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IMPROVING YOUR
CLOSING SUCCESS

Chris Beck analyzes the five
issues that directly affect your
closing ratio:

eUnderstanding client needs

e Detail-consciousness
eContact with decision-makers
¢Documenting results
eEducating clients about radio
Also featured: Chicago
newspaper-bashing debate.
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USER TAX REARS ITS
UGLY HEAD AGAIN

The FCC has renewed its efforts
to levy a user tax on
broadcasters. The NAB vows to
wage an ‘‘aggressive’’ fight
against the plan.
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JUMP-STARTING CHR
Are music-fixated CHR
programmers forsaking
entertainment elements?
Programmers and personalities
agree: It’s time to inject some
fun back into the format.
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COUNTRY YOUTH
MOVEMENT
Lon Helton offers further
evidence of Country’s incredible
growth, noting that the format’s
12+ gains have actually
surpassed its 25-54 increases.
Have the younger demos come at
the expense of CHR?
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IN THE NEWS...

eVince Faraci Exec. VP
at Third Stone
*Russ Schell becomes PD
at WYAY & WYAI/Atlanta
o Joe Casey, Michael Moore
VPs at Columbia/Nashville
Page 3
e Gary Brobst VP/GM
at KRAK/Sacramento
oVictor Lentini Nat’'l Dir./AOR
Promo at Elektra
o Jim Shea joins CRB
Page 10

Newsstand Price $6.00
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Dayton DJ Wins $910,000

In Breach Of

Contract Suit

WGTZ parent to appeal jury decision

Former WGTZ/Dayton
marning man Alan Kaye — who
complained to a civil jury that
his two-year contract with the
station was breached — was
awarded $910,000 in damages.

After hearing Kaye's attor-
ney, John Rieser, characterize
station officials as ‘“conniving,
lying, greedy,” the eight-person
jury took three-and-a-half-hours
to find in favor of Kaye and
award him $160,000 in compen-

Kagan Panel Sees Trade Flurry

Brokers, lenders lick their chops as FCC rules changes may
rekindle station trading market; public offerings touted

In the wake of the FCC’s deci-
sion to relax ownership and du-
opoly limits, a wave of major
market station trading - and
possibly higher prices — was
predicted by panelists at a Paul
Kagan Associates Inc. seminar
(3/18) in New York.

Despite expectations that the
FCC would retreat somewhat
from its 60-station (up to six-
per-market) standard in the
face of congressional criticism,
participants agreed that the end
result would still be some eas-
ing of the duopoly rule and an
increase of the current 12 AM-12
FM limit.

Creating Markets

““We're going to create a mar-
ket that is not there right now,”
said Media Venture Partners
broker Randy Jeffery, referring
to the lifting of the duopoly rule.
“In terms of troubled proper-
ties, you’re going to see a mar-

Wilbraham GM
At KKBT/L.A.

KKBT/Los
Angeles GSM
Craig Wil-
braham has
been pro-
moted to GM
of the Ever-
green Urban
station. He
succeeds Jim
k deCastro, who

remains Pres-
Wilbraham ident/COO of
the group and will relocate full-
time to company headquarters
in Chicago.

“There’s a lot of things going
on at Evergreen these days . . .
we're positioning ourselves for
future acquisitions and a poten-
tial public offering,” deCastro
said. “[Evergreen Chairman]
Scott Ginsburg and I have long
preferred to promote from with-
in, and I can’t think of a person
more deserving of this appoint-

ment,
WILBRAHAM/See Page 17

ket for them, and it's going to
come from within the industry.”

Looking beyond existing com-
petitors as potential station
buyers, AT&T Commercial Fi-
nance VP/GM, Media Finance
Group Steve Turpin suggested
it would be a “‘great opportunity
for vulture funds o come in’’ by
acquiring two non-performing
stations in a single market
(largely through debt assump-
tion) and building them into a
viable entity.

Emmis Broadcasting VP/
CFO Howard Schrott was nct
convinced that the duopoly
change would lead to any im:-
mediate bidding war for major

market properties. He pre-
dicted that group owners would
start linking up through mer-
gers or joint ventures instead of
taking on debt to buy more sta-
tions.

There was some disagree-
ment among panelists whether
station prices would rise be-
cause of the rule changes. Tur-
pin warned that if values rose
sharply, the cost advantage of
consolidation would he lost.

Alliance Broadcasting Presi-
dent John Hayes said buyers of
competing stations may be in
for a surprise if they think they
can keep advertising buys up

KAGAN PANEL/See Page 17

satory and $750,000 in punitive
damages.

Cut In Pay

According to Kaye, problems
at the station erupted soon after
he signed a two-year deal with
VP/GM Dave Leonard for a
salary of $98,000 a year.

“Everything was fine until he
left the company in October
1990 and was replaced by Dave
Macejko,” said Kaye. [““Macej-
ko] called me into his office,
supposedly to reassure me after
so many other people were get-
ting fired. But he told me I
would have to take a cut in pay.

“I told him, ‘I signed a con-
tract in June; I've got a two-
year deal and don’t have to take
a pay cut.’ He told me, ‘You'll
take it or you're out.”’

According to court docu-
ments, Kaye’s pay was cut by
$10,000 beginning January 1
1991. “Macejko said the com-
pany was having some finan-iai
problems, and the pay cut had
nothing to do with my perform-
ance,” Kaye recounted. “But
when he fired me in March, he
said it was for poor perfor-
mance. I filed suit against the
station in May.”

Macejko told R&R, ‘“The
jury’s decision was unparallel-
ed. It’s been met with a lot of as-
tonishment by many people.
Our position was and continues

DISPUTE/See Page 17

BROOKS, 2Z TOP Headline R&R Convention '92

uperstars Garth Brooks and ZZ Top will head-
line the Saturday Night show at R&R Conven-
tion '92, June 11-13 &t the Century Plaza Ho-

tel in Los Angeles.

Brooks, Country's most suc-
cessful sales phenomenon, has
sold 15 million LPs in less than
three years' time, with 10 con-
secutive No. 1 hits. He wan
four major CMA awards last
year, including Entertainer of
the Year.

ZZ Top, rock legends since
their formation more than two
decades ago, boast countiess

worldwide gold and multipiat-
inum awards. Thelr most recent
albums, “Afterbumer” and “Re-
cycler,” spent 33 weeks be-
tween them at the top of the
AOR charts, notching five No. 1
tracks.

The musical entertainment is
part of an action-packed agenda
encompassing format sessions,
business seminars, and key-
note speeches from Gen. H.
Norman Schwarzkopf and mar-
keting strategist Roger Black-
well. Complete convention
schedule details will appear in
next week's R&R.

‘92
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Congress Applies
Heat To The FCC’s

Ownership Rule
Rep. Dingell
to probe decision

The leading congressional critic
of the FCC’s plan to relax radio
ownership rules has tightened the
screws by launching an investiga-
tion into how the agency arrived at
the proposed new limits.

In a letter informing FCC Chair-
man Al Sikes of the probe, Rep.
John Dingell (D-MI) ordered the
agency to provide by Friday (3/27)
copies of ‘‘all data, including finan-
cial, technical, and statistical anal-
yses,” that the Commission has us-
ed in weighing its decision.

The investigation is being con-
ducted by the subcommittee on
Oversight and Investigations of the
Energy and Commerce Commit-
tee. Dingell chairs both panels.

166 Licensees

According to Dingell’s letter, the
investigation was prompted by the
FCC'’s conclusion — formulated at
Dingell’s earlier request — that the
new ownership rules could conceiv-
ably result in the entire radio in-
dustry being owned by 166 licen-
sees. Dingell, who has expressed

OWNERSHIP LIMITS/See Page 17

Faraci Exec. VP At
Third Stone/Atlantic

Longtime At-
lantic executive
Vince Faraci has
been named Ex-
ec. VP of Third
Stone/Atlantic
Records.

Third Stone
Chairman Mi-
chael Douglas
noted, ‘“The mu-
sic world has al-
ways been very
close to my heart, and I am thrilled
that we are entering our second
year with an exciting artist roster
in place and plans well under way
to take the label to the next level. It
is our great fortune to enlist some-
one of Vince's stature.”

“With Vince coming on board to
helm our operations in New York,
Third Stone is now a complete mu-
sic company,” observed Third
Stone President Dick Rudolph.

FARACI/See Page 17

Faraci

Schell New PD
At WYAY & WYAI

Former WGH- - e
AM & FM/Nor- :
folk Station Man-
ager Russ Schell
has been named
PD at NewCity
Country combo
WYAY & WYAl/
Atlanta. He suc-
ceeds George
Mason Dixon, !
who remains as
Asst. PD/midday
man. Schell

WYAY & WYAI GM Bill Wise
told R&R, *‘Russ will be a great ad-
dition to Atlanta's No. 1 Country
stations. You don’t win seven of the
last eight Arbitron quarterlies
without doing something right, and

SCHELL/See Page 17
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Music Sales Dollars Up In ’91

Recorded music sales registered a 3.9% increase in dollar value, but

71990

' 1991

e R === |

slipped 7.5% in unit shipments between 1990 and 1991, accord-
ing to the Recording Industry Association of America (RIAA).
With compact disc players now in 35% of American homes, sales of
prerecorded CDs increased by 50 million units in 1991, and the format
could supplant cassettes as the dominant medium this year.
The year's fastest-growing format is the CD single, which registered
more than 400% increases in unit sales and doliar values. Sales of music
videos, which had heaithy increases last year, fell by more than 30% this

"
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Sony/Nashville Shuffles Exec. Deck

New posts for Casey, Moore; Mitchell joins

Sony/Nashville has named Co-
lumbia/Nashville VP/Promotion
Joe Casey to the newly created po-
sition of VP/A&R Special Projects.
Assuming Casey’s post as Colum-
bia VP/Promotion is Epic/Nash-
ville West Coast Regional Promo-
tion Manager Michael Moore. Suc-
ceeding Moore is concert booker
and former WKJN/Baton Rouge
and KFRE/Fresno PD Bob Mitch-
ell. All will assume their new duties
April 1.

In his new capacity, Casey will
focus on developing the last 40
years’ worth of Columbia and Epic
country catalogues. He'll also
serve as a Sony/Nashville Interna-
tional liaison, helping to improve
communications between Nash-
ville and Sony offices worldwide.

Sony/Nashville President Roy
Wunsch said, *‘Joe’s great wealth
of artist and song knowledge, al-
most photographic memory, and il-
lustrious career in promotion make
him both the logical and the perfect
choice to be the person to develop
our catalogue. His love for the mu-
sic and his proven commitment to
the success of this company will

Casey Moore
help drive us through the '90s with
great force.”

Casey commented, “Not only is
this a multifaceted job, but it's al-
so something I've always wanted
to do. Quite frankly, I'm ecstatic
about the opportunity to work with
what is probably the most exten-
sive and, in my opinion, the finest
catalogue in country music. We
haven't begun to scratch the sur-
face, and I'm looking forward to
bringing a lot of this music into the
marketplace.”

Casey began his career with CBS
in 1966 doing local promotion in At-
lanta. In 1974 he was named South-

SCONY/NASHVILLE/See Page 17
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BEATING THE BIG GUYS

Part two of Mike Kinosian's small market
focus spotlights the recent success of WLRQ/
Melbourne, FL and KZST/Santa Rosa, CA.
Both stations win despite competing against
much bigger rivals.
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User Tax Makes Encore Appearance

The FCC is once again seeking to levy an annual user
tax on broadcasters and other industries that are regu-
lated by the Commission. The plan is similar to one that
was rejected last year by the U.S. Senate.

While the Commission says it
hopes to raise $71 million in user
tax revenue during fiscal 1993, it
has not revealed how much individ-
ual stations would be assessed un-
der the proposal. However, Walker
Feaster of the FCC’s Office of the
Managing Director said the new
schedule will impose charges that
are somewhat higher than the $100-
$500 that was levied on radio sta-
tions (based on their power level)
in last year's proposal.

Proceeds from the tax would be
assigned to the U.S. Treasury's
general fund. Under the plan that
failed last year, the tax was to have
funded an increase in the FCC’s
budget.

The NAB has vowed to wage an
“aggressive” fight against the new
tax plan. The trade group defeated
last year’s proposal with a lobby-
ing blitz in the Senate after the
measure had been approved by the
House of Representatives.

The FCC is seeking $153.3 million
for fiscal year 1993, a 21% hike over
the agency’s current budget. Some
$7 million of that money would be
used to modernize the Commis-
sion's aged computer capacity.

FCC Chairman Al Sikes envisions a
sophisticated system that would
eventually allow broadcasters to
electronically file applications and
other documents.

DC
REPORT

PAT CLAWSON

KNIGHT STAND — Gladys Knight was the latest artist to lobby on Capitol
Hill in support of a bill to collect copyright royalties on digital tape recorders
and blank tapes, payable to performers, composers, and record labels.
Knight (l) is pictured with RIAA President Jason Berman and Congressional

Arts Caucus Exec. Director Rhoda Glickman.

Premiere Network Going Public For $7.5 Mil

Premiere Radio Networks Inc. is hoping to capitalize
on Wall Street’s recent hearty appetite for new stock offer-
ings with a $7.5 million initial public offering. The com-
pany said it intends to use the cash to develop new pro-
gramming and possibly buy radio stations.

‘‘Management believes that
ownership or operation of radio
stations could result in efficiencies
through vertical integration of the
company’'s network capabilities
and the broadcasting activities of
the local radio station,” Premiere
said of its expansion plans in a fil-

ing with the Securities & Exchange
Commission. Premiere, which
doesn’t currently own any stations,
said it would concentrate its acqui-
sition/contractual management ef-
forts on undervalued FMs or com-
bos in markets 10 through 50.
Premiere President/CEQ

State Network.

The award stems from Christian's
1991 fraud and racketeering suit
against Baltimore’s Liberty Busi-
ness Credit Corp. and President
Leighton Harrell Jr. According to
the complaint, Liberty and Harrell
contracted with Christian to arrange
$10 milion in financing from
Panama and Costa Rica. However,
Christian charged, Harrell never
produced those funds.

Whether Christian will actually
coliect any of the $18 million in ac-
tual and punitive damages remains
to be seen. Earlier this month, Har-

Christian Wins Settlement
In $18 Million Fraud Suit

ormer Baltimore talk host Alan Christian, who was
convicted of securities fraud for selling unregistered
shares in his Atlantic Coast Radio (ACR) investment
firm, has won an $18 million judgment from a man who had
promised to provide major financing for ACR’s Maryland

rell declared bankruptcy. Neither
Christian nor Harrell could be
reached for comment.

Christian and two of his ACR coi-
leagues pleaded guilty last year to
state securities violations related to
their attempt to sell ACR stock to
fans of Christian’s talk show, which
was heard on WITH/Baltimore. The
trio was given five-year sentences,
which were suspended to nine
months of house arrest. They were
also ordered to make restitution to
some 900 individuals who invested
a total of $680,000 in ACR.

Stephen Lehman told R&R he was
barred by SEC rules from discuss-
ing details of the stock offering
while it is pending. He said the
stock sale is expected to take place
in late April.

No Debt

According to its SEC filing, Pre-
miere has designated $2 million of
the cash it hopes to raise for station
acquisitions. Approximately $1.3
million would be used to expand
the company’s syndicated pro-
gram offerings and allow it to enter
the wired network arena for the
first time. The remainder would be
used for marketing, promotions,
and studio upgrades, with about $1
million held as working capital.

Premiere reported 1991 revenues
of $9.6 million and operating cash
flow of $1.4 million. The company
reported no debt, but said it had
available a $1 million bank credit
line.

The maximum offering price for
the one million shares of new stock
(plus 70,000, which may be sold by
management shareholders) is $7,
although Premiere used an ex-
pected price of $6.50 to calculate
that it will likely receive $5.6 mil-
lion after deducting nearly $1 mil-
lion in underwriting costs. Pre-
miere’'s new stockholders would
own one-third of the company’s
stock, while current management
would hold onto two-thirds (2 mil-
lion shares), for which they paid a
total of $55,000. The stock would
trade over the counter with PRNI
as its symbol.

Lehman would remain the com-
pany’s largest stockholder, with a
stake of more than 30%. At $6.50

Continued on Page 9

Federal Court Blocks
License Liens By Banks

ak Communications Inc. emerged victorious in a

battle with its bankers on Tuesday (3/24) when a

federal judge in Madison, WI ruled that federal law
prohibits the financial institutions from claiming a security in-
terest in the company’s broadcast licenses.

The decision by U.S. District Court Judge Barbara Crabb upheld a
previous bankruptcy court decision on the issue that rejected the validity of
liens asserted by New Bank of New England, Chemical Bank, New Con-
necticut Bank & Trust, Heller Financial, Bank of Nova Scotia, Ameri-
trust, and Norwest Bank Minnesota. The banks had argued that license
liens were permitted under state law, the FCC doesn't preempt state law in
this area, and the FCC doesn’t prohibit license liens. But the court
disagreed, saying it was “clear” the federal law does not permit the liens.

“This is not a case in which the FCC has yet to decide an issue or
where its stance is ambiguous; this is a case in which the FCC has estab-
lished a clear policy that the banks now seek to escape,” Crabb ruled.

Tak spokesman Evan Zeppos halled the decision as “a major turning
point” in the issue and said bankers had suffered “a major setback.”
Bankers have 30 days to appeal the decision to the U.S. Appeals Court in
Chicago. The FCC recently said it would address the controversy over li-
cense liens as part of its review of radio regulations.

Gammon Jumps Back Into Brokerage Action

rown Broadcasting CEO Tom Gammon, who

made a fortune in the '80s as a top radio broker and

lost much of it over the past two years in a series of
failed long distance FM move-ins, has reopened his
Americom radio brokerage.

Joining Gammon in the venture is his brother Dan, who served as CEO
of Americom in its previous incarnation. Despite setting brokerage industry
sales records, the Gammons shuttered the original Americom in autumn
1990 in the wake of partner disputes and financial trouble afflicting
several Crown stations.

Tom Gammon said the resurrected Americom will take advantage of
opportunities created by the new FCC radio ownership rules by focusing
on “inner-market brokerage,” FM mergers, and arranging LMAs to pave the
way for future station acquisitions.

“This industry’s coming back, and it's time to start growing intelligently
again. There was a big trading lull over the past two years, but | think there
will be a slight and steady increase in trading from this day forward,” Gam-
mon said.

He added that he is discounting his fees because potential buyers or
LMA partners within a single market are easily identified. He said the work
comes from working with banks on financial restructuring and “keeping the
local principals from walking away.

"“We have decided to equate the fee with the work. The fee for arrang-
ing these services is 50% of the standard brokerage fee. Owners really
need us for only half the work they used to pay for, so the fee should be
half.”

The new Americom will be located adjacent to Crown Broadcasting's
suburban Washington, DC headquarters. The address: 8401 Old Court-
house Road, Suite 100, Vienna, VA 22182; phone: {202) 737-3000.

Dallas FM Deal Numbers Updated

ew information filed with the FCC shows that Alli-

son Broadcast Group's KDGE/Dallas is being sold

to Celebrity Radio Corp. for $7,003,178. Here's
how it breaks down: $1.9 million cash for the assets: extra
cash not to exceed $4,803,173 to settle loans from AT&T
Commercial Credit; and $300,000 for a non-compete
agreement involving some Allison stockholders. Based on
earlier FCC filings, R&R reported this transaction last De-
cember 13 as $2.2 million.

* Carl Marcocci has sought Chapter 11 protection for his Gulf Atlan-
tic Media at the U.S. Bankruptcy Court in Tampa. The company will con-
tinue operating WGUL-AM & FMiDunedin-New Port Richey, FL and
WSGA & WZAT/Savannah as a debtor-in-possession.

* The FCC Mass Media Bureau has recommended approval of a set-
tlement which would have Tri-State Broadcasting give up its nine-year li-

Continued on Page 9




ANOTHER
R-BRAINED

FORMAT THAT'LL
NEVER WORIK
FROM THE
COMPANY THAT
BROUGHT YOU

In the early 1980’s, we started
seeing a lot of research indi-
cating a strong market for a new
format. We introduced “Classic
Rock.” People said it would
never last. They were wrong.

Today everyone is talking
about new rock. But we've
already been there — with
“The Edge®™ - and we've got the

war stories to prove it.
A new rock format targeted
to a modern state-of-mind, “The

Edge®” features groups like U2,
R.EM., INXS, and Talking
Heads — for the growing audi-
ence that is fed up with the rap
and repetition on CHR and the

heavy metal approach on AOR.
“The Edge}” already

CK.

researched, with logos, sales
support and production packages
ready to go.

There’s nothing so powerful as a
format whose time has come. This

time, it’s “The Edge®™
jacobs
media

(313) 353-9030

“The Edge®™ 1S A REGISTERED SERVICE MARK OF MEDIA STRATEGIES INC./JACOES MEDIA.
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RADIO BUSINESS

TRANSACTIONS

Heritage Media Changes Control
With $72 Million Stock Deal

Indiana group operator in $6 million stock sale

v

Heritage Media Corporation
PRICE: $72.45 million {estimated) for
approximately 27.5%

TERMS: According to FCC transfer ap-
plications, a pending public stock offer-
ing will result in a change of control of
the company. The company has filed
for SEC approval of a public offering of
newly issued Class A common stock,
following a four-to-one reverse split for
all issued and outstanding Class A, B,
and C common stock and conversion
of Class B to Class A stock. All Class B
stock, which has 10 times the voting
rights of Class A, is currently owned by
Chairman James Hoak Jr. and former
President James Cownie (Class C is
non-voting). As a result of the conver-
sion and sale of new stock, Hoak's
voting rights will be reduced from
59.04% to 10.35% and Cownie's
from 17.8% to 4.92%.

The estimated sale price of $72.45
million for the new issue of 4.5 million
shares is based on the February 28
closing stock price on the American
Stock Exchange of $14 per share, ad-
justed for the reverse split. The under-
writers have an over-allotment option to
purchase an additional 675,000
shares within 30 days of the public of-
fering at the offering price. After de-
ducting offering costs, the company
expects to receive net proceeds of ap-
proximately $60 million, which would
increase to $69 million if the over-allot-
ment options are exercised in full.
BUYER: The shareholders of Heritage
Media Corporation, a publicly traded
stock company headed by Chairman
James Hoak Jr. and President/CEO
David Walthall. Paul Fiddick is an Ex-
ec. VP of the corporation and Presi-
dent of the radio group. In addition to
its radio stations, Heritage Media owns
six network affiliate TV stations and
Actmedia, the nation’s largest third-
party provider of in-store point-of-

purchase advertising/marketing ser-
vices, including POP Radio. All are in-
cluded in (214) 702-7380

SELLER: James Hoak Jr., relinquishing
voting control of Heritage Media Cor-
poration

BROKER: The lead underwriters for
this stock offering are Goldman,
Sachs & Co. and Donaldson, Lufkin &
Jenrette.

COMMENT: According to documents
filed with the FCC and SEC, Heritage
Media had net revenues of $222.4 mil-
lion in 1991, with cash flow of $45.1
million. The radio group had net rev-
enues of $15.9 million and cash flow of
$3.6 million.

KULL & KRPM/Seattle-
Tacoma

FREQUENCY: 770 kHz; 106.1 MHz
POWER: 50kw day/S5kw night; 55kw
at 699 feet

FORMAT: Gold; Country

COMMENT: This combo reported
1991 net revenues of $2.5 million.

WRTH & WIL/St. Louis
FREQUENCY: 1430 kHz; 92.3 MHz
POWER: 5kw; 99kw at 984 feet
FORMAT: Nostalgia; Country
COMMENT: This combo reported
1991 net revenues of $4.2 million.

KKSN-AM & FM/Vancouver,
WA-Portland, OR

FREQUENCY: 910 kHz; 97.1 MHz
POWER: Skw; 100kw at 1266 feet
FORMAT: Nostalgia; Gold
COMMENT: This combo reported
1991 net revenues of $3.7 million.

WEMP & WMY X/Milwaukee
FREQUENCY: 1250 kHz; 99.1 MHz
POWER: Skw: S50kw at 450 feet
FORMAT: Gold; AC

COMMENT: This combo reported
1991 net revenues of $2.7 million.

McKINLEY CAPITAL PARTNERS

LiviTen

CAnTAL FOR MEDIA

® MERGERS AND ACQUISITIONS
©® REFINANCINGS/ RESTRUCTURINGS

® FINANCIAL ADVISORY SERVICES

712 Firtv Avenue
New York, New York 10019
212-956-8383

RoserT E. Beacham, Manacing DirecTor

WBBF & WBEE/Rochester
FREQUENCY: 950 kHz; 92.5 MHz
POWER: 1kw; 50kw at 500 feet
FORMAT: Nostalgia; Country
COMMENT: This combo reported
1991 net revenues of $2.8 million.

KCFX/Harrisonville

(Kansas City), MO
FREQUENCY: 100.7 MHz

POWER: 100kw at 984 feet
FORMAT: Classic Rock

COMMENT: Heritage Media has
agreed to acquire this station and
WOFX (below) from Hoker Broad-
casting for $6.55 million.

WOFX/Fairfield
(Cincinnati), OH
FREQUENCY: 94.9 MHz
POWER: 31kw at 790 feet
FORMAT: Classic Rock

WGTT/Alabaster
PRICE: $17,500
TERMS: Asset sale for $17,500 cash
and assumption of debts, the value of
which has not been disclosed
BUYER: WGTT Inc., owned by John
Sides Sr. of Calera, AL and David Rob-
inson of Helena, AL. Robinson is the
GM of WBYE/Calera, AL.

SELLER: Fanning Broadcasting Co.
Inc., owned by Robert Fanning
FREQUENCY: 1500 kHz

POWER: 1kw

FORMAT: Religious

KQST/Sedona (Flagstaff)
PRICE: $495,000

TERMS: Asset sale for $200,000 cash
and $295,000 promissory note. The
note is payable in five annual install-
ments: year one, $25,000 at 8% inter-
est; year two, $50,000 at 8.5% inter-
est; year three, $50,000 in at 9% in-
terest; year four, $50,000 at 9.5% in-
terest; year five, $120,000 at 10% in-
terest.

BUYER: Rocket Radio Corp., owned
by John Low Jr. and Caroline
Wheeler of Palo Aito, CA. Phone:
(415) 494-8164

SELLER: American Aircasting Corp.,
headed by Dick Gilbert. Phone: (602)
282-7031

FREQUENCY: 100.1 MHz

POWER: 532 watts at 750 feet
FORMAT: NAC

COMMENT: This station has a CP to
upgrade to Class C status.

KZHE/Stamps
PRICE: $101,464

TERMS: Asset sale for $85,000 cash
and assumption of liabilities totalling
$15,464

BUYER: A-1 Communications, owned
by Troy Alphin of El Dorado, AR
SELLER: La Pasteque Inc., owned by
James Mason

FREQUENCY: 100.5 MHz

TRANSACTIONS AT A GLANCE

1992 Deals To Date:

$308,289,173
(Last Year: $179,482,643)

Total Stations Traded This Year: ........ 258
(Last Year: 222)
This Week’s Action: . .......... $81,562,464

(Last Year: $13,020,500)
Total Stations Traded This Week:. . .. ... .. 31
(Last Year: 23)

® Deal Of The Week:
® Heritage Media Corporation $72.45 million
(estimated) for 27.5%
® KULL & KRPM/Seattle-Tacoma
® WRTH & WIL/St. Louis
® KKSN-AM & FM/Vancouver, WA-
Portland, OR
® WEMP & WMYX/Milwaukee
® WBBF & WBEE/Rochester
® KCFX/Harrisonville (Kansas City), MO
® WOF X/Fairfield (Cincinnati), OH

® WGTT/Alabaster, AL $17,500

©® KQST/Sedona (Flagstaff), AZ $495,000

® KZHE/Stamps, AR $101 464

® FM CP/Baker, CA $11,000 for 49%

@ KHPY/Moreno Valley, CA $1 million

© WMFL & WJPH/Monticello (Tallahassee), FL $200,000
® WTHI-AM & FM/Terre Haute, IN $6 milion for 47%

® WTHU/Thurmont, MD $125,000

POWER: 50kw at 492 feet
FORMAT: CHR

FM CP/Baker
PRICE: $11,000 for 49%
TERMS: Stock sale for $11,000 cash

and loans totalling approximately
$105,000. In addition, the buyer
grants the station authority to simulcast
KZXY/Apple Valley, CA.

BUYER: Turquiose Broadcasting inc.,
owned by Thomas Gammon. He also
owns KTRR/Loveland, CO; KQKL &
KZXY/Apple Valley, CA; KKIS-AM &
FM/Pittsburg-Walnut Creek, CA;
KRWR/Carson City, NV; WHMA-AM &
FM/Anniston, AL; and WBEX &
WKKJ/Chillicothe, OH.

SELLER: Baker Broadcasting Co.,
owned by Joel Saxberg and Joseph
Talbot

FREQUENCY: 101.5 MHz

POWER: 4.6kw at 1289 feet

KHPY/Moreno Valley

PRICE: $1 million

TERMS: Asset sale for $10,000 cash
and a series of promissory notes due
over 10 years

BUYER: KHPY Hispanic Radio Inc.,
owned by Ruben Chavez Sr. of Wal-
nut, CA; Ruben Chavez Jr. of River-
side, CA; and Lucy Chavez of Walnut,
CA Phone: (714) 247-5479

® WTCFiCarroliton, Ml $4 1,000 for 51%

© WMER/Meridian, MS $42,500

® WKJA/Bethaven, NC $594,000

® WWPD/Marion, SC Undisclosed

® WNTT/Tazewell, TN $75,000

©® KTSWINew Braunfels, TX $150,000

© WMNV/Rupert, VT $60,000

® WYRV & WJHT/Cedar Bluff, VA $200,000 (approximate)

SELLER: Delbert VanVoorhis of Mor-
eno Valley,
247-5479
FREQUENCY: 1530 kHz
POWER: 10kw
FORMAT: Spanish

CA. Phone: (714)

WMFL & WJPH/Monticello
(Tallahassee)

PRICE: $200,000

TERMS: Asset sale for cash
BUYER: Mayfiower Communications
Inc., a subsidiary of Chicago-based
Webster Broadcasting Corp., headed
by Chairman Charles Webster and
President Dick Davidson. It owns
KGDD & KBUS/Paris, TX and KKHR/
Abilene, TX. Phone: {312) 777-9178
SELLER: Horizan Communications
(AM) and Hyden Communications
(FM), owned by Beverly Hyden and
Opal Raines, heirs of the Estate of
Jack Hyden

FREQUENCY: 1090 kHz; 101.9 MHz
POWER: 1kw daytimer; 6kw at 249
feet

FORMAT: AC

BROKER: Doyle Hadden of Hadden &
Associates represented the seller;
Satterfield & Perry represented the
buyer.

Continued on Page 9



==
N
L |

SO
EY Coaq
=T =R co .
Bk % T riSa el
e Sepmae = Fo
ﬂ._.rzﬁum..? S S 5t
Ry R Ss-=R Jal
Lu.rinﬂm.ﬂmu Heiasedd i
?_ada,:q;nul i 3
T ER e sge o s s
- CL}.wmwﬂmnwnn\n»;!‘. 2 o o
: Ltv.ﬂ..q.f}x.‘ﬂﬁ. ™ o3
3 o o0 (el ¢ -
L.rxumw.‘..sm,,rdm 37 W © ® b
S Ll e T i3 e [o) =
ST0oD F+Lw_“n_.ﬂ. 8 A_..n.mnl.n_.r; .Q'u muh_ — il I7: 4 .
e L o F
- - S B @ = = . -
imey e T L =53 Q i 4 o - 58
Yinl iyl st =ses A s 834 (m} =i ) o -
ARt A S 2 9 wm - V.nﬁz.“ g - siad g = w0 <8
i L ke = c v £ F-
N7 e e g 3t ela N O - £ ‘s = < m ~ F
by e ShiELiagth gE 8§ £28 ~ & ] o I
e ocho (R i ] K R LT
o i 1w..r1wc13.muu;2w: Mw m e 3 m .~ mm @ M~ BG o “ M u m L~
RGN . Rt el - o > (] N2> e 15
CPLD ‘_Jw?r.mx..ﬂn.ﬁ:»;,. e &% %) 2z - mm. E2E = i - % = ™ =
R i e 2| £ 3 L2 - ca =282 58~ 20 F € o = «© L
- ::rmmd oo TED w .'N.W o - — emm&mm MO [ xcd o2 Bl -4 O BB
o0 .o Shiio =i w < c [ -~ M
Lo Lis .o ﬂv.l‘_ ihi s P B = W = = ola 0 ey 14
S ST o e TED-Lin o« 13 r Th N S S 28 4 f sum =1
LR e Lol CED- & s [ — ) cER 8 83 = r s Bomect
kAt ] Dotranil el c Sl < s 2 | = [+ z @ ) x5 ¥ 0 R TR R
< B O Toay EDbsl L1 4= a I r] [ n oS s % Co w oL, o .J;u..l._.r il
RITHEN e el T Vo - > o | 2 - ) b = - 4 o~ 5 m k=] BH< - mo 3= e rrrlm Lrun ﬂz”.}.
R S ihon e e S o« E S N rxy 5 m s - (3] =59 a i.k.&:.n_...l_n._..,w::m..wn?c.
e NEPu Ll R QO =S N e = S ESS 2 ~ = e :.:..nFu.i_, bl 5
ik Fisay dadot h [ hred o= W= (] 132 2 >»5 E x nr b 1 L Pabl.n a] ba.
g 800780 .u.&x..ﬂn.ﬁ. x Bald R [V d —_— L] s —= cef n_.u. e e, Lol e M ot urant c <
S il e 2 o| <% N 3s 2| 3 8 R o sl 5 @ I3E um 5g £ — -.qumuu.w._n_U_M_me_n,ﬁm?s% - s
oo . Ot FaOa < RoE, >.=2 Bs5 - g SRl .“'1n I Lilidripey e &
SEE "CO-b.- B . P—3 Worel 1 Z| W < n w | x * S 5 2 - % m m c LT drren s S N jeiatin g =
e 2 < .c KT (PeVisngl 1 syt Y "
AR -] [= T - = e ] =| »» H C 8 [ » “ [—] ool I - (=] 4 o [ w® il .‘Lcn fULLT s e &
oy K\ O N - =T =3 ® 8 3 ~N 8 54 ® r»L‘JJnhro..: ﬂ_.u_ r.\.,‘nnd e 2
) R n t°3 <R I =| 25 & 3 s, < 5Ce 235 — ._F:uinq.n..ﬂ.ﬂ.rr?_luldnwlw Ra &
a = w. = QL e S . x> ce o he 39¢< z _.z,.ﬁar?:_ Lod {ﬂ%iﬁ 3
daie Z w [ L] (1.~ w E — [ O] 8= oxs ] rqepalL CO-LTa-s, rt:..uLJw..... 5 =5
&5 »w s 2 Fe : = “ 2 iy T8 _.t.}uuantH.Lh,.w.a:cinﬂsi ~J £
L S a S &Y e, ES o » 3o 3 & g ,..»,fni.a.aﬂ%mmu? e g L s .
s E 2 Qo =28 3 S @ 3 [ 8|S & W Fla x 7 - .._:_.ém?.ﬁ“m?wuﬁﬁﬂ = &= a9 o 2,8 %% k-
P (o] H £ RARS UTLE RS Jihe CiGL DILELLT o+ ot — = » 3
P = Y = » ﬁrv @ < mLL M = 0 = w e S CREILLIL 40»‘1.1: 7 .0 iy ﬂm & gk ] e , m S8 0w o | o
Ak (L) = O ] = =2 £l = Q \ o2 T, f.n?iinmur{mnnr ..m.ri.:..Z oo . et (77 R ES L.
Lo o b = = . o Wnn. a \ w ® s :..r._L«.m-Lx,Jw. 3 Juvaﬁﬂn. 85 e P4 =« N O [J ‘S i
Eqr| = w -— (VW] © s 1 ) = O 4 e mt:.nm.rr.ﬂnr .:.c.‘.:l., 1= (=} O QD 50 S ~ -
i) & 6( 0 — | c < [~ = b - eprpibld e gt fios nn;t.ﬂnm? o N a -~ @ © o S~ [
o e s NI =) =) TG ot .1_‘.mu....:12 = SE -— = ® I 1
I T < o m o I < ue ] RCCTaaa oy AR w < 2] S w | Q- o 8 20 o i 2}
= 2 zZ 2 o ~ B I Q pLmps AR S8 < o 2- R £ b
=0 = S aT, P e : : -— x G 1= | &= o >c 3 ~Ss i
= S 1 B]SE i 4B P e L& S 2 o= - o € g N 3°
il m =y N o < -~ o ol | = _1.:3..5%?&531?... [TT] Sw o X o = s -3
= < 2 -— L 5 inT, Ry .u.1nd|r.tfnr»‘.«.}uuu‘nﬂ Sw = > 9 & = (7] - 29 b on I =
kT [L-} -l (am) - & 30 Bl T i ettt oo ¢ LL}:.:.lu_u RS ] € e i Bn5 xZ w0 gL —] W ] o— ~ o
P 2. o E O — S RIO0 ﬂun....::r»xluul.wl. L - S 6 w 2 v [ [ Q %} 28 (7o} o
- o Q. S F1. ILlar oty r;“.nl_‘y{n.ﬂn.,cnn Loa (TN 2 e o «© = (XY o P ("] =2 S b7
k- @ o a LT = .nﬁﬁ.»u}ﬂn,i: L » o E=a = O - b= w [ z BN
= a w JJu.:.tJn.nxiaﬂnu b_Crent? -l [ ® @O S o f x| ¢p == F-e
= = ST e TR e L [ € g <-aF 2 T ol =2 < = -4 ¥
o H.,«.‘_.Lan.:wnmur{ TGL n_.u.rix:._. - o tl ] [ -— R EG [ = o~ o : =4 &
R TERTIT Lm_ a.xx<1m4u14un_...:h..ﬂ -t w 4 = = F 4 3 © 5 Fael < R 2 N
Ers Foareneprr 'u,...nLur{an. DalTuy > o z m z 1= =5 = & skt
L = :a‘wmm,ﬁ‘.rmx&ﬁnh ; = s & = ™ S bz =S | <) S TR EC
o ;Jna,.m‘mmwum uqu_;?wn?; 2 g = - ] o N — k" =38 @ vel Hu.,.xwm,-ﬁ?w
ho +3- Tii-ep bhim St she = ~ ] [=] o o Jt 2 YAMTRL G0 ,xx.....it“
i e feidejad R Cilapnt 3 = S o Zz 3 = =5 T iﬁnv-cti}t 3
o M gis r:.}..t.,.l. 13- - r~ w bl gy > = bt Hum.lu.nr% e i Srepd.
ans [ R ..Lurw_.ammind.\r».. o ik s S S (%] LL) o Ad e ..L}!Aaﬂm..‘nvlln.“ulnr.x 3L Lo
o FIED-LTas rwxluhn:.:? e = ot e [7.) > (<A ~ ® =r - S{Buu.wul.il} CIIRETa N
SRR ENpEty ﬁn,,.n?ﬁ; ~ ] 25 = 2 BL = ; > 48§ i}.:qn,..n?ri;-_.p:ﬁu.w ) o
POt m.:.aHJ.ME £ =) c e > o] NI (= G- ?:..uu.:'uq glebe o BN E =t A
?lr.n.wnq.r.ﬁ 2 S) | em ] ox" < | wi (7] = a.::tﬂ.n.wnn-c.ﬁ. LI + 5
StrEads g ‘@ 2 =z a E C oS — w > — FE b Rradi i (L}mdm'..n?r.ﬁ -
ey i 8 (8 = Tt Rl KRR
= ] A € 8 . 4 F< L Es o™ o« o = izithuhmE{.Hm.wn s ‘
fadl @® c (=] @ b3 e s -5 - =3 (X3 . ..Erlr:r-‘.ndnr...ﬂ r.._mﬂ.«uLuv“.... e
i = S 2 g 8 8 S “ L K] — — wlluuurIﬂ.aL}f.a.Juv_un?c... =
@ 1= =) 5 & = s 88 SN = 2o TSIGL ?.?i..%r»z il
323 e k= S 8 = -3 b=~ nm - . L= @® «© u_...,&wn:u.ﬂnm.rrr.unn.vn SLTIn < -
= g g a5 -] e o] " @ S— Rl e SR he ] o
he o c a4 S - o e paet L s - — .
2 B2 ¢ .3 3, Y TE | =2 == 2" % et = g SE |
b 33 @ . == v e 23S 15T, > .Juu..:;_. eqe o srohieoLh, LN 3
[+ w W = SLLday e C Lieioh ha -—— >= >
(3 n e 2] 3 3 8 22 G 's B < 1oLl Cro.LT, Lanryqr, e ra i d = -
- o 3 i H B8 s -~ c » N. o Lu y = ol ot (o L}ﬂ.dﬂny 1LTo Ay P &2 -l = (=] D ‘e
= =2 £3 N g c 2 nT, SACLLiy ey mreris isamh Sk M~ o | =1 = b
2 I e L e 3§ = =58 = el r?.wn?ﬁ_aﬂpzﬂu,ﬁi s By — o w .
ko © s 2 b=y S &5 nes 298 e = rmit.uh..,l.c.r:nﬁ:..nn o & -— = w =N o !
bl <« = 2 oy e £ S w G w2 >S s |- REEA qmm,_.nq ..n...JHr»‘. W RRRER 2 = 9] - x =~ N L -
£ = omm e Be <SS s 3 = |55 nﬁxluhflwﬁnr._;ﬂ,in = @ B (-] > L N es w g ‘L
£5 = © s 238 S 82 Eg2 28 Lt RO D-gaan TS eEReL v x @ ] | [ = o,
t-c| =2 ] < =23 & 3 & _.x& Bg Es inT, C.:d.nfl.?._}n mmm--n?..n < (=] < 9 T2 r7-3 © 2 e o
ne o Se o S8®p o m S5 8 s ._L}«..ﬂn.q.n?r.t; Lin gt e h e = [=] a g = — - >
o x D e y & c S38E su 3 =53 s rwxluHr.#.:L.:»_.au.uinﬁr..} 3! g _£ SoX - v =3 P :
o =1 [ N 3 LA =l 3 L Ecgs £ 33 orT L.r:nﬂn. ndhr.t:.nr»x uunrwn.w. o =d g5 (=] e o = 8 =4 (=
Nt W oy = RS -5 m H M 5sG = o oS Qu_lunh.{ﬂn L}{uﬂn._cn Fvyuitst L7 — : @20 N ™ I w._l w P9
T = = K= o T L sLrane At e — 73 < HE 2® > ] - @£ e 0 3
oy = 9 = & .m c g= 2= g2 - . b TIoeT LIRRT taonish e . Hes ) H 2R 3 © 52 =
< = = . i = oM ate LTy --eblio b . mam [=F&) N = (=]
nT .nlu w S38 =8 SE L o o o awn:ima_r.t{n?»u_iunn:zhn > = [ R b 3 ton m g = - 0 c P < [72)
- 2 8 Es5e w 0 Rt _ufr..adur Dicio o2 — I3 114 ) (7] L T o m ~- Om n.u c - i L4 [« =4
g ocoE @ W o r'.ﬁnﬁi«.«m.xx%:a.JuHVtﬁnn % Lot o (7] w S 5 X7 =<3 Q  Eni (=} s o
ErT <D iE 5 O s.....unn:Zunmuriﬁnm.xmpri.&. — -+ I & . - ° 2 8 = - X fat o T ™
1) . ..:Qunr.x«.urix.l.»,._ 3L i3 X 3 Fan = YR x) [ &8 S 0, [ «© = el &2 o 3
gabd . sy 3 AvIUUIIJ‘Q.JuCl«.ur.IJ.Iw wn e W (o2) (X c c &= o ~—~ . T, (-] R
A4 . r::.wuL._.xl-w._.,..L‘ +aenh v g e = 9D x = S > o e s isiehy
3= i ﬂm.Tnd-rnqunr.lmuu ~are 0 3 =] T = [ == 58 o E=3 ~ O -~ nLLriih
o5 leuhﬁ.._.?._}‘ ety o (130 HE=1 . b1 S - 7] [x 33 T2 X7 c O o Er T, AR RRNE, -er".
br T :l.ll‘aﬂu..undnr.tu.lﬂv.xa,muhr e =S H S @ (752, m F 4 - .m = c Y] o D> o) LN 09 I
= B.EdHP% SRR Lol ol ¥ 82 w © o te= YeE o G e ] S~ nd | B T :Tuvn?: AR
) ,.z..,{ann...n?r..“; mi&u.n.:vmn s e - T v by < het| 3 = € o FE- «@ ] , £ TILLIAT I TE-Soonis “A.,_.u..r“
Gy rwz«,«unhrwhn.:.%rw ot cnoes e ST 5 2.0 ] (& hut, = =d -8 3 -— b o [ o QJu.xnﬂ.»r.“._xr SETI VT -
s mﬂuv.lnunr...x (R&=) 13 2 g T = - < el I - o O w (=] v .= < = b Siareg cod au by .Jy_lnm»r = 2
JHEJE_}W_‘_H patel rreid £ 13 > 2 3o 23 2 Ex = s w8 = oz ﬁ..&qnu.n.-f.”,-_ o &
e ek - © [ < £ SS 7] s I v w =S oo = ey Lizesh, AR 1}(?..1.% 5
urr.‘anmhmw%r.tx.w. e m " — - = | = [ =' e = shbenrnts T T3 Co ot
F 5 2L47 = Iig ESs ] ['r] e o | e [ 3 = ® i8] g eny IRERHE 2 o
—uLlrw:. £ ac f-o+ = (] nt - 3 < { Rty R P STIIRR] hjd el gt P
e $8=2 23 - e = E N < o [=] 2 -3 L.{_‘Hn%n?r,-, [olailad s ol
Eh 2 Se = = 1id Sw £ sS o — =g -« < L JLesd Fadele o ofld - .
o m 23 S« g ] Fo| - 83 ® S 6 k] = < S=he iy nmr.sdr dact T o %
b kaml = S 1A Irx ] hy 2 o> e = ..»114.“_“\..:\.4.::,7!_&. afT [ -] -
i S 858 S E L3 [ o~ i o c r} = W 2 2k b Tl ouc.....i.m‘i Dsiyiry = — <
g W:W = T ® - m 8 3 Sty = = - -5 ..‘H e unhfz‘n .._..ur..r- mur = — o 4
bl =2 L e = L] o [ = 1 S v = ool O e ..m.u......:_.h ag R ety —1 @ © D
Eh e = 2 3 2 2 i = > & C g 8 Thh “(Eun?.;.nn S ~RE12 £z - o o
g 7 eL ¢ = (3 ”6 5% (] - w (= Y = SEoTN x_‘..u...l...n.u »h.uuhw-vfl.u_ = Lo — [ <] m v D ~~ T 19
il W . o @ [ | 4 X [ [ = Ut 4+, L.J...vﬂnmrrfi.r - f13- X c K Dag = N ~
o I~ 25 oo, —_ e b 15T, E 8 I o rﬁmwrr.xm.wm.....nnm.: ‘u..hrﬁucr - Py S S~ < © -
== [ 4 Cn8S8 ¢ 8 E 3 m b -re = Q [ = e ip TR ~2L12 -C - — e weo 'R
& =3 - in R D ] = LLiis = Ehs ELSRAE = F 4 o © S S el
- 2e 83o g & 3 gl Bt o9 Taend; Z;.wnﬁ.-_r.a_._.rr.#d& -, e c= P <l I~ .
S5 = Sl as 22 o© S e Ty :rr::Julm.:l R _.ou SRRl - == b4 M < -~ T~ o
- =& [ ~— ahT, taal 4 no.ﬂﬂnﬂlru. :rr.umm,. s ~— frt <. = o =) o ws N £
e ~— m. o W, S ek RRE] ] Ml |nv1.1r L .- —_ =3 M ~ .
£ Sgred = i o E u_vrim-.ﬁm,r R SR = & i © a ® S_ S ~&
3 . g 2oLt 5 :
rxl 2 c E83 £ g T 00 rriJan:. Ia-bhe g B2 o =4 = [T > S =
wn, — nnM o e it r.ﬁ_annrr,u Y jo I the | -— m{l - D' Q > o = = A
a4 F Ty |3 DL L 194 ILLin 1o a TL.xu-mmm._..:mmr 13- () 0 S (=] c (= -KM s S - B2
=5 aac © e TENRRER L nmur....._ SR - (1] % m = c X co = -— o > :
T BEO 2 X 5 I fias RAEER I et iy ® o — ) =T - © ® =25 = Ll
i = G LR L e ‘uu - _.::.:rr»lm...ur..]% o=l et = 1y s Erol W g S b ¥ -} -, o <C -
o cop ET o \J [T T .unhrttnnLurﬁunn. £12 < ot - 30 -5 mcae S oD W
S . FeaTon = T bikE ol = ;
ko == = ek o ~phld fis i - =) [+ Ll = [« [ - m .
) o . RS ol i SR 2R3 ~ = R = =© [ 3
el 5 > @ = P S L s L I3 5 - N e (& X1 = o
4 LET x cehe vy, s o MAd i 2 o) > v i T (= @ ~ v .
“mu m M $ 335 B .._.rﬁr.._rﬁmm.wmqmnwu .u,m.wwwummmm.nnm 2 S S ifh = — aD —~ K = . b TDw o B &
a T 3L EREl e Rl St LS RpTaS &2 -_— e (&) =2 o] s
br) o . Hinrtgor e SIS PSRN ey S [} A (o] 0w x ®o 0 el
< SR e SlaEk o L] 1 Db oo o e
bty Ld debe ".bALIDﬂ RSl o) = an [ - - [~ 4 — I3 o]
I ISP e} 3 RETd 13z p - -— 233 o E ML Iau 5
] rr._x.ﬂumm%\ww.nm“nuwm RAFRL L = ¢ ® Rul, b - | K = o~ o MA i - S mrv.}.;qm; s
g o iLTLnTAD LR T3 [—] c = EE ol [ ] (@ = o Rl w T Telerd ool
me LLLAI?...&..vﬂD?r TIMGLIS & oo o— CF - - G, T ntis e D e
F B e M i Avhey Jaded % P~ 2] © L - 3 f'an.. oo
mmmwwm%nxmmmwu BERICCRR: . 3% o 2 > s = <L = < o, ) Ty Lrorebain
iiThig et 0 : E=a r1 e e rerLo..
"nnmmmm.umﬂ,u._..: 2 e = o 1 oo ' 5 c " iiL [ &) << M = _ u-;”‘.mﬂnm.mmmvnﬁhmu E
EI-t i EE = el = N < ,uﬂ.m. [ tiedatdd muu u.ullruuw«q(L =
J &R | = M E m 2 = o0 m mmﬂ. —3 mb [ —] 2 =] m »nﬂ ‘‘‘ 1PpWL.uMUNm_..m.1uw_tHhu:x -
34 ) —a ] @ o =4 B - oy .m & = 3 P9 =4 .m 1 1yuu”roumﬂm.bn SLTL LT
Pl o = c o e B N 2T R o Lhat
57l e —2 _ ge o €8 m =~ = € [} ‘L == .Hnri?n.x.:....
£8 =2 S £ = az3 ms Y » ) _— B = fo ‘{l.‘&mhziinm» =
-1 = 88332 = ® 0T E:, @ Nt -.h?dnnimﬁ..ﬁi
=0 = & = g >% 23 e el e o] S¢ o S SRR
£5 = Sx -8 £°54& stt2 T o 29 (17 TS apaa e
ol W () 2x i3 L inT @ E B . EEr L}.luun._.n Sl
o = = FES 38=% o C g 2 S L et
P . s 2 b 3 it T a R rE-e b ISR Lot
o £ =1 SEos S m 29 L e : ﬁ.mmumumwmammﬁ%
= — A= = € k PESSER 2 SN
= o =] 44 AT (mohiois
ik S =2 KB £ = e [-Ca, — rx\.mnmmummqml.puuwmi .
o < SR [T12) TS 15 e Lha
bin| = == =53% o l.ui-“,ama.m.__.m;vi
- =] o9 - 52 Coearery jo i rwie)
b = < as .uL. - .uro.ﬂﬂﬂﬁ.‘x Fsaiiart
£ =HE 258 3 - STk
= s
9 s = g Sy o 2l R REFICEE $loChs
A —d- v
o SE 2s3E T LL.ummmﬁnfz
1 m [ S {1Huuu;u“mmm,1nmmn.§ oL
&= RTITLLLg LR
] - 4 AT T Zves - fT3
i £ SR
ks |v1141miu .Hun._.r.v..nﬂ ot
& -IH.,&Hn.mn riaoet
¥ heage w;._qmnnnnunui =
ko —rros .uburﬁin.ﬂro.
wnouunnm.mmm.Mr.x;<nh»‘
mmﬂnwmhu..._ =
bt




April 24, 1992

RCA Studios
Studio A
110 West 44th Street
New York City
Cocktails: 6:30 PM
Buffet Dinner: 7:00 PM
Roast: 8:00 PM

This year's honoree:

Jeff Pollack

Chairman/CEO, Pollack Media Group

Tickets:
$200 advance donation, $250 at the door
Make checks payable to:
THE T. J. MARTELL FOUNDATION
Send Checks to:
Muriel Max
The T.J. Martell Foundation
6 West 57th Street
New York, NY 10019
For further information call:

(212) 445-6632

JOin us ror tne Fifth Annual Media Roast . support the

Chairman

Kid Leo Columbia Records

Executive Council
Harvey Leeds Epic Records
Judy Libow Libow Unlimited
Paul Rappaport Colambia Records
Jon Scott Music Awareness

Carole Strauss-Klenfner

Industry Council
Gary Bird Network Forty
Fred Deane FMQB
Barrv Fiedel Hitmakers
Bill Hard Hard Report
Dick Krizman Radio & Records
Rich Mever Mondav Morning Replay
Mike Murphy Hits
Bobbyv Poe Pop Music Survey
Dave Sholin Gavin Report

Gene Smith Billboard Magazine
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#

T.J. MARTELL
FOUNDATION
FOR LEUKEMIA,
CANCER AND
AIDS RESEARCH

Founded by the M u
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TRANSACTION

Continued from Page 6

WTHI-AM & FM/Terre Haute
PRICE: $6 million for 47%

TERMS: Stock sale, leading to change
of control, for $2 million cash and 10-
year promissory agreement for $4 mil-
lion at 7.72% annual interest. This
transaction also includes WTHITV/
Terre Haute, IN; WOGX/Ocala, FL;
and WFTX/Cape Coral, FL.

BUYER: Hulman & Company, headed
by Mari Hulman George. Phone:
(812) 232-9446

SELLER: Jack Snyder and Merchants
National Bank & Trust Co. of Indlan-
apolis, co-tfrustees of the Anton Hul-
man Jr. Real Estate Trust, are re-
ducing a 57.8% stock holding in Wa-
bash Valley Broadcasting Corp. to
10.85%. Phone: {(317) 236-2283
FREQUENCY: 1480 kHz; 99.9 MHz
POWER: 5kw day/1kw night; 50kw at
494 feet

FORMAT: Country

COMMENT: The parties are asking the
FCC for a waiver of the one-to-a-mar-
ket rule to permit this transaction.

WTHU/Thurmont

PRICE: $125,000

TERMS: Asset sale for cash

BUYER: Charles Walmer of Aspers,
PA. He's the station's current GM.
Phone: {301) 271-2188

SELLER: Western Maryland Radio-
way Corporation, owned by Michael
and Joan Bader, Larry and Mary Sum-
merville, and Peter and Ann Low.
Phone: (202) 331-0606
FREQUENCY: 1450 kHz

POWER: 500 watts day/400 watts
night

FORMAT: Country

* g

WTCF/Carrollton
PRICE: $41,000 for 51%

TERMS: Stock sale for cash as part of
corporate recapitalization

BUYER: Mid-America Broadcasting
Inc., owned by John Carroll Jr. of Lin-
wood, MI; Robert Friedle of Bay City,
MI; and Richard Doud Jr. Phone:
{517) 686-2151

SELLER: John Carroll Jr.; he also owns
interests in WIOS & WKTC/Tawas Cl-
ty, Ml and WYHE/HIliman, MI. Phone:
(517) 739-2484

FREQUENCY: 100.5 MHz

POWER: 3kw at 328 feet

FORMAT: AC

WMER/Meridian

PRICE: $42,500

TERMS: Asset sale for $42,500 cash.
For tax purposes, the parties agree the
assets have a value of $150,000.
BUYER: New Life Outreach Minis-
tries Inc., owned by Ronald Jones of
Meridian, MS; Richard Burford of
Toomsumba, MS; and Michael Glos-
son of Meridian, MS. Phone: (601)
482-7887

SELLER: Charisma Communications
Co., owned by Donald DePreist. The
company owns WKIR/Columbus, MS;
WXHT/Meridian, MS; WKOR-AM &
FM/Starkville, MS; and WWZD &

WPMX/New Albany-Tupelo, MS.
Phone: (601) 693-1414
FREQUENCY: 1390 kHz

POWER: 5kw day/101 watts night
FORMAT: Gospel

WKJA/Belhaven
PRICE: $594,000
TERMS: Asset sale for cancellation of
indebtedness totalling $594,000
BUYER: Winfas of Belhaven Inc.,
owned by Roger Ingram of Lynch-
burg, VA; W.S. Foster Jr. of Burling-
ton, NC; Andrew Walker of Wilming-
ton, NC; Larry Nichols of Greensboro,
NC; W.S. Foster Ill of Buriington, NC;
and Ronald Brown of Jacksonville, NC
SELLER: Spirit Broadcasting Inc.,
owned by Celestine Willis. She also
owns WGTM/Wilson, NC.
FREQUENCY: 92.1 MHz

POWER: 3kw at 279 feet

FORMAT: This station is dark.
COMMENT: This station has a permit
to upgrade to C-2 status.

WWPD/Marion

PRICE: Undisclosed

TERMS: Sale of assets for cancellation
of indebtedness, the value of which
has not been disclosed

BUYER: Winfas of Belhaven Inc.,
owned by Roger Ingram of Lynch-
burg, VA; W.S. Foster Jr. of Burling-
ton, NC; Andrew Walker of Wilming-
ton, NC; Larry Nichols of Greensboro,
NC: W.S. Foster !ll of Burlington, NC;
and Ronald Brown of Jacksonville,
NC. Phone: (804) 622-4600
SELLER: Marion Christian Radio inc.,
owned by Bishop L.E. Willis of Norfolk.
Willis owns 26 radio stations, including
WURD/Philadelphia. Phone: (804)
622-4600

Continued from Page 4

unqualified.

DC rRePORT

cense renewal fight for KUKQ & KUPD/Phoenix for a $7.3 million payment
from challenger G&C Broadcasting, as reported last week in R&R.

® FCC Administrative Law Judge John Frysiak has granted a license
renewal to WCBM/Baltimore and cleared the way for its long-pending $1.8
million sale to WCBM Maryland Inc., which has been running the station
under a contract with the court-appointed receiver for Magic 680 Inc.
Frysiak ruled that challenger Mount Vernon Broadcasting was financially

FREQUENCY: 94.3 MHz
POWER: 1.21 watts at 500 feet
FORMAT: AC

WNTT/Tazewell
PRICE: $75,000
TERMS: Asset sale
BUYER: Charles Shoffner of Tazewell,
TN. Phone: (615) 626-9407
SELLER: Claiborne Broadcasting
Co., owned by Floyd Turner and Hu-
bert Turner. Phone: (615) 626-4203
FREQUENCY: 1250 kHz

POWER: 500-watt daytimer
FORMAT: Country

KTSW/New Braunfels
PRICE: $150,000
TERMS: Asset sale for cash
BUYER: Southwest Texas State Uni-
versity, headed by Chairman Daniel

Matheson ill of Austin. Phone: {512)
245-3485

SELLER: Southwest Broadcasting of
New Braurfels Inc., headed by Tim
Walker. Phone: (512) 599-9199
FREQUENCY: 89.9 MHz

POWER: 7kw at 200 feet

WMNV/Rupert
PRICE: $60,000
TERMS: Asset sale for $15,000 cash
and five-year promissory note for
$40,000 at 10% interest

BUYER: Family Broadcasting Inc.,
ownad by Robert and Pamela Peake
of Barre, VT; Alexander McEwing of
Waterbury, VT; Arthur McEwing of
Essex Junction, VT; Dennis Fennell of
Waterbury, VT; Timothy Dodge of
Bratieboro, VT; and the Canaan Foun-
dation of Sridgewater Corners, VT.
The company also owns WGLY/Water-
bury, VT. Phone: (804) 244-5683
SELLER: Fadio Rachel, owned by
Peter and Mary Martin of Rupert, VT.

Phone: (802) 394-7858
FREQUENCY: 104.1 MHz
POWER: 1.5kw at minus 371 feet
FORMAT: Religious

WYRV & WJHT/Cedar Bluft
PRICE: $200,000 (approximate)
TERMS: Sale of assets pursuant to
bankruptcy court order. The final pur-
chase price, still under negotiation, is
expected to be approximately
$200,000 in a mixture of cash and
debt assumptions.

BUYER: Raslor Corp., owned by T.
Acie Rasnake of Richlands, VA and H.
David Taylor of Pounding Mil, VA.
Phone: (703) 964-9619

SELLER: Richard Money, bankrutpcy
trustee for Cedar Bluff Broadcasting
Inc. Phone: (703) 783-7174
FREQUENCY: 770 kHz; 107.7 MHz
POWER: Skw daytimer; 1.15kw at
751 feet

FORMAT: Gospel; Country

Canada Set To Move Quickly On L-Band DAB

Terrestrial DAB stations should be operating in major
Canadian cities within a year or two, a Canadian govern-
ment official told a Washington pane! assessing the out-
come of the recent World Administrative Radio Confer-

ence in Spain.

“It is Canada’s intention to pro-
ceed with terrestrial [DAB] as
quickly as possible,” said Cana-
dian Department of Communica-
tions official Bruce Gracie as he
addressed a Center for Strategic
and International Studies seminar
(3/24). He said his government
hoped the U.S. would eventually
join in using L-band for DAB. But
until then it would have to coordin-
ate DAB use with U.S. aeronautical
telemetry. “It would be much eas-
ier and better for everyone if the
U.S. would join in,” Gracie said.

“We remain unconvinced that in-
band will work,”” Gracie added in
criticism of the U.S. radio indus-
try's focus on finding a DAB sys-
tem that's compatible with existing
FM stations. He said even a suc-
cessful in-band system might offer
some improvement over FM sound
but would not be as good as a new
DAB band. “It is a band-aid solu-
tion,” Gracie punned.

Broadcaster Triumph

With both government and com-
mercial broadcasters firmly be-
hind L-band DAB in Canada,
Gracie told R&R that experimental
stations should be operating in ma-
jor cities within a year or two. He
said there should be no problem

e =
Premiere Network

Going Public
Continued from Page 4

per share, his holdings would be
worth nearly $6 million. He also
stands to sell about $245,000 in stock
($455,000 for all management sell-
ers) if underwriter Fahnestock &
Co. exercises its full over-allotment
option.

coordinating terrestrial DAB with
U.S. authorities, but that preven-
ting cross-border signal spillover
would be a much bigger problem
for eventual satellite use.

Inband proponent Ron Strother
took issue with Gracie, insisting

that such systems are “at least
technically feasible.” But Strother
warned that lack of funding for in-
band development could delay
DAB in the U.S. Despite that, he
said Strother Communications and
its partner, LinCom, expect to be-
gin testing of their in-band system
within 60 days in Los Angeles.

Voice of America Sr. Engineer
Don Messer dismissed as ‘“‘balon-
ey” any claim that the WARC pro-
duced a global DAB allocation at L-
band because so many countries
took alternate bands or delayed
implementation. Even so, he said,
“The result was a triumph for
broadcasters.” He predicted that
*‘at least one developing nation or
group of nations will have a DAB
satellite operating by the end of
this decade.” On the homefront,
however, Messer said it was im-
possible to predict what would hap-
pen to DAB in the U.S.

WHAT DO.....

WHY?

(8. Ta

KIIS, KROQ, KPWR, KQLZ, WRBQ, KOY,
KMEL, KFOG, KNBR, KITS, KRQR, WNEW,
WHTZ, WALK, WGN, WGCI, WBBM, WVAZ,
WHYT, WWJ, WUR, WIOQ, WUSL, KSHE,
WKBQ, KQRS, KLXK, KSTP, WMAL, WAVA,
WBCN, WGST, WAPW, WBZZ, WMXP.

And over 1,000 other stations.....

HAVE IN COMMON?
They do business with U.S. Tape & Label!

Because we're the BEST in the bumper
strip, window label business. We have to be!
Don't listen to “‘Product Pitches!

Do call anyone above for their experience
on our quality, service & price
Then call us.....314-423-4411.

pe & Label

Saint Lowis, Wisnsouri

Home of the TRAVELING BILLBOARD*
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NEWSBREAKERS.

Brobst Becomes
VP/GM At KRAK |

EZ Communi- -
cations Sr. VP
and KISP &
KMXX/Phoenix
GM Gary Brobst
has been trans-
ferred to the GM
post at Country
combo KRAK-
AM & FM/Sacra-
mento. The move
comes just after
EZ’s sale of the
Phoenix properties to Sundance
Broadcasting. Brobst succeeds
John Winkel, who exited two weeks

Brobst

ago.

Brobst told R&R, “I'm really
looking forward to joining the ex-
ceptional staff at KRAK. I know
everybody uses these words, but
this really is an exciting and chal-
lenging opportunity. This is a fun
place to be.”

Brobst is in his 13th year with
EZ. He spent the last two years in
Phoenix, the previous three at the
company’s Fairfax, VA corporate
office, and the seven years before
that in management at WMXC/
Charlotte.

Lentini Upped At
Elekira AOR Dept.
Victor Lentini
has been ele-
vated to National
Director/AOR
Promotion at
Elektra Enter-
tainment.
“Vic’s relent-

less enthusiasm
_ has been integral

. /.y in the success

s!J ij we've had in the

Lentini album radio de-

partment,” said Elektra VP/AOR
Promotion Steve Schnur.

Lentini joined Elektra's Atlanta
office six months ago as Southeast
Director/AOR Promotion. He was
previously Midwest Director/
Promotion for Chrysalis.

Men Use, Control Car Radio

study of in-car radio listening habits reveals that men prefer to tune
Ain during commute hours, while women tend to use their car radios

more during other periods. The study also concluded that men are
more likely to control the car radio.

The survey, conducted by Paragon Research, polled 401 18-64-
year-old listeners who used radio at least one hour per day. Among the
combined male-female responses, in-car listening levels ranged between
81%-83% in three categories: commute periods, driving at night, and
driving on weekends. Levels dropped to 78% during the remainder of the
day.

Although listening levels among men peaked at 91% during the com-
mute hours, women logged only 74%. During the weekends, however,
85% of men surveyed listened to their car radios, while 82% of women did
so. Men also were far more likely than women (83% vs. 69%) to choose
the in-car station.

Percentage of respondents who listen to the radio while driving:

Total Men Women
Home to work 82% 91% 74%
Work to home 82% 92% 73%
Atnight 81% 84% TeM
On weekends 83% 85% 82%
During remainder 78% 78% 78%
of the day

Percentage of respondents who choose the radio station they listen to
in the car:

Total Men Women
Always 76% 83% 69%
Sometimes 20% 14% 26%
Almost never 3% 2% 5%
Morning Glory
1‘

| oo (! = |
- ro=n & WEAVER |

Celebrating 32 Years on

630

WMAL/Washington moming men Frank Harden (l) and Jackson Weaver re-
portedly became the longest running two-man team in radio history when
they celebrated their 32nd year together.
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Kahn KOME Station Manager

Bay Area vet Rich Kahn is the new Station Manager at KOME/San
Jose. Kahn will head the Infinity AOR’s sales department

“Rich is an energetic, knowledgeable broadcaster,” remarked KOME
GM Jim Hardy. “He will add a new level of excitement and professionalism
to our sales effort.”

Kahn most recently worked at nearby KFRC-AM & FM/San Francisco.

Shea Joins CRB Broadcasting

Former WNVZ/Norfolk VP/GM Jim Shea has joined CRB Broadcast-
ing as President/Middle Atiantic Region, where he will supervise WAEB-
AM & FM/Allentown and WJBR-AM & FM/Wilmington, DE. CRB also an-
nounced that WJBR GSM Jeff Laird has been promoted to VP/GM

“Jim is a great broadcaster, and we are fortunate to have him as a part
of our company,” said the group’s CEO Henry Stein

Shea also served as Exec. VP/partner at Wllks/Schwartz Broadcast-
ing, where he managed WKRZ-AM & FM/WIlikes-Barre and WQQQ/Allen-
town.

2 AR e s e N NN iR IE TN e G otk R AT Rt

Kenyon, Cyburt Promoted At WLLZ

New WLLZ/Detroit Station Manager Buzz Van Houten has promoted
LSM George Kenyon to GSM and National Sales Coordinator Marcy
Cyburt to National Sales Manager.

"George's hard work and passion for excellence have finally paid off,
Van Houten commented. “And Marcy is the ultimate team player.”

Both Kenyon and Cyburt joined WLLZ in 1985 as AEs. Kenyon was el-

e o L

1

land, WYHY/Nashville, and the
Eastman Radio rep firm. And the
company noted that an $8 million
charge against income for restruc-
turing expenses was responsible

of $2.3 million (23 cents per share)
compared to a $10.2 million loss
(88 cents) during the same period
in 1990. Revenues were off 19%:
from $22.6 million to $18.1 million.

During 1991, for its improved fourth quarter re-
the company sults. Jacor also said efforts to re-
posted a $1.5 structure its debt are continuing,

million profit (10
cents per share)
versus a $20.7
million loss (two
dollars per share)
in 1990. Rev-
enues dropped from $89.8 million
in 1990 to $72.4 million in 1991, a

acknowledging that it's in default
with senior ienders and has sus-
pended monthly interest payments.

The company owns 11 radio sta-
tions in Atlanta, Cincinnati, Denver,
Jacksonville, Knoxville, and Tampa;
the Georgia Radio Network; and a
cable TV system.

evated to LSM the following year; Cyburt was upped to National Sales Co-
ordinator in 1991
A T AN SR R 2 B S0 L T AT T AN B T R O <
EARNINGS
Jacor Fourth Quarter Results
acor Communications (NAS-  19% difference.
JDAQ: JCORG) reported a Jacor said the revenue decline
fourth quarter 1991 net loss  was due to the sale of WMJI/Cleve-

Introducing:
Custom CDs
$8 per Song

Now, get custom TM Century GoldDiscs,™ made to match your playlist and
your categories! The songs in your studio will be only those in your format!
Save money off “library” prices: Pay only for hits you don't already have on (D!
TM Century custom (Ds are 100% digital, cloned from NoNOISE™ GoldDisc™ Three
or commerdal (Ds for the very best quality. Fast delivery. 12 song minimum per order.
$4 extra for each song not on Goidbisc or commerdal . Call 1-800-TM Century for details.
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Springsteen

U.K. Tour A Hoax

Bruce Springsteen fans in England have
been tipped off in a criminal hoax where
promoters advertised anonexistent U.K tour

by The Boss. charg-
ing $30aticket. Po-
lice seized over
$2.000 in advance
orders and had 1o
advise disappointed
fans that they had
been duped. Spring-
steen is planning a
visit to the UK in
the fall.

Def American Label
de-Faxed by Geffen

Riding high on the success of acts such as The Black Crowes. Def American
tabel president. Rick Rubin. can afford to laugh at the experience of having his
roster unceremoniously dumped by Geffen Records. But it wasn 't so funny at

the time.

“I'was thrown out.” he says without bitterness. I woke up on a Monday and got
acall from my publicist, who told me she got a call from the L. A Times asking
if we knew our label was getting dropped. That was how | found oat. The next
day I got a fax saying that our relationship was over.”

Although most reports attributed the split to Geften's refusal to distribute the
Geto Boys. Rubin insists that there were other important reason:. behind the

breakup.

‘I was very vocal about Geffen going to MCA for distribution™ he says. "1 was

This Lassy is Sassy and Crassy
And Proud Of It!

Just when you thought
every female rocker
was cut from the same
mouldy mold. along
comes Canadian vo-
calist Sass Jordan. We
can only assume that
Sass is short tor Sassy.
as this outspoken
singer has a way ol
bandying about col-
ourful language in a
way that would make

a truck driver proud
In fact, Sass is proud
of this blue-lingual
talent.

“The press think i'm
an absolute pig be
cause | say such vul
gar things.” she says.
"My friends have
called me Crass Jor
dan for years. 1 am a
pig - which [ take as a
compliment!’

Bob Gets Fogged

Bob Geldof - Saint Bob of Live Aid fame - was arrested when his
arrival at London’s Stanstead Airport was delayed by fog. The former
Boomtown Rat lost his temper when he was told he couldn’t disem-
bark. and had 10 be escorted from the plane by police. who put him in

a patrol car (o cool oft.

With a voice that's
one part sultry blues.
one part ballbreaker
and one part sawdust
(probably the result
of overinhalation
while working her
construction job
few years back).
Sass’s model looks
belie her ballsy per
formance.

Her latest album,
Racine (Impact), 1s a
blaster. packed with
tunes that recall a
Rolling Stones/Aer
osmith meshing. with
a menacing ‘broad’s
attitude’. Hope the
abovementioned acts
consider the acid
tongued chanteuse as
an opening act next
time they hit the road.

He was later de-arrested. but was unavailable for comment.

Current Issue Available At
IOUSE

@ur X va};

against the move. One of the reasons | made the deal
with Getfen was because | wanted to be in the WEA
family. At the time of the switch, it wasn't as vital a
ume in Geffen's development as it was for Def Ameri-
can

“Geften was a powerful record company that could be
distributed by anybody.” he continues. " Det American
was a brand new label in its infant stages. and moving
distribution would have had a tremendous impact on
our company. It could have destroyed us. | was very
vocal about my unhappiness. And if I had bailed it that
point, it would not have been good for the morale at
Geftten.”

Ice Cube's CNN
Message

Controversial rapper lce Cube defends his recent al-
bum. Death Certificate, by saying his music and lyrics
are like ‘reality TV" like America’s Most Wanted.

“You can’t take every line to heart.” he says. “There's
some entertainmeni and some commentating about
what’s going on. | wouldn’t want 1o lower it 10 that
standard. but my records are kinda like television in

M AGAZIINE

Success is: Two Million
Boxes of Macaroni and
Cheese?

“lcan’tstand it when people come upt
me to say. “Congratulations on your
success!” fumes Nirvana guitarist/vo
calist Kurt Cobuin in explaining the
chart-topping exploits of this Seattl
based trio. “ want 1o ask them. Do you
like the album?” Selling two mullion
records isn’t successful 1o me unless it
good.

"1 mean. what’s wrong with qualit
music being offered? It’s not our fauli
we sold two million records. We didn
try very hard. The general public reall
does like quality music. They re just not
offered it very often. They ' take what
cever's being shoved down their throats
because there isn’t quality being shoved
But the kids are restless. the kids will
have their say.

Bassist Chris Novoselic concurs with
that thought saying: “It’s a shame that
crappy bands like Warrant get all the
attention. They are rock "n’ roll and it
just garbage.”

As for Nirvana’s initial objectives - |
wanted to at least sell enough records to
be able 1o eat macaroni and cheese so
I didn’t have 10 have a job.” cracks
Cobain.

that there are the actual programs. which are for the most part fake. and the news.

“The larger story is. there’s a problem and this is our only network 10 express it.” says Cube. echoing
Chuck D’s proclamation that rap is black youth's CNN. “This is our only uncensored media for young
black kids to get exactly what we want to see out on record. Though rap music is entertainment. some
rappers put their political statements on record in an entertaining fashion. so the message still gets out.

but it doesn’t end up like school or something.™

Nobody beats the

G = ™
w

Ll Ifyout love it, A X As got 1!

SOUND WAREHOUSE
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LETTERS

Photos A Form Of Harassment

As a regular R&R reader, | am in-
censed at the photographs on Page
42 of the March 13 issue.

For an industry publication that is
read for business purposes, | find it
offensive to have to be exposed to
lewd photographs. If | were to buy
Hustler, / would expect to see this
sort of thing. Furthermore, by print-
ing these photographs, you only
give credibility and encouragement
to this kind of behavior that has no
place in the workplace.

| read R&R in connection with my
job. Having to unwittingly be expos-
ed lo these kinds of photographs
borders on sexual harassment.
Considering the current public
awareness and sensitivities to is-
sues of sexual harassment in the
workplace, | am surprised at your
choice to run these pictures.
| hope in the future R&R will be
more sensitive to this issue and re-
fuse to print such trash.
—Amy Rosen,
WMAL/Washington

Pollack Wrong On CHR

Jeff Pollack is WRONG (R&R
2/28)! CHR is not dead, not even
close. At worst, it's strayed off
course. Here's why:

CHR has evolved from Contemp-
orary Hit Radio to City Hit Radio. A
look at the R&R P1s verifies that.
Stations like KMEL/San Francisco,
WPGC/Washington, WHQT/New
York, KKFR/Phoenix, and WHYT/
Detroit (to name a few) are not real-
ly Contemporary Hit stations. Don't
misunderstand me, they're all ex-
cellent and successful . . . they're
just not talking to the suburbs.

CHR used to play the best of the
city and the best of the suburbs.
Today, virtually everyone has ig-
nored the disenfranchised subur-
ban listener. Last fall, the only
“white" record on KMEL was Brian
Adams's “Everything | Do...” When
did KMEL add the record? After it
was No. 1 in the US. for 10
weeks.

When KMEL uses the liner “tak-
ing violence off the streets,” what
does someone living in Marin Coun-
ty think? Violence, what violence?
Someone in the suburbs wants a
clean car, his cable to work, and his
pizza delivered in 20 minutes.
When the night jock on a City Hit
station says, “I'm Paco. I'm outta
here. Hasta manana . . . ,” how re-
latable is that to a suburban lis-
tener?

Understand my point, this is not a

race issue. This is strictly socioeco-
nomics. If CHR wants to sell adver-
tising, then it should pursue the
suburban clients.

Jeff Pollack's insinuation that the
future of CHR is with dance or alter-
native is nonsense. The future of
dance and alternative as niche for-
mats is bright, but it won't expedite
CHR's demise. Every programmer
in the world knows that when you
play the hits, you win. When you
don't, you don't. A core CHR lis-
tener who loves Mariah Carey, Mi-
chael Bolton, and Amy Grant ex-
pects to hear those hits when they
tune you in. f you're playing De-
peche Mode, Oingo Boingo, and
Mary's Danish, you're setting
yourself up for disaster. Don't flirt
with the unknown. If alternative is
S0 strong, then do an LMA with an-
other station. Don't mess with
yours.

Denny's knows the formula that
works for them ... they don't
change the menu for two hours at
night to serve French continental
cuisine. That's why you can get
breakfast there 24 hours a day,
saven days a week.

Make sure your audience gets
what they are hungry for. If they like
the product, they'll keep coming
back.

—David Baronfield,

David Baronfield Entertainment,

San Jose

"

Can’t Smile Wide Enough

Gainesville
Redefined

Recently, WKTK/[Crystal River,
FL, with a tower in Levy County and
studio in Gainesville, FL, has suc-
ceeded in convincing Arbitron to
include Marion County (a high
growth area) with the one-county
Gainesville metro. As a result, the
market size increased from 178 to
111!

| am unhappy since the standard
OMB metro is Alachua/Bradford,
with Bradford being my home coun-
ty. So now Arbitron has taken a
non-standard metro and made it
even more non-standard by work-
ing with its one Gainesville sub-
scriber to pull off this travesty.

Even though Arbitron polled
these two former subscribers and
possibly some other Gainesville
stations, everyone, to my knowl-
edge, was against it. Even though
there are letters from me in Arbi-
tron's file asking for a standard
metro, | was not notified.

With Birch gone, evidently Arbi-
tron feels it has free rein to do as it
pleases. It apparently feels it can
pick up one, two new subscribers
from the adjoining county, and the
book will be skewed to show WKTK
stronger — with all the lower-power
Class A FMs weaker.

—Benjamin Dickerson, President
Dickerson Broadcasting Inc. &
WEAG/Gainesville, FL

Arbitron’s Tom Mocarsky re-
sponds:

in 1983, the OMB added Brad-
ford County to the Gainesville
SMSA. Subscribing stations, at that
time, were unanimously opposed to
adding the county to the Arbitron
Metro Survey Area.

In June 1991, WKTK, the only
station supporting the Arbitron ser-
vice in Gainesville, asked us to con-
sider adding Marion County to the
Gainesville MSA. The station was
willing to give Arbitron a long-term
commitment if, and only if, we add-
ed the county.

We talked to all the stations that
qualified for the Gainesville report.
(WEAG did not make the Spring
1991 report). In the end, Arbitron
made a business decision to meet
the need of a longtime supporter.

it is not uncommon for broad-
casters to seek out high-growth
areas to add to their markets. It's
not uncommon for media market
definitions to differ from OMB defin-

Blackshear To Cardiac

Cardiac Records has tapped Ronnie Blackshear as National Direc-
tor/R&B Promotion, replacing Joyce Harding. She will report directly to la-
bel President Cathy Jacobson.

Blackshear told R&R, “I'm very excited about this opportunity. It came
on my four-year anniversary in the business. We're just now getting into
R&B — we have some extremely talented artists coming out, and that’s ex-
citing as well. I'm also looking forward to working with Cathy Jacobson
She's like an icon in this business because she likes giving people an op-

portunity

Blackshear was formerly National Dir./Secondary Promotion at Island
and became Manager/College & Secondary Promotion at PLG following

PLG's purchase of Island

VP Stripes To PGD’s Eddy

23 b | PolyGram Group Distribution (PGD) has
Py ‘3’ boosted Curt Eddy to VP/Field Promotion. Eddy was
most recently Branch Manager at PGD's Mid-Atlantic

\ Branch
e ol | In his new position, Eddy will be responsible for

the activities of directors in the field marketing areas
of merchandising, single sales, alternative product

pop production development, and

Creek, Motown, and PLG.

) 2 y
- development,
'S ! sales development. He will also work closely with
PGD-distributed labels A&M, Mercury, Morgan

PolyGram Distribution Exec. VP Jim Caparro

Eddy sald, "Curt is a very experienced and talented music
executive with a valuable understanding of branch operations. PGD is com-
mitted to remaining in step with our labels and their music, and we an-

ticipate that Curt’s promotion will help us achieve our goals

| FIY W B S AT B D . T

Arista Names Sweret

VP/A&R, East Coast

Richard Sweret has been elevated from Director
! to VP/A&R, East Coast at Arista Records. A former
" NYC ciub DJ, Sweret joined the label after a stint at

Rockpool.

3 Arista President Clive Davis said, “Richard is a
| uniquely talented individual who's been actively in-
volved in signing new artists, including the KLF,
Sarah McLachian, and Urban Dance Squad. in addi-
tion, he's been instrumental in finding key songs for

our artists to record

Added Sweret, "My tenure in working with Clive,
Arista, and the BMG organization has been creatively
stimulating and professionally rewarding. The breadth

Sweret
of our artistic talent and the diversity of our music has given me personal
satisfaction "

Washer Exec. VP At Bonneville

Bonneville Broadcasting System
(BBS) Director/Sales Richard
Washer has been upped to the new-
ly created position of Exec. VP. He
retains his current duties.

BBS President/CEO John Patton
noted, “Rich’s high-caliber sales
techniques have contributed to
much of BBS’s success. He's been

for the Bonneville family and the
confidence they’ve shown in me.
It’s exciting to be in a leadership
position with a broadcasting com-
pany that’s committed to develop-
ing leading-edge programming,
delivery systems, and research.”
Washer previously served as VP/
GM of WEZW/Milwaukee and
KRVR/Quad Cities, I1A/IL and was

» s .o ftions. And it's not uncommon for | 3 great asset to us and I'm looking  Sales Manager of KCF1/Waterloo-
,Thh: ,mgi"f i:gg:gf gg:,gg"::ercgz ;)S,%:n‘:fcgn;‘;gz.r)w,mse ;’Z"'gﬁ, Arbitron to make a business de- forward to working with him inhis  Cedar Falls. He's also held sales
Richards, band member Andrew Willams, Asst. PD Gwen Richards, band ke eieieus s IR ol nevrclehy posts at Chicago outlets WKQX and

member David Williams, and MD Michael Martin. tions.

[he right fo choose

According to Washer, “I feel a
great sense of pride and gratitude

WIND, as well as at Group W Ra-
dio Sales.

Please join women in the music industry for the
Pro-Choice March on Washington Sunday, April 5th.

TO PARTICIPATE,
CALL
(212)397-1240

IS @ human right T
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Radio

® JOHN DZIUBA has been elevated to
VP/GM at WKXW & WBUD/Trenton
NJ. He previously served as the sta-
tions’ GM.

‘% 4;.‘
v [}

L —

sad

Williams

Dziuba

© ERROL WILLIAMS has been pro-
moted to Director/Religious Sales &
Marketing at WWRL/New York. He
joined the station in 1990 after doing
religious sales and marketing at
WIMG/Trenton, NJ

® WALLY RANCK becomes VP/GM at
KFIZ & WFON/Fond Du Lac, WI. He
most recently worked at WJJD &
WJMK/Chicago. Also at the station,
LESTER TUTTLE has been appointed
VP/Sales.

® DAVID PLACE has been named
LSM at WRKO/Boston. He joins the
station from WHJJ & WHJY/Provi-
dence, where he most recentty served
as GSM.

® JULIE WILSON has been upped to
the newly created Marketing Director
post inthe recently restructured promo-
tion and marketing department at Su-
percombo Radio Network, which con-
sists of Miami outlets WHYI and WAXY .
She previously was Promotion Director
at WHY!,

Records

® TIFFANY DARR has been promoted
to Director/Financial Planning & Royal-
ties at Virgin Records. She previously
served as Manager/Financial Planning
Also at the label, ANDY HACKMAN
has been upped to Controlier. He most
recently acted as Virgin's Assistant
Controlter, as well as Cardiac Records’
Financial Controller. And JOHN
WALLACE has been elevated to Man-
ager/Financial Accounting at the label.
He formerly was an assistant in the
company's Finance Department.

Births:

Warner Bros. VP/Jazz & Pro-
gressive Music Ricky Schuitz,
wife Sonia, son Dylan Miles,
March 9

WXYV/Baltimore OM/PD
Roy Sampson, wife Mozella,
daughter Shinatshia Falinta,
March 15

Arista Sr Dir./Video Produc
tion & Development Scott
Spanjich, wife Dale, daughter
Lauren Marie, March 16

KYMG/Anchorage PD John
Roberts, wife Valerie, daughter
Alexandra, March 21

Marriages:

KGOT/Anchorage Promo-
tions Director Tara Beyer to
David Heafer, February 29

Imago A&R VP Kate Eliza-
beth Hyman to fim director

Philip Mason Joanou, March {
g 19. £

e

o
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- .l
P
- -
22
' N
T
Auerbach Thompson

® JESS AUERBACH joins EMI Rec-
ords Group/North America as VP/Pro-
duction. He formerly was Director/Pro-
duction at SBK Records. In other activi-
ty, DERRICK THOMPSON becomes
Manager/Rap Sales. He comes to the
label from Def Jam, where he served
as National Director/Retail Promotion
Also at the label, WALTER DAWKINS
has been appointed Manager/Rap Pub-
licity. His former post was Publicist/
Manager, Video Promotions at Weasel
Marketing. And ANNE YARMARK be-
comes the label's VP/Human Re-
sources. Her most recent post was VP/
Human Resources & Administration
East Coast at Capitol-EMI Music Inc

® TESS AREVALO becomes Man-
ager/Corporate Communications at
PolyGram Holding inc. She most re-
cently worked in Media & Artist Rela-
tions at Mercury Records

Paradis

Arevalo

National
Radio

® KEVIN PARADIS has been upped
from AE to Western Regional Manager
Sales at Unistar Radio Networks. In re-
lated activity, the network recently
changed the name of FNN Business
Radio to CNBC Business Radio; (212)
373-4968
® STEVE FRATT joins Rocky Moun
tain Radio Network as Group PD. He
formerly worked at KCDU/Dallas. Also
at the network, SCOTT CARPENTER
has been retained as Programming
Consultant
® TOM RUDNICK joins Florida's Radio
Networks as GSM. He previously serv
ed as Sr. VP 8 GM/LBS Radio Division
at LBS Communications
® ABC RADIO NETWORK's “Ameri
can Country Countdown” will air a
Memorial Day special, entited “The
Judds: Chapters 1 & 2 — From the Duo
to Wynonna,” between May 22
and 25. The three-hour program will be
hosted by Bob Kingsley, (212)
456-5646.
© STEELWORKS has announced the
formation of Ben Steel's Music Track
Factory, a moming show service offer-
ing fully produced. multiformat music
tracks to individual stations; (516)
328-1587.

b

3

Phil Allen — PD/mornings
WZFX/Fayettville, NC (803)
552-1696

Dr. Dave — Mornings KFRG/
Riverside-San Bernardipo (7 14)
825-3283

Jack Elliott — Evenings
WZRH/New Orleans (504)
482-1084

Jay Friedstein — Midwest
Regional Promotion Manager
PolyGram Label Group (312)
751-1827

Gilmore Brothers, Doug &
Dean — Mornings WLUM/Mil-
waukee (414) 964-1208

Mike Jordan — OM/PD/after-
noon drive KDES/Palm Springs,
CA (819) 327-4601

Annie Lousteau — Morning
sidekick WOHT/Jackson, MS
(601) 939-2488

Jerry Lousteau — PD/morn-
ings WOHT/Jackson, MS (601)
939-2488 §

Tim Marshall — Middays
WKTG/Madisonville, KY (502)
8250727

Nancy Plum — Overnights
KRTH/L.A. (B18) 786-7587

Tom Ryder — Afternoons
WKTG/Madisonville, KY (812)

. 477-3097
3 Shay St. Claire — Middays
WGGD/Melbourne, FL (407)

253-3593
Randy Street — PD KCHX/

Midland-Odessa, TX (916) 786- g

7077

Tyler — Afternoon drive/
nights/production WSHE/Miami
{305) 892-1091

(o

?--w SRR T R wags
@ DAVID RENZER has been elevated
to Sr. VP/GM at Zomba Enterprises Inc.
He formerly was the company's VP/
GM

® EDWARD PIERSON has been pro-
moted to VP/Legal & Business Affairs
at Warner/Chappell Music. He joined
the firm in 1989 after heading a gener-
al law practice in Denver. Also at the
firm, ALLAN TEPPER becomes Crea-
tive Manager/Special Projects. He pre-
viously was an independent music con-
sultant

® PEGGY MILES becomes Database
Marketing Manager at Direct Marketing
Results. The 15-year radio ard TV vet-
eran was most recently Marketing/Pro-
motions Director at WMY|/Greenville
SC

Changes

Susan Shriber named AE at WOXY
Cincinatti

Kenneth Walsh appointed Indianap-
olis area Sales Rep at WEA's Cleveland
branch

h!

Tevin Campbell (I} was aH smiles

when he popped in for a quick visit

with KIIS/Los Angeles PD Bill Rich-
l ards.
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SEVEN STEPS

MANAGEMENT

Saving A Job Interview That’s Going Bad

altering job interviews can

be salvaged. If you're com-

ing across poorly — or the
interviewer just seems uninter-
ested — Menlo Park, CA-based
consulting firm Robert Half Inter-
national suggests you take the fol-
lowing seven steps toward turning
floundering interviews into po-
tential job offers:

¢ Evaluate what's going wrong.
If you find you're emphasizing the
wrong skills, shift the focus of the
conversation.

* Maneuver your strengths into
the discussion. When you think the
interviewer is missing your best
points, mention them yourself —
and don’t try to be subtle.

e Elaborate on any previous
questions you feel you may have
fumbled. Say, “If you don’t mind, I
have some more thoughts to add to
my earlier answer to your question
about blah-blah-blah . . . ”

* Break the ice by finding a com-
mon interest. Glance around the
interviewer’s office for something
— perhaps a book or a piece of art

— that you can mention as a
mutual interest. Don't bother to lie
— you’ll probably get caught.

o Offer to return at a later date.
The discussion may be going badly
because the interviewer is preoc-
cupied or rushed — ask if you can
come back when things have calm-
ed down.

« Ask for the job. Say, *1 like this
company and I would like to work

for you. If you hire me, I won't let
you down.”

¢ Be open and honest. Ask the
interviewer what you're doing
wrong. If the interview is truly go-
ing poorly, you have nothing to
lose.

Remember: Don’t give up —
most employers look for perse-
verance, too.

Improving Your Hiring Process

iring decisions often back-

fire because judgments

are made hastily. Oakland,
CA-based consultant Charles Gar-
field offers the following tips to im-
proving your hiring process:

* Look for team players. Involve
the people the candidate will have
to work with, including peers and
even outside suppliers or clients.
Today’s workplace is increasingly
team-oriented, and you need to de-

wh

Top 10 Tardiness Tales

nd now, from the home office of Accountemps in New York City,
A we have workers’ Top 10 most unusual excuses — as heard by
managers — for arriving late to a meeting. And they are (drum rofl,
please . . . ).
10) *‘The rough elevator ride made me spill my breakfast all over
my shirt.””
9) *‘I was in the conference room in the next building.”
8) ‘My cat had a litter of kittens on top of the proposal needed for
the meeting."’
7) “I had to rush my pregnant wife and my neighbor's pregnant
wife to the hospital.”
6) ‘“My hamster was gnawing a lot and seemed to have a
toothache this morning.’
5) *I locked my shoes in my closet.”
4) *I had to round up my cattle this morning."’
3} ‘‘Security stopped me and thought | was on a ‘wanted’
poster.’’
2) ““I was talking to the President of the United States.”
1) ““The bartender wouldn’t let me leave.’’

with

gaa I'he Dolans

1-3pm Eastern
Mon-Fri

Smr:Money

Smart Money is ;noney for the 90’s!

“Satellite Delivered” e “Easy Local Sale”

RADIO QQT !V’ORK

Contact: Rich Wood at (212) 642-4533

termine how each candidate would
complement your existing team.
Don’t limit the decision to the hir-
ing manager and other senior exec-
utives.

e Check for flexibility. Candi-
dates who show willingness to
adapt are crucial to an economic
environment wherein a company’s
competitive conditions are always
changing.

* Weigh interpersonal and tech-
nical skills evenly. People hired
based on their past work experi-
ence may not possess the personal
skills needed to work with a team.
Remember that almost anyone can
learn technical skills —~ mastering
interpersonal ability is not nearly
as simple.

Beware: People hired from com-
petitors — because they under-
stand your particular line of busi-
ness — may have adopted work
habits that are incompatible witn
the way your company operates.

Communication
Skills = Success

hat is the secret to suc-
cess? Lamalie Assoc.
asked 136 executives who

earn more than $250,000 annually to
list the factors that helped them
bring home the big bucks. The re-
sults — ranked in descending order
of importance — follow:

¢ Communication skills

o Intelligence

o Integrity

* Experience

* Positive attitude.

Incidentally, communications

skills were cited by 70% of the re-
spondents as the primary factor
necessary for achieving success.

Siding With
The Enemy

hen you attend a

meeting where you

anticipate friction with
someone, Danville, CA-based
executive Linda Christman
suggests sitting next to the per-
son. You'l avoid the hostility
that's created by sitting across
from someone — and you'll
send a visual signal that says,
“'m on yow side.”

|
—

PRAINSTORMING AT BB H+D

Prepare To Brainstorm

he key to quality brainstorming sessions is preparation — last-minute
T creativity meetings generally elicit a pool of hesitant, unfocused
thoughts.
Instead, NYC-based management consultant Alan Cox suggests you
give participants "thinking assignments.” Given a chance to research facts,
employees will have a far easier time coming up with fresh ideas.

1992 Salaries Smaller Than Expected

he next time your boss says,
“There's a little some-

thing extra in your pay-
check this week,"” chances are he
or she really means it — espec-
ially the “little” part.

Salary increases this year will
be smaller than originally pro-
jected, according to NYC-based
researchers Coopers & Lybrand.
After surveying 718 employers,
the firm projects 1992 salaries
will climb an average of 4.8%-
4.9%. That's down nearly half a
point (.3) from last summer’s
predicted rise.

Incidentally, last year salaries
rose 5.2%-5.4%. But 1991's lack-
luster fourth quarter forced
many business to bite the prover-

ik

©® March 24-28 — Winter Music
Conference & DJ/Nightclub Ex-
po. Fountainbleau Hilton, Miami
Beach

® April 13-16 — 70th Annual
NAB Convention. Convention
Center, Las Vegas.

bial bullet, leaving many workers
with what are likely to be the
smallest salary increases in
more than 20 years.

Execs Affected

Even executives will feel the
pinch. Their salaries will jump an
average of only 5.1% — less than
the originally predicted 5.5% and
lower than 1991’s actual 5.7%
boost.

The researchers also found that
10% of the respondents will have
pay freezes in effect this year —
slightly down from last year’s
11%. And . . . while almost all of
the companies with pay freezes in
'91 expected to lift them this year,
two-thirds extended them.

o June 17-21 — New Music
Seminar. Marriott Marquis Ho-
tel, New York City

® June 17-21 — Rapfest '92
Sheraton City Center Hotel,
Cleveland.

R&R CONVENTION '92 ... JUNE 11-13 IN CENTURY CITY

®May 27-31 — AWRT's 41st
National Convention. La Posa-
da, Phoenix.

® June 7-13 — NAB Radio Ex-
ecutive Management Develop-
ment Seminar. University of
Notre Dame, South Bend, IN

o June 7-14 — T.J. Martell
Rock ‘N Charity Weekend. Vari-
ous locations, Los Angeles.

® June 10-13 — NAB Radio
Montreux. Convention Center
Montreux, Switzerland

® June 11-13 — R&R Conven-
tion '92. Century Plaza Hotel,
Los Angeles

® June 14-17 — BPME & BDA
Conference & Exposition.
Washington State Convention &
Trade Center, Seattle.

® June 18-20 — Talk Show
Host Convention. Mayflower
Hotel, Washington, DC

® June 25-27 — Bobby Poe
Convention. Sheraton Pre-
miere, Tysons Corner, VA.

® July 16-19 — Upper Midwest
Conclave. Radisson Hotel
South, Bioomington, MN. &
©® August 13-16 — Jack The ¥
Rapper Convention. Atlanta Hil-
ton and Towers Hotel.

i

©® September 9-12 — NAB Ra-
dio '92. Convention Center,
New Orleans.

© September 23-26 — RTNDA
47th intemational Conference &
Exhibition. Convention Center,
San Antonio.
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Five Issues That Affect Your Closing Ratio

ow often have you assembled a list of your most
likely ““closes” for the month — ones you might
even consider 90%-100% sure — only to actually

close just one or two in 10?

Closing in the '90s requires much
more sophisticated techniques
than the classic Dale Carnegie
“choice” tactics. It also requires a
lot more than slinging negative
rhetoric at other media (see story
at right).

Neither of these strategies is the
key that opens the door to new busi-
ness. How are you doing on these
five issues that lead to higher-than-
average closing ratios?

* Understanding client needs in
three critical but mutually ex-
clusive areas:

¢ Pricing — what the client per-
ceives as cost-efficient relative to
the potential for results

o Marketing — what the client’s
objectives are vis-a-vis demo-
graphics, special population seg-
ments, qualitative, etc.

s Operations — how the client’s
store-specific, department-specif-
ic, service-specific, or product-
specific needs affect operations.

Analyze your successful new
business orders, and you'll almost
always find you've met and under-
stood needs in these three different
areas. It can be as simple as en-

66/

If a client can’t
secure specific
answers to his
questions, he’ll
often find it easier
just to pass on an

offer.
99

suring the schedule matches pric-
ing needs, having the right audi-
ence makeup, or being able to pro-
mote or broadcast live from a
Grand Opening.

Closing is critical for all of us in-
volved in advertising and market-
ing — even at the agency level. Ev-
ery week, another longstanding
client-agency relationship fails.
Read between the lines of the press
releases, and you'll find that the
most common client frustration to-
day is that the agency didn't clear-
ly understand the objectives in all
three areas.

You're under-equipped even if
you understand the needs in two
of these three areas: compre-
hension of pricing and marketing
needs alone doesn’t guarantee ac-
countable, documentable, and
trackable investments. It's no
longer enough to say, ‘‘We bought
it cheaper than the next guys” or
“We got your name out to a bunch
of the right people.”

» Detail-consciousness — How
often have you put together a
multi-component package with
very sketchy details? Blame this
sketchiness for a lot of money
you'll never see.

Most clients — whether agen-
cies, retailers, or manufacturers —
are accustomed to specific, detail-

Eyes On Five

@ Understanding Client
Needs

@ Detail-Consciousness
@ Decision-Maker Contact
® Documented Support
@ Client’s Comprehension

ed time lines that explain the pro-
ject, its specific parameters, who's
going to do it, and the deadline. An
unspecific proposal diminishes a
client’s confidence.

Take a relatively simple “pack-
age” that involves a logo on printed
collateral and a couple of banners.
Now ask yourself questions that the
client will ask.

The logo alone will spark a flurry
of queries. Most large corporations
have stringent guidelines when it
comes to their logo: Where on the
piece is it? How many colors will
be used? Will it match the corpor-
ate PMT colors? How many other
logos will be on the piece? What's
the exact size of the camera-ready
art? What are the deadlines? Will a
proof be submitted? How long will
the corporation have to make
changes?

Nature Vs. Nurture

This presents an interesting di-
chotomy, since most of us in sales
are not all that detail-oriented. But
that's the way most clients think,
and those are the questions asked
of those making presentations. If a
client can’t secure specific answers
to his questions, he’ll often find it
easier just to pass on an offer.

Another pitfall: It's not unusual
for your predecessor to have total-

Chris Beck is the President of
Beck Marketing Group, an inter-
national sales and marketing con-
sulting firm. If you have a question
about a column or a topic you'd
like to see addressed, he can be
reached by phone at (818) 594-
0851; by fax at (818) 594-5030;
by Prodigy electronic mail at ID#
SRTN15A; by CompuServe at ID#
76066,3334; or by mail at 22900
Ventura Blvd., Suite 340, Wood-
land Hills, CA 91364.

By Chris Beck
ly screwed something up because
of either a lack of details or execu-
tion abi’ity. But that’s never an ex-
cuse.

o Contact with decision-makers
— Failure to reach those involved
in purchasing decisions is a stand-
ard reason for failure to close. It's
not impossible to meet everyone in-
volved in a buying decision — it's
how you go about doing it that sets
you apart.

In this age of accountability, at
least three different people are typ-
ically ‘nvolved in a buying deci-
sion, even if the project just passes
across their desks for feedkack. As
I noted in the last column, if you
start asking clients how many
copies of a proposal are needed,
you'll see how many other people
are involved in the decisions.

As a second step in this process,
secure independent relations with
these other people, because not all
decision-makers on a deal share
exactly the same needs. A multiple
perspective can help you address
everyone’s considerations.

Passing Gatekeepers

While this topic could be a separ-
ate column unto itself, I'll briefly
explain how to get past gate-
keepers and meet the other people
you n2ed to know.

Be able to answer the question
“Why?" If you understand why you
should meet with the others and
can be specific about your agenda,
your primary contact will probably
have to admit that some of the
items you're bringing up are not in
fact in his or her sphere of influ-
ence.

Those who sell sports learn very
quickly about this issue — several
people are involved in the decision,
and oudgets are frequently con-
trolled by someone other than the
salesperson’s contact. On the other
hand, in the music industry, a store
operations contact can often decide
to slot an artist’s product without
corporate approval.

o Support from case studies/
velocity reports — The difference
betwzen closing and losing a deal
often rests on whether or not you
can document the results you've
achieved.

How many actual case studies do
you have? Not success letters, but
documented before-during-after
sales stories. True, they're not that
easy to get, but you can — and
must — get them today. Clients
who purchase other products or
media often do so because the com-
petitor can build a more persuasive
case for success.

Success letters that are so old the
paper is yellowing or the date has
to be whited out don’t cut it in the
'90s. You'll often benefit more from
a case study that you've written to
document your relationship with a
client than from a two-paragraph
generic letter from the client. Also
helpful: a list of satisfied clients
your prospective buyer can call to
inquire about you or your product’s
results.

Look at it this way — you want to
be hired for a job. Would you ex-

put the difference in radio.”

the papers.

sophsticated selling.”

Newspaper-Bashing Drive
Divides Chicago Radio

he Radio Broadcasters of Chicago (RBC) unveiled
an anti-newspaper sales effort this month. The attack
is included in a newspaper facsimile that features
such cutting-edge statements as “Readership has de-
clined,” "Rates are up,” and “Cut {(or reduce) your ads and

But many of the area’s biggest players refused to join this negative
campaign. Along with Cap Cities/ABC's WLS-AM & FM (which had pre-
viously left the RBC), Tribune’'s WGN, CBS's WBBM-AM & FM, Group
W's WMAQ, and Gannett's WGCI-AM & FM all declined to participate.
WMAQ GM Rick Star even sent the RBC a registered letter threatening
legal action if WMAQ's call letters were used in the effort.

Most GMs said they felt there were better ways to generate radio rev-
enue than the ftraditional negative method of attacking print. Radically
enough, some of the GMs even feit they had a business partnership with

Enough Is Enough

it will be no surprise to readers of this column that 1 support the GMs
who oppose such a negative and unsophisticated approach to revenues.
We are in a business of skills, not a political race. This mudslinging self-
promotion resembles recent election campaigns; | hope advertisers will
give these stations the same response voters are giving politicians.

it's refreshing to see almost every major player in Chicago saying,
“Enough is enough. Count us out — we'll rely on client contact and

m

The difference
between closing
and losing a deal

often rests on

whether or not you
can document the
results you've
achieved.

99,

pect anyone to hire you without a
resum2? Without references?
Without knowledge of your
achievements? Remember your
first joo — when you had nothing
but drive and motivation? It was a
lot harder to get hired then than it
is today, so benefit from your ex-
perience.

¢ Ensuring clients understand
how radio is used and works — Ex-
haustive computer runs and lots of
negative rhetoric about media the
client is already using don’t explain
how radio can complement the ex-
isting media. Nor do such tactics
suggest how radio might work to
promote something altogether dif-
ferent. Examples might include a
product or service that hasn’t been
successfully advertised or one that
isn't a good fit with the current
advertising.

If rankings alone sold radio,
there would be so much business
that we probably wouldn't have
jobs. There'’s a big difference be-
tween “Newspaper sucks” and
“Radio is considered by many to be
an impulsive consumer-manipula-
tion device used by advertisers
who want to create impulse deci-
sions and reach category
shoppers.”

America’s Only 24-Hour
Sports Talk Radio Network

Sports Entertainment Network’s Winning Team

KXTD  KWYZ KSAC
WWLS WBIZ KMEN
KXJL  WCHS KGIW
KFXX  WVOK WGGG
WEXX WABB WNZS
WMGW WJHQ  WFNS
WJOC KTOD  WTRP

WLAQ WAQUE KGVO
KSTT ~ WKMI  WQCL
KSCJ  WSNX KDEF
KSEl  KFAN  WHCU
WCSI  KASP  KVEG
WIBR KCMO KPLY
KNTS KWAS & MORE

Straight Barter - C5 TRNS 15 CH 18.0

To Join Call Joe Speck

4130 S. Pecos
Suite 100 u
Las Vegas, NV 89121
TEL (702) 451-3131
FAX (702) 458-6021
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BOOK BEAT
Lennon’s Slant On Japan

Ifyou’ve listened to all the rec-

AG O AmMASY
Uta o Eswicurn bk

ords, read all the books, and
still want more insight, pick up
a copy of ““ai: Japan Through John

seons "

o LA -

WEEKEND BOX OFFICE

MARCH 20-22

1 Basic Instinct $15.12 Lennon’s Eyes — A Personal
(TriStar) * Sketchbook” (SF-based Cadence
2 Wayne’s World $7.66 Books/$21.95). The book’s 84 draw-
(Paramount) ings — culled from the visual notes
3 (A;y (;:ousln Vinny $7.20 Lennon took while studying the
0X, B
Japanese language — offer a uni-
§ (L,::: Ti::)e' il 3066 que, free-associative look into the

5 Fried Green $2.89 late recording artist’s mind.

Drawn in Lennon’s familiar
naive style, these personal flash

Tomatoes (Universal)
6 American Me

$2.26

(Universal) cards range from goofy to bitter in

7 Beauty And The $1.70 a consistently whimsical fashion,
Beast (Buena Vista) often echoing the themes found in
8Stop OrMy Mom  $1.65 the former art student’s songs. A
3 :Vr':l’;:;g' (Universal) 1.8 few paragraphs by Yokoe Ono and
(Orion) ’ seven photos Lennon shot .while in
10TheHand That  $1.45 | Japanset the sketches off inan un-

derstated fashion, as does the 200-
page paperback’s spare Japanese
design.

Rocks The Cradle
(Buena Vista)
Alt figures in millions
*First week in release
Source: Extubrtor Relations Co

Hammer CBS-TV
Special Set

COMING ATTRACTIONS
This week's openers include
“White Men Can't Jump,” star-

9
:
]
[ 4

ring Wesley Snipes and Woody

g Harrelson as basketbal ammer is scheduled to star
~ hustlers who run a con game or ; = L
% L.A’s toughest courts. The Hm hl,s ﬁ‘{St TV special
il & CBS’s “Hammer From
~ fim's EMIERG soundtrack fea: &

. tures Riff’s title track, as well as The Heart” (4/3, 8pm). The hour-

long program will spotlight the
Capitol recording artist’s music
and dancing, as well as interviews
with his family, friends, and fans.

Besides the unveiling of his “This
Is The Way We Roll” video,
viewers will be privy to behind-the-
scenes footage of the rapper’s ear-
lier clips. In addition, the show will
feature the final dress rehearsal
for his upcoming “Too Legit” world
tour, set to begin on April 1 in
Hampton, VA.

songs by Boyz Il Men, Queer
Latifah, Jody Watley, Bebe 8
Cece Winans, Aretha Frank
lin, Go West, and others

In addition, the label will re
lease a soundtrack supplemen
— “"White Men Can't Rap” — or
April 7. The forthcoming six-
song EP sports selections by
Cypress HIll, the Boo-Yas

e

Tribe, Main Source, Level I,
the College Boys, and Gang
Starr.

4

CURRENT :

® WAYNE’S WORLD (Reprise) §
Singles: Ballroom Blitz/Tia Carrere j«

Bohemian Rhapsody/Queen (Hollywood)

Other Featured Artists: Black Sabbath, Gary Wright, Alice Cooper =_
® FRIED GREEN TOMATOES (MCA) |

Single: Il Remember You/Grayson Hugh -

Other Featured Artists: Paul Young, Jodeci, Taylor Dayne
O BEAUTY AND THE BEAST

Single: Beauty And The Beast/Celine Dion & Peabo Bryson (Epic)
® GLADIATOR (Columbia)

Single: We Will Rock You/Warrant

Other Featured Artists: Cheap Trick, 3rd Bass, PM Dawn
. OTHIS IS MY LIFE

Single: Love Of My Life/Carly Simon (Qwest/Reprise)
®RUSH (Reprise)

Single: Tears In Heaven/Eric Clapton ;
. ®FOR THE BOYS (Atiantic) :
{ Single: In My Life/Bette Midler
| OFALLING FROM GRACE (Mercury)
5 Single: Days Like These/Janis lan |
Other Featured Artists: John Mellencamp, Dwight Yoakam ;

§ COMING
. @ WHITE MEN CAN'T JUMP (EMI/ERG)
Single: White Men Can't Jump/Riff
Other Featured Artists: Boyz |l Men, Jody Watley, Bebe & Cece Winan
. OSTRAIGHT TALK
Single: Straight Talk/Dolly Parton (Hollywood)

A R R 0 S
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TOP TEN SHOWS
MARCH 16-22

1 60 Minutes
2 Roseanne
3 Murphy Brown
4 Home Improvement
5 Coach
6 Unsolved Mysteries
7 Designing Women
Northern Exposure (tie)
9 Full House
10 Major Dad

Source: Nielsen Media Research

AX show trmes are EST/PST unless oth-
erwise noted: subtract one hour for CST.
Check listings for showmgs in the Mountain
time zone. All listings subject to change.

Tube Tops

* Bryan Adams and Celine
Dion & Peabo Bryson are
slated to perform their respec-
tive Oscar-nominated songs —
"(Everything | Do) | Do It For
You" and “Beauty And The
Beast” — live from L.A.'s Dor-
othy Chandler Pavilion on
ABC's "64th Annual Academy
Awards” (Monday, 3/30, 9pm
EST/6pm PST).

Friday, 3/27
* A Tribe Called Quest,
“The Dennis Miller Show" (syn-
¢ dicated, check local listings)

* Bronx Style Bob, "'The To-
night Show Starring Johnny
Carson” (NBC, 11:35pm).

® James, "ABC In Concernt”
(midnight).

* Spinal Tap, "Late Night
With David Letterman™ (NBC,
12:35am, Saturday).

P

Saturday, 3/28
* Kevin Welch and Will T.
Massey, “Austin City Limits"
(PBS; check local listings).

Sunday, 3/29

® Tone Loc makes his acting
¢ debut playing a neighbor who
i advocates the violent removal of

local drug dealers on “"Roc”
(Fox, 8pm).

Monday, 3/30

* Violent Femmes, "Dennis
Miller .

Tuesday, 3/31

® Celine Dion & Peabo Bry-
son, "Johnny Carson.”

1 Wednesday, 4/1

* Henry Rollins, “Dennis
# Miller.”

Thursday, 4/2
s "Live! In Yo' Face!" —
Marky Mark & The Funky
Bunch's concert from The
Academy in NYC — will air live
on pay-per-view TV (10pm EST/
7pm PST).
® Lyle Lovett, "David Letter-
man" (12:35am, Friday).

NEW THIS WEEK

® SPELLCASTER

(Columbia TriStar)

Feature film stars Adam Ant
as a treacherous wizard who in-
vites KROQJL.A. radio personal-
ity Richard Blade and others to
a treasure hunt at his haunted
castle.

o

g
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arth Brooks makes the
G cover of Time this week, as

the newsweekly connects
the sociological dots to explain why
“Country Rocks The Boomers"” so
successfully lately.

Meanwhile, Playgirf talks with 10
of the “hottest, hunkiest, honky-
tonk heroes around for some
twang and fitillation.” Making small
talk with the ‘zine (fully clothed) are
Mark Collie, Marty Stuart, Doug
Stone, Travis Tritt, Aaron Tippin,
Hal Ketchum, Vince Gill, Mark
Chesnutt, Clint Black, and the om-
nipresent Brooks, who notes,
“There must be a lot of blind people
out there to think a chubby, bald
guy is sexy.”

And . . . People asks nine "hat
acts” — Black, Brooks, George
Strait, Marty Brown, Tracy Law-
rence, Ricky Van Shelton, Alan
Jackson, Charlie Daniels, and
Hank Williams Jr. — to talk off the
top of their heads about their lids.
{The mag also asks 'em what their
hats would say if they could talk.)
However, the notably hatless Travis
Tritt opines that “No one should
wear a cowboy hat unless he feels
comfortable on a horse.’

Finally, the Star reports that ac-
tress Sharon Stone, currently co-
starring in “Basic Instinct,” has
"found a real man” in country singer
Dwight Yoakum (sic).

Desperately Seeking
Nirvana

Meanwhile, Newsweek peers at
the post-Nirvana scramble for
"scruffy punk bands." The two-
page spread looks at Hole, Helmet,
Urge Overkill, Paw, Babes In Toy-
land, the Atfghan Whigs, L7,
Come, and other young bands
whose punk poses offer “anger
without guilt” to “an industry known
for theatrical groveling.”

When Harry Met Jimmy

Backstage at Harry Connick Jr.'s
recent Miami concert, Jimmy Page
just laughed when the young heart-
throb suggested they work to-
gether. Imagine Page's surprise
when he was summoned onstage
in mid-show! Page says he'd do it
again, but notes, "Il bring my own
guitar the next time"” (People).

A Kodiak Moment

Each weekend, Paul and Linda
McCartney prepare for their forth-
coming dogsled tour of the North
Pole by camping in a giant refrigera-
tor (National Enquirer).

YOUNG LOVE — “He got down on
his knees and said, 'I'm worth $6
million. Will you marry me, bitch?' "
— Hole singer Courtney Love re-
calls a tender moment with Kurt Co-
bain of Nirvana in Details.

Country’s ‘Time’ Has Come!

RADIO, RADIO — "If you don't get
played on radio, you hope for a cuit
following at best" — Marc Cohn
quoted in an Entertainment Weekly
story on how Atlantic made Cohn's
debut record a priority.

Lust & Perry

TV teenthrob Luke Perry says, "It
makes me feel kind of good to turn
Madonna down," after refusing to
pose in a G-string for her forthcom-
ing erotic fantasies book. She'd
tried to lure him by saying Vanilla
Ice had already done it (Star).

Too Sexy For My Wife
Right Said Fred guitarist Rob
Manzoil is being sued for $85.000
(half his profits from “fm Too
Sexy") as part of a divorce settle-
ment. Wife Anita says she sup-
ported him for 10 years. Also, bald
bandmate Richard Fairbrass as-
serts he's “too sexy just for girls
basically, | sieep with anyone
I'm in love with” {Globe)

Jackson Action

The National Enquirer reports Mi-
chael Jackson's face is blotchy like
“camouflage” because his skin
lighteners are working unevenly.

The ‘zine also reports he's sink-
ing $15 million into an animated
version of “Pinocchio™ in which he'li
star as the only non-cartoon char-
acter.

Madonna's Fall Offensive

Details gives away the plotiine to
Madonna'’s next film, “Body Of Evi-
dence,” and warns we'l see a
worldwide blitz of Madonnamania
this fall, when the film, the above
mentioned X-rated book, and an
X-rated album all hit the streets.

Childish Fears

Option cover guy Ice-T says,
“People got to understand that the
fear of rap is not the fear of the lyr-
ics. It's the fear of white kids liking
black kids again.”

Chic Concept

“We started out during the hey-
day of the conceptual producers.
We didn't know any other way to
get into the business, so we con-
ceptualized Chic and put the pack-
age together” — Nile Rodgers
(Details).

Each week R&R sneaks a peek
through the nation's consumer
magazines in search of every-
thing from the sublime to the
ridiculous in music news. R&R
has not verified any of these
reports.
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BMG Buys A Slice Of Private Music

BMG has purchased a 50% share
in six-year-old Private Music. The
agreement extends an ongoing re-
lationship between the two com-
panies, in which BMG distributes
Private Music's product.

“This deal is the best of both
worlds,” said Private Music owner
Peter Baumann. “As a successful
independent label, Private Music’s
flexibility, artistic sensitivity, and
marketing skills are well known.

KIOI/SF Boosts
Najarian To GSM

Four-year KIOI/San Francisco
LSM Cindy Najarian has been up-
ped to GSM, leading a 10-person
staff. She succeeds Bob Bordonaro,
who exited the Fairmont Commun-
ications AC.

Najarian told R&R, “This is the
world’s best radio station. Since
February 1988, we've been the
market's top-billing FM. We’re ex-
tremely client- and research-
oriented and we will continue to
care greatly about the results our
clients achieve.”

Before joining KIOI 12 years ago,
Najarian was an AE at KLAC/Los
Angeles and was Key Account
Manager for Warner Lambert in
Los Angeles.

Dispute

Continued from Page 1
to be that he was working under an
‘at will’ contract.”

Citing continued litigation, Mac-
ejko declined to address the specif-
ics of the case. He said WGTZ own-
er Great Trails Broadcasting and
parent Williams Communications
intend to appeal the decision.

Kaye, who now lives in Cincin-
nati. is making his living as a
standup comedian but would like to
return to radio. ““If a contract’s not
enforceable, then everybody in this
business is in deep trouble. How-
ever. I believe there are a lot of
employers out there who keep their
word, honor their contracts, and
believe that right is right. That’s
the type of employer I would like to
work for.”

Schell

Continued from Page 3

Russ is perfect to help us continue
that streak. His attitude and track
record match up perfectly with
NewCity. He's a winner!”’

Schell commented, *‘NewCity is
a company everyone in radio ad-
mires, and I'm very fortunate to be
on the team. Working shoulder-to-
shoulder with Bill Wise, [morning
man] Rhubarb Jones, and this
great staff is invigorating. We're
going to make sure that Y-106 &
Y-104 will thrive in the ’90s.”

Schell had been with Susquehan-
na's WFMS/Indianapolis before
transferring to WGH as Station
Manager and changing its format
to Country in September 1990. He
started with Susquehanna in 1981
as MD/morning man at WSBA-
FM/York, PA. He left in 1983 to pro-
gram WKJN/Baton Rouge but re-
turned to program WFMS in 1986
and was promoted to OM/National
Sales Manager two years later.

With this joint venture, we now
possess the financial muscle of a
major.”

“We are looking forward to con-
tinuing our successful relationship
by investing in this innovative la-
bel,”” according to BMG Chair-
man/CEQ Michael Dormemann.
“Our new agreement represents
BMG's longterm commitment to
Private Music, and I view the label
as a valuable addition to BMG’s
family of creative centers.”

Ownership Limits

Continued from Page 3
concern that the new limits could
result in over-concentration in the
industry, termed that figure
“‘curious.”

Under a plan approved earlier
this month, a single licensee could
own up to 60 radio stations with as
many as six in a single market.

At a Thursday (3/19) hearing be-
fore a House Appropriations sub-
committee, Sikes downplayed the
relevance of the 166 figure, noting
that the entire industry could theo-
retically be owned by 415 licensees
under current rules — yet it is
divided among some 5000 owners.
Anone who thinks radio will ever
reach the 166-owner level of con-
centration ‘‘must be smoking mar-
ijuana,” said Sikes.

Arbitrary Deregulation

But according to a congressional
source, Dingell is equally miffed
about the ‘‘arbitrary manner” in
which the FCC decided on the new
limits. The source said Dingell was
particularly wary of two recent
newspaper articles in which Sikes
and Commissioner Sherrie Mar-
shall seemed to be playing “can
you top this?” with communica-
tions deregulation.

“There was some concern about
the ‘dueling deregulators,” where
you had Sikes and Marshall trying
to impress the [Bush] administra-
tion,” said the source. “That’s not
how you go about making policy.”

According to the source, Dingell
would “‘be happy see the FCC cor-
rect its errors” when it addresses
the petitions for reconsideration
that are sure to be filed by minority
broadcasters and other groups un-
happy with the new rules. But in
case that doesn't happen, the
source said, Dingell *‘is keeping his
legislative options open.”

At least two commissioners are
apparently willing to revisit and re-
vise last month’s decision. An aide
to Commissioner Andrew Barrett
said his boss would like to see the
rules revised to include ‘‘some sort
of consideration for minorities”
and a tightening of the proposed
local ownership caps. One proposal
Barrett might accept: 25 AM-25
FM with an additional five stations
per band as long as the added prop-
erties are minority-controlled. The
staffer said Barrett — who ab-
stained from last month’s vote —
would not “lead the charge to
modify the proposed rules.

A member of Commissioner
James Quello’s staff said Quello
believes the agency should con-
sider revising the proposed rules
during the reconsideration process
to prevent Congress from passing
legislation that would reimpose the
12-12 limit.

Wilbraham
Continued from Page 1

“Craig and I have been friends
for a long time. We used to live
near each other in Chicago and
we've traded a lot of ideas zbout
radio. I held high hopes for him
when I brought him to L.A. six
months ago, and I'm happy to say
he’s already doing a better job than
Idid.”

“I’'m excited to be in the number
one market in radio and I'm enjoy-
ing my relationship with the adver-
tising community here.” said Wil-
braham. “I know managing KKBT
is a big responsibility, but Jim has
left me with a great staff and a
great station.”

DeCastro said KKBT LSM Blake
Mendenhall has been promoted to
GSM, and sales exec Nancy Giltner
becomes LSM.

Sony/Nashville

Continued from Page 3

east Manager/Promotion and was
promoted to Director/National
Promotion in 1978. He became VP
in 1982.

Moore joined Epic in 1981 as a
Local Promotion Manager in Den-
ver. He worked for the label until
1988, leaving to pursue artist man-
agement. He joined Epic/Nashville
in 1991 to become part of the pro-
motion team when the two Sony/
Nashville labels split.

Commenting on Moore’s promo-
tion, Wunsch said, “Michael’s very
enthusiastic and energetic ap-
proach to promotion as Epic’s
West Coast presence is well known
throughout the industry. With
Moore leading one of the most well-
thought-of and highly professional
promotion staffs in the country, Co-
lumbia’s presence at radio will
continue the high standards estab-
lished during Joe Casey’s tenure.”

Faraci

Continued from Page 3
“Vince is a truly great record man,
and he joins us with a rare com-
bination of musical insight, busi-
ness savvy, and leadership experi-
ence.”

Atlantic co-Chairman/co-CEQ
Doug Morris stated, “Vince has
been an invaluable member of the
Atlantic team for over two dec-
ades, from his early days as a pop
promotion man to his lengthy stint
as a Sr. VP to his most recent post
as co-President of our Atco/East-
West division. He is among the
most astute, dedicated, and enthu-
siastic music people it has been my
pleasure to know, as well as a great
friend.”

“There is no greater thrill in this
business than watching an artist’s
career blossom,” said Faraci. “I
am delighted to be able to focus my
energies on a select group of per-
formers to be hands-on during ev-
ery phase of a project’s develop-
ment. I am in the wonderful posi-
tion of having the best of both
worlds . .. joining a small label
while still working hand-in-hand
with my friends and colleagues at
Atlantic.”

Faraci most recently was co-
President of Atco/EastWest Rec-
ords. Before that he was Sr. VP/
Promction & Marketing fcr Atlan-
tic; he'd held a variety of promo-
tion pests at the label since joining
in 1969.

Kagan Panel

Continued from Page 1
while consolidating sales and other
operations. ‘‘They’re going to find
out they pay for that cost-cutting
with lower revenues,” he warned.

Stocks And Bondage

There may be no time like the
present for broadcasters to look for
financial backing on Wall Street,if
Infinity Bradecasting’s recent pub-
lic offering is any gauge of in-
vestors’ appetite for radio stocks.

“QOur phone has been ringing off
the hook with radio groups wanting
to go public,”” said Lehman
Brothers Managing Director/Me-
dia & Communications Group Jill
Greenthal. She said the Infinity of-
fering, which her firm handled, has
educated investors about the radio
industry. In Greenthal’s view, ra-
dio issues most likely to be well re-
ceived on Wall Street will have a
successful track record in the in-
dustry, future cash flow growth
prospects, and a stable of major
market properties.

Althougn the market is currently
wide open for new stock issues,
Greentha) warned that the window
of opportunity could close quickly
whenever interest rates begin to
move up sharply.

Lenders Willing

Bankers on the panels insisted
they’re ready and willing to lend on
good, solid radio deals. “It isn't
easy finding them, though,” said
Bank of Boston Broadcast Division
Executive Elizabeth Ferree, who
indicated that her bank is most in-
terested in group deals with diver-
sified markets. Cash flow must be
sufficient to cover interest and debt
repayment for a cash-out in seven
to eight years.

Some attendees were surprised
that none of the bankers expected
the FCC to end its ban on lender se-
curity interests in station licenses
(R&R 3/20), nor were they particu-
lary concerned about the issue. So-
ciety National Bank VP/Media
Lending Kathleen Mayher did note
that bankers always want “as
much collateral as we can get.”

The tone of the Kagan seminar
was more upbeat than at similar
gatherings last year, but there
were signs that the radio industry
still has to deal with the fallout
from the station price spiral of the
1980s, which collapsed in the eco-
nomic/advertising recession of the
early '90s. For example, at least
two of the bankers attending the
seminar were there to learn about
the radio industry because of new
job assignments — overseeing
workouts of troubled broadcast
loans.
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CHILI PEPPERS
“UNDER THE BRIDGE"

* HEAVY ROTATION ON MTV
* OVER 1,000,000 COPIES SOLD
*THE NO.1 ALTERNATIVE RECORD
* HOT OFF THEIR SOLD-OUT TOUR

*SOON TO BE HEADING LOLLAPALOOZA I}

NEW & ACTIVE
99/23

ONE OF THE “MOST ADDED”

KWOD 20-14 (#1 PHONES)
K106 40-19 (#1 PHONES)
KLUC 30-26 (#1 PHONES)

Q105 add K92 add
KBEQ deb 32  WRQK deb 27
WPHR add CK105 add
Q102 34-31  B106 17-14
KXXR add KQKQ add 29
99.5 add KXKT 26-17
999KHI add  KIKX deb 39
WPST deb 21 KZZU deb 36
WYCR add KRQ add
WBBQ deb 39  KMCK 38-33
WNOK add KFMW 37-28
WMXF add KGOT 39-35
WBBO add 0K95 deb 35
TRACK €

@ © 1992 WARNER BROS. RECORDS INC.

4
*

STREET TALK.

L.A. Gold Rush Mines Talent Pool

ajor personality shifts shook L.A. Gold

rivals KRLA, KRTH, and KCBS-FM

recently. Legendary pe-sonality Dave
““The Hullabalooer’’ Hull — who first came to
prominence at KRLA in the swingin’ '60s —
returns to the station to do morning drive. He
succeeds Jimmy O’Neill, who moves to
middays, replacing 28-year station vet Johnny
Hayes.

Hayes crosses to KRTH to take the
10pm-2am shift. Consequently, late-nighter
Humble Harv moves to 6-10pm, Jay Coffey
slides into overnights, and Nancy Plum exits.

At KCBS-FM, Z90/San Diego afternoon
driver Benny Martinez — who'’s been hosting
'CBS-FM’s “Saturday Night Request Party” —
fills the 10pm-2am vacancy created by Gary
Reid's move to middays.

Meanwhile, over at crosstown KLOS, still
no progress in the contract impasse between
the station and middayer Bob Coburn, who's
been off the air since February 7. Don't
expect any news in the near future, either:
KLOS Prez/GM Bill Sommers is in the middle
of a three-week vacation and won't return until
April 13.

} Driscoll Defects {

Need further evidence of the incestuous
nature of radio? Look no further than Philly,
where voice deity Mark Driscoll — former OM
at WIOQ (Q102) and the station’s voice since
its debut — inks a deal with crosstown CHR
rival WEGX (Eagle 106). He'll serve as the
Eagle’s creative consultant, and will eventually
do some voice work as well.

Incidentally, just as Driscoll's defection
was being revealed, former Q102 wakeup
artists Chris Jagger & Dirty Diana were filling
in for Eagle morning man John Lander.

And . . . rumors persist that B93/Austin

Rumors

* Former WKLS/Atlanta moming ~o-host Lorna
Love was heard this past week on Z180/NY's Mom-
lf%gZoo.lsiHor keeps?

* Will a new 100kw Gold outlet debut shortly in
Eastern North Carolina? Is well-known syndicated
personality Dick Bartley involved?

* Will Atco/East West Nat'l Dir./Bleck Music Pro-
mo Rick Nuhn head back to L A. as OM of the West
Coast office?

* Is WFBQ/Indy trying to syndicate its wildly
popular Bob & Tom moming show throughout the
state?

* Did Geffen GM Al Coury really score a hole-in-
one?

PD Elvis Duran will join the Eagle if — as
expected — the LMA between B93 and KHFI

forces his exit. Duran previously programmed
10Q.

} Milwaukee {
Morning Mayhem

Morning becomes electric at three
Milwaukee stations:

* Erik Shaw — blown out at Shamrock
Communications AOR WQFM after only ten
days on the j-0-b (ST 2/28) — has kept his
promise to sue the station for breach of
contract and fraud. Shaw is looking for at least
$70,000, plus punitive damages.

Shaw alleges he had an oral agreement
calling for a one-year deal at a salary of
$38,000, plus a potential bonus of $7000.
According to the suit, the terms of the
agreement were confirmed in a letter he
received from PD J.T. Stevens. A formal
written contract was never signed.

'QFM GM Al Brady Law told ST the suit is
“without merit,” and said the station “intends
to defend it vigorously.”

Shaw is the 12th morning personality in
the past five years to be fired by 'QFM, and
the third to sue the station. John Millinder,
who was turfed in 1988 after six months
doing wakeups, won a $30,000 judgment
against the station. ‘‘Downstairs’’ Dan
Hansen's suit — he lasted seven months —
has yet to be resolved.

¢ Crosstown CHR WLUM (Hot 102)'s
Gillmore Brothers exit mornings after two
years. PD Gregg Cassidy expects to
announce their replacement(s) by the end of
the week. Also at Hot 102: 9am-noon
personality Kelly Michaels adds APD duties.

¢ After eight years at WUBE/Cincy — the
past six in morning drive — Bill Whyte leaves
for wakeups at WMIL. He'll team with
newsman/co-host Reese Rickards. Neal
Dionne exits.

Westwood One VP/Artist Relations
Richard Kimball and VP/Production Brian
Heimerl — each with the company for more
than a decade — exited last week and their
positions were eliminated.

Ten-month KVIL/Dallas PD Michael
Hedges exits the AC outlet next Friday (4/3)
to resume his consultancy. Program
Mgr./morning legend Ron Chapman assumes
day-to-day programming duties.

Continued on Page 20

Remember the name, because

you'll never forget the voice.

=

epic

e -
AR



“JUST TAKE MY HEART”

THE FOLLOW-UP TO THE #1 SMASH
“TO BE WITH YOU”
FROM THE PLATINUM ALBUM

LEAN INTO IT

GOING FOR ADDS MONDAY, MARCH 30
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“ITS OVER |

CHR Chart: D - B

P2 cHART @

P3 cHART @

KBEQ 13-10
KXXR 10-5
PWR39 add 28
WPHR deb 30
WXKS 33-31
KISN 17-16
Q99.5 26-25
FLY92 31-28
WAAL 10-9
WERZ 24-21
PWR92 27-23
999KH! 29-26
Y102 deb 25
93Q deb 28

4

o fNor| [ oo | ﬂ ACTIVE ROTATION!

WPST 2-2
WRCK 33-30
WKRZ 33-29
WSTW 28-24
WYCR 25-20
K106 29-25
WMXF deb 27
WBBO 31-29
WRHT 34-30
WQUT 25-20
WOKI 14-10
WABB deb 37
2102 deb 38

v

oW

KTUX 10-9
WGTZ 31-28
WIXX 27-23
KJ103 deb 36
KXKT 25-22
WZOK deb 36
KKRD 31-28
KF35 38-35
KSND add
FM104 add 29
KWNZ 35-30
KZZU 28-25

..And Many More!

CHR Chart: 8- O HEAVY

AOR Tracks: @) - @

P1 cHART €0

P2 cHART D

P3 cHarT

B ROTATION!

0 7

STREET TALK.

Continued from Page 18

} Lansing Aboii

Over Country Switch ‘

AC WLYY/Lansing, MI changes to
Country with the new calls WILS-FM. Allan
Gibbs from crosstown AC WJIM-FM becomes
PD, replacing Jim Anderson. Gitbs formerly
programmed market-leading Country WITL.

The format flip was anything but smooth
Seems 'ILS’s transmitter is on the same tower
as 'ITL's, and 'ITL — citing a no-Country
clause in 'ILS’s tower contract — turned off its
rival's transmitter as soon as the latter went
Country. 'ILS resumed broadcasting with an
auxiliary transmitter.

ILS claims 'ITL's action violated FCC
rules, but Commission head of enforcement
Chuck Kelley told ST he couldn't think of any
particular rule 'ILS violated, adding that a
formal complaint had not been made

Confirmed: Former Chrysalis Nat'l
Dir./AOR Dave Ross heads west to join PLG.
Concurrently, PLG West Coast Nat'l AOR Dir

Rumbles

* Less than six months after taking the post,
WSIX/Nashville VP/GM Diane Kruthaupt is out. In-
terim GM is John Cullen, VP/GM at CF Media sister
WSSL/Greenville, SC. Across town in Greenville, Mi-
chael Angelo rises from APD to PD at WBBO. He re-
places Dallas Kincaid, now with WZOU/Boston.

* AORs WIXV/Savannah and KZEL/Eugene
move toward Classic Rock this week. Both will con-
tinue to play a limited amount of appropriate currents.

* KIKX/Colorado Springs PD Bob Swisher
adds OM duties, MD Coyote McCabe rises to APD/
MD, and moming man Tom Fricke becomes Asst.
OM.

¢ KCHHIChico PD Mark St. John is o-u-t. MD
Kara Franklin becomes acting PD.

* KQDS/Duluth PD Rick Church departs for af-
ternoons at WKQZ/Saginaw.

o KKEG/Fayettevile, AR ups MD Dave Jackson
to PD; Wes Jeffries exits.

* WTMX/Chicago Dir./Creative Services Mark
West is upped to APD.

* Official. Kandy Klutch takes the MD post at
WKSS/Hartford.

* Well-travelled AOR morning maniacs the O
Brothers land wakeups at KRXX/Minneapolis. They
were last heard at KZAP/Sacramento.

* KISN/SLC MD Gary Michaels takas the same
job at crosstown Q99.5, replacing Mick Martin.

¢ KKYK/Little Rock MD/midday man Madison
Taylor fills the longtime midday vacancy at KRBE/
Houston.

4 N

Chili Today, Hot Tamale

etting all fired up about the Red Hot Chili Peppers
latest single (**Under The Bridge'), the friendI;

pepper-uppers at Warner Bros. Records torched

the competition for Promo ftem 0" The Week honors by in-

temperately providing selected programmers with several

bottles of *'Cave Creek’’ heer — which, not coincidentally,

sport a genuine jalapeno pepper nestled inside each brewski

in 8-inch metal beer-buckets that'd been customized with
stickers 'n’ strips bearing the band's name

A set of wind chimes in the shape of five wooden chili pep-

pers, a copy of the CD single, and — of course —~ downing

klhe suds themsizzlingselves complete the burning sensation.

4

Billy Cox relocates to Chicago to give the
label a national presence in the Midwest.
Midwest Regional Promo Mgr. Jay Friedstein
exits, with Cox assuming his regional duties.
Also at PLG: VP/Urban Promo Ron Ellison
and Dir./Urban Promo Maurice Watkins exit.

Ron Sorenson — programmer at
progressive cable radio station KBLE/Des
Moines for more than 15 years — has
officially closed on the market's similarly
formatted KDMG. Several KBLE vets will be
moving over to 'DMG, which will change calls
to KFMG on April 20. Look for a Midwest
AOR PD to come aboard shortly, replacing
current PD Roger Summitt. Assisting in the
changeover is legendary progressive

programmer Thom O’hair.
Continued on Page 22

The OneYouCan't

Atford To Miss!

June/11<13

“Century Plozare: kos Angeles

Plus: a T.). Martell Rock *N'Charily Week Long 10th Knniversary Celebration.
Sun 6/7 - Annual Music Indusiry Tennis Open
Wed 6/10 - 10th Annual Rock 'N Bowl
Thurs 6/11 - Celebrity Golf Classic, T.). Martell Celebrity Silent Auction
Sun 6/14 - Celebrity Softball Games
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charisma

RIGHT SAID FRED IS BACK WITH
“DON’T TALK JUST KISS”

FEATURING

THE FOLLOW-UP TO THE NUMBER ONE

PLATINUM SINGLE “I’M TOO SEXY”

FROM THEIR CHARISMA DEDUT ALBUM "UP"
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THE RECORD THAT |

WILL NOT DIE!
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CAUSEGHEFFECT

P2 cHART @ P3 cHART @
KLUC 5 WEEKS AT #1 HOT
KRBE BACK TO #1 HOT
PWRY9 3 FLYS2 add G105 add  WERZ deb 29

KEGL 13-12  WRCK add WOVV add B93 13-11
Q105 30-25 195 add  96STO add K106 9-9
B96 27-17 WAPE add KKRD add  KPRR 4-4
KHTK 21-13 HOT WQUT add KIKX add  WZYP 15-14
KWOD 2 KKYK add KZZUadd  XL1067 21-8 HOT
WXKS deb 35 - KKSS 18-14
KBEQ add KKXX 10-8
KDWB add ‘ KCAQ 13-10
KKFR deb 27 (K] E 2 H

“ @ VE KZHT 3-2 HOT

| GIRLFRIEND |

“You Think You Know Her”

CHR Chart: - @

g jr—

PR

FIRST WEEK ACTION

KRBE 39-37  FM104 add
KWOD add WNYP add
WPST add KISR add
WSTW add KCHX add
195 add KNIN add
WZYP add KQIX add
KXKT add

P gt

“uld

STRESS ROTATION!

Produced by Fred Mahker and Matthew Sweet
Management: Russell Carter Artist Management

mmumuam D .

STREET TALK-

Continued from Page 20

} LMAs O’ The Week <

Baton Rouge Broadcasting CHR
WOHT/Jackson, MS partners with Lewis
Broadcasting AOR WSTZ, 'STZ will handle
sales and programming for 'OHT under the
guidance of 'STZ GM Bob Rall. {Also involved:
N/T WJNT and Nostalgia WZRX.) 'STZ is in
the process of relocating to "OHT’s building.

'OHT GM Bill Reynolds, Station Mgr.
Aubrey Prince, PD/mornings Jerry Lousteau
(and morning partner/wife Annie Lousteau),
and MD Shadow B. Cruze exit, among others.
Cruze lands at sister WFMF/Baton Rouge as
APD/midday man. Meanwhile, 'FMF middayer
Rick Lovett moves to afternoons and assumes
MD duties.

As for the Lousteaus, ST hears a move to
'FMF or another company property is a distinct
possibility. Might they be eyeing the WAPI/
Birmingham morning opening as well?

ST hears a calls/handle change from "OHT
to B95 is being discussed, with a concurrent
musical adjustment.  Incidentally, Rall noted
that only one of Jackson's 23 slations — B/EZ
WLIN — is not involved in an LMA.

And . . . in Allentown, Holt MOR/AOR
combo WKAP & WZZO is now overseeing
HGF Media Country WXKW, which is
relocating to 'ZZ0's building. No major staff or ~
formatic changes.

¢

A Pittsburgh court has orderad the ex-wife
of UPI Radio anchor Rudolph Brewington to
pay him $3200 because she secretly taped
his conversations. Brewington had alleged that
his ex lured him into bed during their
separation, then began shouting, “Help! Help!
Stop! Stop!” in an attempt to capture a fake
assault on a hidden tape recorder. The former
Mrs. Brewington denied all the charges.

CHR WZKS/Louisville became “Garth
103.9" Friday (3/20) after the completion of
an LMA between its owner — Radio 900 —
and Stoner, owner of CHR WDJX-AM & FM.
After a weekend of all Garth all the time, 'ZKS
converted to Unistar's “Hot Country.” Interim
PD is Bruce Logan, most recently MD at
WMPII§cottsburg, IN.

; { :
Records

o After almost two years with the label, Liberty
VP/Mktg. Joe Mansfield is out. He had spent two
years with CEMA in L.A. before moving to Nashville.

* RCA VP/Black Music Mktg. Miller London
jumps to A&M as Sr. VP/Black Music Mktg. & Promo,
effective June 1.

o MCA VP/Mktg. Diarmuid Quinn jumps to Co-
{umbla to take the West Coast VP/Mktg. slot recently
vacated by Bob Wilcox.

o Expect Capitol Nat Dir./Rock Promo Jeff Bia-
lock to segue to Nat'l Dir./CHR Promo by April 1.

e Morgan Creek Midwest Regional Promo rep
Ric Lippincott jumps to Zoo as Assoc. Dir./Nat'l
CHR/AC Promo, based in Chicago. He fills the slot
recently vacated by Jan Jeffries, who formed Jet-
fries Communications. Jeffries’s first clients, by the
way, are WZKX Power 108/Gulfport-Biloxi and
W2ZBQ (Z102)Tuscaloosa-Birmingham.

* Look for former SBK Nat'l Dir./AC Promo Jen-
nifer Grossberndt to join WB in a similar capacity.
She'll replace Steve Zap, who segues to AC duties at
Reprise.

4 N

RADIO & RECORDS

4

o Charlie Minor named Giant Records President

eDavid Crowl elevated to Radio President of Great American

eThe tast RKD Radio station 1s soid as KFRC 'SF is bought by
Bedford Broadcasting

4

e Joe Krause becomes WCSX Detroit PD

o '‘Magic’" Matt Alan appears in afternoons al WHTZ
(Z100)NY

eBusiness News format debuls as KWDW Pomona, CA
becomes KMNY (K-Money).

4

*Bill Ward named Radio President for Golden West

oTom Barsanti upped to VP/Ops for the Ten Eighty
Corporation

oChicago PD Dave Martin leaves WCFL for WCLR.

o Jim Freeman promoted to GSM at KHTZAL.A.

4

§ oCharlie Lake elevated to Bartell Broadcasting Nat'i PD
oFrank Oxarart becomes KFWBAL.A. GM.
eJim Maddox chosen KLYXHouston VP/GM
o Joe Galante appointed Dir Nashwille Ops for RCA Records
eThe Rolling Stones re-sign with Atlantic lor a six album/$10

kmillion deal. ‘

Baby, don't forget your bar code number:
A Chicago judge approved the previously
proposed Milli Vanilli refund plan Tuesday
(3/24). About 80,000 claimants who retained
a bar code ID tag will be in line to receive from
Arista a $1 refund on MV singles, $2 on
cassettes, $3 on CDs, and — by presenting a
stub — a 5% refund, not to exceed $2.50, on
concert tickets.

WCMS-AM & FM/Norfolk’s 562-foot-tall
FM tower came crashing down during a storm
that produced tornadoes and waterspouts. On
the way down, it took two AM towers along
for the ride. The FM was back on the air six
hours later and continues to operate at
reduced power from the back-up tower of
crosstown WNVZ, It expects to be back at full
power within the week. The AM is still off the
air.

U2 notch up their 20th week (22 if you
count the Xmas chart layoff) atop the AOR
Album chart, shattering the previous record of
156 weeks (or 17 for the holiday-minded) they
shared with ZZ Top. Congrats to all invoived!

} Giant Case Of Coincidence {

WKDF/Nashville morning star lan Case
can be heard singing on the chorus of “Now
Until Forever,” a track on the forthcoming Epic
album (“Time To Burn) from locat hard-
rockers Giant.

The AOR air personality bumped into the
band members while waiting in line at a fast-
food outlet during a break in the sessions and
promptly was called upon to flex his steel-
belted vocal cords alongside 15 professional
singers. Assessing the experience, Case
modestly states, “It was my goal to blend.”
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#1 MOST ADDED CHR & AOR
AOR TRACKS: BREAKER O

Z100 add 26 HOT KEGL add WZPL add 28 WKBQ add
WEGX add 30 Q105 add 28 KBEQ add KKRZ add

PRO-FM add 30 Q102 add 33 KXXR add 29 HOT Q99.5 add
PWR99 add KPLZ add

LET’S GET ROCKED

The first track from the forthcoming album, o
T he hysteria continues...
- rl
s
\ " i
|
1
=0
~SRATOUrY
e ST ’ ' Produced by: Mike Shipley and Def Leppard A
Exo’c'uslve Producer: Robert John "Mutt” Lange Management: Q Prime Inc. S SO corgiey
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MUSIC

ZZ Top Go To ‘Vegas’ With Their Hits

mong the 18 tunes on “ZZ Top Greatest Hits”’ are
two new cuts: ‘““Gun Love’’ and a cover of the Elvis
Presley classic ‘‘Viva Las Vegas.” Like all of the
trio’s work, both tunes were produced by manager Bill

Ham.

Incidentally, “Legs” is pre-
sented in a previously unreleased
mix, while “La Grange,” “Pearl
Necklace,” ‘“Tube Snake Boogie,”
and “Tush” have been digitally
remixed and remastered. ‘‘Vegas”
goes to radio this week. Warner
Bros. will have the LP in stores Ap-
ril 14.

Starr Time

“Time Takes Time” is Ringo
Starr’s first U.S. studio record in
nine years. Peter Asher, Phil Ra-
mone, and Jeff Lynne all produced
tracks, as did Don Was, who over-
saw production of the Private Mu-
sic disc. Players include Tom Pet-
ty, Mike Campbell, Benmont
Tench, Waddy Wachtel, Andrew
Gold, Mark Goldenberg (the fea-
tured guitarist), Jeff “*‘Skunk” Bax-
ter, Mark Hudson, and Hutch
Hutcherson.

Jellyfish contribute background
vocals, some guitar, and one song
— “I Don't Believe You.” Starr al-
so essays the Posies’ ‘“Golden
Blunders” and a Diane Warren
composition (“In A Heartbeat™)
that sports a five-part harmony
section by Brian Wilson. Starr
wrote three songs, including
“Don’t Go Where The Road Don't
Go.” “The Weight Of The World”
will go to radio the last week of Ap-
ril. The LP will be in stores May 22.

Soul IT Soul Update

Soul I1 Soul’s forthcoming album
(*“Just Right — Volume III"") will
now include the extra track ‘‘Take
Me Higher,” featuring former
band member Caron Wheeler of
“Back To Life” and “Keep On
Movin' " fame on vocals. The LP’s
UK street date is April 13.

Meanwhile, reggae artist Kofi is
the featured vocalist on the group’s
cover of “Move Me No Mountain,”
which Soul II Soul leader Jazzie B
tells Rock Over London is one of his
“favorite classics from the Love
Unlimited selection.” The song al-
so was recorded by Chaka Khan on
her 1980 ‘“Naughty” LP.

Arc Angels Alight

Austin, TX’s Arc Angels feature
a lineup of guitarists Charlie Sex-
ton and Doyle Bramhall 11, and
bassist Tommy Shannon and
drummer Chris Layton from Dou-
ble Trouble. Produced by Little
Steven, the self-titled DGC set hits
the streets April 14. All of Sexton’s
contributions, incidentally, were
co-written with Tonio K. Among
the album’s tracks are “Sent By
Angels,” “Too Many Ways To
Fall,” “The Famous Jane,” and
the lead cut — “Living In A
Dream.”

Gotta Lovett

Lyle Lovett produced his new
“Joshua Judges Ruth” LP with
George Massenburg and Billy Wil-
liams. Leland Sklar, Russ Kunkel,
Matt Rollings, and Williams are
among the backing musicians, and
Rickie Lee Jones can be heard
singing on ‘North Dakota.” Em-
mylou Harris adds harmony vocals
to ““She’s Leaving Me Because She
Really Wants To,” and Leo Kottke
contributes acoustic guitar on two
cuts. The Curb/MCA LP will be in
stores March 31.

Heavies Meddle With Rap

The Brand New Heavies are fin-
ishing work on a new album that
the London-based trio recorded in
the U.S. with some of their favorite
rap artists, including Black Sheep,
Gang Starr, Main Source, and 3rd
Bass (ROL).

SCREEN SCENE

first solo album.

this week.

Giant Forms Soundtrack Label

iant Records has formed a new subsidiary label, Big Screen Mu-

sic, expressly for film scores. Headed by Giant CEO lrving Azoff

and film music vet Tim Sexton (“Desperately Seeking Susan,”
“Rush”), the label primarily will focus on instrumental movie music.

The first releases — scheduled to hit the streets this month — are the
scores to “Radio Flyer” and “Hear My Song." A compitation of soundtracks
from HBO's "Tales From The Crypt” series is planned.

Talk ’N’ Dolly

“Straight Tak" stars Dolly Parton as a phone operator at a Talk station
who accidentally becomes a hit as an on-air therapist. James Woods,
KPWR (Power 106)L.A. morning mouth Jay Thomas, and Griftin Dunne
co-star in the Hollywood Plctures film, which opens nationwide April 3.

Parton wrote or co-wrote almost all of the songs on the Hollywood
Records soundirack expressly for the film. The sole exception is “Light Of
A Clear Blue Moming,” which she originally wrote and performed on her

Among the new cuts are “Fish OQut Of Water,” “Living A Lie,” “Dirty
Job,” “Blue Me,"” and the title track/lead single. Look for the LP in stores

Loren’s ‘New World’ Bow

Bryan Loren wrote, arranged,
performed, and produced his forth-
coming Arista debut, ‘“Music From
The New World.” Noted for having
written, played, and produced
most of Do The Bartman,” Loren
also has played on records by
Sting, Whitney Houston, and
Shanice Wilson. Loren’s solo album
features such titles as “‘Got To Be
Right,” “To Satisfy You,” and
“Doesn’t Mean That I Don’t Love
You,” the last of which comes to
radio April 14. The CD will be in
stores May 22.

Tanita’s Eleven

Tanita Tikaram borrowed the ti-
tle of her “‘Eleven Kinds Of Loneli-
ness” from a book by Richard
Yates. Among the 12 songs on the
album are “To Drink The Rain-
bow,” “Love Don’t Need No Tyran-
ny,” “Elephant,” and “You Make
The Whole World Cry.” The Re-
prise LP will be in stores March 31.

Murphy’s Holy Smoke

Peter Murphy produced his new
LP (“Holy Smoke”) with Mike
Thorne. Performing with his band,
the Hundred Men, Murphy renders
such cuts as “Our Secret Garden,”
“Low Room,” and the hopefully
titled “Hit Song” on this Beggars
Banquet/RCA set. “The Sweetest
“Drop" goes to radio this week.
The full disc hits the streets April
14.

Gallas From A Gun

Scotland rockers Gun's sopho-
more A&M set “Gallas” (Glas-
wegian slang for “cool” or “hip™),
is due April 7. Kenny MacDonald
produced the album, which sports
such titles as “Welcome To The
Real World” and ‘“Money To
Burn.” “Steal Your Fire” comes to
radio this week.

Alternative AIDS Benefit

Headlining an imminent AIDS
benefit will be the Red Hot Chili
Peppers, the Beastie Boys, Fish-
bone, Primus, the Rollins Band,
and. . . Porno For Pyros? This last
outfit features Perry Farrell and
Stephen Perkins, formerly of
Jane’s Addiction, and will make its
debut April 4 at the Hollywood Pal-
ladium benefit for the Magic John-
son Foundation and the gay ac-
tivist group ACT UP L.A.

Pearcy Ratted Out

Ratt lead singer/co-founder
Stephen Pearcy has left the Atlan-
tic band. He’s now working with
guitarist Johnny Angel (formerly
of the Michael Monroe band) and
drummer Fred Coury (who recent-
ly left Cinderella) in a new band
tentatively called Taboo.

Smokin’ Crowes

The Black Crowes will headline
the third “Great Atlanta Pot Festi-
val” on April 11. This will be the
Def American band’s first major
appearance since last summer.
The show, a “musical protest” for
legalization, is presented annually
by the National Organization For
The Reform Of Marijuana Laws
(NORML).

COLLECTOR’S CORNER

Complete Elvis Presley
'50s Box Set Coming

CA is preparing “The King Of Rock "N’ Roll,” a box set chronicling
REMs Presley's entire recorded output up to 1959, including mater-

ial recorded for RCA, Sun, and both sides of the iegendary acetate
recording he made for his mother that led to his discovery.

Among the five-CD set’s 140 tracks will be 15 previously unreleased
performances, including a newly discovered tune (“Fool, Fool, Fool") as
well as the King's first version of “That's When Your Heartaches Begin”
(the B-side of the above-mentioned acetate, made on July 18, 1953).

Scheduled for a June release, the set will sport a 92-page book with
text by noted author Peter Guralnick, photos of rare memorabilia from Col.
Tom Parker's personal collection, and a complele sessionography and
discography. Each numbered set also will contain a sheet of gum-backed
stamps depicting the covers of all of Presley’s '50s LPs and EPs.

8 MONDAY, APRIL 6

1956 / Elvis Presley signs a three-picture
deal with Paramount

1968/ The Beatles open Apple Corps

1971/ The Rolling Stones form Rolling
Stones Records

1984 ,Barbra Streisand's “Yentl" and
Irene Cara's “Manmac” (from
‘Flashdance™) win Oscars for Best
Score and Song, respectively

1985 /Guitarist Miami Steve Van Zandt
{aka Little Steven) announces he'll
leave the E Street Band

1988 /Guitarist Larry Cariton is shot in
the neck after surprising thieves in
his home. He'll be fully recovered in
mine months

Born: Michele Phillips (ex-Mamas &
Papas) 1944

TUESDAY, APRIL 7

1956 /CBS Radio debuts the first national
rock ‘n* rolt show, “The Rock "N’ Roll
Dance Party,” hosted by Alan
Freed

1967/ KMPX/SF debuts what wili be the
forerunner of the AOR format under
the direction of the late Tom Dona-
hue

1975/Deep Purple guitarist Ritchie
Blackmore quits the band to form
Rainbow

1990/ During his surprise performance at
Farm Aid IV, Efton John dedicates
‘Candle In The Wind" to AIDS pa-
tient Ryan White, who dies later

: that night

' Born: Bill Kreutzmann (Grateful Dead)

1946, John Oates 1949

WEDNESDAY, APRIL 8

~ 1973/Neil Young's little-seen “Journey
Through The Past” film premieres
Born. Steve Howe (Yes) 1947, lzzy
Stradlin (ex-Guns N’ Roses)

1962, Julian Lennon 1963

THURSDAY, APRIL 9

1974 /Bruce Springsteen meets future
manager Jon Landau at 3 club in
Massachusetts

1979/Donna Summer's “Last Dance"
wins a Best Qriginal Song Oscar.
Giorgio Moroder wins one for
scoring ““Midnight Express

Born: Carl Perkins 1932
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FRIDAY, APRIL 10

~ 1956/Nat “‘King™ Cole is attacked and
‘ beaten onstage by segregationists in
P‘ Birmingham, AL

. 1962/0riginal Beatles bassist Stu Sut-
& clitfe dies of cerebral paralysis.

l
\
;

1970/The Nice break up. Leader Keith *
Emerson announces his intention to
form a band with bassist Greg Lake

Born Lonesome Dave Peveret (Fog-
hat) 1950. Brian Setzer (Stray
Cats) 1959

SATURDAY, APRIL 11

1961/Bob Dylan makes his professional
debut — opening for John Lee
Hooker — at Gerde's Folk City in
New York

1970/Paul McCariney announces he't

no longer record with John Lennon,

marking the breakup of the Beatles

Peter Green announces his in-

tention to leave Fleetwood Mac

1981/Eddie Van Halen marres actress
Valerie Bestinelli

1983/ Joe Cocker & Jennifer Warnes
win the Best Song Oscar for “Up
Where We Belong

Also

L T

Spinal Tap celebrale therr club feat

1984 /Spinal Tap play a rare show at
LA.’s Music Machine

1988/ Cher wins a Best Actress Oscar for
‘Moonstruck.” David Byrne, Ryui-
chi Sakamoto, and Cong Su take
one for scorng “The Last Emperor

Born: Chris Difford (Squeeze) 1954

SUNDAY, APRIL 12

1954/Bill Haley & His Comets record
‘Rock Around The Clock

1966/dan Berry (Jan & Dean) is
paralyzed when he slams his Cor
vetle into a parked truck

1975/ The film version of the Who's “Tom
my ' opens

1985/Sonny Bono s elected Mayor of
Palm Springs, CA

Born: Herbie Hancock 1940, John Kay
(Steppenwolf) 1944, David |
Cassidy 1950, Pat Travers 1954

—Paul Cobbert E
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ALTERNATIVE PROGRAMMING
Mickey Briggs o (800) 231-2818
Super AC

CAUSE & EFFECT/You Think You Know Her
CUREMigh

EN VOBUEMy Lovin' (You're Never Gonna Get I1)
PRINCE & N.P.G.Money Don Matter 2 Night

Country Alternative

GARTH BROOKS Papa Loved Mama
RONMIE MILBAP/AI Is Fair tin Love And War
LEE ROY PARMELL/The Rock

RONNA REEVES/The More | Learn.
TRISHA YEARWOOD/The Woman Before Me

BONNEVILLE o
Ford Colley e (800) 631-1600

AC Mix
KATHY TROCCOLI/Everything Changes

AC Rock
BOMNIE RAITTNot The Only Ore

BROADCAST PROGRAMMING
Tom Casey o (800) 426-9082
Super Country

CONFEDERATE RAILADAOShe Took 1t Like A Man
DIAMOND RIONoma Jean Riley

MATTHEWS, WRIGHT & KING The Power Of Love
SHEMANDOAH Rock My Baby

MICHELLE WRIBHT Take It Like A Man

Super Hits/Stereo Rock
CUREMHgh

JOE PYBLICAve And Learn
LIGHTNING SEEDS/The Lite Of Riley
METALLICANOthing Etse Matters
MINT CONDITION Breaking My Heart
NIRVANA Come As You Are

PRINCE & N.P.G.Money Dont Matter 2 Night
QUEEN/Boheman Rhapsady

UBLY KID JOEE verything About You
CHRIS WALKERTake Trme

Hot AC/Original ACAUitimate AC/The AC
LISA STANSFIELD/AIl Woman
WYNONNA/She Is His Only Need

R T R e i

CONCEPT PRODUCTIONS
Dick Wagner o (800) 783-3454
Concept 1 AC

NEIL OIAMOND wAXIM CARNES Hooked On The
Memory Ot You

Concept 2 CHR

CUREHigh

EN VOGUE My Lovin’ (You're Never Gonna Get Ity
JOE PUBLICA ve And Learn

LA. GUNSA's Over Now

PARINCE & N.P.G..Money Don't Matter 2 Night
SHANICEA'm Cryin’

Concept 4 Country

SUZY BOGGUSS/Aces

MATTHEWS, WRIGHT & KING/The Power Of Love
PAM TILLIS Bive Rose Is

RANDY TRAVISA'D Surrender Al

R e S

JONES SATELLITE AUDIO
Phil Barry e (800) 766-3251

AC
A. FRANKLIN {/M. McDONALD Ever Changing Tomes
LUTHER VANDROSS Sometimes it's Only Love

Country

SUZY BDGGUSS/Aces

CONFEDERATE RAILROAO/She Took It Like A Man
DLAMONO RIONorma Jean Riley

MATTHEWS, WRIGHT & KING/The Power Of Love
MICHELLE WRIGHT Take It Like A Man

i

R T et R LR
SUPERADIO

Rich 0Brien o (212) 302-1100
CITY-FM

EN VOGUE My Lovin’ (You're Never Gonna Gel Ity
TOM PETTY & THE HEARTDREAKERS Makin’
Some Noise

MATTHEW SWEETGrritrend

O B e W P

UNISTAR
Chris Kampmeier o (213) 460-6383

Hot Country

RONNIE MILSAP/AIl IS Far In Love And War
LEE ROY PARMELL The Rock

OOUG STONE/Come In Oul Of The Pain
TRISHA YEARWODO/The Woman Betore Me

Unistar Country

GARTH BROOKS Papa Loved Mama
LITTLE TEXASFirst Tume For Everything
SAWYER BROWN Some Girls Do

54.7 million households
Fatti Goltuzzi
Dir ic Pr

Weeks On

| HEAVY |

BRYAN ADAMS/Thought I'd Died And  (A&M)
ERIC CLAPTON Tears In Heaven (Reprise)

0ZZY OSBOURNE Mama I'm  (Epic Associaied)
QUEEN/Bohemian Rhapsody (Hollywood)
QUEENSRYCHE /Anybody Listening? EMIERG)
RED HOT CHILI PEPPERS Aunder The Bridge (WB)
BRUCE SPRINGSTEEN Human Touch (Columbia)
TESLAWNa! You Give (Getlen) .
U2/0ne (Version i) (Is:and PLG)

UBLY KID JOE £verything... (Stardog/Mercury)

~

~ A A®DAOO®

~

| EXCLUSIVES |

AEROSMITH/Dream On (From MTV 10) (Coumbia) 6

CURE High (Fiction/E lektra) L .3
DEF LEPPARD/Lex's Get Rocked (Mercury} ADD
METALLICANothing Eise Matiers (Eleitra) . 6
NIRVANA Come As Yoy Are (DGC) 4
VAN HALENRight Now (WB) . . . 4

| BUZZ BIN |

ARRESTEQ OEVELOP. Tennessee (Chrysalrs ERG)
LIVEPain Lies On The Riverside (Radioactve)
SOCIAL DISTORTION Bad Luck (Epcc)
SUGARCUBES M (Elextra)

ann

| BREAKTHROUGH VIDEO |

TORI AMOS Silent All These Yaars (Attantic) 7

| ACTIVE |

-no!
41.8 million households
Sal LoCurto, VP/Programming & Scheduling
Norman Schoenfeid, VP/Program

& Antist Development

€ JTNN

THE NASHVILLE NETWORK »
53.9 mitlion households

Lyndon LaFevers,
video Progrem Administrator

Weeks On Weeks On
| FIVE STAR || |[HEAVY 1

LOSIANDE S R e e ) & SUZY BOSBUSS/Dutbound Plane (L oery) 15
| GREATEST Hn's BILLY DEAN/Only The Wind (SBKALiberty) 14

GREAT PRAINS Faster Gun (Coumbia) 16
MARIAH CAREY Mate 1 Hagoen (Corsmbia) 5 CLINTOM GREGORY Pay. Ruby. Pay (SOR) 70
ERIC CLAPTOM Tears inHeaven (Reprise) 7 SAMMY KERSHAW/Don't Go Near... Mercury) 71
GENESIS.1 Can Darce (Atante) & HAL KETCHUM Past The Port Of Rescue (Cu) 7
RICHARD MARXMazad (The Rver) (Caote) 8 TRACY LAWRENCE Today s Lonely Fool Atat) 7
BONMIE RATTTNot The Only One (Capilal) 2 LITTLE TEXAS £ ust Time For Everything (W8) .10
BRUCE SPRINGSTEEN Homan Touch (Comba) 2 I 8 TR TED 3
VANESSA WILLIAMS Save The. (WingMercury) . 8 LEE ROY PARNELL The Rock (Arsta) A

DOLLY PRATON/Straght Tak (Hollywood) 2
| HEAVY SAWYER BROWN/Some Grrls Do (CubCapitol) 5

DAN $EA.$Mason Dixon Line (WB) .3
ATLANTIC STARR Masterpiece (Reptise) 3 RICKY SKABES/Same 01 Love (Epic) 2
NATALIE COLE/The Very Thought Of You (Eleidra) . 7 AARON T*PPIN/There Ain‘t Nothin® Wrong... (RCA) &8
LITTLE VILLAGE She Runs Hot (Reprise) 5 TRAVIS TRITT Bible Bell (WB) . 3
MR. B18/To Be With You (Atlantic) 3 TANYA TYCKER/Some King Of Trouble (Liberty} 7
DOLLY PARTON /Straght Tak (Hollywood) 2 STEVE WARINER The Tips Ot My Fingers (Anista) 9
LISA STANSFIELD/AH Woman (Anista) 9 MICHAEL WHITE Professional Fool (Reprise) 20
CURTIS STIGERS You're All That . (Arista) 8 HANK WRLLIAMS JR. Hotel (Curb/Capricon'W8) 5
KATHY TROCCOU Everything  (ReunionGeften) 7 TRISHA YEARWOOD That's What | Like. (MCA) 77
U2/0ne (Istland PLG) . ADD DWIGHT YOAKAMA! Onty Hunts When. (Reprise) 75
JOE COCKER Feels Like Forever (Capitol) 3
COWBOY JUNKIES Southern Rain (RCA) 1 DREAMER Thunder And Lightung (Saraloga)

A. FRANKLIN I/M. McDONALD £ver. (Arista) 6
SOPHIE B. HAWKINS Damn | Wish. (Columbia) ADD
KEMNY LOGGINS/The Real Thing (Columba) 4
JOHN MELLENCAMPNow More Than. (Mescury) ADD
JOHN PRINE Picture Show (Oh Boy) 4
JOHN SECADA 'Just Anolher Day (SBK/£RG) 7
CARLY SIMON/Love Ot My Lite (Reprise) 2
SMITHEREENS Too Much Passion (Capiol) 4
WILLIAMS BROTHERS/Can't Cry Hard . (WB) 5
GEOFFREY WILLIAMSI's Not A . (GantRprse) ADD

| ARTIST OF THE MONTH |

22 T0°Nwa Las Vegas (WB) ADD
Informabion current as of March 24

2PAC/Brenda’s Got A Baby (Inerscope) 3
BLACKSHEEP The Chowce Is Yours (Mercury) 3
COMCRETE BLONOE Ghost (f A Texas... (IRS) 5
CRACKER/Teen Angst (What The. ) (Vugin)  ADD
MELISSA ETHERIDGE/Ain tt Heawy (IskndPLG) 3
MICHAEL JACKSONRemember The Tme (Epic) . 9

KING'S X Black Flag (Atlantic) .ADD
KRISS KROSS /Jump (Columbia) . 3
L.A. BUNSA's Over Now (Polydor PLG) 12
MR. BIG/Just Take My Hear! (Altantic) ADD
ROXETTE Church Ot Your Heart (EMI/ERG) 6
TEARS FOR FEARS/Aa0 S0 (FontanaMercury) 3
TLC/AINY 2 Proud 2 Beg (LaFace/Ansta) 5

|ON

DAVID BYRNE/She's Mad (L uaka Bop/Sire/WB)
LIGHTNING SEEOS Lite Of Riiey (MCA)

LITTLE VILLAGE She Runs Hot (Reprise) .. .
SARAH MCLACHLAN/Into The Fire (Neftwerk/Arista)
NED'S ATOMIC DUSTBINAGH Your. (Columba)
PANTERA Mouth For War (Alco) . .
PUBLIC IMAGE LIMITED Covered (Vigin)
STORM/Show Me T7e Way (1 werscape)

GEOFFREY WILLIAMSAt's Noi  (GantReprise) ADD

NN

| STRESS |

SODYCOUNT There Goes The  (Swe WB) 2
MARIAH CAREY Maie It Happen (Columbia) ... 3
JOE PUBLIC/Live And Learn (Cokumbia) 5

RICHARO MARX Marard (The Rver) (Capitol) 10
JOHN MELLENCAMPNOw More Than  (Mercury) ADD
MATTHEW SWEET Grtrend (Zo0) 1

| HOT NEW VIDEOS |

OEF LEPPARO/Let's Get Rocked (Mercury) ADD
ARRESTED DEVELOP. Tervessee (Chrysalis£RG) 2

BODYCOUNT There Goes The  (Swe/WB) 2
MARIAH CAREY Make It Happen (Columbia) 3
NIRVANA/Come As You Are (OGC) 4

L ADDS

OEF LEPPARO/Let's Get Racked (Mercury)

JOHN MELLENCAMP Now More Than Ever (Mercury)
MR. BiG/Just Take My Heart (Atlaniic)

KING'S X Black Flag (Attantc)

CRACKER Teen Angst (What The World ) (Virgin)
GEOFFREY WILLIAMS At's Not A Love  (GantReprise)

#JUKEBOX

13 million households
Les Gerland, VP/Programming
John Robson, Director/
Music Programming

Lw Tw

1 * LUKEA Wanna Rock (LukesAlantic)

— ¢ KRS KROSS/.Jjump (Rufthouse/Cclumbia)

2 3 2PACBrenda’s Got A Baby (Imerscape)

4 4 SIR MIX-A-LOT Baby Gor Back (Del Amencan)
8 5 MINT CONDITION Breaking _ (Perspectrve/ASM)
— € DAS EFX They want EFX (Ako/Estwest)

3 7 MICHAEL JACKSOMMemember The Twme (Epic)
6 8 MC BRAINS/Ooche Cooche (Molown)

5 9 JODECISky (UptownMCA)

9 1) CYPRESS MILLMHand On  (RuMhause/Columba)

Most requesied lor the week ending March 20

Avg. Gross
Bos” Artiat (In 000s)
1 GUNS N’ ROSES $577.5
2ROD STEWART $506.0
3 JOHN MELLENCAMP $458.8
4METALLICA $3806
5 PAULA ABDUL $309 1
8 RUSH $276.6
7 VAN HALEN $252.3
8 DIRE STRAITS $251.5
9 LUTHER VANDROSS $2248
10 BRYAN ADAMS $221.8
11 “YOUNG MESSIAN TOUR"'  $221.0
12 MICHAEL BOLTON $2158
13 RANDY TRAVIS $187.2
14 GEORGE STRAIT $166.2
15 QUEENSRYCHE $158.1
New Tours
Among this week's new tours
MARTY BROWN PAT METHENY GROUP
FOL.OW FOR NOW  LOU REED
MARILLION SOCIAL DISTORTION
MARSHALL TUCKER WAR BABIES
BAND
The CONCERT PULSE i1s a weakly compu-
tenzed report ranking each artist by their
average box office gross reported per
venue. Cowtesy of Polstr, a publication
ol Promoters’ On-Line Listings, (800) 344
7383, or in Cakfomia (209) 224-2631

Isformation curreni as of March 23

CMT

CYUNTAY MmUSIC YaLRVITION
15.1 million households
Bob Baker, Director/Operations

Lw Tw

1 DWIGHT YOAKAM/t Only Hurts  (Reprise)

2 MEBA MCENTIREAS There Lde Out There (MCA)
3 STEVE WARINER The Tips Of My (Ansta)

4 TANYA TUCKER/Some Kind Of Trouble (Liberty)
5 SJZY BOGGUSSOubound Phare (Liberty)

6 BSLLY DEAN/Only The Wind (SBK Liberty)

7 AARON TIPPW There Ain't Nothin'  (RCA)

8 HAL KETCHUMPast The Port Of Rescue (Curb)
9 PRITY LOVELESS Jealous Bone (MCA)

— 10 SAWYER BROWN Same Guts Do (Curb/Capaol)

[ T R - L)

Weeks On

| HEAVY |

JOE DIFFIEs It Coid In Here (Epic) . PICK/12
SAMMY KERSHAW Cont Go Near (Mercury) 13
TRACY LAWRENCE Taday's Lonely Fool (Atlantic) 3
LITTLE TEXASFrst Time For . (WB) . BREAKOUT/12
SAWYER BROWN Some Guts Do (Cur/Caprol) 6
RICKY SKAGGS Same 01 Love (Ep«c) 4

|HOTSHOTS |

DEAMNMA COX Texas Suesiep (W8)

RODMEY CROWELLALovin' AR Night (Columbia)
BILLY RAY CYRUS /Achy, Breaky Heart (Mercury)
MATTHEWS, WRIGHT & KING. The Power O1... (Col )
McBRIGE & THE RIDE Sacred Ground (MCA)
SHENANDOAH Rack My Baby (RCA)

MICHELLE WRIGHT Take  Like A Man (Arista)

| ADDS |

LIONE] CARTWRIGHT Family Tree (MCA)
CONFEDERATE RAILROAD/She Took It Like ~ (Atiantic)
JOE DIFFIE/Sheps That Don't Come In (Epic)

DENNIS ROBBINS Home Sweel Home (Giant)

W NAW O

Heavy otation songs recee tve plays per day Hol Shots
recerve Towr plays per day Breakout Videos and Prcks (Pick
Hits of "he Week) recerve an extra play above heavy rolation
per day Ak Top 10 videos also receive heavy rolation

Informahon current as of March 27

BRITAIN

lw Tw

1 1 SHAKESPEAR'S
SISTER/Stay
6 2 CECE PENISTONFinally
8 3 MRA. BIG/To Be With You
— 4 RIGHT SAID FRED/Deeply
Dippy
5 5 ERIC CLAPTON/Tears In
Heaven
— 6 DEF LEPPARD/Let's Get Rocked
2 7 SHANICEA Love Your Smile
(Driza Bone Remix)
— 8 CUREHigh
— 9 ANNIE LENNOX/Why
7 10 CROWDED HOUSE/Weather
with You

Moving Up

ERASURE Breath Of Life

LIQUID Sweet Harmony

HAMMER/Do Not Pass Me By

LISA STANSFIELD/Time To Make You
Mine

WET WET WETMore Than Love
MANIC STREET PREACHERS/Slash ‘N’
Burn

SALT-N-PEPA Expression

TORI AMOSWinter

ROXETTE/Church Of Your Heart
LIGHTNING SEEDS/The Life Of Riley

Courtesy Chart information Network

AUSTRALIA

W W
1 1 DIESEL/Tip Of My
Tongue
2 2 EUPHORIA/Love You Right
4 3 CROWDED HOUSEAt's Oniy
Natural
3 4 BABY ANIMALS/One Word
12TH MANMarvellous
JIMMY BARNES/Aint No
Mountain High Enough
6 7 DEBORAH CONWAY Release
Me
— 8 RICK PRICENG A Day Goes By
8 9 MAYBE DOLLS/Cool Jesus
— 10 JAMES BLUNDELL &
JAMES REYNEMWay Out West

Most Added

JAMES BLUNDELL &
JAMES REYNEWay Out West
RICK PRICENot A Day Goes By

Top 10 Austrakien records from playlists of 3
Triple M-FM/Meibourne, FOX-FM/Meibourne,
96 FM/Perth, SA-FM/Adeleide, 2-DAY/Syd.
ney, 2 Triple M-FM/Sydney, MMM-FM/Bris-
bane, B105/Brisbane, FM-104.7/Canberrs,
and 2 KIX 106/Canberra.

CANADA

w ™™
2 1 BRYAN ADAMS/Thought
I'd Died And Gone
To Heaven
1 2 INFIDELS/Ceiebrate
3 3 ONE 2 ONE/Peace Of Mind
5 4 SASS JORDANMake You A
Believer
4 5 TOM COCHRANENO Regrets
6 6 FROZEN GHOSTMHead Over
Heels
7 7 ALANISPlastic
8 8 WEST END GIRLS/Show Me
The Way
9 9 LISA LOUGHEEDMWorid Love
— 10 BIG HOUSE/Baby Dol

Most Added

TOM COCHRANE/Sinking Like A Sunset
ROBBIE ROBERTSON/Shake This Town
HAREM SCAREM Honestly

Top 10 C CHR his courtesy
The Record (416) 533-9417
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IDEAS THAT WORK

JOEL DENVER

CHR

CONTEMPORARY HIT RADIO

Injecting Entertainment
Back Into The Format

Over the last few months many PDs, MDs, and record
execs have complained to me about the sameness of
CHR'’s sound from market to market. In an effort to jump-
start ideas on how to balance the music vs. entertainment
equation, I recently spoke with an off-air PD, a morning
team, and a PD/morning man.

Fun Isn’t Costly

WNCI/Columbus PD Dave Rob-
bins declared: “CHR is a two-
legged animal. If you're banking
only on music, then you’re standing
on just one leg and can be pushed
over. The things that cost the least
make the biggest impact. If you
give away a house, 30 cars, or
$100,000, people say, ‘Ho-hum, just
another radio contest.’” But when
kids get sick from eating too much
candy and are rushed to the hos-
pital, that’s another story.

“We duplicated that experience
for our audience with the help of
some doctors. We wired [ morning
personalities] John Cline, Dave
Calin, and [midday man] Andy
Clark to measure their blood
pressure, temperature, and metab-
olism as they each ate 14 candy
bars. The whole market buzzed
about it — and it only cost about $15
to pull off. When postage jumped
from 25 cents to 29 cents, we bought
a large quantity of four-cent
stamps and in return got a huge
buzz.”

Robbins believes many CHRs
sound bland because of their PDs.
He identified three major PD per-
sonality types: expressive, driver,
and analytical. “If you're analytic-
al you're into facts and figures, and
generally have trouble making de-
cisions without mounds of data.
Unfortunately, most PDs are this
type. They stare at too many com-
puter screens and make the station
sound sterile. On the other hand,
expressive or driver PDs make it

Dave Robbins

fun and get it done. Life isn’t risk-
free. If you as a PD always want
more information before making a
decision, your risk is actually in-
creased because you end up doing
nothing for the audience.

Good Talk Vs. Bad Talk

Look at any CHR perceptual
study, and you're almost sure to
find comments about DJs who talk
too much. Robbins interprets this
in a positive way. “We talk every
single record, with the exception of
twice an hour when a sweeper
runs. That way we can ID every
record, and it forces the jock to talk
and be creative.

“To make sure new music be-
comes a positive, we provide infor-
mation about new titles and artists.
We've even invited record guys to
come on-air and play their new
product. We play the record and so-

Instant Relatability

ow can PDs and air personalities better relate to
their audience? It takes a lot of work: reading news-
papers and magazines, familiarizing yourself with
the hot TV shows, socializing with non-radio people, attend-

Ing concerts, etc

To help lighten that workload and bring instant relatability to your sta-
tion, why not put a parttimer in charge of an internal clipping service? Via
subscriptions to varlous local and national publications — covering the
latest in news, music, fashion, television, food, movies — that person could
compile a daily list of what's happening for the air talent's use. In addition,
the parttimer could work with your MD in obtaining updated bios, photos,
and interesting facts about superstar and up-and-coming artists.

licit calls. If we get 10 positive calls
in a row, we'll put the record in
regular rotation. It's just a bit of
[audience maintenance} show biz.
which too many of us have forgot-
ten about.

“Four times an hour we air ‘Co-
lumbus Breaks," during which the
personalities communicate about
something dealing with communi-
ty service, a community-oriented
promotion, or a personal experi-
ence that’s relatable to the listener.
Topical talk about the city and its
goings-on, plus information about
the music, is not a negative.

“Our jocks have total freedom at
WNCI, and we encourage that free-
dom with a creative environment.
‘Ten in a row and no talk’ stifles
fun, but at WNCI we’re ‘All crea-

66,

It’s amazing that in
1992 we have some
of the best-sounding
technical stations
yet the worst
human-sounding

stations.
—Dave Robbins
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tivity all the time.’ It's amazing
that in 1992 we have some of the
best-sounding technical stations
yet the worst human-sounding sta-
tions. CHR is a victim of holdover
thinking. This antiquated, safe
thinking has come back to bite
many PDs. Your audience moves
forward, and you can’t stop them.
So entertain and have fun, but keep
in mind music isn't the only
factor.”

Freedom Ride

While many CHR morning shows
emphasize music, it’s not the main
element for WKBQ/St. Louis mor-
ning madmen Steve (Shannon) &
D.C. (Chymes), who never tape
their bits but do them live for add-
ed spontaneity. Steve noted, “One
of the most positive things about
working here is [PD} Mark Todd
he’s given us lots of freedom. In-
stead of forcing us to play X num-
ber of songs each hour, he lets us
get by with four an hour. If a bit is
rolling, we might not get into the
8am news until 8:10, and he never
bitches about it.”

D.C. remarked, “I look for the
day when CHR is entertainment-
driven again instead of music-
driven. During the 1980s it seemed

that all of the hot CHRs also had
the hottest morning shows. But
[popular personalities] Howard
Stern, Jonathon Brandemeier, and
Mark & Brian are on AOR or Clas-
sic Rock stations. Why? Because
they don’'t have the restrictions
that go with most CHR morning
shows. Those guys are allowed to
be personalities, and that has a lot

Mark Landis

to do with the PDs. Entertainment
is primary for us. We appeal to
people, not just fans of CHR.”

Steve & D.C. don't boast about
prapping for hours on a daily basis
“We just go off by ourselves, get in-
to a creative mood, and put a few
things down on paper to talk
about,” said DC. “Generally, so
much happens spontaneously that
we don't get to do everything we’ve
planned.” Added Steve, ‘“The
phones are our lifeline; we often
talk about what listeners are talk-
ing about.

“And we also have those days
when we really suck. CHR has
been the last to come around to the
idea of being honest with the audi-
ence. If we feel like shit, we tell the
audience. One day we were so
lame we asked the listeners what
we should do that morning, and we
got a week’s worth of ideas in no
time.”

Entertainment is
primary for us. We
appeal to people,

not just fans of
CHR.
—D.C. & Steve

Trickle-Down Theory

Apparently the entertainment
doesn't end at 10am when Steve &
D.C. sign off. Noted D.C., “Mark
has allowed the stuff we do in the
mornings to spread to other day-
parts. Now all the jocks are having
more fun on the air. [APD/midday
personality] Chris Knight has
started doing a few phone bits dur-
ing his show.” Steve added, “The
9am hour isn’t that typical transi-
tion period. We often carry our bits
right into Chris’s show, and he runs
with them. In a sense, there's a
blur between our two shows be-
cause sometimes he comes on our
show around 9:30.”

One of the wilder stunts Steve &
D.C. recently staged involved
working with a topless maid ser-
vice. D.C.: “These topless maids
work out of nearby Belleville, I
and have caused a major contro-
versy. So we bared our chests,
helped them clean a house, and
broadcast the whole thing.”

Another bit focused on an 82-
year-old activist named Sister
Dunham, who’s fasting on behalf of
the Haitian refugees. “Dick Greg-

66/

it’s old school to
have a personality
morning show and
then become a
jukebox the rest of

the day.
—Mark Landis
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ory visited her to drum up support
for her cause,” recalled Steve.
“Well, they took her to the hospital.
We saw her on TV; to us and the
audience it looked like maybe she
wasn’t missing any meals. So we
sent a pizza to her hospital room



and got a lot of press out of it. Some
was negative, but so what. All we
did was plug into what people were
talking about.”

‘Right Course’

As a PD/morning man, KIOC
(K106)/Beaumont, TX'’s Mark
Landis said that “creating a basic
atmosphere of fun for the staff is
the best thing I can do to get things
rolling. PDs who wear ties and sit
in front of a computer all day set a

stiffer tone. They lose touch with -

reality. I don’t wear ties and show
up at every station promotion.
When listeners come up and talk to
me about what they’ve heard on
my show or the station, then I know
we're on the right course.

“The biggest chunk of what we
talk about on-air is what’s going on
in town. We have formatics to stay
tight, yet we have injected person-
ality into our slickness. It’s theater
of the mind. I encourage my on-air
staff to be creative and take some
chances: You need to draw atten-
tion to yourselves in a fun way to
win,

“It's old school to have a per-
sonality morning show and then be-
come a jukebox the rest of the day.
How exciting would your station be
if the jocks talked only during four
breaks an hour — two breaks
might promote the next long music
sweep; another would cover the
weather; and the fourth would
push the hourly contest. If that
sounds boring to you, think about
the listeners.”

Landis related a recent bit that
attracted major publicity for K106.
“We did an on-air bit called ‘Celeb-
rity Wakeup.’ Vice President Dan
Quayle was staying at the Beau-
mont Hilton, and I called him. I
couldn’t believe it, but the hotel put
us through. I got a hangup, which
also happened a second time. I
called a third time and left a
message that the hotel operator re-

ONE KILLER INTERVIEW — KMEL/San Francisco took its morning show
on the road to hang out with the stars at the Grammy Awards. Rubbing el-
bows at the Ritz-Cariton hotel are (I-r) KMEL APD/MD Hosh Gureli, best
new artist nominee Seal, and PD Keith Naftaly.

PECS N’ PUNCHES — Heavyweight champion Evander Holyfield (c) re-
cently held training camp at WAPW (Power 99)/Atlanta. Feeling punchy are
(back row, I-r) Power 99 air talents George Lowe and Paul Ossmann; (mid-
dle, I-r) morning personality Reggie B., APD Leslie Fram, and D Rick
Stacy; ffront, I-r) staffers Rob Kessler and Major Tom.
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peated or-air: ‘I've got the girls;
meet me at Shoney's at 10:30am.’
Well, I got off the air and went for a
bite; suddenly my pager goes off.
It was the station telling me that
Dan Quayle actually went to
Shoney’s. The TV stations and
newspapers were there to prove it.
I guess he was looking for the
m'r]s"’

In an effort to shake things up,
Landis can be a real clown. “I'm
not beyond coming up behind my
afternoon guy [Jack Daniels] and
goosing him when he’s ready to do
his break. It makes him laugh, and
it filters across the air that we're
having a [good time). You can
hz.we fun, play hit music, and be a
winner.”

MOTION

e WZPL/Indianapolis ups
Kay Feeney to Marketing Pro-
motions Dir. and Lisa Kerk-
hove to Promotions Dir.

Neil Sullivan leaves WCOD/Hyan-
nis, MA to fill the vacant PD chair at
WKDD/Akron ... WOHT (Hot955)/
Jackson MD Shadow Cruze heads for
WFMF/Baton Rouge; ovemighter J.R.
becomes WOHT interimMD . . . WSTR
(Star 94)/Atlanta names KEGL/Dallas’s
Rusty Humphries AM producer . . .
Publicist Melanie Lentz takes the Pro-
motions Director job at WXXL
(XL1067)/Orlando ... Tucson vet
Beth Bryant moves to middays at
WZOK/Rockford, IL as Liz Wlider
heads to WKE/Buffalo.

WRHT/Greenvile, NC ups Gina
Grey and Dave Mack to middays and
aftenoons, respectively, as Gary Lee
exits . . . At KEWB (B94.7)/Redding,
CA, Barry McGuire from KHQT
(Hot977)/San Jose takes middays;
Monica Jaye comes aboard from
crosstown KARZ for late-nights . . .
Patty Sympson moves into the
KRNQ/Des Moines midday shift and
out of crosstown KLYF ... KNIN/
Wichita Falls, TX ups parttimer Shan-
non Keyes to ovemights as Mark Al
len steps down to swing . . . WBIZ/Eau
Claire, W1 PM driver Alex Edwards
segues to the APD/morning gig at sis-
ter WSPT/Stevens Point, WI.
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Carolyn Privitera

KHTK/St. Louis weicomes AMer
Beau Weaver from WZEE (Z104)/
Madison ... At KLYV/Dubuque, IA,
PD Doug Collins assumes MD duties,
night talent Scott Thomas becomes
Music Coordinator and moves to mid-
days, and overnighter Misty segues to
nights WKSI/Greensboro, NC
graveyarder Rick Roberts becomes
Music Coordinator as Tim Meadows
shifts to momnings . . . WINX/Rockville,
MD welcomes moming talent/Promo-
tions Director Brooke Stevens . . . At
WMEE/Rt. Wayne, IN, weekender
Zack Skyler jumps to nights, and
WANE-TV anchor Karen Hansel joins
for AM news.

WRBQ (Q105)/Tampa names Nutri/
System Marketing Mgr. Carolyn Pri-
vitera Promotions Director ... KAYI

(K107)/Tulsa ups parttimer Chuck
Stevens to afternoons replacing Dan
Kelly . . . Changes at KKXX/Bakers-
fiels, CA: APD/night talent Kevin
Koskee adds MD chores; Gina Davis
joins from KPWR (Power 106)/Los An-
geles as Promotions Director/mid-
dayer; and Kerry Murphey and Don
O’Neal, both from KIIS/L.A., arrive as
AM producer and PM driver respec-
tivety.

WKHI (999KHI)/Ocean City, MD ups
parttimer Phil Dirt to ovemights, re-
placing Chet McCoy. K.C. O'Nell joins
for weekends . . . KDON/Salinas-Mon-
terey, CA adds former KKBQ/Houston
talent Jay Kelley for moming drive with
MD Jennifer Wilde, who also adds a
short midday shift ... Staci Kelly
segues from WRQN/Toledo middays to
similr duties at KQKQ/Omaha . . .
WVSR/Charleston, WV nabs Mike Ed-
wards from crosstown WVAS for over-
nights.

BITS

® Let’s Get Serious — Recently,
several CHRs have taken a break from
moming levity to focus on serious com-
munity issues. The WAPW (Power 99y
Atianta Breakfast Club nosted a 90-
minute AIDS discussion featuring a
doctor, an AIDS patient, and the direc-
tor of A.l.D. Atlanta. The response was
so huge, PD/moming man Rick Stacy
went with a talk format the entire mom-
ing.

COLOURIALS

A
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“INNOCENT CHILD”

The First Single
From The Debut Album

“WATER TO THE SOUL”

CHR MOST ADDED!
FIRST WEEK:
45 REPORTERS!

“Colourhaus is exactly
what CHR needs...
It’s up, pop, & fun...
Great real vocals."”

MICHAEL MARTIN
KIIS-FM/LOS ANGELES

Produced by
PHIL RADFORD & BOB MITCHELL

PE

INTERSCO

RECORDS"
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WALT LOVE

Springtime Smiiles
‘N’ Snapshots

Winter is melting away, and the first approach of

spring finds our radio and record friends in good cheer.

Let’s take a trip around the country to see them hard at

play promoting their stations and sounds.

ing personality CJ Morgan (I).

Holliday, and air talent Lisa Lopez

MEET ME IN THE MIDDLE — MCA artist Gladys Knight dropped by
WQUE/New Orleans to chat with PD “Jammin'" Jay Michaels (r) and mom-

NEW YORK STORIES — Arista artist Jennifer Holliday joined WBLS/New
York's “Wake-Up Club" for a live remote; warming up at the record store are
(-r) Arista’s Kim Fergusson, the station's Dr. Bob Lee and PD Mike Love,

CARRY ON, PATTI — Folks lined up to say “cheese” when GRP artist Patti
Austin dropped by WWIN/Baltimore; (I-r) GRP's Doug Wilkins, WWIN's Trisci-
na Grey and PD Mike Roberts, Austin, and the station's Marvin Betts.

ACTION

Pete Brown, former GM of WJUBT/
Jacksonville, succeeds Nancy Cooper
in a similar post at WQMG/Greensboro

XHTZ/San Diego morning news-
person Joyce Thompson segues to
rival XHRM for nights . . . KUMZ/Dallas
evening personality MC Jammer joins
competitor KKDA-FM (K-104) for after-

noons.

WUSL/Philadelphia air talent Stanley
T is set to host a weekly countdown of
most requested videos on crosstown
WTGITV's new UC video program.
WUSL is co-sponsoring the hour-long
show, which will feature artist inter-
views and appearances.

URBAN CONTEMPORARY

{
-

BREAKFAST BEAT — KKBT/Los Angeles celebrated the second anniversary of its “House Party" moming show with the
hundreds of listeners who joined the team for breakfast. Partying with the best of them were (standing, I-r) KKBT's Diana
Steele, OM Liz Kiley, Dennis Cruz, Brian Cooley, PD Mike Stradford. Greg Manley, and Charleye “The Coach" Wright;
(seated, I-r) morning jocks John London and Shirley Clark and MCA artist Jody Watley.

WALKER AT WILD — Pendulum artist Chris Walker visited WILD/Boston for an after-work get-together. Smiling (I-r) are
Pendulum'’s Stanley Winslow, Walker, WILD MD Dana Hall, Elektra’s Barry Roberts, WILD's Pebbles and PD Stephen Hill.

HAMMER GROOVE — Capitol artist Hammer dropped by WVEE/Atlanta to pick up a Fshirt; standing (I-r) MD Thomas
Bacote, Hammer, the station's Tony Brown, Capltol's Tony Scott, and V-103's Ryan Cameron.




'KATHY
SLEDGE

“Take Me
Back To
Love Again”™

Now On 56
UC Reporters
Including

WBLK
WDAS
WUSL
%KYS
.WVEE
K97
WEDR
WOWI
KZAK
WTLC
&PRS
EMM
...And Many More!

e;# Mawagerzeni: Jack Nelson & Associates .
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‘(Meanwhile) Back At The
Ranch”

URBAN
BREAKER

UC CHART: ©
NOW ON 55 UC REPORTERS
INCLUDING:

WBLK K97 WIJLB WKKV
WAMO WEDR WTLC KMJM
WKYS WZAK KPRS KKBT

KMJQ ..AND MANY MORE!

“Love Or The Single Life”
FRESH AND UPTEMPO - JUST THE
RIGHT SOUND FOR SPRING!

NOW ON 42 UC REPORTERS - AND
BREAKER-BOUND!

HAPPENING AT:

WBLK  WOW! WAGH
WHUR  WZAK WQIS
WKYS  WTLC KJMS
KMJQ  KPRS WIKS
K97 KMJM WMVP

WEDR WWINFM  ._,AND MANY MORE!

GERALD
LEVERT ;

“School Me”

DESTINED TO BE ANOTHER #1
SINGLE!

FROM THE GOLD-PLUS DEBUT
CD “PRIVATE LINE”

* IMPACTING MONDAY,
MARCH 30!

UC PICTURE PAGE

KEEP IT COMIN’ — Keith Sweat paid a visit to WILD/Boston. Making the scene are (I-r) Elektra’s Barry Roberts, WILD
PD/morning man Stephen Hill, Sweal, station personaiity “Coach’ William Maye, and Elektra’s Joe Morrow.

GABLE'S TABLE — Eplc artist Eric Gable was guest of honor at the label’s recent “Can’t Wait To Get You Home* par-
ty. Celebrating in Beverly Hills are (I-r) Epic’s Kippy Russell, KKBT/L.A. PD Mike Stradford, Gable, KKBT MD John
Mounds, Epic's Maurice Warfield, and Gable manager Mike Eider.

COMMITMENT TO EXCELLENCE — The YBPC recently held its National Award of Excellence ceremony in Houston.

Among the honorees were (I-r) Warner Bros. Sr. VP Ray Harris, record executive Al Bell, YBPC President Al Luv Jen-
kins, Gray Communications’ Tony Gray, WZHT/Montgomery, AL PD Larry Steele, and Mercury Records President Ed
Eckstine
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URBAN

BREAKER

UC CHART: €@
MOST ADDED!

NOW ON 62 UC
REPORTERS — 70%!

INCLUDING:
WBLK WAMO WYLD WZAK KPRS
WBLS K97 wOwl WIJLB KMJM

WDAS WEDR WIZF WTLC  KKBT
- AND MANY MORE!

A BEGGAR'S

BANQUETS®
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‘DON'T
MAKE

MEBEG
TONIGHT'

The HOT debut single

and video that
everyone's eating up!

From the new Capitol/Manhattan
compact disc and cassette
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Produced by Barry J. Eastmond for East Bay Music, Inc
Management: Reach Entertainment/Kery Davis
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NEW ROCK

PROMOTIONAL OPPORTUNITIES

Homegrown CD Collections
Attract Active Listeners

Local music CD compilations can be just as effective
a marketing tool as T-shirts, bumper stickers, and the
myriad of other radio promo staples. KDGE (The Edge)/
Dallas MD George Gimarc offers a crash course in how to
create and maximize the potential of this listener-friendly

tool.

Three times a year, the Edge col-
lects some 16 or 17 of Dallas’s best
local alternative bands and immor-
talizes them on CD. These compila-
tions, all volumes in the station’s
“Tales From The Edge” series,
are sold exclusively in Sound Ware-
house music stores for $2.94 each.
(The .94, of course, ties in with the
station’s dial position)

Gimarc says the CD idea is one
he’s believed in for a long time. But
even he was shocked at the public
response it received. “We did the
first one with only 4000 CDs be-
cause we honestly didn’t know how
it would sell. They sold out in less
than 48 hours.”

The very reasonable price, he
admits, certainly helped. “We
found our base price per unit and
bumped it up about $1. We wanted
a price that was equivalent to a
video rental or the cover at a club.
And it was just a stupid price that
made people say, ‘That’s a joke,
right?’

‘“After the first one sold out as
fast as it did, we pressed up 15,000
of the next one. But that proved to
be a few too many. The idea was to
have the discs sell out in about six
to eight weeks, giving us six to
eight weeks of down time before
the next one was due. So we backed
off to 10,000 units on the third
volume, and it seemed to be just
right.”

Star Search

Selecting bands for the CD is a
priority, but Gimarc says the
Edge’s listeners are more than
willing to help. *‘A lot of bands are
suggested to me. Listeners call up

JAILBAIT RONS wiLD
L™ l!&lge

re-created by computer.

and tell me to go check out certain
bands. And I get at least a dozen
tapes per week. Out of that, maybe
one turns out to be good. I listen to
the tapes, call up the bands, ar-
range a showcase, and get a mas-
ter tape of the recording.”

The project has drawn attention
both at home and abroad. *“Several
national and international bands —
British bands, for example — have
asked to get involved,’says
Gimare. ‘“On Volume Five [due in
July] there will be some major
label, big-name acts masquerading
got a tradeout with a local record-
ing studio, allowing me to do the

recoll “bloodline”

featuring the first single “faith healer”

~
Iﬁ. o

The CD cover is from old, obscure magazine covers

as small-time Texas bands.” Sorry
fans, the names are secret for now.

Studio Work
With a final lineup in hand,
Gimarc heads for the studio. “I've

actual mastering. I take all the
DATSs and reel-to-reels and assem-
ble them on a DAT, which is sent to
a pressing plant. We balance ev-
erything and EQ it, so that it
sounds like a whole instead of just a
collection of demos.

‘“‘Charisma offered to let me use
their pressing plant as long as I

66

We did the first one
with only 4000 CDs
because we
honestly didn’t
know how it would
sell. They sold out
in less than 48
hours.

99,

paid the bills. I send my finished
art and tapes to them, and they for-
ward them on to their pressing
plant. For 10,000 copies of the CD,
my total pressing cost is about
$17,000 dollars for the total
package.

“I have a friend who is a graphic
artist do the artwork. He does it all

REVOLUTION

Changes at WDRE/Long Island: For-
mer WQQQ/Stamford, CT PD/after-
noon driver Bob Marrone joins the
morning team, replacing Mina Greene;
KROQ/L.A. parttimer John Loscalzo
{(aka Mr. Hand) and WBAB/Long Island
night jock John Vale come aboard for
parttime/swing duties . . . KZOL (X-96),
Salt Lake City changes call letters to
KXRK.

Promotions With

Research Flyers

KITS (Live 105)¥San Francisco
has turned a fairly common bumper
sticker campaign into a unique re-
search tool. Here's how It works:
The station hands out some
300,000 stickers annually, tying in
such clients as 7-11 stores and
Taco Bell restaurants. Next, the
station patrols the Bay Area, leaving
thank-you notes-cum-question-
naires on stickered cars

The survey asks the stickered lis-
tener for his or her name, address,
sex, age, and comments,; it also
asks if the person would like to par-
ticipate in station research. "We've
had a very high return,” notes Pro-
motion Director Gabrielle Medec-
ki. “We've been doing it for a few
years now, and it goes over very,
very well

Those who respond to the survey
receive “a small token” of the sta-
tion’s appreciation (e.g., a keychain
emblazoned with the station’s call
letters and logo)

Label Support

Operating with an admittedly thin
promo budget, WOXY (97X)/Cin-
cinnati nonetheless keeps a high
profile in the community. Much of

A New (Rock) Twist

Here are a couple of ideas for getting the most out of
your promotional efforts.

the credit goes to Promotion Direc-
tor Laura Kim, whose aggressive
efforts in seeking and securing la-
bel support have landed WOXY's
call letters and logo on such prizes
as PLG fannypacks (given in
conjunction with a U2 promotion),
EMF bumper stickers, Sugarcubes
keychains, Pixies magnets, and
Psychefunkapus beach balls.

Kim says it's essential that her
promo ideas are current, ideally ty-
ing in with a record that's yet to be
worked at radio. After targeting like- |
ly air-bound tracks with PD Phil
Manning, Kim pitches the promo-
tion to the record label. "t call them
with my idea, presenting a propos-
al, prices, and what kind of items |
we're looking at. So far, everyone's
been really helpful and excited |
about doing these things

‘'ve learned that you basically
have to ask for everything. | can’t
just sit and wait for a record com-
pany to offer me something, be-
cause they won't. But if | come up
with a good idea, they'll do it. 1t only
takes two or three weeks to get the
item, so we're abie to keep promo-
tions timely. it's a good push for the
record company — they get more
exposure.

|
—

on a Mac computer, so it's really
easy and cheap to get things type-
set — there’s no cutting, paste-up,
or typesetting. We do the artwork
on a CD package in about a week.”

In choosing Sound Warehouse to
distribute the discs, says Gimarc,
“We cut a deal: They would be the
sole distributor if they carried the
CDs without adding to the price.
They make nothing. In essence, we
trade them around $15,000 worth of
ads for not taking a cut of the CDs.
The deal was pretty easy to strike;
they were very pleased with it and
have kept it up.”

Spread The News

To tell listeners about the CD, the
station uses liners and recorded
spots, and of course, plays cuts
from the disc. Gimarc explains,
“We'll pick the best songs on the
compilation and roll them into ro-
tation, playing each one about once
a day. After about a month, we re-
evaiuate to see which ones are
really working. We'll continuing
playing the CD as long as it stays in
stores and sells.

“The first week the CD is out, we
really pound it. We also promote
the CD a couple of weeks before it
comes out. We throw a big party
and have three of the bands fea-
tured on the disc play a club. The
parties are always a big success.”

Who's Next?

Other New Rock stations have
asked Gimarc for pointers on how
to do their own homegrown CD pro-
ject. His advice? “Keep costs
down. Require [bands to give]
finished tapes, find a friend to do
the artwork, work out a trade with
a recording studio for the master-
ing time, and strike a deal with
retail to carry the CDs for free.

“Look for a pressing plant that
will let you float the note: Come up
with a figure that will pay you the
full amount plus interest, get the
product to retail, sell it, get the
money, and then roll [the cash]
back to the pressing plant. This
way you won't have to come up
with the money up front. Coming
up with $10,000-$12,000 can be a
daunting thing for a station.

“Start out conservatively and
see how it goes. You might want to
just do it once a year. And price it
cheap enough; if it’s the same
price as the new Tom Petty or Jes-
us & Mary Chain, people aren’t go-
ing to buy it.

“This could definitely work in
large markets. You might have to
do it on cassettes in smaller mar-
kets, because you can run them in
very small numbers. Either way,
it's great imaging for the station.”

—Shawn Alexander &
John Brake
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HARVEY KOJAN

Greetings From Hawaii:
Wish You Were Here

, m writing this mere hours before leaving on a jet
plane bound for the wilds of Hawaii. (Yes, even
trade geeks get a vacation every now and then.)

And you know what that means: picture page!
Aloha!

AROUND THE BLOCK AGAIN — Drivin N Cryin visit WWCT, Peoria; (I-r)
MD Jamie Markley, DNC’s Buren Fowler, PLG's Jay Friedstein, DNC's
Kevn Kinney, Tim Nielsen, and Jeff Sullivan

VINNY

MOORE VINNIE — Former KATM/Colorado Springs MD Jennifer Bell en-
Joys an intimate moment with Vinnie Moore

SERIOUS BUSINESS — Southside Johnny and Bobby Bandiera mingle
with the bigwigs at KBCO/Denver; (I-r) VP/Programming Dennis Constan-
tine, PD Doug Clifton, Southside Johnny, MD Ginger Haviat, and Bandiera.

ALBUM ORIENTED ROCK

A PHOTO THAT MATTERS — KQLZ (Pirate Radio)/Los Angeles honchos do the backstage boogie with Metallica; (I-r)
Elektra's Gary Spivak, afternoon driver Jeff Jensen, Metallica's James Heffield, PD Carey Curelop, Pirate Director/
Marketing & Promotion Rob Tonkin, and Elektra's Jon McHugh.

TRUE BELIEVERS — WRNO/New Orleans staffers party with Lillian Axe; (I-r) the band'’s Darrin Del atte, sales secre-

tary Jeanna Bladaras, IRS rep Jeff Foster, PD Chris Bryan, afternoon driver Terry Knight, and band members Ron Tay-
lor and Stevie Blaze.

TATE DATE — Former pro pool player Danny Tate () husties some extra bucks during his nationwide schmooze tour.

WRFX/Chariotte PD Jeff Kent (c) and Chariema’s Chris Payne are pictured shortly before Tate took them for every-
thing they had.




34 e RaR March 27,1992 AOR

JOHNNY & DARREN'S EXCELLENT ADVENTURE — WKZQ/Myrtle Beach's New York promotion incll{ded stops at
the Hard Rock Cafe and Planet Hollywood, tickets to Les Miserables and “Saturday Night Live,” ar_1d a private concert
by White Trash. Loose in the limo are (I-r) MD Darren Taylor, contest winner, and PD Johnny Diaz.

RAPIDS RISING — Grand Rapids rockers fell hook, line and sinker for
Jethro Tull when the band's “Catfish Rising” tour rolled through town
Reelin’ 'n’ rockin® are (Ir) WKLQ Promotion Director Lynne lke, Tull's lan
Anderson and Dave Peg, and MD Mike Tinnes.

KOMP KEY — Las Vegas Mayor Jan Laverty (c) presents KOMP morning
team the Byrd (I) and Lark Williams with a coveted key to the city.

AN EPIC JOURNEY — Yes, it's another tough day at the office for (I-r) Epic’s Ron Cerrito, KGON/Portland MD Bcb
Anchetta, Epic's Laura Curtin, and KGON PD Dick Sheetz.

MARY TYLER MOORE

WHAT'S THE FIRST RECCRD YOU BOUGHT?
M: Rosemary Clooney, *Zome On-A My House

WHO WAS THE FIRST PD TO TAKE YOUR CALL?
M: Lou Grant.

WHAT WAS YOUR FIRST TV J0B?
M: WIM.

WHAT WAS THE FIRST CONCERT YOU ATTENDED?
M: Peter, Paul & Mary.

WHAT WAS YOUR FIRST SEXUAL EXPERIENCE?

M: Dick Van Dyke.

*(The above information is taise. Approved 1y Pollack-Matt Poliack)

PEARL JAM  over 700,000 sola!

“EVEN FLow” On Tour Now!

On Your Desk Now %

ASSOCIATED

SEGUES

Ex-KRZQ/Reno OMy/after-
ncon driver Steve Funk joins
KRQR/San Francisco for over-
nights and weekends. He
shares those duties with Rick
Anderson, formerly with
KOME/San Jose. China Kant-
ner and Sam Frees depart
WIZN/Burlington, VT parttimer
Bill Corbeil grabs nights; for-
mer WTKX/Pensacola PD
Steve Miller joins for parttime
work . . . KQDI/Great Falls, MT
overnighter ‘‘Cousin’’ Dave
Walker takes mornings, re-
placing Hugh James, now
kickin’ at crosstown Country
KLFM .. . At WRKU/Youngs-
town, OH, afternoon driver
Ken Stevens moves to morn-
ings, co-hosting with Dana
Steele; Beth McKay joins for
middays; PD/middayer John
Thomas moves to afternoons

WGIR/Manchester, NH
overnighter Shaun Mitchell is
now producing the morning
show.

2

BASS & BONO — WXTB/Tamma
morning dude Sea Bass bonds with
U2's Bono.
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LON HELTON

12+ KILLERS, DRIVETIME KINGS

More Ratings Success And Surprises

Country radio’s dramatic audience increases over the

last couple of years are on everyone’s lips.

Mass media exposure by Enter-
tainment Weekly, CBS-TV’s “This
Morning,” and this week’s Time
cover story prominently feature
the format and music genre’s 21%
growth (Fall '89-Fall '91), which
was detailed in the Fall '91 Country
Ratings Index (R&R 2/25).

Meanwhile, the soon-to-be-
released R&R ‘‘Ratings Report &
Directory” carries even more in-
credible news regarding the for-
mat’s recent surge. Perhaps the
most amazing bit of information is
that Country’s 12+ gains have out-
paced its 25-54 increases. The 14.4-
17.6 rise from Fall '89 to Fall '91
translates into a 22% increase
(124, Arbitron, Top 100 markets).
Who would’ve thought the format’s
12+ numbers would climb faster
than its 25-54 figures? (The CRI is
based on the 25-54 shares of Coun-
try outlets in continuously meas-
ured markets. )

Format Race

Looking back, Country placed
third in the Fall '89 format race
with a 14.4, trailing only AC (21.9)
and CHR (18.3). In Fall '90, Coun-
try (15.8) beat out CHR (15.2) for
second place. The Fall '91 figures
show Country and CHR remaining
second and third, respectively. But
the big news is that Country has

| . fh?
GOOD BOY, BUCK — WXCLPe-
‘ oria evening talent Buck Stevens (r)
| did what every good son should do
| when taking his mom (I} to a con-
cert — he took her backstage to get
a picture with the star. Helping
| Buck do his duty is Lorrie Morgan.

5 Wikll

L

PAYING TRIBUTE — Singer/doctor
gomery, AL included a stop at the

FORMAT REACH SCORECARD

Country’s
12+ Surge

ere’s how the major formats
H fared in the last three Arbi-
tron fall sweeps. Figures re-
flect 12+ rankings for the Top 100

markets as listed in the forthcoming
R&R “Ratings Report & Directory.”

Format Fa'89 Fa'90 Fa 'Ol
AC 20.0 21.6 21.1
Country 14.4 158 17.6
CHR 18.3 16.2 125
AOR/NR 10.3 11.3 11.8

News/Talk 75 8.1 9.9
Gold/CR 85 94 92
uc 72 70 6.8

widened its lead,
CHR 17.6-12.5.

Now hang on to your hats as I
speculate about why Country’s 12+
Fall '91 growth surpassed its 25-54
increase — this might be a reach.
Consider that while Country was
up 3.2 shares (12+), CHR was
down 5.8 points. Concurrently,
AOR was up 1.5 points and News/
Talk was ahead 2.4 points. Is it pos-
sible to infer that Country’s 12+ in-

outdistancing

creases — which didn’t affect its
25-54 rise — came from CHR's 18-25
audience? Why not? We've seen
the number of young aduits steadi-
ly growing at country concerts.
Maybe we’re finally seeing the
youth movement reflected in Coun-
try radio listening as well.

Drivetime Dominators

The forthcoming R&R ‘‘Ratings
Report & Directory” once again
features radio’s ““Drivetime Dom-
inators” — the Top 25 AQH stations
in morning and afternoon drive as
selected from the Top 100 markets.
And once again, Country outlets
dominate the lists. The morning
drive ranking shows 14 Country
outlets among the Top 25; the af-
ternoon drive Top 25 ccntains 18
Country stations.

Among other highlights (124,
Fall "91 Arbitron):

e WIVK-AM & FM/Knoxville
leads both lists with an incredible
AM drive figure of 41.1 and a PM
drive share of 28.6.

« The first seven afternoon drive
finishers are Country: four of the
top five morning drive listings are
Country.

e Joining WIVK in the top five
for both morning and afternoon
drive are (AM rank first PM rank
second): WUSY /Chattanooga (No.
3, No. 5), KSSN/Little Rock (No. 4,
No. 3), and WXBQ/Johnson City-
Kingsport-Bristol (No. 5. No. 2).

THE FLAG IS UP — NASCAR driver Harry Gant (r) pulled into the pit long
enough to join WMIL/Milwaukee PD Kerry Wolfe (c) for an after-concert

chat with Charlie Daniels,

Fr

Cleve Francis's (l) recent trip to Mont-
Hank Williams Sr. gravesite. Accom-

panying Francis is WLWI PD Carson James.

FIDDLIN' AROUND — Step One's
Clinton Gregory (r) shares a laugh
and a few licks with KMLE/Phoe
nix personality Jim West before a
performance

YOUR TURN

Are You Jerking Around Your Product?

Following is a letter | received from Memphis-based

radio consultant Craig Scott:

It's been almost four months
since my comments concerning
format fragmentation appeared in
R&R {11/8/91), but the changes |
spoke of are already occurring.
There's "Easy Country” in Houston
and the predicted “Young Country”
is on the alr in Dallas. During my
current travels, I'm hearing incum-
bent Country stations making ad-

66/

Unless you’'re
under attack, why
completely bilow
off the 45+ demos
[by dropping oider
music]?

99)

justments. The alarming thing to me
is the almost reckless way some of
them are jerking around their prod-
uct and positions.

Based largely on changes in mu-
sic coming out of Nashville, some
very successful stations have radic-
ally altered their sound. Stations
that once had an adult-sounding
presentation now sound like 1960s
Top 40 outlets. Many of them must
be sounding quite different from
what their core listeners expect.
There's no question presentation
mus: match the music, but it's pos-
sible to go too far.

Tactical Maneuvers

Just because tactical liners have
been inserted to associate stations
with “new-breed” artists, the oldies
libracy shouldn’'t be completely
butchered by removing all the older
stuff. Certalnly a station should re-
duce its base library as its current-
to-ondies ratio expands. But unless
you're under attack, why complete-
ly blow oft the 45+ demos [by
dropping older music)? We advise
our clients to select high-scoring
oldies that appeal to both ends of
the demographics and place them
very carefully into the current music
mix.

Craig Scott

We caution stations not to make
random edits in oldies libraries with-
out some guidance. Just getting
the quantity right doesn't mean the
quality is right.

I've also heard stations alring
liners about “new breed" artists
over the intro to a song from an art-

66/

Based largely on
changes in music
coming out of
Nashville, some
very successful
stations have
radically altered
their sound.

99

ist who's been around 20-30
years. That makes no sense. Pre-
cision is absolutely essential when
it comes to synchronizing the prod-
uct and marketing on your station.
The point is that adjustments aren't
tantamount to major surgery Ad-
justments should be more like wise-
ly prescribed preventative medi-
cine.

Craig Scott is a Memphis-based
programming and marketing con-
sultant specializing in adult formats,
including Country, Gold, and Clas-
sic Rock. He can be reached at
(901) 755-9753.

STRAIGHT SPARTANBURG NIGHT — WSSL/Greenville, SC afternoon
driver Ric Larson (r) and his wife caught up with John Anderson prior (o a
performance in Spartanburg.
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NASHVILLE THIS WEEK

HERE'S A QUARTER...

Labels Unleash Spring Schedules

The spring quarter will be a good one for Country ra-
dio as new artists look to take root in programmers’ hearts
and playlists while several established artists try to strike
gold for their new homes. Here’s a quick preview of what’s

ahead.

Budding Artists

* MCA/Nashville will debut sev-
eral hot new acts during 1992’s sec-
ond quarter, including Oklahoma
native Roger Springer, who la-
ments “The Right One Left"” in Ap-
ril. The single will appear on
Springer’s forthcoming LP, which
is due in July and was co-produced
by Allen Reynolds, Gary Chap-
man, Robert Ellis Orrall, and Scott
Hendricks.

Springer developed an early
taste for music from his older
brother, who played in several
bands while growing up. Following
big brother’s lead, Springer joined
a band shortly after completing
high school and has been pursuing

music career ever since. Al
though Merle Haggard and Lefty
Frizzell are his idols, Springer
counts labelmate George Strait as
his biggest inspiration.

¢ Also due from MCA this spring
is the label debut by the Mavericks.
Hailing from Miami, the group fea-
tures Raul Malo, Robert Reynolds,
Paul Deakin, and David Lee Holt.
The foursome have widely varied
musical backgrounds. But their
common love of country music
brought them together and yielded
the unique sounds on their debut
LP, “From Hell To Paradise.”
Look for it in early May.

¢ Jimmy Buffett's newly form-
ed, MCAddistributed Margarita-
ville Records will release the debut
disc by Cajun/country artists
Evangeline this spring. The all-girl
group, which hails from New Or-
leans, blends zydeco, Cajun, and
country sounds into rich, spicy har-
monies. The LP, due in May, fea-
tures a duet with Buffett on a cover
of Nanci Griffith’s “Gulf Coast
Highway.”

e Look for RCA/Nashville to
serve up material from newcomer
Martina McBride early in the sec-
ond quarter. The Kansas native,
who wowed the Country Radio
Seminar crowd on RCA’s General
Jackson boat trip, is accomplished
on the piano, saxophone, and gui-
tar; she counts Merle Haggard,
Loretta Lynn, and Dwight Yoakam
among her musical influences.
Produced by Paul Worley and Ed
Seay, McBride’s debut single,
“The Time Has Come,” will cross
your desks in early April.

¢ Southern California-based Boy
Howdy will make their Curb/Nash-
ville debut with a cover of the stan-
dard “When Johnny Comes March-
ing Home Again,” featuring new
lyrics that group member Jeffrey
Steele says were inspired by the
Persian Gulf War. Although band-
mates Steele, Cary and Larry
Park, and Hugh Wright only came
together in 1990, they’ve already
garnered the Academy of Country

Music’s 1991 Best Non-Touring
Band award. Their music, which
blends country influences with ele-
ments of Creedence Clearwater
Revival and the Eagles, will be
coming your way in late June.

¢ Newcomer Stacy Dean Camp-
bell almost didn’t make it to Nash-
ville. The Oklahoma native found
out he'd been accepted by the Okla-
homa Sheriff Department’s Depu-
ty Program the same day he was
moving to Music City. Fortunately
he chose to stick with music; his
Columbia/Nashville debut is set
for a May release. A Tree writer,
Campbell penned four songs on his
forthcoming album, which was
produced by Brent Maher. The
first single is tentatively set for
release in late May

* Joy White hopes to make her
radio debut around the second
week of June. The redheaded Ar-
kansas native grew up singing in
the back of flatbed pickups, then
moved to Nashville several years
ago to make her mark on the coun-
try music scene. A longtime demo
singer, White is also an accom-
plished writer who wrote several
songs on her Columbia debut.

¢ Pennsylvania-born brothers
Darryl and Don Ellis win the prize
for the second quarter’s tallest new
artists — Don's a neck-swiveling
6-foot-7; Darryl comes in at a mere
6-foot4. The siblings have been
playing music since they were
teens. Their Epic/Nashville debut
was produced by Giant/Nashville
head James Stroud. The Ellises’
first single will likely arrive at ra-
dio near the end of April.

Familiar Faces,
New Places

* Liberty new artist Jason Ring-
enberg, who’s actually been

1 YEAR AGO

® No. 1: ‘‘Heroes And
Friends'’ — Randy Travis

5 YEARS AGO

® No. 1: “‘Kids Of The Baby
Boom” — Bellamy Bros.

10 YEARS AGO

® No. 1: “‘The Clown"’ —
Conway Twitty (2nd Week)

15 YEARS AGO

® No. 1: ‘‘Southern Nights’’
— Glen Campbell
(2nd week)

around for a while, exited his popu-
lar band — Jason & The Scorchers

and returned to country music at
the bidding of Bob Dylan. The
group was opening for Dylan on
tour when he encouraged Ringen-
berg to get back to his country
roots. The Illinois native has come
a long way from his early stints in
rockabilly and country bands, as
evidenced by his debut single
“One Foot In The Honky Tonk.
due April 24

¢ PolyGram/Nashville’s contri-
bution to the second quarter is the
new duo of Karen Brooks and Ran-
dy Sharp, both of whom recorded
individually during the early part
of their careers. Brooks sang
backup for Rodney Crowell before
recording for Warner Bros. in the
early '80s, where she had a No. 1 hit
duet with T.G. Sheppard, “Faking
Love.”

Sharp — who recorded for RCA,
Equinox, and Nautilus Records
during the mid-to-late *70s — met
Brooks in 1981. He produced her
three WB albums; the two also be-
gan writing together. After split-
ting to pursue separate interests,
they were reunited — this time to
record — at the urging of producer
David Malloy, who first introduced
them. Their debut single, “‘Sum-
mer,” is set for a May release.

¢ Another familiar face on the
musical horizon, Dennis Robbins,
will be the first artist to release
product on the Giant/Nashville la-
bel. “Home Sweet Home” — the
first single from his forthcoming
“Man With A Plan” LP - is due
April 7. Robbins recorded as a solo
artist for MCA/Nashville in 1987
and later served as lead vocalist
and guitarist with WB’s Billy Hill
before signing with Giant in '91. A
renowned songwriter. Robbins has
penned several hits for other art-
ists, including Garth Brooks’s
“Two Of A Kind. Workin' On A Full
House.

¢ Curtis Wright's new Liberty
project was produced by the afore-
mentioned James Stroud. The for-
mer Airborne recording artist’s in-
fluences run from Marty Robbins
to Bob Wills to Chet Atkins. He's al-
so written hits for Ronnie Milsap
(“A Woman In Love’), Shenan-
doah (“Next To You, Next To
Me”), and Conway Twitty (‘‘She’s
Got A Man On Her Mind,”). Hi
first single is set for release May 1

¢ Mac McAnally returns to mu-
sic stores this spring with a new
MCA/Nashville single, ‘‘Live And
Learn.” A onetime Ariola artist
McAnally was most recently with
WB/Nashville, where he notched
the 1990 hit, “Back Where I Come
From.” He's kept busy since then,
co-producing an album for Ricky
Skaggs and playing guitar on pro-
jects for everyone from Travis
Tritt to Jimmy Buffett. As a writer,
McAnally’s penned hits for Alaba-
ma (*“Old Flame”) and Shenan-
doah (“Two Dozen Roses™). Not
surprisingly, he wrote every song
on his forthcoming MCA debut

—Lorie Hollabaugh
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MIKE KINOSIAN

Rating WLRQ’s Hometown Appeal

In this second of a two-part series focusing on fall suc-
cess stories in markets No. 101 and under, the spotlight
shifts to two stations that compete in the shadows of much
larger metros and the markedly different approaches

taken by these stations’ PDs.

No Mickey Mouse
Competition

Lite Rocker WLRQ/Melbourne,
FL is a scant 40 miles from Disney
World and Orlando — one of the
country’s most heavily populated
AC markets. Melbourne, market
No. 101, has seven above-the-line
metro facilities. However, among
the 21 below-the-line signals bom-
barding the city are Orlando ACs
WMGF, WOMX, WVRI (formerly
WSTF), WZTU, and FSA WDBO;
WWLV/Daytona Beach slips in as
well.

In spite of the fierce format com-
petition, WLRQ was the market’s
pacesetting 25-54 outlet for the sec-
ond successive Arbitron book

Fall No. 1 Club

he following 35 ACs ranked
TNo. 1 25-54 in the Fall ‘91
Arbitron. Here's how they
finished among 18-34s and

35-64s. (Note: No. 1 rankings are
in bold.)

StationMarket

WLEV/Allentown
WFPG/Atiantic City, NJ
WMJX/Boston
WEZN/Bridgeport
WEZF Burlington, VT
WSNY/Columbus, OH
WDAQ/Danbury, CT
WXKC/Erie, PA
KMGE/Eugene, OR
WIKY-FM/Evansville, IN
WCRZSFlint, MI
WINK-FM/Ft. Myers, FL
WAJUFL. Wayne, IN
WKTK/Gainesville, FL
KSSK-FM/Honolulu
WKYE/Johnstown, PA
KOST/Los Angeles
WZID/Manchester, NH
WLRQ/Melbourne, FL
KOSO/Modesto, CA
WALK-FM/Nassau
WSNE/New Bedford
WLTW/New York
WWDE/MNorfolk
WSNE/Providence
WRAL/Raleigh
KNNN/Redding, CA
WSLQ/Roanoke
KSBL/Santa Barbara, CA
KZST/Santa Rosa, CA
KISC/Spokane, WA
WYYY/Syracuse
WRMF/West Paim

Beach 1
WJBR-FM/

Wilmington, DE 2 1
WSRS/Worcester 4 1

More than half (54.2%) were also
No. 1 35-64, while only 11.4%
topped their respective markets
18-34. Also, congratulations to
WCRZJFlint; KNNN/Redding, CA;
and WRMF/West Palm Beach —
each of which ranked first in aff
three demos.

18-34 3584
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Tanya Klepper

(spring and fall '91); AOR WHTQ/
Orlando placed second, 0.7 behind
WLRQ.

Perhaps some of WLRQ’s suc-
cess can be traced to the station’s
power increase from 3000 to 50,000
watts. The Lite Rock station also
remained consistent while sur-
rounding stations changed styles
and formats.

“We've had the same morning
show for the past four years and
were the first local station to add
traffic,” remarked VP/Operations
& Programming Tanya Klepper.
“We hammered away at being lo-
cal and consistent. It's certainly

ADULT CONTEMPORARY

easier to get to the top than it is to
stay there. Our competition chang-
ed formats four or five times.
WBJW/Orlando became WOMX,
and there were lots of changes at
other stations, too.”

Brevard County Lines

Since no Melbourne station had
specifically targeted the local com-
munity, Orlando stations consist-
ently dominated the Melbourne
market. But that’s changed. “We
became Brevard [County]'s radio
station,” said Klepper. *‘Orlando
stations can't give Brevard
weather or traffic and [truly]
serve the community. We try to be
at every major function; Orlando
stations aren’t interested in doing
that. We give local groups access to
our station.”

However, if Orlando stations do
take interest in Brevard County
everdts, it’s likely the larger market
stations will upstage WLRQ on its
home turf. It’s happened before,
recalled Klepper. “WVRI arrived
at our Seafood Festival in its gigan-
tic starship, giving away suntan lo-
tion samples while we sat with our
hands in our pockets. We promoted
the festival for two weeks and em-
ceed events onstage, but WVRI
took it over because they have big
bucks and flashy promotional
vehicles.”

Despite WLRQ's efforts to be-
come local heroes, Klepper never
discounts the presence and impact
of her Orlando format rivals.

HER IRISH EYES ARE SMILING — Upon her return from Albertville, native

stonian Nancy Kerrigan visited (I-r) WBMX/Boston PD Greg Strassell,
Production Director Scott Mackay, and morning man Joe Martelle. WBMX
created and aired a special musical tribute to the bronze medal-winning
Olympic figure skater and co-sponsored a parade in her honor.

“They re big-time; they have more
money, better talent, huge promo-
tion budgets, and tremendous
equipment. We're never going to
be able to do things like WVRI and
WOMX can.”

Claiming WLRQ also gets locked
out of syndication and promotional
opportunities, Klepper noted, ‘I
feel sorry for stations in our posi-
tion because it’s hard to compete.
We can't get the American Com-
edy Network because [Country
outlet WWKA/Orlando] K-92 has it.
We get smaller hand-me-downs
because Orlando stations also
claim Brevard County, which
knocks us out.”

Klepper also believes WLRQ got
shortchanged when it signed “a
markat-exclusive deal” to pick up
“Countdown America With Dick
Clark." “Things just happened to
work in reverse,” she recalled.
“We had the show for Brevard
County, but it was also later placed
on WVRI. And they ran it during

the same time we did {Sunday §&-
11pm]. Brevard listeners think that
if something’s on an Orlando sta-
tion, it has to be bigger and better.”

Conservative With Currents

Estimating her station’s base li-
brary at some 1200 songs, Klepper
pointed out, ‘“We're pretty conser-
vative with currents. We're not ex-
cited about breaking new music, so
we're late in adding some records
and on time with others. But we're
accurate for our market. It would
be a mistake for us to play a cur-
rent, if the Orlando stations aren’t
already playing it.”

WLRQ's recent ratings victories
haven’t exactly caused a propor-
tional increase in billing. ‘“‘Sales
are a little better, but they haven't
doubled,” reported Klepper.
“Some national and regional busi-
ness has been a little easier to get.
Before, people wouldn't even listen
to us; now we're getting in the
door.”

Promotions, Attitude Lead To ‘Zesty’ Win

After dipping into single digits in the Spring and Fall
'90 Arbitron books, KZST/Santa Rosa, CA rebounded sig-
nificantly during spring and fall '91, reclaiming its position
as the area’s 25-54 leader. KZST has been an AC in market
No. 107 for the past eight years, having flipped from B/EZ.

“We're the KVIL/Dallas of 10
years ago,” commented PD Brent
Farris. “We do big-dollar promo-
tions and have the same attitude,
high personality, and high visibility
that made KVIL so famous.”

Detailing some of the reasons for
KZST’s success, Farris observed,
“Rather than rent, we own our
traffic plane and have our own
traffic reporter. We charge — and
get — more for commercials than
TV stations do [a 30-second sells
for approximately $55). There’s an
interactive phone system here
that’s capable of doing all kinds of
things, and we’ve won awards for
our direct mail campaigns.

“One of the big prizes KIOI/San
Francisco’'s giving away now is
$10,000; we do that. I've given
away a house and cars. We get na-
tional and international publicity —
we're that kind of station.”

KZST’s most recent publicity-
grabbing stunt took place Valen-
tine’s Day. “We dunked a guy in
chocolate, rolled him in nuts,
sprinkled him with cherries, and

Brent Farris

delivered him by limousine to his
girlfriend’s house,” recalled Far-
ris. “’It got coverage on several lo-
cal TV stations, and a photog-
rapher flew in from France to take
pictures for a Paris newspaper.”
Breaking The Rules
When dealing with his station’s
on-air talent, Farris indicated that
strict format guidelines are posted.
However he also pointed out, *“The
last rule says, ‘Break all rules.’ If

something sounds great, why
wouldn’t I want my announcers to
doit% If a rule is broken, I want the
person who did it to make me a
tape so I can record a promo.”
Not intimidated by the station’s
close proximity to San Francisco
and the many Bay Area radio sig-
nals, Farris asserted, “We have
absolutely no difficulty in com-
petirg with them; it’s easy. There

are only a few great San Francisco
brozdcasting operations, like
[News/Talk] KGO. Most of the
others are owned by real estate
companies that fire people on a
regular basis.”

Ccemparing KZST promotionally
to other local stations, Farris
gloated, “We own the franchise.
Stations wanting to compete with
us have to step up to the bar on a
big level. Promotions against us
have to be big — not just free bur-
gers and pizza.”

Hard To Pigeonhole

Farris considers KZST a unique
combination of AC’s many format
fragments. “Musically, we’re Soft
AC,” he explained. “With personal-
ity, we're Hot AC; with promo-
tions, we're CHR:; and our owner/
management attitude is aggressive
News/Talk.

“It makes no sense for a station
like this to be here. We don’t have a
bozo owner group with a bean-
counter telling us we need a 2%
cash increase. The fun part about
what we're doing is that we're
making good radio.”

Charting The Competition

Among the other six metro sig-
nals, former CHR KHTT is KZST's
only AC competitor. Farris de-
scribed his format rival as *“a laid-
back, more-music/less-talk station
that’s been in the format for the
last eight months.”

Of the 33 stations appearing in
this fall’s Arbitron, only KZST and
Country KRPQ garnered double
digits among 25-54s. In the previous
four surveys, 'RPQ was a mostly
five-share performer, but it explod-
ed this fall. “I’m not sure what that
was about,” Farris remarked. “It
could be because Country's so hot
right now or because Arbitron ex-
panded from 400 to 600 diaries. I al-
ways thought [KRPQ] was a better
station than [previous] books indi-
cated.”

Farris's next goal is to have
KZST reach a 15-share 12+. The
station pulled a 10.4 last spring and
a 10.0 in the fall. “We’ll keep chip-
ping away until we get our 15,” he
promised.



38 ®R&R March 27,1992

MARKETPLACE

AIR TALENT SERVICES
2

Il‘.‘l‘f.%“‘.%v-%%.I.I.I.I.I.I.D.I.I-..l%.l.l.I% " ......I..Nq
PERSONAL AIR TALENT CONSULTING

Dan 0'Day is accepting a limited number of air personalities for
personal consulting: show structure, job-hunting, resumes, con-
tract negotiations, aircheck review, career planning. Short-term,
affordable. For info, leave name & mailing addres at (310)
476-2091 for a confidential reply. It's your career; why not go
with the best?

..I.I.I.I.I.I.I.I.I.I.I -I.I.I.I.I.I.I.....I.I.I.I-I.l.l..-I.I.I...HI....-l\

AIR PERSONALITIES & PROGRAM OIRECTORS! You'll LOVE The
Whole 0 Catalogue! Books & tapes on radio programming, radio
comedy, job-hunting, production, promotions, airchecks.. A mail-
order playland for radio pros! For your copy, write: O'LINERS »
11060 Cashmere Street, Suite 100 - Los Angeles, California
90049...or leave complete address at (310) 476-2091...or via fax
at (310) 471-7762!

SRR AL AAA S AR AN TRRRR R L AR AR AR RN TN NN

—= AUDIO & VIDEO AIRCHECKS ==
CURRENT ISSUE 4144, KRTHMHumble Harve, KKLQ Magic Matc Alan. WQHT /Jeff
Thomas, KSAN Buddy Baron, WCXR Paul Harris, WFZL/Tim & Tom. WJMKRon
Britan. LA's KPWR & KIIS, Baltimore's WIYY Cassette. $6 50

CURRENT (SSUE #143, WAPWI/Domino, KLOSMark & Brian, B100Aelf & Jer
KODZ/Wolfman Jack, KXRX/Robin & Maynard. WTIC-FM Lear Jet. WKYS/Donnie
Simpson, WBSB'Gary Murphy 90-min. cassette, $6.50

PERSONALITY PLUS #PP-52. WFOX Randy & Spiff. WKHX/Moby. WLUPSteve &
Garry. Z100/Gary Bryan & Ross Britain, KZOK Gary Lockwood. $6.50

PERSONALITY PLUS #PP-Si, KMPC/Robert W Morgan. WLUP/onathan Brand.
meier, KitSRick Dees. WMJl/John Lanigan. KOMP/Lark & Byrd $6.50

ISSUE #5-220, MIAMI' CHR WPOW & WHQT, UC WEDR. ACs WFLC. YI00
WIQY & WLYF, Gold WAXY & WMX]. AOR WZTA & WSHE Ctry WKIS
Cassette. $6.50

ISSUE #5-221. ORLANDO/JACKSONVILLE' CHR WXXL & WAPE. ACs WMMO
WOMX_ WSTF, WMGF & WIVY, AORs WDIZ. WHTQ. WEYV. Gold WOCL. UC
WIHM & WHIX. Ctry WWKA, WQIK 8 WCR) Cassette, $6.50

PROMO VAULT iPR-11, promo samples - all formats, all market sizes. $10
CLASSIC ISSUE ¢C-137, KFWB/Elliott Field-1959. KLIF/Chuck Dunaway-1963
KFRC/Dr Don Rose-1980. WLSAarry Lujack-1968. KFI/Tim Kelly-1978
KAKC/Scooter B. Seagraves-1973. KH|-1978, Cassette, $10 50

#CHN-1 1 (CHR NIGHTS). #0-4 (ALL OLDIES). #UC-8 (ALL URBAN), #CY-20
(ALL COUNTRY)_#F-1| (ALL FEMALE), JAOR-3 (ALL AOR\ JOZ 1 (ALL AUS.
TRALIANY. N-SS (UNCUT NEWS.all formats} at $6.50 each

PRODUCTION VAULT §PV-4, creative local commercial samples. Cassette $10
VIDEQO 42 Adanta’s WAPW/Domino & WFOX/Randy & Spiff. Miami's
WHQT Rick Party & Y100/Bobby Mitchell, Tampa's WRBQ/Mike & Steve & San
Diego’s B100/Gene Knight. 2 HOT hours, VHS or BETA only $20°

@ CALIFORNIA AIRCHECK msinaan
Box 4408 - San Diego, CA 92164 - (619) 460-6104

NEW WASHINGTON AIRCHECKS

Unscoped 45 min. tapes of DC101's Greaseman.. WJFK's
Don & Mike MIX 107's Jack Diamond.. WASH FM's
Baker & Byrd. Send $6.00 for complete catalog

MAN FROM MARS PRODUCTIONS
159 Orange Street, Manchester. New Hampshire 03104

ANIMATION FOR BARTER

Barter or Trade Network Broadcast 3-D
computer animation... animated logos.
20 years experience. Call for demo.
Take most trades, cash OK too!

ANIMATION 2Uo-ASC SETR
BROKERS PIrWrewsrn

BROADCAST SERVICES

INDIVIDUAL SECURITY
& Guananieed Health Coverage
@ Lifetime Personal Pension
@ Free Carcer Counscling
IN RADIO YOU 'RE REALLY ON @ Product Purchase Discounts
YOUR OWN! NOW 45 WAYS TO & Relocation Savings

SECURE LIFETIME GOALS! @ Resume Service

1-800-545-FAME CAREER PROTECTION!

AI

* Write/Phone/Fax
%  TOM ADAMS PRODUCTIONS, INC.
®” P.0. Box 10248
H ‘GH L‘ GHTS (808) 739-5800
Fax (808) 739-5801
Best thing to have in a studio!!
Dave Whitcomb, 4KQ/Brishane Australia

, for FREE samples.
Honoiuiu, Hawall 96816
26 years on the air, 20 with Comic Highlights!!
Bovawsmen Since 1970 Serving Personality Radio for a generation s

COMEDY SERVICE

Jokes, Bits, Joke Books, at a reasonable
price. Send for samples & rates:
COMEDY CONNECTION
406 N. BREWSTER, RD. 1, VINELAND, NJ 08360

or call (609) 697-2298 ( fax avaliable)
= RADIO'S #1
AIRWARE 2w seer

SOFTWARE

CALL for Demo and list of showprep

oriented shareware available:
(804) 774-3813

or download a DEMO right now

from our BBS: (804) 744-5307

“I'wanted to own all of the great services in Calgary.
When [ heard the demo, I took HEADLINE on right away.”
-Gerry Forbes FM 96, Calgary, Alberta-

HEADLINE COMEDY

A WEEKLY(NOT WEAKLY) INTERACTIVE COMEDY SERVICE

416-760-4278

IDs, JINGLES, SWEEPERS

Are you an AC?

Hot AC, Lite AC or Mix
Get "The Advantage'
Pasitively the best sounding liners for your AC
Perfect for your format
Call the Demo Line 804 378-DEMO (3366)

OLDIES SERVICES

OLDIES

Best source of hard
to find oldies
'50s, '60s, '70s, '80s

Most in stereo
clean bright quality,
fast service

MSA

Music Service Associates
Delivered RTR

918-492-7222

COMEDY BY FAX

Alan Ray's

Now in 140 marketsi

=TalaJokal
— = o N i 2
‘We rely on TeleJoke heavily
for our characters. We've been
number 1 for 4 straight books.

Need | say morel'’ Dan Stevens/
wayKTampa

The Original Daily Fax Service
(209) 476-1511

THE FAX ATTACK, AMERICA'S FUNNIEST
DAILY FAX SHEETS. 2 PAGES A DAY, 80
BITS A WEEK FOR ONE LOW PRICE. NOW
SERVING OVER 100 MARKETS IN THE U.S.
AND CANADA. CALL PEAK RATING AT
617-3357602 FOR 2 FREE WEEKS!

PEAK RATING PRODUCTIONS

S

FEATURES

' Y ] : (-]
/@Q/"/O,: é’/’/f/ Presents
“NEWSIES”

interviews with
Christian Bale Robert Duvall

Ann-Margret , ,
Free Satellite Delivery Hard Copies Available
Contact Lori Lerner at (310) 457-5358
(310) 457-9869 (Fax)
Call for list of interviews avaliable

IDs, JINGLES, SWEEPERS

If

STEVEN B wiLLIAMS

PROMOS + SWEEPERS *» STATION IDS

Computerized Digital Recording » Overnight Delivery Available

(415)431-5243

jouNn f
DRISCOLL

THE NEW VOICEOVER AMERICA

818-841-9418

Opportunity knocks in the pages of R&R
every Friday . . . call 310-883-4330

CASH CUBE

“MONEY MACHINE”

gives your
station instant
impact...

800-747-1144

READERS SERVICES

"SALES STRATEGY”

STRATECY _ | R&R columnist Chris Beck has
o e b 8 \ compiled the most street-wise

strategies and technologies for
\ selling and managing in the 90's.

Q,‘s \ Call R&R to order your copy.
| N | 310-553-4330

L

Now Only
v y
0‘:’!.701 otgrl?eudoms §17.50

SHOW PREP

RADIO'S FAVOR E PAGE-A-0AY (o]
L} OQURCE o

(=]

-
~

* Today's Celebrity Blrthdays and Bio Lines * Trivia Questions » oo (L)

* Odd Facts  Jokes * Today's Top Events/Festivals with Phoness G

Jingles, Jocks and jokes - they’re all
in the R&R Marketplace -
Call 310-883-4330.

MARKETPLACE ADVERTISING

Payable in advance. Orders must be typewritten and accompanied
by payment. Visa/MC/AmEx accepted. One-inch minimum, addi-
tional space up to six inches available in increments of one-inch.
Rates for R&R Marketplace (per inch):

Per insartion

1 time $95.00
6 insertions $90.00
13 insertions $85.00
26 insertions $75.00
51 insertions $70.00

Wiil inciude camera-ready iogo or line art if provided. Deadline for
Marketplace ads is noon Thursday, one week prior to publication
date. Marketplace ads are non-commissionable. Submit to:

Marketplace
RADIO & RECORDS, 1930 Century Park West
Los Angeles, CA 90067 310-553-4330

Fax: 310-203-8727
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Chicago 3/274/8

SERVICE
2 Week FREE Trial

THE MORNING FAX
800-266-MFAX
725 Monarch, Nipomo, California 93444

VOICEOVER INSTRUCTION |
PROFESSIONALS ONLY

Traming 6 and 7 tigure heavy hitters :or over 12 years, LA
based MARICE TOBIAS 1s the top voiceover coach in U.S
& Canada. One-on-Ones; Pro Clinics; Killer Tapes.

213-839-8679

I | D.C. 4/16-4/22 New York 4/22-4/28 Toronto 4/29-5/8 | I
VOICEOVER SERVICES

POSITIONING STATEMENTS!

STATIONS ID'S!
Give your station the edge you need to win!

FAST SERVICE!
24-hour turnaround in most cases

Craig Jackson

PRODUCTIONS
OFFICE (303) 972-6835 FAX (303) 972-8038

|

VOICEOVER SERVICES

Minneapolis 5/14-5/20

e

| |

80002564346

L

Sweepers cost too much?
NOT ANY MORE!
market IMPACT « SMALL market PRICES

Produced Sweepers, ID's and Promo’s
We'll prove it, FREE

JR Lyous

Produced Promos & Sweepers
Natural Power All Formats

(407) 697-5487

STP weicomes Jacksonville, Flonda's classic rocker 33 A1A
Our first liner 10 all Jacksonwille radio stations. 1t s war baby!

SANDY THOMAS PRODUCTIONS

OPPORTUNITIES

OPENINGS OPENINGS

NATIONAL

Anchors -- Reporters -- Directors -- M/F
it you are experienced (and good), we have many medium and major market situations
available on a constant basis. If you are entry level {frained), smaller market stations are look-
ing for you. NATIONAL receives more and more requests from radio stations in all size
markets, seeking qualified news personnel. If you are seriously seeking a career move, con-
tact NATIONAL, the acknowledged leader in radio personnel placement since 1981, im-
mediately for complete registration information. Write or call:

NATIONAL BROADCAST TALENT COORDINATORS
Dept. R., P.O. Box 20551 » Birmingham, AL 35216 - (205) 822-9144

Acr M o,

NEWS .- NEWS -- NEWS —

Radio Jobs! Radio Jobs!
Only weekly magazine providing Just jobs.
Disc Jockey, Program Director, Radio Soles, News, Production,
Traffic & Enfry Leveil
1 week $10.95 1 month $24.95 3 months $52.95

Subscribe at 1-800-444-6827 (vsa/Mastercard )

%Help wWanted
3 Radio Jobsl

“All markets!
of send check to subscription dept. 117 W. Homison Bivd. 6th Floor Sulte R-347 Chicogo, L 60605

ASSOCIATE EDITOR

R&R, the leading publisher of news and music information for the radio industry,
invites you to join our winning team! We are seeking a detail-oriented person to
become an Associate Editor in our Los Angeles office.

The successful candidate will coordinate and edit weekly news coverage, edit fea-
ture columns by our in-house and outside contributors, work on a variety of radio-
related special projects, and help develop our new line of electronically delivered
information services.

Applicants must have strong journalistic skills, including an appropriate college
degree or several years’ experience in copy editing and proofreading in an intense
environment. We prefer candidates with a radio industry background, and those
with an interest in contemporary music and electronic publishing. WordPerfect
and other major software experience is a plus.

RR

RADHD & RECORDS
The industry’s Newspaper
Send resumes and inquiries to:
Ron Rodrigues, Managing Editor
Radio & Records
1930 Century Park West
Los Angeles, CA 90067. EOE

OPENINGS

JJ FOX was skeptical. Two weeks later we placed
him in NEW MEXICO! He'll “ell you how serious
we are about placing talent. ALSO PLACED--Jock
OUT 1 yr to TOP 100-Jock TOP 200 to TOP 75
PO and NEWS med mrkt. Tired of looking on your
own? We'll represent you to opportunities that
are unadvertised or confidential. M/F
JOCKSNEWS PD's/PROD. SERIOUSLY LOOK-
ING ONLY

V&P, TALENT NETWORK P®)

(407) 260-0727

JOEL RAAB ASSOCIATES

Y

1

H

Tep 50 market seeks morning
show entertainer/entertainers for
a highly desirable immediate,
Country opening. Five years
morning experience preferred.
Country, AC, and Oldies talent
encouraged to apply. Overnight
T&R’s to Joel Raab Associates,
5 Strong Place, Cobble Hill, NY
11231-3708. No calls, please.

Wi,

L < -
The l,-*3Job Tip Sheet
Bt
Hundreds of radio job leads per subscription.
*All formats  *All markels
‘Radio stations, place your job openings for free!

W CALL 1-800-231-7940 |

—-_——— 7 DAYS A WEEK

EAST

Williamsport, PA combo seeks creative production director with
good organizational skills. T&R: WXSB/WRAK, 1553 West 4th
St., Willamsport, PA 17701. (3/27) EQE

Seeking OM/momings for high prctile Country station. Experi-
ence and formet knowledge a must. T&R: WXXK, 25 Pine,
Ciaremont, NH 03743. (3/27) EOt

DC Suburb rock-torty seeks future FT talent. Great opportunity
and great location. T&R: WMDM-PM, Box 600, Lexington Park,
MD 20653. (3/27) EOE

OPENINGS

WBAB seeks partime AOR air talent. Local talent preferred, all
considered. T&R: WBAB, 555 Sunnse Highway, Box J Long Is-
land, NY 11704. (3/27) EOE

Metro traffic Control seeks reporters for Boston radw. T&R:
MTC, 800 Boylston St., 50th floor, Boston, MA 02199 (3/27)
EOE

Harrisburg rock AC seeks parttime talent for immedchate open-
ings. T&R: WRVV, Chnis Tyler, 600 Corporate Circle. Harns-
burg, PA 17110. 13/27) EOE

We promoted our night talent, and are seeking a new 7pm to
midnight kilter. T&R: WAAF, Ron Valeri, 19 Norwich St , Wor-
cester, MA 01608. (3/27) EQE

Top-rated Cape Cod AOR has an immediate AT
opening. Could become assistant PD. All shifts

available. Benefits, remotes and club ap-
pearances. No calls. T&R: Al Makkay, 1481 Rt
132, Hyannis, MA 02601. EOE

CONNECTICUT'S BEST ROCK & ROLL

PROMOTION DIRECTOR

We're not too demanding. All we re-
quire is a minimum of two years’ radio
promotion experience and/or related
experience in sales, advertising,
marketing, or public relations. You
should also have strong detail, time
management, writing, and people skills.
Basic computer skills and experience
with desktop publishing or database
marketing would also be a plus. Oh,
and did we mention that you have to
live, breathe, eat, and sleep radio? If
you've got what it takes and want to
work at one of the country’s most
respected AOR’s, get your package to
Bob Bittens, Program Director, WHCN,
1039 Asylum Ave., Hartford, CT 06105.
EOQE

(SE o S 2Ol LS

Mid-Atlantic MOR AM needs ATs for
possible future parttime/weekend open-
ings. Minorities, women strongly urged
to apply. Radio & Records, 1930 Century
Park West, #568, Los Angeles, CA

90067. EOE
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OPENINGS

Major Mid-Atlantic FM looking

for news talent for possible
openings. Traditionalists need
not apply. Minorities, women
strongly urged to apply. Radio &
Records, 1930 Century Park
West, #567, Los Angeles, CA
90067. EOE

OPENINGS

MIDWEST

Dominant small market Hot AC seeks morning pro with great
bits and phones. T&R: WJMT, Box 1451. Wausau. Wi
54402-1451. (3/27) EQE

OPENINGS

KURB seeks ing news di idekick and lifestyle re-
porter. T&R: Randy Cain, 1501 N. University, Suite 768, Little
Rock, AR 72207. (3/27) EOE

Seeking ATs for aft and evenings. Also seeking am-
bitious salespeople. T&R: WTNR, Box 100, Waynesboro, TN

Sales Manager needed for heritage
384865, (3/27) EOE

rocker in Big 10 college town. Em-
phasis on teaching a young sales
staff. Must be a team player, no
prima donnas. Salespersons also
encouraged to apply. Send resume

Aggressive commercial company seeks entry level all-around
production person T&R ACA. 7330 NW 5th St., Plantation,
FL 33317. (3 201 EOE

KCH AM/FM seeks future AC ATs with promotional skills. T&R:
KCIt. Joe. Box 524, Washing:on, IA 52353. (3/27) EOE

Lost our PD/morming talent to Chicago. FS AC seeks replace-
ment. T&R: WWRW-FM. Miles Knuteson. Box 8022, Wisconsin
Rapids, WI 54495. (3/27) EOE

Is your goal 10 be top talent at a 100kw CHR? T&R. WMXF,
Box 470. Fayetteville, NC 28302. 13/20) EOE

A R T T < oL MRS

GENERAL SALES MANAGER
Seeking innovative, people-ori-
ented general sales manager for
New England AC FM. Need re-
sourceful, experienced leader to
lift vendor, local, and national to
highest levels. Send complete re-
sume and philosophy to WXLO,
104.5, East Courtyard, Worcester
Center, Worcester, MA 01608.

EOE
r \

PROGRAM
DIRECTOR

J.J. TAYLOR COMPANIES, INC.

PAAAAANSARAANAAL

PRODUCTION
DIRECTOR

One of the country's most
respected and successful broad-
cast companies seeks a produc-
tion monster for one of its major
market properties. You'll operate
out of state-of-the-art facilities,
enjoy testing your creative boun-
daries, work with big-time talent,
and supervise a 3-person produc-
tion/continuity department.
We're an AM/FM in a warm, sun-
ny climate. Blow us away with
your demo! Radioc & Records,
1930 Century Park West, #573,
Los Angeles, CA 90067. EOE

MVVAAAAAAAAAAAA

Heritage Top 10 Midwest AOR looking
for midday or afternoon MEGA personali-
ty. Card readers need not apply. T&R:
Radio & Records, 1930 Century Park
West, #558, Los Angeles, CA 90067.
EOE

MIDWEST OPENING

If you're thinking about moving
again, skip this ad. We are an es-
tablished AC in a Top 75 market
with long-term success and a
very special opportunity. Show
us your long-term established
success and we’ll pay you major
market money. Morning men,
women, teams, whatever, Tape,
resume, references to: Radio &
Records, 1930 Century Park
West, #569, Los Angeles, CA
90067. EOE

Immediate opening for a marketing/pro-
motion-oriented programmer at WCOD-
FM, Cape Cod's 50,000-watt radio station
AC, community-involved. 25-year
heritage. Great place to work and live. New
England background a plus. Women and
minorities are encouraged to apply. T&R
to

Bonnie McCarthy, General Manager
WCOD
105 Stevens Street
Hyannis, MA 02601. EOE

\. S

SOUTH

Seeking PD for Country AM/FM. T&R: KSAM, George Franz,
Box 330, Huntsville, TX 77342. (3/27) EOE

WCOZ seeks AC talent for future operings. Programming ex-
perience a plus. T&R: WCOZ-FM. Jerry Jaye, Box 11788, Lex-
ington, KY 40578. (3/27) EOE

Needed: Moming Person!

Funny, Creative, Self-Confident
Entertaining, Crazy, Loves Radio, Likes to
Work Long Hours, Can Write, Likes to Do
Personal Appearances, Sounds Great,
Interesting, Has A Life, Tired of Working
With Crazy People, Wants to Make A
Difference, Wants to Be Number One, Has
Innovative Ideas, Is Not Negative, Can Do
Production, Worldly, Understands
Comedy, Doesn't Copy Mark and Brian,
Can Capture Listeners Imagination, Loves
Music, Doesn't Think Hard Copy is Hard
News, Likes to Work Cheap!

Send tape, resume,
and philosophy to:

Mark St. John
WAPI-FM
2146 Highland
Avenue South
Birmingham AL
35205

WAPI-FM is an equal
opportunity employer and
ancourages mnonty and
female applicants'

and management style to WPGU-
FM, 204 E. Peabody Drive, Cham-
paign, IL 61821. No phone calls
please. EOE

e e e A A~ A

WANTED

Radio professional looking to

develop his/her talents in a creative
broadcast environment. Searching for
communicators, not DJ’s for classic
rock station in a top ten market

Overnight program and weekends.
Proper attitude more important than
“pipes”. Fulltime medium market or
parttime major market experience ex-
pected. Send tape and resume to: M
Pasman, One Radio Plaza, Detroit,
MI 48220. No telephone calls
please!! EOE M/F

r )
ON-AIR PROGRAM DIRECTOR

Midwest medium market FM AC
seeks PD/AT. Need people skills,
automation experience, creativi-
ty, positive attitude. Excellent en-
vironment, benefits & $$. T&R to
Radio & Records, 1930 Century
Park West, #5672, Los Angeles,
CA 90067. EOE

g |

PROGRAM

DIRECTOR

BARNSTABLE BROADCASTING, INC.

Immediate opening for a marketing/promotion-oriented
programmer at Barnstable Broadcasting’s Long Island
Oldies-based AC, WKJY-FM. Candidates must have a
proven track record of success in personality-oriented
adult music radio and know how to take a radio station to
the streets. New York area suburban market radio experi-
ence is a major plus. Women and minorities are encourag-
ed to apply. Rush T&R with income history in confidence
to: Jane Bartsch, VP/GM, WHLI/WK]JY-FM, 1055 Frank-
lin Ave., Suite 306, Garden City, NY 11530. EOE

%3 CREATIVE
wdif  DIRECTOR

» Would you describe yourself as extremely
creative?

+ Do you enjoy using your creative writing and
voice talents to help businesses better market
themselves?

+ Do you like working one-on-one with clients
knowing your work is part of the sales pro-
cess?

It so, your talent can help us both grow! WDIF
Radio is a new breed of broadcaster who per-
forms more like an ad agency than a radio sta-
tion. You'll be joining a unique three-person
creative team designing long-term strategic
marketing plans for our clients.

We offer:

« Salary plus bonus incentives.

« Life in a family community, 40 minutes from
Columbus.

« A chance to join a company with integrity, a
sense of purpose and unlimited growth poten-
tial.

Send tape and resume to:

Ray Reynolds, GM
Box 10,000
Marion, OH 43302 EOE
(614) 387-9343

MORNING SHOW
CO-HOST
The Midwest’s top Good Time
Oldies station is looking to add a
pro morning co-host. We're seek-
ing an adult communicator with
at least 5 years’ on-air experi-
ence, preferable morning drive. If
you're able to work successfully
with a male co-host and fulltime
producer, have good news writ-
ing, editing, and delivery skills,
and can creatively entertain
adults rush T&R immediately!
Females and minorities are en-
couraged to reply to:
Roy Laurence
Director of Programming
WKLR
9292 North Meridian
Indianapolis, IN 46260

no calls, please
EOE

Good, Fome (J¢dies
931 WIKLR
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OPENINGS

Medium market Classic
Rocker needs morning tal-
ent or team with proven
track record. Heavy on pub-
lic appearances. NO BEGIN
NERS, please! Come work
with the BEST in one of the
Midwest's great cities!
T&R: Radio & Records,
1930 Century Park West,
#559, Los Angeles, CA
90067. EOE

-

Seeking PD/morning show for
upbeat AC. Need people skills,
good production, and ability to
work well with management.
Radio & Records, 1930 Century
Park West, #566, Los Angeles,
CA 90067. EOE

for afternoons, nights, part-
time. We have the tools,
you need the right attitude
. . . together we’ll win! Mu-
sic and research experience
required. Perfect opportuni-
ty for team player who
wants stability and the
perks of a great company.
Send T&R to: Radio & Rec
ords, 1930 Century Park
West, #562, Los Angeles,
CA 90067. EOE

Oldles 95.7fm

PROGRAM DIRECTOR

Milwaukee's Oldies FM, WZTR is look-
ing for a program director whao is ready
to take us to the next level. If you're a
promotion maniac, can lead by exam-

ple, and are ready to roll up your
sleeves, rush your tape and materials
to: Dave Dunkin, Group Programming,
Shockley Communications Corpora-
tion, 2306 West Badger Road, Madison,
Wi 53713. No calls please. Equal Op-
portunity Employer.

(Midwestern CHR Iookina

Midwest medium market group
seeking Soft AC, Oldies and love-
songs personality/production/
promotion pros for future open-
ings. If you can relate to any adult
audience and have a wide range
of skills, we want to hear from
you. T&R to Radio & Records,
1930 Century Park West, #565,
Los Angeles, CA 90067. EOE

<

r—— __

| 219 McFarland St.

OPENINGS

SOFT AC PD’s

If you have vision, PD or
APD experience, people and
marketing skills rush
materials to: Steve Nicholl,
Cincin-

nati, OH 45202. EOE. No

y Calls!

ARIR TALENT
AND PROGRAMMERS
Looking for a quality radio job? We are in
constant, direct contact w/ almost every
station in the country! We've placed broad-
casters in great jobs just days after they con-
tacted us! All experience levels and formats
Cenfidential. 201-865-2606. Coast to coast.

Radio Placement Services

| R e = |

AZ AM/FM seeks experienced aggressive newsperson with
sports abiity. T&R: KAAA, D. Hawkins, Box 3€39, Kingman
AZ 86402. (3/27) EOE

KFFM/Y akima seeks T&Rs for talent files. T&R: KFFM, Greg

Adams, Box 1460, Yakima, WA 98907 (3/20) EOE

| KAAA seeks aggressive newsperson with sports ability. T&R: |

Experienced Airborne and Studio Traflic Re-
porter positions available in great Southwest
Markets. Send tape/resume to Brian Force,
14605 N. Airport Drive #200, Scottsdale, AZ
85260. EOE

KZRA/KIVA-Albuquerque seeks production wizard. T&R:
KZRQ, 10316 Edith Blvd.. NE Albuguerque, NM 87113

KAAA. D. Hawkins, Box 3939, Kingman, AZ 86402. (3/20} |
EOE

KXFX seeks PD for top-rated No. CA AOR. T&R: KXFX, Box l

2158, Santa Rosa, ( 95405. (3/20) EOE
CR seeks aduit communicator for evenings T&R: KBFX l
1777 Forest Park, Anchorage, AK 99517 {3.20) EOE

OPENINGS

Large Rock Indie Seeks
PROMO ANIMAL
Good Salary, Lousy Hours!

No Rookies Or Wimps
Fax Resumes to Rich
(213) 957-4355

CAN YOU KEEP OUR
25+ SHARE?

Our medium market top-rated
morning person has moved up
the corporate ladder. To fill these
shoes you must: icve and live
Country music, know how to
have CLEAN, ADULT FUN on the
air, be a team player at all times,
have that star quality image
(without an attitude) for our
many promotions, and the ability
to leap an occasional tall buidling.
Y our rewards will be a ’station of
the year” nominated staff to
work and grow with, West Coast
sunshine in a great community to
live in, and compensation limited
only by vyour parformance.
Teams, side-kicks, etc. definitely
a plus. Beginners, ‘‘market-climb-
ers'’ and prima donna s need not
apply. Send three recent air-
checks, resumes, photos, and
salary requirements to: Radio &
Records, 1930 Century Park
West, #5644, Los Angeles, CA
90067. EOE

w710
KMPC

MORNING DRIVE SPORTS PERSONALITY
Here's the pitch. We're looking for an experiericed radio sports personality who
can match wits with popular Los Angeles morning drive host, Robert W. Morgan.
Excellent sports knowledge a must. Send tape and resume to: Ler Weiner, Pro-
gram Director, KMPC, P.0. Box 710, Hollywaoc, CA 90078. No calls please. EOE.

MEDON.

AM

710

KMPC

PRODUCTION DIRECTOR

Looking for heavyweight production director for LA’s first all sports
format. Minimum 5 years’ major market broadcast experience. Write,
voice, and produce ccmmercials. Editing and knowledge of multitrack
tape machine a must. If you're energetic, creative, and a team player,
send resume to: Len Weiner, Program Director, KMPC Radio, P.O.
Box 710, Hollywood, CA 90078. No calls please. EOE. MF/DN.

OPENINGS

Henry Broadcasting’s
Oldies station KHTX-FM River-
side/San Bernardino is in search
of a morning show (team or

new

solo). Sidekick also covers
10a-12n. Great signal! Great
company! T&R Jim Nelly, P.O.
Box 50005, San Bernardino, CA
92412. EOE M/F

r

.

MORNINGS
Market leader in Top 50
market needs YOU to put
some daylight between us
and the competition. Candi-
date must be topical, local,
and keep an adult audience
entertained without blue
humor. Got a contract tying
you up for the next four
months? Never done morn-
ings before? Send your
tapes and resumes anyway!
We're not changing tomor-
row. Females and minori
ties encouraged. Radio &
Records, 1930 Century
Park West, #570, Los
Angeles, CA 90067. EOE

N\

J

PERSONALITY JOCKS

We get tons of new, unadvertised jobs
every week from stations coast to coast
Maj/Med/Smali markets. If you're a per-
sonality jock just tell us where you want to
work! Call now. Confidential!

Radio Placement Services
(201) 865-2606

{
f
|
|
i
|
\

P =P S Lo SRS S

Wanted... Bright articulate male and fe-
male voices to work as anchors and re-
porters for the nation’s largest traffic
reporting service. Full and parttime.
Minimum four years’ broadcast experi-
ence. Call (213) 464-8400. EOE

-

e e iy 1y =

MORNING MISSION STATEMENT

FOR A DOMINANT COUNTRY STATION:

Warm, friendly, lots of high-touch community in-
volvement. Comedy not necessary, but a sense of
humor is vital.

IS THAT YOU?

Rush tape and information to: EOE

SHANE MEDIA SERVICES

2500 FONDREN RD.SUITE 222
HOUSTON. Tx 77063

AVAILABLE

Resort FM station seeks on-air per-
sonality and news reporter/an-
chor, both with managerial ex-
perience. Send resume and air
check to: Marie Munday, 30SL

/" TWO POSITIONS

@BC, Aspen, CO 81611. EOEJ
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OPPORTUNITIES

OPENINGS
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W West Coast Country needs

to do outside appearances.

d Team player...full benefits
...send tape and resume to:
Radio & Records, 1930
Century Park West, #571,
Los Angeles, CA 90067.
=0]3
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POSITIONS SOUGHT

POSITIONS SOUGHT

Conki

9 & } ! director who understands sales-
people, clients, and deadlines? AZ/NV/OR only. BOB CLARKE:
(602) 979-3995. (3/27)

Great voice, good production, five years' experience in small/
medium markets. Phones, remotes PBP, news, etc. CHRIS:
{214) 241-7955. (3/27

Radio talent. Whatever's up, news, talk, co-host etc. Medium
major. 15-year congenial pro. DAVE: {(619) 426-7925. (3/27)

Whoa. stop and look. Production whiz seeks first gig. Computer
editing. multitrack production, character voices. JIM: {313)
521-7652. (3/27)

Programming pro available from WQID/WFLY and more. Know
how to handle people, music, budget, and computer. TODD
MARTIN: {601) 831-4915. {3/27)

Good times, grest stations. Major market AT in So. CA sun
seeks major move. Prefer SW Oldies/Country/AC. JOHN: (619)
325-3563. 13/27)

Large market FS/Talk veteran with a track record, humorous
writing/performing style and growth attitude seeks large market
team. (301) 431-1960. (3/27)

Free . Your station doesn’t pay a penny! FT

Experienced programmer and adult communicator seeks stable
position in Midwest. MIKE: (419) 243-0043. (3/27)

Seeking PBP position. All markets considered. HS, college and
pro PBP experience, excellent references. (717) 626-1388.
(3127

Nuts about news! Hardworking, ambitious young female seeks
AT news position. NANCY: (612) 225-9001. {3/27)

D« dable with il f Seeking p at small
or medium market adult contemporary station. Any shift. MIKE:
(904) 255-6950. (3/27)

Experienced AC/Country AT/entertainer seeks work. Will waive
first months salary it hired now! GERALD: (818) 986-8443.
(3/27

Tak show host with high profile and fast impact. Issues and
politics. JOHN: (306) 561-1792. (3/27)

king a spor porter/PBP announcer? Will accept
combo, and will relocate to any market. (717) 626-1388.
3/27)

12 years’' on-air PD NAC/AC/CHR with 16 years’ programming,
staff training, creative promotions and production. MARK HILL:
(408} 688-5604. {3/27)

| live eat and breathe radio. Production/comedy/AT hungry for
AC/CHR market. Diverse experiences, solid commitment. AJ:
(603) 448-5968. (3/27)

English presenter with many awards on national CHR. No gim-
micks, just good, solid radio. Any market considered. MARK
STEWART: (UK) 823-253-811. (3/27)

progr for Sports/Talk station on East
Coast. Available July 1. Business and radio experience. FRANK:
(718) 740-9872. {3/27)

Buzz Bowman an 18-year morning pro with Top 5 market ex-
perience seeks Talk/AOR/CR gig. Topical, funny, creative.
1919) 4B74257. (3/27)

Talk radio host who is original, unique, compeliing, controver-
sial, and satirical, WALTER ERIC: (805) 245-9258. (3/27)

Talented takk host. Experienced, dedicated, informed. Seeking
new opportunity after hosting national show with big-name
guests. RICK: (800) 257-6856. (3/27)

Three yeers’ out of business, 20 years’ majors ~ KLOS, KLSX,
LOVE 94Miami. All markets considered. PAUL: (818)
566-6588. (3/27)

Motivated, reliable 14-year pro seeks first PD position. Wide va-
riety of experience. JIM NELSON: (714) 985-6458. (3/27)

Ceontral k. AT with AT business seeks FT day shift. All offers
considered. AC/CHR/AOR. JOHN: (217) 674-3304. (3/27)

News director who's just received three NAB ‘‘Excellence in
News'’ awards seek new challenges in Ml or CO. GARY: (517)
787-5715. (3127

What to do about the recession? Hire a production prodigy!
TiM: (715) 732-2112. {3/27)

Harley Worthit is the answer. So the question must be pretty sil-
ly. For fun, original morning radio call me. (612) 943-2069.
3127

10 years’ exp plus proge ing and engineering experi-
ence. Ready to work for you if the price is right. DADE MOORE:
(713) 448-9218. (327

Major market aftemoon drive talent with voice, humor, produc-
tion, and phones seeks FSA/MOR/Lite AC. RICHARD: (314)
843-8608. (3/27)

Ultimate moming man seeks ultimate mornings in any market.
15-year veteran still seeks station willing to invest in the best!
1303) 625-0802. (3/27)

5.7-7.5/Chark 3.2-6.4/Columbia. #8 Drivetime Domina-
tor/CT. Mormings in Top 50. CROSSAN & CROSSAN: (803)
781-6608. (3/27)

Oldies and production whiz, 3 dy. you name it.
AC/Oldies/CR in Midwest or NW. Take me I'm yours! PAUL:
(513) 256-1945, (3/27)

What good are killer pipes if there’s no brain attached? Quality
AT seeks medium market AOR/AC, any shift. (803) 799-0869.
3127

Boston parttime talent for WODS, WMEX, WBOS seek same in
Eastern MA. 16-year veteran. JEFF: (617) 331-8518. (3/27)

weather service selecting from the first 10 callers. JEFFREY:
{619) 755-1334. (3/27)

Parttime with twin cities station seeks first FT on-air position.
Creative, hardworking, and well-informed. STEVE: (612)
660-7626. (3/27)

Entertaining suburban Top 40 M/F morning drive team seeks
Top 75 Hot AC/CHR. GARY: (716) 741-2414, (3/27)

Major market AT with superior production skills and 15 years’
experience morning show and aftemoon drive seeks Midwest
outlet. DAN: {502) 426-9032. (3/27)

Hardworking team player seeks opportunity in Top 100. Good
production, promotionally-oriented, computer literate. JEFF:
(717) 656-8629. (3/27)

PEg,

20-year pro of all f as GM/OM/PD Balti-
more, Houston, Dallas and SF seeks Nostalgia/Big Band station.
JACK: {214) 317-7562. {3/27)

CPA seeks career change. Also have assorted pocket protec-
tors for sale. EMERY: (218) 525-5481. {3/20)

Boring lazy loser with attitude, big ego, and no experience
wishes stations would stop calling me, especially New Eng-
land AORs. PETE: (508) 688-9942. (3/20)

Froe weathercaster. Your station doesn't have to pay a cent
for FT weather service. Selecting from the first ten callers.
JEFFREY: (619) 755-1334. (3/20)

I've performed every job except AE/GSM/GM over the past
12 years. What position do you need filled? ROBERT M.
SCHWEIGHAUSER: (217) 483-3960. (3/20)

Chief engineer with 18 years' experience with high-power
FM, AM, and audio. Good references. WRITE: 510 5th Ave.,
Charles City, |1A 506186. (3/20}

Due to a format change two excellent
employees are available! Tom Ryder
and Tim Marshall. Both are CHR
jocks; Tom doubles as music director
and Tim also does play-by-play.

For a tape and resume contact Tom
Ryder and Tim (Marshall) Engels --

For references contact General Man-
ager Bob Kelley or Program Director
Bob Mays:
WKTG
Box 338
Madisonville, KY 42431
(502) 821-1156

Hey! Seeking a crack at a killer AOR talent? Call now and find
out how loud the buzz is. DON: (619) 578-2249. (3/20)

Daytime TV isn't worth watching. AT seeks FT shift. Will
even do overnights, (708) 771-2935. {3/20)

15-year veteran CHR/AC/Country personality seeks position
with same. JON: (402) 474-6408. (3/20)

Puzzle: noxqqivit. Right! No excuse for it. Harley Worthit re-
mains at large. Solve your ratings puzzle. Let's talk, 612)
943-20689. (3/20)

NOT A GOOD MORNING SHOW,
A GREAT MORNING SHOW. The
original "HARLEY WORTHIT" is

immediately available. Hire him.
Operators on duty twenty-three
hours a day. Dial (612) 943-2069.

POSITIONS SOUGHT

POSITIONS SOUGHT

ALAN crus oco K ABEL

They're putting pictures of missing milk cartons on my face. Filling in gorgeous St. Cloud, MN. Afternoons
all this month. See, you don't you don't have to be unemployed to be a burden on society. My face has
finally lost the will to live. Hey, | noticed by your calls that some of you don't know how to take a
joke...steal ‘em then! )'ve still got tapes from WAVA (nights/afternoons), WZOU, WLOL, (nights and after-
noons) and Z95. I'm still fillin’ and chillin’. Give me a call stuffed shirt tie wearing a corporate dude!

612-544-5099

Crazed but professional female AT has got the morning gig
down in small markets. Now seek to play with the big boys.
JUNE: (519) 659-0758. (3'20)

Chuck Lakefield. 20-year pro seeks soft or FS AC for pro-
gramming and AT services. Seeking new challenge. (716}
272-7260. (3/20)

Put me on the air! Full or parttime soon! Great pipes and atti-
tude. DON: (201) 445-5331. (3/20)

Talk radio host who 1s original, unique, compelling, controver-
sial and satirical. WALTER ERIC: (805) 245-9258. (3/20)

Experi d pro ty in B seeks NE major/medium
AC stations. Expereinced AC/CHR/AOR and medium market
programmer. LARRY: 1617) 666-0517. {3/20)

Hardworking pro seeks daylight. Prefer AOR/AC/Oldies in W1
or Midwest. NEAL: {414) 233-7476. (3/20)

Ful force is the way to rock. Real rocker seeks place to call

home. Seven.year veteran of AOR seeks new challenge.
DON: (619) 578-2249. (3/20)

POSITIVE IMPACT PD
Dynamic track record. Will produce

increased ratings AND increased pro-
fitability for you, now! WR: (412)
394-4024.

15-year AT pro seeks return to the airwaves. Degree, com-
municator, PR, management, research and experience.
PAUL: (419) 866-0445. {3/20)

Two years’ of on-air experience with a 100,000-watt Coun-
try FM radio staton. Willing to relocate. TODD: (405)
256-3935. (3/20)

Team player now a fres agent. Huge asset to your team. MO/
APD/research/computers and award-winning writer from a
P2. DAVE GEIST: (913) 832-3600. (3/20)

Buzz Bowman an 18-year moming pro with Top 5 market ex-
perience seeks Talk/AOR/CR gig. Topical, funny and creative.
(919) 487-4257. (3/20)

AT with almost two years' CHR experience seeks more ma-

ture format. Strong on Oldies. BRUCE: (3094) 725-8123.
13/20)

Energetic female broadcast graduate seeks start with CHR
format. NY/CT/NJ areas preferred. What are you waiting for.
EDEN: {212) 365-5605. (3/20)

Large market FS/Talk veteran with a track record, humorous
writing/performing style and growth attitude seeks large mar-
ket team. (301) 431-1960. (3,20)

Dedicated hardworker seeks on-air gig. Experience includes
over two years’ FT overnights. All areas considered except
AK. MEL: 1609) 522-4531. (3120)

Hardw ok i " f,

L g, pr ional willing to relocate. Con-
trol room operation and production exceilent, KEVIN: 1417)
883-4060. (3/20)

Hardw ok

[, 9. professional willing to relocate. Con-
trol room operation and production excellent. CYNTHIA
WITT: (417) 466-7806. (3/20)

Attention GMs! I've paid my dues as 10-year AT/APD in a ma-
jor market. Now seeking to conquer management. Lots of po-
tential, let's win together. T. BELL: (718) 657-9136. {3/20)

Hardworking, pleasant professional willing to relocate. Con-
trol room operation and production excelient. TOM: 1417)
883-4060. (3/20)

12-yesr ssasoned AT with news/talk/production/PBP experi-
ence seeks on-air/PD gig. Great pipes will go anywhere, but
prefer FL. JAY: (419) 756-4897. {3/20)

3 clios, 14 sddys, 22 years' experience. Creative director/
PD/OM/promotions director seeks new challenge. MIKE:
{715) 359-0503. 3/20)

Oldies and production whiz with experience in remotes, news
and comedy seeks AC/Oldies/CR in Midwest or NW. PAUL:
(513) 256-1945. (3/20)

In the late ‘808 our morning show was doing a 24 in AM
radio. Give us a call. JIM AND JOANNE CROSSAN: (803)
781-6608. {3/20)

Young burst of energy seeks summer fun CHR/dance station.
I'll bring the sunshine, you suoply the beach. DYNASTY:
(301) 661-9540. (3/20)

Bright, enthusiastic, new radio talent seeks to join a team and
relocate. DAWN: (916) 666-6709. (3/20)

Two-fers. He's a major market award-winning production
pro, and she's a drive-time air personality. Both seek quret
stability somewhere with trees. (800) 972-0798. (3/20)

Experienced news hound seeks new challenge. Please, sen-
ous news only. SHEILA: (309) 685-8036. (3/20)

Seeking next step up. AMD/AT for KUPD seeking MD gig at
rock or alternative station. LARRY MAC. (602) 963-3657.
{3720y

Whoa! Stop and read this. Digital/multitrack production whiz
with creative copy, character voices and an organized pro-
duction system. JIM: (313) 621-7652. (3/20)

Victim of LMA seeks success after a long hiatus. Tons of ex-
perience. {813) 275-9918. (3/20)

AT/PD looking
for the next step.
Aggressive team player that knows
play is hard work. From Country to
AOR, I've done it all and I can do it
for you. (615) 968-3548.

R&R Opportunities
Display Advertising

i} 2

Display $75/inch $60/inch

Rates are per week (maximum 35 words per inch
including heading). Includes generic border. If
logo, custom border or larger heading is required,
add % inch (838 for 1X, $30 for 2X).

i} x

Blind Box $100/inch 75/inch

Rates are per week (maximum 35 words per inch
including heading, box number and R&R's ad-
dress). It custom border or larger heading is re-
quired, add % inch ($50 for 1X, $38 for 2X).
Rate includes generic border, box number, and
postage/handling.

Payable In Advance

Display & Blind Box Advertising orders must be
typewritten on company/station letterhead and
accompanied by advance payment. Ads must be
submitted by mail except for credit card orders
which are also accepted by fax: 310203+8727.
Visa, MC, AmEx accepted. Include card number,
name as it appears on credit card, expiration date
and phone number. Blind box responses are sent
to advertisers every Friday by first-class mail.

Deadline

To appear in the following week's issue, your ad
must be received by Thursday noon (PST) eight
days prior to issue date. Address all ads to: R&R
Dpportunities, 1930 Century Park West, Los An-
geles, CA 90067. Fax: 310°203-8727.

R&R Opportunities
Free Advertising

Radio & Records provides free (20 words or 3
lines) listings to radio stations and record com-
panies in Openings. Free listings of the same
length are also available to individuals seeking
work in the industry under Positions Sought.

Deadline

To appear in the following week's issue, your ad
must be received by Thursday noon (PST), eight
days prior to issue date. Free Opportunities list-
ings should be typewritten or printed on 8%2" x
11" company/station letterhead and are accept-
ed only by mail or fax: 310°2038727. Address
all 20-word ads to R&R Free Opportunities, 1930
Century Park West, Los Angeles, CA 90067.

Free listings are on a space availability basis only.
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NATIONAL AIRPLAY®

REAKERS.

No Records Qualified For
Breaker Status This Week

e AG A IV

BETTE MIDLER “In My Life"” (Atiantic) 45/7

Rotations Heavy t 0. Medum 24/2, Light 20/5, Total Adds 7 WLTT. KQ102, WWNK, WKYE WZNY WRMF WFMK Heavy
WAHR Medium including KVIL. WARMS8 WLTF, WKQI, KBIG KESZ WOBM. KKMY WLMX WTCB WRVR WLTS, KMGL,
WKDQ. 3WM, JOY99. KKLD, WNMB, WFFX, KZLT WQLR. WLDR Moves 25-24 on the AC chan

ENYA “‘Caribbean Blue’ (Reprise) 39/5

Rotations Heavy 3/0, Medium 19/1, Light 174, Total Adds §. KKMY WTCB WDLX, WLTS. KTYL Heavy KK.CW, KSFI,
WLQR Medium including WLTT, WMTX. B100. WZNY, WJDX. WMXB. WRMF WKDQ, KMJI KRNO KISC. KKLD, WNMB,
WFFX, KVIC, KZLT, WOLH. WLDR Light including WARM98, WWNK KS95, KESZ Moves 27-25 on the AC chan

LISA STANSFIELD “All Woman'" (Arista) 38/7

Rotations Heavy 1/0, Medium 13/0. Light 24/7, Tatal Adds 7. WUSA, WARM98 KOST WKLI. WLEV WLHT WCLH Heavy
WBMX Medium WGLL WOBM. WZNY KKMY WAHMR, WKDQ, KISC, WNMB KTYL KVIC, KZLT WLDR WLQR Light
including KESZ, KKCW, KSFI WLMX, WTCB, WJDX WIVY, WLTS. WMXB Moves 30-27 on the AC chan

MICHAEL DAMIAN “‘(There'll Never Be) Another You'' (A&M) 371

Rotations Heavy 6/0. Medwum t6/0. Light 15/1, Total Adds 1, WKQI Heavy WLTE, WKLI, WGLL, WAHR, KKLD, WLQR
Medum WLTT. WMTX, WUSA, KOST, KKCW, KSFI, WZNY. WJDX WLTS WMXB, KISC, WFFX, WMTFM KZLT. WQLH,
WOQLR Light including WYXR, WARMY8, WMYX, KESZ. KLSY, WKYE, WLMX Moves 23-23 on the AC chart
RESTLESS HEART “‘Till | Loved You' (RCA) 36/4

Rotations Heavy 2/0, Medum 17/0, Light 17/4. Total Adds 4, KLSY, WLEV WLTS, KMJC Heavy WLTE, KKLD Medwum
KESZ, KSFI, WOBM. WZNY. WTCB. WAHR, WRVR, WKDQ, WFMK, 3WM, WNMB. KTYL, KVIC, WMTFM, KZLT, WLOR,
WLQOR Light including KKCW, WLMX, WMAG, WIVY, KMGL, WCRZ KRNQO Moves 28-26 on the AC char

ROXETTE ‘“‘Church Of Your Heart” (EMI/ERG) 33/5

Rotations. Heavy 2/0, Medwm 14/0, Light 17/5, Total Adds 5, WLEV, WVAF. WKDQ. KISC, KKLD Heavy WGLL, KVIC,
Medium: WNSR, WROX. WMTX, WKYE, WMGS, KKMY, WMAG, WMXB, KINO, WNMB, KTYL, KZLT, WQOLR, WLQR Light
including KHMX, WKQX, WKQL, KMXV, KYKY, B100, WBTFM, WCRZ. WQLH Debuts at number 28 on the AC chart
NATALIE COLE “‘The Very Thought Of You'* (Elektra) 32/4

Rotations Heavy 0. Medm 11/0, Light 21/4, Total Adds 4. 2WD, WRVR. WKDQ, WMGN Medium KQ102. WOBM. WAHR.
WMXB, 3WM, KKLD WFFX KTYL, KZLT, WLOR, WLQOR Light including WARM98, KKCW, KSFI, WKLI WJLK, WARM,
WZNY. WLMX, WJDX. WLTS, KMGL. WFMK, KISC. WNMB, WMTFM Detuts at number 30 on the AC chan

AARON NEVILLE & LINDA RONSTADT “‘Close Your Eyes™ (A&M) 28/4

Rotations Heavy 0, Medium 9/0 Light 19/4, Total Adds 4, WIVY, WLHT KISC, WQLH Medium KQ102. KSFI, WZNY, WAHR,
WLTS, 3WM. WFFX, KZLT. WLAR Light including WWNK, WMYX, KESZ KKCW, KKMY, WRVR, KMJC. WCRZ, WMGN,
KKLD. WNMB, KTYL, KVIC, WMTFM, KYMG

GRAYSON HUGH *I'll Remember You" (MCA) 26/4

Rotatons Heavy 0. Medium 6/0. Light 2044, Total Adds 4, KMJC. WFMK, WLDR. KYMG Medium WAHR, WFFX. KTYL,
KZLT, WQLR. WLQR Light including WMTX WGLL., KKMY, WLMX, WTCB, WMAG, WIVY, KGBX 3WM, KRNO. KISC,
KKLD, WNMB, KVIC, WMTFM, KIZZ

I AT OIS REARIU IS,

Tote/ .
Reports/Adds Heavy Medum  Light

@ VANESSAWILLIAMS ........................... 92/0 92 o0 o
©ERICCLAPTON. . ..ot 87/2 73 11 3
©ATLANTICSTARR. .. ... 88/0 72 11 5
4 MICHAELBOLTON ..........coviviieeenannnnnnnn, 86/0 58 22 6
ORICHARDMARX. . ..., 83/4 58 17 8
O KENNYLOGGINS ...........vvveeeiennnnnnnnn. 78/2 57 18 3
T EDDIEMONEY ... eieeeeieeenns 72/0 446 29 6
8 AMYGRANT. ...ttt 68/0 38 20 10
© KATHYTROCCOL! .........ooieneiiieeiaannnns 74/5 25 40 9
10 SIMPLYRED ..........ocoeeveeieeannaenannn, 66/0 24 35 7
T MRBIG .. .oeee ettt et 58/0 33 22 3
& ARETHA FRANKLIN & MICHAEL McDONALD ............. 63/0 217 37 5
13 PAULYOUNG . ...t eieee e 59/0 21 30 8
@ BRUCESPRINGSTEEN ............ccovvvenrennnnnns 64/5 6 45 13
O CURTISSTIGERS . ........oviiieeieieiinnnn, 56/1 15 33 8
@ DESMONDCHILD. ..., 59/3 9 38 12
® WILLIAMSBROTHERS . ..........oeviieieaennnnnn, 59/8 6 29 24
O MARIAHCAREY .........oovtiiiiiiiieeien 58/9 3 35 2
 LUTHERVANDROSS ..................ccoveeenn.... 58/8 3 33 22
2o 1T Y1 o 61/14 1 32 28
21 MICHAELJACKSON ..o, 44/0 9 28 7
22 CELINEDION & PEABOBRYSON ...................... 34/2 14 14 6
€ MICHAELDAMIAN .............coeiieeinnnnen. 3771 6 16 15
€D BETTEMIDLER. .......cooviiniineieieeiaeannnens 45/7 1 24 20
€D ENYA L. e 39/5 3 9 17
€ RESTLESSHEART .......oovminnnnenieanannannn. 36/4 2 17 17
P USASTANSFIELD .......ooovniiiiiiiiiiiaeiinnnnss 38/7 1 13 24
2al:11) (3 1 S 335 2 14 17
29 RODSTEWART ... ...ttt eiiieiieanannnns 22/1 3 12 7
@ MATAUECOLE .. ..oee e, 32/4 o 11 21

VANESSA WILLIAMS (86)
ATLANTIC STARR (66)
ERIC CLAPTON (60)
MICHAEL BOLTON (44)
RICHARD MARX (41)
KENNY LOGGINS (37)
AMY GRANT (22)
EDDIE MONEY (20)
MR. BIG (13)
SIMPLY RED (11)

MOSTADLEL IR

PAULA ABDUL {18)
ERIC CARMEN !15)
BONNIE RAITT {14)
NEIL DIAMOND (12)
MARIAH CAREY (9)
SHEENA EASTON (9)

LUTHER VANDRGSS (8)

WILLIAMS BROTHZRS (8)

BETTE MIDLER (7)
LISA STANSFIELD (7)

NEIL DIAMOND w/XIM CARNES “Hooked On The Memory Of You" (Columbia) 24112

Rotations Heavy 0 Medium t0 3 Light 149 Total Adds 12, WLTT. WARM98 KESZ KKCW, KSFI, WZNY WDLX 3WMm
WNMB WFFX WLQOR KYMG Medium including WTCB WAHR. WRVR, WLTS WMTFM, KZLT WLDR Lightinctuding WKL1
WJILK KMGL KKLD KTYL

JOHN MELLENCAMP “‘Again Tonight”* (Mercury) 22/0

Rotations Heavy 2 0 Medum 9/0, Light 11/0. Total Adds 0 Heavy WKQX, WMGS Medium WRQX, KHMX, WMTX, WGLL
WKYE WAHR WKDQ KTYL, KZLT Light B100, KKMY, WMAG, KMJC, KKLD, WNMB, WFFX, KVIC, WOLH, WQLR, K12Z
GARLY SIMON “Love Of My .ife" (Qwest/Reprise) 21/3

Rotations Heavy 0 Medium 6/0, Light 15/3, Totat Adds 3, WGLL. WDLX, KVIC Medium KESZ. KKCW, WAHR, KRNO
KZLT WLQR Light including WARM98, WMYX, WTCB, WRVR., 3WM. KKLD, WNMB. WFFX, KTYL. WMTFM, WQOLR, WLDR
U2 “One" (Island/PLG) 2172

Rotations Heavy 0. Medium 8/0, Light 1372, Total Adds 2. WNSR. WLQR Medium WMTX, WKYE, WMGS, KKMY. WMXB
KTYL, KVIC. WOLR Light ncluding KHMX, WKQX, KMXV, B100. WGLL. KMJC. WFMK. 3WM. WNMB, WFFX, KZLT
PAULA ABDUL “Will You Marry Me?" (CaptiveNirgin) 18/18

Rotations Heavy 0. Medium 212, Lght 16/16, Total Adds 18, KMXV, KOST, B100. WVAF WGLL, WKYE, WMGS. WZNY
KKMY WBTFM WMAG. WIVY, KMJC, WNMB, KTYL, KVIC, WOLR, WLDR

SMITHEREENS “‘Too Much Passion” (Capitol) 16/4

Rotations Heavy 0 Medum 4/0, Light 12/4, Total Adds 4, WKYE. WAHR, WFFX, KYMG Medium WRQX, WMGS, KVIC
WQLR Light including WKQX, WWWK, WGLL, KKMY, WMXB, KTYL, KZLT, KMAJ

ERIC CARMEN My Heart Stops” (Arista) 15/15

Rotations Heavy 0 Medium 2/2, ight 13/13, Total Adds 15, WKYE. WMGS. KKMY, WAHR, KMJC, 3WM, KKLD, WNMB
KTYL, KVIC. WMTFM KZLT, WOLF, WLDR, WLQR

PROCOL HARUM “A Dream in Ev'ry Home" (Zoo) 14/3

Rotations Heavy 0 Medium 2/1, Light 1272, Totat Adds 3. WGLL, JOY99, WFFX Medium including WLQR Light including
KMXV, KESZ, KKMY 3WM KKLD KTYL, KVIC, KZLT, WOLR. WLDR

COLLIN RAYE “Love, Me" (Lpic) 14/1

Rotaticns Heavy 3/0, Medium 5/0, Light 6/1, Total Adds 1 WWNK Heavy KSFI WRVR WLQR Medium KQ102, WTCB
WMXB KKLD. KZLT Light including WLACFM, KRNO WNMB KVIC, WQLR

 SIGNIFICANT ACTION

WARREN HILL “Promises’ #Novus/RCA) 1373

Rotations Heavy 0 Medium 30 Light 10/3, Total Adds 3. 3WM WMTFM. WLOR Medium WLMX WAHR KRNO Lignt
includng WARM98, KISC KKLD, »VIC, KZLT, WQLR, WLDR

MARC COHN “Ghost Train’* (Atlantic) 12/6

Rotatons Heavy 0. Medum 3/t, Light 95, Total Adds 6. WOBM, WAHR, WIVY 3WM WNMB, KVIC Medium including
WOLR, WLDR Light including KKMY, KKLD. KTYL, KZLT

GENESIS ““1 Can't Dance” (Atlantic) 1111

Rotations Heavy 50 Medium 6 1 Light 0, Total Adds 1, WVAF Heavy KHMX. 2WD WMTX, WQHQ. WMGS Medium
including WRQOX, WKQOX, WPNT, WKQI, KMXV

BOBEY CALDWELL ““Don't L2ad Me On" (Sin-Drome) 10/2

Rotations Heavy 1/0, Medium 2/0 Light 7/2, Total Adds 2. KVIC. WLOR Heavy WAHR Medium KKCW, WMGN Light
includ ng WGLL, WZNY. <KLD, KZLT, WOLR

SHEENA EASTON “Tne Dream Worth Keeping™ (MCA) 99

Rotations Heavy 0. Medium 0. Light 9/9, Total Adds 9. KKMY. WIVY, WRVR, 3WM, KKLD, WNMB, KVIC. KZLT. WOLR
RTZ “Until Your Love Comes Back Around’ (Giant/Reprise) 90

Rotatsns Heavy 1/0, Medwm 5/0, Light 3/0, Total Adds 0 Heavy WQHQ Medium WRQX, KHMX, WKQX, B100, WMGS
Light WWNK, KLSY, KVIC

FIRST CALL *1 Found Love" (Epic) 6/3

Rotatons Heavy 0. Medwm 1/0, Light 5/3. Total Adds 3. WARM98, KZLT WLOR Medium WMGN Light mcluding KKLD
WNM3

JON SECADA ‘‘Just Another Day'" (SBK/ERG) 5/5

Rotatons Heavy 0, Medum 0. Light 5/5. Total Adds 5. KESZ WMXB. KZLT, WOLR, WLOR

GENESIS *'Hold On My Heart" (Attantic) 52

Rotations Heavy 0, Medwm 3/1. Light 2/1, Total Adds 2, WWNK, KGBY Medium including WBMX, WPNT Light including
WENS

WYNONNA “She Is His Only Need'" (Curb/MCA) 50

Rotatons Heavy 0. Medium 0, Light 5/0, Totat Adds 0 Light WRVR, WLACFM, WMXB, KKLD, KZLT

Putting passion
tiack into romance

Boesy
CALDWELL

"DON'T LEAD ME ON"

Sin-Drome Records, Ltd.

(818) 508-6488
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NEW THIS WEEK AT:

WUSA WAKLI WLHT
WARM98 WLEV ~ WQLH
KOST

ALREADY ON AT:

WBMX HOT ~ WZNY
KESZ WIVY
KKCW WLTS
KSFI KMJC
WOBM KKLD

ON VHi.

Album sales over
700,000 units!
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AC ADDS & HOTS

CURRENT-BASED

WPEZMacon
® Jim Frankiin
MARIAH CAREY
LUTHER VANDROSS i ilie, FL
WVAF ICharleston, WV WBT-FMIChariotte Hottest: :Ii:: KA':::""."
Johnson/Kasey Donovan/Payne VANESSA WILLIAMS
ATLANTIC STARR MARIAH CAREY
WBMX/Boston CEES L KViLMalias PAULA ABDUL RICHARD MARX B
ROXETTE ~ Hottest: EDDIE MONEY VANESSA WILLIAMS
Greg Strassell PAULA ARDUL Steve Eberhart ATUANTIC STARR SRIC CLAPTON ATLANTIC STARR
Hottest: VANESSA WILLIAMS
CHA L SRALKER MICHAEL BOLTON L IAS BROTHERS  wiC4AEL AOLTON WRVRMemphis L
EL VANESSA WILLIAMT T ERIC QLAPTON Mark Hamlin RICHARD MARX
:‘m ABELLE MY GRANT ERIC CLAPTON L (s
viﬁééi'mm DR RICHARD MARX NATALIE COLE WNMBMyrtie Beach, SC
S e ATLANTIC STARR KATHY THOCCOLI WLMX/Chattanooga SHEENA EASTON Thompson/Adams
KATHY TROCCOLI VANESSA WILLIAMS Oanny Howard pottsat
GEORGE MIC WGLLMHagerstown, MO ERIC CLAPTON MARC CDHN
s E MICHAE BurnsiConion MARIAH CAREY FRANKLIN & MCDONA NEIL DIAMOND
EVIN CAMPBELL KHMXHouston LUTHER VANDROSS KENNY LOGGINS ERIC CARMEN
CARLY SIMON ZapoisonfPearson Hottest: RICHARD MARX BDUL
WALKRLong Island b5y appiy VANESSA WILL[AMS ATLANTIC STARR S
Freelombardo PROCOL. HARUM ROD STEWART ATLANTIC STARR HJottest:
COLOR ME BADD HOWARD JONES ERIC QLAPTOM WLAC-FM/Nashville . .
s S S S e S e s
N LINMSREROTHERS MINT CONDITION KARYN WHITE FDDIE MONEY ATLANTIC STARR
I ATROCCot Hottest: KATHY TROCOOLI WILLIAMS BROTHERS AICHARD MARX
Hottest: ERIC CLAPTON Hot test: WTCB/Columbia Hottest: CURTIS STIGERS
T TAILLLS VANESSA WILLIAMS ERIC CLAPTON Doug Spets MICHAEL BOLTON
ATLANTIE STa N NTICloTad MLCHAEL JROLTON ERICICLARTON WFFX/Tuscaloosa, AL
NTIC STARR RICHARD MARX VANESSA WILLIAMS ENYA AMY GRANT Sander Walker
:’I‘CH;;% MARX KENNY LOGGINS RICHARD MARX HYottest: VANESSA WILLIAMS DCeAYa
. POCO VANESSA WILLIAMS PAUL YOUNG
WKYELjohnstown, PA CURTIS STIGERS g?ft;ﬂ;’;
WNSAMNew York Jack Michaels 2WONorfolk ATLANTIC STARR WLTS/New Orleans SMITHEREENS
LEDMEAD BHI Curtis KENNY LOGGINS Bob Mitchel Hottest:
RONNIE RALTT ERIC CLAPTON MICHAEL BOLTON
MARIAH CAREY PAULA ABDUL BRUCE SPRINGSTEEN BONNIE RAITT ERIC CLAPTON
u2 ERIC CARMEN NATALIF COLE WMAG/Greensboro ENYA ATLANTIC STARR
Hottest: SMITHEREFNS KATHY TROCOOLI Johnson/Reynolds RESTLESS HEART RICHARD MARX
ICHAELJROLTON BETTE IDLER Hottest: Hottest: VANESSA WILLIANMS
SIMPLY RED Hottest: MICHAEL BOLTON PAULA ABDUL VANESSA WILLIAMS
VANESSA WILLIAMS ATLANTIC STARR VANESSA WILLIAMS Hottest: MICHAEL ROLTON KTYL{Tyler, TX
KEWNY LOGGINS ERIC CLAPTOM AMY GRANT MICHAEL BOLTON ERIC CLAPTON Janwe Baker
ERIC CLAPTON VANESSA WILLIAMS ERIC CLAPTON VANESSA WILLIAMS ATLANTIC STARR
) MR, BIG ATLANTIC STARR PAUL YOUNG KENNY LOGGINS ERIC CARMEN
WY XR/Philadelphia MICHAEL JACKSON AMY GRANT PAULA ABDUL
Cook/Gress KG102/San Antonio ATLANTIC STARR KMGL/Oklahoma City ENYA
TEIRACTT WJILK Monmouth-Ocean ScottNorris O'Brien/Kelly Hottest:
Hmv..u' N Guida/Pressiey WOL X/Greenvilie, NC MICHAEL BOLTOR
O £ 17
BETTE MIDLER JacksonMoreland none EDDIE MONEY
MICHAEL BOLTON CQURTLS STIGERS BONNIE RALTT Hottest: VANESSA WILLIAMS
VANESSA WILLIAMS Hottest: Hottest: ENYA VANESSA WILLIAMS AMY GRANT
ERIC CLAPTON VANESSA WILLIAMS SONNIE RAITT
MICHAEL BOLTON ERIC CLAPTON ERIC CLAPTON
ATLANTIC STARR
A ST MICHAEL BOLTON VANESSA WILLIAMS CARLY SIMON ATLANTIC STARR
] st v e, o Lot Kvcictr, T8
ATLANTIC STARR
:I:J:mhln:lon EDDIE MONEY ERIC CLAPTOM Hottest: ald BoLTON Tony Davis
(L VANESSA WILLIAMS WMXB/Richmon SHEENA EASTON
WOBMMonmouth-Ocean WMTX/Tampa ATLANTIC STARR B,M iRichmond ERIC CARMEN
BETTE MIDLER ian White
Matt Devoti Dixon/Mico RICHARD MARX PAULA ABDUL
NEIL DIAMOND FRANKLIN & MCDONA JON SECADA MARC COHN
AL F00NG s none B3 YT ] Hottest: BN AONS
g ottest : BY
DION & BRYSON ERIC CLAPTON ERLC CLAPTON WAHRMuntsville, AL TICHARL BOLTON Bt B
ATLANTIC STARR KENNY LOGGINS VANESSA WILLIAMS Bonnie O'Brien VANESSA WILLIAMS Hottest:
VANESSA WILLIAMS EDDIE MONEY RICHARD MARX KENNY LOGGINS SIMPLY RED
ERIC QLAPTON RICHARD MARX SIMPLY RED WILLLAMS BROTHERS KATHY TROGCOLL MICHAEL BOLTON
ATLANTIC STARR GENESLS SMITHEREENS RICHARD MARX
WRQX/Washington MARC COHN WRMF /West Paim Beach  KENNY LOGGINS
PalagifSilver WQHQ/Salisbury, MO WUSATampa ERIC CARMEN MorteyFranco VANESSA WILLIAMS
Thom Walsh Johnny Williams Hottest: i}
HOMARD JONES BETTE MIDLER BOWNIE RAITT
Hottest: none LUTHER VANDROSS KATHY LUTHER VANDROSS
VAESSATHILLTANS Hottest: LISA STANSFIELD VANESSA WILLIAMS RETTE MIDLER
MICHAEL BOLTON ATLANTIC STARR Hottest: KENNY LOGGINS BTt
BRIAN ADAMS MICHAEL BOLTON ERIC CLAPTON BOBBY CALDWELL i
ERIC CLAPTON GENESLS ATLANTIC STARR PALCYCLXRTON
EDDIE MONEY MR. BIG WILLIAMS BROTHERS WJDX Mackson, MS A IaLLLS
VANESSA WILLIAMS SIMPLY RED ODave Perkins MICHAE R BOITOR
VANESSA WILLIAMS AMY GRANT
WHYNFMISpringfield, MA none
Bill Hess Hottest:
VANESSA WILLIAMS
MARLAH CAREY SIMPLY RED
WKLUAIbany LUTHER VANDROSS ERIC CLAPTON
nottMolmber, Hottest: ATLANTIC STARR
« S VANESSA WILLIAMS WZNYiAugusts, GA WILLIAMS BROTHERS “ .
o Locorns FEY LocIks John Patrick SALES STRATEGY
KATHY TROCCOLI ATLANTIC STARR WiVYijacksonvilie
LISA STANSFIELD ERIC CLAPTON NEIL DIAMOND Matthews/West
Hottest: RICHARD MARX Emu MIDLER
VANESSA WILLIAMS AULA ABDUL PAULA ABDUL
RICHARD MARX WMGS/Wilkes Barre Yottest: SHEENA EASTON SALES A Radio
MICHAEL BOLTON Norton/Marriott MICHAEL ROLTON AARON NEVILLE
ATLANTIC STARR JANESSA WILLIAMS MARC COHN Manqgmom
SIMPLY RED ERIC CARMEN KENNY LOGGINS Hottest: o e et e Sty
PAULA ABDUL ATLANTIC STARR MICHAEL BOLTON Ha
&y OIS
WLEV/Allentown Ho;.:‘;s'.;m RICHARD MARX Eésmﬂ- 8011-:?‘ For The 9 o
KATHY TROCCOLI LOGG
JEiD GENESIS KKMYBeaumont, TX  VANESSA WILLIAMS N 6 90s...
LISA STANSFIELD ﬂg"%?“ Ferris/Brock AMY GRANT @‘\}' by R&R
RESTLESS HEART . ;
ROXETTE VANESSA WILLIAMS ENYA WTFMisohnson City A\ | columnist
Hottest: BRYAN ADAMS Mark McKinney \ Chris Beck
Mo TS ML ;:llncl‘ c%k MARIAH CAREY
AMY GRANT Kelly West A ~m.
eMRTG J SHEENA EASTON WILLIAMS BROTHERS Now Only §17.50°
ERIC CLAPTON BONNIE RAITT Hottest: Hottest:
ATLANTIC STARR BEBE & CECE WINAN VANESSA WILLIAMS VANESSA WILLIAMS
Hottest: RICHARD MARX HICHAEL BOLTON order your cop
ATLANTIC STARR “R, BIG ATLANTIC STARR Coll R&R to ¥ Y.
EDDIE MONEY KENNY LOGGINS RICHARD MARX ° .
VANESSA WILLIAMS KATHY TROCOOLI KENNY LOGGINS 310 553 4330
ERIC CLAPTON Vam Puntags @l Runding $1.4 S fom e CA Retiors:
KEZR/San Jose KMJiDenver KISC/Spokane, WA
Kirk Patrick Oave Ward Rob Harder
DESMOND CHILD RICHARD HARX RONNIE RAITT
Holtest: Hottest: ROXETTE KYMG/Anchorage, AK
KKCW/Portfand VANESSA WILLIAMS VANESSA WILLIAMS AARON NEVILLE John Roberts
Bilt Minckler MICHAEL JACKSON EDDIE MONEY Hottest:
mconanﬁm MR. BIG ERIC CLAPTON NEIL DIAMOND
NEIL DIAMOND MICHAEL FOLTON ATLANTIC STARR ‘SHITHEREENS
KATHY TROCCOLI MICHAEL BOLTON VANESSA WILLIAMS GRAYSON HUGH
KBIGLos Angeles BONNIE RALTT . - KSSK-FMMonolulu EDDIE MONEY Hottest:
Edwards/Verdery Hottest : ::'I:B‘s" . Michael Shishido RICHARD MARX VIIWESSA WILLIAMS
KENNY LOGGINS ook RICHARD MARX
LUTHER VANDROSS VANESSA WILLIAMS ERIC CLAPTON JOY99/Stockion KENNY LOGGINS
Hottest: RESTLESS HEART Hottest: Candy Stephens ERIC CLAPTON
ENTA
VANESSA WILLIAMS RICHARD MARX Hottest: VANESSA WILLIAMS ATLANTIC STARR
ATLANTIC STARR ATLANTIC STARR VANESSA WILLIAMS ATLANTIC STARR LUTHER VANDROSS
EDDIE MONEY g{n (Y:nm‘r - MICHAEL BOLTON PROCOL HARUM
RICHARD MARX ) ke Ci LOGG DION & BRYSON Hottest:
KENNY LOGGINS :i:xm.'.c y ATLANTIC STARR AMY GRANT VANESSA WILLIAMS
MICHAEL BOLTON ATLANTIC STARR
KOSTAos Angeles NETRD IR KRNO/Reno RICHARD MARX
Kaye/Amidon Hottest: Mitcheil/Adsmson ERIC CLAPTON
KENNY LOGGINS
n VANESSA WILLIAMS
AUESTARDUL MICHAEL BOLTON none
LISA STANSFIELD ATLANTIC STARR Hottest: KKLO/Tucson
Hottest: ERIC CLAPTON ERIC CLAPTON Alan McLaughlin
VANESSA WILLIAMS KENNY LOGGINS VANESSA dILLIAMS
MICHAEL ROLTON KKOB-FM/Abuquerque  RICHARD MARX BONNIE RAITT
ATLANTIC STARR B100/San Diego Forsythe/Allen *ICHAEL ROLTON ERIC CARMEN
RICHARD MARX Gone Knight ATLANTIC STARR
SIMPLY RED BONBIE RAITT SHEENA EASTON
PAULA ABDUL Hottest: KGBYSacramento Hottest:
KESZPhoenix Hottest: JANESSA WILLIAMS s.m"m”m' VANESSA WILLIAMS
Mike Dei Rosso ATLANTIC STARR ATLANTIC STARR ATLANTIC STARR
ERIC QLAPTON KATHY TROCCOLL GENESIS KENNY LOGGINS
NEIL DIAMOND AMY GRANT MICHAEL BOLTON Hottests ERIC CLAPTON
ROBERTA FLACK RICHARD MARX RICHARD MARX VANESSA WILLIAMS EDDIE MONEY
JON SECADA VANESSA WILLIAMS MICHAEL ROLTON
Hottest: RICHARD MARX
RICHARD MARX EDDIE MONEY
CQURTLS STIGERS KENNY LOGGINS
KATHY TROCCOLI
SIMPLY
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CURRENT-BASED
e F \ e e =
WCRZ/Flint, MI m KIZZminot, ND c
Patrick/Downey Jett Bliss
KS$95/Minneapolis N 1 ::::":‘;Eeda’ Rapids. 1A 4 ol -
m Davis/McKeever v 533 J/J-:J:J j‘l:LD :J—-—J—' -
"ON

WKQX/Chicago
Gamble/Shuminas

DirksenfBrown  yay ESSA Wl Angie Honda DIRE STRAITS (9) ERIC CLAPTON (15)
) NEIL DIAMONC (6) RICHARD MARX (15)
APTON RON LF ERIC CARMEN (5) KENNY LOGGINS (11)
i ’ ::;E::"::::"""s SA { K2LT/Grand Forks, ND (204 8 SHEENA EASTON (4) VANESSA WILLIAMS (11)
HenneniRoberts WSS w1 SMITHEREENS (4) MICHAEL BOLTON (5)
WPNTIChicago L i C CARE WYNONNA (4) MR. BIG (5)
Blain/Murray AL " sbnté‘r;ran' . N U BRYAN ADAMSE (3) EDDIE MONEY (5)
o == | T MARC COHN [3) KATHY TROCCOLI (4)
est: Wi Lansin Toledo
VANESSA ':é‘-l-“" Ray Marshall ¢ AT Kendall/Cooper JON SECADA la) BRUCE spnlNGSTEEN (3)
10 YSON KYKY/Si. Louis
) Greg Hewitt
WARMOS/Cincinnati red How & : WAFL/Miiford . DE WTSX/Port Jervis, NY
Michael Grayson ICHARD MAR N Mike Polo Liz Foxx
NEIL DIAMOND ) T WOLH/Green Bay, W b
A STA .t Jim Taylor DWE NEIL DIAMONI PAULA ABDUL
G ...,.A WGMT/Burke wWECQ/Geneva, NY DIRE STRAITS ERIC CARMEN
Lo 0 VANFSSA WILLIAMS VANESSA WILLIAMS gt Mountain, VT Dennis Federico Hottest: SHEENA EASTON
VANESSA WILLIAMS N teve Chizmas R X ATLANTIC STARR JOHN O'KANE
% :R;;: P UIRE STRAITS ERIC CLAPTON Hottest:
RS T m WMGNMadison, W1 i EOWARD JONES MICHAEL DAMIAN VANESSA ¥
O'NelfFreeman  mycwr ... | DIRE it Hottest: KENNY LOGGINS MR.
WWNK(Cincinnati —— KA orenn s UL (LI TANESSA WILLIAMS RICHARD MARX ¥
Matthews/Maxwell pEaR SIETS Hottest: ATLANTIC STARR
eifies/Naxve KMJC/Davenport e WOLR/Kalamazoo, M1 ATZ RIC CLAPTON L
Ao Chuck O'Brien test Lanphear/Wertz . CLAPTON H’ARIAH CAREY WSUL/Monticeilo, NY
R RICHARD MARX BRUCE SPRINGSTEEN Muiharin/Wilson
St T MR. BIG WTTR/Westminster, MD
LAY R ‘NWHAl/Greenfield, MA PAULA ABDUL Brian Beddow
= - MARC COHN
EL BOLTON <GBX/Springtieid. MO WEIM(Fitchburg, MA il AARON NEVILLE DIRE STRALTS
iﬁl'ﬁnmﬁﬂ ; Baker/Cannon Jack Raymond ) Hottest: 10C
VANESSA WILLIAMS HMARC COHN VANESSA WILLIAMS NEIL DIAMOND
e - WY’IONNA AULA ABDUL ATLANTIC STARR BETTE MID
WLTF Cleveland BEVERLEY CRAVEN SHEENA EASTON RICHARD MARX Hottest
Popovich/Kennedy WWSN/Dayton . Jottest: KENNY LOGGIN RICHARD MARX
Shelly James VANESSA WILLIAMS ERIC CLAPTON ERIC CLAPTON
ICF SPh N RICHARD MARX ATLANTIC STARR
Hottest: ATLANTIC STARR KENNY LOGGINS
- IWM(Toledo 92 Current Reporters VANESSA WILLIAMS MR. BIG WSKi/Montpelier, VT KATHY TROCCOLI
R, BIG £ Mark Roberts 88 Current Playlists MICHAEL BOLTON KENNY LOGGINS Jim Severance
VANESSA WILLIAMS

ERIC CLAPTON P "
WQHQ/Salisbury KENNY LOGGINS Nélilll:A éi&l.mo
WKDQ/Evansville. IN Did Not Report, Playiist Frozen (3): ERIC CARMEN
WKQi/Detroft Clark/Westrich o=t KIZZ Minot SMITHEREENS
Steve Weed it WKQX/Chicago Hottest:
MARIAH CAREY NA WLTE Minneapolis ATLANTIC STARR

MICHAEL MIAN
s

CLAPTON
VANESSA WILLIAMS

144

ANESSA WILLIAMS

A LCHARD MAR
KENNY LOGGIN.
WLHT/Grand Rapids

ON

WLDR/NW Michigan

Called In Frozen Piaylist (1):

PAULA ABDUL (9) ATLANTIC STARR (16)

VANESSA WILLIAMS
MICHAEL BOLTON
AMY GRANT

AMY GRANT ; 0GG1L KVKI/Shreveport and W3GY/Albany PAUL YOUNG
CHAEL BOLTON are no longer reporters.
MR, BIG KATHY TROCCOLE
WENS/ndianapolis
EaganiCook
RICHARD MARX =
A")'{'ALTE'I-CST J__/:_‘/:/ 4 S r-’fj - ¥ <3
TLAN ARR -
VANESSA WILLIAMS i Y - —rt ~ .
AMY GRANT WYKZ/Beautort, SC WGSV/Guntersville, AL | WABJ/Adrian, MY WFRO/Fremont, OH
E eaLs Mark Robertson Jackson/Mason Bruce Goldsen Larry Ziebold
KMXViKanzas City Reports/Adds RICHARD MARX TRACIE SPENCER e L o
Tom Land ) ) Hottest: SHEENA EASTON NELL DIAm;D N 4
e 1 SMITHEREENS/Too Much Passion {Capitol) 16/4 e, i S TETETE OKEF
Hottest: 2 PROCUL HARUM/A Dream In Ev'ry Home (Z0o) 14/3 Lrest WYNONNA ttest:
MICHAEL : RICHARD MARK ERIC CLAPTON Hottest: VANESSA WILLIAMS
MR, BIG COLLIN RAYE/Love, Me (Epic) 14/1 ATLANTIC STARR MR. BIG s;meaénon ERIC CLAPTON
pLNI AR 4 WARREN HILLPromises (Novus/RCA) ' 13/3 MICHAEL. BOLTON RICHARD WARK Bl T T
KENNY LOGGINS 5 RTZ/Until Your Love Comes Back Around (Giant/Reprise) 9/0 Blowing Rock, NC ATLANTIC STARR ATLANTIC STARR
- WVIO/Blowing Rock, ATLANTIC STARR KENNY LOTGINS
WMYXMilwaukee 6 FIRST CALL/I Found Love (Epic] 6/3 Ted Beli i i?’&?%’&“ﬁéu
SchaeferMorales 7 JON SECADA/Just Another Day (SBK/ERG) 5/5 :Kgxlgom- GA KSCBILibaral. KS
. 7 i
. WYNONNA/Sne s His Only Need (Curt/MCA) 5/0 il /S WCMJiCambridge D vedti
e 9 BOUNCE THE OCEAN/Wasting My Time (Private Music) 3/0 ERIC CARMEN PAULA ABDUL Schott/Wilson
AF VOICE OF THE BEEHIVE/ Perfect Place {London/PLG) 3/0 TOLLY PARTON FIRST CALL DIRE STRAITS
st GRANT JON SECADA BRYAN ADAMS N e ERIC CARMEN
VANESSA WILLIAMS Hottest: Hottest: ROBERTA FLACK PAULA ABDUL
ETLANTIC STARR RICHARD MARX ERChoAT N JON SECADA
VANESSA WILLIAMS MR. BIG BELIEVERS Hottest:
= ERIC CLAPTON KATHY TROCCOLI ik VANESSA WILLIAMS
New artists have not yet had an AC Breaker. ey FRANKLIN & MCDONA ci&gxlwlumvs T, Callian
MONE BRUCE SPRINGSTEEN s ERIC CLAPTON
_ — —_ — — —— 1 ATLANTIC STARR
ATLANTIC STARR RTcHA DT
RICHARD MARX
e == PP RpAPRPRPAPNPAPNPPN KENY LOGGINS

KTiD/San Ratael, CA KSCQiSilver City

John Alsip

Dorry PARTON

DOLLY PARTON

TERRI HUNN
11 Str ai b t ‘ I a‘ l k % KATWiLewiston, D KBLOILogan, UT Hottest: BRYAN DAY
g 1 Rik Mikals Jackson/White FRANKLIN & MCDONA Tttest:
4 el [RE STRALTS KATHY TROCCOLI CURTIS SALGADO
; , e Lo DESMOND CHILD ERIC CLAPTON
NQ\N‘ IRE STRAITS ROD STEWART ERIC CLAPTON :?éuggnm;mx
] DESK SMITHEREENS Hottest: il
ON YO“ T Hottest : MICHAEL BOLTON
iy ERIC CLAPTON ATLANTIC STARR
STEVE FORBE RICHARD MARX
JOHN MELLENCAMP SIMPLY RED
BRUCE SPRINGSTFEN KENNY LOGGINS

21 Current Reporters

Ri SON 21 Current Playlists

From the Original Motion Picture Soundtrack,
“Straight Talk"

Written & Performed by Dolly Parton
Produced by Greg Ladanyi and Dolly Parton  r¢

Associate Reporters are AC stations in unrated markets with aggressive approaches
toward new music. Aithough they do not contribute to the AC chart, their consensus Most
Added and Hottest records serve as advance indicators of format hits.

DOLLY PARTON




NAC
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46 ¢ March 27,1992
®
NATIONAL AIRPLAY,
w ™w w ™

3 @ PETER WHITEExcusez-Moi (Sin-Drome) . . . . . “Dreamwalk” “Madge” 1 @ ELLIS MARSALISMHeart Of Gold (Columbia) ........... .. “Heart”
1 2 KILAUEA/Tropical Pleasures (Brainchild) . . .. ... ... ... ... .. “Frontrunner”’ "Rio” 3 € DAVE CATNEY/Jade Visions (Justice) . .. ... ... ............. .. “Rain” “New"
2 © NELSON RANGELL/n Every Moment (GRP)® ... ............. .. "Spirit” "Golden” 2 3 VANESSA RUBIN/Soul Eyes (NovusRCA) .. ................ “Willow™ “Voyager"
+ @ STEVELAURYPassion Denon). .......... .. ... “Getaway" “Passion” s @  JUST FRIENDS/A Gathering In Tribute To Emily Remier Vol. 2 (Justice) .“Rhapsody” " Blues”

9 € TOM GRANT/n My Wildest Dreams (Verve Forecast/PolyGram) . .. . ... .. .. "Monkey" s © BOBBY McFERRIN & CHICK COREA/Play (BlueNote) .............. ... "Spain
12 @ GREGG KARUKAS/Sound Of Emotions (Positive Music) . .. .. . "Sevema” “Introspects 9 @ BRIANBROMBERGA's About Time (Nova) .. .. ...................... “Waltz”

7 @ AKIRA JIMBO/Slow Boat (Optimism) . .. ...... ... ... “Parisian” 7 7 JOHN BEASLEY/Cauldron (Windham HilliJazz). ... ......... ... .. “Sierra” *Zulu”

8 @ ANDREAS VOLLENWEIDERBook Of Roses {Columbia) . ... ... .. “Jugglers™ “Hirzel” 10 @ HOLLY COLE TRIO/Blame it On My Youth (Manhattan) .. ...... . ... “Were™ “Smile
10 @ SKYWALK/arger Than Life (Bluemoon) .. .. ... ....... ... ... . ... .. “Weeds" 4 9  PAQUITO D'RIVERAMHavana Cafe (Chesky) .. ............... . .. . . ... “Jean"
1 @ WILLIAMAURA & FRIENDS Every Act Of Love (Higher Octave). . .. ... ... “Yourself" v O ek McDUFF/Another Real Good Un (Muse) . ........... ... ... ... “Another”
6 11 ENYA/Shepherd Moons (Reprise) .. ................... .. "Angeles” “Caribbean” s & STAN GETZ & KENNY BARRON People Time (Verve/PolyGram). ... .. .. .. "People”

5 12 BOBBY CALDWELL/Stuck On You(Sin-Drome) .. .. ........ ... .. .. .. ... ... 2 © WARCUS ROBERTS/As Serenity Approaches (Novus/RCA) .. ..... ... .. “Ferdinand
13 13 KIMPENSYL3 Day Weekend (GRP) . .. .. ... ... ... .. .. "Weekend" “Morning” 17 RANDY JOHNSTONMalk On Muse) . ... “Lost”

5 @ HEATHER MULLENHeather Mullen (Atco/EastWest) . .. ............... .. “Night" 2 @ JOEHENDERSONAushLite (vervePolyGram) . ... ... .. . Drawing
© SPECIALEFX/Global Village (GRP) ... ... ... . ... .. . .. .. “Love” "Daybreak” 1 @ STEFAN KARLSSON/The Road Not Taken (Justice) . . .. .. ....... ...... .. “Road”
15 16 SAMRINEY/Talk ToMe (Spindletop) . . .. ........................ “Seduction” 2 O MIKE GARSON & LOS GATOS/Admiration (Sin-Drome) ... ... ... ... “Blues”
BREAKER §) 0SCAR CASTRO-NEVESMore Than Yesterday (VC) ... ....... ... ... “Playful” s JOHNHARYArustBlueNote) ... ... . ... ... ... ... ... “Everything”
n @ VERNELL BROWN, JR./Stay Tuned (ABM) .. ... ... ... .. ... “Potatoe™ "Living 1 18  MICHAEL PEDICIN, JR./You Don't Know What Love IS (FEA) .. . ... .. .. .. “Triste"

DEBUT > ®  YANNIDare To Dream (Private Music) ............... ... ... ... ... ... Once” 19 @ STEVELAURYMassion(Denon)... ......................... "Come” “No
7 20 FOWLER AND BRANCA /The Face On Cydonia (Silver Wave) . .. .. .. ... ... .. "Way" s € McCOY TYNER/Soliloquy (Blue Note) ............ ... ... ..., "Three"
19 €D MARY BLACK/Babes In The Wood (Gift Horse/Curb)*. . .. ................ ""Babes 121 JOHN PIZZARELLI/AI Of Me (Novus/RCA) . ............ .. "“Three" S Wonderful"*
2 € ACOUSTIC ALCHEMY farly Alchemy (GRPY ... ... .................. “Casino 8 22 DIRTY DOZEN BRASS BAND/Open UpMtaicha Gonna... (Columbia) . “Brain” “Dominique”
14 23 AL Di MEOLA PROJECTXKiss My Axe (Tomato/Mesa) .. .. ... ... “Embrace” “Purple” 2t €D DAVE VALENTINMusical Portraits (GRPY® .. ... ... .. ... ... "Winter”

% €0 ERICCLAPTONARUSh (REDIISE) . ... .. ... oo\ 29 € JAMES CLAY/Cookin' At The Continental (Antiles/PolyGram) . . . .. “Moanin

22 €D SARAH McLACHLAN/Solace (Arista) .. ... ... ... Fire” 13 25 TOMHARREL/Passages (Chesky)..... ... ... ... ... .. .. ... .. “Papaya’

% 26 MAXGROOVE/Aquafrio (Optimism) ... ..... ... ... . .. . . . . .. . . ... ... ‘You* » €D SCOTT HAMILTONRace Point (Concord)®. . .. ... ... .. .. .. ... ...... “Care’
18 27  KEIKO MATSUINight Waltz (Sin-Drome) ... ............ ... ... ... .. .. . ... BREAKER (Y OSCAR CASTRO-NEVESMore Than Yesterday (JVC)* ... . . ..., ... "Playful”
2 28 JULIA FORDHAM/Swept (Virgin) . .. ....................... “Thought" *Talk" BREAKER ¢© HARPER BROTHERS/You Can Hide Inside The Music (Verve/PolyGram) ... .
% 29  MARK EGAN/Beyond Words (Bluemoon) ... ... .. .. “Swept" “Serenade” “Southeast” w29 AL Di MEOLA PROJECT Kiss My Axe (Tomato/Mesa) .. .. .. . .. “South” “Purple”
&  DAVID HEWITT/The Storyteller (Rhythm Safari) .. .. ... ... ... ... ... . ... . .. [DEBUT > €D  JACK DeJOHNETTE£arth Walk (Blue Note) . .. .. ... ... ... .. . .. “Earth”

*Keeps bullet due to continued growth.

* Keeps buliet due to continued growth.

WIS JALIDELINNE

HOTTEST LPs[HOT TRACKS

OTTMAR LIEBERT (28) @
YELLOWJACKETS (22)

K.D. LANG (16)
RICARDO SILVEIRA (13)

KILAUEA (22)
PETER WHITE (22)
STEVE LAURY (17)

SPECIAL EFX (13) NELSON RANGELL (14 ENYA/Angeles
1D BLAMIRES GROUP (6 ENYA (11) -
O NELISSA FTHERIbGE (6, | ANDREAS VOLLENWEIDER (11) |
KENNY BLAKE (5) I WILLIAM AURA & FRIENDS (7)
INCOBNITO (5)

INEW SAGIIVE:

*OTTMAR LIEBERT + LUNA NEGRA “Solo Para Ti" (Epic) 28/28

Rotations Heavy 1/1. Medium 6/6. Light 21/21. Total Adds 28, WCDJ, WJZE. WNUA. WNWV_ KHIH, KTWV KJZ2Z. KQPT,
KIFM. KKSF, KKNW, WHRL, WCLZ, WGMC. WFAE. KWVS. WLOQ. WNND, WAMX, KTNT KXDC, WVAY, KCLC. KMXK,

KBCO. JZTRAX. SS, KKLD BREAKER this week.
“MARS LASAR “‘Olympus” (Real Music) 26/2

Rotatons Heavy 3/0. Medum 4/0, Light 1972, Total Adds 2, KWVS. WAMX Heavy KTWV, WHRL, SS BREAKER this week.

YELLOWJACKETS “Live Wires” (GRP) 23/22

Rotations Heavy 0/0. Medwm 5/4, Light 18/18, Total Adds 22. WQCD. WJZE. WLVE, WNWV, KACE. KBZN. KIFM. KBLX,

KKSF, WHRL, WGMC. WFAE. WLOQ, KTNT. KEZL, KXDC. WMGN. KTCZ. KCLC. KMXK. JZTRAX. KKLD
KENNY BLAKE ‘‘Rumor Has It”* (Heads Up) 23/5

Rotations Heavy 3/1. Medium 10/1. Light 10/3. Total Adds 5. WNWV. KHIH, KIFM, WNND. KTCZ Heavy WHRL., WGMC

ADRIAN LEGG “Guitar For Mortals” (Relativity) 20/

Rotations Heavy 2/0. Medium 9/0, Light 9/1. Total Adds 1. KBZN Heavy KWVS, KTCZ

LEVEL 42 “‘Guaranteed” (RCA) 18/2

Rotations Heavy 3/0, Medium 6/0. Light 9/2. Total Adds 2. KBZN. KTNT Heavy' KQPT. WVAY. KTCZ
HIMALAYA “Friend To Friend” (Inderoc) 181

Rolations Heavy 4/0. Medium 5/0, Light 9/1, Total Adds 1. KTNT Heavy KJZZ. WHRL. KWVS_ KBIA
HIRAM BULLOCK “‘Way Kool (Atlantic) 17/4

Rotations Heavy 1/0. Medium 5/0. Light 11/4, Total Adds 4, KACE, WLOQ, WVAY. WNGS Heavy WQCD
COALE JOHNSON “‘Time Present...Time's Past” (454) 173

Rotations Heavy 1/0. Medwm 4/1, Light 1272, Total Adds 3, WJUZE, KTWV, WAMX Heavy KJZZ

DICK BOYELL “‘Moon Goddess™ (Nuance) 17/1

Rotations Heavy 1/0, Medium 11/0, Light 5/1, Total Adds 1, WVAY Heavy KKSF
MARION MEADOWS ‘‘Keep It Right There’" (Novus/RCA) 17/1

Rotations Heavy 3/0. Medum 8/0, Light 6/1. Total Adds t, WVAY Heavy WQCD. KBLX, WHRL

* Uncharted Breakers denoted by one asterisk.

¢ ¢ Chart Extra denoted by two asterisks.

-
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HOTTEST LPS|HOT TRACKS

DIANE SCHUULR (17) ©
YELLOWJACKETS (11)
| DAVID MURRAY BIG BAND (10)
SPECIAL EFX (8)
FRED WESLEY (8)
BAREFOOT (7)
JOEY CALDERAZZO (5) |
DAVID MURRAY Shakilis’s (6) |
TONI TENNILLE (6) '

ELLIS MARSALIS (21)
S. GETZ & K. BARRON (12) |
VANESSA RUBIN (11)
JOE HENDERSON (7)
B. McFERRIN & C. COREA (7)
STEVE LAURY (6)
JACK McDUFF (6)
DAVE CATNEY (5)

No Tracks
Qualified.

INEW & ACTIVE

* *KENNY BLAKE

“Rumor Has it” (Heads Up) 2773

Rotations Heavy 0/0, Madium 17/0. Light 10/3, Total Adds 3. WAER, KSLU. WSIE CHART EXTRA this week.

“DIANE SCHUUR

*“In Tribute” (GRP) 26117

Rotations Heavy 0/0. Medium 1072 Light 16/15, Total Adds 17. WYJZ. WNOP WCPN. KATZ. KJAZ KPLU, WAER, KUOP
WEBR. WOTB, JCITY, WFSS, KSLU. WKRY. WUSF. WSIE. WVPE BREAKER this week
* *KEl AKAGI ‘“‘Playroom” (Bluemoon) 24/4

Rotations Heavy 2/0, Medium 9/1 Light 13/3, Total Adds 4. WCPN. WSHA. KSLU, WVPE Heavy KXJZ WMOT CHART

EXTRA this week.

“*TOMMY SMITH “Standards” (Blue Note) 23/3
Rotations Heavy 4/0. M2dm 8/0. Light 11/3. Total Adds 3. WCPN. KATZ. WVPE Heavy KJAZ KPLU. WFPL. KWMU
CHART EXTRA this week.

**VERNELL BROWN, JR. “Stay Tuned” (A&M) 2311
Rotations Heavy 7/0. Madium 7/0, Light 9/1. Total Adds 1. WCPN Heavy WDET, KATZ, WAER WSHA, WOTB, WFSS.
KSLU CHART EXTRA this week.

“*B0B MINTZER

“One Music” (DMP) 2310

Rotalions Heavy 5/0. Medium 9/0. Light 9/0. Total Adds 0. Heavy KXJZ. WFPL, KLCC. WEBR. WTEB CHART EXTRA this

week.

“DAVID MURRAY “‘Shakill's Warrior” (DIW) 22/6
Rotations Heavy 1/0. Medium 8/1, Light 13/5, Total Adds 6. WNOP, WMOT KUOP. CJ JCITY, WVPE Heavy WCPN

BREAKER this week.

“RYAN KISOR ‘“‘Minor Mutiny” (Columbia) 22/5
Rotations Heavy 3/0. Medium 6/0, Light 13/5. Total Adds 5. KATZ, KMHD. WEBR, DSS. WUSF Heavy WRTI. WCPN. KXJZ

BREAKER this week.

*JOEY CALDERAZZO <ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>