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Key UC gurus discuss crucial

issues facing the format,
including:
@ Insufficient black ratings
sample
® More effective marketing
®Black AC
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TUNING IN THE FUTURE
Lee Abrams analyzes the latest

format opportunities, including Pop

Classical, Soft AOR, and FM News/

Talk, concluding the latter “can’t
miss.”
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NUDESTOCK ’91 EXPOSED!

All the revealing details in
Street Talk.
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1990: A YEAR TO FORGET
If your station lost money last year,

you've got plenty of company. A

new report reveals better than 50%
of all U.S. stations spilled red ink in

1990.
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IN THE NEWS THIS WEEK

» Jeff Ballentine PD at
WYST/Baltimore

# Jerry Blair VP/Top 40 Singles
Promo at Columbia

? Jim Bryant GM at
WKRC/Cincinnati

# Chuck DuCoty GM at WISN &
WLTQ/Milwaukee

@ KMGl/Seattle goes New Rock;
Anna Shreve GM

# Dennis Constantine VP/Prog. at

KBCO/Denver
& Hurricane Dave PD at
WAMO/Pittsburgh
# Rick Prusator VP/Radio Ops at
Park Communications
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CONFAB PREVIEW

NAB Plans New Eureka
DAB Test In Bay Area

An alphabet soup of DAB,
HLT, and LMA issues will dom-
inate next month’s Radio 1991
conference in San Francisco,
according to NAB officials.

“No matter what else is dis-
cussed in the session, those
three will be the hot points,”
commented NAB Exec. VP John
Abel at a news briefing in Wash-
ington on Monday (8/19). “I'm
sure there are others, but cer-
tainly DAB is going to be one of

Radio On Red Alert

Nets Shift Into High Gear; Future Of American Shows In USSR
Uncertain; U.S. Entrepreneur Slows Development

The grave events unfolding in
the Soviet Union have thrown
network news radio into high
alert for the second time this
year. Access into and out of the
country is free-flowing thus far,
but the future of American-
produced radio shows on Soviet
radio is uncertain.

The overthrow of Mikhail
Gorbachev has been over-
shadowed only by the Persian
Gulf War sofar in 1991. Virtually
all radio networks began airing
special programming on their
supplemental channels after
news of the coup broke Sunday
night (8/18).

Nets On Alert

ABC Radio — which had re-
tained the five-level alert sys-
tem it established for the Guif
War — reported it was at level
two at R&R's presstime Tues-
day night (8/20). However, ABC
News VP Bob Benson said the
network was prepared to move
to level five coverage if the So-
viet military initiated a large-
scale attack against demonstra-
tors. Level five status would
amount to wall-to-wall, an-
chored coverage.

Associated Press Broadcast
Services reported it had seven
correspondents stationed in
Moscow, with European Coor-
dinator Karen Slean arriving
from London. Although journal-
ists have complained of Soviet
bureaucratic sluggishness in
approving new entry visas since
the coup, Sloan possesses a
multi-country visa, and she told
her superiors in Washington
that she had no problem upon
arriving in Moscow.

CBS Goes To Rather

CBS Radio has provided
near-continuous coverage of the
crisis with reports from New
York, Washington, and Moscow.

| At one point Tuesday, when So-
| viet troops were moving in on

the Russian Parliament build-
ing, the net switched to the TV
audio of Dan Rather in New
York communicating with a

| CBS stringer who was stationed

‘I can only hope that
we’re still on, and that
communications are

still free-flowing.”
—~Tom Rounds

in the besieged building.

Westwood One’s Mutual and
NBC Radio nets dispatched cer-
respondent Joe Walsh back to
Moscow once the news broke.
Walsh had covered the recent
U.S.-Soviet surnmit in Moscow,
and thus had an unexpired en-
try visa. He’s reporting with a
Comrex line expander.

CNN'’s coverage is being car-
ried on radio via Unistar. Af-
filiations to the primary and
“Headline News"’ networks bal-
looned during the Gulf Crisis.

DeFrancesco
Back To KIS

Now VP/Station
Manager, Gannett
Exec. VP/Radio

Gerry De-
Francesco has
returned to
KIIS-AM &
FM/Los An-
geles for his
third tour of
duty, this time
as VP/Station
Manager and
Gannett Ra-
Gerry dio Exec. VP.
DeFrancesco  He's officially
out of his contract with
Pyramid Broadcasting and its
WYXR/Philadelphia, where
he’s been VP/Operations.

Gannett Radio President Jay
Cook told R&R, “We are de-
lighted to have Gerry rejoin us.
Gerry'’s skills as a manager and
expertise as a programmer will
contribute greatly to our suc-
cess throughout the '90s.”

DeFRANCESCO/See Page 34

Snyder Summoned

Predictably, the coup became
the most-discussed topic on
Talk radio. On stations nation-
wide, scheduled guests were re-
placed with Soviet ‘‘experts”
brought in to field calls on the
crisis. ABC Radio recalled
evening talk host Tom Snyder
from his vacation to anchor the
events. Mutual talk host Larry
King remained on his vacation,
RED ALERT/See Page 34

Radio 1991
Highlights

® Over-the-air DAB
demonstration

O HLT overhaul preview

® Local marketing
agreements explored

the major features of the
show.” '
Abel said registration is “run-
ning slightly ahead of 1989, but
it’s still behind last year.” The
NAB predicts about 7000 broad-
casters will attend the event,
with about 600 broadcasters
representing nearly two dozen
other nations. About 175 exhibit-
ors — down from 185 last year
— will cover some 34,000 square
feet of exhibit space.
DAB On Mt. Sutro
Following lengthy negotia-
tions, Abel said Eureka-147 pro-
ject officials will travel from
Germany to make a special
presentation in San Francisco.
Originating from the KOIT/San
Francisco tower on Mt. Sutro,
NAB/See Page 34

Bonneville International
Boosts Executive Troika

In a major
reorganiza-
tion at Bonne-
ville Interna-
tional, Sr. VP
Jack Adam-
son, VP/Gen-
eral Counsel
Bruce Reese, | 7
and Sr. VP |
Kenneth |
Hatch, also '

Chairman/ Jack Adamson Bruce Reese

President/CEO of KIRO/Wash-
ington, will take on new duties.
Adamson adds the title Presi-
dent/Bonneville Major Market
Radio Group, and will be re-
sponsible for KBIG/Los An-
geles, KOIT/San Francisco,
KPSN & KMEO/Phoenix, KAAM
& KZPS/Dallas, WTMX/Chi-
cago, and WNSR/New York.
He'll also be responsible for the
company's Northbrook, IL ra-
dio programming service, Bon-
neville Broadcasting System.
Reese becomes the corpora-
tion’s Exec. VP and President/
Bonneville Intermountain
Group. He'll assist Bonneville
International President/CEO
Rodney Brady in managing the
corporation and will oversee
KSL-AM & TV/Salt Lake City,
Video West, Bonneville Com-
munications, Bonneville Enter-
tainment, and Bonneville Satel-

Kenneth Hatch
lite Corporation.

In addition to his KIRO-AM &
TV & KWMX/Seattle chores,
Hatch tacks on responsibility
for Third Avenue Productions
in Seattle and KMBZ & KMBR/
Kansas City.

Noted Brady, “I'm pleased
that we have capable execu-
tives such as these, with the
strength, experience, and talent
to function in these challenging
assignments.

“This new structure more
nearly reflects my personal
management style, and is @
comfortable combination of
functional and geographic
alignment. It will put us in a
better position to respond to ex-
pected changes in the broadcast
industry. It will also allow us to
focus more attention on the de-
velopment and implementation
of strategic plans.”

CHR Scoreboard

Page 40




“THE “PREPARE FOR
SONG A DYNAMITE
ISA EXPLOSION AT
KILLER" T0P40..."

-Spin -Dave Sholin, Top 40 Editor,
Gavin Report
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Network

ABC Prime
Westwood One Mutual
ABC Platinum
ABC Genesis
CBS Spectrum
US Ultimate
WW1 WONE
CBS

WW1 Source
US Power
ABC Excel
ABC Galaxy
Sheridan
National Black

Network

ABC Prime
WW1 Mutual
ABC Platinum
ABC Genesis
CBS Spectrum

Network

ABC Genesis
ABC Prime
WW1 Source
ABC Excel
WW1 Mutual

hon

National Radio Ratings
Radar 43 — Spring 1991

12+ Persons
Avg. Persons (000)

Pct. Chy. from Radar 42

5258 +3.6
3380 +9.0
2800 +6.6
2475 +3.3
2361 +0.7
2183 +3.3
1894 +9.7
1721 +0
1613 +311
1254 -0.9
1213 -3.2
1024 +7.6

424 +15.2

292 -5.5

Top Five 25-54

Avg. Persons (000)

Pct. Chg. from Radar 42

2993 +5.0
1847 +14.6
1475 +1.3
1348 +1.2
1326 +2.8

Top Five 12-34

Avg. Persons (000)

Pct. Chg. from Radsr 42

1644 -2.4
1271 +10.9
1234 +31.7
915 -8.3
738 +16.8

Source. Statistical Resesrch Inc. Based on telephone measurement from May 1990 through
Apnl 1991 and merged with network clearance records Al tabies represent Monday-Sunday. 6am-
7pm. Networks gain and lose audence based on the number of affilates they have. ndmdual per-
formance at each affikate. and through the number and quality of commercial clearances at each sta-

BALLENTINE PD

Blair, Wolfe Boosted In
Columbia Top 40 Dept.

Two promotion execs have been
promoted at Columbia Records:
Jerry Blair becomes VP/Top 40
Singles Promotion, and Lisa Wolfe
has been named National Director/
Top 40 Singles Promotion, East
Coast. Blair replaces Bob Garland,
who resigned last month.

“Jerry’s endless energy, extra-
ordinary creativity, strong lead-
ership, and motivational skills,
along with his intelligence and pas-
sion for music, are second to
none,” said Sr. VP/Promotion Burt
Baumgartner. *‘Lisa’s experiences
at both the local and national pro-
motion levels have given her a rare
opportunity to win the confidence
and trust of everyone around her.”

Blair started with the label in
1983 as a college rep. After working

Jerry Blair Lisa Wolfe

for Chrysalis for two years, he re-
turned to Columbia as a Boston lo-
cal rep before becoming National
Director/Top 40 Singles Promotion
last year.

Wolfe also started with the label
as a college rep. She held a variety
of promotion positions before be-
coming Assoc. Director/Field Pro-
motion last year.

AC WYST Now
Dance CHR 92Q

United Broad-
casting chang-
ed AC WYST
(92 Star)/Balti-
more to Dance
CHR as “The
New 92Q" at
4pm Friday
(8/16). WGTZ/
Dayton PD and
Great Trails
VP/Program-
ming Jeff Bal- Jeff Ballentine
lentine has joined as PD, filling “he
vacancy created by Bill O'Brien’s
June departure. New calls are be-
ing considered.

WYST/See Page 34

Great American
Resets Exec Tier

.&_E

Nicholas Miller James Bryant

Great American Radio has re-
aligned four executives at its Cin-
cinnati combo. WKRC VP/GM
Nicholas Miller has been reap-
pointed group VP/Marketing.
WKRQ VP/GM James Bryant
adds VP/GM duties over WKRC;
WKRC GSM Dennis Logsdon nas
been promoted to Station Manager,

GREAT AMERICAN/See Pag: 34

DuCoty Moves
To GM Job At
WISN & WLTQ

Hearst has moved Chuck DuCo-
ty, VP/Station Manager at AOR
WIYY/Baltimore, to the GM post
at Talk/AC combo WISN & WLTQ/
Milwaukee. He succeeds Steve
Downes, who has exited the combo.

According to Hearst Corp. VP &
Hearst Broadcasting GM John
Conomikes, ‘“Chuck’s unusually
strong programming and market-
ing helped make WIYY one of the

DuCOTY/See Page 34

Management VP Keith Garde.

Aerosmith

»

Columbia’s deal to bring back Aerosmith to the band'’s first label was finalized early last week at Sony Music's NYC
headquarters. Posing for posterity are (bottom, I-r) Aerosmith’s Joey Kramer, Tom Hamilton, Steven Tyler, Joe Perry,
and Brad Whitford; (top, I-r) attorney Howard Siegal, Columbia’s John Ingrassia, Sr. VP Ron Wilcox and President Don
lenner, Sony Music Sr. VP Michele Anthony, manager Tim Collins, business manager Burt Goldstein, attomey John
Branca, senior counsel David Zucker, tour manager Bob Dowd, Sony Music President Tommy Mottola, and Collins

Flies Home

T
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THE PHILADELPHIA STORY

One of the nation’s fiercest rock radio wars is
being waged in Philadelphia, where Classic
Rock WYSP has overcome once-dominant
WMMR.

Page 50
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Bar Association Panel
Backs Broadcast Royalty

A panel of the American Bar Association has endorsed
the idea of havmg broadcasters pay copyright royalties to
record companies and performers. Endorsement of the

“performance right” was prompted by the expected
growth of DAB and home digital recording. But the resolu-
tion, as passed, would apply to existing broadcasters as

well.

At the ABA’s convention last
week (8/12) in Atlanta, the Section
of Patent, Trademark, and Copy-
right Law adopted the following:
“Resolved, that the Section of Pa-
tent, Trademark, and Copyright
Law favors in principle legislation
which establishes a performance
right in sound recordings and that
such right should be in addition to,
rather than at the expense of, the
existing performance right held by
other copyright owners.”

Language tying the proposed
royalty to the development of new
technology (DAB) was deleted by
amendment prior to passage. Sec-
tion Chairman Thomas Smegal Jr.
said the measure was ‘“over-
whelmingly approved” on a voice
vote after a ““fairly one-sided de-
bate.” Smegal said the resolution
represents the view of his panel,
whose members are primarily at-
torneys representing copyright
holders, and is “not an ABA posi-
tion” unless the bar association’s

officers decide to take further ac-
tion.

Artists ‘Deprived’

RIAA President Jason Berman
hailed the resolution as “testimony
to the fact that music producers
and performers no longer should
be treated like second-class citi-
zens.” He repeated the RIAA's
claim that the U.S.’s failure to rec-

Continued on Page 10

Industry Groups Oppose
Rehearing On Indecency

Cap Cities/ABC, CBS, NBC, NPR, PBS, the NAB, and
a number of broadcasters and public interest groups urg-
ed a federal appeals court in Washington to reject the
FCC'’s request for a rehearing on its efforts to impose a
congressionally mandated 24-hour ban on broadcast inde-

cency.

The petitioners said the FCC had
failed to justify having the full ap-
peals court review May's unani-
mous decision by a three-judge
panel (including Supreme Court
nominee Clarence Thomas), which
found the 24-hour ban unconstitu-

A filing by the Alabama Broad-
casters Association highlighted
the difficulties broadcasters face
under the FCC's current political
programming policies: “The re-
quirements which they impose on
broadcasters, and the policies the
Commission applies to interpreting
them, are found in literalty hundreds
of Commission and court decisions,
policy statements, public notices,
and unpublished letters.”

Because the rules are so confus-
ing, both to stations and candi-
dates, the ABA said some broad-
casters may be reluctant to go be-
yond “minimal obligations” under
the Communications Act to make
their airwaves available for pro-
gramming to inform voters.

New Primer Needed

“The Commission should issue a
new Poiitical Primer by the end of
1991, which simplifies and clarifies
licensees’ political broadcasting ob-
ligations,” said joint comments by
A H. Belo Corp., Booth American,
Britl Medla, Cosmos Broadcast-
ing, Cox Enterprises, Diversified
Communications, Great Empire
Broadcasting, Muitimedia, and
Stauffer Communications. They
urged the FCC to clarify its rules for
determining the lowest unit charge
for political advertising. But they
also suggested the Commission in-
vestigate whether the law requiring
stations to “carry pofitical speech

Political Rate Clarification Urged

Whatever the FCC decides to do about its rules on po-
litical candidates’ access and advertising rates, broad-
casters want the Commission to state clearly just what the
rules are and how they're to be enforced. .

and to do so at prescribed rates
and under specified conditions”
may violate the First and Fifth
Amendments to the U.S. Constitu-
tion. '

Most filings in the FCC's political
programming proceeding concen-
trated on TV political ad rates,
which have been marked by more
controversy than have those for
radio. But Greater Media Inc., ara-
dio-only group owner, noted con-
tinuing problems for radio as well.
“The lowest unit charge require-
ment no longer fits the radio time
marketplace,” it said. Greater
Media also said the FCC has “im-
posed requirements which unduly
favor candidates and distort the
market.” As an alternative, it sug-
gested the Commission “ask Con-
gress for legisiation which would of-
fer candidates the best rates based
on historical fixed figures, rather
than cument figures which are in
flux.”

A joint filing by Great American,
Kelly Broadcasting, McGraw-Hiil
Broadcasting, New York Times
Company, Renaissance Com-
munications, Castle Broadcast-
ing, and WFRV-TV Inc. complained
that some candidates are seeking
refunds back as far as 1985 based
on FCC policy changes in 1988
and 1990. The group owners urg-
ed the Commission to “make it
clear” that the changes were not
retroactive.

) "0) res

aato0) ]

tional. The FCC had claimed a re-
hearing was justified by a recent
Supreme Court ruling which up-
held an Indiana ban on nude danc-
ing. The petitioners, though, said
that case involved conduct — not
speech — and “is entirely irrel-
evant to this case.”

‘Entirely Illusory’

As for the Commission’s claim
that a blanket ban is needed be-
cause “a substantial number of
children are in the audience at all
times,” the petitioners said the is-
sue had been dealt with at length in
previous court decisions. They
cited a survey by National Re-
search Inc. which found that 9% of
children age 17 and younger are
under adult supervision from
10pm-6am. According to the court
filing, “these’ data unequivocally
establish that, since parents have
the opportunity to control their
children’s viewing and listening
during much of the day, a blanket
ban is not narrowly tailored” to
protect children from indecency.

The FCC claimed it offered
broadcasters an out under its pro-
posed blanket ban — there would
be no indecency violation if the
broadcaster could prove only a few
children were in the audience. But
the petitioners said that approach
to a “‘safe harbor” for indecent pro-
gramming “would be entirely il-
lusory.” Since the Commission had
already determined children were
in the audience at all times, a
broadcaster would be faced with
proving a deviation from usual lis-
tening trends.

In addition to the networks and
the NAB, other broadcasters in the
court filing were Infinity Broad-
casting and Post-Newsweek Sta-
tions. They were joined by the
RTNDA, ACLU, Action for Chil-
dren’s Television, Motion Picture
Association of America, Associa-
tion of Independent Television Sta-
tions, People for the American
Way, Reporters Committee for
Freedom of the Press, and Society
of Professional Journalists.
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Radio Running In The Red

ore than half of all radio stations in the U.S. lost

money last year, according to the new 1991 Ra-

dio Financial Report from the NAB and the
Broadcast Cable Financial Management Association
(BCFM).

Based on responses from 1812 stations, number crunchers at Price
Waterhouse calculated that the average FM lost $15,715 in 1990; full-
time AM $11,000; AM-FM combo $10,164; and AM daytimer $8461. All
of the losses were for the median station in each category, meaning that
half of the stations were reporting figures above or below that point. Only
22.9% of America's commercial stations responded to the survey.

The report said combo cash flow increased an average of 3.8% annu-
ally since 1987. But cash flow dropped 7.3% for FMs, 20.3% for fulltime
AMs, and 32.4% for daytimers over the past four years. While combo net
revenues were up 2.1%, FM remained flat with a 0.9% increase and AM
revenues plummeted 9.5%. The average radio station earned 77.3% of its
revenues from local advertising, 21.2% from national and regional advertis-
ing, and 1.5% from network compensation.

Where does all the money go? NAB/BCFM said 42.5% of the average
station’s expenses goes toward general and administrative costs, 21.4% is
for programming and production, 18.9% is earmarked for sales, 9.2%
goes to advertising and promotion, and 4.0% each is for news and engi-
neering.

FCC OKs Richmond Request, Puts Off Confer

he FCC has approved Sinclair TeleCable's upgrade

request for WCDX/Mechanicsville (Richmond), VA,

but has put off a decision on Kerby Confer’s contro-
versial Richmond move-in proposal for WDCK/Williams-
burg, VA, which originally was tied to the Sinclair upgrade.

WCDX — currently a Class A 92.7 MHz — won approval to upgrade to
Class B1 on 92.1 MHz after dropping a request to move from Mechanics-
ville to Bon Air, in the heart of the Richmond metro. Confer's Keymarket
Group originally wanted WDCK to replace WCDX as the only station licens-
ed to Mechanicsville, but later amended its application to propose either
Mechanicsville or Fort Lee,VA as the station’s city of license.

Since the two applications were no longer mutually dependent, the
FCC Allocation Branch announced Monday (8/19) that it was granting Sin-
clair's upgrade and would later consider Confer’s application separately.
The WCDX upgrade will force two Class A FMs to move from 82.1 MHz:
WXZY/Ruckersville, VA has been ordered to relocate to 101.9 MHz and
WDYL/Chester, VA to 93.1 MHz.

BRN Signs Affiliates To Sales Staff

ooking for a big revenue boost, Business Radio Net-

work National Sales Director Mike Morgan has kick-

ed off a new program that allows the web's affiliates
to sell network advertising.

Some affiliates wanted to pitch the network to agencies based in their
local markets, and Morgan said the deal will "'provide revenue for the sta-
tions without disturbing their inventory.” He added that five of BRN's 86 af-
filiates have committed to the program, while another five are close to sign-
ing.

BRN Exec. VP/GM Steve Sammons said the commission structure for
the stations is “proprietary information,"” but that “the dollars are quite lucra-
tive." He said it was too early to project just how much new revenue the
local stations might bring to the network's Colorado Springs coffers.

Other money action this week:

¢ Financially troubled SunGroup Inc. has terminated its joint venture
with Sage Broadcasting to operate and partially own WGNE (FM)/Daytona
Beach, FL and WACO-AM & FM/Waco, TX. SunGroup bought its 49%
stake in January 1990 for $2.2 million, but is surrendering it in exchange
for being released from responsibility for $2.23 million owed to Sage and
other bank liabilities arising from the joint venture.

* Broker Gary Stevens has been shopping Ackerley Communica-
tions’ WBOS/Boston and WAXY/Miami. Now he's entertaining bids for
KFXX & KGONI/Portland as well. Last week, Ackerley reported a 13%
drop in its cash flow for the first six months of the year. The company also
said it's negotiating a debt restructuring after it failed to make loan
payments due in June.

* Jacor Communlcations has received a temporary waiver from the
National Associaton of Securities Dealers, alowing its stock to continue
trading on the NASDAQ stock market. The company hasn't met minimum
capital and surplus requirements normally required for listing.
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The Research Group.

Dut of date.

(Research every 6 to 12 months.)

Comprehensive Promotional Strategic
Music Effectiveness Market
Test Test Study




(Fresh research every week, all

=

Strategic Radio Research.

year long.)
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The Research Group approach made sense back in the '70s.

You could have been quite successful back then buying once-a-year

studies. ..

Even if the interviewing was farmed out, even if it came with

“boilerplate” recommendations, even if your “consultant” was really a
salesperson, and even if it was overpriced

But the '90s call for a new approach. 1ncreasing market fragmen-
tation and tougher competition require a fresh approach. Strategic's unique
STAR program of ongoing research keeps you in touch

ALAR

with your listeners every week, all year long.

Call 1-800-72-MUSIC today for more information

about STAR. Ask for Jennifer Hodlick. Account Executive, or Kurt Hanson,
President. It's time you moved up to the next generation of research.

STRATEGIC

RADIO

RES_
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- THE PROVEN FORMULA
FOR SUCCESS IN RADIO

For nearly a decade, TAPSCAN has provided broadcasters, internationally, with microcomputer soft-
ware solutions in sales, programming, management information and rate structuring.

Combined with a variety of quantitative and qualitative ratings data, TAPSCAN systems provide
cutting-edge tools for sales departments, flawless music rotations in programming, and detailed reporting of
information for management. We even have copy generating, traffic, logging and billing systems. And, all
TAPSCAN sales systems generate stunning three-dimensional, color presentation reports in a couple of
keystrokes.

Join over 1200 satisfied TAPSCAN clients who are enjoying the successes of using TAPSCAN soft-
ware. Give us a call today.

TAPSCAN is the Science of Radio Sales, Programming and Management.

3000 Riverchase Galleria ¢ Suite 850
Birmingham, Alabama ¢ 35244
205-987-7456
Boston * Chicago * Los Angeles * Toronto * Vancouver
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TRANSACTIONS

Fresno °FIG Deal Is $2.1

Million Headliner

Sillerman Nudges C.J. Jones From Control At Jones Eastern

KFIG-AM & FM/Fresno

PRICE: $2,116,640

TERMS: Asset sale for $1.95 million;
escrow deposit $400,000 with addi-
tional $100,000 cash due at closing
and a five-year promissory note for
$595,000 at 14% interest, payable in
monthly instaliments of $4719 com-
mencing four months after closing. A
trust deed note will be executed by the
buyer in the amount of $855,000 at
9% interest, payable in monthly pay-
ments of $6781 beginning 90 days af-
ter closing. As additional compensa-
tion, the buyer shall assume an out-
standing AM antenna site note valued
at $166,640.

BUYER: Headliner Broadcasting Inc.,
owned by Ron and Diane Ostlund of
Clovis, CA and Spalding Wathen of
Fresno

SELLER: KLOK Radio Ltd., a California
limited partnership headed by Philip
Davis

FREQUENCY: 1430 kHz; 101.1 MHz
POWER: Skw: 10kw at 1076 feet
FORMAT: AC

Jones Eastern Stations
PRICE: No cash consideration for
change of control

TERMS: Transter of control via conver-
sion of non-voting stock into majority
voting interest

BUYER: Slllerman-Magee Communi-
cations Management Corp., headed
by Robert F.X. Sillerman, Willlam Ma-
gee Jr., and Howard Tytel. Sillerman
has extensive media interests, in-
cluding KRLD/Dallas; KODA/Houston;
KJQY/San Dlego; WYHY/Lebanon
(Nashville), TN; WMJI/Cleveland;
WHMP-AM & FM/Northampton
(Springfleld), MA; and 50% of WNEW
(AM)/New York.

SELLER: C.J. Jones of Jones Eastern
Radio iInc. is reducing his voting stock
ownership from 100% to 40%.
COMMENT: Following this transaction,
Sillerman-Magee will own 60% of the
voting control of Jones Eastern Radio
and C.J. Jones will own 40%. Siller-
man-Magee currently owns 80% of the
equity of Jones Eastern and C.J. Jones
owns 20%; however, all voting control
is currently held by C.J. Jones. Pursu-
ant to the company’s articles of incor-
poration, Sillerman-Magee is exercis-
ing its option to convert a portion of its
non-voting Class B shares into voting

Clarification

The sale of KVLR/Langdon, ND
(R&R 8/186) listed incomrect informa-
tion. The correct frequency is 95.7
MHz, and the power is 3kw at 328
feet. KNDK/Langdon, ND, whose
frequency and power were inadver-
tently listed, has not been sold.
Also, the sale of KBIL/San Angelo,
TX was for the FM half of that com-
bo (92.9 MHz, 100kw at 729 feet)
and did not include KBIL (AM).

Class A common stock. Sillerman-Ma-
gee is requesting a waiver of FCC du-
opoly rules to permit this transaction.
The signal of WRSF/Columbla, NC
overlaps with that of WWDE/Hampton,
VA. Sillerman-Magee recently an-
nounced plans to acquire WWDE
through Force Il Inc.

WVBS-AM & FM/Burgaw

(Wilmington), NC
FREQUENCY: 1470 kHz; 99.9 MHz
POWER: 1kw; 100kw at 948 feet
FORMAT: CHR

WRSF/Columbia, NC
FREQUENCY: 105.7 MHz
POWER: 100kw at 987 feet
FORMAT: AC

WUJM-AM & FM/

Charleston-Goose Creek, SC
FREQUENCY: 1450 kHz; 94.3 MHz
POWER: 1kw; 2.9kw at 479 feet
FORMAT: Urban

WYAK-AM & FM/Surfside

Beach-Garden City, SC
FREQUENCY: 1270 kHz; 103.1 MHz
POWER: Skw daytimer; 6kw at 328
feet

FORMAT: Country

Black Hills Stations

PRICE: No cash consideration
TERMS: Station transfers due to
merger and reorganization of two non-
profit organizations

BUYER: Black Hills Christian Com-
munications Inc./The Word In Music
Inc., headed by President Bob Bates
of Spearfish, SD. Black Hills recently
acquired an option and right of first re-
fusal to purchase Sunbrook Commun-
ications Il L.P.'s KAAR/Medicine Lake
(Spokane), WA.

SELLER: Bethesda Outreach Minis-
tries of Colorado Springs. The non-
profit company is headed by President
Mark Plulmer of Spearfish, SD anc VP
Dale Turner of Colorado Springs.

KLTE (FM CP)/Kirksville, MO
FREQUENCY: 107.9 MHz
POWER: 100kw at 466 feet

KSLT/Speartish, SD
FREQUENCY: 107.3 MHz
POWER: 100kw at 1702 feet

KTSL (FM CP)Spokane, WA
FREQUENCY: 104.7 MHz
POWER: 3kw at 150 feet

WMXA (FM CP)IOpeIIka
PRICE: $202,000

TERMS: Asset sale for $10,000 cash
and assumption of $192,000 note
BUYER: H&E Communications, a
50-50 partnership of ET Communica-

tions Inc. (owned by Ronald and
Tamara Eubanks) and New South
Communications (owned by F.E.
Holladay). Holladay also owns WALT
& WOKK/Meridian, MS; KMLB &
KJLO/Monroe, LA; WSYR/MHouston,
MS; WZHT/Troy, AL; and WXVI/Mont-
gomery, AL.

SELLER: ET Communications Inc.,
owned by Ronald and Tamara Eu-
banks. They are minority stockholders
of WZHT and WXVI.

FREQUENCY: 96.7 MHz

POWER: 730 watts at 208 meters

KFNN/Mesa (Phoenix)

PRICE: $399,000

COMMENT: Ownership of this station
is changing via a two-step stock sale.
FREQUENCY: 1510 kHz

POWER: 1kw daytimer

FORMAT: Business News

Transaction #1

PRICE: $50,000 for 62.5%

BUYER: CRC Broadcasting Co. Inc.,
headed by Michael Ragins of Glen-
view, IL and Ronald Cohen of Phoe-
nix. Following this transaction, Ragins
will own 73.33% of the then-outstand-
ing company shares.

SELLER: Sanford Barry Cohen of
Prescott Valley, AZ is selling his
62.5% stock interest in CRC Broad-
casting.

Transaction #2

PRICE: $349,000

TERMS: Sale of 50% stock interest for
$349,000, subject to a possible re-
duction of $25,000 based on com-
pany operating profits for 1992 and
1993; escrow deposit $50,000 with
additional $200,000 cash due at clos-
ing; balance of purchase price to be
paid in series of instaliments over three
years

BUYER: Jay Berman and David Lloyd
of Northbrook, IL

SELLER: Michael Ragins is reducing
his ownership of CRC Broadcasting
from 73.33% to 40%. Ronald Cohen
is reducing his ownership from
26.67% to 10%.

KYXZ & KVQB (FM CP)/Cabot
PRICE: $100,000

TERMS: $80,000 for AM assets, pay-
able via a nine-and-a-half-year promis-

sory note at 11% interest and
$20,000 cash for FM CP

BUYER: Hall Broadcasting Inc., own-
ed by Phllllp and Christy Hall of
Woodland Hills, CA and Randy Hall of
Little Rock

SELLER: KBOT Inc.,
Herbert Wittenberg
FREQUENCY: 1350 kHz; 102:5 MHz
POWER: 2.5kw daytimer; 3kw at 328
feet

FORMAT: Country/Religious
BROKER: Tom Butier & Associates

owned by

KRKS/Denver

PRICE: $260,00C for 23.5%
TERMS: Sale of partnership interest for
five-year promissory notes bearing 9%
annual interest. The notes are payable
in equal annual inctaliments.

BUYER: Roger Anderson is increasing
his ownership from 29.6% to 53.1%.
SELLER: George and Fiorence An-

TRANSACTIONS AT A GLANCE

1991 Deals To Date:

$456,791,009
(Last Year: $754,412,548)

Total Stations Traded This Year: ........ 675
(Last Year: 837)

This Week’s Action: . . . ... cev...87,518,640
(Last Year: $17,415,480)
Total Stations Traded This Week:. ........39

(Last Year: 23)

® Deal Of The Week:
® KFIG-AM & FM/Fresno $2,116,640

® Jones Eastern Stations No cash consideration for
majority control
© WVBS-AM & FM/Burgaw (Wiimington), NC
© WRSF/Columbia, NC
© WUJM-AM & FM/Charleston-Goose Creek, SC
® WYAK-AM & FM/Surfside Beach-Garden City, SC
@ Black Hills Stations No cash consideration
© KLTE (FM CP)Kirksville, MO
© KSLT/Spearfish, SD
© KTSL (FM CP)¥Spokane, WA
© WMXA (FM CPYOpelika, AL $202,000
© KFNN/Mesa (Phoenix), AZ $399,000
O KYXZ & KVQB (FM CP)/Cabot, AR $100,000 '
© KRKS/Denver $260,000 for 23.5%
© WPSO/New Port Richey, FL $240,000
© WPBEI/Conyers, GA $125,000
® WKGQ & WSKS/Milledgevilie-Sparta, GA $270,000
©® KORL/Honolulu $375,000
© KRCD/Chubbuck, ID $103,500
® WILY & WRXX/Centralia, il $450,000
© WPFR/Terre Haute, IN $325,000
© WHAA (FM CP)yMadison, ME $6000
© WDLE/Federalsburg, MD $170,000
© WHAG & WQCMMHaliway (Hagerstown), MD $178,000 for 30%
© KXSS-AM & FM/Waite Park (St. Cloud), MN $800,000
© KSUX/Winnebago, NE $450,000
© KBZQ (FM CP)Lawton, OK $2500
© KBCM/Yankton, SD $675,000
© WKBJ & WVHR/MIlan-Huntingdon, TN $271,000 for 33.33%
© KPUR-AM & FM/Amarilio-Canyon, TX Undisclosed

derson are selling their 23.5% owner-
ship interest in KRKS General Partner-
ship.

1011de
WPSOINew Port Richey
PRICE: $240,000
TERMS: Asset sale for $50,000 cash
and a series of promissory notes

FREQUENCY: 990 kHz
POWER: S5kw day/390 watts night
FORMAT: Religious

Continued on Page 10

COMPETENCE
AND
INTEGRITY

Identifying
the Objective

Negotiating
the Transaction

James A. Gammon, President

GAMMON -

MEDTIA
BROKERS, INC.

Radio & Television Brokerage

1925 K Street, NW, Suite 304, Washingron, DC 20006
202-862-2020

Member. National Asaociation of Media Brokers (NAMBY. NAB
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TRANSACTIONS

Continued from Page 9

BUYER: Hays Group Inc., owned by
Page and Susan Peary of Palm Har-
bor, FL

SELLER: TGA Communications Inc.,
headed by President Diana Adkins
FREQUENCY: 1500 kHz

POWER: 250-watt daytimer
FORMAT: News/Talk

BROKER: Metro Bay Associates Inc.

WPBE/Conyers
PRICE: $125,000
TERMS: Asset sale for cash. The buyer
also agrees to lease station equipment
for $206 monthly during the first year
and $571 monthly for the second
through seventh years.

BUYER: Tom Greene Ill of Athens,
GA. He’s part-owner of KSPK/Walsen-
burg, CO.

SELLER: Perimeter Broadcasting
Inc., headed by President Thomas Mi-
chael Gough

FREQUENCY: 1050 kHz

POWER: 1kw day/266 waltts night

=== ———— = ]
Bar Association

Panel Backs
Broadcast Royalty

Continued from Page 4

ognize performance royalties is de-
priving American artists and rec-
ord companies of payments from
foreign royalty pools.

RIAA General Counsel David
Leibowitz said the ABA panel’s ac-
tion was a “strong indication of
support.” He said RIAA would be-
gin seeking congressional sponsors
for performance royalty legisla-
tion.

NAB Assistant General Counsel
Ben lvins downplayed the ABA
panel’s resolution, saying the
RIAA was merely ‘“‘seeking ammu-
nition to try to push [its] cause.”
He said the NAB had written to the
panel expressing its “concerns and
reservations” about the proposal,
but did not send representatives to
the Atlanta meeting.

Ivins noted broadcasters already
pay $300 million annually in copy-
right royalties to music composers.
He said the idea of making broad-
casters also pay the record com-
panies was premised on increased
home taping from DAB. “Pending
legislation which would tax digital
equipment and tape would appear
to take care of that question,” Ivins
said.

(See related story concerning
lyrics labeling, Page 14.)

Upﬁrade our music

Fin

Scrutinize rotations
Affordable Research
Get smart now!

All the winning stations
Long Five-Day Monitors

'High Appeal’ titles
Eliminate 'weak’' titles

FORMAT: AC
BROKER: Jesse Neal Browder Com-

pany is to receive a $6250 brokerage
fee.

WKGQ & WSKS/

Milledgeville-Sparta

PRICE: $270,000

TERMS: Asset sale for $240,000 in
the form of $30,000 cash and a 10-
year promissory note for $210,000 at
9% interest. No payments are due on
the note for the first year, interest-only
payments are due the second year,
and monthly payments of principal and
interest are due thereafter. An addi-
tional 10-year promissory note for
$30,000 at 9% interest takes effect
when the station begins operating as a
Class C3 FM; it a lesser upgrade to
6kw operation is approved, the note
will be reduced to $15,000.

BUYER: Middle Georgia Radio Inc.,
owned by Charles Hubbard Jr. of
Aiken, SC

SELLER: Alexander Mitchell Com-
munications Corp., headed by Alex-
ander Mitchell

FREQUENCY: 1060 kHz; 97.7 MHz
POWER: 1kw; 3kw at 328 feet
FORMAT: News/Talk; CHR

BROKER: Ed Shaffer of Media Ser-
vices Group. The firm is to receive a
brokerage commission totaling
$17,750.

KORL/Honolulu

PRICE: $375,000

TERMS: Asset sale for $150,000 cash
and a $225,000 promissory note
BUYER: Coral Communications
Corp., owned by George Vandeman
of San Marino, CA. Vandeman owns
50% of NRG Twin Citles Inc., a pro-
posed assignee of KNOW/Minneapo-
lis.

SELLER: Hawaii Broadcasting Corp.,
headed by President Michael Jordan,
and Hawaii-based O'Day Broadcast-
ing, a debtor-in-possession headed by
Pat O’Day

FREQUENCY: 650 kHz

POWER: 10kw

FORMAT: This station is dark.

KRCD/Chubbuck
PRICE: $103,500
TERMS: Asset sale for cash

BUYER: Caivary Chapel of Costa
Mesa Inc., headed by Pastor Chuck
Smith of Newport Beach, CA and Jer-
ry White of Costa Mesa, CA. Calvary
owns KWVE/San Clemente, CA.
SELLER: Chubbuck Community
Broadcasters Inc., owned by Thomas
Mathis. His other broadcast interests
include KTLE-AM & FM/Tooele,UT and
KBRV & KFIS/Soda Springs, ID.
FREQUENCY: 1490 kHz

POWER: 1kw

FORMAT: Goild

~ liinois

WILY & WRXX/Centralia
PRICE: $450,000

TERMS: Asset sale for $75,000 in
cash and a $375,000 promissory note
BUYER: Centralia Radio Communica-
tions Inc., owned by James Warner of
Wilmette, IL and Floyd Gilbert Jr. of
Chicago

SELLER: Heartland Broadcasting
In¢c., owned by Ronald Hamilton and
C. Edward Hancock. They own KCFI/
Cedar Falls, IA.

FREQUENCY: 1210 kHz; 95.3 MHz

POWER: 1kw daytimer; 3kw at 217
feet

FORMAT: Nostalgia; AC

BROKER: Kepper, Tupper & Fugatt
Inc.

WPFR/Terre Haute

PRICE: $325,000

TERMS: Asset sale for cash

BUYER: BOMAR Broadcasting Com-
pany — Terre Haute Inc., headed by
Chairman Anthony Bove Sr. and Presi-
dent Frank Bove. The company owns
WMJC/Bremen, IN; WGOM & WMRI/
Marion, IN; and WEZV/Monticello, IN.
SELLER: Power Rock Broadcasting of
Indiana Inc., represented by receiver
Wllliam Rice

FREQUENCY: 102.7 MHz

POWER: 50kw at 500 feet
FORMAT: CHR

WHAA (FM CP)/Madison
PRICE: $6000

TERMS: Cash for assets

BUYER: Innovative Advertising Con-
sultants Inc., owned by Daniel Preist-
ley of Bangor, ME. The company is the
permittee of WGUY/Dexter, ME.
SELLER: Tanist Broadcasting Corp.,
owned by T. Barton Carter. The com-
pany is the permittee of WFOV/Pitts-
field, MA.

FREQUENCY: 97.5 MHz

POWER: 3kw at 328 feet

WDLE/Federalsburg

PRICE: $170,000

TERMS: Asset sale for $25,000 cash.
The balance of the purchase price will
be paid in three monthly installments of
$5000 beginning seven months after
closing; three consecutive $8000
monthly payments beginning nine
months after closing; and 12 consecu-
tive monthly payments of $8833 be-
ginning one year after closing.
BUYER: P.M. Broadcast Engineering
Inc., owned by Michael Powell of Wal-
dorf, MD and Donald Mattingly of
LaPiata, MD

SELLER: Stephen Fruin and Joseph
Schaller, receivers representing se-
cured creditor Philips Credit Corp.
FREQUENCY: 107.1 MHz

POWER: 3.9kw at 407 feet
FORMAT: This station is dark.

WHAG & wQCw/

Halfway (Hagerstown)

PRICE: $178,000 for 30%

TERMS: Two transactions: first, a sale
of 10% stock voting rights for
$43,000 from station operating profits,
to be paid by June 30, 1994; second,
$135,000 for 20% ownership voting
interest

BUYER: A group of station partners, in-
cluding Kibby Albright, Robert Trace,
and Ronald Toothman

SELLER: Robert Graves is selling
voting rights in a 10% partnership
share he owns in Gemini Broadcast
Group. Also, Eugene House is selling
a 20% ownership stake.
FREQUENCY: 1410 kHz; 96.7 MHz
POWER: 1kw daytimer; 3.93kw at
165 feet

FORMAT: News/Talk; CHR

KXSS-AM & FM/

Waite Park (St. Cloud)

PRICE: $800,000

TERMS: Asset sale for assumption of
notes due to the First American Na-
tional Bank of St. Cioud

BUYER: Sioux Valley Broadcasting
Co., owned by Robert Ingstad of
Valley City, ND. Ingstad’s other broad-
cast interests include KLIZ-AM & FM/
Brainerd, MN; KLLR-AM & FMm/
Walker, MN; KGFX-AM & FM/Pierre,
SD; KBUFMHolcomb, KS; KKJQ/Gar-
den City, KS; KKOA & KKPR/Kear-
ney, NE; KQPR/Albert Lea, MN; KDHL
& KQCLfFaribault, MN; KWMB &
KQLW/Wabasha, MN; KVNG/Spring
Valley, MN; and KLZZ/Deer River, MN.
SELLER: Genesis Broadcast Profes-
sionais Inc., headed by President
Ronald Linder

FREQUENCY: 1390 kHz; 103.7 MHz
POWER: 2.5kw day/1kw night; 6kw at
328 feet

FORMAT: Nostalgia; CHR

KSUX/Winnebago

PRICE: $450,000

TERMS: Asset sale for cash

BUYER: Flagship Communications
L.P., headed by general partner Spec-
trum Communications Inc., which is
headed by Robert Barron and John
Gleeson cf Sioux City, IA. Limited part-
ners include Barbara and John Aalfs
of Sioux City; Barbara Johns of Seat-
tle; Robert Gleeson of Glendale, Wi
and Jane Herbert of Minneapolis. In a
related transaction, the company is
selling KBCM/Yankton, SD because of
a signal overlap problem. The company
also owns KSCJ/Sioux City.

SELLER: Gary Violet of Wichita. He al-
so owns KSPG & KBUZ/E| Dorado, KS
and is an applicant for a new FM at
Clearwater, KS.

FREQUENCY: 105.7 MHz

POWER: 1.4kw at 479 feet
FORMAT: Country

BROKER: Jorgenson, Chapin & Co. is
to receive a $5000 brokerage fee.
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Music monitor database system from The Trapman Company

800 562-4407
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¢ Oldies
* Country
¢ Classic Rock

KBZQ (FM CP)/Lawton

PRICE: $2500

TERMS: Purchase of 25% interest in
CP to settie divorce action, to be paid
in 10 monthly instaliments of $250
each

BUYER: Rick Fritsch Jr. of Lawton,
OK

SELLER: Melissa Fritsch of Tyler, TX
FREQUENCY: 95.3 MHz

POWER: 3kw at 302 feet

__South Dakota
KBCM/Yankton

PRICE: $675,000

TERMS: Asset sale for $625,000 cash
and $50,000 promissory note
BUYER: Park Broadcasting of the
Midwest, a subsidiary of publicly trad-
ed Park Communications Corp.,
which is headed by Roy Park. It plans
to pair this station with WNAX/Yank-
ton, SD to create a combo. The com-
pany also owns KWLO & KFMW/Wa-
terioo, 1A; KJJO-AM & FM/St. Louis
Park, MN; WPAT-AM & FM/Paterson,
NJ (New York City); WHEN & WRHP/
Syracuse; WNCT-AM & FM/Green-
ville; KWJJ-AM & FM/Portiand, OR;
WDEF-AM & FMI/Chattanooga;
WTVR-AM & FM/Richmond; and
KEZX-AM & FM/Seattle. The company
also owns several TV stations.
SELLER: Flagship Communications
Ltd. (see KSUX/Winnebago, NE deal
above).

FREQUENCY: 104.1 MHz

POWER: 100kw at 430 feet
FORMAT: Country

BROKER: Jorgenson, Chapin & Co.

WKBJ & WVHR/Milan-
Huntingdon

PRICE: $271,000 for 33.33%
TERMS: Sale of one-third stock inter-
est for $1000 cash and personal guar-
antee of bank loans from Milan Bank-
ing Co. and First Tennessee Bank
totaling $270,000

BUYER: Jerry Vandiver of Cedar
Grove, TN

SELLER: Milan Broadcasting Co. Inc.,
headed by Russell Reviere and James
Hoppers Jr.

FREQUENCY: 1600 kHz; 100.9 MHz
POWER: 2.5kw day/51 watts night;
3kw at 300 feet
FORMAT: Gold; Country

Texas
KPUR-AM & FM/
Amarillo-Canyon
PRICE: Undisclosed
TERMS: Asset transfer pursuant to
U.S. Bankruptcy Court order
BUYER: Alfred Broadcast Inc., owned
by A.W. Lair of Canyon, TX
SELLER: Holder Broadcast Services
of Texas, a debtor-in-possession
FREQUENCY: 1440 kHz; 107.1 MHz
POWER: Skw day/1kw night; 3kw at
300 feet
FORMAT: Spanish; Goid




DIARYKEEPERS
DON'T DO (GENERICS.

T oday, there are generics in almost every product category. And, while some consumers
may buy generics, all consumers remember Brand Names.

Radio is no different. Listeners "buy" radio all day long. It's free—and there are a num-
ber of choices on the dial. Diarykeepers, however, are asked to go a step further. They are
asked to remember which stations they "bought”. This requires a strong Brand Image.

To most listeners, the radio dial can be as crowded and confusing as the supermarket
shelf. That's why the world's top marketers have long relied on the fundamentals of Brand
Marketing to help them win their billion dollar battles.

Stratford Research has invested in lengthy, intensive R&D to bring these highly special-
ized research and marketing techniques to radio. Stratford's proprietary system is called
B.R.A.N.D™, and it is available to your station on a market-exclusive basis. To learn more,
call Lew Dickey, President of Stratford Research, at (419)698-1166.

STRATFORD RESEARCH
The Brand Leader.

MEDIA CENTER BLDG. II 2965 PICKLE ROAD » TOLEDO, OHIO 13616 ¢ (419) 698-1166
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SHREVE GM

‘The End’ Is Here: AC KMGI
Adopts New Rock Format

Noble AC KMGI/Seattle is
switching to New Rock today
(8/23) at 3pm, adopting the nick-
name “The End” to reflect the sta-
tion’s 107.7 dial position. A call let-
ter change is also planned.

Three-year GSM Anna Shreve is
now GM of the station, which will
be consulted by Kevin Stapleford
and Mike Halloran, PD and MD,
respectively, at Noble sister
XTRA-FM (91X)/San Diego.

Staff Starters
Stapleford, who is still assembl-

Constantine Now
VP At Noble’s
KBCO/Denver

Longtime
KBCO/Denver
OM/morning
man Dennis
Constantine has
signed a new
three-year con-
tract which ele-
vates him to
VP/Program-
ming at the No-
Dennis ble eclectic
Constantine AOR. Constan-
tine has worked at the station since
its inception in 1977.

““This promotion is long
overdue,” noted KBCO VP/GM
Dino Ianni. “There wouldn’t have
been a KBCO without his creative
brilliance.”

“This new position and long-
term contract will enable us to take
KBCO to a new level of dominance
in the market,” Constantine re-
marked.

ing the staff, has tapped former
Relativity Manager/National Al-
ternative Promotions Marco Col-
lins as MD/nights; 91X air talent
Brian Jones will handle mornings.
The PD and remaining airstaff an-
nouncements are expected shortly.
Former KMGI PD Kevin Cassidy
will remain to ease the transition.

Shreve told R&R, “It’s the big
buzz here in town. We’ve had more
people applying to get in here than
I've ever seen in my life. I think Se-
attle radio has been sleeping for
many years, and people have been
wanting this format. There’s going
to be a huge base of listeners from
day one.”

Park Ups
Prusator To
VP/Radio Ops

Park Communications has
boosted Rick Prusator, GM of its
WNAX/Yankton, SD property, to
VP/Radio Operations for the par-
ent company. For the past two
years, Prusator has also served as
Park’s VP/Radio, Western Divi-
sion.

Chairman Roy Park noted,
“We’re pleased to have someone of
Rick’s ability and leadership ready
to take on this assignment. He will
be the coordinator for 18 Park ra-
dio stations.”

The other two — WPAT-AM &
FM/New York — will continue to
report directly to Park’s Ithaca,
NY home office.

Prusator, who could not be
reached for comment, joined
WNAX nearly seven years ago. He
previously was GSM for WKEI/
Kewanee, IL and GM at KOUR/In-
dependence, IA.

KMEL Summer Jam Sizzles
S KMELIAMS

wm‘ww-mMuu

KMEL/San Francisco’s fifth annual Summer Jam drew 40,000 people to the Shoreline Amphitheatre to see 40 acts
(including surprise guests M.C. Hammer and Bell Biv DeVoe) perform during the CHR station's two-day, 20-hour fund-
raiser benefiting Peace on the Streets. Jammin' backstage are (I-r) KMEL Asst. VP Hosh Gureli, C&C Music Factory's
Freedom Williams, KMEL air talent Renel and PD Keith Naftaly, C&C's Zelma Davis, and Columbia’s Jim Burruss.

KMELJAMS KMELIAMS KMELjans KMELIANS KOMEL Janes

"ﬂ ¥
LIAMS NMELJAMS KMELIAMS KMEL Jaare vies e LIS

Bennett & The Boys

Kiss's Paul Stanley (I) and Eddie Money flank Tony Bennett after the legen-
dary crooner's recent performance at L.A.'s Universal Amphitheatre. The
concert marked Bennett's 40th year in the music business as well as his
65th birthday.

Hurricane Dave Programs WAMO

Sheridan UC WAMO/Pittsburgh
has appointed ‘‘Hurricane’” Dave
Smith PD. Smith did weekends at
WAMO for a short time before join-
ing UC WBLK/Buffale as PD 11
months ago. Now he’s back from
WBLK to replace Eric Faison,
who’s left the station.

WAMO VP/GM Tony Rizza told
R&R, “It wasn't strictly a numbers
move — it was just something I felt
we needed to do. We're looking for
bigger and better things, and we're
very excited about the move and

the opportunities ahead. Dave will
assume an airshift once he’s settl-
ed in.”

Smith, who said he listened to
WAMO when growing up, spoke of
refocusing. ““I look at this as a UC
with dance appeal. I want that
good feeling in the streets, and I
don’t think it's there right now. I've
got a good staff; they just need
some direction.”” Smith spent three
years at KMJQ/Houston, leaving
as Asst. PD/MD, and previously
worked at KKDA/Dallas.

Big Market
AORs Prosper

Although 1991 has not been a
growth year for radio revenues in
general, major market AOR sta-
tions have prospered. All 10 of the
Top 10 market AORs researched
experienced increases in market
revenue share.

Greater advertiser acceptance
of AOR is reflected by the extent of
the growth: Local revenues were
up 5% and national revenues
jumped 37% for the 10-station com-
posite through the six months end-
ed June 30.

The 13% overall growth in total
revenues generated by the major
market AORs indicates that the
format’s efforts to reach a more
mature audience have succeeded.
As AOR programmers have skew-
ed their music and presentation to-
ward an older demo, audiences and
advertisers have responded.

—George Nadel Rivin
Miller, Kaplan, Arase & Co

Digital "Car

HOURS OF DIGITAL
SPOTS, JINGLES & MUSIC

NOW ONLY $7,290

t" Recorders
NOW! As Low As $3,995

Get instant access and superb digital quality for all your commerdals, 1Ds, liners,
promos & jingles with the DigiCart™ hard disc or “Cart” digital recorder now
being delivered by TM Century, Inc. Store hours of commerdials and hit songs
in mono (or stereo) for only $7,290. The best news is that your DigiCart™
production studio recorder is only $3,995 (and you've got redundancy)!

Call us tolHree for info about TM Century’s Ultimate Dlg;tal Studio,™ controlling
DigiCarts™ and CD juke box players for the ultimate in programming!

T™MCentury

14444 Beltwood Parkway, Dallas, TX 75244
Phone: (800) 937-2100/F AX:

(800) 749-2121



DIARY

KEEPERS
SPEAK OUT

Suppose that you could expose a group of Diary Keepers
to the most popular position lines and handles in radio today.

Write It Down »

Soft & Easy Favorites

More Music, Less Talk «

Better Variety of Hits«

The #1 Hit Music Station.

Great Oldies All The Time-
Favorites of Yesterday & Today

Find out which ones really work
and which ones only take up air
time when Benchmark CEO Rob
Balon Interviews a Panel of
DIARY KEEPERS in:

"Rules of the
Ratings Game:
Slogans, Handles
and Positioners"

These are typical of the lines you
stake your station’s market
position on. But do they really
communicate more to the
listeners or to other

radio professionals?

Rol; Balon

N.A.B. Radio '91 + Thursday, 9:00am - September 12 « Convention Center, Room 303

DON’T MISS THIS SESSION'
7F }/ Be/%;é//ﬁﬂ/ k 60 it W 7 f T »«7

!
1

Call 1/800/274-5164 For An Appointment Tlme At Our Marriott Suite.
Benchmark Staff Will Be Available Throughout The Convention
To Interpret The Results of This Critical Research.
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ASCAP I;onors Leiber & §oller

-
ABA Backs |
Voluntary

Lyrics Labeling

The American Bar Association’s
House of Delegates approved a res-
olution (8/13) at its convention in
Atlanta endorsing RIAA’s volun-
tary lyrics labeling program and
opposing any government-man-
dated labeling. .

Kenney Now PD At WGTZ/Dayton

CHR WGTZ (Z93)/Dayton has hired former
WXLK (K92)/Roanoke VP/GM Kevin Kenney as PD
This follows the resignation of PD Jeff Ballentine to
program WYST/Baltimore (see Page 3). Ballentine’s
corporate programming duties will not be reassigned.

WING & WGTZ VP/GM David Macejko told R&R,
"Kevin and | are a part of the newly rejuvenated Great
Trails. His winning history will ensure continued suc-
cess for us.”

Kenney added, "This is my second tour of duty
with Great Trails: The first time | was with WDJX in
Louisville. It's a stronger and more vibrant company
today. Jeff left WGTZ in great shape, so this should
be a lot of fun." Prior to WXLK, Kenney was PD at
WPXY/Rochester, KBEQ/Kansas Clty, and WRKA/

Bar Association Endorses
Broadcast Performance
Rights, See Page 4.

ASCAP President Morton Gould () presented songwriting duo Jerry
Leiber (r) and Mike Stoller with the Soclety's Founders Award. The pair
celebrated 40 years of collaboration during a black-tie gala at the Holly-

The resolution, which had been |
proposed by the ABA's Young |

Lawyer Division, reads:

“Be it resolved, that the Ameri-
can Bar Association opposes the
enactment of any federal, state,
territorial, or local legislation regu-
lating the content of recorded mu-
sic.

“Be it further resolved, that the
American Bar Association sup-
ports the adoption of a voluntary
advisory logo to assist recorded
music buyers in identifying mater-
ials containing explicit lyrics.”

RIAA President Jason Berman
praised the ABA action, saying the
delegates had “stood up to protect
the integrity of the First Amend-
ment."” RIAA members have been
involved in a voluntary labeling
program for the past six years. A
uniform logo to advise parents that
a record or tape contains explicit
lyrics was adopted last year.

wood Palladium.

DANCE DEPARTMENT

Carvello Elevated To Sr.
Director At Atlantic

Joey Carvello
has risen to Sr.
Director/Dance
& Dance Cross-
over Projects at
Atlantic. Based
in New York,
he'll supervise
club, 12" retail,
and special mix
radio promo- \
tion, as well as
singles setup at  Joey Carvello
crossover stations. He'll also do
some dance A&R work.

Members of Dillinger, the first band signed to JRS Records, meet with label execs to prepare for the release of their
debut (“Horses And Hawgs"). Gathering for a group shot are (I-r) JRS VPs John Coletta and Michael Sobel, the band's
Buck Bowhall, Blake Bachman and Greg Tobin, JRS President Artie Mogull (seated) and VP Stan Shuster, and Dil-

inger's Chris Post.

e

TACOC N BEWL

ROCK ART CUP CHARITIES
One

JRS Cops Dillinger

" Rock Art Cup Cash

SEPTEMBER 199)
¢ 1,000,000
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Label VP Val Azzoli noted,
“Joey’s grassroots experience as a
record DJ and in dance promotion,
plus his extensive work in dance
A&R, have given him a solid base
for the outstanding work he’s done
here.”

Carvello’s dance work has led
him to Warner Bros./RFC Rec-
ords, to WXKS/Boston as Asst. MD
(1981-84), to Jerry Brenner Promo-
tions, to found his own Joey Carvel-
lo Prods., to WTG, and to Atlantic
twice — the last time in 1989.

Taco Bell COO Zane Leshner (I) presents a $1 million-plus advance check to (I-r) Emma Samms from the Starlight
Foundation, Ira Brodie from the T.J. Martell Foundation, Doc McGhee from the Nordoff-Robbins Foundation, and MCA
Music Group Chairman Al Teller from the City of Hope. The presentation kicked off Taco Bell's Rock Art Cups for
Charity campaign, which features 32-ounce cups with original art by a number of musicians. The festivities, held at
L.A.'s Shark Club, were emceed by KLSX/L.A. air talent Jim Ladd (r).

Louisville. Kevin Kenney

FLIP TO COME?
KDUO/Riverside Taps Young As PD

Jeff Young, morning man at AOR KUFO/Portland, has accepted the
PD chair at B/EZ KDUO/Riverside. Previous KDUQO PD Larry Collins re-
mains as middayer. Bill Prescott succeeds Young at KUFO.

Young told R&R, "I've done every format except Country, but a good
carpenter can build anything with the right tools. it's a little strange getting
used to B/EZ, but we might not stay with it. Our research is under way, and
we'll get the results in the next few weeks. We'll be skewing younger, but |
don't know exactly what we're going to do

Young previously programmed KERN and KQXR in Bakersfield and
KZ0ZISan Luis Obispo, CA. He's also worked on-air at KFi/Los Angeles,
KYA/San Francisco, WDRQ/Detroit, KEZR/San Jose, and WIMZ/Knox-
ville.

WBLI/Long Island Evolves To Hot AC

WBLI/Long Island has evolved from adult CHR to Hot AC, but PD Bill
Terry and his on-air staff remain intact. The new slogan is “The New WBLI
106.1, Playing Favorites From The Late '70s, '80s, And Today.

Calling the move a format “adjustment" rather than a “change,” Terry
told R&R, “WBLI was never in any sense a true CHR. The closest we came
to being CHR was in 1985. We've been slowly adding more adult product

'We're now playing three currents an hour and have adjusted the gold
library, taking out some of the harder-edged UC and CHR music. We've re-
placed it with some stuff we'd lost from artists like Lionel Richie and Air
Supply.”’

KRS-One Edutains Elektra

Noted rapper and “edutainer” KRS-One (Kris Parker), has formed Edu-
tairer Records (education through entertainers), and pacted with Elektra
Entertainment for distribution. Parker will serve as artist, producer, and la-
bel President, while Simone Allen will be VP and Kenny Parker will handle
A&R. Elektra Sr. VP/A&R Nancy Jeffries set up the deal and will work close-
ly with the label and with Parker's Boogie Down Productions. The first prod-
uct will be "H.E.A.L. Yourself” (Human Education Against Lies), featuring
several top rappers. Pacting cheerfully are (I-r) Edutainer attorney Jay
Kramer, Jeffries, KRS-One, Allen, Kenny Parker, and Elektra Chairman
Bob Krasnow.




“Just Want
To Hold
You”

The new single
From the album Jasmine Guy

“Top 5 callout in all demos and & huge
request record for us here!!! Moves to
#1*HOT this week, a stone muthafunkin’
smash! Don't just hold i1, play it!”

-DAYE FERGUSON/PD FM102 SACRAMENTO

*A sureshot homerun! You absolutely need
to put this on the air, you won't believe the
reaction! It's an 80% positive response
record. After one week in callout, it's our
#6 best testing record. "Just Want To Hold
You" was Top 10 phones within the first
two days of play and is now Top 5 for us.
As if that wasn’t enough, the retail stores
are going crazy trying to keep it in stock.
This is a bonafide smash here!”

-STACY CANTRELL/MD KS104 DENVER

FM102 2-1 Hot 194 15-10 Hot HOT977 11-10
KS104 8-6 Hot KLUC 9-8 Hot WCKZ add
KMEL 8-5 Hot KYRK 31-27 Hot KZFM 7-6
KKXX 29-19 Hot KTFM 11-10 KQMQ 25-11
B95 7-2 Hot KIIS add 290 18-16
PWR102 4-3 Hot KKFR 5-4 KRQ add

© 1991 Warner Bros. Records Inc.

“Just Ask Me To”

The new single
Already In Active Rotation on MTV

The follow-up ko the
smash hit “Round and Round.”

FIRST WEEK CHR ACTION:

WIOQ WILQ
KEGL WIMO
FM102 B9
KMEL PWRI102
HOT977 194

HOT999  KCAQ
WMXP KDON
KZFM WBPR
KBFM WFHT

URBAN15 -

i From the album
f MwhmﬁeMMw“BoﬁNmHM”
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Radio

® RICHARD PRYOR is appointed Sr.
VP/Radio at the LBJ Company. Con-
currently, CLARK RYAN segues from
Operations Director of company-
owned KLBJ-AM & FM/Austin to GM of
the FM. TED SMITH, previously man-
ager of the combo, will concentrate on
the AM.

©® JOHN MECONI joins WJMO-FM/
Cleveland as Local Sales Manager. He
most recently held the National Sales
Manager post at WDFX/Detroit.

® MARSHA BELCHER has been pro-
moted to New Business Development
Manager at WBBM/Chicago. Replacing
her as Local Sales Manager is STEVE
FAPKA, who had been National Sales
Manager. Filling that position is former
AE TIM STEVENS.

Marsha Belcher Pamela Jouan

Records

® PAMELA JOUAN has been named
Associate Director/National Pop Pro-
motion at Atlantic Records. She was
previously VP/Director of Music Re-
search at Hitmakers.

® ROADRUNNER RECORDS has for-
med a partnership with Third Mind Rec-
ords: heading the company is Third
Mind founder GARY LEVERMORE.
Roadrunner can be reached at 225 La-
fayette St., Suite 407, New York, NY
10012; (212) 219-0077.

Bridget Roy

Irene Vargas

©® BRIDGET ROY is promoted to Asso-
ciate Director/Rock & Metal Marketing
& Promotion at Columbia Records. She
formerly served as Manager/Hard Rock
& Metal Marketing. Also, JOSH SARU-
BIN is appointed Manager/Rock &
Metal Retail. He had been Account
Service Representative at Sony
Music's Mid-Atlantic branch.

® |IRENE VARGAS is appointed Na-
tional Adult Contemporary Promotion
Manager at Warner Bros. Records.
She moves up from National Adult Con-
temporary Promotion Coordinator.

© TAMMY SKRIPEX is elevated from
Sr. Promotion Coordinator to Northeast
Regional Promotion Manager at EMI
Records USA. Also, KAREN MOLI-
TORIS is named National Promotion
Coordinator.

©® TiTA GRAY is hired as Associate Di-
rector/Black Music A&R, East Coast at
Capitol Records. She comes from
MCA Music Publishing, where she was
Creative Manager. Concurrently, MICK
ANGUS joins as Tour Marketing Direc-
tor.

® DEBORAH RADEL has switched
from Associate Director/National Tour
Press to Director/Publicity at RCA
Records.

® JOEL AMSTERDAM is elevated
from Coordinator to Manager/West
Coast Press & Media Relations at Elek-
tra Entertainment.

® PETER KNEE has been tapped as
Managing Director/Operations at EMI
Music. He moved up from Director/Fi-

_nance & Operations.

Our Best Advertisement
is our CLIENTS’ word . ..

NOT OURS!

Our Client list is the “Best” in
the Industry . .. Because WE are
the “Best” in the Industry.

Don’t be misled into paying more!
For information call Collect, Person to Person
Byron J. Crecelius 314-423-4411
Home of the “TRAVELING BILLBOARD,’
Bumper Strips & Window Labels

USN.Tape & Label

Sainl Louis, Vlissouri

National
Radio

© HOWARD DAVIS adds VP stripes to
his Director/Sales post at MJI Broad-
casting.

® NANCY WEIL has been named Pro-
ducer of ABC Radio's “Deborah Nor-
ville” talk show, which begins Septem-
ber 23. Concurrently, CAROLYN
HARTMAN has been appointed
Associate Producer.

®BJS BROADCASTING is offering
“Streisand Coast-To-Coast,” a 60-
minute weekly show hosted by Bill
Hopkins; (212) 268-6660.

Industry

©® ANGIE MARTIN is promoted from
AE to VP/Sales at HNWH Radio Sales.

‘L@

Born To:

KZHT/Salt Lake City GSM
Bruce Corrigan, wife Deb, son
Bennett Harvey, July 26

WSTRI/Atlanta Programming
Asst. Wendy Threatt, husband
Robert, son Andrew Dillan, Aug-
ust 12

KFliLos Angeles air talent

{  Tracey Miller, husband Unistar

. Radio Network Oldies Channel
PD/air talent Mike Showalter,
daughter Kelsey Leanne, Aug-
ust 13,

KTFM/San Antonio MD Ross
Knight, wife Margaret, daugh-
ter Mariah Michelle, August 13

Harris Communications Pro- |
gramming Associate Rob Lip-
shutz, wife Debbie, daughter
Sondra Mya, August 13.

WRVR/Memphis air talent Bill ©
Bannister, wife Pam, daughter [
Cristen Renee, August 17 |
Marriages:

WKDD-FM/Aurora, IL air tal-
ent Zerrin Bulut to Dan Baus,
August 16
o WPAP/Panama City, FL air

talent Glenda Gayie to Michael
Harris, August 18

i
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Angie Martin

®DEDE FERRELL is named Man-
ager/House Government Relations at
NAB. She previously worked in sales at
WRQX/Washington.

©® DAVID MARGOLESE has been ap-
pointed VP/Commercial-Free Narrow-
casting at Satellite CD Radio. He was a
founder of Cantel and Canadian Tele-
com Inc.

©® ROBIN GODFREY-CASS is elevated
to Sr. VP/International A&R at Warner/
Chappell. He will continue as Managing
Director of the company’s UK opera-
tion.

®LINDA ALEXANDER is elevated
from Drector to VP/Corporate Com-
munications, West Coast at MTV Net-
works.

® WAYNE EDWARDS has been tap-
ped as Exec. VP at public relations firm
Normar Winter/Associates. He was
formerly VP/A&R at Capitol Records.
® WILLIAM LISECKY becomes Asst.
VP at Communications Equity Associ-
ates, an investment banking and bro-
kerage service for entertainment me-
dia. He was previously Corporate Fi-
nance Officer at Bankers Trust Com-
pany.

® STEPHEN TOM has been named
Managing Director/International Divi-
sion at Keystone Communications. He
retains his VP/East Coast duties.

® PETER RUDGE and PETER KAUFF
have formed Rudge-Kauff Entertain-
ment, an artist management firm. The
company's address is 645 Fifth Av-
enue, East Wing, New York, NY
10022; (212) 755-5700.

® MICHAEL GARDNER and ANDI
HOWARD have merged their manage-
ment companies. The new Gardner
Howard Entertainment firm is at 9255
Sunset Bivd., Suite 308, Los Angeles,
CA 90069; (213) 271-2278.

Palmer’s People

Robert Palmer met with some industry heavies during his show at L.A.'s
Wiltem Theater. Schmoozing backstage are (front, I-r) EMI VP Mark Kargol,
the label's Amy Simon, McD Promotion's Jill McDonald, Paimer, EMI's
Kathy Hope, and Mrs. Tony Davis; (back, Ir) McD Promotion's Kevin
McDonald, KLOS/L.A. Program Asst. Rosemary Jiminez, EMI's Chris
Baca, KPWR/L.A. PD Al Tavera, EMI's Doug Kluthe, and KVIC/Victoria, TX
MD Tony Davis.

Jon Anderson — MD KQIZ/
Amarillo (806) 359-9049

Jerry Brownlow — Middays
KIKK/Lubbock, TX (806) 747
2555

Scott Carpenter — Mornings
WWRC/Washington (301) 924
3503

Al Casey — VP/GM wJQl/
Norfolk (804) 423-5158

Wayne Coy — PD/mornings
WIiXX/Green Bay. WI (414)
468-5061

Chris Curley — Middays

KLTG Corpus Christi (512)
852-0674

Peter Dean — Mornings
WTMX/Chicago (708) 699
1642

Bob Forster — PD WWMM'
Greenville, SC (803) 268
0677

Ron Grant — OM/News Dir
KIKK/Lubbock, TX (806) 747
2555

Jon Griffin — Mornings
KIKK/Lubbock, TX (806) 747
2555

Chuck Holloway — Station
Manager/PD WKZL/Winston
Salem (919) 724-3568

Kimberly James — Evenings
KIKK Lubbock, TX (806) 747
2555

Meredith McAlister — Morn-
ings KIKK/Lubbock, TX (806)
747-2555

Kevin Peterson — MD
WABB/Mobile (205) 633-7371
Jim Robbins — Morning

show producer WZGC/Atlanta
(404) 955-6848

Jeff Roberts (aka The
Coach) — Mornings WKDF/
Nashville (319) 359-4826
Steve Rogers — PDyafter-
noons KIKK/Lubbock, TX (806)
747-2555

Mike Ruble — PD/MD
. WCMJ/Cambridge, OH (614)
| 432-5524
. Laurie Sanders — Nights
| KOST/Los Angeles (213)
- 599-0136

Diana Sillman — Morning

. show producer WBSB/Balti-

more (301) 666-7867

Grant Tressel — MD/mid-
days KTMT/Medford, OR (503)
855-7809

Changes

Debbie Williamson becomes an AE
at KZOK/Seattle.

Mary Jo Cotner joins the sales staff
at WPHR/Cleveland.

Leisa White is named Account Man-
ager at KUIl/Dallas-Ft. Worth.

Teresa Coleman and Mariam Moad
are new to WFOX/Atlanta's sales staff.

David Purcell joins the sales staff at
WOWO-AM & FM/Fort Wayne, IN.

Michelle Hernandez is appointed
Manager/Video Development at SBK
Records.

Marcia Beverly has been appointed
Director/Product Management at Cap-
ricom Records.

Michael Schwartz is tapped as Di-
rector/Creative Copy at Arista Rec-
ords.

Doug Gore is named Awards Direc-
tor at NARAS.

Kent McGuire joins the International
and Westemn U.S. Radio and TV sales
team at Circuit Research Labs.




Pierre Bouvard, Vice President and Jon Coleman, President of Coleman Research,
one of America’s top two research companies.

Most researchers draw obvious
conclusions and leave the real work up to
you. Enter Coleman Research. Successful
radio marketers who create a powerful

position for your station and drive it home.

Coleman Research invented the
names and launched the stations that use
the most powerful marketing handles in
radio: Oldies, New York 1981; Lite, Phoenix
1982; Mix, Baltimore 1986 and Variety,
Phoenix 1991.

It was Coleman that first conceived
the marketing positions: Not Too Hard, Not
Too Soft, San Jose 1983 and The #1 Hit
Music Station, Phoenix 1984.

Coleman’s step-by-step programming,
positioning and marketing plans have
worked for more than 100 top stations.
Give us a call today at 919-790-0000. Then
watch the market notice a startling

new trend.  ~ ENAAN RESEARCH

Yours.
Box 13829, Research Triangle Park, NC 27709 (919) 790-0000
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OVERVIEW

MANAGEMENT

Five Assumptions That Kill Careers

T 00 often managers run their
companies based upon as-
sumptions instead of facts.
According to Eileen Shapiro,
founder of Cambridge, MA-based
consulting firm the Hillerest
Group, the following five “truths’
are the most damaging

® We always act on the facts. The
facts may tell companies that
change is needed, but managers
frequently resist the information
because it goes against a firm’s

® August 22-24 — Talentmas-
ters Morning Show Boot Camp.
Hyatt Ravinia, Atlanta.

® September 5 — 1991 MTV
Video Music Awards. Universal
Amphitheatre, Los Angeles

® September 8-10 — Burk-
hart/Douglas & Associates Cli-
ent Meetings. Grand Hyatt
Union Square, San Francisco.
® September 10-13 — National
Association of Black-Owned
Broadcasters Fall Conference
Sheraton, Washington, DC

® September 11-14 — NAB
Radio 1991 Convention. Mos-
cone Convention Center, San
Francisco

® September 13 — Academy
Of Interactive Entertainment
Arts & Sciences conference.
Executive offices, Los Angeles.
® September 25-28 — RTNDA
46th International Conference &
Exhibition. Denver Convention
Center.

® September 29-30 — T.J.
Martell Music Row Golf 'N'
Bowl. Various locations, Nash-
ville.

® October 2 — CMA Awards.
Grand Ole Opry, Nashville.
®October 3-5 — Concrete
Marketing's Foundations For-
um. Los Angeles Airport Marri-
oft

®October 3-6 — Society of
Broadcast Engineers National

Convention. Hyatt Regency,
Houston.
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culture or an executive’s personal
advantage.

As a result, tradition and instinct
suppress the facts and warning
signs are ignored. When you’re in
trouble, you must make those
tough decisions that go against
tradition and instinct. Don’t let the
status quo deceive you.

oWe know what the facts are.
Most managers believe they make
honest, fact-based decisions. But
facts frequently go unnoticed be-
cause of preconceived notions and

® October 10-13 — National
Professional Conference Of
Women In Communications
Hyatt Regency, Atlanta.

® October 14-16 — Broadcast
Cable Credit Association's 26th
Credit and Collection Seminar
Palmer House Hotel, Chicago
® October 23 — John Bayliss
Foundation Dinner. Plaza Hotel
New York City

® October 24-27 — CMJ Con-
vention. Vista Hotel, New York
City

® January 19-23 — MIDEM 92
Palais des Festivals, Cannes

® January 29-February 1 —
Ninth  Annual Pollack Media
Group Programming/Manage-
ment Conference. J.W. Mar-
riott, Los Angeles.

® January 30-February 2 —
RAB Managing Sales Confer-
ence. QOpryland Hotel, Nash-
ville

® March 4-7 — 23rd CRS Con-
terence. Opryland, Nashville

® April 13-16 — 70th Annual
NAB Convention. Convention
_enter. Las Vegas

®May 28-31 — AWRT's 41st
National Convention. La Posa-

da, Phoenix.

® June 11-13 — R&R Conven- .
tion '92. Century Plaza Hotel,

Los Angeles.

SRS

personal expectations that distort
information.

Conscious preferences can be an
even bigger problem because the
unwelcome facts are recognized
but then rejected. To fight this,
spare no effort in collecting data
and pay particular attention to any
unexpected results.

o \We have all the facts we need. In
reality, many people who have the
facts don’t speak up, so people at
the top often don't get valuable
knowledge about what needs to be
changed. Just because nobody’s
complaining doesn’t mean every-
one’s happy.

It's important for top manage-
ment to encourage people to speak
up without attribution or retribu-
tion. Never greet complaints with
comments such as “Why are you
always so negative?” Set up a for-
mal “ideas” program and reward
employees for their suggestions.

® We know how to win in our busi-
ness. Corporate strategies — which
address productivity, quality, cus-
tomer service, etc. — might look
good in a business plan, but many
don’t offer a solid direction for at-
tracting and keeping customers.

Problems arise when decisions
are driven by meeting your finan-
cial goals. Don't let meeting the
numbers become the strategy. In-
stead, you should look at them as a
means of measuring the strategy’s
success. Constantly challenge the
strategy’s basics to ensure your
firm sticks to its mission.

®We know what our customers
want. All too often, companies
deliver benefits clients no longer
want — and fail to deliver those
they do want. Don't deceive your-
self by dismissing people who buy
a competitor’s product as irra-
tional or stupid.

Don't talk about what customers
should want, or why they should
like your product. Assuming you
know what they want is never safe.
You can find out, however — by
asking them.

! 25,000 CHANGES

‘M Street Radio Directory’
' Updated For 1991

he 1991 edition of the "M
| T Street Radio Directory,” edit-
[ ed by Robert Unmacht and

distributed by Focal Press, in-
‘ cludes a former call letters section
which lists the stations that have
changed their calls since January
1. 1989
The 670-page softcover book
also includes ownership, addres-
ses, formats, frequencies, and
12+ ratings (Arbitron, Birch, and
Willhight) for more than 12,000
stations in 400 markets in the U.S
and Canada
More than 25,000 changes
have been made since last year's
edition. Retail price: $29.95 (plus
$4 shipping). For more info. call

From the Editors of The M Streer Joumalu

STREEY
RADIO
DIRECTORY

COMPREHENSIVE MARKET DATA:
AM and FM Stations
USA and Canaca
Program Fommars
Arbrron, Birch, ang Wakight Ratngs
The M Street Racio Markets

the Alexandria, VA-based compa
ny at (703) 684-3622

How To Handle Fear Of Failing

verybody fails at one time
E or another, and how you
deal with it can either
make or break you. Napierville,
[L-based managenient consultant

Relocation
Costs Rising

ear of losing money in the
relocation process has be-
come a very real concern
among companies that buy and sell
a transferred employee’s home.
Businesses are seeing the biggest
losses when trying to sell homes in
Massachusetts, New York/New
Jersey, and California.
Currently, the average loss-on-
sale in Massachusetts is 24%. In
New York/New Jersey it's 23%,
and in California it's 19%. One
year ago, those figures were 5%,
8%, and 2%, respectively.

Source: Runzheimer Int'l

Bonneville Introduces ChartBreakers
The AC Music Service that Runs Circles Around the Competition!

It's hard to believe, but for just $49.95 per month,
your station can have a CD full of the latest chart-
proven AC tracks each month.

You get only the best AC titles, each one recorded
using Bonneville's exclusive TrueSource®™ digital
recording process

It's the perfect archive, too. Each monthly edition
provides you with a permanent copy of the top AC

tracks. Month after month.

Don’t wait. Compare ChartBreakers for the time
the expense, and the space it will save. Then call for
information on how you too can receive this valuable

new service!

1-800-631-1600

BONNEVIL

TRUST THE QUALITY

Ask about special rates on Bonneville's
Complete AC Library when you buy ChartBreakers now.

Dr. Roger Fritz offers the following
advice to help you overcome a fail-
ure:

* Accept the simple notion that
nobody — yourself included — is
perfect. The only way to avoid
failure is to avoid taking risks.
Keep in mind that you've got to
take some small chances or you’ll
never get anywhere.

* Dwell on your successes. Don’t
drown in the mire of one or two fail-
ures.

s Figure out why you failed.
Then take whatever steps are nec-
essary to prevent yourself from
making those mistakes again.

e Don't pass the buck. Telling
yourself it's really someone else’s
fault won’t make you feel better.
All you wind up doing is piling guilt
on top of your discomfort.

e Separate personal failures
from group failures. Don't be so
egocentric as to blame yourself
when a team effort goes awry.




REVENUE

DEVELOPMENT
SYSTEMS

A Division of Emmus Broadcastirg

THE UNIVERSITY OF C0O-OP/ VENDOR SALES

An intensive three day co-op/vendor sales training school designed for Co-op/Vendor
Directors, Sales Managers, and Account Executives who specialize in co-op/vendor sales.

e Call on hundreds of manufacturers on a local level by using our techniques.
e Take a closer look at the food/grocery business and how you can cash in.

e Go home with sales ideas to use immediately!
e Develop vendor supported programs for retailers in your market.

“Kathryn took a lot of mystery out of vendor and co-op. It was exciting hearing how
fo do it by someone who has.”’
-Bob Davis, Local Sales Manager, WLTY & WTAR/Norfolk

“The content and style of delivery were excellent and I recommend the program to both
brand new and experienced salespeople and managers.”’
-George Sample, General Sales Manager, WNTQ & WNDR/Syracuse

“A tight, thorough examination of the ins ard outs of co-op/vendor programs delivered
in a fun, pro-active and catalytic manner.”
-Willie Reiss, Sales Promotion Manager, CJCL/Toronto

“I was very pleased with this program and am very excited to take back everything
I learned over the last 3 days and begin using some of these things!”
-Wendy Cohen, Marketing Development Specialist, WEAZ/Philadelphia

Upcoming Markets In 3 Days You Will Be
Minneapolis  August 26 -28 ‘““Vendorized”

San Francisco  September 9 - 11 Investment: $495 per person
Orlando October 7 - 9 plus hotel/travel expenses
Houston November 4 -6 .

Nashville January 28 - 30 RDS Sales Trainer: Kathryn Biddy,
Charlotte February 11 - 13 Managing Consultant

FOR MORE INFORMATION, CALL 617/589-0695
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DOWN THE TUBES

Fewer Americans Report Watching,
Remembering TV Commercials
announcements on the channels

themselves — have declined as
well.

wice as many TV viewers
today as in 1985 (28% vs.
14%) reach for the remote
control when a commercial comes
on, according to a recent survey.
A December 1990 study by the
NYC-based Roper Organization for
the NAB and the Network Televi-
sion Association also reveals that
fewer Americans are watching TV
spots (26% vs. 33%) and more are
turning down the sound during ads
(15% vs. 9%) than five years
earlier.

Increasingly, viewers are turn-
ing on the tube before deciding
what to watch instead of tuning in
to a specific show. While the num-
ber of channel changers has grown
substantially (from 33% in ’85 to
41% last year), the number of “pur-
poseful” viewers has dropped
(from 62% t0 55% ).

In deciding what to watch, al-
most all other sources of informa-
tion — from TV Guide to program

BOOK BEAT

Two Madonna
Bios Coming

ook publishers Citadel
Press/Carol Publishing
Group and Simon & Schus-

ter are racing to release Madonna
biographies before year’s end.

The Citadel effort, due in mid-
October, will be a paperback orig-
inal titled “Madonna Revealed.” A
company spokesman, quoted in
Entertainment Weekly, says it'll
blow the cover on Madonna's se-
crets, including the real reason be-
hind “all that ‘Truth Or Dare’
stuff.” To be priced at $12.95, the
book was written by British jour-
nalist Douglas Thompson.

Meanwhile, Simon & Schuster
has lined up former People editor
Christopher Andersen — author of
the Jane Fonda bio “Citizen Jane”
— to pen its Madonna tell-all. The
hardback will sell for around $20
and is said to feature an intriguing,
type-free cover that “will say it
all.” No word as yet on a release
date.

o

{A&M/Morgan Creek)

R

o

®DYING YOUNG (Arista)

®BOYZ N THE HOOD (Qwest/WB)
Single: Just Ask Me To/Tevin Campbell
Other Featured Artists: ice Cube, 2 Live Crew, Yo-Yo
O BILL & TED'S BOGUS JOURNEY (Interscope/EastWest)
Single: God Gave Rock And Roll To You/Kiss
Other Featured Artists: Slaughter, Faith No More, Steve Vali

Spot Recall Down

Ancther survey, conducted by

Burke Marketing Research for the
Newspaper Advertising Bureau,
shows that TV viewers are not only
watching fewer spots — but they're
not remembering the ones they do
see

According to the latest install

ment in a 20-year survey of prime-
time network viewers, TV com-
mercial recall has dropped from
18% in 1965 to only 4% in 1990.
Among 18-34s, that figure fell from
23% in '65 to 6% last year.

When viewers were called while

a commercial was on, 7.2% re
membered the spot. But of those
called more than a minute after the
last TV commercial, only 2.8% re-
membered it.

One reason for the continuing de-

cline in TV spot recall may be the
shrinking percentage of Americans
actually paying attention to the
tube. The percentage of total
viewers watching TV as compared
to those who just happened to be in
the same room fell from 90% in
1986 to 77% in 1990.

W . ¢ . i
et i

CURRENT

® ROBIN HOOD: PRINCE OF THIEVES {Morgan Creek)
Single: (Everything | Do) | Do it For You/Bryan Adams

NEW THIS WEEK

©® THE BEST OF LUTHER
VANDROSS (SMV)

Eleven songs, 50 minutes
Clip compilation includes exclu-
sive interviews and perfor-
mances.

O K.D. LANG: HARVEST OF
SEVEN YEARS (CROPPED
& CHRONICLED)

(Warner Reprise)

Twenty songs, 60 minutes
Clip compilation contains rare
live performances and inter-
views
® COLOR ME BADD: VIDEO

SCRAPBOOK 1991

{Warner Reprise)

Four songs, 20 minutes. Clip
compilation features an a cap-
pella performance, behind-the-
scenes footage, and interviews.
O HIGHWAY 101: GREATEST

HITS 1987-1990

(Warner Reprise)

Twenty-minute clip compila-
tion contains four songs.

i Y
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Single: Theme From Dying Young/Kenny G i
s Other Featured Artists: Jetfrey Osborne, James Newton Howard -
j ® RETURN TO THE BLUE LAGOON
f Single: A World Of Our Own/Surface t/Bernard Jackson (Columbia)

WEEKEND BOX OFFICE

AUGUST 16-18

1Hot Shots! (Fox) ~ $6.33 |
2 Terminator 2: £5.54
Judgment Day (Tri-Star) "
3 Doc Hollywood $£5.21 @&
(ws) &
4 The Doctor $4.64 |
(Buena Vista)
5 Double Impact $4.50
(Columbia)
6 Pure Luck $£3.28
(Universal)
7 Robin Hood: $2.45
Prince Of Thieves (WB)
8 Mystery Date $£1.95
(Orion) *
9 Boyz N The Hood $£1.92
(Columbia) [
10 101 Dalmatians $1.88 i
(Buena Vista) %
Al figures in millions B
*First woek in reloass
Source: Exhitor Relatons Co. ||
COMING ATTRACTIONS: |
This week’'s openers include |
“Harley Davidson And The Marl-
boro Man,” staming Mickey
Rourke,

Don Johnson, and 3
Wing/Mercury artist Vanessa
Williams. The fim's forthcom-
ing Mercury soundtrack fea- =
tures songs by Williams, L.A.
Guns, the Kentucky Head-
hunters, Waylon Jennings,
Blackeyed Susan, and many
more

e = B T

e

TOP TEN SHOWS |

AUGUST 12-18 E
1 Roseanne :
2 60 Minutes Y

3 Movie (Sunday)
(“Romancing The Stone”)
Designing Women (tie)

5 Murphy Brown

6 Northern Exposure

7 Cheers

8 Who's The Boss?

9 Coach

10 Full House il

Source: Nielsen Media Research

s

A e

Al show times are EDT/PDT uniess oth-
erwise noled; subtract one hour for COT.
Check kstngs for showings in the Mountain
me zone. Al iistings subject to change.

Friday, 8/23

* Aaron Neville, “Late Night
With David Letterman™ (NBC,
12:30am).

¢ Keith Washington — who
sings the romantic theme,
“Kissing You,” on “General
Hospital” (ABC; check local list-
ings) — joins the daytime drama
in a recurring role.

e Phil Collins and Susanna
Hoffs, “ABC's In Concert ‘91"
{midnight).

Saturday, 8/24

e Ziggy Marley, “David Let-
terman.”

Tuesday, 8/27

e Michael W. Smith, “The
Tonight Show Starring Johnny
Carson” (NBC, 11:30pm)

S

%

Thursday, 8/29 %
¢ Pat Benatar, “Johnny Car-

Guns N’ Roses Leave

Newsstands Smokin’

uns N’ Roses' long-awaited
G Rolling Stone cover story

— the photo session for
which Ax| Rose blamed a two-hour
concerl delay in mid-June — has
finalty hit newsstands. Highlights in-
clude:

* Rose’s dicey endorsement —
"There's a Rolling Stone coming
out with us on the cover. Do me a
favor. Don't buy it. if you want to
read it, steal it."”

* Dulf McKagan's image prob-
lem — °| think probably the most in-
accurate thing that's written about
me is that I'm just a fuckup drunk
and don't give a shit.”

* Slash’s view of the band —
"We're like a fucking grenade, and
it's like everybody's struggling to
hotd th2 pin in.”

Meanwhile, the September Spin
traces “country boy"” Bill Balley's
transtormation into Axl Rose by in-
terviewing a handful of Rose/Bai-
ley’s hometown buds, including his
former girifriend Gina Siler. “! ai-
ways thought there was something
chemical that happened to him
when ne was angry,” she says.
“That image of him sitting in that
electric chair in that video ‘Wel-
come To The Jungle’ says it all.”

And . . . rounding out the GN'R
coverage is the National Enquirer's
exclusive interview with ousted
drummer Steven Adler, who says
Rose *is the Devil in the flesh.”

Streisand 1, ‘Globe’ 0

Bartra Streisand tackles a host
of topics in a cover story in the cur-
rent Vanity Fair. In addition to piug-
ging upcoming projects (the
“Prince Of Tides” movie and a
multi-CD box set}, she defends her
contributions to AIDS awareness
programs and labels the Globe's re-
cently published account of her son
Jason Gould’s alleged marriage to
a male model as “a new low in rag
journalism.”’

Incidentally, the Giobe retracted
that particular “gay wedding” story
this week in a short piece headiin-
ed, “When We're Wrong, We Admit
It."”

Express Lines -

* Bonnie Raitt modestly {(and un-
successfully) tried to talk Entertain-
ment Weekly out of featuring her on
its current cover. "You don't want
me,” she said. “You need young
beautiful girds. 'm worried your cir-
culation will drop!”

* Spin cover star Prince explains
the sound of his new album in a rare
interview: “Everybody else went
out and got drum machines and
computers, so | threw mine away.”

* P1int ads for “The Adventures
Of Mark & Brian” TV show hit the
newsstands this week, as did
blurbs for the forthcoming show.
The KLOSIL.A. moming duo are re-
ferred to as “loopy” and "off-the-
wall” in Us and as "wacky” in the
Star.

A MAN OF MANY WORDS —
Luther Vandross defends his beat-
in’ around the bushes songwriting
style in the September Us: "[Barry
White] talks about panties, and he
talks about what happens between
the sheets. But | use three para-
graphs to state what you could get
to in two words.” Hmmm.

* Wilson Phillips's Chynna
Phillips has apparently dumped her
guitarist boytriend for actor William
Baldwin (People). Meanwhile, she
apparently popped her top and ex-
posed her breasts while partying in
Hollywood (National Enquirer).

* “Home Alone” star Macaulay
Culkin, who appears in pal Michael
Jackson's forthcoming video
“Black And White," describes the
tune as a “rock song mixed with
rap.” And its message? "“You can
be my brother, it doesn’t matter if
we're black or white” (Entertain-
ment Weekly).

* The Star reports Dolly Parton
may join the cast of TV's “Murphy
Brown,” playing a Southem news-
caster who's “sugary sweet on-
camera and a witch — with a capital
‘B' — offscreen.”

Stern Diplomacy

The National Enquirer credits
multimarket morning man Howard
Stern with saving Sam Kinison's
career by patching up things be-
tween the bellowing comic and
Joan Rivers, whose show Sam, er,
missed after visiting Stern's pro-
gram. Kinison also was a no-show
at a David Letterman taping and re-
portedly was about to get axed from
a scheduled Emmy Awards appear-
ance as well. But Howard con-
vinced Rivers to beg Emmy execs
to keep Kinison on the program’'s
roster.

Meanwhile, Stern’s intern/re-
porter ‘‘Stuttering’’ John Meien-
dez — (in)famous for asking public
figures embarrassing questions —
is profiled in Rolling Stone. One of
his greatest bits? Asking allegedly
bulimic actress Ally Sheedy if she
had “puked” lately. . . .

RE&R doesn't run comic strips,
but we do take a comic trip each
week through the nation’s con-
sumer magazines in search of
" @verything from the sublime to
the rdiculous in music news.
R&R has not verified any of
these reports.




A  Westwood One Presents

In Concert:
New Rock

LaborDay

For more details, contact your Westwood One representative taday. In Los Angeles call 213-840-4000. or fax to 213-204-4375. In Canada call $.B.S at 416-5
e It Could Only Come From Westwood One

97-8529.
Ed1]




- CONSULTANTS DIRECTORY’
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PROGRAMMING

Ron White
(813) 379-0701

« Objective
« Confidentiat
« Personal service

FREE INITIAL
NO-OBLIGATION

PROGRAMMING/MARKETING

I’'m not a
consulting *“factory.”

Different stations have ditferent needs. So
I'm not selling cookie-cutter answers to
your particular questions

Longtime WTOP Operations Manager now
consulting fulltime. Limiting practice to
ensure personal attention

No “associates,"’ no boilerplate, no BS

Holland Cooke
Washington, DC

PROGRAMMING/MANAGEMENT

CHRIS GABLE
BROADCAST
SERVICES |

P.O. Box 130
Mt. Gretna, PA 17064

717 964-3255
fax 717 964-2223

PROGRAMMING

ADULT CHR WINS
BIG 25-54

il 'Our 25-54 numbers have never been
{ stronger. Gary understands how to make
CHR compatible for adults.’
| Steve Candullo
‘ President/General Manger
WKQI (Q95) Detroit

No matter what size market you're in, call
Gary Berkowitz now to find out how your
CHR or Hot AC can achieve top 25-54
ratings.

(313) 737-3727 l

f
.' BERKOWITZ BROADCAST I,
JONSULTING |

k

Eric C. Corwin, President

| Impact Target Marketing

o Telemarketing

o Direct Mail

o Database Management

o Interactive Phones

545 Boylston St., Suite 1401
Boston, MA 02116
(617) 247-4770

FAX (617) 536-0904

% . Member, AES

y . Serving clients worldwide -

Technical Services

619.982.0530

Broadcast Industry

« Fifteen year member, SBE

« Former Sales Engineer, Continental
Electronics

« Former Sales Engineer, Pacific
Recorders & Engineering

« Former Director of Engineering, major
market radio

« Transmitter & Studio Plants designed,
installed and serviced
« Emergency transmitter service

Se habla Espanol

|
}
« A quarter century of service to the i g

§ DeMers
Programming/Marketing
K Consultants

202-333-8442 o
s EONSlEATION | some markets unavailable J |
== I Tt — T
_ PROGRAMMING t | ! T%mé;xm:rs : BROADCASTING
) } - \ :
%, -~ CONKELYS |
A = |
, \ |
Consulting [ M / SSCI]ATES \ﬂv I
| Creative 914'666'0175 |
(703) 802-0700 Media Specializing in
- Management, Inc. CHR - DANCE - URBAN
'Pro.grammmg iS our business and our l : [
| passion ’ Results-Oriented DON KELLY
' _ Telemarketing/ PRESIDENT
Dan Vallie : i gt Mall For Rxtio vu%'gb;ELs?oYegr |
Jim Richards Randy Lane [ "\ : BOSBS(?CEIRT? '
| [ (813) 367-3854 o
DIRECT B T TECHNICAL j GRA
{  MARKETING/PROMOTIONS e ‘PROGMMMWG/MARKE“NG—T
| — — Keating 2

“The competitive demands of Dallas/Fort Worth
make it critical for us to work with a company that
knows how to win. Our approach to business makes
it imperative that we work with individuals who
share our commitment to excellence. The DeMers
organlzation fits our needs perfectly
Tom Glade
VP/GM, KZPS

Rock Radio
Contemporary to Classic

(215) 363-2636

- - ——

P e o

CREATIVE

FROM PIRATE TO M0JO . . . ~[
HI-TECH, THE SOUNO OF THE 90s,
COVERING RADIO & TV

MARK DRISCOLL
PRODUCTIONS

2.

- Ha

Voiceover/Production

| For demos and information, call f

(215) 237-3131 ]

| _ CREATIVE SERVICES |

< i Aoy o

EXCEPTIONAL
VOICE IMAGERY

The voice of leading
radio & tv stations
NATIONWIDE.

» MARKET EXCLUSIVITY
» OVERNIGHT DELIVERY :

Sherman Qaks, CA

= James Loupas i
Associates Inc. [®

TECHNICAL

¢ Stations that sound clear
and loud!

¢ Jocks who sound great!

¢ Ratings that GROW!

e Studios that work!

¢ Radio that's easier to sell!

We've been making good
sounds for years.
Let us make them for you
... calt Jim Loupas at
214-255-0550

Technical Advisors to Broadcasters

R

3 it
- A whiabrR
; X ST
s ey UL

PROGRAMMING

PERGER
WPLJ NEW YORK
1974-1988
K-101 AND
DOUBLE 99 SF

Now ready to offer expertise and
personal service at low cost to

LARRY BERGER

TELEMARKETING/DIRECT MAIL

CHR, AC, AOR, GOLD. i

(415) 4413850 |
= i ey

TransAmerica //ff Broadeast
Telemarketing /ff Sacvfices
MORE CLIENTS...
MORE MARKETS...
MORE SUCCESS...
America’s Leader in Telemarketing
and Direct Mail programs for

Radio Audience Growth and Data
Base Management.

1325 G St. N.W,,
Suite 610 I
Washington, D.C. 20005

(202) 383-8300 A

(202) 383-8313 FAX
Michael D. Lonneke, President

MARKEﬁNG & PRHOGHAMMING
STATION CRITIQUES
& MARKET STUDIES
OUR SPECIALTY!

Donna Halper
& Associates
will help you create
a winning team! !
304 Newbury Street, Suite 506, |
Boston, MA 02115. !

R 617-786-0666

11 years of i
resulls in markets

o of all sizes!

LIMITEQ AVAILS — HEAR ITON |
YOUR STATION BEFORE IT'S T0O LATE! |

kRIS ERIK STEVENS[E

_ 800-231-6100 |
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16-24s Listen
To Music 24
Hours A Week

Young adults (people be-
tween 16-24 years old)
spend the equivalent of one
full day (24 hours) a week listening
to music. Spending time with
friends (17 hours) and watching TV
(14 hours) rank a distant second
and third.

What else occupies young adults’
time? Studying (12 hours), sports/
working out (9 hours), reading (7
hours), and volunteer work (3
hours).

Source: Fuji Voices Of Young America

Snack
Attack

mericans spent $12.7 billion

on snacks last year — an

average of $51.45 per per-
son, according to a recent report by
the Alexandria, VA-based Snack
Food Association. While sales of
snacks rose 6% over 1989 figures,
volume increased nearly 4% to4.72
billion pounds.

The leading growth segment in
1990? Ready-to-eat popcorn —
which posted a sales gain of 16% —
exploded primarily because of the
popularity of white cheddar cheese
popcorn.

Among other snacks, sales of
pretzels and “‘extruded’ snacks —
mechanically shaped foodstuffs
such as cheese puffs — grew a tas-
ty 12% apiece, microwaveable pop-
corn increased 9%, and tortilla
chips rose 6%.

LIFESTYLES

GEARHEADS & ROAD-HATERS

ost U.S. households are
M taking steps to conserve

water. According to a re-
cent survey by the Bureau of
Chemistry & Ervironmental
Studies. the following are the most
common water conservation meth-
ods
Method

Adjust water level to
match laundry load size 84%

% Who Do

Take quick showers 73%

Wash car less often 69%

Take baths with less water 59%

Install water-saving
shower heads/faucets 51%

Stop watering lawn 51%
Turn off faucet while
shaving/brushing teeth 47%

Reuse water drained from

sink/shower 13%

What Teenage
Boys Like

espite the image all those

teen sex movies portray,

teenage boys would rather
use the power of invisibility to spy
on fully clothed girls talking than to
sneak a peek at those same naked
— but silent — figures.

These stats come from a recent
survey by Sassy magazine, which
found that 50% of the lads would
rather listen and 10% would rather
look.

Industry

Medicinals/botanicals

Diagnostic substances

Aircraft

Leather tanning/finishing
Semiconductorsirelated devices
Surgicallmedical instruments

Surgical appliancesisupplies

Poultry slaughtering/processing

Biological products (except diagnostics)

Dental equipment/supplies

Fastest Growing
Industries In 1991

f the 350 U.S. industries monitored by the Department of Com-
O merce, the leather industry has shown the greatest sales growth

so far this year. For a look at the 10 fastest-growing industries of
1991, check out the following list:

% Change

9.4%

8.9%

8.6%

7.6%

7.1%

6.9%

6.8%

6.2%

6.0%

5.9%

New-Car Buyers: Six Psychographics

here are six basic types of

new-car buyers. According

to the latest research frem
Agoura Hills, CA-based J.D. Power
& Associates, new-car buyers can
be grouped into the following six
psychographic segments:

« GEARHEADS: This group is
mostly men, many of whom are
blue-collar or crafts workers.
These are the true car enthusiasts
— people who enjoy driving as well
as working on their cars them-
selves, They are most likely to
believe that a car says a lot abcut
its owner. They lcve sports cars,
both domestic and Japanese.

* EPICURES: This group has
the second-highest number of
women and the highest share of
households that earn $100,000 or
more. They want fully equipped,
comfortable vehicles that seem
stylish or elegant. They lean to-
ward luxury and sports cars, espe-
cially convertibles.

» PURISTS: This is the youngest
group, with high concentrations of
laborers and Asian Americans.
These people are not brand-loyal
and are suspicious of auto manu-
facturers’ claims, but they enjoy
driving and like cars with sporty
attributes,

* FUNCTIONALISTS: These
conservative, law-abiding drivers
are likely to have children living in
their homes. They're interested in
sensible, fuel-efficient cars and
don’t care about sportiness or styl-
ing. They drive away with small
and mid-sized domestic vehicles.

Insurance
Resurgence

n the mid-'70s, 20% of Ameri-

cans bought life insurance.

That figure dipped to 13% in
1989, but climbed back to 17% in
1990.

Surprisingly, fewer people under
30 — those most likely to be getting
married and starting families —
are buying insurance. This is tradi-
tionally the strongest market for
life insurance, but the percentage
of under-30s purchasing policies
fell from 31% in 1975 to 20% last
year.

However, Americans aged 4559
are more likely to buy life insur-
ance. The percentage of purchases
among their ranks rose from 12%
in 1975 to 17% in 19390

Another demographic posting an
increase in life insurance pur-
chases is black Americans — 25%
of them bought insurance in 1990.

New-Car Buyers By The Numbers

For easy comparison, here's a closer, by-the-numbers look at the six
psychographic types of new-car buyers. Note: Percentages add up to

more than 100 due to rounding.

Modian
Group Age
Gearheads 38.7
Epicures 41.8
Purists 33.8
Functionalists 43.5
Road-Haters 44 .4
Negatives 40.4

Median % Of All

income New-Car Buyers
$34,130 17%
$31,900 26%
$31,660 4%
$29,020 12%
$27,970 26%
$34,000 16%

Source: J.D Power & Associates

* ROAD-HATERS: This group
nas the highest share of women,
nighest median age, and lowest
median personal income. They are
concerned about safety, don't like
driving, and don’t rate themselves
as being very knowledgeable about
oars. They prefer to buy large do-
mestic cars.

* NEGATIVES: These people
form the most educated group and
have a large share of household in-
comes over $75,000. They view cars
as necessary evils they'd just as
soon do without. They're not inter-
ested in upkeep, colors, or options.
They purchase small to mid-size
imported cars.

Manual Or Electric Razor?

our daily shave. Manual or

electric razor? Even

though manual blade use
has declined from almost two-
thirds of red-blooded U.S. males in
1985, a recent survey conducted by
the NYC-based Roper Organization
found that a majority (56%) of
American men still put a blade to
their throats every morning.

However, the survey also found
that men’s electric razor usage in-
creased from 25% in 1985 to 31%
last year.

Interestingly, older men are
more likely to use electric razors
than younger men. Four in 10 men
age 60+ use electrics, while only
30% of those under age 60 do.

Simply

(COMING

Devision of Atlon
£ 1991 Atlons

IN 3 WEEKS)

sastwes! records amarnca
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PEOPLE

Summer’s Time

barcs s W%ﬁz«é’

— = S S—— Pennies From Heaven

[ Former disco diva Donna Summer recently held a listening party to preview her second Atlantic LP, | Warner Bros. Board Chairman Mo Ostin (r) presents George and Olivia
“Mistaken Identity,” for label execs. Hitting It off at NYC's Hit Factory are (I-r) Atlantic Sr. VP Tunc Erim, Harrison with a $500,000 check for royalties from sales of “Nobody's
songwriter Anthony Smith, Summer, Atlantlc Co-Chairman/Co-CEQ Ahmet Ertegun, songwriter Larry Child: Romanian Angel Appeal.” The funds will be used to provide

Henley, and label VP Jason Flom. Romanian orphans with medical and humanitarian assistance.

I — e
Musical Tennis

Gathering to prepare for the seventh annual Music & Tennis Festival, to
be held in Woodland Hills, CA on September 12-15, are (I-r) Festival
Co-Chairman Dave Austin, MusiCares Man of the Year David Crosby,
tennis star Stefan Edberg, and NARAS President Michael Greene.

EMI has inked singer/songwriter Brenda Russell, who's penned tunes for Oleta Adams, Roberta Flack,

Michael McDonald, and many more.. Shown at the signing are (I-r) EMI Sr. VP/staff producer Ron Fair, Sr. |
VP Jack Satter, Exec. VP/GM Ron Urban and Sr. VP Jim Cawley, Russell, label VP Tim Mandelbaum and
President/CEQ Sai Licata, manager Dennls Turner, and EMI VP Glynice Coleman.

Cole Scholarship Goes National

—= — Mobster Mash

Capitol-EMI Music’s second annual Nat King Cole Memorial Scholarship, awarded to four graduating minori-

ty high school students, has been expanded to the national level. Pictured at the presentation are (I-r) schol- ABC Radlo Networks entertainment correspondent Bil Diehl () wei-

arship winners Jerico Vasquez and Jason Duty, Capitol-EMI's Charfotte Claiborne and President/CEQ Joe comes actor Christian S'Ialer to his dally show, “Bll Diehf's Spotiight
Smith, Cole’s daughter Casey Cole, and scholarship winner Rosalyn Nash (not pictured: winner Tamara Stater visited the web’s New York studios to promote his latest
Webb). film, “Mobsters."




MARK SHANDS-PD KISS 102/CHARLOTTE

“In just a few months RIFF has become a core artist at KISS 102, nd
one of the few that we will add out cf the box. They are the -otal
crossover group we are always looking for!”

DAVE VAN STONE-PD KSI04/DENVER
**If You're Serious’ really sounds great on the air. A very strcng record
that should have great female appeal

“IF YOU'RE SERIOUS™

HOSH GURELI-APD KMEL/SAN FRANCISCO
“RIFF is for real...They re part of a new generation that have what it
takes. Check out those re-mixes!”

LOUIS KAPLAN-PD YI07/NASHVILLE
"f You're Serious’ isa ht'”

THE NEW SINGLE.

MANAGEMENT/ SKIP VAN RENSFLIER

© 1991 SBK RECORD'
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HAWKES

"THE ONE
AND ONLY"

NOW ON 99 CHR REPORTERS - 41%

INCLUDING:
PWRY9 add WPST 24-20
KKBQ add 22 WKRZ 25-16
WNVZ add WYCR 18-15
KBEQ 17-14 WAQuT 15-13
Wz0u WJLQ 36-32
WPHR KKHT 36-28
KXXR WRQN 29-25
KDwWB KZZU 30-27
WKBQ WNYP 32-29
WAAL 23-18 HOT  KzIO 34-29
WZYP add 99KG 38-33
WRQOK 19-12 HOT WIFC 33-30
KIKX add KTMT 29-23
WZKX add K20z 34-29
KSMB add 999KHI deb 40
KZIl add WZOK deb 35
KNIN 31-26 FM104 deb 30
WBXX add 95XXX deb 35
KYYY 25-20 HOT  KCHX deb 39
WBNQ add KFTZ deb 39
WCIL add KMOK deb 40
299 1110

... AND MANY, MANY MORE!

WRITTEN BY NIK KERSHAW
PRODUCED BY ALAN SHACKLOCK AND NIK KERSHAW

CHESNEY

<d

S |

ol
- STREET TALK

KKBQ ‘Rock Hits’ Shift A Smokescre_en?_

eritage mainstream CHR KKBQ/

Houston's Saturday (8/17) midnight

shift to a more focused CHR niche
(and the accompanying positioner, “Houston's
Rock Hits Are On The New 93Q") is but a
smokescreen for an imminent move to Country

— if you believe what appeared in the Houston
Chronicle two days later.

Lending some credence to that scenario:
At presstime, this shift in format wasn'’t being
marketed in other media. Nevertheless, on-air
liners include 0% rap, 100% rock,” “no more
kiddie music,” and "not a bunch of wimpy mix
music.”

KKBQ President/GM Don Troutt told ST
“There is a hole for what we're doing and
there is a possibility we'll change the format
again. Everything is an option. We're going to
be serving the most mass appeal audience in
Houston. That's the goal.”

For now, 93Q PD Dene Hallam — who's
done Country at WHNINY — is targeting

Rumors

* is a new AOR about to debut in Southeast Flor-
ida?

* ST hears KIIS/L.A. afternooner Magic Matt Al
len is workin’ without a contract. Could there be a
deal in the making at crosstown Power 1067 PD Jeftf
Wyatt denies he's interested.

And . . . has Dance CHR Power 106 taken on a
more “mainstream feel” with the addition of a few
more gold slots?

¢ Will Jeft Pollack finalize his choice to head a
new CHR division at the forthcoming NAB in SF?

e Will Brian Wilson exit WGST/Atlanta to rejcin
Don O’Brien in mornings at 92Q/Baltimore? Wilson is
doing taped bits to which O’'Bnen is responding for
now

e Will Hot 97.7/San Jose renew PD Ken Rich-
ards’s contract when it expires at the end of Septem-
ber? Richards denies he's leaving.

* Does CRB Broadcasting want Alan Burns &
Associates's Tracy Johnson (currently serving as
WAEBI/Allentown's interim GM) tq take the ‘AEB gig
on a fulitime baslis? is an additional VP/Programming
titte tempting?

¢ |s WLRW/Champaign, IL PD Matt McCann
set to segue into the PD post at Saga sister CHR
KRNQ/Des Moines? Is WBWB/Bloomington, IN PD
Jim Cerrone also in the running? Could forrrer
WIXX/Green Bay PD Wayne Coy become the new
front-runner?

e William Morris/Nashvilie VP Paul Moore has
been appointed co-head (with Jeffrey Beals) of the
agency. Are there bigger things in the wings for Beals
and the Music City office?

o KAFX/Lufkin, TX PD Randy Street and Asst.
PD Clayton Allen are out. Will this team surface r2al
soon?

e Nuke the rumors that CHR WYCR/York is
headed to AOR

_ =1

— —= —'

*_»_—

TOP GUN OR HOT SHOT? — ABC Radio Networks

| President Robert Callahan recently had the unusual |
civilian experience of being a passenger on a surface-
attack training mission flown by an Air Force F-4
Phantom jet. In the air for 80 minutes (and subjecting
him to forces of up to six G's), Callahan's plane did
loops and barrel rolls and reached speeds of 630mph
as part of an “orientation ride"” program that the mili-
tary conducts In conjunction with the Air National
Guard.

l

18-30s with a slight lean to males. ST's all-
hearin’ ears caught 93Q playin’ Bonnie Raitt,
Van Halen, Depeche Mode, Huey Lewis &
The News, the Black Crowes, Chesney
Hawkes, Tom Petty, 38 Special, Aerosmith,
and the La’s.

Word is KOY-FM/Phoenix has offered the
PD post to KIKI (194)/Honolulu PD Jamie
Hyatt.

New Asylum
For Country Artists
ST hears that Elektra Entertainment will
call its new Country label Asylum. Don't look

for the rollout to take place until January
1992

Virgin VP/R&B Promo Sharon Heyward
was elevated to Sr. VP/GM, R&B Division at
last week's WEA meetings in Chicago

Hot 102/Milwaukee MD Dana Lundon has
been named MD/middays at WTIC-FM/
Hartford. She replaces Mike West, who steps
down to concentrate on his afternoon drive
shift. She'll start in October, after completing
her 45-day notice agreement with Hot 102

Meanwhile, ST’s all-seeing eye caught

Continued on Page 28

Cali the AOR
Fragmentation Specialists...

Rock AC Versus Classic Rock . . .
Can Both Survive In One Market?
LBC’S 48-hour RXS Study answers the question.

(805) 528-0888 LARrY 8-R-UCE COMMUNICATIONS
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KHIS/MICHAEL MARTIN - ADD 30
“Coming from heir alternative background, this track finally

gives them a strong shot at mainstream Top 40 acceptance!” —
In their Top 8 at 8:00!

JOUXME
@ulh

BANSHEES

"KISS THEM
* FORME

-
FROM THE ALBUM "SUPERSTITION"

i

15 MORE CHR ADDSI
A SMASH ON OVER 60 CHR STATIONS:

WEGX ADD 30 WNVZ ADD

KIIS ADD 30 WDFX 25-19 HOT

PWRO5 ADD 29 KXXR DEBUT 38

KDWB ADD KWOD 11-9 HOT

WIi0Q ADD WHYT 25-22

K96.7 16-12 HOT WOMP-36-29 KFFM 39-34

WPST 26-21 HOT WSTW 36-30  KISR DEBUT 30 b
WIXX 25-2 I95 DEBUT 30 OKS5 DEBUT 39 ¢
B33 35-30 WHT0 38-33  KIO6 DEBUT 40

WRQK DEBUT 28 WBBQ 37-33  KFMW DEBUT 40
999KHIT 34-30

ALSO BEING PLAYED ON Z100, WPLJ, PWR99

e BUZZ BIN ON MTV! e SOLD-OUT LOLLAPALOOZA TOURI
e #1 ALTERNATIVE RECORD!  OVER 350,000 UNITS SOLDI
e TOP 10 CLUB RECORD!

@ PRODUCED BY STEPHAN HAGUE MANAGEMENT: TIM COLLINS g

r
-
wmm@
rim anz\

"FOR YOU"

CHR & AC MOST ADDED!

CHR ADDS INCLUDE: :

YI07. ADD  KSND ADD AC MOST ADDED!
WPST ADD  103CIR ADD .

Mo s dome 7/ FIRST WEEK:
WLAN ADD B98 ADD 21 AC REPORTERS!
WQGN ADD KYYY ADD .

YI02 ADD  WSNK ADD

WKRZ ADD = 299 ADD

WCGQ ADD 99KG ADD

WRVQ ADD  KFTZ ADD

KKHT ADD  AND MORE!

ANOTHER HIT SINGLE FROM THE GOLD ALBUM ’ )
"GO WEST YOUNG MAN" @

PRODUCED BY MICHAEL W. SMITH * CO-PRODUCED BY BRYAN LENOX

GEFFEN
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The La's

“There She Goes”

P2 cHART DEBUT (B
P3 cHART 35-€)

WIOQ deb 35
KKBQ 12-6
KRBE 14-12
WNVZ

KXXR

HOT102

KISN 24-22
WDJX deb 34
XL1067 deb 30
WRVQ deb 32
WZOK deb 34
WBXX deb 38
PWR92 28-25
WRCK 36-32
B93 40-36
K96.7 27-22 Hot
KKYK 31-28
96STO 25-21
KWOD 5-4 Hot WIFC 8-7
KBFM 34-30 KFBQ 22-19

. . . AND MANY MORE!

"WYRO"™ MIX
ON YOUR DESK NOW!

WILQ 12-11
KZZU 33-30
WWFX 24-21
WOMP 30-27
WHTO 32-29
KQIZ 23-20
WQID 30-26
WZKX 40-37
B98 29-26
KNOE 27-24
KNIN 14-10
KCMQ 34-31
KZIO 36-33
WKFR 27-24
299 7-6
KG95 26-23
KPAT 28-25
KFMW 10-9

=
v
4

2l
[y
=

From their debut CD & Cassette, ''The La’s"
Produced by Bob Andrews
Mixed by Steve Lillywhite

02

lﬁ PolyGram Label Group

Continued from Page 26

West chatting with crosstown WKSS GM Tim
Montgomery about the vacant PD chair
Nevertheless, ST hears WEGX/Philly Asst
PD/MD Jay Beau Jones's interview may have
landed him the pole position in the race for the
'KSS gig

} CHR Ch-Ch-Changes 4

Now that the spring books have been
digested — and in many cases regurgitated —
there's been a flurry of CHR activity:

¢ Rock CHR KATM/Colorado Springs
completes its evolution to AOR

® Loads o' rumbles about CHR 99WAYS/
Macon changing to Churban, Country, or
Gold-based AC.

e CHR WHXT/Allentown’s flip to Gold is
imminent

e And . . . look for AC KZOL/SLC to
become the market’s fourth CHR under PD
Tom Robin (from crosstown AOR KRSP) and
MD Sean Michaels (from KTRS/Casper, WY).

} Major Market Morning Men<

Insiders report “no progre-s” as the
negotiations between WAVA/'¥ashington and
morning zoo dudes Don Geronimo & Mike
O’Meara wrangle on. The dynamic duo remain
off-air.

Meanwhile, WRIF/Detroit morning man
Ken Calvert was still sans contract (and off-air)
at presstime.

And . . . former KMXX/Phoenix morning
men Drew & Zip are auditioning this week at
KSHEI/St. Louis, filling in for vacationing Asher
‘“‘Smash’’ Benrubi. KSHE plans to move the
well-liked Smash to another shift when it finds
a new morning show

Rumbles

e Talk WBZ/Boston GM John Irwin resigrs to
explore new opportunities. He's working out a 60-day
notice

* WJQI/Norfolk VP/GM Al Casey exits

* Former WLS/Chicago morning legend Fred
Winston (most recently mornings at cross‘own
W JMK) has joined Saul Foos & Associates to help in
the development, placement, and representation of
radio talent

¢ Q106/San Diego Promotions Dir. Pete Ccsen-
za becomes PD at WAEB-FM/Allentown

® | ook for WKZL/Greensboro to remain CHR
when ownership transfers from Nationwide tc Vic
Rumore at month’s end, but Station Mgr./PD Chuck
Holloway has opted to pursue other opportunites

¢ Look for KJ103/0KC PD Mike McCoy to geta
new confract

e Longtime KKXX/Bakerstieid OM Chris
Squires resigns to join crosstown “Niche 29" KRAB.
Look for Squires to take the station to a live rocx for-
mat shortly.

Puta
champ

in your
corner!

The Production Music Librarv of the 90's. 1-800-877-0078

TUNE IN, TURN ON, TAKE 'EM OFF — KISW/Seat

tle morning star Bob Rivers recently hosted the Na-
tionwide AOR’s second annual “Nudestock” festival
at a local nudist park. The event attracted more than
1000 listeners, four of whom are pictured here letting
it all hang out beside Rivers (far right)

Remember that incident back in
September '89 when former KLOL/Houston
afternoon driver Moby tricked crosstown KLDE
personality Helen Stone into announcing that
Gien Campbell had died? Well, Stone has
decided to sue for damages, naming both
Moby and KLOL.

} Power To The People <

Two weeks after pulling the plug on
eclectic rocker KTHX (The X)/Reno, Olympic
Broadcasting did an about-face Monday
(8/19) and brought the format — and entire
staff — back. The station was inundated with
calls, letters, and petitions from irate listeners
after it dropped the X and began simulcasting
AM News sister KOH. Daily coverage from
local media fueled the controversy.

GM Michael Espinoza told ST the station
was able to secure sufficient long-term
commitments from advertisers to keep the
format afloat for at least six months. Despite
improving ratings, the station had lost
$180,000 in its nine-month history.

WIiXX/Green Bay PD/morning man Wayne
Coy returned from vacation to find he was out,
owing to philosophical differences. WIXX GM
Duke Wright installed former WMGV/
Appleton-Oshkosh, Wi PD Dan Stone in
Coy'’s place. Stone had been working for Coy
as a parttimer as well as handling mornings
while Coy was on vacation

} CMT Top Adult Cable Net ‘

New Nielsen people meter data for July
shows Country Music Televison leading all
other basic cable networks — including MTV,
VH-1, CNN, ESPN, and TNN — in prime time
(Mon-Sun, 8-11pm) in 25-54 adults, 18-49
women, and 25-54 women.

Continued on Page 30

"Killer Tracks has
left the "Star Wars
and Lazers" of the
80's behind and has
started creating the
sound of the 90's.
And its KILLER!"

"Killer Tracks is a
FRESH, FUN and
FANTASTIC product
that has proven its
worth in a short time.
It's a Great
RECESSION-BUSTER!
Keep up the Great
work. Just give me...
MORE!!"

GENE WOOTEN
PRODUCTION DIRECTOR
WPLJ, NEW YORK

B. JAY KAPLAN
PRODUCTION DIRECTOR
K-LITE 94, LITTLE ROCK



“CGROOVY TRAIN’

the new single from SPARTACUS

® mtv buzzbin ﬂ

/ e look for a national tour in september

o no. 1 Ip in the U.K.
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 GOR
GAVE
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YOU"”

PERFORMED BY

KISS

aorracks BIREAKERS

AOR TRACKS: €) MOST ADDED!
FIRST WEEK — CHR:

KKBQ add 21 WPST add WRQK 17-13
WAAL add WOKI 29-26 WOMP add
JET-FM add KTUX add KSMB add
WLAN add WOVWV add WILN add
ALSO BREAKING AT:

WIMX  KNIN

KISR WDBR

KNOE KFMW

nor atsums BIREAKERS

AOR ALBUMS: (P
MOST ADDED!

THE DEVELOPMENT STORY
HAS STARTED!

©)

INTERSCOPE

eastwes! records america

LD LT A

STREET TALK.

Continued from Page 28

> Plotting World Domination <

Gold Mountain Management's Danny
Goldberg and Ron Stone are forming World
Domination, a new label that'll likely be funded
and distributed by Capitol. Dave Allen (ex-
Gang Of Four, King Swamp) and Belgium-
based Luc Van Acker will handle the creative
end. First signings are Allen’s Low Pop
Suicide, Acker's Horsepower, and the UK's
Mussolini Headkick.

KKIK/Lubbock boots Country to simulcast
with Contemporary Hispanic (Tejano music)
AM sister KXTQ. The entire FM airstaff is out.

}WNEW-FM’s Yankee CIipper<

After New York Yankees baseball star Don
Mattingly was benched last Thursday (8/15)
for refusing to get a haircut, enterprising
WNEW-FM/NY sports guy Curt Chaplin
contacted the first sacker and requested the
oftending locks. After bullpen coach/
professional hair stylist Carl Taylor got
Mattingly into fighting trim the following
Saturday, they saved the clippings in a cigar
box.

The fascinatin’ filaments of Mattingly's
mane were sealed in an envelope, signed by
Mattingly, Taylor, and manager Stump Merrill,
and delivered to Chaplin, who proceeded to

Rumbles, Pt. Il

* WBLK/Buftalo names Roger Moore MD and
Lou St James acting PD in the wake of Hurricane
Dave’s exit for the PD post at WAMO/Pittsburgh.

¢ KRZQ/Reno ups moming man Dale Kelley to
Program Manager.

* KGGURiverside ups Mike Marino to MD.

* KQiZ/Amarillo MD Jon Anderson exits over
the budget blues; PD Stu Smoke will add MD duties.

* KLYV/Dubuque ups MD/moming man Doug
Collins to PD.

* WPXCICape Cod elevates Jeff Sanders to
OM, Taft Moore to PD, and Brian Kelly to MD.

* KQIX/Grand Junction, CO PD/moming man
Charlie Michaels exits for PD/momings at KFTZN\da-
ho Falls. He replaces Jay Stevens, who moves to af-
ternoons.

* Georgann Harris has been upped to MD for
the Joel Raab & Assoc. consultancy.

* Automated B/EZ KEZK(AM)St. Louls has add-
ed live personalities (6am-7pm). On-air staffers are
Bob Michaels (6-11am), Bob London (11am-2pm),
and Rich Vannoy (2-7pm).

* PD/afternooner Marc Savage ankies WKLC/
Charieston, WV for the same duties at Classic
Rocker KVFX/Modesto, CA.

* Big Band KDEF/Albuquerque is planning to go
all-Sports, mixing syndicated/local call-in shows with
broadcasts of local/out-of-town sports teams.

* KSSN/Little Rock MD Gall Daniels is the new
Music Coordinator/evening talent at KIKK/Houston.

(o]
zo:'ilnmmnnuf: -

; lect’) and current single (*'Pop

4 N

L

Brew-Ha-Ha

n a malt-in-yer-mouth move,
Ithe stout-hearted hops-heads

at Def Jam/Columbia sucked
back Promo Item O’ The Week
honors by tapping their field staff
to hand-deliver selected program-
mers 12 oz. bottles of actual
Brooklyn Brewery beer that'd
been custom-labeled under the
*'Srd Bass Brand'' in recognition
of dem Bumtown rappers’ project-
ed-gold LP (“*Derelicts Of Dia-

Goes The Weasel'"). Burp.

A

auction the hair Monday morning (8/19). A
member of New York City's finest paid $3000
for the clip job. The money will benefit an
organization that provides health care for the
homeless.

} Bubba 107.5 ‘

“Bubba 107.5" will be the handie of
Charleston, SC's newest mainstream Country
outlet. Set for a September debut, Bubba will
take on longtime market leader and format
competitor WEZL .

The Bubba-licious station — which will
adopt the new calls WBUB — is former CHR
WKQ@B, which went dark in February and has
been simulcasting AC WSUY under an LMA
for the last few months.

Former WEZL co-owner/GM of 17 years
Buddy Barton is Bubba's GM; erstwhile
17-year WEZL PD/morning man Charlie
Lindsey will handle both chores for 'BUB.,
He's looking for an airstaff, promotion
director, and production director.

U.S. Senator Dan Coates (R-IN) adopted
the nom de air Mixmaster D.C. when he did a
one-hour guest airshift on UC WTLC/Indy last
Friday (8/16). Coates joined 'TLC PD/morning
star Super Jay Johnson after scheduling
conflicts forced the legislator to cancel an
appearance on one of the station’s public
affairs programs.

Mixmaster D.C. even got to choose his
own music, which stretched from Wes

Continued on Page 32
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ON MODERN RECORDS, CASSETTES AND COMPACT DISCS

AOR BREAKER

PHOTO: NEALPRESTON

REPRESENTATION: H.K. MANAGEMENT/HOWARD KAUFMAN/ GLEN PARRISH
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32 eRaR August 23,1991

THE DEVIL
CAMEUPTO
MICHIGAN

BY
DON'T BELIEVE
EVERYTHING YOU HEAR

THIS IS NOT JUST A
RAP/TEEN RECORD

ITS A
MAINSTREAM
SMASH!

ALL DEMOS - STRONG ADULTS
ALL ETHNIC GROUPS
potentially the biggest record of the year

SOUTH
Y107 - NASHVILLE - #1 Requests, #1 Sales
WOKI - KNOXVILLE - #1 Requests, #1 Sales
HOT 95.5 - JACKSON, MS - #1 Requests, #1 Sales
K-TUX - SHREVEPORT, LA - #1 Requests, #1 Sales

WEHT - TALLAHASSEE, FL - STILL TOE 5 Sales

and Requests AFTER 15 WEEKS

JUST ADDED - WNVZ - NORFOLK - top 10 phones

MIDWEST

Add WHYT - DETROIT - Top 5 phones
after 8 days of test play
(16 plays - days and nights)
KXXR - KANSAS CITY - Strong reaction
from light play

JUST ADDED - HOT 947 - Chicago, L

WEST
KKXX - BAKERSFIELD - #1 Request, #1 Sales
KIKX - COLORADO SPRINGS - #1 Requests, #1 Sales
KPRR - EL PASO - Just added

Lot trof ]

RECORDS

STREET TALK-

Continued from Page 30

Montgomery’s “Night Train” to the
Commodores’ “Jesus Love” to Aretha
Franklin’s “Respect.” Coates's comment on
his alter ego’s performance? “In my business,
it's good to have an alternative career.

I Fod | aél
X tli

The following outlets have been named
finalists in the CMA Broadcast Awards for
Station Of The Year

¢ Large: KFKF/KC, KMPS/Seattle, KNIX/
Phoenix, KSCS/Dallas, WFMS/Indy, and
WYAY/Atlanta. (Note that there are six
finalists, owing to a tie.)

e Medium: KAYD/Beaumont, KSSN/Little
Rock, WITL/Lansing, WIVK/Knoxville, and
WZZK/Birmingham

e Small: KGEE/Odessa, TX; KYKX/
Longview, TX; KYKZ/Lake Charles, LA;
WAXX/Eau Claire, WI; and WKNN/Biloxi

Congratulations to KLACIL.A. PD Gene
Bridges, who'll receive the highest honor
bestowed on an individual by ALSAC/St. Jude
Children’s Research Hospital when he's named
Man of the Year at the forthcoming ALSAC
convention, to be held September 19-22 in
Chicago.

Records

* Mercury ups Seattle rep Michael Idlis to West
Coast Dir./Rock Promo. He replaces Doug Burton,
who's heading to SBK as VP/Album Promo.

* Capitol-EMI Music Dir./PR Bob Bernstein will
be upped to Sr. Dir., handiing North American corpor-
ate public relations. He replaces Sue Satriano, who
recently took the VP/Press & Public Affairs post at
Sony Music Entertainment.

¢ RCA hires Media America rep Keith Mac-
Gregor as its East Coast-based Nat'l Dir./Album Pro-
mo. He replaces John Sigler, who moved to Giant as
Nat't AOR Dir.

¢ Former KLYV/Dubuque, IA OM/PD Jeft Davis
hangs up the headphones to become the recional
Minneapolis promo rep for Interscope

¢ Hollywood Twin Cities promo rep P.J. Olsen
segues to similar duties at EastWest, replacing Darin
Inglish, who's bound for law school.

¢ Atlantic local Dallas promo rep Bill Collins re-
signs to pursue other interests. Regional rep Kim
Stephens will handle the territory until a replacement
can be found. Also . . . Atlantic is looking for a new
Clevetand local promo rep. (Don Joseph was pulling
double duty, but now will focus. his efforts solely on
the Pittsburgh market.)

¢ Radioactive Records is hiring Brett Greene
trom SRO Marketing to do alternative promotion, an
area he previously handled at Geffen.

4 N

RADIO & REBORDS

eGerry DeFrancesco exits KIIS-AM & FMALA. for the
WSNI/Philly VP/OM post

oShirley Maldonado becomes WACDANY OM

eKABCAL.A.'s Ken Minyard weicomes Roger Barkiey aboar
as his new morning partner, as Bob Arthur departs after
17 years of wake-up duty

oCBS retires WCAUPhlly's 68-year- 5 and its
format for Gold WOGL (AM)

b4

eMainstream CHR WAPP Y becomes Dance CHR Hot 103.5,
applies for WQHT calls

eMark Driscoll joins Contemporary Christian KLTY Dalias
plans to convert it to CHR KYHI

eBob Case zips into the WZGC (Z93)/Atlanta PD seal

4

eChuck Hillier, Phil Newmark and Ira Wexier form the rep
firm of Hillier, Newmark & Wexler

eDavid Graves becomes WIND/Chicago VP/GM

oLou Adler exits the WCBS (AM)MNY News Dir./marning
co-anchor post; joins crosstown WOR for a gimilar position
with the John R. Gambling show.

eMike Atkinson appointed R&R Creative Services Dir

A4

oRK0 Radio promotes Rick Devlin to VP/GM of WORNY and
Erica Farber to VP of WXLO (99X)NY

| eDon Langford elevated to KLACA..A. Ops Dir l

Bridges's dedication to the hospital on a
local and national level as well as his efforts in
the early stages of “Country Cares For St.
Jude's Kids” have generated more than $3
million.

} Guns N’ Guccione {

ST's all-hearin’ ears pricked up at the
chance to catch a 13-song “leak™ from the
forthcoming Guns N’ Roses albums (“Use
Your lllusion 1 & 2"). The Geften discs are set
to arrive September 17, and if we were
another type o' publication, we'd make 'em a
"“cover pick” fer sure.

One GN'R song you won't be hearing on
the radio, however, is “Get In The Ring,”
wherein Axl Rose challenges several music
journalists by name, including Spin's Bob
Guccione Jr., to metaphorically “step outside”
in what can perhaps best be described as
equally metaphorical language.

Toni Childs

CoR 1991 A&M Records, Inc. Al rights reserved
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NEWS

Red Alert

Continued from Page 1

but guest host Jim Bohannon re-
cruited last-minute guests to dis-
cuss the issue.

Although most media observers
expected a stringent clampdown
on news coverage by foreign me-
dia, there were no reports of cen-
sorship as of presstime. IDB Com-
munications spokesman Mike
Teeling said his company’s video
and audio uplinks from Moscow
were “in full operation.” IDB han-
dles virtually all the international
radio and TV satellite traffic eman-
ating from the USSR via Soviet and
U.S. satellites.

Countdowns In Limbeo

A couple of major American pro-
gram suppliers are unsure of their
future on Soviet radio. Radio Ex-
press represents several American
companies in overseas markets —
including the USSR. Company
President Tom Rounds said Soviet
radio airs ABC’s “American Top
40" and “‘Hot Mix"’ on Radio Roks/
Leningrad and nationwide on the
Soviet government’s Gosteleradio.

“I can only hope that we’re still
on, and that communications are
still free-flowing,” said Rounds.
*In the past few years, there have
been virtually no constraints on
program content. I've heard the
Soviet government put out a se-
verely restricted list of approved
printed materials . . . I don’t know
if those types of restrictions will ex-
tend to radio.”

Westwood One distributes a Top
20 countdown program to Gostele-
radio. but International Affiliate
Relations Manager Richard Rene
has so far heard nothing about the
program’s future.

“We signed a five-year contract
just three months ago,” said Rene.
“Our representative is on his way
to Moscow to see if he can get any
answers. "’

American Owner
Concerned

The political upheaval has a
Florida-based entrepreneur con-
cerned as well. WIX1/Naples, FL
owner Mark Wodlinger said Tues-
day (8/20) that he'd been trying for
two days to reach his joint venture
partners in the Soviet Union, but
had been unable to get a phone line.

Wodlinger is 66.66% owner of
Lithuania’s first privately owned
radio station, M1/Vilnius, which
broadcast rock music from March
1990 until Soviet Black Beret troops
took over government transmitters
in the Lithuanian capital on Janu-
ary 15, 1991. Rather than try again
to lease a government transmitter,
Wodlinger had elected to ship a
lkw FM transmitter to his joint
venture partner. “Now I'm going
to go a little slow in shipping it,” he
said this week.

Wodlinger was preparing to put
an FM station on the air next
month in Kiev in a joint venture
with the Ukrainian government.
Just where that deal stands now is
uncertain. He's also been selling
time on a government radio station
in Estonia and on TV stations in
Estonia, Latvia, and the Ukraine to
U.S. evangelists.

“I thought they were going so
well toward the free enterprise sys-
tem, but it sure got held up Sunday
night,” Wodlinger said.

NAB
Continued from Page 1

the DAB test will operate on
701 MHz with 500 watts ERP and
will compare DAB broadcasts
against those of KOIT, a Class B
FM with 33kw ERP. A Eureka
“gap filler,” or repeater, will be in
place but may not be used.

“This will be similar to the DAB
demonstration we did [at the NAB
Spring Convention] in Las Vegas,”
said Abel. “Additionally, all of the
in-band DAB proponents have been
invited to participate in the show.
On the exhibit floor, we've offered
them free exhibit space, and we've
had only one taker, American
Digital Radio.”

Abel added that no response to
the offer has been received from
Acorn DAB proponents, and satel-
lite system developer Stanford Tel-
ecom — which represents Satellite
CD Radio and Afrispace — declin-
ed the offer.

While the San Francisco test will

use UHF-TV frequencies, NAB VP/
Science & Technology Michael Rau
said DAB tests on L-band frequen-
cies are now scheduled for “late
October” in Washington, DC. FCC
Commissioner Sherrie Marshall
will open the digital dialogue with a
keynote address on Wednesday af-
ternoon (9/11).

Bucks, Banking
Top Agenda

The chairmen of NAB’s Highly
Leveraged Transaction Task
Force and the Radio Operators
Caucus will review the federal gov-
ernment’s proposed overhaul of
HLT rules at a Thursday afternoon
session. Malrite Communications
CEO Milton Maltz and Emmis
Broadcasting President Steve
Crane, along with Washington com-
munications attorney John Fiorini,
will chart a strategy for broad-
casters to use in their dealings with
bankers and regulators at “HLT:
An Action Plan for Change.”

Several other sessions will ex-
plore “local marketing" or time-
brokerage agreements, alternative
revenue sources for stations, and
methods of generating revenues
without ratings. New York Gover-
nor Mario Cuomo will deliver the
management keynote address Fri-
day morning.

While congressional panels have
been scheduled for Friday after-
noon, the roster of participating
lawmakers has not been disclosed.
NAB officials said several invita-
tions are outstanding, but owing to
the August Capitol Hill recess, re-
sponses are not expected until ear-
ly next month.

Rau added that, in a permanent
shift, the NAB is replacing tradi-
tional engineering meetings with
non-technical ‘‘technology for
managers’ sessions.

Producer Quincy Jones will ad-
dress broadcasters on Saturday
(9/14). He’ll be followed by a radio
theater workshop featuring several
Hollywood stars, including Ed As-
ner, JoBeth Williams, and Marsha
Mason.

The convention will conclude
Saturday night with the Marconi
Radio Awards at the San Francisco
Civic Auditorium.

DeFrancesco
Continued from Page 1

DeFrancesco said, “I’ve been
commuting back and forth be-
tween L.A. and Philly for many
months now. I've been able to
come to an arrangement with Pyr-
amid to consult WYXR, and at the
same time I have the good fortune
to return to Gannett and KIIS. I
will also have input to the entire ra-
dio division. It's an exciting time in
radio and at Gannett, and I'm glad
to be home again.”

DeFrancesco was PD at KIIS
and later served as its Station Man-
ager and VP/Programming. He’s
also been VP/GM at WDAE &
WUSA/Tampa, PD at KSD-FM/St.
Louis, and MD at WFIL/Philadel-
phia.

Who Are You?

Capitol artist Billy Squier recently
threw a party to celebrate the sec-
ond leg of his “Creatures Of Habit"
tour. Among the luminaries drop-
ping by was Roger Daltrey (I).

WYST

Continued from Page 3

The only personality heard Mon-
day was wakeup host Don 0’Brien,
who’s rumored to be teaming soon
with former crosstown WBSB
(B104) partner Brian Wilson. The
rest of the airstaff is expected to
audition for shifts, which will be
announced when the station goes
live next week.

GM Bill Hooper told R&R, *Ten
years ago we were CHR as WLPL,
then AC as 92 Star, and now a dec-
ade later we're going back into
CHR. We're positioning ourselves
between Urban WXYV (V103) and
CHR BI104, which makes a lot of
sense for this market. We're the
only major market station I know
of that’s only stopping once an hour
for a five-unit commercial break.

“We feel very confident about
Jeff because of his background and
the fact that he’s a good fit with our
consultants, [Vallie Consulting’s)
Dan Vallie, [WHTZ/New York
VP/Programming| Steve Kings-
ton, and [Rantel's] David Tate.
Jeff will take care of all the impor-
tant day-to-day activities,”

Ballentine added, **This is a uni-
que opportunity in terms of career
movement and working with this
team of players. There's a lot I can
learn. To quote Steve Kingston:
‘I've got my PD notebook open,
and we're taking no prisoners.’ "’

Ballentine’s also programmed
WAPI (195)/Birmingham and
WBMW (B106)/Washington and
been Asst, PD at WBZZ (B%M)/
Pittsburgh.

=L
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DuCoty
Continued from Page 3

most dynamic stations in the coun-
try.” Hearst Deputy GM David
Barrett added, “Milwaukee's an
exciting and challenging market,
and ripe for Chuck’s winning ap-
proach.”

DuCoty told R&R, “I'm for-
tunate that I work for a company
that recognizes the importance of
promoting programming people.
We have a good foundation here,
and we have the ability to spring-
board from there.”

In his 13 years at WIYY, DuCoty

* has been an air personality and

4

PD. Six years ago he was named
VP/Station Manager. He previous-
ly programmed WGOE/Rich-
mond.
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and WKRQ GSM Tom Sly will now
manage the sales staffs of both sta-
tions.

“These changes are being made
at the same time that we are add-
ing music back to our midday pro-
gram schedule [on WKRC],” said
radio group President David
Crowl. “By combining the Q102
and 55KRC sales efforts, we’ll be
able to market either station separ-
ately or in combination to our ad-
vertisers.”

Prior to becoming WKRC GM,
Miller had been VP/Marketing for
the group. Bryant, who joined the
company 10 years ago, was named
WKRQ GM four years ago.
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FUN DAY

MUSIC FROM THE MOVIE

STEVIE WONDER JUNGLE FEVER MOT-6291

STEVIE WONDER

ONE WEEK:
URBAN

 BREAKERS

MOST ADDED!
62 UC REPORTERS - 69%

SECOND SINGLE FROM THE SMASH ALBUM

JUNGLE FEVER

WRITTEN, PRODUCED AND PERFORMED BY STEVIE WONDER

© 1991 MOTOWN RECORD COMPANY, L.P.




36 ¢RaR August 23,1991

\ PERSPECTIVES

TUNE IN THE FUTURE

New Formats For The New Mainstream

New format opportunities will be part of the competi-
tive mix in many markets through the ’90s. If some of

them aren’t ‘‘new,’’ they’re in
y

early stages of development

and show a great deal of promise.

The introduction of new formats
will certainly increase fragmenta-
tion, but as we've seen in televi-
sion, fragmentation is a way of life.
The biggest problem with frag-
mentation is programmers’ tre-
mendous fear of tuneout. But tune-
out is a way of life. It’s reality. Peo-
ple will tune out most stations; the
key is making sure they come
back.

Listeners fall into two listening
categories: mood and reliable. Re-
liable listeners are exclusive -
you’re their only choice. A classical
fan might feel that way about a
Classical station; a news junkie
who doesn’t like music might relia-
bly listen to a News station. But
with increasing numbers of nar-
rowcast options on the dial, we're
seeing more and more mood lis-
teners, who listen based on their
mood.

Tuneout paranocia begins when
you freak out if a listener tunes out
your station because he's in the
mood for another station’s sound.
Tuneout’s OK, because if you're
good at what you do, he’ll be back.
Everyone wants more TSL, but
that comes from delivering when a
listener tunes you in because he's
in the mood for what you do. Some
stations become too conservative,
for fear of doing something to drive
people away. Many ultra-conser-
vative ACs die because they’re too
generic to service any mood.

So, accepting that fragmentation
isn’t bad but just reality, let's look
at some relatively new approaches
that should see growth in the next
eight to 10 years.

Country/CHR

We've seen Urban/CHR hy-
brids; next we'll see Country/CHR.

66)

Many ultra-
conservative ACs die
because they’re too
generic to service
any mood.

%9,

More than ever, 18-34s who don’t
live the mythical ‘“country” life-
style think George Strait is cool.
I've seen people who want tickets
to see Motley Crue and Randy
Travis. I see potential in a concept
that targets 18-34 and plays country
hits targeted to that demo, but has
CHR values (a tight playlist, con-
tests, energy, and attitude).

This new “Country is OK” lis-
tener might find the existing Coun-
try station too locked into Country
radio values to be appealing as a
reliable or mood choice. This hy-
brid format is developing, but as
the decade moves forward, we’ll
see Country/CHR in a purer and
more widely distributed form.

Pop Classical

Classical radio is like under-
ground radio in the late '60s — very
elite, snobby, and focused toward
the music fanatic instead of the
mainstream. Most Classical sta-
tions are geared to hardcore clas-
sical buffs, but there’s a sizable un-
served audience that would use
classical as ‘‘thinking man’s Beau-
tiful Music.” This concept would
work primarily in cluttered large
markets. The key here is for the op-
erator of a Pop Classical format to

throw out the Classical radio rule
book and apply certain traditional
competitive programming tech-
niques to the execution.

While most Classical program-
mers would write this off as “Mc-
Classical,” it's a legitimate niche
in some markets. It would have to
be super melody-driven, not unlike
those late-night TV offers for the
“Greatest Melodies In The World™
CD collections. There’s no shortage
of great classical melodies. We've
heard tons of them in everything
from commercial jingles to hit
songs. This is Classical radio for
the mainstream, like AOR when it
took progressive rock to the main-
stream. In its ideal form, this
might be the most familiar station
in a market, simply because of the
memorable hooks of a competitive-
ly selected classical list.

Aging AOR, Part |

The heritage AORs that still
“have it” may evolve into the
WGN/Chicago-WCCO/Minneapolis
mega-stations of the next 20 years,
but AORs currently going through
the motions or resting on laurels
are very vulnerable to attacks
from younger and older sides. AOR
used to be musically simple — vir-
tually the whole audience liked the
same artists. Now AOR music is 25
years old, and the spectrum is too
wide for any one station to cover
the whole range. (Skid Row and
Bob Dylan, both AOR artists,
reach very different audiences.)

New AOR offshoots aren’t really
creative-driven as much as music-
demand-driven. The music you like
between ages 16-20 is what you like
for life. The AOR listeners who
were 16-20 around 1970 have roots
in that era’s music, but as a lot of
AORs try to serve the whole spec-
trum, offshoots will continue to
develop.

No. 1 position in sales, you
movements.

Things work in cycles. The years
'56, '64, '69, and '90 marked
points when the public latched on
to change (there’s always an under-
ground). The characteristics of
these changes are:

¢ It gets louder. In 'S5, “Blue
Suede Shoes” was loud; in '64,
“She Loves You” was louder; Hen-
drix was louder yet in '69; and now
its . ...

s Alien sources like Satan or
Communists are cited as “reasops”

Hit The Street

To grasp what the future holds, look beyond radio —
look at the streets. It's a younger skew, but <ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>