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CONGRESS EYES
NEW TAX BILL

Legislation to grant broadcasters
tax writeoffs for FCC licenses is
moving again on Capitol Hill.
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MAKING YOUR
STATION INVINCIBLE

The best way to protect yourself
against attack is by being
prepared. Lee Abrams reveals
the basics of self-preservation.
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BLACK MUSIC TRIBUTE
R&R’s annual salute to Black
Music Month features revealing
interviews with the movers and
shakers of the Black radio and
record industries:
oTop programmers explain
how they defend against
hybrid formats
eKey label execs examine the
latest musical trends
o |nfluential musicians
analyze the increased
emphasis on vocals

FRAGMENTATION KEY
TO FORMAT PANELS

Although format sessions at
R&R Convention '92 varied in
form and content, they were tied
together by a universal theme:
the continuing effects of

fragmentation.
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e John David Sr. VP/Radio
at NAB

oBill Curtis grabs PD chair
at KVIL/Dallas

«Mike Stradford VP/Prog.
at KKBT/L.A.

oBill Pugh takes PD post
at WSHE/Miami
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RADIO & RECORDS

Veronis, Suhler Sees
Big Industry Gains

Radio, records to rise $3 billion each by '96

Radio industry advertising
revenues are projected to grow
6.4% per year during the next
five years, according to a new
forecast by New York media in-
vestment bankers Veronis, Suh-
ler & Associates. Music indus-
try revenues are expected to
jump 6.3% each year to reach
$10.6 billlion in 1996.

VS&A said in its sixth annual
Communications Industry
Forecast that overall radio in-
dustry revenues of $8.45 billion
in 1991 will grow to $11.5 billion
in 1996. Local stations will ac-
count for most of the increase;
however, radio networks are
expected to experience signifi-
cantly better times after sever-

al years of stagnation.

“Radio will benefit during the
next five years as prospects for
an expanded economy and the
completion of retail restructur-
ing lead to expanded advertis-
ing budgets,” said VS&A Presi-
dent John Suhler.

VS&A expects that continued
gains in out-of-home listeners
will stabilize radio audiences,
especially since a slowdown in
cable and home video penetra-
tion is occurring. Noting that
“radio continues to evolve into a
medium mostly heard out of the
home,” the report said at-home
audiences accounted for only
RADIO REVENUE GROWTH/

See Page 28

cknowledging it was the

gineer’’ as DeBella.

“cruelest thing we've ever done,”
Howard Stern, a master at baiting opponents, held a
“DeBaldy Divorce Party” in Philly in “honor” of WMMR mor-

ning rival John DeBella, who's recently separated from his wife.

(Stern is simulcast on Philly Classic Rocker WYSP.) Despite foul

weather, several thousand people gathered near the 'MMR studios

last Friday (6/19) to taunt DeBella and hear live renditions of vicious
song parodies cooked up by Stern’slisteners. Pictured on stage are

(l-r) Stern (in gladiator drag), contest winner, ‘‘Stuttering John'’

Melendez, Jackie ‘‘The Joke Man’’ Martling, and Scott ‘“The En-

Hottest Job Opportunities
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ABC, CBS Radio Nets Go
For The Hard Copy

Printed news services seen as supplemental

Two of the country’s largest
radio nets will begin providing
hard copy news to their affili-
ates this summer. Both, how-
ever, deny any attempt to take
business away from Associated
Press, the dominant player in
the newswire business.

ABC Radio Networks said
last week it will feed a variety of
news services — from local
weather forecasts to interna-
tional reports — to its affiliates
via the network’s data system.
Three days after the ABC an-
nouncement, CBS Radio said it
will offer the Zapnews service
to its affiliates during drivetime
hours via fax machine.

“The times have changed
from the days when 95 percent
of radio stations had a wire ser-
vice,” remarked ABC Radio
VP/News Bob Benson. ‘“Today,
there are thousands of radio
stations operating without one,
but they still might need news
during morning drive or up-
dates on sports scores.”

The “ABC News Wire” will
be supplied and written by Reu-
ters and Gannett News Service,
and fed down the addressable
ABC data printers installed in
each ABC and Satellite Music

WSB’s Neil To
Head Cox Radio
Station Group

Cox Broad-
casting has
promoted Rob-
ert Neil to Ex-
ec. VP/Radio.
He replaces
Michael Fah-
erty, who was
named Exec.
VP/Cox Broad
casting. Neil
was previous-
ly VP/GM of
Cox’s WSB-AM & FM/Atlanta
and Radio Regional VP, East.
No replacement has been nam-
ed at WSB.

Cox Broadcasting President
Nicholas Trigony told R&R that
Neil “brings extensive radio
management and program-
ming experience to his position
— and as Regional VP, he has
proven his ability to assume re-
sponsibility for multiple sta-
tions.”

Neil joined WSB as Station
Manager in 1986. Two years
later he was named VP/GM of
Cox’s WWRM/Tampa. In 1989
he returned to WSB as VP/GM.

According to Trigony, Faher-
ty’s new assignment will in-
volve him in “projects that in-
volve the entire scope of the
[broadcast] division.” Faherty
is currently on a medical leave
of absence.

Neil

Network affiliate. Stations will
have the ability to select only
the categories of information
they desire.

According to CBS Radio VP/
Programming Frank Murphy,
affiliates will be able to select
morning and afternoon drive re-
ports from various news,
sports, and weather merus. Sta-
tions that desire hard copy news
at other times will be referred ,

HARD COPY/See Page 28

White Set To
Manage WNEW
(AM) & WYNY(NY

Veteran
broadcast ex-
ecutive Rich-
ard White has
been named _
Station Man-
ager for West-
wood One’s
WNEW (AM)
& WYNY/
New York.

“I am ex- £
tremely de- White
lighted to have such a charis-
matic leader as Rich White at
our New York properties,” said
WWI Exec. VP Bob Moore.
“I’'ve known Rich for over 10
years, and he has always dem-
onstrated an ability to motivate
people and increase sales and
ratings.” WHITE/See Page 28

OBITUARY

Industry Mourns
Rick Sklar

ick Sklar, the pioneering
Rradio programmer wHho
helped turn WABC/New
York into the most-listened-to
CHR station of all time, passed
away Monday (6/22) during an
operation on his foot. He was
62.
Sklar's daugh- 52
ter, Holly, said

the minor sur-
gery to correct
a running injury
and died shortly
after undergo-
ing general an- §
esthesia. Fur- &
ther details
were not available.

Friends and co-workers were
stunned by the news.

"“Rick gave Dan Ingram, Ron
Lundy, and me our first
breaks,” said WCBS-FM/New
York air talent Bruce Morrow.
“The three of us are united in
our grief and are very shocked.
It's a very sad end; it doesn't
make any sense.”

Sklar

SKLAR/See Page 28
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NAB Taps David
For Radio Div.

NAB lobbyist

John David has
been named Sr.
VP/Radio, effec-
tive July 7. He re-
places Lynn
Christian, who
has resigned to
return to his Los
Angeles home,
I “John David
- * knows the radio
David industry thorough-
ly,” said NAB President Eddie
Fritts. “He understands the con-
gressional and regulatory issues
important to radio, and his back-
ground at NAB prepares him to be
an effective advocate.”

David has been NAB's VP/
Broadcaster Congressional Rela-
tions since 1989. In that post he
oversaw the trade group’s politic-
al action committee, TARPAC,
and its Legislative Liaison Com-
mittee.

Prior to joining NAB, David was
the owner of J.R. Broadcasting
Co., licensee of KFSB/Joplin,
MO; KIQX/Webb City, MO; and
KDBQ/Plttsburg KS

Curlis Named PD
At KVIL/Dallas

AC WWDE/
Norfolk PD Bill
Curtis has ac- |
cepted a similar
assignment at In-
finity AC KVIL/
Dallas. Curtis
joins his new sta-
tion next Wednes-
day (7/1) and
succeeds Michael
Hedges, who re- [§ 4%
cently exited to Curtis
return to his consultancy.

Legendary KVIL morning man
Ron Chapman had been handling
day-to-day programming duties.

Curtis told R&R, “KVIL is a very
special station which I've admired
for years. [When] I was 12 years
old, I’d listen to tapes of Ron Chap-
man and always hoped I could
someday be part of it. It’s a priv-
ilege to join an organization with so
much talent and resources.”

Prior to joining WWDE three
years ago, Curtis programmed
crosstown Norfolk AC rival WJQl.
He also worked at WSNY/Colum-
bus, OH; WNNS/Springfield, 1L;
and WFMK/ Lansmg

STAR 94 Moves
Chesnut To PD

WSTR (Star 94)/Atlanta MD Lee
Chesnut has been promoted to PD
at the Jefferson-Pilot CHR.

OM Tony Novia told R&R,
“When we brought Lee into Star ¢4
back in January, it was our opinion
that we’d hired one of the best mu-
sic directors in the nation. It’s now
time to see what he can do as our
new PD. I'm sure he’s going to be
one of the best in this category as
well.”

Chesnut told R&R, “The main
thing on my mind right now is that
we've found a spot in the market.
CHR is about to get hot again, and
this station sounds like successful
CHRs sounded a few years ago.
[We're] current-based and appeal
to a wide set of demos on either
side of the 25-34 focus.”

Lennon’s LIFEbeat Legacy

Cyndi Lauper (I} and Nona Hendryx (r) joined Yoko Ono as she presented
LIFEbeat with an original John Lennon artwork. The piece was recently
printed in a NYC benefit concert program.

Middle East Broadcasting Wins
UPI With $3.95 Million Offer

Judge gives preference over bid by Charney

London-based Middle East
Broadcasting Centre Ltd. emerged
the victor in a heated bidding war
for United Press International
Tuesday (6/23) before a federal
bankruptcy judge in New York.

The Saudi-owned company,
known as MBC, won UPI after in-
creasing its bid from $3.5 million to
$3.95 million. U.S. Bankruptcy
Judge Francis Conrad accepted
the bid after UPI’s creditors, who
are owed more than $60 million,
said they preferred it to a sweeten-
ed offer from New York real estate
developer Leon Charney, who of-
fered the creditors $3.75 million
plus a 10% stake in the reorganized
UPL

MBC attorney Sandra Riemer
told the court her clients were com-
mitted to making UPI a “profita-
ble, viable, and long-lasting
entity.” She said MBC, which
transmits Arabic and English-
language TV programming via sa-

Stradford Upped
At UC KKBT/i,,ﬁa.

KKBT/Los An-
geles PD Mike
Stradford has
been upped to
VP/Program-
ming at the Ever-
green Media UC
outlet. He joined
KKBT as PD in
March of 1990.
Additionally,
KKBT MDYy after- 7
noon personalify Stradford
John Monds has been promoted to
APD.

“Mike has demonstrated his
knowledge and dedication to this
format and the Beat [KKBT], and
deserves this recognition for a job
well done,” said KKBT VP/GM
Craig Wilbraham. “I have no hesi-
tation in giving Mike the responsi-
bility needed to take the station to
the top.” Prior to joining KKBT,
Stradford programmed KMJQ/
Houston and KMJM/St. Louis.
Monds arrived two years ago from
WUSL/Philadelphia, where he was
MD/afternoon personality. His
other stops included WQHT/New
York, WCKG/Chicago, and WBSB/
Baltimore.

tellite, wants a ‘‘smooth transition”
and won'’t “walk in and just change

things too quickly.” )
MBC is expected to close the
transaction Saturday (6/27) and
become UPT’s fifth owner in the
past ten years. The wire service
has been operating under Chapter
UPI/See Page 28

Menowsky New
GM At Q105/Tampa

Former station owner and veter-
an broker Tim Menowsky will join
Clear Channel’s WRBQ (Q105)/
Tampa as GM when ownership is
transferred from Edens Broad-
casting. The closing is expected
next week.

Menowsky told R&R that he was
chosen for the position for two
main reasons: “First, I've owned
four radio stations and all have
been very successful. Second, 1 live
in this market and know it from ev-
ery angle. Clear Channel wants to
purchase another AM-FM here
within the next 12 months, and they
want me to help them do it.”

Dispelling any rumors about a
possible change of format, Menow-
sky said, “I'm a straight-ahead,
rock & roll kind of guy. I'm CHR-
oriented and I'm very promotion-
minded.”

G

TK VP/PROG.
Pugh PD At WSHE

WRXL/Rich-
mond PD Bill
Pugh has been
named PD at TK
AOR WSHE/Mi-
ami. Hell also
serve as VP/Pro-
gramming for |
the company. ©
Pugh replaces

Brian Krysz, now \ |

PD at KEGL/

Dallas. Pugh
Pugh took the WRXL job last Oc-

tober following a brief stint at Atco.
Prior to that he spent nearly five
years as PD at WKLS/Atlanta.
He's also programmed WKDF/
Nashville and WTUE/Dayton.

wWaAL amarcanradiohistons.com.
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HOW TO IMPROVE YOUR MUSIC
MARKETING EFFORTS

Chris Beck is back with more proven
strategies to help generate greater retail sales.
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RADIO BUSINESS

Eight Companies Propose DAB
Systems For EIA Testing Bout

Eight companies answered the Electronic Industries
Association’s call for DAB proposals, including surprise
entries from AT&T/Bell Laboratories and NHK, Japan’s

largest broadcaster.

“The more people working on
this, the better,” said EIA DAB
Subcommittee Chairman Randall
Brunts, a GM/Delco Electronics
engineer. He noted other proposals
will be accepted until the panel’s
July 16 meeting, since some com-
panies received late notice of EIA’s
plans to establish a U.S. standard
for DAB.

“I think we'll submit a system
for testing in the EIA contest,”
AT&T/Bell’s Head of Signal Pro-
cessing Research Nikil Jayant told
R&R. He’s requested more infor-
mation from EIA on what will be
required for participation in the
test.

Jayant said AT&T/Bell Labs is
primarily interested in having its
digital compression system includ-
ed in the U.S. DAB system. AT&T/
Bell plans to submit the next gener-
ation of its compression system,
previously known as Aspect (the
new version is as yet unnamed).
Most DAB systems proposed to
date use a competing system,
Musicam.

Jayant left open the possibility
that AT&T/Bell Labs would work
with another DAB system de-
signer: “We don’t propose to do
over-the-air testing ourselves.”

Japan Jumping In?

The real mystery is what NHK
has up its sleeve. “I haven’t talked
with anyone at NHK,” Brunts said.
He noted NHK doesn’t have to sub-
mit a description of its system until
December. Working hardware is
due next April for comparative
testing.

Another committee member
suggested NHK appeared to be
keeping the door open for a possi-
ble Japanese DAB entry, but
wasn’t yet committed to designing
a DAB system. NHK’s designated
point man for DAB couldn’t be
reached by R&R’s deadline. Other
NHK officials said they knew noth-
ing about the company’s interest in
DAB.

Another new entry to the on-air
DAB contest was Digital Planet,
which operates a CD-quality music
service for cable TV systems. A

spokeswoman said Chairman
Doug Tally would be available next
week to discuss his plan to adapt
the technology to over-the-air use.

As expected, EIA received state-
ments of intent from DAB propon-
ents American Digital Radio, Kin-
tel Technologies, Mercury Digital
Communications, Thomson Con-
sumer Electronics for Eureka-147,
and USA Digital Radio.

What about Strother/LinCom?
LinCom Sr. Systems Engineer
Steve Kuh told R&R the June 15
deadline for letters of intent “‘es-
caped me completely.” He said
LinCom and partner Strother Com-
munications would submit some-
thing to EIA soon.

T e

Hollings Urges Moderation
On Radio Ownership Rules

Sen. Ernest Hollings (D-SC) — who holds the FCC by
the purse strings — has voiced doubts about the Commis-
sion’s new radio ownership rules.

In a letter to FCC Chairman Al
Sikes, Hollings questioned the need
for relaxation of the ownership
caps and said the pending new
rules are “‘unacceptable . . . under
any standard.”

The revised limits, set to take ef-
fect August 1, would allow a single
licensee to own up to 30 AM and 30
FM stations nationwide. The new
regs would also eliminate the duop-
oly rule in favor of sliding-scale
local limits that would permit k-
censees to own up to six stations
(three AM/three FM) in the larg-
est markets, subject to a 25% com-
bined audience cap.

Radio Tax
Moving In

The latest version of the amortiza-
tion measure is included in a mas-
sive tax package, which passed the
Senate Finance Committee last Fri-
day {6/19). It woudd aliow deprecia-
tion of intangible assets — such as
FCC licenses, program contracts,
and goodwill — over 16 years. The
previous tax bili would have allowed
the writeoff over 14 years, but was
vetoed by President Bush because
of objections unrelated to the amor-
tization section.

Action by the House Ways and
Means Committee was expected
late this week. But even if the tax
bill clears both houses again, La-
tham & Watkins tax attorney Joe
Suilivan said another Bush veto is
“more likely than not.”

Sullivan said even with the 16-
year writeoff period, the bill would
be good for small broadcasters be-
cause #t provides certainty snd “no

egislation to grant broadcasters tax writeoffs for FCC

licenses and other intangible assets is moving again

on Capitol Hill. But the tax break is less desirable than
a measure vetoed earlier this year by President Bush.

Break
Senate

expense of fitigation.” But he said
big broadcast groups would proba-
bly be better off financially under
the currert {aw. However, they
would have to batlie with the IRS
over deductions based on shorter
amarlization periods for many in-
tangibles, aided by recent Tax
Court rulings that FCC licenses can
be depreciated just like private fran-
chises.

“Everybody is in favor of some in-
tangibles simpiification bill,” said
NAB VP/Economist Mark Fratrik,
noting that the Bush administration
dropped its opposition to the li-
cense writeoff provisions two
months ago. it appears the whole
idea has now regained momentum
on Capitol Hill. “A few weeks ago, |
wasn't optimistic [of passage]; now
I'm a lot more opiimistic,” Fralrik
said.

The Commission is currently
weighing several requests for mod-
ification or rejection of the new
rules.

Limited Viewpoints

In Hollings's opinion, the new
rules will result in ‘“unwanted
levels of concentration of owner-
ship and a corresponding loss of di-
versity in the viewpoints available
to the public.” He also frets about
their impact on small stations and
the FCC’s failure to include provi-
sions that would ‘‘encourage
greater opportunities for minor-
ities.” !

In closing his letter, Hollings urg-
ed the FCC to weigh the merits of
adopting ‘‘more moderate” owner-
ship limits, ones that could meet
the legitimate needs of broad-
casters while protecting the public
interest. Sikes’s Chief of Staff, Ter-
ry Haines, said the Chairman had
no comment on Hollings’s letter.

Hollings offered no specifics on
what types of limits he would sup-
port. Nor did he threaten any ac-
tion to impose his will on the agen-
cy.

Powers Of Persuasion

However, as Chairman of the
Appropriations subcommittee,
which oversees the FCC’s budget,
Hollings is in perfect position to
jerk the Commission’s fiscal chain
— especially since the agency’s fis-
cal year 1993 budget is still pending
before the subcommittee.

Hollings could also apply lever-
age from his post as Chairman of
the Commerce Committee, which
handles the FCC's authorization
legislation. Authorization bills pro-
vide government agencies with le-
gal authority to operate their pro-
grams. ‘‘We have options,” observ-
ed a Hollings aide.

Other key lawmakers who have
expressed reservations about the
new rules include Rep. John Din-
gell (D-MI) and Sens. Daniel In-
ouye (D-HI) and Warren Rudman
(R-VT).

WWW.-americankadieohistor-—ecom

NAB Asks SEC To Reconsider
Stock Advertising Ban

EC proposals to ease rules for small public stock of-

ferings have been applauded by NAB. However,

broadcasters want the agency to reconsider its pro-
posed ban on radio/TV advertising to evaluate preliminary
investor interest.

In formal comments filed last week on the SEC's Small Business In-
itiative, NAB said small stock deals would provide “new avenues of capital
formation” for broadcasters in the wake of the national credit crunch.
Under the SEC's proposed rules, broadcasters and other small businesses
could raise up to $5 milion with a simple, inexpensive Q&A format
disclosure document.

According to NAB, of the more than 115 commercial banks lending to
broadcasters in 1989, only half still are. In 1989, $2.2 billion of new
broadcast debt was issued. By 1991, lending collapsed to only $191
million.

“Companies which now perceive bank financing as the only feasible
approach to obtaining capital for station acquisition may now have a prac-
tical way to seek equity financing,” NAB said. It suggested broadcasters
may use stock deals to create investment pools “to take equity positions in
a large number of stations and groups.”

NAB added that banning broadcast advertising to “test the waters” for
early interest in small stock deals would result in unwarranted “disparate
treatment of electronic media,” especially since spots would be permitted
for formal stock offerings.

Cowboy Rounds Up Sun Network

inancially beleaguered Sun Radio Network has

found a new owner after plans to float a public stock

offering failed. Former professional rodeo star
Howard Carson agreed last week to buy controlling interest
from principal owner Kayla Satellite Broadcasting Net-
work, but terms weren't disclosed.

Sun said it has concluded an interim management agreement with
Carson-controlled Sound Communications Inc. and expects to be fully
acquired by the end of the month. Carson, who operates the Great
Waestern Land & Mortgage Co., said he purchased the web because he
sees a great future for Talk radio.

“Sun will continue to offer round-the-clock, quality programming, and |
expect the network to be a good profit producer [by year's end] and a ma-
jor player in radio [by 1995]," Carson said.

Sun, which claims 145 affiliates but declined to provide an affiliate list
to R&R, last week dropped 6am-3pm live programming as a cost-cutting
move. Kayla recently failed to raise $3.5 million with an {PO after controver-
sy developed over its ownership by the Liberty Lobby, a self-described
“populist” political organization which B’nai Brith's Anti-Defamation
League has attacked as being anti-Semitic.

Other industry action this week:

* Major market Religious broadcaster Marsh Broadcasting is oper-
ating six AM stations as a debtor-in-possession after filing Chapter 11 in the
Central District Court of California. Affected properties include KCNW/
Kansas City, KTEK/Houston, KNRB/Dallas-Ft. Worth, KYCR/Minnea-
polis-St. Paul, WDCT/Washington, and WYLO/Mllwaukee.

* EZ Communicatlons has sweetened its proposed bond buyback af-
ter investors balked at a previous offer. The company has increased the
tender offer price for its 12.70% Senior Subordinated Notes due 1996
from $950 to $972.50 per $1000 principal amount. EZ also has extended
its offer from June 24 to July 1. Chase Bank has promised to fund the deal
until August 15.

* NAB Joint Board Chairman Gary Chapman is proposing a second
Industry Futures summit for next Apri’'s NAB '93 convention in Las Vegas.
In opening remarks at the group's board meeting in Washington (6/23),
Chapman noted technological changes for both radio and TV “are on a fast
track in Europe and other parts of the world.” He also said an expanded ex-
hibit floor for next year's confab has already sold out.

* The FCC renewed WZAK/Cleveland's license after tossing out a
local juvenile court judge’s challenge against Zapis Communications.
Leodis Harris accused the station of corrupting Ohio youngsters by airing
sexually suggestive programming, conducting contests that were disorder-
ly and offensive to minorities, and condoning sexual harassment of women
by the station's PD. The Commission said the judge didn't make a strong
case, and the station’s programming is protected by the First Amendment.
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AFTER DICKIE, THEY BROKE THE MOLD

Dickie Rosenfeld

Vice President & General Manager
KILT-AM-FM, Houston

Group W Radio
General Manager
of the Year

There could be only one. And we mean the original
and never-to-be-duplicated Dickie Rosenfeld ...

the radio legend in Houston, Texas, since before

the Almighty made bass-fishing and barbecue.

To know Dickie is to know a fighter’s heart.
A champion’s instinct for winning time and again.
And one thoroughly enjoyable human being.

Here’s to you, Dickie, for the outstanding job
you've done building KILT-AM-FM info Houston's
#1 powerhouse radio station. And thanks for
being ... just the way you are, partner!

LA GRS G ¢

WinAkaRekeantadiohistor/~com
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RADIO BUSINESS

TRANSACTIONS

Spacecom Stays Tuned On
$1.78 Million Indiana FM Deal

Central California combo cashed for $1.4 million

WKHY/Lafayette, IN
COMMENT: This station is being sold
in a two-step transaction. The first
transaction is a stock sale to an entity
associated with the present owner; the
second transaction is an asset sale to
an unrelated third party.
FREQUENCY: 93.5 MHz

POWER: 3kw at 282 feet

FORMAT: Classic Rock

Transaction #1

PRICE: Undisclosed

TERMS: Stock sale for consideration
which “will be calculated on the basis
of and with reference to funding previ-
ously provided by” the buyer

BUYER: Spacecom Inc., a division of
Space Center Inc., owned by S. Wal-
ter Richey and W.E. Barsness. The
company has provided acquisition and
operating funds to the seller for the
past 12 years. Spacecom and related
entities also own KQEO & KMGA/AI-
buquerque; KOSO/Patterson, CA;

KTHT/Fresno; KQEU/Olympia, WA;
and KLBB/St. Paul.

SELLER: S. Walter Richey is selling his
100% stock ownership of licensee
U.S. Broadcasting Inc. Phone: (612)
228-4456

Transaction #2

PRICE: $1,780,000
TERMS: Asset sale for $1.7 million and
$80,000 for non-compete agreement
BUYER: Stay Tuned Broadcasting
Corp., owned by Robert Rhea Jr. of
Belvidere, IL and Fred Turner of Deer-
field, IL. Rhea also owns WRRR &
WXRX/Rockford, IL. Phone: (317)
448-1566

SELLER: Spacecom Inc.

BROKER: Hague & Co

Southern Skies-
H&D Entertainment Merger
PRICE: Undisclosed

TERMS: Southern Skies Corp. wil
merge its stations with several proper-
ties owned by H&D Entertainment

Inc. to form a new company, Al
Amaerican Media Inc. Initially, SSC will
be acquired by H&D as a wholly owned
subsidiary. H&D will issue newly cre-
ated common stock for all outstanding
SSC shares. At the conclusion of the
transaction, each of the H&D stock-
holders and the sole SSC stockholder
will each own one-half of H&D. Shares
and warrants will then be issued to out-
side investors to arrange financing.

Merger Partner #1: Southern Skies
Corp., owned by Jerome Atchley of
Little Rock. Phone: (601) 227-9696

KSSNI/Little Rock
FREQUENCY: 95.7 MHz
POWER: 92kw at 1663 feet
FORMAT: Country

KZSN-AM & FM/

Hutchinson-Wichita
FREQUENCY: 1480 kHz; 102.1 MHz
POWER: 5kw day/1kw night; 100kw
at 1032 feet

FORMAT: AC; Country

Vi

BRILLIANT
CAREER MOVE

205-987-7456

AN

Music Scheduling with an Edge

——AAANN amaricaneadiohicionreoo .

TRANSACTIONS AT A GLANCE

1992 Deals To Date:

$540,623,503
(Last Year: $332,375,168)

........ 590
(Last Year: 492)
This Week’s Action: .. .......... $5,879,650

(Last Year: $4,915,513)

Total Stations Traded This Week:. . .. . . ... 33
(Last Year: 11)

Total Stations Traded This Year:

® Deal Of The Week:
® WKHY/Lafayette, IN $1.78 million

® Southern Skies-H&D Entertalnment Merger Undisclosed
® Southem Skies Stations 1
©® KSSN/Little Rock
® KZSN-AM & FM/Hutchinson-Wichita
©® H&D Entertainment Stations
® WSUB & WQGN/Groton, CT
® WKRS & WXLC/Waukegan, IL
® WBSM & WFHN/New Bedford-Fairhaven, MA
® WFPG-AM & FM/Atlantic City
©® WAGF/Dothan, AL $60,000
© KKAM & KBOS/Fresno $1.4 million
® WXJN/Lewes, DE $185,000
® WMMKI/Destin, FL $659,000
©® WQCH/Lafayette, GA No cash consideration
® KTCM/Kingman, KS Undisciosed
® WFTG & WWEL/London, KY $410,000
® WMTR & WDHA/Morristown-Dover, NJ $50,000 for minor equity stake
® KVSF & KIOT/Santa Fe-Espanola, NM $250,000 for 50%
©® WFXN/Goldsboro, NC $114,850
©® WJRI/Lenolr, NC $64,800 for 65.06%
©® KCKX/Stayton, OR $83,000
® WAMQ/Loretto, PA $55,000
® KLSF/Amarlllo, TX $50,000
® KZZB (AM)Beaumont, TX $75,000
‘® WDOT-AM & FM/Burlington-Warren, VT $643,000

Merger Partner #2: H&D Entertain-

ment Inc., owned by Joel Hartstone
and Barry Dickstein

WSUB & WQGNI/Groton, CT
FREQUENCY: 980 kHz; 105.3 MHz
POWER: 1kw daytimer; 3kw at 275
feet

FORMAT: News/Tak; CHR

WKRS & WXLC/Waukegan, IL
FREQUENCY: 1220 kHz; 102.3 MHz
POWER: 1kw daytimer; 3kw at 322
feet

FORMAT: News/Talk; CHR

WBSM & WFHN/

New Bedford-Fairhaven
FREQUENCY: 1420 kHz; 107.1 MHz

Continued on Page 8

Star
Media

Leading Again!

1992 year-to-date,
Star Media Group is
#1 in radio brokerage.

Source: Radio & Records, April 17, 1992

"Radio’s Full Service
Financial Specialists'rs

Group, Inc.

17304 Preston Road, Suite 265 + Dallas, Texas 75252 + (214) 713-8500
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Radio Stations Agree: Nothing Else is
as Good as TM Century’s GoldDisc’

A Huge Help!

Consistently Highest Quality
..Tremendously Convenient

Tom)éuddy

Vice President

WPL}J/ABC Radio

e
|
oud i
New-York

Hear for yourself: The clearest, cleanest classics come from TM Century! If your station’s in an audio processing war or
quality battle, call to get a free NoNoise Compact Disc. Cgmpare TM Century’s GoldDisc” with any other music. Hear for
yourself the impressive improvement you get from GoldDisc” side-by-side with “record company” oldies (or anything else)!

GoldDisc® is TM Century’s all new third generation of radio_CDs, with today’s research, the largest libraries, “clean”
lyrics, hit radio “45” lengths, and the best quality CDs. GoldDisc®s have tight starts, consistent audio levels, perfect timing,
maximum dynamic range, great stereo separation and superior sonic qualityl TM Century has hundreds of researchec hits
you can't find on CD anywhere elsel

TM Century’s secret is NoNoise. It's in our unequalled $100-a-minute, 100% digital, 100% in-house CD mastering studios
that seamlessly get rid of hiss, hum, clicks and pops without taking away any music! GoldDisc® with NoNoise gives you the
biggest and the best oldies library on the planet! Respected engineers tell us GoldDisc® lets them adjust processing to
legally increase FM modulation 8 to 10%, with corresponding gains in loudness without any sacrifice of quality!

Experts Agree: Hear why 2,200 stations use TM Century’s CDs for the very best quality. Call for your free GoldDisc® CD

Dick Bartley

Host/ Producer

“American Gold”

New York:
WYNY, WPLJ,
WRKS, WFAS

Los Angeles:
KIIS, KOST,
KKBT, KJLH,
KXEZ, AFRTS
Chicago:
WXEZ, WFYR,
WGCI, WwBZ
San Francisco:

.
“TM Century

o

“We depend on “HitDisc™ CDs

“TM Century, 1 “HitDiscs™ send

“We're proud to

g{e qfl:'acllltl}i’ Hit- loye those Hit- yse the TM Cen- give American Compact Discs Muzak the new K?g?CKihBALKIE&\‘IG

stcs ' eTver4t8 Discs™. They tury Compact Country Count- not only have songs so fast that Pi\iladel hia:

adsé%lilD'op P help my Weekly DiscsonAmerican down a clean, beenatime-saver, one week the ink WMGK V\[I)EAZ,

an 1di 1;(:5 or  Top .40 have CD  Top 40. 1love the crisp sound. TM but have sig-  wasstill wet! TM WIOQ. W3NI

?Nur o'edes’s OwWS. quahl‘y and all of quality & Cla_rity Century'sCDsare nificantly in- Century CDs WOGL,,WKSZ'

Ve tried ‘em, we  ysat KIISFM ap- of HitDiscs™. truly flawless.” creased the sound great!” WXTU

iilggﬁe d?’rln, were preciatetheircon- They save us fidelity of our on- Detroit:
: venience.” ime.” air sound!”

time Bob Steve Ward WG won

- i Manager— .

Gary Landis Rick Dees Shadoe ln-l(c!sl?/Pgrfdlzg Robert Hall Programming Dallas:

Vice President A i ; i Foreground Broadcast KODZ, KYNG,

Director of Prog. KIS Stevens “American Vice Presndentllil;og. Muzak® KVIL, KIMZ,

Westwood 1 Los Angeles, CA “American Country Saltf ite KLRX, KLUV, KPLX

Radio Top 40” Countdown” usiC Boston:

Network Network WMJX, WZLX,

WBMX, WiBZ,

WODS, WVBF

DC:

WAVA, WASH,

WMET, WPKZ,

WTOP, WXTR,

GoldDisc and TM Century are trademarks of TM Century, Inc. NoNoise is a trademark of Sonic Solutions, licensed to TM Century, Inc. WQMR, WDJY

iYes! We want all to improve our oldies. ‘Send me a GoldDisc’

§demo CD with no obligation and details on your low cost CD
+ trade-in program. Fill in, then mail or FAX to (800) 749-2121.

T™MCentury

L S |

i Signed Title

' Station hon
14444 Beltwood Parkway, Dallas, TX 75244 | agcress Phone ()
Direct Line for GoldDiscs: (800) TM Century | City State Zip

AAAAALL o anradiaghictary caom _
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TRANSACTIONS

Continued from Page 6

POWER: 5kw day/1kw night; 3kw at
370 feet

FORMAT: News/Talk: CHR

WFPG-AM & FM/

Atlantic City, NJ

FREQUENCY: 1450 kHz; 96.9 MHz
POWER: 1kw; 50kw at 400 feet
FORMAT: AC

WAGF/Dothan
PRICE: $60,000
TERMS: Asset sale for two-year prom-
issory note for $60,000. This sale is
pursuant to FCC rules concerning mi-
nority ownership and distress sales.
The FCC recently ordered WAGF's
owner to show cause why the station's
license should not be revoked.
BUYER: James Wilson Ill, who also
owns WJJN/Dothan. Phone: (205)
671-1753

SELLER: Dothan Broadcasting Co.
Inc., headed by B.C. Eddins. He also
owns WFMH-AM & FM/Culiman, AL.
Phone: (205) 734-3271
FREQUENCY: 1320 kHz
POWER: 1kw

FORMAT: This station is dark.

alifornia

KKAM & KBOS/Fresno
PRICE: $1.4 million

TERMS: Asset sale for cash
BUYER: CenCal Broadcasting Inc.,
headed by Stephen Miller and John
Brocks. Miller is the combo’s former
GM.

SELLER: Radio Fresno inc., repre-
sented by court-appointed receiver
Richard Phalen

FREQUENCY: 1340 kHz; 94.9 MHz
POWER: 1kw; 16.4 kw at 847 feet
FORMAT: Gold; CHR

BROKER: Robert Maccini of Media
Services Group represented the
seller; Chester Coleman of American
Radio Brokers represented the buyer

WXJN/Lewes
PRICE: $185,000

TERMS: Asset sale pursuant to loan
and option agreement. The buyer has
provided the seller with a $185,000
loan to construct this new Class A FM
station, and the seller has issued an ex-

clusive purchase option to the buyer.
The buyer is paying $75,000 for the
option, which allows it to buy the sta-
tion for $150,000. The buyer and
seller have also entered into a time
brokerage agreement.

BUYER: Prettyman Broadcasting Co.,
headed by Wiillam Prettyman Jr. The
company also owns WICO-AM & FM/
Salisbury, MD; WYUS & WSFL/Mil-
ford, DE; WEPM & WKMZ/Martins-
burg, WV, and WXCY/Havre de
Grace, MD. Phone: (410) 742-3212

SELLER: Susan Marie Beth Romaine
of Santa Barbara, CA. She owns
KCQR/Ellwood, CA. Phone: (805)
963-1525

FREQUENCY: 105.9 MHz

POWER: 6kw at 341 feet

WMMK/Destin
PRICE: $659,000

TERMS: Stock sale for $26,000 cash
plus assumption of liabilities totaling ap-
proximately $633,000

BUYER: Stephen Riggs of Navarre, FL
and Timothy Fulmer of Destin. Phone:
(904) 837-3141

SELLER: Reid Broadcasting Corp.,
owned by Paul Reid. Phone: (904)
837-0101

FREQUENCY: 92.1 MHz

POWER: 3kw at 295 feet

FORMAT: Country

COMMENT: This station was soid for
$701,000 in 1991.

WQCH)/Lafayette
PRICE: No cash consideration
TERMS: A 50% stock interest in this
station is being transferred pursuant to
a divorce settiement, thus giving the
buyer 100% ownership.

BUYER: Charles Gwyn of Lafayette
SELLER: Lynn Gwyn of Cumming, GA
FREQUENCY: 1590 kHz

POWER: 5kw daytimer

FORMAT: Country

KTCM/Kingman
PRICE: Undisclosed
TERMS: Sale of 50% stock interest for
“an amount yet to be determined”
BUYER: Fred Samuselson of Wichita
SELLER: David Brace of Wichita is di-
vesting his 50% ownership of licensee
Alpha Broadcasting Inc. Brace's
other broadcast interests include

Senate Approves Digital
Tape Royalty Plan

Record industry officials recently celebrated Senate
passage celebrated Senate passage of legislation to collect
reyalties on consumer model digital audio tape recorders
and blank digital tapes. Approval (6/17) came on a voice
vote. Similar legislation is pending in the House.

“The passage of this legislation
will finally pave the way for con-
sumer access to advanced digital
recording technologies,” said
RIAA President Jason Berman.
“The marketplace is ready, and
consumers are eager.”

ASCAP President Morton Gould
praised Sen. Dennis DeConcini
(D-AZ) for his “leadership and vi-
sion” in guiding the bill through the
Senate after a compromise was
struck by representatives of art-
ists, composers, record companies,
and electronics manufacturers.

*“Passage of this bill is a giant step
forward for all concerned,” Gould
declared.

If the royalty bill becomes law,
the government would collect a
small royalty payment from man-
ufacturers for each digital audio
recorder or blank tape sold, re-
gardless of format (DAT, DCC,
mini-disc, etc.). The money would
be distributed to record com-
panies, artists, composers, and
music publishers to offset expected
lost revenues from home copying
with the near-perfect digital sys-
tems.

KIBN/Wichita; KSPG & KBUZ/EI Dor-
ado, KS; and a new FM at Topeka.
FREQUENCY: 100.3 MHz

POWER: 48kw at 505 feet
FORMAT: CHR

WFTG & WWEL/London
PRICE: $410,000

TERMS: Asset sale for cash
BUYER: FTG Broadcasting Inc., a
wholly owned subsidiary of Key Broad-
casting Inc. The company is owned by
Terry, Linda, and Marion Forcht of
Corbin, KY. Their other broadcast
holdings include WAIN-AM & FMI/Co-
lumbia, KY; WCVL-AM & FM/Craw-
fordsville, IN; WDBL-AM & FM/
Springfleld, TN; WHIC-AM & FM/
Hardinsburg, KY; WSIP-AM & FM/-
Paintsville, KY; WTCW & WXKQ/
Whitesburg, KY; and WVLN & WSEl
Olney, IL.

SELLER: London Broadcasting Co.
Inc., owned by Jack and Betty Mills,
Herman Dotson, and the Estate of El-
mo MiIlls. Dotson and the Mills estate
also own WNRG & WMJD/Grundy, VA.
Phone: (606) 864-2148
FREQUENCY: 1400 kHz; 103.9 MHz
POWER: 1kw; 3kw at 190 feet
FORMAT: AC; Country

WMTR & WDHA/

Morristown-Dover

PRICE: $50,000 for minor equity stake
TERMS: Cash sale of partnership in-
terest

BUYER: Northern New Jersey Radio
Inc., owned by E. Burke Ross Jr. of
Mendham, NJ. A Ross family trust
owns 25% of Southern Starr Broad-
casting Group, which operates
KOLL/Pine Bluff, AR; WPLR/New
Haven; WKNN/Pascagoula, MS; and
WGNE/Titusville, FL. Phone: (201;
540-9020

SELLER: Signal Communications
Corp. of New Jersey, headed by W.
Lawrence Patrick and John Thomas
Jr., is selling its 20% equity interest in
the licensee, Signal Communications
of New Jersey L.P. Phone: (301}
621-4600

FREQUENCY: 1250 kHz; 105.3 MHz
POWER: Skw day/1kw night; 3kw at
564 feet

FORMAT: News/Talk; AOR

KVSF & KIOT/
Santa Fe-Espanola

PRICE: $250,000 for 50%

TERMS: Stock saie for cash in a series
of installmentsagreed to iast year. The
buyer is concluding the instaliment
agreement, which results in 50-50
ownership and relinquishment by the
seller of positive control of the
licensee.

BUYER: Elliott McDowell of Santa Fe.
Phone: (505) 983-7151

SELLER: Wwilllam Sims has reduced
nis ownership of the licensee, En-
chantment Media inc., to 50%.
Phone: (505) 983-1111
FREQUENCY: 1260 kHz; 102.3 MHz
POWER: 5kw day/1kw night; 1.1kw at
636 feet

FORMAT: AC

WFXN/Goldsboro

PRICE: $114,850

TERMS: Asset sale for $100 cash and
assumption of liabilities totaling
$114,750

WA americanradiohistonscom

BUYER: Creative Broadcasting Co.,
owned by Willie and Sallie Strickland
of Goidsboro. Phone: (919) 734-
1300

SELLER: Freedom Baptist Church of
Goidsboro, headed by President Rich-
ard Overman of Goldsboro. Phone:
(919} 734-1300.

FREQUENCY: 1300 kHz

POWER: 1kw day/50 watts night
FORMAT: Gospel

WJRl/Lenoir

PRICE: $64,800 for 65.06%
TERMS: Stock sale for cash

BUYER: Robert Donnie Goodale of
Lenoir, NC. Phone: (704) 754-5361
SELLER: Estate of Katherine Babb
Rabb, represented by co-executors
Robert Donnie Goodale and Robert
Kent Jr., is selling its 65.06% stake in
the licensee, WJRI Inc. Phone: (704)
754-5361

FREQUENCY: 1340 kHz

POWER: 1kw

FORMAT: AC

KCKX/Stayton
PRICE: $83,000
TERMS: Asset sale for $2500 cash
and a series of promissory notes
BUYER: Spotlight Communications
Inc., owned by Don and Betty Craig of
Stayton. Phone: (503) 769-1460
SELLER: Concord Group Inc., headed
by President Clitford Zauner. Phone:
(503) 538-9189

FREQUENCY: 1460 kHz

POWER: 1kw day/15 watts night
FORMAT: Country

WAMQ/Loretto
PRICE: $55,000
TERMS: Asset sale for $1000 cash
surrender of a 5% stake in WBXQ/
Cresson, PA (valued at $27,500), and
four-year promissory note for $26,500
to be paid in monthly instaliments of
$647 at an annual interest rate of 8%
BUYER: Stevens Broadcasting Co.
Inc., owned by Thomas Cox of Bed-
ford, PA. Phone: (814) 886-7777
SELLER: Sherlock-Hart Broadcasting
Co. Inc., headed by Edward Horak and
Neil Rosenbloom. Phone: (814)
886-7777

FREQUENCY: 1400 kHz

POWER: 1kw

FORMAT: Goid

KLSF/Amarillo
PRICE: $50,000

TERMS: Stock sale for cash

BUYER: Westwind Broadcasting Inc.,
owned 50.1% by C.K. Adams and
49.9% by trusts controlled by Kath-
leen Davis Cox, William Graham, and
Ursuia Graham.

SELLER: C K. Adams

FREQUENCY: 96.9 MHz

POWER: 100kw at 600 feet
FORMAT: AC

KZZB (AM)/Beaumont

PRICE: $75,000

TERMS: Asset sale for $15,000 cash
and $55,000 promissory note. The
seller and buyer also have executed a
“program affiliation” time brokerage
agreement.

BUYER: Martin Broadcasting Inc.,
owned by Darrell Martin of Humble,
TX. Martin’s other broadcast holdings
include KWWJ/Baytown, TX; KSSQ/
Conroe, TX; KFIT/Lockhart, TX; and
KANI/Wharton, TX. Martin Broadcast-
ing has an application pending to pur-
chase KMM2/San Antonio. Phone:
(713) 424-7000

SELLER: Triplex Communications
Inc., headed by Jerry Condra. The
company recently announced plans to
sell KZZB (FM)/Beaumont to GulfStar
Broadcasting for $425,000. Phone:
(816) 364-2872

FREQUENCY: 990 kHz

POWER: 1kw

FORMAT: AOR

BROKER: John Saunders represented
the buyer; Whitiey Media represented
the seller.

WDOT-AM & FM/
Burlington-Warren

PRICE: $643,000

TERMS: Asset sale for $178,000 cash
and $465,000 in debt assumptons
BUYER: Radio Vermont Inc., owned
by Keniey Squier of Stowe,VT. The
company owns WDEV/Waterbury, VT
and WLVB/Morrisville, VT. Phone:
(802) 244-7321

SELLER: Nichols Radio Broadcasting
Corp., owned by John Nichols. He's
an applicant for a new TV station on
Cnannel 44 in Burington. Phone:
(802) 862-5776

FREQUENCY: 1390 kHz, 96.1 MHz
POWER: 5kw: 3kw at 4000 feet
FORMAT: Goid

SROKER: New Englana Media Inc.

“

Chapados Takes NTIA Helm

Greg Chapados vowed to continue the Bush adminis-
tration’s efforts to auction radio spectrurn when he took of-
fice Monday (6/23) as Assistant Secretary of Commerce
and Administration of the national Telecommunications &
Information Administration (NTIA).

Chapados, formerly Chief of
Staff to Sen. Ted Stevens (R-AK),
won easy Senate confirmation last
week (6/17) after being nominated
by President Bush to succeed Jan-
ice Obuchowski, who left the post
at the end of January. On his sec-
ond day in the post, Chapados was
back on Capitol Hill, seeking ap-
proval of NTIA’s reauthorization
bill,

He said spectrum auctioning re-
mained “one of our top priorities”
and noted he was working closely
with Communications Subcommit-
tee Chairman Daniel Inouye
(D-HI) and Sen. Stevens on a spec-

trum bidding proposal. ““I think
there’s a desire by Sen. Inouye and
Rep. (John) Dingell (D-MI) to get
this issue resolved,” Chapados told
R&R.

Chapados said he didn’t expect
any NTIA action soon that would
readdress the question of where to
locate DAB in the U.S. His prede-
cessor had backed the Pentagon
and defense contractors in block-
ing any U.S. L-band allocation for
DAB. “I don't think there’s any
clear consensus in the U.S. on
where DAB should be,” Chapados
said.
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MUSIC EXPRESS MAGAZINE

“Fame is like a |
convulsion: there

Is little you can do
about it.”

ANNIE LENNOX-
Diva With A Gift!

[—— | R&B TEEN SENSATIONS -

RODNEY CROWELL - Pushing the new generation featuring:
Emotional Boundaries BOyZ Il Men. ABC

|

|

|

| MIDNIGHT OIL - Still Screaming g g

l YOKO ONO - A Singular Vision Kriss Kross, Shanice... |
|

|

|

|

THE CAVEDOGS - On For The Ride

CYPRESS HILL - Obnoxious, Humorous
And Explanatory

|
pLUS » DEEE-LITE
New Album reviews featuring: | “We’re using
Peter Murphy, The B-52’s, Wilson Phillips, ‘ technology, but
MC 900 Ft Jesus and lots more! | with a ‘spiritual

1M

programmer.

On Film: Eddie Murphy’s Boomerang

0
CAT'S

COMPACT

DISCS AND
CASSETTES

a N h LA
Other retail distribution opportunities available. ’ Y, Y N ‘J

For further information call Keith Sharp at (416) 538-7500.

Available at:

Wi erreanraciohistors--cera
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60KDQV

“MAKE You
A BELIEVER”

NOW ON 62 CHR REPORTERS!
#1 PHONES AT KTRS
TOP 5 PHONES AT WQUT, KFMW,

KYYY, 999KHI

KEGL add 30
JET-FM 8-5 HOT
WQuT 7-5 HOT
KTUX 19-18 HOT
WHOT 10-7 HOT
KFMW 3-2 HOT
KTRS 15-12 HOT
KXXR

WKRZ 28-24
WSTW 24-22
WZYP 28-24
WIXX 26-21
KF95 26-23
FM104 25-20
WYYS 30-27
WKSF 30-28
WCGQ 23-20

KMCK 28-25
KISR 23-20
KCHX 34-31
KNIN 23-18
KYYY 29-24
KCMQ 27-24
KLYV 31-23
Y94 29-25
WKFR 15-11
KXKT 26-23
0K95 33-31
WJAD add
WILN add
WBNQ deb 30
KZIO deb 39
WBIZ deb 27

CATCH SASS ON TOUR NOW WITH
ARC ANGELS & ON THE DENNIS MILLER

SHOW JULY 6.

Produced by Rick Neigher

Mixed by Ed Thacker

f

Management: Bruce Bird and Lisa Janzen for Camel-Z e
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NEWSBREAKERS

Miura Rejoins
Island Records

Howie Miura
has been ap-
pointed Direc-
tor/Alternative
Promotion &
Marketing for the
independent la-
bels of Island
Records.

Miura will be %
responsible for §
promotion and %
marketing of
releases on the Mango, Great
Jones, and 4th & B'Way labels, as
well as the newly formed Indigo
imprint.

“Howie is uniquely qualified for
this position. His history with our
roster, combined with his knowl-
edge of the marketplace and tre-
mendous energy, makes him a wel-
come addition to our family of in-
dependent labels,” said Island GM
Andy Allen.

For the past year, Miura has
been Alternative Promotion Man-
ager for PolyGram Label Group.
Prior to that, he worked in a sim-
ilar position for Island.

Miura

KFl & KOST/L.A.
Set Sales Slots

- B i
Christensen Clark

NewCity Country simulcast
WYAY & WYAI/Atlanta GSM Ken
Christensen has joined Cox Talk/
AC combo KFI & KOST/Los An-
geles as GSM. He will lead a 12-
member staff; former GSM Luz
Erdman exited recently to manage
crosstown New Rock KSRF &
KOCM (MARS-FM).

Additionally, NSM Leon Clark
has been promoted to LSM. Erd-
man had previously performed
those duties.

Prior to joining NewCity in 1989,
Christensen was VP/Sales Man-
ager for Katz Radio/Atlanta.

Clark was an AE for KUTE/Los
Angeles (now KLIT) before com-
ing to KFT & KOST in 1983.

XHRM Recruits
Michaels As PD

WQUE/New Orleans PD Jay Mi-
chaels is leaving Louisiana for the
PD post at UC XHRM/San Diego.
He replaces Don Davis, who exited
last week.

“We're extremely fortunate to
get a programmer who has as suc-
cessful a track record as Jay has,”
XHRM VP/GM Ernie Fears told
R&R. “We're elated to have Jay
come out and be part of our team,”

Michaels told R&R that XHRM
will continue as a mainstream Ur-
ban station.

WWW.americanradiohistorv.com
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Restless Records Inks Three Deals

In a flurry of activity, Restless Records has announced a trio of deals.
Restless has entered into a first-look agreement with Interscope Rec-
ords, which establishes a creative link between the two companies. The
deal allows Interscope the first right to Restless artists and gives Restless

. access to Interscope distribution, marketing, and promotion.
| Also, Restless will immediately take over manufacturing, distribution,
and marketing for the indegendent Twin/Tone label. Restless will offer 40
Twin/Tone catalog titles, including the Replacements and Sou} Asylum.
In a third deal, Restless has acquired the exclusive rights to the
Celluloid Records catalog from Metronome Records Limited. Beginning
next month, titles from artists such as Manu Dibango and John McLaugh-

lin will be released.

“These deals represent {our] blueprint for the future,” said Restless

- President Joe Regis. “They give us an even stronger foundation on which

to build the company.

Pt T o
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for North America.

and syndicators.

—

Step

hens Named
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! sic Group at Mercury Records.

!§ “Juanita is one of the most respected profes-
i sionals in our industry,” said the division's Exec. VP/
. GM Tony Anderson. "Artist development and visibil-
. ity are crucial elements in nurturing the career of any
artist. We are extremely fortunate to have someone of
Juanita’s expertise, talent, and credibility join Mer-

cury.

Before coming to Mercury, Stephens was per-
. sonal manager for Bobby Brown. Previously, she
worked at MCA Records, rising to VP/Artist Develop-

ment.

As VP/Artist
Development At Mercury

Juanita Stephens has been named VP/Artist
Development & Publicity for the Rhythm & Black Mu-

NAETSHHSd Convention “B'asks

G A i

Mounty Joins International News Web

Former NBC Radlo Exec. VP Bob Mounty has joined the London-
based World Entertainment News Network (WENN) as Managing Director

&

WENN, which was established two years ago, provides entertainment
news items to a variety of print and broadcast outlets in Europe and
Australia. Mounty will be responsible for expanding WENN's client base in
the U.S. He will be based in New York.

Mounty will continue to operate his consuiting firm, which he opened in
1988 after leaving NBC. The consultancy serves radio stations, networks,

Lo s

RSP

Stephens

In Major Media Limelight

Candidates appear; modest major market turnout

A handful of talk hosts gathered
in Washington, DC last week (6/19-
20) for a National Association of
Radio Talk Show Hosts (NARTSH)
confab heavy on hype and light on
programming substance.

According to NARTSH officials,
the group’s fourth annual conven-
tion drew 250 registrants, roughly
100 of whom were radio talkers.
However, based on R&R’s obser-
vations and NARTSH’s attendee
list, it appears no more than 50 at-
tendees were practicing talk hosts.

With the exception of such
NARTSH stalwarts as WRKO/Bos-
ton talkers Jerry Williams and
Gene Burns and Daynet’s Barry
Farber, those 50 came primarily
from middle and smail markets.
Many of the other participants
were publicists and special interest
group spokespersons.

Lured by the Friday appear-
ances of Vice President Dan
Quayle (in person) and Demo-
cratic Presidential candidate Bill
Clinton (live via satellite), as well
as the current hoopla about Talk
radio’s supposed clout as Ameri-

ca’s “new media,” some 50 print

and television news reporters turn-

ed out to cover the convention.
Short Sessions

The two-day event included five
professional development sessions,
each of which lasted less than an

hour. NARTSH/See Page 28

Allen Becomes
PD At WMQX

Matt Allen has joined WMQX/
Greensboro, NC as PDyafternoon
driver. He replaces Dave Murphy,
who recently left the station.

VP/GM Jeff Silver told R&R,
“I'm thrilled to have a program-
mer of Matt’s caliber on my team.
He has a great track record and I
know he will make a terrific team
leader.”

Allen comes to WMQX from
WVVE/Mystic, CT, where he was
PD. He previously worked on-air at
WFLY/Albany, NY and KHOW/
Denver.
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THE WORLD LEADE

Research shows Communication
Graphics with close to a 50 share of
the radio sticker market*. Why?
Because our decals won't fade, crack,
or peel. The best stations recognize
that long-lasting quality leads to real
dollar savings . . . and stickers that
make your station look great!

1-800-331-4438
313 N. REDBUD » BROKEN ARROW, OK 740I2 » IN OK (918) 258-6502 * FAX 1-918-251-8223

*Details on request. Documented from recent industry survey, ©1992 Communication Graphics, Inc.
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NEWSBREAKERS

Press Moves Up
In Restructured
Kalz Sales Setup

Katz Radio
Group has re-
" structured its
sales operation,
with  Bonnie
Press named Sr.
¥ VP/GM, KRG

Sales. The con-
solidated opera-
tion will encom-
4 pass the rep
) firm’s New Busi-
ness Develop-
ment, Network, and Syndication
units.

“The new KRG Sales Division
will have the capacity to sell the ra-
dio medium more creatively than
ever before, due to the flexibility
and strengths each unit brings to
the media mix,” said Press.

In her new post, Press will over-
see all New York and regional ac-
tivities of the three units. She join-
ed KRG in 1984 and has been Sr.
VP/GM, KRG Network since last
year.

As part of the restructuring, Bar-

PRESS/See Page 28

Press

Griffin Graduates
To KOQL/OKC

Entercom Gold WYUU/Tampa
GSM David Griffin has been ele-
vated to VP/GM of similarly for-
matted sister KOQL/Oklahoma Ci-
ty. He succeeds Jeff Salkin, who
has exited the station.

According to Entercom Presi-
dent Joseph Field, ‘“David has
played an integral role in the devel-
opment of our Houston and Tampa
stations. He’ll bring a wealth of ex-
perience to KOQL. David pos-
sesses a powerful combination of
promotional creativity, sales and
marketing savvy, and a compre-
hensive strategic vision.”

Prior to joining WYUU, Griffin
worked at Entercom’s KLDE/
Houston as an AE, then advanced
to Regional Sales Manager and Na-
tional Sales Manager.

Marx’s Million

Capitol execs recently presented Richard Marx with platinum awards for his
latest LP, “Rush Street.” Exchanging kudos are (I-r) Capitol VP/Marketing
Jeremy Hammond and President Hale Milgrim, Marx, and label Sr.
VP/Promotion John Fagot and VP/Sales Lou Mann.

BMG To Distribute Revived Fox Label

20th Century Fox, 20th Televi-
sion, and Bertelsmann Music
Group (BMG) have entered into a
multiyear agreement to form Fox
Records.

Releases will include, but are not
limited to, future soundtracks from
the Fox motion picture and televi-
sion units.

As part of the agreement, BMG
will distribute Fox Records on a
worldwide basis.

“Bertelsmann Music Group is
pleased to enter into a partnership
with a major entertainment force

like Fox. The opportunities this
partnership offers BMG are
great,” said Michael Dornemann,
Chairman/CEOQ of BMG.

This will be the third foray into
the pop music business by Fox. In
the late ’50s, the label issued sound-
tracks and had a hit with “Little
Drummer Boy” by the Harry
Simeone Chorale; it continued well
into the ’60s. In the *70s, under Russ
Regan’s leadership, 20th Century
Fox Records enjoyed success with
artists such as Barry White, Dan
Hill, and Kenny Nolan.

Maisano Promoted At Interep South

Veteran Mec-
Gavren Guild ex-
ecutive Tony
Maisano has
been promoted to
the newly cre-
ated post of
President of In-
terep South. Bas-
ed in Atlanta,
he’ll be responsi-
ble for client de-
velopment and
serve as Regional Executive for all
seven Interep companies.

Maisano

“Tony has some incredible rela-
tionships with radio stations in the
South,” said Interep President Les

Goldberg. “His job will be to im-
prove our client list in the South.”
Goldberg said Maisano will report
to him on developing station clients
and to Interep Radio Store Market-
ing Division President Mark Guild
on his regional duties dealing with
advertisers and agencies.

Maisano joined McGavren Guild
in 1963 as an AE in New York. He’s
been Southern Division Manager,
based in Atlanta, since 1970 and
was given additional responsibili-
ties as Interep Regional Executive
in 1988.

Maisano’s McGavren Guild re-
sponsibilities in Atlanta will be as-
sumed by VP/Sales Dir. Kay
White.

I’,‘—-....

Shore Upped At Geffen

Michelie Shore has been elevated to altemative
promotion director at Geffen Records.

“Michelle has proven herself throughout her evo-
said Geffen General Manager Al
Coury. “We feel confident she can lead [the depart-
ment] to even bigger and better things.”

lution at this label,”

Shore has been with Geffen since October
1988 as a staffer in the alternative promotion depart-

ment. She will continue to handle both alternative and

college airplay for Geffen artists.

Shore

EMI Appoints Three Black Music Execs

In a move to strengthen its presence in black music, EMI Records
Group has appointed three executives to the A&R department.

Joining as Senior Directors/A&R are Dave Gossett, formerly of Mer-
cury, and Gary Harris, formerly of Giant. Promoted to Director/A&R West

 Coast is Alison Ball-Gabrisl.

The trio will form the black music A&R staff of the EMI fabel, reporting

to ERG Sr. VP/A&R Fred Davis.
"Our goal is . .

. to sign and invest in the best progressive and con-

temporary black music and artists,” said Davis. “We are now associated
with the most talented young A&R executives in our industry.”

SR
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WHTZ (Z100)/
New York Re-
search Director
Kris Earl Phil-
lips has been
named PD at
Legacy CHR
WYHY (Y107)/
Nashville, begin-
ning his tenure
July 6. He re
places Louis
Kaplan, who ex- Phillips
ited several weeks ago.

Y107 VP/GM Dan Swensson told
R&R that Phillips is “a radio
junkie who can’t get enough of it.
He has the right kind of heart for
this station and the depth of ex-
perience to bring us back to
number one.”

“It was a difficult decision, as
we'd interviewed some of the best
CHR programmers in the business.
Kris is a real killer. [He’s] known
for his hard-working style and
knowledge of the format,” Legacy
Dir. Programming John Gorman
told R&R.

Phillips noted, “Z100 is the great-
est learning experience anyone
could ask for in radio. Y107 will
give me the chance to apply that
knowledge and turn [the station]
around and bring it back to [a] tru-
ly legendary standing in the
market.”

Prior to joining Z100, Phillips had
programmed WVGO/Richmond,
WLPL/Baltimore, WRQC/Cleve-
land, and WRKT/Erie, PA.

* Top DAB experts and insights

UIH[R[ RADI'S BEST CONNECT

t’s All Here...

* All there is to know about new FCC ownership rules

* Profitable sales, marketing and promotion ideas
¢ Everything on AM improvement and AMAX
* Radio’s top players, foremost experts and its brightest stars
* And, the latest in radio technology, programming and services

REGISTER TODAY!

NEW ORLEANS

Call 1-800-342-2460, (202) 775-4972 or fax (202) 775-2146.
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WAAAA - americanradiohistorvy com



www.americanradiohistory.com

MARTY STUART
VINCE GILL

o

z

= E

< &
-

= @
S

o

: :

THEY STRIKE A CHORD with young adults, especially young women who
are buying the records that are topping the charts. And there’s only one place
where young fans can see them and dozens more artists just like them—

CMT: Country Music Television.

ALL VIDEO. ALL DAY. ALL NIGHT. ALL YEAR. .m.

COUNTRY MUSIC THLEVISION.

© 1992 Group W Satellite Communications. COUNTRY MUSIC TELEVISION, CMT, the CMT logo and THE OTHER SIDE OF COUNTRY are service marks of Country Music Television, lnc
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NEWSBREAKERS

Radio

® J.R. PHILLIPS has been named
Sales Manager at KTSM-AM & FM/EI
Paso. The 13-year broadcast sales
veteran formerly was Retail Marketing
Director at crosstown KHEY-AM & FM.

# DAVID PAPANDREA, a 14-year ra-
dio veteran, has been appointed VP/
GM at WLNA & WHUD/Peekskill, NY.
Concurrently, 16-year industry veteran
STEVEN PETRONE has been named
VP/COO.

® BRUCE LAW assumes GSM duties
at WOOD-AM & FM/Grand Rapids. He
previously served as GM at WABT/
Dundee, IL.

Records

® PETER PIASECKI becomes Direc-
tor/Marketing & Sales at Attic Music
Group. He exits Denon Canada, where
he served as Assistant Manager/Music
Division.

o o wh ey

Marriages

WOSX/Marshfield, WI OM
Kevin J. O’Brien to Pam Wick-
ingson, May 16.

KRWQ/Medford, OR Asst.
ND Rich Russell to KTMT/Med-
ford air personality Michelle Mi-
chaels, May 25.

KSSN/Littie Rock PD Don
Moore to Wynn Howard, June
7.

KGMY/Springfield, MO PM
drive/production dir. Cindy
Ripee to Henry Autry, June 20.

KRWQ/Medford, OR air per-
sonality Ron Scott to Vicky
Lyon, June 20.

Births

KDMX/Dallas PD Pat
McMahon, wife Julie, daughter
Presley Marie, June 3.

KKMJ & KFGI/Austin Promo-
tion Dir. Carla McCown, hus-
band Rick, son Carson Lam-
bert, June 4.

Capitol recording artist Phil
Perry, wife Lillian, son Jacob
Aaron, June 7

KKBQ/Houston PD Dene
Hallam, wife KODA/Houston
AE Kimberly, twin daughters
Elizabeth Kelly and Samantha
Nicole, June 16. E

Great products . . .

Phillips Tews

® KATE TEWS has been promoted
from Copywriter to Director/ Advertising
at A&M Records.

®DAVID PORTNOW, CEO at DUP
Communications, has signed a long-
term pressing and distribution deat with
Sounds Of Seattle Records. Portnow
will find and develop acts, while SOS
will manufacture, market, and promote
product; (206) 283-3583.

Halverson Murray

® KIM HALVERSON has been ele-
vated to National Director/Promotion &
Administration at Capitol Records. The
seven-year department veteran moves
up from Manager/Promotion & Adminis-
tration. In other news: FRANK MUR-
RAY has been promoted from Director/
Crossover Promotion, New York to Di-
rector/East Coast Crossover Promo-
tion, Local New York; KEITH THOMP-
SON shifts from Associate Director/
Artist Development to Director/Artist
Development; and JEFFERY FEY has
been upped from Art Department Man-
ager to Director/Art & Design.

Changes

Chris Mitts and Pamela Brownie ap-
pointed AEs at WBBM/Chicago.

Heather Collins becomes AE at
KOOL-AM & FM/Phoenix.

Connie Jaeger and Britt Alexander
join Arbitron's Radio Station Services
as AEs.

Jim O’Keefe named Sales AE at
CRN International.

Perceptual Studies
Auditorium Music Tests
Auditorium Format Analyses
Focus Groups

Call-Out
Tracking

—
—
————
—
B —————
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National
Radio

©® JOE CASSADY segues to Bonne-
vile Broadcasting as Programming
Consultant. He most recently served
as MD at WTMX/Chicago.

Industry

McGory

® LARISSA ALEXANDRA has been
named Western Regional Sales Man-
ager at H.B. La Rue Media Brokers.
The 15-year industry veteran formerty
was a consultant to King World Produc-
tions.

Alexandra

® JIM McGORY, formerly American
Airlines’ Los Angeles Corporate Sales
Manager, has been appointed Presi-
dent of Music Awareness Promotions,
a radio station and music industry travel
promotions packager.

©® TSE WILLIAMS shifts to Zomba Mu-
sic Publishing as Creative Manager/
R&B. She most recently founded Big
Arm Management.

©® SUZANNE SLAS joins Jeff McClus-
ky & Associates as National Promotion
Administrator. She previously was Re-
gional Promotion Manager at MCA's
Chicago branch.

©® JEFF AMATO has been named Di-
rector of Image Consultants' video mar-
keting division, Vis-Ability. Meanwhile,
NAN FISHER assumes Alternative Ac-
count Director duties at Vis-Ability. She
currently operates Image’s Acme Alter-
native Radio division. And JULIE
LAWRENCE formerly Esquire Rec-
ords’' Retail Research Manager, joins
Vis-Ability as Marketing Represen-
tative.

o s i

: Jon Anthony — PD KBEQ/
Kansas City (913) 362-5509

K.J. Anthony (Kevin Jaku-
bowicz) — Production Dir./mid-
days WODJ/Grand Rapids
(616) 281-9154

g Blair Carter — Middays
= WMMZ (Z293)/Ocala, FL {(703)
i 344-8531

Don Elliott — Evenings
WZKL/Canton, OH (216) 877-
0484

Steve English — Middays
. KKNG (Mix 92.5)/Oklahoma Ci-
ty (405) 943-3611

i Ellis B. Feaster — MD/nights
WNVZ/Norfolk (804) 474-
1106

Wendy Fernald — Charisma
E Los Angeles Promo/Mkt. rep
(818) 783-3854
Stan Gleason — Capitol At-
lanta promo rep (404) 934-
¥ 1542
Dancin’ Mark Hanson —
Late nights KFRC-FM/San
Francisco (415) 927-2802
Geri Hill — Weekends KKNG
(Mix 92.5)/Oklahoma City
(405) 948-8634
Doc Holiday — Overnights
KKNG (Mix 92.5)/Oklahoma Ci-
ty (405) 672-8303
Gary Hughes — Weekends
KKNG (Mix 92.5)/Oklahoma Ci-
ty (405) 733-3471

® LIONEL CONWAY joins Maverick
Music Publishing as President. He pre-
viously served as Chairman of Poly-
Gram Music Publishing/North America.

® PAUL ORIO has been tapped as Di-
rector/Affiliate Relations at CRN Inter-
national. Prior to joining the marketing
firm, the 20-year industry veteran was
Sr. VP/COO at RCM Communications
Corp.

® M.C. SERCH, a current Def Jam/Co-
lumbia rap artist, has formed Serchlite
Music, a subsidiary of his Mind Squad
Music production company. And
MARK PIERSON, previously road man-
ager for Serch’'s former group, 3rd
Bass, has been appointed Serchlite’s
CEOQO. The new company can be reach-
ed at 788 Columbus Ave., New York
City, NY 10025, (212) 864-7966.

KOST/Los Angeles
WNCI/Columbus
WFMS/Indianapolis
KFOG/San Francisco
WSB-AM/Atlanta

Dianna Kelly — Mornings ,
KKNG (Mix 92.5)/Oklahoma Ci-
ty (405) 348-4041

Rod Lawless — Mornings
WNCD/Youngstown, OH (216)
545-4227

Gary Matthews — Week-
ends KKNG {(Mix 92.5)/Okla-
homa (216) 685-0689 .~

Jonathan Monk — PD/morn-
ings KKNG (Mix 92.5)/Oklaho-
ma City (405) 348-4041

Nan O’Neal — Weekends
KKNG (Mix 92.5)/Oklahoma Ci-
ty (405) 341-2772

Jim Parker — MD/afternoons
WVIC/Lansing (517) 882-6095

Paul Phillips — Nights/pro-
duction KCDQ/Odessa, TX
{915) 550-3713

Susan Rae — Weekends
KKNG (Mix 92.5)/Oklahoma Ci-
ty (405) 372-0246

Bill Reed — Afternoons
KKNG (Mix 92.5)/Oklahoma Ci-
ty (405) 787-0611

Steve Richards — MOD/mid-
days WHFM/Nassau-Suffolk-
Long Island (516) 484-0695

Brian Schiel — MD/evenings

i

oo

g

KKNG/Oklahoma City (405)
947-6705
Jack Snyder — Capitol
Cleveland promo rep (2186)
226-4569
Allison Strong — Acting

MD/middays KJQN/Salt Lake i
City (801) 595-1969

Power Play

As part of T.J. Martell's recent 10th
Anniversary Rock 'N Charity Cele-
bration — which raised $375,000
for the fight against children's can-
cer, leukemia, and AIDS — Richard
Dean (“MacGyver”} Anderson (I}
and “Beverly Hills 90210" star
Jason Priestley took to the ice for
the Rock 'N The Puck Celebrity
Hockey Spectacular.

for great stations . . .

==—=- Paragon Researc

The Research Company of Choice

Contact Vicki Mann or Mike Henry to discuss programming research options for your station — (303) 922-5600
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R&R OVERVIEW

obody’s perfect, but every-

one can avoid making

dumb mistakes. Arthur
Freeman — co-author of “The Ten
Dumbest Mistakes Smart People
Make” (HarperCollins/$20) — of-
fers techniques to defend yourself
against these six errors:

The Future’s Too Bright

Positive thinking is important,
but an overdose of optimism may
lead you to ignore constructive
criticism and focus only on praise.
Worse, the expectation of success
could cause you to shirk responsi-
bility for failure. It’s normal to en-
joy praise, but remember tokeep it
in perspective — especially if your
subordinates, friends, and parents
are the only ones handing out the
accolades.

‘Seer’ Sucker

When others don't act according
to what you believe they’re think-
ing, anger or disappointment usu-
ally results. Never assume — al-
ways gather enough facts to ensure
you're not drawing the wrong con-
clusions. When in doubt, ask. Don’t
depend on past behavior either -
each situation presents new dy-
namics. Try to adapt to personali-
ty- or culture-based differences —
they could also influence behavior.

MANAGEMENT

Defend Yourself Against ‘Dumb’ Mistakes

Your Own Worst Critics

Criticism can be helpful, but be-
lieving everything a critic tells you
can lower your confidence and
eventually cloud your judgment.
Determine whether the critic is
qualified to assess your actions. If
so, find out if this is an isolated
voice; if others agree, it’s time to
heed the advice.

Perfect Miss

Perfectionism is admirable, but
setting standards too high for
yourself might keep you from
reaching them. Even if you don’t

Job Transfers
Costing More

ut-of-town job transfers
are becoming more ex-
pensive, according to a

recent survey conducted by
Runzheimer International.
Transferred employees lost an
average of $18,069 when sell-
ing their homes last year — up
43.9% from $12,557 in 1989.

However, fewer transferees
suffered large losses last year:
34% lost more than $15,000,
compared with 54% two years
earlier.

think you can give 100% to a pro-
ject, go for it anyway. Allow others
to review the results — feedback
speeds the learning process. Be-
sides, perfection is a matter of opi-
nion, and what you consider aver-
age might be deemed outstanding
by others.

Nothing Compares 2 U

Measuring your worth against
someone else’s is like comparing
apples to oranges — it doesn’t
work. Furthermore, a preoccupa-
tion with competition could cause
you to undermine others . . . rather
than improve yourself. When you
feel inferior to someone, determine
exactly what you're comparing;
don’t base broad comparisons on a
single fact.

Don’t Worry, Be Happy

Anxiety isn’t conducive to pro-
ductivity: worrying about improb-
able events is a waste of time,
while being overly concerned about
actual threats won’t make them
disappear. This “what-if” fear
could also dissuade you from try-
ing new things.

Question the evidence that’s
making you nervous — real danger
might not even exist. If it does,
schedule specific worry time, and
don’t let it overlap into your regu-
lar routine.

With Broadcast Electronics...you get it!
/\\

In the frantic world of radio, you need every
measure of control and quality in the studio
you can get. Our products allow you

to program, control and monitor

everything that goes over the air.

You get complete control
with these BE” products:

¥ AudioVAULT —
simultaneous multi-
user digital audio
central storage
CORE — automated
program control and
satellite interface
Air Trak and Mix
Trak — versatility
and affordability
In linear consoles
Disc Trak —
removable media
digtal cart machines

Phase Trak and Dura

Trak — the performance
standard in cart machines

FX-50 Exciter — what you
hear i1s what they hear

For the full story, call Bill Harland
at (217) 224-3600

Broadcast Electronics...
The World Leader in Radio Broadcast Technology.

E BROADCAST
ELECTRONICS INC.

4100 N. 24th St., Dept. D, P.0O. Box 3606
Quincy, IL 62305-3606
Phone: (217) 224-9600, Fax: (217) 224-9607
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otal national spot radio expenditures for the month of May topped
T$1 25 million — a 4.2% decrease from 1991 figures.

Note that there were four weeks in May 1991, as opposed to five
weeks in May 1992. Thus, actual national spot radio expenditures were
much lower in May 1991 All of the figures below, however, have been ad-
justed to reflect the true difference in national spot radio activity

While the figures reflect total bilings as reported by America’s leading
national rep organizations, they are not typical of any specific market. Fur-
thermore, spot billing in individual markets, market groups, or geographic

areas may differ substantiaily.

Source: Radio Expenditure Reports

TOTAL SPOT DOLLARS
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Fight Emp/a yee Apathy!r

ductivity of an apathetic staff,
Round Rock, TX-based Practi-
cal Supervision offers the following
suggestions:
Emphasize your appreciation for
their work, but make it clear that
coasting won’t cut it.

I f you want to increase the pro-

® June 25-27 — Bobby Poe
Convention. Sheraton Pre-
miere, Tysons Corner, VA.

®July 810 — McVay Media
Annual Program Director’s
School. Pierre Radisson Hotel,
Cleveland.

@ July 16-19 — Upper Midwest
Conclave. Radisson Hotel
South, Bloomington, MN

® August 6-8 — Morning Show
Boot Camp '92. Crowne Plaza
Ravinia, Atlanta.

Set clear goals for the depart-
ment and individual workers.

Create a plan with well-defined
steps to guide employees toward
those goals.

Meet with employees on a regu-
lar basis to sustain momentum.

o

® August 13-16 — Jack The
Rapper Convention. Atlanta Hil-
ton and Towers Hotel

® August 15-16 — Dan O'Day's
‘Air Personality Plus+’" semi-
nar. Holiday Inn Georgetown,
Washington, DC.

® September 9-12 — NAB
Radio '92. Convention Center
New Orleans.

©® September 23-26 — RTNDA
47th International Conference &

Exhibition. Convention Center,
San Antonio.
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Really

Bob Poe

Knows Wh
Radio Works.

EVAME 767

BOB POE

General Manager

February 24, 1992

The Great Radio Promotion
The Arbitron Company

142 West 57th Street

New York, New York 10019

If you set out to develop the greatest advertising vehicle in the history
of the world there are a few things you would most certainly include
in your design:

Universal acceptance - everybody would have at least one
Portability - people could take it with them wherever they go

High usage - people would spend more time with it than other
media, preferably more than 2 hours a day

Intrusive - the ability to deliver an advertising message even
when the user isn’t holding it or looking at it

Targetability - an advertiser could easily reach specific market
segments and eliminate waste

Inexpensive - both to produce and deliver the advertising
message

Politically correct - won’t contribute to the depletion of the
earth’s forests

If you can get all those elements into one medium it can’t fail. In
fact, I think I’1] turn this project over to an electronics wiz I know to
see if he can come up with something. His name is Marconi.

Sincerely,
200 South Orange Avenue Suite 2240 Orlando, Florida 92801
PHONE (407) 422-9890 FAX (407) 42e-0838

BT

letter the best.

To all of you who entered, thanks. Radio’s great—and you proved it.

ARBITROI

Moo orioanradiohictan, com

®© 1992 The Arbitron Company

We asked radio people everywhere to enter our GREAT RADIO PROMOTION and tell
us why radio works for advertisers. Not because we didn’t know radio was great,

but because we thought you should hear it from our customers. We got lots of great
~ letters with lots of good ideas. The Arbitron Radio Advisory Council judged Bob’s
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Marketing Music In The ’90s: Part Two

Generate greater sales with deeper retail contacts and broader campaigns

t R&R Convention ’92, our “Marketing Music In

The ’90s” seminar raised several issues. On this

page I'll address some of them and offer a variety
of tactics for selling music product.

Expanding Horizons

Record stores typically seek to
generate the majority of their sales
through current hits. This ap-
proach could stand some evolution
and expansion, starting with
broader mass-market distribution
of artists and the creation of new
retail doors.

For instance, new packaging
concepts and cross-marketing
strategies would help maximize
music sales in non-music areas of
music stores, particularly if linked
to video sell-through and rentals.

Mass Merchandisers &
New Accounts

A great deal of discussion at the
seminar centered on the perceived
difficulty of working with mass and
general merchandisers. A primary
question was, “How can you create
better sales with the traditionally
low margins on music products?”’

Many non-music manufacturers
that don’t enjoy significant mar-
gins do an exceptional job of mar-
keting with mass and general mer-
chandisers. Among the methods
they use that might also be used to
boost music sales:

* Using products as loss leaders

¢ Drawing consumers to non-
traditional store areas with in-
store visuals

o Linking different products to
create sales or “lifts” of

other, higher-margin goods.

Sales of core artists and cata-
logue product can be dramatically
increased in these ways, but such
an improvement would require
more direct contact from labels, as
well as more depth of contact with
store operations contacts and mar-
ket merchandisers. Another tack
would call for establishing contacts
at the manufacturer level (see
“Marketing Strategies,” right).

66

A primary question:
‘How can you
create better sales
with the
traditionally low
margins on music
products?’

99)

Retail Dynamics

Develop and work with sales and
retail contacts at different levels to
boost sales. Try the following ap-
proaches:

Train label branch sales contacts
in local retail sales strategies, op-
erational needs analysis, and mer-
chandising skills.

Work from the bottom up: work
directly with retail for incremental
impulse sales opportunities.

Work from the top down: work
with VPs of sales at the corporate
retail offices of various merchan-
disers to create national merchan-
dising campaigns for additional
product display.

Train and maintain more direct
retail contacts at corporate mer-
chandising levels.

Offer sales training options to
music and non-music retailers. The
training should be designed to cre-
ate higher impulse sales by using
music product as the catalyst.

Provide turnkey off-premise
marketing campaigns with tie-ins
— whether cause-oriented, educa-
tional, or non-traditional — that
can be customized at the retail
level.

Packaging Concepts

In general, sales can be boosted
through better manipulation of
consumer impulse sales. Effect
such purchases in the following
ways.

By Chris Beck

Use shrinkwrap to create sales
incentives by combining video and
audio product.

Multiply your multiple product
sales by shrinkwrapping current
releases with catalogue product
from the same artist.

Utilize couponing — on-pack and
in-pack — and sales incentives.

Create and use more turnkey dis-
play options like ‘“‘shippers” so
product can be positioned in non-
traditional areas of retail outlets.

Create more retail deal sheets
for core artists, tying sales and dis-
play incentives to key retail sales
events. These might include core
artist packaging, merchandising,
cross-promotions, and displays
based on themes. In the summer,
for example, you could use any of
these themes: ‘“‘America’s Best,”
“4th of July,” “Back To School,”
and “Dad’s Favorites” — with a
guaranteed return if Dad doesn’t
like the product.

Marketing Strategies

Don't rely exclusively on your
store contacts. Manufacturers may
hold the key to synergy in selling
your music.

Work with brand managers to
create national cross-marketing
campaigns that are linked to pack-
aged-goods manufacturers and
based on product user/listener pro-
files. Certain age-specific products
link well to broad listener profiles;
e.g., inexpensive cosmetics and toi-
letries, teen-targeted toys, and
sports/athletic items are well-
suited to the AOR core. More
broadly, the greeting card industry
is a good fit for a myriad of music
product categories.

These campaigns can be used for
various objectives, including artist
trial. For instance, you might use
cassette singles, CD-3s, purchase-
with-purchase incentives, or retail
bounce-back incentives.

Create non-traditional retail tie-
ins and bounce-back incentives for
sales at music stores or mass mer-
chandisers with key target ac-
counts (e.g., fast food outlets, toy

& MIARKETING

RADIO VS. PRINT REDUX

at a solution,

However, each of the sides can
do something for the othar, Labals
can . work - better with radic sales
managers 1o craate retad-driven ar-
it promotions that are much more
dynamic than print: ads, Such pro-
maotions include benetits fo retal
that go beyond “antist advertising.”

Stations have awesome promo-
fional muscie, thanks o thes cross-
marketing parinerships and interac-
fiva capabilities, Sales-driven pro-
miotioral campagns on fadio can
yield fremendous incentives for mu-
sit stores. )

Radio sales managers, for their
part, have a similar opportunity in
their dealings with labels. By ana-
lyzing and meeting label and retail
needs, they can better position the
medium by mounting result-driven
campaigns.

Radio can increase its depth of
contact with merchandisers and
store operations personnel by as-

Easing Antagonism Over
Advertising Allocations

aturally, the controversy over radio vs. print retail
ads sparked a fair amount of talk at the saminar. In
short, radio blames labels for allocating dollars to
print fand not to radio), while labels say radio dossn't have
adequate depth of contact at retail. Neither party can arrive

cerlaliing thelr marketing needs, 3
radio. improves its-position vis-a-vis
key retall contacts. it will receivwe
higher percentages of ad dollars.

Third-Party Option

Another aspect of music advertis-
ing concems the reallocation of ad
bBudgets from traditional purchase-
besed oo-0p 1o display'advertising
merchandising allowances. Thess
would be based on additional in-
slese merchandising standards and
ragiirements.

Labels might establish stricter
controls and redquiresnents for third
parties — i.e, rackers — thereby
dramatically reducing third-party
outlays. Thése funds could be re-
claimed for sales-driven promotion,
which would then be under the di-
rect controf of the labels’ sales and/
aor promotion departments. Such
campaigns might also include other
artists and catalogue product.

stores, or clothing establishrrcnt<
that reach target consumer mne-
kets).

Join with high-margin packaged-
goods manufacturers to create na-
tional campaigns that use low-
margin music product to lift retail
sales of high-margin products. Mu-
sic provides the consumer with an
incentive for multiple purchases,
which can help offset the music
product’s own low margin.

Capitalize on cross-marketing
and merchandising opportunities
with the film industry for in-
theater, sell-through, and rental
product.

Don’t stop here. Develop other
artist merchandising incentives

Remote broadcasts used to be rare.
Now they’re well done,

and done from just about anywhere!

and licensing arrangements that
can be tied to sales. Your imagina-
tion is the limit.

[

Chris Beck is the President of
Beck Marketing Group, an in-
ternational sales and marketing
consulting firm. If you have a
question about a column or a
topic you'd like to see address-
ed, he can be reached by
phone at (818) 594-0851; by
fax at (818) 594-5030; by
Prodigy electronic mall at ID#
SRTN15A; by CompuServe at
ID# 76066,3334; or by mail at
22900 Ventura Blvd., Suite
340, Woodland Hills, CA
91364.

NPR SATELLITE SERVICES

%

...ski resorts, national events, and concerts to name a few. With NPR Satellite Services, one station alone or a dozen
stations simultaneously can broadcast their shows from anywhere in the United States and have them delivered
back to their doorsteps. Using transportable uplinks on the road, fixed uplinks across the country, and a staff of
skilled technicians, NPR Satellite Services, works with you to make your promotion a success.

Call us for your next remote...your listeners will thank you.

L NPR SATELLITE SERVICES,
2025 M Street, N.W. @ Washington, D.C. 20036 @ (202)822-2626

WWW- amerieanraciehistor-com
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‘ ‘ Goﬂon has done Hol-
lywood,” proclaims
Business Week. At-
torney Ailen Grubman concurs: "I
don't know what's left for David in
the record industry. His dilemma is:
what's he to do with the rest of his
life?” In its portrait of the mogul as a
relatively young kajillionaire, the
'Zine also notes Geffen spent
$600,000 on his constant compa-
nion — the phone — by installing a
satellite dish in his jet.

And he just keeps making mon-
ey! Geffen and manager Sandy
Gallin bet Madonna and ex-Fox-
TV boss Barry Diller $1 million
over dinner. The wager? That actor
Luke Perry is talier than 5'9.”
When she leamed he's 5'10,” Ma-
donna said, “I thought he was smali
and powerful, but | guess he’s me-
dium and powerful.” She’s ready to
pay up, but the currently unem-
ployed Diller isn't (Globe, Star).

‘Rap Sheets

Rap is in the news again, thanks
to Bill Clinton and the police.
Newsweek siaps Sister Souljah on
the cover for its “Rap And Race”
story, while Time and U.S. News
weigh in with editorials on her state-
ments. People turns to hit rapper
Sir Mix-A-Lot for a soundbite: “In-
stead of confronting Ice-T, the
police should try and understand
the music a little better. Maybe
they'll learn something about the
kids in the process.”

As for ice-T, in Rolling Stone's
look at how rap “predicted”’ the
L.A. riots, he says, “My answer to
what happened [in the riots} is ‘Re-
fer to album 3, track 5." What do |
think about the police? See album
4, track 2.”

Life With Garth

in a LIFE-size pictorial and profile,
Garth Brooks notes, “! used to
think when country singers became
rich and famous they lived like the
Beverly Hillbilies in these houses
made of 40 tons of marble, and
they became out of touch. God, |
hope | was wrong.”

’Zine Theme

Chynna Phillips notes, “News-
week's great, just, you know, to
read the news” (Us).

PAPER VIEW — “A persona builds

up around you . . . . It's like trying
to fight your way out of papier-
mache: there's always people
sticking bits of wet newspaper to
you all the time" — Cure frontman
Robert Smith defines the difficulty
of remaining indefinable in the pub-
lic eye (Pulse).

‘Geffen Has Done
Hollywood!’

IT'S WHO YOU KNOW — Busi-
ness Week looks at possible FCC
ownership reregulation this week.
Herb McCord, who's partnered
with leveraged buyout giant KKR as
CEO of Granum Communications,
notes, “There are tremendous op-
portunities for economies of scale.”
{He's also pictured in the 'zine.)

“1 used to tell my kids, ‘if you ever
take drugs, iet me get them for you.
1 still teil them, if they get into trou-
ble, at least they can come to me
and | can take them to rehab. Be-
cause daddy certalnly knows
where they are” — Ringo Starr
(Rolling Stone).

ln |ts cool“ issue, Entenalnment
Weekly inducts Keith Richards,
Aretha Franklin, George Jones,
and Bonnie Raitt into its new “Cool
Hall Of Fame.”

Both Sides Now

While Soundgarden singer Chris
Cornell says, “l don't have that
elitist attitude that | want to hand-
pick the people that listen to my
music,” bassist Ben Shepherd la-
ments, “Sometimes | feel it {our mu-
sic] is cheapened by the process of
spreading it thin over such a wide
area” {Rolling Stone).

Young And Angry

“Everybody says, ‘Well, business
came in and ruined the music,’ but
that's just an excuse. The real rea-
son is technical . . . . This is the
darkest time ever for recorded mu-
sic” — Neil Young's essay, "Digital
Is A Huge Rip-Off,"” is excerpted in
the July Harper's.

‘Musical Education.

“Let’s face it, we're living in cor-
porate America. And you know
what? This record company treats
us better than any indie label ever
did. | don’t like the term, but | guess
the operative word is professional”
— Sonic Youth’s Thurston Moore
refutes Spin’s suggestion that the
band sold out when it signed to
DGC.

The Naked Pop Star
Engelbert Humperdinck plans

to open a nudist colony in Mexico
(Globe).

Each weak RBR sneaks a peek
_fhmugnﬂfam&m
WMMMMMM
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ridiculons in sl news R&R
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MEDIA

Who Buys What Books And Where e

nly 4% of Americans pur-

chased a book last year, ac-

cording to a study by the
New York-based Book Industry
Study Group. Of those who were
buying, 66% read fiction, choosing
it by a large margin over general
non-fiction (9%) and cooking/
crafts books (7%). Romance
novels accounted for 46% of mass
market paperback sales.

Books have apparently fallen
from favor as gifts for adults — on-
ly 14% were purchased as pres-
ents, although 60% of children’s

SR

TOP TEN SHOWS
JUNE 15-21

1 Roseanne
2 Coach
3 Home Improvement
4 60 Minutes
5 Murphy Brown
6 Street Stories
7 Murder, She Wrote
8 Jack’s Place
9 Cheers
Full House
Grapevine (tie)

Source: Nieisen Media Research

Al show times are EDT/PDT uniess oth-
erwise noted; subtract one hour for CDT.
Check listings for showings in the Mountain
time zone. Al fistings subject to change.

Tube Tops

“Michael Jackson: The Dan-
gerous Tour!” showcases the
artist's opening night perfor-
mance in Munich, Germany.
The 30-minute Fox special also
features Jackson's latest music-

fim, “Jam" (Thursday, 7/2,
8:30pm)
1 Friday, 6/26
¢ Shabba Ranks, “The Ar-

senio Hall Show" (syndicated;
check local listings)

¢ Smithereens, ''The Dennis
Miller Show” (syndicated;
check local listings)

* Toad The Wet Sprocket,
“The Tonight Show Starring Jay
Leno” (NBC, 11:35pm),

¢ Chicago'’s recent 25th an-
niversary tour is chronicled in
the first instaliment of a two-part
series on “ABC in Concert”
{midnight).

* Warren Zevon, “Late Night
With David Letterman” (NBC,
12:35am, Saturday)

T,

Monday, 6/29
* Nia Peeples, “Arsenio
Hall *
* Delbert McClinton, “Jay
Leno "
Tuesday, 6/30

e Zoo, “Arsenio Hall.”
¢ Jackson Browne and the
Indigo Girls, “Jay Leno."

Waednesday, 7/1
s Lita Ford and Clarence
Clemons provide the sound-
track for “Howie,” the first of
comedian Howie Mandel's four

R i B e R A R R s e R

30-minute specials (CBS,
8pm).
¢ Chubb Rock. “Arsenio
Hali ™

T o B R S 0 e R R R s

U Gang Starr ‘Jay Leno

'+ Dave Koz, “Arsenio Hal."
¢ Cowboy Junkies, "Jay

Leno."

i -aaaadica nradiahician, cony
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books were bought as gifts. e «v_m«gg;%m‘gj i

Notably, most literary purchases
are made at independent stores

TR

WEEKEND BOX OFFICE

*First week in release
Source: Exhibitor Relations Co.

(28%), rather than chain outlets JUNE 19-21
(20%). The mail-order market is
also dpmg well, with book clubs ac- ©  1BatmanReturns $47.72
counting for 16% of total sales. i (WB)*

& 2Sister Act $7.75
= 3§ o & (Buena Vista)
f‘%“é §3 (el . 3Patriot Games §7.72

s ; (Paramount)
R . »mw L - § 4 Housesitter $7.02
= 2 & (Universal)
. NEW THIS WEEK .| SLethaiWeapon3  $4.70
. ®BAD CHANNELS N R
§ (Paramount) B %': 6 Far'And Away $3.01
. Starring Paul Hipp and former & = (Universal)
£ MTV VJ Martha Quinn, this g 7 Encino Man $1.61
% feature film about an alien who :3 (Buena Vista)
% hiacks a radio staton’s ar- [ @ 8Alien 3 (Fox) $1.52
§ waves sports a Moonstone | | 9Class Act(WB) $1.22
| Records soundtrack with music | 10 pas lr)tstlnct $0.95
. by Blue Oyster Cult. 5 B riStar,
® WAXWORK II: LOST : %
IN TIME (LIVE) All figures in millions

Veteran rocker/actor Michael
Des Barres and former Span-
dau Ballet member/actor Mar-
tin Kemp are featured in this
sci-fi film about a wax museum
and its evil inhabitants.

COMING ATTRACTIONS: No
music-related movies opening
this week.

CURRENT

®BATMAN RETURNS (WB)

Featured Artists: Danny Elfman, Siouxsie & The Banshees
®LETHAL WEAPON 3 (Reprise)

Single: It's Probably Me/Sting w/Eric Clapton (A&M)

Other Featured Artists: Elton John, David Sanborn, Michael Kamen
® ENCINO MAN (Hollywood)

Single: You're Invited But Your Friend Can’'t Come/Vince Naeil

Other Featured Artists: Jesus & Mary Chain, Cheap Trick
®CLASS ACT (Giant/Reprise)

Singles: Full Term Love/Monie Love

A Class Act I/B Angie B

Other Featured Artists: Kid 'N Play, Jade, Lord Finesse
® DEEP COVER (Solar/Epic)

Single: Mr. Loverman/Shabba Ranks

Other Featured Artists: Po’ Broke & Lonely, Calioway, Jewell
® STRAIGHT TALK (Hollywood)

Single: Light Of A Clear Blue Morning/Dolly Parton

COMING

® MO’ MONEY (Perspective/A&M)
Single: The Best Things in Life Are Free/Luther Vandross &
i Janet Jackson
Other Featured Artists: Color Me Badd, Caron Wheeler, MC Lyte
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WHAT DO.....

KIIS, KROQ, KPWR, KQLZ, WRBQ, KOY,
KMEL, KFOG, KNBR, KITS, KRQR, WNEW.
WHTZ, WALK, WGN, WGC/ WBBM, WVAZ,
WHYT WWJ, WJR, WIOQ, WUSL, KSHE,
WKBQ, KQF?S, KLXK, KSTP, WMAL, WAVA,
WBCN, WGST, WAPW, WBZZ, WMXP.....

And over 1,000 other stations.....

HAVE IN COMMON?

They do business with U.S. Tape & Label!
WHY?

Because we’re the BEST in the bumper
strip, window label business. We have to be!

Don’t listen to “Product Pitches’’!

Do call anyone above for their experience
on our quality, service & price.....

Then call us.....314-423-4411.

.S Tape & Label

Srint F.owis, VEinnonei

Home of the TRAVELING BILLBOARD®
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" THE TALK

ON THE STREET

ANNIE LENNOX

} Tap 40, AC, Aliernative, NAC, MTV 4
And VH-1 Say "Why" Na!

Annie Lennox has a major hit on her hands
with “Why", the first single and video from
her solo debut album DIVA, already well past
GOLD. All sources say it's REAL with a
capital “R", including KIIS-FM’s Michael
Martin: “The multi-format support proves this
record to be a MASS APPEAL HIT IN LOS
ANGELES.” KHMX's Guy Zapolean seconds
the notion: “"WHY’ has been TOP 3
REQUESTS FOR THE PAST 3 WEEKS and
now the callout follows. Whether it's Top 40
or AC, THIS IS A REAL HITI!t”

’ A Home In The Making ‘

With strong multi-format play everywhere,
STRESS rotation at MTV and HEAVY play at
VH-1, DIVA is now Top 20 in most markets.
In fact, BDS airplay on “WHY” is up over
35% the last week alone.

P 7V Appearances Heat Things Up ¢

The story gets even bigger with Annie’s
upcoming appearances on:

The Tonight Show 7/16

The Dennis Miller Show 7/20

MTV Unplugged late July

TOP FORTY CHART: €

© 1992 ARISTA RECORDS INC.. A BERTELSMANN MUSIC GROUP COMPANY

STREET TALK.

Nashwlle Exec Sued For Harassment

B/Nashville Dir./in-House Marketing

Nancy Sollnski has filed a sexual

harassment lawsuit against WB
Dir./Artist Relations George Briner, according
to the Nashville Tennessean (6/23). in the
Tennessean story — which, because Briner
declined to comment to news media on advice
of counsel, is based chiefly on Solinski's
filing — Solinski claims Briner tried to make her
perform oral sex on him while he drove her
home from a work-related social function in
December 1990. In the suit, Solinski says
Briner fondied her and made a sexual
proposition in an office haliway in January
1991. After she told Briner to “leave her
alone,” she claims he became ‘“vindictive and
malicious” toward her and has sometimes
sabotaged her work.

She also says she complained to the WB
personnel office and was told to be a *‘team
player,” to try to solve the problems by talking
with Briner, and to take no further action.

Solinski further says in the suit that shortly
after her complaint, Briner hung a banner
outside his office that said, “Egotistical,
payola-motivated, sex-crazed, major-label
chieftains (we fit that description quite well).”

She is seeking $500,000 in
compensatory damages and $250,000 in
punitive damages from Briner and WB.

}Get Your PD Post Scnrucard‘

Wild week at KBEQ/KC, where PD Jon
Anthony exits. Pollack Media Group’s Dave
Van Stone consults and will assist in the PD
search. Concurrently, the format shifts from
mainstream CHR to Churban, while the New
Rock “Planet Q" show cuts back from 7pm-
mid to 1Opm-1am.

APD/afternooner Mike Kennedy has the
inside track on the PD chair. Nonetheless, ST
hears former KEGL/Dallas PD Joel Folger has
already interviewed with VP/GM Bob
Laurence.

Other names heard in the KBEQ hallways
include (drum roll, please . . .) KEGL/Dallas
APD Jimmy Steal, former Y107/Nashville PD
Louis Kaplan, B94/Pittsburgh APD Jeff
Tyson, WBXX/Battle Creek PD Joe Dawson,
ex-B93/Austin PD Elvis Duran, WZPL/Indy
OM/PD Don London, Yankees owner-in-imbo
George Steinbrenner, WKZL/WInston-Salem
PD Chuck Holloway, and a mystery Midwest
candidate.

Meanwhile, just a few hundred miles east,
KHTK/St. Louis PD Michael St. John resigns
to join a tipsheet. Early inquiries into the
vacancy include Kaplan, ex-WQXA/York PD

We’re proud

to welcome our
first Wargames
Radio client —

KRRK-FM/Omaha!

WWW-americanracielistor—eom

Rumors

* Broadcsst Promotion & Marketing Execu-
thves (BPME) Prez Gary Taylor resigns after two
vears at the heim. Is he headed for a majar radio gig
on the West Coast? )

® Wil former. Urben AC KEZB/EL Paso — which
has been dark for about thres months — retam fo the
alr with & Hot AC direction? Will crosstown KPAR PD
Ell Molano play-a mie? '

* Speaking of Mot AC, could CHR WTWR/Tole-
do move thal way?

s Will Classic Rocker WIFMiGrand Rapids oo
Country in-tid-July? New owness ook over June 1;
that's also when the PD and moming personality ex-
fted. New VP/GM Tim Faegan says he's “stutying
format options™ . . . but 5T hears & former Midwest
Coountry marning team has aready been hired,

¢ Which PD and MD at a prominent East Coast
CHR are both actively looking?

Mark Feather, former Hot 95/Jackson
PD/morning man Jerry Lousteau, and ex-
WJLQ/Pensacola VP/Programming Barry
Richards. Scott Gordon has been named MD.

}s-ﬁw_a Returns After Amb‘ush{

WABCINY morning co-host Curtis Sliwa,
who was gunned down last Friday (6/19),
could be broadcasting from home as early as
next week, according to PD John Mainelli.
However, Sliwa probably won't return to the
studio for at least a month.

The Guardian Angels founder was
ambushed early Friday morning (6/19) as he
headed for WABC. Sliwa's assailants, who had
obviously studied his routine, picked him up
near his apartment in a stolen taxicab. Upon
entering the cab’s back seat, Sliwa was shot
five times in the abdomen and leg by a
gunman hiding in the front seat.

The shooting was the second attack on
Sliwa in two months. On April 23, he was
beaten outside his home by baseball bat-
wielding thugs who left him with head injuries
and a broken wrist.

Sliwa’s wife and co-host, Lisa, returned to
the airwaves Tuesday (6/23), broadcasting
from her husband’s hospital room.

MTV VP/Prog. Matt Farber — who will
have signed a new two-year deal by the time
you've read this — will take on a new role in
programming and development of new
business . . . including the much-discussed
two additional MTV channels.

Look for VP/Promotion Andy Schuon to
expand into programming and assume some of
Farber’'s duties. Full story next week!

Continued on Page 22

Rock Radio Exclusively

JOE KELLY

414/632-8610 » 414/632-5527 fax
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BANSHEES

"t ACE
to
tACE"

A

Produced by Stephen Hague

From the Original Motion Picture Soundtrack
BATMAN RETURNS

Management: Tim Collins Siouxsie And The Banshees appear courtesy of Polydor Limited and Geffen Records 1992 Wamer Bros. Records Inc.
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#1 SELLING ALBUM

CHR CHART €9

KYRK 11-8
WPRR 16-8 HOT
KMCK 4-4 HOT
KISR 12-9 HOT
WILN 14-7 HOT
KNIN 7-5

KTXY 11-8 HOT
WALZY 27-21 HOT
KXKT 7-5 HOT
KGGG 15-9
KFMW 2-1 HOT
KTMT 10-8

KEGL 10-9

Q102 15-13
WAAL 15-9
JET-FM 3-2 HOT
WWKX 13-8
WPST 9-6 HOT
WKRZ 20-16 HOT
WY(R 13-8 HOT
WAPE 7-6 HOT
WRQK 17-10 HOT
KMYZ 4-4

WHOT 2-2 HOT

ALBUM &9 7th WEEK:

HEAVY ROTATION MTV
PLATINUM PLUS!

.

01992 Dafy sbrarucan Rtcordungs dmes

Continued from Page 20
} WZOU Concert ‘
Turns Into Zoo

Twenty-four people were hurt — one by
stabbing — during a free concert at City Hall
Plaza sponsored by WZOU and the Boston
Herald last Thursday (6/18) when the crowd
of 15,000 became unruly after a fistfight.

Officials canceled the show — which
featured Stacy Earl, Arrested Development,
A Tribe Called Quest, MC Brains, College
Boyz, Giggles, Laura Enea, Kym Sims, and
Meli’sa Morgan — but youths continued to
prowl the streets, smashing windows and

Rumbles

* WDZR/Detroit VP/GM Peter Acquaviva takes
the same post at WAKR & WONE/Akron. He suc-
ceeds Fred Anthony, who resigned to become
Prez/CEOQ of an Akron hospital.

* Phil Allen resigns his PD post at WVKO/Co-
tumbus, OH. OM K.C. Jones is handling those duties
on an interim basis. Allen reportedly is heading back
to Charleston, SC — where he programmed WUJM,
which jettisoned its UC format last year.

* Longtime KMPC/L.A. GSM Sue Hinsche has
exited.

® Zoo Dallas regional promo rep Rick Upton re-
turns to radio as PD/aftermooner at KIKX/Colorado
Springs.

* WTMX/Chicago MD Joe Cassady joins Bon-
neville Broadcasting System as Programming Con-
sultant. Lisa Michelson succeeds him as MD, but he
continues his WTMX weekend shift.

* Former KAGG/Bryan-College Station, TX PD
Dan O’Neill becomes PD at Country KSET/EI Paso.

* KSMBJ/Latayette, LA PD Ray Waldon resigns
to become an Episcopal priest. KSMB MD Eddie Nel-
son also exits, joining crosstown AOR 293 as MD/
night rocker.

o KZFM/Corpus Christt PD Danny B. Jammin’
exits to return to college, and MD Dale Baird ascends
to PD.

¢ At WPFM/Panama City, Lee Cruze becomes
PD/MD/mormning man, moving from the APD/moming
siot at KSAQ/San Antonio.

o KFAVISL. Louis-St. Charles MD Shella Sands
becomes acting PD.

¢ KQRCIKC afternooner Valorie Knight adds
MD duties at the hard-rocking AOR. At crosstown
KYYS, promotion and music assistant Michelle Eng-
land rises to Dir./Promotion & Client Services. Deb-
ble Mitchell becomes Music Coordinator.

¢ The moming team of Rick Rumble & Scott
Thrower reunites for wakeups at KCLX/SD. After a
team stint at WEGX/Philly, Rumble worked briefly at
Q106/SD, while Thrower hung out at KKFR/Phoenix.

* Former KRXY/Denver air talent Michael Moon
teams with crosstown K8104 morning co-host Dean
Curfman for wakeups.

¢ B36 signs perennial fill-in jock Alan Kabel for
nights, replacing George McFly. The CHR also inks
new contracts for late-nighter Baltazar and over-
nighter Greg Murray.

¢ KUBE/Sesattle APD/midday dude Barry Beck
exits for momings at AC WVTY/Pitt.

¢ KEEY/Minneapolis morning show producer
Mark Bower becomes MD. Peter Stevens, middayer
at KEEY sister all-Sports KFAN, moves to evenings
on KEEY.

disrupting traffic for several hours. Many of the
acts returned to the WZOU studios to perform
and plead for caim.

Calls to PD Sunny Joe White about the
incident went unreturned.

Former WABC/NY morning host Jay
Diamond has been tapped to host a new
morning drive talk show on GAF Classical
outlet WNCNINY, effective late July. 'NCN VP/
GM Matt Field vehemently denies speculation
the station will eventually go ail-Talk.

Disregard the rumors that J.C. Corcoran,
former morning maniac at St. Louis rockers
KSHE and KSD, might be heading back to
KSHE. As KSHE PD Jim Owen succinctly put
it, “We'll hire J.C. back when pigs fly over a
frozen hell.”

ST hears KFI/L.A. afternoon talker Tom
Leykis, who recently subbed for three days at
WLUP (AM)/Chicago, plans a six-day fill-in at
WORINY in July. Might this have anything to
do with the fact that his contract is in its final
year?

Miami-bound Bill Pugh (see Page 3)
wasted no time getting of town. Anyone who
called his former employer, WRXL/Richmond,
on Monday (6/22) was simply told, “He’s no
longer with us.” ST hears the hasty departure
was just fine with everybody concerned.
Apparently this was one case where no one
expected the exiting PD to “help with the
transition.”

'RXL MD Paul Shugrue becomes acting
PD and a candidate for the permanent job.

WSB (AM)/Atlanta talk host Wes Minter
segues to PD of N/T WHIO/Dayton.

Don't look for any immediate moves to fill
the vacant MD slot at Q106/SD. Expect
incoming PD Tracy Johnson and APD/
afternooner Jo Jo Kincaid to handie things for
the short term.

Talk WWRCIDC is courting former WGST/
Atlanta talker Brian Wilson for the morning
co-host chair vacated by Rita Foley. Wilson is
filing the slot on a temporary basis while he
and the station negotiate.

Meanwhile, the morning team of Paul
Bicknell & Gary St. Ours, from the now-
defunct UTALK Net, have surfaced doing
extensive fill-ins at WWRC.

At presstime, ST heard that New Rock
KDGE/Dallas PD Larry Nielson had exited.

’ Simulcasts & LMAs ‘

All-Sports WTEM/DC will simulcast
Redskins football games on its FM sister,
Classical WGMS. The move insures the games
will be heard even in those parts of the metro

Continued on Page 25

LYLES URBAN

CONSULTANCY

"SPECIALIZING IN THE URBAN SOUND"
1101 Collier Road, NW, Suite C-3, Atlanta, GA 30318 (404) 351-6410
Harry M. Lyles, President
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Already Heavy
CHR Action At...

KS104 add wioaQ 23
FM102 add WPGC 9-7
KBFM add KBXX 13
KCHH add KMEL 28-26
92Q deb 28 - KUBE

WCKZ 28-22

Aren’'t You

Looking For

Something
To FPlay?

The Debut Single
And Video From
The Queen Of Hip Hop Soul
Off Her Forthcoming Album
What's the 4112

Prod ed By flave “Jam” Hall For
n ouchables Entertainmernt

Execuvcive Producers: Andre Harrell
And Scan “"Puffy” Combs

Management: JDW Management

©1992 Ughowip e grds, Inc,
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STREET TALK.

Continued from Page 22

where 'TEM'’s signal fades at night.
Meanwhile, in OKC, a six-year lease
agreement between Diamond Broadcasting
AM outlet KOMA and Wilks-Schwartz AC
KKNG provides that KOMA’s Oldies
programming will be simulcast on KKNG's FM
frequency (with new KOMA-FM calls).

At CHR WBBO/Greenvilie, SC, OM Bill
Catcher and PD Michael Angelo exit. MD
Christopher Goode takes charge for now
amid rumors of a format shift. GM Leigh Trapp
indicates 'BBO will stay CHR with a slightly
higher demo target. Angelo has surfaced for
nights at crosstown AC WMYI. Will Catcher
rise elsewhere in the market?

Who will become the new Z100/NY
Research Dir., replacing Y107/Nashviile-bound
PD Kris Earl Phillips? ST hears Z100 PD
Steve Kingston is talking with former KKBQ/
Houston OM Dave ‘‘Rave’’ Elliott and ex-
KHTK/St. Louis PD Brian Bridgman . . . for
starters.

As contract negotiations stalled, 30-year
WKRC/Cincy morning man Jerry Thomas
exited last Wednesday (6/17). A non-compete
clause will prevent him from joining another
Cincy station until next February. OM Dave
Mason assumes Thomas's shift.

}Jackson: On Another Plane<

After Michael Jackson contracted to hire
the world's largest operating transport plane —
the Russian AN-124 — to handle the 1000-
plus tons of equipment for his forthcoming

Theiucks Start Here

o cash in on the buzz around the film *‘Mo’ Money,"’
T and to start the wheels of commerce rolling on behalf

of its just-released soundtrack, the doughboys and
*girls at those eminent financial institutions, Perspective
and A&M, bucked prevailing economic trends by showering
influential industry titans with a wealth of financial induce-
ments in a cloth moneybag inscribed with the soundtrack
name.

The treasures inside maintain the overall financial
perspective, including a long green ‘Mo’ Money’’ T-shirt,
a tape of the LP (with a green J-card), a trailer for the
film, a pair of promo stickers, and the pictured bankroll of
greenbacks, spotlighting the soundtrack's artists and pro-
ducers Jimmy Jam & Terry Lewis. To coin a phrase, pass

I the bucks . . . I

Rumbles, Pt. 11

* FM100/Memphis Production Dir. Craig Cor-
nett moves lo WPLINY for the same duties. PRO-
FMIProvidenca night stalker David Simpson adds
“weekend duties at "PLL

* Middayer Kimba and morning man Mike Lyans
trade shifts at WZTAMIaml. Alzo . . . Ray Graham,
who had been douting az the station's moming
‘newsmean and APD, becomes Dir /News & Public Af-
fairs.

o Long lsland rocker WBAB-FMiBabylon will
soon simulcast on WHFMSouthamplon, greatly e-x-
pra-n-d--n-g the A0R's coverage in Sutfolk County. -

* KRBLIAIbuquergue flipped from AGH to CHA,
not Hot AC, aa reported last weel. It's now cafled

Laser 98.5-FM. ;

* WRHT/Greeny lle, NC OM/PO/MD Dave Mack
hands the MO duties to middaysr Gina Gray.

o * Asof this wee<, MO Vicki Cannon becomes
acting PD at WAZIAlsany, GA,

* WVIC/Lansing MD/afternooner Jim Parker ex-
its owing to budgetary problems. Cft-air PD Jim Law-
son picks up MDVaftamoon duties.

* WOWW/Pensacola AE Vida Gerralds be-
comes MO :

* Former WEGX/Phlily late-nighter Bobby Willis
becomes Production. Dir. /late-nighter at The. End/
Cleveland.

o Late-nighter Mark Hanson exits from Gold
KFRCISF. .

o WCIRIBeckioy, WV MD Jeff Davis exits.

¢ Dave Dahi moves from WDKB (B8S)Dekalb,
IL'to cvigrnights at Z104/Madison.

* WQGNIGroton, CT ups Liz Jordan to PD, re-
placing Chuck Davis, who segues to Production Dir,

¢ KGOGRapid Cty, SD MD Michael Staela be-
comes MIvnight rocker at KQKQIOmaha.

* Former Y102{Reading, PA MDimorning show
co-host Mike Browne returns to the station ip those
capacities . He replaces Tommy Frank, who heads to
WHNVZiNorialk as MD'night staiker.

o WENX/Muskegon MD/afternconer Mark
McGill snags the APDYMD siot downsiate at WGRDY
Grand Aaplds. He's replaced by B84/Pittsburgh
swingmeister Chris Thompson.

* Urban Consultancy Frez Harry Lylas adds cli-
ents WALRIAtlanta and new Urban outiet WMNXI
Wiimington, NC. WOSM/Fayatieville, NC's Rod
Cruise |oins 'MHNX as PD.

o ¥107/Nashvile moming man Coyots Mo-
Cloud will become a minarty owner in WTBBIBoni
fay, FL, pending FCC approval.

* Former Power 108/Cleveland morning man
John Landecker wilk do swing/weekend work at
crosstown Goid WMJL.

world tour, the American and British
governments said “nyet” to its landing.

When Jackson hired a 747 Series 200
carrier, the weight proved to be an overload,
SO a second air carrier was engaged.

Meanwhile, ST hears that the idea for
Jackson’s “Jam” video clip — featuring
Chicago Bulls superstar Michael Jordan —
emanated from Z100/NY APD/MD Frankie
Blue. Look for the “special thanks” from MJ to
Blue on the CD-Pro.

During a bus trip to Sunday’s Nashville-
area Evangeline/Jimmy Buffett concert, MCA/
Nashville staffers got a scare when an
oncoming car in the opposite lane lost a
wheel. The tire bounced over the median, fell
through the roof of the bus, and shattered the
front window, momentarily incapacitating the
driver. An MCA staffer's date grabbed the
wheel, hit the brakes, and brought the bus to
a safe stop. Miraculously, no one on the bus
was injured.

On a less tension-fraught note, congrats to
the MCA/Nashville promo department, which
has notched six No. 1's in the last 15 weeks.

Continued on Page 26
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featuring guest vocals by
HOWARD HEWETT

P1 cHART Q-

“FACES OF

LOVE?”

R A 0 S e . =

PRO-FM add
KDWB add
WKSE add

B95 add

WPRR add

KZIl add

KWTX add
KROC add
PWRI106 deb 29
HOT977 deb 29
WSTW deb 28
KBFM deb 40
XL1067 deb 30
KF95 deb 38
WJMX deb 40
KISR deb 34
WYKS deb 37
KQIX deb 40
Y97 deb 34
92Q 29

WXKS 19-17

HOT97 23
PWR99
WNVZ 26

KTFM

PWRPIG (7

QI02

WNCO [7-14
WWHT 24-22

25-23

WHHH 24

KBEQ
HOT|

31
02

KHTK 30-27
KS104 14
KOY-FM

KKRZ

FM102
KISN 24-21

Q106
KMEL

21-19

o

FLY92 33-30
WAAL 23-20
WQGN 29-26
WRCK 37-34
WBBQ 30-25

K92 37-34

WGTZ 26-22
WGRD 34-22 HOT
HOTI94 16-12
KDON 26-21
BOSS97 29-23
WWEFX 40-36
WYYS 25-2]
KFQX 35-30
WIAD 21-18
KCHX 26-22
KPXR 7-7 HOT
KTRS 26-21

...And Many Mcre!

SEE NIA PERFORM
“Faces Of Love”
ON THE ARSENIO HALL
SHOW MONDAY, JUNE 29.

PRODUCED BY STURKEN & ROGERS
MANAGEMENT: LINDSAY SCOTT AND ROGER DAVIES
FOR ROGER DAVIES MANAGEMENT, INC.

© 1992 CHARISMA RECORDS AMERICA, INC.

charisma
—
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NOW ON 30
CHR REPORTERS

WENZ 23-19 HOT
WNCI 29-21
KBEQ

KWOD 26-23
WPST 30-27
KISR 39-36
KXKT 24-20
KFMW 32-23
KQIX 38-36
WKRZ deb 40
WCGQ deb 34
KNIN deb 32
WBNQ deb 32
KLYV add
KFFM deb 40

Produced by Fred Maher
and Matthew Sweet

Russell Carter Artist Managerment

I'VE BEEN WAITING

FROM THE BREAKTHROUGH ALBUM, GIRLFRIEND

ANOTHER MINUTE

FROM THE SMASH

NOW ON 43
CHR REPORTERS 43/16

KRBE 26-20 WDJX add
B96 19 KQKQ add
WKBQ 29-27 K107 add
KWOD 21-14 WPRR add
HOT102 add WMMZ add
wq-m( deb 29 WILN add
' KGGG add
OK95 add
K106 38-33

WBBD ‘UU\ '94.
WFMF add

CAUSE (G EFFECT

PRODUCED BY SEAN ROWLEY

E? mwnnmmnm S

STREET TALK.

Continued from Page 25

} Hot Phlash {

During last week’s Midwest storms, a
lightning bolt hit the STL just outside the studio
where B106/Ft. Wayne night rocker Phlash
Phelps was broadcasting. The jolt surged
through his headphones, knocking him down
and the station off the air. Both jock and
station are doing fine now.

}Aﬂanta Chainsaw Massacre<

WKLS/Atlanta PD Michael Hughes and
Burkhart/Douglas & Assoclates consultants
Greg Gillispie and Tom Barnes were enjoying
lunch with Geffen's George Cappellini last
Friday (6/19) when a man strolled into the
restaurant with a chainsaw and carved up their
table!

Turns out the lunatic in question was
Jesse James Dupree, lead singer of Atlanta’s
Jackyl, who engineered the bizarre incident to
hype the band’s soon-to-be-released debut
album on Geffen. The stunt, which was
captured on film and may be included in the
band’s video, wreaked havoc on the Longhorn
Steaks restaurant, which was packed with
customers.

“Employees literally jumped over the bar,
and customers went running out into the
parking lot,” reported angry Longhorn Steaks

Records

¢ Atco/EastWest L.A. local promo rep Paula
Tuggey jumps to MCA for West Coast Regional Pro-
mo duties. She replaces Jan Teifeid, who's eievated
to Dir./Nat'l Secondaries Promo.

» Capitol's Atlanta promo rep Stan Gleason ex-
its, replaced by Jive Atianta rep Michael ‘‘M.0.”
Martin. Capitol's Clevelanc promo rep, Jack Snyder,
also exits.

¢ MCA Seattle promo vet Freddie Zashler shifts
to Interscope, taking on regional promo duties
extending into Northern Calif.

«Sunny Joe White upped to WZOU/Boston PD

+Brian Thomas named WEZB/New Orieans PD.

«In Nashville, AOR WKDF and Classic Rock WGFX become first
competitors to share sales staffs.

4

«Interep acquires Torbet and Select rep firms.

»Westwood One sets Jerry Sharell as Exec. VP/Entertainment
Mkig. and Greg Batusic as Exec. VP/Sales.

+Kevin Weatherly named KMEL/SF MD.

4

«Stu Cohen named WB Nat'l Promo Dir.
oL A. PD Charlie Cook (eaves KHJ for KLAC.
+Don Langford becomes KRAK/Sacramento PD.

<

«NBC appoints Charley Warner VP/GM and Bob Pittman PD
of WNBC & WYNY/New York. and Burt Sherwood GM and
Bill Hennes PD of WMAQ & WKQX/Chicago.

I +Ted Edwards joins WMJQ/Rochester for evenings. |

Prez George McKerrow. “We were taken
advantage of by a bunch of idiots.”

McKerrow has threatened legal action.
Geffen execs had no comment. Earlier,
Dupree had performed similar remodeling on
the Geffen offices in L.A. (already retouched
by Nymphs lead vocalist Inger Lorre's
desktop bladder-voiding escapade earlier this
year. Could we get a referral on their
decorator?).

/ A terats

S ¢

# 4, wendhiofrg,,

THIS SPORTING LIFE — The combination of a celebrity auction (in conjunction with R&R Convention '92) and a
week's worth of celebrity sporting events raised $375,000 for the T.J. Martell Foundation’s fight against children’s
cancer, leukemia, and AIDS. Pictured at top (I-r) are MTV Headbanger’s ball nabob Rikki Rachtmann (left) and
Warrant's Jani Lane holding the week’s proceeds after the concluding softball match, below left, Foundation founder
Tony Martell flanked by Motley Crue's Tommy Lee (left) and Eddie Van Halen after the Golf Classic, below right, Def
American GM Mark DiDia (right) clasping his Rock 'n’ Bowl trophy while event organizer Jon Scott holds the winning
ball.
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NEWS

Radio Revenue Growth

Continued from Page 1
4.1% of 1991 listening — down
from 525

Among the highlights of the re-
port:

* Radio stations may receive the
bulk of any advertising windfall,
with up to $10.8 billion in revenues
by 1996, a growth rate equal to the
6.4% rate expected for the overall
industry.

¢ Local radio advertising is ex-
pected to grow 6.3% annually to
$8.65 billion in 1996, compared with
the 42% annual growth rate of the
past five years.

* National spot advertising may
grow 6.8% annually to reach $2.2
billion in 1996, up 3.6 percentage
points from the previous five
years.

¢ Radio networks, after several
years of slow growth at 3.2% annu-
ally, are projected to increase at a
5.8% compounded annual rate.

Music Industry
Revenues

Consumer spending on recorded
music is expected to climb 6.3% an-
nually to $10.6 billion in 1996, up
from $7.8 billion in 1991. Unit sales
of music are projected to grow
4.3% annually to $990 million in
1996, up from $801 million last year.

The music industry is expected
to benefit from a projected 1.9%
annual increase in prices as CDs
continue to replace lower-priced
LPs and cassettes. The introduc-
tion of new formats such as digital
compact cassette (DCC) and mini-
discs also should spur revenue
growth.

VS&A projects CD sales will
grow at a 10% compounded annual
rate, reaching $7 billion in five
years. Cassette sales will decline
1.5% annually to reach $2.8 billion
in sales by 1996, down from $3 bil-
lion in 1991.

UpPi

Continued from Page 3

11 bankruptcy protection from
creditors since August 1991.

The future of UPI came down to
a bidding war between MBC and
Charney after Judge Conrad re-
jected TV evangelist Pat Robert-
son’s latest bid to buy only UPI’s
name and a few selected assets for
$900,000 — an increase from an ear-
lier bid of $500,000. Robertson had
been the winner of a May 12 bank-
ruptcy court auction, when he bid
$6 million for all of UPL He later
withdrew that bid after paying
$300,000 to keep UPI operating
while he examined its books.

Charney is also out $180,000 —
the money he put up to keep UPI
afloat after Robertson’s cash ran
out. He indicated Tuesday that he
would appeal the judge’s order re-
jecting his bid.

Just what’s ahead for UPI is un-
clear. Because of an exclusive
agreement with Charney, UPI ex-
ecutives hadn’t even spoken to
MBC prior to the court hearing. A
consultant to MBC told the Associ-
ated Press that the new owners in-
tend to modernize UPT’s telecom-
munications, beef up its broadcast
operations, and support its news-
gathering operations around the
globe, including the domestic U.S.
news service.

Hard Copy

Continued from Page 1

to the regular Zapnews service.
Zapnews also uses Reuters, as well
as the Scripps-Howard, Knight-
Ridder, Sports-Ticker, and Accu-
Weather services.

Executives from both networks
stressed that their products are not
meant to supplant the Associated

Press. “The AP is an outstanding
wire service that is absolutely
necessary to a lot of radio
stations,” Benson said. “We are
telling our affiliates that the ABC
News Wire complements, not re-
places, AP."”

Murphy concurred: “CBS Zap-
news is a supplemental service to
our Custom News Cuts package,
which provides radio actualities to

Sklar
Continued from Page 1
important, influential

"I am deeply saddened by the
untimely death of Rick Skiar,”
noted consuitant Mike Joseph,
who consuilted WABC in its ear-
ly Top 40 era. "In its day under
Rick, WABC was the most pop-
ular, powerful, important, influ-
ential, and successful radio sta-
tion in broadcast history. He will
go down in broadcasting annals
as the most successful and
leading program director of all
time.”

A Brookiyn native, Skiar be-
came interested in radio in
grade school, when he wrote
radio scripts based on popular
series of the day. He was presi-
dent of his high school radio
club and admitted to spending
his free time at local radio sta-
tions.

A year after obtaining his de-
gree from New York University
in 1954, Sidar became a copy-
writer for the all-night show on
WINS/New York and was: pro-
moted to PD following the 1959
payola. investigations. He
stayed with the station until it
was put up for sale and then

programmed crosstown
WMGM.
MOR Carryover

In 1962, Sidar accepted an
offer to program ABC'’s stodgy,
money-losing New York fiagship
WABC. In its early days, the sta-
tion had to weave its Top 40
sound between the “Don
McNell Breakfast Club,” drive-
time news blocks, play-by-play
of the New York Mets, and
other carryovers from its MOR
days.

it was those interruptions,
Sklar noted in his book, “Rock-
ing America,” that prompted him
to keep the station's playlist
short - as few as 14 records.

Former WABC personality
George Michael — now host of
NBC-TV's “'Sports Machine” —
recalied, “| felt there was fife be-
yond the Top 14 records and |
probably fought with Rick more
than anyone on the airstaff. But
out of it all we became very dear
friends, and | had the good for-
tune to work with him for six
years at WABC."

Veteran record promoter Jug- .
gy Gayles said he never argued
with Sklar's music philosophy:
“Yes, his playlist was rather
short but it was right for his sta-
tion. And besides, when he did
add a record, it would mean a
minimum of 10,000 copies sold
in the first week. Rick was a
great programmer and a great
man, and i'l miss him dearly.”

Skiar perhaps excelled most at

WABC as a promoter and a

showman. Morrow recalled one
particularly memorable event.

Mona Lisas

& Mad Artists

“Once, we asked our lis-
teners to draw their renditions
of the Mona Lisa. The station re-
ceived 70,000 entries and
didn’t know what to do with
them, so we rented the Polo
Grounds and spread out all the
entries, which were to be judg-
ed by Salvador Dali, Rick, and
me. The wind kicked up and
Mona Lisas were fiying aff over
the place, so the promotion di-
rector arrived with boxes to hoid
down the entries.

“We didn't know it at the time,
but soapsuds were inside the
boxes. It started to pour and the
field looked like a giant soap
bubble — i was a disaster.
Thinking it had been planned
that way, Dali told Rick that it
was fabulous. In his normal way,
Rick just shook his head and
smited.”

Sklar left the station in 1977
in favor of a corporate position
with ABC, which he heid unti
1984. More recently, he oper-
ated his consutancy, Skiar
Communications, was a limited
partner in the group owner
Stratosphers Broadcasting,
worked with the Interep Radio
Store, and was an adjunct pro-
fessor at St. John's University.

“Rick was a philosopher, a
student, and a teacher of
radio,” remarked Glenn Mor-
gan, who succeeded Skiar as
WABC PD. '"He was very active
in passing on what he’d leamed
to the rest of us. Rick kept
WABC number one in the num-
ber one market for more years
than anyone before or since
him. His perfectionism was
reflected in the sound of the
station, and it inspired us to
seek the same kind of perfec-
tion and attention to detail.”

Gannett Radio Division
President Jay Cook - who pro-
grammed WFiL/Philadsiphia
during Sklar's tenure at WABC
— said, “"WABC was one of the
radio stations that inspired hun-
dreds of peopie to think about
getting into radio. Because of
Rick, WABC was the epitome of
professionalism and was one of
thogse magical stations that
caused a lot of takk in the indus-
try. He, along with [consuitants]
Bill Drake and Mike Joseph,
did more to take the fun and ex-
citement of the early days of
Top 40 and make it a manage-
able, disciplined, yet exciting
format than anyone.”

Skiar is survived by his
mother, wife, and two children.
Services were scheduled for
Wednesday (6/24) in New
York.

our affiliates that don’t want pack-
aged newscasts. We don't want to
be in the newswire business."”

Jim Williams, VP/Director of
Associated Press Broadcast Ser-
vices said he is not daunted by ABC
and CBS’s new offerings. ‘“We have
everything that these other guys
have and ten times more. Stations
that compete to win will buy a qual-
ity product.”

Williams noted that AP is now of-
fering drivetime prep packages
and format-targeted feeds linked to
audio available on AP Network
News.

ABC affiliates will pay between
$50 and $120 a week for its ABC
News Wire, depending on market
and combo size. Murphy said pric-
ing for CBS Zapnews will be in “‘the
same ballpark’ as ABC. Both net-
works noted that their reports can
be fed directly into PCs equipped
with newsroom software.

Press

Continued from Page 12
bara Grosiak has been promoted to
VP/Sales Manager, KRG Network
Eastern Division/New York from
VP/Regional Sales Manager and
Darrin Klayman has been pro-
moted to Sales Manager, KRG
Western Division/Los Angeles

White
Continued from Page 1

White replaced Don Nelson, who
resigned last week to return to the
West Coast.

Prior to coming to WNEW &
WYNY, White was GM at WCTC &
WMGQ/New Brunswick, NJ.

NARTSH

Continued from Page 10

The “Winning Together” panel
featured three Top 10 market GMs
— WOR/NY’s Bob Bruno, WMAL/
Washington’s Tom Bresnahan, and
WHDH/Boston’s Dan Griffin —
who encouraged more cooperation
between sales and programming
departments.

In a session on programming,
WWDB/Philadelphia PD David
Rimmer urged a strengthening of
the relationship between program-
mers and hosts.

Curiously, all three of NARTSH’s
annual awards went to non-radio
people. CNN “Crossfire” co-host
John Sununu received the Big
Mouth Award for “exemplifying
the profession of being a talk host.”
Newspaper columnist Jack Ander-
son took the group's First Amend-
ment Award. Sally Jessy Raphael,
who left ABC Talkradio last year to

from Network Sales Manager/Los  focus on her television career, was
Angeles. named Talk Show Host of the Year.
— ot ot
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ATTACK!

" Protect Yourself From Newcomers

In today’s environment, even the most pow-
erful format leaders are being attacked by “off-
shoot” or niche formats that superserve a sec-
tion of the leaders’ audience spectrum. Stations
in all formats are under attack, and they must
be prepared — or suffer the consequences.

I'll address two key
areas: tactics a yet-to-be
attacked station can use to
blunt any future attacks,
and, in the adjacent story,
some basics of self-preser-
vation.

Maneuvers & Ideas

Be Prepared: The follow-
ing maneuvers and ideas
can harden your bunkers
against a future attacker.
They’re very important, be-
cause successful stations
can grow lazy and comfor-
table. Always pretend a di-
rect attack is imminent!

Build Stars: If you don’t
have stars, build them.
Think outside of morning
drive, and develop stars
across the board. Look for
star opportunities. Remem-
ber that most stars are de-
veloped, not bought. A star
can even be a traffic 'copter
correspondent or a weather
person!

66]

Great bands keep
making brilliant
music even when
they’re so popular
they don’t have to.
That’s what keeps
them popular. It’s

the same with
radio!

199)

Graphic Upgrade: You
needn’t change your logo,
but your graphic look needs
to evolve to look ‘“fresh.”
Soft drinks, automobiles,
and the like are constantly
tweaking their look to re-
main visually competitive.
Smart broadcasters should,
too.

New Releases: If you're
sloppy about handling mu-
sic, you'd better get sharp.
An attacker can easily
swipe your music credibili-
ty. If you’ve been lulled by
your perfect computerized
rotation, it’s time to wake
up and get some emotion

m

if you’ve been lulled
by your perfect
computerized
rotation, it’s time to
wake up and get
some emotion back
into your music
presentation.

199)
back into your music
presentation.

Line Extension: Radio
marketing in the future is
all about line extension —
taking your product and ex-
panding it into logical
areas. Disney and Nintendo
do it well. Radio usually
doesn’t.

Production: Most at-
tackers have a hot produc-
tion sound, which usually
adds to their fresh appeal.
Heritage stations tradition-
ally let their production
slip. It’s important to re-
think your soundtrack.

Motivation: If you’ve
ever had the joy of starting
a new station from scratch,
you know the importance of
intense one-on-one contact
— motivating your staff for
the mission and ensuring
everyone’s in sync. Well,
successful stations tend to
get a little cocky and laid-
back and lose that urgent
sense of mission.

It’s a good idea to keep
the motivational flame on
high regardless of your pre-
sent competition. Great
bands keep making bril-
liant music even when
they’re so popular they
don’t have to. That’s what
keeps them popular. It’s the
same with radio!

Innovation: Successful
stations must remain inno-
vative. It’s a luxury of be-
ing on top. In some ways
you can screw up in the
name of innovation, and it
probably won’t hurt. At
least you’re trying. Work at
new ideas — crazy ones. As
important as research and

By Lee Abrams

mechanics are, you need a
sense of creativity and will-
ingness to get out there a
bit, to be a “whole” station.

Nice Guys Who Aren’t
Very Good: Most stations
have one of those, a pleas-
ant person who isn’t partic-
ularly talented. I hate to
contribute to unemploy-
ment, but you must put
your lineup in order. I doubt
the White Sox or Blue Jays
would keep a catcher
around because he’s a nice
guy.

Know Your Friends: I re-
call many situations in
which the leader was really
nasty to advertisers, press,
and the like, showing off a
real ‘“you can’t buy around
us” attitude. Guess what?
When an attacker came in,
it joyfully bought around

the “invaluable’” station.
Evaluate this.
Community Involve-

ment: This means getting
your city together for
events. They don’t have to
be old-line special interest
deals — they can be any-
thing from concerts to pic-
nics. The key is to get in
front of your listeners! Use
your power to interact in a
big way. It’s an insurance
policy. The better the lis-
teners ‘“know” you, the
harder it’'ll be for an at-
tacker to break the friend-
ship.

Discipline and drive
have never been
more important

than they are now,

now that attacking
the unattackable
has become
fashionable and
effective.
199

Self-Evaluation: Tear
yourself apart. Not just the
ratings, but the creative
lifeblood of your station.
Don’t rely on research re-
ports. They’re a tool, but
listening and thinking like a
listener is most critical.
Hole up in a hotel and beat
up your station from a pure
sound standpoint. It may be
painful, but not as painful
as getting beat up in the
book.

——tAAAA 2 aricanradinhistorn/z. com

bly know that already.

existence.

Be Open To Change: I re-
member big AMs where
management was convine-
ed FM wouldn’t be a factor.
I know of big FMs where
management doesn’t think
satellite radio will be a fac-
tor. Some musicians even
thought synthesizers would
be a short-lived fad. Well,
it’s time to get real. Things
are changing, and if you're
not in sync with changes,
you will be in trouble.

Nobody Is Invulnerable:
As good and solid as you
might be, you are vulner-
able. Big News/Talkers,
big AORs — everyone. But
don’t get scared. Get smart,
get aggressive, get inno-
vative. Think future!

The most important fac-
tor in being attacked is that
it’'ll probably only happen
once. If you're attacking,
you have one shot. If you’re
being attacked, the key is to
always be at peak oper-
ating levels.

Being a great station isn’t
easy, and being great year
after year is real hard —
but it’s doable. It takes in-
credible discipline and

The Basics Of
Self-Preservation

ake a good hard look at your station and
product, and figure out where your weak-
nesses and strengths lie.

Protect Your Core: That seems pretty obvious, but too
many stations become vulnerable by remaining wide-appeal
and keeping the station’s age span broad. t's critical topick
your turf. Figure out your natural audience and focus: It's
nkay to give up a chunk to the attacker. Accept the fact that
you can't have all the turf anymore.

Evaluate Honestly: A station’s ego can kill it, You fust
be ‘realistic about the attacker! Misguided leadership will
say, 'Those guys stink . . . we'll kill 'em.” Be honest. Can
you Imagine an NFL coach telling his team that next
Sunday's competition stinks? | doubt it. Good coaches will
honestly evaluate their competition and work a plan areund
each team's sirengths and weaknesses.

. Mostalgia: who cargs? Nostalgia is 'a weak positicner.
‘People think i terms of now. Sell now and the futurs: in-
stead of harping on how long you've been around. Besides,
if you've been around for a long time, most listeners proba-

Keep Your Stars: Your star talent is your trademark. If
you treat staffers poorly, they might spiit, sometimes giving
‘the attacker instant credibility. The time to love and respect
vour people is before the attack, so they'll give your station
their blood, rather than delighting in walking over to beat you
becalse you've been such a jerk.

Refer To Attacker: If you're aiready at war and you're
going o do this, you'd better be real good at it. WMMS]
Cleveland used to completely intimicate and embarrass any
attacker. They were brilliant at it. But if your counterattack
ian’t outstanding, vou'll just be advertising the opponent's

drive, and that discipline
and drive have never been
more important than they
are now, now that attacking
the unattackable has be-
come fashionable and effec-
tive.

Then again, if you’re on
top, getting attacked and
losing, you can always
lease the other guy. Aren’t
the ’90s wonderful?

Lee Abrams is Managing Direc-
tor of Satellite Music Netwerk's
Z-Rock, Heat, and Classic Rock
formats. He can be reached at
(214) 991-9200.
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Morrissey Fires Up ‘Your Arsenal’

orrissey’s next album, ‘“Your Arsenal,” was
produced by ex-Spider From Mars/David
Bowie axeman Mick Ronson. The singer is ac-
companied by the band that backed his last tour. Among
the album’s 10 cuts are “The National Front Disco,”
“Glamorous Glu,” and the UK single, “You’re The One

For Me, Fatty.”

The Sire/Reprise disc will be in
stores on July 28, and early August
will see the cut “Tomorrow” go to
radio, following the current single,
“We Hate It When Our Friends Be-
come Successful.”

Motorhead’s Options

“March Or Die” is the title of
Motorhead’s next Epic set. Guns
N’ Roses riffslinger Slash lends his
chops to two cuts — “You’d Better
Run” and the ballad ““Ain’t No Nice
Guy,” which also features the vo-
cal talents of labelmate Ozzy Os-
bourne. The lead track, “Hell-
raiser” (as in “Hellraiser III,” the
forthcoming film for which the
song was written), goes to radio the
first week of July. The disc hits the
streets July 14.

Satriani Returns

Joe Satriani is prepping “The
Extremist,” his fourth LP for Rela-
tivity. Co-produced by Satriani and
Andy Johns, the all-instrumental
set features the bass and drums
pairing of brothers Matt and Greg
Bissonette. Standout tracks include
“Cryin’,” ‘“Motorcycle Driver,”
and the title cut. “Summer Song”
goes to radio July 1, and the set
goes on sale July 21.

‘Illusion’ Of Najee
Various producers — including
Arif Mardin, Marcus Miller, and
George Duke — worked on “Just
An Tllusion,” Najee's fourth EMI
release. Joining the jazz saxman

are vocalists Freddie Jackson
(“All I Ever Ask”), Jeffrey Os-
borne (“Loving Every Moment”),
Will Downing (“Deep Inside Your
Love”), and Caron Wheeler
(“Whenever We're Together”).
Cuts include “Noal’s Ark,” “Just
An Tlusion,” and the single, a re-
make of Color Me Badd’s “I Adore
Mi Amor.” The full set blows into
stores June 30.

Riots Playlist

Scotti Bros. will press up the
Committee To Rebuild L.A.’s of-
ficial theme song, “Stand And Be
Proud.” Written by David Cassidy
and his wife, Sue Shifrin, the rec-
ord features the Hollywood Bowl
Orchestra and is sung by Voeice Of
The City, a 1500-voice assemblage
of vocal groups from South Central
L.A. The song, which is also availa-
ble in Korean and Spanish-lan-
guage versions, goes to radio in
late July/early August. All pro-
ceeds will benefit L.A.’s rebuilding
effort.

or a broad look at the men
Fbehind the mixing boards of

today's sounds, cue up “Mu-
sic Producers: Conversations With
Today's Top Record Makers" (Mix-
Books/$17.95). These 24 Q&As
have been reworked by the editors
of Mix magazine, where they first
appeared.

Meet such acclaimed knob-
twirlers as Walter Atanasieff (Mari-
ah Carey, Michael Bolton), Daniel
Lanois (U2, Peter Gabriel), Phil
Ramone (Blily Joel, Bob Dylan),
Rick Rubin (Red Hot Chill Pep-
pers, the Beastlie Boys), and Don
& David Was (Bonnie Raitt, the
B-52's).

Learn about Dave Edmunds's
aversion to making demo tapes,
Bruce Fairbairn's affinity for con-
fiict, and Don Dixon's belief that “if
somebody comes up to me and
says ‘What a great drum sound,’
then I've failed. They should come
up to me and say, 'What a great
song, what a great singer." "

The 128-page softcover offers
54 b/w photos, a foreword by Mi-

Record Producers Sound
Off In ‘Conversations’

P
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chael Jackson engineer Bruce
Swedien, behind-the-scenes anec-
dotes, and practical tips on every-
thing from tape loops to label
lisisons. Meanwhite, Tom tLord-
Alge advises: “Always have the
machine in ‘record.’ You get the
best stuff that way.” For further
book-related info, phone Brad
Smith at (510) 653-3307.

Also, Priority Records has as-
sembled a fundraising compilation
entitled ““Street Soldiers,” which
contains 11 cuts that “foretold the
rage that led up to the riots.” Con-
tributing artists include N.W.A.,
Public Enemy, L.L. Cool J, Ice
Cube, and X-Clan. Proceeds are
earmarked for various riot relief
charities. That set will be in stores
this week.

CEMA Buys Catalogue

CEMA'’s bought soul, and lots of
it. The distributor has entered the
catalogue field by acquiring the
masters of all pre-1976 Laurie re-
cordings and securing a long-term
deal for Hi Records’ Hi-Cream ma-
terial. The deals give CEMA rights
to records by Al Green, Dion (with
and without the Belmonts), the
Chiffons, the Mystics, Ann Peebles,
and O.V. Wright, among others.
CEMA will market the music
straight to retailers.

Metheny Goes Solo

Pat Metheny opted not to work
with the Pat Metheny Group for
“Secret Story,” collaborating in-
stead with arranger/conductor
Jeremy Lubbock. Metheny produc-
ed the disc, said to incorporate
world music influences, with Steve
Rodby, David Oakes, and Steven
Cantor. Among his guests are har-
monica player Toots Thielemans,
“Late Night With David Letter-
man’’ band bassist Will Lee, Eric
Clapton drummer Steve Ferrone,
and PMG pianist Lyle Mays and
percussionist Dan Gottlieb. Look
for this on July 14.

RCA’s Black Music Retro

RCA’s three-disc commemora-
tion of 70 years of black music —
“The RCA Records Label: The
First Note In Black Music” — is
being released this month in con-
junction with Black Music Month.
The set, which consists of hits by
artists on RCA and its related la-
bels, is divided into R&B and gos-
pel; jazz; and pop, rock, and soul.
Artists include Fats Waller, Harry
Belafonte, Charles Mingus, Elvis
Presley (!), Evelyn “Champagne”’
King, Kool Moe Dee, and new-
comer Gene Rice.

Pussycat Gets ‘Whipped’

Faster Pussycat’s third Elektra
record, “Whipped,” was produced
by John Jansen. Among the guest
musicians are pianist Nicky Hop-
kins, Jimmy Z (harmonica, flute,
and saxophone), Bekka Bramlett
(lead singer of the Zoo), and the
Pasadena Boys Choir. Cuts include
“Big Dictionary,” “Friends,” and
“Nonstop To Nowhere,” which
goes to radio the first week of July.
The LP will be in stores July 31.

Masqued Mission

The Mission UK’s ‘“Masque”
was produced by Mark Saunders.
Wonder Stuff mainman Miles Hunt
co-wrote “Who Will Love Me To-
morrow?,” while ex-Waterboy An-
thony Thistlewaite co-wrote two
cuts and played on various tracks.
Jaz Coleman of Killing Joke ar-
ranged all strings and brought in
Abdel Aboud Ali, personal violinist
to King Hussein of Jordan, to play
on “‘Sticks And Stones.” The track
“Like A Child Again” goes to radio
July 6, and the full Mercury disc is
due in stores July 14.

wwwW.americanradiohistorv.com

SCREEN SCENE

uke Perry stars in "Buffy,
LThe Vampire Slayer,” a cam

py horror-comedy that's been
described as “ ‘Valley Girl' with
fangs.” The 20th Century-Fox pic-
ture also stars Pee-wee Herman
Donald Sutherland, and Rutger
Hauer — as the vampire. The Co-
lumbia soundtrack will be in stores
July 28, and the picture opens July
31.

The lead track from the collection
will be C&C Music Factory's
“Keep It Comin’ (Dance Till U Can't
Dance No More},” which goes to
radio the third week of July. The
group sports a new lineup, with vo-
calist Debra Cooper (heard on
Clivilles & Cole’'s cover of U2's
“Pride (In The Name Of Love)") and
rapper Q-Unique replacing Zelma
Davis and Freedom Williams

Expect new material from Mat-
thew Sweet (“Silent City"), Toad
The Wet Sprocket (‘“Little
Heaven”), Ozzy Osbourne ("‘Party
With The Animals”), the Cult (“Zap
City"), and Judas Priest frontman
Rob Halford performing his “Light
Comes Out Of Black” with Pantera.

1964/ The Beatles’ first movie “A Hard

Day’s Night," premieres in London

1965/ The Jefterson Airplane is formed
in San Francisco.

1973/ Queen released their first single,
“Keep Youself Alive.”

1984 / The Jacksons begin their *Victory"
tour in Kansas City.

TUESDAY, JuLy 7

1968/ The Yardbirds break up, and guitar-
ist Jimmy Page forms a new group.
The Who's Keith Moon quips "It'lf
probably go over like a Iead
zeppelin.”

1990/ 2 Live Crew refuse to perform a
Dallas gig because the club owner
hasn't paid them. An angered crowd
riots, trashing the club.

Born: Ringo Starr 1940

i
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WEDNESDAY, JULY 8

1985/ Playboy narrowly beats Penthouse to
newsstands with nude photos of Ma-
donna.

Born: Andy Fletcher (Depeche Mode)
1961

THURSDAY, JULY 9

1971/ Jim Morrison is buried in Paris.
1972/ Wings begin their first tour in France.
§ 1968/ The Temptations play their first
g show without singer David Ruffin,
|

whom Motown (ater converted to a
solo artist.

Born: Frank Bello (Anthrax)
Marc Almond 1959

FRIDAY, JULY 10

1968/ Eric Clapton announces Cream
will break up following a farewell
tour.

1965,

C&C Go To Bat For ‘Buffy,
The Vampire Slayer’ LP

C&C — keepin' it comin’

The album sports a variety of new
cover versions by artists such as
the Divinyls (the Rascals' | Aint
Gonna Eat Out My Heart Any
more”), Susanna Hoffs (Oingo
Boingo's “We Close Our Eyes’),
the Dream Warriors (King Radio’s
calypso chestnut, later covered by
Robert Palmer, “Man Smart, Wom
an Smarter”), and Mary’s Danish
{the Bobby Fuller Four classic 'l
Fought the Law")

1989/ The Monkees receive a star on the :;
Hollywood Walk Of Fame %

Also ... KROQ/L.A. programming :

whiz Rick Carroli dies of complica- .

tions from preumonia. =

Born: Neil Tennant (Pet Shop Boys)
1954 &

SATURDAY, JULY 1

1969/ Jiml Hendrix's Band Of Gypsies
debuts at Harlem's Apollo Theater.
1979/ Neil Young's concert movie “Rust =
Never Sleeps” opens nationally.

Born: Peter Murphy 1957, Suzanne ;.

Vega 1959 B

lee Cube — just an actor,

SUNDAY, JULY 12 L

1962/ The Rolling Stones play their first
gig at London’s Marquee Club.

1979/ Minnie Riperton dies of cancer.

1991/Rapper Ice Cube makes his acting &
debut playing ex-con “Doughboy” as
“Boyz N' The Hood™ premieres.

Born: Christine McVie 1943
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FORMATS

ALTERNATIVE PROGRAMMING
Mickey Briggs e (800) 231-2818

Country Alternative

RDDNEY CROWELL/What Kind Of Love
DIXIANA/That's Whal I'm Working On Tonight
PIRATES DF THE MISSISSIPPI/Too Much
AARDN TIPPIN/ Wouldn't Have It Any Other Way

Super AC

B-52'S/Good Stuff

PETER CETERA/Restless Heart

ELTDN JOHN/The Ore

MADONNA/This Used To Be My Playground
KATHY TROCCOLIYou've Goi A Way

S e R

BONNEVILLE
Ford Colley o (800) 631-1600

Soft AC
ELTON JOHN/The One
KENNY LOGGINS/If You Believe

AC Mix

PETER CETEAA Resliess Heart
ELTON JOHN/The One
RICHARD MARX/Take This Heart

A

BROADCAST PROGRAMMING
Tom Casey e (800) 426-9082

Super Country

BOY HDWDY/Dur Love Was Meant To Be
PAULETTE CARLSON/The Chain Just Broke
ROB CROSBY/She Wrote The Book

Hot Z Format
SASS JORDAN/Make You A Beilever
U2/tven Better Than The Real Thing

Ly oL T L & R P e e

CONCEPT PRODUCTIONS
Dick Wagner o (800) 783-3454

Concept 1 AC
RDONEY CRDWELLWhat King Of Love

Concept 4 Country

BOY HOWDY/Our Love Was Meant To Be
RODNEY CROWELL/MWhat Kind Of Love

BILLY RAY CYRUS/Could've Been Me

VINCE GILL/ Still Believe In You

CLINTON GREGDRY /She Takes The Sad Out Of
DOUG STONE/Warning Labels

T R TR

JONES SATELLITE AUDIO
Phil Barry  (800) 766-3251

AC
ELTON JOHNThe One

Country

PAULETTE CARLSON/The Chain Just Broke
RDDNEY CRDOWELLWhat Kind Of Love
VINCE GILL. Stili Betieve In You

LITTLE TEXAS/You And Forever And Me
DDUG STDNEWarning Labels

SATELLITE MUSIC NETWORK
Robert Hall o (800) 527-4892

Real Country

CLINT BLACK/We Tell Qurseives

TRACY LAWRENCE Runnin' Betind

LIVE "N KICKIN"/You Don't Need To Knock

BT e R e

Starstation
PETER CETERAResliess Hear!
COVER GIRLS/MWishing On A Star

SUPERADIO
Rich 0'Brien e (508) 485-3500

CITY-FM
BILLY RAY CYRUS/Achy Breaky Heart
MADDNNA/This Used To Be My Piayground

AP R RO R R E: R e
UNISTAR
Chris Kampmeier o (805) 294-9000
Hot Country

STACY DEAN CAMPBELL Rosalee
VINCE GILL/ Still Believe In You
DOUG STONE/Warning Labels

Unistar Country
CLINT BLACK /We Teli Oursetves
TANYA TUCKER/f Your Heart Ain't Busy Tonight

55.9 million households
Patti Galluzzi
Director/Music Programming

Weeks On

| ADDS |

VRO MTS ONF
41.8 million households
Sal LoCurto, VP/Programming & Scheduling
Norman Schoenfeld, VP/Program

& Artist Development

[ FIVESTAR

MADDNNA,This Used To Be My Playground (Sire/WB)
MEGADETH/Symphony Of Destruction (Capitol)

EN VDGUEGiving Him Something He... {Atco/EastWest)
SLAUGHTER Real Love (Chrysalis/ERG)

JODECI/Come And Talk To Me (Version 1) (Uptown/MCA)
MATERIAL ISSUE/What Girls Want (Mercury}

| EXCLUSIVES |

8-52"8/Good Sluff (Reprise) R 4
GUNS N’ ROSES/November Rain (Geffen) ........ 5
MEGADETH/Symphony Of Destruction (Capitol) . ADD
NIRVANA/Lithium (DGC) . ... -

| HEAVY |

ARRESTED DEVELDP. /Tennessee (Chrysalis/ERG) . 15
BLACK CROWES$/Remedy (Det American/Reprise} . 10
MARIAH CAREY /'l Be... (Unplugged) (Columbia) . . . 8
TOM COCHRANE Life Is A Highway (Capitol) ... ... 7
CURE Friday I'm In Love (Fiction/Elektra) . . . . 7
DEF LEPPARD/Make Love Like A Man (Mercury). ... 6
MADONNA This Used To Be My..(Sire/WB) ... .ADD

METALLICA /Wherever | May Roam (Elektra) ... 6
GEORGE MICHAEL/Too Funky (Columbia) . .. .. 3
PEARL JAM /Even Flow (Epic) . . .1

RED HDT CHILI PEPPERSAUnder The Bridge (WB) 27
RED HDT CHILI PEPPERS Give It Away (WB) 16
U2/Even Better Than The Real Thing (Island/PLG) .3

| BUZZ BIN

ALICE IN CHAINS Would? (Epic)

BEASTIE BOYS/So What'cha Want (Capitol)
FAITH ND MORE Midiife Crisis (Slash/Reprise)
SHAKESPEAR'S SISTER/Stay (London/PLG) .
TEMPLE DF THE DDG/Hunger Strike (A&M)

A ;N

| STRESS

TORI AMOS/Crucify (Atlantic)
EN VOGUE/Giving Him... (Atco/EastWest) .ADD
INDIGO GIRLS fGalileo (Epic)

KRIS KROSS/Warm It Up (Ruithouse/Columbia)
ANNIE LENNOX/Why (Arista) .

RICHARD MARX/Take This Heart (Capitol)
SOUP DRAGONS Divine Thing {Big Lite/Mercury)
MATTHEW SWEET/1've Been Waiting (Zoo}

(4]

R N

| ACTIVE

A TRIBE CALLED QUEST Scenario (Jive)
ARC ANGELS/Living In A Oream (DGC}
COLOR ME BADD/Stow Motion (Giant/Reprise}
DAS EFX/They Want EFX (Atco/Eastwest}
FIREHOUSE Reach For The Sky (Epic)
JOOEC!/Come And... (Version Il) (Uptown/MCA) . ADD

U oA W h

ELTDN JOHN/The One (MCA). 2
K188/ Just Wanna (Mercury) . . .3
NICE & SMOOTH/Sometimes |... (RAL/Columbia) .. .2
JON SECADA/Just Anather Day (SBK/ERG) . . 2
SLAUGHTER/Real Love (Chrysalis/ERG) . .ADD
TESLA/Song & Emotion (Live) (Geffen) . . .. 3
TLC/Baby, Baby, Baby (LaFace/Arista} ... .. .2
TOAD THE WET SPROCKET/AIl | Want (Columbia). . 5
WEIRD AL YANKOVIC/You Don't... (Scotti Bros.) 2

|ON_

LINDSEY BUCKINGHAM Wrong (Reprise) 6
LYNCH MO0B/Tangled In The Web (Eleitra) 4
MATERIAL ISSUE What Gyris Want (Mercury) . ADD

NEYILLE BROTHERS/Fly Like An Eagle (A&M) 3

| GREATEST HITS

MICHAEL BOLTON/Steel Bars {Columbia) 7
MARIAH CAREY 'l! Be There (Columbia) 2
CELINE DION/If You Asked Me To (Epic) . 10
GEMNESIS/Hold On My Heart (Atiantic) 10
GEORGE MICHAEL/Too Funky (Columbia) 2
LIONEL RICHIE/Do it To Me (Motown) . 7

WILSON PHILLIPSYou Won't See Me... (SBK/ERG) . &8

| HEAVY

TOM COCHRANE /Lde Is A Highway (Capitol) 4
EN VOGUE/Giving Him... {Atco/EasiWesl) . ADD
ELTON JOHN/The One (MCA) 2
ANNIE LENNOX /Why (Arista) . .10
RICHARD MARX Take This Heart (Capitol) .4
JON SECADA/Just Another Day (SBK/ERG) . 14

VANESSA WILLIAMS /Just For Tonight (Mercury) .. 5

| WHAT'S NEW ]

TDRI AMOS/Crucify (Atlantic)

LINDSEY BUCKINGHA M /Wrong (Reprise)
BILLY RAY CYRUS/Achy Breaky Heart (Mercury)
ENYABook Of Days {Reprise} .
GENESIS/Jesus He Knows Me (Atlantic) LADI
NICKY HOLLAND/Lady Killer (Epic) ... AD
INDIGD GIRLS Galileo (Epic)
K.D. LANG/Constant Craving (Sire/WB) 1
EPHRAIM LEWIS/It Can't Be Forever (Elektra)
EDDUE MONEY fFall In Love Again (Columbia) .
SANTANA/Right On (Polydor/PLG) . . .. ... ....ADD
RINGO STARR/MWeight Of The World (Privale Music) . 4
CURTIS STIGERS/Sieeping With The.. (Arista) .3
STING w/ERIC CLAPTON/It's Probably Me {(A&M) = 6

| ARTIST OF THE MONTH |

JOE COCKER/Love Is Alive (Capitol) ADD
information current as of June 23.

NS «B0a~wn

T H E

13 miflion households

Les Garland,
VP/Programming
John Robson, Director/

MUSIC TELEVISION i H
Yo Music Programming

UCONTROL

LW Tw

1 JODECHCome And Talk To Me (Uplown/MCA)
2 SIR MIX-A-LOT/Baby. (Def American/Reprise)
3 LUKE/Breakdown (Luke/Atianiic)

4 KRIS KRDSS/Jump (Ruthouse/Columbia)

5 HOUSE DF PAIN/Jump Around (Tommy Boy)
6 DAS EFX/They Want EFX (Atco/EastWest)

7 NAUGHTY BY NATUREAptown. (Tommy Boy)
8 R. KELLY & PUBLIC...Honey . (Jive)

9 SHABBA RANKSMr Loverman (Epic)

10 CARMEN ELECTRA/Go Go Dancer (Paisiey Park)

w

W Dot N s — N

Most requested for the week ending June 19.

CONCERT PULSE

Avg. Gross

Pos. Artist (in 000s)
1 GENESIS $1321 5
2 ERIC CLAPTON 2486 2
3Vz2 5437 9
4 VAN HALEN %344 4
5 BRYAN ADAMS $238.0
6 HAMMER $213.5
7 RUSH $204.7
BMETALLICA $201.2
9 REBA McENTIRE $190.4
10 GEORGE STRAIT $1630
11 RANDY TRAVIS $140.0
12 PATTILABELLE $138.1
13 HANK WILLIAMS JR. $136 0
14 STEVE MILLER BAND $1240
15 C. TWITTY/G. JONES $105 4

New Tours

Among this week’s new tours

CHARLATANS UK
ERIC CLAPTON
JOE COCKER
CRACKER

GERALD LEVERT
SOCIAL DISTORTION
SQUEEZE

RINGO STARR

The CONCERT PULSE is a weekly compu-
tarized report ranking each artist by their
average box office gross reported per
venue. Courtesy of Polistar, a publcation
of Promoters’ On-Line Listings, {800) 344
7383, or in California {209) 224-2631

JTNN

THE NASHVILLE NETWORK «
53.9 million households

Lyndon LaFevers,
Video Program Administrator

| HEAVY

JOHN ANOERSON/When It Comes To You (BNA) 77
BELLAMY BROTHERS/Cowboy Beat (Bellamy Bros.) 6
CLINT BLACK AWe Telt Ourselves (RCA) 2
BRODKS & DUNN/Boot Scootin” Boogie (Ansta) 4
MARK CHESNUTTA'll Thunk Ot Something (MCA) 4
CONFEDERATE RAILROAD/She Took It. . (Atlantic) 72
BILLY RAY CYRUS/Achy Breaky Heart (Mercury) 72
DAVIS DANIEL/Still Got A Crush On You (Mercury) . 70
BILLY DEAN Billy The Kid (SBK/Liberty) 6
JOE DIFFIE/Ships That Don’l Come In (Epic) 12
CLEVE FRANCIS You Do My Heart Good (Liberty) 77
ALAN JACKSON/Midnight in Montgomery (Ansla) 10
MARTINA McBRIDE The Time Has Come (RCA) 77
McBRIDE & THE RIDE/Sacred Ground {(MCA) 17

NEAL McCOY Where Forever Begins (Allantic) 9
REBA MCENTIRE The Night The Lights. (MCA) 12
LORRIE MORGAN/Something In Red (RCA} 3
DENNIS ROBBINS Home Sweet Home (Giant) 12
SHENANDOAH Rock My Baby (RCA) 13

M. STUART & T. TRITT/This One's Gonna . (MCA) &
AARDN TIPPIN/ Wouldn't Have It Any Other (RCA) 3
HANK WILLIAMS JR./Come.. (Curb/Capricom/WB) 8
MICHELLE WRIGHT Take It Like A Man (Ansta) 76
DWIGHT YOAKAM /The Heart That You Own (Reprise) 9

| ADDS

HDLLY OUNN/As Long As You Belong To Me (WB)
BDY HOWDY/Our Love Was Meant To Be (Curb)
TRACY LAWRENCE Runmin’ Behind (Atlaniic}
MATTHEWS, WRIGHT & KING Mother's Eyes (Columbia)
McBRIOE & THE RIDE/Going Out Ot My Mind (MCA)
DELBERT McCLINTDN/Everytime | Roll The Dice (Curb)
BUCK DWENS/If You Can'l Find A Reason {Curb)
RAY STEVENSMississippi Sguirrel Revival (Clyde)
STEVE VAUSMWe Must Take America Back (RCA)

Information current as of June 22

CM 1

COUNTRY MUSIC TRELEVISION
16.2 million households
Tracy Storey, Production Manager
Bob Baker, Director/Operations

Lw TW
1 ALAN JACKSONMdnight In Montgomery (Arista)
2 JOHN ANDERSONWhen It Comes To  (BNA)
3 MICHELLE WRIGHT/Take It Like A Man (Arista)
4 REBA MCENTIRE/The Night The Lights. (MCA)
5 JOE DIFFIE/Ships That Oont Come In (Epic)
6 DWIGHT YDAKAM/The Heart That. (Reprise)
7 BILLY DEANBilly The Kid (Liberty)
4 8 SHENANDOAHRock My Baby (RCA)

9 LORRIE MORGAN/Something In Red (RCA)

10 BROOKS & DUNN/Boot Scoolin’ Boogie (Ansia)

- — > oW N
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Weeks On

(HEAVY

CLINT BLACK We Tell Qurselves (RCA) 4
DENNIS RDBBINS/Home Sweet Home (Giant) 13
MARK CHESNUTT/Il Think Of Something (MCA) 6
M. STUART & 1. TRITT/This.. (MCA) BREAKOUT/7
MATTHEWS, WRIGHT &...Mainer's. (Col) . ACA/ADD

| HOT SHOTS |
HDLLY DUNN/As Long As You Beiong To Me (WB) 2
BILLY RAY CYRUS/Couid ve Been Me (Mercury) . 2
DIXIANA/That's What I'm Working On Tonight (Epic} - 4
AARDN BARKER Taste Of Freedom (Atlantic) 4
AARON TIPPIN/ Wouldn't Have It Any Other . (RCA) 5
PAULETTE CARLSON/The Chain Just Broke {Liberty) 5
STACY DEAN CAMPBELLRosatee (Columbia) 7

TIM MENSY This OI' Heart (Grant) 3
MCcBRIDE & THE RIDE/Going Out Of My Mind (MCA) 2
TRACY LAWRENCE Runnin’ Betuind (Atlantic) 2
VINCE GILL/ Still Believe in You (MCA) 3

| ADDS |

JEFF CHANCE Walk Sottly On The Bridges (Mercury)
MATTHEWS, WRIGHT & KING/Mother's Eyes (Columbia)

Heavy rotalion s0ngs receive five plays per day. Hot Shols
receive four plays per day. Breakoul Videos and Pigks
(Pick Hits of the Week) recewe an exlra play above heavy
rolation per day All Top 10 videos also recewe heavy
rolation

information current as of June 26

BRITAIN

1 1 ERASURE/Abba-
Esque (EP)

2 2 NICK BERRY Heartbez
RICHARD MARXMHazard
(The River)
UTAH SAINTS/Sometrung Good
K.W.S.Please Don't Ge
GEORGE MICHAEL/Ti0 Funky
TAKE THAT/It Only Taxes
A Minute

8 ORB/Blue Room
7 9 KRIS KROSS/Jump
10 10 ELTON JOHN/The One

E-N
[#%)

R A
~ W

Moving Up

MARIAH CAREY/I'll Be There
U2/Even Better Than The Real Thing
TLC/Ain't 2 Proud 2 Beg

DIANA ROSS/One Shining Moment
MEGADETH/Symphony Of Destraction
DEF LEPPARD/Make Luve Like A Man
TORI AMOS/Crucify

LOOSE ENDS/Hangin' On A String
(Knuckles Remix)

CROWDED HOUSE/Four Seasons In
Ore Day

B-52'S/Good Stuff

Courtesy Chart Information Network

AUSTRALIA

Lw

1 1 .ROCKMELONS/That
Word (LOVE)
DIESEL/Man Alive
EUPHORIA/One In A Milion
FRENTE/Clunk (EP)
GIRLFRIEND/Take It From Me
YOTHU YINDI/Djapanra

LISA EDWARDS/Cry
FRENTE/Ordinary Angels
RADIO FREEDOM/ Can Feel It
CROWDED HOUSE/Weither
With You

Most Added

JAMES BLUNDELL/This Road
HUNTERS & COLLECTORSHeai
Above Water

DUKES/Gonna Get High

|C‘T:|'.I'J'b:|r\.Fﬂl-
O e -r L Lh de L RO
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Top 10 Australian records from playhsts of 3
Triple M-FM/Melbourne, FOX-FM/Meibourne,
96 FM/Perth, SA-FM/Adelaide, 2-DAY/Syd-
ney, 2 Triple M-FM/Sydney, MMM-FM/Bris-
bane, B105/Brisbane, FM-104.7/Canberrs,
and 2 KiIX 106/Canberra

CANADA

W ™
1 1 CELINE DION/It You
Asked Me To
2 2 TOM COCHRANE/Sinking Like
A Sunset
3 K.D. LANG/Constant Craving
] LOVE & SAS/Don't Stop Now

ONE 2 ONE/Memory Lane

COREY HART/92 Days Ct Rain

— F MERYN CADELL/The Swealer

10 9 BOOTSAUCE/MWhaicha Need

10 ACOSTA RUSSELL/Deep In
My Soul

Most Added

HAYWIRE Buz

COREY HART/Baby When | Call
Your Name

ACOSTA RUSSELL/Deep in My Saul

4
& KIM MITCHELL/America
E

i

Top 10 Canadian CHR hits courtesy
The Record (416} 533-9417

waany americanradiohistarvy com



www.americanradiohistory.com

The Best Music Has Always Been
ayed On A Black Note.

Mercury Records proudly observes Black Music Month along with our exciting roster of Rhythm and Black Music artists.

Walter Beasley « Black Sheep «B.0O.X.+ Sharon Bryant » Class A Kooley C » Jon Lucien « Brian McKnight » M.C. Silver Fox »
Felony » Cool Keith » Devoe + Diamond & The Psychotic Nefertiti » Poizon Posse » James Reese » Scientifik + Shomari
Neurotics * Dougie Dee » Ed O'G & Da Bulidog Posse  Irie » Small Change ¢+ Sylk Smoov * Third World « Tony!Tonil Toné!
Kazzing « Kenya Groove » Bobby Konders & Massive Sounds e Ultra Magnetic M.C.s + Vanessa Williams » Angela Winbush

e

N

. : ‘_‘7’:}' and L5V £,
© 1992 PolyGram Records /{“21”9"’70
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Defending Their Turt

Mainstream Urbans take a stand in fight against Churbans, Black ACs

aneuvering a maze bordered on one side by the
recession and day-to-day business operations on
the other, Urban/Black radio is being hit from
another front: increased competition from Churbans and
Black ACs. Six programmers outline their turf-defending
strategies to Urban Contemporary Editor Walt Love. Also
in R&R’s salute to Black Music Month: Label executives
and producers address black music’s present and future.

Dave Allan
WUSL/Philadelphia

First, you have to make sure you
keep doing the things that made
you successful. Power 99 has been
successful because we lead and
don't follow. If you get into a situa-
tion where you’re always reacting
to your competition and always the
second one doing something, that’s
not good. If you do a lot of promo-
tions, then you have to do bigger
and better promotions. If your
competition is giving away some-
thing, don't give away the same
thing. Instead, make sure you're
giving away the best of whatever it
is.
You have to play the correct
music, and you have to play it first.
We don’t add a lot of music, but
what we do add we definitely
play hard. The other stations react
to our initial action. Our philoso-
phy: Play fewer records but play

‘“When you play the
entire spectrum 24
hours a day, you're
going to have a
station that’s

spread out too far.”
—Dave Allan

them more, rather than play a long
list and only play those songs a few
times.

In the face of competition, you
have to pick the demo you need to
win and be true to that demo. Too
many people get off track. For ex-
ample, a Churban is going to at-
tack to gain the 12-24 audience; an
adult Urban is going to attack for
the 25+ demo. In between those
two demos you must decide what'’s
important to you as a mainstream
Urban. We believe 25-33 — women
specifically — is the exact key we
need to focus on. We also want the
18-34 demo, but we stay true to our
core audience.

Anyone who doesn’t think music
is the most important thing on a
music-formatted station is proba-
bly losing in his market. Because
music is important, you have to
make sure your research is ac-
curate. We take all the data we get
from different forms of research
(requests, callout, etc.) and look at
who we're reaching. Right now,
we're using the tag ‘“Extra Variety
Power 9FM.”

Churbans tend to have a much
tighter playlist than a mainstream
like us. They don’t provide lis-
teners with a lot of variety and, in
most cases, they’re playing our re-
currents and our one-year-old gold.

Steve Hegwood

Elroy R.C. Smith Roy Sampson

On the other
hand, adult Ur-
bans offer a vari- 3
ety of uptempo |3

music the 12-24s
like. Mainstream
Urban is the only | 45
one that can play §

both sides of this [
sprectrum.

But main- .

Mike Stradford

stream Urban loses when it doesn’t
properly daypart that spectrum.
When you play the entire spectrum

24 hours a day, you're going to
have a station that’s spread out too
far. You must look at where the
available listeners are and what
listeners you need to make it a fi-
nancial success. We’re running out
of the days when any radio station
can garner larger 12+ shares. A
PD is going to have to say, ‘I may
not have a large 12+, but I have
great demos.”

Community involvement is crit-
ical for every radio station because
radio was developed to serve the
interest of the people. It’s also im-
perative in waging war against
competitors, especially CHR com-
petitors that just play the music
and aren’t committed to the com-
munity. If you're not already com-
mitted to the community by the
time you’re attacked by a compet-
itor, it’s very hard to rush and do it.

When the Rodney King verdict
was announced, we turned the air-
waves over to listeners for com-
ments, and our personalities made
some positive points during con-
versations with our audience. I
think we were free of violence in
our city because of the good work
our former police commissioner
and L.A.’s new police chief, Willie
Williams, has done. We worked
very closely with city officials
about what we were going to say
and do. Now we must all keep
working together to maintain a
positive and peaceful state.

Steve Hegwood
WJLB/Detroit

Any traditional Urban station
has to superserve its core — after
you really determine who your

Continued on Page 34
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The Music: Innovatimi
Meets Tradition

lack music’s mass appeal popularity continues to

surge. From their top-level vantage points, seven

label executives explore the re-emergence of vo-
cal talent/musicianship, the increasing prominence of so-
cial commentary/inspirational messages in song lyrics,
and Urban format fragmentation: Mercury President Ed
Eckstine; Motown GM & Sr. VP/A&R Steve McKeever;
Warner Bros. GM & Sr. VP/Black Music Benny Medina;
Giant President/Black Music Cassandra Mills; Atco/
EastWest Chairman/CEO Sylvia Rhone; Elektra Sr. VP/
Black Music and Pendulum President Ruben Rodriguez;
and Def Jam Chairman/founder Russell Simmons.

R&R: Last year, a predicted
trend — since borne out — was the
re-emergence of true vocalists and
musicianship. Is this cycle here to
stay?

SIMMONS: I think it's kind of
fly. But I don’t know if it’s a trend.
We should always have an appreci-
ation for great vocals. The fact that
singers are competitive on a differ-
ent level now is probably good for

T S o
A

Musical
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Soul-Searching

Evolving beyond the ‘fast-food’ theory to tap true vocal, musician talent

N
e
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Michael Bivins

Biv DeVoe).

sical trends to “Black Aid.”

his year’s spotlight on the music makers
behind black music’s artists and musicians
falls on Denzil Foster & Thomas McElroy
(2 Tuff Enuff Productions) and Michael Bivins
(Biv Entertainment; member of New Edition/Bell

Formerly members of Club Nouveau, Foster & McElroy
have written and/or produced songs for En Vogue, Tony!
Toni! Tone!, Samuelle, and Nation Funktasia, among
others. Bivins’s management/production docket includes
work with such groups as Boyz Il Men, Another Bad Crea-
tion, the Whytgise, and Tam Rock. In the following inter-
view, the trio converses on subjects ranging from future mu-

R&R: Why are music consumers showing increased in-
terest in groups and artists who can really sing?

FOSTER: It’s a trend. This new generation of kids from
eight to 14 years old has been hearing successful records
by singers who realty couldn’t sing. Their untrained ears
didn’t — and [sometimes still don’t] — know the difference.

Continued on Page 34

——mbiddalaalicantadiohistans.com.

Ed Eckstine

4 - ;
Benny Medina

the business.
When you hear
great vocals, not-
so-good vocal
really bothe
you. We're listen-
ing to a lot of
great singers
now — will it con- £
tinue? Easy an- *=
swer: Yeah, it will.

MEDINA: Melody really is king.
While loud drum beats may seem
more significant than a beautiful
voice singing a very poignant lyric,
that can only last so long. You can’t
hum a beat — you need to balance
the beat with melody. It’s about
jazz, bebop, and popular cultural
music blending together, like hip-
Continued on Page 40

Ruben-Rodrguez
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Continued from Page 33

target audience is. The big prob-
lem is so many UC/Black stations
say their target audience is 25-54.
That’s hogwash! Basically they
sound like 18-34 stations. With the
Urban radio fragmentation we see
today in most major cities, you still
have to decide who you want and
go after them. Our target is 18-34s,
and we superserve 25-34 females
from 6am-6pm.

If certain records test extremely
well in research — like a TLC, Kris
Kross, or Arrested Development —
we’ll play them in afternoon drive,
morning drive, and sometimes
even middays. Overall, the station
sounds like an adult radio station.
When you have a station like [Ur-
ban Adult] WMXD coming after
you, you have to protect your core.
WMXD wants our adult audience
and [Churban] WHYT sounds like

Steve Hegwood

they want our younger audience.
WHYT’s presentation for a Chur-
ban isn’'t black. The music is al-
most black, but for a Churban it’s
dark gray; its sound is very hip
and street-oriented.

Promotions are very important.
Traditional black stations win on
basically one thing and that’s TSL.
You have to create the illusion that
you are giving them reasons to lis-
ten longer. Qur spring '92 promo-
tion is 98 dollars every 98 minutes
and listeners qualify to win $10,000.
Our TSL has grown over an hour
and a half in the last two trends.
And I totally attribute it to the pro-
motion. It’s all we talk about every
time we crack the mike. We’ll have
two grand prize winners during the
book. So that’s a $20,000 positive for
our listeners to talk about — free

publicity.

Dave Allan

In warmer weather, we take our
vans out into the streets twice per
day doing three-hour shifts. We’re
currently into what we call the
“Strongest 98 Days Of Summer.”
Our fulltime personalities are out
in the streets giving away T-shirts,
CDs, tickets to local events, and
bumper stickers. We also have
“Thousand Dollar Thursday’’
throughout the summer and
“Ladies Night Out”: We take over
a venue, feature a hot star, and let
female listeners in free. We've
done free concerts with Tony Ter-
ry, Gerald Levert, Phil Perry, Va-
nessa Williams, Boyz II Men,
Tracie Spencer, and Vesta
Williams.

When it comes to marketing, a
lot of stations put commercials on
TV, but the spots aren’t in the pro-
per time period to reach who they

“Traditional black
stations win on
basically one thing
and that’s TSL. You
have to create the
illusion that you are
giving them reasons
to listen longer.”

—Steve Hegwood
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need to reach. You need to have the
right person buy the proper time
for you. When is your audience
watching TV? “Arsenio,” “In Liv-
ing Color,” “The Cosby Show” in
syndication? These are the things
we do as we market WJLB to our
audience — and the audience we
want to take from other stations.

I've heard about the things L.A.
UC/Black radio stations did during
the riots. We thank God we didn’t
have any disturbances in Detroit.
It's hard for me to say what we
could do on a community level be-

“One of the most
important things an
Urban station can
do is promote its
product — its
presentation.”

—Elroy R.C. Smith

cause we're already doing things
all the time. The importance of
community involvement is para-
mount.

For example, we do teen preg-
nancy seminars, financial sem-
inars, health fairs, and literacy
campaigns. I'd like to see us hook
up with someone and address the
job problem. If we could help [the
unemployed] and their families,
that would be a real accomplish-
ment.

Elroy R.C. Smith
WGCI-FM/Chicago

When I got here, I analyzed the
market thoroughly. I was happy
that B9% [WBBM] had gone in a
more Hispanic and pop direction,
compared to a year and a half ago
when it was playing a lot of black
music. Some people are still under
the impression B9 is a real Chur-
ban. But I listen quite frequently,
and it isn’t. I'm not extremely con-
cerned about B%. My concern is to
take WGCI-FM to the next level.

Elroy R.C. Smith

When it comes to Black AC,
WVAZ [V103] has its own sound
and so do we. A few months ago,
V103 and WGCI-FM had a similar
sound during middays. That was a
boo-boo on my part with our oldies
mix. We needed to fix that by mak-
ing a definite distinction between
our sound and V103’s.

So we looked at songs that tested
well with 25-34 females. One of the
songs that came out positive was
“Ain’t To Proud To Beg” by TLC.
Now we're playing that around
noon and it’s helping to distinguish
the station’s sound. Another thing
we’ve done is removed a lot of the
old records (‘‘Duke Of Earl,” “Mr.
Postman’’) from our rotations. So
now you have two UC stations that
sound distinctly different. The V is
going after the older upper demos,
and we’re looking at 25-34 females.

One of the most important things
an Urban station can do is promote
its product — its presentation. A
few weeks ago we did what I deem
one of our best promotions. Be-
cause there are so many people

Continued on Page 36
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Denzil Foster (r) & Thomas McEiroy

It starts in the schools. Since most schools and recreation
centers have [eliminated] music classes, you only have ra-
dio exposing them to music.

With videos coming about in the last 10 years, a per-
son’s looks and how well he could dance became more im-
portant than singing. That's what was selling, so that's what
was considered good.

When we grew up we didn't have videos. Everything
was based on talent and overall skills. That's why jazz and
R&B crossed one another, like what Parliament did. A lot of
the funk groups from that era came from jazz and R&B back-
grounds. Kids today haven't had that luxury. But now they
have groups like En Vogue and male vocalists like Johnny
Gill.

it's the same thing with rap. At one point, it didn’t matter
how you rapped. It was the look and the songs. Finally, rap-
pers came along who really had skills and talent — now kids
can hear for themselves who is and isn't a good rapper.
Sometimes it's just the evolution of society.

McELROY: It's what we call the “fast food” theory of
music. When you're only used to eating McDonald's, you
think that’s great until somebody serves you real soul food.
Then you say, “Oh man, | thought 'd been eating some
good food. | like this. 'm going to start eating more.” Now
this generation is being given something better, yet it's still
packaged with the McDonald's look via video. But they're
starting to know the difference between what's good and
what's not musically.

BIVINS: I've always felt it's been going on. | have to
give credit to the Force MD’s and Take 6. Just before Boyz
 Men hit, a lot of other singing groups were out there. |
think the difference was that Boyz Il Men broke over into
that MTV type of overall response.

Singing has been around all the time, but there was a
period when people felt like it just fell apart, and then it was
revived again. Other groups before that didn't really hit big
with the public because they didn't have high-visibility tech-
nology taking them into people’'s homes. They could sing,
but they didn’t get the credit they deserved.

R&R: How long do you think the current popularity of
message music — rap and inspirational — will continue?

FOSTER: In the '60s and '70s, you had a lot of it. Then
it disappeared during the disco era because people were
tired of hearing about how they didn’t have any money. Now
here we are again. In hard economic times, those are the
things [money, et al.] to talk about again.

Just like the movies: One picture is about something
and then another one comes along about the same thing but
with a twist. Music is like that, too. As times get better, you'll
hear the music change and go back to happy songs. People
get tired of being unhappy and depressed.

Continued on Page 36
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who want to break into the music
industry, we said, ‘“We need an av-
enue to help educate these people
about what’s necessary to make it
into the professional end of the
music business.”

For two weeks we promoted on-
air that if you wanted to attend a
seminar we put together with in-
dustry professionals (including top
artists), you had to come to the ra-
dio station, pay a small registra-
tion fee, and sign up. We didn’t di-
vulge the location because we
didn’t want a crowd of groupies to
show up. We wanted to try and help
the serious-minded people. A total
of 670 people signed up. In doing
this educational seminar, we also
gained their ongoing loyalty.

One of the areas
Churbans and
Urban-leaning CHRs
can’t compete in
is community
involvement
because they don’t
want that
black identity.
—Mike Stradford

Being creative with promotion is
a must if you expect to win. Morn-
ing man Doug Banks agreed to
give out his home phone number so
his listeners can call him at home.
This has become a great promotion
for the station, Doug’s show, and
for the people who listen daily. Be-
ing creative with promotions is a
must if you expect to win.

One thing we do for imaging is
use the positioning statement “We
Play The Hits.” Everything we do
is geared around hits. We used to
say “Jam It Or Slam It.”” Now we
use “Hit It Or Quit It,” and our an-

nouncers know they need to take
this siogan home to the listeners
and sell it with conviction.

We're taking time to let our com-
munity know we care. Not only do
we say it on the air, but we let them
know through our actions. Some-
thing we're going to do when the
kids get ready to go back to school
is a “Penny Jam.” The school that
collects the most pennies will win a
free concert with the hottest teen
group. The money will be donated
to the United Negro College Fund
because we want our young people
to know they need education to be
able to compete.

Barbara Prieto
WKYS/Washington

We have to be true to our format.
And that means understanding
who the core listeners are.

We try to focus on the music
presentation by not eliminating a
large portion of rap music. We like
to call it hip-hop as opposed to rap
because we’ve found that some hip-
hop has mainstream mass appeal.
Adults in this city tend to like that
term a little better also.

We have to be more creative
with our stations and stop looking
at Churbans that may be winning
in the 12-17 demos. They don't have
the answers to our format prob-
lems. Having worked in Chicago
with the 18-34 demo and winning
strongly with it, I think that’s the
area we have to look at more in UC
— the younger end of the 25-54
demo. At WKYS, our core audience
is 1849 women.

The marketplace has changed
dramatically in the last five to
eight years. [UC/Black] WHUR
has changed direction twice: First
it was mainstream Urban, then it
became “Quiet Storm’ 24 hours a
day. Now it’s back to mainstream
Urban. Then you have Magic
[WMMJ] doing its version of Black
AC, and WPGC doing Churban.

WKYS has always had a positive
adult image. But we confused peo-
ple at one time when we started
playing slow music in the evenings
at 7pm, something we call “Slow
Jams.” We’ve changed that; “Slow

Jams” doesn’t come on until 10pm
now. When [“Quiet Storm” pio-
neer] Melvin Lindsey died, we
fought over what to do. I didn't
want to change WKYS’s image, but
I did want to let people know we ex-
pose much more black music than
those records from the ‘Slow
Jams” category. The main reason
I changed the nightly format six to
seven weeks ago was because I
thought we were limiting our ap-
wal.”

By slowing down so early, we
weren't going after the large au-
dience that wants to hear good up-
tempo music before they cool out
for the evening. We were neglect-
ing the up-and-coming black music
because we were playing only slow
songs at night.

One of our current goals is to be
more visible in the community.
Our research shows listeners ex-
pect more from our station than
just music. Adults especially want
personalities who can relate to
them. People respect an intelligent

“l] changed the
nightly format
because | thought
we were limiting
our appeal. We
were neglecting the
up-and-coming
black music
because we were
playing only slow
songs at night.”

—Barbara Prieto

member of the staff who knows
what'’s going on in the world, the ci-
ty, and the music industry.

I don’t think Black radio should
do anything specific [in the after-
math of L.A's riots]. But every
person should evaluate the whole
situation. We need to realize what
kind of examples we’re setting for
younger generations. All that plays
a part in radio personalities being
committed to their communities
because young people look up to
them and sometimes follow their
lead. This summer, we’re going to
be doing some community charity-
oriented events that cater to the
youth.

Promotion is also very impor-
tant. We can become more crea-
tive if programming and promo-
tions put their heads together.
Gone are the days when you could
pick a theme over a weekend,
come in Monday morning, and say,
“Hey, I've got an idea for a great
promotion.” More creative input is
needed these days because the

Continued on Page 38
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“Everybody doesn’t
want to talk about a
riot. Some people
want to talk about
something else to
take people’s minds

off that.”
—Michael Bivins

Continued from Page 34

BIVINS: | don't think that's what music is about right
now. Not everybody is talking about that. You have groups
like DAS EFX or Bell Biv DeVoe talking about sex and the
hardcore niche going on in New York City.

Then there are a lot of people who are more politically
aware. From their point of view, that's the music they want
to express because it makes them feel they’re reaching out
to others who want to hear those things. | think that's what
BeBe & CeCe Winans and [rapper] KRS-One have been
doing. That's what they grew up on and that's all they're go-
ing to do because it's what they believe in. It's working for
them and the market they've targeted.

Then you have another group of people who just want
to go in the studio and do good dance grooves and entertain
the clubbers. Everybody has their own preference. People
watch enough news, read enough newspapers, and then
go out and hear what everyone’s preaching. Everybody
doesn’t want to talk about a riot. Some people want to talk
about something else to take people’s minds off that.

R&R: Is it different being a producer in the '90s?

FOSTER: | like being a producer, but the responsibili-
ties aren’t the same. At one time, a producer used to be an
overseer of a project, like the director of a movie. Now the
responsibility is on you to be all things: musician, writer, and
sometimes aimost be the artist. It's a burden because if you
don't have a vast musical background, it tends to limit your
creativity.

Record companies are putting pressure on the pro-
ducer as well, asking you to become the A&R person. They
have their own A&R departments, which they really need to
revamp. They need to get good help. If they are fortunate
enough to have good help, it's usually only one person. | al-
so think the companies forget about artist relations. Right
now, it's up to the producers to create that.

McELROY: Denny might know, but | haven't figured out
yet what an A&R person is supposed to do because we're
always doing what needs to get done. Our situation is a little
different than that of other producers. We've always found
our own groups, groomed our own acts, and then brought
them to the record company. I've only seen an A&R guy call
and say, “Hey, how’s the project coming? You guys doing a
good job? Great!”

FOSTER: Then if it doesn't work, they say, “We need
some other producers.” It's not an easy job.

BIVINS: I'm an overseer — not a producer. People like
Dallas Austin and Rico Anderson, who are signed to Biv
Entertainment, are the in-studio producers. I'm more of a
manager and creative guy who has full control of what's
happening to my artists and their music while they create
and record it. Continued on Page 40
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competition is immense. For ex-
ample, it’s really kind of corny to
pick an artist, devote an entire
weekend to him, and give away his
new CD. People want more these
days.

Roy Sampson
WCAO & WXYV/Baltimore

Black music is a very dominant
music form in radio today. There
was a time when people thought
Urban was going to be a niche for-
mat. But it’s become a main-
stream format, and the way other
radio stations use bits of Urban
music today proves it.

Mainstream Urban has to do the
things any good radio station would
do — like staying plugged into the
best music at the right times. Sta-
tions have to make sure they're
giving their communities the best
music when they want to hear it.
UC/Black radio can defend its turf
by programming a solid, music-in-
tensive format the community re-
spects and trusts.

Urban facilities need to do things
that will help them earn the biggest
share of the total audience availa-
ble and continue to dominate the
market. More of a 25+ lean could
be the answer in some markets,
but in other markets it could be a
younger lean.

Doing promotions is primary,
but then telling your audience you
did it is just as important. If you
don’t tell them, who will? You have

Roy Sampson

to be out there visually; that’s a
very important part of Urban ra-
dio. That could mean having your
personalities drive around in a sta-
tion van or appearing at local com-
munity events, sponsoring a Red
Cross blood drive, or staging street
block parties. The point is this: Ev-
erything is important. Nothing is
too small, as long as it is reputable
and going to help others in the com-
munity.

A station has to make sure its im-
age relates to the marketplace.
There are many differences be-
tween, say, Baltimore and San
Francisco. If we do something like
a crab cake-eating contest, that’s
Baltimore — we’re known for our
crab cakes. San Francisco is
known for cable cars and the Gold-
en Gate Bridge. So we want our im-
age to be a positive refection of our
city and people.

Another way we make sure
we're reflecting our community is
through personalities who are posi-
tive role models. We make sure our
personalities care about this radio
station and what they’re doing in
the community. We do things on a

Programming/Marketing
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daily basis to strengthen our proud
image, whether it’s the enforce-
ment of education or law and
order. Baltimore has a slogan:
“Baltimore — The City That
Reads,” and we tie in with the
mayor’s community programs
very heavily.

When you talk younger demos,
music means a lot. But top-of-mind
awareness is a major issue. You
have to be concerned about other
things affecting your community
and which ultimately affect
people’s lives. If you're really a
good Urban radio station, your au-
dience will care about you. And the
only way they can care about you is
because you show them you care
about them. UC/Black radio has a
one-on-one vibe with its listeners
that other stations don’t have.
That’s this format; being involved
with the community is a given.

As a broadcaster, I believe we
have to do something for the youth.
Now, that doesn’t have anything to
do with radio or ratings. As human
beings, we have to care about
what’s happening to our youth be-
cause that’s our future. We have to
bring the youth of our country
along in a positive way.

The issues confronting us now
can’t be resolved overnight. How-
ever, they can be resolved down
the road by at least trying to do
something. In Baltimore, we're al-
ready trying to enhance our voter
registration efforts throughout the
summer, because what would it
mean if every black person who
was eligible actually voted? It
would mean we could become a
bloc of people who could not be ig-
nored by the system. So that’s

“UC/Black radio has
a one-on-one vibe
with its listeners

that other stations

don’t have.”

—Roy Sampson

something we're actively doing
right now.

We’ve also tied in with the may-
or’s office to do youth-oriented pro-
grams to help with education and
recreation. We want them to ex-
perience new things the world has
to offer. We can’t do it all ourselves
or overnight, but we can give it our
best effort. Any positive step in that
direction is the way we have to go if
we're responsible broadcasters.

Mike Stradford
KKBT/Los Angeles

Our stations have to knuckle
down and get involved in the com-
munity. One of the areas Churbans
and Urban-leaning CHRs can’t
compete in is community involve-
ment because they don’t want
that black identity. Black radio
users look at radio as more than
just radio. And when we take the
initiative, whether it’s starting
voter registration drives or being
in the community where people
can talk to you and touch you, it
makes the gap wider between our
listener approach and their ap-
proach. So when you finish playing
the music and you don’t have any-
thing else to talk to black people
about, then it’s obvious what your
game plan is.

WAWW-americanradiehisterr-eom

Mike Stradford

The direction of the music is crit-
ical. As program directors, we
have to spend more time looking
for the music that’s right for the
audience we’re attempting to
reach, as opposed to responding to
record company pressure or
threats. Those who are fortunate
enough to have research available
have to learn to use that research
as a tool rather than a bible. Re-
search was essentially established
for Urban radio based on a CHR
philosophy, but the formats are dif-
ferent. There are similarities, but
the essences of both formats are
different. When you make the mis-
take of using the research as a bi-
ble, you rob the format of its es-
sence. A lot of that essence is gut
feelings about which records will
or will not work for your particular
audience.

It’s unfortunate that so many
successful major market Black
stations are leveraged in such a
way that there’s a reluctance to
really stretch out or go against
what bankers see as the goal. I be-
lieve you can legitimately satisfy
the 25-54-year-old audience by hav-
ing an 18-34-year-old appeal. There
seems to be a misconception that
once you get into the 25-54 age
group, all you like are ballads
and oldies. I don't think that’s nec-
essarily so. So, as opposed to buy-
ing into that ideology, it’s impor-
tant to understand the reason for
that ideology and what it’s all
about. Then take the necessary
measures that will help you avoid
falling into that trap.

Our main focus is 18-34-year-olds
and naturally, we want the 25-54s,
too. But if we adequately super-
serve the 18-34 audience and, with-
in that, really nail the 25-34-year-
old listener, we can be successful
on the young end and the older end.

The majority of the music the
kids like is rap. However, if we
play too much rap we’ll turn away
those adults who may like it, but
only in smaller doses, and then we
have no shot at getting the teens.

When I was a kid back in Cleve-
land, it was a rarity that radio per-
sonalities would be out someplace
where you could go see them.
When you afford your audience the
opportunity to meet the on-air peo-
ple and put faces with the voices,
you bring those listeners closer to
the radio station and you to them. I
don’t think you can do too much
promotion, especially in a market
like Los Angeles where we're com-
peting head-on with the film, tele-
vision, and other entertainment in-
dustries.

I've always subscribed to the
idea of showing people what we are
rather than telling them how cool
we are or how hip we are. I would
rather show somebody the essence
of what we’re supposed to be about

and let them make their own deci-
sions, because the majority of ra-
dio advertising is trying to ram
something down somebody’s
throat. After a while, there’s a
tendency to go numb.

Our television campaign fea-
tures Luther Vandross and Ham-
mer using the morphing process.
We put together a real eye-catch-
ing, quality spot. That says a lot
about the radio station. If you think
the spot is good — you may give us
a shot. If you think the spot is terri-
ble, it wouldn’t matter what we

“iIf we adequately
superserve the
18-34 audience and,
within that, really
nail the 25-34.year-
old listener, we can
be successful on
the young end and
the older end.”

—Mike Stradford
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said even if we said we were great.
It just wouldn’t matter.

For example, on our billboards
we tried to use a wide variety of
artists, like Tevin Campbell, Ham-
mer, Luther, Vanessa Williams,
BBD, and Prince. We did this to
affiliate the radio station with the
kind of music that we play. The ex-
ecution of the billboards came out
well, and I also think that those are
artists the Urban audience can re-
late to. Marketing is critical, and I
guess it’s personal as to how you do
market. But I do think that Black
radio has been behind in terms of
really efficient marketing.

To me, there’s a moral issue and
a business issue in terms of com-
munity involvement. The good you
do in the community may not
translate immediately back to you
in terms of ratings or revenue, but
ultimately it will. In regards to the
riots, for example, there was a
time when we were playing music,
giving information, and also hav-
ing artists on the air trying to con-
vince people to stay home, not go
out in the streets, and cool out.
That was seen by some listeners
who couldn’t stay with us for a long
period of time as a sign that we
were not involved: When they turn-
ed on the radio they would hear
music. If they had hung for two
songs or something like that, they
would have realized that we were
doing other things of a positive na-
ture. So that made me realize we
should have continued to make the
adjustment we made initially,
which was to totally stop the music,
go to the telephones, and talk to the
people. Ultimately we did resume
that, but I think that was a great il-
lustration of how much the com-
munity comes to count on you in
times of crisis.

I don’t advocate reckless pro-
gramming or execution, but we all
should be reaching for a higher
rung. We should be taking the high
road, and I don’t think we’re doing
that right now. Every Urban sta-
tion in this country is guilty of that
— including us. The challenge is
not to accept what’s put out there
as the gospel if we think there’s a
better way to fortify what we’ve
already got and build on that.
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hop, dance, house, and R&B music.
The different flavors create a new
artistic foundation and platform.

Creative young artists breaking
into this business and who have
studied it for a while notice that
things happen in cycles. While they
may ride one trend to get into it,
they know the only way for them to
sustain careers is to stick with the
standard forms of making music.
And that’s always going to mean
strong musical instrumentation,
significant melody, and relevant,
poignant lyrics.

RODRIGUEZ: When you look at
what’s been happening since last
year with artists like Jodeci, Boyz
II Men, Keith Sweat, and Chris
Walker, it’s obvious the public is
enjoying what they’re doing.

When you’re signing acts, it’s not
about signing the flavor of the
month. It’s about signing artists
who can be developed and will still
be around 10-20 years from now.
It’s also very important — espe-
cially now — that their live per-
formances are real. People appre-
ciate good music and good singers.

‘“‘Rappers brought
back R&B. They’re
helping us
remember that we
sang the blues and
other things besides
love songs one
after another.”
—Russell Simmons

MILLS: I don’t think there’s
been a return to real singers — I
don’t think real vocalists ever went
out of style. What has happened:
Teens, who in the past have always
bought what I call “fast-food mu-
sic” [heavily produced records
without emphasis on vocals and
lyrical content], have grown up
and decided to embrace real talent.

ECKSTINE: A lot of it has to do
with the advent and growth of rap
in the ’80s. It’s the yin and yang
approach. The pendulum may sw-
ing left to right, but ultimately
when the pendulum settles, it set-
tles in the middle. Vocalists —
groups or soloists — are a grand
tradition in black music. And rap
has carved a viable space. Some
have said it’s a fad, but I always
felt we were hearing the voice of a
new generation that’s taken its
rightful place. By the same token,

RECORDS

Ruben Rodriguez
a certain amount of the novelty has
worn off. The result of that swing-
ing pendulum is that a generation
has now also accepted singers.

In the '80s we saw so much dis-
posable music that it was just a
matter of time before there would
be a consumer backlash. The his-
tory of our music revolves around
virtuosity, be it great singers (i.e.,
Nat Cole, Billy Eckstine, Sarah
Vaughan, Billie Holliday) or great
instrumentalists (i.e., Miles Davis,
John Coltrane, Charlie Parker,
Jimi Hendrix). We found ourselves
in a hole where technical and ar-
tistic virtuosity took a back seat to
production wizardry.

RHONE: There have always
been a number of great vocal
groups: the Supremes, Pointer Sis-
ters, and now En Vogue. The male
groups go back to — well, look at
the bloodline of an act like Levert,
who came from 0’Jays lead singer
Eddie Levert, then spins off Gerald
Levert and then on to the Rude
Boys. The business has always nur-
tured great vocalists who have
played a major part in R&B music.
It’s important to note that these
groups have a style different from
the traditional R&B groups be-
cause they have fused hip-hop and
R&B.

R&R: Paralleling the vocal tal-
ent trend, music seems to be lean-
ing more toward songs carrying
strong lyrical messages.

McKEEVER: The best art re-
flects whatever is real in society —
and you can’t reflect what is real
without dealing with issues. Love,
sex, and pain will always be com-
mon themes because those issues
affect us. Right now, though, the
basic issue of survival on the
streets is first and foremost across
the country.

Writers and producers are an
important part of what we’re do-
ing. There are many more doors to
be opened, but with the success of
BeBe & CeCe Winans and that type
of music, there’s more to follow.
It’s shown this type of music can
sell in the marketplace. You have
to beat down the myths. It’s been
said that older people who like this

music wouldn’t buy it. Well, once
you beat down those misconcep-
tions, others will give it a try.

SIMMONS: It’s great that people
are listening to lyrics more. Rap-
pers have inspired a lot of that in
this generation. If you’re a singer it
should kind of shame you. If you
look at what rappers like Ice Cube
and Public Enemy have done, their
album titles are all about some-
thing. R&B albums still aren’t
about anything. Rappers reminded
us that funky soul music was our
music — rappers brought back
R&B. They're helping us remem-
ber that we sang the blues and
other things besides love songs one
after another.

MEDINA: Lyrics are 50% of
what’s important about a song. The
heart and spirit of a song are in the
lyrics. And the artist’s real point of
view is most easily found in that
lyric.

We're a people who have histor-
ically expressed our emotions
through music. For a while, the on-
ly emotional state we lived inwas a
very simplistic world of acquiring
material things and lusting for sex-
ual relationships. There’s much
more emotionally to cover music-
ally. If that starts with the sociolog-
ical consciousness that exists in
rap music, hopefully a much wider
spectrum of inspirational music
will surface — with solution-solving
as part of its success.

It’s important for the record in-
dustry and the radio community to
support it. Subsequently, you’ll find
the consumer will support it.

“We’re becoming
aware of the
political plight of
black America.
Instead of running
from music that
deals with these
issues, everyone is
embracing it.”
—Cassandra Mills

RODRIGUEZ: This sort of thing
has always been around, but espe-
cially during times like now with
the bad economy and people losing
their jobs. Look at the things that
are happening in our communities
— unemployment and violence.
And people need health care. So
what’s happening in our commun-
ities is what we’re hearing music-
ally from some of our artists.

I really commend BeBe & CeCe
Winans for the success they’ve had
with their brand of contemporary
gospel. They’'ve gotten the con-
sumer to respond. It just goes to
show you . .. people want some-
thing they can relate to and that
tells their side of the story. Music
has always been able to do that.
Remember, music comes into peo-
ple’s homes and lives and actually
says something to them. Each of us
interprets music and lyrics in our
own way. That’s why music is so
important to our culture.

MILLS: This trend will continue

and hopefully become stronger. A .

lot of it is a reawakening, if you
will, of the black culture and people
recognizing it’s important to sing
about something other than love,
sex, and dating. The success of
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R&R: What musical trends do you see surfacing?

McELROY: As time goes on, the playing of actual in-
struments is going to come back. Music is getting looser ev-
ery time | hear it. There will be more live playing mixed with
technology, like sequencing or sampling. And a lot of rap
will continue to influence other music.

Samples, for example, are imperfect. As perfect as
people try to make them, samples are recordings of live mu-
sicians. So what people are getting used to hearing are live
musicians who were recorded badly. When you listen to
rap, there are a lot of little things that are off-beat or a little
out of pocket. It's a lot more human, true to life, and not so

Denny and | do it all the time: mixing samples from live
musicians and records. We think more people are going to
get back into this sound. It also makes for a much better live

FOSTER: When you have something live as opposed
to tight and inhuman, it makes your re-creation a lot easier.
Like with background vocals — if they're perfect, it's very
hard to get them to sound like that onstage. That’s a down-
fall when people hear you live and you're not as good as the

When we got together nearly nine years ago, rap was
still new. Back then we began talking about how R&B was
dying and discussed the possibility of connecting R&B and
rap in some way to make them work together. Thomas also
thought then that jazz and other forms of music could be
fused into the overall sound.

BIVINS: Mixing R&B, rap, rock, pop, and [other music
genres] is going to happen. But mixing things really doesn’t
work all the time. People who rap still sell albums, and peo-
ple who sing gospel still sell albums. But | don’t think a lot of
people mix these things well. Teddy Riley [mixed them]
with the Winans, but he's one of the only people who did it.

Whoever comes up with the right song and follows it up
with another [right] song and another — that’'s what [the
new trends will be]. But just do what you do best. It's too
much to try and focus on developing the next new thing
when the old thing is still working.

Continued on Page 42

Steve McKeever
those projects says the consumers
are ready to embrace more.

This is all reflective of the times
we’re living in. We’re becoming so-
cially conscious and aware of the
political plight and state of black
America. Instead of running from
music that deals with these issues,
everyone is embracing it. Radio is
playing more of it, consumers are
purchasing it, and artists are get-
ting an opportunity to express
themselves artistically while deal-
ing with serious subject matter.

ECKSTINE: A significant por-
tion of ’60s and ’70s music was
about freedom. To look at the pre-
sent and the future, you have to
look at the past. Now more than
ever, we see in the ’90s the afteref-
fects of Reaganism: budget-

cutting in government programs
targeting inner city youths. And
you're seeing it manifest itself in
rap records, where people are ex-
pressing the ills of their social envi-
ronments. The blues has always
addressed social and human condi-
tions. There’s a bit of a fusion in
cultures, because we're still hear-
ing love songs along with songs
talking about issues going on
around them.

RHONE: I agree it’s a growing
trend and partly a reflection of
what’s happening in our social sys-
tem today. Just like the quote, “Art
reflects life” — we’re in a highly
volatile social climate right now,
and the music reflects this kind of
lifestyle. I'm thankful we have mu-
sic that speaks to these issues in a
positive manner. Music should not
only entertain; it should also edu-
cate and inspire.

R&R: With the re-emergence of
talented singers and more insight-
ful lyrics, where do you see black
music heading in the next few
years?

McKEEVER: The ’80s musical-
ly was a Milli Vanilli thing . . . sort
of like the bearers of the ‘“Emper-
or’s New Clothes.” If you’re young,
you haven’t had the chance to see
and hear “real” singers and per-
formers. But now some are being
exposed to artists who give some-
thing more than what they had
been exposed to. It’s now a case of

Continued on Page 42
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the emperor noticing these people
have no clothes on. There’s nothing
there but technology. These groups
really get exposed talent-wise
when they go out on the road.
Nothing can replace the magic of a
live performance.

What I see coming is a much
larger acceptance of different vari-
eties of music. Rap is going to play
a very important role in exposing
new things. For example, rap pro-
ducers have been looking to jazz as
a common source. We've seen it

Benny Medina

cover songs across the board, from
old R&B to rock. They're exposing
listeners to all these different types
of music that they wouldn’t get just
listening to commercial radio. This
exposure is going to widen into a
musical trend like walls being
knocked down. Everything will in-
teract and intermingle musically.

SIMMONS: I try not to focus on
trends too much if I can help it.
That whole shit about trends is not
cool. I like special new talent; peo-
ple who have different ideas about
music. I hope they’ll be successful
because they have great music and
great ideas, and it’s all different
than what’s on the radio. We
haven't always been successful at
it, but it’s always been our idea to
create new avenues for each indi-
vidual. For example, if I find a new
artist tomorrow and he’s dope with
the sitar, then he’ll be known for
the sitar. Now I hope everyone
won’t go out now and play the sitar.

R&B is so stagnant and stale; ev-
erybody sounds the same. Like
Teddy [Riley] had a great bunch of
sample sounds he created — he put
two basslines together and made
one bass sound. Then every record
had that same bass sound. I can’t
get with that. When somebody does

something that sounds unique, his
melody, song, and production ap-
proach will determine whether it’s
a hit or not. So there’s no reason to
steal his sound. Artists do borrow
from each other. But it's a pity
we're so stagnant that we depend
on trends for our companies’ direc-
tion.

MEDINA: The young pop cul-
ture scene has borrowed greatly
from the world of hip-hop, and
when I say that, I mean everything
from the Red Hot Chili Peppers to
Nirvana. But they’ve configured it
differently by presenting their mu-
sic and sense of angst and rebellion
with live instrumentation. We're
about to get back to the point where
bands in the tradition of Earth,
Wind & Fire and the Commodores
will come back again.

The black music community has
far too many young musicians who
don’t get a chance to use their in-
struments anymore. Right now,
technology affords us the oppor-
tunity to use their musical skills as
well as all of the machine-oriented
music. This can create a sense of
collaboration once again where you
have a great band with an even
greater front man singing.

You're also going to see spiritu-
ally oriented music spread be-
cause, in a world where you find so
few people giving you a straight
answer, music becomes sort of a
panacea for society. It also be-
comes a kind of a [guide] as to
what's going on in your community
and world.

‘‘Spiritually oriented
music [will] spread
because, in a world
where you find so
few people giving
you a straight
answer, music
becomes sort of
a panacea
for society.”
—Benny Medina

RODRIGUEZ: Music of the fu-
ture is going to [come] from the
streets. That includes jazz, which is
also music that comes from the
heart. I think you’re going to hear
more different genres of music be-
ing put together — jazz, rap, R&B,
rock — and coming out as one. It's
already happening.

MILLS: The pendulum seems to
be swinging in the direction of mu-
sic that will be made by groups and

Russell Simmons

solo artists who will be around for
10 or 15 years. It’s going to be art-
ists consumers can grow up with.
For example, our parents and
many of us grew up with the Temp-
tations, the Four Tops, Gladys
Knight, and the Supremes. Now
those types of groups are coming
back.

I don’t think sampling will ever
go away. Younger artists might
sample an idea from one of their
mentors, be it a James Brown or a
George Clinton part. But producers
now tend to listen and be influenc-
ed, electing to replay rather than
sample it. They’re going back in
the studio to rerecord it with live
musicians.

We’ve certainly watched a lot of
dance artists in the last five years
or so, and now we’re starting to see
them struggle. The type of music
they’re doing isn’t something you
want to grow up with. That type of
music represents phases that
young adults and teenagers go
through, like going to clubs.

But when they get older, they
start finding out that their idea of a
date might not consist of going to a
club and dancing all night. Instead,
it might consist of a movie, nice
dinner with candlelight, and soft
music with one album playing.

ECKSTINE: We're going to see
a greater fusion of technology,
good musicianship, and excellent
vocalists. And a lot of music will be
going back to live instrumentation.

However, we must look beyond
how and what kind of music is be-
ing made and address the issue of
delivery. How do we get this music
to the consumer? We're going to
see a lot more home delivery sys-
tems . . . digital delivery vis-a-vis
cable, satellite, and telephone. It’s
going to go way beyond getting into
your car and going down the street
to the local mom and pop store or
mall. It’s going to get down to hear-
ing it on your local cable system,
pressing a button for what you
want, and having it delivered to
you via cable radio or in your
hands within 24 hours. That’s the
future.

RHONE: One of the constant
trends over the last few years has
been this fusion of hip-hop, R&B,
and pop music. The results of this
are the new street R&B groups that
have been very successful over the
last year and the success of rap
and its stylistic development.
“Reggae dancehall” music is the
latest trend to hit the scene, and I
think it will make a significant con-
tribution and impact. As far as fu-
ture trends are concerned, it’s very
hard to predict what might surface

wwav-americanradiohistorv.com—
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R&R: In the wake of the L.A. riots, what can the black
music industry do to help foster a more positive atmosphere

FOSTER: We should all go back to our communities
and work where there are still problems to be solved. Radio
people should do community-oriented types of things
throughout the year, not just when there’s been a riot.

BIVINS: Anybody who's in power — whether it’s a radic
broadcaster with a number of radio stations or BET with its
video shows — needs to go in one room, sit at a table, and
come up with something constructive: as if they were deal-
ing with how to hold on to their own companies. If you put all
of those powerful minds together, there’s no telling what
could come of that meeting. Everybody has to be involved
— we need to intertwine the powers that be to make pro-
gress happen that much faster and make it more worthwhile

Then'we could do “Black Aid.” Everybody else has a
reason for doing an “aid” project. We've got enough soul
singers and groups to stage black concerts for a year and
raise money to help our people. Somebody just has to put it
together and organize it properly. It couid be a week’s worth
of performances, carnivals, and festivals . . . whatever. It
could also move from state to state. But most importantly,
we just need to come together.

until you hear it, but hopefully
there will be a wealth of music
that’s going to emerge from the
streets.

Sylvia Rhone

R&R: Urban/Black radio is con-
fronting competition from several
directions — Churban, Black AC,
etc. — which is leading to greater
format fragmentation. What can
mainstream UC/Black radio do
to maintain its foothold?

McKEEVER: It’s going to be
difficult to do anything purely on a
music basis when you have CHR/
Dance or Churban stations playing
black music but not calling it that.
I've always believed black culture
and black music have been driving
forces behind American culture
and music. When you had Benny
Goodman or Elvis Presley per-
forming, it was putting a white face
on black music. Right now, those
stations are finding it acceptable to
go to black artists . . . to get it from
the source.

_ The thing that can really help
UC/Black stations is to be an ac-
tive participant in the community
and not just play music. Maybe the
reason these other stations have
become competition is because ev-
eryone continues to do the same
thing and not explore other types of
music. Maybe you need to take a
risk and find a niche. For example,
some stations are afraid to play
rap. So they let someone else take

it, get into the game, and use it
against them. Any time there’s a
lot of competition, it takes someone
to run with an unexplored niche to
break out of the pack.

SIMMONS: Radio just plays
what it wants to play. It’s the ad-
vertisers and consultants saying
and doing what they want. No one
is educating these people. They’re
self-serving, older people who don’t
understand. They’re not working to
service their communities.

I recently saw some research —
I don’t know how good it is or isn’t
— but there were no black kids bet-
ween the ages of 12-24 listening to
Black radio. There were a few here
in New York, but in L.A. there
were no black kids listening to
Black radio. It's a shame. Black
radio is abandoning young black
America. We'll see if they have any
older blacks in 10 years.

MEDINA : The music industry is
already doing all it can by supply-
ing a variety of music. It’s incum-
bent upon radio outlets to be a little
more sensitive and in tune with the
broad spectrum of music, as oppos-
ed to imposing some advertiser’s
limitations on their format’s sound.
The reason for fractionalization is
because people need to go to differ-
ent sources to get different sounds.

If you could go to one source and
get all the sounds you'd like to
have, you wouldn’t need to go any
further. A new openness to the new
forces in music — whether they be
inspirational, hip-hop, jazz, or
contemporary R&B — is what's go-
ing to solidify any station’s sig-
nificance.

RODRIGUEZ: For UC/Black
stations to succeed, it’s important
for them to open up and give new
artists a chance to be heard. I re-
spect the fact that formats want to
play it safe by playing established
artists. But who will be the estab-
lished artists of the future if you
don’t develop them at some point?
Just as we in the record industry

Continued on Page 44
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have to think about the future, ra-
dio should think about its future —
who will be the artists that will help
them gain audience?

It seems like there's a trend
among some radio people to not
play new artists. Radio’s becoming
a lot more conservative. The one
thing that’s helped make UC/Black
radio important to the music busi-
ness, consumers, advertisers, and
civic leaders in our communities is
its willingness to be a leader. It al-
ways took pride in being first to in-
troduce new artists and taking
credit for doing so. Black stations
have always said, ‘“Let’s help who-
ever’s in need of help.” That’s not
happening like it used to. I hate to
see us lose that cutting-edge type of
thinking and action.

R&R: Some of the harsh realities
dealt with in today’s music were
manifested during the Los Angeles
riots. How can the industry play a
role in improving the black com-
munity’s outlook?

McKEEVER: There’s so much
that can be done as a group and as
individuals. We have to unify our
feelings and that will help us cause
positive change. Remember,
you're talking about an industry
that sells images and music, and
sends messages. So if our industry
unifies on a political or image front
or both, a lot could be accomplish-
ed. Positive images come not only
from the music, but from role
models in the industry.

SIMMONS: When NWA express-
ed the reality they lived with in
“Fuck Tha Police,” everybody
said how negative it was. But to me
it sounded like they were express-
ing something that was bubbling —
they told you it was going to hap-
pen, and no one listened. No one
has to like the records, they just
have to understand. NWA repre-
sents a lot of other kids, and we
should understand why they feel
like they feel. We should have
heard what they were saying and
addressed it then — and we
wouldn’t have a problem now.

We have to listen . . . and take
positive action. The saddest thing
is the loss of lives and property
owned by all people. We all have to
be part of the rebuilding process.
The music business can make a
difference because we speak to a
lot of people. We have to prepare
for this long hot summer. We don’t
want anything else to happen. We
have to work together, understand,
and cooperate.

WAVW-americantracheirsteory com

MEDINA: One of the most im-
portant things the record industry
can do is help with voter registra-
tion. We've got to make our people
understand the significance of
what South Africans are fighting
and dying for. We have people in
another part of the world fighting
for the opportunity to vote. Here we
have the opportunity and don’t par-
ticipate. If the government is going
to begin dealing with some of the
real issues, it will have to result
from the black community, the
Hispanic community, and all of the
middle and lower middle-class
families getting an education and
starting to feel they’re part of the
system.

People need to make it clear they
want to be a part of society and
want their votes respected. The
corporate world, the rich, and the
government have disenfranchised
and disillusioned such a large per-
centage of our population, most
people don’t want to participate. As
it stands now, everyone thinks we
have to accept what’s being dealt
to us. We have an opportunity to
stand up and fight when we are in-
formed about the issues. We have
to make [elected officials] under-
stand that we do care about what’s
going on and how they are or aren’t
representing our best interests. But
I don’t think the music industry can
do as much as the industrial com-
panies can.

Ed Eckstine

RODRIGUEZ: [ have to give
credit to [Elektra Chairman] Bob
Krasnow for implementing a voter
registration drive as part of our
packaging. We have to take an ac-
tive role in trying to make things
better for everyone. If we don’t, no
one will be working, and they won’t
have money to spend on anything.

It’s really about people coming
together to rebuild not only L.A.,
but other communities also in dire
need of help in the form of jobs,
education, and the need to stop
violence.

MILLS: Everyone in the music
industry should be more accessi-
ble. We need to go back into the
communities, hold seminars, and

Cassandra Mills

hire as many of these people as we
can as interns. We need to advise
people about how we broke into the
industry and let them see there’s
another side to it besides the
flashy, showbiz performing side
they automatically gravitate to.

We can't just help from a dis-
tance. We've got to be as hands-on
with the inner cities as we are with
these records, radio stations, art-
ists, and producers. It’s refreshing
to see a reawakening of black cul-
ture and people wanting to em-
brace and support each other.
That’s what it’s going to take for us
to get ahead as a race.

ECKSTINE: In the ’80s, the ra-
dio and music communities, on a
certain level, abdicated our re-
sponsibility to social awareness.
It’s interesting — when the notion
of David Duke running for office in
Louisiana came about, Black radio
banded together and said, “We're
not going to let this happen in our
state.” They organized voter regis-
tration drives in their respective
markets to get blacks and others
out to vote and stop this thing. I
was very happy to see that — we
haven’t seen it in a long time.
That’s something we need to see on
a national basis.

The artists also have to accept
some responsibility. If you're going
to sell out three nights at Madison
Square Garden and take out mil-
lions of consumer dollars, you've
got to give back more than just lip
service to that community.

It’s the same thing for radio sta-
tions. We're looking at a lot of prob-
lems that are a direct result of
Reaganism. It has to do with the
apathy and apoliticism that exist in
America. You hear people say,
“My vote don’'t mean nothin’.”
Well, if you take a million people
and change that thought pattern to,
“My vote may not mean anything
but I'm going to vote anyway,”
then maybe we can begin to see
positive change. Black radio in
particular needs to stand up and be
counted, and aggressively pursue
voter registration drives and other
things of that nature. It’s beyond
leading the horse to water — we’ve
got to make them drink!

RHONE: There have been num-
erous community action groups
formed in the wake of the riots, and
we should all get involved — not on-
ly financially but by volunteering
our own time and talent. On a
larger scale, we should get involv-
ed in the political and economic
system and try to influence
change. To capsulize it, if you're
not part of the solution, you're part
of the problem. It behooves all of us
to save our communities and our
children because that’s our future.
It’s time for a revolution.

—
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URBAN CONTEMPORARY

Becoming A 25-54 Niche Format?

Convention '92 panels addressed demo and music issues

In the two Urban Contemporary panels at R&R Con-
vention '92, industry pros discussed two key issues: UC’s
possible future as a 25-54 format and making musical deci-

sions.

Cell Division

RCA National Director/Opera-
tions Jimmy Smith commenced
the discussion of UC’s demo focus.
“The days of being all things to all
people are over. No maftter what
research you read, the information
is about the aging of America —
and with that, the aging of black
consumers. Our stations are start-
ing now to reflect that in their dif-
ferent approaches. Ten years ago it
was okay to be all things to all peo-
ple with one formatic approach.
Now, multiple stations in multiple
markets are doing research that’s
telling them they have to choose
one way or the other.

“I don’t think the format itself is
going to hit a strictly 25-54 target
demographic, because a number of
programmers and managers see
how they can appeal to and com-
pete in the 18-34 demo. The format
has always had an active and alive
approach, so I can’t see main-
stream UC being only oldies-based
with 25-54 appeal.

“Right now, the format is going
through growing pains, just as AC
did when it split away from CHR.
We're just starting to see the same
type of diversification in black
radio.”

WCAOQ & WXYV/Baltimore OM
Roy Sampson noted, “At the last
R&R Convention two years ago, 1
sat in on two CHR panel discus-
sions. I got the feeling they felt Ur-
ban was a niche format. Well, here
we are two years later, talking
about whether our format will be
just a 25-54 niche format.

“That’s one hell of a niche, be-
cause of our music — it’s truly the
strongest music on radio today.
Whether UC radio will completely
become a 25-54 medium is not a
problem in terms of adults — UC
radio has always managed to ap-
peal to adults. The diversity of
music coming from our format al-
lows you to position yourself as the
mainstream station in your mar-
ket.

“At one time we were and had to
be all things to all people who liked
R&B music. Now we do have to
narrow the focus, but we can’t
completely ignore the younger end.
There is some real fine music by
new young artists, and whether
you're talking about rap or other
genres, you can’t turn your back on
it without running the risk of some
other format coming in and steal-
ing parts of your audience.”

Fishing Where Fish Are

Kernie Anderson, VP/GM of
what he called ““African-American
AC”-formatted WDAS/Philadel-
phia, explained, “The reality is

At one time
we were all things
to all people who
liked R&B music.

Now we have to
narrow the focus,
but we can’t
completely ignore
the younger end.

—~—Roy Sampson

that52% of all avails that come into
Philadelphia are based on 25-54.
That’s why we chose Philadelphia,
where a very fine UC station —
WUSL (Power 99) — was doing a
lot of things right, spending signifi-
cant dollars for promotion and per-
sonalities and doing a great job. We
found that if we were going to
make it in the market we had to go
where the people are, which is
where the dollars are. Thus we
went 25-54.

“But I don’t think anybody today
is going to program to the [whole]
25-54 audience, because your sub-
cell is going to be around 31-38
years of age. It'll splatter, but in
our format we're obviously going
to have an older demo. If you're go-
ing to survive, you have to gener-
ate the advertising dollars. You go
fishing where the fish are.”

‘Hung Up On Labels’

KKBT (The Beat)/Los Angeles
PD Mike Stradford said, ‘“One
reason we're having this conversa-
tion about 25-54s is that people
spend too much time being hung up
on labels. What 25-54 means to my
station and what it means to Ker-
nie’s station can be two different
things. We tend to look at a 25-34

target within the 25-54 audience.
You're dealing with a life group
that’s starting to establish its own
patterns of lifestyle.”

“While we continue to lock in on
the older demos, the best-selling
music is rap — young-end music.
That’s an issue that has to be dealt
with. There are rap records the
‘Beat’ will play, but we won’t play
most of them until they show some
type of sigmficance beyond the
12-17 demo. While the record com-
panies are generating large dollars
with young-end records, we're go-
ing after the consumer who likes
rap — ‘but only in smaller doses.’”

‘Urban Lifestyle’

WKKV/Milwaukee PD Tony
Fields added, “In Milwaukee, our
niche within the 25-54 group is
basically females from 25-44. Since
our black population is a lot smal-
ler, our female target is both black
and white. We call them ‘Urban
Lifestyle’ females, and they exist
in vast numbers in the Milwaukee
area.”

The ensuing Q&A period touched
on a variety of issues: the paradox
of radio targeting 25-54, but not ad-
ding the music labels have geared
to that segment; how to narrow a
station’s focus but not ignore the
younger end; whether or not to
play more rap music; and finding
and training qualified salespeople
who believe in the format they're
selling.

Music Decisions

“Making The Right Musical De-
cisions” was the theme of the sec-
ond Urban session, with program-
mers discussing how and why they
make their weekly music deci-
sions. The panelists said they relied
on callout, retail research, trade in-
formation, gut, and input from
MDs.

The ‘Gut’ Factor

WCDX/Richmond PD Aaron
Maxwell explained, “There are
many things to consider when pro-

ble moderator again.

Pictured after the “Making The Right Musical Decisions* session are the
panelists: (I-r) WCDX/Richmond PD Aaron Maxwell, WB VP/R&B Promo-
tion Hank Spann, WUSL/Philadelphia PD Dave Allan, WQMG/Greensboro
OM/PD Sam Weaver, WMXD/Detroit PD Kris McClendon, and your amia-

S

PD Tony Fields.

gramming, and music is only one
of them. My MD and I get together
once a week and decide what we’re
going to add or take off our playlist.

“We decide which records to add
based on audience response, re-
search, and gut feel . . . I paused
when I said ‘gut,’ because many
people don't like to hear that. Some
GMs don't like to hear about a PD
who uses his gut feel, because
they're used to relying on paper —
like what they see in trade publica-
tions.

“I'm not saying trades are bad
and we don’t use them as part of
our research. We do, but we don’t
let them dictate our decisions.”

‘Intelligent Instinct’

WQMG/Greensboro PD Sam
Weaver said he too uses “intelli-
gent instinct, which is actually gut,
but you can’t say that to too many
folks. So. at our station we try to
put our playlist together by using
intelligent instinct. We also use

The more hit
records you play,
the better your
station is going to
do. Our cume is
going to fluctuate
a little bit, but
our TSL is our
best friend.
—Sam Weaver

callout, stores, and SoundScan. I
talk with PDs and MDs in other
markets, and I check with our nine
interns because they all work for
their college stations and are full of
good information.

“Naturally, we keep track of how
our music is being rotated by Se-
lector. After all that, we listen to
the music. My MD and I listen to
R&B on one day and rap the next.
We split it up so we can be more ob-
jective. To us, the most important
thing about a playlist isn’t so much
what we add, but what we don’t
take off.

“The more hit records you play.
the better your station is going to
do. Our cume is going to fluctuate a
little bit, but our TSL is our best
friend.”

Nothing Personal

WUSL (Power 99)/Philadel-
phia PD Dave Allan said, “Does a
PD listen to every record? No.
That’s why we have MDs and Asst.
MDs, and we hope they filter down
the best music.” Explaining why

“Will UC become a 25-54 format” was the topic addressed by the first of
two Convention '92 UC panels. Pictured (I-r): RCA Urban National Op-
erations Director Jimmy Smith, WCAO & WXYV/Baltimore OM/PD Roy
Sampson, WDAS-FM/Philadelphia VP/GM Kernie Anderson, myself in
the moderator role, KKBT/L.A. PD Mike Stradford, and WKKV/Milwaukee

MDs can’t add records, he said,
“for the same reason I can’t sign
paychecks.”

He continued, “[At Power 99]
we don’t have any test categories,
so when we really go on a record,
we’re playing it, and you’ll hear it
and see sales happen because of
that airplay.”

Video ‘Artists’

WMXD/Detroit PD Kris Mec-
Clendon said, ““At the Mix, the art-
ist’s image is just as important to
us as their latest record. Because
of the video age we live in, you
have a young-end artist on video
pulling down their pants with their
clothes on backwards and their
caps turned around backwards.
Well, our adults don’t look on that
as a genuine artist.

“On the other hand, if you have
artists like Luther Vandross, Fred-
die Jackson, and Anita Baker
presenting themselves in a video
doing another approach, it’s much
easier for adults to relate to. We
are an Urban AC that leans toward
oldies, so our playlist is very tight
and there’s a lot of music we can't
play because we don’t think it will
work for our audience.

“We spend a lot of money on re-
search, so when we say we don't
feel a piece of music won't work,
it’s not just because we pulled that
out of the sky. It’s because our re-
search has shown us that.”

Spanning The Gap

Warner Brothers VP/R&B Pro-
motions Hank Spann closed the
panel comments by speaking of
promotion’s various alternate
avenues, including clubs, video,
and college radio. “Now that I'm
on the music side of the industry,”
said the former programmer, “I
know our priorities might be a bit
different, but the bottom line for all
of us is the financial bottom line for
our companies.

“We all have to understand that
our survival depends on one anoth-
er. We in the music industry live in
a Tuesday-to-Tuesday kind of
world, because what you at radio
do or don’t do affects our world. We
need to understand more about
what it is that each of us does for a
living, because there is no way that
y~* can be in radio and really be-
lieve that the records that come out
are important only to me, and not
to you.”

In the concluding Q&A session,
consultant Don Kelly advocated
better training of UC program-
mers. He also called for trade
papers to do a better job of tabu-
lating Black AC music informa-
tion, though all agreed that would
be difficult, given the varied ap-
proaches to the format.



www.americanradiohistory.com

For a little Rhythm
try the remix.

For a little Romance
try the quiet storm mix.

Either way, you get
all of Gary Brown.

The universal new
single and video from
Rhythm Or Romance. ,

On Capitol/Manhattan
compact discs
and cassettes

Produced by Gary Brown for G.V.B
Productions, Inc. and Steve Harvey
Management:

Reach Entertainment/Kery Davis

Urban BREAKER

Now On 53 UC
Reporters-61%

Most Added Again!

WBLK K97 WTLC
WBLS WEDR KPRS
WDAS WOWI WKKV
WAMO KZAK KMJIM
WHUR WJLB KKBT

...and many more!
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CHR CONVENTION WRAP-UP

CONTEMPORARY

When Are The Hits Not The Hits?

“Fragmentation” is the operative word when describ-

ing CHR music.

Thursday afternoon’s panel —
“When Are The Hits Not The Hits”
— addressed the issue of why so
many hit records struggle to
achieve a national consensus of
opinion much beyond 80% of the
country’s PDs. Many observers
wonder if the majority of CHRs
have narrowed their musical ap-
peal too drastically.

Our panelists were Giant Presi-
dent Charlie Minor, Columbia Sr.
VP/Promo Burt Baumgartner,
Epic Sr. VP/Promo Polly Anthony,
MTV VP/Music Programming
Matt Farber, Emmis VP/Pro-
gramming and KPWR (Power
106)/L.A. PD Rick Cummings, and
WAPE/Jacksonville PD Jeff Mc-
Cartney.

Passion And Agony

Farber illustrated the point with
a tape of video clips — including
such artists as Red Hot Chili Pep-
pers, Ugly Kid, Tori Amos, Pearl
Jam, Metallica, Nirvana, Urban
Dance Squad, Arrested Develop-
ment, Eric Clapton, and Ozzy Os-
bourne — that registered well with
MTV’s 12-34 audience while ig-
nored by a sizable number of
CHRs. “They’re active as opposed
to passive. They inspire passion,
people want to hear them, and they
sell,” said Farber.

Cummings defended his station’s
narrowly focused music selection
process. ‘“Matt used the term ‘pas-
sion,’ but we use the word ‘agonize’
as music meetings drag on. We try
to be sure every record has the po-
tential to be a hit. In a fragmented

m e ene

if your audience, in
this recessionary
period, will spend
millions [on the
record)], how can
you not play it for

them?
—Burt Baumgartner
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market, we can no longer be as
sound-driven as in the past.”
Baumgartner had choice words
for PDs who use excuses like “too
rappy,” “too hard,” or “too soft”
for not playing records. ‘Percent-
age-wise, Kris Kross peaked in the
70s, but peaked at No. 1 in the most
important stat — sales. Many pro-
grammers have made a mistake.
Look at WPLJ/NY, which says ‘no
hard rock, no rap.’ Kris Kross isn’t
a rap record, it’s a hit record and
'PLJ can’t play it and it hurts
them. It’s what kids are buying and
that’s the best compliment in the
world. If your audience, in this re-
cessionary period, will spend mil-

m

[Hits] are active as
opposed to passive.
They inspire
passion, people
want to hear them,

and they sell.
—Matt Farber
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lions [on the record], how can you
not play it for them?”

McCartney countered, “We don’t

play rap. Extensive testing shows
the audience wanted WAPE to be a
Southern pop/rock radio station. I
look at MTV, VH-1, and you see
Tori Amos and Enya have quietly
sold hundreds of thousands of
units, and I've played their rec-
ords. It's a mafter of opening your
ears.
“Many stations are fragmented
in markets where fragmentation
isn’t necessary. PDs have chosen
the safe direction, which is to play
a lot of disposable music and not
take risks. We don’t do callouts, but
we take upwards of 2000 requests,
so I know the active records.
Shakespear’s Sister pulls top 10
phones here. Active records made
WAPE successful.”

Taking Risks;
Dispelling Fear

Minor noted: “The word ‘risk’ is
a curious thing. [Giant’s] out there
with new artists and no catalog, so
thank goodness for people like Jeff
who break new music. That’s a big
risk. I've found that when we alle-
viate the perception that things are
too this or too that, we’re more con-
fident as an industry. CHR needs to
be more of one mind again.”

“There’s a feeling that fear is
paralyzing CHR right now,” stated
Anthony. ‘“Record companies don’t
have an agenda exclusive from
yours. We have the same kinds of
fears. We're supporting this whole

"industry — recording budgets for

artists, independent promotion, tip
sheets, helping radio with their
promotion budgets — we are the
bank. The industry has become
very short-term in its thinking.
Let’s not have fear paralyze us.”
Responding to my suggestion
that this fear could drive an entire
generation away from radio, Far-
ber agreed, “Our video [featured]
many genres: rap, pop, metal
CHR'’s a song-oriented format and
the biggest sellers in the '80s, when
CHR was strong, were active rec-
ords of many genres. You can’t be
scared to play those left-field
things. They may not test great two
years from now, but they’re hap-
pening for the moment and make
your station exciting right now.

HIT RADIO

Issues On The Table

A lot of issues came to light during R&R Convention
'92’s pair of CHR panels. Amang them:

® CHR not playing all the hits due to fragmentation
® Format ignoring records with large sales because
they’re ""too hard'' or “‘too rappy™’
... ®Programmers paralyzed by fear
. ®Radio not building artist loyaity

® Lack of female PDs

® Format's target is 12-34, not 25-54
~ ®Focusing on your market’s musical needs

Stay on top of what is happening
and what will be happening.”
Anthony then noted, “We have
no artist loyalty, which breeds lis-
tener loyalty. With the impact of
MTYV and radio’s reach, we can es-
tablish more artists who are im-
portant elements for your future.”

m

We try to be sure
every record has
the potential to be a
hit. In a fragmented
market, we can no
longer be as sound-
driven as in the

past.
—Rick Cummings
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Cummings challenged that state-
ment, saying, “We understand rec-
ord companies have fears. But
from the radio side, I don’t care.
It’s not my problem. My problem is
to serve my audience. I don’t see
the value in helping develop long-

term artists. If the current George
Michael isn’t a hit, I've wasted my
airtime playing it.”

Sales Vs. Adds

McCartney disclosed his sta-
tion’s success increased when he
“broadened the sound further from
true mainstream CHR” to include
cutting-edge music many of his
peers have ignored, like Metallica
or Ozzy Osbourne. “These artists
sell two, three million units and ra-
dio doesn’t play them. CHR suffers
from a lack of listener loyalty be-
cause we don’t have a passion for
the music.”

Farber noted the large number
of PDs who ignore hit records with
low add totals, yet flock to non-hits
with big adds. From the audience,
WWFX/Bangor PD David Cooper
took issue with labels who call to
say, ‘“‘The artist is really pissed off
about why we’re not getting action.
The bank is open.’ If the sales are
more important, say it. If the add is
more important, say it.”

Using Your Ears

Record producer and station
owner George Tobin took issue

Continued on Page 50

Surviving And Winning As A Youth Format

Friday’s session was aptly named, because surviving
is what CHRs have been doing recently — and winning is

the goal.

During a brutal two-year period
of falling ratings, many CHRs have
gotten off the track, swayed by
management’s unrealistic demo-
graphic goals — and forgotten the
format’s basics.

In a departure from the usual
panel format, these format experts
were invited to make brief presen-
tations: Hot 97/New York PD Joel
Salkowitz, KIIS/Los Angeles PD
Bill Richards, WHYT/Detroit PD
Rick Gillette, WEGX/Philadelphia
PD Brian Philips, WNCI/Colum-
bus PD Dave Robbins, and
WCKZ/Charlotte PD Lisa Tonacci.

Joel Salkowitz

Salkowitz’s presentation focused
on community service. After play-
ing a tape illustrating some of Hot
97’s various community events, he
explained, “One of the important
parts of putting together a compell-
ing radio station is helping your ci-
ty and its people with whatever
problems come up. How do you ad-
dress issues like gang violence,
AIDS, drugs, and war on a station

66)
When you tackie a
community problem,

don’t do something

gratuitous.
—Joel Salkowitz

m

that’s supposed to be fun all the
time? When you add in stars and
other entertaining elements, [lis-
teners] will stick with you while
you reach out to the community.”

He cautioned, ‘“When you tackle
a community problem, don’t do
something gratuitous. The people
in this room don’t have an under-
standing of what it’s like to have to
carty a gun to make it safely
across the courtyard of your apart-
ment complex at night. If you don’t
understand that, you’ll come
across as gratuitous. The people
you're trying to reach are a lot of
things, but they’re not stupid. Don’t

do something just for publicity or it
can blow up in your face.”

Bill Richards

Proving that mainstream CHR
works in an ethnically diverse
market like L.A., Richards played
an aircheck and spoke of the joy
surrounding the recent “KIIS &
Unite” charity concert which rais-
ed $235,000.

Richards noted, “It’s popular to
talk about niche marketing, not
mass appeal. Over the last few
years CHR shifted off focus, and
we’re no different. CHR got hot last
time after a Country surge follow-
ing a period of intense dance music
popularity. We think that CHR is
on its way back. Niche is here to
stay, but it’s always been here, as
has mainstream CHR. CHR is a
fun format and I believe it’s a 12-34
format, not 12-24. The trick is get-
ting 25-34s to listen, and our prob-
lem is that we’ve gotten away from
the basics.”

Rick Gillette
Taking the other side of the mu-
sic issue, Gillefte stated, tongue in
cheek, “Format labels suck. They
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separate instead of pulling us to-
gether. CHR is considered main-
stream and then there are ‘those
other stations.’ So on behalf of ‘the
others’ I'd like to tell you all to go to
hell.”

m..

CHR is a fun format
and | believe it’s a
12-34 format, not
12.24. The trick is
getting 25-34s to

listen.
—Bill Richards
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Introducing new labels — “Gen-
eric’ and “Focused” — he com-
pared Generic KIIS, KDWB/Min-
neapolis, and KEGL/Dallas, find-
ing they each shared 60% with
R&R’s Top 10 and each other. Com-
paring Focused KMEL/San Fran-
cisco, B96/Chicago, and WPGC/-
Washington, he found KMEL and
B96 shared 20% of each other’s Top
10 and 20% was shared between

Continued on Page 50
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“the way i feel”
122/10

3%
WZ0U add
KEGL add 31
WNCI add 32
FUN107 add
WPST add
WHHY add
WGTZ add
WIXX add 40
KCAQ add
KCMQ add

...and many more

it feels great!

CHR

Surviving And Winning As A Youth Format

Continued from Page 48

B9 and WPGC — however, WPGC
and KMEL shared 60% .

“These stations are focused on
their own markets. R&R’s Back
Page chart has to be generic.
Focused stations don’t look at
trades, and they’re mainstream for
their markets. We can all get into
focus by looking out the window.
You're not in the streets if you're
on the phone. Get out and ask [lis-
teners] what they think. We try to
make our DJs, promotions, and
marketing sound local — make
sure your music is local. Don’t go
along with the rest of the crowd.
Blurry is bad. If you're all over the
road, you could end up like Ben
Vereen.”

Brian Philips

Philips, spotlighting talent and
personality in his presentation, of-
fered his prescription to combat
niche CHR. “The solution in Philly
is John Lander. We've talked about
the need for morning shows to tran-
scend the music’s reach, and John
and the “Nut Hut” show is com-
monthread entertainment. You
need good air talent to make the
difference; 10-in-a-row won’t make
it. Lander offers something for ev-
eryone.”

In addition to stressing the need
to let other dayparts have the
chance to stretch out, Philips talk-
ed about the recent $5000 FCC fine
incurred for a Lander phone bit in
which a listener complained she
wasn'’t told she was going to be on
the air. “It’s causing a crimp in our
style. So if you talk to the NAB,
RAB, or your congressional repre-
sentative, make sure they know
we're not happy with the FCC.”

Dave Robbins

Focusing on station promotion
and marketing, Robbins stated,
“WNCI is a marketing machine
that never takes itself too serious-
ly.” With that, he took us on a video
tour through a sales and marketing
meeting to illustrate what not to do
when setting up promotions. He ex-
plained the difference between tac-
tical marketing (forcing listeners
to do something they wouldn’t or-
dinarily) and strategic marketing
(long-term station imaging). He
demonstrated how sales and pro-
gramming can get along, referring
to a July 4th fireworks spectacular,
coordinated with a local TV station
and clients, which netted WNCI lib-
eral TV exposure.

Lisa Tonacci

Tonacci explained the advant-
ages of being a female CHR PD.
“It’s great to live and breathe the
target lifestyle. I grew up on re-
search and got into the business
through research. Programming
from my perspective, we rely on
gut instincts a lot more, and jump
on the songs and promotions that
feel right. Use women at your sta-
tion as a braintrust.”” Three other
women in the business — Power
99/Atlanta PD Leslie Fram,
KS104/Denver PD Stacy Cantrell
and WCKZ VP/GM Reta Thorn
offered taped thoughts on their
roles.

Tonacci then compared LMAs to
working for an AM/FM combo,
downplaying many of the publiciz-
ed negatives. “We have a huge
braintrust between the two sta-

WWW.americanradiohistorvz.com

tions. It's easier to combine cume
for sales and promotions; one sta-
tion can host an event one day, the
other station the next.

“It’s important that neither sta-
tion feels slighted when the other
station excels. The other downside
is that support staff can be stretch-
ed thin. The common goal is for
both to be successful.”’

66/

Use women at your
station as a

braintrust.
—Lisa Tonacci

Walkaway Days

Addressing an audience query,
Salkowitz commented, ‘‘Radio
isn’t brain surgery. It’s important
to have people watching people at
clubs, record stores, and parks.
Use your eyes and ears.”

But how often were panelists
able to do this? “Not enough, as the
weather sucks so much of the
time,” Gillette admitted. “But the
promotion director decided every
Wednesday we’d go out for lunch
and not come back until 3pm — to
look around and ask questions.”

Richards appealed to GMs for
the leeway to do this. “PDs need to
occasionally get out of the station
and listen all day long. It's the
hardest work I do. I monitor us and
the competition and make notes.
I'll sit in my back yard or go to the
beach but won't take phone calls.
You'll never learn more about your
station than when you do this.”

Tonacci added, “Walkaway days
are really wonderful. It’s like mon-
itoring another market, only it’s
your station.”

Robbins noted, “My wife keeps
me normal, and I spend a lot of
time with her observing things
about our listeners. Look to your
family to help keep your values
straight.”

Upper Demos

Responding to KHF1/Austin PD
Roger Allen’s question about
whether getting 25-54 demos was a
marketing or lifestyle issue, Gill-
ette advised, “25-34 is a broad
demo; 25s are just starting out and
someone 33 may be married and
having kids. Focus on those under-
30s and appeal to the people who
really like your station to get
25-34s.”

Robbins cautioned, “You can't
swing your music 25-34 and win. In-
stead, focus 18-24 and spill up and
down on both sides.”’

Panelists also discussed the need
to spend more time listening to mu-
sic. Robbins mentioned MD John
Cline prepares weekly “hook cas-
settes” to help speed the process.
When former CHR PD Tom Evans
lamented the loss of talented peo-
ple because of format shifts and
LMAs, Philips responded, “There
are enough good people to staff five
great radio stations. I hope we're
not washing the best people out of
this format.” The need for a strong
leader, rather than programming
by committee, was addressed.
Lastly, everyone agreed that — de-
spite the crossover success of Billy
Ray Cyrus — country was not
CHR'’s next big thing.

When Are The Hits Not The Hits?

Continued from Page 48

with Power 106 — and radio in gen-
eral — for not paying more atten-
tion to lyrics. Pointing to Brother-
hood Creed’s “Helluva,” he said,
“It glorifies a person taking a pistol
out of his pocket in the middle of a
mall. That’s irresponsible. If you
really thought it was good for the
community, I question your judg-
ment.”

In response, Motown’s Rick
Smulian shot back, “It’s not radio’s
job to research the moral fiber of
the country. My parents told me
what I could listen to. We can’t tell
radio what they can’t play, but we
can tell our kids they can’t buy it.”

Consultant Donna Halper said,
“CHR has ... to get back to a
place where we trust our ears and
feelings about what'’s right for our
markets, and help the listener feel
good about his or her life. Where
did we get the idea that CHR had to
be scientific and forget about put-
ting fun records on the air and let-
ting the people decide?”

Where Are
The Female PDs?

Citing recently appointed KQKS
(KS104)/Denver PD Stacy Cantrell
as an exception, Baumgartner sent
a shock wave through the audience
by commenting, “Everyone’s try-
ing to target 18-34 women . . . does
anybody know an 1834 woman
PD?”

Former KKLQ (Q106)/San Di-
ego MD Michele Santosuosso ex-

plained she opted to leave radio be-
cause ‘“‘women who get powerful
positions in the industry are in rec-
ords. I was passed over for the PD
and APD jobs at Q106. Radio has a
long way to come in this area —
records are light years ahead in
giving women the shot.”

Cummings supported that posi-
tion. “That’s the way it is, but not
the way it should be. It’s up to all of
us to make that change a little
faster.”

Odds And Ends

Farber questioned the format’s
tendency towards less talk, ex-
plaining how “MTV News” plays a
major factor in raising artist
awareness with viewers. “Maybe if
the audience knew more about the
artists, they would have rore pas-
sion for radio.”

McCartney echoed, “We depend
on backup from MTV and video
channels. They are our partners,
not competition.”

The influence of New Rock cross-
overs was another topic of discus-
sion. Minor spoke of more main-
stream stations handing over their
night shows exclusively to the mu-
sic, leading Anthony to remark, “It
scares me to death that here is an-
other form of music that we’re go-
ing to ghettoize at night in an hour-
long show. This is just pop music.
Are you going to tell me the Cure’s
‘Friday I'm In Love’ is an alterna-
tive record? Wrong.”
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Meeting Of The Minds

Radio/record biz relationship dominates convention panel

A quartet of execs tackled fragmentation, rotations,
time buys, and other important topics at this year’s AOR
radio/records panel at R&R Convention ’92.

Label reps had a rare opportuni-
ty to hear the candid views of two
key radio decisionmakers — Great
American President Dave Crowl
and Saga Exec. VP/Group PD
Steve Goldstein. Joining them on
the panel were two promo reps
with long and distinguished radio
careers — PLG VP/Promotion Sky
Daniels and Columbia VP/AOR
Promotion Kid Leo.

Bright Future

Crowl kicked off the session with
an appraisal of the current busi-
ness climate: “It’s been a tough
year. Local dollars are up a bit, but
national business is still way off.
That makes every rating point
more critical than ever, because
there are more players than ever.

“Regardless, AOR is very strong
and has a bright future, and there
are a number of reasons for that.
Number one, the audience is well-
established and not as fickle as it
used to be. The rock & roll listener
isn't easily swayed by new music
movements. There is a generation
of listeners who grew up with rock
& roll who aren’t going to leave it.

“That’s important from a busi-
ness perspective, because it gives
our investments a long life cycle.
Advertisers are going to continue
to move with the baby boom target,
so the dollars for the format will
continue to be there.”

66]
It’s up to you to
educate [retailers]
that your station
sells records. I’'m

not sure that effort

is there.
—Kid Leo

99,

Goldstein shared Crowl’s op-
timistic view, but acknowledged
that fragmentation has made pro-
gramming AOR increasingly com-
plex. “Internally we call it the ‘five
in five’ problem. In the past five
years we've seen five different
strains of the format develop:
mainstream, alternative, hard/
metal, classic, and softer/eclectic.
That’s made it more difficult to try
and be all things to all people.”

Crowl concurred, saying,
“You’ve got to identify your oppor-
tunity, focus on it, and kill it.”

Leo, however, disagreed, citing
his previous experience at WMMS/
Cleveland. “You can be all things
to all people, as long as you've got
the three P’s: promotion, personal-
ity, and programming. I think

66)

On average,
60%-65% of the
business coming

down today is
targeted 25-54. If
you’re not in the
top four 25.54,
you’re dead.
—Dave Crowl

99,

you're starting to see the format
open up to new sounds, and that’s
important.”

“[Music preferences] used to be
more homogenous,” Goldstein
noted. “But now we see many
songs that test well with the upper
demographic but do poorly with
the lower demographic, and vice
versa. It's becoming more difficult
to ask one constituency to sit
through some music while the
other is placated. That’s a TSL is-
sue, and when you start narrowing

AL

BUM ORIENTED ROCK

your music mix to where you're
just playing the material that ap-
peals to both age groups, you're
dealing with a very finite playlist.”

25-54 Reality

Crowl left no doubt which age
group was more important. “On
average, 60%-65% of the business
coming down today is targeted 25-
54. If you're not in the top four 25-
54, you're dead. You're not on the
buy. So if your music’s not position-
ed right, you can really get in a
tough situation. Your revenue
starts going south, your profit suf-
fers, cash flow becomes an issue,
and people start talking about
switching formats.”

Asked by Daniels whether he
saw any signs that 18-24-based for-
mats were becoming more attrac-
tive to advertisers, Crowl respond-
ed, “There has been some move-
ment, but it’s a tough fight. You
still have to deal with the ‘earth-
dog’ argument. And to be honest
with you, there isn’t as much enter-
tainment business as there used to
be. There isn't as much record
business, and last year the concert
business was a disaster. The
waterbed stores we used to do big
business with are all gone. It’s a
tougher world out there.”

Leo.

Crowl’s remark about less rec-
ord company advertising — a point
which often surfaces at conven-
tions — sparked the panel’s length-
iest discussion.

“It's funny to hear Dave talk
about the record dollars drying
up,” responded Daniels, ‘“‘because
now that I've come across the
fence to a large record company I
realize that there is a great amount
of advertising dollars ready to be
afforded to you. [Just] as we have
to be aggressive in pursuing the
add at your radio stations, it be-
hooves your sales forces to be
equally aggressive in pursuing our
advertising dollars.”

Dollars Going To Print

“As it stands now, we've really
allowed print to dominate the retail
dollar,” Daniels continued. ‘“We
can't go direct to you the way we
might like, because we need to
have our records in their stores
with placement. So it really re-
quires you and your individual sta-
tions to be aggressive with your
leading retailers. If you can create
a real relationship there, there’s a

Convention "92 Party Pics From Hell!

M3’s Kevin Sutter (I}, PLG’s Dave Ross (c), and KLOL/Houston PD Ted Ed-
wards toast food, fun, and time-buys.

KWHL/Anchorage PD Radio Phill
gets physical with Olivia Newton-
John.

KRZQ/Reno GM Daniel Cook (i)
and Geffen’s Warren Christensen:
Aren't they glad they used Sure?

Seen on the scene were (I-r) KFMF/Chico, CA PD Marty Griffin, Geffen’s
Alan Oreman, KSJO/San Jose PD Dana Jang, and KXRX/Seattle PD Brew
Michaels . . . just before the Chinaco kicked in.

___waany americanradiohistorv.com

VIEW FROM THE TOP — R&R AOR Editor Jan Bolshinkeswenskillof (I, dis-
cusses the Orioles’ pennant chances at R&R Convention '92 with (I-r)
Great American President Dave Crowl, Saga Exec. VP/Group PD Steve
Goldstein, PLG VP/Promo Sky Daniels, and Columbia VP/AOR Promo Kid

lot of money to be secured on your
end.”

“The retailers basically control
where the dollars go,” explained
Leo. “And they seem to prefer
print. It’s up to you to educate them
that your station sells records. I'm
not sure that effort is there.”

“I don’t think we want to be look-
ed at as just sitting here wa:ting for
the money to come into our lap,”
Crowl said. “I understand we’ve
got to work for it, and I think we do.
My experience is that the retail
managers are very difficul: to talk
to. They don’t want to talk to a ra-
dio guy.”

“It’s complicated by the fact that
the record stores are frequently
chains, and finding the righ: person
to talk to in those organizations is
difficult,” added Goldstein.

66)

AOR became so
reticent to support
new music that it
became the black
sheep. But that
perception is
starting to fade.
—Sky Daniels

99,

Suddenly, without warning, a
new voice boomed over th2 sound
system: “You know, Leo and Sky, I
have the utmost respect for you as
radio programmers and promotion
people. But in terms of having a
sense about economics, you guys
really don’t seem to have a clue.”

‘The System’s Broken’

Who was the bold, mysterious in-
truder? A glance at one of the au-
dience microphones revealed the
speaker’s identity: WXRT/Chi-
cago VP/Programming Norm
Winer!

“Being the programmer of a ma-
jor market station that’s aggres-
sive in playing new music,” Winer
continued, “I can tell you that
we've really not seen anything
near the kind of interest in buying
time from the music industry that
we used to. We see record com-
panies being extremely generous
in giving money to print, to MTV,
to trade publications, and in flying
PDs and MDs anywhere the hell
they want to go, but not in spending
money on radio stations.”

“I'll be the first to tell you you're
right,” Daniels responded. “One of

Continued on Page 52
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the frustrations I had when I got in-
to the record industry was that I
saw the natural tendency for our
co-op dollars to go to print. I con-
tinually fight that internally. The
system’s broken, and we need to
restructure our approach.”

“While you’ve turned your back
onradio the past 10-15 years, our ad
rates [have] skyrocketed, because
we're no longer geared to accom-
modate people in the music indus-
try,”” Winer explained. ‘“Now
you're competing with beer com-
panies, airlines, and other national
advertisers that can spend a lot
more money than you can. Frank-
ly, we’re not willing to pull our
pants down to accommodate a rec-
ord company when we can get a lot
more money from General
Motors.”

“Well, neither one of us wants to
expose ourselves in that fashion,”
Leo quipped, getting a big laugh.
“The point is, this thing’s gotten
out of hand, but we can bring it
back. No, we’re not going to sud-
denly shift all the money to radio,
but we’ll work at it bit by bit. If you
feel you're supporting a band, call
your local rep. He'll call us, and
we'll call distribution. You have to
take the initiative.”

‘Black Sheep’

Daniels cited AOR'’s poor reputa-
tion among some record company
executives as one of the primary
reasons advertising dollars have
been curtailed. “AOR became so
reticent to support new music that
it became the black sheep. The at-
titude became, ‘It doesn’t break
new acts, it doesn’t sell records, so
let’s not support the format.” But I
think those perceptions are start-
ing to fade. There’s been a resurg-
ence at AOR in terms of breaking
new music.

» i,

We have less
loyalty and a higher
piss-off factor than

we’'ve ever had.
People are more
sensitized to
repetition than ever

before.
—Steve Goldstein

1%9)

“Look at the back page of the es-
timable R&R this week. There are
only two old bands in the Top 10,
and eight brand new ones. Anyone
who says AOR’s not playing new
music is full of shit. We allowed
AOR to fall back so far in the rec-
ord companies’ eyes that we really
need to make a concerted effort on
all fronts to restore its credibility
and viability in terms of our
revenues.”

he Minds

Bits N’ Pieces
Crowl on hard rock formats:
“Anybody who tries hard rock in
markets below 25 will not exist.
The dollars aren’t there to support
the format. As much as you all lov-
ed WLZR/Milwaukee when we
went hard rock, let me tell you —
we struggled. We struggled an aw-
ful lot to get our financial perform-
ance where we needed it.”

Goldstein on Arbitron’s plans to
try to target 18-24 more effectively:
“Let’s hope they do it. I'm pleased
to see them taking steps in the right
direction. But it won’t make a big
difference. There won’t be an 18-24
spike. In the average market, 18-
24s have been undersampled by as
much as 50%.”

Daniels on ‘“‘keeping crap” off
the airwaves: “It’s our responsibil-
ity as record companies to be as
hard on ourselves as we are on ra-
dio, to not throw out everything to
see if it sticks and continue the end-
less cycle of bullshit to get chart
share. Let’s work our own A&R de-
partments to come up with music
we all know going in is good and

HERO IN BURLINGTON — Jeffrey Gaines christened the new studios of
WIZN/Burlington, VT with a live performance; (I-r) ERG’s John Coen, WIZN
acting MD Mike Luoma, Gaines, and nighttimer Bill Corbell.

MARCIA LONGO

MD, PIRATE RADIO/LOS ANGELES
WHAT WAS THE FIRST RECORD YOU BOUGHT?

Marcia: Black Sabbath ‘‘Paranoid.™

WHO WAS THE FIRST PD TO TAKE YOUR CALL?

Marcia: Carsy Curelop.

WHAT WAS YOUR FIRST RADIO JOB?
Marcia: WYNF in the research dept.

WHAT WAS THE FIRST CONCERT YOU ATTENDED?
Marcia: Rolling Stones with Stevie Wonder opening.

WHAT WAS YOUR FIRST SEXUAL EXPERIENCE?

Marcia: Still waiting.

YOUR FIRST PRIORITY THIS WEEK:

THE SPIN DOCTORS
‘“Little Miss Can’t Be Wrong”

Abum =

Track €

New Artist #3
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ty J.T., and A&M'’s Alison Sachs.

ARMED & DANGEROUS — Members of Gun blasted into WRCN/Long
Island to shoot the breeze; (I-r) 'RCN MD Kevin Thompson, Gun's Dante
Gizzi, A&M's Charley Londono, the band’s Mark Rankin, 'RCN personali-

worthy of airplay, rather than try
to run something up the charts be-
cause it’s managed by so-and-so
and they’ll be up our tuchus if we
don't get some stations on it.”
Goldstein on rotations: “We
have less loyalty and a higher piss-
off factor than we've ever had. It’s
not so much a radio problem as it is
a media problem. We're just over-
burdened with repetitive mess-
ages. People are more sensitized to
repetition than ever before. If your
TSL is low and you're trying to
build share, increasing rotations
might be very effective. But if
you're a more mature station,
that’s a real dangerous way to go.”
KLOL/Houston PD Ted Ed-
wards on time-buys: *“Radio sales-
people are not stupid. They go
where the money is, and a lot of
people I've worked with have hit a
brick wall going to record com-

panies directly in order to bring
dollars into the radio station. So we
go and kiss the retailer’s ass. If
there’s a radio manager here
whose salespeople don’t do that, he
ought to find himself new salespeo-
ple. Even when I was at KGB/San
Diego and the people I was working
for were squeezing the life out of
the station, we still got record store
money.”

WRFX/Charlotte GM Jack
Daniels on ‘‘alternative” music:
“Back in 1983 I was programming
a heritage AOR when we embrac-
ed what was called New Wave
back then and shot ourselves in the
foot. Do you feel some of AOR’s
hesitation to embrace alternative
music is because we’re looking in
the rear-view mirror just a bit?”’

Crowl responded: “Yes, I think
there is a fear. You're damn right
we're scared of that.”

SEGUES

Plenty to report in Upstate New York:
WKGB/Binghamton PD/afternoon
driver Todd McCarthy adds OM
duties, replacing Kevin Fitzgerald,
who becomes GM at new AOR WPHD/
Elmira. Former WNGZ/Eimira PD
Dominick Milone will program 'PHD;
McCarthy will consult. Back at 'KGB,

night stalkker Jim Free adds MD
chores; overnighter Eric Holland
moves to middays and becomes Pro-
duction Director . . . David Christian is
now Production Director at KRXX/Min-
neapolis . . . KRKX/Billings, MT after-
noon personality Scott Monson adds
MD duties.

ANIMAL’S HOUSE — WKLC/Charleston's Steve Animal (c) hangs with
Firehouse members (I-r) Perry Richardson, Michael Foster, C.J. Snare,
and Bill Leverty.

— aony amaricanradichistanzcom = -
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- Country Couplings

Several new album projects feature duets by some of
Country’s top artists. Here are a few of the pairings you
can expect to see in the coming months.

Dwight Yoakam’s upcoming
single, “Send A Message To My
Heart,” is a duet with fellow
Kentuckian Patty Loveless. The
tune was written by Kostas and
Kathy Louvin, and appears on
Yoakam’s “If There Was A Way”
album. MCA/Nashville and
WB/Reprise/Nashville plan to co-
promote the tune. Loveless and
Yoakam recently performed to-
gether on TNN’s “American Music
Shop.”

¢ Mary Chapin-Carpenter teams
with labelmate Joe Diffie on “Not
Too Much To Ask,” from her latest
Columbia/Nashville collection,
“Come On Come On.” The duet
was written by Carpenter and Don
Schlitz, who also penned her cur-
rent single, “I Feel Lucky,” and
two other songs on the album.

e Michael Johnson’s new self-
titled Atlantic/Nashville project
features a coupling with Juice
Newton called “It Must Be You.”
The song, originally presented to
Johnson as a solo tune, was written
by Hugh Prestwood. Prestwood
also boasts three other cuts on the
album.

* Ronna Reeves and fellow Mer-
cury/Nashville artist Sammy Ker-
shaw join forces on “There’s Love
On The Line,” a pairing featured
on Reeves’s “The More I Learn”
album. The two had never met un-
til they entered the studio to cut the
tune, rehearsing with an acoustic
guitar 30 minutes before the ses-
sion.

Country Kindness
Ricky Van Shelton presented a
check for $33,000 to Nashville's
W.0. Smith Community Music
School during a recent TNN

“Nashville Now” broadcast. The
contribution represents proceeds
from last year’s 900 number
viewer call-in balloting for the
TNN Music City News Awards.
The Smith School provides music
lessons for underprivileged
children at discount rates.

« Andy Williams recently do-
nated proceeds from his opening
night performance at his new Moon
River Theatre in Branson to the
nearby College Of The Ozarks. The
$40,000 donation will be used by the
school for its Camp Lookout pro-
gram, a summer camp for area
children.

School’s In

The Nashville Songwriters Asso-
ciation International will host its
Summer Seminar July 17-18 in
Nashville. The keynote address
will be delivered by RCA/Nashville
VP/A&R Randy Talmadge, who
will present an industry overview.
The seminar also includes several
roundtable panels, a Super Song-
writers Showcase, and a song eval-
uation session with industry pro-
fessionals. For registration infor-
mation, contact the NSAI at (615)
256-3354.

» The Songwriters Guild Founda-
tion will offer a songwriting work-
shop, “Listen And Learn,” June 27
at the SGA offices at 1222 16th
Avenue South, Suite 25, in Nash-
ville. The workshop goal is to in-
crease awareness of what makes a
song commercial and teach how to
write for the commercial market.
Songwriter Ralph Murphy will con-
duct the session. For more infor-
mation, contact Debbie McClure at
(615) 329-1782.

Billy Ray Cyrus

The Ride's “Sacred Ground."”

Newcomers Top Fan Fair Sales

Ibums by debut Country artists seemed to be the popular pick at this
A year's Fan Fair Tower Records mini-store. Travis Tritt, Clint Black,

Alan Jackson, and Vince Gill were all absent from this year's pack
of best sellers; replacing them were Billy Ray Cyrus, Wynonna, Mat-
thews, Wright & King, and several other newcomers.

The top five draws included Cyrus's “Some Gave All," Ricky Van Shel-
ton's “Don't Overlook Salvation,” Wynonna's “Wynonna," Trisha Year-
wood’s seif-titled collection, and “I Thought It Was You™ by Doug Stone.

Completing the Top 10 were Hal Ketchum's “Past The Point Of
Rescue,” Matthews, Wright & King's “Power Of Love,” Pam Tillis’s “Put
Yourself In My Place,” Garth Brooks’s “Ropin’ The Wind,” and McBride &

Wynonna

DuBois.

One Good Turn
Months ago when the Oak Ridge
Boys were recording their latest al-
bum, “The Long Haul,”” they met a
then-unknown Billy Ray Cyrus,
who was recording his debut CD at

NASHVILLE IN MOTION

the same Nashville studio. The five
struck up a friendship, so when a
semi-nervous Cyrus received the
first copy of his CD, he brought it to
Joe Bonsall and the other Oaks to
sign it — “for luck.” The Oaks’s

Jaguar Opens Doors

Jeff Moseley has announced the
opening of Jaguar Entertainment, a tel-
evision production and syndication
firm, at 609 Merritt Avenue in Nash-
vile. The company, which produces
“Friends In The Country,” a weekly
half-hour country video program, is
currently involved with a new television
project. The show, to be syndicated to
local T.V. stations, will incorporate
country videos with interviews.

e Billy Dean has debuted a Music
Row office at 1207 16th Avenue
South, 37212. The phone number is

T -

E f‘
d 1 YEAR AGO

® No. 1: ““Don’t Rock The
Jukebox’’ — Alan Jackson

5 YEARS AGO

o No. 1: ‘4 Know Where I'm

]

Going’’ — Judds (2nd
week)
10 YEARS AGO

®No. 1: ‘4 Don’t Think She’s
In Love’’ — Charley Pride

15 YEARS AGO

®No. 1: “That Was Yester-
. day’’ — Donna Fargo
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(615) 327-0069 and the fax number is
(615) 327-0063.

e Atlanta-based Shining Star Music
Group has opened offices at 23 Music
Square East, Suite 303 in Nashville.
Michelle Byrd, formerly of P.M. Pro-
ductions, will head the artist manage-
ment department. Songwriter Jan Vin-
son joins as Creative Director, and
songwriter Louis Brown has signed on
as Creative Assistant.

e OB-1 Entertainment, a manage-
ment and artist development company,
has entered the song-plugging field.
OB-1 will cater to songwriters unaf-
filiated with a publisher and to small
publishing companies unable to afford
a full-time staff plugger. The company
can be reached at P.O. Box 22552,
Nashville, 37202 (615) 672-0307.

* Norro Productions has moved to
813 18th Avenue South in Nashville.
The phone and fax numbers are (615)
327-4266 and 329-0454, respective-
ly.

* The Write Connection has chang-
ed its name to A-Team Inc. The publici-
ty agency will now do national record
promotion and artist management, and
is located at 107 Music City Circle,
Suite 323, Nashville, TN. The phone
number is (615) 885-7187.

* SRS Publications is now offering
the International A&R Directory, a com-
plete listing of A&R staffers at every
major label in the country. The direc-
tory, which is updated every two
months, is available for a one-year sub-
scription price of $100. For more infor-
mation, call (213) 850-8946.

R Ty Sy——.

MOONLIGHT SERENADERS — Sony/Tree hosted a number one party in honor of Brooks & Dunn's chart-topping
“Neon Moon,” and presented the duo with neon moon lights. Basking in the glow are (I-r) co-producer Don Cook,
Sony-Tree Director/Creative Services Dan Wilson, Ronnie Dunn, Sony-Tree CEO Donna Hilley, Kix Brocks, co-
producer Scott Hendricks, Sony-Tree GM/Creative Services Walter Campbeli, and Arista/Nashville Sr. VP/GM Tim

album was released this week and,
you guessed it — Bonsall took his
copy to Cyrus for his signature . . .
for luck. An interesting footnote:
Cyrus’s “Achy Breaky Heart” and
the Oaks new single, “Fall,”” were
both penned by the same writer,
Don Von Tress.

_Lorie Hollabaugh

Patty Loveless

Loveless Inks
With Epic

atty Loveless has signed a
P recording deal with Epic/

Nashville. Loveless is slated
to enter the studio in September,
with her first Epic single scheduled
for release in January cf '93. Her
debut Epic album will likely be
released next March.

“Patty is at a point in her career
where she's ready to explode and
everyone here is ecstalic to be a
part of it," exclamed Sony/Nash-
ville President Roy Wunsch.
“She's truly an exciting artist and
we're thrilled to include her in our
family.”

During her seven-year stint on
MCA/Nashville, Loveless recorded
five albums yielding eight top 5 hits,
including the chart-topoing “Tim-
ber, I'm Faling In Love" and
“Chains.”
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LON HELTON

CONVENTION *92 WRAP-UP

Music: The Key To Success —
Or Merely The Stage?

The Country session at R&R Convention '92 two weeks
ago focused on offensive and defensive strategies and tac-
tics in today’s marketplace, where almost every station
seems to be on one side or the other.

Numerous topics were covered
in the discussion between McVay
Media Sr. VP/Programming Char-
lie Cook; Alliance Broadcasting Sr.
VP/Ops, and the prime architect of
KYNG/Dallas’s “Young Country”
format, Ric Torcasso; and Rusty
Walker & Associates VP/Consult-
ing Services Bob Glasco. But, as
one might imagine, the subject
consuming the most time and
evoking the most emotion was mu-
sic and its role in attack and
defense.

Cook came down strongly on the
side of music as a station’s key ele-
ment, while Torcasso felt a station
built on music was vulnerable, be-
cause other elements were more
important.

Torcasso said, ‘“The more non-
pre-emptive values a station has,
the better it’s going to be, the better
it’ll be able to take on challenges,
and the more barriers to entry it
will set. If all a station has is mu-
sical values, it can be duplicated.
And, if T have a lot of money, I'll
kick its ass.”

The next 50 minutes centered on
that discussion.

66/

A station that’s
broadbased today is
missing the point of

where mainstream

Country is today.
—Bob Glasco

99

Head-On Vs.
Flank Attacks

The initial premise of the session
placed the panelists in the position
of attacking a 25-54-targeted, broad-
musical-spectrum, heritage FM
that has done the necessary things
to prepare for attack. The question
was: Can you attack head-on or do
you have to pick a flank?

Cook said, ‘“You have to attack it
head on. I'm not a big believer in
trying to niche Country radio. The
available niches aren’t going to
give you a big enough share of the
market, unless you're in a market
like Dallas where you can generate
a huge amount of Country listen-
ing. In most markets, flanking a
Country outlet means playing mu-
sic that's not all palatable to the
Country listener.

m

The big problem
today is PDs who sit
in front of a
computer trying to
figure out how to
massage the music.
Whether the music
is flowing properly
or not just doesn’t

matter.
—Ric Torcasso

99,

“When attacking, whether it’s
with music, personality, position-
ing, promoting the station [or] the
information packages put on the
station, you have to go right at the
heritage station’s strength. That
means finding the right music to
play. I want to say that as convinc-
ingly as I can: You have to find the
right music to play in order to
make a second — or any — radio
station successful.”

Glasco agreed the head-on at-
tack was the correct tactic, but
added, “A station that’s broadbas-
ed today is missing the point of
where mainstream Country is to-
day. By virtue of that, I wouldn’t
call it niche positioning, but I would
narrow the attack a bit, bringing it
more in line with what is main-
stream today.

“The best news about today’s
music is it seems to be appealing to
both ends of the 25-54 demo. Usual-
ly, if there’s more than one Country
station in a market, it finds itself
targeting one end or the other. Ina
two-station race, one outlet will
probably not get both ends.”

It’s Not The Music

Torcasso approached the scen-
ario from a completely different
tact. He made his point using the
Dallas market as an example, but
emphasized the principles are true
for any market.

“The problem with a lot of radio
today is that everyone focuses on
the music,” he said. ‘“The music is
a stage. The rest of the stuff is what
turns the radio station on and gen-
erates the cume we need to get
what I consider the most important

maintenance — horizontal main-
tenance — people tuning in often,
not long. I don’t care if they listen
for long periods or not. All I care is
if they tune in a lot. Everybody
thinks the reason we call KYNG
“Young Country’ is because it plays
young country music. That’s very
far from the truth. Young Country
is a lifestyle, not a musical product.

“We may be more focused on
music by younger artists than
either of our two competitors
(KSCS or KPLX), but in reality
there’s not a whole lot of difference
between Young Country and KSCS.
They may throw in some softer
stuff and go back a few more years
with oldies. But if you take a 20-
minute period from both KYNG
and KSCS, you’re going to hear a
lot of the same records. The differ-
ence is going to be the differing at-
titudes of two good radio stations.

“Radio today focuses on ‘ten in a
row’ and ‘more variety’ liners. If
you listen to Young Country, you
won’t hear a damn thing about our
music. Outside of maybe mention-
ing a song we're getting a lot of
calls on, we don’t talk about the
music at all.”

66/

I’m not a big
believer in trying to
niche Country radio;
the available niches
aren’t going to give

you a big enough

share of the market.
—Charlie Cook
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Glasco added that the homogeni-
zation of music lists is another rea-
son to focus on other elements.
“Most [Country] stations basically
play the same tunes,” he said.
“When a competitor comes on
down the dial and plays the same
music, the winner will be the one
most successful in hugging the lis-
tener on a regular basis.”

Cook felt the key was to create
an atmosphere for people to listen
from one quarter-hour to the next.
“It isn’t just what the jocks have to
say,” he said. “That may have a lot
to do with it, but the music has to
be right.”

Forget The Flow

Torcasso stuck to his guns re-
garding the relative importance of
music. He said, “The big problem
the industry has today is with PDs

WARAY-a e ttearraehohistory: com

Services Bob Glasco

who sit in front of a computer try-
ing to figure out how they should
massage the music. These PDs
don’t get it. The result is lot of
whitewashed radio stations think-
ing music is the game. But it
doesn’t matter. All that matters is
what’s between the music.

““The key to winning is to identify
the target and then build the radio

m:

Give me a station
that owns the
music, mornings,
and contesting
image. I’ll take it

every time.
—Charlie Cook

station from there. The only thing
that matters is inducing interest on
behalf of the audience. Doing mu-
sic is not brain surgery. There are
strong records and there aré weak
records. [Stations should] only
play strong records.

“We don’t worry about the mu-
sic. Some of our album cuts play in
faster rotations than the current
hits. We worry about what the
talent is saying and giving them
enough trust to [allow them to] say
what they want to say. I don’t know
what’s going to happen on KYNG
from one minute to the next. I have
no idea.

“People are in and out of stations
because of their everyday habits.
We're not going to change that. If
you want quarter-hours, you need
to induce interest to make them
feel if they don’t tune in to your sta-
tion once a day they’re missing
something. Music is only important
from the standpoint you have to
play strong music. But that’s it;
that’s as far as it goes. The rest of it
— whether you're flowing the mu-
sic properly or not — just doesn’t
matter. People are not going to lis-
ten for 20 minutes instead of 10
minutes just because you play the
right records back to back.

“Records fall into three cate-
gories for listeners: Favorites, rec-
ords they kind of like, and records
that make them wonder what an-
other station is playing. The latter
causes them to switch stations. On-
ly about 10% of the records you're
playing are their favorites, the ma-
jority are OK, [but] there will be a
few they don’t want to hear [so]
they're going to hit the button.
Spending hours agonizing over the

(I-r) McVay Media Sr. VP/Programming Charlie Cook, Alliance Broadcast-
ing Sr. VP/Ops. Ric Torcasso, Rusty Walker & Associates VP/Consulting

flow does no good because you just
don’t know which records those

are.

“A station built only on music is
extremely vulnerable. My goal is
to make sure people remember us
and are interested enough to tune
us in a lot of times. All I want is five
minutes every other day and I'll be
very happy.”

You take
that station,

and P’ll beat it.
—Ric Torcasso

99

What Do You Want
To Own?

Glasco felt music was an impor-
tant part of any attack or defense
because it helped define the point
of attack. He noted, “If you're in an
offensive battle against an estab-
lished competitor that’s strong 25-
54, think about which part of the
audience is going to move. The 45+
aren’t going to change very readi-
ly. The first hill to go after is 18-34.
Then the battle comes for the 35-44
to dominate 25-54.”

Torcasso, speaking as if he were
a bit frustrated at music again be-
coming the focus, said, “If the
values your station is built on are
all music or contests, you should
look for other elements to focus on.
Your station is vulnerable to an-
other [station] entering the market
and trying to fragment the market
with [a] ‘Young Country’ or ‘To-
day’s Country Hits’ kind of ap-
proach. Regardless if it’s a smart
move, there are enough broad-
casters that will do it.

“Sometimes Country looks real
good, even if it may not be the best
thing in the world. It may not end
up in [the] top three, but it'll be
better off than before. Even though
a station is strong, people will say,
‘There’s only one. Let’s go after
it.”

To which Charlie Cook replied,
“Give me a station that owns the
music, mornings, and contesting
image. I'll take it every time.”

Said Torcasso, ‘“You take that
station — and I'll beat it.”

In two weeks: Are positioning
phrases a must? And, is heritage
always an asset? Can a challenger
make it a liability?
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MIKE KINOSIAN

CONVENTION '92 WRAP-UP

Examining The
Format Hybrids

Four CHR-turned-AC programmers joined one of ra-
dio’s most prominent consultants in a no-holds-barred,
well-attended early morning Convention 92 session ex-
amining hot, hard, and rhythmic AC hybrids.

As usual, KTZN/Tucson VP/Op-
erations Bobby Rich's serious but
jovial approach was a crowd-
pleaser. Describing his station’s
coloration, he remarked, ‘“The best
name for what we’re doing is Hard
AC. Like most other good contem-
porary stations, we’re mainstream
and hit-oriented in every way,
shape, and form. The spice comes
from the rock side.”

Rhythm Of The City

WBMX/Boston PD Greg Stras-
sell recalled initial skepticism
when Atlantic Ventures made the
transformation from WROR.
“Alan Burns and John Parikhal
were brought in as consultant and
researcher,” Strassell recalled.
“John came up with the Rhythm
AC plan. We thought he was nuts,
but he showed us the light.

“You can be AC without Billy
Joel and Phil Collins as your main
artists. We're not Hot AC — we’re
more niche-oriented AC, program-
med more by sound than era. We
go into the '60s for Motown, where-
as [the other panel members]
don’t play much ’60s product.”

Calling WBMX a “Pop Urban”
adult format, Strassell cited Nata-
lie Cole, Lisa Stansfield, and
Luther Vandross as core artists,
with Amy Grant and Michael Bol-
ton as pop artists.

He also named songs representa-
tive of WBMX's rhythmic side, in-
cluding Earth Wind & Fire’s “Fan-
tasy,” Karyn White's ‘“The Way
You Love Me,” Billy Ocean’s “Get
Outta My Dreams,” Michael Jack-
son’s “P.Y.T.,” Chaka Khan's
“Ain’t Nobody,” Marvin Gaye’s
“You're All I Need To Get By,” A
Taste Of Honey’s ‘“Boogie Oogie
Oogie,” and the entire Barry White
collection.

WBMX positioned itself between
Soft AC WMJX and CHR WXKS
(Kiss 108). “We ended up with
more of WXKS'’s audience because
it was more vulnerable than we
thought,” Strassell commented.
“Kiss played lots of rap; adults
who grew up with Kiss weren’t get-
ting the rhythm songs they wanted.
We filled the void.”

WBMX'’s approach has garnered
positive ratings, leading Strassell
to joke, “I'm grateful my career
didn’t end by playing ‘Boogie Oogie
Oogie.” Many people thought my
programming career would die af-
ter my first two months in Boston.”

Counterprogramming Tips

A session highlight was consul-
tant Mike McVay’'s series of
counterprogramming situations in-
volving the other panelists. Each
described his station, then McVay
advised how Mainstream AC PDs
could effectively compete.

Against Rich’s 23-47-targeted
KTZN, McVay noted, ‘‘People may
have a preconceived notion that
this type of station can’t be listened
to in offices. I'd try to block or at-
tack on a quantity position outside
morning drive. The format’s uni-
que, so I wouldn't respond to it mu-
sically. He’s coming into the mar-
ket with heavy TV or a billboard
campaign. We’d probably try to
make lots of noise, confuse the is-
sue, and get credit for what he's do-
ing.”

m

We’ve gotten into
niche programming
and a labeling
frenzy .. . we’ve
forgotten the fun of
seat-of-the-pants
programming.
—Bobby Rich
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Mason’s Demo Line

WMTX/Tampa PD Mason Dixon
targets his station to a similar 2544
demo. “We’re more female-ori-
ented,” Dixon pointed out. ‘“We
wanted to break off the younger
end a bit more gradually.

“We now have a Rock AC
WMMO/Orlando clone in the mar-
ket (WHPT). When it first came
on, it stifled our growth and played
about 65% of our music. But our re-
search says it has started to level
off.”

According to McVay, an attack
on WMTX would be the most diffi-
cult to block. “Mason’s a market
legend and has some unfair ad-
vantages. When Q105 (CHR
WRBQ) changed, a huge cluster of
people had nowhere to go. WMTX
gave them a home and Mason du-
plicated Q105’s good days. He
brought back the really good things
and contemporized them. He didn’t

ADULT CONTEMPORARY

Mason Dixon.

exactly re-create Q105, but he’s
made it that station for the ’90s.

“You can’t attack what Mason
does directly. He creates street
talk. If I were (crosstown AC)
WUSA, I'd stay the course musical-
ly and do research to make sure
the music’s on target. Then, I'd go
the warm and friendly route with
my personalities. WMTX is high-
profile, interactive, and full of pas-
sion. I love personality and hate
liner-reading announcers. I'd have
to go warm and friendly and have
guys who sound like neighbors next
door.”

Dixon agreed, advising, ‘‘One
game plan everyone needs is to at-
tack yourself to see where you're
weakest.

“One of the two other ACs in
the market (WUSA and WWRM)
will have to be a clear winner.
There’s room in our market for a
station to have a 45+ listener base
and be very successful.”

Nationwide KHMX/Houston PD
Guy Zapoleon’s station homes in on
25-40 females. ““I hate to call what
we do AC because of what that
term conjures up,” he admitted.
“People usually think of AC as a
softer or older type of station —
that’s not us.

“We're CRA — Compelling Ra-
dio for Adults. KHMX is a very
focused, mainstream station for
people who grew up listening to the
Eagles, Journey, and Fleetwood
Mac. It provides a lot of the fun
things no longer available on CHR.

McVay joked, ‘“My advice to sta-
tions competing against Nation-
wide is to buy a TV station because
Nationwide spends more TV
money than any other broadcaster
in America.

“IIn Houston,] I'd stay the
course and do lots of telemarketing
and direct mail to offices. If a sta-
tion like this were to come on in
your market, I'd say this is a dif-
ferent format and maintain my
position.”

Zapoleon concurred and added,
“It’s a ‘baby boomer’ niche format
that might not have worked 10
years ago. As with any other for-
mat, it will have it ebbs and flows
and life cycles.”

Strassell indicated his station’s
goal is to be among the market’s
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top five 25-54 outlets. McVay rec-
ommended combatting WBMX
with a mainstream approach.

Programming Thrill
Is Gone

One common frame of reference
each PD shared was a history in
CHR programming. Reflecting on
that background, Rich — who pro-
grammed KSTT/Davenport, IA
back in 1968 — remarked, “Old Top
40s played hit music and were lots
of fun. We’ve gotten into niche pro-
gramming and a labeling frenzy
. . . we've forgotten the fun of seat-
of-the-pants programming.

“The elements for successful
stations haven’t changed. Good ra-
dio is good radio and certain obvi-
ous elements of AC are to have fun
and be positive, up, and bright.”

A fan of legendary CHR KHJ/
Los Angeles, Zapoleon maintained,
“Top 40, in its purest state, was the
best format because it was the va-
riety of many different types of
music.  use my gut and [programy]
that sound in my head I grew up
listening to.”

66,

We have to mine
our own gold and
continuously look
for new and old
music. This format
will start having
problems the
minute we stop
having variety.
— Guy Zapolean

Less Means More

Realistically assessing the for-
mat’s future, McVay asserted,
“AC has some real problems.
When someone does well in
ratings, others rush into it. I'm en-
couraging the third and fourth ACs
in markets to go Country. Let’s get
them the hell out of the format so
we can get our shares up to where
we want them.

“More contemporary ACs will
severely cut into CHR. Traditional

All smiles after their Convention '92 AC session were (I-r) McVay Media President Mike McVay, KTZN/Tucson VP/Op-
erations Bobby Rich, WBMX/Boston PD Greg Strassell, KHMX/Houston PD Guy Zapoleon and WMTX/Tampa PD

and Soft ACs will continue having
good at-work usage.”

Rich acknowledged the format'’s
come a long way. “10 years ago,
AC was Kenny Rogers, Neil Dia-
mond, and Barbra Streisand. To-
day, it’s the one format where
we're allowed to be creative and
still stay within a loosely defined
format. It’s okay to be AC that’s
Soft, Hard, Oldies-Based, or Hot.
AC’s the best place to be!”

Dixon seized an opportunity to
take several groups to task. “CHRs
— rather than existing ACs — are
more likely to choose the paths [the
other panelists] and I have taken,”
he forecasted. ‘“CHR’s problems
may be blamed on many things:
music, lack of depth, and the indus-
try in general. As more people
come into our format, we're going
to need increased industry help.
They have to recognize and sup-
port what we’re doing.”

Perceiving stations like his to be
in record company limbo, Dixon
continued, ‘“By definition, we
shouldn’t be called CHR. [Conse-
quently], we don’t qualify for pro-
motions CHRs get. We're getting
clobbered there and that must
change. Send me the same things
you're sending to the guy across
the street. I'm consistently beating
them in adult demos.”

Dixon’s statements compelled
Rich to add, “I don’t expect record
companies to fulfill all my musical
needs. It won’t hurt to swallow
your pride and pick up the phone to
call record companies. It takes
some effort, but companies will
give you records if you call and
ask. Record companies are hip to
what’s going on in the industry.”

Claiming he’s not a chart watch-
er, Zapoleon opined, ““That’s one of
the wonderful things about our for-
mat. It allows us to use our creativ-
ity and ears to pick many different
records. It’s our job to teach the in-
dustry that we play all types of
music.

“AC has always taken its music
from what CHR played five years
earlier. We have to mine our own
gold and continuously look for new
and old music. This format will
start having problems the minute
we stop having variety.”
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RANDALL BLOOMQUIST

CONVENTION ’92 WRAP-UP

Putting Personality And Passion On The Line

The power of personality emerged as the primary
theme durmg the R&R Convention session dealing with
how music stations can successfully incorporate talk into

their programming.

Using New Rock KROQ/Los An-
geles’s “Loveline” program as a
model, Talk personality consultant
Bill McMahon offered the SRO au-
dience advice on recognizing and
nurturing breakthrough radio tal-
ent. McMahon was joined on the
panel by “Loveline” co-hosts Jim
“Poorman’’ Trenton and Dr. Drew
Pinsky, M.D., who offered a first-
hand perspective on the remarka-
ble success of their nightly call-in
show.

“Loveline” debuted in 1984 as a
Sunday night show in which Tren-
ton and another KROQ jock dis-
cussed their romantic woes bet-
ween records.

Eventually, Trenton started ask-
ing listeners to call and share their
love problems. The concept was an
instant hit, and Pinsky was added
to the lineup a short time later to
answer the flood of calls concern-
ing sex and health issues.

Today, the show is a mix of voy-
euristic sex talk, serious advice
and information, and a smidgen of
music presided over by Trenton,
Pinsky, and celebrity guest “love
doctors” — typically young actors
or musicians.

In the Fall '91 Arbitron — “Love-
line” ’s last book as a Sunday night
show — the program captured a 42
share in 1824 and a 46 in teens. In
February, KROQ expanded the
show into a Sunday-Thursday
schedule. According to the Winter
’92 book, “Loveline” was No. 1 18-
24 during its 10pm-midnight slot. In
25-34, the show was No. 2 on Sunday
nights, and fifth across the entire
week.
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The secret to talk —
and the most
difficult part about
it — is that there
aren’t any formulas.
it’s all about
people and finding
unique people.
—Bill McMahon
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Despite the remarkable success
of “Loveline,” McMahon cautioned
not every music station should —
or could — add a pure talk pro-
gram to its lineup. But, he said, by
studying the show’s success, music
programmers can learn much
about the power of personality and
the importance of innovation. Talk,
he emphasized, doesn’t have to be
a four-letter word for music radio.

“In today’s environment, talk
can do something very important,”
said McMahon. “It can give you a
competitive advantage no one can
copy.”

Let’s Talk About Sex

While acknowledging that sex
accounts for some of “Loveline” ’s
appeal, McMahon urged those in
attendance to look beyond the con-
tent to see the magic that exists be-
tween Poorman and Pinsky.

““The sex is an important part of
the equation, but it would get old if
you talked about penises all day in
a clinical way,” said McMahon.
“It’s the way they talk about [sex]
that’s magic.

“The same is true of [syndicated
talker] Rush Limbaugh. People
said you couldn’t talk about politics
unless you wanted an old audience.
Along comes Rush, talking almost
exclusively about politics, and he
owns men 2549 in most of his
markets.”

Pinsky believes ‘Loveline”’s
sex-and-relationships content helps
the program connect on a deeply
human level.

“You can't get tired of listening
to a human being having an experi-
ence on [radio],” he observes. “Ev-
ery ‘Loveline’ caller is having a
very important experience.
There’s a level of emoting that’s
very engaging.”

Asked whether “Loveline” could
be replicated, McMahon warned
that truly great personalities and
shows can’t be dubbed.

“The secret to talk — and the
most difficult part about it — is
that there aren’t any formulas,”
said McMahon. “It’s all about peo-
ple and finding unique people.
When a person is successful in Talk
radio, it’s because they have a uni-
que personality, a unique style, and
unique talents.

“Finding people with these uni-
que traits and developing them is
the key to doing successful talk. It’s
also the thing that makes talk so
[valuable]. You can't copy the
Poorman. You can't copy Drew
Pinsky.”

Star Search

Fortunately, McMahon said, it is
possible to identify potentially
great personalities. Based on ex-
tensive research of the industry’s
leading talents, he believes most
successful radio personalities — in-
cluding Trenton and Pinsky —
share these 13 character traits:

R&R’s Randall Bloomquist, KROQ/Los Angeles’s Dr. Drew Pinsky and
Jim “Poorman’’ Trenton, and Mediavision Ltd. President Bill McMabon.

* Intelligence, intellectual depth
— “Not just native
intelligence, but a desire to
put it to use.”

Strong opinions — “The great
ones have an opinion about
damn near everything.”
Wide life experience — “It
allows you to be interesting
and recognize interesting
things.”

Likability — “They may be
attractively obnoxious, but
they are likable on some
level.”

Curiosity — “They’re always
asking ‘Why?’”

Range of personality —
“Poorman’s ability to switch
from outrageous to serious is
a perfect example.”
Consciousness — “It’s an
awareness of the world
around them as well as an
understanding of their own
emotions and motivations.”
Emotions — ‘“They ooze
passion. This sometimes
makes them difficult to
manage.”

Sense of humor — ““This
doesn’t mean they tell a lot of
jokes. It means they can see
the humor in virtually every
situation.”

Mischievousness — ‘It shows
up both on and off-air.”
Weirdness — ““If the person
isn’t a little bit weird, if their
opinions aren’t a little bit
different, they really aren’t
that interesting.”

Good listening skills —
“[Pinsky and Trenton] have
an uncanny ability to sense
what a caller is trying to say
and coax it out of him.”

» Good interpersonal skills —

“It seems obvious enough,
but...”

(For more on how McMahon
measures these traits, see ‘“Find-
ing True Talk Talent,” R&R, Feb.
15, 1991. For a copy of that column
send me a SASE at Radio & Rec-
ords, 529 14th Street NW, Suite 975,
Washington, DC 20045.)

When a station finds someone
with potential, McMahon said,
management has to provide a nur-
turing environment that will allow
the talent to flourish. That means
giving the talent enough breathing
room to be themselves.

For example, personalities must
be permitted to discuss things that
interest them. ‘‘Loveline” works,
in no small measure, because Tren-
ton is obsessed with sex. WIFK/
Washington midday takker G. Gor-
don Liddy is at his best when dis-
cussing his two favorite topics:
Watergate and guns. Limbaugh is
passionate about politics.

Perhaps most importantly, man-
agement must be willing to stand
behind new and unusual personali-
ties whose shows typically gener-
ate a great deal of early controver-
sy and take a long time to build.

This prompted one PD to ask
how to give a developing talent his
freedom without getting burned too
badly. McMahon’s response: get to
know the personality before put-
ting him on the air.

“If you get to know the person
well you can avoid [same of those
problems],” said McMahon. ‘“‘But
everybody’s going to make mis-
takes. The great perscnalities will
occasionally cross the line. The se-
cret is giving them the freedom to
find that line.”

Smart Mone
with The Dolans

\ SOME OF AMERICA'S

QY | GREATEST TALK TALENT
' N\ IS WAITING TO WORK FOR YOU! :-/

The Gene Burns Program |

All barter, easy scheduling,
plenty of local avails
& localizing elements
make our shows work
like they belong to you!

Finally, a network that sees
radio from your point of view!

SRR

BA DIO VET WORK
Contact Rich Wood at (212) 642-4533
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NEW ROCK

CONVENTION "92 WRAP-UP

Is This The Next Hot Format?

The first-ever R&R New Rock convention session
drew a substantial portion of the community — an esti-
mated 400 from both the radio and record sides — and
more than a few curious bystanders. The issue the five
panelists addressed was, ‘“Is New Rock the next hot for-

mat?”’

Defining The Format

KROQ/Los Angeles GM Trip
Reeb responced, ‘“What’s going to
determine whether or not New
Rock is a viable format is the suc-
cess it has in a market. Certainly at
this point we can say there has
never been a more receptive cli-
mate to this music on a national
level.

“People who listen to New Rock
stations are avidly into the music.
Consequently, we’re able to mobil-
ize these listeners extremely effec-
tively, creating great success
stories for advertisers and gener-
ating the revenue for the station.
There is no other format that offers
similar attachment to its audience
these days.”

66)

Most 18-34s are
incredibly sarcastic,
and they don’t
believe anything
they hear. If you
share that
mentality, that’s
taking a big step in
trying to reach
them.

—Kevin Stapleford

99

What does the format have to of-
fer? XTRA-FM (91X)/San Diego
PD Kevin Stapleford noted, ‘“The
format is about exposing new mu-
sic. Some programmers are afraid
of that. At 91X we don’t go on the
air and claim that we're alterna-
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People who listen
to New Rock
stations are avidly
into the music.
Consequently, we’re
able to mobilize
these listeners
extremely

effectively.
—Trip Reeb

99

tive. We say we're, ‘The Cutting
Edge Of Rock.” We try to explain
that by playing the right mix of
music. People might like a lot of
the music you play, but they may
be afraid of the posturing they see.
That’s why you have to be careful
with it.

“If the format is going to suc-
cecd, it needs to look at its market,
do research, and check retail and
the concert scene. It will probably
be an 18-34 format. You should in-
vestigate the interests of these peo-
ple — a station should reflect what
its market desires. If done right,
[New Rock] can work in any mar-
ket.

“I've found that most 18-34-year-
old people are incredibly sarcastic,
and they don’t believe anything
they hear. If you share the mentali-
ty of your listeners, that’s taking a
big step in trying to reach them.
Most AORs have these big bald an-
nouncers on the air, talking about
their variety and non-stop music. It
goes in one ear and out the other.
You've heard all the slogans to the

KIMM ROGERS
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€

ISLAND

The new track from her album “TWO SIDES"

©1992 ISLAND RECORDS, INC.
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point of nausea. Be different — try
to come up with something that’s
going to catch their ear.”

Reeb responded, “There’s a lack
of programming people involved in
the format. It’s been music-driven
for so long, and you can’t solely
have music people trying to direct
stations. We need more people with
programming expertise involved
in this format.”

WDRE/Long Island OM/PD
Tom Calderone noted, “The format
can be very creative — it’s not just
the music. The production, imag-
ing, and promotion are very impor-
tant too. Its almost like a 3-D effect.
People are entertained by this for-
mat. The bottom line should be
ﬁln. ”

Marketing Mavens

“If this is going to become the
next hot format, marketing is es-
sential,” said KITS (Live 105)/San
Francisco OM/PD Richard Sands.
“Stations just starting out will
reach a point, after about six
months, where they’ll have to
define themselves. Word of mouth
will only take them so far.”

66]

We could use
promotional support
from the record
labels. Spare us the
trips to other cities.
Just support the

radio station.
—Norm Winer

99,

WXRT/Chicago VP/Program-
ming Norm Winer’s presence on
the panel pointed up the diversity
of the New Rock format. His sta-
tion is No. 1 persons 25-54 and No. 2
18-34. Winer explained how WXRT
is marketed: ‘“We had to face the
dilemma of having had the same
logo and air personalities through-
out the '80s. Probably the impres-
sion from our listeners was that we
were stodgy or stagnant.

“So we threw out the logo,
among other things. We changed to
more contemporary graphics and
launched a more human-oriented
TV campaign. We didn’t alter the
format, but we became a little
more aggressive. We started get-
ting involved in larger-than-life
events, like a fireworks show which
is sponsored by the city.”

REVOLUTION

KKDJ/Fresno cements its specialty
show lineup: Former KBOS Production
Director Dave Alexander signs on to
host “The Underground Lounge,” Ra-
dio London’s now on the “Cutting
Edge,” and Mike Wilde rejoins the sta-
tion to explore “The Wild Kingdom”

WXPN/Philadelphia afternoon
driver Karin Begin exits to WHVY/Bal-
timore as morning co-host.

WYWW-americanradiohistorycom
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Stapleford also consults Noble
outlet KNDD (The End)/Seattle,
and was involved in that station’s
genesis. ‘“We did things the market
had never seen before,” he re-
counted. “We had peuple out in the
street carrying sandwich boards
that read, ‘The End is coming.’ The
back of the board had the dial posi-
tion — 107.7. We also used planes
[trailing banners] to get the word
out. The reaction was amazing.

“You have to explore your op-
tions. There are things you can do
that aren’t that expensive. You
need to look at what everybody else
is doing — and do something differ-
ent. Television spots worked great
in Seattle, but in San Diego right
now there are seven or eight sta-
tions doing massive TV cam-
paigns. It would be a waste of
money [for us].”

Plea For Equal Time

How can the format combat
CHR and AOR in terms of market-

66)

It’s important that
AOR and CHR are
playing the music
we’re playing . ..
[but] remind the
record labels and
the listeners that

we played it first.
—Tom Calderone
99)

ing and promotions? Winer said,
“We could use promotional support
from the record labels. Spare us
the trips to other cities. Just sup-
port the radio station. We need to
bring the success stories home.”

How do you catch the attention of
the record companies? Reeb said
you do so by selling product.
“That’s why New Rock is getting a
lot of attention. It’s being driven by
the trades, the labels, and the suc-
cess stories. It's good business
right now for most of the labels to
have this format succeed. It breaks
and sells product.”

Stapleford pointed out, ‘“This for-
mat shouldn’t have to fight for ev-

Focusing on the discussion are (I-f) KROQ GM Trip Reeb, 91X PD Kevin
Stapleford, WDRE OM/PD Tom Calderone, R&R’s Shawn Alexander, Live
105 OM/PD Richard Sands, and WXRT VP/Programming Norm Winer.

Caught schmoozing at the R&R convention are (I-r) DGC’s Mark Kates, in-
die Jack Isquith, WOXY/Cincinnati PD Phil Manning, and Indigo’s Howie

If this is going to
become the next
hot format,
marketing is
essential.
—Richard Sands

99

ery single dollar from labels. It's
not the case with every label, but it
is with a large percentage of them.
They pretend this format doesn’t
exist. That will change as the for-
mat grows and people come over
from other formats.

“If you allow everyone else in the
market to take away the bands that
you helped make big, you're mak-
ing a suicidal mistake. You can’t
let another station in the market
take away the promotional support
of the Cure, Nirvana, etc.

“You should fight for what you
can get for U2 and R.E.M too.
These are the biggest bands in the
world, and they started at New
Rock stations. Most of the bands
realize this and want to stick with
their roots.”

New Generation

The panelists considered how
10+ years of library accumulation
affects programming. ‘“Radio sta-
tions have life cycles,” said Sands.
“In the beginning, you're a baby.
As time goes by, you grow and add
features. You need to try different
things to get listeners’ attention
and renew their loyalty. It's always
a challenge to stay innovative and
different; you need creativity and
vision.”

Calderone responded, ‘‘It’s
great, because keeping the music
in the library gives you a familiari-
ty factor for AOR and CHR lis-
teners. It’s almost a double-edged
sword, but it’s real important that
AOR and CHR are playing the mu-
sic we're playing. It makes it more
familiar in the market. This shows -
up in the music tests. The major
goal — besides breaking artists —
is the heritage. Remind the record
labels and the listeners that we
played it first.”

—Shawn Alexander
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AIR TALENT SERVICES

AIR PERSONALITIES & PROGRAM DIRECTORS! You'll LOVE The
Whole 0 Catalogue! Books & tapes on radio programming, radio
comedy, job-hunting, production, promotions, airchecks..A mail-
order playland for radio pros! For your copy, write: O'LINERS «
11060 Cashmere Street, Suite 100 « Los Angeles, California
90049...or leave complete address at (310) 476-2091...or via fax
at (310) 471-7762!
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AIR TALENT WORKSHOP
WITH DAN O’DAY!

AIR PERSONALITIES, PROGRAM DIRECTORS. SHOW PRODUC-
ERS; You're invited to attend Dan 0'Day's Air Personality Plus +
seminar, August 15-16, in Washington, D.C. Why do so many of our
attendees return a second and third time? Because it's an intense,
exhausting, exhitarating weekend that improves your performance
immediately! For complete information, leave your name & mailing
address at (310) 476-2091 . . . or via fax at (310) 471-7762 . . .
Or write: Dan 0’'Day » 11060 Cashmere Street, Suite #100 « Los
Angeles, California 90049. (Discount air fares, too!)

WRKO RETROSPECTIVE

To celebrate the 25th anniversary of this Boston legend, we
offer this unique profile — rush $10 (ppd) to:

MAN FROM MARS PRODUCTIONS
159 Orange Street. Manchester, New Hampshire 03104

==AUDIO & VIDEO AIRCHECKS===

CURRENT ISSUE #147, KVIL'Ron Chapman. KXRX/Crow & West. WAPW/Domino,
WSTR Boomer, KKBT /John London, KHQT /Kelly & Kline. KIIS/jeff Wyatt, XITZ/Billy
Burke. WAPE jeff McCartney, KCBS-FM/M.G. Kelly. Cassette $6 SO

CURRENT ISSUE #146, KKLQ/ojo Kincaid. WPL)/Scott Shannon. MARS/Big Ron
QO'Brien. KPWR, Jay Thomas, WKQX/Robert Murphy, WFLZ,3 Little Pigs. KUBE ‘Chet
Buchanan, KFRC-FM/Harry Nelson. 90-min. cassette, $6.50.

PERSONALITY PLUS #PP-SS. B100/jeff & Jef. WLUP/jonathan Brandmeier. KPLZ
Kent & Alan, KEGL Kraddick & Co . WMMS/Zoo. Cassette. $6.50

PERSONALITY PLUS #PP-S4, KLOL Stevens & Pruett, Y 100/Bobby Mitchell. KLSX
Howard Stern, KOY-FM/Bruce Kelly. WQHT/Howard Hoffman. $6.50

ISSUE #5-226. DALLAS' CHR KEGL. UCs K|MZ & KKDA. AORs KTXQ & KDGE.
Gold KODZ & KLUV. AC KVIL. Ciry KYNG, KSCS & KPLX $6 S0

ISSUE #A-227, AUSTIN & SAN ANTONIO! CHRs KBTS. KHFI & KTFM, ACs KKM.
KSRR & KQXT. AORs KLB). KPEZ. KSAQ & KZEP. Gold KONO & KSMG. Cury
KASE, KCYY & KAJA Cassette $6 SO

PROMO VAULT #PR-11. promo samples - all formats, all market sizes $10
CLASSIC_ISSUE_#C-140. WMCA/Gary Stevens-1968, KCBQ/BIl Gardner-1973.
WSAI/Dick Biondi- 1973, KFIEEric Chase-1979. KFRC/Rick Shaw-1977, KH|/Bobby
Tripp-1968 & more' Cassette $10 SO

#UC-9 (ALL URBAN), fCHN- 12 (CHR NIGHTS), #O-S (ALL OLDIES). #CY-21 (ALL

What's it worth if you don’t use it?

ACN gives you 10 bits a week, a classic comedy library,
more workparts, music beds, hot & mild versions and
free customizing. No other service gets used like we do.

ACN

\ The best in the business

B2 Call or write for your free demo: (203) 384-9443
o ACN — 10 Middle Street, Bridgeport, CT 06604

[ oLpmiTs

|
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\ [ obums BITS_

'-‘WElRD_Bﬁ’S

ANY OTHER
COMEDY NETWORK

FUNNY STUFF

A PREP SHEET OF BITS INCLUDE;
co ME DY AUTHENTIC Events - *On The Road" whh the Candy Man
Facts & Celeb Birthdays « Letters to Gomner
= Ted's (Kennedy) Tavern

ALMANAC! Vi A LAUGH For Each!
AFFORDABLY PRICED * INFO / SAMPLE (213) 876-8098

“Yeah, [ heard they're pretly good, | guess. |
TOM MOLECULE, Radio Consultant

SOMETHING FUNNY TO SAY EVERY DAY

DEMO: 615-929-2793

COMEDY BY FAX

THE MORNING PUNCH ?

CAN YOU AFFORD NOT TO TRY A FREE WEEK OF

Call 1-800-848-2114 to get five pages of the
best topical humor in radio every day.

"#1 Faxed Comedy Service"...Morning Show Monthly
Market Exclusive

COUNTRY), #F-12 (ALL-FEMALE). #AC-2 (ALL AC), #AOR-3 (ALL AOR). §5-223
(LOS ANGELES AM DRIVE), at $6.50 each.

VIDEQ #43, Dallas’ KJMZ Russ Parr, KSCS/Dorsey & Gang. Houston's KBXX') D
Houston & T C Bandit. KHMXPaul Christy. LA's KRLA/Russ O'Hara. SD’s KSON
Mike Novak. KGB/Sue Delaney. 2 HOT hours, VHS or BETA. $20

VIDEO #44. BEST OF MORNING RADIO. Part Two' A morning show extravaganza
with 2 dozen of the country’s best morning shows, all formats' Don't miss this kifler
tape' 2 KILLER hours, VHS or BETA, only $20!

D Y O
{@J CALIFORNIA AIRCHECK -"ﬂ
Box 4408 - San Diego, CA 92164 -(619) 460—6]04_,

“But I wanna tell ya...”

Robert L Mills

e comeor -
MORNING SIDEKIC ]

PRE-PRODUCED WEEKLY COMEDY TAPE

PARODIES OF COMMERCIALS, MOVIES, T.v ' ”MM?SF
CURRENT EVENTS, SONGS  INTERACTIVE BITS RARMON:
CONTINUING CHARACTERS » REGULAR FEATURES KPLE/DALL
15 BRAKD =
NEW BITS. RHENT WILLARD S(OTT FOR BURGER FLlNG

each wee. BITS INCL UDE £ THE HICHAEL JACKSON WHITE ALBUM

e il
CALLFOR DEMO o ASK ABOUT FREE BEST OF BITS
(303) 733-5850 « 1295 S. Santa Fe Dr.; Denver, CO 80223

Ben Steel's

C TRACK Facp,

o= {:m R

GET ON TRACK!

America’s only music track service
EXCLUSIVELY for song parodies!

* CHR, AC, ROCK, GOLD, & COUNTRY *
CUSTOMIZE YOUR MORNING COMEDY?
...WITH OUR MUSIC TRACKS and YOUR LYRICS...
,..IT'S NEVER BEEN EASIER!

For free brochure, call

STEELWORKS at 516-328-1587

i

s Fax Radio Comedy -

I 1

EARLY
HOLIDAY DEADLINE

For the JULY 10 issue
the Marketplace and Opportunities
deadline is 10am PDT,

I've been helping Bob Hope get laughs for 17 years and
I'll help you become the star of your market. Find
two pages of material straight from the
headlines in your fax tray daily and
beat Leno and Letterman to the
punchline. Call toll-free for a no
obligation week's trial subscription
and start getting quoted!

1-800-826-0855

Thursday, July 2,

E

|
T
Alan Ray's Now in 150 markets) ‘

5 5 by - L
la21z2Joxsl

“| really like your service because il’s
topical, cuts right to the chase in two lines,
and is funny!”

— Stu Allen/WCVS /Springfield, IL

The Original Daily Fax Service
(209) 476-1511

MARKETPLACE ADVERTISING

B For A Free Sample, Call: 1 time $95.00
I TMAN (702) 826-5137 | 6 insertions $90.00

itv Toni Payable in advance. Orders must be typewritten and ascompanied
Quallty oplcal by payment. Visa/MC/AmEx accepted. One-inch minimur, addi-
comEdV tional space up to six inches available in increments 3f one-inch.
COMPARE US TO THE REST Rates for R&R Marketplace {per inch):
Visa/MC Per insertion

COPY BY FAX e e

13 insertions $85.00

THERE ARE 3 TYPES OF PEOPLE ¢

Wil include camera-ready logo or fine art if provided. Deadline for
Marketplace ads is noon Thursday, one week prior te puslication
date. Marketplace ads are non-commissionable. Subnit to:

Those That See
Those That See Once They're Shown
And Those That Never See.

- SEE RESULTS --
SPEC SALES SYSTEMS
RADICWRITERS COPYWRITING

Marketplace
RADIO & RECORDS, 1930 Century Park West
Los Angeles, CA 90067 310-553-4330

1-800-484-8193 CODE 0711 Fax: 310-203-8727

A amaricanradiohistorns. com
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COMPUTER SOFTWARE

IDs, JINGLES, SWEEPERS

SureSystem
Music Scheduling Software
As Low As $295 for a Buy-Out!

Call for a free demo disk at (513) 439-4297

RADIR USA- The IBM/PC database
containing vital information on over
10,700 radio stations licensed in the U.S.
Only $34.95 PPD.

1-800283532246 ext. 84
— N0 (303) 592-3780 e

VISA' Prirawasy Lagr%s
EQUIPMENT FOR SALE
EQUIPMENT FFOR SALE

S-track production siudio equipment
complete with all the bells and whistles.
Designed specifically to produce IDs, Sweepers
and Promos. For equipment list and pricing.

Call (806) 352-7503 or FAX (806) 352-3677.

Sertous inquiries only.

FEATURES

V 078 (27 musers §

“HONEY, | BLEW UP THE KID”
interview with
Rick Moranis

Hard Copies Available
Contact Lori Lerner at (310) 457-5358

. (310) 457-9869 (Fax) ‘
Call for list of interviews avaliable

FOR SALE

<
%

e —— |

Free Satellite Delivery

SUPER ROVING RADIO
FOR SALE - CHEAP

20 foot remote broadcast trailer
with chaser lights, and speakers.
Daryl, 713-623-0102

FORMATS

ROCK 'N' COUNTRY 1001

‘i A Sound ldea customized
AR to capture YOUR market
_'7{.
ROCK

3{1_’ * share! Complete Format &
< Music Mix. Demo available

from Original Co. at
/‘ﬁ (812) 886-5012 or
| OUNTRY" FAX (812) 726-4457

I-FAX YOU, PAL! FREE faxed samples! & iid 1
} FREE phone call! '*a & |
b FREE personal advice! ‘4,;’: S
I For info/samples Call Toll FREE A3 = 1
| 1-800-225-5061 Ext. #248 f i
| 1-617-749-3691 (FAX) or write (/' \J\ I
Ve Elactric WEENIE !
| tre Electnc ,

L. P.O. Box 2715, Quincy, MA 02269 J

IDs, JINGLES, SWEEPERS

Are you AC or Country?
Get "The Advantage"

Positively the best sounding liners for your AC or Country
Customized for your format ® Satistaction guaranteed

Call the Demo line 804 378-DEMO (3366)

AFFORDABLE MAJOR . l 6‘ w

MARKET PRO v
N YY wevin
O'CONNELL

706-983-9841

Personality Jingles . £
Now in our 4th year. Nu ) ‘#“!“

AFFORDABLE FOR "THEAfRE OF THEOUTH"

Call today, play ‘em next week
EVERY MARKET SIZE! ~ 02 "o e aaas

INVESTMENT OPPS.

fRLesi s RN ST S S PR L R T = 1
THE FIRST TWENTY-FOUR HOUR

A DAY CHRISTIAN
ROCK RADIO STATION IN THE WORLD
I IS LOOKING FOR INVESTORS!
ARE YOU ONE OF THEM?
CALL G.R.B.C. AT (918) 622-1386

| AND LEAVE YOUR MAILING ADDRESS |
(AR i S e ey = e T e e,

MAILING LABELS

RADIO STATION

ADDRESS LISTS

and group mailings to P.D.'s & G.M.'s.

CALL (612) 522-6256
24 HOURS A DAY

MUSIC SOFTWARE

AFFORDABLE

Mausic Software
Features & Flexibility PD’'s wanr at a

price even small markers can afford.
For More Information call:

HALPER & ASSOCIATES
617-786-0666

NOVELTY SHIRT

100% PRE-SHRUNK COTTON ¢ L, XL, XXL
SEND CHECK OR MONEY ORDER TO:
RICH STEVENS PRODUCTIONS
P.0. BOX 915911 - DEPT.R
LONGWOOD, FL 32791

OLDIES SERVICES

OLDIES

Best source of hard
to find oldies
'50s, '60s, '70s, '80s.

MSA

"Music Service Associates
Delivered RTR

918-492-7222
(FAX) 918-492-2211
FAX US YOUR LIST

Most in stereo
clean bright quality,
fast service.

Jdingles, Jocks and jokes -- they’re all
in the R&R Marketplace --

wWANYY-americanradiohistorycom

PRODUCTION SERVICES

CUSTOM COMPACT DISCS

CUT FROM YOUR TAPE IMMEDIATELY

AUDIO PRODUCTION - JINGLES - AD SPQTS

PROMOTION / AUDITION BEFORE COSTLY MANUFACTURING
TRANSFERS START AS LOW AS $80. — READY IN 24 HOURS

NATIONAL SOUND CORP  PHONE: 5313 336-3800

17610 W. WARREN, DETROIT, M 48228 FAX: (313) 336-4449

CASH CUBE
“MONEY MACHINE”

gives your
station instant
impact...

800-747-1144

READERS SERVICES
"SALES STRATEGY”

R&R cotumnist Chris Beck has
compiled the most street-wise
strategies and technologies for
selling and managing in the 90's.

Call R&R to order your copy.

310-553-4330  [now ony
el o $17.50°

- SHOW PREP

FASCINATING ARTIST FACTS!

The breaking artists. The larest hits. Since 1974, Galaxy has been delivering
bushels of bits ubout the music you're playing foday. Plenty of it, in an eusy-to-
use, ready-to-read style. Plus an almanuc. goofy news & trivia, show-biz goodics
and much more. Try it! Radio's most reliable source of music information!

For a complimentury suniple issue,

{Country or Contemporary Edition)
Piease call Galaxy a
{702) 651-9119

Oc FAX (702) 643-7780

MOVIE MINUTE TRIVIA

60 Seconds - Classic trivia from the
Movies of the '40s through the '90s

- and -

30 Seconds - Movies from the '60s - '70s
Both are fully produced and both are
Great for drivetime contest or feature.

Barter - free Demo -

718-275-2809
CHUCK CAMLIC
PRODUCTIONS
X F e Write/Phone/Fax
VIl for FREE samples.
: } f,’ 1] % TOM ADAMS PnonucTuous, INC.
HIGHLIGHTS e e

FAX 808-373-9801
““How you keep coming up with such guality usable
material month after month, | don’t know!"”’
Bill Heywood, KFYI/Phoenix

Since 1970 Serving Personality Radio for a generation eumsmsed

LN ¥ R AR W pace-a-0ay sHOw RESOURCE QO

* Today's Celebrity Birthdays and Bio Lines ¢ Trivia Questions * (O
» 0dd Facts * Jokes * Today's Top Events/Festivals with Phones ¢ (=]

- SHARHF

THE MORNING FAX

The Ulimate Topical Prep Service
Two Week FREE Trial

725 Monarch, Nipomo, CA 93444 800-266-MFAX

o> oM
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MARKETPLACE

VOICEOVER SERVICES
@ |= to one THE JOURNAL OF Highly Effective ana Affordable

CREATIVE BROADCASTING ID's., Sweepers, and Promos!

tnvites you to join the world's largest family of professional radio personalities. BC PRODUCTlONS
One to One offers you a fresh supply of topical humor every seven days plus weekly self-help o Al Markets - All Formats
and professional growth articles, promotions, artists profiles, expert advice. One-month trial vality Production and Service
subscription (four issues) SIO deductible from your first yearly subscription. BIG MARKET SOUND

small market price
P-O. Box 9787. Fresno, CA 93794 call ior Free Demo 506-755-3170
g~
N R
LN AED

(ot @ “THE MADAME OF RADIO & VOs”
\& ' “Jo Maeder could sell a crutch
\\,Q_/ / to a crooked crab.”
- Dr. John

= For a FREE demo. call 212-969-0109 today s
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CreeYadio Services

SPORTS SERVICES

Motor Sports Radio™

Economically serve your
clients and listeners inter-
ested in major auto racing.

CaII Motor Sports Radio
800-462-5677

for more information
1285 Zevan Road, Johnson City, NY 13790-9715

Credit Card Orders, Phone: (209) 226-0558

VOICEOVER SERVICES

Produced Promos & Sweepers
Natural Power ¢ All Formats
LISTEN TO OUR DEMOS OVER THE PHONE

(407) 697-5487

(g = ¢_) PRESS "1" FOR CHR/URBAN SAMPLES
@ \  PRESS "2° FOR AOR SAMPLES
| PRESS 3" FOR OUR HIP AC PRESENTATION

e —

SANDY THOMAS PRODUCTIONS

NOW OFFERING

VOICEOVER INSTRUCTION JOHN 50% DISCOUNTS
— DRISCOLL TO BROADCAST
: GROUPS AND
~ - NG
HOWTOMAKE N STEVEN" |3 WILLIAMS o TR i
\ ’NWZ",%.Q.VFRV/ , MarkeingSeminars | PROMOS * SWEEPERSs STATION 1DS patE NEW VOICEOVER AMERICA
P andiCasseltelqourees Computerized Digital Recording » Overnight Delivery Available
TYI‘/\K//LV 1:(1)1%11‘\1))“ Call for dates (115) 431-5243 81 8-841 -941 8
inLA & NY ———
0 Berkley Productions. Tue. Call for illll:g(;x(:l.g;l-{xlziﬁlxﬂrochure VoIch VER SERVICES

Kl PROFESSIONALS ONLTY 1)

Training 6 and 7 figure heavy hitters for over 12 years, LA

based MARICE TOBIAS is the top voiceover coach in U.S.

& Canada. One-on-Ones; Pro Clinics; Killer Tapes.
213-939-8679

K" I Chicago 6/26-7/9 L.A.7/10-9/1 | "2

THE PRODUCT

THE GUY

anaepn T2

VOICE TALENT & PRODUCER

Q@JEMTHE IRES!!

| =
BROADC AST PRODUCHIONS

L IDs = SWEEPERS = PROMOS ] 8 00 8 80 -8 820 8
OPPORTUNITIES
OPENINGS OPENINGS OPENINGS OPENINGS
: M .
The i,,” WS <Job Tip Sheet

We're averaging over 200 of the hottest radio job leads

H I W t d e Mo « every week and finding more all the time... If You're
e p a n e 1Month  $24.95 CALL NOW 1-800-231- 7940 | /00king for @ radio job give us a call!
3 Months  $52.95 VISA
A Weekly Radio Job Magazine o FOR YOUR SUBSCRIPTION wwmmmm  pypjished weekly  *All the facts
CALL 7 DAYS A WEEK 0 .
All formats 'All markets

937 WILD GINGER TRAIL

Disc Jockey, Program Director, Sales, News,
WEST CHICAGO, IL 60185

Production and Entry Level Jobs.

*Radio stations, place your job openings for iree!

Communication

1-800-822-2003

or send check to subscnption dept 117 W. Hamson Bivd. 6th Floor Sutte R-347 Chicago, Il 50605

EARLY ~ FORTHEJULY 10 ISSUE...

% The Marketplace and Opportunities

Midday star wanted imme-
diately at AOR power-
house. Looking for a com-
municator who can work
both sides of the road - the
college crowd and upper
demo rockers. Good tele-
phone style and knowledge

of rock n’ roll a must.
Medium market, stable
ownership, all the tools.

Please send tape and re-
sume to: Radio & Records,
1930 Century Park West,
#632, Los Angeles, CA
90067. EOE F/M/V/H

ATTENTION HUMOROUS TYPES:
We pay cash for funny radio bits.
We need characters, song/com-
mercial parodies. Send non-return-
able cassettes to: Producers, P.O.
Box 170036, St. Louis, MO
63117-1100. EOE

DEADLINE

HOLIDAY Z deadiine is 10 AM PDT,

Thursday, July 2.

’---!ﬂ--_---\

' Major consulting firm looking for\
PDs and air talent in AOR and
| AC. All dayparts; small to major
| market sizes. Materials in con- ||
fidence to: Radio & Records, |
1930 Century Park West, #637, [
‘Los Angeles, CA 90067. EOE '

B Y ——_

WXXK seeks experienced PT talent for production/airwork.
T&R: WXXK, Matt Stewart, 25 Pine St., Claremont, NH
03743. (6/26} EOE

NE PA top AC seeks midday talent with great production
T&R: WMGS, Chris Norton, Box 930, Avoca, PA 18641
(6/26) EOE

WINK/Harrisburg seeks salesperson with 3-5 years’ experi-
ence who is seeking big bucks. RESUMES: {717) 234-7780
fax. (6/26) EOE

WXIE/Oakland, MD seeks morning air talent. T&R: WXIE,
Frank Kelly, Box 271, Oakland, MD 21550. {6/26} EOE

WXXX seeks weekend air talent. T&R WXXX, Ben Hamilton,
Box 9530, Colchester, VT 05446. (6/26) EOE

Top AC seeks Fulttime AT. T&R: WFNN, Scott Wahl, 403
Route 47 South, Cape May Court House, NJ 08210. (6/19)
EOE

WCZX/Poughkeepsie. seeks Oldies PD and morning personal-
ity. T&R Box 416, Poughkeepsie, NY 12602. (6/19) EOE

WWAV-aericanradiobistons.com

Top-rated, Soft AC, WSRS-FM, Wor-
cester, is currently accepting applica-
tions for the position of program direc-
tor. Individual must have a minimum of
5 years of programming experience.
Candidate should also possess ex-
cellent management, formatics and
Selector skills along with being very
detail oriented. Group ownership, ex-
cellent facilities. Send tape and resume
to: Robin Carey, Assistant to the Presi-
dent, Knight Quality Stations, 63 Bay
State Road, Boston, MA 02215. Fax
(617) 267-5160. EOE
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OPPORTUNITIES

OPENINGS

¥

M 1930 Century Park West, #627, M
M Los Angeles, CA 90067. EOE

»

AR A R R R A R I T

NEEDED:

Established music management com-
pany seeks: 1) marketing & promotion
consultant; and 2) in-house liaison to
record company and marketing and pro-
motion consultant. Music company
marketing or public relations experience
required. Respond to: Radio & Records,
1930 Century Park West, #632, Los
Angeles, CA 90067. EOE

7
NEWS DIRECTOR

The nation's most unusual station
needs a news director. We're an
oldies/talk hybrid with top ratings
and a big FM signal. You'll be as-
signing reporters, supervising
newscasts, and doing on-air work.
Make our news sound fast paced,
exciting, alive. Women and
minorities strongly encouraged.
Send T&R to: CAROL LORENCA,
NEW JERSEY 101.5 and WBUD,
P.O. BOX 5698, Trenton, NJ

08638. EOE
\_ Y

rFr——=====77

| OPERATION MANAGER |

I For full-service AM in attractive l
East Coast market. Strong organ-
ization, news, and production
skills a must. We're looking for a I
motivated team player to handle |
an airshift and take this heritage I
radio station to new heights.
Tape and resume to: Radio &
Records, 1930 Century Park |
West, #635, Los Angeles, CA
90067. EOE I

e e [ e [ e i i il

m——————

Top-rated station actively seeks AT with good production, ar
ticuiation, and news skills. T&R: WHOD, Box 518, Jackson
AL 36545 (6/26) EOE

Program Director - NAC in Ra-
leigh, NC seeks individual, famil-
iar with format to program, work
with consultant, do short airshift,
and manage department. Send
resume and tape to WNND-FM,
2000 Regency Pkwy, Suite 295,
Cary, NC 27511. EOE

TWO OPENINGS:

Production director to work with sales
and image station. Creative air talent
who does a show not a shift. T&R: Radio
& Records, 1930 Century Park West,
#636, Los Angeles, CA 90067. EOE

OPENINGS

OPENINGS

OPENINGS

.7

CAN YOU ACT?
KRMD AM & FM, Louisiana’s
Radio Station Of The Year, is looking
for the afternoon drive personality
who knows grass-roots community-
oriented radio. Must be able to make
outstanding public appearances and
knock-out remotes! Shreveport’s top
radio station is looking for someone
with strong production skills and so-
meone who knows how to get publici-
ty — must personify Today’s Hot
Country! We’re not looking for some-
one who only thinks of Country one
way. We're different; are you? Send
tape & resume now to:

HOT COUNTRY AFTERNOONS
KRMD AM & FM
3109 Alexander
Shreveport, LA 71104.
KRMD is an equal opportunity employer.

WMC
NEWSTALK

79

Co-anchor the morning news block at
Scripps Howard Broadcasting’s Mem-
phis News/Talk station. We are in
search of a news pro who appreciates
what goes on beyond the front page.
Minimum two years’ experience in
news writing/editing/reporting re-
quired. Please send a resume, along
with taped and written samples of your
work to:
Jim Feitman, News Director

WMC News/Talk 79

1960 Union Avenue

Memphis, TN 38104

EOE M/F

97 COUNTRY/WPCV

WPCV FM 97.5 has an immediate
opening for a morning personali-
ty. We need an energetic, creative,
and talented individual to show-
case one of the nation's highest
rated radio stations. Applicants
must have a proven track record;
be prepared to be involved in
community activities; and be a
self-starter. WPCV is an Equal Op-
portunity Employer and encour-
ages minority and female appli-
cants. Send resume and aircheck
to:

Dick Goleno
Operations Manager
P.O. Box 2038
Lakeland, FL 33806.

(Account Executive needed\

with at least 3 years’ experi-
ence in selling radio. If you
can go beyond cost-per-
point business and are crea-
tive and aggressive, the 3rd
| ranked station in the 8th
largest market in the U.S.
may have the position for
you. Preferential treatment
given to those with prior ex-
perience selling an Urban
format. Send resume attn:
Howard Toole, K]MZ, 545
East John Carpenter Frwy,

(Irving, TX 75062. EOE

MORNINGS

Is there a great adult CHR/Hot
AC morning entertainer living in-
side you? Let ‘'em out! Legendary
Sun Belt station searching for
someone who has a lot of desire,
ability, a strong work ethic, a na-
tural sense of humor, and wants
to wrap his his or her arms
around the people in one of
America’s finest cities. Tape and
resume to: Radio & Records,
1930 Century Park West, #631,
Los Angeles, CA 90067. EOE
M/F

~

FM START-UP

New FM soon in West Central Flor-
ida’s Citrus County seeks talented
morning and afternoon drive person-
alities. Located in the best of Florida’s
Nature (Gulf) Coast, but not too far

from the maddening crowd, a fine ca-
reer opportunity is in the offing.

Program direction and technical
knowledge a plus. Females and mi-

B norities urged to apply. Resume and
§ airchecks: Heart of Citrus, Box 880,

Beverly Hills, FL. 32665. EOE

Classic Rock station seeks an
AT/production director. We are in
search of an individual who
possesses excellent production
skills and organizational talents to
coordinate the station's commer-
cial and promotional needs. Ex-
cellent facility and equipment.
Send T&R to: WRCQ, Ron Walton,
Box Ol1l, 225 Green St., Suite
700, Fayetteville, NC 28302. NO
PHONE CALLS PLEASE. EOE M/F

Broadcast group in Mississippi
is seeking radio announcers and
radio sales reps in Jackson, the
LMA capital of the world. An-
nouncers must have one year
commercial broadcast ex-
perience, sales reps must have
one year media sales experience.
Minorities and women are en-
couraged to apply. We are an
equal opportunity employer.
Send tape and resume to: Lewis
Broadcast Group, Post Office
Box 12247, Jackson, MS 39236.
No phone calls, please.

PRODUCTION
DIRECTOR

We’ll provide a state-of-the-art
digital production facility and a
300,000-watt signal to pump out
your excellent production to the
mid-South. You supply the am-
bition, voice, and imagination.
Send taped presentation and
resume ASAP to: Steve Conley,
Program Director, FM 100, 1960
Union Avenue, Memphis, TN

\38104. EOE M/F

wyvywamericanradiohistoryrcomm
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The Eagle Is Soaring:
We are looking for America’s best:
*Morning show
*Announcers for all shifts
If you feel you are the best, send your
tape and resume ASAP to:
KEGL
Attn: Brian Krysz
P.O. Box 54097
Dallas, Texas 75354
KEGL is an equal opportunity
employer

General Sales
Manager
The Eagle is looking for a dy-
namic, experienced general
sales manager. EOE. Send re-
sume ASAP to:
KEGL
Attn: Donna Fadal
P.O. Box 540397
Dallas, Texas 75374.

MIDWEST

Seeking wild production taient for Metro Detroit. T&R:
WDZR, Dave Herring, 805 Stephenson Hwy 405, Troy, M|
48083. {6/26) EOE

Sceking FT announcers with 1-4 years’' experience. T&R:
KOLT/KOAQ/KMOR, Mark Jensen, Box 660. Scotisblutf, NE
69361. {(6/26) EOE

WUSW-FM/WNAM-AM seeks ND for Country/MNostalgia.
T&R: WUSW, Charlie Thomas, Box 707, Neehah. W! 54957
(6/26) EOE

Seeking strong news director. T&R: KRPT, Steve Holderby,
Box 1360. Anadarko, OK 73005. (6/26) EOE

r s SN NN EEE soea asew SN S 1

I OLDIES PD

I Here's a dream job in a medium-
sized Midwest market: sign-on a

I new Oldies station, build the ﬂ

staff and market to an unserved §

audience. Candidates must i

know the music and have super-

jor marketing skills. Great com-

l pany backing this. T&R: Radio & B
Records, 1930 Century Park

I West, #628, Los Angeles, CA E

| 90067. EOE {

S —
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OPPORTUNITIES

OPENINGS

NN NN
Hot rockin” Top 50 Mid-
west AOR, looking for crea-
tive morning show to take
the market by storm and
bury the competition!!!
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OPENINGS OPENINGS

 WEST

Afternoon air/production talent sought for KZJH in Rocky
Mountain resort community. Females and minorities encour-
aged. T&R: KZJH, Box 2620, Jackson Hole, WY 83001
(6/26) EOE

POSITIONS SOUGHT

| Top-rated Midwest Urban
powerhouse is currently
¢ looking for new up-and-

106.9 FM

¥ coming talent to put on the
radio. All fulltime shifts are
available. Join the leading

SEATTLE NAC

Radic news reporter/anchor with strong reporting skills
sought for San Francisco Bay area. T&R: KVON/KVYN, 1124
Foster Road, Napa, CA 94558. (6/26) EOE

station, send vyour tapes §

| and resumes to: Radio &
Records, 1930 Century
Park West, #630, Los
Angeles, CA 90067, and
wait for a call!! EOE

GENERAL SALES
MANAGER WANTED!!
Here’s your chance! Top rated
Dubuque FM. We’re HOT! If
you are too, send resume to
Don Neer, KDFX, 909 Main
Street, 8th Floor, Dubuque,

Iowa 52001. EOE

cities prepared to support you
with promotions and good pay if
you can relate to the adult who
still likes to rock 'n roll. You must
have at least five years’ on the
air in a personality format. If you
believe life is more than liner
cards, and have excellent refer-
ences, rush T&R: Radio &
Records, 1930 Century Park
West, #638, Los Angeles, CA
90067. EOE

Heritage CHR looking for entertaining
morning show. If you can communicate
with adults, have a sense of humor
more like Jay Leno than Howard Stern,
love community involvement, and want
to win, get your cassette and resume to
us right now! Send to Rick Beicher,
WIOG FM 102, 1795 Tittabawassee

Road, Saginaw, MI 48605. EOE gent, mature listeners. Require- . . ,
¥_ J r==- MORNING SIDEKICK/ === ments: natural, personable delivery; ing for KILLER air talent. "Ya got
P T T NEWS WANTED sharp writing skills; and a curiosity the goods and ready to showcase

[ NEWS/TALK A Top rated-P2-CHR wants exciting that makes combing through numer- them? Are you a team player?

in Top 100 market needs top-flight PD, |
l talk host, and morning host. The station l
is entertainment and service based.
' We're not looking for harsh, insulting i
' talk, but we want folks who can create §
exciting radio. T&R: Radio & Records,
0 1930 Century Park West, #634, Los B
\ Angeles, CA 90067. EOE

- o on on en e on s an o

Must be team players and
not afraid to hit the
streets!!! Send aircheck of a
complete show, ratings in-
fo, and anything else you
think will impress. Radio &
Records, 1930 Century
Park West, #639, Los
Angeles, CA 90067. EOE

VUL

KFKF - KANSAS CITY
Rare Evening Opening
Personality, imagination, upbeat, concise, great
phones & Production, TEAM PLAYER. 5 years’ ex-
perience. T&R sampie prep:
Dean James

Fe—————————-

4 TALENT NETWORK ¥

COUNTRY IS HOT!!!

We have a serious need for jocks and PD's for
medium to TOP 10 mrkts. Ready to move up?
That’s our job. Also need news, CHR morns &
Rock 40 talent. Openings range from Joplin to
Dallas & Boston. PLACED; Grand Rapids, 0K Ci-
ty in 1 day! Ask the talent we place about our
PASSION for placement!!!

Call Now - CONFIDENTIAL!!

(407) 679-8090 F¥I L

PROGRAM DIRECTOR
Must have background in
broadcasting; degree in Jour-
nalism or Communications
and a minimum of five years’
experience in radio including
management responsibili-
ties. Proven track record and

familiarity with News, Talk, |
Sports and Entertainment
format a must. T&R: KMOX- §
CBS Radio, Attention General §

Manager, #1 Memorial

Drive, St. Louis, MO 63102. §

EQE

sidekick for leading morning
show. Great opportunity for right
person. Experienced only. Fe-
males and minorities encouraged.
Radio & Records, 1930 Century
Park West, #623, Los Angeles,
CA 90067. EOE

Step into morning drive as the per-
sonality anchor of the leading infor-
mation based morning show. T&R to
Tom Spies, KSC]J, 2000 Indian Hills
Drive, Sioux City, IA 51104. EOE

CHR program director. Top 150 market.
Beautiful city, 100,000 watts. Excellent
salary/bonus. Tell us what you can do.
Radio & Records, 1930 Century Park
West, #626, Los Angeles, CA 90067.
EOE

PROGRAM DIRECTOR
MIX 106.5 KEZR, Northern California’s
leading hot AC is looking for a Program
Director who can successfully develop
and apply creativity to an existing win-
ning format and strategic marketing
plan. Excellent leadership and organiza-
tional skilis a must. T&R and detailed
philosophy to John Levitt, General
Manager, MIX 106.5, KEZR, P.0. Box

| Heritage AHR station seeking Bo:ngst 2339 (95 South Market Street), San
candidates for key dayparts. KC., MO 64126 Jose, CA 95109. No phone calls.
Well-known set of call letters in Entertain Me! EOE/MF Leading Northern AZ Country sta-
one of America’s most livable NO ESSNES tion seeks an experiencec news

e

\9

MORNINGS
Market leader in Top 50
market needs YOU to put
some daylight between us
and the competition. Candi-
date must be topical, local,
and keep an adult audience
entertained without blue
humor. Got a contract tying
you up for the next four
months? Never done morn-
ings before? Send vyour
tapes and resumes anyway!
We're not changing tomor-
row. Females and minori-
ties encouraged. Radio &
Records, 1930 Century
Park West, #625, Los An-
eles, CA 90067. EOE

\

SEEKS PD
WITH VISION

AN EAR FOR THE MUSIC IS IMPGRTANT,
BUT NAC EXPERIENCE IS NOTREQUIRED.
IF YOU'RE A MOTIVATOR, A CRITICAL
THINKER, AND A STRATEGIST THEN TELL
US HOW YOU WILL HELP US REALIZE
OUR POTENTIAL. GIVE ME A CALL OR
SEND YOUR THOUGHTS TO:
DeNNis M, GWIAZDON,
GENERAL MANAGER,
KKNW, 1109 FrsT AVE.,

Surte 300, SEATTLE, WA, 98101.
(206) 292-8600, M/F, EQE.

director to continue award-win-
ning success. T&R: KAFF, Guy
Christian, Box 1930, Flagstaff, AZ
86002. EOE

KKNW, Seattle’s NAC seeks
T&Rs for possible future AT
openings. Mature conversational
style and familiarity with NAC
music preferred. T&R: Nick Fran-
cis, 1109 First Avenue, Suite
300, Seattle, WA 98101. EOE

y,

KKSF103.7 FM

San Francisco NAC seeks News &
Public Affairs Director with a style
and sensibility appropriate for intelli-

ous periodicals every morning a
pleasure. Tape customized for NAC
appreciated. No calls, please. Steve
Feinstein, KKSF, 77 Maiden Lane,
San Francisco, CA 94108. EOE

Westgroup Broadcasting is expanding. We have
future positions for AT's, PD’s, and news. All for-
mats. Send T&R to:
Ralph Cherry
Westgroup Broadcasting
2000 South College Ave.
Suite 305
Fort Collins, CO 80525
EOE

——— WAL S ericanradiohistons.com

| LIVEIN THE GOLF |
! CAPITOL OF !
| THE WORLD! :
I KCM] AM/FM seeking applications |
: for positions of: experienced news =
{ director & chief engineer w/RF exper-
I I
| |
L |

ience. Rush materials to OM, P.O.
Box 1626, Palm Springs, CA 92263.
EOE

Here's your big break. Hard
Rockin’ West Coast AOR is look-

Good! All dayparts. Rush your
T&R to: Radio & Records, 1930
Century Park West, #621, Los
Angeles, CA 90067. EOE

XTI T TR EREXEXETNERY

POSITIONS SOUGHT

Tripled the 18-34 share of my last station! CHUCK JACK
SON: (904) 676-9206. (6/26)

Former PD/SD with production/PBP/AT skills available imme-
diately for all shifts and locales. Seven years’ experience. JOE
D.: {816} 347-5307. (6/26)
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POSITIONS SOUGHT

RESCUE ME
FROM AOTEAROA

World-class production director with 12
years' experience. Brought to NZ in ‘88 to
assist private radio with deregulation. Win-
ning production track record for awards,
ratings, and sales; even now in Well-
ington, NZ's last market. WILL DO
ANYTHING! Sydney?...Toronto?...Home
to U.S.? .. HELP:
“Binz"
24 Bruce Avenue
Brooklyn, Wellington,
6002, New Zealand

Winning PD/WASH, Washington. Seeking same at your sta-
tion. 22 years' AC/Country/CHR/Oidies. JERRY KANE: (703}
729-8079. {6/26}

News/talker with good sound, experience, and excelient ref-
erences seeks medium or major talk, co-host or anchor.
D.E.D.: (619) 426-7925. (6/26)

The book's almost over and your morning show needs an
overhaul. We can help. {213) 935-9344. (6/26!

15-year professional seeks PD/MD with Contemporary Chris-
tian FM. Prefer SE. Midday AT, recently with KLOVE Radio
Network. (707) 528-1122. (6/26}

Attractive, experienced, hardworking, innovative, intelligent
young AT with a degree seeks FT with CHR/AOR/Alternative/
Oldies in the Atlanta area. LINDA: (616) 926-6935. (6/26)

14-year pro with production, news and on-air background
seeks Memphis/Nashville station. JOHN: {901) 368-6427.
6/26)

Versatile, 10-year pro seeks next chailenge. Currently PD/
morning talent. DAVE: (316) 227-7825. {6/26)

Female AT with five years’ experience coliege degree, and
currently employed seeks new challenge. Top 100 market on-
ly. (602) 429-8410. (6/26)

Seeking a PD/MD/sales manager or top AE? One call gets it
all. Get a great team. (601) 831-4915. {6/26)

PD/GM/Sales. Veteran major market AT seeks off-air oppor-
tunity. Programming and management experience. Currently
at WSB/Atlanta. TOM KENNEDY: {404) 394-0333. (6/26}

Production pro with 20 years’ experience. Currently in a Top
75 market seeks production director job in medium or large
SE market. JOHN: (904) 596-0071. {6/26)

10-year pro seeks new challenge in news, sports or combo
position, hardworking and community minded. BILL: {513}
692-3952. (6/26)

Success in Albany, NY; Portland, ME; Savannah, GA and oth-
ers. Experienced programmer available. TODD: (601) 831-
4915. (6/26)

EXPERIENCED MORNING TEAM
Communicable disease wishes to fester
in major or large market..no known
cure.

Beep Me for More: Lou Roberts
(313) 908-1396

Female news/sidekick seeks morning show. Fun, topical,
conversational, with three years' experience. BRENDA: (619)
270-0747. (6/19)

Budget monster strikes again. Award winning 13-year radio
pro/production director with multitrack. GREG WILLIAMS:
(804) 624-9759. (6/19)

Jim Rose seeks air position in Western states, but all consi-
dered. Last eight years’ with KZLAALA. (714} 598-6546.
(6/19)

News/talk talent with good sound, and experience seeks me-
dium or major talk, co-host or anchor position. D.E.D.: (619}
426-7925. {6/19)

Dynamic personality seeks to cut loose. Kansas City area
take note: Rock and Roll animal up for grabs. GINGER: {816)
924-7628. 16/19)

Seeking public affairs/news position in Kansas City/MO. Over
10 years’ experience. JIM DOSS: (816) 228-3399. (6/19)

POSITIONS SOUGHT

Seasoned newborn AT/MD seeks FT in ID/WA/OR/MT. Good
production skills. CHRIS: {916) 244-7568. {6/19}

If you're an Eastern medium/major AC/Oldies/Country outlet,
you probably already have my tape. If not, call me. MARK AN-
DERSON: (302} 994-3934. (6/19})

Award-winning production director increases AQH. New
Ideas make the difference with profit and prestige. How? Call
me. ROGER: {702) 331-0326. (6/19)

16 Addys. 999 voices and one wonderfully warped mind.
Memorable, client-pleasing effective copy/production.
CHRIS: (305) 872-9100. {6/19}

Versatile, 10-year pro seeks next challenge. Current PD/
mornings. DAVE: (316) 227-7825. {6/19)

Hey San Francisco! Orlando adult Alternative AT seeks new
home. Bringing dedication, hardwork, and team spirit. JOHN:
(813) 427-0327. {6/19)

Just for the price of a phone call and a big buck, long term
contract, you can have the hottest new morning show. (213)
9365-9344. {6/19)

Peter B. Collins. Talk pro from KNBR and morning personality
from KRQR seeks new challenge. {415) 456-1700. {6/19)

Seeking to put your station on top. Morning team plus female
reporter/anchor/ND and more for medium market. {800)
724-2159. (6/19)

3]

Broadcast/college graduate,
VERY reliable, one year ex-
perience, seeks on-air/pro-
duction position. Any format,
will relocate. Call Russell,
(718) 389-8344.

Four-year MD/morning producer/multitrack experienced AT
pro seeks Ft gig in any format. Work any shift. MARK: {901)
360-8956. (6/19)

Experienced PD from WFLY/WWFX/WTHT available to han-
dle people, music, budget and more. TODD: (601) 831-4915.
{6/19)

Beautiful/Easy Listening. Take-charge team leader seeks to
move you into the ‘90s without losing your share. Seeking
CA/AZ/NV. GEORGE: {415} 673-0768. (6/19)

Work me like a dog. Club/radio talent and stand-up comic,
computer whiz MC and more will go anywhere! STEPHEN:
(714} 968-3081. (6/19)

Top rated Oldies talent seeks to move up and forward. De-
pendable team player will gladly relocate. MIKE: (217) 328-
4286. {6/19)

High octane creative! Experienced pro team player with siz-
zling production and voices seeks career-oriented gig. SCOT-

TY MATTHEWS: (615) 526-708 /15!
Extremely versatile s meens AlfEnta
area CHR/AOR/A'r swnlin e @rieduc-

tion. LINDA: (61¢ %
Turn me on. AT for hire. MICK: {708) 614-8600. (6/19)

Ineraditila P1 asslsiant production director from modern rock
station seeks production or MD gig. DAVE MATTHIAS: (415)
BO4-4735. i626|

13-year medium/small market program director seeks new
CHR/AC challenges in the South or Midwest. PATRICK: (713}
728-1348. {6/26)

20-year veteran with strong programming, sales, and promo-
tional skills seeks PD position. BOB: (702} 388-4131. (6/26)

Attention TX/OK/AR! Seeking gig at small market Country
station. Mornings are my forte! D.C.: (817) 281-8528. {6/26)

Experienced in all facets of news and sports. News/sports-
casts/reporting/PBP/sports-talk, etc. (717) 626-1388. (6/26)

Experienced AT with college degree seeks to make a move.
all markets and formats OK. SHAWN: (717} 530-8092.
6/26)

New manager reshutfled, and discarded this dce. 10-year vet-
eran with creative production, personable talent and strong
references. RUSS: (308) 381-4404. {6/19)

Attention PDs, OMs, NDs, GMs
Searching for Talent? CALL NATIONAL!

It's Quick ... Easy ... and your only cost is a telephone call ... 205-822-9144. National represents hundrgds
of professional broadcasters for all size markets and all formats. Announcers, news, sports, production.
We can schedule a complete presentation within 24 hours of your call. Call Now — 205-822-9144.

NATIONAL BROADCAST TALENT COORDINATORS

4C7~

Dept. R., P.O. Box 20551 « Birmingham, AL 35216 - (205) 822-9144 :

Aoy,

POSITIONS SOUGHT

POSITIONS SOUGHT

ALAN KABEL

Sure you wanna hire someone with the ability to win. But attitude is just as important. Loyalty, honesty,
humility. A positive team player. How do you know? References. Here are some of the people |'ve worked
with, who know me (some for years). Call um, find out the truth about Alan Kabel. Lisa Fransen (GM
WLOL), Rick Cummings, Dave Van Stone, Paimer Pyle (GM KS04), Rick Lippincot, Chuck Beck, Gregg
Cassidy, Gregg Strasell, Sunny Joe White, Craig Hunt, Greg Thunder, George McFly, Dave Anthony.

612-544-5099

Special thanks to Casey Keating.

Former AC GM seeks management job or FT airshift. Tired of
daytime TV and "‘The Price is Right'' {205} 867-3327. (6/19)

She’s a steel pen and seeks 16 pump our oodles of production.
Hire this creative copywriter today. CORTI: (519) 542-4214,
{6/19)

Announcer and news team seeks medium market in the
West. Management and major market experience. Married
couple means stabitity. {310} 699-2130. (6/19)

Bay area veteran fresh off KKIS/Concord seeks non-morning
drive Sacramento/Modesto gig. FRANK BUTERA: {510) 223-
1634. 16/19)

23 years’ experience News/mornings/production/copy/PD/ND.
Good voices, hardworking, stable. Seeking medium or large
market. LARRY KAY: (717) 653-2500. {6/19)

Beginning broadcaster seeks on-air. Prefer AOR/Country, but
fiexible on format. ELIZABETH PIKI: {913) 831-3097. (6/19)

Beginning broadcaster seeks big break. Broadcast school
graduate seeks FT - any format, shift or locale. DAVE: {913)
843-4946. (6/19)

Radio free Europe! Adventurous female veteran talent seeks
European chailenge. {312) 777-1700 ext. 347. (6/19)

Eight-year morning drive nut seeks fun station with heavy
phones, for bits and topical humor. Also an experienced PD!
JIM CALAHAN: (219} 534-3632. {6/19)

Solid Boston AT seeks FT shift. Computer
wise, production savvy, ego-free, willing to

relocate. You'll get more than your money's
worth. Dave: (617) 562-0177,

Hardworking, pleasant professional willing to relocate. Con-
trol room operation and production excellent. JOHNNY FIN-
LEY:: (417) 883-4060. (6/19)

Country music, motorcycles and radio are my life. If this
sounds like your station, give me a call. MARTY OWINGS:
(206) 734-3143. (6/19)

Six-year AT seeks FT position in NY/New England/PA. Any
format, prefer nights and overnights. Currently PT with medi-
um market. MIKE: {716) 359-04365. (6/19)

20-year veteran with strong programming, sales, and promo-
tional skills seeks PD position. BOB: (702} 388-4131. (6/19)

INSTANT AIR-CHEX
PDs, OMs: Hear them NOW!
Press #. for:

1 - Jack Da' Wack, ex. Z100, B97-FM
2 - Alan Kabel, ex. WAVA, 795 WLOL

A - Jack Mindy, ex. WJR, F/S, Talk
4 - available...call
New talent each week
Air Talent - Call for Info

(716)264-9632 24 hrs.
NETWORKING FOR THE "90s

Soft evening Jazz. Heavy TSL 25-49, affiuent yuppie beauti-
ful music pro with 15 years’ major market experience in all
formats. {818) 566-6588. (6/19)

Hardworking, funny, topical pro willing to relocate and work
any shift. Give me a try, you won't be sorry. PHIL STONE:
(708) 595-7693. 16/19)

Six years’ with top paying station then came the format
change and I’m history. Let history begin again. 14 years’ ex-
perience. SCOTT: (816) 665-1570. (6/19)

AT seeks fun. 100% team player with CHRAUC/Chruban ex-
perience and music library inside my head. JOSEPH J.C. COL-
LINS: (316) 838-1506. (6/19)

Creative dependable Specs Howards graduate seeks over-
night radio slot in a small or medium market Midwest/Oldies/
Country/AC. DICK: (313) 429-0707. (6/19)

LOUIE AND THE BEAR
Formerly ran Tilt-A-Whir! and fer-
ris whee! - nobody died - have
own teeth — great morning show.

BEEP ME - LOU ROBERTS

(313) 908-1396

AT with successful medium market IL station seeks new chai-
lenge. All offers weicome from AOR/CHR/AC. JOHN: {309}
663-8641. 16/19)

Talent for middays or afternoons and/or MD duties and pro-
motions. Seven-year veteran air personality. All formats OK.
GREG SEALS:(609) 795-7509. (6/19}

Hardworking, pleasant professional willing to relocate. Con-
trol room operation and production excellent. DUSTA:: (417)
883-4060. {6/19)

Major market afternoon drive taient with voice, humor and

production seeks medium/large market Lite AC/MOR/Talk.
RICHARD: (314) 843-8608. (6/19)

SMALL-MED. MARKET PD

Take-charge PD/mornings veteran seeks any for-

mat with energy. Great coach for developing
talent. Expert in guerrilla marketing. Big resuits
with small budgets. Sean Michael Lisle 408/
646-1120.

R&R Opportunities
Display Advertising

% 2

Display $75/inch $60/inch

Rates are per week (maximum 35 words per inch
including heading). Includes generic border. If
logo, custom border or larger heading is required,
add %2 inch ($38 for 1X, $30 for 2X).

x 2

Blind Box $100/inch 75/inch

Rates are per week (maximum 35 words per inch
including heading, box number and R&R's ad-
dress). If custom border or larger heading is re-
quired, add %2 inch ($50 for 1X, $38 for 2X).
Rate includes generic border, box number, and
postage/handling.

Payable In Advance

Display & Blind Box Advertising orders must be
lypewritten on company/station letterhead and
accompanied by advance payment. Ads must be
submitted by mail except for credit card orders
which are also accepted by fax: 3102203+8727.
Visa, MC, AmEx accepted. Inciude card number,
name as it appears on credit card, expiration date
and phone number. Blind box responses are sent
to advertisers every Friday by first-class mail.

Deadline

To appear in the following week's issue, your ad
must be received by Thursday noon (PST) eight
days prior to issue date. Address all ads to: R&R
Opportunities, 1930 Century Park West, Los An-
geles, CA 90067. Fax: 310+203+8727.

R&R Opportunities
Free Advertising

Radio & Records provides free (20 words or 3
lines) listings to radio stations and record com-
panies in Openings. Free listings of the same
iength are also available to individuals seeking
work in the industry under Positions Sought.

Deadline

To appear in the following week's issue, your ad
must be received by Thursday noon (PST), eight
days prior to issue date. Free Opportunities list-
ings should be typewritten or printed on 8%2" x
11" company/station letterhead and are accept-
ed only by mail or fax: 310+203+8727. Address
all 20-word ads to R&R Free Opportunities, 1930
Century Park West, Los Angetes, CA 90067.

- Free listings are on a space availability basis only.

WAV amereantactelisterr-conT x 1
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PETER CETERA

Restless Heart (WB)

77% of our reporters on it. Rotations: Heavy 0, Medium 31, Light 39,
Total Adds 33 including WMXV, WRQX, KVIL, 2WD, WKQX, WWNK,
WKQI, KBIG, KEZR, WLMX. Moves 25-16 on the AC chart.

KATHY TROCCOLI
You’ve Got A Way (Reunion/Geffen)

52% of our reporters on it. Rotations: Heavy 0, Medium 14, Light 33,
Total Adds 15 including KVIL, WUSA, KBIG, WKYE, WARM, WAHR,
WJDX, KRNO, KGBY, KISC. Moves 30-22 on the AC chart.

INEW SAGCITIVE]

JAMES TAYLOR “‘Everybody Loves To Cha Cha Cha™ (Columbia) 35/6

Rotations: Heavy 2/1, Medium 18/1, Light 15/4, Total Adds 6, KQ102, WLTE, WHYNFM, WZNY, WDLX, WLTS. Heavy
including WRVR. Medium including KVIL, KESZ, KKCW, KSFI, WTCB, WAHR, WKDQ, KRNO, KISC, JOY99, KKLD, WNMB,
WFFX, WMTFM, KZLT, WQLR, WLQR. Light including WLTT, 2WD, WARM98, WGLL, WBTFM, KMJC. Moves 27-23 on the
AC chart.

DAN HILL {/RIQUE FRANKS “‘Hoid Me Now" (Quality) 35/5

Rotations: Heavy 2/0, Medium 13/0, Light 20/5, Total Adds 5, KLSY, WJLK, WQHQ, WKTK, WMTFM. Heavy WRVR, WLQR.
Medium: WOBM, WZNY, WDLX, WAHR, WKDQ, WFMK, KMGL, KRNO, KISC, KKLD, WNMB, KZLT, WQLR. Light including
KQ102, KESZ, KKCW, KSFI, WLEV, WKYE, WLMX, WTCB, WMAG, WTFM. Moves 28-26 on the AC chart.

K.D. LANG “Constant Craving” (Sire/WB) 34/8

Rotations: Heavy 2/0, Medium 20/3, Light 12/5, Total Adds 8, WRQX, WPNT, WKLI, WZNY, WMAG, WTFM, WMXB, KRNO.
Heavy: KKCW, WFFX. Medium including WGLL, WOBM, KKMY, WTCB, WAHR, WKDQ, WMGN, KGBY, KISC, KKLD,
WNMB, KTYL, KVIC, KZLT, WQLH, WLDR, WLQR. Light including KHMX, WKTI, WLEV. Moves 26-24 on the AC chart.
MADONNA “This Used To Be My Playground’ (Sire/WB) 31/31

Rotations: Heavy 0, Medium 12/12, Light 19/19, Total Adds 31, WBMX, WALK, WMXV, WLTT, WRQX, KHMX, KQ102,
WWNK, WENS, KMXV, KOST, KESZ, B100, KEZR, WKLI, WGLL, WKYE, WMGS, WZNY, WLACFM, WMXB, KGBX, KRNO,
KKLD, WNMB, KTYL, WMTFM, KZLT, WLDR, WLQR, KYMG. Debuts at number 27 on the AC chart.

BILLY RAY CYRUS “Achy Breaky Heart” (Mercury) 29/7

Rotations: Heavy 2/0, Medium 14/3, Light 13/4, Total Adds 7, KS95, WBTFM, WJDX, WTFM, JOY99, WQLH, KMAJ. Heavy:
WMTX, WKDQ. Medium including KVIL, WKYE, WARM, WZNY, WDLX, WAHR, WMXB, KKOBFM, KKLD, KV¥IC, KZLT. Light
including KESZ, WLEV, WVAF, WFMK, KGBX, WKTK, WNMB, KTYL, WLQR. Debuts at number 30 on the AC chart.
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Total
Reports/Adds Heavy Medium  Light
O MARIAHCAREY ............................... 89/1 81 6 2
©AMYGRANT ... ..., 86/0 75 9 2
3 WILSONPHILLIPS .. ... eeeeee e 86/0 68 15 3
4 CELINEDION ........ooomnee e, 86/0 63 20 3
O VANESSAWILLIAMS . ..., 90/4 56 25 9
6 LIONELRICHIE ................covveniieenenn... 78/0 50 26 2
@ JONSECADA . ..., 80/3 45 32 3
8 GENESIS ...... e e, .. 72/0 42 25 5
9 ROBERTPALMER ...............i\cvverernsrarnins 75/0 45 24 5
O ELTONJORN (.o sonsiinnisane v s, 85/20 8 58 18
@ ANNIELENNOX ...\ .\oooeieieseeiieee o 69/6 22 31 16
© CHER . .. e 63/1 12 42 g
13 MICHAELBOLTON .. ... ..o\ otreeeieiii e 63/0 32 27 F
4 SONIA ooy s na e e 56/0 24 26 &
@ RICHARD MARX ;icsvmnioodine i iinties st b s 60/5 5 39 1§
O PETERCETERA .......oo'oviieiee s, 70/33 o 31 39
@ CHRISWALKER . . ... .. ... iiiiiiennnnn, 47/1 17 28 g
O KENNYLOGGINS . .. ... ...\ oviiies 50/1 g8 33 g
19 EDDIE MONEY i i st b i G et e 57/0 a8 35 14
D) SIMPLY RED xcicsisoca smsmmssimssmt s s s e 50/1 8 25 17
21 BONNIERAITT | ... i, 41/0 g 24 9
€8 KATHYTROCCOL .., ..\, 47/15 g 14 33
€0 JAMESTAYLOR ............o.oiiirinriiiriins 35/6 2 18 15
€D KD, LANG =iy s i s i B o o it 34/8 2 20 12
25 BETHNIELSENCHAPMAN ... ...... .. ............. ... 32/0 1 25 &
€ DANHILL (/RIGUEFRANKS . .. ...\ ovooroseinnen 35/5 2 13 20
Q@ MADONNA . . 31/31 o0 12 19
28 HOWARDJONES ........................coc0ivvo.. 24/0 4 14 &
29 WYNONNA:: gz st s itinsnss  ogqg 4 12 a8
€ BILLYRAYCYRUS ... ............................ 297 2 14 13
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PETER CETERA (33)
MADONNA (31)

GLENN FREY (22)

ELTON JOHN (20)

KATHY TROCCOLI (15)
KURT HOWELL (10)
RODNEY CROWELL (8)

K.D. LANG (8)

BILLY RAY CYRUS (7)
ANNIE LENNOX (6)
JAMES TAYLOR (6)

MARIAH CAREY (67)
AMY GRANT (59)
WILSON PHILLIPS (58)
CELINE DION (50)
GENESIS (33)
LIONEL RICHIE (32)
VANESSA WILLIAMS (32)
JON SECADA (25)
MICHAEL BOLTON (20)
ROBERT PALMER (20)

RODNEY CROWELL “What Kind Of Love” (Columbia) 27/8

Rotations: Heavy 0, Medium 6/0, Light 21/8, Total Adds 8, KESZ, WKYE, WBTFM, WLMX, WTCB, WDLX, KMGL, WMTFM.
Medium: WAHR, WRVR, KKLD, WFFX, KVIC, WLDR. Light including WGLL, WZNY, KKMY, WTFM, WCRZ, WFMK, KGBX,
WNMB, KTYL, KZLT, WQLR, WLQR, KMAJ.

NIA PEEPLES “Faces Of Love” (Charisma) 25/4

Rotations; Heavy 1/0, Medium 4/0, Light 20/4, Total Adds 4, WWNK, WLMX, WTFM, WFMK. Heavy: WAQLR. Medium: WKDQ,
JOY99, KTYL, KVIC. Light including KMXV, KESZ, WKLI, WLEV, KKMY, WRVR, KMJC, WCRZ, KRNO, KISC, KKLD, WNMB,

WMTFM, KZLT, WLDR, WLQR.
P gaf@%ﬁwn%“mmﬁ e
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GLENN FREY “I've Got Mine” (MCA) 24/22

Rotations: Heavy 0, Medium 3/1, Light 21/21, Total Adds 22, WMTX, WWNK, KMXV, KYKY, WKLI, WGLL, WZNY, KKMY,
WAHR, WJDX, WIVY, KGBX, KGBY, KKLD, WNMB, KTYL, WMTFM, KZLT, WQLH, WQLR, WLQR, KMAJ. Medium including
WMAG, WFFX.

STACY EARL “‘Slowly” (RCA) 231

Rotations: Heavy 0, Medium 7/0, Light 16/1, Total Adds 1, WBMX. Medium: WOLX, WAHR, WKDQ, WNMB, KTYL, KZLT,
WLQR. Light including WGLL, WKYE, WMGS, KKMY, WLMX, WTCB, WIVY, WRVR, KRNO, KISC, KKLD, KVIC, WMTFM,
WQLR, WLDR.

STING w/ERIC CLAPTON “It's Probably Me” (A&M) 2072

Rotations: Heavy 2/0, Medium 4/0, Light 14/2, Total Adds 2, WKLI, WMGN. Heavy: WKQX, WFFX. Medium: WMTx, WAHR,
WMXB, KZLT. Light including WARMS8, WGLL, KKMY, KKLD, WNMB, KTYL, KVIC, WQLH, WLDR, WLQR, KMAJ, KYMG.
JODY WATLEY “it All Begins With You' (MCA) 14/3

Rotations: Heavy 0, Medium 0, Light 14/3, Total Adds 3, WMTX, WRVR, KRNO. Light including KQ102, WWNK, WKQI, WIVY,
WFMK, KKLD, KTYL, KVIC, KZLT, WQLR, WLDR.

COREY HART “‘Baby When | Call Your Name’’ (WB) 12/0

Rotations: Heavy 0, Medium 3/0, Light 9/0, Total Adds 0. Medium: WKQX, WAHR, WQLR. Light: WWNK, WMGS, KMJC,
KKLD, KVIC, KZLT, WLQR, KMAJ, KYMG.

RINGO STARR “Weight Of The World" (Private Music) 12/0

Rotations: Heavy 0, Medium 6/0, Light 6/0, Total Adds 0. Medium: WALK, WGLL, WOBM, WDLX, WAHR, WLOR. Light:
WHYNFM, KKMY, WLHT, KISC, KVIC, KZLT.

KURT HOWELL “We'll Find The Way"' (Reprise) 10/10

Rotations: Heavy 0, Medium 1/1, Light 9/9, Total Adds 10, KKMY, WDLX, WMGN, KKLD, WFFX, KTYL, KZLT, WQLR, WLQR,
KMAJ.

LYLE LOVETT “She’s Already Made Up Her Mind" (MCA) 10/2

Rotations: Heavy 0, Medium 1/0, Light 9/2, Total Adds 2, WDLX, WQLH. Medium: WLQR. Light including KKMY, KKLD,
WNMB, WFFX, KVIC, KZLT, WQLR.

SMITHEREENS “‘Get A Hold Of My Heart” (Capitol) 8/1

Rotations: Heavy 0, Medium 1/0, Light 7/1, Total Adds 1, WKQX. Medium: WFFX. Light including WGLL, KTYL, KWIC, KZLT,
WQLR, WLQR.

ATLANTIC STARR “Unconditional Love™” (Reprise) 8/0

Rotations: Heavy 0, Medium 3/0, Light 5/0, Total Adds 0. Medium: WAHR, WRVR, WQLR. Light: WTCB, WDLX, KKLD,
WNMB, WLDR.

OTTMAR LIEBERT *‘Reaching Out 2 U™ (Epic) 7/0

Rotations: Heavy 0, Medium 0, Light 7/0, Total Adds 0. Light: KKCW, WFMK, KKLD, KVIC, KZLT, WLDR, WLQF.

RED HOT CHILI PEPPERS ‘‘Under The Bridge” (WB) 7/0

Rotations: Heavy 1/0, Medium 4/0, Light 2/0, Total Adds 0. Heavy: B100. Medium: WRQX, WKTI, WMGS, WFFX. Light:
WVAF, WGLL.

TORI AMOS *“Crucify” (Atlantic) 5/5

Rotations: Heavy 0, Medium 0, Light 5/5, Total Adds 5, KKLD, WFFX, KZLT, WQLR, WLQR.

JEFFREY GAINES ‘‘Hero In Me” (Chrysalis/ERG) 5/3

Rotations: Heavy 0, Medium 0, Light 5/3, Total Adds 3, KZLT, WQLR, WLQR. Light including WFFX, KVIC.
GEORGE MICHAEL “Too Funky" (Columbia) 5/3

Rotations: Heavy 0, Medium 1/0, Light 4/3, Total Adds 3, WGLL, KMAJ, KYMG. Medium: B100. Light inctuding KXVIC.

MR. BIG “Just Take My Heart”’ (Atlantic) 5/0
Rotations: Heavy 1/0, Medium 2/0, Light 2/0, Total Adds 0. Heavy: WKTI. Medium: WMTX, KVIC. Light: KHMX, WGLL
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WBMX HOT
KQ102 HOT
WUSA HOT
WKQI HOT
KBIG HOT
KOST HOT
WALK
WMXV
WYXR
WLTT
WROQX
KVIL
KHMX
oWD
WMTX

VHi

Debut @

Debut

KVIL
WMTX
KS95
KESZ
WKDQ HOT
WLEV
WVAF
WKYE
WARM
WZINY
WBTFM
WDLX
WAHR
WIDX
WTFM

CHR CHART:

MOST ADDED!
CHR CHART:

WKOQX
WPNT
WARM9S
WWNK -
WLTF
WENS
KMXV
WKTI
KS95

HEAVY ROTATION!

WMXB
WFMK
KGBX

KKOBFM

JOY99
KKLD
WKTK

VANESSA

Williams

“JUST FOR TONIGHT”

AC CHART:

WLTE
KYKY

KESZ

KKCW

KSFI

B100

KEZR

KLSY

...And Many More!

£ =

uapa

BILLY RAY

“ACHY BREAKY HEART”
AC CHART:

WNMB
KTYL
KVIC
KZLT
WQLH
WLOQR
KMAJ

| WVH3i. WHATS NEW!

AC ADDS & HOTS

CURRENT-BASED

WBMX/Boston
StrasselliCarnes

MADONNA

STACY EARL
Hottest:

MARIAH CARFY

AMY GRANT

JON SECADA
VANESSA WILLIAMS
SIMPLY RED

WALKI/Long Island
Free/Lombardo

MADCNNA
Hottest:
WILSON PHILLIPS
AMY GRANT
MARIAR CAREY
ELTON JOHN
CELINE DION

WMXV/New York

WVAF/Charleston, WV
Johnson/Kasey

ELTON JOHN
PETER CETERA
Hottest:

MARIAH CAREY
GENESIS

WILSON PHILLIPS
AMY GRANT
CELINE DION

WGiL/Hagerstown, MD
Burns/Conlon

MADONNA

GLENN FREY

TOAD THE WET SPRO
VANDROSS & JACKSO
GEORGE MICHAEL
Hottest:

AMY GRANT

MARIAH CAREY
MICHAEL BOLTON
VANESSA WILLIAMS
ROBERT PALMER

WKYE/Johnstown, PA
Jack Michaels

Bob Dunphy

MADONNA
MADONNA RODNEY CROWELL
PETER CETERA KATHY TROCCOLI
Hottest: Hottest:
U2 MARIAH CAREY
GENESIS WILSON PHILLIPS
LIONEL RICHIF JON SECADA
BONNIE RAITT ANNIE LENNOX
AMY GRANT CHER
WYXR/Philadelp WJILK/ h-Ocean
CookiGress SuidalPressley
none DAN HILL
Hottest: PETER CETERA
CELINE DION ANNIE LENNOX
WILSON PHILLIPS Hottest:
MARIAH CAREY GENESIS

ROBERT PALMER
LIONEL RICHIE

WLTT/Washington
Chuck Morgan

MADONNA
Hottest:
GENESIS

LIONEL RICHIE
MARIAH CAREY
CELINF DION
WILSON PHILLIPS

WRQX/Washington
PalagilSilver
FLTON JOHN
GENESIS
MADONNA

PETER CETERA
K.D. LANG
Hottest:
CELINE DION
GENESIS
BONNIE RAITT
AMY GRANT
MICHAFL BOLTON

WKLI/Albany
Knott/iHolmberg

K.D. LANG
GLENN FREY
MADONNA
STING
Hottest:
LIONEL RICHIE
CELINE DION
AMY GRANT
MARIAH CAREY
JON SECADA

WLEV/Allentown
Jett Silvers

none

Hottest:

CELINE DION
LIONEL RICHIE
WILSON PHILLIPS
MICHAEL BOLTON
AMY GRANT

LIONEL RICHIE
#ILSON PHILLIPS
MARIAH CAREY
AMY GRANT

WOBM/Monmouth-Ocean
Matt Devoti

ELTON JOHN

PETER CETERA
Hottest:

CELINE DION
VANESSA WILLIAMS
AMY GRANT
MARIAR CAREY
WILSON PHILLIPS

WQHQ/Salisbury, MD
Thom Walsh

JON SFCADA
DAN HILL
SIMPLY RED
Hottest:
MARIAH CAREY
CELINE DION
GENESIS
ROBERT PALMER
LIONEL RICHIE

WHYN-FM/Springfield, MA
Bill Hess

ELTON JOHN
JAMES TAYLOR
Hottest:

MAR1AH CAREY
AMY GRANT
ROBERT PALMER
VANESSA WILLIAMS
WILSON PHILLIPS

WMGS/Wilkes Barre
Norton/Sheridan

MADONNA

PETFR CETERA
COVER GIRLS
ELTON JOHNM
Hottest:
MICHAFL BOLTON
AMY GRANT
GENESIS
MARIAH CAREY
JON SECADA

WARM/York, PA
Kelly West

FLTON JOHN
KATHY TROCCOLI
PETER CETERA
Hottest:

AMY GRANT

JON SECADA
CELINE DION
WILSON PHILLIPS
ANNLE LENNOX

KVIL/Dallas
Ron Chapman

PETER CETERA
KATHY TROCCOLI
Hottest:

WILSON PHILLIPS
GENESIS

CELINE DION
MARIAH CAREY
CARLY STMON

KHMX/Houston
Zapoleon/Pearson

VANESSA WILLIAMS
MADONNA

Hottest:

AMY GRANT
MARIAH CAREY
BONNLE RAITT
GENESIS

CELINE DION

2WD/Norfolk
Bill Curtis

PETER CETERA
RICHARD MARX
Hottest:

LIONEL RICHIE
CELINE DION

AMY GRANT
WILSON PHILLIPS
MARIAH CAREY

KQ102/San Antonio
Scott/Norris

MADONNA

JAMES TAYLOR
Hottest:

CELINE DION

AMY GRANT
WILSON PHILLIPS
MARIAH CAREY
VANESSA WILLIAMS

WMTX/Tampa
Dixon/Rico

LOM COCHRANF
JODY WATLEY
PETER CETERA
WETRD AL YANKOVIC
GLENN FREY
Hottest:

CHRIS WALKER
WILSON PHILLIPS
AMY GRANT

JON SECADA
MICHAFL BOLTON

WUSA/Tampa
Johnny Williams

PETER CETERA
KATHY TROCCOLI
Hottest:
GENESIS

AMY GRANT
MARIAH CAREY
CFLINE DION
VANESSA WILLTAMS

WZNY/Augusta, GA
John Patrick

K.D. LANG

GLENN FREY
MADONNA

JAMES TAYLOR
Hottest:

CFLINE DION
WILSON PHILLIPS
SONIA

MARIAH CAREY
VANESSA WILLIAMS

KKMY/Beaumont. TX
Ferris/Brock

MARIAH CAREY
GLENN FREY

KURT HOWELL
Hottest:

AMY GRANT
VANESSA WILLIAMS
SONIA

ROBERT PALMER
SIMPLY RED

WBT-FM/Charlotte
Donovan/Payne

RODNEY CROWELL
BILLY RAY CYRUS
Hottest:

CELINE DION
WILSON PHILLIPS
AMY GRANT
MARIAH CAREY
MICHAEL BOLTON

WLMX/Chattanooga
Danny Howard

PETER CETERA
KATHY TROCCOLI
RODNEY CROWELL
NIA PEEPLES
Hottest:

MARLAH CAREY
WILSON PHILLIPS
VANESSA WILLIAMS
KENNY LOGGINS
EDDIE MONEY

WTCBIColumbia
Doug Spets

RODNEY CROWELL
PETER CETERA
ANNIE LENNOX
Hottest:

WILSON PHILLIPS
AMY GRANT

ROBERT PALMER
VANESSA WILLIAMS
CHER

WMAGI/Greensboro
Johnson/Reynoids

KATHY TROCCOLI
K.D. LANG
Hottest:

LIONEL RICHIE
AMY GRANT
CELINE DION
WILSON PHILLIPS
MARIAH CAREY

WDLX/Greenville, NC
Jackson/Moreland

ELTON JOHN
PETER CETERA
KURT HOWELL
JAMES TAYLOR
LYLE LOVETT
RODNEY CROWELL
Hottest:

JON SECADA
SIMPLY RED
WILSON PHILLIPS
CHER

MARIAH CAREY

WAHR/Huntsville, AL
Bonnie O’Brien

PETER CETERA
KATHY TROCCOLL
ENYA

GLENN FREY
Hottest:

JON SECADA
VANESSA WILLIAMS
SIMPLY RED
MARIAH CARFY
SONIA

WJDX/Jackson, MS
Dave Perkins

BILLY RAY CYRUS
GLENN FREY
PETER CETERA
KATHY TROCCOLI
Hottest:
GENESIS

AtTY GRANT
MARIAR CAREY
CELINE DION
VANESSA WILLIAMS

WIVYiJacksonville
Matthews/West

GLENN FREY
Hottest:
CELINE DION
BONNIE RAITT
MARIAR CAREY
L.IONEL RICHIE
GFNESIS

WTFM/Johnson City
Mark McKinney

NIA PEEPLES
K.D. LANG
BILLY RAY CYRUS
Hottest:

AMY GRANT
WILSON PHILLIPS
CELINE DION
MARIAH CARE(
LIONEL RICHIE

WPEZ/Macon
Jim Frankiin

PETER CETERA
ELTON JOHN
RICHARD MARX
Hottest:

WILSON PHILLIPS
MARIAH CAREY
VANESSA WILLIAMS
ROBERT PALMER
SONIA

WRVR/Memphis
Mark Hamlin

PETER CETERA
FLTON JOHN

JODY WATLEY
Hottest:

LIONEL RICKIE
DAN HILL
VANESSA WILLIAMS
ROBERT PALMER
MARIAH CAREY

WLAC-FM/Nashville
Bryan Sargent

MADONNA
RICHARD MARX
KATHY TROCCOLI
Hottest:
MICHAEL BOLTON
MARIAH CAREY
CELINE DION
ELTON JOHN

JON SECADA

WLTS/New Orleans
Bob Mitcheil

JAMES TAYLOR
PETER CETERA
Hottest:
CELINE DION

AMY GRANT
WILSON PHILLIPS
LIONEL RICKIE
MARIAH CAREY

WMX8B/Richmond
Brian White

ANNIE LENNOX
K.D. LANG
MADONNA
Hottest:

CELINE DION
LIONEL RICRIE
MICHAEL BOLTON
WILSON PHILLIPS
MARIAH CAREY

WRMF/West Palm Beach

Morley/Franco

none

Hottest:

WILSON PHILLIPS
CELINE DION
LIONEL RICHIF
JON SECADA
MARIAH CAREY

WK TK/Gainesville, FL
Allen/don

DAN HILL

PETER CETERA
Hottest:

MARIAH CAREY
WILSON PHILLIPS
CELINE DION
VANESSA WILLIAMS
AMY GRANT

WNMB/Myrtle Beach, SC
Thompson/Adams

MADONNA

GLENN FREY
Hottest:

WILSON PHILLIPS
MARIAH CARFY

AMY GRANT
ROBERT PALMER
VANESSA WILLIAMS

WFFX(Tuscaloosa, AL
Sander Walker

TORL AMOS
KURT HOWELL
Hottest:
GENESIS
KENNY LOGGINS
K.D. LANG
ANNIF LENNOX
RICHARD MARX

KTYLTyler, TX
Janie Baker

MADONNA

GLENN FREY
KURT HOWELL
Hottest:

CELINE DION
GENESIS

WILSON PHILLIPS
LIONEL RICHIE
AMY GRANT

KVIC/Victoria. TX
Tony Davis

none
Hottest:

MARIAH CAREY
LIONEL RICHIE
WILSON PHILLIPS
MICHAEL BOLTON
CELINE DICN

"SALES STRATEGY”

A Radio Management
Handbook For The 90s
by R&R columnist Chris Beck

Now Only $ 17.50° |

Call R&R to order your copy.

310+553-4330

P Postoge and Honding 814 % Tax for CA Besidents

KBIG/Los Angeles
Edwards/Verdery

KATHY TROCCOLI
PETER CETERA
Hottest:

WILSON PHILLIPS
AMY GRANT
MARLAH CAREY
VANESSA WILLIAMS
ROBERT PALMER

KOSThos Angeles
Kaye/Amidon

ELTON JOHN
MADONNA

Hottest:

MARIAH CAREY
AMY GRANT
WILSON PHILLIPS
VANESSA WILLIAMS
ROBERT PALMER

KESZ/Phoenix
Mike Del Rosso

RODNEY CROWFLL
MADONNA
Hottest:

ROBERT PALMER
MARIAH CAREY
JON SECADA
WILSON PHILLIPS
AMY GRANT

KKCW/Portland
Bill Minckler

JON SECADA
Hottest:

K.D. LANG
WILSON PHILLIPS
WYNONNA

CELINE DICN
MARIAH CAREY

KSF1/Salt Lake City
MacNeil/Morris

none
Hottest:

WILSON PRILLIPS
LIONEL RICHIE
GENESIS

AMY GRANT
MARIAH CAREY

B100/San Diego
Gene Knight

MADONNA

ELTON JOHN
Hottest:
CELINE DION
LIONEL RICHIE
AMY GRANT
JON SECADA
GENESIS

KEZR/San Jose
Jan Jettries

ANNIE LENNOX
PETER CETERA
MADONNA
Hottest:

AMY GRANT
KENNY LOGGINS
JON SECADA
GENESIS
RICHARD MARX

KLSY/Seattle
lrwin/Brooks

DAN HILL
COVER GIRLS
Hottest:
CELINE DION
MARIAH CAREY
MICHAEL BOLTON
JON SECADA

KKOB-FM/Albuquerque

Forsythe/Allen

FLTON JOHN

PETER CETERA
Hottest:

AMY GRANT
WILSON PHILLIPS
RORERT PALMER
JON SECADA
VANESSA WILLIAMS

KMJl/Denver
Dave Ward

ELTON JOHN
Hottest:
MICHAEL ROLTON
WILSON PHILLIPS
AMY GRANT
MARIAH CAREY

KSSK-FM/Honolulu
Michae) Shishido

none

Hottest:

MARIAH CAREY
GENESIS

WILSON PHILLIPS

LIONEL RICHIE
CELINE DION

KRNO/Reno
Mitchell/Adamson

MADONNA

K.D. LANG

JODY WATLEY
KATHY TROCCOLI
Hottest:
GENESIS

JON SECADA
CELINE DION

AMY GRANT
WILSON PHILLIPS

KGBY/Sacramento
Sattler/Garcia

PETER CETERA
KATHY TROCCOLI
GLENN FREY
Hottest:
GENESIS
CELINE DION
AMY GRANT
MICHAEL BOLTON
MARIAH CAREY

KISCiSpokane. WA
Rob Harder

PETER CETERA
KATHY TROCCOLI
Hottest:

MARIAH CAREY

JON SECADA
WILSON PHILLIPS
VANESSA WILLIAMS
AMY GRANT

JOY99/Stockton
Candy Stephens

ELTON JOHN
BILLY RAY CYRUS
PETER CETFRA
Hottest:
GENESIS

MARIAH CAREY
WILSON PHILLIPS
AMY GRANT
LIONFL RICHIE

KKLD/Tucson
Mclaughlin/Miller

KURT HOWELL
ELTON JOHN
GLENN FREY
TORL AMOS
PETER CETERA
MADONNA
Hottest:

JON SECADA
CHRIS WALKER
ANNIE LENNOX
ROBERT PALMER
VANESSA WILLIAMS

KYMG/Anchorage, AK
John Roberts

MADONNA

GEORGE MICHAEL
Hottest:

AMY GRANT
WILSON PHILLIPS
ROBERT PALMER
VANESSA WILLIAMS
ANNIE LENNOX
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WKQX/Chicago
Gambie/Shuminas

PETER CETERA
SMITHEREENS
Hottest:

ROBERT PALMER
SOPHIE B. HAWKINS
WILSON PHILLIPS
ANNIE LENNOX
SIMPLY RED

WPNT/Chicago
Lynn Murray

K.D. LANG
Hottest:
GENESIS
MICHAEL BOLTON
CELINE DION
AMY GRANT

ROD STFWART

WARMYS8/Cinclnnati
Michael Grayson

ELTON JOHN
Hottest:
CELINE DION
GENESIS
LIONEL RICHIE
AMY GRANT
MARIAH CAREY

WWNK Cincinnati
Matthews/Maxweli

PETER CETERA
MADONNA

NIA PEFPLES
GLENN FREY
Hottest:

CELINE DION
MICHAEL BOLTON
WILLIAMS BROTHERS
AMY GRANT

ROD STEWART

WLTF/Cleveland
Popovich/Kennedy

ANNIE LFNNOX
RICHARD MARX
VANESSA WILLIAMS
Hottest:

GENESIS

CELINE DION
KFNNY LOGGINS
AMY GRANT
MARIAH CAREY

WKQI/Detroit
Steve Weed

CHRIS WALKER
PETER CETERA
Hottest:

AMY GRANT
WILSON PHILLIPS
MICHAEL BOLTON
VANESSA WILLIAMS
JON SECADA

WENS/Indianapolis.
Knight/Eagan

MADONNA
Hottest:
MARIAH CAREY
GEFNESIS

WILSON PHILLIPS
LIONEL RICHIE
CELINE DION

KMXV/Kansas City
Tom Land

GLENN FREY
MADONNA
B-52'S
Hottest:

KENHY LOGGINS
GENESIS
CFLINE DION
LIONEI. RICHIE
MICHAEL BOLTON

WKTI/Milwaukee
Clayton/Harrison

none

Hottest:
MICHAEL BOLTON
MARIAH CAREY
MR. BIG
GENESIS

TOM COCHRANE

KS95/Minneapolis
Davis/McKeever

BILLY RAY CYRUS
VANESSA WILLIAMS
Hottest:

AMY GRANT

CELINE DION
GENESIS

MARTAH CAREY
JON SECADA

WLTE/Minneapolis
Gary Notan

ELTON JOHN
JAMES TAYLOR
Hottest:

CELINE DION
WILSON PHILLIPS
GENESIS

LIONEL RICHIE
AMY GRANT

KYKY/St. Louis
Greg Hewitt

GLENN FREY
Hottest:
GENESLS
MARIAH CAREY
LIONEL RICHIE
AMY GRANT
CELINE DION

KMJC/Davenport
Chuck O'Brien

none
Hottest:

MARIAH CAREY
CELINE DION

AMY GRANT
WILSON PHILLIPS
VANESSA WILLIAMS

WWSN/Dayton
Shelley James

PETER CETERA
Hottest:

MICHAFL BOLTON
MARIAH CAREY
ROBERT PALMER
LIONEL RICHIE
VANESSA WILLIAMS

WKDQ/Evansville
Bruce Clark

none
Hottest:

BILLY RAY CYRUS
MARIAH CAREY
VANESSA WILLIAMS
WILSON PHILLIPS
SONIA

WCRZIFiint, MI
Patrick/Downey

none
Hottest:

WILSON PHILLIPS
AMY GRANT
MARIAH CAREY

JON SECADA
VAKESSA WILLTAMS

WLHT/Grand Rapids
Dirksen/Brown

ELTON JOHN
RICHARD MARX
KENNY LOGGINS
PETER CETERA
CHER

Hottest:
CELINE DION
AMY GRANT
MARIAB CAREY
WLLSON PHILLIPS
LIONEL RICHIE

WFMK/Lansing
Ray Marshall

NIa PEEPLES
Hottest:

CELINE DION
WILSON PHILLIPS
LIONEL RICHIE
MICHAFL BOLTON
MARIAH CAREY

WMGN/Madison, Wi
O'NeiliFreeman

KURT HOWELL
VANESSA WILLIAMS
STING

Hottest:

MARIAH CAREY

AMY GRANT

KENNY LOGGINS
JON SECADA
WILSON PHILLIPS

KMGL/Oktahoma City
O'Brien/Bennett

ANNIE LENNOX
RODNEY CROWFLL
Hottest:

MARIAH CAREY
CELINE DION
WILSON PHILLIPS
AMY GRANT
VANESSA WILLIAMS

WMT-FM/Cedar Rapids. 1A
Randy Lee

FLTON JOHN
PETER CETERA
GLENN FREY
RODNEY CROWELL
MADONNA

DAN HILL
Hottest:
LIONEL RICHIE
CELINE DION

GENESIS
WILSON PHILLIPS
WYNONHA

KZLT/Grand Forks, NO
Hennen/Roberts

GLENN FREY
MADONHNA

KURT HOWELL
JEFFREY GAINES
TOKI AMOS
Hottest:

WILSON PHILLIPS
AMY GRANT
MARIAH CAREY
JON SECADA
VANESSA WILLIAMS

WAQLH/Green Bay, WI
Jim Taylor

BILLY RAY CYRUS
LYLE LOVETT
GLENN FREY
Hottest:

CELINE DION
WILSON PHILLIPS
AMY GRANT
GENESIS

MARIAH CAREY

WAQLR/Kalamazoo, M|
Lanphear/Wertz

TORI AMDS
JEFFHREY GAINES
GLENN FREY
KURT HOWELL
ottest:
SONIA

ROBERT PALMER
JON SECADA
CHRIS WALKER
CHER

KIZZMinot, ND
Jett Bliss

JON SECADA

KATHY TROCCOLL

Hottest:

LIONEL RICHIE

AMY GRANT

WILSON PHILLIPS
S

GENESLS
MARIAH CAREY

WLDRINW Michigan
Angie Handa

ELTON JOHN
MADONNA

Hottest:

WILSON PHILLIPS
AMY GRANT
MARTAH CAREY
ROBZRT PALMER
VANESSA WILLIAMS

WLQR/Toledo
Kendalt/Cooper

MADONNA

TORZ AMOS
GLENN FREY
JEFFREY GAINES
KURT HOWELL
Hotest:

WILSON PHILLIPS
CELINE DION

AMY GRANT
HMARZAH CAREY
VANESSA WILLIAMS

KMAJ/Topeka, KS
Dave Waters

GLENN FREY

KURT HOWELL
KATZY TROCCOLL
GEORGE MICHAEL
BILLY RAY CYRUS
Hottest:

CHRIS WALKER
KOBERT PALMER
JON SECADA
VANESSA WILLIAMS
ANNIF LENNOX
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MADONNA (16)
TRACY CHAPMAN (5)

BRUCE COCKBURN (5)

BILLY RAY CYRUS (5)
ELTON JOHN (5)
PETER CETERA (4)
STACY EARL (2)
KURT HOWELL (2)
GEORGE MICHAEL (2)
DAVID SANBORN (2)
SMITHEREENS (2)

WILSON PHILLIPS (15)

MARIAH CAREY (13)
AMY GRANT (12)
ROBERT PALMER (9)

VANESSA WILLIAMS (9)

LIONEL RICHIE (8)
MICHAEL BOLTON (6)
CELINE DION (5)
ANNIE LENNOX (4)
RICHARD MARX (4)

JON SECADA (4)

KGBX/Springfield, MO
Baker/Cannon

MADONNA

GLENN FREY
Hottest:
LIONEL RICHIE
MICHATL BOLTON
MARIAH CAREY
AHNIE LENNOX
ELTON JOHN

KViCNictoria

WKTI/Milwaukee

91 Current Reporters
87 Current Playlists

Called In Frozen Playlist (1):

Did Not Report, Playlist Frozen 3

WRMF/West Palm Beach
WYXR/Philadelphia

o

WGMT/Burke

Mountain, VT
Steve Chizmas
MADONNA
SHAKESPEAR'S SIST
TRACY CHAPMAN
Hottest:
MICHAEL BOLTON
K.D. LANG
ANNIE LENNOX
RICHARD MARX
JON SECADA

WEIM/Fitchburg, MA
Jack Raymond

MADONNA

TRACY CHAPMAN
BRUCE COCKBURN
STACY EARL
HOOKED ON BEATLES
Hottest:

MARIAH CAREY
WILSON PHILLIPS
AMY GRANT
ROBERT PALMER
VANESSA WILLIAMS

WECQ/Geneva, NY
Dennis Federico

ELTON JOHN

PETER CETERA
MADONNA

Hottest:

MARIAH CAREY
CELINE DION
WILSON PHILLIPS
VANESSA WILLIAMS
AMY GRANT

WHAI/Greenfield, MA
Deanel/Archer

MADONNA

BRUCE COCKBURN
TRACY CHAPMAN
Hottest:

WILSON PHILLIPS
LIONEL RICHIE
VANESSA WILLIAMS
ROBERT PALMER
MARIAH CAREY

WAFL/Milford, DE
Mike Polo

BILLY RAY CYRUS
MADONNA

RED HOT CHILI PEP
Hottest:

VANESSA WILLIAMS
WILSON PHILLIPS
SONIA

LIONEL RICHIE
RICHARD MARX

WSUL/Monticello, NY
Mulharin/Wilson

MADONNA

Hottest:

AMY GRANT
WILSON PHILLIPS
MARIAH CAREY
ROBERT PALMER
VANESSA WILLIAMS
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K.D. LANG/Constant Craving (Sire/WB)
BILLY RAY CYRUS/Achy Breaky Heart (Mercury)
RODNEY CROWELL /What Kind Of Love (Columbia)
NIA PEEPLES /Faces Of Love (Charisma)
WYNONNA/She Is His Only Need (Curb/MCA) . .
STACY EARL/Slowly (RCA)
INDIGO GIRLS/Galileo (Epic)
KURT HOWELL /We'll Find The Way (Reprise)
LYLE LOVETT/She’s Already Made Up Her Mind (Curb/MCA)
HEATHER MULLEN/Night By Night (Atco/EastWest)

New artists have not yet had an AC Breaker.

WYKZ/Beaufort, SC
Mark Robertson

none
Hottest:

LIONEL RICHIE
AMY GRANT
WILSON PHILLIPS
CELINE DION
GENESIS

WGSV/Guntersville, AL
Jackson/Mason

SOPHIE B, HAWKINS
BILLY RAY CYRUS
STACY FARL
SMITHEREENS
MADONNA

Hottest:

WILSON PHILLIPS
AMY GRANT
MARIAH CAREY
ROBERT PALMER
VANESSA WILLIAMS

WKCX/Rome, GA
Randy Quick

MADONNA

TRACY CHAPMAN
BILLY RAY CYRUS
Hottest:

MARIAH CAREY
VANESSA WILLIAMS
JON SECADA

ANNIE LENNOX
RICHARD MARX

WSKI/Montpelier, VT
Jim Severance

ELTON JOHN
SONIA

COVER GIRLS
MADONNA

OLIVIA NEWTOK-JOH
Hottest:

WILSON PHILLIPS
CELINE DION
LIONEL RICHIE
ROBERT PALMEF
JON SECADA

WTSX/Port Jervis, NY
Liz Foxx

BRUCE COCKBURN
MADONNA

GEORGE MICHAEL
Hottest:

WILSON PHILLTPS
CELINE DION
MARIAH CAREY
MICHAFL BOLTCN
VANESSA WILLTAMS

WTTR/Westminster, MD
Brian Beddow

MADONNA

ANNIF LENNOX
PETER CETERA
Hottest:
MICHAEL BOLTCN
WILSON PHILLIPS
SONTA

SIMPLY RED
CHRIS WALKER
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jennifer-warnes fakes aim
with her new album The Hunter
Featuring the first single “Rock You Gently"
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WABJ/Adrian, M|
Bruce Goldsen

none

Hottest:

AMY GRANT
CHER

MICHAEL BOLTON
MARIAH CAREY
SIMPLY RED

WCMJiCambridge OH
Schott/Wilson

ELTON JOHN
PETER CETERA
SMITHEREENS
LYLE LOVETT
BILLY RAY CYRUS
Hottest:

WILSON PHILLIPS
AMY GRANT
MARIAH CAREY
JON SECADA
EDDIE MONEY

WFRO/Fremont, OH
Larry Ziebold

MADONNA

BRUCE COCKBURN
DAVID SANBORN
KATHY SLEDGE
Hottest:

WILSON PHILLIPS
LIONEL RICHIE
AMY GRANT
MARIAH CAREY
ROBERT PALMER

KSCBiLiberal, KS
Mark David

MADONNA

TRACY CHAPMAN
EN VOGUE

KURT HOWELL
Hottest:

WILSON PHILLIFS
AMY GRANT
MARIAH CAREY
VANESSA WILLIAMS
ROBERT PALMER

KKIS/Concord, CA
Ken Boesen

ELTON JOHN
MADONNA
Hottest:
MICHAEL BOLTON
AMY GRANT
ROBERT PALMER
LIONEL RICHIE
WILSON PHILLIPS

KBLQ/Logan, UT
Jackson/White

RODNEY CROWELL
MADONNA

ONE 2 ONE
Hottest:

WILSON PHILLIPS
AMY GRANT
MARIAH CAREY
CELINE DION
LIONEL RICHIE

KTID/San Rafael, CA
Bob Gowa

PETER CETERA
KATHY TROCCOLIL
ELTON JOHN
BILLY RAY CYRUS
MADONNA
Hottest:
GENESIS

CHER

MARIAH CAREY
CHRIS WALKER
ANNIE LENNOX

KSCQ/Silver City
John Alsip

BRUCE COCKBURW
DAVID SANBORN
GLENN FREY
GEORGE MICHAEL
Hottest:

AMY GRANT
CHRIS WALKER
ROBERT PALMER
LIONEL RICHIE
ANNIE LENNOX

"warnes | Thelong-awaited follow-up Ac Add Date
37&#’”#& ) ' Famous Blt:e Raincoat
June 29th

<

featuring songs by:
Denald Fagen
Leenard Cahen
Todd Rundgren
and
Jennifer Warnes

KATW/lLewiston, ID
Rik Mikals

KURT HOWELL

Hottest:

G ey 20 Corem P

STING ¥

MICHAEL BOLTON Did Not Report, Playlist Frozen (1):
RICHARD MARX WABJ/Adrian

ENYA

Associate Reporters are AC stations in unrated markets with aggressive approaches
toward new music. Although they do not contribute to the AC chart, their consensus Most
Added and Hottest records serve as advance indicators of format hits.
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70 e June 26,1992
39 REPORTERS 31 REPORTERS
wow JUNE 26, 1992 wow JUNE 26, 1992
€ RANDY CRAWFORD/Through The Eyes Of Love (WB) . . . . . “Rhythm" € DAVID SANBORN/Upfront (Elektra) ... ....... ... .. “Full” "“Soul”
;€ GRANTGEISSMAN/Time Will Tell (Bluemoon) . ....................... “Time" 2 €@ BOBBY WATSON/Present Tense (Columbia) . ... ... ............ “Hey" "Love"
3 € GROVER WASHINGTON JR./Next Exit (Columbia). . .................. “Greene” s+ @ EDDIE DANIELS & GARY BURTON Benny Rides Again (GRP) .. .. ... .. “Stompin' "
s @ OAVID SANBORN/Upiront (Elektra) ........................... “Full” “Soul” 3 @) BENNY GREEN TRIO/Testifyin'-Live At Village Vanguard (Blue Note)* .. .. ... .. “Bu's”
& @ NICKY HOLLANOicky Holland (Epic) ........................ .. “Ladykiller” 7 © GRPALL-STAR BIG BAND/GRP All-Star Big Band (GRP) .. . . . . “Maiden" “Footprints”
0o @) SPYROGYRA/Three Wishes(GRP). .................... .. “Pipo's” "Jennifer's"” 6 @ DELFEAYO MARSALIS Pontius Pilate’s Decision (NovusRCA) ... .. "Weary" “"Adam"”
5 @ BONEY JAMES/Trust (Spindletop) .. ............................ “Beautiful” 1 @) TERENCE BLANCHARD/Simply Stated (Columbia) . ... . ..... .. ... “Lit" “Central”
4 8 OTTMAR LIEBERT + LUNA NEGRA/Solo Para Ti (Epic) . “Reaching” “Samba” "Black 0 @ EDTHIGPEN TRIO/Mr Taste (Justin Time) .. ................... .. “Sometime”
12 @) STRUNZ & FARAH/Americas (Mesa). .......................... .. "“Candela” 5 9  TONY WILLIAMS/The Story Is Neptune (Blue Note) . ... ... .. “Neptune™ “Blackbird
1 @ GEORGE HOWARD/Do | Ever Cross Your Mind (GRP) .. ................. “Again” 2  SHIRLEY HORN/MHere's To Life (Verve Forecast/PolyGram). ... ....... ... ... ..
5 WAYNE HENDERSON & NEXT CRUSADE/Back To The Groove (PAR) ... ... “Rosa” 15 ) ANDY NARELL/Down The Road (Windham HiliJazz) .. .. ... ... “Disorderly” Sugar”
g 12 RICARDO SILVEIRA/Small World (Verve Forecast/PolyGram) . ........... .. "“Small” 20 & WYNTON MARSALIS SEPTET Blue Interlude (Columbia) . . . . . . . “Band" “'Sometimes"
1w @  ANNIE LENNOX/Diva (Arista) ... ..... ... “Why" 8 13 ROY HARGROVE/The Vibe (Novus/RCA) ... ... ...... ... ... ... “Caryisms”
19 O RONNY JORDAN/Antidote (41h & Broadway/island) ... ............ ... ....... u & GROVER WASHINGTON JR./Next Exit (Columbia) .. ...... ... ... “Take" “Only”
7 15  SPECIAL EFX/Global Village (GRP). . . ... ..o oo 15 @ CHARLIE WATTS/Tribute To Charlie Parker With Strings (Continuum) . ... ... ... ..
v O  K.D.LANG/Ingenue (Sie/WB) . ... ... ... ... “Constant” 29 NATADDERLEY/The Oid Country (Enja)........... ... .......... “Daddy"
[ DEBUT PP EVERETTE HARP/Everette Harp (Manhattan/Capitol) .. ... ............... “More” 9 17 HAROLD MABERN TRIO/Straight Street (DIW/Columbia) .. ..... “Worry" Seminole”
2 @ DOUG SMITH/Labyrinth (American Gramaphone) . .. Traveling"” “Blueskies” “Evening” 13 18 ARTURO SANDOVAL/ Remember Clifford (GRP) ....................... “Joy”
77 19 PETER WHITE/Excusez-Moi (Sin-Drome) . . . ......................... “Drive” 2 ® STRAIGHT AHEAD/Look Straight Ahead (Atlantic) . ........ ... “Light” "Touch”
6 20 YANNI/Dare To Dream (Private Music) . . ............................ “Desire” 21 €D KING & MOORE/Potato Radio (Justice) . ........................ “Sing"” “Four”
BREAKER €)) ARTPDRTER/Pocket City (Verve/PolyGram) ... .. .................... “Myselt" 2 € DAVESTRYKER/Guitar OnTop (Ken) ............... ... ... .
21 22 BILLY WALKER JR./Untitled (Geflen) ... ... ..................... “Perfect” % € KIRSTEN GUSTAFSON/You Taught My Heart To Sing (Atlantic) ... . ... . “Celie’s”
23 €D NEVILLE BROTHERS/Family Groove (A&M) .. ................... “See” “Line” DEBUT P> €B  TOM SCOTT/BornAgain(GRP) ... ..... ... ... . ............ .. Free”
2 €@ DIEGD MDDENA & JEAN PHILLIPE AUDIN/Ocarina (Private Music) . “Implora” “Bonecas” 27 € WARREN BERNHARDT Reflections OMP). ... ... ... ... ... “Cordobalgia”
27 €5 ANDY NARELL/Down The Road (Windham HilllJazz) . ..... ... ... “Blue” “Kalinda” 2 25 HENRY BUTLER/BIues And More, V.1 (Windham Hillfdazz) ... ... .. “Diddley” “Lucky”
20 26 DAVID BLAMIRES GRDUP/The David Blamires Group (Nova) . . . . “Remember” “Deep’ BREAKER €@ GERRY MULLIGAN/Re-birth Of The Cool (GRP) . .................... ... .
13 27 TOM GRANT/In My Wildest Dreams (Verve Forecast/PolyGram) ............. “Love" 0 €% SPYROGYRA/ThreeWishes (GRP). .. ... ... ... ............. . "Breathless”
"DEBUT P €D CARL ANDERSON/Fantasy Hotel (GRP) ... ... ................... “Closest” DEBUT P> €©  CHRISTOPHER HOLLYDAY/And I'll Sing Once More (Novus/RCA) ... ... ...,
% € CELINE DION/Cefine Dion (EpIC)* ... .. ..oooie o “Hallway"" DEBUT P €0 GUST WILLIAMS TSILIS/Sequestered Days (Enja) .. ........... .. “Lisa" “Choice”
% @ LETHAL WEAPON 3/Soundtrack (Reprise)* ... ..................... “Probably” OEBUT P> €  TANAREID/Passing Thoughts (Concord) . . .......................... “City”

* Keeps bullet due to continued growth.

PESSSSBESIN HOTTEST LPs| HOT TRAGKS

AL JRAEAD (22) % G cosm 7 | ]
BRIAN KEANE (16) SNDLL GBS
N (13)
TOM BORTON (12) GROVER WASHINGTON JR. (13)
DON GRUSIN (11) K.D. LANG (10)
T-SQUARE (10) CEOREEOWARDIM
CABO FRID (9)
RODNEY FRANKLIN (8) L
| DWIGHT SILLS ((8)
| RENE TOLEDO (8)

No Tracks Qualified
This Week

LUNA NEGRA (8)
STRUNZ & FARAH (8)

*AL JARREAU “‘Heaven And Earth’’ (Reprise) 27/22

Rotations Heavy 5/2. Medium 6/5, Light 16/15, Total Adds 22, WCDJ. WQCD, WJZE, KOAI, KACE, KJZZ, KIFM, KBLX,
KKNW, WGMC, WFAE, WLOQ, WAMX, KEZL, KXDC, WNGS. WMGN, KCLC, KMXK. KBCO, JZTRAX, KKLD Heavy WNUA.
WNWV, KHIH. BREAKER this week.

**CARLOS GUEDES “Toda America” (Heads Up) 2572

Rotations Heavy 1/0. Medium 8/0, Light 16/2, Total Adds 2. WCDJ, KKLD. Heavy JZTR/X. CHART EXTRA this week.
**LOREENA McKENNITT “The Visit” (WB) 2411

Rotations Heavy 9/0, Medium 6/0, Light 9/1, Total Adds 1, KOAI Heavy KKSF, WCLZ, KWVS. WAMX, KEZL, KTCZ, KCLC
SS. MS CHART EXTRA this week.

EVERYTHING BUT THE GIRL ‘‘Acoustic” (Atlantic) 21/4

Rotations Heavy 4/0, Medium 5/0, Light 12/4. Total Adds 4, WJZE, KBZN. KTNT, KKLD Heavy KOAI, WNWV, WAMX,
KMXK

T-SQUARE “‘Megalith’’ (Columbia) 20/10

Rotations Heavy 1/0, Medium 5/0. Light 14/10, Total Adds 10, KOAI, WNUA, KACE, KIFM, KKNW, WCLZ. WGMC, WFAE,
KWVS, KEZL Heavy WNWV

SWING OUT SISTER *‘Get In Touch’ (Mercury) 19/7

Rotations Heavy 2/0, Medium 6/3, Light 11/4, Total Adds 7, WNUA, KACE, KIFM, KEZL. KXDC. WVAY, KKLD Heavy
WNWV, WCLZ

BOB BALDWIN ‘‘Reflections Df Love” (Atlantic) 1911

Rotations' Heavy 4/0, Medium 10/0. Light 5/1, Total Adds 1, WNWV Heavy. WJZE, KOAI, WJZZ, JZTRAX

STEVE HAUN “Victory” (Silver Wave) 1772

Rotations' Heavy 2/0, Medium 4/0, Light 11/2, Total Adds 2, KBZN, KTNT Heavy: KLTR, 88

BRIAN KEANE ‘‘Common Planet”” (Manhattan/Capitol) 16/16

Rotations. Heavy 0/0, Medium 2/2, Light 14/14, Total Adds 16, WJZE, WNUA, WNWV, KBZN., KIFM, KKNW, WGMC, WFAE,
KWVS, WAMX, KTNT, KEZL, KBIA. KCLC. KMXK, SS

RENE TOLEDO “‘The Dreamer” (GRP) 16/8

Rotations Heavy 1/0, Medium 2/0, Light 13/8, Total Adds 8, WQCD. WNUA, KIFM, KKNW, WCLZ, KXDC, KBCO. SS. Heavy.
KLTR

DEEMS “‘Living Deems’’ (Nastymix) 16/2

Rotations Heavy 1/0. Medium 6/0, Light 9/2. Total Adds 2. KIFM, KKLD Heavy WGMC.

*Keeps bullet due to continued growth.

INISIEDDEINRE! HOTTEST LPs | HOT TRACKS |

HUGH MASEKELA (7)
FREDDIE HUBBARD (6)
MARIO BAUZA (5)
SAL MARQUEZ (5)
MULGREW MILLER (5)
LARRY NOZERO (5)
DWIGHT SILLS (5)
JUSTIN ROBINSON (4)

**HERB ALPERT “Midnight Sun” (A&M) 26/2

Rotations Heavy 3/0, Medium 11/1, Light 12/1, Total Adds 2, KPLU. WEBR Heavy WDET, WFPL. WTEB CHART EXTRA
this week.

*JIM HALL “Subsequently’”” (Music Master) 21/2

Rotations Heavy 2/0, Mecum 14/1, Light 5/1, Total Adds 2, WRTI, KMHD Heavy. WBGO. WUSF BREAKER this week.
**BILL WATROUS ‘‘Bone-ified”’ (GNP/Crescendo) 21/2

Rotations' Heavy 3/0, Medium 12/0. Light 6/2, Total Adds 2, WEBR, KSLU. Heavy WNOP. KMHD, KSDS CHARTEXTRA this
week.

**AYDIN ESEN ‘“‘Anadolu’’ (Columbia) 211

Rotations. Heavy 3/0. Medium 5/0, Light 13/1, Total Adds 1, KMHD. Heavy WDET, KJAZ, WFPL CHART EXTRA this week.
*JUSTIN ROBINSON *‘Justin Time"" (Verve/PolyGram) 20/4

Rotations Heavy 3/0. Medium 8/0. Light 9/4, Total Adds 4, WYJZ, KPLU, KLCC, CJ Heavy WBGO. WRTL KJAZ BREAKER
this week.

*HUGH MASEKELA ‘‘Beatin’ Aroun De Bush” (Novus/RCA) 19/7

Rotations' Heavy 0/0, Medium 7/1. Light 12/6, Total Adds 7, WCPN, KATZ, KPLU, WFPL, KUOP. WEBR. WKRY BREAKER
this week.

*REBECCA COUPE FRANKS “All Of A Sudden” (Justice) 1973

Rotations' Heavy 1/0, Medium 6/1, Light 12/2, Total Adds 3, WCPN., KMHD, WEBR Heavy WRTI. BREAKER this week.
*SID JACOBS “It’s Not Good Night” (Best) 19/3

Rotations Heavy 1/0, Medium 1011, Light 8/2, Total Adds 3, WYJZ, WSIE. WVPE Heavy KUOP BREAKER this week.
CHERYL BENTYNE ‘‘Something Cool” (Columbia) 15/2

Rotations' Heavy 1/0, Medium 3/0, Light 11/2, Total Adds 2, WNOP. WUSF Heavy KXJZ

COURTNEY PINE *‘Closer To Home"' (AntillesAsland) 151

Rotations Heavy 2/0, Medium 7/0, Light 6/1, Total Adds 1, KATZ Heavy WTEB, WKRY

JEREMY STEIG “Jigsaw™" (Triloka) 14/3

Rotations Heavy 2/0, Medium 6/1, Light 6/2, Total Adds 3, WYJZ, KATZ, WVPE Heavy WAER. WTEB

DAVIO SANBORN (18)
BOBBY WATSON (13)
BENNY GREEN TRIO (11)
EODIE DANIELS & GARY BURTON(9)

GROVER WASHINGTON JR. (9)
GRP ALL-STAR BIG BAND (7)

ROY HARGROVE (6)

TONY WILLIAMS (6)

No Tracks Qualified
This Week

S RREE R S R L e S e

* Uncharted Breakers denoted by one asterisk. ** Chart Extra denoted by two asterisks.

JUSTIN
ROBINSON
7 Jystin Time”
Life” BREAKER!
TOP P MOST ADDED!
Contact: Jennifer Phelps (212) 333-8347 Rachel Lewis (212) 333-8119

COURTNEY
PINE
"Closer To

Home”
NEW & ACTIVE

SHIRLEY HORN
"Here's To

HEATING UP FOR SUMMER

COURTNEY PINE

“Closer To Home”
NEW & ACTIVE

ART PORTER
"pocket City”

BREAKER &)
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e e MGN/Msdison SR s KXDCAdonteray
¥ g NIV aughy Shoremilt
St G O'NeHlVaughn
S AL JARREAD REWE TOLETO
———— Hottest; CIAO MDMDG
TANNL RODNEY FRANKLIN
WYAY/West Dover BILLY WALKFR, JR. BORTOR
Jim Sing Hinearbeil AL FFX AL JARREN)
.. . K.D. LANG SWING OUT SISTER
) xéfc;i!s TELLOMIAKETS DON SRUSIN
Surie o sisten —_ RORY JORDAN R s - Hotteat:
WCDMBoston WCL2fPortisnd, ME prees GROVER. WASHINGTON KHHDen, e e
3 HUGH WNUAIC s RANTY CH
Lawrence/Snith s s hicago GEORGE HOWARD KTCZWinnieepolls KertahCobb HEVILLE RROTHERS S RD)
Mike Fischer i GROVER WASHINGT W
Jazek redrickse! WBOY JUMKIES
AL armEm WAYNE HENDE: e A FODHEY FRANKL O R " e et [ ]
DOm0 - Eedlel] T oL IR gt KIFW/San Disgo CrmT ot
AFT PoRTER PV GIHA Sl FRANK GR ) re: O"ConnotiSchandel
HARF DAVID SANBORN SWING OUT 31STER 31T RICARDC SILVEIRA
oKL FRAKLIN KILAUEA - I— RENE TOLEDO e STRUIC & FaRA ART FORTER
CARLTS GUEDES. GUIP DAVES = ———— g A JATRERY WING OUT SisTeR
ot Sast STRUNZ & FaRan NASTIC T-squake s HICKY HLLIND AL JARRENO
STRIZ 5 FARM HAPPY RHODES IF Lot HIGH WASEKPLA WAMXjAnn Arbor pared ANNDY CRAVFORD ERMS
Sown Soran Pk Wb iR i e K. L KACELoL Angeles iy GuSOnt P e
LAVID SANBORN CittonMay
TRANT GELSSUN ARMIE LOMOX CHIP DAVIS LOREEXA MCKENNLTT oret TOLFDO
BONEY S T-UARE OTRAR Ll S RN AL JAAREN XENIT BLAKE Antorett Russelt i T a0y ELTON Jo
STEVE LaURY SO 1 SouL. JEAN MECHEL—KAJDAN AL JAUREA DWISHT SILLS STORY
WOCD/New York CARD FRIO Ceat: BRLAN KEANE STRUNZ & FARAH [SLEY RAOTHERS YEMNY GOLDBERG HERYL SENTYNE
Maidonaido/Davia fiotteat: GEDRGE HOMARD DEL SR OWIGHT SILLS BRIAN KEANE
LB, LAMG DAYID SANBORN POPS STAPLES KCLCISt Charles SWING QUT SISTER T-SQUARE AL JARREAD
AL JARREAL LOREENA MOXEWN]TT RANDY CHAWFORD MARC ALMONT Jude Corbrett HUGH MATEXELA TLLF BROTHERS Hotteat:
o SWING OUT SISTER GROVER WASHINGTON i T=SQURF TOM BORTM ANNIF LEWNOK
AFTER FIVF a2 HERG 4] PERT BOREY JAMES MELISSA ETHEPLIGE MIDNIGHT XTE Hot et Hottear: LILE LOVETT
RENE TO! DO MODEWA & AUDIN x.D. g:‘;iu:;(bs RANDY CRAWFORD OTTMAR LIgBeaT TRACY
HUGH MASEKFLA LOREENA MCKENNITT - JEOHGE HOWARD K.D. LANG TOR] AMLS
ot taat WGMCRochester """"”f"""’“‘ GRANT GEISSHAN AL JARREAU GROVEY WASHINGTOM CELINF 01w IN0IGO GIRLS
DAVID SANBORN Eric Gruner Bernie Kimball ANKIF LFWNOX SRIAN KEANE DAYID SAMEORN RRIDY CRAWTORD
GROVER dASHINGTON MICHT SLLuS EBUACT] GRANT GELSSHAN DAYID SANROR JAZZ TRACKS
RONNT JORDAN £l ROBIN CIW KINT/Oklahoma City ~ CARO FRID Ant Good
IR0 GrAs CABO FAIQ RADHIKA MILLER JoneuStewart Hottest: KJZZPhoeni KBLX/San Franciseo "
GEORGE #dARL ™ oS NEAL eI GRANT GEISSMAN 81 Shedd Kevin Brown (CTHIE ]
EY FRANKLIN CABC FRIO grglgm " m\:ﬁ"l :‘;J:}”FW
W.ZETWaahl . 0.C AL JARREAU R FIVE JAZZ WICHAL URBANTAK AL JARREAY
ey 1A KFANE felt b EVERYTHING BT TE AR PORTER TOM BORTON RODNEY FRASKLIN CARD FRIG []
KITT w0aMd ttast! BRIAN KEANE DOUS MITH MASERELS ART PORTES PETER QUEFETT
BRIAN KEWNE ERRY LLIGRH T STEVE HAUN CARO TRIY Hottest: VIGHT SILLS
%, BT THE T-SQUARE NICKY HOLLAND test: KMXKISL Clovg IAJFE OAVID SaNBORN uralgr L)
THIRD WORLD Hotvest RANDY CRAGROSD GRANT GETSSHAN Tam Waketisld A JAUREAY ZELINE DI s Tty
ANA GRANT GEISSMAN Al DAVID BLAMIRES 370 WL SILL ERGE HWAR: TEORGE HONARD
AL JARREAY KINSTEN GUSTA FLINE DIoN GROVER WASHI® BRIAR KEANE Mouta.t. RRHDY CPAWFURD
et MOPIRG 4 JIM MICH LETHAL PAPON 3 AL JARREAY DAVID SANBORN RVER WASHINGTR LLialoll 3
STRUNZ & FARAH DAVID SANBO SMTNG QU SISTER e o SPYRO GYRA el . . .
GROVET WASHINGTH DOUG MY - = BONEY A KKSFSan Francisco
RONNY  JORDAN LYLE LOVETT R RO
el iy SPUILLF SRR s Soronn o — SOUNDSCAPES
DAVID SANRORN -0, LaNG Hottasat: Paul Hunter
FVFATTHING &UT THE XB2) H Laks C| .n:t HIP LAVIS
i " o o SETER AFRTT
NeisoriArmistesd e v
KBIA/Columbia GREGG KARUTAS SOCTT BERRY
— EVERYRAING BUT THF SPECIAL £FX A0 N
oo e AEICaare Onren Hettwage STEVE <N PETER WITE BRI KEANE
ety aul Stridling DON GRUSIN BRLAK (ERNE RENE TOLEDO
b e BATAN KEaNE Hot teat: KKNWiSestile Hyents
5 e Hottear: K.D, LANG Nick Francis MDDENA & AUDIN
e e B e i
' Lol
vk Ly o RONNY xgﬁ RANDY RAWFORD SAIAN XKEANE SHANT GELSSMAN
DAGHT STLLS 9 Scarvorough T IS 2 L300 i :mc:::cm
: T-SQUARE
SPYPO GYRA . STARSTREAMS
SABD FRIO plotrest)
KOAUDattas NICKY HOLLAYG ! TOM GRANT Forest
Monica Logan KWVB/Corpus Christi  payID sauvmoR it SAEOG KARURAS WHITE SANOS
Jane St. John :mr;:?gfm K., ;r:_m\n LIFBERT JAY SQOTT BERRY
ol ot RANDY CRANFOST CIAL FFX Rottest:
i CRANT GETSoMRY 39 Current NAC Reporters BILLY VAXER, Jn, o
B RICKRDO SILYFIAK HICHEL UYTTEBROEK
It 36 Current NAC Playlists OTDAR LIEBERT
DAVE WECKL wu o
g Church/Huntington  WNGSIW. P LOREEMA MCKEMITT
] e Did Not Report, Piayiist Frozen (3):
HBRLAN KEANE A JAAREAU Ross Block KKLOB{Tucson
LETHAL WEAPON 3 KKSF/San Francisco KEZLFrosno
DON GRUSTN AL JARREAU McLaughlin/Miller
Sl COURTHNEY PINE 0GR KQPT/Sacramento el LT s:v::mnu
e AFTER FIVE JAZ AL IARREAS D ARENSTORE
Hottest: SR e RONNY JORDAN WJZZ/Detroit DOW SAUSTN SMING OUT SISTER
RANT GELSSMAN NN BORTON Hottast: T-SQUARE. RTOR
DEMA & AUDIN B GRANT GEL39MAN O BORTON CARLOS CANDES
T b Hotteat: GEDRCE HOVARD Did Not Repdrt For Two FOONEY FRAELLY
ANKIE LEWNOX CROVER waminGTow PIRO CIRA SMING OUT SISTER XM GRUSIN
LOREENA HOCFWITT AT GELSIMA D Consecutive Weeks, Not Used BRIAK XEANT veserre Lo
OTTMAR LIPBERT NG Hotest: BT THE
TRl AENDERSON, in This Week's Data (2): AWNIE LEHCR PPTE DaLKE SUARTE pet
= em RANDY CRAWSOHD teat: .
KTWV/Los Angeles GRANT CELSSHR TN IS
BONEY JAMES DANCING FANTASY
WNND/Raleigh STRUKZ & FARAH .0, LaNG
NICKY
STRUNZ & FARAH H

CONTEMPORARY JAZ,

R e o i o WOET/Detron WVPEISouth Bend-
e ey 1 o
e " s e peics
b e Lk e DR, Jom EbyBiddie
e i SAL KARQUEZ sosTON
WTEB/Groeni w » it WSIEEdwardavite SID JacoRs
h ICPNIClevela DHIGHT SILLS
m Il L) Harvey Zay SKTHDOL GrA pewsin M Eiobracht Fian S
DHIHE SILLS . ~ STRAIGHT RHEAD E FRANKLIN
BHIAN KEANE SERRY MULLISAN ROB_ MCOONNELL 510 JACoRS DON GRUSIN
DAVE KIKOSKL —_— DAVID MURRAY QUART  MENDRYX & VERA ettt AL JARREAU e @
WBGONewark WEBAButtslo WFPLLoulsvitie Hottest: ORI " ;%:%NM“:A e PAVID SANBORN B
wrton Briscos Stow ECh RCHEST! : &
Thurkton Br Al Walkack Loatie Saewart i Val Coleman REDRCCA COUPF Fw  3OWY GRERN Tho TN MLLING STRALST A
COUPE FAAR FREDDIE HUBBARD HEWB ALPERT CHARLIE WATTS D et por SOBBY WATSON AVE
MILGREW “T1LER G MASEXELA CASD FAI A0t HARGHOVE IR e HUGH MASERELA b onrs T RNT o€ 1SuN SARAH VAUGHAN
SN AT PN HICUL URBANLA GRP ALL-STAR BI5 B MULGREY MILLER MICHEL PETRICCIANI  EO8OY WA ik test: i
JAVDR JACKSON GRANT CE1SS4aN MARIO BAUZA gméolﬂneg Hottest: AN CHRISTOPHER rOLLYD
AR BAUZA PHIL. w0005 KSLUMammond e KWAMKHS1 Louls ART PORTER
HGZERD G.IFPORD JORDAN BI MORKING & JTM NICH John Placiotis JOE WILLIAMS BOBBY WATSON NATZSL Louls Kelly Walker DAVLD SANBORN
FREDDIE HUBBARD ] ABDULLAY (B Hottest: GRP ALL-STAR BIG B Antona/Esson SPTHO GTRA :
Hot Lest: TAKARETD STRURE & FARAK NAT ADDERLEY TONY NILLIAXS TERFHCE BLANCHARD 3 GROVER JASHINGTON i
RORGE RCB. HCOOMNE-L IGT SILLS CABC FRIO DANIELS 4 BuET RAT RODERLEY HAT ADOERLEY -
SHIRLFY HORK SATHINN BEX AERIAM fottest : R, SOMK DAVID SANBORM HUGH MASEXELA KIRSTRN GUSTARSON
HAMILTON, PEPLONSK LARRY KozEF0 DAVIE SANBORN AL MNDERION AATSON RENE TOLEDO SHER
JUSTIN ROBINSON BILL WATROUS DANIELS & BURTN BLLL WATROUS Lo P i) Bt [ Dl ROY_ HARGROVE
TONY VILLTIS TOM BORTON GRE ML-STAK 816 8 test: e e HAROLD “ABER
Hotven: SHALEY A DAVID SANBORN et o
TWPhiadeiphi o Graa ACCAMOR, GROVER WASHINGTTM
:l:' e RP ALL-STAR BIG @ GRANT GELSSMAN CLARK 4 Jackson
ARTURD SANDOYAL. WMOT/Nastwiile BOHEY JAMES areats
FREDDAE KUBBARD TONY J1LLIANS Greg Lew SPYRO GYRA SRt
I HALL DAVID SANEORN
SAL WAQUEZ st et reenal
ReWE TOLEDO OFFEE & JAZZ DANIELS § BURTON
JOHN LEITHAM sw m:. GAP &L, -STAA BIG & WKRY/Key Wost U)oy ]
Hottest: SEWNT SREBN TRI0 Simon Hendelx
WY GREPW TRIO O MCOOMNELL JOM MCLAUGHLEX TR
BOBBY WATSON STEFAN SCADGIARE T £D TRIGFEN TRIO
TFRENCE BLANCHARD FENEF LFE "ND‘CE & b
DAVID SANBORN JUSTIN AOBINSON WSHAReieigh TLLE AROTHER . 3 T i
SROVER RASHINGTON WIHT SILLS Rashad Mubaimin SR ALL-STAR RIG B b e e KSO8/San Diego KPLUMTacoms-Seattle  KUOPIStockton __:&
CLIFPORD JGKDAR 3. iotiest: Ha B et HegemeniSustt Jos Cohn
Hotteat: RLES L1 0TD R ot e ~ §
et DAVID SNBORM - - SEORGE COLEMAN HUIGH HASEKELA WIGHT SILLS
ARTURD SANDOVAL ANDT KARELL ROMMIE ClrBER HEXB ALPERT HUGH MASEKFLA
ARTHUR TAY: SURTON & BLET KX.ZiSecramento  CAREN LUWDY BOSTON JAZZ ENGEVS  T~SOUARE
DATID SENBOM AT ADCERLFY Gary Yorcoll ELTHER/GRCHESTRA MILCREY MTLLER veat
. KEWNY DAVERN SAL. KARQUEL DAVID SANBORY
AXCY NARELL TRIN JOEPH
WILGRRY ILLER Hottests SKTHIMA BFA SEMUAM  KING &
WUSBFTampe MARID BAUZA BEWNY SRERN TRIO DA JoRN BOMY GRETN TRIO
WOTBRrovidence 0 KIKDSKT H0BBY MATSON PHIL J0C05 808!
Bit Gray XMHDPortiand AOY SIMPKINS QUi LOUTE RANEE LFE ED THIGPEN TRIO
LB Grog Gomer AAQUEZ DANIELS & BURTON JUSTIN RBINSM
o CHERTL BNTYNE PETFR APFELBAIN TONT WILLLAMS Hottest
COURTNEY PINE STRAIGHT HFAD I HALL LARRY NOZERO FOBBY WATSON
& FiX DAYID KIXDSKT AYCIH ESEN RALFH TOMNER KJIAZiSen Frenclsco  BEWNY GREEN TRIO
£ THiGeen Thi WESLF ayetiorite FRDOLE HUBBARD TARARETD rent: 806 Pertochs GR WLL-STAR HIG &
H t: Ay Miker LARAY NGZER) AEBECCA COUPE FRAN ROY HARGROVE
GROVER WASHINGTON o Hotteat Hotest: BYNNY GREWN TPIO HULGREY MILLE® GERRY MULLIGAN P
TORY WILLINKS SANKIRCo T oED GREEN TRIO KING & MOORE STt MARID BAUZA K5BRMesion Vielo
e NAT ADDE THARA MEMOMT CHERTL BEWZINE ABDULLAH TBAAHIH Torry Wedel
SPYRO GTRA Hvrie= R ALL-STAR BLT B DAVID SANEORN AR SLOANE AYHY GOTTLIER
Y e DAVID SANBORY TFRENCE BLANCHARD AL ART GROUP t
e DANIELS & BURTN STRAIGHT RHFAD Hottast: DAVID SANBORN
HARyec e 4Az2 FROM TE CiTY S sgweson e ———— GO0
Joenin Urotsky Webb
o el EUOLE AENDERSON KLCCIEugens GROVER WASHINGTON
v Hottast: Bontlin=cn WADELINE EASDAN  Micheel Canning DAVID BLAMIMES 5RO
ONER VASHINGTOR RONNY JORDAN Pz BOBBY WATSON
XING & HDORE BOBBY WATSON 2 GRP ALL-STAR BIG B
JERPMY STRIO SAONER WASHLASTON Ton ScoTT
ARTHUR TAYLOP Lﬂmuus s
AVID b
SanmOR ANDY NAREL! L o

Squave The Chiele

Produced by Joan Armatrading
except “Wrapped Around Her™,

Produced by Joan Armatrading & Graham Lyie
Sale Representation: Mike Nobie.

Running Dog Management

73021510842

The new album from

©1992
ALM Records. inc
Al nghes reserved

. )

Reporters

31 Current Contemporary Jazz

25 Current Contemporary Jazz

Playiists

Calied in Frozen Piayiist (2):

Jazz From The City
KWMU/St. Louis

Did Not Report, Piayiist Frozen (4):

KSBR/Mission Viejo
WAER/Syracuse
WMOT /Nashvitle
WSHARaleigh

Did Not Report For Two
Consecutive Weeks, Not Used
in This Week’s Data (1):

David Sanborn Show
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URBAN

NATIONAL AIRPLAYs
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BABYFACE f/TONI BRAXTON

Give U My Heart (LaFace/Arista)
69% of our reporting stations on it. Rotations: Heavy 0/0, Medium 10/7, Light 50/45,
Total Adds 52 including WXYV, WBLK, WRKS, WDAS, WUSL, WAMO, WHUR, WKYS,
WVEE, K104. Debuts at number 40 on the Urban Contemporary chart.

GARY BROWN
Somebody’s Been Sleepin’ (Capitol)

61% of our reporting stations on it. Rotatlons: Heavy 0/0, Medium 2/1, Light 51/20,
Total Adds 21 including WBLS, WDAS, WOWI, WTLC, KPRS, WKKV, WJIZ, WATV,

WPAL, WAGH.
TYLER COLLINS

Just Make Me The One (RCA)

61% of our reporting stations on it. Rotations: Heavy 0/0, Medium 9/0, Light 44/8, Totat
Adds 8, WDAS, WHUR, WEDR, KQXL, WEUP, WJJS, HOT105, WROU.
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BRAND NEW HEAVIES “‘Dream Come True ‘92" (Delicious Vinyl/Atlaniic) 51/8
Rotations: Heavy 0/0, Medium 12/0, Light 39/8, Total Adds 8, WATV, WENN, WWDM., WZFX, WJMI, KIMS, HOT105, WEAS.
Mediums include: WDAS, WHUR, K97, WZAK, OC104.

FU-SCHNICKENS ‘“‘La Schmoove” (Jive) 51/7
Rotations: Heavy 0/0, Medium 20/0, Light 31/7, Total Adds 7, 0OC104, WRKE, WJIZ, WQFX, WQIS, WALT, K98-FM, Mediums
include: WKYS, K97,'WOWI. WGCI, WZAK.

TEVIN CAMPBELL *‘Strawberry Letter 23" (Qwest/WB) 50/12

Rotations: Heavy 0/0. Medium 18/1, Light 32/11, Total Adds 12 including WDAS, WHUR, WTLC, WRKE, WJIZ, WATV, WENN,
WQMG, WJJS, WALT. Mediums include: WRKS, WEDR, WZAK, WILD, OC104.

PETE ROCK & CL SMOOTH “They Reminisce Over You (T.R.0.Y.)" (Elekira) 48/5

Rotations: Heavy 3/0, Medium 21/0, Light 24/5, Total Adds 5, WYLD, KBCE. WHJX, Z16, WTLZ. Heavy: WKYS, wOwI,
WFXE. Mediums include: WXYV, WBLS, K104, KJMZ, K97.

MILIRA “‘One Man Woman'’ (Motown) 46/2
Rotations: Heavy 0/0, Medium 15/0, Light 31/2, Total Adds 2, WHUR, WHJX. Mediums include- WBLS, WDAS, K97, WEDR,
WZAK.

3RD AVENUE “I've Gotta Have It"* (Solar/Epic) 45/3
Rotations: Heavy 0/0, Medium 8/1, Light 37/2, Total Adds 3, KPRS, WPAL, KJMS. Mediums include: WFXA, WWDM, WAGH,
WEUP, KIIZ.

CHARLIE WILSON “‘Sprung On Me” (MCA) 44/21

Rotations: Heavy 0/0, Medium 4/0, Light 40/21, Total Adds 21 including WBLK, WEDR, WOWI, KKBT, KBCE, KQXL, WXOK,
WPAL, 293, WAGH. Medium: WFXA, WATV, WWDM, Z104.

SMOOQVE “All About Her" (Atco/EastWest) 42/8

Rotations: Heavy 0/0, Medium 7/0, Light 35/8, Total Adds 8, WDAS, WTLC, KPRS, WPEG, WQMG, KFXZ, KUMS, WTLZ.
Mediums include: WEDR, KMJM, WFXA, WAGH, WJJN.

LISA TAYLOR *‘Did You Pray Today?" (Giant/Reprise) 42/2

Rotations: Heavy 0/0, Medium 8/0, Light 34/2, Total Adds 2, HOT105, WQOK. Mediums include: WDAS, WZAK, KKBT,
KQXL, Z104.

DEE DEE WILDE “‘Get Away’’ (Northern Star) 40/5

Rotations Heavy 0/0, Medium 8/0, Light 32/5, Total Adds 5, WZAK, WKKV, WPAL, WAGH., KFXZ. Mediums include: WDAS.
WHUR, K97, WEDR, WTLC.

TRUTH INC. ““Can | Get With You Tonight’ (interscope) 37/7

Rotations: Heavy 0/0. Medum 12/0, Light 25/7, Total Adds 7, WBLK. WKYS, WFXE, KFXZ, WGZB, WJJS, WvOi. Mediums
include: WDAS, WHUR, K97. WZAK, WFXA.

ERIC B. & RAKIM “‘Don’t Sweat The Technique’’ (MCA) 36/7

Rotations: Heavy 0/0, Medium 5/1, Light 31/6, Total Adds 7, WXYV, WZAK, WJLB, WJTT, WWDM, KFXZ, KTAA. Medium.
K97, WJJN, WHJX, WJJS.

K.C.M. “‘All "N’ All” (Virgin) 35/5
Rotations. Heavy 0/0, Medium 1/0, Light 34/5, Total Adds 5, WAMO, WATV, WEUP, WGZB, WIKS. Medium: WTLZ.

NAJEE ‘| Adore Mi Amor” (EMI/ERG) 33/4
Rotations: Heavy 0/0, Medium 7/0, Light 26/4, Total Adds 4, KMJQ, WTLC, WFXE, WJJS. Mediums include WBLS, WDAS.
WEDR, WZAK, WXOK.

SKYY “‘Nearer To You'’ (Atlantic) 331
Rotations: Heavy 0/0. Medium 14/0, Light 19/1, Total Adds 1, WGZB. Mediums include: K97, WEDR, KBCE, WXOK, WPAL.

COVER GIRLS “Wishing On A Star” (Epic) 31/
Rotations: Heavy 1/0, Medium 8/0, Light 22/6. Total Adds 6, WOWI, WJIZ, WJTT, WWDM, WAGH, WVO!. Heavy: WJFX.
Mediums include: K104, KJMZ, OC104, WRKE, WFXA.

MC BRAINS ‘‘Brainstorming” (Motown) 30/11
Rotations: Heavy 2/0, Medium 9/1, Light 19/10, Total Adds 11 including WUSL, K97, WTLC, KPRS, WKKV, OC104, WRKE,
293, WWDM, WQMG. Heavy: K104, KJMZ Mediums include: KMJQ, WOWI, WGCH, WJLB. WPEG.

LADY SOUL “Don’t Forget About Me* (Boston Int’i/Hollywood) 30/4
Rotations. Heavy 0/0, Medium 5/0, Light 25/4, Total Adds 4, WHUR, KBCE, WQFX, WJJS Medium: WDAS, WILD, WJMI,
WALT WEAS

MONIE LOVE “‘Full Term Love’ (Giant/WB) 273
Rotations: Heavy 0/0, Medium 9/0, Light 18/3, Total Adds 3, OC104, WFXM, KJMS. Mediums include. WKYS, WOWI, WGCI
WPAL, Z104
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HO FRAT HO “Ho Frat Swing”’ (Bust It/Capitol) 24/14
Rotations: Heavy 0/0, Medium 1/0, Light 23/14, Total Adds 14 including WBLK, WAMO, K97, WEDR. WZAK, KMJM, WXOK,
WJJN WQMG, KFXZ. Medium: K104

NAUGHTY BY NATURE “‘Uptown Anthem” (Tommy Boy) 22/4
Rotations: Heavy 0/0, Medium 2/0, Light 20/4 Total Adds 4, WUSL. KPRS, WAGH, WIKS. Medium: WOWI, WPLZ

MELLOW MAN ACE “What’s It Take To Pull A Hottie (Like You)” (Capitol) 22/3
Rotations' Heavy 0/0, Medium 2/0, Light 20/3, Total Adds 3, WFXA, WXOK, WQFX. Medium: WZAK, WHJX

e T
OS ACDERY HOTTEST
T

RECURRENTS
LIONEL RICHIE (66) LW W
| VANDROSS & JACKSON (53) | £ 1 CHAKA KHAN/Love
|ARRESTED DEVELOPMENT (50)| ¢ 2 EN VOGUEMy
MINT CONDITION (40) 5 3 KRIS KROSS/Jump
PATTI LABELLE (32) 3 4 L STANSFIELD/AI
MARY J. BLIGE (31) 2 5 JODECI/Come

BABYFACE (52)
GARY BROWN (21)
CHARLIE WILSON (21)
KATHY SLEDGE (16)
ME PHI ME (15)
HO FRAT HO (14)
TEVIN CAMPBELL (12)
KRIS KROSS (12)
T0O SHORT (12) !

MC BRAINS (11)
THIRD WORLD (11)

R. KELLY & PUBLIC... (21) | — © GERALD LEVERT/School
— 7 R. KELLY/Honey

18 TRACIE SPENCER/Love
| — 9 HAMMER/This

7 10 BOYZ Il MEN/Please

MICHAEL JACKSON (20)
GOOD 2 GO (15)
SHABBA RANKS (14)

BOYZ Il MEN “‘Sympin’ "’ (Motown) 22/2

Rotations: Heavy 0/0, Medium 9/0. Light 13/2, Total Adds 2, WKYS, WENN. Mediums include. WOWI, WJIZ, WJMI, WPGA,
WQQK.

ME PHI ME “‘Put Your Hands Together" (RCA) 18/15

Rotations: Heavy 0/0, Medium 0/0, Light 18/15, Total Adds 15 including KMJQ, K97, WZAK, WJIZ, KBCE, WENN, WQFX,
WHJX, KFXZ, wQlS.

HOUSE OF PAIN ““Jump Around”’ (Tommy Boy) 18/1
Rotations' Heavy 0/0, Medium 3/0, Light 15/1, Total Adds 1, WBLS. Medium: KMJQ, WJLB, KFXZ.

CHERRELLE “‘Still In Love With You™ (Tabu/A&M) 17/8

Rotations Heavy 0/0, Medium 2/0, Light 15/8, Total Adds 8, WBLK, WRKE, WFXA, WJTT, WJJS, WBLX, WIKS, wQOK
Medium: WZAK, WALT.

KATHY SLEDGE “All Of My Love” (Epic) 16/16

Rotations: Heavy 0/0, Medium 0/0, Light 16/16, Total Adds 16 including WDAS, K97, WJIZ. KBCE, WFXA, WXOK. WENN,
293, WHJIX, WLOU.

KISS THE SKY “Living For You" (Motown) 16/4

Rotations: Heavy 0/0, Medium 4/0, Light 12/4, Total Adds 4, WZAK, KMJM, WPLZ, WTLZ Medium: WHUR, WKYS, WCDX,
WVOI. .

TOO SHORT ““| Want To Be Free (That’s The...)” (Jive) 15/12
Rotations: Heavy 0/0, Medium 2/1, Light 13/11, Total Adds 12 including WAMO, KJMZ, KMJQ, K97, KPRS, KMJM, KBCE,
WXOK, WENN, WPEG. Medium: K104,

LUKE “‘Breakdown’’ (Luke) 14/9
Rotations: Heavy 0/0, Medium 0/0, Light 14/9, Total Adds 9, K97, WPAL, Z93, WFXM, WALT, WBLX, WPLZ, WEAS, KMJJ.

JODY WATLEY “it All Begins With You'' (MCA) 14/2
Rotations: Heavy 0/0, Medium 1/0, Light 13/2, Total Adds 2, 2104, KIIZ. Medium: WDAS.

THIRD WORLD ‘‘Committed” (Mercury) 13/11

Rotations: Heavy 0/0. Medium 0/0, Light 13/11, Total Adds 11 including WHUR, K97, KBCE, WPAL, WJJN, WQFX, WLOU,
WJHM, WQOK, KMJJ.

JIMMY CLIFF “Peace’ (JRS) 1372

Rotations: Heavy 0/0. Medium 1/0, Light 12/2, Total Adds 2. K97, WJJN. Medium: WEAS.

HEAVY D & THE BOYZ ““You Can't See What | Can See’’ (Uptown/MCA) 1311
Rotations: Heavy 1/0, Medium 3/0, Light 9/1, Total Adds 1, WQOK. Heavy: WOWI. Medium: WBLS, WILD, WHJX.

GEORGE MICHAEL “‘Too Funky" (Columbia) 12/2

Rotations: Heavy 0/0. Medium 1/0, Light 11/2, Total Adds 2, KJMS, WEAS Medium- OC104.

JABULANI “‘Shine Your Light”’ (Giant/Reprise) 11/8
Rotations: Heavy 0/0, Medium 0/0, Light 11/8, Total Adds 8, WDAS, WILD, WJIZ, KQXL, WPEG, Z104, WLOU. WPLZ.

RAHEEM *‘5th Ward™ (Priority) 11/4
Rotations: Heavy 0/0, Medium 0/0, Light 11/4, Total Adds 4, KMJQ, KBCE, WENN, WFXM

SHERMAN ‘‘Everybody Has An Angel’ (JRS) 1173
Rotations: Heavy 0/0, Medium 0/0, Light 11/3, Total Adds 3, WPAL, WJJN, WALT.

DJ MAGIC MIKE “‘Class Is In Session” (Cheetah) 11/0
Rotations: Heavy 0/0, Medium 3/0, Light 8/0, Total Adds 0. Medium: K97. WHJX, WJHM.

ROBYN SPRINGER ‘‘Makin’ Moves” (Cardiac) 1011
Rotations: Heavy 0/0, Medium 2/0, Light 8/1, Total Adds 1, WJJN. Medum: WJJS, WBLX.

DOUG E. FRESH “If | Was Your Man’" (Bust it/Capitol) 9/6
Rotations: Heavy 0/0, Medium 0/0, Light 9/6. Total Adds 6, KMJQ, 293, WALT, WBLX, WQOK, WVOI.

PENTHOUSE PLAYER CLIQUE “Explanation Of A Playa” (Ruthless/Epic) 9/5
Rotations: Heavy 0/0, Medium 0/0, Light 9/5, Total Adds 5, K97, WOWI, WPAL, Z93, WFXM.

BROTHERHOOD CREED “Hey Now'' (MCA) 8/8
Rotations' Heavy 0/0, Medium 0/0, Light 8/8, Total Adds 8, K97, WJJN, WFXM. WBLX, WEAS. WTLZ, WVOI, KTAA,

RALPH TRESVANT ‘‘Money Can't Buy You Love” (A&M) 8/8
Rotations: Heavy 0/0, Medium 1/1, Light 7/7, Total Adds 8, WGCI, WZAK, WPEG, WWDM, WAGH, Z104, WJMI, WQQK.

COOLY LIVE “‘Shaker” (RCA) 8/2

Rotations: Heavy 0/0, Medium 1/0, Light 7/2, Total Adds 2, KFXZ, U102. Medium: K104.

2PAC “If My Homey Calls" (Interscope) 8/2
Rotations: Heavy 0/0. Medium 0/0, Light 8/2, Total Adds 2, WPAL, WJJN.
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Reports/Adds
1 FU-SCHNICKENS/La Schmoove (Jive). .. . o . ..517
2 PETE ROCK & CL SMOOTH/They Reminisce Over You (TR.0.Y.) (Elekira) i 48/5
3 3RD AVENUE/'ve Gotta Have It (Solar/Epic) .. . T ... .45/3
4 CHARLIE WILSON/Sprung On Me (MCA) . .. . ..44/21
5 DEE DEE WILDE/Get Away (Northern Star) . Phai : ..40/5
& TRUTH INC./Can | Get With You Tonight (Interscope) I 37/7
7 K.C.M./AI'N All (Virgin) .. .. . b : 35/5
§ MC BRAINS Brainstorming (Motown) P » . .30/11
9 LADY SOUL/Don't Forget About Me (Boston Int’l/Hollywood) . . . ; 30/4
10 HO FRAT HOMo Frat Swing (Bust It/Capitol) : R 24/14

Bo Ve oo 3o s 3 ESEL 3w s 43

New artists have not yet had a UC Breaker.
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UC ADDS & HOTS

b e S 7
| EAST

b o

WXYV/Baltimore
Sampson/Jacobs

MARIAH CAREY
BABYFACE

MEN AT LARGE

ERIC B. & RAKIM
EL DEBARGE

GLENN JONES
HOUSTON & WONDER
VANESSA WILLIAMS
BEBE & CECE WINAN
JOE PUBLIC
Hottest:

MARY J. BLIGE
LIONEL RICHIE
ARRESTED DEVELOPM
SHABBA RANKS
VANDROSS & JACKSO

WiLD/Boston
HiilHaii

PATTI LABELLE
JABULANT

BABYFACE

BRIAN McKNIGHT
EL DFBARGE
MARIAH CAREY
Hottest:

MARY J. BLIGE
VANDROSS & JACKSO
MICHAEL JACKSON
ARRESTED DEVELOPM
R. KFLLY & PUBLIC

WBLK/Buffalo
Falson/Moore

BABYFACE
CHARLIE WILSON
TRUTH INC.

HO FRAT HO
CHERRELLE
Hottest:
MICHAEL JACKSON
MARY J. BLIGE
PATTI LABELLE
SHABBA RANKS
VANDROSS & JACKSO

WBLS/New York
Mike Love

KARYN WHITE
HOUSE OF PAIN
GARY BROWN
Hottest:

VANDROSS & JACKSO
MARY J. BLIGE
ARRESTED DEVELOPM
SHABBA RANKS
CECE PENISTON

WRKS/New York
Brown/Beasiey

BEBE & CECE WINAN
BABYFACE

Hottest:

ARRESTED DEVELOPM
R. KELLY & PUBLIC
JODECL

SHABBA RANKS
MICHAEL JACKSON

WRKE/Ocean City
Quartarone/Mena

MARY J. BLIGE

MC BRAINS

PATTI LABELLE
LORENZO

CHERRELLE

TEVIN CAMPBELL
FU-~SCHNICKENS
BABYFACE

Hottest:

ARRESTED DEVELOPM
LIONEL RICHIE
MINT CONDITION
MARIAH CAREY
VANDROSS & JACKSO

0C104/Ocean City
Scott Jantzen

MC BRAINS

MONIE LOVE
FU-SCHNICKENS

AL JARREAU
Hottest:

LIONEL RICHIE
MARY J. BLIGE
ARRESTED DEVELOPM
MINT CONDITION
VANDROSS & JACKSO

WDAS/Philadeiphia
Joe Tamburro

BABYFACE

JOE PUBLIC
KATHY SLEDGE
JABULANT
SMOOVE

TEVIN CAMPBELL
GARY BROWN
TYLER COLLINS
Hottest:
LIONEL RICHIE
VANDROSS & JACKSO
MINT CONDITION
PATTI LABELLE
MARY J. BLIGE

WUSL/Philadeiphia
Alian/Monet

BABYFACE

MC BRAINS
NAUGHTY BY NATURE
Hottest:
VANDROSS & JACKSO
SHABBA RANKS
MARIAH CAREY
JODECL

R. KELLY & PUBLIC

WAMO/Pittsburgh
Hurricane Dave

BABYFACE

TOO SHORT

GLENN JONES

HO FRAT HO
Hottest:

CHRIS BENDER

R. KELLY & PUBLIC
MARY J. BLIGE
SHANICE

JODECI

WHUR/Washington
Kirkland/Halt

DAVID BLACK
MILIRA

LADY SOUL
TYLER COLLINS
THIRD WORLD
LORENZO

TEVIN CAMPBELL
BABYFACE
Hottest:

PATTI LABELLE
LIONEL RICHIE
MARY J. BLIGE
VANDROSS & JACKSO
MINT CONDITION

WKYS{Washington
Prieto/Diggs

DAVID BLACK
LARRY SPRINGFIELD
BOYZ II MEN

BEBE & CECE WINAN
JOE PUBLIC

TRUTH INC.

BABYF ACE

Hottest:

R. KELLY & PUBLIC
MARY J. BLIGE
ARRESTED DEVELOPM
LIONEL RICHIE
PATTI LABELLE
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WGClChicago
Smith/Anthony

BABYFACE

PHYLLIS HYMAN
BOYZ II MEN

RALPH TRESVANT
Hottest:

R. KELLY & PUBLIC
CECE PENISTON
SHANICE

TLC

EN VOGUE
WIZFiCincinnati
Turner/Owens

LORENZO

GOOD 2 GO

ALYSON WILLIAMS
Hottest:

LIONEL RICHIE
MICHAEL JACKSON
ARRESTED DEVELOPM
MINT CONDITION
VANDROSS & JACKSO

WZAK/Cleveland
Tolliver/Rush

KISS THE SKY
RALPH TRESVANT
ERIC B. & RAKIM

DEE DFE WILDE
RARE ESSENCE

ME PHI ME
Hottest:

ARRESTED DEVELOPM
MEN AT LARGE
GLENN JONES

DAS EFX

MINT CONDITION

WCKX/Columbus
Frank Kelly

none

Hottest:

LIONEL RICHIE
MICHAEL JACKSOH
ARRESTED DEVELOPM
MINT CONDITION
GERALD LEVERT

WVKO/Columbus
K.C. Jonea

none

Hottest:

R. KELLY & PUBLIC
MICHAEL JACKSON
VANDROSS & JACKSO
LIONEL RICHIE
GERALD LEVERT

WROU/Dayton
Marvin Hankston

e

BRIAN McKNIGHT
TYLER COLLINS
LORENZO
CALLOWAY
Hottest:
ARRESTED DEVELOPM
MINT CONDITION
MICHAFL JACKSON
LIONEL RICHIE
GERALD LEVERT

WMXD/Detroit
Kris McClendon

EN VOGUE

BEBE & CECE WINAN
Hottest:

LIONEL RICHIE
PATTI LABELLE
GERALD LEVERT

R. KELLY & PUBLIC
LUTHER VANDROSS

WJLB/Detrolt
Steve Hegwood
BABYFACE

BRIAN McKNIGHT
LORENZO

ERIC B. & RAKIM
Hottest:

CECE PENISTON
PATTI LABELLE
DAS FFX
VANDROSS & JACKSO
GLENN JONES

WDZZ/Fiint
Maestro

TEVIN CAMPBELL
Hottest:

MICHAEL JACKSON
LIONEL RICHIE
MINT CONDITION
VANDROSS & JACKSO
PATTI LABELLE

WJFX/Ft. Wayne
Ange Canessa

ARRESTED DEVELOPM
KRIS KROSS

GARY BROWN
BABYFACE

BRIAN McKNIGHT
CHARLIE WILSON
Hottest:

R. KELLY & PUBLIC
LIONEL RICHIE
ODECIT

MARIAH CAREY
GLENN JONES

WTLC/indianapolis
Johnson/Buchanon

NAJEE

TEVIN CAMPBELL
MC BRAINS

SMOOVE

GARY BROWN
Hottest:

LIONEL RICHIE
ARRESTED DEVELOPM
VANDROSS & JACKSO
MINT CONDITION
PATTI LABELLE

KPRS/Kansas City
King/Wonder

SMOOVE

TOO SHORT

GARY BROWN
NAUGHTY BY NATURE
3RD AVENUE
BABYFACE

MC BRAINS
Hottest:

LIONEL RICHIE
VANDROSS & JACKSO
GooD 2 GO

EUGENE WILDE
GLENN JONES

WKKV/Milwaukee
Tony Fieids

GARY BROWN

KRIS KROSS

MC BRAINS

DEE DEE WILDE
Hottest:

R. KFLLY & PUBLIC
ARRESTED DEVELOPM
MARIAH CAREY

EN VOGUE

TLC

WMVP/Milwaukee
Billy Young

none

Hottest:

R. KFLLY & PUBLIC
GERALD LEVERT
MICHAEL JACKSON
LIONEL RICHIE
VANDROSS & JACKSO

WTLZ/Saginaw
Crockett/Lamptey

BROTHERHOOD CREED
PETE ROCK & CL SM
KISS THE SKY

Hottest:

ARRESTED DEVELOPM
LIONEL RICHIE
PATTI LABELLE
VANDROSS & JACKSO
MINT CONDITION

KMJIM/SL. Louis
Atkins/Wynter

BABYFACE
TOO SHORT
HO FRAT HO

SUE ANN CARWELL
Hottest:

LIONEL RICHIE
MINT CONDITION
GOOD 2 GO

MEN AT LARGE
CHRIS WALKER

WVOl/Toledo
Casey McMichaels

HO FRAT HO

DAS EFX

KATHY SLEDGE
BROTHERHOOD CREED
DOUG E, FRESH
TRUTH INC.

COVER GIRLS
Hottest:

PATTI LABELLE
GLENN JONES
ARRESTED DEVELOPM
LIONEL RICHIE
MEN AT LARGE
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WJiZ/Aibany
Todd Burnett

VANESSA WILLIAMS
COVER GIRLS
TEVIN CAMPBELL
GARY BROWN
BABYFACE

ME PHI ME
FU-SCHNICKENS
JABULANT

X-CLAN

KATHY SLEDGE
Hottest:

LIONEL RICHIE
GLENN JONES
PATTI LABELLE
VANDROSS & JACKSO
MARY J. BLIGE

KBCE/Alexandria
Donnie Tayior

ME PHI ME
BABYFACE

PETE ROCK & CL SM
LADY SOUL

KATHY SLEDGE
RAHEFM

TOO SHORT
CHARLIE WILSON
THIRD WORLD
Hottest:

LIONEL RICHIE
PATTI LABELLE
VANDROSS & JACKSO
MINT CONDITION
ARRESTED DEVELOPM

WVEE/Atlanta
Roberts/Bacote

KRIS KROSS
MINT CONPITION
BABYFACE

EN VOGUE

Hottest:

JODECI

R. KELLY & PUBLIC
SHANICE
MARIAH CAREY
KRIS KROSS

WFXA/Augusta
Conner/Taylor

BABYFACE
CHERRELLE
MELLOW MAN ACF
BRIAN McKNIGHT
KATHY SLEDGE
SUE ANN CARWELL
Hottest:
VANDROSS & JACKSO
LIONEL RICHIE
GOOD 2 GO

DAS EFX

GLENN JONES

WXOK/Baton Rouge
Matt Morton

TOO SHORT
BABYFACE

KATHY SLEDGE
HO FRAT HO
MELLOW MAN ACE
CHARLIE WILSON
Hottest:
ARRESTED DEVELOPM
LIONEL RICHIE
MINT CONDITION
PATTI LABELLE
SHABBA RANKS

KQXLiBaton Rouge
Chris Clay

GROVER WASHINGTON
JABULANI

TYLER COLLINS
LARRY SPRINGFIELD
BABYFACE

CHARLIE WILSON
Hottest:

LIONEL RICHIE
ARRESTED DEVELOPM
VANDROSS & JACKSO
MINT CONDITION
PATTI LABELLE

WENN/Birmingham
Donnell/Starr

TEVIN CAMPBELL
TOO SHORT

ME PHI ME

BRAND NEW HEAVIES
KATHY SLEDGE
RAHEEM

BOYZ IT MEN
Hottest:

MICHAEL JACKSON
LIONEL RICHIE
ARRESTED DEVELOPM
GERALD LEVERT
MARY J. BLIGE

WATV/Birmingham
Ron January

TEVIN CAMPBELL
BRAND NEW HEAVIES
BABYFACE

GARY BROWN

K.C.M,

Hottest:

LIONEL RICHIE
VANDROSS & JACKSO
PATT] LABELLE
MARY J. BLIGE
GOoD 2 GO

WPAL/Charieston
Don Kendricks

3RD AVENUE
THIRD WORLD
CHARLIE WILSON
GARY BROWN

DEE DEE WILDE
SHERMAN

2PAC

PENTHOUSE PLAYER
LUKE

Hottest:
ARRESTED DEVELOPM
LIONFL RICHIE
MARY J. BLIGE
PATTI LABELLE
MARIAH CAREY

Z93/Charleston
Cliff Fietcher

SUE ANN CARWELL
CHARLIE WILSON
MC BRAINS

KATHY SLEDGE

LUKE

PENTHOUSE PLAYER
DOUG E. FRESH
Hottest:

R. KELLY & PUBLIC
MICHAEL JACKSON
LIONEL RICHIE
ARRESTED DEVELOPM
MARY J. BLIGE

WPEG/Charlotte
SaundersiDarcell

VANESSA WILLIAMS
TOO SHORT
JABULANL

BEBE & CECE WINAN
RARE ESSENCE
SMDOVE

RALPH TRESVANT
Hottest:

BOYS

GERALD LEVERT
MARY J, BLIGE
MICHAEL JACKSON
R. KELLY & PUBLIC

WJTT/Chattanooga
Landecker/Rankin

BABYFACE

CHAKA KHAN

ERIC B. % RAKIM
COVER GIRLS
CHERRELLE

CHUBB ROCK
Hottest:

MINT CONDITION
LIONEL RICHIE
ARRESTED DEVELOPM
PATTI LABELLE
VANDROSS & JACKSO

WWDM/Columbia
Andre Carson

MICHAEL JACKSON
RALPH TRESVANT
COVER GIRLS

ERIC B. & RAKIM
MC BRAINS
LORENZO

BRAND NEW HEAVIES
Hottest:

MARY J. BLIGE
GQOOD 2 GO

PATTI LABELLE
LIONEL RICHIE
VANDROSS & JACKSO

WFXE/Columbus
Philip David March

HOUSTON & WONDER
LARRY SPRINGFIELD
NAJEE

TRUTH INC.
VANESSA WILLIAMS
Hottest:

MICHAEL JACKSON
LIONEL RICHIE
ARRESTED DEVELOPM
DAS EFX

MINT CONDITION

WAGH/Columbus
Darreil J. Smith
CHARLIE WILSON
DEE DEE WILDE
BABYFACE

RALPH TRESVANT
GARY BROWN
COVER GIRLS
NAUGHTY BY NATURE
Hottest:

GOOD 2 GO
LIONEL RICHIE
PATTI LABELLE
MINT CONDITION
GLENN JONES

K104/Dallas-Ft. Worth
James Alexander
BOYZ 11 MEN
BABYFACE

Hottest:

EN VOGUE

MC BRAINS

U.G.K.

MINT CONDITION

R. KELLY & PUBLIC

KJIMZ/Dallas-Ft. Worth

Casey/U.B.

TOO SHORT
LORENZO

BABYFACE
Hottest:

R. KELLY & PUBLIC
SIR MIX~-A-LOT

EN VOGUE

MC BRAINS

TLC

WJJIN/Dothan
Yami|

BROTHERHOOD CREED
JIMMY CLIFF

POET T. POSSE

HO FRAT HO

ROBYN SPRINGER
2PAC

1SLEY BROTHERS
THIRD WORLD
SHERMAN

Hottest:

GERALD LEVERT
LIONEL RICHIE
ARRESTED DEVELOPM
PATTI LABELLE
VANDROSS & JACKSO

WZF X/Fayettevilie
Frank Dawson

DELLS

BRAND NEW HEAVIES
KARYN WHITE
LORENZO

Hottest:

ARRESTED DEVELOPM
LIONEL RICHIE
GOOD 2 GO
VANDROSS & JACKSO
MARY J. BLIGE

WOMG/Greensboro
Sam Weaver

MC BRAINS

TEVIN CAMPBELL
CHARLIE WILSON
SMOOVE

HO FRAT HO

X-CLAN

Hottest:

ARRESTED DEVELOPM
MARY J. BLIGE
PATTI LABELLE
VANDROSS & JACKSO
MINT CONDITION

Z104/Greenville
Walker/Vaientine

BABYFACE

KRIS KROSS
CHIC

JABULANL

JADE

CHAKA KHAN
RALPH TRESVANT
JODY WATLEY
Hottest:

MARY J. BLIGE
MARIAH CAREY
VANDROSS & JACKSO
MINT CONDITION
SHABBA RANKS

WQOF X/Gulfport
Larry Jones

MARY J. BLIGE
THIRD WORLD
LADY SQUL
CHIC

BABYFACE
MELLOW MAN ACE
ME PHI ME
FU-SCHNICKENS
Hottest:
SHANICE

GLENN JONES
VANDROSS & JACKSO
MINT CONDITION
LIONEL RICHIE

KMJQ/Houston
Atkins/Richards

BABYFACE

NAJEE

CHUBB ROCK

DOUG E. FRESH
TOO SHORT

RAHEEM

ME PHI ME
Hottest:

ARRESTED DEVELOPH
MINT CONDITION
VANDROSS & JACKSO
MARIAH CAREY
LIONEL RICHIE

WEUP/Huntsville
Steve Murry

BABYFACE

TYLER COLLINS
DELLS

KRIS KROSS

LARRY SPRINGFIELD
K.C.M.

CHARLIE WILSON
Hottest:

VANDROSS & JACKSO
ARRESTED DEVELOPM
MINT CONDITION
LIONEL RICHIE
GERALD LEVERT

WJIMi/Jackson
Venus Jones

BABYFACE

J. BLACKFOOT
KRIS KROSS

GARY BROWN

BRAND NEW HEAVIES
RALPH TRESVANT
Hottest:

HOUSTON & WONDER
LIONEL RICHIE
MICHAEL JACKSON
CHRIS WALKER
CECE PENISTON

WHJX/Jacksonville
Young/Melvin

BABYFACE

PETE ROCK & CL SM
KATHY SLEDGE
MILIRA

CHARLIE WILSON
CHRIS WALKER

ME PHL ME
Hottest:

MICHAEL JACKSON
MARY J. BLIGF

R. KELLY & PUBLIC
EUGENE WILDE
LIONEL RICHIE

KHZIK[lleon
McGulre/Downs

ALYSON WILLIAMS
CHARLIE WILSON
JODY WATLEY

JOE PUBLIC
MICHAEL JACKSON
BLACK SHEEP
Hottest:
ARRESTED DEVELOPY
LIONEL RICHIE
DAS EFX

VANDROSS & JACKS(
PATTI LABELLE

KFXZ/Latayette
Carey Martin

COOLY LIVE

ERIC B. & RAKIM
CHARLIE WILSON
GARY BROWN

TRUTH INC.

CHIC

BABYFACE

HO FRAT HO

ME PHI ME

DEE DEE WILDE
KRIS KROSS
SMOQVE

X-CLAN

Hottest:

ARRESTED DEVELOPM
MINT CONDITION
LIONEL RICHIE
300D 2 GO
VANDROSS & JACKSO

KXZZ/Lake Charles
James Williams

PETE ROCK & CL SM
CHARLIE WILSON
BABYFACE

CHIC

Hottest:

VANDROSS & JACKSO
LIONEL RICHIE
ARRESTED DEVELOPM
MINT CONPITION
MARY J. BLIGE

WQiS/Laurel
Ron Davis

BABYFACE
FU-SCHNICKENS
KRIS KROSS
DELLS

GARY BROWN

ME PHI MF
Hottest:

MINT CONDITION
GERALD LEVERT
LIONEL RICHIE
MEN AT LARGE
VANDROSS & JACKSO

U102/Lexington
Clary/Moberly

COOLY LIVE
Hottest:

ARRESTED DEVELOPM
MARY J, BLIGE
MARIAH CAREY
LIONEL RICHIE
MICHAEL JACKSON

KiPRiLittle Rock
Booker/Dylan

none

Hottest:

ARRESTED DEVELOPM
LIONEL RICHIE
MINT CONDITION
GOOD 2 GO
VANDROSS & JACKSO

WGZ8B/Loulsville
Del Spencer

SKYY

KRLS KROSS

EUGENE WILDE
BABYFACE

TRUTH INC.

K.C.M.

Hottest:

R. KELLY & PUBLIC
ARRESTED DEVELOPM
VANDROSS & JACKSO
GERALD LEVERT
GOOD 2 GO

WLOU/Louisville
Maurice Harrod

THIRD WORLD
KATHY SLEDGE
BABYFACE
JABULANI
DENISE LASALLE
Hottest:
LIONEL RICHIE
VANDROSS & JACKSO
MINT CONDITION
MARY J. BLIGE
GLENN JONES

WJJS/Lynchburg
Robert Tucker

TEVIN CAMPBELL
KRIS KROSS

LADY SOUL
CHERRELLE

TRUTH INC.

KATHY SLEDGE

ME PHI ME

TRIQUE

CHARLIE WILSON
NAJEE

BABYFACE

TYLER COLLINS
GARY BROWN

RACOLA JAM
Hottest:

ARRESTED DEVELOPM
LIONEL RICHIE
MINT CONDITION
VANDROSS & JACKSO
MARY J. BLIGE

WPGA/Macon
Brian Kelly

BABYFACE

KATHY SLEDGE

U.B. STRANGE
Hottest:

VANDROSS & JACKSO
MINT CONDITION
MARY J. BLIGE
ARRESTED DEVELOPM
LIONEL RICHIE

WFXM/Macon
Big George Threatt

TECHNOTRONIC

BROTHERHOOD CREED
ALYSON WILLIAMS
MONIE LOVE
PENTHOUSE PLAYER
KRIS KROSS

HO FRAT HO

RAHFEM

LUKE

Hottest:

LIONEL RICHIE
VANDROSS & JACKSO
PATTI LABELLE
GooD 2 GO

CECE PENISTON

KJMS/Memphis
Hamliton/St. James

BRAND NEW HFAVIES
GARY BROWN

MONIE LOVE
SMOOVE

3RD AVENUE

GEORGE MICHAEL
Hottest:
A DEVELOPM
LIONEL RICHIE
MINT CONDITION
MARY J. BLIGE
PATTI LABELLE

K97/Memphis
O’ Jay/Bell

TOO SHORT
BABYFACE

ME PHI ME

HO FRAT HO

CHUBB ROCK
BROTHERHOOD CREED
LUKE

JIMMY CLIFF
PENTHOUSE PLAYER
KATHY SLEDGE
THIRD WORLD

MC BRAINS
Hottest:

LIONEL RICHIE
ARRESTED DEVELOPM
VANDROSS & JACKSO
MARIAH CAREY
MINT CONDITION

WALT/Meridian
Steve Poston

TEVIN CAMPBELL
ME PHI ME
SHERMAN
FU-SCHNICKENS
DOUG E, FRESH
LUKE

CHUBB ROCK

POET T. POSSE
Hottest:

LIONEL RICHIE
ARRESTED DEVELOPM
MINT CONDITION
PATTI LABELLE
VANDROSS & JACKSO

WEDR/Miami
James Thomas

VANESSA WILLIAMS
TYLER COLLINS
CHARLIE WILSON
SHANICE

LARRY SPRINGFIELD
BABYFACE

HO FRAT HO
Hottest:

LIONEL RICHIE
ARRESTED DEVELOPM
PATTI LABELLE
SHABBA RANKS
VANDROSS & JACKSO

WBLX/Mobile
Cheatam/Sinclair

LUKE

GARY BROWN
CHERRELLE

DOUG E. FRESH
BROTHERHOOD CREED
SCARFACE

BABYF ACE

EL DEBARGE
KATHY SLEDGE
POET T. POSSE
Hottest:
MICHAEL JACKSON
MARY J. BLIGE
LIONEL RICHIE
PATTI LABELLE
TLC

L EEFAX.

The Instant Information Advantage...

HOT105/Montgomery
Monica May

ALYSON WILLIAMS
LARRY SPRINGFIELD
TYLER COLLINS
KRIS KROSS

BRAND NEW HEAVIES
LISA TAYLOR
Hottest:

LIONEL RICHIE
PATTI LABELLE
MINT CONDITION
VANDROSS & JACKSO
GOOD 2 GO

WQQK/Nashvilie
Mack/Clemons

BABYFACE

RALPH TRESVANT
LORENZO

Hottest:

LIONEL RICHIE
VANDROSS & JACKSO
ARRESTED DEVELOPM
MINT CONDITION
PATTI LABELLE

WIKS/New Bern
Kirkiand/Kenney

BABYFACE

NAUGHTY BY NATURE
SUPER CAT

K.C.M.

HO FRAT HO
CHERRELLE

X-CLAl

Hottest:

MARY J. BLIGE
ARRESTED DEVELOPM
DAS EFX

VANDROSS & JACKSO
SHABBA RANKS

WYLOD-FM/New Orleans

Steven Ross

BABYF ACE

CHAKA KHAN

PETE ROCK & CL SM
Hottest:

JODECI

R. KELLY & PUBLIC
LISA STANSFIELD
MINT CONDITION
GERALD LEVERT

WOWiiNorfolk
Steve Crumbiey

COVER GIRLS
CHARLIE WILSON
JOE PUBLIC
GARY BROWN
PENTHOUSE PLAYER
Hottest:

SIR MIX-A-LOT
CECE PENISTON
LIONEL RICHIE
SHABBA RANKS
MEN AT LARGE

WJHM/Orlando
Lindsey/Hollywood

MICHAEL JACKSON
MEN AT LARGE
THIRD WORLD
¥-CLAN

MADONNA

Hottest:

SIR MIX-A-LOT

R. KELLY & PUBLIC
ARRESTED DEVELOPM
LIONEL RICHIE
MARIAH CAREY

WQOK/Raleigh
Young/Conners

RARE ESSENCE
BABYFACE

HEAVY D & THE BOY
CHERRELLE

DOUG E. FRESH
THIRD WORLD

LISA TAYLOR
Hottest:

MARY J. BLIGE
GOOD 2 GO
VANDROSS & JACKSO
CECE PENISTON
PATTI LABELLE

WCDX/Richmond
Aaron Maxwell

none

Hottest:

MICHAEL JACKSON
LIONEL RICHIE
SHABBA RANKS
VANDROSS & JACKSO
ARRESTED DEVELOPM

WPLZ/Richmond
-Petersburg

Phil Daniels
ARRESTED DEVELOPM
MILES DAVIS
BABYFACE

JABULANT

KISS THE SKY

LUKE

Hottest:
LIONEL RICHIE
MARY J, BLIGE
MINT CONDITION
PATTI LABELLE
SHABBA RANKS

WEAS/Savannah
Filoyd Blackwell

LUKE

CHARLIE WILSON
AL JARREAU

‘GARY BROWN

ME PHI ME

GEORGE MICHAEL
BABYFACE

BRIAN McKNIGHT
SHANICE

TOO SHORT
BROTHERHOOD CREED
BRAND NEW HFAVIES
Hottest:

GERALD LEVERT
ARRESTED DEVELOPM
LIONEL RICHIE
PATTI LABELLE
GOOD 2 GO

KMJJ/Shreveport
John Wilson

CHARLIE WILSON

THIRD WORLD
BABYFACE

LUKE

ME PHI ME

KATHY SLEDGE
Hottest:

LIONEL RICHIE
VANDROSS & JACKSO
MINT CONDITION
ARRESTED DEVELOPM
SHABBA RANKS

WTUG/Tuscaloosa
Steve Sloan

TEVIN CAMPBELL
LORENZO

Hottest:

LIONEL RICHIE

R. KELLY & PUBLIC
MICHAEL JACKSON
MINT CONDITION
MARIAH CAREY

K98-FM/West Monroe
Rocky Love

BABYFACE

ME PHI ME

MC BRAINS
FU-SCHNICKENS
Hottest:

LIONEL RICHIE
ARRESTED DEVELOPM
VANDROSS & JACKSO
MICHAEL JACKSON
GOOD 2 GO
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KTAA/Fresno
Greg Mack

GOop 2 GO

EL. DEBARGE
GARY BROWN
ATLANTIC STARR
KARYN WHITE
AL JARREAU
CHARLIE WILSON
EPHRAIM LEWIS
X=CLAN

ERIC B. & RAKIM
HO FRAT HO

CLUBLAND

TOO SHORT
RARE ESSENCE
TRIQUE
Hottest:

MARY J. BLIGE
LIONEL RICHIE
MINT CONDITION

BROTHERHOOD CREED

VANDROSS & JACKSO

ARRESTED DEVELOPM

KKBT/Los Angeles
Stradford/Monds

GARY BROWN
CHARLIE WILSON
CHAKA KHAN
MICHAFL JACKSON
Hottest:

JODECL

ARRESTED DEVELOPM
VANDROSS & JACKSO
LIONEL RICHIE
SHABBA RANKS

XHRM/San Diego
Joyce Thompson

N2DEEP

PRINCE & N.P.G.
EN VOGUE

MEN AT LARGE
Hottest:
ARRESTED DEVELOPM
R. KELLY & PUBLIC
KRIS KROSS

DAS EFX

SIR MIX-A-LOT

Delivering the most important, time-sensitive news
and music stats... before R&R goes to press.
You get it first in fax!

Call R&R for a free sample. 310-553-4330
HOTFAX service available only to R&R subscribers.

87 Current Reporters
84 Current Playlists

Called In Frozen Playlist (3):
WCDX/Richmond
WMVP/Milwaukee
WVKO/Columbus
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WILL YOU TAKE THE CHANCE?
THESE STATIONS DID:

WCDX WQUE KMZ

WILB WDKX  KKDA

WDAS  WUSL  KKBT

KMIQ  WKYS  WJHM
XHRM

PRINCE A

PRODUCED, ARRANGED, COMPOSED & PERFORMED BY PRINCE & THE NEW POWER GENERATION
©1992 Warner Bros. Records Inc. ¢
Paisley Park
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COUNTRY

NATIONAL AIRPLAYw

INEw SACTIVE:

DIXIANA “That's What I'm Working On Tonight”* (Epic) 103/23

Rotations. Heavy 0, Medium 12, Light 91, Total Adds 23, WGNA, WQCB, KEAN, KHEY, KSSN, KYKS, WSM, WWKA, KKYR,
KNUE, KIXS, WGEE, WITL, WMIL, WOW, KTPK, KFDI, KZSN, KCTR, KEEN, KRTY, KORD, KXDD. Moves 49-44 on the
Country chart.

CLINTON GREGORY ‘‘She Takes The Sad Out Of Saturday Night” (SOR) 94/17

Rotations: Heavy 0, Medium 10, Light 84, Total Adds 17, WGNA, WNUS, KEAN, KKIX, WCKT, KTCS, KSSN, KKYR, WUSN,
WFMS, KIXQ, WMIL, KRST, KUPL, KNCQ, KEEN, KIIM. Medium: WICO, WKAK, WSM, KSUX, KTTS, KVOO, KFDI, KNIX.
Moves 50-45 on the Country chart.

BOY HOWODY “‘Our Love Was Meant To Be” (Curb) 84/33

Rotations: Heavy 0, Medium 7, Light 77, Total Adds 33, WOKO, WTCR, WIOV, KEAN, KOUL, KKIX, WHLZ, WVLK, KSSN,
KYKX, WYAK, WRNS, WKNN, WCHY, WTNT, KIXS, WACO, WYNG, KVOX, WASKFM, KCJB, WMUS, WFMB, WWJO, WTHI,
KFDI, KZSN, KYGO, KUAD, KFMS, KZLA, KNIX, KDRK. Debuts at number 47 on the Country chart.

STACY DEAN CAMPBELL ““Rosalee” (Columbia) 79/18

Rotations: Heavy 0, Medium 5, Light 74, Total Adds 18, WTCR, WIOV, WKXC, KPLX, WMSI, WOKK, WSIX, KHAK, KCLR,
KIXQ, WXCL, WWJO, KUZZ, KNAX, KEKB, KSAN, KRPM, KORD. Medium: KEAN, WKNN, KQDY, WTCM, KUGN Debuts at
number 48 on the Country chart.

OAK RIDGE BOYS “Fall’’ (RCA) 70/5

Rotations: Heavy 0, Medium 8, Light 62, Total Adds 5, WWNC, KHEY, WMSI, WRNS, KIXS. Medium: KEAN, KTCS, KQDY,
WTCM, KVOO, KFDI, KALF, KORD. Light: WGNA, WDSY, WKXC, WCKT, WYGC, KSSN, WAMZ, WSIX, WCMS, WYNG,
WITL, WTHI, KMIX, KDRK. Debuts at number 50 on the Country chart.

RONNA REEVES ““What If You’re Wrong™ (Mercury) 67/21
Rotations: Heavy 0, Medium 3, Light 64, Total Adds 21, WAYZ, WOLS, WWNC, WKXC, KAYD, KHEY, KTCS, KYKX, KYKS,
WWKA, WBKR, WCHY, KKYR, WTQR, WFMB, WWJO, KTPK, KFDI, KYGO, KNCQ, KDRK. Medium: WKAK, KVOO, KUGN.
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CURTIS WRIGHT “Hometown Radio” (Liberty) 57/57

Rotations: Heavy 0, Medium 1, Light 56, Total Adds 57 including WOKO, WRKZ, WIOV, WDSY, WCTK, KEAN, KRRV, KAYD,
WTVY, KHEY, KIKK, WMSI, WVLK, WSM, WNOE, WCHY, KHAK, WMIL, KXXY, WOW, WGTC, KZSN, KRST, KEKB, KFMS.

ROB CRDSBY *‘She Wrote The Book’ (Arista) 54/45

Rotations: Heavy 0, Medium 4, Light 50, Total Adds 45 including WRKZ, WDSY, WRWD, WCTK, WKAK, KMML, KPLX, KHEY,
WYGC, WKSJ, WNOE, WOWW, WCHY, WTNT, KLUR, WAXX, WYNG, KXXY, WGTC, KTTS, WTH!, KFDI, KUZZ, KHAY,

KORD, KXDD.

PAULETTE CARLSON ““The Chain Just Broke™ (Liberty) 45/18

Rotations: Heavy 0, Medium 0, Light 45, Total Adds 18, WWYZ, WDSY, WRWD, WICO, KEAN, WKAK, WCKT, KTEX, WOWW,
WAVC, WNWN, WWJO, WTCM, KFDI, KUZZ, KVOC, KALF, KHAY. Light: WRKZ, KRRV, KTCS, WYGC, WVLK, KGKL, KLUR,
KKAT.

CRYSTAL GAYLE “‘Three Good Reasons” (Liberty) 44/6

Rotations: Heavy 0, Medium 4, Light 40, Total Adds 6. WBEE, KLLL, KIXS, KHAK, KCLR, WTHI. Medium: WWYZ, WNWN,
KFDI, KORD. Light: WRKZ, WDSY, WVLK, WCMS, WOWW, WCHY, KLUR, WAXX, WDAF, WOW, WXCL, KSUX, KTTS,
KVOC, KDRK, KXDD.

EVANGELINE ““Bayou Boy” (Margaritaviile/MCA) 38/16

Rotations: Heavy 0, Medium 1, Light 37, Total Adds 16, WDLS, KEAN, WSTH, WTVY, KYKX, WKNN, KGKL, WTXT, WAVC,
K%JB. WOW, KFDI, KVOC, KALF, KEKB, KNIX. Medium: WOWW. Light: WWYZ, KOUL, WYGC, WVLK, WAMZ, WNOE,
WGTC, KUGN.

FORESTER SISTERS “I Got A Date”” (WB) 34/34

Rotations: Heavy 0, Medium 0, Light 34, Total Adds 34 including WWYZ, WRKZ, WDLS, KPLX, WMSI, KYKX, KTEX, KGKL,
WACO, KLUR, KQDY, WAVC, WDAF, KZKX, WOW, WTCM, KVOO, KFDI, KCTR, KUAD, KRWQ, KNCQ, KRTY, KORD,
KXDD.

KEVIN WELCH & THE OVERTONES ‘‘Something 'Bout You’ (Reprise) 21/8
Rotations: Heavy 0, Medium 2, Light 19, Total Adds 8, WWYZ, WRKZ, KTCS, WOWW, KLUR, KQDY, KTPK, KFDI. Medium.
KUGN. Light: WICO, WKAK, WYGC, WBKR, WAVC, WOW, KSUX, WDDD, KTTS, KVOO, KALF, KUAD.

LIVE "N KICKIN’ “‘You Don’t Need To Knock™” (WB) 15/0
Rotations: Heavy 0, Medium 0, Light 15, Total Adds 0. Light: WRWD, WICO, WKAK, WTVY, KLUR, KQDY, KVOX, KCJB,
WOW, KTTS, WWJO, KVOO, KVOC, KEKB, KNCQ.

BLACK TIE “Listen To The Radio’ (Bench) 14/0
Rotations: Heavy 0, Medium 2, Light 12, Total Adds 0. Medium: KFDI, KVOO. Light: WICO, KRRV, WTVY, WNOE, WOWW,
KGKL, WTXT, KLUR, WAXX, WOW, KTTS, KEKB.

KARLA TAYLOR “Little By Little” (Curb) 11/0

Rotations: Heavy 0, Medium 2. Light 9, Total Adds 0. Medium: KTTS, KEKB. Light: WPOR, WRWD, WKAK, KRRV, KMML,
WKXC, WSTH, KLUR, KVOO

TIM MENSY “This OI’ Heart” (Giant) 10/9

Rotations: Heavy 0, Medium 0, Light 10, Total Adds 9, WIOV, KHEY, WNOE, WKNN, WTNT, WTQR, KCLR, KVOO, KVOC.
Light KNIX.

Album Title

J__._.l_)uf

ARTIST/Song Title (Label)

BILLY RAY CYRUS/Could've Been Me (Mercury). ... ... .. Some Gave All
GARTH BROOKS/Against The Grain (Liberty) .. ................... Rapin’ The Wind
CLINT BLACK/This Nightlife (RCA) . .. ................. .. Put Yourself In My Shoes
GARTH BROOKS/We Bury The Hatchet (Liberty) . . ................. Rapin’ The Wind
MARK CHESNUTT/Bubba Shot The Jukebox (MCA) .. ... ... Longnecks & Short Stories
JOHN ANDERSON/Hillbilly Hollywood (BNA Entertainment) . ........ ... Seminole Wind
BILLY RAY CYRUS/Some Gave All (Mercury) . ..................... Some Gave All
DOUG STONE/The Right To Remain Silent (Epic) . . .............. I Thought It Was You
JOHN ANDERSON/Seminole Wind (BNA Entertainment) . .. .......... .. Seminole Wind
ALABAMA/Hats Off (RCA) . ... ... ... . . Greatest Hits If
CONFEDERATE RAILROAD/Jesus And Mama (Atlantic) .......... Confederale Railroad
COLLIN RAYE/It Could Have Been So Good (Epic) .. ................... All'l Can Be
MARK CHESNUTT/Uptown Downtown (MCA) . . ........ ... Longnecks & Short Stories
REBA McENTIRE/The Greatest Man | Never Knew (MCA) . ... ... ... For My Broken Heart
GARTH BROOKS/In Lonesome Dove (Liberty) . . ................... Rapin’ The Wind

Think of MusicSCAN as Helga Hansqiten.

Meet Helga Hansguten, world's greatest masseuse. Helga does for your body what MusicSCAN
does for editing.your music logs. Massages. Caresses. Soothes. Nobody has better hands than
MusicSCAN when it comes to getting the kinks out of your music logs (sorry, Helga).

Now MusicSCAN has two exclusive new options to help put some muscle in your editing:

PERFECT SONGS ONLY: Screen out the uglies! See only perfect choices while looking for replacement
songs, or skip songs which break specific rules. Every search can be a perfect search. Imagine not having
to wade through dozens of dayparted and same-artist songs just to get to the right song!

BEST SONGS FIRST: Have the best songs come up first when looking for replacements; while testing
for every rule in your system, MusicSCAN makes sure your first choice would always be your best choice!
MusicSCAN's Search Sort can give you replacement songs by rest, best possible choice, run time, or

almost any other criteria

These options can cut your log editing time in half! And they're available only in MusicSCAN. So
when you think of massaging your muscles, think of Helga. And when you think of massaging your music,
think of MusicSCAN. It's the only music scheduling system you'll ever knead,

. o
Music scheduling with an edge (205) 987-7456 (/l il i CAN

WA - MmMerieantracholtstorycom
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COUNTRY ADDS & HOTS

June 26,1992 R&R ¢ 77
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Vince Gill (MCA) 0D HOTTEST most aooco  MIDWEST HOTTEST
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Battimors, MO WRKZ 0B MICHELLE WRIGHT Bristol, VA KHEY 4 SISTERS  ALAN JACKSON N SAMMY KERSHAW WIXT, HomA o WRIGHT BOY HOWDY
VINCE GILL WYHONNA a PIRATES OF MF Ml  SUZY BOGGUSS Ho B Tuscaloosa, AL GARTH_BROOKS WYNG
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MARY CHAPIN CARPE Bene) DOUG STONE XouL CURTIS WRIGHT Hottast: ALAN JACKSOK RQ8 CROSBY EY WINOMNA 80t AWDY PARLETTE CAl
STUART & TRITT VINCE GILL RONNA_ REEVES Chrtstl, T CLINTOR GREGORY O DIFFIE RONNA REEVES CURTIS WRIGHT PIRATES OF THE MI  AODNEY CROWELL BILLY RAY CYRUS ROMMA REEVES v
STUART & TRITT Hottest: Corpus L TX DOUG STONE BILLY RAY CYRUS JOE_DIFFIE Hotest: Hottest: DIAMOND RIO DOUG STONE
wOKG TANTA TUCKER Laly DOUG STORE Ll 4 CARTY RO VINCE GILL GARTH BROOKS INTON GRecony ~ CARTH BAOOKS e VIICE GILL
uth, M Hottest : Wheeling, WV T vy Motteat: AMDERSON MICHELLE WRIGHT " HARY GRAPIN CARPE  VINCE GILL MARY GRAPIN CARPE
BILLT RAY CYRUS JOE DIFFIE MARY CHAPIN CARPE S BILLY RAY JUDY FLELDS JOE DIFFIE ttest: Joe DIF NORUN LEF SCHAFF
COLLIN RAYE HEaeld VINCE GILL CLINT BAK WPAPEM BILLY RAY CTRUS  PomesTER SISTERS VINONNA WICHEULE wRiGT KO Pt b
REMINGTONS e VINCE OILL JORN ANDERSON G BROCKS 4 DUNM KYKX Paarc e ADERSON o, SHENANDORH Minct, NO Auiw aasal .
SAHY KERSHAN GARTH BROOKS I 3 [ WYNORA Longriew, TX g KRMO WYNONKA ALAN_ JACKSON HITERSOH QUTLLS WRIGHT
e XE DIFFIE Hottest: Austin, TX Hottest: BILLY DEAN VINCE GILL AARON TIPPIN Shreveport, LA :::'m N i ARON TIPPIN TS H
mmnmaxsmz ALAN JACKSON 3 mgﬂ' ::ec N gﬂngs GILL LEE ROY PARNELL FODWEY CROWELL , 1A :Il::)nb RIO Springfieid, MO ﬁ: %
Jor Py DOUG STONE Inesvile, FL B STONE RN SIMY KERSHAM
frealoy wosy ol WA aiTTE A PORESTER SLSTERS  TRACY LAMRENCE Hottest: Hotteat: VINGE GIiL Jopiin, MO PIRATES OF THE ML popcerold FOMESTER SISTERS
EH Pittsburgh, PA Hettaats TN Hiottest: AN JACKSON (L FORESTER S| 0N STONE
BROXKS HIGELLE WRIGHT g xscs £ GIU CURTLS WRIGHT JE DIFFIE PIRATES 0 THE b CURTLS WRIGHT DIXTANA
- 9 o WOYKFM Hottest: VINCE GILL EVANGELIE
YINGE GILL e e ¢ DaliesFt Worth, TX  pooc e £ D N L0 Wottest Stowe Horteat:
WXTA BB CROSBY Wisiamapor, MARY CHAPIN CARPE Hottest: e MCERIIE & THE RID T KICHRLLE WRIGHT GEORGE ) bl L)
Erle, PA ln:uuc STONE Sl WINONNA :m CHESNUTT A ’;wmt; GARTH BILLY RAY CTRUS fampa, FL RTH DLIMOND & ’Hg! ALaK JACKSON
AULETTE CARLSON SHENANDOAN ITTLE TEXAS RERA WCENT: POCLS{E I D ALAN JACKSON VINCE GILL ALAN JACKSON (CHELE BLSHOP JOWN_ANDERSON
STEVE ARDEER RODHEY Fascelis STEVE. WARINER ettt JOHN ANDERSOR WKNNPascagouls- LIl Sl GARTH BOOKS JUDY FTELDS Jo§ DIFFIE
BELLAMY CURTLS WRIGHT STONE WYNK MICHAEL WHITE WYAK Blioxi, MS wwww ‘CHAP Hottest: SHSANDOKH
AARON TIPPIN Hottest: SAHY KERSHAW Baton Rougs, LA Hottest: 1 STEVE WARINER Detroit, MI STACY DEAN Cawppe  MART CHAPIN CARPE joupy
Hottest: SHENANDOAS :;n'ﬁ %Wr!‘l:l‘ sezY BILLY DEAN GARTH BROOKS Myrtie Beach, 5C Lrorad Hottest: ' ""‘fﬁ"‘ LORRIF MORGAN wexx
JOHN_ ANDERSON CHAEL pous aary WESC 0Y HOMDY JORN ADERSON g DVIGHT YOMKAN Youngstown, OH
DIANORD RIO J0E DIFFIE e BELLAMY BROTHERS  DIAMOND RIO Greenvitle, 5C g EVANGELINE ALAN JACKSON i g o e B o
WINORNA JA SAeTY KERSHAW ALAN JACKSON VINCE GILL REBA MCENTIRE LEE ROY STUART & TRITT oomG
PIRATES OF THE MI PARNELL BILLT RAY CYRIS vince
GEORGE STRAIT JEN_ ANDERSON PIRATES OF THE 10 Yoce TIM MEXSY VIHONA (s snL PORMET
WIGHELLE WRIGHT NICRAEL WIITE Rl 80T HOWDY DOUG STONE GARTH BROOKS PAHATILLLS i AEAEA wwJo ARIN TIPPIN
teat : Hottast YEARMOOD doctasts GARTH BROOKS BOY HOWDY St. Cloud, MN [;
VINCE GILL Dw(xm RIO MICHELLE WRIGHT A b ROB CROSB) i O
Hottest : SHENANDOAH el BILLY RAY CYRUS WNWN ottty AkRON shn ot
DIMOND 710 WTHONNA JORN ANDERSOH i SHENARDOAH Kalamazoo, W ANDOAH e gtiiay hrined
e orrEie ALAN JACKSOH GARTH BAOOKS S iton RICKY VAN SHELTON ANDE B BT Shar K crius
ason GARTH L] ANDY
BROOKS HARY CHAPIN CARPE RS b fias JOE DIFFLE PAULETTE GEWFGE STRAI'
BILLY RAY CIRUS ALAN JACKSON RORU AL JACKSON
(ARPORLTT b6 1N Hottest : JOU DIFFIE
PAULETTE CARLSON a
ot test :
g ALAN JACKSON
DIAMDMD RIO DIAMOND RIO
PATTY LOVELESS Lol
REBA MCENTTRE
LORRIE MORGAN
KKCS KUAD
KHAY K KBUL
Colorado Speings, CO FL. Colling, CO el upL o " KSOP-FI KSAN KRPM KORD
P Ve ot i Portiend, Reno, Selt Lake City, UT San Frencisco, CA Seattie, WA TriCites, WA
yoics o VINCE GILL BROTHERS SCONEY
VINCE GI oD WLETTE P REMINGTONS
non«;:u ﬁﬂm’sm (el ] CLtkon Gt o TR Yo% ST ek poxia
KRST xuzz RVOC BILLY RAT CYRUS RGB CROSBY RODNEY WICHARL WHITE AARON TIPPIN Pt ko £ GILL
Atbuquerque, MM cA s 81 Hottests WEAL MCCOT Hotzest: e ARRON TIPPIN STACY TEAN CAPBE
g sper, WY ALAN JACKSON ALAK JACKSON foreest PAIL, OVERSTREET Garty VINE GILs e Loty
e L] BILLY RAY BROCKS 5
VINGE 0ILL DoUs sTave e o miGT . ALAN_JACKSON o i i Yol P STACY DEMN o
AOB CROSBY bl GEORGE STRAIT GMMPBE  Mottest:
MICHAEL WHITE RGB CROSBT o = e JOHN ANDERSOR I IR IGHT o RATICIRS HOMENOSS N WYNONNA CUINT BLACK REAINGTONS 201 Current R
VINCE GILL muuu Stsrens 0-FM HARY CHAPIN CARPE A i MICHASL WHITE urrent Reporters
Sl PARETIY CMLSIN  CuRLS wRiGHT R fresieseie KCKCRiversie- e e Hottest: 196 Current Playlists
Hotteat: ot test: ;;I““mm VINCE GILL KEKB San Bernardino, CA d :sﬂ - ALAR JAZKSON
JO€ DIFFIE JOE DIFFIE Hottest: m stvss Grand Junction, CO ::‘E In, &Z KW VINCE GILL g’:ﬁ Gnt Joss. CA JOE DIFFIE L]
LORRIE MORGAN el . Portiand, STON AARON MARY CHAPIN CARPZ Tucson, AZ
ALAN JACKSON SARY GUPIN CARFE  pomn nORPTIoE PIRATES F THE NI . OR oA BELLAMY BROTHERS et
Sz Boocuss TANYA TUCKER Wl Hottest: RoB o PIMTS OF TE ML (= HICHAEL WHITE e o VINCE GILL
KCTR &n CHAPIN CARPE none. mﬁ;ﬂf"ﬂ PIRATES OF T MI  yruceonis Hottest: Hottast: 'f:é“"" WICHAZL WHITE Kmps wa
KIKFM ChOVELL : A Seattte, :
AL Bitings, MT o~ SucH . SV fiotteat: e none o Hottest: PIRATES OF THE MI Called In Frozen py
. o ugene, DO st MICHELLE WRIGHT P xeey LORRIE MORGAN ey GEDRGE STRAIT none CLIon e KFKF/K.
VINCE GILL DIXIANA Chico, CA VINCE G1L oteasuit CAMPEE  WARY CHAPIN CARPE o] Pusblo, CO sy WTNORA Hottest Hottest: ansas City
t sy A . kL : LORRIE HORGAN STLLvADen] OWIGHT YOKAM RE none BILLY RAY CYRUS
BELLAMY VINCE GILL e e BROTHERS MICKELLE WRIGHT e it MICHELLE VRIGHT ;’,},{fﬁ.ﬁ“’- KFR g KDRK Sorm Mon
sy DK STOME PULETE s ey o ssh wa KX Sitisonns Sen Bemardino, CA  KSONFM Spokane, WA Rema nceNTIRE
Hottest: 4 ALAK JACKSON JOE DIFFIE Phosnix, AZ GARTH BROOKS MARK San Diego, CA GARTH BROOKS
BILLY DEA JOHN ADERSON el LORRIE MORGAN REBA MCENTIRE NEAL MO0 XATY foediigy Did Not Report, Playl
LORRIE MORCAN MICHELLF WRIGHT KWNA vomis tost: San Jose, CA XXDD
J0E DIPFIE BILLY Y CTRUS LN [ Las Vegas, NV Ree wer ol BILLY RAY CYRUS oe i TRCT LaRewcE oG POY HOMDY el o Frozen (4):
: HOWDT IDOAH el FORESTER SISTERS : /Mode!
:mmm' X L2 SO MARY CHAPIN CARPE :::q: cA L0 CORTLS WREGHT Bl ::‘::.g cA e DI ALO DIELANA Ak Shcxson MO Ll sto, CA
d KQFC NEAL HCCOT g GEORGE STRALY N i GARTH BROOKS TRISHA YEARWOOD LITILE TEXAS DOULSTOHE /Sea
(et D L STUART & TRITT STt Miomses wiTe e e AKRGN TIPPIN KRAK-FM BILLY RAY CYRUS 0T J08 DIFFIE BRI KMPS/Seattle
VINCE SILL PIRATES OF THE MI Hottest: crms X0 DIFFIE FORESTER SISTERS Sacramenio, CA i Hotteat: = e PORESTER SISTERS KRMD/Shreveport, LA
CLINT AR W BILLY DEAN MARY GUPIN CARPE ROMG JISENES MICHELLE WRIGHT e STLg Hotvest :
AARON TIPPIN CESRITT DOUG STONE BILLY DEAN DWIGHT YORKAM yINCE GILL VINCE GILL JOE DIFFIE suzr KWJJ/Portland
Hottest: RODNZY CROVELL VIRCE GILL LEE ROY PARNELL e BILLY DEAN CLINTON GREGORY VOO JOE DIFFIE
ALAN JACKSON SNOY KERSHAW Hotteat: JE DIFFLE et PIRATES OF THE MI CEOAGE
FEBA MCENTIRE FIRATES OF THE MI 5 e Sl Lot iy aaNE DIAOND RI0
NICHELLE WRIGHT Hottest: € DIFFIE Modesto, CA byl e HGHELLE G
oM BACOKS & DU BILLT RAT CTRUS
JOE DIPFIE WONORNA ko GARTH BAOKS T —— vﬁ-\xp
ALAN JACKSON e :“ ,,.m;lc. b T A
DINDWD RIO

iAo ric anradiobhictan, com
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78 ¢ yune 26,1992 GOUN ' R Y
NATIONAL AIRPLAYs
32 i Total —|
WKS WKS LW TW 201 REPORTERS JUNE 26, 1992 Reports/Adds ~ Hesvy Medivm Light SoE rh “"J" ‘.L’J g -
2 7 2 @ WYNONNA/ Saw The Light (Curt/MCA) oo oo, 2010 198 3 0 SULIZTLALLED) o
§ 3 2 SHENANDOAHROCK My Baby (RCA) . . .« ..ot ee oo 2010 192 7 2 VINCE GILL (154)
o « + € JOEDIFFIEShips That Don't Come I (EDIC) . .. .. ..o oo v e 200/1 191 9 0 DOUG STONE (124)
w s 5 © ALAN JACKSON/Midnight In Montgomery (AMISIa) . .. ...\ voeeeeeeenee e 201/0 190 10 1 c::g(l)s wl’",'g“T (57)
5 w0 7 © JOHNANDERSONAhen It Comes To You (BNA Entetainment). . ... .. .................... 2010 172 25 4 SR e ((4‘5“))
23 1 10 € GARTHBROOKS/The River (LIEMy) ... .........oeeeeeiiaeeee 201/0 144 56 1 RODNEY CROWELL (45)
g 8 @ SUZYBOGGUSS/ACES (LIDBRY) ... . . oo\ 200/0 142 52 6 PIRATES OF THE MISSISSIPP! (37)
w 12 o € MICHELLE WRIGHT/Take It Like A Man (Arista) . ... ................coviiiiennnn, 197/0 115 77 5 FORESTER SISTERS (34)
% 13 1 @) REBAMCENTIRE/The Night The Lights Went Out In Georgia (MCA) ... ... ................. 200/1 108 75 17 BOY HOWDY (33)
20 15 12 @ BILLY DEAN/Blly The Kid (SBK/LIDERY) . - - o oo 201/1 83 113 5 MICHAEL WHITE (28)
17 16 13 @ LDRRIE MORGAN/Something InRed (RCA) ... ..., 196/0 60 123 13
29 2 17 B ALABAMA/Take A Little Trip (RCA) ... ... oo 200/2 50 137 13
18 17 14 DWIGHT YOAKAM/The Heart That You Own (Reprise) . ......................cooooio... 198/1 51 135 12
4 20 16 @ MARY-CHAPIN CARPENTER/ Fee! Lucky (Columbia) ............................. ... 201/0 43 139 19 m
% 2 2 O MARTY STUART & TRAVIS TRITT/This One's Gonna Hurt You (For A Long, Long Time) (MCA) ... 799/2 25 147 27
% 2 2 ) BROOKS & DUNN/Boot Scootin' Boogie (Aista) . ................ooooveee ) 200/3 16 161 23 s 'jﬂg&‘:oﬂ‘(ﬂm
4 2 1 17 DIAMOND RIO/Norma Jean Riley (Arista) . ............................c.cooooo... 1440 86 39 19 JOE DIFFIE (91)
— 3% 2 © CLINTBLACKMWe Tell Ourselves (RCA) . ...\ttt 201/6 9 142 50 SHENANDOAH (82)
19 19 19 19 MARTINA McBRIDE/The Time Has Come (RCA) ... .. ... ... ... i, 190/0 27 131 32 GARTH BROOKS (81)
2 27 24 €9 TANYA TUCKERA! Your Heart Ain't Busy Tonight (Libety) ..............ovvvuunoeennn. 198/4 9 151 38 JOHN ANDERSON (71)
5 6 6 21 GEORGE STRAIT/Gone AsA Girl CanGet (MCA) .. ... ... 0ottt 132/0 64 54 14 MICHELLE WRIGHT (39)
@ 7 2 @ MARKCHESNUTTA'I Think O Something (MCA) ... .. ovvveee oo oo 193/8 3 125 65 "'bﬁmﬁnclf'é’faﬁs’
® 35 31 €D HALKETCHUM/Five O'Clock World (Curb) . ............ ... 189/8 4 122 63 REBA MCENTIRE (33)
3 29 27 €0 LEEROY PARNELLMWhat Kind Of Fool Do You Think | Am (Arista) . . ....................... 181/6 15 101 65
% 3 3 €D STEVE WARINER/A Woman Loves (Arista) .. ............... .o 188/9 5 112 71
— 39 33 € TRACY LAWRENCE/Runnin' Behind (Alantic) . ... . ........coooviiunoioniiiaaos 194/6 2 107 85 VO ——
21 25 25 27 NEAL McCOY/MWhere Forever Begins (Atlantic) . .. ... ... ... 174/3 10 103 61 i ;_{W,ﬁfwﬁg
2 2 2 28 DENNIS ROBBINS/Home Sweet Home (Giant) . .. ... ... .. . o s 168/1 9 107 52 —
2 8 18 29 BILLY RAY CYRUS/Achy Breaky Heart (Mercury) ............. . ccoiiiiiieiinnon.. 120/0 49 57 14 Reports/Adds
u « 3 € BELLAMY BROTHERS/Cowboy Beat (Bellamy Bros) ............. ..o 155/24 17 70 84 1 BOY HOWDY/Our Love... (Curb) . . . 84/33
16 15 15 31 PAMTILLIS Blue Rose s (Arista). .. ............. e 11170 16 70 25 2 S. DEAN CAMPBELL/Rosalee (Columbia) . . 79/78
_ _ & € AARON TIPPIN/ Wouldn't Have It Any Other Way (RCA) ... .....oooeiiiieeen 171/48 0o 48 123 3 CURTIS WRIGHT/Homelown Radio (Liberty) 57/57
o sy & REMINGTONS/Two Timin' Me (BNA Entertainment) .. ... . .........ovieeeiioiiaaa... 161/20 0 60 101 4  EVANGELINE/Bayou... (Margaritavile/MCA) 36/16
50 45 40 € SAMMY KERSHAW/Nard Sale (MErCUTY) . ..o\ o oeoeeoe oo 157/19 1 58 98 5 LIVE N KICKIN'/You Don't Need To.. (WB) . 75/0
6 BLACK TIE/Listen To The Radio (Bench) . .. 74/0
3 1 2 35 TRISHA YEARV{OOD/T he Woman Before Me (MCA) .. ........................ e 83/0 31 32 20 7 KARLATAYLOR/Little By Littie (Curb) .. .. 77/0
BREAKm@ VINGE GILLA Still Believe InYou (MCA) . .. ..o e 155/154 4 24 127 8 TIMMENSY/This O’ Heart (Giant) . . . . . . . 10/9
_ @ 4 € LITTLE TEXASNouAnd Forever AndMe (WB). . .............o i 159/24 0 35 124 9 CIMMARON/What Do You Wear With... (Alpine) /5
2 21 21 38 PATTY LOVELESS/Can't Stop Myself From Loving You (MCA) ........................... 92/0 13 51 28 10 TOY CALDWELL/Wrong Right (Cabin Fever) . 5/7
BREAKER @ RODNEY CROWELL/What Kind Of Love (Columbia) .. ........ ... ... .. i iiiiins 146/45 0 28 118
BREAKER @ MICHAEL WHITE Familiar Ground (REDFSE) . . . ... ... ooee it 136/28 0o 27 109 New artists have not yet had a Country
BREAKER ) PIRATES OF THE MISSISSIPPI/Too Much (Liberty) . ... ... ......cooooie i, 128/37 0 22 106 Breaker or concurrent airplay from 60%
1 11 29 42 McBRIDE & THE RIDE/Sacred Ground (MCA) . .. ... .. ... 68/0 18 30 20 of reporting stations.
BREAKER (® DOUG STONEWAmIng Labels (EDIC) . . .« oo oot et 125/124 0 9 116
— _ 4 @ DIXIANA/That's What I'm Working On Tonight (Epic) .. .............coviiiiniian e, 103/23 0 12 91
— — 5 @ CLINTON GREGORY /She Takes The Sad Out Of Saturday (SOR) .. ...........c.oooviinn... 94/17 0o 10 84 M?ST :\"Dil’d :'h:"::“s" list ‘:: m::;:::’z:r:::
s 3 3 46 DOUG STONE/Come In Out Of The Pain (EPIC) . ... ... .. ovorieiieiei 40/0 7 16 17 P e o s S
DEBUT D BOY HOWDY/Our Love Was Meant ToBe (Curb) . . ... ooen oo 84/33 0 7 77 medistely following the songs in Most Added & Hot-
@ STACY DEAN CAMPBELLRosalee (Columbia) . . . ... ... ....oooeeiiiiaa e 79/18 o 5 74 test indicates the total number of Country reporters
7 2 35 49 RONNIE MILSAP/AI IS Fair In Love And War (RCA) . .............ooviiiinieeee 40/0 1 22 17 e i R
ng their five hottest.
(OEBUT @ OAK RIDGE BOYSFall (RCA) ... .ot 70/5 0o 8 62

R

Breakers are those records that have achieved concurrent airplay at 60% of our reporting sta-
tions. New & Active records are those receiving airplay at 30-59% of the stations. Records in
Signiticant Action are receiving airplay at 5-29% of the stations. Records do not have to

VINCE GILL |
| Still Believe In You (MCA)

reach Breaker in order to chart.

On 77% of reporting stations. Rotations: Heavy 4, Medium 24, Light 127, Total Adds

154 including WHWK, WQBE, KTCS, WSM, WQYK, KHAK, WUBE, WDAF, WTCM,

KRST, KUGN, KSOP. Debuts at humber 36 on the Country chart.
RODNEY CROWELL
What Kind Of Love (Columbia)

PIRATES OF THE MISSISSIPPI
Too Much (Liberty)

On 73% of reporting stations. Rotations: Heavy 0, Medium 28, Light 118, Total Adds 45 On 64% of reporting stations. Rotations: Heavy 0, Medium 22, Light 106, Total Adds 37
including WVAM, WDSY, WZZK, WXBQ, WAMZ, WUSN, WONE, WMIL, WTCM, KASH, including WQCB, KOUL, WHLZ, KJLO, WQDR, WONE, KJJY, WITL, KQFC, KMLE,

KQFC, KZLA. Moves 45-39 on the Country chart.
MICHAEL WHITE
Familiar Ground (Reprise)

KCKC, KRAK. Moves 46-41 on the Country chart.
DOUG STONE
Warning Labels (Epic)

On 68% of reponing stations. Rotations: Heavy o, Medium 27’ nght 109’ Total Adds 28 On 62°_/o of reponing stations. Rotations: Heavy 0, Medium 9, L'ght 116, Total Adds 124
including WBEE, WPKX, WYNK, WIVK, KNFM, KCYY, WIRK, WWWW, KYCK, WGEE, including WRWD, WICO, WILQ, KMML, WCKT, WLWI, WASK-FM, WOW, KVOO, KALF,

KWNR. KUPL. Moves 47-44-40 on the Country chart.

KFMS, KORD. Debuts at number 43 on the Country chart.

—

PIRATES OF THE MISSISSIPPI

“TO0 MUCH”

BREAKER ¢§) 128/37 ONE OF THE MOST ADDED

WWW . americantachohisterr-eafn—————
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» SHIPPED GOLD, PLATINUM IN ONE WEEK &
DOUBLE PLATINUM IN ONE MONTH! A FIRST FOR
A NEW ARTIST'S DEBJT RELEASE!

e DEBUTING AT #1 ON SOUNDSCAN’S CCUNTRY
ALBUM CHART, ANCTHER FIRST! FOR A NEW
ARTIST’'S DEBUT RELEASE!

e #1 ON SOUNDSCAN’S TOP 200 ALBUM CHART
FOR FOUR WEEKS!

o #8 ON BILLBOARD'S HOT 100 SINGLES CHART

ACHY BREAKY HEART”
* THE BIGGEST SELLING COUNTRY CASSETTE
SINGLE OF ALL TIME - OVER 900,000 SCLC!

e #1 IN BILLBOARD FOR AN UNPRECEDENTED
FIVE WEEKS!

e #1 TWO WEEKS AT GAVIN
e #1 AT RADIO & RECORDS
e #1 VIDEO ON BOTH CMT AND TNN!

* INSPIRED A NEW LINE DANCE WHICH IS
NOW SWEEPING THE COUNTRY!

PRESENTING THE NEW SMASH SINGLE & VIDEO,

: Nashville
=50® 1992 Polyev%m Records 8 PoilyGram company

=y rramericantacioRistorv-com e
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COUNTRY

SONG INFORMATION INDEX

ALABAMA “Take A Little Trip”’ (RCA 62253-2)

Prod: Josh Leo, Larry Michael Les, Aiabama Wr: Ronnie Rogers, Mark Wright
Pub: Maypop Music, EMI Blackwood Music Inc., Wrightchild Music (BMI) Mgr:
Dale Morris

JOHN ANDERSON “When It Comes To You’ (BNA 62235-2)
Prod: James Stroud Wr: Mark Knopfler Pub: StraitJacket Songs Ltd. (ASCAP)
Mgr: Bobby Roberts

b S T . < O UL AL LN
BELLAMY BROTHERS “Cowboy Beat”

(Bellamy Brothers Records Pro-CD)

Prod: Howard & David Bellamy, Ed Seay Wr: David Bellamy, John Beland
Pub: Bellamy Brothers Music, (ASCAP) Mgr: Bellamy Brothers

CLINT BLACK “We Tell Ourselves” (RCA 62194-2)

Prod: James Stroud, Clint Black Wr: Clint Black, Hayden Nicholas Pub:
(ASCAP) Mgr: Moress, Nanas, Golden

SUZY BOGGUSS ““Aces” (Liberty 79252)

Prod: Jimmy Bowen, Suzy Bogguss Wr: Cheryl Wheeler Pub: Cheryl Wheeler
Music (ASCAP) Mgr: Morris, Bliesener & Associates

BOY HOWDY “‘Our Love Was Meant To Be” (Curb 097)

Prod: Chris Farren Wr: Jetferey Steele, Chris Farren Pub: Mike Curb Music,
Farren Curtis Music, Farren Square Music (BMI, ASCAP) Mgr: Alan Hopper
BROOKS & DUNN ‘‘Boot Scootin’ Boogie™ (Arista 2440)

Prod: Scott Hendricks, Don Cook Wr: Ronnie Dunn Pub: Alfred Avenue
Music, Deerfield Court Music (BMI) Mgr: Bob Titley

GARTH BROOKS “The River” (Liberty 79342)

Prod: Allen Reynolds Wr: Victoria Shaw, Garth Brooks Pub: Gary Morris
Music, Major Bob Music Co.,Inc, Mid-Summer Music, Inc. (ASCAP) Mgr: Doyle/
Lewis Mgmt.

STACY DEAN CAMPBELL “Rosalee’”” (Columbia 38 74357)
Prod: Brent Maher Wr: C. Bickhardt, D. Schlitz, B. Maher Pub: Coigems-EMI
Music, Inc,, Craig Bickhardt MCA Music Publishing, Don Schiitz Music,
Welbeck Music, Blue Quill Music (BMI, ASCAP) Mgr: Allen Brown

PAULETTE CARLSON “The Chain Just Broke’ (Liberty 79343)
Prod: Jimmy Bowen, Paulette Carlson Wr: Monty Powell, Michael Noble Pub:
Warner-Tameriane Publishing Corp.Resaca Beach Music, WB Music Corp,
Suddenly Music (BMI, ASCAP) Mgr: Gary Greenburg
MARY-CHAPIN CARPENTER I Feel Lucky”

(Columbia 38 74345)

Prod: John Jennings, Mary-Chapin Carpenter Wr: M.C. Carpenter, Don
Schlitz Pub: EMI Aprit Music Inc., Getareaijob Music, Don Schiitz Music, Almo
Music Corp. (ASCAP) Mgr: John Simson, Tom Carrico

MARK CHESNUTT *“I’ll Think Of Something” (MCA 54395)
Prod: Mark Wright Wr: Jerry Foster, Bill Rice Pub: PolyGram International
Publishing (ASCAP) Mgr: BDM Management

ROB CROSBY ‘“‘She Wrote The Book’ (Arista 2443)

Prod: Scott Hendricks Wr: Steve Bogard, Rick Giles Pub: WB Music Corp,
Rancho Bogardo Music, Great Cumberland Music, Diamond Struck Music,
Patenrick Music (ASCAP, BMI) Mgr: Smalitime Mgmt.

RODNEY CROWELL ““What Kind 0f Love” (Columbia 38 74360)
Prod: Larry Kiein Wr: Rodney Crowell, Will Jennings, Roy Orbison Pub: Sony
Tunes, Inc, Blue Sky Rider Songs, Orbisongs (ASCAP, BMI) Mgr: Bill Carter
BILLY RAY CYRUS “‘Achy Breaky Heart” (Mercury 638)

Prod: Joe Scaife, Jim Cotton Wr: Don Von Tress Pub: Milthouse Music (BMI)
Mgr: Jack McFadden

BILLY RAY CYRUS “‘Could've Been Me” (Mercury 703)

Prod: Joe Scaife, Jim Cotton Wr: Reed Nielsen, Monty Powell Pub:
Englishiown Music, Warmer-Tameriane Corp (BMI) Mgr: Jack McFadden

BILLY DEAN “Billy The Kid" (Liberty 79253)

Prod: Chuck Howard, Tom Shapiro Wr: Billy Dean, Paul Nelson Pub: EM!
Blackwood Music Inc., Great Cumberland Music (BMI) Mgr: Ken Stilts
DIAMOND RIO “Norma Jean Riley” (Arista 2407)

Prod: Monty Powell, Tim DuBois Wr: Monty Powell, Dan Truman, Rob Honey
Pub: Rasaca Beach Music/Warner*Tameriane Publishing, Dan Truman Music/
Music Corporation of America, Studio Bee Music/Mountain Green Music (BMI)
Mgr: Ted Hacker

JOE DIFFIE “Ships That Don't Come in"" (Epic 34 74285)

Prod: Bob Montgomery, Johnny Slate Wr: Paul Nelson, Dave Glbson Pub:
Wamer-Tameriane Publishing, Maypop Music (BMI) Mgr: Danny Morrison
DIXIANA “That’s What I'm Working On Tonight”

(Epic 34 74361)

Prod: Bob Montgomery Wr: L. Williams, N. Wiliams, M.W. Francis Pub:
Songwriters Ink, Lazy Gator Publishing, Texas Wedge Music, BluWaBoo
Publishing (BMI, ASCAP) Mgr: Rothbaumn & Gamer

EVANGELINE ‘“‘Bayou Boy” (Margaritaville/MCA 10582)

Prod: Jimmy Buffett, Justin Niebank Wr: Rhonda Bolin Lohmeyer Pub:
Savannah Jane Music, Longfellows Evangeline Music, Irving Music, Inc. Mgr:
HK Management

THE FORESTER SISTERS ‘'l Got A Date” (WB 5447)
Prod: Robert Byrne, Alan Schulman Wr: Dave Alien, Tim Bays Pub: Major Bob
Music Co., Inc., In Cahoots Music (ASCAP) Mgr: Refugee Management

CRYSTAL GAYLE “Three Good Reasons’ (Liberty 79282)
Prod: Buzz Stone Wr: Don Schiitz, David Wingo Pub: Don Schlitz Music/Hayes
Street Music. Inc. (ASCAP) Mgr: Bill Gatzimos

VINCE GILL *“I Still Believe In You" (MCA 54406)

Prod: Tony Brown Wr: Vince Gill, John Barlow Jarvis Pub: Benefit Music,
Inspector Barlow Music (BMI) Mgr: Fitzgerald-Hartley

CLINTON GREGORY ‘‘She Takes The Sad Out Of Saturday Night”
(Step One Records 439)

Prod: Ray Pennington Wr: C. Ryle, B. Henderson Pub: Tillis Tunes Inc., Pier
Five Music, inc. (BMI) Mgr: Ray Pennington

ALAN JACKSON “‘Midnight In Montgomery” (Arista 2418)
Prod: Scott Hendricks, Keith Stegall Wr: Alan Jackson, Don Sampson Pub:
Mattie Ruth Musick/Seventh Son Music, Golden Reed Music (ASCAP) Mgr:
Ten Ten Management

SAMMY KERSHAW “'Yard Sale” (Mercury 665)

Prod: Buddy Cannon, Norro Wilson Wr: Larry Bastian, Dewayne Blackwell
Pub: Major Bob Music Co., Inc., Jobete Music Co., inc. (ASCAP) Mgr: Jim
Dowell

HAL KETCHUM “‘Five 0’Clock World”” (Curb 1002)

Prod: Allen Reynolds, Jim Rooney Wr: Allen Reynolds Pub: Screen Gems-
EMI Music, Inc. (BMI) Mgr: Mighty Quinn Management

TRACY LAWRENCE ‘‘Runnin’ Behind” (Atlantic 4639)

Prod: Wr: Ed Hill, Mark D. Sanders Pub: New Haven Music, MCA Music
Publishing (BMI, ASCAP) Mgr: Music Matters Management

LITTLE TEXAS “‘You And Forever And Me’’ (Warner Bros. 5511)
Prod: James Stroud, Christy DiNapoli, Doug Grau Wr: Porter Howell, Stewart
Harris Pub: Square West Music, Inc., Howlin' Hits Music, Inc., Sony Tree Pub.
Co,, Inc., Edisto Sound Intemational {ASCAP, BMI) Mgr: Christy DiNapoli
LIVE 'N KICKIN’ “You Don't Need To Knock (WB §353)

Prod: Kyle Lehning Wr: Chris Waters, Tom Shapiro Pub: Sony Cross Keys
Pub. Co., Inc., Terrace Music (ASCAP) Mgr: Hazel & Heller Management
PATTY LOVELESS ““Can’t Stop Myseif From Loving You™
(MCA 54371)

Prod: Emory Gordy Jr., Tony Brown Wr: Kostas, Gean Folkvord Pub: Songs
Of PolyGram International (BMI) Mgr: Fitzgeraki-Hartley

MARTINA McBRIDE ‘“The Time Has Come’ (RCA 62215-2)
Prod: Paul Worley, Ed Seay Wr: Lonnie Wilson, Su- »#n Longacre Pub: Zomba
Enterprises; W.B.M. Music CorporationfLong Acre Misic (ASCAP; SESAC)
Mgr: John McBride

McBRIDE & THE RIDE ““‘Sacred Ground” (MCA 54356)

Prod: Steve Gibson, Tony Brown Wr: Kix Brooks, Vernon Rust Pub: David™'N’
Will Music, Sony Cross Keys Publishing (ASCAP) Mgr: Ken Stilts

NEAL McCOY “Where Forever Begins™ (Atlantic 4524)

Prod: James Stroud Wr: Trey Bruce, Thom McHugh, Bob Moulds Pub: MCA
Music Publishing (ASCAP) Mgr: Dan Hexter

REBA McENTIRE “‘The Night The Lights Went Out In Georgia”
(MCA 54386)

Prod: Tony Brown, Reba McEntire Wr: Bobby Russell Pub: Pixruss Music
{BMI) Mgr: Starstruck Entertainment

TIM MENSY “This OI' Heart’’ (Giant 5517)

Prod: James Stroud Wr: Tim Mensy Pub: Sony Cross Keys Pub. Co., Inc.,
Miss Dot Music, inc. (ASCAP) Mgr: Moress, Nanas, Golden

RONNIE MILSAP “All Is Fair In Love And War’* (RCA 62217-2)
Prod: Ronnie Milsap, Rob Galbraith Wr: Tim Nichols. Robert Byrme Pub:
Hannah's Eyes Music, Fame Publishing {(BMI) Mgr: Moress, Nanas, Golden
LORRIE MORGAN ‘‘Something In Red” (RCA 62219-2).

Prod: Richard Landis Wr: Angela Kaset Pub: Coburn Music (BMI) Mgr:
Moress, Nanas, Golden

THE OAK RIDGE BOYS “Fall”” (RCA 62228-2)
Prod: Joe Scaite, Jim Cotton Wr: Don Von Tress Pub: Millhouse Music (BMI)
Mgr: Kathy Harris

LEE ROY PARNELL ““What Kind Of Fool Do You Think | Am”

(Arista 2431)

Prod: Scott Hendricks, Barry Beckett Wr: Al Carmichael, Gary Griffin Pub:
Sheddhouse Music, Robinette Music (ASCAP) Mgr: Mike Robertson
PIRATES OF THE MISSISSIPPI “Too Much” (Liberty 79321)
Prod: yimmy Bowen, Richard Alves Wr: Guy Clark, Lee Roy Parnell Pub: EMI
April Musle, Inc., PolyGram Intemational, R-Bar-P Music Co. (ASCAP, BMi)
Mgr: Ken Stilts

RONNA REEVES “‘What If You’re Wrong™ (Mercury 695)

Prod: Harold Shedd, Clyde Brooks Wr: Austin Cunningham, Denise Davis
Pub: MCA Music Pub., Judy Judy Judy Music (ASCAP) Mgr: Ronald Cotton
THE REMINGTONS “Two-Timin’ Me” (BNA 62276-2)

Prod: Larry Michael Lee, Josh Leo Wr: Richard Mainegra, Rick Yancey,
Jimmy Griffin Pub: Maypop Music, Careers-BMG Music Publishing, Inc., Rita's
Cloud Nine Music (BMI) Mgr: Vector Management

DENNIS ROBBINS “Home Sweet Home’" (Giant 5354)

Prod: Richard Landis, James Stroud Wr: Dennis Robbins, John Scott Sherrill,
Bob DiPiero Pub: Corey Rock Music/Sonny King Music; Little Big Town Music/
American Made Music, Brand New Town Music/Old Wolt Music/Music
Corporation of America (ASCAP; BMI) Mgr: Simon Renshaw

SHENANDOAH *‘Rock My Baby” (RCA 62199-2)

Prod: Robert Byme, Keith Stegall Wr: Billy Spencer, Phil Whitley, Curtis Wright
Pub: WB Music Corporation/Stroudavarious Music (ASCAP) Mgr: Bill Carter
DOUG STONE “‘Come In Out Of The Pain’ (Epic 34 74259)
Prod: Doug Johnson Wr: Don Pfrimmer, Frank Myers Pub: G.I.D Music, Dixie
Stars Music/Josh Nick Music (ASCAP) Mgr: John Dorris, Phyllis Bennette
DOUG STONE “‘Warning Labels’’ (Epic 34 74339)

Prod: Doug Johnson Wr: K. Williams, O. Turman Pub: Sony Cross Keys Pub.
Co., Inc. (ASCAP) Mgr: John Dorris, Phyllis Bennette

GEORGE STRAIT “Gone As A Girl Can Get”” (MCA 54379)
Prod: Jimmy Bowen, George Strait Wr: Jerry Max Lane Pub: O-Téx Music;
Max Lane Music/Fourleat Music (BMI; ASCAP) Mgr: Erv Woolsey

MARTY STUART/TRAVIS TRITT “‘This One’s Gonna Hurt You

(For A Long, Long Time)” (MCA 54405)

Prod: Richard Bennett, Tony Brown, Marty Stuart Wr: Marty Stuart Pub:
Songs Of PolyGram International, Inc., Tubb's Bus Music (BMI) Mgr: Bonnie
Gamer, Ken Kragen

KARLA TAYLOR ‘‘Little By Little” (Curb 1010)

Prod: Warren Peterson Wr: Steve Dean, Betsy Hammer Pub: Tom Collins
Music Corp., Collins Court Music, inc. (BMI, ASCAP) Mgr: Bobby Roberts
PAM TILLIS “Blue Rose Is” (Arista 2408)

Prod: Paul Worley, Ed Seay Wr: Pam Tillis, Bob DiPiero, Jan Buckingham
Pub: Little Big Town Music/American Made Music, Sony Tree Pubiishing,
Longitude Music/Ms. Ducks Ditties (BMI) Mgr: Mike Robertson

AARON TIPPIN “| Wouldn't Have It Any Other Way”

(RCA 62241-2)

Prod: Emory Gordy, Jr. Wr: Aaron Tippin, Butch Curry Pub: Acuff-Rose Music,
Inc., Telly Larc, Inc., Groove Palace (BMI, ASCAP) Mgr: Starstruck

TANYA TUCKER ““If Your Heart Ain't Busy Tonight”’

{Liberty 79295)

Prod: Jerry Crutchfield Wr: Tom Shapiro, Chris Waters Pub: Edge O'Woods

Music, Kinetic Diamond Music Inc., Moline Valley Inc. {ASCAP) Mgr: Beau
Tucker

STEVE WARINER ‘A Woman Loves” (Arista 2426)

Prod: Scott Hendricks, Tim DuBois Wr: Steve Bogard, Rick Giles Pub: WB
Music Corp, Rancho Bogardo Music, Kinetic Diamond Music, Inc.. Edge
O'Woods Music (ASCAP) Mgr: Chip Peay

KEVIN WELCH & THE OVERTONES *‘Something 'Bout You™

(Reprise 5652)

Prod: Harry Stinson, Kevin Welch Wr: Kevin Welch Pub: Sony Cross Keys
Pub. Co. inc. (ASCAP) Mgr: Sterling Management

MICHAEL WHITE “Familiar Ground” (Reprise 5466)

Prod: Robert Byme, Alan Schulman Wr: Tim Lancaster, Michael White Pub:
Makin' It Up Music, Inc.,Sony Cross Keys Pub. Co., Inc. (BMI, ASCAP) Mgr:
Makin® Music

CURTIS WRIGHT “Hometown Radio” (Liberty 79281)

Prod: James Stroud, Lynn Peterzell Wr: Vernon Rust Pub: David ‘N’ Will
Music (ASCAP) Mgr: Corlew-O'Grady Mgmt.

MICHELLE WRIGHT ““Take It Like A Man” (Arista 2406)

Prod: Steve Bogard, Rick Giles Wr: Tony Haselden Pub: Millhouse Music/
Songs Of PolyGram International (BMI) Mgr: Brian Ferriman

WYNONNA “‘| Saw The Light” (Curb/MCA 54407)

Prod: Tony Brown, Don Potter Wr: Lisa Angelle, Andrew Gold Pub: Great
Eastern Music, Sluggo Songs, Sister Elisabeth Music (BMI) Mgr: Ken Stiits

TRISHA YEARWOOD ‘“‘The Woman Before Me” (MCA 54362)
Prod: Garth Fundis Wr: Jude Johnstone Pub: Mad Jack Music (BMI) Mgr:
Ken Kragen

DWIGHT YOAKAM “The Heart That You Own" (Reprise 5377)
Prod: Pete Anderson Wr: Dwight Yoakam Pub: Coal Dust West Music (BMI)
Mgr: Gary Borman
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3-DAY ADVANCE on the hottest Country music and radio news,

Street Talk and the industry's fastest chart data turnaround. Gall R&R to try it free!

Sent to your fax Monday evenings.
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WS WS 0 T 168 REPORTERS JUNE 26, 1992 Rapors/adds  Hesvy  Modium
1+ 1+ @ BLACK CROWES/The Southern Harmony... (Def American/Reprise) “Sting" (158) “Remedy” (72) “Thorn” (42) 163=/0 144+ 18=
3 2 2 2 DEF LEPPARD/Adrenalize (Mercury) “Make” (142) “Stand” (17) “Tonight" (12) 150-/1 98 - 38—
+ « 3 €© ARC ANGELS/Arc Angels (DGC) “Living” (122) “Sent” (5) "Always" (2) 126-/2 76 + 417~
s s s € PEARL JAM/Ten (Epic Associated) “Even” (139) “Alive” (7) “Jeremy” (3) 140-/0 57+ 55—
9 7 o €@ GENESISMWe Can't Dance (Atlantic) “Driving"” (120) “Hold” (9) “Dreaming” (7) 130-/2 77+  42-
s s s © BRUCE SPRINGSTEEN/Human Touch (Columbia) “Channels” (127) “Gloria’s” (6) “Roll” (6) 131+/4 67+ 60—
22 2 @ U2/Achtung Baby (Island/PLG) “Even” (118) "One” (19) "Trying” (3) 127+/73 53+ 62+
5 5 « 8 0OZZY OSBOURNEMNo More Tears (Epic Associated) “Road” (119) “Mama” (9) “Tinkertrain” (1) 123-/1 64— 43+
0 s 9 @ LYNCH MOB/ynch Mob (Elektra) “Tangled” (138) “Dream” (2) 140+/3 59+ 57—~
12 10 10 ) MEN/The Men (Polydor/PLG) “Church” (140) “Blue” (1) 142 +/2 51+ 65+
15 11 1 (§) DELBERT McCLINTON/Never Been Rocked Enough (Curb) “Every” (111) “Good" (1) 114+ /4 62+ 44 -
2 12 @ JOE COCKERNight Calls (Capitol) “Love” (131) 131+/11 24+ 94 +
2 17 1 ® TESLA/Psychotic Supper (Geffen) “Song” (126) “What" (11) 133+/5 34+ 59+
1 14 & NIRVANANevermind (DGC) “Lithium"” (113) “Come” (19) “Bloom" (7) 126+/13 271- 49+
1 7 @ JOHN MELLENCAMP/Whenever We Wanted (Mercury) “Last” (87) “Now” (17) “They're™ (4) 99+/16 30- 53+
2 3 1 16 RED HOT CHILI PEPPERS/Blood Sugar Sex Magik (WB) “Under” (72) “Breaking” (10) 82-/1 55— 18+
7 15 15 17 VARIOUS ARTISTS/Encino Man (Hollywood) “Invited” (112) 1712-/0 25— 42+
20 19 19 { ELECTRIC BOYS/Groovus Maximus (Atco) “Mary” (124) “Knee"” (1) 125+/3 19+ 46 +
~ o 2 @ VARIOUS ARTISTS/Lethal Weapon 3 (Reprise) “Probably” (79) "Train” (5) 82-/1 37+ 37~
w25 2 € CRACKER/Cracker (Virgin) “Teen” (106) "“Cracker” (1) 108+/7 12+ 54+
» 2 2 € TOAD THE WET SPROCKET Fear (Columbia) “All” (102) 703+/9 14+ 67+
o % 2 ¢ METALLICA/Metallica (Elektra) “Wherever" (100) “Nothing” (10) 105+/9 16+ 27+
» 2z € KISS/Revenge (Mercury) “Wanna" (93) “Domino” (6) "Unholy™ (2) 98+/6 7- 37+
u 12 15 24 MATTHEW SWEET/Girlfriend (Zoo) “Girlfriend” (64) “Waiting” (7) “Looking" (1) 70-/2 30- 26 -
u 3 2 € GARY MOORE/After Hours (Charisma) “Story” (78) “Cold" (1) “Fool” (1) 81+/5 14+ 53+
n % % € TOM COCHRANEMad Mad World (Capitol) "Regrets” (57) “Life” (24) “Washed" (2) 78+/20 19- 34+
v €@ LINDSEY BUCKINGHAM/Out Of The Cradle (Reprise) “Wrong” (80) "Countdown” (2) 83+/15 171+ 47+
~ — 3 €O Z00/Shakin' The Cage (Capricorn/WB) “Shakin” (78) 78+/9 7+ 50+
% 1 u € TORA TORAMWild America (A&M) “Amnesia” (87) “Time” (1) 87+/3 6+ 37+
— % € SPIN DOCTORS/Pocket Full Of Kryptonite (Epic) “Little” (69) “Princess” (2) "Jimmy" (1) 70+/12 16+ 37=
6 4 1 31 VAN HALEN/For Unlawful Carnal Knowledge (WB) “Mission” (60) “Dream” (2) “Right” (2) 64-/0 22— 37-
v » 3 &) CUREMish (Fiction/Elektra) “Friday” (56) “High” (4) 58-/0 18+ 32~
# u n € MELISSA ETHERIDGE/Never Enough (Island/PLG) “2001” (76) “Heavy" (1) “Dance” (1) 80+/8 17+ 39-
% » x 34 JEFFREY GAINES/Jeffrey Gaines (Chrysalis/ERG) “Hero” (72) 73-/0 14— 47~
— « € FIREHOUSEMold Your Fire (Epic) “Reach” (75) “Sleeping” (1) 75+/10 8+ 29+

— — » € DEL AMITRI/Change Everything (A&M) "Always" (70) 72+/10 10+ 42+
u 2z 2 37 HARDLINE/Double Eclipse (MCA) “Takin™ (76) “I'l" (2) “Cherie" (1) 78-/1 8+ 27-
© o — @ KING'S X/King's X (Atlantic) “Prisoner” (61) “Flag" (1) "World" (1) 63+/8 = 24+
7 1 22 39 SASS JORDAN/Racine (Impact) “Make” (38) “You” (4) 42-/2 21~ 15—~
2 n 3 40 XTCMNonsuch (Geffen) “Ballad” (56) “Bird" (1) “Wrapped" (1) 59-/0 14— 33~

TOAD THE WET SPROCKET

Fear (Columbia)
62% of our reporters on it.

[

AVILYo o LIPS LY (J
U2 (13)

TOM COCHRANE (20)
FAITH NO MORE (19)
SLAUGHTER (19)
GIANT (17)

JOHN MELLENCAMP (16)
LINDSEY BUCKINGHAM (15)
NIRVANA (13)

SPIN DOCTORS (12)
JOE COCKER (11)
TEMPLE OF THE DOG (11)

N rHorTesT M

BLACK CROWES (144) [
DEF LEPPARD (98)
GENESIS (77)
ARC ANGELS (76)
0ZZY 0SBOURNE (64)
DELBERT McCLINTON (62)
BRUCE SPRINGSTEEN (61)
LYNCH MOB (59)
PEARL JAM (57)
RED HOT CHILI PEPPERS (55)
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“They don’t make no seathelts for the mind,
so you can’t fasten up for this ride...”
, -Mike Muir
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35 REPORTERS

CURE/MWish (Fiction/Elektra)

B-52'S/Good Stuff (Reprise)

XTC/Nonsuch (Geffen)

MORRISSEY /We Hate It When Our Friends Become... (Track) (Sire/Reprise)
SOUP DRAGONSHotwired (Big Life/Mercury)

JESUS & MARY CHAIN/Honey's Dead (Def American/WB)
MATERIAL ISSUE/Destination Universe (Mercury)

CHARLATANS U.K./Between 10th And 11th (Beggars Banquet/RCA)
CRACKER/Cracker (Virgin)

FAITH NO MORE/Angel Dust (Slash/Reprise)

ANNIE LENNOX/Diva (Arista)

LEVELLERSAevelling The Land (Elektra)

PETER MURPHY Holy Smoke (Beggars Banquet/RCA)

INDIGO GIRLS/Rites Of Passage (Epic)

L7Bricks Are Heavy (Slash)

U2/Achtung Baby (Island/PLG)

CATHERINE WHEEL Ferment (Fontana/Mercury)

SOCIAL DISTORTION/Somewhere Between Heaven And Hell (Epic)
BEAUTIFUL SOUTH/0898 Beautiful South (Elektra)

WIRE TRAIN/No Soul No Strain (MCA)

LEMONHEADS/t's A Shame About Ray (Atlantic)

DEL AMITRI/Change Everything (A&M)

TORI AMOSA/ittle Earthquakes (Atlantic)*

BEASTIE BOYS/Check Your Head (Capitol)*

CHRIS MARS/Horseshoes And Hand Grenades (Smash/PLG)

LOS LOBOSKiko (Slash/WB)

TOM TOM CLUB/Dark Sneak Love Action (Sire/Reprise)
MATTHEW SWEET/Girlfriend (Zoo)

DAISY CHAINSAW/Love Sick Pleasure (EP) (A&M)

WOLFGANG PRESS/A Girl Like You (Track) (4AD/WB)

JUNE 26, 1992

“Keeps builet due to continued growth.

New Rock chart information is reported by a carefully selected
group of radio’s most musically adventurous stations.

VIS

SOCIAL DISTORTION
WOLFGANG PRESS

MY LIFE WITH THE
THRILL KILL KULT
BATMAN RETURNS

HELMET
CHiLLS

KIMM ROGERS

A G
e
i e

CURE
B52'S
CURE
FAITH NO MORE
JHRC A FAITH NO MORE
Bl B-52'S
ANNIE LENNOX
soup )??(?GONS MORRISSEY

PLAYLISTS

WFNX/Boston
(617) 595-6200

Kurt St. Thomas
(FROZEN)

Heavy
CURE
BEASTIE ROYS
MORRISSEY

XTC

MIGHTY MIGHTY BOS
SOCIAL DISTORTION
NIRVANA
CHARLATANS U.K.

U,

2

JAH WOBBLE'S INVA
TRACY CHAPMAN
LIGHTNING SEEDS
TOM TOM CLUB
INDIGO GIRLS
BEAUTIFUL SOUTH
JESUS & MARY CHAL
B-52'S

L7

MC 9O0FT JESUS

MIDNIGHT OIL

STEVE WYNN

PETER “URPHY
Hedium

THEY MIGHT BE GIA

DAISY CHAINSAW
MATERIAL ISSUF
LEVELLERS
JRES
SOUP DRAGONS
LEMONHE
TOAD THE WET SPRO
TORT AMOS
CRACKER

Light

WDRE/Long Island
(516) 832-9400
Tom Calderone

Heavy
CURE
u2
B-52'S
FALTH NO MORE
S0UP DRAGONS
L7

NIRVANA

MORRLSSEY
BEAUTIFUL SOUTH

TORD AMOS

CHARLATANS U.K.

LEVELLERS
JESUS & MARY CHAI
DEL. AMITRL
MATERIAL ISSUE
XTC

Medium

WOLFGANG PRESS
CATHERINE WHEEL
SHAKESPEAR'S SIST
ENYA
UTAH SAINTS
PEARL JAM
LPMONHEADS
SOCIAL DISTORTION
LOS LOBOS
JAMES
PALE SAINTS

a CHILLS

a .KING MAKER

Light

a DROP NINFTFENS

a JAWBOX

a KIMM ROGERS

WBRU/Providence
(401) 272-9550
Michael Osborne

B-52'S
XxTC
FAITH NG MORE

u:
CHARLATANS U.K.

n .
ORP. A TIME WARNER
LAY NEW YORR

JESUS & MARY CHAI
S0UP DRAGONS
CRACKER
INDIGO GIRLS
MORRISSEY
L7
MATERIAL [ISSUE
Hedium

a SHAKFSPEAR'S SIST
ANNIE LENNOX
BEASTIE BOYS
BEAUTTFUL SOUTH
DAISY CHAINSAW
PETER MURPHY
TORI AMOS
JULLANA BATFIELD
SOCIAL DISTORTION
WIRE TRAIN
OPUS L1
RIDE
WATERLILLIFS
LEVELLERS
BOOTSAUCE

a WOLFGANG PRESS
a LOW POP SUICIDE
a 5

SOHO
2 BATMAN RETURNS
a THRILL KILL KILT
2 TOAD THE WET SPHO
a JAILING SOULS
a NYMPHS
a SIZANNE RHATIGAN
a SONIC YOUTH
a ROLLINS RAND
a HTWMET

WHFS/Washington
(301) 306-0991
Robert Benjamin

Heavy
B-52'S

CATHERINE WMEEL
CHARLATANS U.K.
CURE

INDIGO GIRLS
JESUS & MARY CHAT
LEVFLLERS
MORRISSEY

PETER MURPHY
SOUF DRASONS

2

XTC

um
AFASTIFE BOYS
TRACY CHAPMAN
JULIANA HMATFIELR
LEMONHE ADS
ANNTE LENNOX
LGS LOBGS
CHRIS MARS
MATFRIAL ISSUE
MATTHEW SWEET
THEY MIGHT BE iIA
TOM TOM CLUB
WOLFGANG PRESS

2 BATMAN RETURNS
a SONIC YoUTH

WXRT/Chicago
(312) 7771700
Norm Winer

Heavy
L0C LOBOS
CURE
BLACK CROWES
2

CHARLATANS Y.K.
MELISSA ETHFRIDGE
C

PQL DOG PONDERING
TS

JUDYBA'

JESUS & MARY CHAI

CONCRETE BLONDE

BRUCE SPRINGSTEEN
Medium

B-52'S

THEY MIGHT BE GIA

MATERIAL ISSUE

NEVILLE BROTHERS
GARLAND JFFFREYS
PUBLIC IMAGE LIMI

INDIGO GIRLS
MERYN CADELL

LOVETT
DAISY CHAINSA4
SLUGS

BUFFALD oM
ROLLINS BaND
BRUCE SPRINGSTEEN
SICHELLE SHOCKED
ANNLE LENMOX
PEARL Jnnt

CHRIS MARS

ADRIAN BELEW
DISPOSABLE HEREUS
MIDNIGHT OIL

FODY CLEARWATER
WIRE TRAIN

J

AMES.
JULIANA HATFIELD
BLUR

Lignt
a FAITH NO MORE
a ROGER DALTREY
a HELMET

KJJO/Minneapolis
(612) 941-5774
Tony Powers

Heavy
B-52'S
CURE
BEAUTIFUL SOUTH
INDIGO GIRLS
MATERIAL ISSUE
SOUP UNAGONS

xI¢
JESUS & MARY CHAL
L7

SOCIAL DISTORTION
CATHERINE WHEEL.
MATTHEW SWEET
MICHELLE SHOCKED
WIRE TRAIN
SPIRITUALIZED
LEVELLERS
LEMONHEADS
JULIANA HATFIELD
DEL_AMITAI
DALSY CHAINSAM
CRACKER
Light

a THRILL KILL KULT

a WOLFGANG PRESS

8 HELMET

a LOS LOoBOS

CIMX/Windsor-
Detroit
(313) 961-9811
Michelle Denomme
H-avy
CURE
PEARL JAM
RED HOT CHILI PEP

JESUS & MARY CHAT
FAITH NO MORE
CHURCH

CRACKER

NIRVANA
B-52's

CHARLATANS U.K.
BUFFALO TOM

Medium
SOCIAL DISTORTION
DEL AMITRI
CATHFRINE WHEFL

a THRILL KILL KULT

2 LEMONHEADS
MATERIAL ISSUE
DAVID BYRNE
MAJEK FASHEK

a TEMPLE OF THE DOG

al?

a BEAUTIFUL SOUTH
INDIGO GIALS
TOM M CLUB
DAISY CHAINSAW
LFVFLLFRS
SFNSELESS THINGS
WOLFGANG PRESS
TaN MCIULLOCH
K.D. L&NG
RILT
SARAH MCLACHLAN
DOUGHROYS
BOOTSAUCF

a BL
MFRYN CADELL
PUS 11
STRAY CATS
54 40

Lignt
2 TEAR GARDEN

KDGE/Dallas
(214) 580-9400
Larry Nielson

Heavy
CURE
SOUP DRAGONS
PHTER #13PHY
X

L7

MORRISSFY
MATERIAL [SSUE
JAH WOBBLE'S INVA
JESUS § MARY CHAL
BEAUTIFUL SOUTH

FAITH NO MORE
PEARL JAM

a TEMPLE OF THE DOG
MC 900FT JESUS
CHARLATANS U.K.
SENSELESS THINGS
LFVELLERS
DEFE-LITF
AREFDERS
BASEHEAD
ANNIE LENNOX
BATMAN RETURNS
up

Medium
T8N MCOULLOCH
ROLLINS BAND
CONCRETE BLONDF
BEASTIE BOYS

HIDE
STRAY CATS
MATTHEW SWFET
Light
4 RUMBLEF13H
a WOLPIANG PRESS

KTCLIFL. Collins-
Denver

(303) 571-1232

John Hayes

Hoavy
CURE

XTC
CHARLATANS U.K.
FALTH NO MORE

DRAGONS
JESUS & MARY CHAL
CRACKER
PETER MURPHY

LEVELLERS
CATHERINE WHEFL
SOCIAL DISTORTION
TOM TOM CLUB
BLACKBIRD

Hedium
BEAUTIFUL SOUTH
CURVE
BEASTIE BOYS
SOMETHING HAPPENS
INDIGO GIRLS

SPIRITUAL1ZED

JULIANA HATFIELD

DAISY _HAINSAW
LEMONHEADS

a SOHO

a THRILL RILL KULT
a KiMM ROGERS

a WAILING SOULS

KITS/San Francisco
(415) 512-1053
Richard Sands

Heavy
CURE
MORRISSEY
XTC

2'S
FAITH NO MORE
CHRIS MARS
JESUS & MARY CHAI
CATHERINE WHEEL
RIDE
L7
OPUS IIT
MATERIAL LSSUE
Meium

DRAMARAMA

THEY MIGHT BE GIA
& BATMAN RETURNS
a LEMONHEADS

LUSH

Lignt

a SOCIAL DISTORTION
a WAILING SOULS
a TOM TOM CLUB

a HELMET
a SIGHS

KUKQ/Phoenix
(602) 838-0400
Jonathan L. Rosen

Heavy
URE

CRACKER
PETER MURPHY
e

a50s
JESUS & MARY CHAL
CHARLATANS UK.

MATERIAL ISSUE
BEAUTIFUL SOUTH
L7

MORRISSEY
ANNIE LENNOX
WIRE TRAIN
TOM TOM CLUB
a RFD HOT CHILT PEP
LEVFLLERS
DEL, AMITRI
FAITH NG MORE
L

Medium

DALSY CHAINSAW

CATHERINE WHEEL

CHAINSAW KITTENS
a NYMPHS

SOMETHING HAPPENS

UNCLE GREFN

SOCIAL DISTORTION

STAIRS

SHHO

CHRLS MARS

STRAY CATS
Lignt

a KINGMAKFR
a SEXTANTS

3 CHILLS

XTRA{San Diego
(619) 291-9191
Kevin Stapleford

Heav)
B-S2'S
CURE
RED HOT CHILT PEP
J2
NIRVANA

SOCI1AL DISTORTION
TOAD THE WET SPRO
XTC

FAITH NO MORE
ROBERT PALMER
RIDE

JESUS & MARY CHAI
INDIGC GIRLS
Hedium
DEL AMITRI
LFMONKEADS
MATERIAL LSSUF
IAN MCCULLOCH
PETER MiRPHY
LETHAL WEAPON 3
SQUP DRAGONS
BEASTLE BOYS
CATHERINE WHFEL
CHARLATANS U.X.
DAISY CHAINSAW
FMF

HELMET
3 RUMBLEFISH
a ROLLINS BAND
Light

KROQ/Los Angeles
{818) 567-1067
Kevin Weatherly

Heavy

JAMES

SOCIAL DISTORTION
RED HOT CHILI PFP
SOUP DRAGONS
CHARLATANS U.K.
MATERIAL ISSUE
FAITH NO MORE

L7
ANNIF LENNOX
02

SOPHIE B. HAWKINS
SHAKFSPEAR'S SIST
CRACKER
JESUS & MARY CHAI
TOAD THE WET SPRO
TORL AMOS
Mediam

BEASTIE BOYS
TEMPLE OF THE DOG
RIDE
PETFR MURPHY
BEAUTIFUL SOUTH
UTAH SAINTS
L.A. STYLE
CHALS MARS
CARTER U.S.M.
WIRE TRAIN

a WOLFGANG PRESS

a BATMAN RETURNS

KNDD/Seattie

(206) 622-3251

Lambert/Collins
{FROZEN}

Heavy
CURE

E

CHARLATANS U.K.
CRACKFR

JAMES

TAN MCCULLOCH
TOAD THE WET SPRO
SOCIAL DISTORTION
MEN

LETHAL WEAPON 3

FLOP

BEASTLE BOYS
B

L7

BEAUTTFUL SOUTH
DAISY CHAINSAN
SEAWEFD

SKY CRIES MARY
SINGLES

L

FVELLERS
CATHERINF WHEEL
Light

ADDS & HOTS

WWCD/Columbus
(814) 444-9923
Teuber/Thompson

DR, Joid

ELTON JOHN
WIDESPREAD PANIC
Hottest:

INDIGO GIALS
CURE

XTC
bel, AMITRI
MATTHEW SWEET

WOXYiCincinnati
(513) 523-4114
Phil Manning
DALSY CHAINSAW

CURVE

THRILL KILL KULT
Hottest:

CURE

INDIGO GIRLS
B-52's

FAITH NO MORE
MERYN CADELL

WEQX/Albany
(802) 362-4800
McGuinn/Gray

P01 DOG PONDERING
SOCIAL DISTORTION
B

[GHS
ROGER DALTPEY
Hottest:
SOUP  DRAGONS

XIC

SPIN DOCTORS

MATERIAL ISSUE

B-52'S
WHTG/Asbury Park
(908) 542-1410
Butscher/Pinfield
u2

BASEHEAD

RUMBLEFISH

THRILL KILL XULT
OPUS III

Hottest:

JESUS & MARY CHAI
B-52'S

DEL AMITRL

MATTHEW SWEET

CURE
WDST/Woodstock
(914) 679-7266
Jeanne Atwood

DOWNY MILDEW
CHILLS

KIMM ROGERS
PALE SAINTS
DOC LAWRENCE
Hottest:
B-52'S

w2
WIRE TRAIN
TOM TOM CLUB
LEMONHFADS

WLAVIGrand Rapids
(616) 456-5461
Schatter/Chase
WOLFGANG PRESS

CRACKFR

THRILL KILL KULT

SONIC YOUTH

HFLMET

Hottest:
CHARLATANS U.X.
ILLS

o

FAITH NO MORE
v

MORRISSEY

KNNC/Austin
(512) 863-3694
Biff Raffe

nooe

Hottest:

FAITH NO MORE
B-52'5

CURE

INDIGO GIRLS
MORRISSFY
WVGO/Richmond
(804) 330-3106
Dal Hunter
MICHFLLE SHOCKED
ROGER DALTREY
LEVELLERS

Hottest:
B-52'S

KKDJ/Fresno
(209) 226-5991
Willobee
BEASTIE BOYS
BATMAN RETURNS
SOCIAL DISTORTION
THRILL KILL KIAT
Hottest:

5

MATERTAL ISSUF
XTC

BEASTIE BOYS
CRACKER

KEDG/Las Vegas
(702) 795-- 035
Don Parker

TOM TM CLUR
JESUS & MARY CHAI
Hottest :
MORRISSFY

8-52's

CURE

NIRVANA

FALTH NO MOR”

KBBT/Portiand
(503) 222-1011
Michelie Dodd

WAILING SOUL3

JESUS & MARY CHAI
L7

ANNIE LENNOX
B-52'S

KRZQ/Reno
{702) 827-0965
Blaze/Volume

TEMPLE OF TH™ DOG
BATMAN RETURES
CAUSE & EFFFIT
SPIRITUALIZE »

KJQN/Sait Lake City
(801) 392-3550
Kerry Jach.son

u2

OPUS 111
INFECTIOUS GROOVE
JAZZ BUTCHFH
THRILL KILL €ULT
FOL DOG PONIERING
LETHAL WFAPGH 3

ZURVE

SOCIAL DISTCATION
DEL AMITRI
Hottest:

MISSION U.K.

KXRK/Sait Lake City
(801) 373-9601
Mike Summers

SOMETRING HAHPERS
CATHERINE WHEFL
POSTER CHILDFEN
LEMONHEADS

POOH STICKS

LIVE

“C 900FT JESLS
JULIANA RATFEELD
BEASTIE BOYS
SQUP DRASONS
THRILL KILL WILT
ANNIE LENNOX
CHAINSAW KITTENS

Hottest:
MATFRIAL ISSIE
FAITH NO MORE
CURE

SOMETHING HAPPENS
HAPPTHFAD

KBAC/Santa Fe-

Albuquerque
(508) 471-7110
Bill Evans

SPIREA X

cup

KINGMAXEF

KIMM ROGERS
SEXTANTS

SIGHS

JUMP IN THE WATER
JOAN ARMATRALING
LEVITATION
Hottest:

LOS LOBOS
MATEHTAL ISSIT
ANNIE LENNOX
WIRE TRAIN

DOWNY MILDEW

ADDS & HOTS

WFIiT/Melbourne
(407) 768-8000
Jon Hammerlend

JULIANA HATFIELD
SOHO

SHATCHES OF PINK
Hottest:

TUHE

CHARLATANS UK.
FAITH NO MORE
SOUP DRAGONS
RIDE

WXPN/Philadelphia
(215) 898-6677
Michae! Morrison
WAILING SOULS
MATERIAL ISSUE
LINDSEY BUCKINGHA
LEMONHEADS

VINK

CHILLS

Hottest:

INDIGC GIRLS

LOS L0BCS

ANNIE LPNNOX

B-52's

QURE

WBER/Rochester
{716) 381-4353
Andrew Chinnici

LEVITATION
EW

LEMONHEADS
Hottest:
DLSPOSABLE HEREGS
MERYN CADELL

KACV/Amarillo
(806) 371-£227
Jamey Karr

BATMAN RETURIS
SEXTANTS

KIMM ROGERS
JAMES McMURT™
BUFFALG TOM
360'S

JOE HEWRY
Hottest:

L

7
B-52'S

DEL AMITRI
FAITH NO MORT
CATHERINE WH'EL

WRAS/Atlanta
(404) 651-2240
Barrett/Mattis
B-52's

MIRANDA SEX €ARDE
JOAN ARMATRAZ ING
THRILL KTLL FULT

MAGNAPOP
LIVE

HELMET
Hottest:
INDIGO GIRLS

WBNY/Buftalo
(718) 878-3080
Chris Celeste

none
Hottest:
HELMET

3608
HOUSE OF PAIN
LEMONHEADS

VIRUS 100

35 Current Reporters

31 Current Playlists

Calied In Frozen Playlist (3):

KNDD/Seattle
WBNY/Buffalo
WFNX/Boston

Did Not Report, Playlist Frozen (1):

KNNC/Austin

e M o aricanradighictorny com.
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MR. BIG “Alive And Kickin' "' (Atlantic) 24/3 (22/8)
Adds: WRFX, WKLQ, KEYJ. Heavy 1: WKZQ. Medium 5: KQLZ, KIOZ, KFMX,
WZNF, KFMQ.

T-RIDE *‘Backdoor Romeo™ (Hollywood) 2472 (2311)
Adds: KRQR, WHCN. Medium 4: KNCN, KPOI, WKZQ, KWHL.

SIGHS ““Think About Soul” (Charisma) 17/4 (13/5)
Adds including WDHA, WKDF, KBOY. Heavy 1: WIYY. Medium 8 including
WLLZ, KGON, KNCN, KPOI, KATP, WKZQ, KJKJ.

DEF LEPPARD “Stand Up (Kick Love into Motion)” (Mercury) 17,2 (14/2)
Heavy 6: KTXQ, WNOR, WLVQ, WFBQ, WOUR, WQMF. Medium 9 including
WEBN, KRQR, KTAL, WWCT, WAZU, KQDS, WKLT.

TEMPLE OF THE DOG *‘Hunger Strike” (A&M) 16/11 (5/3)
Adds including WBCN, WAVF, WTKX, WXKE, KRAB, KLCX. Heavy 3 including
KISW, KEZE. Medium 6 including WXTB, KTYD.

{RON MAIDEN “Wasting Love’ (Epic) 15113 (211)
Adds including WLZR, KBPI, KUPD, WCMF, KNCN, KMJX, KATT, KILO, KNAC,
KFMQ. Heavy 1: KSAQ.

LOS LOBOS “Reva’s House™ (Slash/WB) 15/2 (13/7)
Adds: WDHA, WSFL. Heavy 1: WMMS. Medium 4: WHCN, KLPX, WIZN, WGIR.

R VY e
. MUsE
.,;_,t;'l_‘ 'II"‘:I F3r)
PEARL JAM/Even (43)
MEN/Church (30)
BLACK CROWES/Sting (28)
DEF LEPPARD/Make (24)

RED HOT CHIL) PEPPERS Under (23)
02ZY OSBOURNE/Road (21)
ARC ANGELSALiving (18)
KISS/Wanna (18)
DELBERT McCLINTON/Every (17)
VINCE NEIL/Anvited (15)

U2/Even (86) ®
ROGER DALTREY/Days (66)
TOM COCHRANE/Regrets (23)
SLAUGHTER/Love (23)

JOHN MELLENCAMP/Last (22)
FAITH NO MORE/Midlife (19)
GIANT/Stay (Epic)
LINDSEY BUCKINGHAM/Wrong (15)
NIRVANA/Lithium (15)
ALICE IN CHAINS/Would (14)

énd they call it Tean MuSl‘ "

';;, :Eul:hence
" Jon Knapp MD wwwnanim“_ -

L eep—— WA americakkadiehistons~ecom

AOR TRACKS.

A 166 REPORTERS ~ JUNE 26, 1992 Reports/adds  Heavy
s 3 2 @) BLACK CROWES/Sting Me (Def American/Reprise) 158+/3 112+

3 1 1 2 DEF LEPPARD/Make Love Like A Man (Mercury) 142-/2  91-

7 1+ € PEARL JAM/Even Flow (Epic Associated) 139-/0 57+

+ 4 3 4 ARC ANGELS/Living In A Dream (DGC) 122-/0  75=
0 10 9 € MEN/Church Of Logic, Sin & Love (Polydor/PLG) 140+/2 51+
¢ & s @ LYNCH MOB/Tangied In The Web (Elektra) 138+/3 57+
7 12 1w @ BRUCE SPRINGSTEEN/57 Channels (And Nothin' On) (Columbia) 727+/9 56+
n o s @ GENESIS/Driving The Last Spike (Atiantic) 120-/2 70+
s 6 5 9 0ZIY OSBOURNE/Road To Nowhere (Epic Associated) 119-/1  671-
i 11 11 O DELBERT McCLINTON/Every Time | Roll The Dice (Curb) 1711+/4 67+
— 2 u (P JOE COCKER/Love Is Alive (Capitol) 131+/11 24+
— _ s @ U2/ven Better Than The Real Thing (Island/PLG) 118+/86 41+
% 1w v ® TESLA/Song & Emotion (Geffen) 126+/6 29+
w 1 1 & ELECTRIC BOYS/Mary In The Mystery World (Atco) 124+4/3 19+
u w 13 15 VINCE NEIL/You're Invited But Your Friend Can't Come (Hollywood) 772-/0  25-
2 s 12 16 BLACK CROWES/Remedy (Def American/Reprise) 72-/0  50-
2 » » ) CRACKER/Teen Angst (What The World Needs Now) (Virgin) 106+/7 12+
1 2 7 18 RED HOT CHILI PEPPERSUnder The Bridge (WB) 72-/0  54-
2 7 2 O NIRVANALithium (DGC) 113+/15 9+
» 2 2z € -TOAD THE WET SPROCKET/AIl | Want (Columbia) 102+/9 14+
» 19 19 21 STING w/ERIC CLAPTON/t's Probably Me (A&M) 79-/0 35+
— 1 » €9 JOHN MELLENCAMP/Last Chance (Mercury) 87+/22 18+
o u » € METALLICAWherever | May Roam (Elektra) 100+/13 10+
n % 2 € KISSA Just Wanna (Mercury) 93+/6  5-
s 13 15 25 MATTHEW SWEET/Girlfriend (Zoo) 64-/0 30-
2 2 2 € GARY MOORE/Story Of The Blues (Charisma) 78+/5 12+
% % » € 200/Shakin' The Cage (Capricorn/WB) 78+/9 7+
w o 3% €D LINDSEY BUCKINGHAM/MWrong (Reprise) 80+/15 10+
% » % € TORA TORA/Amnesia (A&M) 87+/3 6+
s o v € SPIN DOCTORS/Litle Miss Can't Be Wrong (Epic) 69+/12 15+
o 2 » @ CURE/riday 'm In Love (Fiction/Elektra) 56-/0 17+
% 3 u & MELISSA ETHERIDGE/2001 (Island/PLG) 76+/8 9+
% 2 2 33 JEFFREY GAINES/Hero In Me (Chrysalis/ERG) 72-/0  14-
2 4 3 € FIREHOUSE/Reach For Sky (Epic) 75+/11 7+
s u 3 € DEL AMITRI/Always The Last To Know (A&M) 70+/10 8+
w 16 1 36 VAN HALEN/Man On A Mission (WB) iKespsbulrcueto 60-/0 17—
€9 ROGER DALTREY/Days Of Light (Atlantic) 67 /66 10
u 2 2z 38 HARDLINE/Takin' Me Down (MCA) 76-/1 6+
s 5 4 € KING'S X/Prisoner (Atlantic) 61+/8 2+
s 15 2 40 SASS JORDAN/Make You A Believer (Impact) 38-/0 21—
0 2 2 41 XTC/The Ballad Of Peter Pumpkinhead (Geffen) 56-/0 11-
55 40 o @ GLENN FREY/'ve Got Mine (MCA)* 50-/0 5+
a ¢ « @ BLACK CROWES/Thorn In My Pride (Def American/Reprise)” 42+/5 11=
— — o Q SINGLESMWould (Epic) 59+/14 =
_ _ % O TOM COCHRANENo Regrets (Capitol) 57+/23 3+
_ _ s @ FAITH NO MOREMidiife Crisis (Slash/Reprise) 52+/19 1+
55 4 (P ALLMAN BROTHERS BAND/Melissa (Epic)* 45-/2 s
m @ SLAUGHTER/Real Love (Chrysalis/ERG) 46+/23 1+
— 5 5 @ BABYLON A.D./Bad Blood (Arista) 4a4+/3 2-
2 & « 50 TOM COCHRANE/Life Is A Highway (Capitol) 24-/0 16—
— s 55 & SOUP DRAGONS/Divine Thing (Big Life/Mercury) 40+/3 2+
@ STEELHEART/Sticky Side Up (MCA) 41+/10 0=
w » % @ GALACTIC COWBOYS/'m Not Amused (DGC) 38+/3 0=
% 1 « 54 EMERSON, LAKE & PALMER/lack Moon (Victory Music/PLG) 30-/0 8=
(ofauT p» @ INDIGO GIRLS Galileo (Epic) 28+/2 3+
@ ELTON JOHN/The One (MCA) 24+/8 5=
_ w s & LOVE ON ICE/Leave Me Alone (Interscope) 33-/0 =
se s s 58 SHOTGUN MESSIAH/Living Without You (Relativity) 31-/1 3-
(peBuT > & GIANT/Stay (Epic) 26+/18 4+
@ FLAME/Rain (Giant/WB) 29+/7 0=

U2
Even Better Than The Real Thing (Island/PLG)

71% of our reporters on it.

METALLICA

Wherever | May Roam (Elektra)
61% of our reporters on it.

TOAD THE WET SPROCKET
All | Want (Columbia)

62% of our reporters on it.

Medium

43—
36—
54_
39-
65+
571 -
60 -
39-
41 -
43_
94 +
62 +
55+
46+
42 +
16=
53+
117+
47 +
60 +
35-
57+
24 +
37+
23 -
53+
50+
46 +
37+
31=
32-
38-
40 -
30+
42+
31-
40
27 -
23+
13-
33-
33-
23+
10+
37+
14 +
18+
15+
10+
4-
12+
9+
10+
13-
15+
17+
9+
7+
10+
5=
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A e T I IRANA WCCC/Hartford WCMF/Rochester WRCNiLong island 2 ROGER DALTREY WYNF/Tampa
b2 ? G e ey W?M i M’wv:; i o J i OFF Lepeato (203) 2334426 (716) 2624330 (616) 727-1570 %:ﬁﬁ"m (813) 226-6090
i 953-; G ﬁ J J—uﬂy o 'ﬂ‘? yé i jm&'“ff i R oo T SRS At B R e Q.m(_ CROWES F: CHARLIE LoGAN
g3 e bl e LYNCH MOB Heas BRUCE SPRINGSTEEN Heavy
ELECTRIC BOYS Pm,_"}m oa Heavy FLP BLACK CROWFS
:ﬁgcfurﬁ MEN ummﬁ(w) BLACK CROWES Cg!'“;E LTI e STEVIE RAY VAUGHAN
Reports | o o s L 5= e ety
RED HOT chsLE pepe B eatin et e AT
¢y . BRUCE SPRINGSTEFN Light
1 200/Shakin’ The Cage (Capricorn/'WB)...........78 e 4o e 2 e euztma sors QEE R ouzt e
. DELBFRT MoCLINTIN LYNCH M0B MEN
2 JEFFREY GAINES/Hero In Me (Chrysalis®RG) ... .........72 e 0F coKER B G Vi
. . . CRACKER PEARL Madium
3 SPIN DOCTORSALittle Miss Can't Be Wrong (Epic) ..........69 . E;‘ A4CE croues i L
. DEF '_?‘Pp‘,(n 2 DIF CRACKER .
4 BABYLON A.D.BadBlood (Arista) . . ...................44 LT o 3 WHCNMartford o S weizIWatertown e o
. . . . a ROGER DALTREY 203) 247-1060 8 (315) 782-654 FAITH NO 1! :
5 SOUP DRAGONS/Divine Thing (Big Life/Mercury) ......... .40 e o (209 24710¢ ey o, 0 s :§$&§§E"“
WGRF/Buffalo uD: PAM BROOKS ER o METALLICA
6 GALACTIC COWBOYS/'m Not Amused (DGC) ............38 (716) 881-4555 oy Heavy g
L o e 3&“&537\'@ 2 géf&?nm
7 LOVE ON ICELeave Me Alone (Interscope) ... 33 peany pean o o Tl
on . - JOHM MELLFNCAMF alR . a SPIN DO
8 SHOTGUN MESSIAHiving Without You (Relativity) . .......37 DR WPLRINew Haven ELissh emientce o feoee T
9 FLAME/Rain (Giant/WB) 29 | oo et 5 e 09025815 | T o
| |an G T T T Medium h PD: JOHN GRIFFIN SPIN DOCTORS { ) JEFFREY GAINES a JESUS § MARY CHAIN
) a LETEAL WEAPON 3(L) MD: TOM BASS LIve /PD: JON FRDAHL T - s
10 INDIGO GIRLS/Galileo (Epic) 28 ] e Heary P e o . ezt * e T H o R
2 200 :chmm;’:éu PEFP ARC ANGELS e a Ro::j;hzunn
11 ALTERED STATE/Ghost Beside MyBed(WB)..............25 JELFENT Mot INTon ) LSE"EEEE E:‘chf:fiu"f&m "“;E,,“‘” L e 3 STEFLAFART
it Lo JEFEREY GAINES - .
12 T-RIDE Backdoor Romeo (Hollywood) . ..................24 AT e e ests 2 ey ik e
B ul L 3
13 2 DIE 4/You Got What It Takes (Morgan Creek) ............. 79 | WCChareston Sy o e
K . IOAD THE WFT SPROC 0GFR D‘ALTR'-'Y
14 SIGHS/Think About Soul (Charisma) .. .................. 77 | o gces Briw vocrons D e —_—
. GENESLS 4 INDIGOD GIRLS
15 TEMPLE OF THE DOG/Munger Strike (A&M) ... ........... 16 - s Lignt
AT ST R 2 KIS X R S e T e e T
16 TESTAMENT/E'eCt”C Crown (AtlantIC) Dooaaoon oa o 14 BEE(I&'NES(L) e o WRXR/Augusta
i . )
17 JESUS & MARY CHAIN/Far Gone And Out (Def Amencan/WB) .13 i o ro: e supers
:
18 POORBOYS/Brand New Amerika (Hollywood) . e 12 — BEERk
. . . a FAITH NO MORE WOUR/U
19 RINGO STARRMeight Of The World (Private Music) ......... 77 iyl
20 JAIME KYLE/Ragged Heart (Atco) . .10 WRKi/Danbury ! RS

MITCH MALLOY Nobody Wins In This War (RCA)

170

New Artists have not yet had an AOR Breaker. The
tirely on the number of stations reporting airplay on a particular track.
Week-to-week add patterns are not a factor.

I

o

WwiYY/Baltimore
(301) 889-0098

PD: RUSS MOTTLA
MD: JOHN KNAPP

WEIRD AL YANKQVIC

JOE COCKER

BRIAN JACK

ELECTRIC BOYS
Madium

SLAUGHTTH
FAITH NO MORE
U2

WBABI/Long Island
(516) 587-1023

PD: JEFF LEVINE
“D: RALPH TORTORA

Heavy
MELISSA ETHERIDGE
GENESLS

7 TOP
B-52'S
TOM COCHRANE(M)

CURI

SPIN DOCTORS
SOPHIF B, MAWKINS
RINGO STARR
PEARL JAM
DELBERT McCLINTON

BILLY RAY CYRUS
RED HOT CHILI PEPP
PON 3

DEL, AMITRI
JEFFREY SAINES
BRUCE SPRINGSTEEN
ue

GLENN FREY
JOE COCKER
INDIGO GIRLS
xTC

LINDSEY BUCKINGHAM
ALLMAN BROTHERS BA
P

a GUNS N* ROSES
a STEELHFART
a METALLICA
a SLAUGHTER

WNEW/New York
(212) 286-1027

PD: PAT ST. JOWN
MD: LORRAINE CARUSO

Heavy
BLACK CROMES(M)
LITTLE VILLAGE(M)
SPIN DOCTURS(M
BRUCE SPHIKGSTFEN(F)
RINGO ST
MATTHEW swm(n)
u2(M)
CURE
CRACKER
NEVILLE BROTHERS
NIRVAKA

LINDSEY SUCKINGHAM
a TOM COCHRANF
JOE COCKER
a ROGER DALTREY
DEF LEPPARD
ELP
MELISSA FTHERIDGE
GLENN FREY
INDIGO GIRLS
DELBEHT McCLINTON
MEN

TOAD THF WET 3pROC
RED HOT CHILI PEPP
SANTAN,

A
BRUCE SPRINGSTEEN

AJJMN BROTHERS BA
AMITR.

WMMR/Philadelphia
(215) 238-8000
PROG MGR: JOE BONADONNA

Heavy
a ROGER DALTREY

BLACK CROWES
BRUCE SPRINGSTEEN
CURE
DEF LEPPARD
GENESIS

au2

SLENN FREY
INDI30 GIRLS
JEFFRFY GAINES
JOHN MELLENCAMF

KISS

PEARL JAM

QUEEN

SOUP DRAGONS

TOAD THE WET SPROC
xrc

Light
a FAITH NG MORF

WDVE/Pittsburgh
(412) 937-1441

PD: JENE ROMANC
MD: CRIS WINTER

Huvy

'BLN‘K "Rﬂd“S(H)
CTRACKER

200

PEARL JAM

uDE COCKER

DEF LEPPARD(L)
DELBERT McCLINTON
0ZZY OSBOURNE
TORA TORA

GARY MOORE
FLECTRIC BOYS
NIRVANA

MEN

ARC ANGELS
RED AOT CHILI PEPP

Ligh
a ROGER DALTREY
a POORBOYS

WHJY/Providence
(401) 438-6110

PD: BILL WESTON
MD: PHIL MARLOWE

feavy

071Y OSBOURNE

JOHN MFLLENCAMP

BLACK CROMES{M)

PEARL JAM

STEVIF RAY VAUGHAN
Hedium

DEF LEPPARD

BRUCY SPRINGSTEEN
XxTC

GENESLS

'RACKFR

URE

JEFFREY GAINES
NIRVANA

TOAD THE WET 3PROC
MEN

2
ELTON JOMN

»m

Light
3 TOM COCHRANE
a FALTH NO MORE

WBCN/Boston
(617) 286-1111

PD: OEDIPUS
MD: CARTER ALAN

LA,
GARY MOORE
Medium
JOHN MELLFNCAMP
MEN

CRACKER
13 LETHAL WEAPON 3
XTI

15 SPIN DOCTURS

16 OZZY QSBOURNE

17 BRUCE SPRINGSTEEN
13 PEARL JAM

19 NIRVANA

Light
20 STRAY CATS

27 A

28
a29  KING'S X
a 30 SLAUGHTER

AN BROTHERS 84

chart is based en-

a 31  FLAM
TEMPLE OF THE DOG

FAI‘M NO MORE

nmbnwn

360'5

WPY X/Albany
(518) 785-9061
MD: JOHN COOPER

Heor
RED HOT CHILI PERP

W2ZzZO/Allentown
(215) 821-9559

PD: RICK STRAIJSS
MD: TODD H

Heavy
BLACK CROWES(L .
BRUCE SPRINGSTEEN
GENESLS

L‘NL.H o

Hedhll

a FLTON JOHN

a SPIN IOCTORS

3 ROGER DALTREY
Light

a KISS

a MFLISSA FTHERLDGF

a FAITH NO “ORF

a SINGLES

WKGBI/Binghamton
(607) 723-5953
PD: TODD MeCARTHY

LETHAL WEAPON 3
Medium
a FmER DALTREY
! -KJHN MELLENCAMF
& LINDSFY BUCKINGHAM

WAAF/Boston
(508) 762-6611
PD: RON VALERT
MI': MARK HAZZ

Heavy
PEARL JaM
TOM COCHRANF

LINDSEY BUCKINGHAM

w

»

»

(203) 775-1212
D TIM SHEEHAN

Hea:
RED 40T MILU "EPP
JEFFREY JAINES
GENESLS
ETHAL WFAPON
MATTHEW SWEET

Medium
& ROGER DALTREY
Light

WDHAIDover
(201) 445-1055
PD: VIC PORCELLI

Heavy
DELEERT MoCLIMTON
ARC ANGELS
LEF LEPPARD
FEAPL JAM

HMEN
LYNCH MOB

BLAX CROWES
0Z2Y¥ ASBOURNE
SPIN DOCTORS
JEFFREY JAINES
ELFCTRIC BOYS
CRAKER
JOF COCYER
LFTHAL WFAPON 3
Medium

Light
a ROGER DALTREY
2 MATTHEW SWEET
au2
2 SINGFS
a FAITH NO MORE
a SIGHS
3 LS LOB0S

WRKTI/Erle
{814) 725-4000
OM/PD: RON KLINE

Heavy
ARC ANGELS
BLATK CROWES(M)
a ROGER DALTRFY
GENESLS
SASS JORDAN
RED HOT CHILI PEPP
{um

a SIGHS
3 u2
Light
a MFTALLICA
a TOAN THE WET SPROC

WTPA/Harrisburg
(717) 697-1141

PD: JEFF KAUFFMAN
APD: CHRIS JAMES

Houvy
BLACE CROWES
DEF LFPPARD

S1S
RADI® ACTIVE CATS
MEN

WPDH/Poughkeepsie
(914) 471-1500

PD: BIL PALMERI
MD: GREG O'BRIEN

Heavy
DEF LE®PARD
SPIN DOCTORS
CURE
BONNIE' RALTT
INDIGE: GIALS
BRUCE SPRINGSTEEN
GENFSL3
152
BLACK CHOWES
RINGO STARR
JOF COTKER
JEFFREY AINES
“OGER DALTREY
MELISSH STHERIRGE
LINDSFY BUCKINGHAM

T
ALLMAK BROTHERS BA
TCAL THE WET SPROC
o

Medium
HIRVANA

Light
JFSHS § MARY “HAIN
Nel AMITHI

W2ZBH/Ocean City
{302) 856-2667

P01 CEPT1 MICHAELS
MD: 3ILL WARNER

Heavy
ERIC CLAPTON
NIRVANA(L)
RED HOT CHILI PEPP
BONNIE RALTT(M)

BLACK CROWES(M)
GPHESIS
CURE

a2

w

Medium

ROGER DALTREY
Light

TOM COCHRANE

2 JOHN MELLFNCAMP

=

WBLM/Portiand
{207) 7746364
OM: JOSE DIAZ

Heavy
uz(L)
NIRVANA
DEF LEPPARD(M)
BLACK CROWES(M)
TOM COCHRANE
RED HOT CHILT PEPP
BONNTE RATTT
FRIC SLAPTON
Medium

Light
a ARC ANGELS
& JOF COCKER

WHEB/Portsmouth
(603) 436-7300

PD: GLENN STEWART

MD: SCOTT LAUDANT
Heavy

BLACK CROWES

PEARL JAM

MATTHEW SWEET

0ZZY OSBOURNE

DEF LEPPARD

a vz
GENFSIS

BRUCt “PRINGSTEEN
'I‘()An THF WET SPROC
4.

Medium
a GARY MOORE
Lignt

WAQX/Syracuse
(315) 472-0200

FD: JON ROBBINS
APD/MD: DAVE FRISINA

Heavy
BLACK CROWES(L)
ERIC CLAPTON
ALLMAN BROTHERS BA

Lgh!
A TOAD THE WET SPROC
a ROGER DALTREY
a ti2

WEZX/Scranton
(717) 961-1842

PD: J1M FISING
MD: JAK MFYERS

Heavy
ARC ANGELS
BRULE SPRINGSTEFN
BLACK CROWES
GENESLS
JEFFREY AAINES
MEN
THSLA

ROGER DALTREY
3 JOHN MELLENCAMP

Hedium

a v
a 4FLISSA ETHERIDGE
4 GARY “OORE

eavy
RED HOT CHILL PEPP
ARC ANSELS

DEF LFPPARD(M)
Medium
a2

Light
a KOGFR DALTREY
1 SINGLES
TOAS THE WFT SPROC

W2ZXL/Atlantic City
(609) 522-1416

PD: RON BOWEN
APD: STEVE RAYMOND

Heavy
FRIC CLAPTON
NIRVANA
RED HOT CHILI PEPP
3LATK CROWES(M)
3ONNIE RAITT
MATTHEW SWEET
LETHAL WEAPON 3
JURE

a ?KX}EN DALTREY

Lignt
a TOM COCHRANF
a SLAUGHTFR

WKIT/Bangor
{207) 990-2800

PD: BOBBY RUSSELL
MD: MIKF O'HARA
Heavy
ARC ANGELS
MEN
DFLBERT McCLINTN
GENFSIS
LETHAL WEAPOW 3
TOAD THE WET SPAOC
BLACK CROWES
ARUCE SPATNGSTEEN
RACKER
SLECTRIC BOYS
JOE 7OCKER
3PIN D0CTORS
DEL AMITRI
Medium
a BILL CHINNOCK
a2

3 ROGER DALTREY

Light
a DEVONSQUARE
a FIREHOUSE
a POORBOYS

WiZNiBurtington
(802) 877-6800
PD: STEVE CORMIER

Heavy
SAHTANA

TOM COCHRANE
MELESSA ETHERIDGE
e

GENE 153
GARY N')ORE

a PRUCE SPRINGSTEEN

Medium
a JAMES MCMURTRY
a 200

Light
1 FIM MITCHFLL
3 ROGEH DALTREY

WKLS/Atianta
(404) 325-0960

ND BETH KEPPLE

Heavy
BLACK CROWES(M) (L}
DELBERT MoCL INTON
U2

ALLMAN BROTHERS BA
ARC ANGELS
Medium
MEN
LYNCH MOB
INDIGO GIRLS
00

SASS JORDAN
a JOHN MELLENCAMP
LPTHAL WEAPON 3(L}
Light

a ELP

KTXQ/Dallas

BRUCE SFRI)K‘S!TE'N(H)
Medium

NIRVANA

JEFFREY GAINES

NEVILLF BROTHERS

GARY MOORE

ELP
PEL AMITRI
MEN
JOE COCKER
GLENN FREY

Light
a CRACKER

KLOL/Houston
(713) 5266855

PD: TED EDWARDS
MD: PATTY MARTIN

Heavy
STEVIE RAY YAUGHAN
ARC ANGELS

MER

KING'S X

DELBERT McCLINTON
BRUCE SPRINGSTEEN
LINDSEY BUCKINGHAM
JOHN MELLENCAMP

a 200
GALACTIC COWBOYS
Light
a FAITH NO MORE

WNOR/Norfolk
(804) 366-9900

PD: BUZZ KNIGHT
MD: HEIDI HESS

Light
a nmER DALTREY
a GIA
a Lmnsn BUCKINGHAM

KSAQ/San Antonio
(512) 271-9600

PD: BILL THORMAN
MD: RIKKO OLLFRVIDEZ

Heavy
BLACK CROWES
TRON MAIDEN
PEARL JaM

METALLICA
TESLA

a TAMPLF OF THE DOG

a S4LGON KICK

Med{um

FNCIND MAN
DELBERT McCLINTON
FIREHOUSE

SHOTGUN HESSTAH

2 DIf

FAI™H o HoRE

DEF LEPPARD

L.A. GUNS
Light

RALNG BUCKET

TESTAMENT

TOAD THE WET SPROC
2

SINGLES
GALACTIC COMBOYS

KISS/San Antonio
(512) 646-0105

#D: VIRGIL THOMPSON
“D: ¥BBIF ALCOCER

Heavy
ARC ANGELS
PEARL JAM
STEVIE RAY VAUGHAN
OZZY OSBOUNNE
LYNCH MOB
DEF LEPPARD

FLAME

GALACTIC COWBOYS
FAITH NO MORE
SINGLFS
FIREHOUSE
KING'S X

KISS
a TRON MATDEN
a2 STEELHEART
a SLAUGHTER
TORA TORA
METALLICA
Light
& TESTAMENT
GARY MOORE
a CORROSTON OF CONFY

WXTB/Tampa
(813) 2279808
PD: GREG MULL

Heavy
OZZY OSBOURNE
DEF LEPPARD
PEARL JAM(M)

ENCINQ MAN
LYNCH MOB
BLACK CROWFS{M)
TESLA

MEN

Medim
METALLICA
GALACTIC COWBOYS
SHOTGUN MESSIAH
F IREHOUSE
TORA TORA

SAIGON KICK{L)

SOUP DRAGONS

TEMPLE OF THF DOG
a SLAUGHTER

a GUNS N’ ROSES
a POORMOYS

KLBJYAustin
(51 2) 8324000

Heavy
HLACK CHOWE3(M)
GENESIS
J22Y OSBOUPNE
LETHAL WEAFWN 3
uz2(M)
DELBERT MoGLINTON
Merium

a ROGER DALTWFY

2 GARY MOORE
Light

a GIANT

a SPIN DOCTORS

a FLAME

WAVF/Charleston
(803) 554 4401
PD: DAVE HCESI

Heavy
BLACX CROWEZ

FENESIS
CRACKER
MEN

BRUCE SPRINGSTEEM
cul

a LINDSEY BUCK INGHAM
a POORBOYS
a TEMPLE OF TWE DOG

WRF X/Charlotte

(704) 338:9970
PD: JEFF KENT

Hedium
a ROGER DALTPEY
a u2
Light
a MR, BIS
a TORA TORA

WMFX/Columbia
(803) 7724980

PD: BENJX NDRTON
MD: DAVE BAKER

KNCN/Carpus
Christi

(512) 289-1000

PD: TIM PARKER

MD: MATT VAUGHAN

Heavy

Continued on next page
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a GIANT
a TRMPLE OF THE DOG
a2

Light
a IRON MAIDEW

KLAQ/E! Paso
(915) 544-8864

PD: WILL DOUGLASS
MD: MIKE RAMSEY

Heavy
BLACK CROWES{L)
ARC_ANGELS
STEVIE RAY VAUGHAN
0ZZY OSBOURNE
TESLA(L)

LETHAL WEAPON 3
Medium

Lignt
a SLAUGHTER(L)

WRCAQ/Fayetteville
(919) 484-2107
PD: BUZZ BOWMAN

: ED MOCONEGHY

BRUCE SPRINGSTEEN
METALLICA

BLACX CROWES

DEF LEPPARD

Ligh
LINDSEY BUCKINGHAM
DEL AMITRI

WRXK/Ft. Myers
(81 3) 332-3696

DEF LEPPA
BLACK cms(L)
GENESLS
0ZZY OSBOURNE
Medium
Light

MELLSSA FTHERIDGE
SINGLES

WZZRIFt. Plerce, FL
(407) 335-9300

PD: RICH DICKERSON
MD: MIKE LEE

532
3
7}

&

WTKX/Pensacola
(904) 436-7543

OM/PD: MIKE ONDAYRO
MD: STRUMMER

Heavy
BLACK CROWES{M)
JOE COCKER

DEF LEPPARD
MELISSA FTHERIDGE
02ZY OSBOURNE

2

DELBERT McCL INTON
BONNIE RAITT

Medlum
a ROGER DALTREY
FLTON JOHN
Light
CRACKER
FIREHOUSE
TB1PLE OF THE DOG

P

TOADTHE\IETSPR(X:

WSTZ)Jackson
{601) 982-1087

PD: DRU LABORDE
MD: PAM RIVFRS

Heavy
DEF_LEPPARD(L)
GEWESIS
SLACK CROWES(L)
MEM
DELBERT McCLINTON

Hodium
Light

a POORBOYS(L)

a HARDLINE

a LINDSEY BUCKINGHAM

WFYViJacksonville
{904) 642-1055

PD: RALPH CIPOLLA
MD: JOHN LEARD

0Z2Y OSBOURNE
NIRVANA{M)
RED HOT CHILL PEPP
METALLICA(L)
BRYAN ADAMS
Hedium
a SAIGON KICK
Light

igh
& GUNS N' ROSES

WIMZ/Knoxville
(815) 525-8000

PD: BLAKE WATSON
™D: BILL KIDO

Heavy
DEF LEPPARD

DELRERT “cCLINTON
BLACK CROWES
SASS JORDAN
RED HOT CHILI PEPP
MATTHEW SWEET
Mediun
a2
Lignt
a WAYHE'S WORLD
a POORBOYS

WKQQ/Lexington
{608) 252-6694
PD: PETER DELLORO
MD: TONY TILFORD

Heavy
OZIY OSBOURNE
TOM COCHRANE
Jotm MELLENCAMP

al.Acx CROWES(M) (L)
RED HOT CHILI PEPP
DELBERT MCLINTON
BRUCE SPRINGSTEEN(M)
GENESIS(L)

Medium

Light

KMJXiLittie Rock
(501) 224-6500

PD: TOM WOOD
MD: DAVID A. ROSS

Heavy
DEF LEPPARD{(L})
BLACK CROWES(M}
Al

OZZY OSBOURNE

WOQMF/Louisville
(502) 896-4400

OM: BILL MAY
MD: DUKE MEYER

Heavy
JOM MELLENCAMP (H)
uz

DEF LEPPARD(M)

DFLBERT McCLINTON
BRUCE SPRIKETE!’.(H)

WAQBZ/Macon
{912) 781-8558
PD: NATHAN HALE

Light

a DFLBERT McCLINTON
a METALLICA

a CRACKFR

WEGR/Memphis
(901) 578-1103

PD: DRAKE HALL
MD: ZFXE LOGAN

BLACK CROWES(M)
GENESLS

SASS JORDAN
DELBERT “eCLINTON

MEN
RED HOT CHILY PFPP
ROXY BLUE
Medium
a SPIN DOCTORS
auz
Light

KTAL/Shreveport

{318) 425-2422

PD; JOHN SHERMAN

MD: TOM MICHAELS
Heavy

ENCING MAN

ELP

DELBFRT #McCLINTON
LYNCH 0B

RED HOT CHIL1 PEPP

TESLA
DEF LFPPARD(H)
0

WRXL/Richmond
(804) 756-8400

PD: BILL PUGH
MD: PAUL SHUGRUE

Heavy
JOHN MELLENCAMP (M)
MATTHEW SWEET(L)
DELBERT McCLINTON
LETHAL WEAPON 3
BLACK CROWES
BRUCE SPRINGSTEEN
u2

Medium
8 ROGER DALTREY
Light

1gn
a NIRVANA

WRDU/Raleigh

(919) 876-1061

PD: BOB WALTOW

MD: TOM GUILD
Heavy

MATTHEW SWEET

MEN

ARC ANGELS

TOAD THE WET SPROC
ROWES

BRUCE SPRINGSTEEN
JOE COCKER

Medium
a ROGER DALTREY
Light

WDIiZ/Orlando
(407) 682-7676

PD: NEAL MIRSKY
MD: LEE RANDALL

Heavy

JOHN MELLENCAMP
BLACK CROWES(M)
DEF LEPPARD
MEN

QUEEN
ARC ANGELS
Medium

a u2
Light

WROV/Roanoke
(703) 343-4444

PD: MIKE BFLL
APD: ELLEN FLAHERTY

Heavy
RED HOT CHILI PEPP

TOAD THE WET SPROC
BLACK CROWES
BRUCE SPRINGSTEEN
GENESIS

Medium
a ROGER DALTREY
a u2

Light
8 METALLICA

WGCX/Mobile
{205) 626-9600

PD: ANDY HOLT
MD: CHARLIE OCEAN

Heavy
BLACK CROWES(L)
DELBERT McCL INTON
JOHN MELLENCAMP (M)
RED HOT CHILI PEPP
MATTHEW SWEET
U2

Medium
Light

WROQ/Greenvliile
(803) 242-0101

PD: LEE ROGERS
MD: BILL WALKER

LITTLE VILLAGE
BLACK CROWES(M)
BRUCE SPRINGSTEEN(M)
PEARL JAM(M)

Medium

Light
a FAITH NO MORE(L)

WKDF/Nashvilie

(615) 244-9532
PD: KIDD REDD
MD: JOHN NAGARYA

Heavy

BLACK CROWES
LUENCAMP

METALLICA(L)
NIRVANA
0ZZY OSBOURNE
QUEENSRYCHE
RED HOT CHILL PEPP

uz
VAN HALEN(M)
Ml\-

i BHJCE SPRINGSTEEN

Light

n LYNCH MOB
SIGHS

a TORA TORA

WSFL/New Bern, NC

(919) 633-2406
PO/MD: FREC ALLEN

Heavy
BLACK CROWES
GENFSIS
LFTHAL #EAPON 3
uz

a
NIRVANA(L)
RED HOT CHILI PEPP
BRUCE SPRINGSTEEN
MATTHEW SWEET
CURE

Medium
ROGER DALTREY
METALLICA

Light
L0S LOBOS
STEELHEART
SUZANNE RHATIGAN
FAITH HO MORE
POCRBOYS

Y

KATP/Amarilio

(806) 359-5999

PD/MD: DALE MILLER
Reavy

BLACK CROWES

LYNCH MCB

GENESIS

MEN

BRUCE SPRINGSTEEN
DELBERT McCLINTOR
MSG

200
a ROGER
a SUZANNE m‘rmu
Light
& STEELHEART

a METALLICA
a SLIK TOXIC

WWWVICharlottes-
ville
(804) 971-4057

PD: VINNIE KICE
MD: DEBBIE GILBERT

Heavy
RED HOT CHIL1 PEPP
BLACK CROMES(M)

iz ToP

LITTLE VILLAGE
EN

JEFFREY GAINES

LPTHAL WEAPON 3

BRUCE SPRINGSTEEN

GENESIS

MELISSA ETHERIDGE
INDIGO GIRLS

Med um
a ROGER DALTHEY
al
a FIREHOUSE

Light
a TOM COCHRANE

KEYJ/Abiiene
(915) 677-7225

PD: RANDY JONES
MD: MIKE WILLIAMS

Heavy
BLACK CROWES
GENESLS
LYNCH MOB
JEFFREY GAINES
GARY MOORE
DELBERT McCLINTON
JOHN MELLENCAMP
Medium
a2

Light
a ROGER DALTREY
a SPIN DOCTORS

WVRK/Columbus
(404) 576-3000
PD: 10D HOLMAN

MD: BRIAN GREATHOUSE

RED HOT CHILI PEPP
MATTHEW SWEET

vz
BLAG( CKXES(N)
» 0150 GraLs
a 200
Light

KKEG/Fayetteville
(501) 521-5566
PD: DAVE JACKSON

Heavy
DEF LEPPARD
DELBERT McCLINTON
PEARL JAM
LYNCH MOB
ELTON JOHN
BLACK CROWES
GENESLS
TESLA

au
Hedlum
a SPIN DOCTORS

Lignt
a FAITY NO MCRE

KZKZIFt. Smith
(501) 646-6700

PD: DAVE ROBERTS
MD: MARK MORGAN

Heavy
ARC ANGELS
DEF LEPPARD
8LACK CROWES
DELBERT McCL INTON
0z2Y OSBOURNE
GENESIS
VAN HALEW
JOE COCKER
LYNCH MO

TESLA
BRUCE SPRINGSTEEN
Medium
a ROGER DALTREY
a TOM COCHRANE
a GIANT
Light
a METALLICA
a NIRVANA
a RINGO STARR

KFMX/Lubbock
(806) 747-1224

“PD: WES NESSMAN
MD: KID MANNING

Medium

a ROGER DALTREY

a PIREHOUSE

a TOM COCHRANE
Lignt

a SLAUGHTER

a SLIX TOXIC

a STEELHEART

a TOAD THE WET SPROC

& MATERIAL ISSUE

WKZQ/Myrtie Beach
{803) 448-4739
PO/MD: JOHNNY DIAZ

a JOHN MELLENCAMP
a uz

Light
a PODRBOYS

WRUF/Gainesville
(904) 3920771

PD: HARRY GUSCOTT
MD: KRISTI CLARK

Heavy
BLACK CROWES

0ZZY QSBOURNE
RED HOT CHIL1 PEPP

TEEE]
2
=
=
z
]

DOC LAWRENCE

KBAT/Odessa
(915) 563-2121

PD: RIC ELLIOTT
MD: DREW DAWSON

Heavy
ARC ANGELS

BLACK CROWES

DEF LFPPARD
GENESIS

LYNCH MCB

ENCINO MAN

072y OSBOURNE
PEARL JAM

RED HOT CHILI PEPP
BRUCE SPR INGSTEEN
MATTHEW SWEET

ESLA
DELAFRT McCLINTON
TOAD THE WET SPROC

GARY MOORE

ELECTRIC BOYS
Medium

GIANT

DEL AMITAL

FLAEHOUSE

L
=

Light
MITCH MALLOY
a DOC LAWRENCE

WGLF(Tallahassee
(904) 878-1104

PD: VINCE MERTZ
MD: PAUL DAVIS

Heavy

BLACK CROWES(M)
Medium

a U2
a JOWN MELLENCAMP
Lignt

WWBZ/Chicago
(312) 861-8100

VP/PROG: JOHN ETWARDS
APD/MD: KEVIN LEWIS

WLUP/Chicago
(312) 440-5270

PD: RICK BALIS
MD: DAVE BENSON

Heavy

BLACK CROWES{M)
RED HOT CHILI PEPP
JOHN MELLENCAMP(M)

MATTHEW SWEET
Medium

uz2

a BRUCE SPRINGSTEEN
STEVIE RAY VAUGHAN
TOAD THE WET SPROC

WEBN/Cincinnati
(513) 621-9326

PD: TOM OWENS
MD: TONY TOLLIVER

Heavy

vz

JOHN MELLENCAMP
BLACK CROWES(M)
DEF LEPPARD(M)

ARC ANGELS

BRUCE SPRINGSTEEN(M)
Hedium

PEARL JaM

NIRVANA

RUSH

OZZY QSBOURNE (L)

a TOAD THE WET SPROC

Light
a LECI'HIC BOYS
a LYNCH MOB

a ALTERED STATE

WMMS/Cleveiand
(216) 781-9667

PD: MICHAEL LUCZAK
MD: BRAD HANSON

Heavy

SASS JORDAN

MEN

CURE

TOAD THE WET SPROC
xtc

ELECTRIC BOYS
CONCRETE BLONDE
GEMESIS

DEL AMITRI

LINDSEY BUCKINGHAM
BLACK CROWES

ignt
a THEY MIGHT BE GIAN
a NIRVANA

WLVQ/Columbus
(61 4) 488-9696

DEF LEPPARD(M)
02ZY OSBOURNE

CONCRETE BLONDE

BLACK CROMES(M)

ROGER DALTREY
Med1uk

®

xTc
TOM_COCHRANE
KING'S X
MATTHEW SWEET
BRUCE_SPRINGSTEEN
JOE COCKER
HEN
TESLA

Light
SINGLES
a NTRVANA

WLLZ/Detroit
(313) 855-5100
PD: CHUCK SANTONI

Heavy
NIRVANA(M)
DEF LEPPARD
QUEEN
0ZZY QOSBOURNE
BLACK CROWES(M)
Med {um

LYNCH MO8
ELECTRIC BOYS

GARY MOORE

BRUCE SPRINGSTEEN
MATTHEW SWEET
DELBERT McCL INTON
TOAD THE WET SPROC
JOE COCKER
CRACKER

ENCING MAN
LETHAL WEAPON 3

00
SPIN DOCTORS

»

IGHS
ROGER DALTREY
U2

LINDSEY BUCKINGHAM
Light

WRIF/Detroit
(313) 827-9505

PD: JIM PEMBERTON
MD: STEVE KOSTAN

ARC ANGELS
0ZZY OSBOURNE
ENCING MAN
GENESIS
GARY MOORE

a ROGER PALTREY

Hedlum

PEARL JAM
LYNCH MO8
BRUCE SPRINGSTEEN
DELBERT McCLINTON
HARDLINE

00
JOHN MELLENCAMP
JOE COCKER

ELFCTRIC BOYS
a U2

Light
A KING'S X

KTCZ/Minneapolis
(612) 339-0000
APD/MD: J. FREDERICKSON

Heavy
ANNIE LENNOX
BRUCE SPRINGSTEEN
BRUCE SPRINGSTEEN

CRIEL

DEL AMITRI
GARY MOORE
GENESIS

Gl

FREY
TNDIGO GIRLS

COWBOY JUNKIES
DAVID BYRNE

PETER CASE

RED HOT CHILI PEPP
RINGO STARR

SARAH MCLACHLAN
STEVE FORBERT
TANITA TIKARAM

HURCH
TOAD THE WET SPROC
TOM PETTY
WAILING SOULS
DELBERT McCLINTOR
a ELTON JOHN
a ROGER OALTREY
-TORI AMOS

Light
a OYSTER BAND

WFBQ/indianapolis
{317) 257-7565

OM/PD: MARTY BENDER
MD: ACF COSBY

Heavy
DELBERT McCLINTON
u2(m)
JOHN MELLENCAMP (L)
TESLA
VAN HALEN
ERIC CLAPTON
TOM COCHRANE
SASS JORDAN
HETALLICA
DEF LEPPARD(L)
JOE COCKFR
MEN

HOUSE OF LORDS
OUTFIELD
PEARL JAM
LYNCH MOB

MATTHEW SWEFT
1 SPIN DOCTORS
Ligh

WQFM/Milwaukee
(414) 276-2040

IOE COCKER

DEF LEPPARD{L}
LENN FREY

JOHN MELLENCAMP{L)
MEN

u2(L)

Light
a MELISSA FTHERIDGE

WLZR/Milwaukee
(414) 453-4130

Pl AUSHAM
MD: DARHEN ARRIENS

Heavy
BABYLON A.D.(L)
RC Al

BLACK CROWES
SPIN DOCTORS

Lignt
SLAUGHTER
ROXY BLUE
RHINO BUCKET

TANT
TESTAMENT
IRON MALDEN
ELRCTRIC HOYS

KSHEISt. Louis
(314) 6210095

PD: JIM OWEN
APD: AL HOFER

Hoavy
NIAVANA(L)
QUEEN
RED HOT CHILI PEPP

QZZY OSBOURNE
STEVIE RAY VAUGHAN

PEARL JAM

JEFFREY GAINES
BRUCE SPRINGSTEEN
JOE COCKER

a U2

a GFNESIS

Lignt
a ALLMAN BROTHERS BA

WONE!/Akron

(216) 869-9800
PD: HARVE ALAN
APD/MD: J.D.

HED HUI' OiILI PEPP
TCM COCHRANI

DFF LEPPARD

BRUCE SPRINGSTFEN
PEARL JAM

BRYAN ADAMS

»
I3
S

WiQB/Ann Arbor
(313) 662-2881
PD: JOE URBIEL

MD: REID PAXTON
Heavy

PEARL JAM

DEF LEPPARD

MEN
CRACKER
FLEm IC BOYS

a JUH'N PELLE"CAHP

a

a Tm COCHRANE

a JOE COCKER

a ROGER DALTREY
Light

a SINGLES
a FALTH NO MORE

WAPL/Appieton-
Green Bay
(414) 734-9226

PD: CARRETT HART
MD: BOB BARON

BRUCE SPRINGSTEEN
LINDSEY BUCKINGHAM
TOM COCHRANE

OLIY OSBOURNE

ARC ANGELS

Medtum

a ROGER DALTREY
Light

a NIRVANA

a SLAUGHTER

W XLP/Davenport
(319) 326-2541
MD: STEVE GUNNER

eavy
(YL"Y NE(L)
RED HOT CHILI PEPP
DEF LEPPARD(L)
JOHN MELLENCAMP
BLACK CROWES(M)
Hedium

Lignt
a ROGER DALTREY(L)
a NIRVANA

WTUE/MDayton

{513) 224-1501

PD: TOM CARROLL
APD/MD: JOMN BEAULIEU
(FROZEN)

Heavy
RED HOT CHILL PEPP

KGGO/Des Moines
(515) 265-6181

PD: PHIL WILSON
MD: JACK EMERSON

ARC_ANGELS
WAYNE'S WORLD

DOCTO!
RED HOT CHILI PEPP

Medium
a JOE COCKER
a ROGER DALTREY

Light
a BRUCE SPFXK‘.STED(
a FIREHOUS!

WXKE/F1. Wayne
{219) 484-0580
PD: RICK WEST

BRUCE SPN[M’E TN
Medium

Light

& LINDSEY BUCKINGHAM
a FIREHOUSE

a DELBERT MeCLINTON
a SINGLER

3 TRPLE ¥ T W
a BABYLON A.0.

a
a

L.A. GUNS
ROGER DALTREY

WKLQ/Grand Rapids
(616) 774-8461

PD: TOM MARSHALL

APD/MD: MIKE TINNES

Heavy
ARC ANGELS
BLACK “ROWES
SASS JORDAN
DFY LEPPARD
OZZY OSBOURNE
LYNCH ™MOB

ENCINO MAN
NIRVANA
PEARL JAM
TESLA

TORA TORA
00

Medium

Light
a MELISSA ETHERIDGE
a FAITH NO MORE
& GALACTIC COWBOYS
a JOHN MELLENCAMP
a GARY MOORE
a MR. BIG
a SLAUGHTER

KXUS/Springfield
(417) 831-9700

PD: T.K.0. GRADY
MD: KRIS LINDSAY

WJXQiLansing
{517) 699-0111
PD: MARK STEVENS

Heavy
RED HOT CHILT PEPP
SASS JORDA
LYNCH MOB

WiBA/Madison
(608) 274-5450

PD: VAN ETWARDS
MD: JACK MITCHELL

DELBERT McCLINTON
RED HOT CHILL PEPP
Medium
Light
a LINDSEY BUCKINGHAM
a DFL AMITRI
a DZZY (SBOURNE

KATT/Okiahoma City
(405) 848-0100

PD: GUY PERRY
MD: BRAD COPELAND

Reavy
TESLA(L)
ARC ANGELS
RED 40T CHILI PEPP
BLACK CROWES(M)
VAN HALEW
OZZY OSBOURNE
STEVIE RAY VAUGHAN
EF LEPPARD
Modium
a U2
Lignt
a IRON MAIDEN
3 SINGLES

KEZO/Omaha
(402) 592-5300

PD: RANDY CHAMBERS
MD: BECCA J00DMAN

LFTHAL WFAPON 3
Medium

a2
a ROCER DALTREY
Lignt

a CRACKER

WWCT/Peoria
{309) 674-2000

PD: RICK HIRSCHMANN
MD: JAMIF MARKLEY

WLBFR’)‘ MCCLINTON
GENESIS

BRYAN ADAMS
BLACK CROWES(M)
Modium

a2

a ROGER DALTREY
Lignt

a CRACKER

a TESLA
a DFL AMITRI

WAOR/South Bend
{616) 683-6123

PD: JOHN VANCE
OM/MD: SUE FREY

Heavy
BLACK CROWES(L)
DEF LEPPARD(L)
DELBFRT McCLINTON
JOHN MELLENCAMP ()
BRUCE SPRINGSTEEN
LETHAL WEAPON 3
VAN HALFN

Medium
a JOE COCKER
a MITCH MALLOY

Light
a METALLICA

WiOT/Toiedo
{419) 248-3377

PD: LYN CASYF
MD: MICHAEL YOUNG

eavy

ARC ANGELS
BLACK CROWES
DFF LEPPARD
0ZZY OSBOURNE
MATTHEW SWEE

Hedium
a LINDSEY BUCKINGHAM
2 SASS JORDAY

Light
a SOUP DRAGONS

KMOD/Tulsa
(918) 664-2810
PD: PHIL STOME
MD; PAUL WFLCH

Heavy
ARC ANGEL%(M)
JOE COch
JOHN HELLENCAMP(H)
BLACK CROWES(M)
GENESIS
RED HOT CHILI PFPP
Medium

KICT/Wichita
(316) 722-5600

PD: RON ERIC TAYLOR
MD: SHEHRRY McKINNON

Heavy
07ZY OSBOURNE
RED HOT CHILI PEPP

Medium

Ligh
a KISS
a BRUCE SPRINGSTEEN
a DELBERT McCLINTON
a SLAUGHTER

WNCD/Youngstown
(216) 652-0106

¥D: GARY JAY
MD: FRED WOAK

Heavy
DEF LEPPARD(L)
SRUCE SPRINGSTEEN
QZZY OSBOURNE
GENESIS

BACK CROUES

a RDJEN DALTREY

\

KRNA/Cedar Rapids
(319) 351-9300
MD: ROGER THE DODGER

WEAPON 3
BRUCE SPRINGSTEEN
GENESLS
BLACK CROWES
Hodium
au2
Light
a ROGER DALTREY
a GIANT

WZNF/Champaign
(217) 367-1195

PD: GREG FARBER
APD/MD: KEN DAVIS

Heavy
BLACK CROWES(L)
DEF LEPPARD

a ROGER DALTREY

KFMZIColumbia
(314) 874-3000

PD: CHRIS KELLOGG
APD: SEAN MICHAELS

Heavy
OUTFIELD

a b2
a ROGER DALTREY
a GUNS N' ROSES

Lignt
a NIRVANA

WAZU/Dayton
(513) 223-9445
APD/MD: BRAD HARDIN

Heavy
ARC ANGELS
BLACK CROWES{M)
DEF LEPPARD(M)
0ZZY OSBOURNE(M)
JOHN MELLFNCAMP (M)}
LYNCH MOB
ENCING MAN
NIRVANA
PEARL JAM
TESLA

uz(M)
RED HOT CHILL PFPP

Medium
A SLAUGHTER

Lignt
a RHINO BUCKET

KQDS/Duluth
(218) 728-6421

PD: MIKE KFLLER
MD: PAUL ST. ANDREW

Heavy
DEF LEPPARD(M)
HLACK CROWES(M
LINDSEY RUCKINGHAM
ARC ANGELS
DELBERT MeCLINTON
GIANT
BRUCE SPRINGSTEEN
RED HOT CHILIL PRPP
Medium
a JOF COCKER
3 JOHN MELLENCAMP
Light

KQWB/Fargo

(218) 236-7900

OM: MARK NICHOLLS

MD: TY BANKS
Heavy

ARC_ ANGELS

BRUCE SPRINGSTEEN

DELBERT McCLINTON

MEN
TOAD THE WET SPROC
BLACK CROWES
Modium
a ROGER DALTREY
a TOM COCHRANE
Light
& MATERIAL ISSUE
2 STEELHEART
3 FLAME

KJKJiGrand Forks
{701) 746-1417

PD: MICHAEL CROSS
MD: SCOTT ANDREWS

BLACK CROWES
DEF LEPPARD

T T
Continued on next page

WWW-armericantracteiristerr-eom—


www.americanradiohistory.com

REGIONAL AORACTIVITY

June 26,1992 RaR 87

Baew o

MIDWEST
(Continueq)

ATZ

MEN

MSG

KING'S X
ARC ANGELS

a TEMPLE OF T4E DOG
a ELTON JOHN

Light
a SLIK TOXIC

KFMQiLincoln
(402) 489-6500
PD: JON TERRY

Heavy

a ROGER DALTREY
Medium
a L2

Lignt
a IRON MAIDEN

KSQY/Rapid City
(605) 348-9877

PD: JACK DANIELS
MD: JIM KALLAS

Heavy
ARC ANGELS(M)
02ZY OSBOURNE
LYNCH MOB

1S
BRUCE SPRINGSTEEN(L)
LETHAL WEAPON 3
FLFCTRIC BOYS
TESLA

JOE COCKER

BLACK CROWES(L)

TOAD THE WET SPROC

JOHN MELLENCAMP
Medium

Light
JAMES MCMURTRY
GIANT

ROGER DALTREY
SASS JORDAN
KING'S X

KSEZ/Sioux City

(712) 2586740
PD: GLEN MILLFR
MD: TIM HARRISON
(FROZEN)
Heavy

KTZ
RED HOT CHILI PEPP
MELISSA ETHERIDGE
BRUCE SPRINGSTEEN
DELBERT McCLINTON
DEF LEPPARD
BLACK CROWES(M)
GENESIS

Wedium

Light

WYMG/Springfield
(217) 546-9000

PD: BRYaN JEFFRIES
MD: KEEF FULGHAM

Heavy
BLACK CROWES
TOM COCHRANE(L)
ELTON JOHN
JOHN MELLENCAMP
NIRVANA
RED HOT CHILY PEPP
u2(L)

Medium
a ROGER DALTREY
Light

W2ZZQiTerre Haute
(812) 232-5034

PD: MARK SAVAGE
MD: DANNY WAYNE

MELISSA ETHERIDGE

DELBERT McCLINTON

LINDSEY BUCKINGHAM

JOHN MELLENCAMP

DEF LEPPARD

BRUCE SPRINGSTEFN
a b2

Medium
a ROGER DALTREY
Light

a JOE COCKER
a 2 DIF &

WKLT/Traverse
City
(616) 947-0003

PD: DAVF FORTNEY
MD: DARRYL DE LOTT

Heavy
auz

RED HOT CHILL PEPP
BLACK CROWES(M)
DEF LEPPARD(M)
ARC_ANGELS
LYNCH MOB

Medium

Light
a SLAUGHTFR

PaRyRew

KBCO/Denver
(303) 444-5600

PD: DOUG CLIFTON
MD: GINGER HAVLAT

Heavy
INDIGO GIRLS
CURE
AMITRI
MFLISSA FTHERLDGE

"C
ANNIE LENNOX
TORI AMDS
SANTANA
LINDSEY BUCKINGHAM
LOS LoBoS

CHRIS DANIELS
BRUCE SPRINGSTEEN
ARC ANGELS

ELTON JOMN
CHARLATANS U.K.
CRACKER

K.D. LANG

NEVILLE BROTHERS
LEON RUSSELL
MICHELLE SHOCKED
BLACK CROWES
TRACY CHAPMAN
CONCRETE  BLONDE
COWBOY JUNKIES
EVERYTHING BUT THF
GREGSON & COLLISTE
SARAH MCLACHLAN
JULES SHEAR

POPS STAPLES

STORY

RINGO STARR
BRUCE SPRINGSTEEN
u2

JOAN ARMATRADING
JUMP IN THE WATER
MATTHEW SWEET
GLENN FREY

JERRY GIDDENS
BUFFALO TOM
BRENDAN CROKER
ROGER DALTREY
WOLFGANG PRESS

KAZYIDenver
(303) 759-5600

PD; STEVE KOSBAU
MD: LOIS TODD

Heavy
DEF LEPPARD(L)

0G2ZY OSBOURNE{L)
ARC ANGELS

SLAUGHTER
KING'S X
ELECTRIC AOYS
KISS

TORA TORA
FIREHOUSE

TESLA
NIRVANA{L)
Light
a GUN
a ROXY BLUE

KBPI/Denver
{303) 534-6200
PD: BILL BETTS

Heavy
FATES WARNING
HARDLINE
LYNCH

METALLICA
QZZY OSBOURNE
Medium

BLACK CROWES
FLREHOUSF
FLAMF

RED HOT CHIL! PEPP
UGHTER

TORA TORA
TESLA(L)

Light
a TAON MAIDEN

KQLZ/Los Angeles
(213) 204-2000

PD: GREG STEVENS
MD: MARCIA LONGO

Heavy
HARDLINE
0ZZY OSBOURNE
PEARL JAM
METALLICA
2 DIE 4
VAN HALEN
FLECTRIC 80YS
ARC ANGELS
TESLA

BLACK CROWES
KISS

JESSE STRANGE
LYNCH “OB
ENCINO M,
BANGALORE CHOIR
a L.A. GUNS
Medium
MR. BIG
GALACTIC COWBOYS
ALTFRED STATF
SLAUGH
SAITON KITK
STEELHEART
TORA
BLACK SABBATY
BABYLON A.N
SINGLES
FALTH NO MORE
a IRON MAIDEN
a FIREHOUSE
Light
a TESTAMENT
8 SHOTGUN MESSIAH

KLOS/Los Angeles
(213) 8404838

PD: KEN ANTHONY
MD: RITA WILDE

BLACK CROWES(M}
BRUCE SPRINGSTEEN

GARY MOORE
au2

Medium
MELISSA FTHERLDGE
DELBERT McCLINTON
OZZY OSBOURNE
LYNCH MO8
PEARL JAM

JOHN MELLENCAMP
a ROGEA DALTREY
a LINDSEY BUCKINGHAM
Light

KUPD/Phoenix
(602) 838-3062

PD: CURTISS JOHNSON
APDz J.D. HOLMFS

Heavy

MEN
BLACK CROWES(M)
PEARL JaM(M)
BRUCE SPRINGSTEEN
LYNCH M08
ENCING MAN
DELRERT McCL INTON
DEF LEPPARD(M)
TESLA
uz
Medium
LINDSEY BUCKINGHAM
MELISSA ETHERIDGE
FIREHOUSE
JZZY QSBOURNE
DFL AMITRI
ELP
METALLICA
SLAUGHTER
KISS
GLENN FREY
VAN HALEN
JOE COCKER
NIRVANA
KING'S X
TOAD THE WET SPROC
a TOM COCHRANE
4 ROGER DALTREY
RED HOT CHIL! PEPP

Ligh
a IRON MAIDER

KDKB/Phoenix

(602) 897-9300
HD: JACK GREEN

Heavy
BRUCE SPRINGSTEEN(M)

BLACK CROWES
JOHN MELLENCAMP(M)
TOM COCHRANE
SASS JORDAN
OUTFIFLD

Medium
ARC_ANGELS
GENESTS
DELBERT McCLINTON
GARY MOORE
72 TOP

Lignt

KUFO/Portland

(503) 222-1011
PD: DAVE NUMME
“D: MICHELLF DODD

Heavy
BLACK TROWES(M)
DZZY OSBOURNE
LYNCH MOB
DEF LFPPARD
ARC ANGELS
GIANT
PEARL .JAM

Medium
RED HOT CHIL! PEPP
TESLA(L)
HARDLINE
ENCING MAN
MEN

a JOE COCKER
Light

a METALLICA
a NIRVANA

KGON/Portland

(503) 223-1441
PD: DICK SHEETZ
MD: BOB ANCHETA

ANCH MOB
0ZZY OSBOURNE
PEARL JAM
FLECTRIC AOYS
MEN

Medium
KISS
LOVE ON ICF
SINGLES
LINDSEY BUCKINGHAM
JOE COCKER
CRACKER
MPLISSA ETHERIDGE
FAITH NO MORE
FLREHOUSE

SPIN DOCTORS
BRUCE SPRINGSTEEN
TESLA
SIGHS
200
au2
Light

KBER/Salt Lake
City

(801) 322-3311

PD: CORY DRAPER

Heavy
a DPF LEPPARD
FIREHOUSE

SLAUGHTER(L)
TESLA

ENCING MaN
WILDSIDE

Light
a KILLER DNARES
a SAIGON KICK

KIOZ/San Diego

(619) 560-5484

MD: PEG POLLARD
Heavy

BLACK CROWES
METALLICA

TRON MAINEN(M)

HARDLINE

SHOTGUN MESSIAH

TESLA

TESTAMENT
Medium

OZZY OSHOURNE

ARC ANGELS

INFECTIOUS GROOVE

WILDSIDE

SLAUTHMTER

LILLTAN AXE

TORA TORA

ELECTRIC HOYS

LOVE ON ICH

SLIK TOXIC

ALACK SABBATH

ASPHALT BALLET

FIREHOUSE

ELECTRIC LOVE HOGS

BABYLON 4.D.

MR. BIG

SINGLES

MEGADETH

a STFELHEART
a GALACTIC COWBOYS

Light

KRXQ/Sacramento

(916) 334-7777
PD: JUDY McNUTT
MD: PAMELA ROBERTS
(FROZEN)
Heavy
BRYAN ADAMS
ALTERED STATE
ARC ANGELS
DEF LEPPARD
HARDLINE
SASS JORDAN
MR. BIG
OZZY OSBOURNE
PEARL JAM
QUEEN

VAN HALEN
TESLA

SLAUGHTER
BRUCE SPRINGSTEEN
MATTHEW SWEET

MEN
TORA TORA
Lignt

KXRX/Seattle
(206) 283-5979
PD: BREW MICHAELS

Heavy
PEARL JAM(M)
BLACK CROWES

U

SASS JORDAN

MEX

REL HOT CHILI PEPP
DELBERT McCLINTON
ARC ANGELS

BRUCE SPRINGSTEEN
TOM COCHRANE(L)

Medium
DEF LEPPARD(L )}
CURE
CRACKER
MFLISSA ETHERIDGE
SPIN DOCTORS

JOE COCKER
NIRVANA

XTC
a TEMPLE OF THE DOG
TESLA

Light
a LINDSEY BUCKINGHAM

KISW/Seattle
(206) 285-7625

PD: STEVE YOUNG
MD: CATHY FAULKNER

Heavy
ARC_ANGELS
ALICE IN CHAINS
SINGLES

BLAZK CROWES(M}
WAR BABTES(L)

KJOT/Boise
(208) 344-3511

PD: BRYAN GREGORY
MD: CURT CALOWELL

Reavy
ELECTRIC 8OYS
MEN
LYNCH M08
ARC ANGELS
DELBERT McCLINTON
0ZZY OSBOURNE
GFNESIS
BLACK CROWES(M)
DEF LEPPARD

PEARL JAM
Medium

Light
a SPIN DOCTORS

KiL.O/Colorado
Springs

(719) 634-4896

STA MGR: RICH HAWK

MD: CRAIG KOFHN

Heavy
BLACK CROWES
0229 OSBOURNE
TESLA
FIRFHOUSE
METALLICA

Medium

a L.A. GUNS

Light

a AHING BUCKET
a IRON MAIDEN

KATM/Colorado
Springs
(719) 548-1528

Heavy
0ZZY OSBOURNE
ARC ANGELS

HELMET

KFOG/San F i
(415) 543-1045
PD: GREG SOLK

MD: ROSALIE HOWARTH

Heavy
BLACK CROWES(L)
CONCRETE BLONDE
XTC(L)
BRUCE SPRINGSTEEN
GARY MOORE
DEL AMITRI
LYLE LOVETT(L)
Mediy

um
INDIGO GIRLS
E

CUR|

TOAD THE WET SPROC
RINGO STARR
LINDSEY BUCKINGHAM
MEN

a ELTON JOHN
ALLMAN BROTHERS BA(L)
NEVILLE BROTHERS
v

ORIGIN
TORI AMOS
ROGER DALTREY

Pumeo

ELP
PETER MURPiY

KRQR/San Francisco
{415) 765-4097

PD: LARRY SNIDER

MD: ZEB NORRIS

Hoavy
ARC ANGELS
RED HOT CHILI PEPP
N

BRUCE SPRINGSTEEN
DELRERT McCLINTON
LETHAL WEAPON 3
CURE

u2
NIRVANA(L)
Hedium

TOA! 1)
JEFFREY GAINES
GARY MOORE

200

a JOHN MELLENCAMP

a ROGER DALTREY
Light

a T-RIDE
a FLAME

KOME/San Jose
(408) 985-9800

PD: RON NEWNI
“D: STEPHEN PAGE

Heavy
DEF LEPPARD
DELRBFRT McCLINTON
RC ANGELS

Al
RED HOT CHILI PEPP
Medium

LYNCH MOB
MATTHEW SWEET
BRUCE SPRINGSTFEN

EN
BLACK CROWES(L})
a ROGER DALTRFY

KSJ4OiSan Jose
(408) 453-5400
BD: DANA JANG
(FROZEN)
Heavy
DEF LEPPARD
SASS JORDAN

NIRVANA(L)
RED HOT CHILL PEPP
Uz

LISTEN!

THIS, IS TRULY
THE SOUND OF THE
STREETS...

INTERSCOPF

SECQADS

PEARL JAM
SOUNDGARDEN (M)
TEMPLE OF THE DOG
0ZZf OSBOURNE{L)}
RIss

Meodium
DEF LEPPARD
HARDLINE
KING*S X
LOVE ON ICE
METILLICA

2 ELRCTRIC LOVE HOGS

KZRR/Albuquerque
{508) 785-5400

DOCTOR:
BRYAN ADAMS
ARC ANGELS
M

EN
DELBERT McCLINTOR
Medium
a DEL AMITRI
a JOHN MELLENCAMP

a Uz
a TOMPLE OF THE DOG
Lignt

KRAB/Bakersfield
(805) 392-1100
PD: CHRIS SQUIRES

Heavy
BLACE CROWES(L)
DEF LEPPARD
PEARL JAM
CURE:M)

RED HOT CHILI PEPP

Hedium

Light

a B-52'S
a TEMPLE OF THE DOG

KDJK/Modesto-
Stockton
(209) 847-9510
PD: BEAVER BROWN
MD: JEFF RIEDEL

Heavy
BLACKE CROWES(M)
DEF LEPPARD

BRUCE SPRINGSTEEN
DELBERT McCLINTON

MEN
GENELIS
TESLA
Madium
Light
& DEL AMITRL
a U2
a FIREHOUSE
a JOHN MELLENCAMP
a TOM COCHRANE

KLCX/Eugene
(503) 345-8888

PD: ERIC WORDEN
MD: AL SCOTT

a SLAUGHTER
a TEMPLE OF THE DOG
a U2

KRZR/Fresno
{209) 252-8994
PD: E. CURTLS JOHNSON

Heavy
ALTERED STATE
BLACK CROWES(M}
LYNCH MOB
DEF LEPPARD
PEARL JAM
VAN HALEN
OZZY OSBOURNE
MSG

MEN
ARC ANGELS
Medium
a FAITH NO MORE
a2

Light
a SLAUGHTER

KPOl/Honolulu
(808) 524-7100
PD: DAVID STONE

Hoavy
ARC ANGELS
PEARL JAM
LYNCH M08
DEF LEPPARD
VAN HALEN
CRACKER
ENCINO MaN
0ZZY OSBOURNE
MEN
BLACK CROWES(M)
DELBERT McCLINTON

KDMP/Las Vegas
{702) 876-1480

Heavy
DEP LEPPARD(N)

3ASS JORDAN

PEARL JAM

RED HOT CHILI PFPP

uz

BLACK CROWES(M)
Medi.

um
a GENESIS

®

Light
FAITH NO MORE
TESLA

200

w

KNAC/Los Angeles
(213) 437-0366
PD: GREGG STEELF

PEARL JAM
ENCINO MAN
BLACK SABBATH
METALLICA

Medium

@ DANZIG(L)
Light

a STEELHEART

& ELECTRIC LOVE HOGS
8 RHING BUCKE

KMBY/Monterey
(408) 758-5400

PD: MARK STEVEN
MD: MILAN ALNAS

Heavy
PEARL JAM
DEF LEPPARD
GENESLS
MEN

BLACK CROWES
ELECTRIC 80YS
TESLA

a JOE COCKER
a CATHERINE WHEEL
a SOUP DRAGONS

KCLB/Palm Springs
(619) 398-2171
PD: KATE WILLIS

Heavy

BLACK CROWES
GLENN FREY
MENESLS

LYNCH MOB
DELRERT McCLINTON
GARY MOORE

TESLA
BRUCE SPRINGSTEEN
xTC
Medium
Light
a TOM COCHRANE
ROGER DALTREY

a
a FAITH NO MORE
a FLAME
2
a

KCAL/Riverside-
San Bernardino

{714) 793-3554
PD: RICK SHAW

MD: M.J. MATTHEWS

Heavy
DEF LEPPARD
0ZZY QSBOURNE
2

GIANT
METALLICA
VAN HALEN(L}

Medium
a ROGER DALTHEY
Light

PLAYLISTS — Artists are listed once per playlist in the highest
rotation that any of their album’s tracks is reported. For exam-
ple, if tracks from the same album are reported in both heavy
and medium, the artist will appear in heavy.

For all stations, light rotation is condensed to include only
adds to the rotation this week. For P-2 and P-3 stations,
medium rotation is condensed in the same manner.

Symbols:
‘a’ — Album or track is newly reported.
(M) (L) — Other tracks from that album are in those

KXFX/Santa Rosa
(707) 523-1369

PD: RANDY SCOVIL
APD: CHRIS WHITE

Heavy
a2
BLACK CROWES
GENESIS
SASS JORDAN
DELBERT McCLINTON
RED HOT CHILI PEPP
“ATTHEW SWEFT
Medlu
Light
a SINGLES
a NIRVANA
a MELISSA ETHERIDGE

KEZE/Spokane
(509) 448-8888

PD: GARY ALLEN
APFD: CURT CARTIER

Heavy
PEARL JAM

FAITH NO MORE
ELECTRIC BOYS
ROGER DALTREY
MITCH MALLOY
TESTAMENT

TOM COCHRANE

BEay e

KLPX/Tucson
(602) 6226711

PD: LARRY MILFS
AMD: SCARY LARRY STEWART

L
DEF LEPPARD
uz

Lum

a JOHN MELLENCAMP
2 TOM COCHRANE

Lignt
& FIREHOUSE
a HIRVANA

KWHL/Anchorage
(907) 344-9622

PD: RADIO PHILL
MD: LOREN DIXON

Heavy
ALLMAN BROTHERS BA
ARC ANGELS
BLACK CROWES
BRUCE SPRINGSTEEN
DEF LEPPARD
DELBERAT McQLINTON
ELP

GARY MOGRE
GENESIS

a JOE OOCKER

a JOHN MELLENCAMP
LYNCH MOB
0ZZY OSBOURNE
PEARL JAM

MEN
SPIN DOCTORS
Medium
a FAITH NO MORE

a NIRVANA
a TOM COCHRANE
a2

Light

rotations (medium or light).

A “frozen” list indicates that a current report was not
received, and last week’s rotations are included in the data
base. Stations which fail to report for two consecutive weeks
do not contribute any data to this week’s charts.

PARALLELS — Stations arranged by market size, according to
Arbitron’s MSA population figures.
1,000,000 +.
200,000 - 1,000,000.

Parallels Three: under 200,000,

Stations at a significant ratings disadvantage to an in-
format competitor are assigned a lower parallel.

Parallet One:
Paratlel Two:

KRKX/Billings
(406) 245-5000
PD: TERRY KEYS

ELECTRIC 0YS
MEN
Medium

a MATERIAL (SSUE

Heavy a ELTON JOHR
BLACK CROMES(M a ROGER DALTREY
LYNCH HOB o a TOM COCHBANE
HEN 2 BLACK CRONES
DEF LEPPARD
QLZY OSBOURNE a MITCH MAL.OY
200 a ALLMAN BRITHERS BA
SPIN DOCTORS a SUZANNE RMATIGAN
Medium a SIGHS
a ROGER DALTREY & LYNCH MOK
Light
a STEELHEART
a METALLICA
a GIANT
KCQR/Santa Barbara
KFMF/Chico (805) 964-7670

PD: RICK JILLIAMS

(916) 343-8461 MD: TONY TORNARO

PD: MARTY GRIFFIN
Heavy

RED HOT CIILI FEPP

Heavy
RED HOT CHILL PEPP BLACK CROSES(M)

BLACK CROWES BRUCE SPRINGSTEEN

BRUCE SPRINGSTEEN LETHAL WE&PON 3 1
DEF LEPPARD GENESLS

ARC ANGELS MATTHEW SWEET

GENESIS a2

DELBERT McCL INTON Medium

MEN a ROGER DALTREY

TESLA Lignt

LYNCH M0B & SOUP DRAZWS

Medium
a ROGER DALTREY
a U2

ILight
8 MITCH MALLOY KTYD/Santa Barbara
> DEL mrTRE (805) 9674511
PD: DOUG THGOLD
MD: BRICE ZENDALL

o Ho-vy
KQDI/Great Falls e
(406) 761-2800 MATTHEW. SeEET

MD: LANCE PALAGI

Heavy TOAD THE W°T SPROC
BRUCE SPRINGSTEEN u2(L)
MEN Madium
ELECTRIC BOYS a B-52'S

GARY MOORE Light
XTC a nga DALTWFY
a FAL NO MORE
l?‘o%"m?m SPROC a KING'S X
Mediim
Light
a 200
a BABYLON A.D.
* STEELAEART KATS/Yakima
(509) 457-8115
PD: DARREN JOHNSON
KBOY/Medford APD: DAVE WELSON
(503) 779-2244 Hoavy
STA MGR: TOM CARNES GENESLS
MD: MATT ROBERTS MATTHEW SwoFT
BLACK CROW"S

Heavy JEFFREY GA7NES

DEL AMITRI LETHAL WEAPON 3
GARY MOORE ue

ARC ANGELS Medium
INDIGO GIRLS

Light
DELBERT MeCLINTON a SPIN DOCTOXS

188 Current Reporters
164 Current Playlists

Called In Frozen Playlist (3):
KRXQ/Sacramento
KSEZ/Sioux City

KSJO/San Jose

Did Not Report, Playlist Frozen (1):
WTUE Dayton

——ehkeaiekieantadiohistons.com
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WHTZ/New York City

Z10
VP/Dir. Ops & Prog: Steve Kingston

APD/MD: Frankie Blue
Asst. MD: Andy Shane

PD: Sunny Joe White
APD: Jerry McKenna
MD: Carmen Cacciatore

108 F M
PD: Steve Rivers
MD: Cadillac Jack McCartney
Music Coord: Tad Bonvie

MARIAM CAREY/L'11 Br There
4 Me To

vt

VOQUE/My Levin® (You're Nev

r The Sridge
COVER GIALO/Wishing On A Bt
1 Hish I Was You

SIR MIK-A-LOT/Baey Sot
NIRVANA/Come At You Are

VANDROSE & JACKBO/The Sest Things In Lt
AR18 WROBS/Jump

LIOMEL RICHIE/Do It To Me

COLOR ME BADD/S1aw Motion

JON SECADA/Just Anotner Dey

VANEBSA WILLIARS/Just For Tonight
CURE/Fridey 1‘m In Love

GEORGE MICHAEL/Too Funhy

ARRESTED DEVELOPH/Tenne
QUEEN/We are The Champions

KRIS WROBS/Marm It Up

OUNB N’ ROSES/Navember Raln

DEF LEPPARD/Make Love Like A Men
JODECI/Come And Talt To He

ARY GRANT/I Wil smber You

MADONNA/Th1e Used To Be My Fl
ELYON JOMN/The One
LEDELL TOMNSELL/Ny Nu

20, 21. 28, 9

Boston

ARRESTED DEVELDPN/Tennessbs
RARTAH CAREY/I‘1) Be There
SIR MIX-A-LOT/Baby Qot
2 UNLIMITED/Twilight Zone

VANDROSS & JACKEO/The Beet R e L
CELINE DION/If You Asx
o iree avi/viryim ab e o
resr 23

On & Gter

CLUBLAND/Bat Mo Frea
JON BECADA/Just Ancther Day
®

BHA!
ANNLE
OEOROE MICHAEL/Taa Funs
VM ING /Daarr § WEsH T Hes You
» And Talb
KRIS WROBB/Warm [t Up
STACY EARL/81owly
VAMEGSA WILLIAMB/Juet Far Tonight
WICE & SMOOTH/Scmetimes | Rhyme STa
W W B /Plesse Don‘t Go
a8 BIST/Stey
BRDTHERHOOD CREED/Hellove
MICHAEL SOLTON/Btesl Bers
PEL1 8A MORCAN/B8till In Love WLEM Yo
52°8/Go0d Btute
CLIVIA NEWTON-JOH/T Need Love
"R, FINGERS/Closer
CURE/Friday 1'a In Lave
HC BRAINS/Brainstoraing

22
TAG/The Way t
TECHMOTRONIC /Move This
WATHY vnrxcuu/nu ve Got A Way
ROZALLA/Everyd. Fr

sThe
BLACK SMEEF/Strod

o memy 1
Light Honey

ELTON JOHN/The One

FRANK[E KNUCKLES/Rein Foll
DECREES OF MOTION/Shine Dn
R WELLY/Homey Love

BRUCE SPRINOBTEEN/37 Chennels (An

WXKS-FM/Boston

A
e

SARTAH CAREY/171L
CELINE DION/1# You
GENESIS/Hold On My Heart

DROSS & JACKSO/The Best Taings In Li
ARREBTED DEVELOPM/Tenn.
COVER GImLS/Wishing On A Btar
CECE PENIBTON/Kesp On Walvin'

OR ME BADD/S)ow Motion
JON SECADA/Just Another Day
RED HOT CHILI PEF/Under The Eridga
MICHAEL JACKSON/In The Closet
MICKAEL BOLTON,
SIR MIX-A—LOT/Bedy Ont Pack
TEVIN CARPRELL/Stresborry Lotter £

VANESSA WILLIAMS/Just Fur Tonlgnt

TLC/Baby. Bady, Baby

GEDRGE MICHAEL /Tao Funky

EN_VOGUE/Giving Him Bomething
I‘m In Love

. HAMKING/Damn 1 Wisl

2 UMLINITED/Twilignt Zeme

8-32°5/0000 Stues

K.D. LANG/Constant Craving

ELTON JOHN/The One

JOE PUBLIC/I Miss You

STACY EARL/Blowly

TAG/The Wal

TROOP /Whatever

GUME N° ROBEB/Nove

KRIS KHOSE/Warm 1t Up

TOM COCHRANE/Life 1s A Highuway

MADONNA /This Usee To Be My PL

1 wes You

22. 33 34 38

ANNTE LENNOX /uhy
JODECT/Come and Talk To Me
KATHY TROCCOLI/You've Qot A Hey
RICHARD MARX/Teus This seert
SHAKESPEAR 8 BIBT/Btey

DEF LEPPARD/Make Love Live & Ran
JADE/L went To Leve You

A LT % THE LOBT/Teru!

CAUBE & EFFECT/Ancther Rinute

&

Tz

z3x

TI

Tz

wioQ/
Philadelphia

PD: Jefferson Ward
MD: Gienn Kalina
Assist MD: Maurice DeVoe

1
2
3
a
)
&
7

WPRO-FM/

Providence

SN G rWN -

WBZZ/Pittsburgh

FM

PD: Buddy Scott
APD: Jeff Tyson
MD: Lori Campbell

RED #OT CHILI PER/Under Tha Bridge
RARLAH CAREY/I°11 Be There
COLOR ™€ BADD/Blow Motion
GELINE DION/I# You Asied Me To
SIR MIX-A-LOT/Baby Got Bach
QENESIS/Hold On My Meart
TOM COCHRANE/Life Ls A Mighuay
SOPHIE 8. WAL INS/Daen 1 Wish 1 Wes. You
MICHAEL JACKSON/In The Clo
VANDROSS & JACKBO/The Best thunl n L
KRTS WROBE/Jump
VANESSA WILLIAMS/Just For Tanight

23

)
ARREBTED DEVELORH/Tenn
COVER GIRLS/Wishing On A Srar

M BIG/Just Take Ky Heart
ANNIE LENNDX/Hhy

JOE PUBLIC/Live and Leern

DEF LEPPARD/Maky Love Like A Men
RICHARD MARX/Take This Heart
CEDAGE MICHAEL/Tao Fumhy
TECHNOTAONIC/Move This

or Ratn

176 Diag Ane

ELTON JOkeu/ Th

* One

HADONNA/This Used To Be My P1
€N VOGUE/S1ving Hie Bemething
TLC/Boby, Bevy, Heby

V

WRIS KAOSE/Jum
FARTAH CAREY/I 11
DAS EFX/They Want €
JODECI/Come And Tels To Me
ARRESTED DEVELOPM/Tennessse
8IR MIX-A—OT/| ot Bech
BROTHERMOOD CREED/Melluva
ch(/lll'nt Frogar

EN VOGUE/QSving Him se.nnn.
TLE/AIN "t 2 Prous 2 B
“R1S KROBB/Here Tt Up
EN VOGUE/My Lovin‘ (You're Nev
AC BRAING/Brolnstorming
TLC/8, Baby. Baby
BUACK SMEEP/The Choice fs Yaurs
BHABBA RANKS /Wr aan
A TRIDE CALLED QU/Bcenaria
COVER QIRLE/Misning On 4 eser
BOYZ 11 MEN/Ple

There

tiaes 1 IM-- e
CECE PENIBTON/Keep On Walkin’
LATIN S1DE OF 50/Letina Membo

HARY J. BLIQE/You Remind e

VANESSA WILLIARS/Saxe The For Las
VAMDROSE b .ACKBO/The Best nm.- n Lt
VANESEA MILLIANS/Just For Tonight
PRINCE/Sery MF
R RELLY/Honeq Love
PETE ROCK & CL SM/They R
TROOP /Whatever It Te!

intece Over ¥
{To

HONE.

JADE/T Want To Leve You
BOYZ 11 MEN/End O¢ The Roed
GEORGE MICHAEL/Toa Fumhy

erGee 10b

WEGX /Philadelphia
PD: Brian Philips

OM: John Lander

MD: Chuck Tisa

MARTAH CAREY/1°11 Be Tneve
OENESIS/Hold On My Meert

CURE/Friday 1°m In Lave
VANDROBE & JACKSO/The
AMY ORANT/T Will Remestar
BILLY RAY CYRUB/Achy lv"llq “Msare
COVER SIRLB/Wishing On A Bte

WALIS KROBE/Jump

SIR WIX-A-LOT/Bevy Qot Becd
TECHMOTRONIC/Move This

HILSON PHILLIPE/You Won't Ses Me Cry
CEORGE WICHAEL/Tao Funky

JON BECADA/Just Anather Day
ARRESTED DEVELOPM/Tenn
N VOGUE/My Lovin' (You're Nev
OUMB N’ ROSES/Novesber Redn
TOAD THE WET SPRO/ALL 1 Want

in Lt

TLC/Neby. by
BRUCE SPRINOBTEEN/37 Ch

nels (and Noth
nt

LIONEL RICHIE/De 1t Yo Mo
EN VOOUE/SIving Mim thing
RICHARD MARX/Tate This Hvert
ELTON JOHN/The Dns

XRI8 KAOSE/Ware It Up

TOM COCHRANE/L1¢e 10 & Highuey
CECE PENISTON/Keep

23, 2. 0. 31, 32

PD: Paul Cannon >~
MD: Tony Bristo!

CELINE DION/1# You Asked Ma Ta

v
v The Brid

ANEBEe MILL A it For *rontent
/My Lovin® (You'Te Nev

RICHARD MARX/Mazerd (Thy River)

LIOMEL RICHIE/Do 1t To M

TOR COCHRANE/LL#s I3 & Highuay

U2/Gne

VANDROBS & JACKBO/The Best Vhlnq! In L

JOM BECADA/Just An

e ORANTY 1 WAL Resempor YOU

CURE/Fridey 1°m In Love

ARREETED DEVELOPM/Tenne

GEQRGE MICHAEL/Too Funky

B-32°8/000d Stuft

ELTON JOMN/The m..

ANNTE LENNOX /6b

D LEPRARD/Mars Love Live &

WILSON PHILLIPS/You Won't See e cre

2 UMLIMITED/Twilight Zone

TROO® /Whatever 1t T 1o

AADONMA/TRES Uses To

" P

20
NIA PEEPLES/Faces OF Lave

TOAD THE WET SPRO/Al] | Went

WQHT/New York

OM/PD: Joel Salkowitz
APD/MD: Kevin McCabe
Asst. MD: Tracy Cloherty

COVER GIRLB/Wishing On A Star
mARIAH CAREY/1’11 Be There
CECE PENISTON/Keep On Waldin
TKA/MaTie

NYASTA/Mho s Bot Your tove

2 UNLIMITED/Tuilight Zone
Lovin® (You'ra Mev

z
slocmuwe -

PRSP

DAB EFX/They Want Ef1
LAURA ENEA/Gur Love
ARRESTED DEVELOPM/Teon
FRANKIE KNUCKLES/Rain Falls
VANESSA WILLIAMS/Jutt For Tonight
BLACK SHEEP/Btrake Light Honey

BIR WIX-A-LOT/Baby 0ot Beci
PADONNA/This Ussd To Be My Pl
JODECI/Come Ang Teli To Me

A YRIBE CALLED QU/Scenaris

DEGREES OF MOTION/Bhins On

PETE ROCK 4 CL BM/They Reminisce Over
L1 LOUIB/CIub Lonely

29 72 WOUSE Around
24 27 NIA PEEPLES/Feces OF Love

t Tatngs In L

12 28 VANDROSE & JACKSD/The B
28 23 TLC/Bevy

27 26 WAIS KROSS/

30 27 TRODP/whetever It T To
31 28 EN VOGUE/Giving Wim Something

32 29 OEORGE MICHAEL/Too Funky

3% 30 LIDELL TOWNGELL/Get With U
25 31 JOE PUBLIC/Live A
D 32 TECHNOTRONIC/Move i
D 33 MOVEMENT/Jump Everybasy
A 38 JOE PUBLIC/I Mizs You
18 33 WA18 KAOBE/Jump
ADDS' 16, 34
BNAP/fnythm L8 A Dencer
on TEVIN CARPBELL/Btrouberry Lotter 23

CELINE DIDN/If You As

Wash/ngton

PD: Jay Stevens
APD: Paco Lopez
MD: Albie D.

1 KRIS KAOSB/Marae Tt Up

EN VORUE/Qiving Him Bomething
3 CECE PENISTON/Resp On waitin®
4 DAB EFX/They Went EF
S RARE ESBENCE/Worh

NaR oM LR s
> ~
>
-

3
F
L]
o
£
M
B

12 R
14 COVER OIALS/Wishing On A Brer

13 HARIAH CAREY/1'11 Be There

15 PETE ROCR L CL SM/They Reminisce Over ¥
17 GERALD LEVERT/School Me

i@ MC BRAINS/Brainstorsing

19 VANDNOGS & JACKSO/The

z

t Things In L1

1
in Falls

Light Honey

23 SHAIBA RANKA/MT  Loverman

28 BUPER CAT/Onstto Red Hot

23 BY ALL MEANS/The Fesling 1 Ost

26 ERIC B & RAKIM/Don’t Swest The Techn
27 MONIE LOVE/Full Tera Lave

28 MINT CONDITION/Forsver In Your Eyes
29 CECE PENTSTON/Ingide 1 Cry

30 OEDRGE MICHAEL/Too Fumiy

MADONNA/Th1is Usss To Bs My P1
BOY2 11 MEW/End Q¢ The Road

oN TEVIN CAMPBELL/Strs

rry Letter 23

% ALY
MIX100.7FM"
WMXP/pittsburgh

PD: Rich Hawkins
APD/MD: Bill Webster

BOPHIE B HAWKINS/Damn 1 Wish I wes. You
RARTAN CAREY/1°11 Be There

COLOR M€ BADD/8low mation

KEITH SMEAT/MNY Mo Baby

M 1
2
" 3
I
S JODECI/Come And T
.
7
.
b

BIR AIX-A-LOT/|

ARRESTED DEVELOPH/Tenne
& JACKBO/The Dest Thinge In Lt

EN VOOUE /My Lovin® (You'rs Nev

MICMAEL JACKSON/In Tha Closet

22 11 CEORGE MICHAEL/Too Funky

13 12 REDHEAD KINORIN/3-2-1 Pump
14 12 OAS EFX/They Want £e
16 18 CELINE DION/I? You A ..4 ne To
13 13 TLC/A1n’t 2 Prove 2 e
17 16
H 1B 17
19 50 CECE PENISTOM/Keep e wetstn’
20 19 COVER GIRLS/Wisning On A Bter
W 21 20 RED HOT CHILI PEP/Under The Sriage
531 POYZ 11 MEN/Pleass Don't Q0
37 22 VAMESEA WILLIaMG/Juss For Tamignt
24 23 TROOP /Whatever It Tai
25 28 TEVIN CAMPBELL/Strauberry Cereer 3
3 33 Tc/beby. Seby By

a7 28 RELLY/Hansy Love

28 27 CaLLEoE BOVZ Viceta DF The Onstea
29 28 32°8/000d Stutl
30 29 EN VOOUE/Biving Him Bomething
D 30 JON BECADA/Just Another Day
ADDS MRIS MROBS/wer.

1t U
MADONNA/Thie Used To Ba My P1

WWW americantrachohistorycom
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2.Q

JFM

WERQ/Baitimore
PD: Jeft Ballentine

APD:
MD: Randy Ross

Barry McKay

H 3 i JODECI/Come And Tail To e
2 2 CELINE DION/LF You Askec Me To
W 4 3 MINT CONDITION/Ferever In Your Eyes
i 4 NICE b BMOOTH/Bometimes 1 Rhyms Slo
3 3 COLOR ME BADD/Blow Motion
M 7 b CECE PENISTON/Keep On Walkbin
H B 7
%@
10 9 VANDROSS & JACKBO/Ths Best Things In L
1110 R KELLY/Honey Love
12 11 A TRISE CALLED Qu/Scenerio
1312 KAIS KAOBE/Wara 1t
& 13 AHRERTED DEVELOPM/Tenn
15 14 SHADBA RANKE/Mr Loverman
14 13 DAS EFX/They Went Efu
28 16 COVER GIRLE/Mishing On A Ster
1B L7 TROOP/Whatever It Takew (To
21 18 EPHAAIM LEWIS/It Can't %e Faraver
20 19 TEVIN cw-su_/sn.n"w Letter 23
22 20 GEOROE MICHAEL/Tao Fun
32 21 LATIN BIDE OF 80/Latine Momso
17 22 EN VOOUE/My Lavin’ (You're Nev
23 23 BLACK SHEEP/Strobe Light Hommy
2% 24 SIR MIX-A-LOV/Baby Oot Beck
26 23 HEAVY D & THE BO/You Can't Ses Mhat
27 26 FPAC/IE My Homey Calls
D 27 EN VOGUE/Oiving Him Something
0 28 MARY J. BLIGE/You Remind Me
30 39 NI PEEPLES/Feces OFf Love
A 30 MADONNA/Th1a Used To Be My Pi
ADDS 30
TECHNOTRONIC /Mave This
ERIC B. b RARIM/Don't Sueat The Techn
o VANESEA WILL1AMB/Just For Tonlght

Izx

2

WPOW /Miami

PD: Funk E. Frank Walsh
MD: John Rogers

1 8IN MIX-ALOT/ Gt dack
2 JON SECADA/Just Ancther Day

3 COVER OIRLS/Wisning On A Bter
4 VOUDOU DANSE/Am 1 The One

3 JOHNNY G/ Wenns Make Love 2 U
& PARIAH CAREY/1'11 Be There
7
[
2
10

TONY MORAN/Lover

OEMEBIS/Hald On My Meart

KRIS KROSS/Juap

RED HOT CHILI PEP/Under The Bridgs
11 LAURA ENEA/This In The Last Time
12 LIONEL RICHIE/De Tt To Mo
13 WALF PINT/Biy Booty @irls
18 CELINE DION/I7 Vou Auied Me To
139 ARRESTED DEVELOPM/Tenn:
1 TIMMY T /Over You
17 QUEEN/Bonemien Rnassody
18 CAUSE L EFFECT/You TRIN® Yau Anow Me
19 SOFMIE §. mawkiNg/Deen I Wish I Mas Yo
20 RAY QUELL/Vou Toak My Meert
21 CYPRESS WILL/Hand O The Pu
22 GICOLES/What Oces Arouné Come
23 FOISON CLAM/Shake Whatche Mema Os
24 LI’ BUSIE/Love Con’t watt
29 DAS EFX/They
26 CORINA/Now Thet You'rs Oone
27 ERIC CLAPTON/Tesvs In Hesven
26 DEEE-LITE/Runawey
29 TRA/Maria
30 JODY WATLEY/1'm The One Yau Need

I3

33 DEF LEPPARD/Let’s Get Rocked
34 CLUBLAND/Sst Me Fre

33 NAS-T BOYZ/Intimete Strengers
38 COLOR ME 8ADD/Blow Mation

37 AMY GRANT/I Will Remember You
38 KRIB KROSS/Werm Tt Uy

32
A TRIBE CALLED QuU/Bcsnario;

CECE PENISTON/Meep On waliin’
AT And A Doy

WILLIAMS Juss For Teniont
WICKETT R1Ch/Dan % Lot M
B-32°8/000d Stute

WRBQ/Tampa

M 1 1 COLOM ME BADD/Blow Mation
M 4 2 PARIAN CAREV/1-11 Bs Thers
. M & 3 COVER GIRLE/Wianing On & Gtar
PD: Jay Taylor 3 b Umwoross'y LacxB0) The Avst Frings 1o L1
- Ri 3 SOPHIE B WAWKING/Damn | Wiyh 1 WaS You
MD: Rich Anhorn W7 & vANESEA WILLIAREIUust For Tomight
H 9 7 ASRESTED DEVELOPM/Tenns
11 B BYACY EARL/Blowiy
£3 9 CELINE DION/IZ vou Aste
W § 1 WARIAM CAREY/1°H1 Be Thers 10 10 LIONEL RICHIE/Do It To e
2 2 CELING DION/I# You Asked Mo To 12 11 TROOP/Whatever It Takes (To
W 3 3 TOm COCHRANE/Lise L1 A Highwey 16 12 GEDRGE MICHAEL/Tao F
3 & M B10/Just Tars My Heert 19 13 BIR MI-A-LOT/Baby G0t Dack
7 3 JOM SECADA/Just Anotnar Day 14 18 QENEBIS/Hole Dn My eart
3 & SOPHIE §. MaMINS/Demn | Wish | Wes vou 313 LINEAR/T L C
B 7 VANDRDSS & JACKEO/The Seat Things [n Li 17 16 TEVIN CAMPRELL/Strawberry Letter 23
W55 B BILLY RAY CYRUS/Achy Bresky Heert 18 17 NIA PEEPLEB/Facws DF Love
11 9 COLDR ME RADD/Glow Motion 20 18 EN VOGUE/ Something
13 10 MICHAEL BOLTON/Steel Bers 2y 10 Temay n
1a 13 CURE/Fridey I'e In Love 22 20 Das nt E83
12 12 LINEAR/T L.C o 71 TECmOYANIC/Hecs This
5 13 GEMERIB/Mold On My Weart 27 22 JOE PUBLIC/T Mis
W 22 18 TECHNOTRONIC/Move This 26 23 JON SECADA/Just
17 13 MICHARD MAMK/Taks This ceert 8 20 2 00/Never Ssti
20 14 CEORGE nx:mﬂ./vu Funyy 23 25 MIDI MAX1 L EFTI/9 Bsd Boys
18 17 ANNIE LENND 29 26 JODECI/Coas and Talh To Me
19 1a ACD vOT CHILT PEP/Ungar The Bradge ~ 27 To Be My 1
23 19 COVER GIRLB/Wishing On A St 0 28 05 s
16 20 COLOURHAUB/ nnocent Chile A 29 WRIS XROSB/Ware 1t Up
24 21 9-32/8/000g Stuts A 30 JADE/T Want To Love You
23 22 OUTFIELD/Cloasr To Me
M A 23 ADDS
a7 2a
28 23 ELTON JOMN/The One
26 36 VANESSA WILLIARS/Just For Temight o TaG/Tha way I Feel
3027 TOAD The T SoRO/AL) I W PRINCE/Sen
D 28 OQUNG N’ ROSE! o RED HOT CMILI PEP/Under The Briage
o SiRcheeana a18v/stey SHABSA RANKS/Mr  Lovermsn
21 30 ANY GRANT/I Will Remember You
ADDS 23
U2¢Even Better Then The
on STACY EARL/Slowly
CRACKER/Tuen Angat (What The
TEVIN CAMPIELL/Strawbarry Letter 23
— SN

e S S
WAPW /Atianta

PD: Rick Stacy
APD: Lesiie Fram
MD: Sean Demery

L L TOM COCRANE/Lifs Is & Mighuay
5 2 CURE/Fridey I°® In Lav
3 2
12 s
29 3 SHAMESPEAR'S SIST/Stay
& TECMNOTRONIC/Move Thie
7 CELIME DION/IP You Askesd Me To
© MARIAM CAREY/1°11 Be Thare
9 B-32°6/Cood Bturs
COLOR ME 8ADD/Sicw Motion
TOAD TME WET SPRO/ALL 1 Want
INDIGO @IRLE/Calileo
MICHAEL BOLTON/Gteel
TLC/Baby. Baby. Bevy
ARREETED DEVELOPM/Tennesser
LiNgAR/T L C
OUTFIELO/Closer T
RICHARD AARX/Take This Heart
EPHRALM LEWIB/It Can’t Be Forever
CECE PENIBTON/Keep On Walbin’
21 OUNB N’ ROSES/Noveaber Rain
22 JON SECADA/Just Another Day
23 RED WOT CHILI PEP/Under T
24 FIREWOUSE/! For The Shy
DEF LEPPARD/Make Love Lite A Men
26 EN VOGUE/Giving Wie Something
27 BRUCE SPRINGSTEEN/37 Channels {And Noth
28 RTI/ALl You'we Got
29 COVER OIRLS/Wishing On A4 Ster
30 BTACY EARL/Slomiy

Tz

27

Te Be My P1
ENvA/Boo OF Daye

BLACK CROMES/Remady

ELTON JOWN/The One

A0DS 24, 32

o CRACRER/Toen An
GENESIB/Hold On
JODEC 1 /Come And
NIA PEEPLED/Fa
ANNIE LENNOX /Wny
WEIRD AL YANKOVIC/You Dont Love Me

Houston

KRBE
Hits. Without the hype.

PD: Steve Wyrostok
APD: Tom Poleman

TECHNOTRONIC/Move This
RED HOT CHILI PER/Under The STisqe
RICHARD MARX/Haterd (The Riverl

Iz

e
S

Tz

Is A Highusy

CENESIS/Mold On My Meart
mERYN CADELL/Yht Sweater

T
3

Love
Craving

EN VOGUE/Py Lovin® (You're Nev
2-32°8/000d Stuft
OEDRGE MICHAEL/Too Funty
MIDI MAXI L EFTI/Bad. B

S
3

Boys

n T Wish § Wes You
t Thiags In Ui

SOPHIE B
VANDROSE + JACKSO/Tne
17 18 HOWARD JONES/L3Pt e Up
