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TO CUT RED TAPE
SEC chief Richard Breeden

Goldberg Recruited As
Sr. VP At Atlantic Records

file on the West Coast, as well as

Artist man-
be a major player in shaping
. the Atlantic of the '90s and be-

ager Danny
Goldberg has

j
i > " 3 .
ich i joined Atlan- yond,” said Co-Chairman/Co-
wants to m?ke ra|§|ng pUb“C z tic Records as CEO Doug Morris. “He is with-
venture capital easier and ; Sr. VP, where out a doubt orfe of the most cre-
| he will focus ative, intelligent, and well-liked

cheaper for small businesses. '
His proposals could provide |
much-needed relief for radio

| | entrepreneurs. Details in

Radio Business.

people in our industry, with a
refreshing, down-to-earth ap-
proach. He brings a wealth of
talent and experience to his new
post, with a wide-ranging back-
ground as a journalist, pub-
licist, manager, label founder,
and activist.”

Atlantic has purchased half of
Goldberg’s interest in the Gold
Mountain Entertainment man-
agement firm, whose roster in-
cludes the likes of Bonnie Raitt,
Nirvana, Sonic Youth, and
Rickie Lee Jones. Goldberg will
maintain a consulting role at
Gold Mountain and leave its
management to other execu-
tives. He said his Atlantic duties

on the signing
and develop-
ment of new
and establish-
ed recording
acts. Goldberg

“Danny will enhance our pro-

’01 Format Revenues Surveyed

Younger, older-skewing stations suffer at expense of 25-54s

A newly released survey of
radio format revenue growth
showed a decline in 18-34 time
buys during 1991. Based on a
sample of 650 stations that re-
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SURVEY SAYS...

What does your audience think
about censorship? Contests?

Slogans? Recent research from
Paragon’s Mike Henry provides
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1Growth By Format

+4.7

some intriguing answers.
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PRODUCING RESULTS

The right producer can make the
difference between success and
failure, according to Dan 0’Day,
who explains how to hire — and
keep — the right person.
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FLORIDA'’S BIG APE

Legendary Evergreen CHR

WAPE/Jacksonville is back in

double digits. PD Jeft

McCartney analyzes the station’s

recent rebound.
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e WBSB/Baltimore goes AC

e Craig Ashwood PD
at WASH/DC

e Kenneth Nanus GM
at WIP/Philly

eTom Baylerian PD
at WTMJ/Milwaukee

eDanny Davis OM
at KOOL/Phoenix

o Jeft Shane VP/Rock Promo

at Capitol
eGreat American ups two
to President

port their revenues to the ac-
counting firm of Miller, Kaplan,
Arase & Co., CHR facilities saw
20% of their national revenues

Facts & Figures

® CHR: national revs
down 20%, local off
12.4%

® Country: local up 6.1%,
national rises 4.8%

@ AOR: Nationa! up
16%

and nearly 15% of their total
revenues evaporate during 1991.
Local business at CHRs drop-
ped 12.4%.

Conversely, AOR stations
were successful at attracting
higher demo business. The for-

-10% L

1 142

-11.7

-20%

0% CHR B/EZ NAC SPAN AOR CTRY
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Country, AOR
revenues skyrocket
while CHR, B/EZ figures
plunge during 1991.

Source: Miller, Kaplan, Arase & Co., Certified Public Accountants

mat’s national business climbed
15.7%. Total revenues rose
4.7%. The increase in AOR’s
total revenues was second only
to Country’s 5.9% growth. Bas-
ed on a sample of 60 Country
stations, local and national busi-
ness grew 6.1% and 4.8%, re-
spectively.
Ups And Downs

Among formats not listed in

Radiothon.”

treaux, and Dave Cervini.

alentine’s weekend was a heartfelt one for WYNY/New York,
Vas the Westwood One outlet raised nearly $1.1 million for
St. Jude’s Children's Hospital during its “Country Cares
The station shattered the donation record of $410,000 set last
week by KZLA & KLAC/Los Angeles during a similar event. As of
midnight Saturday, WYNY tallied more than $1 million in phone
pledges and $55,000 in on-site donations and T-shirt sales.
Broadcasting and fundraising from the NJ-based Woodbridge
Mall are (seated, t-r) WYNY’s Jay Micheals and Lisa Taylor: (stand-
ing, I-r} station staffers Mike O’Malley, Dan Daniels, Del Demon-

the accompanying chart, five
experienced declines in 1991, ac-
cording to the survey: Nostal-
gia (—6.0%), UC (—4.4%),
Gold (—3.8%), Full-Service AM
(—2.7%), and News/Talk
(—2.2%). Five formats posted
revenue increases: Classic
Rock (+2.6%). Soft AC
(+1.2%), Classical (+1.0%),
all-News (+06%), and AC
(+0.5%).

Overall, nine of the 16 formats
surveyed fared better than in
1991, during which a 3% indus-
trywide revenue decline was
posted. Factoring out the 18-34
time buy drop from the equa-
tion, radio revenues appear to
have held their ground through-
out an economically volatile
year.

Listening Levels

The revenue results reflect
the increasing strength of the
2554 demo, and underscores
why so many stations are ad-
justing their sounds to appease
listeners in that age group. Ac-
cording to R&R’s Format Per-
formance Review (R&R 1/31),
CHR listening in the Top 30
markets is off more than 30%
over the last two years. Al-
though some of the drop can be
attributed to lower listening
levels, many CHRs left the for-
mat during that period.

At the other end of the demo-
graphic spectrum, Full-Service
AC and Easy Listening formats
also suffered ratings declines,
as many stations have opted for
younger listeners.

—George Nadel Rivin, CPA

will involve all areas of artist
development, with an emphasis
on alternative acts.

“The move from artist man-
agement to a record company
has been successfully accom-
plished by David.Geffen, Irving
Azoff, and many other people,”
said Goldberg. “I couldn’t pass
up the chance to work with
Doug Morris. I'm really com-
fortable with him, and I don’t
think a great opportunity like
this would have presented itself
again.’9

Goldberg began his industry
career as a journalist for Bill-
board, Record World, Rolling
Stone, and the Village Voice. He

GOLDBERG/See Page 22

Weiner Becomes
PD At KMPC/L.A.

KMPC/Los Angeles, which
plans to drop its Nostalgia for-
mat in favor of all-Sports next
month, has recruited WFAN/
New York Exec. Producer Len
Weiner as PD.

“Len’s vast experience in
Sports radio is perfect for what
we want to accomplish at
KMPC,” said GM Bill Ward.
“L.A. sports fans will, for the
first time in history, have their
very own 24-hour Sports station,
and I'm confident that Len will
be instrumental in our success.”

Weiner noted, ‘“With Southern
California’s passion for sports,
I'm certain we're going to drive
home the growth of Sports radio
on the West Coast. It’s going to
be hard-hitting, entertaining,
and lots of fun.”

Prior to joining WFAN in
1987, Weiner was Producer/Di-
rector of NBC Radio’s football
broadcasts and a writer/pro-
ducer at KYW/Philadelphia. He
is currently producing seg-
ments for CBS Radio’s Winter
Olympics coverage.
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Allan New PD
At WODS/Boston

WGRR/Cincinnati PD Steve Al-
lan has accepted a similar position
at CBS Gold outlet WODS/Boston.
Allan replaces Tommy Edwards,
who left to program KCBS-FM/Los
Angeles (R&R 1/10).

Allan told R&R, “Who could pass
up the opportunity to work for CBS
and one of the benchmark Oldies
stations in the country? Gigs like
this generally don't come up more
than once a decade. It’s too good to
be true.

“It’s going to be tough leaving
Cincinnati. [WGRR VP/GM] Dav-
id O’Donnell is a wonderful guy,
and he’s got a great station that
will continue to do well. We used
WODS as a blueprint when we
started and much of our success
can be traced to it.”

Prior to joining WGRR two years
ago, Allan was APD at WBMW/
Washington (now WJFK), MD at
WLTT/Washington, and PD at
WLMD/Laurel, MD.

Baltimore’s B104
Flips To AC

Scripps Howard CHR WBSB
(B104)/Baltimore became AC “Va-
riety 104.3"" on Tuesday (2/18). VP/
GM Jim Fox and PD Todd Fisher
are among those remaining in
place. The station will use “To-
day’s Hits/Yesterday’s Favorites”
as its principal slogan.

Fox commented, “The process
for the change began last June. Af-
ter extensive research, we deter-
mined that AC was the format hole
for us. The reaction has been very
positive.”” He said the station will
operate without personalities for
the next several weeks, with the
exception of its morning show.

“We’re going to be more exciting
than [crosstown AC] WLIF and
hipper than [other crosstown AC]
WWMX. We've always been iden-
tified as a CHR catering to young
adults. Our new format will con-
tinue to serve them as they
mature.”

WBSB placed ninth 12+ (4.2) in
the Fall ’'91 Baltimore Arbitron
ratings.

Ashwood Takes
WASH PD Post

AC WJQY/Miami's Craig Ash-
wood will exit his programming
post for similar duties at AC
WASH/Washington. He succeeds
Jerry Kane, who recently exited.

VP/GM Michael Douglass told
R&R, “We selected Craig for this
position based on his WJQY experi-
ence. I thought he was the best
qualified person to manage the
programming operations here.
We're Soft AC, and it’s our inten-
tion to stay Soft AC.”

Ashwood, who was unavailable
for comment at presstime, joined
WJQY in November 1989. He previ-
ously spent nine years at WQXl/
Atlanta as PD, MD, and on-air
talent.

Jackson LP Sales Set
‘Dangerous’ Precedent

Michael Jackson's “Dangerous” LP racked up worldwide sales of 10
million faster than any album of his career. Captured commemorating this
unprecedented achievement were (clockwise, I-r) Sony Music Sr. VP
Michele Anthony, Epic Exec. VP Richard Griffiths, Sony Music int'l VP Bob
Campbell, Sony Music Int'l President Robert Summer, Jackson, Sony
Music President Tommy Mottola, Sony Music Exec. VP Mel llberman, Epic
President Dave Glew, and Epic Sr. VPs Polly Anthony and Hank Caldwell.

Failed RadioSat Files $400
Million Discrimination Suit

American Mobile Satellite Corp. denies
wrongdoing in antitrust action

Radio Satellite Corporation (Ra-
dioSat), which last week blamed
American Mobile Satellite Corpor-
ation (AMSC) for the collapse of its
DAB enterprise (R&R 2/14), has
sued the satellite operator for what
could be upwards of $400 million.
AMSC denies it treated RadioSat
unfairly and says it will file its re-
sponse soon in federal court in
Washington, DC.

In its suit, filed last Friday, Ra-
dioSat charged that AMSC and its
principal owners, McCaw Cellular,
MTel Inc., and Hughes Communi-
cations, conspired to violate the
federal Communications Act and
discriminate against RadioSat to
prevent it from competition. The
suit also alleges that AMSC com-
mitted antitrust violations by its
“abuse of monopoly power.”” That
charge hinges on AMSC’s status as
the only U.S. licensee for the mo-
bile satellite service. According to
RadioSat, AMSC and its three prin-
cipal owners conspired to refuse
RadioSat reasonable access to sa-
tellite capacity.

RadioSat claims its actual dam-
ages amount to more than $100 mil-
lion. If the antitrust allegations are
upheld, those damages could mul-
tiply to $300 million. In addition,
RadioSat is seeking $100 million in
punitive damages and has de-
manded a jury trial.

‘Complete Harmony’

AMSC President Brian Pember-
ton refused to discuss the specific
allegations, but he denied any
wrongdoing. “All of our conversa-
tions with potential customers
have gone on in complete harmony
with U.S. laws and the regulations
of the FCC,” he told R&R.

Pemberton also denied that
AMSC staffers were instructed not
to process RadioSat’s application

for satellite access, a claim made
by its Chairman Gary Noreen.
Noreen was the founder of AMSC
co-owner Transit Communications
(now owned by McCaw) and, until
last September, was a director of
AMSC.

In addition, Pemberton denounc-
ed any attempt by AMSC to pre-
vent RadioSat from contracting
with Telesat Mobile Inc., AMSC’s
Canadian counterpart. RadioSat
claimed TMI raised its prices after
discussions with AMSC. TMI is not
named as a defendant in the suit.

“Basically, Gary’s business has
to stand on its own just like any
other business,” Pemberton said.
He said RadioSat was provided
with the same pricing information

RADIOSAT/See Page 22

WIP/Philly GM Job
Snagged By Nanus

Spectacor Broadcasting’s all-
Sports WIP/Philadelphia has nam-
ed Ken Nanus as its new GM.

Station President and Spectacor
Chairman/CEO Jack Williams
said, “Coming on the heels of our
most successful ratings book in our
history and coupled with the chal-
lenges of today’s economy, I felt we
needed the kind of sales direction
and leadership that Ken possesses.
He’s knowledgeable about the Del-
aware Valley, is a proven sales mo-
tivator, and is thoroughly versed in
radio marketing of sponsor prod-
ucts and services.”

Nanus was previously GM at
crosstown WXTU. Before moving
to Philadelphia, he was GSM at
WSTC & WIAZ/Stamford, CT, VP/
Sales at Christal Radio, and Sr. AE
at Katz Radio.

FEBRUARY 21, 1992
LEARNING TO LISTEN

Brush up on your listening skills courtesy of
this week’s Management section, which also
includes advice on how to save money
without trimming staff.
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SEC Chief Hopes To Slash Red Tape
For Small Business Stock Offerings

. Broadcasters soon may find it easier and cheaper to
raise public venture capital if a sweeping series of reforms
proposed by the nation’s top securities regulator are

adopted.

Securities & Exchange Commis-
sion Chairman Richard Breeden
proposed Tuesday (2/18) to cut red
tape which hinders small busi-
nesses from selling stock to the
general public. Breeden said a de-
regulation package will be intro-
duced at next month’s SEC meet-
ing, and he expects firal action be-
fore the end of the year.

‘“Lowering the cost of capital for
the small businesses of America is

a challenge of the utmost impor-
tance,” Breeden said.

Among his proposals:

« Sell stock to the general public
through ‘“‘Regulation D-Rule 504”
offerings so small companies could
raise up to $1 million in seed capital
each year. The small offerings
would be classified as private
placements, exempting them from
costly federal registration require-
ments. But entrepreneurs would be

allowed “to broadly canvass the
public for interest from investors.”
e Streamline procedures for
small companies, instead of small
offerings, by using a simple fill-in-
the-blanks stock offering prospec-
tus with information presented in a
Q&A format. Securities regulators
in 30 states have been using the
Small Corporate Offering Regis-
tration form since 1989 for local
deals valued at $1 million or less.
Breeden would allow national use

and lift the ceiling to $5 million.
* Permit investor interest to be
tested by publishing and cir-
Continued on Page 6
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Schwartzman Blasts ‘Virtually Useless’
FCC Time Brokerage Study

A new FCC time brokerage study released late last
week is being attzcked by Media Access Project Director
Andrew Schwartzman. He contends the report raises
more questions than it answers and is virtually useless in
determining if time brokerage and local marketing agree-
ments (LMAs) are harming the public interest.

“We're very happy about it,” said
SCOR Chairman Martin Rothblatt,
who predicted the Commission's
next step would be a Notice of Pro-
posed Rulemaking to &stablish DAB
services. Rothbiatt said he saw no
problem in the two companies shar-
ing the pioneer designation for
DAB. “We were the pioneer in sa-
tellite, and they {SCi} were the pio-
neer in terrestrial.”

SCDR’s applicatiorr, which has
undergone several modifications
since it was originally filed in early
1990, now calls for 30 nationwide
CD-quality DAB channels to be
transmitted from an S-band (2300
MHz) satellite. Most would be sub-
scription music channels, although
the company has sol three chan-
nel reservations to commercial pro-
grammers.

WHUR Reservation

Rothblatt confirmec that one of
i the channels was reserved by
WHUR/Washington, which plans a
nationwide AC channel. Officials of
WHUR, which had bzsen an early
supporter of satellite DAB, did not
retum calls by R&R's deadiine.
SCDR previously anncunced reser-
vations for an Asian programming
channel and a boating information
service.

The Pioneer Preference com-
ment deadline was dso welcome
news to SCI President Ron

FCC Moves On DAB
Pioneer Preferences

trother Communications Inc. {SCl) and Satellite

CD Radio (SCDR) are moving closer to receiving Pi-

oneer’s Preferences from the FCC. The Commission
has set March 2 as the deadline for comments on both re-
quests for guararteed DAB licenses.

Strother. At the same time, he was
disappointed by the FCC's rejec-
tion at its February 13 meeting of
his request to enlarge the prefer-
ence. Strother had wanted prefer-
ence for several local DAB Ii-
censes, but the Commission stuck
with its one-license-per-pioneer fim-
it. Unlike SCDR, which could re-
ceive a nationwide license
Strother's terrestrial DAB proposal
would give him preference for only
one local market.

All DAB proposais are likely to be
affected in some way by the resuits
of the World Administrative Radio
Conference continuing through
March 3 in Spain. Communications
attorney Ben Fisher, a member of
the U.S. delegation, told R&R that
Canada, Mexico, and Brazil are still
pushing for both terrestrial and sa-
teflite DAB at L-band (1500 MHz),
while most other countries are con-
centrating on satellite only in van-
ous bands.

“This doesn’t give us any useful
information as to whether or not
the Commission cares that LMAs
have become a means of condoning
wholesale abandonment of the du-
opoly rules. They don’t care and
they don’t want to know,
Schwartzman said.

The FCC'’s Field Operations Bur-
eau said it randomly quizzed 284
radio and TV stations nationwide
by phone, and staffers physically
visited those stations which claim-
ed participation in time brokerage
deals.

6% Report
Brokerage Deals

Only 16 radio stations and one TV
station — 6% of those surveyed —
reported time brokerage deals, and
the airtime of nearly half of thase
was virtually completely program-
med by time brokers.

“Six of these brokered stations
acquired at least 98% of their pro-
gramming from a broker; one ac-
quired 92% of its programming
from a broker; and one brokering
station provided 100% of its pro-
gramming to another station
through such an arrangement,”
the FCC said. Twelve stations
aired programming “provided by
a broker not associated with any
station licensee” and, of those,
three aired at least 154 hours of
brokered programming weekly.
Only 10 of the 17 stations could pro-
duce written brokerage agree-
ments, which ranged in duration
from six months to seven years.

“This report doesn’t tell us what
these agreements provided for or
whether there was any indication
of abandonment of control. It
doesn’t tell us if there were fulltime
staff people on board or whether
they were complying with the rules
for maintaining an issues program
list or political file,” Schwartzman
commented.

Mass Media Bureau Chief Roy
Stewart did not respond to requests
for comment on the study, and
NAB officials said the trade organi-
zation had no comment.

Paxson Denies Premature
Takeover Of WNZS/Jacksonville

axson Broadcasting has told the FCC that Jacor

Communications engaged in a “creative flight of

fancy” in accusing Paxson of taking control of
WNZS/Jacksonville (formerly WRXJ) before getting the
Commission’s approval to buy the AM (R&R 1/10).

Paxson denied its purchase of non-voting stock in licensee Paname-
dia or its financing agreements could be construed as an unauthorized
transfer of control. Paxson, which programs WNZS from the same building
as its own WROO/Jacksonville, said both stations' employees have been
told not to represent to anyone that Paxson owns the AM.

A time brokerage agreement filed with the Commission shows Paxson
is paying $500 per month, plus operating costs (including salaries and
taxes), to program the station for all but five hours each week. Panamedia,
which has five low-paid employees at the station, retans the right to reject
any programming it considers “unsatisfactory, unsuitable, or contrary to the
public interest

Spousal Attribution Nixed By FCC

om and pop radio operations could become mom'’s

radio stations and pop’s radio stations — perhaps

competing in the same markets — thanks to an
FCC rule change approved last week.

The Commission abolished its policy that the media holdings of one
marriage partner are automatically attributable to the other, unless the
spouses prove that they maintain separate careers and don't exert control
over each other's media holdings. in the future, spousal relationships will
be treated the same as other family relationships. The FCC will “review the
relationship between spouses, and between spouses and their respective
media interests, to determine whether attribution of their media interests is
necessary to preserve the objectives of economic competition and diversi-
ty.”

Broadcasters Tax Break Included
In Democrats’ Budget

roadcasters would be able to amortize the value of
their FCC licenses over 14 years under provisions
included in the Democrats’ tax package marked up
Friday (2/14) by the House Ways and Means Committee.

Committee Chairman Dan Rostenkowski (O-IL) included his own bill
(H.R. 3035) in the package to broaden amortization of intangible assets,
then accepted an amendment by Rep. Tom Downey (D-NY) to broaden it
still further to cover FCC licenses and government-granted franchises
(such as cable TV). Such a move had been opposed by the Bush ad-
ministration in testimony on Rostenkowski's original bill.

In another victory for broadcasters, the Downey amendment dropped
14-year amortization for programming contracts, opting instead for the ac-
tual life of the contract. The Democratic tax package may be offered as a
substitute for President Bush's federal budget proposal late next week.

Edens Virginia Deal Dead

dens Broadcasting CEO Gary Edens has cancelled

the yeartong pending sale of three Virginia stations to

Force Il, a company controlled by San Diego radio
executive Norm Feuer and New York investor Robert F.X.
Sillerman.

“These are good cash-flowing radio stations. We pulied the plug on it,
definitely. It's been a year; eventually you have to fish or cut bait," com-
mented Edens CEO Gary Edens.

Force Il proposed to buy WRVA & WRVQ/Richmond and WWDE/
Hampton for $28 million, but the recession and jittery banks made it dif-
ficult to secure financing. The future of Force II's $1.5 million escrow
deposit will be decided at arbitration.

“It just didn't work. It's unfortunate for both of us and the staffs of the
stations. We've spent a year and change working on this deal, and it just
didn’t come together,” commented Feuer.
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t last, a comedy service that’s ¢ Daily feed Monday - Friday, 5 Am in each time zone.

immediate! Last night’s news is e Top qudlity digital feeds via Satcom C-5 (DATS).

today’s morning show material. e Radio comedy’s top writers and producers combine their
Parody songs spoof commerci als material with state-of-the-art technology — resulting in the

best morning show package on the market.

impersonations - drop ns. Every * Material offered on barter basis (no cash).

morning fed directly to your station e Executive Producer, WPLJ-FM/New York personality and
via digital satellite. funnyman Todd Pettengill.

Current patrons of comedic art:
WPLJ/New York B94/Pittsburgh WEGX/Philadelphia WFLY/Albany
KIIS/los Angeles WZPL/Indianapolis Y107/Nashville WILQ/Mobile-Pensacola
B104/Baltimore WDCG/Raleigh-Durham WBBO/Greenville WMOR/Lexington
WKDD/Cleveland-Akron FM100/Memphis WGRD/Grand Rapids WAZU/Dayton
WFLZ/Tampa KZFX/Houston WNVZ/Norfolk WLUM/Milwaukee

& (.l Satellite Comedy Network at (212) 836-4425 right away and
check market availability. You wouldn’t want to have to program against it!
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TRANSACTIONS

Price Resells Reno FM

KNEV/Reno
PRICE: $300,000

TERMS: Asset sale for cash; escrow
deposit $100,000

BUYER: KNEV Broadcasting Co. Inc.,
owned by Steve Harris and Gloria
Petroni-Harris of Reno. Phone: (702)
786-7600

SELLER: Price Broadcasting Co.,
owned by John Price. The company
also owns KUTR & KCPX/Sait Lake Ci-
ty, WOMG-AM & FM/Columbia, SC;
KOOK & KBEE/Modesto, CA; KQMS
& KSHA/Redding, CA; KROW/Reno;
KGA & KDRK/Spokane, WA; and
KHEZ/Caldwell, ID. Phone: (801)
486-3911

FREQUENCY: 95.5 MHz

POWER: 60kw at 2270 feet
FORMAT: B/EZ

COMMENT: An objection to the renew-
al of this station’s license has been filed
by the NAACP and National Black Me-
dia Coalition and is presently pending
at the FCC. This station was included in
a planned September 1991 sale of
several Price Communications sta-
tions to Citadel Communications

Corp., but Citadel recently announced
plans to acquire KBUL/Carson City-
Reno instead.

KBCD/Imperial
PRICE: $200,000 for 35.33%
TERMS: Stock sale for cash

BUYER: Investors Stephen and Mar-
lene Darrow of Long Beach, CA; Jo-
seph Miller of Los Angeles; and Issac
Ezban of Tecamashalco, Mexico are
purchasing a collective 33.33% inter-
est.

SELLER: Aaron Berger of Los Angeles
and Alphonso Pena of Hollywood are
reducing their ownership of licensee
Acacia Amusement Corp. from 50%
each to 33.3% each.

FREQUENCY: 99.3 MHz

POWER: 3kw at 200 feet

FORMAT: This station is dark.

Recaps, small market action dominate light trading action

WYAZ (FM CP)/Lumpkin
PRICE: $41,044

TERMS: Stock sale for $10,000 cash
and assumption of debts totaling
$31,044

BUYER: Robert Wayne Bishop Sr.,
C.A. McClure Jr., Margaret Moore,
and Charles Harrell. They're existing
shareholders of the licensee. Bishop is
Sales Manager of WRCG & WGCQ/Co-
lumbus, GA and part-owner of WVPY/
Macon, GA along with Harrell. McClure
owns WCHK-AM & FM/Canton, GA
and WRCG & WCGQ/Columbus, GA.
Phone: (404) 327-1217

SELLER: Mary Alice Butts of Colum-
bus, GA is selling her 20% stock inter-
est (which represents 100% of the
voting control) in licensee Radio
Lumpkin Inc. Butts also will be em-
ployed as a parttime assistant PD at a
salary of $600 monthly. Phone: (404)
327-2232

FREQUENCY: 99.3 MHz

POWER: 50kw at 250 feet

WSTTI/Thomasville

PRICE: $30,000

TERMS: Asset sale for cash

BUYER: Malren Broadcasting Inc.,
owned by Raymond Malcolm of Can-
ton, OH and Leonard Warren of Talla-
hassee. Malcolm is a part-owner and
Warren is GM of WTAL/Tallahassee.
Phone: (904) 562-2184

SELLER: Southern Broadcasting
Companies Inc., headed by Paul
Stone and Media Venture Partners ra-
dio broker Charles Giddens. They also
own WPAP/Panama City, FL; WSNI/
Thomasville, GA; WTSH/Rome, GA;
WZOT & WTSH/Rockmart, GA; and
WGMG/Crawford, GA. Phone: (204)
422-3107

FREQUENCY: 730 kHz

POWER: 5kw day/27 watts night
FORMAT: Country

WKRO/Cairo
PRICE: $128,000
TERMS: Asset sale for assumption of [i-

S, s
Gmup, Inc. Spec ™

George G. Beasley
Chairman of
Beasley Broadcast Group

has completed the restructuring of

$104,000,000
Senior Debt Financing

17304 Presten Road, Suite 265 * Dallas, Texas 75252 +» (214) 713-8500

abilities totaling $128,000

BUYER: William Crain of Cairo, IL.
Phone: (618) 734-2013

SELLER: WKRO Inc., headed by Presi-
dent Dan Mohler. Phone: (618)
734-1490

FREQUENCY: 1490 kHz

POWER: 1kw

FORMAT: AC

WAAH/Houghton

PRICE: No cash consideration
TERMS: Involuntary transfer of control
pursuant to court order

BUYER: Houghton Radio Group of
North Carolina Inc., a creditor-in-
possession headed by George Parrish
Il of Raleigh; Alton Reeder of High
Point, NC; Ada Morrison of Statesville,
NC; and Alice Archambault of Dud-
ley, NC. Phone: (919) 250-2000
SELLER: WAAH Acquisition Partner-
ship, headed by Ralph Savage and
Eugene White. Both men are former
officials of Sonrise Management Ser-
vices and have been charged in sever-
al legal proceedings with securities
fraud. Phone: (906) 482-7080
FREQUENCY: 102.3 MHz

POWER: 3kw at 300 feet

FORMAT: AC

KXPO-AM & FM/Grafton
PRICE: $280,522 for 50%

TERMS: Stock sale for $17,000 cash
and assumption of debts

BUYER: Delhart Nygard of Grafton,
ND. He currently owns 50% of the li-
censee and is part-owner of KZZJ/
Rugby, ND. Phone: (701) 352-0431
SELLER: Marlin, Robert, and Randy
Obie are selling their collective 50%
stake in licensee KGPC Company.
Robert Obie also owns KRWB/Roseau,
MN. Phone: (701) 352-0431
FREQUENCY: 1340 kHz; 100.9 MHz
POWER: 1kw; 3kw at 125 feet
FORMAT: AC

WYPE (FM CP)/Smyrna

PRICE: $75,000

TERMS: Asset sale; escrow deposit
$25,000, $25,000 cash due at clos-
ing, and an additional $25,000 cash
due 30 days after closing

BUYER: Tuned In Broadcasting Inc.,
owned by Alden ‘‘Ned’’ Horton Il
He's GM of WRLT/Nashville. Phone:
(615) 292-8642

SELLER: Smyrna Broadcasting Corp.
Inc., owned by Jack Bursack. He also
owns KKLK/San Angelo, TX and
KFXJ/Abilene. Phone: (615)
449-2489

FREQUENCY: 94.1 MHz

POWER: 3kw at 150 feet

KSTB & KROO/Breckenridge
PRICE: $100,000

TERMS: Asset sale for $80,000 cash
and promissory note for $20,000 due
in full 180 days after closing, subject to
the buyer receiving a loan from the
First National Bank of Breckenridge.
The buyer also agrees to rent real
estate for $300 monthly.

TRANSACTIONS AT A GLANCE

' 1992 Deals To Date:

(Last Year: $78,577,022)
Total Stations Traded This Year: .. ...
This Week’s Action: ............$1,174,566

Total Stations Traded This Week:. . . . .

$79,441,871

... 121
{Last Year: 104}

(Last Year: $5,181,000)

.l TR
(Last Year: 13)

® Deal Of The Week:
® KNEV/Reno $300,000

@ KBCD/Imperial, CA $200,000 for 33.33%
OWYAZ (FM CPYLumpkin, GA $41,044

® WSTT/Thomasville, GA $30,000

® WKROICairo, Il $128,000

® WAAH/Houghton, MI No cash consideration

O KXPO-AM & FM/Grafton, ND $280,522 for 50%
O WYPE (FM CP¥Smyrna, TN $75,000

OKSTB & KROO/Breckenridge, TX $100,000
OKWOL (FM CP)/Dishman, WA $20,000

BUYER: Buckaroo Broadcasting Inc.,
owned by William and Jane Jamar of
Austin. The Jamars also own KBWD &
KOXE/Brownwood, TX; KSNY-AM &
FMiSnyder, TX; KOKE/Giddings, TX;
and KCRM/Cameron, TX. Phone:
(512) 327-9570

SELLER: Breckenridge Broadcasting
Co., owned by Owen Woodward.
Phone: (817) 559-2297
FREQUENCY: 1430 kHz; 93.5 MHz
POWER: 1kw daytimer, 3kw at 270
feet

FORMAT: This combo is dark.

KWOL (FM CP)/Dishman
PRICE: $20,000

TERMS: Asset sale for $10,000 down
payment and $10,000 cash payment
12 months after closing

BUYER: Vera Broadcasting, owned by
John Toms of Spokane, WA. He's an
applicant for a new LPTV station in
Spokane. Phone: (509) 456-8533

SELLER: Great Scott Broadcasting,
headed by Faye Scott. The company
also owns WSSR & WZBH/George-
town, DE; WPAZ/Pottstown, PA;
WTTM & WCHR/Trenton; WKST-AM &
FM/New Castle-Ellwood City, PA;
WMBO & WPCX/Auburn, NY; and
KXDE/Merced, CA. Phone: (215)
326-4000

FREQUENCY: 106.5 MHz

POWER: 3kw at 328 feet

e e e — =~ ——— ——_ =% S

SEC Slashes Red Tape

Continued from Page 4

culating factual information about
a company and its business before
incurring legal expense to prepare
an actual stock offering.

* Make it easier for investment
companies and pension funds to in-
vest in small companies, and ease
mutual fund regulations to permit
sophisticated investors to bankroll
a series of new venture capital
funds.

Proposals Welcomed

Radio financiers welcomed the
proposals, speculating that it would
give broadcasters an alternative to
bank loans and help re-equitize the
industry.

“I don’t know how much money
this will raise, but I'm glad, I ap-
plaud it, I think it’s great,” said
Blackburn & Co. broker Dick
Blackburn. “I agree there’s got to
be a lot of equity forced back into
the system, and I like Breeden’s
ideas.”

“We have virtually no capital
markets which are accessible to

95% of radio station owners. The
creation of efficient markets for
companies valued at $20 million or
less is absolutely crucial for the
economic rebound of the country,”
commented Star Media Group
CEO Bill Steding. He suggested
that broadcasters may turn to re-
gional securities firms for help in
floating limited local public offer-
ings if Breeden's proposals become
law.

Media broker Gary Stevens call-
ed Breeden’s idea *‘sensational”
but speculated that major Wall
Street firms will “ignore it like a
pimple.” He also cautioned that de-
regulating small stock offerings
could open a Pandora’s box of
abuse: “I think it's dangerous as
hell. You've got a lot of very un-
scrupulous people who are just
looking out there for a place to do
an offering. Every abuse that has
occurred in the public markets has
been largely attributable to taking
advantage of a relaxation of the
rules.”
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Capitol Ups Shane
To VP/Rock Promo

; Jeff Shane has

- been elevated to
. VP/Rock Promo-
'tion at Capitol
3 Records.

. Sr. VP/Promo-
# tion John Fagot
 said, “‘Jeff’s
natural energy
and enthusiasm,
combined with
his love of music
and a lot of blood,
sweat, and tears, have made him
one of the best AOR promotion per-
sons in the business.”

Shane

Shane spent nine years in the
promotion department at Epic
Records. He joined Capitol in 1987,
ultimately becoming Sr. Director/
Rock Promotion in 1990.

_Silve}r Bullet Smiles
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Bob Seger poses with Chicago NARAS Chapter President James Mack (r)
after receiving the chapter’s Governor's Award at the second annual
NARAS Detroit A&R Showcase.

James Taylor visited the Yamaha showroom in Manhattan, where he autographed guitars to be used for radio promo-
tions. Getting in tune are (I-r) Columbia's Scott Siegal, Yamaha Communications’ Lisa Sharken, Taylor, Columbia’s
David Santaniello, and Taylor's manager Peter Asher.

Star Sign

4

Two Great American VP/GMs have been issued presidential stripes,
while the management team at a former Great American combo was given
similar recognition.

Longtime WTVNIColumbus VP/GM Perry Frey has been named
President/GM at the Full-Service outlet. Frey joined the company (then
known as Taft Broadcasting) in 1973. He previously held sales and
management jobs with stations in Cincinnati, Toledo, and Akron.

KEX/Portland VP/GM Dave Milner was also named President/GM.
After beginning his career with Great American at WTVN, Miner held
VP/GM posts at Tampa's WDAE and WYNF, KKRZ/Portland, and
WKRZ/Cincinnati. He also served as Great American’s VP/Radio Group.
Milner was VP/GM of KEX from 1984-88 and rejoined the station in 1990.

Broadcast Alchemy, which recently purchased Great American's
WNDE & WFBQ/Indianapolis, has elevated longtime combo VP/GM Chris
Wheat to President/GM. Concurrently, PD Marty Bender has been upped
to OM.

Junior Winokur Named GSM
At WNCN/New York

Former CBS Radio executive Junior Winokur
has been appointed GSM for GAF Broadcasting's
Classical WNCN/New York. She replaces the exiting
Elise Topaz, who will consult the outlet.

Winokur, a 19-year broadcast vet, previously
served as GSM at KCBS (AM)/San Francisco, LSM
at WCBS (AM)/New York, Sales Manager at Dow 1
Jones Broadcast Services, and Account Director at
Norwalk, CT-based ActMedia.

Winokur

e

§omgtﬁing To Talk About
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Bonnie Raitt was on hand to witness her father, John Raitt, receive the
1948th star on the Hollywood Walk of Fame. Celebrating the occasion are
(I-r) Bonnie Raitt, Honorary Mayor of Hollywood and Walk of Fame Commit-
tee Chairman Johnny Grant, John Raitt, and Capitol-EM! President/CEO
Joe Smith.

NNB:

WHERE SUCCESS AND
THE BOTTOM LINE MEET

Times are tough. And to
succeed you have to
make every dollar count.

At NAB ’92 we make
business success easier
by giving you the most
for your dollar, in a way
that maximizes your
valuable time and that
focuses on your most
pressing management
and equipment needs.

A GOOD
BUSINESS DECISION

NAB ’'92 offers you access to
the world’s largest “market-
place” of broadcasting equip-
ment, services and ideas. Plus
“hands-on” radio management,
sales, marketing, and program-
ming sessions that will give you
the competitive edge.

Leaving nothing to chance
when it comes to your business
needs, you'll get solid coverage
of important engineering topics
at the NAB ’92 Engineering Con-

ference to help you improve
performance and productivity.
You can also participate in
“nuts and bolts” discussions
about federal, state and local
regulatory developments, sav-
ing money while avoiding FCC
fines, benefiting from compet-
itive opportunities and much
more. And as an added bonus,
take advantage of more than
70,000 sq. ft. of exhibit space,
dedicated exclusively to radio
equipment, products and ser-
vices at the NAB '92 Radio/
Audio Exhibits.

REGISTER
TODAY!

To register,
or for more information
about NAB ’92, call

800/342-2460
202]/775-4972

or fax

202/775-2146




From 2.8 to 5.2!

with “Zip Code” TV by TM Century

“In the previous Arbitron, our KRPM had a 2.8% share 12+ in the
very competitive Seattle market. Then we started a tactical TV
campaign from TM Century/Pollaro called the “Zip Code Game”.
TM'’s TV promotion propelled us to #5 12+ with a 5.2% share! We
even beat our country competitor KMPS in vital 25-54
demographics! In the week-by-week breakouts, this television spot is
even more impressive! It delivered an immediate improvement! TM
Century/Pollaro TV produces big results for a small investment.”

Paul Fiddick
 Seatle itron MSA day- idnigh 1 ° o
%ﬁ?ﬁ%ﬁ&#&%ﬁf&gﬁﬁ?ﬁ | President/Radio Group
Subij t ificat | 0 . .
S ] Heritage Media Corporation

Your Winning TV Team:
TM Century and Pollaro Media have married radio and television production specialists to create winning television
campaigns. They’re proven to increase cume and share for your radio station. Our partner Pollaro Media has
produced award winning television campaigns for major auto groups including Acura, GMC, Oldsmobile and
Cadillac plus dozens of music videos.

Your Best Value: The Zip Code Game

Get powerful marketing at its best-delivering immediate audience gain. Your marketing dollars target the audience
you want in the Zips that matter. KRPM'’s success is even more impressive when you realize that their TV schedule
ran exclusively Sunday nights! Get our demo of TV spots that work. Call (800) TM Century.

. _-.n;.:.‘ rin;:‘-?:ft" 6 BN 11 i

KRPM-FM Seattle

TM Century, Inc.

14444 Beltwood Parkway
Dallas, Texas 75244-3228 USA

Phone: (800) TM Century
Phone: (800) 937-2100 POLLARO MEDIA

FAX: (800) 749-2121



YOUR NEXT CART
MACHINE IS DIGITAL

Hundreds of America's most successful
broadcasters have already chosen the
DigiCart to make their stations sound
great! It's easy to use, and gives the clean
on-air sound of CDs. The price perfor-
mance leader at $3,995! Hard disks avail-
able too. Call now for a DigiCart bro-
chure. (818) 342-3127 or FAX (818)
342-4372.

The DigiCart. f@%@/

Digital DJ..

Digital DJ Satellite System

$7,995.00!

SMN-JSA-UNISTAR-Moody-Etc
Digital DJ replaces all your old audio Cart sources with high quality
digital audio from a computer hard disk.

Complete Satellite Systems From $198.00/Mo.
Multi-day Satellite programming is a snap! Full ID, Jingle, Magic
Call & Liner rotation and live assist options. Auto spot Set fill,
Subs for illegal spots. Real Time operation with auto update after
power failure. Many options. Easy installation and operation.
Eliminate your paper Log. It’s all on the screen including live
rotating tags & copy, news and lists. Call for new Demo disk and
brochure.

(J Satellite Stations: Eliminate book tapes, stacks of carts, super
switches and old automation with a complete programming
system.

QO Automation: Replace all your multi-cart playbacks. Get real
walk-away.

Q CD Programming: Soon Digital DJ will random program CD
tracks with playlists from Music Log.

Our 12th Year - 1000+ Stations!

The Management
1-800-334-7823 / 1-817-625-9761 / Fax 817-624-9741
P.O. Box 1-36457 Ft. Worth, TX 76136

DYNAMAX CTR90 SERIES « Superb Audio Quality * Dolby
HX Pro Headroom Extension * DNR Dynamic Noise Reduction
Unmatched Cost / Performance

AUDIOMAX 4000 CARTRIDGE  Fully Compatible with Type
AA-4 + Expanded High Frequency Headroom * Less Expensive,
Satisfaction Guaranteed

DYNAMAX COBALT CARTRIDGE * Maximum high fre-
quency headroom * Superior Phase Stability * Longest Service Life

: BROADCAST PRODUCTS BY FIDELIPAC ™
Fidelipac Corporation
P.O. Box 808 + Moorestown, NJ 08057
TEL: (609) 235-3900 - FAX: (609) 235-7779

The New Series 2!

The Series 2 offers the features that
broadcasters want. Dolby HX Pro Head-
room Extension, Digital Tape Timer, Ac-
tive Balanced Inputs & Outputs . . . to-
gether with [TC’s high quality and relia-

bility.
ih

For more information and the

name of the closest Series 2 dealer,
call ITC at 1-800-447-0414 or

call collect at 309-828-1381.

Hard Disk Storage/Automation Can
SAVE YOUR STATION

Lots of Money

AUDISK

Call us today for information on hard disk
storage/automation systems
as low as $400/month.

o) HARRIS
ALLIED==

BROADCAST EQUIPMENT
(T T O o Tt T o ¥ o ot
T U R 1 ) o e T Tl
Fax (317) 966-0623 ¢ In Canada (800) 2686817

© 1992 Harris Allied

Sound Effects at the

Touch of a Button!

Y@ ¥IEONICS SOUND EF SMIXER

The BOING BOX™ puts hundreds of digitally
sampled sounds right at your fingertips—from
gunshots to rim shots, barking dogs to helicopters.

# |t's EASY! Select a sound, press a button, and
the sound plays. Forget CD sampling!
® A special effects feature lets you modify each
sound, play sequences, repeat, and more.
Call 1-800-338-3348 for the name of a dealer near you.
Suggested retail price $179.00.

TDK's NEW SM
CASSETTES:
“IT'S ABOUT TIME"

STDIK | e

r = V=4

34 T o)

» Now available in 10, 20, 30, and 60 minute lengths,

» Superior high bias cassette for studio and
demo recordings.

» Uses top-quality SA tape pancake for low
noise and wide dynamic range.

« Ask for our new A/V catalog.

(<) SONOCRAFT

575 Eighth Avenue, New York, NY 10018
TEL. 800-274-7666 FAX 212- 5649488

BILLBOARD VU

- - .
- -
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Radis

In today's high tech environment, there is a high degree of
"‘awareness’’ when it comes to LED bargraph VU meters. Although
some may not be familiar with that particular term - when they
SEE one, with their lighted red segments moving back and forth to
sound - PEOPLE KNOW WHAT THEY ARE AND WHAT THEY RE-
PRESENT. Take this awareness, build the world's largest VU meter
(tuned to your station) and you have a billboard that actually
shows the station in “action’’! (Just imagine..many will even
TUNE In just for the fun of seeing it in sequence with their own
radio). The billboard VU meter looks and performs EXACTLY like
the ones you’re familiar with, but only on a much larger scale, (29’
long!) Plus, the billboard VU meter will show stereo separation,
which can provide a very dramatic visual effect. The idea can be used
with a variety of formats (especially CHR, AQR, dance/urban) and
can even make many positioning statements come alive, such as
power, continuous, rock-n-roll, non-stop and others.

vIDEO'

=T .3866
oA A ‘311) 253 3

Indianapolis, IN

Reach
Equipment
Buyers In

Technology

Showcase

Call Henry Mowry

RR
| Qw l

RADIO & RECORDS

310:553°4330
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DAVIS KOOL OM
Adams Net Ups
Hull To VP/GM

Adams Gold
KOOL (AM)/
Phoenix OM and
KOOL Gold Net-
work OM Del
Hull has been ap-
pointed to the
.- newly created

\, position of VP/
GM for the
Adams Satellite
! Network. For-

Davis mer KRZN/Den-
ver PD/morning man Danny
Davis succeeds Hull in the KOOL
posts.

KOOL-AM & FM GM Mike
Horne told R&R, “We conducted a
monthlong search for Del’s re-
placement, and Danny surfaced as
the person who had the best experi-
ence, talent, and attitude to get the
job done. We're very pleased with
him; he’ll fit in perfectly.”

DAVIS/See Page 22

Grammy’s Got A Brand New Look

NARAS recently unveiled the newly redesigned Grammy award. Now 30%
larger, the award sports a more contemporary look than its predecessor.
Showing off the award are (I-r) Henry Mancini, Dionne Warwick, Quincy
Jones, and NARAS President Michael Greene.

For Whom The Bells Toll

Baylerian PD At
WTMJ/Milwaukee

Acting Pro-
gram Director
Tom Baylerian
has been official-
ly upped to PD at
N/T WTMJ/Mil-
waukee.

“Over the past
three months as
acting director, §
Tom has done a
great job of cre-
ating positive Baylerian
momentum for the station,” said
WTMJ & WKTI VP/GM Carl Gard-
ner. “Without question, he has
earned the opportunity to continue.”

Baylerian said, “WTMJ has a
great heritage. I'm thrilled to have

EARNINGS

CBS Posts 4th Qtr. Profit

BS Inc. (NYSE: CBS) re-

ported profits of $9.4 mil-

lion {61 cents a share) in
the fourth quarter of 1981, com-
pared to a $156 milion loss
{$6.06) during the same period in
1990. Revenues rose 2%, from
$919.7 miflion to $937.4 million.

For the full
year, CBS lost
$85.8 million
($5.32 a share),
in contrast to a
$110.8 million I,
profit ($4.30) in |
1990. Revenues
felt 7%, from
$3.26 bitlion to $3.04 billion.

The company's 1991 ledger in-
cluded a $322 million pretax write-
down on the value of its $2.12 bil-
lion Major League Baseball and NFL
coniracts. CBS blamed its losses
on the ad siump but predicted prof-
itable resuilts this year.

!

Among its media holdings, CB88
owns 21 radio stations in 13 mar-
kets. It recently acquired WCCO &
WLTE/Minneapolls and is attemp-
ting to sell KLOU/St. Louls.

M Century (NASDAQ: TMCH

said it earned $123,GC0

{one cent per share) in net
profits for the first quarter of fiscal
1992, compared to a $162,0G0
{one cent} loss during the compara-
ble period in 1991. Revenues wefe
up slightly, from $2.1 million to
$2.2 million.

The company said its improved
earnings were due to non-recurring
consolidation costs incurred in
1990 following the acquisition of
TM Communications by Century
21 Programming. TM produces
production, jingle, and music fi-
braries, as well as music sched-
uling software and CD hardware for
radio and TV stations worldwide.

‘Unlawfu

RAN

I’ Gathering

),

The “Belles” of St. Genevieve recently visited WNCN/New York to
celebrate the release of RCA Victor's “The Bells Of St. Genevieve,”
recorded by the English Chamber Orchestra. Ringing in the new release
are (I-r) RCA Victor's Bill Foley, “Belie” Shari, WNCN morning man Elliot
Forrest, “Belle” Suzi, and station Promotions Director Vinnie Marino.

the opportunity to coach our team
to win by providing listeners with
the best news and information
product through the most talented
staff in the state.”

BAYLERIAN/See Page 22

.
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MTV Chairman/CEO Tom Freston is caught between rockers Van Halen
after the group’s St. Petersburg, FL concert. Posing backstage are {l-r)
band members Alex Van Halen and Michael Anthony, Freston, and Van
Halen's Sammy Hagar and Eddie Van Halen.

Now, you can afford
real GoldDisc CDs

for the Price of Cheap Imitations

You know other compact disc packages aren’t the hit radio versions..and don't
sound as good as the 100% digital quality of TM Century’s famous GoldDiscs.™
Compare prices! Compare quality! Nobody beats TM Century:

e Hit Country 500 songs
(indudes one year of recumments)

® TM MIX (Hot AC & CHR) 1,250 songs

® 50's & 60's Gold 1,272 songs

¢ 70’s Gold 600 songs...

® 50's, 60's & 70's 1,872 songs

other formats include AC, CHR, Urban, Country, Classic Hits Tand Classic Rock. Call
(800) TM Century for a sample of our spectacular NONOISE " GoldDisc3!

HitDiscs™ ... $73/Mo.
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NEWSBREAKERS

Radio

® ROB VANDINE is uppec from GSM
to Station Manager at WW\A & WOVK/
Wheeling, WV.

® CLARE WYNNE arrives at KCMZ &
KCDU/Dallas as LSM. She had been an
AE at crosstown KDMX.

® Sr. AEs JOHN MARES and MARK
GREENBERG move up to LSM and
NSM, respectively, at KTCZ/Minneap-
olis.

® JEFFREY STEIN joins WYBB/Char-
leston, SC as Sales Manager. He was
previously Sr. AE at Katz Radio/Atlanta.

Records

©® STEPHEN BROWN is owner/Presi-
dent of Caliber Records, originally Cali-
ber Entertainment (of which Brown was
also owner/President). The label can
be reached at 15125 Ventura Bivd.,
Penthouse, Sherman ©Oaks, CA
91403; (818) 784-8887.

Segalini
® SHARI SEGALINI has been pro-
moted from Sales Administrator to

Manager/National Singles Sales at RCA
Records.

National
Radio

® BRUCE GRAHAM has been tapped
as Midwest Regional Manager of Me-
diaAmerica and will head the
company’s new office, located at 7
West Square Lake Rd., Suite 150,
Bloomfield Hills, MI 48320; (313)
452-5688. Graham was previously
VP/Director, National Sales at the In-
terep Radio Store/Group W Radio
Sales.

Vandine

Everybody Pose Now

C&C Music Factory’s Freedom Williams recently met Carl Perkins at the
studios of MJl Broadcasting, the official radio broadcaster of the 1992
Grammy Awards. MJ! will produce pre-Grammy specials for each of the of-
ficial award formats and will feature Williams as the CHR host. Sharing
some studio time are (-r) MJ! President and founder Josh Feigenbaum,
Perkins, Williams, and iJ! VP/GM Gary Krantz.
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1-3pm Eastern
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ORK
Contact: Rich Wood at (212) 642-4533

Industry

® TERENCE LAM and BARBARA
VANDER LINDE join Geffen Music as
Professional Managers for the East and
West Coasts, respectively. Lam comes
from Sony Music Entertainment’s col-
lege marketing department, while
Vander Linde segues from a similar
post at Emerald Forest Entertainment.
Also, Geffen Music has opened an of-
fice in the Big Apple, located at 1755
Broadway, New York, NY 10019;
(212) 841-8600.

® MARK LIPSKY and RICK THOMAS
have formed the Radio Agency, a mar-
keting firm specializing in audience and
sales programs for radio stations. Lip-
sky previously founded Lipsky Market-
ing, while Thomas formerly served as
LSM at WBZ/Boston. The company
can be reached at 100 Presidential
Blvd., Bala Cynwyd, PA 19004, (800)
969-2636.

®BOB ARNOLD has been appointed
Manager at Sentry Systems, which
produces PC-based music automation
products. He had been Audio Products
Manager at Broadcast Electronics.

ot

Births:

KFMW/Waterloo, |A PD
Mark Hansen, wife Chris, son
Bart Lewis, January 29.

WXTA/Erie, PA air talent Bri-
an Williams, wife Cathy,
daughter Elizabeth Ashley, Jan-
uary 31.

KEEN/San Jose AE Laura
Dapper, husband Duker, son
Maxwell Terry, February 10.

KTID/San Rafael, CA OM/PD
Bob Gowa, wife Darcy Lichter,
son Daniel Allan, February 12.

|
=
%
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Marriages:

WHTO/Williamsport, PA
OM/MD Mark ‘“The Shark’
Williams to Maryanne Mar-
chesi, February 14.

it . e RS

Kevin (KC) Gallagher —
Morning co-host WTGE/Baton
Rouge (504) 292-8002

Patti Harrison — Middays
WWKX/Providence (401) 943-

Lahr

Li i
, . Vander Linde . 7813
Changes § Mike Jordan — PD/OM/after-
] ) § noons KDES/Palm Springs, CA
J.R. Garcia is tapped as Business/ (619) 327-4601
Co-op Development AE at KTSM-AM & -

FM/EI Paso. . Roger Shannon — Week-

Lance Cerutti and Jean Donnelly  ends/swing KSFO & KYA/San
have been named Sr. AEs at Katz Ra- | Francisco (415) 388-6499
dio/New York. é;

g
.

Capitol artist Adeva (l) hosted a private dance party following her perform-
ance at New York’s Tatou. Mugging along with her is WQHT/New York
Asst. PD Kevin McCabe.

Arista-Crats

Arista artists and execs gathered for a promotion and sales award dinner during the label’s recent California conven-
tion, “A New Time, A New Commitment.” Arista President Clive Davis made a special presentation to Kenny G, in
honor of his numerous multiplatinum awards. Preparing to enjoy dinner are (standing, I-r) Kenny G's manager Dennis
Turner, Bryan Loren, and Arista Sr. VP Jack Rovner and Sr. VP/Promotion Rick Bisceglia, (seated, I-r) Turner's guest
Daphne Lubick, Lindy Benson, Kenny G, Davis, Sarah McLachlan, and label Exec. VP/GM Ray Lott.
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when suddenly my other cellular phone rang."

Becoming A Better Listener

istening skills are vital to the success of any organization. However,
Lit's easy for top managers and executives to become better talkers
than listeners, because they're used to “being listened to.”
The following eight techniques — developed from studies conducted
at the former Sperry Corporation — will make anyone a better listener:

¢ Spend more than half of your time listening. This is especially im-
portant if you're a manager. And make sure you allow employees to air their
views before offering your opinion.

* Listen for ideas — not just facts. Concentrating strictly on the facts
of the matter can keep you from grasping a speaker’s true meaning.

* Don’t make judgments based on the way something is said.
Keep listening for the ideas and don't let the harshness of the language trig-
ger an emotional reaction.

* Avoid anticipating what people are trying to say. Don't jump to
conclusions when they're speaking, either.

* Don’t interrupt — or rush — the speaker. And try not to change
the subject until you're sure the speaker is finished.

* Ask questions to clarify details. This also lets the speaker know
that you're paying attention.

* Don't allow your mind to wander. Force yourself to remain inter-
ested when people are speaking, even if their delivery is wordy or boring.

* Never fake paying attention. Remind yourself that you can leam
something from everyone.

A number of studies have found that good listeners hold higher-level
positions and are promoted more often than those with less effective listen-
ing skills. So listen up!

.
A Healthy
Relationship . ..

Your station and Health NewsFeed!

Rely on Health NewsFeed to provide your listeners

details, call Carol Anne Strippel, 410-955-2849.

RADIO REPORTS VIA SATELLITE
FROM THE JOHNS HOPKINS MEDICAL INSTITUTIONS

S

=\

with the latest health and medical information. Our free
one-minute reports are available via Satcom C5, Asso-
ciated Press audio and telephone. More than 250 sta-
tions have made a healthy choice . . . you can, too! For

i

R&R OVERVIEW

SLAUGHTER ‘SACRED COWS’ FIRST

Cutting Fat, Not Muscle

During Lean Times

ompanies predictably re-

spond to tough economic

times by making cuts. Un-
fortunately, firms tend to begin by
trimming the employee roster,
when eliminating outmoded sys-
tems of conducting business would
be a far better choice.

Axing employees instead of jetti-
soning systems only increases the
amount of stress on the people who
remain on the job. This in turn
leads to declines in quality and cus-
tomer service — mostly because
the likelihood of miscommunica-
tion increases as people rush to
keep up with an inefficient system.
(It also guarantees they won’t have
the time to come up with creative
or innovative solutions either.)

International management con-
sultant Robert Kriegel suggests
you question all your company’s
policies and procedures, paying
particular attention to those ‘“sac-
red cows” that may be deeply en-
trenched in your corporate culture.
Kriegel says you can determine
where the hidden fat is ripe for the
liposuctioning — by:

e Listing all systems, policies,
and procedures that seem out-
dated.

e Isolating unproductive, drain-
ing, and “busy work” aspects of
top managers’ jobs.

» Asking top managers the origin
of their most unproductive duties.
Were they inherited from a pred-
ecessor? Learned in school? Were
your managers reluctant to alter
these duties for fear of touching off
an intraoffice turf war?

e Visualizing the work routines
you go through during a typical
day or week. Make a list of how you
return calls, open the mail, etc.
Ask yourself which functions you
could streamline. What are the
benefits of doing so?

Sound Effects In
‘The Works’

naheim, CA-based Sonic

Boon Digital Sound Effects

recently introduced “The
Works,” a 10-CD set of action, ma-
chine, and motor effects. Among
the more than 2800 new digitally re-
corded effects are levers, ratchets,
buttons, switches, solenoids, sig-
nals, pneumatics, servos, and spe-
cial electrical and stress/friction
noises.

The set is the follow-up to Sonic
Boon’s first effects compilation,
“Dynamic Range,” a collection of
guns, bullets, hits, and ricochets in-
troduced in 1989. The Works also is
available in the Optical Disc for-
mat. For more info, call (800)
735-4366.,

e Imagining how a comedy
troupe would spoof a typical day at
your office. What routines would
provide them with the biggest
laughs?

¢ Identifying a process or proce-
dure that’s been a thorn in your
side for a long time. Would finally
changing it make a difference in
your attitude or effectiveness?

After following these six steps,
choose the items or policies you
most want to change. Remember:
Success with the smaller stuff will
build confidence and momentum.

And . . . maybe your colleagues
will see the advantages in slaugh-
tering some of the corporation’s
sacred cows and follow your lead.

TEAM & INDIVIDUAL

' Make Cold Calls
' Mean Cold Cash

\ ate to make cold calis? Cel-
: Hebrated salesman/author
2ig Ziglar says you can
overcome this dislike by calculating |
how much money such calls are
worth.
Here's how to do it: Divide your
total sales volume by the number of |
| calls you made during a given sajles
week or month. Include busy sig-
nals and unanswered calis. Think of
L the result as how much you “eam-
ed” each time you placed a cafl.
The amount may surprise you. |
Ziglar says one salesperson dis-
covered she made more than $85 |
every time she dialed the phone.
Think you can top that? i

Why You Need Two Incentive Programs

0 maximize your em-
ployees’ motivation as well
as their productivity, Mel-
ville, NY-based service consultant
Linda Goldrimmer suggests you
offer team and individual incen-
tives.
To encourage employees, initiate
a point system that rewards teams
for productivity and net revenue
contributions and individuals for
outstanding performance and cre-
ativity.

® February 22-23 — Air Talent
'92. Holiday inn Airport, Los An-
geles.

® February 25 — 34th Annual
Grammy Awards. Radio City
Music Hall, New York City.

®February 27-29 — McVay
Media Management Marketing
& Programming Seminar. So-
nesta Beach Hotel, Key Bis-
cayne, FL.

®March 4-7 — 23rd Country
Radio Seminar. Opryland, Nash-
ville.

R&R CONVENTION 92 ...

®March 13-16 — NARM Con-
vention. New Orleans Marriott.

©® March 24-28 — Winter Music
Conference & DJ/Nightclub Ex-
po. Fountainbleau Hiiton, Miami
Beach.

® April 13-16 — 70th Annual
NAB Convention. Convention
Center, Las Vegas.

®May 27-31 — AWRT's 41st
National Convention. La Posa-
da, Phoenix.

® June 7-13 — NAB Radio Ex-
ecutive Management Develop-
ment Seminar. University of
Notre Dame, South Bend, IN.
®June 7-14 — T.J. Martell
Rock ‘N Charity Weekend. Vari-
ous locations, Los Angeles.

Boost Morale, Too

Offer graduated awards for
reaching different target levels,
but make sure that most em-
ployees will be able to reach the
first award level — a surefire
morale booster.

Helpful hint: Form teams with
members of different departments
so that workers must support each
other to earn points.

®June 10-13 — NAB Radio
Montreux. Convention Center,
Montreux, Switzerland.

@ June 11-13 — R&R Conven-
tion '92. Century Plaza Hotel,
Los Angeles.

® June 14-17 — BPME & BDA
Conference & Exposition.
Washington State Convention &
Trade Center, Seattle.

® June 17-21 — Rapfest '92.
Sheraton City Center Hotel,
Cleveland.

JUNE 11-13 [N CENTURY CITY

®June 18-20 — Talk Show
Host Convention. Mayflower
Hotel, Washington, DC.

® June 25-27 — Bobby Poe
Convention. Sheraton Pre-
miere, Tysons Corner, VA.

® July 16-19 — Upper Midwest
Conclave. Radisson Hotel
South, Bloomington, MN.
®August 13-16 — Jack The
Rapper Convention. Atlanta Hil-
ton and Towers Hotel.

@ September 9-12 — NAB Ra-
dio '92. Convention Center,
New Orleans.

® September 23-26 — RTNDA
47th International Conference &
Exhibition. Convention Center,
San Antonio.
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FILMS

WEEKEND BOX OFFICE

FEBRUARY 14-17

1 Wayne’s World $18.12
(Paramount) *

2 Medicine Man
(Buena Vista)

3 Fried Green
Tomatoes (Universal)

4 The Hand That
Rocks The Cradle
(Buena Vista}

5 Final Analysis
(WB)

6 Adventures Of The $4.12
Great Mouse Detective
(Buena Vista) *

7 Father Of The
Bride (Buena Vista)

8 Shining Through
(Fox)

9 Beauty And The
Beast (Buena Vista)

10 Grand Canyon (Fox) $2.67

$8.91
$7.05

$6.88

$6.29

$3.28
$3.18

$3.14

All figures in millians
*First week in release
(Note: Figures reflect a
three-day weekend)
Sot . Exhibitor Relatiorrs Co.

VIDE

NEW THIS WEEK
® GENESIS: THREE SIDES

LIVE (BMG)

Previously unavailable in the
U.S., this 85-minute chronicle
of the band's 1981 tour fea-
tures interviews, backstage
footage, and 12 songs, in-
cluding “Abacab,” “Man On
The Corner,” and “Misunder-
standing.”
® KOKO TAYLOR: QUEEN OF

THE BLUES (MPI)

Filmed live! at Chicago's Leg-
ends nightclub, this 55-minute
concert/biography of the Windy
City blueswoman features guest
performances by the late Willie
Dixon and guitar great Buddy
Guy.
©® SUBURBAN COMMANDO

(SVS/Triumph)

An action-comedy, this fea-
ture film starring Hulk Hogan,
Christopher Lloyd, and Shel-
ley Duvall sports a Rhino
soundtrack with music by K.C.
& The Sunshine Band, Rank &

| File, and others.

MUSIC & MOVIES

Owing to the President's Day
holiday, this week's Nielsen
Media Research listing of the
Top 10 TV shows was unavaila-
ble at presstime.

All show times are EST/PST unless oth-
erwise noted, subtract one hour for CST.
Check listings for showings in the Mountain
time zone. Al fistings subject to change.

¢ Metallica, Bonnie Raitt,
Boyz Il Men, Luther Vandross,
Vince Gill, Mariah Carey, Seal,
Natalie Cole, Color Me Badd,
Michael Bolton, L.L. Cool J,

R&R OVERVIEW

CURRENT

® FRIED GREEN TOMATOES (MCA)

Single: What Becomes Of The Brokenhearted/Paul Young

Other Featured Artists: Jodeci, Taylor Dayne, Grayson Hugh
®BEAUTY AND THE BEAST

Single: Beauty And The Beast/Celine Dion & Peabo Bryson (Epic)
® WAYNE’S WORLD (Reprise)

Single: Ballroom Blitz/Tia Carrere

Other Featured Artists: Alice Cooper, Gary Wright, Bullet Boys
® FREEJACK (Morgan Creek)

Single: Hit Between The Eyes/Scorpions (Mercury/Morgan Creek)

Other Featured Artists: Jesus Jones, Jane Child, Ministry

® RUSH (Reprise)

Single: Tears In Heaven/Eric Clapton

® FOR THE BOYS (Atlantic)

Single: In My Life/Bette Midler

® UNTIL THE END CF THE WORLD (WB)
Featured Artists: R.E.M., Talking Heads, Depeche Mode, U2

COMING
® FALLING FROM GRACE (Mercury)

Singles: Sweet Suzanne/Buzzin’ Cousins

Days Like These/Janis lan

Other Featured Artists: John Mellencamp, Dwight Yoakam

® THE MAMBO KINGS (Elektra)

Featured Artists: Linda Ronstadt, Los Lobos, Tito Puente

® GLADIATOR

Singles: Pride (In The Name Of Love)/Clivilles & Cole (Columbia)
We Will Rock You/Warrant (Columbia)

O DINGO (WB)

Featured Artists: Miles Davis & Michel Legrand

WHAT DO.....

KIIS, KROQ, KPWR, KQLZ, WRBQ, KOY,
KMEL, KFOG, KNBR, KITS, KRQR, WNEW,
WHTZ, WALK, WGN, WGCI, WBBM, WVAZ,
WHYT, WWJ, WJR, WIOQ, WUSL, KSHE,
WKBQ, KQRS, KLXK, KSTP, WMAL, WAVA,
WBCN, WGST, WAPW, WBZZ, WMXP.....

And over 1,00C other stations.....

HAVE IN COMMON?

They do business with U.S. Tape & Label!

WHY?

Because we’re the BEST in the bumper
strip, window label business. We have to be!
Don’t listen to “Product Pitches™!

Do call anyone above for their experience
on our quality, service & price.....

Then call us.....314-423-4411.

. Tape & Label

dnt 1.ouis. Vissouri

Home of the TRAVELING BILLBOARD®

Amy Grant, Roy Rogers (with
Clint Black), Paul Simon, the
Commitments, Bobby McFer-
rin, Mary-Chapin Carpenter,
Alan Jackson, Johnny Mathis,
and Aretha Franklin (with Mi
chael McDonald) are slated to
perform on CBS's “34th Annual
Grammy Awards” (Tuesday,
2/25, 8pm). Barbra Streisand
will receive a special Grammy
Legend Award for lifetime
achievement.

Friday, 2/21

* Hammer, “The Arsenio Hall
Show” (syndicated; check local
listings).

* Mountain, “The Dennis
Miller Show' (syndicated;
check local listings).

¢ John Mellencamp, Van
Morrison, and Merchants Of
Venus, ‘““ABC In Concert” {mid-
night).

Saturday, 2/22
e K.T. Oslin, “Austin City
Limits” (PBS; check local list-
ings).
* Red Hot Chili Peppers,
“Saturday Night Live” (NBC,
11:30pm).

Sunday, 2/23
* Reba McEntire, Asleep At
The Wheel, Aaron Tippin, and
Ricky Van Shelton, “Hot Coun-
try Nights” (NBC, 8pm).
¢ Anthrax visits the Bundy
household on “Married . . . With
Chiidren” when Bud wins dinner
with the band (Fox, 9pm).

Monday, 2/24

e Salt-N-Pepa, ‘‘Arsenio
Hall.”

e Lloyd Cole, ‘‘Dennis
Miller.”

* Francesca Beghe, "“The
Tonight Show Starring Johnny
Carson” (NBC, 11:35pm).

Wednesday, 2/26
e Shelby Lynne, “Johnny
Carson.”

- Thursday, 2/27
» Billy Bragg, “Johnny Car-
son.”

£
ZINE s

body's A Rebel,” Spy singles

out Billy Idol, Madonna,
George Michael (!}, Guns N’
Roses (pre-detox 'n' therapy),
Keith Richards (pre-detox 'n’ mar-
riage), Cher, and Gregg Alilman as
“rebels of their tax bracket.”

The same ’zine also provides a
list of “Faux Rebel Anthems,” in-
cluding Michael Jackson's “Bad,”
Bruce Springsteen's “Born To
Run,” NKOTB's "Hangin' Tough,”
John Mellencamp’s ‘“‘Authority
Song,” and Billy Joel's “Only The
Good Die Young."

Elvis Died Reading Pornol

Elvis Presley's stepmom Dee
Presley delivers a second round of
stunners from her forthcoming
book of revelations. The King killed
himself because he'd been diag-
nosed with bone marrow cancer.

And . .. EP's dad Vernon told
her that the Big E died reading
“pure old pornography and not one
of those damned occult books”
(National Enquirer).

Starrin’ Stipe

Rolling Stone cover boy and Art-
ist Of The Year Michael Stipe
says, “I'm blessed, frankly, with
really bad sinuses. | put up with the
snot, because | got a great voice in
exchange.”

Crotch Watch

Allure seizes hold of a trend with
a pictorial grab bag of crotch-
grabbing celebs: Michael Jackson,
Madonna, Marky Mark, George Mi-
chael, Mick Jagger, Public En-
emy's Flavor Flav, and Transvi-
sion Vamp's Wendy James are
among the high profiles reaching
low.

In a cover story titled “Every-

Lennon’s Marks

John Lennon called Paul Mc-
Cartney, Mick Jagger, and Paul
Simon “company men in various
disguises, but basically company
men.” According to a bootlegged
private tape, he'd stopped fearing
them as competition and started
calling their work “all a load of shit”
(Spy).

Topless Headline

The Globe takes Topless Head-
line O' The Week honors with this
deathless prose regarding Barry
Gibb's premature baby: “Stayin’
Alive — Barely!”

SILVERTONE — “I'm proud it's
completely gray, and I'm not going
to bother with coloring it, because !
have other things to do with my
time” — Emmylou Harris, 44, re-
fuses to let People get her dander
up on the subject of her hair.

‘Rebels Of Their

Tax Bracket!

REMAIN IN BUSINESS — “Some
of the people | identify with most
happen to be in other countries,
and | feel like they haven’t been ex-
ploited — uh, that's the business
word — to the full extent” — David
Byrne explains to Details why he
Started his Luaka Bop label.

Sex & Death

* “It's a completely unsexy song
because it's so daft’ — Richard
Fairbrass of Right Said Fred ex-
plains the success of “I'm Too
Sexy" for People.

¢ “| suppose I'll have to die like
Jim Croce or Freddie Mercury.
Then ‘Anarchy in The UK’ will be
No. 1 forever and | won't get paid”
— ex-Sex Pistolicurrent PiL front-
man John Lydon grouses in De-
tails.

Family Atfairs
¢ Bruce Hornsby is a dad! Twins
Russell Ives and Keith Randall
were born January 30 (People).
» David Bowie and fiancee/
model Iman broke up in L.A. (Na-
tional Enquirer).

Joint Effort

Rappers Cypress Hill are fea-
tured on the cover of High Times.
Inside, they talk about pot and dem-
onstrate their formidable joint-rolling
technique.

Jackson Actlon

An L.A. plastic surgeon points
out, “You can't take a black person
and make him white,” in response
to People’'s questions about Mi-
chael Jackson's current skin color.

In other action, Jackson re-
portedly:

* |s installing a cemetery at his
ranch to hold the remains of stars
he admires (National Enquirer).

e Just wanted to sit in the jacuzzi
and tatk about plastic surgery when
he visited Paul Anka's house
(Star).

Wildside Of Life

¢ Sting was snowboarding at St.
Moritz when he lost control, tore
through a fence, and hit a tree. He
chartered a $5000 copter to rush
him to a Geneva hospital, where
doctors discovered he was only
bruised (National Enquirer).

¢ Lou Reed's “Walk On The Wild
Side"” is played about 40,000 times:
a year (not counting Marky Mark’s
“update”), according to Entertain-
ment Weekly.

‘Each week R&R sneaks a peek
through the nation's consumer
magazines in search of every-
thing from the sublime to the
ridiculous in music news. R&R
has not verified any of these
reports.
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PLAY IT BY EAR™: The First CD Game —

the hit game ¢f 1931 both at home and on
the radio! Selling over 100,000 copies in its
first: three moniths, PLAY IT BY EAR was
taunched by 1adio. Last tall, radio stations in
each of the top 50 metra markets introduced
PLAY IT BY EAR with week-long morring
drive promotions. Were they successful?

Developed by former air personalities, PLAY
IT BY EAR puts hundreds of sound bites and
thousands of trivia questions at the DJ's
fingertips - no carts, no editing, no question
writing necessary! PLAY IT BY EAR has it alt
in one package!

KLOS 95.5

Mark and Bri;:n, KLOS:
“As much fun as Candyland!

We broke out into a sweat!”

As if this isn"t enough, Rykodisc will provide

Listen to these quys: Now, Rykodisc is making PLAY IT BY EAR - : ?
to these guys promotions available to staticns in every copiten] thg pijos RS
‘m market. Imagine the fun yous morning value) as prizes,
personalities and listeners cam have with . . : .
John DiBella, WMMR: sound bites in categories like: Contact Jim Neill at (508) 744-7678 for details

' on how your station can PLAY IT BY EAR!
“If you can‘t figure out what to do

with PLAY IT BY EAR on the air,
stop being on the air. This is the
most ‘made for radio’ game that

e Sports * Pop Music ® Tongue Twisters
* TV ® Movias and more!

ever was.”

Newsweek

"It had to happer: a Compact
Disc trivia gama. The only
surprise is that it's so much
fury.

"Best New Trivia Game of 1991 °

TIME

Ty .
"It's a Hit!*
BYKGDIST USA
O Vickaving Wharf, Bidg. C
Salem MAG1970
508) 744-7€78

PlayltbyEar:CD Game aHit

NE OF THE BIGGEST SU®-

prise hits of the holiday sea-

son was a forty-five-dollar

compact-disc package fea-

turing Meat Loaf, the {
Love Lucy theme, Dan Quayle and the
Beastie Boys. It may sound like the com-
pilation album from hell, but it’s actually
the main gimmick behind Play It by Ear,
billed as the world’s first CD game. Us-
ing a single disc that contains more than
350 audio clips, this high-tech quiz-fest
makes Trivial Pursuit seem like some-
thing from the Stone Age.

Developed by Rykodisc — the label re-
sponsible for digital releases by Dawid
Bowie, Frank Zappa and Jimi Hendrix —
Play It by Ear has already outdistanced
more established competitors. “It’s dome
teerific business,” says Ian McDermou,
senior buyer for the rwenty-five-store

FAOQ Schwarz toy chain. “It was our
bestselling non-electronic game last year,
and that’s including Monopoly” Rykodisc
reports that 100,000 games have been
sold since September, and the company
expects to move three times that amount
by the end of this year.

The key to the game’s success is its
clever use of standard compact-disc se-
quencing, allowing players to access short
memory questions. As a result, “any ordi-
nary CD player can be used as an interac-
tive device,” says inventor Barry Levine.

“Sounds have an evocative quality,”
adds Levine, a video-game addict who
previously worked on educational pro-
grams for computers and laser discs. “If
you read a question about Janis Joplin off
a card, it just doesn’t have the same surge
as when you hear her sing”

Crammed onto the Play k by Sar CD

are seventy-two musical instrumeats, fif-
ty-four animal noises, forty-two news
broadcasts and twelve sporting events, in
addition to dozens of TV themes, movie
scotes, tongue twisters and brain teas-
ers. Running down clearances for the
copyrighted material took three sclid
months, and to speed things along,
Ryko struck an exclusive deal 1o use the
Sony Music catalog, including sengs by
L.L. Cool J, Living Colour, the Bangles,
Willie Nelson, Luther Vandross and
Miami Sound Machine.
Thanks to-the game’s quick success,
Rykodisc is already making plans for a
Play It by Ear sequel for younger players.
“In 1993,” says label president Don Rose,
“you’ll see laser-disc and CD-ROM ver-
sions of the game — everything but the
eight track.”

~ JEFFREY RESSNER

» 8
© 1992 RYKODISC 508 7414506 FAX —

BY JEFFREY RESSNER FROM ROLLING STONE, ISSUE #5823 FEBRUARY 6, 1982,
BY STRAIGHT ARROW PUBLISHERS, INC. 1992, ALL RIGHTE: RESERVED. AEPRINTED BY PERMISSION.
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glllul-t

he nation’s Hispanic
Thouseholds are lar more :

likely to own stereo
equipment and portable radio/
cassette players — but slightly
less likely to own CD equipment
— than non-Hispanic house-

holds.

Non-
Product

Portable radio/
cassette.player 64% 53%

Stereo
equipment

CD equipment

Hispanic Hispanic

50%
14%

58%
10%

Source: Strategic Research Ccrp.. Miami

P —_— =T

More Americans
Shopping By Mail,
Phone & Fax

he majority of Americans

(54% ) ordered merchandise

by phone or mail in 1990, an
increase of 3% from the previous
year, according to the Alpharetta,
GA-based Direct Markeiing Asso-
ciation. The trend is best illus-
trated by the increase in clothing
orders, which climbed from 17% in
1989 to 28% in 1990.

These alternative modes of shop-
ping are most popular among col-
lege-educated females between the
ages of 35 and 4. However, the ma-
jority of high school graduates as
well as adults 25-34 (and 45-54) re-
ported shopping by mail or phone
in 1990. In fact, the 2534 demo
showed the greatest rate of growth
(12%).

Catalog Shopping Climbs

The number of catalog shoppers
also climbed in 1990 — 44% of
Americans ordered from: catalogs
that year, up 3% from 1989. Fre-
quency of catalog shopping is on
the upswing as well, from light cat-
alog shoppers who order only one
or two times a year (18% in 1990, up
from 17% the year before) to cata-
log regulars who indulge at least
once a month (3% vs. 2%).

Which catalogs do consumers
prefer? The Sears and JC Penney
catalogs both call 14% of all cata-
log shoppers their customers. The
L.L. Bean catalog also experienced
a modest boost in sales — from 4%
in 1989 to 5% in 1990.

While 49% of all catalog orders
were placed by mail in 1990 and
46% were placed by phone — 3% of
catalog shoppers placed their or-
ders by fax.

LIFES"

WORKIN’ OVERTIME

Moonlight Becomes U.S.

ne in six (16%) fulitime

workers say they hold a sec-

ond job, according to a re-
cent Gallup survey. Although fig-
ures released by the Bureau of La-
bor Statistics show that 6.2% of
fulltime workers had additional
jobs in 1989 — up from 4.9% in 1980
— these numbers are likely to be
understated, as many people fail to
report second jobs to the govern-
ment.

Weekends & Evenings

The Gallup poll also found that
36% of Americans work evenings
or weekends, up from 24% in 1989.
This increase is mainly caused by
younger workers — 48% of workers
under 30 work evenings, up from
26% in 1989.

Nevertheless, only 48% of even-

ing and weekend workers say they
spend too much time on the job,
compared with 32% of all em-
ployed Americans.
The survey also found that only
67% of those working the off-hours
and 62% of those holding two
jobs — said they didn’t have
enough time to relax.

Ours & Hours

However, 48% of all workers say
their jobs leave them with too little
time for their significant others,
and 39% say their jobs don’t allow
them to spend enough time with
their kids.

On the flipside, 26% of all
workers polled said they looked
forward to working very much,
and 57% said they looked forward
to it a fair amount.

e

“Yes, the business has become bigger, but Ron still likes to work at home?”

VAT,

tion.

or San Francisco.

cago, New York, or Pittsburgh.

Workers Less Likely To Relocate

hen accepting a new job requires moving to another city or state,
Wmost working Americans prefer to stay put.

Only 8% of employed people who have seriously considered
changing jobs during 1991 say they would be interested in a new gig — if it

meant relocating to another part of the country. That's down from 14% in
1981, according to the latest survey by the NYC-based Roper Organiza-

Seattle Tops Relocation Spots

The poll — which questioned peopie about 15 different cities — found
Seattle had the most appeal. Nearly half (48%) of the respondents said
they would consider relocating there.

However, majorities claim they would be unwilling to move to any of the
other 14 cities in the survey — even if promised higher salaries.

Following Seattie, the largest number of employed Americans (40% or
more) would be willing to move to Phoenix, Dallas, Miami, Denver, Boston,

Only between 25% and 35% were willing to relocate to Detroit, Chi-

CRUNCHIN’ THE NUMBERS

|
|

ore Americans are smack-
M ing their lips at the thought

of salty snacks these
days. According to the latest
i figures from the Snack Food Asso-
ciation, Americans spent an aver-
age of $51.45 each on chips, pret-
Zels, and the like in 1990 — up 7%
from the previous year.

While potato chips remain the
preeminent between-meal munch
(an estimated 80% of U.S. house-
holds purchase the product at least
once during a two-week period),
tortilla chips have been crunching
some impressive numbers. Sales of
tortilla chips have climbed 10%
since 1981, and the products are

Salty Snack Sales Soar

now found in 58% of U.S. homes.

Salted nuts are found in 66% of
alt homes, and although their sales
are slipping, corn chips remain pop-
ular.

Pretzels, Popcorn,
Party Mix & Pork Rinds
Pretzels and microwave popcorn

{with 42% household penetration
each) and party mix are all on the
rise, but pork rinds — presidential
predilections notwithstanding — are
found in only 5% of U.S. house-
holds.

Americans may talk about heaith
foods, but low-sodium versions of
the snacks discussed above totall-
ed only 3% of sales.

Although Sports Equipment Sales Slow,
Fashion Drives Athletic Apparel Market

he Sporting Goods Manufac-
turers Association expects
U.S. sales of athletic equip-
ment and apparel to increase 5%
this year to $33.14 billion.
However, that’s only a slight im-
provement over last year's 4.4%
growth — and far short of the dou-
ble-digit increases the industry
posted during the ’80s.
Furthermore, industry pundits
report that U.S. sports equipment
sales are flat and the sales growth

More People
Opt For Direct
Payroll Deposit

he number of U.S. workers
who ‘“‘direct-deposit” their

paychecks — a procedure in
which employers deposit an em-
ployee’s payroll check directly to
his or her checking and savings ac-
counts — has increased dramatic-
ally in the last few years.

Of the 31% of American workers
who have direct depositing availa-
ble, roughly half (15%) use it.
That’s up from the 9% who took ad-
vantage of the service in 1984, when
it was available to only 26% of the
workforce,

Upscale Americans, workers
age 45 and older, Westerners, and
suburban dwellers are the most
likely to use direct depositing.

Why? Reasons include time sav-
ing — for bank clerks as well as
people forced to wait in lines — and
a reduction in the risk of having
paychecks lost or stolen.

Source: Roper Organization; NYC

of athletic shoes — which soared to
20% in the ’80s — has stumbled to
4% today.

This leads sporting goods manu-
facturers and retailers to expect
average annual increases of just
2%-3% over the next two decades,
according to the latest survey by
Kurt Salmon Associates.

Camping & Backyard
Games

Interestingly, sales of camping
equipment and such backyard
games as volleyball and badmin-
ton are expected to rise 10% or bet-
ter annually, perhaps reflecting a
change in the way Americans now
choose to spend their leisure time.

Logos & Soccer Styles

The other two aspects of the
sporting goods industry most likely
to make the highlight film are
team logo-adorned apparel (pro
and college) and trendy soccer
duds.

In fact, soccer fashions (baggy
shorts, soccer shoes, and post-
game sandals) have become big
business, growing 10% annually
and accounting for $425-$620 mil-
lion per year.

Incidentally, the percentage of
soceer sales customers who intend
to wear their new threads in the
field? Approximately 10% . . . .

salutes the Rhythm & Blues Foundation

and its 1991/92 Pioneer Award Honorees.

wWe are proud to have supported

the careers of these

distinguished songwriters and artists.

Hank Ballard
Bobby "Blue” Bland
The Dells

Aretha Franklin
Chuck Jackson

The Staple Singers
Paul "Hucklebuck" Williams

Jesse Stone

Maxine Brown
Ray Charles

The Five Keys
Atbert King

Jimmy McCracklin

Curtis Maytield
Sam Moore
Doc Pomus
The Spaniels

The 1989 Pioneer Award Honorees

Etta James

Little Jimmy Scott
Percy Sledge
Mary Wells

LaVern Baker
Charles Brown
Ruth Brown
The Clovers




R&R Sales & Marketing Columnist CHRIS BECK
invites you to attend a special two-day intensive workshop...

“Managing Effectively
In A Changing Environment”

Learn how to create a top performing sales culture, set performance
criteria, and respond to the ever changing environment.

'MAY 15-16 (Friday - Saturday)

At the Sheraton Universal ¢ Universal Studios, Hollywood

Managing has never been more challenging or more critical than it is right
now! Save yourself valuable time in the learning curve by learning from
others’ mistakes, as well as what makes them successful! You don’t go home
with theoretical big projects, but rather with consistent steps that can be
integrated into everyone’s normal routine/daily reactionary life.

Master Valuable New Skills That Will Serve You Forever!

o Maximizing National Sales Managers & Avails « Focusing Staff on Results vs. ‘“The Exercise”’
» Local Contact with National Advertisers (ie., ‘I had a great appointment™)
o Account List Management, Options & Principals - Case Studies

« How People Learn, Where They Bog Down « Identify Account and Decision Makers
« Setting Up and Developing Account Business « Establishing New Business Accountability
Plans and Definitive Timelines « Getting on Fringe Demo Business
 Components That Make Top Sales Performers « Revenue Spread Analysis - ‘‘Where Your Station

« Hiring Staff Composition Has The Best Chance For Growth”

Chris Beck -

Advisor to the country’s
most forward thinking and
dynamic stations.

A literal Who's Who,

Who Should
Attend:

« General Managers R&R columnist of

Sales & Marketing, and
author of the book

» General Sales Managers Sales Strategy.”

 Local Sales Managers
Maximize a market trip to LA

with a Saturday night stay-over
by attending this seminar!

o New Business Directors

 National Sales Managers

Call 818-994-0851
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A Year Of Forced Innovation

Surveying listener opinions on various radio issues

By all accounts, 1991 was an incredible year for radio.
The industry was affected by external political conflicts
such as the debate over censorship of on-air and recorded
materials. Altered social standards forced radio stations
to retool on-air products, presentation styles, and packag-

ing concepts.

In general, this societal evolution
toward simplicity and sincerity
changed the way statiors treat the
listener. Throughout :ast year,
Paragon Research conducted peri-
odic surveys on specific radio is-
sues — i.e., censorship, contests,
slogans. These surveys were ad-
ministered by telephone to a na-
tional sample of respondents from
all age, sex, and format eategories.

Radio Censorship

A political issue that sideswiped
the radio industry last year was the
censorship debate. Concerts were
cancelled, record stores were raid-
ed, and radio stations were mon-
itored for airing controversial lyr-
ics. Listener interviews uncovered
the following:

Should radlo stations cut con-
troversial lyrics from songs?

DON'T KNCW
5%

2o
S

Have you ever changed stations
because you were offanded by
song lyrlcs?

DON'T KNOW
2%

Do you think records shauld have
warning labels i they contain
controversial lyrics?

DON'T KNOW
4%

NO

Contests

We began seeing subtle changes
in listeners’ attitudes toward radio
contests about two years ago. But
by 1991, local market research indi-
cated a major shift in listener ex-
pectations. Therefore, we inter-
viewed listeners to investigate the
extent of this shift in contest
perceptions.

In other findings:

¢ Overall, only 2% of respon-
dents thought there are ‘too few”
contests, while 36% believed there

Contest Participation

LISTENERS

45%  pLAYERS

8%

AVOIDERS
41%

are “too many” contests and 49%
were “satisfied”” with the amount
of contests on the air.

* Most listeners (62%) said con-
tests “‘do not affect” their listening
pleasure, while 18% believed con-
tests “take away from” listening
enjoyment and 19% said contests
‘“add to” listening enjoyment.

e When asked if they had a
choice between radio stations play-
ing more music instead of running
another contest, 82% preferred to
hear more music and 13% wanted
the contest.

¢ Only 14% said they listened
more to their usual station when
it’s running a contest; 11% tuned in

By Mike Henry

less, while listening levels remain-
ed the same for 73%.

¢ 12% said they would listen to a
station they normally wouldn’t if it
was running a contest; 87% said
they wouldn’t listen.

» And78% said they’d never tune
to a station specifically to partici-
pate in a contest. Only 17% would
do so sometimes; 4% would often.

These results represent a signifi-
cant departure from past findings.
In years past, for example, the re-
sult of the contest participation
question was consistent in almost
all research studies. Typical per-
centages were Players 15%-20%,
Listeners 60%-70%, and Avoiders
15%-20%. Now a large number of
contest listeners have become con-
test avoiders, bringing the role of
contests into question.

Contests are no longer the sole
domain of radio stations. An indi-
vidual is inundated with contest op-
portunities ranging from state lot-
teries to TV network promotions.
And as far as radio listeners are
concerned, the number of people
disenfranchised by contests far
outweigh the small minority of peo-
ple who embrace them.

Turnoffs

Other than changing stations to
hear a better song, what makes lis-
teners change from one radio sta-
tion to another? What do stations
do that turns them off? Respon-
dents were asked about their toler-
ance for non-music elements, in-
cluding DJ talk, commercials, and
news and information reports.

Scrutinizing Slogans

Are listeners confused by ail the slogans thrown at them? When
several stations in a market claim to “play the most music,” which station do
they believe? Or do they distrust them all?

Slogan
More music/less talk

We play the most songs in a row

We play the most music
We play a better mix of music

We play commercial-free music blocks

Don't talk over the music
More varietyfless repetition
Longer music sets

We play more hits with less hype

No-repeat workdays

Survey results also showed:

* 63% sometimes recognize radio stations based on the slogans be-
ing used, followed by never (23%), always (11%), and don't know (3%).
* In terms of credibility, respondents found station slogans to be very
believable (8%), somewhat believable (75%), not believable (12%), and

don’t know (5%).

In general, are the slogans radio stations use believable? For the most
part, the answer is yes. However, listeners are intelligent enough to identify
those that aren’t supported by reality.Uniqueness and honesty are the keys

to a successful slogan.

Listen to station Does station
using this slogan? keep promise?

73% 76%

56% 70%

54% 53%

53% 69%

36% 7%

30% 80%

26% 73%

26% 81%

26% 55%

22% 71%

loyalty

Measuring Loyalty

We asked listeners four questions revolving around the issue of station

How many favorite stations do you have?

| have one favorite station that | prefer above all others for music 37%
I have two favorite radio stations that | like about the same for music  34%
| listen to three or more radio stations for music about the same 29%
How long has that station been your favorite?
Less than six months 10%
Six months to one year 18%
One to two years 15%
Two or more years 56%
Why do listeners choose Number of stations
one station as their favorite? listened to?
One 19%
Music 72% Two 32%
Morning show 6% Three 21%
News and info 8% Four 15%
DJs in general 3% Five 6%
Community involvement 1% Six 4%
Contests/prizes 1% Seven+ 3%

are what make listeners loyai.

Surprisingly, 72% of listeners chose between three and fewer sta-
tions. Almost one in five persons listened to only one radio station, sug-
gesting listeners do display loyalty in a time of fragmentation and product
clutter. This information supports the longstanding belief that superserving
a core audience should be a station’s primary goal. And clearly the basics

It seems many listeners are
turned off as much by DJ chatter
asthey are by commercials. On the
other hand, listeners are most like-
ly to tolerate news and non-music
features.

Thirty-one percent of listeners
change stations either immediate-
ly or after one commercial airs;
this figure increases to 59% after
two commercials. Only 37% of lis-
teners will listen to three or more
commercials in a row.

In other findings:

* 70% would rather listen to a ra-
dio station that plays longer sets of
music and has less frequent but
longer periods of commercial
breaks.

¢ 30% would rather listen to a
station that plays shorter sets of

Please tell us if you switch from
one music station to another for
the following reasons:

When They Break
Away From Music
And Start Talking?
ALWAYS NEVER
18% I 18%

SOMETIMES
When They Play
Commerclals?

NEVER ALWAYS
25%

7~ 20% |
| SOMETIMES

When They Air News Or
Other Non-Music Features

7%
44%

1 _r

SOMETIMES

How many commercials, if any,
would you say you typically listen
to before changing radio sta-
tions?

One

Never

Switch 7%

Four or More
7%

Three

L

music and has more frequent but
shorter periods of commercial
breaks.

Listener expectations of radio
stations are changing, as is radio’s
role in the listener’s life. The rules
are modified constantly; stations
cannot afford to rely on standard,
outdated practices.

It’s imperative that stations not
only stay abreast of national trends
but also keep in consistent touch
with the pulse of the local market-
place. If the metamorphosis of ra-
dio strategies in 1991 is any indica-
tion, then the first step of any win-
ning strategy — knowledge — has
taken on increased significance.

Mike Henry is VP of Paragon Re-
search, a Denver-based broadcast
research firm specializing in cus-
tomized programming and market-
ing research for radio stations na-
tionally. He can be reached at
(303) 922-5600.




If You Think

Radio
Is So Great,
ve It.

How would you like to tell the world what a great advertising medium radio is?
Well now you can.

Write us a one-page letter (sorry, no more than 250 Words), telling us why radio works for advertisers.

If your letter is judged best, we'll reprint it on your station’s letterhead in trade publications advertisers

read every week.
The Arbitron Radio Advisory Council will do the judging. They’ll be looking for letters that sell radio,

not just your station, not just your format.

It’s simple. It’s fun. And it's your chance to tell everyone about today’s radio.

You write it. We'll print it. All entries must be postmarked no later than March 31, 1992.
Send entries to The Great Radio Promotion, The Arbitron Company, 142 West 57th Street,

New York, NY 10019.

ARBITRTIV

© 1992 The Arbitron Company
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Pet Project

Oakland A’s Manager Teny LaRussa recently gathered some of his closest
friends in the music incustry to perform a benefit concert for the Animal
Rescue Foundation. Pictured (I-r) are Chris Isaak, former Starship member
Mickey Thomas, KKIS/Dakland personality Melissa McConnell, LaRussa,
and Kenny Dale Johnsan, drummer for Isaak’s Silvertones band.

RCA execs recently carried Stacy Earl around the NY headquarters to say hello to label staffers. Pictured with their
hands full are (I-r) RCA Sr. VP/Promotion Butch Waugh, President Joe Galante, VP/National Promotion Geary Tanner,
and Sr. VP/Artist Development Randy Goodman.

Dukes Of Earl

Goldberg

Continued from Page 1

later became VP of Swan Song
Records, formed PR firm Danny
Goldberg Inc., and helped found
Modern Records in addition to
Gold Mountain. He also serves as
Chairman of the ACLU Foundation
of Southern California.

Baylerian
Continued from Page 11
An 1l-year veteran of WTMJ,
Baylerian had been acting PD
since November 1991. Prior to that,
he worked as the station’s Asst. PD
and Promotion Director.

RadioSat
Continued from Page 3

provided to other potential cus-
tomers and was offered the same
terms for satellite access.

Pemberton said AMSC expects
to offer a range of mobile services
when its satellite is launched in
1994, including telephone, data, and
fax capability. He said the satellite
will have the capability and capaci-
ty to provide DAB, but he’s una-
ware of any other company inter-
ested in providing the service.

Davis
Continued from Page 11

Hull told R&R, “I'd been handl-
ing multiple duties and was simply
running out of time to adequately
cover all the bases. This new setup
will give me more time tc deal with
affiliates and provide better ser-
vice to them. Danny’s fundamental
job will be to work with the net-
work’s air people and music and
handle operational matters with
the affiliates.”

Before joining KOOL (AM), Hull
managed KARZ/Phoenix and pro-
grammed KRNT/Des Moines.
Davis previously programmed
KHOW/Denver and worked as MD
at KFMB/San Diego anc as an on-
air talent at KIMN/Denver.

Stigers Coasts By

LA B3 G

Arista recording artist Curtis Stigers dropped by the KOST/Los Angeles
studios during a recent swing through Southern California. Shown (I-r) are
Arista Promotion Manager Jon Kiein, KOST morning co-hosts Mark Wallen-
gren and Kim Amidon, Stigers, and the station’s VP/Programming, Jhani
Kaye.

SyALL

Time For Gold

Qwest/WB serenader Keith Washington was presented with a gold album
for his “Make Time For Love” debut. On hand (I-r} were manager Sherwin
Bash; WB Sr. VP/Promotion, Black Music Ray Harris;, Washington, Qwest
Dir./Artist Relations JoAnn Tominaga,; and WB VP/Promotion, Black Music
Hank Spann
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EVENTS

Stimulating sessions encompassing AC, AOR,
CHR, Classic Rock, Country, NAC,

New Rock, Rock AC and UC/Black Radio
will be packed with panels of winners, case
studies, marketing, music, promotions, and solutions
to the unique problems confronting each format.

RADIO ON RADIO

A self-analysis session, featuring interaction
between industry leaders and audience members
discussing the serious challenges facing the
industry and some of the choices for the future.

Moderated by
Larry King and Garry Wall

WHAT'S BETWEEN THE RECORDS ?

Straight talk obout “od clustering”, how much
“talk” is too much, how diary keepers define “talk”
Rob Balon reveals the lafest exclusive research
and shows you how your station can deliver fo
both listeners and advertisers.

THE RETAIL MUSIC CHALLENGE

MARKETING IN THE "90s

Chris Beck fums his innovative sales and
marketing approaches fo the needs of the music
industry in o unique presentation on solutions
for better sales through new refail marketing options.

AIR PERSONALITY SESSIONS

Building a Morning Show
and Power Phones

Two on-gir talent seminars
moderated by Dan 0’Day

PLUS: MANY MORE SESSIONS

T.).Martell Rock’N Charity Week Long Celebration
Sun 6 /7 - Annual Music Industry Tennis Open
- Racquetball Tournoment
- Rock "N The Puck Celebrity Hockey Games
Wed 6,/10- Celebrity Golf Clossic & 10th Annual Rock’N Bowl
Thur 6/11- 1.5 Martell Celebrity Silent Auction
Sun 6/14- Celebrity Softball Games
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GENERAL H. NORMAN
SCHWARZKOPF

Commander of the Allied Forces during last year's
Operation Desert Storm, General Schwarzkopf
will speak on the principles that guided him
o victory. Applied to our industry, these principles
are superb winning business strategies.

Question & Answer Session Will Follow

SATURDAY JUNE 13, 11AM
ROGER BLACKWELL, Ph.D.

A specialist in the analysis of changing social
and economic varigbles, market segmentation, and
lifestyle changes, Dr. Blackwell, in a speech
specifically tailored to our industry, will discuss the
keys fo success in a highly fragmented environment.

Dr. Blackwell teaches marketing strategy and
consumer research at Ohio State University.

THURSDAY WELCOMING COCKTAIL PARTY In the tradition of past R&R shows...

SATURDAY NIGHT

SUPERSTAR SHOW

CLUB R&R 3 nights showcasing th hottest

new music talant of the year

NEW THIS YEAR: Ground Level
Hospitality Rooms On All Nights

REGISTRA'I'!I(%NN

| NFORMAT

REGISTRATION 5365 SPECIAL RATES** 275
SMALL MARKET/COLLEGE RADIO

EAR I_Y B | R D RATE * SS 3 5 **Smoll Markets are those 100+ in size. Registration must be submitted on stetion

fetterhead to qualify for discount. Student registrants must have their instructor apply on

*Registration and poyment MUST be received before May 5, 1992 their behatf, submitted on school lettechead, in order to quafify far discount.

Registration includes oll meetings, Welcoming Cocktail Party, Superstar Shows, and. odmission
o all Hospitality Rooms and events. Note: All guest ticket soles are donoted to T.J. Martell Association.
Guest tickets for Wetcoming Party $75 eoch. Guest tickets for Superstar Shows $100 each.

. Registiation refunds will be issued ofter the convention, minus o S40 odministiotive fee. If o wiitten
REFUND POLICY: ccacellotion is not received by Juna S, 1992, only half the registration omount wilf be refunded.

HOTEL RESERVATIONS:

CENTURY PLAZA
(adl 310-551-3300 or Fox 310-551-3355
Attn: Reservations Dept./ R&R Convention

SAVE UP TO 45% BY
FLYING AMERICAN AIRLINES

"QFFICIAL AIRLINE OF R&R CONVENTION 92°

You-or your trovel agent con call...
¥ 1800+433-1790
AA ask for STAR # 5016205

e, OFFICIAL CONVENTION LIMOUSINE SERVICE
l-suo-zss-uu (NLA) 2138492244

JW MARRIOTT/CENTURY CITY
(ol 310+277-2777 o Fox 310:785-9240
Mtn: Reservations Dept./ R&R Convention
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“Mama, I’m Coming Home”
P-2 Chart: Debut

: WNOK add  WCIL add JETFM 13-10  KJ103 30-25
P-3 Chart: ) G105add  KZIO add PWR92 30-24  KXKT 26-20
Now on 115 CHR reporters /e 04y yo7 agd 999KHI 28-22  KKRD 32-24
— and BREAKER BOUND! WRHT add ~ WNNK deb 30  WRCK 38-32  WHOT 11-4 HOT

WPHR deb 27 WIKZ add 31  WHHY add KKYK deb 29 WBBQ 26-21 KZZU 31-23
KXXR deb 28 FUN107 add  95XIL add 2104 deb 26 WOKI 26-21 WBIZ 23-18 HOT
WKBQ 13 98PXY add WZKX add Y94 deb 26 2102 31-21 HOT KTMT 25-19
KPLZ 195 add WFHT add 31 WAAL 27-22 WIXX 36-31

from his platinum-plus album “no more tears” =

M CELINE DION & PEABO BRYSON

“Beauty and the Beast”

MOST ADDED — Third
Week In-A-Row!

Now on 96 CHR reporters HOT102 add WCIL deb 15 HOT Q102 13
P-1 Chart: Debut € KKRZ add WXKS 24-19 KHTK 25

. Q106 add 29 WPLJ 9-6 HOT  KIIS 22-19 HOT
PRO-FM add 34 WNCI add 29 KUBE add 27 Z100 9-5 HOT ~ 98PXY 15-10
STAR94 add 29 WHYT add WMXP deb 26 ~ WEGX 22-18 KQMQ 2-2 HOT
PWR96 add KXXR add HOT977 deb 35 B96 26-23 ...AND MANY MORE!

from the original motion picture soundtrack N =

SHAMEN

“Move Any Mountain”

CHR Chart: €
P-2 Chart: @
P-3 Chart: KBEQ 26 KKFR 15 XL1067 3-1 HOT
B94 add KLYV add KRBES  KDWB KWOD 4-3 HOT ~ KZHT 3-3 HOT

§  WKSladd WZOU 18 KTFM KHTK 24 KMEL 23-20  KTMT 9-8

I KKRD add  HOT97 Q10524  WKBQ 19 HOT977 26 KFFM 13-8 HOT
KSND add  WMXP 22-19 B96 11-9  KS104 deb 23 WPST 7-5 e
KNIN add  KEGL 17 WZPL 26 KIS 21 WBBO 21-17

epic

DANGER DANGER
_“ Still Think About You”

ON YOUR DESK NOW- Aiready On:

999KHI KLYV ~ KTRS
WHT0O WKFR KFBQ
KNIN KFMW  KTMT

taken from the album “screw it” =

Share A Little Shelter With Us
On March 3!




wo weeks ago, Howard Stern

proclaimed he’d debut in Chicago within

90 days. But the question remains:
Where will he end up?

Evergreen's WLUP (AM 1000) is still the
most likely candidate. In fact, the Chicago
Sun-Times reported Tuesday (2/18) that
Evergreen Prez Jim deCastro and Loop VP/
GM Larry Wert met in New York last week
with Stern and agent Don Buchwald.

“AM 1000 would be the most natural
home for him,” Wert told the Sun-Times. “If it
were to happen, we would need the support
of our [staff] — and we would have to reach
terms with Howard.”

Wert confirmed that an offer is on the
table but declined to provide specifics. The
Sun-Times quoted sources indicating the Loop
has proposed a three-year deal at “far less”
than Stern’s asking price, which ST hears is at
least a million bucks

If Stern and the Loop tie the knot, morning
man Jonathon Brandmeier would end his
combo simuicast and broadcast exclusively on
AOR WLUP-FM.

A Stern-Loop marriage would place
Howard on the same station with legendary
Chicago afternoon shockers Steve Dahl &
Garry Meier. Envisioning that potentially
explosive scenario, Wert quipped, “I'd have to
put the FCC on my speed dial.”

Aside from the Loop, Classic Rock WCKG
has been mentioned frequently as a potential
home for the Stern show. But GM Marc
Morgan told ST last week that all the
speculation is simply . . . speculation.

Rumors

¢ |s former KIVAJAlbuquerque owner Carl Co-
mo Tutera about to repurchase the SMN “Heat” affil-
iate and take it five CHR?

¢ ST hears that after WBXX/Battle Creek, Mi PD
Joe Dawson made a last-minute pitch against a pro-
posed Country switch to the corporate office, the sta-
tion will be sticking with CHR.

® |s Z100/NY morning man Gary Bryan — proud
papa of Grace Bryan, born 2/15 — thinking about
adding his KKRZ/Portland moming partner Lorna
Love — the former Rick Dees sidekick who just ex-
ited Z93/Atlanta — to the Zoo York moming cast?

¢ is former WPHRICleveland PD Cat Thomas
readying a retumn to his former stomping grounds,
K92/Roanoke?

¢ |3 WFMF/Baton Rouge heading in an AC direc-
tion with a “Mix” handle? PD Johnny A. says no dice.

* Will WTHT/Portland, ME go satellite in two
weeks? New PD Hal Stevens denies the speculation.

The Sun-Times also mentioned hard-
rocking WWBZ (The Blaze) as a possibility.
Blaze GM Chris Devine confirmed “we’ve had
a couple of conversations, but | really don’t
know if they will lead anywhere. We're a long
way from even getting close to a deal.”

’ Coburn In KLOS-sal {
Battle Of The Bucks

KLOSIL.A. midday institution Bob Coburn
has been off the air since February 7 after
negotiations for a new contract stalled.
Coburn’s contract expires in June.

According to Coburn’s agent, Don
Ephraim, KLOS Prez/GM Bill Sommers took
Coburn off the air to “pressure” the air
personality into reupping. “They insisted we
make the first offer, which we did,” Ephraim
told ST. “We didn’t even receive a
counteroffer until last Friday — a week after
they pulled 3ob off the air — and it was a
reduction in pay.” Ephraim said he and Coburn
are considering taking legal action on the
matter.

The contractual impasse has directly
affected Global Satellite Network’s
“Rockline,” which Coburn has hosted for 10
years. Ephraim said Sommers told Global
honcho Howard Gillman KLOS wouldn’t air
the show if Coburn was the host. As a resuilt,
KLOS MD/swing personality Rita Wilde has
subbed for Coburn the past two weeks.

Gillman confirmed the reason for Coburn’s
absence, adding, “l| have every reason to
believe Bob will be back on the air Monday. |
just have to sit down with Sommers and see if
| can get them straight.”

Sommers did not return ST’s calls for
comment.

’ Driscoll Gets Creative {

ST hears Mark Driscoll — voiceover guru
and former WIOQ/Philly OM — is about to ink
a multiyear agreement with the station to
become its Dir./Creative Services.

The announcement immediately spurred
speculation about Driscol’'s potential role — if
any — in shaping '10Q’s future sound, as well
as whether '10Q PD Jefferson Ward might be
affected.

Ward told ST he’d have no problem with
the arrangement, explaining, “Mark and | have
worked together on the sound of Q102 since

| got here.”
Continued on Page 26

Feeling The Demo Squeeze?

In 1992,

There's No Margin For Error.

PERATRG G SRR

k Media Group

984 MONUMENT ST., SUITE 105, PACIFIC PALISADES, CA 90272 * FAX (310) 454-5046 PHONE (310) 459-8556

February 21,1992 R&R 25

“CHURCH OF YOUR
HEART”

CHR BREAKER gk add
#2 MOST ADDED! o add
add
% T ADD! WSPK add
WMXF add
WBBO add
WPLJ 30-26 KKYK add
STAR94 30-27 WJDX add
KRBE 29-21 WHHY add
Q105 29-26 XL1067 add
WKBQ 25-23 KTUX add 38
KRXY 28-26 KRNQ add
PWR99 deb 12 CK105 add
WPHR deb 29 WIXX add 38
KWOD deb 29 2104 add
KISN deb 23 KJ103 add
WNCI add 28 WZO0K add
WDFX add WIOG add
KXXR add KIKX add 40
WAAL add 34 KSND add
WIKZ add 33 FM104 add
WNNK add 99.5 add
TIC-FM add ..AND MANY MORE!

See Roxette with special guest
Russ Irwin on tour...

Boston
Philadelphia
Atlanta
Houston
Dallas

Mesa, AZ

San Diego
San Francisco
Los Angeles

Minneapolis 3/7
Chicago 3/8
St. Louis 3/10
Detroit 3/12
Pittsburgh 3/13
Fairfax, VA 3/15

Toronto 317
Montreal 3/18
New York 3/20

EMi Records G'ou

@

HAVE YOU HEARD
JON SECADA???
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STREET TALK .

RADIO EXPOSES COUPLES TO THE ELEMENTS — Or-
dained mail-order minister Rick Dees (top, left) of KIS-FM
L.A. capped his second annual nudist extravaganza by mar-
rying two clothes-free couples on Valentine's Day at the Hol-
lywood Palladium. The reception was highlighted by a re-
prise of last year's memorable Naked Bun Run, in which un-
draped participants vied to bear away the maximum number
of hot dog buns for $1000.

Employing another kind of wedding tackle, WFLZ (Power [
Pig)/Tampa presented a bungee wedding at the Florida State
Fair, with two tux-and-formal-clad couples concluding their §
vows by taking 180-ft. plunges from a station cage suspend-

111 ) »
CAR I B B EA N B L u E ed by crane over an adjacent lake! The wedding parties are

The New Sing|e From pictured hanging out in the cage before hanging out over the
The Album SHEPHERD MOONS water

s
= r-** !t

7’/2 gz

T T

k73

Continued from Page 25

® “Garth 106.5" signed on in KC at 9am
} Garth’s World ‘ Sunday (2/1 §) morning. (t's actually KXXR,

the CHR station that recently entered into an
LMA with Sconnix Country outlet KFKF.) The
all-Garth approach will air for 16 days (!)
through March 2, when the new format will hit
the air with new calls.

* WDJR/Dothan, AL changed to satellite
Country last Thursday (2/13) after two days of
playing non-stop Garth. It's set to take on
WTVY, which posted a 29.5 (12+) in the Fall

KIIS add The time-honored tradition of signaling a
KBEQ deb 30 switch to Country with a synthesized-voice
KRXY 1- countdown seems to be giving way to “All

S1 ; Garth Brooks, Ail The Time.” Witness these
KS104 19-17 two examples of how music’s hottest singer
KWOD 5-4

has become a format unto himself:
KISN 1-1 (4th week)

0106 15-12
KMEL 20-17
KUBE deb 21
195 8-6
WZYP add
WAPE 21-18
WRVQ deb 26
2102 21-11
099.5 add 29
WWFX 24-18
WHTO 24-19
WBXX add
KGOT add
KQIX add

STRESS ROTATION-MTV

APPROACHING
900,000 IN SALES

€ 1991 REPRISE RECORDS

Rumbles

¢ KRQRISF ups Zeb Norris to MD.

* Q102/Cincy picks up former KBEQ/KC mom-
ing man Randy Miller to be its new wakeup artist.

* KC101/New Haven’s new morning team is for-
mer B104/Baltimore duo Glenn Beck & Pat Gray.

* WQMQ/Greenshoro VP/GM Nancy Cooper
exits. A new VP/GM is expected in two weeks.

* KXXR/KC moming man Yo Sunny Joe
Stevens and afternooner Downtown Jimmy Brown
become MD and APD, the latter replacing crosstown
KBEQ-bound Mike Kennedy.

* KFMX/Lubbock moming man John Morrill is
the new MD at WQFM/Milwaukee.

* WKGR/West Palm Beach night stalker Glenn
Wilde nabs afternoon drive at WIYY/Baitimore.

¢ Unable to work out a new deal, WCXR/DC and
ND John Ogle agree to part ways, effective Aprit 15..
Algo at ‘CXR: Jill Savage joins to do 7pm-midnight.
Meanwhile across the street, Mike *‘Buzz Burbank®*

« Elson becomes the new ND at WJFK.

* Country KMYX/Bakersfield becomes Rock
AC “The Mix." PD/MD/midday personality Kendall
Marshall remains in place.

'91 Arbitron.

Joe Krause resigned last week as PD at
Entercom AOR KRXX/Minneapolis, which just
flipped from Classic Rock. Entercom’s Joel
Reish is interim PD, and is supervising the
search for a new programmer.

New Rock KROQIL.A. has expanded
Poorman'’s popular Sunday night talk show
“Loveline” to five days a week. The station
now doles out advice about “affairs of the
heart” Sunday-Thursday from 10pm-midnight.

MTV Sr. VP/Music & Talent Abbey
Konowitch takes on new duties, directing
talent development and overseeing talent
participation for big MTV events. Accordingly,
Music & Talent VPs John Cannelli and Rick
Krim take over the basic talent relations
duties, reporting to Creative Dir. Judy
McGrath.

Continued on Page 28
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THIS BOOK GET NOTICED AND GET CREDIT

There is Joe Kelly...and then there are all the others.

JOE KELLY

(708) 295-8610



PRIORITY
FOCUS

VANESSAWHARAMS™ L0/

“SAVE THE BEST FOR LaAsT”

Breaker - CHR, UC, AC
Album Gold '

JOHN MELLENGRMP™ /, ./

“AGAIN ToNIGHT”

Breaker - CHR, AOR
Album Piatinum /

BLACK Sueer— /., 7/
“THE CHOICE IS YOURS”

#1 Rap; Breaking UC and CHR
Album Sales over 350,000 /

Usu_j(.LLJ-o-E-/‘,wm//

“EVERYTHING ABOUT You”

Breaker AOR; #1 Metal
Golng for CHR In March

© 1992 POLYGRAM RECORDS INC.
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from the
KL] CD & cassette,

HoLLYwoop
VAMPIRES

NEW & ACTIVE

MUSIC TELEVISION

NOW ON 73 CHR REPORTERS 73/12!
ACTIVE ROTATION!

STREET TALK-

Continued from Page 26

} New EIl Paso Country 'SET <

El Paso got its second FM Country outlet
Friday morning (2/14), when Spanish KAMA-
FM changed formats after entering into an
LMA with InterContinental Broadcasting,
owners of crosstown CHR KPRR. KAMA's
new calls are KSET. Interim OM is Chris
Michaels, formerly with crosstown AC KEZB.
Lee Randall is consuilting.

} Grammy Gathering <

WPGC/DC, Y100/Miami, Star 94/Atlanta,
and KPLZ/Seattle will be broadcasting their
morning shows live! from the EMI Record
Group's offices on Grammy Day (Tuesday,
2/25). Interviews with artists — including stars
from other labels — will be a big part of the
festivities.

Rumbles, Pt. Il

* Former 93Q/Houston night rammer The Jam-
mer is now doing mornings at KDON/Salinas-Mon-
terey.

¢ Former WZOK/Rockford PD Tom Gjerdrum
heads to KQKQ/Omaha as APD/night rocker using
the nom de air Rodzilla. KQKQ MD Liz Adams adds
morning show duties.

* KFAV/St. Louis night rocker Cat Michaels
snags the PD job at WZZQiTerre Haute, IN, where
he'll go by the name Mike Steele. He replaces Todd
Hotman, who took the PD job at WVRK/Columbus,
GA.

¢ Gold consultant Bob Hamilton — most recent-
ly PD at KSFO & KYAISF ~ picks up crosstown Nos-
talgia/Gold combo KFRC-AM & FM. He's also con-
sulting KLUV/Dallas.

¢ Jacor's KOA/Denver inks a five-year deal to

V

Dish Belief

he platter-pushers at Sire/WB cleanly licked compe
Ttitors' plates for Promo Item O' The Week honors,
setting genuine potted miniature satellite dishes
(NOT!) in the hands of selected programmers on behalf of
the Judybats' latest album/title track, ‘‘Down In The
Shacks Where The Satellite Dishes Grow "' Catch us later,

we're in orbit . . . .

broadcast the new Colorado Rockies’ baseball
WXKS add KISN 28'26 gam?s\'lvsﬂtlazggt:ncfasi;e MD Jackie Johnson adds Speaking of the Grammys, WNSRINY
FLY92 add WAAL 32-30 APD."‘F‘L'?;, WVBF/Boston swingshifter Mona middéy talent Dan Taylor will be' the awards
WYCR add WPST 23-17 S:r(.:(;/(r:iﬁﬁﬁisu sSh':gy Lindsey in middays at UC show’s off-camera announcer this year.
WRHT add WZYP 37-32 "y | )
WOKI add WJLQ 31_29 Continued on Page 30
WOVV add K92 29-22 HOT
WGTZ add KTUX 35-32
KJ103 add WRQK 19-16
KXKT add WHTO 32-28
WFHT add KMCK 36-31
WCIL add KISR 34-31
KROC add KNOE 40-38
KXXR deb 29 WILN 28-22
999KHI deb & KNIN 31-28
WHOT deb 17 KLYV 39-35
KIKX deb 39 KZI0 39-34
KZZU deb 40 Y94 30-27
WNYP deb 30 WDBR 30-27
KFRX deb 30 KFMW 21-15
KQIX deb 40 KGOT 39-34
WNVZ KPXR 34-31
- WPHR KTRS 40-37
- KBEQ 29-27 KFBQ 39-37 ’ | ‘ -
| KTMT 40-35 ermanate fom KWPX and KSANISan Fraccress, A por é"fai%“nZ‘ZinZ'é’éZ%’,foéﬁﬁZ;’f’gg{?tni"%;‘jire‘;’;",%i’fiiifé
ZF .And Many More! e o e e
‘ L oo Trish Fobbins, Kenny Wardel, and Alchard Gossett - o1 o7 FomarTores, Bob Meciay. Kate ingram




countdowvwn to success

Redheil Kingpn
anl the F.B.l.

From The Album With No Name.

Management: Norris Entertainment Group.
© 1992 Virgin Records America, Inc.

i
Already On

B93 29-24
WJMO

HOT102 deb 27
KS104
PWR106

KKFR 9-7
KOY-FM 12-9 HOT
Q106

B95

PWR102 27-26
KCAQ

KWIN

And More!



30erar February 21, 1992

ReckaRD VARYX

“HAZARD

(THE RIVER)”

CHR CHART: ) BREAKER
NOW ON 143 CHR REPORTERS - 64%
INCLUDING:
WZOU add

WPLJ add 30
WPHR add

WNVZ 27-24
KBEQ 26-23
KXXR 29-26
WDFX add 19 KRXY 4-3 Hot
KDWB add KIIS 27-23
STAR94 17-13 KKRZ 26-23

o AVERAGE MOVE: +3

WXKS
PWR99
Q105
WNCI
KPLZ

KISN deb 28

And
Many
More!

e OVER 73 STATIONS MOVING THIS RECORD

4 POINTS OR MORE!
e ALBUM APPROACHING PLATINUM!

‘i

“TOO MUCH PASSION”

CHR CHART: ) BREAKER

NOW ON 134 CHR REPORTERS — 60%

INCLUDING:
WXKS add Q105 28-25 WPHR AND
KBEQ add KXXR 22-18
PWR99 10-7 KRXY 15-11 KIIS
KEGL 31-28 KRBE KKRZ
WNVZ 25-22 Q102 KWOD
KISN

¢ AVERAGE MOVE: +3

S

KDWB MANY
MORE!

THE DEMANN
ENTERTAINMENT

COMPANY

STREET TALK.

Continued from Page 28

} WLS All-American Again ‘

In a stirring display of patriotism, Talk
combo WLS-AM & FM/Chicago’s upcoming
“All American Weekend" will feature only
American (or naturalized) callers, guests, and
hosts. The station is also dusting off its old
“All-American” jingles. Ops. Dir. Drew Hayes
tells ST: “Advertisers can sell their foreign
cars as long as it lubes the WLS economy.”

It appears Southern California listeners
themselves will decide which L.A. station really
plays “the best oldies on the radio.” The legal
battle between Gold rivals KRTH (K-EARTH)
and KCBS-FM over that lofty phrase is
apparently history.

According to K-EARTH VP/GM Pat Duffy,
KCBS-FM dropped its lawsuit against
K-EARTH after K-EARTH agreed not to
countersue.

Heartfelt condolences to Geffen sales
chief Eddie Gilreath, whose wife, Joanne,
died suddenly last weekend during the label’'s
sales meetings in La Quinta, CA.

> Havin’ Gavin Good Times <

The usual motley crue of industry
luminaries invaded San Francisco for last
week’s annual Gavin soiree at the Westin St.
Francis. Highlight: keynoter Rick Reynolds,
whose “Only The Truth Is Funny” presentation
put the audience through, ST’s observers
report, a veritable rollercoaster of emotions.

Although fun 'n’ games were plentiful, ST
noted a definite lack of the kind of opulent,
open-door record company food-and-drink
orgies attendees have traditionally enjoyed.
Instead, ST's scenesters found more
organized dinners, trips to venues to see
artists perform, and general schmoozing.

} Don’t Mess With Cupid ‘

Radio contest irony at its peak: KQKS
(KS-104)/Denver staged a Valentine’s Day
promotion in conjunction with an auction
raising money to fight domestic violence.
Three couples were married, then spent a
collective honeymoon crunched together in a
1992 Nissan Sentra; the couple staying in the
car longest would drive off in it.

Nearing the end of their third day of in-
carceration, two couples were prepared to
tough it out when a policeman came knock-
knock-knocking. After expelling the four
contestants from their cozy dream car, he

Say Goodbye, Wave Hello

Radio entered a new age five years ago, as AOR KMET/

L.A. became NAC KTWV (““The Wave”’). The original presen-

{ation of the format was devoid of air personalities, but featured

Z celebrity-voiced “playlets” amang the Soft Rock /Jazz New Age

mix. Seen at the scene of the sign-on are (I-r) then-KTWV PD

Frank Cody, Elektra recording artist David Sanborn, former

station VP/GM Howard Bloom, and erstwhile APDMD (now
KTWV PD) Chris Bradie.

i

%

eTom Genetti advances to Epic VP/Promo Ops.
oEd Krampf becomes KWSS/San Jose GM.

4

. ®Tom Graye named KXOA-FM/Sacramento PD
| eDave Anthony chosen KILT (AM)/Houston PD.

4

o Jeff Peck picked to be KOGO & KPRI/SD VP/GM.

4

. ®Mark Driscoll becomes WAPE/Jacksonville PD.
l eTed Habeck named KSHE/St. Louis MD.

4

arrested one of 'em on an outstanding warrant
for charges filed by a former girlfriend. The
complaint? Domestic violence.

Records

* Impact Sr. Dir./East Coast Ops & Nat'l Promo
rep Laura Kuntz resigns to join ERG as VP/AC &
Adult Alternative Promo.

* Zoo Mgr./Nat't Secondary Promo Jan Jetfries
exits at the end of the month to open Jeffries Com-
munications. His first client is AC KEZR/San Jose.

¢ Arista/Nashville West Coast Regional Promo
Mgr. Steve Sharp wins the label's “Country Promo-
tion Man of The Year" honors.

to religious programming last week, WKHI/Ocean City dispatched night stalker Crash Collins to bid his DC compatriots
farewell. Profoundly moved by the sentimental occasion, Collins was caught trying to buy the WAVA van for 10 bucks
cash.




! “I'M THE ONE YOU NEED” THE BIGGEST
| CROSSOVER RECORD

J&DY 3 ' IN AMERICA

Over 1.5 Million Albums

WAT L EY | ». And 300,000 Singles Sold

J[l[] D

“STAY”

“THIS TRACK IS DEFINITELY ON FIRE — WITH THE DAVID
MORALES PRODUCTION, THIS SONG COMES RIGHT FROM THE

STREET. NOT A GENERIC POP-DANCE RECORD...WORD."

- KEITH NAFTALY, HOSH GUREL}, HAROLD AUSTIN/ KMEL

“I'M THE ONE YOU NEED” WAS MY PICK HIT OFF JODY’S
NEW ALBUM MONTHS AGO! THE PRODUCTION IS SMOOTH
AND THE REMIXES BY DAVID MORALES KICK!

THIS IS AN AUTOMATIC FOR HOT 97" Their Second Consecutive No. 1 Urban Hit

- KEVIN McCABE, APD/MD From Their PLATINUM Debut Album Forever My Lady
: Top 5 Request On The Video Jukebox For 12 Weeks

THE HIT SINGLE YOU NEED ' P1crarT @
FROM THE ALBUM ! WMXP 19-16 HOT102 4-1 HOT  KHTK deb 29

WPGZ 9 KS104 24-20 Q106 deb 27
KBXX 2-1 HOT KKRZ 29-26 WZ0U add 34
AE—F—-A]RS()F——_—_I_.H_E__}LEA_.BI KTFM 21-17 FM102 15-10 WNVZ add
WHYT 12 KUBE 19-17 ...And Many More!
KMEL 4-3

WRITTEN BY JODY WATLEY. DAVID MORALES AND ALEC SHANTZIS
PRODUCED, ARRANGED AND MIXED BY DAVID MORALES FOR DEF MIX PRODUCTIONS Produced By DeVante Swing For The Swing Mob Productions
EXECUTIVE PRODUCER: JODY WATLEY - MANAGEMENT: KAHANE ENTERTAINMENT And Al B. Sure! For Sure Time! Recording, Inc.

01992 MCA RECORDS, INC. MC A, MCA. M
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MUSIC

Wilson Phillips Prep Soph Set

ook for the second Wilson Phillips album to arrive

from SBK/ERG in May. Glen Ballard — who pro-

duced the trio’s debut — is back behind the board
for this as-yet-untitled CD. Among the songs set for inclu-
sion on the LP are ‘“Goodbye Carmen,” “Where Are You,”
““‘She Doesn’t Want To Be Alone,” “Flesh And Blood,” and
“All The Way From New York.”

Mercury Tribute
Concert Set

While collecting Best British Sin-
gle honors (for “These Are The
Days Of Our Lives”/“Bohemian
Rhapsody’’) at last week’s Brits
Awards ceremony, Queen mem-
bers Brian May and Roger Taylor
announced that a Freddie Mercury
Tribute Concert For AIDS Aware-
ness would be held at Wembley
Stadium on April 20. Rock Over
London reports all 72,000 tickets
sold out within six hours the day af-
ter the announcement.

Proceeds from the concert will
go to AIDS charities worldwide.
Radiovision has the international
radio and TV rights. Look for the
talent lineup — the rumor mill has
Rod Stewart, Elton John, George
Michael, and Madonna interested
in participating — to be unveiled
March 15.

DeBarge Debut

El DeBarge’s Warner Bros.
debut (““In The Storm”’) is set to ar-
rive March 17. DeBarge produced
most of the disc with Maurice
White, who renders backing vocals
on the tune “Special” with other
Earth Wind & Fire alumni. Other
familiar voices in the background
include DeBarge’s brothers
James, Randy, and Darrell.

Also contributing vocals to the
disc is Chonte’ Moore, who duets
with DeBarge on “Love Me To-
night” and “You Know What I
Like.” The LP’s first single —
“My Heart Belongs To You” — will
come to radio the first week of
March.

Musical Chairs
¢ After 11 years, lead singer
Vince Neil has left Motley Crue.
The three remaining members are
working on their next Elektra LP

and actively looking for a new
singer. Neil, the only Crue member
who didn’t contribute to song-
writing, is reportedly devoting
time to his great passion — race
car driving.

¢ Bones is the new drummer in
PolyGram rockers L.A. Guns. He
replaces Steve Riley, who left the
band in mid-January. The new
lineup goes out on the road next
week.

Cocker Calls

Various tracks on Joe Cocker’s
“Night Calls” LP, due April 21
from Capitol, were produced by
David Tickle, Danny Kortchmar,
and Chris Lord-Alge. Jeff Lynne
wrote, produced, and played most
of the instruments heard on the
title cut.

Covers include Elton John's
“Don’t Let The Sun Go Down On
Me,” Gary Wright's “Love Is
Alive,” Prince’s “Five Women,”
and the Blind Faith classic, ‘“‘Can’t
Find My Way Home.”

Another track, ‘“Feels Like For-
ever’ — written by Bryan Adams
and Diane Warren — also will be
featured in the forthcoming MGM
film “The Cutting Edge.” The
movie, described as “‘Dirty Danc-
ing’ on ice,” is set for an April 27
release. The song will hit radio
March 16.

Sophie Hawkins’s Debut

“Tongues And Tails” is the first
album from Sophie B. Hawkins.
Ralph Schuckett and Rick Chertoff
produced the Columbia disc. Eric
Bazilian, Mark Egan, Omar
Hakim, Gary Lucas, and Schuckett
are among those who played on it.

Along with her version of label-
mate Bob Dylan’s “I Want You,”
Hawkins offers such songs as “Cal-
ifornia Here I Come” (not the
standard of the same title) and the
single, “Damn I Wish I Was Your
Lover,” set to arrive the first week
in March. The CD hits the streets
March 23.

Signs O’ The Times
¢ Graham Parker has signed to
Capitol.
¢ Thrill Kill Kult and Helmet
have inked with Interscope.

Curve’s Ahead
Curve’s first full disc is due
March 10 from Charisma. Produc-
ed by the band with Fleood (who
mixed U2’s “Achtung Baby”),
“Doppelganger” follows Curve’s
three EPs with all-new material,
save the previously released “Clip-
ped.” Other cheery titles include
“Wish You Dead,” “Lillies Dead,”
and the first track, “Fait Ac-

compli,” due February 24.

Case Of Love

For his third Geffen solo album,
“Six Pack Of Love,” Peter Case
enlisted Australian guitarist Mi-
chael Den Elven, ex-Attractions
bassist Bruce Thomas, and veter-
an studio drummer Gary Malla-
ber.

Case coproduced the LP with
Mitchell Froom and co-wrote songs
with John Prine, Tonio K., and Bil-
ly Swan. Andrew Williams of the
Williams Brothers co-wrote the
lead track (“Dream About You”),
coming February 25. The album —
set to arrive March 17 — is said to
mark a return to the sound of the
Plimsouls, Case's former band.

Reed Honored

Sire/WB artist Lou Reed was
awarded France’s Order of Arts
and Letters Tuesday (2/18).

SCREEN SCENE

April.

The Island soundtrack — due in stores April 7 — features three original
new songs. Waits sings “French Girl,”
the latter titled “Back in The Good Old World," all of which he co-wrote with
! wife/writing partner Kathleen Brennan.
‘Mississippi Masala’ Music

The JRS soundtrack to “Mississippi Masala” — a film by Mira Nair
about interracial love in the Deep South — includes vintage material by
Pinetop Perkins, Otis Redding, and Keith Sweat, plus music from Zaire,
Uganda, Louisiana, and India. Blues veteran Willie Cobb, featured in the
film, contributes two new songs to the soundtrack as well.

L. Subramaniam scored the Samuel Goldwyn Company film with a
variety of ethnic instruments and a littie help from ex-Police guitarist Andy
| Summers. The disc is due at radio this week and at retait on February 25

scribed as a comedy centering on taxi drivers and their fares. Set in
Los Angeles, New York, Paris, Rome, and Helsinki, the Fine Line
Cinema release stars Winona Ryder, Gena Rowlands, and Rosie Perez
("Do The Right Thing”). Look for the film to open in selected markets in late

Waits Adds Three To ‘Night On Earth’ Saundlrack

Tom Waits scored Jim Jarmusch's new “Night On Earth” film, de-

"“Good Old World,” and a variation of

The film, which stars Denzel Washington, opened February 14.

Tom Waits scores ‘Night On Earth.’

BOOK BEAT

Unauthorized Elton John
Biography Due March 2

hilip Norman — biographer
Pof the Beatles ("Shout!”) and
the Rolling Stones (“Sym-
phony For The Devil"} — turns his
attention to the fife 'n’ career of El-
ton John in the forthcoming “Elton
John: The Biography” ($22.50/
Harmony Books), due March 2.
Aithough the author doesn't have
his subject’s cooperation, Norman
helps trace the pianist/vocalist's
rise to fame by enlisting the aid of
John's associates — including long-
time writing partner Bernie Taupin,
bandmembers Dee Murray and
Nigel Olsson, and celebrity pals
Eric Clapton, Rod Stewart, and
Yoko Ono — who add much in the
way of personal recollections.
Along with an even-handed
sketch of the highs 'n' lows of
Eiton’s recording history, the un-
authorized bio chronicles alt the
highly publicized events in the art-
ist's personal life, notably John's
late-'80s legal victory over UK tab-

«LT N
OHN

loid The Sun. (EJ filed 17 iibel writs,
eventually winning a £1 million set-
tlement and front-page apology.
The 528-page hardcover fea-
tures 40 black 'n’ white photos as
well as a most thorough discog-
raphy (records, songwriting credits,
guest appearances, etc.). For infor-
mation regarding interviews/
phoners with the author, call Tina
Zabriskie at (212) 572-2534,

MUSIC DATEBOOK

MONDAY, MARCH 2

1964/ The Beatles begin filming their first
movie, “A Hard Day's Night.”
1974/ Stevie Wonder wins five Grammys,
including Best Album
(“Innervisions”). Bette Midler

takes Best New Artist.

1963/ Sony, Philips, and PolyGram de-
but their CD systems.

1984/ Gold Star Studios, site of many leg-
endary Phil Spector sessions,
closes.

Born: Lou Reed 1944, Larry Carlfton
1948, Eddie Money 1949, the fate
Karen Carpenter 1950, Jon Bon
Jovi 1962

TUESDAY, MARCH 3

1931/ Cab Calloway records “Minnie The
Moocher,” which becomes the first
million-selling jazz record.

1966/ Buffalo Springfield forms in Los
Angeles.

1972/ Gary Glitter's “Rock & Roll Pt. 11"

refeased in the UK.
Born: Robyn Hitchcock 1952

WEDNESDAY, MARCH 4

1966/ John Lennon is quoted as saying
"We're [the Beatles] more popular
than Jesus now," enraging religious
groups worldwide.

1977/ The Rolling Stones record live at
Toronto's EI Mocambo club.

1986/ The Band's pianist/vocalist Richard
Manuel, 42, hangs himself in a ho-
tel room following a Florida gig.

Born: Bobby Womack 1344, Chris
Squire (Yes) 1948, Chris Rea
1951, Jason Newsted (Metallica)
1963

THURSDAY, MARCH 5

1955/ Elvis makes "is first TV appearance
(“*Louisiana Hayride").

1960/ Private Presley gets his Army dis-
charge.

1963/ Patsy Cline is killed in a plane
crash near Camden, TN.

1972/ Aretha Franklin records “Live At
The Fillmore East.”

1982/ John Belushi (aka Jake Blues)
dies.

Born: the late Andy Gibb 1958

FRIDAY, MARCH 6

1970/ Charles Manson’s “Lie" album re-
Ieased, contains the song ("‘Cease To
Exist”) that appears on the Beach
Boys' ©20/20" album under the title
‘Never Learn Not To Love.

1989/ Rerosmith's Steven Tyler and his
wife, Theresa, celebrate the birth of
their daughter, Chelsea.

Born: Mary Wilson (ex-Supremes)
1944, David Gilmour (Pink Floyd)
1947

SATURDAY, MARCH 7

1969/ The Who release the “Pinball Wiz-
ard" single, giving the public its first
taste of the rock opera “Tommy.

Born: Peter Wolf 1946, Ernie Isley
1952, Jules Shear 1953

LL Cool J — copping an acting role.

SUNDAY, MARCH 8

1968/ The Fillmore East opens.

1973/ The Grateful Dead's original key-
boardist/vocalist, Rom ‘‘Pigpen”’
McKernan, dies.

7991/ L.L. Cool J makes his movie debut,
playing an undercover New York cop
in “The Hard Way."

Born: Micky Dolenz (Monkees) 1945,
Randy Meisner (ex-Eagles) 1946

— Paul Colbert
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FORMATS

ALTERNATIVE PROGRAMMING
Mickey Briggs  (800) 231-2818

Country Alternative

CLINTON GREGORY /Play, Ruby, Play

TRACY LAWRENCEToday's Lonely Fool

PIRATES OF THE MISSISSIPPI/Till I'm Holding

You Again

REMINGTONS/! Could Love You (With My Eyes Closed)
HANK WILLIAMS JR./Hotel Whiskey

Super AC

CHRIS CUEVAS/You Are The One
STACY EARLRomeo And Juliet

MINT CONDITION Breaking My Heart
(Pretty Brown Eyes)

KATHY TROCCOLI/Everything Changes

Urban Contemporary
PEABO BRYSON/Lost In The Night
TEVIN CAMPBELL/Goodbye
AARON HALL/Don't Be Afraid
HAMMER/Do Not Pass Me By
TLC/AIN't 2 Proud 2 Beg

BONNEVILLE
Ford Colley * (800) 631-1600

Soft AC
KENNY LOGGINS/The Reai Thing

AC Mix
RICHARD MARXHazard (The River)
EDDIE MONEY/'ll Get By

AC Rock
RTZUntit Your Love Comes Back Around

R R T

BROADCAST PROGRAMMING
Tom Casey o (800) 426-9082

Modern Country/Country Lovin’
MARK COLLIEA Oon't Take A Lot

TRACY LAWRENCE/Today's Lonely Fool
PIRATES OF THE MISSISSIPPI/Till i'm Holding
You Again

8.8. WATSON/Lover Not A Fighter

MICHAEL WHITE Professignal Fool

Super Hits/Stereo Rock

ERIC CLAPTON/Tears In Heaven

STACY EARLRomeo And Juliet

L.A. GUNS/It's Over Now

TOM PETTY & THE HEARTBREAKERS Kings
Highway

ROXETTE/Church Of Your Heart

SIMPLY RED/Stars

KATHY TROCCOLI Everything Changes
WILLIAMS BROTHERS Can't Cry Hard Enough

Hot AC/Original AC/URimate AC/The AC
KLF {/TAMMY WYNETTE Justified And Ancient
JOHN MELLENCAMP/Again Tonight
ROXETTE/Church Ot Your Heart

KATHY TROCCOLI/Everything Changes

Hot Z Format

KIX/Tear Down The Walls
NIRVANA/Come As You Are
ROXETTE/Church Of Your Heart

Super Country
BROOKS & DUNN Neon Moon
HAL KETCHUM Past The Point Of Rescue

CONCEPT PRODUCTIONS
Dick Wagner o (800) 783-3454
Concept 1 AC

KENNY LOGGINS/The Real Thing
KATHY TROCCOLIEverything Changes

Concept 2 CHR
STACY EARL/Romeo And Juliet

Concept 4 Country

MARK CHESNUTT/Qid Fiames Have New Names
RONNA REEVES/The More | Learn (The Less

{ Understand About Love)

IS TREVIRON"
54.7 million households

Patti Galluzzi
Director/Music Programming

Weeks On

THEAVY ]

PAULA ABDUL ~ibeoiogy (CaptiveNirgin) . i1
ERIC CLAPTON/Tears In Heaven (Reprise) 70
GENESIS/I Can't Oance (Atlantic) 7
HAMMER Do Not Pass Me By (Capitol) 2
MICHAEL JACKSON Remember The Time (Epic) .. 4
JOHN MELLENCAMP Again Tomight (Mercury) 7
MR. 8IG/To Be With You (Atfantic) 14
02ZY 0SBOURNE/Mama, I'm _ (Epic Associated) . . 70
U2 Mysterious Ways (Island:PLG) 14

[EXCLUSIVES |

BRYAN ADAMS/Thought 'd Dieg And. . (A&M) 3
AEROSMITH/Dream On (From MTV 10) (Cal)  ADD
METALLICANothing Eise Matters (Elektra) ADD
NIRVANA Territorial Pissings (Live) (DGC) 5

| BUZZ BIN ]

PEARL JAM/Alive (Epic) 74
RED HOT CHIL) PEPPERS/Under The Bridge (WB) . . 3
SEALKiller (Sire/WB) 4
MATTHEW SWEET/Girlfriend (Zoo) 6

| ACTIVE |

BOYZ It MEN/Uhh Ahh (Motown) 2
TEVIN CAMPBELL Tell Me What You . (Qwest/WB) 6
AMY GRANT Good For Me (AGM) 4
LENNY KRAVITZ/Stop Draggn Around (Virgin} 4
L.A. GUNS/t's Over Now (Polydor/PLG) 7
NAUGHTY BY NATURE Everything's. (Tommy Boy) . §
PRINCE &....Diamonds And  (Paisley Park/WB) 13

SALT-N-PEPA/You Showed Me (Next Plateau) 4
RICHIE SAMBORA/One Light Burning (Mercury) 3
SHAMEN/Move Any Mountain (Epic) 12
SMITHEREENS /Too Much Passion (Capitol) 7
WAR BABIES Hang Me Up {Columbia) 4

TORI AMOS/Silent Ail These Years (Atlantic) 2
PRIMUS Jerry Was A Race Car Driver (interscope) 7
ROXETTE/Church Of Your Hear! (EMIRG) ... ADD

RTZuntil Your Love Comes Back . {Giant/Reprise) 4
TOAD THE WET SPROCKET Hold. . (Columbia) 2

| STRESS

BIG AUDIO OYNAMITE 11/The Giobe (Columbia) 7
TIA CARRERE /Ballroom Blitz (Reprise) 5
CINDERELLA Hot And Bothered (Reprise) 2
COLOR ME BADD/Thinkin' Back {Giant Reprise) 5
ENYA Caribbean Blue {Reprise) 2
KLF 1/T. WYNETTE Justitied And Ancient (Arista) 5
LIVE Qperation Spirit (Radioactive/MCA) 13
MARKY MARK &.../I Need Money (Interscope) 6
RICHARO MARX Hazard (The Ruver) (Capitol) 5
8
8
3
17
3
3
[
2

TOM PETTY & THE.../King's Highway (MCA)
PM DAWN Paper Dol (Gee Street/Island /PLG)
QUEENSRY CHE /Anybody Listening? (EMI/ERG)
SHANICE /! Love Your Smile {Motown}
SOUNOGARQEN/Qutshined (A&M)

TEENAGE FANCLUB/The Concept (0GC)
UGLY KIO JOEEverything.. (Stardog/Mercury)
WARRANTWe Will Rock You (Columbia)

~ o~

| HOT NEW VIDEOS |

UNISTAR
Chris Kampmeier o (213) 460-6383
Hot Country

SAMMY KERSHAW Don't Go Near The Water
LITTLE TEXAS First Time For Everything

Unistar Country

VINCE GILL/Take Your Memory With You
HIGHWAY 101 Baby I'm Missing You
PATTY LOVELESS/Jealous Bone

RICKY SKAGGS/Same OI' Lave
GEORGE STRAIT Lovesick Blue
WYNONNA/She Is His Only Need

Adult Rock & Roll
LITTLE VILLAGE/She Runs Hot

METALLICANothing Else Matters (Elektra) . . ADD
HAMMER/Do Not Pass Me By (Capitol) 2
RED HOT CHILI PEPPERS Under The Bridge (WB) 3
TEENAGE FANCLUB/The Concept (DGC) 3

AEROSMITH/Dream On (From MTV 10) (Col) ~ ADD

| ADDS

METALLICA Nothing £lse Matters (Elekira)
AEROSMITH Dream On (From MTV 10 (Columbia:
ROXETTE Church Of Your Heart (EMI/ERG)

PORD TS O
41.8 million households
Sal LoCurto, VP/Prograrnming & Scheduling
Norman Schoenfeld, VP/Program

& Artist Development
Weeks On

[FIVESTAR |

CURTIS STIGERS You're All That Matters... {Arista) . 3

GREATEST HITS

PAULA ABDULVibeology (Captive/Virgin} 8
MICHAEL 8OLTONMissing You Now (Columbia) 2
GENESIS/ Can't Dance (Atlantic) 4
3
2

AMY GRANT/Good For Me (A&M)
MICHAEL JACKSON Remember The Time (Epic)
G. MICHAEL/E. JOHN/Don't Let The. {Columbia) . 72

PRINCE &.../Diamonds... (Paisley Park/WB) 5
| HEAVY

ERIC CLAPTON/Tears In Heaven {Reprise) ... ... 9
HARRY CONNICK JR./You Didn't Know. . (Columbia) 2
ENYA/Caribbean Blue (Reprise) 13
EDDIE MONEY/1'll Get By (Columbia) . . ... 10
SMOKEY ROBINSON/I Love Your Face (SBK/ERG) . 4
SIMPLY RED/Stars (Atco/Eastwest) . 5
LISA STANSFIELD/A! Woman (Arista) 4

KARYN WHITE/The Way | Feel About You (WB) ... 70
VANESSA WILLIAMS Save The Best... (Mercury) 3

| WHAT'S NEW

TORIAMOS/Silent All These Years (Atlaniic) 7
ATLANTIC STARR/Masterpiece (Reprise) ADD
A. FRANKLIN I/M. McDONALD Ever .. (Arista) 1
DAN HILL/I Fall All Over Again (Quality) 3
LITTLE VILLAGE She Runs Hot (Reprise) ADD
RICHARD MARX Hazard (The River) (Capitoi) 3
BETTE MIDLER/In My Lile (Atiantic) 2
TOM PETTY & THE.../King's Highway (MCA) 5

ROBBIE ROBERTSON Go Back To Your.  (Getfen) . 6
RTZAUnt! Your Love Comes Back. (Giant/Reprise) ADD
JAMES TAYLOR/(I've Got To) Stop. (Columbia} 2
WILLIAMS BROTHERSCan't Cry Hard (WB} ADD
WARREN ZEVON Searching For A (Giant/Reprise) . 3

| ARTIST OF THE MONTH |

JOHN MELLENCAMP/Again Tonight (Mercury) 4

Intormation current as of February 18

FJUKEBONIE

13 million households
Les Garland, VP/Programming
John Robson, Director/
Music Programming
LW TW
4 1 LUKEA Wanna Rock (Luke/Atlantic)
2 SCARFACE/A Minute To Pray. (Rap-A-Lot)
3 2 PAC/Brenda's Got A Baby {Interscope)
4 2 LIVE CREW/Pop That Coochie (Luke/Aliantic)
5 MC BRAINS/Oochie Coochie (Motown)
6 JODECI/Stay (Uptown/MCA)
~— 7 VANESSA WILLIAMS/Save The.. (Wing/Mercury)
— B CYPRESS HILLHow ... (Rufihouse/Columbia)
9 GREYSDN & JASON/Livin' Like A. (Atiantic)
10 10 RIGHT SAID FRED/'m Too Sexy (Charisma)

anow

Most requested for the week ending February 14

CONCERT PULSE

. Avg. Gross

Pos. Artist {in 000s)
1 GUNS N’ ROSES $5775
2ROD STEWART $465.9
3METALLICA $347.6
4 PAULA ABDUL $304 5
§ VAN HALEN $284.4
6 JERRY GARCIA BAND $267.0
7 RUSH $261 9
8 LUTHER VANDROSS $260.3
9 GARTH BROOKS $225.6
10 MICHAEL BOLTON $223.3
11 BRYAN ADAMS $2216

12 “YOUNG MESSIAH TOUR™*  $221.0
13 TOM PETTY & THE

HEARTBREAKERS $194 4

14 JUDDS $181.6

15 GEORGE STRAIT $1751
New Tours

Among this week's new tours:

DAVID BYRNE DOLLY PARTON
GLADYS KNIGHT SKID ROW
PATTI LABELLE Uz

ALISON MOYET VIOLENT FEMMES

The CONCERT PULSE is a weekly compu-
terized report ranking each artist by their
average box office gross reported per
venue. Courtesy of Polstar, a publication
of Promoters On-Line Listings, (800} 344-
7383, or in Cajifornia (209) 224-2631.

JTNN

THE NASHVILLE NETWORK »
53.9 million households
Larry Pareigis, MD
Lyndon LaFevers,
Video Program Administrator

(HEAVY '

JOHN ANDERSON /Straight Tequila Night (BNA) 18
SUZY BOGGLSS/Outbound Piane (Liberty) 10
PAULETTE CARLSON/'ll Start With You {Liberty) 75
MARK COLLIE/She's Never Comin’ Back (MCA) 18
DAVIS DANIEL Fighting Fire With Fire (Mercury) . 8

BILLY DEAN/Onty The Wind (SBK/Liberty) 9
DIAMOND RI0/Mama Don't Forgel.. (Arista} 15
JOE DIFFIE/S It Cold In Here {Epic) .11
VERN GOSDIN/A Month Of Sundays {Columbia) .. 77
GREAT PLAINS Faster Gun (Columbia) .
PATTY LOVELESS/Jealous Bone (MCA) 8
REBA MCENTIRE/Is There Life Out There (MCA) .. . 6
PRAIRIE 0YSTER/One Precious Love (RCA) 13
MIKE REIDA'H Stop Loving You (Columbia) 12
PAM TILLIS /Maybe it Was Memphis (Arista) 11
RANDY TRAVIS Better Class Of Losers (WB) 8

T. TRITT f/M. STUART/The Whiskey Ain't... (WB) . 72
STEVE WARINER/The Tips Of My Fingers (Arista) . 4
B.8. WATSON/Lover Not A Fighter (BNA) 7
TRISHA YEARWOQD/That's What | Like... (MCA) [
DWIGHT YOAKAM/1 Only Hurts When | (Reprise) 70

| ADDS

COWBO0Y JUNKIES Southern Rain {RCA)
JEFF KNIGHT Theyve Been Talkin Aboul  {Mercury)

Information current as of February 17

CM 1

COUNTRY MUSIC TELEVISION

15.1 million households
Bob Baker, Director/Operations

1 TRISHA YEARWQOD/That's What | Like. (MCA)
2 RANDY TRAVIS Better Class Df Losers (WB)

3 JOHN ANDERSON/Straight Tequila Night (BNA)

4 BILLY DEAN:Only The Wind (SBKAiberty)

5 JOE DIFFIE/s 1t Cold In Here (Epic)

6 PAM TILLIS/Maybe It Was Memphis (Arista}

7 DIAMOND RIOMama Don't Forget.. (Arista)

8 REBA MCENTIRE 1s There Life Out There (MCA)
9 DWIGHT YOAKAM/t Only Hurts. . (Reprise)

— 10 SUZY BOGGUSS/Cutbound Plane (Liberty)

O W O~ —

=)

Weeks On

| HEAVY e

BILLY BURNETTE MNothin To Do (And Al }(WB) . 6
PAULETTE CARLSON/ '}l Start With You (Liberty). 74
DAVIS DANIEL/Fighting Fire With Fire (Mercury) 70
DIXIANA/Waitin' For The Oeal To Go Down (Epic) 3
CLEVE FRAMCIS Love Light (Liberty) 8
GREAT PLAINSFaster Gun (Columbia) 0
CLINTON GREGORY /Play, Ruby, Play {SOR) 5
8
3
3
0
7
9

~

SAMMY KERSHAW Don't Go Near. {Mercury)

HAL KETCHUM Past The Point Of Rescue (Curb)

JEFF KNIGHT They ve 8een Talkin'... (Mercury)

TRACY LAWRENCE :Sticks And Stones {Atlantic) .. 7
LITTLE TEXAS First Time For Everything (WB)

PATTY LOVELESS/Jealous Bone (MCA)

WILL T. MASSEY/ Ain't Here (MCA) . 7
MATTHEWS, WRIGHT & KING/The Power Of (Col) 2
McBRIDE & THE RIOE/Sacred Ground (MCA) ADD
MOLLY & THE HEYMAKERS :Mountain. . {Reprise) 7
NASHVILLE BLUEGRASS BANO Blue . (Sugar Hil) 8

LEE ROY PARNELL/The Rock (Arista) . 6
RONNA REEVES/The More | Learn (Mercury) 6
REMINGTONS/I Could Love You. (BNA) 6

SAWYER BROWN/The Dirt Road (Curb/Capitol) . 76
SAWYER BROWN Some Girls Do (Curb/Capiiol) ADD
NORMAN LEE SCHAFFER/The Way. {Intersound) 6
DOUG STONE/A Jukebox With A Country. (Epic) 75
JAMES TAYLOR/Copperline (Columbia) 8
AARON TIPPIN/There Ain't Nothin" Wrong. (RCA) 4
T. TRITT /M. STUART/The Whiskey Ant  (WB) 76
TANYA TUCKER/Some Kind Of Trouble (Liberty) 4
STEVE WARINER/The Tips Of My Fingers (Arista) 5
B.B. WATSON/Lover Not A Fighter (BNA) 9
MICHAEL WHITE/Professional Fool (Reprise) 16

Breakout Videos and Picks (Pick Hils of the Week) receive
an extra play above heavy rotation per day. All Top 10

vigeos also receive heavy rolation

nformation current as of Fepruary 21

BRITAIN

w Tw

2 + SHAKESPEAR'S
SISTER/Stay
1 2 WET WET WET/Goodnight Girt
6 3 MICHAEL JACKSON/Remember
The Time
4 4 PASADENAS/'m Doing
Fine Now
— 5 TEMPTATIONS/My Girl
5 6 CURTIS STIGERS/ Wonder
Why
— 7 SHANICEN Love Your Smile
(Driza Bone Remix)
3 8 2 UNLIMITED/Twilight Zone
— 9 SIMPLY RED/For Your Babies
— 10 OPUS liAt's A Fine Day

Moving Up

BRYAN ADAMS/Thought I'd Died And
Gone To Heaven

QUEEN/Bohemian Rhapsody!

These Are The Days Of Our Lives
N-JOl/Live In Manchester {Parts 1 & 2)
MADNESS/It Must Be Love

MICHAEL BOLTON/Stee! Bars

JULIA FORDHAM/{Love Moves In)
Mysterious Ways

ROZALLA/Are You Ready To Fly
BRAND NEW HEAVIES Dream Come True
TEARS FOR FEARS/aid So Low
(Tears Roll Down)

SOUNDS OF BLACKNESS /Optinistic

Courtesy Chart Information Network

AUSTRALIA

W W
2 1 BABY ANIMALS/One
Word
4 2 EUPHORIA/Love You Right
13 ROCKMELONS/Ain't No
Sunshine
5 4 DIESEL/Tip Of My Tongue
3 5 DIESEL/Come To Me
7 6 JIMMY BARNES/Ain't No
Mountain High Enough
10 7 CROWDED HOUSE/\t's Oniy
Natural
8 8 FREAKED OUT FLOWER
CHILDREN/Spill The Wine
— 9 KYLIE MINOGUE/f You Were
With Me
— 10 ANGELS/Once Bitten, Twice Shy

Most Added

GHOSTWRITERS Runaway Bay
JENNY MORRIS/Zero
TALL TALES & TRUE/Summer Of Love

Top 10 Australian records from playlists of 3
Triple M-FM/Melbourne, FOX-FM/Melbourne,
96 FM/Perth, SA-FM/Adelaide, 2-DAY/Syd-
ney, 2 Triple M-FM/Sydney, MMM-FM/Bris-
bane, B105/Brisbane, FM-104.7/Canberrs,
and 2 KIX 106/Canberra.

CANADA

W TW
1 1 TOM COCHRANE/
No Regrets
2 2 BRYAN ADAMS/There Will
Never Be Another Tonight
3 3 INFIDELS/Celebrate
5 4 ONE 2 ONE/Peace Of Mind
4 5 GLASS TIGER/Rescued (By The
Arms Of Love)
6 6 SASS JORDAN/Make You A
Believer
7 7 ROBBIE ROBERTSON/Go Back
To Your Woods
9 8 DARBY MILLS/Give It Al Up
— 9 DEBBIE JOHNSON/Power To
The People
10 10 0DDSAKing Of The Heap

Most Added

FROZEN GHOST/MHead Over Heels
WEST END GIRLS/Show Me The Way
ALANIS Plastic

Top 10 Canadian CHR hits courtesy
The Record (416) 533-9417.
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DAN O’DAY

Spotlight On The Producer

This week’s issue: the producer. Why the
successful air personality needs a good one, pit-
falls to avoid in hiring one, and what the good
producer should be able to do for you.

I've seen the fcllowing
scenario so often now that
it’s become a cliche: A
well-known air personality
— let’s call him Ed Jock —
is wooed by a station in an-
other market. Big, big
bucks. Multiyear contract.

Ed Jock huddles with his
agent and/or attorney. To-
gether they create a
package that’s very sweet
for Ed: big salary, five-day
week, ample vacaticn time.
Station provides newsper-
son/sidekick and producer.

Negotiate For
Long-Term

The station hadn’t ex-
pected to pay that much for
Ed’s salary. Negotiations
stretch out over weeks, then
months. Ultimately the sta-
tion agrees to everything.
After all, they’re going to
have Ed Jock pushing their
call letters.

Ed arrives at the new sta-
tion and is welcomed enthu-
siastically by the entire
staff. And then come the
fateful words — the words
that seal Ed Jock’s fate for
the months to come. The
PD says, “I’'d like you to
meet your producer.”

If you don’t have either
the authority to hire or at
least approve the hiring of
your producer, you're step-
ping up to bat with one
strike already against you.

This truth likely will of-
fend some readers who
have the title of Producer.
Most “‘producers’ of com-
mercial radio shows are
glorified gofers. They pull
carts, dub tapes, answer
phones, and open the mail
for the air personality.
They also clip newspaper
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No matter who
signs his paycheck,
the producer should

have one primary
loyalty: to the
air talent.

99
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Race car crews at
the Indianapolis 500
don’t work for
minimum wage ...
But most of the
stations enlightened
enough to budget
for a producer do so
very grudgingly.
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articles and peruse show
prep services for the air
talent.

The best of this type of
producer is enthusiastic,
energetic, and efficient.
And he has one quality
above all that qualifies him
for the job: He’s able and
willing to live on a salary
equal to that earned by a
moderately successful me-
dium market jock.

Wage Disparity

Race car crews at the In-
dianapolis 500 don’t work
for minimum wage. Nei-
ther does the trainer of a
heavyweight boxing con-
tender. But most of the sta-
tions enlightened enough to
budget for a producer do so
very grudgingly.

There are two reasons for
these stations’ reluctance to
pay real money for a real
producer:

¢ Only during the past
few years has the
producer’s role grown be-
yond that of a paid intern,
paralleling the rise in the
importance of a successful
morning show at most sta-
tions.

* Once management has
agreed to pay several hun-
dred thousand dollars a
year for its high-profile air
talent, it seeks to balance
such extravagance by be-
ing as cheap as possible in
every other area of the
show.

So we see a proliferation
of $250,000-a-year air per-
sonalities relying on the
skills, talents, and expertise
of $17,000-a-year ‘‘pro-

ducers” who are working
their first fulltime radio
jobs.

Negotiating Options

If you're lucky enough to
be an air talent in the ca-
reer position I've described,
you have four choices when
negotiating your contract.

* You can concentrate
solely on getting as much
money in salary and
bonuses as you can squeeze
out of the station.

* You can insist upon a
specified minimum salary
for your producer. If you're
making a quarter of a mil-
lion bucks a year, you
should have a $50,000-a-
year producer to lean on.
Make that goal a part of
your negotiating plan.
When you ask for $400,000
and they offer ‘‘only”
$250,000, suggest the pro-
ducer’s salary upgrade as a
compromise.

« If you can’t get the sta-
tion to budge on your pro-
ducer’s salary, you can do
the unthinkable: Insist they
pay you less than they want
. . . o they can pay the pro-
ducer more. “I'm sorry, I
can’'t accept your offer of
$300,000. Instead, I'll work
for $270,000 ... and you’ll
add the remaining $30,000 to
the producer’s salary,
bringing it to a total of
$47,500.”

* Or you can take the op-
posite approach: Get every
last penny you can from the
station, and then turn
around and hire your own
producer out of your own
pocket.

Chain Of Command

No matter who signs his
paycheck, the producer
should have one primary
loyalty: to the air talent. I
know of one major market
morning show that was sab-
otaged (in part) by the PD
making it clear to the pro-
ducer that a key aspect of
his job was to serve as the
station’s ‘“spy”’ inside the
show. The morning team
couldn’t trust their own pro-
ducer; ultimately they shut
him out of all conversations
that weren’t appropriate
for the PD’s ears.

THE ODD JOB

Extra Eyes, Ears, And Brain

ike the plate spinners of vaudeville days, a good pro-
ducer is forever running back and forth among a num-
ber of projects in various stages.

He's booking a celebrity guest, finding someone to do a voice imper-
sonation, auditioning a freelancer’s song parody, gathering sports trivia
guestions for next week'’s big contest, etc. And he should be able to do
some, if not all, of the foliowing.

* Map out the show {per the air talent’s expressed wishes) a week in
advance

* Maintain an overview of both the show in progress and the week's
shows in progress.

® Actas the jock’s extra eyes, ears, and brain — not just accomplish-
ing basic tasks. but actively looking for new concepts, twists, and spins
to keep the show fresh.

* Offer a creative jump-start when necessary. Everyone slips into a
rut occasionally. One jock gradually rambles more and more; another re-
lies solely on tried {and tired-} but-true features. The air personality can
realize there's a problem when the ratings come in . . . orif he's lucky. he
can count on his producer to say, “Gee, it’s been a whiie since you intro-
duced a new character. What about someone who . . . 7"

* Pre-interview guests (when possible). This enables the jock to
know in advance what questions or remarks are likely to generate good
responses. It also allows the producer to form an idea of the guest's con-
versational skills and attributes: Does she have a sense of humor? How
does she respond to an off-color remark? Is she familiar with the jock's
show? All of these questions help answer the ultimate question: What
needs to be done to enable this guest to make the show as entertaining
as possible?

* Deal with pressure from all sides. The producer has a high-strung
air talent on one side, a demanding PD on the other. Surviving this type of
situation usually takes diplomacy, a slow fuse, and a high degree of self-
confidence. {Without the self-confidence, the producer soon will find
himself buried underneath the daily piles of crap that are dumped upon
him.}

¢ Spot trends before the competitors do. Many of the best air talents
are afflicted with tunnel vision; they see only what's right in front of them.
This “affliction” allows them to focus full concentration on the specific
creative challenge at hand. But coupled with their lack of unstructured
iree time, it can leave them in the dark about new trends and fads the lis-

teners have already discovered.

The producer, of course, shares many of those daily pressures. But
usually he’s free of the traditional performer’s distractive personaiity. In
other words, he's more likely to have a better-rounded life: he lives more
in the “real world” than the star disc jockey does.

66)

When Batman
decided to find
himself a Robin, you
can be sure he
didn’t simply take
the first minimum
wage, would-be
crime-fighting
orphan who walked
in the door.
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(In case you’re wonder-
ing, many brainstorming
sessions should be kept
from management’s ears
until they result in ideas
that are likely to achieve
everyone’s goals. Other-
wise, managers are likely
to step in and derail the
creative process with their
own fears, prejudices, and
natural tendency to second-
guess.)

If you're a successful
jock moving to a new sta-
tion, especially in a new
market, you need to have a
real team behind you — a

hand-picked team, not one
you’ve inherited. I’ve seen
producers make the differ-
ence between moderate
success and great success
... and between success
and failure. When Batman
decided to find himself a
Robin, you can be sure he
didn’t simply take the first
minimum wage, would-be
crime-fighting orphan who
walked in the door. He
needed someone he could
depend on, someone who
would be able to save his
life when necessary.

If you've reached the
point in your career I'm
talking about, you know
just how high the stakes
are. Who do you want on
your side on those days
when your brain is frozen
and the competition is hot?

Dan O’Day, author of “Personali-
ty Radio,” consults a limited num-
ber of radio stations and conducts
air talent seminars for stations,
groups, and associations. He can
be reached at (310) 479-1767
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Tasty Treats At The Oldies 98 Diner

WPYR/Memphis’s tie with local eatery is a healthy promotion

Every now and then, a station serves up a promotional
idea that people can really sink their teeth into. Such is the
case with WPYR/Memphis’s Oldies 98 Diner.

Ironically, WPYR uses the same
“Good Times & Great Oldies” han-
dle as does WOMC/Detroit (see ac-
companying story). The slogan
was recently expanded to include
.. Fabulous Food” when an eat-
ery bearing the station’s moniker
opened late last December. (The
station, incidentially, has no finan-
cial interest in the diner).

Win-Win Situation

WPYR PD Keith Abrams said,
“[Diner owner] Paul Westphal ap-
proached us with the idea the day
we went on the air. Since it was
such a new venture, we went back
and forth about our involvement.
We wanted to do everything logic-
ally.

“Paul is 40 — right in the middle
of our target demo — and a big fan
of the station. He also saw it as an
opportunity to use us as a way to
get people in the door, but we
wouldn’t have been involved unless
we had complete control over our
name. He’s done a great job of
making the place fun. It’s truly a
diner; ice cream and sundaes are a

66)

This place has
become our

second home.
—Keith Abrams
199]

big part of it. The food’s relatively
cheap and the place is lots of fun.”

Not knowing what to expect from
the project, Abrams said the diner
has been a huge success. “Business
is 40% more than what they ex-
pected. Every Friday, Saturday,
and Sunday there’s a line outside
the door.”

Station employees, including Ab-
rams, have no special access. “I've
been there Saturday nights at six
and left because the line to get in
was so long,” Abrams complained.
“We want to be part of the place
but we don’t want to bypass people
in line. That would contradict the
feeling we want people to have
about the station.”

KCBS-FM/Los Angeles.

list.

KCBS-FM’s Most Popular Melodies

n a recent Gold column (R&R 12/20/91), the leading 30
songs of WCBS-FM/INew York’s listener-voted “Top
500" song survey were published. This time around,
we're happy to do the same for WCBS-FM sister outlet

Nine songs (30%) are common to both Top 30 lists: “Unchained
Melody” (#6 on WCBS-FM’s fist); “Jailhouse Rock” (#25); “In The Still Of
The Night" (#1); “Earth Angel” (#2); "Hey Jude” (#20); “Don’t Be Cruel”
(#18); “The Lion Sleeps Tonight” (#23); “Can’t Help Falling In Love™ (#5);
and "Love Me Tender" (#19). Elvis Presley placed the most songs in both
stations’ Top 30 (six); three Beatles tunes were inciuded in the KCBS-FM
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. TEMPTATIONS/My Girl

- RIGHTEOUS BROTHERS/Unchained Melody

. ROY ORBISON/Pretty Woman

~ ELVIS PRESLEY/Jaithouse Rock

. BILL HALEY & HIS COMETS/Rock Around The Clock
. ROLLING STONES/Satisfaction

. FIVE SATINS/In The Still Of The Night

. CHUBBY CHECKER/The Twist

. BEATLES/I Want To Hold Your Hand

. JERRY LEE LEWIS/Great Balls Of Fire
. ELVIS PRESLEY/Don't Be Cruel

. BEACH BOYS/Good Vibrations

. RIGHTEOUS BROTHERS/You've Lost That Lovin' Feelin’
. ELVIS PRESLEY/Hound Dog

. PLATTERS/Great Pretender

. BEACH BOYS/California Girls

. TOKENS/The Lion Sleeps Tonight

. PERCY SLEDGE/When A Man Loves A Woman

. ELVIS PRESLEY/Can't Help Falling In Love
. BUDDY HOLLY/Peggy Sue

. ELVIS PRESLEY/Love Me Tender

. TURTLES/Happy Together

. ANIMALS/House Of The Rising Sun

. ELVIS PRESLEY/Heartbreak Hotel

. PLATTERS/Smoke Gets in Your Eyes

By Mike Kinosian

Notable Edibles

What's the Oldies 98 Diner’s big
seller? Abrams informed me that
the honor goes to an intriguing of-
fering known as the “Big Kahuna”
burger, named after the station’s
midday announcer. “It’s a half-
pound slab of meat on a bun.” Ab-
rams said. ‘“The morning news guy
has a meat loaf from his mother’s
recipe. Fans of the station feel like
they’re eating at our kitchen
table.”

Other menu notables include the
Big Bopper hot dog, the Little Rich-
ard grilled cheese sandwich, and
the Nat King Cole banana split,
which, Abrams reports, is ‘“‘unfor-
gettable.” The dessert menu can
be read across the hood of a pink
’57 Chevy, which is mounted on a
wall.

The Oldies 98 Diner sports sal-
mon pink and teal green booths and
black-and-white checkered floors.
The staff is decked out in bowling
shirts. “The waiters and wait-
resses have a bit of an attitude and
we're looking to hire a maitre d’ to
be a fat Elvis,” joked Abrams.
““This place has become our second
home, and listeners have no idea
that we’re not actually running it.”

Naturally, the station uses the
diner as a marketing and promo-
tional vehicle. Promotion Director
John Doyle credits the diner as a
unique opportunity for live broad-
casts, events, and special promo-
tions. “It’s tough to invite listeners
to your studios for a piece of birth-
day cake on Elvis's birthday. At
the diner, we can have a full-blown
birthday bash.”

GOLD VAULT

Kris Erik Stevens

Air Talent

KCBS-FM/Los Angeles moves the
Real Don Steele to 4-7pm and Ma-
chine Gun Kelly tc 1-4pm; Kris Erik
Stevens is added to the weekend line-
up ... Lani Mazeratti joins Jeff
McNeal in AM drive on KCBQ/San Di-
€go.

Miscellaneous

Former KYA & KSFO/San Francisco
PD Bob Hamilton now heads his own
consultancy, Hamilton Communica-
tions . WCBS-FM/New York pre-
sented an all-Beatles weekend (2/8-9)

WODS/Boston staged a Super
Bowl weekend (1/24), featuring num-
ber one hits from 1955-72 . . . In cele-
bration of Elvis Presley's 57th birth-
day, KRLA/Los Angeles went all-Elvis
for a day (1/8).

Warming up their appetites outside the Oldies 98 Diner are (I-r) WPYR/
Memphis Promotion Director John Doyle, GM Craig McKee, GSM Karen
Wesley, PD Keith Abrams, and diner owner Paul Westphal.

TOPS IN MOTOWN 25-54

WOMC’s Groovy Situation

Nearly two years ago, struggling AC WOMC/Detroit
flipped to Gold, a move which has proven to be prudent.
For the second straight Arbitron sweep, WOMC was the

market’s 25-54 leader.

“The summer book was a career
book, a real monster,” boasted PD
Don Daniels, who oversaw the for-
mat change. “We didn’t lose very
much in the fall. Our street pres-
ence has been the key factor for us.
Our van’s always out and we make
about four appearances a week.
That sort of in-your-face attitude
seems to have worked very well for
us."

According to Daniels, WOMC'’s
format change has affected several
local ACs. “We're taking audience
from WNIC and WLTI. With access
to eight car radio buttons, people
today can make their own station
depending on their mood. That’s
why it’s important to superserve
your niche so listeners know what
they’re getting from a station ev-
ery time they tune to it.”

Foxy Promotions

WOMC’s very active with De-
troit’s Fox Theater, usually sched-
uling a concert per month at the
historic site. “The Four Tops and
Temptations are playing there this
week,” said Daniels. “Last year,
that concert was a sellout; the Fox
holds about 5000 and is where the
old Motown songs were recorded.
It’s been refurbished and looks ab-
solutely gorgeous.

“The Marvellettes and Gene
Chandler were there last month,
and in March the Rascals, Gary
Puckett, and Tommy James & The
Shondells are coming. We promote
these concerts quite heavily on the
ajrAn

Join The Chorus

The station’s Spotwise/Boston
TV spot features average listeners
and has been expanded to include
an on-air contest. “The commer-
cial’s a sing-along with people sing-
ing oldies,” said Daniels. “We’ve
done something on the air that re-
inforces it as a contest. At 7:15am,
we play a certain song. Later in the
day, we play the same song and
take the 25th caller, who must sing
10 seconds of it on the air. It's been
hysterical. The entertainment
value is tremendous, and the sing-
ing makes great promos.

Daniels maintained, “It’s just as
important what we put between the

Don Daniels

records as the records we play.
We're trying to give WOMC a real
identity by coming up with creative
stagers and promos. Our slogan is
‘Good Times & Great Oldies.” We
want to stay as focused as possible.
We won’t get involved with some-
thing unless it’s one or both of those
things.”

WOMC/Detroit
Music Monitor

1pm
ISLEY BROTHERS/This Oid Heart
Of Mine ]
HOLLIES/Bus Stop
SUPREMES/You Keep Me
Hangin' On
NEIL DIAMOND/Kentucky Woman
EDWIN STARR/Twenty Five Miles
RONETTES/Be My Baby '
YARDBIRDS/For Your Love
JAY & THE TECHNIQUES/Apples,
Peaches, Pumpkin Pie
AMERICAN BREED/Bend Me,
Shape Me
COASTERS/Poison vy
LOVIN' SPOONFUL/Summer In
The City
LITTLE EVA/Locomotion
BEACH BOYS/Do [t Again
ELVIS PRESLEY/in The Ghetto
ARETHA FRANKLIN/Think
JOEY DEE & THE
STARLIGHTERS/Peppermint
Twist
CLASSICS IV/Spooky
MONKEES/Last Train To Clarksville
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The Big Ape Climbs Back Up To Double Digits

Mainstream basics net gains in adults, teens at WAPE

Evergreen Media’s legendary CHR WAPE/Jackson-
ville posted a double-digit 124 rebound (9.6-11.7) in the
Fall *91 Arbitron — its strongest showing in over a year.
Now solidly in second place behind Country WQIK (10.4-
11.9), WAPE also claimed dramatic adult growth in all the
money demos, plus a huge increase in teens.

Now, the first thing you might
say is, “WAPE doesn’t have any
direct format competition.” But
don’t say that to PD/midday per-
sonality Jeff McCartney. “Just be-
cause you've got format exclusivi-
ty doesn’t mean youre doing
things correctly. The changes we
made have improved our ratings,
s0 it’s possible to do a less than ade-
quate job without a direct competi-
tor.

“If T had another CHR in the
market I would lose some teens,
but it wouldn’t kill me. The core is
18-34, and WAPE wants to be domi-
nant 25-34. We're not programming
for 35-year-olds, but if they want to
listen that’s great. But look at how
many CHRs are not number one 18-
34 because a lot of the audience lis-
tens to AOR and AC by default.
They have nowhere else to listen
because the CHR isn’t fulfilling
their needs.

“Along with our 12+ increase,
we were equally thrilled to score
number one in 18-34 adults [12.7-
15.9], tying with AOR WFYV [17.0-
15.9]. WAPE is now number five in

Music Monitor

WAPE PD/midday personality
Jeff McCartney doesn't use jin-
gles, “only sweepers. Our main po-
sitioners are ‘Power 95 plays the
most hit music’ and 'Power 95
plays the best new music first' com-
bined with a few ‘attitude liners’ that
we pop in once an hour.” Here's
what the audience listens to at 5pm
when Chris Trane drives the
market home.

GENESIS/invisible Touch

RIGHT SAID FRED/'m Too Sexy

BAD COMPANY/if You Needed
Somebody

EURYTHMICS/Sweet Dreams. ..

U2/Mysterious Ways

EDDIE MONEY/I'I Get By

JANE CHILD/Don’t Wanna Fall
In Love

0ZZY OSBOURNE/Mama, I'm
Coming Home

MR. BIG/To Be With You

CURE/Lovesong

MICHAEL JACKSON/Remember
The Time

JESUS JONES/Right Here,
Right Now

Jeff McCartney

25-54 adults with a 6.8-8.6 gain, and
our teens skyrocketed 35.2-44.6.
We're also on top in 25-34 females
and number one 25-54 in mornings
and middays.”

Heritage Advantage

Arriving at WAPE in November
1990 after exiting the KROY/Sac-
ramento PD chair, McCartney set
his sights on market dominance
again by drawing on WAPE’s her-
itage instead of national music
trends.

“WAPE (AM), the Mighty 690,
was a legendary station in the mar-
ket. Evergreen bought this FM —
then Urban WJAX — in 1985. [For-
mer PD] Mark Driscoll continued
the Dance/Urban heritage.

“A couple years later WAPE got
head-on Urban competition from
WHJX, and the numbers eroded
because the Anglo base wasn't
there. We took a strong look at the
AM heritage, which was mass ap-
peal enough to play dance music,
pop, and rock crossovers. And
looking at my other main competi-
tors, Hot AC WIVY, WQIK, and
AOR WFYV — in a market with
18.3% black audience — it was ob-
vious where to take things.

“Last June we looked at our
spring numbers, but weren’t really
satisfied with our 9.5-10.2 growth.
So over the summer we revamped
our library — about 20 tunes at a
time — clearing out the disposable
product and reclaiming some of
the pop music of the ’80s. We now
have some depth instead of being
too similar-sounding record after
record. Many of today’s CHRs are
having ratings problems because
they sound the same record after
record. The great CHRs I grew up
with always had a lot of variety.”

New Attitude
“We also installed some new cri-
teria,” continued McCartney. “For
WAPE to play an Urban crossover,
it has to be selling in the market.

We also decided to step out on pop/
rock records, and it's really work-
ed to serve the Anglo audience bet-
ter. We know we can’t compete
head-to-head for men, but the ones
who listen to WAPE find us a good
alternative.

“I personally don’t like Nirvana
or Metallica, but they sell and are
perfect night records for us. We're
the closest thing to being VH-1 in
the day and MTV at night. Adults
aren’t around at night, and I have
to play things to attract the availa-
ble audience. CHR is a song-by-
song format, and I play what sells.
We also played Garth Brooks in
mornings and middays because the
audience demanded it.

“Most stations have blown off re-
tail sales information. I only care
about what’s happening in Jack-
sonville. National sales don’t mean
that much to me. We also log up to
2000 requests a week to determine
what’s active. In this market MTV
is very important because it’s the
other main venue for new music. I
study how often it rotate clips and
find a correlation to how familiar
records become before we play
them.”

m

Look at how many
CHRs are not
number one 18-34
because a lot of the
audience listens to
AOR and AC by
default. They have
nowhere else to
listen because the
CHR isn’t fulfilling

their needs.
—Jeff McCartney
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For McCartney, mixing different
genres of music works, but for
many PDs it’s hard to conceptual-
ize. “I can go from Nirvana to
Shanice; all I have to do is drop a
sweeper in between them. You
have to be hip, but be able to bring
the adults to the party and put the
gold in the right places. More than
three golds in midday is too much.
You can play a lot of new music as
long as it is surrounded by the right
material. I have to give a lot of
credit to music assistant Dameon
Cox, who keeps his ear to the
ground and helps me sort through
all the music each week.”

The Right Tools
McCartney also credited VP/GM
Mark Schwartz for having a solid
understanding of the on-air product
and its potentials, and with giving
him financial support. “As a PD

CONTEMPORARY HIT RADIO

the Power 95 Chill Mobile.

The Big Ape is everywhere in Jacksonville. There are the large and small in-
flatable versions, the billboard-sized likeness, and the rolling replication on

you have a winning goal. And for
that to happen you need to develop
the stationality that sets you apart.
To do so in a market like this you
need the bucks. Unlike other sta-
tions we haven’t cut back on our
cash giveaways. Cash is always
king, but today cash is King Kong.”

A major element of the stational-
ity McCartney refers to includes
the Big Ape mascot, whose like-
ness is emblazoned on items rang-
ing from the station’s boom box to
its ““Chill Mobile,” a 1972 Checker
limo with four doors on either side.
And yes, WAPE still uses the Tar-
zan-inspired Big Ape yell at the top
of the hour.

Recent promotional adventures
include 12 days broadcasting live
from the state fair (which at-
tracted 700,0004) and teaming up
with VH-1 and Warner Bros. to give
away tickets for Rod Stewart, Van
Halen, and Dire Straits concerts in
different cities. In terms of con-
tests, WAPE staged “Star Cash.”
Between 6am-10pm the names of
four recording stars were announc-
ed. When the sounder was played,
callers were asked to name the
stars announced during the previ-
ous daypart. Winners scored $25
per artist, but on Thursdays — the
start of the Arbitron diary week —
the prize was $50 per name. The
stars announced at night were used
to recycle audience for the morn-
ing show.

Audience Bonding
Morning man Hoyle Dempsey
was the Greaseman’s sidekick
when the latter was doing wakeups
on WAPE (AM) before joining
WWDC (DC101)/Washington. De-
scribing Dempsey’s on-air per-

sona, McCartney noted, “He lives
in a trailer on the west side and is
married to a 400-pound woman
named Lulubell. He reads the su-
permarket tabloids and believes
every word in them; he comes off
fairly irreverent. It’s hard to find a
morning guy who writes as much
as Hoyle does. His original mater-
ial is so good — that’s what makes
him such a tremendous talent.

“I do middays with an ‘All-Re-
quest Lunch Hour’ at noon. Follow-
ing me in afternoons is ‘Chris
Trane On The Radio.’ He’s been
here six years and is one of the
most solid, adaptable, and creative
jocks I've ever worked with. Nights
feature Russ The Hammer, who’s
been here two years and was pro-
moted from parttime. Aside from
the ‘Top Nine At Nine,’ his ‘Friday
Flush’ — where listeners get to
flush away the people they hate —

Continued on Page 38

Marj Fizzy & Hoyle Dempsey
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Rogers.

“Manic Monday” party.

HOT MIAMI MOMENT — Kathy Troccoli brightens things up at WPOW
(Power 96)/Miami. Flanking her are PD Frank Walsh () and MD John

EARLY ‘HUMP DAY’ — KHQT (HOT877)/San Jose PM driver Panama
Jack cuddles with Quality Records artist Angelica during the station’s

]

MOTION

¢ Sean Phillips exits WTHT/
Portiand, ME for the PD/after-
noon spot at WZOK/Rockford,
L.

e WLUM (Hot 102)/Milwau-
kee night talent Chris Kerr
adds MD duties.

KQKQ/Omaha's Mark Ryan joins
Scott Greenley for mornings at KGGG/
Rapid City, |A; PD Bob Lewis returns to
afternoons Ralphie Marino (aka
the Judge) leaves WOWI|/Norfolk to
hold night court at KKLQ (Q106)/San
Diego . .. Frosty Stillwell, most re-
cently at WZKS/Louisville, grabs the
morning gig at KXKT/Omaha
Changes at WMXF/Fayetteville, NC:
Bryan Murphy joins for wakeup duties,
Hank Sherman moves to nights, and
Sammy Simpson concentrates on MD
chores . . . WBBM-FM (B96)/Chicago
talent Mojo Morales moves to nights at
KRQ/Tucson, following Hurricane
Wayne's exit WPRR/Altcona, PA
ups parttimer Bill Kurtis to overnights,
supplanting Chad Bender.

Changes at KTUX/Shreveport, LA:
Kevin Davis from WQID/Biloxi, MS in-
herits MD/afternoons from the depart-
ing Ken Wall; KDEZ/Jonesboro, AR's
Taylor Mitchell assumes Asst. PD/PM
drive news duties. Shelli Knight
moves from nights to middays; PD Ken
Shepherd returns to mornings; Shar-
key, from WOHT (Hot95)/Jackson,
MS, takes nights; and crosstown AC
KMJJ jock Diva joins for overnights . . .
After a career as a golf pro, John Wil-
son returns to AM drive at WSTW/
Wilmington, DE WFMF/Baton
Rouge, LA night jammer Flyin’ Brian
Keith exits, as does WHTZ (Z100)/
New York morning zoo character Dave
Smiley (aka Bubba The Love

Sponge).

Coming ‘
Next Week

CHR Arbitron
Scoreboard

The Big Ape

Continued from Page 36

has turned into a big on-air event.
Miss Lara, on from 10pm-2am, has
a compelling, quick-witted deliv-
ery. Overnighter Mark The Shark
has been with us for three years
and has a loyal audience. He has a
‘sugar bear’ kind of voice, so we
use him on production. Mark also
pulls a daytime shift on the week-
ends because he’s become so rec-
ognizable.”

66/

CHR is a song-by-
song format, and |

play what sells.
—Jeff McCartney

99

For McCartney and his staff,
hardly a day goes by without some-
body making an appearance some-
where. “Promotion Director Julie
Negrete and her assistant Rick Ev-
erett are always out there busting
their butts, finding places for us to
go. For example, on the same day
recently, Hoyle Dempsey hosted a
monster truck show, I emceed the
Jacksonville Birthday Extrava-
ganza in front of 2000 women, and
Dempsey sidekick Marj Fizzy host-
ed a blood drive. We reached three
different audiences at the same
time, but that’s necessary since we
cume so many people.”

McCartney summed up the Big
Ape’s winning philosophy: ‘“Play-
ing the right music in CHR is im-
portant. But if you’re not out meet-
ing the people who listen to you,
you're missing a great opportunity
to bond with the audience. It’s eas-
ier said than done in some mar-
kets, but winning at radio in the
’90s means doing more than just
broadcasting.

Promotional Potpourri |

Here’s a quick rundown of some of the more creative
activities going on in the fun, fast, and furious world of CHR.

o WKBQJSt. Louls morning ma-
niacs Steve & D.C. were fed up
with the recent America bashing
going on in Japan, so they took re-
venge by declaring war — a gas
war. The duo offered $1000 to the
service station offering the lowest
gas prices to American-made cars.
The winning station owner offered
free filllups, a dime, and a cup of
coffee.

* KHFWAustin responded to a
recent increase in violent crimes by
initiating a Crimestoppers program.
Each weekday, details of the
“Crime Of The Week" are aired. Lis-
teners can call the Crimestopper
hotline with any clues that may help
the police. Response has been
positive, with an average of 15 calls
coming in every day.

* WGTZ/Dayton is doing its part
to stimulate the economy with its
"Buy GM" incentive program. The
station gave $93 to the first 25 lis-
teners showing up at the station
with a GM sales slip. The program
worked so well that area GM
dealers chipped in an additional
$93 to boot. During the first week,

the incentives helped sell over
$750,000 in GM vehicles.

o WYHY (Y107)/Nashville needl-
ed the competition by sticking it to
its listeners — namely offering a
free acupuncture treatment to the
person correctly answering acu-
puncture trivia questions.

* WAPW (Power 99)/Atlanta
helped folks cope with hard eco-
nomic times by whipping out the
“Power 99 Recession Terminator,”
Listeners faxed copies of their bills
to the station in hopes of having
Power 99 dish out dough. So far
the station has paid for a student's
college tuition, an emergency sur-
gery, a funeral, and belated Christ-
mas presents for underprivileged
children.

* KKLQ {Q106)/San Diego treat-
ed a lucky couple to a Valentine's
Day wedding package, complete
with a performance by Atlantic
Starr. Couples phoned in the rea-
son why they most deserved the
lavish ceremony. The package also
included rings, flowers, and a hon-
eymoon.
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WALT LOVE

URBAN CONTEMPORARY

Format Leaders Speak Their Minds

In honor of Black History Month, I've set aside this
space as a forum for format leaders to share some
thoughts and concerns about the issues shaping the future

of our industry.

‘Churbans’ Make Inroads

Former WCKU (U102)/Lexing-
ton, KY PD Hosie Mack is concern-
ed about CHR dance-type stations
(aka Churbans) that lure listeners
away from traditional Urban out-
lets, but employ few — if any —
black air personalities and PDs.

“In this market, blacks only
make up 11% of the population. We
needed to be a very mass appeal
Urban station. Approximately half
of our cumulative weekly audience
was white. We didn’t really play a
lot of white music, but cur format
was very palatable to whites for
economic reasons: to have an audi-
ence large enough to sell.

“However, in any market where
you have a substantial number
15% or better — of black people in
the population, there really needs
to be a [traditional] Urkan station
to address issues and [sound]
black on the air. When I say black I
mean things that are unique to the
black American culture. Black
people need that friend on the ra-
dio. If we get into the Churban
mode too much we’re going to lose
that community service, that
friend.

M

[Traditional Urban]
stations have to be
three times better
[than Churbans] at
being visible and
knowing what
issues are
important to the

community.
—Hosie Mack

99

“Churbans are giving Black ra-
dio stations in some markets a fit
because they traditionally hire a
low number of African-Americans.
Basically, there are not alot of jobs
[at Churban stations] for qualified
black broadcasters. If Churbans
become more successful, there will
be even fewer jobs in the future.

“Also, a Churban station really
isn’t going to superserve the black
audience because its approach —
its focus — is much broader. [Tra-
ditional Urban] stations have to be
three times better than Churbans
at being visible and knowing what
issues are important to the com-
munity. And they have toreally su-
perserve [the black community].”

Hosie Mack

Shrinking Playlists

WAMO/Pittsburgh PD Hurri-
cane Dave says the limited number
of playlist slots may spell doom for
smaller labels. “Playlists are get-
ting tighter and tighter because a
lot of radio stations are a lot safer
about the records [they play].
How's the small guy going to sur-
vive when we’ve got some really
big fish trying to get room on a list
that’s shrinking every day?

“There are a lot of good pieces of
product out there, but unfortunate-
ly radio stations’ rotations [force]
you to play people’s favorite songs.
It’s really hard to find room on
playlists for some artists. And then
there’s pressure from major rec-
ord labels that have established
acts as well as mediocre-type rec-
ords that they want on your list.

“With all of the different record
companies that people are putting
together — labels, sub-labels, and
different divisions of record com-
panies — there’s not enough room
for all the product. Where are we
going to put all these other rec-
ords? They're going to get left in
the wind.”

Understand The Format

WDAS-FM/Philadelphia OM/
PD Joe “Butterball’” Tamburro
says labels should be more percep-
tive to stations’ needs, especially in
this age of format fractionaliza-
tion. ‘“The music industry doesn’t
understand the format or chooses
not to understand it. When rap ar-
tists put out a song now, [promo-
tion reps] try to get me to play the
instrumental version. They’re just
trying to get the add on my station.

“When I added the DJ Jazzy Jeff
& The Fresh Prince [‘‘Summer-
time”’] — which had some jazz
overtones and the feel of a con-
temporary jazz piece — record
companies thought that any in-
strumental version of a rap song

66)

I wish [labels and
reps] would
understand the
difference between
records that fit and

those that don’t.”
—Joe “Butterball”

Tamburro

99,

would be suitable for airplay [on
'DAS]. And that’s not necessarily
the case.

“We're an Urban/AC station.
When [reps] point fingers and say,
‘Well you played that,” they’re not
considering that that particular
song complemented - rather than
took away from — the format. That
upsets me.

Joe Tamburro

“It’s not favoritism toward one
artist or another. I have no desire
to deny airplay to any artist. But
just because [a track] is an instru-
mental version [of a rap], that
doesn’t mean it fits the format. I
wish labels and reps would under-
stand the difference between rec-
ords that fit and those that don’t.”

Coming
Next Week:

Catching The
Gospel Spirit

Tough Issues

® The Churban challenge
® The economy

® Rap’s role
® Too much music

® Music that fits station image

Don’t Force It

WDASFM MD Pat Jackson
agrees. “When record companies
present records that clearly don’t
fit, it’s an important concern to our
existence. We would sound foolish
playing it, but they want the add.
So they want us to [report] and
play the record, knowing that it
doesn’t fit in any way, shape, or
form — even if we played it at
night.

“If you're a record promoter,
knowing or understanding the for-
mat is a must. Promoters also
have to know what a station sounds
like. You just can’t come into a
market and have a black record
that [automatically] fits. It just
doesn’t work that way. Black radio
has changed and is getting more di-
versified.”

m

I just wish [rappers]
would [use non-
explicit] lyrics to

get their messages
across and give

radio the

opportunity to play
those messages.
— Al Jay Wallace

199

Ownership Decline?

WWWZ (Z93) Charleston, SC
President/GM Cliff Fletcher says
the growth of minority-owned sta-
tions faces an uncertain future.
“We made a lot of gains in the last
seven or eight years. But looking at
financial institutions and the num-
ber of new minority-controlled
companies, I think that’s going to
be a problem in the future.

“Urbans in the past were either
AMs or low-power FMs. But where
is black ownership going now, with
stations costing what they do?
Black AM stations are having fi-
nancial problems because they
can’t compete against 100,000-watt
FM Urbans. Class A’s can’t com-
pete, and lending institutions are
tightening up on making loans.

“What'’s it going to be like in the
next couple of years? Are the num-
ber of black-owned stations going

to diminish greatly? That's my
concern.”

Al Jay Wallace

Rap Wrap

KQXL/Baton Rouge OM Al Jay
Wallace says rap’s role in the for-
mat — especially where main-
stream UC stations are concerned
— will remain a hot issue. The
genre's explicit lyrics are at the
heart of the matter. “A lot of songs
that deserve or could get airplay
[are never exposed] to large au-
diences simply because artists opt
to go after the controversial edge
instead of the more musical edge.

“The problem lies in the fact that
you can sell records a lot of differ-
ent ways, and controversy sells. A
lot of rap artists have worthwhile
messages they want to give young
people in the community. The
problem is they taint it with ex-
plicit lyrics and [unwittingly] send
out the wrong signal.

“Kids are going to follow them
anyway, controversial messages
or not. I just wish [rappers] would
[use non-explicit] lyrics to get their
messages across and give radio the
opportunity to play those
messages.”

Strike The Pose

What's in vogue? Shooting your
best promotional shots to R&R. Any
station event is fair game — con-
tests, concert tie-ins, benefits, in-
studio celebrity visits. Just make
sure the photos (black & white or
color) are clearly focused and
those pictured are property identi-
fied. Mail to Walt Love, 1930 Cen-
tury Park West, Los Angeles, CA
90067. And keep flashin'.
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WOUR: Getting Better With Age

Despite new rival, Utica rocker scores best book ever

For 17 years, WOUR had Upstate New York’s Utica-
Rome market pretty much to itself. Born in 1973, the sta-
tion gradually evolved from a wildly eclectic bastion of
progressive rock to a library-based mainstream AOR. Its
ratings improved accordingly, pea.kmg at 13.7 in 1989.

While 'OUR’s steady rise to dou-
ble digits was certainly impres-
sive, it was tempered by the fact
that the station had never faced a
direct competitor. Tha: situation
changed precisely two years ago,
when programmer-turned-mogul
Ed Levine signed on Classic Rock
WKLL.

With typical bravado, Levine
claimed he’d knock off "'OUR. And
when "KLL quickly pulled to within
four shares of its rival §8.9-5.1), it
appeared he might be right.

Highest Numbers Ever

However, to say WOUR has
withstood the challenge would be
something of an understatement.
In the past year, 'OUR’s ratings
have soared to 15.5, the station’s
highest ever. At the same time,
"KLL has slipped to 3.4.

‘‘Before I say anything about the
book, I have to point out that we
haven’t been an Arbitron sub-
seriber for 10 years, so my ability
to conduct a detailed analysis of
the numbers is somewhat limited,”
explains 'OUR OM/midday man
Tom Starr. “Having once been a
subscriber, I also have ne illusions
as to the accuracy of those num-
bers.

“That said, I can’t say I’m total-
ly surprised we've done so well.
We've certainly seen counsistency
in our own research and from the
dearly departed Birch. We gener-
ally attribute our recent success to
taking greatest advantage of our
resources on both a short-term and
long-term basis. The station sounds
better than ever, and I want it to
sound even better tomorrow and
even better next week. And every-

I
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WO

T [ROCK OF CENTRAL N.V.

Sample Hour

JETHRO TULL/Cross-Eyed Mary

LYNYRD SKYNYRD/Gimme Three
Steps

U2/Until The End Of The World

HOLLIES/Long Cool Woman

ALLMAN BROTHERS/End Of The
Line

SCORPIONS/No One Like You

BOSTON/More Than A Feeling

TOM PETTY/King’'s Highway

STEVIE RAY VAUGHAN/Pride &
Joy

STYX/Come Sail Away

DON HENLEY/The Boys Of
Summer

VAN HALEN/Top Of The World

Tom Starr

one here is dedicated to making
that happen.”

“The chemistry and sense of
teamwork here has never been bet-
ter, and that certainly has a lot to
do with the heritage of our key
players,” adds PD/morning man
Peter Hirsch. “And heritage is self-
perpetuating: The more there is,
the better we are, and the more of a
bond we forge with our listeners.”

The station’s heritage is com-
plemented by the longevity of its
key staffers. Starr has been at
"OUR since 1974; Hirsch joined one
year later. Promotion Director/af-
ternoon driver Jerry Kraus is in his
14th year. MD/night rocker Alison
Ryan is the baby of the bunch:
She’s only been at "OUR since 1983.

ALBUM ORIENTED ROCK

“The longer we're here, the
more roots we establish, and things
like family and quality of life take
on even more importance,” notes
Hirsch. “All of us have received of-
fers to go elsewhere, but given the
highly volatile nature of this busi-
ness, we're not about to give up the
stability and security WOUR of-
fers. Besides, we love the area.

“What’s also important is that
we’ve always been challenged pro-
fessionally. There’s never been a
dull moment.”

Security In Radio?

While Kraus and Ryan grew up
in the market, Starr and Hirsch are
transplants. Asked if he’d envision-
ed settling down in Utica, Starr re-
plies, “No. In fact, I didn’t even
necessarily envision making radio
my career. But it’s been a great sit-
uation. There’s a point when every-
one in this business has to answer
some tough questions: How much
do I want to ricochet around the
country? What am I willing to sub-
ject my family to? What’s it worth
to have that added element of se-
curity?”

A good deal of that sense of se-
curity derived from 'OUR’s owner-
ship situation for its first dozen
years, when it was owned by small
Bunkfeldt Broadcasting. The peri-
od from 198591 was anything but
serene, however, as the station
changed hands three times, even-
tually ending up in the hands of
Bendat Communications.

“There were some anxious mo-
ments, but that’s certainly not un-
usual in this business,” recalls
Hirsch. “As it turned out, things

Peter Hirsch

improved financially with each
change. And while the sales and of-
fice staffs turned over several
times, the programming depart-
ment essentially remained un-
changed.”

It was right in the middle of one
of those ownership changes that
"KLL debuted. “It was a highly op-

Thousands flocked to WOUR's annual beach party, including (standing, I-r} morning man Mark Nelson, a contestant,
OM Tom Starr, and PD/morning man Peter Hirsch.

WOUR “Hot Pajama Club” morning hosts Peter Hirsch (I} and Mark Nelson
look studly prior to competing in a charity bed race.

portune moment from Ed's stand-
point,” Starr notes. “Our market-
ing arsenal was pretty much emp-
ty and had been for at least six
months. And he came in with one of
the bigger campaigns this market
had seen in terms of television and
boards.

“Fortunately, we knew well in
advance where he was headed for-
matically, and we were able to
evaluate and adjust accordingly.
We tightened things up consider-
ably and basically tried to preempt
his entry into the market. And he
helped us by coming in with some
pretty big misconceptions about
the market.”

Head-On Collision

Levine’s major mistake, accord-
ing to Hirsch, was attacking 'OUR
directly. ‘‘We felt Ed’s intimidation
tactics wouldn’t work in this mar-
ket, and they didn’t. He came in
with WOUR-bashing on TV and on
the air, trying to paint us as the es-
tablished kingpin and them as the
underdog alternative. But all he
ended up doing was pissing a lot of
people off.

“We knew people would be
checking '’KLL out — the station
had the usual honeymoon period —
but we've always been proud and
confident of our product, and we
knew we’d ultimately win.”

Continued on Page 44

WOUR’s monthly newsletter is a
key element in its extensive data-
base marketing campaign.
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WOUR: Gettmg Better With Age

Continued from Page 42

“That kind of negative advertis-
ing is always a risk,” adds Starr,
“but if the time is right and the sit-
uation is right, it can be very effec-
tive — particularly if you can get
the station you're targeting to re-
spond. Given our situation, how-
ever, it was probably ill-advised
from the start, and we certainly
didn’t do him the favor of respond-
ing in any tangible way.”

In addition to taking a long, hard
look at its music library, 'OUR
adopted a new positioning state-
ment — “The Best Classic Rock
And Quality New Rock” — shortly
before *KLL arrived.

“It’s crucial to lay claim to the
Classic position,” Starr says, “as
long as you do it at the right time
and don’t sound like you missed the
boat and are trying to play catch-
up. But we also wanted to put an
equal emphasis on the importance
of turning people on to quality new
music.”

Musical Maturation

As you can imagine, 'OUR’s mu-
sic mix has undergone a dramatic
shift since the early days. ‘“Like
many heritage AORs, the musical
territory we've covered cver the
years is the stuff of legend,”’ Starr
says. “You're talking about a sta-
tion that has a history of playing
everything from David Bromberg
to Van Der Graaf Generator. Obvi-
ously, at some point along the way
we decided it was important we re-
evaluate the viability of that and
take much more of a mainstream
position.”

Starr believes that the handful of
former progressive stations like
WOUR that have survived have
done so by understanding how lis-
teners’ attitudes and lifestyles
have evolved.

“As Bob Seger wrote, ‘You're a
little bit older and a lot less bolder

Heritage is self-
perpetuating: The
more there is, the
better we are, and
the more of a bond
we forge with our

listeners.
—Peter Hirsch
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than you used to be.” Programmers
who took into account how ambiti-
ous their listeners really wanted to
be had to reevaluate just how high
a threshold of tolerance the audi-
ence has for the unending on-
slaught of new, developing bands.
Basically, listeners have told us
through formal and informal re-
search that they want us to get
them the next Black Crowes, not
the next one-hit wonder.

“Another thing a lot of people
don’t consider — especially record
companies — is that we’ve invest-
ed a lot of time and effort in culti-
vating certain artists and songs,
and there’s a cumulative effect to
that. The currents we develop have
to stand shoulder to shoulder and
compare favorably with the
greatest rock ’'n’ roll songs of all
time. As time marches on, those
current slots are tougher and
tougher to fill with songs that legiti-
mately measure up.”

Starr says reliable local music
research helps make those tough
music decisions a bit easier. “We
began doing regular callout around
three years ago, and it’s vital for
anybody who’s programming a
significant number of current slots.
But the most important thing is
having good ears and good gut.”

Different Drummer

“A lot of people listen to music
with their eyes and make decisions
based primarily on chart position.
We’ve always felt that’s just one of
many elements that go into picking
the right songs for your given com-
petitive situation.

““One of the things that earnsus a
good deal of consternation from the
labels is that we develop songs on
our own agenda. Sometimes that
corresponds with what the label
has in mind, and sometimes it
doesn’t. There are occasions when
we’ll bypass the work track and get
into another one, and by the time
they get to that song it’s already
ready for recurrent on our chart.

“As [WCMF/Rochester PD]
Stan Main recently pointed out, de-
termining what the label’s priority
track is is not by any stretch of the
imagination an exact art. If you've
got a release with 12-14 tracks on it,
it’s not always easy choosing the
right one. What you need in your
mix is also a consideration. If I've
got a glut of midtempo things, and
yet another midtempo thing comes
around from a release that’s got
other good stuff on it, I'm not going
to hesitate to play another track.”

Although "OUR doesn’t face the
fragmentation problems so many
of its contemporaries do, Starr con-
cedes, “The days of being all things
to all people are long gone. At the
same time, you don’t necessarily
want to narrowcast beyond the dic-
tates of the market. You set your
priorities and hope to minimize
what you need to sacrifice on both
ends. And there are a number of
ways you can do that. Certainly, if
you have heritage and put it to
work effectively for you, that can
make a difference.

“Of course, heritage can be a
double-edged sword. Some stations
can be as victimized by their herit-
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FAMOUS FIRSTS

DICK SHEETZ, PD
KGON/PORTLAND

D: KEED-AM/Eugene

WHAT WAS THE FIRST RECORD YOU BOUGHT?
D: “Animal Tracks”’ by the Animals

WHO WAS THE FIRST RADIO GUY TO TAKE YOUR CALL?
D: Jim Robinson, then at KGON

WHAT WAS YOUR FIRST RADIO JOB?

WHAT WAS YOUR FIRST SEXUAL ENCOUNTER?

D: The first music call by Debi Lipetz, and the atfair

lives on!

YOUR FIRST PRIORITY THIS WEEK:

TALL STORIES

“Chain Of Love”

WDVE
KAZY
KaLz

KGON
WKGB
WDHA

KNCN
WZZR
KEYJ

KATP
KQDS
KWHL And More!

Already On:

COATS FOR KIDS — WYMG/Springfield, IL morning teammates Liz and
Don pose among the mountain of coats they helped collect for charity.

A lot of people
listen to music with
their eyes and make

decisions based
primarily on chart

position.
+~Tom Starr

199)

age as they can be helped by it.
You need to constantly scrutinize

your positioning, promotional, and
programming elements, and deter-
mine what still makes sense and
what’s just excess baggage.

“Another way heritage can work
against you is that you can very
easily end up with a bunch of peo-
ple with a very complacent atti-
tude. We've been fortunate enough
to have people who are as dedi-
cated today as they were the first
week they were here. They under-
stand the importance of delivering
the proverbial 110%, day in and
day out. Many people just can’t do
that, but people here have, and that
says a lot about the working situa-
tion here.”

SEGUES

WPGU/Champaign, IL ups
AMD Scott Struber to PD; Ja-
son Croft assumes APD
duties; and Asst. Promotion Di-
rector Deanna Walz jumps to
Promotion Director . . . KMBY/
Monterey names Steve Castel-
lo morning man, replacing co-
hosts K.C. Grimm and Tommy
Z. Grimm is now KMBY’s Pro-
duction Director, while Z be-
comes OM at AM sister KLAU

. KLPX/Tucson night rocker
Scary Larry Stewart adds
AMD duties AT WIMZ/
Knoxville, Station Manager

Jeanne Ferrill and PM driver
Diamond Jim exit. Night jock
Billy Kidd moves to after-
noons, overnighter Shane Cox
takes nights, and parttimer Jeff
Payne climbs into overnights

WRFX/Charlotte Promo-
tion Director Cheri Payne is
out . . . Morgan Thomas is the
new Promotion Director at
WBAB/Long Island . . . WGIR/
Manchester, NH morning per-
sonality Roxanne Rhodes de-
parts . . . Larry Mondello re-
turns to the KWHL/Anchorage
morming show.

RTZ’s Brad Delp.

RETURN TO COLUMBUS — RTZ visit their buds at WLVQ/Columbus; ()
'LVQ AMD Sky Walker, RTZ's Barry Goudreau, Giant rep Katy Farrell, and




AC

February21,1992 ¢« 45

MIKE KINOSIAN

TAMPA OVERVIEW

ADULT CONTEMPORARY

WMTX: ‘A Grown-Up CHR’

Last April, Metroplex transformed WNLT/Tampa in-
to WMTX (The Mix). In Fall 91, according to Arbitron,
WMTX vaulted to second place 18-34 and fourth in 25-54.
category. The mastermind behind the station’s music and
programming is PD/morning man Mason Dixon, who
spent 11 years at crosstown CHR WRBQ (Q105) during its

heyday.

While many seek to categorize
WMTX, Dixon described his sta-
tion as a “Top 40 that’s grown up.
This is what {CHR] has evolved in-
to. It’s been coming for many
years and will be a real mainstay
in the ’90s; many CHRs will come
this way simply to survive because
they can’t sell 12-24s anymore. Be-
fore I left Q105, I told them this is
the station it should have become.

“All the listeners who grew up
listening to Q105 when we had 11-18
shares are 25-40 today,” said Dix-
on. “When I came here, I selected
the best elements that made Q105
an 18 share station. We're focused
on 2544s, but we get some 18-24s
and 44-54s.

“Several stations in this market
are crowded into the 12-24 arena -
I don’t need to play there. I get
down on my knees every night
thankful that I'm no longer in the
CHR wars. CHR PDs who can win
in this type of situation will be real
heroes.

Handpicked Music

“Adults listen to a station for ser-
vices, personality, community in-
volvement, and entertainment.
Our goal is to keep the music hip
and provide entertainment. The
last thing I want to do is play worn-
out ’60s music. There’s a lot of
great post-1976 music that’s not on
the radio in most markets.”

Those thinking of imitating
WMTX’s efforts should consider
Dixon’s warning: ‘“Be careful!
Don’t look at my R&R playlists and

=

WMTX/Tampa
Music Monitor

2pm

NAKED EYES/Always Something
There To Remind Me

GENESIS/No Son Of Mine

TAYLOR DAYNE/Heart Of Stone

POCO/Cali It Love

KENNY LOGGINS/Conviction Of
The Heart

HEART/AIl | Wanna Do |s Make
Love To You

MICHAEL BOLTON/Time, Love
And Tenderness

PAUL YOUNG/What Becomes Of
The Brokenhearted

MOTELS/Only The Lonely

RTZ/Until Your Love Comes

| Back Around

| ROD STEWART/Rhythm Of

i My Heart

BENNY MARDONES/Into The
Night

- L%

h"' i\

Mason Dixon

try to figure out what I'm doing be-
cause you won't. Each hour’s mu-
sic log is handpicked to perfecticn.
It’s worth the two-and-a-half-hours
a day it takes. Some hours require
60%-70% adjustment from the way
the computer originally kicks out
the music.”

Competition Comparisons

Contrasting WMTX with its AC
rivals, Dixon called WWRM ‘“a
well-programmed Cox station. In
promotional efforts, they probably
outspend the next closest station by
two-to-one. It’s a very Soft AC that
made the transition from B/EZ
very well. The disaster at Q105
gave WWRM the strength to go
from a six share to nearly double
digits; the older Q105 listeners
scattered, and most went to
WWRM.”

Dixon maintained that his other
AC challenger — WUSA (W-101)
has lost its direction. “They don’t
know whether to chase me or
WWRM. They played Michael Bol-
ton’s ‘Time, Love And Tender-
ness’ and it sounded terrible be-
cause it was too loud for them. By
playing more of the music we play,
W-101 has started going down. My
research shows their older lis-
teners have run off to WWRM.
They can’t play our music with
their laid-back traditional AC pres-
entation. If we’re the station they
want to chase, they'll continue to
fall.”

Naked Truth

The Mix’s clever fall billboard
campaign grabbed considerable
market attention. ““It was a picture

Fickle Females Flee

After two successive upward 25-54 Arbitron showings,
WUSA/Tampa (W-101) slipped last fall to its lowest demo
share in five sweeps. Despite the decline, W-101 placed
third in the age bracket behind AC counterpart WWRM

and Country WQYK.

“There’s a much more high-
profile player in the market {cross-
town WMTX] with Mason Dixon at
the helm,” said W-101 PD Bob
DeCarlo. “He’s given us fits with
our female audience. We didn’t
think women were that fickle that
they’d dive over there, but they
did. WMTX sounds like us mid-
days. But during the drives, its list
is much more aggressive. They’re
a full-spectrum AC — they’re be-
coming a shadow of us.”

Contest Angles

DeCarlo calls WWRM a “quiet
AC,” noting the station’s fairly
tight playlist and formidable ad-
vertising campaign. “It’s just what
you'd expect from a low announ-
cer-profile Lite AC.” And WWRM’s
hefty 25-54 increase last fall didn’t
surprise DeCarlo. “They were buy-
ing 350 TV points a week and mail-
ed cassettes to about 65,000 homes.
It was great strategy.”

Among W-101"s contesting angles
is an ongoing database contest for

Bob DeCarlo

frequent listeners featuring instant
cash giveaways. ‘“Most of our
prizes are cash,” noted DeCarlo.
“Contests where you win a key,
then qualify for a bigger prize take
too much time to promote.

tron 25-54 battie.

Tampa’s Tight Demo Tussle

ampa Bay ACs placed second, third, and fourth be-
hind Country frontrunner WQYK in the Fall '91 Arbi-

Here’s how the AC trio performed in three key demos;
fall-to-fall fluctuations are also listed.

" 18-34
Fall ’90 Fall °91 Fluct
‘ WMTX #7 #2 +50
WUSA #3  #7 —48
| WWwWRM #5 #8 —4.0
| 25-54
] WMTX #6  #4  +2.1
' | wusA #3  #3 —2.4
WWRM #2  #2 -09 |
i 35-64 |
| wMTX #8  #6 +0.7
| Wusa #3 #3401
| WWRM #2 #1435

of me naked from the back,” Dixon
recalled. “It stopped right before it
got to any part that would have
been offensive, but it got close
enough to make it cute. The copy
read, ‘Mason’s Back.” ”” He said a
major television/direct mail cam-
paign is forthcoming.

So far, Dixon’s approach to on-
air contesting has been fairly con-
servative. The station’s current
“Mystery Music Set” — which
starts with a $500 jackpot and in-
creases $100 a day until a winner
emerges — will probably top out at

“WWRM does off-air rather than
on-air contests, while WMTX bas-
ically does the same kind of con-
testing we do. [WMTX] is trying to
get into our shorts — and doing a
good job of it.”

Maintaining Status Quo

According to DeCarlo, W-101's
two most recent TV campaigns
focused on the area’s traffic prob-
lems. ‘“There are three separate
cities in this market linked by
bridges and causeways. There’s
lots of traffic in morning and after-
noon drive, so we wanted to have a
traffic image. We do less TV than
WWRM, but more than WMTX.”

Several years ago, W-101 reduced
its oldies load in favor of a more
contemporary flavor. “We're prob-
ably what was once called MOR,”
commented DeCarlo. “We're play-
ing the best oldies and the sweetest
currents. Today the currents aren’t
by Al Martino — they’re by Curtis
Stigers. Music from the ’60s and

Editor’s Note ‘

| wanted to include WWRM/Tam- |

pa in this week's market overview. |
However, my phone calls to the

station were not returned. !

less than $1500. “The key for a suc-
cessful adult promotion is to have
adults play along in their minds.
We don’t want cutesy or stupid pro-
motions.”

Dixon predicted a flat winter Ar-
bitron for the station. “We'll be-
come much more promotionally
active in the latter part of the win-
ter book and the beginning of the
spring. WWRM will see growth;
when the retirees and snowbirds
return for the winter, their num-
bers always go up.”

'USA For The Mix

"70s comprises about 30% of our
playlist.”

Regarding W-101's future,
DeCarlo said, “Were a good-
sounding station, but I don’t think
it’s a growth time for us. We need
to maintain the status quo; I'd be
greatly surprised if we lost a lot of
our audience.”

WUSA/Tampa
Music Monitor

2pm

WINGS/With A Little Luck
CATHY DENNIS/Too Many Walls
HEATWAVE/Always And Forever
HUEY LEWIS & THE NEWS/Heart

Of Rock And Roll
RENO & WILSON/AlImost Paradise
CURTIS STIGERS/I Wonder Why
CLIMAX/Precious And Few
MICHAEL BOLTON/iove Is A

Wonderful Thing |
EAGLES/One Of These Nights |
DION & BRYSON/Beauty And

The Beast |
I EDDIE RABBITT/Drivin’ My
| Lite Away

REO SPEEDWAGON/Can't Fight I

This Feeling
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CRS 23: News,
Facts & Insights

Hard to believe, but the Country Radio Seminar is on-
ly a few weeks away (March 4-7, Nashville’s Opryland Ho-
tel). Of course, it’s not too late to register for what has long
been the industry’s premier educational event. But with
early bird registration up 14%, you’d better hurry to get
the tickets and accommodations you want.

I realize I get on this particular
soapbox every year. But since
there are a few hundred new Coun-
try outlets (only a mild exaggera-
tion), I thought I would once again
make the pitch that the CRS should
be on your “must attend” list. No-
where else can you find three days
of such targeted programming,
promotion, sales, and marketing
seminars and group discussions.

Most of the week’s activities are
outlined in the brochures you’ve re-
ceived from the CRS; if you need
more info, call (615) 327-4488. Fol-
lowing are a few highlights, late de-
velopments, insider news on what
to expect, and previously unre-
leased names of panelists sched-
uled to appear.

Tape, TV & Tipple

The annual artist/radio taping
session will once again highlight
the day before the CRS’s official
opening. But this year a new
wrinkle has been added for stations
that are involved with video shows.
In addition to a 4-7pm access peri-
od to acts by radio types armed
with tape recorders, there will be a
two-hour opportunity (noon-2pm)
for camera crews to shoot the stars
for IDs, liners, etc. (Those of you
needing or wanting promo footage
might want to get together and
split costs. Aristo’s Jeff Walker can
help with arrangements.)

More than 80 major label artists
are confirmed for the tape ses-
sions, and you can bet at least that
many will show up for the
evening’s cocktail reception as
well.

Opening Day
Things begin in earnest Thurs-
day morning, with opening cere-

QUICK DRAW — Great Plains got the drop on WYAY & WYAI/Atlanta PD George Mason-Dixon (front, arms folded)
when the group and its posse stopped by to deliver their latest single “Faster Gun.” Surrounding Mason-Dixon are (I-r)
the group’s manager Bob Doyle, producers Don Potter and Brent Maher, and GP’s Michael Young, Jack Sundrud,
Denny Dadmun-Bixby, and Russ Pahl.

* EAD’G *

monies and remarks scheduled to
get under way at 8:30am; syndi-
cated columnist/humorist Lewis
Grizzard is set to go on at 10am.

Rounding out the morning is Tom
Peters Group senior consultant
Oren Harari. Look for him to ad-
dress the topics of organizational
change and managing during re-
cessionary times.

Afternoon panels will cover what
it takes to win in the '90s as a per-
sonality, techniques for implanting
your call letters into listeners’
brains, and event marketing. Four
production workshops are also on
the agenda.

Thursday night is the Academy
of Country Music-sponsored Super
Faces show, with the superest face
of them all, Garth Brooks.

Trading Opinions

Friday’s first panel is the aptly
titled “Friday Morning Music
Meeting.” Slated to participate in
the session are WB/Nashville West
Coast promoter Bruce Adelman,
WIVK-AM & FM/Knoxville MD
Mickey Dearstone, songwriter
Thom Schuyler, WUSN/Chicago
PD J.D Spangler, MCA/Nashville
artist Marty Stuart, consultant
Rusty Walker, and his company’s
Sr. VP/Operations Rick Shayne.

Following the music meeting is
“The Charts: Truth, Lies, Or High
Tech,” the annual slugfest featur-
ing chart editors from all major
music trades.

LIFE IN HERSHEY — Reba McEntire (second from left) is joined backstage
after a recent show by (i-r) MCA’s Rick Hughes and WRKZ/Hershey, PA’s
MD Dandalion and PD Brad Flick.

Running concurrently are a
series of roundtables covering top-
ics from programming AM radio to
“Women: Getting the Competitive
Edge.” The latter panel will fea-
ture ABC VP/Programming Cor-
inne Baldassano, RCA/Nashville
artist K.T. Oslin, and MCA/Nash-
ville VP/Promotion Shelia Shipley.
Selected in a stroke of genius to
moderate this confab is Liberty
President Jimmy Bowen.

The Aircheck Doctor will hold of-
fice hours during this time as well.
Bring an aircheck and have it criti-
qued by top PDs and consultants.

Friday’s ASCAP lunch features
performances by Trisha Yearwood
and Diamond Rio. Sessions follow-
ing the food fest will focus on pro-
gramming formatics, resolving
conflicts between programming
and sales, and ratings warfare. An
interactive session on promotional
brainstorming is also included.

Programmers offering formatic
tips include KKCS/Colorado
Springs PD Charlie Cassidy,
WXTU/Philadelphia PD John
Hart, KKAT/Salt Lake City PD
John Marks, and KTTS/Spring-
field, MO PD Don Paul. Among
those engaging in ratings warfare
are diary expert Todd Doren, Ja-
cor Exec. VP/Co-COO Randy Mi-
chaels, Jones Radio Services con-
sultant Len Roberts, and WZZK-
AM & FM/Birmingham PD Jim
Tice.

Saturday Sizzlers

How apropos that new Saturday
morning NBC-TV stars Riders In
The Sky open Saturday’s sessions.
Next up is Dr. Perry Buffington,
whose credits include being the
psychological consultant for radio
consultants Burkhart, Abrams &
Douglas. His longform session will
provide instruction on learning the
techniques employed by creative
problem solvers.

Running concurrently is the
“Guess Who's Coming to the Sta-
tion?” session, in which Alabama
Manager/Promotions Greg Fow-
ler, RCA/Nashville VP/Promotion
Eddie Mascolo, Columbia/Nash-
ville artist Mike Reid, Arista/
Nashville West Coast promoter
Steve Sharpe, and Arista artist
Steve Wariner will discuss the
methods of forging winning rela-
tionships with artists and record
companies.

The late-morning sizzler,
“Mouths That Roar to Make the
Ratings Soar,” will be moderated

by R&R’s Dan 0’Day. Panelists in-
clude Ken Cooper, KZLA/Los An-
geles; Dan Daniel, WYNY/New
York; Joe Lombardi, KOOV &
KKOC/Copperas Cove, TX; Bill
White, WUBE/Cincinnati; and Wil-
hite & Wall, WIVK/Knoxville.

Saturday’s lunch, sponsored by
the Canadian Country Music Asso-
ciation, will feature performances
by Arista’s Michelle Wright and
RCA’s Prairie Oyster.

Wrapping up the day’s events is
a continuation of last year’s closing
panel: Attendees will get a look at
mythical heritage Country outlet
KSCC in Spring City, U.S.A. — one
year later. There’s a new PD in
town, and GSMs have been added
to the discussion. See how KSCC
has fared against upstart chal-
lenger WNGR in the last few
ratings periods.

As always, the seminar con-
cludes with the ever-popular New
Faces show, showcasing some of
the past year’s hottest new talent.

Suite Talk

For readers who skipped the
above and came right to this sec-
tion — shame on you. But since all
work and no play isn’'t quite the
way most of us live (though I do
try), here’s an idea of what you can
expect from the seminar’s social
side.

HAVE YOU HEARD

While no one will talk about the
suites on the record, it sounds as if
this is going to be a banner year for
those of you who insist on staying
up late and abusing your body.
There will be more showcasing of
acts than ever before, and many of
the labels have hired outside firms
to create elaborate themes for dec-
orating ballrooms.

Several labels are taking a page
from radio’s contesting handbook
to solicit your attendance. Prizes
offered by various hosts range
from a 6l-inch liquid-crystal big-
screen TV to a trip for two to
Europe.

And ... so those of you who
jumped right to the party action
can get something useful from this
column, here are some of the other
industry professionals scheduled to
appear during the three days of
panels: WIVK-AM & FM/Knox-
ville OM Les Acree, WDAF/Kan-
sas City PD Don Crawley, KKYX
& KCCY/San Antonio OM Scott
Huskey, KYGO (AM)/Denver PD
Rick Jackson, KNEW & KSAN/
San Francisco OM Lee Logan,
WMZQ-AM & FM/Washington PD
Gary McCartie, WSM-AM & FM/
Nashville OM Kevin O’Neal,
KXXY-AM & FM/Oklahoma City
OM Jay Phillips, and WQIK-FM/
Jacksonville PD Lee Rogers.

See ya here!

Harlow Tapped As WGMR
Asst. PD/PM Driver

John Harlow is the new Asst. PD/
PM driver at WGMR/State College, PA
... KWEN/Tulsa MD/middayer Kevin
Meyer segues to afternoons . . . Chris
Stevens has left evenings at KIXS/Vic-
toria, TX for the same shift at KLLL/
Lubbock . . . Robyn Taylor, who was
doing production at KTXQ/Dallas,
moves to middays at WACO/Waco as
Bill O’Brian heads to sales . . . Tony
Crowe joins WNUS/Parkersburg, WV
for evenings. He was formerty an AE at
crosstown WIXL.

Changes at WBKR/Owensboro, KY:
Karen Willoughby moves from late-
nights to middays; parttimer Mike
Stone takes overnights; and middayer
Pete Paquette exits for KIOA/Des
Moines . WXCL/Peoria MD/mid-

dayer Rob Rose has left for mornings
at WILW/De Pere, WI . . . Mike Chea-
tam exits KKYR/Texarkana, AR-TX for
PM drive at KJLO/Monroe, LA.

WKNN/Pascagoula-Biloxi ups over-
nighter Scott Mahaffey to afternoons;
former WWNC/Asheville, NC parttimer
Wayne Alexander joins for overnights
.. . Peter Thomas has joined WGNE/
Daytona Beach for overnights . . . Ty-
ler Travis has exchanged weekends at
CHR KYIS/Oklahoma City for the same
duties at crosstown KEBC . . . Con-
grats to WWNC/Asheville. The station
celebrates its 65th anniversary this
week {2/21) . . . And kudos to CHAM/
Hamilton, Ontario, Canada morning
man Clitf Dumas. He's been tapped to
host the new Canadian syndicated
show, "Key To The Highway."
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NASHVILLE THIS WEEK

‘ACHY BREAKY’ HITS CLUBS

Dances With
Broken Hearts

By the time new Mercury/Nashville artist Billy Ray
Cyrus’s debut single — ‘‘Achy, Breaky Heart” — crosses
your desk, your local country dance club will probably be
full of two-steppers aching and breaking the night away.

The label is promoting the single
in a unique way: by introducing a
new dance craze called what
else — the Achy Breaky. The shuf-
fle is featured in the single’s video,
which was taped near Cyrus’s
hometown of Flatwoods, KY.

The clip (and a special Melanie
Greenwood-choreographed in-
structional video for dance club in-
structors) have been issued to
dance halls around the country

prior to the single’s release. Both
are being used in conjunction with
a special dance contest promotion
running through March 6. Con-
testants can qualify to win trips for
two to Nashville (to catch Cyrus’s
upcoming appearance on TNN'’s
“Nashville Now”) and to Knoxville
(to personally dance the Achy
Breaky on the cable network’s
“Club Dance”).

~N

NEW ARTIST FACT FILE

Linda Ronstadt

Background

¢ Dixiana's first gig together
wasn't in some smoky roadside bar.
Instead, it was in front of a few
million people on TNN's “Nashville
Now” in 1986. Members Mark and
Phil Lister, Colonel Shuford, and
Randall Griffith were set to appear
on the show when, days before
they were to go before the cam-
eras, their lead singer quit. They
ashed Cindy Murphy, whom they'd
met years before, to step in. She
agreed, giving the band time for on-
ly one rehearsal before their big
debut.

¢ The group began as a dream
Mark and Phil Lister shared while
growing up in South Carolina. The
two were surrounded by music, but
were constantly at odds about their
preferences. Mark, a Beatles-in-
fluenced kid, loved rock 'n’ roll; Phil
was a diehard country far. “We al-
ways clashed,” notes Mark. ‘I
| wanted to play rock, but then Phil
had me listen to his Merle Haggard
album. Those songs knocked me
out, and | became an instant coun-
try fan.”

¢ During the early '70s, the duo
hosted a local TV show featuring
regional talent, which is where they
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Current Label: Epic/Nashville

Current Single: “Waitin' For The Deal To Go Down”

Management: Rothbaum & Garner

Influences: Merle Haggard, Johnny Cash, Emmylou
Harris, Ray Charles, Leon Redbone, and

met Murphy. She had spent years
playing in her dad’s band, Wooden
Nickel, a group the Listers booked
on their show several times.
Signing

¢ During one of many frequent
trips to Nashville, the group met
producer Keith Stegall, who of-
fered to work with them. Their
demo made it into the hands of
Sony/Nashville President Roy
Wunsch, and the group garnered a
record deal.

Songs

¢ The band's debut single, “Wait-
in’ For The Deal To Go Down,” was
previously released by two other ar-
tists: Reba McEntire and Cee Cee
Chapman.

¢ Dixiana feels confident about
the songs on their forthcoming,
self-titted debut LP, which hits
music stores April 7.

¢ Adds Murphy, “Even if the
public doesn't like our music, to
me. we're a success — even if it
ended today. The things that have
happened up to this. point have
been unbelievable. It was the
Lord’s will for us to get together.
Music is what we're really all
about.”

. . L g
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TRIPLE TREAT — Tanya Tucker and friends gathered at BMI's Nashville office recently to celebrate Tucker's
Grammy nomination, CMA Female Vocalist win, and RIAA gold certification (the artist's first) for “What Do | Do With
Me."" Helping Tucker display her precious metal are (I-r) BMI's Harry Warner, Liberty Records Exec. VP/A&R Jerry
Crutchfield, Tucker, BMI/Nashville VP Roger Sovine, and Liberty President Jimmy Bowen.

Mercury believes the contest,
dance creation, and prerelease
club servicing of the video single
are country marketing firsts. “We
did this to help introduce Billy Ray
at the grass-roots level. Dance
clubs are so popular now; people
just love to scoot their boots across
the floor. So we’re taking advan-
tage of that. We wanted to give
these dancers something special —
just for them — that they can use
and enjoy,” said the label’s Direc-
tor/Communications Sandy Neese.

Nearly 30 clubs are currently in-
volved in the promotion. Mean-
while, Mercury plans to share the
Achy Breaky with the rest of the
world in mid-March, when the
video single is released nationwide.
Radio can expect its CD copy April
6.

Bits & Pieces

¢ Willie Nelson, Kris Kristoffer-
son, Joe Ely, ZZ Top, and Don Hen-
ley are among the musicians
scheduled to appear on the debut

(ll 1YEARAGO

. ®No.1:“If You Want Me To”’
- - Joe Diffie

5 YEARS AGO

® No. 1: *‘I’ll Still Be Loving
You’’ — Restless Heart

10 YEARS AGO

. ®No. 1: ““Mountain Of Love™’ ]
— Charley Pride .

15 YEARS AGO

® No. 1: “‘Moody Blue/She
Thinks | Still Care”” —
Elvis Presley (2nd week)

S

i

S

B

i

installment of VH-1's new series,
“Rock & Roll Cities,” airing March
8. The initial show — which will
originate from Austin and look at
the city’s musical heart and soul —
will feature in-depth interviews
and performances by local favor-
ites Ely, Michelle Shocked, the
Texas Tornados, and Lucinda Wil-
liams, among others. Future shows
will focus on the music scenes in
San Francisco, Nashville, Mem-
phis, New Orleans, and Detroit.

 Speaking of Austin, K.T. Oslin
is set to appear on a special, one-
hour segment of ““Austin City Lim-
its”’ February 22, marking only the
seventh time in the PBS show’s
long history that an entire program
has been devoted to one performer.
Neil Young, George Strait, Little
Feat, Loretta Lynn, Reba McEn-
tire, and Roy Orbison have been
similarly honored.

¢ The members of new Atlantic/
Nashville group Confederate Rail-
road will be in Music City March 1
to film a video for their debut
single, ‘“‘She Took It Like A Man.”
Rumor has it that Atlanta Falcons
coach Jerry Glanville will play a
major role in the clip. Glanville has
been a fan of the band for years
and often flew home early from
road trips to catch their shows.

¢ Davis Daniel unexpectedly be-
came airborne during a recent ap-
pearance at Kansas City’s Guitars
& Cadillacs Club. The energetic
entertainer lept off a 15-foot, sec-
ond-story stage in mid-perform-
ance, landing on the dance floor be-
low without missing a beat. The
same cannot be said, however,
about several stunned dancers in
the crowd, who came to a standstill
after Daniel’s unexpected landing.

¢ ASCAP’s 12th Country Writers’
Workshop gets under way April 7 in
Nashville. Writers Peter McCann
(“Right Time Of The Night”) and
Pat McManus (‘‘American
Made”) will lead the session,
which will feature composers, pub-

lishers, producers, artists, and
other music industry panelists. The
group plans to review preselected
material composed by workshop
participants. Writers interested in
participating should contact
ASCAP/Nashville.

— Lorie Hollabaugh

——TME
RIM
OMOTION

Glowing
Preview

ot wanting to keep radio
N in the dark about new

artist Jeff Knight, the
enlightened fixtures in Poly-
Gram/Nashville's promo de-
partment lit up programmers by
turning them on to light bulb-
shaped “Knight Lites.” The
plug-in perk has radio glowing in
electrified anticipation of
Knight's illuminating label debut.

Prime Promotion i1s a recurring feature

that spotlights a particularly imaginative
attempt to capture Country programmers'’
attention.
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AIR TALENT SERVICES

I Radi0's Laugh Leaden! <K

AIR TALENT 92 - LOS ANGELES

Join Gary Owens, Mark & Brian. Dan O'Day. top LA, program directors.
and a panel of the world s most successful voice-over artists for the only weekend

ssorkshop held exelusively for air personalities! When: February 22-23, 1902
For complete registration information. leave mailing address at (3101 478-1972

. or via fax at (3101 471-7762 rawrite: Air Talent 92 o [1000 Cashmere
Street. Suite #2000 ¢ Los Angeles. CA 90049

..

CONTEMPORARY RO

use letterhead
or call

5804-A Twineing
Dallas TX 75227

COMEDY

T (214) 381-4779 K

AR PERSONALITIES & PROGRAM DIRECTORS! You'll LOVE The
Whole 0 Catalogue! Books & tapes on radio programming, radio
comedy, job-hunting, production, promotions, airchecks...A mail-
order playland for radio pros! For your copy, write: O'LINERS
11060 Cashmere Street, Suite 100 « Los Angeles, California
90049...or leave complete address at (310) 478-1972...0r via fax
at (310) 471-7762!

BODY BY JAKE'S RADIO HEALTH TIPS
GET THE BIG GUY
CALL 804-481-7275

,’/

e

RED
NECKERSON 472

CUTRACEDUS
1 MINUTE
COMEDY

EDITORIALS

Free Demo
Call SYNDICOM ©
Collect
(805) 543-9214

MAJOR MARKET AIRCHECKS

(ALL TAPES: $7 Each... 2 DR MORE: $6.50 EACH... forelgn add $1 per tape)

Mastercard and Visa charge by phone:
COUNTRY AtRCHECKs! ¥13-492-1711

Tape # CONTENT
c-20 SIDE 1:  KNIX, Phoenix — All Dayparts
SIDE 22 KMLE, Phoenix — Ali Dayparts
c-19 SIDE 1:  WQYK, Tampa — All Dayparts
SIDE 22 'WMZQ, Washington, D.C. — All Dayparts
c-18 SIDE 1: 1991 CMA SMALL MARKET WINNER..KYKZ, Lake Charles,
Louisiana
SIDE 2. 1991 CMA MEDIUM MARKET WINNER...KSSN, Littie Rock,
Arkansas
c-17 SIDE 1:  WYAY, Atianta — All Dayparts
SIDE 22 WHKX, Atlanta — Ail Dayparts
C-16 SIDE 1:  WDAF, Kansas City — All Dayparts
SIDE 22 WWWW, Detroit — All Dayparts
C-15 SIDE 1:  KFKF, Kansas City — CMA “'Station of the Year"™
Composite (Finalist, 1991)
SIDE 2:  KSDN, San Diego — Ail Dayparts
C-14 SIDE 1:  WGAR, Cieveland — All Dayparts
SIDE 2:  KYGO, Denver — Alt Dayparts
c-13 SIDE 1:  WXTU, Philadelphia — All Dayparts
SIDE 2:  WUBE, Cincinnati — All Dayparts
c-12 SIDE 1:  WMIL, Milwaukee — All Dayparts
SIDE 2:  WYNY, New York City — All Dayparts
c-1 SIDE 1:  WKIS, Miami — All Dayparts
SIDE 2:  KEEY, Twin Cities — All Dayparts
c-10 SIDE 1:  WUSN, Chicago — All Dayparts
SIDE 22  WWKA, Oriando — All Dayparts

c-9 SIDE 1:  WSIX, Nashville — All Dayparts
SIDE 2. WSM-FM, Nashville — All Dayparts
c-8 SIDE 1:  KMPS, Seattie — All Dayparts

SIDE 2. WPOC, Baltimore — CMA "*Station of the Year
Composite (1990)
HECHT ENTERPRISES, P.0. Box 2235, Kansas City, KS 66110

/ﬁ&\‘\
v/ LI
HIGHLIGHTS

““Times are tight, but all the more reason to take advantage of
your quality humor product.”
Clay St. Thomas, Z93FM/Vancouver

for FREE samples.
J? TOM ADAMS PRODUCTIONS, INC.

L Write/Phone/Fax
s

1670 Hale Koa Drive
Honolulu, Hawaii 96821
(808) 739-5800
Fax (808) 739-5801

Since 1970 Serving Personality Radio for a generation s

INTERACTIVES )\'\
CHARACTERS :
PARODIES 4

NEWS TEASERS, DROPS
BITS, SHOWBIZ me
Free Samples, Use Station Letterhead, Pleeze!

PUSHBUTTON COMEDY

P.O. BOX 7304, SUITE 370, N. HOLLYWOOD, CA 91603

FUN AT YOUR
FINGERTIPS!

5~

1992 SAMPLER IS HERE!

Send this ad (no copies) and $3.00 for the brand new air-
check demo cassette. Send $6.00 for the cassette and cat-
alog listing 2000 airchecks.

MAN FROM MARS PRODUCTIONS
159 Orange Street, Manchester, New Hampshire 03104

BROADCAST SOFTWARE

MUSIC RESEARCH
SOFTWARE

Powerful, Friendly, Customizable

Conduct your own call-out and auditorium
music tests. Use any IBM-compatible with DOS
3.0-plus and hard drive.

AN Own it for Only $450!
Call for free demo disk
NN

800-552-2545

Jdingles, Jocks and jokes -- they’re all
in the R&R Marketplace —
Call 310-883-4330.

g’ ) MORNING SIDEKICK

PRE-PRODUCED WEEKLY COMEDY TAPE
PARODIES OF COMMERCIALS, MOVIES & T.V.
INTERACTIVE BITS » CONTINUING CHARACTERS

“THE FUNNIEST PARTNER I'VE HAD IN YEARS!"
SEAN TYLER - WESB/BRADFORD, PA
RECEN CLuDE: S RGRHED RSO

e WCHEL INOSOR MR exnnol

RS OF MEDICIN
1:‘\&"\&3\8 BULK RATE POSTAGE STMM’

SIGN UP NOW, GET *BEST OF" BITS FREE!

CALL FOR DETAILS & DEMO TAPE - 303/733-5850
1295 S. Santa Fe Dr.; Denver, CO 80223

A WEEI(LY(NOT WEAKLY) INTERACTIVE COMEDY SERVI E

Parodies, Parodies
and More
Parodies

PARODIES WITH PUNCHI

Call for a Free Demo

1-800-782-0700
ProMedia

STATION LETTERHEAD NOT REQUIRED!

In fact, if you're out of work, use

Ghostwriters’ Comedy & Sound Effects

to spruce up your audition tape. For

FREE samples write to Ghostwriters,

2412 Unity Ave. N, Dept. 292, Minnea-

polis, MN 55422, or call 612-522-6256

anytime!

[ E N NN NN NNENNNENNENNENNNNNNNNNNNN)

COMEDY BY FAX

i
\)

Alan Ray's Now In 140 markets!

=T2laJoks

Alan, TeleJoke has been a great addition to
my show. People ask where | come up with
this stuff and of course | don't give you any
credit at all-Kurt Kittejson/KHKR/Helena, MT

The Original Daily Fax Service
(209) 476-1511

IF YOU'RE ONLY GETTING 10R 2 BMS A
DAY FROM YOUR COMEDY FAX IT'S TIME
T0 UPGRADE TO AMERICA'S MOST RELI
ABLE COMEDY SERVICE. THE FAX ATTACK
- 2 PAGES A DAY, 80 USEFUL BITS PER
WEEK. CALL PEAK RATING PRODUCTIONS
617-335-7602 FOR A FREE DEMO BEFORE
THEY DO!

PEAK RATING PRODUCTIONS

Opportunity knocks in the pages of R&R
every Friday . . . call 310-883-4330
to make it happen for you !

MARKETPLACE ADVERTISING

Payable in advance, Orders must be typewritten and accompanied |
by payment. Visa/MC/AmEx accepted. One-inch minimum, addi-
tional space up to six inches available in increments of one-inch.
Rates for R&R Marketplace (per inch):

Per insertion

1 time $95.00
6 insertions $90.00
13 insertions $85.00
26 ingertions $75.00
51 insertions $70.00

Wilt include camera-ready logo or line art if provided. Deadtine for
Marketplace ads is noon Thursday, one week prior to publication
date. Marketplace ads are non-commissionable. Submit to:

Marketplace
RADIO & RECORDS, 1930 Century Park West
Los Angeles, CA 80067 310-553-4330

Fax: 310-203-8727
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MARKETPLACE

COMEDY BY FAX

@ Quality Topical

Comedy
COMPARE US TO THE REST
BITMAN |

Visa/MC
For A Free Sample, Call:

(702) 826-5137

* USER FRIENDLY
* PERSONAL SERVICE l
|L 1S T! [E- NN
FEATURES
' Y ] } / o ‘
/@%I: [,/,/’/’é/ Presents
“GLADIATOR”’

interviews with
James Marshall Cuba Gooding Jr. Robert Loggia
Ossie Davis  Brian Dennehy
Free Satellite Delivery Hard Copies Available
Contact Lori Lerner at (310) 457-5358
(310) 457-9869 (Fax)
Call for list of interviews avaliable

[
.

-

rF-----—------_---__

AX YOU, PAL! FREE taxed samples! Ty
FREE phone call! 3 ;

| FREE personal advice!

i For info/samples Call Toll FREE

| 1-800-225-5061 Ext. #243 > %
| 1-617-749-3691 (FAX) or write ¢’

e Elackric WEENIE

L P.O. Box 2715, Quincy, MA 02269
—— e ——

STEVEN
g B S

WILLIAMS

PROMOS « SWEEPERS « STATION IDS

P

Market Exclusivity

Digitally Recorded

Available on DAT

Full Phone Patch Capability
Overnight Delivery Available
All Formats

Authoritative & Warm

Serious and Comedic Delivery

AU U U N U Y

(415) 431-5243

1156 Howard Street San Francisco. CA 94103
FAX : 431-5244

DIGITIZERS.

IDS AND SWEEPERS CD LIBRARY

Laser Blasts, Explosions, Flybys, Power Warps, Glides,
Sweeps, Wind Bursts, Phone Tones, Zaps and More!

$199.00 Market Exclusive Buyout

WPLJ » WIOQ « WZOU » KkFR » WNC! » WOMX * KQKS  WTIC
Call (806) 352-7503 for a Cassette Demo

&= SUPERTRAX% &®

PRODUCTION-SERVICES

IDs, JINGLES, SWEEPERS

Are you an AC?

Hot AC, Lite AC or Mix
Get "The Advantage”
Positively the best sounding liners for your AC
Perfect for your format
Call the Demo Line 804 378-DEMO {3366)

]OI']N 3 The most authorit:_-:tlve,
DRISCOLL warm & human voice over

America’s leading stations...
Classic Rock/CHR/HOT AC/
Country/Oldies/AOR

THE NEW VOICEOVER AMERICA

818-841-9418

MAILING LABELS

12.0.8.0.8.8.0.08808 8888808888888 0202 23

WE‘VE MOVED!

The Radio Mall is now at: 2412 Unity Ave-
nue N., Minneapolis, MN 55422. Or call
us at 1-800-759-4561 for info on our ra-
dio station mailing lists.
e e e 3 e e sk sk ke sk sk sk e skeske ke sk ke sk sk sk sk ok ok ok ok ok ok ok ok
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HEOOEHEEEHHOHHEt

PROGRAMMING
(RADIO AMERICA MAGAZINE . N
A dynamite one hour varlety show... * ~
Clearing 100 stations In the ’ W

"RAsio AMERICA

~ungy A
o LR\

Northeast for nine years...

Now available Nationally!
It's best described as a cross (617)-749'1304

between “Ent
- PNr\‘M: 2‘:2{‘:;":;‘72:3'“" Straight Barter « No spots outside the
3 envelope « R/R Tape « Satellite soon

Also. Nostalgia Scrapbook

A thrilling half hour of wonderful memorics from yesteryear!
Early Radio « Vaudeville « Hollywood + Telcvision
\ 75 Gardner St. Hingham, Massachusetts 02043 /

We can CUSTOM any hard -to-find OLDIES from
our huge-library. All Formats available.
Call collect for details.

413-783-4626

“THEMUSIC DIRECTORY
PROGRAMMING SERVICE

FIRST FLITE PRODUCTIONS
offers the ULTIMATE R&B/HOT 100
DANCE MIX PROGRAM, market
exclusive, sponsorable, 3 hours,

4 segments. Great for evening, night
and weekend night dayparts.

VERY AFFORDABLE
For info. call 1 (800) 932-5607

Yﬁ'ut g&ts SProductions, One.

P.O. Box 65039 Baltimore, Maryland 21209
Baltimore metro (410) 764-6539

CONTEST OR FEATURE

One minute of contemporary and
classic movie trivia - fully produced -
Great audience and sales hook.

- BARTER-

CALL FOR FREE DEMO

MOVIE MINUTE TRIVIA

718-275-2809

SHOW PREP

N “We take you
through the
backstage door.”

Invest in a revenue generating product that will improve your
station’s image! Signature Image has Interviews, Liners, and
Custom Liners with the biggest Recording Artists. Formats in-
cluded are CHR, AC Country, Urban, Blues and Alternative. High-
est quality and reasonable prices. Call or fax Cindy Jo Hinkleman
today for a complimentary demo tape and catalog.

(818) 347-2030 Fax (818) 347-9619.

* Does BLUE CLOTHING attract mosquitos? (=]
» What part of a REDWOOD tree won't burn? 3@
o What destroys a DIAMOND, acid or fire? o —)

o Celeb Birthdays # Trivia Questions » 0dd Facts ¢ =~
[ Jokes ® Today's Events with Phone Numbers ¢

A PAGE EACH OAY OF THINGS TO SAY c’
[ Dr. Don’s Daily Prepsheet ™™

Topical comedy, news, bit scripts, phone
topics, contest ideas . . . MORE! 510 6
pages transmitted daily for less than $3 a
day. Avail. Compuserve Market exclusive.

412-481-9797.
—
AM FREE SAMPLE
Mommgllfaéio)'s( (616) 246-8835 |
Complete Prep Service

*Entertainment News
“Litestyle News 0. 0ned Each
Dally Top 5 List M hy FAX

Subscribers Include:
KHMX/ HOUSTON (AC) POWER 99/ ATLANTA (cm

2 Week FREE Trial

THE MORNING FAX

800-266-MFAX
725 Monarch, Nipomo, Califomnia 93444

VOICEOVER INSTRUCTION

(I PROFESSIONALS ONLY '

Training 6 and 7 figure heavy hitters for over 12 years, LA

based MARICE TOBIAS is the top voiceover coach in U.S.

& Canada. One-on-Ones; Pro Clinics; Killer Tapes.
213-939-8679

ﬂl ! L.A. 2/4-3/25 Chicago 3/26-4/3 Toronto 4/21-4/29 ! IE&

SHOW PREP 7

one to oNne

THE JOURNAL OFf
CREATIVE BROADCASTING

Invites you to join the world’s largest family of professional radio personalities.

One to One offers you a fresh supply of fopical humor every seven days plus weekly self-help

and professional growth articles, promotions. artists profiles, expert advice. Qne—monfh trial
subscription (four issues) SIO deductible from your first yearly subscription.

ENEESE P.O. Box 9787, Fresno, CA 93794
Credit Card Orders, Phone: (209) 226-0558

CreeYadio Services
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VOICEOVER SERVICES

It takes more than (- LI NERS-I PROMOSj

YOUR GREAT VOICE
Finding that su

to make
been easter... 18

BIG MONEY IN VOICEOVERS! <3
NY/LA based BERKLEY PRODUCTIONS
The Voice Bank
800-488-8224 |

provides THE NATION'S BEST COACHING
\ U.S.&Can.
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Produced Promos & Sweepers
Natural Power All Formats

(407) 697-5487

The Video Jukebox, National, Bangor, The Zoo,
Mobile, WQCD, New York, Love 94, Miami & more.

SANDY THOMAS PRODUCTIONS

talent has never
nts and growing

in Technique, Marketing, & Demos!
Also on Cassette!
Call For FREE Brochure! 800-333-8108

OPPORTUNITIES

OPENINGS OPENINGS OPENINGS OPENINGS

R M TPONIAL . - o] Mol Wanica:
Recognize the Difference il smdeles o i

Only weekly magazine providing just jobs.
i key. Program Director, Radio Saies, News, Production,
NATIONAL, the acknowledged leader in radio personnel placement since 1981, is not a LESIEE ST A Tratfic & Entry Levell )
registration service, where you send a registration fee and tape, and that seems to be the end of ) week $10.95 1 month $24.95 3 months $52.95 Radio Jobs!
that. NATIONAL is a placement service. Once NATIONAL receives your registration package,
our job begins. NATIONAL evaluates, critiques, discusses your potential with you, and then

Subscribe at 1-800-444-6827 (visa/Mastercard ) e
X ) i or send check to subscription dept.117 W. Homison Bivd. 6th Floor Sutte R-347 Chicago. IL 60605

makes a determined effort to find the exact situation you are seeking. We make the complete

presentation for you. For complete registration information, write or call:

; */ Wy
NATIONAL BROADCAST TALENT COORDINATORS 4dcr l
N -
Dept. R., P.O. Box 20551 - Birmingham, AL 35216 - (205) 822-9144 W/ The i.. A\r'\§ Job Tip Sheet

We just made contact with 7,000 Radio Stations

%‘ mh ‘ asking about jobs for you ...isn’t it time you made
contact with us?

CALL NOW 1-800-231.7940 "o

Communication

THE BEST FOR YOUR SUBSCRIPTION S ,5licd o' Allmarets
Bostorcarc I f *Radio only!!!
R 0 c K P R 0 G RA M M I N G G I G 3;1575;”(‘:.3!(‘;;%(:)5,71.1'::1’;5 L 'gg;;fslaai;csms, place your job oapefzizgsy for free!

IN THE NATION!

93X, America’s newest hot racker, needs the best AOR
PD alive. Requires strong winning track record in ma-

V4 TALENT NETWORK V. TOP 30 MORNINGS

Do we have contacts? Manager needs OLDIES Thls IS, a very special opportunity. Our
PD. Consultant needs SPORTS TALK-MAJOR. client is a successful AOR that wants
Stations want FEMALES, CTRY morns, CHR more. We're looking for the morning
i icpinli i morns, other positions as well in medium and A :
jor market AOR. Must have discipline, leadership, large markets. Let us assist you mé,our search showththat\t will help take the station
s over the top.

genius, and touch of insanity. Owned by Entercom, a and you'll be heard by stations
Morning men, morning women, teams

committed and financially stable group owner in major CONSULTANTS--THANKS FOR CALLINGI!
markets. T&R, salary history to Joel Reish, 93X, 2110 [ QN : 39, @5, G X Wy AN - V| m and solo acts - we want to hear your
Cliff Road, Minneapolis, MN 55122. No phones please! EF, (407) 260-0727 best stuff! If you feel that you have

EOE : . . .
0 LOOKING FOR A NEW JOB? ) | ’ what it vtakes to win against quallty

We are in direct contact with thousands of competition, then get your materials to

stations coast to coast in all size markets us ASAP.
and formats. We have current openings in DeMers Programmin
Amarillo, Baton Rouge, Cheyenne, Kansas Marketi LELIGTEY
City, Palm Springs and others. Call now 1 arketing
. . Confidential. Consultants
CRN is Looking For Few Great People 201-865-2606 3 617 Newcomen Road
Affiliate Relations Department Radio Placement Services Exton, PA 19341-1940
One of America’s most innovative and fastest growing broadcast companies |
is looking for very special people for its Affiliate Relations Department. 1 No phones please - EOE/MF
CRN, Adweek's perennial award-winner for the Most Creative Use of Radio, HEBE ) WHAT WE OFFER
needs intelligent people with a passion for radio, who are self-starters, E i%b&'f“:“g; : m‘;‘%ds ‘.n'":tam Access
creative, good negotiators and have that never-say-die drive. * Advice on Fotentiai Upening
T s e e e e nand « FREE eferral - NO PLACEMENT FEES EAST
. . - . « Agent Representation
TITLE. _A_f_fl_l.ate Relatlons p.reCtor | » Written Evaluations - Private Coaching Award-winning News-Talk seeks experienced anchor/re-
Responsibilities: Administer and train staff to clear great programs and p.0. box 1476 porter for April opening. T&R: WFMD, News Director, Box
promotions on radio stations. Develop and implement marketing strategies I I ledla palm harbor, (1 34682.1476 151, Frederick, MD 21701 (2/21} EOE
for affiliate relations and projects. Develop and implement long term strat- arketing (813) 786-3603

egies to build strategic alliances with affiliates. Work with senior manage-

ment on issues affecting company gl’OWth. rclllllllllgllllllllﬁ Anemio? local !alent!fSubfurban V;l1a_shingt.on ACng;FsV:;:)r(d
Experience: 5 years' management and industry experience required. ke HotLhlLime M| Bor 1726, Rocuille, MD 20850, (2/a11 EOE 1
Network or syndication experience preferred. R3] ' Radio Jobs! Radio Jobsi H
................................................................... R
: £ Dally report of current Radio jobs! : _ _
TITLE: Affiliate Relations Executive X g isC Jockey, Sales, News. | | Calling all great morning men
Responsibilities: Build strong working relationships with radio stations. M E Program Director & Entry Le}’&' N and women. Here's the job you
Negotiate with stations to clear programs and promotions. Participate in *K} 1-900-786-7800 ‘rwra M d d about: )
creative process to design future programming and campaigns. &0 ||7WHanmnBvd;h;o-.Sm.lk£c*-c§iwi06.. olftstel ElUIBE ClpElEilo )
Experience: A minimum of 3 years’ network of syndication experience ORCROROR ing personality for Southern.New
perferred. Station experience helpful. It's hell to job hunt alone! Hampshire FM. Promotional
...................................R..[.:EE.R. ....... 1._.._ ................ WhYge'fms".a'ed? Skl”S necessary. Salary open.
SIENID [RISSUINIS AIND _E SNIEIES MO We're the experts in ﬁnding unadver- Send resume, tape, and refer-
CRN Internatlonal, Inc., tised/unpublished gigs. We have imme- s e Rl & [Raeerls, 080
Atin: Personnel Dept., diate openings in the Top 100 markets. For : a
P.O. Box 4353, immediate consideration call: Century Park West, #534, Los
Hamden, CT 06514 PREMIERE TALENT Angeles, CA 90067. EOE

“WE ARE RADIO”® (602) 893-2147
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OPPORTUNITIES

OPENINGS

e

Classic Rock WCXR Washing-
ton seeks experienced morning
drive newscaster. Minimum 3
years on-air, strong writing
ability, adult style compatibili-
ty with high-profile morning
team. Send T&R to Andy
Beaubien, WCXR, 510 King
St., Alexandria, VA 22314. A
Group W station. Equal Op-
portunity Employer.

OPENINGS

MORNINGS ON
100,000-WATT FM AC
No BS! This is one of the few growing
companies that is serious about radio.

We're looking for a '‘heavyweight'’
morning communicator who's bright,
warm, local, understands how to be in-
volved, and how to be a personality. No
beginners. Together we’ll be #1. T&R:
Radio & Records, 1930 Century Park
West, #532, Los Angeles, CA 90067.
EOE

MIDWEST

AOR station seeks creative, promotion-minded morning
talent. No zoo types. T&R: KSPQ, Tim Taylor, Route 2, Box
100, West Plains, MO 65775. (2/21) EOE

Contemporary Country station seeks energetic, experienced

OPENINGS

PO - - - - - - - - -
]

3 Jop 10 Midwest AOR needs a
' GREAT early evening entertain-
s er. Card readers need not apply.
! T&R: Radio & Records, 1930
: Century Park West, #531, Los
1 Angeles, CA 90067. EOE

D D - D - - - - - e

/ \
/Seeking medium or large mark)

CHR, AC, and AOR air personali-
ties with sights set on larger
markets. Confidentiality assured.
Send T&R to Radio & Records,
1930 Century Park West, #536,
Los Angeles, CA 90067. EOE
\_ Y,

OPENINGS

Henry Broadcasting’s new KHTX-
FM Riverside/San Bernardino’s
new Oldies station has openings
for ALL dayparts! Adult, upbeat
personalities needed. Rush T&R
to Jim Nelly, P.0. Box 50005,
San Bernardino, CA 92412. Re-
sponse guaranteed within 72
hours. EOE M/F

Major West Coast AOR has

[
SOUTH

Two jobs: ND to co-anchor mornings and a provocative talk
host. T&R: WINK, Jim Casale P.O. Box 331 Ft. Myers, FL
33902 (2/21) EOE

WEST

KSJO seeks morning show producer who is creative, organiz-
ed, and topical. T&R: KSJO, Dana Jang, 1420 Koll Circle, San
Jose, CA 95112. (2/21) EOE

future opening for creative
production director. Must
be organized and have the
ability to think outside of
the box. Send samples of
promos and commercials
and resume to Radio & Rec-
ords, 1930 Century Park
West, #5639, Los Angeles,
CA 90067. EOE

overnight talent immediately. No calls. T&R: KVOX-FM, Larry
O'Brien, Box 97, Moorhead, MN 56561. {2/21) EOE

WIFC seeks FT AT with positive attitude. Must be willing to
work! T&R: WIFC, Duff Damos, 602 Jefferson St., Wausau,
WJQY-FM, Miami/Ft. Lauderdale seeks soft AC PD. Positive WI 54401, {2/21}) EOE
opportunity in the sunshine for a rzal pro. CALL: WJQY, Dave

Harris, (305) 484-8107. {2/21) EDE

Full-service AC in Washington's capital seeks newspeople for
possible openings. T&R: KQEU, Dan Mason, Box 48, Olym-
pia, WA 98507 (2/21) EOE

WGRD seeks Account Executive for customer service.
Creative problem solvers please. RESUMES: WGRD, 38 W.
Fulton, Grand Rapids, Ml 49503. (2/21) EQE

FL AC seeks morning anchor with adult communication skills.
Pros only T&R: WBGM, Box 3168, Tallahassee, FL 32315.

2/21) EOE The heck with Disneyland, our PD is going to Sacramento!
(2/21}

Oldies News/Talk PD sought. T&R: KABX, 1744 G St., Merced,
CA 95340. (2/14) EOE

WKQZ seeks applicants for possible future FT openings. T&R:
Box 6393, Saginaw, M| 48608. (2/14) EOE

Aggressive commercial productiom company seeks freelance
voice talent. T&R: ACA, 7330 NW Fifth St., Plantation, FL
33317. (2/21) EOE

KHIP/Salinas seeks FT AT with upbeat presentation and experi-
ence. Overnights also available. T&R: Pat Garrett, 1 Robar Cen-
ter, Salinas, CA 93901. (2/14) EOE

-
r News Director: Chicago suburban FSA,
$20K

AC WINK seeks afternoon drive pro. T&R: WINK, Bob Griss-
inger, Box 331, Fort Myers, FL 33901. (2/21) EOE

Production/Creative Director: 50kw
. 2 2 a3ny R Seeking AC morning talent. Stable position, great benefits.
Smokin’ Oldies, airshift included, $20K. T&R: KLLY, Russ Davidson, 3651 Pegasus Drive, Bakersfield,

CA 93380. (2/14) EOE

Northwest CHR needs morning leader!
Send tapes & writing samples to Radio & Bits, phones, appearances and ability to
Records, 1930 Century Park West,

l #537, Los Angeles, CA 90067. EOE

WSHE seeks experienced PT ATs. Possible FT overnights for
the right talent. T&R: WSHE, Brian Krysz, 3000 SW 60th
Ave., Ft. Lauderdale, FL 33314. 12/21) EOE

relate a must, No beginners. T&R: Radio
& Records, 1930 Century Park West,
#540, Los Angeles, CA 90067. EOE

KFOG-FM/San Francisco seeks promotions director RESUMES:
Dwight Walker, 55 Hawthorne St., Suite 1100, San Francisco,
CA 94105. {2/14) EOE

=

Small market Country station seelzs PD/mornings and a killer
salesperson with great people skills. T&R: KSMB, Box 3345,
Lafayette, LA 70308. (2/21) EOE

Afternoon drive/production director

WGST radio is seeking a sports anchor/reporter with three to
five years’ experience. T&R: WPCH, Station Manager, 550
Pharr Road, Atlanta, GA 30306. i2/21} EOE

e KBIU /A1l Hit Bayou 104 =
Fulltime positions open for ATs

with phone and production skills.
T&R: Kahuna, Bavou 104, 311
Alamo St., Lake Charles, LA 70601.
EOE

for Mid-Michigan’s premier Oldies
station. T&R: Oldies 94.1, 6250 S.
Cedar, Lansing, MI 48911. EOE

- -——

Midwest medium market
50,000-watt FM Country station
seeks morning talent. $$ for the
right person. If you can entertain
an adult audience and desire
creative freedom send your T&R
to: Radio & Records, 1930 Cen-
tury Park West, #515, Los

MORNING SHOW HOST
A highly successful Western
U.S. Top 50 market station
needs YOU to take us to the top.
Send 2 airchecks of your CHR/
AC/OLDIES/COUNTRY morning
show (without syndicated com-
edy) along with your resume and
documentation of your success.
Females encouraged! Host/
newsperson teams OK too. Radio
& Records, 1930 Century Park
West, #526, Los Angeles, CA
90067. EOE

Top-rated Southern CA AOR look-
ing for morning air personality.
Must be funny, creative, and com-
mitted to giving your best every
day. No rude dudes. Superb pro-
duction skills a very high priority.
Excellent new facility, great work-
ing environment and beautiful
coastal location. Send T&R to:
David Anderson/PD, K-Rock,
3070 Skyway Drive, Suite 102,
Santa Maria, CA 93455. EOE

Angeles, CA 90067. EOE

-------------------J

PROGRAM
DIRECTOR

BARNSTABLE BROADCASTING, INC.

MORNINGS

Hot Churban 102 JAMZ, Greensboro
needs enthusiastic, creative, “seize the
moment” morning talent . . . natural,
off-the-wall, commumity involved. Re-
latability to the South and absolute
DEDICATION TO WINNING in
Market No. 48 necesary.

POSITIONS SOUGHT

Refreshing and unique suburban Top 40 M/F morning drive
team seeks Top 75 CHR/AOR. GARY: {716) 741- 2414,
{2/21)

Must leave; the heat's on. Save me from San Diego’s perfect
climate. WLS-FM weathercaster lives for snow and rain. JEF-
FREY (619) 755-1334. {2/21}

The best night talent for your programming dollart KC101,
WQHT, WAMO, WPHR. (216) 765-6059. (2/21)

Programmers/ATs seek FT positions in Colorado. Highly quali-
fied in programming/production/AT work. STEVE or PENNY
(303) 973-8387. {2/21}

Teams will be considered, also after-

. : Immediate opening for marketing-oriented CHR programmer at
noon talent seeking move to mornings.

Barnstable Broadcasting’s WKDD-FM in Akron, Ohio. Appli-
cants must have a demonstrative track of programming and mar-
keting success, possess superior talent management skills and have
the ability and desire to strongly interface with the sales depart-
ment and business community. Success-size 1s more important
than market-size. Applicants should know strategic positioning
and use the word “target” in every other sentence. If you know
what “local” really means and want to join a great local radio sta-
tion with the finest staff in Akron, rush T&R in confidence to: An-
dy Graham, VP/GM, OBC Broadcasting, Inc., Fairway Center,
1867 West Market St., Akron, OH 44313. Minorities and women
are encouraged to apply. EOE

16 years’ AT/promotions/production/copywriting seeks AC/
NAC/CHR/Country. Major market experience. MARK HILL:
{408) 688-5604. (2/21)

Send T&R to Brian Douglas, 102
JAMZ, 4002E Spring Garden St.,
Greensboro, NC 27407. NO CALLS,
please. EOE

Comedy, copy, AT. Selector, rock historian. Ask me

anything! BRADY: {602) 964-0980. (2/21)

Top newsman available. Some network experience, ND,
streets anchor degree. Good team player, major markets only.
{513) 421-6532. (2/21}

Medium market high-energy nighttime communicator seeking
advancement. Dependable, hardworking team player. ALAN:
(512) 399-3887. (2/21)

MORNINGSTAR, a new (Houston
based) Contemporary Christian
Music network seeks communica-
tors for all dayparts. Females and
minorities encousaged. CALL:
George: (800) 748-9884.

Morning entertainer with pro voice and comedy skills seeks
mornings on Oldies/AC/CR. BILL ROSS: (316} 662-4078.
(2/21)

AT with three years’ experience seeks night or overnight
position in PA/DE/MD. GEORGE: (717) 768-3754. (2/21)
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POSITIONS SOUGHT

Fun, warm, attractive, energetic female with 12 years’ on-air
experience and a degree seeks mornings in a medium to large
market. ROXANNE: (603) 626-1141. (2/21}

Talk-radio host who is original, unique, compelling, contro-
versial, and satirical. WALTER ERIC: {805) 245-9258. {2/21})

Rock radio promotion director will rock your market with
creative and innovative promos. Any large market OK. JEFF:
{303) 741-1100. (2/21)

If | hear one more Herman's Hermits tune I'm going to hurl!
Piease get me back into the '90s. MARK MANUEL: (319}
355-4560. (2/21)

AT seeks sports position or combo. Willing to combine sports
tatk and/or PBP skills with audio production, news, etc. (717)
626-1388. (2/21)

FS/Talk AT/writer/producer with major market experience
and compelling, offbeat interview manner. Proven success.
CHARLEY: {301) 431-1960. (2/21)

Community-oriented announcer with morning/afternoon
drive experience seeking fresh start. Dependable and profes-
sional. BILL: (301) 444-4924. (2/21}

FL Country. Formerly WSM/Nashville, WWOK/Miami,
WIRK/West Palm Beach, WHK/Cleveland. Country talent/PD
seeks return to FL. DAVE DONOHUE: {615) 385-4066.
{2/21)

Experienced AT seeks work in any format/any daypart.
Serious inquiries only please. LEIGH: (205} 393-1608. {2/21)

Morning drive/production director who is topical and adult
can do phones, remotes and appearances for your AC.
GEORGE: (916) 877-3953. {2/21)

Programmer/MD position sought. 10 years’ in Los Angeles
and San Francisco radio. BRUCE: (415) 388-8368. {2/21}

Scott Mansell. Afternoons/production for WIBM/Lansing, Mi
{517) 337-2071. (2/21)

Former PD/AT WBWB and WQRK, Bioomington, IN. Eight-
vear pro seeks job where honesty and hard work pays off.
DAVE CURRY: {812) 339-2053. (2/21)

I G I G D B S S 1
S ——
I Victim of format switch seeks new gig 1
1 in Midwest, Northwest, or Canada. [
I Great track record and references. |
| Looking for CHR, Hot AC, or rock. Call |
I Chris, (815) 883-9321. I

S ——————
L

Oldies/production whiz can do anything from remotes to
comedy for AC/Qldies/CR in the Midwest or NW. PAUL:
(5613) 256-1945. (2/21})

News-talk pro is available to make your mornings cook. Per-
sonality, experience, and a real team player. {(813) 775-7586.
(2/21)

Good phones and pubtic appearances plus adult delivery for
your Top 100 morning show or afternoon drive show. AC/
CHR/Oidies/Country. {212) 330-8391. {2/21)

Ambitious/dedicated to winning. Morning man seeks new
challenges. Great with phones and production, will work long
hours. PBP skills. MIKE: (216} 823-3153. (2/21)

Dynamic, exciting broadcast school graduate with talent and
music knowledge seeks entry level position in the Midwest.
PHIL DAVIS: (708} 299-5454. (2/21}

News reporter/anchor who is experienced and aggressive
seeks small or medium market in SE/NE/Midwest. TIM: (803)
776-8343. (2/21)

've got the air experience and production savvy, if you have a
stable station and promotions. Any contemporary format,
{516) 423-0167. (2/21)

Veteran CT/NY Newsman seeks position. (203} 795-4927.
(2/21)

AT with two years’ experience seeks on-air work. Good pro-
duction and PBP skills. Prefer SE/FL. RICK: (407} 687-0817.
(2/21}

Oldies expert seeks top-rated station in Central IL. Per-
sonable, dedicated, great production. MIKE: (217)
328-4286. (2/21})

Central IL AT with own business seeks FT dayshift. Experi-
enced and driven. AC/CHR/AOR. JOHN: {217) 674-3304.
(2/21)

POSITIONS SOUGHT

Marketing/Promotions guerilla |
seeks war to win! |

4-star battle record in promotions, events :
and marketing strategies. 8 years in 1
major/medium market wars. I
Contact: Ollie North - (916) 348-1335 |
Win wars, not just battles. |

e e e e e e e e e e e et

r
|
|
|
|
|
|
|
|

I'm your man! Two-year pro seeks FT on-air position with
CHR/AC station. Western states preferred. PAUL: {310)
597-0840. (2/21)

11-year pro with multitrackficopywriting/remote abilities
seeks small/medium NE or East Coast market. ROB: (603}
543-5860. (2/21)

Attention Chicago area stations! Seeking an AT yesterday?
Did your weekender walk? I'll work fill shifts — free. Any for-
mat, any time. (312) 769-6218. (2/21)

Currently swing/weekends in Philadelphia. Smooth adult
communicator, sensitive to contemporary inspirational music
seeks NAC/CJ. GREG: (609) 646-4055. (2/21}

Energetic fernale seeks first on-air experience. Willing to re-
locate, any format. BARB: (612) 452-2961. (2/21)

Former KTID-FM/San Rafaei weekender seeks non-morning
drive Chico/Monterey gig. FRAMNK BUTERA: (510) 223-1534.
(2/21)

Put the fun back into radio. Qutrageous AT with smail market
experience, guaranteed to boost your ratings! Willing to re-
locate. (216) 336-7848. (2/21}

Young AT with a few years of experience seeks FT airshift in
any format. Midwest or South preferred. DAN. (708} 771-
2935. (2/21)

Satellite got me. Seeking gig on small market Country station
near Dallas/Ft. Worth metropiex. DONN: (817) 281-8528.
(2/21)

Oldies/AC experience. Can also write, produce, and do sports
broadcasting. Bright, talented, hardworking, and versatile.
MATT CLARK: {410) 661-1435. (2/21)

Personality, experience, and fun. AOR/AC/Contemporary
Country talent with great production seeks market of any
size. Most areas OK. JIM: (609) 884-1239. {2/21)

I've fallen and | can‘t get up! Help! Two years’' experience
with medium market in Hot AC/Classic Rock. GORDON:
(616) 942-4087. (2/21)

Producer/writer with encyclopedic knowledge of ‘50s-'70s
R&R. Currently producing two major syndicated shows. Pre-
fer NYC area. D. EDEN: (201) 540-9529. {2/21)

Put me on the air. Seeking full or PT sometime soon. Great
pipes and attitude. DON: {201) 445-5331. (2/21)

Creative, hardworking and definitely an original addition to
your market. Take a listen. STEPHEN: (806) 794-5700.
(2/21)

FRAZER’S AVAILABLE!

Expect the unexpected, with a voice and
talent that will razzle and dazzle your listeners

and clientele. Have worked all formats. Re-
cently, eclectic, “Cincinnati After Dark”.
Call Frazer 513-231-3856.

5.7-7.5/Charleston, 3.2-6.4/Columbia, #8 drivetime domin-
ator/CT seeking mornings in a Tap 50. CROSSAN & CROSSAN:
(803) 781-6608. (2/14)

Will work for food. Seeking full or PT opportunity in a medium
market. Five years’ experience. TOM: (307) 472-3004. (2/14}

Experienced sports lunatic experienced in major college PBP,
studio, and pre-game NBA. Sports talk show host too. ARNIE:
(213} 476-3169. (2/14)

Pr ions-oriented 1 PD/MD seeks AC/AOR in Flint,
Lansing, Ann Arbor or Detroit. Workaholic, yet affordable.
SCOTT: (313) 661-2289. (2/14)

Seeking position that includes sports. Minor league baseball,
college football, basketball experience/news/production/talk.
GREG: (717) 626-1388. (2/14)

Let the Allison moming show work its magic for you. Also top-
notch GM skills. Let's talk, you'll like what you hear. STEVE:
(303) 625-0802. (2/14)

Top-rated programmer/engineer/sales/marketing/all other sta-
tion positions expert. BILL ELLIOTT: (813) 849-3477. (2/14)

Attention PDs, OMs, NDs, GMs
Searching for Talent? CALL NATIONAL!

it's Quick ... Easy ... and your only cost is a telephone call ... 205-822-9144. National represents hundreds
of professional broadcasters for alt size markets and all formats. Announcers, news, sports, production.
We can schedule a complete presentation within 24 hours of your cail. Call Now — 205-822-9144.

NATIONAL BROADCAST TALENT COORDINATORS

407

N
Dept. R., P.O. Box 20551 « Birmingham, AL 35216 « (205) 822-9144 Oy

POSITIONS SOUGHT

POSITIONS SOUGHT

ALAN i soec) KABEL

air.

ators with lots of old food that | eat at night'".

The first annual ALAN KABEL radio convention at the renovated Clover Heat Motel, Wahoo, NE.
Topics: How to get free stuff from promotions; What to do when you accidentally say the *‘F-word’* on the

Speakers: Lenny - “‘Win a station contest’”; Alan Kabel - *‘Some stations charge for coffee’’; *"Most con-
trol rooms have no view’"; “‘Salespeople make the worst roommates’; *‘Some stations have great refriger-

612-544-5099

On-air pro with one year experience in market #49. Will go any-
where in continental U.S. any format. You can buy me, call me
collect. PETE: (407) 622-2605. (2/14)

Jack of all trades seeks chance to explode over airwaves on
CHR/AOR/AC. Excellent production skills. TIM: (715)
732-2112. (2/14}

WLUP called! Alas, it was just curiosity, so you can skill snap up
this great Britain with green card and six years U.S. expenence.
011-44-656-861770. (2/14)

MARK
WAINWRIGHT

* 19 years’ experience as morning and afternoon
drive personality

* Humor, phones, interviews, and community
nvolvement

“ Versatile performer, excellient production skilis

* Various airchecks available, including WJR,
Detroit; WISN, Milwaukee; WTIC-FM, Hartford

* Great fit for News/Talk, Full-Service, or
personality adult formats

(914) 949-8596
R T T TR Y

Experienced broadcaster seeks immediate employment. 26
years in radio, can do anything with excellent results. RON
SHARPLEY: (319) 388-0825. (2/7)

Seeking radio sports position In medium market, prefer Mid-
west. Five years' experience. Great PBP skills. PAUL BRENT:
(616) 375-5428 (2/7)

Currently swing weekends in Philadelphia. Smooth adult com-
municator seeks FT NAC/Adult Alternative/Contemporary Jazz.
GREG: {609) 646-4055. (2/7}

Zero to 3.8. Personality plus will fill your FT on-air and produc-
tion slot. Call before the next book. CA or nearby only. (310}
278-6373. (2/7}

Ali Sports stations old or new seeking a sports producer with
connections and experience. (612} 731-4037. (2/7}

20-year professional seeks challenging opportunity as PD/AT at
Country/AC station. Willing to relocate. BOB: (704) 542-6049.
(2/7}

Extremely motivated, hardworking team player with a want-to-
win attitude seeks Country gig. BOB BARRY: (904) 426-2086.
(2/7}

Again the victim of a budget cut. Any financially stable news
operation seeking a pro with major market experience. SHEILA:
(309) 685-8036. (2/7)

SRSASSOS S SRR AS AR SRS AR RSN
PRESENTLY TOP-RATED

Major market morning show with
long history of big numbers
needs new challenge and change
of scenery. Winners and soon-to-
be winners address inquiries to:
Radio & Records, 1930 Century
Park West, #541, Los Angeles,
CA 90067.

IS SANANANNNSAN AN NNANNNN NN N NN

Zapped by a deadly satellite ray! Send starship and rescue a ma-
jor market FL pro. 11-year AT with good phones seeks Coun-
try/AC/Oldies. MARK: (407) 877-3246. (2/7)

Yes, I do look like | sound. Listen to me and see me, then hire
me! Personable female AT with five years’ experience. LINDA.
(805) 388-9471. (2/7)

Hardworking, pleasant, professional, willing to relocate Control
room operation and production excellent. CYNTHIA WITT:
{417) 883-4060. (2/7)

Ratings booster. Female personality seeks new playground.
KRQR, KCBS, KSJO, KGO, KFRC. Love public appearances and
production. SHANNA: (415) 266-8226. (2/7}

Remember ElImo’s uniforms? Steve's begging? The Singer? The
Reader? Let them and the others infest your show. (718}
956-7828. (2/7)

Experienced small market news/AT available in Southern and
Central CA. Act now. SHERI: (714) 525-2686. (2/7)

High-impact talk show host seeks gig. JOHN: {305) 561-1792
(27

Talk show host is availabie, believable, creative, entertaining,
experienced, funny, honest, and insightful. DON: (619}
634-1069. {2/7)

14-year radio veteran available. AT/PD/OM great MD. Seeking
MO/KS/NE. All offers considered. SCOTT: (816} 665-1570.
2/7)

radio/TV  veteran.
formats RALPH

Hiring? I'm seeking work. 20-year
News/sidekick/OM/promotions/sales. Alf
SHAW: (919) 852-3944 (2/7)

Island Sound Radio seeks service from all iabels for all for-
mats. To: Phil Miles, Island Sound Radio, 7 The Whispers,
Ross Street, St. Julians, ST JO6, Malta.

R&R Opportunities
Display Advertising

1X 2X
Display $75/inch $60/inch
Rates are per week (maximum 35 words per inch
including heading). Includes generic border. If
logo, custom border or larger heading is required,
add %2 inch ($38 for 1X, $30 for 2X).

1X 2X

Blind Box $100/inch 75/inch

Rates are per week (maximum 35 words per inch
including heading, box number and R&R’s ad-
dress). If custom border or larger heading is re-
quired, add % inch (850 for 1X, $38 for 2X).
Rate includes generic border, box number, and
postage/handling.

Payable In Advance

Display & Blind Box Advertising orders must be
typewritten on company/station letterhead and
accompanied by advance payment. Ads must be
submitted by mail except for credit card orders
which are also accepted by fax: 3102038727
Visa, MC, AmEx accepted. Include card number,
name as it appears on credit card, expiration date
and phone number. Blind box responses are sent
to advertisers every Friday by first-class mail.

Deadline

To appear in the following week's issue, your ad
must be received by Thursday noon (PST) eight
days prior to issue date. Address all ads to: R&R
Opportunities, 1930 Century Park West, Los An-
geles, CA 90067 . Fax: 310-203-8727.

R&R Opportunities
Free Advertising

Radio & Records provides free (20 words or 3
lines) listings to radio stations and record com-
panies in Openings. Free listings of the same
length are also available to individuals seeking
work in the industry under Positions Sought.

Deadline

To appear in the following week’s issue, your ad
must be received by Thursday noon (PST), eight
days prior to issue date. Free Opportunities list-
ings should be typewritten or printed on 82" x
11" company/station letterhead and are accept-
ed only by mail or fax: 310-203-8727. Address
all 20-word ads to R&R Free Opportunities, 1930
Century Park West, Los Angeles, CA 90067.

free iistings are on a space availability basis only.
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HOTTEST LPs|HOT TRACKS]

PETER WHITE (18 ®
SARAH McLACHLAN {6)
DICK BOYELL (5)
STEVE LAURY (5)
SKYWALK (4)
ANDREAS VOLLENWEIDZR (4)
VERNELL BROWN, JA. (3)
HIRAM BULLOCK (3)
AKIRA JIMBO (3)
COALE JOHNSON (3}

ENYA (25)
SAM RINEY (19)
BOBBY CALDWELL (17)

AL 0i MEOLA PROJECT (12)
NELSON RANGELL (12)
KEIKD MATSUI (10)
JULIA FORDHAM (9)
SHAKATAK (8)
KILAUEA (9)

NEW YORK ROCK & SOUL... (7)

*SKYWALK ‘““Larger Than Lite"” (Bluemoon) 29/4

Rotations. Heavy 0/0, Medium 13/0, Light 16/4, Total Adds 4, KHIH, KWVS, KEZL, WMGN. CHART EXTRA this week.
ANDREAS VOLLENWEIDER ‘‘Book Of Roses’ (Columbia) 24/4

Rotations: Heavy 3/1, Medium 4/0, Light 17/3, Total Adds 4, WNWV, KHIH, KJZZ. KCLC. Heavy KTWV, KBCO
MAX GROOVE ‘‘Aquafrio” (Optimism) 24/1

Rotations: Heavy 4/0, Medium 9/1, Light 11/0, Total Adds 1, WHRL. Heavy: KTWV, KJZZ, WGMC, KCLC.
OSCAR CASTRO-NEVES “More Than Yesterday™ (JVC) 22/2

Rotations: Heavy 1/0, Medium 8/0, Light 13/2, Total Adds 2, WHRL, KKLD. Heavy: WFAE

DAVID HEWITT ““The Storyteller”” (Rhythm Safari) 22/1

Rotations: Heavy 0/0, Mediom 6/0, Light 16/1, Total Adds 1, WFAE

ALEX MURZYN “‘Alex Murzyn” (Kamei) 21/0

Rotations: Heavy 2/0, Medium 10/0, Light 9/0, Total Adds 0. Heavy: WHRL, WGMC

STEVIE RAY VAUGHAN “The Sky Is Crying” (Epic) 21/0

Rotations: Heavy 6/0, Medium 11/0, Light 4/0, Total Adds 0. Heavy: KJZZ, KQPT, WCLZ, KEZL, KEYV, KTCZ
GARY LAMB “‘Imaginations’ (Golden Gate) 19/0

Rotations: Heavy 1/0, Medium 4/0, Light 14/0, Total Adds 0. Heavy: ‘KXDC

PETER WHITE “‘Excusez-Moi” (Sin-Drome) 18/18

Rotations' Heavy 3/3, Medium 6/6, Light 9/9, Total Adds 18, WCDJ, WQCD, WNWV, KTCJ, KTWV, KJZZ, KIFM, WGMC,
WFAE, WLOQ, KEZL, KEY\, KLTR, WMGN, KCLC, KMXK, JZTRAX, KJOY

HIMALAYA “*Friend To Friend’’ (Inderoc) 18/2

Rotations: Heavy 2/0, Medium 5/0, Light 11/2, Total Adds 2, KJZZ, WLOQ. Heavy: KTCJ, KWVS

ADRIAN LEGG ‘‘Guitar For Mortals” (Relativity) 17/0

Rotations: Heavy 1/0, Medium 9/0, Light 7/0, Total Adds 0. Heavy: KTCZ

ENYA/Angeles

R 2 b

* Uncharted Breakers cenoted by one asterisk. * * Chart Extra denoted by two asterisks.

540 February21,1992 CJ
NATIONAL AIRPLAY,

W ™w W ™

11 ENYA/Shepherd Moons (Reprise) .......... “Angeles” “‘Caribbean” i 1 CHARLES FAMBROUGH/The Proper Angle (CTI) .. ...... .. “Don”
3 €@ BOB3Y CALDWELL/Stuck On You (Sin-Drome) .. ... ............... .. “Every” 2 2  GERALD ALBRIGHT/Live At Birdland West (Atlantic) .. ... ... .. . “Too" "Boss”
2 3  SAMRINEY/Talk To Me (Spindletop) . ... ... .. ... .. . . .. “Let” “Seduction” 5 € KENNY BARRON TRIO/Lemuria-Seascape (Candid) ... ... ... ... ... ... .. ..
+ €@ KEIKO MATSUI/Night Waltz (Sin-Drome) . ... .. .......... ... “Night” “Eyes” 1o € VANESSA RUBIN/Soul Eyes (Novus/RCA) .. ... ... ..... . “Willow" “Voyager"”
5 5  JULIA FORDHAM/Swept (Virgin) .. ... .. .. .. ... .. ... ... "Thought" s €@ BOBBERG/Backroads (Denon) .. .............. ... “Dreamer" “American”
¢ © KILAUEA/Tropical Pleasures (Brainchitd/Nova) . ... ... ... ... ... “Frontrunner” “Rio" 19 @ PAQUITO D'RIVERA/Havana Cafe (Chesky) ... .. ............... ... “Jean"”
7 @ NELSON RANGELL/InEvery Moment (GRP) ... ... .. ... "“Golden" “*One” 11 € DIRTY DOZEN BRASS BAND/Open Up/Whatcha Gonna... (Columbia) . “Brain” “Dominique’’
6 8  SHAKATAK/Open Your Eyes (Verve Forecast/PolyGram) . ... ... . ... . “'Day” 4 8  RICK MARGITZA/ThisIsNew (BlueNote) . .. ... ... ... ... .. . .. .. .. -
s €@ ALDi MEOLA PROJECT/Kiss My Axe (Tomato/Mesa) . . .“Embrace” “Purple” “Oriana” 15 € KENNY BURRELL/Sunup To Sundown (Contemporary) ... ... . . o
11 @ ELIANE ELIAS/A Long Story (Manhattan) ... ~....... “Kidding" “Just” s @ CORNELL DUPREE/Can't Get Through (Amazing) . . . “Sweet” “'Double”
13 @ HEATHER MULLEN/Heather Mullen (Atco/BastWest) ... ... ... . “Night' 711 STANLEY JORDAN/Stolen Moments (BlueNote) ... ... ... . .. o
5 @ NEW YORKROCK & SOUL REVUE/New York Rock & Soul Revue (Giant/WB) . “Minute” 12 KENNY OREW, JR./Kenny Drew, Jr. (Antilles/PolyGram) .. .. . _ “Bebel’
10 13 DAVID BENOIT/Shadows (GRP) . “Still” “Already” "'Castles” 8 13 GENE HARRIS/Black &Blue (Concord) . . .. . ... o . A
6 @ MARCOS LOYA/Love Is The Reason (Spindietop) . . . ... .. .. T "Love” 2 O TOM HARREL/Passages (Chesky) T “Good”
17 BOBBERG/Back Roads (Denon) . . ... ... ... ... ... ... “Back” % @ DAVE CATNEY/Jade Visions (Justice) . . _"“Come”
2 O AKIRA JIMBO/Siow Boat (Optimism) ... ...... . .... ... . "Sincerity" “Parisian” 12 16 KEVYN LETTAU, PETER SPRAGUE, MICHAEL SHAPIRO/Brazmazz (Nova) ‘Whisne"
1 B KIMPENSYL3 Day Weekend (GRP) ..... . . . . . ‘3" “"Morning” “Take" 23 ALDi MEOLA PROJECT Kiss My Axe (Tomalo/Mesa) . _“South” “Purple”
14 18  FOURPLAY/Fourplay (WB) . . ... ... .. ... ... ... .. ...... ... .. "Bali” 2 O JOHNPIZZARELLI/AIOf Me (Novwus/RCA) ... .. 'S'Wonderful”!
12 19 CHI/Sun Lake (Sonic Atmospheres) . .. ... .. ... ... ... .. ULt 3 19 MILES DAVIS & MICHEL LEGRAND/Dingo (WB) ... .. . . . ... "Dream’
25 €2 GERALD ALBRIGHT/Live At Birdland West (Atlannc) ........... “Softly"” “Boss” 0 €D SONNY ROLLINS/Here's To The People (Milestone/Fantasy) . : . ""People”
€D CHRISTOPHER FRANKE/Pacific Coast Highway (Private Music) . . . . "Purple” “Black” 1421 HOUSTON PERSON/TheParty (Muse) . ... ... ... .. ... . ... . .. ......
%2 22 TWOIROOMS/Tribute To Elton John & Bernie Taupin (Polydor/PolyGram) . . . . “Sacrifice” 17 22 ABBEY LINCOLN/YouGottaPay The Band (Verve} . ... . ... .. . . ... ..
19 23  DEEMS/The Planet Deems (Nastymix) . . . ... .. N 13 23  STEVE KHAN/Let's Call This Bluemoon) . ... ... ... ... ...

2 €D ONAJE ALLAN GUMBS/Dare To Dream (MCA) . . .. . “Look” 27 € GRADY TATE/INT (Milestone/Fantasy) . . . ... ...... . ... . . .

BREAKER €0 STEVE LAURY/Passion (Denon) .. ... .. ... ... ... .. ... .. . “Getaway" 3 €D  JOHNBEASLEY/Cauldron (Windham Hill/dazz) .. ... ... . .. .. . . “Sierra” “Zulu
3 € MARKEGAN/Beyond Words (Bluemoon) . . ... . ............ “Swept” “Southeast” 5 €D  RUTHBROWN/Fine And Mellow (Fantasy)* .. ... ... ... .. . A
29 €F WILLIAM AURA & FRIENDS/Every Act Of Love (Hngher Octave) ... ... .. "Yourself” 16 27 BOBBY LYLE/Piano Magic (Atlantic) ... .. ... ... .. .. .. ... . ... ‘Walz"
2% € MARY BLACK/Babes In The Wood (Gift Horse/Curb) . ... .......... .. ... "Babes” DEBUT PH€D  ELLIS MARSALIS/Heart Of Gold (Columbia) . . ... ... ..o
BREAKER ¢ FOWLER AND BRANCA/The Face On Cydonia (Silver Wave) .. ....... ... .. “Way" DEBUT €D BOBBY McFERRIN & CHICK COREA/Play (BlueNote) .. ... .. ... .. .. “"Spain”

21 30 RICHARD ELLIOT/On The Town (Manhattan) .. ..... . ...... .. ...... “Midnight'’ € DAVE VALENTIN/Musical Portraits (GRP) ... ... ... .. .. .. “Winter”

* Keeps bullet due to continued growth.

= ] _I_—
BEERPPEp 1o res T LT TRACKS

JACK McDUFF (15)  ©|  CHARLES FAMBROUGH (15)
JAGK Dy JORMETTE g:; GERALD ALBRIGHT (12)
MIKE GARSON & LS GATOS (1) | AL 3;,:‘5%%":;[:‘3‘,"5& ®)
JOHN HAAT (6)
S. GETZ & K. BARRON (5) :%';'g E:""‘C'LELLNL ((57))

STEVE LAURY (5)
8. McFERRIN & C. COREA (5) | DIRTY DOZEN BRASS BAND (5)
GENE HARRIS (5)

No Tracks Qualified
This Week.

McCOY TYNER (5)

SR AR

ACTIVE,

**JUST FRIENDS “A Gathering In Tribute To Emily Remler - Vol. 2 (Justice) 26/4

Rotations Heavy 1/0, Medium 9/0, Light 16/4. Total Adds 4, KATZ, WAER, WMOT, WVPE. Heavy: KWMU. CHART EXTRA
this week.

“*HOLLY COLE TRIO “‘Blame It On My Youth™” (Manhattan) 25/3

Rotations: Heavy 2/0, Medium 9/1, Light 14/2, Total Adds 3, KATZ, KLCC, JCITY. Heavy: WEBR, KWMU. CHART EXTRA this
week.

“*0SCAR CASTRO-NEVES ‘“‘More Than Yesterday™ (JVC) 24/3

Rotations: Heavy 1/0, Medium 8/0, Light 15/3, Total Adds 3, KATZ, KSDS, WUSF. Heavy: WTEB. CHART EXTRA this week.
**MICHAEL PEDICIN JR. ““You Don’t Know What Love Is” (FEA) 24/1

Rotations: Heavy 3/0, Medium 7/0, Light 14/1, Total Adds 1, KLCC. Heavy: WRTI, WAER, KWMU CHART EXTRA this week.
“*BRIAN BROMBERG *“It's About Time" (Nova) 23/4

Rotations: Heavy 1/0, Medium 10/0, Light 12/4, Total Adds 4, KATZ, KJAZ, KLCC, WVPE Heavy WRTI. CHART EXTRA this
week.

DOLPHINS *0ld World, New World” (DMP) 18/2

Rotations: Heavy 1/0, Medium 5/0, Light 12/2, Total Adds 2, KLCC, JCITY. Heavy: WAER

STEVE LAURY “‘Passion’ (Denon) 17/5

Rotations: Heavy 0/0, Medium 8/1, Light 9/4, Total Adds 5, WRTI, WCPN, KATZ, WAER, KLCC

BRUCE DUNLAP ““About Home'" (Chesky) 17/1

Rotations: Heavy 0/0, Medium 4/0, Light 13/1, Total Adds 1, WFSS

JACK McDUFF “Another Real Good. Un”' (Muse) 15/15

Rotations: Heavy 0/0, Medium 3/3, Light 12/12, Total Adds 15, WRTI, WNOP, WCPN, WDET, KATZ, KMHD, KXJZ, KSDS.
WEBR. CJ, JCITY, WFSS, WUSF, WVPE, KWMU

MANHATTAN JAZZ QUINTET “Manhattan Blues” (Compose) 15/3

Rotations' Heavy 1/0, Medium 5/0, Light 9/3, Total Adds 3, KMHD, KJAZ, WUSF Heavy WMOT

NELSON RANGELL “‘In Every Moment’ (GRP) 15/1

Rotations: Heavy 3/0, Medium 7/0, Light 5/1, Total Adds 1. WSIE. Heavy: WAER, KSLU, WVPE

RAGE BRECORSS

JUNE
H-13

(entury Plaza
Los Angeles

Plus‘*n T.J. Martell' Rock ’N Chari
10th Anmversury Celebration:

Sun 6/7 - Annual Music Indusiry Tennis Open ¢ Racquetball

Tournament ¢ Rock N' The Puck Celebrity Hockey Games
Wed 6/10 - Celebrity Golf Classic & 10th Annual Rock 'N Bowl
Thurs.6/11 - T.J. Martell Celebrity Silent Auction
Sun 6/14.; Celebrity Softball Games.




Maureen McGovern
~"BADBY I'M YOURS"

*H h e . .
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valuable

SErVice,

Courteous; efficient; thoughtful;
unmatched; celebrated; gracious;
willing; flawless; fine; unusual;
alert; deft; helpful; extra; fast:
expert; gallant; trustworthy;
distinguished; meritorious;
peaceful; professional;
suitable; imposing; gratuitous;
- superlative; exalted;
abiding, impressive; essential;
dependable; perpetual; civil;
honorable, superior; beneficial;
eminent; diplomatic, satisfactory;
unselfish; industrious,; unique;

New AC

WCDUiBoston
LawrenceiSmith

PETER WMITE
HEATHER MULLEN

DAVID BENOIT
HELSON RANGELL

SAM RINEY

BORBY CALDWELL
EVERYTHING BT THE

WOCDINaw York
Maldonaido/Davls

GERALD ALBRIGHT

WCLZ/Portland, ME
Chad Giliey

Lteat.

NIk

STEVIE RAY VAUGHAN
DEVONSQUARE
HEATHER MILLFN
HOUSTON PERSON

WGMCiRochester
Eric Gruner

SARAH MOLACHLAN
PETER WHITE
Hottest:

DEEMS

BNtA
ONAJE ALLAN GONBS
LETTAU, SPRAGUE, &

ELL

WNUAIChicago
Mike Fischer

Bernia Kimball
PETER WHITE
DICK BOYELL
GERMLD ALBRIGHT

Hottest.

WNWVCloveland

ANDREAS VOLL FWWE TD.

WAMX/Ann Arbor
lane Wang
tost:
BEVERLEY CRAVEY
ok ¥ 5
RICKIE LEE JONES

KEWY LOGG
JULA FORDRAM

KTNT/Oklahoma Ciry
Siephanie Stewsrt

CHARLES. FAMBROUGH

Pat O"Neill
PETER WHITE

SKYWALE
FANDY CRAWFT
Hottest

SaHY RINEY
oirs
BOBBY CAL O
KTCZMinnespolis
L son
HickmaniCobt
Hottest:

TINGSTAD & FOMBE

RLAN
ARY RLACK
s

KCLCISL Charles
Jude Corbet!

FOMLER ANC BRANCH

4 RUMEEL.

NEW YORK ROCK 4 SO

KACERos Angeies
TenteciRusson

KJZZIPhoenix
Bill Shedd

HIMALAYA
MARY LA

SAH STNEY
OIAJE ALLAN GIMES
KQPTiSecramenia
Esnbaugh/Kenka
ot test

N YO ROCK &
SAM RINEY

O RODMS
AL DI EOLA

KBZNISalt Lake City
Oala Nelson

KEYViLas Vegas
ThomasiSeiby

JULTA FORDHAN
YA

KXDCMonlecay
ShoreDill

Hottest:
AL DI e

KBCO/MDenver-Bouider
CitttoniRay

o Mo
KTCUMinneapolis ERDERR LY M RII
WVAY/West Dover Stone/Thomsen AKIRA JIMED XY
Jim Singy NELSON PANGEL KEIKD “AT:
PETER WHITE KILAUEA SAH RINEY
HotLeat: Hottest: BOBBY AL DL
S‘fz ;ln:'(]m * JULIA FIRDHAM KTWV/Los Angeles.
SAM RINEY yw) I
WHRLIAiBany BEY WELL Al Brodis/Stawsrt :’{F‘:M!San’l;:nqo el
Hennassey/Rochelie JUL:A PORDHAM ALRX S05HON KBIA/Columbia EEITR onnoriSchan
MAX GRODVE SIMPLY RED Oarran Hellwege YO-YO MA/BORBY McF Art Good
VERIELL BROWN, JR. Hottest A PETER WHITE
 CASTRO-NEVES TOLIA FORDAAM Hottest
test : o y KILAVES
GERALD ALBRIGHT N NELSON RANGELL
RVELL DUPREE TG
KIM PENSYL. WILLIAN AURA BOBBY  ALDWELL
KILAVEA SHAKATAX
AL DI MEOLA
KKSFrSen Francisco SOUNDSCAPES
Dose Stainberg
Hottes
o oo
" KEIKO MATSUL
o RISTOPHER <FAN
KWVSiCorpus Christie SELAY m N ol b
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