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Newsstand Price $6.00

A genuine American hero
took charge of R&R Convention
’92 in Los Angeles last weekend.

“I'm abig fanof radio . . . my
father was the voice of ‘Gang-
busters,”” said General H. Nor-
man Schwarzkopf, as he capti-
vated an enthusiastic audience
with a motivational keynote
speech devoted to the principles

tional speakers, topical talk, and electrifying entertainment in Century City

last weekend. Keynote speaker Gen. H. Norman Schwarzkopf outlined
eight rules — with a bonus of two more — toward better leadership (see accompa-
nying story). The closing “Radio On Radio” panel featured top industry figures in a
a freewheeling discussion of regulatory limits and personnel searches. R&R’s ses-
sion on sexual harassment was highlighted by pointed comments from a female ra-
dio executive, and keynoter Dr. Roger Blackwell discussed the steps executives
must take when planning their futures. Musical entertainment included Garth
Brooks performing a surprise, impromptu acoustic program and ZZ Top, who got
the industry crowd dancing with a highly charged, visual set. Fundraising activities
on behalf of the T.J. Martell Foundation brought in more than $400,000 during the
week of the convention.

N early 3000 R&R conventioneers were treated to a large dose of inspira-

Complete story and picture coverage begins on Page 18.

Convention ’92 Coverage
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‘The General’ Dazzles
An Industry Audience

Schwarzkopf cites differences between management
and leadership, answers questions, receives praise

behind winning businsss strate-
gies.

During an often-humorous 75-
minute talk, the gemeral was
treated to three stamding ova-
tions as he applied his Opera-
tion Desert Storm tactics to the
everyday radio wars faced by
today’s general managers and
programmers. He called any
war — however unfortunate —
a learning experience, and said
strong leaders must understand
what has happened in order to
make wiser judgments in the
future.

As he recalled various mem-
ories of the Gulf War, Schwarz-
kopf noted that the armed
forces succeeded in their mis-
sion because of several factors,
including support from the
American people . . . and radio.

“When I went out tc the front
lines some 250 miles from base,
the first thing the troops out
there asked for were radios,” he
said. “They were starving for
music and news, so we set up 11
transmitters and gave them
portable radios.”

Managers vs. Leaders

Dovetailing into the differ-
ence between managers and
leaders, Schwarzkopf said that
while managers may run the
day-to-day operations of their
businesses, they sometimes for-

SCHWARZKOPF/See Page 28

Nelson Exits WW1’s
New York Stations

WNEW (AM) & WYNY/New
York VP/GM Don Nelson has
exited the Westwood One Nos-
talgia/Country combo. A re-
placement is expected to be
named soon.

Nelson, who had been with
the stations for the last year and
a half, said he will look for work
on the West Coast. He noted,
“The first six months of
WYNY'’s fiscal year just con-
cluded set an all-time high for
gross billings and operating
profits. And the station’s latest
Arbitrend of a 2.9 share 12+ has
the station poised for a great
spring book.”

In a memo to his staff, Nelson
said of WNEW, “The folks have
been through a particularly
painful year, but no company
can be expected to continue to
bankroll losses into the millions
of dollars. The station is close to
break-even and the ‘best music
ever made’ has never sounded
better . . . there is so much un-
tapped potential at both stations
that it’'s like following the
Knicks all season, then missing
that last game with the Bulls.”

NELSON/See Page 28
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Johnson Accepts
KKLQ PD Post

The rumored
on-again, off-
again hiring of §
Alan Burns & As-
sociates consul-
tant Tracy John- |
son by Edens
CHR KKLQ
(Q106)/San Di- | T
ego has become a :
reality. Johnson ‘ ‘
will assume his
new duties some-  Johnson
time in July after he helps Burns
with the transition of his client sta-
tions. He replaces Kevin Weather-
ly, who recently joined KROQ/Los
Angeles as PD.

KKLQ VP/GM Bob Bolinger told
R&R, “Obviously, we're thrilled to
have successfully recruited Tracy.
When Kevin indicated that he
would go to KROQ, Tracy was our
first choice. He’s one of the best
programmers in the country.”

Johnson told R&R, “I've agoniz-
ed over this decision because of the
wonderful experience I’ve had for
the past three years with Alan
Burns. Q106 is in a good position
with a very talented staff. I think
CHR is ready to explode again, and
Q106 will be on the leading edge of
the format’s revitalization.”

Prior to his tenure with Burns,
Johnson has been PD at WAPE/
Jacksonville, APD at KCPW/Kan-
sas City, and OM/Station Manager
at KFRX/Lincoln.

Brown VP/GM At
KTCJ & KTC

American Me- e
dia has named
former Legacy .
Exec. VP Doug
Brown VP/GM at
KTCJ & KTCZ/
Minneapolis. The
company is
scheduled to
close on the com-
bo sometime this
summer.

“To be in a
strong, exciting market like the
Twin Cities and have someone of
Doug Brown’s caliber leading the
team is terrific,” remarked Ameri-
can Media President Alan Beck.

“I'm thrilled to have this oppor-
tunity to join a growing [and] re-
spected radio company in an area
that I know and love,” Brown said.

Brown has previously held vari-
ous executive positions at Legacy
and Malrite and once served as
VP/GM at the Twin Cities’ WLTE.

Brown

T

LETTERS

broadcasters.

from day one.

and Westwood Ons.

NAB Interested In Indecency

Congratulations to Evergreen Media {foi! their stand on the indscency
standard and their attempt to have the FCC astabiizh specific standards.
However, they are wrong in asserting that the NAB doesn’t appear to be in-
terested in (this) issue or other key issues and concems of major market

The NAB has filed a number of petitons with the FCC regarding
clarification of the indecency standard and has been involved with all
pleadings at the FCC on this issue. Further, the NAB has been to court at
feast three times on this issue. Also, the NAB has spent thousands of
doflars on research and outside counsel to prepare strong submissions to
the FCC and the court. The NAB has beer. heavily involved in this issue

However, the NAB cannot represent individual broadcasters with
respect to legal pieadings. Broadcasters aways use their own attorneys
when pleading a fine or some other tufing {Ly) the FCC. No trade associa-
tion can act as an attorney for individual members of the association. By the
same token, the NAB does file on every issue that may affect our industry.

Evergreen. should be aware of the NAB's work on this issue and a
variety of lssues that include spectrum fees, beet and wine advertising, the
FCC structural review, AM improvement, political broadcasting, etc.

The NAB Radio Board is composed of broadcasiers from (alf market
sizes). The board includes representatives from Cap Cities/ABC, Enter.
com, Tribune Broadcasting, Cox Broadcasting, EZ Communications,

—Robert L. Fox
! Chairman/CEQ
KVEN & KHAY/Ventura, CA

NAB's Monlroux Canfb
Draws 1000 Attendees

European evolution spurs attendance but NAB spurns
dictator label; repeat conference likely

MONTREUX, SWITZERLAND
— Attendance soared to 1000 at
NAB Radio Montreux (6/10-13),
more than doubling the expected
turnout and making it likely the
NAB will repeat its first venture in-
to international convention spon-
sorship.

“We took this on as a one-time
only enterprise,” NAB President/
CEO Eddie Fritts said, but noted
that the NAB and its European
partners were interested all along
in repeating the international radio
show if it proved successful. ‘‘Thus
far, it appears to be successful,” he
told a news conference in this Swiss
resort city. Tentative dates are al-
ready reserved for a second NAB
Radio Montreux: June 1-4, 1994.

Fritts said organizers projected
attendance of 500 people ‘“‘as a very
conservative figure” during their
planning. By the time the four-day
confab ended, the NAB said actual
attendance was more than double
that figure. That experience was
similar to the two-day Internation-
al Symposium on DAB held just
prior to the NAB gathering, which
saw its preregistered guest list
double to 600 with the addition of
300 walk-ins.

Coffino Upped At MCA Records

Industry veter-
an Jonathan Cof- &
fino has been pro-
moted to Sr. VP/ i
Sales & Field T
Marketing at
MCA Records.

Coffino was
previously VP/
Sales & Field
Marketing. He
will continue to
oversee the day-
to-day activities between MCA and
their retail accounts.

MCA President Richard Pal-

Coffino

mese said, “During the two years
Jonathan has been with MCA, his
diligence and dedication to the art-
ists have been second to none. His
wide-ranging experiences in so
many areas of the music business
— including artist development,
audio and video sales, distribution,
and retail — have been invaluable
assets to the company.”

Coffino joined MCA in 1990. Be-
fore that, he was Video Division Sr.
Director for Trans World Music.
He also spent 10 years at Columbia
Records, where he was National
Director, Artist Development.

Similarities And

Cultural Clashes
Throughout the event, NAB of-
ficials worked to dispel any notion
that U.S. broadcasters were trying
to tell Europeans how to develop
their fledgling private radio indus-
try. “The idea of NAB being in

Europe was not to export the
MONTREUX/See Page 28
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Duggan: For
Radio Free Trade

MONTREUX, SWITZERLAND —
U S. restrictions limiting foreign
ownership of radio stations to 25%
are likely to be eased because they
conflict with President Bush’s free
trade policies, FCC Commissioner
Ervin Duggan told an NAB Radio
Montreux session here (6/10).

"It becomes difficult for us to de-
fend our 25% ownership limit when
we are appearing on the doorstep
of our trading partners preaching
the gospel of free trade,” Duggan
said. He told the international radio
gathering that the restriction on
foreign ownership of U.S. broad-
cast stations put the U.S. in an
“odd position” of barring foreign in-
vestment while trying to persuade
other countries to repeal protec-
tionism.

The foreign ownership restriction
is mandated by law and would re-
quire congressional action to re-
peal. Rather than complete elimin-
ation, Duggan said he expected to
see Congress grant the FCC
authority to use relaxation of the
foreign ownership restriction as a
“bargaining chip” to win reciprocal
actions opening other countries’
airwaves to ownership by U.S.
broadcasters.

Former NTIA Administrator Jan-
ice Obuchowski had repeatedly
urged the FCC to act on its own

DUGGAN/See Page 28
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93X’S CLASSIC-TO-AOR MOVE:
WILL IT PAY OFF?

When KRXX (93X)/Minneapolis flipped from
Classic Rock to low-end AOR, the station’s
12+ soared. Now the question is: Can

Entercom sell the format?
Page 48
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Banks Seek Security Interests
In Radio Broadcast Licenses

Banks and other lenders are urging the FCC to change
its policy and allow them to hold a security interest in
broadcast licenses. The idea is opposed by most, but not
all, broadcasters who filed comments in a Commission
proceeding on improving the climate for radio and TV fi-

nancing.

Greyhound Financial Corp.
argued that nothing in the Com-
munications Act bars the FCC
from granting lenders a security
interest in licenses, a right that
would give lenders first claim on
all proceeds from any bankruptcy
sale. Unless the Commission
changes its policy, Greyhound
warned, ‘‘Capital will become in-
creasingly unavailable for broad-
cast transactions.”

Similarly, American Security
Bank said the lack of adequate se-
curity “makes it difficult, if not im-
possible, for banks to extend finan-
cing and still comply with banking
regulations requiring loans be
made in a safe and prudent man-
ner.”

Media Venture Partners also
supported security interests. It
said the FCC should, at the very
least, “make it clear that a lender
can obtain a security interest in the
proceeds of the sale of a station.”

Hard Task Ahead

Convincing the FCC to change its
security interest policy could be
difficult. -All five commissioners
made negative comments on the
security interest idea in March
when they launched the inquiry in-
to ways to encourage capital for-
mation for broadcast investment.

Tak Communications, which has
so far been successful in federal
court proceedings in blocking its
bankers from obtaining a security
interest in its licenses, argued that
any change in the FCC’s policy
would require action by Congress.
And the National Association of

B e e e e

e e R R 4

Black Owned Broadcasters told the
FCC that granting a security inter-
est wouldn’t encourage lenders to
make loans, since lending is based
on financial projections, not the an-
ticipated payoff from default.

Not all broadcasters agree. A
joint filing by 18 stations, including
WVGO/Richmond, VA and KWG/
Stockton, CA, argued that allowing
security interests would make
more financing available “and on
more favorable terms than is pres-
ently the case.”

SIX RADIO STATIONS AUDITED

FCC Fine-Tunes
Political Ad Rules

In a one-two regulatory punch last week, the FCC re-
leased the final version of its new political rules and
launched a surprise audit of the political files of 30 broad-
cast and cable outlets, including six radio stations.

Among the items tweaked in the
Commission’s finished order:

* After a station has made the re-
quired disclosure statement to a
political advertiser, it is required to
update and modify that informa-
tion “to the extent necessary” in
later conversations with the adver-
tiser.

e Although the FCC recom-
mends stations create some record

Charney put up $180,000 to
keep UPI operating for a few more
days while he goes over its books
after TV evangelist Pat Robertson
abandoned his $6 million bid to buy
the company out of Chapter 11
bankruptcy reorganization. Robert-
son told a Washington news con-
ference (6/10) that his advisers es-
timated it would cost $31 million
over 18 months to retumn UPI to
profitability — with no guarantee of
success.

Robertson kissed $300.,000
goodbye; that was the cash he had
to put up to ksep UPI operating
while his bid was pending UPl's
management, its creditors, and the
federal bankruptcy court rejected
Robertson’s amended bid 1o buy
only UPl's name and selectod as-
sefs for $500,000

Decision Monday
Charnay has until Monday (6/22)
to decide whaiher to make a bid for

nounced that ESNMediAmarica, a

New Bidder Kicking
At UPI’s Tread-Bare Tires

ew York real estate investor Leon Charney is the
latest white knight to step forward as a potential
savior for United Press International.

UPL As R&R went to press, he an- -

venture headed by former NBC  right now is Leon Chamey.”

News VP Jerry Lamprecht and TV
producer John Steele, had joined
Chamey's parinership to bid for
UPL. Other partners include ENC
Trading Co. President Michael
Florscheim, Perry Ellis Interna-
tional Fresident Elliot Lavigne, and
Kidder Peabody's Brian Ander-
son.
Meanwhile, radio talk show host
Sonay Bloch told R&R he'd submit-
ted a bid to buy the UPI Radio Net-
work, but no more of the company,
for $2 million (cash and terms), with
backing from a group of Caribbean
and Latin American bankers whom
he wouldnt identify. “The profit
center is m Latin Amerca,” Bloch
said, referring to UPI's Spanish net

work.

Asked about the Bloch bid, UPI
Exec. VP/Exec. Editcr Steve Gel
mann said, “I'm not aware of any-
thing coming 1o us on that basis.”
Ha said UP1 had an agresment with
Chamay not to shop the company
and “the only party we're talking to

of having made the necessary dis-
closures, the agency warned sta-
tions cannot require a federal can-
didate to sign a written acknowl-
edgement of disclosure as a condi-
tion for buying time.

 Even if a station offers a candi-
dates-only bargain-basement rate,
it must still make full disclosure of
all higher rates and the benefits
associated with buying time at
those prices.

¢ The Commission eliminated its
“fire sale” policy, under which the
fire sale rate was considered the
lowest unit rate for all classes of
time in the daypart in which the
fire sale took place.

According to the agency, the fire
sale policy dates from the days
when virtually all spots were sold
on a non-preemptible, fixed-rate
basis. However, the FCC noted, ra-
dio rates now fluctuate with
changes in supply and demand,
and ‘“‘a soft market that would have
prompted a fire sale in previous
years would today be reflected in
lower prices week by week.”

» Stations don’t have to provide
candidates with non-cash mer-
chandising and promotional incen-
tives that would be provided to
commercial advertisers when
those incentives are of minimal
value (e.g., coffee mugs) or imply
a relationship between the candi-
date and the station (e.g., bumper
stickers).

The Commission also declared
billboards are of minimal value
and don’t have to be made availa-
ble to political candidates. Candi-
dates may also be denied program
sponsorships because such ar-
rangements imply an endorsement
by the station.

* The agency clarified that sta-
tions are not required to create a
separate class of “news adjacen-
cy” time if they choose not to do so.

Continued on Page 9
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Craven Liberates Wall Street
Bucks For Radio Deals

ormer Group W Radio VP Mike Craven has teamed
up with Wall Street powerhouse Donaldson Lufkin &
Jenrette Securities to form Liberty Broadcasting
Inc. He's also scouting for a potential $100 million worth of
Top 35 market radio acquisitions over the next five years.

Craven, who will be represented exclusively by Dallas radio broker
Star Media Group, said he's looking for multiple station deals with
“synergy” and the potential to dominate muitiple media markets. He ex-
pects to announce his first acquisitions within six months.

“If we can regionalize them, we'll do it. We'll cluster stations if we can.
We certainly see the benefits of regional clustering,” Craven told R&R.

While Craven declined to specify the size of his bankroll, DLJ Manag-
ing Director Tim Thompson said the investment bank is prepared to raise
both equity and debt financing for “$100 million or better” in acquisitions.

“We've always liked the idea of investing in radio, but we didn't like the
infiated trading multiples of recent years. Now we've found a good manage-
ment team and prices that are making some sense,” Thompson com-
mented.

FCC, NTIA Seek Comments From Radio

he FCC wants comments from radio broadcasters on

how they would be affected by proposed changes in

radio/TV cross-ownership rules. And in a separate
proceeding, NTIA is looking at DAB spectrum needs.

Current rules prohibit new ownership of both radio and TV stations
located in the same market. The Commission frequently grants waivers of
the one-to-a-market rule in cases of financial distress or where more than
30 independent media voices v ~lr remain in Top 25 markets.

In text released this week, . ~ +CC said it wants comments on four
alternative scenarios being considered as part of the deregulation of TV
ownership rules:

* Allowing “consolidation of radio and TV ownership under the respec-
tive rules of each service without the additional timitation of a one-to-a-
market rule.”

¢ Permitting ownership of one AM, one FM, and one TV station in a
market. The Commission warned that, absent a waiver, “"this approach
would preclude group owners that acquire more than an AM-FM combina-
tion in a given market from acquiring a television station serving the same
area.”

¢ Eliminating the one-to-a-market rule only for TV-AM combinations.

¢ Allowing rule waivers in any market, not just the Top 25, in which 30
independent media voices would remain.

Comments for Mass Media Docket 91-221 are due August 24.

NTIA is conducting a broad investigation of future radio spectrum
needs and wants information on bandwidth and spectrum needs for new
services such as digital audio broadcasting.

“Are there different requirements depending on whether the service is
provided on a terrestrial or satellite basis? On the other hand, given the in-
creasing demand for spectrum access in the major broadcast markets and
the transition to new, potentially more efficient broadcast technologies, will
there be opportunities for greater flexibility or increased sharing in the use
of broadcasting spectrum, particularly in the long run?" asks NTIA.

Comments for Docket 920532-2132 are due October 1.

Hartstone & Dickstein Create
All-American Deal With Atchley

onnecticut media tycoons Joe!l Hartstone and Bar-

ry Dickstein and Arkansas broadcaster Jerry Atch-

ley are merging several combos to create a new
chain under the All-American Media banner.

Afchley plans to throw in his three Southern Skies Corp. properties:
KSSN/Little Rock and KZSN-AM & FM/Wichita. Hartstone & Dickstein will
contribute five combos, including WSUB & WQGN/Groton, CT; WFPG-AM
& FM/Atlantic City, NJ; WKRS & WXLC/Waukegan, IL; WTLB & WRCK/
Utica, NY; and WBSM & WFHN/New Bedford-Fairhaven, MA.

Other market action this week:

* DOA in Dallas: TM Communications has officially declared as dead
its proposed merger with Paxson Broadcasting. its majority stockholder,
the Marjorie Mcintyre Trust, said that “negotiations for the sale of its inter-
ests have been terminated.” TM said P. Craig Turner has been appointed
CEO, replacing Dave Scott, but “all other key management personnel are

remaining with the company.” Continued on Page 9
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RADIO BUSINESS

TRANSACTIONS

Alliance Drops $4.55 Million
On Motor City Fox Hunt

Silverado sweeps home News combos for $3.95 million

WDF X/Detroit

PRICE: $4.55 million

TERMS: Asset sale for cash

BUYER: Alliance Broadcasting L.P.,
headed by John Hayes Jr. The com-
pany also owns KYNG/Dallas.
SELLER: Bruce Wilson, receiver for
Hoker Broadcasting

FREQUENCY: 99.5 MHz

POWER: 21kw at 755 feet

FORMAT: CHR

BROKER: Peter Handy of Star Media
Group

Home News Stations

PRICE: $3.95 million

TERMS: Asset sale for cash

BUYER: Silverado Broadcasting
Corp., owned by Ron Miller and John
Winkel. Miller owns KVIQ-TV/Eureka,
CA. Winkel is the former Sr. VP of EZ
Communications and former GM of
KRAK-AM & FM/Sacramento.
SELLER: Home News Co., a New Jer-
sey-based media conglomerate con-
trolled by the William Boyd family. The
company also owns WKPT & WTFM/
Johnson City-Kingsport-Bristol, TN;
WKTP/Jonesboro, AR; KTYD/Santa
Barbara, CA; and two TV stations in
Florida and Tennessee. The company
recently announced plans to sell WINE
& WRKI/Danbury, CT.

BROKER: Elliot Evers and Randall
Jeffery of Media Venture Partners

KWG & KSGO/Stockton-
Tracy, CA

FREQUENCY: 1230 kHz; 100.9 MHz
POWER: 1kw; 6kw at 328 feet
FORMAT: Gold

KAQQ & KISC/Spokane, WA
FREQUENCY: 590 kHz; 98.1 MHz
POWER: 5kw; 94kw at 2030 feet
FORMAT: AC

WHBB & WDXX/Selma
PRICE: $400,000

TERMS: Asset sale, escrow deposit
$20,000 with balance due in cash at
closing. This sale is pursuant to court
order of the U.S. District Court for the
Middle District of Tennessee.

BUYER: Broadsouth Communica-
tions Corp., owned by James Reyn-
olds, Joseph Rich Henry, and Robert
Roberts of Seima. Phone: (205) 875-
3350

SELLER: Holder Communications
Corp., represented by court-appointed
receiver Gary Stevens. Holder, a divi-
sion of GMX Communications, also
owns WRLT/Franklin, TN; WHNK/
Madison, TX; KLCL & KHLA/Lake
Charles, LA; and WNAU & WWKZ/
New Albany, MS. Phone: (203)
966-6465

FREQUENCY: 1490 kHz; 100.9 MHz
POWER: 1kw; 6kw at 327 feet
FORMAT: Classic Rock; Country
BROKER: Gary Stevens & Co.

WTBB/Bonifay

PRICE: $220,000

TERMS: Asset sale for $220,000;
terms include $10,000 cash and nine-
year promissory note for $210,000 at
10% interest, with an interest-only pay-
ment of $21,000 in cash due atclos-
ing. A principal reduction payment of
$25,000 cash is due two years from
ciosing. In addition, the buyer will pay
$462,405 for a non-compete agree-
ment. An initial payment of $29.000
cash is due at closing, to be followed
by 24 consecutive monthly payments
of $2417 and then by 84 consecutive
monthiy payments of $4814 each. The
seller retains the option to demand a
lump sum cash payment of $190,000
at any time within 30 days before or af-
ter the fifth anniversary of ciosing.

MCcKINLEY CAPITAL PARTNERS

Limien

Carital FOR MEeDIA

® MERGERS AND ACQUISITIONS
® REFINANCINGS/ RESTRUCTURINGS

® FINANCIAL ADVISORY SERVICES

712 Firrn Avenue
New York, New York 10019
212-956-8383

Roeert E. Beactam, Manacing DirecTor

BUYER: Group M Communications
Inc., owned by Coyote McCloud of
Nashville; Tony Nicholson of Alta-
monte Springs, FL; Mark Plrtle of Mur-
freesboro, TN; Do Ann Murray of
Springfield, IL; Mark Thompson of
Tampa; and Steve Wilmore of Carth-
age, TN. The company is headed by
President Christopher Murray of
Hoover, AL, who does not own any
stock. McCloud is an air talent at
WYHY/Nashville. Thompson is OM of
WFLZ/Tampa. Murray is an AE at
WTBB. Phone: (904) 547-9333
SELLER: Mary Lake Communications
Inc., headed by John Culpepper of
Brazos County, TX

FREQUENCY: 97.7 MHz

POWER: 3kw at 298 feet

FORMAT: AC

BROKER: MediaOne Inc. is to receive
a $25,000 brokerage commission.
COMMENT: This station has a CP to
upgrade to 100kw.

lir

WRVY/Henry
PRICE: Undisclosed

TERMS: Gift of assets, the value of
which has not been disclosed
BUYER: lllinois Bible Institute, head-
ed by President Ernest Moen of Carlin-
ville, IL.. The non-commercial group is
the licensee of WIBI/Carlinville;
WBGL/Champaign-Urbana, IL; WCIC/
Pekin, IL; and WCRT/Terre Haute, IN.
Phone: (217) 854-4600

SELLER: 29th Broadcasting Com-
pany inc., headed by President John
VerStraete. Phone: {(303) 626-3978
FREQUENCY: 100.5 MHz

POWER: 3kw at 328 feet

FORMAT: AC

WRQT/Bear Lake

PRICE: Undisclosed

TERMS: Asset sale “for considera-
tion& " the value of which has not been
disclosed

BUYER: Julia Ware-Nezki, Linda Mor-
rison, and Winona Van Brocklin of Ar-
cadia, MI. Ware-Nezki (aka Dawn
Scoftt) is an announcer at the station.
Phone: (616) 889-5790

SELLER: Andrew Banas of Napanee,
IL. He's the licensee of WAPR/Avon
Park, FL. Phone: (219) 773-2462.
FREQUENCY: 100.1 MHz

POWER: 3kw at 328 feet

FORMAT: AC

WKZB/Drew

PRICE: $5000

TERMS: Asset sale for cash

BUYER: Eddie Bond of Memphis; he's
a minority owner of WVIM/Coldwater-

Hernando, MS. Phone:
276-1389

SELLER: Galtelli Broadcasting Co.
Inc., represented by bankruptcy
trustee Jeffrey Levingston. Phone:
(601) 843-2791

FREQUENCY: 95.3 MHz

POWER: 3kw at 344 feet

FORMAT: This station is dark.

(901)
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TRANSACTIONS AT A GLANCE

This Week’s Action:

Total Stations Traded This Year:

Total Stations Traded This Week:

' 1992 Deals To Date:

$534,743,853

(Last Year: $327,459,655)

........ 557
(Last Year: 481)

........ $10,446,425

(Last Year: $33,056,940)

......... 17
(Last Year: 36)

® Deal Of The Week:
® WDF X/Detroit $4.55 million

KFRU/Columbia
PRICE: $448 841

TERMS: Asset sale for assumption of
debts; the buyer also agrees to pay the
seller 50% of collections over
$275,000 for the six months from July
1992 through December 1992, 40%
of collections over $550,000 received
during 1993, and 30% of collections
over $550.000 received during 1994

BUYER: Columbia AM inc., owned by
Alan Germond and James Baugher of
Columbia and John Ott of Rocheport,
MO. They own KARO/Columbia. Ger-
mond and Baugher also own KWHN &
KMAG/Ft. Smith, AR.

SELLER: KFRU Inc., headed by Presi-
dent William Weaver. Phone. (314)
449-4141

FREQUENCY: 1400 kHz

KGLX/Gallup

©® Home News Stations $3.95 million
O KWG & KSGO/Stockton-Tracy, CA
® KAQQ & KISC/Spokane
® WHBB & WDXX/Seima, AL $400,000
© WTBB/Bonifay, FL $220,000
® WRVY/Henry, IL Undisclosed
® WRQT/Bear Lake, Ml Undisclosed
©® WKZB/Drew, MS $5000
® KFRU/Columbia, MS $448,841
® KGLX/Gallup, NM Undisclosed
©® WPIE/Trumansburg, NY No cash consideration
©® WKKE/St. Pauls, NC $73,989
©® KBFS/Belle Fourche, SD $112,595
® KWYZ/Everett, WA $686,000

POWER: 1kw
FORMAT: News/Talk

TR T

PRICE: Undisclosed

TERMS: The buyer is acquiring the sta-
tion by assuming responsibilities for all
liabilities, the value of which has not
been disclosed.

BUYER: Skypath Communications
Inc., owned by Thomas Troland and
William Schmidt of San Diego and Jo-
seph Gravina Jr. of Pembroke, MA.
Phone: (619) 294-5816

SELLER: Michael Caplan, interim
bankruptcy trustee of licensee Webb
Communications. Webb also owns
KLRK/Vandalia, MO. Phone: (505}
287-8891

FREQUENCY: 99.1 MHz

Continued on Page 9

At NAB/Montreux.
Call or Fax Ahead
or Contact via Montreux Palace.

BARRY
SKIDELSKY

Aftorney/Consultant

757 Third Avenue, 26th Fi.
New York, NY 10017

Tel: (212) 832-4800
Fax: (212) 644-0544

Affordable quality representation
at home and abroad.
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MTV GUY ADAM CURRY

GET SMALLER, THE HITS GET BIGGER AS
THE TOP 30 HITLIST CONTINUES!

HURRY!

RECOVERING FROM LAST WEEK'S R&R CONVENTION
AND CHILLIN' UNDER THE WATCHFUL GLARE OF

HEY MAN,  \
DREW CALLED.
LONDON AT ZPL
JUST SIGNED ON. . .
YOU GOTTA GO TO
INDIANAPOLIS RIGHT
AFTER MTV.

ADAM CURRY HERE. DON'T MISS THE
TOP 20 HITLIST THIS WEEKEND ON GREAT RADIO
STATIONS LIKE KIIS IN L.A., Z-100 IN NEW YORK CITY,
KISS-108 IN BOSTON AND KS 104 IN DENVER. NOW STAY
TUNED FOR THAT NEW MARTHA QUINN COOKING SHOW
WITH SPECIAL GUEST CARNIE WILSON.

I GOTTA
REMEMBER TO
CALL JOEL FOLGER
AND RICK STACY.
WHAT BUTTHEADS!

[ ]

[ 1] ]
77

i
1]
EAS

I

 dias T Ay 4
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17

DON'T SAG LIKE
THAT GUY FROM
HOLLYWOOD
SQUARES. .. AND
YOUR HAIR IS
\ REAL, TOO!

IT'S THREE HOURS. THREE BREAKS WITH MUSIC SWEEPS. DELIVERED ON CO
ANO TABULATED OFF AFFILIATE PLAVLISTS. ASK ABOYUT YOUR FREE. MARKET-

EXCLYSIVE PROODYCTION PACKAGE YSED BY WHTZ-FM AND KIIS-AM & FM.
CALL (310) 456-7879 NOW'!

T
Advertising Sales: MepraAmerica, Inc. WALIBUSCALIFORNIA

WWW-americanradiohistorv-com —
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RADIO BUSINESS
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TRANSACTIONS

Continued from Page 6

POWER: 100kw at 500 feet
FORMAT: Country

IR
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WPIEITrumansburg

PRICE: No cash consideration

TERMS: Asset transfer for 25% stock
ownership interest innew licensee
BUYER: WPIE Broadcasting Inc.,
owned by William Sitzman, Michael
Barry, James Zifchock, and Joei
Clawson. Phone: (607) 387-3185
SELLER: Joel Clawson of Trumans-
burg. Phone: (607) 387-3185
FREQUENCY: 1160 kHz

POWER: 990-watt daytimer

FORMAT: AC
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WKKEISt Pauls

PRICE: $73,989

TERMS: Asset sale for cash

BUYER: Ferris Yarnell Locklear of
Maxton, NC. Phone: (919) 521-9689
SELLER: Jesse Aibert Cowan of Hope
Mills, NC. Phone: (919) 423-5880
FREQUENCY: 1080 kHz

POWER: Skw daytimer

o

FORMAT: AC
T rm——
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KBFS/Belle Fourche

PRICE: $112,595

TERMS: Transfer of stock in exchange
for release of personal liability for cor-
porate debts

BUYER: Lovcom Inc., owned by W.K.
Love of Sheridan, WY. The company
also owns KROE-AM & FM/Sheridan;
KFTM & KBRU/Ft. Morgan, CO; and
KAVI-AM & FM/Rocky Ford, CO.
SELLER: KBFS Inc., owned by W.K.
Love

FREQUENCY: 1450 kHz

POWER: 1kw

FORMAT: Country

w‘xé\&v a‘% *" -°-"r

KWYZ/Everett

PRICE: $686,000

TERMS: Stock sale for $130,000;
terms include $25,000 cash and two-
year promissory note. A selling stock-
holder also is to receive $56,000 in
tradeouts for management services.
Station assets are being sold by a
court-appointed receiver, with buyer
assuming liability for obligations totaling
$500,000.

BUYER: Quality Broadcasting Corp.,
to be owned by Barbara Joy Geesman
of Lynwood, WA, She aiso owns KJUN/

$
an»z *3 *w“

Puyallup, WA; KTOL/Lacey, WA;
KENU/Enumclaw, WA; and KBLV/
Bellevue, WA.

SELLER: James Carnahan is selling
his 100% stock interest in Quality
Broadcasting Corp. Richard Carlson,
receiver of Prime Time Broadcasting
Inc., is selling the assets of the station.
Phone: (206) 250-9494
FREQUENCY: 1230 kHz

POWER: 1kw

FORMAT: Country

FCC Fine-Tunes Ad Rules

Continued from Page 4

Surprise Inspections

As if to remind broadcasters it's
serious about enforcing the politic-
al rules, the FCC last week sent in-
spectors to examine the political
files of 30 broadcast operations in
10 markets. They hit 22 television
stations, six radio outlets, and two
cable systems. According to one
FCC staffer, television bore the
brunt of the audit because TV sales
practices are more complex than
radio’s.

The inspectors took the stations’
political files and disclosure state-
ments, leaving copies for the sta-
tions. Audited radio outlets con-
tacted by R&R said they were not
told when they might hear from the
agency about possible violations.

Radio stations receiving surprise
inspections were: WLTJ/Pitts-
burgh, WXYV/Baltimore, WAPI/
Birmingham, WBMH/Birming-
ham, WFXF/Indianapolis, and
KFAB/Omaha.

Lk .35.

European Radio Investment:
Big Risks, Maybe Big Payoffs

MONTREUX, SWITZERLAND — Americans inter-
ested in investing in European radio may find opportuni-
ties for big profits in the long run. But they’ll also face ma-
jor obstacles and take big risks along the way, experts
said during NAB Radio Montreux’s session on investment.

Europe 2/Paris GM Martin Bri-
sac suggested there are three
phases of commercial radio: an in-
itial phase with no clear rules and
little advertising revenue (now
seen in Eastern Europe); a devel-
oping phase where regulation and
advertising activities fluctuate un-
til patterns are established (exists
in France and most Western Euro-
pean countries); and a mature in-
dustry with well-established finan-
cial and regulatory schemes (as in
the U.S.).

“To get to the U.S. situation
where you know what you're buy-
ing (when a station is sold), you
first have to go through these other
two stages,” Brisac claimed.

Risky Business

While great fortunes might be
made by investing now in Eastern
Europe’s infant radio industry and
Western Europe’s somewhat more
mature stations, panelists warned
of major difficulties for potential
U.S. investors.

*“Control is nearly impossible to
achieve,” said broker Robert
Richer of the Montreux Corp. (bas-
ed in Farmington, CT). Richer said
foreign ownership restrictions,
which often limit foreign investors
to a 20%-25% stake, ‘“eliminate
right off the top 50% of potential
U.S. investors.” He said many
other Americans who explore Eu-
ropean radio investments are de-
terred by distance, language, and
time zone problems, along with “a
general lack of trading information
for European radio.”

Unlike the U.S., where station
sale contracts must be publicly fil-
ed at the FCC, the relatively few
European station sales that have
occurred in recent years have

tioned by the local government, but
would have to wait some time for
an official license from the national
government, Hegedus said he
weighed the options and decided to
take the risk.

Martin Brisac.

Radio Montreux's investment gurus trade opinions; (I-r) RTL-CLT/Paris VP
Remy Sautter, Star Media partner Bill Steding, SER/Barcelona Director Jo-
seph Marti, Montreux Corp. partner Robert Richer, and Europe 2/Paris GM

mostly been conducted privately,
with little pricing information dis-
closed. Panelists said European
banks are generally unfamiliar
with radio, so start-up stations re-
quire 100% investor equity, and
there’s little financing available for
the purchase of established sta-
tions. ‘“‘Most European radio
[trading] is financed by at least
two-thirds cash equity,” said
Stephan Goetz, Managing Director
of Communications Equity Associ-
ates’ Munich office.

In Eastern Europe, the situation
is even more confused. Radio Ca-
lypso/Budapest, Hungary Man-
aging Director Laszlo Hegedus
regaled the audience with his de-
scription of investing in an “ille-
gally legal” station in neighboring
Poland. After being advised that
the start-up operation was sanc-

U.S. Interest

Just how much U.S. mterest is
there in European radio invest-
ments? Star Media/Dalias broker
Bill Steding said the current finan-
cial woes of the U.S. radio industry
means “there is very little econom-
ic capacity now to send money to
Europe.” And feilow broker Richer
noted that the coming increase in
U.S. group ownership limits will
make companies concentrate on
new acquisitions at home rather
than abroad.

On the other hand, even if U.S.
foreign ownership restrictions are
eased (see related story, Page 3),
European broadcasters aren’t go-
ing to race across the Atlantic to
buy stations. “What can we bring
to this highly specialized market in
the U.S.?” asked Multitel/Madrid
President Eugenio Galden.

DC reEPORT

* Cy Chesterman has closed his $1.3 million cash purchase of Leg-
end Communications’ KMNS & KSEZ/Sioux City, |A. Tony Rizzo of
Blackburn & Co. takes brokerage honors.

¢ FAA bureaucratic delays in approving in-flight gear have delayed the
kickoff of USA Today's SkyRadio service to late July.

Continued from Page 4

Smart Money |

with The Dolans

_ SOME OF AMERICA'S -
| GREATEST TALK TALENT |
\ IS WAITING TO WORK FOR YOU! ~

All barter, easy scheduling,
plenty of local avails
& localizing elements
make our shows work
like they belong to you!

Finally, a

network that sees
radio from your point of view!

RADIO NETWORK
Contact Rich Wood at (212) 642-4533

aanann amaaricanradighictary com

The Gene Burns Program
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NEWSBREAKERS

Berger PD At
KQPT /Sacramento

Duchosssois
Communications ?
Adult Rock { @
KQPT(‘‘The i
Point’’)/Sacra-
mento has nam- "c
ed Berger Broad-
cast Consultants

President Larry - "
Berger PD. The .‘ )
veteran pro- B
grammer main- @

tains his consult- Berger
ancy, which includes an associa-
tion with Hot AC KHTT/Santa
Rosa, CA. At KQPT, Berger re-
places OM Tom Eshbaugh.

According to KQPT GM Henry
Grambergu, “We’re lucky to get
someone of Larry’s stature. He'd
been wanting to get back into the
operations end of radio, and it’s our
good fortune to have him here.
He’s a proven commodity — some-
one who'll give us great leadership
in programming.”

Berger told R&R, “I'll be in Sac-
ramento three days a week and in
Santa Rosa two days a week. I'm
wired up at home to monitor the
station .

“I’'m excited to return to day-to-
day programming and to work
with people at a station. This will
be a continuation of what I'm doing
with KHTT.”

Berger spent 14 years as PD/OM
at WPLJ/New York, and later pro-
grammed KI0I/San Francisco and
Viacom simulcast combo KDBK/
San Francisco & KDBQ/Santa
Cruz, CA.

RCA Learns Agreement ‘Mechanics’

Mechanic Records has entered into a joint venture with RCA Records
which calls for major distribution and joint marketing of four to eight Me-
chanic albums per year, as well as select RCA releases. Happy with the
deal are (standing, I-r) RCA VP/East Coast A&R Ric Aliberte, President
Joe Galante, Sr. VP/Operations Ron Urban, and Sr. VP/Marketing Randy
Goodman, (seated, I-r) Mechanic Director/Business Affairs Jules Kurz,

O’Neil Appointed KLIT/L.A. PD

Seven-year KMPCiLos Angeles air personality Scott O’Neil has
crossed the hallway to join Golden West sister AC KLIT as PD

Golden West President/KLIT GM Bill Ward noted "“We're pleased to
have a PD such as Scott O'Neil, who is in tune with the Los Angeles
market.”

O'Neil previously programmed KNX-FM/Los Angeles (now KCBS-FM)

and has worked on-air at KGIL/San Fernando, CA. He’s also done TV
booth announcing for KTLA/Los Angeles and CBS.

Samonte Named Narada
National Promotion Director

President Steve Sinclair, and VP/GM Holly Lane.

Novik Sr. VP/A&R At RCA

Dave Novik
has joined RCA
Records as Sr.
VP/A&R. He will
be responsible
for acquiring new
talent for the la-
bel and will over-
see the activities
of RCA contemp-
orary artists.

“Dave’s ability -
to understand the Novik
creative vision of the artists he’s in-
volved with and the translation of
that vision into great records
makes him the right choice. He
shares the creative vision we have
for our artists and their music,”
said RCA Records President Joe
Galante.

Marchyshyn OM At AOR KYYS/KC

Veteran pro-
motion/market-
ing manager Jim
Marchyshyn has
been elevated to
the new OM posi-
tion at KYYS/
Kansas City. He
retains his Direc-
tor/Marketing &
Promotion duties
at the Great

American AOR, Marchyshyn

which he joined eight months ago.
Larry Moffitt remains as KYYS
PD.

KYYS Station Manager Mike
Campbell said the promotion “rec-
ognizes Jim’s outstanding work at
KY-102 and will allow him to
achieve even more for the station.”
Marchyshyn, a 17-year industry
vet, is best known for his work at
WMMS/Cleveland and KSHE/St.
Louis.

In reaction to his appointment,
Novik said, “I sincerely thank Joe
Galante for giving me a tremen-
dous opportunity to help shape the
musical future of RCA. I want to
sign and nurture unique, challeng-
ing artists and musicians. My chal-
lenge is to re-establish the RCA

NOVIK/See Page 28

Marshall Set To
Program KIOZ/SD

Veteran AOR . 3
PD Tom Mar- S
shall will return
to Southern Cali-
fornia to pro-
gram hard-rock-
ing KIOZ/San Di-
ego. He succeeds
Greg Stevens,
who headed
north to become - j
PD at KQLZ (Pi-
rate Radio)/Los
Angeles.

“Tom’s a smart guy who really
knows this format,” remarked
KIOZ GM Steve Jacobs. Marshall
was PD at similarly formatted
KNAC/Long Beach-Los Angeles
for two and a half years before tak-
ing the PD post at WYNF/Tampa.
He’s programmed WKLQ/Grand
Rapids for the past year.

Marshall

ager.

Samonte

FP@ » Paula Samonte has returned to Narada Produc-
! tions as National Promotion Director. She had been
with the company from 1987-90 as Promotion Man-

‘l fook forward to returning as National Promotion
Director and see this as the beginning of a new and
exciting era for Narada,” Samonte said.

Her previous industry experience includes handl-
ing the video promotion for the highly acclaimed PBS
film “Canyon.” She also had her own jazz ensemble,
which opened for such acts as the Duke Ellington
Orchestra, Dave Brubeck, Nancy Wilson, and Bob-
by Hutcherson.

e

Worth Joins Sony Music
As VP/Talent Development

"Lollapalooza” tour consultant Missy Worth has
been named VP/Talent Development at Sony Music.

She will work with the heads of Sony Music labels
to formulate tour packages and implement touring
plans and schedules for their various artists

She will also interface with the labels’ marketing
and promotion departments to help create the cam-
paigns and marketing plans accompanying these

tours.

Sony Music President Tommy Mottola believes
that “our artists will benefit from Missy's guidance on
how best to showcase their performing abilities.”

i =

Worth

Hughes GM At Country WCMS/Norfolk

WFOG/Norfolk GM Pam
Hughes has left the Beautiful/Easy
Listening outlet after nine years for
the GM position at crosstown Coun-
try combo WCMS-AM & FM.
WCMS President Marjorie Crump
had been handling the GM chores
since Dan Maxwell left last Sep-

Remote broadcasts used to be rare.
Now they’re well done,

and done from just about anywhere!

/)

..ski resorts, national events, and concerts to name a few. With NPR Satellite Services, one station alone or a dozen
statlons simultaneously can broadcast their shows from anywhere in the United States and have them delivered
back to their doorsteps. Using transportable uplinks on the road, fixed uplinks across the country, and a staff of
skilled technicians, NPR Satellite Services, works with you to make your promotion a success.

Call us for your next remote...your listeners will thank you.

K_/ NPR SATELLITE SERVICES,
2025 M Street, N.W. @ Washington, D.C. 20036 e (202)822-2626

tember.

Crump commented, “We're de-
lighted Pam has become a part of
the WCMS team. Her talents and
experience are valuable assets for
our station.”

Hughes began her radio career
at WNIS/Norfolk.

7
\

N
NPR SATELLITE SERVICES,
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TH PREMIERE 'OM ng DEB#T ALBUM
PRODUCED BY ) URT OWELL

MICHAEL OMARTIAN GOING FOR ADDS

AT AC RADIO
MONDAY, JUNE 22!

FOR RHEMA

E PRODUCTIONS

EXCLUSIVE MANAGEMENT AND DIRECTION: CAMEL MANAGEMENT INC./BRUCE BIRD. © 1992 REPRISE RECORDS.
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NEWSBREAKERS.

Radio

® JOHN ALKIRE assumes Station
Manager duties at WRQN/Toledo. He
currently is the station’s PD.

Beecham

® MARTY BEECHAM has been ele-
vated from Sales Manager to Station
Manager at KL.DZ/Lincoln, NE.

® SARA BREENE and MARITA CA-
BELLON have been upped to LSMs at
KING-AM & FM/Seattle.

Changes

Kile Shelton becomes AE at WRIF/
Detroit.

Chrissy O’Conneli tapped as Na-
tional Sales Coordinator and Jan
Leonard appointed AE at KING-AM &
FM/Seattle.

Susie Stewart promoted to AE and
Cherie Graydon named Sales Assis-
tant at Major Market Radio's Los An-
geles office.

® LARRY MOSSEY has been named
Director/Marketing at WROW-AM &
FM/Albany, NY. He formerly held a
similar post at crosstown WABY/WKLI.

Records

® CINDY BRESSLER shifts from Sr.
Attorney/Legal Affairs to Director/Busi-
ness Affairs at PolyGram Records

Bressler

® MICHAEL ALAGO rejoins Elektra
Entertainment as Director/A&R. He
comes from Geffen Records' A&R De-
partment.

Alago

® LAUREN ZELISKO has been pro-
moted from East Coast Director to Co-
National Director/Publicity at A&M Rec-
ords. Concurrently, DAVE SPARKS
joins the label as Manager/Alternative
Marketing. He formerly was Progres-
sive Music Editor at the Album Net-
work.

Shapiro

®BRUNO DEL GRANADO has been
named Director/International Artist De-
velopment at Capitol Records. He pre-
viously worked in Product Manage-
ment at Epic U.S. In related news,
SAUL SHAPIRO has been tapped as

Del Granado

Director/National Sales at Capitol's
Blue Note/Manhattan Records division.
He exits EMI Records, where he was
Northeast Sales & Marketing Director.
And TONY HARVIN shifts from Capi-
tol's Management Trainee Program to
Biue Note/Manhattan's Manager/Artist
Development post.

® JOANNE FELTMAN becomes DOi-
rector/Business Affairs at Bertelsmann
Music Group. She exits Sony Music,
where she served as Manager/Busi-
ness Affairs.

® ANNE-MARIE NICOL has been ap-
pointed Director/Artist Development at
Warner Music International. She most
recently was International Director at
EastWest Records/UK.

PROGRAM CONTROL?

With Broadcast Electronics...you get it!

In the frantic world of radio, you need every
measure of control and quality in the studio
you can get. Our products allow you

to program, control and monitor

everything that goes over the air.

You get complete cantrof
with these BE® products:

82 AudioVAULT —
simultaneous multi-
user digital audio
central storage

CORE — automated

program control and
satellite interface

Air Trak and Mix
Trak — versatility
and affordability

n hnear consoles
Disc Trak —
removable media
digital cart machines

Phase Trak and Dura

(«

Trak — the performance
standard in cart machines

Z

AL >

FX-50 Exciter — what you -~
hear is what they hear

For the full story, call Bill Harland

at (217) 224-3600.

Broadcast Electronics...

The World Leader in Radio Broadcast Technology.

®

BROADCAST
ELECTRONICS INC.

4100 N. 24th St., Dept. D, P.0. Box 3606
Quincy, IL 62305-3606
Phone: (217} 224-9600, Fax: (217} 224-9607

WWW-americantadiohisterv-eom

Industry

®NORMAN EPSTEIN, VP/GM at
KLAC & KZLA/Los Angeles, has been
elected Chairman of the Board for the
Southern California Broadcasters As-
sociation. Rounding out the board are
Vice-Chairman TOM MOSHER, Secre-
tary TRIP REEB, and Treasurer DOYLE
ROSE. Meanwhile, KTWV & KFWB/
L.A. VP/GM CHRIS CLAUS becomes
Immediate Past Chairman and Execu-
tive Committee member.

® BRETT RATEAVER has been pro-
moted to Director/Sales at Group W
Radio Sales. He has spent six years
with the company.

Births:

WQCD/New York Dir. Mar-
keting/Creative Services Larry
Miller, wife Kathy Chazen, son

. Zachary, May 31.

WBOP/Harrisonburg, VA
PD/mornings Rich Randali
Zaber, wife Ginger, daughter
Felicia Ann, June 2.

WRXK/Ft. Myers, FL APD
Brad Beasley, wife Tracy, son
Matthew Craig, June 5.

WVIC/Lansing MD/after-
noons Jim Parker, wife Cathy,
daughter Shelby Elizabeth,
June 6.

L4 KOUL/Corpus Christi, TX
GM Bill York, wife Rhonda,
- daughter Gracie Helen, June 9.

4 Condolences

Giant Records A&R Execu-
tive Danny Keaton, 33, June
13.
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Michael Blake — Nights g
KEGL/Dallas (214) 401-0317

Fast Eddie Coyle — After-
noons KEGL/Dallas (817) 481- |
7539

Dan Selt — Charisma Rec- .
ords Cleveland Promo/Mkt. Dir %
(216) 688-8820

Stan ‘““The Man” — Morn-
ings WWW(Z (Z93)/Charleston,
SC (803) 556-2184

i
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® TONY RIZZA joins Metro Traffic
Control as Regional Director/Market-
ing, North Central Region. He previ-
ously worked as VP/Radio Properties
at Sheridan Broadcasting Corp

® CHERYL BROZ, formerly KRBE/
Houston's MD, assumes Special Pro-
jects responsibilities at Shane Media
Services.

® DAVID KERSTIN has been elevated
from VP/Sales to President at Broad-
casters General Store, a broadcast
equipment supply company.

® ROBERT FLAX has been tapped as
Exec. VP at EMI Music Publishing
Worldwide. He most recently was a Sr.
Partner at the law firm of Grubman In-
dursky Schindler Goldstein & Flax

® MITCHELL RUBIN segues to Direc-
tor/International Acquisitions & Special
Projects at BMG Music Publishing
Worldwide. He previously served as
GM at BMG Music Publishing Interna-
tional’s London bureau.

® KAREN LEE has been upped from
Director/Entertainment to VP/Entertain-
ment at Rogers & Cowan Inc.

Reunited And It Feels So Good

WRKO/Boston recently held its 25th Anniversary Reunion Party. Reminisc-
ing at the event are (I-r) Fuller-Jeffrey Broadcasting’s J.J. Jeffrey, former air
personality Frank Kingston Smith (aka Bobby Mitchell), retired News Direc-
tor Roger Bump, ex-GM Perry Ury, KSTP/St. Paul's Chuck Knapp, ABC
Radio Networks' Mel Phillips, WRKO's first PD Bob Henabery, WXKS/Bos-
ton's Arnie Ginsburg, and former MD Paul Power.

| WHAT DO.....

| KIS, KROQ, KPWR, KQLZ, WRBQ, KOY
{ KMEL, KFOG, KNBR, KITS, KRQR, WNEW

WHTZ,
. WHYT,

WALK, WGN, WGCI, WBBM, WVAZ,
WwdJ, WJR, WIOQ, WUSL, KSHE,

WKBQ, KQRS, KLXK, KSTP, WMAL, WAVA,

WBCN,

HAVE IN COMMON?

WGST, WAPW, WBZZ, WMXP.....

|
i And over 1,000 other stations.....

They do business with U.S. Tape & Label!

WHY?

Because we're the BEST in the bumper
strip, window label business. We have to be!
Don’t listen to “Product Pitches’!

Do call anyone above for their experience

on our quality, service & price.....
Then call us.....314-423-4411.

U.S. Tape & Label

Saint Lowis. Missouri

Home of the TRAVELING BILLBOARD™
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gy UNITY 2000

"We've tried several boxes, but the
UNITY 2000 is the best by far.

It's loud, it's clean, and it KICKS!
Just listen to these airchecks!”

Scott Wheeler, Program Director
WHHH, Hoosier 96, Indianapelis

“Saved us a ton of dough AND it sounds better

THE UNITY 2000 DIGITAL AUDIO PROCESSOR than allthe other boxes pu together!”
‘ ' Gary Alan Kline, Chief Engineer

WHHH, Hoosier 96, Indianapolis

All of the tools of the FM broadcast
audio chain in a single chassis.

Call or write for a free brochure
and/or demo of the UNITY 2000.

2501 West Third Street @ Cleveland, OH 44113 ¢ 216.241.3343 ¢ FAX: 216.621.2801
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R&R OVERVIEW

roblem employees are like

ticking time bombs within

your company. Atlanta-
based consultant/author Everett
T. Suters identifies the five most
most common types of problem
employees and offers the following
advice on how to handle them:

Failure Avoiders

These people are usually hard-
working, loyal employees. What'’s
their problem? They avoid con-
frontation, lack initiative, are un-
comfortable making personnel de-
cisions, and don’t take risks that
should be taken. They’re preoccu-
pied with the prospect of failure
.. . and avoid any avenue that may
lead to it.

* Solution: Don't tell them exact-
ly how to do their job — make them
start taking initiative. Don’t put
them in a position that may dictate
the company’s future.

MANAGEMENT
Five Types Of Problem Employees —
And How To Deal With Each Of Them

Mavericks

These are bright, innovative
employees who just can’t function
as team players. They could be
compared to the multi-million dol-
lar baseball player who compiles
great stats . . . without helping the
club win games.

* Solution: Most mavericks sim-
ply do not fit into a company struc-
ture and. unfortunately, must be
terminated.

Marginally Mediocre

Not competent enough to pro-
mote, not incompetent enough to
fire, these people turn in con-
sistently mediocre performances.
This results in wasted time and op-
portunities, while draining morale
In more proficient workers.

* Solution: For newer hires, ad-
mit you made a mistake and fire
them. Otherwise, you might try re-

hether you're Inoking for a
W new job voluntarity or out

of necessity, Jeffrey J.
Mayar — author of “if You Haven't
Got The Time To Do it Right, When
Will You Find The Time To Do 1t
Over” — offers a plethora of tips
on how to get it in his new book,
“Find The Job You've Always
Wanted In Half The Time With Half
The Effort” (Contemporary Books/
$16.95).

To heip you find your true call-
ing, Mayer offers what he calls
a “career discovery system,” a
series of questions and lists that
help you match your abilities, per-
songlity, and priorities with the
most compatible work situations.
The rest of the book:

* Guides you through the job-
hunting process, with advice on
networking, generating job pro-
spects, and organizing your hunt.

* Offers 71 tips to help you
create an attention-getting
resume.

* Walks you through the inter-

Find Better Jobs Faster

g,
Ve
%ntedinw

! “The Career Discovery System |
| That Witl Help You Land Your |
; }nyam Jobin Wee__lgs, Not Months

Jeftrey J. Mayer
view process, including a section
on recognizing and responding to
itegal questions.

® Points out the warning signs
to avoid in your search and inter-
views.

* Explains how you can inter-
view your potentiel employer to
make well-educated decisions.

Mayer begins a promational tour
for the ‘book: this week and ia eager
to work with rads. Contact him at
{312) 944-4184,

assignment to a different — possi-
bly downgraded — job, where the
worker may either prove more val-
uable . . . or quit.

Execs With Egos

Sometimes assets, other times
liabilities, these folks’ poor human
relations skills and perceived self-
importance often make them terri-
ble role models and drive away
many talented employees.

® Solution: Promote an atmo-
sphere of participative manage-
ment, holding regular meetings
and encouraging managers to
work with their subordinates,
rather than above them. Set an ex-
ample of open communication in
all levels of the company.

Warring Workers

When employees can’t get along,
the work of the entire company suf-
fers. Usually, clashes develop over
who has what responsibilities.

* Solution: Minimize conflicts by
clearly definining job descriptions.
Emphasize that company policy
won't tolerate conflicts and doing
so could jeopardize jobs. In the
case of interdepartmental con-
flicts, work with the employees and
their managers to establish ground
rules for working together.

Fire When Ready

r-[‘ ermination of an employee
should take place when it is
right for the business, not
when you have prepared yourself
emotionally. According to the
Round Rock, TX-based Practical
Supervision magazine, the firing
should take place as soon as the
facts warrant it and the paperwork
has been completed.

Before swinging the ax, how-
ever, be prepared. If you're ter-
minating for cause, make sure you
have thorough documentation. If
the termination is the result of a
workforce reduction, check to con-
firm the selection process was fair,
legal, and sufficiently documented.

1 T WA

“Join us next week on the Executive Stress Show when well visit the
office of CEQ Brad Munson and learn how he delegates to his personal
secretary the responsibility of buying his wife a birthday present."

Delegate More Effectively

elegation can help maximize the efficiency of your office. Man-
D agement consultant Harold L. Taylor, author of “Delegate: The

Key To Successful Management” (Warner Books/$8.95), offers
the following four suggestions:

* Define the timeframe. Tell your empioyees when you expect tasks to
be started and when they must be finished.

* Clarify the task. Thoroughly explain the purpose of the work and how
it is currently done. If an employee has suggestions for improving
the procedure, keep an open mind.

* Offer helpful advice. Tell employees about available resources and
possible avenues of information that are open to them.

* Lay down rules. Clearly state the bounds of the employees’ authority
while performing the task, and make sure they know how their work
will be evaluated.
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®June 17-21 — New M: =i | @ August 6-8 — Morning Show
Seminar. Marriott Marg. Boot Camp '92. Crowne Plaza

Ravinia. Atlanta

® August 13-16 — Jack The
Rapper Convention. Atlanta Hil-
ton and Towers Hotel

® August 15-16 — Dan O'Day’s
“Air Personality Plus+" semi-
nar. Holiday Inn Georgetown,
Washington, DC

® September 9-12 — NAB
Radio '92. Convention Center,
New Orleans

@ September 23-26 — RTNDA
47th International Conference &
Exhibition. Convention Center,
San Antonio

@ July 16-19 — Upper Midwest ®September 29 — CMA
Conclave. Radisson Hotel Awards. Grand Ole Opry, Nash-
South, Bloomington, MN. ville.

Hotel, New York City.
®June 17-21 — Rapfest '92. |
Sheraton City Center Hotel,
Cleveland.

® June 18-20 — Talk Show
Host Convention. Mayflower
Hotel, Washington, DC

® June 25-27 — Bobby Poe
Convention. Sheraton Pre-
miere, Tysons Corner, VA.

® July 8-10 — McVay Media
Annual Program Director’s
School. Pierre Radisson Hotel,
Cleveland

B e R e T R e e e R s I L P

BEFORE RANTEL

ST-FM 92 STAR

E: ARBITRON, SUMMED 1991 = BALTIMORE W50

nl

§
TO7aL PERSOMS 13

WORDAT SUADAY 4100

RANTEL

301-490-8700
LAUREL, MARYLAND

*92 STAR CHANGES TO 92-Q (AUG)

WITH RANTEL

WERQ-FM 92-Q

= BAITIWORE W54k

SOURCE: ARAITROY, WINTE
4 AN 17 WIDRIGHT = ACH SHARL

NTEL. RESEARCH THATMOVES THE NEEDLE
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Radio Stations Agree: Nothing Else is
as Good as TM Century’s GoldDisc’

A Huge Help!

TomyCuddy

Vice President

WPLJ/ABC Radio
New York

Hear for yourself: The clearest, cleanest classics come from TM Century! [f your statiop’s in an audio processing war or
quality battle, call to get a free NoNoise Compact Disc. Cgmpare TM Century’s GoldDisc” with any other music. Hear for
yourself the impressive improvement you get from GoldDisc” side-by-side with “record company” oldies (or anything else)!

GoldDisc® is TM Century’s all new third generation of radioach, with today’s research, the largest libraries, “clean”
lyrics, hit radio “45” lengths, and the best quality CDs. GoldDisc’s have tight starts, consistent audio levels, perfect timing,
maximum dynamic range, great stereo separation and superior sonic qualityl TM Century has hundreds of researched hits

you can't find on CD anywhere else!
TM Century’s secret is NoNoise. It's in our unequalled $100-a-minute, 100% digital, 100% in-house CD mastering studios

that seamlessly get rid of hiss, hum, clicks and pops without taking away any music! GoldDisc® with NoNoise gives you the
biggest and the best oldies library on the planet! Respected engineers tell us GoldDisc® lets them adjust processing to

Consistently Highest Quality
...Tremendously Convenient

Dick Bartley

Host/ Producer

“American Gold”

legally increase FM modulation 8 to 10%, with corresponding gains in loudness without any sacrifice of quality!
Experts Agree: Hear why 2,200 stations use TM Century’s CDs for the very best quality. Call for your free GoldDisc® CD

pi

the quality Hit-
Discs™ deliver to

“We depend on

“TM Century, 1
love those Hit-

“We're proud to
use the TM Cen-

“HitDisc™ CDs
give American

5 |

“TM Century
Compact Discs

“HitDiscs™ send
Muzak the new

New York:
WYNY, WPLJ,
WRKS, WFAS

Los Angeles:
KIIS, KOST,
KKBT, KJLH,
KXEZ, AFRTS
Chicago:
WXEZ, WFYR,
WGCI, WWBZ
San Francisco:
KFRC-FM, KBAY,
K101, KABL, KOIT

; Discs™. They tury Compact Country Count- not only have sones so fast that : o
Casey’s Top 40 help my Weekly DichmAmetI?ican down ya clean, beena time-saver, onegxsveek the ink V?lm}alg evls) hia:
and Glcc)llileiCS for Top .40 have CD Top 40. 1love the crisp sound. TM but have sig- wasstill wet! T™M wioQ WES'?\IZ{
gvur o deS,S OWS.  quality and all of quality & clarity Century’sCDsare nificantly in- Century CDs WOGL, WKSZ,

Ve tried "em, we  ys at KIISFMap- of HitDiscs™. truly flawless” creased the sound great!” WXTU
ﬁlggged?,r,n’ WeTe preciate tl’}eu con- They save us fidelity of our on- Detroit:

: venience. ime.” air 1

time. Bop % Steve Ward i eeQl

. . i Manager— ' .

Gal'y Landis Rick Dees Shadoe ll-i(c!s';,/gfdlecg Robert Hall Programrgning Dallas:
Vice President KIIS w“ ~ Vice PresidentProg.  Foreground Broadcast KODZ, KYNG,
Director of Prog. . L0 Stevens American Satellit Muzak® KVIL, KIMZ,
Westwood 1 0s Angeles, “American Country atelinte KLRX, KLUV, KPLX
Radio Top 40”7  Countdown” Music Boston:
Network Network WMJX, WZLX,
WBMX, WBZ,

WODS, WVBF

DC:

WAVA, WASH,

WMET, WPKZ,

WTOR, WXTR,

GoldDisc and TM Century are trademarks of TM Century, Inc. NoNoise is a trademark of Sonic Solutions, licensed to TM Century, Inc. WQMR, WDJY

T™MCentury

"""""""""""""""""""""""""""""""""""""" 33

Edemo CD with no obligation and details on your low cost CD'
 trade-in program. Fill in, then mail or FAX to (800) 749-2121.

: Signed Title

: Stati h :

14444 Beltwood Parkway, Dallas, TX 75244 | ddres rhone — §
State Zip '

AL S aricanradiohictory com
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\echnology Showcase

DYNAMAX DCR 1000
Digital Cart Recorder
:' 3 ._H

* Qver 5 minutes of 15 kHz stereo
audio on each 13MB floppy disk

¢ Low cost 2MB disks hold 60 second spots
» Simple cart-like operation, no DJ training needed

* Maintenance-free design
Call Fidelipac for details.

:
]ri BROADCAST PRODUCTS BY FIDELIPAC™

Fidelipac Corporation
P.O. Box 808 + Moorestown, NJ 08057
TEL: (609) 235-3900 - FAX: (609) 235-7779

TDK's NEW SM
CASSETTES:
“IT'S ABOUT TIME”

£TDIK. Baram
R

+ Now available in 10, 20, 30. and 60 minute lengths.

« Superior high bias cassette for studio and
demo recordings.

- Uses top-quality SA tape pancake for low
noise and wide dynamic range.

« Ask for our new A/V catalog.

(<) SONOCRAFT

5§75 Eighth Avenue, New York, NY 10018
TEL 800-274-7665 FAX 212- 564-0488

The New Series 2!

The Series 2 offers the features that
broadcasters want. Dolby HX Pro Head-
room Extension, Digital Tape Timer, Ac-
tive Balanced Inputs & Qutputs . . . to-
gether with ITC's high quality and relia-

bility.
ih

For more information and the

name of the closest Series 2 dealer,
call ITC at 1-800-447-0414 or

call collect at 309-828-1381.

No more
dead air

From ad sales to
call-ins, our voice
mail fills your slots

Use any 286/386 and our voice software products to
respond to listeners, promote community events, send
fax's on demand, & even manage your incoming phone
calls for greater efficiency and bigger profits.

New to voicemail? Order our %25 PC Opportunity
Toolkit 1o learn how your business can profit from our
full line of voice-based "Recession Weapons.”

DemoSource GG |
1 800 283-4759 M3 -.:..u

8345 Rescda Blvd. Ste 202 » Northridge, California » 91324 « USA

DISC TRAK"

Digital Cart Machine

(D quality on 50¢ media.

112 seconds of stereo on removable 3'/2" floppy disk.
Available in both record/playback and playback.
Immediate delivery.

The World Leader in Radio Broadcast Technology

E ELECTHONICS INC.

Phone: (217) 224-9600 Fax: (217) 224-9607

Digital DJ..

Digital DJ Satellite System

$7,995.00!
SMN-JSA-UNISTAR-Moody-Etc

Digital DJ replaces all your old audio Cart sources with high auality
digital audio from a computer hard disk.

Complete Satellite Systems From $198.00/Mo.
Multi-day Satellite programming is a snap! Full ID, Jingle, Magic
Call & Liner rotation and live assist options. Auto spot Set fill,
Subs for illegal spots. Real Time operation with auto update after
power failure. Many options. Easy installation and operation.
Eliminate your paper lLog. it’s all on the screen including live
rotating tags & copy. news and lists. Call for new Demo disk and
brochure.

Q Sateliite Stations: Eliminate book tapes, stacks of carts, super
switches and old automation with a complete programming
System.

Q Automation: Replace all your multi-carnt playbacks. Get real
walk-away.

Q CD Programming: Soon Digital DJ will random program CD
tracks with playlists from Music Log.

Qur 12th Year - 1000+ Stations!

The Management
1-800-334-7823 / 1-817-625-9761 / Fax 817-624-9741
P.O. Box 1-36457 Fr. Worth, TX 76136

Sound Effects at the
Touch of a Button!

b

The BOING BOX™ puts hundreds of digitally
sampled sounds right at your fingertips—from
gunshots to rim shots, barking dogs to helicopters.
@ |t's EASY! Select a sound, press a button, and
the sound plays. Forget CD sampling!

@ A special effects feature lets you modify each
sound, play sequences, repeat, and more.

Call 1-800-338-3348 for the name of a dealer near you.
Suggested retail pnce $179.00

_Campbell, CAG5008
TEL. 408-866-8300 FAX 408-866-4859

A generation better. . .

Audiometrics
CD 10 PR e
Compact Disc  _, —
Cartridge o N
Machine @ |

* Uses CD cartridges. * 3-beam optics.

* Plug-in circuit boards. * No more dead air

* Quick Search * Recognizes &
& Location. responds to INDEX 3.

You'll find the CD 10 a friendly, likeable programming too!
which will encourage you to take CDs direct-to-air. Call
Harris Allied for more information on the CD 10.

HARRIS
3ﬁdLLIEE):

BROADCAST EQUIPMENT

T T O e ot T o T o
(O a2 1 ' it I T T i
Fax (317) 966-0623 ¢ In Canada (800) 268-6817

"Reach
Equipment
Buyers In

Technology

Showcase

Call Henry Mowry

310-553:4330

waran-araericanradiohisterv=-eom
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NEW THIS WEEK

©® VANESSA WILLIAMS: THE
COMFORT ZONE
COLLECTION (PolyGram)
Five songs, 35 minutes. In-
terview and clip collection in-
cludes “Save The Best For
Last,” "“Just For Tonight,” and
a never-before-seen clip for
“What Will | Tell My Heart.”

/' ®GIMME SHELTER (ABKCO)

. This uncut version of the

90-minute Rolling Stones
1969 tour documentary has

classics, the film features per-
formances by Tina Turner, the
Jofferson Alrplane, and the
Flying Burrito Brothers.

®ELVIS: THE LOST

PERFORMANCES

(MGM/UA)

This hourlong catalogue of
previously unseen outtakes
from “Elvis ‘That's The Way It
Is'" and “Elvis On Tour” fea-

‘Forbes’ First
With Multi-Ad
Floppy Disc

he Forbes June 22 sub-
scribers’ issue will include
an IBM-compatible 5%-
inch floppy disc that sports 10 com-

panies’ interactive ads.

American Express, Jaguar, the
Chicago Board Of Trade, Chevro-
Glenlivet scotch, Merrill
Lynch, Epson, the Postal Service,
and others paid $57,920 each (the
cost of a full-page color ad) for disk

let,

serts before, this reportedly is the
first to feature multiple advertisers.

WEEKEND BOX OFFICE
JUNE 12-14

$11.20

1 Patriot Games

TOP TEN SHOWS
JUNE 8-14

1 Roseanne
2 NBA Finals Post
3 NBA Finals Game 4
4 Movie (Sunday)

(“Shattered Dreams”)

5 Coach
6 Home Improvement
7 NBA Finals Game 6
8 NBA Finals Game 5
9 60 Minutes

10 Cheers

Source: Nielsen Media Research

‘Tube Tops

Michael Jackson's new
eight-minute music-film “Jam”
— which features Chicago Bulls
star Michael Jordan — world
premieres on Fox (Friday,
6/19, 9:30pm). Heavy D and
Kris Kross aiso appear in the
film.

Friday, 6/19

€
g

Atlantic’s Goldberg

Vs. P.J. O’Rourke!

pparently, being Atlantic
ASr. VP and ACLU Founda-
tion Chair isn't enough for
Danny Goldberg. This week he
dons yet a third cap in the Nation,
where he critiques frequent Rolling
Stone contributor P.J. O’Rourke’s
last two best-selling books.
Calling the trendy neo-conserva-
tive writer “as hip as [ultra-conser-
vative North Carolina Senator] Jes-

left bother to speak the language of
popular culture, or speak to the dis-
tinctive set of cultural and political
dramas that baby-boomers have
experienced.”

* Overnight sensation Billy Ray
Cyrus tells People his wife of five
years, Cindy, divorced him just /ast
October — because of money.

X space. All show times are EDT/PDT uniess oth- W .

never been available on home P erwise noted; subtract one hour for CDT. se Helms,” Goldberg ascribes

video. In addition to the vintage Although Forbes and other mag- CRSChi U aylal il I Diocr, O'Rourke’s success partly to “the

live! renditions of 12 Stones azines have created floppy disc/in- o S S fact that few political thinkers on the »

RUSH GROOVE — “A big differ-
ence between my compamy and a
lot of other black entertainment
companies is | don’t sell black cul-
ture to black people. | sell tack cul-
ture to people who are consumers
of black culture ... . We market
our product to everyone who will
buy it,"” says Rush Communications
Founder/Def Jam co-owner Russell
Simmons, who's profiled at length

% tures live performances of {Paramount) “She told me, ‘Billy, you might in the July Vanity Fair and — per-
. "Teddy Bear,” "Heartbreak 2 Sister Act $9.54 never make it, and | can’t keep on  haps not coincidentally — the New
% Hotel,” "Hound Dog,” "All {Buena Vista) * Joe Diffie and Collin Raye going like this.’ " York Times Business section
é Shook Up,” and more. The 3. Lioussatier #8170 perform live from South Caro- * Referring to his debut release,  (6/14)-
 compilation also includes 10 (Universal) lina's Myrtle Beach Speedway Franci 's sina.
| 4 Lothal Weapon 3 $6.33 in the first of f Hona “Dri- Dr. Cleve Francis, country’s sing-
~ minutes of 1970 rehearsal n the first of four hourlong “Dri ina cardiologist, admits. “This al- $175,000 for every 14 Ibs. he lost
% footage shot on the MGM lot. (wB) vin’ Country” concert specials i M using the formula (Globe)
§ Far And Awsa $3.72 bum is a little clinical.” But Mary ) Al
- y (TNN, 7pm EDT/4pm PDT). N i ® Newly slim vocalist Luther
{Universal) o Sir Mix-A-Lot, “The Arsen- Francis, his mother, says, “it's not Y >
© GRAND CANYON (Fox) MR otg, ThogArSEn Vand d to redo KKBT (Th
: (Fox 6 Encino Man $2.87 io Hall Show” (syndicated; as if he doesn't know anything. If ~ Yandross pad lo re $riipe
Featusre film st?mngdKevln (Buena Vista) check local listings). something goes wrong, he can a- Beat).IL.A.s billboards to refiect his
l's'llrl\)e, ntel\l!e _rtalrtdn,sanw::lraer: 7 Alien 3 (Fox) $2.73 e Richard Marx, “The To- ways go back to medicine” (Peo- ~ NeW image (Globe).
R B s E o 8 Class Act (WB) $2.13 night Show Starring Jay Leno” /o) Jackson Didaction
Zevon’slGlantheprIse single, {9 Basic Instinct $1.10 (NBC, 11:35pm). ple). ) .
"Searching For A Heart.” % (TriStar) * Rush, Julian Lennon, and g e P es T Us runs two excerpts fiom Mi-
% 10 Wayne's World ~ §1.05 Tori Amos perform on the first boys in fall jackets: Randy Travis,  chael Jackson's book, “Dancing
 COLD JUSTICE . (Paramount) anniversary edition of “ABC In Hal Ketchum, Ricky Van Shelton,  1he pream” (due from Doubleday

{Columbia TriStar)

Who frontman Roger Daltrey
stars in this feature film as a
has-been prizefighter who's
encouraged to return to the
ring by a mysterious priest
(Dennis Waterman).

® LOUIS JORDAN AND

THE TYPMANY FIVE (BMG)

This 50-minute compilation
. combines movie excerpts, vin-
. tage footage, and '40s “soun-
dies” to showcase the late Jor-
dan as he and his band perform
“Is You Is Or Is You Ain't My
Baby,” “Five Guys Named
Moe,” “Shine,” and more.

® ENCINO MAN (Hollywood)

O LETHAL WEAPON 3 (Reprise)
Single: It's Probably Me/Sting w/Eric Clapton (A&M)
Other Featured Artists: Elton John, David Sanborn, Michael Kamen

e

CURRENT

All figures in millions

*First week in release
Source: Exhibitor Relations Co.

COMING ATTRACTIONS:
This week’'s openers include
“Batman Returns,” starring Mi-
chael Keaton as the superhero
who must battle his archene-
mies Catwoman (Michelle
Pteiffer) and the Penguin (Dan-
¢ nyDeVito). The fim’s forthcom-
 ing Warner Bros. soundtrack
. features a Danny Elfman
w score, as well as the new
. Siouxsie & The Banshees
 track, “Face To Face.”
%

Single: You're Invited But Your Friend Can't Come/Vince Neil
Other Featured Artists: Jesus & Mary Chain, Cheap Trick

Concert” {midnight).

* Roger Daltrey, “Late Night
With David Letterman” (NBC,
12:35am, Saturday).

Monday, 6/22

e Wayne Newton, “Arsenio
Hall.”

® Roger Daltrey and the
Chieftains, “The Dennis Miller
Show" {syndicated; check local
listings).

Tuesday, 6/23

¢ Clint Black, “Arsenio Hall.”
® Beautiful South, “Dennis
Miller.”

e Marilyn Horne,
Leno.”

* Majek Fashek, “David Let-
terman” (12:35am, Wednes-
day).

“Jay

Wednesday, 6/24

s Jazz bassist Eddie Gomez
and New Age composer/key-
boardist Bill Douglas perform
on “Richard Stoltzman And
Friends” (PBS,; check local list-

Travis Tritt, Clint Black, and Kevin
Welch.

Heavy Metal Kids

* Kiss masterbassist Gene Sim-
mons says: “"When | was a kid, 30
seemed ancient. But in this busi-
ness you can be a kid forever, as
long as you fight to hold onto the
lifestyle. And if that means wearing
black nail polish, then that’s what it
is" (Us).

e “AIDS is an issue for me. It kin-
da cramps my style” — Guns N’
Roses axemeister Slash (Us).

Lightweight Contenders
e Thanks to Ultra Slim Fast,
Meat Loat is 84 Ibs. lighter and $1
million richer. He's down to 216
Ibs. — having contracted to receive

in July): a prose meditation on inno-
cence and a poem entitlec “Ryan
White.”

‘Cher The Spotlight

Actor Ray Liotta (“Goodfellas”)
says that one dinner with Cher has
generated more PR than all of his
movies ever did. “More people
have come up to me in the bank be-
cause of this Cher thing. It's unbe-
lievable. | guess I'm finally feeling
like I'm making it” (Star).

Willie & The Stooges

Entertainment Weekly asked four
top saxmen to critique Bill
Clinton’s recent showcase of his
saxophone stylings on the “Arsenio
Hall Show.” David Sanborn noted,
“He seems to draw from a iot of in-
fluences, including Sonny Rollins
and Curly of the Three Stooges”
(Us).

Littie Triggers

¢ “| have this scathing lite bird
that sits on my shoulder and just
goes, ‘Hey, you're a heap of shit.’
It's like facing the most loathsome

sides of one’s nature.” — Annie
Lennox (Esquire).

® The seal Casey Kasem hired
to perform at his daughter's birth-

®CLASS ACT (Giant/Reprise)
Singles: Full Term Love/Monie Love
A Class Act I/B Angie B
Other Featured Artists: Kid ’N Play, Jade, Lord Finesse

ings).
¢ Al Jarreau, “Arsenio Hall.”
* Henry Rollins reads poetry
on “Dennis Miller.”

® DEEP COVER (SolarlEpic)

® MO’ MONEY

COMING

Single: Mr. Loverman/Shabba Ranks

Other Featured Artists: Po’ Broke & Lonely, Calloway, Jewell
® STRAIGHT TALK (Hollywood)
Single: Light Of A Clear Blue Morning/Dolly Parton

Single: The Best Things In Life Are Free/Luther Vandross & Janet
Jackson (Perspective/A&M)

* Black Sheep, “Jay Leno.”

¢ The Jesus & Mary Chain,
“David Letterman” (12:35am,
Thursday).

* Ottmar Liebert, ‘“Jay
e Warren Zevon, “David Let-
terman” (12:35am, Friday).

— waany americanradiohistory com

MUSICAL EDUCATION — “You
start off thinking all you have to do
is write great songs, perform really
well, and do well in the recording
studio. That is maybe 20% of the
job. The rest of it is being a brilliant
politician, an actor, a hypocrite, a
liar, and a shrewd businessperson”
— Sass Jordan (Canadian Musi-
cian).

day party peed in the pool (Globe).
Each week R&R sneaks a peek
through the nation’s consumer

- magazines In gearch of ewery-

thing from the sublime to the.
ridiculous in music news. RER.
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Pictorial Peaks: This page, clockwise from top left: keynoter Gen. Nor-
man Schwarzkopf; the “‘Radio On Radio” panel (i-r, Rep. Tom McMillen,
Rich Balsbaugh, Garry Wall, Jeff Pollack, Mel Karmazin, Larry King), the
Welcoming Cocktail Party scene, the Sony Tech Fair featuring Sony’s
new Mini Disc digital record/playback system, the “Sexual Harassment”
panel (I-r, Jason Shrinsky, Sallie Forman, Mary Catherine Sneed, Jay
Waks), keynoter Roger Blackwell.

Adjoining page, musical moments to remember from ZZ Top, Garth
Brooks, the Neville Bros., Shanice, the Indigo Girls, the Allman Bros.
Band, Lorenzo, and Jabulani.

www -americanradiohistorv-com
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Convention 92 . . . Best Ever

R&R’s Convention ’92
concluded last Saturday on
a note of inspiration spark-
ed by a national hero, an op-
timistic industry outlook,
exceptional musical perfor-
mances during the Super-
star Show, and the meet-
ing’s usual good cheer for
its 3000 participants.

Some of the convention’s
memorable moments in-
cluded Gen. Norman
Schwarzkopf’s 75-minute
talk about radio, leader-
ship, and the effects of war;
Garth Brooks’s remarkable
acoustic set following the
temporary loss of his drum-
mer; ZZ Top’s rousing visu-
al/musical presentation;
topical panels dealing with
sexual harassment and the
future of the radio industry;
and a series of T.J. Martell
fundraisers, which netted
$100,000 at the convention it-
self and a record $400,000
for all its events of the
week.

Superstar Show
Spectacular

In- the tradition of Con-
vention concert finales, this
year’s Saturday Superstar
Show smoked. Garth
Brooks, performing without
his drummer — whose wife
gave birth prematurely to a
boy on the eve of the con-
cert — fashioned an im-

Industry figures on
the ‘Radio On Radio’
panel predicted a
strong recovery —
if those who are
passionate about
the business are
allowed further
access to
ownership.

99)

promptu semi-acoustic
show that showed off his
pop and rock roots. Solo and
semi-solo covers of Bob
Seger’s ‘‘Night Moves,”
Don McLean’s ‘“Vincent,”
and Simon & Garfunkel’s
“Mrs. Robinson’ alter-
nated with band versions of
Brooks hits “The River,”
“The Dance,” and “The
Thunder Rolls,” plus a
brand-new song. A rollick-
ing encore of ‘“Friends In

Pictured at top, the "Owning & Leasing Radio” panel. Second row (I-r): “Sexual Harassment” panelist Mary
Catherine Sneed, the Box's Tamara Walters and Les Garland. Third row, beneath the Martell Silent Auction dis-
play, the “Talk In A Music Format” panel. Fourth row: Giant execs Irving Azoff, Charlie Minor, and Cassandra
Mills with new act Jabulani. Below, part of the Westwood One crew.

warww—armericanradiohistory-com g

Low Places” earned
Brooks his second standing
ovation from the largely
non-Country audience.

ZZ Top not only had the
crowd standing, but boogie-
ing full-tilt by the end of
their performance. Utili-
zing moving ramps, fur gui-
tars, lavish backdrops, and
a bevy of dancers on tunes
such as “Legs” and the
visually spectacular ‘‘Viva
Las Vegas,” the trio also
reached back to their blues
roots for several early
tracks. An encore featuring
their best-known staples —

m

We feel the FCC has
come up with a
reasonable
proposal, but the
industry could live
with the NAB'’s
concept. It’s
important for the
public to have
people who want to
run radio stations
own them.
~ Mel Karmazin

99)

“Tush,” ‘“La Grange,”
“Tubesnake Boogie”
provoked outbursts of danc-
ing and headbanging
throughout the audience,
and led to a supercharged
transformation of the ‘““‘Bev-
erly Hillbillies Theme,”
which concluded the con-
cert on a suitably surreal
rocking note.

Radio On Radio

Despite uncertainty over
the prevailing economic
and regulatory climate, in-
dustry figures on the ‘Ra-
dio On Radio” panel pre-
dicted a strong recovery —
if those who are passionate
about the business are al-
lowed further access to
ownership.

“What we would like is
the opportunity to acquire
more stations than we are
now allowed,” said Infinity
Broadcasting Chairman
Mel Karmazin. “We feel
the FCC has come up witha
reasonable [30-30] propos-
al, but the industry could
live with the NAB’s [more
limiting] concept. It’s im-
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66

There are so many
operators in our
markets who are not
radio people ... It
would be nice to
flush them out, have
a couple of more
facilities in a
market, and be able
to run them well.
— Rich Balsbaugh

99,

portant for the public to
have people who want to
run radio stations own
them.”

Fellow panelist Congress-
man Tom McMillen (D-
MD) remarked: “If you
don’t have good economics,
diversity doesn’t matter
anyway. [However], if we
unshackle the rules, we
could end up with an
oligopoly. We have 50 in-
vestors now who have 50%
of the radio business. As a
public policymaker, I have
to have some concern about
that.”

Pyramid Broadcasting
CEO Rich Balsbaugh noted,
“The duopoly opportunity
for a group owner like my-
self would be important.
There are so many opera-
tors in our markets who are
not radio people . .. they
don’t know how to sell right
or they sell at low rates. It
would be nice to flush them
out, have a couple of more
facilities in a market, and
be able to run them well.”

Karmazin denied that
outside forces are creating
economic misfortune in the
radio industry. “However,
we do have a lot of people in
our business who don’t
know how to market radio
properly. If any station is
fortunate enough to be suc-
cessful with teens, that sta-
tion should find salespeople
who can learn how to sell
teens. We’ve had too many
examples of stations that
have changed their format
because the sales depart-
ment was unable to sell it.
MTV is doing about $300
million a year with very low
ratings selling to a 12-24
demographic.”

Sexual Healing

At Saturday afternoon’s
“Sexual Harassment In

L conmnamanssisusasisnc= s

L

Stevens, and MCA's Mark Gorlick.

At top (I-r): Gold panelists Joe McCoy and Mike Phillips; Miller Kaplan Arase’s George
Nadel Rivin and KROQ/L.A. GM Trip Reeb. Second row left, the “UC: 25-54 Format?"
panel; right, WB AC staffers Dino Barbis, Jenaifer Grossberndt, and Steve Zap. Third row
left, the “Interactive Phones" panel; right, veteran promotion man Moe Preskell and his
wife, Sophie, flank Mary and Steve Resnik. Selow left, the “AOR View From The Top”
panel; right (I-r), Hot97/NY’s Joel Salkowitz, MCA's Bruce Tenenbaum, #PGC/DC's Jay

The Industry’ session,
AWRT President-Elect
Sallie Forman pointed out
that 88% of women have ex-
perienced some form of
sexual harassment. With
that in mind, AWRT and
Cap Cities/ABC decided to
join forces and initiate a
“Stop Sexual Harassment”
campaign that includes a
radio PSA that will be
available soon.

Summit Communications
Group VP/Operations
Mary Catherine Sneed re-
vealed that she was a vic-
tim of sexual harassment in
the late *70s by a PD who at-
tempted to take advantage

of her in her hotel room at
an industry function.
Consultant Donna Halper

66

PDs should be here
because they’re in
the position to help,
to nurture more
females in jobs —
not just as tokens.
Management sets
the tone — the fish
rots from the head.

— Mary Catherine Sneed

m
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said she, too, was nearly
sexually assaulted by a ra-
dio executive ‘“who is still in
the business today”’ during
a job interview.

Kaye Scholer attorney
Jay Waks described 1992 as
“perhaps the most signifi-
cant year in the develop-
ment of employee rights,”
citing new laws involving
civil rights and disabilities.
He said an upcoming EOC
study to identify industries
where harassment fre-
quently occurs will include
a look at the entertainment
industry in general.

“Those PDs should be
here because they’re in the

position to help, to nurture
more females in jobs — not
just as tokens,” Sneed said.
“Management sets the tone
— the fish rots from the
head.”

Changing Lifestyles

In a Saturday morning
keynote address, noted
marketing strategist Dr.
Roger Blackwell said the
business of radio is “ratings
and retailing, [but mainly]
selling profitability”’; and
that broadcasters need to
research the changing life-
styles of their listeners.

Continued on Page 23
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QUEEN

“WE ARE THE CHAMPIONS”

- EXPLODING AT ﬂ“
+ #6 REQUESTS OVERALL
+ #3 REQUESTS WITH ADULTS
+ #1 REQUESTS WITH MALES

“Here we go again! Just like ‘Bohemian Rhapsody, ‘We Will Rock YouwWe Are The Champions’
is tops on the phones - #1. Don’t wait, or hesitate! It works!” FRANKIE BLUE, APD/MD Z100/NY

From the platinum album, Classic Queen

HR-61311-2/4

“Concert For Life...A Tribute to Freddie Mercury,”

was seen by 8 million viewers .

Y
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In the top row at left, artist manager Paul Ahern, WSTR/Atlanta GM Clarke Brown, and Giant’s Charlie Minor; center, Strategic
Research’s Kurt Hanson extending survival tips for an Arbitron world; right, WW/'s Norm Pattiz, Reprise’s Gary Briggs, artist Jude Cole,
Van Halen manager Ed Leffler, R&R Publisher Bob Wilson, and PLG’s John Barbis. Second row left, MCA's Louil Silas and Richard
Palmese flank new artist Chante Moore; center, PLG’s Rick Dobbis and Black Music staffers hang with Lorenzo; right, PLG’s Susan
Clary and Dennis Fine share a tender moment. Below (I-r), KKBT’s Mike Stradford; Columbia’s Jerry Blair and Burt Baumgartner, Sophie
B. Hawkins, Z100/NY's Steve Kingston, new KKLQ/S.D. PD Tracy Johnson, and AIR’s Alan Smith; Alan Burns during his format
strength session; WCKZ/Charlotte's Lisa Tonacci; Steve Lake (), Ben Scotti and My-on Roth (r) flank industry notables at the Scotti
Bros. suite; Capitol's Joe Smith chats with WWI's Jerry Sharell.

Continued from Page 21

“Understanding how peo-
ple change [can help] pre-
dict what they will buy,”
Blackwell pointed out.
“Winning in this decade of
compression means having
a competitive superiority.
It also means that strategic
battles are won in the de-
tails ... that’'s why Wal-
Mart is kicking the pants off
of Sears.”

Blackwell noted that
psychographics, not demo-
graphics will be the im-
portant goal this decade.
Psychographics can be de-
fined as activities, in-
terests, and opinions.

Job Fallout
Job opportunities in radio
will drop as LMAs take hold
and new FCC regulations
permit a greater concentra-

66]

1 wouldn’t be
surprised to see
overall employment
in the industry fall
by 10% to 15%.
Primarily we’re
seeing reductions in
the sales and
programming areas.
— George Nadel Rivin

tion of ownership in the in-
dustry, according to panel-
ists at Friday morning’s
“Owning and Leasing Ra-
dio Stations in the Deregu-
lated ’90s” session.

CPA George Nadel Rivin
of Miller Kaplan & Arase
said his industrywide sal-
ary surveys are already
picking up a downturn in
radio employment in mar-
kets where LMAs have pro-
liferated. He expects the
trend will pick up speed af-
ter August 1, when new

FCC ownership rules take

effect.
“I wouldn’t be surprised
to see overall employment

wan amaricanradiohistonccom.

in the industry fall by 10%
to 15%,” said Rivin. “Pri-
marily we’re seeing reduc-
tions in the sales and pro-
gramming areas. Adminis-
trative positions already

" had been pretty tight.”

Love Talk

At a crowded “How To
Successfully Work Talk In-
to A Music Format” ses-
sion, Mediavision President
Bill McMahon theorized
that the phenomenal suc-
cess of KROQ/Los An-
geles’s ‘Loveline’ show re-
sults from the passion gen-
erated by its hosts and
callers: “It’s extremely

open — no holds barred. It’s
a perfect world . . . you can
do what you damn well
please on this show and be
totally anonymous and
really intimate . . . you al-
low real people with real
things to say to get on the
radio.”

“Loveline” co-host Dr.
Drew Pinsky stressed the
human element as well,
saying, ‘“‘You can’t get tired
of hearing people having a
human experience — that’s
the key.”

KROQ’s Jim ‘Poorman”’
Trenton remarked that his

show might have initially
Continued on Page 24
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At top left, RCA President Joe Galante and staffers toast artists Stacy Earl, Tyler
Collins, Mitch Malloy, and Vinnie James; right, KTZN/Tucson’s Bobby Rich,
WCXI/Detroit's Katy O’'Neill, and Unistar's Ed Salamon. Second row right, A&M ex-
ecs crowd in with the Neville Bros. Third row left, Morgan Creek staffers congratu-
late Mary’s Danish; at right, industry notables persecute Joel Denver. Bottom row
left, the “Hot AC” panel lineup; center, Epic execs Harvey Leeds, Ron Cerrito,
Patricia Bock, and Shadow Steele; right, Great American's Dave Crowl.

Continued from Page 23

been viewed as a risky pro-
position, but said, ‘“‘Chance-
taking means great radio.
Sometimes you lose, but
you've got to take that
chance!”

Attack & Defense

Friday morning’s Coun-
try “Attack & Defense In
The ’90s” panel offered up
battle plans for the attack
of or defense against Coun-
try’s rapid fragmentation.

During the discussion of
how a fragmented station
might attack a market’s
heritage leader, McVay
Media Sr. VP Charlie Cook

and Rusty Walker & Associ-
ates VP/Consulting Ser-
vices Bob Glasco maintain-
ed that the fragmented sta-
tion must first have a
strong playlist in place.

Alliance Broadcasting Sr.
VP Rick Torcasso debated
issues such as the impor-
tance of the music and posi-
tioning phrases like ‘““Young
Country” to the success of
fragmented formats. Tor-
casso countered that many
stations place too much em-
phasis on the music when
what matters is inducing in-
terest on behalf of the au-
dience. “If you have a
strong radio station and

66

AC has some real
[fragmentation]
problems. Pm
encouraging the No.
3 and 4 AC stations
[in the markets] to
get the hell out of
the format so
we can build
our numbers.

— Mike McVay

99)

your values are all on mu-
sic or contests, you'd better
start looking for some other
elements ... because if

WWW-americantadciohtstory-cont

somebody does come into
the marketplace and tries
to fragment using a ‘Young
Country,” you’re vulner-
able.”

Cook responded, “Give
me a station that owns the
music image, the morning
show image, and the con-
test image, and I'll take it.
And T'll be really happy
with it.”

“You give me that same
station,” replied Torcasso,
“and I'll beat it.”

AC Fragmentation

At Saturday’s AC panel,
consultant Mike McVay

commented, ‘“AC has some
real [fragmentation] prob-
lems. I'm encouraging the
No. 3 and 4 AC stations [in
the markets] to get the hell
out of the format so we can
build our numbers.”

The issue of record ser-
vice for unconventional AC
stations was raised when
WMTX/Tampa PD Mason
Dixon complained, ‘“We
need to be recognized for
what we are and what we're
accomplishing, and we
need the support.”

KTZN/Tucson VP/Oper-
ations Bobby Rich agreed,
disclosing that ‘‘as a non-re-

Continued on Page 26
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Continued from Page 24

porter, we get our new mu-
sic through record store
trade or Hitdisc. But record
companies are getting a lot
smarter about that.”

KHMX/Houston PD Guy
Zapoleon concurred, add-
ing, “We have to get record
companies to understand
that we sell a lot of
records!”

New Rock Debuts

As R&R’s first New Rock
panel convened, XETRA/
San Diego PD Kevin Staple-
ford predicted a bright fu-
ture, saying the format
“has a sincere respect for
the music, unlike other for-
mats . .. if done right, it
could work in any market.”

But while WXRT/Chi-
cago VP/Programming
Norm Winer agreed that
“there’s never been a more
receptive climate for the
music,” he had doubts
about the future success of
the format. ‘“‘Modern music
stations can’t pop up all
over the country . . . there
really aren’t enough pro-
grammers with ears.”

Stapleford noted the
growing success of New
Rock music at CHR, warn-
ing existing New Rockers to
aggressively market those
acts as being their own. “If
you let another station take
away your core bands,
you're making a big mis-
take.”

AOR Goes To Market

Thursday’s AOR Mar-
keting Panel focused on
practical matters. KLOL/
Houston’s Doug Harris and
KSHE/St. Louis’s Abigail
Polley, two of the format’s
preeminent promotion di-
rectors, employed video
presentations and written
checklists to underscore
their points. Both used suc-
cessful promotional ideas
at their stations (KSHE'’s
omnipresent ‘‘Sweetmeat”
mascot; KLOL’s Rock &
Roll Auction) as spring-
boards to discuss key de-
tails of constructing suc-
cessful, attention-getting
promotions.

Polley stressed various
aspects of licensing in de-
scribing how KSHE’s
“schtuff” is carried in 75
St. Louis locations, also
emphasizing the need to
stay in close touch with re-
tail regarding station mer-
chandise and the necessity

Personalities panel.

Top row left, Geffen's Peter Napoliello, Craig Coburn (J), and Susan
Naramore (r) surround KIIS/L.A.'s Michael Martin and Olivia Newton-
John, center, Alliance's Rick Torcasso at the Country panel: right,
KKBT/L.A.’s Liz Kiley, Giant’s John Brodey, and KOST/L.A.’s Mark
Wallengren. Second row, members of Troop pose with Michael Jordan
at the Atlantic sportin’ life suite; right, the Premiere suite gyroscope is
demonstrated. Third row left, PG Jazz’s Jennifer Phelps (l) and Rachel
Lewis (r) help artist Art Porter illustrate his “In The Pocket” LP; at right,
Mr. & Miss USA Pt. I: Interscope’s Billy Brill and Big Beat artist Kiki. Bot-
tom row left, Mr. & Miss USA Pt. ll: KLSX/L.A.’s Frazer Smith and Shan-
non Marketic; at right, Mr. Universe: R&R’s Dan O’Day hosting his Air

of maintaining control.
Harris descibed the ideal
“proactive” role a promo-
tion director can take in
dealing with sales and pro-
gramming, setting the
agenda of major promo-
tions and the limits of per-
missible associated activi-
ties.

Female Fray

At Thursday’s CHR ses-
sion, Columbia Records Sr.
VP/Promotion Burt Baum-
gartner opened floodgates
by asking, ‘Everyone’s try-
ing to target 18-34 women —

does anybody know an 18
34-year-old woman PD?”

Michele Santusuosso,
who recently left her MD
post at KKLQ (Q106)/San
Diego for RCA Records, ex-
plained she abandoned ra-
dio for that reason. ‘“‘Radio
has a long way to go with
women. The record indus-
try is light-years ahead of
radio.”

KPWR (Power 106)/Los
Angeles PD Rick Cum-
mings offered one explana-
tion: “As long as the people
who make decisions are out
of the demo, they’re not go-
ing to entrust their proper-

www.americanradiohistorv.com

ties to women, minorities,
or people under 25.” (Dur-
ing the next day’s CHR ses-
sion, WCKZ/Charlotte PD
Lisa Tonacci introduced
herself by saying, “It’s nice
to be [a PD who’s] in the
demo.”)

Radio Roundup

Summaries from other
sessions;

 Dan O’Day’s “Air Per-
sonalities” panel took an
unexpectedly serious twist
when WEGX/Philadel-
phia’s recent FCC fine was
brought up. In discussing
the $5000 penalty (assessed

after a victim of a John
Lander prank phone call
complained to the Commis-
sion), O’Day stressed,
“There is no legal way to do
a joke phone call in the
United States.”

e The first of two Urban
sessions addressed two key
concerns: “Will UC become
— and succeed as — a 25-54
format and how will its mu-
sical makeup be affected?
Bottom-line consensus was
echoed by RCA National Di-
rector Operations/Urban
Jimmy Smith, who pointed
to aging baby boomers and
the fact that ‘blacks are
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changing like everyone
else. A radio station is just
like a store — the main
[concern] is the customer
[listener]. And if you don’t
serve customers’ changing
needs, you’ll lose them.”

* KRTH/Los Angeles PD
Mike Phillips and Joe Mc-
Coy, PD of WCBS/New
York agreed that ‘“Oldies”
was the preferred market-
ing designation over Gold.
“Our research has shown
that listeners perceive
‘Gold’ as a million-seller,”
McCoy said.

Phillips said he is inject-
ing what he calls “Oh
Wow ” records into the for-
mat, designed to perk lis-
tener interest in a record
that is rarely played. One
example: The Dells’ “Oh
What A Night.”

66)

If your goal is to
become somebody’s
favorite station,
you’ve got
to change
dramatically. The
subtie stuff
doesn’t work.

— Kurt Hanson

99,

o The latest trends in
NAC/CJ programming
were explored in a Thurs-
day afternoon session that
boasted visitors Pat
Metheny, Carl Anderson,
Art Porter, and members of
Swing Out Sister.

KTWV/Los Angeles PD
Chris Brodie told the over-
flow crowd that ‘‘jazz is an
American institution that
ranks very high in terms of
image and idealism regard-
less of musical taste.” She
labeled NAC “new music
for adults.”

Verve/PolyGram’s Jen-
nifer Phelps bemoaned the
situation in which ‘“‘every
market is doing something
different” regarding NAC
music. She added that this
makes it more difficult to
break a record simultane-
ously on a national basis.

e Sales consultant Irwin
Pollack led a fast-paced
Friday morning Session
that detailed 29 steps to
make a station’s sales team
more accountable.

Pollack stressed goal-
setting as a way to ‘“attain
higher sales figures and
higher standards.” He em-

At top left, conventioneers visit the Tapscan display; at right, checking out the Fidelipac table. Middie row (F-r): Irwin Pollack at his “29 Steps™ sales session,
KTWV/L.A.’s Chris Brodie at the NAC/CJ panel; Chris Beck at his “Marketing Music” session; Art Vuolo’s radio-on-video display. Below, the Z90 Unicorn
supervan and the Rock The Vote table.

phasized that spec spots
and written proposals are
absolutely necessary to in-
crease dollars.

¢ Alan Burns and Associ-
ates President Alan Burns
presented the results of in-
terviews with more than
1000 radio consumers na-
tionwide. Among the find-
ings, Adult CHR and Hard
Rock are the fastest grow-
ing formats among parti-
sans; ‘“Alternative pop” is
the most popular music
style among 25-34 listeners;
rap music has the largest
number of passionate fans
and the largest number of
extreme negatives.

e Benchmark Company
President Rob Balon of-
fered some straight talk
about radio “talk” and the
listener’s perception of it
during Saturday morning’s
“What Goes On Between
Records” panel.

Using listener interviews
for illustration, Balon ex-
plained that there are many
different perceptions of on-
air talk, the most common
of which being that talk
equals commercials. He
went on to explain that to-
day’s listener doesn’t be-
lieve the “less talk, more
music” claims many sta-
tion are making, and urged
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stations to research exactly
what the perception of talk
is among listeners in their
markets.

¢ In “How To Survive In
An Arbitron World,”” Strate-
gic Radio’s Kurt Hanson
said that converting an oc-
casional listener into a sta-
tion partisan requires much
more than minor formatic
adjustments. “If your goal
is to become somebody’s
favorite station, you’ve got
to change dramatically.
The subtle stuff doesn’t
work.”

Hanson said reposition-
ing, improving the morning
show, playing the right song

titles, and creativity and
knowledge are key ingredi-
ents toward more loyal lis-
teners.

e Sales consultant Chris
Beck asked, “Are we [the
radio industry] held hos-
tage by music stores?” dur-
ing his Friday session deal-
ing with music marketing
in the ’90s.

Beck cited statistics that
showed “65% of all con-
sumer purchases are made
on an impulse basis.” He
declared that a national
database is needed to track
consumer purchases and
provide maore research on
singles and albums.
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Schwarzkopf

Continued from Page 1

get that without their employees,
they would have nothing. On the
other hand, leaders lead people,
and character — not competence
— plays a major role in the
leaders’ effectiveness. And that
character ultimately comes
through in times of crisis.

“If given the choice between a
highly competent person of little
character and a semi-competent
person of great character, I'll
choose character any time,”
Schwarzkopf said.

The speech was capped with a
series of eight leadership guide-
lines, the most significant of which
are known in military parlance as
Rule 13 [“When placed in com-
mand, take charge”] and Rule 14
[“Do what’s right’].

Questions & Answers

The general then fielded a half-
dozen questions from the audience.
He thanked WROU/Dayton owner
Ronita Hawes-Saunders, who
praised him for his leadership and
character; said he has no plans to
run for office; said there was no at-
tempt to remove Saddam Hussein
during the Gulf action because “he
means nothing to the Arab world
now”; claimed the military had to
limit some press coverage of the
war for “strategic reasons”; was
sorry that some American soldiers
died at the hands of friendly fire
[“I don’t like the term friendly fire
because no fire is friendly”]; and
told an air personality who asked
for a message to his San Diego-
based military audience, “Tell
them I love them ... and that I
want peace.”

Use It Or Abuse It

Response to the keynote speech
was extremely positive.

* KNIX/Phoenix VP/GM Mi-
chael Owens: ‘‘Schwarzkopf was
bigger than life — awe-inspiring.
His comments on the importance
of leadership, doing what’s right,
and taking care of his men directly
applied to the staff at the radio sta-
tion. The main thing I got from his
speech was the importance and re-
sponsibility of leadership and how
you can use it or abuse it. I came
away ready to come back to Phoe-
nix and fight some radio wars. I
could listen to him speak all day.”

* WRQK/Canton PD Dave
Nicholas: “He was a very moti-
vating speaker. I hope that some of
the less-scrupled individuals in our
industry will take heed of what he
had to say about character.”

¢ Bill McMahon, President, Me-
diavision, Ltd.: “I believe General
Schwarzkopf demonstrated the im-
pact of a powerful, authentic per-
sonality. I hope his performance,
and its positive — almost spiritual
— effect on the audience, will moti-
vate management and PDs to re-
discover the importance of real
personalities to the longterm suc-
cess of radio.”

* KRAB/Bakersfield, CA PD
Chris Squires: “Schwarzkopf sur-
prised me. I expected him to be
more military and less human. He
seems like a nice, regular guy.”

¢ Vallie Consulting President
Dan Vallie: “The General was in-
spiring, motivational, and enter-

taining . . . which is everything a
great rad10 station should be.”

i Beitaln and France,

Montreux
Continued from Page 3

American model,” NAB Radio
Montreux Executive Director Mi-
chel Ferla assured his fellow Euro-
peans.

Convention {¢-Chairman Daniel
Kramer, Director of Engineering
for Swiss Broadcasting Corp., said
European interest in an NAB event
appeared to stem from the rapid
changes taking place in their radio
marketplace. “That may have
been the reason more and more
European radio representatives at-
tended the NAB radio shows in the
U.S. over the past [few] years,”
Kramer suggested.

U.S. CoChairman Lowry Mays,
President/CEO of Clear Channel
Communications, declared that
NAB Radio Montreux proved “the
perfect event at which to share
ideas and make new connections.”

Radio clearly united delegates
from 38 countries as they sought
new ideas and shared experiences.
Even so, there were still examples
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_ auh‘mw e ,grarpt walvers of the
us mﬁﬁﬂl‘up rastrictions fo in-
veslors tothe same axtent that their
countries alowed LLS, clizens fo
hold broadeast licenses. However,
the FOC has never invited waiver
requiests (which would greatly sase

- hsgotiations for any transackon in-
wolving forsign  ownershipl and
nona has been submitted.

Despité - Obuchowski's urgings,
foreign ownership caps have re-
mained ‘on the back burmner at the
FCC dand on Capitol Hll, But Dug-
gan predicted that s abowt o
chamge. 1 think thal (liftng forelgn
ownership limits} will become,’ In
the foreseeabls futirs, an increas-
ing embarrassment 1o the U.5., and
Wil be incressingly under domestic
political attack,” Duggan told the In-
ternational gatfiering.

The Commissioner Indicated that
Teluation of foreign ownership re-
atctions will be difficult to ssll on
*Capital Hil, nofing that the Com-
marce Commitiee chairmen in both
the Holise and Senate, Rep. John
Dingall (D-M) ‘and Sen. Emast
Hoflinga {D-3C], “are proud to be
' protéctionist ™ But aven so, Dug-
gan sald change is "inevitable — |
think the law of gravity is =t work
‘againist owr forelgn cwnership re-
sitictione.” -

Marty other -countries, including

limit foreign
hraadcaa't ownership much as the
US. does, tpicdly fo 20-25%
CHhers, sich as Germany, have no
sugh formal restrictions but effec-
tvaly bar foreign awnership: by is-
suing licenses only to their own citi-
zens {although one German state
recently shocked - applicants by
awarding 8 lcense in the former
Ezzt Germany 1o a non-German

& firmy).

Bul meny developing countries,
including many of the new democ-
racles of the former Eastern Bloc,
actuslly encourage foreign invest-
mant. Soms require incluslon of a
domeastic pariner, often with 51%
voling . control, bt a few afow
100% foreign cwnership.

of different mindsets on each side
of the Atlantic.

Some French attendees took of-
fense at efforts to conduct all ses-
sions, to the extent possible, in
English, despite the fact that the
convention was taking place in a
French-speaking section of Switz-
erland. They had organizers
scrambling to produce additional
translators when speakers insisted
on delivering their addresses in
French.

European Broadcasting Union
Chief Counsel Werner Rumphorst
became upset when FCC Commis-
sioner Ervin Duggan referred to
Western Europe’s so-called public
service broadcasters (such as the
BBC and Radio France) as “gov-
ernment” broadcasters. Duggan
had suggested that it would be “ter-
ribly dangerous” for Eastern Eur-
ope’s emerging democracies to fol-
low the Western European model
because it “could become an ex-
cuse for simply perpetuating the
old forms of state control.”

“This is a total misconception,”
Rumphorst retorted, insisting that
the public service broadcasters
(EBU’s members) are public cor-
porations independent of the state.
“They are controlled by the public
and they are there to serve the in-
terests of the public.”

Learn From U.S. Mistakes

Although private radio in Europe
is certain to develop differently
from that in the U.S., some dele-
gates suggested that the most im-
portant thing Europeans could
glean from Americans is to learn
from our mistakes.

In a session on promotion, Euro-
peans were warned not to let the
practice get out of control. “Unfor-
tunately, in the U.S. it’s gotten to
the point where everyone wants a
promotion, no matter how small
their advertising buy,” said Ameri-
can Comedy Network President
Maggie Dugan.

Similar warnings of “don’t fall
into our trap” were heard in an ad-
vertising session from U.S. atten-
dees concerned about undue con-
centration on cost-per-point spot
buys. Conversely, RAB President
Gary Fries was horrified at the
prospect of a European sales prac-
tice jumping the Atlantic. He told
R&R that U.S. radio stations could
experience downward pressure on
rates if so-called “buying services”
institute the practice of buying
huge blocks of spot inventory at
discounted prices, then selling the
time off to advertisers in smaller
packages at higher prices.

Europeans Welcomed NAB

Comments from NAB Radio
Montreux delegates were general-
ly positive.

“It's a good thing to have [the]
NAB come here. It's the biggest
show for radio in the U.S. and such
a thing is needed here,” said Fun
Radio/Lyon, France PD Michel
Montel.

Radio Salu/Saarbrucken, Ger-
many PD Adam Hahne agreed
that the conference was a good
idea, but added ““in the future it
should be a European N,

Estonian Broadcasting Corp.
Executive VP Hannes Valdma said
much of what was being discussed
in the sessions didn’t relate to his
operation ‘‘since we are just begin-
ning commercial radio.” But he
said it was valuable just to estab-
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lish contacts with other broadcast-
ers at the first international con-
vention he’d ever attended.

“This is, at last, an event solely
for radio,” declared EBU Technic-
al Director George Waters, who
said he was looking forward to the
next time and promised even
greater EBU involvement. He was
basking in the success of the DAB
symposium held earlier in the
week.

The Eureka-147 DAB bus con-
tinued to operate throughout the
week, driving NAB delegates
around the Montreux countryside
to experience the difference be-
tween DAB and FM. Members of
France’s Club DAB, with bright
yellow badges, were in evidence
throughout the convention lobbying
along with EBU and Eureka of-
ficials for worldwide acceptance of
Eureka as the standard for DAB.

Novik
Continued from Page 10

name from the street up as a com-
petitive, aggressive label.”

Prior to joining RCA, Novik was
Sr. VP/A&R at Sony Music. During
his tenure at Sony, he was involved
in the signings and careers of
the Indige Girls, Midnight Oil,
Noiseworks, Social Distortion,
Chris Whitley, and Paul Young.

MCA Goes Uptown

Uptown Records’ Andre Harrell (I)
joins MCA Music Entertainment
Group Chairman Al Teller after
launching Uptown Entertainment as
part of a multifaceted deal with
MCA Inc. The new company will
work with MCA, Universal Pictures,
and Universal Television on various
music, film, and TV projects.

Neison
Continued from Page 1

WW1 Exec. VP/Stations Group
Bob Moore said, “Westwood One is
saddened by Don’s decision to relo-
cate, and hopefully we will be able
to continue to work together in the
future.”

Prior to joining WW1, Nelson
was a station owner and broker,
and was VP/GM of KMGG/Los
Angeles, KSON/San Diego, and
WIRE/Indianapolis.
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