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ZELL SHUFFLES
JACOR BOARD

Chairman Terry Jacobs is the
only current Jacor board
member who will survive the
first step of the takeover by
Jacor’s bankers and the Zell/
Chilmark ‘“‘vulture’ fund. Details
in Radio Business.
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ACCURATINGS TAKES
ON ARBITRON

The summer book provides the
first real comparison between
Arbitron and Strategic
Research’s AccuRatings. Joel
Denver analyzes Kurt Hanson's
new service, including what
AccuRatings may mean for CHR.
Page 34

WHAT GMs LOOK FOR

The shrinking AC job market has
left plenty of qualified
programmers on the sidelines.
Two GMs who recently filled
openings explain what PDs
should know about gaining the
employment edge in these
tough times.

Page 38
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NEW AOR GUIDELINES

To better reflect how AORs
rotate their music, R&R has
updated playlist guidelines for
heavy, medium, and light.
Page 40
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IN THE NEWS...

eBob Moody, Dave Robbins
new Group Program Managers
at Nationwide
e(Clark Ryan PD at KPOP &
KGB/SD
e Steve Goldstein Prez
at Colfax Communications
Page 3
e Joe Eick takes PD post
at KRTY/San Jose
¢Gil Hoban named GM
at WGY-AM & FM/Albany
e Joseph Antelo Prez
at Caballero Spanish Media
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Fod

RADIO & RECORDS

Radio Revenues See Record
Jump Of 8% In September

Local 10% gain contributes to best month
since October 1990; Southeast sizzles

Radio revenues surged in
September according to the
RAB, increasing 8% over Sep-
tember 1991. That was the larg-
est one-month gain since Octo-
ber 1990. Local revenues gained
10% and national spot sales end-
ed an eight-month string of de-
clines, rising 2% .

““This is the first month that
we’ve seen an increase in both
the local marketplace and na-

tional spot, and it bodes well for
the cantinuing gradual recovery
of radio,” said RAB President
Gary Fries. If the September
trend holds, Fries said radio’s
fourth-quarter performance
could outpace competing me-
dia. “As it stands now, radio
revenues should finish the year
up at least 2%, he predicted.

RADIO REVENUES/See Page 28

FCC Hits KLSX/L.A. With Stern $105,000 Fine

Commission cites ‘sexual and excretory’ discussion ‘in patently offensive terms’

The FCC Tuesday (10/27) im-
posed a record $105,000 indecen-
cy fine upon Greater Media’s
KLSX/Los Angeles for seg-
ments of the Howard Stern
Show that dealt with such topics
as masturbation, rectal bleed-
ing, and penis size.

“We believe that the subject
excerpts from the Howard
Stern Show are indecent in that
they contain language that de-
scribes sexual and excretory
activities and organs in patently
offensive terms,” said the Com-
mission’s notice of apparent lia-
bility (NAL) to Greater Media.

Greater Media Exec. VP
Tom Milewski told R&R on
Tuesday night that he had not
had time to fully evaluate the
contents of the notice.

“We received a one-and-a-
half-page letter and 18 pages of
purported transcripts from the
FCC,” said Milewski *“The
transcripts include material
that the FCC in the past has not

R

Newsstand Price $6.00

Wyatt Named
PD At KIIS/L.A.

KIISAM & o
FM/Los An- 4
geles have pro- %
moted after-
noon drive
personality
Jeff Wyatt to
PD, replacing
Bill Richards,
who resigned
last week §
(R&R 10/23). °

With the as-
sumption of his new duties, Wy-
att will leave the air at the Gan-
nett CHR. Late-night host Whit-
ney Allen will fill in until a per-
manent afternoon host is se-
lected.

KIIS President/GM Marc
Kaye told R&R, “We'd looked
around the country for the most
talented and dynamic PD we
could find. We wanted someone

WYATT/See Fage 28

URBAN JAMS

Wyatt
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The transcripts include

material that the FCC in the past

has not found to be indecent.
—Tom Milewski

found to be indecent. We need
more time to review this before
we can comment further.”
Responding to speculation
that the levy was designed to

@

discourage stations from carry-
ing Stern, who is currently
heard in 10 markets, Milewski
said, “We plan to keep airing
the Howard Stern Show.”

'92 elections has skyrocketed.

out and vote.

for the polls.

information.

issues.

Shake Up The Voting Booths

uesday (11/3) is Election Day. And while
voters may be weary of the presidential hype,
there are hundreds of issues and candidates to

ponder on the state and local levels.

According to Rock The Vote board member Jetf Pollack, only a
third of citizens 18-24 and just over half of those 25-44 voted in the
‘88 elections. However, the good news is voter registration for the

Now it's radio’s turn to help further ensure those voters head to
the polls on Tuesday. Here are 12 action-spurring suggestions:
1. Run PSAs (a la Rock The Vote) urging listeners to get

2. Inform listeners about opening and closing times

3. Work with your local registrar of voters to inform listeners
about paclling locations and other vital election day

4. Emphasize the importance of local races and initiatives
on the ballot. Invite listeners to call in with questicns and
feelings about the issues.

5. Arrange for transportation to the polling sites. This is
especially relevant in remote and rural areas.

6. Have local celebrities call in on Election Day,
encouraging listeners to vote.

7. Hold Election Day remotes from polling places.

8. Have listeners call Project Vote Smart at (800)
786-6885 for candidates’ positions on issues.

9. Conduct your own station polls on national and local
issues, using interactive phones or fax.

10. Working in conjunction with a local record store, have
listeners trade in their baliot stubs for a discount on their
choice of CD or cassette.

11. Or have voters bring ballot stubs for admission tc a
station “election returns” party.

12. Remind listeners not to be swayed by predictions and
projections from the national news organizations. Their
votes could still make a big difference on state and local

Format Performance Review

‘Egregious’ Violations

Infinity Breadcasting Presi-
dent Mel Karmazin could not be
reached for comment. Infinity’s
WXRK/New York originates
Stern’s show. Steven Lerman,
an attorney for the company,
said, “We’ll assist Greater Me-
dia in any way that we can in
the matter.”

The FCC notice maxkes no ef-
fort to break the $105,000 into
“‘per incident” fines. Under the
FCC’s current fine policy, the
maximum penalty for indecen-
cy is $25,000 per incident — dow
ble the base fine of $12,500. The
notice justifies the hefty levy on
the grounds the violations were
“egregious.”” However, when
the total fine is divided by 12 —
the number of shows cited —
the penalties work out to $8750
per broadcast — well below the
base fine.

STERN/See Page 28
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Tanner Evidence
Thrown Out

Judge rules warrant
obtained illegalty

A Florida
judge has
thrown out
most of the
evidence in [§
the pending
drug and child
pornography s
trial of former
WPOW/Mi-
ami VP/Pro-
gramming
and morning
man Bill Tanner, in all likeli-
hood putting an end to the case.

Broward County Circuit
Judge Sheldon Schapiro ruled
Monday (10/26) that warrants
used to search Tanner’s home
were obtained through ‘“mis-
representation and distortion”
by police. The state prosecu-

TANNER/See Page 28

Tenner




IN A CAREER MARKED BY MANY UNFORGETTABLE
MOMENTS...

—
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NOTHING CAN PREPARE YOU FOR
HER MOST MOVING PERFORMANCE YET.

—
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i
WILL ALWAYS LOV YOU
HER STUNNING NEW SINGLE FROM THE FORTHCOMING

ORIGINAL SOUNDTRACK ALBUM AND FILM

THE BODYGUARD,

STARRING KEVIN COSTNER AND WHITNEY HOUSTON
OPENING NATIONWIDE ON

NOVEMBER 25TH
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lasted. Most fads are. : /
Hit Radio, though, is Weekly

always in evolution.

3

The mix shows and TOP

the rap music were

alright, but CHR is A b 4
now in another place. a

e CHR is Mainstream Hits
e CHR is Personality
e CHR is “Rick Dees Weekly Top 40”

“Rick Dees Weekly Top 40" is the weekend
winner for the ‘90s and beyond. 1993 will be
the year of Change. Get ready for it now.

Call Tom Shovan at CD Media (212) 856-4435
to lock in with “Rick Dees Weekly Top 40.”

DON'T CUT IT NO MORE®
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Goldstein To Head
Colfax Stations

Steve Gold-
stein has been
named President
of newly formed
Colfax Communi-
cations Inc. He
was previously
GM of the
group’s all-Sports
WTEM/Wash-
ington. Colfax al-
so owns WGMS/
Washington and Goldstem
is set to acquire two Twin Cities
FMs — WCTS/Minneapolis and
crosstown KQQL.

“The [FCC’s] new duopoly rules
open up a lot of great opportunities
for the radio industry,” observed
Goldstein, who holds a small equity
stake in Colfax. “The challenge is

GOLDSTEIN/See Page 28

Ryan New PD At
San Diego Combo

KLBJ-AM &
FM/Austin co-
VP/Operations
Clark Ryan is ex-
iting the stations
to take the PD
chair at KPOP &
KGB/San Diego.
He succeeds Tom
O’Brien, who re-
cently left the
Brown Broad-
casting Big Ryan
Band/Classic Rock combo to be-
come OM at WSYR & WYYY/

Syracuse. RYAN/See Page 12

“So many people either don't like

or can't tolerate rock & roll radio.

Many of them are turning to Coun-
try."”

— Craig Scott

Plough Nat'l PD

“Eventually Country will be the

dominant format . . . it will be the

[Adult Contemporary] music of the
future.”

— Ron Jones

WHK/Cleveland PD

Boston Radio Inks With Katz

Katz Radio Group has signed a national representation contract with Bos-
ton Radio Group, which is being created through the merger of Pyramid
Broadcasting and Atlantic Radio Corp. BRG will have annual national spot
sales in excess of $17 million. Pictured at the contract signing are (l-r):
KRG Exec. VP/GM Stu Olds, BRG Chairman/CEQ Steven Dodge, BRG
President/COO Richard Balsbaugh, ano KRG President Gordon Hastings
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Nationwide Sets New Group PDs

Robbins to oversee pop stations, Moody heads
Country outlets as Group Program Managers

Veteran programmers Dave
Robbins and Bob Moody have been
promoted to Group Program Man-
ager posts for Nationwide Com-
munications.

Robbins, PD at CHR WNC1/Co-
lumbus, OH, and Moody, PD at
Country WPOC/Baltimore, will re-
main at those stations while as-
suming responsibility for program-
ming at other Nationwide outlets.
They replace Guy Zapoleon, who
will leave the company November
15 to open Zapoleon Consulting.

Besides WNCI, Robbins will
oversee programming operations
at WOMX-AM & FM/Orlando,
KHMX/Houston, KDMX/Dallas,
KVRY/Phoenix, KNST & KRQQ/
Tucson, and KLUC-FM/Las
Vegas. Robbins, with WNCI since

Robbins

1988, has also worked at WBBM-
FM/Chicago, KMOX & KHTR/St.
Louis, and KRUX/Phoenix.

In addition to WPOC, Moody’s
programming responsibilities will
include WGAR/Cleveland and
KNCI/Sacramento. Moody, with
WPOC since 1987, has spent time at
WAKY/Louisville, KRMD/Shreve-
port, and CKLW/Detroit.

Country Prophets
Predict Country Profits

ixteen years ago this month, R&R published its first

extensive Country radio special. Many of the for-

mat's sages and seers displayed a remarkable
brand of 20/20 foresight. The predictions may have taken a
while to come true, but these 1976 observations have been
transformed from wishful thinking to virtual reality.

“Country music is beginning to ap-

peal more to the younger demo-

graphic. | think Top 40 radio is the
one that's in trouble.”

— Ben Peyton

KAYO/Seattle PD

“As country music becomes more

popular. . . we are going to see [a]
splintering of Country radio.”

— Ed Salamon

WHN/New York PD

Also Celebrating 20 Years Of Excellence:

{ommunication

Graphics Inc

' EARNINGS
Clear Channel
Profits Increase

lear Channel Communica-

tions (AMEX: CCU) re-

ported third-quarter eamn-
ings of $679,601 {seven cents per
share), up from $223,463 (three
cents) for the same period of
1991. After-tax cash flow was $4 .4
miltion (47 cents), up from $2.3
million (26 cents). Revenues were
up 44% to $24.5 million from $17
miltion.

For the first
nine months of
1992, earnings
were $2.7 million

{28 cents), up |
1359% from
- $181,735 (two
cents)ayearago. | I
- After-tax cash
fiow was a record $11 million
{$1.16), up from $6 milion {75
cents). Revenues were $62.6 mil-
lion, up from $52 million.
Clear Channel owns 23 radio sta-
tions in 13 markets and three state
radio networks.

eritage Media Corp.
H’ (AMEX: HTG) reported a

third-quarter loss-before-
- extraordinary-item of $9.3 milion
{68 cents per share), compared to
a loss of $4.6 million (58 cents) a
year ago. It also had a $1.5 milion

EARNINGS/See Page 12
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PARIKHAL BY THE BOOKS

“The right book can change ycur life,” says
John Parikhal, who recommends seven
books that will help you “gain a clearer
understanding of yourself and/or the world at
large.”
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Michaels, Lawrence To Join
Zell’s Jacor Board Of Directors

Jacobs only board member to survive reorganization

Chairman Terry Jacobs is the only current Jacor
Communications Inc. board member who will survive the
first step of a $127 million takeover by Jacor’s bankers and
the Zell/Chilmark “vulture” fund. And he’s warning the
company will have to file for bankruptcy court protection
unless shareholders approve the Zell reorganization plan

at a December 29 meeting.

According to an FCC filing, the
new board will take over once Zell
acquires a majority stake in Jacor.
Initially, Zell’s stock will be non-
voting, but will convert to voting
stock when the FCC approves a
pending application to transfer
control of the company’s eleven
radio stations.

Jacor Exec. VPs/co-COOs Ran-
dy Michaels and Robert Lawrence
will join the board of directors
along with Zell representatives
David Schulte and Sam Zell.
Ousted in the board shakeup were
Glen Mayfield, Philip Mason, Mi-
chael Rozen, and William Cowgill.

Zell will invest more than $50
million in Jacor, but exactly how
much cash Zell has to put up
depends on how many share
holders elect to cash out under the
reorganization plan. They'll be
paid $5.74 per share after a one-
for-24 reverse split, which works
out to about 24 cents per current
share.

‘No Alternative’

In a letter to shareholders, Ja-
cobs warned it’s “critically impor-
tant’ to approve the plan. ‘‘Without
the requisite shareholder approval,
management can foresee no alter-
native but to commence a pro-
ceeding under federal bankruptcy
laws.”

Although basic terms of the Ja-
cor restructuring were announced
in September (R&R 9/25), several
new details were revealed in an

SEC filing:

e Jacobs has an employment
contract through March 1994 that
automatically renews for three
years unless terminated by Jacobs
or Jacor. The base salary is adjust-
able; Jacobs was paid $380,500 in
1991. He currently owns 26.9% of
Jacor’s common stock.

* Instead of receiving stock and
warrants, as other subordinated
debt holders will, former Jacor
President Frank Wood will be paid
$2,125,000 in cash on January 31,
1993 for a Cincinnati non-compete
agreement running through March
16, 1994.

* Former Eastman Radio execu-
tives Bill Burton and Jerry Schu-
bert agreed to vote their combined
48.32% stake in Jacor’s Class A
Preferred Stock in favor of the re-
organization. In return, Jacor will
repay bank loans of $400,000
($200,000 each) plus interest. Jacor
had guaranteed these loans, pledg-
ing some of the preferred shares as
collateral.

¢ Co-COO Michaels, identified in
some documents by legal name
Benjamin Homel, was paid
$245,875 and owns 4.1% of Jacor’s
common stock. Michaels bought all
stock in research company Critical
Mass Media Inc. from Jacor in 1991
for $1. Jacor said CMM had a nega-
tive book value when sold. During
1991, CMM owed Jacor as much as
$121,760, but the debt has been
paid. Co-COO Lawrence was paid
$242,530 and owns 4.0% of common
stock.

¢ Jacor’s bankers are swapping
nearly $47 million in senior debt for

a nearly 15% stake in the reorgan-
ized company, but will still be owed
$69 million. A short-term debt of $4
million will be due June 30, 1993 (at
either prime plus 0.75% or the Lon-
don Interbank rate plus 2%, at
Jacor’s option). The remaining $65
million will consist of seven-year
notes with annual principal
payments of $9 million from 1995
through 1997, $10.5 million in 1998,
and $27.5 million in 1999. For the
long-term notes, each bank can
choose an interest rate of prime
plus 15%, the London rate plus
2.75%, or a fixed rate of 7%.

» Zell/Chilmark is covering a let-
ter of credit for the $970,000 re-
maining on Jacor’s $1 million lim-
ited partnership subscription for
the new Colorado Rockies baseball
franchise. Jacor must transfer its
partnership interest to Zell/Chil-
mark if any money is spent, but
can buy it back — at 10% interest
— within 18 months.

+ Salomon Brothers, Jacor’s in-
dependent financial advisor, will
be paid $2.25 million plus restruc-
turing-related expenses.

Critical Vote

Even with Burton, Schubert, and
Wood’s support, approval of the re-
organization plan is not automatic.
The plan must be approved by all
major creditors, including Wood,
and must be ratified by a two-
thirds majority of common stock-
holders and two-thirds of preferred
stockholders.

Though as a director he endorsed
the reorganization plan, Glen May-
field declined to pledge his 1.6%
common stock stake in favor of the
plan. Jacobs and the other current
directors all pledged to vote yes,
accounting for slightly over 30% of
the common stock.

Jacor’s largest common share-
holder is Marvin Kosofsky, with
14.9%. All preferred stock is held
by present and former Eastman
Radio employees.

b

Judge Begins KAT Broadcasting
Sell-Off With $3 Million WSVS Deal

Delaware Chancery Court Judge Jack Jacobs began
the divestiture of KAT Broadcasting by approving the $3
million sale of WSVS-AM & FM/Crewe (Richmond), VA to
ABS Communications (see Transactions, Page 11). But
Jacobs delayed another sale after expressing disappoint-

ment with the low bid.

KAT, formerly owned by Ellek
Seymour, was created in 1989 from
the rubble of another failed Sey-
mour enterprise, Resorts Broad-
casting. KAT went into receiver-

ship last year owing $10.5 million to -

First National Bank of Maryland.
Judge Jacobs approved the
WSVS sale last Friday (10/23),

noting the winning bid was within
10% of appraisals by BMTI and
BIA. But he balked at a $480,000 bid
for WHCC & WQNS/Waynesville,
NC, which has been appraised at
$800,000.

“There was little or no interest in
bidding on these stations,” co-re-
ceiver Roger Akin told the court.

He said another local group ex-
pressed an interest, but never
came in with a firm bid.

In the end, the judge gave the se-
cond group until October 30 to
come up with a better offer. Other-
wise, Media Mart Inc.’s $480,000
bid will be accepted.

The judge also allowed First Na-
tional to loan KAT an additional
$500,000, pushing the total over $13
million. Akin said the cash was
needed to continue operating KAT
until the remaining seven stations
can be sold in early 1993.

DC
REPORT

PAT CLAWSON

Dealmakers Question
Trading Multiples

hey were the rage in the roaring '80s. But are cash
flow muitiples still a valid way for dealmakers to value
radio stations in the tapped-out '90s?

“More and more, we're finding it's impossible to peg a multiple,” said
financier Robert F.X. Sillerman. Speaking at the semiannual Kagan Radio
Values conference in New York last week, he said radio properties should
be priced on the basis of overali ongoing business enterprise value — plus
a slight premium compared to other industries because of FCC license ex-
Clusivity.

"We're back to the multipies of 1972," quipped media analyst Paul
Kagan. According to his statistics, values peaked in 1988 at 9.7 times
cash flow or 3.2 times gross revenues. This year, because of the credit
crunch and recession, the numbers are down drastically — to 7.6 times
cash flow and 2.1 times revenues.

"I don't think there are any muitiples anymore. it's all over the road,”
countered broker Gary Stevens.

infinity Broadcasting CEO Mel Karmazin evaluates acquisitions by
long-term strategic fit, not cash flow multiples. "I don't think any smart
broadcaster makes an acquisition or any smart lender makes a loan by
looking at cash flow and putting a multiple on it," he said.

Noting infinity paid 15 times cash fiow for KROQ/Los Angeles
because of its market importance, Karmazin added, "Nobody buys into
Home Depot thinking of breakup value.”

According to Star Media Group CEO BiIll Steding, a two-tiered cash
flow pricing structure is evolving because of FCC duopoly deregulation.
Values frequently range from seven times to eight times cash flow for out-
of-market station buyers, but those figures usually jump from 1.0 times to
1.5 times higher for intramarket deals because of the perceived value of
duopolies.

Texas Talker AM-AM Duopoly Created

he latest big duopoly deal pairs two AMs in the Ener-

gy City, where the Hobby family sold legendary

KPRC/Houston to KSEV owner Sunbelt Broad-
casting.

Terms of the deal haven't been announced, but Houston newshounds
pegged the value at $3.5 miillion cash. Sunbelt VP Steve Seller said both
stations will continue with their respective News/Talk and Sports formats.
The Hobby family has owned KPRC since its 1925 sign-on. It recently an-
nounced pians to seli KPRC-TV and four other TV properties.

Other deals this week:

* Communications lawyer James Weitzman closed his $1.3 million
purchase of WUST/Washington from bankruptcy trustee Barry Skidelsky.
Look for the station to adopt a brokered Ethnic format. Weitzman will own
51% of the AM through his New World Radio Inc.; longtime Religious
broadcaster Edwin Tornberg will hoid the other 49%. Tomberg already
owns one-third of another AM daytimer in the market, WABS/Arlington,
VA. Neither station is prominent in the ratings — their combined Arbitron
124 share is only 0.5%.

* Beasley Broadcasting's WCK2Z/Charlotte is in receivership after
First Union Bank of North Carolina sued over defaulted debts. Bethesda,
MD-based Compass Media Group, headed by veteran broadcaster
Robert Hughes and partner Jonathan Schwartz, has taken controi of the
property. Compass will receive $6000 monthly for operating the FM and
another $1000 if it goes dark or is transferred. Beasley paid $5,975,000
for the FM in 1986.

* Oriando radio broker Doyle Hadden filed a petition to deny Walker
Broadcasting’s $350,000 sale of WHOF/Wildwood, FL to Christian
Radio Communication Inc. Hadden claims he was stiffed on a $25,000
brokerage fee, refiecting "poor character” by the parties that “should be
carefully examined” by the FCC.

* A federal judge in Lubbock, TX appointed Dallas radio broker Bill
Whitley receiver of three Dowe Company stations after Fleet National
Bank sued over defaulted debts. On the block are KLKL/Benton
(Shreveport), LA and KJBX & KRLB/Lubbock. in 1987, owner Ken Dowe
paid $3,675,000 for the Lubbock property and $2 million for Shreveport.

* Veteran Blackburn & Co. media broker George Otwell has jumped
ship to join competitor Medla Venture Partners. He will relocate from
Atianta to Cincinnati, where he will open MVP's first Midwest office.

¢ An investor group headed by Shaw Cablesystems Ltd. acquired a
5.8% stake in cable radio programmer International Cablecasting
Technologles for about $9 million. Shaw said it acquired 1 million shares in
the open market when it obtained distribution rights for ICT’s digital audio
service, then bought 515,000 additional shares for investment purposes.




From the album

You’'ll know it the first time Early CHR Action
you hear that exceptional voice. KMEL deb 35
KOY-FM add 17
Truly, 19-year-old Jeremy Jordan KS104 add 24
is the right kind of singer. KBEQ add

“the right kind of love”

His Debut Giant Single

Produced by Robbie Nev:l, Tommy Faragher and Lotti Golden

Stay tuned for

- - -

sEayY PR

2JS Management/Peter Schivarelli » Sexarly Hills, 96210 is a tradema of Torand Productions Inc.
©1992 Giant Recwds
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TRANSACTIONS

Panache Restructures Holdings
With $16 Million Refinancing

Benchmark goes duck hunting in Richmond

Panache Stations

PRICE: $16 million

TERMS: Asset sale for $16 million
“subject to certain contingencies” yet
to be disclosed. According to the FCC
transfer application, the transfer of
ownership is “part of a plan to reorgan-
ize the ownership of the company and
pay down certain indebtedness.” The
company’'s current bank financing is
from Fleet National Bank. Panache
has previously issued $14.5 million in
notes, warrants, and preferred stock to
a series of investors associated with
the Thomas H. Lee Company Fund
L.P. and the Berkshire Fund L.P. The
investors include Thomas H. Lee,
Bradley Bloom, J. Christopher Clif-
ford, Russell Epker, Lea Anne Scho-
enfeld, Carl Ferenbach, Richard
Lubin, and Paul Craig.

BUYER: Panache Broadcasting L.P.,
a parnership headed by Charles
Schwartz of Villanova, PA. Two limited
partners inciude Alta Investors Corp.
and Panache Broadcasting Corp.
SELLER: Panache Broadcasting of
Pennsylvania Inc. and Panache
Broadcasting of Indiana Inc., headed
by Charles Schwartz.

WWDB/Philadelphia
FREQUENCY: 96.5 MHz
POWER: 17kw at 865 feet
FORMAT: News/Talk

WTLC-AM & FM/Indianapolis
FREQUENCY: 1310 kHz; 105.7 MHz
POWER: Skw day/1kw night; S50kw at
445 feet

FORMAT: Nostalgia; Urban

Crecelius/Lundquist
Communications Corp.

PRICE: $274,000 for 51%

TERMS: Stock sale for $215,000.
Tems include $50,000 cash and 33-

month promissory note for balance, to
be paid in $5000 monthly installments.
In addition, the buyer agrees to satisfy
debts of the seller totaling $59,000
and provide the seller with continued
use of a leased Ford Explorer.

BUYER: Jerrold Lundquist of West
Redding, CT. Phone: (203) 938-3912
SELLER: Edward Crecelius of New-
ton, MA is selling his 51% stake in
Crecellus/Lundquist Communica-
tions Corp. Phone: (617) 965-0596

KSGT & KMTN/Jackson, WY
FREQUENCY: 1340 kHz; 96.9 MHz
POWER: 1kw; 48kw at 940 feet
FORMAT: Country; Classic Rock

KMER/Kemmerer, WY
FREQUENCY: 950 kHz
POWER: 5kw day/30 watts
FORMAT: Country

KLDI & KRQU/Laramie, WY
FREQUENCY: 1210 kHz; 102.9 MHz
POWER: 10kw day/1kw night; 100kw
at 1250 feet

FORMAT: Gold; CHR

KPOW & KLZY/Powell, WY
FREQUENCY: 1260 kHz; 92.5 MHz
POWER: 5kw day/1kw night; 100kw
at 1875 feet

FORMAT: Country; AC

KATO & KXKQ/Safford

PRICE: $10,000

TERMS: Sale pursuant to U.S.
Bankruptcy Court action. Terms in-
clude $2000 cash within 30 days of
court approval and four $2000 monthly
payments thereafter.

BUYER: McMurray Communications
Inc, owned by Harry and Kristen
McMurray of Modesto, CA. Kristen
McMurray is a minority stockholder of
KHTN/Los Banos, CA. Phone: (602)
428-1230

SELLER: John Martin, receiver of

McKinLEy CAPITAL PARTNERS

Limiten

CaPiTaL FOR MEDIA

® MERGERS AND ACQUISITIONS
® REFINANCINGS/ RESTRUCTURINGS

® FINANCIAL ADVISORY SERVICES

712 Fiers Avenue
New York, New York 10019
212-956-8383

Rosert E. Beactiam, Manacing DirecTor

P&M Broadcasting Inc. Phone: (602)
428-1122

FREQUENCY: 1230 kHz; 94.1 MHz
POWER: 1kw; 100kw at minus 320
feet

FORMAT: These stations are dark.
COMMENT: The AM was sold in 1990
for $825,000; the FM was sold in
1990 for $790,000.

KiDI/Guadalupe

PRICE: $325,000

TERMS: Asset sale for cash

BUYER: Spanish TV 59, a partnership
of Loretta Salazar of Albuquerque and
Leo Kessieman of Los Gatos, CA.
Kessleman owns KPIG/Freedom, CA
and five LPTV stations in California and
New Mexico. Phone: (408) 354-6066
SELLER: Armando Garcla of
Guadalupe. Phone: (805) 343-1974
FREQUENCY: 105.5 MHz

POWER: 3kw at 80 feet

FORMAT: Spanish

KGUY/Aiea

PRICE: $220,000 for 51%

TERMS: Stock sale for $220,000
cash

BUYER: Charles Givens of Altamonte
Springs, FL. He currently owns 49% of
the licensee. Givens, a best-selling
author and financial consuitant, also
owns KGU/Monolulu. Phone: (407)
774-5900

SELLER: Charles Crawford of Los An-
geles is transferring his entire 51%
stake inficensee KTSS-FM Inc. Phone:
(800) 266-7801

FREQUENCY: 107.9 MHz

POWER: 100kw at 1965 feet
FORMAT: AC

KMJC/Clinton

PRICE: $1,256.000

TERMS: Asset sale for cash

BUYER: Signal Hill Communications,
headed by Vickie Palmer of Princeton,
IA. The company owns WOC & KUUL/
Davenport, |IA. Palmer also is a co-
trustee of several trusts which controi
voting stock of Palmer Communica-
tions, which has interests in WHO &
KLYF/Des Moines and WNOG &
WCVU/Naples, FL. Phone: (319)
344-7000

SELLER: William Rice, receiver of Ar-
row Communications Inc. Phone:
(317) 844-7390

FREQUENCY: 96.1 MHz

POWER: 100kw at 984 feet
FORMAT: AC

COMMENT: The Spring 1992 Arbi-
tron reports this acquisition would give
Signal Hill a combined 21.7% au-
dience share in the Quad Cities mar-
ket.

KDMI/Des Moines

PRICE: $1.35 million

TERMS: Asset sale for cash

BUYER: Stoner Broadcasting System
Inc., headed by Chairman Thomas
Stoner. The company owns KGGO-
AM & FM/Des Moines, WMXZ/New
Orleans, WYRK/Buffalo, WWSN/Day-

TRANSAC TIONS AT A GLANCE

1992 Deals To Date:

$1,116 536,45? "

(Last Year: $653,371,378)

Totai Staﬁnns Tfaded This Yaar' ..... .. 1087
e (Last Year; 912}
Thls Wuk’s'ﬂ:ﬁm_l: Pehaesd ... 934,222,100

{Last Year: $39, 9&3 188}

Total Sramm Traded This Week:. ., ...... 35

(Last Year: 25)

® Deal Of The Week:
® Panache Stations $16 million
® WWDB/Philadelphia
® WTLC-AM & FM/Indianapolis

S KEXSIEly, NV $26,000

ton, WIMZ-AM & FM/Knoxville,
WDJX-AM & FM/Louisville, WCMF/
Rochester, NY and WNBF & WHWK/
Binghamton, NY. it recently announc-
ed plans to buy WONE-AM & WTUE/
Dayton for $7.7 million.

SELLER: KDMI Inc., owned by Raiph
Duckworth Jr., Maxine Bruinekool,
and Jerry Slegh.

FREQUENCY: 97.3 MHz

POWER: 115kw at 500 feet
FORMAT: Religious

BROKER: Blackburn & Co. Inc.

WNKY/Neon

PRICE: $58,000

TERMS: Asset sale for $15,000 cash
and $43,000 promissory note. Terms
of the note include $5000 annual pay-
ments at 3% annual interest for three
years, then annual payments of $5000
and 5% of the station’s gross revenue
until the note is pald in full.

BUYER: Pine Mountain Broadcasting
Inc., owned by Jerry Short of Mayking,
KY. Company VP Kenneth Miles is
now employed at WTCW & WXKQ/-
Whitesburg, KY. Phone: (606)
633-9370

SELLER: Headwaters Broadcasting
Corp., owned by Charles Whitaker.
Phone: (606) 855-4414
FREQUENCY: 1480 kHz

POWER: 5kw daytimer

FORMAT: Country

® Crecelius/Luntdgulist Communications $274,000 for 5§1%
®KSGT & KMTN/Jacksan, WY
& KMER/Kemmerer, WY
® KL & KAGULaramis, WY
SKPOW & KLZYPowsll, WY
BHATO & KXKQISaford, AZ $10,000
O KIDIGuadeiups, CA $325 000
®KGUY/Aiss, HI $220,000 for 51%
- O KMJCIClinton, 1A $1,256,000
. ®KDMIDes Molnes, 1A $1.35 milion
® WNKYMaon, KY 558,000
S WUMC (FM CPYOid Town (Bangor), ME $55,000
& WEBBE/Great Barrington, MA $325 000
‘®KARUTracy, MN $22.100 -
S KTGR A& XCMQIColumbis, MO $625,000

& WRAH/Franklin Lakes, NJ $100,000

L WIMO-AM & FMICIevelind 54,445 000

. ®KBNPiPortiand $128,000 for 16%

* WiMIKane, PA $245,000

[MWKIN & WKOSAingsport. TN $5fuumu

# WSVS-AM & FMICrews (Richmond) $3 million
- .-ﬂmmﬂmummﬁﬁﬂﬁnﬁm
.Kumr &mn-\. WA $1,008.000

WUMC (FM CP)/Oid Town
(Bangor)

PRICE: $55,000

TERMS: Asset sale for $1334 cash
and 10-year promissory note at 8% in-
terest. The note is payable in 118
monthly instaliments of $667 each.
BUYER: Eclipse Broadcasting Inc.,
headed by David Turek of Bangor
SELLER: Penobscot Indian Nation,
headed by Governor Jerry Pardilla.
Phone: (207) 827-7776
FREQUENCY: 107.3 MHz

POWER: 50kw at 308 feet

BROKER: Melvin Stone

WBBS/Great Barrington
PRICE: $325,000

TERMS: Asset sale

BUYER: WAMC Inc., a non-stock edu-
cational corporation headed by Chair-
man Alan Chartock. The fim aiso
owns WCAN/Canajoharie, NY;
WAMKI/Kingston, NY; WOSR/Middle-
town, NY; and WANC/Ticonderoga,
NY.

SELLER: Berkshire Broadcasting-
South Inc., headed by former NAB
President Donald Thurston. He also
owns WSBS/Great Barrington and

Continued on Page 11
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DIGITAL AUDIO

Ulsinar: Dicinl Swudio

B COMPACT o

II@]”@@ The World Standard in
computer controlled,

CD playback systems.

DIGITAL AUDIO

UDS can be loaded with
TM Century’s GoldDisc®
Music Libraries,

safely stored in either
Sony or Pioneer

CD players.
| Interfaces are available
A= 2l for commercial playback,
POWERPLAY music rotation, and
W SHIENTIE ST traffic and billing software.
Prices start at $10,495
S

For Information Call:
(800) TM Century



RADIO BUSINESS
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TRANSACTIONS

Continued from Page 8

WNAW & WMNB/North Adams, MA.
FREQUENCY: 105.1 MHz

POWER: 1.1kw at 522 feet
FORMAT: AC

BROKER: New England Media Inc.

KARL/Tracy
PRICE: $22,100

TERMS: Stock sale for $15,600 cash
and assumption of $6500 barter obli-
gation

BUYER: KMHL Broadcasting Co., a
subsidiary of Minnesota Valley Co.,
which is headed by Donald Linder of
Mankato, MN. The company also owns
KMHL & KKCK/Marshall, MN; KTOE &
KDOG/Mankato, MN; KKSIEddyville,
|1A; KLKKIClear Lake, IA; KKRC/Gran-
ite Falls, MN; and KARP/Hampton, IA.
Phone: (507) 345-4537

SELLER: Plum Creek Broadcasting
Co., owned by Bradley and Joyce
Strootman of Marshall, MN. Bradley
Strootman is currently employed by the
buyer as GM of KMHL & KKCK/Mar-
shall. Phone: {507) 629-3355
FREQUENCY: 105.1 MHz

POWER: 3kw at 328 feet

FORMAT: AC ’
COMMENT: This transfer would create
a duopoly in the Marshall market; sta-
tion was sold for $1 in 1991.

KTGR & KCMQ/Columbia
PRICE: $625,000

TERMS: Asset sale for cash. This sta-
tion was placed in receivership due to
defaulted debts following litigation by
Heller Financial.

BUYER: Zimmer Radio of Mid-Mis-
souri Inc., headed by Jerome Zimmer
of Cape Girardeau, MO. His other
broadcast interests include KCLR/
Boonville, MO; KWOC & KKLR/Poplar
Bluff, MO; WOOZ/Harrisburg, IL;
(ZIM/Cape Girardeau; and WKKX/
Jerseyville, IL-St. Louis. Phone: (314)
335-8291

SELLER: Al Greenfield, court-
appointed receiver. He's the licensee
of WCCY & WOLF/Houghton, MI.
Phone: (602) 279-4322
FREQUENCY: 1580 kHz; 96.7 MHz
POWER: 250-watt daytimer; 3kw at
160 feet

FORMAT: Nastalgia/CHR

BROKER: Bill Lytle of Media Services
Group

COMMENT: This station has a CP to
switch operation to 244C3. According
to the Spring 1992 Arbltron, the com-
bined audience share in the Columbia
market for KTGR & KCMQ and KCLR/
Boonville is 24.7%. This combo was
sold in 1989 for $2.15 million.

KBXS/Ely

PRICE: $26,000

TERMS: Asset sale for cash

BUYER: Stubbs Broadcasting Co.
Inc., owned by Donald Stubbs Jr. and
Dianna Stevenson Stubbs of Las
Vegas. Phone: (702) 289-4422
SELLER: KBXS Broadcasting Inc.,
owned by Donald Kancilla of Reno;
Nellie Sindelar of Ely; and Patricia
Dory of Ely. Phone: {(702) 289-6693
FREQUENCY: 92.7 MHz

POWER: 3kw at 941 feet

FORMAT: AC

| NGW JoIaey
WRRH/Franklin Lakes

PRICE: $100,000

TERMS: Asset sale for $15,000 cash
and 10-year promissory note for
$85,000 at 8.5% interest

BUYER: Bergen County Community
Broadcast Foundation, headed by
Gerard Turro of Oradell, NJ. Phone:
(201) 261-2186

SELLER: Ramapo Indian Hills Re-
gional High School District Board of
Education. Phone: (201) 891-1505
FREQUENCY: 88.7 MHz

POWER: 100 watts at 254 feet
FORMAT: Educational

WJMO-AM & FM/Cleveland
PRICE: $4,445,000

TERMS: Asset sale

BUYER: Zebra Communications, a
partnership of Zapis Communications
and two station employees, PD Lynn
Tolliver and MD Bobby Rush. Zapis
also owns WBHT & WAAF/Worcester,
MA and WZAKICleveland.

SELLER: Unlted Broadcasting Co.,
headed by Chairman Gerald Hroblak.
The company owns KSOL/San Fran-
cisco, KALllLos Angeles, WKDM/
New York, WYST-AM & FM/Balti-
more, and WJZE/Washingfon.

'FREQUENCY: 1490 kHz; 92.3 MHz

POWER: 1kw; 40.7kw at 548 feet
FORMAT: CHR

BROKER: Peter Handy of Star Media
Group represented the seller; Charles
Giddens of Media Venture Partners
represented the buyer.

KBNP/Portland

PRICE: $128,000 for 16%

TERMS: Sale of 16% stock interest for
cash

BUYER: Second Amendment Foun-
dation and Citizens Committee for
the Right to Keep and Bear Arms,
both headed by Exec. Director Alan
Gottlieb.

SELLER: KBNP Radio Inc., headed by
Alan Gottlieb

FREQUENCY: 1410 kHz

POWER: Skw day/7 watts night
FORMAT: News/Talk

COMMENT: This station was sold in
May 1990 for $320,000.

WLMI/Kane

PRICE: $245,000

TERMS: Asset sale for $120,000
cash; eight-year promissory note for

$75,000 at 7.5% interest, with
interest-only payments due during first
three years; and non-compete note for
$50,000

BUYER: Beech Tree Broadcasting
Co., principally owned by Charles
Crouse of Dedham, MA. Two of the
company’s minority shareholders are
active in broadcasting: Philip Redo is
VP/GM of WLIT/Chicago and Michael
Shapiro is PD of KZFX/Lake Jackson,
TX. Phone: (814) 837-8720
SELLER: Clarion County Broadcast-
ing Corp., headed by President Willl-
am Hearst. Phone: (814) 226-4500
FREQUENCY: 103.9 MHz

POWER: 3kw at 289 feet

FORMAT: Country

BROKER: Ray Rosenblum of Pitts-
burgh

o LS il

.ﬁﬁﬁ‘f;}_ % 179
RN
WKIN & WKOS/Kingsport
PRICE: $500,000

TERMS: Asset sale for cash. The buyer
i3 currently operating this station pursu-
ant to a time brokerage agreement.
BUYER: Tri-Cities Radio Corp., head-
ed by President Kenneth Maness
SELLER: WKIN Inc.,, a division of
Bahakel Communications Inc. The
company is headed by Cy Bahakel of
Charlotte, NC. Bahakel also owns
KXEL & KOKZ/Waterloo, IA; KILO/
Colorado Springs; WABGI/Green-
wood, MS; WLBJ/Bowling Green, KY;
WDOD-AM & FM/Chattanooga;
WWODI/Lynchburg, VA; and several
TV stations. Phone: (615) 246-8131
FREQUENCY: 1320 kHz; 104.9 MHz
POWER: 5kw day/500 watts night;
1.38kw at 480 feet

FORMAT: News/Talk; Gold

WSVS-AM & FM/Crewe (Rich-
mond)

PRICE: $3 million

TERMS: Asset sale pursuant to an or-
der of the Delaware Court of Chancery.
BUYER: ABS Communications, head-
ed by Chairman Kenneth Brown and
President Jon Sinton. They own
WKHK/Coionial Heights (Richmond),
WRQN/Bowling Green (Toledo), and

WAIM & WROQ/Anderson (Green-
ville), SC. Phone: (804) 270-9600
SELLER: Attorney Roger Akin of Wilm-
ington, DE and Banking Services
Corp. of Baltimore, co-receivers of
KAT Broadcasting Corp., formerly
owned by Ellek Seymour. The broad-
cast operations of Banking Services
Corp. are managed by George Han-
kins. KAT aiso owns WETT & WWTR/
Ocean City, MD-Bethany Beach, DE;
WFLB/Fayetteville, NC; WHCC &
WQNS/Waynesville, NC; and WDSC
& WZNS/Dillon, SC.

FREQUENCY: 800 kHz; 104.7 MHz
POWER: S5kw day/274 watts night;
100kw at 981 feet

FORMAT: Country

BROKER: Tony Rizzo of Blackburn &
Company

COMMENT: This station was sold in
1990 for $5.5 miillion.

WDCK/Williamsburg

(Richmond)

PRICE: $4.25 million

TERMS: Asset sale for cash

BUYER: Benchmark Communlca-
tions, headed by Joe Mathias and
Philip Rainwater. The company also
owns WVGO/Richmond; WUSQ-AM &
FM/Winchester, VA; WDOV & WDSD/
Dover, DE; and WZNY/Augusta, GA.
SELLER: Keymarket Communica-
tions, headed by Kerby Confer and
Donald Alt

FREQUENCY: 96.5 MHz

POWER: 50kw at 492 feet
FORMAT: Gold

BROKER: Americom Radio Brokers
inc.

FTRE
*;ﬁ;?&%&ééﬁmﬂm%?g%%
KUDY & KKZX/Spokane
PRICE: $1,008,000

TERMS: Asset sale for cash

BUYER: C.T. “Terry’’ Robinson of
Colorado Springs. Robinson, former
co-Chairman of Unistar Radio Net-
works, has extensive radio interests in-
cluding KVOR & KSPZ/Colorado
Springs; KEFY-AM & FM/Dishman-
Chaney (Spokane), WA; and KTCR &
KOTY/Kennewick-Richland, WA.
He's in the process of buying WAVH/
Mobile and KZKX/Seward (Lincoln),
KE. Phone: (719) 576-0260
SELLER: Inland Empire Broadcasting
Inc., headed by Terry McRight. The li-
censee's parent corporation, Medina
Broadcast Group, owns KMTW &
KLZZ/Las Vegas.

FREQUENCY: 1280 kHz; 98.9 MHz
POWER: 5kw daytimer; 100kw at
1614 feet

FORMAT: Religious! Classic Rock
COMMENT: The licensee has filed a
Chapter 11 bankruptcy petition and is
now operating the station as a debtor-
in-possession.

Allweneed
ISaminute
of your time.

Just :60 of prime time to get our recruiting message out.

Because more than ever before, it’s a message that
deserves to be heard.

The National Guard makes up about one-half of our
nation’s combat forces. And we need men and women
to help keep us strong-ready to protect your community
and defend your country.

It's a commitment that takes dedication. Guardsmen
give at least two weeks a year and two days every month
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To obtain free dubs of Air and Army National Guard
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Distribution Center, P.O. Box 1776, Edgewood, Maryland
21040, Attn: SMSgt Pat Campbell.
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NEWSBREAKERS.

Eick Picked For
KRTY PD Post

Joe Eick,
President of San
Francisco-based
multimedia com-
pany Sound Point
Entertainment,
has been named
PD/afternoon
driver at KRTY/
San Jose. He suc-
ceeds Bill
Macky. who left
the Country out-
let two months ago to program
KQBR/Davis, CA. Concurrently at
KRTY, Production Director Rick

EICK/See Page 28

Eick

Scott Moves Up
At Motown

Motown South-
east Regional
Promotion Man-
ager Tony Scott
has been pro-
moted to Nation-
al Director/R&B
Promotion.

“Since coming
to Motown in
1989, Tony has
worked tirelessly
to make our com-
pany a formidable force at Urban
stations,” commented Motown VP/
R&B Promotion James Cochran.
“This promotion acknowledges

SCOTT/See Page 28

Scott

Briem Shines In Hollywood

KABC/L.A. overnight talk host Ray Briem received a star on the Hollywood
Walk of Fame. Posing for posterity are (front row, I-r) air talent Les Tre-
maine, honorary Hollywood Mayor Johnny Grant, Briem, and Hollywood
Chamber of Commerce President Emeritus Bill Welsh; (back row, I-r)
KABC's Tom Hall, former L.A. Chief of Police Tom Reddin, morning per-
sonality Roger Barkley, and KABC President/GM George Green.

Antelo Appointed As Caballero Head

Joseph Antelo has joined Cabal-

lero Spanish Media as President.

Former President Eduardo Cabal-
lero becomes Chairman of the
company, concentrating on strate-

gic planning and expansion.

Earnings
Continued from Page 3.

extraordinary charge for a previous-
ly announced debt exchange. That
gave it a net loss of $10.8 million
(77 cents) for the most recent
quarter. Total revenue was $55.5
million, up from $52.9 million.

Third-quarter radio vevenue was
$7.5 milion, up 81% from $4.1
million a year ago. Operating cash
flow for the radio group was $1.9
million, up 111% from $0.9 million
last year.

For the first nine months of the
year, Heritage had a loss-before-
extraordinary-item of $21.3 million
($1.92), compared to alossof $19
million ($2.21) a year ago. Its net
loss through three quarters of
1992 was $24.9 million ($2.18).
Total revenue was $163.1 miflion,
up from $151.5 miflion.

Radio revenues for the first three
quarters of the year were $16.4
million, up 43% from $11.5 million
a year ago, Operating cash flow for
radio grew 62% fo $39 milﬁon
from §2 .4 million.

*. Heritage owna 12 radlo stahons
in seven mm.

ribune Co. {NYSE: TRB) re-

ported third-quarter eamings

of $33.8 million (46 cents

per share), down slightly from

$34.5 million {47 cents) for the

same period a year ago. Revenues

were $527.4 milion, up from
$503.2 million a year ago.

The company said improved op-

erating resulis in its broadcast and
newspaper groups weren't enough
to offset continued losses in its
newsprint operations.

For the first nine months of the
year, Tribune Co. had eamings of
$94.0 mitlion ($1.28), down from
$109.3 million ($1.50) a year ago.
Revenues were $1.58 biflion, up
from $1.52 billion for the same
period of 1991.

Tribune's radio holdings are
WGN/Chicago, WQCD/New York,
and KCTC & KYMX/Sacramento. It
is acquiring KEZW & KOSi/Denver.

ew York Times Co. (AMEX:
N NYTA) reported a third-

quarter loss of $33.9 million
{43 cents per share), compared to
a profit of $1.9 million {three cents)
a year ago. Revenues rose 9.2% to
$429.7 million from $393.4 million
for the same period of 1991,

The loss was attributed to write-
offs related to the shutdown of a
nawspaper in Georgia and start-up
coats of .2 New .Jersey printing

fion sarvicas group posted an oper-
ating profit of 3.5 million, up from
$2.9 mitlion a year ago.
“ For the first nife months of the
year, New York Times Co. had a
foss of $4.7 milion (six cents),
compared to a profit of $12.4 mil-
lion {16 cents) a year ago. Rev-
enues were $1.32 billion, up from
$1.25 billion a year ago.

New York Times Co. owns
WQXR-AM & FM/New York.

“Joseph’s three decades of
broadcasting experience and his
highly acclaimed management
skills made him the ideal candidate
to run our day-to-day operations,”
said Caballero. “I look forward to
sharing with him years of profita-
bility and increased market shares
for Hispanic stations across the
country.”

Antelo had been co-owner/GM of
Spanish WOPA /Chicago since 1991.
He’d previously held various man-
agement positions with Tribune Co.
from 1965 through 1991, including a
stint as both President of its TV rep
firm and VP & Director of Sales/
Radio & TV for WGN Continental
Broadcasting Company. He aiso

ANTELO/See Page 28

Hoban Named GM
At WGY-AM & FM

Gil Hoban has &
been promoted to &
GM of Empire
Radio Partners’
WGY-AM & FM/
Albany-Schenec- §
tady. Hoban, pre-
viously Empire’s
Sr. VP/Director
of Marketing, re-
places Chloe
Brothers, who
exited the Full
Service-Gold combo earlier this
month,

“I am confident [Gil] will bring a
great deal of energy and a new per-
spective to the operation of WGY-
AM & FM,” said Empire Radio
Chairman/CEQO Guy Turner.

Hoban will continue to serve as
VP/Director of Sales of Wolf Media
Management, which manages
three middle market TV stations.
He’s held that post since 1985.

Hoban

Bonneville Promotes Stiker

Bonneville Broadcasting System consultant
Bud Stiker has been named Exec. VP of the com-

pany.

“Bud's sales and marketing expertise have prov-

en to be of great value to us,”

dio Show "

Stiker was VP/GM for WBT-AM & FM/Charlotte
before joining Bonneville in June. He previously man-
aged WHDH & WZOU/Boston, KTXQ/Dallas, WCBM/
Baltimore, and WYNZ-AM & FM/Portland, ME.

McNaeil Joms AtcoIEastWest

Jim McNeil has joined Atco/EastWest Records

as Director/Alternative Promotion.

portedly close next January.

R e A

said BBS President
CEO John Patton. “He has quickly learned the con-
cems of our clients and was instrumental in planning
our very successful presence at this year's NAB Ra

“Jim’'s enthusiasm and musical knowledge bring
a new excitement to our alternative profile,” com-
mented Atco/EastWest VP/Promotion Kevin Carroll.

McNeil had been RCA's National College Radio
Manager. Prior to that, he was MD at State University
of New York station WCDB/Albany.

% o R A R R

WHVE/Orlando Becomes Talk WWNZ

Orlando's crowded AC field was recently reduced from five to four -
when Paxson Hot AC WHVE began simuicasting sister Talk outiet WWNZ &
(AM) as WWNZ-FM. WHVE's entire announcing staff was dismissed. The
stations are referred to on-air as “740 AM & Wins 104.1 FM.”

VP/GM Matt Mills told R&R, “Through our LMAs, we've ended up with
five Orlando stations. According to the new FCC rulings, the maximum
number of stations an operator can control in a market is four. Since we had
to sell one of the FMs, we wanted to simulcast WWNZ (AM) on FM."

A deal to move WWNZ-FM to Jay Hoker's Newcastle Media will re-

R

OBITUARY

Milwaukee’s
White Mourned

dell Charles (0.C.) White,
former All-Pro Broadcast-
ing Corporate VP, died on

10/19 of heart disease. He was
60.

White's Milwaukee broadcasting
career dates to the late '50s, when
he hosted programs on WFOX and
WAWA, He later became GM at
WAWA-AM & FM. He retired from
WMVP & WLUM (formerly WAWA-
AM & FM) three years ago. Most
recently he did a Saturday morning
blues show on WNOV.

White was a leader in Milwau-
kee’s black community. He was the
first black appointed fo the Milwau-
kee Metropalitan Sewerage Com-
mission as well as being the first
biack to serve on the Miwaukes
‘County Park Commission, -

tions and fund-raising commitiees
for the United Negro College Fund.
| In 1973, White founded the Centrai
City Schotarship Organization, pro-
viding scholarships to deserving
high school students.

He is survived by his wife, Joyce,
nine children, and two grand-
children.

Heabosm’v&dmmhhnrel&-.

Stiker
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McNeil
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Moore Earns RCA
Black Promo Post

Kathi Moore pg
has joined RCA §
as National Di-
rector/Biack Mu- §
sic Promotion. In
her new post, she
will oversee ra-
dio promotional
strategies and :
artist aevelop- %2
ment. r

“*Kathi has
proven herself t«
be a pro in black music, market-
ing, and promotions,”” commented
Roland Edison, RCA VP/Black
Music Promotion. “I'm sure she
will be a valuable asset to the RCA
team.”

Previously, Moore was National
Director/Marketing for Arista.
Her industry experience also in-
cludes promo stints at Virgin and
Epic.

Moore

Lt e e S e i

Ryan
Continued from Page 3
“Clark’s the leader we were
looking for,” KPOP & KGB GM
Tom Baker told R&R. “He’s artic-
ulate, intelligent, and has a terrific
track record.”
Ryan joined KILBJ in 1981 as MD
and advanced to PD the following
year. He was upped to OM in 1986.
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NEWSBREAKERS.

® MEL DOLEZAL has been promoted
from Sales Manager to GM at KPPL/
Chico, CA.

Records

@ JOEL CHERRY has been appointed
VP/Business Affairs at EMI Records
Group North America. He formerly was
a partner at the law firm of Katz, Cher-
ry, Smith & Cohen. Concurrently, DEB-
ORAH DUGAN becomes Sr. Director,

Business Affairs, exiting her Director,
Business Affairs post at SBK Records.
And BRUCE HARRIS has been named
Director/Catalog Development. He
most recently was EMI Records’ Direc-
tor/Marketing.

&* 'I —~1 “_\l
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Harris Nappi

© TOMMY NAPPI has been elevated
from New York Local Promotion Man-
ager to National Manager/Dance &
Crossover Promotion at Mercury Rec-
ords.

@ JOE VIGLIONE is handling New
England Promotion/A&R at Domino En-
tertainment Group. He curmently is
President of Mentor Music Group Inc.

® ALISON BALL-
GABRIEL segues
to RCA Records as
Sr. Director/A&R,
West Coast. She
previously was Di-
rector/A&R, West
Coast at EMI Rec-
ords.

Ball-Gabriel

@ PATRICIA JOSEPH and TOM
SARIG have been tapped as Directors/
A&R at TVT Records. Joseph most re-
cently was the label's Assistant to the
Director/A&R, while Sarig worked as a
scout and assistant in Arista Records’
A&R Department.

@ JEFF WASDON — formerly GM at
Wherehouse Records in San Francisco
— has been named Marketing Man-
ager/Northwest Branch at Sony Music.
In other tabel news, ANDREW COL-
LOR steps up from Account Service
Representative/Los Angeles Branch to
Black Music Marketing Manager/West
Coast. Meanwhile, former Sony Music
Sales Representative/Los Angeles
Branch HOWARD GORBIS assumes
Marketing Director/West Coast duties
at Sony Classical. And KAREN PAD-
GETT has been promoted from Associ-
ate Director/Administration to Director/
Administration at Sony Music Distribu-
tion.

® HARVEY SCHWARTZ and LARRY
MILLS have formed Steam Records.
Joining the independent label as A&R
consultants are DARRYL JOHNSON,
STEVE YANOVSKY, and RICHARD
CHAPPEL. The company can be
reached at 12 Peachtree Ave., #7, At-
lanta, GA 30305; (404) 365-0822

Changes

Joan Delott and Jane “Roz’’ Roz-
man join WSCR & WXRT/Chicago as
AEs.

At Katz Radio Group Sports Sales,
Peter Stern (New York), Brad
McMahon (Los Angeles), and Martin
Berman (Chicago) become AEs, and
Adam Ginsburg (NY) is promoted to
Sales Coordinator.

lvan Alvarez and Audra Washing-
ton named Membership Manager and
Assistant Membership Representative,
respectively, at ASCAP.

America’s Fastest Growing
Radio Format!

These Markets Signed - Washington D.C. *St. Louis
*Denver *Baltimore «Salt Lake City *Minneapolis/St.Paul

and KMEO-AM, Phoenix

A Bonneville Broadcast Facility
For more information, call

1-800-949-4276

Children’s Satellite Network

America’s hastest Growing Audience

National
Radio

@ MEDIAAMERICA INC. will become
exclusive national advertising sales
representative for the Hot Mix Radio
Network beginning in 1993; (212)
302-1100.

® ZAPNEWS has announced its alli-
ance with dpa, a German press agen-
cy; (800) 800-5100.

Industry

®STU HEIFETZ
has been elevated
to VP/Director at
newly formed Katz
Radio Group
Sports Sales. He
formerly served as
VP at Katz Radio
Group Sports. in
related activity,
LEE LAHEY shifts
to the new division
as VP/Eastern Re-
gion Director. He comes from Eastman
Radio, where he was Sr. VP/Eastern
Regional Manager.

Heifetz

@ STEVE EPSTEIN — previously CBS
Radio Network's Western Director/At-
filiate Sales — joins network and syndi-
cated radio advisory firm MediaStar In-
ternational as VP/Marketing.

@ BILL FRESTON shifts to Track Mar-
keting Co. as VP/Sales. He most re-
cently served as VP/Sales & Marketing
at Billboard Entertainment Marketing.

h:..'t: o R
Marriages

Former KILT-FM/Houston air
talent Michael Shiloh to former

© KQUEMouston air talent Diana
. Roberts, August 1

Births

CJSB (AM) (54 Rock)Ottawa
PD Gord Taylor, wife Valerie,
daughter Melissa Leigh Kaline,
September 11

Former WIOQ/Philadelphia
Production Dir. Erik Jones, wife
Laura, daughter Madison Tay-
lor, September 21

MJI Broadcasting Dir./Pro-
duction Administration Liesl|
Saurer, husband Luis Santos.
daughter Leah Adriana, Octo-
ber 1

MJI Broadcasting Dir./Mktg
& Promo Ancilia Fritz Murray,
husband Daniel, son Ryan
Owen, October 4.

WILS-AM & FM/Lansing VP/
GM Bill Files, wife Linda,
daughter Sarah Dionne, Octo-
ber 8

WTVY/Pittsburgh morning
personality Scott Alexander,
wife Marianne, daughter Alex-
andria Lee, October 17

WPYR (Oldies 98)/Memphis
PD Kelth Abrams, wife Betty, =
daughter Maggie Anne, Octo- |
ber 18 L

MJI Broadcasting VP/GM
Gary Krantz, wife Suzanne,
daughter Jane Elizabeth, Octo-
ber 20

Condolences

KCAQ/Oxnard, CA Chief En-
£ gineer Martin Walker, 38, Oc-
:_. tober 23

B JWNBW'.:
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Joe Blaney — Mornings
KFAV/St. Louis (314) 639-
6205

Kevin Chase — PD/Momings
KZRT/Twin Falls, ID (208) 734
3804

Cathy Cruise — Middays
WKRQ (Q102)/Cincinnati {513)
583-0737

Jay Friedstein — Elektra
Denver Mgr./Mktg. & Promotion
(303) 320-4366

Greg Geary — Momings

WKQB/Jackson, MS (601)
982-8428
Pete Jarrett — Momings

WJRZ/Monmouth-Ocean (609)
660-1267

Erik Jones (aka Jay West) —
Production/air talent WIOQ
(Q102)/Philadelphia (717)
399-8984

& = L
s s bl el
e et e v

Mad Max — Nights WAEB/
Allentown (215) 437-4919

Steve Marshall — Nights
WDFX/Detroit (313) 726-5984

Mudman — Mornings
WHVY/Baltimore (410) 263-
2460

Joe Nasty — Mornings XHTZ
(Z90)/San Diego (619) 656-
0490

Bobby Quinn — Momings
WQXA/York, PA (717) 757-
9676

T.J. Ross — Late-nights
WVIC/Lansing (517) 482-6378

Malcom Ryker — APD/after-
noon drive KSAQ/San Antonio
(512) 224-2132

Shaun Valentine — After-
noons KHTX/San Bemardino-
Riverside (818) 407-6869

Isaak Reprises Contract

.;_T"T‘i’]'!n ] TR e, O

Chris isaak (i) joined WB Sr. VP/A&R Michael Ostin after re-signing an ex-
clusive, longterm recording contract with Reprise Records. His forthcom-
ing album is slated for release next spring.

‘Open House’ Marks Fifth Year

Marky Mark (r) helped Superadio staffers celebrate the fifth anniversary of
the network’s "Open House Party."” Joining in the festivities are (I-r) OHP
host John Garabedian, producer Rich O'Brien, and network VP Gary Bern-
Stein.
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Conversation: Key To Netwarkmg Success

Body Language

plaints, and negative sukjects. Re- otal national spot radio expenditures for the month of

ffective networking re-
quires the ability to start,
hold, and end a conversa-
tion properly. Don Gabor — author
of “How To Start A Conversation
And Make Friends” (Simon &
Schuster/$8) — offers the following
tips to improve your interpersonal
skills and build rapport with poten-

member: You're there toexchange
views, not to entertain or instruct.

Meanwhile, focus on the speaker
— don't let your attention stray by
thinking about the impression
you're trying to make. Mbst impor-
tant, be yourself.

More than 70% of our communi-
cation is non-verbal. Don't fold
your arms, cover your mouth, or
furrow your brow — these gestures
signify a reluctance to socialize.

Keep an open posture — others
will be drawn to you. Hold a drink
to avoid fidgeting with your hands.

September topped $97 million — a 3.3% increase

from 1991 figures.

Note that there were five weeks ir September 1991, as opposed tc
four weeks in September 1992 . Thus, actual national spot radio expendi-
tures were much higher in September 199 1. All of the figures below, how-
ever, have been adjusted to reflect the irue difference in national spot radio

activity.

i

i

tially influential people: While the figures reflect total billings as reported by America’s leading
national rep organizations, they are not typical of any specific market. Fur-
thermore, spot billing in individual markets, market groups, or geographic

areas may differ substantially

When seated, show your attentive-
ness by leaning slightly forward.
Nod in approval when appropriate,
and always smile and make eye

Conversation-Starters
Be the first to introduce yourself.

PC Newsroom

S

Scurce: Radio Expenditure Reports

Remember to smile and make eye
contact — your friendliness will put
the other person at ease. Also, try
to use the individual’s name sev-
eral times in the discussion.
Other ways to start conversa-
tions include offering compliments

Aids Updated

INX Custom Sof:ware has
updated its “Storm 3.0” and
“News” programs for radio
newsrooms. The “Storm” pro-

contact.

Finishing Touches
Timing is important when end-
ing a conversation. Don't interrupt
the speaker or let the discussion
Jdie. Instead, look for a natural

Total Spot Dollars
Six-Month Trend

(all figures in millions)

140

and asking open-ended questions.  gram, which compiles lists of . .
Listen carifuﬁ(; - peop?e usually School closings in bad weather, ~Dreak in the dialogue. : e
now offers network capabilities, Finally, conclude conversations 1204

offer information you haven’t re-
quested. Such unsolicited details
often indicate what the person
would like to discuss.

Attention-Getters
Engage in small talk — search
for common interests by discussing
such upbeat topics as films, hob-
bies, or travel. Avoid gossip, com-

thus allowing several users to up-
date the list simultaneously.

Not only are the programs modi-
fied, the new version of “News”
has been reduced in price by $100.
For more information about the
products, call the Sugar _and, TX-
based software seller at (713)
242-2174.

Oy A A A A A
Apr. Ma June Jul Aug. Sept.
To Develop Ideas e e
hen you need to generate
Wideas‘ ol Percentage Of Change
@ November 7 — NAB Round- ®February 24 — 35th Annual the creative process. To Th ree-MO nth Trend
table for Small- and Medium- Grammy Awards. Shrine Audi- help kick creativity into high gear, (compared with 1991 figures)
Market GMs. Holiday Inn Palo torium, Los Angeles. John Emmerling, author of “How 20

Verde, Tucson.

1993

@ January 25 — 20th Annual
American Music Awards. Shrine
Auditorium, Los Angeles.

®January 31 — Super Bowl
XXVIl. Rose Bowl, Pasadena,
CA.

® February 4-7 — RAB Manag-

ing Sales Conference. Loews Center, Las Vegas. A A A A A A
Anatole, Dallas. Ideas — Put all your thoughts on 140 1125 26-50 51.75 76-100 100+
paper, and the best ones will evolve .
| ®February 1113 — Gavin t'. Ma\!/’V1 363 - Ammlfog"e“' into full-fledged ideas. Market Size
j ﬁg{‘;ﬂ?%‘*j‘;’;ﬁ” Francis e el el g Key — Pick the best idea. W JuULY AUG. ] SEPT.
i ' ’ Execute — Put your newly for- 5
. mulated plan into action. A T R

ATTENTION CHR AND AC RADIO STATIONS...

® March 36 — 24th Country
Radio Seminar. Opryland, Nash-
ville.

®March 6-9 — 35th Annual
NARM Convention. Marriott's
Orlando World Center.

® April 19-22 — 71st Annual
NAB Convention. Convention

on a positive note - summarize
points of interest, repeat the per-
son’s name, excuse yourself with a
friendly handshake, and leave an
opening for future contact.

Go On S.T.R.LK.E.

To Create The Right Idea — And
Then Make It Happen” (Fireside
Books/$10) offers his ST R.IK.E.
acronym:

Stew — Aimlessly ponder prob-
lems, goals, and opportunities.

Target — Define your objective
in 10 words or less.

Research — Collect related ma-
terials until your file is at least an
inch thick.

DoON’T GET CAUGHT SLEEPING OVERNIGHT.
WAKE UP BEFORE YOUR COMPETITORS DO!

OPEN YOUR EYES TO THE DAWN OF A NEW DAY

© Midnight to 6, six nights a week
® High profile celebnty interviews
* Digital Satellite Delivery

® Custom liners and promos

o Market exclusivity

e Daily show prep material

e Ability to feature any segment
during other dayparts

* An overnight sales vehicle

¢ And the music that makes the
world tun ‘round.

Debuts December 1, 1992 Call now for your free demo. 214 238-2727

T
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lowcase -
‘ ou can tell a station
by its sots! | .
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B ™ CHRISTMAS IN THE AIR
T

CHRISTMAS IN THE COUNTRY
B
THE MAGIC OF CHRISTMAS

3 Highly Entertaining Holiday Specials
PRODUCTION

12 Hours « All Formats
MUSIC
LIBRARY

PRODUCTION LIBRARY
The most current collection of Christmas production music
for all your spots and promos.
- % : ]
| New Christmas Cuts * Buy Out » AC/NAC/TALK e

$95 BUYOUT
800 S8 L

98 original and standard instrumental beds in :60, :30
and random lengths on CD.
. ORDER NOW. NO OBLICATION. |
i | We'll send you the Library with an invoice. Keep it and send .
: us a check or return it with the invoice - no strings attached. | 5

| CALL (416) 961-2541 « FAX (416) 961-7754
| (416) * FAX (416) 961-7754 - Lock Up Your Market Now! '
] | . (800)231-6100 |

{ CHRISTMAS MUSIC
on CD's

IX[J FORCE

R&R SPECIAL

CHRISTMAS CD B
‘ mention this ad

il REMIUM u
| : k . . '
{ 6165 SOUTH PECOS - Music lerarY‘ ‘
% LAS VEGAS, NEVADA 89120 i . 8 ) f 1l
| M 390 Cutson 17 CD’s & pay only $275 -
B 529500 1st 100 sales | $395.00 thereatter. Py E
’ - AC/CHR OLDIES on CD's -
: 124 CD's - 2,542 hits ! .
1,1 from 1955-1992
Call collect for Song Indexes )

702+434+6900 Fax 702+434+9715
or more information
413-783-4626

e PREMIUMS
¢ GIFTS
* INCENTIVES .
RS ISR - |
g 50 States & Canada: _‘
800-521-2537 L, “THEMuSIC DIRECTORY
Serving '- o PROGRAMMING SERVICE

Fax: 313-681-3936
Broadcasters

i B RADIO
PROGRAMMING AND
. N MANAGEMENT, INC.
. — -
. L] .

Since 1970.

WHOLESALE

CALL TOLL FREE
8006830933

us.
CANADA 800+777+6948

UNTRY UPDATE /

Get a 3-day jump on the hottest news, music, and competitive

developments. . . all packed in a fast reading format and sent to
your fax machine Monday evenings. Gall ReR to try it free!

H 7
Plug into R&R'’s advance
information network.
HOTFAX service available only to R&R subscribers
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[t's'the 1992 Radio Hall of F

OCTOBER 23-25

1 Under Siege (WB)

2 The Last Of The
Mohicans (Fox)

3 Candyman (TriStar) $4.22

4 The Mighty Ducks  $4.20
(Buena Vista)

5 Consenting Adults $3.70
(Buena Vista)

6 Pure Country (WB)* $2.73

$9.02
$4.45

7 Dr. Giggles $2.71
(Universal) * i
8 Night And The $2.55
City (Fox)
9 A River Runs $1.58
Through It (Columbia) .
10 Mr. Baseball $1.53
(Universal) .

All figures in millions

*First week in release
Source: Exhibitor Relations Co.
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® PURE COUNTRY (MCA)

=

e e

i and live performance compila-
- tion showcases eight songs. in-

- Cage,”
. Pose ” =

MEDIA

L S

NEW THIS WEEK

® DAMN YANKEES: UPRISING
(Warner Reprise)
This 80-minute ccllection —
taped at Denver's recent Rocky
Mountain Jam — features inter-
views, backstage footage, and
live renditions cf “Wrere You
Goin' Now,” “Don't Tread On
Me,” "“Come Again,” and
others. The band also performs
selections from its pre-Damn
Yankees days, including Styx's
“Renegade,” Ted Nugent's
"Cat Scratch Fever,” and Night
Ranger’s "Rock In America.”

e

® SOUNDGARDEN:
MOTORVISION (A&M)
Taped at Seattle’s Paramount

Theatre, this houriong interview

“Outshined,”
and

cluding

“Rusty
“Jesus Christ

CURRENT

Single: | Cross My Heart/George Strait

® DR. GIGGLES (Victory Music)

Featured Artists: Tin Machine, Ten Inch Men, Aposties

® NIGHT AND THE CITY (Hollywood)

Single: The Great Pretender/Freddie Mercury .
Other Featured Artists: Smokey Robinson & The Miracles, Capitols

® GLENGARRY GLEN ROSS (Elektra)

Featured Artists: Wayne Shorter, Jimmy Scott, Shirley Horn

® SINGLES (Epic Soundtrax)

Single: Dyslexic Heart/Paul Westerberg
Other Featured Artists: Alice In Chains, Pearl Jam, Screaming Trees
® HONEYMOON IN VEGAS (Epic Soundtrax)

B

=

Single: Suspicious Minds/Dwight Yoakam
Other Featured Artists: Travis Tritt, Vince Gill, Trisha Yearwood

® SARAFINA! (Qwest/WB)

Single: One More Time/James Ingram

® MO’ MONEY (Perspective/A&M)

Single: Let's Get Together (So Groovy Now)/Krush
Other Featured Artists: Color Me Badd, Ralph Tresvant

©® SOUTH CENTRAL (Hollywood)
Single: It's Alright/Classic Example

SR

Other Featured Artists: Cameo, Boo-Yaa Tribe, Hi-C

® BOOMERANG (LaFace/Arista)

Singles: I'd Die Without You/PM Dawn (Gee Street/LaFace/Arista)

Love Shoulda Brought You Home/Toni Braxton
Other Featured Artists: Babyface, Shanice, Boyz Il Men

The Last Time Something This Big Happened On Radio,

Ty Calle n The Naoal Gard

o~

ame [ndugtion Gala and Broadcast,

It's Radio’s Big Night. And it's your chance to be a part of it all. On the evening of Sunday,
November 15, Paul Harvey will host the induction ceremony originating from the landmark
Chicago Cultural Center, new home of the Radio Hall of Fame. The first-ever national broad-
cast of the Radio Hall of Fame Induction Ceremonies will be fed
live via satellite to WGN (Chicago), WBZ (Boston), KDKA
(Pittsburgh), KOA (Denver) and a growing list of stations around
America. To join the network free of charge or to find out how
you can attend, call 312-943-8888. Because this year. there's
something big in the air.

L
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TOP TEN SHOWS
OCTOBER 19-25

1 60 Minutes

2 World Series Game 6
(Blue Jays vs. Braves)

3 World Series Game 5
(Braves vs. Blue Jays)

4 World Series Game 3
(Braves vs. Blue Jays)

5 Roseanne

6 World Series Game 4
(Braves vs. Blue Jays)

7 Murphy Brown

8 Coach

9 20/20

10 Love And War

Source: Nielsen Media Research

Al show times are EST/PST unless oth-

erwise noted: subtract one hour for CST.

Check listings for showings irt the Moundain
time zone. All listings subject to change.

e
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COMING NEXT WEEK

R

Tube Tops

Black Crowes, En Vogue,
Ozzy Osbourne, Slaughter,
ACIDC, Jodeci, Sir Mix-A-Lot,
Spinal Tap, and Cracker per-
form on “"ABC In Concert”'s
90-minute "Halloween Jam At
Universal Studios” special
(Saturday, 10/31, 11:30pm).

=

B

Ozzy Osbourne — bat man.

Friday, 10/30 ‘

« Wilson Phillips, "The Ar- °
senio Hall Show" (syndicated;
check local listings).

e Kris Kross, PM Dawn, Col-
or Me Badd, Marky Mark, Cece -
Peniston, and Right Said Fred
perform at WXKS-FM/Boston's :
annual Genesis Fund benefit
on the final installment of a two-
part "ABC In Concert” (check
local listings).

Saturday, 10/31
e Hammer performs on
NBC's “'Out All Night”
(8:30pm).
* 10,000 Maniacs, “Saturday
Night Live” (NBC, 11:30pm).
Sunday, 111
e Queen Latifah, ‘“‘The

Whoopi Goldberg Show" {syn-
dicated; check local listings).

Monday, 11/2

® Travis Tritt, “Arsenio Hall.”

¢ Kenny Loggins, "The To-
night Show Starring Jay Leno”
(NBC, 11:35pm).

Tuesday, 1113
e Mark Collie, "Nashville

Now” (TNN, 9pm EST/6pm
PST).

Wednesday, 11/4

* Vanessa Williams is inter-
viewed on ABC's houriong
“Oprah: Behind The Scenes”
{10pm).

e Sade, “Arsenio Hall.”

e Don Henley, “Whoopi
Goldberg.”

* Al Jarreau, "Jay Leno.”

Thursday, 11/5

* Tom Jones serenades
Marge on Fox’s “The Simp-
sons” (8:30pm).

e 10,000 Maniacs,
Leno.”

.
#
L

“Jay

nce again, Entertainment
0 Weekly has, through mys-

terious methods known on-
ly to its editors, decided who are
the "*101 Most Influential People In
Power Today.” Without any further
ado or endorsement, we present the
music people who've moved up in
this year's rankings: Time War-
ner's Steve Ross and Gerald Levin
(ranked No. 2), Viacom/MTV's
Sumner Redstone (8), Sony’'s Mi-
chael Schulhof (9), and Madonna
{at 10, the highest-ranked enter-
tainer).

Also ascending were MTV's Tom
Freston (12), WB's Mo Ostin and
Lenny Waronker (27), Prince
(36), Garth Brooks (42), Barbra
Streisand (48), PolyGram's Alain
Levy (52), Quincy Jones (55),
MCA's Al Teller (81), and Arista’s
Clive Davis (99).

Those who slipped include War-
ner Music's Bob Morgado (15),
EMI Music’'s Jim Fifield (17),
Sony’s Tommy Mottola (29), Elek-
tra’s Bob Krasnow (69), EMIRG's
Charles Koppelman (97), and
MCAI/Nashville's Tony Brown
(100). Meanwhile, David Geffen is
"in flux.”

Madonna: ‘Regurgitate It’

Part of Madonna's face is on the
cover of Newsweek for a story en-
tited — what else? — "The Seliing
Of Sex.” She declares, "I'm always
scouting. I'm a sponge and | see
things and | reinterpret it, regurgi-
tate it.”

Briefcake, Briefcase

&4 l t's not that big a thing for me.

After all, I've pulled my pants
down in front of millions of people
millions of times” — Marky Mark
has no beef about being Calvin
Klein's newest underwear boy
{New Yorker).

Lawyer Allen Grubman rates a
full page in Business Week, thanks
to Billy Joel's lawsuit. But David
Geffen points out, “He makes you
want to be in business with him.”

A BOLD VIRGIN — Virgin founder
Richard Branson is hailed as “The
Boldest Billionaire” on the cover of
Success, wherein he shares such
“winning strategies” as his belief
that “Work is living, and it's two-
thirds of your time. You should en-
joy it.”

‘KING MAKER’ — Larry King grins
from the cover of New York maga-
zine, which looks at his history and
how he’s “emceeing the election.”
He bets he'll host all three candi-
dates the week before the vote.
Why is he so popular with bigwigs?
“Because these people trust me.
They know I'm not there to embar-
rass them.”

Hair Apparent

Michael Bolton's fan club man-
ager says the singer's fans “send
him hair products to make sure his
hair stays healthy” (People}

John Updike calls Sinead
O’Connor’s hair “screamingly,
overtly hostile” in the New Yorker.

Cuddles ‘N’ Puddles

wight Yoakam is ‘hot 'n'
heavy” with actress Joan
Severance (Globe).

Julian Lennon is "moping be-
cause it's over between him and
Brooke Shields” {Star).

LaToya Jackson is on the cover
of the National Enquirer because
her husband/manager, Jack Gor-
don, says Donald Trump is
“obsessed" with her.

Alias Costello & Jones

in the process of Interview-ing
George Jones, Elvis Costello
says, “Some [newer Country art-
ists] look like they escaped from a
soap opera.” He also urges Jones
to do an album of standards (“It's
the missing George Jones album)
and volunteers to A&R the project.
Jones agrees.

Feed Your Head

"Pregnant Paula’s Bulimia Night-
mare!” screams the Globe's head-
line on a two-pager about Paula
Abdul's eating disorder.

Valerie Bertinelli and Eddie Van
Halen dropped $700 in cash on
frozen diet dinners at the supermar-
ket (Star).

Cosmopilations

Cosmopolitan and DCC Compact
Classics have teamed to produce a
series of hit song collecticns tar-
geted at the 'zine’s 18-34 female
core. The sets, which will look like
Cosmo itself, will feature artists
from various major labels and be
distributec via CEMA.

Each week R&R sneaks a peek through the nation's consumer
magazines in search of everything from the sublime to the
ridicuious in music news. R&R has not verified any of these reports.
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Growth In Store For Private Labels

ost-conscious consumers
are turning more frequently
to grocery stores’ private
labels. Accurding to Information
Resources Inc., these lower-priced
brands now account for 18.3% of all
units sold in supermarkets and
13.8% of the total dollar volume (up

Super For Markets

Grocery stores are reaping the
benefits of the consumer trend
toward private labels. Though
these products cost shoppers less,
Shearson Lehman Bros. retail an-
alyst Edward Comeau says they
provide supermarkets with gross

(145%); Portland, ME (12.6%):
and Oklahoma City (11.2%).

Quality Rates
Consumer acceptance of these
lower-priced alternatives has
soared as manufacturers have con-
tinued to improve quality. Private-
label goods now claim 30% of sales

Resources Inc.:

Hottest House-Brand Categories

ing some name-brand items on their shopping lists with private-tabel
goods. The following products saw the largest gains in house-brand
sales from September '91 to September '92, according to Information

Faced with rising costs and shrinking budgets, Americans are replac-

{;Oﬁ igfg’ and2 T SPECHIE: ?v:nag gmthso sgfofzr?a%t’:i.ggz br_an(rilsear ly at 80 Kroger stores in the Midwest, oroduct P'_'va'&.ts.:rs' One-Year  Market
i g while house brands at Great Atlan- (in millions) Increase  Share
Industry experts say one out of  Meanwhile, store labels have (ic & pacific Tea Co. (A&P) now Cigarettas $130.4  949% 1.7%
three shoppers regularly buys shown strong growth in various  ,ecount for 22% of total sales. Frozen chicken 25 4 439 3.6
some type of private-label product. ~ U.S. markets. Among those with This increased competition has Hot cereal 101.4 295 92
Notably, the growth of house the highest private-label sales  forced namebrand manufacturers Cold/allergy remedies 72 1 285 10.4
brands was more.thar.l double that  growth from June '91-June 92 are 4 gjash their retail prices. For in- Disposable diapers 318.4 238 13.0
of national labels in this year’ssec- El Paso (31%); Kansas City  gtance, in the competitive disposa- Mouthwash 385 238 11.9
ond quarter. (16.8%); Minneapolis/St. Paul  ple diaper market (see adjacent Frozen desserts 300 22t 54
chart), Proctor & Gamble Co. has Pies & cakes 111.8 205 295
cut the cost of its Pampers and Internal analgesics  138.1 203 136
Cold cereal

Luvs brands by 7%. Meanwhile, 3335 13.3 47

212: Defined as a New Yorker, this term derives from the city's original

area code.

24/7: An adverb meaning 24 hours a day, seven days a week; i.e., all

the time.

Nine: This street slang term is an abbreviation for a nine milimeter
weapon, though it now refers to all handguns.

High-five: This expression describes the motion of slapping one’s up-

Figures Of Speech

he English language abounds with words and

phrases formed with numbers. For instance, such

expressions as “deep-six” and ‘“one-two punch”
have strayed from their intended definitions and worked
their way into our everyday vocabulary. Here's the “411"
— information, that is — on some more numerical terms:

raised hand against another’s in elation, victory, or greeting. §

Eighty-six: To refuse to serve an unwelcome customer at a bar or res-

taurant, or to eject or discard.

One-size-fits-all: Appealing to a wide range of interests or tastes, asin
a “one-size-fits-all candidate.” This term comes from the garment industry

Many of the above-mentioned words and phrases can be found in the American Heritage Dic-
tionary Of The English Language, Third Edition (Houghton Mifflin Co./$40). For more info, call

Sandy Gorofi-Mailly at (617) 725-5966.

manufacturers are adding “premi-
um”’ house brands like the “Presi-
dent’s Choice” line at Canada’s
Loblaw’s stores, further closing the
gap in perceived quality.

Céreal’s
Competitive
Crunch

eady-to-eat cereals start
R many American mornings —
they're a $6.5 billion-per-
year industry. Which companies
sell the most cereal? Now that it's
acquired Nabisco’s brands {nota-
bly, the Shredded Wheat family),
General Mills is giving longtime
leader Kellogg a run for its money.
The table below shows how the
major brands' market shares stack-
ed up in a recent Nielsen Market-
ing Research survey.

Market
Brand Share
Kellogg 36.9%
General Mills (nci. Nabiscoy 32.2
Post 11.3
Quaker Qats 7.0
Ralston 52
Private labels 4.8
Others R

Women’s Shopping Patterns Studied

onsumer behavior of “twen-

tysomething” women dif-

fers significantly from that
of their baby-boomer counterparts,
according to a recent study con-
ducted by the NYC-based Roper
Organization in conjunction with
Mademoiselle magazine.

Females 18-29 are more likely to
be shopping for themselves than
are women 30-44 (38% vs. 20%).
However, 50% of baby-boomers
shop “mostly” for others (e.g.,
family members), compared with
31% of twentysomethings. Equal
amounts of each demo (30%) say
they shop mostly for themselves
and for others.

While 51% of the younger set
shop “when there’s nothing better
to do,” only 36% of boomer women
say the same. Among twentysome-
things, 38% admit they purchase
things because they ‘‘deserve to,”
even if they “don’t really need
them,” compared to just 27% of
boomers.

Furthermore, 42% of those 18-29
often go shopping to keep up with
fashion trends, compared with just
28% of 30-44s. Twentysomethings
also are somewhat more label-con-
scious: 55% believe their preferred
brands “say a lot about” them,
while 4% of boomers make that
claim.

Radio & Retail

hen driving within 1000
yards of Hollywood, CA-
based Tower Records,

motorists can tune into BMG Dis-
tribution’s new radio station,
KTWR (92.7 FM).

Updated monthly, the station’s
programming — hosted by BMG’s
Ed Bunker — highlights the
distributor’s new releases, concert
information, and tollfree phone
numbers for ordering tour mer-
chandise.

There’s a movement beginning...

Gannett and Bonneville know about it.

You should too.

Creative ® Confidential ® Cost Effective

lv(@

For Information Call (800) TM Century
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MMR

The Changing Face
Of Radio In The '90s

The shrinking advertising dollar — the shrinking research budget

Available advertising dollars have
been a shrinking commodity in radio for
the past couple of years. And the current
economic environment suggests no
change in the forseeable future. Plain
and simple, ad dollars are harder to find.
Broadcasters must react to ensure that
they’re a ‘“‘must buy.”

A healthy 25+ pro- f§ = ¢

file is no longer a lux-
ury for radio stations.
Buyers demand it. It’s
a must. Programmers
must be more precise
than ever before in
their music selection
process. Everything
has to be right. The
best fresh, new music.
The best recurrent se-
lection. The best gold.

Until now, the pur-
suit of the perfect mu-
sic mix was a costly
proposition. And with
declining revenues, it’s

A healthy 25+
profile is no
longer a luxury
for radio
stations. Buyers
demand it.

obvious that broad-
casters must also be
budget-wise when
making spending deci-
sions.

That’s where MON-
DAY MORNING RE-

By Rich Meyer

PLAY'’s new data disk
comes in.

Monday Morning
Replay monitors hun-
dreds of leading radio
stations every week.
No one can do it like
MMR. You can ‘“‘hear”
what’s happening na-
tionwide, with com-
plete 24-hour monitors,
without traveling all
over the country and
listening for yourself!

MMR lets you max-
imize your information
while you minimize
your costs. If you em-
ploy a research com-
pany to work for you
on an exclusive project
by project basis, the
costs can mount rapid-
ly. With MMR, you
share research infor-
mation with hundreds

of users international-
ly, making it more af-
fordable for you. The
information is broken
out many different
ways, so it’s easy for
you to break out the
data applicable to your
station’s niche.

And, as radio ‘‘nar-
rowcasting’”’ becomes
more and more preva-
lent, it’s all that much
more important that
you have literally doz-
ens of charts available
for your weekly use.

In the ’90s, in-office/
at work listening (and

mv_o... o) s

«.Knowing if to
play a song is
one thing.
Knowing when to
play it is another.

the reporting of that
listening) is critical to
make your station a
winner. Monday Morn-
ing Replay breaks out
airplay information

daypart by daypart.
Because knowing if to
play a song is one
thing. Knowing when
to play it is another.

INFORMATION ...
solid, real time, affor-
dable information bas-
ed on actual monitored
airplay. It’s the key to
programming success
and radio revenues be-
Zinning now, and into
the future . . . there is
no company, Service
or product available
today that provides
that kind of informa-
tion, other than MMR.
As you develop your
‘93 budget, MMR is a
must inclusion! To
demonstrate what we
are talking about, sub-
scribe for 1993 today
(billed quarterly in ad-
vance), and receive
the balance of 1992
free!

For current MMR
users, renew for 1993,
and receive January’s
research free!

NEXT WEEK: Part

LIYES

SIGN ME UP TODAY!

[ PREMIUM SERVICE DISK $50
PER MONTH, $25 PER MONTH
FOR EACH ADDITIONAL FORMAT
[INDICATE FORMAT(S) BELOW].

NAME/TITLE:
[1BASIC SERVICE DISK $25 PER COMPANY /STATION:
MONTH, $1250 PER MONTH FOR o cc e
EACH ADDITIONAL FORMAT | '
[INDICATE FORMAT(S) BELOW]. SIS A

] HIT RADID ] A/C RADID PHONE:

(] ROCK RADIO I COUNTRY RADI0O  SIGNATURE:

[ URBAN RADIO

YOU'LL GET:

BASIC SERVICE DISK: Weekly Data Disk with Multi-Format charts, Sample Hours,
“Tuned In” feature stations, Video channel playlists and Editorial features. Defailed

Two!
>3

charts, song-by-song breakouts and label messages are provided in the format of

your choice.

PREMIUM SERVICE DISK: All the features included in the Basic service, PLUS 24 hour
music monitors on every station we track in format(s) orderec!

FAX:

SIMPLY FAX TO: 313-73.7-0166 -OR - SUBSCRIBE BY PHONE: 313-737-0027

'MEDIABASE RESEARCH CORPORATION/MONDAY MORNING REPLAY 28530 ORCHARD LAKE ROAD » FARMINGTON HILLS, Mi 48334 « PHONE: (313) 737-0027 FAX: (313) 737-0616

{Advertisement)



20 e R2R October 30,1992
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A DUET WITH JOHNNY GILL

“SLOW and SEXY”

OF DANCEHALL--

EXPLODES ONTO CHR RADIO!

WFLZ Tampa
WTIC/Hartford
KTFM/San Antonio
WCKZ /Charlotte
KJ103/Oklahoma City
WHHH /Indianapolis
WKSS Hartford
WWAHT/Columbus
KKMG/Colorado Springs
KKXX/Bakersfield
WBSS/Atlantic City
WHYT Detroit
KBXX/Houston

KQPW Fresno
KWIN/Stockton
KCAQ/Oxnard
KNOE/Monroe

KMGZ Lawton

Plus Early Believers
WPGC/Washington DC 9-5!
KMEL/San Francisco 22-19!
WI0Q/Philadeiphia #16
KSOL/San Francisco 20-17!

R&R Urban ®-® ¢ 33 Heavy, 49 Medium
+22 Conversion Factor!

Video #2 Most Requested - The Box e On BET

Sales Over 260,000 LP’s 1st 3 Weeks! e Over 1
Million Total LP's Last 12 Months

On Arsenio Hall 10/27 iepic

Minor Makes Giant Return

pdate on the Charlie Minor/Giant
situation: It looks as if Minor and Giant
topper Irving Azoff have settled their

differences, and Minor should be back in the
office by the time you read this.

} Power 99 An X-CHR? <

As predicted last week, Susquehanna
CHR Power 99/Atlanta has incorporated a
New Rock direction as 99X, with new calls
pending FCC approval. The shift, which took
place at noon Monday (10/26), was preceded
by a six-hour open forum during which PD
Rick Stacy, APD Leslie Fram, and morning
man Domino fielded live calls to explain where
the station was headed.

99X’s jockless debut was set to end
Wednesday (10/28), with the station retaining
its pre-change on-air lineup, but Stacy told ST
99X will feature “a more natural, non-hyped
delivery.”

Stacy reports initial audience reaction is
spectacular. No reaction thus far from
crosstown adult CHR Star 94, considered a
likely bet to gradually fill some of the
mainstream void.

TODDLER TOPPLES TOWER — Carly Bender,
daughter of WNDE & WFBQ/Indy OM Marty Bender,
looks mighty suspicious running away from WNDE's
recently tumbled tower. The mystery of the tower’s
fall has — officially — not yet been solved.

Coming
Jan. 15, 1993!

Joe Kelly's

Production
Tracks ™

Worth the wait!

Rumors

» Is former KHS/AL.A. PD Bill Richards already
huddiing with Pollack Media Group Chairman Joff
Pollack?

* Big D scuttlebutt leans toward Gannett flipping
NAC KOAI back to CHR . . . very soon.

* Wil the state of Florida appeal e suppression
of evidence decision in Bill Tanner's case {sea Page
1)? And will Tanner soon returmn to Power S6/Miami?
Good sources say “yes” to both ... athough
whether the state has much of a chance of getting a
new trial is viewed as doubtful.

o Will a new New Rock station be signing on
pronto in San Antonio?

Musically, 99X leans toward recurrents/
gold at present for familiarity’s sake, but Stacy
says it'll become musically aggressive in the
near future. So you can mark your scorecards,
here's how the first hour went:

Buggles/Video Killed The Radio Star

R.E.M./Its The End Of The World As We

Know It

U2/Mysterious Ways

10,000 Maniacs/These Are Days

Soup Dragons/Divine Thing

INXS/Never Tear Us Apart

Arrested Development/People Everyday

Cracker/Teen Angst

Moodswings/Spiritual High

Depeche Mode/World In My Eyes

Paul Westerberg/Dyslexic Heart

Lightning Seeds/Sense

Peter Gabriel/Shock The Monkey

} LMA St. Louis Blues {

Sixteen tons o’ speculation about the sale
and LMA of Chase Sports/CHR combo KASP
& WKBAQ/St. Louis. The sale from Chase to
Evergreen should be done by week’s end,
and the LMA to Legend Gold/CHR combo
KXOK & KHTK will soon follow.

Rumors abound of a clean sweep of
personnel set for WKBQ. That scenario would
have KHTK PD Rick Upton and his dance
CHR format displacing 'KBQ PD Mark Todd
and his staff. Another possible scenario has
Upton programming both CHRs but maintaining
their separate staffs and identities.

Todd was in the dark at presstime, but
KXOK & KHTK GM Michael Frischling

Continued on Page 23

Rock Radio Exclusively

UCT OF JKPT INC

_——-=—_— o=
414/632.-8610 * 414/632-5527 fax




“TLOVE CAN NMOVE NMOUNTAINST

I his year, Celine Dion has moved

millions ® Three consecutive Top-10
hits, “Beauty And The Beast,”

“If You Asked Me To,” and

I

“Nothing Broken But My Heart
e Television appearances on
The Tonight Show, Arsenio
Hall, Good Morning America, The
Academy Awards, and The

American Music Awards ¢ Sold-out

tour with Michael Bolton.

Now Ce=line moves you like never

before with “Love Can Move

Mountains,” the new single from her

self-titled album, fast-approaching

Platinum.

HER VOICE MOVES YOU AGAIN...

AND AGAIN.

epic
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THE VOICE OF THE GEORGIA SATELLITES

THE FIRST SINGLE FROM HIS DEF AMERICAN DEBUT:
LOVE SONGS FOR THE HEARING IMPAIRED

PRODUCED BY BRENDAN O'BRIEN

MANAGEMENT: THE MARK SPECTOR COMPANY



STREET TALK.

Continued from Page 20

acknowledged to ST that he's heard all the
rumors, commenting, “The only thing I'm sure
of is that WKBQ will remain a mainstream
CHR. It would be silly of us to blow it up.”

} Who'’s Got The Grease? 4

Last week's announcement about the deal
between BC101/DC morning man Doug
‘*Greaseman’’ Tracht and Infinity has more
than a few folks wonderin' just exactly which
L.A. station will carry the Greasemeister. The
most frequently mentioned possibilities are
Greater Media Classic Rock KLSX and
Westwood One ACR Pirate Radio.

“Greaseman is among the most talented
performers in the country, and any radio
station would be lucky to have him,” KLSX PD
Andy Bloom told ST. “But at this point | don't
know where he’s going.”

WWI Exec. VP/Stations Group Bob Moore
confirmed that Pirate Radio was interested in
Tracht’s services at one time, but no longer.
“Doug's a friend of mine and we had several
conversations about having him come out
here. But in the end, we decided to go with
the Rude Boys, and we're going to stay with
them.” Moore added, without elaboration, that
he wouldn't be surprised if Tracht ended up
doing afternoons on another station in town.

Rumbles

¢ Cox Country/AC combo WSUN & WWRM/
Tampa GM Bob Huntley exits.

*» WRZX/indy APD/MD/middayer Heide Hess
shifts to the 8pm-tam gig at WLUP-FM/Chicago. Al-
so at the Loop: WilL/Kenosha, W! afternoon driver
Jonathan Cook joins for parttime airwork.

¢ 290/San Diego morning man Joe Nasty exits.
Afternooner Billy *‘El Gato’’ Burke and Production
Dir. Christy Knight team for wakeups. 290 VP/Prog,
Rick Thomas takes on aftemoons.

¢ In the wake of KBOY/Medford, OR GM/Station
Mgr./PD/morning man Tom Carnes's exit, the station
names former KPLZ/Seattle overnighter Bill Meyer
PD/moming man and ups morning co-host Mike
Clark to OM. Owner Bob Esty assumes GM duties.

¢ New mainstream AOR KKMR/Reno hits the air
under PD Dave Barnett and MD Skip Herman.

* Former Z102/Savannah PD Ralph Wimmer
becomes PD at CHR WZBQ/Tuscaloosa, AL, which
is being consuited by Jan Jeffries.

e Consultant Pete Salant inks WHOT/Youngs-
town, shifting it from Rock CHR to mainstream CHR.

¢ Veteran Q102/Cincy midday personality Cathy
Cruise and 10-year night rocker Steve ‘‘The Hawk-
man’’ Hawkins exit.

* WZFX/Fayettevilie, NC PD/afternoon driver
Frank Dawkins segues to mornings, while MD/night
stalker Bobby Jay shifts to afternoons. Ray Thomas
exits.

¢ Jay Dubard becomes OM at UC WFXCiRa-
leigh. He most recently served as PD at WKXl/Jack-
son, MS.

» Former KRTHIL.A morning man Steve Morris
snags wakeups at Gold KQQL/Minneapolis.

® Former WPLJINY APD-Dir./Creative Services
M.J. Kelli signs on for APD/moring duties at Star
95.5/West Palm Beach.

¢ WFLA/Tampa evening tatker Jay Marvin exits
for an undisclosed new gig.

* Former WPFM/Panama City MD/night slam-
mer Randy Rhodes joins WOKI/Knoxville for mid-
days. He replaces Major Logan, who crosses the
street to- WIVK.

* 92Q/Baltimore MD/afternooner Randy Ross
exits for life in the tips at Network 40. Meanwhile,
former 92Q late-nighter Danny Ocean rejoins for
weekends.

WEDDING BELLE BLUES — Once again pulling off
radio’s favorite victimization of a competing mediurn,
KRXX (93X)/Minneapolis morning duo the O'Brothers
sent two Twin Cities newspapers a phony wedding
announcement posing as the blissful couple their-
ownbeautifulselves. When the victims fell for the gag,
the Brothers asked listeners to find them in the pa-
pers, with the winner picking up $93 and a weekend
in a local hotel.

Might that “other station” be KLOS? “No,
I'm not talking to him,” KLOS PD Carey
Curelop told R&R, adding, I know as much
about it as you do, which apparently is
nothing!”’

Well, what we do know is that the deal —
which goes into effect when Tracht's DC101
contract expires January 31 — will eventually
result in the Greaseman being simulcast in DC,
Philly, and NY. WJFK/DC will use Greaseman
in evenings following Don & Mike. His shifts in
the other markets are still undetermined.

Update on the KLOS/KLSX “Five O'Clock
Funnies* dispute we told you about last week:
KLSX has changed the name of its feature to
the “Five O’Clock Classic Comedy Corner.”
KLOS, in turn, has ceased legal action against
its rival

Switch Hitter ‘
} Nailed At Home

CHR KZMG/Boise recently capitalized on
its media campaign positioner “Everybody’s
Making The Switch To Magic 93.1" when
crosstown CHR KF95 night rocker Evan The
Hitman resigned on the air, walked out of the
station, called Magic 93.1 from his cellular
phone, drove to Magic, and resumed his
show.

Needless to say, KF95 GM David
Obenauf was less than thrilled with the
resignation, claiming that his station went dark
for a few minutes after Evan’s last record ran
out. Noticing that a few things were apparently
missing around the station, Obenauf called the
cops, who then searched Evan’s house and
arrested him for felony grand theft.

Evan is out on his own recognizance, back
on the air at Magic 93.1, and awaiting a
pretrial hearing set for November 20.

In the wake of Apogee’s takeover of
Ackerley Sports/AOR combo KFXX & KGON/
Portland, Apogee Prez Jim Johnson has
assumed GM duties. He replaces Steve
Feder, who exits after 16 months. In addition,
KFXX PD Mike Turner segues to News Dir;
Johnson will hire a new PD for the AM.

Continued on Page 24
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“Drive”
The Premiere Single From
Automatic For The People

CHR Chart
Debut @

2100 add 29
WZ0U add
WEGX add 31
KEGL 16-12
Q105 deb 24
WENZ 12-7
KXXR 29-23
KDWB add
KKRZ deb 29
KWOD 21-8
Q99.5 add
KPLZ deb 26

Track: @
Album: @

© 1992 Warner Bros. Records
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FIRST WEEK CHR ACTION

#4 Most Added 49/48!
I Add 10 AcTIvE ROTATION!

WNVZ 28

WENZ add 38

WWKX add
KXXR add

HOT102 add

KHTK add
WKBQ add
KWOD add
PWR92 add
WOQGN add
999KHI add
WPST add
WRCK add
WBBQ add
KHFI add
K106 add
WMMZ add

WZYP add KISR add
KJ103 add KZIl add
KKHT add KCHX add
K107 add KNOE add
WIFC add WFHT add
KF95 add KNIN add
KZMG add KYYY add
KYRK add WBNQ add
FM104 add KMGZ add
KZZU add KPAT add 28
WZYQ add WDBR add
WOMP add KOKZ add
WHT0 add KFBQ add
WCGQ add  KQIX add
KMCK add  KTMT add
WJIMX add  KFFM add

&

P L
1992 London Reconds

STREET TALK-

Continued from Page 23

} Welcome To The Gay '90s ‘

After a warning from DC Mayor Sharon
Pratt Kelly’s office, WMZQ/DC ran gay rights
spots last week that it had previously rejected
under a general policy of not airing “moral
issue advertising.” Mayoral aide Ernie Evans
backed the Gay and Lesbian Activists
Alliance in its claim that the station policy
violated the city’'s Human Rights Act.

GM Charlie Ochs told ST Evans
“guaranteed me that | would lose in their
hearing and would have to take it to court.”
Ochs said the station’s lawyer assured him
'MZQ would eventually win at the U.S.
Supreme Court, “‘but in the meantime | would
spend several hundred thousand dollars in
legal fees.”

'MZQ isn't changing its advertising policy
because of the flap, but it accepted spots
from the Family Research Council this week
responding to the gay rights group. The FRC
spots claimed that “sexual radicals backed by
City Hall want to force their values on
everyone else.”

Despite last week's denials that it was
about to switch format, Adams New Rocker
WLAV-FM did just that this week. After two
days of thunder sound effects, the station
reverted to AOR as “97 Rock” on Wednesday
(10/28). Interim PD Mark Steven told ST that
the station will be more current-intensive than

Rumbles, Pt. 1

» KMOD/Tuisa MD Paul Welch exits.
* Hot 97.7iSan Jose weekender Rich Amool
moves to overnights under the nom de aire Joe Blow.
= KFAV (V100¥Warrenton-St. Louis moming
man Joe Blaney exits. He's replaced by PD Sheila
Sands and morning producer Keith Johnson, who
call themselves the “Westplex Morning Brew.” Also,
Katy ““The Van Lady” Kruz shifts to middays.

¢ KCHX/Midland-Odessa overnighter J.
Stevens adds MD duties.

*» WHOB/Manchester, NH has hired Nick Car-
pinelli for wakeup service from afternoons at
WNHQ/Peterboro, NH. He replaces Dave Anthony.

* WIZF/Cincy moming man Eric St. James ex-
its.

* Johnny Rozz (aka John Rozzi) becomes night
rocker at AOR WSHE/Miami, coming from past shifts
at WDVE/Pittsburgh and WDiZ/Orlando. Glen Rich-
ards segues to 'SHE overnights.

s Five-year WJRZ/Monmouth-Ocean, NJ morn-
ing vet Pete Jarrett exits.

* KSON/San Diego afternconer Mike Novak
shifts to mornings. The station’s looking for a new af-
ternoon driver.

o KKXL/Grand Forks MD/night jammer Greg
Fite vaults to middays while weekender Mike Danger
grooves into nights.

* KHEY (AM)E! Paso’s recent move to 24-hour
SMN Real Country caused 23-year moming vet
Charlie Russell's exit, but he surfaces quickly as
morning co-host at crosstown KSET.

* WKKV/Milwaukee midday talent Greg Rangel
resigns.

¢ Tara Powers segues from middays at WVGO/
Richmond to the same shift at crosstown WRXL,
replacing Dick Hungate.

» WQOK/Raleigh welcomes Jerry Jamm for
middays from the same shift at WIKS/New Bern, NC.

s Fritz Moser replaces Jett St. John as PD at
KZLSBillings, MT.

« WHKS/Macon, GA personality Shotgun Kelly
rises to APD.

» Sneed & Schuster no longer consults WRRK/
Phtsburgh.

4
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Things That Go Boo
In The Night

utting up the good fright, the skeleton staff at Sire/
Reprise stood more than a ghost of a chance of rack-

ing up a spirited victory in this week's Promo of the
Week battle. From their Burbank haunts, the poltergeists
‘" ghouls loaded up black patent-leather knapsacks and hip
packs — inscribed with Betty Boo's seasvnally appropriate
last name — with a cornucopia of candy, confetti, a dwarf
pumpkin, and wax lips. Also included in the Halloween pack
is a mini-hio card and a CD of **Thing Goin’ On,”’ the first
single from the forthcoming **Grre! 1t's Betty Boo™" LP.

| Pretty scary, kids.

most AORs, but will not be a “Blaze™ or
“Blitz"-type hard rocker.

The station plans to remain jockless for
the foreseeable future.

Morton Downey Jr.'s syndicated mid-
morning show debuted Monday (10/26) with
seven affiliates, including WTAR/Norfolk.
Radio America, Downey’s DC-based
syndicator, says some 80 stations have
requested affiliation agreements. The Downey
show originates from WWRC/DC.

WPLJ Going Gold . . . {
Or Platinum?

A CD featuring WPLJ/INY morning dudes
PD Scott Shannon & Todd Pettengill has
quickly become one of the Big Apple’s biggest
sellers. According to the station, “The
Shannon In The Morning-Scamboy Comedy
Album" sold out its initial shipment of 11,000
in about two weeks, propelling the collection
o' bits to No. 12 on the local SoundScan
sales survey. Another 12,000 copies of the
EMI-distributed charity album — benefiting the
TJ Martell Foundation and Lifebeat — hit the
shelves Monday (10/26). Shannon says
response has been overwhelming, noting, “I
don't remember any of the Z100 albums taking
off as quickly as this one!”

Ch-ch-changes at CHR WKQB/Jackson,
MS, as new GM Kirk Sherwood moves the
station toward the mainstream. Morning man
Greg Geary is replaced by Mike Bridges from
crosstown Z106, while 'KQB’s new

Continued on Page 26



With a Top 5 Pop single, Hit after hit at Urban Radio,

And a debut album fast closing in on Platinum, He's just getting to where he wants to be:

“Alone W]th thenewsinglefrom

Tevin Campbell %

Produced by Al B. Sure! and Kyle West from the album T.E.Y.I.N. Campbhell Management: Rhonda Byrd

EARLY BELIEVERS!
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ESTLESY HEART

“WHEN
SHE
CRIES”

{0706366049)

THE MOST

#1 ...Added Record at
CHR Radio This Week

...Added at AC Radio
Three Weeks in a Row

THE HIGHEST

...Breaker on the

AC Chart @-@®

...Radio Stations in America
Are Adding This Record Now!

Over 105 CHRs Qut of the
Box This Week!

THANK YOU RADIO!

Produced by Josh Leo and Resiless Heart
N __.. Management: The Fitzgerald Hartley Co.
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Continued from Page 24

afternooner, Michael Keeting, comes in from
WQID/Biloxi. APD Dru Laborde remains on
board, but the hunt is on to fill the vacant PD
chair. Is former PD/morning man Jerry
Lousteau a contender?

} Sunny Days ... & Nites ‘

The staff for KSNN (Sunny 95)/Dallas has
been set: In mornings, ex-KEGL/Dallas
Production Dir. Jay Walker teams with
Deborah Weeks, late of SMN and the USA
News Network. Middays go to John McCarty,
from KRSR/Dallas. Bill Jackson, a parttimer at
sister KYNG, takes afternoons, while another
KYNG parttimer, Maggie Blue, handles
evenings. Overnights fall to Brian Driver,
coming from Metro Traffic/Dallas.

Daily Variety reports that PolyGram
Distribution Group will lay off some 25
employees, thanks to the economy. But
PolyGram Label Group VP/Communications
Dennis Fine angrily denies a Weekly Variety
story that 100 staffers were furloughed,
including some working for the label. Fine
confirms cutbacks on the distribution side but
said there are no layoffs planned at the record
labels.

Early candidates in the KRNQ/Des Moines
PD race include former WZOK/Rockford PD
Sean Phillips, KTXY/Columbia, MO PD
Michael Steele, and WZPL/Indy MD Garett
Michaels. Saga Exec. VP/Group PD Steve
Goldstein is in the middle of this one along
with KRNQ GM Phil Hoover.

Former 11-year WTIC-FM/Hartford
morning host Gary Craig — who exited in
August — is sitting out a one-year non-
compete, but that didn’t stop him from promoting
his ninth annual Christmas Day party for
abused, handicapped, and homeless kids on
crosstown CHR WKSS.

Craig — who can't violate the contract, but
has filed a lawsuit challenging its legality —
had his wife, Diana, announce the party on
the Kiss 95.7 morning Nut Hut show with Ed
Kelly & Jeremey Savage — and she disclosed
that 'KSS is co-sponsoring the event.

With 103 CHR adds on Restless Heart's
“When She Cries,” RCA becomes only the
second label in R&R history to score more
than a hundred adds in a debut week with a

Records

* Former MCA Nat'l promo honcho Pat Martine
joins Imago as Natl Promo Dir. Former Elektra Chi-
cago rep Amy Kaplan joins imago as Midwest re-
gional promo rep.

* Formar WZOU/Boston APD Jerry McKenna
joins Columbla to handle national crossover promo
duties. He replaces Johnny Coppolla, now with sis-
ter label Chaos. Columbia aiso grabs ERG's SF pro-
mo rég Kevin Knee for the same territory. ERG Natl
Dir./Crossover Rob Stona shifts to SF, adding Knee's
former local promo duties.

* ERG hwes PLG NY promo rep Peggy Miles,
who moves to Atlanta.

» Gelen Southwest Regional promo rep JeH
Hackett segues to the same post st Mercury/Nash-
ville.

+ Former Y100/Miami PD Frank Amadeo joins
Emilio Estefan Enterprises in a marketing capacity.

* Warner-Reprise/Nashyville promotes Gussie
Thomason to Mat'l Promo Ass't. irom a data process-
ing post.

Tim Line!

Five years ago this week
Tim Murphy left KMJ &
KNAX Fresno 1o program
KMPS-AM & FM/Sealtle.
One year ago today, parent
company EZ Communica-
tions boosted him to VP/Pro-

gramming by

eVal Azzoli rises to Sr. VP/GM of Atlantic Records.
o John Mainelli returns to WABC/New York PD gig.

v

oBrad Hunt elevated to Elektra/Asylum Sr. VP/Promo.
eDave Van Dyke wins WODS/Boston PD gig.

v

oCarl Brazell named President of Metromedia Radio.
(He'd joined the company 13 years earlier as a newsman
al KLACAL.A.)

oRick Bisceglia tapped as Arista Dir/AC Promo

eJohn DeBeita hired for wakeups at WMMR Philadelphia.

h'“4

o Jeft Pollack joins Drake-Chenautt as Dir./fProgram Services.
eDon Geronimo becomes APD at WGBF Evansville.

Country-to-CHR crossover. The previous
record-holder was the old Liberty with two
Kenny Rogers records, “Lady” in 1980 and
“I Don't Need You” the following year.

ACs Forced Into ‘
Sierra Club?

To promote a song from its new “King'’s
Quest VI"” “interactive movie” /computer game,
software publisher Sierra On-Line has taken
the unusual step of including the calls and
phone numbers of AC stations across the
country in the game packaging. A snippet of
the song is heard at various points in the
game, whereupon players are urged to call
their local AC and request the full tune.

Copies of the single (“Girl In The Tower”)
were sent to the stations in question, as were
letters pitching the song — billed as “the first
song ever written and composed exclusively
for a computer game” — and promising to
“deliver new listeners to your station” and to
support the track with multimedia and station
promotions.

When asked if the stations were notified in
advance of their call letters’ inclusion, a Sierra
exec told ST, “No, but they're really excited
about it.” However, at least one major market
AC is considerably less than excited, faxing
ST a copy of Sierra’s cover letter and
communicating a few choice comments. Is this
an innovative promotion idea or an example of
involuntary promotion participation by radio
stations?
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not legally required) letter of in-
quiry, which allows a licensee to
respond to charges before a fine is
imposed. In another unusual move,
the fine notice was issued by the
Commission itself, instead of the
Mass Media Bureau, thus elimin-
ating one level of appeal at the
agency.

No Comment

A spokesman for Chairman Al
Sikes declined to comment on the
fine, as did Commissioner Ervin
Duggan. Said Duggan: “We need
to let these things speak for
themselves.”

The other three commissioners
could not be reached for comment.

The fine is based on a detailed
complaint filed earlier this year by
Al Westcott, a former Los Angeles
area musician who now lives in Las
Vegas. The filings included tapes
and transcripts of 47 snippets of the
Stern show from 12 days in late
1991 (see box, this page).

Westcott, who says he’s concern-
ed about children being exposed to
Stern’s show, told R&R he doesn’t
believe the FCC went far enough in
its action against KL.SX.

“I think a million would have
been enough,” he said. “That
would have caught the broad-
casters’ attention. You have to hit
them in the pocketbook.”

—Randall Bloomquist

R e R e

Radio Revenues
Continued from Page 1
Big Gains

Local billings were up in every
region of the country during Sep-
tember. The Southeast led with an
18% gain, followed by the South-
west (12%), Midwest (10%), West
(9%), and East (6%).

The Southwest, which posted a
10% decline, was the only dark spot
in the September report on national
spot sales. The Southeast and Mid-
west were each up 4%, the West
gained 3%, and the East rose 1%.

Through the first nine months of
1992, total radio numbers were up
1%. Local sales climbed 4%, while
national business was off 8%. Al-
though not included in RAB’s tally
of total revenues, radio network
revenues were off 4% in Septem-
ber. Network sales declined 12%
for the first nine months of the
year.

RAB'’s calculations were based
on data from Miller, Kaplan, Arase
& Co. and Hungerford, Aldrin,
Nichols & Carter. Network rev-
enues were compiled by Ernst &
Young for the Radio Network Asso-
ciation. All figures were adjusted
for a four-week broadcast billing
calendar for September 1992, com-

pared to five weeks for September
1991.
Antelo

Continued from Page 12

“At The

created television’s
Movies” with Siskel & Ebert.

Caballero Spanish Media is the
operating partner of Caballero/MG
Spanish Media, a joint venture with
Interep.

right on her kerchief.”

of Fame} .
star "

Harlam Culy Soout.”

seals whers guys drop thelr losd

pose &3 bed boyve:

R Somebody stop him.
HS: Hey FCC, penis .

. "Ihiheﬁ_lm'!’mhmiﬂa'}a'wmn goes, My 6ss is bleeding,
.mmm.lwmmmamm.lmmimm. I wes with & bunch
of guys, and | wake up and my 235 18 Meeding. 'm really upset ., '

. mcwlmmmmmmém“wmnm-t
masturbated to a phciure of Aunt Jemima.: Dnapm:akabnm
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and Brian. | want my two bitches laying there in the cold, naked . . .|
want them bleeding from the buttocks,” :
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e mfnuavermuhmamdmmkamnmw
» "Touch me where there s circumcized juice ™
* On: being Michelle Pleitfers lover: "That girl couldn't walk,
she'd be &0 sore. Boy, wwmﬂbemmmmma

“# In a “Honaymooners™ parody, Ralph masturbates into a Tupper-
wemwmammarnmmwm bt later accidentaby
eats the seman, thinking it & custard.

* On Pae-Wee Harman's santence for mashurhaiing in public: “if
they are going to make him do public sendcs, the sendce should be he
should g0 o every movie theater in Sarasota and scrub the theater
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Rohbin Quivers: You better be a-good boy,

Stern; No, | can't be good because it's the weekend,
R You're going to fosa ol of us our jobs.

HE: t don't care what the FOC says. Whara |5ﬂ1aFGG?

.1 don't cara, it's the weekend . .
draw the line at vagina. Whoa, whoa, | can't balieve | just sald that word:

Cldid it

kna.gjnal'mtﬁnnmﬂﬂﬂ'ﬂater.

I do

agam i3]

Wyatt told R&R, “I guess the re-
ports of me never programming
again were greatly exaggerated —
by me. But after taking a look at
the plan that Gannett has for KIIS-
FM, the resources they’re ready to
commit, and after talking to Marc
Kaye, I'm extremely excited to be
in this chair, and I feel that Top 40
will be alive and well in Los
Angeles.”

Wyatt joined KIIS last year as af-
ternoon personality after spending
six years programming crosstown
KPWR (Power 106).

e e

Scott

Contihued from Page 12
that effort and his leadership
skills.”

Motown Sr. VP/R&B Promotion
Paris Eley remarked, ‘“Tony
shows the temperament and mana-
gerial knowledge to plan and lead a
campaign on any given artist. He
will surely rise to a higher level of
leadership.”

Goldstein spent six years as
VP/GM of WCCO/Minneapolis.
Before that he was with Car-
michael/Lynch, a Minneapolis ad
agency that handled WCCO’s ac-
count.

For The Record

The $6000 in FCC indecency
fines levied against three Infinity
Broadcasting stations for 1988
segments of the Howard Stern
Show were upheld by the agency’s
Mass Media Bureau — not the full

Commission, as reported last
week.
Also, last week's obituary of

WMAL/Washington moring co-
host Jackson Weaver misstated
the Harden and Weaver Show's
12+ performance in the Summer
'92 Arbitron. The duo finished sec-
ond.

FOUNDER & PUBLISHER: Bob Wilson
VP/GENERAL MANAGER: Dick Krizman
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Tanner
Continued from Page 1

tor’s office has until November 9 to
appeal the decision and request a
new trial.

The veteran programmer was
first arrested last November 19
(R&R 11/29) when police raided his
home and reportedly found a supp-
ly of LSD, cocaine residue, and
marijuana. He was charged with
felony and misdemeanor drug
counts, and resigned from WPOW
the following week. He was ar-
rested again in February (R&R
2/14) on child pornography charges
after another police raid on his
home.

‘Deliberate Falsehoods’

Tanner’s attorney, Robert Hertz-
berg, didn't know if authorities
would seek to retry his client, say-
ing it was a “‘wait-and-see matter.”
However, he continued, ‘“We’re ex-
tremely happy with the judge’s rul-
ing. We filed this motion two weeks
ago contending that the police ob-
tained the warrants by omitting
material facts, misstating some
facts, and slanting other facts.
These amounted to deliberate
falsehoods which were in reckless
disregard of the truth.”

Judge Schapiro apparently
agreed. He said the Plantation, FL
detective who sought the warrants
did not disclose the fact that a wit-
ness thought Tanner lived in Pem-
broke Pines, not Plantation, and
said it was another former WPOW
personality who gave the witness
LSD. The judge also said the detec-
tive should have disclosed that the
witness gave his statements while
at a psychiatric ward, where he
was taken after threatening to kill
himself.
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“It is now obvious that illicit and
unlawful things were done to gain
entry into Tanner’s house on both
occasions,” Hertzberg said. “The
police must follow the law like any-
one else.”

Tanner was not available for
comment, but Hertzberg said his
client was “‘glad that this yearlong
ordeal was over.”

In recent weeks Tanner has been
consulting crosstown WHYI
(Y100). Station President/GM
David Ross told R&R,“I'm reliev-
ed for Bill. I'm not sure about his
plans, but we’d welcome him to
stay on to consult us and work at
Power 96, as we're not direct com-
petitors.”

WPOW VP/GM Greg Reed re-
marked, “I'm very happy for Bill. I
believe a person is innocent until
proven guilty. It’s premature to
say whether Bill can return to work
here, but it’s something we’re ex-
ploring. He did a great job for us
for many years, and we’re going to
talk with our attorneys about
where things stand.”

S B R e

Eick
Continued from Page 12

Marino moves from afternoons to
the newly created 1pm-3pm slot.
No one exits the station as a result
of the changes.

KRTY VP/GM Greg Herpin
commented to R&R, “Joe has a
‘long history of success in South
Bay broadcasting. He’s a longtime
air personality and familiar name.

Prior to SPE, Eick was part-
owner of KIIK/Reno and KIOO/
Fresno. His radio background also
includes stops at Bay Area stations
KEZR, KSFX, and KYA.
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Clever enough to play it :
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JOHN PARIKHAL

Recommended Reading

Seven books to help explain our times — and ourselves

The right book can change your life. Every one of us
has experienced reading a book — fiction or non-fiction —
and suddenly seeing the world in a different light. We gain
a clearer understanding of ourselves and/or of the world

at large.

Every few weeks, I get a phone
call from someone asking me to
recommend ‘“good” books. Hun-
dreds of such requests have come
in since I started writing this col-
umn. So, in no particular order,
here are a few personal favorites
— books I consider important.

‘Power Shift’
By Alvin Toffler

In his most important book, Tof-
fler — the man who predicted *“fu-
ture shock™ in the late '60s and the
rise of the “electronic cottage” in
the late '70s — identifies where
power will lie in the next 50-100
years.

Simply put, Toffler suggests that
through history there have been
three levels of power: violence,
money, and information/knowl-
edge.

Violence is the first and oldest
level of power. It is crude, but it
can be effective. The problem is
that it's not “‘discriminate.” If you
use too much violence, you kill. For
much of mankind’s history, vio-
lence was power.

Money is the second level of pow-
er. It is more discriminate. By in-
creasing or decreasing the amount
of money, you can get graduated
levels of power. Money became in-
creasingly important beginning in
the Renaissance.

66

The ability to
manage information
is the new power
base. Power is
shifting to those
who can
manipulate,
interpret, and apply
information.

99

Toffler says we have entered the
third level of power — knowledge
or information. The ability to man-
age information, which has been
universalized by the personal com-
puter, is the new power base. Mar-
ket research, polling, and other
systems of information feedback
are increasingly important. Power
is shifting to those who can manip-
ulate, interpret, and apply infor-
mation. Those who cannot will lose
power.

Key
Concepts

©® Information =
Power

© Breaking
paradigms

® Receptionists

® Paintul choices

One of Toffler’s most important
insights is that the ‘‘middle man-
ager” originally gained power by
controlling the flow of information
from the bottom to the top. Person-
al computers allow senior man-
agers to bypass these gatekeepers
and go directly to the information
themselves. As a result, many mid-
dle management jobs have disap-
peared, never to return.

‘The Structure Of
Scientific Revelutions’
By Thomas Kuhn

If you’'ve been buzzing about the
word “paradigm” lately, it was
lifted from Kuhn’s important book
on scientific discovery. In it, Kuhn
says most major scientific discov-
eries come from outside the scien-
tific establishment, because most
scientists (being products of the ex-
isting scientific culture) tend to ap-
proach problems the same way.
Their thinking is governed by “par-
adigms” or similar ways of ap-
proaching a problem.

True breakthroughs usually
come from people who aren’t using
the same paradigms. For example,
a radio person broke television’s
“block programming” paradigm
to create MTV.

‘Understanding Media’
By Marshall McLuhan

Not many people read McLuhan
anymore, even though he coined
such phrases as ‘“The medium is
the message” and *‘the global vill-
age.” A brilliant observer of tech-
nology and culture, his writing is

nonetheless a bit elliptical, occa-
sionally wandering from a logical
train of thought.

His observations about radio as a
*‘hot” medium and television as a
“cool” medium are still valid to-
day. Radio is hot because it in-
volves the listener who has to use
imagination to fill in the pictures.
Television is cool because it keeps
viewers at a distance, shutting
down the imagination as the pic-
tures do all the work. These are im-
portant considerations in program-
ming and marketing.

‘The Road Less Travelled’
By Scott Peck

Life is a series of painful choices.
That’s one of the core messages
from Peck’s book. His other mess-
age is that personal growth is often
subtly connected with spiritual
growth.

This well-written, insightful book
is mandatory reading for anyone
seeking a roadmap through many
of the difficult choices life throws
at us. It is full of compassion, wis-
dom, and practical advice.

66/

A simple idea like
‘take a millionaire
to lunch’ is easy to
laugh at. It’s also
easy to do. You’d bhe
amazed at what
happens when you
take a millionaire to
lunch.

99,

In the entertainment business,
we seem to come by more than our
fair share of abrupt changes, sud-
den successes, and inexplicable
failures. We often wonder how to
learn to handle things better. This
book helps.

‘Swim With The Sharks
Without Being Eaten Alive’
By Harvey MacKay

This book, full of great ideas,
practical insights, and a mischiev-
ous sense of humor, is well worth
the time it takes to read.

A simple idea like *“‘take a mil-
lionaire to lunch” is easy to laugh
at. It's also easy to do. You'd be
amazed at what happens when you
take a millionaire to lunch.

On the practical side, MacKay
stresses the importance of the re-

We all go ape for great books.

ceptionist in his business, detailing
the elaborate process by which
these gatekeepers are selected,
trained, and monitored. In the ra-
dio and record industries, the re-
ceptionist is the front line for most
of our customers. Yet the position
is all too often treated as an after-
thought.

‘On Advertising’
By David Ogilvy

This book is a classic in its field
— well-written, full of insight, and
still relevant today. Although
Ogilvy is best-known as a copy-
writer and print advertiser, his in-
sights are timely.

He believes everybody should
have some retail experience —
whether in a store or selling door-
to-door — before they try advertis-
ing. Retail teaches you how to get
close to the customer. How many
marketing or promotion directors
have spent a week trying to sell
suits, stoves, or life insurance?

‘The Baby Boom: Making Sense
0f Our Generation At 40’
By John Parikhal

I can’t help it. I have to include
my book, which is coming out this
week. The book is billed as “an in-
sider’s guide to the hopes, wants,
needs, and secret fears of the most
important generation in history.”
Based on the largest research
study ever of Baby Boomers turn-
ing 40, it helps make sense of the
behavior, motives, and expecta-
tions of the Boomers’ generation.

It explains why the Boomers are
“selfish” — not because they're
morally bad, but because self-un-
derstanding is an essential survival
skill in a world of constant change.
It explains how changing expecta-
tions are moving that generation
from a strictly materialistic out-
look to a spiritual and ecological
world view. It also takes a light-

66/

Retail teaches you
how to get close to
the customer. How
many marketing or
promotion directors
have spent a week
trying to sell suits,
stoves, or life
insurance?

99

hearted look at Boomers’ sex lives
and entertainment.

As the Baby Boom takes over
most of the key jobs in industry and
government, its influence will grow
more important than ever. Under-
standing the group will give you an
information advantage (one of the
Tofflerian power-shifts).

Enjoy the reading. I'd appreci-
ate any feedback on this group of
books.

No. 40 in a series

John Parikhal is CEO of
Joint Communications, a
research and consulting firm
which specializes in custom

research, marketing, and
program consulting. He can
be reached at (416) 272-
1136.
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Urban Jams In Summer Book

AC plummets; Country reaches new high

rban Contemporary scored the biggest book-to-
book increase in the Summer ’92 Arbitron ratings,
measured in the Top 30 markets via R&R’s exclu-
sive Format Performance Review. Meanwhile, Country
reached the 300-total-share plateau, while AOR and Big

Band gained as well.

The story was not as positive for
AC and CHR. AC plummeted more
than 37 shares, while CHR lost
seven shares — a less than promis-
ing indicator for a format that usu-
ally excels during the summer.

The pattern emerging over the
last two years for CHR and AC isn’t
exactly cheery, either. On the other
hand, New Rock, Country, and
News/Talk have much to cele-
brate. Here are the formats dis-
playing the greatest degree of
change in the last two years:

Format Share Change Pct. Change

NR +185 +74.3%
Ctry +62.4 +26.4%
NIT +581 +18.1%
BIEZ —54.1 —64.8%
CHR -106.8 —30.3%
AC -57.8 —10.8%

Format-By-Format
Analysis
» AC: Usually suffers during the
hot summer months. It was down

nearly 20 shares compared to a
year ago in addition to its severe
book-to-book skid.

¢ AOR: A six-share bulge this
book but still down 24 shares from
a year ago.

e B/EZ: Actually up a share
from spring — the first gain in re-
cent memory. Still, it's just over 29
total shares.

¢ Big Band: A fiveshare im-
provement this book returned it to
Summer '91 levels.

e CHR: Ordinarily, a 3% drop
would not be alarming — but CHRs
traditionally perform well during
the summer. Add to that a 15%
dropoff from a year ago ... the
slide continues.

e Classical: A pretty consistent
performer, hovering around 50
total shares.

¢ Classic Rock: Six shares ahead
of its Spring '92 performance —
thanks in part to a spike from How-

Key Format Trends

1-271
5004-mm} P C]SUmMmer'92 ... ;
) ! Il Spring '92

+1.3 .

A A A A
AC AOR CHR CR CTRY GOLD N/T UC

A A A A

A A A A
AC AOR CHR CR CTRY GOLD N/T UC

A A A A

Ranking
The Formats

C remained the top format,
Abut — perhaps significantly

— fell below the 20% mark.
Country solidified its third-place
ranking, while AOR began tc pull
away from the sagging CHI3 —
which dropped below 10% far the
first time. Urban opened up a re-
spectable margin over Gold in a
race that had been close for th2 last
year.

Format Fa'91 wi ‘92
AC 20.6% 19.3%
News/Talk 151% 15.3%
Country 11.7% 12.1%
AOR 10.2% 10.5%
CHR 10.1%  9.9%
Urban 71% 7.5%
Goid 6.8% 6.6%
Classic Rock 4.3% 4.5%
Big Band 3.4% 3.7%
Spanish 27% 2.7%
NAC/Jazz 21% 2.2%
Classical 20% 2.0%
New Rock 1.8% 1.7%:
BIEZ 1.1% 1.2%
ReliCC 0.9% O0.8%

ard Stern affiliates. Flat compared
to Summer 90 levels.

* Country: Still booming, with a
seven-share increase this book and
almost 40 shares from last year.

¢ Gold: After a startlingly suc-
cessful spring, Gold slipped six
shares, but it’s still 10 shares ahead
of its Summer '3 performance.

¢« NAC: Up three shares from
spring, but a little bit off from last
year at this time. It is up nearly
five shares from two years ago,
and has 55 total shares.

* New Rock: After performing
extremely well for the last two
years, New Rock slipped a bit this
book — although it's stil 41%
ahead of last year and 74% from
two years ago. When gauging the
significance of New Rock’s ups and
downs, remember that the sample
hasn’t been stable, as stations drop
out and (mostly) in. Now at 43 total
shares.

* News/Talk: Following the Gulf
War, many expected the format to
fall back to pre-war levels. It never
happened. News/Talk continues to
perform consistently and could
reach new highs as the election
draws near. Up 26 shares from a
year ago. though just slightly up
this book.

¢ Religious: After a strong show-
ing this spring, Religious clipped
23% this book and is now just over
19 total shares.

e Spanish: Flat this book, but up
30% from a year ago. Still more
than 67 total shares.

* Urban: With some major mar-
ket CHRs backing down a bit on
borrowing UC’s music, the format
is recovering well: An 11-share in-
crease from book to book and vear
to year.

KXXR add
KISN add 23
WAEB add 25
WGTZ add
CK105 add
WOMP add
WHTO add
KOKZ add
KTRS add
KTMT add
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Nirvana Air Rare Wares 0On ‘Incesticide’

irvana will follow up their DGC debut (‘Never-
mind”) with a 15-track collection of indie-release
rarities and previously unreleased material. For-
merly titled “Cash Cow” and, later, “Throwaways,” the
Sub Pop/DGC disc is now named ““Incesticide” and due in

stores December 22.

Six cuts are from BBC sessions
the band did in 1990 and '91, in-
cluding “(New Wave) Polly” (a
different version of the ‘‘Never-
mind” track) and covers of Devo’s
“Turnaround” and the Vaselines’
“Molly’s Lips” and “Son Of A
Gun.” Two cuts (“Aero Zeppelin™
and ‘‘Hairspray Queen”) are
never-before-released demos.

U2 Set Interactive CD

U2 are working on an interactive
CD to document and recreate their
“Zoo TV” tour. Their label, Is-
land/PLG, is a cousin to CD-I man-
ufacturer Philips Interactive Me-
dia Of America, which helped the
band create the show’s customiza-
ble video walls. The consumer re-
lease, which will be playable on
PIMA CD-I machines, will offer
performance footage, a band inter-
view, animation, and more for
around $25-$40 when it arrives next
fall.

Genesis: Two Sides Live

Genesis are about to issue two
live albums recorded during their
1992 tour. Nick Davis, Robert
Colby, and the band produced
“Genesis Live — The Way We
Walk Volume One: The Shorts,” a
recent hits collection that’s due in
stores November 17. The similarly
titled ““Volume Two: The Longs”
(due in January) will focus on the

band’s more exploratory side, in-
cluding cuts like “Homer By The
Sea’” and ‘“Domino” and a mediey
of their '70s songs.

Atlantic will introduce the new
material to radio next week via
B-sides (live versions of ‘“Tonight
Tonight Tonight” and “Invisible
Touch”) on a new single of “Never
A Time,” the current track from
the “We Can’t Dance” LP.

Connick’s Deuce Coup

Harry Connick Jr. will release
two Columbia albums on Novem-
ber 24. “Twenty-Five” is a follow-
up to his “Twenty”’ LP of five years
ago. Guests on the disc — said tobe
a ‘“‘celebration of American song”
and a departure from his big band
sound — include singer Johnny
Adams, pianist Ellis Marsalis
(Connick’s teacher), and bassist
Ray Brown. Tracy Freeman pro-

duced the set, which offers stand-
ards like ‘‘Stardust,” ‘‘Lazy
Bones,” and *‘Caravan.”

Connick recorded “Eleven’ 14
years ago for a local label run by
his parents. On the recently remas-
tered set, he sings on just one tune
— “Dr. Jazz.” Other cuts include
“Sweet Georgia Brown,” “Mus-
krat Ramble,” and ‘“‘Wolverine
Blues.”

TV Future Features
MCA act Bobby Brown, Epic’s
Gloria Estefan, and Curb/MCA’s
Wynonna will host the 20th Ameri-
can Music Awards on January 25
on ABC-TV.

ABC has signed Mercury artist
Billy Ray Cyrus to do a TV movie
and two concert specials, both of
which are slated to air later this
year.

In a 90-minute pay-per-view spe-
cial entitled ‘“‘Diana Ress Live . . .
The Lady Sings,” the Motown art-
ist will perform jazz and blues in a
NYC club setting. The show will be
carried December 4 by Viewer’s
Choice, Graff Pay-Per-View, and
Request TV. No radio syndication
is planned.

This Vote’s For You

Agentz Uv Chanj, an ad hoc non-
partisan group of L.A. musicians,
has recorded “Take This Country
Back,” a song meant to encourage
voting. The Agentz include Jeff
“Skunk” Baxter, Jack Tempchin,
and Denny Siewell. L.A.-based
Politically Correct Records has
serviced the track to radio only;
for a copy, call (213) 969-1178.

SCREEN SCENE

one Loc, Big Daddy Kane,
Tand Isaac Hayes have all
scored supporting roles in
“Posse,” a western set in the
1890s during the Spanish-Ameri-
can War. As he did in “New Jack
City,” Mario Van Peebles directs
and stars in this tale of a group of
black soldiers who become outlaws
after fleeing a suicidal combat mis-
sion. The film also stars Stephen
Baldwin, Blair Underwood, and
Billy Zane.
Loc plays a soldier, Kane essays
a silver-tongued gambler, and
Hayes is cast as a friendly towns-
person in Freemanville, the utopian
all-black town where the posse
hides out. The Working Title film
began production in Arizona this
month, and Gramercy Pictures
plans to release it next May.

‘Fathers And Sons’ LP

variety of artists comprise the Cha-
os/Columbia soundtrack of
“Fathers And Sons,” a coming-of-
age drama written and directed by
Paul Mones. Jeff Goldblum stars
as a newly widowed father who

New and licensed tunes from a -

Tone Loc, Kane, Hayes Set For ‘Posse’

Tone Loc, Isaac Hayes, and Big Daddy Kane — a proper ‘Posse.’

moves to a new town with his teen
son (Rory Cochrane). Rosanna Ar-
quette also stars in the Pacific Pic-
tures film, which opens November
6. The LP's due in stores Novem-
ber 17.

The new cuts are by Chris Whit-
ley (“Blue Sky Blues”), Susanna
Hoffs (a remake of We Five's '60s
hit “You Were On My Mind"), Juli-
ana Hatfield (a version of Georgie
Fame's '60s charter “Yeh Yeh"),
Gumbali (“Chew The Chew"). and
newcomer Nancie De Ross ('l
Don't Know Why").

Other acts heard on the LP are
Manic Street Preachers, Thelon-

ious Monster, James McMurtry,
Ned’s Atomic Dustbin, Collision,
and John Gorka. No cuts are tar-
geted for radio play at present.

Too Short A ‘Menace’

Too Short, Pooh Man, and
Compton’s Most Wanted member
MC-Eiht have joined the cast of
Menace il Society. Identical twins
Allen and Albert Hughes, known
for their music video work, are di-
recting the New Line Cinema pro-
ject, which has just entered pro-
duction. Rapper Tupac Shakur
{R&R 8/7) has pulled out of the pro-
ject.

COLLECTORS’ CORNER

areer highlights, 10 previ-
C ously unreleased cuts, and

a handfui of rarities await
the Journey fan on “Time?" the
band'’s long-awaited Columbia box
set. The three-CD, 55-track coliec-
tion comes in a 6x12-inch box
adorned with artwork by Stanley
Mouse and Alton Kelley, who did
many of the band’s original album
covers. All band members contrib-
uted to the 64-page booklet.

“Lights," a track dating from
1977, goes to CHR December 7,
but AOR will receive a 10-song
sampler featuring three previously
unreleased songs on November
30,

The heretofore-urissued tunes
come from all stages of the band's
career, beginning with “For You,”
which features pre-Steve Perry vo-
caiist Robert Fleischman. Among

. 1961/Brian Epstein sees the Beaties

'{, pertorm for the first time at a Cavern
Club noon concert

1967/Rolling Stone publishes its first
issue, including a roach clip with

every copy.
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Born: the fate Tom Fogerty (Creedence
Clearwater Revival) 1941

-: TUESDAY, NOVEMBER 10

1989/ Bruce Springsteen tells the E
Street Band members that he won't
be using them on his next atbum.
Also ... Pebbles and husband-
producer L.A. Reid have a son,
Aaron.

Born: Greg Lake (ELP) 1948, Chris
Joyce (Simply Red) 1957, Khiry
Abdul-Samad (Boys) 1973

==
b

WEDNESDAY, NOVEMBER 11

. 1958/Hank Ballard records the original

version of “The Twist."

% 1972/Allman Brothers Band bassist
Berry Oakley dies in a motorcycle
accident that occurs three blocks
from the site of quitarist Duane All-
man's fatal bike crash.

1989/Joe Cocker and Melissa
Etheridge give free acoustic shows
for newly liberated East Germans at
the just-toppled Berlin Wall.

Born; Mose Allison 1927, Andy Par-
tridge (XTC) 1953

THURSDAY, NOVEMBER 12

1970/ The Doors make their last concert
appearance as a quartet in New
Orleans.

1990/ Willie Nelson watches the IRS
seize his holdings in Six States — in-
cluding a ranch, goif course, and
recording studio — to satisty a $6.5
million debt.

Born: Booker T. Jones 1944, Neil
Young 1945, Tevin Campbell
1976
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(@ MONDAY, NOVEMBER 9

Journey Back One More ‘Time¥

the others are “Cookie Duster” (a
song about a moustache), “Velvet
Curtain” (which segues into “Feel-
ing That Way,” the tune it evolved
into}, “Natural Thing,"” “Liberty,”
and “All That Really Matters” (fea-
turing keyboardist Jonathan Cain
on lead vocals).

Also ook for a cover of Sam
Cooke’s “Good Times" {featuring
the Tower Of Power Horns and
two female backing singers) and
two instrumentals cut during the
“Raised On Radio” sessions: “With
A Tear” and “Into Your Arms."

Rarities include a B-side entitted
“La Raza Del Sol” and three songs
previously issued only on sound-
tracks: “Only Solutions™ {from
“Tron™), “Ask The Lonely” {"Two
Of AKind"}, and “Only The Young”
{a hit from “Vision Quest”}. The box
hits the streets December 8.
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EMBER 13 [

1968/The Beatles’ "Yellow Submarine”
movie debuts

1990/ Palm Springs, CA Mayor Senmy '
Bono says he'll investigate running
for Senalor. Ten months fater, he of- .
ficially declares his candidacy. ;
Born: Aldo Nova 1956

SATURDAY, NOVEMEER 14 [

1987/ David Letterman cajoles Sonny &
Cher into singing "1 Got You Babe”
on his TV show. It's the first time &
they've performed the tune in more
than 10 years.

1990/ The Who's Pete Townshend con-
fesses his bisexuality: *1 know how it
feels 10 be a woman because | am a
woman. And | won't be classified as
just @ man.”

1997/ Michael Jackson's “Black Or :
White” video premieres, and its vio- :
lent content spawns nationwide com-
plainls.

Born: Stephen Bishop 1951, Alec John
Such (Bon Jovi) 1952
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SUNDAY, NOVEMBER 15

1956/ Etvis Presley makes his film debut
with the premiere of “Lave Me
Tender." ;

71990/ Milli  Vanilli producer Frank :
Farian publicly admits that Rob
Pilatus and Fabrice Morvan never
sang a note on MV's debut hit. The
duo eventually return their Best New
Artist Grammy.

Born: Alexander 0°Neai 1953

—Paul Colbert ¢
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Willie Nelson — laxed and spent
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NATIONAL
RADIO

ALTERNATIVE PROGRAMMING
Mickey Briggs » (800) 231-2818
Super AC/AOR

DEF LEPPARD £kcted

EXPOSEA Wish The Phone Would Ring

GENESIS Never A Time

GD WEST Faithtul

KEITH RICHARDS Wicked As It Seems

Country Alternative

CHRIS LeDDUX /Cadillac Ranch

MATTHEWS, WRIGHT & XING/House Huntin'
TIM MENSY That's Good

MICHELLE WRIGHT He Would Be Sixteen

BONNEVILLE

Ford Colley » (800) 631-1600
AC Mix

RICHARD MARX Chains Around My Heart
i S

BROADCAST PROGRAMMING
Ron Harris o (800) 426-9082
Super Country

CHRIS LEDOUX/Cadillac Ranch

PAUL OVERSTREET/Stll Out There Swinging
MICHELLE WRIGHT He Would Be Swieen

Hot Z Format
BON JOVIXKeep The Faith
KEITH RICHARDS Wicked As Il Seems

Hot AC/Original ACAtimate AC/The AC
GENESIS Never A Time

GO WEST Failhiul

10,000 MANIACS These Are Days

TOAD THE WET SPROCKET Walk On The Ocean

CONCEPT PRODUCTIONS
Dick Wagner o (800) 783-3454
Concept 1 AC

GLORIA ESTEFAN Atways Tomosiow
GENESISNever A Time

JAMES INGRAM/Ore More Time

10,000 MANIACS These Are Days

Concept 4 Country

DIAMOND RO An A Week Ot Two

GIBSON MILLER BAND Big Hear!

CHRIS LeDOUX Cadillac Ranch

PAUL OVERSTREET/Still Oul There Swinging
DOUG STONE Too Busy Bewng tn Lave
MICHELLE WRIGHT He Would Be Sixteen
TRISHA YEARWODO/Walkaway Joe

fis

JONES SATELLITE AUDIO
Phil Barry o (800) 766-3251
AC

TREY LORENZ /Someone To Hoid

Country

LIONEL CARTWRIGHT /Slanding On The Promises
DOUG STONE Tco Busy Being In Love

TRISHA YEARWOOD Walkaway Joe

S e R s

SATELLITE MUSIC NETWORK
Robert Hall o (Blll() 527-4892
Country Coast-To-Coast

DOUG STDNE Too Busy Being in Love

MICHELLE WRIGHT He Would Be Sixteen

TRISHA YEARWOOD Walkaway Joe

Classic Rock
GENESIS Never A Time

Real Country

LIONEL CARTWRIGHT Standing On The Promises
LISA STEWART/Somebody’s In Love

DOUG STONE/Too Busy Being In Love

R A N e

SUPERADIO

Rich O'Brien o (508) 480-9000
CITY-FM

60 WEST Faitnful

e o o R e b

UNISTAR

Chris Kampmeier o (805) 294-3000
Hot Country

GARTH BROOXS/Somewhere Other Than The Night
CONFEDERATE RAILROAD /Queen Of Memphis
ROBERT ELLIS ORRAL/Boom! It Was Over

RICKY VAN SHELTON Wild Man

DOUG STDNE Too Busy Being In Love

Unistar Country
LITTLE TEXAS/What Were You Thinkin’
JOHN MICHAEL MONTGOMERY Life’s A Dance

55.9 million households
Patti Galluzzi
Director/Music Programming

Weeks On

| ADDS |

SHAKESPEAR'S SISTER/ Don't Care (London/PLG)
SOUP DRAGONS Pleasure (Big LiteMercury)

ME PH) MEBiack Sunshine (RCA)

SKID ROW Little Wing (Atlantic/AG)

STONE TEMPLE PILOTS Sex Type Thing (Allantic/AG)

[EXCLUSIVES |

BDN JOVI/Keep The Faith (Mercury)

BDBBY BROWN/Good Enough (MCA)

GUNS N’ ROSES Yesterdays (Geften)

SHAI 1 Ever Fall In Love (Gasofine Alley/MCA)

W A N A

| HEAVY ’ |

BOYZ # MEN/nd 0! The Road (Molown) 71
ERIC CLAPTON ALayia (Reprise) 12
HEIGHTS How Do You Talk To An Angei (Capitol) . .2
RED HOT CHILI PEPPERS Breaking The Girl (WB) . 9
R.EM. Drive(WB) = . 7
SAIGON KICK/Love Is On. . {Third Store/Att. Grp.) . 77
SPIN 00CTORS Little Miss Can't Be Wrong {Epic) 74
U2MWho's Gonna Ride Your Wild  (Islard/PLG) 2

| BUZZ BIN |

ALICE IN CHAINS /Them Bones {Columbia)
SOUL ASYLUM Somebody To Shove (Columbia)
10,000 MANIACS These Are Oays (Eletra)
UTAH SAINTS Something Good (London/PLG)

h W W

| STRESS

ACDCHighway To Hell (Atco/Allantic Group) 5
ARRESTEO DEVELOP. People.. (Chrysalis/ERG) = 72
DAMN YANKEES Where You Goin' Now (WB) 6

PETER GABRIEL/Digging In The Dirt (Gefien) .10
MEGADETH Foreciosure Ot A Dream (Capitol} . . 5
METALLICA/Sad But True {Elektra) . . .5
DZ2Y DSBOURNE Time After Time (Epic Associated) 4
PM DAWN/'d Die... {Gee StreetLaFace Arisla). .. 7
TLCWhat About Your Friends (LaFace/Arista) .6

TOAD THE WET SPROCKET Walk On... (Columbia) . 5

lacve |

MARY J. BUGEReal Love (UptownMCA) ... ... .. 6
NENEH CHERRY Money Love (Virgin) . . . . .3
HELMETAUnsung {Interscope/Atlantic Group) . . 12
ELTON JOHN/The Last Song (MCA) . . . . . . 3
ANNIE LENNOX Walking On Broken Glass (Arista) . 70
ME PHI MEBlack Sunshine (RCA). . ... ... ADD
N2DEEP Back To The Hotel (Profile) .. . .. 2
SHAKESPEAR'S SISTER/ Don't... (London/PLG) ADD
SNAP Rhythm s A Dancer (Ansta) . . e 2
SOUP DRAGONS Pleasure (Big LifeMercury) . .. ADD
1ZZY STRADLIN &.../Shuffle It AHl (Gefen) 3

| ON

BLIND MELON Tones Of Home ({Capitol! .3
EXTREME Rest In Peace (A&M) .10
MOTHER LOVE BDNE/Stardog Champion (Mercury) 7
REMBRANDTS /Johinnty, Have... (Alco/Atantic Group) . 3
SCREAMING TREES Nearly Lost You {Epic) ... .. 2
SKID ROW/Little Wing (Atlantic/AG) ... ... ADD
STONE TEMPLE PILOTS /Sex... (Atlantic/AG) .~ ADD
SUICIDAL TENDENCIES Nobody Hears (Epic) .. .2

VHi

V0K WS O
46.7 million households
Sal LoCurto, VP/Progremming & Scheduling
Norman Schoenfeid. VF/Program
& Artist Development

| FIVE STAR

SADE No Ordinary Love (Epic) .. .. .. 3

GREATESTHITS _

CHARLES & EDDIE Would t Lie To You (Capitoly . 72

Weeks On

ERIC CLAPTONA ayla (Uinplugged) (Reprise) 12
PETER GABRIEL Digging In The Dirt (Geffen) . . 5
JACKSON 5Who's Lovin’ You (Motown) .3
ELTDN JDHNThe Last Song (MCA) . 3

ANNIE LENNOXWalking On Broken Glass (Ansta) . . 9
P. SMYTH w/D. HENLEY Sometimes Love... (MCA) 13

| HEAVY

EN VOGUE Free Your Mind (EastWestAtLGmp.) . H
GLDRIA ESTEFAN/Atways Tomarrow (Epic) 1
HEIGHTS How 00 You Taik To An Angel (Capitol} 1
K.D. LANG Mind Of Love (SreWB) . . ADD

RICHARD MARX/Chains Around My Heart (Capilol) . 2
FREDOIE MERCURY The Greal. {Hollywood) . . ADD
JON SECADA /Do You Believe In Us? (SBK/ERG) 6
MICHAEL W. SMITH/ will Be.. (Reunion/Geften} . 2
CURTIS STIGERS Never Saw A Miracle (Arista) .. 2

WHAT'S NEW

CAGES Hometown (Capitol) .
CELINE DION/Love Car: Move Mountains (Epic) ADD
NONA GAYE'm Overjoyed (Third Stone/Atl. Grp.}
VINGE GILLA Still Believe In You (MCA)

CAROLE XINGNow And Forever (Columbia)

LOS LDBDS Xiko & The Lavender Moon (WB)
REMBRANOTS :Johnny. Have You.. {Atco/Atl.Grp.)
ROXETTEHow Do You Do! (EMIZRG)

SPIN DOCTORSLiftie Miss Can Be.. (Epic)
10,000 MANIACS These Are Oays (Elektra)
VANESSA WILLIAMS Work . (Ver. Il) (WingMercury) 5

[ ARTIST OF THE MONTH |

NEIL YOUNG Harvest Moon (Reprise) ADD

N~ WA

Information current as of Oclober 27

T H E

13 million househoids

Les Garland,
VP/Programming
John Robson, Director/
"'gﬂcggav,'i'g't Music Programming
Lw Tw

11 MADONNAZotca (SireWB)

2 WRECKX-N-EFFECTRump Shaker (MCA)

3 BOYZ W MEN/End Ol The Road (Motown)

— 4 C. DEMUS & PLIERS Murder.. (Mangosiand)
5 TONI BRAXTON/Love Shoulda... (LaFacesAnsta)

6 6 TLCMWhal About Your Friends (LaFace/Arista)

— 7 HOUSE DF PAIN/Shamrocks &.. (Tommy Bay)

8 MARY J. BLIGEReal Love (Uptown/MCA)

— 9 R.KELLY & P.A./Siow Oance (Hey Mr. D) (Jive)
10 LENCH MOB/Guerillas.. (EastWest/Ati Grr:)

oW

~

Mos! requested for the week ending October 23,

L]
CONCERT PULSE
Pos. Artist "z;m
102 $2137.7
2 GUNS N’ ROSES/
METALLICA $1287.4
3 NEIL DIAMOND $1164.€
4ELTON JOHN $1102.4
5 “LOLLAPALOOZA 92" $672.9
6 JIMMY BUFFETT $467.9
7 MICHAEL BOLTON $273.2
8 GARTH BROOKS $260.9
9 JAMES TAYLOR $254.9
10 0ZZY OSBOURNE $242.1
11 HAMMER $233.8
12 REBA McENTIRE $189.6
13 STEVE MILLER BAND $177.6
14 ALABAMA $166.1
15 BEACHBOYS $163.8
New Tours

Among this week’'s new tours

JIMMY CLIFF LIFE, SEX & DEATH

P J HARVEY MARIA MULDAUR
PETER HIMMELMAN  DAVID SANBORN
SHONA LAING SCREAMING TREES

The CONCERT PULSE is a weekly compu-
terized report ranking each artist by their
average box office gross reported per
venue. Courtesy of Polister, a publcation
of Promoters’ On-Line Listings, (800) 344
7383, or in Califomia (209) 224-2631

JTNN

THE NASHVILLE NETWORK ¢
53.9 miilion households
Lyndon LaFevers,

Video Program Administrator

| HEAVY

ALABAMA/'m In A Hurty (And Don'l know..) (RCA) . &
JDHN ANDERSON/Seminole Wind (BN Entertainment) 1.3
SUZY BOGGUSS ALetting Go (Libery) ... 18
BRODXS & DUNN/Lost And Founc (Arista} [
MARK COLLIE £ven The Man In The Boon  {MCA) 74
BILLY RAY CYRUS Wher'm | Gonna L ive (Mercury) .4
BILLY DEAN;!f There Hadn'i Been You (SBKAiberty) .. .9
RADNEY FOSTER:Jus! Call Me Lcnesome (Atista) 15
VINCE GILL/Don't Let Qur Love Start Siippin”.. (MCA) 3
ALAN JACKSON/She's Got The Rhythme. (Arisia) . . . . . 4
HAL KETCHUM Sure Love {Curb) 6
KATHY MATTEALonesome Standurd Time (Mercury) 2
MCcBRIOE & THE RIDEGoing Out Ot My. . (MCA) . 18
LORRIE MORGAN Watch Me (BNA Extertairment) . @
RESTLESS HEART When She Cries (ECA) . . .7
SAWYER BRDWN /Cale On The Curner (Curb) 14
SHENANODAH Hey Mister (1 Need Thes Job) (RCA) 14

GEDRGE STRAITA Cross My Hear (MCA) 5
MARTY STUARTNow That's Country IMCA} g
PAM TILLIS /Shake The Sugar Tree (Arsla) 13
RANDY TRAVIS /! [ Owdn't Have Yeu (NB) 12

TRAVIS TRITT/Lord Have Mercy On Tie (WB) . &
TANYA TUCKER/Two Sparrows In A Furrane (Libery) . . .6
STEVE WARINER Crash Course In The Blues (Anista) 6
WYNONNA No One Else On Earth (CunMCA) .9
TRISHA YEARWDOD W rong Side Of. (MCA: 13

|[ADDS ]

JEFF CHANCE/A Heartache On Her hands (Mercury)
GUY CLARK/Baton Rouge (ElektraNonesuch)

R. COOLIDGE & L GREENWOODHeurt Don't.. (Calibark
SAWYER BROWN;Ail These Years (Curb)

RICKY VAN SHELTONWild Man (Columbia)

TRISHA YEARWDOD/Wakaway Joe IMCA)

Information curren! as of Jctmber 26

CM 1

COUNTRY mUsiIc recevasion
16.2 million househalds
Tracy Storey, Programming Manager
Bob Baker, Directot/Operations

LW Tw
2 1 TRAVIS TRITTAord Have Mercy On.. (WB)
4 2 SUZY BOGGUSSAeting Go (Liberty)
5 3 PAM TILLIS/Shake The Sugar lree (Arista)
6 4 LORRIE MDRGAN/Walch Me :BNA Enter)
7 5 BILLY DEANAf There Hadn't.. (5BK/Liberty)
1 6 JOHN ANDERSON Seminoke Wind (BNA Enter )
9 7 RADNEY FOSTER/Just Call M:... (Arisa)
10 8 MARK COLLIEEven The Man m The., (MCA)
— 9 ALABAMA/A'm In A Hurry (And..} (RCA)
— 10 WYNONNANo One Else Or Earth (CubMCA)

Weeks On

| HEAVY

BRDOXS & DUNNALost And Found sArista) . .. ... . 7
HAL KETCHUM/Sure Love (Curb) . . .. 6
KATHY MATTEA/Lonesome Standard Tme (Mercury) 9
RESTLESS HEART When Sne Cries (RCGA) ... ... .. 8
GEORGE STRAIT/Cross My Heart (MCR) . .. .. ... 5

MARTY STUARTNow That's Courtry (MCA) ... 77
TANYA TUCKER Two Sparrows in A Hurricane (Liberty) . 8
DWIGHT YOAKAM Suspicious... (Epic Saundtrax) . ADD

DEBORAH ALLENRock Me (Giant/Nastwille)
BILLY RAY CYRUSWhe'm | Gonnz Live (Mercury) .
VINCE GILLDon't Let Our Love Start Siippin’.. (MCA) . .
ALAN JACKSON/She's Goi The Rhythm.. {Arista)
ROBERT ELLIS ORRALL Boom! It Was Over (RCA) .
SAWYER BROWN/AIl These Years (Curd)

RICKY VAN SHELTONWild Man (Columbia) .
RANDY TRAVIS Look Heart. No Harrls (WB) .. AD:
MICHELLE WRIGHT He Wouid Be Sixteen (Arista) . 4
TRISHA YEARWOOD Walkaway Jor: (NCA) 2

| ADDS ]

CONFEOERATE RAILROAD Queen Of. {All Nash./AG)
CORBINMANNERA Wil Stand By You (MercLry)
TISH HINOJOSA/In The Real West (Rounder)
MCBRIDE & THE RIOE/Just One Might (MCA)
RANDY TRAVIS/Look Heart. No Hands (WB)
DWIGHT YDAKAM/S Minds Epic )

Heavy rofation songs receive five plays per day Hot Shots
receive four plays per day Breakou! Vdeos and Picks
(PiCk Hits of the Week) recsive an extra play above heavy
rolation per day. Al Top 10 videos aiso receive heavy
rotation

S VRTI  NETNY

Information current as of Oclover 28.

BRITAIN

lw Tw

2 1 BOYZ Il MEN/ENd Of
The Road

12 TASMIN ARCHER/Skeping
Satelite

4 3 MADONNAErotica
3 4 BIZARRE INC. f/A. BROWN/
I'm Gonna Get You
5 5 BON JOVIKeep The Faith
10 6 ARRESTED DEVELOPMENT/
People Everyday
9 7 TAKE THAT/A Million
Love Songs
6 8 DOCTOR SPIN/Tetris
— 9 ERMA FRANKLIN/(Take A
Little) Piece Of My Heart
— 10 RAGE/Aun To You

Moving Up

FELIXAt Will Make Me Crazy

GO WEST faithiul

AMBASSADORS OF FUNK w/M.C.MARIO/
Supermarioland

ZUCCHERO & PAVAROTTIMiserer2
JOHN LEE HOOKER/Boom Boom
FARM/Don't You Want Me

VANESSA PARADIS Be My Baby
MICHAEL BOLTON/To Love Somebady
GLORIA ESTEFAN/Always Tomorrow

SMITHSThere Is A Light
That Never Goes Out

Courtesy Chart Information Network

AUSTRALIA

W Tw
1 1 WENDY MATTHEWS/

The Day You Went Away

6 2 ROCKMELONS/t's Not Over

2 3 JOHN PAUL YOUNGAove is In
The Air

3 4 MARGARET URLICHBoy In
The Moon

4 5 EUPHORIA/Do For You

9 6 HUNTERS & COLLECTORS/
We The People

5 7 COMPANY OF STRANGERS/
Motor City (I Get Lost)

7 8 KYLIE MINOGUE/What Kind
Of Fool

— 9 TEEN QUEENS/ Love How

You Love Me

8 10 DIESEL/One More Time

Most Added

INXS/Taste it
RATCAT Holiday
SHARP Talking Sly

Top 10 Australian records from playlists of 3
Triple M-FM/Melb , FOX-F i ,
96 FM/Perth, SA-FM/Adelaide, 2-DAY/Syd-
ney, 2 Triple M-FM/Sydney, MMM-FM/Bris-
bene, B105/Brisbane, FM-104.7/Canberrs,
and 2 KiX 106/Canberrs

CANADA

w W

11 ALANNAH MYLES/Song
instead Of A Kiss
TOM COCHRANE Washed Away
BARENAKED LADIES /Enid
ALANIS/An Emotion Away
BARENAKED LADIES/Grace
Nine
2 6 BRYAN ADAMS/Do | Have To
Say The Words?
7 7 MITSOU/Deep Kiss
— 8 LISA LOUGHEED/ove YoL
By Heart
— 9 TRAGICALLY HIP/Locked In
The Trunk Of A Car
0 PAUL JANZWind Me Up

Most Added

JEFF HEALEY BAND/Cruel Little Number
SASS JORDAN/Goin' Back Again
NORTHERN PIKES Twister

Top 10 Ci CHR hits
The Record (416) 533-9417.
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CHR

AccuRatings: Challenging
Arbitron And The AQH

The summer Arbitron books are out — and so are the
first numbers from Strategic Research’s AccuRatings.
What are AccuRatings? How do they differ from Arbi-
tron? And what will their inception mean for CHR?

No. 2 By Default

Strategic Research President
Kurt Hanson says AccuRatings
was built on providing what Arbi-
tron hasn’t offered its customers.
“For almost a decade, we’ve been
doing music and perceptual re-
search on an ongoing basis with
our STAR [Strategic and Tactical
Audience Research]| service. As
part of that program, we make
thousands of calls looking for re-
spondents, and we've been tabbing
those quarterly into what we refer
to as PTS (Performance Tracking
Studies) for clients. The PTS re-
ports use a bigger sample size than
Arbitron, are delivered quicker
than Arbitron, and are easy to
read, with interesting analyses like
gains in listeners, where they came
from, and who you're losing
listeners to in your market.

m

AccuRatings’s
sample size will be
at least double
Arbitron’s in-tab for
any market. The
eventual goal is to
quadruple Arbitron’s
in-tab.

99

“When Birch folded last Decem-
ber, we became — by default — the
No. 2 ratings service. With our
track record in almost 50 markets
and nationally for MTV, we knew
we had a great programming re-
search tool and ratings service
combined. We’ve spent the last few
months redesigning it to make it
valuable for sales as well, and
we've created a superior service
for both sides.”

Hanson believes AccuRatings in-
formation is more relevant for to-
day’s marketplace, while one of
Arbitron’s biggest criticisms of Ac-
cuRatings is the lack of TSL infor-
mation. Hanson defends his meth-
odology, stating, ‘“Both Arbitron
and Birch have been computing av-
erage quarter-hour listening esti-
mates. We believe that’s outdated
and not a good way to sell radio in
the '90s. The concept of AQH dates
back to the days when radio was
primarily three networks pro-
gramming shows that were 15 min-
utes long. While Arbitron has been
around since the '60s, they copied

S Y

Kurt Hanson

the ways of expressing audience
from other services like [long-
defunct ratings services| Hooper
or Pulse.”

AQH No Longer Valid

“The idea of AQH made sense in
an era where listeners didn’t have
favorite stations, they had favorite
programs,” Hanson continues. ‘‘In
the '90s, there are 50 stations or
more in many markets with tastes

and programming for everyone.
People now have favorite stations.
We know from Arbitron’s finger-
print reports that a person’s favor-
ite station gets 75%-80% of their lis-
tening — those are your station’s
partisans. If an advertiser buys 24
spots on your station, only your
partisans are going to hear the spot
enough — a minimum of three
times — to make an impression. In
the '90s, we don’'t need to know
minute-by-minute what station
people are listening to, but we need
to learn everyone’s favorite sta-
tion. The way to do it is with a hu-
mongous sample size.”

Arbitron has long acknowledged
that sample size — next to the di-
ary itself — is its major radio client
complaint. Hanson says, ‘‘Accu-
Ratings’ sample size will be at
least double Arbitron’s in-tab for
any market. And because we only
conduct one interview per house-
hold, that's four times as many
households surveyed than Arbitron
for each quaterly report. As we add
more subscribers, we’ll keep in-
creasing sample sizes. The eventu-
al goal is to quadruple Arbitron’s
in-tab.

“With those interviews, we pro-
duce a comprehensive 200-page

Arbitron & AccuRatings
Side-By-Side Comparisons

hile AccuBRatings is not yet a nationwide service, that's Kurt
Hanson's eventual goal. “We've done a summer book in three
markets, San Diego, Chicago, and South Bend, IN, and will be in

more markets soon.” Here's how the Chicago and San Diego markets’ Top
5 stations compared in AccuRatings and Arbitron reports:

Arbitron 12 +
In-tab sample: 3639

Chicago

AccuRatings 12-64
In-tab sample: 7507 .
ug-

Arbitron 12+
In-tab sample: 2142

Sp'92  Su'92
KSON-AfF (Ctry) 7.6 8.7
KGB (CR) 4.5 5.8
XTRAFM (NR) 5.7 5.7
KFMB-FM (AC) 5.7 5.4
KSDO {N/T) 5.4 5.3

Sp '92 Su ‘92 RFS* Sept'92

WGCI (UC) 7.3 7.2  WBBM-FM 10.9 9.6

WGN (Misc) 76 6.8 WGCI 9.3 9.0

WBBM-FM (CHR) 5.7 56 WUSN 58 5.9

WUSN (Ctry) 55 4.3 WWBZ (AOR) 52 58

WVAZ (UC) 4.4 4.2  WXRT (NR) 5.4 5.2
San Diego

AccuRatings 12-64
In-tab sample: 5018

Aug-

RFS* Sept 92

KSON-AIF 8.7 8.7
XHTZ (CHR) 6.8 8.2
XTRAFM 7.6 7.9
KKLQ-A/F (CHR) 8.7 6.0
KGB 6.5 5.8

survey ran August 17-September 27.

*RFS (Recalled former share): AccuRatings totals respondents’ favorite stations roughly six months
ago It should be noted that Arbitron's survey ran June 25-September 16, while AccuRatings'

CONTEMPORARY HIT RADIO

66]

In the ’'90s, we don’t
need to know
minute-by-minute
what station people
are listening to, but
we need to learn
everyone’s favorite
station. The way to
do it is with a
humongous sample
size.

99

book showing audience informa-
tion that’s important to program-
mers and advertisers. We include
cume persons, cume ratings, cume
conversion rates (loyalty score),
number of partisans, share of par-
tisanship, recall of partisanship,
number of partisans for mornings,
share of preference for mornings
and other dayparts, and a rank-or-
der position of 12+ share prefer-
ence analogous to Arbitron’s 12+
score. In this first book, we called it
12-64, but we're changing it to 12+
for future books.”

Smaller Error Margin,
No Bias

Another of Hanson’s criticisms
of Arbitron is its margin of error.
“AccuRatings’ margin of error
depends on market sample size. In
Chicago, we have an 8000-person
in-tab sample over 10 weeks vs. Ar-
bitron’s 12-week books. A station
with a five share should have a
margin of error limited to plus or
minus a couple tenths. Arbitron’s
margin of error is tough to state
precisely. It’s based on a 15 or
20-year-old study I don’t under-
stand — and I know no one who's
read it does either.

“I've witnessed big swings in Ar-
bitron that are really random fluc-
tuations because there are so many
rules applied to their sample. If
you look at first page of any Arbi-
tron book, there’s a preface that
addresses Arbitron’s error mar-
gin.” Specifically, Hanson refers to
the sentence in the preface
reading: ‘““The reliability of au-
dience estimates cannot be deter-
mined to any precise mathematic-
al value or definition.”

AccuRatings On The Line

hat's a survey cali from AccuRatings like? Kurt
Hanson says the six-minute script covers all the
bases. Among the things the survey asks are:

® All stations listened to in the last 24 hours
® All stations listened to in the last week

® Most-listened-to station currently

® Overall favorite station in past six months

In addition, participants are probed about listening habits during five
key dayparts, along with qualitative questions customized each quarter
— and voted upon by local AccuRatings subscribers — to determine con-
sumer behavior, personal characteristics, and supplementary demo-
graphic and geographic data.

Hanson feels Arbitron has a bias
toward some formats, and a bias
against others — particularly
CHR. He calls AccuRatings “bias-
free.” “Arbitron admits they have
problems getting 18-24 male re-
turns. This proves that not only are
these people disinclined to return a
diary, but lends a lot of credence to
the possibility other youger demos
are also disinclined to return a di-
ary, especially for 50 cents or a dol-
lar. We're doing a much better job
for CHR than Arbitron. We offer no
incentive, as the vast majority of
people contacted will participate in
a brief phone survey. (See sidebar:
“AccuRatings On The Line”)

“One of the other benefits of Ac-
cuRatings is that clients get weekly
faxes updating their progress. We
have this week’s interviews ranked
and rolling averages by demos.
While they can fluctuate, we’ve
found our weekly faxes are more
stable than monthly Arbitrends.
Clients are very pleased — they’ve
never had information like this on a
weekly basis. When you drop a di-
rect mail piece into the market,
you can see it hit and how long the
buzz lasts. The same goes for TV
spots.”

66]

We believe
AccuRatings will
demonstrate that
for years CHR has

been at a
disadvantage as

Arbitron survey
participation from
its partisans has
dropped.

99)

Servicing Young Demos

In addition to trying to curry
favor with broadcasters of all for-
mats, Hanson is determined to give
CHR and other youth formats an
even shake. Toward that end, he
relates the results of a 4+ survey in
the Windy City. “In addition to be-
ing No. 1 12-64 with a 9.6 share, B%
is No. 2 18-34 adults. But the 464
study shows B9 is also extremely
strong in the 411 age group —
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which includes almost one million
Chicagoans — with a 35.6 share. In
the 4-7-year-old group, B% had a 21
share, and among §-11 year olds, it
was a whopping 45.8 share. These
numbers were gathered from kids
mature enough to respond to inter-
viewers and parents reporting
their younger children's listening
habits. There are tens of millions of
dollars going to children’s TV, and
there’s a growing segment of radio
that believes it can get a large

chunk of those dollars — and it
should.
“It’s a mystery why radio and its

advertisers turn their collective
backs on teens. If radio continues
to ignore teens, they’ll grow up
without getting in the habit of using
radio. That’s got to be a scary
thought — a whole generation’s
choice for music will be cable ra-
dio, CD, MTV, the Box, or tapes.
That will eventually hurt older
demo radio and, in time, kill the
medium altogether.

“We're just now getting started
with advertisers. B9 invited 20 ad-
vertisers to talk with us. We've
found CHR looks better demo-
graphically in AccuRatings than in
Arbitron. For example, B% places
at the top end for men and women
through their 40s, where Arbitron
shows them trailing off earlier. Our
qualitative information also shows
B9 listeners with an above aver-
age intent to buy cars and video or
stereo equipment. It shows they’re
newspaper readers with access to
money for movies and records. All
of that’s right there in the Accu-
Ratings report as to how the audi-
ence is in terms of consumerism.”

m

it’'s a mystery why
radio and its
advertisers turn
their collective
backs on teens. If
radio continues to
ignore teens, they’ll
grow up without
getting in the habit
of using radio . . .

99)

Aside from spreading Accu-
Ratings to other markets, Han-

son’s other goal is to teach adver-
tisers a different way of deciding

time buys. “‘One of the key benefits
of AccuRatings is getting away
from cost-per-point buying. Arbi-
tron isn’t designed to showcase ra-
dio as a targetable medium. Two
stations with the same AQH share
have two different audiences. The
same goes with magazines with
similar circulations. AccuRatings
will clarify that radio audiences
are just as definitive in their tastes
and purchases as magazine au-
diences.

“We believe AccuRatings will
demonstrate that for years, CHR
has been at a disadvantage as Ar-
bitron survey participation from its
partisans has dropped. Accu-
Ratings will also reveal more ac-
curate listenership for Jazz, NAC,
Urban, and other formats. It will
be recognized as a more accurate
picture of listener reality for all
radio.”

NO POPE JOKES, PLEASE — Sinead O'Connor (second from r) and
publicist Elaine Schock recently visited WHTZ (Z100)/New York morning
co-hosts Gary Bryan (l) and Ross Brittain.

H To R d A Rati Here's the 4-1-1 on how to (LOVE IS FEEDING EVERYONE)

ow 0 ea ccu atlngs interpret AccuRatings data. - - - -

— - — — This all-star album tribute is scheduled
L-r”mn.::“-n:'m m“m‘mlm‘;a?wmﬁ. mx‘;’::ﬂm:m.m for kiCk Off in late OCtOber 1992- LOIOF’EO’
arion o s i K3 £ vy oo s+ 5108 sar o n o the brainchild of actors Valerie Harper and
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The Album of L.LF.E., produced by J.S.
Lee, Gene Page and Rick Hansen, is an
ambitious effort frcm artists who care.

Powerpacked with artists from Hammer
to Bette Midler, from Aarron Neville to
Atlantic Starr; this album contains music
for everyone. An all-star jam on the title cut,
“RAISE THE WORLD?" features best sell-
ing artist Atlantic Starr, The Party,
Aarron Neville and numerous others.

ATLANTIC
STARR

“Search Your Heart”

Single shooting for AC adds...First
week in November!

Album of L.LF.E. is exclusively distributed through
Indy Distributor, Inc.

To inquire, contact:
Joe Saraceno at Eastern Way Records
213-871-8077
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NO. 1 FOR 11 STRAIGHT BOOKS

WOWI Wows ’Em In Norfolk

Five-year WOWI/Norfolk OM/PD Steve Crumbley
believes the best way to reach the top is by taking it to the
streets. “If you're a real programmer, you get out there in

the community.”

Apparently that philosophy has
been — and still is — paying off for
the U.S. Radio outlet. WOWI (aka
103 JAMS) has notched the top spot
in the Norfolk-Virginia Beach-New-
port News market for 11 straight
books. And the Summer 92 Arbi-
tron shows the station reigning su-
preme in the following demo-
graphic categories:

e Persons 12+, 18-34, 1849

¢ Men and women 18-34

e Women 1849 and 25-54 .

“My jocks live in the streets,”
Crumbley continues. ‘“Knowing

66/

if you're a real
programmer, you
get out there in the
community. People
will tell you
something faster
than a computer
will.

ta

what the people want is of the ut-
most importance if you really want
to win. By getting out of the station
and in [touch] with the people, you
can find out so much more.”

By combining street-level feel-
ings and computer-based research,
Crumbley has built a winning oper-
ation. “If you’re into computers,
get a laptop and take it with you so

-

g

EOn Rise

fter 10 years, the num-
ber of African-Ameri-
cans earning doctoral

degrees has risen again, ac-
cording to the National Re-
search Council. Last year, 933
blacks took home said degrees,
a 4% increase over 1990 totals
(897 doctorates). Between
1989-91, the percentage
growth measured 9%. But the
actual number of black PhDs
still registers lower than in the
'80s: The largest number of
black-earned doctorates re-
corded for a single year occur-
red in 1982.

c

Source: Minority Markets Alert

Steve Crumbley

you can input the information you
gather from the streets,” Crumb-
ley notes. ‘‘People will tell you

something faster than a computer
will. The computer can only tell
you what it’s been programmed to,
and that comes from the informa-
tion you input into it.”

‘Drive At Five’

Crumbley believes that certain
dayparts warrant special musical
treatment. For example, at 5pm
WOWI broadcasts a 20- to 25-minute
mix segment called, “The Drive At
Five.” Hosted by DJ Heart Attack,
it runs during personality K.J. Hol-
liday’s afternoon slot. “This is just
a little mix thing we do to kick off
our listeners’ evenings,” explains
Crumbley. “The flow of the show
depends upon what’s happening on
any given day.

“See, this is a beach town, and
the idea of this show is to never let
people know what’s going to hap-
pen next. ‘The Drive At Five’ sets
the mood for the rest of the even-
ing. It’s uptempo music designed to
make you feel good. Sometimesit’s
‘Old School’ or sometimes we play
hip hop or dance music. It can also
be a combination of all three types.

“Old School tunes are the classic
ones: Songs such as ‘Good Times’
by Chic, ‘The Pee-Wee Dance’ by
Joeski Love, ‘Stomp’ by the

Brothers Johnson, or something by
Public Enemy. Hip-hop and dance
are self-explanatory.”

Next up on the evening musical
menu between 6-10pm is what
Crumbley calls a “complete high-
energy kickass party. It’s no holds
barred. Our jocks just have fun
playing music and talking to peo-
ple. This type of programming has
worked for us before; now it’s be-
come a tradition for the station to
have a high-energy show in the ear-
ly evening.”

Play To Win

After the party program, WOWI
dovetails into a “Quiet Storm’’-
type of presentation. Soft and
melodic love songs, which in most
cases are ballads, constitute the
bulk of the music makeup.

“The ‘Quiet Storm’ is a very suc-
cessful show for us, but we start it a
little later than some other stations

CHANTE’S TAKEN OVER — Silas Records bowed recently with the debut release from Chante’ Moore. Pictured (I-r)
are George Duke, Moore's manager Fred Mouiltrie, Moore, and label Pres./CEQ Louil Silas Jr.

TOSS IT UP — WRKS/New York air personality Red Alert (third from right) greeted Polydor group Zhigge (I-r: Tonga,
Prancer, Face, Kazo, and Sound).

FLY LIKE AN EAGLE? — KKDA-FM/Dallas morning man Tom Joyner (c)
broadcast live from Philadelphia when the Cowboys played the Eagles.
Joyner made a bet with WUSL/Philadelphia morning men Brian Carter (l)
and Dave Sanborn — and lost as the Eagles trounced the Cowboys.

if you have the
correct mixture ...
of music, you please
a well-rounded
group of listeners.
It’s all about
balance — and
adults want
balance.

99

do, running it from 10pm-2am. We
tried the show in an earlier time
slot, but it wasn’t as well-received.
Norfolk has its own special feel;
there’s a different atmosphere
here. We don’t do the show at all on
weekends — just Sunday through
Thursday. On Fridays, we air mix
shows and dance parties through-
out the night.”

Crumbley is adamant that
WOWTI’s evening programming
serves its adult audience well.
“Our approach is working. You
first have to know what the adults
in your city want before you can
say what they don’t want. People
tell me adults don’t want rap mu-
sic. We've proven that adults do en-
joy it, at least here in Norfolk. Rap
music is a part of Urban music.

“I don’t want to say this ap-
proach is something I personally
felt like doing, because my own
personal taste is irrelevant. If
you’re going to win, you don’t play
just what you like — you play what
you know the market likes.

“If you have the correct mixture
and blends of all types of music,
you please a well-rounded group of
listeners. It’s all about balance —
and adults want balance.”

Strike The Pose

What's in vogue? Shooting your
best promotional shots to R&R. Any
station event is fair game — con-
tests, concert tie-ins, benefits, in-
studio celebrity visits. Just make
sure the photos (black & white or
color} are cilearly focused and
those pictured are properly identi-
fied. Mail to Walt Love, 1930 Cen-
tury Park West, Los Angeles, CA
90067. And keep flashin’.
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Survival Of The Fittest

What PDs should know about getting the employment edge in tough times

After a few years of rapid AC expansion, market eco-
nomics are taking their toll. Stations that entered AC to
cash in on the format’s boom are finding fierce competi-
tion — and a bad economy — aren’t letting them reap the
rewards they expected. And as these ACs face reality,
plenty of PDs face unemployment

Competition for PD openings has
never been more fierce. More and
more qualified programmers find
themselves in the unfamiliar (and
uncomfortable) position of sitting
on the sidelines. Many talented
PDs are getting frustrated and
may find themselves exploring
other career directions.

Two GMs who recently filled PD
openings explain how they arrived
at their selections and what spark-
ed their interest.

Wanted In Worcester

When adult powerhouse WSRS/
Worcester announced it was look-
ing for a PD, GM Bud Paras was
flooded with more than 100 tapes
and resumes. Los Angeles swing
personality Paul Ciliano was ulti-
mately recruited to fill the opening.

“We wanted someone with ex-
tensive knowledge of various forms
of AC,” Paras recalls. *‘Other sta-
tions can attack from underneath,
on top, and from the side. Our PD
needs to have as much experience
with as many different types of AC
as possible.

“The most important thing to-
day’s AC PD — or potential PD —
can do is remain aware of what's
happening to this fragmenting for-
mat. If you want to program AC to-
day, you have to know what the
competition’s about. Five years

M

The most important
thing today’s AC PD
— or potential PD —
can do is remain
aware of what'’s
happening to this
fragmenting format.

99

ago, most smaller markets only
had one AC; today, there are two
or three in the same markets.”

Additionally, prospective candi-
dates need experience in music
testing, perceptual research, and a
‘host of other areas. *“PDs should be
able to rip apart an Arbitron back-
ward and forward,” Paras points
out. “They need to be familiar with
Selector, be promotionally
oriented, understand community
service, make sales calls, identify
what today’s advertiser expects
from an AC, and know how to cre-
ate jingles.”

Doing Your Homework

Impressed with the available tal-
ent field, Paras explains, “We ran

Bud Paras

66

The really good
candidates did their
homework: They
knew who we were,
what we sounded
like, and the
station’s history.

99)

across people who are great PDs
and good for our business. They’re
fluent with the format and what'’s
happening across the country. Any
hard GM is going to be softened
when he sees a candidate who'’s
‘dying’ to work for a station. The
really good candidates did their
homework: They knew who we
were, what we sounded like, and
the station’s history.”

Like many PDs in comparable
markets, Ciliano was asked to do a
airshift. ““It's only two hours a day,
but it’s nice when your PD has the
best voice on the air,” Paras re-
marks. “If the choice for a PD
comes down to two people with
equal qualifications, I have to go
with the one who sounds better on-
air. Approximately 65% of the ap-
plicants were eliminated because
they didn't fit our station’s sound.”

Those hoping to land one of the
few available programming jobs
are advised by Paras to have good
track records as a teacher. ‘They
should be able to learn from cutting
edge people like (WMJX/Boston
PD) Don Kelly and (WLIT/Chi-
cago VP/GM) Phil Redo.

Unfortunately, some qualified
pure programmers may find it dif-
ficult landing jobs because they
lack a strong business background
or understanding. “Stations have

ADULT CONTEMPORARY

to make a profit and use resources
wisely,”” Paras reminds us.
“There’s enormous pressure on
our industry today from banks to
turn a profit. You have to keep
many balls in the air and please
different masters, but radio sta-
tions have to make money. Being a
good programmer just isn’t enough
in the '90s.”

HIATT'S HUNT

What GMs Are Looking For:

he fol!owmg statustrcs help mustrate ]USt how t|ght re- .
. cent Top 50 market AC PD opportunities have be-
. come. |'ve traced PD [moves in 1990, 1891, and
1992 {through 10/16). Sources of PD hirings and the
number from each source yearly are noted below. x

Internal Promotion
Crosstown Station
Company Transfer
Other -

Total

Station Qutside Market

1990 1991 1992

40 24 15

19 15 7

5 g

3 0 2
e o

74 50 29

Immediately after returning to CBS’s KLTR/Houston
as VP/GM, John Hiatt began looking for a PD. The search
lasted about five weeks before WWSN/Dayton PD Shelly

James was chosen.

“A primary consideration was
finding someone with a solid for-
mat history,” Hiatt recalls. “I
wanted someone who has a good
work ethic, is committed to our
business, and loves the job. We had
well over 100 applicants, but our
major candidates had at least four
years of continuous [ratings] suc-
cess.”

The Heat Is On

Hiatt stresses that GMs are un-
der more pressure to hire “per-
fect” PDs. “The dynamics of our
business have changed so much
that there’s no longer room for er-

or,” he points out. “Many [appli-

cants] I talked to were set in their
ways and unwilling to understand
they have to do things differently
today. I've had to change some of
my habits because things are done
differently from the time streets
were gold-lined.

“We had great success [at
KLTR] in the early '80s. There
were two AC competitors, but
there was no such thing as Hot AC.

John Hiatt

More than ever, stations need
‘thinkers’ as PDs.”

Some GMs, like Hiatt, prefer im-
porting PDs from smaller mar-
kets. “Many times, they have to
perform their jobs with mirrors,”
he comments. ‘“When they come to
a bigger market, they suddenly
have millions of marketing dollars
at their disposal. In some cases,

WEEKEND AT BERNIE’'S — Prolific songwriter Bernie Taupin (second
from left) greets (I-r) WLAC-FM/Nashville PD Chuck Rhodes, PolyGram Di-
rector/National AC Promotion Laura Hinson and KVIL/Dallas PD Bill Curtis
at his Los Angeles eatery.

Another View

they have more money and are
competing against the same num-
ber of signals [as their previous
market].

“It’s exciting for them to be in a
bigger market. They have some-
thing to prove. Whether you're in
Houston or Dayton, good radio is
good radio — the concepts are all
the same.”

Snap Judgements

It doesn’t take long for Hiatt to
determine if a PD prospect is
worth pursuing. “The first five
minutes of a phone conversation
tell the story,” he contends. “By
then, I know if the person will be
right for us. I want to associate my-
self with the people who get a
[free] plane ticket [for a job inter-
view] from me.”

This will really
become a cream-of-
the-crop business
because there
won’t be enough
jobs for everyone.

Since KLTR operates without a
consultant, James didn’t have to
overcome the obstacle of interfac-
ing with one. “Consultants aren’t
as much of a necessity in AC as
they are in a format like AOR,"” Hi-
att remarks. “When it comes to PD
suggestions, consultants tend to be
self-serving.”

Out-of-work PDs will find little
comfort in Hiatt’'s assessment of
the future. ‘‘Things aren’t going to
get any easier,” he remarks. “You
can bank on the fact there will be
fewer jobs. Many [unemployed]
PDs probably won’t be able to go
back into programming. They'll
have to take different directions.

“This will really become a
cream-of-the-crop business be-
cause there won’t be enough jobs
for everyone. It will be an absolute
case of survival of the fittest.”
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ALBUM ORIENTED ROCK

Revised Reporting Guidelines

Nearly three years ago, R&R instituted plays-per-day
reporting guidelines for AOR. We did so to bring more con-
sistency to the way stations organized their weekly play-
lists, and more meaning to the terms “heavy,” “medium,”

and “light.”

Specifically, we asked reporters
to categorize tracks receiving four
or more plays a day as heavy,
three plays a day medium, and one
play a day light. Those guidelines
were based on nationwide monitors
of how most AOR stations rotated
their music at the time.

More recent monitors indicate
rotations at the majority of our re-
porters have slowed — necessi-
tating a revision of our guidelines.
Beginning immediately, please or-
ganize your weekly playlist report
as follows:

* Report songs receiving a

minimum of three plays
per day (24 hours) as heavy

* Report songs receiving a

minimum of two plays per
day (24 hours) as medium
* Report songs receiving a
minimum of one play per day
(24 hours) as light

* Do not report overnight-only
songs, test songs, or songs
that appear only in specialty
shows

It's important to note that, as in
the past, these minimums do not
apply to a 24-hour period that in-
cludes lengthy specialty program-
ming (i.e. ‘“Twofer Twosday,”
“No-Repeat Thursday,” block par-
ty weekends, etc.) These types of
features obviously have a dramatic
impact on rotations, particularly
for newer artists.

For example, a song may actual-
ly qualify as a light even though it
doesn’'t get played once a day.
Here's the most extreme example [
can think of:

Your station does both Twofer
Tuesday and block party week-
ends. You've got a song from a

By The Numbers

®Heavy =

3+ times a day
® Medium =

2 times a day
®Light =

1 time a day

newer artist that's dayparted from
7pm-5am. You don't feel comfor-
table doing a twofer from the art-
ist, so Tuesday’'s out. You start
your blocks Friday afternoon, so
the song won't be played Friday,
Saturday, or Sunday.

Result: the song gets only three
plays all week. Should you report
it? Yes.

Reporting Vs.
Programming

Please note that these guidelines
refer only to how you should report
to R&R — not how you should pro-
gram your station. This is a crucial
distinction that’s easy to overlook.

For example, we’re not suggest-
ing you should play your heavies
three times a day. What we're ask-
ing is that you report songs that get
played at least three times a day as
heavy.

I stress that distinction because
when we originally announced our
guidelines in 1990, some people
mistakenly interpreted our actions
as “dictating” how they should pro-
gram. Nothing could be further
from the truth. We're not suggest-

ing how you should rotate your mu-
sic. As always, that’s entirely up to
you.

Objectivity is and has always
been the backbone of R&R. Unlike
other trade publications and tip-
sheets, we don't “work” you on
songs. We don’t ““pick” songs. We
don’t “‘review’” songs. It’s precisely
those hands-off policies that long
ago set R&R apart, and made our
charts the most trusted and useful
in the biz.

All we ask is that you set up your
rotations however you want, deter-
mine how often a song is scheduled
to be played on an average day,
and report it in the appropriate cat-
egory. The more accurate your
playlist is, the more accurate our
chart is — it’s as simple as that.
These guidelines have proved an
excellent way to improve the ac-
curacy of our airplay information.

Monitor Question

Given the current availability of
monitored airplay, you may ask
why we don’t simply monitor all
our reporters and dispense with the
reporting process entirely.

The primary reason is that moni-
tored airplay is, at best, last week's
information. The R&R charts have
always been based on PD projec-
tions for the coming week. Moni-
tors tell you what your peers did;
projections tell you what they're
going to do.

Projection-based charts provide
more timely, useful information
and help you anticipate and identi-
fy hits more quickly. We feel that's
a key difference and an excellent
reason to continue gathering PD
projections.

If you have any questions re-
garding these guidelines, or about
anything involving R&R for that
matter, please do not hesitate to
call me at (310) 553-4330.

Good luck in the fall book!

contest winner.

DEF PARTY — Posing backstage at a recent Def Leppard show are (I-r) KFMW/Waterloo, IA Promotion Dir. Brad
Williams, middayer Stacy Kelly, Leppard’s Rick Savage, parttimer Brian Prescott, the band's Phil Collen, and a lucky

Media Influence
Percentage Rated "Very important”

60 ~
50 -
40 -
30 »
20 »
10 ~

RADIO YIDEQS COMCERTS  REVIEWS

Advertising Influence

Percentage Rated "Important”

50 »
40 -
30 ~
2 .
10 ~

RADIO ADS

TV ADS PRINT ADS

Word-of-Mouth Influence

Percentage First Heard of "From Friends"

MEN 2538 WOMEN 16-24

60 .- |-
50
40 -
30 -
20 -
10 -

MEN 16-24 WOMEN 25-38

R&R Source.: Kelly Research

Radio’s Impact On Music Sales

hat medium is the most influential in
selling rock 'n’ roll? Why, radio, of
course.

That's the word from Kelly Research, which just releas-
ed results of a nationwide survey of music buying habits.
~ According to the study — “The Rock Audience and the
Music They Buy” — over 60% of the those interviewed
rated radio airplay “‘very important” in determining what mu-
sic they buy. In contrast, 37% cited videos as highly influ-
ential, while 32% mentioned concerts. Only 7% felt critics’
reviews had any great impact on their music purchases.

Radio is also most influential as a music advertising me-
dium, Kelly reports. Half the people surveyed credited radio
commercials as being important in the buying decision. That
compares to TV spots (39%) and print advertising (30%).

The study also reveals that word-of-mouth is a much
more significant music-buying influence among younger
men. Among 16-24s — the most active music-buying demo
— 49% first iearned of most or all of their music purchases
“from friends.” However, just 16% of men 25-39 cited
their friends’ recommendations as a major factor.

The survey is based on interviews with 428 rock music
listeners aged 16-39. Results are subject to a 3% margin of
error.
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MAD MAD WORLD — ClZZ'Red Deer, Alberta staffers proudly display
their Tom Cochrane gold CD; (I-r} former PD Bob Mills, afternoon driver
Rory O’Shea, PD/MD Rob Robson, GM Ron Thompson, and middayer Rob

DELBERT ON SHAKY GROUND — A slight injury certainly didn’t stop Delbert McClirton (on crutches) from rockin’
the good folks at WIZN/Burlington, VT; (I-r) Curb's Lois Kennedy, PD Steve Cormizr, MD Mike Luoma, afternooner Ar-
ty Lavigne, unidentified party animal, engineer/parttimer Keith Lincoln.

Gioeli.

HARDLINERS — KiLO/Colorado Springs morning man Bob Ely (c) interviews Hardline's Neil Schon (I} and Johnny

A-FORD-ABLE PHOTO — Lita Ford parties with WABT (The
Wabbit)/Dundee, IL evening personality Phi Jacobs (I} and Promotion
Director Matt Hamilton.

SEGUES

WGIR/Manchester, NH night
rocker Dave ‘‘Scorch’’ An-
thony is the new night person-
ality at WPYX/Albany
KFMZ/Columbia, MO hires
Rick Bradford for overnights

. Three new additions to
KKBB/Bakersfield: night rocker
Danny Bonham (from morn-

ings at KRQK/Santa Maria,
CA), parttimer Marshall Stack
(from overnights at crosstown
KRAB), and parttimer Harley
Davidson - (from parttime at
KKLQ/San Diego) . . . WYNF/
Tampa swinger Diamond Jim
Reed takes nights at KFMX/
Lubbock.

EVEN MORE LINDSEY — Yes, it's yet another photo of the ever-
cooperative Lindsey Buckingham. Here he's flanked by KDBK/San Fran-
cisco midday personality M. Dung and producer Susan Eschenburg.

TEST YOUR POLITICAL ACUMEN.

MATCH THE POLITICIANS WITH THE
APPROPRIATE STATEMENT!

1. “Nobody Hears”

A) Dan Quayle B) Albert Gore C) Jim Stockdale
2. “Shake For Me”

A) Bill Clinton  B) George Bush  C) Ross Perot
3. “Time After Time”

A) Bill Clinton B) George Bush C) Ross Perot
4, “Little Miss Can’t Be Wrong”

A) Barbara Bush B) Tipper Gore C) Jernifer Flowers
5. “‘Without The Spin Doctors, I'd Be Singing Jimmy Oisen’s Blues”

A) Bill Clinton  B) George Bush C) Ross Perot
6. “Born To Lose”

A) Bill Clinton  B) George Bush C) Ross Perot
7. “Nearly Lost You”

A) Bill Clinton  B) George Bush C) Ross Perot
8. “I Didn’t Want To Be Vice-President Anyway”
A) Jim Stockdale B) Dan Quayle C) Al Gore D) Joe Waish

9. “I Didn’t Get It, What Was The Joke?”

A) Bill Clinton  B) George Bush C) Ross Perot D) Larry, Mofitt

a6 a8 8L C9 96 3y 0°¢ V<
FAMOUS FIRSTS WILL RETURN NEXT WEEK WITH KMOO'S PHIL STONE!

D) Larre Mcffitt
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Sunny Dawns Over Dallas...

The same Alliance Broadcasting folks who brought
Dallas “Young Country” are at it again, this time with
KSNN (“Sunny 95”), a Gold-based Country station tar-
geted at 3549 females. The goal of the station, a strategic
by-product of the new duopoly rules, is to team with Young
Country KYNG to service the entire Dallas Country demo

in a way no one outlet can.

Sunny 95 had been on less than 48
hours when I chatted with Dan
Pearman, PD of both Sunny and
Young Country.

R&R: First, why “‘Sunny’'?

DP: It's positive, refreshing,
bright, and something that relates
to women over 35, who we’re trying
to attract. Besides, everybody likes
sunshine.

R&R: What's the philosophy be-
hind Sunny 95?

DP: When Young Country came
on, both KSCS and KPLX were mu-
sically broad-based. Both have ad-
justed to move more current and
retired a lot of classic material.
That's created a void for that mu-
sic. The new FCC regulations gave
us the opportunity to put on a sta-
tion that could play the music
that's been purged from our FM
competitors’ libraries. There’s a
lot of great music that holds mem-
ories for people that isn’t being
played. The discards create a for-
mat slot. That music still has ap-
peal, or Branson, MO wouldn’t be
thriving.

R&R: Do you anticipate any
Branson tie-ins?

DP: I think there are some possi-
bilities.

Surrounding The Enemy

R&R: This ‘‘dual-flanking”’
move may well be indicative of
maneuvers we're going to see in
this new era of duopolies. But it’s

*I}Hj‘ﬁSis Meﬁiinf :

1ﬂH&l‘92 8am "

vmmwumf
‘Rake And Ramblin’ Man
* fworge Strait/Baby Blue
“Garth Broaks/
- Friends In Low Places
- Shally West/Jose Cuervo
- Willie Nalson Whickoy River
“Alabama Then Agaln
- Tanva Tucker/Texas (When 1 Die}
- Rendy Travis/Too Gone Too Long
WynonnaiSha Is His Cnly Need
Ronnle Milsap/
She Keeps The Home Fires, .
Everly Brothers/All | Have
To Do ks Dream
Holly Dunn/There Goes
My Heart Again
Johnny Paycheck/Take This Job
And Shove it
Rosanne Cash/Tennessee Flat
Top Box
Conway Twitty] Couldn't
See You Leavin’

Dan Pearman

fascinating to watch two Country
stations ‘“‘surround’’ the main-
stream format.

DP: It’s a matter of surrounding
your opponent so it’s hard for it to

counterattack on any one front.
KYNG’s primary concern is 18-34,
and Sunny 95's is 35-54. Together,
we should be able to deliver a large
18-54 audience to the sales depart-
ment. This made sense for us, be-
cause there were two niches, and if
we didn't fill the 35+ hole, some-
body else would have. Hopefully,
people who listen to Country will
listen to one of our two stations.

R&R: What is Sunny 95's key
positioner?

DP: “Sunny 95, Country Favor-
ites Of The "70s, ’80s, And Today . . .
With Less Talk.”

R&R: Can you describe the
music mix and formatics?

DP: Onethird of the music
comes from the '70s, a third from
the ’80s, and a third from 198%-early
’92. We're not playing any cur-
rents; the most recent songs are
six to nine months old. Our music is
familiar and liked by women over
35.

Formatically, many of the things
AC stations have done to be suc-
cessful will be used as guidelines
for Sunny 95. We’'ll never segue
more than two records without
some kind of ID, either from an an-

...AS Young Country

“Young Country”’ debuted in Dallas on January 27,
making KYNG the Big D’s third FM Country outlet. It was
positioned to flank market leaders KSCS and KPLX by
focusing on what Alliance Sr. VP/Operations Rick Torcas-
so called ‘‘non-preemptive values.” That is, KYNG was
built on entertainment, not music. As Torcasso has con-
sistently maintained, Young Country is not about music.

KYNG has been on the air nine
months now. In three Arbitron
books its 12+ number has risen 3.1-
4.1-5.1. The Summer '92 book rank-
ed KYNG fourth 25-54, third 18-34
(a tenth of a share behind AOR
KTXQ), and fifth 12+. The total
12+ FM Country shares have risen
18.5-20.2 since KYNG’s entry. PD
Dan Pearman offers his thoughts
on the format.

R&R: Nine months into Young
Country, how do you feel about
where KYNG is and what you've
accomplished?

DP: It’s a wonderful feeling. The
staff has been tremendous. We
couldn’t have done this without ev-
ery single individual. This great
talent pool came together with a
synergy that came across on the
air, and a lot of people liked it.

R&R: Any surprises? Has there
been anything you thought would
work that hasn’t — or anything you
weren't sure about that has worked
well?

DP: We did a lot of things that
were counter to normal program-
ming concepts. We air a new music
and local artist show on Saturday
mornings from §-10am. Conven-
tional wisdom says don’t play two

m

We can now use
Sunny to get those
upper cells for the

sales department

while keeping

Young Country
tightly focused on
the 18-34 target.

hours of unfamiliar music — or at
least bury it somewhere. I haven’t
seen the Summer 92 numbers for it
yet, but last spring the show was
second in the market, behind only
“Terry Dorsey’s Greatest Hits"” on
KSCS.

We've been overwhelmed by the
audience response. Whenever we
put out a call for listener help,
they’re there. It’s kind of scary, but
we haven't had any disappoint-
ments so far. I'm sure there will

be, but nothing we thought would -

work hasn't.
R&R: Last February, you said
you hoped Young Country’s cume

pearance.

There’s a lot of
great music that
holds memories for
people that isn’t
being played. The
discards create a
format siot.
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nouncer or jingles. We’re not build-
ing a 10-, 12-, or 16-in-a-row station.
However, when another FM Coun-
try station is talking, Sunny 95 will
be playing one of a Country fan’s
favorite songs.

Grows

would be 400,000 by the end of the
year. How are you coming?

DP: The Summer ’92 cume was
350,000. We think our goal is reach-
able, and we’re just going to keep
plugging away.

R&R: How do you feel about the
124+ numbers?

DP: We weren’t sure we could
get this high this fast, but we like
being here. )

R&R: Are you surprised at the
station’s 25-5¢4 strength?

DP: Young Country is fun, and
fun tends to attract people of all
ages. Who doesn’t want to have
fun? But a large part of our success
comes from the groundwork laid
by KSCS and KPLX. They gave us
a good base to grow from, because
they cultivated a vast population of
people who are attracted to good
Country radio.

R&R: Will Sunny 95’s presence
alter anything you do on Young
Country?

DP: Having Sunny 95 allows
Young Country to remain focused.
This strange thing always happens
to stations that do well 18-34. The
salespeople come in and say,
‘That’s great. But if we had upper
demos we could really get these
other buys.’ Often, wanting to gar-
ner more adult listeners proves to
be a death knell for an 18-34 tar-
geted station. We can now use Sun-
ny to get those upper cells for the
sales department while keeping
Young Country tightly focused on
the 18-34 target.

HOPPY GUYS — WFRG/Rome, NY MD Buck Waters (l) and Arista artist
Steve Wariner share a laugh prior to Steve's New York State Fair ap-

Viva La Differentiation

R&R: In our interview last Feb-
ruary (R&R 2/7), it was said, ‘‘To-
day's successful station must de-
velop values that aren’t pre-
emptive. You must have a musical
stage that allows you to be fore-
ground. Background values are
easily duplicated; strong fore-
ground values transcend the mu-
sic.”” How does that description of a
successful station mesh with the
new format?

DP: The key is differentiation.
KSCS and KPLX are excellent sta-
tions. Young Country was designed
to be entirely different from those
two stations on a variety of levels.
We now have the chance to differ-
entiate on the other end, with more
music and less talk.

To have an effect, you have to be
different. They have active morn-
ing teams and contests, and a lot of
proactive interference. Those lis-
tening for the music find a lot of
other things going on that get in the
way. In this market at this time,
product differentiation means be-
ing music-intensive and playing
music no one else is playing.

R&R: Young Country has been
supported by a large media cam-
paign. What'’s planned for Sunny
957

DP: We're strong believers in
marketing the product, and once
the talent is in place and the music
refined a bit, we will begin a mar-
keting campaign. We plan to be
very active in the arenas that will
deliver 35+ women to us.

R&R: What is the role of the air
personalities?

DP: The staff isn’t hired yet, but
we're looking for warm, friendly

Continued on Page 44

Music Monitor
10/16/92, 8am
Pam Tilfls/Shaks The Suger Tree
Clint Black/Bettar Man
Garth Brooks/We Shall Be Free
Restlass HearlYou Can
Dapand On Ma 1
. Vince GIM/Ton't Lat Qur Love
- Start Slippin’ Away -
George Stralt/So Much .
Lke My Dad
Lorrls Morgan/Watch Me
Lional Carwright/Leap Of Faith

Mark Chesnutt/Bubba Shot
The: Jukabox




FEW SONGS CAN MAKE A STATEMENT,
THIS ONE WILL ALSO MAKE A STAR

“I think in years to come, people will
look back and say this artist and this
song were very gutsy, Very
pioneering...she’s smart enough to just
be stating the obvious.”

“I believe thar good things come to
those who wait. .. I smile at seeing one
of my sister-friends rewarded for her
gift.”

“This will hit the listeners where they
live. I expect instant phones. This will
be one of the biggest records of the year
and a career record for Michelle. It's a
smash!”

“Her best single to date...relatable to
males and females, straight to the
heart.”

“This is the one that radio and the
ublic have been waiting for. A surefire
D g

hir and out-of-the-box add.”

“In a day and age when you really only
have a tew ferale artists who are great
entertainers, MICHELLE WRIGHT is
like a breath of fresh air...she is
extremely entertaining and an
outstanding vocalist.”

“The besr lady performer on stage
today.”

7

WKHX

J

“She couid be a female vocalist of the
year.”
BOB MOODY

PROGRAM DIRECTOR
WPOC / BALTIMORE

The follow-up to “One Time Around” and the Top Ten ‘It a hic and she’s a hit.”
BILLY PARKER

smash “Take It Like A Man.” KV00
‘As every day brings a new adventure,

From her new album NQ‘V_ & T_I'IEN I consider myself one of the lucky ones.
All that I could have hoped for is

M 1
ARlSM Produced by Steve Bogard and Rick Giles happenlng tOday‘

© 1992 Arista Records. Inc, a Bertelsmann Music Group Company, Executive Producer: Tim DuBois MICHELLE WRIGHT
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NASHVILLE THIS WEEK

UPCOMING AIDS PLEDGE WALK

Charitable Country Causes

The country community is banding together in the
fight against AIDS by organizing “From All Walks Of
Life,” a pledge walk on November 8 that will benefit Nash-
ville CARES and the Community AIDS partnership.

Former CMA head Jo Walker-
Meador, Nashville Mayor Phil
Bredesen, and Andrea Conte are
honorary chairpersons for this
event, which is the first unified
AIDS effort by the country indus-
try. The walk will begin at noon at
Nashville’s Riverfront Park and
loop around Music Row, con-
cluding with a free concert by
Kathy Mattea and Mark Chesnutt.
Music Row offices will display
large-scale red ribbons on building
fronts to commemorate the walk,

which is expected to draw about
3000 participants.

+» Country stars gave generously
of their time and talent during the
recent Country Stars Shine For
Hurricane Relief benefit. The
event raised over $53,000 for hurri-
cane victims in Louisiana, Hawaii,
and Florida. Highlights included
performances by Diamend Rio,
Mike Reid, Trisha Yearwood, and
Mark Chesnutt. Sawyer Brown had

NEW ARTIST FACT FILE

Current Label: Curb
Manager: Tony Harley

Background

An athlete who excelled in foot-
ball. basketball, and baseball grow-
ing up, Tim McGraw always
thought he'd pursue a professional
sports career — until he hit college
and discovered music, that is.

* McGraw grew up in Louisiana,
participating in practically every
sport imaginable (he was even a
bareback rodeo rider and team
roper in high school) and garnering
several scholarships by the time he
graduated high school. But during
his first year at Northeast Louisiana
University, he began to bum out
on sports, eventually quitting them
altogether.

* In the summer after his fresh-
man year, a bored McGraw de-
cided to buy a guitar and learn to
play. He began teaching himself by
watching CMT and picking out the
chords. "! spent three solid months
sitting in front of a TV. Looking
back, it seemed hard, but | guess |
learned it quicker than | should
have.”

® That winter, McGraw began
playing clubs around town. After
several years, he quit school to pur-
sue music fulltime. After visiting
Nashville early in 1989, he moved
there to get serious about his ca-
reer, “When | first got here, | real-
ized | had a long learning process in
front of me. | was set to spend six
or seven years just learning before |
even tried to get a record deal. if |
didn't make it by the time | was 30,
I'd go back home.”

Signing
* As fate would have it, McGraw
didn't have to wait that long.

McGraw's father (former baseball
great Tug McGraw) nappened ‘o

o —————— e e ———— = = — —— -

Current Single: “Welcome To The Club”

Producer: James Stroud, Byron Gallimore

Tim McGraw

be listening to one of his son's
tapes while riding with a friend who
worked for Capitol Records in LA,
When the record exec heard the
tape, he phoned Curb’s Mike Bor-
chetta and told him about McGraw.
¢ Writers Wayne Perry and Tom-
my Barnes helped McGraw put to-
gether a new demo. When a singer
was needed for a harmony part,
Perry called on writing partner Joe
Diffie. (Diffie’'s debut Epic LP was
released a few months later.)
McGraw took the demo to Curb and
landed a deal the very same day.
Songs

* McGraw describes most of his
forthcoming debut album as
“straight-ahead honky tonk.”
Though he didn’t even know Diffie
before they sang together on his
demos, McGraw now heralds him
as “one of the best country singers
ever.” Two Diffie-penned tunes ap-
pear on McGraw's album.

* His favorite song on the album
is “The Only Thing That | Have
Left,” a tune that originally ap-
peared on George Strait's “Strait
From The Heart” LP nearly 11
years 2go.

a bit of fun when Doug Stone step-
ped in to play drums during their
set; they were also joined by Mac
McAnally on guitar. Marty Stuart
donated $1000 to the cause before
launching into a rendition of “The
Whiskey Ain’t Workin’.”” And need-
less to say, the capacity crowd was
pleased with the show’s closer —
an all-star chorus singing Tracy
Lawrence’s “Let’s Give The Fans
A Hand.”

+ Joe Diffie performed last week
at a kickoff rally for Red Ribbon
Week in Tennessee. Sponsored by
Drug Free Tennessee and the Ten-
nessee Dept. of Health, Bureau of
Alcohol & Drug Abuse Services,
the campaign encouraged citizens
to don red ribbons all week in sup-
port of a community stand against
drugs.

TV Talk

The CMA has announced it will
commemorate its 35th anniversary
with a two-hour CBS-TV special
tentatively titled, “A Country Cele-
bration.” The show will feature
performances by top country stars
and will be taped January 13 at the
Grand Ole Opry House. Irving
Waugh will serve as executive pro-
ducer, with Walter Miller produc-
ing and directing. The program
will air sometime in the first quar-
ter of 1993.

* Wynonna will share co-host
duties with Bobby Brown and
Gloria Estefan during the 20th an-
nual *American Music Awards”
on ABC-TV (January 25). Judd
marked her debut solo appearance
on last year’s show.

¢ Boy Howdy member Jeffrey
Steele will portray a rock musician
in an upcoming episode of ‘‘Murder
She Wrote.” Steele will tape the
segment in L.A. between Novem-
ber 2-9; no air date has been set.

—Lorie Hollabaugh

1 YEAR AGO

®No. 1: ‘“‘Brotherly Love"™ —
Earl Thomas Conley &
Keith Whitley

®No. 1: “‘Lynda’" —
Steve Wariner

10 YEARS AGO

® No. 1: ‘“‘Close Enough To
Perfect’’ — Alabama
(2nd week)

15 YEARS AGO

Y

S
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®No. 1: “‘I’'m Just A Country
Boy’’ — Don Williams

BASHERS — An assortment of Nashville's finest writers and performers
turned out to help celebrate Harlan Howard's BM! Birthday Bash in Nash-
ville. Pictured backstage at the festivities are (I-r) Rodney Crowell, Jill
Colucci, Paulette Carison and Pam Rose.

Sunny Dawns Over Dallas...

Continued from Page 42

communicators. We want to give
listeners a friend and companion,
somebody they can turn to and be
comfortable with.

There will be some liners on the
air in order to sell the product and
deliver the name in a consistent
manner. But the personalities will
be involved throughout the hour.
The opportunity will be there for
the talent to pass on information
the audience is interested in.

R&R: What kind of production
elements will you have?

DP: Quite a few. We have a sta-
tion voice, and we’ll have different
beds to act as identifiers for PSAs,
promos, etc. We'll be putting lis-
teners on the air. That allows us to
keep the pulse on what they're
thinking, feeling, and needing —
we should never cut ourselves off
from that. Obviously, Sunny 95
won't be as active as Young Coun-

try, but we’ll lean heavily on re-
quests and information requests.
That kind of thing works well in the
theatre of the mind, and that's
what radio’s all about.

R&R: What about contests?

DP: We won't have any contests
as we start out, but as we grow and
develop we’'ll add those in.

R&R: One of the statements
made in last February’s piece was,
“'There’s no such thing as TSL. A
station isn’t built on how long peo-
ple listen. It’s all about how often
you can get them to tune in."”” Does
the same theory apply in the case
of Sunny 95?

DP: That’s still very valid. Our
hope is that Sunny becomes a but-
ton on people’s radio. There are
now four FM choices. There will be
lots of chances for people to punch
away from other stations; we hope
they’'ll land on Sunny a fair amount
of the time.

day (10/25). He was 56.

After playing in bands backing
Minnie Pearl, Ray Price, and
Faron Young, Miller tumed his ef-
forts to singing and writing. He had
success in providing material for
Price, Young, and Jim Reeves be-
fore making his recording debut in
1960.

Signed to Mercury Records’
Smash label in 1964, Miler en-
joyed a string of hits, including his
signature “King Of The Road,”
“"Dang Me,” “England Swings,”
“Engine Engine #9,"and “Chug-A-
Lug.” He won five Grammys in
1964 and six more in 1965. The
only person to win more Grammys
in a single year is Michael Jackson.

In 1973, Miller was inducted into
the Nashville Association of
Songwriters International’s Song-
writers Hall of Fame. In 1982, he
wrote the score for the Broadway
musical “Big River,” which won
seven Tony awards, including Best
Musical and Best Score.

‘King’ Miller Dead At 56

oger Miller, songwriter, performer, and Broadway
composer, best known for his pop/country hits of
the mid-'60s, died of cancer in Los Angeles on Sun-

Roger Miller

In addition to his 11 Grammys, a
platinum single, six gold singles,
and five gold albums, Miller aiso re-
ceived the Academy of Country
Music's Pioneer Award.

He is survived by his mother,
Laudine Burdine; his wife, Mary;
seven children; and seven grand-
children.
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SHAWN ALEXANDER

Passing The Music Fest Test

Music festivals can be beneficial for stations, bands,
and labels. But organizing them is a complicated process.
Two fest vets recount their experiences below.

Modern Rock Festival

WDRE/Long Island has held its
multiple-day Modern Rock Festi-
val since 1984. “It’s taken on a dif-
ferent level over the last couple of
years,” reports OM/PD Tom Cal-
derone. “We try to add a little twist
to differentiate it from a normal
concert. For example, we always
raise money for charities, and we
arrange to stage the show at [an
uncommon venue).”

The most recent 'DRE fest was
at NYC’s famed Carnegie Hall.
“I'd like to do an outdoor event, but
the city’s park regulations [limit
our options],” Calderone notes.

Securing an appropriate venue
isn’t Calderone’s only challenge.
“Sometimes it’s difficult to get
bands. Most of them usually visit
New York and play a couple of
dates anyway. Even record labels
have said their bands can’t ‘con-
ceivably do a free show’ for us be-
cause those bands already had
paid gigs in New York.”

m

Hopefully, the
station’s exposure
will translate into

ratings, and the
bands’ exposure will
help record sales.

— Tom Calderone

99)

Political Ordeal
Calderone continues, ‘“There are
a lot of political ramifications after

Tom Calderone

we organize who's going to be on
the bill. There are too many pro-
moters here, so we have to do ev-
erything on our own. Politically, it
has to be this way — we don’t want
to make waves with the promoters.

“We hire an independent produc-
tion manager. He's responsible for
covering all the particulars involv-
ed with the show, which include
dealing with the band, writers,
stage work, crew, sound systems,
catering, etc.”

Although label reps often com-
plain they foot the entire bill for
these shows themselves, 'DRE
helps offset some of the costs. “No
one has ever come to me with an
[unmanageable] request,” says
Calderone. ‘‘Typically, we’ll rent
the halls and sound systems, and
we’ll take care of hotel accommo-
dations and catering. We’re not
looking for a free ride.

THE LONG-WAITED GENE LOVES JEZEBEL (D5

:

T4TAS-50004-214

VOTES ALREADY IN:

FIRST WEEK! #2 MOST ADDED!

WDST
WHTG
WBER
KaACY

Live 105 (Top 5 Phones)

WHFS KFa KEDG
WBRL X9 KBAC
KTCL KKDJ) #2 WRAS

f

FEATURING

CISENRINN

T4785-50024-0%
INCLUDES 2 MEW TRACKS
NOT ON THEIR
FORTHCOMING ALBUM

“HEAVENLY BODIES"

WFIT
WIRH
KTOZ

@ SAVAGE RECORDS LTD. = 152 WEST 57TH STREET « NY NY » 10019

“Our goal is to create a good feel-
ing with all parties involved. The
label then can tell the manager
that 'DRE is helping out. Subse-
quently, the manager will tell the
band — which, in turn, will give a
good performance.”

Win-Win Situation
The shows present a win-win sit-
uation for everyone. “The station
gets exposure, and the labels get
airplay,” Calderone notes. “We
play the bands a little more often to
help promote the show. Hopefully,
the station's exposure will trans-
late into ratings, and the bands’ ex-

posure will help record sales.

“I hope these station fests can
continue as the format grows. Ev-
eryone has to be realistic in what
they ask for — the labels and band
managers eventually might be fac-
ed with helping everyone or no
one.”

‘Imaging Tool’

Meanwhile, Mercury Director/
Alternative Promotion Tim Hyde
hopes radio uses these shows as
“an imaging tool and not just
something that the sales depart-
ment has put together to please a
client.

“I feel stations don't take the
band into account. Since it's a free
show where nobody makes any
money, they put very little money
intoit. They see the band as a piece

Marsh.

Sample Hour

Here's what the DC-Baltimore area
heard on October 20 at 3pm:

TALKING HEADS/

Lifetime Piling Up
RAMONES/BIlitzkreig Bop
POGUES/Yeah. Yeah, Yeah
ENGLISH BEAT/I Confess
PETER GABRIEL/Steam
PURSUIT OF HAPPINESS/
'm An Adult Now
CHARLATANS U.K./Weirdo
P J HARVEY/Sheela-Na-Gig
FLOCK OF SEAGULLS/
Space Age Love Song
VELVET UNDERGROUND/
Waiting For My Man
BASEHEAD/Not Over You
DADA/Dizz Knee Land
POLICE/Canary In A Coal Mine

of meat that travels around the
country and plays. It’s frustrating
for the band, because 98% of the
time the production is not up to par.
There are no monitors, the lights
aren't right, and the sound sucks.”

Hyde also maintains it’s costly
for a label to have a band out on the
road. “I don’t think stations realize
how expensive it is,” he says. “It’s

Tim Hyde

an easy five grand — minimum —
to fly the band in and $450 per day
to rent a tour bus. Meanwhile, the
bus driver needs somewhere to
sleep, and equipment must be
rented.”

Ongoing Support
Hyde adds, “There are stations
that want a band for their festival,

DOUBLE SHOT — Juliana Hatfield and Lemonheads lead singer Evan
Dando each performed an acoustic number for the gang at WHFS/Wash-
ington-Baltimore. Posing for posterity are (I-r) AMD/middayer Pat Fernse,
MD/morning man Bob Waugh. Hatfield. Dando, and weekender Dave

The shows are good
only if the station
continues to support
the band [afterward].
— Tim Hyde
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but will only play one song from the
record. I've had stations claim a
record is over and drop it right af-
ter the show.

“The shows are good only if the
station continues to support the
band [afterward]. Many times
we'll go to radio and suggest doing
something bigger than a small-
venue concert — if they’d be open
to committing to the record in
return.

“About six months ago, I started
requesting that stations play estab-
lished bands — those that sell
50,000-100,000 records — in heavy
rotation. I also ask stations to com-
mit to a second track. This will help
establish a fan base in the market
and. hopefully, lead to record
sales.

“This discussion should be up
front to make sure all parties are
happy. It sets things up for the
band to come back a few months
later and sell out a paid gig. That’s
important to us.”

® Artist: Dada

® Track: “Dizz Knee Land”
® LP: "Puzzle”

® Label: IRS

® Essentials: Dada consists of
bassist Joie Calio, guitarist Mi-
chael Gurley. and drummer Phil
Leavitt. Calio and Gurley —
who've known each other since
their elementary school days in
Saratoga, CA — share lead vocal
duties. Beginning as members of
rival bands. the duo joined Louis
Gutierrez in 1986 as part of the
group Louis & Clark. The outfit
disbanded a couple of years later
when Gutierrez feft to join Mary's
Danish, and Dada was formed.

@ Artist POV: Calio says. "So
many bands. especially in the ‘al-
ternative’ genre. are focused on

3 ROCKF".E o

RockFile highlights breaking artists charting for the first time.

one groove. We're trying to get
the players to have a sound which
is indelible — a style which picks
out the tones and represents an in-
dividual sound.”

®Label POV: “What a concept
— deliver a great track to radio and
watch it get played.” notes IRS
VP/Promotion Barry Lyons. “Not
only is ‘Dizz Knee Land exploding.
but we're also seeing significant
airplay on two other tracks — a tre-
mendously encouraging sign for a
new band. Dada is hitting the road.
50 we expect the growth pattern to
continue.”
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AIR TALENT SERVICES

AIR PERSONALITIES & PROGRAM DIRECTORS! You'li LOVE The
Whole O Catalogue! Books & tapes on radio programming, radio
comedy, job-hunting, production, promotions, airchecks..A mail-
order playland for radio pros! For your copy, write: O'LINERS
11060 Cashmere Street, Suite 100 « Los Angeles, California
90049...or leave complete address at (310) 476-2091...or via fax
at (310) 471-7762!

e e S A A A
PERSONAL AIR TALENT CONSULTING

Dan 0'Day is accepting a limited number of air personalities for
personal consulting: show structure, job-hunting, resumes, con-
tract negotiations, aircheck review, career planning. Short-term,
affordable. For info, leave name & mailing addres at (310)
476-2091 for a confidential reply. it’s your career; why not go
with the best?

..-..l-l-l-l.l -l-l-l -I“...'-I.I.I.I-l-l-h..--.I.l-I-al%-h.I-l-alH

AIRCHECKS

MAJOR MARKET AIRCHECKS

(All tapes $7 each...2 or more $6.50 each...overseas add $1 per tape)

#C-29...8t. Louis Country: Ali Dayparts WiL, WKKX

#C-28...All Dayparts CMA “'Station of Year” WPOC/Baltimore.. plus WFMS/Las Vegas
#C-27._All Dayparts KEEY/Twin Citres..KFKF/KC 1992 Composite

#C-26.. Nashville Country: All Dayparts WSM-FM, WSIX

#93..St. Louis Contemp: All Dayparts Y98, Q106.5

#92..St. Louis Mornings: AC's KYKY, KEZK KLOU._AOR's KSHE, KSO. Urbarf
KMJM..CHR's WKBQ, KHTK

#84...Chicago Mornings #85...Chicago Contemp

Call for subscriber info or charge at 913-492-1711
HECHT ENTERPRISES, P.O. Box 2235, Kansas City, KS 66110

COMEDY

Serving Radio's Funniest People Since 1986

Laffline

Comedy on a buget? LAFFLINE MONTHLY has 28
pages of topical & non topical humor...plus Weird
News Stories.Or... enjoy red hot one-liners about
people & stories in the news... in
THE MONDAY MORNING FAX. Samples from Bob

(312) 464-9443

—AIRLINES

FIRST CLASS COMEDY
MONTHLY SERVICE » « NEW TRIVIA BOOK
FREE SAMPLE USE STATION LETTERHEAD

P.0. BOX 80816, ST. CLAIR SHORES

MICHIGAN 48080-0816

——

#1 FOR OVER 20 YEARS!
AND WE JUST GOT BETTER! TODAY'S PUNCHLINES
AND CELEB STORIES IN THE MAIL EVERY MONDAY!
WRITE/PHONE OR FAX FOR OUR LATEST ISSUE. FREE!

TOM ADAMS INC. (808) 373-9800
P.0. BOX 10246 FAX
HONOLULU, HI 96816 (808) 373-9801

COMEDY BITS WANTED

A‘I"I'EN""“N WE PAY CASH for funny radio
bits. We need characters,
song/commercial parodies.
H“Mﬂnous Send non-returnable cassettes
to: Producers, P.0. Box

TYPES: paatras

IBM PC COMPATIBLE DATABASES

LOWCOST RADIO/TV STATION DIRECTORIES!
Many Searches * Prints Mailing Labels
$39.95 ea. Visa/MC 24-hour orders
1-800-835-2246 ext. 84
Info: (303) 592-3780
Great marketing & employment tools!

BBH SOFTWARE INC.

~! RADIO'S #1
AIRWARE |stow raee
' u SOFTWARE
CALL for Demo and list of showprep

oriented shareware available:
(804) 227-3390

or download a DEMO right now.

from our BBS: (804) 227-3348

SureSystem

Music Scheduling Software

as low as $295 for a Buy-Out!
Includes Ratings and Music Test Softwure
Call for a free demo disk at (801) 5§76-9289

S' "SIDEKICK SAVES ME

e e HOURESVEORFVS;{/(E)EWK'PREP
PRE-PRODUCED WEEKLY COMEDY TAPE ; -
PARODIES OF COMMERCIALS, MOVIES, v, ¢ IHEY DO IT FOR MEY

CURRENT EVENTS, SONGS « INTERACTIVE BITS RANDY HILL
CONTINUING CHARACTERS « REGULAR FEATURES ¢ KSPZ/COLORADO SPRINGS

SPECIAL 63 | LOVE LUCYFER

HALLOWEEN o HANNIBAL LECHTER FOR
BRNCH Week  BITS INCLUDED: ™ {bioN™THE OTHER RED MEAT

CALL FOR DEMO  (303) 733-5850 = ASK ABOUTBARTER PROGRAM FOR TOP 50 MARKETS

COMEDY SERVICE
Jokes, Bits, Joke Books, at a reasonable
price. Send for samples & rates:
COMEDY CONNECTION
406 N. BREWSTER, RD. 1, VINELAND, NJ 08360
or call (609) 697-2298 ( fax avaliable)

Jingles, Jocks and jokes - they’re all
in the R&R Marketplace --
Call 310-553-4330.

FEATURES
r /@j/‘%]:‘ QO/I/’&/ Presents‘

“ALADDIN”

Free Satellite Delivery Hard Copies Available
Contact Lori Lerner at (310) 457-5358
. (310) 457-9869 (Fax) ‘
Call for list of free interviews
IDs, JINGLES, SWEEPERS

SAY IT WITH}
IMPACT?

"

It With Impact" and make your dial position

gWEAT and your competition #3$%8&" @#!11!

Call 1-41 2-615-2646 for a FREE on-line demo
BILL KNIGHT

- ID's-LINERS
PROMOS-SWEEPERS
For All Formats

(CHR) - Q94 Central Oregon
(AQ) » WMXB Richmond
(ROCHK) - KLOS Los Angeles
(COUNTRY) - KXRB Sioux Falls

Call 804 794-0000 for Demo

DJ JINGLES = ID JINGLES

ANY CUSTOM MUSIC YOU NEED
REASONABLE ® RESPONSIVE = HAPPENING!
Call Doug for a demo

(818) 363-4643

2 HEAP BIG MUSIC

IDs, JINGLES, SWEEPERS

DISCOVER A NEW VOICE

Need a Change?
Enhance your image!

A DIFFERENT EDGE
All Formats

CALL (717) 235-2799

SWEEPERS.ID'S.LINERS . PROMOS
J\VI

S Get a leg up...and
£ drown your competition!
{ M/M/Ac PRODUCTIONS

“Gets a lot said for your station”m
COUNTRY MUSIC 1S HOT AND SO IS MAC PRODUCTIONS

1-800-659-9567

Call te Hear a free demo!

MAILING LABELS

RADIO STATION
ADDRESS LISTS

and group mailings to PDs & GMs.

CALL (612) 522-6256 l

| 24 HOURS A DAY

OLDIES SERVICES

OLDIES

Best source of hard
to find oldies

MSA

Music Service Associates
Delivered RTR

918-492-7222
(FAX) 918-492-2211
FAX US YOUR LIST

'50s, '60s, '70s, '80s.

Most in stereo
clean bright quality,
fast service

PROMOTIONS

. CASH CUBE
\  “MONEY MACHINE”

gives your
station instant
impact...

800-747-1144

MARKETPLACE ADVERTISING

Payable in advance. Orders must be typewritten and accompanied
by payment. Visa/MC/AmEx accepted. One-inch minimum, addi-
ticnal space up to sx inches available in increments of one-inch.
Rates far R&R Marketplace {per inch):

Per insertion

1 time $95.00
6§ insertions. $90.00
13 insertions $85.00
26 insertions $75.00
51 msertions $70.00

Will inciude camera-ready logo or line art if provided. Deadline for
Marketolace ads is noon Thursday, one week prior to publication
date. Marketplace s are non-commissionable. Submit to:

Marketplace
RADIO & RECORDS, 1930 Century Park West
Los Angeles, CA 90067 310-553-4330

Fax: 310-203-8727
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MARKETPLACE

PRODUCTION SERVICES

CHOICE VOICE.

GREAT RATE.

PROMOTIONS

PROMOTION & MARKETING

The Experts At Work!

Over 25 years of experlence and service to the industry. Helping your well
produced, creatlve product enter the charts and sell, that is our
business. We work ail the leading trade publication natlonal charts

Let us hear your product!

RCI RECORDS, INC.
TEL (615) 833-2025* FAX (615) 833-2101
4721 Trousdale Drive, Sulte 118, Nashville, TN 37220

SHOW PREP

THE MORNING FAX

1 Week FREE Trial
800-266-MFAX

725 Monarch, Nipomo, California 93444

Sarah Harrell
612/823-3203

promos &
sweepers

SHOW PREP

VOICEOVER SERVICES
1

STEVEN B WILLIAMS

PROMOS ¢ SWEEPERSe STATION IDS
Computerized Digital Recording « Overmight Delivery Avaiiable
(o) 131-5213

WE GIVE YOU THE NEWS YOUR WIRE MACKINE MISSES.

You don't need another wire service = you
megd & source af wikd-and-woolly-stones —

WIRELESS

aver the workd.

and anly ‘etdball news service.

Six products o chap

- 1o please & H k F 3
zany, crazy, loopy. meshuginah tales from all F el -fﬂ'gﬁ.lr:a:::;pﬁ . o
‘Wi're wired Far weird &1 WIRELESS FLASH ane F g AT o
. el the beneRl. The workd's ane A H R SN e e

Mhasoer,

CALL FOR A TWO WEEK FREE SAMPLE: LY XL

VOICEOVER INSTRUCTION

PROFESSIONALS ONLY

Training 6 and 7 figure heavy hitters for over 12 years, LA

based MARICE TOBIAS s the top voiceover coach in U.S

& Canada. One-on-Ones; Pro Clinics; Killer Tapes.
213-939-8679

Chicago 11/12-11/24 Miami 11/24-12/2
LA 12/3-2/8

‘1'

“THE CAPTAIN”

- BILL. VOGEL

IDs « SWEEPERS
PROMOS « VOICE OVERS

1-800-75-MOUTH

VOIGEOVER SERVICES

Thanks Dave Logan for bringing me on as the new image voice
of WLUP-FM 1n Chicago Crappy view you have there

Produced Promos & Sweepers
Natural Power + All Formats
LISTEN TO DEMOS OVER THE PHONE
(407) 697-5487
;-: PRESS 1" FOR CHR/URBAN SAMPLES
".,“6' \ PRESS "2' FOR AOR SAMPLES
PRESS "3' FOR OUR HIP AC PRESENTATION

Voice of The Box, The Coast in Norfolk The Zoo
n Mobile

SANDY THOMAS PRODUCTIONS
("

;STOP SEARCHING

for a hot ID/promo voice! We've got them
IS all. Call North America's finest voice
"=\2 collection for a free CD demo today!

=0 800-488-8224

L The Voice Bank y

OPPORTUNITIES

OPENINGS

OPENINGS

OPENINGS

NATIONAL

VW

The :‘%On-Air"

CALL ~Zwh
1-800-231-7940

937 WILD GINGER TRAIL
WEST CHICAGO, IL 60185

Job Tip Sheet

We're the largest, most complete Help Wanted/Job Listing

publication in radio, with over 350 of the HOTTEST job
leads per issue! Cail today for your subscription.

*Published weekly *Radio only
*All formats *All markets

*Radio stations, place your job openings for free! |

i

Growing group seeks killer copy/production with air ability.
Great bucks for real talent. RESUMES: WMXW. Peter Z., 400
Plaza Drive, Vestal, NY 13850. (10/30) EOE

KISS 94 .5/Bangor has rare midday opportunity for a real per-
sonality. Production skills a plus. T&R: WKSQ, Thom Shep-
ard, Box 2494, Ellsworth, ME 04065. {10/30) EQE

Fulltime openings! Small/medium markets. Various dayparts/
formats. T&R: ZARECKI RADIO CONSULTING. 129 Brook-
side. Danbury, CT 06811. {10/30) EOE

!

Urgent! Radio Personnel Needed

WALK FM 97.5

PART TIME SHIFTS

EAST

OPENINGS

D D (D NN (NN SN,

UNAPPRECIATED \
MORNING MAN/WOMAN
WANTED!!!
We are seeking a talented individual who can I
do morning and manage an entire on-air staff.
This person must have a knowledge of com- l
puters and have a burning desire to be the best.
If you know of anyone who fits this description I
have them send tape & resume to:
Scott Roberts I
WKBK/WXOD
P.O. Box 707 '

S U= mm S Sy,

Keene, NH 03431

R —_ g

WANTED

1st class engineer to maintain seven radio sta-

Due to the number of our registrants being placed all across the country, as more and more radio sta-
tions use our service, NATIONAL, the acknowledged leader in radio personnel placement since 1981,
needs to replenish our supply of available talent. We have radio stations in all size markets, all formats
asking us to filt openings, both male and female. If you are seriously seeking a career move, contact
NATIONAL immediately. For complete registration information, call or write:

NATIONAL BROADCAST TALENT COORDINATORS

N,
Dept. R., P.O. Box 20551 « Birmingham, AL 35216 « (205) 822-9144 OW/

We're looking for quality air talent for
prime weekend air shifts on Long
Island’s top-rated radio station. Good
phones are a big plus! Minimum 2
acr years' experience. Rush tapes and
resumes to: Program Director, WALK
FM/AM, P.0. Box 230, Long Island, New
York 11772. NO CALLS! EOE M/F

tions in growing Southern tier New York group.
Will supervise construction of facility improve-
ments. Phone — Jim Clark, operations director,
WVIN-FM/WABH-AM, P.O. Box 72, Bath, New
York 14810. 1-607-776-3326.

N g

SBR Radio Advisors seeking a talentin alf dayparts fcr future
adult rock clients nationwide. WXRT. KFOG, KBCO type for-
mats. Cover letter with T&R: SBR, 7464 Arapahoe Rd., B-4,
Boulder, CO 80303. {10/23} EOE
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OPENINGS

OPENINGS

Suburban D.C. AHR looking for air
talent...ALL POSITIONS! Also,
AEs. T&R. Mark Manuel, PD, Star

98.3, Box 2470, La Plata, MD

20464. PLEASE.. NO CALLS. EOE

If you have already applied for
this ad, please do so again.

We offer you the status symbol
of the '90s...a job

If you live in the greater New York
City area..are bilingual in Span-
ish..computer literate..have good
audio tape production skills..write
for radio and know everything
there is to know about Latino
culture, from music to celebs to

TV and movies, we'd like to hear
from you. Please forward resu-
me, writing samples and refer-
ences to: Radio & Records, 1930
Century Park West, #701, Los
LAngeles, CA 90067. EOE

J

KJBR. Jonesboro's hot AC seeks an adult communicator with
production and remote skills. Team players only. T&R: KJBR,
Dennis Rogers, PD, Box 9375. Jonesboro. AR 72403.
(10/30} EOE

News directorfanchor. Expenenced professional to coordin-
ate coverage and anchor AM drive. T&R: WESC, Allen Power,
Box 660, Greenwilte, SC 29602. (10/30} EOE

Experienced AT for day shift. Country AM/FM. T&R: KSAM,
Danny McWilliams, Box 330, Huntsville, TX 77342. {10/30}
EQE

100kw FM seeks pro parttime AT. Mimmum five years’ expe-
rience. T&R: WQLT. Russ Hall, 634 S. Chestnut. Florence, AL
35631. {10/30) EOE

|

|

Medium market Churban search-
ing for midday talent/production
coordinator. Creativity (on and
off air) and good appearances re-
quired. Females strongly encour-
aged. T&R to: Radio & Records,
1930 Century Park West, #728,
Los Angeles, CA 90067. EOE

Carolina Urban/AC seeking morn-
ing tatent with programming ex-
perience. Must be a highly moti-
vated self-starter with a strong
desire to become a highly visible
part of the community. Send T&R
to: Radio & Records, 1930 Cen-
tury Park West, #729, Los
Angeles, CA 90067. EQE

WANTED

WRCQ-FM, Classic Rock, seeks experienced
broadcast sales representatives to handle ex-
isting accounts and develop new business.
Substantial financial opportunity for indi-
viduals who can demonstrate a focused desire

and ability to succeed. If you can develop
results-oriented, win/win client relationships
and close, then we should talk now! Send
resume in confidence, with earnings history,
to Ron Walton, WRCQ-FM, Box #012, P.O.
Box 2008, Fayetteville, NC 28302. EOE M/F

Tired of CHR grind? Hot Country FM
needs entertaining AM drive/PD, strong
production, remotes, not afraid of com-
puters. Tape/resume/salary: Radio & Rec-
ords, 1930 Century Park West, #743, Los
Angeles, CA 90067. EQOE

GM and/or Group Operator
Profit Margin Driven Producer
Outstanding success in management and
corporate roles. High achiever in sales and
programmirg. Innovative. Resourceful.
Professional and personal all-star creden-
tials. laterested in a challenge. T&R: Radio
& Records, 1930 Century Park West,

#738, Los Angeles, CA 90067. EOE

TOP 60 MORNINGS

teresting characters to make our
morning show dominate 25-44 wom-
en. We need creative spark to cut
through. Send your presentation to:
Peter Smith, WLRS, 800 South
Fourth Street, Louisville, KY 40203.
No calls please. Equal Opportunity

Employer.
L

| Upbeat AC WLRS is looking for in- |

MIX 1029

KDMX

Mix 102.9 seeks talent to host the number one
rated AC nudday show in Dallas.

* minimum 2-3 years in medium or
large market

¢ willingness in involve yourselt with
Dallas-Fort Worth

® must be a good “self editor”

W¢ encourage women and minorities to ap-
ply, as Nationwide Communications is an
cequal opportunity employer. No calls please.
Respond to: Pat McMahon
KDMX
1353 Regal Row m
Dallas, TX 75247 = P

OPENINGS

OPENINGS

MIDWEST

WMZX seeks morning pro for 25.000 watt AOR. Must be cre-
ative and relatable with great production and phones. T&R:

WMZX, Steve Resnick, Box 1451,

Wausau, Wi 54402

(10/30) EOE

Nationwides WGAR seeks hot Country night AT with three
years’ experience. T&R + salary requirements: WGAR, Rock-
side Rd. , Ste. 530, Cleveland, OH 44131. {1030} EOE

Mid-Michigan CHR seeking parttime talent. T&R: WWCK, Lee
St. Michaeis/CK 105, 3217 Lapeer, Flint, Ml 48503. {10/30}
EOE

WIHN seeks fulltime evening talent immediately. No calls.
T&R: WHIN. Box 610, Bloomingtor, IL 61702. {10/30) EOE

Production director sought. Urban powerhouse. Must have
great voice and extrordinary production skills. T&R: WTLC,
Jay Johnson. Box 697, Indianapolis, IN 46202. {10/30) EOE

SWKS full-service/hot AC combo has future openings. T&R:
KGNO/KDCK, Dave Murdock, Box 1398, Dodge City, KS
67801. (10/30) EOE

Top-rated 100kw Country giant has immediate opening for

anr tatent. No calls. T&R: Box K-101, Woodward, OK 73801.
(10/30) EOE

South Bend combo seeks experienced applicants for possible
future openings. T&R: WSBT/WNSN, Rob Pouln, 300 W.
Jefferson Bivd., South Bend, IN 46601. (10/30) EOE

WGLO/WVEL seeking full and parttime anncuncers. T&R

WGLO/MWVEL. Steve Larson, Operations Manager, 2400

West Nebraska, Peoria. IL 61604. {10/30) EOE

WVPE/Sauth Ben. IN seeks Jazz air personality/operations

manager. Strong air/production skills and computer literacy
required. T&R: WVPE, Tim Eby, 2424 California Rd.. Elkhart,
IN 46514. (10/30) EOE

Wanted: Production director for AM/FM. Knowledge of auto-
mation. Weekend air shift. Hard worker. CALL WOSH: (414}

426-3239. (10,30) EOE

/

*\

N

"TALENT NETWORK*

NANANN NN NN NN