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EZ Seeks Clearance For
Political Spot Giveaway

Alternative to ‘lowest unit rate’ sought

EZ Communications has ask-
ed the Federal Elections Com-
mission (FEC) to approve its
plan to give free or deeply dis-
counted spot time to candidates
for federal office.

[INSIDE

VS&A TRIES TO
FORCE PALMER
TO SELL COMBO

Palmer Communications could
be compelled to sell its Des
Moines combo if a judge

the FCC’s complex “‘lowest unit
rate’” political acvertising
rules.

Before implementing the
plan, EZ wants the FEC to rule
that giving free or nearly free

: . : In its filing with the agency, time to candidates does not con-
deterrr_"nes a prior deal W.lth a EZ said the policy is designed to  stitute an illegal corporate cam-
Veronis, Suhler & Associates allow its stations to provide can-  paign contribution. In 1986 the

didates with the required ‘“‘rea-
sonable access” to their air-
waves without running afoul of

agency ruled that giving free
preemptible time to candidates
did violate federal election

partnership is binding. Also in
Radio Business: Sillerman

strikes out . . . again.
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TURNING QUESTIONS
INTO PROFITS

Irwin Pollack explains how
asking sales prospects the right
questions can improve your
station’s bottom line.
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CHRs SPRING AHEAD

Several key CHRs rebounded in
the latest book, giving the much-
maligned format hope for a
recovery.
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HOW TO HANDLE
PROBLEM EMPLOYEES

Dealing with difficult co-workers
is always a challenge. Turn to
R&R’'s Management section for
tips on creating a better office
environment.
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FCC Hits KMEL/SF With $25,000 Fine

Century station slapped for indecency, transfer to Evergreen cleared;
WLLR/Quad Cities, IA cited for contest fraud problem

The FCC has slapped Century
Broadcasting’s KMEL/San
Francisco with the maximum
$25,000 indecency fine for airing
several segments that mention-
ed oral sex. The incidents oc-
curred during afternoon drive
— a period when children could
have been listening.

Despite its hefty size, the levy
is actually good news for Cen-
tury. Resolution of the com-
plaint cleared the way for the
Commission’s approval of Cen-
tury’s deal to sell the CHR pow-
erhouse to Dallas-based Ever-
green Media for $44 million.

KMEL drew the indecency
penalty for segments of the
Rick Chase show that aired last
August and September. The
most explicit section contained

Fine Facts

@ Oral sex in
afternoon drive

©® $44 million KMEL
sale okayed

©® Sconnix to appeal
WLLR fine

a song called “Blow Me,” which
featured the lyrics: ‘“You gotta
blow me/Hey, you hardly even
know me/Just set yourself be-
low me and blow me.”

In the other oral sex portions,
Chase asked one femmale caller
whether she had recently en-
gaged in oral sex, and badgered
another woman who thought
she was talking to the station

manager. The latter conversa-
tion concluded with Chase tell-
ing the woman: “Do you have
oral sex? Do you have a prob-
lem having oral sex? Maybe
youre too ugly to have oral
wx'”

In the fourth segment cited by
the Commission, Chase teased a
male caller about having “a big
canker sore down there on Mr.
Winkie.”

According to the FCC,
Chase’s remarks were “legally
actionable” because they aired
in mid- to late-afternoon — a
time when there was ‘‘a reason-
able risk that children may
have been in the audience.”

Century officials did not re-
turn R&R’s calls.

FINES/See Page 27

Ice-T, the controversial artist

Ice-T, WB To Pull ‘Cop Killer’

who drew fire from the law en-
forcement community over his
song “Cop Killer,” has asked
Sire/WB Records to remove the
track from future pressings of
the album “Body Count.”

WB said it will comply with
the artist’s wishes and asked re-
tailers to return all original ver-
sions of the album currently on
store shelves.

“There have been death
threats against [employees of]
Warner Bros. Records and
bomb threats were called into
the company,” Ice-T said at a
l.os Angeles news conference
Tuesday (7/28). “The coups ac-
cused Time Warner of just
wanting to make money — so
I’m going to pull the song off the
record and give it away free at
concerts.”

The artist praised Time War-
ner executives — particularly
co-CEO Gerald Levin — for
their support during the pro-
tests and expressed hope that
his decision would divert the
spotlight away from them.

ICE-T — Free giveaway of “Cop Killer.”

“This [controversy] isn’t about
Time Warner, it’s about me,”
he said. “But the police knew I
wouldn’t be intimidated by their
tactics, so they threatened the
company instead.”

Ice-T said “Cop Killer” ’s lyr-
ics were never meant to advo-
cate the shooting of police of-
ficers. He said the lyrics repre-
sented an African-American’s
rage and frustration after 30

years of police mistreatment
during the civil rights era.

The furor over “Cop Killer”
began two months ago when an
association of Dallas police of-
ficers called for a boycott of
Time Warner products to pro-
test the song. The demonstra-
tions spread to police groups
around the country and reached
a crescendo at the Time Warner

‘COP KILLER'/See Page 27

rules. However, the agency
later left the issue muddled
when it vacated that decision.

EZ contends that its plan is
different from the ore rejected
in 1986 because the spots would
be non-preemptible and each
would be preceded by a stand-
ard introduction describing the
spot as part of the station’s ef-
forts to meet its civie responsi-
bilities.

EZ COMMUNICATIONS/
See Page 27

Modified Ratings
Role Seen In
Ownership Rules

New limits on hold

FCC Mass Media Chief Roy
Stewart announced Tuesday
(7/28) that the Commission’s
revised ownership rules will re-
tain Arbitron-based local au-
dience caps. However, he add-
ed, the agency will probably use
multibook averages to make
those determinations.

“Don’t be surprised if, in the
revised ruling, an average of
several Arbitron reparts is used
as the basis,” he said.

Stewart also said that the
Commission will put the new
ownership rules on hold pending
resolution of numerous petitions
for reconsideration. The new
limits are due to take effect next
Monday (8/3).

OWNERSHIP/See Page 27

Griffin Lands
At WCBS (AM)

Veteran Talk
radio execu-
tive Dan Grif-
fin has been
named VP/
GM of all-
News WCBS

h
(AM)/New 9 ;
York. Griffin gl = ~
replaces Chris
Witting, who x

resigned last
week. Griffin

GRIFFIN/See Page 27
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McCOY CONSULTS

Colby Replaces
White At WZ0U

Mike Colby has taken over the
PD reins at Ardman’s WZOU/Bos-
ton. Both PD/afternooner Sunny
Joe White and APD Jerry McKen-
na have exited the station.

Veteran consultant Jack
McCoy’s Promotional Broadcast
Network has been brought in to
help move the dance-leaning CHR
into a more mainstream direction.
The music presentation is being re-
ferred to as “Universal Hit Radio.”

“Mike’s 15-year radio back-
ground, his long relationship with
this company, and expertise in re-
search will go a long way toward
restoring WZOU as a powerhouse
CHR in the market,” WZOU VP/
GM Alan Chartrand told R&R.
“His background in AC shouldn’t
be an indication that the station is
changing to AC. [We] will become
more adult and mainstream, but
very promotionally and personali-
ty-oriented.

“As far as Sunny and Jerry are
concerned, it was a tough decision
to make. They are both really good
people, but they made it clear they
weren’t into this mainstream type
of format. We felt it would be mu-
tually beneficial if we parted [ com-
pany].”

COLBY/See Page 27
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Ausham New OM
At WRIF/Detroit

Pemberton remains as PD

Great Ameri-
can has transfer-
red WLZR/Mil-
waukee PD Greg
Ausham to the

) A
newly created 3
OM position at = | s,
WRIF /Detroit. g
WRIF PD Jim
Pemberton re- ??
tains his title and 4‘3
will assist Aus-
ham at the herit- Ausham
age AOR.

Ausham has been WLZR'’s PD
since 1987, when he defected from
the same post at crosstown AOR
WQFM. His replacement has not
been announced.

PR R R

Maverick Label
Rgcruits Konowitch

#  Abbey Kono-
~ witch has been
| officially named
VP at Maverick
Recording Co.
W this week.

“[Abbey’s] im-
pact has been felt
® in television, mu-
sic, and the ex-

citing new enter-
" tainment medi-

um that’s a blend
of both,” said Maverick co-CEO
Freddy DeMann. “Madonna and I
are thrilled to welcome him
aboard.”

Most recently Sr. VP/Music &
Talent at MTV, Konowitch comes
to Maverick “with a desire to get
back hands on in the music busi-

KONOWITCH/See Page 27
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CELEBRATING AT CAPSTAR — (I-r) Hicks, King, Murphy, and Cullen.

MURPHY WSIX GSM

Capstar Ups Cullen, King

In a flurry of promotions, Cap-
star Communications has upped
John Cullen to Sr. VP of the com-
pany and named VP/Program-
ming John King to the VP/GM post
at Country WSIX/Nashville.

Cullen will continue as VP/GM
at Capstar Country combo WSSL-
AM & FM/Greenville, SC and will
oversee WSIX. He had been inter-
im GM at WSIX since the depar-
ture of Diane Kruthaupt six
months ago. In other WSIX news,
WZTV-TV/Nashville AE Beth
Murphy has been named GSM.

Capstar President Steve Hicks
told R&R, “John Cullen has done a
tremendous job taking WSSL to the
top, overtaking a heritage Country
station that had been No. 1 in the
market for ages. He’s been an as-
set and stabilizing force at WSIX at
a time when the station was going
through numerous changes. He not
only reversed a short down-trend,
but came out with all-time high
numbers for WSIX this spring.”

Cullen said, “My involvement
with WSIX the last six months has
been a lot of fun. I'm delighted to
be able to continue working with
’SIX and John King.”

In discussing King’s new posi-
tion, Hicks said, ‘“The promotion of
John King from within the Capstar
organization is a strong statement

as to the management strength of
our company and our belief in the
hiring and development of excep-
tional personnel.”

'''' o R AR

Roach VP/GM
At AC WKSZ/Philly

In what could
be one of the in-
dustry’s speedi-
est promotions,
Lloyd Roach has
become the new
VP/GM at WKSZ
(K1SS-100) /Phil-
adelphia, just
seven weeks af-
ter joining the AC
outlet as Station
Manager.

“Since Lloyd Roach’s return to
KISS-100 last month, he has ac-
complished wonders in rebuilding
the station’s sales department,”
said station owner Dan Lerner.

Roach, a 20-year radio vet, said,
“I am eagerly looking forward to
the challenge of re-establishing
KISS-100 as one of the premier sta-
tions in Philadelphia. We have a
strong plan to accomplish that
goal'))

Roach

Robinson

Marvin Robin- §
son has been pr
moted to VP/ &
Black Music Di-
vision at Zoo En- §
tertainment. B

Robinson, who
had been Nation-
al Dir./R&B Pro-
motion, will over-
see the national
and regional pro-
motion staff, as

Robinson

Elevated At Zoo Records

well as the marketing and develop-
ment of the Black Music Division’s
artist roster.

“T have tremendous respect for
Marvin’s creative and executive
abilities,” said Zoo President Lou
Maglia. “Black music is a very im-
portant part of Zoo’s future and I
couldn’t be more pleased to have
Marvin on board.”

Robinson replaced Jesus Gar-
ber, who exited.

Magic & Madness Awards

Cheetah/RM Records President Tom Reich (c) presented gold album
awards to M.C. Madness (l) and D.J. Magic Mike for 500,000+ sales of
“Ain't No Doubt About It."”

JULY 31, 1992

WUSN BLOWS AWAY WINDY CITY

WUSNI/Chicago is just another of the
seemingly endless number of Country
stations that have achieved record ratings
success recently.
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Judge To Rule On Palmer Stations Sale

A Delaware Chancery Court judge could order Pal-
mer Communications to sell WHO & KLYF/Des Moines if
he finds that a Veronis, Suhler & Associates partnership
has a binding $70 million deal to buy the combo and two TV

stations.

Palmer declared the deal dead in
early April after negotiations turn-
ed bitter in March. Veronis,
Suhler’s VS&A Communications
Partners L.P. sued, claiming a let-
ter of intent signed November 5,
1991 bound Palmer to accept its
final offer. Palmer filed counter-
claims, charging VS&A made
fraudulent representations during
the negotiations and lied to the FCC
when it certified it had reasonable
assurances of financing to com-
plete the deal.

VS&A Communications Partners
L.P. President Jeffrey Stevenson
refused to yield on the financing is-
sue under repeated questioning by
Palmer attorney Michael Hays.
When VS&A certified in January
that it had reasonable assurances
of financing, it was depending on
three expressions of interest from
lenders: $20 million from Bank of
Boston, $22 million from Grey-
hound Financial Corp., and $10
million-$15 million from Norwest
Bank.

VS&A made its FCC certification
despite the fact Bank of Boston VP
Kevin Bryant had told VS&A his
bank wouldn’t participate in a loan
syndicate with Greyhound because
it isn’t a commercial bank. “In our

opinion, we always thought we
could get the bank to accept Grey-
hound,” Stevenson testified. He
noted that, by the end of March,
Bank of Boston had agreed to the
deal with Greyhound as a member
of the senior lending group.

‘Trying To Wriggle’?
Stevenson claimed Palmer ‘“was

trying to wriggle out of the deal”
when its board rejected VS&A's

March 19 offer, claiming the buyer
had changed the terms of $7 million
in seller paper. In an effort to sal-
vage the deal, VS&A came up with
additional millions to make an all-
cash offer, discounting interest
payments on the seller paper,
which it claims Palmer should be
forced to accept.

On the stand, Palmer President
William Ryan insisted VS&A “to-
tally changed the price” in March,
then began sweetening the deal af-
ter Palmer’s board refused to go
along. “They were playing games
with us.”

Three Options Proposed For
Tak Reorganization Setup

MADISON, WI — Tak Communications (TakCom) is
trying to hold onto its three radio/eight TV stations and
emerge from Chapter 11 reorganization, but its bankers
and unsecured creditors want new management. So far,
the competing interests can’t even agree on how much the

stations are worth.

The valuation issue is critical,
the parties said, because it will af-
fect how the more than 600 cred-
itors are paid. While TakCom'’s re-
organization plan placed the
group’s value at $220 million or
more, the banks’ competing plan

“We're not happy with an ar-
rangement that gives non-
broadcasters a majority of the
votes,” Box said, but he was hope-
ful EIA would be more accommo-
dating to broadcasters’ concerns.

EIA Consumer Electronics Group
VP Gary Shapiro played down the
upcoming meeting, teling R&R,
“We're always available to meet
with broadcasters.” He said EIA is
“extraordinarily satisfied” with the
work of its DAB subcommittee and
will continue to look objectively at
DAB's technical issues. “Our ob-
jective is the best digital radio sys-
tem for the U.S."”

“The NAB is discussing ques-
tions of policy — engineering com-
mittees do not set poficy,” Shapiro
continued. Asked if he believed
some broadcasters were trying to
torpedo EIA's DAB tests, Shapiro
replied, “Their representatives
have been quoted as saying that
was their intent at the iast meeting.”

Box said the Task Force asked
the NAB staff last Friday (7/24) to
survey DAB system proponents to
try to establish a timeline for in-band
development. “l don't know how

' NAB And EIA Set
To Discuss DAB Dispute

AB DAB Task Force Chairman Alan Box has asked
the Electronic Industries Association (ElA) for a
“high level” meeting. The groups will discuss NAB's
objections to ElA's DAB testing plan, which led to this
month'’s heated dispute over voting allocations (R&R 7/24)..

long we — as an industry — could
continue to support in-band devel-
opment if we don't see anything
happening,” Box said.

He noted that only two DAB sys-
tem designers have accepted an
offer of free display space at Sep-
tember’s NAB Radio '92 show in
New Orleans: USA Digital Radio
and AT&T/Bell Laboratories. Nine
companies have told EIA they're
working on DAB systems to be sub-
mitted for testing next April. -

SCDR Withdraws

Satellite CD Radio Inc. has with-
drawn its application for an experi-
mental license to launch its propos-
ed S-band DAB satellite. The with-
drawal was “no big deal,” accord-
ing to SCDR board member and
MARCOR Chairman Martin Roth-
blatt, since SCDR still has two
other applications pending.

Even so, the withdrawal prompt-
ed NAB to issue a statement saying
it was pleased and repeated NAB's
position that issuing any satellite
DAB license would be jumping the
gun,

put the value at roughly $155-$165
million. The plans varied widely in
how much the various classes of se-
cured and unsecured creditors
would be paid.

“If the value of the group is $155
million, and everybody agrees the
banks are owed more than that,
then the banks would be given con-
trol,” said TakCom attorney Brady
Williamson. In defense of the
higher valuation, he pointed to an
ongoing recovery in ad revenues.
“We think the industry is on an up-
turn.”

“The banks have a very low
value [on the business] as a going
concern,” said Michael Van Sick-
len, an aftorney representing the
unsecured creditors’ group. “If one
accepts that as an accurate value,
the banks would be entitled to a dis-
proportionate amount of the com-
pany.”

Winner Takes Control

If the banks’ reorganization plan
is adopted by the Madison, WI
bankruptcy court, they would ac-
quire controlling interest in the
company and assign management
of the stations to Clear Channel
Communications. Meanwhile, the
unsecured creditors think they
should be given control and have
been interviewing their own man-
agement candidates. Not surpris-
ing, TakCom’s plan said ownership
is best left in the hands of owner
Sharad Tak. None of the competing
plans proposed a quick sale of the
stations to raise cash for debt re-
payment.

While this argument continued in
bankruptcy court, TakCom’s sen-
ior lenders, led by Bank of New
England, appealed a federal court
decision denying them a security
interest in TakCom’s broadcast li-
censes. The banks have been try-
ing to overturn the FCC'’s long-held
position barring such interests.

TakCom reported a net loss last
year of $9.4 million on revenues of

Continued on Page 8

REPORT

PAT CLAWSON

Digital Planet In Financial Eclipse

able radio operator Digital Planet stopped transmit-
ting its CD-quality programming July 17 and has laid
off most of its employees.

The company, which had said it would build a DAB system for EIA test-
ing, ran out of cash after failing to obtain Wall Street financing through both
an IPO and private placement. “We are pursuing a refinancing or other
transaction,” President David Meister said.

The company never revealed subscriber numbers, but competitors
Digital Cable Radio and Digital Music Express had inked deals with sev-
eral major cable operators. Meister said the company is now looking toward
the market for CD-quality audio targeting owners of home satellite dishes
(TVRO).

Slilerman Financing Woes Continye

ew York tycoon Robert F.X. Sillerman has struck

out on a second major radio deal because of an ina-

bility to obtain financing. Industry dealmakers are
buzzing that his star may fade rapidly.

Sillerman’s lawyer notified the FCC last week that Force II's planned
$21 million purchase of KKCW/Portland from Trumper Communications
was dead. Sillerman forfeited a $1 million escrow deposit. The deal's col-
lapse comes on the heels of another Force Il fiasco, a $28 million bid for
three Edens Communications stations that dragged on for a year before
falling through.

Sillerman blamed the Edens failure on the tough money-raising climate.
He didn't return R&R’s phone call about the Oregon ordeal, but sidekick
Norm Feuer insisted the deal could have been financed. “Portland was just
too premature for us to get done. The timing was not there for us to put ail
the pieces together.”

Feuer said soft market conditions delayed Sillerman’s plans to float a
public stock offering and combine Force I, Capstar, and Command Com-
munications into one gigantic entity known as CF Media. “it's the longest
shaggy dog story you've ever heard, but we're still confident we'll get it
done by the fourth quarter,” he said.

Several prominent industry financiers contacted by R&R scoffed at that
claim. While they asked not to be identified, they said Sillerman’s reputation
for using hardball negotiating tactics has soured many in the financial com-
munity. “His days as a mega-dealer are history. He'll slink offstage and get
into pinball machines or something,” one commented. Anocther said,
“When the Indians came, he didn't have any wagons to circle.”

“I've found his reputation does precede him. While | wouid admit some
of that is true, there's also a lot of heresay floating around. My deals with
him have been fair and honorable. He hasn’t screwed me over. He's been a
square shooter,” Feuer said.

inter-Urban To Spin Stations

nter-Urban Broadcasting plans to sell two combos,

keep its Cincinnati station, and emerge from Chapter 11,

according to a new reorganization plan. Secured creditor
Barclays Business Credit would be paid more than $12
million on its $13.5 million claim.

President James Hutchinson proposes to sell WYLD-AM & FM/New
Orleans for $7 million cash to minority-owned Brown Group Inc., headed
by New York investor Carlton Brown. KATZ-AM & FM/St. Louis would go
to John Lynch’s Noble Broadcast Group for $2.7 million in (Combining
those stations with Noble's KMJM/St. Louis under new FCC ownership
rules, Lynch would have a lock on the Urban format in the Gateway City.)

Inter-Urban would keep moneymaking WIZF/Cincinnati, with Barclays
holding a three-year note. The company’s only other station, WIZA/Savan-
nah, is not included in the bankruptcy proceeding. Company attorney
Robyn Spalter said Barclays had already signed off on the Noble sale and
was still reviewing the Cincinnati proposal.

Other market action this week:

¢ Anchor Media is about to sell KYRK & KORK/Las Vegas to Howard
Kalmenson's Lotus Communications for $1.8 million. Peter Handy of
Star Media Group is brokering the deal.

* EZ Communications President Alan Box said more than 90% of its
outstanding bonds were tendered when a buyback offer at par closed July
24. EZ will purchase about $38.7 million of the $42 million in bonds it
issued in 1986. The company sweetened its offer twice, finally paying 100
cents for each dollar of face amount before bondholders would part with
their securities. The bonds, paying 12.7%, werent callable until
November, and even then EZ would have had to pay 102 cents per dollar

to force their redemption.
: N R Continued on Page 8
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"Here at KMPS-AM/FM, our stations keep getting
stronger as we've worked with The Research Group over
the past seven years.

They help keep us focused,
with regular tracking studies to
see how we're doing, as well
as with strategic plans to reach
our goals.

. stronger
Wth The Research Gr(f)up, 99
h k
el than ever.

their vast experience with
country radio. We also benefit from their ability to spot
coming trends.

The Research Group is a company that continually
gets better at what it does. I see a stability and growth with
The Research Group I don't see in other research
companies. Radio stations that want to be market leaders
for the longterm are the ones that can benefit most from
working with The Research Group."

Fred Schumacher
Vice President/General Manager

KMPS-AMIFM, Seattle

The Research Group develops the right information, then uses a special
system of strategic planning to help you win—and stay strong—in tough, competi-
tive environments. Some managers may have the perception that using the best is
prohibitively expensive. With The Research Group, that is not true. Call today
about our availability in your marketplace and for prices which will fit your budget.

For more information, call Larry B. Campbell, President (206) 624-3888.

In almost every field, there is a company that has earned a reputation as the leader.

The Research Group

Radio's Strategic Research Team

METROPOLITAN PARK, SUITE 1200, 1100 OLIVE WAY « SEATTLE, WA 98101 « (206) 624-3888

WAL americanradiohistory.com
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RADIO BUSINESS

TRANSACTIONS

Amarillo Combo Catalyst
For Houston Investment Action

Week’s trading action sluggish; small deals dominate

KIXZ & KMML/Amarillo, TX
PRICE: $2.45 million (approximate)
TERMS: Asset sale; the parties are stil
negotiating final terms and a definitive
contract has not yet been filed with the
FCC. Catalyst Fund Ltd., an invest-
ment pool associated with the buyer,
has agreed to purchase a seller note
owed to Barclays Business Credit in
the principal amount of $2.45 million.
The buyer and seller have also agreed
to enter into a station management
agreement whereby the buyer will pro-
vide management services to the
seller.

BUYER: Catalyst Radio L.P., headed
by general partner RDR Management |
Inc., a Houston-based company own-
ed by Darryl Hays, Rick Herrman, and
Ron Nixon. Hayes and Herrman are of-
ficers of Lipps Communications Inc.,
which recently announced plans to
purchase KARD-TV/Monroe, LA.
Phone: (713) 623-8133

SELLER: MST Communications Inc.,
headed by Sally Haines. Phone: (806)
355-9777

FREQUENCY: 940 kHz; 98.7 MHz
POWER: Skw day/1kw night; 100kw
at 480 feet

FORMAT: Nostalgia; Country

KFAS-FM/Casa Grande
PRICE: $250,000

TERMS: Asset sale for $10,000 cash
and assumption of bank indebtedness
totaling $240,000

BUYER: Arizona Radio Players Inc.,
owned by Robert Finkelstein
SELLER: Casa Grande Communica-
tions L.P., headed by Robert Finkel-
stein of Beverly Hills, CA. A partnership
investor is entertainer Frank Sinatra,
and the station's call letters reflect his

initials. The company also owns KFAS

(AM)/Casa Grande.
FREQUENCY: 105.5 MHz
POWER: 1.9kw at 362 feet
FORMAT: AC

KASA/Phoenix

PRICE: $475,000

TERMS: Asset sale for $125,000 cash
and promissory notes valued at
$350,000. The notes bear interest at
the rate of 9% per year, payable in
$5000 monthly installments for the first
year, $8000 per month for the second
year, and $8000 per month thereafter.
BUYER: KASA Radio Hogar Inc.,
headed by Rev. Moises Herrera of
Phoenix. Phone: (602) 272-0568
SELLER: KASA Inc. and Shaw Butte
Properties, an Arizona limited partner-
ship. Both entities are headed by
George Wilson and Richard
Ostrander. Phone: (206) 324-2000
FREQUENCY: 1540 kHz

POWER: 10kw daytimer

FORMAT: Religious

KWYN/Wynne

PRICE: $425,000

TERMS: Asset sale for $40,000 cash
down payment, assumption of debts
totaling $75,000, and 15-year promis-
sory note for $310,000 at not less
than 7.6% annual interest, to be paid in
equal monthly installments

BUYER: Bobby and Peggy Caldwell
SELLER: Hannah Raiey Meredith
FREQUENCY: 1400 kHz

POWER: 1kw

FORMAT: Country

KRTM/Temecula
PRICE: No cash consideration
TERMS: Transfer of station due to res-
ignation and replacement of controlling
directors

Star
Media
Group, Inc.

“We were very choosy
about picking a broker.
Star Media brought
professionalism to the
process and a qualified
buyer to the table.”

- Carl E Lee

Fetzer Broadcasting Service, Inc.

'Radio’s Full Service
Financial Specialists''m

17304 Preston Road, Suite 265 + Dallas, Texas 75252 * (214) 713-8500

BUYER: Mark Evans, Yvonne Hunne-
man, John Hunneman, and Mickie
Evans

SELLER: Penfold Communications
Inc., owned by Marge Penfold, Ladd
Penfold, and Leroy Eckert of Temecu-
la

FREQUENCY: 88.9 MHz

POWER: 18 watts at minus 39 feet
FORMAT: News/Educational

KURA/Ouray

PRICE: Undisclosed

TERMS: Asset sale

BUYER: San Juan Broadcasting Inc.,
owned by Robert Hunter lil, Ralph
Walchle, John VerStraete, and Debra
VerStraete of Ridgway, CO; Garry
Knight of Rock Springs, WY; and Tim-
othy and Virginia Cutforth of Denver.
The VerStraetes own WRVY/Henry, IL.
Timothy Cutforth is a director of non-
commercial KHAC/Tse Bonito, NM
and KTBA/Tuba City, AZ. Phone:
(303) 626-5234

SELLER: Outreach Sound Inc., own-
ed by Timothy Cutforth. Phone: (303)
937-1900

FREQUENCY: 105.7 MHz

POWER: 3.1kw at minus 20 feet
FORMAT: AC

WZEP (AM)/Defuniak Springs
PRICE: $70,000 (estimate)

TERMS: Asset sale for $1 and release
of seller from obligations owed to buyer
from previous sale of station. The value
of the debt has not been disclosed, but
the station was sold in 1990 for
$70,000.

BUYER: Holmes Valley Broadcasting
Inc., owned by Scott McAda of Nice-
vilte, FL. Phone: (904) 892-5201
SELLER: Ashley Davis Jr. He's the li-
censee of WTKN/Dalevllle, AL;
WTCG/Andalusia, AL; and WCNU/
Crestview, FL. Davis is in the process
of selling all of the stations so he can
devote his full attention to operating
LPTV station W24AM/Defuniak
Springs. Phone: (904) 892-4038
FREQUENCY: 1460 kHz

POWER: Skw day/186 watts night
FORMAT: Nostaigia

WRSG (FM CP)/Panama City
PRICE: $11,000

TERMS: Asset sale for cash

BUYER: Joy Public Broadcasting
Corp., headed by Lowell and Joy Bush
of Lancaster, WI; Earl Angel of Har-
pers Ferry, IA; and Howard Brumme of
Tucson. The firm is the licensee of
KJTY/Topeka; WJTY/Lancaster, WI;
WJTG/Ft. Valley, GA; and WJTM/
Frederick, MD. Phone: (608)
723-7888

SELLER: Central Baptist Church Inc.,
headed by Chairman Billy Adams and
President Richard White. Phone:
(904) 769-2291

FREQUENCY: 89.9 MHz

POWER: 100kw at 105 feet

WCTH/Plantation Key
PRICE: No cash consideration
TERMS: Transfer of station from cor-

WAWW._americanradiohistarvy com

TRANSACTIONS AT A GLANCE

Total Stations Traded This Year:

1992 Deals To Date:

$598,190,442

(Last Year: $428,357,877)

........ 715
(Last Year: 589)

This Week’s Action: . ........... $6,396,396
(Last Year: $6,992,192)
Total Stations Traded This Week:. ........ 27

(Last Year: 19)

® Deal Of The Week:

(approximate)

® KIXZ & KMML/Amarillo, TX $2.45 million

® WMQQ/Springfietd, KY

porate ownership to limited partnership
in which the current owner holds a
99% equity interest. Additional limited
partners are expected to invest soon
after the reorganization is completed.
BUYER: Gateway Broadcasting L.P.,
headed by general partner Gateway
Broadcasting Inc.

SELLER: Gateway Broadcasting Inc.,
owned by Norma Wymer.
FREQUENCY: 100.3 MHz

POWER: 100kw at 440 feet
FORMAT: AC

WUVU/St. Augustine Beach
PRICE: No cash consideration
TERMS: involuntary transfer of control.
The owner of the licensee has been
severely injured in an automobile acci-
dent, and control of his company has
been transferred to his father pursuant
to an emergency court order.

BUYER: Lowell ‘‘Bud’ Paxson of
Clearwater, FL. He owns several Flor-
ida stations, including WHNZ & WHPT/
Tampa, WROO/Jacksonville, WINZ &
WZTAIMiami, and WWNZ & WHVE!
Orlando.

SELLER: Todd Communications Inc.,
headed by Todd Paxson
FREQUENCY: 97.7 MHz

POWER: 3kw at 200 feet

FORMAT: AOR

WROI/Rochester

PRICE: $250,000

TERMS: Asset sale for $225,000
cash, escrow deposit $10,000, and
non-compete agreement valued at
$25,000 to be paid in annual install-
ments of $2500 until March 1, 2003

® KFASFM/Casa Grande, AZ $250,000

® KASA/Phoenix $475,000

® KWYN/Wynne, AR $425,000

® KRTM/Temaecula, CA No cash consideration

® KURA/Ouray, CO Undisclosed

® WZEP (AM)/Defuniak Springs, FL $70,000 {estimated)
® WRSG (FM CP¥Panama City, FL $11,000

©® WCTH/Plantation Key, FL No cash consideration
®WUVU/St. Augustine, FL No cash consideration
® WROVRochester, IN $250,00

O WKYR-AM & FM{Burkesville, KY

O WPZA & WAMX/Ann Arbor, Ml $750,000 for 83%
O KBFL/Buffalo, MO $65,060

® WRHG (FM CP)Natchez, MS $36,000
®KMCX/Ogallala, NE $125,000

©® KATK-AM & FM/Carisbad, NM $520,598

® WMBL/Morehead City, NC $144,280

® WTZX/Sparta, TN $140,000

O KJBC/Midiand, TX $70,000

® WKAV/Charlottesville, VA $120,000
®KYKA/Naches (Yakima), WA $290,000

when the unpaid balance is due in full
BUYER: Bair Communications Inc.,
owned by Thomas andCynthia Bair of
Farmington, MO and James Bair of
Warsaw, IN. Thomas Bair is part-owner
of KRElI & KTJJIFarmington and
KJCF/Festus, MO. Phone: (219) 267-
3608

SELLER: Manitou Broadcasting
Corp., headed by James Zimmerman.
Phone: (219) 223-6059
FREQUENCY: 92.1 MHz

POWER: 3kw at 240 feet

FORMAT: AC

BROKER: Roehling Broadcast Ser-
vices Ltd. is to receive a $15,000 bro-
kerage commission.

WKYR-AM & FM/Burkesville
PRICE: $26,000 for 33.33%
TERMS: Stock sale for cash

BUYER: Ray Mullinix of Burkesville is
increasing his ownership from 33.33%
to 66.66%. Phone: (502) 864-3881
SELLER: Howard Poindexter of Bowl-
ing Green, KY is selling his 33.33%
share of licensee WKYR Inc. Phone:
(502) 433-7191

FREQUENCY: 1570 kHz; 107.9 MHz
POWER: 1kw daytimer; 6kw at 315
feet -

FORMAT: Country

WMQQ/Springfield

PRICE: $178,458

TERMS: Asset sale for $50,000 cash
and assumption of liabilities valued at
$128,458

BUYER: H. Edward O’Daniel Jr. and

Continued on Page 8
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RADIO BUSINESS

TRANSACTIONS

Continued from Page 6

Margaret O’Daniel. Foliowing this
transaction, Edward O'Daniel will own
62.5% of the licensee, and his wife will
own 37.5%.

SELLER: Henry Lackey is selling his
entire 50% stake in Washington-
Marion Sound Corp.

FREQUENCY: 102.7 MHz

POWER: 3kw at 328 feet

FORMAT: Gold

WPZA & WAMX/Ann Arbor
PRICE: $750,000 for 83%

TERMS: Stock sale

BUYER: A partnership of Mid-West
Family Broadcast Group, headed by

William Walker, and Washtenaw
Broadcasting Inc., headed by Jim
Baughn. Baughn is the combo's cur-
rent GM. Midwest owns WKKN/Rock-
ford, IL; WMAY & WNNS/Springfield,
IL; WKMQ/Winnebago, IL; WCHT &
WGLQ/Escanaba, MIl; WSJM & WIRX/
St. Joseph, MI; WIZM-AM & FMiLa
Crosse, WI; WTDY & WMGN/Madi-
son, WI; and WOSH & WMGV/Osh-
kosh, WI.

SELLER: TSM Inc., owned by Thomas
Monaghan of Ann Arbor. He's owner
of the Domino’s Pizza empire and the
Detroit Tigers baseball club.

FREQUENCY: 1050 kHz; 107.1 MHz
POWER: Skw day/500 watts night;
3kw at 260 feet

FORMAT: AC; Jazz

WRHG (FM CP)/Natchez
PRICE: $36,000

TERMS: Asset sale for cash

BUYER: James Williams of Terry, MS.
Phone: (601) 878-2647

SELLER: Cloud Nine Inc., headed by
Jack Lazarus and Peter Rinaldi, the
owner of KAIN/Vidalia, LA. Phone:
(601) 446-7761

FREQUENCY: 97.3 MHz

POWER: 3kw at 300 feet

KBFL/Buffalo

PRICE: $65,060

TERMS: Asset sale for cash

BUYER: Charles Burton of Lebanon,
MO. Phone: (417) 532-5648
SELLER: School District Number 1 of
Dallas County, headed by President
David Beltz. Phone: (417) 345-2221
FREQUENCY: 99.9 MHz

POWER: 3kw at 328 feet

FORMAT: Country

KMCX/Ogallala

PRICE: $125,000

TERMS: Asset sale for cash

BUYER: Midwest Broadcasting Co.

Inc., owned by Donald Keck of North
Platte, NE. Phone: (308) 534-4000
SELLER: JBS Communications Inc.,
headed by Dr. John Bower. Phone:
(308) 284-2051

FREQUENCY: 106.5 MHz

POWER: 100kw at 300 feet
FORMAT: Country

BROKER: Media Services Group is to
receive a brokerage commission of
$11,250.

New |

KATK-AM & FM/Carisbad
PRICE: $520,598

TERMS: Asset sale pursuant to court
order. The buyer is the former owner of
the station and had sued the seller in a
foreclosure action.

BUYER: Radio Carlsbad Inc., princi-
pally owned by Robert Swayze and
members of his family

SELLER: Frank Nymeyer of Carisbad.
Phone: (505) 885-2151
FREQUENCY: 740 kHz; 92.1 MHz
POWER: 1kw day/500 watts night;
3kw at 190 feet

FORMAT: Spanish; Country

WMBL/Morehead City
PRICE: $144,280

TERMS: Asset sale for $25,000;
terms include $10,000 cash and an
eight-year promissory note for
$15,000 at 8.5% annual interest. The

Is your
radio station
buying television
without
this column?

note is to be paid in equal monthly in-
staliments. In a series of leasing agree-
ments, the buyer agrees to lease stu-
dio facilities for $55,200 over eight
years, studio equipment for $46,080
over eight years, and an antenna site
for $18,000 over eight years.
BUYER: WMBL Inc., owned by Ran-
dall Hanson of University Park, MD.
Phone: (202) 861-3824

SELLER: Eastern Carolina Broadcast-
ing Co. Inc., headed by L. Gene Gray.
The seller also owns WRHT/Morehead
City. Gray also owns 30% of WHTE/
Williamston, NC. Phone: (919)
247-2002

FREQUENCY: 740 kHz

POWER: 1kw day/14 watts night
FORMAT: Nostalgia

WTZX/Sparta

PRICE: $140,000

TERMS: Asset sale for forgiveness of
outstanding indebtedness

BUYER: Robert Gallaher of Quebeck,
TN. He's GM of WLIV & WCSDILiv-
ingston, TN. Phone: (615) 657-2626
SELLER: Charles Howard of Sparta.
Phone: (615) 738-2256
FREQUENCY: 860 kHz

POWER: 1kw day/9.9 watts night
FORMAT: Country

KJBC/IMidiand

PRICE: $70,000

TERMS: Asset sale for 12-year promis-
sory note at 7.5% interest, to be paid
in monthly installments of $739

BUYER: Donald Kennedy of Midland.
Phone: (915) 520-7306.

SELLER: Margaret LaVerne McBeath
of Midland. Phone: (915) 684-5152
FREQUENCY: 1150 kHz

POWER: 1kw daytimer

FORMAT: Country

PRICE: $120,000

TERMS: Asset sale for cash

BUYER: Spectrum Broadcasting
Corp., headed by Washington attorney
Deborah Royster-Reynolds. The com-
pany has a CP for a new FM in Char-
lottesville.

SELLER: Cavalier Country Broadcast-
ing Inc., owned by Mark Wilson
FREQUENCY: 1400 kHz

POWER: 1kw

FORMAT: Country

BROKER: Kozacko Media Services

KYKA/Naches (Yakima)

PRICE: $290,000

TERMS: Stock sale for $65,000 cash
and seven-year promissory note for
$95,000 at 10% annual interest. The
buyer is assuming responsibility for ex-
isting debts as additional consideration.
BUYER: Donald Schrack of Fresno.
He's the former GM of KMJ/Fresno.
Phone: (209) 276-1523

SELLER: Mathias Broadcasting Inc.,
owned by John Mathias of Northridge,
CA. Phone: (818) 349-4816
FREQUENCY: 96.9 MHz

POWER: 5.8kw at minus 3 feet
FORMAT: AC

Judge To Rule On Paimer

Continued from Page 4

He denied that Palmer refused to
negotiate with VS&A after the
March 19 rejection, noting that an-
other board meeting was held
March 27. Ryan said it was only at
the latter meeting that the board
made a final decision not to sell the
stations and let its third extension
of the letter of intent expire four
days later.

Notes of the March 27 meeting
introduced into evidence revealed

Ryan’s comment that the stations
would probably be worth $7-$10
million more than VS&A's offer be-
cause of improved cash flow in
1992. Asked on the stand whether
he’d hoped VS&A would fail to
close the deal, Ryan said, *‘Person-
ally, we were hoping that . . . yes.”

Testimony in the case was to be
completed this week. Judge Willi-
am Allen is expected to deliver his
ruling in September.

Tak Reorganization
Continued from Page 4 1991 net income of $2.7 million on
revenue of $9.9 million, compared
SWEEPING THE N A"ON' ' $59.3 million. According to bank-  with net income of $1.9 million on
¢ | ------ ruptcy court filings, WJQY/Ft. revenue of $10.2 million the previ-
. Lauderdale-Miami posted a net ous year. WKIO/Urbana, IL re-
Get complete details on FORMlAT DEMP loss of $3.1 million on revenue of ported net income of $582,000 on
Focused Power Television, the . _GRP'S GRP'S $5.1 million last year, compared revenue of $1.8 million in 1991, com-
revolution that makes with a net loss of $1.8 million on  pared with net income of $585,000
conventional demographics 8.7 8.0 revenue of $6.6 million in 1990. on revenue of $1.6 million in 1990.
obsolete and has radio 110 50 WUSL/Philadelphia reported a —Jennifer Riddle
broadcasters buzzing from 87 45
coast-to-coast. You need to know 8.0 20
the complete story. Order THE 6.4 30 Dc REPORT
. : Continued from Page 4
WORKS. Call (816) 753-3277 or 8.4 40 erinueciiom Fage
write: Broadcast Marketing Group, 12.4 40 * Citadel Communications CEO Larry Wilson closed his $12.5 mil-
3100 Broadway, Suite 318, i lion purchase of several Price Communications stations. The deal was an-
Kansas City, MO 64111, 162.7 82.0 nounced last September, but closing was stalled because civil rights
= 2 groups complained about Price’s EEO record. Stations include KGA &
KDRK/Spokane; KOOK & KBEE/Modesto, CA; KQMS & KSHA/Redding,
. 69.3% saw the_ spot : CA; KROW/Reno; and KHEZ/Boise, ID. Citadel now owns 16 radio stations
Broadcast Mcrkeﬂng Group 2.4 aver age times il in nine Westem markets. Glenn Serafin of Communications Equity Asso-
Media Placement For Radio Only 23.3% saw the spot 1 ciates takes brokerage honors.
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THE NEW URBAN SINGLE

"DEEP SEA SO BLUE"

{74785-50016-4)

B/W "MASS OF EMOTION"
(WPAL, WPGA, WTLC)

FROM THE ALBUM
'PERSISTENCE OF MEMORY"

(’_74785-50200-2/4)

WBLK
K97
- WZAK
WENN  WBLX
WOMG  WCDX
WLOU  WIRX
WIS WILZ
WAL  KTAA

B IR <5 1992 SAVAGE RECORDS LTD
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THE URBAN SINGLE
 "COME OUT AND PLAY"

(74785-50008-4)

FROM THE ALBUM

"JUS' CAUZE"
(74785-50209-2/4)
URBAN
NEW & ACTIVE
ALREADY ON 30 UC REPORTERS
INCLUDING:

WBLK WOWI
K97  WITLC
KBCE WIN  KFXZ  WFXM
WFXA  WwOMG 216  WPGA
WXOK 7104 'WOIS  WBLX
WATV ~ WOFX  KIPR  WEAS
WENN  WEUP  WLOU  KMJJ
WITT  WHIX WIS K98-FM
WFXE wynl

www.americanradiohistorv.com
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NEWSBREAKERS.

Stevens Steps Up
At UC WQUE-FM

Gerard Stevens has been pro-
moted to PD at Clear Channel UC
outlet WQUE-FM/New Orleans.

Stevens, formerly APD, replaces
Jay Michaels, who recently took
the PD post at XHRM/San Diego.

“We had a lot of people interview
for this position,” WQUE VP/GM
Ken Wente told R&R. ‘“We wanted
to try to promote from within and
maintain a local presence.
Gerard’s a key reason for the prog-
ress 'QUE has made over the past
two years. Despite rumors to the
contrary, there will be no change of
format.”

“Only six-tenths of a point sepa-
rates No. 1 from No. 3 in New Or-
leans,” Stevens commented to
R&R. “We're hungry to be No. 1.
We're going to do everything in our
power to get there.”

A WQUE staffer since 1990,
Stevens also worked at WFXC and
WQOK, both in Raleigh-Durham,
NC.

WMKG Drops AC
For Country

Lite AC WMKG/Greensboro-
Winston-Salem has changed its
format to Country, challenging
longtime market leader WTQR.
It’s the third 100,000-watt Country
outlet in the area.

Explaining WMKG's switch to
Country, PD Paul Johnson said,
“There are five adult/popular mu-
sic stations in this market fighting
for an ever-shrinking part of the
pie. Lite 94.5 didn’t seem to be go-
ing anywhere. We felt we needed to
make a change to get some au-
dience.”

Spring 92 Arbitron ratings for
the market weren’t available at
presstime. But in the Winter '92
book, WTQR posted a market-lead-
ing 12+ share of 17.0. The area’s
other Country outlet, WPCM/Burl-
ington, scored a 2.6 12+ share,
while WMKG had a 1.5 12+ share.

Precious GEM

Billy Ray Cyrus is one of four country artists to join Great Entertainment
Merchandise Inc. (GEM)/Great Southern’s talent roster (Sammy Kershaw,
the Kentucky Headhunters, and Kathy Mattea round out the new
additions). Gathered for a photo are (I-r) GEM's Chuck Beardsley and
President Ira Sokoloff, Cyrus, PGD VP/National Accounts David Fitch,
McFadden Associates’ Jack McFadden, and PolyGram VP Tom Cyrana.
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SMN Turns Down Heat Warms Up Ac

Satellite Music Network will pull
the plug on its CHR format (“The
Heat”) in September and replace it
with a Hot AC/Adult CHR presen-
tation. An official name for the new
service has not been announced.
Veteran programmer Gary Berko-
witz will consult.

“We made this move in response
to our affiliates and advertisers,”
said SMN VP/Marketing Marty
Raab. “Radio is getting more spe-
cialized, and a mainstream CHR
wasn’t making as much sense

these days. Gary Berkowitz will be
a slam-dunk for this format. He
has both the CHR and AC back-
ground to make this work.”

The music — researched by
Strategic Radio Research — will
focus on pop currents and CHR
oldies from the '80s. Neither a pro-
grammer nor an airstaff has been
selected for the Hot AC format.
Raab said no decision has been
made regarding the future of the
current staff.

Square Garden.

Convention Mention

CBS News Radio correspondent Mitchell Krauss covered the 1992
Democratic National Convention from the network’s Skybooth at Madison

WHAT DO/..

KIIS, KROQ, KPWR, KQLZ, WRBQ, KOY,
KMEL, KFOG, KNBR, KITS, KRQR, WNEW,
WHTZ, WALK, WGN, WGCI, WBBM, WVAZ,
WHYT, WWJ, WJR, WIOQ, WUSL, KSHE,
WKBQ, KQRS, KLXK, KSTP, WMAL, WAVA,
WBCN, WGST, WAPW, WBZZ, WMXP.....

And over 1,000 other stations.....

HAVE IN COMMON?

They do business with U.S. Tape & Label!

WHY?

Because we're the BEST in the bumper
strip, window label business. We have to be!
Don'’t listen to “Product Pitches™!

Do call anyone above for their experience
on our quality, service & price.....

Then call us.....314-423-4411.

1S, Tupe & Label

Sisind Fovein, Wisnouri

Home of the TRAVELING BILLBOARD®
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JOHN EXITS

Ashwood Takes
WVRI PD Post

Capitol Broad-
casting AC WVRI
(Variety 101) /Or-
lando has hired
Andrew Ashwood
(formerly known
as B.J. Hunter)
asits new PD. He
replaces Robert R
John, who exited. “;v“
Ashwood had*
been VP/Pro-
gramming for
Adams Communications.

WVRI VP/GM Matt Mills told
R&R, “I always liked [Andrew’s]
enthusiasm and dedication when
he and I worked together at
Adams. I think he’ll do a tremen-
dous job for us.”

ASHWOOD/See Page 27

Ashwood
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McVvay Media consultancy

achievement.”

tions

Cleveland.
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recently retired
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Teeson Forms TMS
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Teeson Media Services.

GM at KVOD/Denver.

i “I'know all about the challenges facing today’s
“} feel | bring more to the table
than the ordinary programming consultant "

The Denver-based company has signed WEAZ/
Philadelphia as its first major client.

GMs,"” said Teeson.

R e
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King Promoted At McVay Media

Jerry King has been upped from associate consultant to VP/AC at

“Jerry has been a tireless worker within our organization,” noted Mike
McVay. “His responsibilities and duties have already expanded well be-
yond his basic client stations, and he’s been working with formats from Soft
AC to CHR. This promotion recognizes his hard work and rewards his

McVay said his search for a major market CHR consultant will continue,
and that King will still be involved with medium and small market CHR sta-

Prior to joining McVay, King programmed WMXJ/Miami and WWWM/

R B R

Evans Upped At RAB

Roann Evans has been promoted to VP/Co-Op,
Vendor & Event Marketing for the Radio Advertising
Bureau (RAB). She succeeds Joyce Reed, who

Jim Teeson has announced the formation of

Teeson had been Sr. VP/Affilliate Relations at Un-
istar Radio Network. Prior to that, he was VP/GM of
KMJI/Denver, President/GM at KPPL/Denver, and =

TR R R R

R

e

FRSEERE

“Roann will spearhead new programs to provide
our members with the cutting-edge training materials =
and resources they need to maximize revenue and
create exciting marketing programs using vendor and
co-op funding,” said RAB President Gary Fries.

Evans had been VP/Member Service. Those
duties have been assumed by Susan Orner, who has |
been promoted to Director/Member Service ]

ey
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Teeson
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Murray Elevated At Mercury

Drew Murray
has been upped
to VP/Rock Pro-
motion at Mer-
cury Records.
His responsibili-
ties include
spearheading all
AORyalternative |
and metal efforts
for the label.

“Drew’s pas-
sion for rock and

Murray

roll, combined with his commit-
ment to breaking up-and-coming
rock bands, has made him the best
rock promotion leader in the busi-
ness,” said Mercury Sr. VP/Pro-
motion David Leach.

“Being the head of ‘Rock’ pro-
motion at Mercury is the same as
being the taste-tester at Hershey’s
Chocolate. I love this job,”” Murray
said.

Murray had been Mercury'’s Sr.
Dir./Rock Promotion.

You Gotta Have Faith

Actress Faith Ford (“Murphy Brown") was on hand for the KABC/Los An-
geles-sponsored “Spotlight On AIDS '92 — The Facts, the Fictlon, and the
Future,” a 19-hour radiothon broadcast live from the Playboy Mansion. The
event raised over $75,000 for the Alliance for Children & Families with
AIDS, AIDS Project L.A., and Shared Medical Research Foundation. Join-
ing in the festivities with Ford were (I-r) KABC personality Michael Jackson,
Playboy founder Hugh Hefner, and station President/GM George Green.
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Different radio stations have different appetites for news.
Long ago, we implemented a menu of news wires to give our
members a choice among three levels of service and price:

AP NewsTalk for information-intensive stations,

AP NewsPower for full-service stations and

AP Headlines for music-intensive stations.

Now, with AP DriveTime, we offer a fourth service —for
stations programming news in mornings only or whose budgets
previously kept them from using a quality wire service at all.
AP DriveTime comes with a prep package of entertainment
news your morning team will love. And, like all AP services,
AP DriveTime provides 24-hour protection so your listeners will
never miss a news bulletin or severe weather warning.

Since our founding as a not-for-profit cooperative in 1848,
our goal has been superior service. That's about the only thing
that hasn't changed at AP in the last 144 years. Call 800-821-4747

to put AP's global resources to work for you.

APAssociated Press

The Power of Information.

\ywWwww americanradiohistorv . com
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For Information Call: (800) TM Century

COMPACT .
The world standard in music libraries
in use on over 2000 stations.
DIGITALAUDIO
COMPACT
CD Hits of the week for AC, CHR, COUNTRY,
URBAN, and AOR.
DIGITALAUDIO
TM Century
Full production and Media Placement.
Television P

New Jingles for KIIS, WMXV, WPLJ, KISS 108,
m 1101253 YOUNG COUNTRY, B-96, and others.
Call for new CD Demos by format.

KIIS

) b= Complete libraries for all your production needs.

Powerful, easy to use music scheduling
software, in use on over 400 Stations.

The best song parodies and comedy bits
on CD released weekly.

Ultimate N |
Di |ta| Programmable, digital system for on air
Stl%dlo playback of music and commercials.

14444 Beltwood Parkway, Dallas, Texas 75244-3228
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NEWSBREAKERS.

July 31,1992 RaR« 13

Radio

® JACK HOGAN steps up from GM to
VP/GM at WEZK/Knoxuville.

©® JERRY CROWLEY assumes LSM
duties at WNCN/New York. He previ-
ously held a similar post at crosstown
WCBS.

@ SUSAN SCHMITZ, formerly GSM at
WLIP & WJZQ/Kenosha, WI, has been
appointed NSM at Independence
Broadcasting Corp.

® LISA BASS shifts to WMAL/Wash-
ington as News Assignment Manager.
She most recently served as News Edi-
tor/morning anchor at crosstown
WHUR-FM.

® SINA DeVITO has been upped from
Communications Assistant to Assistant
Manager in CBS Radio’s Communica-
tions Department.

Records

Goldstein Cacciatore
®ROBYN GOLDSTEIN joins RCA
Records as Associate Director/Legal &
Business Affairs. She previously was
Director/Legal & Business Affairs at
Mainman. And CARMEN CACCIA-
TORE becomes East Coast Manager/
Dance Crossover Department, exiting
his MD post at WZOU/Boston. Mean-
while, the label has entered into a pro-
duction agreement with Kane Produc-
tions, wherein Kane will develop artists’
creative strategies.

® SANDY JONES segues from Direc-
tor/Artist Development to Director/
Product Management at Motown Rec-
ords.

Jones Rauhauser

® ANDREW RAUHAUSER has been
elevated from Director/Technical Ser-
vices to Director/Planning, Sales/Mar-
keting at PolyGram Group Distribution.
Concurrently, KAREN STAVISKY has
been promoted to Director/Systems &
Information Services, Sales/Marketing.
She moves up from Project Manager
for PGD's MIS Group.

@ JODI PETLIN has been named Pub-
licist at Verve Records. She formerly
was a freelance publicist.

R A rakiEanE
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Marriages
B WRXZ/Bloomington-Normal,
IL overnighter Rob Rose to Lon-
% na Towasnicki, July 28

Births

Media Gallery Inc. President
Ruth Presslaff, husband Dana
Hagen, son Benjamin Reed, Ju-
ly 19

b
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Condolences

RCA Records Regional Pro-
motion Manager Robert Spend-
love, 53, July 21.
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National
Radio

® UNISTAR RADIO NETWORKS is of-
fering the following 90-minute install-
ments of its "Sixties Legends” series:
“The Four Tops” (August 7-9), “Cree-
dence Clearwater Revival” (August 14-
18), "Stevie Wonder” (August 21-23),
and "The Beatles” (August 28-30),
(212) 373-4977.

@ INTERVIEW NETWORK INTERNA-
TIONAL INC. has been appointed ex-
clusive distributor of Amsterdam-based
Sound & Stations’ “The European Hit
Survey.” Hosted by Bobby Sicilia, the
two-hour, weekly program highlights
European artists’ new releases, inter-
views, and concert information; (214)
369-4200.

® AMERICAN URBAN RADIO NET-
WORKS (AURN) announces the
launching of "The White House
Report.” Anchored by Bob Ellison, the
program airs weekdays on the Urban
Public Affairs Network. Other new
AURN weekday programs include
“Coming Soon" (a movie review show
hosted by Lorraine Turner) and the
commentary-oriented “Straight Up
With Bev Smith”; (212) 714-1000.

©® ON MIC PRODUCTIONS is present-
ing “Music Of The Seventies Road
Tour.” Hosted by Mitch Faulkner and
“Motown Mike,” the program show-
cases dance and “head” music from
the 1970s; (404) 496-8000.

® MUTUAL BROADCASTING SYS-
TEM has signed an agreement with
Standard & Poor's MarketScope
wherein S&P will produce three stock
market commentaries daily. The pro-
grams will air at 6am, 12:35pm, and
4:35pm ET; (212) 208-8599

® HYSTERICAL COMEDY SERVICES
INC. is offering prerecorded comedy
material for national syndication; (305)
654-8787.

Sony Music and Epic execs presented indigo Girls with gold plaques for the group’s 1990 “Nomads * Indians * Saints”
album, along with platinum awards for their 1989 “Indigo Girls” LP. Proud of their accomplishments are (I-r) Epic Exec.
VP Richard Griffiths and VP/A&R Roger Klein, Sony Music President Tommy Mottota, Indigo Girls Amy Ray and Emily

Saliers, Epic President Dave Glew, Associate VP/A&R Joel Doelp, and VP/Product Development Dan Beck, and
manager Russell Carter.

Industry

® BECKY MANCUSO-WINDING — a
13-year feature film production veteran
— has been named VP at Sony Won-
der, the newly created family entertain-
ment unit of Sony Software (consisting
of Sony Music Entertainment, Sony
Pictures Entertainment, and Sony Elec-
tronic Publishing).

©® THOMAS VALENTINO has been ap-
pointed Sr. Director/Writer & Publisher
Relations, New York at BMI. He previ-
ously was a legal assistant at the law
firm of Grubman, Indursky, Schindler &
Goldstein.

@ SIMON LEVY has been tapped as
Director/Creative Services at Sparrow
Communications Group. The 13-year
industry veteran formerly was a free-
lance art director.

Changes

Beth Adler appointed Counsel at
Sony Music Entertainment.

John Murphy named AE at West-
wood One's Eastern Regional Sales
Department.

At Christal Radio, Mark Mayfield (At-
lanta office), Elizabeth Ryckman (Chi-

‘g& .

Blake Anthony (The Biade-
runner) — Evenings WKLS/At-
lanta (404) 270-0082

Jimi Bruce — Evenings
WXNJ/Cape May, NJ (609)
926-8162

Marc & Rick — Mornings
WNFI (I-100)/Daytona Beach
(904) 676-7648

Jerry McKenna — APD/MD
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WZOU/Boston (617) 569-
9444
Adam Savage — Nights
WBIZ/Eau Claire, Wi (715)
834-8894 &
Alan Smith — MD/nights 2
KYQQ/Wichita (316) 685- &
& 8191 k
] i
e e A

cago), Tracy Barber (Detroit), Katy
Brown Ermish (Los Angeles), Jennifer
Haynes and Wendy Stock (New York),
and Julie Judge (San Francisco) pro-
moted to Sr. AEs.

John Dortch joins Easiman Radio’s
Chicago branch as AE.

To Be My Baby."

Hard Rockin’

At the Hard Rock Cafe/London’s recent 21st anniversary party, George
Harrison joined Carl Perkins on stage for a rendition of “Everybody'’s Tryin’

Auto & Cherokee Jump In The Creek

Morgan Creek Records signed Auto & Cherokee to a long-term recording
contract. The duo's debut LP, “Naked Music,” is set for an August release.
Posing for posterity are (I-r) manager Mark Shimmel, Auto, Cherokee, and
Morgan Creek Co-Presidents David Kershenbaum and Jim Mazza.

www americanradiohistorv. com
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SIX TIPS

MANAG

Dealing With Difficult Employees (& Co-Workers)

very workplace houses a

“difficult” subordinate or

co-worker. Sam Deep and
Lyle Sussman — authors of “What
To Say To Get What You Want”
(Addison-Wesley/$8.95) — offer the
following six tips for handling these
troublesome individuals:

Gripers

“Gripers” are those pessimistic
employees who are constantly
complaining. Nevertheless, their
negativity can prove to be useful:
include them when brainstorming
or discussing proposals — their
“devil's advocate” stance could
uncover any unseen flaws in plans.

Don’t allow gripers to dwell on
their cynicism. Instead, help them
see the positive side by forcing
them to contribute a “pro” before
voicing a “‘con.”

Defeatists

“Defeatists” are pessimistic
too. Unlike gripers, however, these
employees usually lack motivation
because they've peaked or feel
burnt out.

Try to discover what prompted
the negativity, and focus them on a
“worst-case” scenario. They’ll
probably realize the outcome isn’t

Today’s Workers
Found Lacking In
Basic Skills

mall businesses are having

trouble finding new em-

ployees with basic skills. Ac-
cording to a recent National Alli-
ance Of Business survey, 70% of
the 2500 firms polled said entry-
level applicants were lacking in
basic writing skills.

Other problem areas: listening
and following oral instructions
(cited by 64% of the firms sur-
veyed), basic arithmetic (61.8%),
understanding manuals/graphs/
schedules (59.2%), and speaking
(58.4%).

as bad as what’s resulting from
their bad attitude. Better yet, they
might find the worst case is unlike-
ly to happen.

Drains

“Drains” tend to exhaust your
energy by demanding more atten-
tion and discipline than all other
employees combined. However, if
a majority of your subordinates
are drains, it's not their problem —
it’s yours. You might not be furn-
1shing them with the proper train-
ing and resources.

When doling out assignments,
ask drains to repeat your direc-
tions in their own words. This gives
you a chance to clarify anything
they may have misunderstood.

Dead Weights

Although they consider them-
selves to be the hardest working
people in the company, unreliable
“dead weights” generally don't
come close to doing their share.
When these co-workers do help
you, be sure to acknowledge the
assistance — they feed on the en-
couragement.

I—— by 1
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® August 6-8 — Morning Show
Boot Camp '92. Crowne Plaza
Ravinia, Atlanta.

® August 13-16 — Jack The
. Rapper Convention. Atlanta Hil-
ton and Towers Hotel.

® August 30 — 44th Annual
~ Primetime Emmy Awards. Civic
Auditorium, Pasadena, CA.

® September 9 — 1992 MTV
- Video Music Awards. UCLA
Pauley Pavilion, Los Angeles.

©® September 9-12 — NAB
Radio '92. Convention Center,
New Orleans.

©® September 23-26 — RTNDA
47th International Conference &
Exhibition. Convention Center,

_ San Antonio.

. ®September 30 — CMA :
. Awards. Grand Ole Opry, Nash-

ville.

Beware: While offering this sup-
port, don’t let your unhappiness
with their selfish behavior slide.
Confront them by pointing out how
their actions affect you, the staff,
and the company as a whole.

Back Stabbers

“Back stabbers” will take credit
for your successes and undermine
your influence with your super-
visor, subordinates, and clients.

It’s important to confront these
co-workers with facts — don’t ac-
cuse them with hearsay or innuen-
do. Insist they stop their hurtful
behavior or face the consequences
with the boss.

Leeches

“Leeches” are constantly talk-
ing, but not about work - they’re
on the phone or in your office com-
plaining about their personal life.

When these co-workers want to
chat, explain that you're busy with
deadlines. Suggest they make an
appointment, and ask what their
subject of discussion will be. If the
topic isn't work-related, your pro-
fessional tone probably will make
the leech too uncomfortable to
bother.

Yield Management
Book On Horizon

his fall, the NAB will pub-
lish a reference book on
yield management pricing
for broadcasters. Written by Max-
agrid International COO Shane
Fox, the book will include a com-
prehensive review of yield man-
agement strategies and tactics.
Yield management is a pricing
strategy that’s designed to maxim-
ize the value of commercial adver-
tising based upon the demand for
the time slot, according to au-
dience, time or program segment,
day of the week, or other factors.
The book will be available for the
first time at NAB’s forthcoming
convention in New Orleans.

MENT
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$90 million — a 9.8% decrease from 1991 figures.

Note that there were five weeks in June 1991, as opposed to four
weeks in June 1892. Thus, actual national spot radio expenditures were
much higher in June 1991. All of the figures below, however, have been
adjusted to refiect the true difference in national spot radio activity

While the figures reflect total billings as reported by America's leading na-
tional rep organizations, they are not typical of any specific market. Further-
more, spot billing in individual markets, market groups, or geographic areas
may differ substantially

Total national spot radio expenditures for the month of June topped

Source: Radio Expenditure Reports

Total Spot Dollars
Six-Month Trend

(all figure in milions)
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Remote broadcasts used to be rare.
Now they’re well done,

NPR SATELLITE SERVICES

and done from just about anywhere! = - s

/)

..ski resorts, national events, and concerts to name a few. With NPR Satellite Services, one station alone or a dozen
stations simultaneously can broadcast their shows from anywhere in the United States and have them delivered
back to their doorsteps. Using transportable uplinks on the road, fixed uplinks across the country, and a staff of
skilled technicians, NPR Satellite Services, works with you to make your promotion a success.

Call us for your next remote...your listeners will thank you.

x/ NPR SATELLITE SERVICES
2025 M Street, N.W. @ Washington, D.C. 20036 # (202)822-2626

www_americanradiohistorv.com
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TOP TEN SHOWS
JULY 20-26

1 XXV Summer Olympics
(Sunday)

2 Roseanne

3 Home Improvement

4 XXV Summer Olympics
Opening Ceremonies

5 Movie (Sunday)
{“Conspiracy Of Silence"
Part 1)
Murphy Brown (tie)

7 60 Minutes

8 Cheers
Full House
Unsolved Mysteries (tie)

Source: Nielsen Media Research

S e S

Al show times are EDT/PDT unless oth-
erwise noled; subtract one hour for COT.
Check listings for showings in the Moun-
tain time zone. Al listings Ssubject to
change

e

Friday, 7/31

e Mr. Big, Roger Daltrey,
and Damn Yankees, “ABC In
Concert” {midnight).

Saturday, 8/1

¢ Jimmy Buffett performs
on the hourlong “The Texas
Connection” special (TNN, 7pm
EDT/4pm PDT).

Sunday, 8/2

¢ “Liverpool Oratoric” con-
ductor Carl Davis, Nina
Simone, and others pay “A Tri-
. bute To The Music of Paul
McCartney” on PBS's “Evening
At Pops” (check local listings).

Monday, 8/3
¢ Clint Black, Billy Dean, Lit-
tle Texas, and Aaron Tippin
perform on TNN's 90-minute
“Nashville Now’' special
(8:30pm EDT/5:30 PDT).
-« “Alan Jackson: One Night

. In Austin” showcases the art-
© ist's recent Texas Exposition &
. Heritage Center concert. This
. hourlong special marks Jack-
son's first TV performance
(TNN, 10pm EDT/7pm PDT).

Tuesday, 8/4
* Megadeth, “The Arsenio
Hali Show” {syndicated; check
local listings).

Thursday, 8/6

¢ Dave Koz, “Arsenio Hall."”

|

NEW THIS WEEK

Barbra Streisand — psychiatryst.

»

BOOK BEAT

1963-73 Stones
Photo Scrapbook

n the ten years before his

death by suicide, Michael

Cooper shot thousands of pic-
tures of the Rolling Stones. ‘“The
Early Stones” (Hyperion/$24.95)
collects 213 of the best, ranging
from recording studios, concerts,
and hotel rooms to Morocco, Josh-
ua Tree, and the ‘““Satanic Majes-
ties Request” album cover ses-
sions.

Along with the photos of all the
infamous faces 'n’ places, the 173-
page, oversize (10" x 10”) hard-
cover features text by noted au-
thor/Stones confidant Terry South-
ern as well as a foreword and com-
mentary by Stones riffslinger
Keith Richards. Ex-Stones galpals
Marianne Faithfull and Anita Pal-
lenberg, legendary ‘‘sixth Stone”
Ian Stewart, and Perry Richardson
(Cooper’s assistant) lend their
comments as well.

Sophisticats — and sophisti-kit-
tens — will note that “The Early
Stones’ is an abbreviated (400 few-
er photos) version of the limited
edition “Blinds & Shutters” book
§ that was available at $595 per copy
. twoyears back (R&R 3/30/90). For
. further “Early Stones’-related in-
% fo, contact Lisa Kitei at (212)
633-4495.

® MO' MONEY (Perspective/A&M)

® BOOMERANG (LaFace/Arista)

® BATMAN RETURNS (WB)

©COOL WORLD (WB)

@ DEEP COVER (Solar/Epic)

® CLASS ACT (Giant/Reprise)
Single: | Wanna Love You/Jade

® THE PRINCE OF TIDES
(Columbia TriStar)

® BUFFY THE VAMPIRE SLAYER

CURRENT

Single: Real Cool World/David Bowie
Other Featured Artists: Electronic, the Cult, Ministry

Single: Mr. Loverman/Shabba Ranks
Other Featured Artists: Po’ Broke & Lonely, Calloway, Jewell

WEEKEND BOX OFFICE
JULY 24-26
1 Mo’ Money $12.38
(Columbia) *
2 Honey, |BlewUp  $8.61
The Kid (Buena Vista)
3 A League Of Their $7.31
Own (Columbia)
4 Sister Act
(Buena Vista)
5 Boomerang
{Paramount)
6 Universal Soldier
(TriStar)
7 Unlawtul Entry
(Fox)
8 Batman Returns
(WB)
9 Prelude To A
Kiss (Fox)
10 A Stranger Among $2.14
Us (Buena Vista)

$4.46
$3.83
$3.37
$3.31
$2.83

$2.24

All figures in millions
*First week in release

Source: Exhibitor Refations Co.

COMING ATTRACTIONS:
This week's openers include
“Buffy The Vampire Slayer,”
starring Kristy Swanson as the
title character and Luke Perry
as her boyfriend. The film's Col-
umbia soundtrack features
C&C Music Factory's current
single, “Keep It Comin’ (Dance
Till You Can't Dance No More),”
along with tracks by Toad The
Wet Sprocket, Matthew
Sweet, the Cult, Mary’s
Danish, and others.

Also opening this week is the
animated "‘Bebe’s Kids," based
on characters developed by the
late comedian Robin Harris.
Listen for voice-overs by Tone
Loc and mmature’'s Marques
Houston. The fiim's forthcom-

© ing Capitol soundtrack includes

Immature’s “On Our Worst Be-
havior,” as well as cuts by Tone
Loc, Arrested Development,

¢ the Emotions, Aretha Franklin,
. the O’Jays, and more.

Single: Money Can't Buy You Love/Ralph Tresvant

Other Featured Artists: Color Me Badd, Caron Wheeler, MC Lyte
® A LEAGUE OF THEIR OWN (Columbia)

Single: Now And Forever/Carole King

Other Featured Artists: James Taylor, Bllly Joel

Single: Give U My Heart/Babyface f/Toni Braxton
Other Featured Artists: Shanice, Boyz Il Men, PM Dawn

Single: Face To Face/Siouxsie & Tha Banshees
Other Featured Artist: Danny Elfman

Other Featured Artists: Monie Love, Kid 'N Play, Lisa Taylor
COMING

story, Howard Stern says —

prophetically, it turns out — that
he wishes his TV show would end.
Stern also talks about his target au-
dience: “The average shlub who
has to drive to work every day . . .
wants to laugh at something on the
radio so he doesn't give a fuck that
he is commuting.”

The morning mouth also recalls,
“The image | always had of the typ-
ical listener was my fatner . . .. We
would be in the car in this fucking
traffic, and we would wait for some-
thing to happen on the radio. My
father was not going to sit there and
talk to me — he had to listen to
radio.”

Garth Getting Out?

New dad Garth Brooks told a
Nashville audience, “Retirement —
just getting out for good — is very
much in the picture right now . ..
This daughter needs a father, and
my wife needs a partner to help
raise her.” The Star also features
photos of 13 “Garthies!” (dubious
Brooks lookalikes).

Wedding O’The Year

Bobby Brown and Whitney
Houston’s nuptials dominated the
'zines this week. Here's a quick
summary: She wore a dress valued
at either $40,000 or $50,000 and
softly sang her vows. Guests took
home champagne, potpourri, and
a box with a piece of cake and a
note that read “Put this cake under
your pillow for a dream of true
love.”

Among the well-wishers: Anita
Baker, Bell Biv DeVoe, Dick Clark,
Natalie Cole, Aretha Franklin,
Gloria & Emilio Estefan, Johnny
Gill, Jasmine Guy, Heavy D, Fred-
die Jackson, Gladys Knight, Patti
Labelle, Luther Vandross, Dionne
Warwick, Stevie Wonder, Donald
Trump, and Robin Leach (Globe,
People, Star).

Red Hot + Strange

Mondo 2000 got the Red Hot
Chili Peppers to play word associ-
ation, do inkblot tests, and tak
about their dreams and ghost ex-
periences. Singer Anthony Kiedis
reveals deceased Peppers guitarist
Hillel Slovak is still “definitely
there. It's just an alternate reality,
it's no less real than my speaking to
you now."”

In a lengthy Penthouse cover

AL e i

ANGST IN HIS PANTS — “You
have to evolve with the times, but
you also have to stay true to your-
selves. That's why we still touch on
subjects that are true to our hearts:
like hot pants” — B-52's irontman
Fred Schneider (Harper's Bazaar).

LOOK HERE — "By the time we did

Guitarist John Frusciante (who's
since quit), avows, "“Nothing | feel is
important,” while bassist Flea says,
“We don't get paid for being musi-
cians, we get paid for being rock
stars. Lame but true.”

Best-Paid
Hispanic Musicians

With a two-year gross of $77 mil-
lion, Julio lglesias is the highest-
earning Hispanic in entertainment,
according to the July Hispanic
Business. Other musicians in the
Top 20 are: Gloria Estefan (sec-
ond with a two-year gross of
$45.6m), Mariah Carey (new to
the chart with $35.4m), Emilio Es-
tefan (Gloria’'s husband/producer
— $25.8m), Placido Domingo
($14 . 6m), Linda Ronstadt
($10.45m), Jerry Garcia ($8.7m),
Tito Puente ($8.06m), and Color
Me Badd's Mark Calderon
($4.2m).

Cher’s Famous Kids

How did Cher reach Larry King
to talk to Ross Perot? The producer
asked her to name her children,
and she snapped, “That's a stupid
question. Everyone knows my kids’
names.” He put her right through
(People).

Foto Follies

The Star has exclusive sneak
shots from Janet Jackson's “sexi-
est-ever photo shoot” cn Malibu
Beach.

The Star also has a shot of Mi-
chael Jackson, Macaulay Culkin,
and Ross Perot on Perot's speed-
boat in Bermuda.

But everybody has tnis shot:
Brooke Shields pulling up Marky
Mark’s shirt to show off his undies
(Calvin Klein's, of course} (Globe,
National Enquirer, People, Star).

Bottom Line

Little Richard has made more
money from Taco Bell spots than
from all his recording royalties put
together (National Enquirer).

Each week R&R sneaks a peek

Single: Keep It Comin' (Dance Till You Can’t Dance No More)/
C&C Music Factory (Columbia)
® HONEYMOON IN VEGAS
Single: All Shook Up/Bllly Joel (Epic)
® SINGLES (Epic)
Single: Would/Alice In Chains
Other Featured Artists: Pearl Jam, Soundgarden, Smashing Pumpkins

Directed by and starring Bar-
bra Streisand, this feature film
— co-starring Nick Nolte —
spawned a Columbia sound-
track that includes Streisand's
“Places That Belong To You”
and “For All We Know."

our second tour, I'd already gone
from the Pucci, Marlo Thomas-on-
acid look to a space-age pussycat
style, and that shifted to a Fellini
dinner party look” — Lady Miss Kier
of Deee-Lite fashions herself stylish
(Harper’'s Bazaar).

through the nation’s consumer
magazines in search of every-
thing from the sublime to the
ridiculous in music new~s. R&R
has not verified any of these
reports.

__yZwww.americanradiohistorv.com
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Questioning Prospects

How open-ended queries can close the sale, create more
effective advertising, and help build a station’s bottom line

A recent survey of sales managers in the
Top 48 radio markets across the U.S. and Can-
ada found the art of asking questions was among
their Top 10 training concerns.

Venturing beyond the dif-
ference between ‘‘open-
ended’’ and ‘“‘closed” ques-
tions — and basic rules
such as “the person who
speaks first loses” — these
sales managers focused on
practical, specific questions
salespeople can use on the
street. I've outlined the pros
and cons of some of the best
questions below.

* I'm excited about the
presentation we’ve design-
ed for you. But before we
get into the specifics, I just
need to be sure ... if you
like what our account team
has prepared for you, are
you in the position to make
a decision today?

You need to qualify to be
sure you're speaking with
the actual decision-makers.
If they can’t make a deci-
sion today, find out why. If
the reason is justified —
and not just another stall —
make the decision and
move forward.

® Other than yourself,
who are some of the other
advertising decision-
makers for the business?
Here’s a direct way of
asking for a list of each per-
son on the buying commit-
tee, without referring to the
gatekeeper as a ‘“‘nobody.”
e If I meet all your
marketing goals today,
have I earned the right to
ask you for your business?
The response to this ques-
tion should offer an early
sign as to whether or not
you’ll get the order today.

¢ If I can show you how to
increase your bottom line,
would you be interested in
doing business?

Here’s a no-nonsense way
of asking businesspeople
whether or not they are in-
terested in a return on their
investment. Furthermore,
it takes the discussion of
“radio”’ away from the con-
versation.

¢ If I wanted to be a hero
in your eyes, what would
need to be accomplished
over the next six months?

m

Ask bottom-line
questions. Show
you’re willing to be
held accountable,
and pave the way
for a long-term, six-
month relationship.
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Ask bottom-line ques-
tions. Show you’re willing to
beheld accountable, and
pave the way for a long-
term, six-month relation-
ship.

¢ Looking six months
down the road, what will be
the hot movers? What type
of sale or event will you be
concentrating on?

Here, you’re taking an in-
terest in the long term —
it’s an insurance policy, in
case they’re not interested
right now.

¢ Once we come to an
agreement, when would
you like to begin your cam-
paign?

This is a smart, basic,
‘“‘either/or”’ technique.

* This is the ninth time
I've been here to discuss
this campaign. What one
thing is holding us back
from doing business?

If you’re not getting
anywhere, here’s the ideal
way to discover the pros-
pect’s real objection.

* The average monthly
investment a car dealer
makes on our station is
$4200. How does that align
with yours?

Now, you’re able to start
pinpointing budgets.

* What exactly would you
like your campaign to do —
increase store traffic, move
more product, or make the
cash register ring more
often?

Once prospects start
making certain commit-
ments, you're on the way to
the sale.

* Why do you think the
advertising did or did not

By Irwin Pollack

work with your past adver-
tising programs? '

Ask for specific strengths
and weaknesses. The an-
swer will give you the pros-
pect’s mindset — initial
perceptions, past education
of advertising, and what to
expect.

* What are the real bene-

fits of shopping here, in-

stead of at your competi-
tion? In other words, what
do you have that I can’t get
anywhere else?

These questions usually
elicit unique marketing
points that should be em-
phasized in the copy. If you
get standard answers such
as better service, prices,
etc., don’t accept them —
keep probing. Let your
prospects know their com-
petitors would answer the
same way.

e What'’s the best article
you've read in the last six
months in (name client’s in-
dustry-specific magazine)?

Three things are accom-
plished: First, you’ll find
out if he even knows what
that magazine is. Second,
you’re letting him know you
know. Third, once he tells
you the best article he’s
read, ask, “Which ideas or
strategies from that article
have you already- executed
in your everyday opera-
tion?”’

e What’s the profile of
your typical primary cus-
tomer?

Most will give you a
demographic spread. Don’t
accept that. It would allow
prospects to get away with-
out giving you the true
overview of their business.
When they say, ‘“‘Mostly 25-
54 year-olds,” say, “If I'm
going to be able to get our
audience into your store, I
need to know more than
that.” Ask, “How far do
they drive to get to your
store?”” or “How much do
they spend on an average
visit?”

e When I expose you to
(cume) potential new cus-
tomers, what will you say in
your first 60 seconds?

Here, you're taking an
assumptive close. Don’t
focus on if customers buy,
but when they buy.

wWWWeamericanradiohistopns.com
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Knowledge is power. When you
orchestrate the sales call by asking open-
ended questions, you’re requiring your
prospect to give you more detailed and,
in some cases, long-winded answers.
The outcome: You get the information.

* (After a spec spot is
played): What needs to be
changed in this commercial
before we get it on the air?

Here’s a way to find out
what specifics clients may
like or dislike. Once they
give you points to change,
play the new one and write
up the order!

o If I were to come here
and spend five hours next
Saturday polling typical
customers, what would
they say are the five rea-
sons they come to your
store, instead of going to
one of the competitors?

Listen . . . here come ma-
jor copy points you’ll want
to incorporate in the com-
mercial.

o If I were to go back to
the radio station and talk
with some of my associates,
and we were to come up
with a good idea, could I
meet with you again?

Here’s a non-threatening
way to ask for your next ap-
pointment.

o All of us at WZZZ want
to thank you for the oppor-
tunity to present. We’re
confident in our ability to
increase your traffic and
bottom-line profitability.
Now, the only question is
when can we begin?

At the end, it’s important
to ask for the order.

s What are four of the
newest trends in your in-
dustry? What have you
done to keep up with the
pace?

Challenge the client’s
drive to excellence.

* Where are you stronger
(and weaker) than your
competitors?

Keep this filed in your
mind for when you need to
play on the client’s emo-
tions.

¢ We all have short-, me-
dium-, and long-term goals.
Where are you today?
Where do you have to go?
And how do you plan on get-
ting there?

Here’s a good way to get
to the bottom line of your
client’s innermost thoughts.
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* At our station we have
category specialists — peo-
ple who specialize in speci-
fic industries. May I have
your permission to bring
our (industry) specialist the
next time you and I meet?
I'd really like to deepen our
level of focus.

This is a subtle way of
saying your salespeople
have depth.

e Let’s say you had 30 or
60 seconds on the phone to
tell someone who has never
been here why they should
come in. What would you
say?

This question should elicit
some more important copy
points.

* And back to the bottom
line again: Why should I
come here instead of to a
competitor?

And again, you should get
a long list of copy points.

Knowledge is power.
When you orchestrate the
sales call by asking open-
ended questions, you're re-
quiring your prospect to
give you more detailed and,
in some cases, long-winded
answers. The outcome:
You get the information.
Just ask the questions and
shut up. The first person
who speaks loses!

Irwin Pollack is President of Bos-
ton-based In-Station Sales Train-
ing. He also authors and conducts
live-assist radio sales seminars in
80 markets across the country.
Pollack can be reached at (508)
653-4000.
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IF YOU HAVEN'T YET SUBSGRIBED TO
THE NEW MONDAY MORNING REPLAY,

YOU DON'T GET IT?

reliable

LISTEN TO WHAT OUR SUBSCRIBERS
ARE SAYING!

TOM CUDDY, VP OPERATIONS, WPLJ/NEW YORK

“I can't tell you how much we look forward to Monday’s
now...coming to work and getting our care package from
Monday Morning Replay...it is a big, big help to us to find out
what the stations that we keep track of are really doing... and all at
a price that radio stations can find affordable...”

BILL RICHARDS, PD, KIIS/LOS ANGELES

“When we're looking at specific songs, | can print it out, look at
it, and do any analysis... above and beyond that is the
accuracy...this allows you to really get into any market...and it'’s
user friendly, | don’t have a lot of time to try and figure out
programs, so this is nice...”

LYNN TOLLIVER, JR., PD, WZAK/CLEVELAND

“Monday Morning Replay is one of the most innovative
programming aids that has come along in quite a while...vital for
radio in the '90s...an incredible tool to assisting you in your
day-to-day programming in the '90s...when | first got the disk, |
was up until 3:30AM!”

BILL BETTS, PD, KBPI/DENVER

“The new Monday Morning Replay computer disk is the ONLY
(trade service) that tells you ANYTHING that’s worth anything
...the Monday Morning Replay computer deal tells you
something that you can use...if you're not using it, you either
don’t have a competitor, or you're stupia!”

Now, it's time to subscribe to the new Monday Morning Replay Data Disk!

HERE S WHAT YOU GET:

24 Hour Music Monitors on dozens of top-rated stations weekly
MMR’s monitored airplay charts, the industry’s most accurate and

In-depth Music Research at a price everyone can afford
Positioning and Promotional Ideas to help you increase ratings
Artist interviews for on-air use

AND ALL STARTING AT JUST $25 MONTHLY!

NOW IS THE TIME FOR YOU TO
SUBSCRIBE!

The industry’s decision makers are subscribing to the new
Monday Morning Replay Data Disk. And, they’re using it to help
them make crucial decisions each week. The same decisions
you need to make each week!

It's time to sign up to the new MMR. The new tool that’s got the
whole industry buzzing.

Fax us at: 1-800-732-5247
Phone us at: 1-800-369-4357

Mail to us at: 28530 Orchard Lake Road
Farmington Hills, M| 48334

If you haven’t seen the new MMR Data Disk, and want a single compli-
mentary issue for review, please call us at 1-800-369-4357!

Installing the MMR Data Disk is easy! With your Install Program Disk
and Step By Step brochure, this process will take you less than 5
minutes. You do not need a modem.

SHOULD YOU HAVE QUESTIONS, NEED AN INSTALLATION DISK,
NEED A 37: DISK OR REQUIRE TECHNICAL SUPPORT, CALL OUR
CUSTOMER SERVICE LINE:

1-800-369-4357

MONDAY

||I || f

/

MMR. IT PAYS TO PLUG US IN.

MEDIABASE RESEARCH CORPORATION/MONDAY MORNING REPLAY

wawww americanradiohistory com

28530 ORCHARD LAKE ROAD

FARMINGTON HILLS, Mi (313) 737-0027
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"Sex On Wheelz'

From the album *SEXPLOSION,"
the lead track from the
Paramount Pictures release
"COOL WORLD"
Now On 46
CHR Reporters

including:

o 1T Addea!
« Breaking Out At Clubs,
Alterr:ative And College
Radio
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€ 1992 |nterscope Records

STREET TALK,

Palmer Exits Atco/EastWest Prez Post

oments before ST went to press,

Atco/EastWest announced that label

Prez Harry Palmer had resigned “in
order to pursue other opportunities in the
music industry.”

in a brief statement, Atco/EastWest CEQO

Sylvia Rhone remarked, “Harry has played a
pivotal role in making Atco/EastWest what it is
today. He has been a good friend to everyone
here and will be sorely missed. We wish him
the best of luck in his future endeavors.”

} Skiar Probe Continues ‘

ST has learned that the New York Board
Of Health may conduct its own inquiry to

; determine if there was a “breakdown in

procedure” that may have led to the death of
radio giant Rick Sklar. The NYBH may
investigate both the hospital where the death
occurred and the attending physicians, to
determine if misconduct was involved. This is
not unusual, an NYBH spokesperson said,
because “in a situation like this a physician
may have played some kind of role in a bad
outcome’

Last week the NYC Medical Examiner’s
office completed its probe into Sklar's death,
determining that “ventrilatory insufficiency
during induced general anesthesia” was to
blame. Sklar had entered the hospital last
month for the repair of a tendon in his foot. He
apparently never regained consciousness after
anesthesia.

Rumors

* Squeich those rumors about Elektra Sr. VP/
Promo Rick Alden. He's not going anywhere.

* Will CHR KXKT/Omaha flip to Unistar Coun-
try?

e ls former WZOU/Boston APD/MD Jerry
McKenna exploring record promotion and A&R op-
tions? ST hears his first interview is with Interscope.

* Wil former Q105/Tampa morning man Bo {Pat)
Reynolds join another Edens station in the West?

* When B96/Chicago late-nighter Baitazar exits
at the end of August, will he join the coasters?

* Following KZii/Lubbock MD Jeff Scott's exit
for nights at crosstown Country KLLL, will new momn-
ing man Jay Shannon — formerly PD at KFQX/Abil-
ene — pick up Scott's duties?

¢ Will Charisma Denver regional promo rep Dee
Ann Metzger relocate to Atlanta to replace Jim Dav-
enport, who recently jumped to Savage?

B

984 MONUMENT ST.. SUITE 105. PACIFIC PALISADES. CA 90272 « FAX (310) 454-5046 PHONE (310) 459-8556 |

CMA Broadcast Finalists

waiting the envelope in September . . . the
1992 CMA Broadcast Station of the Year
finalists:

® Large Market: WPOC/Baltimore, WFMS/
Indianapolis, KNIX/Phoenix, KMPS/Seattle,
WQYK/Tampa.

* Medium Market: KASE/Austin; WTCR/
Huntington, WV; WIiTL/Lansing, MI; KSSN/
Little Rock; WGKX/Memphis.

* Smail Market: WQCB/Brewer, ME; KHAK/
Cedar Rapids, 1A; KAFF/Flagstatf, AZ;
KYKX/Longview, TX; KNFM/Midiand, TX.

Winners will be notified in August and recognized
on the CMA Awards national telecast,

’ Stern’s New Line Of Work ‘

Howard Stern confirmed last Friday (7/24)
that he’'s struck a movie deal with New Line
Cinema (as previewed in ST last week) and
Permut Presentations. Appearing on the
“Tonight Show” with Jay Leno, Stern claimed
the film will be called “The Adventures Of
Fartman” and will be “filled with hookers and
lesbians — everything that makes my radio
and TV show popular.” Stern promised
“Fartman” will be “the most disgusting movie
ever made.”

On Tuesday (7/28), Stern held a 45-
minute on-air press conference to stress that it
was his decision to cancel his weekly TV
show on superstation WWOR-TV, explaining
that the station’s refusal to improve the show’s
production values was the primary reason for
the cancellation.

Incidentally, ST hears that by week’s end
the deal to bring Stern to KEGL/Dallas wili
be inked. Look for the details and the rest of
KEGL's on-air lineup to be solidified next week
as well.

Meanwhile, WABC/NY PD John Mainelli
is wondering whether Howard is “a liar or a
lackey” after crosstown Stern flagship WXRK
refused Mainelli's request to advertise on the
shockmeister’'s morning show.

Mainelli submitted his order for one live-
read spot in response to Stern’s recent on-air
boast that he’s so unafraid of the competition
that he'd be happy to tout rival morning
shows. But when Mainelli requested a
Thursday spot promoting WABC'’s Curtis &
Lisa Sliwa, he was rejected by WXRK GM
Tom Chiusano, who allegedly told him Stern
had no authority to make the offer. (Chiusano

didn’t return ST's calls.) Continued on Page 20

Pollack Media Group
Welcomes

THE BLITZ

COLUMBUS, OH
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the first single from

From the new album Change Everything iszisus2
Produced by Gil Norton ® Management: John Reid for JPR management

#3 MOST ADDED CHR 71/62!
AOR BREAKER

WENZ 7-6 WAAL add KKYK add KZ93 add
96STO 16 FUN107 add WHHY add WIOG add 26
Q105 deb 26 Y102 add WRVQ add KKHT add
WKRZ deb 25 98PXY add K92 add WVKS add
KSND deb 26 WPST add WPXR add K107 add
KLUC deb 28 WBBAQ add CK105 add WHOT add
KISR deb 38  WMXF add WIXX add KZZU add
KLYV deb 35 WRHT add KJ103 add KNIN add 35
Q102 add 32 WAPE add KQKQ add WKFR add 35
KDWB add WQUT add WMGV add 30 KTRS add 34
KWOD add Ty
o7 1@ ...And Many More!
\RECORDS © 1992 A&M Records, Inc. All rights reserved.

STREET TALK.

Continued from Page 18

Mainelii says he's determined to make
WXRK carry the spot, which says, in part,
“There’s actually more entertaining and
interesting news stories on [Curtis and Lisa’s
show] than on any other New York station,
including this one.”

} It’s Cheyenne Time Again {

KFBQ/Cheyenne update: The CHR has
fired MD/night rocker Dave Collins. However,
owner Harry Buck told ST the dismissal had
nothing to do with the recent controversy
regarding the station’s relationship with
Platinum Music.

instead, Buck said Collins was turfed
because he took an unauthorized concert trip
to Denver to see Hammer on July 20. Buck
noted that Collins was in the midst of a one-
year probation stemming from a previously
unauthorized concert trip in March.

“Harry told me | was fired because | went
to the Hammer concert without his
permission,” Collins confirmed to ST, adding,
“[PD] Larry Proeitti gave me permission, but
Harry said Larry wasn't authorized to do so.”

Regardless, Collins — noting that he
provided his own transportation for the
concerts — feels he was “wrongfully fired.”
ST hears he's seeking legal recourse through
an attorney and the local labor board.

Former WTWR/Toledo PD Duane
Shannon has replaced Collins as MD.

Word out of San Diego is that Strategic
Radio Research Prez Kurt Hanson is

Rumbles

s KJJO/Minneapolis OM/PD Tony Powers exits
the New Rock outlet. APD/MD Mike Stapleford be-
comes interim PD.

* WYMG/Springfield, IL GM Rex Hansen re-
signs. He's heading to Springtieid, MO, where he'll
rejoin Midwest Families and help start up a new sta-
tion.

» KFAVISt. Louis APD Myles Long joins new
WZZU/Raleigh PD Chris Ling in morning drive at the
Classic Rocker. Format change rumors at 'ZZU re-
fuse to die.

* KEYV/Las Vegas promotes PD George
Thomas to OM and MD Jackie Selby to PD/MD.

* WMJX/Boston elevates Mark Laurence to
MD. He succeeds 10-year vet Nancy Quill, who
continues as APD/middayer.

¢ CHR KRGY/McAllen-Brownsville fiips to AC.

* KILO/Colorado Springs ups Catherine
Swendson to MD/evenings, replacing Steve Fratt.

¢ Former WAQQ/Charlotte OM Vic Del Giorno
becomes Affiliate Mgr. at L.A.-based Entertainment
Radio Networks. Also joining ERN is Lou Lunden,
who will handie Nashville interviews for the net’s five
Country shows. Lunden replaces Diane Justice, who
returns to medical school.

* KCHHIChico, CA ups MD Kara Franklyn to
PD.

Coming this Fall!

Joe Kelly’s

Production
Tracks ™

Budget for it!

WWW-americanradiohistornscom

thisclose to landing the market as the first
showcase for his new “AccuRatings” service,
with several of SD’s top billers about to be
inked. Stay tuned.

Precious nanoseconds prior to presstime,
ST learned that MCA is planning to sue former
Atlanta-based VP/Promo Michael Steele —
now ERG’s VP/Promo, based in NY — for
breach of agreement to repay $10,000 in
moving expenses.

Steele told ST: “it's unfortunate that after
nine years of devotion to MCA, a muiti-million
dollar company is going to sue me for a mere
$10,000.” No comment from MCA.

Although ST could not obtain confirmation
at presstime, all indications were that Album
Network’s Lex Staley would abandon the
tipsheet to reclaim the PD job at WFYV/
Jacksonville. Neither Staley nor 'FYV GM
Mark Schwartz returned ST's calls.

Elsewhere in the Sunshine State . . . WDIZ/
Orlando GM Tom Owens toid ST the AOR's
PD gig is w-i-d-e open in the wake of Neal
Mirsky's exit. Mirsky ieft the Shamrock
Communications AOR last week after nearly
two and a half years in the PD chair.

And . . . despite intense rumors to the
contrary, WYNF/Tampa PD Charlie Logan
was not fired last week. He remains in place at
the CBS AOR.

KSOL (Wild 107)ISF PD Bob Mitchell
resigns — amicably — citing dem ole
philosophical differences. United VP/Prog. Bill
Parris will assist VP/GM Scott Fey with the
PD search.

Names already echoing in the Wild
hallways include {drum roll, please . . .) WHYT/
Detroit PD Rick Gillette, former Hot 97.7/San
Jose PD Ken Richards, FM102/Sacramento
PD Dr. Dave Ferguson, former WCKZ/
Charlotte PD Mark Shands, Hot 97/NY APD/
MD Kevin McCabe, and former WJLQ/
Pensacola PD Barry Richards.

ST hears New World Communications
Prez/consultant Jerry Clifton will be huddling
with Mitchell to help him get a new gig.
Meanwhite, NW’s Clitf Berkowitz is hanging
out at KSOL to assist interim MD Tony Valera
with the programming on a temporary basis.

Florida Flurry

} More Mercurial Rumors ‘

Mere months after surviving a flurry of
speculation that Liberty Prez Jimmy Bowen
soon would arrive as label chief, Mercury/
Nashville staffers have been wading through
fresh rumors about a new M/N boss. Now,
barring any contractual snafus, it appears all
but certain that Uni Distribution VP/Audio

Continued on Page 22

Rock Radio Exclusively

PRODUCT OF JKPT, INC

414/632-8610 » 414/632.5527 fax
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swing_, .

sister

the swing

that Never |

#3 MOST
ADDED AC!
23/23

1/4 OF
PANEL
CLOSED
OUT-OF-
THE-BOX!

goes out of

style

am i the same girl

the new single
from the long-awaited
new album

Get In Touch With Yourself

#314 512 241-2/4

Swing Out Sister.
Following up two #1
and two Top 10 A/C hits

along with platinum sales.

e &

a PolyGram company

© 1992 PolyGram Records, Inc

 STREET TALK.

RS

Continued from Page 20

Distribution Luke Lewis soon will head
Mercury.

Though sources inside Mercury say
nobody’s heard nothin’ from parent PolyGram/
NY, those supposedly in the know are saying
present VP/GM Paul Lucks will be offered
another post in Nashville — possibly heading
up the office’s business affairs/finance
department.

By the way, in the six months between
rumors — which also encompassed a move to
new HQ — the undaunted Mercury staffers
have managed to sell 3 million Billy Ray Cyrus
albums and notch Top 10 records for four
new acts.

What's up, if anything, at Easy Country
KKBQ/Houston? Any truth to market rumors
that Gannett's considering changes following a
soft book? Gannett honcho Jay Cook denies
serious discussions are taking place.

Could the arrival of new PD Tony Fields
from WKKV/Milwaukee spell the end for the
“Quiet Storm” NAC format of KACEIL.A.? Wil
the station move back toward mainstream
Urban? The hiring of 'KKV MD/afternoon driver
David Michaels as KACE's APD/MD adds
more fuel to the fires.

KVRY/Phoenix PD Stef Rybak resigns to
set up his own business. His services will
include program consulting, air talent critiques,
and motivational talks. His first client is . . .
KVRY.

KHMX/Houston PD (and Nationwide Nat’|
PD) Guy Zapolean is assisting KVRY GM
Wayne Walker in finding a new PD.

Rumbles, Pt. lI

e San Diego Metro Traftic's Linda Welby will
co-host mornings at KQKQ/Omaha. She replaces
MD Liz Adams, who shifts to overnights. KQKQ night
rocker Michael Steete picks up the MD duties.

® Former Y95/Phoenix and WDKX/Rochester
Promotion Dir. Renie Hale joins KJMZIDallas in a
similar post.

« PRO-FM/Providence weekender Jeft Webster
segues to middays at WTIC+M/Hartford.

¢ KFXZiLafayette, LA Production Mgr. Frank
Tray adds APD duties.

* WJLQ/Pensacola morning man Terry Young
exits.

* Roxanne McVay splits from middays at Urban
WJFXIFt. Wayne. Look for her to resurface in the
market soon.

¢ After seven years, WEBE/Bridgeport, CT mor-
ning man Peter Bush exits.

* Former WYKS/Gainesvile MD/afternooner
Jim Fox snags weekends at XL106.7/Orlando.

*» KFQX/Abilene's Chris Kelly adds interim MD
duties.

* WQGN/Groton, CT Promotion Dir. Dave Rob-
erts exits.

SHE WAS THE ONLY

BRITISH DEBUT ARTIST
WITH 4 TOP TEN SINGLES.

¥ e

PolyGram Label Group

wwww-americanradiohistors~com

Vv

A Matter Of Degrees

he magnetic personali- B

ties 'n’ travelin’ men W :

at Savage/BMG tripped off 8 ad .%1-,_
up any competition for Promo a cd hAlt
Item O’ The Week honors by | » A
giving selected programmers a \
new (musical) sense of direc- ey
tion in the form of destination-
anywhere compasses that'd been custom-imprinted with a
2 Lost Sons logo (as well as copies of the UK group's ‘']

I Can’t Wait"’ EP). |
KROQIL.A. PD Kevin Weatherly called
the ST “fun-fone” to say that his conversations
with crosstown KIIS night slammer Hollywood
Hamilton “were friendly and personal, not of a

professional nature.”

Word out of the Motor City is that
Alliance has informed the WDFX staff of a
mid-August takeover and that it looks to keep
the format CHR. Supposedly, personal
interviews have taken place with employees. Is
consultant Harry Valentine involved?

Veteran PD/morning man Pat Still, who
had agreed to take afternoon drive at Bay Area
FM-FM combo KDBK & KDBQ, has done an
about-face and opted for mornings at Country
KRAK-FM/Sacramento. Still has been filling in
at KRAK since exiting mornings at crosstown
CHR KWOD.

Incidentally, KDBK & KDBQ has dropped
the “Double 99" handle and is going with
“98.9.”

Full-Service AC WOOD (AM)/Grand
Rapids pulled something of a coup Monday
(7/27) when it scored a live! interview with
President Bush, who phoned morning man
Gary Allen from Air Force 1. The pair
discussed a number of topics during the 10-
minute chat, including nationwide talk host
Rush Limbaugh, whom Bush described as a
“very sound man” with “good, strong
conservative principles.”

Still Making News

Continued on Page 24
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On August 24,

Radios Across America
Will Be Tuned To

One Event

Bl

Celebrating Bobby Brown's
First Album In Four Years
Featuring Bobby Brown,
Celebrity Friends And
Special Guest Host

The First National Radio Broadzast
From A DEC Source!

Direct From The Backdraft Attraction
At Universal Studios Hollywood
Monday, August 24, 1992

7:30 - 9 p.m. Pacific Time,

10:30 - Midnight Eastern Time

Hear The National Debut

Of His New Album BOBBY
(Including The Current Smash
“Humpin’ Around”)

Hitting The Streets August 25

0ffer Your Listeners A Chance

To Call And Speak To Bobby Himself
And Win A Copy Of His Album

And Other Prizes

Contact Your Entertainment Radio

Networks Representative Now!
(310) 456-7879

Sponsored By MCA Records, Technics,
And Universal Studios Hollywood

© 1992 B(A Recards, Inc
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JUMMER |
ALMOST

OVER,

PRITY SMYTH

"SOMETIMES LOVE JUST AIN'T ENOUGH"

WITH DON HENLEY

CHR BREAKER )
Most Added CHR 153/38!

AC Chart:€0)-®
AOR Tracks: -

JODECH

TING HOTTER?

“COME AND TALA TO ME”

CHR Chart:
P30HART
m Stress Rotation!
M

ELTON JOHN

"THE ONE”
CHR Chart: @ - m

P1cHarT €%

o35 JORDAN

“YOU DON'T HAVE TO REMIND ME"
AOR Tracks: @ - @

MCA.

STREET TALK-

Continued from Page 22

Does AC WWLYV (Love 94.5)/Orlando’s
pending calls change to WCFB herald a format
flip at the Root Communications outlet? OM
Steve Kelly says the station is considering
“several options.”

Rumors out of the Philly area say
suburban Religious/Foreign Language outlet
WIBF, which is in the process of being sold,
will flip to New Rock once the sale is
complete.

CBS Radio has postponed the debut of
the syndicated Gil Gross Show one week to
August 24, A CBS spokeswoman said the
delay was prompted by concemn that affiliates
would have to preempt the show in its debut
week to provide live coverage of the
Republican National Convention, which is set
for the week of August 17.

As part of a restructuring at DeMann
Entertalnment (see Page 3), management
staffers Burt Steln and Sherry Marsh will exit.
DeMann will no longer represent the
managament interests of the Divinyls or the
Smithereens. Expect Stein to set up shop
elsewhere and handle management for these
acts plus Deborah Allen.

As ST hit the presses the Elvls Duran-to-
KBEC/KC deal had stik not been
consummated. it'll probably be a done deed
by week’s end.

More than two dozen L.A.-area stations
from all formats joined together Wednesday
(7/29) for a simultaneous airing of “Stand And
Be Proud” by Voice Of The City, the group
consisting of 1800 church choir members
from South Central L.A. All proceeds from the
sales and publishing of the Scotti Bros.
release will benefit the “Rebuild L.A. Fund.”

Raging rumors about film producer Arnon
Milchan (“JFK” and “Pretty Woman") entering
the music biz with his own label, Regency

Hmrds

"H'hyin B tli*JNa.l'l Prome.. Phil: Gom'a
mmaahbﬂ ﬁmﬂlﬂlﬂ a8 VPPoms, ;
- 'FWWEDMWIFMIMWNMWnHIHm
Eauqu a8 Dir.West Coast Pramo. :
S Glnﬂcrmhcaimphﬁhﬂ axits. T%'ﬁlﬂ-
: {:ﬁsclm-mmdmﬂ Katy Farrall, raplaces Hart, De
trolt kocal rep Debhils Mason refocates to Cleveland,
Farrall and Mason will split responsibilities for the De-
troit and Clevetand merkets,
= Charlsma Philly prome rep Brian Corona joina
Mercury for WY local promo dufies. He replaces
Tommy Mappl, who becomes Natl Mor. /Crossover
Promo. Chansma Baltmore/Washington rep Larry
Van Druff picks up Corana's termitory.
* Foarmes - EMI Nafl Promo  Coordinator/East
Coast Lida Ga!ka lands a similar post at Reprise in
- LA
* ERG New Rock pmma assnstant Joff Bardin
becomes the labelsnewcmcago promo rep. He'llla
" 'so cover Minneapolis. .
* IRS hires AIM Hmmilng staffer Gabe
- Fleramosco as Southeas! Regianal Promo Mar., to
. be based in-Attanta. and ups Natl Proma Assoc.
" Mare Jeffries to Assoc. D /MNalll Sacornidary Promo.’

wiaany americanradiahistdns cam

*WQXi & WSTR/Atlanta promote 23-year veteran Mark
Kanov to Station Mgr.
eHoward Stern begins mornings on KLSX/L.A..

v

oDon Berns upped to CFNY/Toronto PD.
oAfter aimast 20 years at WLS/Chicago, Larry Lujack
announces his plans to hang up the headphones.

4

eBruce Bird named Exec. VP/GM of Broadwak
Entertainment.

oErica Farber clevated to VP/Promotional Sales Development
for the McGavren Guild Radio rep firm.

oDennis Constantine upped to KADE & KBCO/Denver OM.

oLon Helon promoted to KHJALA. PD.

v

oMark Driscoll named KMDE/Sacramenta PD.
i eDonnie Simpson joins WKYS Waehinglon for afernoons,
i olLiz Kiley hired for nights at WPGC/Washinglon.

*“‘*‘*‘*”*‘* B ‘&?4
e

Records. The joint venture between Milchan
and Elektra could be completed within the
next couple of weeks. Longtime Linda
Ronstadt producer Peter Asher is rumored to
be the choice to head the label's creative and
A&R departments.

o L WL A T M LT

L e WL LS

R ]

Nearly two years after a helicopter crash
killed Stevie Ray Vaughan, the copter charter
company has been sued for negligence.

Filed on behalf of Vaughan's mother
(Martha) and brother ( guitarist Jimmie
Vaughan), the lawsuit claims Omniflight
Helicopters Inc. “knew, or should have
known, that poor visibility precluded safe flying
conditions.”

Vaughan and four others were killed
August 27, 1990, following an outdoor
concert.

Congrats to MCA for setting a record for
first-week Urban adds with Bobby Brown this
week — a whopping 97% (84 adds)!

Our best to RAB Exec. VP/Mktg. Judy
Carlough, who slipped and fell while at the
dry-cleaners and suffered a concussion and
other injuries. She’s on the mend.

} Detroit Wheelz <

Hot promo prank o' the week goes to
Interscope’s Billy Brill, who placed an ad in
the Detroit Free Press reading: “If you like
‘Sex On Wheelz’ call Rick at 871-3030.” The
Rick in question was, of course, WHYT PD
Rick Gillette, who was besieged with
hundreds of calls. Crosstown WLLZ was
mercifully spared.
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They shot up the charts with “Hard To Handle.”
Lit up the phones with “She Talks To Angels.”
Woke up listeners with “Jealous Again.”
And did it again with “Remedy.”

The band that put rock & roll back in the Top 40. Track Chart @ ’
“Thorn In My Pride” the single BREAKER ]

From the platinum-plus album that debuted at No. 1 on the Billboard Top 200 The Southern Harmony And Musical Companion

Produced by The Black Crowes and George Drakoulias

&Y
EXCLUSIVE ROTATION ON MTV . FIRST LEG OF U.S. TOUR SOLD OUT
A Nagh’ E ANGELUS

©1992 Def American Recordings, Inc. My angels, my devils

- Wwww.americanradiohistorv.com
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12+ SPRING ‘92 ARBITRON RESULTS

Houston-
Galveston

Wi '92 Sp '92
KILT-FM (Ctry) 8.7 8.1
KIKK-FM (Ctry) 71 7.5
KLOL (AOR) 5.8 6.8
KRBE-A/F (CHR) 4.7 5.2
KODA (AC) 4.7 5.0
KMJQ (UC) 3.8 4.7
KBXX (CHR) 4.7 4.6
KHMX (AC) 4.9 4.6
KQUE (Nost) 4.6 4.1
KTRH (News) 4.8 4.1
KLDE (Gold) 38 4.0
KHYS (UC) . 3.4 3.6
KPRC (N/T) 2.2 3.6
KZFX (CR) 3.3 3.2
KLTR (AC) 3.5 2.7
KKBQ-A/F (Ctry) 2.7 2.3
KSEV (N/T) 15 20
KQQK (Span) 1.9 1.9
KXYZ (Span) 1.2 1.7
KLAT (Span) 15 1.4
KEYH (Span) 1.8 1.1

Tampa-
St. Petersburg-
Clearwater

wi'92  Sp’9z
WQYKFM (Ciry) 123 11.9

WWRM (AC) 84 7.7
WFLA (N/T) 78 7.4
WXTB (AOR) 56 6.9
WUSA (AC) 63 64
WMTX-AIF (AC) 62 59
WDUV (B/EZ) 45 54
WHPT (AC) 48 50
WFLZ (CHR) 63 49

WGUL-A/F (BBnd) 4.2 45
WRBQ-FM (CHR) 41 4.3

WYNF (AOR) 5.2 3.9
WYUU (Gold) 3.4 3.6
WRBQ (UC) 1.5 1.7
WLVU-FM (Nost) 1.5 1.6
WSUN (Ctry) 2.0 1.4

Cleveland

Wi '92 Sp '92
WGAR (Ctry) 8.3 9.6
WMMS (AOR) 7.7 8.6
WDOK (AC) 7.7 7.4
WLTF (AC) 6.7 7.2
WMJI (Gold) 6.4 7.2
WZAK (UC) 6.3 6.7
WQAL (AC) 55 57
WRMR (B/EZ) 59 5.3
WJMO-FM (CHR) 3.9 4.7
WNCX (CR) 4.6 4.0
WWWE (N/T) 4.9 3.7
WKNR (Sports) 1.6 2.6
WENZ (CHR)* 2.5 2.5
WNWYV (NAC) 2.9 2.5
WCLYV (Clas) 2.6 2.2
WJMO (UC) 2.3 2.1
WERE (N/T) 2.5 2.0
WABQ (Rel) 1.2 1.5
WHK (N/T) 1.5 1.0

* Began rating period as WPHR

e e
3 S e

Miami-
Ft. Lauderdale-
Hollywood

wi ‘92 Sp ‘92
WEDR (UC) 69 57
WLYF (AC) 66 55
WPOW (CHR) 59 55
WHQT (CHR)* 43 50
WIOD (NT) 39 49
WKIS (Ctry) 40 48
WAQI (Span) 49 47
WRTO (Span) 28 46
WFLC (AC) 42 42
WQBA (Span) 33 35
WJQY (AC) 32 33
WHYI (AC) 38 3.1
WMRZ (Gold) 21 29
WMXJ (Gold) 24 29
WSHE (AOR) 38 29
WZTA (CR) 29 29
WLVE (NAC) 31 28
WTMI (Clas) 27 27
WXDJ (Span) 31 23
WINZ (News) 25 22

WCMQ-FM (Span) 2.0 1.8
WQBA-FM (Span) 1.7 1.8

WAXY (Gold) 1.9 1.6
WWFE (Span) 1.4 1.5
WCMQ (Span) 9 1.1
WFTL (N/T) 1.0 1.1

*Went Black AC in mid-book

e R R R e e

Denver-Boulder
wi '92 Sp '92
KYGO-FM (Ctry) 8.5 9.6
KOA (Talk) 8.8 8.6
KOSI (AC) 6.4 7.8
KBPI (AOR) 6.0 6.3

KXKL-AJF (Gold) 6.4 6.3
KBCO-A/F (AOR) 6.2 6.2

KQKS (CHR) 58 5.7
KMJI (AC) 4.5 5.0
KHOW-AJF (AC) 5.0 4.5
KRXY-AJF (AC) 2.2 41
KRFX (CR) 40 38
KAZY (AOR) 4.1 3.0
KHIH (NAC) 2.4 29
KEZW (BBnd) 3.3 2.4
KVOD (Clas) 23 24
KYGO (Ctry) 19 22
KYBG-A/F (B/EZ) 2.4 2.1
KRZN (Nost) 18 20
KTCL (NR) 2.3 1.6
KDHT (Ctry) 1.2 1.1
EV%H?E‘T* xxxxxxx e

Format Legend

AC-Adult Contemporary, AOR-Al-
bum Oriented Rock, BBnd-Big
Band, B/EZ-Beautiful/Easy Listen-
ing, CC-Contemporary Christian,
CHR-Contemporary Hit Radio, Clas-
Classical, CR-Classic Rock, Ctry-
Country, Gold-Oldies, Jazz-Jazz,
Misc-Miscellaneous, NR-New Rock,
N/T-News/Talk, Reil-Religious,
Span-Spanish, Sports-Sports, Talk-
Talk, UC-Urban Contemporary.

Atlanta

Wi '92 Sp '92

WVEE (UC) 124 134
WKHXFM (Ctry) 62 8.0
WSB-FM (AC) 86 7.8
WPCH (AC) 70 66
WKLS (AOR) 61 6.4
WYAUWYAY (Ctry) 6.7 58
WGST (N/T) 45 57
WSB (Talk) 63 57
WSTR (CHR) 42 49
WAPW (CHR) 63 4.6
W2ZGC (CR) 42 43
WFOX (Gold) 46 4.2
WALR (UC) 36 39
WAOK (Rel) 26 24
WCNN (News) 15 1.2
waxt (Nost) 17 10

Portland

Wi '92 Sp '92

KEX (AC) 8.0 107
KUPL-FM (Ctry) 92 88
KKRZ (CHR) 77 84
KUFO (AOR) 45 67
KXL (N/T) 85 6.4
KKSN-FM (Gold) 51 6.0
KKCW (AC) 58 58
KGWIKINK

(AOR/NAC) 55 55
KWJJFM (Ciry) 51 5.1
KKSN (Gold) 38 44
KGON (AOR) 59 33
KXL-FM (AC) 35 33
KXYQ (AC) 36 30
KMXI (Gold) 1.3 17
KWJJ (Ctry) 16 1.6
KFXX (Sports) 1.0 11
KPDQ-FM (Rel) 156 1.1

Milwaukee-
Racine

wi '92 Sp '92
WTMJ (N/T) 10.9 11.7
WMIL (Ctry) 8.4 7.9
WKLH (CR) 6.3 6.9
WOKY (BBnd) 59 6.7
WLZR-FM (AOR) 6.1 6.2
WLUM (CHR) 6.4 6.1
WKTI (AC) 5.8 56
WKKV-A/F (UC) 4.7 5.0
WMYX (AC)<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>