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Bishop L.E. Willis, whose radio
empire is in jeopardy following
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currency violation, insists he
never intended to break the law.
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Chris Beck’s timely review will
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effective and dynamic sales
force available.
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believe that’s the case.
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eBeecher Martin upped to PD
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eMark Hamlin new PD
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o KMXX/Phoenix gets
progressive, hires Jim Trapp
as PD

eDouble 99/SF shifts to
personality AOR
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RADIO & RECORD

The FCC is mulling a plan to

replace its controversial 30-AM/
30-FM national radio ownership
limit with a step-increase plan
that would immediately raise
the cap to 18 or 20 per service
and then incrementally boost
the limit to 30/30 over several
years

Sucil a plan could be adopted

Record-setting figures in major markets; some CHRs rebound

Country stations continued
their upward surge in the latest
Spring '92 Arbitrons. The for-
mat now has a Top 5 station in
the unlikely markets of Chi-
cago, San Francisco, Detroit,
St. Louis, and Pittsburgh.

Many Country records have
been set in the Top 10 markets:
WUSN/Chicago earned its best-
ever ranking and ratings
(fourth in market/5.5 12+
share), as did WWWW/Detroit
(third in market/6.3 share).
WMZQ/Washington tied its
best-ever 12+ figure (and was
tops in 25-54). And in Dallas,
four Country stations were
among the Top 10 finishers.

SPRING ARBS/See Page 27

at the Commission’s August 5
public meeting. According to

Country Explodes in Spring ARBs

Format-Tuned Receivers
Could Arrive Next Year

But will stations accept the designations?

Radio receivers which tune
by format could hit the U.S.
market as early as next year,
forcing every station across the
country to identify itself by one
of 22 format categories propos-
ed by a subcommittee of the Na-
tional Radio Systems Commit-
tee (NRSC).

The format designations, call-
ed “Program Type Codes,” are
included in a proposed Radio
Broadcast Data System
(RBDS) standard which is be-
ing sent out to all members of
NRSC, a standards-setting body
jointly administered by the
NAB and the Electronic In-
dustries Association (EIA). The
format list, which was created
by a working group made up al-
most entirely of engineers, is
certain to draw howls of protest
from programmers horrified by
the prospect of tiieir station be-
ing lumped in with those they
don’t regard as competitors —
or of adopting a different for-
mat identifier than their main
competitor.

For example, a market with
two Churban stations might find
one identified as Top 40 and the
other as R&B (Urban). New
Rock and Progressive are miss-
ing from the list and would pre-
sumably be tossed in with AOR
as simply Rock — a designation
that might also be adopted by
some CHR stations seeking a
broader audience.

“[We are] not endorsing this
list at all,” said NAB Manager
of Technical Regulatory Affairs
John Marino. He said the NAB
surveyed some programmers
in an effort to come up with an
acceptable format list. “We
found that there was just no
agreement on a specific list of
codes.”

Under RBDS, listeners
traveling in an unfamiliar area
(or just sampling stations in
their home market) would be
able to tune by formats. An
RBDS-equipped receiver would

FORMAT-TUNED RECEIVERS/
See Page 27

PERCEPTION VS. REALITY

San Francisco Boston
wi’92 Sp 92 Wi 92 Sp '92
KGO (N/T) 84 7.7 | WXKSFM(CHR) 58 6.9
KMEL (CHR) 46 56 WBZ (NT) 59 6.3
KNBR (Talk) 3.4 45 WRKO (N/T) 74 55
KCBS (News) 49 44 WMEX/WMJX (AC) 5.3 5.4
KSAN (Ctry) 37 40 WBCN (AOR) 54 53
Washington, DC Dallas-Ft. Worth
wi’92 Sp'92 Wi 92 Sp '92
WPGC-FM (CHR) 88 86 KSCS (Ctry) 99 95
WMZQ-AF (Ctry) 6.1 7.6 KVIL-A/F {AC) 56 6.4
WKYS (UC) 4.3 5.7 KPLX {Ctry) 65 58
WGAY (AC) 50 5654 KJMZ (UC) 57 56
WRQX (AC) 39 44 WBAP (Ctry) 43 53
For complete 12 + ratings results,
see Page 28
e
- | Format Readout
ere are the 22 “Program
Type Codes’ the
NRSC’s proposed

- RBDS standard would use to
identify the format of every radio
station in the U.S., along with
the identifier that would be dis-
played on the LCD screen of
RBDS-equipped receivers:

Screen

Format Dispiay

' News NEWS
Information INFORM
Sports SPORTS
Talk TALK
Rock ROCK
Classic Rock CLS-ROCK
Aduit Hits ADLT-HIT
Soft Rock SOFT-RCK
Top 40 TOP-40

| Country COUNTRY
| Oldies OLDIES
Soft SOFT

| Nostalgia NOSTALGA
Jazz JAZZ
Classical CLASSICS
R&B R-&B
Soft R&B SOFT-R&B
Language LANGUAGE
Religious Music  REL-MUSC
Religious Talk REL-TALK
Personality PERSNLTY
Public PUBLIC

.

What Do People Really Think?

MmadadekicaktiadichistonLcom

Commission Mulling Step-

Increase Ownership Plan
FCC action likely at August 5 meeting

FCC sources, the agency hopes
to put the ownership issue to
rest by approving, and immedi-
ately implementing, some re-
vised version of the limits at
that meeting. The pending
rules, which have drawn fire
from congressional critics, mi-
nority groups, and some small
broadcasters, are set to take ef-
fect August 3.

Speaking at the Upper Mid-
west Conclave in Minneapolis
(7/17), FCC Chairman Al Sikes
predicted a Commission vote in
late summer or early fall. “And
when we vote it, they will go in-
to effect that day. We have a
meeting on August 5, but we
have to get it all set with the
other commissioners so I'm
hesitant to say that it will hap-
pen on that day.”

Local Cap

Details of the step-increase
plan are far from settled. In one
scenario being discussed, the
limit would be set at 18/18 (up
from the current 12/12), rise to
20/20 after six months or a year,
and then move to 25/25 before
reaching 30/30 six years from
now. Other variations feature
similar step increases spread
over a time frame from three to
10 years.

These phased limits would be
accompanied by a two-AM/two-
FM local cap (down from the
pending three-AM/three-FM
maximum), and a provision to
allow licensees to own addition-
al stations in conjunction with
first-time minority owners.

The 25% Arbitron-based local
audience cap included in the
pending rules remains a topic of
debate, sources said. Chairman
Al Sikes is urging its retention
but other commissioners are
expressing doubt about its mer-
it and practicality.
OWNERSHIP/See Page 27

P

Radio Revenue
Rises In June

Radio revenues continued
their recovery last month. Bas-
ed on information received
from 79 of the 92 markets which
report revenues to the account-
ing firm of Miller, Kaplan,

e

National reps say
no recovery
until fourth quarter.
See Page 3

Arase & Co., local revenues in
June recorded a 6% gain over
the same month last year. A5%
drop in national business par-
tially offset the loczl increase,
resulting in a 4% rise in total
cash revenues.

JUNE REVENUES/See Page 27
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Rosolie Promoted
At Westwood One

Westwood One
VP/Sales Plan-
ning & Adminis-
tration Bill Roso-
lie has been pro-
moted to Exec.
VP/Director of
Sales. He suc-
ceeds Greg Batu-
sic, who was re-
cently named
President of the
WW1 Network
Radio Division. )

Rosolie will now be responsible
for sales activities pertaining to
WW1's five national networks: Mu-
tual, NBC Radio, the Source, NBC
Talknet, and WW1 Radio Net-
works.

“Bill and I have worked together
for five years, and during that time
he’s become an integral part of
Westwood One’s sales team,”
noted Batusic. “Bill has made
valuable contributions to the
growth and success of the depart-
ment, and his outstanding track
record, understanding of the needs
of our advertisers, and knowledge
of national sales make him ideal
for the job.”

“This is an exciting and chal-
lenging opportunity for me,” said
Rosolie. “Westwood One has, with-
out a doubt, the best sales team
and the best product in the indus-

Rosolie

Rosolie joined the company in
1987 after spending eight years
with ABC Radio Networks.

Morgan Moves
To KRTH/L.A.

Steele joins for PM drive

KRTH/Los An-
geles has enticed
legendary mar-
ket personality
and onetime |
“Boss Jock” Rob- §
ert W. Morgan to
come aboard for
wakeup duties.
Morgan’s first
day at the Beas-
ley Gold outlet
will be August 24.

“Robert W. Morgan’s a great en-
tertainer,” remarked PD Mike
Phillips. “Unlike some of L.A.’s
morning competition, he doesn’t
make listeners wait 30 minutes for

KRTH/See Page 27

Morgan

hree months after civil unrest
Tgripped ‘Los Angeles,

“Stand And Be Proud,”” the
official anthem of Rebufld L.A. will
make its debut next week.

More than 1400 singers from 25
choirs in South Central L..A. com-
binet! with the Hollywood Bowl Or-
chestra to become Voice Of The
Chy.

The entire project was assembl-
ed shortly after the incidents of Ap-
rit 29. In five days, veteran pro-
ducer Bod Ezrin (Pink Floyd, Alice
Cooper) teamed with the husband-
and-wife songwriting team of David
Cassidy and Sue Shifrin, along
with public relations exec. Larry
Winokur, to put together “Stand
And Be Proud.”

tional CD and casaette is the inclu-
sion of an Instrimental track, which
radio statipns can use to put to-
gether-versions of “Stand And Be
Proud” utilizing singers and cholrs
from their local ared

The project will be available as a
max-cassette and as a longharm
video on Scotti Brothers Records.
“We wantad to find a way o get in-
volved with the Rebuild L.A. pro-
ject,” Scotti Brothers VP/GM
Chuck Gullo told R&R. “We sat
down with Bob, David, Sue, and

- T
Stand And Be Proud ”

A special feature of the promo-

CE QF i
qote ThHg

Lesry and it just snowballed, The re-
tal community is already embracing
ths project and I'm sure radio will
react it the exact same way”

All proceeds from the sal of the
ceasette, longlom video, and an-
cilary merchandize will be donated
fo Bebulld LA. to foster economic
develcpment in those areas af-
fected by the disturbances of three
months ago.

*The people of the inner-city
heve been denied too long,” Cassi-
dy iold R&R. “This I8 everyona's
problem, Sue and | wrote this song
to focus attention on what we need
todo.”

First-Half Spot Sales Off

Reps see no rebound until fourth quarter

National radio spot sales were in
the doldrums for the first half of
1992, and the nation’s two largest
radio rep firms say they don’t ex-
pect any turnaround until the
fourth quarter.

“The first half was softer than
we had anticipated, although we
knew [it] was going to be the
weakest part of this year,” said
Katz Radio Group Exec. VP/GM
Stu Olds. Based on information
from Radio Expenditure Reports,
including preliminary figures for
June, Olds said the entire national
rep industry was off about 8.3%
from the first half of 1991 — from
$531 million to $487 million.

Interep CFO Pat Healy is expect-
ing the rep industry to have an
even worse final tally for June. He
put the first half 1992 decline at
85%.

The current quarter isn’t much
better. “July is off double digits,
August is off less, and September is
flat to up a tiny bit,” Healy said,
based on current sales pacings. He

Prophet Sharing

A&M Records sent fortune teller Madame Galena to KRNQ/Des Moines to
prepromote Del Amitri’s single, “Always The Last To Know." Looking into
the future are (I-r) KRNQ MD Jon Weis and PD Matt McCann, Galena, GM

Phil Hoover, Saga Communications owner Ed Christian, and A&M’s David
Perl.

is more hopeful about the fourth
quarter, which is currently running
more than 10% ahead of this time
last year, although only 15% of the
quarter’s business is generally
boeoked this early.

When all is said and done, Healy
expects 1992 to finish down at least
4% “and probably closer to 5%.”
He’s predicting some improve-

NATIONAL SPOTS/See Page 27
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Dilbeck Named
Exec. VP/Music
At Sony Pictures

Michael Dil-
beck has been
promoted to Ex-
ec. VP/Music at
Sony Pictures
Eatertainment.

Dilbeck will be
responsible for
attracting and
utilizing musical
talent for the
films of SPE
companies, in-
cluding Columbia Pictures and Tri-
Star Pictures.

“Michael has played an integral
rcle in building our motion picture
soundtrack business,” commented
Columbia Pictures Chairman
Mark Canton. “He is ideally qual-
ified to spearhead the use of top
musical talent in our future motion
pictures.”

Previously, as Exec. VP/Sound-
tracks, Dilbeck was involved with
the soundtracks of “A League Of
Their Own,” and “Mo’ Money.”
Both movies have generated Top 10
sangs this month on R&R’s CHR
chart.

Prior to joining SPE, Dilbeck
was Sr. VP/Music for the Guber-

DILBECK/See Page 27

Dilbeck
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TELEMARKETING PERSPECTIVES

Database telemarketing continues to increase
in popularity, particularly among ACs. Mike
Kinosian assesses the technique’s key
benefits.
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Willis On Conviction: ‘No Criminal Intent’

Bishop L.E. Willis said he has no idea what impact his
recent guilty plea to a federal currency charge may have
on his FCC licenses. But he told R&R “there was no crim-

inal intent” in his actions.

Willis, who owns the nation’s
largest radio group (13 AMs and 14
FMs), pleaded guilty in a Norfolk
federal court to a felony charge of
structuring bank transactions to
avoid a federal requirement to re-
port all cash transactions over
$10,000 (R&R 7/17). He’s to be sen-
tenced in October and could re-
ceive as many as five years in pris-
on and a fine of up to $250,000.

“We certainly did the transac-
tions and I accept responsibility for
that,” Willis said in an interview
with R&R, but insisted there was
no intent on anyone’s part to vio-
late the law. “I had no idea about a
structuring requirement. I guess
this law was designed to stop drug
smugglers and gamblers — and I
don't fall into either of those cate-
gories.”

Willis said Norfolk State Univer-
sity VP/Operations Curtis Maddox
loaned $80,000 in cash to Willis
Broadcasting Corporation (WBC)
and asked that it be repaid in cash.
“He really didn’t trust banks and
said that it was legitimate money,”

Willis explained. ““A lot of people
who are not crooked deal in cash.”

Cache Of Checks

A few months later in October
1989, when the loan was to be re-
paid, Willis had employees draw
$88,500 in cash from WBC accounts
in two banks by cashing a series of
10 checks, none of which exceeded
$9000. “We knew if we did it above
$10,000, we had to fill out some pa-
pers,” Willis conceded. However,
he claimed he was unaware of a
provision instituted two years ear-
lier which also made it a violation
to structure multiple transactions
to avoid the reporting trigger.

i % 5
R s

S G

“There was no intent to deceive,
there was no intent to be dishonest,
there was no criminal intent,” said
Willis. “If we had thought to de-
ceive we wouldn’t have left the
trail of checks.”

Willis is hoping to receive a sus-
pended sentence. Although the con-
viction can result in a prison term
of up to five years, Willis said his
attorney indicated federal sentenc-
ing guidelines would prescribe a
term of eight to 14 months, “if I am
given any time.”

Willis said he hadn’t been -con-
tacted by the FCC, but was pre-
pared to explain his actions. What
impact is the felony conviction like-
ly to have on his licenses? “I don’t
know — we certainly haven’t tried
to hide anything,” he said.

FCC Streamlines FM Procedures

The FCC has proposed a simplified one-step process

for most FM class upgrades.

Under current rules, an upgrade
applicant must endure an expen-
sive, redundant two-part process
that involves petitioning for a fre-

given manufacturers

“The radio industry stopped all
consideration of voting allocations,”
said NAB Sr. VP/Science & Tech-
nology Michael Rau. “They did a
great job.”

An estimated 25-30 radio groups
sent representatives to the meeting
of the Electronic industries Asso-
ciation’s DAB subcommittee. Most
sent engineers or were repre-
sented by their Washington attor-
neys. But at least two group heads
were present. Emmis President
Steve Crane and Sconnix Manag-
ing Partner Randy Odeneal.

The broadcasters mustered
enough votes to table a pian that
would have given the radio industry
two votes out of 12 on adoption of
a DAB standard following next
year's scheduled system testing.
The other votes were to be alio-
cated as foliows: four to receiver
manufacturers, one to RIAA, one to
integrated circuit chip makers, two
to radio networks, one to broadcast
equipment manufacturers, and one
to would-be satellite broadcasters.

“Broadcasters shouldn’t be par-
ticipating in this,” said Odeneal,
who led last year's successful effort
to repeal NAB's endorsement of the
Eureka-147 DAB system. He sug-
gested that Eureka, which had a
head start over other system devel-
opers, is likely to win the EIA con-
test, setting the stage for renewed
lobbying to allocate new spectrum
for DAB and potentially open the
field to new entrants rather than ex-

DAB Voting Plan Put On Hold

roadcasters turned out in force last Thursday (7/16)
to block adoption of voting rules that would have

casters in selection of a U.S.

an advantage over broad-
standard for DAB.

isting stations. “To the extent that
we participate in this process, we
commit ourselves to accepting its
outcome,” Odeneal warned.

Test Fair And Square

Despite the voting squabble, EIA
Consumer Electronics Group VP
Gary Shapiro said the group would
proceed with its testing schedule,
which requires DAB system de-
signers to submit hardware by next
April. “No one is saying we're not
fair and we’re not going to do objec-
tive testing,” he said. Shapiro also
noted that EIA would continue to
follow its policy of open participa-
tion, which allowed the broadcast-
ers to controf last week’s meeting.

ElA has resisted NAB efforts to
move the DAB testing to the Na-
tional Radio Systems Committee,
which the two jointly administer, be-
cause ElA views NAB as biased.
don't think that perspective has
changed,” Shapiro said. EiA’s bias
claim was originally based on the
Eureka endorsement; now it's con-
cermned NAB is committed to finding
an in-band DAB solution for existing
broadcasters and may try to block
any other approach.

Nine DAB developers have voic-
ed intentions to participate in the
ElA tests. The latest entrant is Gen-
eral Instrument Corp., which pio-
neerad digital high-definition TV and
owns Digital Cable Radlo, a CD-
quality cable audio provider. No in-
formation has been disclosed about
its DAB proposal.

quency reallocation rulemaking,
then applying for that frequency.
The proposal put forth at last
Thursday’s (7/16) meeting would
eliminate the rulemaking step for
applications complying with both
the application criteria and the al-
lotment standards.

According to the FCC, that limi-
tation is necessary to prevent the
allotment of channels that conflict
with the agency’s present allot-
ment standards. The Commission
proposed two possible methods of
avoiding such conflicts:

* Require that any application
filed under the one-step process
meet minimum distance separa-
tion and city-grade standards as
applied in the allotment context,
without using such relaxed applica-
tion standards as contour protec-
tion or substantial compliance.

¢ Allow broadcasters to apply for
a station modification at a site that
doesn’t meet those standards, pro-
vided the applicant can demon-
strate an available site exists that
would comply with the standards.

The FCC received about 100 up-
grade applications in 1991.

In a related action, the Commis-
sion revised its rules to protect ap-
plicants for new FM stations and
upgrades from subsequently filed
conflicting applications. The
change is designed to reduce pro-
cessing delays that occur when a
conflicting application is filed.

Relaxing ‘Hard Look’

The agency also relaxed its
“hard look”’ policy under which an
application for a new FM station
could be dismissed for the slightest
omission or flaw. The hard look
policy was implemented in 1985 to
help ease the processing workload
created by the flood of applications
for Docket 80-90 FM stations.

The new rule creates a three-
stage process for allowing correc-
tion of mistakes and omissions.
During the first 30-day period, ap-
plicants are free to make any “mi-

Continued on Page 8
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Wertheim Schroder Signals
New Interest In Radio

ertheim Schroder & Co. named veteran broad-
casting executive George Castell as a Managing
Director of its New York investment bank.

The appointment signals new interest in radio by Wertheim, which has
done little industry financing since Gary Stevens left to open his own bro-
kerage several years ago. Castell will specialize in financing media deals
valued at $20 million or more.

"Wertheim Schroder's key strength lies in its capacity to raise capital.
The whole firm is expanding its commitment to media, and radio will be a
significant part of that. Radio is a great business these days. The multiples
are reasonable and it's immensely attractive,” Castell said.

Castell, a former CBS and Viacom executive, was most recently a
partner in Bill Stakelin's Apollo Radio group.

Cap Cities Shopping Colorado Combo

apital Cities/ABC Radio President Jim Arcara con-

firmed negotiations are under way to sell KRXY-AM

& FM/Denver to Jefferson-Pilot. While he wouldn’t
disclose a price, industry financiers say the magic number is
$6 million.

"I have no deal yet. Talks have been under way for some time. | think
the future’s pretty good in Denver. We just have other priorities,” Arcara
said.

Those priorities may include buying several Top 10 stations once the
FCC lifts duopoly rules. Dealmakers tell R&R the company is especially in-
terested in New York, Los Angeles, and Chicago.

Mays May Get Windfall

lear Channel Communications is restructuring its

radio holdings in preparation for a station buying

spree. Station ownership is being transferred from
several entities to a newly formed subsidiary, Clear Chan-
nel Radio Licenses iInc.

President/CEO Lowry Mays has both a $150 million war chest and a
strong personal incentive to keep the company growing. New FCC docu-
ments disclose he has a series of stock options allowing him to buy
335,618 shares by February 1996. The cost: $2.34 million, an average
of $6.98 per share.

At Tuesday's (7/21) market close of $15.50 per share, those shares
would be worth $5.2 million. Mays currently owns 29.7% of the company,
with 1.9 million shares valued at $13.5 million.

Regional Web Inks UCLA

ashville-based American Network Group signed a

five-year deal Tuesday (7/21) for exclusive rights to

UCLA football and basketball games. It's ANG's
latest step to bolster market share in the regional news and
sports networking business.

While ANG Chairman John Casey and President Robert Williamson
didn't reveal terms of the deal, they said KMPC/Los Angeles will pay an
escalating fee for the honor of being the flagship station. Golden West
Broadcasters will shell out $340,000 in the 1992-93 season, rising to
$540,000 in the 1996-97 season. Golden West can also sell 50% of the
spots available on the station during the games.

Last week, ANG announced a one-for-10 reverse stock split to bolster
share prices and attract institutional investors. ANG stock closed at $0.75
on NASDAQ Friday (7/17). Quotes were not available this week. The com-
pany recently shaved debt by selling WPTN & WGSQiCookeville, TN and
the Kentucky Network.

Other industry action this week:

® After evaluating the financial merits of 500 communications deals,
BIA Consulting COO Frank Higney will leave the Virginia appraisal firm on
August 1. He'll join Kalil & Co. as a media broker at the company’s Tucson
headquarters.

* Philadelphia radio entrepreneur Ragan Henry lost control of KDIA/
Oakland (San Francisco) after being sued by secured creditor Aetna Life
Insurance Co. Henry is turning the station over to California Assembly
Speaker Willie Brown Jr. and partner Elihu Harris for $1.6 million. All sale

proceeds will be paid directly to Aetna. Continued on Page 8
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"Here at KMPS-AM/FM, our stations keep getting
stronger as we've worked with The Research Group over

the past seven years.
They help keep us focused, {3 |
with regular tracking studies to We re
see how we're doing, as well
as with strategic plans to reach
stronger
With The Research Group, v
we tap into their network of
'lessons learned'—especially th an eve r-
their vast experience with
country radio. We also benefit from their ability to spot
coming trends.
The Research Group is a company that continually
gets better at what it does. I see a stability and growth with
The Research Group I don't see in other research
companies. Radio stations that want to be market leaders
for the longterm are the ones that can benefit most from
working with The Research Group."

Fred Schumacher
Vice President/General Manager
KMPS-AMIFM, Seattle

The Research Group develops the right information, then uses a special
system of strategic planning to help you win—and stay strong—in tough, competi-
tive environments. Some managers may have the perception that using the best is
prohibitively expensive. With The Research Group, that is not true. Call today
about our availability in your marketplace and for prices which will fit your budget.

For more information, calt Larry B. Campbell, President (206) 624-3888.

In almost every field, there is a company that has earned a reputation as the leader.

The Research Group

Radio’s Strategic Research Team

METROPOLITAN PARK, SUITE 1200, 1100 OLIVE WAY » SEATTLE, WA 98101 + (206) 624-3888

AR ricantadiohistorv.com
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RADIO BUSINESS

TRANSACTIONS

South Bay Snares San Jose
Country FM For $2.9 Million

Powerful California politico buys Ragan Henry’s Bay Area AM
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KRTY/Los Gatos-San Jose
PRICE: $2.9 million

TERMS: Asset sale

BUYER: South Bay Broadcasters of
California L.P., headed by Gregory
Herpin, William Yde Ill, and Joel
Schwartz. Herpin is the station's cur-
rent GM and Schwartz is GSM; Yde is
President of Nova Communications
Inc., which owns KMRR & KTZN/Tuc-
son and operates KLQB there.
SELLER: Randolph George, court-
appointed receiver. The station was
previously owned by Crown Broad-
casting, headed by Tom Gammon.
FREQUENCY: 95.3 MHz

POWER: 370 watts at 860 feet
FORMAT: Country

BROKER: Elliot Evers of Media Ven-
ture Partners

COMMENT: This station was sold in
1989 for $5 million.

KBBA/Benton

PRICE: $7500

TERMS: Asset sale for cash

BUYER: Bernard Bottenberg of Tope-
ka. Phone: (913) 354-4912

SELLER: Richard Cox of Hot Springs,
AR. He's the Chapter 7 bankruptcy
trustee of Benton Broadcasting Ser-
vice, which was formerly owned by
Date and John Riddle. Phone: (501}
624-1401

FREQUENCY: 690 kHz

POWER: 250 watts day/7 3 watts night
FORMAT: This station is dark. The
buyer plans a News/Talk format.

KARV/Russellville
PRICE: $250,000
TERMS: Asset sale for $15,000 down

payment and $235,000 in cash at
closing

BUYER: KERM Inc., owned by Kermit
Womack of Rogers, AR; E.J. Alexan-
der of Russellville; and Morris and
Robert Hibbs of Cairo, MO. Phone:
(501) 636-7979

SELLER: KARV Inc., owned by Imo-
gene Horne. Phone: (501) 968-1184
FREQUENCY: 610 kHz

POWER: 1kw day/500 watts night
FORMAT: AC

KPPL/Colusa

PRICE: Undisclosed

TERMS: Transfer of control resulting
from reorganization of limited partner-
ship interests. The limited partners of
the seller will contribute their interests
to the buyer. The buyer, as owner of all
general and limited partnership inter-
ests, then will dissolve the seller and
assign the station assets to itself.
BUYER: Park Lane Group, principally
owned by Paul Cook and James Levy
of Atherton, CA; Richard Blue of Burl-
ingame, CA; William Struck of Moun-
tain View, CA; Arthur Schneiderman
of Woodside, CA; Nazem & Co. IlI L.P.
of New York; and Quest Ventures I
L.P. Phone: (415) 324-8464
SELLER: Park Lane Colusa Partners
L.P., headed by James Levy, Richard
Blue, William Struck, Paul Cook, and
Arthur Schneiderman. Phone: (415)
324-8464

FREQUENCY: 96.5 MHz

POWER: 3kw at 39 feet

FORMAT: AC

KDIA/Qakland

PRICE: $1.6 million

TERMS: Asset sale; the seller has de-
faulted on loans owed to Aetna Life In-
surance Co. Aetna has sued the seller
in the Superior Court of Alameda Coun-
ty, CA. The seller has agreed to settle

McKiNLEY CAPITAL PARTNERS

Limiten

CariTaL FOR MEDIA

® MERGERS AND ACQUISITIONS
® REFINANCINGS/RESTRUCTURINGS

® FINANCIAL ADVISORY SERVICES

712 Firrn Avenue
New York, New York 10019
212-956-8383

RoserT E. Beactam, Manacing Director

the suit by selling the station to a quali-
fied purchaser identified by Aetna, and
all proceeds from the sale will be paid
directly to Aetna.

BUYER: 1310 Inc., owned by Willie
Brown Jr. of San Francisco and Elihu
Harris of Oakland. Phone: (415) 673-
3113

SELLER: RAGH Inc., headed by Phila-
delphia radio entrepreneur Ragan Hen-
ry. Phone: (215) 563-2910
FREQUENCY: 1310 kHz

POWER: Skw

FORMAT: Urban

KCSJ/Pueblo

PRICE: $489,048

TERMS: Asset sale for assumption of ii-
abilities totaling $489,048; escrow de-
posit $20,000. The buyer agrees to
pay an additonal $100 for a non-
compete agreement. The sale is con-
tingent on the seller obtaining a release
of alien on the station's assets held by
Pueblo Bank & Trust. The seller is at-
tempting to sell KGRQ/Pueblo.
BUYER: Pueblo Broadcasters Inc.,
owned by Questcom Radio Brokers
media broker Marc Hand of Engle-
wood, CO; Kenneth Salazar of Den-
ver; and Pueblo investors Mercy Plas-
cencla and Thomas Autobee. Hand
and Salazar are part-owners of KBNO/
Denver. Hand is also a corporate direc-
tor of non-commercial KUVO/Denver.
Phone: (719) 542-1278

SELLER: Sunbrook Pueblo L.P., head-
ed by Larry Roberts, Alan Cooper,
and Edward Cooper. Sunbrook’s prin-
cipals also own KBLG & KRKX/BIll
ings, MT; KGRZ & KDXT/Missoula,
MT; KXTL & KQUY/Butte, MT; KXGF
& KAAK/Great Falls, MT; KAAR/Med-
ical Lake, WA; and KXAA/Rock Is-
land, WA. Phone: (509) 326-9500
FREQUENCY: 590 kHz

POWER: 1kw

FORMAT: News/Talk

BROKER: Questcom Radio Brokers

WOMX (AM)/Orlando

PRICE: $500,000

TERMS: Asset sale for $500,000
cash. The parties have sought to keep
the purchase price confidential by de-
leting it from contracts filed with the
FCC.

BUYER: Hispanic Prime Media Inc.,
owned by Jose Arzuaga. He owns
WREl/Quebradillas, PR. Phone: (809)
895-2725

SELLER: Nationwlde Communica-
tions Inc.; the company's radio division
is headed by VP Joseph Franko. The
company also owns WPOC/Baltimore,
WGARFM/Cleveland, WNCI/Colum-
bus, KLUC-AM & FMiLas Vegas,
KVRY/Mesa (Phoenix), WOMX-+FM/
Orlando, KNCl/Sacramento, KNST &
KRQQ/Tucson, KISW/Seattle, KHMX/
Houston, KDMX/Dallas, and three TV
stations. Phone: (614) 249-7676
FREQUENCY: 950 kHz

POWER: S5kw

FORMAT: AC

BROKER: Don K. Clark Inc.

wirrrarRe e rachotistory-com

TRANSACTIONS AT A GLANCE

Total Stations Traded This Year:
This Week’s Action: . . .

Total Stations Traded This Week:. .. ... .. 4

1992 Deals To Date:

$591,794,046

(Last Year: $421,365,685)

......688
(Last Year: 570)
cee... 37,379,558
(Last Year: $61,019,501)
19
(Last Year: 28)

® Deal Of The Week:

® KRTY/Los Gatos-San Jose $2.9 million

& WCNT/Chariofte £10

WDGR/Dahionega

PRICE: $120,000

TERMS: Asset sale for cash

BUYER: Gold City Broadcasting Inc.,
owned by Phll Castleberry of Cum-
ming, GA. Phone: (404) 887-6446
SELLER: Andrews Broadcasting Co.,
headed by President Jones Andrews.
Phone: (706) 864-6271
FREQUENCY: 1210 kHz

POWER: 10kw daytimer

FORMAT: This station is dark.

KLOZ/Eldon

PRICE: Undisclosed

TERMS: Asset sale for assumption of
outstanding debts, the value of which
has not been disclosed

BUYER: Capital Media Inc., owned by
Dennis McDaniel of St. Louis. Phone:
(314) 862-4707

SELLER: CTC Communications Inc.,
headed by President James P. Davls.
Phone: (314) 727-2900
FREQUENCY: 92.7 MHz

POWER: 50kw at 590 feet

FORMAT: AC

COMMENT: This station was sold for
$242,000 in 1987.

KHUB & KFMT/Fremont
PRICE: $400,000 for 82%

TERMS: Stock sale for $300,000
cash; additional $100,000 cash for
non-compete agreement

BUYER: Robert Clauss of Clive, IA and
Joseph Nugent of Des Moines.
Phone: (515) 217-4384

SELLER: George Allen and Raymond

® KBBA/Benton, AR $7500

® KARVRussellville, AR $250,000
* KPPLIColusa, CA_\ Undisclosed
#KDIA/Cakland $1.6 milion

& KCSNPuablo, CO $438,048

* WOMX (AMMOrlando $500,000

® WDGR/Dahlonaga, GA $120,000
® KLOZfEdon, MO Undisclosed

# KHUB & KFMT/Framont, NE $400,000 for 82%
® KIME/KImball, NE 350,000

¢ KBOM/Los Alamos, NC $560,000

® WPTFiRaleigh Undisclosed for 20.2%

& WMFD/Wilmington, NC $106,000

SKLXX & KBYZ/Bismarck-Mandan, ND $395,000
® KRBG/Canadian, TX $2000

Shaheen are selling their collective
82% ownership of licensee KHUB Inc.
Allen also owns WHNR/Cypress Gar-
dens, FL and KLGA-AM & FM/Algona,
IA. Fred Pyle will remain as President
and director of the company. Phone:
(402) 721-5012

FREQUENCY: 1340 kHz; 105.5 MHz
POWER: 500 watts day/1kw night;
3kw at 450 feet

FORMAT: AC

BROKER: Patrick Nugent of Mahiman
Co. is to receive a $10,000 brokerage
commission.

KIMB/Kimball

PRICE: $50,000

TERMS: Asset sale for $50,000 cash
BUYER: David Young, the present GM
of KSID-AM & FM/Sidney, NE
SELLER: Western Management
Corp., owned by Dan Dever
FREQUENCY: 1260 kHz

POWER: 1kw day/500 watts night
FORMAT: AC

g

KBOM/Los Alantos

PRICE: $560,000

TERMS: Asset sale for $485,500 cash
and debt assumptions valued at
$74,500

BUYER: Tesuque Radlo Inc., owned
by John Herklotz of Laguna Hills, CA
and Virgil ‘‘Lance’’ Armer Ili of Santa
Fe, NM. Phone: (505) 982-0088
SELLER: KBOM L.P.,, headed by
Lance Armer. Phone: (505)
982-0088

FREQUENCY: 106.7 MHz

POWER: 15.5kw at 1947 feet
FORMAT: Gold

Continued on Page 8
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Fromr The Forthcoming Album

BOBBY

Produced by L.A. Reid, Babyface and Daryl Simmons for LaFace Inc.
Executive Producers: Louil Si as, Jr., Bobby Brown and Tommy Brown
Management: Brown Management

M C A. ©1992 MCA Records, Inc.
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RADIO BUSINESS

TRANSACTIONS

Continued from Page 6

" North Carolin:
A g 21 i

WCNTI/Charlotte

PRICE: $10

TERMS: Asset sale for $10 cash; the
difference between the purchase price
and the station's undisclosed fair mar-
ket value is intended as a tax-deducti-
ble contribution for the benefit of the
seller. The seller is receiving a five-year
option to reacquire the station.
BUYER: Christ Covenant Presbyter-
ian Church, headed by President Jim
Sutton of Charlotte. Phone: (704)
847-3505

SELLER: Broadcast Equitles Inc.,
owned by M.G. ‘‘Pat’’ Robertson of
Virginia Beach, VA. The company also
owns WNTR/Silver Spring, MD-Wash-
ington and KNTL/Bethany (Oklahoma
City). Phone: (804) 424-7777
FREQUENCY: 1480 kHz

POWER: 5kw

FORMAT: This station is dark.

WPTF/Raleigh
PRICE: Undisclosed for 29.2%
TERMS: Stock sale for cash

BUYER: Donald Curtis of Raleigh. He
currently owns 37.5% of the licensee
and is increasing his ownership to
66.7%. Curtis also owns WTAB &
WYNA/Tabor City, NC; WBBB &
WPCM/Burlington, NC; WGBR &
WKTC/Goldsboro, NC; WCPS/Tar-
boro, NC; WAQDR/Raleigh; and
WMXF-AM & FM/Laurinburg, NC.
SELLER: R.E. Carter Wrenn, Harrls
Blake, Eric Stephen Stroud, John
Carrington, Bertram Coffer, Thomas
Glbson, and James Crossingham are
collectively selling shares of First
State Communications Inc.
FREQUENCY: 680 kHz

POWER: 50kw

FORMAT: News/Talk

WMFD/Wilmington

PRICE: $106,000

TERMS: Asset sale for promissory note
bearing 8% annual interest, payabie in
monthly instaliments of $2000 until
pald in full

BUYER: Specialized Communica-
tions Inc., owned by Morris Knight of
Wilmington. He's the station’s present
GM. Phone: {919) 251-0533
SELLER: Wilmington Radio Co., own-
ed by Donald Watson. He also owns

plans an appeal.

tion's total.

ket value.

DC repORT

¢ Dealmaker Bruce Houston, formerly of Cecil L. Richards Inc., has
opened his own fuil-service brokerage. Bruce Houston Associates Inc. is
at 2251 Hunter Mill Road, Vienna, VA 22181. Phone: (703) 938-1016.

¢ Former WJFK/Washington PD Ed Levine has lost his application for
a new FM at Endwell, NY because he doesn't live in the area. The FCC
awarded the Class A permit on 107.5 MHz to 17-year resident Carol Mor-
gan, a Red Cross volunteer with no prior broadcast experience. Levine

¢ Radio Advertising Bureau President Gary Fries said 99 Denver ra-
dio pros participated in a special Certified Radio Marketing Consultant ex-
am last week. Sponsored by the Denver Area Radio Broadcasters Asso-
clation, it was the largest tumout in the program’s 19-year history. To date,
3400 sales reps have achieved CRMC accreditation — only 5% of the na-

¢ The FCC approved the $15,000 sale of WAPR/Avon Park, FL to
Pearl Lee pursuant to the minority distress sale policy. Licensee Andrew
Banas was recently ordered to show cause why the station's license
shouldn’t be revoked for being dark over a year without Commission
authority. Banas successfully argued that he qualified for distress sale relief
because the deal was struck before the FCC started a formal revocation
hearing and because the sale price was only 38% of the station’s fair mar-

Continued from Page 4

WMNX/Wilmington. Phone: (919)
763-6363

FREQUENCY: 630 kHz

POWER: 1kw

FORMAT: AC

KLXX & KBYZ/

Bismarck-Mandan

PRICE: $395,000

TERMS: Asset sale for cash

BUYER: Missourl River Broadcasting
Inc., owned by James Ingstad of Far-
go, ND. His broadcast holidings in-
ciude KNUJ & KXLP/New Ulm, MN;
KRFO-AM & FM/Owatonna, MN;
KLPR/Springfield, MN; KWBG-AM &
FM/Boone, |A; KOVC-AM & FM/Valley
City, ND; KWAD & KKWS/Wadena,
MN; and KGLO & KIAUMason Clty, IA.
He's in the process of buying KRIT/
Clarion, IA. Phone: (701) 237-4500

SELLER: Capital City Communica-
tions Inc., owned by James Lakoduk
FREQUENCY: 1270 kHz; 96.5 MHz

POWER: 1kw day/250 watts night;
100kw at 1000 feet

FORMAT: AC

KRBGI/Canadian

PRICE: $2000

TERMS: Asset sale for discharge of
$2000 indebtedness

BUYER: Carolina Communlications,
owned by John PIttman of Lumberton,
NC and William Pennington of Wilm-
ington, NC. Pittman owns WFMO &
WSTS/Fairmont, NC. Pennington is
part-owner of WDAI/Pawleys Island,

FCC Streamlines

Continued from Page 4

nor” correction. In the second 30-
day stage, applicants will be al-
lowed to correct errors discovered
by the FCC staff. In the third phase
(also 30 days), applicants will have
to show good cause why they
should be permitted to amend their

The process will apply only to ap-
plications filed after the new rules
take effect, which should be later
this summer.

SC. Phone: (919) 762-7897
SELLER: Megahype Broadcasting
Partnership, headed by Mark Jones
and Linda Kelly of Fiat River, MO.
Jones also owns KEZP/Bunkie, LA.
Phone: (417) 431-1216
FREQUENCY: 103.1 MHz

POWER: 3kw at 300 feet

FORMAT: Country

For The Record

Owing to a computational error,
last week's year-to-date transac-
tions statistic was understated by
$100,001. This week’s figure has
been updated to inciude this
amount.

EARNINGS

apital Cities/ABC Inc.

(NYSE: CCB} reported nat

second-guarter eamings of
$147.5 milion (58 84 per shars),
up 18% from $127.8 mllion
(57.60) lnst year. Thosa results in-
cluded a pretax gain of $24.9 mil-
fion from the sale of the company's
interest in Tale-5 {a German TV net-
work), lnsses from disposal of non-
operating real astate in New York
CHy, and the write-down of other
non-operating assets,

The company
said revenwes for
s broadcast op-
arations, which
rose 2% 1o $1.11
biflion, continue
to sufter from the
recession. Radio
revenuas declin-
ed moderately as a result of adver-
fising weakness at the ABC Radio
Networks. Profits declined at both
the company’s radio operations and
TV stations.

In addition to the radio networks,
Capital Cities/ABC owns 21 radio
stations in 11 markets, the ABC
Television Network, eight TV sta-
tions, and numerous publishing op-
erations.

ribune Co. {NYSE: TRB}
Tposted s#cond quarter eam-

Ings of $44.8 milion (63
cants a share), 17% off 1991's
$53.7 million (77 cents). Consoli-
dated ravenusas for the quarter rose-
3% o 5588 milion, compared
with $541.8 millon a year ago
Second-guarter operating profit for

Cap Cities Eamings Climb
Despite Weak Radio Revenues

the compamy's broadcasting and
antertainment group was down 4%
to $43.4 million,

Tribune owns three radio stations
in two markets, including WGN!
Chicago. Its holdings include the
Chicago  Tribune snd six other
newspapers, seven TV stations,
and the Chicage Cubs.

' annett Co. (NYSE: GGl
announced second-quartar
net income of 3987 millian

{69 cenis per share}, a 13% per

share boost from $95 million (64
cents)in the comparable period ast
year.

The company said its broadcast
revenues were flat; TV revenues
grew 2%, but radio revenues were
lower, Gannett owns 15 radio sta-
tions in eight markets, 10 TV sta-
tions, and numerous newspapers,
including USA Today.

estinghouse Electric
Corp. (NYSE: WX) re-
y ported a second-quarter
net income of $122 milion (35
cents per share} on revenues of
$3.14 bpillion, a decline from last
year's $127 milion (41 cents) on
revernuas of $3.17 hilion. The
company also reported a net koss of
£124 million (35 cents per shars)
tor the first 5ix months of 1292,
Broadeast revenues were flat in
the second guarter. However, op-
erating profit was up durng the
same period due to cost reduc- |
tions. Westinghouse owns 17 radio

“stations and five TV stations.

Top DAB experts and insights

HERE RADIO'S BEST CONNECT

It’s All Here...

All there is to know about new FCC ownership rules

Profitable sales, marketing and promotion ideas
Everything on AM improvement and AMAX
* Radio’s top players, foremost experts and its brightest stars
And, the latest in radio technology, programming and services

REGISTER TODAY!

NEW ORLEANS

Call 1-800-342-2460, (202) 775-4972 or fax (202) 775-2146.

SEPTEMBER 9-12, 1992
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Inroduction:

“Every time I write an article, some
editor deems it necessary to attach a
little note saying something like:
‘Let’s welcome our newest contribu-
tor, Danny Bonaduce. You remember
Danny: He was the little red-haired
kid in The Partridge Family whose
life after the show went to hell in a

haze of drugs and alcohol, and who |
was recently arrested for punchinga [

mn

woman because she had a penis.

Rock N Roll Hedonin

“Ireally used to admire the rock stars
of my youth - the way they would

climb to the pinnacle of success and f§

then die. Today’s stars act as if they

want to live forever, What are the §*

chances of Debbie Gibson falling off
the stage to her death because she
took nine ‘Tudes with a bottle of Jack
Daniels? If Debbie goes early, it will
be because she was talking on her car
phone to Biff and had a head-on col-
lision with Tiffany.”

Auqust Issue

Danny Bonaduce, former Partridge Family whiz kid and current hot-
shot morning man at Philadelphia’s WEGX, debuts as the featured
columnist in the August issue of MUSIC EXPRESS.

Here is an exclusive preview of the words and wizdom of Danny
Bonaduce, to be featured each month in MUSIC EXPRESS magazine.

Record Reviewes:

“There are too many horrible little
men huddled over a well-worn the-
saurus, spinning catch phrases like
‘5o and So's latest LP trod lightly
over the listening palate” God I
hate these guys!”

Rock N Roll s Social Consiene

“These days, rock stars play for
AIDS, they play for hunger, -hey
play for rain forests. Doesn't any-
body just play for chicks and cash
anymore?”

Rap Music

"1 find no joy in their ‘music’ but |
take great pleasure in their antics.
Every time [ interview rock stars,
they are on time and well-dressed.
On the other hand, it is sometimes
difficult to talk to rappers. Oft
times, they are either in jail or don't
understand the questions.”

Available at:

{q:é/

:’_ I
& ge;l;c!‘; | SOUND WAREHOUSE
ﬁ@ DISCS AND T ecbweclon ARASCAOBTERANENTN.
b = AOODY BAATH THA WiR [f-wu bw iL A&Aggot it-l

Other retail distribution opportunities available.

--------

r b N 5]
WHEREHOUSE
For further information call Keith Sharp at (416) 538-7500.
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NEWSBREAKERS

Martin Becomes
PD At WQYK

WQYK-AM & FM/Tampa mid-
day personality Beecher Martin
has been promoted to PD. He will
remain in middays, switching from
noon-3pm to 10am-noon, with a full-
time personality to be hired for
noon-3pm. Martin succeeds Tom
Rivers, who left for the WMZQ-AM
& FM/Washington, DC PD/morn-
ing post three weeks ago.

“Beecher has been a big part of
the programming department for
many years and in the [Tampa]
market for almost three decades,”
WQYK VP/GM Jay Miller told
R&R. “I'm delighted to be able to
fill the WQYK PD position from the
present s

MARTIN/See Page 27

B SR i

TRAPP PD

KMXX Flips To
Progressive AOR

Sundance
Broadcasting AC
KMXX/Phoenix
will switch next
Friday (7/31) to
progressive AOR ¢
under new PD |
Jim Trapp. For-
mer PD Steve
LaBeau has ex-
ited. Dennis Con-
stantine, VP/ '
Programming at Trapp
progressive stalwart KBCO/Den-
ver, will consult. New calls are
pending, and the current airstaff is
under review.

“When it comes to radio in this
market, we’'ve got a chain of
hamburger stands, so we figured
maybe it makes sense to get into
the taco business,” said KMXX
GM Mike Jorgensen. ‘“We want to
differentiate ourselves [from the
competition], and I don’t think
there are two better architects to
do that than Dennis Constantine
and Jim Trapp.”

“This format has incredible po-
tential, but it’s always been tried in

TRAPP/See Page 27

Great products . . .

OBITUARY

Kendall Nash, owner of
WILD/Boston, died last
B Sunday (7/19) of can-

cer. He was 56.

Nash was con-
sidered a piltar of
the black com-
munity in Boston.
Following his pur-
chase of WILD in
1980, he rou-
tinely used the
Urban station to
engage in various
community af-
fairs, including
the feeding of the
homeless during the holidays and
the establishment of a scholarship
fund for area students.

The station was the recipient ot
many awards, with the Urban
League, Boston Citywide Parent
Council, Salvation Army, and
NAACP among the groups recog-
nizing it.

WILD PD Steven Hill recalled,
“The best thing about Ken Nash

Nash

WILD Owner Kendall Nash Dies

was his willingness to give some-
one a chance. | became PD from
being a parttimer. | think he sensed
my love for radio, and he's done
that with other PDs, people in
sales, and even air talent. Al the
people he's helped out over the
years will stand as a legacy to his
life.”

WGCI-FM/Chicago PD Elroy
Smith noted of Nash, “We were
like father and son. | think | became
close to him when | realized what
type of person he was outside of
being a broadcaster. Ken pos-
sessed all of the traits that any gen-
tleman would want to have: He
looked out for a person’s well-being

. he never came across as self-
centered . . . he never talked be-
hind people’s backs . . . patience
was one of his outstanding virtues.
He was just a wholesome, pure hu-
man being.”

Nash is survived by his wife and
mother. Services were scheduled
for Thursday (7/23).

e s

Double 99/SF Now

FM-FM simulcast KDBK &
KDBQ (Double 99)/San Francisco-
San Jose has abandoned its poorly
received Soft Rock approach in
favor of personality-driven AOR.
The Viacom outlet has hired sever-
al high-profile air talents and will
present what PD Chris Miller de-
scribes as “wall-to-wall morning
shows.”

Bemoaning FM’s “10-20-30-in-a-
row mentality,” President/GM
Bruce Raven-Stark said the
changes were made to serve “in-
creasingly disenfranchised” Bay
Area listeners who've seen FM ra-
dio stripped of its ‘“‘personality and
attitude.”

“In a sea of music-intensive FM
stations, Double 99 will be highly
interactive with our listeners and
guests,” added Miller, who former-
ly programmed CBS AOR rival
KRQR. “We'll focus on the issues of
the day with mega-personalities.”

Perceptual Studies
Auditorium Music Tests
Auditorium Format Analyses
Focus Groups

Call- Out

Personality AOR

Miller expects the station’s mu-
sic mix to be approximately 50%
current, with the bulk of its library
comprised of titles from the '80s
and ’90s.

Double 99’s new lineup includes:

¢ Mornings: Blake Lawrence,
who joins from mornings at
crosstown KKSF'; and B.J.
Shea, from WCMF/Rochester,
NY

* Middays: M. Dung, who just
exited mornings at rival
KFOG

» Afternoons: Pat Still, veteran
PD/morning man (KZAP
Sacramento, WRIF/Detroit);
and Charlie Weis (KZAP,
KLOL/Houston)

* Evenings: Mimi Chen, who
defects from evenings at
KRQR

* Overnights: Scott Mitchell,
who moves from middays.

O’Connell GSM At WYNF g

Tim O’Connell has been elevated to GSM at WYNF/Tampa. He's
served as Regional Sales Manager at the CBS AOR since 1979.

Prior to joining CBS, O'Connell was Manager of Katz Communications
in St. Louis. He has also held saes positions at Katz's Atlanta offices,
KWKISt. Louis, and WKQQ/Lexington.

RCA Restructures Field Sales
& Product Development Departments

RCA Records has restructured its Field Sales and Product Develop-
ment departments in an attempt to create a better balance between the two

i divisions.

In the sales area, Bob Anderson, Sr. Dir./Product Development, has
been upped to Sr. Dir./National Sales. Jim Yates, Label Director/South-

east, has added the Washington and New York markets to his responsibili-

ties. Dave Remidl has tacked on the Boston market to his Label Director/

Midwest duties, and Bonnie McCaskey will cover the Denver and Dallas

markets, in addition to her Label Director/West Coast chores. Charlie

_ Salah, Director/National Accounts, will continue in that role.
Derek Graham, Director/Northeast, has been promoted to Director/
. Product Development, Mainstream. Greg Linn will now specialize in urban
and jazz product as Manager/Product Development, and Tim Leffei, Man-
ager/Product Development, will continue his focus on rock and alternative

. product.

Zomba Taps Fenster

Jeft Fenster has joined Zomba Recording as
VP/A&R . He will be responsible for U.S. A&R for the

Jive and Silvertone labels.

“Jeff's combination of having what | term ‘one
foot in rap and R&B, and one foot in cutting-edge rock
and roll,’” coupled with his business affairs experi-
ence, makes him the ideal executive to play a key role Al

in achieving our goals,” said Clive Calder, Zomba

Chairman/CEO.

Most recently, Fenster was VP/A&R at Charis- - '
ma. He also worked in the A&R department at Get- A A
ten and was Director of Business Affairs for Warner

Bros.

Hamlin Programs WEAZ/Philly

WRVR/Mem-
phis PD Mark
Hamlin has ac-

cepted a similar |

assignment at
WEAZ/Philadel-
phia. He suc-
ceeds Joe Si-
mone, who has
exited the AC
outlet.

“WEAZ is a
successful station

Fenster

.,

se—=mme  and things seem to be quite healthy

Hamlin

KOST/Los Angeles

WNCI/Columbus

WFMS/Indianapolis

KFOG/San Francisco

WSB-AM/Atlanta

there,” Hamlin told R&R. “Leav-
ing my friends at WRVR was diffi-
cult, but this opportunity was too
big to pass up.”

Hamlin begins his new program-
ming assignment next month. He
joined WRVR as PD approximate-
ly three and a half years ago. He
previously programmed WTCB/
Columbia, MO and was APD/mid-
day personality at WCZY/Detroit
(now WKQI).

for great stations . . .

—- Paragon Research

The Research Company of Choice

Contact Vicki Mann or Mike Henry to discuss programming research options for your station — (303) 922-5600
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" feel like the people at The Research Group are part
of our staff-not outsiders coming in to consult us. They
really want to help us—it's a great relationship.

Their strategic awareness
of what we have to do in this {1 1
market is very good. With We re # 1
their studies, you believe it!

They are great warriors. :
They want to win as much 2 5 - 54 l n
as we do. Their people are 99
real pros. They understand H t
all formats, ngtjust country. 0 US On .
They don't just come in and
give you a big research book like some companies. They

work with you-they get their hands in the grease—to
really help improve your ratings."

Dickie Rosenfeld
Vice President/General Manager
KILT-AM/FM , Houston

* Ma-Ap-My 1992 Arbitrends. Adults 25-54
AQH share. M-S. 6A-12M, MSA.

The Research Group develops the right information, then uses a special
system of strategic planning to help you win—and stay strong—in tough, competi-
tive environments. Some managers may have the perception that using the best is
prohibitively expensive. With The Research Group, that is not true. Call today
about our availability in your marketplace and for prices which will fit your budget.

For more information, call Larry B. Campbell, President (206) 624-3888.

In almost every field, there is a company that has earned a reputation as the leader.

The Research Group

Radio’s Strategic Research Team

METROPOLITAN PARK. SUITE 1200. 1100 OLIVE WAY » SEATTLE, WA 98101 « (206) 624-3888
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NEWSBREAKERS.

Radio

@ BILL LUZMOOR has been promoted
from GM to Exec. VP/Broadcasting at
Sunbelt Radio Group’'s KRGY/McAllen-

Brownsville. He also assumes respon- Re co rds of National Promotions at Guest Shot  to Sr. Director/Media & Artist Relations Dave Allen — Middays f:f
sibility for Sunbelt's KRRG/Laredo, TX. Records. and National Director/Media & Artist WHKO/Dayton (513) 859-
T Relations, respectively, at Capitol Rec- 8422 i

Luzmoor Irons

Meanwhile, LARRY JRONS joins the
stations as VP/Programming. He for-
merly was PD/morning co-host at
KRNO/Reno.

©® GERALD PLEMMONS has been ap-
pointed VP/Engineering at Multimedia
Broadcasting Company. He exits
WKYC-TV/Cleveland, where he served
as Director/Engineering.

® JOHN DEW becomes Coordina-
tor/Special Projects at Shamrock
Broadcasting Inc. He remains KZFX/
Houston's GM until a successor is
named.

®VERNON ARNOLD, a 20-year
broadcasting industry veteran, shifts to
WRCC-AM & FM/Warner Robins, GA
as GM.

Arnold Mizell

® TONIK MIZELL segues to Motown
Records' newly formed Legal Affairs
Department as VP/Legal Affairs. She
most recently headed her own enter-
tainment law practice. Concurrently,
FRANK COOPER has been named As-
sociate Director/Legal Affairs. He pre-
viously was an entertainment attorney
at the law firm of Irell & Manella. And
certified Paralegal ERIC THOMAS as-
sumes Copyrights & Licensing Admin-
istrator duties.

®ROBIN MITCHELL joins Sin-Drome
Records as Sr. Director/Promotions.

Mitchell previously ran his own pro-
gramming services company.

©® GENE BURLESON, a 30-year indus-
try veteran, has been tapped as head

Burleson Espy

® MINDY ESPY has been upped from
Director/A&R Administration to Direc-
tor/Marketing at MCA Records. As-
suming Espy's former post is CAN-
DACE TOBABEN, who moves up from
Associate Director/Product Services.

® ROBERT COHEN becomes Associ-
ate Director/Business Affairs at Sony
Music. He formerly served as Counsel
in Sony Music Entertainment's Law De-
partment. In other news, THOMAS
RYAN shifts to the label's newly cre-
ated Director/Administration, Talent &
Studio Services post. He most recently

PROGRAM CONTROL?

With Broadcast Electronics...you get it!

In the frantic world of radio, you need every
measure of control and quality in the studio
you can get. Our products allow you

to program, control and monitor

everything that goes over the air.

You get complete control
with these BE® products:

B AudioVAULT —

was Sony Music Operations' Associate
Director/Finance Administration.

® DOMENIQUE LEOMPORRA and
BYRON HONTAS have been elevated

ords. Both move up from director posts
in that department.

Industry

Parnigoni Black

©® DAVID PARNIGONI, VP/Eastern Di-
vision at Noble Broadcast Group, has
been appointed Group Liaison for all
Noble stations repped by the Interep
Radio Store's companies. In other In-
terep news, DUSTY BLACK has been
elected to the 1992 Major Market Ra-
dio Advisory Board. He currently is
VP/GM at KODA/Houston.

® DAVID CONNELLY has been pro-
moted to VP/Operations & Administra-
tive Affairs at MCA Music Publishing.
He most recently was Assistant to the
President.

Marriages

KWTX/Waco, TX OM/PD
Dave Christopher to Angela
Marshall, July 11

Arista recording artist Whit-
ney Houston to MCA artist
Bobby Brown, July 18.

Births

e o B

7
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Tim Berry — Production Dir.
KTFM (Hot 103)/San Antonio
(512) 735-4745

Justin Case — AMD/nights
WSUE (101FM)/Soo, MI (906)
632-1506

Jim Cowan — RCA Los An-
geles promo rep (818) 355-
5334

Jacques Ditte — PD/morn-
ings WHFM (LIVE95)/Long Is-
land (516) 653-8276

Jim Dixon — Nights WMGG/
Columbus (614) 777-0050 or
(813) 989-0056

Todd Holman — PD WVRK/
Columbus, GA (706) 660-
1198

Bill Jackson — Late nights
KPLX/Dallas (817) 636-9178

Dave Michaels — Middays/
Production Dir. WDJB/Ft.
Wayne, IN (616) 965-5378

Mucho Morales — After-
noons KRTH/Los Angeles
(310) 946-5348

Doug Parker — Mornings/
promotions KQPW (Power
102)/Fresno (209) 252-2597

Ken Richards — PD KHQT
(Hot 97.7)/San Jose (408)
929-4267

Michael Shiloh — Swing/
weekends/promotions KILT-AM
& FM/Houston (713) 667-8386

o

simultaneous multi- KFWB/Los Angeles morning L f——

user digital audio anchor Jayne Bower, husband Delfeayo Marsalis (i) takes time for

central storage Q - Jeff, son Jonathan James, July a photo while producing brother
19.

CORE — automated
program control and
satellite interface

Air Trak and Mix
Trak — versatility
and affordability

in linear consoles

Disc Trak —
removable media
digital cart machines

Phase Trak and Dura

7

Branford's upcoming release.

Trak — the performance
standard in cart machines

B FX-50 Exciter — what you
hear is what they hear

For the full story, call Bill Harland
at (217) 224-3600.

Broadcast Electronics...
The World Leader in Radio Broadcast Technology.

Deee-Lite recently celebrated the release of their new album, “Infinity With-
in,” at NYC's Roxy. Deee-lited with the party are (standing, I-r) Elektra En-
tertainment Exec. VP/CFO Aaron Levy, group members DJ Dimitry Brill and
Lady Kier Kirby, and label Chairman Bob Krasnow, Sr. VP/Urban Music

®

BROADCAST
ELECTRONICS INC.

4100 N. 24th St., Dept. D, P.O. Box 3606
Quincy, Il 62305-3606
Phane: (217) 224-9600, Fax: (217) 224-9607

VP/Promotion Richard Alden; (seated)

Ruben Rodriguez, and Sr.
Deee-lite’s Towa Towa Tei.
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SALES & VIARKETING
Management Challenges In The *90s

Communication, solutions, time management more important than ever

iven today’s climate of increased competition,

fragmentation, and potential changes in station

ownership regulations, strong management skills
have never been so impcortant in our industry.

Twelve months ago, readers of
this column may have been over-
seeing one sales staff. Today,
many of our readers are running
two, three, or even four different
staffs. At some point in the not too
distant future, many of you may
face the opportunity to work for
multiple stations in a single mar-
ket.

This week we’ll look at some of
the challenges managers face on a
daily basis — items you can review
and implement in order to create
the most effective and dynamic
sales culture available.

As our industry’s infrastructure
evolves, one area is becoming ab-
solutely critical: internal manage-
ment. That’s our first point in es-
tablishing and dealing with the
management challenges of the
’90s.

Resolve Internal Conflicts

Often, the best way to help your
staff excel is to resolve internal
conflicts. It’s human nature to
want to avoid conflicts, so we often
rely on others in the company to
see that such problems are resolv-
ed. But don’t assume conflicts will
be dealt with or just disappear —
you should create and participate
in solutions yourself.

There’s enough
conflict and
challenge on the
playing field — you
don’t need it in your
own clubhouse.

m

Whether the conflicts are with
programming, marketing, traffic,
or continuity, take a couple of
hours to sit down outside of the
building and work toward resolv-
ing and eliminating them. This can
be done, provided both parties go
into the meeting with the same
overall objectives and don’t bring
an “I'm right-you're wrong” at-
titude.

In order to reduce conflict be-
tween departments, both parties
have to give and take. Focus on re-
solving one or two key areas at
first, rather than trying to resolve
years of conflict.

If you’re a GM, now is an excep-
tional time to involve yourself and
establish communications between
programming and sales — instead
of assuming that the relationship is
already as effective as possible. If
you're a PD, take that walk down
the hall; the same holds true if
you're a sales manager. There’s
enough conflict and challenge on
the playing field — you don’t need
it in your own clubhouse.

The less you rely on
systems and the
more emphasis you
place on solutions,
the more available
time you have.

2%

Systems Vs. Solutions

One of the challenges of being a
manager is that we traditionally
learn from those we work with —
and our industry does not really
train managers. We tend to do cer-
tain things our managers did —
and not to do certain things our ex-
managers did.

Our industry has tended to take a
systems-oriented approach to staff
management. This traditionally
consists of reports. One of the ways
you can excel is to rely less on sys-
tems and become more solution-
oriented. This principle can be
adapted to your day-to-day man-
agement strategies and can assist
you in managing individuals as
well as groups.

For example, when you meet
one-on-one with staffers, you might
use this quality time to focus on
real-life solutions. Take an hour to
walk through and diagram a spe-
cific account. This will yield
greater results than focusing on the
reports the staffer was instructed
to produce or the number of peo-
ple he did or did not see. Such an
approach is key to your evolution
from a manager into a leader.

Overcommitting Time

As the ranks of managers and
support staffers grow thinner, one
management challenge is to avoid
overcommitting your time. Al-
though it sounds like a joke, the
‘“take a number” phenomenon at
the sales manager’s office is no
laughing matter. How often are
you unrealistic with your available
time — and the time of others?

We're not just talking about you
avoiding having to make snap Fri-
day afternoon decisions, but about
giving your staffers the same con-
sideration you'd ask of them. In-
stantaneous decisions are rarely
part of or conducive to a strong and
productive workplace.

Much conflict can arise when
hastily considered decisions are re-
versed or overruled by other peo-
ple in the building. Contemplate
the actual time that a project could
require, and consider whether you
can ask the salesperson to solve it
alone. Or enlist other people on the

By Chris Beck

staff as mentors — you may be
pleasantly surprised by how well
their accumulated expertise trans-
fers to co-workers.

If you don’t have time for a staf-
fer’s problem when he presents it
to you, schedule an appointment to
go over it — don’t just brush him
off because youw're busy. Explain
your time constraints and offer to
discuss the issue later. You might
even promise to think about it
overnight or over the weekend. If
appropriate, suggest the salesper-
son talk to a co-worker — perhaps
one who’s resolved a similar pro-
blem or opportunity in the past.

You'll also find that the less you
rely on systems and the more em-
phasis you place on solutions, the
more available time you have.
Now that you're not poring over
forms and analyzing who did or did
not turn in theirs, you can focus
more on the day-to-day problems
and challenges your staff faces.

m

You’re a lot better
off assessing the
station’s 30-day
objectives with a
specific account
before your staffer’s
appointment than
you are analyzing
what went wrong
after it.

T

Success Lies
In The Process

Too many managers focus on the
end result, ignoring the steps re-
quired to reach it. Because man-
agers are managed by a focus on
the end result (in our case, the cor-
poration’s billing expectations), we
sometimes don’t break that end re-
sult (or month-end billing line)
down into steps each staffer can
take to achieve the desired goal.

I often walk into stations where
the failure to achieve the budget
goals is no secret to the sales staff.
What’s alarming is how seldom I
find a clear focus on the baby steps
that must be taken — individually
and collectively — to yield a better
end result.

The Deep Green
Misunderstanding

As many readers noticed, one of
the terms in our last column was er-
roneous: “"Deep Graln Marketing”
should have been “Deep Green
Marketing.” You may now retabu-
late your “Jeopardy” score and
credit yourself one more point.

www americanradiohistorv.com
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Forethought Vs,
Afterthought

One key difference between
managers and leaders is how they
organize and coach their staffs.
Most managers tend to excel in
post-facto analysis; i.e., analyzing
the past month’s budget, its impact
on specific accounts, a salesper-
son’s average unit rate, etc.

Leaders, on the other hand, excel
in forethought. They assist staffers
in thinking through objectives, ob-
jections, and questions — before
sales encounters. Leaders help
their salespeople become more ef-
fective with accounts — teaching
them how to meet additional peo-
ple involved with the account, how
to generate renewals, and so on —
before the encounter.

Assisting the staff with fore-
thought about appointments is crit-
ical to increasing your overall sales
efficiency. You're a lot better off
assessing the station’s 30-day ob-
jectives with a specific account be-
fore your staffer’s appointment
than you are analyzing what went
wrong after it.

It’s no surprise that poor prepar-
ation is prevalent among salespeo-
ple. Not enough managers foster
an atmosphere of preparedness by
keeping staffers focused on outlin-
ing strategies, thoughts, questions,
and additional options for their
clients.

Effective managers know that
the greatest results come from
spending at least two hours a day
just wandering around among the
salespeople’s desks, asking spe-
cific questions. What do you ask
about? Ask them who they are go-
ing to see, what questions and is-
sues they are going to bring up,
who else they plan to meet, and
what challenges they expect in
terms of client objections. You
should also review written pro-
posals with them prior to presenta-
tions.

Keep Staff Informed

The best-informed staffs are the
most efficient. Keep your staffers
productive by keeping them con-
sistently aware about operational
issues — even ones about which the
average staff wouldn’t be inform-
ed.

“Mr. Beck wants to know what you're of a mind of these days in rsgard to
you know who vis-a-vis you know what if you get his drift.”

m

Too many managers
focus on the end
result, ignoring the
steps required to
reach it.

This is especially critical now in
light of the growth of LMAs and the
possibility of multi-station owner-
ship in a given market. The down-
side risk of information leaks is
minimal compared to the positive
effect and confidence you can cre-
ate by keeping your staff informed
about the station’s operational
issues.

The GM can consistently serve
the station in this area by keeping
department heads informed and
encouraging them to communicate
with their staffs. Tell program-
ming about sales issues, keep sales
aware of programming evolutions,
and let both departments know
about issues at the corpcrate level.

Chris Beck is the President of
Beck Marketing Group, an in-
ternational sales and marketing
consulting firm. If you have a
question about a column or a
topic you'd like to see ajdress-
ed, he can be reached by
phone at (818) 594-0€51; by
fax at (818) 594-5030; by
Prodigy electronic mail at ID#
SRTN15A; by CompuServe at
ID# 76066,3334; or by mail at
22900 Ventura Bivd. Suite
340, Woodland Hills, CA
91364.
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Getting Away From It All

Vacations improve well-being and effectiveness at all levels

acations — they can be fun,

exciting, and romantic.

They also improve your at-
titude and performance at work.
That’s one of the findings contained
in “Time Off: The Psychology Of
Vacations,” a new Hyatt Hotels
and Resorts study of 500 execu-
tives.

After a vacation, 76% feel they
do a better job, and 81% see im-
provement in their employees’ per-
formance. When their subordinates
go on vacation, 43% think the em-
ployees’ work improves upon their
return.

Work. . . To Go?

Ithough a majority of execu-
Atives surveyed take the
phrase "getting away from it
all” very seriously, a number still
bring work with them. Who's most
likely to take "“some” or “a lot of”
work with them? CEOs (31%) are
most likely, followed by directors/
managers (24%), and VPs (21%).
Here's a look at how much work
gets taken on vacation:

None 52%
A Little 21
Some 2405
Alot 5
Don’t Know. 1

Go Bananas . . . Or Split

A 52% majority feel regular va-
cations are necessary to retain
their sanity. When it’s time for va-
cation, most feel results almost in-
stantly. More than half (51%) say
they’re relaxed by end of the first
day, 42% take two to four days to
unwind, and only 4% say it takes
five days.

Fully 8% say vacations re-
charge them psychologically,
while 79% claim their outlook on
life improves, and 69% feel their

Vacélions:
Good Medicine

aking a break from work's

daily rigors does a lot to im-

prove one's mental and
physical outiook, according to the
executives surveyed. In fact, during
their vacations, the following per-
centages say they become:

Friendiler 91%
More outgoing 80
More athletic 72
Financlally liberal 68
Devilish 55
Sexually freer 55

More likely to take risks 53

creativity improves. Interestingly.
women are about 10% more likely
than men to agree with each of
these points.

Favorite Getaways

What are the preferred means of
escape for frazzled executives?
A full 51% say the beach is the ulti-
mate place to wash away stress,
while 19% choose an adventure va-
cation, 12% head for a health spa,
9% hit the ski slopes, and 7% visit a
big city.

When vacationers reach their
destinations, they like to stay in ho-
tels (52%) and resorts (2%), as
opposed to motels, inns, and camp-
sites.

Fringe Benefits

Taking a break from work also
positively affects other aspects of
executives’ personal lives. Of the
married respondents, 85% agree
vacations enhance their marri-
ages, and 65% reported a dramatic
improvement in their sex lives. In
fact, 43% of unmarried respon-
dents found that to be the case as
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well. No wonder three out of five
executives say they’re happiest
while on vacation.

The benefits derived from these
vacations also tend to linger — 28%
say they still feel the positive ef-
fects after several weeks, and an-
other 35% sustain the post-vacation
sensation for a month or more.

In fact, the executives surveyed
feel so good about their vacations,
they plan to take more of them. A
majority (62%) think they should
take more time off in the future
than they have in the last three
years.

They also recognize the impor-
tance of these respites for their
workers: 92% of the executives
surveyed encourage employees to
take all of their vacation days, and
two out of three say it’s the boss’s
responsibility to make sure subor-
dinates take their time off.

Six Questions To
Ask Job Candidates

nterviewing job applicants is

no easy task. But in Minding

Your Own Business, Tampa-
based John M. Melchinger Co. pro-
vides a few probing questions to fa-
cilitate the process:

How would you manage your
first four weeks on the job if it was
offered to you?

What do you most like and
dislike about your current job?

How would you handle a 10%
budget cut in your present posi-
tion?

How do you recognize the contri-
butions of others in the organiza-
tion?

What makes you happiest at
work?

Who were your best and worst
bosses — and what made them that
way?

Keeping Staff
Morale High

mployee morale — mo’
money won’t buy it. Pro-
motions won't create it.
Compliments won’t sway it. So how
do you build office morale? Ac-
cording to Louis V. Imundo, author
of “The Effective Supervisor’s
Handbook,” you must earn it.
Demonstrate your own compe-
tence and fairness, and prove your
objectives worthy. The other vital
key to improving office morale is
treating staffers the same way
you'd expect them to treat you:
with respect and trust.
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“It's beginning to show some human characteristics —
faulty reasoning, forgetfuiness, and repetition.”

© 1992 JIONEY HARMIS

has been resolved.

damaged.

To Err Is Hilman...
To Learn Is Divine

verybody makes mistakes. But they're relatively unimportant in the
grand scheme of things, since they matter littie once the situation

What /s important is how the worker and the manager treat them, ac-
cording to Robert H. Rosen and Lisa Berger, authors of “The Healthy
Company: Eight Strategies to Develop People, Productivity, and Profits.”

Don’t Dwell

It an employee dwells on a mistake or the supervisor punitively exag-
gerates its importance, the worker’s morale and initiative may be severely

However, mistakes can lead to positive growth if they are quickly as-
sessed, accurately weighed, rapidly corrected, and perceived as a learning
experience by both emfloyer and employee.

DRIVERS ED

Tips To Improve Communication

€€ rivers” — strong, de-
cisive, results-orient-

ed people — respond

e = i
&  ®August 6-8 — Moming Show

. Boot Camp '92. Crowne Plaza
. Ravinia, Atlanta.

® August 13-16 — Jack The

Rapper Convention. Atlanta Hil-
. ton and Towers Hotel.

® August 30 — 44th Annual
. Primetime Emmy Awards. Civic
Auditorium, Pasadena, CA.

® September 9 — 1992 MTV
Video Music Awards. UCLA
Pauley Pavilion, Los Angeles.

@ September 9-12 — NAB
Radio '92. Convention Center,
New Orleans.

@ September 23-26 — RTNDA
47th international Conference &
Exhibition. Convention Center,
San Antonio. ]

:
|

é

® September 30 — CMA
Awards. Grand Ole Opry, Nash-
ville.

best to directness. If you want to
communicate more productively
with such people, Harvey A. Rob-
bins's “How To Speak And Listen
Effectively” suggests you do the
following:

Be brief and get to the point.
Drivers resent it when you waste
their time, so efficiency is a must.

Restrict the conversation to busi-
ness — don’t make small talk.

Organize your presentation well.
Bring support materials; state
facts calmly and logically.

Ask specific questions. Avoid
rhetorical or unanswerable ques-
tions.

Disagree with the facts — not
with the person. But if you agree,
support both the facts and the per-
son.

Refer to objectives and results
when making a persuasive argu-
ment.
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What Da Peaple Really Think?

erception influences every-

thing — our behavior, our

social policies, even the
way we program and market radio
stations. What is America’s
perception of today’s society?
That’s the focus of a recent study
by NYC-based advertising agency
Warwick Baker & Fiore.

Positively Negative

‘The study shows how strongly
the media influence our percep-
tions. People tend to overstate the
prevalence of conditions that re-
ceive a large amount of media
coverage.

Most of these perceptions are
negative: for example, with the
economy making headlines night-
ly, the respondents think three out
of four people are in debt, 5% have
been laid off from a job at some
time, and 42% are unemployed.

To further illustrate the point,
consider these figures — the 1013
participants believe:

¢ 52% of people have been
robbed, mugged, or

b
harassed.

¢ 48% abuse drugs.

urglarized.
* 50% have been sexually

¢ 41% are school dropouts.
* 37% of women have been

raped.

* 35% have been in jail.

¢ 35% cannot read.
* 4% are homeless.

* 30% are illegal aliens.

Social Concerns

With the election approaching,
it’s interesting to note that 55% are
thought to vote. Meanwhile, 57% of
people are perceived to be concern-
ed about the state of the environ-
ment.

On the issue of abortion, there’s
an even split: 51% of people are
thought to be pro-choice, and an-
other 51% are thought to be pro-
life. The procedure itself is perceiv-
ed as very common — those sur-

AIDS Out Of Control? veyed think 38% of all women have
The attention given the AIDS vi-  bad an abortion.
rus has made a huge impactupon  Demeo hic Di
our perception of the illness. Re- grap s Gz s
spondents believe 30% of people Although most perceptions vary
carry the virus; in reality, less little from group to group and from

than 1% of the population is HIV-

positive.

Quizzed about other health
issues, the participants think 57%
of Americans are overweight, 57%
have a cholesterol problem, and

57% don’t exercise regularly.

Perception Vs. Reality

ou can't always believe whal you percelve. The perceptual study
Y cited above produced a number of interasting reaults.

For example, participants pegged the unemployment rate at 42%,
as opposed to the 7.3% government figure. And If we're to believe the
survey's responses, 114% of the ULS. populaion is made up of minonities!
Here are Bome other comparisons of what people think versus what's real:

Number of peopie who...

Are immigrants

Have been divorced

Are black

Are Oriental

Do not spéak English

Are union members

Are over 50

Live on a farm

Are adopted

Are Hispanic

Are gay

Are rich ($75k + household)
Have a pet

Never graduated high school
Are working women

region to region, a couple of signifi-
cant differences emerge. Women
and those in lower-income groups
are likelier than men and those in
higher-income groups to think the
conditions tested are more preva-
lent.

Sunglasses Eye
Bright Future

oncern over the earth’s
ozone layer is not only open-
ing people’s eyes to the
sun’s ill effects, it’s shading them,

According to a recent survey by
the NYC-based Roper Organiza-
tion, 37% of Americans wear dark
sunglasses in an average week, up
from 32% in 1979. Slightly more
(39%) of Americans age 18-29 sport
dark glasses — an increase of 8%

Meanwhile, trend-setting ““Influ-
ential Americans” are even more
likely to shield their eyes from ul-
traviolet rays — 54% don sun-
glasses in a typical week, up from

Perception Reality Difference
42% 6% 36% too.
56 22 34
44 13 31
34 3 31
32 2 30
45 16 29
54 28 28
30 2 28
29 3 26 from 1979.
36 9 25
34 10 24
31 9 22
85 43 22
22 19 B}
46;‘ 54 14 41% in 1979.
Incidentally, these

Sourcps: Consis Bursay, Dept O Labor Shotistcs, Depl (O Heatth & Human Servoos, Fondng,
Fal Food incusty, Buresy OF Labor Sinlistics: and Matons! Sdoption fommeion Cusanghause

“Influential”
individuals are more inclined to
protect their skin with sunscreen
than other Americans.

years ago. Here's the rundown:

“Slow down. Two quick hits, a pickoff, a steal — we have to pause and let
the station get in a couple of commercials.”

Spectator Sports On A Slide

he wide world of sports is becoming narrower. A poll conducted
earlier this year by NYC-based Louis Harris & Assoclates Inc. re-
veals Americans aren't following as many sports as they did three

In 1988, the average fan followed 4.5 different sports, but this year
that figure was down to 3.8. The number of people following each of the
14 sports examined in the survey dropped by an average of .7%.

People Prefer Pigskin

As it did throughout the '80s, pro football continues to touch down in
the top spot, with 58% following the sport and 28% calling it their favorite.
Baseball makes a strong pitch for the on-deck position; it's a hit with 51%
of fans and the preferred pastime of 21%.

College and pro basketball are tied as the tavorite sport of just 8% of
fans, while college football is the preferred sport of 7% of aficionados.

© 1982 SIDNEY HARMS

SHOPPING STATS

Young Women A Key Clothing Market

omen under 30 are the
most active and influen-
tial fashion consumers.
According to a recent survey con-
ducted by the NYC-based Roper
Organization, women aged 18-29
have less discretionary income
than the national average ($204 per
month vs. $258 per month), but
spend a higher percentage (24.5%
vs. 20.1%) of that money on
clothing.
Young women are also the most
enthusiastic shoppers: 71% enjoy

shopping in mails, compared to
59% of women 30+ and only 43% of
all men.

They are also much likelier to be
asked for fashion advice — 52%,
compared with 34% of women
overall and 11% of all men—andto
pay more attention to apparel-
related advertising thzn any other
group. More than a thurd (35%) of
them regularly keep up on fashion
ads, compared with 29% of women
overall and 23% of all men.

Easiest to Start

Improve your music right away
with the computerized music
scheduler that's simplest to use:
POWERPLAY! Its playlists sound
so perfect that more and more
winning stations are making the
move to POWERPLAY every day.

POWERPLAY gives you the best
music schedules from your IBM
compatible computer:
® Simplest software to learn,
¢ Quickly sets up your format,
® Music basics already pre-loaded,
® Fastest scheduler.

POWERPLAY delivers your
music log as fast as lightning!
Then it zips into its editor,

spotlighting any songs that dont

pass all your tests. You'll smooth
out your sweeps instantly, because
POWERPLAY suggests the perfect
revisions, helping make your
music flow to perfection!

Over time, you’ll teach our
automatic editor your programming
secrets to do the job itself ! You'll
soon save hours a week with
POWERPLAY on your computer.
And your music will sound just right.

3 Month Free Trial

Call TM Century today for a free
sample of POWERPLAY for your
format. There’s no obligation, and
you'll soon appreciate the time
(and money) you'll save!

WAMAMLamericantradiohistorvy.com

POWERPLAY

The World’s Fastest Music Scheduling Software

™ century

14444 Beltwood Parkway, Dallas, Texas 75244 ™
Phone: (800) 937—2100 or FAX. (800) 749-2121
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Ido/ Fancy —

Eight All-Time Teen Faves!

People slices 'n’ dices the phe-

nomenon with hundreds of
anecdotes and snapshots. Among
the highlights: an autographed fold-
out of Marky Mark (opposite an un-
derwear ad!), a where-are-they-
now section, and a list of “10 Who
Count The Most.”

In its Teen Idol double issue,

Eight of these 10, incidentally,
are P*O*P S*T*A*R"*S: the Bea-
tles, Madonna, Elvis Presley, New
Kids On The Block, Frank Sinatra,
David Cassidy, Ricky Nelson, and
Michael Jackson.

Birth Of A Sensation

Cosmopolitan reveals the origin
of Madonna's persona. 'Twas the
summer past eighth grade, and
Miss Ciccone had just started
wearing tight jeans and makeup.
When her stepmother told her she
looked like a floozy, Madonna re-
calls, "l really went for the floozy
look.

“| stuffed my bras so my breasts
looked huge, wore tight sweaters,
tons of lipstick, badly applied make-
up, enormous beauty marks, and
did my har up like Tammy Wy-
nette’'s. | never did reconcile my-
self to my stepmother. | grew up
feeling like an outsider in my own
house.”

Bruce’s Deuces

Rolling Stone cover boy Bruce
Springsteen says, “Two of the
best days in my life were the day |
picked up a guitar and the day that |
learned how to put it down. Some-
body said, ‘Man, how did you play
for so long?' | said, ‘'That’s the easy
part. It's stopping that’s hard.” ”

On releasing two albums at once,
he says, “| realized that the two al-
bums together kind of tell one story
.. .. And basically | said, ‘Well, hey
— Guns N’ Roses! They put out
two albums, maybe 'l try it." ”

Fun Couples

The cover of the Globe screams
that, though they tied the. knot pub-
licly last Saturday, Whitney Hous-
ton and Bobby Brown were actual-
ly wed in a secret ceremony six
weeks ago, with BeBe Winans of-
ficiating (also Star).

Some guy in the front row at Wy-
nonna’s L.A. show flashed her, but
she reportedly seemed to enjoy it
(Globe).

Clint Black stopped wearing his
cowboy hat after Lisa Hartman's
mom told him hat-wearing causes
baldness (Star).

Friends In Tight Spaces

After he helped deliver his baby,
Garth Brooks said, “I even got to
cut her umbilical cord and just
about cut the nurse’s finger off, |
was so dang nervous and happy.”
For now, the Brookses are living in
a trailer while waiting for their $2
miliion house to be completed
(Star, Globe, National Enquirer).

INSIDES OUT — “/ felt so exposed
... I wanted to go back and close
the door and get myself together.
My insides were visibly on my out-
side, and | had to do something I'd
never done before. | had to deal
with it” — Lionel Richie explains
why he dropped out of the game for
five years (Entertainment Weekly).

B-52’s Party Politics

The B-52’s sound off on music
and its place in society in Elfe. “In
pagan days, the government knew
that it had to let the people have
their festivals and their parties if so-
ciety was to be healthy. These
days, anything wilder than a barbe-
cue is suspect,” says w-i-L-dman
Fred Schneider.

Meanwhile, party girl Kate Pier-
son laments, “If you're political,
you're not supposed to have any
fun, youre not supposed to know
how to dress, you're not supposed
to know how to dance. What we
need is a new, new left that’s polit-
ically aware and can dance that
mess around.”

Madonnarama!

Michael Jackson promised Liz
Taylor he'll appear at an AIDS ben-
efit she’s doing this fall. Madonna,
clad in chains, will duet with him on
"In The Closet" (Star).

And . . . Madonna sent Sandra
Bernhard a baseball cap with a
Playboy bunny skult on it. She was
mad because Bernhard posed for
the 'zine, which Madonna’s hated
ever since it printed old nudie shots
of her (Star).

Bury My Heart
At Wounded Knee

"Perky” singer Paula Abdul has
a knee injury that may jeopardize
her dancing career (Star, National
Enquirer).

Shake Dancer

Hammer was onstage in Palm
Springs when an earthquake rock-
ed the house — literally. "I knew [
was good — but | didn’t know | was
that good,” he quipped (Star).

Each week R&R sneaks a peek

through the nation’s consumer

magazines in search of every-

thing from the subfime to the
ridiculous in music news. R&R

has not verified any of these

reports.

R&R OVERVIEW

NEW THIS WEEK

® JUICE (Paramount)

Starring Digital Under-
ground’s Tupac Shakur
(2Pac), Vision's Omar Epps,
Khalil Kain, Jermaine Hop-
kins, and Queen Latifah — and
including cameos by EPMD and
Fab 5 Freddy — this feature film
spotlights a Hank Shocklee &
The Bomb Squad score, as
well as a S$.0.U.L. soundtrack
with cuts by Eric B. & Rakim,
Naughty By Nature, Big Daddy
Kane, Aaron Hill, Salt-N-Pepa,

and others.

§
7

Slowhand — scores.

® RUSH (MGM/UA)

Feature film starring Jason
Patric and Jennifer Jason
Lelgh as a pair of narcs — and
co-starring Gregg Allman as a
drug dealer — spawned a Re-
prise soundtrack with Eric
Clapton's score and single,
“Tears In Heaven.”

® THIS IS MY LIFE (Fox)
Starring Julie Kavner, Carrie
Fisher, and Dan Aykroyd, this
feature film about a single
mother who makes it big as a
standup comedienne sports a
Qwaest/Reprise soundtrack with
Carly Simon's score and five
songs, including “Love Of My
Life.”
® THE SEARCH FOR
ROBERT JOHNSON (SMV)
Hosted by John Hammond
Jr., this 70-minute documentary
on Johnson's life and music
spotlights “Crossroads Blues,”
“Come On In My Kitchen,"
“Dust My Broom,” and more.
Erlc Clapton, Keith Richards,
Johnny Shines, Son Houss,
David “‘Honeyboy’’ Edwards,
and others are also featured in
performance and interview
segments.

. OTHE YNGWIE MALMSTEEN
1 COLLECTION (PolyGram)

] Thirteen songs, 65 minutes.
Performance compilation fea-
tures "“Spanish Castle Magic,”
“Save Our Love,” and the previ-
ously unseen “Bedroom Eyes."

® ANTHRAX: LIVE NOIZE

(PolyGram)

This hourlong performance
collection chronicles the
group’s 1981 tour with live ren-
ditions of “Keep It In The Fami-
ly,” “N.F.L.,” and “Caught In A
Mosh," Public Enemy collabor-
ations “Bring The Noize” and
“Too Much Posse,” and others.

O RABBIT EARS
COLLECTION
(Columbia TriStar)

These children’s stories fea-
ture original music by Ry Coo-
der, the Chieftains, Bobby
McFerrin, Ladysmith Black
Mambazo, and Leo Kottke.

R
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JULY 17-19

1Honey,IBlewlUp $11.08
The Kid (Buena Vista)*

2 ALeague Of Their $9.17
Own (Columbia)

3 Boomerang $6.70
(Paramount)

4 Universal Soldier  $5.59
(TriStar)

5 Sister Act $4.82
(Buena Vista)

6 Batman Returns $4.30
(WB)

7 Unilawful Entry $4.06
(Fox)

8 Prelude To A $3.28
Kiss (Fox)

9 A Stranger Among $2.88
Us (Buena Vista) *

10 Cool World $2.30

(Paramount)

TOP TEN SHOWS
JULY 1319

1 Roseanne
2 Home Improvement
Baseball All-Star Game (tie)
4 60 Minutes
5 Full House
6 Coach
7 20/20
8 Cheers
9 Melrose Place
10 Murder, She Wrote

Source: Nisisen Media Research

Al show times are EDT/PDT uniess oth-
erwise noted; subtract one hour for CDT.
Check iistings for showings in the Mountain
time zone. Al istings subject to change.

Friday, 7/24

¢ Reba McEntlre plays her-
selff on ABC's “One Life To
Live” (1pm).

s Lyle Lovett & His Large
Band, “The Tonight Show Star-
ring Jay Leno” (NBC,
11:35pm).

S R R S e S R

CURRENT

® A LEAGUE OF THEIR OWN (Columbia)
Single: Now And Forever/Carole King
‘Other Featured Artists: James Taylor, Billy Joet

® BOOMERANG (LaFace/Arista)

Single: Give U My Heart/Babyface fiToni Braxton
Other Featured Artists: Shanice, Boyz Il Men, PM Dawn

®BATMAN RETURNS (WB)

Single: Face To Face/Siouxsie & The Banshees
Other Featured Artist: Danny Elfman

® COOL WORLD (WB)

Single: Real Cool World/David Bowie
Other Featured Artists: Electronic, the Cult, Ministry

® CLASS ACT (Giant/Reprise)

Singles: | Wanna Love You/Jade
Full Te .1 Love/Monle Love
Other Featured Artists: B Angie B, Kid ’N Play, Lisa Taylor

® DEEP COVER (Solar/Epic)

Single: Mr. Loverman/Shabba Ranks
Other Featured Artists: Po’ Broke & Lonely, Calloway, Jewell

COMING

@ MO’ MONEY (Perspective/A&M)
Single: Money Can't Buy You Love/Ralph Tresvant
Other Featured Artists: Color Me Badd, Caron Wheeler, MC Lyte

@ BUFFY THE VAMPIRE SLAYER

Single: Keep 1t Comin’ {Dance Till You Can't Dance No More)/
C&C Music Factory (Columbia)

® SINGLES (Epic)
Single: Wouid/Alice In Chains

Other Featured Artists: Pearl Jam, Soundgarden, Smashing Pumpkins

WEEKEND BOX OFFICE

COMING ATTRACTIONS:
This week’'s openers include
“Mo’ Money,” starring Damon
and Marlon Wayons as
brothers-in-crime. Along with in-
strumental music by Jimmy
Jam & Terry Lewis, the film's
Perspectivel/A&M soundtrack
includes the current singles by
Luther Vandross & Janet
Jackson (“The Best Things In
Life Are Free”) and Ralph Tres-
vant (“Money Can’'t Buy You
Love"), as well as tracks by Coi-
or Me Badd, Caron Wheeler,
Public Enemy, Johnny Gill,
Mint Condition, and others.

All figures in millioris
*First week in release
Source: Exhibitor Relations Co.

¢ Allman Brothers Band
perform on the final instaliment
of “The Dennis Miller Show”
(syndicated; check local list-
ings).

Saturday, 7/25
¢ John Hiatt performs on
TNN'’s hourlong “American Mu-
sic Shop” (10pm EDT/7pm
PDT).

Sunday, 7/26
¢ Tony Bennett and Michel
Legrand perform on PBS's

"Evening at Pops" (check local
listings).

Monday, 7/27

* Reba McEntire continues
to appear as herseif on ABC's
“One Life To Live” (1pm).

¢ Mint Condition, “The Ar-
senio Hall Show” (syndicated;
check local listings).

Thursday, 7/30

e

¢ Dave Koz, “Arsenio Hall."”
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IF YOU DON’T

SUBSCRIBE,
YOU DON'T GET IT!

IF YOU HAVEN'T YET SUBSCRIBED TO THE NEW MONDAY MORNING REPLAY,
WE’RE SURE YOU NOTICED THAT YOU DID NOT RECEIVE THIS WEEK’S ISSUE.
IF YOU DON’T SUBSCRIBE YOU WON'’T GET IT!

MonDay

Now, it's time to subscribe to the new Monday Morning Replay Data Disk!

IF YOU DON’T SUBSCRIBE, YOU WON'T GET:

24 Hour Music Monitors on dozens of top rated stations weekly
« MMR’s monitored airplay charts, the industry’s most accurate and

* In-depth Music Research at a price everyone can afford

H F A V » Positioning and Promotional Ideas to help you increase ratings

LISTEN TO WHAT YOUR PEERS IN
THE INDUSTRY ARE SAYING!

AT ADULT CONTEMPORARY RADIO:

“After using the MMR Data Disk, I've come to the conclusion that it saves me hundreds
of hours ayear, in time I'd have to monitor myself...there’s absolutely no single source
that provides me with more useful information week after week. Here at Mix 105 our
music meeting does not begin without our weekly Monday Morning Replay —
NEVER!" David Isreal, Asst. PD, WMXV/New York

AT HIT RADIO:

“The Monday Morning Replay Data Disk is really cool...we use the artist bio
intormation in our station newsletters. And we love the 24 Hour Monitors. We go
through there and look for gold tracks that aren't being played here in Philly...we
also love the charts and music breakoutinformation...And it’s also a lot of fun with
the contests!” Chuck Tisa, MD, WEGX/Philadelphia

AT ROCK RADIO:

“Monday Morning Replay's new disks are fabulous...an incredible wealth of
information...it's great to be able to see what my peers are playing at both Rock and
Top 40 Radio with just the push of a couple of buttons...it's more information than any
magazine could ever hope to give you...| use Monday Morning Replay faithfully every
week...| have it on my lap top so when I’'m not in town | can.check it all out wherever
bam.." Stanley Main, PD, WCMF/Rochester

AT URBAN RADIO:

“Monday Morning Replay is a great aid to programming KMJQ...And, it's certainly a
great aid to my counter-programming. |'ve been up late playing with the new Monday
Morning Replay Data Disks...It's a very effective tool that is going to set the trend for
the '90s in programming. Plus, it serves as a check for the record labels. This kind of
information is very refreshing...” Ron Atkins, PD, KMJQ/Houston

AND NOW — AT COUNTRY RADIO:
“I think it's the most amazing thing I've ever seen in my life...the new Monday
Morning Replay is going to play a big part in my music decisions at WIVK. All
these monitors are great. | even do a little consulting on the side, so with MMR, |
can really keep track of station’s playlists...I'm really glad that Monday Morning
Replay tinally came aboard at Country Radio...| LOVE IT!"

Les Acree, PD, WIVK/Knoxville

o Artist interviews for on-air use
o AND ALL STARTING AT JUST $25 MONTHLY!

WE'VE DONE OUR PART, NOW
YOU DO YOURS!

The industry’s decision makers are subscribing to the new Monday Morning
Replay Data Disk. And, they're using it to help them make crucial decisions
each week!

It's time to sign up to the new MMR. The new tool that's got the whole industry
buzzing.

Fax us at: 1-800-732-5247
Phone us at: 1-800-369-4357

Mail to us at: 28530 Orchard Lake Road
Farmington Hills, M| 48334

If you haven't seen the new MMR Data Disk, and want a single complimentary
issue for review, please call us at 1-800-369-4357!

Installing the MMR Data Disk is easy! With your Install Program Disk
and Step By Step brochure, this process will take you less than 5
minutes. You do not need a modem.

SHOULD YOU HAVE QUESTIONS, NEED AN INSTALLATION DISK,
NEED A 3": DISK OR REQUIRE TECHNICAL SUPPORT, CALL OUR
CUSTOMER SERVICE LINE:

1-800-369-4357

MMR. IT PAYS TO PLUG US IN.

MEDIABASE RESEARCH CORPORATION/MONDAY MORNING REPLAY

= waana amaricanradicghictary com _ ) -

28530 ORCHARD LAKE ROAD

FARMINGTON HILLS, MI (313) 737-0027
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% THE THRILL
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"Sex On Wheelz'

From the album "SEXPLOSION,"
the lead track from the
Paramount Pictures release

*COO0L WORLD"

I |

i

WITH THE THRILL KILL KUI

[, |

SRRV IR '8 TINIS RN 0

“Throw it on and watch your
phones rev up! Freak Street
Mix jams, if you're a hot
crossover station like Y-95.”

Jamde Hyatt
PD Y-95/Phoenix

“‘Definitely one of those great
edge records that comes
along once in a while - don’t
miss it!"”’

Chuck Fleld
MD-KSFM/Sacramento

“‘Sex on Wheelz' is way over
the speed limit and heading
for #11”

KOZ-MAN
ME - KKXX/Bakerstield

NOW ON 31 CHR REPORTERS
INCLUDING:

FM102 add 27
KWOD 25-21

WNVZ

KBEQ

KKFR

KOY-FM

Q99.5

WAAL add  KYYY add
K106 add KMGZ add
WIYP add  KKXX deb 27
WAPE add  KISR deb 33
KYRK add KXKT deb 29
WJAD add  WPST 34-30
WFHT add .. AND MANY MORE!

o NEW ROCK CHART £

oEreaking eut At Clubs,
Mternative And College
Radio!

oMassive Video TV
Exposure!

INTERSCOPE

RECORDT

© 1992 interscope Records

Bone A Part Of Def Amerlcan

hat age-old rumor about Mike Bone

joining Def American became reality

this week, as the former Elektra, GRC,
Chrysalis, Island, and Mercury honcho joined
Rick Rubin’s label. He'll oversee D.A's
marketing, sales, and international
departments.

Bone's been on the beach since he exited

as Mercury co-Prez last November. He started
his new gig Monday.

} Money For Something? ‘

There's been 16 tons o’ controversy 'n’
comment from record labels and radio stations
alike following last week’s ST item regarding
KFBQ/Cheyenne, WY and Platinum Music's
relationship, and PM's involvement with other
reporters.

Many have expressed shock and dismay
over the details of cash payments to KFBQ for
advance add information. Some major record
industry sources told ST that they're re-
evaluating their present relationships with
independent promotion and marketing
systems.

Meanwhile, despite assurances from
KFBQ management to PD Larry Proeitti and
MD Dave Collins that there would be no
reprisals against them for bringing the situation
to the surface, ST hears their gigs are being
shopped.

After two years at the helm of WHDH/
Boston, Prez/GM Dan Griffin has resigned.
Griffin hints he’ll be managing a station outside
the Northeast. He calis the undisciosed gig
“‘an opportunity that's too good to pass up,
particularly in this economic environment.”

Rumors

* Wil Paxson Broadcasting e-x-p-a-n-d even
further in Miami and Tampa? And, what public com-
pany might repiace TM/Century in its now-defunct
deal with Paxson?

¢ is Elektra talking seriously with Virgin Sr. VP/
Promo Michael Plen? Are Eplc and Medicine also
pursuing Plen? Is Pien's current contract about to ex-
pire? And . . . is Virgin Nat't promo honcho Phil Cos-
telio being wooed by Def American?

* Will KISIL.A. night rocker Hollywood Hamii-
ton join crosstown KROQ? KROQ PD Kevin Weath-
arly tells ST there have been talks, but nothing's set
in concrete.

* Will former Chrysalis Sr. VP/Promo Tom Gor-
man surface soon?

* Who'll be the new MD at Q106/San Diego? it
won't be KWIN/Stockton PD Bob Lewis, as rumored.
ST hears three candidates are winging their way in for
talks next week.

Coming _this Fall!
Joe Kelly’s

Production

Tracks ™

Budget for it!
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DREAMS TO REMEMBER — Behold KSD/St. Louis
morning maniacs Kevin Slaten & Joe “Mama” Mason,
who cleverly found a way to work “Dream Teamer”
Larry Bird into the local newspaper ad that the Gan-
nett Classic Rocker took out to trumpet the dynamic
duo’s forthcoming live! coverage of the Summer
Olympic games.

Mere nanoseconds before we went to
press, ST learned that CapStar Group PD
John King would be upped to GM at the
company’s WSIX/Nashville. More details next
week.

More changes at Westwood One as a

resuit of restructuring:

* VP/News Ron Nessen exits. News exec
Bart Tessler will handle Nessen’s duties
at Mutual/NBC.

® VP/Prog. Gary Landis departs after
seven years. WW1 Dir./East Coast
Programming Andy Denemark wilt
absorb Landis’s duties and receive a
promotion in the process.

* Publicity Dir. Katie Garber is leaving to
take a similar gig at Canyon Ranch
Health & Fitness Resorts in her
hometown of Tucson.

} Feud For Thought ‘

Looking for some classy radio rivalry? Stay
out of Tampa, where WMTX PD/morning man
Mason Dixon helped inspire Power Pig to
launch a new round of abuse aimed at CHR
rival @Q105. Dixon told listeners that Q105's
new owner, Clear Channel, planned to buy
the Pig and turn it Country. The Jacor porkers
then staged an ironic contest for listeners to
guess the date of the supposed format flip,

Continued on Page 20
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starring Nicolas Cage, Sarah Jessica Parker, and James Caan.
Soundtrack in-store August 11.
Movie opens everywhere August 28.

EPIC SOUNDTRAX

Cp

C'?'.Sy T.I; .Eu .F.. 1 ugK . & Produced by Billy Joel. Billy Jorl uppears courtesy of Colurabla Records.
U LANT S SO T et ey SRS S D « - y %
"pic® Reg. LS. Pat & Tm. O Marce Registrade/ [CJ is a trademark of Sosy Music Entertainownt inc./ © 1992 Sony Muwsic Entertainment Inc.


www.americanradiohistory.com

20eRaR July 24,1992

STREET TALK.

[] Th H L. tm a n I Continued from Page 18 7
e I and aired a sweeper saying, “The only thing . .
e tts) e o0 (5 OB CMA Personality Nominees
On a nastier note, Power Pig is running a
NOW ON 41 promo calling Q105 morning co-host Alisha K The Country Muslc Assoclation's 1992 Broad:
CHR REPORTERS “the morning slut who sleeps with 14-year- G5t BenEcheiy GHthE, Yo fiMEistotgres
olds.” ® Large Market: Laurie DeYoung, WPOC/
IN CLUD|NG _ . Baftimore; Stu Evans, KMLE/Phoenix; Erin
: Zoo Entertainment has upped Nat'l Dir./ Kelly, WGAR/Cleveland; W. Steven Martin,
HOT97 add R&B Promo Marvin Robinson to VP/R&B KNIX/Phoeni)f: Barry Michaels & Bill Taylor,
Music Division. Robinson in turn has hired KMLE/Phoenix.
HOT977 add Motown West Coast regional promo rep Joan * Medium Market: Jim Andrews, WPKX/
Scott to become Zoo’s Nat'l Dir./R&B Promo. Springfield, MA; K.C. Danlels, KRMD/
WZ0U deb 33 Shreveport; Scott Mateer & Art Reed,
| ST hears former WBLS/INY PD Ray Boyd WMSl/Jackson, MS; Carl P. Maytield, WSIX/
290 deb 29 will be named Dir./Programming for Radio Nashville; Tim Wall & Darren Wilhite, WIVK/
wi0Q One, which owns UCs WWIN-AM & FM/ Ko !
Baltimore and WOL & WMMJIDC. * Small Market: Walter Brown, WKNN/Bilox,
PWRPIG MS; Dale Carter, WYNG/Evansville, IN;
w JMO ga::ne Dlx\:/rgg\éL/\éVI/Mo?tgr;wogez, AL; Bob
- uchesne, angor, 0 L]
WHYT } Arbitron Flags Rself ‘ Lombardl, KOOV/Copp%ras Cove, TX.
WHHH An Arbitron snafu has industry pundits
HOT1 02 16'1 3 wondering whether the ratings giant will delist _ ]
itself from the New York spring book! KFOGISF, which has evolved into a
I KHTK Seems Arbitron sponsored a prominent progressive AOR under new PD Greg Solk
| PWR 1 0 6 6 booth at last month’s New York Black Expo in apd. cons.ultant SBR, has solidified its new on-
;_ order to heighten awareness of the ratings air lineup:
' KKFR 14 process among blacks and Hispanics. Only * Station vet Dave Morey, who recently
problem: UC WRKS was the exclusive took over for M. Dung in mornings,
KOY'FM 12'8 sponsor of the event! continues in that slot.
FM102 25-21 Arbitron spelied out the unfortunate * MD Rosalie Howarth rejoins the station
| development in a lengthy Page 5b notification, after a brief maternity leave and will do
KWOD 30-26 explaining it had “no prior knowledge that 10:30am-1pm.
attendance was not open to other stations" * Former KZAPISacramento mainstay Jon
| 93Q add and saying it “regrets having participated” in Russell returns to KFOG to do 1-5pm.
| WCKZ add the event. . ESEGISac:aTentSO 9personahty John
rappone takes 5-9pm.
| :JCB:: aa:: * KBAC/Santa Fe, NM PD Bill Evans, a
25-year radio vet, grabs 9pm-1am.
KKXX deb 28 R"Mb'es ¢ David T. remains in overnights.
:;lTTGdiib:i%s On the other coast, WNEW-FMINY
* KRBE/Houston morning man Paul Barsky joins continues to restructure its morning show
KGOT deb 38 WCXR/Washington for wakeups. under host Richard Neer. Now dubbed (drum
WKSS 36-30 e z:pg::r‘:{:?):sc:?s:g?tpim?:;i:;m d.of::r::\::s roll, please . . .) “The Richard Neer Show,” it
KHFI 21-18 with PD Ron Atkins. includes former overnighter Marty Martinez,
K106 37-35 HOT * After six years, KRAK-FM/Sacramento morn- new (and former) overnighter Ken Dashow,
KF95 24-20 ing co-host Dave Hewitt exits. . and News Dir. Donna Fiducia. 'NEW vet Jim
* WZOU/Boston APD Jerry McKenna will han- Monaghan produces the extravaganza, which
PWR1 02 37-33 die MD duties and may hire a music coordinator to re- al .
so features a nationally known character
KPS' 35_31 place RCA-bound Carmen Cacciatore. | called T.C o wil . .
* KYQQ (Hot Country 106.5) became Wichita's -C. and will uttimately include a sports
B0OSS97 32-31 HOT third FM Country outtet Friday (7/17). GM Mike Ball guy (on-air audition begins this week) and a
KPXR 39-36 is looking for a PD and some staffers. comedian.

¢ B106/Ft. Wayne, IN ups John O'Rourke to
OM and Trey Alexander to PD. -
* Nolte Communications Corporate OM Jon Elvis Watch, Take 16

Wallin will handie the PD duties at CHR WZOK/Rock-

ford and will not repiace exiting PD Sean Phillips. ST hears Elvis Duran’s trip to Noble HQ
However, MD/night rocker Chris Kelly may relinquish last week was a successful one. Duran should
ic duties to a soon-to-be-hired afternoo son- Ly .
e e el be the next KBEQ/KC PD — if the fine points
e WAQQ/Charlotte night rocker Steve Meade of a deal can be hammered out.
~— who'd been PD at the CHR earlier — exits. If not, insiders tell ST that ex-KHTK/St.
* KFQX/Abilene PD/MD/morning man Jay Louis PD Brian Bridgman is the next choice.
Shannon will do momings at KZIifLubbock white at- Ah, but wasn’t that ex-Hot 97.7/San Jose PD
tending school at Texas Tech. Ken Richards spotted in the KBEQ hallways?

Continued on Page 22

WHAT DO.....KIIS, KROQ, KPWR, KQLZ, WRBQ, KOY, KMEL, KFOG, KNBR, KITS,
KRQR, WNEW, WHTZ, WALK, WGN, WGCI, WBBM, WVAZ, WHYT, WW.J, WJR,
WIOQ, WUSL, KSHE, WKBQ, KQRS, KLXK, KSTP, WMAL, WAVA, WBCN, WGST,
WAPW, WBZZ, WMXP.....And over 1,000 other stations.....HAVE IN COMMON?

They do business with U.S. Tape & Label! WHY?

v Because we're the BEST in the bumper strip, window label business. We have to be!
g Don't listen to “Product Pitches”! T

i Do call anyone above for their experience U.S. Tape & Label
Z"‘”" on our quality, service & price .... Saint Louis. Vissouri

©1992 Interscope Records Then call us.....314-423-4411

Home of the TRAVELING BILLBOARD*
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"Sex On Wheelz'

From the album “SEXPLOSION,"
the lead track from the
Paramount Pictures release

‘COOL WORLD"

J |
/|

WITH THE THRILL KILL KUI

[ i, |

*

MY LIF]

“Throw it on and watch your
phones rev up! Freak Street
Mix jams, if you're a hot
crossover station like Y-95."

Jamie Hyatt
PD - Y-95/Phoenix

“Definitely one of those great
edge records that comes along
once in a while -

don’t miss it!”

Chuck Field

MD - KSFM/Sacramento

“‘Sex on Wheelz’ is way over
the speed limit and heading for
#1

K0Z-MAN

MD - KKXX/Bakersfield

NOW ON 31 CHR REPORTERS
INCLUDING:

FM102 add 27

KWOD 25-21

WNVZ

KBEQ

KKFR

KOY-FM

099.5

WAAL add  KYYY add
K106 add  KMGZ add
WZYP add  KKXX deb 27
WAPE add  KISR deb 33
KYRKadd  KXKT deb 29
WJAD add ~ WPST 34-30
WFHT add ~ ..AND MANY MORE!

o NEW ROCK CHART €D

eBreaking Qut At Clubs, 2
Alternative And College g
Radio! g

eMassive Video TV ]

© 1992 Interscope Records

Exposure!

STREET TALK.

Continued from Page 20

} Stern Watch, Take 22 {

Pending the outcome of a meeting this
week by Sandusky's Board of Directors,
KEGL/Dallas could be thisclosg to inking
Howard Stern to a deal.

Meanwhile, there’s still no confirmation
when/if Stern will be on in Cleveland. The Free
World minus one claim Metroplex Classic
Rock WNCX will be Howard’s next conquest,
but the station continues to deny the rumors.

in other Stern news, superstation WWOR-
TV has cancelled Howard's TV show after two
years, citing budgetary concerns. And . . . the
morning mouth makes his first appearance on
the new "“Tonight Show” this Friday (7/24).
Perhaps Stern will shed some light on the deal
ST hears he's struck with New Line Cinema,
otherwise known as the home of the Teenage
Mutant Ninja Turtles.

Veteran AOR programmer Dave Logan,
who's been laying low since being fired by
WNEW-FM/NY last July, has surfaced in
Chicago at Talk WLUP (AM). Logan’s acting as
a “production consultant,” helping the station
gear up for syndication.

Name Is The Fame
Of The Game
ST has learned that former KEGL/Dallas
PD Joel Folger is a candidate for the KRXX
(93X)/Minneapolis PD gig. However, GM
Steve Woodbury told ST there are at least
three other currently employed PDs vying for

the post. He hopes to make someone an offer
within the next week or two.

Meanwhile, WGTZ/Dayton's PD derby is in
full swing. Ex-Y107/Nashville PD Louis
Kaplan winged in for an interview last week.
ST hears KEGL/Dallas APD Jimmy Steal
likewise will have made the trip by the time
you've finished this sentence. And . . . a last-
minute posting from ex-WPLJ/NY Creative Dir.
M.J. Kelli may put him in the running.

A self-described “civil rights crusader” is
hopping mad over a popular morning feature at
KCLB/Palm Springs, CA. Andrew Exler, a

Rumbles, Pt. 1l

* KSMB/Lafayette, LA elevates APD/moming
man Bobby Novasad to PD and hires Kurt Kruzer —
MD/afternoons at KBOZ/Bozeman, MT — as MD.

* New CHR KISK (102 Kiss)Fayetteville, AR
debuts under PD Ken Wall. KISK operates under an
LMA with Country KKIX.

* AC WCVU/Naples, FL ups moming man John
Conrad to PD.

* New CHR WBLZ (2106.7)Evansville, IN plans
to sign on August 1 under PD Jamie Richards.

* WKXX/Gadsden, AL bows with a CHR format
under PD Steve Casey.

* Ex-WCTK/Providence PD Dan Meaney be-
comes PD at KCTR/Billings, MT.

* KPXR/Anchorage MD/night rocker Scott
Dwyer and morning man Scott Dooley will exit at
month's end.

* Former KIKX/Colorado Springs APD/MD Coy-
ote McCabe takes afternoon duties at KAFX/Lufkin,
TX.

® Former KKBQ/Houston and Q105/Tampa
morning man Cleveland Wheeler surfaces working
with Saul Foos & Associates in Chicago between
gigs.

* Oops! in last week's front-page photo, R&R
misidentified WWSW (3WS)/iPittsburgh's calls and
format, which is Gold.

www-americanradiohistorvy com
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Where The Rubber
Meets The Road

he rubberneckers 'n’ steel-belted radicals at Inter-
Tscope Records vulcanized all competition for Promo

Item O’ The Week honors, plying selected program-
mers with custom keychains/plastic snap-shut condom car-
rying cases that'd been emblazoned with the label's logo,
the phrases '‘Sex On Wheelz”’ and Thrill Kill Kult —
which, not coincidentally, happen to be the title 'n” artist of
the single they're working — and a rather tiresome admoni-
tion to ‘‘drive safe.’’ Bonus points awarded for the cases be-
ing reusable, even if their contents aren't ‘

N

paralegal who specializes in filing discrimination
tawsuits against California businesses, is
threatening to lodge a formal FCC complaint
over a bit called “Men Are Scum,” which
features women calling in with he-done-me-
wrong tales.

“l am shocked and outraged that your
station would even consider this blatant male-
bashing and sexism,” Exler wrote the station.
“l demand you immediately remove or change
the current content of this program.”

However, KCLB officials apparently aren’t
too concerned about Exler’s threat — the bit
remains on the air.

} Hats In Ring ‘

For PD Derbies

At presstime, ST heard that CHR Q102/

Philly was talking about replacing McMann In
The Morning with KMJQ/Houston APD/
afternooner Smokin’ Tony. Word is that
KMJQ is looking at Hot 105/Miami afternooner
Rick Party to fill the Smokester’s airshift if he
departs. ST hears Party also is being courted
by WGCIi/Chicago for nights, as is KKFR/
Phoenix afternooner SuperSnake.

} Jam Out Of The Jar ‘

KSOL (Wild 107)ISF lived up to its
moniker recently when it gave away tickets —
which it allegedly did not possess — to
crosstown KMEL's trademark Summer Jam
concert and announced the artist lineup before
KMEL even hit the air with the official roster.

KMEL quickly responded by filing an
injunctive lawsuit against United Broadcasting,
naming KSOL GM Scott Fay, PD Bob

Continued on Page 24
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JUMMER 15
ALMOST

[IVEH

PHTW oMY TH

Y15 IT GETTING HOTTER?

"SOMETIMES LOVE JUST AIN'T ENOUGH™

WITH DON HENLEY

AC Breaker @
Out of the Box 115 CHR Adds
AOR Track Debut @)
AOR #1 Most Added

JODECI

"COME AND TALH TO ME®

R&R CHR P
2300 Plays BDS
Album Double Platinum

Stress Rotation

1
ELTON JORN

"THE ONE™
R&R CHR O
ACO-©O
2400 Plays BDS

Album Gold
Active Rotation

afia5 JORDAN

"10U DON'T HAVE TO REMIND ME™

AOR BREAKER
TRACK P

......

STREET TALK.

Continued from Page 22

Mitchell, afternooner Jo Jo Wright, and 50
“John Does” as defendants. More legal action
to follow? No comment from KSOL about the
incident.

Knoxville metro Country simulcast WNOX
& WJFC (Double 99) segues to NAC. The two
stations will use the “Smooth Edge” label and
combine NAC, soft Jazz, and New Age with
some crossover material.

The 17th annual Upper Midwest Conclave
in Minneapolis (7/16-19) set a new
attendance record with 875 paid registrations.
All the meetings were well attended, especially
the keynote address by FCC Chairman Al
Sikes. He spoke of the Commission's AM
Improvement Program, pending ownership
rules change, the need for a strong, expanding
radio business, and pledged aggressive
enforcement of payola/plugola rules on a case-
by-case basis.

The WOR Network plans to charge an
unprecedented “'six-figure fee” for the rights to
air its “Gene Burns Show” in Boston. Net Dir.
Rich Wood says the levy is justified by
Burns's long-running success at WRKO/
Boston and the unspecified additional
programming the web will provide to its
Beantown affiliate.

Burns's network show will become
available in Boston when his 'RKO contract
expires (November 1). Wood said he is
currently talking to all three Boston Talk
outlets: 'RKO, WHDH, and WBZ. He's also
chatting with five suburban stations that could
cover the market with a simulcast.

While WRKO would like to retain Burns, it
faces a scheduling conflict. Burns's syndicated
show airs in afternoon drive — current home
of the Jerry Williams Show.

Body Count's “Cop Killer” has become
fodder for Country radio, as a loosely
organized effort is taking shape to create a
groundswell of support for local police
departments. KYNG/Dallas is distributing blue
ribbons throughout the city. (Listeners are
encouraged to tie the ribbons on car antennas,
mailboxes, etc.)
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e Mereury moves Dallas  college.

;\-;‘V \o.v.oo.ca.o g b T
~ DeBosier into the
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«Derek Shulman upped to Atco Records Chairman.
i <Columbia Records spins Paul Rappaport to VP/Artist _
Development, Kid Leo to VP/AOR, and Jim ODelBakzo to

VP/Album Promotion.

«Lyndon Abeli rings in as KWK/St. Louls PD.
+Westwood One acquires NBC Radio Networks for
$50 Million.

«Dan Vallie promoted to VP/Programming at EZ Broadcasting.

+Michael Spears joins Service Broadcasting as VP.
«Dave Anthony named Program Manager for KHOW/Denver.

b4

«Chariie Cook hired as Asst. PD for WHNNew York
«Evening jock Gene Knight takes on KFMB-FM (B100)/
San Diego Production Director duties.

KZLAJ/L.A. moming man Ken Cooper read
the song's lyrics and followed with an editorial
in support of police. And the Seattle-based
Broadcast Programming Group has sent a
memo to its Country clients urging, ‘'Let's
mobilize Country radio in support of police
officers.”

Cox Talk outlet WIOD/Miami has been
sued over a parody song featured on its
annual “Best Of Neil Rogers’’ CD. The two
creators of “The Ballad of Pee-Wee" allege
that WIOD used the ditty without their
permission. 'lIOD counters that the pair gave
their “verbal permission” to use the tune,
which aired repeatedly on Rogers’s show
without complaint from the duo.

The federal copyright infringement suit,
which also names Rogers as a defendant,
seeks unspecified damages. WIOD GM
Michael Disney says the station made no
money off the CD, which was produced to
raise funds for a local homeless shelter.

David Geffen and Barbra Streisand are
slated to receive the 1992 Commitment To
Life Award from AIDS Project Los Angeles.
Geffen has made two million-dollar donations
to AIDS organizations in the last year.

All our best to former KLIF/Dallas MD, ex-
KINT/EI Paso owner, and former KROQ (AMY
L.A. PD Jim Tabor in his fight with cancer.

Similar get-well wishes to KISS/San
Antonlo APD/middayer Tom “‘T-Bone’’
Scheppke, who was injured this past weekend
in a freak home accident. Tom had a nasty
run-in with an electrical line, which caused him

-to take a 20-foot tumble off a ladder. He

landed on his head, breaking his collarbone
and fracturing his skuil.
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Early Believers:

Q105
WENZ
WKRZ
96STO
KSND
KLUC
FM104
KISR
KLYV

AOR Track: @)
New Rock #12

the first single from &

From the new album Change Everything

175021-5385-2/4) ﬂ]

. . | .
Produced by Gil Norton ® Management: John Reid for JPR management RECORDS ~ © 1952 A&M Records. lnc. All ights reserved
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APRIL 29th, THE SKIES ABOVE LOS ANGELES WERE
FILLED WITH FIRE.

Within days, clean-up started.

JUNE 6th, THE SKIES ABOVE LOS ANGELES WERE
FILLED WITH SONG...

as 25 choirs from South Central Los Angeles joined forces with the
Hollywood Bowl Orchestra to become VOICE OF THE CITY
and record “Stand And Be Proud.”

JULY 29th, WILL BE THE RADIO PREMIERE OF
“STAND AND BE PROUD?” (TuE OFricIAL REBUILD LA ANTHEM.)

The same burning, passionate
conviction that sparked that

5 TA N D urban disturbance has been

1 redirected into a stirring,
evocative proclamation of

inner-city pride and self-
worth.

This song is not just about
Los Angeles. It’s the Voice
Of The City... any city...
your City.

“STAND
AND BE
ROUD”
Available On:

MAXI HOME
CASSETTE | VIDEO

(72392-75333-4) (72392-75333-3)

(All artist and publishing royalties as well as
record company profits will be donated to
REBUILD LA.)

PRODUCED BY BOB EZRIN

VIDEO DIRECTED BY NIGEL DICK
FOR PROPAGANDA FILMS

WiwWW-arericantadiehistorv.com
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Meyers PD At
CFNY/Toronto

Classic Rock CJAY/Toronto PD
Stewart Meyers has been named
PD of crosstown New Rock outlet
CFNY. He replaces Reiner
Schwartz at the Key Radio Limited
station.

“I've worked with Stewart for
over 10 years,” CFNY GM Vince
DiMaggio told R&R. “He has
strong abilities in music and peo-
ple, and he’s going to bring them to
CFNY.”

Meyers told R&R, “[CFNY] has
a lot of heritage that needs to be
realized. The three things that I
promise everybody are that the
lights will be on, there will be a fire
in the chimney, and it’s going to be
a damn exciting station by Christ-
mas.”

In other station news, crosstown
CKFM morning man Humble
Howard replaces Scott Turner in
mornings. Also, afternoon driver
Don Berns exits the station.

T )

KRTH

Continued from Page 3

punch lines. He’ll play lots of music
and be entertaining at the same
time.”

Morgan told R&R he leaves
crosstown KMPC on excellent
terms. “It was an amicable par-
ting. [Owners] Gene and Jackie
Autry, [Golden West President/
GM] Bill wWard, and [PD] Len
Weiner will remain good friends
[of mine] ... I'll be rooting for
them from the visitor’s dugout.

“In many ways, leaving KMPC
is like leaving home. My daughter
was a year old when I started there
. . . next week she begins college. I
enjoyed the significant portion of
my lifetime that was spent there
and I hadn’t planned on leaving.”

Morgan’s crosstown move reu-
nites him with K-Earth consultant
and “Boss Jock” pioneer Bill
Drake. “The station’s kicking ass
right now,” Morgan said. “The
whole thrust of the station is aimed
at the on-air product. Today, that's
indeed rare.”

Two weeks prior to Morgan’s ar-
rival, former fellow “Boss Jock”
the Real Don Steele — most recent-
ly at crosstown Gold KCBS-FM —
will join K-Earth in afternoon
drive. Current afternoon personali-
ty Mucho Morales will exit.

“Robert W. and Don are real
pros and make the format sound
the way it should,” Phillips said.

Dilbeck

Continued from Page 3

Peters Entertainment Company,
where he served as music super-
visor for the “Batman” sound-
track, as well as “Rain Man,”
“Tango & Cash,” and “Gorillas In
The Mist.”

His industry experience also in-
cludes Sr. VP/Film & Special Pro-
jects for CBS Records, West Coast.
While there, Dilbeck produced the
“Top Gun” soundtrack. He also
served as musical consultant for
the “Footloose” soundtrack while
he was VP/A&R West Coast for Co-
lumbia Records.

Spring ARBs

Continued from Page 1

Record-Setters

In other major markets, WIL/St.
Louis had its best spring book in 11
years, and WDSY-AM & FM/Pitts-
burgh set a record for a “Steel Ci-
ty”” Country station with a 7.1 12+.

Several CHRs — many of them
dance-oriented — resurged, in-
cluding KMEL/San Francisco,
WBBM-FM/Chicago, WXKS-FM/
Boston, KKLQ-AM & FM/San Di-
ego, and WBZZ/Pittsburgh.

There were other success
stories: both Chicago Urbans went
up. NAC KBLX/Berkeley-San
Francisco rose substantially in a
highly fragmented market, New
Rock WHFS/Annapolis topped a
three share in both Baltimore and
Washington, and New Rock
WFNX/Boston moved from 20th to
14th place.

In Philadelphia, morning man
Howard Stern (on WYSP) widened
his lead over archrival John DeBel-
la of WMMR. Stern moved up to a
10 share (12+), compared to
DeBella’s 5.5.

National Spots
Continued from Page 3

ment next year, but notes, “we’re
not expecting '93 to show remarka-
ble growth.”

At KRG, Olds said the fourth
quarter is also pacing strongly,
“but that’s based on so little at this
point that it really doesn’t mean
anything.”

1992 has seen a reversal of last
year’s trend, when Top 10 markets
enjoyed national spot growth as
other markets suffered through a
general decline. This year, the Top
10 markets are suffering an even
greater dropoff in national spot
business than the industry as a
whole.

Olds said the long-term solution
is to build new business and in-
crease pressure on spot inventory.
“When demand catches up, it will
drive costs-per-point up rapidly,”
he said.

Both KRG and Interep have in-
vested heavily in new business de-
velopment efforts. They’ve lately
begun joint presentations with CBS
Radio Representatives and the
RAB to sell major advertisers on
radio. “That’s how you turn this
around long term,” Olds said.

Martin

Continued from Page 10

Martin commented, “I’'m very
pleased that Jay appreciates the
level of experience that I can bring
to this job. We’ve worked together
[at WDAE] and think alike in
many areas. Jay was PD before
Tom, and the two have built a
steamroller that continues to gain
momentum. My plan is to do more
of what we've been doing.”

Martin started his career in 1965
at WFLA. He had stints at WLCY
and WDAE, where he was PD for
three years. Martin also operates a
radio/TV commercial production
company.

Ownership

Continued from Page 1

According to one senior FCC
staffer, the idea of phased limits
was put forth by Sikes’s office. The
Chairman’s Chief of Staff, Terry
Haines, declined to comment on
that assertion, saying the owner-
ship issue is ‘‘too much in flux”’ and
“people are talking about a lot of
proposals.”

More Specifics

The plan has won the tentative
support of the Commission’s two
Democrats, James Quello and Er-
vin Duggan. An aide to Commis-
sioner Sherrie Marshall said his
boss needs to see more specifics
before reaching any conclusions
about the proposal.

Commissioner Andrew Barrett
told R&R he was unaware of the
step-increase plan. He continues to
support the NAB’s proposal to
scale back the pending limits to 25
AM/25 FM national and two AM/
two FM local — with licensees per-
mitted to invest in five additional
stations as long as those properties
are controlled by a minority in-
vestor.

The FCC’s willingness to con-
sider gradual expansion of the
ownership limits reflects the Com-
mission’s pragmatic desire to
avoid a confrontation with such
powerful lawmakers as Rep. John
Dingell (D-MI) and Sen. Ernest
Hollings (D-SC), who feel the pend-
ing limits would lead to excessive
concentration of radio ownership
and squeeze out would-be minority
broadcasters.

A key Capitol Hill staffer said
Democratic lawmakers might be
able to live with the incremental
approach because they believe
“there’ll be a Democrat in the
White House who can undo it be-
fore it gets to 30-30.”

However, public interest com-
munications lawyer Andrew
Schwartzman, an outspoken critic
of the pending ownership rules, dis-
missed the phase-in approach as
“window dressing,” and said he
would go to court to block imple-
mentation of such a plan.

June Revenues
Continued from Page 1

With the exception of the West
Coast, all regions are seeing im-
provement in national business.
Several regions have recovered
from a slow first quarter to show
national sales revenue growth on a
year-to-date basis.

Year-to-date results for the first
half of 1992 show local business up
5%, national down 7%, and total
cashup 2%.

Trapp

Continued from Page 10

secondary markets as a last-gasp
measure,” Trapp noted. “We’ve
got a major signal in a major mar-
ket with all the resources of a well-
funded company.”

Trapp joins KMXX after a brief
stint at Capricorn. Prior to that, he
spent several years at the Hard Re-
port. He previously was PD at
KZEL/Eugene, OR.

waana americantadiohistory com

Format-Tuned Receivers

Continued from Page 1

display the station’s call letters or
some other designated identifier on
an LCD screen. The screen would
also include an -eight-character
display of the format identifier.

FM stations with RBDS encoders
(more than two dozen are already
in experimental use across the
country) would transmit their for-
mat and logo information constant-
ly. In fact, they would be able to
change them at will, allowing a sta-
tion to switch from its normal
“TOP 40” LCD display to
“OLDIES” for a weekend Gold
show. The RBDS encoders would
also allow the FM stations to trans-
mit digital data services, such as
weather, traffic, and paging.

For AM stations (an AM version
of RBDS is in the works, but not yet
a certainty) and non-RBDS FM
stations, receivers could also incor-
porate a programmable chip (ID-
Logic B) with data on the location,
call letters, and format of every
AM and FM station in the U.S.
Chipmaker PRS would contract
with one FM in every market to
transmit local updates to the chips.
“There are a lot of [group owners]
across the country who would be

very interested in doing that to
make sure their AMs are properly
represented,” noted Robert Un-
macht, President of M Street
Corp., which provides the station
data to PRS.

“It’s going to take off very quick-
ly,” said EIA Consumer Electron-
ics Group VP Gary Shapiro. He ex-
pects the NRSC standard to be
adopted by year’s end, with manu-
facturers introducing RBDS-
equipped receivers in 1993.

It’s not clear how much RBDS
would add to the cost of receivers,
since that would depend on
whether a particular model in-
cludes options such as paging, and
the ID-Logic B chip.

For FM stations, the cost of add-
ing an RBDS encoder is estimated
at $10,000 to $15,000.

Ballots on the proposed RBDS
standard are being sent to all
NRSC members (about 280 broad-
casting companies and electronics
manufacturers) by August 1, with
replies due by September 30. Non-
members may obtain information
from NAB Science and Technolo-
gy, (202) 429-5300, or Tom Mock of
EIA’s Consumer Electronics
Group, (202) 4574976, but are not
permitted to vote. However, any
broadcasting company is eligible
to apply for NRSC membership.
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AATINGS

12+ SPRING ‘92 ARBITRON RESULTS
e —

Chicago

wi '92
WGN (Misc) 8.8
WGCHFM (UC) 6.8
WBBM-FM (CHR) 5.0
WUSN (Ctry) 4.7
WWBZ (AOR) 4.0
WVAZ (UC) 3.9
WBBM (News) 4.0
WJJD (Nost) 3.4
WLIT (AC) 3.7
WJMK (Gold) 2.9
WXRT (NR) 3.8
WLUP-FM (AOR) 3.0
WNUA (NAC) 3.2
WLS-AJF (Talk} 3.7
WLUP (Talk) 3.2
WMAQ (News) 2.5
WCKG (CR) 2.6
WPNT (AC) 2.5
WKQX (AC) 2.3
WOJO (Span) 1.8
WNIB (Clas) 1.7
WTMX (AC) 2.2
WIND (Span) 1.1
WSCR (Sports) .9

Boston

wi '92
WXKSFM (CHR) 58
WBZ (N/T) 59
WRKO (N/T) 7.4
WMEX/WMJX (AC} 5.3
WBCN (AOR) 54
WODS (Gold) 4.6
WSSH-FM (AC) 4.3
WZ0U (CHR) 59
WZLX (CR) 3.6
WHDH (Talk) 4.9
WBMX (AC) 4.4
WVBF (AC) 4.3
WCRB (Clas) 2.5
WFNX (NR}) 1.8
WBOS (AC) 1.9
WPLM-A/F (BBnd) 2.7
WCDJ (NAC) 1.5
WCGY (AOR}) 1.6
WEEI (Sports) 2.4
WILD (UC) 1.9
WAAF (AOR}) 2.1
WXKS (BBnd) 2.6
WOKQ (Ctry) 6
WSSH (Span) —

San Diego

wi ‘92
KSON-AJF (Ctry) 8.3
KFMB-FM (AC) 50
XTRA-FM (NR) 45
KKLQ-A/F (CHR) 4.9
KSDO (N/T) 5.1
KJQY (AC) 5.4
KGB (CR} 53
KIOZ (AOR) 3.2
KYXY (AC) 4.1
XHTZ (CHR) 35
KFMB (N/T) 3.6
KIFM (NAC) 3.6
KPOP (BBnd) 3.9
XHRM (UC) 1.3
KFSD (Clas) 3.1
KBZS (Gold) 20
KCLX (CR)* 3.0
KCBQ-FM (Gold) 2.6
KNX (News) 1.4
KFI (Talk) 1.4
XLTN (Span) 1.8
XEMO (Span) 1.5
XTRA (Sports) 1.8
KCBQ (Gold) 1.4

* Formerly KSDO-FM

Sp '92
6.9
6.3
5.5
5.4
5.3
5.1
5.0
4.8
4.6
4.4
3.5
2.7
2.5
2.5

Sp '92
7.6
5.7
5.7
5.6
5.4
4.8
4.5
4.4
4.2
4.2
4.0
3.6
3.6
2.9
2.8
2.6
2.3
1.9
1.8

_._._._._.
MNwwWwo o

San Francisco
wi ‘92 Sp '92
KGO (N/T) 8.4 7.7
KMEL (CHR) 4.6 5.6
KNBR (Tatk) 3.4 4.5
KCBS (News) 4.9 4.4
KSAN (Ctry) 3.7 4.0
KOIT-AJF (AC) 43 38
KFRC (Nost) 45 35
KIOIl (AC) 3.3 3.5
KITS (NR) 2.5 3.2
KBLX-A/F (NAC} 1.9 3.0
KSOL (CHR) 2.8 2.9
KABL-A/F (AC) 3.2 2.8
KKSF (NAC) 2.7 2.7
KRQR (AOR} 2.5 25
KKHFAJF (Clas) 2.3 2.2
KSFO (Gold)* 1.5 2.2
KBAY (AC) 2.3 2.1
KDFC-A/F (Clas) 2.2 2.1
KOFY (Span) 2.0 1.9
KFOG (AOR) 1.8 1.8
KFRC+FM (Gold) 15 1.7
KSJO (AOR} 1.5 1.7
KHQT (CHR}) 1.8 1.5
KBRG (Span) 1.4 1.4
KYA (Gold)* 1.3 1.3
KDIA (UC) .8 11
KEZR (AC) 9 1.1
KJAZ (Jazz) 1.2 11
KNEW (Ctry) 1.2 1.1
KOME (AOR}) 1.4 11
KARA (Gold) 1.0 1.0
KDBK/KDBQ (AC) 1.8 1.0
*KSFO & KYA simulcast a majority
of thew programming.
% T

Nassau-Suffolk

wi '92
WALK-AJF (AC) 5.4
WBLI (AC) 4.5
WCBSFM (Gold) 4.1
WXRK (CR) 4.7
WBAB (AOR) 5.1
WCBS (News) 4.3
WHTZ (CHR) 3.8
WYNY (Ctry) 3.0
WFAN (Sports) 3.0
WOR (Talk) 4.3
WPLJ (CHR) 2.8
WPAT-FM (B/EZ) 3.7
WABC (Talk) 3.5
WLTW (AC) 2.4
WMXV (AC)* 4.0
WKJY (AC) 2.6
WINS (News) 2.5
WNEW-FM (AOR} 3.3
WQCD (NAC) 1.5
WDRE (NR}) 1.7
WGSM (BBnd}) 2.1
WMJC (AC)** 1.8
WRKS (UC) 2.4
WHLI (BBnd) 3.5
WQHT (CHR) 31
WBLS (UC) 1.3
WNEW (Nost) 1.0
WRCN (AOR) 9
WNCN (Clas) 1.1
WQXR-FM (Clas) 1.6
WPLR (AOR) 5

* Formerly WNSR
* *Formerty WCTO

Sp '92
55
5.2
5.0
50
4.5
4.1
4.0
3.8
3.1
3.0
2.9
2.8
2.8
2.8
2.7
2.5
2.2
2.2
2,2
21
2.1
21
2.1
2.0
2.0
1.7
1.7
1.4
1.3
1.3
1.0

© 1992 Arbitron. May not be
quoted or reproduced without prior
written permission from Arbitron.

Philadelphia

wi'e2  Sp'92
WUSL (UC) 71 6.9
KYW (News) 8.4 6.6
WYSP (CR) 59 6.5
WPEN (Nost) 5.5 6.4
WMMR (AOR) 6.2 5.5

WEAZFM (AC) 6.0 5.3
WOGL-FM (Gold) 3.8 5.1

WYXR (AC) 42 51
WXTU (Ctry) 43 49
WEGX (CHR) 49 46
WIOQ (CHR) 35 43
WMGK (AC) 36 4.3
WWDB (Talk) 48 3.9
WDASFM (UC) 34 36
WIP (Sports) 34 28
WFLN (Cias) 29 24
WKSZ (AC) 24 21
WEAZ (AC) 1.0 1.1
WOGL (Gold) 5 11

e

Dallas-Ft. Worth

wi '92 Sp '92
KSCS (Ctry) 99 95
KVIL-AIF (AC) 5.6 6.4
KPLX (Ctry) 6.5 58
KJMZ (UC) 57 56
WBAP (Ctry) 4.3 53
KKDA-FM (UC) 4.7 4.5
KTXQ (AOR}) 4.7 4.3
KYNG (Ctry)* 3.1 41
KLRX (AC) ’ 3.9 3.8
KRLD (News) 38 34
KDMX (AC) 24 3.4
KEGL (CHR}) 35 31
KOAI (NAC) 2.5 3.1
KLUV (Gold) 2.4 2.9
KZPS (CR) 2.8 2.7
KKDA (UC) 2.0 2.5
KLIF (N/T) 2.6 2.5
KLTY (CC) 2.5 2.5
KESS (Span) 1.8 2.4
WRR (Clas) 2.0 2.0
KCDU (CR) 1.9 2.0
KHVN (Rel} 1.7 1.9
KAAM (Nost) 2.0 1.6
KDGE (NR) 2.0 1.5
KJZY (AOR} 2.6 1.4
KODZ (Gold) 1.8 1.2
KSSA (Span) 1.4 1.0
KU (N/'T) 6 1.0

* Formerly KRSR (AC)
Baltimore

wi '92 Sp '92
WBAL (N/T) 7.2 9.5
WPOC (Ctry) 8.9 8.7
WLIF (AC) 71 7.3
WXYV (UC) 6.1 6.3
WWMX (AC) 54 5.6
WQSR (Gold) 57 53
WIYY (AOR) 55 52
WERQ (CHR) 4.6 4.7
WHFS (NR) 2.4 3.7
WBSB (AC) 2.8 3.2
WWIN-FM (UC) 2.7 3.1
WCBM (N/T) 4.3 2.8
WITH (BBnd) 2.6 2.4
WWIN (UC) 1.9 1.8
WGRX (CR) 1.9 1.7
WPGC+FM (CHR) 1.8 1.7
WWDC-FM (AOR) 2.4 1.7
WCAO (Rel) 1.2 16
WTOP (News) 1.3 1.5
WRBS (Rel) 1.0 1.3
WRQX (AC) .9 11

Detroit
Wi ‘g2 Sp '92
WJR (Talk) 83 88
WILB (UC) 63 6.8
WWWW (Ctry) 50 6.3
WHYT (CHR) 46 51
WWJ (News) 62 46
WJOI (AC) 4.4 4.3
WKal (AC) 44 43
WMXD (UC) 31 4.1
WLTI (AC) 47 40
WXYT (Talk) 48 40
WOMC (Gold) 38 39
WLLZ (AOR) 45 37
WNIC (AC) 35 37
WJZZ (Jazz) 3.1 3.6
WCSX (CR) 32 32
CKLW (BBnd) 30 29
WRIF (AOR) 35 2.9
WDFX (CHR) 25 21
WQRS (Clas) 28 21
WDZR (AOR}* 8 20
CIMX (NR) 20 1.7
* Formerly WXCD (NAC)

Anaheim-

Santa Ana
wi ‘92 Sp '92
KBIG (AC) 54 57
KOST (AC) 42 5.4
KLOS (AOR} 54 52
KRTH (Gold) 43 48
KFi (Talk) 43 46
KROQ (NR) 33 45
KIS-A/F (CHR) 57 4.4
KABC (Talk) 37 39
KLSX (CR) 30 37
KXEZ (AC) 3.1 35
KQLZ (AOR) 23 30
KPWR (CHR) 39 27
KCBS-FM (Gold) 241 2.6
KNX (News) 23 26
KFWB (News) 23 25
KTNQ (Span) 25 25
KIKF (Ctry) 20 23
KMPC (Sports)* 27 23
KTWV (NAC) 38 23
KLVE (Span) 19 22
KKHJ (Span) 1.3 21
KEZY (CHR) 15 1.8
KKGO (Clas) 18 18
KZLA (Ctry) 2.1 1.8
KOCM & KSRF(NR) .7 1.4
KKBT (UC) 19 1.2
KSKQ-FM (Span) 3 11
KNAC (AOR) 1.0 1.0
KWVE (Rel) 9 10

* Formerty Nostaglia-formatted

Format Legend

AC-Adult Contemporary, AOR-Al-
bum Oriented Rock, BBnd-Big
Band, B/EZ-Beautiful/Easy Listen-
ing, CC-Contemporary Christian,
CHR-Contemporary Hit Radio, Clas-
Classical, CR-Classic Rock, Ctry-
Country, Gold-Oldies, Jazz-Jazz,
Misc-Miscellaneous, NR-New Rock,
N/T-News/Talk, Rel-Religious,
Span-Spanish, Sports-Sports, Talk-
Talk, UC-Urban Contemporary.

Washington, DC

wi'92  Sp'92
WPGC-FM (CHR) 8.8 8.6
WMZQ-AJF (Ctry) 6.1 7.6

WKYS (UC) 43 57
WGAY (AC) 50 54
WRQX (AC) 39 44
WMAL (N/T) 49 43
WASH (AC) 32 41
WHUR (UC) 29 38
WTOP (News) 37 36

WWDC-FM (AOR} 4.0 3.6
WJIFK-FM (Misc) 3.0 3.3

WHFS (NR}) 2.9 3.0
WMMJ (UC) 4.0 3.0
WGMS-FM (Clas) 2.9 2.9
WJZE (NAC) 1.1 2.8
WLTT (AC) 3.0 2.6
WXTR (Gold) 3.2 2.6
‘WCXR (CR) 3.3 25
WOL (UC) 1.7 2.0
WWDC (BBnd) 1.2 1.6
WWRC (Talk) 2.1 1.3
WIYY (AOR) 1.3 11
WAVA (Rel} 19 1.0
St. Louis

wi ‘92 Sp 92
KMOX (Talk) 18.7 19.0
WIL (Ctry) 6.7 9.0
KSHE (AOR) 7.3 8.4
KMJM (UC) 7.0 7.3
KYKY (AC) 51 56
KSD (CR) 5.2 5.4
KEZK-FM (AC) 4.8 4.2
WKBQ (CHR) 48 36
KLOU (Gold) 48 34
KFUO (Clas) 2.6 2.8
WKKX (Ctry) 28 28
WRTH (Nost) 1.6 2.1
KATZ-FM (UC) 1.4 2.0
KHTK (CHR) 2.1 1.8
KXOK (UC) 1.5 1.7
WFXB (AC)* 1.6 1.6
WCBW (Rel) 7 1.5
KUSA (Ctry) 1.3 1.3
KATZ (UC) 1.4 1.2
KASP (Sports) 8 1.1
KFXB (AC)* 1.0 11
KRJY (AC) 1.8 1.1
WESL (Rel) 7 11
WIBV (Talk) 1.2 1.1
WEW (BBnd) 2.3 1.0

*KFXB and WFXB simuicast a majority
of their programming.

Pittsburgh

wi '92 Sp '92
KDKA (N/T) 120 131
WDVE (AOR) 9.7 104

WWSW-AJF (Gold) 8.8 9.4
WDSY-A/F (Ctry) 6.3 71

WBZZ (CHR) 53 59
WSHH (AC) 61 58
WAMO-FM (UC) 58 50
WTAE (Talk) 56 46
WLTJ (AC) 52 45
WJAS (BBnd) 42 40
WVTY (AC) 41 37
WRRK (AOR) 29 36
WMXP (CHR) 41 33
KQV (News) 20 20
WMBS (AC) 12 1.2
WPIT-FM (Rel) 8 11

WAWW ametrteantadiehietorvy-com
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MUSIC

Roxette’s Third: One From The Road

or their forthcoming third album, Roxette offer

something different from their customary, highly

produced sound. Although “Tourism — Songs
From Studios, Stages, Hotelrooms & Other Strange
Places” was recorded while the band was on tour, the
disc’s 16 cuts indeed include studio and live recordings, re-
makes of their hits, and many new songs. Keyboardist
Clarence Ofwerman produced, as usual.

The disc sports a live version of
“It Must Have Been Love” as well
as a studio remake of the song
that’s described as having a
“down-home, country-funk” feel.
Other live cuts include the hits
“Joyride,” “Things Will Never Be
The Same,” and “The Look.” Ex-
pect EMI/ERG to have the disc in
stores on October 6.

Sinead Pulls Up Covers

Sinead O’Connor’s third album
(“Am I Not Your Girl?”’) will re-
portedly be a collection of big band-
backed cover versions of songs
O’Connor “really cares about.”
Producer Phil Ramone recorded
the set nearly live in New York.

According to the Santa Monica,
CA-based ICE newsletter, among
the songs O’Connor essays on the
Ensign/Chrysalis/ERG LP are the
Billie Holiday classic ‘“Gloomy
Sunday,” Astrud Gilberto’s ‘“How
Insensitive,” and the innuendo-
soaked “My Heart Belongs To
Daddy.” The lead track is set to be
a radically revamped version of
Tammy Wynefte's “Success Has
Made A Failure Of Qur Home.”
The disc is due on September 14.

Stevie B’s Epic Effort

Stevie B co-produced his Epic
debut, “Healing,” with Glenn Guti-
errez. Among the 11 songs is a Di-
ane Warren composition, ‘“Kiss
The Tears Away.” Other titles in-
clude ‘“Prayer” and the lead track
(“Pump That Body”’), which is set
to go to radio August 10. The album
— B’s fourth full-length effort —
should be in stores on August 25.

Straits To PPV

Warner Bros. act Dire Straits is
set to perform a pay-per-view TV
special from the Arenes De Nimes
in Provence, France on September
29. The World Concert Network
(which brought Rod Stewart to
PPV on Valentine’s Day) reports
the two-and-a-half-hour ‘Dire
Straits Live: Rendezvous With The
Sultans Of Swing” will air at 9pm
and midnight EDT. Media Ameri-
ca is syndicating the radio simul-
cast.

Too Much Joy’s ‘Mutiny’

Too Much Joy’s third Giant al-
bum (“Mutiny”’) was produced by
William Wittman. Among the
disc’s highlights are a version of
“Starry Eyes,” originally recorded
by UK power-popsters the Rec-
ords; and a song called “In Perpe-
tuity,” the first two lines of which
are lifted verbatim from the
group’s Virgin publishing contract.

Other songs include “Sin Tax,”
“Unbeautiful,” and the lead track
(“Donna Everywhere”), which
should arrive August 4. The full CD
is due September 1.

Cole-Powered ‘Car’

Jude Cole co-produced his forth-
coming third album, “Start The
Car,” with James Newton Howard.
Among the musicians on the LP
are Lee Sklar, Jim Keltner, Bill
Payne, and Jeff Porcaro. Howard
contributes some keyboards, and
Sass Jordan provides backing vo-
cals, as do Damn Yankees mem-
bers Tommy Shaw and Jack
Blades. Cuts include ‘Worlds
Apart,” “Tell The Truth,” and
“First Your Money (Then Your
Clothes).”” The title track is set to
go to radio August 4, and the full
Reprise CD should hit the streets
August 25.

Chicago Star
On Hollywood Blvd.

Atlantic act Chicago was set to
receive a star on the Hollywood
Walk of Fame on July 23 at
11:30am.

David Cassidy Returns

David Cassidy’s Scotti Bros.
debut (“Didn’t You Used To Be
...") was produced by Eric
“E.T.” Thorngren. The First
A.M.E. Church Choir backs Cassi-
dy on “One True Love,” and
Treana Morris of labelmates Tag
duets on “I'll Never Stop Loving
You.” Apart from a cover of Dee
Clark’s ‘‘Raindrops,” Cassidy
wrote most of the 10 songs with his
wife, Sue Shifrin. “Treat Me Like
You Used To,” is set to go to radio
August 17. The LP should hit the
streets on August 11.

Bono Does Elvis!

Two weeks back (R&R 7/10), we
reported that — in addition to the
veritable galaxy of stars on the
Epic Soundtrax soundtrack to
“Honeymoon In Vegas” — an as-
yet-unidentified act would perform
a version of Elvis Presley’s “Can’t
Help Falling In Love.” Now we
know it’s Bono, backed not by U2,
but by his own voice and bits of
Presley’s speaking voice.

SCREEN SCENE

he forthcoming "“Twin Peaks
T— Fire Walk With Me" film is

said to be a “prequel” to
"Twin Peaks,” the controversial
1990 ABC-TV series created by
David Lynch and Mark Frost. The
Warner Bros. soundtrack should
hit stores August 11, and New Line
Cinema is set to open the Lynch/
Frost-CIBY production on August
28.

Several actors reprise their TV
roles, including Dana Ashbrook,
Sheryl Lee, Peggy Lipton, Kyle
MacLachlan, James Marshall, and
Lynch himself. New to the cast are
Dennis Hopper, Moira Kelly, and
Harry Dean Stanton. As previously
noted (R&R 9/13/91), David Bowie
has a small part as an FBI agent,
while Chris 1Isaak appears at
greater length as another FBI
agent. Neither performs music.

On the other hand, Lynch played
a prominent role on the soundtrack,

New ‘Twin Peaks’ Film Soundtrack Set

David Lynch — multimedia man.

writing music on one cut (“The Pink
Room"), lyrics on several others,
and even playing percussion on
two tracks. These two (“A Real In-
dication” and “The Black Dog Runs
At Night") are credited to Thought
Gang and feature vocals and music
by Lynch's musical collaborator,

Angelo Badalamenti, who arrang-
ed and orchestrated most of the
tracks.

Julee Cruise also reprises her
on-screen role as the vocalist in the
roadhouse band, singing a new
song, "Questions In A World Of
Blue." She sang on the last “Sound-
track From Twin Peaks" record, and
Lynch and Badalamenti produced
her WB solo disc, "Floating Into
The Night.” (“Falling,” the lead
track from that record, used the
same music as the instrumental
“Twin Peaks" theme.)

Noted balladeer (and Blue Hori-
zon/Sire/WB recording artist) Jim-
my Scott sings Lynch's lyrics to
“Sycamore Trees.” If WB releases
a lead track, it will be either “A Real
Indication,” Cruise's “Questions,” or
an edit of the title theme, which — in-
cidentally — is not the same as the
TV show's theme.

www-americanradiohistorv.com
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Jimmy Page’s

rior o his joining the Yard-
Pblrl:ls ard then formeng Lad

Zeppelin, Jimmy Page was
a much-in-demand London session
guitarist. Due in stores this month
from Sony Music Speclal Prod-
ucts, "Jimmy's Back Pages — The
Earty Years" collects 22 tracks that
feature Page's fretwork for hire cnoa
single GO,

Taken from the origina master re-
cardings, the selactions ranga from
major hits (Donovan's “Sunshine
Superman™). to obzcuritles  that
Page wrote, produced, and played
on {"Moondreams" by Les Fleurs
Ca Lys, whose members, inc-
dentally, included future Starship
bassist Pele Sears]. VWhile thers
have bean several bootleg albums
that anthologized Page's early ses-
sion wark, this is the first legitimate
LP of this nature.

While none of the tunes included
on this album came oul under
Page's own name, tracks by the
Blue RAondos, the First Gear, the

P et
e
e ey LS

'8 MONDAY, AUGUST 3

.\ 1966/ Comedian Lenny Bruce dies of a
drug overdose

1971/ Paul McCartney announces the
formation of Wings.

TUESDAY, AUGUST 4

1966/ John Lennon remarks that the
Beatles might be more popular than
Jesus Christ. Ensuing uproar results
in mass burnings and bans of the
group's music,

%1970/ Jim Morrison is charged with pub-

: lic drunkenness when he's found

COLLECTOR'S CORNER

Sessions Revisited

Nmmy Page — sessian man.

Primitivas, the Lancastrians,
Wayne Gibson & The Dynamic
Sounds, Gregory Fhillips, the
Authentics, and Mico all carry the
guitarist's stylish sonic stamp. (Be-
fora Mico ever sang with the Velvat
Underground, Page co-wrote the
B-side of her first single with Imme-
diate Isbel ownerfolliing Stones
manager Andrew Loog Oldham. )
Along with five pages of liner
notes, the package reprints early
Metody Maker articles touting the
teenage Page as a rising talent, as
well 85 a previously unreleased
Yardbirds photo.

1973/ Stevie Wonder slips into a coma
after his car crashes into a logging
truck. He regains consciousness four
days later, but head injuries rob him
of his sense of smell

1988/ The Traveling Wilburys — Baob
Dylan, George Harrison, Jeft

Lynne, Roy Orbison, and Tom

Petty — embark on a mini-tour pri
or to releasing their first album
1989/ U2 bassist Adam Clayton is ar-
rested for pot possession at his Dub-

lin"home

passed out on an elderly woman's | Born: Vinnie Vincent 1955

doorstep in LA
1984/ Phil Colling marries Jill Tavel-

David Crosby — resting his case.

WEDNESDAY, AUGUST 5

1957/ “American Bandstand” makes its.
network debut.

1967/ Pink Floyd releases its first album,
“The Piper At The Gates Of Dawn.”

1975/ Stevie Wonder inks a $13 million
deal with Motown, marking the
richest record contract to date.

1983/ Atter sleeping through most of his
trial, David Crosby is sentenced to
eight years in prison for drug and
firearms possession.

R

FRIDAY, AUGUST 7

1974 J. Gells Band vocalist Peter Wolf
marries actress Faye Dunaway.
1986/ Paul McCartney refutes author Al-
bert Goldman's claim that John
Lennon was homosexual. “If John
were gay you'd think he'd have made
a pass at me at least once in 20
years.”
Rodney Croweit 1950, Bruce
Dicklnson (iron Maiden) 1958

SATURDAY, AUGUST 8

1970/ Janis Joplin buys a headstone for
her inspiration, biues legend Bessie
Smith, who had been buried in an
unmarked grave.

1975/ Hank Willlams Jr. falls down
Montana's Mt. Ajax, permanently
scarring facial tissue around his eyes.

Born: David “The Edge" Evans (U2)

1961

SUNDAY, AUGUST 9

1969/ Charies Manson and his
"followers™ begin their murder spree
in California. Manson later claims he
was inspired by “secret messages”
that he heard on the Beatles’
“White Album.”

Borm: Whitney Houston 1963

Born:

—Paul Colbert

g
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FORMATS

ALTERNATIVE PROGRAMMING
Mickey Briggs  (800) 231-2818
Super AC

" ALT. & THE LOST CIVILIZATION Tequila
BOYZ I} MEN/End D! The Road
INDIBO GIRLS/Galikco
SHAKESPEAR'S SISTER/Stay

ADDED
TLlll.,

WEER

Country Alternative

CONFEDERATE RAILROAD/Jesus And Mama
ALAN JACKSON/Love's Got A Hold On You

C. LeDOUX w/8. BROOKS Whatcha Gonna Do...
TIM MENSY This O Heart

5
BONNEVILLE

Ford Colley » (800) 631-1600
AC Mix

GLENN FREY/'ve Got Mine
K.D. LANG/Constant Craving

BHOADCAST PHOGHAMMING
Tom Casey o (800) 426-9082

Super Country

CONFEDERATE RAILROAD/Jesus And Mama
FORESTER 8ISTERS/ Got A Date

CDLLIN RAYE/n This Life

RONNA REEVES/What If You're Wrong

RICKY VAN SHELTON/Wear My Ring Around Your Neck
TRISHA YEARWOOOMWrong Side Of Memphis

Hot Z Format

FAITH NO MORE Midiite Crisis
GENE818/Jesus He Knows Me

SPIN DOCYORS/lee Miss Can't Be Wrong

CONCEPT PHODUCTIONS
Dick Wagner o (800) 783-3454

Concept 1 AC

BRAYAN ADAMS/Do | Have To Say The Words
BEACH BOYSHat Fun In The Summertime
HOWARD JONES Tears To Tell

JENNIFER WARNES/Rock You Gently

Concept 4 Country

TRACY BYRO/That's The Thing About A Memory
HOLLY DUNN/As Long As You Belong To Me

C. LeDOUX w/8. BROOKS /Whatcha Gonna Do . .
RICKY VAN SHELTON Wear My Ring Around Your Neck
TRISHA YEARWOOD Wrong Side Of Memphis

JONES SATELLITE AUDIO
Phil Barry e (800) 766-3251

AL
BRYAN ADAMS/Do | Have To Say The Words

Country

C. LeDOUX w/G. BROOKS Whalcha Gonna Do . .
COLLIN RAYEAN This Life

TRISHA YEARWDOD Wrong Side Of Memphis

SATELLITE MUSIC NETWORK
Robert Hall » (800) 527-4392

Classic Rock
GEORGE HARRISON/Taxman
ELYON JOHN Runaway Train

Real Country

MARY-CHAPIN CARPENTER/ Feel Lucky
ALAN JACKSON/Love's Got A Hoid On You
UITTLE TEXAS/You And Forever And Me

DAN SEALS/When Love Comes Around The Bend

Starstation

BEACH BOYS8Hot Fun tn The Summertime
CELINE DIONNothing Broken But My Heart
GENEBIS/Jesus He Knows Me

UNISTAR
Chris Kampmeier « (805) 294-9000

Hot Gountry

ALAN JACKSON/Love's Got A Hold On You

C. LaDOUX w/G. BROOKS/Whatcha Gonna Do..
COLLIN RAYEAN This Lite

RICKY VAN SHELTONWear My Ring Around Your Neck|
TRISHA YEARWOOD Wrong Side Of Memphis

Unistar Country

RODNEY CROWELL/What Kind Of Love
SAMMY KERSHAW Yard Sale

DOUG STONE Warning Labels

BEORGE STRAIT/So Much Like My Oad

Adult Rock & Roll
LINDSEY BUCKINGHAM/Wrong
ROGER OALTREY/Days Df Light
INXS Heaven Sent

U2/ven Better Than The Real Thing

55.9 miflion households
Patti Galluzzi
Director/Music Programming

Weeks On

VHi

VIR TS 0N
41.8 million households
Sal LoCurto, VP/Programming & Scheduling
Norman Schoenfeld, VP/Program
& Artist Development

| ADDS

[FIVESTAR_

PEARL JAM/Jeremy (Epic)

OAMN YANKEES/Don't Tread On Me (WB)
HOUSE OF PAIN/Jump Around (Tommy Boy)
IROM MAIDENWasting Love (Epic)
CRACKER Happy Birthday To Me (Virgin)

|EXCLUSIVES |

BLACK CROWES /Thorn In... (Def AmericanReprise) . 2

INX8/Heaven Sent (Atlantic) . ................. 4
MEGADETH/Symphony Of Destruction (Capitol) . . . . .
PEARL JAM/Jeremy (Epic) . ............... ADD

[HEAVY ]

TOM COCHRANE Life Is A Highway (Capitol) . ... . 77

CURE Friday I'm In Love (Fiction/Elektra) .. ... ... 17
GUNS N’ ROSES /November Rain (Geffen) ... ..... 9
MICHAEL JACKSON/Jam (Epic) . . ............. 4
MADONNA This Used To Be My Piayground (Sire/WB) 5
METALLICA Wherever | May Roam (Elektra) . ... .. 10
GEORGE MICHAEL /Too Funky (Columbia) . .

NIRVANALithium (DGC) ....................
RED HOT CHILI PEPPERS Give It Away (WB) . . .. 20
U2 /Even Better Than The Real Thing (IslandPLG) . ... 7

ALICE IN CHAINS Would (Epic) .............. 6
FAITH NO MOREMidlite Crisis (Slash/Reprise) .. .. 9

SOUP DRAGONS Divine Thing (Big LifeMercury) ... 9
TEMPLE OF THE DOG Hunger Strike (A&M) . .... 8

| STRESS

EN VOGUEGiving Him Something... (Atco/EastWest)
JODECI/Come And... (Version 1) (Uptown/MCA)

L7 Pretend We're Gead (Slash) . . .
ME PHI ME/Sad New Day (RCA) .. . . ... ..
0ZZY OSBOURNE/Mr. Tinkertrain (Epic Assoclated) .
SHANESPEAR'S SISTER/Stay (London/PLG) .. 70
TESLA/Song & Emotion (Live) (Geffen) . .
TLC/Baby, Baby, Baby (LaFace/Arista)
TOAD THE WET SPROCKET/All | Want (Columbia) . . 9

@ o

[}

|ACTIVE |

TORI AMOS/Crucity (Atlantic) .. .............. 9
BEASTIE BOYS/So What'cha Want (Capitol) . . . . .. 12
DAMN YANKEES Don't Tread On Me (WB) ... .ADD
GENESI8/Jesus He Knows Me (Atlantic) . ... ... ... 2

HOUSE OF PAIN/Jump Around (Tommy Boy) . . . ADD

INDIGD GIRLS Galikeo (Epic) . ... ............ 6
ELTON JOHN/The One (MCA). . ..... ... ... .6
KISSA Just Wanna (Mercury) .. ... ............ 7
RICHARD MARX Take This Heart (Ver. II} (Capitol) . . 9
JON SECADA/Just Another Day (SBKERG) .. .. ... 6

BRUCE SPRINGSTEEN/S7 Channels... (Columbia) .. 4
TECHNOTRONIC {/YA KID K/Move This (SBK/ERG) . 3

LON 1]

LINDSEY BUCKINGHAM Wrong (Reprise) .. .. .. 10
CRACKER Happy Birthday To Me (Virgin) . . . .. .ADD
GALACTIC COWBOYS/'m Not Amused (OGC) . . . .. 3
HELMET/n The Meantime (Interscope) .. ... .. ... 4
IRON MAIDEN Wasting Love (Epic). . ... .. .. ADD

MATERIAL (8SUE What Girls Want (Mercury) . .. 5
MEN/Church Of Logic, Sin & Love (Polydor/PLG) . ... 4
SLAUGHTERReal Love (Chrysalis/ERG) ... ... ... . 5

BRUCE SPRINGSTEEN/57 Chanrels... (Columbia) .. 3

MARIAH CAREY'll Be There (Columbia) . ... ... .. 6
EN VOBUE/Gving Him Something... (Atco/£astWest) . 4
ELTON JOHN/The Cne (MCA). . ............... 6
MADONNA/This Used To Be My Playground (Sire/WB) 2
RICHARD MARX /Take This Heart (Capitel) . . .. .. .. 8
GEORGE MICHAEL/Too Funky (Columbia) . . .. .. .. 6

VANESSA WILLIAMS,Just For Tonight (Mercury) . .. 9

| HEAVY

TOM COCHRANE Life Is A Highway (Capitol) . . . . .. 8
COVER GIRLSWishing On A Star (Fever Epic) . . ADD
GENESIS/Jesus He Knows Me (Atlantic) .. ... ... 7
MICHAEL JACKSOM/Jam (Epic) .3
K.D. LANG/Constant Craving (SireWB) . .. .. ... 15
ANNIE LENNOX Why (Arista). .. ............. 14
JON SECADA/Jusl Another Day (SBK/ERG) ...... 18

BEACH BOYSHo! Fun In The Summertime (Brother). . 7
JOE COCKER/Now That The Magic Is Gone (Capitol) . 2
BILLY RAY CYRUS8/Achy Breaky Heart {Mercury) . .. &
GLENN FREY/'ve Got Mine (MCA) .. ... ... . .1
NICKY HOLLAND/Lady Killer (Epic) ............ 4
INDIGO GIRLS Galiteo (Epic) . .. ..
AL JARREAU Blue Angel (Reprise)
DAVID SANBORNBang Bang (Elekra) ... ....... 2
RICHARD THOMPSOM/ Misunderstood (Capitol) . . . 2
TOAD THE WET SPROCKET/All | Want (Columbia) ADD
U2 Even Better Than The Real Thing (Island/PLG) .... 3

["ARTIST OF THE MONTH |

SANTANA Right On (PolydorPLG). . .......... .. 4

Information current as of July 21.

T H E

13 million households

Les Garland,
VP/Programming
John Robson, Director/

MUSICTELEVISION w1, programming

YOUCONTROL
ww

1 TLC/Baby, Baby, Baby (LaFace/Arista)

2 EN VOGUE/Giving Him... (Atco/EastWest)

3 JODEC)/Come And Talk.. (Remix) (Uptown/MCA)
4 KRS KROSS/Jump (Rufthouse/Columbia)

5 LUKE/Breakdown (Luke)

6 HOUSE OF PAIN/Jump Around (Tommy Boy)

9 7 JODECI/Come And Tatk To Me (Uptown/MCA}
— 8 OAS EFXMic Checka (Atco/EastWest)

4 9 DJ QUIK/Jus Lyke Compton (Profile)

— 10 SPICE 1/Weicome To The Ghetto (Triad/Jive)

Most requested for the week ending July 17,

@ N N W e

CONCERT PULSE
Avg. Gross
Pos. Artist {in 000s)
1 GRATEFUL DEAD $1562.6
2 GENESIS $1144.6
3 JIMMY BUFFETT $582.3
4u2 $493.4
SERIC CLAPTON $480.9
8 VAN HALEN $324 4
7 CURE $291.2
8 METALLICA $264.8
9 RUSH $239.8
10 GARTH BROOKS $223.3
11 0ZZY OSBOURNE $221.5
12 HAMMER $204.0
13 BRYAN ADAMS $177.9
14 GEORGE STRAIT $164.8
15 HANK WILLIAMS JR. $146.3
New Tours
Among this week’s new tours
TORI AMOS SOPHIE B. HAWKINS
BEASTIE BOYS JOE PUBLIC
DEF LEPPARD ELTON JOHN
MELISSA ETHERIDGE MR. BIG
The CONCERT PULSE is a weekly compu
terized report ranking each artist by their
average box office gross reported per
venue. Courtesy of Polstar. a publication
of Promoters’ On-Line Listings, (800) 344
7383, or in California (209) 224-2631.

JTNN

THE NASHVILLE NETWORK
53.9 million households
Lyndon LaFevers,
Video Program Administrator
Weeks On

| HEAVY

JOHN ANDERSON/When It Comes To You (BNA) .

BELLAMY BROTHERS/Cowboy Beat (Bellamy Bros.) . 10
CLINT BLACK/We Tell Qurselves (RCA) . .6
BROOKS & OUNN/Boot Scoatin’ Boogie (Ansta) ....8
MARY-CHAPIN CARPENTER/ Feel Lucky (Columbia) . 2
MARK CHESNUTT'tt Think Of Something (MCA) . . .8
BILLY RAY CYRUS/Could've Been Me (Mercury) ... 3

BILLY DEANBilly The Kid (SBK/Liberty) ........ 10
JOE OIFFIE/Ships That Oon’t Come In (Epic) ... .. 16
OIXIANA/That's What I'm Working On Tonight (Epkc) . 6
VINCE BILLA Still Believe In You (MCA) .. ... .. ... 6
ALAN JACKSON Midnight In Montgomery (Arista) . 74
SAMMY KERSHAW Yard Sale (Mercury). . ... . ... 8

TRACY LAWRENCE Runnin' Behind (Atiantic) . ... . 4
LITTLE TEXAS/You And Forever And Me (WB) . .. .. 7
REBA McENTIRE The Night The Lights... (MCA) . . . 16
LORRIE MDRBAN/Something InRed (RCA) ... . ... 7
PIRATES DF THE MISSISSIPP1/Too Much (Liberty) . 7
M. STUART & T. TRITT/This One’s Gonna... (MCA) . 9
AARON TIPPINA Wouldn't Have It Any Other... (RCA) . 7
MICHAEL WHITE Familiar Ground (Reprise) . . .. .. 8
MICHELLE WRIGHT Take It Like A Man (Arista). . . 20
DWIBHT YOAKAM/The Heart That You... (Reprise) . 73

L ADDS

MARK COLLIE/Even The Man In The Moon... (MCA)
REBECCA HOLDEN/The Highway Runs Bath Ways {Curb)
MARTINA McBRIDE That's Me (RCA)

COLLIN RAYEAn This Life (Epic)

JACK ROBERTSON/Bootie Bumpin’ Dancin’ Fool (SOR)
SAWYER BROWN/Cafe On The Corner (Curb)

SHENANOOAH Hey Mister (I Need This Job) (RCA)
DOUG STONEMWarning Labels (Epic)

Information current as of July 20.

CM 1T

COVNTRY MUSIC TELEVISION
16.2 million households
Tracy Storey, Programming Manager
Bob Baker, Director/Operations

LW TW

1 LORRIE MORGAN/Something In Red (RCA)

2 BROOKS & DUNN/Boot Scootin’ Boogie (Arista)
3 BILLY OEANSIlly The Kid (Liberty)

4 M. STUART & T. TRITT/This One’s.. (MCA)

5 CLINT BLACKMWe Tell Qurseives (RCA)

6 MARK CHESNUTTA'll Think Of... (MCA)

7 MICHELLE WRIGHT/Take It Like A Man (Arista)
—- 8 AARON TIPPINA Wouldnt Have It.. (RCA)

— 9 TRACY LAWRENCERunnin' Behind (Atlantic)
5 10 OWIGHT YOAKAM/The Heart Thal. (Reprise)

e R

| HEAVY

SAWYER BROWN Cate On The... (Curb) . . PICK/ADD
PAM TILLIS/Shake The Sugar Tree (Arista) . .. . . . ADD
MARY-CHAPIN CARPENTER Feel Lucky (Columbia) . 4
BELLAMY BROTHERS/Cowboy Beat (Bellamy Bros) . 72
VINCE GILLA StiH Believe In You (MCA) BREAKOUT/7

|HOTSHOTS |
MNMRSMMM"W&STOYN(BNA) R 4
HARKCOLUE/EMTMManInTheMm..(MCA)...2

~

aA D~ = w

RS S

Weeks On

COLUN RAYEMn This Lite (Epic) . .. ........ .. .. 2
LIONEL CARTWRIGHT/Be My Angel (MCA) ... .. .. 3
RADNEY FOSTER/Just Call Me Lonesome (Arista) . .. . 3
OLAMOND RIONowhere Bound {Arista) . .. ........ 3

HOLLY DUNN/AS Long As You Belong To Me WB). .. . 6
BILLY RAY CYRUS/Couid ve Been Me (Mercury) . . . . 6
TIM MENSY/This OF Heart (Giant). ... ... ..... ... 7
TRISHA YEARWOOD Wrong Side O1.. (MCA) .. . ADD

| ADDS

REBECCA HOLDEN/The Highway Runs Both Ways (Curb)
MAC McANALLY/The Trouble With Diamonds (MCA)
SAWYER BROWN/Cate On The Cormer (Curb)

PAM THLIS/Shake The Sugar Tree (Arista)

TRISHA YEARWOOD/Wrong Side Of Memphis (MCA)

Heavy rolation songs receive five piays per day. Hot Shots
receive four plays per day. Breakout Videos and Picks
(Pick Hits of the Week) receive an exira play above heavy
rolation per day. All Top 10 videos also receive heavy
rolation.

Information current as of July 22

BRITAIN

W Tw
11 JIMMY NAIL/Ain't No

Doubt
2 SNAPRhythm Is. A Dancer
3 SMART E'S/Sesame’s Treet
4 PRINCE & N.P.G./Sexy
MF/Strollin’
— 5 MADONNA/This Used To Be
|My Playground
6 6 URBAN HYPE/A Trip To
Trumpton
9 7 SHAMENASI. (Love Sex
Intelligence)
— 8 ROY ORBISON/ Drove All
Night
4 9 ERASURE/Abba-Esque (EP)
— 10 WAS (NOT WAS)/Shake
Y_our Head
Moving Up
MICHAEL JACKSON/Wha Is It
SOPHIE B. HAWKINS Damn | Wish | Was
Your Lover
DINA CARROLL/Ant No Man
SIMPLY RED/Your Mirror
NIRVANA/Lithium
SIOUXSIE & THE BANSHEES/Face
To Face
BRYAN ADAMS/All | Wart Is You
SUNSCREEM/Love U More
KRIS KROSS/Warm It Up
SHAKESPEAR'S SISTER'Goodbye
Cruel World

Courtesy Chart Informaton Network

—— TNy 3

AUSTRALIA

w Tw

4 1 DIESEL/Man Alive

3 2 FRENTE/Ordinary Angels
(Clunk EP)

5 3 RICK PRICEMHeaven Knows

1 4 ROCKMELONS/That Word
(LOVE)

2 5 LISA EDWARDS.Cry

G 6 INXSHeaven Sent

9 7 WEDDINGS, PARTIES,
ANYTHING Father’s Day

7 8 GIRLFRIEND/Take it From Me

8 9 RADIO FREEDOM Can Feel It

10 10 YOTHU YINDI/Djapana

Most Added

MARGARET URLICHBoy 'n The Moon
ANGELS/Tear Me Apart
DIESEL/One More Time

Top 10 Australian records from playlists of 3
Triple M-FM/Melbourne, FOX-FM/Melboume,
96 FM/Perth, SA-FM/Adelaice, 2-DAY/Syd-
ney, 2 Triple M-FM/Sydney, MMM-FM/8ris-
bane, B105/Brisbane, FM-104.7/Canberra.
and 2 KIX 106/Canberra

CANADA

w W

1 1 GELINE DION/f You
Asked Me To
2 2 LOVE & SAS/Don't Stop Now
COREY HARTBaby When | Call
Your Name
4 KIM MITCHELL/America
HAYWIRE Buzz
6 ACOSTA RUSSELL/Deep In
My Soul
10 7 TOM COCHRANE/Mad
Mad World
5 8 MERYN CADELLThe Sweater
6 9 K.D. LANG/Constant Craving
— 10 BLUE RODEOQ/Los! Together

Most Added

STAN MEISSNERAt's No Secret
BLUE RODEO/Lost Together
INFIDELS/Shaking

S
w

L ]
o

Top 10 Canadsan CHR hits courtesy
The Record (416) 533 9417

—nann amevricanradiohistaory com
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JOEL DENVER
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WORKING IN THE ‘BODY BUSINESS’

co

Winning Is A Cume Thing

While ratings success is usually judged by AQH
shares, a growing number of CHR GMs and PDs are now

more concerned with TSL than with maintaining a healthy

cume.

By design, CHR’s a cume-
dependent format, playing all of a
market’s mass appeal hits and
drawing its music — and listeners
— from other stations in the mar-
ket. So has concentration on TSL
instead of cume hurt CHR? Three
successful programmers believe
that’s the case.

Tracy Johnson

“The way to enjoy Arbitron suc-
cess in CHR is to attract a larger
cume,” states newly arrived
KKLQ (Q106)/San Diego PD Tracy
Johnson. Drawing on his recent ex-
perience as a consultant with Alan
Burns & Associates, Johnson con-
tinues, “There’s a general misun-
derstanding of how to extend TSL.
The only way to do that is to in-
crease your core, and for that to
happen you need a large cume. The
idea is to convert your cume into
fans of your station — get them to
say, ‘It's my favorite.” These are
your P1 or core listeners. As this
group increases, the TSL follows.

66)

The way to enjoy
Arbitron success in
CHR is to attract a

larger cume.
—Tracy Johnson

199

“But you should be aware that as
your cume increases, the TSL
could go down. This occurs be-
cause many of the new cume are
what we call P2 or P3 listeners.
They’re not core yet and don't con-
vert to P1s overnight. But once you
have and hold the cume, you con-
vert more of them to P1 listeners.”

Johnson sees too many stations
skipping a step in the cume-build-
ing process, trying instead to in-
crease TSL through cosmetic
means. “When the TSL goes down,
they panic and change things im-
mediately. Some of the most com-
mon overreactions include:

¢ Slowing current rotations,
which means increasing gold. No
matter what you do, you can't es-
cape the repetition label listeners
hang on CHR. You just have to live
with it.

« Softening middays with more
ballads. It's a big mistake to
change your product without
changing your image. You're not
addressing listener expectations.
They tune in for one thing and get
another.

Tracy Johnson

¢ Scheduling an emergency audi-
toriumn test. That test will tell you
some old Journey hits and ‘Stair-
way To Heaven’ still test great.
That’s fine, but they don’t match
the listeners’ expectations. It's a
faulty strategy to test this type of
music.

¢ Implementing a TSL promo-
tion. In 1992, you can’t buy market
share. You can attract attention for
a short period with a promotion,
but that won’t increase TSL.

““The only way to increase TSL is
to make the station important to
the listeners. You have to convert
them into fans. [Strategic Re-
search President] Kurt Hanson
showed me that a CHR cumer
spends an average of three to five
hours listening a week. But a P1 lis-
tener is worth 15-20 hours a week to
the same station. The only way to
get from point A to point B is to
have top-of-mind awareness. The
catch is you can’t do that until you
have the cume to start with.”

Regarding the cume-building
process, Johnson says, ‘‘The mis-
take stations often make is adver-
tising a benefit rather than an im-
age. Look at McDonald’s. Most of
their advertising is directed toward

image. They promote new prod-
ucts, but even those are consistent
with their image. Radio doesn’t
have the continuity in their mar-
keting or give listeners a chance to
develop a loyalty because the
message and the product are
always changing.

“The reason for this inconsisten-
¢y is bad training and direction
from management, who have com-
plicated the issues by confusing
PDs about what’s realistic for a
CHR to accomplish. It’s tough out
there, but a lot of money can be
made being a top-rated 12-34 sta-
tion. Getting involved in the com-
munity is the best way to make
non-listeners aware of your station.
But do things consistent with the
format and the expectations of the
audience you already have.”

Instead of focusing on demos,
Johnson suggests, ‘“Program to
lifestyles and psychographics.
CHR can be mass appeal, but you
can't make 35+ listeners tune in
just for the music. They may like
or tolerate the music, but you've
got to get them somewhere else
and that place is in the community.
I really believe the variety we all
seek is now found on the pushbut-
tons of car radios. That's why a
station offering a bit more variety
is likely to begin attracting P2/P3
listeners — especially younger lis-
teners — who will soon become P1
cume.”

Barry Witherspoon

Unlike many small market PDs,
WSTO (96STO)/Evansville, IN’s
Barry Witherspoon doesn’t have to
wrangle for cume-building tools.
“Management has always believed
in heavy marketing with TV, bill-
boards, T-shirts, and basically
whatever else we’ve needed. We're
on top in cume and have been that
way for almost a decade.

“If we’re going to be honest with
ourselves, our job as PDs is to get
results for the clients to keep them

HAVE TAXI, WILL TRAVEL — When Tori Amos came to town, KHOP
(FM104)/Modesto, CA AM producer Moon Trent was glad to give her a
quided tour.

NTEMPORARY HIT RADIO
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Reach Out And Touch

Building a large cume base — and maintaining it — is a
key factor behind a healthy ratings profile. To cover the

bases, try to:

® Convert occasional listeners to core cume
® Promote image, top-of-mind awareness

® Avoid overreacting to a TSL dip

® Limit reliance on forced-listening contests
® Increase air talent’s street visibility

coming back. Having a huge curme
allows your station to draw more
proactive and active listeners to an
event or a client than a station with
a larger TSL but lower cume,
which is the case with many niche
CHRs.

Barry Witherspoon

m{

The more people
who come into your
store — your station

— the bigger the
potential for higher

ratings.

—Barry Witherspoon

m

“If you have a good airstaff dedi-
cated to the format and your goals,
get them out as often as possible
where there are people and where
you can expose your calls. Handing
out bumper stickers, T-shirts, or
just pressing the flesh all work
toward personalizing your station.
If you've been active and on the
streets, I guarantee folks will tune
in your radio station. They may be
first-time listeners, return lis-
teners, or part of your regular
cume, but they will tune in. Then
it’s a matter of whether they like
the product.”

Witherspoon also advances some
sound thinking when it comes to
analyzing your station’s perfor-
mance. ‘“‘Radio stations are popu-
lated by reactionary people. Some
go off the wall over ratings wob-
bles. I suggest you stick to your
guns, go with what works, and ap-
ply common sense and creativity
to make your station more appeal-
ing to a wider group of people.
That’s how you win. If you've taken
any economics courses, you know
that the more people who come into
your store — your station — the
bigger the potential for higher
ratings.”

Steve Rivers

WXKS/Boston PD Steve Rivers
refers to formatic history when he
discusses the necessity of a healthy
cume. “CHR has always been a
cume-driven format. [Former
CHR] WABC/New York once car-
ried cume of over 6 million book af-
ter book, year after year. While it’s
noble to improve TSL, we're in the
body business first. TSL will take
care of itself.

Like Johnson, Rivers isn’t a big
fan of staging promotions to gener-
ate TSL. “Forced-listening or TSL
contests are becoming less effec-
tive all the time. If you create
enough market noise — in our case
with the recent Kiss 108 Concert, an
event that’s now 14 years old —
you'll see a huge spike in cume and
hopefully in AQH. Market noise
can also include a marketing effort
such as a [Film House] ‘Direct TV’
campaign or other major market-
ing vehicle.”

Getting into the great demo de-
bate, Rivers blames much of the
format’s problems on Arbitron and
the unrealistic demos he and his
peers are asked to deliver. “Arbi-
tron has been around since 1940,
measuring 15 minutes worth of lis-
tening. That's simply outdated.
Now that Arbitron has the whole
ballgame to themselves, they have
a responsibility to look at their own
system. For example, blank di-
aries returned to Arbitron are
counted as part of the in-tab di-
aries.

Steve Rivers

“In addition to market and for-
mat fragmentation, what’s really
hurt CHR is Arbitron’s ‘soft’ diary.
Experience has shown that people
do listen to CHR while they work,
but not in offices. These listeners
work in non-office environments
and we have to keep that in mind.
While you can do well in the work-
place, you have to be what you are

Continued on Page 34
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“Restless Heart”
ingle from the album World Falling Down
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or professional and dependable service, Music

Express has driven away with all the honors

AGAIN! We are extremely proud to announce
that Music Express has been honored as “Limousine
Operator of the Year” by the National Limousine
Association in conjunction with the industry trade,
Limousine & Chauffeur Magazine. When you con-
sider that there are over seven thousand limousine
companies in consideration for this award, our grati-
tude is multiplied.

This award, in our industry, is comparable to win-
ning an Oscar, Emmy, Grammy, et al, and like those
awards, is given after a national competition.

We are thankful to the NLA for this award and we
are thankful to our extraordinary clients whom we
service. ...
all about.

because service is what Music Express is

We don’t know what the future holds in terms of
awards, but we're determined to stick to our high stan-
dards, because being the finest service in the country
has always been our number one goal.

How did we arrive at this degree of excellence?
Guess we're just driven.

Call Music Express and go with a winner!

Airport Concierge
Messenger Service Chauffered Limosines
CALT-136957 CALTCPSOIP
California: New York:
(213) 849-2244 (212) 736-5405
(818) 845-1502 e
Outside (201) 796-8804
California: Outside NY & NJ:
(800) 255-4444 ® (800) 421-9494

FAX: (818) 845-5086 FAX: (201) 791-7370

& Mﬁnn//// gl%nn o f)/))p//(’// 7/ fial We ?/ 7 .J/))eJ/
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L

Winning Is A Cume Thmg

Continued from Page 32

and play the hits. But make sure
things are as refined as possible —
from delivery to promotions to mu-
sic — in order to entertain the
available audience.

“For the longest time CHR got
numbers by default, but fragmen-
tation makes it tougher. We call it
25-54 disease and it’s running ram-
pant now — as it did in the '80s —
and causing format bailout. A
great CHR should be near the top
of the market in cumne, No. 1 18-34,
and deliver Top 5 25-54s with a
strong morning show. Unfortunate-
ly, a lot of agency people are put-
ting so much 25-54 pressure on sta-
tions and then only buying five
deep. That’s where the problem
lies.

MOTION

e KKXL/Grand Forks, ND
promotes APD/MD Rick Acker
to PD as Kevin Peterson
heads to KDWB/Minneapolis.

WKQB (B95.5)/Jackson, MS night
talent Greg Geary segues to momings,
replacing Jay Stevens . . . New faces
at WMXF/Fayetteville, NC: Scott Sum-
mers from crosstown WRCQ takes
mornings as Sammy Simpson goes to
WXLK (K92)/Roanoke. James Greg-
ory from Urban WIKS/New Bern, NC
handles middays as Shawn Michaels
exits . . . WIOG/Saginaw, MI morning
man Bob O’Dell leaves to fill the mid-
day slot at WWCK (CK105)/Flint, MI.

KGLI (KG95)/Sioux City, IA names
Nancy Roberts to middays as Matt
Tombstone heads to Florida
WQUT/Johnson City adds overnighter
Steve Maas, fresh out of college . . .
Changes at WXTQ/Athens, OH: part-
timer John Chambers moves to
nights, and Jammin’ Jamie West from
KZZO/Clovis, NM assumes late-nights.

Coming
Next Week

Promotional
Potpourri

iIf newspapers deal
in circulation, then
cume should count
for more than it
does in measuring a

station’s success.
—Steve Rivers

“If the'advertising agency mind-
set doesn’t change, we’ll be stuck
with this problem of managers
wanting 25-54 numbers when CHR
is a youth-based format. We’re ex-
periencing a minor baby boom
again, and a lot of money is there

for CHRs delivering 12-24s. But the
ad agencies aren’t aware. As a for-
mat, we need to be persistent and
pound away that this is an 18-34 for-
mat and not being No. 1 2554
doesn’t make us unpopular. If
newspapers deal in circulation,
then cume should count for more
than it does in measuring a
station’s success.

“The airlines were the first to
realize that repeat business, or in
their case frequent flyers, were the
keys to success. In CHR, repeat
tune-ins are just as important. It’s
taking management longer than is
healthy for the format to really
grasp this concept. CHR must
make its mark this decade by get-
ting out, touching people’s lives,
and promoting loyalty among its
listeners.”

T O &

PPar o
_.."n'l-["‘s

JAMMIN’ IN BAKERSFIELD — KKXX/Bakersfield greeted spring with its
first Spring Jam concert at Bakersfield Memorial Stadium. In all, 18 acts
performed, including Cece Peniston, Chris Walker, Colourhaus, Gerardo,
Timmy T, and Stacy Earl. Pictured: Color Me Badd celebrates with the
KKXX staff during the successful show.

i

George.

benefit show featuring Marky Mark, Kris Kross, Black Sheep,
tion Project (MAPP). Celebrating their success are () WHYT PD Rick Gillette and AM talent Vanessa, MAPP's Steve
Wood and Cathy Sullivan, and WHYT GM John Cravens, moming man Rik Jagger, and Marketing Director Geralyn

KEEP THOSE DOLLARS FLOWING — WHYT/Detroit recently raised over $18,000 during its People’s Jam Too

and TKA. Proceeds went to the Midwest AIDS Preven-

WWW=-aerecanradiohtstorv.com
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Think of
el\t/sl usicSCAN

Helga
Hansguten,

Meet Helga Hansguten, world's greatest masseuse.

Helga does for your body what MusicSCAN does for editing
your music logs. Massages. Caresses. Soothes. Nobody has
better hands than MusicSCAN when it comes to getting the
kinks out of your music logs (sorry, Helga).

Now MusicSCAN has two exclusive new options to

help put some muscle in your editing:

PERFECT SONGS ONLY

Screen out the uglies! See only perfect choices while
looking for replacement songs, or skip songs which break
specific rules. Every search can be a perfect search. Imagine
not having to wade through dozens of dayparted and same-
artist songs just to get to the right song!

BEST SONGS FIRST

Have the best songs come up first when looking for
replacements; while testing for every rule in your system,
MusicSCAN makes sure your first choice would always be
your best choice! MusicSCAN's Search Sort can give you
replacement songs by rest, best possible choice, run time, or

almost any other criteria.

These options can cut your log editing time in half!
And they're available only in MusicSCAN. So when you think
of massaging your muscles, think of Helga. And when you
think of massaging your music, think of MusicSCAN. It's the
only music scheduling system you'll ever knead.

N @V’Viﬁf AN

Music scheduling with an edge.
(205) 987-7456
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WALT LOVE

WWWZ: From Darkness Into Light

Spirits are up at WWWZ (Z93)/Charleston, SC, where
a new transmitter is beaming for former 3000-watter out
on 50,000 watts of FM power. With an almost bibical string
of plagues behind it, Z93 is stepping lively into a bright

future.

The station has taken this oppor-
tunity to modernize its format and
programming image as well.
Check out the story (right) on its
12th anniversary “Family Fest
)92” palty-

New Image, New Goal

WWWZ President/GM CIliff
Fletcher is partnered with Dean
Mutter, Exec. VP of minority-
owned Millenium Communica-
tions, which acquired the facility in
1984. Mutter explained that the sta-
tion has been waiting for permis-
sion to upgrade for some time now.

“It was four years ago in Novem-
ber when we made our first appli-
cation for an upgrade. We went
through several different battles,
because a couple of different chal-
lengers tried to get in the way. We
also had some sham challengers
hold us up by saying they wanted to
use the fregency in other areas that
didn’t have any population at all —
small populations like 3000.

“Finally, with the help of our at-
torneys in Washington — and a lit-
tle needling through our Senator,
Ernest Hollings — we were able to
expedite things. Meaning, three
years later we finally got approval.
It all came through last July, and
then we applied for our construc-
tion permit. The rest is history.”

m

it got so bad that
Dean and | both
went to the bank
and got loans
against our cars so
we could make the
station payroll. No
one knew that.
— CIiff Fletcher

199

Plague Round

And in that history, WWWZ has
had more than its share of bad ex-
periences. For most stations, the
toughest obstacles to success are a
crosstown competitor and a
gloomy economy. Z93 had those
and more, including natural
disasters, electrical fires, ruined
studios, war, and times so bad the
GM and station manager mortgag-
ed their cars. And they faced not
just one, but five format rivals.

For starters, Mutter recalled the
damage Hurricane Hugo inflicted
on the area in September 1989.
“Almost every radio station in the
market was devastated, and we
were off the air for three days.
When we did manage to get back

WWWZ President/GM Cliff Fletch-
er (r) and Exec. VP/Station Man-
ager Dean Mutter.

on the air with a generator, we
were knocked off again for a week
when a fire broke out in the genera-
tor. But what really hurt us was the
fact that our offices were destroy-
ed, and we had to broadcast and
operate from a trailer at our
transmitter site.

“We lost a lot of revenue because
we had no phones for quite a while,
so during October, November, and
December of that year we were
really hurt financially. At the time,
we were also in the process of
refinancing. Our bank was quite
nervous about doing this in Janu-
ary '90, but we all worked very
hard and got through the period,
and everything came out all right.”

War Damage

Everything came out all right,
but the station wasn’t out of the
woods yet. Mutter continued, ‘“The
largest employer in the state is the
U.S. Navy, and it’s headquartered
in Charleston. This area suffered a
devastating monetary impact with
the implementation of Desert
Shield and Desert Storm. The Navy
was out, and the Air Force was fly-
ing a lot of folks out of here too,
which left our economic base in
terrible shape.

“With the large Naval and Air
Force bases here, we were doubly
affected by the recession in this
area long before it hit other parts of
the country. At that time we had
four UC stations on FM and two
UCs on AM. Things were tough.”

Sacrificial Acts

How did Z93 survive? Fletcher
volunteered an answer. “As we
said, in January ’90 we had just
gotten refinanced. Despite all of
these other stations coming into the
market to do some form of a Black
format, we were still able to make
our payments on time.

“But during the course of that
year, the pie for Urban buys was
cut into very small pieces. We had
been third or fourth in the market

URBAN CONTEMPORARY

inrevenue for the past three or four
years, but with all of this happen-
ing, we became like 10th, seventh,
or sixth — depending on the
month.”

Mutter said, ‘Because Cliff and I
had been in the market for several
years, we were able to show some
clients that, as a radio station, we
offered the most stable product.
We could also show that our listen-
ers were still with us and would
respond to advertising on our sta-
tion. So our market credibility
helped us get through this very
rough period of time.

Staying The Course

“Showing clients and listeners
alike that we had the stability, the
consistency, and the reliability of
product was the key to sales for us
during that time. As the market-
place became more splintered, we
were also able to sell around the
ratings in some cases, and that
helped us. The relationships we
had built over six years were im-
portant — you don’t lose those
overnight just because there’s new
competition in the market.”

Fletcher noted, “The investment
bank of U.S. Concord has some
really great human beings who
stuck with us and made it possible
for us to stay in business. They
recognized that we know how to
runa good, profitable radio station,
but that we were having hard times
because of what was happening
around us.

“It wasn’t bad management on
our part. For example, back in
August of '90, we could see that
things were going bad, and we
thought we might not be able to
make our projected payments
starting some time in February
1991. So, we told them that that
month. We stopped taking our
salaries from the radio station in
April 1991, but everyone else got
their weekly checks on time. We
never paid ourselves again until
February of this year.”

M

Showing clients and
listeners alike that
we had the stability,
the consistency, and
the reliability of
product was the key
to sales for us
during that time.

— Dean Mutter

Dark Secrets

“It got so bad,” continued Flet-
cher, “that Dean and I both went to
the bank and got loans against our
cars so we could make the station
payroll. No one knew that on the
outside, but that’s what we were
doing to try and keep going.”

Mutter added with a laugh (and
a serious undertone), “And we

WWW-americantradiohistorv-com

“Family Fest '92.”

Elektra artist Pete Rock of Pete Rock & C.L. Smooth entertains at Z93’s

It's not raining in Charleston — those are sun umbrellas at Z93’s “Family
Fest '92.” The 10,000-person event marked the station’s 12th birthday
and recent power increase to 50,000 watts. It also benefited the local
Jenkins Orphanage.

Family Fest: Just
Cause For Celebration

WWWZ (Z93)/Charleston celebrated its good fortune
and 12th anniversary recently with “Family Fest '92,” a free
concert from noon-7pm at Charleston’s Brittlebank Park.

The Charleston Police estimated the crowd numbered 10,000. All the
net proceeds from food and beverage sales, plus individual donations,
went to benefit the 100-year-old Jenkins Orphanage Institute, South Caro-
lina’s oldest private black institution.

Some of the national recording artists who performed at “Famity Fest
'92" were Elektra’s Pete Rock & C.L. Smooth, Tommy Boy's Force MDs,
Bust t/Capitol’'s B Angle B, Epic’'s Kathy Sledge, Alpha International's
Lorenzo, and Columbla’s Mass Order.

didn’t want our wives to know ei-
ther. It was scary. I mean, it was
bad and it was hard on us, but we
have our dream and we have to
hold on to it.”

Fletcher resumed, “So, in Sep-
tember of 1991 we went up to the
U.S. Concord Bank in Norwalk, CT
to talk about what was happening
with us. We got our lawyers and sat
down with them face-toface and
explained our situation. We told
them what all the problems were
and how we were going to fix them.
And we asked them to stay in there
with us.”

No Future Shock

“We even predicted what was
going to happen in our market,”
Mutter recounted. ‘I told them
that of the six Urban stations in the
market, 94 JAMS [WUJM] would
be the first to go, followed by
WDXZ [then called ‘FOXY’].”

Fletcher said, “In October 1991,
U.S. Concord sent L. David Moore-
head and Bill Masey of Greystone
Partners down to our station to
evaluate our situation. Basically, it
was a preforeclosure trip, but
when they got here they were im-

pressed with our staff and with the
fact that we hadn’t taken a salary
for ourselves out of the station’s
finances. Moorehead, being a
broadcaster himself, went back to
the bank and explained our situa-
tion from his perspective. We re-
tained him, and he helped us with
the bank.”

Mutter added, ‘Well, as luck
would have it, we were correct. In
December 91, when WUJM chang-
ed format and went Beautiful
Music and FOXY became more
shaky, the bank said, ‘Hey, maybe
you guys knew something. Maybe
you know what you're doing after
all.’ That’s when we knew things
were about to turn around.”

Fletcher picked up the thread.
“Now, everything is on track like
we knew it would be if we had time
to let the adversity move out of the
way. The Gulf War ended and the
military returned, which meant
people were back buying from the
stores and businesses. All of our
format competitors are gone, ex-
cept for WPAL on AM. And now we
can reach more people with our in-
creased power.”
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TEVIN CAMPBELL

Alone With You’

‘Black Radio — You Picked It

%
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Personalities from
Black Radio say:

“In three weeks, this is the second most requested record
on this station, and this will certainly be a #1 record in
Chicago”

Eiroy Smith, WGCI/Chicago

"This is an ultimate smash with appeal to all cross demos
... young adult 18-34 and above. This song is one of the
fastest-growing ever in my research. Consistently over the
past month, this has been the # 1-testing and requested
record at WJLB-

Steve Hegwood, WJLB/Detroit

"This is one of the best sounding and most requested
songs in all demos. This is one of the best records | have
on the air”

Chuck Atkins, KMJM/St. Louls

“This is the record of the summer!’

James T, WEDR/MIiami

"Quiet Storm airplay generated heavy phones instantly”
Thomas Bacote, V103/Atlanta

‘The best song on the album.”

Darryl J, WAGH/Columbus, GA

‘Its a hot song! | had to put it into rotation.”
Mykal Starr, WENN/Birmingham

"Mass appeal, no question about it”

Ray Boyd, Radio One Group

"Probably one of Tevin Campbell's best efforts yet.”
Mike Stratford, KKBT/Los Angeles

‘Simply another remarkable effort from Tevin.”

Bobby O'Jay, WHRK/Memphis

‘Seems to be one of the most promising records of the
summer.”

James Alexander, KKDA-FM/Dallas

Management: Rhonda Byrd

—————AAAAaRReLicantadiohistorv.com
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The Time Buy Question

The perceived dearth of music time buys remains a
consistent source of friction between the radio and record

industries.

It’'s a particularly thorny issue
among New Rock programmers,
who often feel their unusual com-
mitment to new and different mu-
sic is not always adequately re-
warded. I discussed the problem
with WBRU/Providence PD Mi-
chael Osbourne, KRZQ/Reno PD
Rob “Blaze” Brooks, and PLG
Dir./Nat’l Alternative Radio & Vid-
eo Promo Steve Leeds.

Supporting Airplay

“We're constantly told that we
sell records,” notes Osbourne.
“Now we need the record com-
panies’ help. I believe in giving a
record a good six to eight weeks,
but after that I need a little more
support. It’s just good business. If

66)

We’'re constantly

told that we sell
records. Now we
need the record
companies’ help.
—Michael Osbourne
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you’re going to sell records, there’s
no better place to advertise than
where the people are listening to
the product.

“This format is an especially
good buy for record companies be-
cause a lot of the stuff New Rock
stations play is not going to be
played on any other station in the
market. Sure, some of what we
play eventually crosses over. But
the majority is format-exclusive.
So it only makes sense for record

Michael Osbourne

companies to advertise their alter-
native product on the one station
that’s playing it.”

Osbourne acknowledges stations
need to communicate better with
labels in order to secure time buys.
“When I came here we weren’t get-
ting any time buys at all. We even-
tually realized that we had to make
the call. They have the dollars, but
you need to ask them. Otherwise,
the dollars go where the retailer
asks them to go — print.

“You have to realize that making
time buys is not a high priority for
the promotion reps. They’re con-
sumed with getting the record on
the radio, and they expect the air-
play alone to generate sales. So we
need to constantly make them
aware of the fact that we need and
expect time buys to support the
airplay.”

Mind Games

One of the best ways stations
have used to lure time buys is to
spotlight a particular album or
track by means of a regular fea-
ture, providing a label’s project ad-
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ditional exposure. WBRU is trying
to do just that via a weekly feature
called “Screamer Of The Week.”

“We’ve been doing the
‘Screamer’ for several years strict-
ly as a music feature,” Osbourne
explains. “Now we want to get the
labels, the distributors, and retail
involved, and try to capitalize on it
and get some buys out of the thing.
We'll select a record and set it up
with the label, retailer, and distrib-
utor. The record will be marked
down and highlighted with visual
displays. We’ll also work on the
spot scheduling and promote the
whole thing.

“It's part of radio’s job to be a
marketing consultant and explain
to the promo people how to spend
their money better. The station’s
sales guy needs to treat record la-
bels like other clients and give
them good reasons why they should
be advertising.”

Product Availability
“We actually have a great rela-
tionship with all the labels,”
KRZQ'’s Brooks reports. “We con-

Rob “Blaze’’ Brooks

66)

it’s silly for a label
to be doing a

12-spot buy with us
if the product’s not

in the stores. It’s
just a matter of the

labels

communicating with

the distributors.
—Rob “Blaze” Brooks
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sider ourselves very promotionally
creative and aggressive. The la-
bels come to us offering time buys
after we’ve been banging a record
for a while, because they want to
enhance record sales. They’ll come
after us with a time buy when they
want to get the record up to heavy
rotation, but we always let the song
work its way up. I turn it over to
our sales department to work out
the particulars.”

WAAMA-aericantadiohisterycom

Factoring Time Buys

® Create a sales position

@ Build relationships with distributors

® Tie in promotions and print media

® Educate retailers

® Work out record store placement

KRZQ is in the process of re-
vamping its approach toward se-
curing music-related advertising.
We’re changing some things so we
can do a better job getting time
buys,” Brooks says.

“Ideally, if our budget permit-
ted, it would be advantageous to
create a sales position for someone
whose primary job would be to ac-
tively pursue dollars for music-re-
lated promotions and advertising.
He or she would be able to deal di-
rectly with the labels, distributors,
and retailers. If the sales rep works
closely with the programming de-
partment, we could actively tie in
psomotions and print to enhance
the time buys.”

Brooks cites one problem he’s
encountered after getting a time
buy: The record in question wasn’t
readily available at retail. “It’s sil-
ly for a label to be doing a 12-spot
buy with us if the product’s not in
the stores. It’s just a matter of the
labels communicating with the dis-
tributors. It's a real drag for every-
body involved, including the
artist.”

Label Perspective

“I don’t initiate time buys — it’s
up to our distributors,” says Leeds.
“They’re the ones in the business
selling the records to the retail
community. A prerequisite is obvi-
ously some existing exposure in the
marketplace, hopefully from a par-
ticular station that’s concerned
about the time buy. Not every rec-
ord is entitled to receive a time
buy.

“PDs are probably a little too
busy to hound record guys for time
buys. It would behoove program-
mers to have their account repre-
sentatives call the distributor and
build a relationship. That’s why
they have sales staffs. The sales
staff needs to get into the system
and get those co-op dollars marked
for the chains or the mom and pop
stores in their marketplace.

“The more astute salespeople
wouldn’t necessarily make their
contact with me, but with the re-
gional branch office. The branch
has the lion’s share of the advertis-
ing dollars available and is a more
on-line decision-maker. They can

REVOLUTION

WDRE/Long Island Asst. MD Robert
Greenbaum departs for an A&R posi-
tion at Columbia Records . . . WWCD/
Columbus moming driver Lisa Axe
takes on Production Director duties as
Buzz Fitzgerald exits ... WRAS/At-
lanta appoints Julie Hoyt PD, replacing
Lisa Mattis.

figure out where the dollars in that
particular market are going.
That’s their stock in trade. My job
is to get airplay, and their job is to
sell records off the airplay.”

Leeds understands program-
mers’ frustration when they see all
the money that’s poured into the
print media. “I totally buy into ra-

Steve Leeds

dio. I believe that’s where we
should put our dollars. But I don’t
have the statistics like the Radio
Advertising Bureau or the local
sales staff to show the retailer that
he can get a better bang for his
buck advertising on the radio. I

m

| totally buy into
radio. | believe

that’s where we
should put our

dollars.
—Steve Leeds
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don’t have a sales staff that sells
radio. It’s incumbent upon you to
educate the music retailers, be-
cause that’s where the real prob-
lem lies.

“Yes, they do get the money
from us. But I don’t sell radio ad-
vertising, so how helpful am I go-
ing to be talking to the retail com-
munity? They’re not going to listen
to me if I tell them to do more ad-
vertising on radio. The retail stores
are the ones that buy the time. I
don’t call a radio station and say I
want to buy 10 spots. That’s what
Tower Records, the Wiz, etc. do.
Those are the people you have to
Sen.”

—Shawn Alexander
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Hot Off The Press(es)

If someone has an opinion about radio, you can bet I'll
probably hear about it. And while the telephone is still the
main idea-receiving source, I've gained a lot of insight
from the assortment of written material that crosses my

desk.

One of the most intriguing ar-
ticles I've read recently was pen-
ned by consultant/voiceover god
Joe Kelly, in his Advisory newslet-
ter. In the commentary, Kelly de-
bunks the widely held perceptions
about the terms rock and rock 'n’
roll.

I was always told that, for posi-
tioning purposes, rock ’n’ roll is
preferable to rock because the for-
mer suggests a more “adult” im-
age, while rock is more likely to be
perceived as ‘“hard rock” or
‘“heavy metal.”

However, Kelly cites recent re-
search that indicates rock 'n’ roil
may have become too adult for
AOR’s needs. In a nationwide
study commissioned by a major re-
tailers association, 2500 18-44 men
were asked to describe rock 'n’
roll. Among the most frequently
used descriptions: ‘‘oldies,”’
“Beatles,” “Chuck Berry,” “Dick
Clark,” and ‘Little Richard."”

A second group with the same
demographics and sample size was
asked to describe rock. Their an-
swers: ‘‘music,” “Bruce Spring-
steen,” “U2,” “Eric Clapton,” and
“MTV.”

‘“Heritage AORs targeting men
25+ may want to rethink their con-
tinued use of the positioning slogan
the home of rock 'n’ roll,” Kelly
writes. “This study seems to tell us
that more than 50% of the men in
this demographic think of rock 'n’
roll as oldies or Dick Clark. That
being the case, the home of rock ’'n’
roll is about as useful as a tit on a
bull.”

Convalescent Center

“To me, the home of rock 'n’ roll
sounds like a convalescent center
for aging rock and rollers, some-
place they’d stick Pat Boone if he
ever stopped working out. I can
hear myself saying, ‘WXYZ — the
home of rock 'n’ roll. If you're in
the car, drop by — fruit baskets,
floral arrangements, and supposi-
tories are welcome.’

“Wouldn’t it make more sense to
say, ‘We rock Chicago!” or ‘Chi-
cago’s rock’? Even if you're not in
Chicago it would sound cooler and
be more meaningful than the
home of rock 'n’ roll.

“I've been gagging on [that
phrase] since the late '70s, when
some consultant — probably now
long gone — thought it up and blew
his sheep whistle. I had hoped it
would come down with the Berlin
wall, but no chance.

“Even the word home bothers
me. We live in a house. Most people
live in condos or apartments.
Home is where you grew up and

66)

[As a positioning
statement), the
home of rock ’n’ roll
is about as useful

as a tit on a bull.
—Joe Kelly
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sucked your thumb. It's where
your mom and dad live — [as in]
home for the holidays. Home is
where they took my grandfather
just before he went crazy, started
foaming at the mouth, and then got
all stiff. They buried him. That’s
what they ought to do with the
home of rock ’n’ roll,” says Kelly.

Tremendous Potential

“Bolton Research’s Radiotrends
newsletter recently featured an in-
terview with Guy Kawasaki, for-
merly an Apple Macintosh market-
ing guru. Kawasaki, now a noted
author, is an expert at using
“evangelism” to promote ideas
and products. It’s a concept that
has tremendous radio potential.

Kawasaki defines evangelism as
“the process of using fervor and
zeal — but never money — to get
people to believe in your product,
company, or ideas as much as you
do. It represents the building of re-
lationships, so that you and your
customer or listener can change
the world together.

“Evangelism is based on the best
interests of the other person, not

ALBUM ORIENTED ROCK

your own sales quotas, commis-
sions, or profits. It is ‘come with
me’ rather than ‘sign here.” When
you have these perspectives, you
form long-lasting and highly lev-
eraged relationships. In essence,
your customers become your fire-
breathing evangelists.”

As a Macintosh enthusiast, I
know how effective evangelism
was for Apple. Kawasaki asks,
‘““Have you ever met someone who
owned a Macintosh [and] didn’t
tell you to buy one?” Not me.

Asked how a radio station might
employ evangelism, Kawasaki re-
plies, “‘First, a radio station has to
understand what it is. A radio sta-
tion doesn’t have to be just a trans-
mitter with some DJs vibrating

66/

Stations shouldn’t
get embroiled in
low-level, zero-sum
games with other
stations positioned

as enemies.
—Guy Kawasaki

electrons. A radio station can rep-
resent information, entertainment,
and even — in the case of organiza-
tions like Radio Free Europe —
hope.”

5 2).?’%

NERF’S UP — KTGL/Nebraska morning guys Joe & Timmo (the dudes with the cool mustaches) promote the latest
Olympic sport: Nerf basketball. Joining J&T are Miller beer reps and a lucky contest winner.
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Summer In The City

The city in question is New York City, aka the Big Apple, where two recent rock radio events lured the masses. Actual-
ly, the top photo was snapped in Asbury Park, NJ, where WNEW-FM personality Harris Allen (1), PD Pat St. John, and
100,000 of their personal friends gathered at the station’s 25th anniversary beach party. Pictured immediately above
are some of the thousands of music fans who crowded the city streets to help WXRK mark the 25th anniversary of
“Sgt. Pepper’s Lonely Hearts Club Band."

Doing What’s Right
“Then the radio station has to en-
able people to ‘touch’ it,” Kawasa-
ki continues. “It has to go beyond
being [just another] stop on the
dial

“Finally, the station has to step
back and let people help it. I call
this ‘letting a thousand flowers
bloom.” People will start telling
others to listen to a station because
they’ve bought into the station’s
dream.”

According to Kawasaki, evangel-
ism is not a tool to outwit your com-
petitors. “The purpose of evangel-
ism is to make your listeners hap-
py~Do what’s right for your lis-
teners, and things will take care of
themselves. One of the outcomes of
doing what’s right may be outwit-
ting your competitors, but it
shouldn’t be a goal of a radio sta-
tion.

“Stations shouldn’t get embroil-
ed in low-level, zero-sum games
with other stations positioned as
enemies. The real enemy of a radio
station is not another radio station.
It’s ignorance — people don’t know
why they should listen to a radio
station at all.

“To reach these peogle, stations
need to give people a real reason to
listen. A real reason may be fas-
cinating interviews, more insight-
ful analysis, more colorful report-
ing, or a dramatic selection of mu-
sic. Then I would use PR to position
and get press in newspapers, mag-
azines, and television. After all,
this station is different. It is a
cause-”

Passionate People
Injecting passion and creativity
into radio has been a popular topic,

Continued on Page 41
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Hot Off The Press(es)

Continued from Page 39

particularly in the past few
months. In his DeMers Dispatch,
consultant Alex DeMers laments
the proliferation of what he calls
“Tin Man radio” — programming
without passion; stations without a
heart.

“As we’ve gotten better at the
mechanics of programming, many
have lost the sense of what makes
stations great. You can play the
right songs, write good liners, pro-
duce the hot sweepers — even put
together a morning show that can
read USA Today — and still miss
the mark. In the long run, the thing
that makes stations great is the
passion of its people — the heart
and soul they put into every effort.
Listeners can sense this kind of
greatness.

“We’ve all had the experience of
hearing a winner — a station that
just tears the roof off. These sta-
tions have harnessed the great in-
tangibles. They’ve discovered a
way to capture the spirit inside the
building and share it with their lis-
teners.

“The next time you find yourself
becoming bleary-eyed from trying
to coax a perfect rotation out of
your music computer, stop for a
moment. Give some thought to
what’s happening in the hallways
outside your closed door. Is that
hallway abuzz with excitement —
the sound of planning and collabor-
ation? Or do you just hear the dull
whir of the PC in the next office?”

Know Your People

“Now that you’ve stopped for a
moment, ask yourself a few more
questions,” DeMers advises. “Do
you really know your people? Do
they understand and share your vi-
sion and goals for the radio sta-
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As we’ve gotten
better at the
mechanics of

programming, many
have lost the sense

of what makes

stations great.
—Alex DeMers

tion? Is the station communicating
with the listeners or rehashing a
tried formula that ‘worked last
book in Butte?’

“As a manager, put your passion
in your people and they will put
their passion in your product.
When you hold staff meetings, are
you really looking for their input or
just giving them your own ‘ten
commandments?’ Are they en-
couraged to help you find new
ideas by taking risks — or do they
accept the status quo?

““After you've given your staffers
a shot at improving themselves, do
you give them private, construc-
tive criticism on their perfor-
mance? If they do a good job, do
you find ways to reward them for
going the extra mile? Do you point
out their accomplishments with a
posted memo or a note of apprecia-
tion?

“Great broadcasters are the last
renaissance men and women. They
are brilliant tacticians and crea-
tive artists. Like the Tin Man, the
challenge for radio in the ’90s is to
find something inside itself. Great
radio isn’t brain surgery ... it’s
heart surgery.”

FAMOUS FIRSTS

CATHY FAULKNER, MD, KISW/SEATTLE

WHAT WAS THE FIRST RECORD YOU BOUGHT?
CATHY: Pink Floyd, “Dark Side Of The Moon”

WHAT WAS THE FIRST STATION YOU WORKED FOR?

Cathy: KISW.

WHAT WAS THE FIRST CONCERT YOU ATTENDED?
Cathy: Rolling Stones at the Kingdome in 1981.

WHAT WAS YOUR FIRST SEXUAL EXPERIENCE?
Cathy: | can’t discuss specifics, but thanks to Polly the matchmaker it
was a hot summer night in Austin, TX.

YOUR FIRST PRIORITY THIS WEEK:

BONHAM
“CHANGE OF A SEASON”

TRACKED)-€®  WDVE KSAQ WRIF  KUPD
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HEAVY HITTERS — The Outfield do Detrott; (I-) MCA's Mark Diller, Qutfield’s Tony Lewis, WRIF PD Jim Pemberton,
Outfield’s John Spinks, and 'RIF MD Steve Kostan.

ANOTHER NICE DAY IN CHAR-
LOTTE — Eddie Money (r) bonds
with WRFX/Charlotte PD Jeff Kent.
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SLAUGHTERHOUSE FIVE — KBPI'Denver flew four diehard Slaughter
fans to Saft Lake City. Preparing for takeoff are (I-r) 'BP! afternooner Steve
Cooper, a contest winner, Slaughter's Tim Kelly, PD Bill Betts, and ERG's
Joe Reichling.

BANKS FOR THE MEMORIES — Genesis keyboard whiz Tony Banks (l)
and KDKB/San Francisco personality Martin Stewart McCormick relax dur-
ing a preconcert broadcast from the Oakland Coliseum.

| SEGUES

WVRK/Columbus, GA PD
Todd Holman exits . . . WRKT/
Erie, PA names Andy McNutt
MD ... KKZX/Spokane ups
morning man John Langan
(aka C. Foster Kane) to PD, re-
placing Lee Cory, now PD at

WJFM/Grand Rapids . . . KJFX/
Fresno wakeup artist Kevin
Casey takes the same shift at
KiOZ/San Diego, teaming with
current 'lOZ middayer Shanon
Leder. Casey previously work-
ed at the station when it was
Classic Rock KGMG.
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MIKE KINOSIAN
MAINTAINING DATABASES

ADULT CON TEMPORARY

Telemarketing: Massaging
Is The Message For ACs

Among the trends uncovered in the winter Ratings
Strategy Review results (R&R 6/19) a  the following:
ACs are the stations likeliest to employ rect mail, and
telemarketing use is increasing — espec.. lly among ACs.
I turned to large and medium market PDs for their data-
base telemarketing perspectives.

“We wanted an advertising form
more ‘active’ than TV, billboards,
and busboards,” explains WLTJ/
Pittsburgh VP/Operations John
Gallagher. “These other forms are
too passive. Lite ACs like us need to
do something exciting to get our lis-
teners’ attention.

“The biggest mistake stations
make is they enter into telemarket-
ing half-heartedly. They need to
realize this is their plan and it
needs to be adhered to. It’s the
most expensive form of marketing,
but we feel it’s very effective.”
Since WLTJ adopted database tele-
marketing about 18 months ago,
it’s registered about 100,000 people.

Getting Started

WLTJ’s first step in its database
plan was hiring an outside market-
ing firm to screen potential lis-
teners. ‘“We primarily target 25-54
females, so that’s who they
called,” Gallagher points out.
“They also do follow-up calls, and
the station needs to come back with
direct mail. It’s important to deter-
mine whether you want at-work
telemarketing or residential:
we've done both. Because we're a
Lite AC, we naturally want to ‘own’
the at-work listening audience.”

Stations also need to zero in on
the daypart they want to promote.
““Most AC telemarketing initially is
done to bolster morning shows,”
Gallagher maintains. “It’s too
broad just to ask someone to listen
to your station. There should be a
reason. You can always follow
through with a personalized letter
to those who've checked you out.
The letter can explain the benefits
of listening to other dayparts. At
first, though, you shouldn’t bite off
more than you can chew.”

Gallagher cautions against try-
ing to launch such a telemarketing
project in-house. “It’s too difficult
and time-consuming. Investlgate
as many telemarketing companies
as possible. Theresawldedlspan
ty between companies. The cost
can range from $5-$15 per conver-
sion. A ‘conversion’ is a person who
agrees to listen to your station at a
specified time.”

Let’s Make A Deal

Wheeling' and dealing with such
companies, Gallagher notes, isn’t
unusual. “You can pit one against
the other and they will undercut
each other. You have to hire a rep-
utable company that will stay with-
in your target and deliver a ‘clean’
database. The conversion infor-

John Gallagher

mation on the computer diskette
[name, address, phone number,
birthday, etc.] has to be correct.”

By doing some Arbitron data dig-
ging, stations can target listeners
in specific geographic areas
through hot zp codes. “These
areas seem to have the highest di-
ary return for certain stations,”
Gallagher notes. ‘“The idea of tele-

GM’S ECONOMY UPDATE

marketing is to introduce new
cume, so you ask people to listen to
your station at a particular time. If
they hear their name mentioned on
the air and call back, they win a
premium; [frequency-related]
cash always fits. It’s a way for sta-
tions to bond with their listeners.”

According to Gallagher, it’s es-
sential to “massage‘ those within
the database. “This isn’t a one-shot
deal,” he asserts. ““As quickly as
they cume you, they can go away.
Many other stations don't follow
through at this point. You need to
keep hitting these people. Send
them birthday cards and quarterly
station-oriented newsletters. You
must keep database people active
and interested in the station, so
they’ll stay with you.”

Key Benefits

Those contacted through WLTJ’s
telemarketing process become
members of the station’s ‘Lite
Frequent Listener Club” and enjoy
benefits not available to non-mem-
bers. ‘“They receive a key chain
card which has a number on it,”
Gallagher comments. ‘“The num-
ber’s for them exclusively, and key
card carriers can get two-for-one
specials and discounts at various
local businesses. We've found the

Remaining Flat Through

Most radio stations are still reeling from the effects of
our depressed economy. Some resort communities like
Myrtle Beach, SC, though, were spared the ill effects of the

downturn — until now.

‘“The numbers locally the past
few months are down from last
year,” reports WNMB/Myrtle
Beach GM Matt Sedota. “We're
watching every dime that comes in
and goes out, and our advertisers
are very cautious. Businesspeople
I've talked with are struggling —
we're not bounding around with
tremendous optimism.”

Return To Reality

July’s information, Sedota points
out, hasn’t been especially encour-
aging. “‘Businesses are happy to be
‘flat’ for the year. I don’t think
we’'ll return to the prosperity of the
early '80s. Radio managers will
have to be content with small con-
servative growth and be thankful
they’re not moving backward.
We're getting back to reality.
There was a period when people
expected substantial year-to-year
growth; today, small growth is
positive.”

Sedota’s greatest concern and

Matt Sedota

challenge is replacing lost ad dol-
lars. The advertiser-geared jingle
is one avenue he’s successfully ex-
plored. ‘“We're spending more time
developing new revenue sources,”
Sedota comments. “In combina-
tion with an mdependent Nashville
jingles producer, we've put to-
gether some lucrative packages to
get people interested in radio
through jingles.

“This has generated new dollars,
and it gets clients involved with the

WaAAA americanradiohistorv.com

“We know we'll be cutting back
on TV in the next few years and
looking more at direct marketing, di-
rect mail, and database use,” he
explains. “One simple idea is to use
the database as ‘value added’ ma-
terial. We may go to a quarterly
database mailing and inciude client
coupons as part of a newsletter.
This will help avoid any on-air clut-
ter, which is the biggest tangible
telemarketing benefit.” (See last
week's R&R AC column for more
on that issue.)

Expanding on the “clutter” refer-
ence, O'Neill relates the story of a
major market PD who had to do an
on-air fishstick game to get an ad
buy. “At the sound of the hook hit-
ting the water, you phoned in to
win,” O'Neill recalls. “if they're
hammering stations for things like
that in big markets, you can imagine
what it's like in Madison.

“I know many stations like the tel-
emarketing idea, but they're not
quite sure how to use it. Some tele-
marketing companies are vague
about what they'll do for us. One
company quoted us 11 cents per
entry to build the database. The
cost equals what we'd spend in a
year on TV — there was no great
savings. But down the road, it looks
to be more efficient, since radio sta-
tions don't have database market-
ing experts in-house.”

Cutting Through The Clutter

ow that he’s convinced of telemarketing's benefits,
WMGN/Madison, WI PD Pat O’Neill is strongly
considering such a plan.

Pat O’Neill

Informal System Already
In Place

According to O'Neill, Magic 98
has informally built its own system.
“We feel it's the best way to store
all our contest winners,” he re-
marks. "We've distributed Magic
98 contest cards to about 30,000
people. Instead of keeping all those
index cards from the past six years,
we're slowly building  database
with those people.”

One staffer has spent gight to 10
hours a week the last several
months on the project and has
entered about 2500 names into the
computer. “We see many of the
same contest winners and have to
delete repeat names,” O'Neill ex-
plains. “Much of this is cross-
checking, and we're building it at a
snail's pace.”

key chain concept to be very top-of-
mind — it isn't buried somewhere
in someone’s wallet.”

WLTJ has also established a spe-
cial phone line for telemarketed lis-

teners. ¢“I find they cali the number
for requests and basically as their
private line,” Gallagher reports.
“They feel they have the edge over
the ordinary listener.”

New Revenue Sources

station for at least a year. Unfor-
tunately, these new dollars aren’t
putting us miles ahead — they’'re
just keeping us even.”

The station, Sedota notes, is also
being much more aggressive in
pricing and packaging unsold in-
ventory to a limited number of ad-
vertisers.

Programming Hooks

Sedota’s making a concerted ef-
fort to provide more programming
options for his station’s clients.

“It’s nice and idealistic to want
to pitch big contracts and great
media plans that give 100 gross
ratings points a week, but it’s more
realistic to package something that
ties in more promotional plugs
throughout the day. We're looking
for added ‘hooks’ for the client and
ways to benefit the station.”

He’s been disappointed to see
many local stations cut rates. “In
some instances, it’s happening at
stations that don’t need to do it. I
hate to see that happen, and we're
trying very hard to maintain our
rates. We're not seeing as many
creative radio promotions and
point-of-purchase programming

things to generate new dollars.

According to Sedota, the tight
economy has forced WNMB to be-
come more visible. “We're out
once a week doing Thursday night
dance parties or Saturday after-
noon beach parties,” he explains.
“It’s the only way we can get an
advertiser’s attention. Clients to-
day want things in addition to
spots. Great rates aren’t enough —
they want total packages. You
can’t do promotions for every cli-
ent, but we're much more willing
and interested in looking at the big
picture.”

Programming First

Sedota stresses sales-related
promotions must make sense from
a programming standpoint. “It’s
good programming to be literally
out on the beach on a Saturday af-
ternoon doing a beach party. We
can go to the client and tell them
about a way to enhance their ad-
vertising dollar. Many stations
make the mistake of starting from
the client’s viewpoint. You have to
start with what’s right for the sta-
tion. It takes some nasty lessons to
learn that.”
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RANDALL BLOOMQUIST

WSUN: Cox Builds A New
Station From Existing Parts

Call it ““crazy quilt radio.”

By using colorful pieces of programming from its suc-
cessful Miami and Atlanta News/Talk outlets, Cox Broad-
casting has stitched together a brand-new Talk station —

WSUN/Tampa.

This innovative approach allows
the station to reduce costs while
making the most of a scarce com-
modity — quality Talk talent.

WSUN’s weekday lineup, which
debuted June 22, leads off with a
locally produced news block (5am-
9am) anchored by Keith Connors, a
holdover from the station’s former
Country format. Because Cox be-
lieves listeners want fast-paced in-
formation in morning drive, news-
maker interviews are kept short
and Connors does not take listener
calls.

At 9am, the outlet airs an hour of
WSB/Atlanta’s Phil Hendrie Show,
recorded from the previous even-
ing. The balance of middays be-
longs to WIOD/Miami’s Neil
Rogers (10am-2pm), who speciali-
zes in a sharp-edged, stream-of-
consciousness brand of talk.

Afternoon drive is home to
WIOD’s Rick & Suds (2pm-6pm),
who do something similar to a mu-
sic-free Afternoon Zoo.

Evenings and nights feature a
repeat of Rogers’s show (6pm-
10pm), a live broadcast of WSB’s
Hendrie (10pm-midnight), WSB'’s
David Paul (midnight4am), and
another replay of Hendrie (4am-
5am).

Weekends consist of David Paul
simulcasts and various taped

Robert Neil

“Best of”’ shows. Beginning in Sep-
tember, the station will also carry
WIOD’s Miami Dolphins and Uni-
versity of Miami football broad-
casts.

Hip & Young

Cox has positioned WSUN as a
“hip, young” alternative to cross-
town News/Talk WFLA, a Jacor
station that balances listener phone
calls with heavy doses of news and
information.

“[WFLA] is into issue-oriented
talk that skews older,” says WSUN
& WWRM VP/GM Bob Huntley.
“Issues talk can be entertaining,
but WFLA is just as boring as bor-
ing can be.”

Tearing a page from the Jacor
handbook, 'SUN has launched a
nonstop assault on WFLA. For ex-
ample, within moments of debut-
ing on WSUN, Rogers was denoun-
cing WFLA OM Gabe Hobbs as
‘“an asshole.” Thus far, WFLA has

m

Nobody said a show
has to be local to be
successful. It has to
be good to be
successful.

—Bob Huntley

99

refused to be drawn into the on-air
fray.

Off-air, however, Hobbs shrugs
off WSUN’s attacks and takes a

What’s News?

Been promoted? Hired a hot
new talent? Aired an interesting
segment or done an unusual pro-
motion?

Give me a call at (202) 783-
3822. Or fax me at (202)
783-0260.

The address: R&R, 529 14th
Street, NW, Suite 975,
Washington, DC 20045.

m:

If WSUN works, it’ll become a
prototype for other groups. If it
doesn’t work, it’ll go down as just
another disaster.

— Robert Neil

Gabe Hobbs

few jabs of his own. “We have a 7.8
share 12+ and a 5.7 in 25-54,” he
says. I think Bob Huntley is just a
good AC general manager who's in
over his head [with Talk]. He’s just
repeating what [Cox Exec. VP/Ra-
dio] Robert Neil tells him to say.”

According to Hobbs, WFLA does
not plan any programming
changes. “We're well-shielded
from an attack because of the
changes we made when Cox bought
WSUN from CBS [in 1990]. We fig-
ured at that time Cox was going to
beef up [WSUN’s] Talk format. So
we invested in a lot of things that
would be hard to duplicate — air-
borne traffic reports, [Rush] Lim-
baugh, and a lot of local news,”
says Hobbs.

Significant Cume
While he fully expects that
WSUN will generate significant
cume in the early going, thanks
largely to Neil Rogers’s antics,
Hobbs doubts whether its out-of-
town talk lineup can last in Tampa.

“Piped-in satellite talk has been
tried here so many times and it’s
failed miserably — with the excep-
tion of [Talknet’s] Bruce Williams
and [EFM Media’s] Rush Lim-
baugh,” voices Hobbs. “[Neil]
Rogers does a lot of Miami-
oriented talk, but people in Tampa
generally hate Miami. [He] can’t
do too much Tampa stuff or he’ll
alienate the Miami audience that
WIOD has worked so hard to
build.”

Huntley counters that localism
isn’t the first thing listeners are
concerned about. “Nobody said a
show has to be local to be success-
ful. It has to be good to be success-
ful. Television has been succeeding
for years with network shows that
aren’t locally oriented,” says
Huntley.

According to Cox’s Neil, the
WSUN simulcast has not diluted
e programming of WSB and
WIOD. “So far, it’s actually given
[the WSB and WIOD hosts] more
things to talk about,” he says.

“These are not issue-oriented
shows that focus on what the city
council did today. They just do gen-
erally fun things. When Rick and
Suds do a pay-phone challenge, it
doesn’t really matter whether the
pay phone is in Miami or Tampa.”

Neil is acutely aware that many
Talk programmers will be watch-
ing WSUN to see whether Cox’s ex-
periment pays off. “It’s like any-
thing else in this industry,” he
believes. “If it works in Tampa,
it'll become a prototype for other
groups. If it doesn’t work, it’'ll go
down as just another disaster.”
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MIDYEAR UPDATE

LON HELTON

Radio’s New Artist
Welcome Mat Still Out

A couple of months ago, a major trade publication ran
a front page story proclaiming — for the second time in 18
months — that Country radio is rapidly closing the window
of opportunity on new artists. And for the second time in 18

months, they’re wrong.

First, here’s a bit of history. Bet-
ween 1974 and 1978, 55 acts notched
their first Top 15 record. The dol-
drums set in from 1979-85, when on-
ly 43 acts cracked the Top 15 for the
first time. Then came the explo-
sion:

* 1986: 15 °1989: 7
°1987: 9 * 1990: 10
*1988: 8 °1991: 19

Granted, as the above figures
demonstrate, the format isn't
breaking acts at the pace it did last
year, when 19 artists achieved a
Top 15 record for the first time. But
1991 was far from normal. It was in
fact a record-shattering year,
breaking the previous high-water
mark by four.

The point is that thus far this
year (covering R&R’s charts from
December 1991-July 17, 1992), five
acts — Billy Ray Cyrus, Tracy
Lawrence, Lee Roy Parnell,
Michelle Wright, and Wynonna —
have posted their first Top 15
record. That puts the format on
pace for the more “normal” years
of 1987-90. It’s unfair to both the ra-
dio and record industries to com-
pare what has happened in the first
half of *92 to the aberration of 1991.

Erik Foxx

m,.

Radio must do its
part to keep the
window open. If we
don’t, the roll we’re

on won’t continue.
—Erik Foxx

199

Jim Tic
m.

Our research shows
that for the first
time, new songs by
well-known artists
and new songs by
up-and-comers are

wanted about the

same.
—Jim Tice

-

The Class Of ’92

Of course, the jury is still out on
1992. A number of acts who have al-
ready charted this year will be
shooting for the Top 15 club twice
more this year. Many have already
scored Top 30 or better with recent
releases, so there’s a good chance
they’ll hit higher peaks with subse-
quent records. Paulette Carlson,
Martina McBride, and Clinton
Gregory are among those who
have posted Top 20 hits in recent
months. Confederate Railroad,
Dixiana, Great Plains, Neal Mc-
Coy, Dennis Robbins, Michael
White, and Matthews, Wright and
King are some of the artists who
have scored Top 30 records since
last November. [R&R’s chart year
ends with the Thanksgiving week
issue.]

This week, there are six new acts
with debut singles on the chart, in
New & Active, or in Significant Ac-
tion. And as reported in “Nashville
This Week”” (R&R 7/3), a handful
of new acts are scheduled to debut
between now and September. That
amounts to an awful lot of break-
through potential.

That’s the way things look from
this chair. Here are some thoughts
on the subject from some radio
folks.

FORE FOR FIVE IN THREE — Celebra

ting CapStar Communications’ clean sweep of the ratings during WSSL/Green-

ville-Spartanburg, SC’s Client Invitational Goif Tournament are (I-r) CapStar CFO Geoff Amnstrong, WMSl/Jackson, MS
GM Kenny Windam, WSSL GM John Cullen, CapStar CEO Steve Hicks, and Corporate PD John King. All three sta-
tions were No. 1 12+ and 25-54 in the most recent Arbitron ratings.

Wide Open Window

WZZK/Birmingham PD Jim
Tice: “The window’s wide open.
Our research shows that for the
first time, new songs by well-
known artists and new songs by up-
and-comers are wanted about the
same. People who like the older
music like the new stuff as well.
They're asking for recent oldies
and a lot of new music. That cycle
may change, but that’s the way it is
now.

“The vast number of hits by new
artists in the last couple of years
has changed all the rules. We judge
every piece of product on its own
merits. Each is examined for the
strength of the song and the perfor-
mance. Just a few years ago, new
artists never had a debut record hit
the Top 5 — now it happens all the
time. It will continue to happen as
long as the Nashville music com-
munity continues to write hit songs
and make hit records.”

KIIM/Tucson PD Erik Foxx:
“The window is far from closed,
and I hope Nashville keeps the
great new artists, songs, and music
coming. Radio must do its part to
keep the window open as well. If we
don’t, the roll we're on won’t con-
tinue.”

Steven Dark

When we listen to a
group of records,
we still give the
edge to the best-
sounding record,

regardless of artist.
—Steven Dark

WWAA-americantradiohister=eem

Ken Johnson

m

Established artists
. « » are making
more of an effort to
provide us with
solid material rather
than cranking out
another record with

their name on it.
—Ken Johnson

Closing A Bit

KYKS/Lufkin, TX MD Steven
Dark: ‘“The window that was flung
open a few years ago is slowly be-
ginning to close. There are only so
many slots on a playlist. Filling
those slots are major acts from the
last 10 years — and the new acts
who have become consistent hit-
makers. Where are the new acts
coming out in the next few months
going to go?

“That said, we try to have some
slots available for new music.
When we listen to a group of rec-
ords, we still give the edge to the
best-sounding record, regardless of
artist.”

WYRK/Buffalo PD Ken John-
son: “The window isn’t closed, but
the opening isn’t as wide as it’s
been. The problem of dwindling
available slots is increasing, not
only because most of the new acts
from the last few years have con-
tinued to generate hits, but because
the artists who’ve been around 10
years or more are turning out qual-
ity records on a more consistent
basis than ever before.

“The established artists seem to
be sensitive to the fact that radio is
now adding only the very best
songs. They have reacted to the
changing radio philosophy and
make more of an effort to provide
us with solid material rather than
cranking out another record with
their name on it.”

Not Radio’s Fault

WIVK/Knoxville MD Mickey
Dearstone: “If the window is
closing, it isn’t because radio is
turning its back on great music by
new artists.

““So many new acts have broken
through in the last few years, la-
bels are signing anybody and ev-
erybody coming down the pike to
cash in on the wave. When one la-
bel has a hit with a unique act,
other labels rush to sign someone
just like that artist. The problem is
that the material by some of the
newer artists isn’t as good as the
material from the new acts of a
year ago. And sooner or later, ra-
dio will be blamed for not playing
new artists. But I think radio has
shown over the last few years it
will break new acts if they’re good
enough to be broken.”

Mickey Dearstone
66}
The material by
some of the newer
artists isn’t as good
as the material from
the new acts of a

year ago.
—Mickey Dearstone
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All Records
Shattered

Biggest Radio Tour
Ever Mounted

It only took 63 days to hit 158
radio stations and retail accounts in
96 cities scattered across 40
states..not to mention three bus dri-
vers, 100 hotel rooms, 60 original
episodes of “Andy Griffith” and
288 guitar strings. But with that
small investment of time, sweat
and energy, Matthews, Wright &
King got out there and met as
many people at radio as they could
possibly handle. Without an actual
body count, the number of hands
shook, pictures taken and smiles
gathered clocked in close to 1893.

Not bad for three guys who ven-
tured out armed with only two
acoustic guitars and a box of
throat lozenges! And in the line
of duty, they got to preview mate-
rial from their Power of Love
album, including the haunting
“Mother’s Eyes” and the rollick-
ing “Standing In The River.”

Cruising the highways and byways
in their pea green Silver Eagle—
which the motley crew named the
Guacamole Express—Matthews,
Wright & King got to get it done in
fine fashion, in addition to chowing
down at over 260 restaurants.
Wining and dining—or at least
sucking down cheeseburgers—with
the people at radio gave the guys a
chance to understand how it all
works. And it let everybody out
there hear something that's good
and country right from the gitgo.

Bottomline, when it comes to
country, there's nothing that can
compete with Raymond
Matthews’ soulful southern
twang, Woody Wright's gospel-
tinged sense of harmony-singing
and Tony King's sweet, pure
Carolina mountain tenor. Just ask
Reba...or Naomi...or Vince.

MATTHEW
TOURS FROM

Fresh from what may be the
world's longest radio promotion
tour, Matthews, Wright & King
are gearing up for their first con-
cert tour—opening for no less than
country superstar Reba McEntire!
After hitting 96 cities in 40 states,
they've more than got their sea
legs under them when it comes to
hitting the road.

“Matthews, Wright & King’s har-
monies are what sets them apart,”
Reba says of the threesome. “I
grew up in a family singing har-
mony with my brothers and sisters
and have always loved the sound
of those tight family harmonies.
Matthews, Wright & King are not
brothers, but their ability to blend

harmonies can only be compared
to the family harmony sound.”

Fresh from playing for perhaps
the most demanding audiences in
the world—the PDs and MDs of
country radio stations and retail
accounts who are exposed to the
best music there is on a daily basis
—the guys have the confidence
necessary to get out there and see
the fans.“We had a wonderful
time,” said Woody Wright, who
was separated from his six-week
old daughter for weeks at a time,
“because being able to bring out
music to all those people who
heard it all and who really liked
what we're doing makes this whole
project worthwhile!”

WRIGHT & KING
RADIOTO RERA

“After that, I’d say we’re ready
for anything!”

Anything is the word. Raymond,
Woody and Tony better start
gearing up for what promises to
be a busy fall! After warming up
at St. Louis’ Yellow Rose on July
28th, the trio head to Six Flags in
Dallas where they join Reba and
Vince Gill for what will begin a
series of dates that just keeps
expanding. For now, though, you
can look for Matthews, Wright &
King on the Reba Express into
Houston, Raleigh, Charlotte,
Indianapolis, Louisville, Cincin-
nati, Chicago, Cleveland, Syra-
cuse, Pittsburgh and Columbia,
MD in August.

Raymond Matthews

Woody Wright

Tony King

Vince Gill says. "Not only do Matthews, Wright & King make great records. but with a name like that,
they can double as a law firm and sue if radio doesn’t play them.”"QUOTE

Mauled At
The Mall

No matter where they went, it
seems like people knew who they
were! Raymond, Woody and Tony
proved they knew how to make
the scene—inciting several young
women into a screaming frenzy
when they stopped in a record
store to check out their CD, which
had just been released! It seems
the girls had seen the video that
day and were sufficiently frenzied
to rush out to their local record
store, only to encounter the guys
in the flesh.

Similar scenes have been breaking
out nationwide: the Minneapolis
airport, a Phoenix Harley Davidson
dealership and a mall. For all the
hysteria, however, Raymond still
has not found a date!

1

THE POWER OF
LOVE LIVES ON

Talk about the little record that
refused to die! “The Power Of
Love,” Matthews, Wright &
King's debut single, is hanging on
and in there. Checking in at #64 on
Billboard’s Country Singles chart,
this song’s uplifting message just
keeps winning fans. At the rate it's
going, it could still be holding this
stot down for the next month,
proving how lasting “The Power
of Love” really is!

Naomi says."Each contributes years of experience in
different personal styles to form a captivating sound for
1992. Raymond Matthews. the pure country expres-
sions of rural Alabama: Woody Wright grew up with
soulful gospel in East Tennessee. and Tony King had a
long musical love affair with bluegrass in his native
North Carolina” QUOTE

RADIO LOVES
"MOTHER'S EYES™

If one thing came out of
Matthews, Wright & King's monu-
mental landslide radio tour, it was
how much people love the aching
ballad celebrating maternal devo-
tion, “Mother's Eyes.” It's true, no
better song exists to showcase
MWK’s blending harmonies, their
bluegrass-tinged arrangements and
their overall values.

But what’s really striking a chord
with people is the song’s senti-
ment. A beautifully written song
about a single parent's selflessness
in the face of raising her children,
it prompted one programmer to
exclaim, “What ‘Love, Me’ did
for Collin Raye, ‘Mother’s Eyes’
is going to do for Matthews,
Wright & King.”

And video has figured what
radio's known all along: MWK are
the real deal! Not only was “The
Power Of Love” a massive rotation
clip, “Mother’s Eyes” ‘vas added at
CMT as the Pick Hit of the Week.
Not a bad beginning...of course, it
all makes sense. After all, it’s the
perfect match of performance and
material. After all, what else
could've created such a universal
mandate at radio? Look for
Michael Moore and his posse to
start going for adds on July 27th —
you don't want to miss this one!

M, W& K Check
Into Motel...

For One Hour

What’s a poor group to do? There
you are out on the road, roving from
city to city, making friends and play-
ing your music for all sorts of peo-
ple, and it's time for the world pre-
miere of your very first video. The
bus may have a television, a refrig-
erator and a VCR, but no cable...

As time was running out before the
appointed hour of the “Power of
Love” debut, the band was some-
where between highway exits and
they still didn't have anywhere to
watch The Nashville Network’s
“Video PM.” What to do, indeed!

Columbia Promotions’ ever-enter-
prising Nancy Richmond had an
idea: check into a motel for an hour
to watch the show. Gf course, a
good looking young woman trying
to check into a motel room that has
cable with three virile young guys
for an hour is a lot easier than it
sounds! After all, people in small
towns have standards—and who's
gonna believe the one about check-
ing out your video premiere?

Needless to say, the item got
picked up by all the w.re services—
and every radio station who sub-
scribes to the Associated Press was
ready and waiting for them. Ahh,
well, everybody has those days.

) |

GOING FOR “MOTHER’S EYES” ADDS: 07/27/92
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NASHVILLE THIS WEEK

Morgan Shifts To BNA

Lorrie Morgan has moved from RCA/Nashville to sis-
ter label BNA Entertainment and will release her first al-

bum for the label this fall.

BNA VP/GM Ric Pepin com-
mented, “Lorrie Morgan is a su-
perstar, and BNA stands prepared
to devote a great deal of focus on
her career. Her producer, Richard
Landis, is head of A&R [here]. We
feel it is in the best interest of Lor-
rie as an artist and in the best inter-
est of BMG as a company to have
her on our small yet fast-growing
labe '))

Morgan recorded two albums for
RCA/Nashville — “Leave The
Light On” and ‘‘Something In Red”’
— which yielded such hits as “Out
Of Your Shoes,” “We Both Walk,”
and ‘“‘Dear Me.”

Mississippi native Lisa Stewart
joins Morgan as the only other
woman presently signed to the
BNA roster. Stewart, a Belmont
University music graduate, sang at
her first Fan Fair at age 11. Her
debut single is slated for a mid-Oc-
tober release.

Volunteer Jam XV

The Charlie Daniels Band Volun-
teer Jam XV has been set for Sep-
tember 20 at Nashville’s Starwood
Amphitheatre. Past jam guests
have included Don Henley, Tanya
Tucker, James Brown, Amy
Grant, B.B. King, Billy Joel, and
the Judds. This year’s lineup will
include the Oak Ridge Boys, Hal
Ketchum, the Desert Rose Band,
Poco, Paulette Carlson, Curtis
Wright, Toy Caldwell, Little Feat,
the Cactus Brothers and, as usual,
several surprise guests. Proceeds
will go to the T.J. Martell Founda-
tion for leukemia, cancer, and
AIDS research and will be used to
build the Francis W. Preston lab-
oratory wing at Nashville’s Vand-
erbilt Hospital.

On The Horizon
Suzy Bogguss, Brooks & Dunn,
Mark Chesnutt, Billy Ray Cyrus,
Billy Dean, Diamond Rio, Joe Dif-
fie, Sammy Kershaw, Hal Ketch-
um, Tracy Lawrence, Little Texas,

Collin Raye, Marty Stuart, Pam
Tillis, Aaron Tippin, and Trisha
Yearwood are all finalists for the
1992 CMA Horizon Award. The
award recognizes the individual or
group who has demonstrated the
most significant creative growth
and development in overall chart
and sales activity, live perfor-
mance, and media attention during
the past year. Five finalists will be
decided in another round of voting
and will be announced at an August
13 press conference.

Rhino Captures Owens

Rhino Records has released
“The Buck Owens Collection (1959
1990),” a three-CD box set contain-
ing Owens’s Capitol and Warner
Bros. hits. Among the set’s 63 fav-
orites are duets with Dwight Yoa-
kam, Ringo Starr, and Emmylou
Harris, and many of the tracks pre-
viously have never been available
on CD. A biography, track-by-track
commentary, complete discog-
raphy, and collection of rare photo-
graphs are also included in the
package. Incidentally, Owens re-
cently recorded “If You Can’t Find
A Reason” for Disney Records’
“Country For Kids” soundtrack.

Bellamy Beat

The Bellamy Brothers have sign-
ed an exclusive international mar-
keting and distribution agreement
with Intersound Entertainment.
The first release under the new
deal is their “Latest And Greatest”
album, which shipped July 7. The
LP features the current single,
“Cowboy Beat,” plus two other
new tracks and six previously re-
leased songs, including ‘“Old Hip-
pie,” “Lie To You For Your Love,”
and “Let Your Love Flow.”

A Monumental Affair
Sammy Kershaw recently joined
Gary Busey, Waylon Jennings, and
Sara Hickman for the Texas Music
Alley inauguration in Dallas. Spon-

ONE FROM THE HEART — Following the success of Billy Ray Cyrus’s
“Achy Breaky Heart,” the song's writer, Don Von Tress, was feted at a re-
cent BMI number one party. Exchanging kudos are (I-r) BMI VP Roger
Sovine, Von Tress, Mercury/Nashville Sr. VP Harold Shedd, and Millhouse
Music President Russ Zavitson.
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sored by Pepsi-Cola, the alley has
been created to honor native Texan
musicians who have influenced the
music industry. Statues of Bob
Wills, Buddy Holly, and bluesman
Blind Lemon Jefferson were un-
veiled during the ceremony, and
seven more will be created over
the next three years. Kershaw is
currently gearing up for his next
adventure, when he, Ralph Emery,
and T. Graham Brown put some
“drive” in their country — the

MUSIC MEMO

Yearwood Visits

Trisha Yearwood's latest single,
"Wrong Side Of Memphis,” was pen-
ned by Gary Harrison and RCA re-

®No. 1: ‘“‘She’s In Love With
The Boy’ —
Trisha Yearwood

5 YEARS AGO

®No. 1: “A Long Line
Of Love” —
Michael Martin
Murphey -

10 YEARS AGO

*No. 1: ‘*“Take Me Down’’ —
Alabama (3rd week)

15 YEARS AGO

®No. 1: “‘it Was Almost Like s
A Song’’ — Ronnie Milsap
(4th week) !
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three will attend the NASCAR driv-
ing school in Charlotte on July 27.

Bluegrass Farewell

A memorial concert and benefit
for local bluegrass performer Hu-
bert Davis has been scheduled for
July 27-29 at Nashville’s Bluegrass
Inn. Tony Rice, J.D. Crowe, Kathy
Chiavola, Josh Graves & Kenny
Baker, Del McCoury, and many
others are scheduled to perform at
the event, and tickets are available

Berg’s ‘Memphis’

cording artist Matraca Berg. Berg re-
corded the song herself but never re-
leased it, although she performed it live
during her tour with Clint Black last
year. The tune appears on Yearwood’'s
forthcoming MCA/Nashville album,
“Hearts in Armor.” Don Heniey sings
backup on the LP’s title track and also
performs a duet with Yearwood entitied
"Walk Away Joe.”

* Sawyer Brown's forthcoming al-
bum, "Cafe On The Corner,” features
two tunes written by Mac McAnaliy,
the title track and a song called "“All
These Years." Desert Rose Band
member Jay Dee Maness also contrib-
uted to the project, which is set for re-
lease August 25.

* Dwight Yoakam and fellow Ken-
tuckian Patty Loveless team on Yoa-
kam's current single, “Send A Mess-
age To My Heart,” from his “If There
Was A Way" LP. The duet was written
by Kostas and Kathy Louvin, who co-
penned the Ricky Van Shelton hit,
“Keep It Between The Lines.”

* Billy Joe Royal has released a
cover of "Funny How Time Slips
Away.” The tune has also been record-
ed by Billy Walker (1961), Narvel
Felts (1975), and Willie Nelson with
Danny Davis & The Nashville Brass
(1980).

WHY ASK WY? — Wynonna celebrated with several MCA Music Entertainment Group execs after two performances
at L.A.'s Universal Amphitheatre. Pictured at the party are (I-r) Curb Records President Mike Curb, MCA Music Enter-
tainment Group Exec. VP Zach Horowitz, MCA/Nashville Exec. VP/A&R Tony Brown, Wynonna, MCA Music Enter-
tainment Group Chairman Al Teller, and MCA/Nashville President Bruce Hinton.

at the Ernest Tubb Record Shops,
the Bluegrass Inn, or at the door.
Proceeds will assist Davis’s family
with medical expenses incurred
during his illness.

—Lorie Hollabaugh
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" Holy
Matrimony!

orever married to their
Fjobs, those matchmakers
at Epic/Nashville vowed
to win the hearts of program-
mers with a wedding invitation
embossed with the lyrics to Col-
lin Raye’s romantic new single,
“In This Life.” The Epic event
will no doubt engage a welcome
reception from PDs and MDs up
and down the aisle. Can’'t wait
for the honeymoon!

Prime Promotion is a recurring feature
that spotlights a particularly imaginative
attempt to capture Country programmers’
attention.
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Ranpy Travis

GOING FOR ADDS: MONDAY, AUGUST 3
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MARKETPLACE

AIR TALENT SERVICES

AIR PERSONALITIES & PROGRAM DIRECTORS! You'll LOVE The
Whole 0 Catalogue! Books & tapes on radio programming, radio
comedy, job-hunting, production, promotions, airchecks...A mail-
order playland for radio pros! For your copy, write: O'LINERS
11060 Cashmere Street, Suite 100 » Los Angeles, California
90049...or leave complete address at (310) 476-2091...or via fax
at (310) 471-7762!

AIR TALENT WORKSHOP
WITH DAN O’DAY!

AIR PERSONALITIES, PROGRAM: DIRECTORS. SHOW PRODUC-
ERS; You're invited to attend Dan 0’Day’s Air Personality Plus +
seminar, August 15-16, in Washington, D.C. Why do so many of our
attendees return a second and third time? Because it's an intense,
exhausting, exhilarating weekend that improves your performance
immediately! For complete information, leave your name & mailing
address at (310) 476-2091 . . . or via fax at (310) 471-7762 . ..
Or write: Dan 0'Day » 11060 Cashmere Street, Suite #100  Los
Angeles, California 90049. (Discount air fares, too!)

AIRCHECKS

Call us the Aircheck Museum. We publish a catalog of
more than 2000 tapes from 1943 through last week. Get
the latest edition for $6. And let us know if you're
looking for particular stations.

MAN FROM MARS PRODUCTIONS

159 Orange Street. Manchester, New Hampshire 03104

P==AUDIO & VIDEO AIRCHECKS===

CURRENT ISSUE #148, KPWR/George McFiy. KIIS/Rick Dees, WJMK

Dick Biondi, KMEL/Rick Chase, WKHX/Moby, KSOL/jojo Wright, B96/

Eddie & JoBo, KHFI/Willy B . KTFM/Big Dog. 90-min. cassette, $6.50
CURRENT ISSUE #147, KVIL/Ron Chapman, KXRX/Crow & West,
WAPW/Domino. WSTR/Boomer. KKBT/John London, KHQT/Kelly & Kline,
KiIS/Jeff Wyatt. XHT Z/Billy Burke. WAPE/Jeff McCartney. KCBS-FM/M.G. Kelly.
Cassette, $6.50

PERSONALITY PLUS ¢PP-56, KLOS/Mark & Brian, WLW/Gary Burbank.
KYKY/Phillips & Co., KKLQ/Magic Matt, KJMZ/Russ Parr. $6.50

PERSONALITY PLUS §PP-55, BI0O/Jeff & jer, WLUP/jonathan Brandmeier.
KPLZ/Kent & Alan, KEGL/Kraddick & Co.., WMMS/Zoo. $6.50.

ISSUE #5-228, CHICAGO AM DRIVE' CHR B96. AORs WLUP, WXRT. WWBZ
& WCKG, ACs WLIT. WKQX, WPNT, WTMX, Gold WJMK, UCs WGCI &
WVYAZ. Cassette $6 SO

ISSUE #5-229, SACRAMENTO & RENO! CHRs KSFM, KWOD. KWNZ, AORs
KRXQ. KSEG. KOZZ, KRZQ. KTHX, ACs KYMX, KGBY. KXOA, KRNO.
Gold KHYL, KODS, Ctry KNCI, KRAK, KBUL. Cassette, $6.50

PROMO VAULT §PR-11, promo samples - all formats, all market sizes. $10
CLASSIC ISSUE #C-141, KDWB/Don Bieu-Rob Sherwood-1971, KH)/Dr.
John-1977. WWWG/Garry Wall-1978. KLIF/Barry Kaye-1976, KYA/Citizen
Bill-1977. WABC/Dan Ingram-197 1, KH}/Real Don Steele-1968. Cassette, $10.50
VIDEQ #44, BEST OF MORNING RADIO, Part Two! A morning show ex-
travaganza with 2 dozen of the country’s best morning shows. all formats! Don't
miss this killer tape! 2 HOT hours, VHS or BETA, only $20!

VIDEO #45. with St. Louis’ KYKY /Phillips & Co.. WKBQ/Chris Knight, Sacto’s
KSFM/Dan Rivers-Jammin’ Chuck, KHYL/Ric Santos, Detroit’s WHYT/Dave Fogel.
Columbus” WNCI/Chris Knight. Indy's WENS/Scott & Audrey. Reno’s
KOZZ/Smith & Armor. 2 KILLER hours. VHS or BETA, only $20!

STILL AVAILABLE. #/AOR-4 (ALL AOR), fUC-9 (ALL URBAN), 0-6 {ALL
OLDIES), #CHN-12 (CHR NIGHTS), §CY-21 (ALL COUNTRY" at $6.50 each

[@‘ CALIFORNIA AIRCHECK E

LBox 4408 - San Diego, CA 92164 - (619) 460-6104

THE FAX ATTACK, THE INDUSTRY'S FUN-
O NIEST AND MOST AFFORDABLE DAILY

COMEDY SERVICE IS YOURS FOR 2

WEEKS FREE! JUST CALL PEAK RATING
AT 617-335-7602 NOW TO RESERVE
YOUR FREE DEMO. THE FAX ATTACK
SERVING OVER 120 MARKETS IN THE
U.S. AND CANADA!

PEAK RATING PRODUCTIONS

Alan Ray's Now in 150 markets!

= . by -
ETalaJoks!

“Allew me lo sing the praises of TeleJoke!

Thanks for the great work. It helps us all on

The Fat Man's Wake-up Service.”
--Steve ‘the Fat Man’ Corlet WKFMSyracuse

The Original Dally Fax Service
(209) 476-1511

COMPUTER SOFTWARE

e IBM Compatible
JOKES Showprep Shareware!!
L 1E3 1] 3 B Programs just $3.50 each!

Call for FREE Catalog:
TRIVIA - 804-227-3390 or
download it NOW from our BBS:
MUSIC - 804-227-33a8
Winning Edge
& MORE! Productions & Software

SHOW PREP

CER RN R LN ARE PAGE-A- DAY SHOW RESOURCE 00

* Today’s elehrity Birthdays and Bio Lines ® Trivia Questions ¢ = (£
* 0dd Facts « Jokes * Today's Top Events/Festivals with Phones s &

IBM PC
RADIO STATION DATABASE
send $34.95 to:

BBH SOFTWARE INC.

15072 E. MISSISSIPPI AVE. #33
AURORA, CC 80012

24hr. info: (303) 592-3780

(800)835-2246 ext. 84

= RADIO'S #1
AIRWARE siowener
SOFTWARE
CALL for Demo and list of showprep
oriented shareware available:
{804) 227.3390

or download a DEMO right now
from our BEBS: (804) 227-3348

MAILING LABELS

RADIO STATION
ADDRESS LISTS

and group mailings to P.D.'s & G.M.'s.

CALL (612) 522-6256
24 HOURS A DAY

MUSIC LIBRARIES

METRO BLUES |

SOULFUL CONTEVIPORARY BLUES PROGRAMMING
ATTRACTS AC, OLDIES, ROCK, AND COUNTRY LISTENERS
| MUSIC LIBRARY EXCLUSIVELY ON DAT
FREE TRIAL PERIOD
RYAN WILLIAMS/SOUTHERN UNION BLUES
124 LONG SHADOW PL. DURHAM, NC 27718
> 919-480-1763 <

OLDIES SERVICES

OLDIES

Best source of hard
to find oldies
'S0s, '60s, '70s, '80s
Most In stereo
clean bright quality,
fast service

b EC
918-492-7929
(FAX) 918-492-2211
FAX US YOUR LIST

‘ e L __.:I Sl :: ;I 1;;
L topicaL PUNGE -

timely humor faxed in daily

@
—

COUNTRY

The Ultimate Topical Prep Service
Two Week FREE Trial by FAX

THE MORNING FA

-MFAX 725 Monarch, Mipoma, C 444

MrOEoODOTM =

(80

RADIC LINER & PR \
Billy Moore
Call to hear a FREE one minute demo
___1-800-424-0430

STEVEN - §§ WILLIAMS

PROMOS o« SWEEPERSe STATION IDS
Computerized Digital Recording * Overnight Delivery Availabie
(415) 431-5243

MAJOR MARHET VOICE-

OVER ANNOUNCER/GRERT VOICE
DISTINCTIVE STYLE/NATIONAL CREDENTIALS. |

gvailable for Radio and TV [(v.o. production/
sweepers/promos/booth. Quick furn-around.
Rffordable rates. Phone or Fax

JIM HARRINGTON AT [412] 833-4749

For demo. rates and complete details.

"SALES STRATEGY”

A Radlo Management
Handbook For The 80s...
by R&R columnist Chris Beck

Call R&R 1o order your copy.
310-553-4330 100

Bt Wbt §17.50°

Opportunity knocks in the pages of R&R
every Friday . .. call 310-883-4330
to make it happen for you !

WEFBQ, the highest rated FM P1 station in the
country, only uses one comedy service...
Topical Punch.

for a free sample call (317) 776-1252

WWW-americantradiehisterv-com

MARKETPLACE ADVERTISING

Payable in advance. Orders must be typewritten and accompanied
by payment. Visa/MC/AmEx accepted. One-inch minimum, addi-
tionat space up to six inc1es available in increments of one-inch.
Rates for R&R Marketplaze {per inch):

Per insertion
1lime '$95.00
§ inserticas $90.00
13 insertions $85.00
26 insertions $75.00
§1 Insertions $70.00

Wil include camera-readv logo or line art if provided. Deadline for
Marketplace ads is noon Thursday, one week prior to publication
date. Marketplace ads are non-commissionabie. Submit to:

Marketplace
RADIO & RECORDS. 1930 Century Park West
Los Angeles, CA 80067 310-553-4330

Fax: 310-203-8727
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OPENINGS

OPENINGS

OPENINGS

NATIONAL

Recognize the Difference

NATIONAL, the acknowledged leader in radio personnel placement since 1981, is not a
registration service, where you send a registration fee and tape, and that seems to be the end of
that. NATIONAL is a placement service. Once NATIONAL receives your registration package,
our job begins. NATIONAL evaluates, critiques, discusses your potential with you, and then
makes a determined effort to find the exact situation you are seeking. We make the complete
presentation for you. For complete registration information, write or call:

NATIONAL BROADCAST TALENT COORDINATORS

40’4/

Dept. R., P.O. Box 20551 « Birmingham, AL 35216 - (205) 822-9144 W

Communicatip‘n,‘

1-900-786-7800

$1.95 per min.

Production and Entry Level Jobs.

Since
1990

117 W. Harrison Bivd. 6th Floor Suite R-347 Chicago, IL 60605

\wWMi

The 3 "On-Air'\

CALL ﬂwﬁ& publication in radio, with over 200 of the HOTTEST job
leads per issue! Call today for your subscription.
*Published weekly *Radio only .7
937 WILD GINGER TRAIL *All formats *All markets

WEST CHICAGO, IL 60185

‘'wJob Tip Sheet

We're the largest, most complete Help Wanted/Job Listing

*Radio stations, place your job openings for free! ;1

SJS ENTERTAINMENT

AFFILIATE RELATIONS

Is looking for an affiliate relations rep-
resentative to be based in our Chicago
office. You must have major market
experience and the ability to close sta-
tions in different formats.

Salary commensurate with experience.

Please send or fax resume to:

Beverly Padratzik
SJS Entertainment
2930 N. Sheridan Rd. No. 1203
Chicago, IL 60657
EOE

FAX: (312) 929-9354.

ROCK "N ROLL

Top 10 market/station look-
ing for high powered per-
sonality with past AOR
morning experience in Top
50 markets. Must have ex-
cellent references. Rush
T&R to: Radio & Records,
1930 Century Park West,
#652, Los Angeles, CA
90067. EOE

[™"WANTED! High ievel sales per-
son to sell high-end digital auto-
mation equipment. Must have the
ability to self-motivate. Unlimited
potential. Send resume to Schafer
Digital, 201 Lathrop Way, Suite
D, Sacramento, CA 95815, Attn:
Ms. Wymore. EOE

Fm—————————

-l

TV Tt e e T Ve T T

Heritage East Coast AOR is
looking for the next great
morning show. Individuals
or team should have adult
humor combined with sub-
tlety, big voices, great pro-
duction skills, and ability to
"'work the room.”’ Market

size or experience not an is-

sue major dollars for
those who pass the audi-
tion. Please send tape and
resume to: Radio & Rec-
ords, 1930 Century Park
West, #653, Los Angeles,
CA 90067. EOE F/M/V/H.

INTERNATIONAL

If you are a personality team
player, have had it with liner cards
and boring radio, ther: you're who
we want. We have immediate
openings for dedicated broad-
casters who can do it all. We offer
adventure, security, travel bene-
fits, and advancement opportuni-
ties. We expect professionalism,
dedication, and the desire to suc-
ceed. Females and minorities en-
couraged. T&R to: Tony Taylor,
Operations Manager, [.C.R.T., No.
8 Chung Yung 2nd Rd., Taipei,
Taiwan. EQOE

- WCMF

WMDM-FM/AOR seeks talent for FT opening. Great oppor-
tunity and location. T&R: WMDM-FM, Box 600, Lexington
Park, MD 20653. (7/24) EOE

(
[
[
|
|
|
\

Seeking talent who can work the \
college crowd and adult rockers.
Desire, perspective, phones, crea-
tivity, energy and ability to hit the
streets. T&R: WCLG-FM, Box 885,
Morgantown, WV 26505. EOE

N i —

EAST

WTTR-AM seeks experienced saies representative for full-
service. RESUMES: WTTR, 101 WTTR Lane, Westminster,
MD 21158. (7/24) £OE

Ski Kellington with a top rated station. No beginners or calls.
T&R: WZRT, Doug Carlisie, Box 249, Rutiand, VT 05702.
(7/24) EOE

OPERATIONS/
PRODUCTION
DIRECTOR

WYBC 94.3 FM, New Haven, CT,
Yale University’s student-run com-
mercial radio station, seeks fulltime
operations/production director. Sta-
tion plans SMN affiliation program-
ming Urban AC “The Touch” from
5a-6p. Evening/weekend programm-
ing is mix of locally-originated Urban,
Rock, Reggae, Jazz Blues. Responsi-
bilities include SMN operations, pro-
duction, and training student and
community members. Minimum 2-3
years’ commercial radio experience.
Creative, well-organized, team player
with coaching ability. T&R to
WYBC, Box WYBC, Yale Station,
New Haven, CT 06520. EOE

ACCOUNT EXECUTIVE

Local account executive wanted for leading Adult
Contemporary radio station in major East Coast
market. Looking for an aggressive, goal-oriented,
well-organized person. Prior sales experience
preferred, knowledge of retail desirable. Suc-
cessful applicant should be detail-oriented and
have the ability to work with retailers to bring in
new business. No calls please. Send resume to:

J. CHRISTOPHER BROULLIRE
General Sales Manager
WASH-FM
3400 Idaho Avenue, NW
Washington, DC 20016
EOE MFHN

MIDDAY ANNOUNCER

WASH 97.1 FM is looking for an outstanding per-
sonality .who is bright, warm, friendly, and
relatable. Major market experience necessary.
Outstanding facility in the nation's capital. Send
package including tape, resume, salary history,
and other pertinent information to:’

CRAIG ASHWOOD
Program Director
WASH-FM
3400 Idaho Avenue, NW
Washington, DC 20016
EOE MFHN
NO CALLS PLEASE!

waasyL americanradiohistorv.com

WORK WITH BROTHER WEASE!

o THREE TIME MARCONI NOMINATED MORNING SHOW TALENT OF THE YEAR

© GREAT STEPPING STONE TO THE MAJORS, LAST TWO PARTNERS NOW WORKING
IN NEW YORK CITY AND SAN FRANCISCO

» LOOKING FOR SOMEONE WITH A QUICK SENSE OF HUMOR

© SPORTS KNOWLEDGE, STAND-UP rOMEDY EXPERIENCE HELPFUL

® TAPE AND RESUME TO STAN MAIN, WCMF, 259 MONROE AVE., ROCHESTER, NY 14607. EOE

America’s first all-Sports radio station
seeks freelance anchors, producers,
and news writers with mayor market
experience. Send resume/tape to:
Mark Mason, WFAN Radio, 34-12
36th St., Astoria, NY 1110¢. No calls
please. Infinity is an Equal Oppor-
tunity Employer.

Market-leading Country outlet looking for
talented AT to balance station sound.
Daytime slot. Knowledge of Country
music a must. Good company, good
benefits, top 75 market. Females and
minorities strongly encouraged. T&R:
Radio & Records, 1930 Century Park
West, #648, Los Angeles, CA 90067.
EQE

KURB/Aduit Rock seeks lifestyle news reporter/director for
morning show. T&R: KURB, 1501 North University. Suite
768, Little Rock, AR 72207. (7/24) EO€

WSYE saeks talented pros for PD/ND/midday openings. Hit-
based AC. T&R: Bill Milam, Box 1623, Tupelo, MS 38802.
(7/24) £OE

KSAM seeks FT/PT on-air taient for all positons. Sa.wry $35k.
Apply in person or T&R: KSAM, PD, Box 330, Huntsville, TX
77342 (7/24) EOE

AT sought for evenings at our Gulf coast A, Lots of produc-
tion. T&R: KHLA, Tom Hoefer, Box 3067. Lake Charies, LA
70602. (7/24) EOE

mm—————————

Hot Country FM in Florida seeks
energetic morning talent and
afternoon talent. Let the: big dog
eat! Rush tape, resume, and
salary requirements to: Radio &
Records, 1930 Century Park
West, #640, Los Angeles, CA
90067. EOE

[ |

- - )

FM MORNING SHOWS!
Are you ready to chuck the
records and take center stage?
Our major market talk stations
are seeking innovative, creative,
outrageous talent to bring your
act to the AM band where you'll
be given the freedom, environ-
ment, and big bucks to perform.
Confidentiality guaranteed. Get
your tape in the mail ASAP to:
Radio & Records, 1930 Century
Park West, #659, Los Angeles,
CA 90067. EOE

Hot, new FM in Southeast needs
entire airstaff A.S.A.P. Fush tape/

resume to Radio Macon, Inc., 3083

Pio Nono Avenue, Macon, GA

31206. EOE
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UN|V[H8ﬂL§TUDlOS

RADIO PROMOTIONS REPRESENTATIVE
UNIVERSAL STUDIOS FLORIDA, America’s most exciting entertainment attraction,
has an immediate opportunity for an aggressive, organized radio promotions/marketing

"0

OPENINGS

THE GRAND STRAND’S

Y-103/Myrtle Beach, looking
for midday & afternoon air tal-
ent for Contemporary Country
format. If you have personality
and are ready to compete in the
premier beach resort area on
the East Coast, send T&R to:
Dave Priest, WYAK, P.O. Box
15401, Surfside Beach, SC
29587. EOE

MIDWEST

OPENINGS

| Massive West Michigan AOR seek-
ing team-oriented MD/AT to join
veteran staff. Must be computer
fluent and have a rock & roll atti-
tude on-air. Females and minori-
ties encouraged. Send tapes &
resumes to:
Mike Tinnes, Program Director
KLQ
60 Monroe Center NW
Grand Rapids, MI 49503.

WKLQ IS AN EQUAL OPPORTUNITY EMPLOYER.
=

PROGRAM
DIRECTOR

Do you know how to create “A Leg-
end?”” We need a strong PD for a re-
gional New England AC. Must be
hands on with great image, marketing

and people skills. Materials in con-

professional. The successful candidate wilt be responsible for soliticing, securing and
executing on-air promotional campangns with radio stations, networks and syndicators.
We seek an individual with 3-5 years' appropriate experience in radio marketing or a
related area. Working knowledge of all aspects of radio station operations preferred.

Please send resume, successes and confidential salary history to: UNIVERSAL

WKTY seeks an up-beat, off-center talk host/AT for talk
mornings and music afternoons. T&R: WKTY, 704 LaCrosse
St., LaCrosse, Wl 54601. (7/17) EQE

fidence: [ orna Ozmon

0OZMON MEDIA
1123 W. Columbia
Chicago, 1L 60626

Seeking morning drive announcer with strong production for
WYTE. T&R: WYTE, Dave Winston, Box 1030, Stevens
Point, W| 54481, (7/17) EOE

STUDIOS FLORIDA, Human Resources Department, 1000 Universal Studios Plaza,
Orlando, Florida 32819. Proof of identity and eligibility to work in the United States is
required. An MCA/Rank Organisation Joint Venture. Equal Opportunity Employer.

F AR

1130 AM "OUNTRY Q4 5FM
Legendary Country FM searching for a

If you are not unemployed. if you
are not looking for a job. If you
have great ratings in morning

News director/reporter sought for two IL 50,000* markets.
T&R: WZNF, Mark Rollings, Box 882, Chesterfield, MO
63006. (7/24) EOE

Small market CHR seeks AT with promotions/marketing ap-
titude. T&R: WDEK, Dave Bavido, 711 N. First, DeKalb, IL

60116. {7/24) EOE

WYNG/Hot Country seeks great mornings. Daring, witty,
creative with great phones and production. T&R: WYNG, Box

EOE

-
WMUZ/Detroit's premier FM |
Contemporary Christian Mu- :
sic station is looking for an 1
outstanding host for morning :
1
!
!
|

Creatlve, Wlt'[y commur"cator With d 1 'f f d | . 2777. Evansville, IN 47728. {7/24) EOE drive_ Send T&R to: Doug
K'LLER roduction Sk|"S to dO evenin rnve. you can Tind a way to win Oldies station s.eeks evening personality. T&R: WIHN, PD, o
show Mpust love hard work and FUNg' " quatter. giat. Wedans looking) §fj *HSHEERaEnASRRtn SELEE ?grcr:, \I’\)lcla\fr?)lzt 11%/131’0(4)1353;30

s H I . R .
Become a part of the Iargest Country for you! Great company, great - e G D S S EOE 1

music chain in the country and do real
PERSONALITY RADIO! Minimum of 3
years’ Country radio experience a
MUST. Liner-card readers need not ap-
ply. Send T&R to Steve McDonald,

| KWKH Radio, Box 31130, Shreveport,
LLA 71130-1130. EOE

GOODTIMES & GREAT OLDIES gram director/mornings/music , , for a program director. If
PRODUCTION di Rush T&R to' T Established Midwest AM/FM seeks am- you have experience, are a
DIRECTOR Irector. Rus G ey bitious, self-starter to complement our good manager, have a track

Fox 97, Shamrock Broadcasting in At-
lanta, looking for production pro. If
you can do exciting and creative mul-
titrack production and can pull a
weekend airshift, send aircheck and
production samples to: Dennis Wins-
low, WFOX, 2000 River Edge
Pkwy., Suite 797, Atlanta, GA 30328.
No calls please. Females and minor-
ities encouraged. EOE

Morning monster needed
yesterday for major market
Texas AOR. Left of center
lifestyle, good phones,
strong production skills,
team player! T&R ASAP to:
Radio & Records, 1930
Century Park West, #658,
Los Angeles, CA 90067.

EOE
h\\\'///.\.\cln

T~ §

pay, and great benefits. Radio &
Records, 1930 Century Park
West, #654, Los Angeles, CA
90067. EOE

r 027

IMMEDIATE OPENING
KFQX/Abilene, TX seeks pro-

Bettis, 4510-A S. 14th, Abilene,
TX 79605. No calls please. EQE

KNUE RARE
MORNING OPENING

You must know the basics, be
topical and creative, and have
STRONG production skills! We

shift. Keep KNUE a leader. Send
T&R: Sam McGuire, KNUE, 3810
Brookside Dr., Tyler, TX 75701.
EOE

want a MORNING SHOW not a

|
2 MORNINGS
E IN MUSIC CITY!

$ Oldies station seeking experienced pro.
!T&R: Laura Dane, WRMX-FM, 503
o Music Square West, United Artists §
° e Tower, Suite 901, Nashville, TN 37203
o No calls. EOE

| day talent. Ability to shine in a |
more music format and make |
| great outside appearances a |
T&R to Don Cristi, |
1414 Wilmingtonl

Ya

WHKO/K-99.1FM seeks mid-

must.

WHKO,

Ave., Dayton, OH 45420. EOE

GENERAL
SALES MANAGER

experienced sales staff. We're results-
oriented and high on community in-
volvement. Excellent pay and benefits
package. Send resume to: Joyce Mc-
Cullough, WLPO/WAJK, PO Box 215,
LaSalle, IL 61301.EOE

LAngeIes, CA 90067. EOE

STAFF NEEDED

New medium market Mid-
west Oldies station. Entire
staff needed. Energetic,
fun people. It doesn’t mat-
ter what format you're do-
ing now. Great market...
great company. Send your
tape and resume now!
Radio & Radio, 1930 Cen-
tury Park West, #657, Los

. .

www.americanradiohistorv.com

o o - e o

Morning drive pro needed for
Country powerhouse! Also seeking
T&Rs for future openings in this

rapidly growing Eastern company!
T&R: Tim Fleming, OM, Ingstad
Broadcasting, Box 1300, Mason
City, IA 50401. EOE

News/talk/sports power-
house has a rare opening

record, and a contemporary
view of the format, we
want to hear from you!
Send resume, aircheck of
your station, and latest rat-
ings to: Radio & Records,
1930 Century Park West,
#649, Los Angeles, CA
80067. All inquiries will be
confidential. EOE

WEST

KABX seeks Oldies morning talent for Merced/Modesto
market. T&R: KABX, Box 717, Merced. CA 95341. {7/24)
EOE

KXDD seaks morning show co-host, midday AT, and Produc-
tion director. T&R: KXDD, Box 2309, Yakima, WA 98907.
(7/24) EOE

KZJH/progressive AC in Rocky Mt. resort town seeks ex-
perienced ND. T&R: KZJH, Box 2620, Jackson Hole, WY
83001. (7/24) ECE

On The Radio Broadcasting, a national radio syndicator seeks
PT office assistance for various office duties. CALL: Lori,
{310) 392-9600. {7/24) EOE
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OPENINGS

Hot Country KIK-FM and KOW-FM seek full and PT talent for
future openings. T&R: KIK-FM, Craig Powers, Two City Blvd.
East, ©183, Orange, CA 92668. {7/24) EOE

Southeast CO combo seeks experienced, aggressive news

director. T&R: KLMR/KSEC, Box 890, Lamar, CO 81052.
(7/24) EOE

KCAQ/Oxnard seeks a high profile morning drive personality.
T&R: KCAQ, Rooster Rhodes, Box 1520, Oxnard, CA 93033.
{7/17) EOE

KOJM/KPQX, Havre, MY seeks AT/production pros. T&R:
KOJM/KPQX, Greg Ellendson, Box 7000, Havre, MT 59501.
(717} EOE

KABX/KYOS Merced/Modesto, CA seeks T&R for future
morning opening. T&R: KABX/KYOS, Box 717, Merced, CA
963414 (7/17) EOE

~KKSF103.7 FM-

NAC secks upbeat, topical
morning personality who
“sounds San Francisco” -
whose style reflects the Bay
Area’s unique sensibility and
cultural diversity.

The challenge: sparkle within
the context of NAC by being
conversational and breezy but
concise; intelligent and witty,
yet relatable.

Reference points: WNUA’s
Dean Richards, KINK’s Les
Sarnoff.

Aircheck customized for NAC
presentation appreciated. T&R
to Steve Feinstein, KKSF, 77
Maiden Lane, San Francisco,
CA 94108. Response to your
package guaranteed. EOE

.

CLASSIC ROGK-H-BOLL
PROGRAM DIRECTOR

94.5 “The Fox’'/KUFX-FM is searching
for a program director for a San Jose
Classic Rock station who can make
radio sound great beyond the music.
Knowledge of ali facets of radio a must.
Proven track record and Classic Rock
or AOR experience preferred. Send
resume and unscoped tape of mornings
and afternoons to General Manager,
Mike Jackson, 1589 Schallenberger
Road, San Jose, CA 95131. EQE

= e

e
Overnight personality with a great
ratings track record and three
years' experience sought for Soft
AC. T&R: KJQY - Sunny 103.7 FM,
J. Bullet, 625 Broadway, #1200,
San Diego, CA 92101. EOE

KTMT/Medford, OR. CHR
looking for an afternoon
drive or evening jock. T&R
only, no calls please. KTMT,
R. Charles Snyder, Box 159,
Medford, OR 97501. EOE

POSITIONS SOUGHT

Station managers, salespeo-
ple: Work hard and play
hard in five of America's
richest and most beautiful re-
sort markets. We own seven
stations in Aspen, Vail,
Breckenridge, Steamboat
Springs, and Gunnison. Qur
operation is on the cutting
edge of technology. Yes, you
CAN make good money in
these small markets. Rush
resume to Paul Moore,
Rocky Mountain Radio, P.O.
Box 5559, Avon, CO 81620
or FAX to (303) 949-0266.
No phone calls, please. EOE

———— e — e — gy

I Outstanding off-air production
: & on-air talents wanted for five
I of America’s richest and most
: beautiful resort markets. Cut-
I ting edge technology at these
: AOR stations in Aspen, Vail
I Breckenridge, Steamboat
: Springs, and Gunnison. Rush
I resume to Tony Mauro,
: Rocky Mountain Radio, P.O.
I Box 5559, Avon, CO 81620 or
| FAX 10 (303) 949-0266. No
Lphone calls, please. EOE

e e e e e e e e e e e e e

7 \
Northern CA CHR seeks promo-
tion director with creative ideas,
follow through, and ability to lead
and teach eager support staff.
Send resume and examples of pri-
or experience to: Radio & Records,
1930 Century Park West, #655,

t)s Angeles, CA 90C67. EOE
—

P.R. DIRECTOR
Immediate opening for
Director of fast-paced in-
house P.R. dept. at Culver
City-based entertainment
company. Must have excel-
lent writing, editorial and
communications skills, solid
media contacts and work-
ing knowledge of layout
and graphics. Minimum 5
years’ experience required.
Radio & Records, 1930
Century Park West, #660,
Los Angeles, CA 90067.
EOE

POSITIONS SOUGHT

Malcolm X, Dr. King — they had it, and | seek it; opportunity.
Slow or fast UC/Churban, 10 years experience. J.C. (215}
368-5597. {(7/24}

Two year pro seeks progression to next level. Experienced in
most formats, particularly PBP, sports and news. CHUCK:
£203) 929-4547. (7/24}

20 years announcing with 654 humorous voices seeks Air,
production, or news. Supervisory experience. DAVE KUEHN:
1414} 421-76389. (7/24)

Six year female host seeks FT on the East Coast. Production
skills great and no ego to fight. ADRIANNA: (313) 385-8645.
(7/24)

POSITIONS SOUGHT

POSITIONS SOUGHT

paged, oh what fun!)

JOM JACOD

As you conduct the world’s largest talent search, what are you going to do in the mean rime with
that 4 hours of airtime??? I thought so . . . Let me grab some clean underwear for the flight
(makes mom proud), sign this flight insurance (the best $1 spent). (I'll go early to have myself

Fill jock ...
702=795-19M

10-years FT P1 AC/Country/Jazz plus three years MD experi-
ence seeks PD or airshift in Providence/Boston metro. JEFF:
(508) 252-4716. (7/24)

Can make your Alternative format work. Experienced AT/MD
with good sense of humor and attitude. JASON BOTTOM:
(317) 921-1867. (7/24)

News/Talk talent with good sound, experience, excellent
references seeks medium or major talk/co-host/anchor posi-
tion. D.E.D. {618} 426-7925. (7/24)

AT/ND/SD. I've done them all. Seeking FT in any format
anywhere. Have voice, will travel. LARRY: (309) 452-5474.
(7/24)

PD/MD/promotions talent who believes in team spirit. MIKE:
(314) 471-0041. (7/24)

Creative, dependable Specs Howard graduate seeks over-
nights in small or medium Midwest market. Country/Oldies/
AC. DICK: {313} 429-0707. (7/24}

Solid CHR/AC personality seeks next big opportunityl Proven
track record, large market experience. CHUCK JACKSON:
{904} 676-9206. (7/24)

Country AT with MD experience seeks to do more than an air-
shift. Currently in market of 100,000. MIKE: (317)
345-2920. (7/24)

11-year pro seeks new challenge. Solid team player. JERRY:
{601} 693-2661 or 482-0111. {7/24)

Hi-yo Reno! Southern cousin seeks cooler climate. 10-year
AT with multitrack production seeks Country/Oldies/CR.
LARRY: {702} 878-2474. (7/24)

Two experienced radio veterans. He: Country PD/OM/MD/
AT. She: Large market AT for CHR/AC/Country. (602)
298-86086. (7/24)

AC/PD seeks APD/MD position in a Top 50 market. Great
references, workaholic, now in two markets. CHRIS: (517)
799-1906. (7/24)

Every girl seeks a change sometime. Experienced AT ISO PD
with a sense of humor/attitude seeks FT in a major/medium
market. {908) 754-0737. (7/24)

12-year radio pro seeks on-air/PD/MD position with AC/Coun-
try outlet. Prefer Midwest. DOUG: (319) 283-5144. {7/24)

Successful IL medium market AT seeks FT. Prefer days but all
offers welcome. JOHN: (309) 663-8641. (7/24}

15 years So. CA experience in Oldies/CR/Country and voice-
overs seeks AT or production position. (714) 542-6522.
(7/24}

This is for real! Production, charisma, dependable,
references. BRIAN: (717) 530-8658. (7/24)

Production whiz with 15 years major market experience.
Great on-air personality, agency experience. CHRIS: (205)
767-7765. (7/24}

INSTANT AIR-CHEX
PDs, OMs: Hear them NOW!
Press #: for:

1 - Paul Phillips, WGAR, PWR108 CHR
2 - Tommy Grider, WGSQ, meterologist

3 - John Lee, WOLL, Qldies
*averaging 50 auditions per AT each week*
New talent each week ,Air Talent - Call for info

(716)264-9632 24 hrs.
NETWORKING FOR THE '90s

Production/on-air available. Top 5 experience, multitrack,
midi and the hottest in-house jingles anywhere. (510}
481-9521. (7/24)

Seasoned morning pro who is humorous, versatile, and real
seeks medium or major Hot AC/Country/Oldies. Let's talk.
MAX WULF: (702) 434-3436. {7/24)

Jack of all trades seeks multitrack experience. Creative pro-
duction. TIM: {715} 732-2112. (7/24)

Currently swing/weekends in Philadelphia. Smooth, warm,
friendly, and modest adult communicator seeks NAC. GREG:
{609) 646-40565. {7/24}

Two years experience in Country and seeking to make a
career atit FT. I'm young and | truly love my Country! MARTY
OWINGS: (206} 734-3143. (7/24)

Does your AC or CHR need an
overhaul? Eight-year broadcast
veteran Scott Edwards is now
available. Great motivator and
team player! Previously: Mobile,
Richmond, Raleigh, and Orlando.

(407) 657-5824

____wwavy americanradiohistorv.com

Here I am in FL seeking to rock! Transplanted Midwestern pro
AT with large market experience seeks AOR/CR/AC. JIM:
(813) 989-0056. (7/24)

Top 25 major market CHR afternoon talert seeks better op
portunity. Great AT production and persanal appearances.
A.D.: {216) 961-1669. (7/24)

Team player with great attitude who beliewes quality of life is
more important than quantity of cash. MIKE STEPHENS:
{410) 766-9376. (7/24)

San Francisco/San Jose/Monterey AT cumrrently on-air in all
three markets has 16 years experience ang solid production.
MARK: {408) 688-5604. {7/24}

Recent graduate of broadcasting facility seeks first FT AT
position. Responsible team player with high energy.
GEORGE: (313) 293-5143. (7/24)

Janet Lynch seeks daytime AT/PD opemng. Management
skills, six years marketing and three year FT announcing.
(602) 895-5888. (7/24)

MISCELLANEOUS

WRCC AM/FM seeks Country record servi:e from all labels.
TO: WRCC, Uncle Vernon, Box 5051, Wiarner Robins, GA
31089. (7/24)

R&R Opportunities
Display Advertising

X X
Display $75/inch $60/inch

Rates are per week (maximum 35 words per inch
including heading). Includes generic border. If
logo, custom border or larger heading is required,
add Y2 inch ($38 for 1X, $30 for 2X).

X b2

Blind Box $100/inch 75%inch

Rates are per week (maximum 35 words per inch
including heading, box number and R&R's ad-
dress). If custom border or larger heading is re-
quired, add %2 inch ($50 for 1X, $38 for 2X).
Rate includes generic border, box number, and
postage/handling.

Payable In Advance

Display & Blind Box Advertising orders must be
typewritien on company/station letterhead and
accompanied by advance payment. Ads must be
submitted by mail except for credit card orders
which are also accepted by fax: 310-203+8727.
Visa, MC, AmEx accepted. Include card number,
name as it appears on credit card, expiration date
and phone number. Blind box respanses are sent
to advertisers every Friday by first-class mail.

Deadline

To appear in the following week’s issue, your ad
must be received by Thursday nooa (PST) eight
days prior to issue date. Address all ads to: R&R
Opportunities, 1930 Century Park West, Los An-
geles, CA 90067. Fax: 3102038727.

R&R Opportunities
Free Advertising

Radio & Records provides free (20 words or 3
lines) listings to radio stations and record com-
panies in Openings. Free listings of the same
length are also available to individuals seeking
work in the industry under Positions Sought

Deadline

To appear in the following week’s issue, your ad
must be received by Thursday nooa (PST), eight
days prior to 1ssue date. Free Opportunities list-
Ings should be typewritten or printed on 812" x
11" company/station letterhead and are accept-
ed only by mail or fax: 310-203+8727. Address
all 20-word ads to R&R Free Opportunities, 1930
Century Park West, Los Angeles, GA 90067

Free listings are o 4 space availabiity basis only.
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HI-FIVE
She’s Playing Hard To Get (Jive)
79% of our reporting stations on it. Rotations: Heavy 0/0, Medium 8/6, Light 61/59,
Total Adds 65 including WBLK, WRKS, WDAS, WVEE, KJMZ, KMJQ, WGCI, WZAK,
WCKX, KTAA.
JADE

| Wanna Love You (Giant/Reprise)
67% of our reporting stations on it. Rotatlons: Heavy 1/0, Medium 11/0, Light 46/18,
Total Adds 18 Including K104, WOWI, WTLC, KPRS, WKKV, WILD, WFXA, WJTT, WTLZ,
WVOL.

MILES DAVIS

Doo Bop Song (WB)
64% of our reporting stations on Iit. Rotations: Heavy 0/0, Medlum 11/0, Light 45/13,
Total Adds 13 Including KMJQ, WYLD, WJLB, KMJM, 0C104, KHZ, KJMS, HOT105,
WQOK, wDzzZ.

MC BRAINS

Brainstorming (Motown)
62% of our reporting stations on it. Rotations: Heavy 9/0, Medium 29/0, Light 16/4,
Total Adds 4, KQXL, WENN, WJTT, WJJS. Moves 35-33 on the Urban Contomporary

chart.
LISA STANSFIELD

A Little More Love (Arista)
61% of our reporting stations on It. Rotations: Heavy 0/0, Medium 9/0, Light 44/9, Total
Adds 9, WIZF, WZAK, WAGH, WEUP, KIiZ, WALT, WROU, WMVP, WVOI.

THIRD WORLD

Committed (Mercury)
61% of our reporting stations on it. Rotations: Heavy 1/0, Medium 14/0, Light 38/8,
Total Adds 6, WKYS, OC104, WGZB, WALT, WBLX, WJFX.
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MELI'SA MORGAN “Through The Tears' (Pendulum/Elektra) §1/7
Rotations: Heavy 0/0, Medium 10/0, Light 41/7, Total Adds 7, WHUR, WFXE, WJIN, WZFX, WEUP, HOT105, WQOK.
Mediums include: WRKS, WDAS, WKYS, KPRS, WFXA.

EAST COAST FAMILY “‘1-4-All-4-1""1 (BIV 10/Motown) 42/42
Rotations: Heavy 0/0, Medium 0/0, Light 42/42, Total Adds 42 including WBLK, WRKS, WUSL, WAMO, WHUR, WKYS, K97,
WYLD, WOWI, KPRS.

KATHY SLEDGE “‘All Of My Love’ (Epic) 42/5
Rotations: Heavy 0/0, Medium 14/0, Light 28/5, Total Adds 5, KMJQ, WFXE, Z104, WPLZ, K98-FM. Mediums include: WDAS,
WTLC, KMJM, KBCE, WFXA.

JODECI “I’'m Still Waiting’* (Uptown/MCA) 40/39
Rotations: Heavy 0/0, Medium 4/3, Light 36/36, Total Adds 39 including WBLK, WUSL, WAMO, WKYS, K104, KMJQ, K97,
WOWI, WIZF, KMJUM. Medium: KIJMZ.

JABULANI “Shine Your Light” (Giant/Reprise) 40/4
Rotations: Heavy 0/0. Medium 6/0, Light 34/4. Total Adds 4, WBLK, KIPR, WEAS, WVOI. Mediums include: WDAS, K97,
WTLC, KPRS, KKBT

TOO SHORT *1 Want To Be Free (That's The...)”” (Jive) 36/3
Rotations: Heavy 0/0, Medium 9/0, Light 27/3, Total Adds 3, KFXZ, WJJS, WTUG. Mediums include: K104, KMJQ, K97,
WGCI, KMJM.

LUKE “‘Breakdown’’ (Luke) 34/0
Rotations: Heavy 1/0, Medium 13/0, Light 20/0, Total Adds 0. Heavy: WCKX. Mediums include: K104, KMJQ, K97, WOWI,
WPAL.

ME PHI ME “Put Your Hands Together" (RCA) 333
Rotations: Heavy 0/0. Medium 4/0, Light 29/3, Total Adds 3, WJIZ, KIIZ, KIPR. Medium: KMJQ, K97, WAGH, WEAS.

MODEST FOK ‘‘Promise Me’ (Atco/EastWest) 311
Rotations: Heavy 0/0, Medium 5/0, Light 26/1, Total Adds 1, WQIS. Medium: K97, WEDR, WQFX, WEUP, WEAS.

HOUSE OF PAIN “Jump Around” (Tommy Boy) 30/6
Rotations: Heavy 2/0, Medium 8/0, Light 20/6, Total Adds 6 including WBLK, WRKE, WATV, WCDX, K98-FM. Heavy: WOWi,
WJLB. Mediums include: WKYS, KMJQ, K97, WFXA, WPAL.

TOTAL LOOK & THE STYLE “Room 252" (RAL/Columbia) 28/7
Rotations Heavy 0/0. Medium 0/0, Light 2877, Total Adds 7, WDAS, WZFX, Z16, KIPR, WIKS, WPLZ, KMJJ.

HO FRAT HO ‘‘Ho Frat Swing"* (Bust It/Capitol) 281
Rotations: Heavy 0/0, Medium 8/0, Light 20/1, Total Adds 1, KMJQ. Mediums include: K97, WEDR, WZAK, KMJM, WRKE

NAUGHTY BY NATURE ‘‘Uptown Anthem” (Tommy Boy) 271

Rotations: Heavy 0/0, Medium 7/0, Light 20/1, Total Adds 1, KKBT. Mediums include: K97, WOWI|, WRKE. WFXA, KJMS.
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| SIGNIFICANT ACTION

EPMD ‘‘Crossover” (RAL/Chaos) 24,23
Rotations Heavy 0/0, Medium 0/0, Light 24/23, Total Adds 23 including WXYV, WUSL. WKYS, K104, KMJQ, WOWI, WZAK,
WJLB, OC104, KQXL.

YO YO “‘Homegirl Don't Play Dat’ (Atco/EastWest) 24/5
Rotations: Heavy 0/0, Medium 2/0, Light 22/5, Total Adds 5. KMJQ, WRKE, KBCE. WQIS, WEAS. Medium® K104, WFXA.

CHILL OEAL BOYZ “‘Rock The House" (Pump) 23/14
Rotations: Heavy 0/0, Medium 0/0, Light 23/14, Total Adds 14 including WAMO, K97, WEDR, WZAK, KBCE. KQXL, WXOK,
WFXE. WQFX, WQIS.

T EDLEDY HoTTEST |RRPERED
HI-FIVE (65) | TLC (73) LWR ECURREN,TS
EAST c%{)sgc'rm)l. e EN VOGUE (72) 2 1 ARRESTED.../Tennessee
EPMD (23) SHABBA RANKS (50) — 2 MARIAH CAREY/'l
R. KELLY & PUBLIC... (22) CECE PENISTON (42) — 3 PATTI LABELLEWhen
" DON-E (19) SHANICE (41) — 4 LUTHER & JANET/Best
RHONOA CLARK (18) MARY J. BLIGE (39) 1 5L RICHIEDo
JADE (18) GLENN JONES (24) 5 6 R. KELLY/Honey
JUS’ CAUZE (17) | MEN AT LARGE (19) 5 7 L. STANSFIELD/AI
CHILL DEAL BOYZ (14) KRIS KROSS (12) 78 CHAKA KHAN/Love
TROOP (11) 3 9 GOOD 2 GOMNever
e S — 10 JODECI/School

DOUG E. FRESH “If | Was Your Man’’ (Bust It/Capitol) 2372
Rotations: Heavy 0/0, Medium 3/0, Light 20/2, Total Adds 2, KUIMS, WPLZ. Medium: KMJM. WJTT, WHJX.

LOVE & SAS “‘Don’t Stop Now’ (RCA) 21/10
Rotations: Heavy 0/0, Medium 0/0, Light 21/10, Total Adds 10, K97, WTLC, KBCE, WFXA, WXOK, KFXZ, Z16, WLOU, WEAS,
KMJJ.

HIGHLAND PLACE MOBSTERS “Let’s Get Naked” (LaFace/Arista) 21/8
Rotations: Heavy 0/0, Medium 1/0, Light 20/8, Total Adds 8, WBLK, WATV, Z16, WLOU, WFXM, WBLX, WEAS, WTLZ
Medium: WAGH.

CHERRELLE “Still In Love With You™ (Tabu/A&M) 2011
Rotations: Heavy 0/0, Medium 9/0, Light 11/1, Total Adds 1, WPLZ. Mediums inClude: WZAK, WRKE, WFXA, WPAL, WHJX

DON-E “Love Makes The World Go Around”’ (Gee StreetAstand/PLG) 19/19
Rotations: Heavy 0/0, Medium 0/0, Light 19/19, Total Adds 19 including WAMO, K97, WEDR, KPRS, WJIZ, KQXL, WENN,
Z93, WJTT, WQFX.

RHONDA CLARK “‘Must Be Real Love’’ (Tabu/A&M) 18/18
Rotations: Heavy 0/0, Medium 0/0, Light 18/18, Total Adds 18 including WDAS, K97, WEDR, WIZF, KBCE, WPEG, WQFX,
KFXZ, Z16, KIPR.

JUS’ CAUZE “‘Come Out And Play’ (Savage) 17/17
Rotations: Heavy 0/0, Medium 0/0, Light 17/17, Total Adds 17 including K97. WOWI, WTLC, WFXA, WATV, WFXE, WJJN,
WQFX, 216, KIPR.

RANDY CRAWFORD “A Lot That You Can Do” (WB) 17/4
Rotations: Hegvy 0/0, Medium 1/0, Light 16/4, Total Adds 4, WJIZ, WATV, KFXZ, WPGA. Medium: WDAS.

RARE ESSENCE “Work The Walls* (Sounds Of The Capital) 16/5
Rotations: Heavy 0/0, Medium 2/0, Light 14/5, Total Adds 5, WFXA, WXOK, WAGH, WFXE, WEAS. Medium: WKYS, WIKS

COLLEGE BOYZ “Hollywood Paradox’* (Virgin) 1313
Rotations: Heavy 0/0, Medium 0/0, Light 13/13, Total Adds 13 including WBLK, WJLB, Z93, WJUN, WZFX, Z104. 216, WFXM
WALT, WBLX.

KID FROST “Thin Line” (Virgin) 1370
Rotations: Heavy 0/0, Medium 0/0, Light 13/0, Total Adds O.

HAMMER “Gaining Momentum"” (Capitol) 11/11
Rotations: Heavy 0/0, Medium 0/0, Light 11/11, Total Adds 11 including WZAK, WRKE, WENN, Z93, WAGH, WQMG, WPGA
WALT, WIKS, WTLZ.

SALT & PEPA “Start Me Up” (Next Plateau) 11/9
Rotations: Heavy 0/0, Medium 0/0, Light 11/9, Total Adds 9, K97, KBCE, WPAL. KIPR, WJJS, KMJJ, K98-FM, WTLZ, KTAA.

0J QUIK “‘Jus Lyke Compton” (Profile) 11/5
Rotations: Heavy 0/0, Medium 1/0, Light 10/5, Total Adds 5, WZAK, WJIZ. WAGH, WFXE, WIKS. Medium: K97.

0’BORA “E.S.P.” (Smash/PLG) 1173
Rotations: Heavy 0/0, Medium 0/0, Light 11/3, Total Adds 3, WEDR, WOWI. WJFX

X-CLAN “Xodus™ (Polydor/PLG) 11/0

Rotations: Heavy 0/0, Medium 1/0, Light 10/0, Total Adds 0. Medium: WQMG.

TRUTH INC. “Sex On The Beach’ (Atco/EastWest) 1010
Rotations: Heavy 0/0, Medium /1, Light 9/3, Total Adds 10, WXOK, WPAL, WJJIN, KIPR, WJJS, WPGA, WPLZ, WEAS,
WMVP, WTLZ.

MOCCA SOUL ‘‘Deep Sea So Blue” (Savage) 10/4
Rotations: Heavy 0/0, Medium 1/0, Light 9/4, Total Adds 4, K97, WENN, WOMG, WCDX. Medium: WZAK

WAILING SOULS ““All Over The World"' (Chaos) 9/3
Rotations: Heavy 0/0, Medium 0/0, Light 9/3, Total Adds 3, WQMG, KFXZ. KJMS.

BLACK SHEEP ‘‘Strobelite Honey’’ (Mercury) 872
Rotations: Heavy 0/0, Medium 3/0, Light 5/2, Total Adds 2, WBLS, WJHM. Medium: WOWI, KIIZ, XHRM

KWAME' “Nastee’ (Atlantic) 81
Rotations: Heavy 0/0, Medium 3/0, Light 5/1, Total Adds 1, WEDR. Medium: WOW!, WPEG, KJMS.
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Reports/Adds
1 EAST COAST FAMILY/1-4-All-4-1 (BIV 10/Motown) ................... 42/42
2 JABULANL/Shine Your Light (Giant/Reprise) . .. ... .. ... . ... ..o 40/4
3 ME PHI MEPut Your Hands Together (RCA) .. .. ... ... ... .. ... ... ... ..., 33/3
4 HOUSE OF PAIN/Jump Around (TommyBoy) .......... ... ... .. ...ooiion. 30/6
5 TOTAL LOOK & THE STYLERoom 252 (RAL/Columbia) .......................... 28/7
5 HO FRAT HOMo Frat Swing (Bust It/Capitol) . ... ....... ... .. ... . ... . ...... 28/1
7 YO YOMomegirl Don't Play Dat (Aco/BastWest) . ...... .. ... . ... ... .. .. ...... 24/5
8 CHILL DEAL BOYZRock The House (Pump) ...... . ... . ... . i nn. 23/14
9 LOVE & SASDontStopNow (RCA) ... . ... o 21/10
10 HIGHLAND PLACE MOBSTERS /Let's Get.. (LaFace/Arista) .. ... ................ ... 21/8

.

New artists have not yet had a UC Breaker.
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July 24,1992 R&R« 53
WDAS/Philadelphia WZF X/Fayetteviile KFXZ/Latayette WPGA/Macon WQQK/Nashville WCDX/Richmond
Joe Tamburro Frank Dawkins Carey Martin Brian Kelly Mack/Clemons Asron Maxwall
KL FIVE EAST COAST FAMILY HI FIVE R
CHAKA KHAN UDE BOYS ZHIGGE
7. KELLY & PUBLIC
WXYV/Baltimore WRKS/New York LAYTD SANBORN wJiZ/Albany Z93/Charleston I 5 [Awaih T SIS e PHUTHERS SR HOUSE CF PAIN
SampsoniJacobs Brown/Beasley TOTAL LO & THE Vickie Cannon CIiff Fletcher HELeSioara HI FIVE WENDY MOTEN SOUL 11 SOUL -
BABYFACE HI FIVE e a‘sme PN JOE PUBLIC R. KELLY & PUBLIC JToongowr HAMMER Hottest: Hottest:
EPMD EAST COAST FAMILY : R. KELLY & PURLIC RUDE BOYS TOTAL LOK & THE oD OON-E GLENN JONES LC
LORENZO R, KELLY & PUBLIC hotrest SHooVE MILES DAVIS MELI'SA MORGAN ML SGH w/MOCCA SOUL e SHABBA RANKS
R. RELLY & PUBLIC ~ Hottest: TG NAJEE COLLEGE BOYZ COLLEGE BOYZ vgnmr)s e "}l‘g‘," CC“‘Z“EWRD EN VOGUE EN VOGLE
Hottest: MARY J. BLIGE GLENN JONES WENDY MOTEN R. KELLY & PUBLI: EAST COAST FAMILY B AU SHABBA RANKS CECE PENISTON
. ADE TRUTH INC, MARY J.
CECE PENISTON SHABBA RANKS SHANICE HI FIVE ) Hottest R AONDAYCUAR TR J. BLIGE MEN AT LARGE
CECE PENISTON w CECE PENISTON RHOND|
L - T SHABBA RANKS DY, CRASERE e i Hottest: BY ALL MEANS WPLZ/Richmond
- MARY J. :
EN VOGUE EN VOGUE WAMO/Pittsburgh DJ QUIK Hottest; ’W‘IA}; g:ﬁg e ELICE ”m“ﬁ?ﬁs WIKS/Naw, Barn Pﬁi’ltsrst::::
BOYZ II MEN EAST COAST FAMILY MARY J. BLIGE SHABB| Kirkland/Kenne o0,
0C104/0cean City Husricancibase Hottest: SHABBA RANKS EN VOGUE EahED - TANES o oE rKlan d/Kenngy R KELLY & PUBLIC
WILD/Boston Scott Jantzen HI FIVE EN VOGUE SHANICE SHANICE TROOP JODECT SUPER CAT
HillfHall JODECT GLENN JONES e EPMD CHILL CEAL BOYZ
R. KELLY & PUBLIC DON-E SHABBA' RANKS N VOGUE WQMG/Greensboro HEHAT, LARG TOTAL LOOK & THE JADE
HI FIVE HAMMER EAST COAST FAMILY SHANICE Greg Sampson KXZZ/Lake Charles {51y SaoTERS DOUG E. FRESH
JODECT EAST COAST FAMILY SMOOVE e WPEG/Charl James williams L COVER CIRLS
TiDE CHARLIE WILSON CHILL DEAL BOYZ arlotte HI FIVE WF XM/Macon EAST COAST FAMILY KATHY SLEDGE
X ¥ i Saunders/Darceli HAMMER HIGHLAND PLACE MO Big George Threatt DJ QUIK
Hottest; e Hottesty KBCE/Alexandria JODECT COLLEGE BOYZ bjS==es HI FIVE EASTaCLASTY FAMILY
T HOUSE .OF PAIN e Donnie Taylor StL s WAILING SOULS HILRIVE HILFIVE HAMMER TRTH THC.
SHABBA RANKS Hottest: SHANICE HI FIVE 1 o HOGER {S00L ALK S1THE JADE e TOTAL LOOK & THE
SHANICE KRIS KROSS MARY J. BLIGE T DA HL EIVE Hottest: EAST COAST FAMILY JODECT 2ND II NONE CHERRELLE
. CHILL DEAL BOYZ JODECT SHANICE JADE COLLEGE BOYZ Hottest
GLENN JONES csga PENISTON SHABBA RANKS LOVE & SAS BOYS S e OB LSS e e DON-E
WBlK Balsia &b vooue WHURIWashington D o EAMLLS RANDA BRE MEN AT LARGE FHONDA CLARK HIGHLAND PLACE MO EN VOGUE L NS
BIYZ 11 MEN Kirkiand/Hali CECE PENISTON Jus' CAuzE EAST COAST FAMILY TLC SHANICE
Faison/Moore Y0 YO EPMD KRIS KROSS Hottest; MARY WILSON KRIS KROSS
JODECI WRKE/Ocean City I L SHLT & ees EATHER! o Hottest ; CECE PENISTON SECH BENISTON
HI FIVE Quartarone/Mena gﬁrc%‘:}cﬁ‘% E;?:E:t?‘w :g‘:"elfwa LTI gmgggs gﬂcgmUE 2 FUeEES
: st : E
LARRY SPRINGFIELD ATV CECE PENISTON KARYN WHITE LELTALTILY CECE PENISTON S e
HOUSE OF PAIN MILES DAVIS MELI'SA SHABBA RANKS P OO WYLD-FM/New Orieans
THIRD WORLD MORGAN HI FIVE TROOP SHABBA RANKS Steven R WEAS/5avannah
EAST COAST FAMILY MARY J. BLIGE EN VOGUE MARIAH CAREY MARY J. BLIGE 088
JABULANT EPMD So0lE VANESSA WILLIAMS HOUSTON & WONDER AR L ELIGE : Floyd Elackwell
COLLEGE BOYZ JODECT i SN BY ALL MEANS WOQiS/Laurel R. KELLY & PUBLIC
HIGHLAND PLACE Mp  EAST COAST FAMILY ;‘E':t:::“ CHARM SIR MIX-A-LOT an e Ron Davis HI FIVE HI FIVE
. Hottest: : LES DAVIS JUS' CRUZE
lgat:test. ENIVOGLE MARY J. BLIGE WVEE/Atlanta wJTTIChaltanoo'ga ERIC B. & RAKIM R. KELLY & PUBLIC K?HMemphls ERIC B. & RAKIM TRUTH INC.
SHABAA RANKS CECE PENISTON CECE PENISTON Roberts/Bacote Landecker/Rankin COLLEGE BOYZ Yo Yo 0Q’Jay/Beli EAST COAST FAMILY RARE ESSENCE
CECE PENISTON SHABBA RANKS HENRANEARCE Hottest: MODEST FOK Hottest: RHONDA CLARK
MEN AT LARGE TLC e HI FIVE PETE ROCK & CL SM CECE PENISTON HI FIVE SALT & PEPA BOYZ II MEN 0 Y0
GO SHANICE EN VOGUE R. KELLY & PUBLIC -jkggc TLC ggvm SANBORN HI FIVE R. KELLY & PUBLIC JABULANT
WUSL/Philadelphia WKYS/Washington g:t\%égli Ng BRiINS E’ﬁﬁxéé BLiGE CH';EE DEAL BOYZ ﬁzga)m FAMILY ElngCI ES’JE & SAS
:IB:’SINT'W York Ml Prieto/Diggs JODECI gMD SHABBA RANKS Hottest: RHONDA CLARK CHAKA KHAN HIGHLAMD PLACE MO
ove/Waller Gy TLC DONFEE:VE QENCEAT LARGE LOVE & SAS Hottest.:
BLACK SHERP HI FIVE RUDE BOYS Egg II MEN e WQF X/Gulfport Gwmpﬁgﬁg&m JUS' CAUZE ENIvOCeE
COVER GIRLS EPASME COAST FAMILY EAST COAST FAMILY KROSS Sikenn RS Larry Jones T B T WOW!Nortolk %Bg AT LARGE
Sﬁi::;?‘-ﬂmm P ?gglﬁblfniogb WFXA/Augusta MARY J. BLIGE EAST COAST FAMILY TLC MOCCA SOUL Steve Crumbley KRIS KFOSS
o Hottest: D Conner/Taylor HENFATRCARCE HI FIVE JODECT GLENN JONES
SHABBA RANKS AS EFX EAST COAST FAMILY o!
MARY J. BLIGE SHABBA RANKS EPMD ;‘:CVOGUE DON-E COVER GIRLS Bast
s MARY J. BLIGE HI FIVE JODECL U102/Lexington Hottest:
Shee MLEE mm, | Bl on  Gee S AIICL B Lo L
TLC TLC Hottest: LOVE & SAS WWDM/Columbia RHONDA CLARK MARY J. BLIGE a e John Wilson
EN VOGUE SRABBA RANKS JODECT Andre Carson JUS' CAUZE none SHANICE o L3 C HI FIVE
MEN AT LARGE EAST COAST FAMILY Hottest: Hottest: GLENN JONES o e EAST COAST FAMILY
e JUS' CAUZE JODECL VANESSA WILLIAMS W MEN AT LARGE SIelE JODECT
SHANICE RARE ESSENCE a3 L HATYERBLIGE b*aoRn TOTAL LOOK & THE
VANDROSS & JACKSO Hottest: EPMD CECE PENISTON MARIAH CAREY i SALT & PEPA
A EN VOGUE C & C MISIC FACTO EN VOGUE EN VOGUE Hottest: e B
VANESSA WILLIAMS MILES DAVIS SHABBA RANKS VANDROSS & JACKSC KJMS/Memphis EN VOGUE :
GLENN JONES Hottest: Hamitton/St TLC JUS' CUZE
EN VOGUE mifton/St. James HOUSE OF PAIN Hotbeg;:
— e SHABBA RANKS SHANT
)mﬂ;@g—y_@aw”h?&ma@mbw WMVP/Milwaukee TLC TLC KMJQ/Houston RHONDA CLARK BOYZ II MEN
LT g g, gt GLENN JONES R ACe i
- VAT W ¥ e Young/Brown CRcEltEn Atkins/Richards KIPR/Little Rock DOUG E, FRESH MICHAEL JACKSON
b S T e WXOK/Baton Rouge S STON Booker/Dylan WAILING SOULS ALYSON WILLIAMS
Emﬂsménm Matt Yoyg " AKX ME PHI ME R WJHM/Orlando TROOP
WROU/Dayton : Lindsey/Hollywood
O CYChicRio L BOBEY CALDWELL EAST COAST FAMILY LT T R. KELLY & PUBLIC JABULANI MILES DAVIS i WTUGuscaloosa
Smith/Anthony Marvin Hankston
RALPH TRESVANT TRUTH INC. Darreli J. Smith JODECT PETE ROCK & CL M ENAVOGUR BLACK SHEEP Steve Sloan
TEVIN CAMPBELL NAJEE Hottest: CHILL DEAL BOYZ R. KELLY & PUBLIC HI FIVE HI FIVE SHANICE C & C MISIC FACTO
FATHER MC RHONDA CLARK EN VOGUE LOVE & SAS HI FIVE KATHY SLEDGE SALT & PEPA MARY J. BLIGE EAST COAST FAMILY FREDDIL JACKSON
Hottest: PETE ROCK & CL & MARY J. BLIGE HI FIVE JADE HO FRAT HO RHONDA CLARK TROOP DJ MAGIC MIKE JOE PUBLIC
TLC LISA STANSFIELD SHABBA RANKS JODECT PMD EPMD EAST COAST FAMILY SHABBA RANKS Hottest: T00 SHORT
EN VOGUE Hottest: SHANICE RARE ESSENCE D QUIK BOYZ II MEN DON-E VANDROSS & JACKSO Hottest.:
SHANICE EN VOGUE TLC Hottest: LISA STANSFIELD MILES DAVIS JUS' CAUZE WALT/Meridian EN VOGUE SHABBA RANKS
VANDROSS & JACKSOD GLENN JONES EN VOGUE RARE ESSENCE Hottest: TOTAL LOOK & THE Steve Poston BOYZ II MEN EN VOGUE
MC BRAINS CECE PENISTON WKKV/Milwaukee SHABBA RANKS HAMMER TLC DENISE LASALLE SHABBA RANKS SHANICE
MARY J. BLIGE Tony Fields TLC JODECT SHABBA RANKS TRUTH INC. MICHAEL JACKSON CECE PENISTON TLC
WIZF/Cincinnati TROOP SHANICE Hottest: EN VOGUE Hottest BOYZ II MEN CECE PENISTON
1 10 . BOYZ II MEN MARY J, BLIGE GLENN JONES SHANICE TLC RUDE BOYS
urner/Owens WJLB/Detroit RUDE BOYS T KRIS KROSS EN VOGUE SMOOVE WQOK/Raleigh K98-FM/West Monroe
BOYZ II MEN Steve Hegwood FREDDIE JACKSON KQXL/Baton Rouge MARY J. BLIGE CECE PENISTON LISA STANSFIELD Young/Conners Rocky Love
LISA STANSFIELD HI FIVE COVER GIRLS Chris Clay JOE PUBLIC SHANICE HAMMER . =
JODECT COLLEGE BOYZ R. KELLY & PUBLIC SHABBA RANKS WEUP/Huntsville BABYFACE EAST COAST FAMILY ﬁ“éﬁé MORGAN HL FIVE
RHONDA CLARK EPHD JADE JOE PUBLIC Steve Murry DON-E JODECT
JOE PUBLIC MILES DAVIS HI FIVE HI FIVE WFXE/Columbus CHILL DEAL BOYZ CHONDARCL AR RHONDA CLARK
Hottest T Hottest: MC BRAINS Philip David March R. KELLY & PUBLIC WLOU/Louisville COLLEGE BOYZ MILES DAVIS EAST ODAST FAMILY
MARY J. BLIGE BOYZ II MEN EN VOGUE EAST COAST FAMILY MELI'SA MORGAN SOUL IT SOUL Maurice Harrod DAVID SANBORN COLLEGE BOYZ u
EN VOGUE GLENN JONES SHANICE CHILL DEAL BOYZ DJ QUIK MELI'SA MORGAN THIRD WORLD EAST COAST FAMILY JUS' CAUZE
CECE PENISTON EN VOGUE e MONIE LOVE CHILL DEAL BOYZ LISA STANSFIELD JADE Hottest: Hottest: HOUSE OF PAIN
GLENN JONES TC CECE PENISTON EPMD BRIAN MoKNIGHT RUDE BOYS HI FIVE EN VOGUE o KATHY SLEDGE
TLC MARY J. BLIGE MICHAEL JACKSON MILES DAVIS HI FIVE COVER GIRLS EAST COAST FAMILY SHANICE & SALT & PEPA
ot JODECT EAST COAST FAMILY DAVID SANBORN TLC Al ens Hottes::
WZAK/Cleveland WDZZiFlint WTLZISaginaw L JADE Hottest: ISLEY BROTHERS SHABBA RANKS N EN VOGIE
Tolliver/Rush Maestro Crockett/Lamptey iC EPMD MEN AT LARGE HIGHLAND PLACE MO MARY J. BLIGE CECE_PENISTON
HI FIVE SHANICE RARE ESSENCE SHABBA RANKS LOVE & SAS VANESSA WILLIAMS
HI FIVE 5 HAMMER KATHY SLEDGE GLENN JONES JUS' CAUZE WEDR/Miami e
. KELLY & PUBLIC HI FIVE CECE PENISTON e
LISA STANSFIELD JUS' CAUZE JODECT James Thomas BOYZ I MEN
DJ QUIK s JaDe MEN AT LARGE Hottest: HARY J, BLIGE Hottest:
HAMMER RUTH INC. SHABBA RANKS GLENN JONES HI
BY ALL MEANS JODECL COLLEGE BOYZ WENN/Birmingham EN P o GAELTE
Hottest: VOGUE VOGUE D'BORA
EPMD EN VOOUE HIGHLAND PLACE MO Donnell/Starr e WJMIJackson RHONDA CLARK
CHILL DEAL BOYZ EAST COAST FAMILY GLENN JONES Venus Jones CECE PENISTON -
LIVE SQUAD SHABBA RANKS JODECT &F“E MARY J. BLIGE TROOP CHILL DEAL BOYZ
GARY BROWN THARL.CY J. BLIGE GEORGE HOWARD JODEC?OAST FAMILY CHAKA KHAN BROTHERHOOD CREEL
Hottest: GLENN JONES SALT & PEPA ohEE Kt104/Dallas-Ft. Worth HI FIVE KWAME'
NEN AT LARGE o s MOCCA SOUL James Alexander ISLEY BROTHERS WGZBILouisvil Hottest: KTAA/Fresno XHRMISan Diego
MARY J. BLIGE WJFXIFL. Wayne EN VOGUE HAMMER JoDECT s SuEhe MARY J. BLIGE Greg Mack Jay Michaels
A MC BRAINS N2DEEP Det Spencer CHRIS BENDER
EN VOGUE nge Canessa GLENN JONES st JADE EN VOGUE SHABBA RANKS HI FIVE JODECT
KRIS KROSS HI FIVE ;{lﬁm ottest: EPMD TROOP BOYZ II MEN TROCP JODECT R. KELLY & PUBLIC
D'BORA CE SHABBA RANKS R CECE PENISTON DAVID BLACK KARYN WHITE HI FIVE
CECE PENISTON Hottest: ISLEY BROTHERS
CKXIC . THIRD WORLD SHABBA RANKS o MARY J. BLIGE J. BLACKFOOT THIRD WORLD EAST COAST FAMILY HOUSE OF PAIN
el JODY WATLEY GLENN JONES R. KELLY & PUBLIC CHRIS WALKER RUDE BOYS WBLX/Mobile SALT & PEPA Hottest:
4 DON-E KMJMISt. Louls MEN AT LARGE EN VOGUE CHILL DEAL BOYZ CheatamiSinclalr EPMD MARY J. BLIGE
ERICHE MLRRAKIN e — Atkins/Wynter iy X1 o GARY BROWN Tt VANDROSS & JACKSO
COVER GIRLS DEVE SHANICE WHJX/Jacksonville MARY J. BLIGE
TG MARTAH CAREY EAST COAST FAMILY :2"“7)’::‘;"“‘“9""“ Young/Metvin EN VOGUE R. KELLY & PUBLIC SHANICE CECE PENISTON
HI FIVE EN VOGUE JODECT Y KJMZ/Dallas-Ft. Worth SHABBA RANKS HI FIVE SHABBA RANKS SHANICE
Hottest: CECE PENISTON MILES DAVIS BOYZ II MEN CaseylU.B. HI FIVE GLENN JONES EPMD EN VOGUE
ENRICCUE e Hottest: RANDY CRAWFORD RALPH TRESVANT MARY J. BLIGE COVER GIRLS e
TLC WTLCH MARY J. BLIGE HOUSE OF PAIN TEVIN CAMPBELL JOE PUBLIC COLLEGE BOYZ
MARY J. BLIGE findianapolis . HI FIVE COVER GIRLS HIGHLAND PLACE MD KKBT/Los Angeles
Jol SHABBA RANKS R. KELLY & PUBLIC g
CECE PENISTON hnson/Buchanon EN VoouR HIGHLAND PLACE 0 N2DEEP LORENZO CHAKA KHAN Stradiord/Monds
KRIS KROSS ALYSON WILLIAMS MEN AT LARGE JUS' CAUZE Hottest: Hottest: WJJS/Lynchburg JODECT
JOE PUBLIC CECE PENISTON HI FIVE R. KELLY & PUBLIC CECE PENISTON Robert Tucker THIRD WORLD EAST COAST FAMILY
WVKOIColumbus LOVE & SAS Hotiest EN VOGUE TLC | PETE ROCK & CL SM
Jones/Anderson HI FIVE TLC TLC SHABBA RANKS HI FIVE JADE LORENZO
JADE WVOUTotedo SHANICE MARY J, BLIGE MEN AT LARGE JUS' CAUZE Hottest: NAUGHTY BY NATURE
T R JUS' CAUZE ote! TROOP BOYZ II MEN EN VOGUE BOYZ II MEN EN VOGUE BRAND NEW HEAVIES
BOYZ II MEN Hottest: Casey McMichaeis EN VOGUE _ JODECL MARY J. BLIGE Hottest:
LORENZO EN VOGUE RIRETIE KRIS KROSS WJJIN/Dothan RHONDA CLARK TLC SHABBA RANKS
Hottest: ?HLCABBA RANKS LISA STANSFIELD CLEHETE KilZ/Killeen Eés QRS,‘}?T FAHILY ;H:NB?IC‘EMKS glcvocua
g:&?gg'i CECE PENISTON EAST COAST FAMILY WPALCharleston BOYZ II MEN McGuire/Downs EPMD MEN AT LARGE
CECERPENTSTON SHANICE ldtggég% CLARK Don Kendricks &;’{gi voRGAN P B e HOT105/Montgomery MARY J. BLIGE
SHO!
e KPRS/Kansas City [ER E‘ﬁé.}éxﬂ EAST COAST FAMILY R. KELLY & PUBLIC SALT & PEPA Monica May
: King/Wonder A JODECT i i CHILL DEAL BOYZ MELL'SA MORGAN
EAST COAST FAMIL' Hottest: SMOOVE
WMXDiDetroit HI FIVE MR. FINGERS SEE éo :SE;AFMLY TYKA NELSON LISA STANSFIELD EN VOGUE COVER GIRLS
Kris McClendon JADE Hottest: ERUTHEL TRUTH INC. ME PHI ME TLC R. KELLY & PUBLIC
BOYZ II MEN FREDDIE JACKSON MEN AT LARGE Hottest: COLLEGE BOYZ WENDY MOTEN CECE PENISTON MILES DAVIS 87 Current Reporters
et DON-E MARY J. BLIGE SHAEEANR S Hottest: Hottests KRIS KROSS Hottest: 86 Current Playlists
E; voéué Hottest: SHABBA RANKS SiRVoGlE SHABBA RANKS EN VOGUE LORENZO MARY J. BLIGE
GLENN JONES EN VOGUE CECE_PENISTON MEN AT LARGE TLe ;‘.tg)”‘ JA EN VOGUE Called In Frozen Playlist (1):
SHANICE SHANICE Sl TLC N aoUE O LN U102/Lexington
MARY J. BLIGE
Xﬁ‘}ﬁ%ﬁé&“"ﬁ L KRIS KROSS VANESSA WILLIAMS MICHAEL JACKSON SHANICE
e
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AC

NATIONAL AIRPLAY

BONNIE RAITT
Come To Me (Capitol)

54% of our reporters on it. Rotations: Heavy 1, Medium 24, Light 27,
Total Adds 9, WKYE, WTCB, WDLX, WWSN, WKDQ, WLHT,KGBX,
WKTK, WLDR. Moves 27-23 on the AC chart.

PATTY SMYTH w/DON HENLEY

Sometimes Love Just Ain’t Enough (MCA)
52% of our reporters on it. Rotations: Heavy 0, Medium 12, Light 38,
Total Adds 50 including WYXR, WRQX, KHMX, WMTX, WUSA, WWNK,
WNIC, KMXV, KESZ, KXYQ. Debuts at number 24 on the AC chart.

CELINE DION

Nothing Broken But My Heart (Epic)
52% of our reporters on it. Rotations: Heavy 1, Medium 18, Light 31,
Total Adds 19 including KSRR, WUSA, WNIC, KMXV, WLTE, KESZ,
KVRY, KEZR, WOBM, WRVR. Debuts at number 25 on the AC chart.

BILLY RAY CYRUS

Achy Breaky Heart (Mercury)
50% of our reporters on it. Rotations: Heavy 5, Medium 18, Light 25,
Total Adds 7, KYKY, WJLK, WOBM, WIVY, WLTS, WFMK, WLDR.
Moves 23-22 on the AC chart.

NIA PEEPLES ‘‘Faces Of Love’ (Charisma) 42/3

Rotations: Heavy 1/0, Medium 20/0, Light 21/3, Total Adds 3, WGLL, WQHQ, WLTS. Heavy: WQLR. Medium: KESZ, KLSY,
WOBM, KKMY, WLMX, WTCB, WDLX, WTFM, WRVR, WKDQ, WFMK, WLQR, KISC, JOY99, KKLD, WNMB, KTYL, KVIC,
KZLT, WLDR. Light including WUSA, KMXV, B100, WKLI, WLEV, WKYE. Moves 26-27 on the AC chart.

JENNIFER WARNES ‘“‘Rock You Gently” (Private Music) 41/7

Rotations: Heavy O, Medium 25/2, Light 16/5, Total Adds 7, KQ102, WKYE, WOBM, WRMF, KMJC, WCRZ, WFMK. Medium
including KMXV, KESZ, KKCW, KLSY, WGLL, WMGS, WZNY, WTCB, WDLX, WAHR, WRVR, WKDQ, WLQR, KANO, KISC,
KKLD, WNMB, WFFX, KTYL, KVIC, KZLT, WQLR. WLDR. Moves 30-26 on the AC chart.

KURT HOWELL ““We'll Find The Way" (Reprise) 40/5

Rotations: Heavy 0, Medium 20/0, Light 20/5, Total Adds 5, KXYQ, WLMX, KMJC, WCRZ, KiZZ. Medium: KESZ. KKCW,
WGLL, WBTFM, WDLX, WAHR, WLACFM, WRMF, WMGN, WLQR, KRNO, KISC, JOY99, KKLD, WNMB, WFFX, KTYL, KZLT,
WQLH, WQLR. Light including WWNK, KMXV, KLSY, WHYNFM, WZNY. Moves 29-29 on the AC chart.
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Total

Reports/Adds Heavy Medium  Light

QELTONJOHN ... ...t en 97/0 90 6 1

2 VANESSAWILLIAMS ........ooovvvniiiennerennnnnn 95/0 77 16 2
© JONSECADA .......ooveieeeeiieeeennnnnnnnnnnns 92/1 78 11 3
OPETERCETERA ......ievneennnnnereecennnnnn 89/0 70 18 1
O ANMIELENNOX ........ccovvvcemmnnnnnnnnnnnnnnnns 91/1 617 26 4
ORICHARDMARX . . ........ovniiiiiiiiieeaaann 87/3 53 29 5

7 MARIAHOCAREY .......oovnnnneereiaaneeannnnnnnns 82/0 53 23 6
O MADONNA ... e 91/3 33 51 7

O AMY GRANT . ....ooiiiirrninn e e rrnaanaeneenanns 73/0 37 32 4
O KATHYTROCCOLI . .....oovvrreeeeeneeeneeennns 76/7 21 37 18
@ KENNYLOGGINS .. .......occeeeeeereeneenennnnnnes 63/6 25 30 8
12 CELINEDION .....ooovnneeinnieeeenninneenenns 57/0 26 27 4
13 GENESIS .. .uueeetneeneeriaaesrrnnnreerennnas 59/0 27 24 8
O KD LANG ..ooveieneeeniennecaeeninineanens 59/1 19 33 7
@ GLENNFREY ...t cinneiieeean, 66/4 10 40 16
16 WILSONPHILLIPS ........ooevvinnerrinnaannanennns 53/0 117 31 11
17 LIONELRICHIE. . ...oovneeieeeeeiianeennees 47/0 16 23 8
O BEACHBOYS ...t eiiiiieeeeeeeeaanans 61/8 3 34 24
O JAMESTAYLOR ...t e eriiiiecneennaaaees 53/0 9 34 10
€ RODNEYCROWELL . .........'eeveeieeeeeeennnnnnns 58/3 6 31 21
21 MICHAELBOLTON .......vveeeieeeeinaeeeaens 35/0 15 15 5
€0 BILLYRAYCYRUS . ... eaannneeenneeeess 48/7 5 18 25
€0 BONNIERAITT ..o eeeeeeeeeenennnns 52/9 1 24 27
€0 PATTY SMYTHW/DONHENLEY ...........ovveeennnn. 50/50 0o 12 38
€D CELINEDION ......veeveeeeeeeeeieeeeeeeenens 50/19 17 18 31
€ JENNIFERWARNES ..........oocvvinnneerrrnnannnns 417 0 25 16
27T Y 2 42/3 1 20 21
€D STACYEARL .....oovvniiieeiiniarrnraeraneens 38/3 3 21 14
€D KURTHOWELL........covuniieiiiiniiiiiinnnnnne, 40/5 0 20 20
30 DANHILL t/RIQUE FRANKS .. ........coovvnnnnnrnnnns 29/1 4 18 7

*Keeps bullet due to continued growth,

R R R R T

MOST ADDED 3
PATTY SMYTH (50)

CELINE DION (19)
BRYAN ADAMS (16)

ELTON JOHN (87)
JON SECADA (66)

LISA STANSFIELD (10) VANESSA WILLIAMS (59)
BONNIE TYLER (10) PETER CETERA (51)
BONNIE RAITT (9) ANNIE LENNOX (43)

BEACH BOYS (8)
BILLY RAY CYRUS (7)
EDER & BRYSON (7)
HOWARD JONES (7)

CARDLE KING (7)
KATHY TROCCOLI (7)
JENNIFER WARNES (7)

MARIAH CAREY (38)
RICHARD MARX (24)
CELINE DION (16)
AMY GRANT (15)
GENESIS (14)
MADONNA (14)

STACY EARL “Slowly”” (RCA) 38/3

Rotations: Heavy 3/0, Medium 21/0, Light 14/3, Total Adds 3, WWNK, WARM, KMJC. Heavy: WBMX, WLQR, KZLT. Medium:
WGLL, WKYE, KKMY, WLMX, WTCB, WDLX, WAHR, WIVY, WTFM, WLTS, WKDQ, KRNO, KISC, KKLD, WNMB, KTYL, KVIC,
WMTFM, WQLH, WQLR, WLDR. Light including WUSA, KMXV, WLEV. Moves 28-28 on the AC chart.

EN VOGUE “Giving Him Something He Can Feel” (Atco/EastWest) 27/4

Rotations: Heavy 1/0, Medium 6/0, Light 20/4, Total Adds 4, WMTX, WNIC, WMAG, WMXB. Heavy: WGLL. Medium: WMXV,
WAHR, WLQR, KTYL, KVIC, KZLT. Light including WBMX, WKQI, KMXV, WVAF, WARM, KKMY, WDLX, WJDX, KMJC, KISC,
KKLD, WNMB, WMTFM, WQLR, KMAJ, KYMG.

HOWARD JONES *‘Tears To Tell” (Elekira) 22/7

Rotations: Heavy 0, Medium 7/1, Light 15/6, Total Adds 7, KHMX, WGLL, WIMX, KKMY, WAHR, KISC, WMTFM. Medium
including WKDQ, WLQR, KRNO, WFFX, KTYL, KZLT. Light including WTCB, KMJC, KKLD, WNMB, KVIC, WQLR, KIZZ,
WLDR, KMAJ.

BRYAN ADAMS ‘Do | Have To Say The Words™ (A&M) 21/16

Rotations: Heavy 0, Medium 8/4, Light 13/12, Total Adds 16, B100, WGLL, KKMY, WLMX, WDLX, WIVY, KMJC, KGBX,
WLQR, WNMB, WFFX, KTYL, KVIC, KZLT, WQLR, KIZZ. Medium including WRQX, KHMX, KXYQ, KEZR. Light including
KVRY.

CAROLE KING “Now And Forever"' (Columbia) 20/7

Rotations: Heavy 1/1, Medium 6/0, Light 13/6, Total Adds 7, WLTE, WKYE, WZNY, WFMK, KRNO, KVIC, WQLH. Medium:
KESZ, WAHR, WRVR, WLQR, WFFX, KZLT. Light including WGLL, WMAG, KKLD, WMTFM, WLDR, KMAJ, KYMG.
DAVID SANBORN “Bang Bang” (Elekira) 20/2

Rotations: Heavy 0, Medium 4/0, Light 16/2, Total Adds 2, KSSKFM, WQLH. Medium: WMTX, KXYQ, KKLD, WFFX. Light
including WBMX, WKTI, WGLL, KKMY, WDLX, WIVY, WKDQ, WLQR, KTYL, KVIC, KZLT, WQLR, KMAJ, KYMG.

JODY WATLEY ““It All Begins With You" (MCA) 18/0

Rotations: Heavy 0, Medium 6/0, Light 12/0, Total Adds 0. Medium: WMTX, WKDQ, WFMK, WLQR, KVIC, KZLT. Light: WNIC,
WLMX, WTCB, WJDX, WTFM, WRVR, KRNO, KISC, KKLD, WNMB, WLDR, KMAJ.

INDIGO GIRLS “Gailleo” (Epic) 16/2

Rotations: Heavy 0, Medium 8/0, Light 8/2, Total Adds 2, B100, WMXB. Medium: WZNY, KKMY, WRMF, WFMK, WLQR,
KRNO, WFFX, KVIC. Light including WAHR, KKLD, WNMB, KTYL, KZLT, KMAJ.

TOAD THE WET SPROCKET “All | Want” (Columbla) 15/5

Rotations: Heavy 1/0, Medium 2/1, Light 12/4, Total Adds 5, WWNK, WKQI, WIMX, WKYE, WQLR. Heavy: WFFX. Medium
including WKTI. Light including 8100, WGLL, WZNY, WLQR, KTYL, KVIC, KMAJ, KYMG.

TRACY CHAPMAN “Dreaming On A Worid”' (Elektra) 15/1

Rotations: Heavy 0, Medium 4/1, Light 11/0, Total Adds 1, JOYS9. Medium including WAHR, KRNO, WFFX. Light: KESZ,
KKMY, WDLX, WKDQ, WLQR. KKLD, WNMB, KTYL, KVIC, KZLT, WQLR.

LINDA EDER & PEABO BRYSON "‘You Are My Home"’ (Angel/Capitol)

Rotations: Heavy 0, Medium 1/0, Light 12/7, Total Adds 7, KESZ, KSFt, WIMX, WAHR, WRVR, WMXB, KTYL. Medium: WLQR.
Light including WGLL, KKLD, KVIC, WMTFM, KZLT.

LISA STANSFIELD ““A Littie More Love” (Arista) 11/10

Rotations: Heavy 0, Medium O, Light 11/10, Total Adds 10, KESZ. KKMY, WAHR, WLQR, KKLD, WNMB, KTYL, KVIC, KZLT,
WQLR. Light including WBMX.

BONNIE TYLER “Bitter Biue” (RCA) 10/10

Rotations: Heavy 0, Medium 0, Light 10/10, Total Adds 10, KLSY, WGLL, WKDQ, WLQR, KKLD, WNMB, KTYL, KVIC, KZLT,
WQLR.

GENESIS “Jesus He Knows Me’ (Atlantic) 8/3

Rotations: Heavy 0, Medium 2/0, Light 6/3, Total Adds 3, WKQI, WLQR, KVIC. Medium: KXYQ, WVAF. Light including WKYE,
KKMY, WNMB.

NEIL DIAMOND “All | Really Need 1s You™ (Columbia) 7/3

Rotations: Heavy 0, Medium 1/0, Light 6/3, Total Adds 3, WAHR, WRVR, KZLT Medium: WLQR. Light including KKCW, KSFI,
KKLD.

NAJEE *| Adore MI Amor”’ (EMI/ERG) 7/2

Rotations: Heavy 0, Medium 0, Light 7/2, Total Adds 2, WENS, WNMB. Light including WMGN, WLQR, KRNO. KKLD. KZLT.
TOM COCHRANE *'Life Is A Highway” (Capitol) 7/1

Rotations: Heavy 3/0, Medium O, Light 4/1, Total Adds 1, WMGS. Heavy: WMTX, WKTI, KVIC. Light including WGLL, KKMY,
WFFX.

COVER GIRLS ‘“Wishing On A Star’’ (Fever/Epic) 711

Rotations: Heavy 1/0, Medium 3/0, Light 3/1, Total Adds 1, WVAF. Heavy: WMGS. Medium: WYXR, KSRR, WIMX. Light
including WMJQ, KMAJ.

JOHN McVIE'S GOTTA BAND ““Now | Know’’ (WB) 6/1

Rotations: Heavy 0, Medium 1/0, Light 5/1, Total Adds 1, KZLT. Medium: KRNO. Light including WGLL, WLQR, KKLD, WFFX.
OUTFIELD ‘“Winning it All” (MCA) 5/0

Rotations: Heavy 0, Medium 1/0, Light 4/0, Total Adds 0. Medium: WFFX. Light: KKMY, WIVY, WNMB, KZLT.

R
A

"CONSTANT
CRAVING”

AC CHART:

Now On 59 AC Reporters - 61%
Including:

WYXR WNIC WM]Q HOT
WRQX WKTI KKMY HOT
KHMX WLTE WAHR HOT
KQ102 KKCW HOT

WPNT KXYQ KKLD HOT

WWNK KGBY WFFX HOT

WKQI B100 and many more! Q ®

£
O\
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WBMX/Boston
Greg Strassell

none
Hottest:

CHRIS WALKER

JON SECADA

ELTON JOHN
VANDROSS & JACKSO
STACY EARL

WALKI/Long Island
Free/Lombardo

none
Hottest:

PETER CETERA
VANESSA WILLIAMS
ELTON JOHN

JON SECADA
MADONNA

WMXVINew York
8ob Dunphy

none
Hottest:

LIONEL RICHIE
AMY GRANT

JON SECADA
ELTON JOHN
VANESSA WILLIAMS

WYXR/Philadelphia
CookiGress

PATTY SMYTH w/DON
Hottest:

ZLTON JOHN
MARIAH CAREY
VANESSA WILLIAMS
AMY GRANT
MADONNA

WLTT/Washington
Chuck Morgan

PATTY SMYTH w/DON
RICHARD MARX
Hottest:

JON SECADA
MADONNA

LIONEL RICHIE
ELTON JOHN
GENESIS

WRQX/Washington
Palagi/Silver

PATTY SMYTH w/DON
Hottest:

""""" 1S

MARIAH CAREY

JON SECADA
RICHARD MARX
ELTON JOHN

WKLI/AIbany
Knott/Hoimberg

none
Hottest:

PETER CETERA
JON SECADA
ELTON JOHN
VANESSA WILLIAMS
MARIAH CAREY

WLEV/Allentown
Jeff Silvers

BEACH BOYS
RODNEY CROWELL
PATTY SMYTH w/DON
Hottest:

JON SECADA

ELTON JOHN

ANNIE LENNOX
RICHARD MARX
PETER CETERA

WMJQ/Buffalo
LucasiChristian

KENNY LOGGINS
WILSON PHILLIPS
Hottest:

JON SECADA
ELTON JOHN
VANESSA WILLIAMS
ANNIE LENNOX
K.D. LANG

WVAFI/Charleston, Wy
Johnson/Kasey

PATTY SMYTH w/DON
COVER GIRLS
Hottest:

MARIAH CAREY

JON SECADA
VANESSA WILLIAMS
ANNIE LENNOX
ELTON JOHN

WGLL/Hagerstown, MD
Burns/Conlon

NIA PEEPLES
HOWARD JONES
PATTY SMYTH w/DON
BRYAN ADAMS
BONNIE TYLER
GUNS N' ROSES
CECE PENISTON
Hottest:
RICHARD MARX
ELTON JOHN
ANNIE LENNOX
KENNY LOGGINS
MADONNA

WIMX/Harrisburg
Harris/August

HOWARD JONES
TOAD THE WET SPRO
EDER & BRYSON
PATTY SMYTK w/DON
Hottest:

PETER CETERA
ELTON JOHN
RICHARD MARX

JON SECADA

KATHY TROCCOLI

WKYElJohnstown, PA
Jack Michaels

BONNIE RAITT
PATTY SMYTH w/DON
TOAD THE WET SPRC
CAROLE KING
JENNIFER WARNES
Hottest:

JON SECADA

BILLY RAY CYRUS
ELTON JOHN

ANNIE LENNOX
RICHARD MARX

WJILK/Monmouth-Ocean

Gulda/Pressley

CELINE DION
KATHY TROCCOLI
BILLY RAY CYRUS
Hottest:

VANESSA WILLIAMS
JON SECADA
ELTON JOHN

PETER CETERA
MARIAH CAREY

WOBM/Monmouth-Ocean

Matt Devotl

CELINE DION
BILLY RAY CYRUS
JENNIFER WARNES
Hottest:

JON SECADA
VANESSA WILLIAMS
ELTON JOHN
ANNIE LENNOX
PETER CETERA

WQHQ/Salisbury, MD
Thom Waish

RICHARD MARX
ANNIE LENNOX
NIA PEEPLES
Hottest:
MARIAH CAREY
GENESI!

ELTON JOHN
JON SECADA
VANESSA WILLIAMS

WHYN-FM/Springfield, MA

Bill Hess

none
Hottest:
MARIAH CAREY
JON SECADA
PETER CETERA
RICHARD MARX
ANNIE LENNOX

WMGS/Wilkes Barre
Norton/Sheridan

PATTY SMYTH w/DON
RODNEY CROWELL
TOM COCHRANE
Hottest:

PETER CETERA
COVER GIRLS
ELTON JOHN
VANESSA WILLIAMS
JON SECADA

WARM/York, PA
Kelty West

STACY EARL

DAN HILL
Hottest:

ANNIE LENNOX
JON SECADA
VANESSA WILLIAMS
ELTON JOHN
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KViLiDallas WZNY/Augusta, GA
Bill Curtis John Patrick

BEACH BOYS CAROLE KING

GLENN FREY PATTY SMYTH w/DON
Hottest: jottest:

MARIAH CAREY JANESSA WILLIAMS
CELINE DION ELTON JOHN

ELTON JOHN JON SECADA
VANESSA WILLIAMS ANNIE LENNOX

JON SECADA PETER CETERA
KHMX/Houston KKMY/Beaumont, TX
Zapol, earson F

HOWARD JONES
Hottest:
CELINE DION
JON SECADA
GENESIS
MICHAEL, BOLTON
ELTON JOHN

2WDINorfoik
Dick Lamb

none
Hottest:

AMY GRANT
MARIAH CAREY
ELTON JOHN

PETER CETERA
VANESSA WILLIAMS

Scott/Norris

GLENN FREY
JENNIFER WARNES
Hottest:

VANESSA WILLIAMS
JON SECADA
ELTON JOHN
PETER CETERA
MADONNA

Ware/Knight

KATHY TROCCOLI
CELINE DION
Hottest:

VANESSA WILLIAMS
AMY GRANT
MARIAH CAREY
MICHAEL BOLTON
WYNONNA

WMTX/Tampa
Dixon/Rico

EN VOGUE
Hottest:

ELTON JOHN
BILLY RAY CYRUS
PETER CETERA
RICHARD MARX
MADONNA

WUSA/Tampa
Johnny Williams

CELINE DION

MARZAH CAREY

ANNIZ LENNOX
ELT N JOHN
VANE3SA WILLIAMS
JON SECADA

PATTY SMYTH w/DON

KQ102{San Antonio

KSRR/San Antonio

PATTY SMYTH w/DON
CURE

PATTY SMYTH w/DON

e
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e
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KMJi/Denver
Dave Ward

none

Hottest:

MARIAH CAREY
VANESSA WILLIAMS
ELTON JOHN
RICHARD MARX

KOSI/Denver
Scott Taylor

MADONNA

KATHY TROCCOLI
Hottest:

ELTON JOHN
VANESSA WILLIAMS
MARIAH CAREY
PETER CETERA
CELINE DION

KBIG/Los Angeles
Edwards/Verdery

none

Hottest:

ELTON JOHN
VANESSA WILLIAMS
JON SECADA
ANNIE LENNOX
PETER CETERA

KOST/Los Angeles
Kaye/Amidon

none
Hottest:

VANESSA WILLIAMS
AMY GRANT

ELTON JOHN
ANNIE LENNOX
MARIAH CAREY

KESZiPhoenix
Mike Del Rosso

CELINE DION
PATTY SMYTH w/DON
LISA STANSFIELD
EDER & BRYSON
Hottest:

ANNIE LENNOX
VANESSA WILLIAMS
PETER CETERA
ELTON JOHN

JON SECADA

KVRY/Phoenix
Rybak/Zeliner

PATTY SMYTH w/DON
CELINE DION
Hottest:

MARIAH CAREY
CELINE DION
BONNIE RAITT

JON SECADA

ELTON JOHN

KKCW(/Portland
Bill Minckler

KATHY TROCCOLI
Hottest:

KENNY LOGGINS
K.D. LANG
VANESSA WILLIAMS
ELTON JOHN
ANNIE LENNOX

KXYQ/Portland
Jim Ryan

PATTY SMYTH w/DON
KATHY TROCCOLI
WILSON PHILLIPS
KURT HOWELL
Hottest:

MARIAH CAREY
GENESIS

MICHAEL BOLTON
ELTON JOHN

ANNIE LENNOX

KGBY/Sacramento
Sattler/Garcia

BEACH BOYS
Hottest:
GENESIS
MARIAH CAREY
JON SECADA
ELTON JOHN
RICHARD MARX

KSFHSalt Lake City
MacNeil/Morris

KATHY TROCCOLI
EDER & BRYSON
Hottest:

ELTON JOHN
VANESSA WILLIAMS
MARTAH CAREY

JON SECADA
MADONNA

B8100/San Diego
Gene Knight

BRYAN ADAMS
PATTY SMYTH w/DON
INDIGO GIRLS
Hottest:

RICHARD MARX

AMY GRANT

ELTON JOHN

JON SECADA

PETER CETERA

KEZR/San Jose
Kirk Patrick

KENNY LOGGINS
PATTY SMYTH w/DON
CELINE DION
Hottest:

GENESLS

JON SECADA

ELTON JOHN
CELINE DION
RICHARD MARX

KLSY/Seattle
irwin/Brooks
BONNIE TYLER
MADONNA
Hottest:
CELINE DION
MARIAR CAREY
JON SECADA
ELTON JOHN
PETER CETERA

KKOB-FM/AIbuquerque
Forsythe/Allen

BEACH BOYS
KATHY TROCCOLI
RODNEY CROWELL
Hottest:

ANNIE LENNOX

VANESSA WILLIAMS
JOHR

KSSK-FM/Honolulu
Michael Shishido

RICHARD MARX
BEACH BOYS
DAVID SANBORN
Hottest:

MARIAH CAREY

AMY GRANT
CELINE DION
GENESIS

VANESSA WILLIAMS

Continued on Page 56

KRNO/Reno, NV
MitchelllAdamson

PATTY SMYTH w/DON
CAROLE KING
Hottest:

GENESIS

JON SECADA
RICHARD MARK
PETER CETERA
ELTON JOHN

KISC/Spokane, WA
Rob Harder

HOWARD JONES
PATTY SMYTH w/DON
Hottest:

ANNIE LENNOX

JON SECADA

ELTON JOHN
VANESSA WILLIAMS
PETER CETERA

JOY99/Stockton
Candy Stephens

TRACY CHAPMAN
GLENN FREY
WILLIAMS BROTHERS
Hottest:

MARLAH CAREY
VANESSA WILLIAMS
ELTON JOHN

JON SECADA

ANNIE LENNOX

KKLD:Tucson
Mclaughlin/Miller

BONNIE TYLER
LISA STANSFIELD
PATTY SMYTH w/DON
Hottest:

ANNIE LENNOX

K.D. LANG
VANESSA WILLIAMS
ELTON JOHN

PETER CETERA

KYMG/Anchorage, AK
John Roberts

none
Hottest:

VANESSA WILLIAMS
JON SECADA

ANNIE LENNOX
PETER CETERA
ELTON JOHN

BRYAN ADAMS
LISA STANSFIELD
PATTY SMYTH w/DON

WRARVR/Memphls
Mark Hamlin

CELINE DION
MADONNA

NEIL DIAMOND
PATTY SMYTH w/DON
EDER & BRYSON
Hottest:

DAN HILL

JAMES TAYLOR

WLAC-FM/Nashville
Bryan Sargent

PATTY SMYTH w/DON
PETER CETERA
CELINE DION

ELTON JOHN
MADONNA

JON SECADA

HOWARD JONES
Hottest:
ELTON JOHN WLTS/New Orleans
RICHARD MARX Bob Mitchetl
ANNIE LENNOX
K.D. LANG NIA PEEPLES
JON SECADA PATTY SMYTH w/DON
BILLY RAY CYRUS
Hottest:
WBT-FM/Charlotte MARIAR CAREY
Donovan/Payne JON SECADA
PATTY SMYTH w/DON NI ELIANS
CELINE DION TN IOHN
Hottest: ANNIE LENNOX
JON SECADA
ELTON JOHN B
RICHARD MARX W!HXBIRlchmond
PETER CETERA Brian White
AMY GRANT INDIGO GIRLS
PATTY SMYTH w/DON
WLMX/Chattanooga EDER & BRYSON
Danny Howard EN VOGUE
Hottest:
PATTY SMYTH w/DON VANESSA WILLIAMS
BRYAN ADAMS JON SECADA
KURT HOWELL BILLY RAY CYRUS
Hottest: ELTON JOHN
VANESSA WILLIAMS PETER CETERA
ELTON JOHN
PETER CETERA WRMF/West Palm Beach
FADONNA Morley/Franco
JON SECADA L
JENNIFER WARNES
WTCB/Columbia Hottest:
Doug Spets VANESSA WILLIAMS
ANNIE LENNOX
BONNIE RAITT PETER CETERA
BEACH BOYS RICHARD MARX
PATTY SMYTH w/DON ELTON JOHN
Hottest:
VANESSA WILLIAMS
KENNY LOGGINS
JAMES TAYLOR
PETER CETERA
WMAGH boro WKTK/Gail Itle, FL
Johnson/Reynolds Allen/don
EN VOGUE PATTY SMYTH w/DON
Hottest: CELINE DION
CELINE DION EONNIE RAITT
MARTAH CAREY Hottest:
o secaon VANESSK VILLIAWS
Z’L‘ﬁgﬁsjoﬁ““’“ RICHARD MARX
JON SECADA
ANNIE LENNOX

WDLX/Greenville, NC
Jackson/Moreland

BRYAN ADAMS
BONNIE RAITT
PATTY SMYTH w/DON
Hottest:

ELTON JOHN

KATHY TROCCOLI
ANNIE LENNOX
MADONNA

RODNEY CROWELL

WAHR/Huntsville, AL
Bonnie O'Brien

HOWARD JONES
LISA STANSFIELD
NEIL DIAMOND
EDER & BRYSON
Hottest:

PETER CETERA
KATHY TROCCOLI
DAN HILL

ELTON JOHN

K.D. LANG

WwJDX/Jackson, MS
Dave Perkins

none
Hottest:

AMY GRANT

ELTON JOHN
MARIAH CAREY
ANNIE LENNOX
VANESSA WILLIAMS

WIVYiJacksonville
Matthews/West

PATTY SMYTH w/DON
BRYAN ADAMS
BILLY RAY CYRUS
Hottest:

CELINE DION
ELTON JOHN
MARIAH CAREY
WILSON PHILLIPS
JON SECADA

WTFM/Johnson City
Mark McKinney

CELINE DION
Hottest:

SLTON JOHN

JON SECADA
VANESSA WILLIAMS
MARIAH CAREY
PETER CETERA

WPEZ/Macon
Jim Franktin

LENN FREY
Jdottest:

VANESSA WILLIAMS
PETER CETERA
ELTON JOHN
RICHARD MARX
ANNIE LENNOX

WNMB/Myrtie Beach, SC

Thompson/Adams

BRYAN ADAMS
PATTY SMYTH w/DON
LISA STANSFIELD
BONNIE TYLER
NAJEE

Hottest:

VANESSA WILLIAMS
ELTON JOHN
MARIAH CAREY
PETER CETERA
MADONNA

WFFX/Tuscaloosa, AL
Sander Walker

PATTY SMYTH w/DON
BRYAN ADAMS

DEL AMITRI
Hottest:

ANNIE LENNOX
RICHARD MARX
ELTON JOHN

K.D. LANG

KENNY LOGGINS

KTYUTyler, TX
Janie Baker

PATTY SMYTH w/DON
BRYAN ADAMS
LISA STANSFIELD
BONNIE TYLER
EDER & BRYSON
Hottest:

AMY GRANT
VANESSA WILLIAMS
JON SECADA
MARIAH CAREY
ELTON JOHN

KVIC/Victoria, TX
Joe Friar

BRYAN ADAMS
CAROLE KING
LISA STANSFLELD
BOYZ II MEN
GENESIS

PATTY SMYTH w/DON
BONNIE TYLER
Hottest:
MADONNA

PETER CETERA
KATHY TROCCOLL
ELTON JOHN

TOM COCHRANE

wawww americanradiohistorvy.com
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GOING FOR AC ADDS
MONDAY, JULY 27!

FROM THE ALBUM

HORMONALLY YOURS

- . . AND WHEN IT’S PLAYED,

PEOPLE REACT!
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. WCRZ/Flint, Mi WLOR/Toledo WOLR/Kalamazoo, MI
[ Patrick/Downey Kendall/Cooper Lanphear/Wertz
JENNIFER WARNES LISA STANSFIELD LISAFSTANSEIRLD)
) KURT HOWELL GENESIS [LOAD THERWETYSHRO
KS95/Minneapolis R e BRYAN ADAMS BOWNIE TYLER |
m Davis/McKsever Hottest: PATTY SMYTH w/DON BRY AN % y HOTTEST
—————. PATTY SMYTH w/DON VANESSA WILLIAMS BONNIE TYLER ::ms:» w/eon
WPNTIChicago Hottest: AR EE  CENOK . NIA PEEPLES
Lyoe uroy o o FeTen iz s oS S Sera EDER & BRYSON (6) RETERICETERA (19)
KENNY LOGGINS CELINE DION ELTON JOHN ﬁ‘i&gﬁ” PETER CETERA HOWARD JONES (6) ANNIE LENNOX (16)
BEAGH BOYS JON SECADA ) PETER CETERA ELTON JOHN
WILSON PHILLIPS AMY GRANT WLHT/Grand Rapids CURTIS SALGADO (6) ELTON JOHN (15)
Hottest: i _ Dirksen/Brown KIZZ/Minot, ND 5 JON SECADA (14)
CELINE DION WLTE!Minneapoiis Jett Bliss BRYAN ADAMS ( ) :
AMY GRANT Gary Nolan BONNIES;YA%:T /DON PATTY SMYTH (5) RICHARD MARX (10)
MARIAH CAREY A B - ERYANJADAISS VANESSA WILLIAMS (9)
RICHARD MARX el - WMT-FM/Cedar Rapids, I CELINE DION NEIL DIAMOND (4)
BN GaLive Diow Lo o Randy Les FATTY ST 01 CELINE DION (4) KENNY LOGGINS (6)
WARMgS(Cincinnati | oxest: PETERNCETERA HOWARD JONES Hottest: WILSON PHILLIPS (4 MARIAH CAREY (5)
ELTON JOHN ANNIE JLENNGX PATTY SMYTH w/DON MARIAH CAREY
Michael Grayson VANESSA WILLIAMS VANESSA WILLIAMS L R S BONNIE RAITT (3) MADONNA (2)
MARLAH CAREY :
408 5. AMY GRANT WFMK/Lansing P e T oo Lh LISA STANSFIELD (3) BONNIE RAITT (2)
JON SECADA CENESTS Ray Marshall WILSON PHILLIPS RICHARD MARX
MARIAH CAREY . AMY GRANT
VMESSA WILLTAMS g:‘;"ﬁ;"{:“'s Srracs MARTAH CAREY WLDRINW Michigan
LToN JENNIFER WARNES — BT 1D Angie Handa . T
PETER CETERA T VWEBR ) ran ) T T WHAIl/Greenfield, MA WSKI/Montpelier,
WWNK/Cincinnati G e, Mﬁlggc%ﬁm LSRR REests BONNIE RAITT Deane/Archer Jim Severance
J A
Matthews/Maxwell :},[étzsz?y g VANESSA WILLIAMS ;;\qymm m u/DON 3})&;5@‘{ CYRUS Séké; giSCYRUS :éLSE{)N PHILLéPS
; WILSON PHILLIPS ELTON JOHN g _ NNY LOGGIN:
O T MICHAEL ROLTON ANNIE LENNOX e NS AN LT WGMT/Burke WEIM/Fitchburg, MA PATTY SMYTH w/DON DAVID SANBORN
LORRIE MORGAN s TN NEIL DIAMOND ELTON JOHN Mountain, VT Jack Raymond NEVILLE BROTHERS HOWARD JONES
STACY EARL e e ' QUEEN ANIE LENNOX Steve Chizmas BONNIE RAITT BRYAN ADAMS Hottest:
Hottest: PETER CETERA O'NeiliFreeman JOHN MCVIE MADONNA LLIAMS H Hottest: ARIAH CAREY
CELLNE DION none Hottest: SREAN DA = PROLER ZLTON JOHN gILLY RAY CYRUS
MICHAEL BOLTON x ELTON JOHN KMAJTopeka, KS BEACH BOYS GENESIS 2
GENESLS e VANESSA WILLIAMS e PATTY SMYTH w/DON CURTIS SALGADO RICHARD MARX RICHARD MARX
ROD STEWART ANNIE LENNOX JON SECADA WILSON PHILLIPS EDER & BRYSON ANNIE LENNOX VANESSA WILLIAMS
WLETASHBROTHERS KENNY LOGGINS AINIE, LN nong Hottest: PETER CETERA JON SECADA
KMJCiDavenport e PETER CETERA Hottest: JZERRI_RETD ; JON SECADA
WLTFiCleveiand Chuck O'Brien e YT PETER CETERA Hottest: ELTON JOHN
Popovich/Kennedy WOQLHIGreen Bay, W| RICHARD MARX K.D. LANG ANNIE LENNOX , v
—— PRINYaDAS KMGLIOKIahoma City TR ANIE Lo ANNIE LENNOX VANESSA WILLTAMS P WTSX/Port Jervis, N
Hottest: L O’Brien/Bennett CELINE D/ VANESSA WILLIAMS RICHARD MARX PETER CETERA WSItJ‘L M‘yw.'lce o} N Liz Foxx
CELINE DION JENNIFER WARNES CELINE DION gA{,(gl[;E KING ELTON JOHN RICHARD MARX Mulharin/Wiison ﬁglfngxfigfm
GENESLS Hottest: PATTY SMYTH w/DON LS ANBORY) PETER CETERA GENESIS
KENNY LOGGINS ELTON JOHN Hottests LSO —— WAFLIMIiford, DE EDER & BRYSON BRYAN ADAMS
PARTAHYCAREY] ANNIE LENNOX ELTON JOHN WECQ/Geneva, NY r KURT HOWELL CURTIS SALGADO
EDDIE MONEY RICHARD MARX PETER CETERA ELTON JOHN g Carl Reed
JOH SECADA ONNA ANNIE LENNGX Dennis Federico CELINE DION STACY EARL EDER & BRYSON
WKQl/Detroit VANESSA WILLIAMS VANESSA WILLIAMS JON SECADA HOWARD JONES Yottest: Hottest:
Steve Weed FETERTCETERA WILSON PHILLIPS . ZLTON JOHN ELTON JOHN
WWSNiDayton ANIE LENOX LIONEL RICHIE CARDEERIING MARTAH CAREY
BEACH BOYS Shelley James N Hottest: VANESSA WILLIAMS
GENESIS Hottest: ELTON JOHN JON SECADA JON SECAD"\
TOAD THE WET SPRO BONNIE RALTT KGBX(Springfield, MO 97 Current Reporters JON SECADA VANESSA WILLIAMS PETER CETERA RICHARD MARX
:2325?'“15 w/DON ::;;::t:cmn Baker/Cannon 85 Current Playlists MARIAH CAREYI s JON SECADA RICHARD MARX PETER CETERA
A A WI
JON SECADA ELTON JOHN BRYAN ADAMS Called In Frozen Playlist (5): Xg%swwok A ANNIE LENNOX )
s Toiox RICHETHARK BONNIE RAITT KOST/Los Angeles  WMGN/Madison AMY GRANT PETER CETERA WTTRIWestminster, MD
PETER CETERA e T RATTHLSAYTH w/DON WBMX/Boston WMXV/New York Brian Beddow
RICHARD MARX it JON SECADA WKLU/Albany HOWARD JONES
vansville, ANESSA WILLIAMS
:N'c“”:'w“(:e Bruce Clark FTON SO Did Not Report, Playlist Frozen (7): WKCXIRome, GA %ﬁgg:uﬂ
LIPS - PETER CETERA KMAJ/Topeka WHYN-FM/Springfleld -E Randy Quick RIGHARD MARK
| cELINE DION e e RODNEY CROWELL KMJl/Denver WJDX/Jackson HOWARD JONES JON SECADA
EN VOGUE SONNIE TYLER KYMG/Anchorage WKTiMilwaukee EDER & BRYSOM PETER CETERA
Hoctesty o Mottty | WARM9B/CIncinnatl | B WyKZigeautort, SC  WGSV/Guntersville, AL piottest: KENNY LOGGINS
[ JON SECADA PETER CETERA ax/chi 15 A5 Ionger Mark Robertson Jackson/Mason JON SECADA ANNIE LENNOX
ANNIE LENNOX JON SECADA WK cago Is n [} CELINE DION HOWARD JONES ANNIE LENNOX
PETER CETERA KATHY TROCCOLI a reporter. 2 CELINE DION ELTON JOHN
AMY GRANT ANNIE LENNOX Hottest:
o g . EDER & BRYSON PETER CETERA
TON JORN YARTAH CAREY CURTIS SALGADO MADONNA
| ; VANESSA WILLIAMS NIl DD
W 3 JOHN .
Knight/Eagan glfgg: CETERA Hottest:
ELTON JOHN
NAJEE - y
VEsE... J J :-‘/_‘/ 4 ! F J'J"J"“' BNNTE EENNOX VANESSA WILLIAMS
| HARIAHJCARE‘( ol et o, - ~—rt JON SECADA
| ELTON JOHN ANNIE LENNOX
YANESSA WILLIAMS =
PETER CETERA
PETER CETERA
Reports/Adds
MICHAEL BOLTON
KMXVIKansas City 1 NIA PEEPLES/Faces Of Love (Charisma) 42/3 ‘ WFRO/Fremont. OH KSCBiLiberal, KS
gl 2 KURT HOWELL/We'll Find The Way (Reprise) 40/5 Larry Ziebold MaridPayld
e 3 STACY EARL/Slowly (RCA) . .. g 3%? e s VILSON PHLLLIPS
ELINE DION Hi an eel Aco astwes! : ) NIA PEEPLES
e 4 EN VOGUE/Giving Him Something He ( ) e WABJiAdrian, MI WCMJiCambridge OH ) e e
MICHAEL BOLTON 5 INDIGO GIRLS/Galileo (Epic) . . Bruce Goldsen Schott/Witson BONNIE RAITT PATTY SMYTH w/DON
T 6 TOAD THE WET SPROCKET/AI | Wan! (Columbia) .. 15/5 HOWARD JONES BONNIE TYLER TOAD THE WET SPRO TERRY RELD
| MARIAH CAREY 7 EDER & BRYSON/You Are My Home (Angel/Capitol) . .. ... ... ... 13/7 JOHN MCVIE WILSON PHILLIPS Hottest: ;iﬁ;gssgéﬁﬂ
ETER CETERA 8 TOM COCHRANE/Life Is A Highway (Capitol) . . . 7/1 PATTY SMYTH w/DON EDER & BRYSON ELTON JOHN VANESSA WILLIAMS
Y o COVER GIRLS Wishing On A Star (Fever/Epi 71 LISA STANSFIELD STEVE PLUNKETT VANESSA WILLIAMS
hing On A Star (Fever/Epic) ' LIONEL RICHIZ TOM COCHRANE ANNIE LENNOX JON_SECADA
Clayton/Harrison . 7/2 < e
NAJEE/ Adore Mi Amor (EMIERG) ... .. ... ... ... ... .

none

Hottest:

TOM COCHRANE
GENESIS
CELINE DION

RTZ
JON SECADA

I

New artists have not yet had an AC Breaker.

jennifer warnes |

Tie Hwper,

[sup wensg 26613

jennifer-warnes fakes aim
with her new album The Hunter
Featuring the first single “Rock You Gently"

The long-awaited follow-up

to

Famous Blue Raincoat

featuring songs by:

Donald Fagen

Leonard Cohen
Todd Rundgren

and

Jennifer Warnes

AC

Its A Direct Hit!

1

Hottest:

ANNIE LENNOX
KENNY LOGGINS
PETER CETERA
KATHY TROCCOLI
ELTON JOHN

Hottest:

JON SECADA
PETER CETERA
RICHARD MARX
KENNY LOGGINS

JON SECADA
RICHARD MARX

ANNIE LENNOX
PETER CETERA

KKIS/Concord, CA
Boesenl/Yazel
NEIL DIAMOND
Hottest:

PETER CETERA
ELTON JOHN

ANNIE LENNOX
KENNY LOGGINS
RICHARD MARX

KSCQ/Silver City
John Alsip

NEIL DIAMOND
BRYAN ADAMS
BONNIE TYLER
LISA STANSFIELD
JOHN MCVIE
Hottest:

RTZ

SIMPLY RED
ANNIE LENNOX
JON SECADA
INDIGO GIRLS

KTID/San Rafael, CA
Scott Murray

CAROLE KING
CURTIS SALGADO
BRUCE COCKBURN
XURT HOWELL
JAMES TAYLOR
Hottest:
MARIAH CAREY
ANNIE LENNOX
ELTON JOHN
KENNY LOGGINS
BONNIE RAITT

21 Current Reporters
21 Current Playlists

KATWIiLewiston, ID
Don Kelly

BILLY JOEL
CURTIS SALGADO
Hottest:
BONNIE RAITT
PETER CETERA
TRACY CHAPMAN
RODNEY CROWELL
CAROLE KING

KBLQ/Logan, UT
Jackson/White

BILLY JOEL

PATTY SMYTH w/DON
Hottest:

ELTON JOHN

KENNY LOGGINS
JON SECADA

ANNIE LENNOX
PETER CETERA

Associate Reporters are AC stations in unrated markets with aggressive approaches
toward new music. Although they do not contribute to the AC chart, their consensus Most
Added and Hottest records serve as advance indicators of format hits.
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40 REPORTERS : . 29 REPORTERS
NATIONAL AIRPLAY,
woW JULY 24, 1992 woow JULY 24, 1992
« € AL JARREAU/Heaven And Earth (Reprise). . ... ... .. “Hard" “Blue" 11 BENNY GREEN TRIO/Testifyin'-Live At Village... (Blue Note) “Bu's” *Carl's”
3 € BONEY JAMES/Trust (Spindietop) ... ... ... ... ... ... “Beautiful” 3 € GRPALL-STAR BIG ABDN/GRP All-Star Big Band (GRP) . . . . . . “Maiden” “Fostprints"
t 3 GROVER WASHINGTON JR./Next Exit (Columbia). . .. ......... ... .... “Greene” 6 € NATADDERLEY/The Oid Country (Enja) . ...... ... ...... “Daddy”" *“Jeanning”
2 4 GRANT GEISSMAN/Time Will Tell (Bluemoon) ... .. ........ ... . “Time" *Cruisin’ " 4 4 TERENCE BLANCHARD/Simply Stated (Columbia). ... ............ “Lir" “Central”
5 5 DAVID SANBORN/Upfront (Elektra) ... .......... .. .. ... .. ... “Full” “Soul” 7 € WYNTON MARSALIS SEPTET/Blue Interlude (Columbia) ... ... “Band"" “‘Sometimes"
6 6  NICKY HOLLAND/Nicky Holland (Epic) . ... ................ .. .. ... “Running” 2 6 BOBBY WATSON/Present Tense (Columbia) . ............... .. "Hey" "Love"
7 € STRUNZ & FARAWAmericas (Mesa) ... ... ... ... ... .. . . . “Candela” s € ANDY NARELL/Down The Road (Windham Hill/Jazz) . . .. .. “Disorderly” “Sugar”
s @ EVERETTE HARP/Everette Harp (Manhattan/Capitol) . ... ... ... .. .. “More" 2 @ GERRY MULLIGAN/Re-birth Of The Cool (GRP) ... ............ ... . .. .
0 @ NAJEEAustAnllusion (EMVERG) ... ............ . .. . . .. . “Adore” 1 @ TOM SCOTT/Born Again (GRP). ... ... 3683000008A0aA000E G080 aaRE: “Free”
¢ 10 SPYROGYRA/Three Wishes(GRP) . . . ..... ... .. .. . ... .. “Pipo” “Jennifer's” 10 10 STRAIGHT AHEAD/Look Straight Ahead (Atlantic) . ... ....... ... . “Light" “Touch"
i @ RONNY JORDAN/Antidote (4th & Broadway/lsland) . ... . .. .. “After” 1w @ JIMHALLSubsequently (Music Master) ... ... . . “Answer”
2 @ ARTPORTER/Pocket City (Verve/PolyGram) . ... ... . ... ... “Inside” ) CHRISTOPHER HOLLYDAY/And I'l Sing Once More (Novus/RCA) ... ... “Heroes”
1113 ANNIE LENNOX/Diva (Arista) .. ............. ... ... ... .. ... “Primitive” 19 @ AYDIN ESEN/Anadolu (Columbia) . .. ... ...... ... ... ... .. “Anadolu” “Song”
4 14 RANDY CRAWFORD/Through The Eyes Of Love (WB) . ... ... .. .. ... “Rhythm" 5 14 EDDIE DANIELS & GARY BURTON/Benny Rides Again (GRP) ... ... ... “Stompin’ "
i @ LETHAL WEAPON 3/Soundtrack (Reprise) . ... ... ... ... “Probably" “Riggs" 13 15 CHARLIE WATTS/Tribute To Charlie Parker With Strings (Continuum) ... ... ... ..
19 O SWING OUT SISTER/Ge! In Touch (Mercury) ... ..o “Circulate” 9 16 DAVID SANBORN/Upfront (Elektra) .. ............................... “Full”
s @ T-SQUAREMegalith (Coumbia) . .. ... .. ... .. “Restless” 2 @ HERB ALPERT/Midnight Sun (ABM) ... .. ... .. ... .. .
6 18  ANDY NARELLDown The Road (Windham Hill/dazz) ... ... ... ... .. “Out” “Kalinda” 17 @ JUSTIN ROBINSON/Justin Time (Verve/PolyGram)™ . ... ... .. “Quiet” “Gingerbread”
1518  GEORGE HOWARD/Do | Ever Cross Your Mind (GRP) . . ... ... .. ... .. .. “Cross” @ HUGH MASEKELA/Beatin' Aroun De Bush (Novus/RCA) .. .... . .. "Rock” “*Sexunjalo™
n € CEUNE DION/Celine Dion (Bpic) . ... “Halfway" 2 € REBECCA COUPE FRANKS/AIl Of A Sudden (Justice) . . ... .............. “Flip”
2 €@ CARL ANDERSON/Fantasy Hotel GRP) ................... ... . .. .. “Closest” 27 €  KEVIN EUBANKS/T urning Point (Blue Note) . . ................... “Colors” "“0n”
7 22 DOUG SMITH/Labyrinth (American Gramaphone) . . . . . . “Traveling"" “Blueskies""‘Evening” DEBUT @ JOE WILLIAMS/Ballad And Blues Master (Verve) ... ... ... ... ...
» €9 EVERYTHING BUT THE GIRL/Acoustic (Atlantic). ........... ... “Strange” “Driving" 3 €9 DR. JOHN/Goin' Back To New Orleans WB) ... “Basin”
2 €  BRIAN KEANE/Common Planet (Manhattan/Capitol) . .. ......... .. “Whispering” @  FREDDIE HUBBARD/Live At Fat Tuesday’s (Music Master) . .............. .. ...
2 25 DIEGO MODENA & JEAN PHILLIPE AUDIN/Ocarina (Private Music) “Implora” “Bonecas” 5 €D TANAREID/Passing Thoughts (Concord) ............ ...
% €D  JENNIFER WARNES/The Hunter (Private Music) ... ... ... ... “Rock” “Noise” € MULGREW MILLER/Time And Again (Landmark) ... . ... .. . ... ... .. .
% 21 OTTMARLIEBERT + LUNA NEGRA/Solo Para Ti (Epic) .. ... ... “Reaching” “Samba” 15 27 SHIRLEY HORN/Here's To Life (Verve Forecast/PolyGram). . ... ........... .. ...
% € LOREENAMCKENNITTThe Visit (WB) ... ... ... . ... ... ... ... . “Shalott” DEBUT P> €D SAL MARQUEZ/One For Dewey (GRP) ... ... ... ... ... ... .. .. “Hrite A"
27 29 NEVILLE BROTHERS/Family Groove (A&M) .. ... ... . ... .. . . .. “See” “Other” DEBUT > €2 NNENNA FREELON/Nnenna Freelon (Columbia). . .................. ... ‘Close”
DEBUT J» € RODNEY FRANKUN/Love Dancin (Nova) .. ... . ........ ... “Motherland” € CHERYL BENTYNE/Something Cool (Columbia) . .. ... ............ ... . “Fever"
- = = e e — == *Keeps buliet due to continued growth.
IV I L) Lp;j HOTTESTLPs I VIS I SLILIE LT, L;Js[ HOTTESTLPs
® PAT METHENY (18 2 2
T AL A - cunonsmonenstio | oy a1y
STANLEY TURRENTINE (9)
LESLIE LETVEN (6) DAVID SANBORN (16) - ZAWINUL SYNDICATE (8) NAT ADDERLEY (10)
EPHRAIM LEWIS (5) GROVER WASHINGTON JR. (14) No Tracks Qualitied BARBARA DENNERLEIN (8) BENNY GREEN TRIO (10) No Tracks Qualitied
JOHN TESH (5) GRANT GEISSMAN (12) This Week JOHN HICKS () DAVID SANBORN (6) This Week
[ LLOYD GREGORY (4) NICKY HOLLAND (12) BRIAN KEANE (5) SPYRO GYRA (5)
KITARO (4) EVERETTE HARP (8) LARRY NOZERO (4) STRAIGHT AHEAD (5)
PAUL SPEER (4) LOREENA McKENNITT (7) JOE LOVANO (4) BOBBY WATSON (5)
[ = KEN NAVARRO (4) HERB ALPERT {4

*PAT METHENY “‘Secret Story” (Geffen) 30/27 ‘LARRY NOZERO ‘‘Kaleidoscopin’”’ (Dominic) 24/4

Rotations: Heavy 6/6. Medium 7/5, Light 17/16, Total Adds 27, WCDJ, WJZE, WLVE, WNUA, WNWV, W.ZZ. KACE, KTWV, Rotations: Heavy 1/0, Medium 6/0, Light 17/4, Total Adds 4, WAER, WMOT, WKRY, KSBR. Heavy: WDET CHART EXTRA
KJZZ, KBZN, KKNW, WCLZ, WGMC. WFAE, KWVS, WLOQ, WAMX, KTNT, KEZL. KXDC, KLTR, WNGS, KTCZ, KBCO. this weok

JZTRAX, KCLC, KKLD. Heavy: WCLZ, WFAE, KLTR, WNGS, KTCZ, JZTRAX. BREAKER this week. **JIMMY SCOTT “All The Way” (Sire/WB) 24/3

**DON GRUSIN ““No Borders” (GRP) 28,2 Rotations: Heavy 2/0. Medium 7/1, Light 15/2, Total Adds 3, CJ. KSLU, WKRY. Heavy: WRT!, KXJZ. CHART EXTRA this
Rotations: Heavy 1/0, Medium 11/1, Light 16/1, Total Adds 2, WQCD, WNGS. Heavy: KTWV. CHART EXTRA this week. f”k' .

*“KEN NAVARRO “The Labor Of Love™ (Positive Music) 26/2 JOE LOVANO “From The Soul” (Blue Note) 21/4

Rotations: Heavy 2/0. Medium 13/0, Light 11/2, Total Adds 2, WQCD, WVAY. Heavy: KTWY. WCLZ. GHART EXTRA this Rotations: Heavy 1/0. Medium 10/0, Light 10/4, Total Adds 4, KATZ, CJ, WOTB, WSIE. Heavy: WRTL. BREAKER this week.
week. “BARBARA DENNERLEIN ‘“That’s Me” (Bluemoon) 20/6

*DWIGHT SILLS ‘‘Second Wind’’ (Columbia) 252 Rotations: Heavy 1/0. Medium 5/2. Light 14/4, Total Adds 6, WCPN. KSDS, WFPL, KLCC. WFSS, WVPE. Heavy: KWMU
Rotations: Heavy 4/0. Medium 6/1, Light 15/1, Total Adds 2. KEZL, KTCZ. Heavy: WNWV, KJZZ, WLOQ, JZTRAX. BREAKER BREAKER this wesk.

this week. “PAT METHENY “Secret Story’’ (Geffen) 18/18

*CABO FRIO “‘Sophistication” (GWE) 2411 Rotations: Heavy 2/2, Medium 3/3, Light 13/13, Total Adds 18, WRTI, WCPN, WDET, KMHD, KXJZ, KSDS, kPLU, WFPL,

WMOT, WEBR, WOTB, WFSS, KSLU, WKRY, WSIE, WVPE, KWMU, KSBR. BREAKER this week.

**JEREMY STEIG “Jigsaw" (Triloka) 171
Rotations: Heavy 5/0, Medium 5/0, Light 7/1, Total Adds 1, KSBR. Heavy: KSDS. WFPL. WOTB. WTEB, KSLU CHART EX-

Rotations: Heavy 1/0. Medium 7/0, Light 16/1. Total Adds 1, KKNW. Heavy: KTCZ. BREAKER this week.

FLIM & THE BB'S “This Is A Recording” (WB) 23/2
Rotations: Heavy 3/0, Medium 6/0, Light 14/2, Total Adds 2, KTWV, WVAY. Heavy KKNW, KLTR, JZTRAX.

RENE TOLEDO “The Dreamer” (GRP) 231 TRA ihis wesk: ,

Rotations: Heavy 5/0. Medum 710, Light 11/1, Total Adds 1, WLOQ. Heavy: KKNW, WCLZ, WNND, KXDC, KLTR, EA:NtEE LEE "T!‘/g nugicalf;/.(l)a{z r?ns/gr?adrvay: g-'gs"“ TJVT& 171
JOHN TESH “The Games" (GTS) 2215 otations: Heavy . e‘lum . Light , Total Adds 0. Heavy: )

Rotations: Heavy 0/0, Medium 6/0, Light 16/5, Total Adds 5, WCDJ, KKNW, WFAE. KXDC, KKLD. DAVE K"&OSKI ;(‘)PerSI_stelét/ODrgam:;' #Triloka) 125'/3 N .
MARILYN SCOTT “‘Smile” (sm_Dmme) 221 Rotations: Heavy 1/0, Medium 6/0. Light 9/2, Total Adds 2, . WFPL. Heavy: KX
Rotations: Heavy 2/0. Medium 5/0, Light 15/1, Total Adds 1, WVAY. Heavy: KIEM, KBLX. GEORGE COLEMAN ““My Horns Of Plenty” (Verve/PolyGram) 14/0

TOM BORTON ““The Lost World”’ (Bluemoon) 2210 Rotations: Heavy 5/0, Medium 5/0. Light 4/0, Total Adds 0. Heavy: WBGO, KPLU, WFSS, WTEB. WUSF

Rotations: Heavy 7/0. Medium 6/0. Light 9/0, Total Adds O. Heavy: KTWV. KJZZ, KXDC, KLTR, KCLC, JZTRAX, KKLD.
LLOYD GREGORY “‘Wonderful” (TNT/PAR) 20/4 e e e e e e R R L R
Rotations: Heavy 1/0, Medium 3/0. Light 16/4, Total Adds 4, WCDJ, WGMC, KXDC. WNGS Heavy: KKNW.

* Uncharted Break d d by one sk, ** Chart Extra denoted by two asterisks.

MARILYN SCOTT "Sin-Drome Records is fast becoming NAC's premiere contemporary jazz
o ; vocal label.” - MIKE FISHER, WNUA /CHICAGO MD

"It is not decided that women love more than men, but it is indisputable that
they love better." - SIMONE DE BEAUVOIR

e =t B ; 3 1 .i;“.i
NAC 2 WEEKS! All That Jazz (310) 395-6995 NAC “Make It Right"

MOST ADDED (818) 508-6488 MOST ADDED

_____wawnwy americanradiohistorv.com
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"SWEET SIXTEEN" REUNION
OF JACK THE RAPPER'S

FAMILY AFFAIR

Theme: “Back To Basics: The Party's Over”
Thursday, August 13th thru Sunday, August 16th
Atlanta Hilton & Towers Hotel/Atlanta, Georgia

For Suite Reservations ONLY: 407-423-2328

REGISTRATION FORM - Mail this form, completed with_money
order or cashier's check (NO PERSONAL CHECKS) to:
Jack The Rapper Fa '92/1900 W. Colonial Dr., Orlando, FL32804
PLEASE PRINT OR TYPE ALL INFORMATION (only 1 form for each
person. Make additional copies if needed.)

Name

Address
City
State Zip
Phone: (WK)
Phone: (HM)

lPooeococoeoccooooocooooooceoortoooooosocoo

CATEGORIES:*
#1 _ General:Occupation_
#2  Cn-Air-Personality*: _ Radio/__TV/Call Letters
Wk Phone

GENERAL REGISTRATION . . . . .. $325.
(GUEST of the above same registration fee of $325)

* Actors » Managers » Record Executives
« Artists = Management Companies © Retailers
« Attorneys « Movie Picture Personnel < Sales Executives

« Audio Engineers * Producers
« Booking/Talent Personnel * Production Companies
« Directors » Production Engs/Techs
» Independent Promotions ¢ Publicists
« Independent Record Co. * Radio/TV Owners/Managers

... and ali businesses that are relative to the Black Music & Black Radio Industry

ON-AIR-PERSONALITY:Radio/TV. . . . .. $175
ONE GUEST per on-air-personality - same registration fee of $175.
*(On-Air-Personality MEANS being behind the microphone
or in front of the television camera ONLY)

~ ADDITIONAL IMPORTANT INFORMATION
PRE-REGISTRATIONONLY

D-E-A-D-L-I-N-E
For pre-registration is midnight July 24th.
Do not mail this form to Orlando after this date.
R-E-F-U-N-D
Absolutely no refunds after July 12th.

NO ON-SITE REGISTRATION
NOT OPEN TO THE GENERAL PUBLIC

Reservanions AT THE ATLANTA Hitton anp Towers
You cannor Ge7 A Roow AT THE Hirow umt you Have PRE-REGISTERED wimi e
Fasiy. WHEN YOUR REGISTRATION FE IS RECEIVED YOU WILL BE SENT A CARD WITH YOUR
REGISTRATION/CONFIRMATION numaeR. THs I5 THE NUMBER YOU MUST GIVE
10 Hiron Reservanons (404-222-2800) ir vou pLan 1o STAY AT CoNvENTION
Heapquakrers. Remempes, 17 sTaviNG AT THE Hitron & Towers vou MUST vawoe Thurs
(8/13), Fri (8/14) anp Sar (8/15) i vour Reservanions AND pay For ALL
THREE (3) NIGHTS WITHIN TEN (10) CALENDER DAYS or
reservATIoN wiLL AUTOMATICALLY 8t cANCELLED - No QuESTIONS Askep!!
(REMEMBER: Tre REGISTRATION/CONFIRMATION NUMBER DOES NOT
GUARANTEE A Room. Rooms are sowo on 4 FIRST COME, FIRST SERVED sasss.
A Line Reservanons - Exeamve Trave, THe FA. 92 OFRCAL TRAVEL AGENCY.
For supeR saver FARes N Dira Air LiNes
(The FA '92 Awunes) Gur 1-800-800-3932 - ID #F0232.

« Singers
 Songwriters/Composers
« Syndications
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PLAY THESE TRACKS FROM "I LOVE MY Jog"

* KINDA SURPRISED
' THERE | GO AGAIN

 TOUCH MY HEART

AND YOU'LL LOVE YOUR JOB T0O.

EARLY BELIEVERS INCLUDE

WJIE« KKSF » KACE » KJIZ « WFAE «
WAMX » WLOQ » AND MORE!

#2 Most ADoED NAC!

Pt o

wasALamericanradiohistorv.com

COMT eas1E
BARBARA
aun) KLCC/Eugene. KSBAMIssion Vielo
LAIAL SOICATE
e Wiches! Canning Torry Wadel
HICKS JEMIFER NARNES
Pat RN ol n
] MXLERD
Hottest: WAT KDOERLEY CEN WAYARRO
DANST J0TTLIER
BAL BRLAN FEMSE A
L P e
ALL-STAR BIG B XD § HOORE tiaisn )
AL WARELL TAVID SANBOR
DAVID SARRORM ey
KJAZfSen Francieco QU
2OEY UATSON
‘;uxm KUOPStockion
NADELIIE EASTHAA Rense Boomn
r CLAYTON BROTHERS
BENNY GREDI TAIO PETER 4PPELEUM
MILGRES MILLER B
A 3
KPLWTocomeSootte  Eha iy vommITN
Joe Cobn ZANTNOL STIDICATE
Hottest:
QAYTOM BEOTHERS 0T ML
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29 Current Contemporary Jazz Reporters
25 Current Contemporary Jazz Playlists

Called In A Frozen Playlist (1%
WBGO/Newark

Did Not Report, Piayiist Frozen (3):
KJAZ/San Franclsco
WTEB/Greenvilie

WUSF/Tampa

Did Not Report For Two Consecutive Weeks,
Not included In This Week’s Data (2):
WSHA/Raleigh

WYJZ/Pittsburgh
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AORALBUMS

July 24,1992 ¢ 59

NATIONAL AIRPLAY,

oS T o 168 REPORTERS

2 € U2/Achtung Baby (Island/PLG)
s @ TESLA/Psychatic Supper (Geffen)
+ 4 PEARL JAM/Ten (Epic Associated)
7 © JOHN MELLENCAMP Whenever We Wanted (Mercury)
s 6 JOE COCKER/Night Calls (Capitol)
u 11 s @ NIRVANANevermind (DGC)
5 3 3 8 MEN/The Men (Polydor/PLG)
u x 1w € SPIN DOCTORS/Pocket Full Of Kryptonite (Epic)
— n 9  ROGER DALTREY/Rocks In The Head (Atlantic)*
2 v 13 ) TOM COCHRANE/Mad Mad World (Capitol)
~ u 2 & TEMPLE OF THE DOG/Temple Of The Dog (A&M)
2 2 w @ Z00/Shakin' The Cage (Capricorn/WB)
2z 2 15 O LINDSEY BUCKINGHAM/Out Of The Cradle (Reprise)
un u v P SASS JORDAN/Racine (Impact)
O JOE SATRIANI/The Extremist (Relativity)
w16 18 ) ARC ANGELS/Arc Angels (DGC)
17 1 12 18 TOAD THE WET SPROCKET Fear (Columbia)
15 13 2 & 0ZZY 0SBOURNEMNo More Tears (Epic Assaciated)
1919 19 20 METALLICA/Metallica (Elektra)
% s u € DEL AMITRI/Change Everything (A&M)
2 5 1 22 DEF LEPPARD/Adrenalize (Mercury)
7 1 16 23 GENESIS/We Can't Dance (Atlantic)
% % 2 € SLAUGHTER/The Wild Life (Chrysalis/ERG)
% ¥ u €0 SINGLES/Soundtrack (Epic)
2 % 3 €9 RED HOT CHILI PEPPERS/Blood Sugar Sex Magik (WB)
% 3 » €@ FAITH NO MORE/Angel Dust (Slash/Reprise)
— — » € GUNS N’ ROSES/Use Your lllusion | (Geffen)
2 2 » 29 FIREHOUSEMold Your Fire (Epic)
— — % € BONHAM/Mad Hatter (WTG/Epic)
— — u € GEORGE HARRISON/Live In Japan (Dark Horse/WB)
9 21 % 32 LYNCH MOB/Lynch Mob (Elektra)
— — 39 €9 SAIGON KICK/The Lizard (Third Stone/Atlantic)

#Keeps buliet due to
continued growih,

+ @ BLACK CROWES/The Southern Harmony... (Def American/Reprise) “Sting” (132

J ULY 24, 7992 Reports/Adds Heavy Medium
(132) “Thorn” (74) “Remedy” (22) 156 —/1 127- 24+
“Even” (151) “One" (6) “Tryin'™" (4) 154=/0 134+ 19-
“Song” (143) "What" (6) 146 +/2 58 + 64 +
“Even” (106) "Jeremy" (26) “Alive” (3) 124-/8 59— 43 -
“Last” (112) "Now" (6) “Tough” (6) 117=/0 75+ 38 -
“Love” (118) “Cant” (1) 120-/1 65+ 50 -
“Lithium” (138) "Bloom"” (7) “Come" (6) 146 +/3 417+ 60—
“Church” (105) “Blue” (6) 1170-/0 57- 417 -
“Little” (122) “Princess” (1) "“Times"” (1) 123+/11 47+ 56 =
“Days” (111) “Before” (1) “Times” (1) 116=/2 54+  47-

)
“No" (116) “Highway” (15) “Washed" (2)
“Hunger” (135)

124+/16 25+ 82 +
135+/21 26+ 56+

“Shakin” (119) “Reach” (1) “God” (1) 120 +/8 29+ 72 +
“Wrong™ (110) “Look™ (1) 112+/7 38 + 55+
“Dont” (107) “Make” (12) 113+/12 24+ 77+
“Summer” (126) “Cryin™ (1) 126 /20 9 71

“Sent” (59) “Living” (41) “Always” (2) 94+/15 29— 57+
“All” (97) 98-/1 40= 4171 -
“Road” (48) “Tinkertrain” (42) “Dont” (2) 82-/6 33+ 19-
“Wherever” (110) “Nothing” (7) 112-/1 21+ 32+
“Always” (98) “Soon” (1) 100 +/9 23+ 60 =
“Love” (43) “Tonight" (15) “Have" (14) 74-/4 34— 26 -
“Driving” (49) “Jesus” (9) “Living” (2) 62-/4 36— 20 -
“Real” (109) “Wild" (1) 7109 +/8 9+ 40+
“Would” (105) “Dyslexic" (3) “Battle" (2) 108+/13 9+ 27 +
"Girl" (46) "Bridge” (19) “Give" (1) 62+/14 14— 34+
“Midlife" (93) 93+/7 5= 26+
“November” (63) 63+/13 22+ 17+
“Sky” (70) “When” (1) 71-/0 13— 37+
“Change” (79) 79+/14 5+ 34 +
“Taxman” (57) "Guitar” (8) “Something” (4) 64+/8 10= 28+
“Tangled” (32) "Dream” (24) 52~/14 12— 26—

“Love” (67) "Hostile" (1) “Alright” (1) 68+/13 9+ 30+

12 15 25 34 DELBERT McCLINTON/Never Been Rocked Enough (Curb) “Every” (38) “Why" (2) 40-/0 23— 14 -
6 & 2 35 BRUCE SPRINGSTEEN/Human Touch (Columbia) 57" (29) “Gloria’s" (6) “Human" (2) 39-/0 14— 22 -
~ « 3 & ELTON JOHN/The One (MCA) “Runaway” (22) “One” (14) "Whitewash" (1) 37+/8 10= 20—
3 u 3 31 CUREMish (Fiction/Elektra) “Friday” (32) "High"” (1) “Wendy" (1) 35-/0 14— 15—
2 % w 38 MATTHEW SWEET/Girlfriend (Zoo) "Girifriend” (21) “Waiting” (16) “Looking" (1) 36-/4 13— 15-
— — « € ROXY BLUEMWant Some? (Geffen) “Luv"” (56) "Times” (1) “Nobody™ (1) 56+/5 6+ 14+
18 15 2 40 CRACKER/Cracker (Virgin) “Teen” (44) “Cracker” (2) “"Happy” (1) 48-/0 6- 22 -
EEe S L = sy

JOE SATRIANI

The Extremist (Relativity)
75% of our reporters on it.

DEL AMITRI
Change Everything (A&M)

60% of our reporters on it.

“DREAM UNTIL TOMORROW""

the follow-up to the top 10 AOR single

“Tangled in the Weh"
A MOST ADDED 24/21

TEMPLE OF THE DOG (21)
JOE SATRIANI (20)
HARDLINE (19)

TOM COCHRANE (16)
ARC ANGELS (15)
BONHAM (14)
ELECTRIC BOYS (14)
LYNCH MOB (14)

RED HOT CHILI PEPPERS (14)

I

MOS T ADLIELD I HOTTEST
BRUCE SPRINGSTEEN (21) u2 (134)

BLACK CROWES (127)
JOHN MELLENCAMP (75)
JOE COCKER (65)
PEARL JAM (59)
TESLA (58)

MEN (57)

ROGER DALTREY (54)
SPIN DOCTORS (47)
NIRVANA (41)

TRACK DEBUT
INCLUDING
KISS KBPI  KBER
WWBZ KQLZ K0z
WLVQ KUPD KOME

Produced by Keith Olsen
for Pogologo Corporation
HK Management

$

On Elektra Cassettes and Compact Discs

_ www americanradiohistorv . com
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MARK
CURRY
DORRY ABOUI
THE WEATHER

The first track from the just-released altbum IT'S ONLY TIME
Produced by Ed Cherney. Subculture Management. © 1992 Virgin Records America. Inc. %f"

WAWAM-ameticanradiohistorv-com
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AOR TRACKS.

3 2

WKS WKS 1w Tw

22
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10 6

45 44

166 REPORTERS JULY 24, 1992
2 @ U2/Even Better Than The Real Thing (Island/PLG)

12 BLACK CROWES/Sting Me (Def American/Reprise)

s € TESLA/Song & Emotion (Geffen)

1 € DAMN YANKEES/Don't Tread On Me (WB)

7 €@ INXS/Heaven Sent (Atlantic)

s 6 JOE COCKER/Love Is Alive (Capitol)

s @ NIRVANALLithium (DGC)

s @ JOHN MELLENCAMP/Last Chance (Mercury)

12 € SPIN DOCTORS Little Miss Can't Be Wrong (Epic)

+ 10 PEARL JAM/Even Flow (Epic Associated)

s 11 MEN/Church Of Logic, Sin & Love (Polydor/PLG)

i & TEMPLE OF THE DOG/Hunger Strike (A&M)

1 @ ROGER DALTREY Days Of Light (Atlantic) *

u @ 200/Shakin’ The Cage (Capricorn/WB)

15 LINDSEY BUCKINGHAM/Wrong (Reprise)

1o @ JOE SATRIANI/Summer Song (Relativity)

© @ TOM COCHRANEMNo Regrets (Capitol)

13 18 TOAD THE WET SPROCKET/AIl | Want (Columbia)

2 § SASS JORDAN/You Don't Have To Remind Me (Impact)
17 20 METALLICAWherever | May Roam (Elekira)
2 € DEL AMITRI/Always The Last To Know (A&M)
» €9 SLAUGHTER/Real Love (Chrysalis/ERG)
2 € ALICE IN CHAINS Would (Epic)

u €0 BLACK CROWES/Thom In My Pride (Def American/Reprise)
# € FAITH NO MOREMidlife Crisis (Slash/Reprise)

u 26 0ZZY OSBOURNE/Road To Nowhere (Epic Associated)

% €@ GUNS N’ ROSES/November Rain (Geffen)

v €@ BONHAM/Change Of A Season (WTG/Epic)

2z 29 FIREHOUSE Reach For The Sky (Epic)

« & SAIGON KICK/Love Is On The Way (Third Stone/Atlantic)

2 31 GENESIS/Driving The Last Spike (Atlantic)

s € ARC ANGELS/Sent By Angels (DGC)

% € GEORGE HARRISON/Taxman (Dark Horse/WB)

u 34 ARC ANGELS/Living In A Dream (DGC)

«2 € RED HOT CHILI PEPPERS Breaking The Girl (WB)

2 36 DEF LEPPARD/Make Love Like A Man (Mercury)

% 37 DELBERT McCLINTON/Every Time | Roll The Dice (Curb)
< € ROXY BLUE/Luv On Me (Geffen)

% 39 CURE/Friday I'm In Love (Fiction/Elekira)

s 40 CRACKER/Teen Angst (What The World Needs Now) (Virgin)
» 41 LYNCH MOB/Tangled in The Web (Elektra)

2 42 BRUCE SPRINGSTEEN/57 Channels (And Nothin' On) (Columbia)
2 43 TORA TORA/Amnesia (A&M)

s (@ MATERIAL ISSUEMWhat Girls Want (Mercury)

s @ POORBOYS/Brand New Amerika (Hollywood)

s @ 0ZZY OSBOURNE/MT. Tinkertrain (Epic Associated)

o 41 BLACK CROWESRemedy (Def American/Reprise)

% 48 SOUP DRAGONS/Divine Thing (Big Life/Mercury)

% Q@ SOUL KITCHEN/ Need It Bad (Giant/WB)

« 50 BABYLON A.D./Bad Blood (Arista)

*Keeps bullet due to
continued growth.

-

@ FASTER PUSSYCAT/MNonstop To Nowhere (Elektra)

40 48

# 52 MATTHEW SWEET/Girlfriend (Zoo)

[(GesuT pp @ HARDLINEMot Cherie (MCA)
DEBUT ) @ BRUCE SPRINGSTEEN/Leap Of Faith (Columbia)
@ PEARL JAM/Jeremy (Epic Associated)

BEBUT p»

@ LYNCH MOB/Dream Until Tomorrow (Elektra)
s @ IRON MAIDENWasting Love (Epic)

(0EBUT > & 21 GUNS/Knee Deep (RCA)

DEBUT B>
DEBUT

D PATTY SMYTH/Sometimes Love Just Ain't Enough (MCA)
@ SIGHS/Think About Soul (Charisma)

Reports/Adds

151=/0
132-/0
143+/2
152+/16
134+/0
118-/1
138+/2
112-/0
122+/11
106 -/0
105-/0
135+/21
111-/1
119+/8
110+/7
126 +/20
116+/17
97-/1
107 +/16
170-/1
98+/9
109+/9
105+/12
74 +/22
93+/7
48-/0
63+/13
79+/14
70-/0
67+/13
49-/0
59+/22
57+/7
41-/0
46+/15
43-/0
38-/0
56+/5
32-/0
44-/0
32-/0
29-/0
34-/0
52+/12
48+/9
42+/11
22-/1
34-/0
44+/9
40-/1
38+/13
21-/0
38+/19
26+/21
26+/23
24+/21
27+/1
36+/18
27 /27
25+/2

S

TOM COCHRANE

No Regrets (Capitol)
70% of our reporters on it.

SASS JORDAN

You Don’t Have To Remind Me (Impact)
64% of our reporters on It.

ALICE IN CHAINS
Would (Epic)

63% of our reporters on it.

Heavy

137+
1171-
54 +
34+
54 +
64=
37+
71+
46 +
54_
57-
26 +
52+
29 +
37+
9+
16 +
17+
17+
21+

22+

10—

17—

Medium

19—
18-
65+
78 +
73—
50 -
59—
38—
56 +
47—
39—
56 +
44 —
72+
55+
71+
82+
40—
68 +
32+
60=
40+
27+
44 +
26 +
10-
17+
34+
37+
29+
18-
39+
24 +
16 -
30+
13-
13-
15+
14—
21—
17—
14 -
16—
17+
15+
17+

9-—
16 -
19+
11=

8+

5—

9+
14+

6+

9+

4+

17
10+
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RHINO BUCKET “Hey There” (Reprise) 23/5 (18/5)

Adds: WLZR, WZZR, KATT, KLPX, WKIT. Requests 2 Medium 5: KIOZ, KILO, KPOI, KNAC, WAZU.

LYLE LOVETT ““You've Been So Good Up To Now’’ (Curb/MCA) 22/13 (9/6)
Adds including WHJY, KDKB, WDHA, KMJX, WCIZ, KSQY. Requests 2 Heavy 2: KTXQ, KFOG. Medium
10 including WEGR, KATP, KFMX.

ELTON JOHN f/ERIC CLAPTON *‘Runaway Train" (MCA) 2210 (13/5)
Adds including WDHA, WOUR, WRDU, WCIZ, KATS. Heavy 3: WKLS, WIZN, WYMG. Medium 13 including
WBAB, KRQR, WZZO. WZBH, WKQQ, WTKX, WVRK, KSQY.

MEGADETH *‘Symphony 0f Destruction” (Capitol) 2011 (9/7)
Adds including WBCN, WBAB, KISS, KNCN, WFYV, KRZR, KKEG, KFMX. Requests 9 Heavy 2 including
KNAC. Medium 6 including WXTB, KQLZ, KIOZ, KISW.

TROUBLE *“Memory’s Garden” (Def American/WB) 19/4 (15/9)
Adds: WXTB, KQLZ, KATP, WKZQ. Medium 3: KISS, KIOZ, KNAC.

ELECTRIC BOYS “Dying To Be Loved" (Atco/EastWest) 17117 (0/0)
Adds including KQLZ, KGON, WDHA, WTPA, WHEB, WRXK, WSFL, WTKX, KEZO, WNCD. Medium 4:
WEZX, KNCN, WZZR, WAOR.

SLIK TOXIC ““White Lies Black Truth” (Capitol) 17/2 (16/2)
Adds: KQLZ, WAPL. Medium 1: KIOZ.

MATTHEW SWEET “I've Been Waiting™ (Zoo) 164 (12/2)
Adds including WPDH, KCLB, WRUF. Heavy 2: KFOG, WHCN. Medium 10 including WNEW, WNOR,
WDHA, WRXL, WKIT, WCIZ, WWWV, KFMZ, KSEZ.

LILLIAN AXE “‘See You Someday” (Grand SlammARS) 15/2 (13/3)
Adds including WLZR. Medium 5 including WZZR, WAOR, KATP, KBAT.

DOC LAWRENCE ‘“‘Come Dry Your Eyes” (Chameleon/Elektra) 1511 (14/4)
Adds: KCQR. Medium 5: WNEW, WKIT, KZKZ, WKZQ, WZZQ.
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MOS I ALILIELY
P. SMYTH w/D. HENLEY/Sometimes (27)
PEARL JAM/Jeremy (23)
ARC ANGELS/Sent (22)
BLACK CROWES/Thorn (22)
LYNCH MOB/Dream (21)
BRUCE SPRINGSTEEN/Leap (21)
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TEMPLE OF THE DOG/Hvnger (46)
PEARL JAM/Even 33)
SPIN DOCTORSALittle (29)
DAMN YANKEES/Tremd (27)
GUNS N’ ROSES/November (22)

8
TEMPLE OF THE DOG/Hunger (21) e
JOE SATRIANI/Summer (20) MEN/Church (17)

HARDLINE/Cherie (19)
21 GUNS/Knee (21)

11 nce in a while, the
perfect radio record
comes along. Once in a

while, perfection comes along.
The new Sass Jordan falls into
both categories. It’s got wall to
wall hooks, a guitar break
that’s incredible and vocals
that won’t quit. WELCOME
THE NEW QUEEN OF ROCK
RADIO!” ~CHRIS JAMES/WTPA

jondan

“you don’t have to remind me”

ALICE IN CHAINS/Wotld (16)
BLACK CROWES/Sting (16)

REAKER '
WQFM
KLOS

TRACK @ KTXQ KDKB
WYNF KUPD

106/16 Including:  wgrRN KROQR
WBCN WMMR WLLZ KOME
WBAB  WDVE WRIF KXRX

On tour with Bryan Adams
in Canada Aug. 14 - Sept. 6

Produced by Rick Neigher
Management: Bruce Bird and

Lisa Janzen for Camel-Z Management
Mixed by Ed Thacker

------
-------
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B-52'S/Good Stuff (Reprise)
CUREMWish (Fiction/Elekira)
U2/Achtung Baby (Island/PLG)
INXSMeaven Sent (Track) (Atiantic)
FAITH NO MORE/Angel Dust (Slash/Reprise)
MORRISSEY We Hate It... /Tomorrow (Tracks) (Sire/Reprise)
SOUP ORAGONS Motwired (Big Life/Mercury)
CHARLATANS U.K./Between 10th And 11th (Beggars Banguet/RCA)
VARIOUS ARTISTS/Cool World (WB)
WOLFGANG PRESS/Queer (4ADWB)
LEMONHEAOSA's A Shame About Ray (Atlantic)
OEL AMITRI/Change Everything (A&M)
XTCMNonsuch (Geffen)
SONIC YOUTHirty (DGC)
CATHERINE WHEEL Ferment (Fontana/Mercury)
VARIOUS ARTISTSBatman Returns (WB)
MATERIAL ISSUE Destination Universe (Mercury)
TEMPLE OF THE 00G/Temple Of The Dog (A&M)
L7 Bricks Are Heavy (Slash)
VARIOUS ARTISTS/Singles (Epic)
JESUS & MARY CHAINMHoney's Dead (Def Americaan/WB)
LEVELLERS Levelling The Land (Elektra)
ANNIE LENNOX/Diva (Arista)
CRACKER Cracker (Virgin)
THRILL KILL KULT/Sexplosion! (Interscope)
WIRE TRAINNo Soul No Strain (MCA)
BEASTIE BOYS/Check Your Head (Capitol)

DEBUT P J HARVEYDry (Indigo)
OPUS HIAt's A Fine Day (Track) (Atco/EastWest)

» € BEAUTIFUL SOUTH/0898 Beautiful South (Elektra)
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New Rock chart information is reported by a carefully selected
group of radio’s most musically 8dventurous stations.

KITCHENS OF...

B-52'S

GRAHAM PARKER CURE CURE
25th OF MAY FAITH NO MORE MORRISSEY
| UTAH SAINTS TEMPLE OF THE DOG B-52'S
BOO RAOLEY'S COOL WORLO TEMPLE OF THE 00G
MIGHTY LEMON OROPS INXS FAITH NO MORE
MINISTRY MINISTRY ! MINISTRY
MISSION U.K. SINGLES BEASTIE BOYS

WFNX/Boston
{817) 595-8200
Kurt St. Thomas

WXRT/Chicago
312) 7771700
Norm Winer

MATERIAL ISSUE
a THRILL KILL KULT

a INSIDERS

a BEASTIE BOYS
a LIL' ED & THE BLD

Pulsing with a certain

PLAYLISTS

WDRE/Long island
(516) 832-0400
Tom Calderone

Heavy

MORRISSEY
WOLFGANG PRESS
SONIC YOUTH

us 111
a RED HOT CHILI PEP
a ERASI'RE

CA'!H'EKINB WHEEL

QIRITUALIED

WBRU/Providence
(401) 272-9550
Michsel Osborne

Heavy

SUZANNE RHATIGAN
LEMONHEADS

COCL WORLD
Light
a UTAH SAINTS
a MIGHTY LEMON
a KITCHENS OF DISTI
SUGARCUBES

a 24-7 SPYZ

WHFS/Washington
{301) 306-0891
Robert Benjamin

Heavy
B-52'S
CATHERINE WHEEL
CHARLATANS U.K.
CURE

s
JESUS & MARY CHAL
 INGLES

i
£
iz
-3

KDGE/Dallas
(214) 580-9400
Wendy Naylor

Heavy
CURE
SOUP DRAGONS
L
MDRRISSEY
MATERIAL ISSUE
BEAUTIFUL SOUTH
B-52'5
FALTH ¥O MORE
TEMPLE OF THE DOG
BATMAN RETURNS

ERASURE
STRAY CATS
u2

NGMAKE R
& CARTER U.S.M.

KJJO/Minneapolis
(612) 941-5774
Tony Powers

Heavy
SINGLES
CATHERIMNE WHEEL
LEMONHEADS
DEL AMITRI
IS
B-52'S
CURE
JESUS & MARY CHAL
LEVELLERS

Ligh
a WALT MINK
a DAVID J
a SHAKESPEAR'S SIST

KTCLIFt. Collins-
Denver

(303) 571-1232
John Hayes
Hoavy

P J HARVEY

CAUSE & EFFECT

SOCLAL DISTORTION
DRAGONS

KUKQ/Phoenix
{602) 838-0400
Jonathan L. Rosen

:
it
:

A HOUSE

XTRA/San Diego
(819) 281-9191
Kevin Stapleford
(FROZEN)

KITSiSan Francisco

(415) 512-1053

Richard Sands
Heavy

CURE

BATMAN RETURNS

COOL WORLD

B-52'S

PAITH HO NORE

s

TOAD THE VET SPRO

ANNIE LEWNOX

ERASURE

CAISE & EFFECT
Medim

WOLPGANG PRESS

CRACKER

CATHERINE WMEEL

LEVELLERS

PEARL JA%

L7

SOCTAL DISTORTION

SOUP DRAGONS

MORRISSEY
UTAH SAINTS

WEQX/Albany
{802) 362-4800
McGuinn/Gray
GRAHAM PARKER

WDST/Woodstock
(914) 679-7266
Jeanne Atwood

JESUS & MARY CHAT
LEVITATION

test:
B-52'S

SCHO
WOLFGANG PRESS
COOL WORLD

WOXYI{Cincinnati
(513) 5234114
Phil Manning

WWCDIColumbus
(614) 444-9923
Teuber/Thompson
o, JO

SINGLES

JOE_HENRY

T BOME BURNETT
WAILING SOULS

WLAV/Grand Raplds
(616) 456-5481
Schafter/Chase

P J RARVEY

UTAH SAINTS

CAUSE & EFFECT

PHLSH

GRAHAM PARKER

WAILING SOULS

KNNC/Austin
{512) 863-3694
Bitt Raffe
MINISTRY

P J HARVEY
HELMET

Hottest:

FAITH NO MORE
SHAKESPEAR'S SIST
COOL_WORLD
SEASTIE BOYS
TONPLE OF THE DOG

KXRK/Salt Lake City
(801) 373-8601
Mike Summers

WVGOIRichmond
(804) 330-3106
Dal Hunter

LOS LOBoS
LINDSEY BUCKINGHA

KKDJ/Fresno
(209) 226-5991
Willobee
BEAUTLFUL SOUTH
SUICTOAL TENDENCT
UTAH SAINTS
SINGLES

xc

Hottest:
L7

KEDG/Las Vegas
(702) 7951035
Don Parker

KBBT/Portiand
(503) 222-1011
Michelie Dodd

WOLFGANG PRESS

KRZQ/Reno
(702) 827-0965
Blaze/Volume
K.D. LANG

ERASURE.
Hottest:
02

TEMPLE OF THE DOG
s

SHAKESPEAR'S SIST
BATMAN RETURNS

KJON/Salt Lake City
{801) 392-9550
Kerry Jackson

KBAC/Sants Fe-

Albuquerque
(505) 471-7110
Bill Evans

JNES
; iagecs . “
SQUP DRAGONS SIGHS
OPUS I1I LING SOULS
. . Ga0 T v e WTENKL 1S MISSION 0.K-
. Medium LO3 LOBCS WIRE TRAIN
e ibrancyv a o ) i ADDS & HOTS
. Co0L WORLD DEL TR Lignt
DEL NOTRI THRILL KILL KULT
Dot 1 LDEW HISSION U.K
3 KNDD/Seattle fottest:
w0 T (208) 8223251 waNYButtslo i,
KINGMAKER T_RONE HI! Lambert/Collins {716) 878-3080 SISTERS OF MERCY
 KITCHENS OF DISTI Chris Celeste MORRISSEY
ANNIE LENNOK [AY Heavy PRAGA KHAR
L080S SUICIDAL TENDENCT LEVITATION
MATERLAL ISSUE Light u2 DOMNTORN DOES
SSEY a MINISTRY B-52'S SCORN
PETER M) a WIRE TRAIN NS WHITE 20MBIE KACV/Amaritlo
CRANLAM PARKER 3 MARTY WILLSON-PIP TOPLE OF THE DOG WALT MINK {806) 371-5227
BATMAN RETU CHARLATANS U.K. DANZIG
SOCIAL DISTORTION m . LIDA HUSIK Jamey Karr
SONIC YOUTH KROQ/Los Angeles SPRO ACE GRAHAM P/
MATTMEN SWEET SOUP DRAGONS FRANK & WALTERS
i TEMPLE OF THE DOG (818) 567-1067 FAITH NO MORE N Enomm alfsmsn
5 B THEY MIGHT BE GIA Kevin Weatherly anseace e DROP_ACTD 2 LOST SONS
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