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KAGAN PANEL:
SHAKEOUT TO
CONTINUE

Money problems will plague
the radio industry for at least
the next few months,
spurring a further wave of
LMAs, according to experts
at last week’s Kagan
Seminars conference. Details
in Radio Business.
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deserves a closer look.
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What are the best-testing Country
songs of all time? Lon Heiton
analyzes the results of Shane
Media’'s tatest national music
research project.
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R&ROLODEX ALERT

Next week when you
call or fax R&R’s L.A.
headquarters, please
dial “310" first, not
“213.” This new area
code becomes effective
November 2. (The seven-digit
numbers following the area code
remain the same.)
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2 Tim Murphy VP/Prog. at EZ
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Sheridan, NBN Wed

Black Networks Follow Trend, Consclidate
Operations In Record-Setting Deal

The nation’s two African-
American-targeted radio net-
works are merging their opera-
tions. Sheridan Broadcasling
Networks and National Black
Network will form what they
call “the nation’s largest media
vehicle to the black consumer
market.” A name for the new
entity was not announced.

Sheridan Chairman Ron Dav-
enport and NBN Chair Sydney
Small will become co-Chairnmen
in the new venture. Likewise,
Sheridan’s Jay Williams and
NBN’s Jack Bryant will be co-
Presidents.

Lott Named
Arista Exec.
VP/GM

Arista Rec-
ords KExec.
VP/Opera-
tions Roy Lott
has been pro-
moted to Ex-
ec. VP/GM at
the label.

“Since join-
ing Arista 12
years ago,
Roy has truly
Roy Lott been a source
of strength for all of us," said la-
bel President Clive Davis. “His
commitment to excellence. his
drive and determination, and
his integrity have been irvalu-
able to our growth and success
throughout the '80s. He has
earned the respect and admira-
tion of all who have worked with
him, as well as the expanded re-
sponsibility that comes with the
appointment.”

Said Lott, “I have wonderful
memories of the things we have
accomplished — the breaking
and further establishment. of so
many great artists, the raising
of millions for various charities,
and the close friendship of my
co-workers. I am thrilled to be
continuing with Arista in this
new position.”

LOTT/See Page 32

Thomas Tops Top Ten Talk Topics

The companies announcec
the merger following two years
of intense consolidation among
their bigger, mainstream radio
network counterparts.

“This was the logical step in
our evolution,” remarked Bry-
ant. “We did what any philoso-
pher — who's been watching
this industry — would say we
should have done.”

I started talking about this
idea more than two years ago,”
said Williams. “We saw oppor-
tunities we could accomplish
much better united than as sep-
arate companies.”

Bigger Than Oprah
“In fact, the audience reach
of the new network will exceed
that of any other black-targeted
media,” said Bryant. “And that
includes Cosby, Oprah, or the

Atlantic Ups
Azzoli To
Sr. VP/GM

Atlantic
Records pro-
moted VP Val
Azzoli to Sr.

company
since June
NS 1990, and at-
t tained the VP
W title last Feb-
Val Azzoli ruary.
Praising Azzoli’s “enthusiast-
ic, hands-on management
style,” Atlantic co-Chairman/
co-CEO Doug Morris com-
mented, “Since joining Atlantic
last year, Val has proved an in-
valuable asset to the company.
He has exhibited a rare com-
bination of wide-ranging indus-
try experience, executive sav-
vy, musical knowledge, and
sensitivity to artists’ needs.”
AZZOLl/See Page 32

FCC Rejects WHMA'’s
Atlanta Move-in

Says Public Interest Would Not Be Served;
Mad Gammon Refutes Arguments

An angry Tom Gammon
blasted the FCC for rejecting
his plan to move his Crown
Broadcasting's WHMA/Annis-
ton, AL to a suburb of Atlanta,
painting the decision as un-
founded and unprecedented.

“This case was not decided
dispassionately on its impact on
Anniston and Atlanta’” said
Gammon. “The facts didn’t
count.” Gammon has not decid-
ed whether to appeal the Com-
mission’s action, which could
cost him and investor Hoyt
Goodrich some $14 million.

In a ruling issued Friday
(10/25), the FCC’s Mass Media
Bureau found the proposed
“move-in” of WHMA was not in
the public interest because it
would increase the potential for
interference and reduce radio
service in WHMA's current cov-
erage area.

Losses Offset Gains

According to the Commis-
sion: “The disruption to exist-
ing service that would be caus-
ed by grant of [Crown’s] pro-
posal substantially offsets the
purported gains.”

The FCC also rejected
Crown’s case for a first local
service preference for Sandy
Springs, GA, ruling the town is
nothing more than a suburb of
Atlanta.

Gammon is most upset with
what he sees as the Commis-
sion’s unprecedented emphasis
on the 410,000 listeners who
would lose the ability to receive
WHMA if its movein were
granted. According to Gam-
mon, the FCC has never before
expressed such concern for the
listeners left behind in an FM
move.

MOVE-IN/See Page 32
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Wyatt Walks To KIS

he new afternoon man at KilS-AM & FMilLos

Angeles is Jeff Wyatt, who was, until recently,

PD/middayer at rival Dance CHR KPWR (Power
106). Smiling at the signing of the multiyear deal are
{I-r) KIIS PD Bili Richards; Wyatt; his agent, Jim Hig-
gins; and KIIS VP/Station Manager Gerry DeFrances-
co. For more news on the Gannett station’s aftemoon
arrangements, see Street Talk, Page 27.

Weinhaus Exits WABC/NY

PD Mainelli Back Following Brief Hiatus

WABC/New York President/
GM Fred Weinhaus has made a
sudden exit from the News/Talk
station. Cap Cities/ABC Owned
Stations, Group I President Don
Bouloukos is serving as acting
GM.

Weinhaus, a 28-year ABC vet-
eran, left the station Friday
(10/25) after four years at the
helm. Company spokeswoman
Julie Hoover said Weinhaus had
“not been feeling well,” possi-
bly as a result of a heart attack
suffered several years ago, and
had elected for an early retire-
ment.

However, sources close to the
station attribute Weinhaus’s ex-
it to a clash with PD John Main-
elli. The sources said Weinhaus
warned Mainelli he wouldn’t
receive his annual bonus and
would be subject to a pay cut or
dismissal if WABC’s ratings did
not improve in six months.

Angered by that ultimatum
and convinced that WABC's
sluggish numbers were not all
his fault, Mainelli appealed to
Cap CitiessfABC Radio Presi-
dent Jim Arcara with a memo
detailing Weinhaus’s alleged

WABC/See Page 32







WLS-FM AGAIN

WYTZ Ends CHR
For N/T Simulcast

The first major market News/
Talk combo debuted last Friday
(10/25) when Cap Cities/ABC's
WYTZ/Chicago ditched a failed
CHR format, reclaimed its old
WLS-FM calls, and began simul-
casting sister station WLS (AM)’s
Talk format.

“If you buy into the theory that
any good AM format sounds better
on FM, it's easy to see how we got
here,” said ABC-Owned Radio Sta-
tions Group II President Norm
Schrutt, who considered several
music formats before settling on
the simulcast option. ‘“We’ve had
two years to perfect the Talk for-
mat [on AM], and we felt we had
the talent and management to take
it to FM.”

Schrutt declined to speculate on
how well WLS-FM will do, but said

MCA/Nashville
Ups Wilson
To Sr. VP Post

MCA/Nash-
ville elevates
VP/Marketing
& Sales walt
Wilson to Sr.
VP/Marketing
& Sales. Label
President
Bruce Hinton
observed, ““The
level of exper-
tise and innova-
tion emanating
from Walt's department has
played a significant role in MCA/
Nashville’s success this year, and
this promotion properly recognizes
Walt for a great job well done.”

Wilson began his tenure with
MCA 12 years ago as a sales rep in
Cincinnati. He's been Chicago
Branch Manager, Dallas/Denver
Regional Field Sales Manager, and
Los Angeles-based Director/Mar-
keting for MCA/Nashville.

Walt Wilson

he expects to “‘have a good idea of
its potential”” by sometime in 1992.
(WLS (AM) captured a 2.6 share of
the 12+ audience in the summer
Arbitron, its best book in two years

of Talk.
) WYTZ/See Page 32

SMITH VP/GSM

KHYI/Dallas
Becomes
Gold KODZ

This Monday (10/28) Evergreen
Media laid the rumors to rest by
transforming CHR KHYI/Dallas
into KODZ, “Oldies 94.9.”" PD
Frank Miniaci has exited, GSM
Cameron Smith has added VP
stripes, and Phil Hall is both con-
sultant and acting PD.

According to Evergreen Presi-
dent/CEO and acting KODZ GM
Scott Ginsburg, “We have chosen
to broadcast a community-in-
volved, personality-intensive,
Oldies format . . . to reach out to
our listeners with a fun and upbeat
station that just happens to play
the greatest rock 'n’ roll music of
all time.” Veteran air personality
Wolfman Jack did PM drive in
KODZ'’s first week.

Smith joined KHYI five years
agoasan AE. He'salsobeenan AE
at KATT/Oklahoma City and Sales
Manager at KZBS/Oklahoma City.
He told R&R, ‘“‘Since we weren't
the market-leading CHR, we had to
be something else. When you look
at CHR nationally, it's obvious that
the format is becoming a victim of
its own musical content.” Among
persons 12+ this summer, KHYI
ranked 18th (2.3) in Arbitron and
14th (2.5) in Birch.

KODZ’s airstaff includes: Ken
Dowe (6-10am), Richard Stevens
(10am-3pm), Asst. PD J.J. McKay
(3-7pm), and Billy Burke (7pm-
midnight).

‘Mrs. Bush’s
Storytime’

First Lady Barbara Bush reported to
work at the ABC Radio Networxs’
Washington studios to record “Mrs.
Bust's Storytime.” The Thanksgiv-
ing series. in its second year, in-
cludes 1G half-hour programs fea-
turing Mrs. Bush reading children’s
storigs.

PAGE TIHREE.

Murphy Adds
EZ VP Stripes

KMPSAM &
FM/Seattle PD
Tim Murphy
has received
VP/Program-
ming stripes
from EZ Com-
munications.
!/ He'll continue

as the Country

" combo’s day-to-

: day PD and add

Tim Murphy corporate pro-
gramming responsibilities.

KMPS-AM & FM VP/GM Fred
Schumacher told R&R, “In Tim'’s
nearly four years at KMPS, the
staticn has consistently improved
and solidified its market position.
In addition, Tim's contribution to
EZ Communications and the coun-
try music industry have more than
made him worthy of this honor. I'm
glad we're on the same team.”

Murphy joined KMPS four years
ago after programming stints at
Country outlets in Fresno and
Flint. He currently serves as the
Country Radio Seminar Agenda
Chairman.

E i

il Graham was known as a
Bfriend to radio during his

reign as a pioneering con-
‘cert promoter and talent manager.
Graham, 60, died in a helicopter
crash in the San Francisco Bay
Area last weekend.

Graham was perhaps the first
promoter to actively recruit radio
station involvement in his club and
concert acts. He routinely called
upon progressive stations KMPX
and KSAN/San Francisco and
‘WNEW-FM/New York to advertise
the lineups at his Fillmore West and
Fillmore East venues during the
1960s.

KSJO & KSJX/San Jose PD
Dana Jang remembered Graham
trom his early days as a promoter.
“My first recollection of Bill was
[when | was) a college student at
Santa Clara University. Just outside
my dorm room, he was passing out
apples to students watching a free

Bill Graham

concert featuring the Jefferson Air-
plane. His passion for the music
was obvious, and so was his desire
to share that passion with anyone
who came in contact with him.”
Jang said his protessional con-
tact with Graham and his organiza-

Graham Remembered As A Friend To Radio

tion was gratifying. “Throughout the
years, I've always had a great time
with his shows. They were profes-
sionally run, they started on time,
there were no problems at the
door, and the audiences were well-
cont-olled. His organization was ra-
dio-friendly . . . . They understcod
the power of the radio audience.”

Graham also used radio to pro-
mote a wide range of special
events, such as 1986's “Live Aid”
and the Kris Kristofferson concert
segrnents in the 1976 film “A Star
Is Bom.” The depth of his benevo-
lence was underscored with the
posthumous revelation that he'd
footed the tuneral expenses for leg-
endary AOR figure Tom Donsahue
in 1975.

A large contingent of entertainers
turnad out for Graham's memcrial
last Monday, including Huey Lewis,
Grace Slick, Carlos Santana, and
Dar Aykroyd.

NOVEMBER 1, 1991

THE CHR CYCLE SYNDROME

Former KKBQ/Houston Operations Director
Dave Elliott — no stranger to CHR’s recent
struggles — examines the conditions that led
to the format’s recent down cycle and
suggests strategies to get things back on
track.
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Kagan Pundits Foresee
Wave Of Consolidation

Economic turmoil will rock the radio industry for
months and little relief is in sight, according to a consen-
sus of industry experts at last week’s Kagan Seminars Ra-
dio Station Values Conference in New York.

Noting that U.S. bankers and in-
surance companies have dramatic-
ally reduced their lending to the
radio industry in recent months,
Kagan analyst Bishop Cheen said a
sea of change is under way with the
proliferation of LMAs in an en-
vironment of tight credit.

“We're seeing a shakeout in ra-
dio — the strong get stronger and
the weak get weaker,”” Cheen said.
Noting the recent refinancing of In-
finity Broadcasting and equity in-
fusions made to major players
such as Granum Broadcasting and
Broadcast Alchemy, Cheen pre-
dicted a wave of LMA-induced con-
centration and government relax-
ation of ownership restrictions is
about to forever alter the industry
landscape.

“We haven't seen the beginning
of it yet. You're foolish to buy in a
market now until you do a sort and
see who could be leasing,” agreed
Broadcast Alchemy CEO Frank
Wood. He added that LMAs are a
natural market response to “ridic-
ulous rules” that prevent industry

consolidation in a single market.
“They preserve |[asset] value
that’s slipping away faster than
mercury through your fingertips.”

LMA Surge Foreseen

“You're going to see LMAs by
successful stations,” commented
radio financier Robert F.X. Siller-
man. He predicted a wave of the
deals among top market leaders.
and warned the economic impact
of the deals will “level out” sta-
tions’ ratings-revenue power con-
version ratios.

One top industry executive,
Granum CEO Herb McCord, cau-
tioned broadcasters not to jump on
the LMA bandwagon. McCord said
he didn't like the deals, and he be-
lieves the government may yet try
to stop them,

Panelists were virtually unani-
mous in their assessment that the
station trading market will remain
crippled for the foreseeable future,
at least until the federal govern-
ment relaxes its restrictions on
HLT lending and bankers regain

confidence in an industry which
has too frequently relied on overly
optimistic financial growth projec-
tions,

‘Little Break’

Blackburn & Co. broker Neil
Rockoff said while the station
trading market has moved “gla-
cially” in the past several months,
he’s beginning to see “a little bit of
a break.” Nevertheless, he expects
values to remain depressed for
months to come.

Media Venture Partners broker
Elliot Evers commented, **Almost
every station on the market is
there because of lender pressure.”
And Morgan Stanley investment
banker Charles Cory said, “I don't
see the signs of life yet for radio.”
While capital is available for oper-
ators who meet their operating
projections, Cory said the market
favors only those with extensive
track records.

Noting the shaky financial condi-
tion of many lenders, one top
banker warned that operating pro-
jections can be a double-edged
sword. “We wonder why our bor-
rowers don’t ask for five-year pro-
jections from us,” chuckled Jack
Koo of Canadian Imperial Bank.

Lifting of the freeze, which the
Commission imposed in March
1990, will come 70 days after the
order is published in the Federal
Register and new application forms
are approved by the Office of Man-
agement and Budget, which could
all take place by mid-January.
Opening the process for locating
stations in the new 1605-1705
kHz expanded band will take a bit

AM Freeze To End In January

The FCC'’s freeze on applications for new AM stations
and major modifications is likely to end in January, now that
the Commission has issued its long-awaited order (10/25) on
improving the AM band and expanding it by 10 channels.

longer. “My guess is sometime in
the first half of '92," FCC Audio
Services Chief Larry Eads told
R&R.

Stations wishing to migrate to the
new band will be given a deadiine to
apply for an allocation. The FCC will
rank the requests according to
three priorities: fulitime stations
seeking to reduce interference;
daytimers seeking to provide the

first fulltime radio service to com-
munities of license with populations
of 100,000 or more; and daytimers
seeking to reduce interference.

The FCC then will issue an allot-
ment plan for some 300 stations in
the expanded band, and stations
selected for migration wili have 60
days to file formal CP appiications.
Licensees will be permitted to oper-
ate on both frequencies for five
years (which may be extended) be-
fore having to surrender one of their
licenses.

Continued on Page 10
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Music Industry Backs Digital Tape Royalties

Singer/songwriter Debbie Gibson joined music and
electronics industry executives in urging congressional
passage of a bill to collect royalties on digital audio tape

recorders and blank tape.

“There’s certainly no doubt that
DAT machines will generate more
copying of our records than ever
before,”” said Gibson, representing
ASCAP at a Tuesday (10/29) Sen-
ate hearing. She endorsed a bill in-
troduced by Sen. Dennis DeConcini
(D-AZ) that she said would collect
a “modest royalty” for distribution
to record companies, performers,
and composers. “You are protect-
ing the future of all songwriters
and artists, and that of the entire
music industry,” she said,

U.S. Register of Copyrights
Ralph Oman said ‘“digital audio
will take off”’ once the bill is en-
acted, putting an end to legal

wrangling between the record in-
dustry and DAT manufacturers
over home taping. ‘“‘Record com-
panies will sell more music, and
the public and broadcasters will
have more music to enjoy,” Oman
declared.

Supporters Speak Out

“It’s no secret that paying royal-
ties to the music industry is not
something I particularly relish,”
said Tandy Corp. Chairman John
Roach. “A modest royalty is a
small price to pay to break the dig-
ital deadlock.” Under the bill,
manufacturers would pay a royal-

ty of a few cents per tape and up to
$12 for each digital recorder.
Testimony supporting the bill al-
so came from RIAA President Ja-
son Berman, National Music Pub-
lishers Association President Ed-
ward Murphy, Electronics Indus-
try Association VP Gary Shapiro,
and National Consumers League
Exec. Director Linda Golodner.
The only opposition came from
two men testifying as individual
citizens. MIT Research Asst. Phil-
ip Greenspun charged the royalties
would force computer users to
compensate record companies,
and predicted that distinctions be-
tween audio and data discs and
tapes would disappear in a few
years. New York journalist/radio
producer Frank Beacham com-
plained of audio problems with a
proposed copy protection system.

Markey Wary Of Time Warner’s
Deal With Japanese Firms

ouse Telecommunications & Finance subcommittee

Chairman Ed Markey (D-MA) says this week's huge

partnership deal between Time Warner Inc. and
two Japanese conglomerates provides another warning of
“the dangers of foreign control of our domestic information
delivery system.”

The New York-based media giant announced on Tuesday (10/29) a
partnership with C. itoh & Co. and Toshiba Corp. that gives the Japanese
firms a 12.5% equity stake in a new entertainment subsidiary in exchange
for $1 billion in cash and $7 billion in loan assumptions. The new business.
Time Warner Entertainment, will hold cable TV and movie interests, in-
cluding HBO, Time Warner Cable, and Warner Bros. The transaction's
financial structure allows Time Warner's publishing and music groups —
which are not included in the deal — to be relieved of debt pressures.

“Unlike the 100% foreign acquisitions of companies like Columbia
Pictures, MCA, CBS Records, and RCA Records, our new alliance sets
up a partnership structure at the subsidiary levei that maintains our commit-
ment to American ownership and control of Time Warner inc.,” commented
Chairman Steven Ross.

While Markey said the deal appears to be "a welcome infusion of
foreign capital into a U.S. company, " he again urged passage of legisiation
(H.R. 1303) he introduced earlier this year that would apply the 20°%
foreign ownership limit that governs broadcast stations to cable systems.

“The potential for foreign control of domestic cable companies is real,
additional foreign purchases of cable assets must be anticipated. and the
problem needs to be addressed through legislation expeditiously,” the law-
maker said

UPI Radio Sale Postponed

ewshounds at UPI Radio are trying to figure out if

they're coming or going these days as the net-

work's sale seesaws between on-again, off-again.
Pink slips which went out to about 20 staffers last week
were rescinded Tuesday (10'29) after a senior executive
said new bidders had stepped up to the plate.

UPI VP/Broadcast Mike Aulabaugh sad the terminaton notices,
which were to have been effective November 5, were issued when the
company decided to accept a bid from one particular buyer whom he refus-
ed to identity. Having a bid on the table apparently prompted some earlier
shoppers to get serious, and the sale has been put on hold. “*More in-
teresting offers have been received since that time,” Aulabaugh toid R&R.

Autabaugh said UPI now has several letters of intent from “more signifi-
cant entities” who had previously taken a look at the radio network. He
characterized the bidders as U.S. firms with existing radio holdings,
aithough one is affiliated with British interests. Because of the amount of in-
terest in the radio network, Aulabaugh said it's possible UPI may decide not
to sell and continue to operate the net as part of the wire service.

Paxson Moves On Miami

ome Shopping Network founder Bud Paxson is

continuing his Florida buying spree, scooping up

WINZ & WZTA/Miami and WWNZ & WZTU-FM/Or-
lando on Tuesday (10/29) from Guy Gannett Publishing
Co.

Terms of the deal weren't disclosed, but deaimakers estimate the price
tag at $16 million. Randall Jetirey of Media Venture Partners takes the
brokerage honors. Paxson Enterprises, which now claims to be Florida's
largest radio operator, recently purchased WCRJ/Jacksonville for $3.5
million and is in the process of buying WTKN & WHVE/Tampa for $6.4
million. Guy Gannett Station Managers Tim Williams and Mark Brewer will
become Paxson execs after the sale.

In other action this week:

* Is Herb McCord's Granum Broadcasting about to make a piay for
Group W Radio? Despite Wall Street Journal reports that Granum backer
Kohlberg Kravis Roberts has approached the company about a possible
bid, industry financiers doubt that Westinghouse wouid cash out its crown
jewels despite the conglomerate'’s current financial distress. Far more likely
for the auction block are some Westinghouse manufacturing assets. As for
McCord, the current buzz in Manhattan financial circles is that he's about to
buy Ackerley Communications’ WBOS/Boston for around $10 million.
“All | know is what | read in the papers,” McCord told R&R.




WELCOME TO THE JUNGLE

No one expects radio’s ad revenue pie to grow
at the pace of the eighties. Yet more radio sta-
tions than ever now divide that pie, and over half
are losing money. Operators are being forced to
look to operating efficiencies to survive and pro-
duce cash flow.

Typically, radio operators have believed that
radio is a fixed cost business and little can be
done to reduce operating expense. Yet the busi-
ness world abounds with examples of other en-
terprises where supposedly "‘fixed’" costs were
reduced substantially. Frequently, effective cost
reduction efforts involve applications of new
technologies which lower costs while raising both
quality and marketability.

Radio does not need to invent new methods. All
it needs to do is to utilize already proven tech-
niques from numerous other industries.

Writing in Harvard Business Review, Bostan Con-
sulting Group's Mark Blaxill and Thomas Hout ob-
serve that companies which simply slash overhead
end up weaker and less competifive. Their review
of over 100 companies shows that successful and
sustainable overhead reduction involves rethinking
and redesigning each of the fundamental pro-
cesses of the business:
« Elimination of unproductive
overhead costs.
« Reduction of indirect labor and
management expense.
» Improved quality.
« Enhanced competitiveness and
profitability.

It is this kind of process redesign that allows
Toyota to produce the high quality Lexus at V3 of
the labor cost of a comparable BMW sedan. By
contrast, the radio industry has not redefined its
business processes on a broad scale since TV re-
placed radio as the dominant elecironic medium.
The table of organization is the same and the job
descriptions have not changed. About the only
thing new at most stations is a few desk top com-
puters and a couple of CD players. Aside frem
those items, the typical radio station operates ex-
actly as it did in the 1950's.

CITY-FM stations operate quite differently as the
following comparison reveals:

TYPICAL RADIO
STATION

CITY-FM STATION

« Large progrom « Satellite delivered.

department.
« Bureaucratic hierarchy « Hands-on
management.
« Monager is a « Soles specialist
""generalist.”’ manager

« 25-50 employees.
+ Loses money.

+ 9-14 employees.
» Makes money.

Instead of simply slashing overhead, CITY-FM
stations apply proven business techniques and
state-of-the-art mass distribution utilizing satellite

WELCOME TO THE NEW WORLD OF RADIO

and microprocessor technology to those pro-
cesses. The result: a radically redesigned radio
station capable of operating profitably in the
overpopulated radio market environment of the

90's.

YOU DON'T HAVE TO BE #1 TO WIN BIG

CITY-FM is a franchise system which enables ra-
dio stations in competitive markets to rapidly
achieve substantial positive cash flow. The CITY-
FM system transforms stations into the highest
quality, lowest cost producer in their market.
Mass distribution efficiencies and quality control
through digital technology enables many major
market stations to immediately achieve reduc-
tions in operating expenses of 25% to 40%.

With only average ratings and revenues, CITY-
FM stations can produce operating margins
above 40%.

This point becomes readily apparent with a side-
by-side comparison of the assumptions in the
typical radio station business plan versus the
CITY-FM system:

TRADITIONAL PLAN CITY.FM PLAN
« Strong market growth ~ « Averoge market
« Quick, dramatic ratings growth
growth « Average ratings shares.
« Morket and/or farmat « Neither
dominance
« Converts ratings ta + Average "‘power
revenue at or above ratio”
industry norms

Superadio developed the CITY-EM franchise system
ofter extensive analysis of numerous successful retail
and service businesses including Domino’s Pizza,
Four Seasons Hotels, The Gap, Mrs. Field's Cookies,
Jiffy Lube, American Airlines, McDonald's, Auto-
mated Data Processing, Lexus Autos and others
who share a common aperational philosophy:

+ A product or service easy
to understand and in wide
demand.

» Focus on cash flow and operating
profit.

+ An extremely focused detinition
of the business.

« Strong management and
management systems

- Application of technology to key
production and service processes.

» Commitment to quality which
exceeds customer expectations.

Profits of these businesses are derived from their
ability to consistently deliver high quality prod-
ucts and services at a predictably low cost. Pro-
fit margins are chiefly dependent upon internal
processes and correct execution of the business
concept by employees of average ability, instead
of external factors such as market dominance or
economic growth. This places the outcome of the
business plan significantly more under manage-
ment contral than is typical in the radio industry.

The CITY-FM system does not rely upon unusual
market growth or above average performance in
either programming or sales to generate cash
flow, repay debt, or build investor wealth. In-
stead, CITY-FM has redesigned the typical major
market radio station to achieve greater efficiency,
profitability, and competitiveness.

CITY-FM IS NOT FOR EVERYONE

The best is not the cheapest. For operators in one
or two station markets where competitive con-
siderations are not of major concern, the tradi-
tional satellite format networks deliver suitcases of
formats at truly bargain basement prices.

But if ratings matter, and you need a great morn-
ing show, an all-star talent lineup with tested
music, and top shelf production, all proven and
ready to go, your station can become CITY-FM in
30 days.

Visualize your station sounding the best it ever
has, with crisp identity, all major league air talent
lineup, @ music and production presentatic:
which ""cuts through'' to the prime 22-44 demo,
and a sales-focused lean mean operating team.
We believe so strongly in CITY-FM that you may
cancel your contract anytime with no strings at-
tached on thirty days notice.

For market availability and further information,
contact Dan Forth at Superadio Networks:
(212) 302-1100. Franchises are market exclusive
and moving fast. Lock up this exclusive franchise
for profits and success before somebody else locks
you out.

Welcome to the new world of radio.
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Strategic Radio Research.
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The Research Group approach made sense back in the "70s.
You could have been quite successful back then buying once-a-year
studies... Even if the interviewing was farmed out, even if it came with
“boilerplate” recommendations, even if your “consultant” was really a

salesperson, and even if it was overpriced.

But the ‘90s call for a new approach. increasing market fragmen-
tation and tougher competition require a fresh approach. Strategic’s unique
STAR program of ongoing research keeps you in touch

L with your listeners every week, all year long.

EY7/13
Call 1-800-72-MUSIC today for more information

about STAR. Ask for Jennifer Hodlick, Account Executive, or Kurt Hanson,
President. It's time you moved up to the next generation of research.

The Next Generation of Research,
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$1,000,000 FOR A SONG

SOUNDS EASY, AND IT IS. You can simply
guarantee your prizes through SCA Promotions
and reap the benefits of high dollar contests for
a small statistically determined fee. Pick from
SCA “‘On-the-Air"* and direct mail promotions
and give away a million for a song.

Call SCA Promotions today --

1.800.527.5409! PROMOTIONS

1520, AM
RADIO T/RO

10 DAY PRODUCTION.. High quality, screen
printed bumper stickers. Other innovative pro-
motional item also available. Call for details and
pricing: 1-800-772-7732.

Ventures

INFLADABLE IMAGES...Attract attention to
your station events with a customized giant in-
ftatable. Perfect for your next BIG promotion!
Blow-up your mascot or create your own shape
and event. Contact: Lenny Freed, 2773 Nation-
wide Parkway, Brunswick, Ohio 44212. Fax:
(216) 273-3212. INFLADABLE IMAGE INDUS-
TRIES...Phone: (216) 273-3200.

MAKE A RUN FOR THESE BORDERS...PLATE
MATES! The hottest most colorful way to put
your logo on listeners’ cars, trucks & motor-
cycles! These unique customized acrylic
frames use a patented process to inexpensively
silkscreen your logo, design or graphic right
onto the fl[ame. Ideal for give-aways! Call:
PLATE MATE, INC. (818) 905-5491!

ROLL-A-SIGN Cost-effective plastic banners for
your station. We print any picture, logo, or
design in up to four colors. Perfect for concerts,
public appearances, expos and give-aways.
Packaged on a roll and easy to use.

Call Toll Free: (D!

1-800-231-2417

(713) 947-2053

BANNERS

CONTEST REGISTRATION BOXES ... IDEAL
FOR PROMOTIONS! they scream for attention
with distinctive diagonal stripes. In Red, Blue,
Orange, Green, Black, or Plain (no stripes). Put
your LOGO on self-adhesive labels. Order as
few as 40. For complete information, write to
AB PROMOTIONS, P.0. Box 362, Wisconsin
Rapids, WI 54495 or call (715) 424-1718.

The single source for . . .

o Top 100 Market Ratings and Trends | gis easy 1o use

Order your
personal copy of

desktop guide.

| Call Leslie at
310-553-4330

e Arbitron and Birch Results
» Demographic Comparisons
e Complete Industry Directory
e 2100 Updated Listings
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TRANSACTIONS

King Sells San Francisco
Combo To The Good Guy

MVP’s Elliot Evers On A Roll; Brokers Four Deals Worth $15.4 Million

T
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KSFO & KYA/San Francisco
PRICE: $13 milion (approximate)
TERMS: Asset sale for approximately
$12,872,000 cash; escrow deposit
$500,000; additional $9,772,000
cash due at closing. Additional $2.6
million cash due at closing for non-
compete agreement. The buyer also
agrees to assume liabilities of an undis-
closed amount that will increase the
overall purchase price to approximately
$13 million, including obiigations that
accrue after closing under the employ-
ment agreement of Gene Nelson and a
consulting agreement with John Mad-
den. The purchase price will be reduc-
ed by $1 million if the average Arbitron
rating for the stations dips below a 3.0
share before closing.
BUYER: First Broadcasting Com-
pany, owned by Ronald Unkefer of
San Francisco. He’s Chairman/CEOQ of
the Good Guys home electronics retail
- chain. Phone: {415) 885-2121
SELLER: KSFO/KYA inc., a subsidiary
of the King Broadcasting Co., headed
by President Steven Clifford. The
company also owns KING-AM & FM/
Seattle; KGW & KINK/Portland, OR;
and seven TV stations. Phone: (206)
448-3764
FREQUENCY: 560 kHz, 93.3 MHz
POWER: Skw; 50kw at 492 feet
FORMAT: Gold
BROKER: Kalil

& Co. Investment

bankers Dillon Read & Co. and Ster-
ling Payot Co. also assisted with this
transaction.

Olympia Broadcasting

Stations

PRICE: $1,225,000

TERMS: Asset sale for cash

‘BUYER: Alaska Broadcast Communi-
cation Inc., headed by Roy Paschal.
The company also owns KJNO &
KTKU/Juneau, AK; KTKN & KGTW/
Ketchikan, AK; and KIFW & KSBZ/Sit-
ka, AK.

SELLER: Olympia Broadcasting
Corp., headed by bankruptcy trustee
Archie Kovanen. The company also
owns KTRW & KZZU/Spokane; KRZR/
Fresno; and the Olympia Broadcast-
ing Networks, which distribute sports,
entertainment, and information pro-
gramming to over 1700 stations.
BROKER: Elliot Evers of Media Ven-
ture Partners

COMMENT: Plans were announced in
December 1990 to sell these combos
for $3.5 miliion, but the deal was never
consummated.

KYAK & KGOT/Anchorage
.FREQUENCY: 650 kHz; 101.3 MHz
POWER: 50kw; 26kw at minus 70 feet
FORMAT: Country; CHR

KIAK-AM & FM/Fairbanks
FREQUENCY: 970 kHz; 102.5 MHz
POWER: 5kw; 26.3kw at 1626 feet
FORMAT: News/Sports; Country
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KSJX & KSJO/San Jose
PRICE: $5.4 million

TERMS: Asset sale

BUYER: Narragansett Broadcasting
Co. of California Inc., an arm of
Providence-based Narragansett Capi-
tal Inc. The company also owns KAYl
Muskogee (Tulsa), OK; KEZO-AM &
FM/Omaha; and WYNK-AM & FM/Bat-
on Rouge.

SELLER: BayCom Partners L.P., a
Georgia limited partnership between
M&C Management inc., headed by
Jack McSorley and Ed Canty, and Ca-
ble South Inc., a cable TV MSO based
in Birmingham

FREQUENCY: 1500 kHz; 92.3 MHz
POWER: 10kw day/Skw night; 50kw
at 464 feet

FORMAT: CHR; AOR

BROKER: Elliot Evers of Media Ven-
ture Partners

COMMENT: Narragansett purchased
the FM in May 1985 for $6 25 million;
the AM in 1987 for $2 million.

KWIZ-FM/Santa Ana

PRICE: $8.75 million

TERMS: Asset sale

BUYER: International Radio Lid.,
owned by N. John Douglas. He also
owns WGARI/Cleveland; KMAX/Los
Angeles; KEST/San Francisco;
KWWNj/Placerville, CA; and KOBO/
Yuba City, CA. He recently announced
plans to buy KMLO/Fallbrook, CA and
KAGR/Ventura, CA.

SELLER: Liberman Broadcasting
Corp., headed by Jose and Leonard
Liberman. The company also owns
KWIZ (AMySanta Ana, CA and KHJJ/
Lancaster, CA.

FREQUENCY: 96.7 MHz

POWER: 3kw at 200 feet

FORMAT: Spanish

BROKER: Eliot Evers of Media Ven-
ture Partners

COMMENT: This station was sold in
December 1987 for $6.25 million.

WMIB/Marco Island

PRICE: $70,000

TERMS: Asset sale for $1660 cash at
closing and a 47-month promissory
note, payable in monthly $1660 in-
stalliments

BUYER: Marco Island Broadcasting
Inc., owned by Terry Lee Trunzo of
Naples, FL. He's GM of WCOO/im-
mokalee, FL. Phone: (813) 455-6865
SELLER: Teiwes Broadcasting Co.,
headed by President Henry Bauer of
Wood Dale, IL. Phone: (708) 860-
2751

FREQUENCY: 1480 kHz

POWER: tkw

FORMAT: This station is dark.

KFXX/Hugoton

PRICE: No cash consideration
TERMS: Asset sale for no cash con-
siderabon to satisfy outstanding liens
BUYER: The Citizens State Bank of
Hugoton, KS. Phone: (316) 544-4331
SELLER: Grant County Broadcasting
Co. Inc., headed by President Sam El-
liott. The company also owns KULY/
Ulysses, KS. Phone: (316} 356-1420
FREQUENCY: 106.7 MHz

POWER: 35kw at 260 feet

FORMAT: Gold
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WHPS/Baltimore

PRICE: $5000

TERMS: Asset sale for cash

BUYER: Essex Community College,
headed by President Dr. Donald
Slowinski of Towson, MD. The college
owns non-commercial WBYQiBalti-
more, which shares time with WHPS.
Phone: (301) 522-1426

SELLER: PCA Communications
Corp., headed by Thomas Pless
FREQUENCY: 96.7 MHz

POWER: 187 watts at 76 feet
FORMAT: This station is dark.
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WJMLPetoskey

PRICE: $24,000

TERMS: Asset sale for $1000 cash
and a two-year promissory note for
$23,200 at no interest, payable in
montnly $1000 installments. The
buyer also agrees to pay $1 to lease
the transmitter site for two years and
has an option to lease it for an addi-
tionai 40 years by paying an increasing
amount of rent. At buyer's option, the
assel purchase amount can be ten-
dered to the seller in the form of a
three-year promissory note at one per-
cent above the New York prime rate. At
seller’s option, the buyer agrees to
lease a mobile home for $250 per
montn over five years.

BUYER: Stone Communications Inc.,
owned by Richard Stone of Petoskey,
M. Stone owns WAIR/Atlanta, Ml and
WTRV/Leland, MI. Phone: (616}
348-2000

SELLER: Northern Radio of Petoskey
inc., neaded by President Richard
Dills. The company also owns WKLZ/
Petoskey, Ml and WKL T/Kalkaska, Mi.
Phone: (616) 459-3008
FREQUENCY: 1110 kHz

POWER: 10kw daytimer

FORMAT: This station is dark.

KNSP/Staples

PRICE: $86,188

TERMS: Asset sale tor $6500 and
contract for deed valued at $79.688

TRANSACTIONS AT A GLANCE

This Week’s Action: . . .

1991 Deals To Date:

(Last Year: $936,690,669)

Total Stations Traded This Year:

Total Stations Traded This Week:. . . . ..

$653,371,378

. 912
(Last Year: 1108)
$39,906,188
(Last Year: $15,159,010)
e
(Last Year: 37)

® Deal Of The Week:

(approximate)

® KSFO & KYA/San Francisco $13 million

© Olympia Broadcasting Stations $1,225,000

@ KYAK & KGOT/Anchorage
® KIAK-AM & FM/Fairbanks
@ KSJX & KSJO/San Jose $5.4 million

® WHPS/Baltimore $5000

® KWIZ-FM/Santa Ana, CA $8.75 million
® WMIB/Marco Island, FL $70,000
® KFXX/Hugoton, KS No cash consideration

® WJIML/Petoskey, Ml $24 000

® KNSP/Staples, MN $86,188

® WAML & WEEZ/Laurel-Hattiesburg, MS $250,000
@ KSDZ/Gordon, NE $190,000

® WXJB/MHarrogate, TN $90,000

© WKNF/Oak Ridge, TN $950,000

@ KAMAIJEI Paso No cash consideration

® KJSA & KYXS/Mineral Wells, TX $50,000 for 50%
® KWNC/Quincy, WA $66,000

® KING-AM & FM/Seattle $9,750,000 {approximate)

BUYER: Caidinal Broadcasting Inc.,
owned by Larry and Barba Best of
Ferndale, MN. Phone: (218)
445-5686

SELLER: Staples Broadcasting Inc.,
headed by Perry Kugler. He also owns
KDJS/Willmar, MN. Phone: (612)
231-1600

FREQUENCY: 1430 kHz

POWER: 1kw daytimer

FORMAT: This station is dark.

WAML & WEEZ/
Laurel-Hattiesburg

PRICE: $250,000

TERMS: Stock sale for cash

BUYER: Gerald Willlams of Eliisvilie,
MS. Phone: (601) 425-4285
SELLER: Pine Belt Broadcasting Inc.,

Continued on Page 10
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TRANSACTIONS

Continued from Page 9

owned by Joe and Beverley Norman.
Phone: (601) 428-5643
FREQUENCY: 1340 kHz; 99.3 MHz
POWER: 1kw; 50kw at 492 feet
FORMAT: AC

BOr

KSDZ/Gordon

PRICE: $190,000

TERMS: Asset sale; escrow deposit
$5000 cash; additional $55,000 cash
due at closing; balance via debt as-
sumptions and a 15-year promissory
note at 8% interest.

BUYER: DJ Broadcasting Inc., owned
by James and Deneen Lambley of
Gordon, NE. Phone: (308) 282-2302
SELLER: Heritage Broadcasting Co.
Inc., headed by Renee Burger Adkis-
son. Other shareholders inciude Gil
bert and Wilma Poese and Lorris
Rice. They own KBRB-AM & FM/Ains-
worth, NE and KBRX-AM & FM/
O’Neill, NE. Phone: (308) 282-2500
FREQUENCY: 95.5 MHz

POWER: 30kw at 310 feet

FORMAT: Country
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WXJB/Harrogate
PRICE: $30,000

TERMS: Stock sale for cash

BUYER: Cumberland Trading Post
Inc., owned by Warren Pursifull of
Middiesboro, KY. The company also
owns WFXY/Middlesboro. Phone:
(606) 248-1560

SELLER: William Stephens, David
Cook, and Robert Parkey are selling
their collective 51% ownership of JBD
Inc.

FREQUENCY: 96.5 MHz

POWER: 3kw at 325 feet

FORMAT: AC

WKNF/Oak Ridge

PRICE: $950,000

TERMS: Asset sale for $110,000 cash
and a two-year promissory note for
$850,000. The note is payable in
$10,000 monthly instaliments for two
years, and a final balloon payment of
$610,000 is due 25 months following
closing.

BUYER: Cardinal Communications
Group Inc., owned by Vincent Henry

of Philadelphia and Arthur Camiolo of
Seweil, NJ. Henry, the son of Philadel-
phia group owner Ragan Henry, owns
WWSD & WFHT/Quincy, FL. Phone:
(215) 563-2910

SELLER: Key Broadcasting Co. of
Tennessee Inc., headed by Ted Ci-
ano. Phone: (615) 927-8474
FREQUENCY: 94.3 MHz

POWER: 1kw at 515 feet

BROKER: Don Sailors of Sailors & As-
sociates
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KAMAJEI Paso

PRICE: No cash consideration
TERMS: Asset transfer to settie de-
faulted $1.8 million note as part of a
“friendly foreclosure”

BUYER: Dunn Broadcasting Co., own-
ed by John Dunn of Evansville, IN.
Dunn recently filed foreclosure pro-
ceedings against KVIV/El Paso.
Phone: (812) 476-1253

SELLER: Rio Bravo Broadcasting
Corp., owned by Jimmy Ray. Phone:
(512) 444-8433

FREQUENCY: 750 kHz

POWER: 10kw day/1kw night
FORMAT: Spanish

KJSA & KYXS/Mineral Wells
PRICE: $50,000 for 50%

TERMS: Stock sale for $50,000 loan
and additional loan guarantees
BUYER: William Bennett of Mineral
Wells, TX. Phone: (817) 325-7012
SELLER: Charles Pyle of Beaumont,
TX is seliing his 50% stock interest in
licensee Jerry Snyder & Associates
Inc. The other 50% owner, Jerry Sny-
der, will retain his interest.

FREQUENCY: 95.9 MHz

POWER: 25kw at 285 feet

FORMAT: Country

COMMENT: According to FCC transfer
papers, Pyle and Snyder were co-sig-
natories on a $574,107 loan from
NCNB Texas National Bank. “in May
1991, NCNB notified Mr. Snyder that
Mr. Pyle would need to be replaced as
co-signatory on the note. Mr. Pyle had
just come out of a personal bankruptcy
and NCNB felt that his financial state-
ment would not be sufficient. NCNB
was going through major changes and
they were calling notes from several

Jumes A, Gammon, Presudent

COMPETENCE

AND
INTEGRITY

Identifying
the Objective

Negotiating
the Transaction

GAMMON

MEDIA

BROKERS, INC.

Radio & Television Brokerage
1925 K Street, NW, Suite 304, Washington, DC 20006
202.862.2020 (a
Member. Natonal Asocinion of Media Brokers (NAMB), NAR u

Mineral Wells and surrounding area
businesses. NCNB informed Mr. Sny-
der that they would be forced to fore-
close on the note if Mr. Pyle could not
be replaced as co-signatory.”

KWNC/Quincy

PRICE: $66,000

TERMS: Asset sale for $9429 cash
and a 15-year promissory note for
$56,571 at 9.5%

‘BUYER: Jack Rabbit Broadcasting

Co., owned by Charles and Gaynelle
Fournier of Kent, WA. Phone: (509)
787-4512

SELLER: Quincy Communications
Inc., owned by Donald and Jean Lind-

berg and Dan and Jean Leary. Phone:
(5609) 488-3342

FREQUENCY: 1370 kHz

POWER: 1kw daytimer

FORMAT: AC

KING-AM & FM/Seattle

PRICE: $9,750,000 (approximate}
TERMS: Asset transfer through merger
with new corporation. In the first step,
King Broadcasting will transfer the
stations to Newco, a merger vehicle, in
exchange for stock. In the second
step, the Newco stock will be transfer-
red to the buyer. The buyer wili provide
the seller with the right to receive a se-
cured promissory -bridge note in the
amount of $9.75 milion and the
amount by which the combo's current
assets exceed current liabilities at clos-

ing. The note will be secured by King
Broadcasting stock owned by the
buyers. if the current liabilities exceed
current assets at closing, the amount
of $9.75 million will be reduced dollar-
for-dollar. The buyer also agrees to as-
sume responsibility for certain liabili-
ties, the value of which have not been
disclosed.

BUYER: Classic Radio Inc., owned by
Harriett Bullitt and Priscilla Collins of
Seattle. Phone: (206) 448-5555
SELLER: King Broadcasting Co. (see
“Deal Of The Week" above)
FREQUENCY: 1090 kHz; 98.1 MHz
POWER: 50kw; 100kw at 1046 feet
FORMAT: News/Talk; Classical
BROKER: Kalil & Co. investment
bankers Dillon Read & Co. and Ster-
ling Payot Co. also assisted with this
transaction.

NAB Sets DAB Obijectives;
Canadians To Test L-Band

CD-quality sound and maintaining the current radio
industry structure topped the list as the NAB’s DAB Task
Force adopted 11 ‘‘performance objectives for a DAB sys-
tem” at a two-day meeting last week (10/24-25) in Wash-
ington. And Chairman Alan Box announced that the first
L-band tests of DAB are just a few weeks away in Canada.

The list of DAB objectives, which
system designers will be expected
to meet, call for CD-quality sound
(slightly less if used in the AM
band) and replication of existing
coverage areas. The Task Force
also reiterated its requirement that
any DAB system be able to accom-
modate all existing AM and FM
stations. Other standards dealt
with such things as multipath im-
munity, no interference to analog
stations, and affordability.

“If we can have a system that
meets these standards, the Ameri-
can listener would have a fabulous
DAB system,” said Box. He said
both in-band and L-band proposals
have the potential to meet the 11
goals. Box also announced that
NAB representatives will be obser-
ving Canadian tests of the Eureka

DAB system at L-band, which are
set to begin in late November or
early December.

Canadian Tests

Eureka official Daniel Pommier
told R&R Canada was selected for
the first L-band tests of the Euro-
pean DAB system because a Cana-
dian government/broadcaster co-
alition already has conducted sig-
nal propagation tests at 1497 MHz.
“We’re going to combine their ex-
perience with our DAB transmit-
ter,”” Pommier said.

“It all seemed to fit,” said CHUM
Ltd. VP Duff Roman, Chairman of
the Canadian Association of Broad-
casters’ DAB Task Force. He said
the Eureka L-band tests will be
conducted from the CN Tower in
Toronto.

NAB Sr. VP/Science & Technolo-
gy Michael Rau said the organiza-
tion supports the Canadian tests,
but won't be helping to pay the
bills. He said the NAB is still plan-
ning to do its own L-band demon-
stration at next spring's Las Vegas
convention,

SCI System Debuts

Strother Communications Inc.
and new partner LinCom gave the
Task Force the first demonstration
of their new entry in the DAB
sweepstakes. Box termed the show
impressive, saying it ‘‘demon-
strated the feasibility of putting a
digital signal next to an analog
one.” SCI-LinCom conducted sim-
ilar demonstrations for reporters
and officials of the FCC and NTIA.

SCI President Ron Strother said
the demonstrations showed it's
possible for CD quality to exist in
200 kHz and to eliminate first adja-
cent channel interference. He later
told R&R he hopes to demonstrate
multipath elimination by the April
NAB convention.

Continued from Page 4

NAB Optimistic

The decision to go with an aliot-
ment scheme, much lke the FM
and TV bands, “will do a ot to ne-
gate the shoehoming techniques
that were rampantly used in the ex-
isting band,” said NAB Deputy
General Counsel Barry Umansky.
He said the NAB was still reviewing:
the large document, but it was gen-
erally positive for AM broadcasters.
Umansky was particularly pleased
that the Commission adopted a pro-
posal to issue tax certificates to AM
licensees who accept payments
from other stations to go dark and
reduce interference.

According to the FCC, 361 AM
licensees filed letters expressing an
interest in migrating to the expand-
ed band. A sample allotment plan
based on those letters gave the top
ranking for a spot in the new band
to WKCM/Hawesville, KY. But the

AM Freeze To End In January

Commission noted that the sample
rankings “do not prejudice or have
any bearing on the outcome of the
Consulting engineers R&R con-
tacted were uncertain about the
level of interest in the expanded
band or in making other changes
once the AM freeze is listed. Jules
Cohen & Assoclates President
Bernard Segal said many stations
won't be able to justify major ex-
pepditures for signal improvement.
He said stations migrating to the
new frequencies “will reap a con-
siderable benefit, but the people
left behind are not going to see ma-
terial improvements [in reduced in-
terference) for some time."

Opposition Seen
Lohnes & Culver partner Fred
Velhmeyer questioned whether ex-
panded band migration will noticea-
bly reduce interference within the
current AM band. “The only way

this would really work is for some
very old stations to move, and that's
not going to happen just to go non-
directional in the expanded band,"
he said.

Although the FCC adopted the
AM improvement plan at its Sep-
tember 26 meeting, Commission-
ers Andrew Barrett and Ervin Dug-
gan had objected to reserving the
entire expanded band for existing
broadcasters. Both issued concur-
ring statements urging some pro-
vision for new entrants. Basrett also
said the Commission should have
considered the possible impact of
DAB, which he said “may assist in
curing many of the problems with
AM radio." |

Commissioner James Quello
took issue with a tentative move to
restrict AM-FM simulcasting, say-
ing there was no basis to conclude
that such a move wouid help AM ra-
dio. No formal action on the issue is
planned for three years.
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Creepy, Kooky, Mysterious, Spooky.

The next single and video from 700 LEGIT 7O QUIT
eatured in the Paramount movie The Addams Family

Produced by Hammmer and Felton C. Pilate B for Bust It Produc-ions
Management & Diredion: Louis K. Burrell/Bust It Management

There it is y'all...

ON CAPITOL COMPACT DISCS, CASSETTES AND RECORDS

()_::,

21991 Capitol Records, Inc
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NEWSBREAKERS

KWJJ Sets
Volz As GM

Dan Volz, a marketing executive
with the Portland, OR advertising
firm of Ryan, Hutchins, Arthur,
Southwick, has been named GM of
Park Communications’ Country
combo KWJJ-AM & FM/Portland.
Effective November 4, he'll re-
place the exiting Michael Kern,
who’d been GM the last two years.

Park Chairman Roy Park said,
“We are pleased to have a Portland
native with such a strong back-
ground in broadcasting accept this
important post in our organiza-
tion.”

Volz was unavailable for com-
ment. Prior to his two years with
the ad agency, he'd spent 14 years
in radio and television sales and
management, including positions
with Eugene, OR’s KEZI-TV and
Country outlets KEED and KUGN,
as well as Country KUPL-AM &
FM/Portland.

Peters GM At
Gold WZTR

Shockley Communications trans-
fers Terry Peters, LSM at Gold
WOLX/Madison, to the GM post at
similarly formatted WZTR/Mil-
waukee, where he replaces Ray
Cal.

Peters told R&R, “I know most
of Milwaukee’s advertising com-
munity and have had lots of exper-
ience with the retail community.
There's a lot of available money
there, and we're going to try to
take our fair share.

“WZTR has developed a strong
Oldies niche; we’ll build and en-
hance it. The PD [Bill Troy], sales-
people, and the rest of the staff will
still have their jobs.”

Prior to joining WOLX two years
ago, Peters was an AE for WTDY
& WMGN/Madison and GSM at
WKMQ/Rockford, IL.

Prom Night Planners

Geffen President Ed Rosenblatt will be the guest of honor at Prom Night
‘91, a charity event benefiting the Neil Bogart Memorial Laboratories. Gear-
ing up for the fundraiser, to be held Wovember 8 at the Hollywood
Palladium, are (I-r) the Lab’s Dr, Denman Mammond and Gil Segel, Rosen-
blatt, and Warner Bros. President Mo Ostin.

Most Markets Post
Third-Quarter Decline

Most radio markets saw con-
tinued revenue declines for the
third quarter of 1991, according to
figures tabulated by Miller, Kap-
lan, Arase & Company.

Of the 83 markets surveyed by
the accounting firm, only 16 were
up, compared to the same quarter
of 1990. And of those, only seven
had revenue growth of more than
3%.

Miller, Kaplan said 33 of the 67
down markets had double-digit de-
clines for the quarter. Another
three did nearly as badly, posting
declines of 9.0% t09.9%.

The firm added that 40% of the
markets it measures have record-
ed progressively larger declines
for each quarter of 1991 so far.

RAB: August Drop

With complete figures now in
hand, the RAB said August radio
revenues were down 2.4%, com-
pared to the same month a year
earlier. Local revenue dropped
2.3% in August, after posting a gain
of 3.5% in July. National revenue

' EXECUTIVE ACTION
' Gold KRTH/L.A. Names Schiavo GSM

After five years as GSM at CHR KilS/Los Angeles, Peggy Schiavo has
left for a similar role at Beasley's crosstown KRTH. The Gold outet's eight-
person sales staff had been without a GSM since the departure of Hal

Merrill in September.

VP/GM Pat Dufty, who joined KRTH last month from crosstown
News/Talk KABC, told R&R, "It's a great hire for us. We're putting together
a team of winners, and we're going to make KRTH a player again. Peggy’s
kept KIS among the city's top three billing stations; she has a great reputa-
tion nationally and locally and knows systems inside and out. We're bring-
ing K-Earth into the '90s, and Peggy will lead the way.”

Prior to joining KIS in 1983, Schiavo worked in the rep field for

McGavren Guild and Torbet.

At KSSK-AM & FM/Honolulu, AE Miml Beams
has been upped to GSM and will direct a seven-mem- '
ber sales staff. She succeeds Jim Stovall, who has
exited the Coast Broadcasting Full-Service AC/AC
combo. According to newly appointed GM Ray
Barnett, “Mimi's history of dedication and hard work
make her an excellent choice for this position.

Prior to her seven years at KSSK, Beams spent
six years as a sales supervisor at Meadow Gold
Dalries. She previously was a researcher in the
Hawali State Legislature and did sports public rela-

tions work.

was off 26% for August after a
mixed showing the previous
month.

Bright spots were few. The RAB
reported a 4.2% gain in local rev-
enues for the Southwest, while all
other regions declined. Ironically,
the Southwest also suffered the
worst showing for national sales,
with a drop of 11.8%. The only gain
in national revenues came in the
Southeast, which was up 2.6%.

For the first eight months of this
year, total revenues were down
29%. The declines were 3.3% for
local and 1.5% for national.

The RAB bases its calculations
on data from Miller, Kaplan, Arase
& Company and Hungerford, Al-
drin, Nichols & Carter.

Jeffries Joins
WPHR As
PD/Morning Man

Ardman CHR
WPHR (Power
108) /Cleveland
has hired Tom
Jeffries, PD at
Rock AC
KMMK/Las
Vegas, to re-
place Cat Tho-
mas as PD/
morning man.

VP/GM Mark
Heiden told
R&R, “I'm really looking forward
to working with Tom. He’s had
same good success stories in major
markets and can help take WPHR
to new levels of success here.”

Jeffries told R&R, “It’s great to
be back with Ardman. Cat did a
ccmmendable job, but we need to
take this station to the top. I've
found WPHR’s signal less trouble-
same than an outsider might think.
W= have a very competitive signal,
and with it, we can do a lot of grow-
i,]g"i

Jeffries, a Cleveland native, has
served as PD at Ardman’s WZOU/
Boston, Radio Editor at Network
46, and PD at WGCL (then-CHR,
now Classic Rocker WNCX)/
‘leveland.

Tom Jeffries
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PREiviieE

RADIO NETWORKS



At Premiere, we take Comedy very seriously. In less than 3 years, we've
become the biggest weekly supplier of Comedy programming in Radio.
CHR, A/C and Country stations already know our Comedy Services help
build and maintain audience loyaity. Every day. Every week.

Now Premiere is rolling out two new Comedy networks created specifi-
cally for the Rock and Gold Radio formats, and making CHR, A/C and Country
more format-specific as well!! All five Networks will deliver killer Comedy
for your format, week in and week out, at rates your GM will love...no
kidding.

Call your Premiere marketing representative to lock-in your market and
format today at [213) 46-RADI0. That's (213) 467-2346.
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Winning Writers

Phil Collins was named ASCAP's PRS Songwriter of the Year and Elton
John received multiple awards during the organization's 11th annual
awards dinner honoring members of Britain's Performing Rights Society.
Shown at the ceremony are (I-r) Collins, ASCAP Managing Director Gloria
Messinger, John, and ASCAP President Morton Gould.

Tapscan Ups Farmer To Sr. VP

Tapscan has

elevated Lisa ham headquarters.

analysis software firm’s Birming-

Stephen Farm-
er to Sr. VP.
She’ll be run-
ning adminis-
trative affairs,
including sales,
some program-
ming, clerical,
and support,
and will con-
tinue to deal
with customers from the ratings

Lisa Farmer

President Dave Carlyle told
R&R, “Lisa is the No. 3 in com-
mand around here, and she proba-
bly has more people skills than
anyone here. She’s one of the rea-
sons we’ve done very well — she’s
helped us through a lot of tense
moments.”

Farmer joined Tapscan in 1987
as Business Manager and has been
VP/Business Administration the
past three years.

AWRT Honors Guild

‘Yads

EARNINGS

IDB Posts
Record
Profits

e —

cations report-

ec¢ a record
$305,000 (11
cants per share)
ir eamings for the
trird quarter, up
fram $56,000
{(one cent per
share) last year.
THwd-quarter rev-
eiues of $26,456,000 were up
13.6% from last year and aiso set a
record,

Net income for the first nine
months of 1991 was $2,271,000
{¢'2 cents per share) compared to a
$303,000 loss (nine cents per
share) last year. Revenues during
that period were up 23.7%, from
$82,873,000 to $77,749,000.

Th2 company credits part of its

sceess to its new telephone ser-
vice "o the USSR. IDB also provides
satelite and fiber optic communica-
tinns. services to the broadcasting
ir custry.
@ Great American Communica-
ticns Company is selling its Han-
rg-Barbera animation division to a
fint venture consisting of Turner
Eroedcasting and Apollo Invest-
rient Fund, L.P. for $320 million.
The net cash proceeds of $255
riflion will be used to reduce
GACC's debt. The company owns
18 stations in 12 markets, but in-
tangs to sell three of them —
\/DVE/Pittsburgh and WNDE &
VWFBQ/ndlanapolis — to Broad-
cast Alchemy for $54 million

l DB Communi-

|

Trahan Directs MCA Alternative

Sherri Trahan has joined MCA as National Di-
rector/Alternative Promotion. She comes from Mor-
gan Creek Records, where she directed national al-

ternative & video promotion

MCA Sr. VP/Marketing Geoff Bywater noted,
Sherri brings a wealth of knowledge and experience
to this very important position. | am confident she will
play a significant role in MCA'’s continued success in

the alternative marketplace

Before joining Morgan Creek at its inception,
Trahan was National Director/Alternative Promotion at

Enigma Records.

Sherri Trahan

Callahan Heads Virgin Adult Formats

National AC Manager Tom Callahan is being
boosted to Promotion Director/Adult Formats at Vir-
gin Records. He'll direct promotion to AC and NAC
radio, working out of the label's Los Angeles head-

quarters.

‘Tom’s tenacity and hard work are the attributes

o

that lec him to this promotion,” said label Sr. VP/Pro- | i

motion Michael Plen. “We love his work ethic and re-
spect his promotional talents.” Callahan’s been with

o,

the label since June 1990, when he left a National -
Promotion Manager/Adult Formats job at IRS Rec-

ords. Previously, he had his own management firm, ]

TAC, and before that, did metal promotion at Enigma. ., Callahan

Cromwell Creates Music City
FM Country Combo

The Cromwell Group, owner of
WYCQ/Shelbyville, TN and newly
acquired WQZQ/Dickson, TN,
plans to simulcast the two Country
outlets, effectively covering the
Greater Nashville area. The com-
bo. to be known as Q102, will oper-
ate from new studios and offices in
Nashville. WYCQ, located 35 miles
southeast of the city, is at 102.9,
and WQZQ, 20 miles west of Nash-

ville, is at 102.5.

Station Manager Glen Powers
said that while programming, Uni-
versity of Tennessee sports, and
NASCAR motor racing will be si-
mulcast, commercials will not. Ad-
vertisers will have a choice of
either station or the combo.

Former WKML/Fayetteville,
NC PD Robert Lewis is the PD.

Call To Arms

Katz Communications Sr. VP Lucille Luongo, President of American
Women in Radio & Television's New York City chapter, presented Interep
Radio Store Chairman Ralph Guild with a gift for his contributions to the
organization during an AWRT luncheon.

Power Of Luther

P

Epic execs congratulated Luther Vandross after the first of his four
Madison Square Garden performances. Flashing their pearly whites are (I-r)
manager Billy Bass, Epic Sr. VP Hank Caldwell and President Dave Glew,
Vandross, and manager Shep Gordon.

Members of the entertainmsnt industry gathered to promote handgun violence awareness — and the song “Leave The
Guns At Home" — at a New York press conference. Lending their support are (seated, I-r) the Rev. Al Green (the
s0g's featured vocalist) ard former Reagan Press Secretary James Brady, (standing, I-r) WABC/NY air talent & Guar-
dien Angel Lisa Sliwa, film director Matty Rich, RCA artist Arthur Baker (the song's writer/producer), BMG VP Trish
Heimers, and RCA VP Millsr London.




The standard FM
audio processing
chain just doesn’t
sound GOOD once
it sounds LOUD...

g

Getting the music you broadcast to

be LOUD is easy... just spend a lot of
money on a lot processing equipment,
spend a lot of time learning how to
use it, and spend a lot of brain power
trying to figure out why it doesn’t
sound GOOD once it is LOUD.

Getting the music you broadcast to
sound GOOD is really easy... just shut
off all of your processors. But then
you probably won’t be ZOUD enough.

The new UNITY 2000 Digital Audio
Processor from Cutting Edge, lets your
music sound GOOD and LOUD,
regardless of your format. By combin-
ing all of the components of the FM
broadcast audio processing chain into
a single chassis, the UNITY 2000 pro-
vides control and functionality that
you just can’t get from the individual
components. Plus, its menu driven
interface and presets for all popular
formats make it much easier to use.

“'.'. } orbor

Suddenly, your music sounds So, what have you got to lose? We'll
more open... more musical, provide a free in-station demo so that
and LOUD. Suddenly, your lis- you can hear for yourself the advan-
teners are staying tuned in... not tages of Unified Processing.
getting fatigued from an overly
processed sound. Suddenly, Give us a call now, and let us tell you
you find yourself with a com- about the new UNITY 2000. By the
petitive edge in the ratings time the next book comes out, you'll
wars. Not bad for a little box. be thanking us.
WS o
‘W
]

L

UNITY 2000 ®

GiGiPAL PROCILIODN

The UNITY 2000 gives you ALL the tools of the FM broadcast audio processing chain in a single chassis.
It provides both GREAT SOUND and the LOUDNESS you need.

THE UNITY 2000 DIGITAL AUDIO PROCESSOR
——

F==
Segem= CUTTING EDGE TECHNOLOGIES

2501 West Third Street ¢ Cleveland, OH 44113 » 216.241.3343 » FAX: 216.621.2801
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Radio

® JEFFREY SCARPELLI has been tap-
ped as President/CEO at Communica-
tions Corp., owner of KPEL & KTDY/
LaFayette, LA and KEZA/Fayetteville,
AR.

© TOM FAULS is upped from AE to
Co-Sales Manager at WBZZ/Pitts-
burgh.

® TIM ANDERSON has been elevated
from Sales Manager to General Sales
Manager at KQKL & KZXY/Apple Valley
(Riverside-San Bernardino).

®PETER CALLAHAN has become
MD at Christian KLVR/Santa Rosa, CA.
He was formerly Promotions Director at
WJiS/Sarasota.

Records

Kelly Schweinsberg Howard Weill

O KELLY SCHWEINSBERG is pro-
moted from Dance Promotion Rep to
Manager/Dance Promotion at RCA
Records.

® HOWARD WEILL is hired as VP/Fi-
nance at Angel Records. He previously
served as VP/Business Manager in the
Prentice Hall Trade Division of Simon &
Schuster.

® VERA SAVCIC has been appointed
Director/Finance & Operations at TVT
Records. She comes from Credit Lyon-
nais Securities, where she was an in-
vestment banker.

Births:

Capitol artist Simon Le Bon
(Duran Duran), wife Yasmin,
daughter Saffron, September
28

Ruffhouse/Columbia Rec-
ords National College Promo
rep David Janofsky, wife Min-
dy, son Jacob Dylan, October
17

WXRT/Chicago Production
Dir. Tom Couch, wife Julie,
daughter Genevieve Patricia,
October 21

Optimism Inc. President
David Drozen, wife Optimism
VP Sheryl Kay, daughter Zoe
Alyse, October 24

Marriages:

Doctor Dream Records Art
Director Josh Agle to Giendele
Way, October 5

Condolences:

Lauren Murphy

Marcia Flowers

® LAUREN MURPHY switches from
Manager to Director/Publicity at Mer-
cury Records.

® MARCIA FLOWERS has been tap-
ped as Publicity Manager at Capricom
Records. Prior to this, she was Direc-
tor/Operations at Platinum International
Music/Entertainment.

©® SHIRO MUSIC PRODUCTIONS has
launched Shiro Records, focusing on
pop, R&B, alternative, and rap. The la-
bel's address is 8228 Sunset Bivd.,
1st Floor, Los Angeles, CA 90046;
{213) 656-0144.

ERESITH LTRSS s o T
Changes

Tony Smith is named AE at WFMR/
Milwaukee.

Paul Parzuchowski becomes Con-
troller/Marketing Division at the Interep
Radio Store.

Glenn Rosenberg has been tapped
as Project Coordinator of 1001 Sun-
days, a subsidiary of TVT Records.

Rosalie Borzumato is upped to Di-
rector/Ancillary Sales & Administration
at Viacom Enterprises.

Roger Halperin becomes Profes-
sional Manager at Zomba's North
American publishing company. Also,
Robert Andrejco Jr. is appointed Tape
& Dubbing Operator.

Charles D’ Atri joins Sony Music Vid-
eo Enterprises as Associate Director/
Marketing.

Marriages:

Mutual Broadcasting, NBC
Radio Network, and Talknet
South Central Regional Man-
ager John Wharton to Amy
Waldrip, October 5

MCA Records Dir./Music Vid-
eo Administration Eflen Bard-
field to Steven Powers, Octo-
ber 13

Former consultant
Bassett, 74, October 18

WSM (AM)/Nashvilie com-
mentator and announcer
("Grand Ole Opry") Grant
Turner, 79, October 19

WXMX/Columbus, OH News
Director Thomas Locicero, 44,
October 23

Jerry

National
Radio

® MARILYN RACHAP takes over as
Manager of the CBS Radio Communi-
cat ons Department, responsible for in-
formation regarding the CBS Radio
Nelwork. CBS Radio Sports. CBS
Hispanic Radio Network, and CBS Ra-
dio Programs’ programming and per-
sonadities. She was previously VP at
Howard J. Rubenstein Assoc ates, a
public relations firm.

® OLYMPIA NETWORKS, a program
supplier, has relocated: 7745 Caron-
delat, St. Louis, MO 63105; (314)
727-8900.

Gary Arnold — VP/Sales Hol-
iywood Records (818)
985-6273

Kevin Barrett — PD KRZE/
Riverside-San Bernardino (7 14)
944-1134 @

Carla Boex — Weekends
WYTZ/Chicago (219) 981-
2525

Bubba The Love Sponge —
Mornings WYTZ/Chicago (708)
515-8222

Gregg Cassidy — PD WYTZ/
Chicago (708) 752-9855

Joni Ciani — Mornings
WYTZ/Chicago (312) 335-
9951

Max Cofey — Mornings/Pro-
ducton & Promo Dir. WIMV/
Madison, FL {912) 245-7385

Mike Easterlin — Asst. PD/
MD KHYi¥/Dallas {214) 518-
0848 g

Charlene Fewer — Research
Dir./weekends WMXZ/New Or-
leans (504) 899-7595

Gnarly Charlie (aka Witile B.
Goode) — Nights WHYi/Miami
(305) 963-5349
W Mike Kelly — Overrights

Rk =

gy

L

| WYTZ/Chicago (708) 335- I

. 2538 i
Ed Marcin — Promotion Dir. ||
WYTZ/Chicago (708) 485- |
88390
Ted McKay — Asst. PD/MD
KRLV/Las Vegas (510) 235- =
5199 b
Terrence McKeever — Mor- *

" ning co-host WMC-FM/Mem- =

" phis (901) 753-3778 I
Kelly Michaels — Asst. PD
WYTZ/Chicago (708) 924-

. 5667

_  Brant Miller — Middays

"~ WYTZ/Chicago (708) 251
8854
Frank Miniaci — PD KHYV/
Dalias (214) 528-1195
Don Nelson — Weekends
WYTZ/Chicago (219) 931- &
4226 H
Jay Stuart — Mornings ©
WIOG/Saginaw, Mi (313)
386-9641

| Cat Thomas — PD/momings |

WPHR/Cleveland (216} 526- |
3448

Greg Thunder — Afternoons

WYTZ/Chicago (312) 342

. 6353 1

' Danny Wright — MD/nights

. WYTZ/Chicago (708) 519-
9065 .
T T i

Mix-A-Lot, and Frazer.

Def American, Mix-A-Lot Pact

Def American rapper Sir Mix-A-Lot's upcoming “Mack Daddy” record will
be the first product of his own new Def American subsidiary label, Rhyme
Cartel Records. Ricardo Frazer is the label's President, and Chairman Mix-
A-Lot (aka Anthony Ray) will find and produce rap acts, many from the
Northwest. Seaiing the deal are (I-r) Def American owner Rick Rubin, Sir

Industry

Kristin McGuire

Kevin Cassidy

©® KEVIN CASSIDY is elevated to VP/
Regional Manager & Director/Sales at
HNWH Radio Sales in Dallas. He
moves up from the Regional Manager
post.

® KRISTIN McGUIRE has been ap-
pointed Regional Radio Executive cov-
ering Northem California, Northern Ne-
vada, and Utah for AP Broadcast Ser-
vices She formerly served as VP/Sales
& Marketing at MediaWest.

® HEATHER COBURN and JOHN
JONES have joined Digital Cable Radio
as Sales Managers, overseeing the
Eastern and Western regions, respec-
tively. Coburn had been Affitiate Mar-
keting Manager at the Sportschannel;
Jones was previously Director/Public
Affairs at Vision Cable of Pinellas.

® BUNNY HOFBERG has launched
Traffic King, a fuli-service traffic con-
sultancy and headhunting firm. The ad-
dress is: 167 West 73rd St., Suite 6,
New York, NY 10023; (212) 362-
6294,

-

A Healthy

Relationship . ..

Your station and Health NewsFeed!

Re'!y on Health NewsFeed to provide your listeners

with the latest health and medical information. Our
free one-minute reports are available via Satcom 1R,
Associated Press audio and telephone. More than 250
stations have made a healthy choice . . . you can, too!
For details, call Carol Anne Strippel, 301-955-2849.

N

RADIO REPORTS VIA SATELLITE
FROM THE JOHNS HOPKINS MEDICAL INSTITUTIONS

J
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R&R OVERVIEW

aking decisions isn't as

simple as listing the posi-

tives and negatives and
seeing which column is longer. It
takes an in-depth examination pro-
cess to determine what you’re try-
ing to accomplish — and whether
that goal even requires a decision
at all.

MANAGEMENT

In-Depth Decision-Making: Why A
Simple Yes Or No Isn’t Good Enough

Below, courtesy of Buckingham,
PA-based management consultant
William Altier, are some pointed
answers to common questions
about making decisions:

¢ Isn’t listing the pros and cons
good enough? No. It doesn't take
the decision-making process far

AP Broadcast Award Winners

he Associated Press hon-

ored seven radio stations for

journalistic excellence and
member cooperation during its
1990 National AP Broadcast
Awards in Denver. Here are the
winners:

* Best Radio Spot News:
WWJ/Detroit
Honorable Mention: KFDI-AM
& FM/Wichita

® November 2 Holland
Cooke Broadcast News Career
Seminar. Warwick Hotel, New
York City

® November 21-24 — YBPC
Convention. Hyatt Regency
Houston

R&AR CONVENTION

® January 19-23 — MIDEM
'92. Palais des Festivals, Can-
nes.

® January 26 — Super Bowl
XXVI. Metrodome, Minneapolis.
® January 29-February 1 —
Ninth  Annual Pollack Media
Group Programming/Manage-
ment Conference. J.W. Marri-
ott, Century City, CA

® January 30-February 2 —
RAB Managing Sales Confer-
ence. Opryland Hotel, Nash-
ville

® February 13-15 — Gavin
Seminar 1992. Westin St. Fran-
cis/Union Square, San Francis-
co

® February 25 — 34th Annual
Grammy Awards. Radio City
Music Hall, New York City.

® March 4-7 — 23rd Country

Radio Seminar. Opryland, Nash-
ville

America's big A/Cwinners...put 'em to work for you.

KBiG
KFMB-f
KHMX
Kiot
KKCW
KOtT
KOST
KRVK

Los Angeles
San Diego

Houston

San Francisco
Portland

San Francisco
Los Angeles
Kansas City

« Best Radio Enterprise:
KOMO/Seattle
Honorable Mention: KMOX/St.
Louis

« Best Cooperation, Single Story:
WDAY-AM & FM/Fargo, ND

« Best Cooperation, Weekend
Coverage
KXLO & KLCM/Lewistown, MT

« Best Overall Cooperation:
KTTS-AM & FM/Springfield,
MO

®March 13-16 — NARM Con-
vention. New Orleans Marriott
® April 13-16 — 70th Annual
NAB Convention. Convention
Center, Las Vegas.

®May 27-31 — AWRT's 41st
National Convention. La Posa-
da, Phoenix.

'92 ... JUNE 11-13 IN CENTURY CITY

® June 11-13 — R&R Conven-
tion '92. Century Plaza Hotel,
Los Angeles.

® June 14-17 — BPME & BDA
Conference & Exposition
Washington State Convention &
Trade Center, Seattle.

®June 18-20 — Talk Show
Host Convention. Mayflower
Hotel, Washington, DC.

® June 2527 — Bobby Poe
Convention. Sheraton Pre-
miere, Tysons Comer, VA.

® July 16-19 — Upper Midwest
Conclave. Radisson Hotel
South, Bloomington, MN.

® August 13-16 — Jack The
Rapper Convention. Atlanta Hil-
ton and Towers Hotel

® September 23-26 — RTNDA
47th International Conference &
Exhibition. Convention Center
San Antonio

KXO0A
UnSt 41
WEAZ
WEBE
WFLC
wKal
WKQX
WLIF

wLIY
WLTF
WwLTI
wLTW
WLYF

Sacramento
National
Philadelphia
Bridgeport
Miami
Detroit
Chicago

Baltimore WNCI

WMGK
WMMO

enough. Listing pros and cons is all
right, but only after you’ve figured
out the results you want the out-
come of the decision to deliver.

¢ Is there a proper way to make
a decision? Yes. First, decide what
you want to accomplish. Then pin-
point which results are the most
important. Finally, compile a list
of ways to reach those ultra-
important goals. Note: Don’t start
looking at alternative means of
achieving your goals until after
you've decided what those goals
are.

* How can you tell if your deci-
sions are right or wrong? The mar-
ketplace will act as your infor-
mant. You'll notice you've got a
problem that won't go away or
you're being trounced by the com-
petition.

* How do you start making the
right decisions? First, figure out if
you really need to make a decision
at all. Then go through your step-
by-step process. Note: Don't imple-
ment your decision until you abso-
lutely must. That way, you’ll have
more flexibility in case the situa-
tion changes unexpectedly.

* Will one alternative stand out
and seem right? If one choice
seems absolutely perfect, look
again. Most likely it looks right on-
ly because you haven’t fully under-
stood all the choices. Go back and
redefine your goals.

¢ Are there ever any ‘‘yes” or
“no” decisions? No. Once again,
you have to examine what you
want and why you want it before
you leap to an answer.

* Once you've made a major de-
cision about the direction of your
company, how do you make sure
your plan stays on the right track?
Before you authorize the execution
of your decision, set up a timeline.
Figure out where you should be at
what point. Note: Every time you
reach a benchmark, see how well
you're doing and make a decision
to continue, bail, or find a com-
promise.

Bear in mind that the first deci-
sion you make will launch further
decisions that will frequently re-
quire you to repeat this entire in-
depth decision-making process.

WNIC
WNSR
WPCH
WSB-f
WSNY
WSTF
WSSH
WIMX

Chicago
Cleveland
Detroit

New York
Miami
Philadelphia
Orlando
Columbus

Detroit
New York
Atlanta
Atlanta
Columbus
Orlando
Bostom
Chicago

ped $118 million — a 5.4% decrease from 1990 figures

Total national spot radio expenditures for the month of September top-

While the figures reflect total bilings as reported by America’s lead-
ing national rep organizations, they are not typical of any specific market
Furthermore, spot billing in individual markets, market groups, or geograph-

ic areas may differ substantially

Source: Radio Expendtture Reports

TOTAL SPOT DOLLARS
SIX-MONTH TREND g
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60 Calls To Make One Sale?

n average, a salesperson

must make 300 phone calls

to make five sales — or 60
calls per sale — according to “Cold
Call Techniques” by Stephan
Schiffman ($7.95/Bob Adams Inc.).
Here's the math:

To make five sales, you may
have to see 50 people. To see 50, you
should expect to ask 150 prospects
for appointments. To complete 150

phone calls, you’ll have to make 300
calls to begin with.

To increase your sales by 20%
from five to six — you should see 60
people instead of 50, which means
completing 180 calls and making
360 initially

So don’t get discouraged if you
can’t get through to someone on the
phone — even uncompleted calls
are part of the sales cycle

Monitored Playlists

* Upgrade your music

A/C e Oldies

Classic Rock

¢ All the winning stations ) ]
¢ Long Five-Day Monitors ¢ Eliminate ‘weak' titles

ALl 800562-4407

Music monitor database system from The Trapman Company

e Find 'High Appeal' titles

¢ Scrutinize rotations

Only $495

per Formot

per Yeor
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THOUGHT STILL LEGAL IN ALTERED STATES — Queensryche, live from
the scene of the Mindcrime

NEW THIS WEEK

® JONI MITCHELL: COME IN
FROM THE COLD (Geffen)
Eight songs. 45 minutes. Clip
compilation, which includes
three never-before-seen vid-
eos. is interspersed with the
singer's narration and artwork

O NITTY GRITTY DIRT BAND:
20 YEARS OF DIRT
(Warner Reprise)

Seven songs. 30 minutes.
Greatest-hits compilation show-
cases highlights from the band’s
career through clips and live
footage

@ ANTHRAX: ATTACK OF
THE KILLER VIDEOS (IVA)
Three songs, 25 minutes.

Shortform video includes two

versions of “Bring The Noise”

with Public Enemy (the clip and

an impromptu rendition) plus a

live performance of “Belly Of

The Beast.”

® MARC COHN (A*Vision)

Seven songs, 45 minutes.
Five live performances and two
clips are interspersed with
behind-the-scenes and inter-
view footage In the Atlantic art-
ist's debut longform.

® BARRY MANILOW:

BECAUSE IT'S CHRISTMAS

(6 West)

The crooner belts out five hol-
iday tunes in this 30-minute vid-
eo, inciuding a duet of “Jingle
Bells” with Arista labelmates
Expose.

® QUEENSRYCHE:

OPERATION LIVECRIME

(EMI)

Fifteen songs. 65 minutes
Live performance of the
rockers' “Operation: Mind-
crime” LP taped during their
1991 world tour. Available only
as part of a limited-edition col-
lection which also includes a CD
or cassette and a 52-page color
booklet.

@ PET SHOP BOYS:
DISCOGRAPHY — THE
COMPLETE SIN (EMI)

Clip compilation contains 18
of the band's greatest hits

® YARDBIRDS (A* Vision)
Eight songs, 60 minutes.

Package includes live perform-

ances, behind-the-scenes foot-

age, and interviews with Jeff

Beck, Eric Clapton, and the

rest of the band

® SAMANTHA FOX: JUST
ONE NIGHT (Jive/BMG)
Three songs, 40 minutes
Program contains two clips
never before seen in the U.S
and behind-the-scenes footage
of the singer and Full Force

® ROBIN HOOD: PRINCE OF

THIEVES (Warner)

Feature film starring Kevin
Costner spawned a Morgan
Creek soundtrack featuring Bry-
an Adams’'s No. 1 A&M/Mor-
gan Creek single "(Everything |
Do) | Do It For You,” one Jeft
Lynne song {“Wild Times"), and
a score by Michael Kamen.

Free Trial Offer

MEDIA
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TOP TEN SHOWS
OCTOBER 21-27
1 World Series Game 7
2 World Series Game 6
3 World Series Game 3
4 World Series Game 4
World Series Game 5 (tie)
6 Movie (Wednesday)
("Danielle Steel's ‘Daddy'")
7 60 Minutes
8 Movie (Monday)
("Danielle Steel's ‘Palamino'")
9 World Series Pregame 7
10 Full House
Source: Nielsen Media Research

Al show times are EST'PST unless oth
erwise noled: subtract one hour for CST

heck histings for showings in the Mountan
tume zone Al listings subject to change

Friday, 1111

e Cher, “Late Night With
David Letterman’™ (NBC
12:35am)

* Don Henley, Bruce

Springsteen, Jon Bon Jovi, Lit-
tle Steven, and Southside
Johnny & The Asbury Jukes,
‘ABC’s In Concert ‘91" {mid-
night)

Saturday, 11/2

* Garth Brooks guest stars
(and performs) on “"Empty Nest"”
(NBC, 9pm)

e Skid Row, “Saturday Night
Live” {(NBC, 11:30pm).

Sunday, 11/3

* Kenny Rogers and Reba
McEntire star in "The Gambler
Returns: The Luck Of The Draw
(Part 1) (NBC, 9pm; part 2 airs
11/4 at 9pm)

Monday, 11/4

* Kenny Loggins, “The Ar-
senio Hall Show" (syndicated;
check local listings)

Tuesday, 11/5

* Bette Midler is profiled on
‘The Barbara Walters Special’
(ABC. 10pm)

s Harry Connick Jr.. “The
Tonight Show Starring Johnny
Carson” (NBC, 11:35pm)

Wednesday, 11/6

* James Brown, “Johnny

Carson
Thursday, 11/7

* Natalie Cole, "David Let-
terman

Buy Two Months, Get One Free
TM Century’s Hits-of-the-Week CDs

Save time, save money and improve your music! Get TM Century’s™ HitDiscs™ with all
the hits and new songs for CHR, AC, Country, AOR and Urban weekly before they‘re hits.
We're so sure you'll find HitDiscs™ indispensible that no contract is required! 1,750 stations
using Hits-of-the-Week and GoldDisc™ oldies can’t be wrong. Mail this coupon to TM
Century, 14444 Beltwood Parkway, Dallas, Texas 75244, or FAX toll-free: (800) 749-2121.

T kT

We want to get a month of HitDiscs™ free (new clients only: pay two months, get third
month free). Send HitDiscs™ until further notice via |

] Visa |

Signed

Title

| Federal Express next afterncon
delivery at $200 per month, or [ ] Priority Mail at $160 per month. | enclose a| | check,
] MasterCard for the first and last months. We agree to give 30
days written notice if we ever decide to cancel our HitDisc™ service. |

| Send info only.

! or charge my |
: Name on Credit Card

! Credit Card #

Station

Expires

» Address

TS R

T P

marting from People's exclu-
Ssnve coverage of Clint Black

and Lisa Hartman's wed-
ding. this week's Globe and Star
scrambied for different slants on
the ceremony. The Globe claims
the couple married because Lisa
was pregnant (!), while the Star
asserts Black “snubbed his fans’
with tha private nuptials

Most Influential People
In Entertainment?

The current Entertainment Week-
ly lists the 101 Most Influential Peo-
ple In Entertainment today. Repre-
sentatives of the music business in-
clude Sony Music's Tommy Mot-
tola (%), Time-Warner Co-CEO
Steve Ross (6), Sony's Norio
Ohga (11), Warner Music Group
Chairman Robert Morgado (12),
EMI Music President/CEQO Jim Fi-
field (14). MCA's Sid Sheinberg
(15), Madonna (16), and MTV
Chairman/CEO Tom Freston (20)

The list continues with SBK's
Charles Koppelman (23), Sony's
Michael Schulhof (25), WB's Mo
Ostin & Lenny Waronker (27), Mi-
chael & Janet Jackson (37), Elek-
tra's Bob Krasnow (42), MCA/
Nashville's Tony Brown (47),
David Geffen (55), Sound Scan's
Michazl Shalett/Michael Fine
(60), lawyer Allen Grubman (81),
Hammer (85). Axl Rose (87), and
lawyer John Branca (99). Bell Biv
DeVoe's Michael Bivins was listed
as a rising talent, and Quincy
Jones surtaced in the “In Flux" cat-
egory

Express Lines

* Look for TV Guide cover star
Michael Jackson to transform into
a blach panther (') in his forthcom-
ing "Back Or White" video. The
zine notes the effect can cost up to
$10,000 per second

* Madonna, Gerardo, Saman-
tha Fox, and La Toya Jackson are
members of the Sex Stars 1991
club in the December Playboy
the same issue featuring the ‘zine's
Jazz & Rock poll ballots

IVANA BE ADORED? — Virgin
Records owner Richard Branson is
pictured twirling Donald Trump's
ex-wife Ivana like a baton in this
week's People, Globe, Star, and
National Enquirer. Ivana's reactions
range from "l hope no one saw my
G-string” (People) to a letter
stating, "I do not feel your actions
today were in good taste" {National
Enquirer)

* Phil Collins claims middle-age
adults like pop music because “‘the
songs last three-and-a-half minutes
I'm told that's how long lovemaking
lasts for them. | just wonder what
they do for the last three minutes”
{Globe)

‘Stairway" Turns 20

Led Zeppelin's signature song
“Stairway To Heaven™" celebrates
its 2Cth birthday this week (11/7)
The November Esquire documents
the occasion with a five-page piece
noting. among other things, the
song's current No. 1 ranking on the
Top 500 Songs Of All Time lists at
WNOR/Norfolk, WEBN/Cincinnati,
WMYG/Pittsburgh, KLSX/L.A.
and KGON/Portland, OR.

Each week R&R sneaks a peek
through the nation's consumer
magazines in search of every-
thing from the sublime to the
ridiculous in music news. R&R
has not verified any of these
reports.




20 ¢ November 1,1991

R&R OVERVIEW

BOOK BEAT

usic fans are in for an eyeful at their favorite
bookstores, where shelves currently are framed
with photographic collections of three enduring
recording artists and one respected jazz label. Sneak

MEDIA

Pop Pics & Classic Album Designs

October '91

hat's on Americans’ minds? Each month R&R
conducts an exclusive survey of the nation's
leading Talk radio stations to determine the 10 is-
sues that have generated the greatest amount of listener

peeks at these — and other book news

Beatles ’65

Australian photographer Bob
Whitaker spent much of 196465
shooting the Beatles at work and
play. He later gave up photography
and stored the Fab Fotos in a
chicken coop (') on his farm,
where they remained unreleased

until now. “The Unseen Beatles”
(340/Collins San Francisco) col-
lects Whitaker’s black 'n’ white
and color work in 160 pages.

Rock & Roll Circus

In 1968, the Rolling Stones en-
listed John Lennon, Eric Clapton,
the Who, Marianne Faithfull, and

WEEKEND BOX OFFICE
OCTOBER 25-27

1 House Party 2 $6.02
(New Line)*

2 Curly Sue (WB)* $4.97

3 Other People’s $4.13
Money (WB)

4 The Fisher King $2.50
(TriStar)

5 Frankie & Johnny  $2.47
(Paramount)

6 The Butcher’s $2.44
Wife (Paramount) *

7 Little Man Tate $1.95
(Orion)

8 Deceived $1.77
(Buena Vista)

9 Ernest Scared $1.63
Stupid (Buena Vista)

10 Ricochet (WB) $1.54

All figures in millions
‘First week i release
Source: Extubitor Relations Co.

COMING ATTRACTIONS: No
music-related movies opening
this week; finish your leftover
Halloween candy instead

- follow:

. T THEUNSEEN
s

L]
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Jethro Tull (among others) to help
shoot a BBC-TV project.

The program has yet to air. How-
ever, photographer Mike Ran-
dolph, who documented the show's
36-hour taping on film, has just re-
leased a 128-page softbound pictori-
al album commemorating the

event. “*“The Rolling Stones’ Rock &
Roll Circus’” ($19.95/Chronicle)
features more than 100 never-be-
fore-released photos, ranging from
publicity stills to candid shots.
Mick Jagger penned the intro-
duction.

72
&idAl
Y BUBETD GLORY

Sting Makes Lyrics Seen

“Sting: The Dlustrated Lyrics”
($24.99/IRS Books) features 25
Sting compositions nestled along-
side elaborate artwork from the
mind, hands, and camera of Yugo-
slavian-born Roberto Gligorov.
The 100-page softbound volume
features the artist’s interpretations
of Sting’s music through a variety
of styles and media — from stark

black 'n’ white photography to col-
orful illustrations.

Blue Note Special

Reid Miles designed nearly 500
Blue Note album covers between
1956 and 1967, including the sleeve
for John Coltrane’s *“Blue Train”
LP. This classic jacket and around
200 others can be found in the 127
softbound pages of “Blue Note
The Album Cover Art” ($24.95/
Chronicle). Many of the sleeves are
reproduced slightly smaller than
their original size and all are anno-
tated with the names of their de-
signer and photographer.

phone response over the past four weeks. Following is a
comparison of last month’s and this month's hottest topics.
M ™

2 1 C. Thomas/Anita Hill Hearings
— 2 Sexual Harassment

— 3 Term Limits For Congressmen
— 4 Abortion

— 5 Crime

— 6 Right To Die

— 7 AIDS

3 8 1992 Presidential Candidates
— 9 Tomahawk Chop Debate

— 10 David Duke/Louisiana Gov. Race

Clarence Thomas's Supreme Court confirmation hearings ushered
the judge back into the top spot and created a No. 2 debut as well. Abor-
tion came back from a monthlong sabbatical, Crime and AIDS resurfaced
for the first time since July, and issues involving the right to die and
Klansman-turned-gubernatorial candidate David Duke returned after
absences of 11 and 32 months, respectively

Reporting Stations: KGO/San Francisco. Bruce Kamen: KING/Seattle, Steve Wexler: KIRO/Se
attle. Andy Ludium: KLIF/Dallas, Dan Bennett: KMOX/St. Louis, John Angelides: KOA/Denver. Kris
Olnger:  WABC/New York: WCKY/Cincinnati. Mark Eltott: WFLA/Tampa., Gabe Hobbs,
WLS/Chicago, Drew Hayes. WRKO Boston. Rich Kirkland. WTAE/Ptisburgh. Tom Clendening.
WWDB/Philadeiptia. Dave Rimmer: WWRC/Washington, Tyfer Cox: WXYT/Detroft, Michael Packer.

CURRENT
© HOUSE PARTY 2 (MCA)
Singles: House Party (I Don't Know What You Come To Do)
Tony! Toni! Tone!
Yo, Baby, Yo!/Ralph Tresvant
Other Featured Artists: Bell Biv DeVoe, M.C. Trouble, Kid °N Play
® COOL AS ICE (SBK)
Single: Cool As Ice (Everybody Get Loose)/Vanilla Ice
fiINaomi Campbell
Other Featured Artists: Lonnie Gordon, Derek B, Rozalla
® THE COMMITMENTS (Beacon/MCA)
Singles: Try A Little Tenderness/Commitments
Mustang Sally/Commitments
® JUNGLE FEVER (Motown)
Single: Fun Day/Stevie Wonder

UPCOMING

O STRICTLY BUSINESS
Single: You Called & Told Me/Jeff Redd (Uptown/MCA)

Give Your Listeners the Chance To

Witness History!

Send Your Contest Winners To

Nashville, Tennessee
To See The

Last Concert Date Of

The Judds

December 4, 1991

Music Awareness
has your ticket for
this historic event!!

MusiIC
AWARENESS
PROMOTIONS

¢ coordination of all arragements, reservations, and ticketing

# first-class hotel accommodations

® package available with or without air
# concert tickets to see The Judds’ final performance
¢ rental car with unlimited mileage

# winner services that include releases and consents, and a 24-hour
telephone hotline, should your winners have any questions

while on their trip

Our In-House Travel Agency Will Save You
Money On Your Travel Promotions

Call Immediately For A Quote From Your Market: TOLL-FREE (800) 634-5043
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HOT MIX is 4 hours of today’s hottest music mixed beat-to-
beat and back-to back. Each week, HOT MIX arrives at your
station UnHosted and on CD, all ready for you to localize.

Put your station in this picture and let the incendiary power
of HOT MIX blast your way to ratings success as it warms
your sponsors’ hearts.

To contract for HOT MIX in your market call Fon Rivlin
at ABC Radio Networks, (212) 456-5118.
Outside the U.S. call Radio Express at 1-213-850-1003.

S ABC RADIO NETWORKS
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ike computer technology,

telephone systems are con-

stantly advancing. Makers
of telecommunications equipment
are concentrating on building a
flexible, programmable “intelli-
gent network” that’ll be able to
speed information to where it’s
needed.

Here’s a sneak peak at four ways
in which this future network would
be able to serve users, courtesy of
Business Week:

* Videos/movies on demand.
Fiber-optic cables — laid by phone

TECHNOLOGY

What An Intelligent Phone Network
Could Do For You In The Future

or cable TV companies — will car-
ry a vast amount of programming
to your home, so you'll be able to
watch what you want when you
want it. Because fiber-optics will
be able to carry more information
than standard phone lines, there’ll
be more opportunity for special-
interest channels and localized
advertising.

e Customized phone bills. Phone
companies will keep track of your
calling patterns and be able to offer
discounts based on an individual or
household’s phone habits.

natural for radio remotes.

Two-Line Frequency Extender

esigned to wring broadcast quality audio out of common tele-
phone lines, Comrex’s two-line frequency extender system is a

Here's how the dual units overcome the 300 Hz-3 kHz limitations of

standard phone lines: The system's “2XP" encoder (pictured) splits the au-
dio between 50 Hz-5 kHz into two bands. Low frequencies are boosted
and high frequencies are downshifted in order to pass through phone line
fiters. A studio-based “2XR" decoder then restores the signal's original
broadcast-quality frequency.

The system also employs a multiband telephone line noise reduction
device to combat the high noise environment of telephone circuits. List
price for the encoder: $3500; the decoder: $3000. For more info call
the Acton, MA-based firm at (508) 263-1800.

7

Interactive talk programs dealing

\\\\\\\\\\\

program line-up.

with today’s hottest topics,
and respected hosts with loyal nuhonol followings.

* Allows for local sponsorships and billboards.
* Designed to build your night and weekend audience.

» Easier computer-to-computer
communication. Want to transfer a
huge chunk of information from
one computer to another? Soon you
can forget those expensive circuits
you now lease monthly. Instead,
you’ll just dial a phone number,
specify the transmission speed,
and press a button. Then you'll pay
only for the minutes of “band-
width” (capacity) that you use.

* One phone number for life.
When someone dials your number,
the phone network will deliver the
call to wherever you are, even in a
car or a neighbor’s house — as long
as you let the network know where
you can be reached.

Software Allows
Direct Fax To PC

olana Beach, CA-based Car-
S diff Software has developed

a program called Teleform
that’s designed to read faxes and
convert the information (branch-
office sales figures, etc.) into stan-
dard data files.

Use of Teleform requires an IBM
PC equipped with Microsoft Win-
dows software and a fax board.
The program creates special forms
that have boxes with 3x3 grids of
dots. Each character must be
handprinted by connecting the dots
to follow set patterns.

When the form is completed, just
fax it back to the computer. The
program that created the form
knows where to look for data and
what kind of information each field
contains.

Cardiff also is working on ver-
sions that will be able to read hand-
writing and typewritten forms. Tel-
eform, which hit store shelves last
month, carries a list price of $995.

]F @RU N/ Business. Not Just More Talk.

susivess aoo vework | From the Leader in Innovative Business Programming.
moderated by qualified

* Topic specific-prime advertising vehicles for select sponsors.
e Delivered via C-5 and easily integrated into your current

Digital Studio System

ort Collins, CO-based Arrakis Systems has introduced the
F “Digilink” digital studio system — an on-arr and production system
designed especially for radio broadcasters. .

At the system’s heart is a rack-mount hard disk computer controller,
color TV monitor, keyboard, and mouse (all pictured in the center of the
work station above). The system — which converts incoming audio into
CD-quality digital signals — also sports inputs for mikes and three other
external audio sources (satellite feeds, audio consoles, etc.).

Hard Disk Storage

With its hard disk capable of storing six to 10 hours of audio, the
system virtually eliminates the need for in-studio carts and cart ma-
chines. Instead, broadcasters can record and store spots, jingles, pro-
mos, liners, newscasts, sound effects, etc. directly to disk, where they
can be instantly accessed on demand.

Live Assist & Automation

The Digilink system doubles as a sophisticated live-assist and auto-
mation unit, enabling broadcasters to preprogram up to a week's worth of
on-air material. For example, the unit can be instructed to pull in a sateliite
program, insert local spots and finers (stored on hard disk) during the
program's breaks, and then play musical selections {from optional CD
multiplayers), etc. after the program is over.

Production Plus

The system also allows digital waveform editing for tighter produc-
tion. Broadcasters can actually see audio on the unit's color monitor and
— using the mouse — can make precise edits (thereby eliminating the
guessing game associated with splicing analog tape).

The Digilink system is available in various configurations. For pricing
and other information, call the company at (303) 224-2248 or distributor
Quincy, IL-based Harris Allled at (800) 622-0022.

Call now for more information.

1-800-321-2349 |~ —g
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ANOTHER RAINY NIGHT
[WITHOUT YOU]

The haunting new single and video from the album, EMPIRE.

AOR TRACKS:
&-0

» BUILDING AN EMPIRE OF 2 MILLION FANS AS THE WORLD TOUR MARCHES ON!
e SALES OF EMPIRE AND THE CATALOG OVER 5 MILLION STRONG!
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“WI

Z100 add 30
WEGX add 34
PWR99 add 30 Hot
WNVZ add 32
WIJMO add 40
KS104 add
KOY-FM add

KKRZ add

B97 deb 26

KIIS deb 25

WTHT deb 33 Hot

Co-

DI

INTERSCOPE

RECORDS

NOW ON 81 TOP FORTY REPORTERS

ALSO BREAKING AT:

Produced by Donnie Wahiberg
for Donnie D Productions

& THE
KY BUNCH

LDSID

The follow-up track to the #1 hit single
"“"Good Vibrations"”

INCLUDING:

WXKS 19-10 Hot ~ WDFX 27-23
WZOU 10-7 Hot ~ WHYT 7-6

WMXP 26-23 PWR106 28-25
PRO-FM 31-28 KKFR 25-21
WAVA 22-18 Hot  KGGI 23-19
WPGC 11-10 0106 13-11
KBXX 13-9 HOt  KMEL 24-21
PWR96 12-8 CK105 19-11 Hot

BS6 16-10 Hot PWR102 27-20 Hot
WSPK deb 36 Hot KWNZ 33-26 Hot

HOT97 HOT102
WIOQ WKBOQ
KRBE FM102
KTFM HOT977
KXXR

produced by Marky Mark

D

Exclusive management: eastwes!
ick Scott Entertainment records
america

STREET TALK.

Magic Matt’s Disappearing Act

hat ultimately led to afternoon man
Magic Matt Alan’s departure from
KIIS/L.A. last week?

According to Gannett Exec. VP and
KIIS VP/Station Mgr. Gerry DeFrancesco
Alan’s exit was “over philosophical differences
as to the show's future direction. We parted
on good terms.” KIIS PD Bill Richards —
whose idea it was to hire former Power 106
PD Jeft Wyatt as Alan’s replacement (see
Page 1) — concurred, adding, “| think Matt's a
real talented guy. It was a tough decision and |
wish him well.

But when the L.A. Times covered the
story (10/26), Alan indicated $$$ were the
deciding factor, saying, “KIIS is particularly
wulnerable because they are spending several
million dollars a year on a morning show [Rick
Dees] that has been lodged in fourth or fifth
place for some time. And they are stuck with a
long-term contract. So if they're going to cut,
they can't cut there.”

Explaining his comments to the Times
were taken a bit out of context, Alan told ST
he was surprised his contract wasn't renewed
— because “Gerry DeFrancesco has been
very supportive and wanted me to work for
him in Philly. Maybe KIIS is going in a different
direction.”

Alan — who pulls rabbits out of a hat at
Hollywood's Magic Castle — says he plans to
remain in L.A., hinting at a possible segue to
crosstown Power 106. Meanwhile, Power 106
PD Rick Cummings says he's not interested
in Alan’s services.

Rumors

® Now that Jack Murphy is o-u-t at Power 95/
Dallas (format change) and Terrence McKeever has
exited mornings at FM100/Memphis {philosophical
differences), will the dynamic duo be rejoined at the
hip in the future?

® is new CHR KFAV (All Hit V100)/St. Louls this
close to signing on under PD Chris Ling?

® ST hears that a number of labels are getting out
of the track date business in 1992. Does this mean
there’ll be more on-air ad support for stations expos-
ing new product?

® Is it true that Alllance Broadcasting, which is
purchasing CHR WDF X/Detrolt, has given all the air
talent permission to look elsewhere — regardless of
whether they're under contract?

* Is KSOUSF morning man Ron Engieman
about to exit? PD Bob Mitchell says it ain't so.

® Is former Q104/Gadsden, AL PD Leo Davis
about to become PD at WCGQ/Columbus, GA?

OH MY, A KING CAR-KISS — WYCR/York, PA re-
cently Invited 101 lucky listeners to partake in its
“98YCR Kiss The Car” contest. The no-breaks-al-
lowed, “both lips must remain on the vehicle at all
times” event started at 12:30pm Saturday (10/19) —
and didn’t end until 145 hours and 14 minutes later!
The station got 16 tons of natlonal publicity; the man-
ly man who kept his chapstick on the dipstick the
longest (pictured, front) got a Chevrolet Geo Storm
hatchback.

As for rumors that the Magicman would
return to New York, Z100/NY PD Steve
Kingston — who has two fulltime shifts open

told ST, “He might find some parttime work
here.” And crosstown Mojo VP/Prog. Tom
Cuddy flatly stated, “We're not talking to him
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Last week ST reported that WOFX (The
Fox)/Cincy morning man Jay Baker was
returning to Indianapolis for wake-up service at
Win Communications Classic Rock WFXF
(The Fox). Now it appears Baker isn’'t going
anywhere, much to the surprise of 'FXF GM
Beau Phillips.

According to Phillips, Baker signed a
contract with 'FXF, then called to say he
“couldn’t come” to Indianapolis “right now.”
Phillips says Baker offered no explanation for
his sudden change of heart.

Phillips claims Baker originally said he was
free to jump to 'FXF — because he never
signed a contract with "OFX after arriving in
June. However, 'OFX PD Joe Zerhusen says

Fox Vs. Fox

Continued on Page 27
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WQGN 22-20
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HOT955 15-9 Hot
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KTUX 20-16
WIXX 18
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\ND BY MY WOMAN
IS THE NEW HIT SINGLE FROM LENNY KRAVITZ

A BALLAD THAT DRAWS IMMEDIATE
FEMALE PHONES AND RESPONSE

FROM THE GOLD-PLUS ALBUM MAMA SAID
PRODUCED BY LENNY KRAVITZ

HOWARD KAUFMAN/CRAIG FRUIN FOR HK MANAGEMENT
V% 1991 VIRGIN RECORDS AMERICA. INC

“"Women are calling in droves to request ‘Stand By My Woman’. They
know this is a special song.”” DAVE COOPER, WWFX

“Instant adult female phones.” JASON PALMER, POWER 102
“One of our biggest midday records so far. Big adult female reaction.

If you're not on this today, you'll be in ‘Pros On The Loose’
tomorrow.”” RICK WALKER, KMGZ

*“‘Stand By My Woman' is really starting to perform. Good reaction —
especially with females.”” GREGG CASSIDY, HOT 94.7

CHR New & Active




STREET TALK-

Continued from Page 24

Baker signed a letter of agreement which has
no expiration date

“Jay told me this is where he wants to
be,” Zerhusen noted. “'He enjoys it down

here, and the show is just starting to take off.”

Baker moved to Cincy after exiting his
longtime MD/midday job at Indy powerhouse
WFBQ. 'FBQ PD Marty Bender told ST his
station — for whom Baker still does a regular
morning bit — did not plan to legally challenge
Baker if he ended up across the street

Baker did not return ST's phone calls.

Birch and Edens Broadcasting have
reached an out-of-court settlement of Birch's
$2.2 million lawsuit, which stemmed from

Rumbles

¢ WOWW/Pensacola, FL PD Gary O'Brien has
been promoted to GM in the wake of Bennett
Smith's exit for a corporate post with San Antonio-
based Clear Channei. WOWW MD Steve Ryan be-
comes PD.

s KHTT/Santa Rosa, CA VP/GM Terry DeVoto
resigns. Fuller-Jeffrey Exec. VP R.L. Caron will take
over as the company HQ moves from Sacramento to
Santa Rosa.

¢ WRKZ/Hershey, PA GM BIli Biand and PD
Scott Robbins are out. Robbins — who'd been
WRKZ's PD before leaving the station (and the busi-
ness) nine months ago — had been on the job less
than a month this time around.

* New CHR WHHH (Hoosier 96)/indy hit the air
as planned Monday (10/28) under PD/middayer
Scott Wheeler.

¢ KLPX/Tucson ups Larry Miles to PD, replac-
ing Larry Snider, who just copped the KRQR/SF PD
nod. Miles previously was KLPX’s PD from 1987-89

¢ CHR KBEQ/KC dumps mainstream music from
8pm-1am every night for a new cutting-edge show
calied "Planet Q.” Night jammer Stevie B. changes
his nom de air to Steve Barnes and becomes MD.

¢ KYQQ/Wichita ups moming man Tim Peters
to PD; Tom Lyman exits. And over at crosstown
KZSN, AE Carlo Ugolini has been elevated to GSM.

¢ KIKX/Colorado Springs PD John Dantzer ex-
its. Morning co-host Bob Swisher becomes interm
PD; afternooner Dave Anderson is upped to MD.

¢ AC KVKI/Shreveport ups PD Larry Ryan to
GM, replacing Dan Newman; MD/APD Jerry Thomp-
son becomes PD/MD.

o Former WVGO/Richmond PD Kris Earl Phil
lips joins Z100/NY as Research Dir./weekender.

* Stan Robak announces he'll exit the OM post
at SMN's Star Station.

¢ N/T KVl/Seattie hires Mike Siegel for after-
noon drive, Siegel was previously with crosstown
rival KING (AM).

o KSOL/SF ups Research Dir.
APD.

¢ Chuck Tyler — most recently PD at WLAC-FM/
Nashvllle — has joined WUMX (Mix 103.1)/Tatiahas-
see as Station Mgr./PD/morning man.

¢ Ouch. Al J. Wallace left the WB New Orleans
gig — not the Reprise Dallas post — and returned to
Ops. Mgr. at KQXL/Baton Rouge — not KWXL — de-
spite what you read here last week.

Ron Cadet to
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Reed All About It

tens at Impact Records blew away all competition

for Promo [tem O' The Week honors, bending noted
programmers’ ears to the merits of the **It’s Been A Long
Time'" single via special Southside Johnny & The As-
bury Jukes harmonicas — actua! Hohner *‘C'’ harps, nat-
urally — that'd been custora-printed with the name o' the
bandleader. Call it a key concept or a subtle positioning
statement if you wish but further punmanship would only

be harpin’ on it

Edens’s cancelling its Birch services two years
back. Under the terms of the settlement, no
other details will be made public.

Asked if his company was again a Birch
subscriber, Edens Chairman Gary Edens
followed a looong pause with a terse “no

comment.”

Whenever the FCC finally decides to give
the go-ahead to Salem to complete the
purchase of Emmis CHR WAVA/DC, Salem will
transfer David Ruleman — GM at Religious
KPRZ/San Diego -— into the WAVA GM chair.
The announcement caught WAVA staffers by
surprise.

Thejook-jointed, silver-tongued harmonicats 'n’ Kit-

New WAVA GM

Despite Ruleman’'s background, Salem
Prez Ed Atsinger denied the move was a
signal that WAVA would change to
Contemporary Christian, telling ST he was still
awaiting the outcome of the National Black
Media Coalition's petition-to-deny before
investigating formats for the new property.

Love minus zero of Hot 94.7/Chicago's
personalities survived last week'’s format flip
(see Page 3), but PD Gregg Cassidy remains
on the Cap Cities/ABC payroll and is exploring
his options within the company. ST hears his

Continued on Page 29
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CAMPBELL

“TELL ME WHAT YOU WANT ME TO DO
THE NEW SINGLE
FROM HIS VERY OWN

DEBUT ALBUM T.E.V.LN.

FIRST WEEK!

ONE OF THE ““MOST ADDED”
36/35

WZ0U add WQXA add
HOT97 add 34 WCKZ add 19
WMXP add KZFM add
WAVA add G105 add
WPGC add KPRR add
KBXX add 22 Hot ~ WBBO add
KTFM add 30 Y107 add
B96 add CK105 add 37
WJMO add 39 KIKX add
WHYT add KKMG add
WKBQ add 28 PWR102 add
KOY-FM add KCAQ add
KGGI add Z90 add
FM102 add KWIN add 39
Q106 add WMMZ add
KMEL 33-22 Hot KMGZ add
WVSR add KGOT add
TIC-FM add KQMQ add

URBAN DEBUT &
=
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“LOVE CRAZY”
THE NEW SINGLE
FROM THE ALBUM LOVE GRAZY

FIRST WEEK AT CHR!

wIOQ 23-21 WLAN add KCAQ add
WMXP add WWKX add HOT949 add
KTFM deb 26 KZFM add WHTO add
PWRPIG add 26  KPRR add WJIMX add

; KS104 add KBFM add 99KG add

! HOT977 add 23 HOT KFFM add

| URBAN CHART )
+25 CONVERSION

ERASURE

“” ”
CHORUS

THE NEW SINGLE

FROM THE ALBUM CHORUS

PWR99 13.11  KFTZ add KUBE

B96 15-13 OK95 add WRHT

WHYT 12.11 KFFM add CK105

KTUX odd Plus... HOT949

KNOE add KEGL ZFUN

KQIX add KPLZ

BILLBOARD ALBUM CHART:
HIGHEST DEBUT AT @

THE FARM

“GROOVY TRAIN”

FROM THE ALBUM

SPARTACUS

CHR CHART

123/13

THIS WEEK'S HOT P-1 ACTION:

WZOU deb 34  KTFM deb28  HOTI02 2825
B94 deb 29 Q105 26-23 KS104 12-11
B97 add WDFX 9-8 KKRZ deb 30
WNVZ 29-24 KBEQ odd KPLZ 12-10
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STREET TALK-

Continued from Page 27

best possibility is with Dallas-based SMN CHR
format the Heat, but pavement palaver has it
that interesting calls from outside ABC may
have already come Cassidy’'s way

Meanwhile over at CHR's other major
market casualty o’ the week — Evergreen'’s
Power 95/Dallas, which flipped to Gold (also
see Page 3) — exiting PD Frank Miniaci is
still being paid through February, and
consultant Buzz Bennett has been retained to
fine-tune the morning show with new host Ken
Dowe.

A Roman Catholic group Tuesday (10/29)
demanded a public apology from WLUP (AM)/
Chicago afternoon drivers Steve Dahl & Garry
Meier, labeling a recent on-air discussion by
the controversial personalities “most ugly,
most gross, and most vuigar.”

The Catholic League for Religion & Civil
Rights claimed Dahl & Meier suggested bread
served at mass be switched to “a little hot
sausage,” and hinted at oral sex between a
cardinal and an altar boy.

The offended group said it has complained
to the FCC about the matter.

WLUP GM Larry Wert told ST, “Upon
initial review | don't believe any FCC regulation
was breached. In the spirit of open community
dialogue, we will be meeting with the Catholic

League to discuss their complaints and decide
if any steps need to be taken. | just wish their
first step had been to come to me directly,

rather than call a press conference and notify

the FCC.”
Hit List? ‘

On-air commerts made during WPLJ
(Mojo)/INY PD/morring man Scott Shannon’s
12-hour “Radiothon '91” last month may have
run afoul of Arbitrgn policies.

Shannon’s reported remarks — *‘We're
looking for a goal ¢f 100,000 new quarter-
hours,” and “Can you listen an extra 15
minutes a day for Ls?" — prompted complaints
to Arbitron’s Special Station Activities
Committee from at least two other NYC
outlets.

Z100 VP/Prog Steve Kingston called the
radiothon “‘a blatan! disregard for Arbitron's
policies and procedures.”

Shannon believes Mojo “didn't do anything
wrong,” adding, “Of course, Z100
complained. They've whined about everything
since we got here

Arbitron VP/Communications Thomas
Mocarsky told ST the matter is currently under
investigation and will not be resolved until the
fall book ships.

Mojo On Arbitron’s

Continued on Page 30

DREW FRIEDMAN'’S CONFIDENTIAL

A Recording Session With Nat And Natalie
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1991 By Drew Friedman

Drew Friedman’s Confidential is brought to you by | &I PolyGram Label Group

SET ADRIFT ON

MEMORY BLISS

Last week the clock fell back, but

PM DAWN

sprang forward.

CHR CHART: ®
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“It's Been
A Long Time”
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Jukes
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Asbury
From The Album

BETTER DAYS
Going for Adds November 4!

A rock and roll event!

Yanps Goldberg / David Bendett
Gold Mountain £ mertainment

Appearing Fri. 11/1 on ABC's In Concert "91

Added to Active Rotation, Best New Videos

Added to

VG

Produced by Little Steven
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TRIPLE
BREAKER

HISTORY"

“Fly Me Courageous”

BREAKER rei. 22, 1991

“Build A Fire"
BREAKER Juiy 5, 1991

"The Innocent”

BREAKER
Nov. 1, 1991

7 $

DRIVIN-N- CRYIN

Tracke-© Album -2

Album Approaching Gold!

Thank You, Radio, for the Continued
Success of the Breakthrough
Radio Band of the Year!

Exclusive artist representation by
CROSSTOWN Music and Management

Produced and engineered by
Geoff Workman for Original Projects Unlimited, Inc.

G4

ISLAND  *orcm e
©1991 Island Records, inc.

STREET TALK.

Continued from Page 29

The Securities & Exchange Commission
is investigating trading activity in MCA common
stock prior to the company’s $6 billion
acquisition by Matsushita last December.

The Washington Post reports Jonathan
Sheinberg, son of MCA President Sidney
Sheinberg, is a focus of part of the
investigation.

An MCA release acknowledges the SEC
investigation, but says company counsel has
advised Sidney Sheinberg that neither “he or
anyone at MCA engaged in any improper
conduct.”

WOL/Washington owner Cathy Hughes
has offered former D.C. Mayor Marion Barry
his own talk show — after he completes his
six-month federal sentence for cocaine
possession. Barry told Hughes he's looking
forward to the gig, but nothing's final yet.

Meanwhile, former Clarence Thomas aide
J.C. Alvarez is under consideration for a
chatmeister slot at N/T combo WLS-AM & FM/
Chicago. OM Drew Hayes says he was
impressed with Alvarez’s performance before
the Senate Judiciary Committee where she
defended Thomas against sexuzl harassment
charges. Alvarez currently works for a Chicago
area beer distributorship.

Mobile AC WDLT has inked a sales LMA
with eclectic AOR WZEW. The 'ZEW will
handle individual and combo buys for both
stations.

LMAs Goin’ Mobile ‘

An arson-generated fire caused $500,000
in damage to the WMZQ (AM)/DC transmitter
and auxiliary studio on October 22. The
station returned to the air within seven hours
of the incident. The day before the fire,
vandals had entered the premises, breaking
windows and furnishings, spray-painting walls,
and ransacking the interior. WMZQ-FM was
not affected by the fire.

} Wildman Watch ‘

The Houston Oilers throttled the toothless
Cincinnati Bengals last Sunday, extending
WEBN Sports Commando Wildman Walker's
billboard residency to a remarkable 61 days
minimum in the process.

Walker's next chance for salvation comes
this Sunday, when the Bengals return home to
play the surprising — but decidedly
unspectacular — Cleveland Browns. Please,
no wagering.

Records

* Zoo Dir./Ops Bennett Zimmerman rises to VP/
Ops. Meanwhite, turf the talk about Zoo Nat't Dir./R&B
Promo Marvin Robinson going to Epic. He's staying
put.

* IRS hires ex-Curb promo rep Joe Karovics to
do local marketing in Baltimore/Washington.

¢ Columblia Detroit promo rep Matt Schuitz ex-
its.

* Arista/Nashvilie VP/GM Tim DuBois and Sr.

Dir./Promo & Artist Development Allen Butler each
have inked new three-year deals.

4 N

RADIO & RECORDS

elnterscope Records debuts with Ted Fields and
Jimmy lovine as co-managers. .

*RCA Records promotes Skip Miller to Sr. VP/Black Music
and Milier London to VP/Mkig., Black Music.

eRichard Sands elevated to KITS/SF OM.

#CBS founder William Paley dies at age 89.

4

eVeteran programmer Dallas Cole joins VH-1 as vP
Jeffrey Rowe.

4

*KHTZAL.A. GM Bob Moore gels VP siripes.

o Charlie Seraphin promoted to KCBS/SF Dir. /News
& Programming.

<

o Chuck Buell lands afternoons at KULF/Houston.
¢KMETAL.A. shitts B. Mitchell Reed to middays and

I Jeff Gonzer to mornings.

ST's all-seeing eye couldn’t help but
notice Evergreen COO Jim deCastro’s
$ucce$$ with UC KKBTIL.A. was spotlighted
in the Monday (10/28) New York Times.

’ Hollywood Ending <

When last week’s devastating Oakland fire
claimed the home of Hollywood SF promo rep
Kristine Barrett and fiance/former KDJK/
Modesto PD Mark Davis, Disney put the pair
up in a new rent-free apartment in the City and
everyone at Hollywood took up a collection to
help the couple get back on their feet.

The duo not only lost their home, but all of
their personal possessions, including a classic
Corvette. ST wishes them the best.

A

CATCH A BUZZ — Ladies and gentlemen, behold
KEGL/Dallas moming man Dave “Kidd” Kraddick,
who, having strapped 100 vibrating pagers to his
body, invited listeners to dial his own private version
of the “fun-fone,” and sent the resulting good vibra-
tions out over the broadcast airwaves live. The initial
shock of all the pagers vibrating at once reportedly
knocked the jock to the floor, but several minutes into
the humjob Kraddick confessed he was “starting to
dig i."




PRO-FM
WNVZ

KISN

WLAN 31-27
KC101 add

On Tour Now

Early Action At:

KTUX 30-22
WGTZ 22-18
Z104 31-26

KKHT 25-18
KTRS 23-19

Early Action:
PWR99 add
WERZ

999KHI
WSTW deb 40
WCGQ deb 34

Buzz Bin

WRHT

WABB deb 40
KIKX add

[ €],])

KWOD 25-21
And More!

e
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NEWS

Members of EMF were awarded platinum plaques for their debut album, “Schubert Dip,” at EMI's recent meetings.
Standing (I-r) are EMI's VP Kenny Antonelli, Sr. VP Jack Satter, Exec. VP/GM Ron Urban, Sr. VP Jim Cawley, Geordie
Gillespie, Phil Blume, Howard Gabriel, Paula Subotnick, VP Mark Kargol, President/CEQ Sal Licata, and VP Norm
Osborne. Squatting (I-r): group members Zac Foley, lan Dench, James Atkin, Mark Decloedt, and Derry Brownson.

Move-in
Continued from Page 1

“They are bringing up a brand
new criterion in the world of radio
— that service to the outlying areas
of your signal is critical to their
concern for the public interest,”
said Gammon. “They’ve never
even brought that subject up in 10
years, let alone made it a reason
for saying no to an FM move-in.”

What’s more, Gammon contend-
ed, some 300,000 of those listeners
who would no longer receive
WHMA live in the well-served
Birmingham metro.

Interference Issue

Gammon also took issue with the
Commission’s finding that the
move-in would result in a potential
increase in interference, because
the Sandy Springs station would be
short-spaced to WUSY/Cleveland,
TN. According to Gammon, the
FCC did not even acknowledge
Crown’s ability and willingness to
move its tower.

“We said in an early filing that
we have a large usable area to the
south [of the proposed tower site],

and we’ll just move south to elim-
inate [the short space],” he said.
“It was on page 41 of our reply
comments. They never addressed
it.”

Regarding the first local service
preference, Gammon admitted
WHMA would have been program-
med to serve all of Atlanta — not
just Sandy Springs. But, he won-
ders, if the Commission considers
Sandy Springs part of Atlanta, why
didn’t it address the potential
benefits of adding another FM to
that under-radioed major market?

Underserved Atlanta

“Atlanta hasn’'t had a new FM
covering that city since 1966,” he
observed. “It has only eight FMs.
With two AMs covering the market
at night, that's 10 radio stations.
Other comparable markets have
21. They didn’t even address this."

Gammon said the decision to ap-
peal rests with investor Hoyt Good-
rich, who aoquired most of WHMA
from Gammon. Gammon said the
costs associated with the move-in,
including interest, legal, and engi-
neering fees, forced him to re-
linquish control of WHMA.

'
‘

SAVE THE DATE...

And lock it in your budget!

JUNE
1-13

Century Plaza
Los Angeles

Plus: a T.J. Martell Rock ‘N Charity week long
10th anniversary celebration beginning Sunday, June 7

Goodrich, whose New Jersey-
based BCI Associates has invested
roughly $75 million in broadcast
deals, said the Commission’s deci-
sion is still being reviewed. But, he
added, “At this point, I'm not pre-
pared to accept this as a final de-
cision.”

Sheridan
Continued from Page 1

Williams called the deal “the

largest transaction between two
black-owned companies in any in-
dustry,” adding, “We consider it a
historically significant event for
two black entrepreneurs to join
forces and create a stronger busi-
ness.”
According to Williams, the new
company will employ 50-75 fulltime
staffers and will feed around 600
full- and parttime affiliates.

Both companies operate separ-
ate entities that own radio stations,
but they will not be part of the
merger.

Lott

Continued from Page 1

Lott, who joined the label in 1979,
will now be responsible for Arista’s
international, manufacturing and
purchasing, finance, legal and
business affairs, along with his
continuing role in A&R.

WABC

Continued from Page 1

failings. Sources said the document
portrayed Weinhaus as a negative
influence on the station, accused
him of alienating the air talent and
other employees, and claimed his
insistence on running financial ad-
vice shows at night had “turned the
station into a daytimer’”” and harm-
ed its credibility.

Hoover said the memo had noth-
ing to do with Weinhaus’s retire-
ment. Mainelli, who declined to dis-
cuss the episode, returned to work
Monday (10/28) after a weeklong
absence that had prompted reports
he’d been dismissed.

Weinhaus could not be reached
for comment.

wyTrz
Continued from Page 3

As a result of the change, 17
WYTZ staffers were terminated,
including the entire airstaff and
PD Gregg Cassidy, who remains
on the Cap Cities/ABC payroll.
WLS also released a news anchor.
Tom Tradup continues as Presi-
dent/GM of both stations.

Schrutt denied cost played a
role: “If cost was a consideration, I
would have put Satellite Music Net-
work on both stations and had no
costs.”

AM Static

WLS OM Drew Hayes said the
station will make few program-
ming changes: “We can't forget
that the reason we got this chance
to go on FM is because we were al-
ready a good Talk station.”

The station has added midday
traffic reports and other service el-
ements that were previously una-
vailable on FM. A $1 million pro-
motional campaign is planned.

=L

WLS-AM & FM is the first com-
monly owned News/Talk to oper-
ate in a Top 50 market. WOKV-AM
& FM/Jacksonville (Arbitron mar-
ket No. 49) recently began a News/
Talk simulcast via a local market-
ing agreement.

Azzoli
Continued from Page 1

Azzoli added, “This is a time of
great challenge in the music busi-
ness, requiring creative, flexible,
aggressive approaches to expos-
ing, developing, and marketing
artists and their recordings. I look
forward to being part of the drive
to ensure Atlantic’s preeminence
in the years to come.”

Before Atlantic, Azzoli was an
artist manager at Q-Prime, and
from 1980-89, he was GM of Toronto-
based Anthem Entertainment and
Anthem Records. From 1977-80, he
presided as VP at ATV Music Pub-
lishing.
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ANGELIGA

Already Hot Action At:
PWR106 add
KGGI 11-8 HOT
Q106 deb 27
HOT977 add
WWKX add
KKXX 25

290 deb 25
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A LIGHTER SHADE OF BROWN

from the album Brown & Proud [-5154]

ST=VE

PLUNICTT
Lowe Tone....,

from the album, MY ATTITUDE [15179]

A\

y AC RADIO

9 MOST ADDED! H ) I I o Ml

’ Includi

{ l?SSung KELT KVIC &n L - ]1

4 KMMX  KMGL WMTFM

B kow kv kT "I Fall All Over Again”
’ WKYE 3WM WAQLR [1518)
\a WAHR KRNO KKAZ

‘ WRVR  KKLD ...and many more!

\" from the forthcoming album, Dance of Love (15181]

y
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"Angel Baby"

Now on 36 CHR Reporters

Including:

KIIS add 26 KKFR 16-12 HOT B95 3 Also Breaking at
FM102 add KOY-FM 29-24 PWR102 3-1 HOT  B96

KISN add KGGI 1-1 194 24-21 KXXR

KSOL add Q106 2-4 KCAQ 38-22 HOT TIC-FM
KNOE add HOT977 20-18 HOT Q39.5 21-17 KPRR

KMEL deb 28 B93 28-23 790 1-1 KF95

WWKX deb 35 KZFM 34-31 K'WIN 2-1 KDON

KRQ deb 29 KBFM 33-28 KQMQ 21-12 HOT  KYRK

KTFM 8-6 HOT WJLQ 39-36 KPSI 35-31 KTMT
PWR106 25-23 HOT  KKXX 5-5 HOT .and many more!

"On A Sunday Afternooniis

AVER VR &

[15171]
from the album, Angel Baby [15183] |

Early Believers:
KTMT 38
KISM add
KJLS deb 38
wwwaQ 23-20
KFBD 33-31
KOTM on
KTDR on

r
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An Argument For Aided Recall

The idea of using aided recall research in radio
ratings has been discussed for several years, and you can
expect the debate to continue. Although the concept may
be a significant departure from current ratings research
methods, we cannot summarily dismiss it as a possible al-
ternative to what is now used.

This article addresses comments
made by ABC Radio Networks Sr.
VP/Research & Development Bill
McClenaghan (R&R 10/11) in re-
sponse to an earlier article by
Benchmark Company CEQ Rob
Balon, who proposed aided recall
as a ratings research alternative
(R&R 9/13).

The concept of aided recall is
simple. In diary-based ratings
methods, listeners are given a ros-
ter or list of stations in the area.
Telephone respondents are given
the list verbally. However. before
decisions can be made about its
utility, we must thoroughly investi-
gate every aspect of the methodol-
ogy.

The scientific method of knowl-
edge requires systematic, objec-
tive, and repetitive investigations
before an idea or phenomenon is
accepted or rejected. At this time,
we don’t have the necessary evi-
dence to accept or reject aided re-
call as a research alternative.

Balon said, “We need a ratings
system that makes it as easy as
possible for listening to be properly
credited and reported . . . . As an
industry we should stop playing
ratings roulette and start trying to
make the most of the opportunities
our ratings process affords us.” He
noted the methodology has been us-
ed successfully in France and Aus-
tralia and outlined how it would
make ratings research easier for
respondents, help eliminate errors
and ascription, and address the
problem of phantom or lost cume.

Balon also called for research in-
to the effectiveness of aided recall.
McClenaghan. on the other hand.
has summarily dismissed the
method. His subjective arguments
might be perceived by some
readers as universally accepted
when, in fact. they are not.

Recall & Rebuttal

McClenaghan listed several rea-
sons why aided recall won't work
in radio research. Following is a
summary of his main criticisms —
some of which are paraphrased —
along with my responses:

* The great majority of respon-
dents would look at the roster once
and then either lose or forget it.

This point must be accepted or
refuted on the basis of reliable sci-
entific data, not unsubstantiated
generalizations. We don’t know
that respondents will lose the list. It
seems as though this *‘problem”
would be addressed in the design of
the diary or in the approach used in
a telephone interview.

* The average person listens to
about three radio stations a week.
Is a list of 100+ stations going to

make it easier to recall the three
stations he listens to?

What evidence exists that lis-
teners will become confused hy a
list of stations in their market? Will
listeners arbitrarily select stations
despite what they listen to? The
basis for this criticism is not clear.

® The number of radio stations
listened to in an average week is
less than the number of TV pro-
grams viewed in an average weeR.
TV needs a viewing guide. Radio
does not . . . .

The relationship between listen-
ing to radio stations and watching
TV programs is not clear. nor is the
relationship relevant.

* How will station managers re-
act when their stations aren't listed
first?

A list acceptable to every radio
station manager may never be de-
veloped. Furthermore, what's the
advantage of being listed first? Re-
search must be conducted to deter-
mine if the station listed first would
be recorded by listeners who never
tune in the station.

* A roster of only metro stations
would eliminate other stations in
the ADI. How would station man-
agers feel if their station was listed
on only one of the metros’ rosters?

Why couldn’t a station be includ-
ed on more than one list? This may
be only a design problem. Diaries
could include blank lines to allow
respondents to record stations not
included on the roster; telephone
respondents could be offered the
same opportunity.

e It would be impossible to pro-
vide an equal rotation of call letters
using a roster. Anything other than
an alphabetical listing of stations
would make little sense to a re-
spondent.

Again, what's the advantage of
being listed first? This should be
studied. Why not list stations by
their frequency? Returning to
McClenaghan's aforementioned
TV analogy. note that many TV
guides list programs in ascending
order by channel number. Yet
Channel 2 isn’t the No. 1 TV station
in every market where it’s listed.

* A vote for aided recall is a vote
for Arbitron diary research. Aided
recall won't work with a telephone
interview.

Aided recall may, in fact, be a
vote for the diary approach, but we
don’t know that it won't work with
telephone interviews until it’s
tested. What we're looking for is a
valid and reliable method of col-
lecting audience listening informa-
tion, not a vote for or against a
ratings company. Favoring one
company over another is not the
point. The point is favoring a re-

By Roger Wimmer

search method that produces the
best information. It may be that
both the diary and telephone can be
used.

® ... Aided recall “works™ in
Australia (diary) and France (tele-
phone) . .. It was mentioned [by

Balon| that aided recall was tried
in France and quickly discarded
because ''the numbers of all sta-
tions tumbled.”

McClenaghan misread Balon's
article. Balon said, “‘About a year
ago. Mediametre dropped the aid-
ed recall stimulus for one report.
Overall results: The number of all
stations tumbled. Not surprisingly
... the aided recall element was
reinstated.”

o If aided recall represented
good research to measure radio in
this country, one of the vendors —
probably Arbitron — would be us-
ing it.

This conclusion is drawn from a
fallacious syllogism that cannot he
addressed.

Investigation Warranted

The available research related to
phantom cume, diary entry errors,
and listener confusion about radio
stations indicates we need to inves-
tigate whether another ratings re-
search method may be more relia-
ble. With all due respect to Me-
Clenaghan, we cannot dismiss the
idea of aided recall on unsubstan-
tiated, subjective judgments.
Ratings research, which is so im-
portant to radio broadcasters.
must be systematically investi-
gated using the scientific method.

An advantage of scientific re-
search is that it's self-correcting —
everything is subject to reassess-
ment. We cannot say the methodol-
ogies used by Arbitron, Birch, or
any other company are good simp-
ly because “they always have
been.” We must continually search
for new and more accurate meth-
ods. Aided recall needs a closer
look.

Roger Wimmer is President of
Paragon Research, a Denver-
based broadcast research firm
specializing in customized
programming and marketing

research for radio stations
nationally. He can be reached
at (303) 922-5600.

Competitive Radio Markets

By Mike Henry
Paragon Research

We received considerable response from R&R's recent
coverage of Paragon’s research to determine America's
most competitive radio markets (R&R 9/20). Broadcasters
mostly called or wrote to inquire how their market fared. It
seems managing or programming a station in an overly com-
petitive market is a point of interest for some, or maybe
these people are renegotiating their 1992 contracts.

In our September instaliment, we ranked the 100 largest MSA radio
markets by two separate criteria: listeners per station and number of sta-
tions. The most competitive markets ranked by listeners per station were all
smaller markets, from Bakersfield (market No 95} to Albuquerque (No.
78). Using the number of stations criterion. the most competitive markets
were larger markets such as San Francisco (No. 4) and New York {No. 1)

Our research ventured deeper into the subject and determined the
most competitive radio markets in two additional categories. MSA markets
with populations of 2 million or more and MSA markets with populations of
1 million to 1,999 909

Top 10 Stations
2 Million +

Here's a list of the 10 most competitive radio markets with populations
of more than 2 million people. based on listeners per station

Amcrica’s Most Competitive Radio Markets
MSA MARKETS POPULATION 2,000,000 +: TOP 10
Compet- |
ttive Listeners # Of MSA I MSA
Rank Market Per Station | Stations Population | Rank
| | SEATTIE-TACOMA 61.508 W | 2214300 | 14
> [sT.1outs | 61256 | 2056200 | 16
i | SANDIEGO | 66.863 0o 230600 |15
; MIAMI- -
| FT. LAUDERDALL
[ HO1LLYWOOD 81852 | 33 2767100 | 11
s |noustoNn. | [ [
GALVESTON 84.751 15 2966300 10
n | BOSTON 96.836 G 319560 | 9
' | BALTIMORE | w0990 |30 200 | 17
8 | ATLANTA [ 102078 2| 2347800 | 12
9| SAN FRANCISOO | 103851 49| 5088700 | 4
|10 |pETROIT } 108,761 3| 358900 | 6

In terms of competitiveness among the largest markets, Seattle-
Tacoma is the winner, followed by St. Louis and San Diege. Only one sta-
tion among the five largest American markets (San Francisco) and three
others in the Top 10 (Detroit, Boston, and Houston-Galveston) appear on
this list

Top 10 Stations
1 Million — 1,999,999

The most competitive markets with populations between 1 million and
2 million are

o America's Most Competitive Radio Markets |
MSA MARKETS POPUIATION 1,000,000 - 1999 999: TOP 10
"(ompu

tive Listeners # Of MSA MSA
Rank Market Per Station | Stations | Populaton | Rank
I [SALTTAKECTTY-

OGDEN-PROVO | 32481 il Lotoy00 | 38

| SAN ANTONIO | 369% Wm0 |
i | NEWORLEANS 082 | 20 | 106190 | 36
+ | coLumnus o) 41940 | [ azs0 |
s NORFO! K- [

VIRGINIA BEACH

NEWPOR'T NEWS (VA) | 47.983 2| 1151600 | 33
o [INDIANAPOLIS | aas2 | 3 1032200 | 37
' | DENVERBOUIDER | 49891 | 22 | 159500 | 2
8 | CINCINNATI 51,774 3] 1190800 | 31|
9 | PROVIDENCE- ’ [ '

WARWICK- |

| PAWFUCKET (RY) 53,100 A 1274400 | 2
10 | KANSASCITY 54846 | 24 1316300 | 26

Salt Lake City-Ogden-Provo, the smallest market on this list, takes
competitive honors in this category, with San Antonio close behind. The
largest market in this category is Denver-Boulder (market No. 24) Next
time, we'll look at two more categories: Markets with less than 500,000
people and markets between 500,000 and 1 million people.
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12+ Summer ‘91 Arbitron Results
1
. I -
Phoenix Cleveland Denver
|
o e Boulder
wen e WMMS (AOR) 68 85 $o'91  Su9r
:::LX (C;:%) 12 ; g :3 WLTF ‘Ac) 9.9 7.6 ‘ KYGO-FM (Ctry) 11.3 9.6
Kupg (( AO,;) 7 71 WMJI (Gold) 72 76 | KXKLAF (God) 56 79
KBP! (AOR 60 7.1
KMLE (Ctry) 66 64 xgg: (Cgl g g g ? o (‘Talk)’ oo e
KOY-FM (CHR) 48 a7 (UC) el 5 G
KKLT (AC) 56 a5 | WEARICH) 25 g g KQKS((CHR) o B
KOOL-FM (Gold) 3.0 45 WNc: (CRE)Z i : 5.3 KHOW-AIF (AC} 44 49
et ) e e mﬁ«e(f’w T) 50 5 ; | KAZY (AOR) 43 4.4
ﬁ?"f’ :LJAOR) i 0 : (2, WQAL (AC) 58 48 | KBCO-AIF(AOR) 76 42
i) > WPHR (CHR) 45 45 | KRXY-AIF (CHR) 34 41
KVRY (AC) 3489 31 KXLT (AC) 41 39
a2 (L 20 32 27 wﬂg :’L:IIC)CHR‘ e 30 KRFX (AOR)* 38 31
el L 2920 WNWY [NA‘C' 31 29 Kezw"(BBnd) 28 28
SEXX (AC) SO WCLV (Clas)‘ 20 22 KYGO (Ctry) 1.4 2.4
R 43 28 1 EOLINT 6 18 | KVOD (Clas) 30 23
KPSN (AC)" 4.0 23 1 K (N/T\) 17 15 | KYBG-AIF (B/E2) 8 22
ORE J(fas) 2e 2l WERE (N/T 20 14 | KHIH(NAC) 23 21
RABX (AOR) 21012 wasa (Re) 14 11 | KRZN (Nost) 14 20
KLFF (BBnd) 15 1.9 ' T KTGL (NR) T
KOOL (Gold) 15 1.7 CKLW (:’MB”iOR L . B’ TR S
KMEO (B/EZ) 9 16 e | b e
KXAM (Nost) 14 186 e
KPHX (Span) 4 1.5 * Switched to Country at
KUKQ (NR) 1.5 1.4 H end of ratings period
KSUN (Span) 1.0 Kansas C'ty
*Formerly KMEO-FM
w91 w9 Milwaukee-
KFKF (Ctry) 112 105 Raci
WDAF (Ctry) 103 10.4 acine
Portland KYYS (AOR) 90 92 o s
68 75 v
‘ 22‘::{35,’ 61 62 | WTMJ (N/T) 119 106
gFor S =0 WOKY (BBnd) 75 77
KUPL-FM (Ctry) 6.7 9.2 KBEQ (CHR) 47 WLUM (CHR) 73 78 Winners
KKRZ (CHR) 92 89 KCFX (CR) 39 48 WMIL (Ciry) 98 72
KUFO (AOR) 7.0 7.4 KCMO-FM (Gold) 3.8 4.7 WKLH (CR) o o
KKSN-FM (Gold) 49 68 KCMO (N/T) 49 42 WEZW (AC) 48 58 of Six
KINK (AOR/NAC) 82 6.2 KUDL (AC) 39 40 WKTI (AC) 65 57
KEX (AC) 101 6.0 ::\)/(: ((ig)ﬂ) :’: ; ;g WLZR-FM (AOR) s 53 o)
KKCW (AC) 71 5.5 k1 AC o WZTR (Gold) 43 50
KXL (N/T) 43 52 (AC) . WLTQ [AC) 32 44
KWJJI-EM (Ctry) 29 41 | KMBR(AC) 45 2 el v a4 Video
KKSN (Gold) 3.2 3.5 KPRT (Rel) 1.4 2.1 B M Tk 37 "
S IEE I 29 35 | KXTR (Clas) 28 20 | GKKV-AF (UG 15 29
KXYQ (CHR) 29 35 WHB (Gold) 23 1 f WGFM (AOR) Ge g Music
KGON (AOR) 42 34 KCCV (Rel} 1.1 13 WEMR (das) 30 22
KMXI (AC) 24 20 KNHN (News) 14 14 WMVP (UC) 18 15 Awards
KWJJ (Ctry) L WEMP (Gold) 13 10
KGW (Talk)* 28 16 | WNOV (UC) 9 10
KPDQ-FM (Rel) 2.0 1.4 San Jose Pomerty PERAIR (A Including
*Now simuicasts with KINK
S0 91 Su91 Video
KGO (N/T) 79 85 . .
S t KHQT (CHR) 71 69 Providence
acramenio A Of the
KBAY (B/EZ) 62 63 w ick
KEZR (AC) 40 48 arwick-
KOME (AOR) 39 48 [ tucket KWOD 22-18 Plus... Nkt
Sp 91 Su9t KSJO (AOR) 47 47 awltucke KKYK add KRBE
7 (ACR) a
HEPR (NT) 18? 18 4 KNBR (Talk) 3.6 4.2 Sp 91 Su 91 KF95 add KPLZ
KREREM (Chry) eo | KUFX(CR) 32 41 WPRO-FM (CHR) 7.5 9.3 -yl
B AOB] S KCBS (News) 39 37 | WHJY (AOR 78 68 K96.7 deb 39 WLAN
KSFM (CHR) 67 63 { (AOR})
KYMX (AC) a9 57 § "“ARA Goi) a8 28 WWLI (AC) [ KZZU deb 38 WPST Best
ST KITS (NR) 24 28 WWBB (Gold) 56 59 p
KXOAFM(AC) 4 KIOI (AC) 25 26 | WHJJ(NM) 65 5.7 WPRR add wzy
<SG (am | 38 o | KMELCHR 20 26 | wpRO(Takk 60 54 KCHX deb 31 WWFX it
KOIT-AJF (AC) 27 26 WSNE (AC) 58 47 Y
KWOD (CHR) 33 :i KRTY (Chy) a9 o WRX (CF) 45 44 KFMW 39-34 KNIN St
KBEY (AC) :’:g a5 | KFRC (Nost 17 21 WPLM-AF (8Bnd) 37 4.1 KTMT deb 36 WVBS s -
Sl va  ae | xBRG(span) 24 20 | WCTK(Ctry) 29 37 KEFM add 0K95
R‘T‘ (Ctry) o8 25 | KKH-AF (Clas) 21 20 WBRU (NR) 30 33
:gAg (2 oE:) G s KDFC-A/F (Clas) 21 18 WWKX (CHR) 31 31
. r‘\‘ ) 25T | xeen ey 17 18 | WLKW (BE2) 20 28
zrn ( r:” Ly 1 | xsan(cmy) 20 18 WHIM (Ctry) 18 25 S TR
C (Nost) KSOL (UC) 15 17 | WFHN (CHR) 25 1.9 roduced by Scott Litt & R.E.M.
wiseh (TGoiid) : 5 : g) pandey s o) DR WBSM (N/T) 1.2 14 From the multi-platinum album OUT OF TIME
SESERA (Talk) KFRCFM (Gold) 18 1.6 WZLX (CR) g8 13
KSFO (Gold)* 8 16 WALE (Talk) 14 12 @
KKSF (NAC‘, 15 t5 WCRB (Ctas) 8 1.2 / © 1991 R.E.M./Athens, Ltd. By the way, still no tour.
, KAZA (Span) 12 13 WBZ (N/T) 14 11
199N Artrah: | May S ol Se KBLX-A/F (NAC) 9 13 WODS (Gold) 15 11
quoted or reproduced without prior “KSFO and KYA simuicast most WBCN (AOR) 11 1.0
written permission from Arbitron. of ther programming WNBH (Nost) 5 1.0
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C&C Remix The Hits For December Release

olumbia is planning to release an album of new re-

mixes by producers David Cole and Robert Cli-

villes (of C&C Music Factory fame) in early De-
cember. The disc, “Greatest Remixes Volume 1,” features
three new Factory tunes — ““You Take My Breath Away,”
“True Love,” and ‘“Mind Your Business’’- as well as their
cover version of U2’s “Pride (In The Name Of Love).”

The platter also sports a medley
of C&C Music Factory’s first three
hits (“Gonna Make You Sweat.”
“Here We Go, Let’s Rock And
Roll,”” and *Things That Make You
Go Hmmmm") as well as remixes
of tunes by Seduction, the Cover
Girls, and Sandee, among others.

Bowie Radio 1 B-Sides

David Bowie made his first live
appearance on “Top Of The Pops”
in many years last week with Tin
Machine to perform their new
single, “Baby Universal.” (Rock
Over London recalls Bowie's last
TOTP appearance was back in the
halcyon daze of “Starman.”) The
12-inch version contains two songs
the band recorded for a Radio 1

session — “‘Universal” itself and
“A Big Hurt.”
There’s also a CD version availa-

ble in a tin box featuring three
more tracks from the session:
“Stateside,” “Heaven's Here,” and
the band's cover of Roxy Music’s
“If There Was Something.”

Cocker Under Covers

The first European single from
Joe Cocker’s new album, “Night

‘ A
A

) L-I
&

C&C'’s Cole & Clivilles remix & remodel.

Calls,” is the title track, custom-
written and produced by Jeff
Lynne. The album’s other 11 tracks
were produced by either Danny
Kortchmar or David Tickle.

The LP includes suitably Cocker-
ized versions of Elton John's
“Don’t Let The Sun Go Down On
Me.” Lennon-McCartney’s “You've
Got To Hide Your Love Away,”
Prince’s “Five Women,” Free's “A
Little Bit Of Love,” the Blind Faith
classic “Can't Find My Way
Home,” and Gary Wright's “Love
Is Alive” (ROL).

R R R SSRGS S i e,
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INXS, Paula Abdul Set

Special CD Packages

tlantic has created a lim-

ited number of INXS's

forthcoming *Live Baby
Live” CDs in special 6x1%inch
cardboard jackets.

In addition to an artwork-laden
copy of the mostly live disc (see
R&R 10/11), the jewel box-free
package features a four-color, 32-
page booklet commemorating the
band’s recently completed X"
tour. (This booklet is unavailable in
standard CD and cassette ver-
sions.) It’s due to hit music stores
November 5.

Meanwhile, Captive/Virgin has
released special editions of Paula
Abdul’s **Spellbound’” album inside
CD-sized makeup compact cases
with the LP’s title on the top.

Measuring five-and-a-half inches
in diameter, each of these truly

compact disc packages comes with
a mirror, a snow-white cosmetic
puff (emblazoned with the singer’s
name), a circular eight-page lyr-
ic 'n’ photo book, and a black felt
buffer (to protect the CD’s playing
side). The special packaging ex-
tends to the compact’s black felt

slipcase and outer box, the last of |
which lists the album’s songs as |

“ingredients.”

American Music

* “I'm Your Fan,” the Leonard
Cohen tribute LP, will be released
in the U.S. by Atlantic on Novem-
ber 26. As previously reported
(R&R 9/20), the 17-song collection
features cover versions by R.E.M.,
John Cale, the Pixies, Lloyd Cole,
and Nick Cave, lan McCulloch’s
rendition of “‘Hey, That’s No Way
To Say Goodbye” ships as a single
to New Rock stations November 4.

¢ Columbia recently released a
five-song EP in support of the
Kinks' new single, “‘Did Ya.”" Along
with the title track, the disc fea-
tures a live version of their 1964
song “Gotta Move,” a rerecorded
version of the band’s ‘“Days.”
“New World” (a new Ray Davies
composition), and *‘Look Through
Any Doorway™ (a new Dave
Davies tune).

* Geffen will release comedian
Bill Cosby’s “Oh, Baby” CD on No-
vember 12. The show was recorded
at the Celebrity Theater in Ana-
heim earlier this year and centers
on two topics: skiing and marriage

Miles Ahead

arner Bros. has set a No-
vember 5 release date
for the soundtrack to the

late Miles Davis's forthcoming film,
“Dingo.” As previously reported
(R&R 3/9/90), Davis stars as a jazz
bandieader who helps a struggling
musician break into the big time.
The soundtrack pairs Davis with ar-
ranger/conductor Michel Legrand
as well as fellow trumpeter Chuck
Findley.

Cocteaus To Geffen?

While the Cocteau Twins spend
the next few days getting ready to
sign a major deal (Geften is the
current frontrunner), their former
label. 4AD, announced plans to re-
lease a limited-edition Cocteaus
CD boxed set next week.

Only 5000 copies of ‘“The Singles
Collection,” which will have four
previously unreleased tracks, will
be issued in the UK. Capitol has set
a suspiciously similar package for
November 5 release in the U.S.
(ROL).

London Beat

* Asia will release a live LP of
material recorded at their Russian
concerts on the Essential label in
the UK on November 25.

¢ Erasure’s next single from the
UK chart-topping *‘Chorus™ LP
will be *Am I Right?" due Novem-
ber 25 and backed with three new
tracks: *‘Carry On Clangers,"” “‘Let
It Flow.” and “Waitin’ For Sex.”

* Reading band Five Thirty re-
leased an EP titled “You™ this
week featuring the title track (pro-
duced by U2 associate Flood) as
well as “Slow Train Into The
Ocean” and *“Cuddly Drug.” The
group’s debut U.S. album (“Bed”)
just came out on the Atco/East-
West label (ROL).

SEASONAL CDs

Innovative Compilations
Start The Yuletide Rolling

here’'s an assortment of new Christmas song com-
pilations designed to spice up your playlist this holi-
day season. Here's a preview of several of the magre

innovative releases:

* “A Lump Of Coal” (First Warning). This 1 1-song collection of newly
arranged traditional classics features the Crash Test Dummies’ “The First
Noel,” the Hoodoo Gurus' “Little Drummer Boy," the Odds<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>