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CLASSIC BITS

This week R&R begins its 20th
year of service to the radio and
music industries. As part of the
countdown to our actual 20th
anniversary — October 5, 1993
— each week on Page 3 we’'ll
bring you an appropriate bite-
size bit of reminiscence from 20
years’ worth of wit and wisdom
spoken by radio and record
notables in these pages.

Some of these 20th Anniversary
capsules will amuse you. Others
will seem eerily prophetic. Still
others will serve as reminders of
timeless industry truths. Think
of them as ““The Greatest Bits of
the '70s, '80s, and '90s”’ . . .
and enjoy them.

IN THE NEWS...

e Chet Redpath retires
at WTMX/Chicago

eMary Bennett GM
at KZFX/Houston

eBob Fish assumes GM duties
at KUKQ & KUPD/Phoenix

eRob Tonkin, Dwight Kuhiman, ’
Andy Denemark take new ,
WWI posts J
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Stern A Bicoastal Hit

WRKS, KLSX explode in summer ARBs

Just 62 weeks after debuting
on KLSX/Los Angeles, Howard
Stern has been declared the
most-listened-to morning per-
sonality in Southern California,
according to Summer *92 Arbi-
tron numbers.

This accomplishment gives
Stern the unprecedented dis-
tinction of commanding the
country’s two largest markets
simultaneously. On his flagship
WXRK/New York, Stern wid-
ened his lead over his compet-
itors. (Beginning next Thursday
[10/15], Stern will have the op-
porunity to score in the third-
largest market when he debuts
on WLUP [AM]/Chicago).

Elsewhere in New York, Ur-
ban WRKS earned its best-ever
numbers. Its 6.6 was also the
highest in the market since the
salad days of WHTZ (Z100).
Talk WABC scored its highest
12+ share in 11 years.

KLSX Sets Record

In Los Angeles, Stern’s suc-
cess on KLSX was the impetus
for record numbers for the Clas-
sic Rock station. Its previous
high was a 3.6 in 1988. New Rock
KROQ repeated its record
share from four years ago, and
KKGO earned its best showing
since switching to Classical in

Logan PD At
Chicago’s Loop

The evolu-
tion at Ever-
green Media
AOR WLUP-
FM/Chicago
continues, as
interim PD
Dave Logan
has officially
been tapped
to succeed
Rick Balis as
PD. Two
weeks ago, the station flipped
the shifts of WLUP-FM morn-
ing man Jonathon Brandmeier
and WLUP-AM afternoon duo
Steve Dahl & Garry Meier.

LOGAN/See Page 20

Logan

1989. A possible reason: rival
non-commercial KUSC say:
been hampered by interference
from a Mexican station. One-in-
RATINGS/See Page 20

New York

So 82 Su ‘92
WRKS (UC) 56 6.6
WLTW (AC) 5.2 5.1
WCBS-FM (Gold) 50 5.0
WXRK (CR}. 4.5 4.7
WBLS (UC) 4.3 4.4

Los Angeles

S '92 Su'92
KOST (AC) 50 5.2
KPWR (CHR) 4.2 4.4
KIS-A/F (CHR) 45 4.2
KLSX (CR) 3.3 40
KROQ (NR) 3.1 4.0

Chicago

Sp "92 Su 92
WGCFFM (UC) 7.3 7.2
WGN (Misc) 76 6.8
WBBM-FM (CHR)5.7 5.6
WUSN (Ctry) 55 43
WVAZ (UC) 44 42

Complete New York,
Los Angeles, Chicago,
and San Diego Arbitrons
See Page 20

RAB: August Revenues Off,
Light At End Of Tunnel

Fries sees ‘slow, gradual increasél;/spot sales
beginning to show signs of recovery

Total radio revenues were off
2% in August compared to a
year earlier, according to the
RAB. National spot revenues
were down for the eighth
straight month, but there were
indications that light can be
seen at the end of the tunnel. Lo-
cal sales were even with a year
ago.

“We’ve seen a stabilization in
revenues, and for the rest of the
year we expect a slow, gradual
increase,”’ said RAB President
Gary Fries. With national spot
sales beginning to show signs of
recovery, Fries said total local
and national business for 1992
might finish with a modest gain
of about 2% over '91. “I think
the strength is going to continue
to be in local, but national has
begun to stabilize,” he said.

In August, a 4% decline in lo-
cal revenues for the West region
offset gains of 4% in the Mid-
west and 3% in the Southeast to
leave nationwide local sales
flat. The East and Southwest re-
gions were flat measured
against August 1991.

Spot Sales Sink

National revenues were down
everywhere: 15% in the South-
west, 12% in the West, 10% in
the Southeast, 8% in the East,
and 2% in the Midwest. Total
national spot sales were off 9%
in August.

It appears, however, that na-
tional spot sales ended their
streak of eight consecutive
months on the down side with
the August report. “September
will indeed represent the first
up month of the year — up low
single digits,” reported Interep
CFO Pat Healy. He is also op-
timistic about the remainder of
this year: “The fourth quarter
continues to look good.”

Katz Radio Group Exec. VP/
GM Stu Olds was even more up-
beat. He said the fourth quarter
is pacing ahead of last year. At

this point, Olds said he expected
the full year ta finish down
about 6% from 1991.

Through the first eight
months of this year, the RAB
said local revenues were up 3%,
while national revenues were
down 9% . That made total radio

RAB/See Page 20

Country Format
Revenues Soar

ountry radio continues
C fo dominare 1992’s rev-

enue growth picture —
the format is responsible for
more than half of the total
growth in local radic revenues.
Local business is up 16% for
Country stations, and that buige
pushes the overad industrywide
local growth rate up 4%. Com-
posite growth for all formats ex-
cept Country is just 1%.

Five formats (CHR, Full-
Service AM, NAC, AOR, and
Nostalgia) suffered drops of
COUNTRY REVENUE/

i See Page 2Q

Economy Clamps
Lid On 25-54s

CPPs same as in '86

Advertisers are focused on
buying the key 2554 demo, but
they aren’t willing to pay any
more for it than they did in 1986,
according to major market cost-
per-point research by Katz Ra-
dio Group.

“Tough economic conditions
are causing some operators to
accept business and rates they
wouldn’t normally go after in a
strong market,” said Katz Ra-
dio VP/Research Director Eliz-

KATZ RADIO STUDY/See Page 20

UK single (“Love Me Do”) with a gala party in the parking lot
of its Hollywood headquarters Monday {10/5), crowned by
three-story photographic standups of the Fab Four atop the famous
Capitol Tower. At right, Capitol President/CEO Hale Milgrim pre-
pares to share a slice of commemorative cake — custom-decorated
in reproduction of the original U.S. 45rpm picture sleeve — with the
, thousands who turned out to worship at their idols’ fete.

C apitol kicked off the 30th anniversary of the Beatles’ first
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Why Your Audience Listens To The Radio

Page 30
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THE PREMIERE SINGLE FROM AUTOMATIC FOR THE PEQPLE

TRACK 6 PRODUCED BY SCOTT LITT & R.E.M.
@

© 1992 Warner Bres. Records inc. By the way, still no teur.
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Cable Bill Protects Radio

Financial windfall from consent rule doubtful

Radio may benefit from a provi-
sion of the new cable television law
that requires cable operators to ob-
tain a broadcast station’s permis-
sion to carry its programming.

The “retransmission consent”
requirements of the Cable Televi-
sion Consumer Protection and
Competition Act of 1992 open the
way for radio stations to attempt to
negotiate compensation from cable
operators that want to rebroadcast
their programming.

Many cable systems currently
carry some or all of their local ra-
dio stations — either as back-
ground to video crawl channels
(such as a community events bulle-
tin board), or as part of a compre-
hensive audio service for which
there is often an additional sub-
scription fee.

Several stations, including KOA/
Denver, WMMS/Cleveland, and
WRIF/Detroit, are, or once were,
carried on cable in distant cities.

R iy TR
e O

Of course, whether cable opera-
tors will be inclined to pay for radio
signals they've been getting for
free remains to be seen. Stations
that insist on compensation could
be dropped from the cable system.
While the new law requires cable
systems to carry their local broad-
cast television stations, that “must-
carry” rule does not apply to radio.

(On Tuesday [10/6], Turner
Broadcasting System filed a feder-
al lawsuit charging the retransmis-
sion consent and must-carry por-
tions of the cable law are unconsti-
tutional.)

Infinity Broadcasting President
Mel Karmazin, for one, doesn’t ex-
pect to reap monetary benefits
from the new law.

“It's good and fair copyright pro-
tection for us, but I'm not redoing
my stations’ budgets,” he said.
“When [radio programming] was

CABLE BILL/See Page 20
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Westwood One Sets Three Execs
Tonkin, Denemark, Kuhiman become Directors

Three execu-
tive positions §§
have been filled §
at Westwood One
Radio Networks §&
this week: Rob 2§
Tonkin becomes
Director/Artist #s
Relations, Mar-
keting & Promo-
tions; Andy Den-
emark moves up
to Director/Pro-
gramming; and Dwight Kuhlman
ascends to Director/Music Market-
ing.

Tonkin

“Just because the market wasn't
totally black did not mean the cul-
ture of the audience wasn't biack.
The people here, whether white or
black, are into pop-soul.”

~—Jerry Clifton
PD, WDRQ/Detroit
October 5, 1973

Programming Basics
Through The Ages

rom our very first issue, R&R gave programmers a
vehicle to express their radio philosophies. Many of

the thoughts expressed in our early issues echo with
an uncannily meaningful relevance today. Others make us
look back wistfully at a simpler era.

Some Things Never Change... ...And Some Things Do

Denemark Kuhiman

Tonkin will handle talent acquisi-
tion, dealing with artist manage-
WESTWOOD ONE/See Page 20

“We have what is considered in
country music a tight playlist. We
only play 60 or 70 current records.”

—L arry Daniels
PD, KNiX/Phoenix
October 12, 1973

Also Celebrating 20 Years Of Excellence:

—— ommunication

faraphics Inc

Garth Grabs
Top CMA Honors

Garth Brooks and his wife, Sandy,
were caught on film after Garth won
his second consecutive Entertainer
of the Year trophy at Nashville’s
26th annual CMA Awards. (For
more CMA pics, see pp. 43-44.)

WTMX/Chicago’s
Redpath Retires

Patton to helm station

WTMX/Chicago President/GM
Chet Redpath has opted for early
retirement. Bonneville Broadcast-
ing System President/CEO John
Patton will absorb Redpath’s re-
sponsibilities at the AC outlet.

Redpath, a 20-year Bonneville
employee, will reportedly explore
entrepreneurial business oppor-
tunities.

“Bonneville isn't a good com-
pany — it’s a great company,”
Redpath remarked. “In an indus-
try known for dog-eat-dog prac-
tices, Bonneville stands as a monu-
ment to business, humanity, and
community.”

Bonneville International Corp.
Sr. VP/Bonneville Major Market
Radio Group President Jack Ad-
amson told R&R, “When Chet took

WTMX/See Page 10

Bennett GM At

KZFX/Houston

Shamrock
Broadcasting has &
promoted
WWWW/Detroit
GSM Mary Ben-
nett to GM at
Classic Rock
KZFX/Houston.
She succeeds
John Dew, who M
has been named
Special Projects
Coordinator for
the company.

BENNETT/See Page 10

Bennett
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KUKQ & KUPD’s
Fish Combo GM

KUKQ & KUPD/Phoenix owner
Bob Fish has assumed the GM po-
sition at the New Rock/AOR com-
bo, replacing Lloyd Melton, who
exited last month to become GM at
crosstown KFMA.

““There was no need to bring any-
body else in. All of our manage-

ment people work for both
stations,” Fish told R&R.

FISH/See Page 10
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CYCLE-LOGICAL LOOK AT CHR

Are CHR’s ups and downs a direct result of
an inevitable three-phase music cycle? And
is the format about to come out of the
doldrums phase and regain its prosperity?

Page 34
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Deficiencies Noted In Duopoly Filings

The FCC’s interpretation of new duopoly rules has
many early applicants scrambling to supply additional in-
formation sought by Commission processors. In most
cases, the request is for maps, but there are also some
cases in which it appears the wrong Arbitron data was

submitted.

All applicants acquiring compet-
itors within their existing markets
are required to submit maps show-
ing the overlapping contours of
their current station(s) and the sta-
tion(s) being acquired. In addition,
a map depicting other stations with
overlapping signals must be sub-
mitted. In larger markets, where a
licensee may have up to two AMs
and two FMs, the map must show
there are at least 16 stations in the
market.

“You need not hire a consulting
engineer,” said FCC Assistant
Chief/Audio Services Stuart Be-
dell. But he said the applicant must
plot the location of at least 16 other
stations within the proposed duopo-
ly stations’ contours. That situation
applies even to markets where it is

SR
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clear there are more than 16 sta-
tions, at least until the FCC decides
there’s no need to require such
mapping for major markets. For
now, Bedell said, “It doesn’t seem
too much of a burden to require
consistent and uniform showings.”

In practice, FCC FM branch pro-
cessor Taft Snowdon said most ap-
plicants are plotting transmitter
sites or contours of at least 18 sta-
tions in case one or two might be
off the air. “We're all experiencing
training by fire [in implementing
the new rules],” he noted, but said
the process is going more smoothly
than he expected.

Arbitron Cap Challenge

Another problem Bedell and
Snowdon noted for some applicants

e

T ——_ o S PR A
e A S R R s

is the submission of county-by-
county Arbitron data where the
FCC wants metro data. ‘“The rule
says that if a majority of the [con-
tour] overlap area occurs within a
metro market, then the metro
market data is to be used,” Bedell
said.

Virtually all applicants to date
have used Arbitron data to show
their duopoly won’t control more
than 25% of the local audience, but
Saga Communications is about to
test what the Commission will ac-
cept as an alternative showing.
Saga wants to double up on FMs in
Springfield, IL, adding WVEM to
its existing WYMG. It claims the
Spring 1992 Arbitron combined
share of 27.1% is a statistical
anomaly. Instead, it’s asking the
FCC to rely on a Strategic Radio
Research survey showing the sta-
tions with a combined 21.5%.

For those keeping count, the
FCC had logged in 31 duopoly ap-
plications as of Tuesday (10/6).

NAB Set To Fight Satellite DAB Allocation

The NAB is gearing up for an attempt to block the allo-
cation of S-band frequencies for satellite DAB. The FCC
was set to begin a rulemaking proceeding to establish the
new DAB band at its Thursday (10/8) meeting (R&R

9/25).

Saying the NAB has expressed
strong concerns about satellite
DAB from the start, general coun-
sel Jeff Baumann reiterated the
group’s position that satellite DAB
is “‘not in the best interest of broad-
casters.”

In addition to opposing frequen-
cy allocations for satellite DAB,
Baurmnann said NAB would fight
any attempt to grant a license to
Satellite CD Radio. He expects the
FCC to put SCDR’s application on
public notice for comments soon
after — ““if not the same day [of]”

— the FCC meeting.

‘Great First Step’

SCDR President Robert Brisk-
man isn’t popping any champagne

corks yet, but calls the FCC move
toward a frequency allocation “a
great first step.” He also expects
the second step to come soon, with
his company’s application being
put on public notice.

Others To Enter?

Based on past FCC practice, that
notice will likely include a cutoff
date for applicants who wish to be
considered in the first round of li-
censing for the new service. Brisk-
man said he had no knowledge of
other satellite DAB applicants
waiting in the wings, but noted
‘“some may be triggered by the
public notice.”

As far as the NAB is concerned,
even one satellite competitor is one
too many. “There’s no question
we’re going to oppose establishing
satellite DAB service in the U.S.,”
said NAB Sr. VP/Science & Tech-
nology Michael Rau. Asked
whether NAB might seek to keep
the S-band frequencies (2310-2360
MHz) available for possible terres-
trial use should in-band DAB devel-
opment efforts fail, Rau said,
“Technically speaking, I wouldn’t
rule it out,” but noted “‘the radio in-
dustry is not interested in using
S-band.”

policy acta to creale he same kind
ot ovarsateralion the new . owner-

leviale," the ftrade group ssid.
“Banatits [arising] from e cwaer
ship rube chianges will only be diman-
ished by allocation policies st
pramised on the faulty notion that
‘mofe is always batter. "

NAB sounded that waming in a

ship rules were designed to help al

 NAB Urges FCC To Limit New FMs

®he FCC's liberal approach to creating new FM sta-

 tions threatens to undermine whatever gains the ra-

dio . industry may derive from the agency's new
ownership rules, _acparding;to'ﬁw NAB. -

“The * currdnt EM aflocations

recent letter 1rging FCC Chalrman
Al Sikes o act-on its garker reguest
foe 3@ comprehsnsive - overhaul of
the Fit aliccation systam: Among
the reforms promoted by NAS: re-
quiring - applicants fo prove  their
Proposed station i “economically
viable,” quickes action to delata &-
“lentor unbuet stations, and an aver-
all tightering of allocation crifenis
The trade group also urged the

COMMmdssion 1o impose. a neai-total
freeze on new P dlacations while
it revamps the. system

NAR's letter cites the FOO's re-
st dicision o allat four e FM
charmmals 1o the sast end of Longls-
Fand a5 a “prime edample™ of the
agency's "misguided and mjuros”
approach to creatng new stalions.
According to NAB, the Commission
based those alocations on techaic-
al feasibelty, faiing it woigh the
dconcrmic resities of an oversatur-
ated radio: matket: where sxisting
stations dre drsady strugghing.
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PAT CLAWSON

Trade Deal Offers Little
To U.S. Radio Broadcasters

resident Bush has hailed the proposed North Ameri-

can Free Trade Agreement as a cornerstone of his

economic policy, but the hefty treaty — now awaiting
Senate ratification — appears to do little to help American
broadcasters.

Mexican negotiators succeeded in retaining a series of protectionist
laws and trade measures aimed at blocking U.S. access to Mexican broad-
casting and entertainment markets. Among key provisions:

* Mexican broadcasters must “obtain an authorization" from the Mex-
ican government before importing U.S. programming. The measure is of-
ficially aimed at “the protection of copyrights.”

* All radio and TV programming, including commercials, must be
broadcast in Spanish unless the Mexican government authorizes an excep-
tion.

® “Advertising included in programs transmitted directly from outside
Mexico may not be broadcast in such programs when they are retransmit-
ted or distributed in Mexico."

* A mgjority of personnel involved in producing and performing a live
broadcast must be Mexican nationals.

¢ Radio/TV announcers or presenters must obtain government authori-
zation “to perform in Mexico” if they are not Mexican nationals.

While the NAB is still reviewing NAFTA, a prominent American broad-
caster with dealings in Mexico said he's concerned about the deal's impact
on business and the free flow of ideas.

“It certainly doesn't seem like that kind of language has any place in a
free trade agreement. If you're trying to open up the borders, you wouldn't
want to keep these kinds of regulations,” commented Noble Broadcast
Group Chairman John Lynch.

Noble has Mexican government permits to operate XTRA-AM & FMITi
juana (San Diego), and Lynch said he is always mindful that the Mexican
government could revoke authority for any reason at any time.

“There’s no question about it. It's always hanging over your head. It's
not particularly helpful to see that grandfathered in the free trade agree-
ment,” he said.

FCC Nixes Black Media Coalition EEO
““Consulting’’ Fee 1~

he FCC has blocked a Michigan broadcaster from
paying Pluria Marshall’s National Black Media Co-
alition an annual fee for “minority referrals and EEO
counseling” after it dismissed a license renewal challenge.

Goodrich Broadcasting's WSNX-AM & FM/Muskegon, Ml escaped a
fine for EEO violations, but its license was renewed with reporting condi-
tions for three years following a petition to deny from the NAACP and Na-
tional Black Media Coalition.

The civil rights groups scuttled their renewal challenge after Goodrich
entered into a settlement agreement that promised, in part, to pay NBMC
$1000 per year through 1996 for “out of pocket” expenses incurred while
providing hiring referrals. The FCC has nixed that provision as being
against the public interest.

“NBMC'’s sole argument regarding why the Commission should ap-
prove this provision is that it is one of only two national organizations pro-
viding minority employment referrals,” the FCC said. It added that the NAB
provides similar services, and NBMC had not provided any information that
would distinguish its service or justify its cost.

Two other Muskegon broadcasters won license renewals after being
fined for EEO violations. Greater Muskegon Broadcasters forfeited
$5000 and was given a short-term license renewal for WMUS-AM & FM/
Muskegon, MI. Black & Gold Radio, the licensee of WLCS/North Muske-
gon, MI, was slapped with a $2000 fine and subjected to reporting condi-
tions.

Other industry action this week:

* Veteran Philadelphia broadcaster Larry Wexler has been named
receiver of the Adams Radio Group. Former owner Steve Adams recently
turned over eight stations to creditors Heller Financial and Aetna Life In-
surance to settle litigation over defaulted debts. Wexier, who heads Penn
Publishing Co. and Wexler General Management Inc., is the former VP/
GM of WPEN & WMGK/Philadelphia.

* Former U.S. Treasury Secretary William Simon and veteran broad-
caster Morton Hamburg are back in radio. Their WESHAM Corp., in part-
nership with publicly traded Franklin Holding Corp., has closed an $8.1
million acquisition of five Capitol Broadcasting stations, including WKSJ-
AM & FM/Mobile and the Alabama Radio Network.
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In an unprecedented sweep

at the 1992 Billboard awards,
Casey's Top 40 with Casey
Kasem was voted the nation's
#1 Top 40 countdown...AND
Casey's Countdown with Casey
Kasem was voted tops in Adult
Contemporary. Casey shares
credit for his success with the
stations that air his shows,
and everyone who plays a

role in producing them...

- the way we see it, the

. awards are justtwomore
s CaseyKasemis

o

x40

WITH CASEY KASEM

.
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RADIO BUSINESS

TRANSACTIONS

Pyramid Exits Pittsburgh
With $6.5 Million Salem Sale

Beantown talker in deep discount deal —- ———~— — ~———

WPIT-AM & FM/Pittsburgh
PRICE: $6.5 million

TERMS: Asset sale for cash

BUYER: Salem Communications,
owned by Edward Atsinger Ill and
Stuart Epperson. It is a group owner
whose stations include WMCA/New
York, KGER & KKLA/Los Angeles,
WYLL/Chicago, KFAX/San Francis-
co, WAVA/Washington, WEZE/Bos-
ton, and WKPA & WORD/Pittsburgh.
Phone: (805) 987-0400

SELLER: Pyramid Broadcasting,
headed by CEQ Richard Balsbaugh. it
owns WNUA/Chicago, WYXR/Phila-
delphia, WXKS-AM & FM/Boston,
WPXY-AM & FM/Rochester, WRFX/
Charlotte, and WHTT-AM & FM/Buffa-
lo, and is in the process of merging
with Atlantic Radio. Phone: (617)
396-1430

FREQUENCY: 730 kHz; 101.5 MHz
POWER: Skw day/24 watts night;
48kw at 505 feet
FORMAT: Religious;
Christian

BROKER: Gary Stevens & Co.
COMMENT: This combo sold for $8
million in 1984.

Contemporary

KABK/Augusta

PRICE: $150,000

TERMS: Asset sale for cash pursuant
to order of the Chancery Court of
Woodruff County, AR

BUYER: Good News Network Inc.,
owned by John Latham, Gene Pres-
son, and Ray Smith of Camden, TN;
and Glen Powers of Brentwood, TN.
The company is the proposed buyer of
WIST/Lobelville, TN and WNBE/Ala-
mo, TN. Latham and Smith own WRJB
& WFWUCamden and WGNN/Dres-
den, TN. Powers is a minority stock-

holder of WGNN. Presson owns KUKB/
Texarkana, AR. Phone: (901)
364-5253

SELLER: Harvey Fritts, receiver of
Prescott-McGuire Broadcasting Inc.
Phone: (501) 470-1525
FREQUENCY: 97.7 MHz

POWER: 3kw at 300 feet

FORMAT: Country

COMMENT: A petition is pending at the
FCC to upgrade this station to Class
C2 status.

KKTZ/Mountain Home

PRICE: $300,000

TERMS: Asset sale for cash. The par-
ties entered into time brokerage and
purchase option agreements in July.
BUYER: MAC Partners, owned by J.
Morgan Dowdy, Charles Dowdy, and
Alice Dowdy of Guifport, MS. J. Mor-
gan Dowdy owns interests in WSUH &
WWMS/Oxford, MS; KMMX/Lamesa,
TX; WROA/Gulfport, MS; WMLT &
WQZY/Dublin, GA; WRPM & WZKX/
Poplarville, MS; WMCG/Milan, GA;
KNWA/Bellfonte, AR; KCWD/Harri-
son, AR; and KPFM/Mountain Home.
Morgan Dowdy is a part-owner of San-
Dow Broadcasting, which recently an-
nounced plans to buy WAPF/McComb,
MS and WXLT/Kentwood, LA. Phone:
(601) 832-5111

SELLER: Eustis-Wichert Communica-
tions Inc., headed by BIill Eustis.
Phone: (501) 425-5100
FREQUENCY: 107.5 MHz

POWER: 100kw at 656 feet
FORMAT: Gold

BROKER: Former Chapman Associ-
ates President Bill Cate is to receive a
$20,000 brokerage fee.

COMMENT: The signal of KKTZ over-
laps with those of KPFM/Mountain
Home and KCWD/Harrison. The Dow-
dys contend they will not own more
than 50% of the stations in the Moun-
tain Home-Harrison market.

“The professionals at
Star Media are much more
than just brokers...they
understand the forces that
drive today’s market and don’t
let up until they succeed.”

- James B. Thompson, President/CEO

Group W Radio, Inc.
 Modia Radiv's Full Serdioe
Group, Tnc. Financial Specialists"ru

——

W)

17304 Preston Road, Suite 265 * Dallas, Texas T525% * (214) 713-8500

KRTY/Los Gatos-San Jose
PRICE: $3.31 million

TERMS: Asset sale for cash

BUYER: An affiliate of Empire Broad-
casting Corp., headed by Robert
Kieve. Other investors include station
GM Greg Helpin and GSM Joel

Schwartz. Empire owns KLIV &
KARA/San Jose.

SELLER: Randolph George, court-
appointed receiver

FREQUENCY: 95.3 MHz

POWER: 370 watts at 860 feet
FORMAT: Country

BROKER: Elliot Evers of Media Ven-
ture Partners

WKIQ/Eustis

PRICE: $115,000

TERMS: Asset sale for $75,000 cash.
The buyer is also acquiring a six-month
option to purchase WKFL/Bushnell,

FL for $40,000. In the interim, all
costs of operating WKFL will be bome
by the buyer until the option is exercis-
ed.

BUYER: J&V Communications Co.,
owned by Jesus and Virgen Torrado
of Deltona, FL. They also own WTRR/
Sanford, FL. Phone: (407) 321-8775
SELLER: Starstrip Communications
Inc., headed by Dalton Wright. Phone:
(904) 793-3167

FREQUENCY: 1240 kHz

POWER: 1kw

WRBD/Pompano Beach

PRICE: $202,000

TERMS: Asset sale for cash. An addi-
tional $2000 cash will be paid for a
one-year consulting agreement.
BUYER: WRBD Inc., owned by Jerry
Rushin of North Miami, FL; James
Thomas Jr. of Lauderhill, FL; Andrew
Guest of Jensen Beach, FL; Rex
Rivers of Jensen Beach; Lucille Mc-
Cartney of Sewall's Point, FL; Eurith
Rivers Il of Pukalani, HI; and Maria
Kells Faulkner of Ocala, FL. Guest,
Rivers, Faulkner, and McCartney own
WEDR/Miami. Guest owns interests in
WKUB/Blackshear, GA; WDEC-AM &
FM/Americus, GA; and WSHG/Ridge-
land, SC. Rivers, Faulkner, and Mc-
Cartney own interests in KWAM &
KJMS/Memphis; WGUN/Atlanta;
WGOV & WAAC/Valdosta, GA; and
WEAS-AM & FM/Savannah, GA.
Phone: (407) 692-4100

SELLER: Sunao Broadcasting Co.
In¢., owned by John Ruffin Jr. Phone:
(305) 731-4800

FREQUENCY: 1470 kHz

POWER: Skw day/2.5kw night
FORMAT: Urban Gold

WHOF/Wildwood

PRICE: $263,500

TERMS: Asset sale for assumption of
outstanding mortgages valued at
$263,500

BUYER: Walker Heart of Florida
Broadcasting iInc.,, owned by Keith
and Catherine Walker of Pierson, FL.
Phone: {(407) 636-8600,

SELLER: Christian Radio Communi-
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® Deal Of The Week:

® WPIT-AM & FMIPlttsburgh $6.5 million

& KKPR-AM & FMiKearney,
SKEED &

S

cations Inc. Phone: (407) 636-8600
FREQUENCY: 640 kHz

POWER: 826 watts day/379 watts
night

FORMAT: Religious

WIBB & WKXK/

Ft. Valley-Macon

PRICE: $1 million

TERMS: Asset sale for $100,000 cash

and 10-year promissory note for
$900,000 with interest 1.5% over the
prime rate of Columbus (GA) Bank &
Trust Co. The contract values the AM
at $100,000 and the FM at
$900,000.

BUYER: Taylor Communications
Corp., owned by Edward Taylor Il of
Tulsa. The company is in the process
of buying WVVYI|Grifton, NC. Taylor
personally owns 25% of KBIX/Wag-
oner, OK. Phone: (918) 496-7444
SELLER: Middle Georgia Broadcast-
ing Inc., owned by B. Ken Woodfin
and Milton Hirsch. Théy also own
WGNE & WFSY/Panama City, FL and
WGSY/Phenix City, AL. Phone: (706)
327-9955

FREQUENCY: 1280 kHz; 97.9 MHz
POWER: 5kw day/99 watts night;
98kw at 499 feet

FORMAT: Gospel; Urban

WMTZ/Martinez

PRICE: $810,000

TERMS: Asset sale for $750,000.
Terms include $500,000 cash and
promissory note for $250,000. A sep-
arate non-compete agreement is
valued at $60,000 over five years, and
is payable in monthly installments of
$1000 for 60 consecutive months.
BUYER: CSRA Broadcasters Inc.,
owned 51% by Bradley Beasley of Es-
tero, FL; and 43% by George Beasley
of Naples, FL. Their other broadcast
holdings include KRTH/Los Angeles;
WTEL & WXTU/Philadelphia; WBSS/
Millville, NJ; WKML/Lumberton, NC;

- SWHUMIAVS, PA $188.504
yﬂmm%mnmﬂm
~ B KPUR-AM & FMAmarilio-Canyon, TX. 5345000
:W’!‘Mmmm $i45~{m

. ':;tmvmﬂam-ﬁm\lwpssm mﬂm 1

. SWIGMEusis, FL $115000
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# WHOFWildwood, FL $263 500 e e

* WMTZMartinez, GA $810,000 S

®WIBS & WKXKFL Valley-Macon, GA $1ilion

*Wilsﬁﬂmiwm

® WHDH/Boston $3 milion Th

ﬁﬁmm :

® WOMP-AM & FWiBolisire (Steubenvilie), OH ﬁn-‘r oﬂq

ﬂﬂm amam

WRXK/Bonita Springs, FL; WCKZJ

Gastonia, NC; KAAYI/Little Rock;
WWCN/North Ft. Myers, FL; KQLD/
Sulphur, LA; WEQR/Goldshoro, NC;
WJMH/Reidsville, NC; WPOW/Miami;
WJHM/Daytona Beach; WBIG &
WYSY/Aurora, IL; WGAC/Augusta,
GA; WRKU/Grove City, PA; KGSR/
Bastrop, TX; WSFL/New Bern, NC;
and WTFX/Louisville. Phone:
(813) 263-5000

SELLER: Columbia County Broad-
casters Inc., owned by Randolph
Watkins Jr. Phone: (404) 855-9494
FREQUENCY: 94.3 MHz

POWER: 6kw at 300 feet

FORMAT: AC

BROKER: The station has a CP for a
C3 upgrade. If the buyer decides not to
proceed with the upgrade, the price
will be reduced to $630,000.

WVEM/Springfield
PRICE: $1.59 million {approximate)
TERMS: Asset sale for $1.44 million in
cash, notes, and debt assumptions.
About $250,000 of the purchase price
is in cash. The buyer is providing a
10.5-year promissory note for
$1,040,000; the note is payatle via
60 monthly installments of $7000
each, to be followed by 65 monthly in-
stallments of $3400 each and a final
installment of $9000. The buyer is
paying $150,000 in 60 equal monthly
instaliments of $2500 each for a non-
compete agreement.

BUYER: Saga Communications,
headed by Edward Christian of
Grosse Pointe, MI. Saga owns KRNT-
AM & FM/Des Moines; WYMG/Jack-
sonville (Springfield); WLRW/Cham-
paign, IL; WNOR-AM & FM/Norfolk;
WVKO & WSNY/Columbus, OH;
WKLH/Milwaukee; WAQY-AM & FM/
Springfield, MA; WFEA & WZID/Man-
chester, NH; and WGAN & WMGX/

Continued on Page 9
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The Elton John Music Special hosted
by Leeza Gibbons is a rare opportunity
to both entertain and educate your
listeners. All proceeds from listener
contributions will be donated to the
following charities:

AIDS Project Los Angeles
Gay Men's Health Crisis, Inc.
Hollywood Supporis
Pediatric AIDS Foundation
Project Open Hand/Atlanta

Ryan White Children’s Fund at James
Whitcomb Riley Hospital for Children

The Elton John Music Special is your
chance to support the fight against
AIDS. No paid national commercials.
will be run. Instead, the program
contains AIDS PSASs from entertainment
superstars inviting your listeners to
contribute. It's our hope that, with your
participation in the Elton John Music
Special, we will be able to provide
assistance in treating AIDS patients,
and in ultimately assisting in finding a
cure for the AIDS virus. Together we
can and will make a difference.

All cost of distribution is being under-
written by the Entertainment Radio
Networks, Inc. This two-hour, music
intensive special contains an exclusive
and revealing in-depth interview with a
true music superstar.

In addition, Elton John and MCA
Records are donating all proceeds
from the sale of the new single “The
Last Song” to the same AIDS charities.
To make a donation, please call
1-800-695-AlDS.

Market exclusive
Two hours in length
Delivered via CD

Non-stop Elton John
Mmusic sweeps

IFour local 1:00
breaks an hour

Call Entertainment
Radio Networks today
at (310) 456-7879.

winAn=ameriecanrtadiohistorv-com

.
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ENTERTAINMENT

RADIOWETWORK
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Full creative, production,
Ulsmams and media placement
Dl — under one roof —

S uifo that can be combined with
any of our other products.
Complete a confidential
format change or enhance
your market position.

MUSIC SCHEDULING SOFTWARE

Call today for a new
Television Demo tape!

™
century,

Comedy

For Information Call: (800) TM Century
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TRANSACTIONS

Continued from Page 6

Portland, ME.
886-7070
SELLER: Dan Menghini of Springfield.
Phone: (217) 544-3544
FREQUENCY: 101.9 MHz

POWER: 50kw at 300 feet

FORMAT: AC

BROKER: Gary Stevens & Co.
COMMENT: The Spring 1992 Arbi-

Phone: (313)

Lea, MN; KDHL & KQCL/Faribault,
MN; KWMB & KQLW/Wabasha, MN;
KVNGI/Spring Valley, MN; KXSS/St.
Cloud, MN; KLZZ/Waite Park, MN;
KLIZ-AM & FM/Brainerd, MN; KLLR &
KLLZ/Walker, MN; and KASM-AM &
FM/Albany, MN. He is in the process
of buying KQAQ/Austin, MN. Phone:
(701) 845-1490

FREQUENCY: 1460 kHz; 98.9 MHz
POWER: 5kw day/56 watts night;
100kw at 626 feet

KKSD & KSND/Anchorage, AK and
KFIV & KJSN/Modesto, CA. Phone:
(408) 424-1428

FREQUENCY: 1600 kHz; 93.1 MHz
POWER: 5kw day/1kw night; 100kw
at 984 feet

FORMAT: Country; CHR

COMMENT: This combo sold for $1.4
million in 1985. The Spring 1992 Arbi-
tron reports a combined 24.3 share for
KMGE (14.1), KKXO (3.0), KSND
(5.5), and KEED (1.7).

BUYER: Progressive Broadcasting
Co. Inc., owned by Pasquale Deon Sr.
and Elaine Farina of Langhorne, PA;
Merrill Reese of Ambler, PA; and Vin-
centine Deon of Bristol, PA. Phone:
(215) 949-1490

SELLER: Bucks Broadcasting Co., a
debtor-in-possession headed by gen-
eral partner Joseph Weiss. He owns
WQBK-AM & FM/Glenmont, NY.
Phone: (215) 563-9000
FREQUENCY: 1490 kHz

*M %%“9%**&%*%43:3‘#%?'&@&%3‘&»
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WTRWI/Two Rivers

PRICE: $145,000

TERMS: Asset sale. ferms include
$105,000 cash and a 10-year option
to buy stock for $40,000.

BUYER: Wisconsin Great Lakes
Broadcasting Inc., owned by Mark
Heller of Two Rivers, IL; Kelly Meyer
of Cato, WI; Richard Carlson of Fre-

I FORMAT: AC; CHR B 4 . .  POWER: 1kw donia, WI; and Max Dolins of Highland
tron report for Springfield ksts a com- e R T X
; 0 prind BROKER: Jorgenson, Chapin & Co. is ‘fﬁ g iifif iy riisico il FORMAT: AC Park, WI. Heller and Dolins currently
S A I C U S B t i $19,000 brokerage com- 3 R 'th”w‘“ e e OWN 40% and 50%, respectively, of
B[R S T e o ¢ WHUM/Avis ‘Eﬁﬁ";ﬁ:‘:ﬁ - ~‘:*‘f°?;’§§_§f§'§g§@w WTRW. Carslon is Sales Manager of
is " " mission. L e e g
survey is "anomalous” and has com- PRICE: $188,504 e : R =

missioned a study by Strategic Radio
Research that shows only a combined
21.5 share.

e
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SR
WOMP-AM & FM/
Bellaire (Steubenville)

TERMS: Stock transfer to settle de-
faulted debt

BUYER: Kennedy Broadcasting Inc.,
owned by John Kennedy Jr. of Vero

KPUR-AM & FM/

Amarillo-Canyon
PRICE: $245,000
TERMS: Asset sale for cash

WGLB-AM & FM/Port Washington,
WI. Phone: (414) 794-1800
SELLER: WTRW Inc., headed by Mark
Heller and Max Dolins

FREQUENCY: 1590 kHz

A e L
.vﬁw;s. s;-jx“;::o». i g”ﬁf PRICE: $575,000 Beach, FL. Kennedy also owns  BUYER: Westwind Broadcasting Inc., POWER: 1kw day/500 watts night

WHDH/Boston TERMS: Asset sale for cash WHMUICovington, PA; KJDE/Sand  headed by Keith Adams. The com- FORMAT: Gold

PRICE: $3 million BUYER: WSTV Inc., headed by Jack  Point, ID; and LPTV station W69BO/  pany is the permittee of KLSF/Amaril-

TERMS: Asset sale for cash

BUYER: Atlantic Radio Corp., owned
100% by Steven Dodge of Manches-
ter, MA. The company owns WRKO &
WBMX/Boston and WRMM-AM & FM/
Rochester, NY. Atlantic recently an-
nounced plans to merge with Pyramid
Broadcasting to form the Boston Ra-
dio Group Inc. Phone: (508)
526-8132

SELLER: WHDH-AM Inc., a subsidiary
of New England Television, which is
headed by President David Mugar.
The company also owns WHDH-TV/
Boston. Phone: (617) 248-5501
FREQUENCY: 850 kHz

POWER: 50kw

FORMAT: News/Talk

COMMENT: This station sold for $14
million in 1989.

o xg;z,oﬁ\'r "-ng“?%
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KKPR AM & FM/Kearney
PRICE: $619,000

TERMS: Asset sale for $600,000
cash. The buyer also agrees to pay a
brokerage commission totaling
$19,000.

BUYER: Koehn Radio Inc., headed by
Gene Koehn. He owns KNEN/Norfolk,
NE. Phone: (402) 379-2351
SELLER: Radio Ingstad Nebraska Inc.
The company is owned by Robert Ing-
stad, Scott Smith, and Michael Trie-
bold of Valley City, ND. Robert Ingstad
owns KGFX/Pierre, SD; KBUF &
KKJQ/Garden City, KS; KQPR/Albert

Berkman of New York. The company
is a subsidiary of Associated Com-
munications Corp., which owns
WSTV & WRKY/Steubenville. Phone:
(412) 281-1907

SELLER: BTMI Inc., receiver of
WOMP-AM/FM Associates L.P. BTMI
is headed by Paul Robinson Jr. The
company is the licensee of WLMX-AM
& FM/Rossville, GA and WMFX/St.
Andrews, SC. Phone: (202)
408-7036

FREQUENCY: 1290 kHz; 100.5 MHz
POWER: 1kw day/33 watts night;
48.4kw at 500 feet

FORMAT: News/Talk; CHR
COMMENT: The combined Spring
1992 Arbitron shares of WSTV,

WRKY, and WOMP-AM & FM total
11.1.

&
xé,éww’z,sw
KEED & KSND/
Eugene-Springfield
PRICE: $1,010,000
TERMS: Asset sale for $910,000 cash
plus non-compete agreement valued at
an additional $100,000 cash

BUYER: McKenzie River Broadcast-
ing Co. Inc., owned by John Tilson Ill
and Renate Tilson of Lake Oswego,
OR; and Robert and Ann Oxarart of
Portland. The company also owns
KMGE & KKXO/Eugene. Phone:
(503) 484-9400

SELLER: Community Pacific Broad-
casting Co. L.P., headed by David
Benjamin. The company also owns

-

Annual

The GCGreatest Dadio
Production PDerson
World is Avallable to
Relccate and Work for your
Group of Stations or LMAs.
seven figure Spec

Spots a specialty?

Call for DResume
and Demo.

in the

Vero Beach. Phone: (407) 388-0065
SELLER: HUM Broadcasting L.P. and
CNW Communications Inc., headed
by President Paul Gregg. CNW also
owns WBXR/Patton, PA. Phone: (916)
381-3750

FREQUENCY: 99.9 MHz

POWER: 450 watts at 823 feet
FORMAT: AC

WBCBI/Levittown-
Fairless Hills

PRICE: $550,000

TERMS: Asset sale for cash

lo. Adams is 50% owner of Regency
Broadcasting Inc., which is in the pro-
cess of buying KBIL/San Angelo, TX.
Phone: (8086) 371-9797

SELLER: Alfred Broadcast Inc., head-
ed by Winston Short. Phone: (806)
655-7715

FREQUENCY: 1440 kHz; 107.1 MHz
POWER: S5kw day/1kw night; 3kw at
300 feet

FORMAT: This combo is dark.
COMMENT: The combined Arbitron
share of KPUR-AM & FM and KLSF is
less than 15%.

For The Record

Last issue’s Transactions column
incorrectly reported the sale price
of KBCD/Imperial, CA as
$500,000. The correct sale price
was $400,000. A $100,000 non-
compete payment inciuded in the
total sale price was errcneously cal-
culated as additional compensation.
This week's year-to-date statistics
have been corrected tc account for
the error.

That is how we say good
morning. The Michelangelo
hotel is the new ltalian
palazzo in the heart of
Manhattan’s best business
location. dedicated 1o the
special needs of the business
guest: oversized rooms,
rao-line phones with fax and
computer hookup, meeting

rooms, fitness faciliny ...

i
-4
i
|
i)

‘Buon Giorno”

Intimate.
FElegant.
Very ltalian.

MICHELANGELO

A fine Ltalian hotel must
have fine ltalian cuivine. A\nd
we do, just off our bbby at
the world famons Eellini by
Cipriani. Naturallv, we
believe in business before
pleasure. But as ltelians, we
also beliece in a litrle plea-
sure before business. Come

experience our ltalian master-

piece. From 165 104915°

All  inauiries
confidential.
152 West S1st Street, New York City 10019, (212)765-1900, (800)237-0990 (outside NY State)
D hone (2 l 6) 239—2762 or call your travel professional
Fax (21€) 239-1359

. ¢” Ib 5
STARHOTE[S *Per room. per might. Subject to tases and availubilicy. ! & )
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Music Shipments Back On Rise

rerecorded music shipments were back on the rise during the first
P half of 92 following a year of slippage, according to statistics from

the Recording Industry Association of America (RIAA). For the
first time, unit shipments of CDs exceeaded those of casseltes, officially
making it the most popular recorded medium.

The overall dollar value of prerecorded music sold diring the first six
months was $3.9 bilfion, an 11% increase over the same period last year.
The 402 million pieces of product maved was 6.7 % higher

The RIAA also said the increase in CD sales could largely be due to a
79% rise in the sales of poriable CD players.

R&R Source: RIAA

Steal Cops WKRQ/
Cincy PD Position

Former KEGL/
Dallas APD/MD
Jimmy Steal has
been named PD
at Great Ameri-
can CHR WKRQ
(Q102)/Cincin-
nati. He replaces
Dave Allen, who #
exited last
month.

“{Jimmy]
brings great en-
ergy, major market experience,
and tremendous vision to our
broadcasting facility,” said WKRQ
VP/GM Jim Bryant.

Steal told R&R, “If I was any
happier, I'd explode. [This] oppor-
tunity is as good as it gets.”

Steal’s career includes nearly six
years at KEGL and a stint as APD/
MD at WHLY (Y106)/Orlando.

Steal

e e e e

WTMX
Continued from Page 3
the station over, it was nothing. He
grabbed hold of things and ran a
good and successful ship. While he
hated to leave the station, Chet felt
his time had come. It wasn’t a
complete shock to us because we’'d
been discussing it for several mon-
Before joining WTMX (formerly
WCLR), Redpath was in sales
management with Torbet Radio.

R s s B R P e S R

Bennett
Continued from Page 3

“Mary’s track record has exem-
plified the spirit of achievement
and leadership to which we all as-
pire,” commented Shamrock Pres-
ident/CEO Bill Clark. “The com-
bination of her experience and
skills makes her the ideal person to
take the baton from John Dew.”

Bennett’s resume includes other
stops in Detroit as WDFX VP/Sta-
tion Manager and WNIC GSM.

New Rock KJON
Flips To CHR KKBE

Fisticuffs break out

Abacus Broadcasting’s New
Rock KJQN/Ogden-Salt Lake City
flipped to CHR on Tuesday (10/6)
as KKBE (All-New, All-Hit Killer
Bee). Taking over as PD is Tom
Sherman, who last programmed
WYYS/Ithaca, NY. KKBE had
been jockless since September 30,
when OM Kerry Jackson, PD Tat-
too (aka Robert Ruggeri), APD/
MD John Cataldo, and the entire
airstaff exited.

According to reports in the Og-
den Standard Examiner, Tattoo
and several staffers returned to the
station on Oct. 1. They began talk-
ing to listeners on the air and tell-
ing them of the pending changes.
While trying to convince the for-
mer staffers to leave, Sherman
claimed he was struck on the chin,
while Tattoo claimed self-defense.
The police arrived, but no charges
were filed. KJQN was no stranger
to employment turnover — 20 of its
staffers resigned last year and
launched crosstown New Rock
competitor KXRK (X-96).

KKBE GM Gary Hayes wouldn't
comment on the altercation or the
exiting staff, but explained the for-
mat shift. “We've heard great
things about Tom'’s abilities as a
PD and his success in CHR. That’s
what we want here. We believe
CHR will offer the upper and lower
demos needed to make this a prof-
itable station.”

Sherman, who will also handle
afternoons, told R&R, “We're still
staffing up, with the exception of
hiring Tom Robin from ([cross-
town] KZOL as my APD/midday
personality, and a parttimer, Bran-
don Cloward, who is doing nights.”

Prior to WYYS, Sherman was
PD at WCCK/Erie, PA and
WEGW/Wheeling, WV, and was
GM/part-owner of WVIN/Bath,
NY.

WLAC/Nashville
Names Karb VP/GM

Chris Karb,
who came up
through the engi-
neering ranks,
has been named
VP/GM of Fair-
mont Communi- §
cations’” WLAC-
AM & FM/Nash-
ville. He replaces
Elizabeth Yoder,
who exited the
N/T-AC combo
during the summer.

Karb joins the stations after
three years as GM of WSBM &
WQLT/Florence, AL. Before that,
he spent 15 years with RKO Radio,
where he rose from engineer at
WGMS-AM (now WTEM) & FM/
Washington to VP/GM of WHBQ/
Memphis.

Fairmont President Mark Hub-
bard commented, ““It’s unusual for
someone in engineering to follow
the career path to general manage-
ment. Chris is very talented and
has an understanding of the tech-
nical, sales, and programming ele-
ments of a radio station.”

Karb

WWW-amerecantadiohistorv-com

As part of a restructur-
. ing of its AR efforts, Jer-
= emy Hammond and Tom
~ Corson have each been ele
vated to VP/Artist Develop-
# ment at Capitol Records.
5 They will be responsible for
© the portion of the label's art-
% ist roster not already handl-
" ed by Jean Riggins, who
was named VP/Black Music
last week
The department is oth-

erwise unaffected; Capitol VPs/A&R Simon Potts and Tim Devine will con
tinue to report to Capitol President/CEO Hale Milgrim.

‘Jeremy and Tom both have exceptional marketing experience with a
global perspective,” said Milgrim. “With these executives heading our art-
ist development department, we will be able to give increased individual at-
tention, and focus on nurturing longterm careers '

Hammond was Capitol's VP/Marketing. He previously held posts at
CBS in Australia, EMI in the UK, and EMI America and Manhattan Rec-
ords, domestically. Corson had been Capitol's VP/International Artist De
i velopment following several years at A&M, most recently as VP/Marketing

Hammond

e R Y

Corson

R e
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McPartland Named To New BMG Unit

With an eye to
new opportuni-
ties and expan-
sion, Bertels-
mann Music
Group (BMG)
has formed BMG
Ventures. The
new unit will
serve as a man-
agement home
for joint venture
labels, among
others.

Initially, BMG Ventures will be
comprised of Private Music, Wind-
ham Hill Productions, BMG Kidz,
BMG Video U.S., NiceMan Mer-
chandising, and Semaphore Enter-
tainment Group. It will also repre-
sent BMG’s interests in Fox Rec-
ords, a new label-entity partner-
ship between BMG and Twentieth
Century Fox.

“BMG Ventures’ chief objective
is to enhance the business of our di-
versified partnerships and com-
panies by exploring new areas of
growth within the music group,”
said BMG Sr. VP/CFO Tom Mcln-
tyre.

BMG VP/Deputy General Coun-
sel Tom McPartland has been
named Sr. VP for the new section.

“[BMG Ventures] will attract
and explore high-quality develop-
ment opportunities with third par-

McPartland

B e o e e e e e

Fish
Continued from Page 3

Fish’s prior experience includes
stints as President/Chairman of
the Board at FCC Corporations,
VP/GM at WRKO/Boston, and Na-
tional Sales Dir. at WOR/New
York.

In KUPD on-air news, afternoon
driver Curtiss Johnson and mid-
dayer J. David Holmes have swap-
ped shifts, while Anita Gevinson,
who did overnights at KEDG (now
KLIT)/Los Angeles, has joined for
nights. At KUKQ, middayer J.T.
has returned after exiting two
weeks ago.

ties whose expertise complements
BMG’s diverse mix of entertain-
ment companies,” McPartland
commented.

e R R

Elliott PD At
KVRY/Phoenix

WAVH/Mobile PD Steve Elliott
has accepted a similar assignment
at KVRY/Phoenix. The position at
the Nationwide AC has been vacant
since Stef Ryback exited in July.

“This station and company are
committed to a strategic plan and
to hiring the best people,” KVRY
GM M. Wayne Walker told R&R.
“Sometimes you find talent in mar-
Kkets outside the Top 10. Our objec-
tive is to build a dominant AC sta-
tion for Phoenix. We conducted an
extensive nationwide search to fill
this position, and I personally talk-
ed to about 100 candidates.”

Prior to joining WAVH three
years ago, Elliott programmed
KHAT/Lincoln, NE for four years.
He’s also worked in sales and pro-
gramming at KOIL and KGOR/
Omaha.

— = —
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Beck PD At WDIZ

Former Classic Rock KLZX/Salt
Lake City PD Mike Beck has been
named PD at AOR WDIZ/Orlando,
replacing Neal Mirsky, who exited
in July.

“Mike’s previous stations have
been very popular with 2045 year-
old people, which is exactly {our]
target audience,” WDIZ GM Tom
Owens told R&R.

Beck said, “I'm fortunate to be
joining the station just as it’s show-
ing significant ratings increases.
Everything’s in place for {WDIZ]
to really take off.”

Prior to KZLX, Beck was APD/
Production Director/air talent at
KCFX/Kansas City. His resume
also includes PD stints at WKDF/
Nashville and WROQ/Charlotte.
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At gyec'l:rs old. she wen the Star Search, “Overall Junior Champion.,”

then went on to be a series regular on “227.” and now at the age of 14

COUNTESS OAUGHN makes her Charisma debut

!wafh her interpretation of the classic James Brown tune,

ﬁ“n’s A MAN’S MAN’S MAN’S WORLD,”
the flrst smgle from LGUNTESS

WWLamericanradiohistorv.com
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NEWSBREAKERS.

Radio

@ MICKIE HALL assumes LSM duties
at KBBT & KUFO/Portland, OR. She
previously held a similar post at cross-
town KINK.

® STEVE GROSSMAN becomes GSM
at WWCP-FM/Albany-Schenectady-
Troy, exiting a similar post at WBNJ/
Cape May, NJ.

® RICHARD FRUIN has been ap-
pointed Sales Manager at WRRR &
WXRX/Rockford, IL. The 16-year radio
veteran most recently was VP/Sales
Manager at WRKR/Kalamazoo, M.
®KEN PAULI adds OM duties at
WCNN/Atlanta. He continues to serve
as the station's morning news anchor
under the name TOM GRAYSON.

Records

@ LAURA CURTIN
steps up from Man-
ager/National Al-
bum Promotion to
Associate Direc-
tor/National  Album

Promotion at Epic ‘

Records. Curtin

®PIP SMITH — formerdy GM at
Schwartz Brothers Audio Division —
has been tapped as Sales Manager for
Rounder Distribution, which has form-
ed a joint distribution deal with Ryko-
disc Inc. In related moves: JIM
THOMPSON joins Rounder as Sales
Manager for the southeastern U.S. He
previously served as Super Ciub's
Merchandising Manager; CRAIG CON-
Tl has been appointed Sales Repre-
sentative for Ohio, western Pennsyl-
vania, and western New York, exiting a
similar post at CEMA; and MARK
CRAVEN — most recently District Man-
ager at Waxworks — becomes Sales
Representative for Michigan and south-
ern Ohio.

® MARK PALERMO has been named
Director/Business Affairs at PolyGram
Special Markets. Prior to his appoint-
ment, he was a corporate associate at
the law firm of Pryor, Cashman, Sher-
man & Flynn. In other news, MAR-
JORIE GOLDE has been upped from
Production Manager to Director/Prod-
uct Administration.

® KLAUS SCHMALENBACH has been
elevated from Director/Strategic Mar-
keting to VP/Strategic Marketing at
BMG International.

@ LINDA STERLING has been pro-
moted to VP/Marketing at Angel/EMI
Classics. She joined the label in June
1991.

® MARC LIPKIN joins Alligator Rec-
ords as Publicist. He most recently
worked in publicity at the Writer's Guild
of America.

Industry

®RICHARD TOPPER segues to
McGavren Guild Radio’s Chicago office
as Director/Sales. He previously was
NSM at KLZ & KAZY/Denver. In other
Interep Radio Store news: MARIANNE
ZAREN — previously Manager at
Schubert Radio Sales’ Philadelphia
branch — shifts to Major Market Radio
as Director/Sales; DAN CHAMBERS
has been elevated from AE to Regional
Manager & Director/Sales at HNWH
Radio Sales’ Los Angeles bureau; and
ANDREW LIPSET steps up from AE to
Assistant New York Sales Manager at
HNWH.

Marriages

Capitol Records Mgr./Inven-
tory Control Julie Du Brow to
Alpha Music Corp. Mgr./
Wholesale Joe Parker, Septem-
ber 19.

KISS/San Antonio Promo-
tions Dir. JT Tepolt to KTRH/

« Houston anchor/reporter
Marisa Ramirez, September
19.

Harris/Utz & Assoc. Presi-
dent Ted Utz to Fox TV VP/East
Coast Syndication Victoria
Quoss, October 3.

Births

KGFJ/Los Angeles afternoon
personality Tony Hart, wife Pa-
tricia, son Matthew Christian,
September 13.

WAAF/Boston PD Ron Val-
eri, wife Kim, daughter Alexis
Kristen, September 27.

KZJH-FM/Jackson Hole, WY
APD/MD Paul Browning, wife
Mary, son Matthew Dean, Sep-
tember 28.

WNCI/Columbus morning
co-host Dave Calin, wife Carrie,
daughter Emily, September 30.

Condolences

Songwriter/singer/actor Paul
Jabara, 44, September 29.

T r—— o
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®BRIAN GLICK-
LICH has been tap-
ped as CBS Radio
Representatives’
Director/Special
Marketing. He for-
merly was KTAR &
KKLT/Phoenix’s
Grocery Marketing
Director and EZ
Communications’
Grocery Marketing

Specialist. Glicklich

® KATHY FLYNN has been elevated
from Manager/National Promotion to Di-
rector/National Promotion at MTV. As-
suming Flynn’s former post is PAM
DIEDRICH, who most recently was Ex-
ec. Assistant to MTV's Sr. VP/Program-
ming.

® NICK PHILLIPS adds VP stripes at
MCA Music Publishing International.
He will remain MCA Music Ltd.’s Man-
aging Director. Concurrently, PAUL
CONNOLLY shifts from Head/Creative
to Creative Director at MCA Music Ltd.

® JEFF ALBRIGHT
joins Hanson &
Schwam Public Re-
lations' newly ex- §
panded music de-
partment as Exec.
VP. He formerly
was Sr. AE at
Levine-Schneider
Public Relations.

Albright

®PAUL SCHWARTZ and GILLES
GAUTHIER have formed 56 Entertain-
ment. The production company and its
three divisions — Humble Abode Pro-
ductions, 56 Productions, and North-
ern Light — can be reached at 7000
Santa Monica Blvd., Hollywood, CA
90038; (213) 464-7747

® LEEDS LEVY — formerly MCA Mu-
sic Publishing’s President — becomes
President at newly formed Leeds En-
tertainment. Concurrently, VIRGINIA
BOWEN has been appointed Market-
ing Manager. The music publishing firm
is temporarily located at 4332 Beeman
Ave., Studio City, CA 91604; (818)
769-5564.

® CROSSAN & CROSSAN CREATIVE
— publishers of “Morning Show Month-
ly” and “Weekly Idea Starters” — have
relocated to 239 Muirfield Ct., Colum-
bia, SC 29212; (803) 781-6608.

Ty Bundley — Sales KPLY &
KKMR/Sparks, NV (702) 972-
5710

Blain Campbell — Sports
Dir./talk host KPLY/Sparks, NV
(702) 826-6683

John Cataldo — APD/MD/af-
ternoons KJQN/Salt Lake City
(619) 292-1420

Amy Cross — Public Affairs
Dir./overnights WBPR (Power
98FM)/Myrtle Beach, SC (619)
940-2297

Mark Elliott — PD/afternoons
_ WPXR/Davenport, IA (309)
¢ 792-3575

Frances (Heather) Frampton
— Middays WFXF/Indianapolis
(314) 351-9417

Liz Fulton — News Dir.
KHYL (Oldies 101)/Sacramento
(916) 452-2819

Eric Govan — Evenings
KKMR/Sparks, NV (702) 747-
6905

Brian Griffey — GM KPLY &
KKMR/Sparks, NV (702) 831-
8551

Alan Hill — Overnights KHTY
(Y97)/Santa Barbara, CA (805)
684-3365

Ken Hopkins — Talk host
KPLY/Sparks, NV (702) 673-
2362

Mike Ivankay (aka Mike
Fright) — Weekends MARS-
FM/Los Angeles (714) 995-
8523

Kenny Knight — MD/after-
noons KTXY/Columbia, MO
(314) 659-8394

National
Radio

@BRENT
MUSBERGER  will §
join the ESPN Ra-
dio Network in Jan-
uary 1993 His
five-minute  sports
news and interview
segments  will air
weekdays during
afternoon drive;

{203) 585-2200. Musberger

o

Nels Larson — Talk host
KPLY/Sparks, NV (702) 825-
4454

Bob Margolis — Geffen De-
troit promo rep (313) 559-3811

Scot Marshall — Sales KPLY
& KKMR/Sparks, NV (702)
825-5903

Pat Martine — MCA Dir./Nat’l
Promo (818) 898-3153

Rodney Miller — Music To-
ordinator/Research Dir. KHQT
(Hot 97.7)/San Jose (510)
651-7418

Dave Morgan — News re-
porter KPLY & KKMR/Sparks, :
NV (702) 882-2434

b

David Paul — Middays WSB
(AM)/Atlanta (404) 978-1988

Elizabeth Rose — MD/morn-
ing drive KKMR/Sparks, NV
(702) 359-2964

Jinny Schoggins — Promo-
tions Dir. WBZZ (B94)/Pitts-
burgh (412) 221-7424

Sandy Scott — MD/middays
KCHX/Midland-Odessa, TX
(915) 694-6705

Russ Spears — News Dir.
KRLA & KLSX/Los Angeles
(805) 250-1725

Jon Terry — PD/mornings
KFMQ/Lincoln, NE (402) 476-
6552

T.K. Townshend — Morn-
ings WKJY/Long Island (516)
242-9569

Dan Van Enoo — Moming
talk host KPLY/Sparks, NV
(702) 747-4315

® MIKE BETTELL! becomes Program-
mer of Broadcast Programming's “Soft
Spectrum” format. He will continue to
program the company's “MOR Con-
temporary” and “Easy Contemporary”
formats.

©® THE MUSIC DIRECTOR PROGRAM-
MING SERVICE is offering a series of
seven compact discs — featuring 160
Christmas hits, seasonal songs, and
traditional holiday music — to AC,
Country, and CHR outlets; (413)
783-4626.

With VISION from the National Supervisory Network, send-
ing programming via satellite is easy and affordable. VISION
1s a combination of satellite services designed to guide radio
group and network operations to peak performance.

We’ll help you put together your own fully integrated VSAT
system to centralize programming and production for your
radio group or network.

NSN provides network design, equipment, installation, and
very affordable spacetime. We even have equipment leasing
for qualified clients.

SUPERVISORY

NATIONAL

NETWORK:

AVON, COLORADO |

1-800-345-VSAT (8728)

wirAN—armertcarradiohistorv-com
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Growih..
Growing...

Growing!

America’s fastest growing radio format delivers
America’s fastest growing audience.

These major markets already signed!

Washington *Phoenix *St. Louis *Baltimore
Salt Lake City *Denver *Minneapolis/St. Paul

The most revolutionary new radio
format to hit the air in the past 20 years...

| Children’s Satellite Network |

Americas Fastest Growing Audience

For more information, call 1-800-949-4276

“Because parents love their children more than Oldies or AC”
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The Four ‘Laws’ Of Marketing
(And How To Live By Them)

esponding to the current

economic climate, most

stations are trying to cut
costs wherever possible — and
they’re neglecting some standard
marketing rules in the process.
However, Greenwich, CTbased
marketing consultant Jack Trout
says the following marketing
“laws” should never be broken:

Law Of Leadership

The first company to introduce a
new (and beneficial) product to the
marketplace has an advantage
over companies that follow with
similar products — even if the
copycat products are better.

If you can’t beat ’em, don’t join
’em — create a new niche instead.
However, don’t expect too much
from the new venture. Try to ap-
peal to a specific demographic. If
you’re successful at this, don’t ali-
enate your existing consumers
while attempting to widen your
product’s appeal.

Law Of Perception

Since consumers make decisions
based on perceived — not actual —
value, your enthusiasm for your

product won’t always be shared by
the general public.

It’s important to conduct market
research before developing or im-
proving your product. Succinct sur-
veys asking respondents which at-
tributes they like about your com-
petitors often work best.

Law Of Duality

Since most markets have two
competitors, it’s essential to be-
come the perceived leader. If
that’s not possible, try not to slip to
third place.

Meanwhile, don’t waste time
competing with those below you.
Focus your advertising and mar-
keting efforts on taking away the
leader’s business — the public will
automatically view you as No. 1's
primary competitor.

Law Of Candor

Remember: Nothing’s perfect.
Be honest with the public about
your product’s flaws, and empha-
size the positive aspects of those
imperfections.

Most importantly, don’t pretend
to be something you're not. Your
candor will pay off in the long run.

tween 1987 and 1991:

Perks Ain’t What They Used To Be

s companies tighten their belts to weather the recession, many ex-

Aecutives are finding perks becoming fewer, further between, and
generally less valuable than they used to be.

Here's a look at how companies have changed their perks menus be-

TL % offering benefit

i Benefit 1987 1991
Company plane 21% 17%
Car phone 14 30
Reserved parking 54 44
Dining club 41 28
Country club 42 85

Source: Hay/Huggins Benefits Report

/
A Healthy

Relationship . ..

Your station and Health NewsFeed!

Rely on Health NewsFeed to provide your listeners
with the latest health and medical information. Our free
one-minute reports are available via Satcom CS5, Asso-
ciated Press audio and telephone. More than 250 sta-
tions have made a healthy choice . . .
details, call Carol Anne Strippel, 410-955-2849.

HEALTH
[ V§

you can, too! For

RADIO REPORTS VIA SATELLITE ’ I
FROM THE JOHNS HOPKINS MEDICAL INSTITUTIONS |

OFFACE CLOWN —

FILE ._"

SECRETARY

JANITDR,

| ——RECEPTIONIST

ACCOUATANT

SECURITY

PRESIDENT

WHEN YoU'RE SELF
You WEAR MANY HATS

EMPLOYED

© 1992 HENRY MARTI

AUk,

18,

- computers each.

More Americans Are
Workmg At Home

nashrma‘ed 30 milion Hﬂﬁmmamﬁmmmmrmﬂs aCoord-

ing to & report from NYC-based LINK Resources, Furttrermore. the

number of seif-employed workers and telecommuting comgeany am-

loyees who wark at home during Business hours jumped o 30.4 mélion —

a 84% increase over last year. (An addiional 8.6 million Company
‘employees work at home after hours. ) o

.+ " The fastest-growing group of home workers is telecommauters, whose

ranks have swelled by 20% i the past year. Telecomminers now account

for 6.6 million company employees {or 5,3% of the adult U.S, worklorce),

- and inclde 25 million men and 3.1 milion women. Incidentally, slightly

* mare than half of il telecommuting houssholds have children wnder age

. The largest segment of telecommuters {5@}{:] is composed of man-
sgers, sales personnel, and professionalz.. The information industry: sm-
ploys 5.1 million of these telecommaters, up from 3.8 million & year ago.
Blug-coflar workers account for the remalning 1.5 millon.

High-Tech Havens

This growing contingent of work-at-homers relies heavily on high-tech
‘equipment. Collectively, they've spent more than $25 billion on home of:
fice electronics and telephone sarvicas in the lagt 12 months,

Siighthy more than half {51%) of work-at-home households are equip-
poad with home computens, md’d’mhﬂmmlda,memwaageuﬂa

: m“mmmmmmmummm
; ?Eﬁhmhﬂ'dd‘rmdwea 44% o modems. (another 12% own fax-
:-_m@dmsi Taﬁummpmtas and T3% use scanners. Neardy one in
__mcrmmmmmmmmmwrﬁmkm
i mumnnmﬂmmthME%m
1mamﬂmmm Meanwhile, judging by the number of cordiess and
* peliular phones in use at these homes (44% and 17%, respectively), most
home workers don't e themsalves to 8 desh.

Personal Time More Valuable
Than Getting That Promotion

Imost 50% of U.S. firms say

their employees value leis-

ure time more than job op-
portunities, according to a recent
survey conducted Ly the Westbury,
NY-based Olsten Zorp.

Only 15% of the companies sur-
veyed said their workers were
more willing to trade their relaxa-
tion time for advancement. Less
than half (46%) claimed their em-
ployees are less willing to do so.

Still, 71% of human resource
managers said most  workers

wWwWww—arrereanradiohistorv—eom

would accept a promotion if it actu-
ally was offered. However, 3% be-
lieved workers would decline the
raise if it interfered with their fam-
ily time. A quarter (25%) of com-
panies reported their employees
were evenly split on the decision.

Meanwhile, only 28% of human
resource managers felt that
workers would accept a job trans-
fer — even one that offered more
pay — if it disrupted their personal
time. Another 45'% said their staft
woilld 1 undecided.

Psyching Up
Perfectionists

erfectionists are often in-

timidated by projects they

fear they can’t do as well as
they should. If you work with — or
are — a perfectionist, psychiatrist/
author Allan Mallinger suggests
you take the following approach:

When facing a tricky task, ask
the perfectionist to imagine how a
“B-minus performer” would han-
dle it and attempt to work at that
level.

Often enough, that’s all it takes
to get the project under way. Once
the job’s started, the caliber of
work will reflect the perfectionist’s
normal, high-quality performance.

New Company
Offers Station
Promotion Items

t. Louis-based Pinpoint Mar-

keting recently debuted a

line of station promotional
products, including seasonal publi-
cations and food items (jars of chili
mix and rib rub) that can be cus-
tomized with station calls or logos
for giveaways or retail sale.

The company also offers com-
puter software designed to help
ease research projects and morn-
ing show prep. For more info,
phone the firm at (314) 878-0673.

® October 19 — John Bayliss
# Foundation Dinner. Plaza Hotel,
£ New York

® November 7 — NAB Round-
% table for Small- and Medium-
£ Market GMs. Holiday Inn Palo
@ Verde, Tucson.

1993

® January 25 — 20th Annual
American Music Awards. Shrine
Auditorium, Los Angeles.

@ January 31 — Super Bowl
XXVIi. Rose Bowl, Pasadena,
CA.

® February 4-7 — RAB Manag-
ing Sales Conference. Loews

R T e R

ville

®March 6-9 — 35th Annual
NARM Convention.
Orlando World Center

® April 19-22 — 71st Annual
NAB Convention. Convention
Center, Las Vegas

Anatole, Dallas.

®February 1113 — Gavin

Convention. Westin St. Francis

Hotel, San Francisco.

® February 24 — 35th Annual

Grammy Awards. Great West- i

ern Forum, Los Angeles. -

®March 3-6 — 24th Country &

Radio Seminar. Opryland, Nash- &
=

L

Marriott's

S

R

® May 19-23 — AWRT Conven
tion. Walt Disney Waorld, Orian

R
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“Tomorrow leave the windows open
As fear grows please hold me in your arms
Won'’t you help me if you can to shake this anger
| need your gentle hands to keep me calm”

the last song elton john

the follow-up to the smash hit “the one”
from the platinum album the one

single written by elton john and taupin
produced by chris thomas
video directed by gus van sant

#1 most added ac 76/75!
BREAKER €0

support the fight against aids
please call 1-800-695-aids

for a $10 contribution’
you will receive a cassette copy of “the last song”
plus the previously unreleased tracks

“the man who never died” and “song for guy”

proceeds benefit the following charities:
aids project los angeles

gay men’s health crisis, inc.

hollywood supports

pediatric aids foundation

project open hand/atlanta

and

ryan white children’s fund
at james whitcomb riley hospital for children

‘includes $3.50 retail price of the cassette

MCA. [

www americanradiohistorv.com
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Broadeast Programming Consultant

Over 10 years’ experience in BLACK/
URBAN CONTEMPORARY programming.
We re prepared to assist you in maximiz-
ing your ratings and revenue potential.

8701 South Kimbark
Chicago, IL 60619
(312) 374-9632
Tony Gray-President/CEQ

Consulting

(703) 802-0700  _
FAX: 802-0714 324

Jim Richards Dan Vallie Randy Lane

“Programming is our business and our |
| passion.” '

'COUNTRY
'SHANE MEDIA

WHAT'S
HOT?

SHANE MEDIA
(713) 952-9221 Fax (713) 952-1207

BOTTOM LINE
MARKETING &
PROMOTIONS inc. $

| Bottom line Marketing

| 991 Bern Drive

{ | Harve De Grace, MD 21078
(410) 939-1995

DOUG HALL

Al Dame, Owner
WRVYV, The River
Harrisburg, PA

| 44 )ay Albright and Jim

LaMarca have helped us
build one of the most
outstanding Rock AC
stations in the country....
From #10 to #1 in just

over one book ry |

ARBITRON ARBITRENDS. Spang 1992 s avaloble upon reques!

BP CQNSULTING GROUP

||||||||||||||||||||||||||||||

(800) 426- 9082

| RADIO PROGRAMMING CONSULTING

Specializing in
Country Programming/Marketing

|

JOEL RAAB ASSOCIATES

Increase Your Ratings! Call:

[718] 858-2800

Plug into R&R'S atvance S::e
information network

COUNTRY UPDATE y/

developments. .

HOTFAX service available only to R&R subscribers

on the hottest news, music, and competitive
. all packed in a fast reading format and sent to
= your fax machine Monday evenings. Gall R&R to try it free!

WWW-amerieanrradiohistory-com
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R&R OVERVIEW

October 9,19920 17

OCTOBER 24

1 The Last Of The $9.65
Mohicans (Fox) 3

2 The Mighty Ducks  $6.03 -
(Buena Vista) * i

3 Mr. Basebali $5.24
(Universal) *

4 Hero (Columbia) * $5.21

5 Sneakers $3.91
(Universal) i

6 Mr. Saturday $2.60
Night (Columbia) ;i

7 Captain Ron $2.52 =
(Buena Vista) :

8 Glengarry Glen $2.10 -
Ross (New Line)* ;

9 Singles (WB) $2.02

10 School Ties $1.71 =

(Paramount) i

All figures in millions
*First week in release
Source. Exhibitor Relations Co.

COMING ATTRACTIONS: No
music-related movies opening
this week.
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NEW THIS WEEK

e

® FOR THOSE ABOUT

TO ROCK (WB)

Taped in the former Soviet
Union following last year's failed
coup attempt, this 85-minute
collection chronicles Russia's
first festival-style rock concert
with interviews, backstage foot-
age, and performances by AC/
DC, Metallica the Black
Crowes, Pantera, and Mos-
cow’s Electro Shock Therapy.
® PRINCE & THE NEW

POWER GENERATION:

DIAMONDS AND PEARLS

HOME VIDEO COLLECTION

(Warner Reprise)

This hourlong interview, live
performance, and video compil-
ation includes “Gett Off.” “Mon-
ey Don't Matter 2 Night,” ex %
tended mixes of "Cream” and
“Diamonds And Pearls,” and
more. The package also high-
lights the previously unreleased
clip for “Strollin™" and the uned-
ited version of “Wiling And

¥ e

S
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CURRENT

® GLENGARRY GLEN ROSS (Elektra)

Featured Artists: Wayne Shorter, Jimmy Scott, Shirley Horn

® SINGLES (Epic Soundtrax)

Single: Dyslexic Heart/Paul Westerberg

Featured Artists: Alice In Chains, Pearl Jam, Smashing Pumpkins
® HONEYMOON IN VEGAS (Epic Soundtrax)

Featured Artists: Travis Tritt, Dwight Yoakam, Vince Gill

® MO’ MONEY (Perspective/A&M)

Singles: Forever Love/Color Me Badd (Giant/Reprise/Perspective/ A&M)
| Adore You/Caron Wheeler
Other Featured Artists: Ralph Tresvant, Johnny Gill, Krush

® BOOMERANG (LaFace/Arista)

Singles: I'd Die Without You/PM Dawn (Gee Street/LaFace/Arista)
Love Shoulda Brought You Home/Toni Braxton
Other Featured Artists: Babyface, Shanice, Boyz Il Men

® CLASS ACT (Giant/Reprise)
Single: 1 Wanna Love You/Jade
Other Featured Artists: Monie Love,

COMING

® PURE COUNTRY (MCA)

Single: | Cross My Heart/George Strait

R R R R R

R

Kid 'N Play, Lisa Taylor

R R R T R R

WHAT DO.....

KIS, KROQ, KPWR, KQLZ, WRBQ, KOY,
KMEL, KFOG, KNBR, KITS, KRQR, WNEW,
WHTZ, WALK, WGN, WGCI, WBBM, WVAZ,
WHYT, WWJ, WJR, WIOQ, WUSL, KSHE,
WKBQ, KQRS, KLXK, KSTP, WMAL, WAVA,
WBCN. WGST, WAPW, WBZZ, WMXP.....

And over 1,000 other stations.....

HAVE IN COMMON?

They do business with U.S. Tape & Label! i

WHY?

Because we’re the BEST in the bumper ‘

strip. window label busi
Don’t listen to “Product

ness. We have to be!
Pitches’!

Do call anyone above for their experience
on our quality. service & price

Then call us

..... 314-423-4411.

7

“the TRAVELING BILLBOARD®
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TOP TEN SHOWS
SEPT. 28-OCT. 4

1 Roseanne

2 Murphy Brown

3 26th Annual Country
. Music Assn. Awards
i 4 60 Minutes

2 e

e T et L

2 5 Coach
& 6 Murder, She Wrote
# 7 Northern Exposure

8 Home Improvement
Love And War (tie)
10 Hearts Afire

Source: Nielsen Media Research

g

L2

T

= All show times are EDT/PDT unless oth-
%L erwise noted. subtract one hour for CDT.
% Check listings for showings in the Mountain
time zone. All listings subject to change. 4

| COMING NEXT WEEK
: _ Tube Tops &

i

Michael Jackson performs -
from Romania on HBO's two-
hour “From Bucharest: The
Dangerous Tour” special (Satur-
day, 10/10, 8pm). Westwood -
One will provide the radio simul- =
cast of the concert.

Friday, 10/9

* Tom Waits, “The Arsenio
Hall Show" (syndicated; check
local listings).

e Queen Latifah, “‘The
Whoopi Goldberg Show"” (syn-
dicated; check local listings).

* Morrissey and Stanley
Turrentine, “The Tonight Show =
Starring Jay Leno” (NBC, 3
11:35pm).

o KPWRIL.A. personality Jay =
Thomas, “Late Night With David
Letterman” (NBC, 12:35am, %
Saturday). :

* INXS, Sinead O’Connor,
Charlie Watts, and David San-
born, ‘“‘ABC In Concert” (check
local listings).

Saturday, 10/10

e Spin Doctors, “Saturday ~_‘:
Night Live" (NBC, 11:30pm).
Sunday, 10/11
* Run-D.M.C. guest star as

themselves on “The Ben Stiller
Show” (Fox, 7:30pm).

Monday, 10/12
e Motorhead, “Jay Leno.”

Tuesday, 1013 i
* Trey Lorenz, “Arsenio
Hall.”
* Mary’s Danish and Pat
Metheny, “Jay Leno.” 5

| Wednesday, 10/14
g * MC Serch, “Arsenio Hall.”
* Vanessa Williams,
. “Whoopi Goldberg.”
¢ John Lee Hooker and John
Hammond, “Jay Leno "
* Lucinda Williams, “David #
Letterman” (12:35am, Thurs-
day).

Thursday, 10/15

* Keith Washington guest
stars as himself on Fox's “‘Mar-
(8:300m)
* Trisha Yearwood. “Arsen-
il.

e

e

waww americanradiohistorvy.com

ith a $3.25 billion net
worth, Sumner Red-
stone — overseer of

MTV via Viacom Broadcasting —
tops the list of radio & record per-
sondlities in this year's “Forbes
400.” Among billionaires, he's fol-
lowed by Cox Broadcasting heir-
esses Barbara Cox Anthony and
Anne Cox Chambers ($2.1b
each), CNN founder Ted Turner
($1.9b), and CBS CEO Larry Tisch
($1.4b).

Multimillionaires include David
Geften and Gaylord Entertain-
ment topper Edward Gaylord
($850m each), heir/Interscope
founder Ted Field ($700m), heir/
Shamrock topper Roy Disney
{$530m), Park Communications
head Roy Hampton Park ($525m),
and LBO mavens/Granum invest-
ors Jerome Spiegel Kohlberg Jr.
and Henry R. Kravis ($500m
each).

Rounding out the list are Cowles
Broadcasting’s Oveta Culp Hobby
and family ($400m), MCA's Lew
Wasserman ($370m), Tower Rec-
ords’ Russ Solomon ($350m),
Gene Autry ($315m), and station
owner Stanley Stub Hubbard
($300m).

On a related note, Business Age
magazine reports that Sheena
Easton, with $67 million, is the
UK's wealthiest female entertainer
{she's No. 36 of the 250 wealthiest
UK women). Linda McCartney
comes in at No. 38 with $66.6 mil-
lion. (Incidentally, she and Paul
spent $260,000 for 60 acres in
Wales to protect a rare species of
butterfly that lives there (National
Enquirer).)

Madonna: Sweet Nothings

Madonna ordered 200 choco-
late bras to give as Christmas gifts
(National Enquirer).

Wild Pairs

Eric Clapton and Michelle Pfeif-
fer were laughing and whispering
for two hours in a cozy Beverly Hills
restaurant. They left holding hands
(National Enquirer).

After whooping it up at a disco
with the “Beverly Hils 90210”"
kids, Marky Mark exited with Shan-
nen Doherty. She was observed
leaving his hotel at 4am (Star).

Cher and Richie Sambora are
together again. “Friends predict a
romantic Christmas wedding in As-
pen” (Star).

MEASURE OF SUCCESS — “So
many people want to say so much
about my every move. | fight it ev-

Hawkins explains her career control

!

Meet The Industry’s

Mega-Rich!

BUFFALO STANCE — ‘“People
don't go ripping off my cicthes. But
sometimes they're convirced they
had a fling with you. | get letters
from people going, ‘Remember that
night in Buffalo? You keep your
distance and explain firmly that they
have you mistaken for somebody
else and it was not you that spent
the night with them.” — Suzanne
Vega explains her crowd control
method (People).

Talk Addicts Exposed!

Meet “Talk radio’s superstar
callers” — people who habitually
cal talk hosts. WLUPI/Chicago,
WNDE/indy, WJR/Detrait, and
WHJJIProvidence are the stations
mentioned (People).

Famed, Shamed, Renamed

Bette Midler is on the cover of
Woman's World.

People devotes two pages to the
hurricane benefit Gloria Estefan
spearheaded in Miami.

The National Enquirer brings you
actual police mug shots of Axl
Rose (booked for the St. Louis riot)
and Donnie Wahlberg (crson in a
hotel).

Vanity, newly “reborn,” says,
“God is my boyfriend.” She’s reas-
sumed the name Denise Matthews
(Star).

‘Grungy Adonis’
“ wish we weren'ton MTV, man.
1 just feel silly talking about our band
al the time” — Pearl Jam singer
Eddie Vedder, who Timz calls a
“grungy Adonis.”

Motown Secrets Exposed!

“Longtime Motown insicer” Tony
Turner shares secrets from his
forthcoming book, “Deliver Us
From Temptation,” in the Star.
Read all about Marvin Gaye's pen-
chant for wigs and women's
lingerie, how Mary Wilson got her
coke and a smile, and even more
hush-hush stuff.

‘Call Me A Whore!’

“Call me a whore,” says Mike
Leech, Roger Clinton's cemo pro-
ducer, “but we are depending on
his connections.” Gov. Clinton’s
singing brother is hoping to ink an
album deal before the election (En-
tertainment Weekly). |

Each week R&R sneaks a peek
through the natlon's cansumer
magazines in search of every-
thing from the sublime to the
ridicufous in music news. R&R
has not verified any of these
reports.
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What We Recycle

oncern over the environ-
C ment has changed Ameri-

cans' attitudes about con-
servation. A recent survey con-
ducted by the NYC-based Sim-
mons Market & Research Bureau
found more than 70% of U.S.
adults were willing to pay higher
taxes — if the quality of their air
and water would improve as a
result. Similarly, 66% wouid pay
more to build non-polluting in-
cinerators.

A majority of Americans {60%)
say they'd pay more taxes to
preserve wilderness areas. The
same percentage would spend
more for tuna from a company that
doesn’t catch dolphins along with
the fish.

The survey also found that near-
ly 50% of Americans are recycling
on a regular basis. Here's a list of
the materials that are most likely to
get recycled:

Material Percentage
Metal beverage cans 65%
Newspapers 62
Metal cans 58
Glass beverage

containers 53
Other glass 48
Plastic bags 46
Other plastics 41

LI

READ OUR LIPS

_LES

What Americans Really Think About Taxes

Ithough the latest survey by

the NYC-based Roper Or-

ganization found many
Americans believe their taxes are
excessively high, the overall num-
ber of malcontents has actually de-
clined since 1978, when tax revolt
was a hot issue.

Feds Least Fair

Nearly a third (32%) of the re-
spondents say federal income
taxes are excessively high, down
from 41% 14 years ago. Those in
their peak earning years (45-59)
are most likely to think so (38%),
while the over-60 segment is least
likely to agree (25%).

Even though Social Security
taxes have risen steadily since the
late "70s, the number of people say-
ing these particular levies are too
high has fallen from 27% to 21%.

State/Local Anger Up

More people are disturbed over
state and local tariff rates today
than 14 years ago. State income
taxes draw the ire of 22% (up one
point) of those surveyed, while 17%
(up five points) of the respondents
think city income taxes are ex-
cessive.

“According to the voice-stress analyzer,
he's not going to lower taxes.

»

© 1992 SIDNEY HAR

When it comes to localized taxes,
the greatest number of people
(26%, up two points) express dis-
pleasure over the amount of sales
taxes they’re forced to pay. An ad-
ditional 20% believe they pay ex-
cessive user fees for public ser-
vices.

Who’s Paying Too Much?

Clear majorities of Americans
think the middle and lower classes
pay excessive taxes (69% and 54%,
respectively). While 9% say high-
income families pay too much,
more than 70% think they don’t pay
enough.

The Inside Skinny — Who’s Dieting & Exercising

hedding excess pounds has

become a national obsession.

According to the latest sur-
vey conducted by the U.S. Depart-
ment of Health & Human Services,
the average American woman
spent 6.4 months working on a
weight loss program last year, and
the average man spent 5.8 months
trying to trim down.

Many of these people have al-
ready tried losing weight in the
same manner before, and a major-
ity (75%) started their program

Great products . . .

when they were at or within 5% of
their highest lifetime weight.

Four out of five people try to lose
weight by dieting or exercising, far
and away the most popular op-
tions. Trailing far behind are vita-
mins, meal replacements, over-
the-counter products, weight-loss
programs, and diet supplements.

When dieting, 25% of people skip
meals and about 15% follow men-
us. Interestingly, 15% of women
and 11% of men eat more often
when they diet.

Perceptual Studies
Auditorium Music Tests
Auditorium Format Analyses
Focus Groups

Tracking

Contact Mike Henry to discuss programming research options for your station — (303) 922-5600

Sex Differences

Women are 8% more likely to at-
tempt losing weight than men, and
they try it more often: 2.5 times in
the last two years, compared with
twice for men. Women are also
more likely to count calories (29%-
21%), keep diet diaries (17%-10%),
and eat more dietetic foods.

The greatest differences be-
tween the sexes can be found in the
type of exercises they do. Nearly a
third (29%) of dieting women do

aerobics, as opposed to just 8% of
men. Almost a fifth (19%) of diet-
ing men exercise through weight
training, whereas just 7% of wom-
en do. Meanwhile, 15% of all
dieters attend organized exercise
programs.

Walking regularly is the most
popular exercise for weight loss,
favored by 70% of women and 57%
of men. Men, however, average
two more hours per week of exer-
cise (5.3 hours, compared to 3.3 for
women).

KOST/Los Angeles
WNCI/Columbus
WFMS/Indianapolis
KFOG/San Francisco

WSB-AM/Atlanta

ale University recently
Yconducted a poll asking
respondents to identify
80 familiar scents. For the Top
20 most recognizable aromas,

_ take a whiff of the following
. Chart:

. Coftee

. Peanut butter

. Vicks VapoRub
Chocolate

. Wintergreen oil

. Baby powder

. Cigarette butts
Mothballs

. Dry cat food

. Beer

. lvory bar soap

. Juicy Fruit gum

. Orange

. Cinnamon
Lemon

. Tuna

. Banana
Crayons

. Cheese

. Bleach

O ~NDO B WN =
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Ground Coffee:
Preferred Perks

ore than half (59%) of to-
day’s coffee drinkers pre-
fer the ground variety to
instant — up from 47% in 1975 —
according to the NYC-based Roper
Organization. Meanwhile, instant
coffee consumption fell from 40%

in 1975 to 23% in 1992.

While a majority (81%) of con-
sumers said they favor ground cof-
fee because of its taste, this is a
10% drop from 1975 figures. Other
reasons for selecting ground coffee
included convenience (up from 6%
In 1975 to 12% in 1992) and cost (up
from 2% to 7%). Incidentally, 65%
drink instant because it’s conveni-
ent, down from 75% in 1975.

for great stations . . .

=- Paragon Research

The Research Company of Choice
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Finding The Right Formatic Niche

An eight-point programming formula for success (and survival) in the age of duopoly

In the ’70s, you never heard the term
“niche” applied to radio. In the ’80s, it applied
only to boutique formats. But in the ’90s, niche
has become a new kind of mainstream. Every
station has a niche . . . if you don’t, you’re being

attacked from all sides.

With the change in duopo-
ly rules, competing in radio
has become even more
complicated. So whether
you're changing format,
signing on a new station, or
defending against an at-
tack, you have to be focused
and distinct in your market.
Regardless of which of
these situations you're in,
you should be asking some
key questions:

e Are you doing what’s
right for your market — or
copying someone else’s suc-
cess?

The same formats don’t
work in every market. It
seems obvious to say you
have to choose your niche in
the context of your local
situation, but a lot of sta-
tions insist on trying a for-
mat because ‘‘it worked in
Dallas [or Orlando ... or
Seattle, etc.].” Successful
stations in other markets
should be used as idea-
starters, but not as textbook
examples of what you need

Even in the smallest
markets, most holes
have long since
been filled. So
finding a niche that
works is critical.

to do. Use your knowledge
of local market peculiari-
ties to modify the ideas and
maximize their success.

Dare To Be Different

¢ Are you afraid to try
something new?

When a market’s running
five deep in the usual main-
stream formats, start
thinking about radical
ideas. Most of us were skep-
tical when we first heard
about Sports radio, FM
Talk, or Male AC ... but
nobody’s laughing now.

m.

Unless you offer
listeners something
they clearly can’t
get anywhere else,
you're destined to
be their second,
third, or
fourth choice.

(99)

Properly researched and
marketed, the pioneers in
these formats had a huge
advantage in being unique
from the start.

e Is your format really
different?

Too often, we think like
broadcasters when we
should be thinking like con-
sumers. When you talk
about differentiating your-
self from your competitors,
remember that subtle mu-
sical nuances and differ-
ences mean nothing to the
average listener.

Whether you’re talking
about radio stations or con-
sumer goods, there’s a lot of
confusion regarding prod-
uct differentiation. People
are bombarded with thou-
sands of media messages
every day. Unless you offer
listeners something they
clearly can’t get anywhere
else, you're destined to be
their second, third, or
fourth choice.

Niche Picking

Are you battling wind-
mills?

One basic principle of
warfare is, “Don’t try to
fight a strong competitor
head on.” You’re much bet-
ter off choosing a specific
niche to attack and own.
The best way to be unique is
to be pure. This makes
sense not only from a prac-
tical standpoint, but it fits
better with the average
consumer’s media usage
patterns. People usually

By Jeft Pollack

sample different outlets for
specific purposes, so make
sure your station is more fo-
cused than your competi-
tor.

o Is there a demand for
what you have to offer?

The most frightening
thing to any broadcaster is
hyperfragmentation, be-
cause traditional competi-
tive dynamics are turned
upside down. Niche stations
can reposition their main-
stream competition as be-
ing too broad. The main-
stream station is then view-
ed as a hybrid — a little of
this, a little of that, but not
special enough to satisfy
and keep a large number of
listeners.

The most spectacular ex-
ample of this has been seen
in CHR over the past few
years. In addition to worry-
ing about how much rap or
rock to play, many main-
stream CHRs have found
themselves repositioned by
Churbans, Adult CHRs, and
Hot ACs. Many AORs are
also experiencing this prob-
lem. Heritage stations are
facing attacks on several
fronts: Classic Rock and
Adult Alternative in the up-
per demos, Hard Rock and
New Rock on the younger
end. In these situations,
many stations that sound
good are finding they have
virtually nothing unique to
offer.

Dealing With Duopoly

e [s it best to purchase
similarly targeted formats
or different formats provid-
ing complementary demo-
graphics and psychograph-
ics?

As LMAs and duopolies
are relatively recent phe-
nomena, the jury’s still out
on which strategy is best
when purchasing a second
station. Current sentiment
is running toward com-
pletely different formats
with complementary demo-
graphics (e.g., Country/
Rock, CHR/AOR, AC/Clas-
sic Rock, etc.). The desire
to have a broad demo-
graphic base usually out-
weighs the decision to com-
bine stations with similar
formats.

A D oo anradiohictarn, cam

66)

Whether you’re changing format, signing
on a new station, or defending against
an attack, you have to be focused and

distinct in your market.

The greatest fear in mul-
tiple-station agreements is
that the new station will
cannibalize the existing sta-
tion’s numbers. If you ad-
dress these strategic con-
cerns with a long-range
plan, the result may be bet-
ter protection against a
flank attack on your cur-
rent format by a competi-
tor.

For example, an AOR
might choose Hard Rock
for its second station to
avoid being boxed in by
someone else. Of course,
moves like this involve risk
because they usually neces-
sitate a formatic shift by
the original station. In this

m=

Start thinking about
radical ideas. Most
of us were skeptical
when we first heard
about Sports radio,
FM Talk, or Male AC
. « « but nobody’s
laughing now.

m

case, the Hard Rock station
will take away some young
demos from the AOR. So a
slight adjustment toward a
classic-based direction
might be needed at the orig-
inal station.

e Should a second station
be used to counterprogram
a current competitor?

If the competitor is close
to you formatically, attack-
ing that outlet may also
damage your station. The
thought of boxing someone
in may be attractive, but
make sure the strategy
doesn’t blow up in your
face. Counterprogram your
second station only if you're
confident you can knock
your primary competition
out of the format within a
few months. Be prepared to
rethink your strategy if the
competition withstands that
initial attack.

199)

e What if the competition
buys another station in the
market?

Assume the worst — that
they’ll come right after you
in an attempt to knock you
out of the format ... or
squeeze you on both sides if
you’re a mainstream for-
mat.

Accept Change

Anyone who's tried to
find a new format in the last
few years knows how tough
it can be. Even in the smal-
lest markets, most holes
have long since been filled.
So finding a niche that
works is critical. [n the next
few years, we're going to
hear a lot more about how
niche fragmentation has
repositioned the main-
stream and is the wave of
the future.

The most important rule
to live by is that everything
is always changing. The in-
dustry’s changing with the
emergence of duopolies and
LMAs, the departure of
Birch, and the economic
downturn. Local markets
are experiencing the usual
flux, plus the addition of
new signals and suburban
upgrades. Society itself is
changing in many ways
that have major implica-
tions for your station. And
we haven'’t even started dis-
cussing DAB yet . . .

Jeff Pollack is Chairman/
CEO of Pollack Medla
Group (310-459-8556), an
international programming
advisory firm, consulting all
radio formats in nine coun-
tries. He contributes to this
section on a reguar basis.
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New York

Sp 92 Su '92
WRKS (UC) 5.6 6.6
WLTW (AC) 5.2 5.1
WCBS-FM (Gold) 5.0 5.0
WXRK (CR) 45 4.7
WBLS (UC) 4.3 4.4
WABC (Talk) 3.4 4.2
WINS (News) 3.7 38
WOR (Talk) 3.2 3.8
WPAT-AF (BIEZ) 4.5 3.8
WHTZ (CHR) 4.0 3.6
WNEW-FM (AOR} 3.1 36
WMXV (AC) 38 3.4
WQHT (CHR) 36 3.3
WCBS (News) 3.0 3.2
WPLJ (CHR) 31 3.2
WYNY (Ctry) 2.8 31
WFAN (Sports) 3.0 2.9
WQCD (NAC) 2.2 2.4
WSKQ-FM (Span) 2.7 2.4
WADO (Span) 1.6 1.7
WNEW (Nost) 2.0 1.6
WQXR-AJF (Clas) 1.6 1.6
WLIB (N/T) 1.1 1.4
WSKQ (Span) 1.2 1.3

Chicago

Sp'92  Su'92
WGCIFM (UC) 7.3 7.2
WGN (Misc) 7.6 6.8
WBBM-FM (CHR) 57 5.6
WUSN (Ctry) 55 4.3
WVAZ (UC) 4.4 4.2
WBBM (News) 3.9 4.0
WJJD (Nost) 3.7 4.0
WWBZ (AOR) 4.6 37
WLIT (AC) 3.4 36
WLUP (Talk) 29 3.5}
WXRT (NR) 3.3 35
WLUP-FM (AOR) 3.1 3.2
WJMK (Gold) 3.3 2.8
WLS-AJF (Talk) 3.0 2.8
WMAQ (News) 2.9 2.7
WNUA (NAC) 3.1 2.6
WCKG (CR) 2.8 2.3
WPNT (AC) 2.3 2.2
WKQX (AC) 2.0 2.1
WTMX (AC) 1.7 2.1
WOJO (Span) 1.8 1.9
WGCI (UC) 9 1.5
WFMT (Clas) .8 1.4
WSCR (Sports) 1.2 1.4
WNIB (Clas) 1.7 1.3

© 1992 Arbitron. May not be
quoted or reproduced without prior
written permission from Arbitron.

12+ Summer 92
Arbitron Results

Los Angeles

Sp'92  Su'92
KOST (AC) 5.0 5.2
KPWR (CHR) 4.2 4.4
KHS-A/F (CHR) 4.5 4.2
KLSX (CR) 3.3 4.0
KROQ (NR) 3.1 4.0 |
KRTH (Gold) 41 3.9
KKBT (UC) 38 3.8
KABC (Talk) 4.4 3.7
KLOS (AOR) 4.0 3.6
KTNQ (Span) 3.2 3.6
KLVE (Span) 4.4 3.5
KYSR (AC)* 37 3.5
KBIG (AC) 4.0 3.0
KTWYV (NAC) 2.1 2.8
KFI (Talk} 2.9 2.7
KFWB (News) 2.9 2.7
KNX (News) 2.5 2.6
KQLZ (AOR) 2.3 2.3
KKGO (Clas) 1.6 2.1
KKHJ (Span) 2.2 2.1
KCBS-FM (Gold) 2.0 2.0
KLAX (Span)* * 7 2.0
KWKW (Span) 3.4 1.9
KZLA (Ctry) 2.0 1.8
KALI (Span) 1.8 1.3
KMPC (Sports) 1.3 1.0

* Began rating period as KXEZ
* *Began rating period as KSKQ-FM

San Diego

Sp 92 Su 92
KSON-AF (Ctry) 7.6 87
KGB (CR) 45 58
XTRA-FM (NR) 57 57
KFMB-FM (AC) 57 54
KSDO (N/T) 54 53
KFMB (N/T) 40 49
XHTZ (CHR) 42 44
KJQY (AC) 48 43
KKLQ-AF (CHR) 56 4.1
KFSD (Cias) 28 35
KYXY (AC) 42 33
KBZS (Gold) 26 3.2
KPOP (Nost) 36 3.2
KIFM (NAC) 36 29
KCLX (CR) 23 26
KIOZ (ACR) 44 25
KF1 (Talk) 16 2.1
XEMO (Span) 13 18
XHRM (UC) 29 18
KNX (News) 18 16
KCBQFM (Gold) 1.9 1.5
XLTN (Span) 16 1.4
XHKY (Span) 9 13
KCBQ (Gold) 1.2 11
XTRA (Sports) 13 11
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Westwood One
Continued from Page 3

ment and record labels, and will
develop new business. Denemark
will supervise youth-oriented en-
tertainment and longform pro-
gramming for WW1 and the
Source. Kuhlman will assemble
music marketing projects and co-
ordinate talent for specials and
concerts.

WW1 Exec. VP/GM Thom Ferro
noted that Tonkin’s creativity and
management/label rapport ‘“will
be a great attribute in the ongoing
success of [our] youth-oriented en-
tertainment division.

“Andy has been an integral part
of [WW1] since the acquisition of

NBC Radio Networks,” Ferro con-
tinued. “With his strong radio
background and results-driven per-
sonality, we feel confident that our
programming is in good hands.

“Dwight’s proven abilities,
strong music background, and
good industry contacts make him a
natural choice for [his] position.”

Tonkin had been Director/Mar-
keting and Promotions at West-
wood One’s KQLZ (Pirate
Radio)/Los Angeles. Denemark
was WWI's Director/East Coast
Programming. He previously was
with DIR Broadcasting. Kuhlman
was head of WW1’s Compliance
Department, and before that was
Asst. Promotion Director of KMET
(now KTWV)/Los Angeles.

RAB

Continued from Page 1

station revenues flat compared io
1991 for the January-through-
August period.

Network radio revenues were
down 18% in August and off 13% for
the first eight months of the year.

RAB’s tallies are based on fig-
ures for more than 100 markets re-
ported by Miller, Kaplan, Arase &
Co. and Hungerford, Aldrin,
Nichols & Carter. Network figures
are compiled by Ernst & Young
from members of the Radio Net-
work Association.

 tional revenues down 11% far_.L
_magﬁmsﬂﬁmdmmm :
C31, 1882, 5
Based on rapqrt& from sta-
tions in 92 markets fled with
.. Miier, Kaplan, Arase & Co.,
“lolal ‘yeardo-dats. reverie
* growth is fiat. The only format
that posted & galn greater than
5% was Gountry, which soared:
1o 43%. Tokal cash revenlss for
" Spanish stalions were g 5%,
 followsd by Odies and Soit AC,
each of Mmh tose’ 4% from
1991 lovals.
—George Nade! Rivin, CPA
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Katz Radio Study

Continued from Page 1

abeth Haban. She found that CPPs
for both men and women have held
steady or dropped slightly in most
Top 60 markets during the past six
years. That’s not good news for
radio, but Haban thinks it may act-
ually be painting too rosy a picture.
She said actual 1992 CPPs are
probably even lower than those re-
ported by Media Market Guide, the
source of her data for the annual
comparison. She used second quar-
ter figures each year.

One of Haban’s key findings was
that stations targeting women 25-54
have generally kept their rates up
more successfully than those tar-
geting the male 25-54 demo. She
found that seven out of ten male-
oriented stations have had to drop
their rates from 1986 levels, but on-
ly one in ten of those aimed at
women has had to reduce rates.
“There is more female 25-54 busi-
ness,” Haban noted.

Among Top 10 markets, Los An-
geles (30%), Dallas (28% ), Wash-
ington (26%), and Houston (26%)
all posted strong CPP gains for
women 25-54 from 1986 through
1992. Only Boston (—22%) had a
double-digit decline.

But for men 2554 the reverse
was true. Only Washington (17%)
was up by double digits. Chicago
(—10%), Boston (—23%), Detroit
(—12%), and Houston (—13%) all
had significant CPP declines for
the six-year period.

Overall, the Top 10 markets
posted a 12% increase for women
25-54, from $120 in 1986 to $134 this
year. Top 10 CPPs were down 3%
for men 25-54, from $169 in 1986 to
$164 this year.
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Logan
Continued from Page 1
“Dave signed our station on in
1979 and brought Steve & Garry in-
to the national spotlight with ‘Disco
Demolition,” ” remarked VP/GM
Larry Wert. “After high profile ex-
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Cable Bill
Continued from Page 3

free, [cable systems] didn’t steal it
as often as I thought they would.”

Karmazin added that he would
be skeptical of allowing his stations
to be rebroadcast as background
for a video crawl, or on a cable
audio system that moves the sta-
tion to a different position on the
subscriber’s radio dial.

“When people are listening to
KROQ/Los Angeles, I want them
listening on their radio at 106.7,”
said Karmazin. “Otherwise, I think
you lose some [Arbitron] credit
that you would otherwise receive.”

The cable law, which was en-
acted Monday (10/5) when Con-
gress overrode President Bush’s
veto, also imposes an anti-traffick-
ing rule that requires a cable sys-
tem owner to hold the property for
at least three years before selling
it.

periences on both coasts, he is the
obvious individual to help Steve,
Garry, and FM 98 move into the
'90s.”’

Evergreen COO Jim deCastro
commented, “Larry and I are
thrilled to have someone with the
experience and knowledge of Chi-
cago’s competitive rock & roll
arena. Dave brings new ideas and
a tremendous amount of creativ-
ity.”

Logan signed on as a production
consultant to WLUP-AM in July.
He previously was PD of KFOG/
San Francisco and WNEW-FM/
New York. He also was a consul-
tant with Burkhart/Douglas & As-
sociates.

Ratings
Continued from Page 1

seven L.A. area residents now
listen to a Spanish-language sta-
tion.

In Chicago, WLUP (AM) sur-
passed its FM counterpart, and the
FM side of the WLS combo regis-
tered a dismal 0.5. And in San Di-
ego, two format leaders were dis-
placed by rivals: XHTZ (Z90) out-
scored KKLQ (Q106) in the CHR
derby, while KZBS beat KCBQ-FM
for the Gold crown.
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FREE 'TIL '93!

LISTEN UP RADIO! HERE'S WHAT YOUR PEERS  MAKE THE DECISION TODAY CURRENT SUBSCRIBERS
For those of you who ARE SAYING! AND SAVE! SAVE T00!
haven't tried the new ol increﬁf;%eTgolﬁcériﬁar{ Vf&)ZrArKa/dé% Viglargg Times have been tough. MMR is  For current subscribers, renew

Monday Morning Replay
Data Disk, or don't think
you need itas anintegral
partofyour programming
in the '90s, think again!

“..Monday Morning Replay is state-of-the-
art...everything you need is right at your finger-
tips..MMR is a God-send!”

Steve Weed, Q95/Detroit

“..Monday Morning Replay is available at a
price stations can afford...”
Tom Cuddy, WPLJ/New York

"...more information from a music standpoint
than | ever expected to have access to at a
fraction of the price...”

Don Backus, WDBI/Tawas City

“..ifyou're notusing it, either you don't have a
competitor, or you're stupid!”
Bill Betts, KBPI/Denver

priced for tough times. 1993
budget decisions are being made
now. Monday Morning Replay offers
the most comprehensive informa-
tion for the lowest price in the
industry. Believe it. MMR is your
best programming value. Make
the decision to subscribe for 1993
now. When you do, we'll send you the
rest of 1992 for free!

your subscription for 1993 and
receive January's service FREE!
Minimize the dollars you spend
on research in the coming year
while you maximize the infcrma-
tion necessary to successfully
program your radio station in the
'90s. There’s no substitute for
Monday Morning Replay.

Never before has radio had to be more careful on how money is spent. Other services and products are not
priced and are not as comprehensive as MMR is to meet the needs of radio in this changing environment.
It doen’t matter what size station you are or what size market you are in...order today and begin spending your
dollars wisely!

YES

SIGN ME UP TODAY!

(] PREMIUM SERVICE DISK $50
PER MONTH, $25 PER MONTH
FOR EACH ADDITIONAL FORMAT
[INDICATE FORMAT(S) BELOW].

>

YOU'LL GET:

BASIC SERVICE DISK: Weekly Data Disk with Multi-Format charts, Sample Hours,
“Tuned In” feature stations, Video channel playlists and Editorial features. Detailed
charts, song-by-song breakouts and label messages are provided in the format ot
your choice.

PREMIUM SERVICE DISK: All the features included in the Basic service, PLUS 24 hour
music monitors on every station we track in format(s) ordered!

NAME/TITLE:;
] BASIC SERVICE DISK $25 PER COMPANY/STATION:
MONTH, $12.50 PER MONTH FOR . pnces /sy
EACH ADDITIONAL FORMAT
[INDICATE FORMAT(S) BELOW]. IR
PHONE: FAX:
] HIT RADIO [J A/C RADIO
[J ROCK RADIO [JCOUNTRY RADIO  SIGNATURE:
] URBAN RADIO

SIMPLY FAX T0: 313-737-0166 - OR- SUBSCRIBE BY PHONE: 313-737-0027

MEDIABASE RESEARCH CORPORATION/MONDAY MORNING REPLAY o 28530 ORCHARD LAKE ROAD o FARMINGTON HILLS, MI 48334 « PHONE: {313) 737-0027 FAX: (313) 737-0616

—SAAAeada e kieaRniadiobhicstonicom
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- Azoff Takes Giant Reins

T hears that Giant founder Irving Azoff

once again has taken over the day-to-

day reins at the label, while Giant
President Charlie Minor stays away from the
office as part of an ongoing dispute that both
parties hope their legal reps will settie soon.

The likelihood of Minor returning to Giant

seems to be declining as the weeks go by.

} Logan & Logan ‘
Loop The Loop

Along with the appeintment of Dave Logan
as WLUP-FM/Chicago PD (see Page 1), MD
Dave Benson has exited the Evergreen AOR
and is replaced by former WYNF/Tampa PD
Charlie Logan (no relation to Dave).

Meanwhile, WLUP (AM) overnighter Ed
Tyll has been squeezed o-u-t in the Talk
station's much-ballyhooed lineup makeover.
Beginning Monday night (10/12), AM 1000
will devote the graveyard slot to a repeat of
Jonathon Brandmeier’s afternoon show.

Also at the 'LUP: Howard Stern will begin
mornings on the AM starting October 15.
Listen for the traditional press conference with
the Windy City media during the third hour of
the debut show.

And . . . Stern — as promised — will
broadcast his show from KLSX/L.A. now that
he’s outrated KLOS morning dudes Mark &
Brian. KLSX PD Andy Bloom told ST, “I'm
waiting to hear from the ‘King of All Media’ for
instructions on how to create the biggest and
best funeral party SoCal has ever seen.”

Which Top 10 L.A. PD has been
approached by Qwest for a VP/A&R slot?

Former Charisma VP/Promo Bob Catania
is-thisclose to being named VP/CHR Promo at
a major NY-based label. Details next week.

Rumors

¢ Is Cook Inlet talkin' turkey with Golden West
about buying AC KLIT/L.LA? Ci Exec. VP Michael
0’Shea confims the gobbles, but indicates “no inter-
est” in KUT's AM sister, KMPC, or — contrary to curb
chatter — in GW Talk/CHR combo KVI & KPLZ/Seat-
tle.

¢ |s longtime CHR WGRD/Grand Rapids —
which has been softening its sound — about to dive
into Hot AC? PD/morning man Kevin Gossett says it
ain't so.

® Will Z90/SD afternooner Billy Burke exit to join
an unnamed Gannett station, like soon?

Coming in

late October!
Joe Kelly’s

Production

Tracks

Budget for it!

CMA Awards Telecast:
No. 3 Show This Week

ore than 18.6 million American households
M tuned in to CBS's “26th Annual Country Mu-

sic Association Awards” telecast Wednes-
day {9/30). The two-hour program garnered a 20.3
national Nielsen rating/32 share, placing third in the
overall weekly ratings.

The show won its entire Wednesday 9pm (EDT/
PDT) timeslot, beating ABC’s “Home Improvement”
(17.3 rating/26 share, 8th place), "Laurie Hill” {11.5/
17, 36th), and “Civil Wars” (10.6/18, 50th) as well
as NBC's “Seinfeld” (11.4/17, 38th), “Mad About
You" (10.8/16, 47th), and "Law And Order” (9.4/
16, 61st), and Fox's “Melrose Place” (6.2/9, 88th).

} Bean Jumping KROQ? ‘

KROQIL.A. “Loveline” co-host Poorman
has returned to the air following a week’s
suspension, but morning co-host Bean (Gene
Baxter) is eyeing opportunities elsewhere.

Baxter called the ST “fun-fone” to say
he’s not thrilled with the L.A. lifestyle and
hopes to relocate to Texas, adding that KROQ
is actively seeking his replacement.

The sale of Paco John Broadcasting UC
WPLZ/Petersburg-Richmond to Sinclair
Communications, owner of nearby format rival
WCDX/Richmond, is a done deal. WPLZ
moves into WCDX's studios, and 'CDX VP/GM
Ben Miles will oversee both stations — with
one sales staff. The two competitors will
continue to be programmed separately.

} Semiautomatic ‘
For The People

Never underestimate the power of radio.
After CBS Radio Network commentator Art
Athens urged listeners to call and register
their outrage, a Washington, DC-based firm
said it will stop printing T-shirts featuring
oversized pictures of semiautomatic handguns.
The owner of the company claimed he was
flooded with calls from as far away as
California and Florida.

Look for KGGl/Riverside PD Bob West to
join consultant Jerry Clifton’s New World
Communications immediately. He'll likely split
his time evenly between NWC and KGGI until

Continued on Page 24

Rock Radio Exclusively

* PRODUCT KPT, INC.

414/632-8611 * 414/632.5527 fax
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| Name
|5 Prince”

THE PREMIERE SINGLE FROM f?‘

NEW & ACTIVE 71/13

Q106 ded 28
KMEL deb 35
KSOL 30-21
HOT977 deb 27
KHFI add
K106 add
XL1067 add
KTUX add 40
U93 add
KKSS add
KPS| add 30
WFHT add
KFRX add
KPXR add
297 add

92Q deb 27
PRO-FM add
PWR99 deb 16
PWR96 deb 31
KTFM deb 28
WJMO 29-24
WWHT deb 25
WHYT 15-10
WHHH 28-25
KDWB add
KHTK 26-22
KS104 22-20
PWR106 27-21
KKFR deb 21
FM102 27-23

uRBAN CHART DEBUT (D)
MTV-EXCLUSIVE!

© 1352 WARNER BROS. RECORDS INC.
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“Seen The Doctor”

First Week At CHR Radio!

A Most Added 33/32
Including:

KWOD wBBQ WHOT WYAV  KCHH
WAAL WAPE 103CIR  KYYY Kaix
WLAN waut wzya WBNQ  KTMT
WQGN K92 WOMP WKFR  B94.7
Y102 WRQOK WHTO KMGZ  KFFM
WQXA K107 KQiz wzoa

WYCR WIFC KCHX KTRS

_Tm Active Rotation
New Rock © AOR Track

From the Brand-New Album
“Free For All”

Available on CS and CD only. 07863-61113-2/4

Produced by Tony Berg and Michael Penn
Management: Nick Wechsler and Danny Heaps, Addis-Wheebsler,
and Associates

S Tmk(s) ® Registered * Marca(s) Regsitrada(s) General Electric, U.S.A. )
® BMG Music © 1992 BMG Music

Continued from Page 23

his replacement is named — at which time he'li
HQ at KGGI while devoting all his efforts to
NWC. VP/GM Steve Virissimo is anticipating
an avalanche of Fed-Exed T&R's for the PD

gig.

Rumbles

' * {ongtime Z90/SD VP/GM Peter Moore exits.

» New VP/GM at CHR WPXR/Davenport, IA is
Dennis Lamme, coming from the same siot at KIKX/
Colorado Springs. Meanwhile, 'PXR PD/afternooner
Mark Elliott exits and MD Terry Simmons becomes
PD. ST hears the new 'PXR is within kissin' distance
of Hot AC.

* Ex-WHKX/Tallahassee PD Bill *‘Birdman’’
Thomas becomes PD at WIKX/Birmingham, which
was LMA'd by WZZK last week.

* WQUE/N.O. MD Karen Cortello adds APD
duties.

¢ Ex-WZPL/indy morning man Dave McKay was
doing some weekend work at Power Pig/Tampa, but
has been scooped up for mornings at crosstown rival
Q105.

Also at Q105, Production Dir. Ken Martin re-
signs to become MD/Audio Dir. at MOR Music TV, a
new satellite channel.

* BIG changes at WCTK/Providence. PD/mid-
dayer Mark Burns becomes off-air Dir./Promotion &
Production, afternoon driver Mike McCoy adds inter-
im PD duties, morning personality Barrett Lee exits,
and Carolyn Kruz moves from evenings to middays.

¢ Veteran air talent Jim White surfaces in morn-
ings at Hot AC WPNT/Chicago. KliZiKilleen PD De-
de McGuire aiso heads to 'PNT for late-nights. How-
ever, 'PNT PD Michael Spears hints that McGuire
may wind up playing a more prominent role in the sta-
tion's future.

Meanwhile, McGuire's brother, Mychael — who
was daing momings at KiIZ — segues fo KMJJ/
Shreveport for the same gig. KHZ MD Desarai
Downs becomes PD at the UC outlet, and Jose
Brown — formerly with B93/Austin — joins KliZ for
wakedlp Sarvice,

* KKBQiHouston middayer Frank Dawson be-
comes APD/middays at KAYDIBeaumont, TX — the
station he programmed prior to joining KKBQ a year
ago.

And .. . it turns out that KKBQ air personality
Jack Da Wack — now known as Cactus Jack Talley
-~ was doing mornings only an a temporary basis and
has shifted to afternoons. Wakeups at KKBQ are
w-i-d-e open..

o After several yoars with Unistar, Charlie Fox
beams down for afternoons al KRLAIL.A. Meanwhile,
KRLA & KLSX News Dir. Russ Spears exits

* WHKQB (B95.5)iJacksan, MS GM Bob Rall ex-
its. He's repiaced by radio troker Kirk Sherwood.

» Southern Starr transfers WKNN/Pascagoula-
Biloxi GM Bob Lima to a similar post at WGMNEIDay-
tona Beach. WNOEIN.O. Station Mgr. Reggie Bates
fils Lima’s slot,

* WPSTiTrenton MD/swingman Alex Valentine
nabs nights following Mel *‘Toxic™ Taylor's exit for
weekends at WDRE/Lang Isiand.

o CHR KXKTiOmaha's conversion to Country
may be reality by the time you've finished reading this
sentence.

“Senator — take it easy with that

‘turn the rascals out.’ You're one of the rascals.”

VP Dan Quayle was a cali-in guest on
Rush Limbaugh's show last Friday (10/2),
and asked the Rushmeister to moderate the
VP debate set for telecast October 13.
Limbaugh accepted the offer, but as ST hit the
streets, Democratic VP candidate Al Gore,
perhaps not surprisingly, hadn't given the go-
ahead.

} Free-Form In NYC ‘

Multi-ethnic formatted 50kw WNWK
(105.9)/NY will break format and turn over
mornings to Radioactive Talent President Ken
Franklin and former WNEW-FM personalities
Jimmy Buff & Curt Chaplin, beginning
October 12. The trio is set to do a free-form
show featuring unsigned bands and cutting-
edge new music.

Chaplin, a friend of crosstown morning
mouth Howard Stern, attracted his pal’'s wrath
when Stern learned of his new competitor via
an item in the NY Daily News. According to
Franklin, Stern’s reaction was to call Chaplin
“a pussy for not telling me to my face.”

AOR WRIF/Detroit will debut the new
hourlong Peter Werbe show on Sunday
(10/11) at 7am. The show will tackie topical
and controversial issues and is described as a
radical departure from mainstream talk shows.

Werbe formerly hosted the popular
“Nightcall” program, which was cancelied
earlier this year after airing on 'RIF for 22
years.

Continued on Page 26
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___Smart Money Thewith

Dolans
Smart Money is money
for the 90’s!
“Satellite Delivered” @ “Easy Local Sale”
ASND

RADIO NETWORK
Contact: Rich Wood at (212) 642-4533
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BON JONVI
Keep The Baitl,

THE FIRST BON JOYI A_BUM OF THE 90°'S

PRODUCED BY BOB ROCK » ENG NEERED BY RANDY STAUB ¢ MAMAGEMENT. BON JOVI MANAGEMENT
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CHR CHART:
DEBUT €

NOW ON 93 CHR
REPORTERS INCLUDING
KXXR add G105 add
WXKS deb 30 WRHT add
KOY-FM deb 22 KPS! add
HOT97 24-21 KWIN add
WMXP 30-24 WMME add
WWKX 26-22 WCGQ add
WIMO 25-21 HOT  WJMX add
WWHT 24-21 KZIl add
WHYT 7-5 HOT Y93 add
KHTK 23-16 WTCJ deb 21
KKFR 23-17 KKXX deb 32
790 19-16 KERX deb 29
KMEL 17-14 TIC-FM 21-14
HOT977 11-7 HOT  WKSS 30-25
FUN107 33-25
999KH! 26-20
P-1 CHART @ WOQXA 37-32
K106 36-32
EXPLODING KYRK 31-26
SINGLE WQGN 35-30
SALES! KPRR 23-20

ATL S PITIC

STREET TALK.

Rumbles, Pt. il

e Classic Rock KZEP/San Antonio names former
KTSR/Bryan-College, TX MD/middayer Cody Rob-
bins MD. Robbins replaces Michael Clay.

« Mellow rocker KKMR/Reno flipped to Classic
Rock on Monday {10/5), using the moniker *Your
More Rock Guaranteed Station.” The station will run
jockless with only two spots per hour. PD David J.
Barnett adds GM duties. GM Brian Griffey and MD
Elizabeth Rose exit.

e Shock! CHR KTXY/Columbia, MO — already
#2 25-64 — flips to AC as KKFA “Soft Rock Cafe.”
PD Mike Steete remains in place, but MD/afternooner
Kenny Knight exits.

* Ex-WGTZ/Dayton morning man Joe Mama
lands at crosstown CHR WDJK, co-hosting mornings
with Jeft Stevens.

s KYYY/Bismarck, ND GM Bob Denver segues
into the same gig at crosstown Classic Rock KBYZ.
Meanwhile, KYYY MD/night rocker John Kelly exits
for APD/aftemoons at KTUXIShreveport.

e Ch-ch-changes at CFOX/Vancouver. MD
Dave Gaudet adds APD duties, replacing Robin La-
rose, who joined crosstown CFMI. Weekender
Stormin’ Norman moves into middays. Parttimer
Mike Moreau rises to AMD.

s KKXX/Bakerstield names Eric & Nick Vidal
(aka the Baker Boys) Co-MDs. They'll continue to
host the “Saturday Night Mix” show.

« KDBK & KDBQ/SF fill their afteroon slot with
comedian Barry Weintraub.

* WRIF/Detroit snags WLZR/Milwaukee MD/
Research Dir.Darrin Arriens for MD duties, replacing
Steve Kostan.

s WYAI & WYAY/Atlanta newsperson Amy Lee
becomes ND at WRXKIFt. Myers, replacing Deborah
Corey.

¢ KCHX/Midiand-Odessa, TX MD/midday
dudette Sandy Scott exits. PD Clayton Allen as-
sumes the MD duties. Danielle Brookes fills Scott’s
midday shift, coming from mornings at crosstown
KBAT.

o KG95/Sioux City, 1A PD Joe Crain becomes
PD at new Country outlet KYNN/Lincoln.

o AOR WBXQJ/Altoona, PA OM/midday dude
Tom Stevens exits. Afternooner Mike Thomas cops
the PD slot.

» UC WQIS/Laurel, MS appears to be movin’ 'n’
groovin’ in more of an adult direction under new PD
Glenn Ulmer.

» KRAB/Bakersfleld adds Z-Rock personality
Mad Maxx Hammer for afternoons. Jungle Jackson
exits.

o Country KTOM/Monterey, CA ups morning
driver Scott Dolphin to APD, middayer Keith Mediin
to MD, and parttimer Jennifer Marden to evenings.

» KVOX/Fargo, ND Promotion Dir. Pete Milter
and PD Larry O’Brien switch gigs.

» UC WFXAJ/Augusta, GA enters into an LMA
with nearby UC WAKB/Wrens, GA, which will pick up
WFXA's programming.

s Former WRCKfUtica morning mongrels Bill
Keeler & Brad Davies surface at crosstown WKLL.
The duo exited last week following a mini-brouhaha
over the use of the word “'condom” on-air. 'KLL's Vic-
tor Lisle switches to evenings and Smitty exits.

o WTHI (AM)YTerre Haute stops simuicasting its
Country FM sister and flips to News/Talk. WTHHFM
midday talent Frank Rush becomes Program Mgr /af-
temoons for the AM. Weekender Party Marty fills
Rush’s midday gig.

UNDOUBTEDLY

THE BEST STICKERS
IN THE BUSINESS!

TOLL FREE 1-800-331-4438
313 N REDBUD'» BROKEN ARROW, 0K 74012

4

No Vinyl Solution

ossing aside the kid gloves, the big studs 'n’ little
Tzippers at Radioactive Records buckled down for

Promo Item O’ The Week honors, working selected
programmers’ hides into a lather over the Ramones’ new
‘Mondo Bizarro'' LP by greasing 'em with genuine black
leather motorcycle-style jackets — complete with red,
white, and black patches bearing the name o’ the band,
their official seal/logo, and the album’s title, as well as a
similarly colored label logo on the left sleeve — that are

actually suitable for wearing. Qils well.

Continued from Page 24

As Beasley CHR WCKZ/Charlotte's LMA
with EZ AC WMXC unwinds, look for 'CKZ to
move back into its old studio. Meanwhile, ST
hears crosstown WBT-AM & FM owners
Jefferson-Pilot are kicking the tires at WCKZ.

} A Brief Bungee Jump <

After losing a bet with WUSL/Philly
morning maniacs Carter & Sanborn over the
outcome of the Eagles/Cowboys contest
Monday (10/5), K104/Dallas morning madman
Tom Joyner will bungee-jump in his underwear
when the Eagles play the Cowboys in Dallas
on November 1. Somebody say “photo
opportunity’’?

WHPT/Sarasota-Tampa names MD Bob
Cummings interim PD. While it appears he
has the inside track on the PD chair, an official
announcement probably won't come before
the end of the month. it would be Cummings’s

first programming gig. Continued on Page 28

IN OK (918)258-6502 « FAX 1-918-251-8223
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“1T.ET’S GET TOGETHER
(SO GROOVY NOW)”

the new single

fromm The Mo” Money
Origimal Motion Picture Soundtrack

Ixccurise Producers: Jimmy Jam eTeiry Leviis
Produced By Jimmy Jaml & Terry Lewis -
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MADONNA
EROTICA

THE DEBUT SINGLE FROM EROTICA

CHR BREAKER
CHART DEBUT@
#1 MOST ADDED

168/168
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= IRE RECORDS COMPANY
ERICK ©1992 S

STREET TALK.

Continued from Page 26

} Aid To AIDS Charities <

Congratulations to MCA for achieving the
highest monthly U.S. sales total in the label's
history, surpassing the $50 miilion mark in
September. Meanwhile, MCA and Elton John
will donate the profits from the artist’s new
single, “The Last Song,” to six AIDS charities.
MCA will contribute an initiai $100,000
advance against future proceeds.

Likewise on the AIDS front, kudos to
WNEW-FMINY on its 28-hour AIDS Radiothon
last week (10/1-2), which raised $260,000
for GMHC, the nation’s oldest and iargest
AIDS organization.

Alan Burns & Associates is now
consulting NBC-TV’s “Rhythm And Blues”
sitcom, which centers on a white air
personality working at Urban-formatted “WBLZ/

Detroit.”

When WGRF/Buffalo held its fourth
anniversary party last week, the station invited
Slash/Reprise’'s Faith No More — in town for
a gig that same evening — to the gala later
that night, and persuaded the band to perform
a song. And a performance is what the station
got.

According to 'GRF observers, FNM lead
vocalist Mike Patton dropped his pants for a
spell of hide-the-microphone during the giglet.
Guitarist Jim Martin also reportedly performed
lewd acts with his guitar.

Two complaints were filed with the Buffalo
Police Department, but no charges have been
filed. 'GRF PD John Hager says, “The police
department hasn’t even contacted us.”

Faith No More’s
Buffalo Stance

Records

® Motown VP/Pop Promo Charley Lake adds
the label's MTV liaison duties.

® Lainie Grossman exits Charisma to work with
imago VP/Promo Yom Gorman as Nat'l Promo Coor-
dinator.

In other Imago news, Natl AOR Promo/New
Rock Dir. Andy Dean exits. He's replaced by Ron
““Jetson'’ Poore, who's folding his Home Alone indie
promo venture.

® Former Charisma Chicago-based Nat'l Promo
rep Pete Spasoff joins Tri-State Promotions as Bill
Scuil's partner, relocating to Cincy in the process.

o Nick Bull exits the tipsheet reaim for RCA
West Coast Nat'l Mgr./New Rock Promo.

— N

RADIO & RE'C\ORDS

eDiane Kruthaupt becomes WSIX/Nashville VP/GM.
eBroadcast Aichemy L.P. buys WDVEPittsburgh and
WNODE & WFBQ/ndy for $54 million.

4

oTony Novia elevated to VP/Ops at WHY1/Miami.
eRic Lippincott named WLS & WYTZ/Chicago OM.

4

eJames Alexander becomes WJLB/Detroit OM.

eBob McNeill named WMZQ/Washington PD.

eNick Bazoo (Ferrara) clevated to WEZB (B97)/N.0. PD.

eDino Barbis becomes Backstreet Records GM/Promo Dir.

o Newsperson Robin Quivers hired by WNBC/NY, rejoins
Howard Stern.

4

e Jerry Clifton named WLRS ALouisville PD.
oSteve Kingston upped to WYRE/Annapolis MD.
oDale Turner appointed WKDA/Nashville MD.

o Judy Libow named Atlantic Records Nat'| FM

. Promo Coordinator. '

The annual Grammy Awards probably
won’'t be moving after all, according to Daily
Variety. Last April, the National Association
of Recording Arts and Sciences (NARAS)
announced the 1993 Grammys would be held
in L.A’’s 18,000-seat Great Western Forum.

However, seating problems arising during
last month's MTV Music Awards at UCLA’s
12,000-seat Pauley Pavilion apparently have
caused NARAS to rethink its position about
holding the soiree at such a large site. So,
come February 24, 1993, the awards most
likely will be handed out at a longtime Grammy
locale — L.A.’s 6000-seat Shrine Auditorium.

} She Is Not Their Girl ‘

First out of the gate with a predictable
reaction to Sinead O’Connor’s Pope-rending
gesture on “Saturday Night Live” last weekend
was WSTR (STAR-94 FM)/Atlanta.

The CHR scheduled a free “Sinead
O'Carnival” for Wednesday (10/7), featuring a
Sinead dunk tank and punching bag, plus a
Sinead effigy bungee-jumping from a 40-foot
billboard with a 50-foot cord.

.
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™ LOCK UP YOUR MARKET NOW!

Turns any fireworks display into a laser event!
You should see what they do to a Christmas
Tree-"Santa’s Magic Glasses",.

CHECX BUT OUR "SPORTS SPECS".

Different kinds of sunglasses that promote your

station and the home team! A must for any concert
or sporting event ! !

(© 1992 Radio Et cetera. Al rights reserved

4CIo

Bt cetera

1-800-

are great!


www.americanradiohistory.com

920 WIJMO WKBQ Q106 Funio7 B9

999KHI PWR102

WMXP WHHH PWR106 KMEL kzm ek
KTFM  KBEQ  KKFR WZYP  KWNZ

TICFM  KKSS KWIN

PWRPIG KHTK 0995 WLAN KKMG and more!

From the album HOMEBREW, available in stores October 20th.

Produced by Booga Bear, Jonny Dollar, Neneh Cherry, Gangstarr, Twilight Firm, Geoff Barlow, Michaet Stipe, and IT for Ronin, inc. Management: Lippman Entertainment. © 1992 Virgin Records America, inc. ‘//’1
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BASIC INSTINCTS

Why Do Listeners Really Listen?

In our work, we’re engaged in a never-ending search
for the perfect music mix, the best presentation, and the
most efficient marketing strategy. Some stations succeed,
and others don’t, but people still listen. Can stations bene-
fit from understanding other fundamental reasons for ra-

dio listenership?

In an independent study we’ve
conducted over the past two years
or so, we’ve investigated this issue
in depth with CHR and AC listeners
across the country. The study’s
goal was twofold: First, what are
the basic motivations for radio lis-
tenership, and second, how have
these contemporary listeners
changed their listening habits in
the past five years? We'll focus on
the second issue in a follow-up arti-
cle at a later date.

Because we collected data from
music tests involving core CHR
and AC listeners, the sample con-
sists mostly of females, with the
majority ranging in age from 18-44.
A total of 930 respondents partici-
pated in the national study; the
demographic composition is shown
in “The Sample” box.

In seeking the fundamental moti-
vations for radio listenership, we
eliminated obvious attractions
such as music, presentation, and
promotion. While feedback on
those issues is obviously critical to
a station’s success, we were trying
to find out if more fundamental
issues impel listeners to listen to
particular stations or to radio in
general.

With this in mind, hundreds of at-
titudinal statements were pre-
tested over several months to de-
termine which ones best captured
motivations for radio listening. The
process yielded 18 attitudinal
statements that typified respon-
dents’ reasons for listening to radio
in general. These statements focus
on basic human needs and instincts
as they relate to radio. Here are
some examples of them:

I listen to radio because it helps
me relax and unwind.

I listen to radio to learn how peo-
ple deal with the same problems I
have.

I listen to radio because it’s a
habit; I just listen without thinking
about it.

We subjected the results of this
test to a statistical procedure that
sought underlying common traits
between radio listeners. In this
case, like-minded listeners were
grouped together based on their re-
sponses to the 18 statements, which
resulted in the creation of four lis-
tener segments — Educational,
Habitual, Emotional, and Informa-

THE SAMPLE
TOTAL(930) | %
18-24 32
25-34 46
3544 17
45-54 3
18-34 78
25-44 63
35-54 20
Male 6
Female 94
CHR Core 62
AC Core 38

table for demographic composi-
tions expressed in percentages.)

Each segment was labeled ac-
cording to the commonality of re-
sponses by the listeners who com-
prise each segment. In short, the
Educational segment is comprised
of listeners who use radio to stay
abreast of current events. The Ha-
bitual listener listens as a matter of
habit more than anything else,
while for the Emotional listener,
radio satisfies a wide range of emo-
tional needs. The Informational
listener uses radio as a source of in-
formation, though not necessarily
of news.

Who They Are

The Educational segment com-
prises 46% of the total sample. The
desire to stay abreast of current
events is unique to this segment.
None of the other segments shares
this strong interest in current
news, world events, and local in-
terests. Not surprisingly, the typi-
cal Educational listener is older
and more predisposed to AC sta-
tions.

The Habitual listeners, who
make up 32% of the total sample,
skew younger and favor CHR more
than the total sample does. For
these people, radio is a background
medium. They are the only ones
who strongly agree that they listen

tional. (See “Listener Segments”  to the radio without really thinking
LISTENER SEGMENTS
TOTAL CHR AC
(%) 18-34 | 25-44 | 35-54 | CORE | CORE

Educational 46 43 52 60 42 52
Habitual 32 36 27 16 36 26
Emotional 28 26 27 32 27 30
Informational 5 5 4 4 6 4

By Mike Henry

about it. However, the segment’s
defining statements — “‘to keep up
with the latest music” and “it’s fun
when friends are around” — cross
into three of the four segment
boundaries, typifying the habitual
listener in all of us.

The Emotional segment is only
the third largest (accounting for
28% of the total), but its listeners
typify the total sample more than
any other segment. The Emotional
segment’s strong motivations to re-
lax, to feel better, and to hear
favorite old songs are shared by
listeners within the Educational
and Habitual segments. Yet these
are the only listeners who listen to
the radio because it’s a diversion,
it’s exciting, and it reminds them
of their past — all emotional traits.

The Informational segment
skews older and is responsible for
only 5% of the total sample. These
listeners share no attitudes with
the other three segments. They lis-
ten to the radio for self-improve-
ment information, whether fiscal
or personality-based.

Use This Data

The first step in taking advan-
tage of this information is to under-
stand the average listener’s moti-
vations. The second step is to en-
sure that your station is satisfying
your listeners’ inherent needs by
incorporating basic programming
and marketing strategies.

A review of the listener segments
provides a clear understanding of
their motivations for listening to
the radio. Almost one-half of con-
temporary music listeners fall into

66]

More than anything
else, radio serves
as an emotional aid.
In the midst of job
stress, personal
challenges, and
the like, listeners
rely on radio
for relaxation,
emotional balance,
and familiarity.

99,

the Educational segment (46%),
while one in three or four is either a
Habitual (32%) or an Emotional
(28%) listener.

Why do these 18-54-year-old,
mostly female CHR and AC parti-
sans listen to the radio? More pre-
cisely, what do all of these contem-
porary music listeners have in
common? For all of these people,
radio fulfills several basic needs.

More than anything else, radio
serves as an emotional aid. In the
midst of job stress, personal chal-
lenges, and the like, listeners rely
on radio for relaxation, emotional
balance, and much-needed famil-
iarity.

wWwWww-americanradiohistorv.com

trinsic needs

Analyze and understand your
target audience as best you can.
Most listeners’ expectations are
easily serviced. Market research,
listener feedback, and your in-
stincts will provide the information
necessary to dissect your target
listener.

Incorporate your listeners’ fun-
damental needs into the pro-
gramming philosophy. The music,
presentation, and general on-air
elements can all help reinforce the
key reasons why listeners listen to
your station.

Service your listeners’ emo-
tional needs. Do you provide
enough emotional support? Should
you sponsor more community in-
volvement or “feel-good” promo-
tions? Should you find other ways
to help listeners feel better when
things are not going their way, as
they expect you to? How can you
take advantage of their nostalgic

Almost as important to the aver-
age listener is the need to be edu-
cated by radio. Hearing current
news reports and learning more
about topical issues such as world
events is critical to listeners. Radio
provides an important educational
service in listeners’ lives, and
they’ve come to expect such infor-
mation from the stations they
choose.

The other common listener trait

is to use radio as a background-

companion while working on or
performing other foreground
duties. For some, the radio is sim-
ply “on” in the background while

they do other things. For others,.

their use of radio in a subliminal
manner is probably related to the
emotional and educational benefits
derived from listening to radio.

Subtle Nuances

On the whole, the respondents in
our national study listen to radio
for basically the same reasons, but
a close analysis of the data yields a
few nuances within certain sub-
groups. For example:

By their nature, 18-44-year-old
CHR listeners tend to be more
habitual listeners. While they echo
the total sample benefits described
above, they also listen to the radio
for current music and as a sound-
track for social situations.

The 2554 year-old AC core listen-
ers are more sensitized to emo-
tional and educational needs. Their
desire ‘‘to relive happy memories”
and “to find out what’s happening
around town” make them unique.

In contrast to the intangible
benefits an average listener gains
from radio listening, listeners
within the Informational segment

Do You Fulfill Intrinsic Needs?

ccording to the many listeners we interviewed, their
expectations of radio are fairly simplistic. Listeners
tune in for emotional, educational, and habitual sup-
port. More than likely, your radio station is already taking ad-
vantage of their fundamental needs. Just in case, here's a
checklist to ensure you're capitalizing on your listeners’ in-

ties to radio listening and desire to
relive happy memories?

Service their informational
needs. Does your station educate
your listeners to the expected de-
gree with news, weather, traffic,
and information? Is there too much?
Are the jocks topical enough to stay
abreast of focal, national, and world
events?

Does your station satisfy all of
these needs enough to be a habi-
tual part of your listeners’ lives?
Stations should strive to be as
much a habit as newspapers or fav-
orite restaurants. Unaided recall is
the name of the ratings game, and
top-of-mind recall is essential to un-
aided recall

Market and promote your sta-
tion with these needs in mind. As
with other programming elements,
reminding listeners of what you do
is more crucial than simply “doing
it

are extremely practical in their
radio use. They listen to radio for
self-improvement and very litle
else. They want radio to tell them
how to make their lives better.
While most listeners switch from
station to station to hear a better
song or to avoid commercials, it’s
important to recognize that they
also exhibit more basic, fundamen-
tal traits. Understanding and ser-
vicing these traits over the long
term may allow your station to
develop a “win-win” relationship
with your listeners. Your listeners
will get what they need — emotion,
education, and a habitual fix — and
your station will get what it needs
— loyalty, top-of-mind awareness,
unaided recall . . . and ratings.

Mike Henry is VP of Paragon Re-
search, a Denver-based broadcast
research firm specializing in cus-
tomized programming and market-
ing research for radio stations na-
tionally. He can be reached at
(303) 922-5600.
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Keef’s Convictions Heard On ‘Main Offender’

n his third Virgin solo disc, “Main Offender,”
Keith Richards is joined again by the X-Pensive
Winos, two members of whom — drummer Steve
Jordan and guitarist Waddy Wachtel — co-produced the
set with him. Various members of the band, which in-
cludes bassist Charley Drayton, share writing credits on

all 10 original songs.

Sarah Dash, Babi Floyd, and
Bernard Fowler provide harmony
vocals, as does Ivan Neville, who
also reprises his role as the band’s
keyboardist. Members of the Up-
town Horns can be heard on “Hate
It When You Leave.” Other in-
triguing titles: “999,” “Yap Yap,’
“Demon.” and “Will But You
Won’t.” “Wicked As It Seems”
ships October 19, the same day the
LP hits the streets.

Sade ‘Deluxe’

After a four-year silence, Sade
returns with “Love Deluxe,” her
fourth LP. Along with co-writing
all nine tunes, she co-produced the
Epic album with Mike Pela.
Among the titles are “Bullet Proof
Soul,” “Feel No Pain,” and ‘“No
Ordinary Love,” the last of which
goes to radio next week. The LP ar-
rives October 27.

LaBelle Live

“Patti LaBelle Live” was cut at
NYC’s Apollo Theater last July. In
addition to the live recordings, the
MCA disc features two new studio
cuts: “Up There With You” and
*All Right Now.” The latter comes
to radio October 14. The live selec-
tions include “Lady Marmalade,”
“New Attitude,” and “Feels Like
Another One,” as well as versions
of “Wind Beneath My Wings” and
“Somewhere Over The Rainbow.”
Look for the LP on November 10.

Sinatra Mini-Series LP

“Sinatra,” the forthcoming CBS-
TV miniseries based on the life and
times of Frank Sinatra, will yield a
Reprise album, ‘“Music From The

e
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The RIAA has issued the follow-
ing awards for the month of Sep-
tember:

2 MULTIPLATINUM ALBUMS

“No Fences,” Garth Brooks, Lib-
erty (9 milion); “Some Gave All,”
Billy Ray Cyrus, Mercury; "Ach-
tung Baby,” U2, Island/PLG (4 mil-
tion); “We Can't Dance,” Genesis,
Atlantic/AG; “Blood Sugar Sex
Magik,” Red Hot Chili Peppers,
WB; “Ten,” Pearl Jam, Epic As-
so0c. (3 million); “No More Tears,”
Ozzy Osbourne, Epic Assoc.;
"Forever My Lady,” Jodeci, Up-
town/MCA; “Eazy-Duz-It,” Eazy-E,
Ruthless/Priority; “Highlights From
‘Phantom Of The Opera,” Original
Cast, Polydor/PLG (2 million).

PLATINUM ALBUMS

“The Hard Way,” Clint Black,
RCA; “Countdown To Extinction,”
Megadeth, Capitol; “Mo’ Money”
ST, Various Artists, Perspective/
A&M; “The One,” Elton John,
MCA; “Temple Of The Dog,” Tem-
ple Of The Dog, A&M; "3 Years, 5
Months, And 2 Days In The Life

SR ¢

CBS Mini-Series.” It’s the first col-
lection to draw material from all
the labels for which O’ Blue Eyes
has recorded: Reprise, Capitol,
RCA, and Columbia.

The two-CD set offers 30 songs,
many of which feature Sinatra
fronting a big band (either Tommy
Dorsey’s or Harry James’s). It al-
so features two tunes sung by Bing
Crosby and one each by Billie Holi-
day and Benny Goodman. The set
hits stores October 20. The show
will air November 8 and 10.

Games People Play

Motley Crue have licensed their
name and three songs to a new vid-
eo pinball game designed by San
Mateo, CA-based Electronic Arts
for the Sega Genesis system. The
Elektra band is the first musical
act to work with the software de-
signer, which hopes to license
others. “Crue Ball” ships Novem-
ber 13 and will cost $39.95.

Meanwhile, a popular PBS-TV
series based on another electronic
game has yielded “Where In The
World Is Carmen Sandiego — The
Album.” As the show’s resident

Of...,” Arrested Development,
Chrysalis/ERG; “What Do | Do With
Me,” Tanya Tucker, Liberty.

GOLD ALBUMS

“"What's The 411?2,” Mary J.
Blige, Uptown/MCA; “The Hard
Way,” Clint Black; “Shorty The

Pimp” and “Born To The Mack,"”
Too Short, Jive; “Countdown To
Extinction,” Megadeth; *Come On
Come On,” Mary-Chapin Carpen-
ter, Columbia; “Good Stuff,”
B-52’s, Reprise; “Mo' Money" ST,
Various Artists; "Singles” ST, Vari-
ous Artists, Epic Soundtrax; “Jon
Secada,” Jon Secada, SBK/ERG;
“The Wild Life,” Slaughter, Chrys-
alis/ERG; “Ingenue,” K.D. Lang,
Sire/WB; “Seminole Wind,” John
Anderson, BNA; “Finally,” Cece
Peniston, A&M; "Aces,” Suzy
Bogguss, Liberty; “Pocket Full Of
Kryptonite,” Spin Doctors, Epic
Assoc.; “Feeding Frenzy,” Jimmy
Buffett, MCA; “Les Miserables:
The Complete Symphonic Record-
ing” (box set), Various Artists, Rela-
tivity, “Lullaby Cradle” (box set),
Purple Balloon Players, Great
American Audio; “Skynyrd's In-

o %

band, the a cappella quartet Rock-
apella dominate the LP, but the
Persuasions join them for one tune
(“My Home").

The first product from the new
Fight label, the 10-track set arrives
November 10 via BMG Kidz. Adult
farmats will be serviced with Rock-
apella’s “‘Capital”’ the same week.

Mrs. Lemonhead

As part of the 25th anniversary of
the film “The Graduate,” Atlantic
alternative rockers the Lemon-
heads have recorded a rendition of
Simon & Garfunkel’s “Mrs. Robin-
son.” (The S&G original is, of
course, prominently featured in the
film.) The video for the Lemon-
heads’ version will be included on
the anniversary edition of the
film’s New Line video release, due
October 21. The S&G song also will
be added to the Lemonheads’ cur-
rent “It’s A Shame About Ray” LP.

Groovies Kinda Love
As a journalist whose primary
beat is the record industry, he
cughta know better, but Rolling
Stone Sr. Writer Michael Goldberg
has started a label. The first re-
lease from National Records — dis-
tributed by Heyday — is ‘‘Rock
Juice,” a new set by the Flamin’
Groovies. Bandleader Cyril Jordan

produced with Karl Derfler.

R.L.P.

Eddie Kendrick — the soaring
falsetto voice of the Temptations
from 1961-71 — died Monday (10/5)
of lung cancer. Among Kendrick’s
contributions to the group’s record-
ed legacy were the lead vocals on
“You're My Everything,” “Get
Ready,” ‘“The Way You Do The
Things You Do,” and “Just My Im-
agination.” Kendrick (who drop-
ped the “‘s” from his surname after
leaving the group) scored a pair of
"70s solo hits with ‘“Keep On Truck-
ing” and “Boogie Down.” He was
82,

o
-

nyrds,” Lynyrd Skynyrd, MCA;
“Harry Connick Jr.,” Harry Con-
nick Jr., Columbia; “Greatest Hits,”
Ray Stevens, MCA.

PLATINUM SHORTFORM
ALBUMS
"Kizz My Black Azz," MC Ren,
Ruthless/Priority; "Kill At Will,” Ice

Cube, Priority; “1000 Miles And ?
Runnin’,” N.W.A., Priority.

GOLD SHORTFORM |
ALBUMS %

“Kizz My Black Azz,” MC Ren.
PLATINUM SINGLES .

“End Of The Road,” Boyz Il Men,
Motown; “Baby, Baby, Baby,"
TLC, LaFace/Arista; ““Jump
Around,” House Of Pain, Tommy
Boy.

TR

s

GOLD SINGLES

"“People Everyday,” Arrested De-
velopment, “End Of Trhe Road,”
Boyz Il Men; “This Used To Be My
Playground,” Madonna, Sire/WB;
“Stay,” Shakespear’s Sister, Lon-
don/PLG; “Please Don't Go,”
K.W.S., Next Plateau/L.ondon/PLG

: 3 v = sl
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SCREEN SCENE

uincy Jones assembled
vintage tracks and two new
cuts for the soundtrack of

“Malcolm X,” Spike Lee’s biopic of
the late black activist. Starring Den-
zel Washington in the title role, the
Warner Bros. film opens on No-
vember 17. The Qwest/Reprise
soundtrack arrives November 10.

The new tunes are Aretha Frank-
lin's version of Donny Hathaway's
“Someday We'll All Be Free” (pro-
duced by Arif Mardin) and “Revo-
lution” by Arrested Development.
These cuts will go to radio the first
week of November

Other artists represented on the
LP are Big Joe Turner, Lionel
Hampton, the Ink Spots, Billie Hol-
iday, Erskine Hawkins, Louis Jor-
dan, Ella Fitzgerald, John Col-
trane, Ray Charles, Duke Elling-
ton, and Jr. Walker & The All-
Stars.

Stipe’s ‘Angels’
R.E.M. frontman Michael Stipe is
co-executive producing “Despera-
tion Angels” with Oliver Stone. The

" MONDAY, OCTOBER 19

! 1966/ Jeft Beck quits the Yardbirds.
1973/ David Bowie releases his “Pin
Ups™ album.

1990/ During 2 Live Crew's obscenity trial
in Florida, the jury asks the judge if
they can laugh out foud.

Born: the late Peter Tosh 1944, Jennifer
Holliday 1960

TUESDAY, OCTOBER 20

1976 / Led Zeppelin's concert movie, “The
Song Remains The Same,"" premieres
in London.

1977/ Lynyrd Skynyrd vocalist Ronnie
Van Zant, guitarist Steve Gaines,
and backup vocalist Cassie Gaines
are killed in a Mississippi plane
crash.

1991/ Clint Black marries actress/singer
Lisa Hartman.
Born: Tom Petty 1953,
(Cinderella) 1966

Fred Coury

S

Ronnie Van Zant — one more from the
road.

WEDNESDAY, OCTOBER 21

1958/ Buddy Holly holds his last record-
ing session.

1967/ Bob Dylan starts, and finishes, re-
cording his first album.
%ﬁ 1975/ Elton John is awarded a star on the
! Hoilywood Walk Of Fame.

Born: Dizzy Gillespie 1917, Steve

Cropper 1941, Manfred Mann

§ 1941

St 7 s

‘X’ Soundtrack LP Set

film depicts a week in tte life of
three friends who head for Big Sur,
CA when one of them learns he's
HIV-positive. Director Jim McKay
and producer William Willett (“Ze-
brahead”) are attached to the Ixtlan
picture, which is still in develop-
ment

‘Night’ & The CD

Classics and new tunes comprise
the Hollywood soundtrack to “Night
And The City,” Irwin Winkler's
remake of the 1950 film. Robert
DeNiro and Jessica Lange star in
the Penta/20th Century Fox up-
date, which opens in selected cities
on October 16. The LP sports
cuts from the Capitols, Jr. Walker &
The All-Stars, Smokey Robinson &
The Miracles, and Sam The Sham
& The Pharoahs, as wel as new
material by Bill Champlin, Gardner
Cole, Lynn Davis, James Newton
Howard, and Rodney Saulsberry
The late Freddie Mercury s version
of “The Great Pretender” goes to
radio October 19. The LP arrives
October 13.

THURSDAY, OCTOBER 22 ’

1966/ The Beach Boys release what Is at g
the time the most expensive single
ever produced — “Good Vibrations.”

Born: Eddie Brigati (Rascals) 1946

FRIDAY, OCTOBER 23

1962/ Stevie Wonder records his first
single, “Thank You For Loving Me
All The Way."

7991/ Kid 'N Play's second movie, “House
Party 1I,” opens nationaly.

Born: “'Weird Al’’ Yankovic 1959

SATURDAY, OCTOBER 24

1962/ James Brown records his first
“Live At The Apolio™ L

1980/ Paul McCartney entess the Guin-
ness Book Of World Records for be-
coming the all-time best-selling
songwriter.

1988/The John Fogerty vs. Fantasy
Records court case begins. The la-
bel accuses Fogerty of plagianzing
his own “Run Through. The Jungle"”
when writing “The Ol¢ Man Down
The Road.”

1969/ The Who, the Kinks. Simon &
Garfunkel, the Platters, the Four
Seasons, the Four Tops, Hank
Baliard, Bobby Darin, Carole
King & Gerry Goffin, and Hol-
land-Dozier-Holland are inducted
into the Rock & Roll Halt Of Fame

Born: Bill Wyman (Rolling Stones)
1941

SUNDAY, OCTOBER 25

1973/ John Lennon sues the U.S. Govern-
ment for allegedly wiretapping his
phones.

1991/ Pioneering  concert  gromoter  Bill
Graham s killed in a helicopter
crash.

Born: Jon Anderson (Yes) 1944, Glen
Tipton (Judas Priest) 1948, Mat-
thias Jabs (Scorpions) 1956

— Paul Colbert

i
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FORMATS

ALTERNATIVE PROGRAMMING
Mickey Briggs o (800) 231-2818
Super AC/AOR

HEIGHTSHow Do You Talk To An Angel

MADONNA f£rotica

RICHARD MARX/Chains Around My Heart

PRINCE & N.P.G.My Name s Prince

Country Alternative

TRACY LAWRENCE/Somebody Paints The Wall
LITTLE TEXASWhat Were You Thinking

TIM McGRAW Weicome To The Ciub

PIRATES OF THE MISSISSIPPI/A Street Man Named..

BONNEVILLE
Ford Colley « (800) 631-1600

Soft AC
EPHRAIM LEWIS/Drowning In Your Eyes

AC Mix
ANNIE LENNOX/Watking On Broken Glass

e R A e Bl d
BROADCAST PROGRAMMING
Ron Harris e (800) 426-9062
Modern Country/Country Lovin’

BILLY RAY CYRUS/Wherm | Gonna Live

VINCE GILL/Don't Let Our Love Start Slippin’ Away
ALAN JACKSON/She's Got The Rhythm (And 1)

TRACY LAWRENCE/Somebody Paints The Wall
JOHN MICHAEL MONTGOMERYLife's A Oance

e

Hot Z Format

RICHARD MARX/Chains Around My Heart
U2Wha's Gonna Ride Your Wild Horses
PAUL WESTERBERG Dyskexic Heart
S

R 2 Te—

CONCEPT PRODUCTIONS
Dick Wagner o (800) 783-3454
Concept 1 AC

MICHAEL BOLTON/To Love Somebody

P. CETERA w/C. KHAN Feels Like Heaven
TREY LORENZ/Someone To Hold

Concept 4 Country

BILLY RAY CYRUSWher'm | Gonna Live

VINCE GILLDon't Let Our Love Start Slippin' Away
RONNA REEVESMWe Can Hold Our Own

AARON TIPPINA Was Bomn With A Broken Heart

JONES SATELLITE
Phil Barry  (800) 766-3251

AC

P. CETERA w/C. KHANFeels Like Heaven
CHARLES & EDDIEMWouk! | Lie To You
RICHARD MARX/Chamns Around My Heart

s 2

Country

BILLY RAY CYRUS/Wher'm | Gonna Live

VINCE GiLL/Don'l Let Our Love Start Stippin’ Away
ALAN JACKSON/She's Gat The Rhythm (And |..)
SAMMY KERSHAW/Anywhere But Here

TIM MENSY That's Good

SATELLITE MUSIC NETWORK
Raobert Hall » (800) 527-4892

Real Country

BILLY RAY CYRUSMWherm | Gonna Live

TIM MENSY/That's Good

AARON TIPPINA Was Born With A Broken Heart

Starstation
MICHAEL BOLTON To Love Somebody

T s

SUPERADI

Rich 0'Brien » (508) 480-9000
CITY-FM

BALTIMORA Tarzan Boy

HEIGHTSHow Do You Taik To An Angel
MADONNA £rotica

oot AR
UNISTAR

Chris Kampmeier « (805) 294-9000
Hot Country

VINCE GILL/Don't Let Our Love Start Slippin’ Away
CLINTON GREGORY Who Needs It

TRACY LAWRENCE Somebody Paints The Wall

LEE ROY PARNELL/ove Without Mercy
PIRATES OF THE MISSISSIPPY/A Street Man Named

PR

Unistar Country

BILLY RAY CYRUSWher'm | Gonna Live

VINCE GILL/Don't Let Our Love Start Stippin Away
CLINTON GREGORYWho Needs

SAMMY KERSHAW Anywhere But Here

HAL KETCHUM/Sure Love

KATHY MATTEA/Lonesome Standard Time
GEORGE STRAIT/ Cross My Heart

TANYA TUCKER/Two Sparrows in A Hurricane

3. T —
55.9 million households
Patti Galluzzi
Director/Music Programming

Weeks On

| ADDS B

BON JOVI/Xeep The Faith (Mercury)

GUNS N’ ROSES Yesterdays (Geffen)

0ZZY OSBOURNE/Time After Time (Epic Associated)
UTAH SAINTS/Something Good (London/PLG)

[EXCLUSIVES |

ALICE IN CHAINS/Them Bones (Columbia) . . 4
BON JOVI/Xeep The Faith (Mercury) .....ADD
GUNS N’ ROSES/Yesterdays (Gefien) .. . . ADD
R.E.M.Drive WB} . . I

[HEAVY |

AC/DCMHighway To Hell (Atco/Atlantic Group) L2
BOYZ I MEN/End Of The Road (Motown) .. .. .. 8
ERIC CLAPTONLayla (Reprise) .. . .9
OEF LEPPARDHave You Ever Needed... (Mercury} . 70
EXTREMERest In Peace (AGM} . ... 7
PETER GABRIEL/Digging In The Oirt (Geffen) 7
METALLICA/Sad Bt True (Elektra) ... ... .. .2
PEARL JAM,Jeremy (Epic Associated) . . . . 12

PRINCE & N.P.G./My Name |s__. (Paisley ParkWB) .. 3
RED HOT CHILI PEPPERS Breaking The Girl (WB) . . 6

(BUZBIN |

MARK CURRY/Soiry About The Weather (Virgin) .. . 7
HELMET Unsung (Interscope/Atiantic Group) 9

| STRESS _

ARRESTEQ DEVELOP. People... (Chrysahs/ERG) .. 9

DAMN YANKEES Where You Goin'Now (WB) ... . 3
EN VOGUE Free Your . (EastWest/Atlantic Group) . 10
FIREHOUSE When | Look Into Your Eyes (Epic) .~ 7
MARKY MARK &.../You... (interscope/Attantic Group) 6
MEGADETH Foreciosure Of A Oream (Capitol) 2

MOTHER LOVE BONE/Stardog Champion (Mercury) . 4
0ZZY OSBOURNE/Time After . {Epic Associated) ADD
PM DAWN/'d Die.. (Gee Street/LaFace/Arista) .4
SAIGON KICK/Love Is.. (Third Stone/Atlanlic Group) - 8
SPIN DOCTORS Little Miss Can't Be Wrong (Epic) . 77
TLCAVhat About Your Friends (LaFace/Arista) 3
SUZANNE VEGABlood Makes Noise (ASM) . . 7

[ACTVE ]

BAD COMPANY How About That (Atco/Atiantic Group) 4
MARY J. BLIGE Real Love (Uptown/MCA) . 3
FAITH NO MORE/A Smatl Victory (StashReprise) . . 6
HI-FIVE/She's Playing Hard To Get (Jive) 7
K.W.S.Please Don't Go (Next Plateau/London/PLG) .. 3
ANNIE LENNOX Walking On Broken Glass (Ansta) . 7
MICHAEL PENN/Seen The Ooctor (RCA) 6
P. SMYTH w/D, HENLEY /Sometimes Love.. (MCA) . 8

| ON

JUOE COLE/Start The Car (Reprise)

GREAT WHITE/Big Goodbye (Capito!)
SUGARMHeipless (Rykodisc)

TOAD THE WET SPROCKET Walk On  (Columbia
UGLY KiD JOENeighbor {Stardog/Mercury}

© NN A

UTAH SAINTS Something Good {London/PLG) . ADD [

VHi

VIORO TS Ot
41.8 million households
Sal LoCurto, VP/Programming & Scheduling
Norman Schoenfeld, VP/Program
& Artist Development

| FIVE STAR

CHARLES & EDOIEMWould | Lee To You (Capitol) .. 9

[GREATESTHITS _|

BRYAN ADAMS /Do | Have To Say The Words? (A&M) 7

ERIC CLAPTON/Layla (Unplugged} (Reprise} .9
JACKSON 5MWho's Loving You (Motown) .. ... ADD
ELTON JOHN/The Last Song (MCA) .. . .ADD
K.D. LANG/Constant Craving (Sire/WB) . .26

P. SMYTH w/D. HENLEY /Sometimes Love. . (MCA) 70
SWING OUT SISTER/Am | The Same Girl (Mercury) - 8

| HEAVY

MARIAH CAREY/1f It's Over (Columbia) .3
OEL AMITRI/Always The Last To Know (A&M) 7
CELINE DION/Nothing Broken But My Heart (Epic) . . 3
PETER GABRIEL/Digging In The Dirt (Getfen} L2
INXS/Not Enough Time (Atlantic/AG) . .. ... . . 2
ANNIE LENNOX /Walking On Broken Glass (Arista) . 6
EPHRAIM LEWIS/Drowning In Your Eyes (Elekdra) . 7

SADENo Ordinary Love (Epic) ... ... . .. .ADD

WHAT'S NE |

NONA GAYEA'm Dverjoyed (Third Stone/Atl. Grp ) 17
VINCE GILLA Still Believe In You (MCA} .. . ... .ADD
LITTLE VILLAGE/Don't Go Away Mad (WB) .. .. ADD
LOS LOBOS Xiko & The Lavender Moon (WB) . . . ADD
BRANFORD MARSALIS/B.B.'s Blues (Columbia) ADD

PAT METHENY The Longest Summer (Geffen) . ... .. 5
REMBRANDTS Johnny, Have You... (Atco/Atl. Grp.) . ADD
ROXETTE/How Oo You Dol (EMIERG) ... .. .. 7

JON SECADA Do You Believe In Us? (SBKERG) . .. 3
ROGER WATERS What God Wants... (Columbia) . . .. 3
VANESSA WILLIAMS Work.. (Ver. It} (Wing Mercury) . . 2

| ARTIST OF THE MONTH |

BOB MARLEY Various Clips (Island} L 2

Information current as of Oclober 6.

T H E »
13 million households

Les Garland,
VP/Programming
John Robson, Director/

MUSIC TELEVISION Music Programming

YOUCONTROL
W iw
1 1 BOYZ Il MEN/End Of The Road (Motown)
2 2 TLCAhat About Your Friends (LaFace/Arista)
4 3 MARY J. BLIGEReal Love (Uptown/MCA)
— 4 KRIS KROSS/ Missed... (Rutthouse/Columbia)
3 5 LENCH MOB/Guerilias... (EastWest/All. Grp.)
6 COMPTON'S MOST.../Hood... (Orpheus/Epic)
— 7 R. KELLY & P.A.SSlow Dance (Jive)
10 8 LUKE/Breakdown (Rave Mix) (Luke)
— 9 TLC/Baby, Baby, Baby (LaFace/Arista}
10 LIL SUZY/Take Me In Your Arms (Warlock)

Most requested for the week ending October 2

CONCERT PULSE
. Avg. Gross
Pos. Artist (in 000s)
1U2 $2176.0
2 GUNS N’ ROSES!
METALLICA $12458
3 ELTON JOHN $950.0
4 “LOLLAPALOOZA 92" $681.2
5 JIMMY BUFFETT $538.6
6 HARRY CONNICK JR. $357.6
7 CURE $31341
8 MICHAEL BOLTON $279.7
9 0ZZY OSBOURNE $265.6
10 GARTH BROOKS $2401
11 JAMES TAYLOR $222.6
12 HAMMER 209 8
13 REBA McENTIRE 51811
14 STEVE MILLER BAND 5180.8
15 ALABAMA 51772
New Tours
Among this week's new tours
CRACKER
MATERIAL ISSUE/
MIGHTY LEMON DROPS
YOUSSOU N'DOUR
SCHOOL OF FISH
TESTAMENT
TOAD THE WET SPROCKET
RANDY TRAVIS
The CONCERT PULSE is a weekly compu
terized report ranking each artist by thew
average box office gross reported per
venue. Courtesy of Polistar, a pubkcation
of Promoters’ On-Line Listings, (800) 344
7383, or in Calfornia (208) 224-2631

€ JTNN

THE NASHVILLE NETWORK «
53.9 million households
Lyndon LaFevers,
Video Program Administrator
Weeks On

[HEAVY ]

ALABAMA/'m In A Hurry (And Don't Know...) (RCA) 2
JOHN ANDERSON/Seminole... (BNA Entertainment} 70
SUZY BOGGUSS/Letling Go {Liberty) 13
BROOKS & DUNN/Lost And Found (Arista) . 3
MARK COLLIE Even The Man In The Moon... (MCA) 77
BILLY RAY CYRUS/Wher'm | Gonna Live (Mercury) 73
BILLY DEAN/! There Hadn't Been You (SBK/Liberty) . 6
ALAN JACKSON/She's Got The Rhythm... (Arista) ADD
KATHY MATTEA /Lonesome Standard Time (Mercury) 4
MARTINA McBRIDE That's Me (RCA) 17
McBRIDE & THE RIDE/Going Out Of My... (MCA) 15
LORRIE MORGAN/Walch Me (BNA Entertainment) . . 6

COLLIN RAYE/In This Life (Epic) e 11
MIKE REID/Keep On Walkin' (Columbia) . 10
RESTLESS HEARTWhen She Cries RCA) ... . 4

SAWYER BROWNCate On The Correr (Curb) ... 17
SHENANDOAH Hey Mister (I Need This Job) (RCA} 77

GEORGE STRAIT/ Cross My Heart (MCA) . . . 2
MARTY STUART/Now That's Country (MCA) 6
PAM TILLIS/Shake The Sugar Tree (Arista) . . 10
RANOY TRAVIS/If | Didn't Have You (WB) 9

TRAVIS TRITT/Lord Have Mercy On The. (WB) 6
WYNONNA/No One Else On Earth (CurbMCA) ... 6
TRISHA YEARWOOOWrong Side O1... (MCA) 10

|ADDS ]

K. BROOKS & R. SHARP/That's Another Story (Mercury)
BILLY RAY CYRUSMWher'm | Gonna Live (Mercury)
GLENN FREY /Desperado (MCA)

ALAN JACKSON/She's Got The Rhythm (And I...) {Arista)
SAMMY KERSHAW/Amywhere But Here (Mercury)
TRACY LAWRENCE & FRIENDS/Let's.. (Music Matters)
NITTY GRITTY OIRT BAND/Ore Good Love (Liberty)
OAN SEALS/We Are One (WB)

Informalion curren! as of October 5.

CMT

COWNTRTY MUBSIC TELEVISION
16.2 million households
Tracy Storey. Programming Manager
Bob Baker, Director/Operations

i

LW TW

2 1 TRISHA YEARWOODO/MWrong Side Of.. (MCA)
2 WYNONNANo One Eise On Earth (Curb/MCA)
3 McBRIDE & THE RIDE/Going Out Of.. (MCA)
4 SAWYER BROWN/Cale On The Comer (Curb)
5 JOHN ANOERSON/Seminole Wind (BNA Enter.)
6 RANOY TRAVISf | Didn’t Have You (WB)
7 TRAVIS TRITTALord Have Mercy.. (WB)
8 SUZY BOGGUSS/Letting Go (Liberty)

10 9 PAM TILLIS/Shake The Sugar Tree (Arista)
— 10 LORRIE MORGAN/Watch Me (BNA Erver)

Weeks On
ALABAMA/I'm In A Hurry (And Don't Know..) (RCA) 4
BILLY DEAN/If There Hadn't Been You (Liberty) 6
MARK COLLIE/Even The Man in The Moon.. (MCA} 72

RAONEY FOSTER/Just Call Me Lonesome (Arista) . 13
KATHY MATTEA/Lonesome Standard Time (Mercury) &

MARTY STUARTNow That's Country {(MCA) .8
VINCE GILL/Don't Let Our Love Start.. (MCA) ... ADD
ROB CROSBY/In The Blood (Arista) ......ADD

|HOTSHOTS |

BILLY RAY CYRUS Wher'm | Gonna Live (Mercury) . 2

BROOKS & OUNN/Lost And Found (Arista) . . 5
TANYA TUCKER/Two Sparrows In A (Liberty) .5
GEORGE STRAIT/Cross My Heart (MCA) . . 3
ALAN JACKSON/She's Got The Rhythm. . (Arista) ADD
BOY HOWDY /Thanks For The Ride (Curb) ADD
NITTY GRITTY OIRT BAND/One Good... (Liberty) ADD
RESTLESS HEART/When She Cries (RCA) .. 5

ROBERT ELLIS ORRALL/Boom! It Was Over (RCA) . 2

[ ADDS

BOY HOWOY /Thanks For The Ride (Curb)

ROB CROSBY/In The Blood (Arisla)

GLENN FREY /Desperado (MCA)

GIBSON-MILLER BANDBig Heart (Epic)

VINCE GILL/Don't Let Our Love Start Slippin’.. {MCA)
ALAN JACKSON/She's Got The Rhythm (And..) {Arista)
NITTY GRITTY OIRT BAND/One Good Love (Liberty
PRAIRIE OYSTER/Did You Fall In Love With Me (RCA)
RICK VINCENT/Best Mistakes | Ever Made (Curb}
Heavy rotation sengs receive five plays per day Hot Shots
receive four plays per day Breakout Videos and Picks
(Pick Hits of the Week) recewve an exira play above heavy
rolation per day. All Top 10 videos also receive heavy
rolation.  information current as of October 7.

BRITAIN

w Tw

1 1 SHAMEN/Ebeneszer
Goode
2 2 DR. ALBANAt's My Life
4 3 TASMIN ARCHER/Sleeping
Satellite
6 4 BOYZ Il MEN/End Of The Road
3 5 UNDERCOVER/Baker Street
— 6 BIZARRE INC.
f/ANGIE BROWN/'m Gonra
Get You
5 7 BOB MARLEY & WAILERS/
Iron Lion Zion
7 8 LIONEL RICHIE/My Destiny
— 9 PRINCE & N.P.G./My Name
Is Prince
— 10 MIKE OLDFIELD/Sentirel

Moving Up

R.E.M./Drive

DOCTOR SPIN/Tetris

SIMPLE MINDS/

Live Song/Alive And Kicking

NED’S ATOMIC DUSTBIN/

kot Steeping Around

TAKE THAT/A Million Love Songs
BILLY RAY CYRUS/Co