ISSUE NUMBER 942

MAY 22, 1992

TP

I NS I DE:

JACOR GOES
TO ZELL

Self-described ‘‘grave dancer”’
Samuel Zell faces the tough
task of helping Jacor get back
on its feet. What can the
troubled company expect?
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HOW TO REACH
DECISION-MAKERS

Chris Beck reveals the most
effective ways to deal with
gatekeepers — ‘“‘those
nettlesome guard dogs’’ — and
get your sales message to the
people who really count.

Page 17

EXCLUSIVE R&R
SURVEY REVEALS
KEY TRENDS

It was a relatively cold winter for
most formats, according to
R&R’s quarterly Format
Performance Review. The
exceptions: Country (naturally),
AC, and New Rock.
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IN-STORE RADIO PLAY
STILL OKAY

Attempts by ASCAP and BMI to
charge retail stores for radio
airplay have been dealt a crucial
blow by the U.S. Supreme Court.
Details in Radio Business.
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IN THE NEWS...

eHarley Park Sr. VP & CFO
at RAB
ePat Anastasi named ND/PD
at WTOP/DC
eKevin Metheny takes PD post
at KQQL/Minneapolis
e Peter Coughlin COO at new
Alta/RBC group
Page 3
eDiarmuid Quinn VP/Mktg.
at Columbia
oGuy Perry assumes PD chair
at KATT/OKC
oFred Brennan tapped as PD
at WZTR/Milwaukee
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RADIO & RECORDS

Evergreen Buys Century’s
KMEL/SF For $44 Million

Price among the highest for a Bay Area
radio station; strong ratings, signal cited

Evergreen Media has struck
a deal to buy KMEL/San Fran-
cisco from Century Broadcast-
ing for $44 million, one of the
highest prices ever paid for a
stand-alone FM. The deal will

be all cash, with Evergreen
paying $38 million for the sta-
tion and $6 million for a non-
compete covenant.

Evergreen Chairman/CEQO
Scott Ginsburg said in a pre-

Farber Set To Join R&R As
Sr. VP/SaIes & Marketing

Noted radio
executive Er-
ica Farber is
joining Radio
& Records as
Sr. VP/Sales
& Marketing. &
She will over- Wil
see the crea-
tion and im-
plementation
of all of
R&R’S mar- Farber
keting plans, including those in
advertising sales, circulation,
and information services.

“I've been trying to convince
Erica to join R&R for more
than ten years,” stated Pub-
lisher/CEQ Bob Wilson. ‘“There
is no one more qualified or bet-
ter suited for the job of leading
our sales and marketin beams

in the '90s. All of us at R&R are
elated at her decision.”

Farber was a radio station
executive during the early
years of her career. She held
sales positions at Los Angeles
stations KRTH, KABC-TV, and
KIIS before becoming GSM of

& WROR/Boston in 1975, and VP/

GM of WXLO (now WRKS)/
New York a year later.

In 1980, she joined McGavren
Guild as Director/Promotional
Selling. She subsequently be-
came VP/GM of the Radio Mar-
keting Division for Interep, VP/
GM of Interep Marketing Sys-
tems, and Exec. VP/Radio De-
velopment for Interep. Last
year, Farber was named Exec.
VP/Marketing of Interep’s
Schubert Radio Sales.

FARBER/See Page 19
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Two Execs At ABC Radio

pared statement, “KMEL rep-
resents the culmination of
many months of looking for a
broadcast property which met
Evergreen’s stringent stand-
ards: a superior signal, a well-
positioned format, a tremen-
dous staff of professionals, and
a Top 10 radio revenue market
which will support year-over-
year growth.”

Ginsburg, who recently an-
nounced plans to purchase
WTOP & WASH/Washington
and KASP & WKBQ/St. Louis,
told R&R, ‘“We have one addi-
tional transaction coming in a
couple of weeks.” He refused,
however, to comment on re-
ports he’s preparing to take Ev-

EVERGREEN/See Page 19
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Net Earn Top Promotions

Kantor, Catalane get Exec. VP stripes

David Kantor and Bart Cata-
lane have each been named Ex-
ec. VP/ABC Radio Networks.
Kantor, who will remain as
President of Satellite Music
Network, will now oversee
ABC’s programuming, sales, and
affiliate marketing operations.
Catalane will supervise the en-
gineering, research, finance,
MIS, and international depart-
ments,

ABC Radio Networks Presi-
dent Robert Callahan remark-
ed, “We are capitalizing on our
strengths with very talented ex-
ecutives, and I believe the
structure is now in place to

» g Pnﬁmnmmnrﬂ
* WDRE OMIPD- ¢
~ Tom Calderone
o WXRT. FDMthu:
-HT&GM-'PE} SiEEn
Hlehimsams Heane

UHH" 3 WEEKS Tﬂ Gﬂ

| ®Interactive Phones: - -
Wmmmﬂu‘m : ‘1--~'
Sattirday [Bf’tiﬂ:! 8:308m
Esxperts show mw mmmﬁvn
phores can i
- hﬂfaas;a rmanua
= Reduce Clutter
* Ralate better
t& your dudiance
* Busd & huge
active databasea

# Gold: State Of The Formal |
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fion ages.

For complete

Convention registration

and schedule details,

see Pages 4-5.

rediting his years of working for the Infinity AOR, WBCN/

Boston PD/air talent Oedipus demonstrated his ability to

swim with the sharks without being eaten alive when he re-
cently did an on-air remote live from the New England Aquarium’s
200,000-gallon ocean tank.

While hundreds of spectators turned out to see if Oedipus
would wind up sleeping with the fishes, thousands of listeners —
and who knows how many radio professionals — tuned in to hear if
they should begin deluging the station with T&Rs. Oedipus survived
the stunt, but selected listeners received consolation prizes in the
form of tickets to a performance by Elektra recording artists Phish.

Newsstand Price $6.00

FCC RULING

$25,000 Hoax Fine

waann amaricantadiohistorv. com.

Catalane

Kantor

build and enhance product and
improve the marketing and
technology that will help us
grow.”

The promotions coincide with
the apparent restructuring of
several departments of New
York-based ABC and Dallas-
headquartered SMN. An ABC
representative cited the pro-

ABC/See Page 19
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KFRC/SF Taps
Hamilton As
Programmer

Bob Hamilton Communica-
tions President Bob Hamilton
has been appointed Director/
Programming of Coast Broad-
casting Nostalgia/Gold combo
KFRC-AM & FM/San Francis-
co. He succeeds Kevin Meth-
eny, who joins KQQL/Minneap-
olis as PD (see Page 3).

Hamilton — who has con-
sulted KFRC since February —
will maintain his consultancy.

According to GM Brent Os-
borne, ‘“Bob’s expertise in the
Gold format and his proven
track record will undoubtedly
strengthen and enhance what
we've begun here.”

HAMILTON/See Page 19
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B L EX I the first Single from the |nd|g0 Girls’ | Rites Of Passage,”’

produced by Peter Collins. With overtwo Minion dibums sold in the U.S. alone,four Grammy nominations, and

646 2 |
One Grammy under their belt, the Indigo Girls' thes Of Passage is not just a New alhum,
it's a coming of age.

Astronomical lyrics. Heavenly music.

epic

Management: Russell Carter
For more information, cali 1-800-554-€EPIC.

“Tpic " Reg, US.Pate Tm Off, Macca Repistrada / 35 52 tragemark of Sony Music Entertainment 1nc / © 1992 Sony Wusic Eotertainment tnc.
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Park Appointed
RAB Sr. VP/CFO

Veteran broadcast executive
Harley Park has joined the Radio
Advertising Bureau as Senior VP/
CFO. He comes to the RAB from
Intermart Broadcasting Group,
where he served as VP/CFO.

“Harley has spent 25 years as a
financial executive handling the
special challenges and require-
ments of the broadcasting indus-
try,” said RAB Board Chairman
Rick Buckley. “He has firsthand
knowledge of every financial as-
pect of this business. We’re pleased
that he has agreed to put his exper-
ience to work on behalf of the
RAB.”

Park has also served as CFO for
Beasley Broadcast Group, Mid
America Media, Broadcast Plaza
Inc., and the Ten Eighty Corpora-
tion.

Metheny Moves
To Minneapolis
As KQQL PD -

PD Kevin Meth- |
eny has taken a
similar position
at Gold KQQL
(Cool 108)/Min-
neapolis. He suc-
ceeds Jay Kelly,
who recently left
the Trumper sta-
tion to program
Gold KBSG/Seat- Metheny

tle (R&R 5/1). Meanwhile, Bob
Hamilton replaces Metheny at
KFRC (see Page 1).

“This is a $70 million radio mar-
ket, with only 18 competitive com-
mercial signals,” remarked Meth-
eny. “The caliber of Twin Cities ra-
dio competition from format to for-
mat is considerably superior to
that in — among many other
places — the Bay Area.

““This station has better-than-av-
erage numbers, but our rank suf-
fers because (Classic Rock) KQRS
has the ballgame to itself. In addi-
tion, (ACs) KSTP-FM and WLTE
are very effective and also have
niches to themselves, and there’s
no in-format competitor to (Coun-
try) KEEY. We need a few more
ACs, another AOR, and another
Country station. Nobody has yet
proven to my satisfaction that
there’s room in any market for two
Gold stations to survive for the long
haul.”

Prior to spending 15 months at
KFRC, Metheny was a partner
with the consultant Radio Group.
He’s also been GM at WSOK &
WAEV/Savannah, GA and Station
Manager for WFBC/Greenville,
SC. His programming credits in-
clude KTKS/Dallas, WNBC/New
York, and KSLQ/St. Louis, among
others, and he’s also been MTV’s
VP/Music Programming & Pro-
duction.

R&R Observes
Memorial Holiday

R&R’s Los Angeles, Maskila,
and Washington, DC offices will be
closed May 25 in observanca of
Memoriai Day.

President Dick Whitehouse.

Lovett Or Leave It

Lyle Lovett recently embarked on a worldwide tour to promote his “Joshua
Judges Ruth” album. Celebrating at L.A.’s Spago are (I-r) Curb Chairman
Mike Curb, MCA Music Entertainment Group Chairman Al Teller, Lovett,
MCA Records President Richard Palmese, and Curb/Nashville Division

Zrrlri==
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Fcc Approves Hoax Rule

Stations could see $25,000 fines; WNOR/Norfolk
apologizes for April Fool's prank

As expected, the FCC has ap-
proved a plan to fine broadcasters
up to $25,000 for airing harmful
hoaxes.

The new rule specifically prohib-
its licensees from knowingly airing
false information about crimes or
catastrophes. Licensees will be
liable for fines when such a broad-
cast leads to substantial public
harm and could have been reason-
ably foreseen to have caused such
harm. The Commission’s definition
of “public harm” includes the di-
version of police and other public
safety officials.

Although the new regulation
passed on a 50 vote, Commis-
sioners James Quello and Sherrie
Marshall sympathized with claims
that a hoax rule could chill creativ-
ity. However, the pair concluded
that the new rule is sufficiently
narrow to give broadcasters plenty
of leeway. They were particularly
pleased that it specifically ex-
cludes radio and TV dramas, so
long as the broadcast includes dis-
claimers.

Self-Restraint

Commissioner Ervin Duggan us-
ed the discussion to admonish
broadcasters that “decent self-re-
straint” on their part would reduce
the need for government regulation
and intervention in their industry.

While details have not been final-

SRR

AnastaS| Named
ND/PD At WTOP

Pat Anastasi has been named Di-
rector/News and Programming at
WTOP/Washington. Anastasi has
held the post on an acting basis
since Joe Gillespie exited the
Chase Communications all-News
station in early March.

“Pat has all the tools to succeed
long-term in his new position,” said
WTOP VP/GM Michael Douglass.
“He is a solid news guy, well-or-
ganized, and respected by his peo-
ple.”

Commented Anastasi: “The
challenge here is to keep our excel-
lent mix of experienced veterans
and new people working as team to
put the top news in front of our au-
dience.”

Anastasi joined WTOP in early
February as Managing Editor. Pri-
or to that he spent 13 years at Cap
Cities/ABC’s crosstown WMAL,
where he started as a news intern
and rose to Assignment Manager.

e e S

ized, hoax broadcasts will likely
carry a median fine of $12,500 that
can be raised (up to the $25,000 Lim-
it) or lowered as circumstances
warrant. Quello said he, for one,
will place great emphasis on the
speed and extent of station man-
agement’s response to a hoax when
considering whether and how
much to fine a broadcaster.

The new rule was prompted by a
string of high-visibility stunts over
the past year, including the airing
of a fake murder confession on
KROQ/Los Angeles, a report that a
WALE/Providence talk show host
had been shot outside the studio,
and the broadcast of a phony nucle-
ar attack warning on KSHE/St.
Louis.

Prior to passage of the rule, the
FCC dealt with hoaxes by applying
its “War of the Worlds” policy,
which bars fake newscasts or
“scare announcements.” Violation
of that policy is punishable by
either admonishment or license

NEW HOAX RULE/See Page 12
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COughIm To Helm

Ex-Reams Statlons

As part of a
bankruptcy reor-
ganization, AOR
radio veteran Pe-
ter Coughlin has
been named COO
of Reams Broad-
casting, effective
in early July. He
succeeds Peter
Cavanaugh,

Coughlin will ¢
take the reins  Coughlin
when the FCC approves a pending
deal giving majority control of
Reams to an investment group
consisting of partners in the Boston
venture capital firm of Burr, Egan,
Deleage & Co. At that time —
around July 1 — the group will
change its name to Alta/RBC.

As COO, Coughlin will handle
day-to-day management of the
group and will report to Alta/RBC
President Brian Mitchell, a part-
ner in Burr, Egan, Deleage. Cough-
lin was most recently GM of
WUFX/Buffalo; his career also in-
cludes a brief stint as GM of
WNEW-FM/New York and nine
years as GM of WCMF /Rochester.

Reams owns three stations:
WZRZ/Hamilton (Cincinnati) and
WCWA & WIOT/Toledo.

A -eriecantadiohistornv-—com
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SAN ANTONIO ROCKER
RETURNS FROM THE DEAD

Eighteen months after a shocking switch to
Gold, legendary AOR KISS-FM/San Antonio
resumed rocking, thanks to an LMA with
crosstown KSMG. The result: a veritable
ratings explosion.
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JUNE 11-13

CENTURY PLAZA
LOS ANGELES

THURSDAY NIGHT

 Wecomlng Pwry

COCKTAILS & BUFFET SUPPER

SUPERSTAR SHOW

GARTH BROOKS § __ZZTOP

NEW THIS YEAR:
Ground-level
Hospitality Rooms
on All Nights

REGISTRATION $365
SPECIAL RATE* S275

SMALL MARKET/COLLEGE RADIO

REFUND POLICY: Registration refunds will be issued after the convention, minus
0 540 odministrative fee. if o written concellotion is not received by June 5, 1992, only half the
registration amount will be refunded.

*Smoll morkets are those 100+ in size. Registration must be submitted on station
letterhead to quolify for discount. Student registrants must have their instructar apply on their
behalf, submitted an schoal letterhead, in order fo quolify for discount.

“Radio A self-analysis and
solution-oriented panel
On session looking at
Radio”: the coming changes in
radio...moderated
by Larry King and Garry Waill,
featuring top industry leaders
interacting with the audience.
Panelists: Pyramid Broadcast
CEO Rich Balshaugh, Gannett
President/Radio Division Jay Cook,

and Infinity Broadcasting

(Saturday, 4:00pm-5:30pm)

President/CEQ Mel Karmazin.

GENERAL H. NORMAN SCHWARIKOPF

Commander of the Allied Forces during last year's Operation
Desert Storm, General Schwarzkopf will speak on the
principles that guided him to victory. Applied o our industry,
these principles are superb winning business strategies.

ROGER BLACKWELL, Ph.D.

A specialist in the analysis of changing social and economic
variables, market segmentation, and lifestyle changes,

Dr. Blackwell, in a speech specifically tailored to our indusiry,
will discuss the keys fo success in a highly fragmented
environment. Dr. Blackwell teaches marketing strategy and
consumer research at Ohio State University.

"Sexual R&R' legal counsel,

H ¢ Jason Shrinsky,
arassment .4 by Kaye,

In the Scholer attorney

Jay Waks, Summit
m”, '
I“dUS"y * Comm. Group

VP/Operations Mary
Catherine Sneed, and other
industry executives, will conduct
an open-ended workshop, answering
key questions about situations
at work. Procedure manual and
workbook, “Avoiding Sexual
Harassment In The Industry,“ free

to all attending.
(Saturday, 1:30pm-3:00pm)

”Owning & Leasing Radio Stations In The Deregulated ‘90s”: A panel of experts presents
strategies and tips for operating in the new deregulated environment. Moderated by R&R DC

Bureau Chief Pat Clawson. Panelists: Blackburn & Co. Partner Dick Blackburn, Star Media Group
Investment Banker John Frankhouser, Legacy Broadcasting CEO Carl Hirsch, Washington DC
Attorney Irv Gastfreund, and Shamrock Broadcasting CEO Bill Clark.

(Friday, 8:30am-10:00am)

Wi TTerircanraciolistory com
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“Markefing Music In The 90s”: Idea-packed session for music execs: promotion, marketing, sales, and product development. R&R Soles &
Marketing columnist Chris Beck will discuss new approaches fo generating better soles from on-air and off-oir promotions, working with rodio sales managers, ond
maximizing advertising ond new refoil marketing options.

(Friday, 1:30pm-3:00pm)

“CHR - Surviving And Winning As A Youth Format”: The format's winners braintrust with you, searching for ways to stimulate the format on the air
and in the streets. Moderated by R&R CHR Editor Joel Denver. Panelists: Hot 97/New York PD Joel Salkowitz, WCKZ/Charlotte PD Lisa Tonacd, KIIS/Los
Angeles PD Bill Richards, WHYT/Detroit PD Rick Gillette, WEGX/Philadelphia PD Brian Philips, Nationwide Regional PD and WNCI/Columbus PD Dave
Robbins, and WRVQ/Richmond PD Steve Davis.

(Friday, 8:30am-10:00am)

"Hot AC: Is CHR Alive And Well...Using A Different Name?”: Former CHR PDs now programming ACs join consultant Mike McVay to examine the
effects and influences of this hot format. Moderated by R&R AC Editor Mike Kinosian. Panelists: KTZN/Tucson VP/Operations Bobby Rich, KHMX/Houston PD
Guy Zapoleon, WMTX/Tampa PD Mason Dixon, and WBMX/Boston PD Greg Strassell.

(Saturday, 8:30am-10:00am)

“How To Successfully Work Talk Into A Music Format”: More and more music stafions ore adding some “talk” programming. This session notes the
successes and pitfalls of mixing music and talk. Moderated by R&R News/Talk Editor Randall Bloomquist. Panelists include Mediavision, Lid. President

Bill McMahon, and the co-hosts of KROQ/Los Angeles’s extremely successful nightly “Loveline” show, Drew Pinsky, M.D., and Jim “Poorman” Trenton.
(Friday, 1:30pm-3:00pm)

"The Next Hot Format?”: In-depth panel discussions on what it takes to program, sell, and market New Rock radio. Moderated by R&R's Harvey Kojan and
New Rock Assoc. Editor Shawn Alexander. Panelists: KROQ/Los Angeles GM Trip Reeb, XETRA-FM/San Diego PD and KNDD/Seattle consultant Kevin
Stapleford, WDRE/Long Island OM/PD Tom Calderone, KITS/San Francisco OM/PD Richard Sands, and WXRT/Chicago PD Norm Winer.

(Friday, 5:00pm}

“Interactive Phones: Weapon Of The “90s”: Programmers and managers with years of inferactive phone experience will tell you how to:

* Increase revenue ® Develop a dloser relotionship with your oudience ® Reduce dutter @ Build a huge database of active fisteners... Join EZ Communications
VP/Programming Tim Murphy, KNEW & KSAN/San Francisco OM Lee Logan, KLOL/Houston Promotion Director Douglas Harris, and KSFM/Sacramento
VP/GM Jerry McKenna to fearn how o use an Interactive Phone System from the folks who do it day-to-day. They'll show you how to do it ol yourself -- or how
to farm out the work while reaping the benefits. Moderated by R&R Country Editor Lon Helton.

(Soturday, 8:300m - 10:000m)

"Will UC Become A 25-54 Format?”: Con the formot succeed in this target demo and how will this affect its musical makeup? Moderated by R&R UC Editor
Walt Love. Ponelists: Evergreen Media Corp. (00 Jim de Castro, WDAS/Philadelphio VP/GM Kernie Anderson, WXYV/Baltimore OM Roy Sampson,
WKKV/Milwaukee PD Tony Fields, KKBT/Los Angeles PD Mike Stradford, and RCA Nat'l Director Operations/Urbon Jimmy Smith.

(Friday, 3:30pm)

“When Are The Hits Not The Hits2”: The hottest issues in music; ® Fragmentation ® MIV  Reporfing ethics ® Monitored airploy...ond more. Moderated by
R&R CHR Editor Joel Denver. Panelists: Giont President Charlie Minor, Columbia Sr. VP/Promotion Burt Baumgartner, Epic Sr. VP/Promotion

Polly Anthony, MIV VP/Music Programming Matt Farber, Emmis VP/Programming & Power 106/Los Angeles PD Rick Cummings, ond WAPE/Jacksonville PD
Jetf McCartney.

(Thursday, 3:00pm)

“View From The Top”: Two of AOR’s most influential executives -- Great Americon President Dave Crowl and Saga Exec. Vice President Steve Goldstein -
confront the crucial issues facing the format, including how fragmentation and economics directly affect the radio/record relationship. Moderated by R&R AOR
Editor Harvey Kojan.

{Thursday, 4:30pm)

“AC And CHR In The “90s - The New State Of Contemporary Radio”: You'll see the results of a ground-breaking national listener survey...redefining
CHR and AC in the 90s...and offering insights into how both formats can thrive. Presented by Alam Burns, President, Alan Burns & Assoc.
{Friday, 3:30pm)

“Country: Attack & Defense In The “90s”: Hot Country, Young Country, Easy Country: It's the attack of the fragmented formats. Whether you're leading
the assault or defending the fort, you won't want fo miss the strategic odvice offered during this session. Moderated by R&R Couniry Editor Lon Helton.
Panelists: McVay Media Sr. VP Charlie Cook, Rusty Walker & Assoc. YP/Consulting Services Bob Glasco, Easy Country KKBQ/Houston PD Dene Hallam, and
Alliance Broadcasting SR. VP/Ops. and RT Media owner Rick Torcasso.

(Friday, 8:300m - 10:000m)

“29 Steps To Making Your Sales Team More Accountable”: In this fust-paced session, rwin Pollack shows, step-by-step, the essentials for any
station’s sales management system. You'll be able o execute this easy-fo-manage system the minute you get back 1o the station on Monday morning. Session
includes o “take-home” workbook.

(Friday, 8:300m-10:00am)

A= ricantadiohisteni.com

Epic Records presents
an acoustic evening
with The Allman
Brothers Band and
The Indigo Girls.

Capitol Records
50th Anniversary
A Celebration
®  Fun, Games, and

Special Surprises

9y
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RADIO BUSINESS

AM Move-In Proposed For DC

Detroit broadcaster Sima Birach believes there’s still
money to be made in AM radio — enough money for him to
propose moving an AM station over 130 miles to program
foreign languages for the growing immigrant population
in the Washington, DC market.

If the FCC approves, Birach will
move WDMV/Pocomoke City, MD
to the tiny community (population
500) of Brinklow, MD, 40 miles due
north of the White House. He would
increase power from 500 watts day/
243 watts night to 1kw fulltime, giv-
ing the station good coverage of
Washington, its Maryland suburbs,
and a good portion of the Virginia
suburbs at the lowest dial position
possible, 540 kHz.

The wild card in this deck could
be whether an AM move-in ignites
the sort of industry opposition that
Tom Gammon and Kerby Confer
encountered when they tried to
jump FMs into major markets.
Gammon is appealing the FCC’s
rejection of his Anniston, AL-to-At-
lanta move. Other move-in appli-
cations by both Gammon and Con-
fer have been pending for years.

Birach told R&R he’d checked
into acquiring an existing station in
the nation’s capital. But he decided
it would be better to spend $1 mil-
lion buying and moving WDMYV. “I
couldn’t pick up anything decent
for that kind of money,” he noted.
The last station sale in the market
was WUST/Washington, a 5kw
daytimer that went for $1.3 million
in February.

New AM Rules

Birach'’s application is apparent-
ly the first for a new station or
move-in in a major market under
the Commission’s new technical
rules for AM, which took effect last
month as the AM freeze ended.
Birach, who owns ethnic-formatted
WNZK/Westland (Detroit), MI, is

buying WDMV for $142,500.

He expected to close this week on
a $500,000 purchase of WWCS/Can-
nonsburg (Pittsburgh), PA, which
his engineering presentation
claims is the only station that
would be adversely affected by the
proposed WDMYV move. Birach has

SR

requested a temporary waiver to
allow the WDMYV relocation. But he
promises to make whatever
changes are necessary at WWCS to
eliminate prohibited interference.

According to Birach’s filing, the
proposed move would eliminate an
existing signal overlap with
WETC/Wendel-Zebulon, NC and
all but wipe out an overlap with
WLIX/Islip, NY. As a result, he
said the proposed move ‘“promotes
the goals set forth” in the new AM
rules.

Supreme Court

Stores Play Radio

The U.S. Supreme Court handed a setback to BMI and
ASCAP this week (5/18) by refusing to hear two cases in-
volving retail store owners who’d refused to pay music li-
censing fees for playing radio stations in their stores.

By refusing to take up the issue,
the high court let stand rulings that
will leave BMI and ASCAP trying
to enforce licensing standards in
much of the Midwest that are dif-
ferent from those used throughout
the rest of the nation. The action
may also lead to a rash of new law-
suits involving stores that refuse to
pay music license fees.

“It’s not extending any kind of
blanket exemption,” warned BMI
VP/Corporate Relations Robbin
Ahrold. He:said BMI, which filed
the lawsuits, was disappointed by
the court action and “is presently
reviewing our options to protect the
interests of our songwriters, com-
posers, and music publishers.”

Although the store licensing is-
sue doesn’t directly affect radio
stations, Radio Music License

At the heart of those rules is the
“full disclosure” . provision, which
requires broadcasters to-telf candl-
dates about any and all discount
rates, deals, of packages that might
be available. The raat of the regula:
tiohs expand on thal concept and
amphasize the Commission's re-
quirement that political candidates
must be treated on par with the Sta-
tion's best commercial customer.

Adoption Policy

Among the clarifications and
changes adopted last week by the
FCC.

¢ Stations need not reved the
dollar value assigned to mdividual
bonus gpots or packaged spots for
purposes of calculating  the
station's |owest unlt charge. How-
ever, that information must be re-
talned on intsmal documents in
case the FOC recaives a complaint
about how the stabon caloulated its
-+ lowest unit charge. That clanfica-
. tign is designed o help stations
pratect the confidentiality of the
deals ft has made with various ad-
vertisers.

FCC Finé-TuneS PnIiAtina'-I. Ad Rules

I he FCC has upheld a fine-tuned version of its new po-
litical advertising rules, which took effect in December.

“promise that the station will provide

jaftar exception.

* The Commission eliminated the
“fira sale” policy. which provided
that a discounted sale of any avalla-
ble inventory at the. last minute
wouid affect tha lowest unit cost for
all classes of time during the time
perind in which the fire sale spots
arg broadeast,

s Stations can meet their political
file obligation by filing details of the
times that were ordered by the can-
didate. However, that information
must be accompaniad by a written

immediats assistance  to . anyone
whe wanis 1o know when the spols
actually ared :

» Non-cash promotional Incen-
fives ‘— hillboards, sponsorships,
merchandiging — must be made
avaltable 1o candidates on the same
basis they are made avalable to
commersial advertisers, The only
exceptons are when the incantive .
i of minimal valug or when it might =
mply @ relationship between  the
station and the candidate. Bumpar |
stickers are & prime exampie of the |

Committee Exec. Director Dave
Fuellhart noted, “It does affect our
clients [retail advertisers].” He
said store owners often become up-
set when they’re told by BMI or
ASCAP that they need a license to
play a radio in their businesses
“and, unfortunately, the store
owner often complains to the radio
station.”

Courts Backed Retailers

At issue was how large a store
can be and still qualify for an ex-
emption Congress included in the
licensing law for businesses play-
ing radio broadcasts “on a single
receiving apparatus of a kind com-
monly used in a private home.”

In one of the cases, the 7th Cir-
cuit Court of Appeals in Chicago
ruled that Claire’s Boutiques didn’t
need a BMI license for any of its
739 stores, although some were
considerably larger than others.
ASCAP, which was not a party to
the suit, had licensed some Claire’s
outlets on a store-by-store basis.

In the second case, the 8th Cir-
cuit Court of Appeals in St. Louis
rejected BMI’s attempt to license
Edison Brothers Stores, whose 2500
outlets include the J. Riggins and
Jeans West chains. None of the
stores has ASCAP licenses.

More Litigation

ASCAP General Counsel Ber-
nard Korman predicted the rulings
will lead to more litigation: A lot
of places that have been paying,
and should be paying, will cut down
on the number of speakers and stop
paying.” Korman said ASCAP will
adjust its practices to the court rul-
ings in the Midwestern states cov-
ered by the 7th and 8th Circuits, but
will “continue to license as we
have” in the rest of the country.

Although millions of dollars are
at stake, store licensing accounts
for only a small portion of BMI and
ASCAP music royalty payments,
which come largely from radio and
television fees. Korman said chain
stores, such as Claire’s, typically

pay less than $200 annually per )

store.
The Supreme Court also refused
to hear a suit against Turner

Continued on Page 10
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Zell Eyes Jacor Assets

hat's in store for Jacor Communications now

that Chicago tycoon Samuel Zell is coming to

the rescue? If his past track record is any indica-
tion, a quick infusion of cash and serious hammering of
creditors to convert debt into equity may be just around the
corner.

Zell, a self-described "grave dancer,” specializes in finding troubled
companies he can resurrect. Last week, he and partner David Schulte
agreed to pump a token $1 million from their $1 billion Zell/Chilmark Fund
into the financially beleaguered radio chain. In return, Jacor announced it
would not enter into any debt restructuring agreements without Zell's con-
sent for one year.

Jacor CEO Terry Jacobs hasn't been able to restructure more than
$100 million owed to banks and bondholders. The company wamed last
week that while Zell/Chilmark may make “a substantial equity investment* if
debt negotiations are successful, shareholders risk “substantial dilution
through the issuance of additional common stock” and a possible change
of voting control of the company.

In the early '80s, Zell revived {TEL Corp., a marine construction com-
pany. Most recently, he has been involved in the bailouts of the Reveo drug
chain and retailer Carter Hawley Hale Stores Inc.

Paxson Pays $8.6 Million For TM Century

axson Broadcasting CEO Lowell ‘‘Bud’’ Paxson
paid about $8.6 million in personal funds to buy ma-
jority control of Dallas syndicator TM Century Inc.

According to SEC filings, he acquired a 30-day option on May 4 to pur-
chase 1,755,000 shares from majority shareholder Marjorie Mcintyre for
$8,406,450 or $4.79 per share — well over the stock’s market price that
day of $1.25. On May 13, Paxson acquired another 30-day option to pur-
chase 91,875 shares from John Simonelli and Guaranty Federal Bank at
$2.25 each for a total of $206,718.

The SEC filing also stated that Paxson intends to make changes in the
company's board of directors and “may transfer certain radio stations own-
ed by him to TM Century.”

Henry Gearing Up For More Deals

S. Radio L.P., the partnership controlled by Phila-
delphia broadcaster Ragan Henry, said it's buck-
B ing the recession and may be on the prowl for
new acquisitions.

The privately held firm reports improved sales and higher ratings yield-
ed first-quarter earnings of $547,000, an 82% increase from last year.
U.S. Radio CEO Donald Kidwel! said that followed a 75% hike in full-year
broadcast earnings from 1990 to 1991. The company posted a 31% in-
crease in total 1991 revenues — from $17.7 million to $23.2 million.

According to Kidwell, U.S. Radio’s stations now rank first or second in
Arbitron ratings in all but one of a dozen markets. “"Our strengthening
financial position should enable us to target a number of future acquisitions
in the nation's top 100 markets.”

In other market action this week:

* Big Apple dealmakers say Pacifica Radio’s non-commercial WBAI/
New York is being shopped by Questcom Radio Brokers for $15 million.
One prospective buyer for its 99.5 MHz frequency and transmitter on top
of the Empire State Building may be Salem Communications. That com-
pany recently surfaced as a prospective buyer of WNEW (AM)/New York.
Pacifica Exec. Director David Salnaker told Newsday his outfit might be in-
terested in moving to the 91.5 MHz frequency of WYNE now being shop-
ped for a minimum $3 million by the New York Board of Education.

e The FCC won't reconsider its tough new fines policy, which allows
broadcasters to be penalized up to $25,000 for a single violation of rules
and $250,000 for continuing violations. However, the Commission has
backed down a bit on tower lighting and marking violations, agreeing to
drop the base fine from $20,000 to $8000.

e Former Treasury Secretary William Simon has re-entered broad-
casting by acquiring Ken Johnson's Capitol Broadcasting for
$8,125,000. Simon and partner Morton Hamburg — who formerly owned

properties with WOR/New York talent John A. Gambling — have formed

the WESHAM Corporation. They will own the stations in partnership with
publicly traded Frankiin Holding Corp. Johnson becomes President of the
WESHAM broadcasting subsidiary. Don't be surprised to see more
WESHAM deals. “We believe there are some wonderful investment oppor-
tunities in middle market radio stations right now,” Simon commented.

« Despite rumors to the contrary, CEO Laurence Tisch reiterated iast
week at his company's annual shareholders meeting that “CBS is not for
sale.”
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RADIO BUSINESS

TRANSACTIONS

Evergreen Rocks San Francisco
With $44 Million Century Deal

Hamburg & Simon find Capitol in Dixie

KMEL/San Francisco
PRICE: $44 million

TERMS: Asset sale

BUYER: Evergreen Media Corp.,
headed by CEO Scott Ginsburg. The
company also owns KKBT/Los An-
geles, WLUP-AM & FM/Chicago,
WVCG & WAPE/Jacksonville, and
KODZ/Dallas. The company recently
announced plans to acquire WTOP &
WASH/Washington and KASP &
WKBQ/St. Louis.

SELLER: Century Broadcasting
Corp., headed by President George
Collias. The company also owns
KYBG-AM & FM/Denver and WPNT-
AM & FM/Chicago.

FREQUENCY: 106.1 MHz

POWER: 69kw at 1290 feet
FORMAT: CHR

BROKER: Jack Minkow; Lehman
Brothers provides financial advice to
Evergreen.

Capitol Broadcasting

Stations

PRICE: $8,125,000

TERMS: Asset sale for $6,625,000
and non-compete agreement valued at
$1.5 million. This transaction involves
$7.5 million in cash to the sefler’s sen-
ior lenders and $625,000 in cash to
noteholders that are affiliates of Burr,
Egan, Deleage & Co.

BUYER: Franklin Communications
Partners L.P., headed by Morton
Hamburg and former U.S. Treasury
Secretary Willilam Simon. Simon's
other broadcast holdings include a
5.4% stake in Outiet Communica-
tions Inc., the parent of WJAR-TV/
Providence and WCMH-TV/Colum-
bus, OH. Franklin is 48.51% owned by
the WESHAM Corp., which in turn is
owned by Hamburg and Simon, and
50.49% by Excelsior Communica-
tions Corp., which is owned by Frank-
lin Holding Co., a publicly held com-
pany. S. Brown & Co. is Frankin's
leading shareholder with a 29% stake.
Phone: (201) 898-0290

SELLER: Capitol Broadcasting Corp.,
headed by Chairman Kenneth John-
son. Phone: (205) 343-1000
BROKER: Blackburn & Co.

Alabama Radlo Network
FORMAT: ARN broadcasts news,
sports, and weather programming from
Mobile to about 55 radio stations.

WKSJ-AM & FM/Moblle, AL
FREQUENCY: 1270 kHz; 94.9 MHz
POWER: S5kw day/103 watts night;
100kw at 410 feet

FORMAT: Country

For The Record
The year-to-date fransaction total
in the last issue (R&R 5/15) was er-
roneously understated by $1.2 mil-
lion. This week's tally includes that |
correction. ;

WRKA/St. Matthews
(Louisville), KY
FREQUENCY: 103.1 MHz
POWER: 3kw at 135 feet
FORMAT: Gold

WCAW & WVAF/

Charleston, WV

FREQUENCY: 680 kHz; 99.9 MHz
POWER: 50kw day/250 watts night;
50kw at 490 feet

FORMAT: Country; AC

KJWH/Camden
PRICE: $10

TERMS: Asset sale for cash

BUYER: Hi-Top Broadcasting Inc.,
owned by J. Howard Rogers of Paris,

TX; Newman Horton of Lewisville, AR;
and Billy Frank Ratton and Stewart

Hicks of Stamps, AR. Phone: (501)
533-4919

SELLER: Gary Coates of Fordyce, AR.
He also owns KJBT/Fordyce. Phone:
(501) 352-7137

FREQUENCY: 1450 kHz

POWER: tkw

FORMAT: Urban

COMMENT: This station was sold for
$200,000 in 1986.

KRWA/Waldron

PRICE: $3500 for majority control
TERMS: Stock sale for cash

BUYER: Robert Yoes is increasing his
ownership stake in the station from
33.33% to 51%, and Marty Starkey is
acquiring a 31% interest.

SELLER: Dave Morrison is selling his
entire 33.33% interest in Waldron
Community Broadcasting Corp., and
Steve Marino is reducing his owner-
ship from 33.33% to 18%.
FREQUENCY: 103.1 MHz

POWER: 3kw at 298 feet

FORMAT: This station is dark.
COMMENT: This station was sold for
$108,165 in February 1990.

KRRU/Pueblo
PRICE: $183,000
TERMS: Asset sale for cancellation of

outstanding indebtedness owed to
buyer

BUYER: Joyce Erway of Stuart, FL. Er-
way also owns KKSB/Santa Barbara,
CA. Phone: (407) 283-6871
SELLER: Donald Banner, receiver of
Yonker & Turner Broadcasting Inc.
The company is headed by Walter
Yonker and Robert Turner. Phone:
(719) 544-5081

FREQUENCY: 1480 kHz

POWER: 1kw daytimer

FORMAT: This station is dark.
COMMENT: This station was sold for
$195,000 in July 1988.

. Florida
WAPR/Avon Park
PRICE: $15,000

TERMS: Asset sale in exchange for

cash payment to creditor. The seller is
asking that this transaction be ciassi-

fied as a distress sale to a minority.
BUYER: Pearl Lee of Sea Bright, NJ.
She’s the wife of Dennis Hedlund,
who owns WKGF & WOKD/Arcadia,
FL.

SELLER: Andrew Banas of Nappanee,
IN

FREQUENCY: 1390 kHz

POWER: 1kw day; 770 watts night
FORMAT: This station is dark.
COMMENT: This station was sold for
$100,000 in March 1988.

WJYZ/Albany
PRICE: No cash consideration
TERMS: Asset transfer pursuant to
court-ordered foreclosure

BUYER: Dowdy Brothers Broadcast-
ing Co., headed by Roy Dowdy of
Kingsland, GA

SELLER: Silver Star Communications
Inc.-WJAZ Inc., headed by Dr. John
Robert E. Lee

FREQUENCY: 960 kHz

POWER: Skw daytimer

FORMAT: Gold

COMMENT: Plans were announced in
1991 to sell this station to Brady Keys
Jr., but the sale was not consummated.

WCNN & WALR/

Athens-Atlanta

PRICE: $6 million

TERMS: Asset sale for cash

BUYER: Midwestern Broadcasting
Co., headed by Lew Dickey Sr.
SELLER: Ring Radio Inc., headed by
Charles Smithgall and Kim King
FREQUENCY: 680 kHz;104.7 MHz
POWER: 50kw day/10kw night;
100kw at 981 feet

FORMAT: News/Talk; Urban
BROKER: Stan Raymond & Associ-
ates and Burt Sherwood Associates

ilino

WCAZ-AM & FM/Carthage, IL-
Keokuk, IA

PRICE: $850,000

TERMS: Asset sale for $250,000 cash
and 30-year promissory note for
$600,000 at 10% interest, payable in
monthly instaliments of $5266
BUYER: Realty Plus Corp., owned by
Carthage, IL investors John and Pa-
tricia Jamison, Gary and Janet
Grimm, John and Sue Trotter, and
Dennis and Ruth Royalty. Phone:
(217) 357-3128

SELLER: Bryan Broadcasting Inc.,
owned by Dan and Sharon Bryan.
Phone: (217) 357-3128
FREQUENCY: 92.1 MHz

POWER: 25kw at 328 feet

FORMAT: Country; CHR

WBGE (FM CP)/Peoria

PRICE: Undisclosed

TERMS: Transfer of partnership inter-
est due to the seller’'s conviction on a
federal perjury charge

BUYER: Joyce Banks of Peoria is in-
creasing her ownership from 50% to
100%

SELLER: Girtha Gulley is transferring
her 50% stake in B&G Limited Part-
nership

warsn—americanradiohistorvycom

TRANSACTIONS AT A GLANCE

KMNS & KSEZ/Sioux City

Total Stations Traded This Year:

1992 Deals To Date:

$466,988,019

(Last Year: $263,855,503)

........ 484
(Last Year: 381)

This Week’s Action: . .......... $61,480,187
(Last Year: $12,433,057)
Total Stations Traded This Week:. ... ... .. 36

(Last Year: 14)

® Deal Of The Week:
® KMEL/San Francisco $44 million

® KJWH/Camden, AR $10

® WiTT/Tuscola, IL $7517

® WMEH/Bangor

® WMEDI/Calais

® WMEA/Portland

® WMEM/Presque isle
© WMEW/Watervilie

FREQUENCY: 92.3 MHz
POWER: 3kw at 328 feet

WITT/Tuscola

PRICE: $7517

TERMS: Stock sale for canceliation of
promissory note valued at $7517
BUYER: Tedd Dumas and Edwin Bald-
ridge of Many, LA

SELLER: Suzanne Specchio Martin is
selling her 9.91% interest in licensee
illini Broadcasting Inc.
FREQUENCY: 93.5 MHz

POWER: 3kw at 200 feet

FORMAT: AC

PRICE: $1.32 million

TERMS: Asset sale for cash

BUYER: Chesterman Communica-
tions Sioux City Inc., headed by Cy
Chesterman. His other broadcast
holdings include KSJB & KSJZ/James-
town, ND.

SELLER: George Pelletier, receiver of
Legend Communications of lowa L.P.
FREQUENCY: 620 kHz; 97.9 MHz
POWER: 1kw; 100kw at 643 feet
FORMAT: Country; AOR

COMMENT: Plans were announced to
sell this combo to Chesterman last
year, but the transaction was never
closed.

ZOIBangr

® Caplitol Broadcasting Stations $8,125,000
® Alabama Radlo Network
® WKSJ-AM & FM/Mobile, AL
©® WRKA/St. Matthews (Loulsville), KY
® WCAW & WVAF/Charleston, WV

® KRWA/Waldron, AR $3500 for majority control

©® KRRU/Pusbio, CO $183,000

® WAPR/Avon Park, FL $15,000 =~

® WJYZ/Albany, GA No cash consideration

® WCNN & WALR/Athens-Atlanta, GA $6 million

® WCAZ-AM & FMICarthage, IL-Keokuk, 1A $850,000
® WBGE (FM CP)Peoria, IL Undisciosed

O KMNS & KSEZ/Sioux City, IA $1.32 million
©® WARB/Covington, LA $200,000

® WZON/Bangor, ME $170,000

® Maine Public Broadcasting Undisclosed

O KZPF (FM CPYOzark, MO $68,000

©® KYRO/Potosi, MO $100,000

©® KTBR/Rossburg, OR $280,000

® KTRQ/Tri City, OK $65,000

® WWCC & WDNH/Honesdale, PA $38,000 for 50%

® WCSV/Crossville, TN $5160 :

® WSMT-AM & FMiSparta, TN $50,000 for 40%

O WLPY (AM CP)Purcellville, VA No cash consideration

WARB/Covington
PRICE: $200,000
TERMS: Asset sale for cash

BUYER: American First Communica-
tions Inc., principally owned by Her-
man Lombas of Metairie, LA and Sarah
Brownlee of Kenner, LA. Phone: (504)
455-1583

SELLER: WARB Inc., owned by A.B.
Blossman Jr. and Dorothy Blossman.
Phone: (504) 892-1600
FREQUENCY: 730 kHz

POWER: 250-watt days/25 watts night
FORMAT: News/Talk

PRICE: $170,000

TERMS: Asset sale

BUYER: Nancy Boyd, the operator of a
sales and marketingfirm in Falmouth,
MA

SELLER: Maine Talk Radio Inc., own-
ed by Dr. John Tozer and wife Laura.
FREQUENCY: 620 kHz

POWER: 5kw

FORMAT: News/Talk

BROKER: Mel Stone of Kozacko-Hor-
ton Co. Inc.

COMMENT: This station was sold for
$185,750 in May 1990.

Continued on Page 10
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RADIO BUSINESS

TRANSACTIONS

Continued from Page 8

Maine Public Broadcasting
PRICE: Undisclosed

TERMS: Transfer of stations as part of
reorganization of public broadcasting in
the state of Maine as ordered by the
state legislature. A newly created non-
profit corporation, Maine Public
Broadcasting, will acquire control of
the stations in exchange for assuming
liabilities, the value of which has not
been disclosed.

BUYER: Maine Public Broadcasting
Corp., headed by Chairman Robert
Woodbury of Bangor, ME. Phone:
(207) 941-1010

SELLER: University of Maine System.
Phone: (207) 941-1010

WMEH/Bangor
FREQUENCY: 90.9 MHz
POWER: 13.5kw at 850 feet
FORMAT: Classical

WMED/Calais
FREQUENCY: 89.7 MHz
POWER: 30kw at 525 feet
FORMAT: Classical

WMEA/Portland
FREQUENCY: 90.1 MHz
POWER: 49w at 1920 feet
FORMAT: Classical

WMEMI/Presque Isle
FREQUENCY: 106.1 MHz
POWER: 100kw at 1080 feet
FORMAT: Classical

WMEW/Watervilie
FREQUENCY: 91.3 MHz
POWER: 3kw at 300 feet
FORMAT: Classical

KZPF (FM CP)IOzark

PRICE: $68,000

TERMS: Asset sale for cash

BUYER: Gary Lynch of Boliver, MO.
He currently owns 20% of the station.
Phone: (417} 777-1596

SELLER: Dorothy Lemmon is selling
her 85% stake in the licensee, Ozark
Mountain Broadcasting Inc. Phone:
(417) 887-8903.

FREQUENCY: 92.9 MHz

POWER: 3kw at 1076 feet

Great products . . .

KYRO/Potosi

PRICE: $100,000

TERMS: Asset sale for $100 cash and
15-year promissory note for balance at
8% interest

BUYER: James and Debra Porter of
Irondale, MO. Phone: (202)
293-3860

SELLER: Mid Central Broadcasting
Co. Inc., owned by J.W. Crismon.
Phone: (202) 293-3860
FREQUENCY: 1280 kHz

POWER: 500-watt daytimer
FORMAT: Country
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KTBRIRoseburg

PRICE: $280,000

TERMS: Asset sale for $50,000 cash
and 15-year promissory note for
$230,000 at 10% annual interest
BUYER: K/S Riggs Broadcasting Inc.,
owned by Keith and Susan Riggs of
Portland. Phone: (503) 760-5558
SELLER: Douglas Broadcasters Inc.,
owned by Elliott Motschenbacher.
Phone: (503) 672-4427
FREQUENCY: 950 kHz

POWER: 1kw daytimer

FORMAT: Gold

BROKER: Adair Realty

KTRQ/Tri City

PRICE: $65,000

TERMS: Asset sale for cash. The trans-
action is pursuant to order of the Doug-
las County, OR Circuit Court. The court
has ordered the seller to specifically
perform a sale it agreed to last July.
BUYER: Tri City Communications
Inc., owned by Michael Markham of
Portland and Dudley Walton of Rose-
burg, OR.

SELLER: Gee Jay Broadcasting Inc.,
represented by court-appointed admin-
istrator Don Mills. The company is
owned principally by Robert Larson.
FREQUENCY: 104.3 MHz

POWER: 5.6kw at 1384 feet

FORMAT: CHR
s 4*?**.%* '&ﬁx'@ﬁxﬁ- *:ﬁ'* ".33)0:- ‘3*3"’“&'9‘ g
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WWCC & WDNH/Honesdale
PRICE: $38,000 for 50%

TERMS: Stock sale for cash

BUYER: Theresa VanOrden and John
Duda of Honesdale, PA are each pur-
chasing 25% of the station. The com-

Perceptual Studies
Auditorium Music Tests
Auditorium Format Analyses
Focus Groups

Call-Out

Tracking

Contact Vicki Mann or Mike Henry to discuss programming resea

pany's president, Edward Histed, will
remain a 50% stockholder.

SELLER: George Schmitt is selling his
50% stake in licensee WDNH Broad-
casting Corp. Phone: (717) 253-1616

FREQUENCY: 1590 kHz; 95.3 MHz
POWER: 2 5kw daytimer; 3kw at 256
feet

FORMAT: Country; AC
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PRICE: $5160

TERMS: Stock sale for cash pusuant to
U.S. government foreclosure action in-
volving defaulted loan in the original
principal amount of $200,000
BUYER: Samuel Armes of Crossville,
TN. Phone: (615) 484-9453
SELLER: U.S. Small Business Admin-

istration, administrator of Audio
Broadcasters Inc. Phone: (615)
736-5092

FREQUENCY: 1490 kHz

POWER: 1kw

FORMAT: Country
COMMENT: This station was sold for
$250,000 in August 1985.

WSMT-AM & FM/Sparta
PRICE: $50,000 for 40%

TERMS: Stock sale for $25,000 cash
and five-year promissory note for
$25,000 at 7% interest. The note is to
be paid in five equal annual instaliments
of $6097 each.

BUYER: Heartland Broadcasting Inc.,
owned by Nashville investors Charles
Davidson Jr. and Charles Davidson i,
M. Kyle Rice of Colliersville, TN, and R.
DeWitt Shelton of Knoxville

SELLER: Jo Ellen Farley, the executrix
of the Estate of Ralph Farley, is selling
a 40% stake in licensee Heartland
Phone: (615)

Broadcasting Inc.
836-3714
FREQUENCY: 1050 kHz; 105.5 MHz
POWER: 1kw daytimer; 3kw at 35 feet
FORMAT: Country; Classic Rock
COMMENT: This station was sold for
$851,571 in June 1990.

WLPY (AM CP)/Purceliville
PRICE: No cash consideration
TERMS: Donation of construction per-
mit

BUYER: Broward Public Radio Asso-
ciation, headed by Earnest Byfield Jr.

of Middieburg, VA; Jane Ann Simpson
of Baltimore; and Philip Hahn of Pur-
cellville.

SELLER: Martha and Philip Hahn of
Purcellville. Phone: (703) 338-5568

FREQUENCY: 840 kHz

POWER: 250-watt daytimer
FORMAT: The buyer plans a non-
commercial educational programming
format.

FCC Considers Sweeping
TV Ownership Reform

Local TV broadcasters may soon he apie to buy radio
stations and more than one TV station in their markets,
and affiliate with multiple networks under deregulation

being considered by the FCC.

As part of a sweeping “attic-to-
basement” review of broadcasting
regulations that could dramatical-
ly alter the nation’s TV landscape,
FCC Chairman Al Sikes said he'd
like to have the rules changes in ef-
fect by the end of the year.

Proposal Details

Among the FCC’s proposals (for
which public comment is being so-
licited) :

¢ Elimination of all “one-to-a-
market” rules prohibiting cross-
ownership of TV stations and radio
stations within a single market. Al-
ternatively, the Commission is con-
sidering a limited modification
permitting a TV operator to own
only AM radio stations. In addition,
the FCC would eliminate rules
forbidding networks from owning
stations in small markets with little
competition.

* Broadcasters could own 20 or
24 TV stations covering up to 35%
of the nation’s total television
households, an increase from the
current limit of 12 stations and a
25% audience cap. As an alterna-
tive, the F'CC is considering a lim-
ited increase to 18 stations with an
audience limit of 30%. In addition,
the Commission is seeking com-
ment on the possibility of just rais-
ing the ownership limit, but keep-
ing the 25% audience cap.

¢« A company could own more
than one TV channel within a sin-
gle market if city-grade signals
don’t overlap. For instance, a
broadcaster in Boston could also
buy a TV station in New Hamp-
shire — far from the city, but con-
sidered to operate within the same

KOST/Los Angeles
WNCI/Columbus
WFMS/Indianapolis
KFOG/San Francisco
WSB-AM/Atlanta

WANAN-a M erteatracholtetory-com

TV markel. droadcasters would be
allowed to own combinations of
stations with overlapping city-
grade signals if one was a UHF and
at least six independently owned
stations remain in the market.

¢ Elimination of the ‘‘dual net-
work” rule, which prohibits local
TV stations from affiliating with
more than one network. In addi-
tion, the FCC may drop rules re-
quiring networks to first offer their
programming to independent TV
stations in markets where the net-
work lacks a local affiliate. That
move could allow cherry-picking of
programming by local affiliates of
other networks.

Only one broadcaster — HSN
Communications, a subsidiary of
Home Shopping Network — now
owns 12 stations. Stations owned
and operated by the Big Three —
ABC, CBS and NBC — currently
reach 20% of the nation’s TV au-
dience.

Supreme Court
Lets Stores
Play Radio

Continued from Page 6

Broadcasting under which ASCAP
sought to collect music royalties
from cable TV system operators
through blanket licenses much like
those used with radio and TV sta-
tions. Instead, ASCAP and BMI
will have to continue licensing indi-
vidual cable programming pro-
viders.

for great stations . . .

Paragon Research

The Research Company of Choice

arch options for your station — (303) 922-5600
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Congratulation
Bob Poe,
We Asked You

© 1992 The Arbitron Company

And You
Told Us.

e
d

Two months ago, we ran the GREAT RADIO PROMOTION. We asked radio people
all over America to tell us why radio is so great. From all the letters we received,
Bob Poe’s letter was judged best by the Arbitron Radio Advisory Council.

Bob is general manager of WMMO in Orlando, FL. Next month we will publish his

winning letter in advertising and trade publications.
To all of you who entered, we say thanks. You proved to us that radio is great.

ARBITRUIN

whivisadaaakeanraciohistaiveeem
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NEWSBREAKERS .

Quinn Recruited
By Columbia

Diarmuid :
Quinn has been
named VP/Mar- &
keting, West
Coast at Colum-
bia Records. He
will be responsi-
ble for the mar-
keting cam-
paigns of all West
Coast-based Co-
lumbia acts. 4=l

Quinn returns Quinn
to Columbia after serving as VP/
Marketing at MCA Records. He
started his career as a CBS college
rep in 1981.

In making the announcement,
Columbia VP/GM Fred Ehrlich
said “Diarmuid’s experiences in
the CBS and Sony organizations af-
ford him a unique perspective. 'm
delighted to have him back with
the company.”

—_— -

Perry’s The Guy
At The KATT/OKC

WXLP/Davenport, IA PD Guy
Perry has accepted the PD post at
KATT/Oklahoma City, effective
June 8. He replaces Doug Soren-
sen, who left the Surrey AOR two
months ago to become PD at
KRVK (now KQRC)/Kansas City.

KATT GM Larry Bastida labeled
Perry, who's programmed WXLP
for the past four and a half years, a
“smart, articulate guy” and a
“real up-and-comer.” Perry refer-
red to his new job as a tremendous
opportunity, explaining, “I'm join-
ing a company with a great reputa-
tion and a station with a great
heritage.”

Prior to joining WXLP, Perry
served as Asst. PD at KLLS (now
KCYY)/San Antonio and Promo-
tion Director at WWCK/Flint.

o

A Tori Story

Industry execs congratulated Tori Amos when she kicked off her North
American tour at NYC's Bottom Line. Seen on the scene are (I-r) Atlantic's
Vice Chairman/CFO Mel Lewinter and Sr. VP/GM Val Azzoli, MTV CEO/
President Tom Freston, Warner Music Group Chairman Robert Morgado,
Atlantic VP/A&R Jason Flom, Amos, and Atlantic's Co-Chairman/Co-CEO
Doug Morris and Sr. VP Danny Goldberg.

R D T R

WZTR/Milwaukee
Selects Brennan
As Programmer

Former WLTQ/Milwaukee PD
Fred Brennan has been appointed
PD of crosstown WZTR. He re-
places Bill Troy, who had exited
the Shockley Gold outlet earlier.

Brennan told R&R, “The thing
that excites me the most is that ev-
erybody here wants to make this
station a success. Our staff is a pro-
grammer’s dream.

“Before making any major

EARNINGS

Great American
Notes Loss In
First Quarter

reat American Communi-
G cations (NASDAQ: GACC)

reported a first-quarter
1992 net loss of $27.2 miifion (48
cents per share), compared to a
$34.9 millior profit (28 cents) dur-
ing the comparable period iast year.
Revepues were $47.4 million in
'92, versus $45.6 million last year.

The company changes, I'm trying to adjust (from
noted that its AC) to Gold. 'm ‘going to school’
1991 perform- by getting input from everybody
ance included net and looking at market needs. I'll be

patient with my approach, but if
my gut feelings are correct, it’s go-
ing to be a fun station to program.
Marketing and strategy for Gold
stations is a lot easier than for
(AC) WLTQ.”

Prior to joining WLTQ nearly
five years ago, Brennan program-
med KDTH/Dubuque, IA; was
Asst. PD/MD at WYFE/Rockford,
IL; and worked on-air at WBGK/
Milwaukee (which later became

gains of $70.7
million attributable i
to discontinued
operations and
refinancing frans-
actions, It also announced that it
has engaged Donaldson, Lufkin &
Jenrette to assist in its continuing
restructuring efforts.

Great American owns 11 FM and
six AM stations, as well as six TV
stations.

WZTR).
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. tions for Tommy Boy Records and as PD of WNHC/ A
. New Haven. Jordan

MCA Elevates Teifeld, Barnes

MCA Records nas ap-
pointed Jan Teifeld and
Clarence Barnes as West
Coast Promotion Director
and Midwest Regional Pro-
motion Director, respective-
ly.

Teifeld comes to MCA
from Impact Records. She
also served as National Di-
rector/Pop Promotion at the ‘e %
Elektra and Arista labels.  o® , 5%

Barnes started his career Teifeld Barnes
at WZOUIBoston as Asst. PD/MD. He later moved to Arista as Boston
Local Promotion Manager and then to Chrysalis Records as Northeast
Regional Promotion Director.
Concurrently named as Regional Promotion Managers were Trish
Merelo, Jeff Davis, and Patt Morriss.

B e o e e S

Brown Segues To Third Stone/Atlantic

2 John Brown has been appointed VP/Contemp-
b orary Music for Third Stone/Atlantic Records. He
I will be based at the company’s Los Angeles offices.

In making the announcement, label President
Dick Rudolph said, “John's musical savvy is a great
addition to the label. That, combined with his exten-
: sive background in promotion and marketing, will help

k.  establish Third Stone as a real player in the industry.”

Brown was previously A&R Director at Virgin
Records and MCA Records.

SRS e LR g LR

Jordan Promoted In PLG Urban Dept.

James ‘‘Jazzy’’ Jordan has been promoted to
Senior Director/Urban Music Management at Poly-
Gram Label Group and will report to VP/Marketing
Jeff Jones.

s

Since joining PLG last year, he's been involved in
the marketing campaigns of X-Clan, PM Dawn, and
Will Downing.

Earlier, Jordan was Director/Urban Promotion at §
RCA Records. He also served as Director/Promo-
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LEVELING

Every engineer and program
director likes to think that their
station sounds the best in the
market. We think that Power 99
does now, with our new UNITY
2000. We've tried ALL of your
competitors’ systems, and the
UNITY 2000 is, by far, the
cleanest processor available.
Congratulations on a GREAT
product!”

Vic Jester & Rick Stacy

All of the tools of the FM broadcast WAPW, Power 99, Atianta
audio chain in a single chassis. = =

Call or write for a free brocure
and/or demo of the UNITY 2000.
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WXKS add

KTFM 21-18

PWRPIG ad

HOT102 add

KDWB add
KGGI 12
290 add
KMEL add
999KHI add
KZFM add

KPRR add
WBBO0 add::

KBFM add
PWR102 add
d 23 HOTI94 19-17
KQMQ on
KDON add
B0SS97 add
WHTO add 40
WJIMX add
WVBS add
WCIL add
KMGZ add

NEWSBREAKERS.

LETTERS

Thank you for the opportunity to
present another point of view with
regard to the “Radio Vs. Print” col-
umn written by consultant Chris
Beck (R&R 4/10).

In his article, Mr. Beck slams the
idea of what he calls “negative ad-
vertising” and states that, during
the past 20 years, “hundreds of
thousands” of negative campaigns
have been tried, but simply don't
work.

There are two issues | would like
to address: First, Mr. Beck’s gener-
al misconception that our cam-
paign, “Radio Is Smart Business,”
is “negative.” Second, | would like
to ask Mr. Beck: What is “negative
advertising?”

Does Mr. Beck consider it nega-
tive when Ford claims, “We build
‘em better than Chevy?" Is Buffer-
in’s claim to be better than aspirin
negative? Pick any number of na-
tional campaigns which directly
compare one product to another
and ask yourself if those campaigns
are negalive and/or ineffective.

The average cost of newspaper
advertising in America has increas-
ed five times faster than circulation.
And circulation among many news-
papers in this country is lower to-
day than it was 10 years ago, while
penetration is at its lowest point in
many years.

“Radio Is Smart Business” was
designed to encourage print-only
advertisers to rethink their strategy.
It allows radio stations in a market to
join together to set the record
straight by defining the increase in
cost, the limited circulation, and the
issue of households missed by
dwindling penetration. In addition,
the campaign (on and off the air) ex-

Positive Outlook On Negative Ads

plains, in great detail, the strengths
of radio and employs a tactic to in-
crease the number of new adver-
tiser call-ins each station receives.

In the March 27 edition of R&R,
Mr. Beck supports his argument
not to participate in an “anti-print”
effort by applauding stations that
have decided it wasn't for them. He
failed to make clear the fact that
many of the dissenting stations are
owned by major newspaper pub-
lishers. (Although, in many markets,
we've had good participation from
stations that are owned by these
publishers.)

Despite Mr. Beck's observation,
this is one ‘negative” campaign
that's working. Since January
1990, 31 markets representing
over 400 stations nationwide have
begun some version of “Radio Is
Smart Business.” And the results in
many markets have been outstand-
ing. I<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>