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HAMMERING HENRY

Claimi

ng Ragan Henry owes his

company nearly $600,000, Inner

City c

hief Pierre Sutton is

attempting to block Henry's
proposed purchase of a Salt
Lake City combo.
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INGTIME FOR
RADIO

Top programmers suggest a
variety of ways you can ensure
your station is operating at peak
efficiency during the crucial
spring book.

As theabove photo suggests, | U2

fans move in mysterious ways.

Detail

s in Street Talk.

Page 28

BABY BOOM I

The original baby boomers have
spawned a similar boom of their

own,

creating a host of new

marketing opportunities.

Page 26

IN THE NEWS...

ny Buch upped to

VP/Promo at Atlantic

*Rog
atD

er Nadel VP/GM
etroit’s WWJ & WJOI
Page 3

eDan Michaels takes PD post
at KZFX/Houston

*K.C.

Jones OM, Phil Alien PD

at WVKO/Columbus
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RADIO & RECORDS
NAB Focus On Gov’t Action

Convention attendees explore ownership rules, LMAs,
political advertising; Commissioners exchange verbal jabs

LAS VEGAS — Although ra-
dio management issues have
played an ever-decreasing, and
perhaps unfocused, role in re-
cent spring NAB conventions,
attendees at this year’s confer-
ence came loaded with ques-
tions related to government and
regulation: What's the future of
LMAs? Will the new ownership
limits be implemented as an-
nounced? Who is still in the
DAB race? Can someone e€x-
plain the political advertising
rules?

NAB spokeswoman Lynn
McReynolds said total atten-
dance at the five-day meeting
was “about even” with last
year’s 50,000. Attendance
among radio managers is not
broken out separately, but
McReynolds said they too were
showing up at the same levels
as last year.

' LMA Talk
Still Hot At
NAB Meet

ven with the proposad
Enew ownership rules,
registrants to the NAB
convention agree that iocal mar-
keting agreements will continue
to be a workable way for radio
to survive economically. Some
key points regarding LMAs:
® Brokers are getting a lot of
inquiries regarding the
acquisitions of crosstown
competitors. But they say
tew operators can afford
such acquisitions. LMAs
may be a financially
affordable way for an owne-
to ultimately acquire another
station in a market.

® An LMA can be used for a
“savage attack™ strategy
aimed at pushing a
competing station out of its
format niche.

@ LMAs can provide sales
opportunites “beyond the
numbers.”

See continuation

of NAB story,

Page 27.

Although most events ran
smoothly, the convention’s
calm was shattered by an in-
truder who interrupted a speech
by Ronald Reagan and de-
stroyed a $4000 crystal statue
given to the former President
(see story below). Reagan was
stunned but not injured in the
incident.

Satellite Ready

Speaking to broadcasters at
the Law & Regulation luncheon

Unistar Ups Salamon

Goes west to supervnse fulitime formats

Unistar
President/
Program-
ming Ed Sala- |
mon has ex- S
panded his du- §
ties, and will *
now oversee J
all network
program-
ming. Sala-
mon — who
had been in

Salamon

charge of the company’s East
Coast-originated syndicated

Tuesday (4/14), FCC Chair-
man Al Sikes told the gathering
they needed to be ready to
make changes and adapt to a
changing marketplace.

“If I were in radio today, I
would hardly be thrilled with
the prospect of satellite-{deliv-
ered] radio,” he noted. But the
Chairman cautioned against
fighting such new technologies,
warning that such efforts tend
to end in failure.

NAB/See Page 27

Reagan’s Smashing Reception

LAS VEGAS — Ronald Rea-
gan was given the NAB's Dis-
tinguished Service Award Mon-

day (4/13), but the former
President had to leave town
without the 30-pound crystalline
statue, thanks to a protester
who shattered it into marble-
sized bits.

As Reagan related anecdotes
of his days re-creating Chicago
Cubs games on the radio, a man
stepped onto the foot-high plat-
form and began walking confi-
dently toward center stage.

The lone Secret Service agent
in front of Reagan kept his eye

Quarterly Business Update

8 | Top: Ronald Reagan gets his first
#] — and fast —
(| guished Service trophy. NAB
L\ President/CEOQ Eddie Fritts (/) and

look at his Distin-

Joint Board Chairman Gary Chap-
man look on. Left: Security agent
escorts protester Richard
Springer offstage. Springer, an
anti-nuclear protester, was charg-
ed with assaulting Reagan and a
Secret Service officer.

EXCLUSIVE R&R PHOTOS

on the intruder but did not at-
tempt to stop him until he pick-
ed up the statue with both
hands, raised it over his head,
and sent it crashing onto a dis-
play pedestal.

The audience of 4000 watched
in stunned silence as the man,
who was later identified as
Richard Springer, approached
the nearby microphone and ut-
tered, “Excuse me, President
Reagan.” But by then, a swarm
of security agents appeared
from backstage, subdued him,
and shoved Reagan in the oppo-

REAGAN/See Page 27

and network shows — will relo-
cate to the West Coast and also
supervise its satellite-delivered,
fulltime formats.

Unistar Chairman Nick Ver-
bitsky observed, ‘‘Ed is an orig-
inal partner in Unisiar; we’'ve
worked together since 1975 —
the WHN days. There’s no bet-
ter guy to take on this chal-
lenge.”

Salamon said, “It feels good
to know the company has
enough faith to entrust me with
the number one formats in ra-
dio. I'm very proud.”

In addition to maintaining his
current responsibilities in New
York, Salamon will oversee the
transition of Unistar’'s eight full-
time formats from Hollywood to
new studios in Valencia, CA.

EXITS KROQ
Schuon Wants
His MTV

Andy Schu-
on's meteoric
broadcasting
career is
about to take
a new” turn. §
After two and
a half years
programming
KROQ/Los
Angeles, the
27-year-old
“boy wonder”
has been named to the newly
created VP/Prornotior: position
at MTV. He will report directly
to MTV Sr. VP/Creative Direc-
tor Judy McGrath.

“Programming KROQ is un-
questionably the greatest job in
radio, and my work isn’t finish-
ed here,” Schuon told R&R.
“But my long-term career goal
has always been to work in tele-
vision and motion pictures.
They developed a new position
that basically allows me to be
involved in every aspect of
MTV and take my knowledge of
programming, promotion, mar-
keting, and music to a new
level.”

Schuon’s only prior PD exper-
ience before taking the KROQ
job was at KAZY/Denver,
which he programmed for less
than two years. He got the
KAZY job when previous PD
Trip Reeb left to program
XETRA (91X)/San Diego. Reeb
subsequently was named
KROQ VP/GM, and hired
Schuon shortly thereafter.

“This is a great tribute to An-
dy as well as KROQ and Infinity
Broadcasting,” Reeb remark-
ed. “We're obviously very sorry
to see him leave, but I know this
will be an exciting challenge for
him<VV

MTV officials were nct avail-
able for comment. Schuon will
exit KROQ at the end of the
month,

Schkuon
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LIONEL RICHIE

e ——————————————————————

“Do It To Me”

The newest smash hit from
the forthcoming album,
Back To Front.

Eleven of his greatest hits

and three brand-new,

soon-to-be classics!

T CEMANN FRODUCED BY STEWART LEVINE FOR. OLIVEREA “ \
MANAGEMEN ', FREIDY DEMANN Contany PRODUCTIONS, L TD. AND LIONEL RICHIE ©1992 Mowoum Record Company L.P. -n-n}'
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T42 fire it up with Desire, the first single from their debut Columbia album, “Intruder.”
Produced by Paul Robb » Management: Bang Communications — Scott Mehno ¢ Booking: Famous Artists Agency.
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Atlantic Taps
Buch As
VP/Promo

Atlantic Rec-
ords has issued j
VP/Promotion
stripes to long-
time AOR pro-
moter Danny
Buch. He will re-
port directly to
label Sr. VP An-
drea Ganis, who
said, “Since join-
ing the Atlantic i
promotion team Buch
over a dozen years ago, Danny has
become the driving force behind
Atlantic’s unequalled success at al-
bum radio.

“One of our most valued execu-
tives, Danny’s extensive knowl-
edge and experience — combined
with unbridled enthusiasm — have
made him one of the most re-
spected and effective promo people
in our industry. [The new post] will
allow Danny to bring his consider-
able talents to a much wider range
of activities.”

Buch told R&R, “I've been in-
credibly fortunate to have worked
with the No. 1 AOR promotion
team in the business. I want to
thank [Co-Chairman/Co-CEO]
Doug Morris, [Sr. VP/GM] Val Az-
zoli, and especially Andrea Ganis
for giving me this tremendous op-
portunity to work Atlantic’s great
acts at all formats.”

“Incidentally, there’s no truth to
the rumor that I'm the real father
of Andrea’s baby,” he joked, be-
fore adding, “I'm especially look-
ing forward to expanding my own
BAPS AOR research consulting
firm into all formats.”

Buch joined the label as a NYC
local pop promo rep in 1979. Since
then, he’s served as Atlantic’s
Manager/National Secondary Al-
bum Promo & Special Projects
(’82), Associate Director/National
Album Promo (’83), Director/Na-
tional Album Promo and Sr. Direc-
tor/National Album Promotion

(’86), and VP/National Album Pro-
mo ( 88)

March Dollars
Divided Again

Repeating a pattern established
over the last several months, local
radio sales in March 92 were up
compared to last year, while na-
tional sales dropped precipitously.

Based on a survey of radio sta-
tions in 61 markets conducted by
Miller, Kaplan, Arase & Co.,
March local sales rose 3.7% over
1991, with national sales dropping
11.3%. Total sales in March were
up .3%. For the first three months
of 1992, local sales climbed 3.5%
and national sales fell 10%, result-
ing in a net increase of .7%. In ad-
dition, 72% of the surveyed stations
posted an increase in local sales
during the first quarter, while 62%
recorded lower national sales.

National advertisers may be
having a more difficult time recov-
ering from the difficult economy,
possibly because they have to be
more sensitive to the earnings
statements of their parent com-
panies. For many of them, their
smaller ad budgets also mean they
aren’t buying as deep as they did
last year,

—George Nadel Rivin, CPA

At-Work Listening Explored

study of at-work listening conducted by Paragon Research re-
Aveals that half of radio users have an opportunity to listen at

work, with one-third of all listeners doing so often. The survey
polled 400 radio listeners between the ages of 18-64. All respondents
listened to the radio at least one hour per day.

Radio Listening At Work:

TOTAL| | M F

Often 34% | | 40%]| |29%
B o

Sometimes 15% | |15%] |15%
‘__— | |

Never | 51% | |45%| |56%
H

Times Of Day Radio Is Used At Work:

Mornings Only

-

Afternoons Only
—————————
All Day :
4“—“

TOTAL M F
260/0 - 25°/o :

21%

66%

28%

Il |

{17%] |25%
- ||
71%

MM

60%

work. Column percentages equal

same as “Alt Day” listening.

Answers represent the 49% of sample who listened to radio at

more than 100% because some

respondents only work in “Mornings” or “Afternoons,” which is the

Freedom To Choose Radio Station:

Always

%

Somettmes

J

. A

Never

j

TOTAL| | M F
52%

27%

21%

| 55%] | 48% I

132% I

e

120% I

h

24%

21%

= 5

Answers represent the 49% of sample whe listened to radio at work.
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Nadel Named VP/GM At WWJ & WJOI

CBS veteran jg
Roger Nadel has {8
been named VP/
GM of all-News
WWJ and B/EZ
WJOI/Detroit.
Nadel, who was
previously PD/
ND of WWJ, re-
places Rod Zim-
merman, who re-
cently was nam-
ed VP/GM of
KMOX/St. Louis.

.@\

Nadel

“Roger was an important part of
the team that built WWJ back to
greatness and respect in the mar-
ket,” said CBS-Owned AM Stations
VP Anna Mae Sokusky. “As a pro-

grammer, he has skills he can ap-
ply to the FM, which we are also
building back [to greatness].”

Commented Nadel: ‘“The chal-
lenge for me is to continue the pro-
gress we've made towards reas-
serting our stations as a force in
the community. My goal right now
is to stay on the course set by Rod
Zimmerman.”’

Assistant WWJ PD/ND Tom Bell
has been named Acting PD/ND.

Prior to joining WWJ in 1989, Na-
del spent 13 years at CBS O&O
KNX/L.A., where he began as a
news associate and rose to the post
of Executive News Producer. His
career also includes a stint as a re-
porter for AP’s regional audio ser-
vice in Southern California.

waanAL americanradiohistons.com
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STARZ SEARCH

“Cherry Baby,” the 1977 smash from Starz,
is just one of over 100 “lost classics” fondly
recalled by AOR programmers. Must reacling
before your next music meeting.
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MORE DETAILS REVEALED

Few Surprises In FCC Ownership Text

The full text of the FCC’s new radio ownership rules
offers few surprises but does provide some key details on
how the controversial plan would be implemented.

According to the 72-page docu-
ment, the new rules are designed to
support the Commission’s “core
objectives of economic competition
and viewpoint diversity by recog-
nizing that the existence of a vi-
brant marketplace is necessary to
maximize those goals.”

The proposed rules would allow
licensees to own up to 30 AM and 30
FM stations nationwide. On the lo-
cal level, the plan replaces the du-
opoly rule with sliding scale limits
based on market size. In markets
with fewer than 15 radio stations, a
licensee will be permitted to own
up to three stations, no more than
two of which can be FMs — provid-
ed the co-owned stations constitute
fewer than half the stations in the
market.

In markets with 15-29 stations, a
licensee may own up to two AMs
and two FMs as long as their com-
bined audience share does not ex-
ceed 25%. In markets with 30-39
stations, the new limit is three AMs
and two FMs, with the same 25%
share cap. In markets with 40 or
more radio stations, a licensee
could own as many as three AMs
and three FMs, again subject to the
25% cap.

The 25% cap applies only at the
time the stations are acquired. A
group that grows beyond that limit
will be permitted to continue to op-
erate and, according to the text,
may be sold intact — regardless of
its combined audience share. Thus,

for example, while an investor
could not buy three individually
owned stations whose combined
audience share is 26% , he could ac-
quire an existing co-owned group
that has a 40% share.

What’s A Market?

Perhaps the most notable infor-
mation in the text concerns the
FCC’s definition of a “market” and
“audience share’ for purposes of
enforcing the local ownership lim-
its. When evaluating acquisitions in
the 260 Arbitron markets, the
“market” will be defined as those
stations included in the Arbitron
metro.

When calculating the number of
signals in a market for purposes of
deciding how many properties a
single licensee may own in that
market, the FCC will count only
those stations included in the most
recent Arbitron survey. Thus, non-
commercial stations and some
very low-rated operations will be
excluded from that calculation.

Outside the designated Arbitron
markets, the definition of a market
centers on signal overlap. If Station
A and Station B have overlapping
principal community contours, and
A wants to buy B, the “market*
will consist of A and B and any
other station whose principal com-
munity contour overlaps that of A
or B.

For the purpose of enforcing the
25% cap, the text defines ‘“‘audi-
ence share’ as “the average num-

ber of persons age 12 or older on an
average quarter-hour basis, Mon-
day through Sunday, 6am to mid-
night, who listen to the station, as
expressed as a percentage of the
average number of persons listen-
ing to rated commercial AM and
FM stations in its radio market.”

Caps A ‘Backstop’

However, the text does not spe-
cify whether the agency will rely
exclusively on Arbitron for that
data — only that it will use the
‘“‘most recent audience data " avail-
able at the time the purchase appli-
cation is filed.

The text does say that an entity
seeking to assemble a group of sta-
tions in a non-Arbitron market with
more than 15 signals will have to
comrnission a private listenership
survey to determine whether the
proposed combination would vio-
late the 25% cap.

Anticipating criticism about its
proposed reliance on occasionally
fluky ratings data, the Commission
notes that the radio industry de-
pends on the same data to set ad
rates and price stations. Besides,
the agency says, the audience caps
are simply a “backstop’ to the lim-
it on the number of stations a li-
censee may own in a single mar-
ket.

The agency also dismisses con-
cerns that an owner might force his
station’s ratings down in order to
permit him to buy another station
without going over the 25% cap.
“We are not persuaded that . ..
owners will adopt such a strategy
in today’s radio marketplace since
ratings directly translate into ad-
vertising dollars.”

ly as some major industries

“The bad news is that the recov-

McGraw-Hiil economist Bath Mace
told & Saturday sesaion (4011} of
the Telavision Buresu of Adver-
tising, meating in Las Vegas prior
to the NAB spring convention. Sha
noted thet four major ndustnies st

* have to-work through major restruc-
turings, which will affect regonal
and national ad spending as well as
the: general economy.

Airlines will continue o consal-
idate until there are just a handtul of
‘mega-camens,” Mace predicted,
And she said a sirilar consolidation
will continue in the banking indus-
try, possibly leading o aa few as
eight “super hanks™ helding two-
thirds 6f the banking indusiry's as-
sets by the end of this decade.

Such mergers gan be good or
bad for ad spending, depending on
whether or not your regionat adver-
tiser is the senior panner i the
merger game. Mace sald the receant

will be up this year,.

ery s gaing to be modest.” DRE:

Forecasters At Pre-NAB Session Predict
Upturn In Radio Advertising Dollars

nalysts remain optimistic that advertising spending
following a dismal 1991. But
they also caution that growth is going to come slow-

work through consclidations,

downsizing, and other restructurings.

creation of Nation's Bank meant

" more banking joba and ad dollars
for Morth Carolina but declines for
South Carcling and Flarida.

+ Local Radio: 5%-6% Gain

The other industies Mace iden-
tifiect s working Bwough: painful
downsizings - are compiters, with
the Mortheast particidarty hard hit,
and dofenss confractors, which ars
iy ertployers o vared regm‘ts'_ ;
of the country. It general, - Mace
sail the best prospects for job
growth throtgh™ 1993 are in the
hcharaat,

MecCann-Erickson S, VP Robert
Coen calied 1991's savera drop In
advertising - spending a “traumatic
aberration,” atiributable to the Guif
War, Industry layoffs, and a number
of other factors, He predicted tha
ad spanding for il media would be
up 5% T % this yaar with radio gain:
ing 4%-6%, although Coen sald ra-
oo was less pradictable than cther

media. “it's hard to figure out what’s
happening with radio.”

Coan later told R&H that he con-
slders national spot radio advertis-
ing to be “very volatle.” since it
sometimes benefits from cutbecks
in spat TV advertising. “Local radio
Is mare stabla; If should do very
wedl," he said. Coen added that jo-
cal radio could gain 5%-8% o
more this year, while he expacts
spat radio 1o fise anly 2%-3%,

The nation’s largast retailers org
likehy to. boost ad  spending this
vear, said Rick Gallegher, Editor of
Stoves magazing, the official pub-
calion of the Maflonal Realf Fader-
ation. He noted that refail sales
wera up 6.7 % in.the first quarier

As Gallagher resled off a figt of
the 10 largest advertisars |’ retall-
ing. led by Sears at $1.5bilion, e
nation's largest’ relll chain - was
conspcuoLes by i3 absence. “*'Wal-
Mert sales are greater than Sears,
yet their advertisng iz only 10% of
Sagars"” ha noted. i anawer to |
worried questicner, Gallagher said
the Wal-Marl approach i Bely 1o
be a growing trend in relaiing —
lerge atores, discount pricing, and
mirémal adveriising.

DC
REPORT

PAT CLAWSON

Inner City Questions
Ragan Henry’s Finances

s Philadelphia radio entrepreneur Ragan Henry a dead-

beat? That's the gist of an FCC complaint filed by Inner

City Broadcasting Corp. President Pierre Sutton, who
wants to block Henry's proposed $1 milion purchase of
KMGR-AM & FM/Salt Lake City.

According to Sutton’s petition to deny, Henry's U.S. Radio group wil
incur $300,000 in new debt on the deal — even though it has defaulted
on $570,920 owed to Inner City for the 1988 purchase of WXCD/De-
troit. Sutton contends that Henry paid only two quarterly installments,
then stopped.

“Ragan Henry is and has been in continuous and flagrant default on the
promissory note . . . Inner City, both directly and by numerous letters of
counsel, has demanded payment pursuant to the promissory note from
Ragan Henry. Ragan Henry has refused to pay,” Sutton stated in an af-
fidavit.

Sutton added that he can't collect because the loan is subordinated to
financing from Henry's senior lender, and “Ragan Henry is effectively using
the agreement as a shield to hide from his Inner City obligations. Once he
decided to default, Inner City was unable to enforce its rights against Ragan
Henry so long as he paid the bank.”

Henry, who currently owns 20 radio stations, didn't respond to R&R’s
request for comment. Sutton wants the Commission to find U.S. Radio “fi-
nanciaily unqualified” to carry out the Utah deal — and to hold a public hear-
ing on Henry's finances. Last year, Henry successfully ducked demands
for a similar probe in connection with a Louisiana FM proceeding.

Rhode Island Talker Slapped On Wrist For Hoax

orth American Broadcasting’s WALE/Providence

has been “admonished” by the FCC for an on-air

murder hoax last July that brought police racing to
the station.

As part of a prank, newsman Tom Moriarty panicked listeners by re-
porting that morning talent Steve White had been shot in the head while
taking a cigarette break (R&R 7/19/91). The pair and producer Ken Tor-
res were immediately fired by station owner Frank Battaglia, who also or-
dered disclaimers broadcast every half-hour for 30 hours. That quick re-
sponse convinced the FCC that station management was not involved in
the hoax and no fine was merited.

| appreciate the fact there is no fine, but we shouldn't even be admon-
ished. We're live local talk and there's always a chance something like this
will happen,” commented Battaglia.

Apogee Sfeié;rdhing For Weste‘m'Radiq,\__D_eals

nother member of the Disney clan is jumping into

the broadcasting business. Roy P. Disney, the son

of Shamrock Broadcasting founder Roy O. Dis-
ney, has formed a radio group under the Apogee Commun-
ications umbrella. Former Golden West Broadcasters VP
James Johnson has been named President/COO.

“We're probably going to start in the Pacific Northwest and expand into
the 11 Western states. We'll stay out of L.A. and San Francisco to start
with, but just about anything else will be a candidate, especially markets 10
through 40. We've been watching the prices, and this looks like a pretty
good time to get into ownership,” Johnson said.

Apogee, a Burbank, CA firm with interests in real estate and equipment
leasing, will base the radio group in Bellevue, WA.

In other radio action this week:

* Art Kern and Alan Beck’'s American Media is buying KAHI &
KHYL/Sacramento and KTCJ & KTCZ/Minneapolis-St. Paul from the
Parker Companies for an undisclosed price. American is teaming up with
Hellman & Friedman, a San Francisco investment firm, to make the acqui-
sition through a new partnership, National Radio Partners L.P. Elliot Evers
of Media Venture Partners advised American on the deal.

¢ Summit Communications Group has sold AM legend KLZ/Denver
for an undisclosed price to Donald Crawford, principal owner of the seven-
station Crawford Broadcasting Co. H.B. LaRue brokered the deal.

e The Mahiman Company has inked "“an exclusive joint venture” with
Massachusetts Capital to provide equity capital for radio deals. MassCap
is headed by Dan Levitan, a Palm Beach, FL real estate mogul.

MR aaoricanradinhictory cadee
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NEWS

ADVERTISEMENT

FCC Ruling On Comedy continued from Page 1

according to Commissioner
Bergstrom. The comedy rul-
ing states that all stations
must sign up with the Amer-
ican Comedy Network no lat-
er than July 31st, 1992.

“People deserve quality com-
edy,” said Bergstrom. The
commissioner then sat down
and put his feet on the desk.
“I mean, let’s face it, some of
those ACN wannabees treat

comedy like thev were squee-
zin’ cheese through their
cheeks! [ guess they figure:
what the Hell...it’s free...so
who's gonna complain?”

The Commission will remair
open on weekends to handle

ACN signups. “Cr,” says Berg-
stron, “just call The Ameri-

can Comedy Network, they
might even talk to you”

Japanese
Takeover
ACN!

n an effort to produce
“comedy with honor,’
Bitsumishi Corporation
announced today it was tak-

ing over the American Com-
edy Network immediately.

Bitsumishi Chairman Yaka-

waza Hiroheehee, in making
the announcement said, “First
we will introduce new char-
acter: Benny Ha Ha. He is
our “Comic-Kaze!” The aging
Hiroheehee then doubled over
in laughter and explained,
“Good comedy is like Sushi...
fresh and raw and sometimes
it's hard to swallow”

)

‘HL‘ M o p:?;-'k

) The American Comedy Network
By Presents

o«

LIVZILEA

COMEDY MONSTER
CRUSHES COMPETITION

You get the funniest and most topical fake commercials,
song parodies, interactive sketches and other short form
comedy features from ACN.

And you get more workparts, music beds,
hot & mild versions, free customizing to hzlp
you localize material for your show and access
to 8 years of tested material on our comedy
library, ACN GOLD.

And now you can get more of us. 10 strong,
well written, amazingly produced and very
usable features every week. That's more
material for you to use to crush your
competition!

Call 203-384-9443 ]
for details. 3

YOU GO OVER
HIS AIRCHECK
WITH HIM!

......

......

= . WAALAL amedicantadiohistornve.com __
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RADIO BUSINESS

TRANSACTIONS

Raese Family Expands
West Virginia Media Empire |

Sam Parker drops $1.2 million for Kentucky combo

WCHS & WVNS/

Charleston, WV

PRICE: $1,743,836

TERMS: Asset sale for $1,323,836;
escrow deposit $100,000; additional
$1 million in cash due at closing; prom-
issory note for $223,836 over 10
years with 9% annual interest accruing
on the unpaid balance during the first
84 months; thereafter, beginning with
the 85th month, 36 equal monthly pay-
ments of $13,333 are due. In addition,
the seller will pay $420,000 in 84
monthly installments of $5000 each for
a non-compete agreement.

BUYER: West Virginia Radio Corp.,
headed by President Dale Miller, who
has no stock ownership. The company
is owned by Morgantown, WV invest-
ors David, John, and Richard Raese.
The company also owns WAJR &
WVAQ/Morgantown, WV. The Raeses
also own the Morgantown Dominion

Post daily newspaper. Phone: (304)
296-0029

SELLER: West Virginia TV & Radio
Inc., headed by G. Russell Chambers.
He also owns KYKZ/Lake Charles, LA
and WIIN/Vicksburg, MS. Phone:
(318) 478-8866

FREQUENCY: 580 kHz; 96.1 MHz
POWER: Skw; 50kw at 360 feet
FORMAT: News/Talk; Classic Rock

WBSA/Boaz

PRICE: $100,000

TERMS: Asset sale for $4000 escrow
deposit, with additional $36,000 cash
due at closing; balance to be paid via
five-year promissory note for $60,000
at 9.5% annual interest

BUYER: Good News Broadcasting
Inc., owned by Billy Randolph Smith
and Shirley Jean Smith of Puiaski, VA.
Mr. Smith is the publisher of the South-
west Times, a daily paper based in

Pulaski, VA. Phone: (205) 878-9431
SELLER: Sand Mountain Advertising
Co. Inc. Phone: (205) 638-4237
FREQUENCY: 1300 kHz

POWER: 1kw daytimer

FORMAT: Gospel

COMMENT: This station was sold in
June 1982 for $140,000.

%ﬁmm

KBBAlBenton

PRICE: $7500

TERMS: Asset sale for cash

BUYER: Bernard Bottenbertg of Tope-
ka

SELLER: Benton Broadcasting Ser-
vice, controlled by bankruptcy trustee
Richard Cox. The company was own-
ed by Dale and John Riddle of Benton,
AR.

FREQUENCY: 690 kHz

POWER: 250 watts day/73 watts night
FORMAT: Country

TRANSACTIONS AT A GLANCE

1992 Deals To Date:

$351,722,154
(Last Year: $202,605,135)

-Ta;.‘af Stations Traded This Year: ... .. .. 337
{Last Year: 277]

Tms H!aek s Acﬁun* ............ . 88,539,077
{Last Year. $4,574.501})

Tntajf Staﬁnns Traﬂsd This Week:. . . ... ... 25
{Last Year: 24

® Deal Of The Week:

® WCHS & WVNS/Charleston, WV
$1,743,836

® WBSA/Boaz, AL $100:000
® KBBA/Benton, AR $7500
S KBZZ & KBLJLa Junta, CO $554 101
* KATMIPueblo-Colorado Springs, CO $550,000
* WPLOMirayson, GA $125 000 for 50%
SKPUA & KWXXHio, HI 8370 000
® KLEO (FM CPjiKaheluu, Hi $75,000
® WSJP & WBLNMurray, KY $1.925 000
& KWCLIOsk Grove, LA $75,000 for 33%
# KXLA/Rayville, LA $180,000
@ WETHLaxinglon, M $380,000
® KALY/Los Ranchos de Albuquergde, NM $481 840
= Ki.UBMition-Freewater, OR $50.000
® WKABR/Barwick, PA 5350000
& WWCS/Canonshurg, PA $500,000
@ WVYO0 & WDXZfDorchester Terrace-Breniwood-Mt. Pleasant, 5C
# Transaction #1 Foreciasure
- ®Transaction #2 $800,000
& WKOA/Murrell's Inlet, SC $322 000
®KZTA & KIHSMakima, WA $200.000

any amounts outstanding due on the
144th month after closing. The buyer
also agrees to pay the seller's note ow-
ed to Western Federal Savings Bank
in the amount of $4101. The closing of

KBZZ & KBLJILa Junta
PRICE: $554,101
TERMS: Asset sale for $550,000,

CAN YOU DO

| MEB O M

SCHEDULING 2>

No other music scheduling system gives you the ability to be so innovative with the way
you schedule music. Only MusicScan gives you the ultimate edge - the power to take
creative scheduling to the limit!

TIME BOMB SCHEDULING COMB-FILTERED DAYPARTING
BICYCLING ROTATIONS ALTERNATE CATEGORY ROTATION
SHADOW CATEGORIES ROTATING CLOCK GRIDS

CODING-SPECIFiC WAVE SCHEDULING MIGRATING POSITIONS

INDEPENDENT DAYPART ROTATION VARIABLE ROTATION PACKETING

All under the control of MusicScan's unique Rolodex~-type scheduling system.
And now, MusicScan gives you more exclusive features you won't find anywhere else.
FIXED-POSITION LINEAR CLOCKS
Specific music categories (such as currents) and stopsets are placed at fixed positions.
Other categories fiow around them without regard to time.

PATTERN ROTATION
Map your own custom rotation grids and have MusicScan follow them exactly.
STUTTER-STEP SCHEDULING
Force specific clock positions by category file number, enabling songs
fo stutter (to repeat at ditferent rates).

Only MusicScan offers you such a wide variety of programming options. Of course, that's
what these revolutionary features are, options. You choose only what you need.
MusicScan is as easy to learn and use as ever.

Call today and learmn more about MusicScan.

a
vy
m%mw
Music Scheduling with on Edge

205-987-7456

WAANAL oo radinhictar, ~Aam

plus an amount equal to 90% of the ac-
counts receivable and all cash on hand
as of the date of closing; escrow de-
posit $25,000. The balance of the pur-
chase price, at 10% annual interest, is
to be paid in 143 monthly payments of
$6200, with a final balloon payment of

this transaction is subject to the ap-
proval of the U.S. Bankruptcy Court in
Denver.

BUYER: Broadcast Management Ser-
vices Inc., owned by Paul and
Elizabeth Coates of La Junta, CO.

Continued on Page 10

“Star Media put us in a
position to win again.
Their resources, experience,
and creativity were
' essential to successfully
restructuring our debt.”

Beasley Broadcast Group
Star [] ) y,
Media Radio's Full Service

- George G. Beasley, Chairman & CEO

Fi al Specialists"o

Group, Inc.

17304 Preston Road, Suite 265 * Dallas, Texas 75252 * (214) 713-8500
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1 musical press conference
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FRIDAYAPRIL24TH

Celebrate Farth Day with Midnight Qil
in this special
radio event featuring live music and
interviews with
the band! For more details contact vour
Westwood One
representative alt 310-840-4000, or fax

310-840-4060.

"SCREAM IN BLUE LIVE'
COMING SOON!

Columbia BUSINESS: GARY MORRIS

PHOTO: SRIAF BIELMANK

™ §RL L S—— wawaan americanradiohistornnv.com o
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RADIO BUSINESS

TRANSACTIONS

Continued from Page 8

Paul Coates is the permittee of a new
FM at Eudora, AR. Phone: (719)
384-9306

SELLER: La Junta Broadcasters Inc.,
principally owned by Grady Franklin
Maples

Phone: (719) 384-5456
FREQUENCY: 1400 kHz; 92.1 MHz
POWER: 1kw; 3kw at 328 feet
FORMAT: AC; Country

BROKER: Charles Denney

KATM/Pueblo-

Colorado Springs

PRICE: $950,000

TERMS: Asset sale

BUYER: Falcon Media Inc., controlled
by Edward Atsinger lll and the Roland
Hinz and Lila Hinz Living Trust. At-
singer owns Salem Communications
Corp., which controls WMCA/New
York; KGER/Los Angeles; WYLL/Chi-
cago; WAVA/Washington; WEZE/
Boston; KGNW/Seattle-Tacoma;
WKPA & WORD/Pittsburgh; KPDQ-
AM & FM/Portland; KLFE/Riverside-
San Bernardino; WRFD/Columbus,
OH; KPRZ/San Diego; KDAR/Oxnard-
Ventura, CA; and KAVC/Rosamond,
CA. Atsinger is also a principal in
KKLA/Los Angeles, KFAX/San Fran-
cisco, KKXX/Bakersfield, and KEZL/
Fowler, CA. Hinz is the owner/pub-
lisher of Hi-Torque Publications Inc.
SELLER: Surrey Front Range L.P.,
headed by general partner Sun Broad-
casting Co. Sun is a wholly owned
subsidiary of Surrey Broadcasting,
which is headed by President J. Kent
Nichols.

FREQUENCY: 100.7 MHz

POWER: 13.5kw at 2086 feet
FORMAT: AOR

BROKER: The buyer was represented
by Eiliot Evers of Media Venture Part-
ners. The seller was represented by
Frank Kalil of Kalll & Co.
COMMENT: This station has a CP to
upgrade to full Class C status with
78kw at 2218 feet.

Canrain -
e~ b
WPLO/Grayson

PRICE: $125,000 for 50%
TERMS: Asset sale for cash. The buyer
also agrees to assume one-haif of any
existing loans.

BUYER: C.L. Nash and his brother,
Norris Nash, of Lilburn, GA. Phone:
(404) 788-3119

SELLER: C L. Nash and Roddy Sturdi-
vant of Lawrencevile, GA. Phone:
(404) 962-4848

FREQUENCY: 610 kHz

POWER: 1.5kw day/225 watts night
FORMAT: Country

COMMENT: This station was sold in
1986 for $430,000.

KPUA & KWXX/Hilo

PRICE: $370,000

TERMS: Asset sale for cash. This sale
has been approved by the U.S. Bank-
ruptcy Court in Honolulu.

BUYER: New West Broadcasting
Corp., owned by John Leonard of
Honolulu and Demosthenes Kaufman

of Sacramento. Phone: (808)
737-7781
SELLER: Wyman Lai, bankruptcy

trustee of Hawaii Radio Inc. Phone:
(808) 531-6226

FREQUENCY: 670 kHz; 94.7 MHz
POWER: 10kw; 100kw at minus 330
feet

FORMAT: AC

KLEO (FM CP)/Kahaluu
PRICE: $75,000

TERMS: Asset sale for cash

BUYER: Brewer Broadcasting Corp.,
owned by Philip Lee Brewer. He also
owns KHLO & KKBQ/Hilo, HI. Phone:
(808) 961-0651

SELLER: Shaka Broadcasting L.P.,
headed by Dennis Barron. A principal
limited partner, Robin Rothschild,
owns WVAY/Wilmington, VT, Phone:
(808) 324-1224

FREQUENCY: 106.1 MHz

POWER: 3kw at minus 262 feet

fiaes i
WSJP & WBLN/Murray
PRICE: $1,225,000
TERMS: Escrow deposit $50,000;
balance due in cash at closing.
BUYER: WML Communications Inc.,
owned by Sam Parker. Phone: (502)
753-9354
SELLER: Starlite Communications
Inc., owned by Washington, DC area
investors Michael Karem, Robert

r Smart Money

with

The Dolans

1-3pm Eastern
Mon-Fri

Smart Money is ;noney for the 90’s!

“Satellite Delivered” @ “Easy Local Sale”

RADIO VETWORK
Contact: Rich Wood at (212) 642-4533

Cobb, and Paul Russo. Phone: (301)
983-2362

FREQUENCY: 1130 kHz; 103.7 MHz
POWER: 2. 5kw day/250 walts night;
100kw at 661 feet

FORMAT: Country; AC

by

R EEET
KWCL/Oak Grove
PRICE: $75,000 for 33%
TERMS: Stock sale for $75,000 in
cash and notes

BUYER: Irene Robinson and William
Cooper of Oak Grove, LA are increas-
ing their ownership from 33% each to
50% each.

SELLER: Charles May is selling his
33% stake in the licensee, KWCL
Broadcasting Co.

FREQUENCY: 96.7 MHz

POWER: 3kw at 306 feet

FORMAT: Country

COMMENT: This station was sold for
$150,000 in 1990.

KXLA/Rayville

PRICE: $160,000

TERMS: Asset sale for $10,000 cash
and 10-year promissory note for
$150,000 at 10% annual interest. The
note is payabie in 120 consecutive
monthly installments of $1982 each.
BUYER: Ouachita Broadcasters Inc.,
owned by Fred and Patricia Foster
and Big Pine Petroleum Inc., which is
owned by Roger Lewis. Phone: (318)
396-3982

SELLER: Richland Broadcasting Co.
Inc., owned by James Strong
FREQUENCY: 990 kHz

POWER: 1kw day/250 watts night
FORMAT: Gospel

WBTIl/Lexington

PRICE: $350,000

TERMS: Asset sale for $300,000 cash
and a two-year consulting agreement
to be paid in two annual installments of
$25,000 each

BUYER: Hanson Communications
Inc., owned by Lee and Janet Hanson
of Port Huron, Ml and Robert Wisdom
of Troy, Mi. They also own WPHM/Port
Huron, MI.

SELLER: Vector Broadcasting Inc.,
owned by Timothy Martz of Chagrin
Falls, OH. He also owns WBFX/Grand
Marfas, MN; KYWG/Sarles, ND;
WKNW & WYSS/Sault Ste. Marie, Ml;
WFST & WBPW/Caribou-Presque
Isie, ME; WFNL/Sturgeon Bay, Wi;
W2ZNL/Norway, MI; WENL/Gladstone,
Mi; and WXNL/Baraga, MI.
FREQUENCY: 96.9 MHz

POWER: 3kw at 328 feet

FORMAT: CHR

KALY/Los Ranchos

de Albuquerque

PRICE: $481 640

TERMS: Asset sale for assumption of
loan obligations owed to BROADCAP
in the amount of $460,000. The loan
is to bear interest at the rate of 3% an-
nually until a $21,640 tax obiligation is
paid in full to the IRS; thereafter, the in-
terest rate will be 6% annually.
BROADCAP had purchased this station
at a public auction in February but has
transferred its interest to the new
buyer. This sale has been approved by
a state court in Albuquerque

BUYER: Septien & Associates Inc.,
owned by Gloria Septien, Louisa As-

WWW._americanradiohistons com.

torga, and Lynn Marie Sanchez of Al-
buquerque. Phone: (505) 898-1868
SELLER: Ella Fenoglio, special master
of debtor Sun Media Corp.
FREQUENCY: 1240 kHz

POWER: 1kw

FORMAT: Spanish

e N

KLUB/Milton-Freewater

PRICE: $50,000

TERMS: Asset sale; escrow deposit
$2500, with additional $14,500 cash
due at closing and promissory note for
$33,000

BUYER: Alexandra Communications,
owned by Thomas Hodgins, Charles
Nelson, Cheryl Nelson, and Norma
Jean Nelson of Walla Walla, WA. Hod-
gins is an applicant for a new FM at Wil-

son Creek, CA. Phone: (509)
529-7094
SELLER: Nanette Markunas, who

owns WMKB/Ridgebury, PA. Phone:
(516) 668-1343

FREQUENCY: 97.9 MHz

POWER: 500 watts at 731 feet
FORMAT: Religious

BROKER: Miller & Associates is to re-
ceive a $2000 brokerage fee.

WKAB/Berwick
PRICE: $350,000
TERMS: Asset sale for $175,000 in
cash and $175,000 promissory note
BUYER: 4M Broadcasting Inc., owned
by Robert, Janice, Jennifer, and Jef-
frey Moisey. Phone: (717) 788-5566
SELLER: Robert Moisey of Sugarloaf,
PA. He is the owner of Western Ca-
blevision, which operates cable TV
systems in Arizona. Phone: (717)
788-5866

FREQUENCY: 103.5 MHz

POWER: 2kw at 393 feet

FORMAT: Gold

WWCSICanonsburg

PRICE: $500,000

TERMS: Asset sale for $25,000
downpayment, additional $25,000
cash at closing, and five-year promis-
sory note for $450,000 at 8% inter-
est. The note is payable in equal quar-
terly instaliments.

BUYER: WWCS Inc., owned by Sima
Birach of Southfield, MI. He also owns
WNZK/Dearborn Heights (Detroit),
MI.

SELLER: WARO Broadcasting Inc.,
owned by Jeffrey Warshaw. His other
broadcast holdings include WVVX/Chi-
cago; WTHE/Mineola, NY; WCBW/Co-
lumbia, IL-St. Louis; WSYW-AM & FM/
indianapolis; KPPC/Pasadena (Los
Angeles), CA; WNDZ/Portage, IN; and
WKIX & WYLT/Raleigh. Phone: (412)
745-5400

FREQUENCY: 540 kHz

POWER: 7.5kw daytime/500 watts
night

FORMAT: Religious

WVVO & WDXZ/Dorchester
Terrace-Brentwood-

Mt. Pleasant

COMMENT: This station is involved ina
foreclosure action and subsequent re-
sale to a third party.

FREQUENCY: 910 kHz; 104.5 MHz
POWER: 500 watts; 28kw at 656 feet
FORMAT: Goid; Urban

Transaction #1

PRICE: Foreclosure

TERMS: Consensual foreclosure. The
seller is transferring control of the sta-
tion in exchange for release from debts
from institutional investors totalling ap-
proximately $2.5 million. In addition,
the buyer is prepared to lend the seller
up to $180,000 at prime over five
years to settle IRS claims.

BUYER: Equipco Capital Corp., head-
ed by Frank Savage and Duane Hill of
Stamford, CT. Equipco is a small busi-
ness investment company. Other in-
vestors represented by the company
include UNC Ventures Inc., Amoco
Venture Capital, Minority Equity Cap-
ital, and First Growth Capital. Phone
(212) 641-7650

SELLER: Suncoast Communications
Inc., headed by Dr. John Robert E.
Lee and Dr. James Corbin. Lee owns
WJYZ/Albany, GA. Corbin owns
WYBJ (FM CP)/Greenville, MS.
Phone: (803) 881-1400

Transaction #2

PRICE: $900,000

TERMS: Asset sale for $600,000;
terms include $400,000 in cash and
promissory note for $200,000. In ad-
dition, the buyer will pay $300,000 in
cash for a non-compete agreement.
BUYER: Dixie Communications Inc.,
owned by William Dudley HI of Mt.
Pleasant, SC. He owns WTMA &
WSUY/Charleston, SC.

Phone: (803) 884-0520

SELLER: Equipco Capital Corp.
COMMENT: The buyer is requesting a
12-month waiver of FCC duopoly rules
to permit this transaction.

WKOA/Murrell’s Inlet

PRICE: $322,000

TERMS: Asset sale; escrow deposit
$20,000 and additional $155,000
cash due at closing; promissory note
for $147,000 with interest at 6% an-
nually during the first year after closing.
The rate changes to the Nations Bank
prime rate plus 2% during the remain-
ing term of the note.

BUYER: Kings Road Radio Inc., own-
ed by Scoft O’Neil of Myrtle Beach,
SC. Phone: (803) 626-9262
SELLER: Inlet Radio Systems Inc.,
owned by Robert Johnson and Billy
Womack. Phone: (803) 357-0348
FREQUENCY: 94.5 MHz

POWER: 6kw at 420 feet

FORMAT: The buyer plans a News/
Talk format.

KZTA & KIHS/Yakima

PRICE: $200,000

TERMS: Asset sale for downpayment
of $70,000 cash and promissory note
at 9% annual interest. This sale has
been approved by the U.S. Bankruptcy
Court in Yakima, WA.

BUYER: KZTA Broadcasting Inc.,
owned by Amador and Rosalie Bustos
of Fremont, CA; John Bustos of Red-
wood City, CA; and Andrew Vallejo of
Federal Way, WA. Amador Bustos is
GSM at KLOK & KBRG/San Jose-Fre-
mont, CA; his ownership interests in-
clude KQLB/Los Banos, CA and
KSQQ/Morgan Hill, CA. Phone: (510}
490-2892

SELLER: Big Bang Inc., a debtor-in-
possession headed by Vallejo. Phone:
(509) 248-4722

FREQUENCY: 930 kHz; 99.3 MHz
POWER: 1kw day/127 watts night;
630 watts at 590 feet

FORMAT: Spanish
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THE WORLD LEAD

The ratings are in and according to the most
recent study by a major research firm,
Communication Graphics leads the way with
nearly 50% of the market share. Compared to
the 8% of our nearest competitor, these
statistics prove that when it comes to thicker
inks on higher quality vinyl, there is no
comparison.

At Communication Graphics we're commited
to quality that lasts for years and saves you .
money instead of the "label" type sticker that /°
can fade, crack, or peel in a few months time. -

When it comes to manufacturing bumper
stickers, the leaders in the Radio industry
recognize us as the leading manufacturer of

Radio decals in the worild. In fact, we are
known by the companies we keep.

Communication
Graphics Inc

RADIO IS LISTENING TO US.
1-800-331-4438
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RADIO BUSINESS

QUARTERLY UPDATE

1st Quarter Station Trading Up 73%

tation trading soared in the first quarter of 1992 —
not to the dizzying heights of the 1980s but high
enough to indicate that the worst days may be past

for the radio trading market.

Transaction dollar volume shot
up 73% to $309 million during the
first three months of '92. A year
ago, first quarter dollar volume
was $179 million. The total number
of stations changing hands was up
18%, from 222 to 262.

With senior lending still hard to
find, broadcasters turned to Wall
Street and found investors waiting
with open arms for new stock is-
sues. Stock deals figured in the first
quarter’s biggest transactions and
are likely to be a growing trend in
the radio acquisitions field until ris-
ing interest rates or some other
negative market force closes the
window of opportunity.

Veteran station trader Robert
F .X. Sillerman weighed in with the
first quarter’s biggest deal, assem-
bling CF Media into a group large
enough to take to Wall Street for a
major league initial public stock of-
fering. Cherry-picking from groups
in which he already owned large
stakes, the New York-based radio
mogul merged five stations from

1st Quarter

Total Stations Traded
January-March ’92: 262

Total Dollar Volume:
$309 Million

® Combos: 57

®AM CPs: 0

® AM Stand-Alones: 58

®FM CPs: 20

® FM Stand-Alones: 70

Capstar Communications with one
under contract to Force II, then
picked up two more from Com-
mand Communications. In all, the
stations were said to have a value
in excess of $100 million.

Heritage Media Corporation
went to market with a $72.45 mil-
lion stock offering after restructur-
ing its three classes of stock into
two. All that resulted in a technical
change of control for the radio and
television group owner, with Chair-
man James Hoak Jr. no longer

holding an absolute majority of
voting rights.

As lead underwriters of the Her-
itage Media stock offering, invest-
ment bankers Donaldson, Lufkin &
Jenrette and Goldman, Sachs & Co.
shared top honors on R&R'’s quar-
terly Broker Scorecard. (Infinity
Broadcasting’s $124 million initial
public offering, handled by Leh-
man Brothers, wasn’t included in
R&R’s tally since no license trans-
fer, and hence no FCC filing, was
involved.)

Among firms actively involved
in brokering radio outlets, Star Me-
dia Group Inc. posted sales of five
stations totaling $32.3 million, fol-
lowed by Kalil & Co. Inc. with six
stations totaling $13.5 million.

March was by far the biggest
month for station trading, since it
included both the CF Media and
Heritage Media transactions. But
January trading was also nearly
double the level of a year ago, and
February finished about even with
1991.

Texas, always among the most
active states for station trading,
led first quarter transactions with
18 stations. Georgia posted 16,
followed by Oregon with 14.

McKINLEY CAPITAL PARTNERS

LIMIT[;I\

CAPITAL FOR MEDIA

INVESTMENT BANKERS TO THE MEDIA INDUSTRY

® MERGERS AND ACQUISITIONS
® REFINANCINGS/ RESTRUCTURINGS

® FINANCIAL ADVISORY SERVICES

712 Fietn Avenvue

New York, New York 10019

212-956-8383

Rosert E. Beacnam, ManaGing DirecTor

Visit Us At The Country Radio Seminar

State-By-State Transactions
1992 first quarter stations traded
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Alabama
Alaska
Arizona
Arkansas
California
Colorado
Connecticut
Delaware
DC

Florida
Georgia
Hawaii
ldaho
Ilinois
Indiana
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Louisiana
Maine
Maryland
Massachusetts
‘Michigan
Minnesota
Mississippi
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New Hampshire
New Mexico
North Carolina
‘Ohio
Oklahoma
Oregon
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WINNING IN
THE NINETIE

CENTURY PLAZA
LOS ANGELES

JUNE 11-13

SPEAKERS

Commander of the Allied Forces during last year's Operation Desert Storm,

1o our industry, these principles are superb winning business strategies.
Question & Answer Session Will Follow
SATURDAY JUNE 13, 11AM
ROGER BLACKWELL, Ph.D.

A specialist in the onalysis of changing sociof and economic variables, market

Dr. Blackwell teaches markefing shategy and consumer research af Ohio State University.

GENERAL H. NORMAN SCHWARZKOPF

General Schwarzkapf will speak on the principles that guided him to victory. Applied

segmentation, and fifestyle changes, Dr. Blackwell, in o speech specifically toilored to
our industry, will discuss the keys to success in o highly fragmented environment.

SATURDAY NIGHT

SUPERSTAR SHOW

THURSDAY NIGHT
WenComitic ParTY

GARTH BROOKS IZ T0P

[
' ]
ok

3 nights showcasing
the hottest new music
talent of the year

NEW THIS YEAR: Ground Level
Hospitality Rooms On All Nights

'v"‘e

REGISTRATION INFO

REGISTRATION ~ $365
EARLY BIRD RATE*  $335

*Poyment mus! be received before Moy 5, 1992,

SPECIAL RATE**

SMALL MARKET/COLLEGE RADIO

Guest tickets for Welcoming Party $100 each.

Guest tickets for Superstar Show S100 each.
Quontities ore Limited.

Registration includes ol meetings,
$2 75 Welcoming Porty, Superstor Show, ond odmission
ta all Hospitality Rooms and events.

. Registration refunds will be ssued ofter the convention, minus o $40 administrotive fee. If 0 wiitten
! REFUND POLICY: cancellation is not received by June 5, 1992, only holf the registration cmount will be refnndeﬂ

**Small markets ore those 100+ in size. Registration must be submitted on siation letterhecd to qualify for discoent. Student
registronts must hove their instructor apply on their beholf, submitted on schoof letierhead, in order to qelify for discount.

HOTEL RESERVATIONS:

CENTURY PLAZA
(ol 310-551-3300 or fax 310-551-3355

SAVE UP TO 45% BY
FLYING AMERICAN AIRLINES

"OFFICIAL AIRLINE OF R&R CONVENTION 92°

Atm: Reservations Dept./ R&R Convention ” o :r.ygtgl;rfvzl:;lagfr]\;;ra(ull..
JW MARRIOTT/CENTURY CITY AA ask for STAR #50162US

(dl 310-277-2777 o fox 310-785-9240

Attn: Reservations Dept./ R&R Convenfion OFFICIAL CONVENTION LIMOUSINE SERVICE

1800-255+4444  (INLA) 2138492244

To register for all T.).Martell activities call 818-883-5129

{  Mike McVay to examine the effects

CONVENTION

S CHEDULE

CHR “When The Hits Are Not The Hits": Fragmentation of the format often creates
little consensus among programmers about what constitutes a hit... and whether they
should play all the biggest sellers. These issues and many more will be covered by o
cutting-edge panel with audience participation.

Classic Rock “How To Keep The Formal Alive & Vital": Successful programmers
discuss the challenges of evolving a winning format.

MAC “The Format's Five-Year Progress Report”: Trends in programming plus marketisg
10 fill the NAC & CJ niches; also, solving the personality dilemma.

AOR “Promotions/Markefing”: Nuts-and-bolts panel focusing on event marketing and
how to tap new and non-traditional sources of revenue.

WELCOMING PARTY & SUPPER
T.J Martel! Celebrity Silent Auction

FRIDAY, JUNE 12

CHR “Surviving & Winning As A Youth Format”: The format's winners braintrust with
you, searching for ways 1o stimulate the format on the air and in the streets.

Country “Attack & Defense In The ‘905" As other formats flounder through creative
slumps, Country is fast becoming more than merely a viable alternative. Managers, pro
grammers, and consultants offer strategies and tactics on how to stake your claim when
entering a market and - on the other side of the sword - how to protect your turf.

UC/Black Radio “Will UC Become A 25-54 Format ?": Can the format succeed
in this target demo and how will this affect its musical makeup ?

"Owning & Leasing Radio Stations In The Deregulated '90s":
A panel of experts presents strategies and tips. Moderated by Pat Clawson.

“The Retail Challenge: Marketing Music In The '90s”

Solution- oriented session about what the music industry can do to generate better sales:
through new retail marketing options. Hosted by Chris Beck.

“How To Thrive in An Arbitron World”:

Presented by Kurt Hanson, Pres., Strategic Radio Research.

#AC & CHR In The “90s - The New State Of Contemporary Radio”: Exdusive results

of a ground-breaking national listener survey which redefines CHR & ACin the '90s...offering
insights into how both formats con thrive. Presented by Alan Burns, Pres., Alan Burns & Associates.

News,/Talk “How To Successfully Work Talk Into A Music Format”: Mare and more
music stations are adding some “talk” programming. This session checks the successes
and pitfalls of mixing music and talk.

AOR “Formal Fragmentation”: Dealing head-on with the issues of format fragmentation,
“demo-hoggery,” and the right music/arfists to play for various listener lifestyle groups.

UC/Black Radio “Making The Right Musical Decisions”: Leading programmers oul-
line how and why they go about making their weekly music changes.

Mew Rock “The Next Hot Format”: In-depth panel discussions on what it takes to
program, sell, and market New Rock radio.

Gold “State Of The Format”: Successful programmers Bill Drake and Joe McCoy,
discuss what's ahead for the format as the population ages.

SATURDAY, JUNE 13

*Sexval Harassment In The Indusiry™ R&R’s legal counsel, Joson Shrinsky,
conducts an open-ended workshap, answering key questions about sexual harassment:

Do you have a company palicy and is it adequate ? Does your work enviranment encaurage
harassment ? Is there an easy route for complaints ? How da you react to o complaint ?

*Financing Radio In The Deregulated '90s”:
The FCC says it's okay to own a lot of stations. Learn unique ways fo finance multi-acquisitions
and start-ups in a tight credit market. Moderated by Pat Clawson.

“Radio On Radio”: A self-onalysis and solution-oriented panel session moderated
by Larry King and Garry Wall, feoturing top industry leaders.

“What Goes On Between The Records?”: Straight talk about “ad clustering,”
how much “talk” is too much, how diarykeepers define “talk”... and how you can make your
station deliver for listeners and advertisers. Presented by Rob Balon, Pres., the Benchmark Co.

Country “Interactive Phones: Weapon Of The ‘90s": Giving listeners more than they ever
expected from their radio station is the battlefield for the *90s. The new weapon of choice is
the interactive phone system. A panel of programmers successful with this new-age hardware
exchange ideas on building databases and making money while removing dutter from the air.

AC “Hot AC”":ls CHR olive and well ..
under a different nome? Former CHR PDs
now programming ACs join consultant

and influences of this hot format.
Air Personality

“Building A Morning Show,”
“Power Phones:

Delivering Great Phones.”
Presented by Dan 0'Day.

WAAMMEAericanradiohisten~—com el
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RADIO BUSINESS

QUARTERLY UPDATE
T [ ]
op 10 Transactions: §
[
Broker Scorecard
, »
1st Quarter ’92 Deals 1992 First Quarter Results
$100,000,000 CF Media merger of Capstar 15t Qtr. 1991
Comr_nyr_ﬁcations & Force II;_ Broker Sm’s‘:ﬁ ’ss'rgf'.'}- Sm;';: ,433.’,-
acquisition of two other stations Donaldson, Lufkin & Jenrette 12 $72.5 0 $0.0
:wgz'ﬂ:h;l:!; Tareemsih Goldman, Sachs 12 725 0 00
- reenville- Star Media 5 32.3 5 234
Gray Court, SC Kalil 6 13.5 6 33.0
e WDJS & WMSl/Jackson, MS C.EA. 2 7.3 12 26.2
© KKCWi/Beaverton (Portland), OR M.V.P. 11 6.8 39 85.5
® KODA/Houston Bergne( 2 4.6 0 0.0
®KJQY/San Diego Henson 1 2.0 1 0.4
Sailors 1 2.0 1 1.0
$72,450,000 Heritage Media Corporation Snowden 1 1.5 2 3.5
restructuring and sale of 27.5% Blackburn 1 1.3 14 55'2
equity via new stock offering Skidelski 1 1.3 1 1'4
O KULL & KRPM/Seattle-Tacoma Exline 2 1.1 12 7:5
® WRTH & WIL/St. Louis Media Services 2 1.0 13 129
©® KKSN-AM & FM/Vancouver, WA- Hickman 2 0.8 2 2.4
Portland, OR Rice 1 0.8 5 2.5
@ ® WEMP & WMY X/Milwaukee LGG Media 1 0.5 2 13
® WBBF & WBEE/Rochester Hadden 3 0.3 3 08
® KCFX/Harrisonville Kozacko Media 1 0.2 0 00
(Kansas City), MO Kozacko-Horton 1 0.2 4 09
_OWOFXIFa.lrfleld (Cl.ncmnatl), OH Meador 1 0.2 3 0.5
(m;l:ded S:jx IV stations Satterfield & Perry 2 0.2 2 1.2
and Actmedia Gray-Tice 1 0.0 0 00
$21,000,000 KKCW/Beaverton (Portland), OR bogakt e W22 12r 1§esg
to Force I *All figures in millions (rounded)
$14,000,000 WKCl/Hamden (New Haven), CT L =
to Clear Channel Communications co%‘:r“yorl‘n”t‘:]‘::”fg”:thzn";‘:;'go';s 1‘3 g’g .
with the total number of stations trad: 1 991 FlrSt Quaner Resu"s
@ $11,500,000 KGW & KlNKlPOﬂland, OR ed rising 18% from a year ago. :
to KINK Inc. After sluggish fourth-quarter action '
marked the end of a dismal 1991,
$7,305,479 KUKQ & KUPD/Tempe (Phoenix), AZ January trading actvity indicated a Statons rstar
) brisk pickup in market activity. A total Broker Soid $ Total*
to G&C Broadcasting of 53 station trades valued at $39 Billig 1 0.1
million was posted, a sharp gain from Blackburn 6 40'5
$6,550,000 KCFX/Harrisonville (Kansas City), the 26 transactions and $19 million Brosdmark Capital 1 0',
@ MO and WOFXlFairfieId (Cincinnati), recorded during the same month last C.EA. 1 3:2
OH to Heritage Media Corporation V“‘Ta‘;e e S cucn [ Chaisson, 2 4.0
R Exline 1 0.7
. ruary with 98 trades valued at $58 F
$6,000,000 Wabash Valley Broadcasting Corp. million, compared to 78 deals and tephioe - 4 up
] ) Jorgenson, Chapin 4 2.7
47°% stock sale to Hulman $59 million the year before. In March, Kalll 4 8.7
& Company 111 firansactions spurred a major LaRue 3 27:5
O WTHLAM & FMTorms Haute, N | | | S b o 5212 mor bt e o
! " .« ! Q L
(included 3 TV stations) $100 millon worth of asset-shuffiing o g =
announced by New York financier Rosenblum 1 0.1
$5,700,000 WNDZ & WVVX/Portage, IN-Highland Robert F.X. smerm;n _ Star-Media 2 12:0
Park, IL (Chicago) to R&R trading statistics include par.tlal Thoben-Van Huss 1 0.5
Douglas Broadeasting A o Bur a8
$5,000,000 KSIP & KMXX/Phoenix t oumershe cone! - 1 -
’ ’ oenix to
Sundance Broadcasting
Stations Traded By Month  Dollar Volume By Month
ADVENTURE $350-~
CAPITALIST 300+ 262 08
4?1 $3004 All figures in millions (rounded) q
i O 1991 2-1—2?2 $250
# 200+ 31992 $212
$200- L] 1991 |s179
150 118 111 i D 1992
98 150
] : 504 | 26¢— el - $59 $58
et 8 - $501 |s19
; § (] ]
2. JAN. FEB. MAR. TOTAL $0 ﬂ‘ , =
: ’ . JAN. FEB. MAR. TOTAL

WAL amearicantadiahictory com =
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Kicking Big Butt At
These CHR P-1's:

)

4I Like Blg Butts)

Blowing Out At These
Urban Stations:

PWR99 34-27 FM102 add K104 293

KBXX 1-1 Hot Q106 17-14 d KJMZ WJHM
PWR96 18-12 Hot 290 129 Hot WEDR KMJJ
WWHT debut 34 KMEL 29-25 wzAK WOowi
WHYT 13-8 Hot KSOL add 20 Hat XHRM

KHIK add KPLZ add Just To hame A Few...
KS104 7-4 Hot KUBE 1-1 Hot

KGGI 87

P-1 Chart The 4th Most Requested Video in the O Rotation) At

Debut @

Country on Video Jukebox Network! Yo! MTV Raps!

From the aibum Mack Daddy.

. ] Algum Sales
Written, Programmed, Arranged, Mixed,
Produced and Engineered by Sir Mix-A-Lot ower 400,000!

Carte' Representation: Ricarco Frazer

© 1992 Def Ame-ican Recordings inc, 36-24-36? Only if she's §'3"!

waany, amaricanradiohistoans.com
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On Sunday, March 15th 1992,
John Alan of station KLOL in
Houston felt compelled to send
us a fax. On a SUNDAY AFTERNOON!

Thanks John. We couldn’t have
said it better ourselves.

All of the tools of the FM broadcast

audio chain in a single chassis. = ——

». Call orwrite for a free brocure -

CUTTING EDGE TECHNOLOGIES

~ TRAD

n f

Ziont.

7% R

e 2
L Q?{’am/g&b/s i % box ,9/

e & G
7 boock

and/or demo of the UNITY 2000.

2501 West Third Street » Cleveland, OH 44113 ¢ 216.241.3343 » FAX: 216.621.2801

WwWWW.-americanradiohistorv.com.
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NEWSBREAKERS.

Aprit 17,19¢2 R&R 17

KRTH/L.A. VICTIMIZED

Pacific Bell Admits Dialing
For Dollars Contest Scheme

A plot by approximately 40 Pa-
cific Bell Telephone employees to
monopolize a KRTH/Los Angeles
$1000-an-hour  call-in contest by
bypassing the station’s 800 number
was thwarted by other Pac Bell
employees who tipped manage-
ment to the scheme. KRTH was
forced to delay paying winners un-
til disqualified contestants could be
identified, while the ultimate fate
of the phone plotters is still unde-
termined.

The Beasley Gold outlet’s con-
test, launched last month in an ef-
fort to strengthen in-office listen-
ing, awarded $1000 to the seventh
caller each hour following an air-
ing of the station’s ‘“Best oldies on
the radio - K-Earth 101" jingle.

KRTH VP/GM Pat Duffy told
R&R, “Pacific Bell came to us
March 23, saying that they found
some of their people using propri-
etary information — access to 800
numbers that the public doesn’t
have. They didn’t want this to hap-
pen again to any other station in
the country because it was such a
serious breach.

“They were on it quickly, were
extremely honest about what had
happened, and were helpful in tak-
ing the hit for it.”

KRTH was completely unaware
of any wrongdoing until contacted
by Pac Bell. ““These people were
able to get right through to the sta-
tion’s line,” remarked Duffy.
“When we played the jingle, we
cleared our phone lines. But they
could beat the 1-800 number and
were able to get right on the contest
line.”

Explaining further, Duffy said,
“We went to 800 numbers to beat
some of the speed-dialers. We were
specifically trying to get new win-
ners; there were no repeat winners
and you couldn’t have won any-
thing from the station in the past
year.

He said the phone company em-
ployees’ stratagem was ‘‘so basic a
thing that it could have happened
at any station around the country

that has 800-line contest numbers.”

Discussing the fallout of the plot,
Duffy told R&R, “We originally
planned to make this a $250,000
guarantee, but we’ve gone way
over that; we've now paid out
closer to $450,000. We wanted to be
sure everything we did was
kosher.”

According to Duffy, there’s no of-
ficial word on howPac Bell will dis-
cipline those allegedly involved.
“They’re heavily union, so they
have to deal with all the appropri-
ate channels. But phone company
people take oaths saying they won’t
do things like this. Somehow, some
of these people got their families
involved as well.”

Regarding future KRTH contest
precautions, Duffy said, “T've
heard about some stations restrict-
ing phone company employees
from entering contests; that’s a fu-
ture option for us. In the past, we'd
never considered something like
that to be remotely necessary.”

R e S S

R A

Michaels Named
PD At Shamrock’s
KZFX/Houston

Former WCKG/Chicago PD Dan
Michaels has been named PD at
KZFX (Z-107)/Houston. He re-
places Ted Carson, who recently
exited the Shamrock Broadcasting
Classic Rocker.

“Dan’s musical credentials are
outstanding,” remarked Z-107 GM
John Dew. ““He’s been a real leader
in Classic Rock programming and
promotion.”

A 15-year Chicago radio vet, Mi-
chaels joined WCKG in 1986 and
was upped to PD in 1990. Prior to
that he was an on-air talent at
AORs WMET and WLUP.

“KZFX is widely acknowledged
as one of the pioneers of this format
and has proven there is a huge au-
dience available for Classic Rock
in Houston,” Michaels noted.

Fever Gets Hotter

Cabin Fever Entertainment recently formed an indie label, Cabin Fever Mu-
sic. Posing for posterity are (I-r) Cabin Fever Entertainment’s Marketing
Manager Chris Walker, President Tom Molito and Exec. VP Jeff Lawenda,
and Cabin Fever Music's Director/Music Bill Doble.

Jones OM, Allen
PD At Saga UC
WVKO/Columbus

WVKO/Colum-
bus PD K.C.
Jones has been §
upped to OM at
the Saga UC out- §
let. Succeeding
Jones as PD is
Phil Allen, who
turned down an
offer to program
crosstown WCKX
(R&R 4/10).

WVKQO Presi-
dent/GM Al Fetch commented, “It
gives me great pleasure to be able
to recognize and reward K.C. for
his 17 years of leadership at the sta-
tion. And it gives me even greater
pleasure to hire one of the real ‘up-
and-comers’ in the Urban pro-
gramming arena in Phil Allen. It’s
great to bring back an cld friend.”

Allen did middays at WVKO in
the mid-'80s and was most recently
PD at UC WZFX/Fayetteville, NC.

Jones

In addition, the station has hired
Don Kelly as consultant.

5.

Shabba Ranks was awarded a gold album for 500,000+ sales of “As Raw As Ever.” Mugging for the camera are (I-r})
Sony Music President Tommy Mottola, Epic's Exec. VP Richard Griffiths and Director/A&R, Black Music Vivian Scott,
Ranks, and Epic’s President Dave Glew, Sr. VP/Black Music Hank Caldwell, and Sr. VP/Promotion Polly Anthony.

Gold Ranks With Shabba

With Dr. Robert Atkins

Complementary Communications, Inc.

Nutrition » Medicine
~ Fitness * Health

waany amaricanradiobhistornnv.com.

« TWO-WAY TALK

Physician Founder & Director . TOP GUESTS

Atkins Centers
Scientist World’s leading physician + 1HOUR WEEKLY

of Complementary Medicine - MARKET EXCLUSIVITY
Author 5 best-selling books « BARTER
Broadcaster 6 years on WOR, NYC,

& national host of FOR DEMO & INFORMATION

“Your Health Choices” CALL (207) 781-5036
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NEWSBREAKERS

Florentino PD At
WKJY/Long Island

KSTT-FM/San Luis Obispo, CA
PD Tony Florentino has accepted a
similar position at Barnstable
Broadcasting AC WKJY/Nassau-
Suffelk. He succeeds Gary Nolan,
who recently left to program
WLTE/Minneapolis.

VP/GM Jane Bartsch told R&R,
“There are lots of talented people
to choose from today, but Tony’s
qualifications and experience fit in
with our needs as we look to max-
imize our growth potential. We
welcome Tony’s varied market ex-
perience to our unique market.
This is suburban radio, but — with
two million people — Nassau-Suf-
folk’s the 14th largest market in the
country.”

Florentino, who begins his new
duties in two weeks (4/27), told
R&R, “It’s thrilling to be joining a
company like Barnstable in a ma-
jor market and in my hometown.”

Previously, Florentino was PD
for Braiker Radio's AC format,
programmed WYDD/Pittsburgh
(now WORD), and was Production
Director/middays at WPHD/Buf-
falo.

Men In ‘Motion’

Bootsy Coliins joined Color Me Badd to remix the group's next single,
“Slow Motion."” Smiling in the studio are (standing, I-r} group members Mark
Calderon and Kevin (The Bassman) Thornton, Collins, producer Howie
Tee, engineer Mike Fossenkemper, Color Me Badd's Bryan Abrams, and
(seated) group member Sam Watters.

GRP Promotes Duo To Sr. VP Posts

Brian Kelleher and Mark Wexler have been named Sr. VP/Operations .
and Sr. VP/Marketing & Promotion, respectively, at GRP Records.

“In keeping with the incredible growth of GRP, it is with great pleasure
that these positions have been created,” stated tabel co-founder/President
Larry Rosen. “It's even with greater pleasure that we welcome Brian,
whose weaith of experience will be a valuable asset to our ever-growing
family. And we promote our own Mark Wexler, who has been instrumental
in our success."”

Kelleher segues to GRP from PolyGram, where he was VP/Special
Markets. He also served as VP/Operations of PolyGram International Mu-
sic Publishing and was Director/A&R Administration at CBS Records.
Wexler joined GRP in 1985 and was most recently VP/Marketing. He has
been credited with developing GRP’s corporate image, advertising cam-
paigns, and promotional concerts.

KRVK TO AOR

KC’s Rock AC River Runs Dry

Journal Communications Rock
AC KRVK (The River)/Kansas Ci-
ty has abandoned its pioneering hy-

Posmg For ‘Anythmg At Al

RCA rocker Mitch Malloy gathered with label execs to celebrate the suc-
cess of his debut single. Taking advantage of a photo opportunity are (I-r)
RCA’s VP/Artist Development David Gales and Sr. VP/Marketing Randy
Goodman, Malloy, and RCA's President Joe Galante, Sr. VP/Promotion
Butch Waugh, and VP/National Promotion Geary Tanner.

(ﬂﬁ%" v e

CRHTAL AL DI TAL a0

brid format after two and a half
years and switched to current-
based AOR. The station now calls
itself “The Rock” and targets 18-
34. A call letter change to KQRC is
pending.

“With three other AC stations, a
Classic Rock, and an adult-
oriented AOR in the market, the
Rock AC hole was pretty filled up,”
explained PD Doug Sorensen. ‘At
the same time there was an obvi-
ous hole 18-34. Country is No. 1 in
that demo right now, which just
goes to show there’s a younger au-
dience looking for current
product.”

Three staffers exited following
the flip: morning man Dennis St.
John, News Director Wendy Gar-
rett, and PM driver Robin Evans.
New to afternoons is Valerie
Knight, who returns from cross-
town AC KDUL; KATT/Oklahoma
City personality Alan Jay joins for
nights; mornings and overnights
remain open.

ComMDACT

(s

Troccoli Faces ‘Changes’

Geffen execs congratulate Kathy Troccoli on the success of her

‘Everything Changes" single; from (I-r} are Marketing VP Robert Smith and
GM Al Coury, Troccoli, and President Eddie Rosenblatt and Sales VP Eddie
Gilreath.

No Regrets

Tom Cochrane claimed four trophies at Toronto's 1992 Juno Awards. Mix-
ing it up at a post-awards party are (I-r) Capitol/EMI Music Group
President/CEO Joe Smith, Cathy and Tom Cochrane, and Capitol/EMI
Canada President Deane Cameron.

IS disc

O AL MDD CHTAL ALDIO

INTRODUCING BROADCAST C D LIBRARIES

A/C - Country - CHR - Oldies LIMITED TIME OFFER: 1000 CUTS $1495! (¥ e,

Starting the end of May, RPM will deliver full libraries which you
can select from 9 different music categories. Every song is a
highly researched chart certified hit. The music is digitally mas-
teredin RPM's own brand new CD mastering facility withthe very
latest Sony PCM-1630 equipment and processing gear. Call for

a free complete catalog and music listing.

50 STATES & CANADA:

1800-521-2537

Headquarters: 4198 Orchard Lake Road, Orchard Lake MI FAX: 313-681-3936

Also offices in Chicago

Top Hits U.S.A. & Ultra-Q Radio Disc are trademarks of Radio Programming
and Management, Inc., Orchard Lake, MI. Uttra-Q system is Patent Pending.

wwwamericanradiohistaorvy com

first 100 stations
only. Regular price
is $2495.00 for
1000 cuts

If you use taped music, get rid of
the tape decks and use CD play-
ers with your existing automation
or control equipment for about
one half the cost of the average
tape music service.

RADIO
PROGRAMMING AND
MANAGEMENT, INC.
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NEWSBREAKERS
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Radio

® KAREN WOLFF adds Manager
duties at KMIX-AM & FM/Modesto, CA.
She continues as the stations’ GSM
and as Western Region Sales Director
for parent company Radio Associates.
® STEVE JASON has been named
Sales Manager at WROQ/Greenville.

Records

Pfefer Takemoto

National
Radio

® GLOBAL SATELLITE NETWORK
announced it will offer “Rock And The
Environment,” a two-hour special trac-
ing rock music’s involvement with envi-
ronmental issues. Hosted by Heart's
Ann and Nancy Wilson, the program

Industry

®BETTY JANE HUCKE and ANN
LEARY have been promoted to VPs at
Katz Radio Group Marketing's New
York office. Both most recently served
as Regional Marketing Managers.

® RICHARD McCAULEY has been
tapped as VP/Broadcast Sales for
LNA's Radio Expenditures Reports di-

S

Sharon Berman — Produc-
tion/weekends/public affairs
feature producer WVBF/Boston
(617) 324-4766

Greg Forston — Cleveland
promo rep IRS Records (216)
777-4170

® RENEE PFEFER has been elevated will air during Earth Week; (818) vision. He's the former President of : Eric Gordon — Mornings
® LARRY KENSWIL has been ele- to Associate Director/Tour Publicity at ~ 906-1888. NYMRAD. © WCDJ/Boston (617) 769-
vated to Sr. VP/Business & Legal Af-  Columbia/East Coast. She segues from o 8824
fars at MCA Music Entertainment ©MICHAEL KESLO has been ap-  _ Meredyth Hayes — New

Group. He formerly served as VP/Busi-
ness & Legal Affairs.

Manager/Tour Publicity.

® MAVIS TAKEMOTO has been pro-
moted to Sr. Director/Advertising & Ad-
ministration at UN!I Distribution. She
moves up from Director/Advertising.
® ROB FRABONI, a 20-year industry
veteran and former Island Records VP,

® “America On The Road” will now al-
30 be accessible to stations via tape
delivery. Hosted by Mike Anson and
Steve Parker, the automotive series is
available in daily and weekend ver-
sions; (207) 781-5036.

pointed Exec. VP/Operations for Via-
com's Entertainment and Broadcast
Groups. He most recently served as
Exec. VP/COO for the company’s
Broadcast Group. In addition, SUSAN
KOLAR was named Sr. VP/CFO for the

B R

York promo rep IRS Records
(201) 420-6501

Jon Howe — Mornings
WOVV/West Palm EBeach, FL
(407) 744-5882

Rhonda Hunt (‘*‘CJ”’) — Af-
ternoons/production KKBB/

e R A

has launched Domino Entertainment Entertainment Group, moving up from Bakersfield, CA (805) 832-

Group. Rounding out the management VP of Viacom International. 4824 :

team are President WEBB ROBERT- Changes Rob Kesler — News Director

SON, GM ARNIE GOODMAN, VP/Mar- ® JOE KELLY CREATIVE SERVICES UL OTE ARG

keting PAUL AARONSON, and VP/ Michael Berlin appointed AE at the has moved its offices into Kelly/Silver (424).85%‘0?64 Mid '{

Sales GARY BRODY. The company  Music Source. Inc.’s corporate headquarters. The WB‘(E)wSr;Bo alvey — M days- f:

. ston (617) 547-

. can be reached at 547 W. 27th St., Julie Joyce and Rob Myers named new address is 1137 N. Osborne 8621 i
Kenswil LSYREs 6th Floor, New York, NY 10001; AEs at Eastman Radio’s Bostonand At Bivd., Racine, Wi 53405; (414) 632- Norm Marriott — MD

® LINDA HAYNES has been upped
from National Publicity Director to VP/
Publicity at Motown Records.

® GUY FORD has been appointed Na-
tional Marketing Coordinator/Black Mu-
sic at Epic Records. He previously was
an Assistant in the label's Marketing
Department.

y R
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Births
Westwood One Director/Pro-
duction Ron Stephan, wife Re-
becca, daughter Rachel Jean
- Ellis, March 20.
©  KPXR/Anchorage OM/PD
- Jason Palmer, girlfriend Lisa
. Hord, son Wheeler McKiney,
March 31.
Singer Jimmy Buffett, wife
Jane Slagsvol, daughter Sarah
Delaney, April 1.

Marriages

WLTS-FM (Lite 105)/New Or-
leans evening personality Mar-
garet Taylor to Roy Schlau-

P
b
b
i
el

(212) 279-7530.

lanta offices, respectively.

8610.

changing kudos are (I-r) group manager Shelley Berger, Motown’s VP/Communication Michael Mitchell and COO Har-
ry Anger, Temptations Richard Street and Melvin Franklin, Motown CEO/President Jheryl Busby, Temptation Otis Wil-
liams, Motown Sr. VP/R&B Promotion Paris Eley, and group manager Billie Bullock.

In Memory Of

Esther Bernard

N

You Will Be Dearly Missed

WMGS/Wilkes Barre, PA (717)
876-3345

Leslie Marshall — Middays
WGR (AM)/Buffalo (716) 882-
5150

Dave Mason — Evenings/
blues MD KDMG/Des Moines
(515) 285-9079

John McCorkle — Middays
KPPL/Chico, CA {916) 673-
2612

Tim Meadows — Mornings
WKSI/Greensboro (919) 288-
3804

Rob Michaels — Ouernights/
alternative MD KDMG/Des
Moines (515) 274-3936

Judy Puente — Late-nights
KFMB-FM/San Diege (619)
486-6069

Jon Reitz — Middays WKDD/
Akron (216) 291-2583

Scott Scarborough — MD/
mornings KWAZ/Neecles, CA
(602) 425-6156

Michael Scurlock — Natl
Dir./Promo IRS Records (213)

WwWIOD/Miami personality i 654-6002
Rick Riley (“Rick & Suds Tim Travis — MD/afternoons
Show”) to Carin Chapman, . WNFl/Daytona Beach, FL (407)
March 21. The Temptations were presented with gold album awards for 500,000+ sales of their “Give Love At Christmas. " Ex- . 862-6345

Leo Vela — Chicago promo
rep IRS Records {708)
739-5992

L | From Your Friends At The Westwood One Companies
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WEEKEND BOX OFFICE

APRIL 10-12 i
1 Sleepwalkers $10.01
(Columbia)} *
2 Basic Instinct $7.84 -
(TriStar) -
3 White Men $7.36

Can’t Jump (Fox)

4 Beethoven $6.10
(Universal)

5 Ferngully: The $3.54
Last Rainforest &
(Fox)*

6 Straight Talk $3.54
(Buena Vista)

7 Wayne’s World $3.43
(Paramount)

8 Thunderheart $3.32
(TriStar)

9 The Cutting $3.13
Edge (MGM/Pathe)

10 My Cousin Vinny $3.01

(Fox)
All figures in millions
*First week in release
Source: Exhibitor Relations Co.

i
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Def Jef — on the ‘tender tip. i

COMING ATTRACTIONS:
This week’s openers include i“
“Deep Cover,” starring Larry
Fishburne and Jeff Goldblum
as cop and drug dealer, respec-
tively — look for Delicious Vinyl
rap artist Def Jef in a supporting
role as a bartender. The film's
forthcoming Solar/Epic sound-
track sports songs by Dr. Dre,
Shabba Ranks, Snoop Doggy
Dogg, and others.

B

e

%
:

® WHITE MEN CAN'T JUMP (EMI/ERG)
Single: White Men Can't Jump/Riff
Other Featured Artists: Boyz Il Men, Jody Watley, Bebe & Cece Winans

©® STRAIGHT TALK (Hollywood)
Single: Straight Talk/Dolly Parton
® WAYNE’S WORLD (Reprise)

Singles: Bohemian Rhapsody/Queen (Hollywood)

B
:

e

o

Dream Weaver/Gary Wright :
Other Featured Artists: Tia Carrere, Alice Cooper, Cinderella i

O ROCK-A-DOODLE (Liberty)
Featured Artist: Glen Campbell

® FRIED GREEN TOMATOES (MCA)
Single: I'll Remember You/Grayson Hugh
Other Featured Artists: Paul Young, Jodeci, Taylor Dayne i

® BEAUTY AND THE BEAST

NEW THIS WEEK i
® BONNIE RAITT: THE VIDEO §

COLLECTION (Capitol)

Eight songs, 30 minutes. Clip :
compilation includes “Not The
Only One,” “Nick Of Time," _
"Something To Talk About,”
and others.
® SLAUGHTER: THE WILD

LIFE (Chrysalis)

This 70-minute video — set
for simuitaneous release with
the album of the same name —
spotlights behind-the-scenes
footage shot during the making
of the LP, including demo ver-
sions of four new songs and
clips for “Days Gone By” and
the title track.

O LITTLE MAN TATE (Orion)

Feature fim stars Jodie Fos-
ter as the single mother of a
seven-year-old prodigy and Di-
anne Wiest as the child's psy-
chologist. Look for Columbia
artist Harry Connick Jr. in a co-
starring role as the youngster's
oftbeat college classmate.
® STRICTLY BUSINESS

(Warner Home Video)

Feature film comedy starring
Tommy Davidson as the mail-
room homeboy who becomes a
black yuppie to attract a beauti-
ful woman (Halle Berry) spawn-
ed an Uptown/MCA soundtrack
with tracks by L.L. Cool J,
Jodeci, Nice & Smooth, and
others.
® SISTERS IN THE NAME

OF RAP (PolyGram) &

Queen Latifah, MC Lyte, Yo-
Yo, Salt-N-Pepa, Tam Tam,
Roxanne Shante, and other fe
male rappers unite for this 75-
minute concert, taped live from
NYC's Ritz.
®BURIED TREASURES VOL.
3: RAP SOURCE (PolyGram)

This half-hour chronicle
traces the roots of rap music
video with clips by Eric B. &
Rakim, the Boo-Yaa Tribe, and
Def Jef, as well as Anthrax and
Public Enemy’s live rendition of
“Bring The Noise.”

T T
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Single: Beauty And The Beast/Celine Dion & Peabo Bryson (Epic) ;

® JUICE (S.0.U.L./MCA)
Single: Don't Be Afraid/Aaron Hall

Other Featured Artists: Naughty By Nature, Eric B. & Rakim

® GLADIATOR (Columbia)

Single: We Will Rock You/Warrant

Other Featured Artists: Cheap Trick, 3rd Bass, PM Dawn

O THIS IS MY LIFE (Qwest/Reprise)

Single: Love Of My Life/Carly Simon

® RUSH (Reprise)

Single: Tears In Heaven/Erlc Clapton

® FOR THE BOYS (Atlantic)
Single: In My Life/Bette Midler

COMING

® DEEP COVER (Solar/Epic)

Featured Artists: Dr. Dre, Shabba Ranks, Snoop Doggy Dogg
® ROADSIDE PROPHETS (Vanguard)

Featured Artists: John Doe, Exene Cervenka, Pogues

| |

S

TOP TEN SHOWS
APRIL 6-12

1 NCAA Basketbali
Championships
(Michigan vs. Duke)

2 60 Minutes

3 Roseanne

4 Home Improvement

51 Witness Video

6 Unsolved Mysteries

7 Prelude To
A Championship

8 Movie (Monday)
(“Danielle Steel's
‘Secrets’ ")

9 Cheers

10 Full House
Source' Nielsen Media Research

All show times are EDT/PDT uniess oth-
erwise noted; subtract one hour for COT.
Check listings for showings in the Mountain
time zone. All listings subject to change.

Tube Tops

David Bowie, Guns N’
Roses, Elton John, Metallica,
George Michael, Def Leppard,
Seal, Spinal Tap, Robert Plant,
Lisa Stansfield, Annie Len-
nox, Extreme, lan Hunter,
Roger Daltrey, Paul Young,
Zucchero, and U2 (via sateliite
from their U.S. tour) are slated
to perform at London's Wem-
btey Stadium on Fox's two-
hour broadcast of “A Concert
For Life" (Monday, 4/20, 8pm).

The AIDS fundraiser tribute to
the late Freddie Mercury will
also feature a set by the remain-
ing members of Queen, with
Def Leppard frontman Joe Elliot
on lead vocals.

Friday, 4117

*Nirvana, Red Hot Chili Pep-
pers, Soundgarden, and
Ned’s Atomic Dustbin, ‘‘ABC
In Concert” (midnight).

Saturday, 4/18

*Annie Lennox, “Saturday
Night Live" (NBC, 11:30pm).

Tuesday, 4/21

*Bette Midler and Ringo
Starr narrate children’s tales on
“Shelley Duvall's Bedtime
Stories” (Showtime,7:30pm).

Wednesday, 4/22

*Peter Murphy, “The Dennis
Miller Show” (syndicated;
check local listings).

*Al Green, “Late Night With
David Letterman” (NBC,
12:35am, Thursday).

Thursday, 4/23

*Spinal Tap visit Springfield
during their international tour on
‘The Simpsons™ (Fox, 8pm).

*Michael Jackson's new mu-
sic-flm “In The Closet,” di-
rected by photographer Herb
Ritts and featuring supermodel
Naomi Campbell, premieres on
Fox (8:25pm).

® Color Me Badd make their
acting debut playing themselves
on “Beverly Hills, 90210 (Fox,
9pm).

® Seal, “The Arsenio Hall
Show” {syndicated; check local
listings).

* Tori Amos, “David Letter-
man” (12:35am, Friday).

waaaaL amaricanradiohistorv com
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2 frontman Bono is develop-
U ing a screenplay called “Mil-

lion Dollar Hotel" — and has
sold it to Mel Gibson. The script's
based on legends about the L.A.
skid row hotel the band was seen
playing atop in the video for
“Where The Streets have No Name"”
(People).

See Virgin Do

Virgin Records U.S. co-Man-
aging Director Jeff Ayeroff calls
him a “mix of shaman, altruist, Eng-
lish nose-to-the-grindstone, and
optimist,” while co-Managing Direc-
tor Jordan Harris says, “He's fun
— but brutal. He gets what he
wants.”

He is Richard Branson, who
says in a broad-ranging Vanity Fair
profile, “My parents brought me up
with this philosophy: ‘You must do
things — you mustn't watch what
other people are doing; you mustn't
listen to what other people are do-

Dine & Dash

Bruce Springsteen leapt up and
ran “like a bat out of hell” when he
saw quad-city morning manster
Howard Stern’s sidekick “Stutter-
ing John " heading for him at a
Sunset Strip hotel (National En-
quirer).

"WHO’s Polyester Promo

WHOIDes Moines talk hosts Van
Harden & Connie Murad hosted
the “Fourth Annual International
Leisure Suit Convention,” luring
1500 for some double-knit fun.
Harden says of the suits, “I loved
them. They were functional, you
didn't need a tie, and food slid right
off” (People).

Leaving The Country

® On switching from MCA/Nash-
ville to MCA, Lyle Lovett says,
“They're marketing this record
[now] to the audience that's been
buying my records all along” (Enter-
tainment Weekly).

* K.D. Lang tells Elle, "I have
nothing but respect for country mu-
sic. As far as the political attitude of
its listeners goes, yes, I'm making
fun of it. That doesn’t mean I'm put-
ting myself above country fans. |
grew up in a town of 650 people,
so | understand those values.”

Bono Goes Hollywood!

BEST OF BREED — “My purpose
is not to make more conservatives
or register more Republicans, or to
get invited to the White House for a
state dinner . . . | simply want to be
the best radio guy there is,” says
Rush Limbaugh in Vanity Fair.

CAREER OPPORTUNITIES — “it's
a big-buck business of opinion and
innuendo peopled with duplicitous
tipsters and backstabbing lawyers;
an industry of backroom hand-
shakes, shark-infested scrambles
for unknown bands, and executive
musical chairs" — WB/Reprise A&R
Assoc. Director Tim Carr talks
about his job in Details’ career
issue.

Leppard Colony

Roliing Stone cover boys Def
Leppard talk about the trouble
they've seen: “At one time or an-
other, everyone in the band has
said, ‘This is nonsense. It isn't
worth it. I'm leaving.’ The one thing
we're fortunate about is that no two
or more members have said it at the
same time.' " Also, the band is de-
picted auditioning guitarist Vivian
Campbell, who officially joined last
week (see Compact Data, Page
36).

Collectors Cornered

Art & Antique magazine's new list
of the 100 biggest collectors in-
cludes Madonna, David Geffen,
Sire President Seymour Stein, and
Sony Music President Robert
Summer.

In The Key Of Life

* “People say ‘This is your big
breakup record — will you still be
able to write good songs?’ I'm sure
I'l be just as depressed at some
other point in my life” — Matthew
Sweet waxes optimistic in Enter-
tainment Weekly.

¢ Eddie Van Halen wrote the
song “316" for son Wolfie before
he was born. "When Valerie [Ber-
tinelli] was pregnant, he was totally
nailing. her bladder. I'd take an
acoustic guitar, lay it on her belly,
play the song, and it would chill him
out” (Playboy).

® Cher took 15-year-old son Eli-
jah Blue Allman to get his first tat-
too (a heart and dagger) (Star).

Open-Door Policy

Mariah Carey says, “One lady
toid me her daughter was piaying
that song [‘Someday’] over and
over, and the high note that comes
at the end made her garage door
keep opening and closing” {Peo-
ple).

Each week R&R sneaks a peek
through the nation’s consumer
magazines in search of every-
thing from the sublime to the
nidiculous in music news. R&R
has not verified any of these
reports.
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A Program Director’s Dream!

Make Your Station Sound Consistently Great

| 4DSK BSPAGATORATE.E

| 0SR4GATORADE.Z B0 26 |
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Shown above are the Ultimate Digital Studio~ com-
puter screen, mike, Sony juke boxes for CDs, and
Digicart- for commercials, jingles, time announce-
ments, and voice tracks. Works great with live an-
nouncers, unattended remotes, satellite formats, or
unattended operation with voice tracks.

Now your radio stations can run their

smoothest!- Get TM Century’s

Ultimate Digital Studio.” See and

hear how much it helps when you're

in Las Vegas at NAB Booth 2525.

You'll get:

B Local control of all music and
all commercial breaks with an
IBM-style computer;

B You select all music from

greatsounding CDs:

e juke boxes or “6-pack”
magazine players;

e GoldDiscs,* HitDiscs,™ or
ordinary CDs;

Instant access to voice tracks,

commercials, jingles, promos, and

sweepers on DigiCart* hard disc

digital audio player;

No console: the purest signal
quality (with digital level controls)
for CD music, mikes, phone bits,
remotes, etc.;

Automatic loading of computer
traffic logs and music schedules;

B Your local personalities can
record a 4-hour show in 20
minutes, or programming service
voices are available.

Less than $15750 for
computerized studio!

just add mike, transmitter, music, jingles, production studio and announcers. $15,750

Ultimate Digital Studio includes mike input, color VGA, computer, 6 Pioneer PD-TM1
CD players (108 CDs/2,000 songs), with DCR-1002 DigiCart.
Inc

(800) TM Century

(800) 937-2100 o (214) 934-2121
FAX: (800) 749-2121 or (214) 448-0000

14444 Beltwood Parkway
Dallas, TX 75244 USA
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THREE TIPS

More-Effective
Motivation

ooking to motivate your

staff? Management consul-

tant and UC San Diego clin-
ical professor of psychiatry Judith
Bardwick, author of ‘“‘Danger In
The Comfort Zone ($19.95/Ana-
com), suggests that you:

\“\:,g \%&?‘9

E
#e

SEVEN STEPS

re you an effective listener?

If not, you're probably

missing out on valuable in-
formation that could enthance your
performance at work and improve
communication at home.

To boost your listening skills, KC-
based communications expert and
motivational speaker Ron Meiss
suggests that you:

¢ Challenge employees to learn.
Encourage them to master new
processes and ideas. Keep in mind
that certain risks are involved and
that failure shouldn’t be punished.

¢ Give a speaker your undivided
attention. Show him or her that
you're completely committed to
what’s being said. Maintain good
eye contact during the conversa-
tion and refrain from other activi-
ties (shuffling papers, looking at
your watch, etc.)

Industry
Directory

* Raise expectations. People on-
ly produce what's expected of
them. If an intern is expected to on-
ly bulk erase carts, that’s all he or
she will do. But tell the person to
organize the production area and
see what happens.

he latest edition of the
T"Recording Industry

Sourcebook 1992" (As-
cona Communications Inc./
$54.95) contains 8400 listings
in 70 categories, including art-
ists, management firms, labels,
and recording studios. This third
edition of the 600-page book
has been expanded to include
listings for all major market
cities. The book is also available
on fioppy disc for IBM and Mac-
intosh. Call (800) 472-7472.

¢ Quietly involve yourself in the
conversation. Show your participa-
tion by nodding occasionally, and
encourage your speaker by period-
ically interjecting “I see,” ‘“‘uh-
¢ Tolerate mistakes. Occasional, huh,” and “yes.”
reasonable screw-ups are part of
the learning process. However, you
should point out the error, articu-
late its root cause, and adopt meas-
ures to prevent it from happening
in the future.

Wlth Thls Week’s R&R

= 7 X F Ry
E%\@ ‘ Tl

* Remove or avoid distractions
when possible. When it’s not, draw
the speaker’s attention to the dis-
traction. This will tell him or her to
be especially clear, and reassures

& i

an & 3

You "COMPLETE INDUSTRY

GUIDE y

45 4
: SPECIAL S\IPN[NN‘
VOLUME 1997

ES@U R(E

5%

Wy V\\?!»

£ %*‘;z? § %

:;1%5 o @ g %%(:X *’éﬁ&%’ Y :
5% I BSOS AL

RAINGS REFORT RO

Qu
Y mmsm
RO

;

<

\ y w“wmv : \
» b %
o SRR
4pr ot A »nad
T e 5
B
[ TRt W

u!lwl‘“""'
ol LLRTAEY

Maany amaaricanradinhictary com

Sharpening Your Listening Skills

or “That's absolutely correct’” —
the speaker’s entire message.

sions, efc.)
speaker's message.

Mast Common Listening Errors

ommunications expert Ron Meiss says poor listeners often commit
one or more of the following errors during a conversation:

¢ Evaluating before understanding. Some people are inclined to re-
act to something a speaker says — telling themselves “That's a load of bull"
in mid-conversation rather than listen to

Solution: There'll be plenty of time to evaluate the conversation later.
Right now you're listening to absorb information. You can't do this by argu-
ing and pointing out a speaker’s errors.

A ¢ Offering unsolicited input or advice. Unless a speaker asks for ad-
vice or comments, chances are good he or she doesn't want any. Unso-
licited participation only prolongs and confuses the conversation.

Solution: If you must interrupt, do so with a question. Instead of saying,
“That means X,” fry asking, “Wouldn't what you say mean X?"

* Assuming the point of the speaker’s conversation. When conver-
sations follow established patterns, a listener thinks he or she knows what
point the speaker is going to make. This quite often leads the fistener to
false assumptions, and — worse — makes you unreceptive to the subtle
messages that may be contained in the conversation.

. Solution: If you think you know where the speaker is going verbally,
concentrate on non-verbal communication (voice intonation, facial expres-
Non-verbal clues can either reinforce or undermine a

the speaker that you're truly inter-
ested in what’s being said.

¢ Interrupt politely. If you must
interrupt, do so with a thoughtful
question. This not only keeps the
energy flow going, but also encour-
ages the speaker to continue shar-
ing info.

¢ Jot down notes, This is particu-
larly effective when the conversa-
tion requires further action. It also
impresses the speaker.

¢ Check your emotions. When
conversations are emotionally
charged, it’s easy to miss the real
message that’s being imparted.
Get a grip on yourself. Remember:

®May 27-31 — AWRT's 41st
National Convention. La Posa-
da, Phoenix

® June 7-13 — NAB Radio Ex

& ecutive Management Develop-

ment Seminar. University of
¥ Notre Dame, South Bend IN

RER CONVENTION '92 ...

The speaker doesn’t control your
emotions, you do.

¢ Practice, practice, practice.
Like any skill, better listening
takes hours of practice. Start at
home, listening to your children,
spouse, or roommates (if applica-
ble). If you're flying solo, you can
help reinforce your goal by writing
messages to yourself — such as
“Today I will listen” — on your
notepad before entering a meeting.

Mr. Bad Example

For a crash course in bad listen-
ing habits, check out the adjacent

story.

® June 18-20 — Talk Show .
Host Convention. Mayflower
Hotel, Washington, DC

® June 25-27 — Bobby Poe
Convention. Sheraton Pre
miere, Tysons Corner, VA

JUNE 171-13 IN CENTURY CITY

®June 7-14 — T.J. Martell
Rock 'N Charity Weekend. Vari-
ous locations, Los Angeles

® June 10-13 — NAB Radio
Montreux. Ccnvention Center
Montreux Switzerland

® June 11-13 — R&R Conven-
tion '92. Century Plaza Hotel,
Los Angeles.

® June 14-17 — BPME & BDA
Conference & Exposition.
Washington State Convention &
Trade Center, Seattle.

® June 17-21 — New Music
Seminar. Marriott Marguis Ho-
tel, New York City.

® June 17-21 — Rapfest '92.
Sheraton City Center Hotel,
Cleveland.

® July 16-19 — Upper Midwest
Conclave. Radisson Hotel
South, Bloomington, MN

® August 6-8 — Morning Show
Boot Camp '92. Crowne Plaza
Ravinia, Atlanta

® August 13-16 — Jack The
Rapper Convention. Atlanta Hil-
ton & Towers Hotel.

® September 9-12 — NAB Ra-
dio '92. Convention Center,
New Orleans.

® September 23-26 — RTNDA
471th International Conference &
Exhibition. Convention Center,
San Antonio. §
® September 29 — CMA 4
Awards. Grand Ole Opry, Nash- 2
ville.
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R-BRAINED
FORMAT THAT'LL

EVER WORK
FROM THE

COMPANY THAT
BROUGHT YOU
CLASSIC ROCK.

In the early 1980’s, we started ~ war stories to prove it. researched, with logos, sales
seeing a lot of research indi- A new rock format targeted support and production packages
cating a strong market foranew  to a modern state-of-mind, “The  ready to go.
format. We introduced “Classic Edge®” features groups like U2, There’s nothing so powerful as a
Rock.” People said it would R.EM., INXS, and Talking format whose time has come. This
never last. They were wrong. Heads — for the growing audi- time, it's “The Edge®”

Today everyone is talking ence that is fed up with the rap e
about new rock. But we've and repetition on CHR and the jncobs
already been there — with heavy metal approach on AOR. medlq
“The Edge®- and we've got the “The Edge®” already (313) 353-9030

I'he Edge™ 1S A REGISTERED SERVICE MARK OF MEDIA STRATEGIES INC./JACOBS MEDIA.

waanAL americanradiohistornns.com
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\echnology Showcase

No more
dead air

From ad sales to
call-ins, our voice
mail fills your slots

Use any 286/386 and our voice software products to
respond lo listeners, promote community events, send
fax's on demand, & even manage your incoming phone
calls for greater efficiency arﬁ bigger profits.

New 10 voicemail? Order our 25 PC Opportunity
Toolkit to learn how your business can profit from our
full line of voice-based "Recession Weapons.”

Cm) mel o

Lviermyin W% T ITH-UEa1

DemoSource ' PZGES
1 800 283-4759 HNI3

8345 Reseda Blvd, Ste 202 « Northridge, California « 91324 « USA

A generation better. . .

Agh

Audiometrics (7 oysysspml
CD 10 e 2 A
Compact Disc  __ — e
Cartridge o B
Machine e

* Uses CD cartridges. * 3-beam optics.

® Plug-in circuit boards. * No more dead air.

* Quick Search
& Location.

* Recognizes &
responds to INDEX

3.

You'll find the CD 10 & friendly, likeable programming too!
which will encourage you to take CDs direct-to-air. Call

Harris Allied for more information on the CD 10.

o HARRIS
ALLIED=—

BROADCAST EQUIPMENT

T T O et Mo N o [ o P
LTI B 1 v i T O ]

Fax (317) 966-0623  In Canada (800) 268-68
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The New Series 2!

The Series 2 offers the features that
broadcasters want. Dolby HX Pro Head-
room Extension, Digital Tape Timer, Ac-
tive Balanced Inputs & Outputs . . . to-
gether with ITC’s high quality and relia-

bility.
&

For more information and the

name of the closest Series 2 dealer,
call ITC at 1-800-447-0414 or

call collect at 309-828-1381.

©1992 Harris Allied

Digital DJ..

Digital DJ Satellite System

$7,995.00!
SMN-JSA-UNISTAR-Moody-Etc

Digital DJ replaces all your old audio Cart sources with high quality
digiral audio from a computer hard disk.

Complete Satellite Systems From $198.00/Mo.
Multi-day Satellite programming is a snap! Full ID, Jingle, Magic
Calt & Liner rotation and live assist options. Auto spot Set fill,
Subs for illegal spots. Real Time operation with auto update after
power failure. Many options. Easy installation and operation.
Eliminate your paper Log. It’s all on the screen including live
rotating tags & copy, news and lists. Call for new Demo disk and
brochure.

O Satellite Stations: Eliminate book tapes, stacks of carts, super
switches and old automation with a complete programming
systemn.

QO Automation: Replace all your multi-cant playbacks. Get real
walk-away.

Q CD Programming: Soon Digital DJ will random program CD
tracks with playlists from Music Log.

Our 12th Year - 1000+ Stations!

The Management
1-800-334-7823 / 1-817-625-9761 / Fax 817-624-9741
P.O. Box 1-36457 Ft. Worth, TX 76136

DYNAMAX CTR90 SERIES + Superb Audio Quality * Dolby
HX Pro Headroom Extension * DNR Dynamic Noise Reduction s

Unmatched Cost / Performance
AUDIOMAX 4000 CARTRIDGE * Fully Compatible with

Type

AA-4 - Expanded High Frequency Headroom ¢ Less Expensive,

Satisfaction Guaranteed

DYNAMAX COBALT CARTRIDGE + Maximum high fre-
quency headroom ¢ Superior Phase Stability * Longest Service Life

®

c BROADCAST PRODUCTS BY FIDELIPAC™

Fidelipac Corporation
I P.O. Box 808 - Moorestown, NJ 08057

TEL: (609) 235-3900 - FAX: (609) 235-

7779

Sound Effects at the
Touch of a Button!

The BOING BOX™ puts hundreds of digitally
sampled sounds right at your fingertips—from
gunshots to rim shots, barking dogs to helicopters.

@ It's EASY! Select a sound, press a button, and
the sound piays. Forget CD sampling!

@ A special effects feature lets you modify each
sound, play sequences, repeat, and more.

Call 1-800-338-3348 for the name of a dealer near you.
Suggested retail price $179.00

TDK's NEW SM
CASSETTES:
“IT'S ABOUT TIME”

« Now available in 10, 20, 30, and 60 minute lengths.

« Superior high bias cassette for studio and
demo recordings.

« Uses top-quality SA tape pancake for low
noise and wide dynamic range.

« Ask for our new A/V catalog.

(<) SONOCRAFT

575 Eighth Avenue, New York, NY 10018
TEL 800-274-7656 FAX 212- 564-8438

YOUR NEXT CART

MACHINE IS DIGITAL

Hundreds of America’'s most successful
broadcasters have already chosen the

DigiCart to make their stations sou

nd

great! It's easy to use, and gives the clean

on-air sound of CDs.

The price perfor-

mance leader at $3,995! Hard disks avail-
able too. Call now for a DigiCart bro-

chure. (818) 342-3127 or FAX (81
342-4372.

8)

The DigiCart. @W

Reach
Equipment
Buyers In

Technology
Showcase

Call Henry Mowry

310-553:4330

WAAMA-SRekicakkadiahistorn/.—com
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developed a product that’ll en-

dear him to music lovers and
CD owners worldwide. The Ger-
man entrepreneur has patented a
CD repair kit that removes
scratches from compact discs. The
key? Sheets of sandpaper that
allow users to grind down skip-
causing lumps and crevices in a
CD’s plastic outer shell.

The music on your CD has been
stored (in digital code) in tiny pits
on the disc's surface. The disc was
then coated in plastic. Your CD

I nventor Harald Schmid has

TECHNOLOGY

Patented Process Removes
Lumps & Scratches From CDs

player’s laser peers through the
plastic, reads the codes, and con-
verts them back into music.

However, scratches and lumps
in the plastic shell can cause lasers
to misread the music codes and
skip. Enter Schmid’s kit.

Although there are several CD
repair kits on the market, Schmid’s
is the only one to include four
grades of sandpaper and instruc-
tions for removing deep scratches.
It’s available from NYC-based
Memorex-Telex N.V. For more in-
fo, call (212) 599-7220.

TECH PROMO O’ THE WEEK

Jewel Box CD Cart Trick

5‘§ SHHAL
3

woofers 'n’ tweeters at Harris Allied bulk-erased the competi-

tion for hitherto untapped Promo ltem O’ The Week honors
(Technology Division) by spinning out the product’s specs 'n’ sales pitch
in a CD jewel box complete with full-color cover art 'n’ gatefold “tiner
notes.”

The CD10 — not included — keeps the cart's label visible at all times
and safeguards against accidental removal of the CD while on-air. it also
boasts a jog shuttle wheel, 8X oversampling. plug-in circuit boards,
faster linear tracking, and easy dubbing to DAT. Furthermore, the unit re-
sponds to Index 3 subcodes, permitting the machine to emulate automa-
tion li<e the secondary cr tertiary tones on a tape cartridge.

And the CD in the tray? it's a demo disc for another Harris Allied prod-
uct. TM Century's Gold Disc music library, itself equipped with index 3
subcodes. For further info, phone the firm at 1-800-622-0022.

O n behalf of their new “AudioMetrics CD10" cart machine, the

New Interactive
CD-ROM Bows

arner New Media —
working in conjuction
with Time-Life Books —

has created “The View From
Earth,” T-W's first informational in-
teractive CD-ROM. The multime-
dia evocation of last July's solar
eclipse uses color graphics.
music. animation, narration, text,
and video footage to present

* an “animated slide show" of the
July 11 eclipse. shot from the
top of Hawaii's Mauna Kea vol-
cano;

® narrated “tours”
Earth, and Moon;

* a map of the world to show the
paths of eclipses from 1540-
2040

of the Sun.

Also included on the single CD:
the text of three complete Time-
Life books, a pop-up glossary of
ferms. and an index of relevant
people, places. events, and dis-
coveries.

The CD plays in color via an
Apple-compatible CD-ROM player
attached to a Macintosh Il PC with
at least four megabytes of memory
or a Macintosh LC with a 13-inch
monitor. {(An adapted version for
other companies’ multimedia PCs
will be available in July.) Sug-
gested retail price: $79.98.

‘Joke Book’ Coming

Next month sees another re-
lease in the series: “Funny.”
Essentially a cross-indexable CD-
ROM joke book, "Funny" is based
on — and contains — the 1987
movie of the same name. which
consisted of hundreds of people
telling their favorite jokes to the
camera

of various utility menus, etc.

MIDI to a computer — as well.

Digital Equalizers Arrive

uena Park, CA-based Yamaha Corporation of America will make

B a pair of digital equalizers — the “DEQS" {pictured} anc its single

rack space sister, the "DEQSE"” — available to broadcasters in

June. The DEQS5 can be used either as a dual-channel, one-thid octave
graphic equalizer or a six-band parametric equalizer.

Capable of handling up to +24dBm peaks, the 20-bit digital-to-

analog conversion unit sports a dynamic range of more than 110dB. An

LCD screen graphically displays the EQ curve and provides text display

Memory Capability
The three rotary encoders controt frequency, gain, and band-width in
the parametric EQ mode. In the graphic EQ mode, the frequency control
selects the band and the gain control adjusts the level of this band. Up to
40 EQ settings can be stored in the unit's memory — or transfarred via

Additionat features indlude an automatic hum canceller, an adjustable

millisecond delay, and a time-code reader than can be programmed to
change memories at specific intervais.

The DEQSE contains all the features of the DEQ5, but lacks front-
panel programming contrals and displays. (You can program o° control
up to 23 of the former with the latter.) For more info. phore (714)

522-9011.

Formats Of The Future?

Japanése cable radio network offers
listeners 320 different channels

apan’s largest cable-radio
J network, Osaka Yusen

Broadcasting (OYB), has
managed to fill 320 of its 440 chan-
nels with such formats as pop, clas-
sical, jazz ... and ‘‘rooster calls
and bell ringing”? According to a
recent Wall Street Journal article,
the network has grown from 12
channels in 1977 to its present size
by concentrating its expansion ef-
forts on the offbeat.

From abacus lessons to Buddhist
chanting, OYB tries to cater to
each of its one million subscribers’
tastes. Tired of Mozart? Switch to
North Korean folk songs. Tired in
general? Tune in to the sheep-
counting channel, which features a
mellow male voice slowly counting
up to 1001.

The network’s repertoire also
features such 24-hour formats as
steam locomotives, nonstop frogs
and cicadas, and yodeling. World
War IT military music, philosophi-
cal talks, and a recording of a preg-
nant woman’s heartbeat are also
offered.

The network even has three “ali-
bi" stations that play nothing but
fake background noise that enables
subscribers to make phone calls
that sound like they'r2 coming
from a game parlor, bow ling alley,
or phone booth on the street.

Such diversity has its price, how-
ever. Yusen charges an initial fee
of 30,000 yen ($230) anc monthly
bills run another 6000 yen ($46)
thereafter.

Monthly station liner
service

Wide variety of exciting
major market voices

Super effects

Less than the cost of a new
pair of shoes.

Special Introductory Offer!

Padio

Et cetera

The Leader in Creative Marketing

INCREASE RATINGS

AND REVENUES
® Turn-Key Radio Games
® Scratch & Win Tickets
e Database Building Promotions

Free Musical Image With Each
Project

800-767-1267

MARKET!

Six ONE-HOUR shows on compact disc.
Halloween, Christmas, Summer Specials
and more SUPER special features.

Only ten minutes of commercials per hour
...ALLLOCAL

CALLNOW TO LOCK UP YOUR

waany amaricanradiohistopnscom


www.americanradiohistory.com

26 e Apiil 17,1992

R&R OVERVIEW

The Baby Boom Part li: The °70s

Original boomers create new echo of births, marketing opportunities

r-r here’s a new baby boom
sweeping the country -
one that began in 1977,
shortly after the original boomers
entered childbearing years and
started having children. Lots of
them.

The nation’s birthrate has risen
steadily since 1977, peaking at 4.2
million births in 1990. That’s more
than any other year since 1961 and
marks a 32% increase since 1976,
according to the NYC-based Fine/
SV'P research firm.

Kid Cost Per Year

Fine/SVP also estimated that
parents will spend $35,510 — or an
average yearly cost of $5920 (in

he nation may be shifting
T toward a healthier diet,

but eating chocolate re-
mains a favorite pastime — 90%
of Americans over 18 indulge in
the sweet treat, according to an
industry spokesperson.

With 1991 sales of $11.5 bil-
lion. chocolate remains the
number one snack food in the
U.S. For a taste of the 10 top-
selling chocolate candies.
check out the following chart:

1. M&Ms
2. Snickers
3 Reese’s Peanut

Butter Cups
4. Hershey’s Kisses
5 Milky Way
6. Hershey’s Milk Chocolate
7 Kit Kat
8. Twix
9. 3 Musketeers
0. Nestle’s Crunch
Butterfinger (tie)

Source Confectioner magazine

e

/
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1990 dollars) — to raise a newhorn
to age 6, creating an under-six
market that was expected to reach
$134.4 billion last year (in constant
1990 dollars).

Naturally, this new tide of child-
ren will affect the long- and short-
range marketing plans of all kinds
of businesses, including radio. Con-
sider the following:

Financial Impact

¢ Today’s parents are having
fewer children, but they’re having
them closer together. The result?
Families with one or two pre-
schoolers are financially strapped
while the kids are young. So even
though families aren't planning to
have a third or fourth child, that
doesn’t mean they’ll have more
money to indulge the two kids they
have.

¢ First births typify the new
boom. One in four deliveries in 1988
were first births. In 1961, this figure
was a similar 26%. Since parents
usually spend 5%-15% more on
their firstborn, marketers and pro-
grammers should be able to capi-
talize on this ‘‘generosity factor.”

¢ Today's parents are starting
their families later in life. The
number of babies born to women
aged 30 and over jumped 66% from
1980 to 1988. Meanwhile, the num-
ber of households with children less
than age 3 and a householder age 30
and over jumped 61% from 1975 to
1990. Note that older parents, being
more established in their careers,
are also more likely to have dispos-
able income to spend on their kids.

¢ Today's parents are better edu-
cated than their forebears. In
1960, only 8% of people aged 25 and
over had completed at least four
years of college. By 1989, that
figure nearly tripled to 21%. You
can expect these brainy moms and
pops to buy their kids more books
and educational materials (toys,
CDs. cassettes, etc.).

 Longer lifespans means there
are more grandparents around to
spoil today’s boomers. A quarter of
all toy purchases and 40% of all
juvenile product purchases can be
traced back to Grandma and
Gramps. You can best target
grandparents with direct ad cam-
paigns and promotions.

Auto Tuneup Attitudes Surveyed

aybe it’s the tough econo-
M my. but most Americans

consider auto tuneups a
luxury instead of a necessity. The
latest research from the Autolite
Telenation Omnibus Survey found
that 57% of Americans take their
cars in for a tuneup only when they
have engine trouble (30%), start-
up problems (16%), or poor mile-
age (11%).

More than a third (35%) of
Americans tune up their own cars,
citing ‘‘money savings’ as the
primary motivation (66%). Thirty-
one percent go to dealerships, and
an additional 31% go to indepen-
dent garages.

Nearly two-thirds (63%) of those
who don’t do their own tuneups say

it’s because they don’t know how

if they could, 55% would. (Perhaps
this general ignorance is why a me-
chanic’s item checklist is twice as
long as an average consumer’s,
which usually only cites air filter,
oil and filter, and plugs and wires.)

Indies Vs. Dealers

People who patronize indies say
they do so because it's cheaper
(46%), more convenient (23%), or
because they know the mechanic
(22%). Another 9% say they simply
don’t trust dealer-run shops. Mean-
while, folks who entrust their tune-
ups to dealerships do so because
they think the dealer knows the car
better (30%) or because they
believe their car’s warranty re-
quires it (25%).

Slotless CD
Organizer
Arrives

l’!ﬂ\\l

(Z

that keeps up to 25 discs in order

movement of several discs

(800) 426-4303

Iphabetizing and rearranging your station's voluminous CD library

won't be such a hassle, thanks to Bellingham, WA-based Allsop

Inc.’s “Compact Disc Organizer' — a slotless CD storage system

While slotted holders allow movement of only one CD at a time, the
Organizer uses spring-loaded retention fingers to enable simultaneous

Designed to save space — no slots means less bulk — the stackable
units can be wall-mounted as well Retail price: $9 95. For more info, call

POSITIONS SOUGHT

America’s Most Romantic Activities

espite their obvious — and
D sometimes subtle — differ-

ences, American men and
women have remarkably similar
notions of what’s romantic.

When a recent survey conducted
by Bowling Green State University
separately asked men and women
to come up with their Top 10 lists of
romantic activities, the genders
duplicated seven out of 10 answers.
And the seven shared seductions
are:

» Taking walks.

« Sending or receiving flowers.

« Kissing.

America's Only 24-Hour Sports Talk Radio Network
Live 24 Hours/Day » Nationwide 800 Numbers o Interactive Talk

Discuss Breaking Stories Live e Latest Issues

Your Listeners Talk to the Sports Figures e Straight Barter
C5-Transponder 15-Channel 18.0

LIVE 24

HOURS A DAY!

Sports

Entertainment

Network

Suite 100

Las Vegas, NV 89121

4180 S. Pecos
Tel (702) 451-3131
Fax (702) 458-6021

* Cuddling.

¢ Dining by candlelight.

« Sending or receiving cards and
love letters.

* Hugging.

Different Strokes

Which activities made one list
but not the other? Hearing or say-
ing I love you.” slow dancing, and
giving and getting surprise gifts
were cited by women.

Meanwhile, the men's list includ-
ed holding hands, sitting by a fire-
place. and making love. Draw your
own conclusions.

WirA=aRekiecalkadiohistory com
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Continued from Page 1

According to Sikes, the FCC's
changes in radio ownership rules
should be a boon to localism, free-
ing stations to reduce their over-
head by operating multiple stations
in a single market and spending
more on local programming and
news. Sikes contended that broad-
casters who build large and loyal
audiences do so by farsighted in-
vesting in localism, and “these
broadcasters,” he said, “are not
worried about satellite.”

In a news conference before his
address, Sikes encouraged broad-
casters to proceed with acquisi-
tions under the relaxed ownership
limits, which go into effect August
1. Although he doesn’t predict
wholesale changes in the rules, he
said controversial areas likely to
be targeted in petitions for recon-
sideration are the 30 AM/30 FM na-
tional caps and the six-station up-
per limit in the largest markets.
Until then, Sikes said it is unlikely
that, in just a few months, any
broadcaster will approach either
limit.

Rep. Matthew Rinaldo (R-NJ) of
the House Energy and Commerce
Committee told attendees that the
Democratic congressional leader-
ship will seek lower ownership lim-
its before they are put into effect.

Measuring Stick

Sikes confirmed that the new
rules will likely require a survey of
audience shares for any station
seeking to acquire a second AM or
FM in their market, no matter how
small. “Yeah, I think they’re going
to have to do a survey and it's go-
ing to have to be reputable,” Sikes
said, but he didn’t spell out what
the FCC would consider a ‘“‘reputa-
ble” survey in non-Arbitron mar-
kets.

It became clear that the FCC
hasn’t yet determined precisely
how to implement its ownership
rules when it comes to counting the
number of stations in a market.
While Mass Media Bureau Chief
Roy Stewart was telling one ses-
sion that a station is counted in ev-
ery market where it has a 0.5 share
or better, Enforcement Chief
Chuck Kelley was just across the
hall telling another session that a
station was counted only in the
market where it is listed above the
line by Arbitron.

At an NAB/American Bar Asso-
ciation forum on communications
law, Commissioner Ervin Duggan
indicated that he intends to support
the new ownership limits, despite
an outery from Capitol Hill. Dug-
gan declared himself ‘‘a Democrat
who defends deregulation” and
voiced his support for Chairman Al
Sikes’s deregulatory efforts, “de-
spite occasicnal muttering from
my end of the bench.”

Duggan said he hoped that once
members of Congress read the ac-
tual text of the order, which was re-
leased last week, they would find it
moderate and reasonable. But he
later told R&R there was also a
danger that some lawmakers may
decide to make it a political issue.
“What is moderate and reasonable
in a non-election year may not be
considered moderate and reasona-
ble in an election year,” Duggan
noted.

Commissioner Andrew Barrett
engaged in some verbal sparing
with other commissioners Tues-

day over the radio ownership rules
changes. He ridiculed provisions
requiring an annual report on com-
petition, diversity, and minority
ownership by saying ‘‘it will proba-
bly go in the wastebasket or on a
shelf and nobody will ever see it.”
Barrett got in another dig when
asked what changes to expect on
TV ownership: “If my colleagues
believe that diversity of ownership
is no longer important for radio, I
doubt that they’d care about it for
™v.”

Commissioner Sherrie Marshall
said she was optimistic that con-
gressional outrage would cool once
the full text of the ownership rules
change is examined. “The record
supports the moderate approach
that we took,” Marshall said, sug-
gesting that it might not have been
a bad idea to completely do away
with ownership limits for AM.

Commissioner James Quello,
however, said he’d already receiv-
ed strong reaction from a congres-
sional committee chairman [ap-
parently referring to Rep. John
Dingell (D-MI)], and that there
wasn’t much chance of winning ap-
proval on Capitol Hill. Quello ques-
tioned whether broadcasters sup-
ported the Commission action. “If
we're going to give broadcasters
more stations than they want or
need, why cause all that turmoil
(with Congress)?” he asked.

Rules Draw Fire

The ownership rules changes
drew fire from Senate Communi-
cations Subcommittee Sr. Counsel
Antoinette Cook and House Tele-
communications Subcommittee Sr.
Counsel Larry Irving, as they
squared off with FCC Mass Media
Bureau Chief Roy Stewart and
Sikes’s Chief of Staff, Terry
Haines.

“The types of changes the FCC
has made are unacceptable and
appear to be politically driven,” Ir-
ving said. He said the rules would
make it more difficult for new en-
trants — minorities in particular —
to buy stations, and favored large
group owners while worsening the
financial difficulties of small sta-
tions. “It seems the Commission is
trying to drive small broadcasters
into bankruptcy,” Irving charged.

Haines retorted, “It is certain
that a lot of broadcasters are going
out of business, and we’re trying to
do something about it, whether
Congress cares about them or not.”

Stewart said ‘‘the key to minori-
ty ownership is financing,” rather
than anything the Commission
might do with ownership limits. He
noted that the FCC recently began
an inquiry into improving the cli-
mate for broadcast financing.

Cook was also critical of the own-
ership rules changes and said there
is a “strong possibility” of legisla-
tive action to reverse the move un-
less the Commission modifies its
deregulatory stance.

LMA Lingo

Brokers reported a lot of in-
quiries from station owners seek-
ing to buy crosstown competitors
once the duopoly rule is relaxed in
August. However, some of the bro-
kers said they were skeptical about
the number of would-be buyers
who would actually be able to get
financing to them.

For many stations, an LMA
could be the first step toward an
eventual purchase in their market.
Brokers and investment ba.nkers

said they expected to see increased
interest in LMAs, generally in-
cluding an option to buy the station
being brokered.

“LMAs are still very attractive
because they provide the leverage
that isn’t available with an outright
purchase,” broker Gary Stevens
told a Satellite Music Network
seminar on LMAs.

SMN VP/Programming Rebert
Hall described several reasons for
entering an LMA, including domin-
ation of a format, domination of a
demographic, and coverage expan-
sion. But he also noted that an LMA
can be used for a “savage attack”
strategy aimed at pushing a com-
peting station out of its format
niche. “You're going to see a lot
more of this in the future. This is
the brave new world that we all
face, and it has some frightening
aspects.”

If done properly, Prosper Busi-
ness Development Chairman Phil
Rist said, an LMA can produce an
“ability to sell beyond the num-
bers” because of synergy in the
multi-station buy being offered to
advertisers. But he warned that
“an LMA will cost you time and
money if you don’t take a market-
ing approach.”

Political Haze

The consensus among those at-
tending a panel on the FCC’s polit-
ical broadcast rules was that the
existing atmosphere is hazy. Legal
experts, along with the Commis-
sion’s Milton Gross, attempted to
cut through the fog.

While stressing that broad-
casters must offer lowest unit rates
to political candidates, Gross said
they need not be extended credit:
“If you don’t think a candidate will
pay the bill, don’t give him credit.
The issuance of credit to all adver-
tisers — political and otherwise —
needs to be done on a case-by-case
basis.”

When determining lowest unit
rates, attorney Arthur Goodkind
suggested, “a reasonable value
standard for bonus spots must be
established. If the value’s reasona-
ble, the FCC won't second-guess
yo‘l."

The ‘“‘reasonable’ and ‘‘common
sense” points were hit hard
throughout the session. A represen-
tative of several judges seeking re-
election was told, “Stations have to
classify differences in various time
buys. While the station must make
a reasonable effort to do this, they
can’t be expected to conduct a
primer to educate uneducated can-
didates.”

—Reported by Jack Messmer
and Ren Rodrigues
Contributing Editor:

Mike Kinosian

Princes Of Platinum

3 = T

Composer/conductor Michael Kamen and Morgan Creek Chairman/CEO
James Robinson were presented with double platinum records tor two
milllon+ sales of the “Robin Hood: Prince Of Thieves" soundtrack. Posing
with the awards and a Grammy the soundtrack received are (I-r) Morgan
Creek Music Group Co-President Jim Mazza, Kamen, Robinson, Morgan
Creek Productions COO Gary Barber, Morgan Creek Music Group Co-
President David Kershenbaum, and Kamen's attorney Robert Urband.

Phunky Photo

Columbia execs recently held a luncheon to honor Cypress Hill's “Phunky
Feel One” single. Breaking from the festivities are (I-r) Ruffhouse’s Presi-
dent Joe “The Butcher” Nicolo and CEO Chris Schwartz, Cypress Hif’s DJ
Muggs and B-Real, Columbia President Don lenner, and group member
Sen Dog.
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Reagan

Continued from Page 1
posite direction. As he was taken
from the room, Springer shouted,
“There’s a nuclear protest going on
Tuesday.”

A TV replay showed several
pieces of the broken statue hitting
the former president without
harming him. Reagan swiftly re-
gained his composure and returned
to the teleprompter to finish his
speech. Although the mike was
turned off, reporters in front of the
stage heard him quip, “Was that a
Democrat, by chance?”

—Ron Rodrigues

WAL amaericanradiohistor.ecoam
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ollowing a week of rumors that he was

heading to the top post at PolyGram/

Nashville, Liberty Prez Jimmy Bowen
admitted last week in the Nashville Banner, “|
put @ rumor on the street that | was talking to
PolyGram.”

Bowen acknowledged that the self-
generated rumors resulted in calls from
PolyGram, but he noted that no firm offer has
been made.

Bowen's Liberty contract expires at the
end of this year, and he entered into
negotiations with parent EMI Music a few
weeks ago. He has left Music City for a stint
in Hawaii to recuperate from nasal surgery,
and will resume talks with EM! when he
returns.

And A Wet Place

Jim Frank, ND at all-News
WMAAQI/Chicago, stands by his controversial
decision to break away from coverage of
Monday’s (4/13) Great Chicago Tunnel Flood
to air the White Sox home opener.
~According to Frank, by 1pm the flood
story had “stabilized” and coverage had
become repetitive, so he decided to go with
the game instead of “disappointing a major
customer, the White Sox.”

Frank admits he “wasn't thrilled” with
having to choose between a major story and a
major sporting event. Unfortunately, he says,
“l had contractual agreements,” and

Rumors
- & 'Contrary to rumors, Quality VP/Promo Sam
__:Hernandez was not displaced when Sr. VP/Promo
Nick Testa joined the label.
Wil | Religisn-mindsd - Salem Hmar:inasting
““convert its iatest acquistion, AOR KATMIColorada
Sarlugs? PO Mark Blake reports the stahon xs still -
'rockm' toe now
T it Reprise Dir./Urhan Promo Davnd Lmton
. segie in PLG as VP/Urban Prome? -
R * Can we curb the chatter that FH1021$acra~"_'
mmlu PD or. Dave Fsrgumn '8 soout to make an’
. '_extt? = - .
T Wﬂl Eu-clhng IFIS. Mldwea r-Ell;]IOOEﬂ pr{mo rep'
Leo Vela grab the same post at Morgan Greek?
* 15 KODZ [iormerty Y85¥Dallas night jock BIH?'?:\ :
Burke suditioning for afternoans at 290/San Diegoe?
* Did Epie VRMAC Promo Larry Douglas reafly
core & 170 yvard Bale-n-one ast Sunday (471172 0r
5 hE .rmﬂg\. us UI"I'? s

St ¢ e

Bowen Goin’ To PolyGram?

} - Between The Sox ‘

TARGET LISTENER — For further evidence that
America’'s radio listeners will publicly shame, de-
grade, and otherwise humiliate themselives for a pair
of U2 concert tickets, look no further than this loyal
aficionado of WBCN/Boston, who dramatically turned
himself into a human target for water balloon attack

Among the other ten “winners” were the man who
swallowed 104 live goldfish, the dude who drank a
bottled beer while standing on his head, and the two
students who smothered themselves in syrup and
hopped into a bed of feathers. Witnessed by
hundreds in the flesh, the gala event was broadcast
live to thousands more. scoring the Infinity AOR un

told amounts of local and national publicity in the
process.

“[broadcasting] is a business, it's what we do
for a living.”

While no radio stations went dark in the
deluge, ABC Radio’sgstudios at 333 N.
Michigan were left without power, forcing Paul
Harvey to broadcast from the crosstown

facilities of WLS-AM & FM. ironically,
Harvey’s Chicago affiliate is WGN.

Late flash: Classic Rocker WCSX/Detroit
let PD Mark Pasman go Tuesday (4/14).

Struggling UC XHRM/San Diego
announced Tuesday (4/14) that it has entered
into a “business agreement” with Urban
Community Radio Inc, headed by investor
Dennis Scott. Scott will be President of the

Continued on Page 30

and all spot avails.

NEW, CUSTOM A/C WEEKEND SPECIAL

CUSTOM JAZZ i$ a blend of melodic, light Jazz and smooth
vocals. 3 hours weekly. Perfect for Soft A/C’s! Assembled at
your station, by your talent. We supply the playlist, music library
and artist information. You take the credit

For information, call (708) 518-0340.

Jack Taddeo Communications Corp.

oy aaricanradiahictan, ~am
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THE HEW GINGLE AMD VIDED FROM

ZZ TOP* GREATEST HITS

UCED By HiLL HaAM FOR

“
NEW& ACTIVE
79/14

KEGL add KTUX add 40  WCGQ deb 29
WNVZ 30-28  WRQK add KISR 34-29
KWOD add CK105 27-24  WBPR 28-25
PWR92 39-33  KXKT add KIXY add
999KHI 33-28  KKRD add KNIN 30-24
K106 34-30 WHOT add KYYY 40-24
WNOK deb 31 KF95 38-33 KZIO add
WZYP 40-27 FM104 deb 23 Y94 add
WQUT 25-18  KZzU 33-29 KPAT-deb 29
WOKI deb 288 WOMP 35-26  KTRS 33-25
WHHY deb 29  WHTO add 40  KCHH add
2102 40-34 WKSF deb 24

ALBUM BREAKER DEBUT

STREET TALK.

Continued from Page 28

company; Luis Rivas Kaloyan retains his
ownership.

The station has petitioned the FCC and
the Mexican Secretary Of Communications to
move the XHRM broadcast facilities from
Tijuana to San Diego. It hopes to do so within

| 30-60 days.

A GM will be named around May 1. PD
Don Davis remains in place and no layoffs are
expected; Alan Burns will consult. The station
is rumored to be looking to sign former
WHQT/Miami morning man Guy Black for a
similar shift.

KROQIL.A. PD Andy Schuon'’s decision
to join MTV (see Page 1) will leave a gaping
hole at the New Rock legend. Suggesting the
search for Schuon’s replacement may be a
lengthy one, VP/GM Trip Reeb told ST he's
interested in talking to programmers from a
variety of formats, particularly CHR PDs with
an understanding of New Rock music.

} Capps Off To Ownership {

Veteran KKRZ/Portland PD Mark Capps
has resigned to pursue ownership
opportunities, touching off an avalanche of
Fed-Ex packages in GM Bill Ashenden's
office.

Don't believe the hype that former
WCKZ/Charlotte PD Mark Shands — now
living in Portland — is the automatic
replacement. ST hears Shands has thrown his
hat in the ring, but it's way too early to get a
handle on a front-runner.

Rumbles

e KRXQ/Sacramento Promotion Dir. Randy
Scovil fills the PD opening at KXFX/Santa Rosa.

s Hucently appointed WMXF/Fayetteville, NC
GM Ron Brandon exits suddardy

* KCHXMidland-Odessa APT Clayton Allen
takes the PO post.

* WBOSiBoston  acting  FD. Sue O’Connell
segued to Marketing Oir. At the same bme. over
nighter Merilee Kelly takes middays, replacing Kevin
Malvey, who exits. And the '‘BOS PD search con-
tinyes

* Former KPEZ/Austin MO Doc Phillips, who
rétumad to the Classic ADH alter departing KFOG/SF
two manihis ago, has been namead intésim PD

* Programming vet Brent Alberts -
WQFM/Milwaukee, KFMQ/Lincoln, WYFERocktord
— departs Classic Rock KTHKITulzsa to become
APD/MD at similarly formatted KZPS/Dallas.

* WCKZ (Kiss 102){Charlotte marning sidekick-
erinews personality Helen Little snaps middays at
KJMZ/Dallas.

* In a bid to lower its évening demos, WXYT!
Detroit drops Talknet's Bruce Williams for a local
show hosted by former WLACINashville talker Vie-
toria Jones.

¢ WZZQiTerre Haute, IN flips from AOR to Rock
CHR.

* All-Sports WTEM/DC taps Washington Post
sports columnist Tony Kornheiser to do a midmom-
ing talk show. Also new to “The Team” is Promotions
Coordinator Brendan Hurley, formerly a marketing
rep at Jameson Broadcasting.

o WNF1 {1100)/Daytona Beach moves in a Rock
CHR direction, Calling itself the “new 99.9 FM,” the
station hires Mix 105/Orlando afternboner Dave Kel-
ly for wakeups and mowves moming sidekick Lu
Valentino to middays. Exiting ara MD/aflernoaner
Tim Travis and middayer Bob Mitchell. FD J.J. Dul-
ing now handles afterncons.

WAWW-aekieakdtadiehistorn,. com

CATCH A FALLING STARR — KFFM/Yakima PD
Greg Adams asked EMI Records Group Northwest
promo domo Tom Starr to prove his faith in Jon
Secada's “‘Just Another Day" by bungee-jumping off
the above-pictured platform! Pausing only to put on a
station T-shirt, Starr went though with the stunt — es
caping injury by landing on his faith — and forced
Adams to honor his offer.

Incidentally, Ashenden told ST that KKRZ
is still consulted by Burkart/Douglas’s Don
Benson, not Jerry Clifton.

} Austin Update <

Technical problems have slowed the LMA
between Austin CHRs KHFI and KBTS (B93).
As soon as transmitter linkage is worked out,
B93 will begin simulcasting KHFI until a new
format for BO93 is chosen.

ST hears B93's new approach most likely
will be of a contemporary nature. Yes, that's
vague, but everything should go down shortly.

With all the talk — still officially
unconfirmed — about EMI swallowing up IRS,
the latter label has downsized and restructured
its U.S. operations.

Fourteen staffers were laid off last Friday
(4/10), including Nat't Dir./Promo Michael
Scurlock, NY promo rep Meredyth Hayes,
Chicago promo rep Leo Vela, Cleveland
promo rep Greg Forston, and Dir./West Coast
Sales Nancy Shamess. Six IRS promo reps
remain in place, and the label is stilt actively
pursuing airplay.

According to label Prez Jay Boberg: “We
remain a full-service, totally independent
record company.” IRS operations in Canada,
the UK, and Europe are also unaffected.

} WDFX Decision Near {

Contrary to what you may have heard,
Denver-based Bayard Fund is still very much
involved in buying CHR WDF X/Detroit,
currently in receivership.

Continued on Page 32
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THE NEW SINGLE FROM THE INCcOmMPARABLE Chaka Khan.

92Q deb 30  KHTK 23-15
WZO0U 31-24  KKFR deb 28

HOT97 17-15 KOY-FM deb 26
y © 1992 WARNER BROS. RECORDS INC. @

MANAGEMENT AND DIRECTION: STEVE MARGO MANAGEMENT

B96 add FM102 add
WIMO deb 30 KMEL 21-18
KS104 21-19

URBAN CHART ®
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STREET TALK.

Continued from Page 30

Seems receiver Bruce Wilson and
operational consultant Brian Stone wanted to

-
leave no stone unturned before accepting
Bayard's offer. Look for a decision this week. FAX POLL

t's been argued 'round the office water cooler and

the subject of umpteen on-air listener call-ins. Now

we'd fike to know which Elvis is the industry's
choice to be commemorated.

’ ACM Radio, Club Winners <

The Academy of Country Music named
“Hat"" award-winners in three categories:

* WAMZ/Louisville has been voted
“Country Station of the Year.” It also
won the honor six years ago.

¢ Gerry House, morning personality at
WSIX/Nashville, was tapped as ACM
“Personality of the Year” for the second
consecutive year.

* The Crazy Horse Steak House & Saloon
in Anaheim, CA was selected as
*“Country Nightclub of the Year” for the
sixth consecutive year.

Speaking of House, he's exited as host of
Emerald Entertainment’s “Saturday Night
House Party” after three years. Also gone
from the Saturday show are WSIX sidekicks

zv'uwm S A AR A T A AT YAV T

Rumbles, Pt. 1I

MY CHOICE IS

* Sealtle comedian Pat Cashman joins N/T =
KING/Seattle for morning drive, replacing Bob Hard-
wick. Occupation: Sex:

* B/ID&A consultant Don Benson is now advising Radio Male
KRXY/Denver. Records Female

* SMN StarStation night personality Gary Shan- industry
non is replaced by middayer Celeste Matthews. What other American musician(s) deserve
She's replaced in turn by Peter Stewart from a similar stamp of approval?

KLUV/Dallas.
¢ Judy Puente exits late-nights at B100/San

D'egoo WMEESFt, Wayne APD/middayer Capt. Chris FAX TO: ( 3 10) 203-97 63

adds MD duties, replacing Danny B.
* Former KXL/IPortland OM/ND Jeft Grimes Please photocopy your response
joins nearby KUGN-AM & FM/Eugene as ND. on standard-size paper and fax to us.
* WVIC (AM)/Lansing breaks its CHR simulcast
with WVIC-FM to become “Sports Radio 73."
¢ Ex-WSB/Atianta news anchor Kim Peterson
joins crosstown N/T WGST as afternoon drive host,

Paul Randall and Devon O’Day. Replacing the

replacing Freddy Mertz. trio is TNN video jock Al Wyntor.
& * Hot AC KBBC/Lake Havasu, AZ has fiipped to WSM-FM/Nashville has picked up the
S:R_a; “”:Ot 1O',;c;’“de't“sv"ésDFZT:rbMCMas‘e's' former House show, now dubbed “Saturday

o joins from middays al - any. g " S P

* WIOF/Hartford hires WOBM/Monmouth, NJ Night Party,” but will air it from midnight-3am

night personality Dan Blackman for mornings, replac- instead of its live 7-10pm slot.
ing Jay Michaels. Also new to 'IOF is midday per-
;Ozf‘;';v Fxlg ;"Br‘em W":ide;efsts from crosstown New Tallahassee AOR WRZK hopes to
b ) EREenINl L Camter molkes 1g sign on by the end of the month under the

e Oops. Rick Somers exited KKFM/Colorado direction of owner/OM John Summers.
Springs to do overnights/swing at KXKL (Kool Former crosstown WGLF PD Jeff Horn, who
105)/Denver, not the reverse, as reported last week.

* Jon Reitz exits middays at WKDD/Akron. Continued on Page 34

The Best Jingles:
KZLq WNSR (340 KIIS g 3%
R

™ century

14444 Beltwood Parkway, Dallas, TX 75244 — (800) TM Century
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Jow the voice of Eurythmics |
takes a dramatic step forward

Already aTop 5 international smash
Appearing on Saturday Night Live April 18
Going for adds April 20

From her forthcoming solo debut album DIVA

At =¥c

1992 BMG Records (UKj 14d Morketed ond Dismbuted by Ansta Records, trc. o Eertelimann MuieGroup Comporry,



www.americanradiohistory.com

34 erar Apiil 17,1992

and Toy Caldwell
with bis new self
titled release!

Includes bis first single
“Trouble in Dixie”
going for radio adds April 21st.

Distributed
exclusively by

C O R P O R A T I O N
6750 West Broadway, Brookiyn Park, MN 55428 » TOLL-FREE 1-800-728-4000
TWINBROOK & ROCK BOTTOM

STREET TALK.

Continued from Page 32

left last November to take Elektra’s Dallas
local promo job, has been named 'RZK PD.

Ah, but ST hears Horn’s noncompete with
'"GLF still has six months to go, so don't be
surprised if the legal sparks start flying over
this one.

Regardless, look for former WILN/
Panama City, FL PD Steve Christian to
handle mornings, Horn to police middays, and
Summers to rock on in afternoon drive.

} More Morning Mayhem <

e 92Q/Baltimore temporary morning
teammates Barry McKay, Howard G., and
Wendy Corey will now host the show on a
permanent basis. McKay’s move leaves a
midday vacancy (swing jock Russ Allen is
sitting in for now). In addition, 92Q hires
Prpduction Director Andrew Zinner from
WGTZ/Dayton.

e KRQR/SF morning man Paul ‘‘Lobster’’
Wells exits after four years at the AOR.

e KKBQ-AM & FM/Houston afternoon
driver Jim Mantel moves to mornings at
WGAR/Cleveland.

} They Call The Win Mariah {

Big-time congrats to Columbia and
Mariah Carey, whose “Make It Happen” this
week becomes her seventh consecutive No. 1
CHR hit. That tops previous record-holders
Michael Jackson and Whitney Houston
(although Michael sort of hit seven by duetting
with Paul McCartney on “Say Say Say”
before reeling off six solo chart-toppers).
Mariah, it should be noted, pulled off the feat
with her first-ever seven singles!

Michael, by the way, gives Epic the most-
added CHR record two weeks in a row, not to
mention half of a double Breaker with last
week’s most-added, Celine Dion.

Arista President/CEQO Clive Davis will
receive the NY Friars Club “Man of the Year”
award June 6 in the Waldorf Astoria’s Grand
Baliroom. Davis is being honored for helping
raise over $5 million to fight AIDS and millions
more to fight cancer and diabetes.

Dick Clark will host the RAB-sponsored
“Mercury Awards” June 4 at the NY Hilton. A
total of $200,000 is up for grabs for the

Records

* Mechanic Records has split with MCA. The
parties disagree on which firm terminated the ar-
rangement. Trixter, Bang Tango, and Voivod will re-
main with MCA under the same terms (a Mechanic
logo remains on all releases), and the NYC-based in-
die is working on a new distribution arrangement.

WaAM-ameticantadiohistory com
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¢KROQA.A. morning team Gene Baxter & Kevin Ryder
suspended in wake of murder hoax.
¢Phil Boyce becomes WJR/Detroit PD

4

eleap O' The Week KMOD/Tulsa PD Charlie West lands
the KLOS/L.A. PD gig.

eBrian Thomas named WBSB (B104)/Baltimore PD
eAndy Ludlum returns to KIRO/Seattie as PDND.

4

eDean Thacker upped to WMMS /Cleveland Station Mgr
eDave Bishop named WBT/Charlotte PD.

<

eSteve Wax promoted to President of Elektra/Asylum.
eBob Sherwood elevated to Columbia VPMNat'i Promo.
| eRichard Palmese appointed Arista VP/Nat'l AM Promo.

year's best radio commercials, with the
Mercury Gold Award itself worth a cool 100
grand.

} The Day The Music Died ‘

Full-Service AC KDKA/Pittsburgh
completed its evolution to N/T at noon last
Friday (4/10).

When midday host Larry Richert played
Don McLean’s “American Pie,” he officially
concluded a music tradition that began back in
October 1919 with the broadcast of “Old
Black Joe” by station founder Dr. Frank
Conrad.

DIVER’S PROGRAMMING — Pictured while per-
forming what was purportedly the world'’s first 24-
hour underwater broadcast is WMFX (Fox 102)/
Columbia, SC PD/morning man Benji