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KATZ FILES
BOND OFFERING

Katz Communications is
tendering $100 million worth of
10-year bonds to pay down debt
and expand the giant rep firm.
The SEC filing provides a rare
glimpse into the finances of the
privately owned company.
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GAMMON PROPOSES
NEW TRADING
MULTIPLES

In the wake of the FCC's
ownership rules changes,
dealmaker Tom Gammon has
reformulated station trading
multiples.
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SCORING THE FORMATS

R&R's format scoreboards
provide key 12+ and
demographic trends at a glance.
Some highlights:
oAOR: 12+ qains offset by
25+ losses
oNAC: steady ratings but
number of outlets dwindles
eNew Rock: key stations
surge
Page 36, 40, 52
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L.A. STATION SHUFFLE

Several L.A. stations made
significant musical adjustments
in the past few days, and
another format change is on the
way.

Page 3, 24
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IN THE NEWS...

oGeorge Wolfson named Sr.
VP/Ops at Viacom
eTom Langmyer takes PD job
at KMOX/St. Louis
eMike Kennedy new PD
at KBEQ/KC
Page 3

oRick Devlin President

of Radio Network Association
e WFXF/Indy flips to AOR
e Chuck Holloway OM at

‘WMAG & WNEU/Greensboro
eTerry Foxx named OM/PD

at WQMG/Greensboro
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Feds Haul Evergreen Into
Court Over $6000 Fine

Trial in Chicago if company doesn’t pay
in 30 days; Evergreen raises constitutional
questions over FCC indecency definition

Federal prosecutors in Chi-
cago have launched a civil en-
forcement proceeding against
Evergreen Media’'s WLUP
(AM)/Chicago for its failure to
pay a $6000 FCC indecency fine.

If Evergreen doesn’t pay the
fine, the case will go to trial in
the Windy City. A central issue
in such a trial would be whether
the FICC'’s definition of indecen-
cy is constitutional.

Evergreen CEO Scott Gins-
burg has vigorously contested
the fine on grounds that FCC
rules are vague and arbitrarily
enforced and restrict speech
protected by the First Amend-
ment.

“We have 30 days to answer
the complaint. We've made no
decision, but we are reviewing
[several] options. One would be
to pay it and walk away. No one
in my organization is telling me
todo that,” Ginsburg told R&R.

WLUP VP/GM Larry Wert
said station personnel and Gins-
burg were scheduled to discuss
the case during a Chicago meet-
ing Wednesday (8/26).

TS
FISHER RESIGNS

Goodman New
WHTZ VP/GM

After nine years at WHTZ
(Z100)/New York, the last four
as VP/GM, Gary Fisher has re-
signed to pursue other oppor-
tunities. He will be replaced at
the Malrite CHR by WWRC &
WGAY/Washington VP/GM
Alan Goodman, who will as-
sume his new duties in about a
month.

Goodman told R&R, “I've
been fortunate to have worked
for Greater Media and two
great stations, WWRC & WGAY.
But this opportunity to work for
a heritage station like Z100 was

GOODMAN/See Page 30

Evergreen was fined in Janu-
ary 1991 for broadcasting inde-
cent material in 1987 and 1989.
The company denied liability,
but the FCC refused to recon-
sider its action. Ginsburg then
refused to pay the fine, and the
FCC referred the matter to the
Justice Dept.

“Since it has twice requested
payment and Evergreen Media
has stated that it will not pay,
the Commission said it is clear
that the licensee wishes to con-
test the matter in court,” the
FCC said in a prepared state-
ment.

DeFrancesco President
At Gannett Radio

Kaye becomes KIIS Pres./GM, Cook returns to

WUSA as Pres./GM, Tobin named KIIS VP/Mkig.

Gannett
Broadcasting
has promoted
KI1IS-AM &
FM/Los An-
geles Presi-
dent/GM Ger-
ry DeFrances-
co to Presi-
dent/Gannett
Radio Divi-
sion. DeFran- DeFra%.:esco
cesco re-
places Jay Cook, who transfers
to AC combo WDAE & WUSA
(W101)/Tampa as President/
GM. Cook supplants Mare
Kaye, who becomes President/
GM at KIIS. In addition, KIIS
Director/Marketing Karen To-
bin has been elevated to VP/
Marketing.

Gannett Broadcasting CEO
Cecil Walker commented, “Ger-
ry DeFrancesco has a very
strong background in program-
ming and radio management.
We look forward to sharing
these talents with all the sta-
tions.”

The 38-year-old DeFrancesco
is a 12-year Gannett veteran. He
told R&R, “I'm thrilled to be
given this challenge — there are
so many opportunities for
growth at the various Gannett
stations. I'm going to take a few
months to analyze the positions
we have in our various markets
and proceed from there.”

=

Miami Radio Rises Above The Storm

Stations mobilize evacuation, relief efforts;
endure hurricane’s devastation

As Hurricane Andrew staged
its vicious attack on South Flor-
ida, radio played a major role in
providing a continuous flow of
information to local residents.

Gusts clocked at between 140
and 160 mph battered the area
in the early morning hours of
Monday (8/24). On Tuesday,
preliminary damage estimates
ranged from $15 billion to $20
billion.

EBS System Works

According to FCC Emergen-
cy Broadcast System Chief
Helena Mitchell, “All key EBS
stations were able to stay on the
air {in Miami).”

Pat Roberts, President of the
Florida Association of Broad-
casters, said there were no dif-
ficulties in the activation of the
EBS system.

The FCC received reports
that stations in smaller com-
munities were knocked off the
air, mainly due to electricity
shortages. Several transmitter
towers were reportedly down-
ed.

Running Commentary

Typifying the radio experi-
ence, Jefferson-Pilot AC WLYF
PD Larry Travers said, “We
lost power in the wee hours of
Monday, when the eye [of the
storm] approached Dade Coun-
ty. We went on emergency gern-
erators and never left the air.

" Blow By Blow

@ No difficulties in EBS
activation

® Most Miami stations
able to stay on air

® Many stations scrap
formats for news-and-
info mode

We began simulcasting the AM
and FM. Two voices did kind of
a running commentary during
the height of the storm.

*“This storm has brought a lot
of people together. We had
some engineers from [local TV]

HURRICANE/See Page 30

Cook

Kaye

Cook, who spent five and a
half years as Gannett Presi-
dent, told R&R, “I'm very
pleased to be returning to Tam-

GANNETT/See Page 30

Local Radio
Ad Sales Climb

Radio revenues are still on
the rise. Based on information
received from 92 markets which
report to the accounting firm of
Miller, Kaplan, Arase & Co., lo-
cal business in July posted a
1.7% gain over the same month
last year. However, an 18.6%
decline in national sales temp-
ered the local increase, resuit-
ing in a 3.2% drop in total cash
revenues for the month.

MKA'’s George Nadel Rivin
told R&R that the North Caro-
lina and Idaho-Eastern Wash-
ington areas showed the most
local growth.

Year-to-date results through
the end of July show that local
business is up 3.1%, national is
down 12.2%, and total cash is up
0.1%.

—Miller, Kaplan, Arase & Co.

SHEDD UPPED

Lewis Heads
Merc./Nashville

Uni Distribution Sr. VP/GM
Luke Lewis has been named to
the newly created position of
President for Mercury/Nash-
ville. Concurrently, VP/Crea-
tive Harold Shedd has been pro-
moted to Sr. VP/Creative for
the label.

PolyGram President/CEO
Alain Levy commented, ‘‘Mer-
cury/Nashville has been grow-
ing very nicely and creatively
under the artistic guidance of
Harold Shedd and the business
direction of [VP/GM] Paul
Lucks since their arrival in
1988. Now is the time to
strengthen the management as-
pect of our operations. We trust
that Luke Lewis will be capable
of doing that.”

LEWIS/See Page 30
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What Americans Do In The Morning
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Three L.A. Stations Flip

Formats, Change ldentities

KXEZ becomes Hot AC ‘Star 98.7°; KACE goes
Urban; MARS-FM blows out New Rock, staffers

There were no major earth-
quakes in the Los Angeles area last
week, but you'd never know it
from the format-shaking going on.
KXEZ, KACE, and KSRF & KOCM
(MARS-FM) all initiated presenta-
tion and music adjustments toward
the end of the week.

Wolfson Adds
Viacom Sr.

VP Duties
WLTW/New -
 eponabicis ¥

for parent com-
?)\ v

pany Viacom as

e t
Sr. VP/Opera- .
tions. He’ll con- P
tinue as GM of '
the AC facility. ”

Radio Division
Wolfson

In his new cor-
porate capacity, Wolfson will over-
see selected operational aspects of
the company’s 14 major market
stations.

WOLFSON/See Page 30

N

KXEZ shifted from a Gold-based
AC to a rock-based Hot AC, mixing
recent hits with current tunes. VP/
GM Bob Griffith and OM Allan
Hotlen remain in place at the Via-
com outlet. Using the positioner
“STAR 98.7, Superstars of the '80s
and '90s, without the hard rock,”
the station has changed to a more
upbeat presentation, somewhere
between soft ACs KOST, KLIT, and
KBIG and CHR KIIS.

KXEZ reportedly will change
call letters to KYSR.

KACE jettisoned its NAC format
in favor of a mainstream Urban
approach, using the moniker
“V103.9.” KACE VP/GM John
Rockweiler commented, ‘“The mis-
sion of the new V103.9 is to estab-
lish the radio facility as a primary
communication and marketing ve-
hicle within the Los Angeles radio
market with general appeal to
adults from 25-44.”

OM/PD Tony Fields added,
“The key elements of product de-
sign will be technical quality, mu-
sic selection, presentation, person-
ality, community involvement, and
targeted promotional activity.”

KSRF & KOCM let their entire
airstaff go and announced a format
change to come in a few weeks. No
official announcement was made
about the new format, but an NAC

L.A. STATIONS/See Page 30

LETTER

On-The-Job Sexual Harassment

Dear R&R:

An article on sexual harassment
(R&R 8/14) brought back some un-
pleasant memories of my first job in
radio.

Several years ago, while working the
midnight-6am shift at a 100,000-watt
FM station in a Western market, | was
harassed by my PD. While [apparently]
under the influence of alcohol, he
made frequent early morning visits,
asked me out, made suggestive com-
ments, and once, at a nightclub ap-
pearance, grabbed my leg under the
table!

Not wanting to cause a scene, | said
and did nothing. In addition, personal
comments from other male co-workers
went ignored. This sort of behavior was
tolerated for two years, leaving me to
feel vuinerable and intimidated by my
boss.

| was only 19 when it began, totally
unaware of my rights. | was also a thou-
sand miles from home and didn't know
where to turn for advice. The topic of
sexual harassment was not highly pub-
licized at the time.

Today, we are better informed about
sexual harassment: what it is, what to
do about it, and where to tumn for heip. |
hope that others who are made to feel
uncomfortable in their work environ-

R&R Observes
Labor Day

R&R’'s Los Angeles, Nashville,
and Washington, DC offices will be
closed Monday, September 7, in
observance of Labor Day.

ment by sexual harassment of any kind

will find the courage to speak up.
—Name withheld
Alamogordo, NM

GIOIA NSM

Langmyer PD At
KMOX/St. Louis

WSYR &
WYYY/Syracuse
OM Tom Lang-
myer has been
named PD at
Talk KMOX/St.
Louis. Langmyer
begins his new f

duties on Sep-\

tember 14.
Langmyer

“Tom’s suc-
cessful track rec-
ord, his experi-
ence in full-service radio, and the
extensive training he received at
[WSYR & WYYY parent] NewCity
Communications have prepared
him for this new challenge,” said
KMOX VP/GM Rod Zimmerman.
“We are delighted to have Tom as
part of our team, and look forward
to having him apply his skills and
knowledge to our programming.”

Langmyer’s experience also in-
cludes serving as consultant to
WNEW (AM)/New York, Program
Manager for WGR & WRLT/Buffa-
lo, and air personality at

LANGMYER/See Page 15

In honor of the 15th anniversary of
Elvis Presley’s death, RCA Rec-
ords and the RIAA presented 110
gold and platinum awards to the
Presley estate. The presentation
made Presley the most certified re-
cording artist ever. Gathered at
Graceland are (I-r) RIAA President
Jay Berman, RCA President Joe
Galante, and Elvis Presley Enter-
prises CEO Jack Soden.
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FANOE Tr

Chicago Buys Into
Strategic Ratings

Following this month’s an-
nouncement that 14 San Diego sta-
tions have signed on with Strategic
Radio Research’s AccuRatings,
the company has inked deals with
10 Chicago stations, as well as sta-
tions in South Bend, IN.

The Chicago stations are WBBM-
FM, WFMT, WGN, WLUP-AM &
FM, WNUA, WPNT, WVAZ, and
WSCR & WXRT.

SRR’s Kurt Hanson told R&R
that interviews have already
started. He expects to contact 7500
people for the survey. He also reit-
erated his pledge that SRR would
dramatically improve upon Arbi-
tron's sample size.

In the South Bend market, cur-
rently measured by one Arbitron
book per year, Hanson szid SRR
will provide the market with four
books annually.

KBEQ/KC Sets
Kennedy As PD

KBEQ (Q104)/
Kansas City in-
terim PD Mike
Kennedy has
been officially
prometed to the
PD post at the
Noble CHR. He
replaces Jon An-
thony.

Kennedy

are his management and people
skills,”” KBEQ VP/GM Bob
Laurence told R&R. “By 3pm of
the day I put him in charge on an
interim basis, he and [Pollack Me-
dia Group consultant] Dave Van
Stone had revamped the format.
Mike has a hell of a future {be-

KENNEDY/See Page 30
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HOW LABELS ARE TARGETING
BABY BOOMERS
In order to reach older demos, record

companies are using some unusual marketing
techniques.
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Who helped...

...Soft AC WLTW, New York, to #1 25-54?

..Oldies KRTH, Los Angeles, score its highest
share ever?

...CHR 2100 return to #1 CHR in New York?

...Country WMZQ), Washington, to #1 12+ and 25-54?

...AC KVIL move from #3 to #1 in Dallas?

...CHR WKSE become Buffalo’s top billing station?



You're lookin’ at ‘em.

Meet the new members of the
programming and marketing team at
Alan Burns and Associates.

Bob McNeill, who as VP/Pro-
gramming of Viacom directed the
programming and marketing at 14
stations in 9 major markets —
including winners like WLTW and
WMZQ. Randy Kabrich, who's helped
oldies stations like KRTH, CHRs like

Z100 and ACs like KVIL.

Alan Burns and Associates has
always been known as the leader in
CHR and Hot AC. With the addition
of these two winners, we're on our
wav t, pecoming the best in Soft AC,
Country, and Oldies as well.

With a tough economy, chang-
ing rules, and increasing competition
you need knowledge, imagination,

LALAN]

BURINS
& Associates.

attention and honesty from pro-
gramming and marketing veterans
who've been through the wars and
won. Advisors who'll work hard
to make your station a winner.

So, if your Country, AC,
Oldies or CHR station could use a
boost from the best, call the win-
ners at Alan Burns and Associates.
(703) 648-0000.
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Katz Files $100 Million Bond Offering

Katz Communications Inc. is offering $100 million
worth of 10-year bonds to pay down debt and expand the gi-
ant rep firm. The SEC filing provided a rare glimpse into
the finances of privately owned Katz.

The bond offering is being made
by Katz Acquisition Corp. (soon to
change its name to Katz Corp.),
which was formed to buy Katz in a
May 1990 leveraged buyout. Much
of the money raised would be used
to buy back stock issued in the
LBO: $43.5 million to redeem pre-
ferred stock paying 15%, $21.7 mil-
lion for preferred stock paying
25%, and an additional $4.9 million
for prepayment premiums. The
bond filing revealed publicly for
the first time that Katz was highly
leveraged and in default of its loan
covenants and principal payments
prior to the LBO. .

The 25% preferred is held by two
Sandler Media Group partnerships
and 61 K Associates. The invest-
ment groups also hold most of the
15% preferred issue, although 5.5%
is held by Katz Chairman James
Greenwald and other employees.
That group excludes Katz Radio
Group (KRG) President Gordon
Hastings, who joined the company
in February and owns only 10,000
shares (less than 1%) of Katz com-
mon stock.

Katz expects to net $96 million
(after underwriting expenses)
from the bond offering. In addition
to redeeming the preferred stock,
Katz said it would pay off $92 mil-
lion in senior debt, while borrowing
$70 million (with an option for an
additional $20 million) under a new
credit agreement with Citibank.
That leaves $3.9 million, which
Katz said would be used for work-
ing capital and general corporate
purposes. Underwriters for the
bond offering are Merrill Lynch
and Citicorp Securities.

The Bottom Line

The radio and TV rep company
reported operating cash flow of
$30.5 million on net revenues of
$125.6 million for the 12 months
ended June 30, 1992. However,
there was no separate breakout of
cash flow for the radio group.

Katz reported net income of $1.7
million on $117.5 million in rev-
enues for 1991. However, it re-

ported a loss to common share-
holders of nearly $7 million after
paying preferred stock dividends
of $8.6 million. 1991 cash flow was
put at $26.5 million.

Losses ballooned in the first half
of 1992 owing to a one-time charge
of $3.5 million for relocating the
company’s offices. That resulted in
a net loss of $2.3 million on rev-
enues of $64.7 million. Preferred
dividend payments of $5.2 million
left shareholders with a loss of $7.5
million.

KRG said its share of the nation-
al radio spot market had grown
from 41% in 1986 to 45% last year,
with total billings rising from $293
million to $499 million for the same
period. The company noted that its
station roster had grown — from
1176 in 1986 to over 1600 in 1991 — as
the rep industry went through a
period of consolidation. KRG add-
ed a total of 655 stations through its
acquisitions of Christal Radio and
RKO Radio in 1984, Blair Radio in
1987, and Eastman Radio in 1990.
KRG now consists of Banner Ra-
dio, Christal, Eastman, Katz Ra-
dio, and Katz Hispanic.

Repping Syndication

Looking to the future, KRG noted
it had expanded its new business

development efforts in recent
years, while consolidating office
functions for greater efficiency. In
addition, KRG said it plans to
move deeper into repping syndi-
cated radio programs. ‘“The com-
pany commenced selling adver-
tising time for the ‘Rick Dees
Weekly Top 40’ radio show in 1991
and intends to represent additional
syndicated shows in the future,”
the SEC filing said.

The filing revealed Greenwald
was paid nearly $1.19 million last
year, deferring a bonus payment of
$365,000 until the last day of 1992.
Katz President/CEO Peter Goula-
zian’s base salary will rise to
$500,000 under a new employment
contract beginning in 1993. He was
paid $412,000 for 1991 (plus $261,200
deferred) in his previous post as
head of the TV group.

Ken Swetz, who retired as KRG
President in February 1992, was
paid $367,000 in 1991, plus a bonus of
$251,000 deferred until the end of
this year. Hastings’s compensation
was not listed.

Sandler Media Group received
approximately $2.7 million in fees
for arranging the 1990 LBO. Prin-
cipals Harvey Sandler, Barry Lew-
is, and Michael Marocco serve as
Katz directors, and the partner-
ships will continue to own large
stakes in Katz’s common stock.

FCC Investigating Gabelli Holdings

Investment manager Mario Gabelli has been ordered
to disclose all of his broadcast holdings to the FCC. The
Commission said it appears Gabelli — and companies he
controls — is already in violation of multiple-ownership

and cross-ownership rules.

Based on documents filed in con-
nection with a pending sale of
WWOR-TV/Secaucus, NJ (New
York), Gabelli may have attributa-
ble interests in at least 26 TV sta-
tions — more than double the FCC
limit of 12. But one of the least easi-
ly resolved violations may be his

band DAB will work.

Canadian Communications Minis-
ter Perrin Beatty announced a $1
million allocation for DAB research
from a new government fund to pro-
mote research and development of
ing that keeping radio healthy is “an
essential element in the identity and
success of Canada as a nation,”
Beatty congratulated the Canadian
Association of Broadcasters and
the publicly funded Canadian
Broadcasting Corporation on their
joint DAB experiments.

Canadians Raising Millions For DAB

illions of dollars are being raised in Canada to put
Eureka-147 DAB transmitters on the air. The joint

government-private sector effort is seen as part of
a Canadian strategy to speed development of DAB at L-
band frequencies while U.S. broadcasters wait to see if in-

In the coming weeks, Beatty
plans to announce appointments to
a task force on the introduction of
digital radio. It will report to the
ministry on Canadian DAB efforts.

CBC has already committed $1
milion to the research project,
which will build Eureka transmitters
in Toronto and Montreal, along with
a portable transmitter for other
cities. CAB officials are now work-
ing on a pian to raise money from
private broadcasters.

20% ownership of WRKL & WXPS/
New City-Briarcliff Manor, NY.

“It's a technical violation we
never thought about,” Gabelli said
of the combo’s signal overlaps with
WWOR-TV. “That’s a bitch; I don’t
know how I'm going to get out of it.
I can’t sell [the 20% stake] since I
have a minority interest.”

Gabelli told R&R he’ll probably
ask for a waiver to allow him to
keep his stake in the radio combo.

Gabelli said he’d sell his stock in
Liberty Corp. if the FCC doesn’t
accept his argument: that his
11.36% stake isn’t attributable,
since members of the Hipp family
own more than 50% of the com-
pany. But that would only appear
to reduce his attributable TV inter-
ests to 20 stations. There’s also the
issue of various TV holdings over-
lapping newspaper and cable TV
holdings from other companies.

The FCC has ordered Gabelli to
show cause why he shouldn’t be
mandated to cease and desist from
the alleged rules violations. He’s
been given 15 days to hand over a
list spelling out his holdings. The
order notes future violations could
lead to fines of up to $25,000 per vio-
lation per day.

DC
REPORT

PAT CLAWSON

Gammon Pegs Mid-’92
Trading Multiples

emember station trading multiples? Maverick deal-

maker Tom Gammon does — he's moving to set

standards for transactions expected to result from
the FCC's recent duopoly deregulation.

Over the past two years, those yardsticks for valuing stations were
smashed when the credit drought and depressed industry revenues caus-
ed trading to collapse. Gammon formulated new stats after crunching
numbers from dozens of deals completed over the past six months.

He contends current trading multiples for Top 10 market FMs and
combos are 9.5 times tralling cash flow; 8.5x for markets 10-25; 8.0x for
markets 25-50; 7.5x for markets 50-100; and 6.5x to 7.5x for markets
100 or smaller. Stand-alone AM values are one multiple less.

“These multiples are up approximately 10%-15% from late 1991 and
January 1992. About 5% of the value improvement has been from the
perceived improvement of the economy and 5%-10% from duopoly relaxa-
tion,” Gammon told R&R.

Gammon discounts values 5% for stations with volatile formats (he
mentions CHR), 10% if the property’s located in a no-growth market, and
15% for signal deficiencies. Conversely, values jump 10% for stations in
underradioed markets or stations with average ratings showing potential
revenue or ratings improvements. Values increase from 5% to 15% for in-
tramarket buyers, depending “on synergies of two stations, costs saved,
and defensive or offensive values of the acquired station.”

Tom and his brother Dan plan a big opening night bash September 9 at
the NAB Radio Show in New Orleans to relaunch their Americom
brokerage. Debt-laden partygoers will be invited to vent their frustrations by
bashing a pinata resembling a bank workout officer.

NTIA To FCC: Scrap Cross-Ownership Rules

he Bush administration wants the FCC to scrap rules

prohibiting ownership of both radio and TV stations in

the same market. Furthermore, it seeks a modifica-
tion of duopoly rules to permit increased TV ownership in
local markets.

NTIA Administrator Greg Chapados called for the elimination of cross-
ownership regulations Tuesday (8/25) in comments filed with the FCC.
“Repeal of the cross-ownership rules would permit commonly held radio and
television broadcast operations to consolidate costs, thus reducing costs,
and could lead to more diverse and localty targeted programming,” he said.

NAB officials supported the move, asking that TV licensees who own
radio stations be given “the same flexibility permitted other radio operators
in their markets.” NAB said cross-ownership should be permitted if 15 in-
dependent broadcast voices remain in the market.

Chrysler Seeks Alien Waiver

utomaker Chrysler Corp. wants the FCC to allow it
to sidestep federal law blocking companies with

foreign citizens as officers from owning subsidiaries
that control broadcast licenses.

The case arises from Chrysiler Capital Corp.’s proposed takeover of
four Adams Communications stations — KHIH/Denver, KZOK-AM &
FM/Seattle, and WWAY-TV/Wiimington — following a court dispute over
loan agreements. Four officers of Chrysler and its various subsidiaries are
non-U.S. citizens. Three are auto execs and the other is comptroller of
Chrysiler Financlal, the parent of Chrysler Capital.

Chrysler’s lawyer, former FCC General Counsel Diane Killory, argues
the four “do not occupy positions that would enable them to influence
broadcast operations in a manner that would threaten U.S. interests.”
Killory seeks a “declaratory ruling” that the Adams takeover would not
violate the Communications Act of 1934,

Jacor Gets Debt Reprieve

acor Communications temporarily dodged a debt de-

fault after a key creditor agreed Tuesday (8/25) to ex-

tend a deadline until next week, while restructuring
negotiations with bank lenders continue.

Chicago-based Zell/Chilimark Fund L.P. extended the maturity date
on a $4 million Jacor note to September 2. Since much of Jacor's debt is
currently tied to the maturity of the Zell/Chillmark note, the due date for
Jacor's $115.7 million senior debt has been extended until September 1,
and about $20 million of subordinated debt will mature the next day.




Happy New Ears! *

(80 Million of ‘em on October 1st.) |

Announcing...

The Most Revolutionary New Radio
Format To Hit The Air In The Past 20 Years. ..

Children’s Satellite Network
America’s Fastest Growing Audience

For A Prqu’ew Call
1-800-949-4CSN (4276)

See us at NAB’s Radio ’92 in booth #908.

“Because parents love their children more than Oldies or AC.” ]'
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TRANSACTIONS

Jefferson-Pilot Doubles Up In Denver

Adams gives keys to Chrysler; Robinson invades Cornhusker territory

KRXY-AM & FM/Denver
PRICE: $6 million (approximate)
TERMS: Asset sale for cash

BUYER: Jefterson-Pilot Communica-
tions, headed by President Wllliam
Blackweil. The company owns KYGO-
AM & FM/Denver, WQXI & WSTR/At-

lanta, WBT-AM & FM/Charlotte,
WNWS & WLYF/Miami, and KSON-
AM & FM/San Diego.

SELLER: Capital Cities/ABC Inc.; the
company's radio division is headed by
James Arcara. The company also
owns WABC & WPLJ/New York,
KABC & KLOS/Los Angeles, WLS-AM
& FMIChicago, KGO/San Francisco,
WJR & WHYT/Detroit, WMAL &
WRQX/Washington, WBAP & KSCS/-
Dallas-Ft. Worth, KQRS-AM & FM/
Minneapolis-St. Paul, WKHX-AM &
FM/Atlanta, and WPRO-AM & FM/
Providence.

FREQUENCY: 1600 kHz; 107.5 MHz
POWER: 5kw; 100kw at 1198 feet
FORMAT: CHR

BROKER: Richard A. Foreman Asso-
ciates

Adams Asset Surrender
PRICE: No cash consideration
TERMS: Sumrender of assets to se-
cured creditor for no cash considera-
tion to settie litigation. The seller is be-
ing relieved of liability for outstanding
loans due to the buyer. While the total
amount of those loans was not dis-
closed in the FCC transfer application,
industry financial sources peg their
value at approximately $ 17 million. The
parties also agree to settie litigation
now pending in the Supreme Court of
the State of New York. This transaction
also includes surrender of WWAY-
TV/Wilmington.

BUYER: CLG Media, a subsidiary of
Chrysler Capital Corp. CLG is headed
by Chairman William Bishop of Green-
wich, CT and President Leon Melazzo

of Trumbull, CT. Phone:
975-3200

SELLER: Steriing Broadcast Group
Inc., an affiliate of Adams Communi
cations Corp., headed by Stephen
Adams. His other broadcast interests
include KOOL-AM & FM/Phoenix,
KCBQ-AM & FM/San Diego, KEZK-AM
& FMISt. Louis, WLAV-AM & FM/
Grand Rapids, KLUP & KISS/San An-
tonio, WAQS-AM & FM/Charlotte, and
three TV stations in Michigan and Ten-
nessee.

(203)

KHIH/Denver
FREQUENCY: 94.7 MHz
POWER: 100kw at 984 feet
FORMAT: NAC

KZOK-AM & FM/Seattle
FREQUENCY: 1590 kHz;102.5 MHz
POWER: 5kw; 100kw at 1170 feet
FORMAT: Classic Rock

~ Group Deal

Crain Stations

PRICE: No cash consideration
TERMS: Transfer of stations pursuant
to court order in divorce action
BUYER: Albert Crain of Columbia, TN.
He also owns KAIR/Crane, TX; KWTA/
Electra, TX; and WLVV/Moblle.
Phone: (601) 393-8027

SELLER: Lois Crain of Byhalia, MS.
She's also in the process of selling
WAVN/Southaven, MS. Phone: (601)
895-6483

WHLE (FM CP)/Byhalia, MS
FREQUENCY: 94.9 MHz
POWER: 3kw at 236 feet

KGRW (FM CP)/Friona, TX
FREQUENCY: 95.1 MHz
POWER: 3kw at 300 feet

WTCG/Andalusia
PRICE: $39,800
TERMS: Asset sale for assumption of

At NAB/Radio ‘92.

Call or Fax Ahead
or Contfact via New Orleans Hilton.

BARRY
SKIDELSKY

Attorney at Law

655 Madison Avenue, 19th FI.
New York, NY 10021

Tel: 212.832.4800
Fax: 212.486.8668

Affordable quadlity representation

First Alabama Bank note in the
amount of $39,800

BUYER: M. Augustus Corporation
Inc., dba Augustus Broadcasting Net-
work, owned by Wilfred Augustus of
La Marque, TX. Phone: (409)
938-7564

SELLER: Ashley Davis Jr. of Defuniak
Springs, FL. He also owns WZEP/De-
funiak Springs and WCNU/Crestview,
FL. Phone: (904) 892-4038
FREQUENCY: 1400 kHz

POWER: 1kw

FORMAT: News/Talk

WIDO/Eutaw

PRICE: $160,000

TERMS: Asset sale for $80,000 cash
and five-year promissory note for
$80,000 at 10% annual interest. The
note is payable in 60 consecutive
monthly instaliments of $1670, begin-
ning four months from closing. The
buyer is an African-American, so an
FCC tax certificate is an additional con-
sideration. The parties have executed a
time brokerage agreement for moming
drive hours on the station until the sale
is closed. The buyer will pay to the
seller 40% weeldy of all collections for
advertising time sold.

BUYER: Jim Lawson Communica-
tions inc., owned by James Lawson of
Forestdale, AL. Phone: (205)
791-1296

SELLER: Granteil Broadcasting Com-
pany, owned by William Grant of
York, AL. He also owns WYLS &
WSLY/York. Phone: (205) 392-5234
FREQUENCY: 104.3 MHz

POWER: 3kw at 300 feet

FORMAT: Urban

WAVH/Mobile

PRICE: No cash consideration
TERMS: Transfer of control to new
beneficial trustee

BUYER: Lee Shubert of Columbia,
MD. Phone: (202) 331-0606
SELLER: Lee Mitchell, trustee for At-
mor Properties Inc., an affiliate of
AT&T Commercial Finance. Phone:
(312) 853-7539

FREQUENCY: 96.1 MHz

POWER: 100kw at 1342 feet
FORMAT: Gold

e

FM CP/Marked Tree
PRICE: $10,000
TERMS: Asset sale for $2000 cash
and five-year promissory note for
$8000 at 4.5% interest

BUYER: B&H Broadcasting Co., own-
ed by Earl Hodges and O.L. Bayless of
Jonesboro, AR. The company also
owns KXRC/Clarendon, AR and an
FM CP at Gosnell, AR. Phone: (501)
932-0215

SELLER: Marked Tree Media Partner-
ship, headed by John Allen and Don
Nicholas. Phone: (501) 886-6168
FREQUENCY: 98.7 MHz
POWER: 3kw at 328 feet

WGFS/Covington

PRICE: $10,000

TERMS: Stock sale for assignment of -
abilities

BUYER: Radio Covington inc., to be

TRANSACTIONS AT A GLANCE

Total Stations Traded This Year: . ..

~ Total Stations Traded This Week:. . . .

1992 Deals To Date:

$782,162,185

(Last Year: $462,673,223)

oo @10
(Last Year: 687)

This Week’s Action: .. .........$13,714,305

(Last Year: $5,882,214)

s7a s 4 a0
(Last Year: 15)

(approximate)

® Deal Of The Week:
® KRXY-AM & FM/Denver $6 million

©® KHIH/Denver

owned equally by Dr. James Charles
Elder and G. Christopher Elder
SELLER: Douglas Sutton is selling his
entire one-third ownership of licensee
Radio Covington Inc.

FREQUENCY: 1430 kHz

POWER: Skw day/250 watts night
FORMAT: AC

COMMENT: This station was sold for
$200,000 in 1989.

WBHBIFitzgeraid

PRICE: $20,000

TERMS: Asset sale for cash

BUYER: Harper Broadcasting Inc.,
owned by Harold Harper of Tifton, GA
and Ray and Evelyn Mercer of Ash-
bum, GA. They also own WKAA/Ocl+
la, GA. Phone: (912) 468-9898
SELLER: Willdenway Broadcasting
Inc., headed by Charles Ridgeway.
Phone: (912) 423-2077
FREQUENCY: 1240 kHz

POWER: 1kw day/250 watts night
FORMAT: Gold

WMGA/Moultrie

PRICE: $9000

TERMS: Stock sale for assignment of li-
abilities

BUYER: Radio Moultrie Inc., to be

® KZOK-AM & FM/Seattle
® Crain Stations No cash consideration
©® WHLE (FM CP)Byhalia, MS
® KGRW (FM CP)/Friona, TX
® WTCG/Andalusia, AL $39,800
© WIDO/Eutaw, AL $160,000
® WAVH/Mobille, AL No cash consideration
®FM CP/Marked Tree, AR $10,000
©® WGFS/Covington, GA $10,000
©® WBHB/Fitzgerald, GA $20,000
® WMGA/Moultrie, GA $9000
@ WHTB/Fall River, MA $75,000
® WMIN/Maplewood (Minneapolis) $1.5 million
® WXLS-AM & FMBiloxi-Gulfport, MS $50,000
® WZFL-AM & FM/Centerville, MS $1000
@ KZKX/Lincoln, NE $2.85 million
® KDEF & KUCU/Albuquerque-Armijo $1 million
® KZKL-AM & FM/Albuquerque-Rio Rancho $600,000
@ KWQQ (FM CP)Hatch, NM $50,000
® WEIF (FM CP)Utica, NY No cash consideration for 46%
® WTOO/Asheville, NC $295,000
® KRIG/Nowata, OK $10 for majority control
® WWCC & WDNH/Honesdale, PA $38,000 for 25%
® WZZV/Olyphant (Scranton), PA No cash consideration
® WTSW/Wilkes-Barre $77.000
® WAIM/Anderson, SC $80,000
® WGSW|Greenwood, SC $99,000
® WYYR/Spartanburg, SC $32,500 for majority control
@ KSST/Sulphur Springs, TX $648, 275
® KSOP-AM & FM/Salt Lake City $8720 for 51%
® WANV (AM)/Waynesboro, VA No cash consideration

@ Adams asset surrender No cash consideration

owned equally by Dr. James Charles
Elder and G. Christopher Eider
SELLER: Douglas Sutton is seliing his
entire one-third ownership of licensee
Radio Covington inc.

FREQUENCY: 580 kHz

POWER: 900 watts day/250 watts
night

FORMAT: AC

COMMENT: This station was sold in
1986 for $400,000.

2aliil

WHTBIFall River
PRICE: $75,000
TERMS: Stock sale for promissory
notes

BUYER: Stephen Karam of Brookline,
MA. Phone: (617) 734-8552
SELLER: SNE Broadcasting Inc.,
owned by James and Robert Karam of
Fall River. The Karams recently an-
nounced plans to buy WSAR/Fall
River. Phone: (508) 677-0505
FREQUENCY: 1400 kHz

POWER: 1kw

FORMAT: News/Talk. The buyer plans
a Portuguese-language format.

Continued on Page 12




Introducin

Core Call OutRe

IS

search.

A New Call Out Company that Targets
Your Station’s Core Listeners.

ore listeners represent
up to 80% of your
Arbitron AQH. That’s
why America’s leading
programmers and
consultants agree that
targeting core is the strategy for
the 90’s.

Introducing Core Call Out
Research. A new company that
tests your core listeners, the people
who matter most.

More Core. By Far.

Core Call Out Research samples
are 100% your cume listeners and
at least 50%-and up to 100%—of

your core. Every week. Guaranteed.

Stations complain that most
call out companies don’t include
enough core listeners in their
research—as few as 20% in a
weekly sample.

% of Your Core

Other Core
Research  Call Out
Companies Research

And when 80% may not even listen

to your station or format, there’s
no way to accurately evaluate your
Currents and Recurrents, much less
tell a Power from a stiff.

Imagine . . . AOR listeners rating
AC songs. It’s a joke.

Core
Call OQut
Research

Quality Research.
From Companies You Trust.

Core Call Out Research is a joint
venture of Coleman Research, Inc.,
and Music Forecasting, Inc.

Coleman Research is one of
America’s top two radio research
companies.

Music Forecasting is the leader in
new music testing for the recording

industry.

Core-Driven Radio.

Core drives ratngs. Core should
drive your call out.

Call Core Call Out Research —
Frank Stanitski at (919) 571-2692
or Jodie Renk at (818) 345-2035.
Today.

2209 Century Dr. 5th floor Raleigh, NC 27612 e 4521 Alonzo Ave. Encino, CA 91316
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Continued from Page 10

- Minnesota

WMIN/Maplewood
(Minneapolis)

PRICE: $1.5 million

TERMS: Asset sale

BUYER: Central Baptist Theological
Seminary of Minneapolis, headed by
Dennis Whitehead. The seminary is in
the process of seling WCTS/Minneap-
olls for $10 million.

SELLER: Voyageur Broadcasting Co.,
headed by Greg Borden
FREQUENCY: 1030 kHz

POWER: 50kw day/1kw night
FORMAT: Nostalgia

BROKER: Kalll & Co.

WXLS-AM & FM/

Biloxi-Gulfport

PRICE: $50,000

TERMS: A secured creditor is purchas-
ing the combo's assets for cash. This
transaction is subject to approval by
the U.S. Bankruptcy Court.

BUYER: LES Radio Corp., owned by
Lawrence Steeleman of Biioxi. Phone:
(800) 476-4639

SELLER: KZ Radio L.P., headed by
Morgan Bohanon. Phone: (601) 388-
1490

FREQUENCY: 107.1 MHz

POWER: 1490 kHz; 2.8kw at 393 feet
FORMAT: Travel Information; AC

WZFL-AM & FM/Centerville
PRICE: $1000

TERMS: The AM assets are being
donated as a gift to a non-profit organi-
zation. The FM assets are being sold to
the same organization for $1000 cash.
BUYER: Port Allen Educational
Broadcasting Foundation, headed by
Willie and Arlene Kennedy of Port
Allen, LA and John Graves of Bay City,
TX. The group also owns KPAE/Erwin-
ville, LA. Phone: (504) 627-4578
SELLER: Radio Reading Services
Corp., headed by President David Har-
ris. Phone: (615) 239-6464

FREQUENCY: 1580 kHz; 104.9 MHz
POWER: 250-watt daytimer; 3kw at
300 feet

FORMAT: Urban; Country
COMMENT: The buyer plans to simul-
cast 100% of the programming of
KPAE/Erwinville, LA, located about 45
miles southwest of Centerville. The
buyer is asking the FCC to waive the
main studio rule to permit this acquisi-
tion on the grounds that the Centerville
areais poor and cannot financially sup-
port radio stations.

KZKX/Lincoln
PRICE: $2.85 miilion

TERMS: Asset sale for cash

BUYER: C.T. “‘Terry’’ Robinson of
Colorado Springs. He's the former Co-
Chairman of the Unistar Radio Net-
works. Robinson owns KVOR & KSPZ/
Colorado Springs. He recently an-
nounced plans to purchase KTCR &
KOTY/Tri-Cities, WA and KEYF-AM &
FM/Spokane.

SELLER: KZKX Inc., a subsidiary of
Sherman Broadcasting Corp., which
is headed by President Jay Meyers
FREQUENCY: 96.6 MHz

POWER: 100kw at 580 feet
FORMAT: Country

BROKER: Elliot Evers of Media Ven-

ture Partners

KDEF & KUCU/
Albuquerque-Armijo

PRICE: $1 million

TERMS: Asset sale. Pending FCC ap-
proval of dual ownership, both parties
have entered into a local marketing
agreement.

BUYER: Braiker Broadcasting, an Al-
buguerque-based company headed by
President lvan Bralker. The company
owns KOLT/Santa Fe-Albuquerque.
SELLER: Chapman Children’s Trust,
principally owned by the George
Chapman Trust and the A.C. Smith
Trust.

FREQUENCY: 1150 kHz; 107.1 MHz
POWER: 5kw day/500 watts night;
50kw at 304 feet

FORMAT: Spanish; Country
BROKER: Kalil & Co.

“We were very choosy
about picking a broker.
Star Media brought
professionalism to the
process and a qualified
buyer to the table.”

- Carl E Lee
Fetzer Broadcasting Service, Inc.

Star
Media

"Radio’s Full Service
Fi ial Specialists'r

Group, Inc.

= = —

17304 Preston Road, Suite 365 * Dallas, Texas 75343 ¢ (314) 713-8500

KZKL-AM & FMm/
Albuquerque-Rio Rancho
PRICE: $600,000

TERMS: Asset sale for $300,000 cash
and two-year promissory note for
$300,000 at 9% annual interest
BUYER: Territorial Communications
Inc., owned by Martin Balk of El Paso
and several members of the Balk fami-
ly, Broadcast Trust, headed by Caro-
lyn Munoz and Marian Rich; Robert
Goldfarb of El Paso; John Dunn of
Evansville, IL; and Carl Skibell of Dal-
las. Dunn owns KVIT & KSET/El Paso.
Phone: (915) 584-9666

"SELLER: KOOL Broadcasting Part-

ners Ltd., headed by John Frank-
houser of Dallas. He's a radio financier
with Star Media Group. Phone: (505)
242-0626

FREQUENCY: 1580 kHz; 101.7 MHz
POWER: 10kw day/40 watts night;
3kw at 98 feet

FORMAT: Gold

KwWQQ (FM CP)/Hatch

PRICE: $50,000

TERMS: Asset sale for cash

BUYER: John Daniels of Las Cruces,
NM. Phone: (505) 521-4142
SELLER: Turquesa Corporation,
headed by President Robert Kimmell.
Phone: (505) 744-5256
FREQUENCY: 101.1 MHz

POWER: 100kw at 1687 meters
BROKER: Baugh & Assoclates

WEIF (FM CP)/Utica

PRICE: No cash consideration for 46%
TERMS: Involuntary assignment of Ii-
cense and transfer of stock pursuant to
court order settiing stockholder litiga-
tion

BUYER: Clara Crocco will assume ma-
jority control of the station.

SELLER: Nelson Soggs is divesting
his 46% stake in the licensee, Crocco-
Soggs Broadcasting inc.
FREQUENCY: 100.7 MHz

POWER: 668 watts at 661 feet

North Carolina

WTOO/Asheville

PRICE: $295,000

TERMS: Asset sale for $50,000 cash
and 12-year promissory note for
$245,000 at 8% annual interest, paya-
ble in 144 equal monthly installments
BUYER: Anchor Baptist Broadcasting
Assoclation, headed by Pastor Randy
Barton. The group also owns WGCR/
Pisgah Forest, NC. Phone: (704)
884-9427

SELLER: Ashevllie Broadcasting
Corp., headed by George Buck of
New Orleans. He also owns WNAP/
Norristown, PA; WOLS/Florence, SC;
WHVNICharlotte; WAVO/Rock Hiil,
SC; WEAM/Columbus, GA; WYZE/At-
lanta; WMGY/Montgomery, AL;
KURB-AM & FM/Little Rock; WZGO &
WKXU/Portage, PA; WTIX/New Or-
leans; WKXC/Alken, SC; WRIP/Lake
City, SC; and WAME/Statesville, NC.
Phone: (504) 523-2628
FREQUENCY: 1380 kHz

POWER: Skw day/1kw night
FORMAT: Religion

Oklahoma

KRIG/Nowata

PRICE: $10 for majority control
TERMS: Asset sale for $10 “and other
good and valuable consideration,” the
value of which has not been disclosed

BUYER: Homer Hillls and Bruce
Campbell

SELLER: Gene and Kyle Sheets are
selling their collective 50% stake in li-
censee KBGH Radio Group.
FREQUENCY: 94.3 MHz

POWER: 3.5kw at 433 feet
FORMAT: This station is dark.

_ Pennsyivania

WWCC & WDNH/Honesdale
PRICE: $38,000 for 25%

TERMS: Stock sale for cash

BUYER: John Duda is increasing his
ownership in the station from 25% to
50%.

SELLER: Theresa VanOrden of
Honesdale, PA is selling her 25%
stake in licensee WONH Broadcasting
Corp.

FREQUENCY: 1590 kHz; 95.3 MHz
POWER: 2.5kw daytimer; 3kw at 256
feet

FORMAT: Country; AC

WZ22ZV/Olyphant (Scranton)
PRICE: No cash consideration
TERMS: Transfer of station for no cash
consideration from limited partner to
corporation as part of a reorganization
of the legal structure of the licensee
BUYER: Monroe & Delaware Holdings
Inc., owned 80% by Robert Cordero
of Dunsmore, PA and 20% by Joseph
Romano of Brooklyn, NY. Cordero also
owns W2ZC/Benton, PA.

SELLER: Northeast Radionet L.P.,
owned by Robert Cordero
FREQUENCY: 95.7 MHz

POWER: 300 watts at 1010 feet
FORMAT: Classic Rock

WTSW/Wilkes-Barre

PRICE: $77,000

TERMS: Asset sale for cash

BUYER: LB Radio Corp., owned by
Douglas Lane of Clarks Summit, PA.
He owns WICK & WWDL/Scranton,
PA. Phone: (717) 344-1221
SELLER: Source Communications
Inc., owned by James Blumer Jr. and
Michael Kelly. The company also
owns WTSS/Scranton. Phone: (717)
963-1499

FREQUENCY: 1340 kHz

POWER: 1kw

FORMAT: This station has been dark
since May 1992.

COMMENT: The buyer is requesting
FCC permission to operate the station
as a simuicast satelite station of
WICK/Scranton. The signals of the two
AM stations do not overlap because of
rough terrain and low ground conduc-
tivity in the area.

South Carolina

WAIM/Anderson

PRICE: $80,000

TERMS: Asset sale for cash

BUYER: Paimetto Broadcasting Co.
inc., owned by Brenda Woodson of
Wiliamston, SC. Phone: (803) 226-
1511

SELLER: ABS Greenville Partners
L.P., headed by Kenneth Brown. The
firm also owns WKHK/Colonlial
Helghts, VA and WRQN/Toledo.
Phone: (804) 270-9600
FREQUENCY: 1230 kHz

POWER: 1kw

FORMAT: Country

WGSW/Greenwood

PRICE: $99,000

TERMS: Asset sale for $90,000;
terms include $5000 cash and five-
year promissory note for $85,000 at
7% annual interest. The note is paya-
ble in $500 monthly instalments, with

a balloon payment due in July 1997.
The seller has the option at the end of
five years to retain a 20% equity inter-
est in the buyer's company. As addi-
tional consideration, the buyer also
agrees to lease a transmitter site for
$250 monthly over three years.
BUYER: Morradio Inc., owned by Ron-
ald Moore of Cross Hill, SC and his
mother, Wilma Moore of West Colum-
bia, SC. Phone: (803) 942-0999
SELLER: WGSW Inc., owned by Alex
Kinlaw Jr. of Greenwood. Phone:
(803) 223-5163

FREQUENCY: 1350 kHz

POWER: 1kw day/85 watts night
FORMAT: Urban

COMMENT: The buyer has requested
WLMA as its new call sign.

WYYRI/Spartanburg

PRICE: $92,500 for majority control
TERMS: Stock sale for $12,500 cash
and release from liability for debts ex-
ceeding $80,000

BUYER: Tom Lewis of Spartanburg is
increasing his ownership to 90% of the
licensee.

SELLER: Charles Brooks is selling his
entire 60% ownership of licensee As-
sociated Broadcasting Corp., and
Bobby Dean Il is reducing his holdings
from 20% to 5%. Phone: (803) 573-
1400

FREQUENCY: 1400 kHz

POWER: 1kw

FORMAT: Gold

KSST/Sulphur Springs
PRICE: $649,275

TERMS: Stock sale for cash

BUYER: Willlam Bradford Jr. of Sul-
phur Springs. He has been directing
programming at the station for over 40
years. Phone: (903) 885-3111
SELLER: Hazel Day, John Kimzey,
Karolyn Beall, Ann Pogue, Amy Per-
ry, Allison Terry, Charline Smith,
Kimzey Trust, and the estates of Willl-
am and Marie Edwards are selling
their interests in the licensee, Hopkins
County Broadcasting Co. Phone:
(903) 885-3111

FREQUENCY: 1230 kHz

POWER: 1kw

FORMAT: Country

KSOP-AM & FM/Salt Lake City
PRICE: $8720 for 51%

TERMS: Stock sale for cash

BUYER: A shareholders group headed
by Don and Greg Hilton, the seller's
sons.

SELLER: Merlin Hiiton of Sandy, UT is
selling his majority stake in KSOP inc.
Phone: (801) 972-1043
FREQUENCY: 1370 kHz; 104.3 MHz
POWER: S5kw; 25kw at 3650 feet
FORMAT: Country

Virginia
WANV (AM)Waynesboro
PRICE: No cash consideration
TERMS: Stock transfer to settie estate
of deceased station owner
BUYER: Jonathan Rogers of Roan-
oke, VA is acquiring a 51% stake in the
licensee, WANY Inc., and his mother,
Teresa Rogers of Waynesboro, is ac-
Quiring a 49% stake.
SELLER: The estate of M. Robert
Rogers, administered by Jonathan
Rogers. The estate also owns 50% of
WANV-FM/Staunton, VA.
FREQUENCY: 970 kHz
POWER: Skw day/1kw night
FORMAT: Country



ust Get It.

The debut single
from the debut album: Sofia Shinas

Froduced by Andres Lev.n andCamus Mare Celli for Ce#y Prodiictions
Management: Gallin Morey Assoctates
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For Information Call: (800) TM Century

goldals:

GITAL AUDIO
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KIIS u AM 1150

Ultimate
Digital
Studio

The world standard in music libraries
in use on over 2000 stations.

CD Hits of the week for AC, CHR, COUNTRY,
URBAN, and AOR.

Full production and Media Placement.

New Jingles for KIIS, WMXV, WPLJ, KISS 108,
YOUNG COUNTRY, B-96, and others.
Call for new (D Demos by format.

Complete libraries for all your production needs.

Powerful, easy to use music scheduling
software, in use on over 400 Stations.

The best song parodies and comedy bits
on CD released weekly.

Programmable, digital system for on air
playback of music and commerdials.

14444 Beltwood Parkway, Dallas, Texas 75244-3228
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Listening To ‘Death’

Roger Waters attended a listening session for his new “Amused To Death”
LP. Flanking the artist at NY’s Museum of Broadcasting are Cdlumbia Presi-
dent Don lenner (I) and Sony Music President Tommy Mottola.

Holloway OM At
WMAG & WNEU

Veteran programmer Chuck
Holloway has joined AC WMAG/
Greensboro and crosstown Country
LMA partner WNEU as OM. He
succeeds Paul Johnson, who re-
cently joined WTQR/Greensboro
in a special projects capacity.

“[WMAG parent] Voyager Com-
munications is a great company,
and WMAG's been a quality station
since it signed on,” Holloway told
R&R. “WMAG’s well-focused and
our research says we’re delivering
a quality product. We have great
resources and incredible talent.”

“I'm also excited to build the
bright new brand of Country on
[Speedo Print-owned| WNEU. It's
fun to have two FMs in the same

market to play with.”
Holloway spent 14 years at CHR
WKZL/Greensboro, where his

most recent position was Station
Manager/PD. He previously was
MD at WROV/Roanoke.

Devlin President/Exec. Director For Radio Nets

Rick Devlin
has been named
President/Exec.
Director of the
Radio Network
Association. He
succeeds Albert
“Bud’’ Heck.

“Rick’s 25-plus
years of experi-
ence in the radio
industry make
him the ideal
choice for this position,” said RNA
Chairman Bob Kipperman, VP/
GM of CBS Radio Networks.

Devlin assumes the RNA post at
a time when network radio rev-

Devlin

enues are in a decline. “‘One of my
main assignments is to determine
why that is happen:ng and dramat-
ically turn that around,” he told
R&R. He added, “There is a trend
now developing where network ra-
dio is turning around.”

In his new job, Devlin said he will
work to increase awareness of net-
work radio, in particular targeting
major advertisers who aren’t using
the radio nets. ‘“My main goal is to
increase the total |revenues] of
network advertising as a
medium.”

Devlin left group owner D&F
Broadcasting, where he had been
President, at the beginning of this

NEW CALLS WZRX

Indy’s ‘Fox’ Drops Classics
For ‘Solid Rock’ Approach

Yet another Classic Rock station
has abandoned the format and
gone AOR. Last Friday (8/21),
WFXF (The Fox)/Indianapolis
changed to “Solid Rock 103FM” as
WRZX. GM Beau Phillips and PD
Scott Jameson remain in place at
the Win Communications outlet.

Phillips outlined the reason for
the switch: “Like any great AOR
that’s threatened by a Classic Rock
station, [crosstown AOR WFBQ|
moved over and sat on us, and it
really stunted our growth. We did

For The Record

Last week's story about Infinity
Broadcasting (R&R 8/21) referred
to a report that said the company
was about to purchase WFIL/Phila-
delphia. The station should have
been identified as WIP/Philadel-
phia.

everything we could, but it wasn’t
enough. We decided if 'FBQ wants
the Classic Rock pwsition that bad-
ly, we'll let them have it.”

Jameson felt a change was need-
ed because “we simply [couldn’t]
ignore the huge number of main-
stream rock listeners currently
without a station to serve them.
WRZX will combine a street atti-
tude with the finest rock tracks
from the past 15 yezrs, along witha
dedication to today’s best rock.”

The format change came exactly
two years after the station moved
to Classic Rock from AC.

Concurrent with the change,
'RZX has hired WNOR/Norfolk
MD Heide Hess as APD/MD/mid-
days and moved Production Direc-
tor Sam Cornette to nights. Tim
Cramer from WFYV/Jacksonville
replaces Cornette. =xiting are per-
sonalities Craig Kilpatrick, Roger
Knight, and Darla Coop.

year. He’d previously held execu-
tive positions at ABC Talkradio
and three New York stations:
WOR, WXLO (now WRKS), and
WPLJ.

DEVLIN/See Page 30

WQMG/Greensboro
Taps Foxx As OM/PD

KKDA (K104)/
Dallas middayer
Terry Foxx has
left the station to
join  WQMG/
Greensboro as
OM/PD. Foxx
replaces Sam
Weaver, who ex-
its.

“What sold us
on Terry was his
enthusiasm and
his ideas on how to help the radio
station win,” said WQMG GM Pete
Brown. “Terry has a definitive
game plan and enough energy for
four people.”

Foxx told R&R, “We're going to
return WQMG to its rightful spot as
the most-listened-to station in
Greensboro. I'm excited to have
the opportunity to work at the sta-
tion. They’ve got a great manage-
ment team.”

Foxx’s resume includes on-air
positions at WPLJ/New York,
KSFM (FM102)/Sacramento,
WBJW (now WOMX)/Orlando,
and KZFM/Cerpus Christi, TX.

Foxx

Langmyer
Continued from Page 3

WTAE/Pittsburgh and WBEN-AM
& FM/Buffalo.

Concurrently, Ken Gioia will join
the station as National Sales Man-
ager. He had been VP/Sales Man-
ager for Eastman Radio in St. Lou-
is
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Doherty New VP At Epic

Ged Doherty has been named VP/international
Marketing at Epic, where he will help develop world-
wide marketing campaigns on behalf of label artists

“The international marketplace represents enor-
mous growth potential for Epic, and Ged's role will be
to work closely with our domestic and intermational

companies to

Dioherty had

globaly,” said Epic President Dave Glew.

i

develop and market our artists

been the head of Renegade Artists

Management, a company he founded in 1981
Among the artists he represented were Paul Young
and Alison Moyet.

Hochwald, Bailey Promoted In
Charisma A&R Department

At Charisma,

"~ Hockwald has

|
-|- moted to Director/A&R, East

. Coast and Keith

been upped to Director/
A&R, West Coast.
Hochwald, based in New
York, joined the label two
years ago and had risen to
Manzger/A&R. Baley, bas-
ed in Beverly Hills, came to
Charisma last year and had
been Associate Director
A&R West Coast.
Both will be responsible for scouting new talent and working with acts

PR T

Peri
been pro-

Bailey has

Hochwald

already signed to the label.

Doherty

Bailey

Williams Upped To GSM At WRRK

Anita Williams has been upped to GSM at WRRK/Pittsburgh. She
joined the Benns AOR earlier this year as Senior Account Executive.
‘Anita has a terrific reputation in this market and will be a strong mana-
gerial force for both our established account executives as well as our new

AEs,” remarked WRRK Assistant GM Paige Beal.

Frior to WRRK, Williams spent eight years in sales and management in

Buftaio

WHAT DO.....
KilS. KROQ, KPWR, KQLZ, WRBQ, KOY

And over
HAVE IN

WHY?

Then call

1,000 other stations.....
COMMON?

us....314-423-4411

US. Tupe & Label

Sauint Louin. Missouri

Home of the TRAVELING BILLBOARD'

Because we're the BEST in the bumper
strip, window label business. We have to be!
Don't listen to ‘‘Product Pitches'!
Do call anyone above for their experience
on our quality, service & price....

KMEL, KFOG, KNBR, KITS, KRQR, WNEW
WHTZ, WALK, WGN, WGCI, WBBM, WVAZ
WHYT, WWJ, WJR, WIOQ, WUSL, KSHE,

WKBQ, KQRS, KLXK, KSTP, WMAL, WAVA
WBCN, WGST, WAPW, WBZZ, WMXP.....

They do business with U.S. Tape & Label!
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FORMAT CHANGE

WZRH/N.O.
Sets New
Management

WZRH/New Orleans has re-
vamped its management team,
naming Buddy Birch GM, Brad
Erickson GSM, and Kenny Vest
PD. The Howes Broadcasting sta-
tion has temporarily shifted from
AOR to Classic Rock and is run-
ning jockless in anticipation of a
format change next week.

Although Birch declined to re-
veal WZRH's new direction, R&R
has learned it will be New Rock.

Birch is a veteran New Orleans
radio manager who most recently
worked at a local production com-
pany. Erickson rejoins 'ZRH after
a stint running his own advertising
agency. Vest is being upped from
MD. Also coming on board are
APD Scott Fox (who returns to
WZRH from crosstown WQUE)
and MD Christian Unruh (a local
attorney). Exiting are GM Bobby
Martinez and PD Bobby Reno.

Capitol Assets

At a recent Capitol Records event, Poison frontman Bret Michaels {l) joined
guitar legend Les Paul (r) and Capitol-EMI Music President/CEO Joe Smith
for a photo opportunity.

All-Star Cast

Bonnie Raitt and Jackson Browne joined Crosby, Stills & Nash and opening
act Marc Cohn on stage during a Universal Amphitheatre performance.
Posing in L.A. are (I-r) Graham Nash, Raitt, Cohn, David Crosby, and
Browne.

Who's That Girl?

MCA Records has signed Donna deLory — formerly a backup singer on Madonna's “Who's That Girl” and “Blond Am-
bition* tours — to an exclusive contract. Her debut album is slated for release this fall. Celebrating the occasion are
(I-r) Exec. VP/A&R Paul Atkinson, delory's attorney Gary Gilbert, Chairman Al Teller, delory, President Richard
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Parr Upped To Mercury VP

Howard Paar has been promoted from Senior Di-
rector to VP/Media & Artist Relations, West Coast for
Mercury. He will continue to initiate press campaigns
for the label

Mercury VP/Media & Artist Relations Dawn
Bridges said, “Howard is my partner on the West
Coast. He has a great relationship with our artists and
the media

Paar joined Mercury in 1989 as National Direc-
tor/Publicity, West Coast. Before joining the label, he
was VP at Norman Winter Assoclates. Paar

SvRclite S SETE W ST o

Millman Heads Giant Publicity

David Millman has been named to head publicity
for Giant. In this new position, he will be respensible
for the creation and direction of the label's publicity
department.

“David's experience and approach to publicity
give him the depth to creatively and effectively work
for [us),” said Giant President Charlie Minor.

Millman had been National Director/Publicity for

IRS and had served as West Coast publicist for Poly- i

Gram. He began his industry career in 1984 as CBS |

Millman Records’ L.A. college rep. i

¥
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Shamess, Hauseman Join Arista

Nancy Shamess has
joined Arista as West Coast
Regional Director/Sales
She will be the label's liaison
between the sales depart-
ment, distributor BMG, and
retail, in a sales and market-
ing capacity

“I'm pleased to have
someone with Nancy's
street expertise to market
Arista product. She is well
respected by the entire
West Coast retal community,” commented Jim Chiado, Arista Sr
VP/Sales & Distribution

Shamess had been National Accounts Director for IRS.

Concurrently, Patricia Hauseman comes to Arista as Manager of :
Alternative Marketing. She will be working directly with BMG and indepen- |
dent retailers in the marketing of new and alternative bands.

Hauseman had been Atlantic's East Coast Manager of Alternative [
Marketing.

Shamess

Hauseman

Palmese, artist manager Louis Levin, and Director/A&R Paul Kremen.

i
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Sweet Home Tennessee

Billy Ray Cyrus and Little Steven visited Lynyrd Skynyrd '92 while the band
was recording its forthcoming Atlantic album, due early next year. Taking a
break at Nashville's Emerald Sound Studios are (seated, I-r} band member
Johnny Van Zant, producer Barry Beckett, and Cyrus; (standing, I-r} co-
manager Charlie Brusco, band member Gary Rossington, and Little Steven.

They Might Be Back

e

stage

Elektra execs congratulated They Might Be Giants after the group's recent performance at L.A.'s Wiltern Theatre. Ex-
changing kudos are (I-r) Alternative Promotion Director Coleen Reidenbach, Sr. VP/A&R Joe Wissert, National CHR
Promotion Director Jon McHugh, band member John Flansburgh, VP/A&R Sue Drew, band member John Linnell, and
Regional Marketing Manager Cory Connery.
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Radio

® ROGER NELSON joins KXRO &
KDUX/Aberdeen, WA as GM. He exits
KOMO & KOMO-TV/Seattle, where he
served as a news anchor/reporter.

Nelison

Wise

® JACKIE WISE assumes GSM duties
at KFH & KXLK/Wichita. She most re-
cently held a similar post at crosstown
KKRD.

©® STEVE KOTCH has been tapped as
New Jersey Sales Manager at WYNY/
New York. Prior to his appointment, he
served as Sr. AE at WMGQ/New
Brunswick, NJ.

©® SYNTHIA BRYANT segues to Direc-
tor/Community Relations at WWJ &
WJOUSouthfield, MI. She previously
was WWJ's afternoon news anchor.

Records

®©DOUG MARK has been appointed
Head/Business Affairs at Giant Rec-
ords. He formerly was a partner at the
law firm of Schwartz & Mark.

Mark

©® WILLIAM HALL joins Portiand, OR-
based BFE Records as VP/GM. The
16-year industry veteran most recently
was a Sr. Executive at Sight & Sound
Distributing Inc.

® ADRIAN MILLER becomes Director/
Rap Music, A&R at Immortal Records.

STy

Miller

Croker

©® SONIA CROKER shifts to A&M Rec-
ords’ Urban Division as National Direc-
tor/Communications. She previously
served as National Publicity Manager at
Verve Records.

@B. BRIAN MARTIN and ANDREA
KRAMER have formed Manic Records.
The new label can be reached at 56
Coffey St., Suite 12, Boston, MA
02122; (800) 522-6264.

National
Radio

@ RICHARD JOHNSON has been pro-
moted from news corespondent to
White House news correspondent at
Unistar Radio Networks. Concurrently,
JOHN STEMPIN segues from parttime
sports reporter/producer to fulitime
sports correspondent. in other news,
the network will presert “Vince Gill &
Friends,” a three-hour Country Six
Pack Special set to air September 5-7.
Rounding out the network’s Labor Day
weekend slate are the three-hour “'Dick
Clark’s Summer Memories” and the
90-minute “The Best Of Sixties Leg-
ends”; (212) 373-4977.

©® AMERICAN PUBLIC RADIO wil
broadcast “Carlos Santana: Music For
Life” as a two-hour Labor Day special.
The show is the first of six “The Music
Makers™ programs; (612) 338-5000.

® WFMT FINE ARTS NETWORK —
the production and dissribution arm of
WFMT/Chicago — has renewed its
agreement with the Chicago Sym-
phony Orchestra and Amoco Corp. to
syndicate the 52-weex CSO concert
series; (312) 565-50C8.

® ALL STAR RADIO is offering "Polka
Monster,” a contest wherein listeners
can identify hit songs disguised as pol-
kas. The CDs are available for CHR,
AC, AOR, and Classic Rock formats;
(818) 766-6447.

Marriages

A&M artist Sting to actress/
television producer Trudie
Styler, August 20

WENS/Iindianapolis pro-
ducer/morning sidekick Don
Carson to Heathesr Kitsu, Aug-
ust 22

Births

Razor & Tie Music co-
founder Craig Balsam, wife Jo-
di, daughter Molly Edyth, July
30.
WMMZ/Ocala-Galnesville,
FL midday personality John
Torrey, wife Sue, daughter
Sarah Whitney, August 5
Arista Art Dir. Ellsa Marshall
Keogh, husband Doug, son
Sam, August 10
Talent Developars President
Cynde Slater, husband KUPD
Sr. Acct. Rep. Mixe Goldman,
daughter Emily Michelle, Aug-
ust 14
Nirvana lead singer Kurt Co-
bain , wife Hole lead singer
Courtney Love, daughter
Frances Bean, August 18
. KKLD/Tucson evening per-
¢ sonality Steve Hart, wife Aleida,
. son Richard Nadhan, August
.19
MCA Dir./Nat! Promo Pat
g Martine, wife MCA Exec. Asst.
©  Talitha Embry, Jaughter Re-
i nata Rose, August 20
b KROQ/Los Angeles GM Trip

¢ Reeb, wife Music Forecasting

President Jody Renk Reeb, |
daughter Madison Suzanne,
August 21

KCDQ/Midland-Odessa, TX
PD Brad Holcomrb, wife Mary
Ann, twin sons Austin Ryan and
Justin Lee, August 21

Industry

® MICHAEL NICASSIO has been pro-
moted from VP/GSM to VP/Eastern Di-
vision at Eastman Radio's NY office.
Assuming Nicassio's former post is
STEVEN MOSKOWITZ, who steps up
from VP/Stations.

©® GLENN CORNELIESS has been ele-
vated from VP/Manager to VP/North-
east Division at Katz Radio’s NY office.
Meanwhile, ROBERT HALLER be-
comes Katz Radio Group's VP/Man-
ager, Agri-Marketing Services. He
moves up from Manager/Agri-Market-
ing Services.

© KATHLEEN HOULIHAN and JOHN
KEEFER have been upped from Sales
Managers to VP/Sales Managers at
Christal Radio’s Chicago and San Fran-
cisco offices, respectively.

® GAIL LEE DUNSON joins Traffic
Patrol Broadcasting Inc. as VP/Sales &
Marketing. She most recently worked
at KQLZNos Angeles and Metro Traffic
Control.

© DEBBIE MARSHALL and DAVID
ROSENBERG have been named Direc-
tors/Operations at Metro Traffc Con-
trol's Columbus, OH and Buftalo of-
fices, respectively. Marshall previously
served as Assistant Director/Opera-
tions at MTC's Cleveland branch, while
Rosenberg was an announcer/pro-
ducer for MTC’s New York bureau.

®BOB LION — currently VP/Regional
Executive at the Interep Radio Store —
adds Director duties for the company’s
newly formed Interep Technology De-
partment. Rounding out the depart-
ment’s management team are Interep
Radio Store Manager/Information Sys-
tems JANE GREENFIELD, Interep Data
& Design President LOYD SENN, and
the company's PC Systems Manager
ZALINE SCOTT-McSHAN.

® WAYNE MARTIN shifts to Creative
Media Management as Sr. Broadcast
Direct Marketing Consultant. He exits
Eagle Marketing, where he served as
Regional Sales Manager.

© STEPHEN DESSAU — Track Mar-
keting Associates Ltd. (TMA) founder
— adds CEO duties at the newly form-
ed Track Marketing Co., ajoint venture
between Wamer Music Group Inc. and
TMA. The new venture will develop
and implement promotional programs
for corporaie clients; (212) 541-5111.

® BARBARA WARREN-PACE joins
Clivlles/Cole Music Enterprises as
Managing Director. She formerly was a
partner at 23 West Management.

@ ALISON SMITH has been promoted
from Director/Performing Rights to Sr.
Director/Performing Rights at BMI.

©® IDA LANGSAM steps up to Sr. VP at
public relations firm Middieberg Asso-
ciates. The 19-year industry veteran al-

Changes

Kim Smith shifts to KiiS/Los Angeles
as AE.

Shirley Thom and Donna Dimof tap-
ped as Sales Consultant/New Business
Development and AE, respectively, at
KZOK-FM; Seattle.

Deborah Shergalls, Michael
Stephen, and Danlel Zbel become
AEs at WRRK/Pittsburgh.

Frank Martin assumes AE duties at
KUPL-AM & FM/Portland, OR.

Lynn Halterman joins WZPU/ndian-
apolis as AE.

Steve MWasters appointed AE at
KTSM-AM & FM/EI Paso.

Judith Siatt elevated to Associate
Director/F-nance Planning & Adminis-
tration at Sony Music.

Ann Musselman rejoins Banner Ra-
dio's Dallas branch as AE.

Jolie de Sedas and Jennifer Guleff
named AEs at Eastman Radio’s Los An-
geles and Detroit offices, respectively.

At Katz Radio: Mark Erwin (Chi-
cago), Karen Hecht (New York), and
Peter Kleiner (Philadelphia) promoted
to Sr. AEs; Ken Ossen (NY) and Dave
Weinand (Atianta) tapped as AEs.

Kevin Stagg elevated to AE at Arbi-
tron's Radio Station Services.

David Moro upped to Director/Inter-
national Administration at BMI.

so becomes head of the company's
newly formed Music Division. Concur-
rently, NANCY LEIGH has been tap-
ped as the division's Publicist.

® TIM SWEENEY has been appointed
VP/GM at newly expanded Instinct En-
tertainment Corp. He has spent the
past 10 years working in promotion
and marketing.

© ANDREW SEIDENFELD — previous-
ly Promotions Director for Shanachie
Entertainment Corp. — has formed No
Problem Productions. The indepen-
dent publicity firm is located at 570
Jersey Ave., Suite 2L, Jersey City, NJ
07302. The company can be phoned
at (201) 361-7743 until August 31.

® VICTORIA CLARE — formerly Poly-
Gram/island Music Publishing's VP/
Creative Dept. — has established A
Clare Entertainment Group. The 15-
year industry veteran’s new manage-
ment <ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>