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shape the next stage of
successful stations.
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survey of radio station salaries,
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widely by market.
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' Commission Chops Ownership Limits

New plan likely fo pass muster on Capitol Hill; big-market ceiling
at two stations on each band; Arbitron debate still up in air

The FCC was poised to ap-
prove a revised radio ownership
plan that would significantly
tighten the limits put forth in
March, according to informa-
tion received at R&R presstime
Tuesday night (8/4). The new
rules will apparently include
the 25% local audience cap op-
posed by the radio industry.

While discussions continued,
senior agency officials said the
final plan will likely include the
following:

+ An 18AM/18FM rational
limit (up from the current 12/
12) that could jump to 20/20
sometime in the next few years.
That’s significantly below the
originally proposed 30/30 limit,
which drew fire from congres-
sional critics and minority
broadcasters.

e Licensees would be permit-
ted to invest in three additional
stations per band, as long as
those properties are controlled
by either a small business or
minority entrepreneur.

The definition of “small busi-
ness” had not been resclved at
R&R presstime.

* In markets with 15 ¢r more
radio stations, a single licensee
would be able to own two AM
and two FM properties. In mar-
kets with fewer than 15 stations,

\
.\ ®

Lowered Limits

@ Origlinal 30/30 limit
down to 18/18

® Limit could rise
to 20/20

® Minority/small
operator could own
three more per band

®25% cap likely to stay

a licensee would be allowed
three stations, no more than two
of which may be in a single
band.

The March proposal included
sliding-scale local limits that
would have permitted a licen-
see to own up to six stations
(three AM/three FM) in the
largest markets.

« Arbitron data will not be us-
ed to determine the number of
stations in a market. How mar-
ket size will be measured was
not clear at R&R presstime.

» Station combinations in ex-
cess of one AM and one FM will
be subject to a 25% combined
12+ audience share cap. How-
ever, it is not clear how that rule
would be implemented.

How Does Radio Compare?

More than two hours
time spent per day

: ~ Men Women
Radio 53% 52%
Newspapers 6% 4%
CDs 1% 13%
Tapes 16% 21%
Records 5% 6%

Source: Paragon Research

House Of Representatives
Passes Anti-Indecency Bill

Dingell calls Byrd bill unconstitutional

The House of Representatives
approved a measure Tuesday
(8/4) that would limit indecent
programming to a midnight-
6am “safe harbor.” The legisla-
tion, which has already won
Senate approval, now moves to
the White House for considera-
tion by President Bush.

The FCC currently recog-
nizes an 8pm-6am safe harbor,
during which broadcasters may
air allegedly indecent material

Multibook Average

In one scenario, the Commis-
sion would require licensees to
prove that a proposed combo
doesn’t exceed the 25% cap. Al-
ternatively, the FCC may de-
cide not to consider ratings un-
less it receives a petition to
deny, based on charges the
combined properties would ex-
ceed the cap. In those cases, the
applicant would have to make a
convincing case that the propos-
ed combination is in the public
interest.

OWNERSHIP CAPS/See Page 30

14 San Diego
Stations Go For
AccuRatings

Fourteen San Diego radio sta-
tions — including four that can-
celled their Arbitron service in
January — have signed on with
Strategic Radio Research’s Ac-
cuRatings service.

The stations are: KFMB-AM
& FM, KPOP & KGB, KKLQ-
AM & FM, KIFM, KSDO &
KCLX, KCBQ-AM & FM,
XHRM, and North San Diego
County stations KIOZ and
KKOS. The stations that allow-
ed their Arbitron contracts to
lapse were the KFMB combo
and KPOP & KGB. All the other
stations except KKOS remain
Arbitron clients.

SRR’s Kurt Hanson noted,
“We're going to double Arbi-
tron’s sample sizes right off and
eventually quadruple them. San
Diego broadcasters want stable
radio ratings and that’s what
we're here for.”

Hanson said he expects to col-
lect 5000 phone interviews dur-
ing the first quarter, which be-
gins next week. Weekly results
will be faxed to stations, and a
book containing more detailed
figures will be available at the
end of the quarter.

ACCURATINGS/See Page 30

Format Performance Review

without the risk of being fined
by the agency.

NAB officials could not be
reached for comment. How-
ever, the group has previously
predicted that if the measure,
proposed by Sen. Robert Byrd
(D-WV), becomes law it will
quickly be overturned by the
courts.

That optimism is based on re-
cent judicial historv, including a
federal appeals court’s 1988 re-
jection of an identical FCC safe
harbor. In that case, the court
ruled that limiting indecent pro-
gramming to the post-midnight
period made such material too
inaccessible to adults.

INDECENCY BILL/See Page 30

Two Consultants
VForm ‘Alliance’

.9 £ f | i)
(I-r) Dwight Douglas, Mike McVay,
Kent Burkhart

Two major radio consultan-
cies, Burkhart/Douglas & Asso-
ciates and McVay Media, will
take advantage of the new FCC
duopoly and LMA rules by join-
ing forces, where appropriate.

“This type of a corporate as-
sociation/alliance is not foreign
to other businesses, but it’s new
to radio,” said Mike McVay.

ALLIANCE/See Page 30

Box Speaks Up
'0On Political Ads

he government's clarifi-

cation-and r2finement of

political advertising rules '
earlier this year braught little joy
to broadcasters.

Last week, EZ Communica- |
tions President Alen Box asked
the Federal Electicns Commis-
slon to approve a plan to assign
part of his commer:ial inventory
to federal candidates free or at
deeply discountec rates. Box
said his only motivation for the
proposal is to avold legal |
hassies when Jetermining
rates. The measue is on the
FEC’s agenda this week {8/6)
and a reply is expected soon.

Full interview with Box
on Page 8.

Page 28
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NAB Details
Radio Salaries

The average base salary for a ra-
dio general manager is $56,458
while a program director gets an
average base of $32,953, according
to the results of a new NAB survey.

The trade group’s 1992 Radio
Employee Compensation and
Fringe Benefits Report is based on
data collected from 1430 stations.

'R&R Sets
Pay Survey

&R, in conjunction with the
Raccounting firm Mliler, Kap-
lan, Arase & Co., has com-
missioned a comprehensive radio
industry salary survey. More than
1700 radio stations in all formats
and market sizes have been sent
questionnaires regarding salary in-
formation about every position from
GM to receptionist.

The confidential responses are
due back to Miller, Kapian, Arase &
Co. by August 14, and the tabu-
lated results will appear in the Sep-
tember 11 issue of R&R.

Because of the low response rate,
the group cautions that ‘‘care
should be taken when interpreting
the data.”

Among the report’s findings:

» GMs at the largest stations
(those billing at least $8 million)
have an average salary of $168,926
and receive a median bonus of
$27,848. PDs at these stations are
paid an average $111,295 base and
receive an average bonus of
$10,987.

At the opposite end of the scale,
GMs at stations with revenue un-

SALARY SURVEY/See Page 30

Hiatt Rejoins
KLTR/Houston

Former Vision i
Communications
President John
Hiatt has been in-
stalled as VP/
GM of KLTR/
Houston. He re-
places Tom Hay-
mond, who exited 4

the CBS AC. &
“We’ve started ‘

making some mi-

nor changes and Hiatt

we’ll put a plan of action into play
within the next two weeks,” Hiatt
told R&R. “I'm in the process of di-
vesting my interests in Vision so I
can devote all my time to KLTR.

“I put KLTR on the air [in
March 1984] and we had a great
deal of success. Some of my [1984]
staff is still here, so it was very
comfortable walking back into the
station.”

Hiatt continued, “We were a six-
share [12-+] station when I left and
it’s now in the 2.7-3.0 range. The
market’s become very fragmented
and we probably won't get six
shares, but I think we’re going to
win again.”

Hiatt previously was GM of
KCHL & KMMX/San Antonio and
GSM of KTXQ/Dallas.

1991 Local National Total
JANUARY =3.6% —-9.6% ~49%
FEBRUARY -7.3% +0.9% -5.7%
MARCH -3 9% +6:5% - ~6.3%
APRIL +5.2% -0.6% +3.7%
MAY =~3.1% —2.3% =2.9%
JUNE —7.2% -2.3% —6.0%
1st Half '91 ~4.5% -1.1% ~3.7%
1992

JANUARY - +0.7% —-3.3% -=0.1%
FEBRUARY +4.0% -17.1% -0.6%
MARCH +4.6% ~14.6% FLAT
APRIL +6.0% -8.0% +3.0%
MAY +1.0% ~8.0% ~1.0%
JUNE +6.0% —-10.0% +2.0%
1st Half '92 +3.0% ~9.0% FLAT

Source: RAB, based on data frorr Miller, Kaplan, Arase & Co.
and Hungerford, Aldrin, Nichols & Carter.

Revenues Flat

In First Half;

Local Sales Up In All Regions

During the first half of 1992, total
radio advertising revenues were
flat compared to 1991 levels, ac-
cording to the RAB. A 3% gain in
local revenues was offset by a 9%
drop in national spot sales.

Local sales were up in all regions
of the country for the six-month
period, although the gain was a
mere 1% in the East. The strongest
growth was in the Southwest,
where a 9% increase was regis-
tered. The Southeast and West both
saw local sales grow 4%, while the
Midwest experienced a 3% rise.

National spot sales were down in
all regions. The worst showings
were in the West, down 16%, and
Southwest, off 14% . National busi-
ness was lower by 7% in the East,
4% in the Midwest, and 3% in the
Southeast. Network revenues
(which are not tallied in RAB’s
total radio revenues) also suffered,
dropping 13% for the first half of
'92

“While the slip in radio revenues
continues to be of some concern to
this industry, the consistent
strength of radio’s performance on

Andrews GM
At KBER/SLC

Former KBER/Salt Lake City
GSM Susan Andrews has returned
to the station as GM. She succeeds
Doug Ottosen, who exited the De-
vine Media AOR.

“Even when the station was
poorly programmed, at least it was
visible and promoted properly. I
think we needed to bring back
some of that promotional excite-
ment,” remarked station owner
Chris Devine. ‘‘She has a tremen-
dous appreciation for the format.”

Andrews worked at KBER for
five years before taking a sales po-
sition at crosstown KCPX last
year.

the local level more than balances
the revenue picture,” said RAB
President Gary Fries. He was par-
ticularly pleased with June’s gain
in local revenues — a record 6% —
calling it “some of the best news to
come our way in a long time.”

While local sales were up 6% for
June, national spot sales were
down 10%, reducing radio’s total
revenue gain to 2% for the month.
June revenues were off 13% for ra-
dio networks.

RAB computes its figures from
data supplied by the accounting
firms of Hungerford, Aldrin,
Nichols & Carter and Miller, Kap-
lan, Arase & Co. Network figures
are supplied by the Radio Network
Association.

Robbins OM
At KMZZ & KRXX

WAQX/Syra-
cuse PD Jon
Robbins has ac-
cepted the OM po-
sition at Enter-
com Z-Rock/AOR
combo KMZZ &
KRXX/Minneap-
olis. The job’s
been open since
KRXX switched
from Classic
Rock in January.

“It was time for me to move on to
bigger challenges, so when Enter-
com approached me with this op-
portunity, I had to jump on it,”
Robbins remarked. “KRXX repre-
sents a new breed of exciting rock
radio, and the Twin Cities is simply
ane of the best markets in the coun-

Robbins

A 17-year broadcasting vet, Rob-
bins joined WAQX last September
following a three-year stint as PD
at KGON/Portland. His resume al-
so includes programming stops at
KISW/Seattle and KEZE/Spokane.
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MORE COUNTRY KILLERS

Lon Helton spotlights the spring success of
WIL/St. Louis and WDSY-AM & FM/
Pittsburgh.
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Walker Denies Sexual Harassment Claims

WMKT & WKHQ/Charlevoix, MI owner Charles
Walker has denied sexually harassing three former em-
ployees, as the women charged in a recent lawsuit (R&R

7/3).

“Defendants deny that defen-
dant Charles Walker intentionally
touched any of the plaintiffs in an
overt sexual manner,” Walker’s
attorneys said in a formal response
filed on behalf of Walker, his wife,
and their corporations.

In the filing with the Charlevoix
County District Court, Walker ad-
mitted he may have used the words
“baby” or ‘“darling” in conversa-
tions with Kristina Anderson, but
denied her other allegations. She
claimed her ex-boss patted her
stomach while she was pregnant
and told her that she would make
love with him ¢‘just to see what it is
like to make love to a black man.”
All three plaintiffs are white.

Walker said he may have used
the word ‘darling” with Paula
Bradley, but denied her other alle-
gations. She claimed he “cornered”
her in an unlit room and tried to
persuade her to come to his hotel
room.

Walker admitted he had compli-
mented Sheila Mcllhargie on her
attire, but noted he occasionally
did so with other employees, both
male and female. He also admitted
phoning her at home on two occa-
sions, but the court filing said

nothing about the substance of
those calls.

In addition, Walker “admits he
told plaintiff McIlhargie that if she
would treat the company as well as
the company treated her — by al-
lowing her to take additional vaca-
tion time and extra sick leave days
— then she would be further
along.” But Walker denied most of
Mcllhargie’s allegations, including
a claim he rubbed against her
shoulder with his hip as she was sit-
ting.

Mutual Consent?

Although Walker denied most of
the women’s specific allegations,

his defense also claimed mutual
consent for whatever did take
place. “Plaintiffs consented to the
alleged actions taken by Charles
Walker,” his attorneys claimed.

Walker's response to the suit
denied the three women quit their
jobs because of sexual harassment.
“Plaintiffs voluntarily and without
cause or justification terminated
their employment with A.J.
Walker Communications Inc.-
Charlevoix,”” the filing said.

The women seek damages of
$10,000 or more each, but Walker’s
attorneys said they shouldn’t be en-
titled to any payment — instead,
the women should have to pay
Walker's attorney fees. No hearing
date has been set.

Two New Entrants In DAB Test Derby

Two more system developers have thrown their hats
in the ring to build the U.S. standard for DAB: Massachu-
setts Institute of Technology and Amati Communications

Corp. of Palo Alto, CA.

That brings to 11 the number of
DAB developers who say they’'ll
submit systems for testing by the
Electronic Industries Association.

MIT Professor/Electrical Engi-
neering Jae Lim told R&R the uni-

In exchange, a coalition led by
the Maryland/DC/Delaware Broad-
casters Association agreed to
freeze the lawsuit it brought earlier
this year in a bid to overturn the law.

Many Maryland broadcasters
have been refusing lottery ads from
surrounding states since the Mary-
land attorney general's decision
late last year declaring such spots
iilegal under an 1860 law that bars
the promotion of lotteries. At least
two radio operations — WPGC-AM

Maryland Backs Off On Lottery Ads

oftening the stance it took earlier this year, the state

of Maryland has agreed not to prosecute broad-

casters airing out-of-state lottery ads. Authorities al-
so promised to seek revision of the 19th century law sup-
posedly outlawing such spots.

& FM/Washington (Morningside,
MD) and Metro Traffic Control —
dropped the spots after receiving
cease-and-desist letters from the
state.

The state’s about-face was
prompted by the discovery of a sim-
ilar ordinance in the District of Co-
lumbia. The never-enforced law
could have been used to bar Mary-
land Lottery ads from virtually every
television station serving the lucra-
tive DC market.

Reps Pitch Radio To Politicians

Katz Radio Group President Gordon Hastings and In-
terep President Les Goldberg recently joined forces to
pitch radio to officials of the Bush-Quayle and Clinton-

Gore campaigns.

As preoccupied as they are with
their own efforts to guide the
course of history, the political pros
may not have realized they were
seeing history in the making — the
coupling of two longtime adver-
saries working in unison to pro-
mote the radio industry.

“How wonderful to have Interep
and Katz speaking with one voice
for the good of the industry . . . and
so long overdue,” said Goldberg.
Echoing that view, Hastings add-
ed, “I'm confident it’s just the be-

ginning of many new business
presentations to be undertaken on
behalf of our collective client sta-
tions.”

The two rep presidents gave the
presidential campaigns informa-
tion regarding persons using radio
levels, cost efficiency, and radio’s
successful track record in serving
advertisers. The meetings were ar-
ranged by Station Representatives
Association Managing Director
Jerry Feniger, who accompanied
Hastings and Goldberg for the
presentations.

versity was interested in develop-
ing a DAB system using audio
compression technology it's al-
ready developed for high definition
television (HDTV). He said the
system would likely work for both
terrestrial and satellite use.

“It should work inside the exist-
ing FM band [for terrestrial use],”
Lim said, although he wanted to re-
view EIA’s test specifications be-
fore commenting on whether it
would operate on-channel with ex-
isting stations or on adjacent chan-
nels.

Noting its previous collaboration
with General Instrument (another
EIA DAB entrant) on its HDTV
project, Lim said MIT would be in-
terested in finding a partner with a
transmission system for DAB.
“We're interested in transferring
the university’s technology to pri-
vate industry.”

Amati’s In

Amati’s situation is pretty much
the opposite — it has a transmis-
sion system and is looking for one
or more partners with other pieces
of the DAB puzzle.

VP/Engineering John Cioffi told
R&R his company’s main products
are digital modulators and demod-
ulators for use on ordinary
“twisted pair” copper telephone
circuits, including one for “video-
on-demand” recently developed
for Northern Telecom. He describ-
ed the technology as ‘‘reasonably
close to what you would need to do
a DAB experiment.”

For DAB, Amati proposes to
build an in-band, adjacent-channel
system for terrestrial use, although
Cioffi said it would probably also
work for satellite.

Cioffi said he became aware of
DAB last year when CBS Radio
VP/Engineering Tony Masiello ap-
proached Amati about becoming
involved in USA Digital Radio.
CBS and partner Gannett eventual-
ly chose another company, but
may have spawned a new DAB
competitor in the process.

DC
REPORT

PAT CLAWSON

SEC Adopts New Small Stock
Rules, Drops Broadcast Ad Ban

he Securities & Exchange Commission approved

new rules allowing small businesses to raise up to $5

million by selling stock inexpensively with simplified
Q&A format disclosure documents.

The action is expected to help capital-starved broadcasters raise seed
and expansion money by tapping public investors with a minimum of red
tape.

“Adoption of these proposals will create a single, simple disclosure
system for small businesses,” said SEC Cnairman Dick Breeden. “[The
new rules] won't end capital problems, but they’ll help in an important way .

In one of the most radical changes since securities laws were adopted
in 1933, the SEC's Small Business Initiative also allows businesses to “test
the waters” and make public solicitations to determine the level of investor
interest before going to the expense of preparing a formal stock offering.

In a victory for broadcasters, the SEC dropped a proposed prohibition
against radio/TV advertising to conduct these tests. The NAB had objected
to a broadcast ban while supporting the overall effort to improve capital for-
mation.

The Commission also lifted restrictions on some private placements of
$1 million or less by allowing public solicitation of investors and permitting
the securities to be freely traded after purchase. The new federal rules rake
effect immediately, but state securities regulators have vowed to resist
adopting them on grounds they might spur fraud.

Paxson Family Turmoil Spurs Station Takeover

lorida broadcaster Lowell ‘‘Bud’’ Paxson is wrest-

ling with a terrible family tragedy, prompting emer-

gency court and FCC action allowing him to take
control of WUVU/St. Augustine (Jacksonville}, an FM own-
ed by son Todd.

Contrary to widespread industry rumors and some trade press reports,
the station takeover appears to have nothing to do with Bud's recent efforts
to expand his Florida radio empire.

According to documents filed at a Tampa court, the elder Paxson was
appointed guardian of his 30-year-old son on June 18 following two failed
suicide attempts. Todd Paxson, who had filed for divorce from his wife, suf-
fered serious burns June 7 after dousing himself with gasoline and ex-
ploding into a human fireball outside a girlfriend’s apartment.

“He suffers from a personality disorder leading to bipolar personality
psychosis,” Bud Paxson stated in a court petition. Both Paxsons have
been unavailable for comment.

IRS Rebuffed On License Liens

S. District Judge Stanley Brotman has ruled in

New Jersey that the Federali Communications

@ Act prohibits the IRS from slapping liens against
broadcast licenses.

“Unlike a liquor license, which may be transferred as a right to proper-
ty, the general rule is that an FCC license cannot be transferred apart from
the physical assets of a radio station,” Brotman ruled.

The ruling barred the IRS from collecting $300,000 from Atlantic
Business & Community Development, a former licensee of WUSS/Atlan-
tic City.

According to Brotman, “A broadcast license is not property or rights to
property so as to be subject to alien pursuant to {the tax code]. It has been
consistently held that a broadcast license is not subject to a lien and that
FCC has policy prohibiting security interests in broadcasting licenses.”

Other market action this week:

* Boston financier Richard North says he is forming “the largest
sports/business radio network in the United States.” His North Star Com-
munications, a part-owner of Beantown sports syndicator Star Communi-
cations, has entered into a “non-exclusive agreement for developing affil-
iates and revenue sharing” with Colorado Springs-based Business Radio
Network and American Forum Network. Former WROR/Boston GM Joe
Kelly has been named CEQ of NSC.

* Media Venture Partners broker Randy Jeffery is shopping WHVE/
Orlando on behalf of Paxson Broadcasting — asking price is $7 million.

* The Spokane Spokesman-Review reports the U.S. Justice Dept. is
probing North |daho media magnate Duane Hagadone for antitrust viola-
tions. The investigation started following complaints by KCDA/Coeur
d’Alene owner John Rook that the Hagadone family uses extensive local
newspaper, directory, and radio properties — including KVNI & KKCH — to
cut prices and drive out competitors.
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"Once you have reached the number one position
Group has been instrumental in identifiying Pittsburgh's
favorite oldies, and
66
programming staff p to a .
focused on how our
The Research -
— gyl 9 *
Group has effective- S are ever
ly shown us what it / .
burghers hearts, and has provided the direction to
continue 1o earn the coveted #1 25-54. | recommend The
station. or to someone whoe wants to protect their valued
radio station. As our ratings soar I continue to be glad that

25-54 it is harder than ever to stay there. The Research

keeping our talent

listeners want to be

entertained. 25-54_ Our beSt
takes to win Pitts-

Research Group to anyone who desires to build a great

The Rescarch Group is on our winning team”

Michael Crusham
General Manager
WWSW AM/FM Pitishurgh

#Spring 1992 Arbitron. AQH Share. M-S 6A-12M. MSA

The Research Group develops the right information, then uses a special
system of strategic planning to help you win-and stay strong—in tough, competi-
tive environments. Some managers may have the perception that using the pest is
prohibitively expensive. With The Research Group, that is not true. Call today
about our availability in your marketplace and for prices which will fit your budget.

For more information, call Larry B. Campbell, President (206) 624-3888.

In almost every field, there is a company that has earned a reputation as the leader.

The Research Group

Radio’s Strategic Research Team

METROPOLITAN PARK, SUITE 1200, 1100 OLIVE WAY « SEATTLE. WA 98101 « (206) 624-3888
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RADIO BUSINESS

TRANSACTIONS

Ragan Henry’s Spouse,
Associate Buy Virginia FM

New South continues expansion with $1 million Florida FM

-

WVLR/Appomattox
(Lynchburg), VA

PRICE: $1.24 million

TERMS: Asset sale for cash

BUYER: L-R Radio Group Inc., prin-
cipally owned by John Broomfield of
Raleigh; Keith Putbrease of Mclean,
VA; Regina Henry of Philadelphia; Wil-
liam Jones of Midlothian, VA; and Rob-
ert Goins of Lynchburg. Henry is the
wife of Philadelphia broadcast entre-
preneur Ragan Henry, who owns num-
erous radio stations through several
corporations and limited partnerships.
Broomfield is currently VP of Ragan
Henry Broadcast Group Inc., which
owns WDIA & WHRK/Memphis and
WXLE/Johnstown, OH. Putbrese is a
minority owner of WREL-AM & FM/
Lexington, VA. Goins owns WMXQ/
Lynchburg. Phone: (919) 848-9736
SELLER: LBS Broadcasting Inc.,
headed by Jim Pound. Phone: (804)
528-5223

FREQUENCY: 102.7 MHz

POWER: 22.23kw at 744 feet
FORMAT: Urban

 Arkan

PRICE: $60,000

TERMS: Asset sale for $5000 down
payment with additional $5000 cash
due at closing, promissory note for
$50,000

BUYER: George Domarese of Clarks-
ville, AR. He owns KFDF/Van Buren,
AR and KMTL/Sherwood, AR. Phone:
(501) 754-3399

SELLER: Johnson Communications
Inc., headed by Joy Miller. The com-
pany also owns KCJC/Russellville,
AR. Phone: (501) 756-9933
FREQUENCY: 1490 kHz

POWER: 1kw

FORMAT: Gospel

S

WKLV/Bradenton
PRICE: $100,000
TERMS: Asset sale; escrow deposit
$10,000 with additional $15,000
cash at closing, and promissory note
for $75,000 over 84 months at 9% in-
terest

BUYER: Cameron-Reese Broadcast-
ing of Bradenton Inc., owned by Ron-
ald Ray Cameron of Anna Maria, FL,
and James and Karen Reese of
Grosse lle, MI. Phone: (813)
749-1490

SELLER: Miiton Wallace of Miami.
Phone: (305) 371-2223.
FREQUENCY: 1490 kHz

POWER: 1kw

FORMAT: Gold

WFTW & WKSM/

Ft. Walton Beach

PRICE: $1 million

TERMS: Asset sale for cash

BUYER: New South Communica-
tions, owned by F.E. Holiaday. The
company also owns WZHT/Troy, AL;
KMLB & KJLO/Monroe, LA; WSYE/
Houston, MS; and WALT & WOKK/
Meridian, MS.

SELLER: Specter Broadcast Corp.,
owned by Chairman John McGill,
President Stephen Hannon, and Sec-
retary Suzanne Hannon
FREQUENCY: 1260 kHz; 99.5 MHz
POWER: 2.5kw day/106 watts night;
50kw at 500 feet

FORMAT: News/Talk; AOR

BROKER: Randall Jeffery Jr. of Media
Venture Partners

NARAIT G
WAY X/Waycross

PRICE: $115,000

TERMS: Asset sale for cash
BUYER: GHI Inc., headed by William

© The Arbitron Company 1992

Max is here!
Meet Max in New Orleans September 9.

Let Max show you how to get all the sales and programming answers
you need, whenever you need them—with no on-line charges.

Windows® makes it easy. Arbitron gives it power. Maximi$er® puts you
in control.

Windows®is a reg of Mi

1
Bopth 404

$er® is a regi of The Arbitron Company.

Inman Jr., Charles Griffin, and Larry
Hardin of Waycross. Phone: (912)
285-5270

SELLER: Young Communications
Inc., headed by H.C. Young Jr. Phone:
(615) 383-8819

FREQUENCY: 1230 kHz

POWER: 1kw

FORMAT: Nostalgia

.
§+

KAOK/Lake Charles

(Westlake)

PRICE: $94,700

TERMS: Asset sale for $81,000 cash
and assumption of liabilities valued at
approximately $13,700

BUYER: Toot Toot Communications
Inc., headed by Sidney Simien Sr.
{(aka Rockin’ Sidney) of Lake Charles
SELLER: Trinity Communications
Inc., owned by Brian Prendergast, Ed
Prendergast, and Winfield Little. The
company is an applicant for a new FM
at Lake Charles. Phone: (318)
882-0243

FREQUENCY: 1400 kHz

POWER: 1kw

FORMAT: News/Talk
WPLB/Greenville

PRICE: $185,000

TERMS: Asset sale for $40,000 cash
at closing and three promissory notes
totaling $145,000. The buyer is obli-
gated to retire one promissory note in
the amount of $15,000 in full three
years from the date of closing or when
the station's advertising sales reach
$210,000 for any 12 consecutive
months.

BUYER: Kortes Communications Inc.,
owned by Jeffrey and Theodore
Kortes. Jeffrey Kortes is the station’s
current GM. Phone: (616) 754-3656
SELLER: Goodrich Broadcasting Inc.,
owned by Robert Emmett Goodrich of
Kentwood, MI. The company also
owns WVFN & WVIC/East Lansing,
Ml; WSFN & WSNX/Muskegon, MI;
WODJIGreenville, MI; WXLP & KSTT/
Moline, IL-Davenport, IA; and WMXH/
South Bend, IN. Phone: (616)

B
a

" 949-8760

FREQUENCY: 1380 kHz
POWER: 1kw day/500 watts night
FORMAT: Country

i

WSFL-AM & FM/New Bern
PRICE: $200,000 for majority control
TERMS: Stock sale for cash

BUYER: Brad Beasley of Estero, FLis
purchasing newly issued common
stock of licensee W&B Media Inc. for
$200,000 cash and will receive a
55% stake in the licensee. Phone:
(813) 332-3696

SELLER: Howard Wilcox and George
Beasley of New Bern. Wilcox currently
owns 51% of the licensee, and Beas-
ley owns 49%. Following this transac-
tion, they will own 23% and 22%, re-
spectively. George Beasley's other
broadcast holdings include 15 other

T aTTe T icanradiohisteorree s

TRANSACTIONS AT A GLANCE

This Week’s Action:

Total Stations Traded This Year:

1992 Deais To Date:

$602,032,320

(Last Year: $434,733,768)

........ 732
(Last Year: 602)

... $3,841,878
(Last Year: $6,375,891)

Total Stations Traded This Week:. ........ 17

(Last Year: 13)

$1.24 million

® Deal Of The Week:
® WVLR/Appomattox (Lynchburg), VA

® WKXB/Smyrna, TN $50,000

stations, including KRTH/Los Angeles.
Phone: (919) 633-2406
FREQUENCY: 1380 kHz; 106.5 MHz
POWER: Skw daytimer; 100kw at 915
feet

FORMAT: AC

KECOIEIK City

PRICE: $260,000

TERMS: Asset sale for $26,000 down
payment and $234,000 cash at clos-
ing

BUYER: Paragon Broadcasting Inc.,
owned by Cletis and Mary Ann Killian
of Sayre, OK. Phone: (405) 928-1310
SELLER: Ronca Broadcasting Co.,
headed by Ron and Canda Sewell.
Phone: (915) 332-0282
FREQUENCY: 96.5 MHz

POWER: 100kw at 500 feet
FORMAT: Country

KJIA/Sioux Falls

PRICE: $142,178

TERMS: Stock transfer. The seller is to
receive $3500 in severance pay and is
to be relieved of liability for debts total-
ing $138,678.

BUYER: Lyle Edblom, Richard Beck-
fieid, and Michael Samp. Phone:
(605) 582-2244

SELLER: Nehemiah Radio Produc-
tions Inc., owned by Jeffrey and Greg
Sauer of Sioux Falls. Phone: (605)
335-8800

FREQUENCY: 1520 kHz

POWER: 500-watt daytimer

FORMAT: Contemporary Christian

et

WKXB/Smyrna

PRICE: $50,000

TERMS: Asset sale

BUYER: Salvation Broadcasting Inc.,

© KWXT/Dardanelle, AR $60,000

© WKL V/Bradenton, FL $100,000

® WFTW & WKSMI/Ft. Walton Beach, FL $1 milion

® WAYX/Waycross, GA $115,000

©® KAOK/Lake Charles (Westiake), LA $94,700

©® WPLB/Greenville, Ml $185,000

©® WSFL-AM & FM/New Bern, NC $200,000 for majority control
©® KECO/Elk City, OK $260,000

©® KJiA/Sioux Falls, SD $142,178

©® WELC-AM & FM/Weich, WY $95,000 for 38%
® WGLB-AM & FM/Port Washington, Wi $300,000

owned by Mary and Charles Eady of
Mt. Juliet, TN. Charles Eady owns
49% of WCOR/Lebanon, TN. Phone:
(615) 459-3616

SELLER: B&E Broadcasting of Ruth-
erford County Inc., headed by country
artist Ernie Ashworth. His other broad-
cast holdings include WSLV/Ardmore,
TN and WAMG/Gallatin, TN. Phone:
(615) 374-3206.

FREQUENCY: 710 kHz

POWER: 250 watts

FORMAT: Gospel

" West
L T
WELC-AM & FM/Welch

PRICE: $95,000 for 38.46%
TERMS: Stock sale for cash

BUYER: Sam, Mary, and John Sidote;
they currently control the combo.
SELLER: Howard King is selling his
38.46% stake in the licensee, Poca-
hontas Broadcasting Co.
FREQUENCY: 1150 kHz; 102.9 MHz
POWER: 5kw daytimer; 3kw at 328
feet

FORMAT: AC

WGLB-AM & FM/

Port Washington

PRICE: $300,000

TERMS: Stock sale for $300,000;
terms include $210,000 in cash and a

seven-year promissory note for
$90,000 at 7.5% interest

BUYER: Wisconsin Great Lakes
Broadcasting Inc., owned by Mark
Heller of Two Rivers, WI. He also owns
40% of WTRWI/Two Rivers. Phone:
{414) 794-1800

SELLER: WGLB Inc.,, owned by
Howard Fuys and the Estate of Daniel
Palen. Phone: (414) 284-2666
FREQUENCY: 1560 kHz; 100.1 MHz
POWER: 250 watts; 3kw at 180 feet
FORMAT: News/Talk; NAC


www.americanradiohistory.com

Different radio stations have different appetites for
news. Long ago, we implemented a menu of news wires to
give our members a choice among three levels of service and
price:

AP NewsTalk for information-intensive stations,

AP NewsPower for full-service stations and

AP Headlines for music-intensive stations.

Now, with AP DriveTime, we offer a fourth service --
for stations programming news in mornings only or whose
budgets previously kept them from using a quality wire
service atall. AP DriveTime comes witha prep package of
entertainment news your morning team will love. And, like
all AP services, AP DriveTime provides 24-hour protection so
your listeners will never miss a news bulletin or severe
weather warning.

Since our founding as a not-for-profit cooperative in
1848, our goal has been superior service. That's about the only
thing that hasn'tchanged at AP in the last 144 years. Call 8C0-
821-4747 toput AP's global resources to work for you.

Ap

Associated Press
The Power of Information.
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Alan Box

EZ’s Out-Of-The-Box Thinking
On Political Ads

Z Communications i
recently asked the
Federal Elections

Commission (FEC) to ap-
prove its proposal to give
free or deeply discounted
spot time to candidates for

federal office (R&R 7/31). |

According to EZ, the plan is
designed to allow its sta-
tions to provide candidates
with “reasonable access’ to
the airwaves without running
afoul of the FCC’s complex
“lowest unit rate” political
advertising rules.

During a conversation this
week with R&R's Randall
Bloomquist, EZ President
Alan Box discussed the rea-
soning behind the plan —
and radio’s obligations to the
electoral process.

: Is this plan real-

ly designed solely
to guard against being
fined for violation of the

FCC’s lowest unit rate
rules?

A : That’s basically

it. With the way we
sell radio these days,
we’'ve all pretty much
moved away from
printed rate cards. And
concern was expressed
by our GMs as to how you
accurately calculate a
lowest unit rate and feel
with some comfort that
you’ve done it without
having to go through ex-
haustive amounts of re-
search. The way stations
have to do it now is to
analyze every single con-
tract on the books. And

the lowest unit rate is
sort of a moving target;
it just changes.

: But won’t you be
parting with more

money than you would

even if you got fined?

sible. Of course,
the legal costs of defend-
ing against a complaint
are going to be far higher
than the fine. We’re not
saying we would do this
at every station. But

66}

We all have
a responsibility
to carry political
advertising
messages ...
Do we have a
responsibility to
sell them at
unusually low
rates or give
them away?
| don’t know.

@

some of our stations
think that if the plan is
limited to federal candi-
dates, it would be easier
and simpler to give away
reasonable amounts of
time to these candidates.
It’s just the hassle of hav-
ing to calculate lowest
unit rates.

A : Well, that’s pos-.

| @ : Will you add ad-

ditional spots to
your schedule to facili-
tate this plan, or will the
spots come out of your

existing inventory?

AW : In general we
L M| wouldn’t increase
the spot load for some-
thing like this.

@ : So this actually
will be reducing

your inventory?

A : Right.

: How would you
spread the spots

across the day?

A : We don’t think
you can exclude
these ads from prime
spots. We’d really look at
each radio station. If sta-
tions really wanted to
[follow] this plan they
would come up with a
package that they’d run
by this office and by our
attorneys to determine if
it provides reasonable
access. In general I think
we're talking about some-
thing along the lines of a
TAP-type rotation, some-
thing that’s got equal
dayparts.

@ : Who will make
the decision as to
whether a station will
give away time? Will it
be made at the station or
corporate level?

66)

The lowest unit rate is sort of
a moving target; it just changes ...
We don’t think you can exclude
these ads from prime spots ...
I think we’re talking about
something along the lines of a
TAP-type rotation.

A : It’s the kind of

thing we’d let the
managers do. It’s really
up to them. Some of the
stations have no problem
calculating lowest unit
rate. Others would much
rather be able to offer 10,
12, or however many
spots a week they deter-
mine is the right number
in their markets for fed-
eral candidates and go
that way.

m
I’d like the rules
to be a lot
simpler to work
with ... For
example, we
could take
our rate card

and cut it
in half.

@

@ : And how will you

calculate how
much time you’re willing
to give to a candidate?

A : I don’t think
there’s a general
answer to that. The man-
agers will determine a
number, and then we’ll
get a reading from legal
counsel on whether that’s
enough. I think what
they’ll do is look at the
candidates’ requests —
and what’s been the
norm in past elections in
terms of usage. We find a
lot of our radio stations
have run very few polit-
ical schedules, while
others have [encoun-
tered] moderate or
heavy demand.

199

@ : What about fed-
eral minor party
candidates as well as
state/local candidates
who aren’t covered by
lowest unit rate and
other federal rules? Will
you sell time to those
candidates this fall?

FX . Yes, federal [mi-
L\ | nor party] candi-
dates would be covered.
[Regarding state and lo-
cal candidates], I think
that’s the kind of thing
we would look at on a
market-by-market basis.

: Do broadcasters
have a responsibil-

ity to carry political ads?

A : We all have a re-

sponsibility to car-
ry political advertising
messages. I mean, peo-
ple have to know. Do we
have a responsibility to
sell them at unusually
low rates or give them
away? I don’t know. I
think that gets to be a
problem.

@ : Would you like to
see the political
advertising rules abol-

ished or changed, such as
the lowest unit rate rule?

A : I'd like the rules

to be a lot simpler
to work with. There are a
lot of ideas people have
suggested over the
years. For example, we
could take our rate card
and cut it in half. There’s
too much room for error
with the way it has to be
calculated. You can go to
different people and get
different interpretations
all day long.
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"Our growing company has an aggressive,
marketing-oriented, entrepreneurial culture which

matches up perfectly with the strategic savvy of The
Research Group. ‘e .
We bought WZMX

in Hartford, started WO rSt to ﬁ rSt e oo
with literally a zero ’
cume, and in just # 1 d lt 25_ 54
20 months, with a u S

steady growth, have

soared to #1 with Adults 25-54 in a very competitive

environment.* The full resources of The Research Group

have been on board in recent months, and they have

helped to significantly accelerate our growth. It's a team
effort and they bring lots of firepower to the table.”

David Pearlman
President/CEO

Multi Market Communications
WZMX, Hartford

*Spring 1992 Arbitron. AQH Share. M-S, 6A-12M, MSA.

The Research Group develops the right information, then uses a special
system of strategic planning to help you win—and stay strong—in tough, competi-
tive environments. Some managers may have the perception that using the best is
prohibitively expensive. With The Research Group, that is not true. Call today
about our availability in your marketplace and for prices which will fit your budget.

For more information, call Larry B. Campbell, President (206) 624-3888.

In almost every field, there is a company that has earned a reputation as the leader.

The Research Group

Radio’s Strategic Research Team

METROPOLITAN PARK, SUITE 1200, 1100 OLIVE WAY « SEATTLE, WA 98101 « (206) 624-3888
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A New Call Out
Company that

Targets Your Station’s
Core listeners.
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ore listeners
represent up
to 80% of
your Arbitron
AQH. That’s
why America’s
leading programmers
and consultants agree
that targeting core is the
strategy for the 90’s.
Introducing Core Call
Out Research. A new
company that tests your

core listeners, the people
who matter most.

More Core. By Far.

Core Call Out Research
samples are 100% your
cume listeners and at least
50%—and up to 100%—of
your core. Every week.
Guaranteed.

Stations complain that
most call out companies
don’t include enough

Quiiy Resarch

50%

20

10

Core
Call Out
Companies Research

Other
Research
core listeners in their
research—as few as 20% in
a weekly sample.

And when 80% may not
even listen to your station
or format, there’s no way
to accurately evaluate your
Currents and Recurrents,
much less tell a Power

from a stiff.

Imagine . . . AOR
listeners rating AC songs.
It’s a joke.

Core
Call Out
Research

From Companies
You Trust.

Core Call Out Research
is a joint venture of
Coleman Research, Inc.,
and Music Forecasting, Inc.

Coleman Research is one
of America’s top two radio
research companies.

Music Forecasting is the
leader in new music testing

for the recording industry.
Core-Driven Radio.

Core drives ratings. Core
should drive your call out.

Call Core Call Out
Research — Frank Stanitski
at (919) 571-2692 or Jodie
Renk at (818) 345-2035.
Today.

2209 Century Dr. 5th floor Raleigh, NC 27612 e 4521 Alonzo Ave. Encino, CA 91316
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Radio Logos are not necessarily designed to fit into standardized
dimensions. That is why Communication Graphics fits every bumpersticker
to conform to the size and shape of each logo.

We realize the importance of maximizing your image and minimizing
wasted space and material. By combining this awareness with superb
printing techniques that utilize better, thicker inks on heavier, higher quality
vinyl, you can be assured of receiving the absolute best sticker available.

S

L ommunication

Garaphics Inc

RADIO IS LISTENING TO US.
1-800-331-4438

313 N. REDBUD » BROKEN ARROW, OK 740I2  IN OK (918) 258-6502 » FAX 1-918-251-8223
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NEWSBREAKERS

August7,1992 R&R 13

Kiriland Named PD
At WRVR/Memphis

WDCK/Richmond PD Jim Kirk-
land (aka Webb Foote) will trans-
fer later this month to Keymarket
sister AC WRVR/Memphis in a
similar capacity. He’ll leave the
Gold outlet to replace Mark Ham-
lin, who joins AC WEAZ/Philadel-
phia as PD (R&R 7/24).

Kirkland will also oversee
WRVR’s crosstown LMA partner,
Gold WODZ.

According to Keymarket VP/
Programming Frank Bell, “Jim’s
hard work and perseverance paid
off tremendously for us in Rich-
mond. We're excited about the pro-
spect of applying his skills to
WRVR and WODZ.”

WRVR VP/GM Curt Peterson
added, “With Jim’s understanding
of both the AC and Gold formats,
he’s the ideal candidate for our
operation.”

Prior to joining WDCK two years
ago, Kirkland programmed
WODZ, was Assistant Director/
Music Programming for Media
General Broadcast Services, and
worked on-air at WRVR.

Al Teller.

Surviving Scandal

Patty Smyth celebrated the release of her self-titled solo album with Don
Henley (second from left), who adds guest vocals on the LP's current sin-
gle, “Sometimes Love Just Ain't Enough.” Flanking the artists are Smyth’s
manager Randy Phillips (I) and MCA Music Entertainment Group Chairman

e

Staley Heads Back To WFYV

Lex Staley has reclaimed the PD
post at WFYV (Rock 105)/Jack-
sonville, which he programmed
from 1986-89. Staley, who will also
do middays, succeeds Ralph Cipol-
la, now PD at WCSX/Detroit.

“Hiring Lex was probably what
Rock 105 needed more than any-

thing, because the station’s gone
through programmers way too fre-
quently,” WFYV GM Mark
Schwartz told R&R.

Staley spent several years at
Rock 105, rising from overnights to
PD. He’s spent the past three years
at Album Network.

g ¥ «m i =i i b | R gk * Ea
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Lorenzo Promoted At ABC

Richard Lorenzo has been appointed Director/
ABC NewsWire, the on-line printed news service in-
troduced by ABC Radio Networks on Monday (8/3).

“Richard’s tremendous programming experience
across all formats and his pivotal role in the develop-
ment and launch of ABC Data in 1988 make him em- |
inently qualified to lead ABC NewsWire's launch,"” re
marked Sr. VP/Business Development Derek
Berghuis.

Lorenzo spent the last seven years as Director/ S8
ABC Direction Network. He previously was VP/Pro- S =
gramming for Narwood Productions. Lorenzo

Ceraolo Upped At Epic

Frank Ceraolo has been upped to Director,
Dance/Crossover Promo at Epic. He will be responsi-
ble for all club and retail promotion, A&R, end cross-
over radio promotion relating to dance music.

Previously, Ceraolo had been Associate Director
of the same department. He joined Epic as an intern
in Los Angeles in 1987, before moving to New York
two years ago.

]

Ceraolo

o o

s

WVKO/Columbus
Recruits Nelson

Sam Nelson has been named
PD/afternoon driver at Urban
WVKOQ/Columbus, OH. Nelson
most recently spent nearly two
years as PD of WIMO (AM)/
Cleveland.

“We’ve been watching Sam’s
progress in Cleveland,” Franklin
Communications President Alan
M. Fetch told R&R. “It looked like
what he was doing there would
mesh perfectly with the more adult
approach that WVKO has taken.
We got together with him and it
didn’t take long for him to realize
this is where he needed to be and
that we needed to have him.”

During his 13-year radio career,
Nelson has also worked at WHJIX
and WPDQ/Jacksonville.

Great producis . . .

Perceptual Studies
Auditorium Music Tests
Auditorium Format Analyses
Focus Groups

Call- Out

Just Say Yes To Victory

Yes have signed a multi-album deal with Victory Music. The band’s first re-
lease with the label is due in spring '93. Celebrating the signing are (front,
I'r) Yes members Trevor Rabin, Jon Anderson, and Alan White; (back, I-r)
band member Chris Squire, East End Management’s Alex Scott, band
member Tony Kaye, Victory Music President Phil Carson, and manager
Tony Dimitriades.

S A

Sr. VP/Black Music Division.

Previously, Bibbs was the label's West Coast Di-

| rector/R&B Promo.

Bibbs Bumped At Atlantic

Dwight Bibbs has been promoted to West Coast
Co-National Director/R&B Promotion for Atlantic.

“Since coming on board in 1990, Dwight has
been a cornerstone in the foundation of our suc-
cesses at Urban radio,” said Richard Nash, Atlantic

Bibbs

R

AC WSNE Moves Peck To PD Post

WSNE/Providence APD/Pro-
duction Director Steve Peck has
been upped to PD. The position had
been vacant following the recent
promotion of David Jones to
VP/Programming.

“Steve came here in an entry-
level position several years ago. He
has participated so much in what
we’ve been doing that we wanted to
give him this promotion,” WSNE
VP/GM Bill Campbell told R&R.

WSB-AM/Atlanta

“It’s a tremendous evolutionary
process for him and for us. I'm
making it my business to make
Steve as good a PD as you’ll find
anywhere in the country.”

Before joining the Beck-Ross AC,
Peck, who was on his honeymoon
at presstime, worked on-air at
WVBF/Boston; WXLO/Worcester,
MA; and WKOX/Framingham,
MA.

for great stations . . .

KOST/Los Angeles
WNCI/Columbus
WFMS/Indianapolis
KFOG/San Francisco

- Paragon Research

The Research Company of Choice

Contact Vicki Mann or Mike Henry to discuss programming research options for your station — (303) 922-5600

waAALamericanradiohistorn.com
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NEWSBREAKERS

Barnett Named President At CSN

Bill Barnett has been named President of the Children’s Satellite

Network.

“We'll be bringing top quality programming to children. It's a mixture of
entertainment, education, and information that both children and parents

can feel good about,” said Barnett.

Also at CSN, Radio Etc. President Rick Lemmo and ex-Unistar exec
Bob Ardrey will handle affiliate relations. Finances will be handled by for-
mer Parker Communications CFO Jim Gilbertson. ;

The newly formed subsidiary of Children’s Broadcasting Corporation =
will begin broadcasting on October 1, 1992. :

R

~ Povill Joins KMPC & KLIT As GSM

Michele Billy Povill is the new GSM at KMPC & KLIT/Los Angeles.

A

The former crosstown KRTH GSM succeeds Sue Hensche, who has left
the Golden West Broadcasters Sports/AC combo.

"“Ms. Povill's history of high sales achievements is well-proven,” said =

KMPC & KLIT President/GM Bill Ward. “I'm confident that her appointment
will be a big boost for our stations.”

Povill told R&R, “We have four separate divisions here: sports, retail,
local, and national. We're sold both separately and in combo.

“KMPC's new all-Sports format is terrific. We have a rea winner.

i There's incredible potential with both stations and I'm excited about work-

ing here.”

Prior to her six-year association with KRTH, Povill previously was an

AE for WGMS/Washington.

A L 0 A e R

- WYUU/Tampa

KOAI/Dallas NSM Mark Dempsey has joined WYUU (U92)iTampa as
GSM. Dempsey succeeds David Griffin, who departed to become VP/GM
of KOQLU/Oklahoma City (R&R 6/26).

“We're one of the most aggressive Gold stations in the nation, and
Mark’s style will fit right in,” said WYUU VP/GM David Trusty. "His local
and national sales experience and expertise will be a real help.”

Dempsey, who will direct a six-person staff, told R&R, ‘‘Entercom’s a
very positive company and loyal to radio. It's great to be associated with

[them].”

Prior to joining KOAIin 1990, Dempsey was an AE at WBZ/Boston and

WTOP/Washington.

R TR

T

Appoints Dempsey GSM

e R

SRR

All Pro Buys San Bernardino Combo
KBON to go Country; simulcasts KCKC format

Arrowhead Broadcasting has
agreed to sell KCKC & KBON/San
Bernardino to All Pro Broad-
casting.

KRON, one of three FM Gold sta-
tions in the Riverside-San Bernar-
dino area, will begin simulcasting
KCKC'’s Country programuming on
August 15. The station’s call letters
will change to KCKC-FM.

“Country music has become the
hottest music in America,”” KBON

GM Sheila Brown said. “The best
thing we can do for our listeners
and advertisers is to join our two
stations together and serve them
with Country music on both AM
and FM.”

All Pro Broadcasting, headed by
former Green Bay Packers star
Willie Davis, also owns KDHT/
Denver, WLUM & WMVP/Milwau-
kee, and KACE/Los Angeles.

Stigers Joins Slowhand

Eric Clapton selected Curtis Stigers as the opening act on his upcoming
U.S. tour. Stigers (r) recently performed with (I-r) Clapton, Eton John, and
Bonnie Raitt at London’s Wembley Stadium.

Radio

® VICKI MANN joins KBOZ-AM & FM/
Bozeman, MT as GSM. She exits Para-
gon Research, where she was Direc-
tor/Marketing, National Sales.

Records

® MICHAEL FARRELL steps up from
Regional Sales Manager/Boston to Re-
gional Sales Manager/New York at UNI
Distribution Corp. Concurrently, Re-
gional Branch Manager/Northeast Mid-

Farrell

Atlantic Region RICHARD GROE-
BECKER adds managerial duties at
UNI's NY branch. Groebecker aso
manages the company’s Boston, Hart-
ford, Philadelphia, Baltimore, and
Washington sales territories.

Groebecker

S
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Marriages

WZXLI/Atlantic City, NJ OM
Ron Bowen to Kim Jonas, July
18,

KNIN/Wichita Falls, TX PD
J.J. McKay to Sue Turnbow, Ju-
ly 18 :

WPXR/Davenport, |IA PD °
Mark Elliot to Amy Evans, July
25

Kiss guitarist/vocalist Paul
Stanley to Pamela Bowen, July
26

Virgin VP/Promo Jetftrey
Naumann to Global Satellite
Network Director/Affiliate Rela-
tions Ellen Gerdes, August 1

4
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© Births

WBZT & WIRK/West Palm
. Beach VP/GM Lee K. Strasser,
: wife WBZT/WIRK Regional
» Sales Manager Susan O. Stras-
© ser, son Jared Adam. June 23,

& WAJUFt. Wayne, IN PD Lee
Tobin, wife Chrissy, daughter
= Jessica Mary Katherine, June
& 23

©  KFBKISacramento morning
news host Bob Nathan wife
Joyce, daughter Rebecca Cath
erine, July 7

Warner Bros. Sr. VP/Crea-
tive Services Jetf Gold, wife
Rock The Vote co-founder Jo-
dy Uttal, daughter Cleo Helen
Uttal Gold, July 15.

WBZT & WIRK/West Palm
Beach Public Service Director
Gayle Stevens, husband Steve
Lamb, son Tommy, July 16.

T R
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ABC Radio Networks Dir./
Program Sales Ron Rivlin, wife
Gail, daughter Hayley Charlotte,
July 24,

S e

Warner Bros. Senior Publicist
Bill Bentley, wife Melissa, son
Wyatt Bonner, July 25.

YWWWoamericanradiohisteorr-eeom
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©® TESS TAYLOR has been named As-
sociate Director/Product Services at
MCA Records. Prior to her appoint-
ment, she was a secretary in the label’s
Legal Department.

©® HELENE GURIN has been promoted
from Singles Coordinator to Field Sales
Representative at BMG Distribution’s
New York sales office. Assuming
Gurin’s former post is BOB VENE-
TIANER, who most recently served as
a Field Merchandising Representative.
In other NY sales bureau news: TERRI
COONEY, previously a Field Marketing
Representative, becomes Product De-
velopment Coordinator; DREW KAN-
TER accepts Cooney's former post;
and SABRINA VASQUEZ — previously
with the label's NY headquarters —
shifts to Sales Assistant. At BMG's At-
lanta branch: DEREK LAFAYETTE
segues from Field Marketing Repre-
sentative to Singles Coordinator; JAY
MANNING has been tapped as a Field
Marketing Representative; and ADAM
ABRAMSON, formerly a Miami Field
Merchandising Representative, has
been upped to Product Development
Coordinator.

® ANNE DEASEY has been elevated
from Manager/Video Production to As-
sociate Director/Video Production at
Capitol Records.

National
Radio

@ MAXELL CORPORATION OF
AMERICA has extended its sponsor-
ship of Independent Music Network's
“Guide Wire Radio,” a weekly, half-
hour alternative music program; (618)
549-8373.

Industry

©® GLENN CORNELIESS has been ele-
vated from Manager to VP/Manager at
Katz Radio’'s New York office. At Katz's
L.A. branch, JEFF WEINAND steps up
from Sr. AE to Manager. Meanwhile,
EDWARD D’ABATE and LAURA HA-
GAN have rejoined Katz Hispanic Ra-
dio as L.A. Sales Manager and NY Net-
work Sales Manager, respectively.
D'Abate formerly was SIS Radio Net-
work's Western Regional Manager,
and Hagan previously served as CBS
Hispanic Radio Networks’ Eastemn
GSM.

® ALAN TOBKES — curmrently Arbi-
tron's VP/Sales Development, Radio
Station Services — has been elected
Secretary-Treasurer for the Radio &
Television Research Council.

® DAVID FEINSTEIN of NY's Feinstein
Management and JAY SENDYK of
L.A’'s Sendyk Business Management
have launched the Feinstein/Sendyk/
Organization (F/S/O), a business man-
agement, tour liaison, and accounting
firm. The new company can be reach-
ed at 120 E. 34th St., Suite 7F, New
York, NY 10016; (212) 684-0830.

® DOMINICK MORRA has been up-
ped from Communications Manager to
Director/Communications at BPME.

O EXECUTIVE BROADCAST SER-
VICES (EBS) will represent Chris Beck
Communications to the broadcast in-
dustry. EBS also is marketing “Chris
Beck's Competitive Edge,” a 17-
volume sales training video addressing
broadcast sales in the '90s; (719)
579-6664.

Changes

Steve McLean and Marci Warshell
upped to Sr. AEs at WKSZ/Philadel-
phia.

Elizabeth Flynn and William Tiche-
nor tapped as AEs at Christal Radio.

Glenda Beasley joins Katz Radio as
AE.

Bubba The Love Sponge —
% Afternoons WLUM/Milwaukee
(414) 792-9586
7 Brian Casey — PD KXOA/
©  Sacramento (916) 484-5695
E: Dave Collins — MD KFBQ/
= Cheyenne, WY (307) 637-
= 4230
Jim Cowan — RCA Los An-
geles promo rep (805) 531-
0281
Gary Craig — Mornings
WTIC-FM/Hartford (203) 651-
1881
Harley Davidson — Acting
% MD/weekends KKLQ/San Di- =
ego (805) 832-9460 &
Nick Francis — PD KKNW/
Seattle (206) 933-0473 &
Steve Harrison — Weekends
WSCQ-FM(Sunny 100)/W. Co-
lumbia, SC (803) 794-5217
Jay Hart — Giant Records
Midwest regional promo rep =
(312) 743-1598 :
Kelly Karson — PD/mornings
WJBT/Jacksonville (317) 547- §
. 1519 %
©  Dan McClintock — PD
. WOWO/Ft. Wayne, IN (219) =
432-0877 ]
Scott McKay — Evenings
WBBO (Power 93)/Greenville,
SC (803) 676-1817
Gavin Paige — Afternoons
KIXY/San Angelo, TX (915)
944-9528
Scott Robb — Morning show
producer WDFX/Detroit (313)
291-6439
Andy Savage — Mornings
WDFX/Detroit (313) 473-2056
- Tom Sherman — OM/MD/
middays WYYS/lthaca, NY
- (607) 257-6289 i
Nick Testa — VP/Promc
Quality Records (310) 275-
9270 :
Chris Tracy — Production Di- |
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KSHE, WMMR, KLOL, KBPI, WLLZ, WRDU,
WZ0U, and many other stations are showcas-
ing their call letters and giving their listeners
the most functional, topical promotion item of
the "90s!
Advertisingis important & promotingsafe sexis
necessary! Do both with your listeners!
For a free sample & more information call
1-800-932-9363

Manufactured by Traves Investment, Inc.

CUSTOM CONCERT PATCHES now available.
1-800-331-4438

==Lommunication
=——=—"raphics Inc
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‘““Outdoor Posters printed over 10 designs in

the most elaborate campaign in our history.

Outdoor Posters did an incredible job for us.”’
Karen Tobin - Director of Marketing
KIIS-FM, Los Angeles

Wouldn't you like to make that claim about

your next outdoor media campaign?

OUTDOOR POSTERS 1-800-426-5673

Stadium Cups...

All sizes and colors.

As low as 12¢ each. Call for custom quote.

Get yours now, in time for football season!

1-800-786-8011
m AESUTS MARKETNG

Promotional Products = Premiums « Incentives

>B¢

A
7 O10
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La Super X de Poenix

10 DAY PRODUCTION...High quality, screen
printed tumper stickers. Other innovative pro-
motional item also available. Call for details and
pricing: 1-800-772-7732.

/\/\f\ =
VISA®

. |

Promotional

Ventures

In quantities as low as 3000 imprints

(187'x34""). Just send us your logo, design or
graphics — we’ll do the rest. Call for pricing:

1-800-786-7411

—\AMA-anericanradiohistepns.com

ROLL-A-SIGN Cost-effective plastic banners for
your station. We print any picture, logo or
design in up to four colors. Perfect for concerts,
public appearances, expos and give-aways.
Packaged on a roll and easy to use.

Call Toll Free: L) '
U.S. 1-800-231-2417 pasTie
Canada 1-800-847-5616

(713) 947-2053

INFLADABLE IMAGES...Attract attention to
your station events with a customized giant in-
flatable. Perfect for your next BIG promotion!
Blow-up your mascot or create your own shape
and event. Contact: Lenny Freed, 2773 Natien-
wide Parkway, Brunswick, Ohio 44212. Fax;
(216) 273-3212. INFLADABLE IMAGE INDLS-
TRIES...Phone: (216) 273-3200.

ARE YOU STUCK?... Spending countless ho irs
and resources on a problem is frustrating and
counter-productive.

You don’t have to spin your wheels, you can
call the radio promotions consultants at
Bottomn-Line for a free discussion about your
situation.

It costs nothing, but it may save you time!
Call (410) 939-1995... Now!
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R&R OVERVIEW

eam decision-making can
be a vital part of problem-
solving. To have your team
working at peak efficiency, ‘““Suc-
cessful Team Building” author
Thomas L. Quick offers the follow-
ing six tips:
Limit the size of the team. Ex-
perts believe five to nine people is
the optimum team size.

Announce the meeting — and the
issue to be discussed — in advance.

The Paperless

omputer hardware and soft-

ware innovations are mak-

ing today’s offices — and
their endless paper trails — a thing
of the past.

Some of the zero-paper techno-
logy is becoming more and more
commonplace. For example, desk-
top and laptop computers are ex-
changing information between of-
fices via modems and fax cards, as
well as within offices via local area

Let Employees
Solve Problems

f subordinates always come to

you looking for answers, may-

be you should pose the ques-
tion, “What have you done to solve
the problem?” If the staffer’s
answer is ‘‘nothing,” organization-
al consultant Sam Deep and man-
agement professor Lyle Sussman
recommend you tell this person to
go back and come up with some
possible solutions.

This will help your staffers learn
to solve their own problems instead
of constantly putting the burden on
you. When matters can’t wait,
solve the problem yourself — but
ask employees what they’ll do next
time before they approach you
with questions.

MANAGEMENT

Six Steps To More Successful Teamwork

This gives team members enough
time to prepare ideas. Groups are
far better at evaluating ideas than
generating them.

Give each team member a
chance to share ideas — without
criticism. At this point, simply en-
courage participation.

Deal with criticism in a positive
way. For example, when someone
says, “We tried that, and it didn’t
work,” ask, “What’s in this version

networks (LANs) and electronic
mail.

Meanwhile, document scanners
can convert virtually anything
written on paper into computer
files, and archived information can
be stored on compact discs and
easily accessed via CD-ROM ma-
chines.

Package Deal

The office of the future, however,
will integrate all of these technolo-
gies into a comprehensive pack-
age. For example, an invoice re-
ceived in the mail can be processed
through a document scanner, en-
tering the LAN. There, it can be ap-
proved on-screen by the appropri-
ate administrator and sent elec-
tronically to accounting for ledger
maintenance. Upon approval of the
invoice, the computer issues a
check and has it ready for mailing.

This process all takes place in
minutes, without physically mov-
ing the document between depart-
ments, and without excess paper
usage. With electronic banking,
payment could take the form of an
instantaneous funds transfer.

Eventually, that invoice, and
others like it, will be compiled onto
a CD-ROM disc, eliminating the
need for huge filing cabinets filled
with ancient invoices.

Costs To Come Down

Unfortunately, such a system
currently would cost your com-

that’s different from the one that
didn’t work?”

Accentuate the positive. One way
to keep a balanced perspective is to

ask the person or team responsible :

for a negative comment to come up
with something positive as well.

Don’t be defensive about your
ideas. If people misunderstand
them, clarify the concept — but
don’t waste time and energy de-
flecting criticism.

Office Of The Future Is Here

pany up to $150,000. However, ana-
lysts predict the price for such a
comprehensive program will drop
rapidly, breaking the $1000 barrier
by 1994.

Spurred by this estimated de-
cline in price, the Association for
Information & Image Management
forecasts that document imaging
will grow from a $3.5 billion in-
dustry to a $12 billion industry by
the year 1995.
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® August 6-8 — Morning Show
Boot Camp '92. Crowne Plaza
Ravinia, Atlanta.

® August 13-16 — Jack The
Rapper Convention. Atlanta Hil-
ton and Towers Hotel

® August 30 — 44th Annual
Primetime Emmy Awards Civic
Auditorium, Pasadena, CA

@ September 9 — 1992 MTV
Video Music Awards. UCLA
Pauley Pavilion, Los Angeles.

®September 9-12 — NAB
Radio '92. Convention Center,
New Orleans,

® September 23-26 — RTNDA
47th International Conference &
Exhibition. Convention Center,
San Antonio

®September 30 — CMA
Awards. Grand Ole Opry, Nash-
ville.
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THIRT ¥ FIVE YEARS

NEXT WEEK

AND | HAVEN'T
EXERTED MYSELF

departments,

When Staff Cuts Are Necessary...

{yaur campany is forced o downsize, “Tha One Minute Manager” co-

I author Dr. Ken Blanchard suggests your first staff cuts should be those

employeas with the lowest morale, as these people are the ones who
dé the most harm to your businass:

Blanchard also says that you should never downsize by aliminating g

the paaple in an unproductive depariment. Instead, you should keep the

bast workars and use them to replace less productive workers in other

Tempering Hot-Tempered Workers

f one of your co-workers is in

an angry mood, handle the sit-

uation carefully. The Em-
maus, PA-based Rodale Center
For Executive Development sug-
gests you follow these seven
guidelines:

Never argue with them,

Don't tell them not to be angry.
That won’t do much to diffuse the
anger.

Don’t lecture or talk down to
them.

Ask them to tell you about the
problem and listen attentively.
Don’t interrupt or take a position
while the person is speaking.

Empathize with them by repeat-
ing how they’re feeling and why.

Offer ideas to help — after
you've solicited theirs first.

Compliment the person about
something. Anger often surfaces
when self-esteem is low.

The Ultimate Industry Resource Guide

The single source for .

« Top 100 Market Hatlngs and Trends
e Arhitrun Resu%ts

- Demagrapmc Comparisons

. Bomnlele Imdustrv ilkmw

. 21&0 deaied L:stmgs

Order your
personal copy of
this easy to use
desktop guide.

Call Hurricane at
310-553-4330

wworarrerrearradiohistorv.com
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For Information Call: (800) TM Century
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DIGITAL AUDIO

| lm COMPACT

DIGITAL AUDIO

TM Century
Television

KIIS )@ Ani

MUSIC SCHEDULING SOFTWARE

™
century.
Comedy

Ultimate
Digital
Studio

The world standard in music libraries
In use on over 2000 stations.

CD Hits of the week for AC, CHR, COUNTRY,
URBAN, and AOR.

Full production and Media Placement.

New Jingles for KIIS, WMXV, WPLJ, KISS 108,
YOUNG COUNTRY, B-96, and others.
Call for new CD Demos by format.

Complete libraries for all your production needs.

Powerful, easy to use music scheduling
software, in use on over 400 Stations.

The best song parodies and comedy bits
on CD released weekly.

Programmable, digital system for on air
playback of music and commercials.

14444 Beltwood Parkway, Dallas, Texas 75244-3228
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Stone in a police uniform. Inside,

he expounds on freedom of
speech, civil unrest, political ma-
neuvering, and — of course —
Cops.

His car dealer knows what time it
is. He told Ice-T, “My friends were
asking what was going to happen to
you because of all this. But | told
them, ‘Al it means is that soon he'll
be in here looking at that new Cor-
niche."”

Newsweek also looks at music
censorship issues as the “Cop
Killer” saga continues, noting that
diva Beverly Sills, a member of the
Time Warner board, angrily read
the “Cop” lyrics to the board, criti-
cizing its free speech decision.
However, as one “insider” ob-
serves: “If you're going to sell to
teenagers, you're going to offend
Beverly Siils.”

In the same article, Pearl Jam
frontman Eddie Vedder notes,
“The scary thing is how in the fu-
ture, things will be censored and
you won't even know it.” Mean-
while, Warner Bros. A&R guy Tim
Carr says, "We've all been put on
notice by this, but it's not going to
stop us.”

Influence Groups

And ... here's Ice-T's hip-hop
white house: “lce Cube says he’s
running for president. {Sister] Soul-
jah's going to be vice president.
[Public Enemy’s] Chuck D will be
secretary of state, and KRS-One
will be secretary of labor. I'd be
secretary of defense” (Rolling
Stone).

On a similar note, GQ asked
David and Don Was of Was (Not
Was) who'd be on their Jewish rock
dream team: Sammy Davis Jr. (vo-
cals), Woody Allen (clarinet), Eric
Clapton (guitar), and Meyer Lan-
sky (bass — because he was “the
most rhythmic mobster”}. Sampling
a riff from Public Enemy, Henry
Kissinger would be the “Jewish
Professor Griff, our minister of in-
formation.”

Fashion Statement

"“The tapestry of country music is
so varied and the possibilities so
limitless, as long as you don't go
washing it out” — Emmylou Harris
(Vogue).

Ice—T is on the cover of Rolling

“We

ACHY, BREAKY PART —
weren't trying to be groundbreak-
ing. We've done that before, and it
hurts” — ex-Talking Head Tina Wey-
mouth on the Tom Tom Club’s new
"Dark Sneak Love Action” album
(Rolling Stone).

Ice-T Cops ‘Stone’ Cover!

ALTERNATIVE VIEWPOINT —~—
“The artists that will be important
and ongoing to this business, that
will build the catalogs and long-term
careers, are going to come from [al-
ternative] music. Alternative bands
will be the next U2 or Pink Floyd”
— Chameleon Records President/
COO Bob Buziak addresses the
post-Nirvana signing craze. Other
notables quoted: Geffen A&R man
Gary Gersh, WB A&R guy Michael
Hill, lawyer Richard Grabel, and
Helmet/Soul Asylum manager Dave
Ayers (Rolling Stone).

Funny Lady Live?

Barbra Streisand is mulling a
tour. (She hasn't sung live for
money since 1970, excluding ben-
efit shows.) Manager Marty Erlich-
man says she could earn $100 mil-
lion, once the live LP, video, and TV
special are done (People).

Plastic Fantastic Lover

The Globe's headline squeals,
"Wacko Jacko's Nose Turns Into A
Snout.” This latest look at the long-
term effects of plastic surgery pro-
vides a closeup of Michael Jack-
son's nose and — for comparison
purposes only — a photo of a pig.

Meanwhile, the Star notes that
Jackson’s plastic surgeon, Dr.
Steven Hoefflin, is accompanying
him on his European tour.

Hard-Hearted Black

“Now that I'm married and so
much in love, it would seem like
there’'s gotta be some song that
comes out of it. But I'm not really
tryin’ to look for it” — Clint Black,
whose new “The Hard Way" bears
no love songs (Entertainment
Weekly).

WRLT/Nashvilie
Buys 'Zine!

Progressive AOR WARLT/Nash-
ville’s owners have bought Metro,
a free local alternative music ‘zine.
They plan to expand the coverage
of the renamed Metro Music
Monthly.

Broken News

The Star ran a photo of Mick Jag-
ger and Jerry Hall picnicking with
their kids in the Caribbean. The
Globe noted how quickly Hall re-
gained her shape after pregnancy.
None of the tabs had news of the
Jaggers' split.

Each week R&R sneaks a peek
through the nation’s consumer
magazines in search of every-
thing from the sublime to the
ridiculous in music news. R&R
has not venfied any of these
reports.

R&R OVERVIEW
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TOP TEN SHOWS
JULY 27-AUG. 2
1 Olympics (Thursday)

2 Olympics (Tuesday)

3 Olympics (Monday)

4 Olympics (Wednesday)

5 Olympics (Saturday)

6 Olympics (Sunday)

7 Olympics (Friday)

8 Roseanne

9 Movie (Tuesday)
(“Conspiracy Of Silence”

Part 2)
Home Improvement (tie)
Source: Nielsen Media Research

All show times are EDT/PDT uniess oth-
erwise noted; sublract one hour for CDT.
Check listings for showings in the Mountain
time zone. All fistings subject to change.

Friday, 8/7
« Babyface, “The Arsenio
Hall Show" (syndicated; check
local listings).

e K.D. Lang and Tracy
Chapman, ‘““ABC In Concert”
(midnight).

Monday, 8/10

e Marty Stuart performs on
the hourlong “Special Mon-
days” edition of TNN's “Nash-
ville Now” (9pm EDT/6pm
PDT).

¢ K.D. Lang, “Arsenio Hall.”

¢ B-52's — featuring new
member Julee Cruise — per-
form on “The Tonight Show
% Stdrring Jay Leno” {(NBC,
= 1135pm).

Tuesday, 8/11,

* Billy Dean performs from
Dallas on TNN's “On Stage”
(10:30pm EDT/7:30pm PDT).

e Soul Il Soul, “Arsenio
Hall.”
* Neville Brothers, “Jay
Leno.”

Wednesday, 8/12
* Joe Cocker, “Jay Leno.”
* George Thorogood, “Late
Night With David Letterman”
(NBC, 12:35am, Thursday).

Thursday, 8/13

e Arrested Development,
“Arsenio Hall.”

¢ B.B. King, Buddy Guy, Dr.
John, and the Fabulous Thun-
derbirds jam on “Jay Leno.”

e Breeders, “David Letter-
% man” (12:35am, Friday).

g

|

S

JULY 31-AUG. 2

1 Death Becomes Her$12.11
(Universal) *

2 Honey, | Blew Up $6.48
The Kid (Buena Vista)

3 Mo’ Money $6.13
(Columbia)

4 A League Of Their
Own (Columbia)

5 Buffy The Vampire
Slayer (Fox)*

6 Sister Act
(Buena Vista)

7 Bebe’s Kids
(Paramount) *

8 Boomerang
(Paramount)

9 Unlawful Entry
(Fox)

10 Universal Soldier

(TriStar)

$5.42
$4.51
$3.96
$3.01
$2.80
$2.55

$2.18

All tigures in millions
*First week in release
Source: Exhibitor Relations Co.

COMING ATTRACTIONS: No
music-related movies opening
this week.
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hat's on Americans’ minds? Each month R&R
conducts an exclusive survey of the nation's
leading Talk radio stations to determine the 10 is-
sues that have generated the greatest amount of listener
phone response over the past four weeks. Following is a
comparison of last month’s and this month’s hottest topics.
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Iraq Tensions

| o |

Economy
Olympics
Ice-T Flap

| & |

Ross Perot Quits

Democratic Convention
Qualms Over Quayle
Clinton-Gore Ticket

RU-486 Abortion Debate
Dr. Kevorkian (‘‘Dr. Death’’) Case

Iraq tensions return to the chart after exactly one year’s hiatus, while
the economy returns after two months and abortion after three.

Reporting Stations: KCMO/Kansas City, Brian Wilson; KGO/San Francisco; KING/Seattle,
Steve Wexler; KIRO/Seattle. Andy Ludfum, KMOX/St. Louis, John Angelides; KOA/Denver, Kns Oiin-
ger; KSL/Salt Lake City, Rod Arquette; KSTP/Minneapolis-St. Paul, Virginia Morris; WABC/New York,
John Mainelli;, WFLA/Tampa. Gabe Hobbs, WGST/Atlanta, Eric Seidel; WLS/Chicago, Drew Hayes;
WRKO/Boston, Rich Kirkland, WTAE/Pittsburgh, Tom Clendening; WWDE/Philadelphia, Dave Rim-
mer;, WWL/New Orleans, Diane Newman; WWRC:Washington, Tyler Cox; WXYT/Detroit, Michael

Packer.

® VOICE OF THE CITY:

STAND AND BE PROUD

(BMG)

This 20-minute video features
the Hollywood Bow! Orchestra
and 25 choirs from South Cen-
tral Los Angeles planning, re-
hearsing, and performing the
Committee To Rebuild L.A.'s of-
ficial theme song, “Stand And
Be Proud.”

® WAYNE’S WORLD

(Paramount)
Mike Myers and Dana Car-
vey reprise their “Saturday

Night Live” roles as the most
excellent (not!) hosts of an
Aurora, IL community access

R
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NEW THIS WEEK

e

cable TV show. Co-starring Tia
Carrere and Meat Loaf, this
feature film spawned a Reprise
soundtrack with cuts by Car-
rere, Queen, Gary Wright, the
Red Hot Chili Peppers, Alice
Cooper, and others.

® ROD STEWART:

VAGABOND HEART TOUR

(Warner Reprise)

This 110-minute compilation
showcases Stewart's recent
performance from L.A.'s Uni-
versal Amphitheatre with live
renditions of “Maggie May,”
“Forever Young,” “Downtown
Train,” and others.
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® MO’ MONEY (Perspective/A&M)

Single: Money Can't Buy You Love/Ralph Tresvant

Other Featured Artists: Color Me Badd, Caron Wheeler, MC Lyte
® A LEAGUE OF THEIR OWN (Columbia)

Single: Now And Forever/Carole King

Other Featured Artists: James Taylor, Billy Joel
® BUFFY THE VAMPIRE SLAYER (Columbia)

Single: Keep It Comin’ (Dance Till You Can't Dance No More)/

C&C Music Factory

Other Featured Artists: Ozzy Osbourne, Mary’s Danish,
Matthew Sweet

® BOOMERANG (LaFace/Arista)

Single: Give U My Heart/Babyface f/Toni Braxton
Other Featured Artists: Shanice, Boyz Il Men, PM Dawn

®BATMAN RETURNS (WB)

Featured Artists: Danny Elfman, Siouxsie & The Banshees

® COOL WORLD (WB)

Featured Artists: David Bowie, Electronic, the Cult

® CLASS ACT (Giant/Reprise)
Single: | Wanna Love You/Jade

Other Featured Artists: Monie Love, Kid N Play, Lisa Taylor
COMING

®HONEYMOON IN VEGAS

Single: All Shook Up/Billy Joel (Epic Soundtrax)

® SINGLES (Epic)
Single: Would/Alice In Chains

Other Featured Artists: Pearl Jam, Soundgarden, Smashing P