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RADIO & RECORDS

New FCC Ownership Rules
Will Likely Face Delay

Sources suggest September implementation

Implementation of the FCC’s
new radio ownership rules will
almost certainly be delayed
while the agency revamps the

plan, according to senior Com-*

mission sources. The controver-
sial rules were scheduled to
take effect August 1.

Chairman Al Sikes, who has
vigorously defended the propos-
ed guidelines against congres-
sional criticism, said he now be-
lieves the rules could undergo

Stern Shares Soar On Both Coasts

Arbitron results: WPLJ/NY rebounds, WCBS-FM up to third;
KLVE rises in L.A., KRTH posts record, KMPC at all-time low

Howard Stern and his flag-
ship station, WXRK, continued
their upward streak in New
York, according to Spring '92
Arbitron numbers. The Classic
Rock station earned its highest-
ever share, and Stern picked up
his biggest-ever slice of the
morning pie (see chart, Page
3).

Elsewhere in the market,
WPLJ's adult CHR approach
appears to be paying off: After
spending the last year mired in
the low-two range, the station
broke a three share for the first
time since Fall ’89. The
market’s other two CHRs —
WHTZ and WQHT - flipped
positions.

Stern has become a major
factor in Los Angeles on KLSX
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RAB Survey
Says: Women
Sell Best

But men still rule roost

Women are the top-billers at
most stations, according to an
RAB study, but the overwhelm-
ing majority of radio sales de-
partments still have men at the
helm.

The survey of more than 600
member stations concluded
that the average station had a
sales staff of six people, each
with an average of six years’
experience. Women accounted
for 53% of the total radio sales
force, but headed the sales de-
partment at only 26% of the sta-
tions.

GSMs were more likely to be
female at larger market sta-
tions, with men still dominating
the management ranks in
smaller markets. In the Top 10
markets, men held 57% of the
GSM positions, while women
dominated the 11-25 markets
with 74% of the GSM posts.

“According to this survey,
women are playing an ever-
growing role in radio sales in
markets of every size,” said

RAB SURVEY/See Page 30"

New York

wi’92 Sp 92
WRKS {UC) B5 58
WLTW (AC) 54 .
WCBSFM [Gold)y  4.8005,
WXRK (CR) 41 .
WBLS{UCY . 49 43
WHTZ (CHR) 36 40
WMXY (aC)* 43 388
WINS (News) 3.8 37
WQHT (CHR) 3.9 36

°Formerly WNSR

For complete New York and Los Angeles results,
see Page 30; top morning shows, see Page 3

Los Angeles
wi’92 Sp 92

KOST (AG)
KIS-AJF (CHR)
KABC [Taik}
KLVE (Span)
KPWR{CHA)
KRTH (Gold)‘
KBIG (ACY
KLOS (AOR)
KKBT (0 -
KXEZ (AC)

as well. He’s now ranked fourth
in mornings, less than a point
behind KLOS market leaders
Mark & Brian.

Easy to miss amid the morn-
ing drive hoopla is the meteoric
rise of Pepe Barretto at Span-
ish-language KLVE, who
leaped 4.2-5.7 and is second in
the market. Heftel-owned
KLVE has soared 2.84.4 124 in
the past year and is tied with
Talk KABC for third.

Also in L.A.: Gold KRTH

posted its best numbers in the
20-year history of its format . . .
KMPC’s new Sports format was
thrown for a loss in its first out-
ing. The Golden West station
registered its lowest numbers
ever ... AC KOST and KABC
recovered from unusually low
winter books . . . Soft ACKXEZ
had its best book since switch-
ing from Beautiful Music three
years ago ... and Talk KFI
earned its highest share in over
a decade.

Grazin’ In The Grass

ike mushrooms after a rainstorm, the characters

“3WS"” began popping up on lawns all over

Pittsburgh recently. The inscriptions were not
messages from aliens above, but rather from home-
owners responding to a contest on Shamrock Broad-
casting AC WWWS. The first-place winner snagged a
riding lawnmower, patio furniture, and free land-
scaping services for a year.

“significant” modification.

While Sikes did not indicate
whether he supports postponing
the new rules, he acknowledged
such a move is possible. He add-
ed that he hopes any delay could
be kept to a minimum.

Delay Favored

According to FCC staffers,
the four other cemmissioners
favor a postponement of the
new limits until the plan has
been finalized and the FCC has
resolved numerous petitions for
reconsideration of the rules.
These sources emphasized that
the commissioners hope to have
the new rules in effect as soon
as possible — preferably by
September.

Sikes said the agency is cur-
rently reviewing every aspect
of the pending limits, including
the 30 AM/30 FM national cap
and sliding-scale local limits
that would permit the owner-
ship of up to six stations in a
single large market — subject
to a 25% total audience cap as
measured by Arbitron.

OWNERSHIP/See Page 30
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Big Group Owner
Willis Is Guilty

Bishop L.E. Willis, owner of
the nation’s largest group of ra-
dio stations, faces a possible
sentence of up to five years in
prison after pleading guilty to a
federal currency violation. The
felony conviction could threaten
his radio licenses under the
FCC’s character policy.

Willis waived indictment and
entered a guilty plea last month
to a felony charge that he ‘‘did
knowingly, unlawfully, and will-
ingly” evade federal bank re-
porting rules with a series of ten

WILLIS/See Page 30
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Michaels Set As

chaels
been named
PD at West-
wood One:
Country outlet
WYNY/New
York. The po-
sition has
been open
since “mid-
February, when Michael
O’Malley left the station.
McVay Media Sr. VP/Program-
ming and WYNY consultant
Charlie Cook had been on-site
interim PD since O’Malley’s de-
parture.

MICHAELS/See Page 30

Michaels
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DAVID BOWIE

‘““Real Cool World”

THE NEW SINGLE

Produced by Nile Rodgers
From the album SONGS FROM THE COOL WORLD
MUSIC FROM AND INSPIRED BY THE MOTION PICTURE COOL WORLD

A Paramount Pictures Release

Represented by Isolar Entertainment, Inc
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Hannibal PD At
UC WHQT/Miami

WOL & WMMJ/ i3
Washington PD ™ =
Hector Hannibal
has accepted a =
similar position - §
at EZ Communi- -
cations WHQT
(Hot 105)/Miami. -
He succeeds
Keith Isley, who §
exits. Additional-
ly, Tony Gray
will be consulting
the Adult Urban outlet.

“We're thrilled and excited
about Hector joining us,” EZ VP/
Programming Doug McGuire told
R&R. “He’s got a great combina-
tion of leadership, enthusiasm, de-
sire, ability, and strategic knowl-
edge to make Hot 105 an important
part of the black community in
Miami.”

WHQT VP/GM Chuck Goldmark
added, ““Hector brings an excellent
reputation and strong credentials
to our format, our radio station,
and EZ Communications. I feel
positive about the combination of
Hector, Tony, and Doug working
together to gain back Hot 105’s

HANNIBAL/See Page 30
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Hannibal

Epic Soundtrax

Longtime Sony
Music exec Glen
Brunman ha
been tapped to ]
head the Epic!
Soundtrax label.

Brunman will
be in charge of
the acquisition
and marketing of
film and TV
soundtracks, ¥
while supervising
Epic artists’ participation in the
ventures.

““This is a serious, fulltime, year-
round commitment to the marri-
age of music to movies and TV,”
said Epic President Dave Glew.
“Glen’s proved by his work on our
recent soundtrack releases that
he’s the right person at the right
time for the job.”

Brunman had been Epic VP/Me-
dia & Artist Development, involved
with the soundtracks for ‘“Dances
With Wolves,” ‘“Hook,” “Bugsy,”
and “My Girl.”

Brunman
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Top 10 NY, L.A. Morning Shows

Jay Thomas (KPWR)

New York

wi'e2 Sp'92
Howard Stern (WXRK) 7.3 83
Smith, O’Neill, DeAngelis (WINS) 7.4 74
Joff Fox & Ken Webb (WRKS} 51 53

Bridgette Quinn & Jim Donnelly (WCBS) 5.4 4.9

Harry Harrison (WCBS-FM} 40 47
John R. Gambling (WOR) 49 46
Gary Bryan & Ross Brittain (WHTZ) 38 4.0
Bill Buchner & Rosa Kaye (WLTW) 41 3.6
Mike Love & Lisa Lopez (WBL3) 34 35
Don Imus (WFAN}) 37 35
Los Angeles

Wi'92 Sp 92
Mark & Brian {KLOS} 6.3 82
Pepe Barretto (KLVE) 42 57
Ken & Barkley (KABC} 44 54
Howard Stern (KLSX) 38 53
Rick Dees (KiS-A/F) 54 540
Brailer, Bower, Brooks (KFWB: 45 46
Jaime Bina (KTNQ) 28 44
Javier Ellzondo (KWKW) 48 4.1

Mark Wallengren & Kim Amidon (KOST) 36 3.9
Dave Zorn & Tom Hule (KNX) 36 38

Source: Spring 1992 Arbitron, Mor -Fri, 6a-10a, 12+ persons.

4.2 38

For complete 12 + resulls,
' see Page 30

WKQX Becomes Ch“i'ca'go’s
New Rock Alternative

Emmis station to target female rockers

Emmis Hot AC WKQX/Chicago
has become “Chicago’s New Rock
Alternative,” an unusual female-
based Rock AC.

VP/GM Chuck Hillier, PD Bill
Gamble, the on-air staff (with the
exception of overnighter Zack Har-
ris), and the calls remain. Joint
Communications CEQ John Par-
ikhal conducted research leading
to the change.

“This format was uniquely de-
signed for this market — I don’t
know of any other station doing
anything like this,” Gamble said.
“We're not like traditional AORs or
male ACs. We'll look to AC, CHR,
New Rock, and AOR for currents.
We'll play XTC, Annie Lennox,
K.D. Lang, Elton John, Sting, and
Tom Cochrane, but not the Black
Crowes.

R e

Sports Radio Network’s Grisar
Buys Business Radio Network

An investor group led by Sperts
Radio Network (SRN) owner Rich-
ard Grisar has acquired a controll-
ing interest in the Business Radio
Network (BRN) for an undisclosed
sum. Grisar has been named
President of the Boulder, CO-based
web, replacing Steven Winter.

The group acquired its stake
from BRN shareholders Lester
Loo, Gary Loo, and Richard Faul-
ker, who retain a small interest in
the all-Business News network.
The deal was completed after two
months of negotiations.

As a first step in his plan to air
more sports programming on
BRN’s subsidiary American
Forum network, Grisar has folded

the fledgling SRN into BRN. Prior
to the sale, SRN was already pro-
viding some sports programming
to American Forum.

Grisar founded SRN in early
January after exiting the Sports
Entertainment Network, which he
helped create in mid-1991. Prior to
the debut of SEN, Grisar served as
President of all-Sports KVEG/Las
Vegas. He says he still holds a mi-
nority interest in both the station
and SEN.

Prior to his career in Sports ra-
dio, Grisar spent most of the 1980s
in Hollywood, first as CFO of Herit-
age Entertainment and later in the
same post with Today Home En-
tertainment.

“There’s a reason that when
Whitney Houston goes on tour no-
body shows up, [while] the Cure
can sell out a show in 20 minutes.
There’s a female market [who
want to hear] Don Henley, Tom
Petty, U2, Smithereens, Steve Win-
wood, and REM. Rock stations
here are 75% male and the ACs are

WKQX/See Page 30
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MCA/Nashville
Ups Borchetta

MCA/Nash- .
ville Director/ &
National Promo- |
tion Scott Bor- @
chetta has been
promoted to the *
newly created *
position of VP/ @8
Field Promotion.

MCA/Nash-
ville President
Bruce Hinton told
R&R, ‘“This prec-
edent-setting position is all about
[field] leadership on a day-to-day
basis. I couldn’t think of a better
person for the job than Scott.”

Label Sr. VP/Promotion Shelia
Shipley commented, ‘“In the year
and a half that Scott has worked
with me, he has directed himself to
achieving our goals. His aggres-
siveness and desire for success is
an integral part of each game plan.
He complements my team with his
expertise, and I'm very proud to
see him recognized with VP
strims‘”

Borchetta told R&R, “From the
beginning, Bruce, [MCA/Nashville

BORCHETTA/See Page 30

Borchetta
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RADIO BUSINESS

Clear Channel Labeled As
‘Predatory’ In TakCom Bankruptcy

Clear Channel Communications Inc, is poised to take
over management of Tak Communications (TakCom) if a
bankruptcy court approves a reorganization plan propos-
ed by TakCom’s creditors. TakCom disclosed the proposal
in an FCC filing on broadcast capital formation, charging
Clear Channel’s involvement “has caused considerable
anxiety’’ at TakCom’s stations.

TakCom accused Clear Channel
of making a “brazen, predatory,
and self-congratulatory public an-
nouncement” of its selection by the
creditors. And it said the announce-
ment has made it even more diffi-
cult to “motivate and retain valu-
able employees.” TakCom, which
owns three radio and five TV sta-
tions, has been operating under
Chapter 11 since January 1991.

Clear Channel President/CEQ
Lowry Mays confirmed the com-
pany issued the announcement
dated June 24 on its “Press Re-
lease” letterhead, but distributed it
only to its own managers. The copy
included with the FCC filing had
been faxed from TakCom’s WUSL/
Philadelphia on July 2.

Mays told R&R he was inter-
ested in managing TakCom if the
lenders win control of the company
because ““it would give us broader
exposure to some good television
stations which are not Fox affil-
iates.” He said Clear Channel was
approached by the lenders: “We
were asked to do it and be paid for
it"!

No Interference

Mays dismissed the notion that

Clear Channel was interfering with

TakCom’'s operations and said
there would ‘‘most probably’’ be no

management or personnel changes
if the Wisconsin federal bankrupt-
cy court approves the lenders’
plan. “That should cause no anxie-
ty within those stations,” Mays
said.

TakCom'’s filing reiterated its op-
position to granting lenders a se-
curity interest in broadcast l-
censes. That position was sup-
ported for the first time in a filing
by the NAB, based on action at last
month’s Joint Board meeting. It
argued that ‘lenders now have a
strong incentive to work out prob-
lem broadcast loans to the benefit

of the public, the broadcaster, and
the lender.” NAB also questioned
whether there was any evidence
that granting security interests
would make more lending
available to the industry.

In other filings:

* Canadian Imperial Bank of
Commerce said failing to grant a
security interest would “‘further re-
tard new capital investment in the
broadcast industry.” On a related
issue, the bank applauded the
FCC’s proposal to raise the own-
ership attribution level for passive
investors from 10% to 20% , but said
the Commission should go even
further — to 49%.

* General Electric Capital Corp.
proposed an alternative to the se-
curity interest idea. It said the FCC
should allow lenders to file for a
quick — but temporary — transfer

Continued on Page 8
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Data Broadcasting Poised
For Launch And Growth

Data broadcasting, which the NAB and others have
hailed as an important future revenue stream for radio,
may not be as far off as many broadcasters believe.

The Radio Data System (RDS),
essentially a limited form of digital
data broadcasting, may be just
months away. And DAB’s data pos-
sibilities are beginning to excite
people outside the broadcast indus-
try.

The idea of raising the foreign
ownership limit {the current legal
maximum is 25%) met a cool re-

" ception on Capitol Hill. “That's not
samething we currently have under
consideration,” said Senate Com-
merce Committee Sr. Counsel Toni
Cook. She said committes Chair-
man Ernest Hollings {D-5C) is at
odds with the Bush administration
over trade policy. “in general, Sen.
Holiings supports reciprocity — the
administration, on the other hand,
advocates relaxation regardless of
what other countries do,” she said.

On the House side, Commerce
Committee senior azide David
Leach said Chairman John Dingall
{D-MI) wouid also take a dim vigw of
any proposal to ease foreign own-
ership limits. “I's urilikedy he would
be supportive,” Leach said.

At the FCC, Chairman Al Slkes.
had no encouragement for Dug-
gan's suggestion; “When the econ-
omy is sour, there's not a fot of in-
clination to think internationally.”
And Sikes said he would not want
the FCC to “intrude on Congress's

Foreign Ownership Change Unlikely

on't expect any guick relaxation of U.S. restrictions

on foreign ownership, despite FCC Commissioner

Ervin Duggan’s recent suggestion that such
change is “inevitable" (R&R 6/19).

‘that would mean more equity capital

turf” by granting anyone a waiver to
exceed the statutory limits.

Not Dead Yet

Does that mesn the ideais dead
forever? Not necessarily. Duggan
wouldn't put a time frame on his
prediction and seid he wasn't ex-
pecting any immediate action by
Congress.

One who agrees relaxation is in-
evitable is Star Media Group part-
ner Bill Steding. But he said the
change is still many years away —
“We're not talking five years, more
fike 10-20 years.” In the long run,

for the U.S, radio industry, but
other issues are more pressing. “in
the short term we have enough
equity. What's really needed is
more availability of debt,” Steding
added.

The NAB is also looking into the
foreign ownérship issue, but of-
ficials said they wouldn’t expect
any congressional action on such a
politically charged issue in an elec-
tion year.

Gannett VP/Finance Dan Ehr-
man was greeted by surprise and
encouragement when he described
his company’s efforts in conjunc-
tion with CBS to develop in-band
DAB at a recent telecommunica-
tions seminar in Washington. He
said the USA Digital DAB system
would transmit not only digital
sound, but have additional capaci-
ty to deliver data to an LED dis-
play, on-board memory, and may-
be even a “hard copy output de-
vice.”

USA Digital is not alone in focus-
ing on data delivery as well as ra-
dio’s tried-and-true market for mu-
sic, news, and sports. Other DAB
developers, including Eureka-147
and Strother/LinCom, plan to offer
data capacity as a key element of
their systems.

Waiting For Go-Ahead

More than two dozen U.S. radio
stations are already transmitting
digital data on a daily basis. Sage
Alerting Systems President Gerald
LeBow said his company has 26
RDS encoders operating experi-
mentally on FM stations in New
York, Chicago, Philadelphia, and
other cities.

Following recent squabbling by
NAB and the Electronic Industries
Association over how and when to
include AM, U.S. standards for the
new service could be implemented
by year’s end.

NAB has slated data broadcast-
ing as one topic for a Futures Sum-
mit this fall in Washington. It will
feature an expanded and updated
version of an earlier presentation
to the Radio Board by NAB Exec.
VP John Abel and Sr. VP/Science
& Technology Michael Rau.

WWW.americanradiohistorv.com

' DC
REPORT

PAT CLAWSON

KAT Stations On The Block

AT Broadcasting is officially on the block for $9.35

million. But some dealmakers wonder if anything will

be left of the company if the Delaware Chancery
Court continues to allow its assets to be gobbled up by high
professional fees.

The chain has been in receivership since December 1990, ever since
First National Bank of Maryland lowered the boom on Ellek Seymour,
New York radio investor Robert F.X. Sillerman’s former sidekick. Since
then, KAT's become a bonanza for a small aimy of consultants, engineers,
and lawyers who have persuaded the court to dramatically upgrade the
technical facilities of what had been a small-time operation. Through it all,
secured creditor FNBM has been picking up the check.

“Non-operating expenses for 1991 — such as professional, legal, and
management fees and other similar expenses — were $575,000. Capital
expenditures, or advances for the improvement of broadcast facilities of
the receivership estate, totaled $1,694,000,” co-receiver Roger Akin
recently reported to the Delaware Chancery Court. The chain continues to
report significant operating losses despite the high-priced talent.

“We can't tell you how long it will drag on. Our incentive is to maximize
the recovery to the estate. it was a determination of the receivers that max-
imum value could be achieved by rehabilitating the stations, rather than sell-
ing them at fire saie prices,” co-receiver Ray Nichols told R&R.

Tony Rizzo of Blackburn & Co., who's been shopping the stations
under an exclusive brokerage arrangement, said there's been some tire-
kicking but no takers to date. However, Nichols insists “there’s more than
one offer on the tabie right now" and his goal is to sell “two or more stations
by the end of the year.”

Here's how the lineup is priced: WSVS-AM & FM/Crewe (Richmond),
VA $3.85 million; WDSC & WZNS/Dillon, SC $2.5 million; WETT &
WWTR/Ocean City, MD $1.5 million; WHCC & WQNZ/Waynesville, NC
$1 milion; and WFLBIFayetteville, NC $500,000.

Greater Media Eyeing DC Trombo?

reater Media would like to expand its radio hold-

ings by creating a trombo in the nation’s capital.

United Broadcasting’s WJZE (Jazzy
100)/Washington is being shopped by brokers at Star
Media Group, and Greater Media is attracted to the
station’s format and improved signal.

“The station’s adult format fit is certainly an area where we have a lot of
experience,” a key GM honcho told R&R. GM considers $15 miillion a falr
price for the facility.

Greater Media already operates News/Talk AM WRC and AC WGAY in
DC. The recent naming of court-appointed referee Grover Brown to decide
disputes among GM's two equal shareholders, Peter Bordes and Joe
Rosenmiller Jr., may speed any acquisitions.

Other market action this week:

* EZ Communications investors haven't been jumping to take advan-
tage of the company's recent bond buyback offers, so terms for the tender
offer involving 12.7% senior subordinated notes due in 1996 have been
sweetened and extended again. The current deal is $1000 per $1000
principal amount of notes plus accrued interest. The company hopes to
retire $37.8 million worth of the bonds by July 24. As of July 9, only $6
million in bonds had been tendered.

* State Street Bank and Bay Bank Boston are cracking the whip on
another delinquent borrower, Arrow Communications. A federal judge in
Boston has placed the company, owned by veteran broadcaster Paul
Rothfuss, under the control of receiver William Rice. Stations affected in-
clude WFFX-AM & FM/Tuscaloosa, AL; KZBB/Ft. Smith, AR; KMJC/Clin-
ton, IA; WZLB & WFRG/Utica, NY; and WZOQ/Wapakoneta, OH. The
court order also states Rice is not entitied to compensation if he sells the
New York and Ohio stations to longtime Rothfuss associate Kerby Confer.

* Gannett's inflight programming service, Sky Radio, has inked
United Airlines as a client. Delta Airlines is already on board for the all-
News service. Plans are in the works to launch a sports channel soon after
initial service kicks off this summer.

* America’s top crusader against indecency, the Rev. Donald Wild-
mon, wants to become a bigger broadcaster. His American Family Asso-
ciation, which operates WAFR/Tupelo, MS, has applied for an FM CP in
Saucier, MS to broadcast a News/Religious format.

Continued on Page 8
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"[ teel like the people at The Research Group are part
of our staff—not outsiders coming in to consult us. They
really want to help us—it's a great relationship.

Their strategic awareness
of what we have to do in this Y 1
market is very good. With We re # 1

their studies, you believe it!

They are great warriors. .
They want to win as much - l I l

as we do. Their people are 99 %
real pros. They understand HOUStOn

all formats, not just country. °

They don't just come in and
give you a big research book like some companies. They
work with you-they get their hands in the grease—to
really help improve your ratings."

Dickie Rosenfeld
Vice President/General Manager
KILT-AM/FM, Houston

* Ma-Ap-My 1992 Arbitrends. Adults 25-54.
AQH share. M-S, 6A-12M, MSA.

The Research Group develops the right information, then uses a special
system of strategic planning to help you win—and stay strong—in tough. competi-
tive environments. Some managers may have the perception that using the hest is
prohibitively expensive. With The Research Group, that is not true. Call today
about our availability in your marketplace and for prices which will fit your budget.

For more information, call Larry B. Campbell, President (206) 624-3888.

In almost every field, there is a company that has earned a reputation as the leader.

The Research Group

Racdio’s Strategic Research Team

METROPOLITAN PARK. SUITE 1200. 1100 OLIVE WAY » SEATTLE, WA 98101 » (206) 624-3888
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RADIO BUSINESS

TRANSACTIONS

Park Takes Tallahassee
Twosome For $2.9 Million

Spokane heats up with station swap, Terry Robinson deal

WNLS & WTNT/Tallahassee
PRICE: $2.9 million

TERMS: Asset sale for $2.16 million
cash and one-year promissory note for
$240,000 at 7% interest. Additional
$250,000 for five-year non-compete
agreement to be paid in quarterly in-
staliments of $12,500. The parties
have submitted only a letter of intent to
the FCC; a completed contract is sub-
ject to revision.

BUYER: Park Communications Inc.,
headed by President Roy Park and VP
Wright Thomas. The company also
owns WPAT-AM & FM/New York;
KJJO-AM & FM/Minneapolis-St. Paul;
WNCT-AM & FM/Greenville, NC;
KWJJ-AM & FM/Portland; WNAX-AM
& FM/Yankton, SD; WHEN & WRHP/
Syracuse; WDEF-AM & FM/Chatta-
nooga; WTVR-AM & FM/Richmond;
KEZX-AM & FM/Seattie; KWLO &
KFMW/Waterloo, IA; and numerous
TV and newspaper properties. Phone:
(607) 272-9020

SELLER: Arso Radio Corp., headed by
Jesus DeSoto. His other broadcast in-
terests include WPRM/San Juan, PR;
WIVA/Aguadilia, PR; WNEL/Caguas,
PR; and WDSR & WNFB/Lake City,
FL. Phone: (809) 744-3131
FREQUENCY: 1270 kHz; 94.9 MHz
POWER: Skw; 100kw at 840 feet
FORMAT: Country

BROKER: Randall Jeffery of Media
Venture Partners

Parker Stations

PRICE: $100,000

TERMS: Stock sale; the licensee will
be dissolved as a North Carolina cor-
poration and reincorporated in Ten-
nessee.

BUYER: J.T. Parker Jr. of Kingsport,

TN, who currently owns 60% of the Ii-
censee. Phone: (615) 323-0640
SELLER: WIlllam Sandridge and Phil
Roberts are each selling 20% stakes
in the licensee, J.T. Parker Broadcast-
ing Corp. Phone: (704) 733-0188

WJTP/Newiand, NC
FREQUENCY: 1130 kHz
POWER: 1kw daytimer
FORMAT: Country

WLRV/Lebanon, VA
FREQUENCY: 1380 kHz
POWER: 1kw day/63 watts night
FORMAT: Country

WASG & WYDH/Atmore
PRICE: $26,674

TERMS: Asset sale for $26,674 prom-
issory note, payable overfive years at
10% interest in monthly installments of
$567; the buyer also agrees to “enter
into any appropriate and necessary
agreements” with the U.S. Bureau of
Indian Affairs for acquisition of station
assets which are subject to foreclosure
action.

BUYER: PCI Communications Inc., a
wholly owned subsidiary of Creek Indi-
an Enterprises Inc. CIE is owned by
2023 members of the Poarch Band of
Creek Indians, headed by President
Eddie Leon Tullis.

SELLER: Alabama Native American
Broadcasting Co., owned by Randy
Dale Gehman, Martin Eby Gehman,
Vernie Gehman, Martin Gerald Geh-
man, and David Wayne Gehman.
Phone: {205) 368-2511
FREQUENCY: 550 kHz; 105.9 MHz
POWER: 5kw day/144 watts night;
3.7kw at 446 feet

FORMAT: Country; AC

/Star
Media
Group, Inc.

Carl E Lee of
Fetzer Broadcasting Service, Inc.
has agreed to transfer the assets
of
WJFM-FM, Grand Rapids, MI
&
WKZO0-AM, Kalamazoo, MI
for

$4,550,000

Jerry Miller, Ken Miller & Robert Salmon of
Radio Associates Group

"Radio’'s Full Service
Financial Specialists'v

17304 Preston Road, Suite 265 * Dallas, Texas 75252 * (214) 713-8500

KYET (AM CP)/Williams
PRICE: $10 for 60%

TERMS: Stock sale for “$10 and other
considerations,” the value of which has
not been disclosed

BUYER: Gyula Szoelloesl of Flagstaff.
Phone: (602) 774-0864

SELLER: Crystal Szoelloes! of Dallas
is seling her entre 60% stake in
Szoelloesl Broadcasting Company
Inc. Phone: (214) 328-9632
FREQUENCY: 1180 kHz

POWER: 10kw

KNRY/Monterey

PRICE: No cash consideration
TERMS: Transfer of ownership from
partnership to corporation

BUYER: KNRY Inc., owned by Wagen-
voord Advertising Group Inc., which
is owned by Davld and Lola Wagen-
voord of Las Vegas. Other owners in-
clude Los Angeles investors Chester
McKown and Ronald Harrison. Wag-
envoord Advertising also owns KLAV/
Las Vegas. Phone: (408) 373-1234
SELLER: KRNY Radio, owned by
David Wagenvoord, Chester McKown,
and Ronald Harrison. Phone: (213)
477-8050

FREQUENCY: 1240 kHz

POWER: 1kw

FORMAT: Goid

IWWE
OI0ra

KDGO/Durango

PRICE: $85,000

TERMS: Asset sale for cash

BUYER: Regional Radio Inc., owned
by Kenneth Kendrick and Philllp Mar-
quez of Farmington, NM. Kendrick also
owns KENN & KRWNIFarmington.
Phone: (303) 247-1240

SELLER: Rampart Broadcasting Inc.,
owned by Willlam Beasley and Lan
DeGeneres, who also own KVFC &
KRTZ/Cortez, CO; and Dr. H.
DeGeneres of Columbia, SC. Phone
(303) 247-1240

FREQUENCY: 1240 kHz

POWER: 1kw

FORMAT: AC

k.

WRZK/Tallahassee

PRICE: Undisclosed

TERMS: Asset sale for assumption of li-
abilities and capital contributions, the
value of which has not been disclosed
BUYER: Southeast Broadcasters Inc.,
owned by John Vogt Jr. and John
Matthews Sr. of Tampa and John Mat-
thews Jr. of Tallahassee. Phone: (904)
942-9400

SELLER: John Matthews Jr. Phone:
(904) 942-9400

FREQUENCY: 106.1 MHz

POWER: 3kw at 328 feet

WWW-americanradiochistornzcom

TRANSACTIONS AT A GLANCE

Total Stations Traded This Year:

1992 Deals To Date:

$584,314,487

(Last Year: $360,346,184)

....... . 669
(Last Year: 542)

This Week’s Action: . ........... $8,256,487
(Last Year: $14,474,541)
Total Stations Traded This Week:. . . ... ... 32

(Last Year: 31)

® Deal Of The Week:

® WNLS & WTNT/Tallahassee $2.9 million

O WJTP/Newiland, NC
© WLRV/Lebanon, VA

® WCLY/Raleigh $270,000

O KTSL (FM CP)/Spokane

BT

WAGW/Waynesboro
(Augusta)

PRICE: $225 000

TERMS: Asset sale

BUYER: Bible Broadcasting Network
Inc., headed by President Lowell
Davey of Chesapeake, VA. BBN is a
non-profit corporation that operates 28
radio stations, including KYFS/San An-
tonio and WYFI/Norfolk. Phone: (804)
547-9421

SELLER: Clifford Jones
FREQUENCY: 107.1 MHz

POWER: 6kw at 328 feet

FORMAT: AC

COMMENT: This station has applied
for an upgrade to C3 status at 25kw.

KCIM & KKRL/Carroll

PRICE: No cash consideration for 51%
TERMS: Stock transfer to settle estate
of deceased station owner

BUYER: Mary Colllson, who currently
owns 49% of the combo

SELLER: Estate of Paul Collison is
transferriag its entire 51% ownership
of licensee Carroll Broadcasting Co.
FREQUENCY: 1380 kHz; 93.7 MHz
POWER: 1kw; 100kw at 300 feet
FORMAT: AC; CHR

©® Parker Stations $100,000

O WASG & WYDH/Atmore, AL $26,674

O KYET (AM CPYWillliams, AZ $10 for 60%

® KNRY/Monterey, CA No cash consideration

©® KDGO/Durango, CO $85,000

® WRZK/Tallahassee Undisciosed

© WAGW/Waynesboro (Augusta), GA $225,000
O KCIM & KKRLI/Carroll, 1A No cash consideration for 58%
® KGRN/Grinnell, IA $665,000

O KBBM (FM CP)¥Winterset, IA $51,000

©® WLSYlJettersontown, KY $350,500

® WNKR (FM CPyWiiliamstown, KY Undisciosed
® KKRP/Deihi, LA $125,000

® WASA/Havre de Grace, MD $150,000

@ WJCC/Nortolk, MA $65,000

OKLAV/Las Vegas No cash consideration for 50%
©® WLIR/Spring Valley, NY Undisclosed

® WGSU/Russell, PA Undisclosed for 50%

® WNBE/Alamo, TN $471,057

® WAMG/Gallatin, TN $47,246

® KCHX/Midland, TX $700,000

@ Spokane, WA Station Swap $300,000 plus FM CP
® KAAR/Medical Lake (Spokane), WA

® KEYF-AM & FM/Spokane-Cheney, WA $1,825,000
® WKMM/Kingwood, WV No cash consideration

KGRN/Grinnell

PRICE: $665,000

TERMS: Asset sale for seller’s release
from debt obligations to buyer totaling
approximately $665,000

BUYER: Mitchell Broadcasting Co.,
owned by Forrest Mitchell. He alsc
owns WMCW/Harvard, iL; WRAM &
WMOI/Monmouth, IL; WMT-AM &
FM/Cedar Rapids, IA; and KVLH &
KGOK/Pauis Valley, OK. Phone:
(319) 395-0530

SELLER: Blair Broadcasting Corp.,
headed by President Gary Blair.
Phone: (515) 236-6106
FREQUENCY: 1410 kHz

POWER: 500-watt daytimer
FORMAT: AC

KBBM (FM CP)/Winterset
PRICE: $51,000

TERMS: Asset sale for cash

BUYER: Pro Radio inc., owned by Des
Moines area investors Terry Rich,
David Oman, Steve Small, William
Rlley, and Tony Dock. Phone: (515)
224-9909

SELLER: AFM Assoclates, a partner-
ship headed by Al Ervin of Myrtle
Beach, SC. Phone: (805) 236-0095
FREQUENCY: 99.5 MHz
POWER: 6kw at 300 feet

Continued on Page 8
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~ RADIO BUSINESS

TRANSACTIONS

Continued from Page 6

WLSYlJeffersontown

PRICE: $350,500

TERMS: Asset sale for cash, which will
be paid to Summit Bank of Indianapo-
lis to settle outstanding indebtedness
of the seller

BUYER: Channel Chek Inc., owned by
Rodney Burbridge of Simpsonville, KY
and David Greenburg of Louisville.
Burbridge also owns WGZB/Corydon,
IN. Phone: {(502) 581-9798

SELLER: Louisvllle Radlo L.P., head-
ed by Rick Zeitleman, Tom Buono,
and Michael Hesser. They also own
WHIT & WWQM/Madison, WI. Phone:
(301) 652-3603

FREQUENCY: 101.7 MHz

POWER: 1.4kw at 413 feet
FORMAT: AC

BROKER: Bill Rice is to receive a bro-
kerage commission totaling $15,000.

WNKR (FM CP)/Williamstown
PRICE: Undisclosed

TERMS: Transfer of shares pursuant to
reorganization of partnership to corpor-
ate form of ownership

BUYER: Grant County Broadcasters
Inc., owned 16.66% by Gene Flaug-
her, 16.66% by Clifford Wallace, and
33.33% each by Robert Wallace and
Larry Spears

SELLER: Robert Wallace and Larry
Spears are reducing their individual
50% stakes of the licensee, a partner-
ship known as Grant County Broad-
casters, to 33.33% each and convert-
ing ownership to a new corporation.
FREQUENCY: 106.5 MHz

POWER: 3kw at 326 feet

KKRP/Delhi
PRICE: $125,000

TERMS: Asset sale for $10,000 cash
and assumption of bank debt totaling
$115,000

BUYER: KT Enterprises Inc., owned
by Kerney Thomas Sr. and Jr. of

Youngsville, LA. Phone: (318)
233-3909
SELLER: Delhi Broadcasting Ltd.

Partnership, headed by Kay Come-
aux Goodman. Phone: (318)
878-9469

FREQUENCY: 93.5 MHz
POWER: 3kw at 320 feet
FORMAT: News/Talk

____Maryland

WASA/Havre de Grace

PRICE: $150,000

TERMS: Asset sale for $25,000 cash
and 10-year promissory note for
$125,000 bearing an interest rate of
1.5% above the prime rate in the Balti-
more area, but not to exceed 10% and
not to be less than 8%

BUYER: KME Broadcasting Corp.,
owned by Kurt Elasavage of Aber-
deen, MD; Donald Kampes of Baid-
win, MD; and Jason David Pate of
Havre de Grace. Phone: (410)
272-7788

SELLER: Chesapeake Broadcasting
Corp., headed by Virginia Pate Wet-
ter. Phone: (410) 939-0800
FREQUENCY: 1330 kHz
POWER: Skw daytimer
FORMAT: Religious
__Massachuse
WJCC/Norfolk
PRICE: $65,000
TERMS: Asset sale for cash

BUYER: Discussion Radio Inc., own-
ed by Albert Grady of Marshfield, MA.
Phone: (508) 583-8562

SELLER: John F. Crohan Company
Inc., owned by John Crohan. Phone:
(617) 828-9098

FREQUENCY: 1170 kHz

POWER: 1kw daytimer

FORMAT: AC

PRICE: No cash consideration for 50%
TERMS: Transfer of stock pursuant to
divorce settlement; see related KRNY/
Monterey, CA transfer above.
BUYER: Lola Wagenvoord of Las
Vegas. Phone: (702) 796-1230.
SELLER: David Wagenvoord of Las
Vegas is reducing his 100% ownership
of Wagenvoord Advertising Group
Inc. to 50%. Phone: (702) 796-1230
FREQUENCY: 1230 kHz

POWER: 1kw

FORMAT: News/Talk

WLIR/Spring Valley
PRICE: Undisclosed
TERMS: Stock sale leading to transfer

Protect Yourself,
Call the Industry’s Lawyer.

15 Years Programming,
Sales and Management.

BARRY
SKIDELSKY

Aftorney at Law
757 Third Avenue, 26th F.

New York, NY 10017
(242) 832-4800

Affordable Quality Representation

of control for undisclosed considera-
tion other than “past services ren-
dered”

BUYER: Eugene Guglg, who currently
owns 21.5% of the licensee; he's ami-
nority stockholder of WYUT-AM & FM/
Herkimer, NY.

SELLER: ERton Spitzer is selling his
42% stake in Rockland Medla Corp.
FREQUENCY: 1300 kHz

POWER: 500-watt daytimer
FORMAT: Nostaigia

North Carolin

WCLY/Ralelgh

PRICE: $270,000

TERMS: Asset sale for $27,000 cash
and assumption of note owed to Allled
Financial Corp. for $224,000; buyer
is also to provide 20-year promissory
note for $19,000 at 10% interest.
BUYER: Antelope Broadcasting Inc.,
owned by Robert Bell of Roswell, GA;
J. Thomas Hurvls of Glenview, IL; and
Augustus Stanley of Chicago. Bell's
other broadcast interests include
WPJM/Greer, SC and WLLViLouls-
ville. Phone: (404) 668-9038
SELLER: RFB Radio of Raleigh Inc.,
owned by Robert Bell Phone: (404)
668-9038

FREQUENCY: 1550 kHz

POWER: 1kw day/7 watts night
FORMAT: Religious

WGSI/Russell
PRICE: Undisclosed for 50%

TERMS: Stock sale

BUYER: Michael Stapleford of
Russell, PA. He currentty owns 50% of
the station.

SELLER: Timothy Stapleford of Gar-
den City, NY is selling his entire 50%
stake in the licensee, Magnum Broad-
casting Inc.

FREQUENCY: 103.1 MHz

POWER: 2.1kw at 351 feet
FORMAT: Contemporary Christian

2Nhess
WNBE/Alamo
PRICE: $471,057

TERMS: Asset sale for $450,000
cash; the buyer also agrees to assume
liabilities totaling $21,057. The pur-
chase price will increase to $490,000
if the station is upgraded.

BUYER: Good News Network Inc.,
owned by Camden, TN investors John
Latham, Glen Powers, Ray Smith, and
Billy Gene Presson. Latham and Smith
own WFWL & WRJB/Camden, TN;
WGNN/Dresden, TN; and WIST/Lobel-
ville, TN. Presson is an owner of
KUKB/Texarkana, AR. Phone: (901)
584-4444

SELLER: Charles Clyde Allen of Bells,
TN. Phone: (901) 784-3374
FREQUENCY: 93.1 MHz

POWER: 25kw at 328 feet

FORMAT: AC

WAMG/Gallatin

PRICE: $47,246

TERMS: Asset sale for cash pursuant
to Internal Revenue Service auction
BUYER: Classic Broadcasting Inc.,
owned by Willlam Balley, Sandra Bai-
ley, and Timothy Balley of Gallatin.
Timothy Bailey is an announcer at
WVOL & WQQK/Nashville. Phone:
(615) 452-3521

SELLER: Southern Broadcasters Inc.,
owned by Mike Hight and Dean Lit-
tleton. Hight is employed at WIZO/
Franklin, TN and Littleton is a news
editor at WBIR (TV)/Knoxvllle, TN.
Phone: (615) 452-3456

wWWW.americanradiohistarvy com

FREQUENCY: 1130 kHz
POWER: 2.5kw daytimer
FORMAT: Goid

KCHX/Midland

PRICE: $700,000

TERMS: Asset sale for $200,000 cash
and promissory note for $500,000
over five years at 7.5% interest
BUYER: Sonance Midland L.C., head-
ed by Willlam Hicks and Ben Downs
of Bryan, TX and Thomas Hicks of
Dallas. The Hicks brothers own WTAW
& KTSR/College Station, TX and KLV}
& KYKR/Port Arthur, TX. They are in
the process of buying KZZB/Beau-
mont, TX. Downs owns an interest in
KISX/Whitehouse, TX.

SELLER: Kelsey Broadcasting Corp.,
headed by President Jon Peterson. He
also owns WWGS & WSGY/TIfton,
GA. Phone: (407) 425-1115
FREQUENCY: 106.7 MHz

POWER: 100kw at 613 feet
FORMAT: CHR

BROKER: John Barger

Washington

Spokane Station Swap

PRICE: $300,000 plus FM CP
TERMS: Sunbrook Communications,
licensee of KAAR/Medicine Lake,
WA, has agreed to swap stations with
The Word In Music Inc., licensee of
KTSL/Spokane. Sunbrook will receive
$300,000 and the construction permit
for KTSL.. No additional consideration is
due from the seller for the CP. KAAR
has an application pending at the FCC
to upgrade to C3 status with 12kw on
101.9 MHz. In the event of any future
sale of KTSL by Sunbrook exceeding
$100,000, Word is entitled to receive
any difference between the sale and
$100,000. If the sale is less than
$100,000, Word will pay Sunbrook
the difference. Both parties will ex-
change call letters, moving the KAAR
calls to the KTSL facility and vice ver-
sa.

KAAR/Medical Lake
(Spokane)

BUYER: The Word In Music Inc., head-
ed by President Mark Plumier. The
group also owns KSLT/Speartish, SD;
KLTE/KIrksville, MO; and KBIQ/Foun-
tain, CO. Phone: (719) 594-0009

SELLER: Sunbrook Communications
I L.P., headed by Larry Roberts, Alan
Cooper, and Edward Cooper. The
company also owns KBLG & KRKX/
Blllings, MT; KGRZ & KDXT/Missoula,
MT; KXTL & KQUY/Butte, MT; and
KXGF & KAAK/Great Falls, MT.
Phone: (509) 326-9500
FREQUENCY: 95.3 MHz

POWER: 1.3kw at 495 feet
FORMAT: Contemporary Christian

KTSL (FM CP)/Spokane
BUYER: Sunbrook Communications Il
L.P.

SELLER: The Word In Music Inc.
FREQUENCY: 104.7 MHz

POWER: 3kw at 150 feet
COMMENT: An application has been
filed with the FCC to relocate the trans-
mitter site and increase power.

KEYF-AM & FM/

Spokane-Cheney

PRICE: $1,825,000

TERMS: Asset sale for cash

BUYER: Pourtales HoldIngs Inc., con-
trolled by former Unistar Radio Net-
works co-Chairman C.T. ““Terry’”’ Rob-
inson. His other broadcast holdings in-
clude KVOR & KSPZ/Colorado
Springs; he'’s in the process of buying
KTCR & KOTY/Tri-Cities, WA.
SELLER: Unicom Broadcasting Inc.,
headed by Andrew Molasky. The com-
pany is controlied by the families of
entertainment moguls lrwin Molasky
and Merv Adelman. Unicom aiso owns
KEYV/Las Vegas and KEYWITri-
Cltles.

FREQUENCY: 1050 kHz; 101.1 MHz
POWER: S5kw day/50 watts night;
100kw at 1966 feet

FORMAT: Gold

BROKER: Eliot Evers of Media Ven-
ture Partners

WKMM/Kingwood

PRICE: No cash consideration
TERMS: Stock transfer to settle estate
of deceased owner

BUYER: Max Garlltz of Kingwood, WV.
Phone: (304) 329-0925

SELLER: Buckwheat Broadcasting
Inc., owned by the Estate of Sandy
Garlitz. Phone: (304) 329-0925
FREQUENCY: 96.7 MHz

POWER: 3kw at 797 feet

FORMAT: Country

Clear Channel Labeled As
‘Predatory’ In TakCom Bankruptcy

Continued from Page 4

of control without the licensee’s
consent to put a station or group
under an independent trustee.
GECC said that would preserve as-
sets without disrupting station op-
erations.

* ML Media Partners urged that
limited partnerships be treated

much like corporations under pro-
posed attribution levels. That
would allow individual limited
partners to hold an equity stake of
up to 10% in a licensee without hav-
ing an attributable interest, yet still
comply with state regulations giv-
ing limited partners a vote over
some matters, such as the removal
of the general partner.

DC rerPoOrRT

* Texas broadcaster Pat Nugent has put KCTI & KPJN/Gonzales, TX
into Chapter 7 bankruptcy proceedings. John Patrick Lowe, an attorney in
Uvalde, TX, has been appointed trustee. Another Lone Star State property
in trouble: Capri Spanish Broadcasting's KKHQ/Odem, which has been
turned over to bankruptcy trustee Gary Knostman.

* Embarcadero Media, headed by former UPI chief Luils Nogales and
former Golden West executive Gregory Reed, has closed its purchase of
KGW & KINK/Portiand from King Broadcasting.

Continued from Page 4
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YOUR STATION CAN SPONSOR A LOCAL, UNSIGNED BAND
to appear on The Dennis Miller Show.
Five bands will be flown to Hollywood to

appear on the show in late August--and
will be introduced on-air by a person-
ality from their sponsoring
radio station... yours?
Free merchandise is
available for on-air
giveaway; you'll
also receive
customized
voiceovers

- and teasers.

%1 ; - ® | But you've

| | got to move fast... it’s

all happening right now!

For more information,
Call Stacie Seifrit at

This FREE PROMOTION is now available
in these markets:

Atlanta Detroit Miami Portland

Baltimore Grand Rapids Milwaukee Providence

Birmingham Greensboro  Nashville Sacramento :

Boston Harrisburg New Orleans St. Louis :

Charlotte Hartford New York San Diego N /

Chicago Houston Norfolk San Francisco 1
Cincinnati Indianapolis  Oklahoma City Seattle ,

Cleveland Fansas City  Orlando Tampa M A RK ETI N G
Dallas Los Angeles  Philadelphia Washington, DC

Denver Memphis Phoenix W. Palm Beach 3] 0 - 553 s 4330

{
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QUARTERLY UPDATE

Trading Rebounds 51% In 2nd Qtr.

tation trading rebounded in the second quarter of
1992, jumping 51% compared to a year earlier. The
corresponding dollar volume increase — from $153
million to $231 million — continued the marked upturn that

* Tribune Broadcasting Com-
pany scored its first radio purchase
since 1978, picking up KEZW &
KOSI/Denver for $19.9 million, a

began with the first quarter’s 73% boost.

The first half of 1992 promises to
be merely the opening act for an
even hotter trading market in the
second half, with the FCC’s higher
ownership limits due to take effect
soon. For the first time crosstown
competitors will become potential
bidders, which experts expect will
give added support to station
prices.

May was the biggest month for
station trading, both in terms of
total dollars and number of sta-
tions changing hands. The month
included the largest single deal of
the second quarter — Evergreen
Media Corporation’s purchase of
KMEL/San Francisco for $44 mil-
lion — and a number of multimil-
lion dollar group sales.

The total number of stations
traded during the quarter climbed
21%, from 270 last year to 328.
There were still several debt-as-
sumption and debt-forgiveness
deals involving little or no cash.

2nd Quarter

Total Stations Traded
April-June '92: 328
Total Dollar Volume:
$231 Million

® Combos: 74

® AM CPs: 4

® AM Stand-Alones: 77
®FM CPs: 18

® FM Stand-Alones: 81

However, the market was once
again driven by arm’s-length trans-
actions: The 51% rise in total dol-
lars far outstripped the 21% in-
crease in number of stations
traded.

While Evergreen snapped up
outlets in San Francisco, Washing-
ton, and St. Louis (President/CEO
Scott Ginsburg expects one more
large purchase soon), it was also
interesting to note major acquisi-
tions by a couple of public firms:

deal driven perhaps as much by
synergy with Tribune’s KWGN-
TV/Denver as by the favorable
buyers’ market.

¢ Clear Channel Communica-
tions secured Edens Broadcast-
ing’s Tampa and Richmond com-
bos for $18.5 million, maintaining
President/CEQ Lowry Mays’s
philosophy of grabbing bargains
while others sit on the sidelines,
wondering whether prices have hit
bottom yet.

Jack Minkow of Chicago claimed
top brokerage honors. He handled
Century Broadcasting’s sale of
KMEL, which drew interest from
potential duopoly buyers in addi-
tion to the out-of-market victor.
Wall Street’s Lehman Brothers al-
so received credit for the deal in
R&R'’s Broker Scorecard as invest-
ment bankers to Evergreen. That
single deal also gave Minkow the
year-to-date lead among brokers
actively involved in radio station
sales, followed closely by Black-
burn & Co. and Star Media Group.

McKINLEY CAPITAL PARTNERS

LIMITED

CArITAL FOR MEDIA

INVESTMENT BANKERS TO THE MEDIA INDUSTRY

® MERGERS AND ACQUISITIONS
® REFINANCINGS/ RESTRUCTURINGS

® FINANCIAL ADVISORY SERVICES

712 Firth Avinue

New York, New York 10019

212-956-8383

Rosert E. Beacham, Manacing DirecTor

~ North Dakota

. Pennsyivania

_ South Dakota

" Texas

F?ennsy/vania 135

10 Kentucky,

; 12 Tennessee
California AN 4
—

12 Florida
A"

State-By-State Transactions
1992 Second Quarter Stations Traded

M

State cp ™M

>
E

Combo* Total

-h
Q

Alabama
Alaska
Arlzona
Arkansas
Callfornia
Colorado
Connecticut
Delaware
DC
Florida
Georgia
Hawail
idaho
illinois
indiana
lowa
Kansas
Kentucky
Louisiana
Maine
Maryland
Massachusetts
Michigan
Minnesota
Mississipp!
Missouri
Montana
Nebraska
Nevada
New Hampshire
. New Jersey
New Mexico
New York
North Carolina

WO -2 WO =

- Y

Nl %
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Ohio
Okiahoma
Oregon

-

Puerto Rico
Rhode Island
South Carolina

Tennessee

-b b

Utah

- Vermont
Virginia
Washington
Woest Virginia
Wisconsin
Wyoming
Total 2nd Qtr. 77
Total 1st Qtr. Stations Traded 262
Total Stations YTD 590

*Counts as two stations
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\echnology Showcase

VISION

VSAT Intelligent Satellite Integrated
Operations Networks

Our fully integrated, centrally operated VSAT
network offers:

» Program delivery via satellite for $1,262 per
month with ComStream® products.

o FCC legal off-premise control for transmitters
and EBS.

« Centralized production, traffic & billing.

» Money saving satellite phone and fax links.

Share our VISION for NATIONAL
your broadcast group SUPERVISORY
our network. NETWORK®

1-800-345-VSAT AVON, COLORADO

The New Series 2!

The Series 2 offers the features that
broadcasters want. Dolby HX Pro Head-
room Extension, Digital Tape Timer, Ac-
tive Balanced Inputs & Outputs . . . to-
gether with ITC’s high quality and relia-

bility.
ih

For more information and the

name of the closest Series 2 dealer,
call ITC at 1-800-447-0414 or

call collect at 309-828-1381.

DIGITAL DJ
$6,495.00!

{Lease for $154.00 per month)

Special DJ pricing for a limited time. Other systems
priced accordingly. This is a complete mono record/play system for any
satellite programming source. DJ software controls hard disk sudio
record/playback and programs the entire system. Up to 200+ mono minutes
storage (4:1 ADPCM). Real time control and updates, auto spot sub ard Sat
break fill. Exclusive MACRO programming. Most Traffic & Billing systems
will interface. Free interface included to EZ Log, Simple Log and Super
Log Traffic.

O Multi-Day Walkaway on Sat Formats
O Programs SMN, Unlstar, JSA, etc.
O Full Live Assist Included

New Products

CD-DJ: Add up to 32 user provided Pioneer TM multi-
disk compact disk players to Digital DJ. Full random CD track access. Load
& play from CD-Music Log or other computer music selector system.
Totally DJ integrated.

CD-Music Log: Powerful, low cost music selector that integrates direcily to
CD-DJ and EZ-CD. Runs on PC-XT with hard disk. Onetime cost: $1,495.
No monthly fees.

EZ-CD: Live Assist CD storage and music list playback system. Play siagles
& sweeps. Easy 1o use. Just $3,495.

The Management
1-800-334-7823 1-817-625-9761 FAX: 817-624-9741
P.O. Box 1-36457 Fr. Worth, TX 76136
See Digital DJ in Booth #625 at Radio 92

DYNAMAX DCR 1000
Digital Cart Recorder

¢ Over 5 minutes of 15 kHz stereo
audio on each 13MB floppy disk

o Low cost 2MB disks hold 60 second spots
o Simple cart-like operation, no DJ training needed

¢ Maintenance-free design
( Call Fidelipac for details.

r\/ mr'l ﬂ '1 ﬂ)(@
:
r BROADCAST PRODJCTS BY FIDELIPAC®

Fidelipac Corporation
P.O. Box 808 - Moorestown, NJ 08057

TDK's NEW SM
CASSETTES:
“IT'S ABOUT TIME”

cTTr, 178
i

und Maller

g 111 "ﬁM

Al

- Now available in 10, 20, 30, and 60 minute lengths.

- Superior high bias cassette for studio and
demo recordings.

» Uses top-quality SA tape pancake for low
noise and wide dynamic range.

» Ask for our new A/V catalog.

(=) SONOCRAFT

75 Eighth Avenue, New York, NY 10018
TEL B00-274-7666  FAX 212- 564-0438

|

DISC TRAK

Digital Cart Machine

(D quality on 50¢ media.

112 seconds of stereo on removable 3'/2" floppy disk.
Available in both record/playback and playback.
Immediate delivery.

The World Leader in Radio Broadcast Technology

ELECTRONICS TNC.

Phone: {217) 224-9600 Fox: (217) 224-9607

TEL: (609) 235-3900 - “AX: (609) 235-7779

Sound Effects at the

Touch of a Button!

The BOING BOX™ puts hundreds of digitally
sampled sounds right at your fingertips—from
gunshots to rim shots, barking dogs to helicopters.

@ It's EASY! Select a sound, press a button, and
the sound plays. Forget CD sampling!

@ A special effects feature lets you modify each
sound, play sequences, rep2at, and more.
Call 1-800-338-3348 for the name of a dealer near you.
Suggested retail price $179.00

- 370 Dell AvnueC 95
TEL. 408-866-8300 FA)( 408 566 4859

No more
dead air

From ad sales to
coll. ins, our voice
mail fills your slots

Use any 286/386 and our voice software products to
respond to listeners, promote community events, send
fax's on demand, & even manage your incoming phone
calls for greater efficiency an ag bigger profits.

New 1o voicemail? Order our 525 PC Opportunity
Toolkit 1o learn how your business can profi ﬁ'om our
full line of voice-based "Recession Weapons.”

DemoSource  BEILE FS == E
LIVE :

Pheeriis STH T 1595050

1 800 283-4759

8345 Reseda Blvd, Ste 202 « Northridge, California * 91324 « USA

Reach
Equipment
Buyers In

Technology
Showcase

Call Henry Mowry

310-553-4330

———tAAAAAM-S R ke A diaohista-eer
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RADIO BUSINESS

Top 10 Transactions:
2nd Quarter '92 Deals

QUARTERLY UPDATE

$44,000,000

)

KMEL/San Francisco
to Evergreen Media

$19,900,000

KEZW & KSOl/Denver
to Tribune Broadcasting

$18,500,000

@ |

WRBQ-AM & FM/Tampa and WRVA

& WRVQ/Richmond to Clear Channel

Communications

$16,000,000*

Controlling partnership Interest

in WTOP & WASH/Washington and
KASP & WKBQISt. Louis to
Evergreen Media

$14,025,000

KAHI & KHYL/Sacramento and KTCJ
& KTCZ/Minneapolis to National
Radio Partners L.P.

$11,250,000

KLOK & KBRG/Fresno to
Metro Mix Inc.

$8,125,000

Capitol Broadcasting Stations to
Franklin ommunications Partners
L.P.
® WKSJ-AM & FM/Mobile, AL
® WRKA/St. Matthews (Louisville),
KY
® WCAW & WVAF/Charleston,
wv
©® Alabama Radio Network

Broker Scorecard

1992 second quarter results

$6,000,000

WCNN & WALR/Atlanta-Athens, GA
to Midwestern Broadcasting Co.

$5,500,000

KFXX & KGON/Portland, OR
to Apogee Communications

$4,550,000

Bl Q @@ ®

WDFX/Detroit to Alliance
Broadcasting

*Estimated price at time of publication was $25 million, which was used
to compile the quarter’s overall figures.

| Smart Money

with

Contact: Rich Wood at (212) 642-4533

2nd Qtr. YD 2nd Qtr. Y .
Stations 2nd Qtr.  Stations YD Stations 2nd Qtr.  Stations YD
Broker Sold $ Total® Sold $ Total* Broker Sold $ Total* Sold $ Total®
Lshman Bros. 1S40 1 $aag Adsir Reslty T 03 1 b3
Minkow 1 440 1 44.0 Calhoun 1 0.3 1 0.3
Blackbumn g 268 " 49 Henson 2 03 3 23
LaRue 3 21.4 3 214 Kozacko-Horton 1 0.2 2 0.3
MNP, 1t 188 2 258 Mesidor 3 0.2 g 03
Kalll 5 10.2 1 23.7 Media One 1 0.2 1 0.2
Raymond 2 8.0 2 5.0 Satterfield & Perry 1 o2 3 0.8
Sherwood 2 6.0 2 6.0 Foreman 2 0.1 2 0.1
Btar Media 1 4.8 6 3R Hickman 1 B3 3 B8
Boyle 2 4.2 2 4.2 Miller 1 0.1 1 0.1
Medis Sorvices 5 28 Iar Saunders 1 0 e
Hague 1 1.8 1 1.8 Freeman 1 = 1 -
American Radlo g0 2 14 Bergner o - 2 a8
Commonwealth 1 1.2 1 1.2 C.E.A. 0 - 2 7.3
Johuson & | 08 1 48 Donaidson, Lufkin,
Exline 2 0.7 4 1.9 & Jenrette 0 — 12 728
Denney 2 08 2 0.3 Goldman, Sachs 0 — 12 725
Hadden 2 0.6 5 0.9 Gray-Tice 0 - 1 -
New Englend Medisa 2 0.6 2 a8 Kozacko Media 0 - 1 0.2
Whitley 2 0.5 2 0.5 1LGG Media g - 1 48
Earman 1 04 T aa Rice 0 = 1 0.8
Rosenblum 3 0.4 3 0.4 Sallors 0 - 1 20
Stovans 2 0.4 2 04 Skidelsky ] - 1 1.3
Whittle 2 0.4 2 0.4 SHOWQD* 0 —_ k| 1 ﬁ
] o Total 81 $200.5 151 $437.2
*All figures in millions (rounded)
1991 2nd Quarter Results
2nd Qtr. YTD 2nd Qtr. YTD
Stations 2nd Qtr.  Stations YD Stations  2nd Qtr.  Stations ML
Broker Sold  $Total*  Soid § Total* Broker Sold  $Total*  Sold  § Total*
Billig 0 = 1 04 LaRue o - I s
Blackburn 0 - 6 40.5 M.V.P. 10 28.2 15 39.3
Broadmark Capitat g - 1 0.1 Mahiman 4 198 4 198
C.E.A. 2 10.5 3 13.7 Meador 2 0.4 2 0.4
Chaisson 1 2.8 3 6.8 Media Seriices 5 +.8 5 1.8
Chapman 2 2.2 2 22 New England
Colson 2 04 2 a4 Media 4 1.9 4 1.9
Connelly 1 0.1 1 0.1 Pond 1 0.1 1 0.1
Crister 1 28 1 28 Questcom 0 - 1 0.9
DiDonato 1 0.8 1 0.8 Raymond 1 25 1 25
Exline D - 1 0.7 Rice 1 - 1 -
Fischer 1 0.8 2 14 Richards 0 — 2 18
Foreman 1 05 1 05 Rosenblum 1 0.1 2 0.2
Henson 1 0.4 1 0.4 Satterfleld & Perry 1 0.8 1 0.8
Hepburn 4 73 4 73 Sherman 1 6.8 1 6.8
Johnson 2 0.8 2 0.8 Star Media ] —— 2 12.0
Jorgenson, Chapin 0 - 4 2.7 Stephens Inc. 4 156 4 156
K.T.&F. 1 0.8 1 0.8 Thobenan Huss 1 49 2 54
Katil 1 1.8 2 10.3 Thorburn 3 08 5 1.2
Kingman 1 0.7 1 0.7 Tomlin 2 0.5 2 0.5
Kozacko4orton 2 0.5 2 0.5 Whittle 1 08 2 1.1
Total 66 177 102 2329

*All figures in millions (rounded)

Stations Traded By Month

Dollar Volu

me By Month

. 200 200 ‘
All figures in
"1 millions (rounded) 137
100 - 60 100~ g84 32
] a5 47 49 i 47
0 '_n Ii 0-
APR. MAY JUNE = APR
Total 1991: 153 Total 1992: 231 | 011992

MAY
Total 1991: $270 Total 1992: $328

JUNE

WWW-ameriearrackailisiarn~—com -
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Clifford Rejoins
A&M As A&R VP

Former A&M
Director/A&R
Patrick Clifford
has returned to
the label as VP/
A&R.

‘““Patrick
brought us an in-
credible array of
talent during his
first time here S
including Blues )
Traveler and )
Neville Brothers,” noted Sr. VP/
A&R David Anderle. “He has a
wonderful instinct for finding
unique and exciting talent.”

Most recently, Clifford served as
A&R head at Chrysalis/EMI. His
career also includes stops at Epic
and Nemperor.

Cloutier To Head ”
WBBF & WBEE

Sales consul- g
tant Bill Cloutier
has accepted the
President/GM
post at Heritage
Media’s Country
stations WBBF &
WBEE/Roches-
ter. He succeeds
Carolyn Merz,
who was named
President/GM at
the company’s
recently acquired WOFX/Cincin-
nati.

“Bill is the complete broad-
caster. His strong management
background makes him ideally
suited for the position,” said Herit-
age Radio Group President Paul
Fiddick. ‘“The fact that he’s also
run another successful Country
station is an added bonus.”

Cloutier commented, “To be
hired by Heritage Media is a
dream come true. [They’re] a very
well-respected broadcast com-
pany, and WBBF & WBEE are
testament to that.”

Cloutier, most recently a sales
consultant with the Buffalo-based

CLOUTIER/See Page 30

Cloutier

EARNINGS

BS Inc. (NYSE: CBS) an-

nounced eamings of $70.1

million ($4.53 per share) in
the second quarter of 1992, ver-
sus $50.6 million ($3.31) during
the same period last year. Rev-
enues were up 10%, from $710
million to $780 million.

For the first six
months of this
year, earnings
were $88 mitlion
($5.75) com-
pared to $61 mil-
lion ($4.29) last
year. Revenues
were $1.86 bil-
lion, up 27% from
last year's $1.48 billion.

The company credited an in-
crease in network TV advertising —
as well as the acquisition of TV and
radio stations in Minneapolis and
Green Bay — for the improved re-
sults, but noted that advertising on
local TV and local and network radio
was still sluggish.

CBS owns 21 radio stations in 13
markets, the CBS Radio Networks,

CBS, WW1’s Second Quarter

CBS Television Network, and sev-
eral major market TV stations.

estwood One Inc. (NAS-
DAQ: WONE) said it ex-
perienced a second-

quarter net loss of $4.8 million (32
cents a share), compared to a loss
of $4.1 million (27 cents) last year.
Revenues declined 6%, from
$56.4 million to $34.1 million.

During the first six months, the
company had a net loss of $12,1
miljon (81 cents) versus a prior-
year loss of $13.2 milion (89
cents). Revenues were off 1%,
from $65.7 million to $684.8 million.

"he company blamed a 17%
drop in network radio advertising for
the results, despite claims that its
market share increased during the
petiod.

Westwood One produces and
distributes syndicated program-
ming, and is the parent company of
Mutual Broadcasting System,
NBC Radlo Network, radio stations
in Los Angeles and New York, and
R&R.

RICHARDS EXITS

Christian Gets KQHT PD Chair

Anaheim Broadcasting CHR
KQHT (Hot 97.7)/San Jose APD/
MD John Christian has been pro-
moted to PD. He replaced Ken
Richards, who has left the station.

Hot 97.7 consultant and KKFR/
Phoenix PD Steve Smith told R&R,
“John is the most qualified person
in the country for this position. He's
continuously demonstrated an in-
novative and aggressive approach
in maintaining Hot 97.7's domin-
ance in San Jose.”

Christian commented, ‘Pro-
gramming Hot 97.7 and working
with the staff currently in place is
incredible. I'm going to keep my
weekender mentality and roll up
my sleeves for the biggest chal-
lenge of my life.”

Christian joined the station in

~ (UHERE RADIO'S BEST CONNECT

[t’s All Here...

* All there is to know about new FCC ownership rules

Top DAB experts and insights

1988 as a weekender before being
promoted to APD/MD in May 1989.

PLG Names Dillon

To Crossover Post

Iris Dillon has
been named Sr.
Dir./Crossover
Promotion for the
PolyGram Label §&

field staff in ac- 7
tivities relating =
to crossover and i
dance releases.
“Iris is one of

those rare indi- Dition

DILLON/See Page 30

Broadcasting vet Ken Wolt has formed Premiere
Broadcast Management, which will supply manage-
ment, programming, and marketing assistance to ra-
dio and advertisers.

A former executive of Heftel Broadcasting and

GM of Spanish-language KTNQ & KLVE/Los An-
& geles, Wolt intends to focus Premiere’s direction to-
% ward the Spanish-language market. “There is a tre-

. mendous void in the bilingual market that we plan to
expioit,” he said.

Wolt, who serves on the board of Pinnacle
Broadcasting, has recruited former KTNQ & KLVE
Station Manager and Operations Director Jeffery Li-
berman as VP/Operations.

AT

T

Forman Elected AWRT President

Sallle Forman has been elected President of American Women In
Radio & Television (AWRT).

She is currently President of Forman and Assoclates, a Washington-
based government relations and telecommunications consulting firm. Prior g
to that, she was VP/Government Retations for NBC.

Among her initial duties at AWRT, Forman has supervised the produc-
tion of a “Stop Sexual Harassment” TV campaign that will air on several na-
tional networks. A radio spot is expected soon.

e L e e e e e

S %

Haeg

e

omoted To KFAN & KEEY GSM

KFAN & KEEY/Minneapolls NSM and LSM
David Haeg has been promoted to GSM for the Mal
rite ali-Sports/Country combo.

Malrite Regional VP and KFAN & KEEY VP/GM
Mick Anselmo said, “David’s diversified 20-year ra-
dio background has prepared him to lead our talented .
staff.”

Haeg commented, “My focus is on developing all
aspects of our business and creating winning oppor-
tunities for our people and their customers.”

Haeg joined the stations in 1988. He began his
career in 1974 as a reporter/anchor with crosstown
WCCO-FM.

P

Haeg

McKenzie Upped To Program Director
.~ At CFOX-FM & LG73/Vancouver

Station veteran Mary Ann McKenzie has been promoted to PD at
CKLG (LG73) and CFOX/Vancouver, BC.

McKenzie has been with the stations since 1986 in various positions,
including Promotions Director and Marketing Director.

She is the first female PD of a Vancouver outiet.

R e SR

Profitable sales, marketing and promotion ideas
Everything on AM improvement and AMAX
Radio’s top players, foremost experts and its brightest stars
And, the latest in radio technology, programming and services

REGISTER TODAY!

NEW ORLEANS

SEPTEMBER 9-12, 1992

Call 1-800-342-2460, (202) 775-4972 or fax (202) 775-2146.

aanann Ao oricanradiohictorn, o
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Radio

® GORDON HEIGES has been pro-
moted from GSM to GM at KIPR/Little
Rock.

®RAY GARON, a 20-year broadcast
veteran, joins WFEA & WZID/Man-
chester, NH as GM.

®ROBERT TOPPING has been ele-
vated from Sales Representative to Re-
tail Sales Manager at KOLA & KCAL/
Redlands, CA.

®BRIAN CAREY adds Moming News
Anchor duties at WWDB/Philadelphia.
He remains the Talk station’s Executive
Producer.

Records

Roberts

Brown

® FRED BROWN has been promoted
from Director/Legal & Business Affairs
to Sr. Director/Legal & Business Affairs
at Warner Bros. Records. And SUE
ROBERTS has been upped from Busi-
ness Affars Associate to Director/
Business Affairs.

Heiges Garon

®DAVE GOSSETT and GARY HAR-
RIS shift to EMI/ERG as Sr. Direc-
tors/A&R. Gossett previously was Mer-

Carey Gossett

cury Records’” A&R Manager/Urban
Music, East Coast, while Harris former-
ly served as Giant Records’ East Coast
Director/A&R. In other label news, ALI-
SON BALL-GABRIEL moves up from
Manager/A8R, West Coast to Direc-
tor/A&R, West Coast.

® REBECCA CARROLL has been ele-
vated from Marketing Coordinator to
Product Manager at PolyGram Label
Group.

© JOANNA FITZPATRICK has been
appointed GM and LISA KARMEN has
been named Production Manager at
Katonah, NY-based Gramavision Rec-
ords. In other news, the label has sign-
ed an exclusive distribution agreement
with Rhino Records, terminating its
three-year license arrangement with
Mesa/Bluemoon Records.

®ROBIN LYNCH becomes Sr. Art Di-
rector & Director/Design at Elektra En-
tertainment. She exits Warner Bros.
Records, where she served as Art Di-
rector.

Ball-Gabriel

® ARDENIA BROWN, JOE LEWIS,
MARSHA PRICE, and UNICE RICE join
Giant Records’ newly formed Black
Music promotion field staff. They will
serve the Northeast, Southeast, Mid-
west, and Southwest regions, re-
spectively.

O HILARY NEIDHART has been pro-
moted from Marketing Manager to Sr.

Marketing Manager at Island Records.
Furthermore, PETE ARDEN has been

Harris

See MusicSCAN at the
Upper Midwest Conclave, July 16-19.

BRILLIANT
CAREER MOVE

0

; AN

Muslc Scheduling with an Edge
205-987-7456

www.americanradiohistorv. com

upped to Associate Marketing Man-
ager. He previously was Marketing Co-
ordinator for the label's independent
roster.

National
Radio

® JACK HAYES has been appointed
Director/Programming at Sports Enter-
tainment Network. He previously was
Director/Management Services at
XTRA-AM/San Diego and will remain
President of broadcast management
consulting firm Jack Hayes & Associ-
ates.

©® GREGG COCKRELL has been tap-
ped as producer of CBS Radio's newly
created, three-hour talk program, “The
Gil Gross Show,” set to debut August
17 at 8pm ET. Cockrell previously was
a producer at KF1 & KOST/Los Angeles
and an announcer at KCRW/Santa
Monica, CA; (212) 975-3773.

® CBS ZAPNEWS has been formed as
a customized newswire for CBS and
Spectrum affiliates. Produced by Zap-
news — with CBS handling sales — the
new feature includes fully scripted in-
tros for audio cuts fed to local stations.
In other news, DOUG O’BRIEN, for-
merly News Director at WQCD/New
York, has been named NY Bureau
Chief at newly created Zapnews
Metro; (703) 934-2098.

® KYLE WHITNEY relocates to Unistar
Radio Networks’ Los Angeles office as
Chief Engineer. He most recently held
a similar post at the network’s Wash-
ington, DC news bureau. Concurrently,
CRAIG LOUGH has been upped to Af-
filiate Engineer for Unistar formats. He
formerly assisted with construction of
the network’s Valencia, CA studios.

®MJI BROADCASTING has entered
into an agreement with E! Entertain-
ment Television, wherein Hollywood
reports, one-hour entertainment wrap-
ups, and actuality and fax services will
be provided to stations. The service is
slated to debut in September; (212)
245-5010.

® AMERICAN ARCHIVES is offering
“Campaign '92 Political Humor/Con-
test.” The package features 87 actual
and impersonated soundbites by
Presidents, presidential candidates,
and comedians; (707) 425-8137.

| CHRONICLE

Marriages

Mercury Records Dir./Alter-
native Promotion Tim Hyde to
MTV Production/Administration
Mgr. Therese Garlington, July
11.

Births

WWDE (2WD)Norfolk week-
ender Dan Reese, wife WGH-
FMINorfolk evening personality
Karen West, daughter Gabrielle
Elisabeth, June 26.

Liberty artist Garth Brooks,
wife Sandy, daughter Taylor
Mayne Pearl, July 8.

WTXT/Tuscaloosa, AL Of-
fice Manager Carri Fowler, son
Jonathan Kendall Fowler, July
. 8
8

5

M e

PROS ON

THE LOOSE

Jonathan Cook — Evenings
WMGG/Columbus (312) 274-
3355
John Gibson — News anchor
KTAR/Phoenix (602) 482-
6842
John Kelly — Production Dir.
WMTX/Tampa (813) 689-3941
Mike Loures — GSM WOCL/
Orlando (407) 862-6052
Marilyn Mathews — APD/
MD/afternoons WINL/Linden,
AL (205) 295-9026

T.C. McGuire — Evenings §
§ WSHE/Miami (305) 746-8919 |
. Steve Meade — Nights
| WAQQ/Charlotte (704) 598-
: 9185 ;
: Michael Wheaton — Pro-
§§f gramming asst. Digital Planet

(310) 376-1419
Yami — PD WJJN/Dothan,
AL (713) 499-1387

Industry

® ELIZABETH HABAN has been ele-
vated from Research Manager to VP/

Director, Research at Katz Radio’s
New York branch. Meanwhile, PHIL
CULKIN, JON LATZER, and DIANE
OPELT have been promoted to VP/
Managers at Katz's Atianta, Dallas, and
Boston offices, respectively. Culkin
and Latzer previously served as Man-
agers, while Opelt most recently work-
ed as Sales Manager.

®RANDY LEMMO joins Newbury
Park, CA-based marketing and promo-
tion firm Radio Et cetera as Director/
Operations. He most recently super-
vised customer service at Progressive
Communications.

® CHARLIE FELDMAN has been ele-
vated from Assistant VP/Writer & Pub-
lisher Relations to VP/Writer & Pub-
lisher Relations, New York at BMI.

® ANTONY BLAND has been pro-
moted from Professional Assistant to
West Coast Professional Manager at
Chrysalis Music Publishing. In other
news: AMY KENZER steps up from
Copyright Assistant to Copyright Man-
ager, and MAIA PEPPER — formerly
Royalty Administrator at Virgin Music —
has been named Royalty Manager.

® TRACY JORDAN segues to MTV as
VP/Talent & Artist Relations, exiting her
VP/Artist Development post at Motown
Records.

® WESCOM MEDIA GROUP has mov-
ed its corporate office from Houston to
Las Vegas. The broadcast company
can be reached at KRLV's offices, lo-
cated at 1064 E. Sahara Ave., Las
Vegas, NV 89104; (702) 796-4040.

® DEREK FABIAN rejoins Gary Kaplan
& Associates — an executive search
firm specializing in radio — as VP. He
formerly served as a Human Re-
sources/Communication Consultant at
Towers Perrin.

® DON MIDDLEBERG, Chairman/CEO
of Middleberg Associates, has formed
the Music & Entertainment Division of
his public relations and advertising firm.
Concurrently, company VP IDA LANG-
SAM becomes the new division's Di-
rector. The firm can be reached at 130
E. 59th St., New York, NY 10022;
(212) 888-6610.
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The staff really
moves their hump

Es marnviloso
ser asi bellal
Ny ALIN

“I'm so bright,
: I can hcrdly
) stand it.

] The listeners

. iy
Without a doubt, S L8 aued I
| I 1\ go ape over me!

\ the best stickers 7 "
in the country. %7

, There is no § !
.} competition,

/the best Babe,{
simply the

The whole city
is buzzin' over
the way | look!

Our Stickers Speak

For Themselves.
Enough Said.

L ommunication

Graphics Inc

RADIO IS LISTENING TO US.
I-800-331-4438

313 N. REDBUD « BROKEN ARROW, OK 740I2 ¢ IN OK (918) 258-6502 ¢ FAX 1-918-251-8223

_anann aaricanradiohictory, com
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The Research Group.

Out-of-date.

(Research every 6 to 12 months.)
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Up-to-date.

(Fresh research every week, all year long)

Strategic Radio Research.

The Research Group approach made sense hack in the 70s.

You could've been quite successful back then buying once-a-year studies. ..
Even if the interviewing was farmed out, even if it came with “boilerplate”
recommendations, even if your “consultant” was really a salesperson, and

even if it was overpriced.

But the "90s call for a new approach. one that keeps you constantly in
touch with your listeners' tastes. That's why winning stations across
America are using our unique STAR program of
ongoing music & perceptual research (which
includes quarterly “Strategic AccuRatings”) to
stay up-to-date and get ahead of the pack.

GI now 'ﬂ' d “ . m ‘m mm, and get the answers to the

most-asked questions about STAR. Ask for Amy Vokes, Vice President/
Client Services, at 1-800-726-8742 (in Illinois, call 1-312-726-8300).
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In-Store Music Guidelines

f your radio station’s retail
I chain advertisers want to play
music in their stores — and
avoid costly copyright licensing
fees — there are several legal pre-
cautions that should be observed.
Writing in the law firm of Sey-
fart, Shaw, Fairweather & Gerald-
son’s Intellectual Property Report,
attorney David Garfinkle says
chain stores should follow these
four simple guidelines:

Play only the radio. Avoid tapes,
cassettes, or any other type of mu-

sical recording.

Play music only through “home-
type” radio receivers.

Ensure each store location uses
its own receiver and chooses its
own stations.

Use one or two ‘“home-type”
speakers. Be sure they’re not “‘aug-
mented” to improve performance.
For example, combining the stereo
receiver with a telephone or public
address system might be consider-
ed augmentation.

Give Hairsplitters The Brushoff

here’s (at least) one in
I every office: someone who
dissects every bit of infor-
mation with amazing precision.
On the job, this may be a con-
scientious and welcome trait.
During meetings, however, this
intense scrutiny of every detail
can slow proceedings to a grin-
ding halt.
What can you do about these

Do You Delegate Too Much?

elegation is an important

management tool and a

skill. Delegate too little
and your own work may suffer —
delegate too much and your com-
pany may suffer.

Fred Pryor of the Clemson, SC-
based Pryor Report suggests you
answer these eight questions in or-
der to help get the balance right:

Are you delegating too many of
the things you love about your
work?

Do each of your employees have
the perspective, understanding,

people? Wayne Cogan, author of
“Successful Public Meetings,”
suggests you assign such types
the task of meeting recorder or
secretary. Not only will their me-
ticulous work habits provide you
with detailed notes of the meet-
ing, but the attention they devote
to the task tends to keep them
from splitting hairs in the pro-
cess.

and motivation to do the work
you’ve delegated?

Is each delegated task fair to ev-
eryone concerned?

Will delegating a job really save
time?
Can you live with the outcome?

Are you simply trying to escape
your responsibilities?

Are you becoming too dependent
on others?

Will delegating a particular task
set a precedent?

WHAT DO.....

KIIS, KROQ, KPWR, KQLZ, WRBQ, KOY,
KMEL, KFOG, KNBR, KITS, KRQR, WNEW,
WHTZ, WALK, WGN, WGCI, WBBM, WVAZ,
WHYT, WWJ, WJR, WIOQ, WUSL, KSHE,
WKBQ, KQRS, KLXK, KSTP, WMAL, WAVA,
WBCN, WGST, WAPW, WBZZ, WMXP.....

And over 1,000 other stations.....

HAVE IN COMMON?

They do business with U.S. Tape & Label!

WHY?

Because we’re the BEST in the bumper
strip, window label business. We have to be!
Don'’t listen to “Product Pitches™!

Do call anyone above for their experience
on our quality, service & price.....

Then cali us.....314-423-4411.

U.S. Tape & Label

Saint Lowin. Minsouri

Home of the TRAVELING BILLBOARD"

walk over and talk to him.”

/ *
=
© 1992 SONEY KARRIS

“His phone is busy, his fax is busy, and his modem is busy. I'll just

they interrupted.

Most Business Calls Unnecessary?

ome managers think there's nothing more frustrating than a ringing
phone. A recent AT&T study might explain why: Two out of every
three completed business calls are less important than the work

The study also found that half of alf business calls are made simply to
convey information — without any response necessary.

A S S B

Free Telemarketing Guide Arrives

t. Petersberg, FlL-based di-
rect mail/telemarketing
firm Creative Media Man-
agement is offering its free hand-
book, “A Complete Guide To ‘At

Work’ Telemarketing,” to station
owners, group heads, GMs, PDs,

® July 16-19 — Upper Midwest
Conclave. Radisson Hotel
South, Bloomington, MN.

® August 6-8 — Moming Show
Boot Camp '92. Crowne Plaza
Ravinia, Atianta.

® August 13-18 — Jack The
Rapper Convention. Atlanta Hil-
ton and Towers Hotel.

® September 8 — 1992 MTV
Video Music Awards. UCLA
Pauley Pavilion, Los Angeles.

® September 912 — NAB
Radio '92. Convention Center,
New Orleans.

® September 23-26 — RTNDA

47th international Conference &

Exhibition. Convention Center,
. San Antonio.

®September 30 — CMA
Awards. Grand Ole Opry, Nash-
ville.

__________\wone amaricantadiahistorns com.

and promotion directors.

The 12-page manual provides
tips to effective radio telemarket-
ing by outlining its phases, for-
mulating strategies for its success,
and defining related terms. For
more info, call (813) 367-3854.

THREE KEYS

Rewarding Your
Top Performers

orkers who perform ex-
ceptionally well should
receive some kind of for-
mal acknowledgement for their
contributions. Writing in the Fred-
ericksburg, VA-based Personal
Selling Power newsletter, manage-
ment consultant Dr. Ken Blan-
chard says the key is to make these
rewards unique, frequent, and fun.
To reward employees for a job
well-done, Blanchard offers the
following five suggestions:

* Send them to lunch with a top-
ranking company manager

 Grant them three-day weekends

* Arrange personal “thank you”
calls from the company presi-
dent

 Write letters of praise to the
employees’ families

* Give a modest gift in line with the
workers’ interests.

Leadership 101

any are managers — few

are leaders. What does it

take to be a true leader?
According to Chicago-based man-
agement consultants Sibson & Co.,
leaders:

Uphold the organization’s values,
even when it might be more expe-
dient to compromise.

Take less credit when things are
going well, and accept more blame
when they aren’t.

Pay attention to their employees’
suggestions.

Assign tasks to subordinates us-
ing clear and simple instructions.

Recognize the importance of
messages their non-verbal actions
send.

s the American Forces Ra-
A dio & Television Service

(AFRTS) celebrates its
50th anniversary, veteran broad-
caster/ad exec Trent Christman
has authored ““Brass Button Broad-
casters” (Paducah, KY-based Tur-
ner Publishing/$39.95).

The 207-page hardcover ex-
plores the history of the so-called
“Gl network,"” from its 1942 origin
to last year's “Operation Desert
Storm.” Christman livens up what
could be a dry historical tome by
salting the book with innumerable
amusing anecdotes.

More than 300 current and for-
mer staff members recall their
memories of AFRTS, which cur-
rently broadcasts radio and televi-
sion programming in about 130
countries.

Furthermore, the volume sports
more than 200 biack-and-white

AFRTS History, Humor Recalled

* oA A A Y
BRASS BUTTON
BROADCASTERS
“ %,» .
A Lighthearted Look
) al 50 Years of
M i?a_/u Ewa.dzaal-'vhﬁ

0y Trent Christman

photographs, many from the con-
tributors’ private coliections. For
interviews/phoners or more info,
call David Hurst at (502) |
443-0121. i

i
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WEEKEND BOX OFFICE
JULY 10-12

1 A League Of Their $11.66
Own (Columbia)

NEW THIS WEEK

® UNTIL THE END
OF THE WORLD (WB)
Directed by Wim Wenders,

this feature film starring Willlam é (UTrrrig;aar;a:ISoldwr §10.05

Hurt sports a Warner Bros. 3 Boomerang $9.28

soundtrack showcasing U2's ti- (Paramount)

tle track, as well as songs by 4 Batman Returns $7.72

Depeche Mode, Talking (WB)

Heads, Lou Reed, R.E.M., Elvis | 5 Sister Act $6.23

Costelio, and others. E (Buena Vista) '

®HOOK (Columbia TriStar) 6 Cool World $5.55
Starring Dustin Hoffman, § (Paramount) *

Robin Williams, and Julia 'f 7 Prelude To A $5.27

Roberts, this feature fim about * Kiss (Fox)*

a grown-up Peter Pan includes 8 Unlawful Entry 85.25

cameos by Phil Collins and g (Fox)

David Crosby. & 9 Housesitter $3.27

Q (Universal)

OMHE FLASH(WE) § 10 Patriot Games $2.73

Feature film starring John & (Paramount)

Wesley Shipp as a superhero
who stops a terrorist biker gang
sports a Danny Elfman score.

All figures in millions

*First week in release

Source: Exhibitor Relations Co.
= i & i

CURRENT

® A LEAGUE OF THEIR OWN (Columbia)

Featured Artists: James Taylor, Bllly Joel, Carole King
® BOOMERANG (LaFace/Arista)

Single: Give U My Heart/Babyface #/Toni Braxton

Other Featured Artists: Shanice, Boyz Il Men, PM Dawn
® BATMAN RETURNS (WB)

Single: Face To Face/Siouxsie & The Banshees

Other Featured Artist: Danny Elfman
® SISTER ACT (Hollywood)

Single: | Will Follow Him/Sister Act

Other Featured Artists: Lady Soul, C&C Music Factory
® COOL WORLD (WB)

Featured Artists: David Bowie, the Cult, Ministry
® LETHAL WEAPON 3 (Reprise)

Single: It's Probably Me/Sting w/Eric Clapton (A&M)

Other Featured Artists: Elton John, David Sanborn, Michael Kamen
® CLASS ACT (Giant/Reprise)

Singles: Full Term Love/Monie Love

| Wanna Love You/Jade

Other Featured Artists: B Angie B, Kid ’N Play, Lisa Taylor
® DEEP COVER (Solar/Epic)

Single: Mr. Loverman/Shabba Ranks

Other Featured Artists: Po’ Broke & Lonely, Calloway, Jewell

COMING
® MO’ MONEY (Perspective/A&M)
Singles: The Best Things In Life Are Free/
Luther Vandross & Janet Jackson
Money Can't Buy You Love/Ralph Tresvant
- Other Featured Artists: Color Me Badd, Caron Wheeler, MC Lyte &
® SINGLES (Epic)
Single: Would/Alice In Chains |
Other Featured Artists: Pearl Jam, Soundgarden, Smashing Pumpklnsn}'

B SR
\

-
A Healthy
Relationship . ..

o g

Your station and Health NewsFeed!

Rely on Health NewsFeed to provide your listeners
with the latest health and medical information. Our free
one-minute reports are available via Satcom C35, Asso-
ciated Press audio and telephone. More than 250 sta-
tions have made a healthy choice . . . you can, too! For
details, call Carol Anne Strippel, 410-955-2849.

AL
.'HE TH

RADIO REPORTS VIA SATELLITE
FROM THE JOHNS HOPKINS MEDICAL INSTITUTIONS
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TOP TEN SHOWS
JULY 6-12

1 Roseanne
2 60 Minutes
3 Home Improvement
4 48 Hours
5 Coach
6 Murphy Brown
7 Primetime Live
Unsolved Mysteries (tie)
9 Full House
10 Movie (Tuesday)
(""Bare Essentials”)

Source: Nieisen Media Research

All show times are EDT/PDT unless oth-
erwise noted, subtract one hour for CDT.
Check listings for showings in the Mountain
time zone. Al listings subject to change.

Tube Tops

Indigo Girls, Los Lobos,
Neville Brothers, Jimmy Buf-
fett, Richie Havens, Leon
Russell, and Wynton and Ellis
Marsalis perform from the
1991 New Orleans Jazz Festi-
val on A&E’s two-hour “New
Orleans Live!” (Tuesday, 7/21,
6pm and 10pm).

Friday, 7/17

* Randy Travis, Alan Jack-
son, Vince Gill, and George
Jones perform from Nashville
on Burt Reynolds’s hourlong,
self-titted special (CBS, 8pm).

® Ralph Tresvant and Mint
Condition, "The Arsenio Hall
Show” (syndicated; check local
listings).

e Sounds Of Blackness,
"The Tonight Show Starring Jay
LLeno” (NBC, 11:35pm).

® Charlie Watts, “Late Night
With David Letterman” (NBC,
12:35am, Saturday).

Sunday, 7/19

* Anne Murray and harmon-
ica player Robert Bonfiglio per-
form on PBS's “Evening At
Pops™ (check local listings).

Monday, 7/20

* Rick Springfield stars as a
Vietnam vet who impersonates |
r endangered people on the
debut of ABC's “Human Target” .
El (10pm).
* Annie Lennox, “The Den-
nis Miller Show” (syndicated; g
check local listings).
* Marcus Roberts,
Lano.”

“Jay §3,

S

Tuesday, 7/21
* Blues Traveler, “Dennis
Miller.”
® Cages, “Jay Leno.”
® | eon Russell, “David Let-
terman” (12:35am, Wednes-
. day).

Wednesday, 7/22

® Charlie Watts, “Dennis

Miller.”
* Gang Starr, "Jay Leno.”
* Breeders, "David Letter-

man” {12:35am, Thursday).
Thursday, 7/23

* Babyface and Toni Brax-
ton, “Arsenio Hall.”

* Wilson Phillips,
Leno.”

* Nick Cave, “David Letter-
man” (12:35am, Friday).

“Jay

A 1,“"E

SCENE

Pop Song Lyrics

Foretell Economic Trends! |

Columbia University re-
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