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PAXSON DEAL
OPPOSED

Citing LMA concerns, the
Media Access Project has
petitioned the FCC to deny
Paxson Enterprises a waiver
to acquire WINZ & WZTA/
Miami.
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20 ANSWERS

In his last column, Chris Beck
asked 20 questions designed to
help you determine how well you're
prepared to do battle in '92. Now
it's time to compare answers.
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THAT’S THE WAY IT WAS

As another eventful year winds
to a close, R&R’s editors analyze
1991's hottest issues, trends,
and events.
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OVERCOMING RADIO’S
INFERIORITY COMPLEX

“Any station can play good songs
— but radio can offer so much
more,” says Lee Abrams, who
provides numerous suggestions to
help fight the “cliches and malaise”
that affect many stations.
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IN THE NEWS THIS WEEK

* Tom McKinley GM at 91X/
San Diego

# WGAY/DC goes Soft AC

# Jean Pierre, Aaron Jacoves
upped at Virgin

% Judy Carlough joins RAB

% Phil Hall PD at KODZ/Dallas

# Bruce Mittman GM at
WAAF/Boston
Bob Young joins
Programming Works

¥ Mike Det Rosso PD
at KESZ/Phoenix

# Corey Draper PD at KBER/SLC

% Darryl Trent Station Mgr.
at Group W

¢ Alfred Liggins Pres./GM at
WWIN/Baltimore

% Dennis Kelly OM at KXL/Portland

® WRXJ/Jacksonville goes
all-Sports

SNV - R,
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KRLD/DALLAS FINED

Commission Unveils
Political Ad Rules

The FCC has unveiled a re-
furbished set of political adver-
tising rules designed to clarify
the broadcast industry’s obliga-
tion to candidates. And just to
prove it is serious about making
stations toe the line on such reg-
ulations, the agency levied fines
last week against five broadcast
stations, including Metropolitan
Broadcasting’s KRLD/Dallas.

The essence of the newly codi-
fied rules is contained in the

Infinity To Go Public

Shares Expected To Sell At $16-$18; Cash To Fund WFAN Deal;
$70 Million Transaction Sets AM Station Record

Infinity Broadcasting is plan-
ning to raise up to $124 million in
a public stock offering. Some of
the cash will fund its $70 million
purchase of WFAN/New York
from Emmis Broadcasting, the
highest price ever paid for a
stand-alone AM.

According to a registration
statement filed with the Securi-
ties and Exchange Commission
Tuesday (12/17), Infinity plans
to offer about one-third of the
common shares — 6.9 million —

Top AM
Sales

Here are the highest
prices paid for stand-
alone AM stations:
® WFAN/New York,

$70 mitlion; 1991
® KRLD/Dallas, $50

million (inctuding

Texas State

Networks);

1988
® WEVD (then

WFAN)/New York,

$24 miilion; 1988
®KRTH/Los Angeles,

$23 million; 1989
® KNBR/San

Francisco, $21

million; 1989

to the public at $16-$18. Up to
$124 million is expected to be
raised, and the proceeds will be
used to pay for WFAN and
‘“‘general corporate purposes,”
according to CFO Farid Sule-
man.

Bishop Cheen, an analyst for
Paul Kagan Associates, said the
stock sale will be the largest in-
itial offering for a radio-only
company and one of the three
largest initial offerings for a
broadcasting company.

Second Trip

This is the second trip to the
public money well for Infinity.
It had been a publicly traded
company for several years but

Deal
Highlights

® Infinity To Raise
$124 Mitlion

® Emmis Debt Load
Greatly Reduced

® WCDJ/Boston Off
Sale Block

@ Mariners’ Sale
Still On

was taken private in a 1988 lev-
eraged buyout valued at nearly
$500 million. Suleman said the
company’s current long-term
debt is approximately $400 mil-
lion.

ES

Emmis Chairman Jeff Smul-
yan told R&R it was “a very
painful thing” to sell WFAN,
with the successful all-Sports
format that Emmis pioneered.
But he was pleased with the
price tag, which will retire most
of Emmis’s outstanding debt.
“Two years ago, there wasn’t
anyone in America who thought
[WFAN] was worth $20 mil
lion,” Smulyan said. He added
the station accounted for $15
million of Emmis’s 1988 pur-
chase of five stations from NBC
for $121.5 million.

For his money, Infinity Presi-
dent/CEO Mel Karmazin will
claim ownership of two popular
morning drive personalities in

INFINITY/See Page 20

shares to 8.0.

Detroit
Su 9! Fa'91
WJLB (UC) 85 88
WJR (AC) 7.2 74

WWWW (Ctry] 55 7.4

WHYT (CHR) 6.2 572
WLLZ (AOR) 44 49
WRIF JAOR) 42 49

Washington, DC

Su9f Fa'9t
WPGCFM (CHR) 13.4 12.4
WMZQ-AFF (Ctry) 59 5.9
WKYS (UC) 63 5.4
WWDCFM (AOR| 5.4 4.7
WAVA {CHR]™ 4.2 4.2

Country Sees Birch Gains

Country radio posted notable listening Increases during the fall,
according to new Birch resuits. Country stations in Baltimore, De-
troit, Dallas, San Diego, St. Louls, and Seattie picked up between
one and two shares, while WDSY/Pittsburgh rose nearly three

“Easy Country” KKBQ-FM/Houston's 2_3 debut, however, fail-
ed to make a dent in the ratings of Its top-rated rivals — KIKK-FM
rose 9.4-9.6, while KILTFM Jumped 7.7-8.9

Looking at other formats; NAC stations in Dallas and Seattle
doubled their numbers; the world champion Minnesota Twins
helped carry WCCO/Minneapolis into the ratings stratosphere; and
CHR challenger WECQ (92Q)/Baltimore debuted a haif-share be-
hind longtime leader 'WBSB (B104).

Complete Fall ’91 Birch results on Page 19

Dallas-Ft. Worth

Su 9t Fa'9t

KSCS (Ctry) “11.0 111

KPLX (Ctry) 60 7.7

KJIMZ (UC) 6.1 7.0

KTXQ (AOR) 7.7 63

KKDA-FM lUC')~ 59 50
Houston-
Galveston

Su 91 Fa 91

KIKKFM (Clry) 9.4 9.6

KBXX {CHR) 7.5 89

KILTFM (Ctry] 7.7 8.9

KLOL (AOR) 8.1 6.8

KRBEFM (CHR) 5.1 5.4

Ratings Strategy Review rage 1

“full disclosure” provision,
which requires broadcasters to
tell candidates about any and
all discount rates, deals, or
packages that might be availa-
ble to them. The rest of the rules
— many of which are reitera-
tions of existing guidelines
expand on that concept and em-
phasize the Commission’s senti-
ment that political candidates
must be treated on par with the
station’s best commercial cus-
tomer.

Incomplete Notations
In slapping KRLD with a
$3750 fine, the Commission said
the all-News outlet had *“willful-
ly and repeatedly” violated
FCC rules by failing to maintain
a complete political file. Among
KRLD’s shortcomings: Its files
did not include complete nota-
tions showing the outcome of
every candidate’s request for
airtime, the schedules that ran,
and the rates they were charg-
ed. Station officials did not re-
turn R&R’s phone calls.
FCC/See Page 20

Consultants
Ask ARB For
On-Air Tests

BALTIMORE - Radio con-
sultants who attended Arbi-
tron’s annual fly-in have asked
the ratings company to consider
testing on-air announcements
designed to boost response rates
among diarykeepers.

In a straw poll conducted dur-
ing the meeting (12/11), an
overwhelming majority of the
50 attendees expressed support
for such an experiment. That
sentiment is at odds with the
opinion of Arbitron’s Radio Ad-
visory Council, which recently
rejected the idea of new tests.

Arbitron’s last experiment
with on-air announcements took
place in 1978 in San Diego. The
ratings firm established a dum-
my two-week survey period and
provided stations with an an-
nouncement informing listeners
about the importance of filling

ARBITRON/See Page 20
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R&R Holiday |
Schedule

* R&R's offices in Los An-
geles, Nashville, and Washing-
ton, DC will be closed Decem- |
ber 24-25 and December 31
January 1 [

* R&R will not publish a regu- |
lar issue December 27 but wilt
resume publishing with a Janu-
ary 3 issue.

* HOTFAX subscribers will
receive a special expanded edi-
tion on the morning of Decem- |
ber 27.
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Don’t Buy “Fools Gold” CDs!

You may have wondered why TM Century’s GoldDisc™ Compact Discs cost more than other oldies collections for
radio. But all CDs are not created equal. You get what you pay for! TM Century’s NoNOISE™ GoldDisc™ CDs
give your station the clearest, cleanest audio ever! Listeners do hear the difference! Here’s why ours are best:

We've Collected 500,000 CDs & Records

-r'M It's no idle boast: TM Century™ has the biggest and best music library in the industry!
We’ve spent millions of dollars accumulating the collections of TM, Century 21
centu 21 Programming and Media General Broadcast Services. Each had valuable record company
ry. master tapes, plus every useful Compact Disc, album and hit single for top 40, CHR, AC

Media - and country since the ‘50s. Each had 15 IPS dbx or Dolby tapes from virgin records of
General SgE every charted hit. ABC/Watermark supplied DATs with all the songs ever on “ American
ABC/Watermark Top 40,” “American Country Countdown,” and “Soundtrack of the Sixties.” We've also

bought dozens of pristine libraries from stations, audiophiles and music collectors.

Record Companies Supply Their Masters

Labels love airplay from TM Century’s 2,000 CD clients! Record companies have furnished
coumct T™, Century 21 Programming, Media General Broadcast Services and ABC/Watermark
unld[ﬂ thousands of digital 1630 U-Matic and 15 IPS stereo masters! (Most other radio CD
suppliers don’'t have $50,000 Sony PCM-1630 machines to play a label’s digital master if

they did get it, but TM Century™ has everything that it takes!)

Our Digital Studios Have The Best Quality

DIGITAL TM Century music stays 100% digital all the way, mastering clean and punchy “red book
A(MW_MMM standard” CDs. Others use analog CD players and consoles to “master” a tape.
NoNOISE™ GoldDisc™ CDs deliver the most impressive sound you'll hear anywhere.

NoNOISE" Improves GoldDiscs”* Sonics

GoldDisc™ Three is broadcasting’s exclusive source for music with NoNOISE,™ the world's
premier music restoration system. TM Century technicians spend several hours—often
days—per song to digitally eliminate hum, hiss, clicks, pops, noise and distortion, without
removing any of the music! Respected radio engineers tell us our reduced hiss lets them
adjust processing to increase modulation 8% to 10% legally, adding punch to their audio.

Wmnmg Programmers Pick TM Century!

TM Century’s Compact Disc users are a “Who’s Who" of prestigious broadcasters, including ABC, CBS, Emmis,
Gannett, Edens, Cox, Westwood One, Viacom, Infinity, Summit, Metropolitan, Duffy, Evergreen, Beasley, Moffat,
Susquehanna, SMN, UniStar, and thousands more who use—and mcommend—GoldDiscs“‘ and HitDiscs.™

Compare GoldDiscs” and Get The Best!

Call or write for a free NoNOISE™ sample, or an entire library on approval. Compare song for song with anything
else. GoldDiscs™ aren’t the cheapest, but they really are the best...and the cost difference is merely pennies a day!

™M Cenmry e e e
| to: TM Century, Inc, 14444 Beltwood Parkway, Dallas, TX 75244 |

1 USA or FAX tolHree to (800) 749-2121. H

14444 Beltwood Parkway, Dallas, TX 75244 | Hame o i
Direct Line for HitDisc CDs: (800) 937-2100 | Address |
Represented Internationally by Radio Express | ¥ amiyac [Tosmey | ) ooon T ] G v | T Gt Rk i
Phone: (213) 850-1003 FAX: (213) 874-7753 Lo e cccecccceccccmccceccccecccceecccemmcemmc—mn= J




WGAY/DC Shifts
To Soft AC

Moke PD; VPIGM
Dort To Exit

Greater Media B/EZ WGAY/
Washington will shift format next
week to Soft AC. Former WLIF/
Baltimore PD Bob Moke has been
named WGAY PD, with Bob Low-
ry joining as a consultant. Current
OM Bob Chandler will remain. The

VP/GM Ted Dorf, a 38-year
WGAY vet. who recently reached
Greater Media's mandatory re-
tirement age, will exit the sta-
tion December 31 to become VP/
Affiliate Relations for Metro Traf-
fic. He will oversee the transition
before departing.

Dorf told R&R, “We'll go from
an instrumentally based station to
a soft vocal-based station. All other
formatics, announcers, and call
letters will remain in place. We'll
emphasize the dial position ( ‘Easy
99.5' ), rather than the call letters.

“Our sales staff is talking with
current and future clients, reassur-
ing them that we don’t view this as
a monstrous change. The musical
diet we've been utilizing the past
few years is skewing older than the
marketplace. If we’re going to at-
tract 25-54s, we need an all-vocal
format. We want to re-establish our
dominance with women 25-54 and
in midday listening. We'll still be
the softest, most relaxing station in
Washington.”

Concerning Moke, Dorf added,
“He was just up the road, and we
knew of his musical background.
WLIF recently did a similar trans-
formation. We're basically giving
him the opportunity to make anoth-

WGAY/See Page 20
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XETRA/SD
Shifts Top Brass

Glickenhaus, McKinley

In Combo Move
XETRA-AM &
FM/San Diego
Sr. VP/Opera-
tions and Noble
Broadcasting
President Tom
McKinley has
assumed GM
duties for the
New Rock FM
(aka 91X). He
also continues
to oversee the
Tom McKinley  daily operation
of the Sports-formatted AM. In a
related move, station vet Mike
Glickenhaus segues from 91X GM
to Exec. VP/Station Manager of
both outlets.

“The economics of the business
today forced us to take a hard look
at how we operate,” said McKin-
ley. “The AM is in a growth mode
with its new [less than two-year-
old] format. We felt that by com-
bining a lot of the staff we could
continue to keep 91X sounding
great while using our resources to
allow the AM to grow.” He added
that the realignment, which will
eliminate eight staff positions, will
not affect the format or direction of

“I'm delighted with the appoint-
ment,” continued McKinley. “T've
been involved with the company
for three years in a corporate capa-
city and took over daily operation

McKINLEY/See Page 20

overall but fifth in momings.

Hot 97/NY’s Holiday ‘Greeting’

& was sbeohsely
beng whet 10 &8 L ont page of the peper

Editor’s note: For the record, WQHT was rankec second overall in
the Fall '91 Birch ratings, but was tied for 11th place in mornings. Z-100
was ranked fifth overall and eighth in momings. Incidentally, R&R received
no complaints from Hot 97's sister station, WFAN, which ranked 12th

beyond O
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Two Virgin Execs Upped

Pierre Beacomes VP/Ops, Black Division;
Jacoves Tapped For VP/A&R Post

Virgin Records has promoted
two executives: Jean Pierre to
VP/Operations, Black Music Divi-
sion and Aaron Jacoves to VP/
A&R. Pierre will continue to re-
port to Black Music Division Sr.
VP/GM Sharon Heyward; Jacoves
will report to Virgin Co-President
Jordan Harris.

“Needless to say, I'm happy
about the promotion,” Pierre said.
“I'm hoping it will give me even
more room to expand the areas in
which I've been working.” Before

A T AT s A e 1 R

Carlough Latest
RAB Choice

Former
XETRA (AM)/
San Diego VP/
GM Judy Car-
lough has been
named to a sen-
ior executive
position at the
Radio Adver-
tising Bureau,
the third such
appointment
made by the or- Judy Carlough
ganization in the last three weeks.

RAB President Gary Fries said,
“Judy brings a wealth of bright

dio bring a new dimension to mar-
keting our medium . .. one that
will serve our industry well.”
Prior to bher time at XETRA,
Carlough held sales management
positions at a variety of stations in
Boston and Houston.
CARLOUGH/See Page 20

Aaron Jacoves

Jean Pierre
joining Virgin in 1987, Pierre was
Director/Operations, Black Music
at Arista Records.

“During the last 10 years, I've
watched Aaron evolve into a capa-
ble and incredibly talented A&R
person,” said Harris. “His taste in
music and instincts for finding
continue to have a great impact on
our roster.” Jacoves joined the
label last year as Director/A&R.
He previously held a similar posi-
tion at A&M Records.

Hall Lands At
KODZ/Dallas

Radio Group Sr. Partner/CEO
Phil Hall has accepted the PD post
at Evergreen Gold outlet KODZ/
Dallas. Hall has been consulting
the station since its November con-
version from CHR (then known as
KHYI).

Former KODZ PD Frank Minia-
¢i has exited. Hall will maintain his
base from Los Angeles to Dallas.
“There’s nothing like being back
inside a station as the PD.” said
Hall. “This station has the tools
and potential to be a real ‘mother’
and I wanted to be part of it. We're

HALL/See Page 20
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PROMO BUDGETS SQUEEZED

More stations are making due with less
money, according to R&R’s quarterly Ratings
Strategy Feview, which gives you the
statistical scoop on:
®Media usage
® Fave giveaways
. ®Music research

Begins Page 13
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RADIO BUSINESS

Media Access Project Opposes
WINZ & WZTA/Miami Sale

The Media Access Project (MAP) has petitioned the
FCC to deny Paxson Enterprises a waiver to acquire
WINZ & WZTA/Miami, claiming LMAs have made it im-
possible to determine how many independent broadcast
““voices’ are operating in any market.

Paxson needs a waiver of the
Commission’s one-to-a-market rule
to acquire the Miami combo be-
cause its owner, Bud Paxson, owns
nearly a third of the stock of Home
Shopping Network, licensee of
WYHS-TV/Hollywood (Miami),
FL. Although Paxson is no longer
an officer of HSN, he told R&R
Tuesday (12/17) he intends to keep
the stock for investment purposes.

In its filing, MAP said the FCC’s
encouragement of LMAs has made
it impossible for Paxson or anyone
else to substantiate that the Miami-
Fort Lauderdale market has 30 se-
parately controlled broadcast

voices, as required for a waiver in
the Top 25 markets. ““The new poli-
cy allows one licensee to operate
two, three, or more stations in a
market thereby consolidating what
were once separate voices,” MAP
claimed. Noting that LMA partici-
pants aren’t required to notify the
FCC, MAP said it knew of two such
arrangements in the Miami
market, “and there may be
others.”

In his waiver request, Paxson
identified 38 broadcast combos and
stand-alone radio and TV stations
in the Miami-Fort Lauderdale

market. “There are more than 30
voices,” he said, optimistic that the
FCC would approve his $18.3 mil-
lion deal to acquire the Miami com-
bo from Guy Gannett Publishing,
along with WWNZ & WZTU/Orlan-
do. Paxson said his lawyers would
file a response saying that whether
a station is involved in an LMA
doesnt affect its status as a
separate voice. “An LMA doesn’t
remove the licensee from its
responsibilities,” he said.

On the programming front, Pax-
son confirmed he’s planning to tie
together his Florida AMs as ‘the
four Wins”’ (WINZ, WWNZ,
WHNZ/Tampa, and WNZS/Jack-
sonville). But he said there were
no plans yet to offer the
News/Talk/Sports format as a net-
work for other stations.

CNN Signs With AfriSpace

Turner Program Services International has signed a
deal with AfriSpace to have CNNRadio carried on a DAB
satellite that will serve Africa and the Middle East.

Turner Director/International
Markets Irene Hiemer said the
deal would “‘allow AfriSpace to use
excerpts of CNN news” on its satel-
lite, which is scheduled for launch
in late 1993. Although most of Tur-

ner’s overseas activity to date has
been in distribution of its video
services, Hiemer said, “We're
really excited about radio.”
Although AfriSpace President
Noah Samara has announced deals

e e B e B R

EEOC Chairman Backs KFl,
Blasts Personal Attack Rule

Cox News/Talk KFl/Los Angeles, which stands ac-

cused of violating the FCC's personal attack rule during a
discussion about physically disabled individuals, has found
an unusual champion — Equal Employment Opportunity

in a December 13 letter to FCC
Chairman Al Sikes, Kemp argued
that the FCC’s current investiga-
tion of KF “chills discussion of
controversial issues involving peo-
ple with disabilities” and “'perpetu-
ates ignorance about Issues that
must be fully ventilated if we are to
overcome ignorance.”

Kemp, who suftered a polio-like
ilness and uses a wheeichair, also
complained that the personal at-
tack rule itself “blunts the cutting
edge of debate and replaces free
speech with politically correct
speech.” The personal attack rule
requires broadcasters to allow in-
dividuals or groups a chance to re-
spond when their honesty, charac-
ter, integrity, or similar “personal
quality” is attacked during a
discussion of a controversial issue
of public importance. Newscasts

Commission Chairman Evan Kemp, who is disabled.

The letter was written in re-
sponse to a complaint filed against
KFI by a coalition of disabled rights
activists led by KCBS-TViLos
Angeles news anchor Bree
Welker Lampley, who suffers
from a genetic condition known as
ectrodactylism — the fusing of
fingers and toes. The coalition
charges KFli violated the personai
attack rule during a program that
centered on Walker Lampley’s
decision to conceive a child who
might inhent her condition.

The coalition’s complaint also
has drawn fire from the Institute
for Justice, a Libertarian-teaning
Washington think tank which re-
cently toid the FCC that continued
investigation of KFl will “cast a paft
of censorship™ over the Talk for-
mat. According to sources, the
FCC staff currently is inclined to

DC
REPORT

PAT CLAWSON

with other companies to lease pro-
gramming channels on the satel-
lite, his deal with Turner works the
other way. AfriSpace will pay Tur-
ner an undisclosed amount for the
right to use its news programming.
Samara, reached in Cairo, said the
CNNRadio channel would be ad-
vertiser-supported and managed
either by AfriSpace or another
entity.

“Many people in Africa are go-
ing to purchase the [DAB] radios
to listen to CNN,”” Samara said. He
said the news programming will be
offered on all three beams of the
Sband (2300 MHz) satellite to
cover Africa and the Middie East.

L-Band Tests End

Meanwhile, the world’s first
L-band (1500 MHz) tests of the
Eureka-147 DAB system were
scheduled to wrap up Tuesday
(12/17) in Toronto. The equipment,
which was used for a UHF demon-
stration at NAB’s Radio '91 in San
Francisco, had been adapted for
testing at the higher frequencies.

“It’s doing as we predicted in our
propagation tests last summer,”
CBC Supervising Engineer Fran-
cois Conway told R&R. He said
coverage from the 1300-foot CN To-
wer was very similar to UHF,
about 28 miles with tkkw ERP. He
said the test reinforced the view of
Canadian officials that “‘the L-band
option for digital radio is really
worth pushing.”

Infinity Offer May Benefit CEO

nfinity Broadcasting Corp. CEO Mel Karmazin stands

to make a bundle from his company’s plans for a public

stock offering. The registration statement filed with the
SEC indicates he may book a staggering 3013% paper pro-
fit from a $288.50 investment.

Karmazin hasn't returned R&R's phone calls, and SEC rules prohibit
him from commenting on the offering. But his registration explains much
about how radio’s rich get richer. Infinity plans to raise up to $124.2 million
by selling 6 million shares of Class A common stock at $18 each. About
$70 milion will buy WFAN/New York (see Page 1), and another $10
million is earmarked for operating capital at the all-Sports AM. The balance
will be used to reduce long-term debt.

Karmazin may profit handsomely because of a major change in his
employment contract approved just three months ago. Last year, he was
paid $576,923. This year, his base salary — not including Bonuses — was
raised to $750,000. In September, Karmazin's deal was amended to allow
Infinity to pay that entirely in common stock or purchase warrants.

The company exercised that option, and Karmazin recelved his entire
pay in the form of warrants allowing him to buy 62,500 shares of Class A
common stock at “an average exercise price of $.006 per share.”

According to the registration statement, Karmazin has decided to exer-
cise warrants to buy 48,083 shares of Class A common. In other words,
Karmazin will pay a bargain-basement $288.50 for stock that will be im-
mediately worth at least $869,484. Earfier, Karmazin decided to exercise
other options to buy 20,833 shares at a purchase price of $12 per share.

Regarding WFAN, the preliminary allocation of the $70 million pur-
chase price is $1.14 million for property and equipment — and $68.86
million for intangible assets, of which $45 million accounts for a five-year
non-compete agreement. For the nine months ending September 30, the
station posted revenues of $23.46 million and operating income of $4.85
million, indicating the $70 million purchase price is based on nearly an 11
multiple of operating income.

BMI Talks Continue; License Extended

Ml and the Radio Music License Committee have

agreed to extend BMI's current station music

licenses, which are due to expire the end of this
month, until a new agreement is reached.

Once there is an agreement, the terms and conditions will be retroac-
tive to January 1, 1992. The committee announced an agreement with
ASCAP In September. Committee Chalrman Dick Harris Is optimistic a deal
can be struck with BMI during the first half of 1992.

Minority Ownership Drops In 91

TIA chief Janice Obuchowski is troubled over new
federal statistics which show that minority owner-
ship of radio stations has dropped this year.

Based on data from the NAB and a variety of minority organizations,
NTIA reported that minority-owned AM stations fell from 173 in 1990 to
185 this year, and FM ownership declined from 99 to 91. Minorities now
own 2.7% of the nation’s radio and TV stations, down from 2.9% last year.
Blacks own 1.8% of all stations, while Hispanics own 0.8%. An almost mi-
croscopic number of stations are owned by Asian-Americans or Native
Americans.

NTIA explained the drop, but it doesn't take an MBA to figure out that
minority-owned stations — often daytimers or Class A FMs — have been
especially hard hit by a triple whammy of an advertising recession, the
credit crunch, and lingering racism at some ad agencies.

Obuchowski said she's "very concerned about the drop in minority
ownership” and hopes NTIA's Minority Telecommunications Development
Program will help turn around the situation.

Other market action this week:

e Tribune Broadcasting toid analysts at the PaineWebber Media
Outlook summit it's in the market for Top 35 radio stations. Gannett ex-
ecutives said they may market their Sky Radio all-News service to AM sta-
tions.

e Midwest Communications shareholders have approved the sale of
WCCO-AM & WLTE/Minneapolls and two TV stations to CBS. The vote
Friday {12/13) was overwhelming despite a drop in CBS's stock price,
which lowered the value of the stock-swap and debt assumption deal. The
stock conversion portion of the $200 million deal was based on a CBS
stock price of $160. It closed Monday (12/16) at $129.

e The RAB will open a new West Coast branch next year at the L.A. of-
fices of the Southern California Broadcasters Association. RAB VP/Mar-
keting J. Ray Padden will staft the new office on Wiishire Boulevard.
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RADIO BUSINESS

TRANSACTIONS

Infinity Makes History With

$70 Million NYC AM Buy

Greyhound Takes Back Degree Debt; MVP Brokers Busy As Beavers

Deal Of The Week

WFAN/New York

PRICE: $70 million

TERMS: Asset sale for cash

BUYER: Infinity Broadcasting Corp.,
headed by CEO Mel Karmazin. The
company also owns WZRC/New York,
KROQ/Los Angeles, WJJD & WJIMK/
Chicago, WYSP/Phiiadelphia, KOME/

San Jose-San Francisco, WBCN/Bos--

ton, WOMC/Detroit, KVIL-AM & FM/
Dallas, WJFK-FM/Washington,
KXYZHouston, WJFK (AM) & WLIF/
Baltimore, and WQYK/Tampa-St.
Petersburg.

SELLER: Emmis Broadcasting Corp.,
headed by Chairman Jeff Smulyan.
The company also owns WQHT/New
York, KPWRI/Los Angeles, WKQX/
Chicago, KSHE/St. Louls, WENS/Indi-
anapolls, WCDJ/Boston, and is in the
process of seling WAVA/Washing-
ton.

FREQUENCY: 660 kHz

POWER: 50kw

FORMAT: Sports

COMMENT: Emmis purchased this sta-
tion in 1988 for approximately $15 mil-
lion.

WCRQ/Arab

PRICE: $329,000

TERMS: Asset sale; cash payment of
$57,000 due at closing. The buyer
agrees to transfer its interest in a
$160,000 promissory note to the
seller and agrees to purchase common
stock of the seller for $75,000 via a
60-day promissory note. The re-
mainder of the purchase price is to be
paid by the buyer's assumption of a
bank note valued at $37,000.
BUYER: WCRQ Inc., previously known
as Arab Auto Parts Inc., owned by
Donald and Karen Mitchell of Arab,
AL

SELLER: Alexandra-Brooke Broad-
casting Corp., owned 75% by Kerry
Rich and 25% by Donald Mitchell.
Rich also owns interests in WLLK/
Somerset, KY; WKX)X/Attalla, AL; and
WRAB/Arab, AL. Phone: (205) 586-
9300

FREQUENCY: 92.7 MHz

POWER: 2.25kw at 351 feet
FORMAT: AC

California

KGEO & KGFM/Bakersfield
PRICE: $1.75 million

TERMS: Asset sale

BUYER: Rogers Brandon, a principal
of American General Medla. The
company owns WWWG/Rochester,
WYDEBIrmingham, KERN-AM & FM/
Bakersfield, KKCL/Lubbock, and
KLLF/Wichlta Falls, TX.

SELLER: Kern Broadcasting Corp.,
controlied by Joseph Zukin Jr. He's in
the outdoor advertising business and is
a minor shareholder in KLIV & KARA/
Santa Clara-San Jose.

FREQUENCY: 1230 kHz; 101.5 MHz
POWER: 1kw; S5kw at 1280 feet

FORMAT: B/EZ; Gold
BROKER: Elliot Evers of Media Ven-
ture Partners

KEZL/Fowler

PRICE: $1 million

TERMS: Asset sale; escrow deposit
$75,000. A wire transfer for
$300,000 shall be made to the seller
at closing. The balance of the purchase
price is payable via a promissory note,
due three years from closing with 10%
annual interest. interest payments are
required monthly over the life of the
note.

BUYER: Americom Il, a partnership
headed by A. Thomas Quinn of Los
Angeles. Other iwestors include Paul
Almond and Richard Nagier. Their
other broadcast interests include
KEYQ/Fresno; KEYX & KFSO/Visalia,
CA; KODS/Carnelian Bay, CA; KHTZ/
Truckee, CA; and KUDA/Pahrump
(Las Vegas), NV. Phone: (213) 465-
7700

SELLER: Bilmar Communlications
Inc., principally owned by Edward At-
singer lil. He also owns interests in
KFAX/San Francisco, KKLA/Los An-
geles, and KKXX/Delano, CA. At-
singer is a 50% stockhoider of Salem
Communications Corp., which owns
WMCA/New York; WYLL/Des Plalnes
(Chicago), IL; WEZE/Boston; KDPQ-
AM & FM/Portland; KLFE/San Bernar-
dino; KGNW/Seattle; KGER/Long
Beach, CA; KAVC/Rosamond, CA;
KDAR/Oxnard, CA; WRFD/Colum-
bus-Worthington, OH; KPRZ/San
Marcos, CA; and WKPA & WEZE/
Pittsburgh. The company is in the pro-
cess of buying WAVA/Washington.
FREQUENCY: 96.7 MHz

POWER: 25kw at 328 feet

FORMAT: NAC

COMMENT: A partial stock sale for
$110,000 was announced in August
1991.

KVOY & KTPI/

Lancaster-Palmdale

PRICE: $1.7 million

TERMS: Asset sale for $1.7 milion
"plus additional considerations, on
terms”

BUYER: Park Lane Group Inc., prin-
cipally owned by James Levy, Rich
Blue, and BIil Streck. The company is
the general partner of the licensee of
KPPLIColusa, CA and has applied for a
new FM at Chico, CA.

SELLER: HPW Communications
Company Inc., controled by Melvin
Winters, Bert Pucci, and Ed Hawkins
FREQUENCY: 1340 kHz; 103.1 MHz
POWER: 1kw; 860 watts at 580 feet
FORMAT: Country

BROKER: Elliot Evers of Media Ven-
ture Partners

FM CP/Fountain

PRICE: $10,000

TERMS: Sale of CP assets in exchange
for employing seller for six months at
salary of $1667 per month

BUYER: The Word In Music Inc., own-
ed by Bethesda Outreach Ministries,
which is headed by President Mark

Plulmer of Spearfish, SD. The Word
also owns KSLT/Speartish, SD and
holds construction permits for KTSL/
Spokane, WA and KLTE/Kirksville,
MO. Phone: (719) 594-0009
SELLER: Hubbard Broadcasting inc.,
owned by Carolyn and Dan Mubbard
of Florence, KY. Phone: (606)
282-8580

FREQUENCY: 96.1 MHz

POWER: 140 watts at 183 feet
FORMAT: The buyer plans a Contemp-
orary Christian format.

Mississippi

WQFX-AM & FM/Guifport
PRICE: $500,530

TERMS: Asset sale for assumption of
obligations. The buyer is providing a
promissory note to a third party, the
Caravelle Broadcast Group, for
$326,743 at 10% annual interest. The
note is payable in monthly instaliments
of $5869 until 12/15/98, when the
unpaid balance of principal and interest
becomes due in full. The buyer also is
providing another third party, the Hol
ton Turnbough Estate, a promissory
note for $173,787 at 10% annual in-
terest. The note is payabile in monthly
instaliments of $4802 beginning on
4/15/92 through 11/15/95, when the
unpaid balance becomes due in full.
BUYER: Urban Media Group Inc.,
owned by Albert Jenkins of Guifport,
MS and S.A. Coury of Memphis.
Phone: (601) 863-3626

SELLER: Steere Broadcasting Corp.,
headed by David Steere. He's GM of
KHIT-AM & FM/Reno. Phone: (601)
863-3626

FREQUENCY: 1130 kHz; 96.7 MHz
POWER: 500-watt daytimer; 2.1kw at
384 feet

FORMAT: Gospet; Urban

COMMENT: Pians for a sale of the AM
for $47,500 were announced in May
1991, but the transaction was not con-
summated.

Missouri

KOZX/Cabool

PRICE: $62,000

TERMS: Asset sale. As part of the con-
sideration, the buyer is to assume a
$53,000 loan from Boatman’s Nation-
al Bank.

BUYER: Twin Citles Broadcasting
Inc., owned 42.5% by Shelley and
Henry Grosenbacher of Cabool, MO,
and 57.5% by C. Russell Wood and
Joanne Wood of Mountain Grove, MO.
Phone: (417) 962-3718

SELLER: KVVC Broadcasting Inc.,
owned by President Tom Mason.
Phone: (417) 962-4380
FREQUENCY: 106.3 MHz

POWER: 3kw at 220 feet

FORMAT: Country

KSJQ/Savannah

PRICE: $9000

TERMS: Sale of controlling interest in
managing partner of icensee

BUYER: Gary Shorman of Hays, KS.
Phone: (913) 625-4000

SELLER: Sara Blann of Lenexa, MO is

TRANSACTIONS AT A GLANCE

1991 Deals To Date:

(Last Year: $1,156,155,593)
Total Stations Traded This Year: ..
This Week’s Action: . ..........$81,394,532
Total Stations Traded This Week:. ........26

$820,765,301

e
(Last Year: 1271)

(Last Year: $4,010,543)

(Last Year: 15)

® Deal Of The Week:
® WFAN/New York $70 Million

® WCRQ/Arab, AL $329,000
® KEZL/Fowler, CA $1 million

@ KOZX/Cabool, MO $62,000
® KSJQ/Savannah, MO $3000

® WLLY/Wilson, NC 5100

® KVIVIEl Paso $25,000

® KGEO & KGFM/Bakersfield $1.75 million

@ KVOY & KTPl/Lancaster-Palmdale, CA $1.7 million
® FM CP/Fountain, CO $10,000
© WQFX-AM & FMIGulfport, MS $500,530

® KZRQ & KIVA/Corralles-Santa Fe (Albuquerque), NM $300,000
® WMYY/Schoharie, NY $525,000

©® WQDK/Ahoskie, NC $178,000

® WTOW/Washington, NC $75,000

® WETC/Wendell-Zebulon (Raleigh), NC No cash consideration

® KSWB-AM & FM CP/Seaside, OR $130,000
® WANS & WWMM/Anderson, SC $4,380,902
® KPSM/Brownwood, TX $70,000

® WOMA/Algoma, Wi $350,000

selling her 90% stake in Savannah Ra-
dio Management Inc., the general
partner of station ficensee Savannah
Radio L.P.

FREQUENCY: 92.7 MHz

POWER: 50kw at 492 feet

FORMAT: Country

New Mexico

KZRQ & KIVA/Corralles-

Santa Fe (Albuquerque)
PRICE: $300,000

TERMS: Asset sale for cash; the entire
purchase price has been placed in
escrow

BUYER: Star of New Mexico Inc.,
owned by Carl Como Tutera of Or-
mond Beach, FL. Phone: (904)
672-2723

SELLER: Daytona Group, headed by
Connecticut real estate magnate Nor-
man Drubner. The company also owns
KZRC & KXYQ/Portiand and KGRX/
Globe (Phoenix), AZ. Phone: (203)
755-1829

FREQUENCY: 1310 kHz; 105.1 MHz
POWER: Skw day/S00 watts night;
100kw at 1968 feet

FORMAT: CHR

BROKER: Randy Jeffery of Media
Venture Partners

COMMENT: Tutera is Drubner's former
partner in the Daytona Group. Tutera
originally bought the FM in 1986 for
$1.9 million.

WMYY/Schoharie

PRICE: $525,000

TERMS: Asset sale; escrow deposit
$10,000. An additional $465,000 in
cash is due at closing, along with
$25,000 cash for a second escrow
deposit for a deferred payment. The

sum of $25,000 cash is due on the
second anniversary of closing. As part
of the assets being sold, the buyer is
acquiring accounts receivable valued
at a minimum of $50,000.

BUYER: Capital Media Corp., owned
by Paul Lotters of Albany, NY. He also
owns WHAZ/Troy, NY. Phone: (518)
438-7603

SELLER: J.R. McClure, dba Tri-City
Media Company. McCiuwre also owns
WFAM/Augusta, GA; WMAX/Kent-
wood, MI; and KKKK/Odessa, TX.
Phone: (803) 297-8000
FREQUENCY: 97.3 MHz

POWER: 810 watts at 886 feet
FORMAT: Country

WQDK/Ahoskie

PRICE: $178,000

TERMS: Asset sale; escrow deposit
$10,000. Five-year promissory note
for $168,000 at 10% interest.
BUYER: Ray-D-O Biz Inc., owned by
Bill and Lisa Ray. They also own

WGAI/Elizabeth City,
(919) 335-0856
SELLER: Ahoskie Radio Inc., owned
by Gardner Altman Sr. He also owns
WFAI|/Fayettevilie, NC. Phone: (919)
332-3101

FREQUENCY: 99.3 MHz

POWER: 3kw at 300 feet

FORMAT: Country

NC. Phone:

WTOW/Washington

PRICE: $75,000

TERMS: Asset sale for $10,000 with
balance via three-year promissory note

Continued on Page 8



5 i .':.I-“:‘;'[._.,,"'."h;?,-;'.‘ v l\.Eil:‘:q{' .% e:"%::.g"“:'?“ B
SE ol W T S {0 W (o &

WITH HARRIS ALLIED

As close to
perfect

AS ANALOG
TWO-TRACK GETS

- REVOX
PR99 MK

Take a close-up look at Balanced inputs/outputs for easy VU meters are calibrated to ASA
. . interfacing. standard and include adjustable
these professional features: "

: Peak LEDs.
True Auto-Locator with Zero Locate, ' @ Q Q . . -
Address Locate and Repeat Functions S R T R T

plus fast search-to-cue with 0.5%
accuracy. Edit mode switch

defeats the tape
lifters and makes
the fast wind
buttons ‘‘momen-
tary acting” to
help you find
audio cues fast.

Ready/safe switch
includes easy-to-see
status indicator—no
more accidental erasures.

Q

ORD
EADN
SAFE

Motion-sensing transport control for
safe, smooth tape handling.

On-board editing block for fast,
convenient splices. Vari-Speed with -33%/+50% range.

Die-cast head block is precision-
machined and mounted on a die-cast
deck plate to ensure absolute alignment.

Tape Dump button For professtional features at a prac-
for extra convenience. tical price, no other two-track can

' match the Studer/Revox PR99 MKIll.

For professional service and practical

advice, no other distributor can match

Harris Allied.

a HARRIS
ALLIED=—

BROADCAST EQUIPMENT

FAX 317-966-0623 Boo-s 22-002 2 = Z IN CANADA 800-268-6817 ' .

HARRIS ALLIED ©1991




8 e RaR Decomber 20,1991

RADIO BUSINESS

TRANSACTIONS

Continued from Page 6

BUYER: Johnny Bryant, President of
Lifeline Ministries Inc., which is the li-
censee of WIAM/Williamston, NC.
Phone: (919) 792-4161

SELLER: J.R. & P. Enterprises Inc.,
headed by J. Ray Phelps. Phone:
(919) 975-1320

FREQUENCY: 1320 kHz

POWER: 500-watt daytimer
FORMAT: Country

WETC/Wendell-Zebulon
(Raleigh)

PRICE: No cash consideration
TERMS: Asset transfer to settle
defaulted loan

BUYER: East Wake Broadcasting
Corp., principally owned by Lewis Par-
rish of Knightsdale, NC and Marshall
Johnson of Hiland Beach, FL. Phone:
(919) 266-2268

SELLER: Triangle East Broadcasting
Inc., owned by Harry Lee Weich Jr.
He also owns WTiK/Durham. Phone:
(919) 821-4711

FREQUENCY: 540 kHz

POWER: 8kw day/500 watts night
FORMAT: Country

WLLY/Wilson

PRICE: $100

TERMS: Stock sale at public auction
BUYER: Family Media Inc., owned by
Olive Epperson of Winston-Salem.
She cumrently owns the antenna and
studio site of the station. Phone: (919)
723-0128

SELLER: Champion Productions inc.,
owned by Michael Bland. Phone:
(919) 237-5171

FREQUENCY: 1350 kHz

POWER: Skw day/79 watts night
FORMAT: Religious

KSWB-AM & FM CP/Seaside
PRICE: $130,000

TERMS: Asset sale for cash pursuant
to U.S. Bankruptcy Court order
BUYER: Monte Corp., headed by
Monte Ciark of Seaside, OR. Phone:
(603) 738-5359

SELLER: Seaside Broadcasting Co.,
owned by Kenneth Eller. Phone:
(503) 738-3314

FREQUENCY: 840 kHz; 94.7 MHz
POWER: 1kw day/500 watts night;
3kw at 210 feet

FORMAT: AC

WANS & WWMM/Anderson
PRICE: $4,380,902

TERMS: Asset sale pursuant to order
of the Courts of Common Pleas of the
Counties of Anderson and Greenville,
SC on 12/2/91. This sale was prompt-
ed after Greyhound Financial Corp.
sued Degree Communications and
broadcaster C. Kent Burkhart over a
defaulted loan in the amount of
$4,380,902. At the sale, a new com-
pany established by Greyhound took
over the station for the value of the out-
standing mortgage. According to the
trustee, no actual cash changed hands
and the buying entity intends to hoild
the station only until a new buyer can
be located.

BUYER: Desert Communications IV
Inc., headed by Gregory Smalis. The
company is a wholly owned subsidiary
of the seller's secured creditor, Grey-
hound Financial Corp. of Phoenix.
Phone: (602) 207-4900

SELLER: L. Winston Lee, receiver of
Degree Communications I, formerly
headed by Atlanta programming con-
sultant C. Kent Burkhart. Phone: (803)
242-6032

FREQUENCY: 1280 kHz; 107.3 MHz
POWER: Skw day/1kw night; 100kw
at 1008 feet

FORMAT: AC

Texas

KPSM/Brownwood

PRICE: $70,000

TERMS: Asset sale for $40,000. Es-
crow deposit $1500, with additional
$8500 cash due at closing. Promis-
sory note for $30,000 payable in equal
monthly instaliments over five years. In
addition, the buyer agrees to lease
broadcast equipment for $30,000
over five years.

BUYER: Word of Faith Christian Cen-
ter of Brownwood Inc., headed by
Lew Sharp and Jack Ruth of Brown-
wood, TX. Phone: (915) 646-3420
SELLER: Group R Broadcasting Inc.,
headed by Herbert Ray Williams Jr.
and John Renshaw. Phone: (915)
646-7373

FREQUENCY: 99.3 MHz

POWER: 800 watts at 489 feet
FORMAT: AC

KVIV/EI Paso

PRICE: $25,000

TERMS: Cash sale of assets at auction
pursuant to court order

BUYER: Dunn Broadcasting Co., own-
ed by John Dunn of Evansville, IN. The
company also owns KAMAJEL Paso.
Phone: (812) 476-1253
SELLER: Samuel Kobren,
appointed receiver. Phone:
533-2400

FREQUENCY: 1340 kHz
POWER: 1kw

FORMAT: This station is dark.

court-
(915)

WOMA/Algoma

PRICE: $350,000

TERMS: Asset sale; escrow deposit
$5000, with additional $15,000 cash
due at closing; balance via 10-year
promissory note for $330,000, paya-
ble in monthly installments of $4410.
The purchase price will be raised to
$400,000 if the seller is able to secure
(before closing) FCC authorization to
raise the tower an additional 100 feet.
BUYER: Nicolet Broadcasting Inc.,
owned by Roger Utnehmer of DePere,
WI. The company also owns WERL &
WRJO/Eagle River, Wi and WNBI &
WCQM/Park Falls, Wl. Phone: (715)
479-4451

SELLER: Wheeler Broadcasting Inc.,
owned by Ray Wheeler and Bruce
Grassman. The company also owns
WTCH & WOWN/Shawano, Wi;
KDWA/Hastings, MN; KWNO/Winona,
MN; and WJNR/iron Mountain, MI.
Phone: (715) 524-2194
FREQUENCY: 96.5 MHz

POWER: 3kw at 328 feet

FORMAT: AC

Old Concerns, New Issues Mark 1991

On the regulatory and legislative fronts, 1991 saw the
continuation of several long-running battles and the open-
ing skirmishes in some new ones.

LMAs Under Fire

Perhaps the hottest new issue
was the proliferation of local
marketing agreements (LMAs),
time-brokerage deals, and other
arrangements that allow one sta-
tion to control another outlet’s pro-
gramming. In November, Rep.
John Dingell (D-MI) introduced le-
gislation that would severely limit
the use of such pacts by forbidding
a station to broker more than 25%
of its airtime except in cases of fi-

Dingell’s action, which was
prompted by complaints about
LMA abuse (and the FCC’s failure
to monitor their use), is widely
viewed as an attempt to force a
Commission crackdown on those
arrangements that clearly violate
the ownership rules. (In Septem-
ber, the agency fined CanXus
Broadcasting $10,000 for engaging
in an LMA that gave it illegal con-
trol over Colonial Broadcasting’s
WKZK/Presque Isle, ME.)

If the Commission does move in-
dependently to tighten LMA regu-
lations, it will likely do so during an
“attic-to-basement” review of its
broadcast ownership rules. As part
of that proceeding, which was initi-
ated in March, the agency also is
examining the possible relaxation
of both the 12-stations-per-service
ownership limit and the ducpoly
rules.

Crown Gets Crowned

Meanwhile, in a controversial in-
terpretation of its rules on com-
munity of license changes, the FCC
rejected Crown Broadcasting’s
plan to shift WHMA/Anniston, AL
some 90 miles east to an Atlanta
suburb. According to the Mass
Media Bureau’s October ruling, the
move isn’t in the public interest be-
cause some 400,000 people would be
left with reduced radio service.

In late November, a furious
Crown filed an appeal accusing the
bureau of “ignoring the facts” and
“misapplying the law.” If Crown is
unable to win reversal of the rul-
ing, former broker Tom Gammen
and his fellow investors stand to
lose the $12 million they have in-
vested in the proposed move-in.

Also of note in the rules depart-
ment was the FCC’s long-awaited
September release of its new AM
technical standards. The new rules
set aside the expanded 1605-1705kw
region of the band for the reloca-
tion of existing stations that cause
extensive interference.

Taxes, Spectrum Rule Hill

The 1991 congressional session
featured a protracted battle over
attempts to impose an FCC user
tax on broadcasters and other
The measure, which would have
cost radio stations $100-$500 per
year, was defeated by the NAB and
its allies in hand-to-hand lobbying
combat. However, proponents of
the measure have already promis-
ed to mount a counterattack next
year.

|

IN RE\I\E\N

Congress also seriously con-
sidered legislation that would per-
mit the government to auction por-
tions of the spectrum, including
frequencies that might be used for
DAB. Once fiercely opposed by key
Democrats, the auction concept
won wider acceptance this year as
an alternative to the flawed lottery
and comparative hearing systems.
While the Bush administration
would like to include new AM and
FM frequencies in the auctionable
spectrum, Democrats frown on
that idea. The debate will continue
in 1992.

Blue Broadcasts

Program content regulation
again generated its share of news
in 1991. In April, the FCC fined two
stations for indecency. KCNA/
Cave Junction, OR was slapped
with a $4000 levy for broadcasting a
telephone conversation that fea-
tured repeated use of such words
as “‘motherfucker,” “fuck,” and
“asswipe.” WVIC/East Lansing,
MI was hit with a $2000 fine for a
morning drive segment that made
titillating sport of a man who lost a
testicle in a hot tub drain.

In October, the Commission up-
held its $6000 smut fine against
WLUP (AM)/Chicago for portions
of the Steve Dahl & Garry Meier
afternoon show. Remarkably, the
agency made no progress during
1991 toward resolving its pending
indecency case against Infinity
Broadcasting shocker Howard
Stern. That case began last year
and carries a possible $6000 fine.

On the judicial front, a federal
appeals court in May struck down
the FCC’s congressionally man-

dated plan to impose a 24-hour in-
decency ban. However, the judges
upheld the Commission’s definition
of indecency, which many broad-
casters find too vague. Thus, inde-
cency is still defined as “language
or material that, in context, depicts
or describes, in terms patently of-
fensive as measured by contempo-
rary standards for the broadcast
medium, sexual or excretory ac-
tivities or organs.”

Year Of The Hoax

Indecency issues shared the
spotlight with a new issue — hoax
broadcasts. The FCC’s hoax focus
stemmed from a trio of high-visi-
bility bogus broadcasts that began
in January with a fake nuclear at-
tack warning that aired on
Emmis’s KSHE/St. Louis, netting
the station a $25,000 fine.

In April, the agency began a six-
month probe of a fake murder con-
fession that aired on Infinity-owned
KROQ/Los Angeles. That incident
sent L.A. sheriff's deputies on a
10-month snipe hunt and could
have cost Infinity its license. Ulti-
mately, the Commission found no
evidence of management compli-
city in the hoax and let Infinity off
with a letter of reprimand.

Finally, in July, three personali-
ties at WALE/Providence were
fired for falsely telling listeners
that afternoon host Steve White
had been shot outside the station.
Prompted by those incidents, the
FCC proposed in October to imple-
ment new rules that would make it
easier for the Commission to fine
stations that engage in potentially
harmful hoaxes. The new regula-
tions are expected to win easy ap-
proval.

Political advertising continued to
vex candidates, broadcasters, and
the FCC. In a bid to resolve the
many questions about lowest unit
rate and the rest of its political
rules, the Commission launched an
overhaul of the regulations that
was due for release by year’s end.
In November, following a spate of
lawsuits by candidates who claim
they were overcharged by televi-
sion stations, the Commission also
moved to assert itself as the sole
arbiter of whether a station vio-
lated its political advertising rules.

e s T T s e @ e

ket valuation.

Since the market value of FCC Ii-
censes climbed steadily throughout
the 1980s, hisiorical cost has re-
mained consistently below current
market value. However, stations
purchased at the top of the market
during 1988 and 1989 may now
be worth less on the open market
than the price paid upon acquisi-
tion.

Generally accepted accounting
principles require that assets with
current market values below histori-

Cost Vs. Market Audit
Issue Likely To Surface

As the year comes to an end, broadcast companies on
calendar-year reporting are preparing for their auditors' Jan-
uary arrival. One issue likely to surface is lower cost or mar-

cal cost be written down to market
value. This results in a significant
negative impact on a company's fi-
nancial statements. With the broad-
cast lending climate already cau-
tious, the application of valuation
writedowns promises to have a
continued impact on the availability
of funding for station acquisitions
and refinancing.
—Goorge Nadel Rivin, CPA
Miller, Kaplan, Arase & Co.
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NEWSBREAKERS.

Young Joins
Programming
Works

Veteran Country
programmer and
former WXTU/
Philadelphia PD
Bob Young has
Joined the Pro-
gramming Works
consulting firm as
head of its new
Country division.
Young will be bas-
ed in Philadelphia,
Bob Young while TPW part-
ners Dan 0'Toole and Garry Mit-
chell remain in Richmond, VA and
San Diego, respectively.

“Twice in his career Bob has
earned PD and Station of the Year
awards,” said O’Toole. “The quali-
ty of his experience will be invalua-
ble to our clients.”

Young said, “I could have con-
tinued my career as a successful
major market programmer, but
I'm more interested in helping
Country programmers improve
the skills they need to successfully
program today and in the future. I
Joined TPW to give something back
to radio.”

Young programmed WXTU
from 198591 and switched then-
AOR KSAN/San Francisco to

Country in 1980.

WAAF/Boston
Recruits Mittman

Boston-area radio vet Bruce
Mittman has been named GM at
Zapis current-intensive AOR
WAAF/Worcester-Boston. John
Sutherland, who was upped to GM
when Zapis acquired the station in
1989, has exited.

Zapis VP Lee Zapis described
the move as “a chance to update
our management team. We felt
Bruce’s experience in the Boston
market and relationships with the
ad community give him the ability
to strengthen our presence in
Boston.”

Mittman has held a variety of
posts in the past 20 years, including
GSM at WRKO/Boston. In addi-
tion, he formerly owned WICE/
Providence and WICE/Bangor,
ME. Mittman was operating the
Interface Group, an advertising
and marketing company, when he
was approached by Zapis.

“Frankly, I missed radio and
when they came after me I was ex-
cited to take advantage of the op-
portunity,” Mittman told R&R.
“’AAF has grown nicely and
there’s room for continued
growth.”

BMG, Zomba Strengthen Ties

BMG and Zomba have inked a deal giving BMG 25% of Zomba's music
publishing business and renewing BMG's commitment to the Jive and Sil-
vertone labels. Finalizing the pact are (I-r) BMG Sr. VP/CFO Tom Mcin-
tyre, Zomba Group Chairman/CEQ Clive Calder, BMG Chairman/CEO
Michael Dornemann, BMG Music Publishing President Nick Firth, and
BMG VP Tom McPartland.

Perspective Label Nabs Fleming

Minneapolis-
based Perspec-
tive Records
has tapped
Kevin Fleming
as VP/GM. He
will be respon-
sible for artist
development
and act as
liaison with
parent A&M
Records’ mar- Kevin Fleming
keting, sales and promotion staffs.

Perspective Co-President James
“Jimmy Jam’ Harris (the other is
fellow Flyte Tyme producer Terry
Lewis) said, “We've been fortun-
ate to work with friends in our ca-

Del Rosso PD At
KESZ/Phoenix

AC KESZ/Pheenix Asst. MD
Mike Del Rosso has been tapped as
the station’s PD. The slot had been
open since May 1990 when Steve
LaBeau exited to program WHB &
KUDL/Kansas City.

Del Rosso, who will hold the title
of PD/MD, told R&R, “To pro-
gram in the market I've been in the
past 21 years is a great challenge.
The station may be a touch bright-
er musically than it has been in the
past. We're pretty much on the
right track and have launched a
new on-air slogan ( ‘Music That
Feels Good’ ), marketing cam-
paign, and logo design.”

Prior to joining KESZ two years
ago, Del Rosso worked on-air in
Phoenix at KOY (AM), KKLT, and
KAMJ (now KMXX).

reer, and we’re excited to bring an-
other childhood friend into the fold.
Kevin’s extensive radio back-
ground, promotional experience,
and knowledge of PolyGram'’s sys-
tem while at Island Records made
him the only person we considered
for the position.”

Prior to joining Perspective,
Fleming held the VP/Black Music
post at Island and was VP at Third
Stone Records. He also program-
med a number of radio stations, in-
cluding KGFJ/Los Angeles and
WWDM /Columbia, SC.

Draper Official
At KBER/SLC

Corey Draper, acting PD at
KBER/Salt Lake City for the past
six months, has officially been up-
ped to PD at the Devine Media
AOR outlet. He succeeds John Ed-
wards, now VP/Programming at
sister WWBZ (The Blaze)/Chi-
cago.

“(Draper’s] performance con-
firmed he was the right person for
the position,” said Edwards, who
continues to oversee programming
at KBER. “He was my right-hand
man at KBER and I'm comforta-
ble with his style.”

Draper had no prior radio exper-
ience when he began doing part-
time airwork for KBER in 1988.
“I’'m a fast learner, and once John
trusted me he put me through an
accelerated training period,” he
told R&R. “I’ve been through hell
and back in three years, believe
me."”

JUNE
11-13

Century Ploza

Los Angeles

WRXJ/Jacksonville Becomes

All-Sports WNZS

WRXJ/Jacksonville has abandoned its Gold sound in favor of an all-
Sports format and the call letters WNZS. PD Van Page will continue to pro-

gram the outlet.

The station’s lineup includes local morning and afternoon drive pro-
grams supplemented with programming from the Sports Entertainment
Network. In addition, the station will carry play-by-play sports broadcasts
featuring Florida State, Jacksonville University, and Atlanta Braves baseball

games.

WNZS is managed by Paxson Broadcasting, which is in the process
of buying the station from current owner Pana Media.

e

Manager.

“We feel that the station has a lot of long-term
value,” Liggins told R&R. “We see the stations as
dominant and full of potential in the market.”

Liggins noted that the WWIN combo is doing
“significantly well” in Baltimore and does not foresee
any format changes. "It will be business as usual," he

—

said.

o o ®

Liggins To Be WWIN/Baltimore Pres./GM

Alfred Liggins, current President/GM of Radio
One's WOL & WMMJ/W ashington, will also assume
~ the same duties at WWIN-AM & FM/Baltimore when
the company assumes ownership of the combo De-
cember 30. Pam Summers will be WWIN Station

Alfred Liggins

who left the station in August.

anchor at KOMO/Seattle.

talent.”

s

Kelly Tapped As KXL/Portland OM

Dennis Kelly has been named OM of Alexander Broadcasting's
News/Talk KXL/Portland, effective January 13. He repiaces Jetf Grimes,

Kelly comes aboard after a two-year stint as PD of N/T KARN/Little
Rock. Prior to that, he spent three years as ND and afternoon drive news

“We're extremely excited about working with Dennis,” said KXL VP/
GM Ray Watson. "He has strong people skills and is an excellent air

R S T R %

Group W Radio Selects Trent
As Roving Station Manager

Group W
Television sales
exec Darryl
Trent has been
named Station
Manager as
part of Group W
Radio’s new
Management
Development
Program

(4 Trent's first
Darryl Trent assignment will
be the company’s WCPT & WCXR/
Washington.

The development program is de-
signed to prepare high-potential
middle-management personnel for
senior management positions at
Group W stations.

“We have outstanding talent at
our radio stations, and our goal is
to take advantage of the expertise
we have in-house by training and
developing promising people on an
accelerated basis,"” said Group W
President Jim Thompson.
“Darryl’s been an outstanding
sales professional and manager
during his nine-year career with
Group W, and we know he’s going
to be a great asset to our radio
group in the future.”

Trent, who will be assigned to
other Group W stations as part of
the program, began his career with
the company’s KYW-TV/Philadel-
phia as an AE. He was promoted to
Sales Manager at Group W TV
Sales last year.

Plus: a T.).Martell Rock ‘N Charity Week Long
10th Anniverstry Celebration.

Sun 6/7: Annual Music Industry Tennis Open
Tues 6/9 - Rack ‘N the Puck Celebrity Hockey Gomes
Wed 6/10 - Celebrity Golf Clixsic] 0th Annoof Rock N Bow!
Thurs 6/11 - T.J. Martell Celebrity Silent Auction
Sun 6/14 - Celebrity Softball Garies
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SCHEDULING™2

No other music scheduling system gives you the ability to be so innovctive with the way
you schedule music. Only MusicScan gives you the ultimate edge - the power to take
creative scheduling to the limit!

TIME BOMB SCHEDULING COMB-FILTERED DAYPARTING
BICYCLING ROTATIONS ALTERNATE CATEGORY ROTATION
SHADOW CATEGORIES ROTATING CLOCK GRIDS

CODING-SPECIFIC WAVE SCHEDULING MIGRATING POSITIONS
INDEPENDENT DAYPART ROTATION VARIABLE ROTATION PACKETING

All under the control of MusicScan's unique Rolodex™-type scheduling system.
And now, MusicScan gives you more exclusive features you won't find anywhere else.
FIXED-POSITION LINEAR CLOCKS
Specific music categories (such as currents) and stopsets are placed at fixed positions.
Other categories flow around them without regard to time.

PATTERN ROTATION
Map your own custom rotation grids and have MusicScan follow them exactly.
STUTTER-STEP SCHEDULING
Force specific clock positions by category file number, enabling songs
to stutter (to repeat at different rates).

Only MusicScan offers you such a wide variety of programming options. Of course, that's
what these revolutionary features are, options. You choose only what you need.
MusicScan is as easy to learn and use as ever.

Call today and learn more about MusicScan.

0
MparcscaAN
The New MusicScan

Music Scheduling with an Edge
205-987-7456
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NEWSBREAKERS.

Radio

® RICHARD KREZWICK joins WXLO/
Worcester, MA as GM. He had been
GM at the Centrum entertainment
arena.

® GINA MAXWELL, Controlier at
WOWO-AM & FM/Ft. Wayne, IN, has
added Station Manager duties at the
combo.

Records

@ SHELBY MEADE joins Elektra as
Manager/Press & Artist Development
She had been Coordinator/Publicity at
MCA.

Shelby Meade Kathy Gillis

® KATHY GILLIS Is promoted from Di-
rector/National Publicity to Sr. Direc-
tor/Publicity at Virgin Records, while
KATHY GUILD, Director/Advertising &
Merchandising, adds VP stripes.

® CAROLINE TAUB has been upped
from Special Project Coordinator to
Manager/International Promotion at the
Atlantic Group.

® HARRY AKAKI arrives at Nastymix
Records as Manager/Marketing & Pub-
lic Relations. He had been Retail Editor
at the Urban Network.

® DANN COTTER is tapped as Sales
Manager of WEA's Boston sales office.
He segues from the Field Sales Manag-
er post.

o

Richard Krezwick Lionel Ridenour

Tl i

@ LIONEL RIDENOUR has been upped
from Co-Director/National Street Pro-
motions, L.A. Street Office to West
Coast Promotion Manager, L.A.
Branch at Capitol Records. MALIK
LEVY and MONEY MOSES have been
tapped as Managers/Street Marketing
& Promotion for the West and East
Coasts, respectively. Levy oins from
Quality Records, where he had been
Director/Urban Promotion, while
Moses signs on from Kick-It Market-
ing's Director/National Radio Promotion
post. At Capitol-EMI Music: SUSAN
LIETZ arrives as Manager/Public Rela-
tions & Corporate Communications.
She had previously worked at PR firms
Hill & Knowiton and the Rowland Co.
And JONATHAN BENDER has been
named Director/Financial Planning,
coming from the Sr. VP/Corporate De-
velopment post at RKO Warner Video.

National
Radio

® LUCILLE FORTUNATO joins ABC
Radio Networks as Manager/Special
Program Sales. She comes from radio-
based marketing company CRN Inter-
national, where she was Director/Affili-
ate Relations. And DICK BARTLEY will
broadcast a special live oldies show
from Disneyland on New Year's Eve
from 8pm-midnight; (212) 456-5118.

@ TED DORF comes to Metro Traffic
Control as VP/Affiliate Relations. He
had been VP/GM at WGAY & WWRC/
Washington.

PROMO'S SWEEPERS
radio’s 1/4 hour tour guide

Power Pig/Tampa
WGCI-AM/FM/Chicago
Jammin 290/San Diego
Hit Radio 100/Guam
KSHE95/St. Louis

96.7 KHFI/Austin

Happy Holidays and have
a bumpin' New Year!

95.9 KEZY/Anaheim
(615) 646-8800
(FAX) 646-BUMP

Hot 102/Milwaukee
Y107/Nashville
Atlantic 252/Ireland
KLQ/Grand Rapids
WBLS/New York
103.3 The Fox/Buffalo

Industry

® PAT NUGENT, VP of the Mahlman
Company, has moved his office to 575
Anton Blvd., Suite 300, Costa Mesa,
CA 92626, (714) 432-6446.

©® JENSEN COMMUNICATIONS will
relocate on January 1 to 238 E. Union
St., Pasadena, CA 91101; (818)
841-3343.

®PHIL GRAHAM is appointed VP/
European Writer & Publisher Relations
at BMI. He had been Director/Euro-
pean Relations

Births:

WOMX/Orlando air talent
Nick Sanders, wife (former
WHZY/[Orlando air talent) Rox-
anne, sons Christopher Robert
and Stephen Edward, Decem-
ber 3.

KWOD/Sacramento air talent
Kidd Kelly, wife KHYL/Sacra-
mento AE Carol Cropp,
daughter Londyn Townsend,
December 4

Westwood One VP/Program-
ming Gary Landis, wife Cyn-
thia, son Gregory Kyle, Decem-
ber 12.

Marrlages:
WPOC/Baltimore air talent
Teri Norman to John Tunney,
November 25.
KMGL/Okiahoma City air tal-
ent Chris Kelly to Shelly Harris,
November 30.
WUSN/Chicago air talent John
Howell to independent promoter
Cindy Raymond, December 7.
WMFX/Columbla, SC MD
Dave Baker to Staci Womack
December 7.

i
g

Condolences:

KDKA/Pittsburgh report- =
er/anchor/talk host John Hai-
dar, 61, December 8. ]

KMPCiLos Angeles air talent
Morton Jackson, 70, Decem-
ber 10

Los Angeles air talent Robert
Q. Lewis (KHJ, KFl), 71, De-
cember 11

SR SRR

Ken Copper — Afternooons
KCBQ-FM/San Diego (619)
943-0625

Sophia John — Overnights
KKVU/Omaha (402) 397-

4
LE

John Roberts — PD WBZZ/
Pittsburgh (412) 835-5564

Michael Rock — Engineer
WGAY/Washington (301) 874-

'I'PL\JE r__“?

8549 5687

Sandy Palmer — Mornings Dave Stevens — Nights/pro-
KKVU/Omaha (402) 734- motion director KEYF/Spokane,
0197 WA (509) 534-4895

Fred Ramsey — Evenings
KKVU/Omaha (402) 554- Scott Wright — Mornings
0660 KBUZ/Wichita (316) 262-3963

A
iy & . o O‘DS
Quincy Jones (I) presents Tevin Campbell with a Qwest jacket at a party
marking the release of his debut album, “T.E.V.I.N." Jones and Benny
Medina are executive producers of the LP, which includes tracks produced
by Jones, Prince, Al B. Surel, and Narada Michael Walden (r).

o L T : e

Rickie Lee Jones signed autographs and spoke with fans during a record
signing party at the NYC Tower Records. Jones, in town for her Camegie
Hall show, was promoting her latest Geffen album, “Pop Pop."

A&M’s Down Wit’ PGD

A&M flew PolyGram Distribution’s national and brand staff to Hollywood for a three-day sales confab highlighted by
a surprise performance by new artists One To One. Meetin’ and greelin’ are (I-r) A&M Sr. VPs Bill Gilbert and Jim
Guerinot, One To One's Leslie Rowe, A&M President/CEO Al Cafaro, the band's Louise Reny, PGD Exec. VP Jim
Caparo, A&M VP Richie Gallo, and PGD’s President Gary Rockhold and VP David Fitch.
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Belt
Tightening
Continues

1 adio is still adjusting to a

- depressed economy, signif- |
icantly trimming promo-
tional budgets. Among other

findings in the Summer "91 *“Ratings
Strategy Review':

® Every format’s most fre-
quently cited imaging
slogan was identical to
those listed in RSR’s
Spring "91 installment.

¢ Callout was the most pre-
ferred form of summer-
time music research; one
of two CHRs utilized it.

e Stations preferred prime
time and local news avails
for TV placement.

* Among cable channels,
ESPN and CNN claimed
the most radio ad support;
MTYV was a distant third.
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Promotional
Budgets
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The $5001-$50,000 budget range was the most
popular for stations in markets above and below
the one million popuiation level. The largest drop-
off from spring occurred in the $50,001-$150,000
range — among stations in markets one miilion+.
(Spring '91 percentages are in parentheses.)
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Here are the percentages
of stations in the five
major music formats that
conduct auditorium tests,
callouts, and focus groups.
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OUTSIDE MEDIA USAGE BY FORMAT | fladio’s Favorkte Giveaways

As favored prizes, carsArucks trailed trips and cash — and declined in every
format except UC. AORs outpaced other stations in trip incentives, while Country out-

Repeating last summer’s trend, biltboards were the lets Jed the pack in cash giveaways. (Summer '90 comparisons are in parentheses )
most frequently used form of outside media, upsetting BILLB“AR“S
Spring 1991's top dog, television. Country took the most
advantage of biiboards, with two out of three outlets im- 66.6% /'\
plementing campaigns. (39.1%)
0 \
Magazine use continued to fall: Two of the major for- il 552 (2)7/3 42.8% ( 70.0% THI Ps
'mats C(CHR an:l UC)_tr:pt(;]ned no rsliance' o:csuch advertis- _{x > (51.8%) 33.3% 28.5% (66.6%) 58.3%
ng. Conversely, wi e exception of AC, newspapers 1 L 17.9% o o 0
posted notable increases among the other formats. (Per- *;- § ( 57 ‘°) (42.8%) (66.6%) 51 .606 50.0% 45.4%
centages from Summer ‘90 are in parentheses.) o ] e (43.3%) (30.9%) (47. 8 °/)
e ey~ e
[ TELEVISION CTRY CHR AOR AC UC

LAOR UC CHR AC CTRYJ

40.0%
(13.0%) 36-3%

= (27.5%) 28.5% 28.5%
} (14. 8%) (28.5%) (229 g //c; | ya CASH N
' B 40.9% 40.0% 0
I l l ! l 38.7%
- 40 0°/o °o 0,
CTRY AC AOR UC CHR SR e L 25.0%

(33.3%) (%gjg;f;

(3700/) NEWSPAPERg |
33&2/" | CTRY AC CHR UC AOR

| 61 0%3 CARS/TRUCKS
B AOR cmv CHR uc AC

“Rﬁll‘“[s 16.6% 13.6%

(0.0%) (17.3%)

10.0% 10.0% 9.6%
(19.0%) (19.4%) (18.8%)

}

2%
t{fw k I 02%\ < \ ucC _ CTRY AC AOR CHR )
?s %) %s g (119 28.5%
S AC CHR ue o) 2.2 o
nOR CT H (103%) ) @ 2oy 13.3% 14.2%

i T WhoRUSESIDirectiMail

. R From Summer ‘90-Summer ‘81, Country advanced from the least likely format
AOR AC CHR CTRY UC ‘0 use direct mail to its staunchest supporter. AC slipped from first to second; AOR
16ld steady at third. in general, though, direct mail usage by radio was off from fast
vear. (Comparison percentages from last summer are in parentheses.)
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MO RADIY USES TELE VIS

CABLE AD TV BUYING SPOT
CHOICES PREFERENCES SLOTTING

CNN -
— 5, [ Early News  17.3%
20.5% Net Affiliaties "
60.2%

Late News 14.4%

MTV
1.7 Prime Access 13.0%
- o Ao e Late Night  10.1%

8.8% S , '

- LIFETIME ROS/Orbit 8.6%

A 589 Cable orts 57%
o - J »

e Soaps 2.8%
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DIRECT i TELEMARKETING TECHNICAL PROGRAMMING

MARKETING/PROMOTIONS DIRECT MAIL Keating
Eric C. Corwin, President Technlcal S ! ADULT CHR WINS
echnical Services | BIG 25-54
619.982.0530 | b
» A quarter century of service 10 the | oar tay ot s ome
Broadcast industry : " -
Cneative « Fifteen year member, SBE : | CHR comgpatible for aGU|t§iove o
. o F Sales Engineer, Contiental
Impact Target Marketing Media focronks | ! (255 Daon
° Tglemarkejlng Management’ [nc. : ;r;rcn;ée?salgs EE:g!i:‘e?rrmg o No matter what size market you're in, call {=
e Direct Mail ‘ _ « Former Director of Engineering, major 7 Gary Berkowitz now to find out how your { =
o Database Management Results-Oriented market radio ; CHR o Hot AC can achieve t0p 25-54 |
o Interactive Phones : Telemarketing/ « Member, AES ratings. i
545 Boylston St., Suite 1401 Direct Mail For Radio ¢ i{;;gfg(}“;; d&sg‘v‘;g‘; Plarrte. Soagpac, (313) 737-3727 S
Boston, MA 02116 3 « Emergency transmitter service B
(617) 247-4770 S + Serving clienis worldwide - ! BERKOWITZ BROADCAST [0
FAX (617) 536-0904 : (813) 367-3854 &) ¢ habis Eeparl CONSULTING i
: R . - ! 3 E
CREATIVE SERVICES BROADCASTING | PROGRAMMING/MARKETING | CREATIVE '
5, 1 : 2 'm not a o THE “*VOICE PRINT"* FOR GREAT STATIONS -
; . ] . ;| IN NYC, PHILLY, BOSTON, CHICAGO, OALLAS, |
. s CONKALY | consulting “factory.” [ 1 5o e
e EXCEPT'ONAL ASSUJATES "\C Different stations have differem needs So | e e
i ‘ I'm not selling cookie-cutter answers -0 3 MARK DRISCOLL
i VOICE IMAGERY 914'666'0175 { your particular questions Tk PRODUCTIONS
Longtime WTOP Operations Manager 10w
KRIS ER' K STEVENS Specializing in 4 consulting fulltime. Limiting practice o ! M
i ensure persorml attention.
The voice of Iegdlng | CHR - DANCE - URBAN /
radr::#ot;\fsl‘l:)'éons . No “‘associatgs,” no boilerplaze, no BS. :
» MARKET EXCLUS.NlTY i DON KELLY
S vemot DELNERY PReSIDENT | Holland Cooke | (215) 237-3131
1 Sh Oaks. CA J.C. FLOYD ] Washlngton, nc ANIMATED ENTERTAINMENT ELEMENTS
CHVy) AR, VICE-PRESIDENT j 202-333-8442 0| TOPUT THE "CREATIVE LAB" OF ATTITUOE
800-231-6100 some markets unavailable e 1 S0 T V——r
TECHNICAL | PROGRAMMING ! PROGRAMMING MANAGEMENT | PROGRAMMING "
ERGER | |  CHRISGABLE | -
go&e::uggznf(:?aykéggs ﬁaaowc,«sr CONSULTANTS ” BROADCAST e f _ i
: Let us make them for you. | WPLJ NEW YORK SERVICES Consulting
il = | (703) 802-0700
Call Jim L K-101 AND i P.O. Box 130 |
all Jim Loupas { . = 2L o B -
214-255-0550. ‘ DOUBLE 99 SF ML Gyota, P 1706 4 "*Programming is our business and our
Now ready to offer expertise and 717 964-3255 passion.
personal service at low cost to ~ el
James koupqs Eas | CHR, AC. AOR, GOLD. ’ ey = Dan Vallie
; ssoclates inc. 1 '
LARRY BERGER | Jim Richards Randy L
Technical Advisors to Broadcasters (415) 441-3950 16 P angy Land
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Reach TELEMARKETING/DIRECT MAIL : PROGRAMMING/MARKETING : CUSTOM MARKET RESEARCH
Decision Makers In TransAmenca//@agﬁ 5 WMsG : SUMMER SOFTWARE
| emariatng [ ot || (MAGIC99.7 ) | SUPER SAVER
c ! MORE CLIENTS... A SAVE 43%!!1
OnSl.lltantS MORE MARKETS... “We've had an opportunity to vork with a4z )
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Latest In
Radio-Retail

Cross-Promo

ooking for a new way to

promote your station?

KIIS-FM/L.A. found one.
The CHR outlet is the first radio
station to purchase advertising
(TV spots) on Instore Entertain-
ment’s “place-based” video ser-
vice in Southern California’s Music
Plus stores.

In addition to the record chain,
the electronic point-of-purchase
service can be found at selected
Dayton Hudson, Fred Meyer, and
Marshall Field stores and United
Artists movie theaters nationwide.

For more info, call the Seattle-
based company at (800) 228-7295 or
(206) 286-8065.

© 1981 H. L SCHWADRON

“Next year, couldn’t | just fax you my Christmas Kst?”

612 Weeks Lost To Staff Conflicts Each Year

ow would you like to spend

six and a half weeks at

work each year moder-
ating employee conflicts? You
probably already do.

According to the latest survey by
Menlo Park, CA-based Accoun-

temps, managers today spend
13.4% of their time — the equiva-
lent of six and a half work weeks a
year — resolving workplace con-
flicts. That’s up from 9% just five
years ago.

Higher productivity require-

ments, job insecurity, and the gen-
eral economic malaise are crea-
ting more tension at work than
ever before. Combat conflict by
giving your staffers clear job des-
work to avoid the “turf wars” that
lead to discord.

contact RTNDA.

When it comes to the finest in
radio and television journalism,
the name says it all.

Edward R. Murrow’s accomplishments embody the purpose of the RTNDA
Murrow Awards—to recognize radio and television journalism’s very best work.

This year’s RTNDA Murrow Awards entry deadline is January 31, 1992. All
material entered must have aired in calendar year 1991. Competition is open to
all U.S. radio and television stations. *

Awards are presented in five categories: Overall Excellence, Spot News Coverage,
Continuing Coverage, Investigative Reporting, and News Series/Documentary.

Your station could be one of ten to receive a Murrow Award at RTNDA's gala
presentation, September 23, 1992, in San Antonio, Texas. For more information,

Radio-Television News Directors Association
1000 Connecticut Ave., NW, Suite 615, Washington, DC 20036; (202) 659-6510; fax (202) 223-4007

SEASONAL CELEBRATIONS SURVEYED

Office Parties, Year-End
Bonuses & Time Off

here’s greater cause for

celebration among the na-

tion’s working stiffs this
year. The number of offices throw-
ing Christmas and New Year's
parties will increase from 72% in
1990 to 83%, according to a survey
of 250 small and midsized compan-
ies by the National Institute of
Business Management.

Top 10 Office
Complaints

nd now, from the home
Aofﬁce of the interna-
tional Facility Manage-
ment Association in Houston,
we have workers' Top 10 ob-
jections to their offices (drum
roll, please . . .}
10. The elevators are too
slow
. There's not enough
parking
. The air quality is poor
. The chairs are
uncomfortable
. There aren’t enough
conference rooms
. There's not enough
storage space
. The office is too small
. The office is too hot
. The office is too cold
. The office is not clean.

DATELINE

® January 19-23 — MIDEM
'92. Palais des Festivals, Can-
nes.

® January 26 — Super Bowl
XXVI. Metrodome, Minneapolis
©® January 29-February 1 —
Ninth Annual Pollack Media
Group Programming/Manage-
ment Conference. J.W. Marmi-
ott, Century City, CA.

Many small firms cite a desire to
reward employees for their work
during hard times as the reason for

Similarly, 82% of large com-
panies also plan to hold office
Christmas celebrations this year,
according the latest survey con-
ducted by NYC-based research
firm Battalla Winston.

However, 66% of these large
companies say the parties will be
departmental, not companywide.

Gift Rap

» More than 90% of the surveyed
companies said the promise of no
layoffs before New Year’s Day was
their main gift to employees.

* More than half (55%) of the
smaller companies are planning to
reward workers with gifts of hams
or turkeys. That’s up from 42%
last year.

« Some 38% of larger companies
are giving food items and tickets
for children’s events as gifts.

* Only 16% of large firms are
handing out cash bonuses.

Alcoholidaze

e Since Christmas and New
Year's Day fall on Wednesdays,
slightly more than half (58%) of
employers will give three or more
paid holidays this season, accord-
ing to a survey of 545 companies
conducted by the Bureau of Na-
tional Affairs. In 1990, 70% did so.

¢ Nearly half (47%) of workers
will have Christmas Eve off; 2%
will be paid to stay home New
Year's Eve.

®June 7-14 — T.J. Martell
Rock 'N Charity Week. Various
locations, Los Angeles

o June 10-13 — NAB Radio
Montreux. Convention Center
Convention Center. Montreux,
Switzerland

® June 11-13 — R&R Conven-
tion '92. Century Plaza Hotel,
Los Angeles

R&R CONVENTION '92 ... JUNE 11-13 IN CENTURY CITY

® January 30-February 2 —
RAB Managing Sales Confer-
ence. Opryland Hotel, Nash-
ville

©® February 13-15 — Gavin
Seminar 1992. Westin St. Fran-
cis/Union Square, San Francis-
co

® February 25 — 34th Annual
Grammy Awards. Radio City
Music Hall, New York City.
®March 4-7 — 23rd Country
Radio Seminar. Opryland, Nash-
ville

®March 13-168 — NARM Con-
vention. New Orleans Marriott.
©® April 13-16 — 70th Annual
NAB Convention. Convention
Center, Las Vegas

® May 27-31 — AWRT's 41st
National Convention. La Posa-
da, Phoenix

® june 14-17 — BPME & BDA
Conference & Exposition
Washington State Convention &
Trade Center, Seattle

®June 1820 — Tak Show
Host Convention. Mayflower
Hotel, Washington, DC

©® June 25-27 — Bobby Poe

Convention. Sheraton Pre-
miere, Tysons Comer, VA.

® July 16-19 — Upper Midwest
Conclave. Radisson Hotel
South, Bioomington, MN

® August 13-16 — Jack The
Rapper Convention. Atlanta Hil-
ton and Towers Hotel

@ September 9-12 — NAB
Radio '82. Convention Center,
New Orieans.
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SALES & MMARKETING

20 ANSWERS

Year-End Personal Checklist

n my last column (R&R 12/6), I gave you 20 questions

to analyze for the coming year. This week, I'll give you

some general answers to help you determine the areas
in which you can create greater impact during 1992. So
grab that last column — and let’s compare answers.

1) Decision-makers: On aver-
age, salespeople should penetrate
three levels of contact.

2) Working vs. casual relation-
ships: Almost all salespeople will
say they know different levels of
contacts. This is a casual relation-
ship. A working relationship in-
volves meeting clients’ needs and
developing at least one order per
quarter.

3) Unfulfilled projects: Pitching
packages that aren’t tied directly
to a client’s specific needs is a com-
mon complaint. To excel, it’s im-
portant to not only fulfili projects,
but to execute them quickly (see
No. 5). Doing so will set you apart
from your competitors. To accom-
plish this, you must realize that not
every client’s “project wish” is
necessarily in your best interest.

4) Fulfilling projects: In general,
a project should take seven to 10
working days from the time it
leaves a client’s office until you as-
similate all of its components. Here
are a couple of tips: First, use your
fax machine to go over any ques-
tions you forgot to ask or that may
have arisen since your last meet-
ing. Second, keep the client inform-
ed as to the status of the project.

5) Discussing alternatives: Di-
recting clients toward an area in
which you have established part-
nerships, packages, or tools is one
of the easiest methods of turning
over projects quickly. By doing so,
you limit the pressure of being a
superperson. Keep in mind that
you’re not undermining your cli-
ents, but merely offering them sev-
eral options and letting them
choose one that can be executed
quickly.

6) Preferred supplier relation-
ship: A relationship that puts you

(or the station) in a preferred posi-
tion on an agency, retail, or manu-
facturer level is the key to gener-
ating above-average revenue. The
average salesperson in this indus-
try has cultivated three to five of
these relationships. The top per-
formers enjoy this kind of relation-
ship with 10-15 clients.

7) Prebuy awareness: This is a
byproduct of depth of contact and
being in touch with clients’ specific
needs. (If you receive information
at the same time as everyone else
in the market, this signals an ac-
count that you can better pene-
trate.) Of course, that’s impossible
in every situation; it's best to start
with your top 15 advertisers.

8) Paperwork effectiveness:
Handling paperwork efficiently is
an often overlooked skill, but it’s a
critical element of success. Instead
of sending contracts without giving
them any thought, spend one or two
evenings a week comparing traffic
orders to the rough drafts.

9) Advertisers that cancel: The
classic story involves a station on
whichanautodealerwasa‘‘given,”
consistent advertiser. The sales-
person and the managers were
stunned when the dealer — one of
the station’s top 20 advertisers —
called to cancel its advertising be-
cause the number of cars sold had
plummeted from hundreds a month
to dozens.

What happened? The station’s
relationship with the dealer was
based on entertainment rather
than needs. This situation can be
avoided by a quarterly analysis of
clients’ needs, pressures, and
business.

10) Non-work project participa-
tion: The average number of proj-
ects salespeople participate in out-

By Chris Beck
side their traditional work param-
eters is three. High performers tra-
ditionally have this kind of relation-
ship with about 10 accounts.

11) Client depth of contact: In
general, 25%-35% of your accounts
should have a depth of contact of
(and regularly interact with) three
people at your station or company
besides you.

12) Account sacrifice (or round
peg/square hole syndrome): It's
impossible to achieve success with
everyone on your list or every new
account. In fact, you'll probably hit
it off with only about one-third of
the people you call. If the chemis-
try between you and a client is less
than desirable, it may be best to
give up that client so you can focus
on your core (and potential core)
accounts and drive disproportion-
ate shares of their business.

13 & 14) Voluntary client refer-
rals: Both questions deal with one
of the simplest yet probably most
overlooked areas of selling — gen-
erating referrals from existing cli-
ents. Now’s a good time to ask
yourself: How effective am I in this
arena?

Some salespeople 1 work with
are so intense they’ll actually ask
for referrals from clients — even
those who blow them off on the
phone. Such conscious referral be-
havior also leads to the all-import-
ant depth of contact with existing
clients. Regardless of the number
of times you ask for (or are volun-
tarily provided with) referrals.
they should represent 10%-15% of
your quarterly billing. If that
figure's less, make this your goal
for the coming year.

15) Station usage: This year’s
top stations were able to take se-
lected accounts up a disproportion-
ate percentage over last year as
compared with the market aver-
age. Many of these top stations
(and salespeople) were able to in-
crease at least 30% of their existing

“My son, | have the answer to the meaning of life — if you have the right
promotion package and venture capital.”

accounts by 30% and another 10%
of their accounts by at least 15%.
Many also had built-in increases
before new account development
and market activity.

16) Formal ‘“ront-line”’ meet-
ings: Meeting with the client’s peo-
ple on the front line (such as store
operations contacts and salespeo-
ple) is critical to success. With the
increased pressures for results and
accountability, the fact that you’ve
taken the time to meet with them
— letting ther lmow who you are,
showing them which items are go-
ing to be advertised, asking for ad-
ditional display or signage — is ex-
tremely importamt.

17) Generating revenue: As a
general rule, 60% of your accounts
should be active annually. If you’ve
achieved this figure, you're most
likely targeted on your core ac-
counts and smart in prospecting
and account development.

18) Tying accounts together:
Cross-marketing your accounts,
whether by gift-with-purchase pro-
grams or more formal campaigns,
is essential for building relation-
ships with clients. You should aim
to complete one cross-tie per quar-
ter for your core accounts and two

per year for accounts from which
you stand to benefit the most.

19) Private client functions: The
average salesperson attends about
three private in-house functions,
awards, company gatherings, or
trade shows with clients annually.
It’s not uncommon for top perform-
ers to be invited to such functions
once or twice a month, however.

20) Income and billing: Obvious-
ly. increased income and billing is
the preferred outcome. Regardless
of your situation, be sure to work
on the areas in which you feel you
didn’t measure up to your expecta-
tions. Doing so will help pave the
way to higher income in 1992.

Chris Beck is the President of
Beck Marketing Group, an inter-
national sales and marketing con-
sulting firm. If you have a question
about a column or a topic you'd
like to see addressed, he can be
reached by phone at (818) 594-
0851; by fax at (818) 594-5030;
by Prodigy electronic mail at ID#
SRTN15A; by CompuServe at ID#
76066,3334; or by mail at 22900
Ventura Bivd., Suite 340, Wood-

land Hills, CA 91364.
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BOOK BEAT
Radio Pioneers Profiled

eede Forest, Edwin Howard

Armstrong, and David Sar-

noff may not be the first
people you think of when consider-
ing key radio figures. But these
men — a pair of inventors and the
onetime head of RCA, respectively
— created America’s “first mod-
ern mass medium,” according to
Tom Lewis, author of “Empire Of
The Air: The Men Who Made Ra-
dio” ($25/Edward Burlingame
Books-HarperCollins).

The just-released 421-page hard-
back not only traces each man’s
life story, it also details their col-
laborations and clashes. Thorough-
ly researched and annotated, the
book is being dramatized for broad-
cast on American Public Radio
(set to air in February).

Lewis is also collaborating with War” fame) on a PBS “Empire”
director Ken Burns (of “The Civil  special that’s set to air in January.

WEEKEND BOX OFFICE
DECEMBER 13-15

1 Hook (TriStar) * $13.52

2 The Last Boy $7.92
Scout (W8B)*
3 Star Trek Vi: $7.79

The Undiscovered
Country (Paramount)

4 The Addams $4.72
Family (Paramount) _ .
5 Boauty & The $4.57 TIDY PACKAGE Produ

cer/director/actress/soundtrack

Beast (Buena Vista) star Barbra Streisand.

6 My Girl (Columbia) $4.00

FiChpa Fnr R2i0d COMING ATTRACTIONS:
(Universal) Thi K includ

8 For The Boys (Fox) $1.47 ,Ths g‘f’e SO?‘T’?;e'S.. frauce

9 An American Tail: $£1.03 Clrinoe ides,” starring

Fievel Goes West Barbra Strelsand' and le:k

: Nolte (she's a Jewish psychia-

10 éz’;,’ves,‘sli/)(ws) $0.33 trist from New York; he's an
4 ’ unemployed South Carolina
football coach/English teacher).
Al figures in millions The drama spawned a Colum-
bia soundtrack featuring two
Streisand songs — her current
single, “Places That Belong To
You,"” and “For All We Know."”

“First week in release

Source: Exhibitor Relations Co.

7
A Healthy
Relationship . ..

Your station and Health NewsFeed!

Rely on Health NewsFeed to provide your listeners

details, call Carol Anne Strippel, 410-955-2849.

.'HEALTH

RADIO REPORTS VIA SATELLITE
FROM THE JOHNS HOPKINS MEDICAL INSTITUTIONS

with the latest health and medical information. Our free
one-minute reports are available via Satcom CS, Asso-
ciated Press audio and telephone. More than 250 sta-
tions have made a healthy choice . . . you can, too! For

.

MEDIA

TOP TEN SHOWS
DECEMBER 9-15

1 60 Minutes

2 Cheers

3 Roseanne

4 Murphy Brown

5 Unsolved Mysterles

6 Home Improvement

7 Movle (Sunday)
(“Christmas On Divisicn
Street”)
Coach (tie)
Designing Women (tie)

10 Major Dad

Source: Nieisen Media Ressarch

All show times are EST/PST unless
otherwise noted; subtract one hour for
CST. Check listings for showings in the
Mountain time zone. Al fistings subyect to
change.

Tube Tops

Elton John, the Beach Boys,
Eric Clapton, PhIl Coliins,
George Michael, Sinead
O’Connor, Sting, Tina Turner,
and the Who are slated to per-
form on the ABC special “Two
Rooms: Tribute To Elton John &
Bernie Taupin'' (Saturday,
12/21, 9pm), hosted by Syl-
vester Stallone.

Friday, 12/20

e Harry Connick Jr., the In-
digo Girls, Sting, and U2 per-
form on “Videosyncrasy: Christ-
mas In New York” (Family,
11:30pm).

® Joe Williams, “The Tonight
Show Starring Johnny Carson”
{NBC, 11:35pm).

Sunday, 12/22

* Mary-Chapin Carpenter,
Vince Gill, Gary Morris, Buck
Owens, Restless Heart, and
Trisha Yearwood, “Hot Coun-
try Nights" (NBC, 8pm).

Monday, 12/23

® Linda Ronstadt and Fred-
dy Fender star in “Great Perfor-
mances: La Pastorela” (PBS;
check local fistings).

Tuesday, 12/24

® Vince Glll, Trisha Year-
wood, and other surprise
guests are slated to perform on
“"Reba McEntire's Christmas
Card” (TNN, 9pm).

Thursday, 12/26

¢ John Mellencamp, “Later
With Bob Costas” (NBC,
1:35am).

e “Entertainers '91" (ABC,
8pm), produced by E! Enter-
tainment Television, salutes
the year's Top 20 entertainers,
including Garth Brooks, Mariah
Carey, Natalle Cole, Michae!
Jackson, and Madonna.

* Emmyiou Harris, Bill Mon-
roe, and Steve Wariner per-
form in a tribute to Roy Acuff on
“Kennedy Center Honors”
(CBS, 9pm).

Tuesday, 12/31

e Guns N’ Roses and
Southside Johnny are among
the musical guests on “Fox
New Year's Eve Live” (11pm).

e Another Bad Creation,
Michael Bivins, Boyz ll Men,
D.J. Jazzy Jeff & The Fresh
Prince, Barry Manllow, Rest-
less Heart, Simply Red, and
Vanessa Williams are slated to
perform on “Dick Clark’s New
Year's Rockin’ Eve '92" (ABC,
11:30pm).

SR

T

he first Us of '92 tells us
who's "in" and who's O-U-T.

According to Rolling Stone's
sister ‘'zine, Vanessa Willliams,
Metallica, Marky Mark, real soul
music, Tony Bennett, Color Me
Badd, Natalie Cole, Led Zeppelin,
Bryan Adams, PM Dawn, and Ax|
Rose & Stephanie Seymour are
in

Meanwhile, New Kids On The
Block, Cher, the Commitments,
Tony! Tonl! Tone!, shirts on rap-
pers, Paula Abdul's trainer, Whit-
ney Houston, George Michael,  .y.,\o heen in the entertainment
and the musician/model team of . siness for 45 years. You've
Harry Connick Jr. & Jill Goodacre worked for every record and film
are “out.” company as a hired gun. And when

Keep in mind that in this same Is- you get to the Act Three stage of
sue, Us informs the world that “EMI  your life, you say, ‘I'd like to try it

inhaled Chrysalis, IRS, and SBK My way™ — the prime mover at
Records to form a new superlabel” Quincy Jones Entertainment tells
Buzz about his third act.

BALLAD OF A THIN MAN —

Jackson Action ¢ Rod Stewart's buying Racheli
While Rolling Stone's story on Hunter a $300,000 necklace with
cover man Michael Jackson con- 67 diamonds — one for each year

tains not one word from the “King of their combined ages (46 and 21)
of Pop” himself, “Simpsons” crea- (National Enquirer).
tor Matt Groening tells Us,

“Michael looks much better in real Rock On The Block

life. You can see that he's human. ® Sotheby’'s semiannual rock

Most people perceive him as a spe- memorabilia auction boasts such

cial effect.” goods as BIil Haley's first electric
In other Jackson action, MJ has ax, original Bob Dylan lyrics, Jimi

acquired a new $10,000 monkey, Hendrix's Les Paul and his only

which he's provided with a big-  bass (a Hagstrom), and a set of

screen TV (National Enquirer). But John Lennon’s fingerprints.

he hasn't forgotten his old pals. The Collectors have already dropped

Star reports that after sitting in a $10,000 on a “White Album” gold
limo the day after Thanksgiving and record, $200,000 on Hendrix's
watching his aides give turkeys to white Stratocaster, and $45,000
the poor, MJ threw a birthday party on the fragments of a guitar he
for his three giraffes — Kareem, Ab- demolished (Us)

dul, and Jabbar — and ate their leaf

Y Each week R&R sneaks a peek

Love & Happiness through the nation's consumer

magazines in search of every-

® After a recent Michael Bolton thing from the sublime to the

show, tennis star Gabriela Saba- ridiculous in music news. R&R

tinl wooed the singer away from has not verified any of these
court rival Monica Seles, who reports.

vowed “war” (Globe).

CURRENT

® THE ADDAMS FAMILY

Single: Addams Groove/Hammer (Capitol)
®BEAUTY AND THE BEAST

Single: Beauty And The Beast/Celine Dion & Peabo Bryson (Epic)
® MY GIRL (Epic)

Single: My Girl/Temptations

Other Featured Artists: Creedence Clearwater Revival, Chicago
® FOR THE BOYS (Atlantic)

Single: Every Road Leads Back To You/Bette Midler
® AN AMERICAN TAIL: FIEVEL GOES WEST (MCA)

Single: Dreams To Dream/Linda Ronstadt

Other Featured Artist. Cathy Cavadini
® HOUSE PARTY 2 (MCA)

Single: Ain’'t Gonna Hurt Nobody/Kid °N Play (Select/Elektra)
Other Featured Artists: Tony! Toni! Tone!, Ralph Tresvant,
Bell Biv DeVoe

® JUNGLE FEVER (Motown)
Single: These Three Words/Stevie Wonder

UPCOMING

® THE PRINCE OF TIDES (Columbia)
Single: Places That Belong To You/Barbra Streisand
O UNTIL THE END OF THE WORLD (WB)
Featured Artists: U2, R.E.M., Elvis Costello
® RUSH
Single: Tears In Heaven/Eric Clapton (Reprise)
® DINGO (WB)
Featured Artists: Miles Davis & Michel Legrand
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12+ FALL BIRCH RESULTS

Detroit

Sv ‘91

WJILB (UC) 8.5
WJR (AC) 7.2
WWWW (Ctry) 55
WHYT (CHR) 6.2
WLLZ (AOR) 4.4
WRIF (AOR) 4.2
WWJ (News) 3.5
WCSX (CR) 53
WMXD (UC) 53
WXYT (Talk) 3.7
WKQI (AC) 3.8
WLTI (AC) 3.0
WJZZ (Jazz) 5.6
WOMC (Gold) 3.3
WDFX (CHR) 52
WJOI (B/EZ) 2.4
WNIC (AC) 2.7
CIMX (NR) 1.6
CKLW (Nost) 1.6
WQRS (Clas) 1.3
WDET (NR) 1.2
WQBH (UC) .6
WCXI (Ctry) 1.0
WMUZ (CC) 1.0
Atlanta

Suv 9t

WVEE (UC) 13.7
WAPW (CHR) 8.3
WKLS (AOR) 11.4
WKHX-AIF (Ctry) 5.2
WSB (Talk) 7.3
WYAI & WYAY (Ctry)5.3
WSB-FM (AC) 6.5
WPCH (AC) 6.3
WZGC (CR) 6.0
WALR (UC) 4.0
WFOX (Gold) 4.4
WGST (N/T) 4.1
WSTR (CHR) 3.2
WAOK (Rel) 2.0
WABE (Clas) 2.1
WCLK (Jazz) 1.1

Fa'9?
14.8
8.4
8.3
7.2
7.2
7.2
6.0
59
5.4
4.8
3.9
3.7
3.7
2.4
1.9
1.3

Nassau-Suffolk

Su 91
WALK-AJF (AC) 5.7
WBAB-FM (AOR) 6.0
WQHT (CHR) 4.1
WBLI (AC) 5.4
WFAN (Sports) 4.2
WHTZ (CHR) 5.9

WCBSFM (Gold) 5.0
WNEW-FM (AOR) 5.2

WXRK (CR) 4.1
WHLI (8Bnd) 2.5
WCTO (AC) 1.6
WPAT-AIF (BIEZ) 2.6
WOR (Talk) 2.6
WYNY (Ctry) 2.4
WRKS (UC) 3.1
WABC (Talk) 2.3
WCBS (News) 2.9
WPLJ (CHR) 3.2
WBLS (UC) 1.5
WINS (News) 2.3
WLTW (AC) 2.0
WNSR (AC) 2.7
WQCD (NAC) 2.2
WDRE (NR) 2.3
WQXR-FM (Clas) 1.6
WKJY (AC) 1.9
WRCN (AOR) 1.2
WPLR (AOR) 1.3
WGSM (8Bnd) 1.5

Fa'91
6.9
6.2
5.4
5.1
4.9
4.9
4.5
4.5
4.0
3.9
3.1
2.9
2.7
2.7
2.6
2.5
2.5
2.4
2.3
2.2
2.0
2.0

N P g g
Swaroo~N

Washington,
DC

Su 91 Fa ‘91t
WPGCFM (CHR) 13.4 12.4
WMZQ-AF (Ctry) 59 5.9
WKYS (UC) 6.3 5.4
WWDC-FM (AOR) 5.4 4.7
WAVA (CHR) 4.2 4.2
WCXR (CR) 3.8 4.0
WGAY (B/EZ)* 45 40
WHFS (NR) 2.8 3.6
WMAL (N/T) 27 36
WRQX (AC) 3.3 3.6
WASH (AC) 3.8 3.5
WMMJ (AC) 3.3 3.5
WTOP (News) 2.9 3.4
WHUR (UC) 29 3.3
WJFKFM (CR) 1.5 3.0
WGMS-A/F (Clas) 2.0 2.9
WXTR (Gold) 3.4 29
WLTT (AC) 2.4 2.2
WETA (Clas) 2.3 1.9
WAMU (N/T) 1.6 1.8
WWRC (Talk) 2.1 1.6
WYCB (Rel) 1.0 1.6
WJZE (Jazz) 16 1.3
WOL (UC) 1.4 1.2

“Will change to Soft AC on December 26th.

Minneapolis-
St. Paul

Suv ‘91 Fa 91
WCCO (AC) 14.7 200
KQRS-A/F (AOR) 122 12.4
KDWB (CHR) 118 83
KEEY (Ctry) 9.4 8.0
KSTPFM (AC) 69 6.2
WLTE (AC) 51 5.2
KTCZ (AOR) / 40 4.0
KLXK (CR) 33 39
KQQL (Gold) 3.7 37
KSTP (N/T) 28 33
KJJO (NR) 34 30
KTIS-FM (Rel) 39 29
KNOW-AF (NT) 1.5 2.3
KMOJ (UC) 20 22
KMZZ (AOR) 20 22
KSJN (Clas) 24 21
KFAN (N/T) 8 1.2
KLBB (Nost) 14 1.0
WMIN (Nost) 9 10

San Diego

Su 9t
KSON-AJF (Ctry) 7.8
KKLQ-A/F (CHR) 8.1
KFMB-FM (AC) 55
XTRA-FM (NR) 7.9
KGB (CR)* 5.3
XHTZ (CHR) 5.7
KiOZ (AOR) 59
KSDO (N/T) 5.0
KJQY (AC) 4.0
KIFM (NAC) 3.6
KYXY (AC) 3.1
KFMB (AC) 3.9
XHRM (UC) 2.7
KCBQ-FM (Goid) 1.5
KSDO-FM (CR) 1.9
XTRA (Sports) 1.1
KFSD (Clas) 2.0
KPOP (Nost) 3.0
KRMX (AC) 1.4
XLTN (Span) 1.6
KPBS (News) 1.1
KF1 (Talk) 7
XEMO (Span) .8

“Began rating period as AOR

Fa'91
8.8
7.8
6.4
6.3
6.2
6.2
5.3
4.3
4.2
3.8
3.1
3.0
2.9

Dallas-
Ft. Worth
Su'9t  Fa'9t
KSCS (Ctry) 11.0 111
KPLX (Ctry) 6.0 7.7
KJMZ (UC) 6.1 7.0
KTXQ (AOR) 7.7 6.3
KKDA-FM (UC) 5.9 5.0
KEGL (CHR) 4.8 4.6
KVIL-AIF (AC) 4.7 4.1
KOAI (NAC) 2.0 4.0
WBAP (Ctry) 54 4.0
KRLD (News) 2.4 3.6
KLTY (CC) 3.2 3.1
KDGE (NR) 3.8 3.0
KZPS (CR) 4.0 2.9
KKDA (UC) 2.3 2.8
KLUV (Gold) 3.0 2.8
KLRX (AC) 1.5 2.5
KLIF (N/T) 2.2 2.3
KHY! (CHR)* 2.5 2.0
KCDU (CR) 1.5 1.9
KDMX (AC) 3.2 1.7
WRR (Clas) 1.6 1.7
KESS (Span) 1.0 1.6
KERA (Misc) 1.8 1.5
KRSR (AC) 1.5 1.5
KHVN (Rel) 2.5 1.3
KAAM (Nost) 1.0 1.0
* Became KODZ (Gold) toward end
of rating period
Seattle-
Tacoma
Supt  Fa'9t
KIRO (N/T) 10.4 9.2
KMPS-AJF (Ctry) 6.6 7.6
KPLZ (CHR) 8.2 6.6
KUBE (CHR) 6.8 6.0
KOMO (AC) 3.1 4.9
KISW (AOR) 5.4 4.6
KKNW (NAC) 2.1 4.0
KXRX (AOR) 4.5 3.8
KZOK-FM (CR) 5.0 3.8
KING-FM (Clas) 4.5 35
KMTT (AC) 2.3 3.5
KNDD (NR)* 2.1 3.5
KRPM-FM (Ctry) 3.0 3.5
KLSY-AIF (AC) 3.5 3.4
KING (N/T) 2.5 3.2
KBSG-FM (Gold) 3.8 2.4
KiXI (8Bnd) 2.5 2.2
KCMS-FM (CC) 2.2 2.1
KPLU (Jazz) 1.5 2.1
KUOW (Misc) 2.3 2.0
KJR (Sports) .9 1.8
KLTX (AC) 2.1 1.9
KEZX (B/EZ) 2.0 1.7
KWMX (AC) .5 1.4
KKFX (UC) 1.8 1.3
* Formerly KMGI (AC)
© 1991 Birch/Scarborough Research Com.
May not be quoted or reproduced without pn-
or written permission fromBirch/Scarborough.
I e i T T I e M L
Format Legend
AC-Adult Contemporary, AOR-Al-
bum Oriented Rock, BBnd-Big
Band, B/EZ-Beautiful/Easy Listen-
ing, CC-Contemporary Christian,
CHR-Contemporary Hit Radio, Clas-
Classical, CR-Classic Rock, Ctry-
Country, Gold-Oldies, Jazz-Jazz,
Misc-Miscellaneous, NR-New Rock,
N/T-News/Talk, Rel-Religious,
Span-Spanish, Sports-Sports, Talk-
Talk, UC-Urban Contemporary.

Houston-

Galveston
Su 9t Fa'91
KIKK-FM (Ctry) 9.4 986
KBXX (CHR) 75 89
KILT-FM (Ctry) 77 8.9
KLOL (AOR) 8.1 6.8
KRBE-FM (CHR) 51 54
KHMX (AC) 5.3 50
KMJQ (UC) 55 4.8
KODA (AC) 48 39
KLDE (Gold) 3.2 3.8
KTRH (News) 2.8 3.5
KHYS (UC) 3.4 3.4
KZFX (CR) 3.6 3.1
KQUE (Nost) 2.4 2.7
KKBQFM (Ctry)* 3.4 23
KPRC (N/T) 1.9 2.2
KLTR (AC) 2.3 2.2
KQQK (Span) 2.2 2.1
KTSU (Jazz) 1.7 2.1
KLAT (Span) 1.5 1.8
KSBJ (CC) 1.3 1.7
KUHF (Clas) 1.9 1.5
KHCB (Rel) 1.1 1.2
KEYH (Span) 1.3 1.1
KSEV (N/T) 4 1.0
KXYZ (Span) .8 1.0

* Began rating perod with CHR format

Baltimore
Su 9t Fa'9t
WXYV (UC) 10.3 10.2
WPOC (Ctry) 65 84
WBAL (N/T) 8.1 7.9
WIYY (AOR) 8.8 6.1
WHFS (NR) 51 4.7
WLIFFM (AC) 54 4.4
WQSR (Gold) 4.5 4.2
WWMX (AC) 53 3.9
WBSB (CHR) 3.8 37
WCBM (N/T) 2.4 3.7
WERQ (CHR)* 9 341
WWIN (Rel) 2.3 2.7

WWIN-FM (UC) 4.8 2.7
WPGCFM (CHR) 3.0 25

WGRX (CR) 33 2.1
WBJC (Rel) 18 20
WHVY (AOR) 14 1.8
WRBS (Rel) 14 17
WWDCFM(AOR) 1.4 1.5
WEAA (Jazz) 8 1.4
WHUR (UC) 11 1.4
WITH (BBnd) 15 1.4
WCAO (Ctry)* * 7 1.2
WJHU (Misc) 9 1.1
WTOP (News] 14 1.0

*Formerly WYST (AC)
* * Switched 0 Gospel toward end

of rting period
Tampa-
St. Petersburg-
Clearwater

Sv 91 Fa'91
WQYKFM (Ctry) 12.3 11.8
WFLZ (CHR) 111 11.0
WXTB (AOR) 7.1 8.9
WMTXFM (AC) 7.2 7.4
WYNF (AORj} 6.8 6.9
WFLA (N/T) 6.5 6.0
WUSA (AC) 5.5 6.0
WWRM (AC} 59 55
WHVE (NAC) 4.4 5.1
WRBQ-A/F (CHR) 4.9 4.2
WDUV (B/EZ) 1.0 3.8
WYUU (Gold) 2.4 3.5
WGUL-AJF (BBnd) 4.8 3.3
WKES (Rel) 1.1 1.1
WUSF (Clasg) 2.0 1.1
WTMP (UC) K] 1.0

Miami-

Ft. Lauderdale

Su'9t Fa'91
WPOW (CHR) 8.1 8.7
WEDR (UC) 7.6 7.7
WHQT (UC) 83 70
WSHE (AOR) 56 51
WIOD (N/T) 43 50
WLYF (AC) 4.6 4.5
WAQI (Span) 3.6 4.4
WHYI (CHR)* 42 41
WFLC (AC) 3.4 3.8
WZTA (CR)** 3.3 3.5
WKIS (Ctry) 48 3.2
WMXJ (Gold) 25 29
WLVE (NAC) 3.4 2.8

WCMQ-FM (Span) 1.9 2.7
WQBA-FM (Span) 1.7 2.6

WTMI (Clas) 2.5 2.5
wJay (AC) 2.8 2.3
WXDJ (Span) 2.1 2.3
WQBA (Span) 1.7 2.0
WAXY (AC) 2.3 1.8
WINZ (News) 2.5 1.8
WRTO (Span) 10 15
WMCU (Rel) 1.8 1.3
WWFE (Span) 1.6 1.3
WLRN (Misc) 1.2 1.2
WFTL (Talk) 1.2 1.1
WMRZ (Gold) 16 1.1
WAVS (Span) — 1.0
“ Went AC toward end of rating period
* *Was AOR for two weeks
St. Louis

Su 91 Fa ‘91
KMOX (Talk) 17.3 17.2
KSHE (AOR) 11.0 12.0
KMJM (UC) 10.6 71
KYKY (AC) 53 7.0
WKBQ (CHR) 6.4 6.7
WIL (Ctry) 57 59
KSD (CR) 6.3 5.0
KLOU (Gold) 3.3 4.7
WKKX (Ctry) 30 43
KHTK (CHR) 55 3.8
KEZK-FM (AC) 4.0 2.9
KATZ (UC) 1.6 1.7
WEW (BBnd) 1.5 1.5
KATZFM (UC) 1.2 1.3
KFUO-FM (Clas). 1.3 1.3
KFXB (AC) 1.1 1.3
KXOK (UC) 16 1.3
WCBW (CC) 5 1.3
WFXB (AC) 20 1.3
WIBV (N/T) .4 1.2

Pittsburgh

Su'9t Fa'91
WDVE (AOR) 13.7 128
KDKA (AC) 125 124
WWSW-AIF (Gold) 7.2 8.2
WDSY (Ctry) 5.1 8.0
WAMO (UC) 71 71
WBZZ (CHR) 7.9 6.2
WTAE (Tak) 4.1 5.1
WMXP (CHR) 5.0 5.0
WLTJ (AC) 3.1 4.3
WSSH (AC) 3.9 3.5
WVTY (AC) 3.3 3.3
WJAS (B8Bnd) 4.0 3.0
WRRK (AOR)* 4.2 3.0
WORD (Rel)* * 1.7 2.5
WPIT-FM (Rel) 1.2 2.3
KQV (News) 1.3 1.5
WQED (Clas) 2.3 1.3

*Begen rating period as WMYG

* * Began rating period as WEZE (AC)
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NEWS

Arbitron
Continued from Page 1

out and returning a radio listening
diary

The result: Response was 5%
above the level experienced during
the preceding four-week sweep.
There were more usable diaries,
but TSL dropped slightly.

Arbitron analysts believe the dip
in listening time stemmed from the
fact that casual radio listeners,
who are typically less likely to par-
ticipate in the surveys, responded
to the on-air messages and return-
ed their diaries.

Agency Concerns

According to Arbitron VP/Sales-
Radio Jay Guyther, the Advisory
Council had several concerns about
on-air announcements, including
possible manipulation of the mess-
age by stations and worries about
the way advertisers might view the
results of a survey that had been
heavily promoted. Guyther said
the council also wondered if spots
emphasizing the value of listening
data might prompt listeners to try
to sell their diaries to stations.

In addition, the council pointed
out that the current year-round
survey schedule makes it impossi-
ble to conduct a large market test
of on-air message announcements.
However, despite the Advisory
Council’s rejection of the idea,
Guyther said Arbitron will raise
the topic again at the group’s
March meeting.

Among other topics of discussion
at the fly-in, which was held in
Baltimore:

e Arbitron officials reminded the
consultants that simulcast LMA
broadcasts must meet all the usual
simulcast rules in order to receive
a combined total line. Also: Each
licensee involved in a simulcast or
other LMA time-brokerage pact
must file its own station informa-
tion packets.

* The consultants urged Arbitron
to do more to reach college stu-
dents who have private phones in
their dormitory rooms.

* Some consultants asked Arbi-
tron to rework the wording on the
diary comments page. The current
language, they said, does not elicit
worthwhile information from di-
arykeepers.

Infinity
Continued from Page 1
the Big Apple — WFAN's Don Imus
and Infinity’'s Howard Stern of
WXRK/New York. There's al-
ready widespread speculation that
Infinity will syndicate Imus in
other markets, just as Stern is
heard in Los Angeles, Philadel-
phia, Baltimore, and Washington,
DC. But through a spokesman,
Karmazin said he has had *“no con-
versations”’ yet with WFAN talent
regarding syndication possibilities.
Karmazin is prohibited by SEC
regulations from commenting on
the stock offering while it is pend-
ing and did not return calls from
R&R in recent days. However, just
before the SEC filing, he told New
York Post writer Jill Brooke that
Infinity would seek a one-year
waiver of the FCC’s ownership
rules to give it time to sell WZRC/
New York. She also quoted Karma-
zin as saying he didn’t consult with
Stern about his interest in buying
WFAN. “When Sony signs a deal
with Michael Jackson they don’t
ask Bruce Springsteen’s advice,”
Karmazin told the newspaper.

Powerful Combination

The new AM-FM combo would
give Infinity a combined 12+ share
of 7.1, based on the Summer 1991
Arbitron. “It’ll be a powerful com-
bination, that’s for sure,” said
Miller, Kaplan, Arase & Co. part-
ner George Nadel Rivin. He said a
share point is currently worth
about $3.5 million annually in the
New York market, which would
give the combo theoretical rev-
enues of $24.8 million. But the sta-
tions are thought to bring in about
twice that figure because of premi-
um rates charged for Stern, Imus,
and WFAN's New York Mets
broadcasts. The Stern-Imus combo
in morning drive pulled an 11.0 12+
share during the summer.

In its SEC filing, Infinity said its
net revenues for the first nine mon-
ths of this year were up 4% from
the same period last year to $85.4
million. Operating income was up
a whopping 42% to $16.3 million. In-
finity said that was due mostly to
higher revenues, but also because
of lower depreciation and amorti-
zation expenses.

Several of Wall Street’s biggest

“Bumper Strips
are our business
and our passion.”

Now we're in tune with the environment.....

You should be too!

For more information, call collect 314-423-4411

US. Tape & Label

Saint Louis, Missouri

firms are on board to handle the In-
finity stock sale, including Lehman
Brothers; Donaldson, Lufkin &
Jenrette; Merrill Lynch & Co.; and
Smith Barney, Harris Upham &
Co.

Karmazin, Chairman Michael
Wiener, and Co-Chairman Gerald
Carrus will continue to hold voting
control of Infinity through their
Class B stock, which has 10 times
the voting power of the Class A
stock being sold to the public. Leh-
man Brothers Merchant Banking
Group, Infinity’s largest stock-
holder, will own about 36% of the
company.

WCDJ Off Block

Now that Emmis has a deal to
sell WFAN, Smulyan said he’s go-
ing to sit tight with his remaining
six FMs, including WCDJ/Boston,
which is no longer for sale. He ex-
pects the WAVA/Washington sale
to close soon, with no change from
the original price of $20 million. Ac-
cording to Smulyan, the sale of
WAVA and WFAN will reduce Em-
mis’s debt load to about $35 million.

Smulyan is still waiting to see
whether anyone in Seattle will step
forward to buy the Mariners base-
ball team for $100 million. If no lo-
cal buyer appears in the next three
months, Smulyan will be free to
move the team. But even if the
team is sold, Smulyan said he
would be interested in another op-
portunity to own a team. He added
“it would have been tougher” to
stay in baseball if he hadn’t been
able to ease Emmis’s debt load
through the WFAN sale.

FCC
Continued from Page 1

KRLD was one of 10 radio and 20
TV stations that were subjected to
audits of their political advertising
practices in July 1990. No other ra-
dio station was fined as a result of
the audits. Susquehanna Radie’s
KPLX/Dallas-Fort Worth received
a letter of admeonition for errors in
calculating its lowest unit charge.

In other political advertising ac-
tion, the F'CC also approved a rul-
ing which asserts that the Commis-
sion has sole authority to investi-
gate and punish stations for viola-
tion of its political advertising
rules. The action was prompted by
industry concerns over a spate of
political advertising lawsuits that
were filed against stations in state
courts earlier this year.

Hall
Continued from Page 3

going to be '60s-intensive, mostly
uptempo, and personality-oriented.

“Everything about this oppor-
tunity panned out well. I can con-
tinue operating the Radio Group
and pay the kind of attention my
clients need. I'm working with
great people at the station, and Ev-
ergreen is one of the few great ra-
dio groups left. It seems to do
what's right for each particular
market.”

Hall formerly programmed
KRTH/Los Angeles, KHJ/Los An-
geles (now KKHJ), KLAC/Los An-
geles, WTIC/Hartford, WFLA/
Tampa, and KRAV/Tulsa, and was
Director/Consulting for Surrey Re-
search.

McKinley

Continued from Page 3
of the AM six months ago. Corpor-
ate is gratifying in some respects,
but running a radio station is a lot
more fun.

“Mike’s been with the company
for 11 years and is a valuable guy.
Our sales situation is so complex
that we need somebody of his abili-
ty to oversee it. He'’s also going to
work closely with me as a station
manager because he has tremend-
ous expertise with 91X. [His new
position] will give him a chance to
get involved with the AM, so this is
also a nice growth situation for
‘ﬁm."

WGAY

Continued from Page 3
er change like that in whichever
way he’d like.”

In the Fall '91 Birch, WGAY
ranked sixth 124 (4.0) and placed
second 124+ (5.5) in the summer
Arbitron.

> 44

Carlough
Continued from Page 3
The RAB previously announced
that former Unistar execs Wayne
Cornils and Ron Ruth would be as-
suming senior management posts.
Fries promised to outline the roles
of the new executives soon. He also
said a new offering of RAB pro-
grams and services will be un-
veiled before the bureau’s Man-
aging Sales Conference, which will
be held in Nashville beginning Jan-
uary 30.

For The Record

In last week’s Label Performance
Review, Epic’s efficiency averages
were inadvertently omitted. The la-
bel's Top 15 average for 1991 was
.478, its Top 5 average was .272,
and its No. 1 average was .130. Al-
so, Reprise should have shared
credit with A&M for best UC No. 1
average at .250.

| ==
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Fighting Radio’s
Confidence Problem

After watching the MTV awards or ‘‘Terminator 2,”
it’s easy to think, “Man, we’re only in radio — how insig-
nificant in the big picture.” The problem is when radio

people start to believe this.

This kind of thinking frequently
creates an inferiority complex,
which leads to simply “getting by"
instead of pulling out the guns and
fighting those other entertainment
sources with every bit of swagger
and imagination we can muster.

We can’t just sit back and do de-
cent radio when other media are
capturing the masses’ imagination
and interest. We have to get in the
game and use our amazing medi-
um to generate the same kind of
excitement and magic that’s being
produced in other forms of enter-
tainment.

Following are some thought-
starters, or ways of fighting the

cliches and malaise that affect
most stations.

Develop Stars

The lost art of talent develop-
ment needs to be reborn. By talent
development I'm not referring to
the typical meetings and aircheck
sessions that keep jocks in line with
the formatics. I'm referring to
scouting America for people who
have “it” — albeit undeveloped —
and then maximizing those people.

It takes a lot of work and a keen
sense of empathy, but if one star
develops from this mission it's
worth the effort. In the mid-"70s,

66)

Is there an FCC law
stating every station
must have a van?
Try a limo, a fire
truck . . . anything
but a van.

99,

the morning show is what gave cer-
tain stations an advantage over
their competitors. Imagine spread-
ing the AM drive advantage over
the day.

Lose Cliches

Install a cliche buzzer at brain-
storm sessions. For example, be on
the lookout for:

* Station vans. Is there an FCC
law stating every station must
have a van? Try a limo, a fire truck
. . . anything but a van.

¢ “10th caller wins."' Cute in 1969,
but pretty obvious now. Want to

66/

Want to start a
scene? Give away
those concert
tickets to the first
100 people who
show up at a mall,
park, etc.

99,

start a scene? Give away those
concert tickets to the first 100 peo-
ple who show up at a mall, park,
etc.

e Trite wording. “Win"; “Home
of Rock 'n’ Roll”’; “Best Mix.”
These phrases are OK if you're the
first station to use them, but in
some markets more than one use
the same lines. Air and program-
ming staffers need to understand
the way listeners think and use
wording that strikes a chord rather
than rip off the fashionable slogan
of the hour. Speak the language of
the street, regardless of your for-
mat. Get away from radiospeak.
It’s so bad that another George
Carlin probably will come along
and make a million dollars for
making fun of the way radio people
talk.

e Countdowns. Ever listen to
radio on a holiday? It’s all count-
downs and salutes. Must be anoth-
er FCC regulation, right? Wrong.
We're radio — we can create our
own holidays. For example, cele-
brate November 9 and air the Top
1000 then. Your listeners will
celebrate with you. Your competi-
tion won't know what hit them.

e Artist IDs. “Hi, I'm Elvis;
whenever I'm in Smallville, I listen
to KZZZ.” Do you think your listen-
ers will buy that? I doubt it. If you
have a celebrity in front of your
tape deck, there must be some-
thing else he or she can say.

The ‘Er’ Factor

This is a way of thinking. Make
everything end in “er,” as in bigg-
er and bett-er. It may sound logi-
cal, but most stations accept being
average and don't go the extra
mile to inject the “‘er” factor. When
Disneyland opened in the ’50s, ev-
erything in it was “er” — cleaner,
better, wilder — than the amuse-
ment parks of that era. The world

By Lee Abrams

moves in the “er” mode. Now it’s
radio’s turn.

Maximize Natural Events

Everyday events, especially in
music radio, can be taken to the
max. Following are some uncom-
mon reactions to some common
events:

* Artist arrives in town for con-
cert. Arrange an airport welcom-
ing party, like when the Beatles ar-
rived in 1964. It probably won't be
that crazy, but by today’s stan-
dards it could get pretty wild. Find
out when and where the artist is ar-
riving, and organize a rally. Let
your imagination go.

e Local awards. Who says all
music awards have to be on TV,
originate from a coast, and be pro-
duced by Dick Clark? You can
create your own awards. Hand out
ballots, have air personalities up-
date the tally daily, and arrange an

m

Cover each event
like CNN covered
the Gulf War. If it’s
done intelligently,
you can keep it
fast-paced
and entertaining.

99)

awards banquet. Adopt the attitude
that you're doing it on your own. It
could turn into a huge media event
and make a ton of money!

¢ New release by major artist.
Turn it into a promotion. Your
competitor may be giving away
cash, but you’ve got the new music.
Most stations simply plug it in. But
why not create special promos and
IDs, debut the album at a local
club, play a track an hour, or do a
mini-documentary with the pro-
ducer, label, or musicians, for ex-
ample? Turn a record release into
an event.

e Artist interviews. When artists
visit stations, it's usually a self-
serving, boring visit. The artist
probably would rather be at the
hotel, the DJ usually is intimidat-
ed, and the audience just wants to
hear songs. Turn around this scen-
ario by giving stars their own air-
shift or inviting them to perform in
the studio. Or have listeners call in
and play ‘“Stump the Star,” in
which callers try to name riffs the
artists can’t play. Interviews are a
perfect “rethink”’ opportunity.

not radio?
Imagine a station that has a:

« Staff musicologist. The last
word in music. Listeners call the
musicologist anc leave their musi-
cal questions. and he or she calls
back with the answers.

* Restaurant reviewer. Get
creative here. # you're an AOR
station, for example, have him or
her time last-focd service or pizza
deliveries.

" People Power

Every station needs a staff of experts to supplement its
airstaff. This doesn't have to be expensive; the “experts”
can be people already on your staff or locals who are paid
by the hour. The idea is to build your staff's depth and to be
on top of what’s going on. TV's morning shows do it. Why

* Travel expert. He or she digs
up the best deals on Super Bowl
tickets or reveals how to party in
L.A for less than $300, for in-
stance.

* Consumer watchdog. Sort of
an action line for radio. This per-
son exposes questionable busi-
nesses.

¢ Event coverage. Whether
you’re covering a concert, sporting
event, or civic function, you can
maximize the event. Remote is a
bad word in many markets, but on-
ly because few stations plan them
properly. For example, during a
concert you could give live traffic
reports from the parking lot, do a
phoner with the road manager
backstage, or air updates on ticket
availability. In general, cover each
event like CNN covered the Gulf
War. If it’s done intelligently, you
can keep it fastpaced and enter-
taining.

e Charts. I recently heard a sta-
tion quoting chart positions from
an industry publication. That’s
great for us radio folks, but stations
should generate their own chart to
be the bible of their format’s mu-
sic. Your station is the king of in-
formation. This will reinforce the
fact that you're *it”” when it comes
to music.

Fighting Back

The point is, movies, cable, and
other sources that bombard us are
pretty intense, and we’re compet-
ing with them for allegiance, enter-

m

Radio can be
extremely powerful
but only if we make
it that way .. .. Any

station can play
pretty good songs —
but radio can offer
so much more.

99,

tainment, and time. But we have to
fight back. Radio isn't inferior; it's
always there. It can be extremely
powerful, but only if we make it
that way.

Nothing scares me meore than
when I ask listeners what they like

about a station and they respond,
“Oh, it plays pretty good songs.”
To me, that’s not enough. Any sta-

66)

We have to . . . use
our amazing medium
to generate the
same kind of
excitement and
magic ... in
other forms
of entertainment.

99)

tion can play pretty good songs —
but radio can offer so much more.
We need to dig in, evaluate our
game plan, and stand on our own
as the timeless medium we are.

\ ¥

Lee Abrams is Managing
Director of Satellite Music
Network’s Z-Rock, Heat,
and Classic Rock formats.
He can be reached at (214)
991-9200.

]
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“LIVE AND LET DIE”

MTV: Exclusive & Heavy
#1 Most Requested Video

EXPLODING AT:

On MTV!

Miami Vice: Stop! ... Sequel Time!

ore problems for Beasley CHR

WPOW (Power 96)/Miami and former

VP/Programming-morning man Bill
Tanner.

According to WPLG-TV/Miami, police
armed with a search warrant entered Tanner's
house last Friday (12/13), looking for 8mm
films and a collection of photographs. (Tanner
wasn't home at the time.)

WPLG sources told ST that the police
found what they were after and were
evaluating the materials before deciding if
more charges would be filed. Tanner will be
arraigned January 7 on various drug charges.

Tanner’s attorney Robert Hertzberg told
ST, “I haven't seen what they've confiscated
and probably won’t be able to until after the
arraignment when the discovery period
begins.”

Meanwhile, Power 96 afternoon drive
personality Don Cox was arrested for DUI in
the wee hours of Monday moming (12/16).

GM Greg Reed told ST, “Don Cox has a
substance abuse problem and has agreed to a

* Is ex-EMI VP/Promo Mark Kargol about to join
Atlantic’s L.A. office?

* |s former Chrysalis AOR honcho Dave Ross
being courted for RCA's East Coast AOR opening? Is

Meet The New EMI
Field Promo Staff

nd the restructured EMI field promo lineup is
A(dlum roll, please ...) Gary Triozzi (Nat'l

Dir./Secondaries, working out of Chicago);
Michael Lessner (NE Regional, based in Philly);
Monte Lipman (SE Regional, calling Atlanta home);
Kevin Knee (NW Regional, operating out of SF);
Julie Traub (Detroit); Tom Starr (Seattle); Harry
Schwartz (Miami); Tom Schoberg (Baltimore/DC);
Shanna Nartz (Dallas); Bruce Marek (Cleveland);
Justin Fontaine (L.A.); Hugh Cole (Denver); Ron
Carter (Charlotte); Joe Babka (Minneapolis); Jon
Cohen (Boston); Corbin Dooley (NY); Michae! Mar-
tin (Atlanta); and Steve Rabeor (St. Louis).

Exiting EMI promo staffers include: Dir./Alterna-
tve & Dance Promo Geordle Gillesple, James
Heathfield, Gary Wisner, John Matthews, Mike
Stone, Margaret Ann Ronayne, Phlllip Rauls, Tami
Skripek, Chal Martino, and Amy Simon. Simon has
already segued to Virgin for West Coast Regional
duties, based in L.A. ST hears Stone may become a
Virgin as well.

Exiting Chrysalis promo staffers include: Natl
AOR Dir. Dave Ross, West Coast Nat'| AOR Dir. Ron
‘‘Jotson’’ Poore, Clarence Barnes, Robert Nesbit,
Shantay Taylor, Larry Van Drutf, and Dave Gleek-
man. The only local SBK promo rep to exit was Grant
Spofford.

Despite rumors that he'd be leaving, the status of
Chrysalis Vice Chairman Joe Kiener could not be
confirmed at presstime.

Z100 29-26 KMCK 40-33 WAAL debut 35 mmeveinu a possible retur to the West Coast as
Wi
WEGX 28-23 WNNK debut 26 WSTW debut 35 * Is ex-B94/Pittsburgh PD John Roberts about lengthy rehabilitative program. Mr. Cox is, as
HOT955 27-22 hot 195 debut 27 WZOK debut 35 to announce a major programming deal after the first of this moment, suspended from Power 96
KFMW 33-23 hot  WABB debut 30  WLAN debut 37 ::mmemmm came first, the offer or Rob- pending the outcome of his rehabilitation.”
7102 35-28 hot  WIKZ debut 33 WBBQ debut 37 S50 Sver OMLA. ord WIS Back in 1980, Cox — then a personality
0K95 33-27 WRVQ debut 33 WRCK debut 38 Frank Murphy to produce Jay Thomas’s morning at crosstown WHYI (Y100) — served a jail
KWNZ debut 34 PWR92 debut 39 show? sentence after having been convicted on drug
WCGQ 37-29 and many more! ® ls SMN looking at ex-WKZL/Winston-Salem charges. .
: Station Mgr./PD Chuck Holloway?
. IsMI':mar UC WMXD/Detroit PD Paul Christy Eplc Sr. VP/Mktg. Larry Stessel has

25 More Adds! about to become PD at AOR KRBL/Albuquerque? joined Mercury as Sr. VP/GM. He'll be

UBE WFMF WAZY Coukd there be 8 formek shift I the works? overseeing promotion, marketing, sales, video
K AZ * Wasn't that former WIOQ/Philly morming man oduct de t, d bl': ' !
WNVZ CK105 KQHT Chris Jagger on-air at crosstown WEGX? product development, and publicity.

KXKT WCIL e R Ee W Maery) W .. Rather significant update on last week's
JET-FM WIOG WZKX 5 éom:ym":;%n St story about WGCIIChIqago_ overr.\ighte.r irene
KC101 mors that morning man Randy Miller is about to spi, Mojica, who won a racial bias suit against the
WYCR KMYZ WZKS so why do they refuse to die? Gannett station.
KQIX and more!

Soid-Out Tour Nationwide!

Sales Over 13,000,000 Units!

the new single and video from the album

“USE YOUR ILLUSION I

the follow-up to the top 10, gold Single

"DON'T CRY”

GEFFEN

@ produced by MIKE CLINK and GUNS N' ROSES
jersasal masagement: DOUG GOLDSTEIN

McVay Media With
Congrats To The Winners

Congratulations to the winners. Many
adult radio stations took it on the chin, but not
McVay Media clients.

We continue to stay in the winner’s circle
with WLTF/Cleveland, KLSY/Seattle, WMTX/
Tampa, WLEV/Allentown, WWLI/Providence,
KWFM/Tucson, KMGL/Oklahoma City,
WWWM/Toledo, WOCL/Orlando and WMYl/
Greenville.

Big gains were posted by WRKA/Louls-
ville, KCMO/Kansas City, WEJZ/Jacksonvlile,
WWAKL/Harrisburg, WLHT/Grand Rapids,
KZKL/Albuquerque, WQXK/Youngstown,
WOLL/West Palm Beach, KHLT/Little Rock,
WYNK/Baton Rouge, KRMD/Shreveport and
WHNNI/Saginaw.

(odvertisement)

We want to especially acknowledge and
congratulate the staff and management at
WMAS/Springfield on posting #1 12+ and a
#1 25-54 position. WMAS moved from 8.6
to 10.0 12+ and 9.6 to 12.4 adults 25-54!
Congrats to the staff and management at
WAAS/Columbia on posting their first big vic-
tory since takeover six months prior to the
start of this book. Star 93.5 moved from a
4.1 -6.7 12+ and 4.9 - 7.4 adults 25-54.
Meanwhile, KHLT/LIttle Rock is on the re-
bound on our first full book with this client as
it moves to #3 Women 25-54!

Information

Contact Mike McVay or Jerry King at
(216) 892-1910, Charlie Cook at (615)
373-2518, Chris Elliott at (303) 841-3960
or Dan Gartinkel at (412) 481-5200.



THERE ARE A COUPLE OF SERVICES
WE DONT OFFER OUR CLIENTS.

When you use TAPSCAN software you're not only using the finest media-related sales, programming and

administrative software, but you’ve also hired over 70 bright, aggressive and innovative media veterans to help you
manage the sales, programming and administration of your station. We are willing and able to spend the time and
effort necessary to help get you out of a jam, add that definitive touch to a big presentation, or just find an easier,
faster way of doing things you need to do. We are people who know the true meaning of the word “service”...and

that’s not lip service. No bull.

INCORPORATED

3000 Riverchase Galleria
Suite 850
Birmingham, Alabama 35244
205-987-7456
BOSTON+*CHICAGO*LOS ANGELES*TORONTO+*VANCOUVER

TAPSCANG TVSCAN *MultiMedia+QualiTAP+*TargetONE
PrintSCAN *MonitorSCAN +MusicSCANG*BRASS - GridONE
The Director Series:Traffic.Billing. Administrative, and
Copy Writing Systems.
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““MOVIN’ ON UP”

THE NEW SINGLE

FROM THEIR

/

AMERICAN
DEBUT ALBUM

SCREAMADELICA

KWOD 24-20
KBEQ on

WLAN add

999KHI add

WPST on

WRQK deb 29 HOT
WOMP on
WBNQ add
WKFR add
KFMW 31-19
KTRS 38-35
KTMT on
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©1991 SIRE RECORDS COMPANY

STREET TALK.

Continued from Page 22

A judge subsequently scuttled the
$125,000 in punitive damages that the jury
awarded Mojica, leaving her with $35,000 in
compensatory damages. The judge also
ordered 'GCl to raise Mojica’s salary from its
present $30,000 to $45,000 by January

1993.
Satter Matters
Who'll replace Steve Meyer at MCA? The

)

eyes of the industry are focused on ex-EMI
Sr. VP/Promo Jack Satter, who spent a good
portion of Monday (12/16) with MCA
honchos.

However, ST also hears the MCA brass
spent part of the following Tuesday talkin’
turkey with impact Sr. VP/Promo Bruce
Tenenbaum.

If Satter doesn't relocate to L.A., ST hears
there are at least two other NYC-based labels
that are seriously interested in his services.

As for former EMI VP/Promo Ron Geslin,
most folks feel he'll go wherever Satter goes,
although indications are Arista's looking to
lasso Geslin.

ST hears former DGC honcho Marko
Babineau has officially hung out his indie
promo shingle and has already been promised
work by several labels.

Rumbles

¢ KNBR/SF PD Bob Agnew has been upped to
OM/PD.

¢ 91X/San Diego elevates MD Mike Halloran to
APD/MD.

* WBXX/Battie Creek, Ml VP/GM BIll Hennes
exits.

¢ KKFR/Phoenix’s morning zoo is ~1 now that
Scott Thrower has exited. Dave Ryan and MD Dena
Yasner will continue to provide the station’s wakeup
service.

* Gannett N/T KCMO/KC taps morning co-host
Dave Dawson to fill the midday shift left vacant by the
apparent suicide of psychologist Dr. Marshall Saper.

* Former KUAD/Ft. Collins PD Art Opperman
fills the WXCL/Peoria, IL PD slot.

* WGMG/Athens, GA PD Jim Shephard be-
comes OM/PD/MD at new Country outiet WBGA/
Brunswick, GA.

® CMT Program Mgr. Ric Trask exits.

* Seven KKAZ/Cheyenna, WY employees — in-
cluding PD/morning man Kevin Mee — were pink-
slipped Monday (12/16), when the AC became a
Format 41 affiliate. The move to satellite comes after
KKAZ and sister KUUY entered into an LMA with
crosstown KFBC & KFBQ.

¢ Congratulaticns to WMMS/Cleveland morning
stars Jett Kinzbach & Ed ‘‘Flash’’ Ferenc, who'll
celebrate their 15th anniversary together on Decem-
ber 28.

SR NI & .s\?Q : \\-\5'\5;’{\'.'\\‘7&%-‘$“’

" HAPPY NEW YEAR!

Former radio talk host R.G. Reynolds was
sentenced to 17 years in the slammer
following his conviction last month on mail
fraud and witness tampering. A federal judge
also ordered Reynolds to repay $421,000
he's believed to have bilked from investors
between 1985-87

Magic moments prior to presstime, ST
learned that former Hot 102/Milwaukee PD
Gregg Cassidy — who last programmed
Chicago CHR WYTZ (Hot 94.7, Hell, Z95,
etc.) — will return to Hot 102, replacing Dan

Kieley.

Syndicated money talker Sonny Bloch has
switched flagship stations, exiting WABCINY
for crosstown N/T WOR. Bloch says WOR
owner Buckley Broadcasting aced out an
ambivalent WABC by offering him “more
money, more stability, and no Yankees
baseball preemptions.”

The New York Post reports that some
WOR employees — including financial talkers
Ken and Daria Dolan — are upset about
Bloch's addition to the lineup. According to the
paper, the staffers are worried about criticism
that Sonny gets a piece of the action on the
financial products he promotes on his show.

Bloch flatly denies those allegations and
says he was welcomed with open arms by
WOR — including the Dolans.

Incidentally, WABC has inked former Big
Apple Mayor Ed Koch as a talk host. Koch's
daily call-in show will originate from his law
office, beginning January 6

Suburban Cincy SMN affiliate

WAQZ/Milford, OH inks an LMA with Jacor
powerhouse AOR WEBN. No word on a
format. Market scuttiebutt says dance CHR or
young-skewing AOR.

Incidentally, Jacor co-COO Randy
Michaels and 'EBN PD Tom Owens plan to
do a talk show this Sunday night (12/22) to
solicit audience input on what they should do
with 'AQZ. “It's our opportunity to have an on-
air discourse with every other PD in the
market,” Owens quipped.

Talk Bloch

LMA O’ The Week

Those rumors about struggling Adams
outlet KISS/San Antonio returning to AOR
picked up steam last week when Rusk

Continued on Page 26
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YOU'LL BE AMAZED WITH WHAT WE DO IN '92!

JOE KELLY

CREATIVE SERVICES

(708) 295-8610
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Tothese
broadcasters
who have gone
for the gold
iIn1991

This year, more than 27 radio
groups operating more than 200
radio stations have reselected The
Arbitron Company as the gold
standard in radio marketing
information.

These are just a few of the radio
groups who this year have signed
multiyear, multiple-market
contracts for the best radio ratings
in the business:

m Beck-Ross Communications, Inc.
n Bonneville International Corp.

n Capital Cities/ABC, Inc.

n CBS Radio Division

m Cook Inlet Radio Partners

n Evergreen Media Corp.

# JACOR Communications, Inc.

n Legend Communications Corp.

n Metroplex Communications

» Midcontinent Broadcasting Co.
» Multimedia Broadcasting Co.

m Pinnacle Broadcasting Co.

n Sconnix Broadcasting Co.

s Shamrock Broadcasting

n Southern Skies Corp.

» Susquehanna Radio Corp.

m Tate Communications, Inc.

a TELE-MEDIA BROADCASTING
s WIN Communications

We want to thank these groups and
more than 1,940 subscribing Arbitron
radio stations for their support in 1991
and in the future.

Thanks.
For your continued
suppon.

ARBITRON
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he a father to yosur chiid

8- UER-E I

To Your Heart And On The Charts

ALBIE D. - MD, WPGC

“Here’s a song that ANY auadience can relate to.

HOSH GUREL! - APD/MD, KMEL
“Not only is this a hip and happening street
record, but it's also a major call-out record for
adults and gets excellent midday reaction

JERRY MC KENNA - APD, WZOU

‘Be A Father To Your Chiid’ won 5 consecutive
nights on our New Music Chailenge agalnst some
tough competition. Give this one a listen - it's
not your average street record. The subject
matter and positive message separate this one
from the pack

LEE MICHAELS - C.0.0., KJLH

Be A Father To Your Chiid® has a strong iyric and
presents a positive Image and message, and is
getting good audience response

DAVID MORALES - MD, KSOL

Play this recora! It makes my phones ring and
SALES are GREAT!!

BARBARA PRIETO - PD, WKYS

The song is performing well for us, and this Is a
message that’s needed for today's youth

From the album, LIFE OF A KID IN THE GHETTO
848-326/1/2/4

Droppin’ Science On MERCURY.

CHR
WPGC
KHQT
KMEL
KQPW
KKFR
WZou
WLUM
WKSS
WTIC

(VT
WBLK
WBLS
WKYS
WHRK
wowl
WZAK
WJOB
()
KMM
WILD

STREET TALK-

Continued from Page 24

Corporation — currently guiding KISS via an
LMA — hired AOR vet Virgil Thompson.

Reached at Rusk’s KSMG (Magic
105)/San Antonio — which KISS is
simulcasting — Thompson would confirm only
that he was “working in the programming
department” and he'll “most likely implement
whatever is ultimately decided.

With B94/Pittsburgh currently boasting the
only major market CHR PD opening in
America, ST hears Fed Ex has chartered a
special T&R flight direct to VP/GM Tex
Meyer's desk!

Meyer has named s&fternoon driver Jeff
Tyson and MD Lori Campbell co-interim PDs
until a permanent PD is named. And, ves,
Tyson is in there pitching for the j-o-b.

Late word out of 95-Double Q/Charlotte,
currently in the midst of playing 25,000 hits
in arow,” is that GM Andrew Ashwood
personally will handle the PD reins until the
station is solidified

With the airstaff nearly complete, expect a
New Year's Eve format preview, with the
station’s official debut coming later that week

What's going on at CHR B104/Baltimore?
ST hears PD Todd Fisher has pulled the
Saturday night “mix show” and inserted some
non-dance library cuts. Fisher denies talk that
the station is headed Classic Rock.

Meanwhile, similar Classic Rock rumors —
equally unconfirmed — have surfaced at
crosstown Infinity AC WLIF.

B94 PD Derby {

WCRJ/Jacksonville, FL has changed calls
to WROO and is now known as “Rooster
Country 107."

R&R has been selected as a contributor to
the American Music Awards’ nominating
process. After receiving sales data from
SoundScan, R&R used its airplay resources to
classify the data into the 30 musical
categories that will be used on the three-hour
show. Hosted by Hammer, the ‘‘American
Music Awards” will be broadcast from L.A.'s
Shrine Auditorium via ABC-TV on January 27

According to a report in the Eagle Beacon
(12/14), Sherman Broadcasting CHR KKRD/
Wichita has defaulted on a $3.5 million loan

Records

¢ Steve Perun’s new title at Arista: Natl Oir. Vid-
eo/Promo Ops. Details soon.

* FMQB GM Pat Milanese exits to handle Balti
more/DC for Geffen.

e RCA Detroit promo rep Kevin Young joins
Charisma for Cleveland promo duties. He replaces
Dale Connone, who'li be eievated to a Nat'l CHR pro-
mo post.

* PLG Publicity Dir. Tracy Mann Hill changes to
Chameleon VP/Publicity. Regmna Joskow joins PLG
as Assoc, Dir./Nat't Publicity.

* Megatorce Records and Atlantic Records
have dissolved their deal. King’s X, Overkill, and
Testament will remain with the latter.

® Although Interscope and A&M have been ru-
mored as possible new berths for Delicious Vinyl
{cumrently distributed via island/PLG), GM Rick Ross
telis ST that Delicious is still very much a part of PLG,
fine-tuning the relationship in the wake of island’s ab-
sorption.

Vv N

RADIO & RELCORDS

'

© Michael Schulhot appointed Chairman of Sony Music
Entertainment.

eLorna Ozmon named WTMX/Chicago PD

o Jay Taylor lassoes WRBQ-AM & FM (Q105)/Tampa PD

John R. Gambling becomes the third generation of Gamblings
to anchor the WOR/NY morning show

<

o Capitol Industries/EMI appaints Joe Smith Vice Chairman/
Chief Executive and David Berman President.

*Bob Kaghan becomes Metroplex Nat'| PD

oTim Kelly named WCKG/Chicago PD

4

e Rich Fitzgerald named VP/GM at Network Records.
*Phil Quartararo appointed Northeast Regional Promo Mar. for
RCA Records.
o Mike Joseph begins consulting WBBM-FM/Chicago, whict
arts to ta CHR slant

4

| oDick Bozzi becomes CKLW/Detroit Pl

4

from First National Bank of Boston and is filing
for Chapter 11. Don't look for any change in
operation.

Despite this week's addition of former
WLS-AM & FMIChicago talker Stacy Taylor in
middays, Full-Service AC KFMB/San Diego
says it's not moving towards a News/Talk
format. Taylor replaces Clark Anthony and
Geni Cavitt, who'll remain with the station.

ST has learned that GAF-owned Classical
WNCN/NY is mulling a plan to drop music from
morning drive in favor of a talk-oriented show.

} Heavy Rayes ‘

Kudos and superiatives to Epic/Nashville
on an unprecedented achievement with Collin
Raye’s “Love, Me.” R&R's entire Country
panel — 202 stations — reported the track in
Heavy rotation.

} No. 82 ... Without A Bu"et<

“The 1991 Billboard Music Awards,”
which aired December 9, netted Fox a 7.5
rating/11 share — good for 82nd place (out of
92) in last week’s Nielsen TV Index.

The two-hour broadcast not only finished
last in each time slot — behind such fare as
“MacGyver” and “Blossom” — but also
finished last among all Monday night shows.
Incidentally, last year's program garnered a
9.0 rating/14 share.

On the flip side, Hammer's recent
appearance on NBC-TV’s “Saturday Night
Live” (12/7) helped the show grab a 9.7
rating/27 share — the highest-rated SNL
telecast since Eddie Murphy's December 15,
1984 appearance.



VvV

Anthony Acampora
Richard Agata
Shawn Alexander
Michael Atkinson
Liz Atlas
Colette Bannister
Ken Barnes
Jill Bauhs
Margaret Beckwith
Michael Berckart
Karen Biondo
Randall Bloomquist
Deborah Botengan
John Brake
Phyllis Bush
Pat Clawson
Paul Colbert
Dan Cole

Leslie Cutting
Beth Dell’Isola
Joel Denver
Teresa Dovidio
Marylou Downing

John Emenputsch

HAPPY

V.

Lea Grubbs

Jill Halpren
Timothy Hanlon
Carl Harmon, Jr.
Hurricane Heeran

Lon Helton
Kristi Hinchman

Nancy Hoff
Daniel Holcombe
Lorie Hollabaugh

John Hussey

Saeid Irvani

Nalini Khan

Mike Kinosian
Harvey Kojan
Dick Krizman
Tim Kummerow
Mike Lane
Walt Love
Jack Messmer
Gail Mitchell
Bill Mohr
Lucie Morris
Henry Mowry
Karen Mumaw
Juanita Newton
Barry O’Brien
Vickie Ocheltree
Michael Onufer
Michelle Parisi

HOLIDAYS

®

Matthew Parvis
Jo Pincek
Todd Roberts
Ron Rodrigues
Frank Roth
Geoff Schackert
Mike Schaefer
Kelley Schieffelin

M

Dianna Seay

inan

Scott Sneddon
Rob Sparago .
Jeff Steiman

Blake Tennant
Kent Thomas

Ken Tucker
Gary van der Steur
Don Waller
Deborah White
Bob Wilson

Kenton Young
Thomas Yueh

Barak Zimmerman

Sherrie Zuckerman

Richard Zumwalt
Roge alt
Sy

A A A
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MUSIC

Cowboy Junkies Back In The Saddle

he Cowboy Junkies’ next RCA album, ‘“Black Eyed
Man,” will feature CJ vocalist Margo Timmins du-
eting with John Prine on “If You Were The Woman

And I Was The Man.”

While Townes Van Zandt wrote
“Cowboy Junkies Lament” for the
LP, CJ leader Michael Timmins —
who also produced the platter — in-
cluded his new “Townes Blues”
composition as well as Van Zandt’s
“To Live Is To Fly” by way of mu-
tual admiration. Street date for the
disc: February 11.

Hidden Charms

Nirvana isn’t the only band to in-
clude a hidden track at the end of
its LP (R&R 11/22). Chameleon/
Elektra recording artists Drama-
rama’s ‘“‘Vinyl” sports an invisible
12th track, according to the Santa
Monica, CA-based ICE newsletter.
Curiously, “Steve Is Here” (named
for Dramarama manager Steve
Rennie) is pressed as 88 separate
tracks, making ‘“Vinyl” a 99-track
record.

And. . . Columbia tucks away an
uncredited, previously unreleased
instrumental of “Subway” on the
end of Aerosmith’s ‘“Pandora’s
Box,” while the last disc of Epic’s
“The Clash On Broadway” con-
tains another hidden track, the
“Sandinista!” version of “Street
Parade.”

Neighborhood Staples
Guitarist/vocalist Pops Staples
is recording an LP called ‘“The
Neighborhood” for Point Blank/
Charisma. Along with his rendition
of Los Lobos’ title tune, Staples
covers Jackson Browne’s ‘“World
In Motion,” joined by Browne and
Bonnie Raitt, who co-produced the
track. Ry Cooder produced several
other songs on the disc and
Staples’s daughters Mavis,
Yvonne, and Cleotha sing on seven
cuts. Look for this one in your

neighborhood early next year.

Big Tears

Roland Orzabal has single-
handedly completed a new Tears
For Fears song, “So Long (Tears
Roll Down),” for inclusion on the
group’s greatest hits LP, “Tears

Roll Down,” which is due in
March. Rock Over London reports
his former partner, Curt Smith, is
currently recording a solo album
for Mercury in the U.S.

Rockin’ Behind
The Iron Curtain

German heavy metallurgists the
Scorpions became the first West-
ern hard rock band to meet with
Mikhail and Raisa Gorbachev in
the Kremlin recently, and pre-
sented a check for $70,000 to be
spent on medical equipment for
Russian children’s hospitals.

Meanwhile, the Grammy
Awards will be broadcast on Cen-
trai Television next year in what
used to be the Soviet Union. The
event — to be carried live on CBS-
TV (2/25/92) in the states — will air
in its entirety in all 15 Eastern Bloc
republics, the first U.S. awards
show ever to do so.

or Kid N Play, making rec-
Fords, TV cartoons, and
movies (the "House Party”
saga) is not enough. Starting next
month, the Select/Elektra rappers
will star in their own Marvel comic.

The self-described Slammin’
First ssue™ — titied “"Kung Fools” —
takes place in the New York City
area and features wily bad guys, the
latest street slang, and occasional
cuitural references — from Dolemite
to Janet Jackson.

Most of the comic's characters are
based on members of the ldol
Makers Management posse, which
includes Kid ‘N Play’s DJ, Wiz, and
producer Hurby *‘Luv Bug”’ Azor. A
later episode will feature Salt-N-
Pepa. Ust price: $1.25.

Class Action
Meanwhile, Kid 'N Play's third
film (“Class Act”) is scheduled for

an Aprit Warner Brothers release.
The Glant soundtrack tentatively

Kid °N Play’s
Comic Adventure

Hair-raising reading.

features material from the stars as
well as Monie Love, 3rd Bass, and
Cold Premiere.

Hip Late-Night Sets

It’s not official yet, but saxman
Branford Marsalis is set to replace
Doc Severinsen as bandleader on
NBC-TV’'s “The Tonight Show"
when Jay Leno succeeds Johnny
Carson in May.

Also, ex-Police guitarist Andy
Summers has been tagged Musical
Director for “The Dennis Miller
Show,” which is set to begin its syn-
dicated TV life on January 20.

Signs O’ The Times

¢ Cameo to Warner Bros.
e Ashford & Simpson to Arista.
* Dr. John to Warner Bros.

Mixed Media

e Starting in January, MTV’s
monthly “New Music Report™ will
be coming to record stores on las-
erdisc. The two-hour ‘“‘video cap-
sules” will look like MTV, airing
excerpts of new videos, advertise-
ments, and stylized animation.

* Tower Records and Digital Ca-
ble Radio have teamed to offer
home delivery of tapes and CDs to
DCR subscribers via an 800-num-
ber service.

Wet Wet Wet Set

Wet Wet Wet's third album,
“High On The Happy Side,” is now
due in January. The band alsc de-
cided to record an “extra’ eight-
track LP, which includes cover
versions of favourites by Carole
King, the Temptations, and others.
The mini-album — recorded in a
mere 10 days — will be available in
a limited-edition double-pack with
“Happy Side” (ROL).

London Beat

¢ Lush will release the limited-
edition single “For Love” on De-
cember 30. The tune will appear on
their forthcoming album (which
may or may not be titled
“Spooky”’), due from 4AD in the
UK in late January and from War-
ner Bros. in the States on February
4.

e December 30 will see the re-
lease of the latest single from the
Beautiful South, ‘“Old Red Eyes Is
Back” (ROL).

R.LP.

Headman Tshabalala, a founder
of Ladysmith Black Mambazo,
was shot to death Tuesday (12/10)
in Natal, South Africa. Police ar-
rested a white security guard two
days later and then released him
on $380 bail.

The group’s global fame came
with its appearance on Paul Si-
mon’s “Graceland” album. Simon
and Joseph Tshabalala, Head-
man’s brother and the group’s
leader for 30 years, have called for
an investigation.

Last Laugh

Fantasy will release “The Lenny
Bruce Originals Vols. I & II"” on
Christmas Eve. The two double-CD
sets consist of four albums: “Inter-
views Of Our Time” and “The Sick
Humor Of Lenny Bruce” (Vol. I)
and “American” and “Together-
ness” (Vol. IT). Save a taste for ol’
Buck.

SRS ——
MONDAY, DECEMBER 30 l MONDAY, JANUARY 6

1979/ Emerson, Lake & Palmer break
up.

Born: Bo Diddley 1928, the late Del
Shannon 1935, Mike Nesmith
1942, Davy Jones 1945 Pattl
Smith 1946, Jeft Lynne 1947

TUESDAY, DECEMBER 31

&=

g 1969/ Jim! Hendrix's Band Of Gypsys
| make their concert debut.

% 1970/ The Beatles offcially dissolve their
i partnership.

. 1974/ Stevie Nicks and Lindsey Buck-
X ingham join Fieetwood Mac.
1965/ Rick Nelson and six others are kill-
ed In a plane crash outside Dallas.
Andy Summers 1342, John Den-
ver 1943, Burton Cummings
1947, Donna Summer 1348, Tom
Hamilton (Aerosmith) 1951,
Scott lan (Anthrax) 1963, Joe
Mcintyre (New Kids On The
Block) 1972

"~ Bom:

WEDNESDAY, JANUARY 1

1953/ Hank Wililiams Sr. dies.

1964/ “Top Of The Pops” premieres on
BBC-TV

1986/ Billy Joel and Christie Brinkley

become the parent$ of daughter
Alexa Ray.

THURSDAY, JANUARY 2

1979/ Sex Pistols bassist Sid Vicious's
trial for the murder of girlfriend Nan-
¢y Spungen begins.

FRIDAY, JANUARY 3

1982/ Bruce Springsteen begins record-
ing “Nebraska" on a four-track tape
recorder at his New Jersey home.

Born: Stephen Stills 1945, John Paui
Jones (Led Zeppelin) 1946

Phif Lynott

SATURDAY, JANUARY 4

1971/ "Performance” — starring  Mick
Jagger as a reclusive rock star
opens in London

1985/ Aftter a serious car accident, Det
Leppard drummer Rick Allen has
an arm amputated

1986/ Thin Lizzy bassist/vocalist Phil
Lynott dies of heart failure/pneu-
monia.

Born: Bernard Sumner (New Order,
Etectronic) 1956, Michael Stipe
(R.E.M.) 1960

SUNDAY, JANUARY 5

1978/ The Sex Pistols begin their first
US. tour.

1979/ Sales of the “Saturday Night Fever”
soundtrack album hit the 25 miliion

i mark.

1984/ Tina Turner's career-reviving cover
of Al Green's "Let's Stay Together”
iS released

Born: Syd Barrett (ex-Pink Floyd) 1946,
Malcoim Young (AC/DC) 1953

TUESDAY, JANUARY 7

1954/ Muddy Waters records “*Hoochie
Coochie Man.

1985/ John Fogerty's long-awalted solo
album “Centerfield” is released.

Born: Paul Revere 1946, Kenny Log-
gins 1948, Kathy Valentine (Go-
Go’s) 1959

Animotional display of

Richard Marx
affection.

WEDNESDAY, JANUARY 8

1988/ Richard Marx marries singer/act-
ress/dancer Cynthia Rhodes.
1991/ Det Leppard guitarist Steve Clark,
30, dies of alcohol poisoning.

Born: the late Eivis Presley 1935, Rob-
bie Krieger (Doors) 1346, David

Bowie 1947

THURSDAY, JANUARY 9

1991/ Sinead 0'Connor tops Mr. Black-
well's “Worst Dressed List."

Born: Les Paul 1916, Jimmy Page (Led
Zeppelin) 1944

FRIDAY, JANUARY 10

1956/ Elvis begins his first recording ses-
sion in Nashville with a cover of Ray
Charles's "I Got A Woman.”

Born: the late Jim Croce 1943, Rod
Stewart 1945, Donald Fagen
1948, Pat Benatar 1952

SATURDAY, JANUARY 11

1984/ Michael Jackson receives a record
12 Grammy nominations.

Born: Clarence Clemons 1942, Naomi
Judd 1946, Vicki Peterson (ex-
Bangles) 1958

SUNDAY, JANUARY 12

1979/ The Bee Gess are awarded a Holly-
wood Walk Of Fame star.

Paul Colbert |
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BROADCAST PROGRAMMING
Tom Casey o (800) 426-9082

Super Country
LORRIE MORGAN/Except For Monday
RICKY SKAGSS/Same OI' Love

Hot Z Format
SLUR/There's No Other Way
LLOYD COLE/Tel Your Stster
ALISON MOYETAt Won't Be Long
PEARL JAM/Alive

TEENAGE FANCLUB/Star Sign
THIS PICTURENaked Rasn

VAN HALENAight Now

Hot AC/Original AC/Ultimate AC/The AC
SIMPLY RED/Stars
TRIPLETSAight A Candle

Super Hits/Stereo Rock

BRYAN ADAMS There Will Never Be Another Tomght
TEVIN CAMPBELL Tell Me What You Want Me To Do
FIREHOUSE/AN She Wroke

BOMME RAITTA Cant Make You Love Me
SCORPIONS /Send Me An Angel

SHANICEA Love Your Smile

KEITH SWEATXeep It Comn'

Modern Country/Country Lovin’
JOHN ANDERSONStraight Tequia Night
SUZY BOGGUSS Outbound Plane

DAVIS DAMELFighting Fire With Fire

BILLY DEAN/Only The Wing

HIGHWAY 181/8aby, I'm Missing You
PATTY LOVELESS/Jealous Bone

"

CONCEPT PRODUCTIONS
Dick Wagner o (800) 783-3454

Concept 1 AC

BETH NIELSEN CHAPMAN/ Keep Caming Back To You
ROGERTA FLACK/You Make Me Feel Brand New

6. MICHAEL/E. JOHN/Don? Let The Sun Go Down..
SIMPLY RED/Stars

KARYN WHITE/The Way | Feel About You

Concept 2 CHR

JON BON JOViAevon

6. MICHAEL/E. JOHN/Don' Let The Sun Go Down.
MR, BIG/To Be With You

RYTHM SYNDICATE Blinded By Love

LUTHER VANDROSS The Rush

Concept 4 Country

DAVIS DAMEL Fighting Fire With Fire
HIGHWAY 181 8aby, 'm Missing You
PATTY LOVELESS /Jealous Bone
LORRIE MORGAN/Except For Monday
RICKY SKAG@S/Same OI' Love

i 3 <3 "L EERATT Tik

SMN
Robert Hall  (800) 527-4892

Traditional Country

GEORGE JOMES /She Loved A Lot n Her Time
MIKE REIDA'N Stop Loving You

CONWAY TWITTY Who Oid They Thnk He Was
KEITH WHITLEY Samebady's Don" Me Right
TRISHA YEARWOOD That's What | Like About You

Z-Rock
PEARL JAM/Aive
SOUNDGARDEN Dutshined

The Heat
GUNS N’ ROSES/Live And Let Die

Country Coast-To-Coast
LORRIE MORGANExcept For Monday
RAMDY TRAVIS/Betier Class Of Losers

UNISTAR
Chris Kampmeier o (213) 460-8383

Unistar Country

KATHY MATTEA/Asking Us To Dance

RONMIE MILSAP/Turn That Radio On

RICKY VAN SHELTON/ANer The Lights Go Out

T. TRITT $A4. STUART/The Whiskey Ain Workin®

VHi

VR s Ot
41.8 million households
Sal LoCurto, VP/Programming & Scheduling
Norman Schoenfeid, VP/Program

& Artist Development
Weeks On

| HEAVY |

| FIVE STAR |

BOYZ Il MENA's So Hard To Say_.. (Motown) 9
MARIAH CAREY Cant L&t Go (Columba) ADD
BENESISNo Son Of Mine (Attantic) . 8
HAMMER/Addams Groove (Captol) 7
MICHAEL JACKSOM Black Or Whae (Epic) 6
MARKY MARK &... Wikdside (Inkerscope) 12
METALLICA The Unlorgrven (€ lektra) 6
MOTLEY CRUE Home Sweet Home (Elekdra) 6
NIRVANA Smeils Like Teen Spat (OGC) 13
U2 Mystenous Ways (Istand PLG) 5

ENYA/Caribbean Biue (Reprise) 4

GREATEST HITS

PAULA ABDUL Blowing Kisses. . (CaptveNirgin)
MARIAH CAREY Can' Let Go (Coumbia) . ADD
GLORLA ESTEFANAve For Loving You (Epxc) . .
GENESISNo Son Of Mire (Atlantic) .

MICHAEL JACKXSON/Back Or White (Epc)

RICHARD MARX Xeep Coming Back (Caphol) . ..

| HEAVY

| EXCLUSIVES |

PAULA ABDUL NVibeolagy (CaptveNrgin) 2
AEROSMITH/Sweet Emotion (Columba) 5
GUNS N’ ROSESAve And Let Die (Geflen) 2

| BUZZ BIN o

LIVE/Operation Spird (Radicactive/MCA) 4
NED'S ATOMIC DUSTBINGrey Cekt (Comba) 70
PRIMAL SCREAM/Movi’ On Up (Swe/MB) 6
SOUNDGARDEN/Outshmed (A&M) 4

| ACTIVE

BABY ANIMALS Painless ({mago) 9
BLUR/There's No Other Way (Food/SBK) 6
ERIC CLAPTON Tears in Heaven (Reprise) ADD
DIGITAL UNDERGROUND Xz You. (Tommy Boy) 4
FOUR HORSEMEN Aockin”_. (Det AmericanReprise) &
PEARL JAM/Alive (Epic) . . . 6
POISON/So TeN Me Why (Capdol)
SHANICE Love Your Smile (Motown)
JODY WATLEY A Want You (MCA)

|ON o

DRAMARAMA Haven1 Got. (Chameleon/Eleidra) ADD
JOAN JETT &.../Don1 Surrender BlackhaartEpic) 2

(S )

LY

MINISTRY esus But My Hot Rod (Sire/WB) 2
NOATHERN PIXES/She At Protty (Scoth Bros.) ADD
PARTY/n My Oreams (Holywood) . . ADD
PRINUS Tommy The Cai (Interscape) 4

QUEEN/The Show Must Go On (Hollywood) ADD
BOMMIE RAITT/ Cant Make You Love Me (Capitol) 5

KEITH RICHARDS Cannection (Vorgen) . ADD
RICHIE SAMBORA Stranger in Tius Town (Mercury) 5
SHAMEN Move Any Mountain (Epec) 3
SIOUXSIE &...Fear (Of The Uninown) (Gellen) 3
TESLA/Cal it What You Want (Galten) 4
VAN HALEN Top Of The World (W8) 11

| STRESS |

SAYAN ADAMS There Wil Never Be Ancther (ABM) 2
COLOR ME SADD/AN 4 Love (Gan/Repnse) 9
GUNS N’ ROSESDont Cry (Geflen) . 10
JOHN MELLENCAMP ALove And Happiness (Mercury) 4
6. MICHAELE. JOHN/Don Let The (Comba) 5
MR. BIG/To Be With You (Attantic) 5
MOTLEY CRUE /Anarchy In The UK. (Eislira) 3
0ZZY OSBOURNE Mama, I'm... (Epic Associaied) ADD
P DAWN/Set AdriL._. (Gee StreetAsiand PLG) 14
PRINCE &._..Diamonds And  (Parsiey Park/WB) 4
SCORPIONS /Send Me An Angel (Mercury) 10
KEITH SWEATXeep t Comin’ (Elektra) ADD

| HOT NEW VIDEOS |

MARIAN CAREY Can't Let Go (Columbia) ADD
0ZZY OSBOURNE Mama, 'm... Ep«c Associated) ADD
PIXIES Head On (4ADE lekdra) 2
SOUMDGARDEN Outshined (A&M) 4
PAULA ABDULVibeology (CapiveVargin) 2

| ADDS

MARIAH CAREY/Can Let Go {Columba)

02ZY OSBOURNE Mama, I'm Cameg. (Epic Assocmied)
KEITH SWEATXeep It Comin’ (Elekdra)

ERIC CLAPTON/Tears In Heaven (Reprise)

KEITH RICHARDS/Connection (Virgen)

QUEEN/The Show Must Go On (Hotlywood)

PARTY An My Dreams (Hollywood)

NORTHERN PIKES/She At Pretty (Scolti Beos)
ORAMARAMA Haven't Got A Clue (Chameieon/E iekira)

5

16

4

5

5

Q. MICHAELE. JOWN/Don Lat The... (Columbaa) . 3
DD

ERIC CLAPTOM Tears In Heaven (Reprise) A
CELINE DION & PEABO BRYSON/Beauty.. (Epic) .. 7
JOHN MELLENCAMPAove And... (Mercury) .. ADD
BETTER MMDLER /£ very Road Leads Back . (Atlantic) 7
EDDIE MONEY £'ll Get By (Columbis) . .
AARON NEVILLE /Somewhere. Somebody (ASM)
BOMMIE RAITTA Cant Make You Love Me (Capital) . .
LIDA RONSTADT/Oreams To Dream (MCA)
LISA STANSFIELD/Change (Arista) . . ..
U2Mysterious Ways (ISndPLG) . .
KARYN WHITE/The Way | Feel About You (WB)

WHAT'S NEW

BAYAN ADAMS T here Wikt Never Be... (ASM)
CHER/Save Up AN Your Tears (Geffen) .
NEIL DIAMOND Don Turn Around (Columbia)
HUEY LEWIS &...He Dont Know (EMI)
SOUTHSIOE JOHNMY &...At's Been A (kmpact) .
BARBRA STREISAND Places Thal.. (Columbia) .
CHRS WHITLEY Big Sky Country (Columbia)

V. WILLIAMS The Camfort Zone (Wing/Mercury)

| ARTIST OF THE MONTH |

ROO STEWART Broken Arrow (WB) 10

N W~
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Informabon current as of December 17

13 miltion households
Les Garland,
VP/Programming
John Robson, Director/

° Music Programming
LW Tw

1 1 2 LIVE CREWPop That Coachie (Luke/Alientc)
2 JODECISHy (Uplown/MCA)

3 DO@SMWork i Out (Joey Boy)

4 JODECIFarever My Lady (UptowndCA)

5 GETO BOYSMind Playing Tricks.. (Rap-A-Lat}
9 6 DOBSDogamn (Joey Boy)

— 7 DJ MAGIC MIKE & MC...Dynamic Duo (RM)
S 8 HAMMER? Legh 2 Qut (Capof)

— 9 CYPRESS NiLLHow_ (Rufouse/Colunbe)
7 10 TEVIN CAMPOELL Tel Me What . (Qwest/WB)

aw o

Mos! quesied for the week endng December 11

.
CONCERT PULS
Avg. Gross
Pos. Artist (in 0003)
1 ROD STEWART $582 7
2 METALLICA $5154
S LUTHER VANDROSS 5408 6
4 VAN HALEN $4240
5 GEORGE MICHAEL $345.2
6 BARRY MANRLOW $322 4
7 PAUL SMON 52827
8 STING $2815
8 RUSH $2380
10 GARTH BROOKS $2178
11 MICHAEL BOLTON $2117
122ZT0P $1970
13 TOM PETTY & THE
HEARTBREAKERS $188 7
14 CLINT BLACK $1857
15 JUDDS $176 3
New Tours
Among this week's new tours
ALABAMA
BUDDY QuUY
DELBERT McCLINTON
WHITE TRASH

The CONCERT PULSE is 8 weekly compu-
terized report ranking esch artist by thew
average box office gross reported per
venue. Courtesy of Polstar, & publcaion
of Promoters’ On-Line Listings, (800) 344-
7383, or in Calfornia (209) 224-2631

€ JTNN

THE NASHVILLE NETWORK
53.9 miion househoids

Larry Pereigis, MD
Lyndon LaFevers,
Video Program Administrator

| HEAVY

SROOKS & DUNN My Next Broken Heart (Arista) . 13

DIAMOND MO Mama Don't “orgel... (Arisia). .. . 9
JOE DIFFIE s It Cold in Here {Epic) 5
VINCE GILLAOk AtUS (MCA) ... ... 12
VERN GOSDIN/A Month Of Sundays (Columbia) 4
ALAN JACKSON A Only Wam You... (Arista) . 3

SAMMY KERSHAW Caditer Style (Mercury) 16
HAL KETCHUMA Know Where Love Lives (Curd) 73
TRACY LAWRENCE /Sticks And Stones (Atientic) .. 2
KATHY MATTEA/Askong Us To Dance (Mercury) .. 7.3
DOLLY PARTON £agis When She Flies (Col) .. 14
COLLIN RAYEAove, Me (Epic) 5
REMINGTONS A Long Time Ago (BNA) .8
R. ROGERS & C. BLACK0id On Partner (RCA) 10
SAWYER BROWN/The Din Road (Curt/Captol) 8
DOUG STONEM Julsbox With A Country Song (Epic) . 5
PAM TILLES Maybe t WasMemphes (Arista). .. 5
RANDY TRAVES Better Cless Of Losers (WB) 2
T. TRITT 144, STUART/The Whiskey AnY..(WB) .. 6
STEVE WARINER Leave Him Out Of This (Arista) . . 77
DWIGHT YOARAMA Only Hurts . (Reprise) .. ... 4

| ADDS

BHLY FALCOM Heaven's Highest Hill (Mercury)
PATTY LOVELESS Jealous Bone (MCA)

Informabon current as of December 16.

CML

15.1 mitlion households
8ot Baker, Director/Operations

TOP 10

Lww

11 HAL KETCHUMM Know Where Love Lives (Curb)
2 2 SAWYER BROWN/The Dt Road (Curt/Capiol)
8 3 COLLIN RAYEfove, Me (Epk)

S 4 T. TRITT (M. STUART/The Whiskey.. (WB)
— 5 REMINGTONS Long Time AQo (BNA)

7 6 DIAMOND MI0Mama Dont Forgel . (Arish)

3 7 MARK COLLIEShe's Nover Comin’ Back (MCA)
4 B SAMMY KERSHAW/Cadilac Siyle (Mercury)
— 9 PAN TILLISMaybe R Was Mamphis (Arist)
10 10 DOUG STONEA Judebox Wih A_. (Epic)

| HEAVY !

JOHN ANDERSON Stuight Tequita Night (BNA) . 17

SUZY DOGOUSS Octbound Piene (Caplol) . .. 4
BROOKS & DUNN/My Next Broken Heart (Arista) . . 14
MARTY OROWN Widest Dromms (MCA) .. ... .. 7

PAULETTE CARLSON/ "t Start With You (Capitol) .. 7
CEE CEE CHAPMAN/A Winter's Night (Curd) .. ADD
DAVIS DANIEL Fighting Fire With Fire (Mercury) . 3

CHARLIE DAMELEA mtie Fols (Epic) . . . 74
BILLY DEAN/Only The Wind (SBK/