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MAKING MORE MONEY

In the first of a two-part series,
sales guru Irwin Pollack reveals
intriguing ideas and strategies to
help you crank out more
revenue and give you an edge
over competitors.
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BYRD FLIPS OUT
OVER INDECENCY
Influential Senator Robert Byrd
appears ready to introduce yet
another bill to limit “indecent”
broadcasts to midnight-6am.
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WROU DEBUT
DAZZLES DAYTON

Walt Love recounts the startling
success of Docket 80-90 Urban
outlet WROU/Dayton, which
soared 1.2-7.2 in the Winter
'92 book.
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¢ Bill Bungeroth points the way

as WPNT/Chicago GM
#Lloyd Roach Station Mgr.

at WKSZ/Philly
o John McCrae fills PD opening

at KSD/St. Louis
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eKen Benson opts for PD gig

at KKRZ/Portland
eRick Jackson Whitt named

VP/GM at WBT/Charlotte
oRick Everett upped to PD

at WWRX/Providence
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eCarolyn Barnaby-Merz,

Bill Newman upped at Heritage
e Jessie Bullet assumes PD post

at KJQY/San Diego
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Newsstand Price $6.00

Virgin Promotes Harris,
Ayeroff, Quartararo

Label unites with Charisma; Cardiac arrest;
50 employees are furloughed

Virgin Rec-
ords’ long-an-
ticipated reor-
ganization has
been final-
ized. Virgin
America co-
Managing Di-
rectors Jor-
dan Harris
and Jeff Ayer-

Tug-Of-War Over Ownership Rules

Congressman Dingell criticizes Commission, could delay action;
Osborn petition calls on FCC to ignore scaled-down NAB plan

The FCC’s proposed owner-
ship regulations, which will al-
low a licensee to operate as
many as 60 radio stations na-
tionally and up to six in a single
market, are set to go into effect
August 3. But Congress, licen-
sees, the NAB, and the Commis-
sion are squared off in a battle
over its implementation.

Rep. John Dingell (D-MI),
the most influential and out-
spoken critic of the new limits,
is accusing the Commission of
adopting the relaxed regula-
tions without adequate analysis
of their economic impact or re-
gard for the public interest. On
the other side of the fence, Os-
born Communications is urging
the FCC to ignore a petition by
the NAB to reconsider elements
of the new rules.

“It is up to a court to deter-
mine whether the Commission’s
decision was arbitrary and ca-

Hahson Unveils
Ratings Service

Kurt Hanson, President of
Chicago-based Strategic Radio
Research, says he hopes to fill
the gap left by the demise of
Birch Ratings. However, his
new AccuRatings measure-
ment will not be a direct com-
petitor to Arbitron’s national
service.

“We’re already producing
ratings reports for individual
clients in nearly all of the Top 20
markets,” Hanson said. “The
only difference between our
‘Performance  Tracking
Studies’ and AccuRatings is
that the former was commis-
sioned by one station and the
ratings service will be available
to the entire market.”

Although Hanson’s service
will use telephone retrieval, as
the Birch service did, it will not
survey markets where it does
not have clients. Thus, it will not
be a true “national” service
which many large advertisers
require.

HANSON/See Page 32

FCC Fight

® Commission wants
August 3 start on
new rules

® Dingell may hold
congressional
hearings

® Osborn says delay
wili hurt financially

pricious,” Dingell said. “But
the material [the FCC] furnish-
ed me offers little, if any, evi-
dence that the Commission was
not simply implementing the

President’s deregulatory agen-
da without regard to the record
... or the public interest.”
Dingell unleashed this latest
salvo in a letter to FCC Chair-
man Al Sikes sent last Friday
(5/29). While it did not include
the threat of specific congres-
sional action (beyond a ‘““contin-
uing investigation”), observers
believe the lawmaker’s mess-
age might herald an attempt to
derail the new rules. Among the
possibilities: Dingell could try
to add language to the pending
FCC appropriations bill that
OWNERSHIP PLAN/See Page 32

CONVENTION UPDATE

The Best . . . And The Biggest!

® ‘Radio On Radio’ Even Stronger

Rep. Tom McMillen, who's on the House Tele-
communications & Finance Committee, and consultant
Jeff Pollack join moderators Larry King and Garry
Wall and panelists Rich Balsbaugh and Mel Karma-
zin for the “Radio On Radio” session, Saturday 4pm.

‘ SEE YOU NEXT WEEK!

® Sony Tech Fair ... See The Future Now

Your chance to preview the hottest new elec-
tronic products. New business and personal equip-
ment will be appearing exclusively at the Convention
— direct from Japan. Check it out Thursday and Friday.

® Historic Mini-Disc Exclusive ...

And . .. Sony’s Mini-Disc and Music divisions
have teamed up to create an exclusive collector’s
item. Thursday night's Allman Bros. Band and Indigo
Girls performance will be the first Mini-Disc live con-
cert recording, and all Convention registrants will re-
ceive a souvenir Mini-Disc of the show . . . before the

player's even available.

® Club R&R Friday Night . ..

New Acts Added

e A&M presents the Neville Brothers.
* Motown presents Shanice.
¢ Alpha International/PLG presents Lorenzo.

Complete Convention details, Pages 18 & 19

Harrls Quartararo

off have been appeinted Co-
Chairmen, while Charisma
Records President Phil Quar-
tararo takes on additional
duties as Virgin President.

The back-office functions of
Charisma and Virgin have been
merged. Fifty U.S. employees
were laid off, and the Cardiac
label has been closaed. Virgin
and Charisma will retain their
own A&R, marketing, and pro-
motion staffs.

VIRGIN/S=e Page 32

Batusic To Head
WW1 Networks

Seven-year
Westwood One
sales exec
Greg Batusic
has been pro-
moted to
President of
the WW1 Net-
work Radio Di-
vision, where
he will over-
see the daily »
operations of Batusic
the Mutual Broadcasting Sys-
tem, NBC Radio Network, NBC
Talknet, the Source. and West-
wood One Radio Networks.

“Greg has done an excellent
job as head of Westwood One’s
advertising sales team for the
past five years,” remarked
WW1 Chairman/CEO Norm
Pattiz. “He knows the company
inside and out, and I'm confi-

BATUSIC/See Page 32

Osterhout Will
Exit From Edens

Michael Os-
terhout, Presi-
dent of Edens
Broadcasting,
has announc-
ed his resig-
nation effec-

tive with

Clear Chan- :

nel’s takeover / Al

of WRBQ-AM Osterhout

& FM (Q105)/ Tarpa.
Osterhout, whe has been

doubling as Presxdent/GM of
the CHR combo, told R&R,
“I've been here at Q105 for 14
years through Southern, Harte-

OSTERHOUT/See Page 32

Country Scoreboards
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WPNT Points To
Bungeroth As GM

Consulting Part-
ners founder Bill
Bungeroth has
replaced Jim
Haviland as GM
of Century
Broadcasting AC
WPNT/Chicago.

Century Presi-
dent George Colli-
as noted, “We're
extremely pleas-
ed to have Bil
join us. His extensive broadcasting
experience will add strength to our
management team.”

Bungeroth told R&R, “This sta-
tion has lots of potential, and as far
as I'm concerned, we’ll stay the
course. I'm looking at all the avail-
able information and will then de-
termine how we can best
compete.”

Between 1982-87, Bungeroth was
Century’s Corporate Director/
Sales & Operations. He also was
owner/GM of WPLP/Tampa, Pres-
ident/COO of Sunbelt Communica-
tions, Sales Manager for KFRC/
San Francisco, and VP/Major
Market Affiliations for Unistar.

Bungeroth

]
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ﬂmpofy The Great Chaﬂenge

e Dtmpnﬁ.-' is thn greal chatengs for uu:mduﬁw_h the next few years,
One scenario put forth by recent commenistors is that owners will becomsa
eithar buyers or selars in the scramble fo feam up with appropriate part-
ners as the FCC rufes afiow. The fear of same operators s thal they will be
Single stations competing against operaions: who are pafred with other
slations.

The trick in a future duopoly situation is to run two radio stations for the
price of one-and-a-half. Then what happaas?

Same pundits say that if our cost of producing commercial time goes
dowrt, weo will. for competitive reasons, pass the savings on 10 adverisers.
This, of course, defeats the enlire concept of consalidation, which was the
inpelus for dugpoly revision in the firsl pace. -

The real challenge for a consolidated broadcast industry operating un-
der filure ducpoly niles is to keep pressure on the cost per spol. Our i
dam].r}snfrmdy viswed a5 inexpensive when compared fo the delivery -

performance of otfier media. Why should we lower rates? The trick will be
to lower costs of operations whil ma.crrﬁawrg the rates and improving bot-

.'Mmﬁnapwfuma

From a programming standpoint, mnﬁmmmuaﬁm efforts.
:‘o_m@mmm is scleclic while our formals are narrow. Fora
long time, we all befisved that narrow formatics gives the sclectic audience
the choice of hearing whal i wants, when ¥ wants to hear 1. That's a truism.
But the challenge is the conlinuing protiem of discering how narrow.,
How broad showld programming go? The apswer is 85 elusive as the
BudiBnce. ; ;

—Norman. Wain, Metroplex Communications
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Concert Craving

Roach Returns To
WKSZ/Philadelphia

ioe. W& Suburban Phil-

8. adelphia WCZN/

i Aston, PA own-

er/operator

Lloyd Roach has

SR been named Sta-

i %™ ¥ '\ tion Manager for

WKSZ/Philadel-

phia. He suc-

ceeds Larry Wex-

ler, who has ex-

ited the Greater

Roach Media Radio

Company AC. This is Roach’s sec-

ond stint as WKSZ'’s Station Man-

ager — he previously held the po-

sition between 1982-85. Roach will
retain his ownership of WCZN.

According to WKSZ President/
owner/GM Daniel Lerner, ‘‘Lloyd
Roach was my first choice as Sta-
tion Manager when I signed the
station on 10 years ago, and he’s
still my first choice. He’s one of the
most well-rounded radio managers
T've ever been associated with. As
he did 10 years ago, Lloyd’s first

ROACH/See Page 32

K.D. Lang and Kenny G helped raise $50,000 for the Genesis Fund by

performing at WXKS-FM/Boston’s 13th annual KISS 108 FM Concert.

Socializing on the scene are (I-r) Warner Bros. Records’ Mike Symonds,
Pyramid Broadcasting CEO Richie Balsbaugh, Lang, and Kenny G.

Three-Part Harmony

i S R

McCrae Nabs PD
Post At CR KSD

Three-year KDKB/Phoenix PD
John McCrae has landed the PD
job at Classic Rock KSD/St. Louis.
He succeeds John Larson, who left
the Gannett station in March to
program KZPS/Dallas.

“I wasn’t dissatisfied at KDKB,”
McCrae told R&R. “This is just a
tremendous opportunity.”

Red Lion's La Posada Resort in Phoenix played host to the 41st annual
American Women in Radio & Television national convention (May 27-31 ).
Confab highlights included a keynote address by FCC Commissioner An-
drew Barreft and presentation of the Silver Satellite Award to Walter
Cronkite, both shown here with AWRT President Jan Kiley. Also on hand
was Sallie Forman, AWRT President-Elect and Vice Chair of the AWRT
Foundation.

McCrae’s move is a homecom-
ing of sorts — from 1979-83 he work-
ed at former Doubleday St. Louis
rocker KWK. Prior to joining
KDKB, he spent four years at
KRQR/San Francisco.

\AAAMAM=a e kicantadiahistonsL.com
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SEX HARASSMENT SURVEY

There’s a wide discrepancy in how bosses
and women employees view sex harassment
in the workplace.
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MIDNIGHT-6AM SMUT HARBOR?

Byrd Moves To Corral Indecency

Sen. Robert Byrd (D-WV), an influential lawmaker, is
poised to introduce legislation this week that would limit
indecent broadcasts to midnight-6am.

Similar attempts to regulate blue
broadcasting in recent years have
been rejected by a federal appeals
court. This latest effort to crack
down on indecency will be incor-
porated into an amendment to a
pending Corporation for Public
Broadcasting funding bill. The pro-
posed restrictions would apply to
commercial and non-commercial
broadcasters.

According to observers, the
measure will likely pass muster
with the Senate, where Byrd wields

considerable clout as Chairman of
the Appropriations Committee. It
is also expected to survive confer-
ence committee negotiations with
the House, which has already ap-
proved a CPB budget bill that does
not include an indecency provision.

Strike Two?

However, critics of the measure
feel certain the courts would reject
the measure as an unconstitutional
infringement on free speech.
“We’re confident it [Byrd’s propos-
al] raises so many First Amend-

ment concerns that it will be over-
turned,” said NAB spokesman
Doug Wills.

His optimism is based on recent
judicial history, including a federal
appeals court’s 1988 rejection of an
identical FCC midnight-6am inde-
cency ‘‘safe harbor.” In that case,
the court ruled that limiting inde-
cent programming to the post-mid-
night period made such material
too inaccessible to adults.

A subsequent attempt by Con-
gress — led by Sen. Jesse Helms
(R-NC) — to impose a 24-hour ban
on broadcast indecency was struck
down last year by the appeals
court.

“i's a good deal” said Mike
Tracy, President/GM of KOAQ
(AM), KOLT (AM) & KMORFM.
Tracy became the first broadcaster
to operate a permanent three:
stationt commercial  combination
when the FGC granted him a waiver
to acquira KOLT just days before
the Commission relaxed its duopoly
rules on March 12.

Tracy put KOLT back on the air (it
had been dark for over two years)
with a Country format, along with
Rush Limbaugh and Talknet. He
said the station attracts a 35+ au-
dience that had not been tapped by

Nebraska Station Trio Blazes Duopoly Trail

hile the nation waits for radio ownership rules

changes to take effect August 1, an AM-AM-FM

combo has been operating for more than two
months in Scottsbiuff, NE. How is the experiment working
out? That depends on whom you ask.

Gold KOAQ and Aduit CHR KMOR.
With the addition of the third station,
Tracy said revenues have increas-
ed 15%-20%, and he hopes to see
that grow to 30%-35%. He added
that most of the gain appears to be
new advertising dollars, rather than
money drawn away from other sta-
tions.

“Revenue-wise, we haven't feit
any effect,” agreed KNEB-AM &
FM GM Marty Martinson, Tracy's
main competitor. Martinson still ob-
jects to Tracy owning three of the
market's six signals (the other is a
commercial -Religious FM): “in a

market this size, one individual
shouldn't have that much control.”

Too Soon To Tell

Although Tracy'’s trio hasn't had a
noticeable impact on KNEB's rev-
enues, Martinson noted that “we're
not two or three years into it yet.”
Martinson has contacted his con-
gressman and hopes the FCC will
reverse its relaxation of the duopoly
rule.

Others may try to follow in
Tracy's footsteps when August 1
arrives, but he ‘warnad that simply
adding a third station Is no panacea.
He claimed he wouldn't want to try
the triple play with a start-up or
poorly established station, but was
able to capitalize on KOLT's posi-
tion as the oldest station in town.
“People grew up with that station.”

Senate Mulls Spectrum Auction Test

Two key senators have unveiled draft legislation that
would permit the FCC to undertake a limited test of spec-
trum auctions. The measure specifically exempts existing
broadcast frequencies from the experiment.

The proposal set forth by Sens.
Daniel Inouye (D-HI) and Ted

s

Stevens (R-AK) would give the
FCC authority to sell up to 30 MHz

Barrett Warns B

roadcast

Deregulation

May Hurt Career Opportunities

FCC Commissioner Andrew Barrett is warning that
government deregulation permitting greater concentra-
tion of the broadcasting industry will threaten future job
and station ownership opportunities for women and minor-

ities.

Speaking at the American Wom-
en In Radio & Television annual
convention in Phoenix (5/27-31),
the commissioner added that tech-
nological changes resulting from
the shift from analog to digital
transmission will “blur industry
distinctions” and create multi-
channel video, voice, and data
broadcasting systems which may
make traditional broadcasters ob-
solete. He said there may be less
employment opportunities for
broadcasters unless their stations
are tied to multichannel cable or

telco distribution facilities.

“Without sensitivity to the poten-
tial impact of these industry trends
now, there may be unintended con-
sequences of lost diversity in em-
ployment and ownership among
women, minorities, and small busi-
ness players in all facets of the me-
dia and broadcast industry,” Bar-
rett said.

He predicted that recent FCC ac-
tions allowing expanded station
ownership will quickly result in a
concentration of the broadcasting
industry.

of spectrum between fiscal 1993
and fiscal 1995. The proposal allows
the Commission to determine
which frequencies would be offered
for sale.

If Congress deems the three-year
test successful, the FCC would be
given permanent authority to sell
additional frequencies beginning in
October 1996. The Bush adminis-
tration has expressed support for
the test.

According to Inouye’s spokes-
man, the proposal does not specif-
ically exempt possible DAB fre-
quencies because that service is
still several years away from im-
plementation. “The draft couldn’t
address every contingency and
[DAB] wasn’t on the radar
screen,” said the staffer.

Inouye and Stevens are accep-
ting public comment on their pro-
posal until June 12. A final version
of the plan will be offered later this
summer as an amendment to a
pending bill (S-218) that would
force the federal government to
turn over 200 MHz of spectrum to
the private sector for use in new
communications technologies.

NAB said it’s satisfied with the
broadcast exemption and will not
oppose the proposal.

warAn. americanradiohistorv-com
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Sosson Waves Whopping
Bankroll At Dealmakers

IN Communications President/COO George

Sosson, armed with a $55 million equity bankroll

of institutional smart money, is hunting for sta-
tion acquisitions in Top 30 markets.

Sosson and General Electric Investment Management Inc. are form-
ing Radio Equity Partners L.P. A significant investor is SBC Technologies,
formerly known as Sage Broadcasting Corp.

“I want to stress that this is not GE Radio. They're just buying into a
new business. The first goal is to stay in the Top 30 [markets]. We are only
looking for cash-flowing properties, not turnarounds at this point. We want
to stay away from volatie, CHR-type formats and look for stable adult
demos,” Sosson said.

Sosson, former head of the CBS FM Radio Group, is creating Fairfield
Communications Inc. to manage the WIN properties along with any new
acquisitions.

The deal has been in the making since December, when an attorney con-
nected Sosson with GE, a previous investor in Sage radio stations. After
the long industry credit drought, station hawkers have been quick to pick
up the scent of cash.

“I've been hearing from every broker in America. It's like getting a
swimming pool in your backyard in the middle of July. Suddenly everyone
wants to know you,” Sosson chuckled.

’Alliance Deals In Detroit

s someone out there finally ready to adopt the Motor

City’'s FM orphan, WDFX/Detroit? After 18 months of

tire-kicking from several would-be buyers, Alliance
Broadcasting L.P. CEO John Hayes Jr. announced Tues-
day (6/2) he has reached an agreement to purchase the fi-
nancially troubled rocker.

Terms of the deal weren't announced, pending approval by the Qak-
tand County (MI) Circuit Court. But industry experts said the final price will
be about $6 million. The former Hoker Broadcasting station is currently
operated by a court-appointed receiver, Bruce Wilson. Star Media broker
Peter Handy represented Alliance in the negotiations.

Hayes, formerly COO of Fairmont Communications, founded Alliance
in 1990 with financial backing from Goldman, Sachs & Co. and Odyssey
Partners L.P. The company recently purchased KYNG/Dallas for $11 mil-
lion. Hayes made previous bids for WDFX, as did Sherman Broadcasting
and the Denver-based Bayard Fund. None of the deals came to fruition, in
part because of tough financial terms sought by senior creditor Barclays
Financial.

Evergreen Spends $16 Million
For DC, St. Louis Stakes

vergreen Media CEO Scott Ginsburg may have

scored a big bargain in his recent deal to purchase

40% (and operational control) of WTOP & WASH/
Washington and KASP & WKBQ/St. Louis.

The terms of the transaction with Chase Radio and Washington Ra-
dio Associates were kept hush-hush, and industry dealmakers estimated
the deal's value at $25 million. New FCC filings this week show the final
price tag is actually $16 million cash.

Other industry action this week:

¢ Crown Broadcasting CEO Tom Gammon has lost KKIS-AM & FM/
Walnut Creek-Pittsburg, CA to a BayBanks receiver, but he isn't down for
the count by any stretch. In recent weeks, Gammon has been eagle-eying
some new California FM CPs and cut deals for two, KIXA/Baker and
KQEH/Lenwood.

¢ NAB has asked the FCC to “significantly alter” the broadcast licens-
ing process, but doesn't want lotteries. In comments on the Commission’s
comparative hearing process, the trade group said licensing preferences
should be given to applicants who identify the need for new services in a
community and will commit to long-term operation of new stations. The
group also wants FM applicants to prove that communities can economical-
ly support new stations.

¢ Salomon Brothers media analyst Ed Atorino has lowered his rec-
ommendation on Tribune Co. from “buy” to “hold.” He's now predicting
1992 per share earnings will total $1.95 instead of $3.25, primarily be-
cause of a slump in the newsprint business.
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Accurate weekly ratings
for your market.

wAwWww-americanradiohistory com


www.americanradiohistory.com

74 Accurale RV Weelly

B Arbitron’s margin of error is bigger than the average B Weekly fax updates every week, all year long.

station’s typical book-to-book gain or loss! The only ® Immediate feedback from your target audience when
possible solution: Huge sample sizes. you change your morning show, debut a new advertising
B AccuRatings quarterly sample size: Up to 12,000 campaign, etc.

persons (400% more than Arbitron’s sample size)!

v v

B Quarterly summary report arrives weeks ahead of B Produced by America’s fastest-growing, most-respected
Arbitron’s report for the same survey period. radio research firm.

B Updated results delivered by fax every week within B Eight years of development and fine-tuning.

hours of the close of interviewing. B Successful AccuRatings clients in most of the top 20

markets and many smaller markets.

V24 Radio-driven Affordable

B Designed in the best interest of radio stations, not B A fraction of the cost of Arbitron — for a sample size

advertising agencies. that's 400% bigger than Arbitron’s!
B Information you can trust and use to help you make B Lower prices for ratings could significantly increase the
better programming and marketing decisions. profitability of the radio stations in your market!

"Iﬂ Al‘ hill‘llll alllll‘(lal:h maﬂﬂ Sense ill “Ie 19408. Back then, radio stations resembled today's network

TV affiliates, each broadcasting a patchwork of 15-minute network programs like “The Chase & Sanborn Kate Smith Show.”
Listeners jumped around to catch their favorite shows, and ratings firms only had to be able to differentiate a 40-share
program from a 25-share program.

That was then. Thi$ IS NOW. Quarter-hour-long programs don't exist nowadays! In today's competitive environment, we
need ratings that can differentiate a 3.5-share station from a 3.1-share station. And Arbitron doesn’t have a big enough
sample size to do that.

What radio needs today is Strategic AccuRatings: Huge sample sizes, for unparalleled y/

accuracy. Weekly updates, delivered by fax. Detailed
analyses, to help you make smarter programming | | | | | i | |

. 7
and marketing decisions.

A/ STRATEGIC

[ P | .

e i .
AccuRatinas Dvery i 7\

» Ourfee. “thgatlon AN AVAS RADIO
1 i r &

overview answers the most commonly asked N7 V [
questions about Strategic AccuRatings and v R I ‘:Sl "Il A l« I I

includes a quick guide on to how to read a
Strategic AccuRatings report. Ask for Kurt

e Tlm Illexl l.‘eneralmn nl Iiaseal'l:ll
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RADIO BUSINESS

TRANSACTIONS

Tribune Expands Into Rocky
Mountain Radio For $19.9 Million

Family and Glintner swap suburban Boston AMs

KEZW & KOSl/Denver

PRICE: $19.9 million

TERMS: Asset sale for cash

BUYER: Tribune Broadcasting Co., a
wholly owned subsidiary of the Chi-
cago-based Tribune Co. The com-
pany's radio group, headed by Wayne
Vriesman, also owns WGN/Chicago,
WQCD/New York, KCTC & KYMX/
Sacramento, and the Tribune Radio
Networks.

SELLER: D&D Broadcasting Inc.,
headed by President Steven Dinetz
and Exec. VP Joe Davidman
FREQUENCY: 1430 kHz; 101.1 MHz
POWER: Skw; 100kw at 1624 feet
FORMAT: Nostalgia; AC

BROKER: H.B. LaRue

COMMENT: D&D purchased this com-
bo in December 1988 for $15.5 mil-
lion.

Laird Stations

PRICE: $523,050 for 74.42%
TERMS: Stock sale for cash

BUYER: Wiiliam Laird, who currently
owns 25.58% of the licensee, is buy-
ing controlling interest from his mother.
SELLER: Dorothy Laird of Green Bay,
WI is selling her 74.42% stake in
Green Bay Broadcasting Co. She also
owns WDUX-AM & FM/Waupaca, WI.
Phone: (414) 336-8501

KSDN-AM & FM/

Aberdeen, SD

FREQUENCY: 930 kHz; 94.1 MHz
POWER: 5kw day/1kw night; 100kw
at 440 feet

FORMAT: AC; CHR

WDUZ & WQLH/Green Bay,WI
FREQUENCY: 1400 kHz; 98.5 MHz
POWER: 1kw; 100kw at 1254 feet
FORMAT: AC

WDJR/Enterprise

PRICE: $700,000

TERMS: Asset sale for cash

BUYER: Gulf South Communications
Inc., headed by Clay Holladay of Meri-
dian, MS and Ronald Eubanks of Pike
Road, Al.. Holladay owns WYZB/Mary
Esther, FL and KRVV/Bastrop, LA. Eu-
banks also owns WXVI & WZHT/Troy,
AL and WMXA/Opellka, AL. Phone:
(601) 693-9664

SELLER: Northcom Ltd., headed by
Jerry Oakley. He's part-owner of
WIRC & WXRC/Hickory, NC. Phone:
(205) 347-3700

FREQUENCY: 96.9 MHz

POWER: 100kw at 1515 feet
FORMAT: Classic Rock

KZOT/Marianna

PRICE: $4000

TERMS: Asset sale for cash

BUYER: L.T. Simes Il and Raymond
Simes of West Helena, AR. Phone:
(501) 572-9506

SELLER: Daniel Schieffler, bankrupt-
cy trustee for the Estate of Rick and
Michelle Albin. Phone: (501)
572-2161

FREQUENCY: 1460 kHz

POWER: 500-watt daytimer
FORMAT: Country

BROKER: Ralph Meador

KIXA (FM CP)/Baker

PRICE: $40,000

TERMS: Asset sale for cash

BUYER: Turquoise Broadcasting Inc.,
owned by Thomas Gammon of Arling-
ton, VA. Turquoise is the proposed
buyer of another FM CP, KQEH/Len-
wood, CA. Gammon's other broadcast
holdings include KTRR/Loveland, CO;
KZXY-AM & FM/Apple Valley, CA;
KKIS-AM & FM/Pittsburg-Walnut

Star
Media

Group, Inc.

Leading Again!

1992 year-to-date,
Star Media Group is
#1 in radio brokerage.

Source: Radio & Records, April 17, 1992

'"Radio's Full Service
Financial Specialists'r

17304 Preston Road, Suite 265 + Dallas, Texas 75252 * (214) 713-8500

Creek, CA; KIZS/Carson City, NV;
WHMA-AM & FM/Anniston, AL; and
WBEX & WKKJ/Chillicothe, OH.
Phone: (619) 241-1313

SELLER: Baker Broadcasting Co.,
owned by partners Joel Saxberg and
Joseph Talbot. Phone: (818) 446-
3468

FREQUENCY: 101.5 MHz

POWER: 25kw at 500 feet

KAFY/Bakersfield

PRICE: $1.00 for 49%

TERMS: Stock sale for cash. The licen-
see will change its name to Barro
Broadcasting Corp.

BUYER: Mary Helen Barro of Bakers-
field. She currently owns 51% of the
licensee.

SELLER: Steve McGavren is selling his
49% stake in licensee McGavren-Bar-
ro Broadcasting Corp.

FREQUENCY: 970 kHz

POWER: 1kw day/5kw night
FORMAT: Spanish

KUTE (AM CP)/

Desert Hot Springs

PRICE: $13,000

TERMS: Asset sale for cash

BUYER: K4V Broadcasting Corp.,
owned by James Mackay and K.A.
‘“Kenny’’ Green of Palm Springs, CA;
Philip Andru Dontaelli of Hermosa
Beach, CA; and Whitney Lund of Park
City, UT. Green is the Corporate Sec-
retary of Dalworth Broadcasting
Corp., which recently announced
plans to buy KSGBI/Ft. Worth. Phone:
(619) 322-1420

SELLER: Esther Korn Inc., owned by
Esther Korn and KOLA Inc., a com-
pany controlled by Frederick Cote.
KOLA also owns KMET/Banning, CA
and KOLA/San Bernardino. Phone:
(805) 253-2921

FREQUENCY: 880 kHz

POWER: 500-watt daytimer
BROKER: William Freeman of
Freeman Broadcasting Associates

KCML/Hanford

PRICE: $550,000

TERMS: Asset sale; escrow deposit
$25,000 with balance due in cash at
closing. A non-compete agreement
valued at $100,000 is included in the
purchase price.

BUYER: Harry Pappas of Visalia, CA.
He also owns Pappas Telecasting,
which operates KMPH (TV)/Visalla-
Fresno and KPTM (TV)/Omaha.
SELLER: Liggett Broadcast inc., own-
ed by Robert Liggett Jr. of Grosse
Pointe Shores, MI. He also owns
WFMK/East Lansing, MI; WLHT/
Grand Rapids; WHNN/Bay City, ML
WBCK & WBXX/Battle Creek, MI; and
KMGG/Monte Rio, CA. Phone: (517)
349-2040

FREQUENCY: 107.5 MHZ

POWER: 17kw at 860 feet

FORMAT: Z-Rock

COMMENT: Because the buyer owns
a TV station in the Fresno market, it's
asking the FCC for a waiver of the one-
to-a-market rule to permit this acquisi-
tion. It contends that KCML is “a failing
station which has suffered significant
operating losses (ranging from
$354,441 to $1,150,806) each year
from 1987 to the present.”

WANY A ITe reT ek eder<torr v

TRANSACTIONS AT A GLANCE

Total' Stations Traded This Year: . . ..
This Week's Action: . . ... .

rnm Stafions Traded This Week:. . . ..

1992 Deals To Date: |

$517,316,733

(Last Year: $280,371,779)

. 526
{Last Year 423)

. 824,214,714
(Last Year: §7, 948,966)

{Last Year: 21)

® Deal Of The Week:
O KEZW & KOSI/Denver $19.9 million

& WEIV/Natick, MA

- @KNAK/Dshta, UT $92,000

KBOL/Boulder
PRICE: $225,000
TERMS: Asset sale for $10,000 es-

crow deposit and cash totaling
$97,500 at closing; balance via seven-
year promissory note for $117,500 at
prime rate plus two points, with a cap
of 10%.

BUYER: Acorn Broadcasting Co. Inc.,

'--wmmammr?um
L wKSDN-AM & FMWAberdesn, 5D
L eWDUZ & WOLHIGrean Bay, W1
 ® WDJREnterprise, AL $700,000
. #KZOTMarianna, AR $4000
. @KIXA {FM CPyBaker, CA $40,000
@ KAFY Bakersiieid, CA $1.00 for 40%
iKWEMBMMI‘H&pHM.HM&DQﬂ
' sKCMLManford, CA $550,000
& KBOLBoulder, CO $225,000
B WKVGEstonton, GA $125.000
-mmtmxmmmmma
. ®WOEG {FM CF¥Russsil Springs, KY $28.500
: iumhﬂmmm“pmmmmmm
| & WEMA (AM CP¥Dedham, HA g,

' #KDWAMastings, N $259, 133
- ®WBZA & WAYGlans F.nﬂmmm ssaonm
SWTOW/Washington, NC $75.000
. @ KNOR/MNorman, OK $275,000
-wswmammmmwmw 48%
nwmmmmmm,om ;

- BWOMT-AM & FMMartin, TN $475,000..
S KWZDMamlin, TX $320,000

owned by Gordon and Melanie Fran-
cis of Marlborough, MA. Phone: (508}
485-5697

SELLER: Boulder Radio KBOL Inc.,
headed by Rusty Shaffer. Phone:
(303) 444-1490

FREQUENCY: 1490 kHz

POWER: 1kw

FORMAT: AC

BROKER: Satterfield & Perry Inc.

Continued on Page 10

At NAB/Montreux.
Call or Fax Ahead
or Contact via Montreux Palace.

BARRY
SKIDELSKY

Attorney/Consultant

757 Third Avenue, 26th Fl.
New York, NY 10017

Tel: (212) 832-4800
Fax: (212) 644-0544

Affordable quality representation
at home and abroad.
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Radio Stations Agree: Nothing Else is
as Good as TM Century’s GoldDisc’

G\ Huge Help!

Tom)éuddy

Vice President

WPLJ/ABC Radio
New York

Hear for yourself. The clearest, cleanest classics come from TM Century! If your statio op ’s in an audio processing war or
quality battle, call to get a free NoNoise Compact Disc. Cgmpare TM Century’s GoldDisc™ with any other music. Hear for
yourself the impressive improvement you get from GoldDisc” side-by-side with “record company” oldies (or anything else)!

GoldDisc® is TM Century’s all new third generation of radio_CDs, with today’s research, the largest libraries, “clean”
lyrics, hit radio “45” lengths, and the best quality CDs. GoldDisc®s have tight starts, consistent audio levels, perfect timing,
maximum dynamic range, great stereo separation and superior sonic qualityl TM Century has hundreds of researched hits

you can't find on CD anywhere elsel
TM Century’s secret is NoNoise. It's in our unequalled $100-a-minute, 100% digital, 100% in-house CD mastering studios

that seamlessly get rid of hiss, hum, clicks and pops without taking away any music! GoldDisc® with NoNoise gives you the
biggest and the best oldies library on the planet! Respected engineers tell us GoldDisc® lets them adjust processing to

Consistently Highest Quality
..Iremendously Convenient

Dick Bartley

Host/ Producer

‘“American Gold”

legally increase FM modulation 8 to 10%, with corresponding gains in loudness without any sacrifice of quality!
Experts Agree: Hear why 2,200 stations use TM Century’s CDs for the very best quality. Call for your free GoldDisc® CD

“We depend on

“TM Century, 1

“We're proud to

“HitDisc™ CDs

“TM Century

“HitDiscs™ send

New York:
WYNY, WPLJ,
WRKS, WFAS

Los Angeles:
KIIS, KOST,
KKBT, KJLH,
KXEZ, AFRTS
Chicago:
WXEZ, WFYR,
WGCI, wwBZ
San Francisco:

]t;l.e q[k:asitﬁ’ Hitt' lO.VE those Hit- use the TM Cen- g iv e American Compact Discs Muzak the new KTS"RCK-KBBAL,KKBQ-YI:

CBCS ; 9TV91'48 Discs™. They tury Compact Country Count- not only have songs so fast that Philadelphia:

adséy IZD.OP f help my Weekly DiscsonAmerican down a clean, beenatime-saver, one week the ink WMGK V\?EAZ,

an 131, 1;(:5 or  Top 40 have CD Top 40. 1 love the crisp sound. TM but have sig- was still wet! TM WIOQ. WSNI

Svur o.edes;s Ows.  quality and all of quality & clarity Century’sCDsare nificantly in- Century CDs WOGL, WKSZ,

like (tin, em, we us at KHS'FM ap- of HitDiscs™. truly flawless.” creased the gsound great!” WXTU

hoce>ke de',l,n' were preciatetheircon- They save us fidelity of our on- Detroit:

: venience.” time.” air sound!”

€ Bob Steve Ward it e

: . Kingsle DhILE] ' :

Gary Landis Rick Dees Shadoe Hosvgoducg Robert Hall Programming KODZD:\'(ECS;

» i i | oregroun roadcast v 9

Director of Frog KIIS Stevens “American  VieePregdencites T Moreal® KVIL, KIMZ,

Westwood 1 Los Angeles, CA “American Country aN?u ; if: KLRX, KLUY, KPLX

Radio Top 40” Countdown” Boston:

Network Network WMJX, WZLX,

WBMX, WBZ,

WODS, WVBF

° II [ ] ” [ ] ° [ ] DC:

TM Century will match any “Special” on CD Music Libraries WAYA WASH
, WP

and add FREE Christmas music & computer database! Call for details on this super deal!  wrop WXTK%:

GoldDisc and TM Century are trademarks of TM Century, inc. NoNoise is a trademark of Sonic Solutions, licensed to TM Century, Inc. WQMR, wDJY

T™MCEeNntury’

: Signed Title

 Station on

14444 Beltwood Parkway, Dallas, TX 75244 .Atd:jress Phone L) 5
Direct Line for GoldDiscs: (800) TM Century {Ciy State Zip J

Yes! We want all to improve our oldies.
demo CD with no obligation and details on your low cost CD'

 trade-in program. Fill in, then mail or FAX to (800) 749-2121.

waans americanradiohistorvy.com
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TRANSACTIONS

Continued from Page 8

WKVQ/Eatonton

PRICE: $125,000

TERMS: Asset sale for cash

BUYER: Southeastern Broadcasting
Inc., owned by Dennis Helmreich of
Lexington, GA. Phone: (404) 743-
3410

SELLER: Eatonton Broadcasting,
headed by George Peters Jr. and Lee
Morgan. Phone: (404) 353-8633
FREQUENCY: 1520 kHz

POWER: 1kw daytimer

FORMAT: Country

COMMENT: This station was sold in
1989 for $11,500.

WTNL & WRBX (FM CP)/

Reidsville

PRICE: $35,000

TERMS: Asset sale for cash

BUYER: Nassau Baptist Ministries,
headed by President Larry Montgom-
ery of Yulee, FL. The non-commercial
group also operates WNLE/Fernan-
dina Beach, FL. Phone: (904)
261-4818

SELLER: Reidsville Broadcasting
Corp., headed by Robert Ritchie.
Phone: (912) 557-6200
FREQUENCY: 1390 kHz; 104.1 MHz
POWER: 500-watt daytimer; 1.35kw
at 465 feet

FORMAT: Country

WQEG (FM CP)/

Russell Springs

PRICE: $28,500

TERMS: Asset sale for cash

BUYER: Heartland Communications
Inc., owned by George Owen of Louis-
ville. The company owns WTCO &
WCKQ/Campbellsville, KY.

SELLER: Twinlakes Communica-
tions, headed by William Harris
FREQUENCY: 92.7 MHz

POWER: 6kw at 328 feet

Metro Boston Station Swap
PRICE: No cash consideration
COMMENT: Family Stations Inc., a

non-commercial broadcaster, has
agreed to swap its WBMA (AM CP)
Dedham, MA for the frequency and
assets of Boston SRN’'s commercial
AM, WBIV/Natick, MA. Family has
been unsuccessful in seeking FCC ap-

proval to modify its CP to change the
city of license to Sherbom, MA and to
change its transmitter site to that used
by WBIV. As a resuit of technical ob-
jections filed against WBIV, the present
operation of the station has not been i-
censed by the FCC. To settle the tech-
nical dispute, the parties have agreed
to swap stations. There’s no monetary
consideration for the swap. Each party
will retain its current call letters. WBIV
will be modified to operate at its current
transmitter site on 1060 kHz with 1kw
day/3.3kw night. The Family CP is to
be modified to operate on 890 kHz at
the existing WBIV transmitter site with a
power of 25kw day/Skw night. in con-
sideration for Family’s assignment of
the 890 kHz frequency, SRN will make
available to Family the right to provide
programming on that frequency from
10pm-11:30am for five years.
BUYER: Boston SRN Inc., a division of
Satellite Radio Network, which is
headed by Michael Glinter of Kansas
City. Satellite also owns WTNX/Lynch-
burg, TN; WKNL/Knoxville; WREN/
Topeka; WMIW/Atlantic Beach, SC;
WFLU/Florence, SC; WBAJ/Biythe-
wood, NJ; KKGN/Gladstone, MO;
WPIP/Winston-Salem; and WMIY/-
Fairview, NC. Phone: (800)
438-6311

SELLER: Family Stations Inc., headed
by President Harold Camping. The
company owns 33 radio stations, in-
cluding KEAR/San Francisco and
KUFR/Salt Lake City. Phone: (916)
481-8191

FREQUENCY: 890 kHz

POWER: 10kw day/1kw night

WBIV/Natick

BUYER: Family Stations Inc.

SELLER: Boston SRN Inc.
FREQUENCY: 1060 kHz

POWER: 25kw day/2.5kw night
FORMAT: Spanish

COMMENT: This station was sold for
$1.3 million in 1990.

KDWA/Hastings

PRICE: $259,163

TERMS: Asset sale for $163,300
promissory note at 9% annual interest.
The note is payable in monthly instafl-
ments of $1583, commencing 30
days after closing with a balloon pay-
ment due on 10/15/93. In addition, for
each month station billings exceed
$12,000, the buyer is required to
make a supplemental payment of prin-

cipal in the amount of $700 plus 5% of
any billings exceeding $13,000. The
buyer also assumes liability for an out-
standing promissory note valued at
$95,863.

BUYER: K&M Broadcasting Inc., own-
ed by Daniel Massman of Hastings,
MN and Roy Kline Jr. of Blaine, MN.
Phone: {612) 436-6389

SELLER: Wheeler Broadcasting of
Minnesota Inc., headed by Chairman
Ray Wheeler. Phone: (414)
494-7708

FREQUENCY: 1460 kHz

POWER: 1kw daytimer

FORMAT: AC

BROKER: Calhoun Companies will re-
ceive a brokerage commission of
$8250.

COMMENT: This station was sold for
$150,300 in 1988.

a:ze}

WBZA & WAYI/

Glens Falls-Hudson
PRICE: $500,000
TERMS: Asset sale for cash
BUYER: Hometown Broadcasting of
Glen Falls Inc., owned by Matthew
Mataraso of Guilderland, NY; Joseph
Caruso of Johnstown, NY; Robert Hig-
gins of Albany, NY; and Joseph Reilly
of Voorheesville, NY. They also own
WIZR & WSRD/Johnstown. Phone:
(518) 449-3320
SELLER: Northway Bradcasting Inc.,
owned by David Mitchell, Joseph Reil-
ly, E. Mark Vieira, and William Burtis
Jr. They also own WMXW/Vestal, NY
and WHPA & WKMC/Hollidaysburg-
Roaring Springs, PA. Phone: (607)
729-3131
FREQUENCY: 1230 kHz; 107.1 MHz
POWER: 1kw; 280 watts at 844 feet
FORMAT: AC

. S
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WTOW/Washington

PRICE: $75,000

TERMS: Asset saie for $5000 cash
and 44-month promissory note for
$74,000 at no interest, payable in
$1000 monthly instaliments. A final
balloon payment is due on the 45th
month following closing.

BUYER: Washington Radio Inc., own-
ed by Gardner Altman Sr. He also
owns WRCS & WQDKI/Ahoskie, NC
and WFAIIFayetteville, NC. Phone:
(919) 323-5717

SELLER: Johnny Bryant
FREQUENCY: 1320 kHz

POWER: 500-watt daytimer
FORMAT: Country

KNOR/Norman

PRICE: $275,000

TERMS: Asset sale. The buyer is pay-
ing $15,000 cash and cancelling
promissory notes valued at $260,000.
in addition, the selier will receive 7200
minutes of advertising time on the sta-
tion over the next three years.
BUYER: Voice of Norman Inc., a non-
commercial company headed by Presi-
dent Clarence Warner. Phone: (405)
360-9700

SELLER: Norman Broadcasting Inc.,
owned by Harold McEwen. Phone:
(405) 321-1400

FREQUENCY: 1400 kHz

POWER: 1kw

FORMAT: AC

COMMENT: This station was sold in
1990 for $171,000.

WSOL/San German

PRICE: $40,000 for 49%

TERMS: Partnership sale for cash
BUYER: Frederick Gauthier de Cas-
tro

SELLER: Juan Rodriguez Aguayo is
seling his 50% stake in licensee
Gauthier & Rodriguez Radio Associ-
ates

FREQUENCY: 1090 kHz

POWER: 250 watts day/730 watts
night

FORMAT: Spanish

WBBX/Kingston

PRICE: $35,000

TERMS: Asset sale for $30,000 cash
and 30-month promissory note for
$5000 at 9% annual interest

BUYER: Pilgrim Pathway Inc., owned
by LeRoy Lantz and Grant Carter of

Harriman, TN.
376-6954
SELLER: Hometown Broadcasting
Corp., headed by President W.R.
Tullock Jr. Phone: (615) 376-6954
FREQUENCY: 1410 kHz

POWER: 500-watt daytimer
FORMAT: Gospel

COMMENT: This station was sold in
1985 for $50,000.

WCMT-AM & FM/Martin
PRICE: $475,000
TERMS: Asset sale for cash

Phone: (615)

BUYER: Thunderbolt Broadcasting
Co., to be owned by Jimmy Fischer,
Thomas Moore Jr., Larry Parrish, Jim-
my Smith, Fred Stoker, and Paul
Tinkle

SELLER: Harold Brundige of Martin is
selling his 54.5% controlling interest in
licensee Thunderboit Broadcasting Co.
Phone: (901) 587-2297
FREQUENCY: 1410 kHz; 101.7 MHz
POWER: 1kw day/58 watts night; 6kw
at 328 feet

FORMAT: Country; Goid

KWZD/Hamlin

PRICE: $320,000

TERMS: Asset sale for $45,000 cash
and 10-year promissory note for
$275,000 at 10% interest. During the
first five years, the note is payable
interest-only. The seller will receive a
$250 monthly trade credit from the
buyer for the first five years and a sum
equal to 10% of any subsequent sta-
tion resale price exceeding $500,000.
BUYER: Taylor County Broadcasting,
headed by George Chambers, Bonnie
Chambers, and James Christoferson
of Abilene. The Chambers also own
KHJM/Taft, OK; KGBM/Randburg,
CA; KWQA/Hawley, TX; and KRAF &
KXKY/Holdenville, OK. Phone: {915)
695-7037

SELLER: B&D Communications Inc.,
headed by Robert Holladay of Mon-
roe, LA. The company also owns
KICR-AM & FM/Oakdale, LA. Phone:
(318) 388-2323

FREQUENCY: 103.7 MHz

POWER: 100kw at 985 feet
FORMAT: Country

KNAKI/Delta

PRICE: $92,000

TERMS: Asset sale for $12,000 cash
and promissory note for $80,000 at
7.5% interest, payable in monthly in-
stallments of $1094 until paid in full
BUYER: KNAK Inc., owned by Doug-
las Barton of Manti, UT. Barton owns
KMT! & KMXU/Manti. Phone: (801)
835-7301

SELLER: Neil Dutson, Alan Roper,
and Darrell Lester of Las Vegas.
Phone: (702) 438-7426
FREQUENCY: 540 kHz

POWER: 1kw daytimer

FORMAT: Country

COMMENT: This station was sold for
$225,000 in 1986.
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Research shows Communication
Graphics with close to a 50 share of !
the radio sticker market*. Why? _"
Because our decals won't fade, crack, A

or peel. The best stations recognize

that long-lasting quality leads to real
dollar savings . . . and stickers that
make your station look great!

I-800-331-4438
313 N. REDBUD * BROKEN ARROW, OK 74012 * IN OK (918) 258-6502 » FAX 1-918-251-8223

*Details on request. Documented from recent industry survey, ©1992 Communication Graphics, Inc.
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““‘Qutdoor Posters printed over 10 designs in

the most elaborate campaign in our history.

Outdoor Posters did an incredible job for us.”
Karen Tobin - Director of Marketing
KIIS-FM, Los Angeles

Wouldn't you like to make that claim about

your next outdoor media campaign?

OUTDOOR POSTERS 1-800-426-5673

P

'ROLL-A-SIGN Cost-effective plastic banners for
your station. We print any picture, logo, or
design in up to four colors. Perfect for concerts,
public appearances, expos and give-aways.
Packaged on a roll and easy to use.

Call Toll Free:

U.S. 1-800-231-2417
Canada 1-800-847-5616
(713) 947-2053

10 DAY PRODUCTION...High quality, screen
printed bumper stickers. Other innovative pro-
motional item also available. Call for details and
pricing: 1-800-772-7732.

[ ]
4 VISA
Ventures W

The Original Condom Keychain delivers Maximum
Market Penetration. Showcase your station’s
call letters in the best functional, topical novelty
available today. For information and ordering, call
Traves Investments, Inc. at (713) 926-8151 or
toll free:

1-800-932-9363

INFLADABLE IMAGES...Attract attention to
your station events with a customized giant in-
flatable. Perfect for your next BIG promotion!
Blow-up your mascot or create your own shape
and event. Contact: Lenny Freed, 2773 Nation-
wide Parkway, Brunswick, Ohio 44212, Fax:
(216) 273-3212. INFLADABLE IMAGE INDUS-
TRIES...Phone: (216) 273-3200.

GiveAway
$l,01(§)0,000

Sounds Easy, And It Is. Guarantee your prizes
through SCA Promotions and reap the benefits
of high dollar contests. When you have a winner,
we pay off! Tune in to our contest demo line to
hear the simplest, most economical

way to run on-the-air contests,

24 hours a day. Call SCA, today -- promorions
1.800.527.5409!

FINALLY!

SURE BETS

The ONLY
monthly NEWSLETTER dedicated
to unique and creative
PROMOTIONAL IDEAS
for the Radio Industry.

PROVEN IDEAS
FOR ALL OR NO BUDGETS!

For a FREE SAMPLE call

$URE BET$
(201) 941-7206

SEE KEN CARSON
at the R&R CONVENTION

CUSTOM CONCERT PATCHES now available.
1-800-331-4438

BANNERS ON A ROLL. Quantities as low as
3000 imprints (18''x34""). Just send us your
logo, design or graphics—we’ll do the rest. Call
for pricing. 108007867411

BANNERS
ON A ROLL!
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Benson Named PD
At Great American’s
KKRZ/Portland

Great Ameri-
can CHR KKRZ
(Z100) /Portland
has tapped
KQKQ (Sweet
98)/Omaha PD
Ken Benson as its
new PD. Benson
replaces Mark
Capps, who ex-
ited last month to
pursue station
ownership. Ben- Benson
son begins his new assignment
June 22,

KKRZ GM Bill Ashenden com-
mented to R&R, “Ken’s had a very
solid programming background in
a variety of markets, which dem-
onstrates his adaptability. He’s
very enthused (and) well-rounded

Young Was Here

Paul Young recently signed a long-term recording contract with MCA
Records, and Don Was — who will produce Young's upcoming album —

x T
R
e S

Taylor Upped At Sony Music

LeBaron Taylor has been promoted to Sr. VP/
Corporate Affairs at Sony Music

Taylor's new responsibilities include equal oppor-
& tunity employment and minority development.
: Sony Music President Michael Schulhof said

Taylor “has been a tremendous asset . . . to Sony
% Music. The fact that our programs in corporate re-
& sponsibility . . and equal opportunity employment
have been successful is due to LeBaron’s dedicated
work and leadership. "

For the past four years, Taylor had been Sony's :
VP/GM for Corporate Affairs. Taylor

i .;,.-\..n.-v-a-«"""

SR

SR

B e SR e A

Agase Now GSM At WBBM-FM

WBBM-FM (B96)/Chicago has uppec Sales
Manager Paul Agase to GSM.

B96 VP/GM Tom Matheson told R&R, “Paul's
creative and aggressive strategies have greatly con-
tributed to B96'’s sales revenues. His background is

R

with programming, music, and joined MCA execs to celebrate. Witnessing the signing are (standing, Ir} ; i inni iti
. . o g - . 4 in [CHRY], and that will help carry our winning fradition
promotions. Ken is willing to break MCA Music Entertainment Group Sr. VP/Business & Legal Affairs Larry for[ward ]under P\ szles) IZadership " o
the rules and take risks, which is Kenswil, MCA Records Exec. VP/A&R Paul Atkinson, Was's manager Ken ’
the history of our station.” Kushnick, Young's manager Ged Doherty, Was, MCA Records President i Agase joined B96 as Local Sales Manager in
Benson told R&R, “It’s a tre- ":;C;"’/;d Pamese; (seated, 1) MCA Music Entertainment Group Chairman - 1989, coming from an AE siot at crosstown WLS
: eller and Young. ’ .
tr;:ee:nd(lxalfeop;:omw to step up to — Agase He's also been an AE at Chicago outlet WIND.
plate at KKRZ. There are o - b e
manygoodthmgsalreadyinplace, 1 e e e e T
< 5 ]
S 7 D o B 1 MuIdoon-O Rourke Joins KEZK As GSM

in Great American, a GM who un- ~ ZEEsssEssRi R

derstands the CHR format, and a

ook forward 1o bringing even  WBT/Charlotte Appoints Whitt As VP/GM

more good things to an already ex-

ceptional station.” KYGO/Denver Station Manager
Benson’s programming career Rick Jackson Whitt has been trans-

includes stints at WRQN/Toledo; ferred to Jefferson Pilot sister

WTHT/Portland, ME; and WQQY/ combo WBT-AM & FM/Charlotte

Saratoga Springs, NY. as VP/GM. He succeeds eight-

e s oo cmnnos AT ErI P s o
SRR S A e e e

Everett PD At WWRX/Providence

Veteran programmer Rick Ev-  years of experience, and that’s the
erett has been upped to PD at Kkind of background we need at this
WWRX/Providence. Dave Rich- stage of the game.”
ards has exited after five years Everett joined WWRX three
with the Classic Rock station. months ago as an account execu-

T really feel Rick is the guy we tive. Prior to that he served as Cor-
need to get us to the next level,” ex-  porate PD for Hartstone & Dick-
plained GM Phil Urso. “He has 20  stein.

KISS Puts On The Ritz

When KISS performed at the Ritz as part of a club tour, the venue
presented the band with plaques honoring them for selling out the house in
less than 15 minutes. Ceiebrating the achievement are (I-r} Mercury
Records Sr. VP/GM, Marketing/Sales & Promotion Larry Stessel and Presi-
dent Ed Eckstine, band members Bruce Kulick, Paul Stanley, Eric Singer,
and Gene Simmons, and Mercury's Sr. VP/A&R Bob Skoro and VP/Promo-
tion Drew Murray.

Kathy Muldoon-O’Rourke has been named
GSM at KEZK-AM & FM/St. Louis.

R e e R e o e T

A St. Louis native, Muldoon-O’Rourke has held
month GM Bud Stiker, who has re- sales positions with KYKY and WKKX
turned to his Maine home.

In an additional move at the
Full-Service/AC combo, GSM Lar-
ry Rideaux has been upped to Cor- VP/GM Ron Stone believes the addition of

porate VP/GSM. . . £ Muldoon-O'Rourke will bring ‘*‘record-setting .
Jefferson Pilot President/Radio ~ revenue” to KEZK O’Rourke

Division Clarke Brown told R&R,

In her new post, she will coordinate all sales ac-
tivities at the Adams AC outlet.

e

“Rick’s absolutely the ideal person R S

T e R R

g S b T

e

for this position. He’s a real leader
with nothing but good ideas and a
positive spirit. We went with some-
one who is tried and true: a person
we know will bring it home for us.”

Whitt had been with KYGO the
past 12 years. He joined as morn-
ing drive personality, was boosted
to PD, and was later elevated to
Station Manager.

Regarding Rideaux, Brown told
R&R, “This promotion is a unique i :
distinction for a guy who has done CEMA Distribution President Russ Bach was named this year’s Neil Bogart

Bogart Breakfast Honors Bach

a terrific job. He’s demonstrated Memorial Fund honoree. A division of the T.J. Marteil Foundation, the fund
wonderfu! leadership qualities, benefits research and care of pediatric leukemia, cancer, and 4IDS. On
especially during our GM transi- hand for the voiunteer kickoff breakfast are (I-r) Geffen Records Fresident
tion. We wanted to make sure he and last year’s honoree Ed Rosenblatt, Mary Ellen and Russ Bach, NBMF
received the corporate recognition co-founder Joyce Bogart Trabulus, NBMF President Frederic Gaines,
he deserves.” Capitol-EMI President/CEO Joe Smith, and reception host Rikki Rosen.

Accountability Tip #22 (9:34 a.m.)

“WHAT SHOULD MY SALES MANAGER
BE DOING EACH DAY?”

~ Steal all the answers to this commonly asked question and 28 others.
It's anything you've ever needed to know at Irwin Pollack’s

¢29 Steps To Making Your Sales Team More Accountable” session.
First thing Friday morning at the R&R Convention -- 8:30-10:00 a.m.

Learn, in 75 minutes, what it's taken other top managers years of
“trial and terror” to find out.

IR‘ 1, P: I.I.ASK
IN-STATION SALES TRAINING

WMAAAAL S ekicantadiahistaons..com


www.americanradiohistory.com

Arista - John  MCA — Chuck/

tra — Rubin/Carter  Motown — Pat /Eric

| Jive — Cheryl Virgin — Unice
'_  Mercory ~ Mike/C.C.  Sunshine ~ Eimango
‘Giont-Tony  Reprise ~ Myra Atipntic — Van /Eddie

Urban is the greatest...
Peace!

wianan-americanradiohistorvy-com

Tommy Boy — Charm
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Bullet Headed For
KJQY/San Diego

Seven-year Commonwealth
Broadcasting Operations & Pro-
gramming Manager Jessie Bullet
has succeeded Jere Sullivan as PD
of KJQY/San Diego. Sullivan ex-
ited the Command Soft AC to pro-
gram similarly formatted WJQY/
Miami (R&R 3/13).

KJQY GM Mike Kenney told
R&R, ‘‘Jessie was right here in our
own backyard and is ready to work
magic. We have a good station and
I think he’s the guy to make it
great.

“Jessie knows how to treat peo-
ple and is a real leader. We were
looking for someone who can pay
attention to all the little things that
make stations great.”

Bullet previously was GM at
KAAP & KKBZ/Ventura, CA and
KI1Q/Colorado Springs. His pro-
gramming background includes
San Diego stations KCBQ and
KOGO & KPRI, as well as WLUP/
Chicago.

Disney/MGM Studios.

They Love Her Smile

Mickey Mouse and “Star Search” host Ec McMahon surprised Motown art-
ist Shanice with a cake when she celebrated her 19th birthday at Florida’s

KCFX UPS NEWMAN

Barnaby-Merz President/GM At WOFX

Heritage Media has transferred
WBBF & WBEE/Rochester, NY
President/GM Carolyn Barnaby-
Merz to the same position at Clas-
sic Rock WOFX/Cincinnati. Con-
currently, the company has upped
KCFX/Kansas City GM Bill New-
man to President/GM. Heritage is
scheduled to close on the Hoker
properties this week.

“Carey has distinguished herself

in her five years in Rochester,”
Heritage President Paul Fiddick
remarked. ‘‘Her management cre-
dentials are impeccable, and I'm
delighted we could fill this impor-
tant assignment from within our
ranks. Likewise, Bill has done won-
derful things for Hoker, and we feel
fortunate to have someone like him
there.”

What The World Needs Now

Virgin staff members greeted Cracker after the band’s recent performance at L.A.’s Wiltern Theater. Hanging out
backstage are (standing, I-r) Virgin's VP/International Jacquie Perryman and Product Manager Mike Rosenberg,
Cracker’s Joey Peters, David Lowery, Davey Farragher, and Johnny Hickman, ard Virgin's VP/A&R Mark Williams,
VP/Video Production Lydia Sarno, Sr. Director/Promotion Phil Costello, National Alternative Marketing Coordinator
Jennifer Matthews and VP/Radio Promotion Jeffrey Naumann; (seated, I-r) National Operations Director/Promotion

Bob Frymire, Co-Chairmen Jeff Ayeroff and Jordan Harris, and National Director/Alternative Promotion Amy Seiden-
wurm.

Pondering In NYC

‘}': 1
: ! bl A

Columbia artists Poi Dog Pondering greeted label execs after performing at NYC’s Marquee Club. Exchanging kudos
backstage are (I-r) band member John Nelson, Columbia Director/East Coast A&R Michael Galleli, Poi Dog
Pondering’s David Crawford, Adam Suitan, Darren Hess and Sue Voelz, band manager Mike Stewart, Columbia’s
President Don lenner and Regional Manager/Alternative Promotion Marc Kordelos, band member Frank Orral, road
crew'’s Eric Buehiman, label Associate Director/Marketing Derek Simon, Mike Stewart Productions’ Lauren Reid, road
crew’s Deanne Franklin, and tour manager Scotty Haulter.

e\ canradiehisterv-com

ATLANTIC STARR

| j x' ] k
"UNCONDITIONAL LOVE*

The New Single From
The Album Love Crazy

PWRPIG 21-18 KIFM 34-27 KDON 30-26
B96 deb 29 KPRR deb 23 B0SS97 deb 38
KS104 deb 25 WBBO deb 38 WHTO 38-33
FM102 25-20 KBFM deb 38 WIMX deb 40
190 deb 26 PWR102 30-26  KNOE add
WQXA add KPSI add 35 KMGZ deb 39
Plus...

WXKS  KDWB  KMEL KamQ

KTFM KGGI 999KHI  WVBS

HOT102 Q106  HOTI94 WL

URBAN BREAKER

Meryn Cadell

"THE SWEATER"
The New Single From
The Album Angel Food For Thought

KWOD aodd 26  98PXY add
KPLZ add 29 KHFI 20-13
KUBE deb 20 WRVQ 13-11
TIC-FM odd 34 K92 22-17
WKEE add KF95 add
KC101 26-20 B94.7 25-13

Plus... W(KZ

KS104 WMXF

WNNK KXKT

H

o ©1992 Reprise Records s
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® TIM RAGLIN assumes Business De-
velopment Director duties at KZFX/
Houston. His background includes
several years of radio account develop-
ment and sales experience.

®BETSY VORCE has been elevated
to Sr. VP/Public Relations at Viacom
Entertainment & Broadcast Groups.
She moves up from VP/Public Rela-
tions of the company’'s Entertainment
Group.

Records

® JUDITH COTTON joins newly re-
structured Word Associated Labels
(“The WAL," consisting of Aristan Rec-
ords, Brainstorm International Artists,
Glasshouse Records, Pakaderm Rec-
ords, and Wonderland Records) as
Marketing Manager. She shifts from
Mark Stevens Industries, where she
was Director/Advertising & Promotions.

Marriages:
KRNO-KCBNIReno Station

Manager John Murphy to
KRNO MD/midday personality
Laurie Adamson, April 25
WCFLFM/Morris, IL MD/-
overnighter Mark (Edwards)
Holoubek to Helen Samoska,
May 24 &
: Births: :
£ Columbia Records A&R/
Marketing Dir. Steve Berkowitz,
wife Monique van Dorp, son i
:© Benjamin Francis, April 14 #
©  WRKS (98.7 KISS FM)New
. York morning personality Jeff
% Foxx, wife Michelle, daughter
Kyla Michelle, April 26
Reunion/Geffen recording
artist Michael W. Smith, wife =
Debbie, daughter Emily Altison, =
May 2
KKMJ-KFGl/Austin OM Joel
Burke, wife Julie, son Joshua
Joel, May 26
- WASK-FM/Lafayette, IN mor-
ning personality Gary Michaels,
wife Natalie, daughter Sarah
Elizabeth, May 29

L e e e

i e e e L

hea

Jefferson Loblack

® LISA JEFFERSON segues to Elektra
Entertainment as Manager/West Coast
Publicity & Artist Development. She for-
merly worked as West Coast Publicist
at A&M Records. Concurrently, LIZ
LOBLACK has been promoted from
Administrative Assistant to Manager/
Artist Development at the label's Pen-
dulum Records division.

Pastor

Sulman Weiss
® HAROLD SULMAN has been ap-
pointed Exec. VP/GM at newly formed
Qak Street/Dino Music. The 21-year
industry veteran previously served as
VP/NSM at MCA Records. The new
family entertainment label — a joint ven-
ture between Oak Street Music and
Quality Records — is located at 8484
Wilshire Blvd., Suite 650, Beverly Hills,
CA 90211; (818) 705-3093.
® JOSH ROSENTHAL has been pro-
moted to Associate Director/Artist De-
velopment at Columbia Records. He
most recently was Regional Promotion
Manager/Alternative Music, East
Coast.
® MARIEL PASTOR has been upped

om Manager/Product Development to
Director/Product Development at A&M
Records.

Industry

® MICHAEL WEISS becomes Region-
al Executive of the Interep Radio Store/
Chicago Region. He previously served
as VP at Durpetti & Associates/New
York.

® MELISSA RUDERMAN becomes
West Coast Professional Manager at
Chrysalis Music Group. She most re-
cently was Production Coordinator at
Visages Photo.

® RANDY SINGER, former A&R Con-
sultant at Enigma Records, has been
named VP/A&R at Miller Entertainment
Group.

® ROSS SECUNDA has formed Hane-
van Financial Services Corp., an Atlan-
ta-based consulting and advisory firm
specializing in radio-related financial
transactions. He exits AT&T, where he
worked as Commercial Finance Cor-
poration Manager. Hanevan can be
reached at (404) 516-9766.

Capitol Records awarded a recordin,

The Write Stuff

g contract to the winner of Talk outlet KABC/Los Angeles’s recent songwriting
contest. Judging entries at Beverly Hills’ Maple Drive restaurant are (I-r) “The Arsenio Hall Show” 's Michael Wolff,
songwriter Antonina Armato, ABC-TV's “Life Goes On* star Christopher Burke, Capitol-EM/ President/CEQ Joe Smith,
KABC air personality Peter Tilden, Tracy Needham, Needham's father and “Life Goes On” co-star Bill Smitrovich, and
“Life Goes On"'s Chad Lowe.

L . CE

; R i
Mike Allbritton — Overnights
KKYK/Littte Rock (501) €664-
0870 ;
Mark Andrews — Air talent/

morning show producer

WHQT/Miami (419) 849-3934
. Doc Brock — PD/afternoon
drive  WLZT/Charleston, WV
(304) 346-1260

Doug Burton — Afternoons
WMGF/Orlando (407) 297-
9508
% Suzie Cruz — Middays KQLZ
= {Pirate Radio)/Los Angeles
(310) 338-9764

Geoff Davis — Afternoons
WKBQ (Q106.5)/St. Louis
(314) 842-3204

Jeff Donovan — JRS Rec-
ords SE promo rep (615) 333- =
3615 Z

” Jim Fox — MD/afternoons
i WYKS/Gainesville, FL (407)
682-5128

.

Chuck Jackson — Nights
: WNFI/Daytona Beach, FL (904)

676-9206

Dennis Kinkaid — Asst. PD

% KLUV/Dallas (214) 265-9241
% Fred Meyers — JRS Rec-
ords SW promo rep (512) 250-
8812

Dave Nelson

e

— Mornings

g WCZX/Poughkeepsie, NY :
. {914) 229-0351 -

Ric Sanders — Nights .
> wBSB/Baltimore (410) 667- é
é 0813
g, Lawrence Tanter — PD
~ KACE/Los Angeles (213) 936- %
. 0343 .
2 Diane Wade — Middays
© WNTQ/Syracuse (315) 422-

7424

i

%

Changes

Lonny Anger and Tamela Wilson
named AEs at Banner Radio’s New
York office.

For The Record

Chuck Jewell has been ap-
pointed Station Manager at KIOA-
AM & FM/Des Moines, not at cross-
town WHO & KLYF (R&R 5/29).

BEFORE RANTEL

301-490-8700
LAUREL, MARYLAND

*97 STAR CHANGES T0 92-Q (AUG)

WERQ-FM 92-

RAITROM, WINTER 1957 = GALNMORE Wik
WORDAY-SURDAY cOTAN- 12 MIDMGGHT = 408 SHARE

TOTRL PERSONG |

RANTEL. RESEARCH THAT MOVES THE NEEDLE!

Q
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EATLANT

WIDE BAND AGC
2000Q000OOCS

GATE - wWAR OEC
LEVELING

LOV BAND

//vo BAND

100% 133%

Every engineer and program
director likes to think that their
station sounds the best in the
market. We think that Power
99 does now, with our new
UNITY 2000. We've tried ALL
of your competitors’ systems,

e and the UNITY 2000 is, by far,
|$._ the cleanest processor available.

THE UNITY 2000 DIGITAL AUDIO PROCESSOR > C°"3f°flf]ﬂfi°"sonuGREAT
\/ mea 4 product!

see cuting A Vic Jester & Rick Stacy

All of the tools of the FM broadcast T O“\,e\‘\\"°“’ WAPW. Power 99, Atlanta
audio chain in a single chassis. — 4

Call or write for a free brochure
and/or demo of the UNITY 2000.
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JUNE 11-13

CENTURY PLAZA HOTEL
ANGELES
LOS GENERAL H. NORMAN SCHWARZKOPF

Commander of the Allied Forces during last year’s Operation
Desert Storm, General Schwarzkopf will speak on the
principles that guided him fo victory. Applied to our industry,
these principles are superb winning business strategies.

Question & answer session will follow.

THURSDAY NIGHT

WELComltig ParTY
COCKTAILS & BUFFET SUPPER

SATURDAY NIGHT

GARTH BROOKS | 12 T0P

SATURDAY, JUNE 13, 11AM
ROGER BLACKWELL, Ph.D.

A specialist in the analysis of changing social and economic
variables, market segmentation, and lifestyle changes,

Dr. Blackwell, in a speech specifically tailored fo our industry,
will discuss the keys to success in a highly fragmented
environment.

“Radio On Radio”: A self-analysis and solution-oriented session looking at the coming

changes in radio...moderated by Larry King and Garry Wall. Panelists: Pyramid Broadcasting
CEO Rich Balsbaugh, Infinity Broadcasting President/CEQ Mel Karmazin, Rep. Tom McMillen,
member of the Subcommittee on Telecommunications & Finance, and consultant Jeff Pollack.
{Saturday, 4:00pm-5:30pm)

”Sexval Harassment In The Industry”: R&R’s legal counsel, Jason Shrinsky, assisted by Kaye,
Scholer attorney Jay Waks, Summit Comm. Group VP/Operations Mary Catherine Sneed, and
American Women In Radio & Television's newly elected President, Sally Forman, will conduct an open-
ended workshop, answering key questions about situations at work. Procedure manual and
workbook, “Avoiding Sexual Harassment In The Industry,” free to all attending.

NEW THIS YEAR: (Saturday, 1:30pm-3:00pm)

Ground-level ”Owning & Leasing Radio Stations In The Deregulated “90s”: A ponel of experts presents strategies and tips for
iali operating in the new deregulated environment. Moderated by R&R DC Bureau Chief Pat Clawson. Ponelists: Blackburn & Co.

Hospitality Rooms Poriner Dick Blackburn, Star Medio Group Investment Banker John Frankhouser, Legacy Broadcosting CEQ Carl Hirsch,

on All Nights Washington DC Attorney Irv Gastfreund, and Shomrock Broadcosting CEQ Bill Clark. (Fridoy, 8:300m-10:00em)

"What Goes On Between The Records?": Straight talk about “ad clustering,” how much "talk" is too much, how diorykeepers
define "tolk"...ond how you can make your station deliver for listeners and odverfisers. Presented by Rob Balon, President, The
Benchmark Co. (Saturday, 8:300m-10:000m)

| Slo.

(se - L 2

REGISTRATION $365
SPECIAL RATE* $275

"Financing Radio In The Deregulated "90s": The F(C soys it's okay to own a lot of stations. Learn unique ways to finance
multi-acquisitions and start-ups in o tight credit morket. Moderated by R&R DC Bureau Chief Pat Clawson. Panelists: Empire

SMALL MARKET/COLLEGE RADIO Securities VP Harry Brennan, Capital Formation Ltd. President Drew Field, Vancouver Stock Exchange VP/Listings John Boddie,
and Yancouver Stock Exchange legal counsel Michael Thomson. (Saturday, 8:30am-10:00am)

REFUND POLICY: Registration refunds will be issued after the conventian, minus "29 Steps To Making Your Sales Team More Accountable”: In this fast-paced session, lrwin Pollack shows, step-by-step,

@ $40 adminisrtive fe. ff o writen ancelltion i not receivd by June 5, 1992, only half the the essentials for any station’s sales management system. You'll be able to execute this easy-to-manage system the minute you gef

registration amount will be refunded. . ‘ 7 .
i jon i “take- ! k. (Friday, 8:30am-10:00am
<Small marketsare those 100+ in ze. Regtraion must b ssbmited o scton back to the station on Monday morning. Session includes o “take-home” workbook. (Friday, 8:30 )

letterhead to qualify for discount. Student registrants must have their instructor apply on their
behalf, submitted on school letterhead, in order to qualify for discount.

WA eHeanracielisteorr-ecom
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"Gold: - State of the Format": Legendary consuliont Bill Drake, and WCBS-FM/New York PD Joe McCoy discuss whot's ahead for the format s the
population oges. Moderoied by R&R's Mike Kinosian. (Friday, 5:00pm)

"UC/Black Radio - Making the Right Musical Decisions": Leading progrommers outline how and why they go about moking their weekly music changes.
Moderated by R&R UC Editor Walt Love. Panelists: WUSL/Philodelphio PD Dave Allan, WMXD/Detroit PD Kris McClendon, WQMG/Greensboro OM
Sam Weaver, WB VP R&B Promotions Hank Spann, and WCDX/Richmond PD Aaron Maxwell. (Friday, 5:00pm)

"How To Thrive In An Arbitron World": Presented by Kurt Hanson, President, Strafegic Radio Research. (Friday, 1:30pm-3:00pm)

"AOR: Promotion/Marketing": Nuts-and-bolts panel focusing on event marketing and how to tap new and non-traditional sources of revenue. Moderated by
R&R AOR Editor Harvey Kojan. Panelists: KLOL/Houston Promotion Director Doug Harris and KSHE/St. Lovis Promation Director Abigail Pollay.
(Thursday, 3:00pm)

“Marketing Music In The “90s”: Idea-packed session for music execs: promotion, marketing, sales, and product development. R&R Sles &
Marketing columnist Chris Beck will discuss new approaches to generating better soles from on-air and off-air promotions, working with radio sales managers, and
maximizing odvertising and new retail marketing options. (Friday, 1:30pm-3:00pm)

“CHR - Surviving And Winning As A Youth Format”: The format's winners braintrust with you, searching for ways to stimulate the format on the air
and in the streets. Moderated by R&R CHR Editor Joel Denver. Panelists: Hot 97/New York PD Joel Salkowitz, WCKZ/Charlotte PD Lisa Tonacci, KilS/Los
Angeles PD Bill Richards, WHYT/Detroit PD Rick Gillette, WEGX/Philadelphia PD Brian Philips, Nationwide Regional PD and WNCI/Columbus PD Dave
Robbins, and WRVQ/Richmond PD Steve Davis. (Friday, 8:300m-10:000m)

"Hot AC: Is CHR Alive And Well...Using A Different Name?”: Former CHR PDs now programming ACs join consuliant Mike McVay fo examine the
effects and influences of this hot format. Moderated by R&R AC Editor Mike Kinosian. Panelists: KTZN/Tucson VP/Operations Bobby Rich, KHMX/Houston PD
Guy Zapoleon, WMTX/Tompo PD Mason Dixon, and WBMX/Boston PD Greg Strassell. (Soturday, 8:300m-10:000m)

“How To Successfully Work Talk Into A Music Format”: More and more music stafions are adding some “talk” programming. This session notes the
successes and pitfalls of mixing music and talk. Moderated by R&R News/Talk Editor Randall Bloomquist. Panelists include Mediavision, Lid. President

Bill McMahon, and the co-hosts of KROQ/Los Angeles’s extremely successful nightly “Loveline” show, Drew Pinsky, M.D., and Jim “Poorman” Trenton.
(Friday, 1:30pm-3:00pm)

“The Next Hot Format?”: In-depth panel discussions on what it takes to program, sell, and market New Rock radio. Moderated by R&R’s Harvey Kojan and
New Rock Assoc. Editor Shawn Alexander. Panelists: KROQ/Los Angeles GM Trip Reeb, XETRA-FM/San Diego PD and KNDD/Seattle consuliant Kevin
Stapleford, WORE/Long Island OM/PD Tom Calderone, KITS/Son Francisco OM/PD Richard Sands, and WXRT/Chicago PD Norm Winer. (Friday, 5:00pm}

“Interactive Phones: Weapon Of The “90s”: Programmers and managers with years of interacfive phone experience will tell you how fo:

® Increase revenue  Develop a closer relationship with your audience ® Reduce clutter @ Build a huge dotabase of active listeners... Join EZ Communications
VP/Programming Tim Murphy, KNEW & KSAN/San Francisco OM Lee Logan, KLOL/Houston Promotion Direclor Doug Harris, and KSFM/Sacramento VP/GM
Jerry McKenna fo learn how to use an Interactive Phone System from the folks who do it day-to-day. They'll show you how to do it all yourself -- or how to farm
out the work while reaping the benefits. Moderated by R&R Couniry Editor Lon Helton. {Soturday, 8:300m - 10:000m)

“Will UC Become A 25-54 Format?”: (an the format succeed in this target demo and how will this affect its musical makeup? Moderated by R&R UC Editor
Walt Love. Panelists: Evergreen Medio Corp. (00 Jim de Castro, WDAS/Philadelphio VP/GM Kernie Anderson, WXYV/Baltimore OM Roy Sampson,
WKKV/Mitwaukee PD Tony Fields, KKBT/Los Angeles PD Mike Stradford, and RCA Not'l Director Operations/Urban Jimmy Smith. (Friday, 3:30pm)

“When Are The Hits Not The Hits?”: The hottest issues in music: ® Fragmentation @ MTV @ Reporting ethics ® Monitored airplay...ond more. Moderated by
R&R CHR Editor Joel Denver. Panelists: Giont President Charlie Minor, Columbia Sr. VP/Promotion Burt Baumgartner, Epic Sr. VP/Promotion

Polly Anthony, MV VP/Music Progromming Matt Farber, Emmis VP/Programming & Power 106/Los Angeles PD Rick Cummings, and WAPE/Jacksonville PD
Jeff McCartney. (Thursday, 3:00pm)

"AOR -View From The Top”’: Four key industry execs -- Great American President Dave Crowl, Saga Exec. VP Steve Goldstein, PLG VP/Promotionim -
Sky Daniels, and Columbia VP/AOR Promotion Kid Leo -- confront the crucial issues facing the format. Moderated by R&R Editor Harvey Kojan.
{Thursday, 4:30pm)

Air Personality Sessions: "Building A Morning Show,” "Power Phones: Delivering Great Phones.” Presented by Dan O'Day. (Saturday, 1:30pm-3:00pm)

“AC And CHR In The ‘90s - The New State Of Contemporary Radio”: You'll see the results of a groundbreaking national listener survey...redefining
CHR and AC in the '90s...and offering insights into how both formats can thrive. Presented by Alan Burns, President, Alan Burns & Assoc. (Friday, 3:30pm)

“Country: Attack & Defense In The “90s”: Hot Country, Young Country, Easy Couniry: It's the attack of the fragmented formats. Whether you're leading
the ossault or defending the fort, you won't want to miss the strategic advice offered during this session. Moderated by R&R Country Editor Lon Helton.
Panelists: McVay Media Sr. VP Charlie Cook, Rusty Walker & Assoc. YP/Consulting Services Bob Glasco, Easy Country KKBQ/Houston PD Dene Hallam, and
Allionce Broadcasting SR. YP/Ops. ond RT Media owner Rick Torcasso. (Friday, 8:30am - 10:000m)

"NAC/CJ": Trends in programming for both formats, plus marketing to fill the NAC niche and solving the format's personality dilemma. Moderated by R&R's
Mike Kinosian and Geoff Schackert. Panelists: KTWV/Los Angeles PD Chris Brodie, KIFM/San Diego PD Bob O'Connor, and Verve/PolyGram's Jennifer
Phelps. (Thursday, 3:00pm)
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Epic Records presents
an acoustic evening
with The Aliman

Brothers Band and
The Indigo Girls

-This will be the firsi concert
recorded in the new Sony
mini disc format. Collector's
edition mini discs moiled
to all regisirats.

A&M Records presents
The Neville Brothers
v

Motown Records
presents Shanice

v
Alpha Int'l/PLG Records
presents Lorenzo

Capitol Records
50th Anniversary
Celebration

Fun, Games and
Special Surprises
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ANOTHER
R-BRAINED
FORMAYT THAT'LL
NEVER WORK
FROM THE

In the early 1980’s, we started war stories to prove it. researched, with logos, sales
seeing a lot of research indi- A new rock format targeted support and production packages
cating a strong market foranew  to a modem state-of-mind, “The  ready to go.
format. We introduced “Classic Edge®” features groups like U2, There’s nothing so powerful as a
Rock.” People said it would R.EM,, INXS, and Talking format whose time has come. This
never last. They were wrong. Heads — for the growing audi- time, it’s “The Edge®”

Today everyone is talking ence that is fed up with the rap o
about new rock. But we've and repetition on CHR and the jO C Ob S
already been there — with heavy metal approach on AOR. me d i Q

“The Edge®™-and we've got the ~ “The Edge!”” already (313) 353-9030

“The Edge® IS A REGISTERED SERVICE MARK OF MEDIA STRATEGIES INC./JACOBS MEDIA.

www—americanradiohistorvy.com
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Total national spot radio expenditures for the month of April topped
$82 million — a 5.3% decrease from 1991 figures.

While the figures reflect total billings as reported by America's
leading national rep organizations, they are not typical of any specific
market. Furthermore, spot billing in individual markets, market groups, or
geographic areas may differ substantially.

Source: Radio Expenditure Reports

TOTAL SPOT DOLLARS

SIX-MONTH TREND
140 -
1304 0O 1990-1991
:fg i 01991-1992
1004 ¥ ,QES? 2
90 |
go4 0
70 1 (all figures
604 inmillions)
50 1
40 ~— T T | T T
Nov. Dec. Jan Feb. Mar. Apr.
. PERCENTAGE OF CHANGE
THREE-MONTH TREND
(compared with 1991 figures)
-29 -110 % . 19 29
1-10 {5
11-25
[ ] FEBRUF
26'50 D DIIARCH
[ apRL )
51-75 -
76-100 A
41
100+ - .[::]12.4
oeq
Market Size

SEALEDBIDDER'S

AUCTION

RS

i

PRy

PER ORDER FDIC: ABSOLUTE AFTER MINIMUM
RADIO STATION WTSL AM/FM
1400 AM (1KW-U)/92.3 FM (6KW)

CM Communications Corp., Lebanon, New Hampshire

SALE TO BE HELD WEDNESDAY JULY 8, 1992
1PM AT SHERATON INN, LEBANON, N H.

Included: All assets, including radio station equipment, personal
property, bank accounts, furniture and fixtures, records, and the

Broadcast studio in downtown Lebanon.
All bids due on or before July 1, 1992,

to Oliver & Murphy Auction Co. Closing within 60 days.
For further information and Bidder's Prospectus, contact:
Joseph D. Murphy, Certified & Accredited Auctioneer.

Oliver & Murphy_s

AUCTION COMPANY

Post Road Center + Kennebunk, Maine 04043
(207) 985-3330 ¢ Fax: (207) 985-2198

Licenses: ME 281.243. 1056. NH 2338, MA 824

trasmutter tower site real estate. Offered separately by Public Sale: |

Deposit to Bid: $25,000 cash, certified or bank check made payable |

TWO VIEWS

Sexual Harassment In The Workplace Surveyed

hile 82% of personnel ex-
ecutives believe most of
their companies’ sexual

harassers are suitably reprimand-
ed, more than 60% of Working
Woman readers claim their firms
either give offenders a slight
scolding or ignore the matter en-

tirely.
Furthermore, a majority

{55%) of working women who re-

=

® June 7-13 — NAB Radio Ex-
ecutive Management Develop-
ment Seminar. University of
Notre Dame, South Bend, IN.
®June 7-14 — T.J. Martell
Rock ‘N Charity Weekend. Vari-
ous locations, Los Angeles.

R&R CONVENTION ‘92 ...

® June 10-13 — NAB Radio
Montreux. Convention Center,
Montreux, Switzerland.

® June 11-13 — R&R Conven-
tion '92. Century Plaza Hotel,
Los Angeles

® June 14-17 — BPME & BDA
Conference & Exposition.
Washington State Convention &
Trade Center, Seattle.

ptsosore
Lo

3

to get to the right song!

S Remidey Ha RSN

ported being sexually harassed in-
sist the alleged abusers weren’t
punished at all, according to the
magazine’s recent survey compar-
ing 9680 readers’ views with those
of personnel executives at 106 For-
tune 500 companies.

Although many sexual harass-
ment cases go unreported (those
who experience the worst forms of
harassment are more likely to

® June 17-21 — New Music
Seminar. Marriott Marquis Ho-
tel, New York City.

® June 17-29 — Rapfest '92.
Sheraton City Center Hotel,
Cleveland.

JUNE 11-13 IN CENTURY CITY

® June 1820 — Talk Show
Host Convention. Mayflower
Hotel, Washington, DC.

® June 25-27 — Bobby Poe
Convention. Sheraton Pre-
miere, Tysons Corner, VA.

® July 8-10 — Mcvay Media
Annual Program Director’s
School. Pierre Radisson Hotel,
Cleveland.

complain), 62% of the readers re-
sponding to the magazine’s survey
claimed to have experienced sex-
ual harassment in the workplace.

Fewer Complaints Overall

Despite receiving fewer com-
plaints this year than in 1988 (when
Working Woman conducted a sim-
ilar poll), the personnel executives
surveyed said that charges of pres-
sure to have sex or go out on dates
increased from 29% in 1988 to 50%
this year.

Intentional touching or cornering
figured in more than 34% of
reported cases, up from 26% in
1988.

Meanwhile, 7% of the reported
incidents involved actual or at-
tempted assault, up from only 1%
in '88. (The majority of incidents
reported in 1988 dealt with sexual-
ly-onented teasing, jokes, and re-
marks.)

Incidentally, the number of busi-
nesses offering special training
programs to curtail sexual harass-
ment in the workplace climbed
from 58% in 1988 to 81 % this year.

Hansguten,

Meet Helga Hansglten, world's
greatestmasseuse. Helga does for your body
what MusicSCAN does for editing your music
logs. Massages. Caresses. Soothes. No-
body has better hands than MusicSCAN when
it comes to getting the kinks out of your music
logs (sorry, Helga).

Now MusicSCAN has two exclu-
sive new options to help put some muscle in

your editing:

PERFECT SONGS ONLY: Screen out the
uglies! See only perfect choices while looking
for replacement songs, or skip songs which
break specific rules. Every search ¢an be a
perfect search. Imagine not having to wade through dozens of dayparted and same-artist songs just

BEST SONGS FIRST: Have the best songs come up first when looking for replacements; while testing
for every rule in your system, MusicSCAN makes sure your first choice would always be your best
choice! MusicSCAN's Search Sort can give you replacement songs by rest, best possible choice, run
time, or almost any other criteria.

These options can cut your log editing time in half! And they're availabie only in MusicSCAN.
So when you think of massaging your muscles, think of Helga. And when you think of massaging your
music, think of MusicSCAN. It's the only music scheduling system you'll ever knead.

‘ AN

Music scheduling with an edge (205) 987-7456

wianar o maricanracheolisteorns-—com
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hat's on Americans’ minds? Each month R&R

conducts an exclusive survey of the nation’s

leading Talk radio stations to determine the 10

issues that have generated the greatest amount of listener

phone response over the past four weeks. Following is a
comparison of last month'’s and this month’s hottest topics.

M T™M ’
— 1 King Verdict & L.A. Riots
6 2 Ross Perot For President
— 3 Quayle & ‘“Murphy Brown”’
3 4 Death Penalty

(Coleman Execution)
— 5 Racial Issues
— 6 Johnny Carson’s Departure
7 7 Economy
— 8 1992 Presidential Candidates
— 9 Haitian Refugees
1 10 Abortion

Racial issues returned to the chart after an eight-month hiatus. Note
that “Murphy Brown”'s baby and Johnny Carson's exit moved more
people to call than all presidential candidates not named Perot.

Reporting Stations: KCMO/Kansas City, Brian Wilson, KGO/San Francisco; KING/Seattle,
Steve Wexler; KIRO/Seattie, Andy Ludlum; KMOX/St. Louis, John Angelides; KOA/Denver, Kris
Olinger; KSL/Salt Lake City, Rod Arquette; KSTP/Minneapolis-St. Paul, Virginia Morris;
WABC/New York, John Mainelli; WFLA/Tampa, Gabe Hobbs; WGST/Atianta, Eric Seidei:
WLS/Chicago, Drew Hayes; WRKO/Boston, Rich Kirkiand; WTAE/Pittsburgh, Tom Clendening;
WWDB/Philadeiphia, Dave Rimmer; WWL/New Orleans, Diane Newman; WWRC/Washington,
Tyler Cox; WX YT/Detroit, Michael Packer.

A wﬁz 5 Skt
WEEKEND BOX OFFICE
MAY 29-31

1 Lethal Weapon3 §$15.42

(wB)
2 Sister Act $11.89
(Buena Vista) * :
3 Alien 3 (Fox) $8.36 Wy s
4 Far And Away $7.51 ﬁ
(Universal) '
5 Encino Man $6.41
(Buena Vista) Kid 'N Play act up.
6 Basic Instinct $2.34
(TriStar) COMING ATTRACTIONS:
7 Beethoven $1.35 This week's openers include
(Universal) "Class Act,” starring Kid N’
8 Beauty And The $1.27 Play as a model high school stu-
Beast (Buena Vista) dent and an L.A. ghetto home-
9 The Player $1.19 boy, respectively. The fim's
(Fine Line} Giant/Reprise soundtrack fea-
10 White Men $0.94 tures B Angle B's "A Class Act

1" and Monie Love's “Full Term
Love,” as well as new songs by
Kid N' Play, Jade, Tara Kemp,
Vassal Benford, Penthouse
Players, Lord Finesse, Cold
Premiere, and Lisa Taylor.

Can’t Jump (Fox)

All figures in millions
*First week in release

Source. Exhibitor Relations Co.

R

R&R OVERVIEW

TOP TEN SHOWS
MAY 25-31

1 Roseanne
2 Home Improvement
3 60 Minutes
4 Coach

20/20 (tie) :
6 Murphy Brown
7 Full House
8 Murder, She Wrote
9 Unsolved Mysteries

10 48 Hours

Source: Nielsen Media Research

All show times are EDT/PDT unless
otherwise noted, subtract one hour for
CDT. Check listings for showings in the
Mountain time zone. All listings subject to
change.

Tube Tops

“Guns N’ Roses Invade Par-
is!” — a live performance from
France's Hippodrome de Vin-
cennes — will air on pay-per-
view TV (Saturday, 6/6, 9pm
EDT/6pm PDT).Westwood One
will carry a live simulcast of the
concert.

Friday, 6/5

¢ Right Said Fred, “The Ar-
senio Hall Show" (syndicated;
check local listings).

e Lou Reed, “Late Night
With David Letterman” (NBC,
12:35am, Saturday).

Sunday, 6/7
¢ Genesis and Kris Kross
perform on the “Fox/MTV
Guide To Summer '92"” (Fox,
10pm).

Monday, 6/8

¢ Jimmie Dale Gilmore,
“Jay Leno” (NBC, 11:35pm)

, Tuesday, 6/9

¢ Olivia Newton-John and
Keith Washington, “Arsenio
Hall.”

* The
Leno.”

¢ Peter Case, "David Letter-
man” (12:35am, Wednesday).

Wednesday, 6/10

¢ Shanice and Johnny Gill,
“Arsenio Hall.”

¢ The Soup Dragons, “The
Dennis Miller Show” (syndi-
cated; check local listings).

e Bebe & Cece Winans,
"Jay Leno."”

Thursday, 6/11

¢ Santana, “Arsenio Hall.”
¢ Roy Hargrove, “Jay Leno.”
* Melissa Etheridge, “David
Letterman” (12:35am, Friday).

Smithereens, ‘“Jay

Accountability Tip #26 (9:22 a.m.)

STRUCTURE FOR 1993?”

“trial and terror” to find out.

IN-STATION SALES TRAINING

“WHAT IS THE PROVEN COMMISSION

Steal all the answers to this commonly asked question and 28 others.
It's anything you've ever needed to know at Irwin Pollack's

¢29 Steps To Making Your Sales Team More Accountable” session.
First thing Friday morning at the R&R Convention -- 8:30-10:00 a.m.

Learn, in 75 minutes, what it's taken other top managers years of

he asking price? $100,000.
TThe goods? Nude photos of

Michael Jackson! Picture
the King Of Pop naked in a hot tub
with two different women, courtesy
of a former Neverland ranch securi-
ty guard. The Star claims yet an-
other photo shows him dancing
with a replica of the Elephant Man’s
skeleton, but the Globe says that
shot comes from a 20-minute video
in which he also plays with Ma-
caulay Culkin.

Meanwhile, actor Corey Feld-
man cried as he told his AA group
how bad he felt when Jackson
wouldn't return his calls after
Feldman’s second heroin bust. MJ
even demanded Feldman return a
gift pet monkey (Globe).

The Fab 50

“I was thinking, ‘What's this arti-
cle going to be called?’ My bet’s on
‘Paul At Fifty' so that everyone can
go, ‘What? Jeez-us Curr-hrist! He's

50! He isn't, is he? Bloody hell!

That makes me old!" That's what
they want. They want to use me as
a gauge. So use me as gauge, and
have a good time, and thank you
very much for noticing me"” — Paul
McCartney in a Time story entitled
“Paul At Fifty.”

High As Crowes

The Black Crowes are on the
cover of High Times, wherein
singer Chris Robinson preaches to
the converted: "“You're gonna tell
me puttin’ up a nuclear plant in my
neighborhood is good for me, but
I'm not allowed to smoke weed?”

Days Of Future Crass

The Globe's '‘Mystic Meg”
predicts that this summer:

¢ Garth Brooks will balloon up to
300+ Ibs.

¢ Doily Parton will have breast
reduction surgery.

¢ Michael Jackson will get silicon
muscle implants.
¢ Cher will quit having plastic sur-
gery and marry Rob Cammilletti.

¢ Axi Rose will fall for — not cur-
rent flame Stephanie Seymour, but
— Jane Seymour. Then Sharon
Stone will confess she's crazy
about Rose.

THREE-FOUR TIME — “Rock and
roll will never die. Four guys can
start it up again. Nirvana is not
Chuck Berry, but it is rock and roll”
— Ringo calls his counting skills in-
to question in People. He also
shoots the breeze with Tom Petty
in Interview this month, where he
modestly asserts, “I am the best
rock drummer on the planet.”

Michael Jackson
Nude Pix For Sale

UNCOVER VERSION —
quests for Tori [Amos]'s version are
far and away higher than Nirvana's
version. People were saying, ‘Oh,
libido? That's what they're saying?

“Re-

Oh, deniall That's what they
meant!” " — WHFS/DC MD Bob
Waugh (pictured) tells Entertain-
ment Weekly his listeners look for
an understandable delivery of
“Smells Like Teen Spirit.”

¢ Paula Abdul and Emilio Este-
vez will have twins.

* Vanessa Williams will become
a fashion designer.

* Bobby Brown will cover a
Whitney Houston tune for fun but
be embarrassed when his version
outcharts hers.

* Elvis will co-write a hit song
from beyond the grave for Lisa
Marie's husband.

Disappearing Ax

Rolling Stone electronically eras-
ed guitarist John Frusciante's im-
age from its planned Red Hot Chili
Peppers cover photo after he quit
the band (Entertainment Weekly).

Cover Me

¢ Asked if she'd ever pose nude,
Woman's World cover girl Cher
says, “| see nothing wrong with it
as long as it's tasteful. But my stage
costumes are so skimpy there's not
much else for me to show.”

¢ Bruce Springsteen makes the
cover of Entertainment Weekly,
which asks, “What ever happened
to Bruce?" Also, clerks at a ritzy
NYC dept. store were troubled by a
pair of bums pawing through the
cashmere sweaters. It was only
when the man pulied out his credit
card to pay for $3000 worth of
goods that the clerks realized the
homeless types were Springsteen
and wife (National Enquirer).
_, Couple O' The Week

Julia Roberts slipped off to Paris
to spend time with U2's The Edge.
A U2 publicist calls the pair "very,
very good friends” (Star).

From The Mouths
Of Babes

Model Liv Tyler — daughter of
Aerosmith’'s Steven Tyler and
Bebe Buell — already has show biz
figured out at 14: “The music busi-
ness is too skeezy. | want to act”
(Interview).

Each week R&R sneaks a peek
through the nation's consumer
magazines in search of every-
thing from the sublime to the
ridiculous in music news. R&R
has not verified any of these
“reports.

MAAAAL S ariaoncacdiclatolewrt-aaas
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WE FIND AWESOME ADAM CURRY
ON THE HORN WITH ENTERTAINMENT
RADIO NETWORKS HEADQUARTERS...

I'VE GOT YA BOOKED TC' HOST SUMMER JAMS
EPISODE ONE: IN SACRAMENTO, MIAMI AND BOSTON! GRAB YOUR
g

71 ADAM HITS ERESRC LR e FUEE

;‘/"I THE ROAD

g "HEY ADAM, IT'S A HITLIST WEEKEND.

“I'M THERE DREW. . .YOU GUYS

3
f

v — p

i _ S
?/ I, = % LagEd i & 58 CLEAR THE SHOW AND I'LL SHOW UP
(e \ u B \ W ' A TO KISS BABIES AND BUTTS

N— =

/: f_;wp }-l/E/S/O/Ff’/ . /W// A %///

AP ///////////////ffff\f

MEANWHILE, BACK AT
ENTERTAINMENT RADIO NETWORKS HEADQUARTERS..

m R
Y exvowTRM ié
ot 74 .

e @g §

1
L 15,
’ ~

~

CHECK OUT MY TAPE AND GET ME INTO MTV. HEY, IS
RICHARD MARX STILL PISSED AT YOU?"

"IT'S THREE HOURS, THREE BREAKS
WITH MUSIC SWEEPS, DELIVERED ON CD AND WE
USE YOUR PLAYLIST. YEAH, KINGSTON AND RICHARDS
LOVE IT! SURE, ADAM WILL COME IN AND HOST YOUR
LISTENER APPRECIATION PARTY. . YEAH, HE'LL BABYSIT
YOUR SISTER'S KIDS AND CO-SIGN ON YOUR HOMELOAN.
BUT YA GOTTA GIVE ME A 26 WEEK COMMITMENT
IF 1GET HIM TO AGREE TO BOINK YOUR
WIFE'S BEST FRIEND!"

"THANKS...
65"...
NO...

AH, OKAY...

WHO CARES?”

ASK ABOYT YOUR FREE. MARKET-EXCLYSIVE PRODUCTION PACKAGE 2200
Advertising Sales: MEepia America, INc. Ma-FﬂA

wwanLamericanradiohistorv.com
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'THE VERY
BEST OF ME”

APE Shapes Double FM Deal

he first of what may well be an
avalanche of post-duopoly FM-FM deals
has gone down in Jacksonville. Betting
that the FCC will relax its radio ownership
rules, Evergreen — owner of CHR WAPE
— has agreed to buy crosstown Metroplex
AOR WFYV. Until the current rules
are lifted, the stations will operate under an
LMA, with the Ape responsible for 'FYV's

A Script For Controversy

SMD/Mechanicsville, MD GM Roy Robert-
W son claims Country WMZQ/Washington is

"getting ascription diary credit by thievery”
from four other stations in the DC perimeter — WIYY/
Baltimore, WYCR/York-Harrisburg, WTVR/Rich-
mond, and WSMD. Robertson says that WMZQ lists
"O8FM” as a primary slogan with Arbitron, even

: though, he maintains, the station does not use it on

NOW ON 72 REPORTERS INCLUDING Sa'efnagfos]ft°§:§js"‘rgge:sf;°r§ergreen i the ar
! Robertson says Arbitron told him if he could
WHHH add ~ WWFX deb 39 WZYP 39-34 WIMX 27-23 | Metroplex stressed that few personnel prove WMZQ didn't use an ID it had on file for two
WMEE add WKFR deb 39 WQUT 31-26 ALSO changes will take place as a result of the LMA. consecutive ratings periods, the station would be
HOTI94 KROC deb 35  CK105 28-22 BREAKING | However, 'FYV GM Mark Kanak and MD John “deleted for a year from any ascription credit.” So
WKPE add KG95 deb 27  KJ103 34-31 AT: Leard have exited. 'APE Prez/GM Mark Robertson commissioned an outside party to conduct
KPXR deb 40 WMGV 19-17 HOT . a station monitor during the Spring and Summer '91
KWQZII)((XaSgd KFBQ deb 37 K107 35-30 KDWB Sg:;lwsat:tfo:zs assumed management duties for sweeps, the rgsults of which were, he‘says, ac-
VZ deb 30 KXXR 35-32 KF95 18-14 KISN : . o ’ cepted by Arb}tron. prenson also mauptams the
WN Since an application for the sale can't be study proves his allegations that WMZQ did not use
KZZU deb 33  Q99.5 27-24 WJAD 14-12 HOT977 filed until the rules change, no purchase price “98FM™ once an hour as required by ascription rules.
' According to Robertson, however, Arbitron then

has been disclosed.
told him that the rules had been changed: for a station

"CAN I GET

WITH YOU TONIGHT"

Ironically, the very same day the LMA was
revealed, ST received a press release from
'FYV heraiding two promotions: Marti Martin-
Smith to GSM and Rob Roberson to LSM.
The release was issued by . . . Mark Kanak.

to be punished it now had to commit the sin over
three consecutive books and then it “might be
deleted from ascription .’

His reaction? He plans to “piss off every major
station in the DC market” by using a different major’s
primary slogan each month and demanding ascription

credit from Arbitron. He hopes the other stations'
complaints to Arbitron will force the ratings service to
‘make the rules fair.”

And, starting Saturday (6/6), Robertson — who
contends his beef is with Arbitron, not WMZQ — will
run promos touting his station as “98FM Hot New

WHUR WFXA WJTT  WPGA WPLZ

K97  WATV  WJIN  KIMS  WEAS }
WENN  WHJX  WQOK WMVP
WPAL  WLOU  WCDX KTAA

Hartford Currents ‘

WZAK
KPRS

So what about those rumors that Ken
Benson talked seriously with WTIC-FM/

Hartford before opting for the KKRZ/Portland Country,” tagged by, “Are you Kidding? No way.

On Your Desk This Week!

Already on 92Q/Baltimore!

gig?

Rumors

¢ |s ex-KEGL/Dallas PD Joel Foiger mulling over
some fascinatin’' CHR and AOR PD gigs?

® ST’s ear-to-the-steer hears ZZ Top and the
folks at RCA have been chattin’ a lot lately.

* With KFAV/St. Louis PD/morning man Chris
Ling taking the PD job at Classic Rocker WZZU/Ra-
lelgh, will ’ZZU — formerty a CHR — return to its for-
matic roots?

* Will a major West Coast label bring former
WJLQ/Pensacoia VP/Prog. Barry Richards into the
promotional fold?

* Will Mike Joseph begin to actively market the
terms “Hot Hits” and “Hottest Hits" again? And will he
be consulting on-site with potential new Hot Hits facil-
ities as well as other formats?

¢ Now that Ciear Channei is in the process of
purchasing Q105/Tampa, will consultant Jerry Cilf-
ton get involved?

* Was that Telephone Tony — last doing nights
at B93/Austin — heard doing weekends at Z100/NY
and 92Q/Baltimore?

¢ Didja catch Profile VP/Promo Bruce Reiner
doing a five! Nutri-System spot on Howard Stern’s
show Tuesday (6/2)?

We're all hits, all the time. Star 98.3.

When ST asked 'TIC VP/GM Gary Zenobi
about 'em, he remarked, ‘‘Tom Mitchell is my
PD, and any issues about programming are
between Tom and myself.” (Translation:
Regardless of what went down, look for peace
in the "TIC family . . . for now.)

Meanwhile, just up the road at KC101/
New Haven, rumors that PD/afternooner John
Scott will exit continue to swirl. Scott threw
cold water on the scuttlebutt, telling ST he's
just inked a new deal. GM Faith Zila did not
return ST’s calls. Hmmm.

As far as Benson's former station, KQKQ/
Omaha, is concerned, ST hears APD Tom
Gjerdrum, aka Rodzilla, has the job.

After initially downplaying his interest in the
Q106/San Diego PD gig, Alan Burns &
Associates consultant Tracy Johnson has
suddenly become very intrigued by the job.

Continued on Page 27

Jeff Pollack, Tommy Hadges, Dave Brewer,
Pat Welsh, Dave Van Stone, Moon Mullins

YO! MTV RAPS g Meet them in person.
< %]
DEBUT #l 0 % Century Plaza Hotel, Suite # 501

984 MONUMENT ST, SUITE 105, PACIFIC PALISADES, CA 90272 * FAX (310) 454-5046 PHONE (310) 459-8556 '

©1992 INTERSCOPE RECORDS
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BUT THESE STATIONS COULDN'T WAIT! e R
WXKS 31 KMEL 6-5 If:g'
WI0Q 11 KSOL 8-7 i j‘
WPGC 13-10 HOT KUBE 25 g
KBXX 4-3 HOT WCKZ deb 30
WWHT 17-11 HOTI9% 20
WHYT add KQMQ add
KKFR 29-24 KDON add 32
Q106 KWIN 34-25

~ BOSS97 add
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“I'VE BEEN WAITING?”

18 PRV SINGLE AND VIDEDO FROM THE

el anaunm, GIRLFRIEND.

FIRST WEEK ACTION

WENZ 34-31 KMGZ add
WNCI add 32 KXKT add
KWOD add KTRS add
999KHI add 40 KaQIX add

WPST add KTMT add
WZYP add B94.7 add
WCGQ add KFFM add
KISR add > ‘J}

)
rﬂ

KNIN add f'«'

USIC TELEVISION®

Producesdt by Fred Maher
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Continued from Page 24

Burns has asked Johnson to stay on, but word
is Q106 is dangling BIG bucks in front of him.
Johnson reportedly is seeking a no-cut
parachute to protect him in case Q106 is sold
and/or undergoes a format shift. At presstime
it looked as though Johnson would accept the
new post by week’s end.

While everyone — including Chairman
Gary Edens — denies Q106 is 4 $ale, it's no
secret in DC financial circles that Edens
eventually will look to sell the station . . . at the
right price.

Two days after joining Reams
Broadcasting as COO, Peter Coughlin
suddenly exited. Company officials declined
comment, but ST hears Coughlin’s chemistry
wasn't right.

WCTK/Providence has promoted PD Mark
Burns to OM; he also moves from afternoon
drive to middays. In addition, Mike McCoy
joins for evenings, coming from the morning
slot at KTQQ/Lake Charles, LA, and Carolyn
Kruse, who did wakeup duty at WNTX/
Hyannis, MA, comes aboard for nights.

} Nashville Cast ‘

Lots of industry ripples over Y107/
Nashville's lean 'n’ mean playlist. But don't
expect the station to go Rock CHR. Look for
its playlist to slowly e-x-p-a-n-d in the coming
weeks.

In the meantime, new Legacy Dir./
Programming John Gorman has been flooded
with T&Rs for Y107’s PD vacancy. ST hears
ex-WKZL/Winston-Salem PD Chuck Holloway
is a strong contender. Other usual suspects
heard include ex-B93/Austin PD Elvis Duran,
WBXX/Battle Creek PD Joe Dawson, former
WAEB/Allentown PD Pete Cosenza, and ex-
KHTK/St. Louis PD Brian Bridgman. Expect a
quick resolution.

How important is Don Imus to the
success of all-Sports WFANINY? Important
enough that new owner Infinity has inked the
legendary morning driver to a new five-year
pact some say is worth 715 million. (Others
say it's somewhat less lucrative.) His old
contract, which didn’t expire until 1994, paid
him a mere $2 mil per year.

And you're still getting up the nerve to ask
for a station-paid health club membership.

Voiceover king Joe Kelly has established
a new programming division, and is now
offering two formats: 18-34 AOR (dubbed
“Wargames”) and Rock AC.

Fresno CHRs Ganging Up
On Urban KTAA?

here’s a blaze of controversy raisin' in the Fres-
Tno sun, where CHR rivals KQPW (Power 102)

and KBOS (B95) apparently joined forces in an
attempt to cool record company attention toward new
crosstown Urbar: outlet KTAA (Jammin® 94).

Citing “unfair treatment,” the two CHRs sent a
joint letter to labels, warning promo reps that they
were “risking their refationship” because Jammin' 94
was getting many of the local track dates, live inter-
views, and promotions first. The letter further stated
that “alt CHR promotion staffs should get with their
‘Urban departments’ to make sure all bases are
covered.”

The letter brought an immediate response from
Jammin' 84 owner/PD Greg Mack. in a letter to R&R,
Mack charged the two stations with “outright racism
and slander,” adding, “The days of telling blacks to
stay in your place are over. While | am flattered by
their concern over us, their racist undertones and un-
professionalism astounds me.”

B95 PD Trevor Carey — who was MD when the
letter was sent — toid ST: “If Jammin’ 94 is claiming
discrimination, ! say it's reverse discrimination from
our standpoint. Some label VPs have to decide
whether they want to support the stations that have
supported them for years or to side with the new guys
in town.”

Power 102 PD Jeft Davis countered, “For any-
one to say that we're racist in our attitude is way off
base. That's ridiculous — both our stations serve the
black and Hispanic audiences. It's just competition,
nothing more. The same would apply to New Rock
acts if we were competing with [crosstown KKDJ]
‘the Edge." "

The upside in all this is that the situation seems to
have improved. A new fax from B95's Carey (6/1) to
labels stated: “B95's policy is not to align ourselves
with any other radio station. | want to deal with every-
one on a one-to-one level, play straight, and will be
honest with everyone. If you receive fair, honest sup-
port from B35, | will expect the same in retumn.”

“We're really not a consultancy,” Kelly
told ST. “It's mcre a throwback to the old
Drake days. We take over programming. The
entire staff, from the PD on down, all report
directly to me.”

Kelly’s first Wargames client is Omaha
rocker KRRK, where former KQDS/Duluth PD
Bryce Crousore has replaced Bruce
McGregor as PD.

} *EGLmania ‘

ST hears new KEGL/Dalas VP/GM Donna
Fadal threw a going-away party (5/31) for

Continued on Page 29
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THE PROMOTION DEPT.
(213)468-1010 FAX:(213)468-1011
P.0. BOX 93666 - LOS ANGELES, CALIFORNIA 90093

“FROM THE STREETS TO THE AIR"®

INDEPENDENT
MUSIC PROMOTION
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#1 SELLING ALBUM

NEW & ACTIVE

PWR99 add
KEGL 21-19
Q102 25-22
KDWB add

KPLZ 29-22
JET-FM 14-9
WLAN 35-28
WPST 23-18
WSTW 23-20
WYQR 25-20
WBBQ 13-3

WRHT 31-22

95110

WIYP 33-25
WAPE 15-10
WABB 38-28
1102 37-22
WROK deb 27
WMEE deb 27
WIXX 38-32
KMYZ 16-9
WHOT 5-4
KYRK deb 21
WPRR 30-24
WHTO 39-30
WKSF deb 24

ALBUM: @

w(ea 31-25
KMCK 9-6

WIMX 36-28
WILN 24-17
KNIN 21-12
WL deb 23
WKFR 20-16
KXKT 16-13
KGOT 39-33
KFBQ 34-26
KTMT 34-23
0K95 37-33

———— A= arecantadiobisteornvs-com

TOP 10 DIAL-MTV!
EXCLUSIVE ROTATION MTV!
OVER 1,000,000 SOLD!

©1992 Def Mﬂmﬁ(py«%
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Rumbles

» CHR WVKZ/Albany welcomes new GM Jeft
Weber from the same siot at WBNJ/Cape May, NJ.

* WQXA/York, PA MD/morning co-host Kip
Taylor becomes PD. A new MD is being considered.
Rejoining '"QXA fcr afternoons is Metro Mike Eber-
sole; parttimer Erik B. takes overnights fulitime,

® Bay Area -ock radio icon Paul *‘Lobster’’
Wells — most recantly with KRQR/SF — joins Classic
Rock KUFX/San Jose for mornings.

* AC KEYlAustin afternoon driver Ben Garcia
adds MD dutles end Rusty Mikell comes over from
crosstown B93 o handie Production Dir./midday
duties.

® Legendary Cleveland rocker/TV & radio per-
sonality Michael Stanley takes afternoon drive at
Classic Rock WNCX. Ruby Cheeks moves to mid-
days; PD Doug Poadell comes off the air.

Continued from Page 27

exiting VP/GM Ed Wodka and PD Joel Folger.
Classy move.

Now, who's in the KEGL PD derby? APD/
MD Jimmy Steal gets his interview this week
and has the inside lead. Outside candidates,
include ex-B93/Austin PD Elvis Duran, former
Y107/Nashville PD Louis Kaplan, former
WAVA/Washington PD Chuck Beck, and
Q105/Tampa PD Jay Taylor. Ah, but who is
KEGL’'s mystery consultant?

Following last week’s conviction of
Spencer Corey Goodman for the murder of
Cecile Ham — wife of ZZ Top Manager Bill
Ham — a Houston jury handed Goodman the
death penalty.

® San Franciszo will lose two radio news mavens
next month when award-winning KCBS reporter Mike
Sugerman leaves for a one-year fellowship at the Un-
iversity of Chicago. His wife — five-year crosstown
KKSF ND Janice Wright — will accompany him.

* [95/Birmingham loses morning sidekick Caro-
lyn Coffey and night rocker Jerry Hart, now teaming

' ‘ tor mornings at B35/Fresno.
e Country KSNI/Santa Maria, CA PD Rick

Young is now PD at nearby KSTT/San Luis Obispo,
replacing Tony Ficrentino. New to mornings at KSTT
is David Atwood from KKLI/Pueblo, CO.

¢ Kudos to all-News WBBMIChicago for winning
RTNDA's Edward R. Murrow Award for Overall Ex-
cellence.

Unconfirmed at presstime: ST hears
WAQQ/Charlotte PD Steve Meade will step
down and Mike Easterlin will be upped to PD.
Details next week.

Viacom Country WMZQ/DC morning hosts
Jim London & Mary Ball's three-year contract
was up Sunday (5/31) but a short extension
has been worked out while the two sides
continue to negotiate. London and Ball
currently earn $300,000 apiece.

Meanwhile, at crosstown Cook Inlet CHR
WPGC, things aren’t so bright for erstwhile
morning star Robin Breedon. She remains off
the air, and there’'s been no progress coming
out of continued financial negotiations between
her lawyer and station GM Ben Hill. Breedon

NEW & ACTIVE

06/16

PWR99 add
KBEQ add

WZz0U
KWOD 25-17 Hot

Hit By Pitch

triking out on behalf of the current single (*‘Step Up'")
Sfrom This Picture, the free-swingin' stickmen 'n’

sporting types at Dedicated/RCA connected with
Promo Item O’ The Week honors, taking selected program-
mers downtown via genuine Louisville Sluggers — each of
which had been customized with the individual PDs’ name
as well as that of the band and the track — and baseballs
that had been autographed by all four members of the
group.

These batty 'n’ ballsy mementos of our national pastime
combined with a copy of the CD single and the not-so-cryp-
tic message to ‘*‘Step Up’ and get a hit”’ to cover all the
metaphorical bases. Smell the pine tar . . . .

4

reportedly is working on some TV ideas and

will be writing a weekly column for the
Washington Afro-American. WPGC’s night

dudette Michel Wright is now doing wakeups

— at least temporarily.

Arbitron owner Control Data has been

divided into two companies. Its computer

operations will retain the Control Data Systems

identity, while its information services

operations — including the ratings company —
will fall under the Ceridian umbreila. No staff
changes are anticipated as a result of the spilit.

Continued on Page 30

Accountability Tip #4 (8:48 a.m.)

—

“HOW MANY ACCOUNTS SHOULD EACH
SALESPERSON HAVE?”

teal all the answers to this commonly asked question and 28 others.

It's anything you've ever needed to know at Irwin Pollack's
29 Steps To Making Your Sales Team More Accountable” session.
First thing Friday morning at the R&R Convention -- 8:30-10:00 a.m.

Learn, in 75 minutes, what it's taken other top managers years of

“trial and terror” to find out.

IRWINP

IN-STATION SALES TRAINING

LLACK

AR Kl e AR A diehistanscom

PWR92 add
999KHI add
WSTW add
WFMF add
WRHT add
K92 add
KZHT add
WYKS add
WVBS add
Y94 add
WAZY add
WDBR add
KFBQ add
KFFM add

K106 33-23 Hot
B97 26-22 Hot
KJ103 37-34
KISR 35-31
WILN 29-26
WAPE deb 28
WABB deb 40
KTUX deb 33
B106 deb 32
WJAD deb 37
KIXY deb 38
KQIX deb 39
KTMT deb 32

WUSIC TELEVISION

STRESS ROTATION!
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GURTIS STIGERS

"SLEEPING WITH THE LIGHTS ON"

The new single and video, impacting
everywhere

urtis Stigers is simply the most
powerful new performer on the Top
40 music scene today. His song has
soul and tempo that is evoking demand
from our audience to hear it more often.”
-Casey Keating, PD KPLZ

. his is the song that will make this

talented singer/musician/songwriter
a superstar. Huge hit with everyone!”
-Leslie Fram, POWER 99

(1
arly callout looks great with

TREMENDOUS HIT POTENTIAL!”
-Lee Chesnut, STAR 94

(11
n artist of star quality, and the song

that put him there!”
-Brian Douglas, Q102

VH-1 ADD!

CURTIS STIGERS,

The debut album now nere Platinum
worldwide

Album produced by Glen Ballard and Danny Kortchmar
Management: Winston Simone

© 1992 ARISTA RECORDS INC., A BERTELSMANN MUSIC GROUP COMPANY

STREET TALK.

Continued from Page 29

In the wake of its LMA with KHFi/Austin,
former CHR rival B93 has flipped to AC as
“Mix 93.3.” MD Traci Austin has been
named APD.

Who is PLG heavyweight Johnny Barbis
talking to about an upcoming nat'l promo
position? Could that gig be based in Denver?
And what have KWOD/Sacramento VP/Station
Mgr. Gerry Cagle and Barbis been jawboning
about?

} Jacksons Jive {

Motown founder Berry Gordy Jr. and
longtime Motown Productions President
Suzanne De Passe are in the unique position
of producing the forthcoming four-hour
Jacksons TV miniseries . . . and being part of
the story.

So who'd they pick to play
theirownbeautifulselves at the turn of the '70s?
Billy Dee Williams and Vanessa Williams.
Check it out this fall on (where else) A-B-C.

KABCIL.A. has signed the Dodgers for
another five years, giving the Cap Cities/ABC
Talk station play-by-play rights to “Dem Bums”
through 1997.

Congratulations to EMI Music Worldwide,
which registered an 11% increase in sales
(now $2 billion) and a 15% rise in profits for
the year ending March 31, 1992.

} Talk Talk {

TV critic/VP Dan Quayle tentatively has
agreed to address the National Association
of Radio Talk Show Hosts (NARTSH) at this
month’'s (6/18-21) Washington confab.

Quayle's appearance takes on more
significance when you consider that NARTSH
will present its first annual “Big Mouth Award’’
to ousted White House Chief of Staff John
Sununu. In NARTSH's opinion, Sununu — now
co-host of CNN’s “Crossfire” — “exemplifies
the profession of being a talk show host.”

Guess they couldn’t find a radio talk host
who exemplifies the profession.

Records

¢ Capitol resiructures its alternative depariment,
upping Dir /Mat't College Promo Brian MacDonald to
Dir./Alternalive Prom, hiring Rhino's Greg Seese as
Assoc. Dir /College & Altemative Promo, and naming
Dave Downey Assoc. Dir /Colege Promo.

o AEM Adverizing & Merchandizing Asst. Ber-
nadette Singian iz elevated to Advertising Coor-
dinator.

* RCA/Nashville's Clint Black has inked a man-
agement deal with Moress, Nasa, Shea, Inc.

v o A

RADIQO & REZORDS

oGreg Cassidy named WYTZ/Chicago PD.

4

oPeter Crawford becomes WZOU /Boston VP/GM.
o Charlie Cook elevated to McVay Media Sr. VP/Programming.
eJimmy Smith lassoes WLUM Milwaukee PD post.

4

eFrank Cody named Dir /Affiliate Relations & Program
Development for the Source network.
eDave Lange becomes WSRF & WSHE Miami OM.

<

| e Charlie Kendall appointed KWST/L.A. MD. I

Adult rocker WMMM — which saw its
“Make An Ad For Mom And Dad” promotion
pictured prominently in this column last week
— is licensed to the fair city of Madison, WI
and not the equally fair city of Omaha, as
previously reported. Gotta stop listening to
those old Moby Grape records . . .

Also contrary to what you read here last
week, Nova Broadcasting (bossed by Gregg
Peterson) owns KTME & KRQK/Santa Maria,
CA and KFMF/Chico, CA — not KTZN/
Tucson, which is owned by Nova
Communications (bossed by Bill Yde).

} Leap O’ The Week <

Y102/Reading, PA (No. 127) MD/morning
man Tommy Frank takes MD/nights at WNVZ/
Norfolk (No. 33).

} Leap O’ The Second {

A parody promo has plunged Power 99/
Atlanta into what could prove to be an
expensive controversy. Spoofing the idea of
being the station that plays the “most music,”
the CHR offered $1 million to anyone who
could prove there weren't 60 minutes
in every hour.

Graphic designer Richard Mays took
Power's challenge, citing the U.S. Commerce
Dept.’s “Time & Frequency Users’ " manual,
which states that some minutes contain “leap
seconds.”

Lawyers from both sides have already
huddled. Could this one actually end up in
court?

KELLY MUSIC

GENE ROMANO, WDVE: “The Kelly Music Survey has become
an important resource in music meetings. | need to determine what the
typical listener thinks. This is better than anything we've ever had!”

KELLY MUSIC SURVEY

Direct Impact in Music Meetings
139 East Hathaway, Havertown, PA 19083

215-446-0318
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NEWS

Ownership Plan

Continued from Page 1
that would forbid the agency from
implementing the new limits.

Profit Motive

Dingell accused the FCC of being
“preoccupied with the profitability
of the radio business” and ignored
concerns about broadcast diversity
when it settled on the new local

“[The FCC] worries about the
health of large group owners, and
gives scant attention to the likely
effect its decision will have on
small operators who are a source
of diverse programming in the
marketplace,” said Dingell.

Noting the NAB'’s recent petition
for reconsideration of the new own-
ership rules, Dingell also hinted
that the FCC’s plan isn’t even sup-
ported by the industry. NAB pre-
fers a 25 AM-25 FM national and
two AM-two FM local limit, with
minority broadcasters allowed to
own an additional five AM and five
FM stations on a national basis.

In a statement issued Monday
(6/1), Sikes dismissed Dingell’s
criticism and defended the new
rules as “amply justified. If Con-
gressman Dingell disagrees, it
would be my hope that he would
hold a hearing. I believe if he did,
at the conclusion of the hearing, he
would have a different view.”

A congressional source said Din-
gell is concerned that Sikes has ap-
parently concluded that the pend-
ing petitions for reconsideration of
the ownership rules should be re-
jected. He added that Dingell is in-
deed considering a hearing on the
ownership issue.

Osborn Speaks Up

Osborn made its feelings known
in comments with the FCC last Fri-
day (5/29).

“The intervention of NAB at this
stage of the proceeding will serve
only to confuse matters and could
lead to demands for postponement
of the effective date of the new
rules,” the company stated. The
new ownership limits are set to
take effect August 3.

A delay in their implementation,
Osborn says, could cause “industry
activity to grind to a halt” thus in-
flicting “significant damage” on
“an industry which is already la-
boring under severe economic and
competitive conditions.”

NAB declined to comment on Os-
born’s filing.

Company President Frank Os-
born told R&R he is particularly
concerned that station sales nego-
tiated in anticipation of the new

rules will collapse if there is a post-
ponement. He said a delay would
also harm stations currently facing
bankruptcy sales by forcing out po-
tential buyers who could only pur-
chase the station under the new
ownership lirnits.

“In this environment, one would
expect the industry’s trade associ-
ation to welcome the grant of mod-
est and reasonable relief,” Osborn
said. “Why the NAB and its Radio
Board would choose to argue with
the grant of some relief escapes
us‘"

Possible Acquisitions

Osborn said his firm is mulling
possible acquisitions that would
take advantage of the new rules,
but declined to elaborate. Osborn
Communications currently owns
nine radio stations. The group also
manages and holds an ownership
stake in the nine Fairmont sta-
tions.

Under the plan approved by the
FCC in March, a licensee could
own as many as 30 AMs and 30
FMs, and up to three AM and three
FM stations in the largest markets
— subject to a 25% total audience
cap.

The NAB's petition urges elimin-
ation of the 25% cap, which it calls
“arbitrary.” The group also wor-
ries that such an audience-based
limit could give Arbitron undue in-
fluence over the industry. Osborn,
however, supports the cap as the
“only pragmatic way’’ of prevent-
ing a single licensee from gaining a
stranglehold on a market.

Virgin
Continued from Page 1

“Both Charisma and Virgin have
been extremely successful en-
trants into the U.S. marketplace,
and the combination creates one of
the strongest record companies
and management teams operating
in the U.S. today,” remarked Vir-
gin Music Group Managing Direc-
tor/CEO Ken Berry. “Unfortunate-
ly, our decision to reorganize will
lead to significant redundancies,
which I personally regret very
much. Loyal and talented people
will be leaving, and I wish to ex-
press my thanks to them for their
contributions.”

Before restarting Virgin’s U.S.
operations in 1986, Ayeroff was VP/
Creative Marketing at Warner
Bros. and Harris had spent 10
years with A&M Records. Quartar-
aro previously was Virgin’s Sr. VP/
Promotion & Marketing. Before
that, he was a promotion executive
at the Island and Arista labels.

Batusic
Continued from Page 1

dent that as President of the net-
works, he’ll contribute significant-
ly to the future growth of the di-
vision.”

“This is a great opportunity,”
stated Batusic. “I look forward to
working closely with network exec-
utives Jack Clements and Thom
Ferro to build on Westwood One’s
already significant strengths. I'm
anxious to work with my counter-
parts at the other radio networks to
expand and promote network radio
as the important advertising medi-
um that it is.”

Batusic — who will continue to
be based in New York — has been
serving as WW1’s Exec. VP/Direc-
tor of Sales since 1987. He joined
the company in 1985 as Director of
Sales/Midwest Region and was
promoted to VP a year later. Batu-
sic previously was with Turner
Broadcasting and the RKO Radio
Nets.

Osterhout

Continued from Page 1

“I worked hard to try and buy
Q105. [Now] I'll help [Clear Chan-
nel President/CEO] Lowry Mays
during the transition until they take
over in July or August. Meanwhile,
I will look into all ends of the busi-
ness. I feel I can offer a lot of good
things to others, but I've got my
eye on ownership, and I think we’ll
see that become a reality.”

Edens Chairman Gary Edens
commented to R&R, ‘“Michael’s a
terrific radio executive and we
wish him the best. He did a marvel-
ous job of building Q105 into one of
the most respected stations in the
country. I have nothing but the
highest regard for him.”

Roach

Continued from Page 3
job will be to train and develop our
sales department.”

Roach told R&R, “I was the sec-
ond employee hired when WKSZ
went on the air. It's fun working
with Dan because he’s a true radio
professional — there aren’t many
of them left. We both see eye-to-eye
on how a successful station should
be operated. My primary job is to
get sales, marketing and promo-
tion in gear.”

Roach and Lerner worked to-
gether in 1972 at WIFI/Philadel-
phia, where Roach was an AE and
later GSM. Roach also served as
GM of WEFM/Chicago and WCMB
& WSFM/Harrisburg.

Dennis No Menace

Polydor artist Cathy Dennis visited West Palm Beach for the PolyGram La-
bel Group's national meetings. Taking a break are (I-r) PGD VP/Field Mar-
keting Curt Eddy, PLG VP/Sales Gerry Kopecky, Dennis’s manager Simon
Fuller, Polydor President Davitt Sigerson, Dennis, and PLG’s President/
CEO Rick Dobbis, VP/Communications Dennis Fine and VP/Marketing Jeff

Jones.

Hanson
Continued from Page 1
“Arbitron is working for the
agencies, and we’re working for in-
dividual radio stations,” Hanson
said. “To the extent that radio is
bought on a pure-commodity, cost-
per-point basis, I see no reason for
Arbitron not being the source.”
Hanson said he hopes to further
discourage the *‘cost-per-point”
radio mentality by not providing

have quarter-hour numbers. But
let’s talk about what’s important to
you, Mr. Advertiser.’ ”

Hanson said the key figures in
his reports will be weekly cume
ratings and share preference
among different dayparts. Reports
will be available quarterly, weekly
— using a four-week rolling
average — and by individual week.

Cost of the service varies by
market and the number of stations

quarter-hour listening figures. participating, but stations in a
“I think the best way toget out of  market the size of Nashville, using
selling via cost-per-point is to open 4800 interviews per quarter, would
up the book and say, ‘Look, I don’t  split $170,000 in costs.
el
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‘Radio On

Upcoming Convention 92 session features problem-solving
forum concerning vital industry issues
Those of us who have been making a living in radio for

any amount of time have seen tremendous change — some
of it in our own lives. We’ve changed and so has the

business we love.

But something beyond normal
change is taking place; something
fundamental about what we do and
how we do it is shifting. It's more
than just a bad economy, bad poli-
tics, new technology, or the fact
that we can no longer wear our free
T-shirts to work.

The forthcoming ‘‘Radio On
Radio” session at R&R Convention
92 (Saturday, June 14, at 4pm)
was conceived and developed for
the purpose of framing the key is-
sues we face as an industry and to
provide a forum in which to ad-
dress them. We've assembled a
distinguished and dynamic panel
that will offer individual perspec-
tives. In preparing for this session
much conversation, consideration,
and, yes, even research have taken
place in an effort to set the stage.

Reality Check

One senses rather strongly that
we have passed through an era of
innocence and simplicity into
another filled with volatility and
complexity. Mass media and mass
culture have ended, replaced by
niches and fragmentation, ulti-
mately symbolized perhaps by the
retirement of Johnny Carson and
the end of the ‘“Tonight Show.”
Now the only way to see Ed
McMahon will be in our mail
boxes, along with bills and junk
mail.

m.

We have passed

through an era of
innocence and
simplicity into
another filled
with volatility

and complexity.
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Traditional networks and nation-
al buys are being replaced by the
likes of Howard Stern, Rush Lim-
baugh, and direct marketing.
What’s happening? It wasn’t long
ago that our biggest challenges
consisted only of finding a good
morning show, raising the rates,
bumping spots, dreaming of going
public, and spending our imagi-
nary fortunes. We used to be
geniuses, ride in stretch limos, and
get free tickets to Disneyland. (By
the way, they now cost $27.)

While the '80s seem a lifetime
away, the future is sitting on top of
us today. Let’s remember the good
old days for a moment:

¢ December 1980 — America had
8963 radio stations and the Reagan
administration, intent on “less gov-
ernment”’ and “more free market”
policies, was about to enact sweep-

m.
it wasn’t long ago
that our biggest
challenges
consisted only of
finding a good
morning show,
raising the rates,
bumping spots,
dreaming of going
public, and
spending our
imaginary fortunes.
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ing changes that would deregulate
broadcasting and set the stage for
a wild decade of unprecedented
growth and profits. It would be a
“golden era.” Now back to reality

 April 1992 — With 11,164 radio
stations (many of which were
bought and sold at record prices in
the preceding decade), America
and its broadcasters find them-
selves in the midst of a troubling
recession that won’t be shaken. To
make matters even worse, the
banking industry (the major
source of broadcast capital) has
been rocked by a series of poor in-
vestments gone bad and no short-
age of scandal. The river of avail-
able money has now all but dried

up.

Dawn Of New Age

The combination of the recession
and the credit crunch are virtually
suffocating many operators. Most
stations are not profitable (nearly
60%) and many are on the verge of
takeover. In order to survive, duo-
polies known as LMAs (local mar-
keting agreements) are pro-
creating like rabbits in the spring.
And the FCC, eager to find an
economic remedy, proposes expan-
ding the ownership rules (30/30)
nationally and locally.

Radio is on the threshold of a
new age. The challenges we face
are the greatest since our inception
as an industry. Whether radio will
survive is not in doubt. However,
the shape of its future and the ul-
timate role it will play in people’s
lives 10 years from now and beyond
has yet to be determined.

No matter what happens, it’s
safe to say that radio will never be
the same. For the first time since
TV we're facing outside competi-
tion capable and determined to do
what we do — only better. Thanks
to advances in technology and the
lack of advances in government
(FCC and Congress), it’s now pos-
sible. The “games” have begun.

Now for the warmup ... what

By Garry Wall

follows is an outline of the session,
then some assertions I've made
based on extrapolated data, trends,
and personal observations. Wheth-
er you agree with them or not isn’t
the point. The point is to sharpen
your awareness and deepen your
thinking on the forces that we all
must reckon with — or they will
reckon with us.

Economics

 Unless more sources of reason-
able capital become available,
radio’s future growth can only
come through consolidation.

* Even when the recession is
over, traditional advertising reve-
nue in real dollars will decline in all
but a few cases.

« Stations that don’t develop sec-
ond and third revenue streams will
see client budgets shrink and move
into direct marketing and promo-
tion.

» Sales departments must be re-
focused and trained constantly. In-
stead of just selling advertising,
salespeople must be dedicated to
solving problems for clients.

e Arbitron must change or go!
State-of-the-art audience measure-
ment is long overdue. Listening
estimates must be combined with
qualitative audience information,
showing the virtues and value of
each demographic group. There’s
life before and after 25-54!

Product/Talent

» Radio has a leadership crisis
most notable in the absence of
long-view thinking.

« The talent pool is declining in
quality due to better opportunities
in other entertainment-related in-
dustries and relatively poor condi-
tions in radio. These include: com-
pensation, resources, stability,
training, and growth.

Arbitron must
change or go!
State-of-the-art
audience
measurement is
long overdue.
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e Unless we can attract and hold
the best programmers and talent,
radio will not keep pace with other
entertainment competition, let
alone grow.

Listeners

e Don’t take for granted that
they will be where they’ve always
been. Between new technology, a
changing workplace, and an in-
creasing crunch on personal time,
lifestyles and tastes are changing
like never before.

* By the year 2000, nearly 35% of
the workforce currently employed
fulltime outside the home will be

WAAA LM erteanikacialietar=—ecara

Whether radio will survive is not in
doubt. However, the shape of its
future and the ultimate role it will
play in people’s lives 10 years from
now and beyond has yet to be
determined. No matter what happens
. « « radio will never be the same.

working at home on flex schedules
(there goes drivetime).

* Younger listeners are learning
new habits. Time spent listening to
radio has been steadily declining
because of MTV and other choices.
What will this mean to the next
generation of potential adult radio
listeners?

» The American population will
continue to age. By the year 2000
the number of people between the
ages of 3544 will increase by 16%.
The number of people between the
ages of 45-54 will rise by 46%. By
2010, 25% of the population will be
over 55.

Radio needs and
deserves a single-
minded, dedicated,

adept lobbying
force armed with a
powerful agenda
and the ability to
implement it.
Without it, our
troubles are
just beginning.
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Technology Trends

« The digital age is upon us, and
the plan adopted by the U.S. to use
the Sband instead of the globally
adapted L-band will isolate us from
the mainstream of global competi-
tion. In addition, the DAB plan is
incomplete with regards to time,
implementation, and the resolution
of key issues such as AM and FM
parody. It also will cost broadcast-
ers 25%-50% more to broadcast on
the S-band than on L-band. Mean-
while . . .

« The digital cable radio industry
projects that by 1995 it will reach at
least 12-15 million homes via cable
and several million more via a new
generation of satellite dish. On top
of that, the digital cable industry
currently possesses technology to
gain access to listeners in cars.

« Radio continues to lose skilled
engineers to other industries and
will find it extremely hard to meet
its recruiting needs in the coming
years.

» The audio processing race has
created a highly inferior product —
one that can’t compete until we
convert to digital broadcast.

Legislation
* Radio is forced to compete in
an unfair environment and desper-
ately needs a level playing field.
While other technologies and enter-
tainment competition are able to
grow virtually unrestricted, tradi-

tional radio broadcasters are un-
fairly restrained from partici-
pating in the free market.

» Regulation should apply to all
or none equally. As it stands,
broadcasters are restricted by the
government in all key areas: bor-
rowing, operating, and expansion.

* NAB displays poor leadership
and is largely ineffective as a re-
presentative for radio in Washing-
ton. Radio needs and deserves a
single-minded, dedicated, adept
lobbying force armed with a pow-
erful agenda and the ability to im-
plement it. Without it, our troubles
are just beginning.

Looking Ahead

Radio will no longer be the sole
delivery system for mass-pro-
grammed audio entertainment.
Listeners will have more and bet-
ter choices than ever before. So
will advertisers. Radio may no
longer be the most effective or effi-
cient medium to reach specific au-
diences.

What'’s next? Will we have to buy
our own concert tickets, too? If
these prospects concern or even
upset you, that’s a good sign. At
least we don’t have to check for
your pulse.

But seriously, folks. I'm really
an optimist about the future. I'm
just a pessimist about the trends
... that's where you come in.
You're the missing ingredient we
need to find the answers and solve
the problems. When the “Radio On
Radio” session begins, we’ll rely on
you and your participation to make
it great.

One final note: When this session
is over, it will not be finished. This
is the beginning of an ongoing dia-
logue that must continue, and it
will. See you there.

Garry Wall is President of Garry
Wall Media, which develops me-
dia and marketing strategies for ra-
dio stations and music companies.
He can be reached at (619)
576-2066.
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General Manager

February 24, 1992

The Great Radio Promotion
The Arbitron Company

142 West 57th Street

New York, New York 10019

If you set out to develop the greatest advertising vehicle in the history
of the world there are a few things you would most certainly include
in your design:

Universal acceptance - everybody would have at least one
Portability - people could take it with them wherever they go

High usage - people would spend more time with it than other
media, preferably more than 2 hours a day

Intrusive - the ability to deliver an advertising message even
when the user isn’t holding it or looking at it

Targetability - an advertiser could easily reach specific market
segmerts and eliminate waste

Inexpensive - both to produce and deliver the advertising
message

Politically correct - won’t contribute to the depletion of the
earth’s forests

If you can get all those elements into one medium it can’t fail. In
fact, I think I’l] turn this project over to an electronics wiz 1 know to
see if he can come up with something. His name is Marconi.

Sincerely,

200 South Orange Avenue Suite 2240 Orlando. Florida 32801

letter the best.

PHONE (407) 422-8880 FAX (407) aR2-6538

To all of you who entered, thanks. Radio’s great—-and you proved it.

ARBITROI

)-SR A ke AR EadiohistonLcom.

© 1992 The Arbitron Company

We asked radio people everywhere to enter our GREAT RADIO PROMOTION and tell

us why radio works for advertisers. Not because we didn’t know radio was grear,
but because we thought you should hear it from our customers. We got lots of great
letters with lots of good ideas. The Arbitron Radio Advisory Council judged Bob’s
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92 INTRIGUING IDEAS, PART |

Cranking More Revenue Out Of 1992

s we enter the second half of 1992, stations are ask-
ing, “What can we do to crank it up a notch?”

To help you shift into fifth gear, here’s the first half of a list that
will give you insight into what’s new, what’s different, and what can give

you the edge over your competitors.

Sell the 7:20am break, especially if you

tease your audience to listen ‘‘tomor-
row morning at 7:20.”" The value of the 7:20
break specifically is much higher because a
larger sample of your audience is tuning in.

Write a personal, handwritten note to

every new advertiser, welcoming him
to the WXYZ family. The letter should be
signed by the GM, too. It shows even he/she
isn’t too big to say thanks. You may want to
have personalized thank-you letters printed
with your unique message on front.
9 Have salespeople prepare a spec spot

once a week for an advertiser in the Yel-
low Pages who's discontinued that specific
merchandise listed in the book. When the
advertiser says, “‘Oh, we don’t carry that
anymore,” you're making a subtle point —
radio can keep up with inventory fluctua-
tions on a more regular basis.

Call 800 directory if you're having trou-

bie securing big, national companies.
Almost every company has a service hotline
or manufacturer’s hotline. The place to find
it: (800) 555-1212.

Give $25 cash to any personality who

produces a spec spot that sells. It’s an
investment that makes sense. First, you'll
see the quality of spec spots improve; sec-
ond, personalities will put more pride into
their work. (Hint: Watch the number of
specs go way up!)

Stop paying agency commission on any

bill that goes 90 days past due. First of
all, clients pay their agencies within a rea-
sonable amount of time. However, most
agencies hold onto the money and make
money on the float. Erase any agency com-
mission given to the client once Day 91
comes along. You have every right.

If they try to closet you on buys, insist they
sign an “‘agency declination’’ statement. It’s
carbonless and should be filled out in tripli-
cate. Copy says, ‘“After reviewing the WXYZ
advertising program . . . we’ve decided not
to enroll our client for the following reasons
....” It’s numbered one through five. White
copy goes to the station, yellow to the media
director, and the pink one to the client.
Buyer not willing to sign the form? Get a
rubber stamp: “AGENCY REFUSED TO
SIGN.” Give the buyer his copy and thank
him for the time.

Give $25 cash to
any personality who
produces a spec
spot that sells.
First, you'll see
the quality of
spec spots improve;
second,
personalities will
put more pride into
their work.
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Prepare a special note on the bottom of

each bill/statement: “KXYZ is an asso-
ciate member of Dun & Bradstreet (a credit
reporting agency). Thank you for paying
your bills promptly.” This classic intimida-
tion tactic works. All you need to do to print
this is send a $50 donation to Dun & Brad-
street for membership. (Hint: You're not
saying you'll report any delinquent adver-
tisers; you just state you're a dues-paying
member.)

Post each salesperson’s goal and target
6 accounts right in front of his face. This
guarantees he'll become obsessed with his
goals — he’ll be reminded every time he
walks in his office.
e Don’t hire salespeople who stop at

yellow lights. It says something about
their sense of urgency. If nothing else, pro-
mise yourself to ride with each potential
hire.

m.

Notarize sales
presentations.
There’s no
guarantee the
prospect won'’t take
your ideas across
the street, but
you’re doing
something to
increase the
perceived value.

%)

@Design, review, and focus on each
salesperson’s private calculation work-
sheet:

_divided by equals
Goal Avg. Order # Orders Needed
divided by equals
#O0rders  Closing Ratio  # Face-to-Face
Needed Calls to Make
divided by equals
#Face-to  #DaysinMonth  #Daily Calls
Face calls

If you focus on the ““coach” role of your pro-
motion, you’ll guide each of your salespeople
through this mathematical exercise each
month. It will show them how to get from
here to there.

Snap pictures of advertiser’s billboard

at 5:15pm. Here's a way of visually
showing your advertiser that outdoor only
works when it’s light, while radio works 24
hours a day.

Be sure you're matching salespeople’s

personalities with clients they're call-
ing. Take a look. Who isn’t on the air that
should be? Who was on last year with anoth-
er rep that isn’t on this year? There may be a
personality problem. Your prospects will on-
ly go on-air with those they feel comfortable
with.

Notarize sales presentations — it seems

more official and value-added. There's
no guarantee the prospect won’t take your
ideas across the street, but you're doing
something to increase the perceived value
and give a sense of ownership.
@ Put a disclaimer on all spec spots going

out the door. It should sound exactly
like the one for “Monday Night Football”’:
(with a deep voice) : ““The following specula-
tive commercial is brought to you as a ser-
vice of WCCC radio. Copying or distributing
without the written consent of the radio sta-
tion is prohibited.” Then start the spec spot.
This should keep the prospect from using the
spot across the street.

Give each salesperson a rubber stamp

to use for sending clients/prospects ar-
ticles about their business and/or industry.
The copy should read, ““Information provid-
ed to you by (salesperson’s name) and (call
letters).” Finding information to stamp and
send is the challenge, and you’ll be building
that all-important relationship from the
ground up.

Always give the customer a copy of his
@ commercial on cassette. It makes radio
seem tangible. Refer to each commercial as
an “audio image.” Consider purchasing
Audio Image Libraries’ hard plastic cassette
holders. Put your station’s logo on the top
shell. Number each space (i.e., 92-001, 92-002,
ete.) to make the prospect feel there are
many more commercials before it’s filled
up.

Focus on SMACT (Specific, Measur-
@ able, Attainable, Challenging, and on a
Timetable). This is Accountability 101. Each
salesperson needs it laid out account by ac-
count: when he’s expected to arrive each

By Irwin Pollack

day, when reports are due, and his goals.
Also activity and performance: daily, week-
ly, monthly, quarterly, and yearly.

Recruit guest speakers for sales

meetings. They should be leaders from
specific industries; i.e., car dealer, commer-
cial real estate agent, ad agency president.
Three things are accomplished: You're ca-
tering to the ego of a decision-maker; the
staff learns something; and you’re securing
another ambassador for your station. Prior
to the guest speaker’s appearance, prepare
an outline of topics you'd like to see address-
ed, memo the entire staff about a guest com-
ing, and clean up the office.

Focus on your cume in the presenta-
@ tions. Salespeople think clients like to
see “big” numbers (strong wattage, number
one stations, etc.). So instead of focusing on
AQH or rating, focus on your cume audience.
After all, it’s the total audience figure, and
it’s the same type of measurement the news-
paper uses. Your clients will be accustomed
toit.

@ Figure out both the individual’s and sta-
tion’s renewal ratio. It shows just how
well you're doing. Renewal ratio is stated in
ratio (percentage) form: the number of ad-
vertisers on your station during the second
quarter this year divided by the same time
period last year. Then if clients bellyache
ahout high rates, point to the fact that you
don’t set your rates, advertisers do. It’s sup-
ply and demand. Furtbermore, make the as-
sumption that sharp businesspeople don’t
throw good money after bad. If 82.3% renew,
it’s their way of saying your station works.
Tracking individual ratios gives you an idea
of how well/poorly that person is servicing
his customers and/or making the different
variables of their campaigns work.

Explain why you don’t raise rates.

Make references to #20. The word raise
suggests force from within is required for
something to go up. You don’t control the
rates, advertisers do. When they go up, the
rates rise, but you never raise them.

Flex your muscles: start turning down
@orders. Instead of arguing with sales-
people who bring in lower-than-acceptable
rates, just say no. Put the order back on their
desk. Unsigned. In most cases, salespeople
will do as little as necessary and take the
path of least resistance. Make it black and
white . . . no gray.

Get the staff to keep climbing; con-

tinually raise the bar. If you allow com-
placency, salespeople tend to ride in that
zone. If a seller has achieved 90% of his goal
by the first of the month, raise it. Always ask
for more. Let him know, “You've done it
before, you can do it again. I'm counting on
you.”

Redesign the cover pages of sales pre-
sentations. Instead of focusing on a big
station logo, have the customer’s logo domi-
nate the top third of your cover page. Leave
a lot of white space for the logo to stick out.

Get more premium inventory — start

selling the first spot in the break. That’s
just you making more money out of the same
number of avails. We all know there’s a
value to being first in mind. Sell that benefit.
Some top billers may want to refer to it as
ESP - Entrepreneur’s Scheduling Pro-
gram.

Redesign normal dayparts — start sell-

ing ‘‘early drive” and “late drive.”
Create new dayparts — early drive from
4:30-6am and late drive from 7:30-9pm.
Pecause more people listen to your station in
early drive (or late drive) than listen to the
other station’s entire morning (or afternoon)
drive. Charge halfway between your over-
night rate and morning drive rate for early
drive and the average between afternoon
drive and evening for late drive.

Focus on client successes by putting

together a client testimonial book.
Design the front and back cover to look like
an Arbitron. Call it *“The Book.” First comes
a couple of pages directed to the client: “OK,
those numbers are great. But what about the
real numbers? We both know that business
in the real world isn’t measured by AQH,
cume, or TSL. You live and die by increased
store traffic, more product movement, and
making the register ring more often. That’s
why this time around we thought you’d want
to focus on the real ratings. The numbers you
live and die by . . . .’ Then the book should
contain 50-75 testimonial letters from past
clients.
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If you allow complacency,
salespeople tend to ride in that zone.
If a seller’s achieved 90% of his goal

by the first of the month, raise it.

@ Put a cowbell on the wall of the sales
department. And have salespeople ring
it every time they get an order. It focuses on
positives, fosters an upbeat atmosphere, and
focuses on what matters —getting business.

Start the week by having a menitor

meeting. Gets the blood pumping early.
Each salesperson has an assigned station
and reads a list of 20 advertisers on that sta-
tion in front of the entire group. You'll learn
who's spending and who’s not. You'll know
how your street fighters are doing against
the competition. Instead of focusing on all
new-to-radio dollars, it makes sense to go
first to who’s spending.

Give salespeople a 1% bonus for hitting

110% of their goal. It’s just common
sense. Remember, for every nickel you're
paying them, the station gets the other 95
cents.

m

Spend two half-
days each week on
calls with
salespeople. How
else will you
know how well
your salespeople
are doing?

@

Remove the term ““cold calls’ from the

sales department; start referring to
them as “‘hot knocks.” It’s more upbeat, a
summer word (and sounds more positive).

Stop handing out account lists. If sales-

people need a security blanket, let it be
those accounts they’ve had on-air over the
past 90 days. This is one of the biggest mis-
takes sales managers make today. The best
solution: If an AE’s had the client on-air in
the past three months it’s his; otherwise, it’s
free game. (Hint: You need to remind sales-
people that accounts belong to the station
and will be distributed with the station’s best
interests in mind.)

Be sure salespeople use a P.S. on each

letter they write. When someone re-
ceives a direct mail piece, research indi-
cates he’ll read in this order: date, to whom
the letter is written, the signature, and the
postscript. Salespeople need to include a
compelling offer, reminder, or thought-
provoking point. My favorite — “When I ex-
pose you to (cume) of potential new cus-
tomers, what will you say in your first 60 sec-
onds?” It moves the buying decision away
from whether the prospect should or
shouldn’t buy to what the salesperson should
say.

Delegate sales meetings to your sales-

people. It relieves you of the work. And
salespeople will buy into the content/train-
ing they’ll get from their peers. Plus it
breaks up the monotony: They learn while
preparing assigned sales meeting material.

Show the sales staff how to reshape

newspaper ads. STARCH reports show
it’s not how big an ad is, but what an adver-
tiser does with the space he has. You may try
this technique by putting an ad in your copier
and making a copy at 85%. What comes out
is an example of how reshaped ads work.

@ Provide salespeople with three to four
different versions of a playlist to show
advertisers. When advertisers ask, “What
kind of music do you play?”, salespeople
should have different playlists on hand in-
stead of trying to verbally explain. For ex-
ample, he could present a younger list or one
that skews more toward females or males.
Because radio is a theatre of the mind
medium, this tactic will work wonders.
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@ Videotape role-playing sessions in the
sales meetings. Understand up front
that your sellers will fight this one every step
of the way, claiming they're too embar-
rassed. Your comeback: Do it in front of
your peers first, tben give the presentation to
the client.

Here’s how to conduct the meeting: Give
them a typical sales scenario. Then give
them 60 seconds to study it. The video
camera rolls, and they're on. It shows how
well they think on their feet. Then watch for
the obvious — eye contact, listening (versus
talking), understanding of one’s business,
ete.

Have salespeople fill out a won/lost re-

port for each agency avail. It's the only
way you’'ll know how well they’re doing with
each client. When a buy is up and a salesper-
son ultimately wins the buy, he should fill out
a won report. Need a copy? Call me at In-
Station Sales Training: (508) 653-4000.

Conduct an advertising seminar for

your best prospects, underspenders,
and clients. If one hasn’t been done in your
market over tbe past 18 months, schedule
one this week.

@ Spend two half-days each week on calls
with salespeople. How else will you
know how well your salespeople are doing?
You may even want to prepare a 20- point
checklist and grade sellers on their perfor-
mance.

last year’s newspaper. How else can
you be proactive in your prospecting efforts?
Our research shows that one of the biggest
retail diseases today is “last year-itus” —
retailers who do the same thing year after
year. Last year’s newspapers are available
in the library (usually on microfilm).

@ Have salespeople review leads from

Radio stations and salespeople
can all seem the same to some
prospects and advertisers. Rat-
ings and rates usually equal out
to be efficient in one fashion or
another. Who ends up getting the
buys? The salesperson who
pushes, goes above and beyond
off-the-shelf ideas and solutions,
and gives ideas — not discounts.

Next Week:
Ideas 42-92

Irwin Pollack is President of Bos-
ton-based In-Station Sales Train-
ing. He also authors and conducts
live-assist radio sales seminars in
80 markets across the country.
Pollack can be reached at (508)
653-4000.
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and could be yocur most
ffra]uable new revenue-gen-
Retail

Soending Power ties your

erating resource.

st#ion’s audiencs directly
{c;; the acvtualv dollars be-
ing spentin your mérieet,
in nearly 60 diffexc:ent- types
of retail stores. That'’s a

]_1¢t ihat mcludes your most
mportant adver-
tisers. [n most
markets, the
liuml)ers are in tl1e hun-
dreds of .miléions, even
Lillions of do;ilats. Com-
Ligne that ?owerful, cen-
sus-based n;formabon with
aur new desktop-published
reports, and ‘you've got
cne of the most sign’i‘fi-
cantadvancesin sales pre-
sentation ’tec}mology since
the original TAPSCAN

system was introcuced al-

t{) a tiny annual da’ca fee.

iyl

i MCECRFORATRED

Suite 850

ngcaseyou haven’t heard about
Retail Spencling Power yet,
we théudht we woilld make
you privy to the anp*vme
The anti-cost-per-point weapom ‘is on
the_, street, in use and generating impres-

sive results. It's powerful informaétion
; _ p

e

“This type of
sales approach
could 3o a long

way toward

getting advertis-
ers to place more
effective sched-

sles and get
hetter results out

of radio. That
means both sides

will profit.”
Radlo Business Report

“For example, a
station may be
able to make the

to a retailer: “Our
station reaches
240,000 grocery
shoppers each
week who are
spending $382
milEion dollars per
year In this
market. That’s
$35 milllon a
| month, seven and
a half million a
weel. This very
| day eur audience
will spend over
oae milllon
doilars in this city
to purchase

grocerles.”

The Pnise of Radio

following comment

|
1

l

most ten years ago. And, Retail Sf)e—;ld—
ing Power is a free enhancement to the

lzasnc TAPSCAN system, sul);ect onlv

3000 Riverchase Gall=ria

Birmingham, Alabama 35244
[205] 987-7456

Retail Spending Power is a service mark of TAPSCAN, Inc.

ard NI

i
INIGH Y
(B

waann amaricanradiohictory. com.
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An artist with a commitment to making great
music and helping in the fight against AIDS.

3

et

George Michael's new single from

R

the new album and home video dedicated to raising money for AIDS research and relief.

-

Its predecessor, "Red Hot + Blue,” raised over $4.5 million - let's raise even more.
All artist and producer record royalties and record company net profits from
this project go to funding AIDS related charities.

Columbia encourages you to lend the greatest weapon you have: your airwaves.

Look for the “Red Hot + Dance” album and home video, in store July 7'".

This red ribbon symbolizes our
awareness of and compassion
for all whose lives have been
tragically touched by AIDS.
Wear one close to your heart,
as we do, as an expression of
the feelings within.

“We must protect ourselves

Even from the ones we love.

Tragedy can disguise itself
As a beautiful woman

Or a handsome man.
There are no more victims

Only Fools.”
George Michael

Written, Arranged & Produced by George Michael
Management: Kahane Entertainment

COLUMBIA

Columbio Reg. US. Pot & Tm Of Marca Registrada /@ 1992 Sony Music Enterainment inc

wWwWwW-americanradiohistorvycom
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Elton John’s ‘The One’ On Horizon

Iton John co-wrote his forthcoming album, “The

One,” with longtime collaborator Bernie Taupin.

Chris Thomas produced the 11-track set. John and
Taupin joined with Olle Romo to write the tune ‘‘Runaway
Train,” which also will appear on the forthcoming “Lethal
Weapon 3" soundtrack. Eric Clapton contributes guitar
and vocals on that particular song.

Other cuts include ‘‘Simple
Life,”” “Whitewash County,”
“When a Woman Doesn’t Want
You,” and “The Last Song.”’ The ti-
tle track, a ballad, will go to radio
on June 10. The full MCA disc hits
the streets June 23.

One Last Queen LP

Queen guitarist Brian May said
last week that the band plans to re-
lease a final studio LP from some
“half-finished material” and “a
few odds and ends” featuring vo-
cals by the late Freddie Mercury
and other bandmembers.

Rock Over London reports May
told a UK Capital Radio inter-
viewer, ‘“We certainly want to
avoid any kind of dilution . .. . I
think Queen stopped at the point
Freddie died, and it’s just a ques-
tion of clearing up the ends.”
May'’s currently working with Cozy
Powell and Neil Murray on tracks
for his solo album.

The Sound Of Soho

Soho's second Atco/EastWest set
(third total), ‘““Thug,” was co-
produced by the band’s Timothy
Brinkhurst and former member/
ex-Bow Wow Wow man Leigh Gor-
man. While the disc contains no
covers, the tune ‘“Hamed And Jac-
ques” is an adaptation of Serge
Gainsbourg’s mid-’60s French hit
“Bonnie & Clyde.” (Interestingly,
Steve Wynn also adapted that tune
for his current “Dazzling Display”
LP)

Songs include ‘“Yippie Saves The
World,” “Deadbeat Party,” “Ra-
dio Soul Groove,” and the lead
track (“Ride”), which goes to ra-
dio next week. The LP will be in
stores June 23.

The RIAA has issued the follow-
ing awards for the month of May:

MULTIPLATINUM ALBUMS

"Adrenalize," Def Leppard, Mer-
cury (3 million); ‘“Honeysuckle
Rose,” Willie Nelson & Family,
Columbia {2 million).

PLATINUM ALBUMS

"“Adrenalize,”” Def Leppard;
"Totally Krossed Out,” Kris
Kross, Ruffhouse/Columbia;
“Lucky Town” and ‘“‘Human

© Touch,” Bruce Springsteen, Col-
umbia; "“Classic Queen,” Queen,

Hollywood; “Ten,” Pearl Jam,
Epic.

GOLD ALBUMS

.

§ "Adrenalize,” Def Leppard; “To-

% tally Krossed Out,” Kris Kross;
“Lucky Town” and “Human
Touch,” Bruce Springsteen;
""Never Enough,'” Melissa
Etheridge, Isiand/PLG; “Funky
Divas,” En Vogue, Atco/EastWest,;

Steelheart’s Second

Tom Werman produced Steel-
heart’s second LP, “Tangled In
Reins.” Tunes include ‘“Electric
Love Child,” “Loaded Mutha,”
“Late For The Party,” and the sin-
gle, “Sticky Side Up.” The MCA
disc will be in stores next week.

All-Star ‘Tycoon’ Set
The Epic/UK soundtrack to the
musical “Tycoon’’ features per-
formances by Celine Dion (two
songs), Tom Jones, Ronnie Spec-
tor, Kim Carnes, Nina Hagen, Wil-
ly DeVille, and ex-Bros brothers
Matt and Luke Goss. Cyndi Lauper
renders two tracks, including the
single, ‘““The World Is Stone.”
Michael Berger composed the
music, and the words are by noted
Andrew Lloyd Weber collaborator
Tim Rice, who’s working on a
stage production of “Tycoon’’ now
(ROL).

Penetrating Stairs

The Stairs produced their debut
LP, “Mexican R 'N’ B,” in mono.
Leader Edgar Summertyme form-
ed the trio, left to tour and record in
lan McCullough’s band, then sign-

"Classic Queen,” Queen; "“Mack
Daddy,” Sir Mix-A-Lot, Def
American/Reprise; “Inner Child,”
Shanice, Motown; "Stars,” Simply
Red, Atco/EastWest; “Brand New
Man,” Brooks & Dunn, Arista;
“Capitol Collectors Series,” Nat
King Cole, Capitol; “Secret
Treaties,” Blue Oyster Cult, Col-
umbia; “Happy Trails,” Quicksilver
Messenger Service, Capitol.

MULTIPLATINUM
SHORTFORM ALBUMS

“As Ugly As They Wanna Be,”
Ugly Kid Joe, Stardog/Mercury.

MULTIPLATINUM SINGLES

“Jump,” Kris Kross (2 million).

PLATINUM SINGLES

“Ain't 2 Proud 2 Beg,” TLC,
LaFace/Arista; “Shake You Down,”
Gregory Abbott, Columbia; “Care-
less Whisper” and “Wake Me Up
Before You Go-Go,” Wham!,

ed his own deal with Go! Discs. The
band’s retro-beat combo sound —
Who fans will appreciate the pun-
manship inherent in the LP’s title
— is spotlighted on such tracks as
“Woman Gone And Say Goodbye,”
“Sweet Thing,” and ‘“Weed Bus,”
which ships this week. The Go!
Discs/London/PLG LP arrives in
stores June 9.

McMurtry’s Soph Set

James McMurtry’s second al-
bum (‘“Candyland”’y was produced
mainly by Michael Wanchic, the
John Mellencamp bandmember
who co-produced McMurtry’s
debut. (Mellencamp co-produced
the tune ‘“Don’t Waste Away” with
Wanchic.) Backing vocals are ren-
dered by Syd Straw, Lisa Ger-
mano, Jummy Ryser, and Wan-
chic. The track ‘“Where’s Johnny”
goes to radio next week, and Co-
lumbia will have “Candyland” in
stores on June 9.

Helmet’s Major Debut

New York underground faves
Helmet make their major label
debut with their self-produced
“Meantime” on Interscope. The
10-tune set, which sports such cuts
as “Iron Head,” ‘“He Feels Bad,”
and a rerecording of their own
“Unsung,” hits stores June 23. “In
The Meantime” goes to radio this
week.

Hawaiian Stars

The Hawaiian group the Pahinui
Brothers make their Private Music
debut with a self-titled album to be
released June 23. Their late father
was Gabby Pahinui, the father of
tlat-key guitar. This LP marks the
first time the three brothers have
recorded together.

Produced by Ry Cooder, Steve
Siegfried, and Witt Shingle, the set
features Cooder, Jim Keltner,

David Lindley, and guest spots by
Dwight Yoakam and Van Dyke
Parks. The lead track, a version of
John Lennon’s “Jealous Guy,”
goes to mainland radio at the end
of the month.

Columbia; “Dancin’' In The Dark,” i&
Bruce Springsteen; “Let's Hear It é
For The Boy,” Deniece Williams,
Columbia; “To All The Girls I've Lov-
ed Before,” Julio Iglesias & Willie
Nelson, Columbia; “Say Say Say,”
Paul McCartney & Michael Jack-
son, Columbia.

GOLD SINGLES

"My Lovin' {(You're Never Gonna
Get It),” En Vogue; “Under The
Bridge,” Red Hot Chili Peppers,
WB; "Baby Got Back," Sir Mix-A-
Lot; “Masterpiece,” Atlantic Starr,
Reprise; “The Show Must Go On,”
Cueen; "Beauty And The Beast,”
Celine Dion & Peabo Bryson,
Epic; “Lost In Emotion,” Lisa Lisa
& Cult Jam, Columbia; “Shake You
Down,” Gregory Abbott; “Take My
Breath Away,” Berlin, Columbia; “I|
Can't Wait,” Nu Shooz, Atfiantic;
“Santa Claus Is Coming To Town"
and “"Dancin’ In The Dark,” Bruce
Springsteen; ‘‘Everything She
Wants,” Wham!; “Centipede,” Reb-
bie Jackson, Columbia.

WAAA-americantadiohistorv.com

SCREEN SCENE

David Byrne To Direct ‘Shango’

avid Byrne is set to direct
D“Shango," a tale of two sis-

ters haunted by their Cuban
past. The film deals with the super-
natural aspects of the Santeria re-
ligion and is set against the San
Francisco salsa scene. The Ameri-
can Zoetrope/Edward R. Press-
man production will be the first film
the Warner Bros. recording art-
ist/Luaka Bop label owner has
helmed since his feature film direc-
torial debut, 19886's “True Stories.”

Elfman, Banshees

& Batman i
Danny Eltman scored “Batman
I, as he did the first film. He also
co-wrote the only pop song on the
Warner Bros. soundtrack with
Siouxsie & The Banshess. This
track {“Face To Face") is set to ar-
rive at radio on June 23, the same
day the soundtrack hits stores. The

WB film opens June 19.

MONDAY, JUNE 15
; .

1956 / John Lennon meets Paui McCart-
ney at a Liverpool church dinner.

7965/Bob Dylan records “Like A Rolling
Stone.’

1967/ Peter Green exits John Mayall's

Rt

i

R

i
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:

fé%
:
i

Bluesbreakers to form Fleetwood
Mac.

1982/ Bassist Pete Farndon quits the
Pretenders. The next day, guitarist
James Honeyman-Scott dies of a
drug overdose.

Born: Waylon Jennings 1937, Scott
Rockentield (Queensryche) 1963

TUESDAY, JUNE 16

7959/ Gene Vincent's “Be Bop A Lula”
released.

1967/D.A. Pennebaker's
Pop" documentary opens.

1977/ 'Beatlemania” begins a three-year
run on Broadway.

1978/ "Grease” — the movie — opens.

1989/ Bobby Brown makes his acting de-
but playing a doorman in "Ghost-
busters 11"

Born: Lamont Dozier 1941, Eddie Le-

“Monterey

vert (0’Jays) 1942, Reg Presiey \

(Troggs) 1944

WEDNESDAY, JUNE 17

1965/ The Kinks land in New York to begin
their first U.S. tour.

1977/ Steve Winwood releases his first
solo album.

Born: Barry Manilow 1946

THURSDAY, JUNE 18

1988 /Bruce Springsieen separates from
his wife, actress Julianne Phillips.

Born: Paul McCartney 1942, Alison
Moyet 1961

FRIDAY, JUNE 19

1987/ Gold WCBS-FMANY's 15th anniver-
sary party is highlighted by the first
secular performance from Dion in
more than ten years.

1989/ "Batman™ — featuring music from
Prince and Danny Efman — pre-
mieres.

Boomerang ’N’ LaFace

“Boomerang” — the comedy
starring Eddie Murpky, Robin
Givens, and Grace Jcnes (R&R
1/31) — is set for a June 26 re-
lease. The LaFace/Arista sound-
frack, due in stores orr June 23,
features new material fom a num-
ber of artists. LaFace honchos L.A.
Reid & Kenneth ‘‘Babgface’ Ed-
monds produced the set.

“Give You My Heart,""a duet be-
tween Babyface and @bel new-
comer Toni Braxton, is scheduled
to hit radio on June 15. 8oth artists
will contribute solo performances
as well,

Other featured acts inciude:
Boyz H Men, Damian Dame,

Johnny Gi#l, Aaron Hal', producer
Dallas Austin's Highland Place
Mobsters, Grace Jones, Pebbles,
P.M. Dawn, TLC, A Trbe Called
Quest, and Keith Washington.

Born: Ann Wilson (Heart) 1951, Simon

Wright (AC/DC) 1960

SATURDAY, JUNE 20

1980/ “The Blues Brothers” opens, boast-
ing cameos from Aretha Franklin,
James Brown, Ray Charles,
John Lee Hooker and Cab
Calloway.

/Teddy Pendergrass weds Karen
Still.
Chet Atkins 1924, Brian Wilson
1942, Anne Murray 1946, Lionel
Richie 1950, Cyndi Lauper 1953,
Michael Anthony (Van Halen)
1955

1987

Born:

Little Richard — the prettiest star

SUNDAY, JUNE 21

7948/ CBS begins production of 33rpm
records.

1975/ Guitarist Richie Blacamore quits
Deep Purple.

1981/ Steely Dan breaks up:

1990/ Little Richard is awarded a star on
the Hollywood Walk Of Fame.

Born: Ray Davies 1944, Nils Lofgren
1951, Joey Kramer (Aerosmith)
1956, Kip Winger 19€1

— Paui Colbert

i
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RADIO

ALTERNATIVE PROGRAMMING
Mickey Briggs » (800) 231-2818

Country Alternative
ALABAMA Take A Little Trip
BELLAMY BROTHERS Cowboy Beat
HAL KETCHUM Five 0'Clock Workd
REMINGTONS /Two-Timin' Me

Super AC

COVER GIRLSMishing On A Star

RICHARD MARX/Take This Heart

OLIVIA NEWTON-JOHNA Need Love

BRUCE SPRINGSTEEN/S7 Channels (And Nothin' Or)

g e R R R e

BONNEVILLE
Ford Colley  (800) 631-1600

Soft AC
VANESSA WILLIAMS/Just For Tonight

e S S O R BE

BROADCAST PROGRAMMING
Tom Casey o (800) 426-9082

Super Country

BROOKS & DUNN/Bnot Scootin’ Boogie
GARTH BROOKS/Ti. . =

MICHAEL WHITE Famuiar Ground

Hot Z Format

BLACK CROWESSting Me

RICHARD MARX Take This Heart

SOUP DRAGONS Divine Thing

BRUCE SPRINGSTEEN/S7 Charnels (And Nothin® On)
TOAD THE WET SPROCKET/AIl | Want

R e D O e e

CONCEPT PRODUCTIONS
Dick Wagner o (800) 783-3454

Concept 1 AC

RICHARO MARK Take This Heart

STING w/ERIC CLAPTON/t's Probably Me
JAMES TAYLOR/£Everybody Loves To Cha Cha Cha
WYNONNA/She s His Only Need

Concept 4 Country

ALABAMA Take A Little Trip

MARK CHESMUTTA'Nl Think Of Something
SAMMY KERSHAW /Yard Sale

TRACY LAWRENCE Runnin’ Behind
MICHAEL WHITE Familiar Ground

fsent el e e e

JONES SATELLITE AUDIO
Phil Barry  (800) 766-3251

AC
RICHARO MARX/Take This Heart
BRUCE SPRINGSTEEN/S7 Channels (And Nothin' On)

Country

ALABAMATake A Little Trip

BROOKS & DUNN/Boot Scootin' Boogie

M. STUART & T. TRITY/This Ore's Gonna Hurt You..

b e e e e e b T

SATELLITE MUSIC NETWORK
Robert Hall o (800) 527-4892

The Heat

DEF LEPPARD Make Love Like A Man

ANNIE LENNOX Why

VANESSA WILLIAMS /Just For Tonight

Country Coast-To-Coast
ALABAMA Taie A Little Trip

BELLAMY BROTHERS/Cowboy Beat
CLEVE FRANCIS /You Do My Heart Good
HAL KETCHUM Five 0'Clack Workd
STEVE WARINER/A Woman Loves

e R SR e m ooy

SUPERADIO
Rich O'Brien e (508) 485-3500

CITY-FM
GEORGE MICHAEL/Too Funky
VANESSA WILLIAMS /Just For Tonight

S s
UNISTAR
Chris Kampmeier o (213) 460-6383
Hot Country

BELLAMY BROTHERS /Couniry Beat

BROOKS & DUNN/ Boot Scootin’ Boogie

MARK CHESNUTTA'll Think Of Something
REMINGTONS Two-Timin' Me

HANK WILLIAMS JR./Come On Over To The Country

Unistar Country

GARTH BROOKS The River
MARY-CHAPIN CARPENTER/ Feel Lucky
BILLY DEAMAilly The Kid

DAN SEALSMason Dixon Line

THELEY
55.9 million households
Patti Galluzzi
Director/Music Programming

| ADDS |

B-52'S$/Good Stuff (Reprise)

KRIS KROSS/Warm It Up (Rufhouse/Columbia)
TEMPLE OF THE DOG/Hunger Strike (A&M)
A TRIBE CALLED QUESTY/Scenario (Jive)
EMFGetling 1hrough (EMI) RE-ADD

SPINAL TAP/The Magesty Of Rock (MCA)
LYNCH MOB/Tangled In The Web (Elekira)

| EXCLUSIVES l

B-52'S/Good Stuft (Reprise) .. ............. ADD
MARIAH CAREY/'ll Be... (Unplugged) (Columbia) . . . &
CURE!/Friday I'm In Love (Fiction/Elektra) . .. ... .... 4

DEF LEPPARD/Make Love Like A Man (Mercury) . .. . 3
FAITH NO MORE/Midlite Crisis (Slash/Reprise) ....2

GUNS N’ ROSES/November Rain (Geffen) ........ 2
KRIS KROSS/Warm It Up (Rufthouse/Columbia) . ADD
METALLICA/Wherever | May Roam (Elektra) .. .. ... 3

| HEAVY ]

BLACK CROWES/Remedy (Det American/Reprise) . . 7

GENESIS/Hoid On My Heart (Atlantic) ........... 8
NIRVANA/Come As You Are (OGC) . . .14
PEARL JAM/Even Flow (Epic) . ..... ... ..8
QUEEN/We Are The Champions (Hollywood) .. ... . .4

RED HOT CHILI PEPPERS/Under The Bridge (WB) 18
BRUCE SPRINGSTEEN/Better Days (Columbia) ... .6

| BUZZ BIN ]

BEASTIE BOYS/So What'cha Want (Capitol) . ... .. 5
FAITH NO MORE/Midlife Ceisis (Slash/Reprise) ... .2
XTC/The Ballad Ot Peter Pumpkinhead (Getten) . . . . . . 5

| STRESS

BRYAN ADAMS Touch The Hand (A&M) ... ... ... 4
ARRESTED DEVELOP./Tennessee (Chrysalis/ERG) . 12
TOM COCHRANE/Lile Is A Highway (Capitol) . .. ... 4
EN VOGUE/My Lovin'.. (Atco/EastWest) . ....... .. 9
SOPHIE B. HAWKINS/Damn | Wish I... {Columbia) . .8
MICHAEL JACKSON/In The Closet (Epic). .. ... ... 7
ANNIE LENNOX/Why (Arista) .. ...............
MR, BIG/Just Take My Heart (Atlantic) .. ........
VINCE NEIL/You're Invited... (Hollywood)

022Y 0SBOURNE/Road To Nowhere (Epic) . ... ... 7
SHAKESPEAR'S SISTER/Stay (London/PLG) . ... .. 3
SIR MIX-A-LDT/Baby... (Det American/Reprise) . . . . . 7
SDUNDGARDEN/Rusty Cage (A&M) . . ... ... ... 10

SDUP DRAGDNS/Divine Thing {Big Life/Mercury) . . .2
TEMPLE OF THE DOG/Hunger Strike (A&M) . . . ADD
U2/0ne (Version I1) {island/PLG) .............. 14
VAN HALENRight Now (WB) . ............... 14
WILSDN PHILLIPS/You Won't See Me... (SBK/ERG) .8

[AcTvE ]

A TRIBE CALLED QUEST/Scenario (Jive) .. ... ADD

TORI AMOS/Crucify (Atlantic) . .. .............. 2
ARC ANGELS/Living In A Dream (DGC) .......... 6
ARMY OF LOVERS/Crucified (Giant/Reprise) . . .. .. 3
LINDSEY BUCKINGHAM Wrong (Reprise). .. ... .. 3
CONCRETE BLONDE/Someday? (IRS) ........... 9
EMF /Getting Through (EM1) . ........... RE.ADD
FIREHOUSE Reach For The Sky (Epic} ........... 2
SASS JORDAN/Malke You A Believer {impact) . . .. .. 7
RICHARD MARX Take This Heart (Capitol) . . . ... .. 3

MIDI MAXI & EFTI/Bad, Bad Boys (Columbia) . . . .. 3
STING w/ERIC CLAPTON/It's Probably... (ASM) . .. .6
TDAD THE WET SPROCKET/AIl | Want (Columbia) . . 2

[oN

AFGHAN WHIGS/Conjure Me (Sub Pop) ......... 2
JEFFREY GAINES Hero in Me (Chrysalis/ERG) . . . . . 7
LYNCH MOB/Tangled In The Web (Elektra) . . .. . ADD
SPINAL TAP/The Majesty Of Rock (MCA). . . ... ADD
MATTHEW SWEET/I've Been Waiting (Zoo) ... ... 2
TEENAGE FANCLUS What You Do To Me (0GC) .. .2

Sal LoCurto, VP/Programming & Scheduling

VHi

VIOED TS OME
41.8 million households

Narman Schoenfeld, VP/Program
& Artist Development

| FIVE STAR

EPHRAIM LEWISAt Can't Be Forever (Elektra) .. ... 2

GREATEST HITS

MICHAEL BOLTON/Steel Bars (Columbia) . .
CELINE DIONAf You Asked Me Ta (Epic) .
EN VOGUEMy Lovin'.. (Alco/EastWest) . .
GENESISHold On My Heart (Atlantic)

AMY GRANT/ Will Remember You (A&M)
MICHAEL JACKSON /n The Closet (Epic).
LIONEL RICHIE/Do It To Me (Motown) . .

[HEAVY ]

TOM COCHRANE Life Is A Highway (Capital) ... 7
SOPHIE B. HAWKINS Damn | Wish | (Columbia) . 70
NEVILLE BROTHERS Fly Like An Eagle (A&M) . ADD
QUEEN/These Are The Days Of... (Hollywood) H
JON SECADA/Just Another Day (SBK/ERG) 11
BRUCE SPRINGSTEENBetter Days (Columbia) .. .4
VANESSA WILLIAMS /Just For Tonight (Mercury) . 2

| WHAT'S NEW

TORI AMOS/Crucify (Atlantic) . ... ....... ...
LINDSEY BUCKINGHAM Wrong (Reprise) ... AD.
TRACY CHAPMAN Bang Bang Bang (E lektra)
ENYA/Book Of Days (Reprise)

GARLAND JEFFREYS/The Answer (RCA)

K.D. LANG/Constant Craving (Sire/WB)

ANNIE LENNOX Why (Arista) . ...

OTTMAR LIEBERT Reaching Out 2 U (Epic)

LYLE LOVETT/She's Already Made Up Her... (MCA)
RICHARD MARX /Take This Heart (Capitol)
SIMPLY RED/For Your Babies (Atco/astWest)
RINGO STARR/MWeight Of The World (Private Music) 7
CURTIS STIGERS/Sleeping With The... (Arista) . ADD
STING w/ERIC CLAPTONAt's Probably Me (A&M) .. 3

| ARTIST OF THE MONTH |

WILSON PHILLIPS /You Won't See Me... (SBKERG) 5
Informaton current as of June 2.
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13 million households

Les Garland,
VP/Programming
John Robson, Director/

MUSIC TELEVISION Music Programming

YOUCONTROL
W Tw

1 1 SiR MIX-A-LOTBaby.. (Def American/Reprise}
— 2 JODEC1/Come And Talk To Me (Uptown/MCA}
7 3 NAUGHTY BY NATUREUptown.. (Tommy Bay)
2 4 KRIS KROSS/Jump (Ruffhouse/Columbia)

3 5 DAS EFX/They Want EFX {AtcofastWest)

— 6 YD YOMomegir Don't Play Dat (Atco/astWest)
4 7 R KELLY & PUBLIC...Horey.. (Jive)

8 8 SHABBA RANKSM:. Loverman (Epic)

6 9 KEITH SWEATMWhy Me Baby (Elektra)

10 10 QUEEN Bohemian Rhapsody (Hollywood)

Most requested for the week ending May 29,

* JOHN ANDERSON  SARAH McLACHLAN

CONCERT PULSE
Avg. Gross
Pos. Artist (in 000s)
1 ERIC CLAPTON §506 8
202 £443 2
3METALLICA $£303 2
4 VANHALEN £287 0
5 DIRE STRAITS £7R2 1
6 BRYAN ADAMS 5238 0
7 RUSH 5227 9
8 REBA McENTIRE 5187 5
9 RANDY TRAVIS 51553
10 PATTI LABELLE 51509
11 GEORGE STRAIT 3147 6
12 HANK WILLIAMS JR. 51360
13 1. TRITT/M. STUART 31077
14 TESLA F11 8
15 C. TWITTY/G. JONES $99.5
New Tours

Among this week's new tours

BEAUTIFUL SOUTH SIR MIX-A-LOT
CLINT BLACK SPECIAL EFX
MATERIAL ISSUE  DWIGHT YOAKAM

The CONCERT PULSE is a weekly compu-
terized report ranking each artist by their
average box office gross reported per
venve, Courtesy of Polster, a i
of Promoters' On-Line Listings, (800) 344
7383, or in Cakfornia (209) 224-2631.

€ JTNN

THE NASHVILLE NETWORK e
53.9 million households

Lyndon LaFevers,
Video Program Administrator
Weeks On

[HEAVY ]
JOHN ANDERSDN/When It Comes To You (BNA) . .. 8
BELLAMY BROTHERS /Cowboy Beat (Beliamy Bros) . 3
CONFEDERATE RAILROAD/She Took It... (Atlartic) . 9
RODNEY CROWELL Lovin' All Night (Columbia)} . . 77
BILLY RAY CYRUS/Achy, Breaky Heart (Mercury) . . 70
DAVIS DANIEL/Sill Got A Crush On You (Mercury) . 7
BILLY DEANBilly The Kid (SBKALiberty) . .. ... .. 3
JOE DIFFIE /Ships That Don't Come In (Epic) . .9
CLEVE FRANCIS You Do My Heart Good (Liberty) . 8
ALAN JACKSONMidnight in Montgomery (Arista) . . . 7
MATTHEWS, WRIGHT &.../The Power .. (Columbia) = 75

MARTINA McBRIDE The Time Has Come (RCA). . .. 8
McBRIDE & THE RIDE/Sacred Ground (MCA} . . 14

NEAL McCOY Where Forever Begins (Atlantic) . . . . . . [
REBA McENTIRE/The Night The Lights... (MCA) . ... 9
OENNIS ROBBINS Home Sweet Home (Giant). ... 9
DAN SEALSMason Dixon Line (WB) .. ... ... 13
SHENANDOAH Rock My Baby (RCA) ... .. .10

M. STUART & T. TRITT/This One's Gonna... (MCA} . 2
HANK WILLIAMS JR./Come On... (Curb/CapricornWB) 5
MICHELLE WRIGHT Take It Like A Man (Arista) . 73
DWIGHT YOAKAM The Heart Thal You Own (Reprise) 6

[ADDS 1

ALABAMA Richard Petty Fans (RCA)

PAULETTE CARLSON/The Chain Just Broke (Liberty}
ROB CROSBY /She Wrole The Book (Arista)
FORESTER SISTERS/ Got A Date (WB)

LORRIE MORGAN/Something In Red (RCA)

RICKY SKAGGS From The Word Love (Epic)

AARON TIPPIN/ Wouldn't Have It Any Other Way (RCA)

Information current as of June 1

CM T

COUNTRY MUSIC TELEVISION
16.2 million households
Tracy Storey, Production Manager
Bob Baker, Director/Operations

wTw

2 1 McBRIOE & THE RIDE/Sacred Ground (MCA)

3 2 SHENANDOAHARock My Baby (RCA}

4 3 JOE DIFFIE/Ships That Don Come In (Epic)

1 4 BILLY RAY CYRUS/Achy Breaky Heart (Mercury)
6 5 ALAN JACKSONMidnight In Montgomery (Arista)
9 6 JOHN ANDERSONMhen It Comes To.. (BNA)

7 7 MICHELLE WRIGHT/Take It Like A Man (Arista)
8 8 REBA MCENTIRE/The Night The Lights.. (MCA)

5 9 RODNEY CROWELLAovin' All Night (Col)

— 10 MARTINA McBRIOE/The Time Has Come (RCA)

D e R
Weeks On

[HEAVY ]

D. YOAKAM The Heart.. (Reprise) . . BREAKOUT/8
BILLY OEANZilly The Kid (SBKALiberty). ... ... 4
LORRIE MORGAN Something InRed (RCA) . ... .. .2
DENNIS ROBBINS Home Sweet Home (Giant) .. .. 10
CLINT BLACKMe Tell.. (RCA) . . . . . PICKHIT/ADD
DAN SEALSMason Dixon Line (WB) ... .. .. ... 13

BRITAIN

1 1 K.W.S./Please Don't Go
4 2 KRIS KROSS/Jump
5 3 UGLY KID JOE/Everything

About You

3 4 GUNS N’ ROSESXnockin' On
Heaven's Door

10 5 RICHARD MARXMazard
(The River)

A & CUREfriday I'm In Love

7 7 SL2/0n A Ragga Tip

fi B EN VOGUEMy Lovin' (You're

Never Gonna Get It)
— 9 UTAH SAINTS/Something Good
— 10 FAITH NO MOREMidlite Crisis

Moving Up

BASSHEADSBack To The QId School
ELTON JOHN/The One

TAKE THAT/t Only Takes A Minute
POP WILL EAT ITSELF/Xarmadrome/
Eat Me Drink Me Love Me
INCOGNITO/Don't You Worry ‘Bout A Thing
ALICE COOPER/Feed My Frankenstein
LISA STANSFIELD/Set Your Loving Free
CRAIG McLACHLAN/Ore Reason Why
ANNIE LENNOX Precious
PASADENAS/ Believe In Miracles

Courtesy Chart Information Network

AUSTRALIA

lw Tw

2 1 ROCKMELONS/That

Word (LOVE)
5 2 EUPHORIA/Ore In A Million

3 3 YOTHU YINDI/Djapana
1 4 JAMES REYNE &
JAMES BLUNDELL/
Way Out West
8 5 GIRLFRIEND/Take It From Me
9 6 FRENTE/Clunk (EP)
— 7 DIESELMan Alive
6 8 TINA TURNER &
JIMMY BARNES The Best
10 9 CROWDED HOUSEWeather
With You

7 10 TEEN QUEENS/Be My Baby

Most Added

HUNTERS & COLLECTORS/

Head Above Water

WEDDINGS, PARTIES, ANYTHING/
Fathers Day

RADIO FREEDOM/ Can Feel it

Top 10 Australian records from playlists of 3
Triple M-FM/Melbourne. FOX-FM, N
96 FM/Perth, SA-FM/Adelside, 2-DAY/Syd-
ney, 2 Triple M-FM/Sydney, MMM-FM/Bris-
bane, B105/Brisbane, FM-104.7/Canberrs,
and 2 KiX 106/Canberra

HOT SHOTS |

DIXIANA That's What 'm Working.. (Epic) . .. .. ADD
AARON BARKER /Taste Of Freedom (Atlantic) . . . ADD
AARON TIPPINA Wouldn't Have It Any.. (RCA) ... 2
BROOKS & DUNNBoot Scootin' Boogie (Arista) . ... 3
PAULETTE CARLSON/The Chain Just Broke (Liberty) 2
MARK CHESNUTTA'!l Think Of Something (MCA) . .. 3
LINDA DAVISHe Isn't My Affair Anymore (Liberty) .. 6
BELLAMY BROTHERS Cowboy Beat (Beliamy Bros) . . . 6
STACY DEAN CAMPBELL Rosalee (Cotumbia) ... .. 4
M. STUART & T. TRITT/This One's Gonna... (MCA) . 4

| ADDS

AARON BARKER Taste Of Freedom (Atlantic)

CLINT BLACKWe Tell Ourseives (RCA)

K. BROOKS & R. SHARPBaby I'm The One (Mercury)
STACY OEAN CAMPBELL Rosakee (Columbia)
DIXIANAThat's what I'm Working On Tonight (Epic)
JM LAUDERDALE Wake Up Screaming (Reprise)
OAK RIDGE BOYSFall (RCA)

Heavy rolation songs receive /ive plays per day. Hot Shots
receive four plays per day. Breakout Videos and Picks
(Pick Hits of the Week) receive an extra play above heavy
rolation per day. All Top 10 videos also receive heavy
rolation.

information current as of June §.

CANADA

W ™w
1 1 CELINE DION/f You
Asked Me To
2 2 TOM COCHRANE/Sinking Like
A Sunset

3 3 BRYAN ADAMS/Thought I'd
Died And Gone To Heaven

K.D. LANG/Constant Craving
COREY HART/92 Days Of Rain
BIG HOUSE Baby Doll

ONE 2 ONEMemory Lane
INFIDELS Without Love

LOVE & SAS/Don' Stop Now
KIM MITCHELL/America

Y -

(= B R B P

=D
—_

Most Added

JANETTAMark On My Heart
HAREM SCAREMMWith A Little Love
DEBBIE JOHNSON £verlasting Love

Top 10 Canadian CHR hits courtesy
The Record (416) 533-9417
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JOEL DENVER

CHR

e

June 5,1992 RaR ¢4 1

CONTEMPORARY HIT RADIO

" Total Shares
. Another way to examine the results of the Winter Arbi-
trom 15 to total up all of the 12+ AGH scores, as we've done

WINTER 92 SCOREBOARD

Poised For A Spring Rebound

essimists may focus on the fact that total format shares in the Top 100 markets
are down again — albeit slightly. But in reality, CHR is emerging from hiberna-
tion. . . and ready to stage a long-awaited comeback in the Spring 92 bouk.
The news is encouraging — five CHRs climbed to the top of their markets in Winter '92: WFLY/Albany,
WNC1/Columbus, WKSE /Buffalo, and Los Angeles’s KIIS-AM & FM and KPWR (Power 106) tied for first. An-
other four successfully defended their crowns: WPGC/Washington, WPRO-FM/Providence, WKRZ/Wilkes-
Barre, and KDON/Salinas-Monterey. (A pair of stations in two-book markets, WFHN/New Bedford and WKCI/-
New Haven, remain dominant by virtue of their fall numbers.) Meanwhile, 68 CHRs (54% ) in the Top 100 mar-
kets scored Top 5 12+ ratings this time around.
In addition, the number of stations with up books equaled the number with down books (although the year-to-
year comparison is still down). In the recent past, declining CHRs far outnumbered those in the plus column.
For more good news at individual stations, read on. And good luck to all in the Spring °92 Arbitron.

below.

Mainstream w 'St F’91 w ‘92
P1 EAST 40.4 353 36.4
P1 SOUTH 32.8 25.1 27.7
P1 MIDWEST 83.7 51.3 5G4
P1 WEST 355 37.5 3£.1
P2 EAST 80,2 841 86.3
P2 SOUTH 1886 176.0 16¢.1
P2 MIDWEST: 104.2 97.0 1050
P2 WEST 37.2 311 2¢.8
DANCE w'91 F'91 w '82
P1 EAST 244 - 284 27.0
P1 SOUTH 28.3 32,5 31.2
P1 MIDWEST 25.8 278  3¢3
P1 WEST 61.3 61.6 62.5
P2 EAST 15.4 12.8 12,2
P2 SOUTH 38.2 32.9 3z.3
P2 MIDWEST NIA NA NA
P2 WEST 51.7 50.8 5C.2
OVERALL w'91 F '91 w 92
P1 EAST 648 637 834
P1 SOUTH 61.1 57.6 589
P1 MIDWEST. “89.5 79.1 sa7
P1 WEST 96.8 99.1 97.6
P2 EAST 958 989 925
P2 SOUTH 2268 2089 2014
P2 MIDWEST 1042 . 970 - 1080
P2 WEST 88.9 819 8CO
12+ GAINSILOSSES
F '91-W '92 W '91-w '92
MAINSTREAM . UP-40 up-29
DN-39 DN-49
e oM SM-1
DANCE UP-21 uP-22
v ON-22 DN-21
SM-0 SM-0
TOTAL OP81 . UP-51
DN-61 DN-70
12+ AQH PERFORMANCES
F '81-W ’92 w’'81-w '92
MAINSTREAM -~ —3.6 —48.8
DANCE +3.2 +0.6
TOTAL L -04 L -48.2

Book-To-Book,
Year-By-Year Comparison

Winter 92 Scoreboard
P1 EAST MARKETS P1 WEST MARKETS
Calis/Market W’'9t Sp ’'81 Su’St F’81 W ’'82 CalisMarket W '8t Sp '91 Su'91t F’'81 W '82
WERGFMBaliimors  1.6* 1.6* 09 33 46 | KKRZWPortand 73792 89 80 7.7
WZOU/Boston 69 68 7.1 53 59 KXYQ/Portiand ) 9 35 32 36
WXKSFMBosion 6.7 58 650 65 58 KGGURerside - 87 93 7.8 81 87
WQHT/New York 37 40 42 48 39 KSFM/Sacramento ) . 3 7.7 80
WHTZINew York 3.6 33 36 KWODSscramento. . .~ 127 /33 45 39 35
WPLJ/New York 2.0 3 2 . KISN-FM/Salt Lake City 5 4.8 3.8
WEGK/Philadelphia 4.2 3.8 37 49 4 KUTQ/Salt Lake City 36 4.1
WIOQ/Philadelphia 52 . . : KZHT/Salt Lake City 23 23
WEBZZiFitisburgh 7.9 58 48 5, KKLO-AFiSan Dibgo 265 49
WMXP/Pittsburgh 38 45 3. . . XHTZ/San Diego . . 4 40 35
WPRO-FMIProvidence 9.1 7.5 9.3 87 8¢ KMEL/San Frangisco 6.2 6.1 53 53 43
WWKX/Providence 28 31 31 30 21 KSOL/San Francisco 29036028 2.9 28
WPGL-FMMWeshington © 7.3 728 7.8 92 8 ‘KHQT/BanJdoss " 65 7189 53 .65
. KUBE!Ssattle 48 51 47 45 6.1
Was WYSTFM (AC) .KPLZ@”“!Q B BT ::__6?‘ 6.9 6.1
P1 SOUTH MARKETS " Was simulasting wih KRPN
[ Was Urban
"WAPW/Atlanta 75 1.5 85 47 83
WSTR/Atlanta 42 34 44 36 42 P2 EAST MARKETS
KEGL/Dalias 44 41 36 89 85 e o s o
KBXX/Houston 23 36 48 61 47 e 1‘23"; 20 o412
KRBE-A/FMHouston 3.3 38 42 40 47 Doen g8 e
WPOW/Miami 58 52 51 62 59 ‘g‘g '-gg‘ gg’g: g‘g
WHOTMiam! - 4.6* 5:3* 45" 50* 48 | Woo-butao oo 80 S 79 84 9
WNVZ/Norfolk 69 61 43 52 49 ﬂ&m‘“‘:"m '12"3‘ 152.2 ’;f"?‘g ’2?
- KTFM/San: Antonfo 101 92 83 92100 | o
WFLZTampa 55 71 68 60 63 waN-FWL . ‘3}: 'gij -ﬁ;: 5144
WRBG-FMITam) 6.5 47 45 37 41 o ancester WA S, _
‘ w e ‘WFHNMNaw Bedford  N/A_ 7.5 N/A
* Was Urban WKCI/New Haven N/A 9.7 NA 9.
WPXY-AFRochester 9.5 10.4 9.7 95 108
P1 MIDWEST MARKETS WHMP/Springfield, MA 20 12 24 10 1.4
, B WNTOISyrecuse 9.3 10.7 10.2 9.9 93
WBEM-FMIChicago 69 58 49 &1 50 WKRZ-FM/WilkesBarre 156 15.7 15.0 16.5 14.4
WKRQ/Cincinnati 10.3 9.7 94 6.2 6.2 WTLO/Wilkes-Birme 24 25 26 .24 24
WIMOFMCleveland .~ 2.7 3.5 3.0 30 39 | wsTw/Wilmington N/A 10.7 N/A 87 N/A
WPHR/Cleveland 56 45 45 37 25
WHNCHColumbiis 1.7 141 114 7.5 110
WWHT/Columbus 22 46 23 35 33 P2 SOUTH MARKETS
WHY T/Dstroit 45 45 47 44 46
WDFX/Detroit 36 29 27 23 25 KHFl/Austin 76 7.3 63 7.5 53
WZPLndignapollis 11.6 104 98102 98 KBTS/Austin* 71 54 45 40 48
WHHH/Indianapolis NA NA NA 22 50 WEMF/Baton Rouge 121 104 93 7.7 75
KBEQ/Kansas City 6.2 4.7 52 54 40 WAPI-FM/Birmingham 81 58 92 84 69
KXXR/Kansas City 34 37 40 29 1.1 WESXICharleston 7.7 88103 7.7 84
WLUM/Milwgukee 8.0 7.3 7.6 71 64 WCK2Z/Charlotte 75 7.3 65 50 52
KDWB/Minneapolis 75 97 87 81 84 WAQQ/Charlotte 0.5010.801.2m 1.2 2.1
WKBQ/St. Louis 48 52 43 50 .48 WKXJ/Chattanooga 08 35 08 22 17
KHTK/St. Louis 15 23 32 25 21 WNOK-FM/Cotumbia 84108 80 9.3 88
KPRR/E| Paso 10.5 12.4 11.5 13.0 10.8
P1 WEST MARKETS WHHT & :
) . ‘ WHTE/Graenville, NC 26 3.2 32 26 63
KQKSMDenver ‘ 54 47 65 48 58 WBBO/Greenville, SC 23 41 37 39 30
KIIS-A/FiLos Angeles 46 4.7 52 48 50 w eastin
- T . g _ ) * Was simulcasting on a temporary basis with KMFI
KPWRILos Angeles . 3.5 834 35 43" 50 Sy (Ggm LEGLEES
KKFR/Phoenix 49 46 44 31 36 .
KOYEMPhoehix . 42 4.8 4.7 43 33 Continued on Page 44

Ithough some mainstream regions are showing

book-to-book improvement, overall scores dropped

amodest 3.6 shares. (In contrast, the Summer '91-
Fall '91 numbers were off 28.4.) The dance side of the for-
mat registered in the pius column this time — up 3.2 — in
comparison to the previous book's 6.5-share loss. Sta-
tions were divided into mainstream and dance categories
based on the overall lean of recent playlists. Thanks to
R&R Asst. Editor Anthony Acampora for helping to com-
pile the scoreboard data.

MAINSTREAM DANCE

F ’'91-W '92 W ’'s1-w ’92 F '91-w '92 W '9t.w '92

REGION BOOK YEAR BOOK YEAR
P1 EAST +1.1 -.0 +4.0 +2.6
P1 SOUTH +2.6 —-5.1 -1-3 +2.9
P1 MIDWEST -0.8 —13.3 +2.0 +4.5
P1 WEST -2.4 -0.4 +0.3 +1.2
P2 EAST ~3.8 +0.1 -0.6 -3.2
P2 SOUTH -6.9 -19.5 -0.6 -59
P2 MIDWEST +8:0 C¥0.8 N/A A
P2 WEST -1.3 -7.4 -0.6 -1.5
TOTALS ~3.5 wdd.& +3.2 +0:8
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Bobby Poe’'s

POP MUSIC SURVEY

Presents The 21st Annual Radio/Record Seminar & Awards Banquet
At The Sheraton Premiere - Tysons Corner, Virginia

June 25-27, 1992

Honoring The Unsung Stars Of The Industry...

The Radio And Record Executives!

P Y Y e Y Y Y Y Y Y Y e Y Y Y Y Y T Y Y T Y Y Y S Y Y T Y Y e e Y e S e e R T e R T T R R R R W W W R W

SUNNY JOE WHITE

Wiy

DAN VALLIE

RECORD PRESENTERS

Stu Cohen

Burt Baumgartner

John Fagot
Rick Bisceglia
Michael Plen
Andy Szulinski
Greg Lee

Joe lanello
Jerry Blair
Ritch Bloom

Bruce Tenenbaum
Polly Anthony
Butch wWaugh

Ken Lane

Bob Catania

Joe Riccitelli

Marc Ratner
Mark Gorlick
Geary Tanner
John Boulos

RICK STACY

Guest Speaker

Yy
&

MORTON DOWNEY JR.

special introductions

JACK ALIX

1

% syt

315 Registration Fee After June 12th!

POP MUSIC SURVEY-SEMINAR/AWARDS BANQUET
[1$265.00 Seminar/Cocktail Party/Awards Banquet
[1$350.00 Goif/Seminar/Cocktail Party/Awards Banquet
Make Check Payable To:

Pop Music Survey-4818 Chevy Chase Dr., Chevy Chase, Md. 20815

NAME
ADDRESS
CITY

COMPANY/STATION
Room availiability on a first come, first serve basis.
‘BRoom Reservations (703) 448-12342

Badges & Tickets are datory for admi to all f

trictly enforced!

e
PAUL CANNON

The entire Sheraton Premiere in Tysons Corner, Virginia has
been booked by Pop Music Survey and oniy registrants for the
Bobby Poe Convention wiii be aliowed rooms on the premises.

T ericanTro TS o Ty Tom

Joel Salkowitz
Mike Preston
Brian Philips
Jeff Ballentine
Mike Edwards
Tony Novia
Mark Chase
Rich Hawkins
Chris Bailey
Hitman McKay

ALAN BURNS

JAY STEVENS

WEGC

—_— = e e

Steve Kingston
Steve Smith
Jefferson ward
Lyndon Abell
Tom Mitchell
Mark St. John
Jeff McCartney
Bill Canhill

Paco Lopez
Steve Davis
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MODERATORS/PANELISTS/PRESENTERS

Brian Burns/Network 40 Mark Driscoll/Productions

Steve Kingston /2100

Jeff Ballentine/920Q Jay Taylor/Q105

Tony Novia/STAR 94 Mark St. John/WAPI Rich Hawkins/WMXP Mike Edwards / WKSE

Paco Lopez/WPGC Lori Campbell/B94 Jay Beau Jones/WKSS

Albie Dee/WPGC

Bill Cahill/G105 Chris Bailey/WNVZ

Hitman McKay/99.9KHI Pete Michaels/WLAN Lisa Tonaccli/WCK2 Rick Hayes/KTFM Dave Ferguson/FM102

.. e AL A aricanradighistorns-com _
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Jealuring guest vocals by
HOWARD HEWETT

o

CHR New & Active 80/14

Including
92Q
WXKS 30-25
HOT97 28
PWR99
PWRPIG 28-22
Q102 29
WNCI 19
WWHT 28
WHHH add
KBEQ
KHTK
KS104 20
KOY-FM
KKRZ
KISN add
Q106
KMEL 25
98PXY 21
KZHT 26-21
KPXR 14

An AC Most Added
Including KMXV, KESZ

PRODUCED BY STURKEN & ROGERS
MANAGEMENT:

LINDSAY SCOTT AND ROGER DAVIES

FOR ROGER DAVIES MANAGEMENT, INC.
charisma
R —

1992 CHARISMA RECORDS AMERICA, INC.

CHR

T R e s

H 9y

WInter 92 scoreboard Continued from Page 41

P2 SOUTH MARKETS P2 MIDWEST MARKETS

CailsiMarket W'91 Sp 91 Su’9r F'91 w92 Calis/Market W’91 Sp'91 Su’91 F'91 W’'92

WAPE-AfFiJacksonville 9.5 10.2 9.6 11.7 9.7 KXKT/Omaha 35 43 51 41 33

WQUT/Johnson City 20.0 18.0 21.1 14.9 16.3 WVKS(Toiedo 9.4* 8.2* 7.9* 6.9* 89

WOKIKnoxvilie 109 91 9.7 7.2 9.0 WTWR/Toledo 7 S5 NA 20 3.0

KKYKILittle Rock 53 43 55 51 3.9 KMYZ-FM/Tulsa 6.4 75 96 87 8.4

WDJX/Louisville 6.8 89 80 76 85 KAY|Tulsa 60 6.0 43 40 57

KBFM/McAllen 13.1 11.1 10.8 10.9 11.5 KKRD/Wichita 87 67 67 73 78

KRGY/McAilten 3.7 53 57 471 27 KYQQiWichita 183 2.7 3.6 28 3.2

WMC-FM/Memphis 68 79 67 87 70 WHOT-FM/Youngstown 13.1 11.0 10.8 10.6 8.0

WABB-FM/Mobile 95 68 68 84 7.3 ©was A

WYHY/Nashville 104 99110 91 71

WEZB/New Orleans 85 93 81 74 87

WXXL/Orlando 37 49 36 47 53 P2 WEST MARKETS

WDCG/Raleigh 79 69 7.7 58 7.0

WRVQ/Richmond 96 9.7 90 93 65 KKSS/Albuquergue 70 74 84 55 82

WXLK/Roanoke 16.3 15.1 16.1 13.3 14.1 KKXX-FM/Bakersfield 13.9 11.5 8.7 12.1 10.8

WOVV/W. Palm Beach 51 55 37 42 33 KBOS/Fresno 55 48 36 54 6.1

WKSi/Winston-Salem 45 36 40 34 42 KQPW/Fresno 44 42 46 53 43
KiKiHonoluiu 9.3 127103 8.2 10.0

P2 MIDWEST MARKETS KQMQ-A/F/Honolutu 87 66 96 70 7.4
KLUC/Las Vegas 90 7.9 88 87 7.7

WKDD/Akron 40 80 6.1 45 6.3 KYRK/Las Vegas 47 39 39 33 a7

WGTZ/Dayton 85 92 97 75 7.0 KHOP/Modesto N/A 10.8 NJ/A 9.0 NA

WGRD/Grand Rapids 97 96 89 86 7.8 KDON-FM/Salinas 11.1 11.7 9.6 11.8 9.9

WVIC-AF/Lansing 14.4 12.7 9.6 10.4 122 KWiNiStockton N/A 6.9 NA 6.0 NA

KJYO/Oklahoma City 9.0 9.8 106 9.9 108 KRQQITucson 14.8 13.9 10.5 12.1 10.0

KQKQ/Omaha 95103 88 86 12.7 KJYKiTucson 05 14 28 25 29

MOTION

¢ KQKS (KS104)/Denver
ups parttimer J.B. Good to
nights, succeeding Doug Ham-
mond.

Ch-ch-changes at KZZU/Spokane:
Kevin James leaves nights to join Mark
Patrick on mornings, overnighter
Casey James takes nights, weekender
Dan Roberts moves to overnights, AM
newsperson Lyn Daniels segues to af-
ternoons, and PD Ken Hopkins trades
afternoons for a late-morning shift . . .
Ryan Walker, formerly with WVKZ/Al-
bany, NY, becomes MD/PM driver at
WVBS/Wilmington, NC. He replaces
Alan Hoover . . . Sacramento vet Taw-
ni D. Romonsky becomes KDON/
Salinas-Monterey Promotions Director
... SMN classic rocker Chuck Nasty
heads overseas for afternoons at
KZGZ/Aguana, Guam.

WVBS/Wilmington, NC names Ryan
Walker MD/afternoons replacing Alan
Hoover.

WQGN/New London, CT needs a
production director ASAP. T&Rs to
PD Chuck Davis (203) 446-1980

. WZEE(Z104)/Madison, WI adds
weekender Tracy St. George from
WOFM/Wausau, WI ... WQPW
(Power 96)/Valdosta, GA MD/night
talent Marc Summers heads to
WKMX/Brunswick, GA. PD Rex Holli-
day will handle musi<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>