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RAB Conference Stresses
Changing Media Picture

Fries urges stations to shed ‘commodity
spot carrier image’; think ‘out of the box’

DALILAS — A record 1573 ra-
dio sales execs gathered here
last weekend to learn that the
advertising business will be set
on its ear this decade. They
were told that if radio is to sur-
vive and prosper, it will have to
pay closer attention to its cli-
ents’ needs, understand that ca-
ble television is poised to be-
come the new niche medium,
and scrutinize the retail revolu-
tion already under way.

The message at the RAB
Managing Sales Conference:
Radio can no longer be a
commondity-based spot carrier.
Managers will have to resort to
unconventional, ‘out of the
box” thinking to come up with
new ways to raise revenue.

The theme was repeated by
most of the conference’s
speakers with a profound sense
of urgency. As one moderator
warned, “The marketplace is
changing faster than anyone
could have predicted, so keep
your eye on the ball.”

While most attendees were
relieved to hear media analyst
John Suhler predict radio ad
revenues would keep pace with

the economy in 1993-94, many
gasped when he declared, ‘‘Ca-
ble should grow 20%-25% for
several years.”

RAB/See Page 28

' Retail Expert
Sees Revolution

he retail business is at an

economic and operation-

al crossroads, and its fu-
ture will have a direct influence
on radio’s heaith this decade,
according to retail consultant
Paul Lebiang.

Speaking at RAB's Managing
Saies Conference, Leblang
said, ""America is over-retailed.
There were eight square feet of
retailing space per person in
1979. By 1990, there were 18
square feet, yet people are not
buying two and a haif times as
many things.” Among his other
observations: ]

® The traditional retailing
channel of manufacturer-re-
tailer-consumer is quickly being
supplanted by afternative routes

RETAIL REVOLUTION/

See Page 28 |

Combo For $51 Million

Evergreen Media Corpora-
tion, continuing its rapid expan-
sion, has announced a deal to
acquire Rusk Corporation’s
heritage combo, KTRH &
KLOL/Housten, for $51 million.

“Houston’s a market that Ev-
ergreen’s wanted to enter for
some time,” said Evergreen
Chairman/CEO Scott Ginsbarg.

Evergreen is based in Dallas,
but its only Texas property cur-
rently is KSSN/Dallas, which is
being programmed by Alliance
Broadcasting under an LMA.

The Houston acquisition will
give Evergreen two power-
houses in the No. 10 market.
KLOL has long dominated the
AOR format in Houston. KTRH
is a Class I-B clear channel AM
that traces its history to the ear-
ly days of radio and owns the
News/Talk franchise in the
market.

Evergreen has been on a
major-market buying spree. In
recent months, it closed pur-
chases of KMEL/San Francisco

EVERGREEN/See Page 14

R&R To Launch Nationwide
Airplay Monitor System

Superior technology identifies all music,
all formats, plus music video channels

R&R will take airplay moni-
toring technology and informa-
tion to a substantially more ad-
vanced level with the intro-
duction of a state-of-the-art sys-
tem. The system, which will
monitor all R&R reporting sta-
tions in all major formats — as
well as all national music video
channels — has delivered re-
sults far superior to existing
monitor systems.

The new R&R system was
100% accurate in identifying all
music on the radio — currents,
recurrents, and gold, even dis-
tinguishing between multiple
mixes of the same song — dur-
ing its testing phase.

Instant Monitors

Along with its superior tech-
nology, the new service will be
capable of delivering major
market airplay monitors — and
analysis — via R&R's new
On-Line system within minutes
of the completion of a daypart.
And, as an additional benefit of
R&R reporting status, all re-
porting stations will have ac-
cess to key information from
the airplay monitoring and
R&R On-Line systems.

R

R&R Monitor Data

® Aggressive rcllout to
cover all reparters

®100% identification
of all music formats

@ Monitors within
minutes via
R&R On-Line

® Ajl reporters ‘o
gain access

R&R Publisher Eob Wilsen
commented, “We will quickly
move to the forefront in moni-
toring, with our system be-
coming the industry standard.
The supplemental databases
that will be tied to and interact
with the station menitors will
provide exciting new insights
into music on the radio . . . in-
formation never before availa-
ble across so many formats.”

Wilson added, “We will im-
mediately begin an aggressive
rollout to monitor the Top 100+
markets.”

Rep Firm

Toppers Clash

On Multimedia Ad Sales

Interep’s Guild takes Katz’s Hastings to task
for supporting TV-radio sales combos

The heads of the radio indus-
try’s largest rep firms squared
off about whether radio should
be sold in combo with TV and/
or cable at a panel discussion
(2/9) sponsored by the New
York chapter of American
Women in Radio & Television.

Katz Radio Group President
Gordon Hastings argued that
combo selling allows radio to
benefit from TV advertising’s
greater revenue stream. “‘Even
if radio has to piggyback . . . to
get up there, we need to get up
there.”

KRG’s parent company, Katz
Communications, also owns two
TV rep firms and pitches the
two media jointly to selected
large advertisers. Hastings told
R&R the strategy has produced
some major radio buys.

“Radio has its own niche and
its own story,” responded In-
terep Chairman Ralph Guild.
He noted most radio-TV combos
have steered away from joint
selling in their local markets be-
cause ‘it just plain didn’t
work.”

Other panelists at the AWRT
luncheon also took Hastings to

CHR’s Five Biggest Sins

= _______uany amaricanradiohictonscom

Hastings Guild
task. CBS VP/AM Radio Sta-
tions Anna Mae Sokusky com-
plained that selling radio in
combo with TV “could diminish
the value of a product that’s al-
ready undervalued.” WRQX/
Washington President/GM
Maureen Lesourd warned that
“you run the risk of being too
many things to too many peo-
ple” if a salesperson tries to sell
radio along with TV ar cable.
Guild later shocked the au-
dience when he stated that the
highest-paid people at both ma-
jor rep firms are primarily con-
cerned with ‘“‘stealing” client
stations from the other. He call-
ed on KRG to “consider the pos-
sibility that we focus our ener-
gies on more positive things.”
REPS/See Page 14
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EARLY CHR ACTION AT...

KMEL add  HOT105 25-20
KTFM add  HOT377

‘I know there’s a lot of baliads cu! right now,
bui you goita make room for 'So Close"."
Glenn Kalina, WIOQ/Philadeiphia

"She's the gentine article! Play har now or play
her later, but you will play DINA CARROLL "
Bili Davis, KROC/Rochester, MN

"So Close' fits our target audiance perfectly’
Curiosity calls with every play "
Bob Perry, KTFM/San Antor:io

"Graa: fifs; effort from & future multi-iormat artist.”
Jokn Ivey, 98PXY/Rochestar

"So Close' is an absolutely gorgeaus record that's not to
be missed.”
Chucx Field, FM102/Sacramenta

"Whitney Housten...Maiah Carey..DINA CARROLL."
Erik Bradley, KBEG/Kansas City

—
(L

“SO CLOSE”

th2 first single from the new album Sa Close s

Produced by Nige! Lowis » M_anagemem: Oliver Smallman for Fiﬁ:%vmue Méenagement

.-_‘:ﬁ_qns&wam.m i ights reserved. 5-f- - : RECORDS

*Smericanr: <torv com
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Halloran

91X’s Stapleford,
Halloran Upped

XTRA-FM (91X)/San Diego VP/
Programming Kevin  Stapleford
has been promoted to VP/Pro-
gramming for parent Noble Broad-
cast Corporation and OM of 91X;
concurrently, 91X APD/MD Mike
Halloran rises to station PD/MD.
The promotions coincide with No-
ble’s plan to form a New Rock con-
sultancy.

GM Mike Glickenhaus told R&R,
“Kevin’s been involved with con-
sulting and was considering other
options, so we felt we’d share our
knowledge. We have a proven
track record in sales, business, and
bottom-line performance in San Di-
ego as well as Seattle [at KNDD].”

Stapleford said, “I'll still be over-
seeing the station; Mike will be
taking on more day-to-day resporn-
sibilities. This will allow me to be-
gin working with different stations
within the company and special

91X/See Page 14

Stapleford

Conference Call

Van Halen’s Sammy Hagar (I) and Eddie Van Halen (r) evoke a smile from
Pollack Media Group Chairman/CEQ Jeff Pollack at the company's recent
Programming/Management Conference in Century City, CA.

b e

How To Avoid FCC’s Fines

Field Operations Bureau’s success checklist

The FCC’s Field Operations
Bureau recently levied nearly
$100,000 in fines to 28 radio and tel-
evision stations for violations of the
agency’s broadcast operation
rules. With the Commission prom-
ising aggressive enforcement and
hefty fines, a few minutes spent on
station self-inspection and preven
tive maintenance could pay a sig-
nificant dividend.

i)

RCS Acquires Decision Inc.

Radio Computing Services, a
leading computer software sup-
plier to broadcasters, has acquired
Decision Inc., a Jacksonville, TX-
based firm that creates radio traf-
fic and news systems.

Decision’s traffic system rounds
out the elements to RCS Works, an
integrated, multi-user software
system for radio stations.
Decision’s original product, Broad-
cast System I, is now called RCS
Traffic.

“This makes RCS the only one-
stop shop for radio software,”

A weekly look back at meaningful and
amusing events from R&R’s archives

noted RCS President Andy
Economos. ‘“Technically, it’s a
sound choice. Decision’s 600 clients
can’t say enough good things about
their system. [Decision founder
and President] Bill Weller is ex-
tremely bright and dedicated, and
he believes firmly in quality and
support, as we do, He’s built a very
strong development staff that’s al-
ready working well with ours.”

Economos said Decision’s staff
will remain in Texas as RCS em-
ployees, while Weller will assume
the title of RCS VP.

ployees it had no room for).

The First Golden Era
Of Label Consolidation

owadays, the news of a multinational record company absorbing

N another label hardly raises an eyebrow. The past few years have
featured a succession of stories about the EMI Record Group,
PolyGram Label Group, Atco/EastWest (now just EastWest), and more.
Fourteen years ago this month it was more of a shocker to read
“CapitoFEMI Acquires United Artists’’ (sort of an early ERG arrangement)
and — a few weeks later — *“MCA Absorbs ABC”’ (in which MCA absorb-
ed everything but the ABC Records name and approximately 300 em-

These dramatic deals foreshadowed other, similar transactions
(PolyGram buying out Casablanca, for instance), and set the tone for to-
day's streamlined-for-efficiency era of label conglomeration.

Also Celebrating 20 Years Of Excellence:

Lfommunication
fsraphics Inc

The following is the FOB’s list of
suggested procedures for steering
clear of potential trouble. While
these guidelines don’t cover every
FCC rule, they include the areas
that prompt the most fines.

Interference

1. Develop consistent measure-
ment intervals to maintain oper-
ation within FCC-authorized limits
for:

e operating power

« carrier frequency tolerance

» modulation levels

» spurious or harmonic emissions

¢ directional antenna

parameters.

2. Provide a contingency plan for
continuing operation by direct con-
trol if remote or ATS equipment
fails.

Calibrate indicators and alarms
as required to guarantee proper
operation and maintenance of
technical parameters.

Fail-safe capability to turn off
the transmitter is essential.

3. Perform proper and timely
measurements at monitoring point

CHECKLIST/See Page 14

SRR

McClusky Opens
Nashville Office

Mascolo, Young hired

After 18 months
of speculation,
Chicago-based
Jeff McClusky &
Associates, a na-
tional promotion
and marketing
company, has
opened a Nash
ville office.

Former RCA/
Nashville VP/
Promotion Eddie
Mascolo has been tapped as Sr. VP
and will head the office. As an-
nounced two weeks ago, Bobby

McCLUSKY/See Page 28
R&R Observes
Presidents Day

R&R'= Los Angeles, Mashyile,
and Washington offices will be clos-

ed Monday {2/15) in observanice of -
the Prasidents Day holiday.

Mascolo

__ywwwamericanradiohistorvy. cam
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URBAN’S DYNAMITE DUO

In these days of fragmentation, it's tougher
than ever to hit double digits. However,
Memphis UC sisters WDIA & WHRK both
accomplished that feat in the fall book.
VP/GM Rick Caffey reflects on the combo’s
ratings success.
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Quello Appointed Interim FCC Chair

Rumor mill grinds on regarding Sikes successor

Veteran FCC Commissioner and former radio execu-
tive Jim Quello has been named acting Chairman of the
agency amidst renewed theorizing about who will get the

job on a permanent basis.

The current wave of speculation
says President Bill Clinton will tap
a fellow Arkansan to head the
agency. NAB President Eddie
Fritts expressed that view at the
RAB’s Managing Sales Conference
in Dallas, assuring attendees “the
next chairman will be from Arkan-
sas.” But he declined to provide a
name.

According to sources, some Ar-
kansas broadcasters are quietly
lobbying to have Noalmark Broad-
casting Corp. Chairman Edwin
Alderson named FCC Chairman,
Noalmark is based in El Dorado,
AR and owns radio stations in Ar-
kansas and nearby states. Alder-
son could not be reached for com-
ment.

o

{
Jim Quello

Southern Skies Corp. Chairman
Jerry Atchley, owner of KSSN/Lit-
tle Rock and a personal friend of

Bill and Hillary Clinton, has also
been mentioned as a possible nom-
inee. However, he told R&R he has
not spoken to anyone from the new
administration. “In the immortal
words of Bob Dylan, ‘It ain’t me,
babe,’ ”” laughed Atchley.

These newly mentioned prospec-
tive candidates join several others
on the rumor mill, including Senate
staffer Antoinette ‘“Toni”’ Cook and
Washington communications attor-
neys Reed Hundt and Lew Paper.

Quello, who is not a candidate for
permanent appointment, is a
staunch ally of broadcasting. He
was appointed to the Commission
by President Richard Nixon in 1974
and was reappointed twice by Ron-
ald Reagan. Prior to joining the
panel, Quello was VP/GM of WIR/
Detroit.

SPECTRUM AUCTIONS AT ISSUE AGAIN

Fritts Urges Congress To Set

NAB President Eddie Fritts last week (2/4) urged
Congress to schedule hearings on satellite DAB.

In testimony before the House
Telecommunications Subcommit-
tee. Fritts charged that the FCC is
“getting ready to wreak havoc on
our American radio system with a
plan to dumnp 30 to 60 additional
channels of audio into every mar-
ket via satellite-delivered DAB.”

That panel apparently took
Fritts’s dire warning in stride. Sr.
Counsel Larry Irving told R&R the
subcommittee “will continue to
closely follow developments in the
radio industry,” but that no legisla-
tion to limit satellite radio is immi-
nent. He said the subcommittee

will schedule hearings later this
year on new technologies, in-
cluding DAB.

Spectrum Transfer

Fritts raised the DAB issue at a
hearing on the Emerging Technol-
ogies Act, a bill that would transfer
200 MHz of government-controlled
spectrum to the private sector. No
broadcast services are proposed
for the 200 MHz of new private sec-
tor spectrum. However, passage of
the bill could ease pressure from
new technology advocates to real-
locate broadcast and auxiliary fre-
quencies to accommodate pew

DAB Hearings

users. The subcommittee quickly
sent the measure to the full com-
mittee for action.

The Emerging Technologies Act,
sponsored by Energy and Com-
merce Committee Chairman John
Dingell (D-MI) and subcommittee
Chairman Edward Markey (D-
MA), does not provide for an auc-
tion of the newly freed spectrum.
However, an alternative to be in-
troduced by Rep. Michael Oxley
(R-OH) would bring back the spec-
trum auction idea.

NAB opposes all spectrum auc-
tions for fear the sale of nonbroad-
cast frequencies will lead eventual-
ly to auctioning in the radio and tel-
evision bands.

EARNINGS

tear Channel Communica-
Ctlons {AMEX: CCU) re-
ported net income of $1.6

million (71 cents per share) for the
fourth quarter, up 74% from $0.9
million (10 cents per share) a year
ago. Broadcasting revenue was
$31.9 million, up 44% from $22.1
million. After-tax cash flow was
$6.1 million (64 cents per share),
up 86% from $3.3 million (35
cents per share).
For the full
year, Clear Chan-
nel posted net in-
come of $4.3 mil-
lion {45 cents per
share}, up 281%
from $1.1 million
(14 cents per J
share) in 1991. -
Broadcasting revenue for 1992
was $94.5 million, a 27% increase
from $74.1 milion. After-tax cash
fiow for the year was $17.1 milion

Strong 4th Qtr. For Clear Channel, Infinity

{$1.80 per share), up 84% from
$9.3 million ($1.12 per share) in
1991.

The company's directors de-
clared a special 25% stock divi-
dend. Each curent shareholder
with four shares will receive one ad-
ditional share. The dividend will be
paid February 19 to shareholders
of record on February 12.

Clear Channel owns 25 radio sta-
tions, including KHYS/Houston and
WRBQ-AM & FMjTampa, and
seven TV stations.

(NASDAQ: INFTA} reported
fourth-quarter earnings of $2.5
million (15 cents per share), com-
pared to $138,000 (two cents per
share) a year ago. Net revenues
were $44.9 million, up 38% from
$32.6 million in the final quarter of
1881, Much of the increase was

I nfinity Broadcasting Corp.

aftributed to the acquisition of
WFAN/New York. After-tax cash
flow for the quarter was $10.1 mil-
lion, a 90% gain from $5.3 million a
year earfier.

For the full year, Infinity posted a
net loss (before extraordinary
items) of $9.4 million, compared to
a net ioss of $24 million in 1991.
{Per share figures were not cited,
owing to the company’'s common
stock offering in the first quarter of
1992.) Net revenues for 1992
were $150.2 million, up 27% from
$118.0 million in 1991. Broadcast
cash flow was $68.5 million, up
21% from $56.8 million the previ-
ous year.

Infinity owns 21 radio stations in
13 markets, including WFAN,
WZRC & WXRK/New York, KROQ/
Los Angeles, and WJJD, WIMK, &
WUSNI/Chicago.

D C rerorv

Continued on Page 8

AT&T Dialing For Deals Again?

ook for AT&T to get back into radio lending sometime
this fall — just about a year after announcing it was
“temporarily suspending” media lending.

A reduced staff has continued to manage existing loans, while the
phone company’s finance unit has grappled with the troubles that have
plagued most business lenders since real estate values collapsed and the
nation slipped into recession at the end of the go-go '80s.

AT&T's media portfolio is reportedly healthier than many others. One
insider said the company might even consider new financing now — if it's
tied to clearing out some of the “dogs” in its portfolio.

Also, rumors that former media lending boss Steve Turpin had been
pink-slipped in the latest shakeup at AT&T's lending group headquarters in
New Jersey were overblown. He's still with the company and heading
home to Atlanta — but won't be back in the media group.

Duopoly Distortion Alleged In Oregon

t was probably just a matter of time before something like

this surfaced: McKenzie River Broadcasting Company,

which has its own AM-AM-FM-FM dual-duopoly in Eu-
gene, OR, has accused crosstown competitor C&C Broad-
casting Inc. of using outdated Arbitron data for a pending
duopoly deal.

McKenzie River told the FCC that C&C's existing combo, KUGN-AM &
FM, had metro Arbitron 12+ shares of 25.0 in the Spring '92 book and

25.8 in the Fall '92 book and should be barred from acquiring any other
station in the market.

McKenzie River claimed that C&C improperly used county-by-county
data from Arbitron’s 1991 field work (resulting in a 17.4 weighted share) to
justify its proposed purchase of KGAL/Brownsville, OR, currently a Class
A FM whose signal contour overtaps the fringes of KUGN-AM & FM, but
not the Eugene metro. However, the station has applied for a C1 upgrade
— relocating to the KUGN-FM tower.

“We're using the data that is required,” C&C owner Charies Chackel
told R&R. He said the FCC staff was consulted on exactly what ratings data
was required, and that the KGAL filing used Arbitron’s most recent county-
by-county data.

Schanfeld Sues For Zapnews Investment Refund

ormer CNN President Reese Schonfeld wants a re-

fund of the $75,000 he invested in Zapnews and

has accused founder Jim Hood of fraud in a federal
court suit filed in New York. Schonfeld and fellow investor
Iving Schwartz clam Hood's business plan misrepre-
sented how many subscribers the news service would need
to turn a profit and how much money the venture would re-
quire.

“Every single charge in the lawsuit is false,” Hood toid R&R, noting that
except for Schonfeld and Schwartz, Zapnews stockholders are satisfied
with their investments. Tribune Media is currently the company’s majority
shareholder.

Hood is no longer predicting that Zapnews will be profitable by late
1993. He blames a "new predatory pricing policy” by the Associated
Press for slowing growth by the upstart competitor.

In other radio biz news:

* Midwest Communications, which just sold KIOA-AM & FM/Des
Moines to Saga (see Transactions, Page 6), has agreed to buy WHET/
Sturgeon Bay, Wl and WOZZ/New London, Wi from Martin Communica-
tions for an undisciosed sum.

The two stations are located outside Green Bay, where Midwest al-
ready owns WGEE & WIXX.

* KNHN/Kansas City owner Bill Johnson is acquiring KSEK/Pitts-
burgh, KS and plans “dual synchronous transmission” on 1340 kHz to ex-
tend KNHN's coverage 120 miles south of Kansas City. A third low-power
transmitter will fill in the gap between the two 1kw stations.

* Clear Channel Communications has closed its purchase of
KQXT/San Antonio. The company aiso reported a record year for 1992,
with after-tax cash flow up 84%.

¢ Stoner Broadcasting has completed its acquisition of WONE &
WTUE/Dayton from Summit Communications. Blackburn & Co. was the
broker.

¢ Salomon Brothers analyst Ben Bendre has begun tracking Infinity
Broadcasting and given the stock a “buy” recommendation.

—Randall Bloomquist, Jack Messmer
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l AS REVIEWED ON THE HOWARD STERN SHOW:

"I gotta buy this album!"
"You don't want it to be over."

"I can't stand to be around
all this talent!"

"This is a Number One

[
- songiflever heardit!!"

HOWARD THANI(S FOR Y(

(312)-769-7600
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TRANSACTIONS

Evergreen Snares Rusk Combo
In Houston For $51 Million

Trumper takes second Charlotte FM; Frischling doubles up in Pittsburgh

KTRH & KLOL/Houston
PRICE: $51 million

TERMS: Asset sale

BUYER: Evergreen Media Corpora-
tion, headed by Chairman/CEQ Scott
Ginsburg. It owns KKBT/Los Angeles,
WLUP-AM & FM/Chicago, KMEL/San
Francisco, WTOP & WASH/Washing-
ton, KSSN/Dallas, WVCG/Coral
Gables-Miami, and WAPE/Jackson-
vilie, and is buying WFYV-FM/Atlantic
Beach-Jacksonville. Phone: (214)
869-9020

SELLER: Rusk Corporation, headed
by President J.H. Jones. It also owns
KSMG/San Antonio and KHFI/Austin.
Phone: {713) 5626-5874
FREQUENCY: 740 kHz; 101.1 MHz
POWER: 50kw; 97kw at 1925 feet
FORMAT: News/Talk; AOR

BROKER: Charles Giddens of Media
Venture Partners

COMMENT: A deal to sell this combo
to Jacor Communications for $58.8
million was announced in November
1989, but never closed.

WNPT (AM)/Tuscaloosa
PRICE: $160,000

TERMS: Asset sale for $100 cash and
a promissory note for $159,900 at
10% interest. Interest on the note will
accrue through January 1, 1994 with-
out any payment required. Thereafter
interest-only payments will be due
monthly, with a final payment of the
principal and any outstanding interest
due January 1, 1998.

BUYER: Lawson of Tuscaloosa Inc.,
owned by James Lawson of Tuscaloo-
sa. He recently acquired WIDO/Eutaw,
AL and plans to operate it as an AM-FM
combo with this station. Phone: (205)
550-2510

SELLER: WANR Inc., headed by Presi-
dent Ellis Parker of Rockville, MD. [t
will retain co-located WNPT-FM/Lin-
den-Tuscaloosa. Phone: (205) 758-
3311

FREQUENCY: 1280 kHz

POWER: 5kw day/500 watts night
FORMAT: Urban

KTHQ (FM CP)/Eagar

PRICE: $10,000

TERMS: Asset sale for cash

BUYER: William S. Konopnicki of Saf-
ford, AZ, a sole proprietor. He owns
KLVJ-AM & FM/Mountain Home, ID
and KHIL & KWCX/Willcox, AZ.
Phone: (602} 428-2217

SELLER: Media Venture Manage-
ment Inc., headed by President Ran-
dolph George, as receiver for JIN En-
terprises Inc. George is a media
broker and receiver for KRTY/lLos
Gatos, CA and KKIS/Walinut Creek,
CA. Phone: (415) 391-4877
FREQUENCY: 92.5 MHz

POWER: 100kw at 984 feet
BROKER: Randolph George of Media
Venture Partners

KZSA/Placerville

(Sacramento)

PRICE: $400,000

TERMS: Asset sale. The seller will re-
tain a minority stock interest in the
buyer.

BUYER: Z Spanish Network Inc.,
headed by Amador Bustos. He has in-
terests in KSQQ/Morgan Hill, CA and
KZPA-AM & FM/Yakima, WA. He has
been programming KZSA under an
LMA since November. Phone: (916)
676-5996

SELLER: Douglas Broadcasting,
headed by N. John Douglas. He also

Star
Media
Group, Inc.

John Tenaglia, President of
TK Communications
has agreed to transfer the assets of

KZVE/KXTN
San Antonio, TX
fo

$11,000,000

0
McHenry T. Tichenor, Jr.,, President of
Tichenor Media System, Inc.

“‘Radio’s Full Service
Financial Specialists”ru

17304 Preston Road, Suite 265 » Dallas, Texas 75252 » (214) 713-8500

owns WNJR/Newark-New York;
WNDZ & WVVX/Chicago; KEST/San
Francisco; KOBO/Yuba City, CA;
KAAXIVentura, CA; KBAX/Fallbrook,
CA; KMAX/Arcadia, CA; and KWIZJ
Santa Ana, CA.

FREQUENCY: 92.1 MHz

POWER: 1.41kw at 472 feet
FORMAT: Spanish

BROKER: Mark Jorgenson of Jorgen-
son Broadcast Brokerage '

KXRE/Manitou Springs
PRICE: No cash consideration
TERMS: Asset sale for assumption of li-
ability for the seller's obligations
BUYER: Quetzal Communications
Corp., owned by David Drucker of Ev-
ergreen, CO and Gail Wallace of Den-
ver. Quetzal owns KRRUfPueblo, CO.
Drucker owns sefler GREENTV Corp.,
KDMD-TV/Anchorage, has interests in
several LPTV stations, and is part-
owner of Sky-Highway Radio Corp., a
sateliite DAB applicant. Phone: (303)
526-1039

SELLER: GREENTV Corp., owned by
David Drucker

FREQUENCY: 1490 kHz

POWER: 500 watts day/1kw night

WTMP/Tampa

PRICE: $625,000

TERMS: Asset sale

BUYER: DMPG Broadcasting Group
inc., owned by Tampa Bay Buc-
caneers cornerback Derrick ‘‘Ricky”’
Reynolds, wide receiver John M.
“‘Mark’’ Carrier, and former player
Patrick Franklin.

SELLER: Broadcap of Florida Inc.,
headed by Broadcast Capital Inc.
(BROADCAP) President John Oxen-
dine. BROADCAP is a Washington,
DC-based lending group established
by the NAB to finance minority pur-
chases of broadcast stations.
FREQUENCY: 1150 kHz

POWER: 5kw days/2.5kw night
FORMAT: Urban

BROKER: Bob Connelly of the Con-
nelly Company and Mark Jorgenson
of Jorgenson Broadcast Brokerage

! i

WIAl/Danville
PRICE: $1.3 million

TERMS: Asset sale

BUYER: L.A.l. Broadcasting Inc., a
subsidiary of Key Broadcasting Inc,
headed by Terry Forcht. Key owns
WAIN/Columbia, KY; WCVL & WIMC/
Crawfordsville, IN; WDBL-AM & FM/
Springfield, TN; WFTG & WWEL/Lon-
don, KY; WHIC-AM & FM/Hardins-
burg, KY; WSIP-AM & FM/Paintsville,
KY; WCTW & WXKQ/Whitesburg,
KY; and WVLN & WSEI/Olney, IL.
SELLER: Kickapoo Broadcasting Inc.,
headed by President Richard Foley
FREQUENCY: 99.1 MHz

POWER: 50kw at 500 feet

FORMAT: Country

BROKER: Lee Hague of Hague & Co.

WAAAAL amerticantadiohistorv-com.

TRANSACTIONS AT A GLANCE

Total Stations Traded This Year:

This Week’s Action: . .

1993 Deals To Date:

$256,177,803

(Last Year: $78,267,305)

113
(Last Year: 109)

........

......... $77,123,769

(Last Year: $31,656,714)

Total Stations Traded This Week:.. ... .. .. 30

(Last Year: 18)

® Deal Of The Week:
% KTRH & KLOL/Houston $51 million

KIOA-AM & FM/Des Moines
PRICE: $2.7 million

TERMS: Duopoly deal; cash

BUYER: Saga Communications,
headed by Ed Christian. The company
owns KRNT & KRNQ/Des Moines;
WKLH/Milwaukee; WVKO & WSNY/
Columbus, OH; WNOR-AM & FM/Nor-
folk; WYMGI/Springfield, IL; WLRW/
Champaign, IL; WGAN & WMGX/
Portland, ME; WFEA & WZID/Man-
chester, NH; and WAQY-AM & FM/
Springfield, MA.

SELLER: Midwest Communications,
headed by Duke Wright. The company
also owns WGEE & WiXX/Green Bay,
WI; KFMQI/Lincoln, NE; KYNN/Oma-
ha; WRIG & WDEZ/Wausau, WI; and
WKKQ & WTBX/Hibbing, MN.
FREQUENCY: 940 kHz; 93.3 MHz
POWER: 10kw days/5 kw nights;
100kw at 1055 feet

FORMAT: Gold

BROKER: Charles Giddens of Media
Venture Partners

WMFG-AM & FM/Hibbing
PRICE: $255,000

TERMS: Asset sale for $120,000 cash
and a promissory note for $135,000 at

©® WNPT (AMNTuscaloosa, AL $160,000
® KTHQ (FM CPYEagar, AZ $10,000
® KZSA/Placerville {Sacramento), CA $400,000
©® KXRE/Manitou Springs, CO No cash consideration
® WTMPTampa $625,000
©® WiAi/Danville, IL $1.3 million
O KIOA-AM & FM/Des Moines $2.7 million
® WMFG-AM & FM/HIbbing, MN $255,000
® WESV (FM CP)Richton, MS No cash consideration
O KOLT/Santa Fe $1,367,551 for 70%
©® WXLE/Mechanicvllle (Albany), NY $525,000 for 65%
©® WPIE/Trumansburg, NY $150,000
® WGLD & WWWB/Greensboro-High Point $3.5 million
® WEZC/Hickory (Charlotte), NC $6 million
® WOHS/Shelby, NC $75,000
® KDIX/Dickinson, ND $273,265
® Ohio Valley-Adventure Three Swap $260,000
® WXVK/Coal Grove, OH (Huntington, WV)
® WEEL/Shadyside, OH (Wheeling, WV)
® WAPQ (FM CP)/Crestline, OH $475,000
® KSTM/Henryetta (Tuisa) $2 million
O®WYCY (FM CP)yHawley, PA $80,000
® WRRK/Braddock (Pittsburgh), PA $5.5 mifion
® WCHE/West Chester (Philadelphia), PA $198,000
® KWCS/Bridgeport, TX $92,000
® KJTT/Oak Harbor, WA $177,953

6% interest payable in 120 monthly in-
stallments

BUYER: Sounds Unlimited of Red
Wwing Inc., owned by Alan Quarn-
strom of Cloquet, MN and Ross
Flelschman of Tampa. Quarnstrom
owns WKLK-AM & FM/Cloquet.
Fleischman has interests in WKZF}
Bayboro, NC; KJFM/Louisiana, MO;
and WHSM/Hayward, WI. Phone:
(218) 879-4534

SELLER: DNS Broadcasting, headed
by President Dennis Rice. Phone:
(218) 263-7531

FREQUENCY: 1240 kHz; 106.3 MHz
POWER: 1kw; 600 watts at 270 feet
FORMAT: AC; Gold

WESV (FM CP)/Richton

PRICE: No cash consideration
TERMS: Gift of CP to daughter of
seller's principals

BUYER: Vivian Inc., owned by Vivian
Byrd of Wiggins, MS. Phone: (601)
928-7281

SELLER: Community Broadcasting
Company, owned by A.R. and Gayon
Byrd. They also own WIGG/Wiggins
and WLUN/Lumberton, MS. Phone:
(601) 928-7281

FREQUENCY: 96.5 MHz

POWER: 6kw at 328 feet

Continued on Page 9
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WPLJ, New York
KIIS-FM, Los Angeles

WMXV, New York
Young Country, Dallas
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...and many others!

For more information and a FREE
Jingles Demo on Compact Disc:

(800) TM CENTURY


www.americanradiohistory.com

RADIO BUSINESS

February 12,1993 R&R e 9

TRANSACTIONS

Continued from Page 6

KOLT/Santa Fe

PRICE: $1,367,551 for 70%
TERMS: The parties have submitted a
letter to the FCC setting out the terms
of an anticipated “Agreement to Trans-
fer Assets in Lieu of Foreclosure.” The
buyer has served notice on the seller
that it is in default on $1,300,849 in
principal and interest on its debt, plus
$66,702 in funds, including interest,
which had been advanced to the seller.
BUYER: The Braiker Family Trust,
whose co-trustees are Bonnie Braiker-
Gordon of Woodland Hills, CA and
Morton Braiker of Henderson, NV. The
Trust owns 30% of the equity of the
seller and votes 50% of the seller's
stock under an irrevocable proxy.
Phone: (818) 710-1511

SELLER: Clairmor Broadcasting Inc.,
headed by President Ivan Braiker
FREQUENCY: 105.9 MHz

POWER: 100kw at 1936 feet
FORMAT: Country

COMMENT: This settlement is the first
step of a two-step process culminating
in the previously announced $1.3 mil-
lion sale of KOLT to Commonwealth
Broadcasting, which already programs
the station under an LMA.

S

WXLE/Mechanicville (Albany)
PRICE: $525,000 for 65%

TERMS: The buyer is exercising an op-
tion to acquire the station, which was
granted when it loaned the seller funds
to build under a CP.

BUYER: Foley Broadcasting L.P.,
whose general partner, Foiey Broad-
casting Inc., is owned by John Foley
Jr. of Niskayuna, NY and Jerry Mc-
Queen of Allentown, PA. Foley is for-
mer GM of WDNS-TV/Derry, NH. Mc-
Queen'’s brother, Scott McQueen, is
33.33% owner of Sconnix Broadcast-
ing. Phone: (215) 776-0111
SELLER: Twenty First Century Broad-
casting Corp., owned by Stephen and
Sandra Seplowe. The company will re-
tain a 35% limited partnership interest
in the buyer. In addition, Stephen Sep-
lowe, former VP/GM of WROW-AM &
FM/Albany, has an option to acquire a
5% stock interest in Foley Broadcast-
ing Inc. Phone: (518) 383-1063
FREQUENCY: 104.5 MHz

POWER: 5kw at 351 feet

FORMAT: AC

WPIE/Trumansburg

PRICE: $150,000

TERMS: Asset sale for $30,000 cash
and $120,000 “assumption of current
payables so designated by the sefler”
BUYER: Pembrook Pines Ithaca Ltd.,
N.A., owned by Robert Pfuntner of
Elmira, NY. He owns WELM & WLVY/
Elmira; WABH & WVIiN/Bath, NY; and
WACK & WNNR/Newark-Sodus, NY.
Phone: {(607) 733-5626

SELLER: WPIE Broadcasting Inc.,
represented by Secretary William
Sitzman. Phone: (607) 387-3185
FREQUENCY: 1160 kHz

POWER: Skw day/310 watts night
FORMAT: AC

COMMENT: The buyer has submitted
engineering studies certifying that the
acquisition of WPIE will not create a du-
opoly overlap with any of its existing
stations.

WGLD & WWWB/

Greensboro-High Point

PRICE: $3.5 million

TERMS: Asset sale related to a finan-
cial restructuring. The selling company
will continue to provide services re-
lated to station operations.

BUYER: MHD Corporation, headed by
Bruce Lofton. The company is a newly
formed unit of First Union National
Bank of Charlotte.

SELLER: WGLD Inc., owned by Ber-
nard and Roberta Mann of Greens-
boro. Bernard Mann has signed a long-
term contract to remain manager of this
combo. Phone: (919) 333-2100
FREQUENCY: 1320 kHz; 100.3 MHz
POWER: Skw; 100kw at 1036 feet
FORMAT: Gold; AC

WEZCIHickory (Charlotte)
PRICE: $6 million

TERMS: Duopoly deal; asset sale for
cash and an undisclosed amount of
seller financing

BUYER: Trumper Communications
Inc., headed by President/CEQ Jeffrey
Trumper. The company owns WTDR/
Charlotte; KKCWI/Portland; WLAP-
AM & FM/Lexington, KY; and is selling
KQQL/Minneapolis. It is buying
WLFX/Lexington. Phone: (708)
789-0090

SELLER: Keymarket Communica-
tions, headed by Chairman Kerby
Confer. It owns 10 stations, including
WWL & WLMG/New Orleans and
WEZI & WRVR/Memphis. Phone:
(706) 855-0555

FREQUENCY: 102.9 MHz

POWER: 31.3kw at 1535 feet
FORMAT: AC

WOHSI/Shelby

PRICE: $75,000

TERMS: Asset sale for a promissory
note in the amount of the full purchase
price. The note will bear interest at an
annual rate of 10% and is payable in
monthly installments over five years,
beginning March 15, 1993.

BUYER: KTC Broadcasting Inc., own-
ed by Calvin and Terresa Hastings of
Cherryville, NC. They own WCSL/
Cherryville and WGNC/Gastonia, NC.
Phone: (704) 435-3297

SELLER: Harold and Billie Watson of
Shelby. Harold Watson has an employ-
ment agreement to remain with the sta-
tion as an AE for a monthly salary of
$2250 and other benefits through the
end of 1996. Phone: (704) 482-4510
FREQUENCY: 730 kHz

POWER: 1kw day/168 watts night
FORMAT: AC

A G
KDIX/Dickinson
PRICE: $273,265
TERMS: Asset sales; the station li-
cense and equipment are being pur-
chased for $20,000 cash and a 10-
year promissory note for $230,000 at
8% interest. The real estate is being
purchased separately for $23,265,
payable in 48 monthly installments at
9% interest.
BUYER: Starrdak Inc., owned by
Daniel Porter and Clifford Davis. Lee
Leiss, who will be employed as GM,
has an option to receive a 15% stock
interest if his services are deemed sat-
isfactory after six months. He has an
additional option to purchase an 18%
stake for $16,500. Phone: (701)
225-5133
SELLER: Dickinson Broadcasting,
headed by President June Deck, is
selling the station license and equip-
ment. The City of Dickinson, repre-

sented by Board of City Commis-
sioners President Henry Schank, is
selling the real estate.

FREQUENCY: 1230 kHz

POWER: 1kw

FORMAT: AC

Ohio Valley-

Adventure Three Swap

PRICE: $260,000

TERMS: Duopoly deal; like-kind ex-
change of station licenses and assets.
In addition, Adventure Three Inc. will
pay $50,000 cash to Ohio Valley
Cammunications Inc. for the WXVK
assets and an additional $210,000 for
a three-year noncompete agreement.

WXVKICoal Grove
(Huntington, WV)

BUYER: Adventure Three Inc., owned
by Michael Shott of Bluefield, WV. He
owns WKEE-AM & FM/Huntington;
WHIS & WHAJBluefield, WV; WSIC
& WFMX/Statesville, NC; and WHHR
& WFXH/Hilton Head Island, SC.
Phone: (304) 327-7114

SELLER: Ohio Valley Communications
Inc., owned by David Schoumacher of
Hume, VA; Joseph Giuliani of Poto-
mac, MD; and Gene McCoy of Arling-
ton, VA. They own WXVA-AM & FM/
Charles Town, WV and WGMD/Re-
hoboth Beach, DE. McCoy also has an
interest in WPMW/Mullens, WV.
Phone: (202) 331-8747
FREQUENCY: 97.1 MHz

POWER: 1.49kw at 473 feet
FORMAT: Country

COMMENT: The buyer already pro-
grams this station under an LMA and
says it will file its duopoly showing with
the FCC by amendment.

WEEL/Shadyside

(Wheeling, WV)

BUYER: Ohio Valley Communications
Inc.

SELLER: Adventure Three Inc.
FREQUENCY: 95.7 MHz

POWER: 850 watts at 626 feet
FORMAT: Gold

WAPQ (FM CP)/Crestline
PRICE: $475,000

TERMS: Asset sale for $65,000 cash
and a 15-year promissory note for
$405,000 at 9% interest with a seven-
year call. The additional $5000 result-
ing in the total price of $475,000 is not
explained in the “Memorandum of
Agreement” submitted to the FCC.
BUYER: Mid-American Radio Group
Inc., owned by Barry Gerber of West-
lake, OH; Kim Chichester of Avon,
OH; and Cynthia Manning of Cleve-
land. Phone: (419) 524-5622
SELLER: WHOH Inc., owned by
Redge and Randall Mahaffey. They
have interests in an FM CP at Coral
Cove, FL. Phone: (301) 266-6657
FREQUENCY: 98.7 MHz

POWER: 1.8kw at 400 feet
FORMAT: CHR

KSTM/Henryetta (Tulsa)
PRICE: $2 million

TERMS: Assumption of debt under a
note in favor of Rebecca Lambert, pur-
suant to a workout agreement
BUYER: Boulder Broadcasting Inc.,
owned by Gerock Swanson

SELLER: Texoma Broadcasting L.P.,
whose general partner is the Gerock H.
Swanson Revocable Inter Vivos
Trust, trustee Gerock Swanson
FREQUENCY: 99.5 MHz

POWER: 100kw at 984 feet
FORMAT: CHR

WAAAL americanradichiston.com
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WYCY (FM CP)Hawley

PRICE: $80,000

TERMS: Asset sale for cash

BUYER: Banner Broadcasting Cor-
poration, owned by Daryl and Janice
Buckingham of Honesdale, PA; Floyd
and Marie Olver of Beach Lake, PA;
and Dennis Buckingham of Canons-
burg, PA. Phone: (717) 729-7212
SELLER: Susan T. LaRose of Strouds-
burg, PA. Phone: (717} 421-2100
FREQUENCY: 105.3 MHz

POWER: 3kw at 328 feet

WRRK/Braddock (Pittsburgh)
PRICE: $5.5 million

TERMS: Duopoly deal; asset sale
BUYER: Saul Frischling, owner of
WLTJIPittsburgh and KASP-WKBQ &
KHTKISt. Louis

SELLER: WHYW Associates, headed
by William Benns

FREQUENCY: 96.9 MHz

POWER: 44.7kw at 530 feet
FORMAT: AOR
BROKER: Michael
Bergner & Co.
COMMENT: The broker's announce-
ment of this deal stated that WLTJ and
WRRK had a combined 12+ share of
6.9 in the Summer 1992 Arbitron sur-
vey.

WCHE/West Chester
(Philadelphia)

PRICE: $198,000

TERMS: Asset sale for $72,000 cash
plus two promissory notes at 8% inter-
est. One note, for $48,000, is payable
in three instaliments of $16,000 plus
accrued interest 120, 240, and 360
days after closing. The second note,
for $78,000, is payable in 48 equal
monthly installments. Only 75% of the
outstanding balance on the second
note is due if it is paid off within 24
months.

BUYER: Tri-State Radio Inc., owned
by Eugene Boyd Jr. and Betty Jean
Boyd of Wilmington, DE. Phone: (302)
764-9745

SELLER: WCHE Inc., owned by Hor-

Bergner of

ace Gross. He is Vice Chairman of
United Broadcasting Company, but
has no ownership interest in the radio
group.

FREQUENCY: 1520 kHz

POWER: 250-watt daytimer
FORMAT: AC and News/Talk

KWCSI/Bridgeport

PRICE: $92,000

TERMS: The station license is being
transferred in return for extinguishment
of an outstanding debt ot $92,000

owed to the buyer. The buyer
previously foreclosed on the property,
securing liens totaling $275,000, but
their sale at auction left $92,000 in
debt outstanding.

BUYER: Ted Haynes of Boyd, TX, dba
Community Broadcast Network.
Phone: (813) 5623-5627

SELLER: Dan Halyburton, receiver for
Wise County Broadcasting Inc.
Phone: (214) 520-4330
FREQUENCY: 96.7 MHz
POWER: 3kw at 226 feet
FORMAT: Country
R R
bbbt it
KJTT/Oak Harbor

PRICE: $177,953

TERMS: Asset sale for twc promissory
notes totaling $150,000 at an interest
rate one point above the prime rate of
First Interstate Bank of Oak Harbor,
plus the assumption of a loan from
Whidbey Island Bank with an out-
standing balance of $27,954

BUYER: Oak Harbor Communications
Inc., owned by Pat O’Day of Friday
Harbor, WA; Jerome Alhadoff of Seat-
tle; Roger Johnson of Tacoma; and
Pat Nolan. Phone: (206) 378-4278
SELLER: Henry Koetje, court-
appointed receiver for Whidbey Island
Broadcast Services, formerly headed
by President David Bowden. Phone:
(206) 675-5955

FREQUENCY: 1110 kHz

POWER: 500 watts day/15 watts night
FORMAT: AC

EARNINGS

Continued from Page 4

annett Co. reported a 16%

boost in  fourth-quarter

eamings ($114.2 million or
79 cents per share} versuz $97
million {68 centa per share) 8 year
ago. Broadeasting revenuss were
$104.9 mallion, up from $100.8
mililon.  Total revenues were
$935. 1 miicon, rising from $901.2
miflion.  And cuarall operating -
come was $188.1 million, up 8%
from $182.8 million.

Exchuding a one-time charge. for
accounting rule changes, filk-yesr
earnings were ©$345.7  million
($2.40 per share}, a 20% boost
from $301.8 million in 1991,
Broadcasting revenues in - 1982
totaled $370.6 million. - camparad
to $357.4 milion. Total revenues
were $3.47 billion, up from $3.38
million.  Operating - income  was
$617.3 million, up from $55B.9

Gannett cwns 15 radio stations
{including KIS-AM & FM/Los An-

and KKBO-AM & FMiHouston), 10

bifleoerd company.

gelas, WGCEAM & FMIChicago, .

televisicn stations, 82 daily news:

< and anumber of cabte TV systems;
pepers, and the nation’s largest: s e

cripps HMoward Eroadecast-
Sim; INASDACE SCHF) re-

ponted fouwth-guager net in-
come of $13.6 million {$1.31 per
share}, up 32% from $12.3 miltion
{$1 per share) a year ago. Total
revenues rose 7.2% to $107 mil-
fion. Opersting income fcr the quar-
ter was $31.5 miltion, up13% from
$27.8 million for the last quarter of
1891. Operating income for radio
and TV rosz 11% to $28.7 milfion.

Far the full year, net ircome was
$36.8 milkon ($3.56 pershare), up
53% from $24.1 miltion £82.33 per
share) in 1991, exchudirg &1 unus-
ugl $7.9 million charge for settle-
ment of a lawsuit in 1381, Rev-
enues chmbed 12% to $380 mik
tion. Cperating mcome far "92 was
up 28% to $80.2 milllon. excluding
the settlement charge. Operating
income for radio and TV increased
22% to $70.3 million

Scripps Howard Broad:asting. an
BEN-gwned  subsidiany  of  EW,
Scripps Co. (NYSE S5F), owns
WBSBBaltimore, KUPL-AM & FM|
Portiand, and WMC-AM & FM/
Memphis; ten television stations;
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NEWSBREAKERS.

Hatfield VP/Prog.
At Great American
AM Properties

WTVN/Colum- g
bus OM Bobby
Hatfield has been
promoted to VP/
Programming,
AM Stations by
parent Great
American Com-
munications. In
his new post, @
Hatfield will S,
oversee the pro- .
gramming ef- Hattield
forts of WTVN, KEX/Portland,
and WDAF/Kansas City. He will
also continue in his WTVN post.

Great American Radio Group
President David Crowl com-
mented, “Hatfield has tremendous
insight into the strategies needed
for Full-Service AM stations. He’s
one of the best Full-Service pro-
grammers in the industry and we
want to tap his talent for our AM
group.”

Prior to joining WTVN in 1989,
Hatfield programmed WDTX/De-
troit, WWKB & WKSE/Buffalo,
WZKC and WNYR/Rochester, and
KOMA/Oklahoma City.

Bortnick Joins
Metro Traffic

WHK & WMMS/Cleveland VP/
GM Chuck Bortnick will exit the
Malrite combo after four years and
join Metro Traffic Control as Re-
gional Director/Marketing.

“Malrite’s been a wonderful
company to work for and I'm
proud of what my staff, and I have
accomplished during the last four
years,” Bortnick said. “However,
I'm very excited about moving to
Chicago and becoming a member
of Metro’s dynamic organization.”

Bortnick will be responsible for
the Chicago, Indianapolis, and
Minneapolis markets. Before join-
ing the Cleveland combo, he man-
aged KKHT/Houston, WSRF &
WSHE/Miami, and WINZ-AM &
FM/Miami.

Congressional Professionals

FCC attorney Helene Schrier (r) posed with ABC-TV/NPR reporter Cokie
Roberts at the American Women in Radio & Television/DC’s Congressional
Gala. Over 700 people — including 40 new Congress members and
several media personalities — turned out for the event.

Applequist Upped To Sony Sr. VP/Sales

Sony Music
Distribution VP/
Sales Craig Ap-
plequist has been
promoted to Sr.
VP/Sales. In his ‘'
new position, he
will supervise
video and mid-
line product
sales, while con-
tinuing to direct
sales and mar-
keting efforts for

Appi ]
all Sony labels. RS

Sony Sr. VP/Sales & Branch Dis-
tribution Danny Yarbrough re-
marked, “Over the last three
years, Craig has been tremendous-
ly important in the company’s
record-breaking success. It’s only
natural — and well-deserved —
that his responsibilities be increas-
ed to cover the expanding oppor-
tunities presented by our growth.”

Applequist, a 16-year veteran of
the Sony (formerly CBS) group
and former KFML/Denver pro-
grammer, will be based at Sony’s
New York offices.

Davison VP/GM At KHYL/Sacramento

KICU-TV/San Jose VP/GM John
Davison has been appointed VP/
GM of KHYL/Sacramento. He suc-
ceeds John Buckley, who exits the
American Media Gold outlet.

‘“John’s an exciting, talented, ex-
perienced executive who makes
things happen,” noted American

‘Media co-partner Art Kern. Co-

partner Alan Beck added, “We’re
very fortunate to have John here to
lead Sacramento’s Gold fran-
chise.”

&

Davison commented, “In many
ways, [moving] to KHYL is like
coming home for me. There’s no
limit to what we can do to make lis-
teners feel good and keep them in-
formed. The station’s right on
track.’

Davison’s radio background in-
cludes on-air and sales work at
WHWH/Princeton, NJ. He’s also
held sales management positions
at NBC Spot Television, WJZ-TV/
Baltimore, WBZ-TV/Boston, and
KPIX-TV/San Francisco.
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Marriott GSM, Marince OM At WWSW

WHB & KUDL/Kansas City GSM Speed Marrioft has transferred to a
similar post at Shamrock Broadcasting sister WWSW (3WS)/Pittsburgh,

where he'll direct a 10-member staff. Marriott succeeds Andy Fisher, who
exits the Gold outlet. Additionally, WWSW PD Gary Marince has been up-

ped to OM.

GM Mike Crusham told R&R, “| was acutely aware of the customer-
focused programs Speed put together in Kansas City; he's one of our

% highest-profile sales managers.”

Regarding Marince, Crusham noted, “Gary's demonstrated excellent
programming and marketing skills. He's contributed greatly to our lofty

ratings success.’

Prior to joining WWSW, Marriott spent 12 years at WHB & KUDL, the
last three as GSM. He also was an AE for KBEQ/Kansas City. Marince has

been WWSW's PD for three years.

fices.

Capricorn VP/Promotion & Marketing Jeff Cook
said, “I've had the pleasure of working side by side
with Michelle at Elektra for several years and, in my
opinion, there’s no finer promotion person in this

galaxy.”

Prior to her Elektra post, Meisner was Regional
Marketing Manager at MCA Records and MD at

%l

¢ KITSISan Francisco.

Meisner Capricorn Nat’l Dir./Promotion

Michelle Meisner has been named National Di-
rector/Promotion at Capricorn Records. She leaves
Elektra, where she had been Sr. National Director/Al-
bum Promotion, after seven years with the company.
Meisner will be based at WEA’s San Francisco of-

7

Meisner

B

WWRC/DC Books Laufer As Dir./Ops.

Author and for-
mer NBC Radio
correspondent
Peter Laufer has
been named Di- {8
rector/Opera-
tions & Program-
ming at News/
Talk WWRC/
Washington. He
replaces Tyler
Cox, who left the
Greater Media
outlet last September.

WWRC GM Dick Rakovan said
Laufer was hired because “he has
a quizzical mind and broad, varied
background that will bring a lot to
our content. He'll create interest-
ing talk shows.”

e

Laufer

Laufer commented, “I'm going
to shake up the marketplace.
There’s great opportunity for
"WRC as Talk radio gains credibili-
ty and influence. It’s an exciting
time.”

Laufer has spent the past four
years as a writer (“Nightmare
Abroad”) and freelance broadcast
journalist, hosting talk shows and
reporting for ABC Radio News,
CBS Radio News Service, KCBS/
San Francisco, and CBS-TV’s
“Nightwatch.”

Prior to that, Laufer’s two dec-
ades in News/Talk radio included
stints at KXRX/San Jose, NBC Ra-
dio, KGO/San Francisco, KNBR/
San Francisco, and WFAA/Dallas.
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NEWSBREAKERS.

Simon Gets Zoo
Sr. VP Stripes

Jayne Neches
Simen has been
promoted to Sr.
VP/Marketing at
Zoo Entertain-
ment. In her new
role, she’ll over-
see the compa- §
ny’s marketing,
sales, and pro-
motion efforts.

Simon will re-
port to Zoo Presi-
dent Lou Maglia, who remarked.
“Jayne has the vision and enthusi-
asm to make this company suc-
ceed. Her broad knowledge of the
business will be influential in help-
ing us build and promote our di-
verse talent roster.”

SIMON/See Page 28

Simon

White Elevated
To VP/Sales
At RCA/Nashville

RCA/Nashville
Sr. Director/Na-
tional Accounts
Tom White has
been elevated to
VP/Sales. In his
new post, he will
head the label’s
sales and product
development de-
partment.

White will re-
port to label VP/
GM Jack Weston, who commented,
“I've worked with Tom since he
joined the company. In those
years, he’s always shown outstand-
ing effort and relentless pursuit of
company goals. Tom will be a good
leader, bringing experience and
proven relationships to our Nash-
ville team as well as new market-
ing ideas for the changing country
marketplace.”

White joined RCA in 1984 as a lo-
cal sales rep. He was named Sr. Di-

White

iver City Broadcasting’s
RKFXBISL Louls will flip to
New Rock next week (2/17)
as KPNT (The Point). The station
has been part of an FM-FM Rock
AC simuicast with sister WFXB.
Former KLOS/Los Angeles PD
Ken Anthony continues to oversee
programming for both stations.
KFXB's move surprised many in-
dustry observers, who expected
the station to adopt a hard-rock ap-
proach. “The most logical format di-
rection seemed to be low-end AOR
at first,” Anthony confirmed.

Moving vans announced the frequency flip concurrent with KFXB's switch
to New Rock.

St. Louis New Rocker To Bow

“That's why we applied for KSRC
[calis] at the beginning of the year.
But after poring over the research
and doing our homework, New
Rock seemed to be the {largest]
hole.”

The Point's new Ineup includes
former WHVY/Baltimore personali-
ty Mudman {mornings), KLOS/Los
Angeles parttimer Sarah Clark
{middays), ex-WZCRIFt. Myers, FL
PD D Day (APD/afternoons), anc
erstwhile KSRF & KOCM/Los An-
geles jock Christian B (nights).

Keymarket Does Country Two-Step
With Memphis, Riverside LMAs

Keymarket Communications has
flipped two of its LMA’d properties
to Country. Oldies WODZ-AM &
FM/Memphis changed last week:
newly acquired AC KQLH/River-
side-San Bernardino made the
switch Tuesday (2/9).

WODZ, now known as “Froggy
94,” has applied for new calls
WOGY. Keymarket, which owns
crosstown AC WRVR, LMA’d the
station from Ardman 16 months
ago. Polly Wogg is the combo’s
new PD, hopping on board from
the PD post at sister WFGY/Altoo-
na (where she was known as Holly
Hopper).

KQLH became Country KAKT
(Cactus 92.7), a traditional Country

the market’s No. 1 station. KFRG
VP/GM Richard Mclntosh and PD
Charlie Harrigan stay on board at
KAKT. Bob Harvey, former morn-
ing man at crosstown KCKC, joins
for mornings.

Keymarket executives declined
to speak with R&R about the for-
mat flips. However, a Memphis
newspaper quoted WODZ-AM &
FM and WRVR-AM & FM GM
Curt Peterson as saying, “[Our]
presentation will be more fun,
more upbeat, and an alternative to
the country music Memphis has
been listening to. [Crosstown Coun-
try] WGKX has done a very good
Job, but we feel there’s a real op-

rector in 1986 and moved to the outlet designed to complement  portunity ... to expand those
Nashville office last July. mainstream Country sister KFRG, shares.”
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I5LG Resets Alternative Dept.

Steve Leeds has been named Sr. Director/ Alter-
native Radio and Video Promotion at PLG. He'll report
to Exec. VP John Barbis. Also, Bill Carrolf and Kyle
Wong have each been named Associate Dir./Alterna-
tive Promotion.

“The future of the record business is in the alter-
native arena, and this restructuring is based on that
premise,” Leeds said. “Bill and Kyle were ideal candi-
dates. They have demonstrated passion and creativ-
ity in dealing with alternative media developing strate-
gies, and executing them.”

Leeds joined PLG in 1991 following a stint at
MTV. He previously was PD of video music channel
WWHT/Newark and Director/East Coast A&R for
MCA Records.

Mechanic Rebuilds Marketing Staff

Butler, Godas, McDonald
join as label pacts new Big Deal

Following its switch last
year from MCA to RCA dis-
tribution, Mechanic Rec-
ords has restaffed its nation-
al marketing department.
John Butler joins as Direc-
tor/Alternative Promotion,
Ray Godas as Director/Mar-
keting, and Barbara McDon-
ald as Director/Publicity.
They'll also work releases
from Mechanic’s indepen-
dently distributed Futurist
subsidiary.

Butler was most recently National Director/Promotion at TVT Records
and was once a music assistant at WHTZ/New York. Godas has worked at
Roadrunner, Noise Internatlonal, Concrete Marketing, and WIN Record
Distrlbution. McDonald had been Sr. Publicist at Putnam/Berkley Pub-
lishing Group.

Mechanic/Futurist has also pacted to distribute product from the new
Big Deal label, headed by former Noise GM Dean Brownrout and Caroline
Distribution rep David Wolin.

Butler Godas

Norton Collars ‘Big Dog’ PD Post

KWJJ/Portland PD Brian Nor-
ton has been named PD/morning
host at Country KZDG/Denver,
which was recently purchased by
Premiere Radio Network. Pre-
miere has been operating the “Big
Dog” under an LMA with All-Pro

Broadcasting until the sale is ap-
proved.

Morning personality John Holi-
day moves to middays, replacing
Premiere National Marketing Di-
rector/KZDG acting PD Joe Mon-

NORTON/See Page 28
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NEWSBREAKERS.
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‘‘Big Dave’’ Baxter — Pro-
. motions asst. KROQ/Los An-
i geles (818) 955-9413
i Danny ‘‘D.B.”” Bonham —
Z  Production/nights KKBB/Bak-
ersfield (805) 397-3105

Brian Burns — VP/Editor-In-
Chief Network 40 (818) 956-
6020
] Deaner (aka Jeff Dean) —
Mornings KGGl/Riverside (909)
i B879-2100

Robin Evans — News per-
sonality KXXR/Kansas City
(913) 631-8329

Ben Jammin’ — APD/MD/
% nights KXXR/Kansas City (816)
i 478-2101
s John Q. Lawrence — News
i Director KCBQ/San Diego

(407) 288-4641

3 Jack Lundy — PD WDAY
@ (Y94)/Fargo, ND (701) 237
i 9367

Traci McPherson — South
east Regional Promotion Man-
ager EastWest Records (404)
i 874-9758
& Mark Miller — MD KZKZ/Ft
©  Smith, AR (501) 782-4968
5 Randy Miller — Mornings
“  WKRQ/Cincinnati (606) 384-
i 4285
; Chris Murray — Weekends/
& Aill-ins WSTW/Wilmington, DE
: (717) 285-4975 :

Eric ‘Rico’”’ Reed — Morn- =
ings KJLH/Los Angeles (213)
774-6029

John Rhea — GM WzZzZQ/
Terre Haute, IN (812) 235-
4911

Jay Stone — Evenings KYYS
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i (KY102)/Kansas City (913)
. 268-5017
i Kim Travis — VP/Promo

Scotti Bros. (310) 207-3938

i
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Changes

Joseph Gallagher joins WTEM/
Washington as Sports Marketing Ex-
ecutive.

Mike Gonzalez becomes AE at
WRLT/Nashville and its publication,
Metro magazine.

Jennifer Shine tapped as AE at
Christal Radio’s New York branch.
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Births

WWWW/Detroit OM/PD Bar-
ry Mardit, wife Paula, daughter
Julianne, December 9

Arista VP/A&R Soundtracks
Mitchell Leib, wife Virgin/EMI
Music Exec./Publishing Stacy,
daughter Rachel Lily, January
18

Interscope recording artist
Gerardo, wife Kathy Eicher,
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Reps
Continued from Page 1
Hastings declined to respond, but
later told R&R that the chief focus
for both rep firms should be bring-
ing new advertising dollars to ra-
dio. He noted that both KRG and
Interep are active in the Radio In-
dustry Executive Council, working
with the RAB and major group
owners to pitch radio to major ad-
vertisers.

Asked how to deal with ‘‘shock
jocks” such as Howard Stern, Le-
sourd said it’s up to managers to
decide just how far they’re willing
to go to get ratings — even if their
station’s license is possibly jeopar-
dized. “Outrageous sells right now
— they get ratings,” she noted. But
Lesourd said it’s also possible to be
titillating without being ““overt.”

Sokusky took a more conserva-
tive view, warning, “If we don’t
self-censor, we run the risk that
someone else will force censorship
onus.”

The panelists agreed that DAB
and other potential new technolo-
gies are years away and, in the
end, won't change the basics of
programming successful radio sta-
tions. ‘‘People listen to program-
ming, not technology,” Hastings
noted.

Moderator Sam Michaelson, VP/
Radio for Saatchi & Saatchi Adver-
tising, said she didn’t expect cable
audio services to have any impact
on radio audience numbers. “It’s a
great place for record labels to
showcase their music,” she sug-
gested, noting that both Seny and
Warner Bros. had recently in-
vested in Digital Cable Radio.
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daughter Bianca Isabella Mejia, :
January 18 ]

ABC/SMN Pure Gold PD/air
talent Jim Zippo, wife Lori, son
Collin James Pollitt, January 31

WXBM/Pensacola, FL PD/
MD Danny Sommers, wife
Rosie, son Richard Brandon,
February 6.

WBIZ/Eau Claire, W1 PD Dar-
ren Lee, wife Lora, daughter :
Emilee Rose, February 8 :
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Evergreen
Continued from Page 1

and WTOP & WASH/Washington.
The company also has a deal pend-
ing to buy WFYV/Jacksonville,
which will give it an FM duopoly
with WAPE.

Rusk announced a deal in late
1989 to sell the Houston combo to
Jacor Communications for $58.8
million. However, Jacor ran into
problems with its lenders soon af-
terward (eventually leading to the
recent takeover by Zell/Chilmark)
and the deal never closed.

Rusk, owned by members of the
J.H. Jones family, also owns
KSMG/San Antonio and recently
announced plans to sell KHFI/Aus-
tin to Clear Channel Communica-
tions for $3.5 million.

B e R e e

For The Record

In last week's issue (2/5), the photos
of Rick Thomas and Brian Thomas on
Page 3 were inadvertently mismatched
with their corresponding news stories.
The two Thomases are correctly iden-
tified below:

R. Thomas

B. Thomas

Checklist

Continued from Page 3

locations specified in license.
Change mode of operation as re-
quired. Review records to verify
proper station operation and power
levels in appropriate time periods.
Keep AM directional antenna pa-
rameters within tolerance.

Safety

1. Develop a verification process
for the status of the antenna struc-
ture that includes:

» daily observation of lights in
accordance with station
authorization

* immediate notification to FAA
of outage or loss of top beacon

» immediate repair of any
defective operation/equipment

* periodic review of condition
and color of tower paint.

2. Prevent unauthorized access
to antenna area by providing a
fence and lock for the antenna
area. Check periodically that
neither has been tampered with or
damaged.

3. Randomly test the Emergency
Broadcasting System once a week.
On a more frequent basis, verify
that the EBS monitor, receiver,
and tone generator are operating
and set at proper frequencies.

Check EBS test entry logs fre-
quently to determine that a test has
been conducted and received.

Familiarize all station personnel
with EBS procedures and locations
of the EBS checklist and authen-
ticator word list.

Arrange easy accessibility/
availability of documents. Ensure
that station is on FCC’s mailing list
for annual revision of both lists. Be
familiar with your state/local EBS
plan.

Service Quality

1. Monitor equipment as often as
necessary to keep parameters
within limits. Inspect, adjust, or re-
pair equipment frequently to alle-
viate parameters drifting out of tol-
erance.

2. Check equipment frequently to
ensure modulation limits — in-
cluding stereo and subsidiary sub-
carrier levels — are maintained.
Adjust or repair equipment as re-
quired.

Administrative

1. Verify that adequately trained
and licensed operating personnel
are on duty during all periods of
operation.

2. Ensure that the position of
chief operator is a clear-cut desig-
nation, documentation is easily ac-
cessible, and chiefoperator is well
informed on all aspects of technical
operation and condition of trans-
mitting system. The chief operator
must keep management updated
on problems detected, status of re-
pairs, and adjustments, as well as
any unusual operating procedures.

3. Post all required licenses in an
easily accessible, highly visible lo-
cation, visible from the principal
control point of transmitter. This
will help familiarize everyone with
the terms of the license.

4. Maintain a public inspection
file that is complete, current, easi-
ly accessible, and readily available
for public inspection at a permissi-
ble location.

5. Maintain an accurate, com-
plete, and current station log. En-
sure that the log is signed.

6. Maintain an accurate, com-
plete, and current record of any in-
terference situation, equipment
malfunction, significant system
adjustments, or operating pa-
rameters as the FCC may direct.

7. Update and make available
antenna resistance or common-
point impedance measurements
and any required equipment per-
formance measurements.

8. Identify station as prescribed
by FCC rules and stated in license.

9. Verify accuracy of instru-
ments. Repair, adjust, or replace
equipment as necessary.

B e i e e

91X

Continued from Page 3
projects for [Noble CEO] John
Lynch.”

“I'm ecstatic — after a decade at
the station, it’s nice to be in a posi-
tion to look forward to the next 10
years,” Halloran commented.

Stapleford has been with 91X for
10 years, has programmed it since
1989, and earned VP stripes four
months ago. Halloran joined 91X as
an air personality in 1985, became
MD in 1989, and added APD duties
last year.

Introducing...

The
WASHIN

The newest and freshest approach to
radio news with the most flexible

top-of-the-hour newscast in the market place.

TON NewsDesk

Slandar

For more information, call 1-800-283-4147.

wunn, americanradiohistornv.com.
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We’re All Ears

The Great Radio Promotion #2
wants to hear from you.

Last year we asked you to write to us and tell us why radio is so great. This year, we ask you
to sing its praises. Or say it or play it. Let the world hear what a great advertising medium radio is.

Create a radio spot or a speech, a song or a jingle. Sell radio, not just your station, not just
your format. Put it on a cassette tape and send it to us. (No more than 60 seconds, please.)

For the first time, The Great Radio Promotion #2 is a special category of the Mercury
Awards, the awards that celebrate radio’s creativity. The winner will be announced and the spot
played at the second annual Mercury Awards dinner on June 9, 1993. The winning spot will be
included in the CD commemorating all the Mercury Award winners.

Entries will be judged by the Arbitron Radio Advisory Council. All entries must be post-
marked no later than April 30, 1993. Send 2 cassette copies of your entry to: The Great Radio
Promotion #2, The Arbitron Company, 142 West 57th Street, New York, NY 10019.

ARBITRUI

wwwamericanradiohistorvy com . e g

1993 The Arbitron Company
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R&R OVERVIEW

SALES & VIARKETING

THE MISSING INGREDIENT -

Increasing Yields Through
Pending Business Management

adio managers of the '90s who understand and
practice pending business management have an
enormous advantage over those who pay little at-
tion to this element. After all, smart managers know pro-
per pending business management leads to increased

yields.

Knowing how much business is
pending isn't enough. A better un-
derstanding of the composition of
pending business is required: One
that provides managers with new
and valuable information to im-
prove the pricing and managing of
their inventory — all before the
order has been closed.

How Is This Possible?

Other industries have been ana-
lyzing pending business for years.
Their terminology is a little dif-
ferent, but the management con-
cept is the same — and better in-
ventory management and pricing
decisions are the results.

The airline, hotel, car rental, and
travel industries, to name a few,
all have developed the necessary
processes to monitor and analyze
pending business. They’ve dis-
covered such processes enable
them to deal more effectively with
the business climate, increased
competition, and seasonality of de-
mand, as well as provide impor-
tant, strategic information about
their inventory — well before the
service has been rendered to the
customer.

Reservation Systems

Most industries call these pend-
ing business structures (and their
related processes) reservation sys-
tems. Beyond keeping track of how
much business is pending, these
systems and processes provide
management with information
about the potential customer as
well as the “‘wheres” and “whens”
of all pending business. Compari-
sons with like seasonal periods also
are possible.

This information then allows the
manager to calculate the likelihood
that the business pending (reserva-

66)

Design future
weekly timeframes
that typically
represent the
greatest amounts
of pending business
and the largest
potential effects on
your pricing.

tions) will materialize into actual
sales or orders. Again, this occurs
before the service is rendered to
the customer.

Relating To Radio

Let’s take a hypothetical look at
how a pending business structure

66)

New systems and
procedures aliow
radio managers to
measure pending
business’s effect
on inventory and
enabile them to
react far enough in
advance to modify
prices and
increase yields.

99,

can assist in better inventory man-
agement for radio.

A station’s management discov-
ers its prime inventory sellout
levels (ie., 5-10am and 3-8pm,
Monday-Friday) two to eight
weeks into the future are running
as expected for the time of year.
However, fringe inventory (i.e.,
10am-3pm, Monday-Friday; week-
ends) is running a little soft. Al-
though there appears to be a lot
of pending business — especially
for the prime inventory — manage-
ment momentarily feels comfort-
able with its inventory manage-
ment and pricing decisions.

Suddenly, tons of orders begin to
hit the traffic system. Station man-
agement reacts aimost immediate-
ly to the activity and raises rates.
After several days, however, the
orders keep coming — faster and
more furious than before. Some of
the station’s best inventory quickly
sells out for weeks two, three, and
four in the future.

Management is perplexed. Rates
are increased again, but the orders
just keep coming. Future weeks
five, six, seven, and eight are vir-
tually sold out for prime inventory,
and weeks two, three, and four in
the future are all but booked. Now
most of management’s time is be-
ing consumed with bumps, pre-
emptables, and other nonproduc-
tive issues related to oversell and
poor inventory management.

It gets worse: There’s still an ac-
tive demand in the market, and the
station misses the opportunity to
record ‘“actual” demand versus
‘“observed” demand. The game
goes on, but this station can’t play.
Management can only wonder how
much business was lost due to poor
pending business management.

What’s Missing?

It doesn’t have to be this way.
New systems and procedures allow
radio managers to measure pend-
ing business’s effect on inventory
and enable them to react far
enough in advance to modify prices

By Shane Fox

and increase yields. With radio’s
current economic pressures, it’s
imperative to know not only how
much business is pending, but also
which future dates are being pro-
posed or reserved, the number of
ads from these future dates, and
which customers are reserving in-
ventory in the future (and at what
rates).

This “when, where, who” infor-
mation allows you to determine
how much pending business should
be considered closed business. In
periods of normal demand, three
classifications — “likely,” “‘possi-
ble,” and ‘“unlikely” — could be
used, with each classification as-
signed a probability factor. This
factor represents the chances that
the pending business will material-
ize into actual orders. For exam-
ple, see the table below:

Classification Factor

Likely .70
Possible .30
Untlikely 10

Management simply needs to
classify each piece of pending busi-
ness and apply the appropriate fac-
tor. The result will yield the ap-
proximate number of commercial
units that need to be reserved at a
particular price for a particular
customer. As pending business ac-
tivity occurs, these commercial
units are taken from existing in-
ventory levels.

Let’s return to the previous radio
example: Had management been
able to ascertain when and how
much pending business would like-

66]

‘When, where, who’
information allows
you to determine

how much pending
business shouid
be considered
closed business.

99,

ly materialize into actual orders,
price adjustments would have been
made much quicker, and higher
yields would have resulted. What's
more, the chance of oversell would
have been significantly reduced.

Pricing Pending Business

There’s a fast and easy way to
monitor pending business that will
enable you to determine how much
— if any — pending business will
affect your future pricing levels be-
fore the orders hit your traffic
system.

This involves designing future
weekly timeframes that typically
represent the greatest amounts of
pending business and the largest
potential effects on your pricing.
For most radio stations, it's

www americanradiohistorv. com

oversell penalizes an organization:

perienced high-yield spill

efficiency.

generally the next four to eight
weeks for both. Some stations
develop pending business reports
only for the next week, while keep-
ing weeks two through four (and
weeks five and beyond) separate.
The following example focuses on
the steps involved in calculating
your pending business’s effect on
pricing.

First, gather your pending busi-
ness reports, business opportunity
forms, and other data and systems
that track future sales activity.
Sort them by your chosen time-
frames. (In this case, we’ll concern
ourselves with the business oppor-
tunities that will begin next week.)

Now estimate the number of
commercial announcements that
would accompany this business if
the order was placed, as well as the
time segments the customer is
likely to book. This can be done
either by looking at the type of
sales proposal(s) or by estimating
how many ratings points the avail
represents (and your reasonable
share of those points). For radio,
time-segment estimates on 5am-
8pm, Monday-Friday and 10am-
8pm, Saturday usually provide ex-
cellent data.

Unfortunately, some of this busi-
ness will not be closed by the sta-
tion. Consequently, an estimate or
probability factor is needed to es-
tablish the true number of ads that
will be sold from the pending busi-
ness.

It’s recommended to have three
different classifications, each with
an assigned probability index. For
convenience, let’s use the .70-.30-.10
formula cited earlier. Once classi-
fications are assigned to each pen-
ding business account, it’s possible
to estimate the number of ads that

Oversell, Preemptability,
And Revenue Displacement

t's estimated that oversell costs the broadcast industry
more than $500 million per year. There are several pos-
sible reasons for oversell:

Sometimes it's because there are no resl business systems or con-
cepts in place. Other times, the information is poor, causing an improper
fwecast. or — worse — the station has done litle or no research on the
subject. Furthermore, management incentives are often inadequate — it's
easier to oversell than to explain why inventory went unsoid.

Oversell

Proper pending business management will reduce and — in some
cases — completely eliminate oversell. Here are the specific areas where

High-vield spill. This is the difference in price between low- and high-
yield cusinmers. For example, if you sell someone at $100 but can't ac-
cormmidaie other advertisers at $200 because of oversell, you've just ex-

Customer goodwill. Oversell reduces the credibility of the organiza-
tion and detracts from the company's overall marketing image. As a resutt,
it's usually difficult to resell these customers.

Operational disruption. Time-intensive in nature, oversell situations
create such internal organizational problems as decreased productivity and

Preemptability

Radio preemptability was developed to counteract oversell and to
reduce spoilage (unsold inventory).

Why is there a need to preempt all or part of an advertiser’s schedule?
Because the seller didn’t know if a discount should have been given to the
customer in the first place. The seller either didn't have enough information
or didn't know how to arrive at such a price for that customer

Revenue Displacement

During periods of oversell, revenue displacement occurs when lower-
rated business is accepted at the expense of higher-rated, less price-sen-
sitive business. Revenue is lost when a station no longer can accept
business too soon at too low of a price.

should be considered sold. Now
simply calculate all the ads for the
appropriate time segments (i.e.,
5am-8pm, Monday-Friday; 10am-
8pm, Saturday). Then compare the
results with actual inventory sell-
out levels to make better price de-
cisions for any new avail request
for that week.

Let’s say your traffic report for
morning drive inventory next week
is 5% sold out. However, your
pending business analysis reveals
that an additional 50 morning drive
units should be considered as book-
ed. If that represents another 25%
of your prime inventory, all price
quotes for any avails that week
should reflect a condition of near
oversell — as opposed to one of 75%
sold out.

Remember: This can only be
done through proper pending busi-
ness management. Improved price
forecasting and overall inventory
control is almost impossible with-
out it.

Shane Fox is COO at Maxagrid
international Inc. The Dallas-
based company — which speciali-
zes in revenue and yield manage-
ment systems for the media in-
dustry — can be reached at (214)
241-2110 or (800) 899-4743.
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i Please Join Us
/ For A Special Performance By

Natalie Cole

And A Gala Evening In Support Of
MusiCares,

The Charitable Foundation Created By The
National Academy Of Recording Arts And Sciences
To Focus Attention On The Human Service Issues

Affecting Music And Recording Professionals
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Beverly Hilton International Grand Ballroom
Saturday, February 20, 1993
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7:00 pm ¢ Reception & Silent Auction

[ - 8:00 pm ¢ Dinner

For Information And Reservations
Call Fenton, Tomarken & Associates (310) 288-1755

LUIISNAKALS.
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Jay Thomas:
Loser At 38?

PWRI/L.A. morning mouth
KJay Thomas confesses to
Us that being, as he puts it,
replaced at WKTU/NY (now WX-
RK) by Howard Stern in the
mid-'80s “was a rotten time, | was
just sort of bumming around and
hanging out, and | really thought,
‘You're 38 years old, and you gave
it a good shot. Maybe you're one of
those guys that doesn't make it.””
Back in the present tense,
Thomas says he'll probably pass on
doing Stern’s TV show, and that
homeless people often recognize
him on the street.

Honest Mistakes

“People need to be shocked out
of this cretinous attitude that if you
dont [play conventional instru-
ments], it's not real music. Technol-
ogy doesn't limit you . .. . There
are even features now called Hu-
man Feel, where you program mis-
takes in. We didn’t need to, be-
cause we had real people playing
and we kept the mistakes in" —
Jesus Jones frontman Mike Ed-
wards (People).

Only A Memory

L.L. Cool J teils Us, "Rap may be
a stepping stone or it may be the
only stone. If | can be the Rolling
Stones, I'll be the Stones. If | could
be Frank Sinatra, I'll be Sinatra. |
want to have gray hairs and re-
spect. Like Bill Cosby!”

“I'd like to be remembered for
bringing Christ to the masses” —
Billy Idol (Us).

“l think my whole career has
been a favorite memory” — Bonnie
Raitt (Us).

Madonna & Children

“Pregnant Whitney: ‘I'll Murder
My Kid if She Grows Up To Look
Like Madonna!" " hisses the Star
headline.

Speaking of Madonna, a right-
wing ltalian politician declared her a
disgrace to her ltalian roots and de-
manded she be stoned to death
(National Enquirer).

Now that she’s turned 25 and in-
herited $100 milion, Lisa Marie
Presley is defying Priscilla’s
wishes and setting her sights on
rock stardom. She’s also dropping
the “Marie” (Star).

Speedy Gone Cyrus

"lt's pretty doggone scary when
life gets going so fastand all | see is
freight elevators and limousines and
and one blur after another,” says
TV Guide cover boy Billy Ray
Cyrus. “I'm living on a different
planet now than Flatwoods, KY. I'm
living on the edge of the world, and
| do realize that when you live on
the edge, eventually you must fall
off.”

NEW PERSPECTIVES “Ten
years of producing has let us watch
record labels do things we didn't
necessarily agree with. Records
are one of the few things that are
marketed the same way in 1993 as
they were in 1950; there's got to
be a new way. Other people cater
to demographics, advertise in new
ways, so why don't we?" — pro-
ducer (and co-owner of Perspec-
tive Records with partner Jimmy
Jam) Terry Lewis (Elle).

Under The Covers

Penthouse cover boy Marky
Mark shares his 11 “hottest
moments,” which include: “First
time | saw a naked woman,"” “When
| got my Benz,” “When | got my
record deal,” “Recording my al-
bums,” and “My first orgasm.”

Ladies Home Journal says cover
girt Reba McEntire is “fast becom-
ing Nashville's version of Oprah, a
diversified businesswoman." Us re-
ports that McEntire, quizzed about
skiing in Aspen during the boycott
against Colorado’s anti-gay Amend-
ment 2, said, I heard about the
boycott, but m from Tennessee
and it really had nothing to do with
me” (Us).

Bobby Brown is on the cover of
Ebony Man.

Brand Nubian are on the cover
of High Times, which also offers
Gang Starr and Redman holding
forth on their fave smoke and “How
To Roll A Blunt.”

The Acting Bug

Michael Boiton is furious with
Nicollette Sheridan for spending a
torrid night out with old flame/soap
star Peter Barton (Star).

Randy Travis and manager Lib
Hatcher are holed up in Maui for
four months while he takes acting
lessons to prepare for a new career
{Globe).

Michael Jackson is apngling to
play the late dancer Rudolf Nur-
eyev in a biopic (National Enquirer).

Benign Rumors

“lI like the rumors,” says Ros-
anne Cash. “lheard | was a lesbian
and that | left Rodney [Crowell, her
ex-husband)] for a woman and then
switched to another woman. | heard
| was having an affair with my man-
ager. Now | hear Rodney and | are
back together . .. . | enjoy it all”
(Us).

Each week R&R sneaks a peek

magazines in search of everything from the sublime to the
ridiculous in music news. R&R has not verified any of these reports.

through the nation's consumer

TOP TEN SHOWS
FEBRUARY 1-7

1 60 Minutes

2 Home Improvement

3 20/20

4 Movie (Sunday)
("Skylark")

5 Murphy Brown

6 Roseanne

7 Laugh-In 25th Anniversary

8 Coach

9 Cheers

10 Seinfeld

Source: Nielsen Media Research

All show times are EST/PST unless oth-

. erwise noted, subtract one hour for CST.

% Check listings for showings in Othe Moun-

“ tain time zone. All listings subject to
change.

COMING NEXT WEEK

Tube Tops

Garth Brooks, Reba McEn-
tire, Randy Travis, Travis Tritt,
Trisha Yearwood, George
Stralt, Vince Gill, Clint Black,
Alabama, Willie Nelson, K.T.
Oslin, the Judds, and others
perform on NBC’'s two-hour
“The Academy Of Country Mu-
sic’s Greatest Hits” (Tuesday,
2/16, 8pm).

Friday, 2/12

* Natalie Cole guest stars on
NBC’s “Out All Night” (8pm).

* Gerald & Eddie Levert,
“The Arsenio Hall Show" (syndi-
cated; check local listings).

¢ L.L. Cool J, “The Whoopi
Goldberg Show" (syndicated,;
check local listings).

* Wynton Marsalis, “The To-
night Show Starring Jay Leno”
(NBC, 11:35pm).

¢ Digable Planets, '‘Late
Night With David Letterman
(NBC, 12:35am, Saturday).

* Bobe & Cece Winans,
Chante Moore, and Cece Pen-
iston, “ABC In Concert” (check
local fistings).

Saturday, 2/13

* Lyle Lovett and Dr. John
perform on PBS's "Austin City
Limits” (check local listings).

® Paul McCartney, “Satur-
day Night Live (NBC,
11:30pm).

Sunday, 2/14

* Michael Feinstein guest
stars as a torch singer on Fox's
“Herman's Head” (3:30pm).

Monday, 2/15

® Duran Duran, “Jay Leno.”

Tuesday, 2/16

* Peabo Bryson & Regina
Belle, “Arsenio Hall.”

* Lyle Lovett and Tammy
Wynette, “Jay Leno.”

Wednesday, 2/17

|

* "“Billy Ray Cyrus: Dreams
Come True” — an hourlong
special featuring performances
by Cyrus, Mary-Chapin Car-
penter, Kathy Mattea, Tanya
Tucker, and Dolly Parton —
airs on ABC (10pm).

Thursday, 2/18

* Vanessa Williams & Brian
McKnight, “Arsenio Hall.”

* Robert Palmer, “Whoopi
Goldberg.”

¢ Emerson, Lake & Palmer,
“Jay Leno.”

SRR
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WEEKEND BOX OFFICE |
FEBRUARY 5-7 :

1 National Lampoon’s $9.20 |
Loaded Weapon |

{New Line)*
2 Sommersby (WB)* $8.10
3 Aladdin $7.68

(Buena Vista)

All figures in millions
* First week in release

E
4 The Vanishing $5.00 g
(Fox)* =
5 A Few Good Men $4.00 ©
(Columbia) .
6 Scent Of A Woman $3.80 §
(Universal)
7 Sniper (TriStar) $3.62 §
8 Alive $3.33
(Buena Vista) §
9 Matinee $2.25
(Universal) i
10 Used People (Fox) $2.11 %
=

Source: Exhibitor Relations Co.

COMING ATTRACTIONS:
Moving into wide release this
week is “The Crying Game,”
starring Stephen Rea, Miranda
Richardson, and Forest Whit-
aker. The film's forthcoming
SBKIERG soundtrack — which
was executive-produced by the
Pet Shop Boys — features Boy
George’s rendition of the title
track, along with cuts by Lyle
Lovett, Percy Sledge, Cicero,
and others. The LP also con-
tains a score composed by for-
mer Art Of Noise member
Anne Dudley.

NEW THIS WEEK

® FOR OUR CHILDREN: THE
CONCERT (Walit Disney)

with the LP and the Disney

Channel cable TV special of the

same name, this 85-minute col-

lection features Michael Bol-

ton, Celine Dion, Kris Kross,
. Patti LaBelle, Shanice, Paula
Abdul, Melissa Etheridge,
Salt-N-Pepa, Bobby McFerrin,
. Randy Newman, and others
| performing 17 songs from clas-
_sic Disney films.

&
.
. Set for simultaneous release
i

% ® A LEAGUE OF THEIR OWN
(Columbia TriStar)

Starring Geena Davis and
Tom Hanks, this feature fim
spotlights co-star Madonna's
“This Used To Be My Play-
ground” and spawned a Colum-
bia soundtrack sporting per-
formances by Carole King, Bil-
ly Joel, James Taylor, and
others.

R

® SOUTH CENTRAL (WB)

This feature film spun off a
Hollywood BASIC soundtrack
that showcases Classic Exam-

ple’s "lt's Alright,” alongside
cuts by the Boo-Yaa Tribe,
Ronnie Hudson, Vaughan Ma-
son, Cameo, and others.

Limbaugh Pockets Second Book Deal

ationally syndicated talk

host Rush Limbaugh has

signed a deal with Pocket
Books to write a second nonfiction
work. According to trade magazine
Publishers Weekly, the deal is
worth ‘“‘several million” dollars.

Tentatively titled “See, I Told
You So,” the follow-up to his first
Pocket effort (“The Way Things
Ought To Be”) is slated for release
this fall. Incidentally, Limbaugh’s
first book already has sold 2.1 mil-
lion copies since its release last
September.

Meanwhile, PW also reported
shock jock Howard Stern is close to

® ALADDIN

CURRENT

All men are creating sequels.

inking a book deal with Pocket.
When contacted by R&R, Pocket
refused comment.

Single: A Whole New World (Aladdin’s Theme)/
Peabo Bryson & Regina Belle (Columbia)

® THE BODYGUARD (Arista)
Singles: I'm Every Woman/Whitney Houston
It's Gonna Be A Lovely Day/Soul System
| Have Nothing/Whitney Houston
Other Featured Artists: Lisa Stansfield, Curtis Stigers

®BODY OF EVIDENCE (Milan)
Single: The Passion Theme/Warren Hill (Novus/RCA)
Other Featured Artist: Graeme Revell

® PASSENGER 57 (Slamm Dunk/Epic)
Featured Artist: Stanley Clarke

® CHAPLIN (Epic Soundtrax)
Single: Smile/Robert Downey Jr.

®PURE COUNTRY (MCA)
Single: Heartland/George Strait

R SRR
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Free Promotion!

GREAT COMMUNITY EVENT!!

...Dont Drive and Drink 'A

MADD and Dodge have teamed up
to promote responsible driving...
and your station can join them!

The “THINK... Don't Drive and Drink”’
tour features a Dodge Daytona ES car
with an on-board computer program that
delays the car’s steering and braking.
The car is programmed so your listeners
can feel the effects of drunk driving
without consuming alcohol.

The driver attempts to negotiate a pylon-lined slalom course and finds it nearly
impossible to avoid hitting the cones. This exercise allows the driver to experience
the dangers of drunk driving firsthand while remaining completely sober.

This is the perfect way for your station
to increase its community involvement
and gain positive personality exposure.
You can interview local police and
spokespersons, announce hotline
numbers, and give away station
promotion items supporting the event!

Dodge

DRUNK DRIVING
SINULATOR

Special thanks to those stations
who have already participated:
KHKC/Atoka, OK KJEF/Jennings, LA

KLBC/Durant, OK KRVLKerrville, TX
KBFCForrest City, AR WEZB/New Orleans, LA

Presented by

MADD.

Exclusive promotions available
when the tour visits these cities:

Alpena, Ml Bloomfield, MO Marysville, OH

Ann Arbor, Ml Great Bend, KS South Haven, Ml

Augusta, KS Kirkwood, MO Wickliffe, OH
Call Stacie Seifrit At

MARKETING

3105534330

www.americanradiohistarvy com
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Assessing Americans’ Automotive Attitudes

he recession has forced

many Americans to change

their attitudes toward cars.
According to the latest study by
Westport, CT-based Yankelovich
Clancy Shulman, 38% of Ameri-
cans believe expensive automo-
biles are part of the “good life”” — a
5% decrease from 1988.

In fact, 45% of U.S. car buyers
were willing to wait for a sale in
1991, up from 34% in ’89 and 38% in
’88. While 24% of car buyers con-
sidered postponing their purchases
in 1991 (compared to 28% in 1988),
21% were willing to buy less expen-
sive vehicles. Another 21% bought
used cars in '91.

Domestic Vs. Foreign

Only 5% of Americans aged 16-29
felt obligated to buy a domestic car
in 1991, down from 10% in 1981. Al-

SAFETY IN NUMBERS

Law Enforcement
Ranks Rise

he number of fulltime state

and local law enforcement

officers climbed 5.4% from
528,300 in 1987 to 556,800 in 1990, ac-
cording to the Rockville, MD-based
Bureau Of Justice Statistics.

Sheriffs’ departments experienc-
ed the most growth — their ranks
escalated 15% to 141,400 during the
three-year period.

Local police departments’ mod-
est 2% increase swelled their ranks
to 363,000 officers, while the num-
ber of state police grew 4% to
52,400.

Not surprisingly, these increases
resulted in more arrests. Drug ar-
rests alone rose 16% between ’87
and 90, while overall arrests in-
creased 12% during the same time
period.

though 50% of consumers aged 30-
49 felt guilty about buying a foreign
car, only 7% would commit to buy-
ing Americanin 1991 — an8% drop
from 1981.

Nearly 60% of respondents 50
years or older said they’d buy a do-
mestic car to help the economy.
Another 60% said they’d feel guilty
if they didn’t buy American.

Most consumers seek reliability
and durability when selecting a
new vehicle (see chart below.)
However, 30% of customers 50+
and 27% of buyers 3049 believe
cost is most important when buy-
ing a new car (14% and 15%, re-
spectively, prefer its looks). In-
terestingly, Americans 16-29 weigh
price and style almost evenly (2%
vS. 21%).

W

Demos’ Driving Desires Differ

hen it comes to buying a new car, certain features mean more to
some Americans than others. The following chart details the
differences between three key demos:

Feature 1629 3049 50+
Reliability 68%; B5% 73%:
Durability 63 78 72
Low price 40 42 30
Easy to fix 39 49 53
‘Easy to use kci:f 40 46
Easy to buy 33 31 25
‘Trusted make 26 32 43
Technology/Style 20 13 14
Opfions 18 % 13

Source: Yankelovich Clancy Shulman; Westport, CT

ne out of every three Amer-

icans is a stepchild, step-

parent, or some other
member of a stepfamily — a ratio
that’s expected to increase to near-
ly one out of two by the year 2000 —
according to Washington, DC-
based Population Reference
Bureau.

In 1991, 37% of American fami-
lies consisted of a married couple
with children, and 19% of U.S. fam-
ilies had one or more stepchildren.
Two percent had at least one
adopted child.

Although more than 80% of step-
families are white, blacks are
more likely to be members of step-
families — in 1985, 35% of all black
married-couple clans were step-

WHAT DO.....

KIIS, KROQ, KPWR, KQLZ, WRBQ, KOY,
KMEL, KFOG, KNBR, KITS, KRQR, WNEW,
WHTZ, WALK, WGN, WGCI, WBBM, WVAZ,
WHYT, WWJ, WJR, WIOQ, WUSL, KSHE,
WKBQ, KQRS, KLXK, KSTP, WMAL, WAVA,
WBCN, WGST, WAPW, WBZZ, WMXP.....

And over 1,000 other stations.....

HAVE IN COMMON?

They do business with U.S. Tape & Label!

WHY?

Because we’re the BEST in the bumper
strip, window label business. We have to be!
Don’t listen to *““Product Pitches’!

Do call anyone above for their experience
on our quality, service & price.....

Then call us.....314-423-4411.

(.8, Tupe & Label

Sigpind Loonin, Voimmoreri

Home of the TRAVELING BILLBOARD®

U.S. Stepfamilies On Increase

families, compared to 18% of
whites.

Interestingly, the majority of
stepchildren in married-couple
families live with their biological
mother and stepfather.

Meanwhile, 16.6 million children
(25% ) lived with only one parent in
1991, doubling 1970’s number and
tripling 1960’s figure.

In fact, the number of black
children living in two-parent
homes fell from approximately
66% in 1960 to 36% in 1991. What’s
more, 30% of Hispanic children
were living in one-parent homes in
91, nearly double the number in
1980.

Pizzeriés 'Pace
Fast-Food Growth

Ithough the all-American

hamburger still rules the

fast-food roost, pizza’s
catching up quickly. Chicago-
based industry analyst Technomic
reports 1095 pizza franchises open-
ed in 1991, compared with only
413 hamburger outlets.

Pizza parlor growth is ‘closing
the gap between the two types of
eateries. At the end of 1991, fast-
food hamburger restaurants num-
bered 26,600 in America, while piz-
za restaurants were up to 18,600.

(Ice cream/yogurt chains came
in third, with 10,000 outlets, but op-
erators are deserting the dessert
shops. The 1991 figure reflected a
net loss of 142 stores from the pre-
vious year.)

Among pizza places, Pepsico’s
Pizza Hut is dominant, with 24% of
the country’s fast-food pizza sales.
1t also-opened the greatest number
of new outlets last year (576), out-
pacing runner-up Little Caesars
Enterprises (477).

waany americanradiohistorv. com.
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Domestic Greeting Cards

Business Tops $5 Billion
mericans spent $4.9 billion on greeting cards in 1991, according
A to a study by Commack, NY-based Business Trend Analysts.
Furthermore, the industry was expected to post a 4% increase to
more than $5.1 billion — that's nearly $100 million dollars per week —
last year,

The average American bought a greeting card approximately once
every 13 days in 1991, for an average total of 28.9 purchases per
capita. That, too, was expected to rise to 29.6 in 1992. By comparison,
the per capita purchase rate was 22.5 cards 10 years ago and 21.8
cards 20 years ago.

Women buy nine of every 10 greeting cards in this country, and two
of every five cards are sold by card/gift shops. The remainder are sold at
drug stores (23%), discount stores (14%), grocery stores (14%), and
other locations (109%)

irms Faster To Franchise

ompanies that opened their
doors between 1986 and 1991
waited less than one year
before franchising, according to a
recent study conducted by the
Washington, DC-based Interna-
tional Franchise Association.
In contrast, operations launched
between 1976 and 1985 postponed

franchising an average of 3.4
years. Prior to 1975, firms typically
allowed 11.7 years to elapse before
starting a franchise.

Meanwhile, franchise-based
sales of goods and services rose
13% in 91 and were projected to
have climbed 14% in '92.
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Oldies But Goodies
any words and phrases that were once common
have somehow slipped through the cracks of the
English language. Although these terms have

been around for centuries, they're rarely encountered today.
See if you can define the following vintage expressions:

Pig eggs: This North Carolina dish consists of hardboiled eggs encas-
ed in sausage meat and rolled in bread crumbs, which are fried, chilled, and
served cold

Bogsucker: Otherwise known as a woodcock, this bird's also called a
“night partridge,” a “hookum pake,” and a “timber doodle” (derived from its
“cock-a-doodle-doo™ sound)

Slippery Jack: This term describes one of many edible wild
mushrooms in the Pacific Northwest. Other such mushrooms are called
‘barrister's wig,” “candy cap,” “chicken of the woods,” and “man on
horseback ™

Settling work: Originating in the mountains of the South, this refers to
the quilting women did when they were nervous or upset

Drowned baby: A pudding eaten by sailors, particularly those in the
Royal Navy under Lord Horatio Nelson’'s watch. Another shipboard treat
was “soused hog’s face” — no wonder they had mutinies!

Many of the above-mentioned words and phrases can be found i the Amencan Heritage Dic-
tionary Of The English Language; Third Edition (Houghton Mitflin Co./$40). For more info, call San-
dy Goroff-Mailly at (617) 725-5966.
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Self-Management In The '90s

So far, the ’90s have shaped up to be the
decade when management expects fewer people
to do more with less. That expectation, however,
is failing to turn into reality.

Downsizing’s
Down Side

In an attempt to increase
efficiency and profitability,
many corporations have
downsized. But their efforts
have spawned low office
morale, decreasing profits,
and an exodus of their best
employees.

Why has downsizing fail-
ed? The reason is simple:
The management skills nec-
essary to deal with today’s
evolving business world are
different than those in the
past. In fact, many employ-
ees are being asked to be-
come “‘self-managers’” — to
make decisions about their
jobs and the people they
work with as well as main-
tain a high efficiency level.
However, most employees
lack the skills to perform
these tasks.

I asked management gu-
ru Philippe Denichaud —
who specializes in creating
self-managing companies
— to explain his approach
to management and train-
ing. He replied, “More and
more, management is real-
ly about managing change.
A manager’s job is to help
people better manage
change and behave effec-
tively around it.”

‘Resident Belief
System’

Change will be with us
forever. But its rate has ac-
celerated with recent
changes in technology, fi-
nancial markets, and radio
ownership rules. In this
kind of environment, the old
military management mod-
el — a boss at the top who
orders his underlings —
doesn’t work very well.
Employees need to make
too many on-the-spot ad-
justments, leaving no time
to wait for orders from the
top.

Unfortunately, we sel-
dom gives workers the
training or tools necessary
to manage effectively and
fulfill our expectations. It
all comes down to what I
call the ‘“Resident Belief

System’ — an assumption
of employee competence.
For example, if a manager
says, “I train my people,”
he really means, “If I train
my people and ask them if
they understand — and they
say they understand — they
must have the skills to do
what I've asked of them.”
Many managers don’t un-
derstand adults’ four-stage
learning continuum (see
box below) : The bottom lev-
el consists of ‘“‘unconscious
incompetents” — people

viduals aren't aware of
their unconscious incom-
petence. Nevertheless,
managers always assume
competence. For simple,
repetitive tasks, assump-
tions are acceptable; when
things start to change, com-
petence is one of the most
dangerous assumptions you
can make.

Therefore, a manager’s
duties shift from thinking to
doing. Management’s role
now is to develop conscious
competents who, in turn,
will be able to develop other
conscious competents.
Ideally, a company strives
to elevate its employees
and managers to conscious

‘Learning Continuum

- " Most employees go through a four-stage

_ learning process:

1. Unconscious incompetence
) S '_2. 'Cnn"'st:_io__us incumpaieh'ce -
3. Unconscious competence -
4. Conscious competence

who don’t realize they don’t
know what to do.

““Conscious incompe-
tents” recognize they don’t
know what to do. Still, this
is a growth stage because
these people at least ac-
knowledge the need for
training and help.

Next, adults become ‘‘un-
conscious competents” —
they know what to do, but
they can’t teach others.
They’re constantly frus-
trated that others “don’t get
it.” As a result, they end up
doing the work themselves
— usually overworking —
and believing delegation
never works.

Finally, ‘“conscious com-
petents” are people who
know what to do and can ex-
plain it to others. These peo-
ple behave positively
around change.

Moving up from the first
to the fourth level can be
quite a challenge, especial-
ly if people don’t know
where they fit on the contin-
uum. In fact, many indi-

competence in all critical
skills. This challenge is es-
pecially important if a com-
pany moves from offense to
defense by reaching the top.

Maintaining Success

The statement ‘‘Nothing
fails like success” is true —
developing a successful
company requires different
skills than those needed to
maintain success. Becom-
ing successful requires an
individual who’ll take risks,
has a bias for strong action,
and can operate in a low-
structure environment. Re-
maining successful, how-
ever, may require someone
who develops structures
and good people; this per-
son also must be willing to
take a few well-measured
risks. That’s why I believe
in profiling managers’ and
employees’ natural attri-
butes: You’ll get a better
idea of the resources neces-
sary in specific areas as
well as the skills required to
propel the company to its
next phase of growth.

______\wany americanradiohistory com

Effective management is a thinking job.

Management’s inability
to effectively deal with iden-
tified non-performance is
one of the primary causes of
failure. (The key words
here are inability, effective-
ly, and identified.)
Employees aren’t to blame
for constant non-perform-
ance. Rather, it results from
management’s assump-
tions that workers have the
skills to perform tasks they
agreed to undertake.

In today’s business envir-
onment — where some im-
mature managers actually
say, “If you don’t do it, I’ll
get someone else who will”
— very few people have the
nerve to tell their bosses
they need help. This cli-
mate of fear not only dis-
courages employees, it ulti-
mately sentences them to

business failure.

Developing
Employees

In many cases, the first
step in dealing with non-per-

formance is identifying

cause. Is the person an un-
conscious incompetent? Or
is he a conscious incompe-
tent who’s afraid to ask for

help because it appears
weak? Most of us are too
rushed to take the time nec-
essary to develop our peo-
ple. There’s so much atten-
tion placed on action that
the critical mandate of de-
veloping people is neglect-
ed. Management should be
more concerned with letting
go than holding on. It should
create a safe environment
that allows employees to
make mistakes so they’ll be
able to accept more respon-
sibility.

Most important, manag-
ers should teach workers

how to improve a small but
important part of their jobs.
Most employees are un-
comfortable with corporate
goals and mission state-
ments; they usually don’t
understand how these goals
relate to their jobs. Manag-
ers who take time to show
employees which areas of
their jobs contribute most
toward company geals, ex-
plain how these areas fit in-
to the overall picture, and
give workers the necessary
skills to cope and progress
will reap more profitability,
higher morale, and less ab-
senteeism.

Developing a self-manag-
ing company is time-con-
suming and uncomfortable.
Then again, so is training to
win an Olympic gold medal.
One thing’s certain: Our
business environment is
changed forever. By invest-
ing the time, effort, and en-
ergy to create self-manag-
ing organizations, we’ll win
in the long run.

John Parikhal is CEO of

Joint Communications, a
| research and consuiting firm
which specializes in custom
research, marketing, and
| program consulting. He can
be reached at (203) 324-
I 3410.
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BAD GIRL

N0 WEEK!
CHR BREAKER
CHART DEBUTED)

THE NEW SINGLE FROM THE DOUBLE-
PLATINUM ALBUM EROTICA.
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© 1992 Sire RECORDS COMPANY.

STREET TALK.

Joyner’s Multimillion Morning ‘Touch’?

alk — and published reports — that fly

jock Tom Joyner has inked a five-year,

multimillion-dollar deal with Satellite
Music Network to dg mornings for its “Touch”
format may be premature.

ST has learned that L.A.-based Ron Cutler
Productions has an exclusive deal with Joyner
for his services on any national or syndicated
shows. This contract calls for Joyner to host
“On The Move,” syndicated through CBS.
Unless Cutler agrees to release Joyner, the
SMN deal could be in jeopardy.

Even if something can be worked out,
don't look for Joyner to start his SMN gig until
his contract to do afternoons at
WGCI/Chicago concludes (at the end of the
year). Word is that current 'GC| morning man
Doug Banks then will shift to afternoons,
making way for Joyner's SMN show.

Meanwhile, Joyner will take a brief
vacation from mornings at KKDA/Dallas at the
end of next week. He'll return to help with the
transition to his replacement, Skip Murphy,
fresh from WPEG/Charlotte.

} Pregnant With Meaning ‘

Shamrock/Malrite update: Shamrock
Broadcasting Chairman Bill Clark told ST,
“We're definitely looking to expand — we
don’t want to be pregnant forever — but no
deal is imminent with Malrite or anybody else.”

If a deal between Malrite and Shamrock
goes down, breathes there a chance it won’t
include WEGX/Philly, since that station's
owned by a Malrite limited partnership? And
what effect could that have on a rumored
Z100/NY-WEGX morning simulcast?

And . . . what about 'EGX morning man
John Lander's deal, which concludes
February 28? Will he extend it until the end of
the winter book? Or does a Houston
opportunity knock?

“Rumors

* Wili Charile Minor take a Giant step in‘ Jeff
McClusky's direction?
~ eis Michael Jackson taking with WTG
President Jerry Greenberg about heading up MJ's
Nation labei?

* Wiil Hot 97.7/San Jose moming team Kelly &
Kiine become free agents when their end-of-April
confract expires?

* Has former KSOLISF PD Bob Mitcheli got a
hot iron in the Frisco fire? And something heating up
down south as well?

s |s Scotti Bros. peepin’ an Urban A&R Dir.?

* Did Mercury VP/Field Promo Andy Szulinski
pass on the Gavin confab to field his chiidhood dream
of playing for the Baltimore Orioles at the team's fan-
tasy camp (2/8-12)?

* |s a Midwest station about to flip to New Rock
under the direction of Jacobs Medla?

* |s WDAY (Y94)/Fargo, ND shifting from CHR to
AC soon? PD Jack Lundy's gone, replaced by Mark
Malteck, coming from the OM siot at Country/Classic
Rock combo KMMJ & KLRB/Grand island, NE.

¢ |s KEDG/Las Vegas talking to ex-Q105/Tampa
PD Jay Taylor about its programming vacancy?

* Will island Trading Co. Chairman Chris Black-
well provide a cash infusion for cable music channel
the Box?

cmmAAAAAN Laon ari casakadio histerweom N e

KRQR/SF PD Larry Snider resigned this
week after a year and a half at the CBS AOR.
VP/GM Don Marion stated, “Larry and | came
ta the agreement that KRQR needed to
progress to the next level. He's a super
person and we wish him the very best.”

Asked abcut rumors that an incident at last
week’'s Pollack Media Group confab led to
Snider's exit, Marion confirmed he was
“disappointed” that he didn’t see Snider at a
couple of functions. But Marion insisted that
Snider’s transgression was minor and did not
directly cause his exit.

} Stern: Deal Details ‘

Thinking of joining the Howard Stern
network? Here are details o' the deal, courtesy
of Garry Wall Media's Media Madness:

® Deals are no-cut — three-year minimum,

five-year maximum

* In case of a lawsuit or fine, Stern

is indemnified

* Stations must litigate disputes rather

than settle them

* Prices, even in medium markets, begin

at $350,000 per year plus performance
incentives.

Meanwhile, Stern’'s most determined critic,
Al Westcott, has filed a second indecency
complaint against Stern affiliate KFBI/Las
Vegas (formerly KUDA).

ST can't help but observe that this one
seems to be Al's weakest effort — the dirtiest
words cited in this complaint are “son of a
bitch” and “I'd bang her [Sally Kirkland] even
if she was dead.”

Westcott's 1992 Stern complaint against
KLSXI/L.A. triggered a $105,000 indecency
fine against Greater Media and a subsequent
$600,000 penalty levied against Infinity.

Confirmed: Global's “Rockline” is moving
from KLOSIL.A. to crosstown KLSX. That
displaces longtime program host Bob Coburn,
since he does middays at KLOS.

However, Coburn remains under contract
with Global and may do some other projects
for the syndicator. No word on who will
permanently replace Coburn.

} KXXR Kissed Off {

Following 24 hours of nothing but Prince's
“Kiss,” CHR KXXR/KC flipped calls and
identities last week to KISF (Kiss 107). Joining
PD Mark Feather is ex-KS104/Denver
APD/MD Kip Taylor, who takes APD/morning
duties. Former B95/Fresno MD Trevor Carey
comes aboard as MD/night stalker. Exiting are
APD/MD Ben Jammin’ and morning news
personality Robin Evans.

Meanwhile, rumors abound that crosstown
CHR legend KBEQ is exploring a switch to
Country. Insiders deny the scuttlebutt,
however, pointing to an intensive CHR morning
show talent hunt, including a reported offer to
Wild 107/SF morning man Mancow Muller.

ST hears that KMEL/SF afternooner Rick
Chase’s recent salary protest — he pulled
himself off the air for three days — has

Continued on Page 24
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STAR94 add 28 WLAN add WAYV add
92Q add WSTW add WYYS add
Q106 31-30 96STO add WHTO add
WZYP add 29 KZZU add

We're very excited about the next single, the legendary
“What You Won’t Do For Love”, a phenomenal record. .. if
you played the original Bobby Caldwell you know what a

secret weapon record this was.”
GARRETT MICHAELS - MD. WZPL/INDIANAPOLIS

“Very smooth, soulful and reactive with adult g

female listeners. We love it!”
TRACY JOHNSON - PD, Q106/SAN DIEGO

h y
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FOREVER IN LOVE

AvEE .
IS A MAJOR HIT RECORD.
CHR CHART

DO

AC CHART
NAC CHART

FOR SIX WEEKS!

“It’s amazing to see a song with no words sell singles and
albums and call out like a #1 record.”
Steve Kingston/Frankie Blue Z100

“Top 10 callout. It's a done deal...Smash!"’
Keith Naftaly/Hosh Gureli KMEL

“Top 5 sales week after week. Killer callout kicked
in big this week."” ,
Brian Phillips/WEGX 4

“This is a female callout crossover total smash. The album and
single salés back it up.”
Jay Stevens/Albie D WPGC

5 F

“I highly recommaﬁd it. ngy strong. Huge sales and callout.
It's a hit.”
TracyJohnsop Q106

“This is ‘Songbird’ all over again. The sales are huge. Don’t be
afraid to play it. Hyge reaction. It's simply a hit.”
?te*(:osena KC 101

From the #1 ARTIST album in

America, EREATHLESS...ALREADX’
SOARING TOWARD TRIPLE PLATINUM!
% ASONG INSTRUMENTAL

TO YOUR SUCCESS...

A

Shigle Produced by Kenny G *

- A

Management:
Tumer Management Group, Inc. g i
Wnsrew s Ling

Y o

I $ 3 ¥ ”.‘b-‘u

< © 1993 Arista Records. Inc.. 3 Bertelsmann Music Group Company
oy :

STREET TALK.

Continued from Page 22

resulted in all parties sitting down to talk
dollars. Ah, but is a powerful L.A. outlet also
interested in Chase’s services?

Speaking of KMEL, does PD Keith
Naftaly’s involvement with Evergreen’'s KKBT
(The Beat)/L.A. mean the Beat will move in a
more Churban direction? And . . . former
KSOL/SF PD Cliff Berkowitz has joined
the Beat as Promotion Director. (Former
Promo Dir. Sharon Klein segues to Marketing
Dir.)

Incidentally, Beat PD John Monds has
relinguished his afternoon shift to middayer
Diana Steele. Cliff Winston succeeds Steele
in middays.

Curb VP/Promo Bill Pfordresher joins Zoo
as Nat’l Dir./CHR Promo. He'll relocate from
Chicago back to L.A.

In the wake of Prism’s takeover of CHR
KRQ/Tucson, morning show staffers Tim
Hattrick, Willie D. Loon, and Betsy are all
o-u-t. Will Mark Todd snag the PD post?

After five years of midday chat work,
Joel A. Spivak has been released by
WWRCIDC. Spivak helped pioneer the call-in
Talk format in the mid-'60s on KLACIL.A.,
where he provided the liberal counterweight to
the late Joe Pyne’s right-wing rabble-rousing.

Rumbles

* WWSN/Dayton owner Stoner Broadcasting
has completed its purchase of crosstown Summit
AOR WTUE. 'TUE GM Don Schwartz exits. WWSN
GM Deborah Parenti-Mann will oversee both outlets.

¢ KS104/Denver GSM Kevin O’Brien becomes
GSM at AC KKLDITucson.

+ WMMQ/Lansing filis its longtime PD opening
by promoting Biil Eltiott, who's served as Production
Dir., APD, and air personality since joining the station
in 1989.

s Roflin’ with the changes at WLLZ/Detroit:
Motor City radio vet Rob Bennett takes over 10pm-
2am and afterncon drive producer Mike Komajda
slides into ovemights.

« WZNS/Dillon, SC PD Bobby Cook takes the
PD reins at KRRK/Omaha as Bryce Crousore de-
parts. Cook is succeeded by WRCQ/Fayettevilie,
NC PD Buzz Bowman.

o WDHAIDover, NJ PD Vic Porcelli resigns to
take a morning gig at a major market station.

» WHKZ/Columbia, SC afternoon driver Doug
Enlow rises to PD.

® Changes at KFBQ/Cheyenne: Dave Mont
gomery replaces Walter Ratay as GM, coming from
the Wyoming Association of Broadcasters. Hutch
Adsms takes momings, segueing from WWSF/Pen-
sacole-Ft. Walton Beach. Former wakeup man Steve
Sears shifts to middays, Kelly Crain amives from
WTWR/Toledo for nights, and Christi Wooten be-
comes Traffic Director.

¢ Veteran programmer Dave Lange (WCKG/Chi-
cago, WLAVFM/Grand Rapids, WSHE/Miaml,
WDVE/PIttsburgh) forms D.L. Consulting.

s Former Pirate Radio/L.A. aftemoon driver
Tawn Mastrey starts up her own syndication com-
pany, Master Plan Production.

¢ Seven-year KGGI/Riverside morning man
Deaner (Jefe Dean) exits.

* Network 40 VP/Editor-in -Chief Brian Burns
exits

* WMZQ/Washington Music Asst.
Sacks becomes MD.

* KGGO/Des Moines night rocker Todd Kelly
segues to nights at KIOZ/San Diego,

+ KKDA/Dallas midday man Brian (Scott)
Wallace exits, with no replacement sought.

s KUBE/Seattle midday dudette Shellie Hart
adds MD duties.

* WYXR/Philadslphia MD Anne Gress be-
comes APD.

Tammy

AR

Stroke Of Genus

n a tangible display of manimal logic 'n’ creature
I(‘omforts, the primates 'n’ lower orders at Arista cap-

tured Promo Item O' The Week honors, welcoming
certain species of programmers into the family by apeing
boxes of animal crackers — customized with four-color
printing on all six sides — containing a full-length cassette
of Enuff Z'Nuff's new ‘‘Animals With Human Intelli-
gence'’ album and a small package of the familiar shaped
comestibles bearing the group's name/logo printed on the
outside of the equally familiar cellophane package as well.

I Phylum 'n’ forget 'em. I

Former Sonrise Management Services
Chairman Ralph Savage died last week after
he apparently slammed a rental car into a tree
near Rocky Mount, NC before shooting himself
in the head with a 9mm pistol. (The
effectiveness of the vehicle’s air bag
apparently necessitated the use of the gun.)

Savage took his life just hours before he
was to report to an NC prison to begin a
17-year sentence for securities fraud.
Columbus, GA-based Sonrise bilked thousands
of small investors who bought into groups
formed to apply for Docket 80-90 small
market FM licenses.

} LMAs O’ The Week ‘

e AC WLTJ/Pittsburgh LMA'd (with
purchase agreement) hard-rockin' WRRK and
flipped the station back to Classic Rock. All
but one member of 'RRK'’s programming staff,
including PD Buzz Casey, have exited.

* Hot AC KHTT/Santa Rosa agreed to
buy AOR KXFX. 'HTT PD Jose Diaz becomes
OM for both stations. 'XFX PD Randy Scovil
steps down to MD, replacing Chris White,
who continues in morning drive.

Last year Hollywood Bay Area regional
promo rep Kristine Barrett-Davis and her
husband, Mark, lost their house to the fires
that swept the area. During the blaze their cat,
Disney, disappeared. Now, 14 months later,
Disney has turned up. Read the amazing story
in last week's People.

The nonprofit Alliance of Artists &
Recording Companies (AARC) has been
formed by RIAA, AFTRA, and the National
Association of Independent Record
Distributors (NAIRD) to distribute royalties
stemming from digital tape legislation passed

Continued on Page 26
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response at the stations it’s on regardless of the

of the listener.

The international Top Five hit
by

Happy Valentines Day ot

WWNE
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993 Slash-Records. Butnot at all like Sunday morning,

Produced by Matt Wallace and Faith Na More  Career Direction: Warren Entner and John Vassiliou for W.EM
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(be my baby) SR AR

last year. AARC will operate out of RIAA’s ' - l
p Washington headquarters, disbursing royalties RADIO & RE
Va ' -..qa to featured artists and record companies.
— New Wild 107/SF PD Rick Thomas . A
brings former crosstown KMEL mixer

Cameron Paul back to Wild 107. Morning
news personality Andrea Marshall exits.

Signs O’ The Ti i
’ 9 e eAsylum returns as Elektra’s Nashville fabel; Kyle Lehning
. ) . named Exec. VP/GM
Posing the hypothetical question “If every eGreg Solk becomes KFOG/SF PD.

NOW ON 37 CHR REPORTERS artist in the record business were to become a oElroy Smith appointed WGCI-FM/Chicago PD.

KRBE 28-12 WKDD deb 32 WHTO 24-21
Q99 deb 28 KKHT add WVBS add
KBEQ add K107 add WCIL add
WKBQ29-27 HOT105 add 30 KLYV add
WOKI deb 29 WMME deb 35 KMGZ deb 40
KTRS add

produced by lenny kravitz

management; didier pain in association with RDM inc.

r
L‘}j nx@m RL\L'CRK

% 1993 PolyGram Records, Inc.

‘free agent’ tomorrow, whom would you
sign?”, the L.A. Times polled 24 industry

movers 'n’ shakers — plus, oddly enough, our

own Ken Barnes — and found U2 the
walkaway winner, followed (in order) by
R.E.M., Pearl Jam, Metallica, Garth Brooks,
Whitney Houston, Guns N’ Roses, Boyz Il
Men, Arrested Development, and Nine Inch
Nails.

Rounding out the Top 20: En Vogue,
Janet Jackson, Madonna, Michael Jackson,
Bruce Springsteen, Michael Bolton, Mariah
Carey, the Red Hot Chili Peppers, Nirvana,
and George Michael. The arguments start
here . . .

Records

* Scotti Bros. VP/Promo Kim Travis exits as the
label heads in a more “street” direction.

* A&M VP/A&R Susan Henderson and Dir./Al-
ternative A&R Julie Penablanco exit.

* Giant/Nashville West Coast promoter Cary
Rolfe exits to program new Country outiet KKNU/Eu-
gene, OR.

* PWL's Chemistry iabel GM Marthe Reynolds
joins Island Independent Labels as Dir./Nat'l Cross-
over Promo, based in NY.

* RCA/Nashville Sr. Dir./Artist Development
Brenna Davenport-Leigh and Dir./A&R Tabatha
Eades exit.

e BNA Entertainment hires Billboard Asst.
Country Music Editor Debbie Holley as Mgr./Artist
Development.

* Tandem Promotions is a partnership again, as
Gerrie McDowell teams with Tarl Laes. Also new to
the company in promotion is WAY2/Hagerstown, MD
MD Karen Lee.

* Liberty A&R staffers Ray Pillow, Buzz Stone,
and Ron Hendon exit as the label restructures its
A&R and product development departments.

4

eDavid Gingold named Barnstable President.

oWRKOD/Boston VP/GM Dan Griffin assumes similar
responsibilities for sister WROR. 'ROR PD Lorna Ozmon is
elevated to Station Mgr

eDavid Pearlman becomes WMAQ/Chicago VP/GM.

4

eSteve Edwards upped to VP of Malrite of California.
eChuck Browning named KZAP/Sacramento PD.

<

eBobby Rich appointed WXLO (99X)MNY PD.

*Dave Sholin named RKO Radio Nat'l Music Coordinator.

eDave Denver (now Rick Lippincott) becomes
KGMBMonoiulu PD.

oBree Bushaw (now KCBS-TV/L.A. anchorwoman Bree

. Walker) upped to WYNYNY MD. '

KDWB/Minneapolis morning star Steve
Cochrane, currently appearing in the new
Christian Slater flick, “Untamed Heart,"” just
finished filming a part in the new Jack
Lemmon & Walter Matthau film, “Grumpy Old
Men.” Cochrane portrays a TV weatherman
who prompts Matthau's deathless rejoinder,
“Up vyours, lardass!”

WBIS/Bristol, CT has hired a blind man to
do color commentary for its New Britain Red
Sox broadcasts. Don Wardlow will do the job
with the assistance of a sighted play-by-play
announcer who'll provide him with detailed
descriptions of the action.

Only 12 more faxing days till the deadiine
(Tuesday noon PST, 2/24) for Grammy
Handicap 9. Operators are standing by. Ballots
available in R&R’s January 15 issue.

< = 3 F:
JESUS WEPT — Seen at th

e scene of Virgin VP/Radio Promo Jeff Naumann's (Surprise!) 49{!7 birthday party last
weekend are the Jesusmeister himself and an untold number of his disciples — who took the invite at face value.
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www.americanradiohistory.com

OUR CLIENTS

RECORDING ARTISTS

RECORD EXECUTIVES

INDUSTRY TRADES

RS R T PG RN R Foe
Pollack Media Group, Inc.
984 Monument St., Suite 105
Pacific Palisades, CA

FAX (310) 454-5046 Phone (310) 4598556

WWAWAL americanradiohistorvy com -


www.americanradiohistory.com

28 e RaR Fobruary 12,1993

LTl

RAB

Continued from Page 1

RAB President/CEO Gary Fries
suggested that radio’s boom years
during the '80s came, unfortunate-
ly, without a corresponding in-
crease in market share. Thus, it
was forced to eat the same share of
a smaller pie when ad revenues be-
gan to shrivel at the beginning of
this decade. “It was as if all the
planets came together,” he said of
radio’s rough times in 1990 and '91.

Fries also cited cable’s potential
in the '90s, saying, “What are we
going to do to stop the cable
growth? We aren’t going to stop ca-
ble growth . . . we’re both going to
be fighting in the same pond.”

Star Media’s Bill Steding pre-
dicted, ‘“‘Pure marketing will pre-
vail over traditional selling by the
end of the decade.” He suggested
that anyone wishing to make “a lot
of money” in the '90s will establish
local marketing service com-
panies. Such outfits will represent
several forms of media, such as ra-
dio stations and cable TV outlets,
and provide total solutions to ad-
vertisers.

“There’s no group of people that
can sell fragmented media as well
as the people in this room,”’ Steding
said. ““Go to your cable operator
and offer to sell their time, along
with the community newspaper.”
(This sentiment generated vigor-
ous debate at an AWRT panel days
later. See story, Page 1.)

England’s Answer

Top conference kudos went to
England’s Metro Radio Group,
which owns seven radio stations
that, combined, cume 15% of the
country’s radio listeners.

The world’s greatest salesper-
son, insists Metro’s Maurice Dob-
son, is not a person but, rather,
quality creative material. The
group’s sales force consists of 60
salespeople and an astonishing 25
commercial copywriters.

Metro uses a methodical system
to approach potential clients, as-
sess their marketing needs, and de-
velop strong but simple creative
strategies to achieve their goals.

As a result, said Dobson, Metro’s
investment in its copywriting team
has paid off in new radio adver-
tisers, increased time buys, and an
increase in return business. “Be-
sides, more interesting commer-
cials result in more interesting pro-
gramming.”

Duopoly Discussion

Among the MSC’s hottest topics:
LMA and duopoly strategies. Apol-
lo Radio’s Bill Stakelin noted of his
first LMA deal, ‘“We thought one
plus one would equal three . . . it
didn’t take long before we asked,
‘Are we going to get one plus one to
equal two?’ ”’

Stakelin said his Kansas City du-
opoly stations [KMXV & KUDL]
were both successful billers in
their own right and are sold separ-
ately by one sales staff. When the
duopoly came together, the station
gathered agencies and large ad-
vertisers for an extensive briefing
on its details. But Stakelin warned,
“[LMAs] haven’'t been stress-
free.”

KNUE & KISS/Tyler, TX opera-
tor Don Chaney is pleased with the
performance of his LMA but sug-

gested, “Don’t do it unless you can
buy it within six months.” He noted
that his proposed duopoly is nudg-
ing the 25% ratings cap.

Citadel Communications Presi-
dent Larry Wilson said he once
overheard a prominent group head
— whom he would not identify —
saying that he would engage in a
duopoly only to ‘‘flank his format.”

“It’s absolute bullshit to use an
LMA to flank your format,” Wilson
countered. “Our goal is to get 40%-
45% of a market. You're not going
to do that by flanking your format.
Our whole business is to send
thousands of people through our re-
tailers’ front doors.”

Wilson outlined what he con-
sidered to be another benefit of
LMAs. “Fifty percent of the sales-
people in every market I'm in are
an embarrassment to our industry.
I'm happy with our LMAs to the ex-
tent that it would put some of these
people out of their misery.”

Panelists at this session fielded
many questions about the structure
of their sales departments once an
LMA/duopoly was engaged. All
agreed that only one GM is needed,
but Stakelin said there is no typical
sales structure.

“We've come up with different
approaches. In one, one GSM over-
sees fwo team captains who are
essentially local sales managers.
In another, a GSM oversees one
LSM, who in turn supervises both
teams.”

Said Wilson, who preferred to
use separate sales teams: ‘“Ideal-
ly, one GM oversees a ‘marketing
head’ — or GSM — to oversee both
sales staffs. It’s like the days when
auto dealerships merged to form
auto superstores.”

Local Unions

At several sessions, Fries plead-
ed for unity. “We have a passion
for trying to kill the enemy, and we
see the enemy as the radio station
across the street. We've got to stop
training our people to badmouth a
competing station. It’s the most de-
structive thing we can do to our in-
dustry.”

He even suggested something
that’s unthinkable at most stations
— sending new business to a more
appropriate competitor — to get
that business to use radio.

Tom Martz of the Northern Cali-
fornia Broadcasters Association
and Bill Burton, representing the
Detroit Radio Advertising Group,
stressed the importance of local
radio associations as a tool for pro-
moting radio to recalcitrant adver-
tisers.

Martz said his association was
able to persuade the regional Ford
dealers — who for several years
spent $20 million annually on TV
but nothing on radio — to invest
$400,000 a month in radio over the
last year and a half.

Fries credited increased confer-
ence attendance to a bulge in new
members as well as many who
came to “invest in the new dec-
ade.” The final tally was 300 higher
than last year’s turnout and 600
more than 1991’s Gulf War-plagued
session attendance. Gannett Ra-
dio’s Merrill Hansen has been
named to head the MSC '94 Com-
mittee. .

—Ron Rodrigues

Russell, Howard, Straws Named
Elektra Urban Marketing Execs

Carter Russell,
Jaye Howard,
and Joyce Straws
have been ap-
pointed to new
Co-National Ur-
ban Marketing &
Promotions posts
at Elektra Enter-
tainment.

“Carter’s dedi-
cated, loyal,
astute, and well- Russell
respected,” said VP/Urban Mar-

Jones Satellite

Jones Satellite Networks has
named 28-year broadcast vet Roy
Simpson as its VP/GM. Simpson
will oversee all the network’s for-
mats.

JSN President Greg Liptak said,
“Roy’s experience will be a real as-
set as the network continues to ex-
pand into new markets and develop
new formats.”

Simpson was previously Sr. Di-
rector/Affiliate Marketing for Sa-
tellite Music Networks. Before
joining SMN in 1984, he owned
WAZA/Bainbridge, GA for 15
years.

Retail Revolution

Continued from Page 1
such as catalog sales and direct
marketing (value: $45 billion),
manufacturer-owned stores (e.g.,
Ralph Lauren, Liz Claiborne), and
electronic marketing (QVC rang up
$1 billion last year).

® Retailers have mistakenly im-
plemented reckless price promo-
tions as a way of responding to
Americans’ desire for good value.
Some successful retailers, such as
Nordstrom, WalMart, and Vic-
toria’s Secret, don't depend of
price promotions but are perceived
as providing good vaiue.

® Relationship marketing will be-
come more important. Look for
database marketing to be a corner-
stone of retailers’ efforts. Even Piz-
Za Hut uses database marketing.

e Store owners may have a diffi-
cult time marketing to the so-called
“Generation X.” These consumers,
born between 1960-1981, are
more cynical, less likely to believe
advertising, and have diminished
expectations in life.

Leblang said the old adage "I
know half my advertising is wasted
but | don't know which half” won't
fly in the '90s. Retailers will be
demanding a return on its invest-
ment of every advertising dollar,
which means that radio will have to
prove it's the medium that sends
customers through the front doors.

For radio to thrive, he said, it will
have to adapt to retailing’s market-
ing channels, share its database
with retailers, and think of new
ways to accommodate their needs.
For example, TV’s biggest growth
category is infomercials. Before ra-
dio turns up its collective noses on
this ad genre, it's worth noting that
Hewlett Packard, Toyota, and Mic-
rosoft will soon begin airing info-
mercials.

WwwWW americaniadinhictorvy com

Howard Straws

keting & Promotions Joe Morrow.
“Jaye’s had years of experience
working the majors and is a very
strong and articulate presence.
Joyce knows the system and is
well-liked because of her profes-
sionalism.”

Russell was the label’s Midwest
Promotions Marketing Manager.
Howard had similar responsibili-
ties in Memphis, and Straws re-
turns to the label after a two-year
stint with EastWest.

McClusky

Continued from Page 3
Young, most recently Mercury/
Nashville VP/Promotion, has been
named VP/Promotion for the
Nashville division.

McClusky & Associates Presi-
dent Jeff MeClusky commented,
“I’m thrilled about this new oppor-
tunity. I'm excited to have Eddie
and Bobby — they’re passionate
about the music and dedicated to
making a positive contribution
with us in Nashville.

“I've personally been visiting
Nashville for the past 18 months,
getting to know the music and var-
ious label and trade personnel. 1
love the music, the people, and the
city. It’s a natural step for me per-
sonally and our company profes-
sionally. We’re committed to
breaking artists and developing
positive relationships with Country
radio.”

Mascolo was named RCA/Nash-
ville VP/Promotion in late 1990 af-
ter 18 months as Mercury/Nash-
ville VP/Promotion. Young spent
more than five years with Mer-
cury/Nashville, the last two as
VP/Promotion.

Norton
Continued from Page 12

tione, who had been handling the
shift on a temporary basis.

Premiere Exec. VP Tim Kelly
told R&R, “Brian was very suc-
cessful in attracting the 18-34 demo
in Portland, and that’s what we're
focusing on. We loved his on-the-
street and in-your-face attitude,
and we liked his hair — although
we hated his tie.”

Norton became PD at KWJJ-AM
& FM two years ago after a stint as
KIZZ/Minot, ND’s morning man.
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Simon

Continued from Page 12

Simon, Zoo’s VP/Sales & Mar-

keting since 1991, was previously

VP/Sales at Enigma Records. Ear-

lier, she worked at A&M Records
and WBBM-FM/Chicago.
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Chris Isaak’s ‘San Francisco Days’ Return

hris Isaak’s “San Francisco Days” was produced
per usual by Erik Jacobsen. Said to evoke the spirit
of his live shows, the disc finds Isaak accompanied
by his usual backing trio, the Silvertones, as well as guitar-

ist Danny Gatton, saxman Johnny Reno,

percussion hip-

shot's Prairie Prince, Jim Keltner, and Kenny Aronoff, or-
ganist Jimmy Pugh, and Desert Rose Band steel guitarist

Tom Brumley.

The album’s dozen cuts include
the title track, the bluesy “5:15,” a
cover of Neil Diamond’s ‘‘Solitary
Man,” and “Can’t Do A Thing To
Stop Me,” which Isaak co-wrote
with Brian Elliot (of “Papa Don’t
Preach” fame). The latter track
comes to radio March 9. The Re-
prise LP hits the streets April 13.

Third Pursuit

The Pursuit Of Happiness kick
off their Mercury career with “The
Downward Road,” a 16-song set
produced by Ed Stasium (Smither-
eens, Living Colour). Vocalist Moe
Berg wrote all the tunes on this, the
band’s third effort, except “Villa In
Portugal,” which he co-wrote with
Jules Shear. “Love Theme From
TPOH” features a guitar solo from
Todd Rundgren, who produced the
band’s first two albums.

Additional cuts include ‘‘Heavy
Metal Tears,” ‘““Bored Of You,”
and “Cigarette Dangles,” which
goes to radio February 23. The
album arrives March 23.

Tasmin Archer’s Bow

Tasmin Archer will send her No.
1 UK hit (‘“Sleeping Satellite”) into

stateside radio’s orbit on February
22. Incidentally, Archer met her

collaborators, axeman John
Hughes and keyboardist John
Beck, while working parttime at a
radio station in the north of Eng-
land. Musical guests on ‘‘Great Ex-
pectations” — her debut LP — in-
clude noted guitarists Elliot Ran-
dall and Robbie McIntosh (ex-Pre-
tenders). The EMI/ERG disc
touches down March 23.

Signs O’ The Times
Ice-T will release his “Home
Invasion’” record domestically
through Priority, where he’s set up

SCREEN SCENE

avid Bowie is serving as ex-
Decutive producer and “'spir-
itual godfather” of “Mes-
mer,"” a film about the life of Franz
Anton Mesmer, the man who dis-
covered hypnosis in the late 1700s
(hence the word “mesmerizing”).
Alan Rickman (the head bad guy
in “Robin Hood: Prince Of Thieves”
and “Die Hard") is set to play the
lead, Roger Spottiswoode (“Under
Fire,” "“Air America”) will direct, and
Dennis Potter scripted (as he did
the PBS-TV miniseries “The Sing-
ing Detective” and "“Pennies From
Heaven"). The Mayfair Entertain-
ment film begins production in June
in the UK.

‘Point Of No Return’ ST

Bridget Fonda stars as a criminal
who the government retrains into a
professional killer in “Point Of No
Return,” Warner Bros.’ remake of
the French hit “La Femme Nikita.”
Harvey Keitel, Anne Bancroft, and
Gabriel Byrne also star. John Bad-
ham (“Saturday Night Fever,”
"Wargames”) directed the film,
which opens next month.

RCA's soundtrack LP, due March
23, sports a Hans Zimmer score
and five songs by Nina Simone:
‘Wild Is The Wind,” “Feeling
Good,"” "Black Is The Color Of My
True Love's Hair,” “l Want A Little
Sugar In My Bowl!,” and a cover of
the Beatles’ “Here Comes The
Sun.”

Bowie Behind ‘Mesmer’ Film

David Bowie — let’s trance.

Simone, incidentally, is working
on her forthcoming Elektra debut
with producer Andre Fischer, who
co-helmed Natalie Cole's “Un-
forgettable” album.

Davis’s Atlantic Debut

Actress Carole Davis makes her
Atlantic recording debut with “I'm
No Angel.” Davis — who's ap-
peared in such films as “The Flam-
ingo Kid,” "Mannequin,” and “If
Looks Could Kill” — co-wrote nine
of the LP's 11 songs and co-
produced 10, working with Paul
Pesco, ex-System keyboardist
David Frank, and Joe Mardin. Na-
rada Michael Walden co-wrote the
title tune.

Emphasis tracks are “J'aime
You,” “Where's Your Daddy
Now?”, and “Love To Make Love

To You,” which comes to radio
March 12. The LP arrives April 6.

his new Rhyme Syndicate Records
label. His back catalog and the
Body Count LP are still available
through WB.

Cheap Trick pact with WB.

Kylie Minogue has signed to Im-
ago as part of a worldwide BMG
deal.

Latest Seattle signings: Tad pact
with Mechanic, and Green Apple
Quick Step ink with Medicine.

Butthole Surfers Up

Longtime indie stalwarts the
Butthole Surfers will make their
major label debut on Capitol with
“Independent Worm Saloon.” (Vo-
calist Gibby Haynes originally
wanted to name the LP ‘“Ask
Andy.” Hmmm.) Former Led Zep-
pelin bassist John Paul Jones pro-
duced the 17-song disc, which
sports such titles as ‘“The Wooden
Seng,” “The Annoying Song,” and
‘“‘Some Dispute Over T-Shirt
Sales.” “Who Was In My Room
Last Night” goes to radio February
24. The full LP drops March 23.

Pere Ubu’s ‘Story’

Alternative pioneers Pere Ubu
make their Imago debut with
“Story Of My Life,” their ninth
studio album since their formation
in 1975. The new LP was produced
by Al Clay (Inspiral Carpets), and
features such songs as ‘“Heart-
break Garage,” “Last Will & Tes-
tament,” and “Wasted,” the last of
which ships to radio April 2. The
album arrives April 6.

Saint Etienne’s Second

“So Tough” is the title of Saint
Etienne’s self-produced sophomore
WB set. Among the album’s
charms are snippets of dialogue
from vintage UK films that intro-
duce tunes. Prime cuts include the
hip-hop-influenced ““Conchita Mar-
tinez,” “Mario’s Cafe,” ‘Leaf-
hound,” and ‘Clock Milk.”
“You're In a Bad Way” goes to
radio this week. The full disc is due

in stores March 9.

CONCERT PULSE
Avg. Gross
Pos. Artist (in 000s)
1U2 $1665.8
2 BRUCE SPRINGSTEEN $530.2
3 0ZZY OSBOURNE. $247.3
4 GARTH BROOKS $2441
5 DEF LEPPARD $226.6
6 REBA McENTIRE $213.1
7 ““YOUNG MESSIAH TOUR”’ $187.8
8 GEORGE STRAIT $1833
9 BRYAN ADAMS $151.9
10 BILLY RAY CYRUS $1482
11B-52'S $126.0
12 BLACK CROWES $1188
13 CLINT BLACK $1125
14 ALAN JACKSON $110.4
15 WYNONNA $108.0
New Tours
Among this week’s new tours
JOE DiFFIE AL DI MEOLA
BUDDY GUY PANTERA
KING MISSILE COLLIN RAYE

WYNTON MARSALIS TOO MUCH JOY

The CONCERT PULSE is a weekly compu-
terized report ranking each artist by their
average box office gross reported per
venue. Courtesy of Polstar, a pubkcation
of Promoters’ On-Line Listings, (800) 344-
7383, or in California (209) 224-2631

WAL amMericanradiohistons.com.

BOOK BEAT

Guide To Indie
Labels, Artists

iding a wave of interest in in-
Rdie labels and the acts they

nurture comes Norman
Schreiber's “The Ultimate Guide
To Independent Record Labels And
Artists” (Pharos Books/$15.95).
Without really distinguishing be-
tween truly independent indies and
those with major label funding/dis-
tribution, the book covers more
than 400 such operations, from A
Company Called W to Yesyes
Records.

However, the 288-page softcov-
er provides the following informa-
tion on each label: type(s) of music,
sample artists, catalog availabitity,
product formats, address/phone,

MONDAY, FEBRUARY 22

1966/ Genesis release their first single,
“The Silent Sun.”

7989/Bobby McFerrin wins Grammy
Awards for Best Record and Song
("*Don't Worry, Be Happy"), George
Michael’s “Faith" wins Best Album,
and Tracy Chapman takes the Best
New Artist award.

TUESDAY, FEBRUARY 23

1972/ Elvis and Priscilla Presley
separate.

1978/ The Eagles’ “‘Hotel California” wins
the Best Record Grammy, Fleet-
wood Mac's “Rumours” wins Best
Album, and Debby Boone takes the
Best New Artist award.

1983/ Toto wins five Grammys, including
Best Album (“Toto IV") and Best
Record ("Rosanna.”) Men At Work
win Best New Artist.

Born: Johnny Winter 1944, Brad Whit-
ford (Aerosmith) 1952, Michael
Wilton (Queensryche) 1962

WEDNESDAY, FEBRUARY 24

1965/ The Beatles begin filming “Help.”

1973/ Dobie Gray releases "Drift Away.”

1976/ The Eagles’ “Greatest Hits™ album
becomes the first RIAA-certified
platinum LP.

1979/ The Police release “Roxanne” in the
us.

1981/ John Lennon's “Double Fantasy”
wins the Best Album Grammy.
Sheena Easton wins Best New Ar-
tist.

1987/ Steve Winwood's "Higher Love”
wins Best Record, and Paul Simon
wins his third Best Album Grammy,
this time for “Graceland.” Bruce
Hornsby & The Range win Best
New Artist.

THURSDAY, FEBRUARY 25

1957/ Buddy Holly records “That'll Be The
Day.'

1986/ “We Are The World" wins Best
Record and Song Grammys, Phil
Collins's “No Jacket Required” takes
Best Album, and Sade wins Best
New Artist,

1992/ Natalie Cole is the year's big
Grammy winner, taking Best Album
and Record for “Unforgettable.
Marc Cohn wins Best New Artist.

Born: George Harrison 1943
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and contacts for A&R, volume
sales, and licensing/pemission.
Many entries also feature a mini-
profile/label history. Thoughtfully in-
dexed by artist, category, and for-
mat, too. For more info, contact the
author at (718) 636-5992.

FRIDAY, FEBRUARY 2B

1965/ Lionel Richie's “Can’t Stow Down"
wins the Best Album Grammy. Tina
Turner's “What's Love &ot To Do
With It" takes Best Record and Song.
Cyndi Lauper wins Best iew Artist.

. Fats Domino 1928, Johnny Cash
1932, Mitch Ryder 1944, Jona-
than Cain (Journey) 1650

SATURDAY, FEBRUARY 27

1967/ Pink Fioyd record their frst single,
“Arnold Layne.”

1980/ Billy Joel's "52nd Street™ wins Best
Album Grammy. The Doobie
Brothers win Best Record and Song
for “What A Fool Believes.” Rickie
Lee Jones wins Best New Artist.

Born: Neal Schon (Jourmey, Bad
English) 1955

SUNDAY, FEBRUARY 28

1966/ Liverpool's Cavern Club doses.

1968/ Frankie Lymon dies oi a heroin
overdose.

1976/ Paul Simon's “Still Crazy Afier All
These Years" wins the Bast Album
Grammy. The Captain & Tennille's
‘Love Will Keep Us Tagether” is
named Best Record. Best New Art-
ist? Natalie Cole.

1954/ Michael Jackson fakes home a
record eight Grammys, 1osing only
Best Song to Sting's “Every Breath
You Take.” Culture Club takes Best
New Artist.

1986/ George Michael anncunces the
breakup of Wham!

Born: The fate Brian Jonmes (Roiling

Stones) 1942 __Paal Colbert

Natalie Cole
daughter.
B i

favorite

Grammys'’

R

Y

DREEIRN

N

o


www.americanradiohistory.com

30¢R4R February 12,1993

MUSIC

NATIONAL
RADIO
FORMATS

BROADCAST PROGRAMMING
Ron Harris  (800) 426-9082

Modern Country/Country Lovin’
ALAN JACKSON/Tonight | Climbed The Wall
OOLLY PARTON & FRIENDS/Romeo
AARON TIPPIN My Blue Angel

RICK VINCENT Bes! Mistakes | Ever Made
STEVE WARINER/Like A River To The Sea

Super Hits

MARY J. BLIGE Sweet Thing

JADE Don't Walk Away

MADONNA Bad Gir!

STING/ | Ever Lose My Faith In You
UGLY KiD JOE/Cats In The Cradle

V. WILLIAMS & B. MCKNIGHT Love Is

CONCEPT PRODUCTIONS
Dick Wagner o (800) 783-3454

Concept 1 AC
PETER GABRIEL Steam
ELTON JOHN/Simple Lite

Concept 2 CHR

MARY J. BLIGE Sweet Thing

GLORIA ESTEFAN/ See Your Smile

INXS Beautiful Girl

JADEDon't Walk Away

WENDY MOTEN Come (n Out Of The Rain

Concept 4 Country

BELLAMY BROTHERS Mard Way To Make An.
ALAN JACKSON/Tonight | Climbed The Wall
HAL KETCHUM Hear's Are Gonna Rolt

R. McENTIRE & V. GILL/The Heart Won't Lie
STEVE WARINER Like A River To The Sea
LARI WHITEMWhal A Woman Wanis

JONES SATELLITE AUDIO
Phil Barry » (800) 766-3251

AC

WHITNEY HOUSTONA Have Nothing
MICHAEL W, SMITH Somebody Love Me
V. WILLIAMS & B. MCKNIGHT Love IS

Country

MARK COLLIEBorn To Love You

GIBSON MILLER BANDHigh Rollin*

SAMMY KERSHAW She Don't Know She's Beautifui
R. MCENTIRE & V. GILL/The Heart Won't Lie
LARI WHITEMWnat A Woman Wants

HANK WILLIAMS JR. Tverything Comes Down.

SATELLITE MUSIC NETWORK
Robert Hall » (800) 527-4892

Starstation

DURAN DURAN/Ordinary World

ROD STEWART Have | Told You Lately
V. WILLIAMS & 8. McKNIGHTLove Is

Classic Rock

KEITH RICHARDS £ leen

STING [ Ever Lose My Faith In You
VAN HALENWon't Get Fooled Again
NEIL YOUNGUnknown Legend

Country Coast-To-Coast

ALAN JACKSON/Tonight | Climbed The Wall
SAMMY KERSHAW She Don't Know She's Beautitu!
HAL KETCHUM tiearts Are Gonna Roll

DOLLY PARTON & FRIENOS/Romeo

SUPERADIO
Rich D’Brien o (508) 480-9000

CITY-FM

MARY -CHAPIN CARPENTER Passionate Kisses
JADEDon't Walk Away

ELTON JOHN/Simple Lite

Super Hit Country

TOBY KEITH Should've Been A Cowboy

HAL KETCHUM Hearts Are Gonna Roll

R. MCENTIRE & V. GILL/The Heart Won't Lig
DOLLY PARTON & FRIENDS Romeo

LARI WHITEWhat A Woman Wants

57 million households
Patti Galluzzi
VP/Music Programming

Weeks On

[ADDS ]

MADONNA Bad Girl (Maverick/SireWB)

DEPECHE MOOE/ Feel You (Sire/Reprise)

SOUL ASYLUM Black Gold (Columbia)

LENNY KRAVITZ/Are You Gonna Go My Way (Virgin)
NEIL YOUNGUnknown Legend (Reprise)
SHAI.Comiorter (Gasoline Alley/MCA)

SWV/A'm So into You (RCA)

PATTY SMYTH/No Mistakes (MCA)

| EXCLUSIVES ]

DEPECHE MODE /! Feel You (SireReprise) ADD
DURAN DURAN/Ordinary World (Capitol) 5
GUNS N' ROSES Garden Of Eden (Geften) 5
MADONNA Bad Girl (Maverick/Sire/ WB) LADD
MEGADETH ‘Sweating Bullets (Capitol) 4

| HEAVY |

ARRESTED DEVELOP.M. Wendal (ChrysalisERG) 5
BON JOVIBed Of Roses (JambcoMercury) . 10

BOBBY BROWN Get Away (MCA) 6
EN VOGUE Give fi... (Eastwest/Atlantic Group) 6
PETER GABRIEL/Steam (Getfen) 7
WHITNEY HOUSTON/'m Every Woman (Arista} 5
POISON/Stand (Capitot) 7
PRINCE & N.P.G./7 (Paisiey Park/WB) 14
R.E.M.Man On The Moon (WB) 8
SPIN DOCTORS/Two Princes (Epic) 6
UGLY KID JOE /Cats In The. . (StardogMercury) 3

| BUZZ BIN ]

OIGABLE PLANETS Rebirth... (Pendulum Elektra) = 3
LEMONHEADS Mrs. Robinson (Allantic/AG) 11
STONE TEMPLE PILOTS /Sex Type. . (Atlantic/AG) . 76

| STRESS ]

BLACK CROWES Sometimes . (Def American/Reprise) 72
DR. DREMuthin' (Death Row/nterscope/AG) 4
DREAM THEATER Pull Me. . (Atco/Atlantic Group) = 70
MICK JAGGER Sweet Thing (Atlantic/AG) . . . 5
JAYHAWKS Waiting For. (Det AmericanReprise) 713
JESUS JONES The Devil You Know (SBK/ERG) .8
LENNY KRAVITZ/Ae You Gonnra Go My. . (Virgin) ADD
NAUGHTY BY NATURE Hip Hop Hooray (Tommy Boy) 6
SOUL ASYLUM Biack Gold {Cotumbia) ADD
STINGf | Ever Lose My Faith In You (A&M) 2
10,000 MANIACS /Candy Everybody Wants (Elextra) . 5

[ACTIVE ]

BLACK 47 Funky Ceili (SBK/ERG) 2
JUDE COLE /Teil The Truth (Reprise) 10
EXTREME/Stop The Werld (A&M) 11
INXS Beautiful Girl (Atlantic/AG) . 2
JADE Don't Walk Away (Giant/Reprise) 3
JEREMY JORDAN Right Kind _ (Giant/Reprise) 10
ANNIE LENNOX Little Bird (Arista) 9
LO-KEY?/ Got A Thang 4 Yal (Perspective/A&M) . . 2
PAUL McCARTNEY Hope Of Deliverance (Capitol} .. 4
ALEXANOER O'NEAL/Love MakesNo. (Tabu/a&M) . 2
PORTRAIT Here We Go Again! (Capitol) 6
PDSITIVE KA Got A Man (Island-PLG) 3
SADENo Ordinary Love {Epic) 2
SHAI/Comforter (Gasoline AlleyMCA) ADD
SNOW /informer (EastWest/Atlantic Group) 3
TLC/Hat To Da Back (LaFace/Arista) 2
NEIL YOUNG Unknown Legend (Reprise) ADD

UNISTAR
Chris Kampmeier o (805) 294-9000

Hot Country

SAMMY KERSHAW/She Don't Know She's Beautitu!
HAL KETCHUM Hearls Are Gonna Roll

TRACY LAWRENCE/AliDis

R. McENTIRE & V. GILL/The Heart Won't Lie
OOLLY PARTON & FRIENDS Romeo

STEVE WARINER/Like A River To The Sea

Unistar Country

SAMMY KERSHAW/She Don't Know She's Beautitul
LITTLE TEXAS1'd Rather Miss You

NEAL McCOY Now i Pray For Rain

PALOMINO ROADMhy Baby Why

AARON TIPPIN My Blue Angel

lON |

ANIMAL BAG Everybody (Stardog/Mercury) .4
CHAKA DEMUS &...Murder .. (Mango/island PLG) . - 2
HEAVY 0 & THE BOYZWho's The Man (UptownMCA) 2
HI-FIVE/Quatity Time (Jive) . .2

DENIS LEARY /Asshole (A&M) . .3
NEOD'S ATOMIC DUSTBIN Aalking .. {Chaos) .3
POORBOYS Guitty (Hollywood) .6
KEITH RICHARDS ileen (Virgin) 2
SAIGON KICK/Al... (Third Stone/Atlantic Group) 3
SILK Happy Days (Elekira) 2
PATTY SMYTHNo Mistakes {(MCA) ADD
SWV/1'm So Into You (RCA) % . b .ADD

VHi

VIGHT TS
46.7 miflion households
Sal LoCurro, VP/Programming & Scheduling
Norman Schoenfeld, VP/Program
& Artist Development

Weeks On
| FIVE STAR |
MICK JAGGER Sweet Thing (Atlantic/AG) 3

| GREATEST HITS

P.BRYSON & R. BELLE/A Whole New. (Columbia) 70

GLORIA ESTEFAN Megamix (Epic) 8
KENNY G Forever In Love (Arista) 7
PETER GABRIEL /Steam (Getfen) 2
WHITNEY HOUSTON/'m Every Woman (Arista) 3

| HEAVY

EN VOGUE Give I1.. (Eastwest/Atlantic Group) 4
K.D. LANGMiss Chateiaine (Sire/WB) 4
ANNIE LENNOXLittle Bird (Arista) 7
PAUL McCARTNEY Hope Of Oeliverance (Capitol) 3
SADE No Ordinary Love (Epic) 18
JON SECADA /Angel (SBK/ERG) 5
PATTY SMYTH/MNo Mistakes (MCA) 7
v
WHAT'S NEW

JOAN BAEZ Stores In The Road (Virgin) 1
MARY-CHAPIN CARPENTER Passionate . (Columbia) 3
CLANNAD Harry's Game (Atlantic/AG) .3
LEONARD COHEN Closing Time (Columbia) ADD
JUDE COLE/Tell The Truth (Reprise) ADD
OURAN DURAN Ordinary World (Capitol) ADD
DEBBIE GIBSON ALosin' Myself (Atlantic/AG) 2
WENDY MOTEN/Come In Out Of The Rain (EM}ERG) 2
KEITH RICHARDS tileen (Virgin) .2
STING/f | Ever Lose My Faith In You (A&M} 1
10,000 MANIACS /Candy Everybody Wants (Elektra) = 2
NEIL YOUNG Unknown Legend (Reprise) ADD
| ARTIST OF THE MONTH |

PRINCE & N.P.G./7 {Paisley Park/WB) 8

36 million households

Information current as of Febrary 9
Cindy Mahmoud,
VP/Entertainment

=/
P -
£ ) & Original Programming

| VIDEO SOUL TOP 10

LW T™W
2

JADE/Dont Walk Away (Giant/Reprise)

EN VOGUE®Give It Up.. (Eastwest/Atlantic Grp.)
NAUGHTY BY NATURE Hip Hop.. (Tommy Boy)
BOBBY BROWN Get Away (MCA)
HI-FIVEQualty Time (Jive)

ARRESTED DEVELDP. M. Wendal (ChrysalisERG)
DIGABLE PLANETS Rebith . (Pendulum/Eiektra)
WHITNEY HOUSTONA'm Every Woman (Anista)
POSITIVE KA Got A Man (Island/PLG)

— 10 FREDDIE JACKSONMe And Mrs. Jones (Captol)

Information current as of February 12

RAPCITYTOP10
W Tw

11 OR. DREANuthin'.. {Death Row/nterscope/AG)

4 2 NAUGHTY BY NATURE Hip Hop.. (Tommy Boy)
3 3 HEAVY D & THE BOYZWho's.. (Uptown/MCA)
5 4 REDMAN/Time 4 Sum Aksion (RAL/Chaos)

2 5 DIAMOND O.../Sally Got A One... {Mercury)
— 6 KING TEESGot It Bad Y'All {Capttol)

— 7 BLACK MOONMWho Got The Props? (Nervous)

— 8 KAMPeace Trealy (Stree! Knowledge/EastWesl/AG)
6 9 KDOL G. RAP & 0J POLOAI (Livin' Large)

8 10 GRAND PUBA w/M.J. BLIGE/Check IL. (Elektra)

® — > ~

S
® N s W

©

Information current as of February 13.

T H E -
13 million households
l Les Garland,
' VP/Programming

John Robson, Director/

MUSIC TELEVISION Music Programming

YOUCONTROL
tw W
3 1 OR. DRENuthin'. (Death Row/nterscope/AG)
12 ICE CUBEA Was A Good Day {Priorty)
2 3 EAZY EOniy ! You Want it (Priority)
4 4 HALF PINT/Ore Leg Up {On Top)
— 5 WHITNEY HOUSTONA'M Every Woman {Arista)
5 6 2 LIVE CREW/Mega Mix (Luke)
8 7 DENIS LEARY /Asshok (A&M)
6 8 WHITNEY HOUSTON/ Will Atways.. (Arista)
7 9 WRECKX-N-EFFECTARump Shaker (MCA)
9 10 NAUGHTY BY NATURE Hip Hop... (Tommy Boy)

Most requested for the week ending February 5.

€ JTNN

THE NASHVILLE NETWORK «
53.9 miltion households
Lyndon LaFevers,

Video Program Administrator

Weeks On
[HEAVY ]
DEBORAH ALLEN/Rock Me (Giant) 17
CLINT BLACK When My Ship Comes In (RCA) ... 2
SUZY BOGGUSS Drive South {Liderty) 12
MARY-CHAPIN CARPENTER Passiorate.. (Columbia) 4
MARK CHESNUTT 01 Country (MCA) .8

CONFEDERATE RAILRDAD Queen... (Al Nash /AG) = 75
BILLY RAY CYRUS She's Not Cryin'. (Mercury) 8

BILLY DEAN/Tryin' To Hide A Fire. . (Liberty) 12
DIAMOND R1DAn A Week Or Two (Arista) 14
JOE DIFFIE Startin’ Over Blues (Epic) 11

KATHY MATTEA Standing Knee Deep In.. (Mercury) 7
McBRIDE & THE RIDE /Just One Night (MCA) . 15
REBA McENTIRE Take it Back (MCA) 14
R. MCENTIRE & V. GILL/The Heart . (MCA) . ADD
ROBERT ELLIS ORRALL Boom! It Was Over (RCA) 78
COLLIN RAYE/ Want You Bad (And That..) (Epic) . 77
SAWYER BROWN Al These Years (Curb) .16
RICKY VAN SHELTONild Man (Columbia) 17
SHENANDOAH Leavin's Been A Long Time . (RCA) . 74

DOUG STONE Too Busy Being In Love {Epic) . 13
GEORGE STRAIT Heartland (MCA) 4
PAM TILLIS Aet That Pony Run (Arista) 9
TRAVIS TRITT/Can | Trust You With My Heart (WB) 77
TANYA TUCKER/It's A Littie Too Late (Liberty) .7

| ADDS

BELLAMY BROTHERS Hard Way.. (Bellamy Brothers)
JOHN GORKA/When She Kisses Me {High Street)

R. MCENTIRE & V. GILL/The Heart Won't Lie (MCA)
LEE ROY PARNELL /Tender Moment (Ansta)

DENNIS RALEYove's Last Stand (Trimble)

KENNY ROGERSWandering Man (Gant)

information current as of February 8

WV

COUNTRY MUSIC TELEVISION
18.1 million households
Tracy Storey, Programming Manager
Bob Baker, Director/Operations

(W TwW

2 1 REBA MCcENTIRE/Take It Back (MCA)

5 2 SUZY BOGGUSS/Dnve South (Libery)

7 3 SAWYER BROWN/AIl These Years {Curb)

4 4 DIAMOND RI0/n A Week Or Two (Ansta)

8 5 BILLY DEAN/Tryin' To Hide A Fire.. (Liberty}

1 6 DOUG STONE/Too Busy Being In Love (Epic)

3 7 TRAVIS TRITT/Can | Trugt You With.. (WB)

9 8 CONFEDERATE RAILROADCQueen (At Nash/AG)
— 9 McBRIDE & THE RIDE/Just One Night (MCA)

10 AOBERT ELLIS ORRALLBoom' It Was.. (RCA)

[HEAVY ]

MARY-CHAPIN CARPENTER Passionate... (Cotumbia) . 5
MARK CHESNUTT/O!' Country (MCA) .. 10
TRACY LAWRENCE/Alibis {Atiantic Nash/AG) . ADD
COLLIN RAYE/ Want You Bad (And That...) (Epic) .. 72
SHENANODAH Leavin's Been A Long Time. . (RCA) . 16
GEDAGE STRAIT Heartland (MCA) .5
PAM TILLISLet That Pony Run (Arista) . .10
TANYA TUCKERAt's A Littie Too tate {Liberty) . ... 77

| HOT SHOTS |

CLINT BLACK AWhen My Ship Comes in (RCA) ... 3
BROOKS & DUNNMHard Workin' Man {Arista) .. 4
BILLY RAY CYRUS/She's Not Cryin'.. (Mercury) .. 70
JOHN GORKA When She Kisses Me (High Street) ADD

LEE ROY PARNELL Tender Moment (Arista) 4
DOUG SUPERNAW/Honky Tonkin'.. (BNA Ent) .. 3
AARON TIPPIN My Blue Ange! (RCA} .4
JOY WHITE/True Confessions (Columbia) . 5
LARI WHITEWhat A Woman Wants (RCA) . . 6

JOHN GORKA Mhen She Kisses Me {High Street)
TRACY LAWRENCE/Atibis {Atlantic Nash./AG}

Heavy rolation songs receive five plays per day. Hol Shots
receive four piays per day. Breakou! Videos and Picks
(Pick Hits of the Week) receive an extra play above heavy
rolation per day All Top 10 videos also receive heavy
rolation.

Information Current as of February 10.

BRITAIN

w Tw

2 1 2 UNLIMITED/No Limit
1 2 WHITNEY HOUSTONA Wil
Always Love You
— 3 ANNIE LENNOXLittle Bird/
Love Song For A Vampire
3 4 WEST END {/8YBIL/The Love
| Lost
EAST 17 /Deep
DURAN DURAN/Ordinary World
SNAP . HARIS/Exterminate!
M PEOPLE How Can | Love You
More (Remixes)
— 9 ROLF HARRIS Stairway
To Heaven
0 BELOVED/Sweet Harmony

(T3NS ' 3]
@~ @

(=)
=

Moving Up

SAINT ETIENNEYou're In A Bad Way
ULTRAVOX NVienna

STING/f | Ever Lose My Faith In You
THUNDER/A Better Man

POISON /Stand

DEACON BLUEWill We Be Lovers
RADIOHEAD/Anyone Can Play Guitar
INXS Beautiful Girl

MUSIC & MYSTERY/GWEN
McCRAE/AIl This Love I'm Giving
SHAGGY /Oh Carolina

Courtesy Chart Information Network

AUSTRALIA

W Tw

1 1 THINGS OF STONE &
WOO0D/Happy Birthday

Helen
4 2 HUNTERS & COLLECTORS/
True Tears Of Joy
3 3 FRENTE/Accidentally Kelly Stregt
5 4 WENDY MATTHEWS fFriday's
Child
— 5 SCREAMING JETS/Shivers
2 6 WENDY MATTHEWS/The Day
You Went Away
6 7 DIVINYLS/ Ain't Gonna Eat Out.
My Heart Anymore
7 8 JIMMY BARNES/Sweat It Out
10 9 TONI PEAREN/n Your Room
— 10 PETER ANDRE/Gimme
Little Sign

Most Added

COMPANY OF STRANGERS/Daddy's
Gonna Make You A Star

BLACK SORROWS/Come On, Come On
SCREAMING JETS/Shivers

Top 10 Australian records from playiists of 3
Triple M-FM/Melbourne, FOX-FM/Melbourne,
96 FM/Perth, SA-FM/Adelside, 2-DAY/Syd-
ney, 2 Triple M-FM/Sydney, MMM-FM/Bris-
bane, B105/Brisbane, FM-104.7/Canberra,
and 2 KIX 106/Canberra.

CANADA

LW TW
1 1 CELINE DION/Love Can

Move Mountains

2 2 BARENAKED LADIES/f | Had
$1,000,000

6 3 ALANNAH MYLES/Our World
Our Times

3 4 VIVIENNE WILLIAMS/
My Temptation

7 5 NEIL YOUNGHarvest Moon
— 6 SNOW/nformer

5 7 MITSOUMHeading West

10 8 ALANIS/Real World

9 9 COREY HART/ Want Cool

Cool Love
0 JOHN JAMES/Supernatural

Most Added

TRAGICALLY HIP/Courage
BARNEY BENTALL/f This Is Love
WALTONS/Coider Than You

—

Top 10 Canadian CHR hits courtesy
The Record (416) 533-9417.

WWW.americanradiahictarns com
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ADULT CONTEMPORARY

KKOB Captures 35-64 Crown

KKOB (AM)/Albuquerque was one of a select group
of FSAs trending upward this fall, advancing from second

to first among 35-64s.

“The programming energy in-
creased greatly,” observes PD Art
Ortega. “Our staff was more re-
sponsive to what was going on in
the community and seemed to
have more fun.”

Ortega believes news depart-
ment changes also contributed to
ratings gains. “About eight months
ago, KKOB (AM)’s chief reporter
and anchor [Frank Haley] was
promoted to News Director. He
made a tremendous amount of dif-
ference in the sound of the news
product, department training,
story selection, and writing style.
Radio again became the place to
turn to when people heard sirens.”

The Great Outdoors

During the fall sweep, the station
continued its outdoor promotional
campaign. “We tout our news and
information and change the copy
according to the times,” Ortega
says. “Our constant outdoor pres-
ence helps us tremendously.”

Preferring billboards, the station
did no television. ‘“Only two radio
stations seemed to buy TV. [AOR

KZRR and Classic Rock KLSK]
bought male-oriented shows.”

The amount of music KKOB
plays depends on how much infor-
mation it provides on a particular
day. “We may not play a record in

an entire daypart,” Ortega ex-
plains. “But. if things are slower,
we might play one or two songs an
hour. We pick the best records and
don’t play anything that’s even
close to sounding like a recurrent.
Although people don’t tune to us for
music, it provides a breather.”
The station’s sports posture in-
cludes play-by-play for University

We pick the best
records and don’t
play anything that’s
even close to
sounding like a
recurrent. Although
people don’t tune to
us for music, it
provides a breather.

¥99)

of New Mexico events and a newly
launched, 6-8pm call-in show.

Conservative Choices
A block combining local news
and ABC’s Paul Harvey airs
noon-12:30pm daily. It’s followed
by the final hour of controversial
talker Rush Limbaugh’s show.

FSAs boosted by topical issues, varied talent

Ultraprofile events — like last November’s presiden-
tial election — tend to have a positive effect on Full-

Service ACs.

Most notable was the emergence
of talk-show gabber Rush Lim-
baugh, who relished having two
non-Republican combatants (Bilt
Clinton and Ross Perot) in the
same presidential race. “[Lim-
baugh] had double the ammunition
and was wired for the campaign,”
says Shane Media Services consul-
tant (and former KDKA/Pitts-
burgh Program Manager) Chuck
Dickemann.

Many AMs that carry Lim-
baugh’s syndicated midday show
have credited the caustic and con-
servative personality with a
ratings boost. “It’s become diffi-
cult for AMs to perform well in
middays since in-office listening is
geared toward FM,” Dickemann
says.

While many FSAs hoped the
election would lure listeners,
others expected a ratings spike.
“Some information stations did go
up, but there were no sharp im-

Chuck Dickemann

provements,” Dickemann says.
““The worst thing is to become com-
placent. PDs must prepare for all
books, regardless if they cover a
presidential election. Those who
prepare and execute properly can
expect to see [positive] numbers.”

(See related story below.) As Or-
tega notes, “[Limbaugh’s] contrib-
uted greatly to increasing our mid-
day numbers.

“‘Between 1-1:30pm, we run ‘Re-
Rush,” where listeners call and dis-
cuss what Rush talked about that
day. There’s limited access to him,
so this gives people a chance to
[respond to him]. It’s a listener
forum that has helped maintain
[Limbaugh’s] audience.”

770KQOB,

KKOB(AM)
Music Monitors

8am

WE FIVE/You Were On My Mind
BEACH BOYS/t Get Around
SAM COOKE/You Send Me
GLORIA ESTEFAN/Coming Out
Of The Dark

CHICAGO/Hard To Say I'm Sorry

2pm

BILLY JOEL/The Longest Time
JIMMY BUFFET/Come Monday
MICHAEL BOLTON/When A Man
l.oves A Woman

CS&N/Just A Song Before | Go
CHUBBY CHECKER/The Twist
REO SPEEDWAGON/Keep On
Loving You

King-Size Move

Last week (2/1), Mutual Broad-
casting moved 15-year FSA/Talk
staple Larry King from overnights
to days. “I don’t know if that’s de-
signed to achieve the same sort of
benefits for AM radio that Lim-
baugh has experienced,” Dicke-
mann says. “Moving King to a
more revenue-oriented slot is
smart. But East Coast stations car-
rying him live must preempt after-
noon drive — I don’t see the wis-
dom there.”

Comparing the two talkers,
Dickemann notes, “Limbaugh has
no guests; King has big-name
guests. Limbaugh pontificates and
does bits; King’s a straightforward
interviewer. Each is compelling in
his own way. Limbaugh is well-
positioned in the various time
zones, but I’'m not sure how King
will shake out. It makes sense that
Mutual made this change based on
Limbaugh’s success.”

Talk Tips

Limbaugh and King grab a large
chunk of national attention, but
there’s plenty of good local talent in

waany americanradiohistorns. com

® Compared to last fall,

from the summer.

+1.8

improvement from summer's 6.2

(AM)/Albuquerque’s +3.6 was the
25-54 increases were +1.4

* WLW/Cincinnati replaced last

the field. “Hosts can stay on top by
focusing on market [concerns],”
advises Dickemann. “They can
achieve [national talk show hosts’]
degree of success by balancing ser-
iousness and fun and keeping
things topical and interesting. Be-
ing an ‘angry young man’ gets old
very fast. But light and fluffy
doesn’t work day after day, either.

“It’s the obligation of the PD and
the talent to ask if there’s some-
thing new [about a topic]. It’s not
good enough to discuss something
just because it’s top of mind. You
can’t have a steady diet of
something. People enjoy caviar,
but you can’t have it three times a
day, seven days a week.”

SIX.

25-54

Fle

KKOB (AMNAIbugquergua . +3.6
WAEB (AM)/Allentown +0.1
WICCIBridgeport o B
WBEN/Buffalo —-1.7
‘WBT (AM)Charlotte +1.6
WGN/Chicago -0.5
WHKRCICincinnati —1.6
WLWI/Cincinnati +2.8
WTVHICelumbus +0.3
WJR/Detroit -0.2
‘WOOD (AM)/Grand Rapids +0.5
WSJSIGreensboro +2.8
WTIC (AM)Hartford =0
KSSK (AM)/Honolulu —0.2
WIBCindianapolis . = 1.H
WHAS/Louisville —26
WCCO/Minneapolis 5.0
WELI/New Haven —4.5
KFAB/Omaha 91
WDBO/Orlando +21
KEX/Portland - +0.8
WRVA/Richmond -1.5
KALL {AM)Salt Lake City +2.2
KOMO/Seattle -0.9
WHYN (AMySpringfield  +0.1
WHEN/Syracuse -19
WSYR/Syracuse - +0.1
KRMG(Tulsa +16
WARM (AMYWilkes Barre ~1.3

FSA Fall Scoreboard

he following chart outlines 25-54 and 35-64 results
from Arbitron’s fall sweep. Columns one and four re-
flect 25-54 and 35-64 fall-fall fluctuations. Columns
two and five indicate Fall '91 25-54 and 35-64 market rank;
comparable data from Fall '92 is listed in columns three and

35-64
'91 '92 Flc '91 '92
#6 #2423 82 #
#5 #7 —08 #E #5
#3 #3022 #2  #2
#10 #11 —28 #2 #5
#8 #H-+1.3 #2. #2
#1 #3 —03 #1 #1
#11 #11 2.8 #5 #11
#1o#1 +1.8 41 #1
#3 #4405 #1 £
#5 #4 —13 #1 #2
#10 #9 =11 #4 #4
#1 #1 +1.6 #5 #2
#5 9D =15 #F1 - #1
#3 #2 —43 #1  #1
#4 FE-21 #1 #2
#2 #3 —05 #32 #2
#1144 -B8 #1 #1
#1  #4 +33 #3 #2
#3 #5 -2.9 #2 #2
#8 #4 +1.5 #3  #2
#5  #5 Q.7 #1 #2
#5 #8 —35 #1 #2
#16 #7 118 #8 #5
#2 #4 —15 #2 #3
#5 #5 426 #3  #3
#8 #11 —-32 #5 #10
#2 #3 ~2.2 #1  #1
#4 #2 —04 #7 #2
#7. #5 -1.3 #4 #5

FSA Fall Facts

FSA’
11.2-10.4. This fall's 10.4 average, however, was a +0.4 improvement

s average 35-64 share dipped

® Less than one-third (31%) experienced fall-fall 35-64 gains WELI/
New Haven’s +3.3 was the meatiest improvement; typical up trends were

* Average FSA 35-64 market rank suffered a 0.3 decline, 2.5-2.8,

® More than a quarter (27.5%) ranked first among 35-64s, 41.3%
placed second, and 6.8% finished third.

® Fall-falt 25-54 numbers eroded slightly (7.1-6.8), but the 6.8 was an

* Of the 44.8% of FSAs showing fall-falt 25-54 improvement, KKOB

most significant increase; average

® Typical 25-54 losses were —1.7; WCCO/Minneapolis's —5 0 was
most prominent, as was its -5.6 fall-fall 35-64 erosion

fall's leader, WCCO, for highest

25-54 share; WCCO retalned its 35-64 FSA share dominance
* Despite a lower average 25-54 share, the average demo market
rank improved from 5.4 to 5.2

Dickemann predicts FSAs soo.
will be clouded with more competi-
tion. “In the 90s, everybody’s com-
peting with each other. Cable,
broadcast TV, and direct broad-
cast satellite [target] the same
demos. Network morning shows
format their hours the same way
radio stations have for years -
there are news, entertairment/in-
terview. and weather segments. A
radio station clock has been
adapted for television.

“The information need always
will exist. It becomes a matter of
who’ll give the information in a
form that is consistent and en-
joyable.”
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LOOK MA, NO CARTS

HARVEY KOJAN

ALBUM ORIENTED ROCK

At KRNA, The Future Is Now

As each day passes, our world is becoming increasing-
ly digital. Still, radio is remaining an analog medium.

Although compact discs have re-
placed carts and vinyl as AOR’s
chief musical source, the ubi-
quitous cart machine still plays a
starring role in commercials, pro-
mos, and liners. Meanwhile, digital
STLs, processors, and related
equipment are rare commodities.

That will change, of course. Bet-
ter technology usually wins out in
the end. In fact, KRNA/Cedar
Rapids, IA boasts one of the na-
tion’s most advanced digital sys-
tems.

Owner/PD Rob Norton made the
transition from analog in tandem
with a long-planned frequency
change last year. “We'd been
working on the [frequency change]
for 56 years. In retrospect, we're
lucky it took so long. Had it hap-
pened earlier, we would’ve had a
lot more analog stuff. I was at the
NAB two years ago when the new
Mosley digital STL and the new
digital 8200 Optimod were [unveil-
ed]. I was in the right place at the
right time with some money, so we
went for it.

“I used to be the king of com-
pression. But when the CD came
out, I pulled off the compression

66,

[Carts were]
invented in ’'58 to
make airline
announcements.
They were never
intended for
broadcast, let alone
stereo . . . Getting
rid of them cleaned

up the station.
—Rob Norton

Rob Norton

and cleaned things up. Now my
theory is ‘less is better.” This ‘loud-
ness war’ with other stations is use-
less; it’s radio masturbation. I'm a
clean freak now. Most people who
come through here think this is one
of the best-sounding stations
they’ve heard. I work very hard at
that.”

KRNA isn’t completely digital
yet, but that’s not for lack of trying.
“My plan was to be the first all-
digital station in the United
States,” Norton explains. “I was
supposed to be the first one to get
Harris’s digital exciter. The bugs
aren’t out of it yet, so we’re still us-
ing an analog exciter. Everything
else is as digital as you can get.”

The heart of KRNA’s advanced
setup — and the technology that
will have the greatest impact on a
station’s day-to-day operations —
is the Audisk hard drive commer-
cial storage system. It's enabled
KRNA to virtually eliminate carts.

“We dumped the carts six
months ago,” gloats Norton. “It
was quite a hoot since we’d been
using carts forever. It was an inter-
esting transition, but well worth it.

onto the Audisk system.

KRNA APD/Production Director Bill Summers prepares to transfer a spot

“[Carts were] invented in 58 to
make airline announcements.
They were never intended for
broadcast, let alone stereo. The
cart and the analog STL are the
two weakest links at a radio sta-
tion. Getting rid of them cleaned up
the station.

“Actually, we still have a three-
deck cart machine in the control
room that we use in morning drive.
A lot of old drops are only on cart;
they’re used so sparingly that we
didn’t transfer them over. But all
the commercials, promos, and
voicers are on Audisk.”

Norton explains the setup: “In
our transmission room, there’s one
mainframe computer with two 330-
megabyte hard drives. [Each
drive holds approximately 150 min-
utes of spots, liners, etc.] The con-
trol room has a screen and key-
board. Enter the commercials and
hit ‘start’ — that’s it.

66/

1 think listeners are
insulted that the
sound they can get
at home is so much
better than they can

hear on the radio.
—Rob Norton
99

“You don’t even have to do it
manually. You can get a program
where the bookkeeping system
talks to Audisk and loads the whole
day. We didn’t want to do that; the
jocks would be too far removed
from the process. I want them in-
volved, making sure they’ve got
the right commercials and aren’t
running outdated copy. It’s easier
than hell just to punch in the wrong
number.”

If a live tag is needed, jocks sim-
ply hit a function key during their
input sequences to tell the com-
puter to stop after certain spots.

“It’s a bit more cumbersome for
the sales department now,” Norton
notes. “[Previously,] a sales per-
son could go into the control room,
grab a cart, and play it for a client.
Now he has to go into one of the
three production studios and call it
up on the computer.”

Norton doesn’t believe jocks will
have a problem adapting to the
cartless approach. “Our old PD,
Mark Vos [now PD at KFMG/Des
Moines], hates computers. When
this thing came in, he was freaking
out. But he picked it up in a day. If
Vos can understand it, anyone can.

“It’s so much easier all the way
around. You don’t have to go look-
ing for the right cart length any-
more. You don’t have to put two

waany americanradiohistorv-com

cart machine below it.

:30s on a :70 because you can’t find
a :40.”

KRNA has yet to make the move
to a completely digital production
studio. ““I didn’t update our eight-
track studio because it was brand
new when we bought the other dig-
ital equipment,” Norton says. “A
lot of the production is done direct-
ly onto DAT, but the multitrack
stuff is still analog.”

The DAT deck primarily func-
tions as the computer system’s
backup. “We morgue everything
onto DAT,” Norton says. “I’m par-
anoid these hard drives will ex-
plode and we’ll lose the whole com-
mercial system. That’s never hap-
pened, but I like to play it safe. We
still keep a box of carts around just
in case the thing crashes and we
need to start dubbing off commer-
cials.”

KRNA APD/Production Direc-
tor Bill Summers adds, “We'd
eventually like to buy a digital
workstation, but we still haven’t

KRNA morning man Scott McGill fondles the station’s Audisk monitor. The
digital commercial delivery system has virtually eliminated the need for the

6]
We thought it was
more important to
get a commercial
delivery system on
the air rather than
buy a digital
production
workstation and
end up dumping
things onto cart.
—Bill Summers
199

found exactly what we’re looking
for. We thought it was more impor-
tant to get a commercial delivery
system on the air rather than buy a
digital production workstation and
end up dumping things onto cart. A
workstation is great. But you lose

PAM, DICK, AND CYNDEE — KQLZ/Los Angeles APD Cyndee Maxwell (/)
and Columbia honcho Pam Edwards share an intimate moment with Dick
Clark at the American Music Awards.
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all the sound benefit when you
dump things onto cart.

“You can really hear the differ-
ence when we do use carts on the
air. You notice the hiss for the first
time ever. It’s like when you first
heard a CD — you probably said to
yourself, ‘Yeah, it sounds a little
clearer, but I don't hear that much
of a difference.” When you listen to
a [vinyl record], it sounds so noisy
and muddy compared to the clean
CD sound you’re now accustomed
to.”

To broadcasters who are leery of
digital technology, Norton advises,
“They’d better get into it, because
DAB is coming. I don’t know which
version we're going to get, but it’s
going to happen.

“I think listeners are insulted
that the sound they can get at home
is so much better than they can
hear on the radio. There are a lot of
choices out there. I think you’ve got
to sound as well as you can to com-
mte. ”

Iy \

ANOTHER DAMN PHOTO — Those photogenic Damn. Yankees bond with their buds at KQRC/Kansas City; (I-r) mid-
dayer J.D. Allan, MD/afternooner Valorie Knight, Yankee Tommy Shaw, morning man “Treetop” Tyler, Yankee Jack
Blades, WB's Bob Hathaway, and PD Doug Sorensen.

BEAUTIFUL PEOPLE — MCA's Beauties do the L.A. meet 'n' greet;
(standing, I-r) KCRQ/Santa Barbara PD Tom Van Sant, guitarist Jason
Nesmith, drummer Matthew Steer, percussionist Ronick Ital, lead singer
Steve McNeil, bass player Raif Jacob, keyboard piayer Hawk; (kneeling,
I-r) MCA'’s Gina lorillo and Sherri Trahan, KACV/Amarillo PD Jamie Karr.

bach.

THREE SIDES TO EVERY PHOTO — Extreme’s Gary Cherone (I} and
Nuno Bettencourt (r) sandwich WMMS/Cleveland zookeeper Jeff Kinz-
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GOOD COMPANY — WKLQ/Grand Rapids staffers party backstage with Bad Company; (back, I-r) PD Mike Tinnes,
Bad Co.'s Brian Howe, Atco's Denise George, band’s Simon Kirke and Rick Willis; (front, I-r) unidentified groupie, MD
Dave Wellington, weekener Andy O'Rily, and Promotion Director Lynne ke and hubbie Dave.

SEGUES

WZNF/Champaign, IL MD
Ken Davis is now acting PD in
the wake of Greg Farber’s exit
... Once again, KLOL/Hous-
ton ups Dayna Steele to APD
.. . KIBZ/Lincoln elevates mor-
ning man Jon Terry to APD . . .
KLZX/Salt Lake City personali-
ty Frank Belco crosses to
KRSP-FM to co-host mornings
with Roger Stone; Barry Moll
is now KRSP’'s MD/afternoon
driver KRAB/Bakersfield
boosts parttimer Mike Bell to
afternoons replacing Mad Max
Hammer, who just joined
KZAK/Reno . . . WIZN/Burling-
ton names Steve Smith Pro-
motion Coordinator and hires
Dave Parker for parttime air-
work.

WCFL-FM/Morris, IL MD/
overnighter Mark Edwards
adds weekend duties at
WQFM/Milwaukee
WRKR/Kalamazoo overnighter
Paul Maloney takes after-
noons at KFMZ/Columbia, MO
as Sally Chase exits
WRUF/Gainesville, FL night
stalker Michael Gillan moves
to afternoons at WRXK/Ft. My-
ers, FL. Joining 'RXK for over-
nights is Alyn Black, previously
night rocker at former cross-
town rival WAKS . . . Kelly Pro-
gramming inks KICT/Wichita

WDRK/Panama City
moves to 6906 W. Highway
98, Panama City, FL 32407;
phone (904) 234-8858: fax
(904) 234-6592.

JOE SCHWARTZ, VP/GM, WNOR AM-FM/NORFOLK
WHAT WAS THE FIRST RECORD YOU BOUGHT?
JOE: The Four Tops, ‘‘Can’t Help Mysel.”

WHAT WAS YOUR FIRST RADIO JOB?
JOE: WBBM-FM/Chicago.

WHAT WAS YOUR FIRST INDUSTRY JOB?
JOE: Media estimater at Ketchum, Macleod and Greve.

WHAT WAS YOUR FIRST SALES ORDER?
JOE: Bantam Books, Grey Advertising.
WHAT WAS YOUR FIRST CONCERT?
JOE: The Young Rascals.

WHAT WAS YOUR FIRST SEXUAL ENCOUNTER?
JOE: Barbara Lander in the fourth grade.

OUT OF THE BOX ON

KQRC KNCN KEYJ
KRXQ KRRK KATP
WDHA KAZY KBAT
KLBJ KRZR KFMW

AND MORE!

BAKERS PINK
‘“Watercolours”
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SHAWN ALEXANDER

. Greetings From Asbury Park

WHTG reaches new heights, posts its best numbers ever

Many New Rock stations are trying to forget the Fall
’92 book. But that’s certainly not the case at WHTG/As-
bury Park, NJ. Despite signal limitations and no promo-
tional budget, the suburban station soared 1.3-2.2 in the
Monmouth-Ocean book, the best showing in its nine-year

history.

The performance tops WHTG’s
previous high-water mark of 1.4.
And the huge increase tied the sta-
tion with out-of-town monster
WNEW-FM/New York for second
place in men 18-34.

Despite the historic book, three- -

year PD Michael Butscher was & -
little disappointed. “I was expect:
ing a 2.5-2.7. For profound reasons,
it became readily apparent that we
were gaining listeners. When you
start getting requests for Lynyrd
Skynyrd, Jimi Hendrix, and Jour-
ney, new people are listening.
We’'re not playing these artists, but
when I see them on our request
sheets, I know there’s fresh cume.”

’NEW Cume

Butscher is convinced that
WHTG’s improvement occured di-
rectly at WNEW’s expense: '"NEW
plummeted 5.0-2.7 12+ and shed
more than seven shares 18-34.
“We’re sharing more artists with:
them. This helps make the artists
we play more familiar. Listeners
are probably checking us out when.
'NEW goes into commercials;
hearing more songs they know and
staying for a while, ‘

“The difficult part is getting the
music familiar enough for people
to decide they want to stay. We're
looking for mass appeal artists.
The records that don’t cross over
are disappointments to us.”

66
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We’re sharing more
artists with them
[WNEW]. This helps
make the artists we
play more familiar.
Listeners are
probably checking
us out when 'NEW
goes into
commercials,
hearing more songs
they know and
staying for a while.

2 e m

Butscher believes WHTG’s rise
can be attributed primarily to two
factors: a renewed emphasis on lo-
cal and mainstream music and an
on-air lineup change. “I'm trying
to localize the station by hammer-
ing a lot of native product. The No.
1 song in our '92 year-end count-
down was the Spin Doctors’ “Two
Princes.’

“QOther local [major label] bands
that have worked well for us are
Mr. Reality and Stone Temple
Pilots. Some other New Rock sta-
tions probably can’t believe we're

- ROCKFILE

@ Artist: Tragically Hip
@ Track: “Courage”

@ LP: “Fully Completely”
@ Label: MCA

» Essentials: This is the fourth al-
bum from Canada’s Tragically Hip,
whose members are Bobby Baker
(guitarj, Gordon Downie (vocals),
Johnny Fay (drums), Paul
Langlols (guitar & vocals), and
Gord Sinclair (bass & vocals). The
group was established with the
1984 merger of two rival acts from
the college town of Kingston, On-
tario — where TH continues to re-
side. in the early days, the group
had a heavy blues influence and
played semi-obscure prepsyche-
delic '60s songs.

¢ Artist POV: “On this record,
we fried to move away from the
more traditional kind of linear ap-
proach to writing songs and more
toward an individualistic thing,”

notes Sinclair. “We had plenty of
writing and rehearsing time, which
gave everyone the opportunity to
influence each song. You can def-
initely hear something that each
guy contributed to make every
song better.”

* Label POV: MCA Dir./Nat'l Al-
ternative Promotion Sherri Trahan
says, “‘Courage’ is just beginning
to develop airplay, and we're al-
ready getting tremendous sales and
strong phone response. We're
thrilled to be breaking Tragically Hip
in the New Rock marketpiace.”

RockFile highlights breaking artists charting for the first time.

playing bands that are this main-
stream. But there’s a wealth of
good local material, and listeners
are responding.”

Musical Facelift

Butscher adds, “I'm also pro-
gramming an '80s song from the
skinny-tie era [e.g., the Monroes,
OMD, etc.] every hour instead of
every other hour. I want a frame of
reference for people to latch onto
from that era. Although it’s only
one song an hour, it has an effect.
It’s music the AORs won’t play.
For example, we’ll both play U2
and Soul Asylum, but when I play
OMD, the AORs are playing
Lynyrd Skynyrd.

“I also [removed] 500 titles
[from our library] that didn’t be-
long on the radio. They were unfa-
miliar and irrelevant except to in-
credible fans.”

Concurrent with the musical
changes, Butscher swapped his
midday and overnight jocks.
“Michelle Amabile has a taste for
the heavier stuff and was befter
suited to work at night. Rob Acam-

pora has a more tipbeat, uptempo
delivery, so I moved him to mid-
days.

“And [MD/afternooner] Matt
Pinfield has become more focused.
Previously, he was exposing most-
ly new product; it was too much
because the station’s so current-
heavy. Now he’s also playing the
hits, which makes his show a lot
more balanced.”

FREE TIME — WOXY (97X)/Cincy
collected more than 350 pounds of
food at their “Free Store/Food
Bank" show featuring Michael Penn
and Mark Curry; (I-r) Penn, uniden-
tified, 97X Promo Dir. Laura Kim,
Curry, and 97X PD Phil Manning
and APD Dave Tellmann.

WAALL Aericant. i com

GREG STEVENS,
KQLZ (100.3) PD:

“Fve loved this song since |

the first time | heard it. It's a

fresh new sound for our .
target demo. I've gotta believe i
this one is active big time!”’

Already on

WFNX WXRT KUKQ
WDRE KTCL X96

WBRU KROQ WOXY
and more!

“I| Wonder” Accepted At |
T 's “Alternative Nation”
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FROM ANOTHER STATE — 808 State dropped by KROQ/Los Angeles OUTDOOR ADVERTISING — James visits WDST/ Woodstock; bre
for an on-air visit with afternoon driver Jed The Fish. Fielding listener phone Freddie Blue Fox and MD Jeanne Atwood, the band’s Jim Gennie,
calls are (I-r) Jed, Darren Partington, Andy Barker, and Graham Massey. Hyde, and the band’s Tim Booth and David Baynton-Power.

athing that fresh air are (I-r) 'DST's Dave Doud, PD
'DST’s Mark Zip and Nic Harcourt, Mercury’s Tim

TOURING — The Ramones and KRZQ staffers hang out backstage during the band’s recent trek to Reno. Looking
chipper are (back row, I-r) Marky Ramone, Joey Ramone, 'RZQ PD Blaze, and C.J. Ramone; (front, I-r) 'RZQ parttimer
Jersey Steve and MCA'’s Sherri Trahan.

FIT & READY — WFIT/Melbourne, FL. MD Jon Hammerlund (1) is well pro-
tected by Henry Rollins.

CROSSEYED & PAINLESS — XTRA-FM (91X)/San Diego PD/MD Mike TGIF — Gavin Friday stopped in at WHFS/Washington-Baltimore on his “Cafe Acoustic Tour."” Pausing to cheese are
Halloran (r) demonstrated his stereo vision for the amusement of the Tom (-r) the band’s Renaud Pelon, Friday, 'HFS weekender Dave Marsh, PLG's Ann Gason, 'HFS middayer Pat Ferrise,
Tom Club’s Chris Frantz and Tina Weymouth during a remote at the San and Friday's musical partner, Maurice Seezer.

Diego Street Scene.

e WAWW_americanradiahistary com
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DINOSAUR JR
“START CHOPPIN"™

FROM: WHERE YOU BEEN
ON TOUR MARCH AND APRIL

NEW Rock €D - ®

ON 30 REPORTERS INCLUDING

WFNX WZRH KUKQ
WDRE HOT WXRT KXRK
WBRU CIMX XTRA
WHF$S KTCL M-H KITS

KDGE HOT  KROQ KNDD

S e
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(0O GOO DOLLS
“WE ARE THE NORMAL"

FROM: SUPERSTAR CAR WASH
ON TOUR WITH SOUL ASYLUM IN MARCH

MOST ADDED 13/13 INCLUDING

WDRE WZRH KROQ WCHz

WHFS WXRT WHTG KNNC

KDGE KTCL  WDST WOXY
K10z

And you've got a partyr’r7/7
O =0

BIALE
© 1993 Warner Bros. Records inc. Finger lickin' good
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CHR

JOEL DENVER

‘X’ Marks The Spot

Defining the new mainstream audience

While CHR’s overall numbers have been better in the
past, a number of stations continue to make the format
work. In places where traditional CHR — mainstream,
dance, etc. — is in trouble, I'm convinced its fortunes can
be turned around if PDs, GMs, and owners change their
mindsets about music and programming.

Common Thread ’93

There’s a new current in the
CHR mainstream, composed of the
group demographers call *‘Genera-
tion X.” According to Business
Week (12/14/92), ““This group of 18-
29-year-olds is the second-largest
crop of young adults in U.S. his-
tory. They’re more ethnically di-
verse and more comfortable with
diversity than any previous gener-
ation. They're alienated by a cul-
ture that has been dominated by
boomers for as long as they can re-
member.”’

It’s time to apply that knowl-
edge. CHR'’s natural (or at least
traditional) demographics are 12-
34, so mainstream CHR needs to
re-examine itself with regard to
Generation X’s traits. The Busi-
ness Week article says, ‘“They like
grunge, they like rap, and they
know what’s hip. They love music,

66

This group of
18-29.year-olds is
the second-largest
crop of young adults
in U.S. history.
They’re more
ethnically diverse
and more
comfortable with
diversity than any
previous

generation.
—Business Week

99

they love to party, and they love ir-
reverence.” Their favorite music,
according to the piece (and sales
charts), includes Nirvana, Red Hot
Chili Peppers, Guns N’ Roses, Ice-
T, and Arrested Development.
Perhaps sales departments
should be looking at Generation X
listeners as a gold mine instead of a
liability. According to the Roper
Organization, consumers in their
late teens and their twenties wield
an annual spending power of $125
billion. It adds that this group is
“essential to the success of many
major categories such as beer, fast
food, cosmetics, and electronics.
Their brand preferences haven’t
been entirely established, unlike
aging boomers, who are already
set in their ways. More important,
within this decade, these con-
sumers will be entering their peak

66)

They like grunge,
they like rap, and
they know what’s
hip. They love
music, they love to
party, and they love

irreverence.
—Business Week

99

earning years. Indeed, it could well
be the busters who lead the country
out of the recession.”

Advertising Age (2/1) maintains,
“These roughly 46 million 18-29-
year-olds represent a formidable
consumer target that savvy mar-
keters can no longer afford to ig-
nore. TV networks like Fox Broad-
casting, MTV, Comedy Central,
and E!, and magazines like De-
tails, Spin, Rolling Stone, and En-
tertainment Weekly, are hoping to
benefit from marketers’ growing
interest in Generation X.”

CHR Not Broadcasting

Keeping those tantalizing eco-
nomic possibilities in mind, let’s
consider our format in respect to
Generation X. By definition, main-
stream CHR should be playing the
biggest hits in the market — re-
gardless of their source — over and
over again. (See “CHR’s Five Big-
gest Sins.””) Dance CHRs, Urbans,
New Rockers, ACs, and — in some
markets — AORs are the main av-
enues for crossing over records to
mainstream CHR, but all too often
CHRs avoid big-selling, much-
requested crossover hit records be-
cause the PD reasons:

e It’s not our sound

e We don’t play rap, rock,
dance, etc.

e The people buying it aren’t
our audience.

By trying to eliminate potential
negatives and court older demos,
we’ve overcategorized music.
Thus, we have a smaller variety of
current music to play and elimin-
ated a lot of music that Generation
X enjoys (see “MTV’s New Cur-
rent Music Mix”). Ask yourself,
“Do my listeners categorize their
favorite records . . . or do they just
enjoy them?”

CHR, in general, is more reliant
than ever on over-researched,
overplayed gold titles, and we’ve

Continued on Page 40

CONTEMPORARY HIT RADIO

MTV’s Current Music Mix: A CHR Tonic?

ave you watched MTV’s ulira-current-based music

mix lately? It's by far the channel's most diverse mix

of genres in years — reminiscent of its 1981 incep-
tion. It's mainstream CHR on TV and could go a long way
toward stimulating record sales and wider acceptance of
different types of music on CHR by the audience — in-
cluding the highly coveted Generation X crowd. A recent
Saturday afternoon hour looked like this:

U2/Who's Gonna Ride

Your Wild Horses

EN VOGUE/Give It Up,

Tum #t Loose

GUNS N’ ROSES/Garden Of Eden
DURAN DURAN/Ordinary World
BOBBY BROWN/Good Enough

PETER GABRIEL/Steam

BOYZ it MEN Motownphisly
WHITNEY HOUSTON/

I'm Every Woman

HOUSE OF PAIN/Jump Around
R.E.M./Man On The Moon
PORTRAIT/Here We Go Again!

The first thing many programmers
would say is, “You can't play those
tittes all on the same station.” My
response would be, “Why not?" If
those records are selfing in your
market, mainstream CHR should be
exposing them in the proper day-
part for the available audience.

I'm firmly convinced — and MTV's
new music policy helps underscore
my conviction — that the market’s
tastes should decide the hits — not
you, your GM, or the sales depart-
ment.  Instead of overregulating
what you will or won't play — no
rap, no rock, no dance, etc. — why
not listen to your audience?

CHR’s Five Biggest Sins

hat are CHR's greatest mistakes these days?
The following winning mainstream programming
pros offer their personal Top 5 lists:

WPRO-FM/Providence
PD Paul Cannon
® Lack of creative dayparting to
play a better variety of music
® Not giving jocks creative
freedom to be local; lack of
criticism to avoid useless talk
* PDs not working enough with
their morning shows
e Sales cluttering up station
* Promotions not sufficiently
easy and fun.

KJYO (KJ103)/Oklahoma City
PD Mike McCoy
® Failing to make music the
No. 1 priority
® Programming not reflecting
the market
e Station programmed for other
PDs instead of target
audience
e Lack of in-house research
e Under-utilization of staff input
for planning

WGTZ/Dayton PD Louis Kaplan

* All research, no gut

® Following national trends and
ignoring your own market's
reactions

* Rehashing those old standby
promotions without searching
for new ideas

® Hiring great talent, then
putting them on a leash

e Taking yourself too seriously.

WKDD/Akron PD Neil Sullivan

* Dropping records when we
get tired of them instead of
when listeners get burned

e Lack of focus on
target audience

e Not communicating goals
to airstaff

¢ Qverreacting to Arbitrends

® Giving audience what you
think it wants, not what it
actually wants

WHTZ (Z100)/New York
VP/Programming Steve Kingston

¢ Following the crowd into
Hot AC

® Not listening to music, not
watching MTV, and not
visiting retail record stores

® Overvaluing sales/requests for
passive records

e Qvervaluing callouts for
active records

* Not investing energy in future
PDs and air talent.

WXKS/Boston PD Steve Rivers

® Being too early on
fringe records

e Ignoring the station’s history;
trying to become something
you're not

® Targeting 25-54 at expense
of everything else

¢ Placing too much emphasis
on external marketing at the
expense of on-air product

e Not spending whatever it
takes to get the best morning
show you can possibly have.

L :\3 2

Continued on Page 40
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Since [[JEIXY began, music that endures is music
with a [JEEEETTR In this new and exciting time

of m his m continues to emerge.
The RCA Records label is proud to welcome

MiGhaB] W Smifl

*Somebody
MEMe”

the new single from the gold LP
“Ghange Your World”

- ]

CHR

78/78
AC CHART

27802

SOLD-0UT
- NATIONWIDE
TOUR!

e Produced by Mark Helmermann and Michael W. Smith

Exclusive management and direction: Blanton/Harrell, Inc. REUNION
RECOFD

-
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AX

Information
when you need it!

Packed with early insights into
the week’s top news, business
and financial stories...Hot
Arbitrends, Street Talk and more.
Faxed to you early Wednesday
mornings.

COUNTRY UPDATE

Hottest Country radio and
music news, Street Talk,
Ratings...plus advance
Country charts, video playlists
and weekly music calendar.
Faxed to you Monday
evenings.

MTV/R&R MUSIC FAX

The hottest music news,
exclusive MTV music research
and programming insights.
Customized in AOR and CHR
versions and faxed to you
early Monday mornings.

Faxed to0 everyone receiving
HOTFAX publications, whenever
major news breaks.

Become part of R&R’s
worldwide advance
information fax service.

Try it free...
Call 310-553+4330

CHR’s Five Biggest Sins

Continued from Page 38

WKZW (KZ93)/Peoria
PD Scott Wheeler
e Qverdependence
on research
e Not getting out of the office
and into the real world
e Programming by format
instead of to audience
¢ Bowing to record company

KSMB/Lafayette, LA
PD/Mornings Bobby Novosad
* Making programming too
much of a science

® Relying too heavily
on research

¢ Playing “follow-the-leader":
Watching and mimicking
stations in other markets

pressure * Having a marginal
e Forgetting programming morning show
mission e Being boring after 10am.

HOT NIGHT IN CANCUN — WQHT (Hot 97)/New York took 450 listeners
to Cancun, Mexico for a weeklong vacation culminating in a concert featur-
ing Color Me Badd, Father MC, Mary J. Blige, 2 Unlimited, and the Cover
Girls. Pictured: Middayer Deborah Rath shares some good vibrations with
Marky Mark.

THANKAVERAMUCH — WZEE (Z104)/Madison, W! celebrated the re-
lease of the Elvis Presley postage stamp with its “Elvis Olympics,” com-
plete with donut eating, lip synching, and best sideburns contests. Twitchin’
the day away are (I-r) Z104 AM co-host Greg Blair, lookalike contest win-
ner, AMer Johnny Danger, and APD John Reynolds.
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MOTION

* Jamie White, ex-KXXR/
Kansas City, joins Bo Reyn-
olds for mornings on KOY-FM/-
Phoenix.

® QOvernighter Glen Robbin
is named MD at KQIX/Grand
Junction, CO; Rick Hayden as-
sumes the night shift.

Changes at WNVZ/Norfolk: MD Jon-
athan Shapiro becomes Music Coor-
dinator; night talent Larry Davis, aka
Justin Stone, takes over as MD; Holly-
wood Harris from WZEE (Z104)/Madi-
son, WI, shifts to afternoons; APD
Mike Allan moves from afternoons to
middays; and middayer Sloane Mi-
chaels heads to overnights.

WAEB/Allentown, PA welcomes Re-
search/Marketing Dir. Maggie
McAleer; she previously held a promo-
tions/research post at WBSB/Baltimore
.. . At WYAV/Myrtle Beach, SC: Night
talent Booker Madison becomes MD,
and C.J. McKay from WIBM/Lansing,
MI takes overnights . . . WNNK/Harris-
burg, PA ups overighter Joe Mamma
to nights; Steve McGregor from
WQXA/York, PA fills the overnight slot.

At KAKS/Amarillo: PM driver Eric
Stevens and middayer Jill Christy
team up for mornings, PD John
Moesch trades mornings for after-
noons, and weekender Drew Bennett
jumps to middays . . . Kelly Crain from
WTWR/Toledo and Adam Hutchinson
from WWSF/Pensacola, FL team up for
nights at KFBQ/Cheyenne, replacing
Kip Davis.

‘X’ Marks The Spot

Continued from Page 38

shut up our personalities (outside
of morning drive) to the point
where our product is no longer
compelling or entertaining. We
emphasize form over function by
not identifying new music. We're
narrowcasting, not broadcasting —
it’s no wonder fewer people find the
format entertaining. :

If CHR doesn’t alter its prevail-
ing mindset and primarily aim to

These roughly 46
million 18-29.year-
olds represent a
formidable
consumer target
that savvy
marketers can no
longer afford to

ignore.
—Advertising Age

Y

entertain younger listeners — in-
cluding the Generation X audience
— in a few years, a generation will
grow up without listening to CHR.
The long-range implications are
disastrous. Simply put, CHR is sup-
posed to play mass appeal music,
and if the tastes of the masses are
shifting, isn’t it time to throw away
some of the rules, have some fun,
use our guts, listen to the audience,
and start winning again?
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‘America’s Sold On Country’

To educate corporate America’s decision-makers
about country music — and encourage them to use format
artists in their advertising — the Country Music Associa-
tion is launching the marketing campaign ‘‘America’s

Sold On Country.”

By dialing a new toll-free num-
ber, agency representatives, cor-
porate marketers, broadcasters,
and business executives will be
able to access statistics on Coun-
try’s widespread demographic ap-
peal.

“The extraordinary growth of
country music in recent years has
convinced us the time is right for
such a campaign,” says CMA Ex-
ec. Director Ed Benson. “Country
record sales have doubled over the
last four years. It's the one format
that appeals to all ages.”

The CMA also has hired Chicago
advertising firm E.H. Brown to
create a series of print ads, which
currently are running in such in-
dustry publications as AdWeek,
Brand Week, and Media Week.

% 1 YEAR AGO :

® No. 1: *‘“What She’s Doing
Now’’ — Garth Brooks
(2nd week)

4

.

Wl 5 VEARS AGO ;

®No. 1: ‘““Too Gone Too
Long”’ — Randy Travis

10 YEARS AGO ‘

® No. 1: ““Faking Love’’ —
T.G. Sheppard &
Karen Brooks 4

15 YEARS AGO

®No. 1: ‘! Just Wish You
Were Someone | Loved” —
Larry Gatlin & The Gatlin =
Brothers

o

Music to Their Ears

Although many corporate execs
stil are unaware of Country’s
growing popularity, some already
have been taking advantage of its
appeal. The Taco Bell Corp. has
had T. Graham Brown making “‘a
run for the border” in its TV com-
mercials for several years. In fact,
Johnny Cash appeared in one of the
company’s spots last year. The
fast-food chain also contracted
Willie Nelson to shoot several spots
in California, which are slated to
begin running next week — the
company felt Nelson’s new ““Across
The Borderline” LP was a natural
tie-in.

Meanwhile, several other artists
have secured lucrative endorse-
ment deals in recent weeks: Ricky
Skaggs lost more than 30 Ibs. and
became a spokesperson for the Nu-
triSystem weight loss program —
he’s appearing in the company’s
TV, radio, and print ads; Joe Diffie
has signed on to represent Wrang-
ler; Chris LeDoux is now endorsing
Guild Guitars; and Trisha Year-
wood kicks off a campaign as na-
tional spokeswoman for Revlon’s
new “Wild Heart” perfume line
next month.

On The Road Again

Major corporations are getting
involved in the country act through
tour sponsorships. Budweiser
again is backing its annual Rock
"N’ Country Tour, which this year
will feature Travis Trit{, Trisha
Yearwood, and Little Texas. The
tour kicks off Saturday (2/13) in
Memphis and runs through De-
cember.

Budweiser also is set to co-spon-
sor the second annual Country Fan
Jam in Dallas. Last year’s event
drew over 67,000 fans and raised
$35,000 for the St. Jude Children’s
Research Hospital. This year’s
jam — which also is being spon-

sored by Chevron, Jeep/Eagle,
Kroger/Dr. Pepper, and KPLX/
Dallas — will be held May 21-23.
Reportedly the top-ranking coun-
try music market for touring.
country radio airplay, and record
sales, Dallas was host to 42 artists
who performed or signed auto-
graphs at last year’s event.

Red Man Chewing Tobacco and
the Pinkerton Tobacco Co. have
committed more than $2 million to
the 1993 Red Man Country Concert
Series, which began January 22 in
Augusta, GA. Running through
May 16, the fourth annual 40-city
tour features George Jones, Tracy
Lawrence, John Anderson, Pam
Tillis, Mark Chesnutt, Marty
Stuart, Lorrie Morgan, Highway
101, Shenandoah, Mark Collie, and
John Michael Montgomery.

Miller Lite Beer has signed on to
sponsor Alan Jackson’s new
175-date ‘Lot About Livin’ Tour,”
which kicked off February 4 in
Huntsville, AL. The deal includes
radio and TV advertising in each
market, PSAs on responsible
drinking, a special pre-show video
presentation, and radio promotions
involving on-air giveaways. Fol-
lowing its scheduled unveiling at
the Country Radio Seminar, a
Miller Lite/Alan Jackson video
truck will travel to each concert
date beginning next month.

Other companies involved in up-
coming country tours include: Col-
gate, which will sponsor part II of
Marty Brown’s WalMart tour
throughout the Southeast; Abilene
Boots and Country America maga-
zine, which back Tracy Byrd’s club
tour across Texas, Oklahoma, and
California; and Corona Beer,
which sponsors Margaritaville
Records artists the Iguanas on
their “Spring Break Tour” in
March.

Writing Right

ASCAP’s 12th annual Country
Songwriters Workshop has been
set for March 18. Moderated by
writer Steve Bogard, the
workshop’s guest panelists (com-
posers, lyricists, publishers, pro-
ducers, etc.) will review partici-
pants’ material. The six free ses-

HAT TRICK — fracy Lau_/vrence recently toured the Stetson Hats facility in St. Joseph, MO. The company has launch-
ed a’ new collection bearing the artist's name. Pictured amid a slew of Stetsons are (I-r; manager Wayne Edwards, Stet-
son'’s John Rosenthal, Lawrence, and Stetson’s Larry Bowes.
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Workshop, Two Music Square
West, Nashville, TN 37203. Dead-
line is February 26.

—Lorie Hollabaugh

NEW ARTIST FACT FILE

Current Single: “True Confessions”

Current Album/Label: “Between Midnight and Hindsight**/
Columbia/Nashville

Producer: Blake Chancey, Paul Worley

Influences: Linda Ronstadt, Bonnie Raitt, Nanci Griffith,

Background
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I At the age of four, Joy White
sang every Sunday for the congre-

I gation at her hometown church in

| Mishawaka, IN. By the time she

| turned 17, White was doing jingle

| work and singing in a band. She

I spent several years playing in
bands around her hometown be-

: fore moving to Nashville.

Once in Music City, she moved in
|  with her sister in Columbia, TN, and
| gradually made inroads into the
I music business. A performance at a

local nightclub’s “open mike night"
I led to a meeting with music exec
| Rick Sanjek, who later introduced
| her to some valuable contacts.
I She began doing demos and
| spent several frustrating vyears
watching others advance. “When |
| first came to town, it was hard
| watching people get these record
| deals and not knowing how they
| were doing it. A ot of them had
I backers with a lot of money, and
they would get signed because of
I it. Luckily, that's changed. Now it
| seems a lot of the artists getting
| signed have spent time doing demo
K
I WOrK.
| Signing
| White eventually was signed to
I Tree as a staff writer. Through her
demo work with Paul Worley, she
I began to draw some interest. She
| performed at the 1991 Nashville
| Entertainment Association Extra-
| vaganza showcase and received
L
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Jimmie Rodgers, Bob Dylan |
e I
I

I

I

I
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offers from RCA, BNA, Scny, SBK, I

and several other labels. After |

weighing her options, White chose |

Columbia/Nashville and later be- |

gan work on her debut LP. [

Songs |

White wrote three tunes on her |
debut. Her current single was co- I
written by Kostas and Marty
Stuart, who's a big fan of White's |
music. Stuart and White met |
through her boyfriend, Larry Marrs, |
who also is Stuart's bass player. |

“Larry played Marty some stuff I'd [
demoed, and he loved it,” White
says. “He didn’t know it was me |
singing at first. He asked me to |
demo his ‘True Confessions,” and |
he produced it. | ended up putting it |
on the abum.”

White also cut several sangs writ- |
ten by guitarist Michael Hender- |
son, who played for years in Kevin |
Welch’s band, the Overtones. |
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READERS RESPOND

LON HELTON

Concern, Disagreement
Over ‘Crisis In Country’

The recent ‘““Crisis In Country”’ column (R&R 1/15)
generated a ton of calls. Interestingly, major market PDs
and consultants tended to agree with consultant Bob
McNeill’s thesis, while most medium and small market
PDs — and almost everybody from record labels — dis-

agreed.

McNeill feels a major format cri-
sis is coming because “‘core Coun-
try listeners aren’t entirely happy
with what’s been happening to
‘their’ music . .. They are some-
what uncomfortable and find the
music too unfamiliar.” His second
concern is that the ‘““younger end of
the new Country demo is beginning
to look very fickle. They aren’t cut
from the same cloth as the ‘old’
Country core, who had great loyal-
ty to the format, the music, and the
stations.”

Rethinking Strategies

PDs who agreed with McNeill’s
comments weren’t sure of the best
way to deal with the dilemma.
They didn’t want to abandon the
“more current music”’ approach,
which has pulled great ratings in
recent sweeps. But they under-
stood that maintaining that course
might carry some long-term risks.
They’re also worried about aban-
doning the present programming
path because it would open the
“new music” door for someone
else.

Conversely, others believed we
could soon see stations surfacing
that lean toward music from 1980-
87. Filling that void, some said,
could take the thunder away from
Hot Country stations that are
plunging headfirst into superserv-
ing an audience only interested in
the current breed of young artists.

I also heard several cries that
“old records just aren’t testing.”
But I refer again to McNeill’s point
that this just might be the result of

a respondent sample predisposed
to that conclusion because of faulty

selection.
7

Joe Heslet

Perhaps the biggest concern
shared by callers was what would
happen to Country when record la-
bels start releasing melodic-based
product in other formats. Will the
fickle, youthful end of the audience
evaporate? Will Country outlets be
left playing music that the older
demo doesn’t want to hear?

‘It’s A New Format’

In addition to phone comments, I
also received a couple of letters.

Marketing/Research Partners
President Joe Heslet wrote:

“Bob McNeill's ‘Crisis Coming
In Country?’ raises some interest-
ing, perhaps even prudent, obser-
vations and questions. But many of
the statements and positions set
forth in the article simply don’t
wash with what we have learned
from researching country music
listeners across the country. The
recently released Arbitron ratings
would suggest that most Country
radio stations have moved in the
right direction: up!

=

radiothon fundraiser.

PUTTIN’ AROUI-VD — WKML/Fayetteville, NC staffers (I-r} Nancy Roberts,
Don Chase, PD Mac Edwards, and MD Andy Brown grip 'n’ grin during a
putt-putt golf tourney, one event comprising the station's St. Jude'’s

“The article cites as a potential
problem Country’s relative quick
shift to a current-based rather than
a gold-based playlist in the past
couple of years. That would be true
if not for the fact that the shift was
consumer-driven rather than pro-
ducer-driven. The core target of
Country simply got younger. It was
a dramatic metamorphosis. As
McNeill said, ‘A shift this dramatic
would usually be viewed as a new

Unless the trend of
18-34-year-olds
adopting a more
establishment-
oriented value
system changes,
rock and CHR radio
will continue to be
challenged and
Country will
continue to be

the beneficiary.
—Joe Heslet

99)

format.’ Make no mistake — itis a
new format. And it is one that has
legs.

“Part of the reason for the
change is societal: People are join-
ing the establishment at an earlier
age. The country music industry is
producing a product, either by ac-
cident or design, that meets the
needs of this younger establish-
ment group. This is also the reason
for the attrition being experienced
by AOR and CHR. Rock has al-
ways been a format for the anti-es-
tablishment and rap has sent many
CHR stations in that direction.
Unless the trend of 18-34-year-olds
adopting a more establishment-ori-
ented value system changes, rock
and CHR radio will continue to be
challenged and Country will con-
tinue to be the beneficiary.

“The goal for Country radio is to
find a way to common-thread the
likes of this younger core audience
with the older Country listener.
Happily, this is very possible to do.
There is no evidence in our re-
search or the latest Arbitron
ratings to indicate that there is any
disenfranchisement anywhere in
the 2554 Country audience.

“In fact, we are seeing just the
reverse. Granted, there are subtle
differences in every market and in
every station’s target audience.
Regardless, current Country pro-
duct and the songs of the past few
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McBRIDE & THE PDs — No, it's not a new country group. Actually,
KLLL/Lubbock PD Jay Richards (second from left) and KMML/Amarillo PD
Patrick Clark (r) got a chance to chat backstage with Martina McBride prior
to a recent concert. Along for the talkfest was RCA promoter Mike Wilson.

years appeal to listeners across the
age cells. I base this on the over
3000 calls our company makes to
test country music every month.

“McNeill noted that there was a
lot of great country music produc-
ed before 1988. That is very true.
There was also a lot of great music
produced in the 1940s, and there
was some outstanding music writ-
ten in the 17th century. But you
can’t find enough people to listen to
it today to make your station No. 1
25-54. Will there be a place for older
Country songs in the format in the
future? Will there be another Coun-
try format? Country Oldies, per-
haps?

“Will there be a shift in the
target of Country stations in the
future? Without a doubt. When will
it happen? No one can predict that
now. However, those who do ongo-
ing research will see the change
coming. Just as those who have
done consistent research [during}
the past few years saw this current
incarnation on the horizon and
reacted accordingly.”

‘It’s About Time’

KRWQ/Gold Hill, OR PD/morn-
ing co-host Larry Neal had this to
say:

“My biggest disagreement with
Bob McNeill concerns his com-
ment, ‘There has never been a
current-based adult format that
was able to sustain itself.” First, {
think it’s about time there was one.

Larry Neal

Second, I believe Country is that
format.

“Compare Country with other
formats: Very few AC or CHR ar-
tists that make up those formats’
gold libraries are still recording
new music. Country artists who
comprise a high percentage of our
gold library are still a viable part
of the format. Plus the current crop

of new young artists is just that
young. That means they’ll continue
to pump new material into the for-
mat for a long time. There is no
crop of new young artists for AC.

“Country can be a current-based
format because it's a pure format.
Country is country. Unlike CHR,
for example. That point was
brought home last week when I
was talking to a new listener who
said he switched to us from the
local CHR because when he tuned
in KRWQ, he knew he would hear
Country. When he tuned in the
CHR, he didn’t know if he’d hear
heavy metal, rap, dance, or Billy
Ray Cyrus.

“I do agree with McNeill that the
first wave [of new music] was ter-
rific. The second wave was just as
good. But I disagree with him when
he says there’s not a third wave.
The great musical waves of the
future are just beginning to build —
so let’s all wax up our surf boards
and ride the ‘currents!’ ”

Editor’s Comments

I don’t believe the future is any-
where near as dark as it may ap-

66}

The great musical
waves of the future
are just beginning
to build — so let’s
all wax up our surf
boards and ride

the ‘currents!’
—Larry Neal
i

pear to have been painted. But I'm
grateful to Bob McNeill for raising
the warning flag. The best thing
that could ever happen is that pro-
grammers and labels are thinking
about this now — while we're at the
peak.

One of Country radio’s biggest
attributes has been its ability to
shift left or right, depending on
market and music availability. The
key to the future will be the man-
ner in which we handle those
changes. The incredible cume
coming to Country stations for the
music provides us with the chance
to maintain high audience levels by
giving them what they’ve always
craved — great radio!
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URBAN CONTEMPORARY

WDIA & WHRK/Memphis —
History In The Making

As we celebrate Black History Month, it’s a pleasure
to be able to single out heritage WDIA/Memphis and its
sister FM, WHRK (K97), for their stellar performance in

the Fall 92 Arbitron.

The combo scored a 21.7 share
124+. WHRK rose 10-10.9 to rank
second in the market, while WDIA
increased 9.2-10.8 to take third
place. As VP/GM Rick Caffey en-
ters his fourth year with the com-
bo, he reflects on its success.

Double Strength

Caffey credits the ratings growth
to two factors: *‘One is the on-air
and street-level marketing, and
two is our good airstaff, which exe-
cuted our plan perfectly. That in-
cludes Bobby [0'Jay, combo OM],
who doesn’t do an airshift, but di-
rects our talents. You can have a
great plan, but if you don’t have the
people to execute and implement
it, it’s not going to work.’

Yo
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Caffey explains the marketing
plan: “‘Our entire positioning state-
mert is based on what WDIA and
K97 do for our listeners, reinforc-
ing all the benefits we bring them.
One of the things we never do is
talk about what the guys down the
street are doing. We don’t care
what they’re doing. Our job is to do
what we do better than anyone else

— and tell our listeners about it all
the time.

“Our job is also to tell them to
keep listening, so we can anticipate
what they’re into and make sure
we're part of it. We have to keep up
with our target audience’s life-
styles.”

Question Of Pride

“Since I got here, we’ve focused
on being Memphis’s top-billing
radio station,” says Caffey. “We
were No. 4 three years ago, and
now we're the second-highest bill-
ing station in Memphis. I want to
be the No. 1 biller as much for
pride as for the rewards that come
with that position.

“I have a hard time waking up in
the morning and coming to a place
where the expectation is mediocri-
ty. I'm striving to be the very best
at whatever we do, and the mea-
suring stick in radio, as in any busi-
ness, is not who makes the best
hamburgers, but who sells the
most hamburgers.”

Rick Caffey

Segueing to the thorny issue of
power ratios, Caffey observes,
“It’s a challenge for all Urban sta-
tions. When you look at a number
of markets around the country the
Urban stations are rated first or se-
cond, yet our ‘power ratios’ don’t
convert the same way those of
Country, Gold, or AC stations do. I
can’t accept that. We have to hire,
train, and develop staffers who ful-
ly believe we can compete for our
share of advertising dollars.

‘Ultimate Vehicle’
“Black radio is the ultimate
vehicle for reaching black consum-
ers, and here in Memphis, the
WHRK & WDIA combo reaches

80%-90% of the entire black popula-
tion. With K97 being No. 1 in its tar-
get demo, 18-34, and WDIA at No. 2
among 25-54s, we cover the most
important demographics.

“Black consumers spend more
than $1.7 billion annually in Mem-
phis on retail sales — about 22%-
23% of every dollar spent here on
furniture, appliances, automobiles,
stereo equipment, clothing, restau-
rants, groceries, hardware,
movies, and many other things.

“That’s a lot of leverage. That’s
alot of clout. And remember, black
radio’s relationship with listeners
is much more reactive and respon-
sive than general market radio’s
is. We're not only the best way to
reach black consumers, we're the
best way to get black consumers to
form brand loyalties.

“That’s the story our staff uses to
teach potential clients what we’re
about and what our listeners are
about. We don’t want anyone to ad-
vertise with us out of guilt or be-
cause they don’t want to take flak
for not doing so. They should ad-
vertise with us because we'’re an
outstanding investment.

“The numbers tell the whole
story, but we have to have more
than just numbers. We have to
have the numbers plus the convic-
tion to go out there and sell — ac-
cepting nothing less than the same
standards you see with AC, Gold,
and Country stations.”

‘Living Examples’
Most young African-Americans

looking into broadcasting focus on
the glamorous on-air opportunities

5

g o »
K9/ # e el Feaoe
Resolution 10 a Peaceful Solution

— = TN i Jem

STREET-LEVEL MARKETING — About 7000 Memphis citizens signed the
“On The Street Peace” billboard at the Civil Rights Museum on King Day.
Memphis Mayor W.W. Herenton was the first to affix his John Hancock.

LIVE ON KING DAY — WDIA air personalities Janis Fullilove (I) and Bev
Johnson broadcast live from the Civil Rights Museum on King Day.

MUSEUM CREW — K97 also broadcast live from the museum. Posing for
the people are air talents (I-r) CeCe McGhee, Mike Evans, and Vonroy
Gee.

WAy americancadiohistons-com

Y el § — -.’ |

NEITHER RAIN NOR SLEET — On King Day, people lined up in freezing
rain to visit the Civil Rights Museum, which is housed in the former Lorraine
Motel — the site of Dr. Martin Luther King's assassination.
Combo Remote Boosts Museum

DIA & WHRK have been instrumental in the flow-

ering of Memphis’s National Civil Rights Museum.

VP/GM Rick Caffey explains how the combo be-
came involved with the museum two years ago and helped
make the community aware of this resource.

“Back then they weren't drawing patrons from our people,” recounts
Caffey. “On the highest day of traffic we saw maybe a couple hundred peo-
ple — mostly tourists. We volunteered to bring both stations over for a live
broadcast to help make the museum the place to be for all Memphians.

“The black people of Memphis hadn’t adopted this museum, and we
challenged them to come out on Dr. King's birthday and be a part of some-
thing very special — instead of staying home watching the soaps. We drew
more than 8000 people the first year on a day that was cold for Memphis —
about 35 degrees.

“This year was the first year the museum was open fulltime during the
King holiday. We also decided to celebrate an ‘On The Street Peace’ in our
community that day, and a local outdoor company donated a billboard to
help that effort. This year, approximately 10,000 people came to the
museum, and still more took part in our ‘Peace’ celebration by signing our
billboard. So we've decided to make this an annual event.”

and never even consider manage-
ment and sales. Caffey notes, “I
definitely feel there are opportuni-
ties on this side of the industry. If
you're very passionate and driven
and have very good written and
verbal communication skills,
there’s a future for you. We're in
constant need of good black profes-
sionals to sell and represent our
format.
“When an African-American
talks to a potential client about
black consumers and their ability
to purchase big-ticket items, it
makes a very powerful impact. It’s WDIA Turns 45
like a living example saying, ‘Hey, Caffey spoke briefly about
look at me. We've got a whole lot  wpyA which is celebrating its 45th
more people just like me who have anniversary this October all year
disposable income. I'm a con-  jong <DIA is driven by the black
sumer. adult music we play on weekdays,
“In terms of bias against our for-  our personalities, our talk shows,
mat, we're competing with the im-  the blues music we play on Satur-
ages on the television news. You days, and our gospel music on Sun-
don’t see black professionals. You days,” explains Caffey. “The gum-
don’t see black middle-class fam- bo of all these ingredients really
ilies. You don’t see the well-to-do  sells the station, but what makes
black consumers on the 10 o'clock WDIA special is its relationship
news — you just see the stereo- with the Memphis community.
types. So that becomes the general “People here don't just think of
impression of what blacks are in  WDIA as the station they listen to
this country. Yes, blacks comprise  the most, but as ‘my radio station’
a disproportionate number of peo- — and that’s a big, big difference.
ple in poverty, but to say that re- That’s a heritage and a legacy
presents all blacks is not only inac-  that’s as strong now as it was back
curate, it’s morally wrong.” in 1948.”

—
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MARKETPLACE

AIR TALENT SERVICES

THE WORLD'S FIRST PD SCHOOL!

Dan O'Day announces the first weekend created
especially for working PDs (and future PDs)!
POSITIONING » MARKETING » CORPORATE SURVIVAL
MANAGEMENT PSYCHOLOGY * CREATING A
PROGRAMMING BUDGET = RADIO IMAGERY ... Much More!
When: February 20-21, 1993! Where: Dallas, Texas.
For complete registration information, leave your mailing
address AND your fax number at
(310) 476-2091...or via fax at (310) 471-7762

AIR PERSONALITIES & PROGRAM DIRECTORS! You'll LOVE The
Whole 0 Catalogue! Books & tapes on radio programming, radio
comedy, job-hunting, production, promotions, airchecks...A mail-
order playland for radio pros! For your copy, write: O'LINERS »
11060 Cashmere Street, Suite 100 « Los Angeles, California
90049...or leave complete address at (310) 476-2091...or via fax
at (310) 471-7762!

A N T S N N S T S N N N N N N N Y YN Y Yy Y Y Y

SAMPLER AVAILABLE
The brand, new 1993 Man From Mars aircheck
sampler is now available. Hear samples of the
2300 tapes in our archive. Send $6.00 for the tape
{or $10.00 for the tape and catalog).

MAN FROM MARS PRODUCTIONS
159 Orange Street. Manchester. New Hampshire 031044]

MR. RADIO'S AIRCHECKS

Get down with..WHTZ/Chio The Hitman, Kid Keily, Clarke Ingram, Chris Jagger,
Elvis Duran, WFAN:Don Imus, WTIC-FM/Larry Wax, Joe Mamah, WQHT/Howard
& Stephanie, Paco, Baltazar, WPLJ/Scott & Todd, KSOLDancin' Dave, KIKIAJimmy
Da Geek & Lanai Boyee. KMEL/Bill Lee, WXRK/Howard Stern, WBLI/Jeff Young,
WKSS/Michael Maze, Ed & Jeremy, WZMX/Real Bob James, WKCI/Glen & Pat,
WKBQ/Craig Hunt and more!

Only $14.00 on audio cassettes. Make check payable to: STEPHEN EHRBAR. Free
catalog available! We need tape rolling geeks in all markets!

Memo to Scott Shannon: Bring back MOJO RADIO!

Mr. Radio’s Creative Productions
P.0. Box 1393, Miller Place, NY 11764-8172.
Phone (516) 821-3107

MAJOR MARKET AIRCHECKS

(All tapes $7 each...2 or more $6.50 each...overseas add $1 per tana)
#100..NYC CHR Nights! (Z-100: Chio and "Lovephones' .. Hot 97 Ricky Ricardo
and Baltazar. .WPLJ: A J.) Special Price: $5.50!

#99...NYC Contemp! (All Dayparts Z-100, Hot 97, WPLJ, WMXV)

#98...NYC Mornings! (AC's WMXV. WLTW, Oidies WCBS-FM..CHR's WHTZ, WPLJ,
WQHT..Urban WKRS...Stern on WXRK)

#582._KFRC/SF 25th Anniversary Composite: {Special Edition: $9.95)
#C-32...Phoenix Country! (All Dayparts KNIX, KMLE)

Country cassettes for Portland, San Antonio, St. Louis, Nashvitle and many others
available

Call for subscriber info or charge at 913-492-1711

HECHT ENTERPRISES, P.O. Box 2235, Kansas City, KS 66110

IR FREE

TRTTEEESTE 10 NEW SUBSCRIBERS
PRE-PRODUCED WEEKLY COMEDY TAPE SIX-VOLUME
PARODIES OF COMMERCIALS, MOVIES, TV, COMEDY LIBRARY OF
CURRENT EVENTS, SONGS * INTERACTIVE BITS OVER 100 OF OUR
CONTINUING CHARACTERS * REGULAR FEATURES . MOST HILARIOUS BITS!

NOW o TR
| REGULARLY L=
s Neers  earurinG: _ —CEINTONS

CALL FOR DEMO * (303) 733-5850 ¢ ASK A"BOUT FREE TRIAL MONTH

CONSULTANTS

COMMON SENSE

CONSULTING

for small market radio stations

call (317) 865-9039

CUSTOM TATTOOS

(@B L=3 e Yaa N Your logo or design.

Great promotion for
bands, clubs,

il Ke i {®)® Y= special events

[1-800-347-2836

' /@2/"/0/:— é/:/l/’é/ Prese:ts‘

“THE CEMETERY CLUB”

interviews with
Ellen Burstyn, Olympia Dukakis,

Free Satellite Delivery  Diane Ladd . copies Avaitavie

Contact Lori Lerner at (310) 457-5358
. (310) 457-9869 (Fax) ‘
Call for list of free interviews
IDs, JINGLES, SWEEPERS

JEFF DAVIS PRODUCTIONS

THE REAL JEFF DAVIS (WLS/CHICAGO, KRTH/L.A.) |
“GETTING IT SAID”"
for your radio stationl
ID'S, LINERS & PROMOS

310-288-7944

LENRLELLE
CHR » AC » ROCK » COUNTRY

These stations have made the switch to the best!
KLOS Los Angeles, DC101 Washington, D.C.
KLBJ Austin, 107KiK-FM Calgary, Q94 Central Oregon
98ROCK Honolulu, WXRX Rockford
Radio Atlantide Italy, 100.3 WHEB Portsmouth
THUNDER 99.5 New Bern, 99.9 KISS FM Asheville

ADVANTAGE
PRODUCTIONS, INC. e
Call (804) 794-0000 for demo

HUGE SOUND, teeny price.
Lightening turnaround, too.

Awesome stuff! Call for free demo!
JINGLES 1-800-451-KENR (5367)

e &

o drewn your competition!

Mike (arte

MAC PRODUCTIONS

“Gets a lot said for your station”m
COUNTRY MUSIC IS HOT AND S0 IS MAC PRODUCTIONS

1-800-659-9567

Call to Hear a free demo!

MAILING LABELS

RADIO STATION
ADDRESS LISTS
and group mailings to PDs & GMs.

CALL (612) 522-6256
THE RADIO MALL

ERARTT s
(¢ )

Call Letters & More!

FORMAT CHANGE?

COMPETITIVE LOOK?

We Can Make It Happen...
Even Overnight!
Our Special Niche is Radio Station
Logos and Mascots...

Tremendousty Fast and Protessional Creative Team, with Complete
Understanding of Radio Visual Image and Proper Logo Appiication

Call Today at (315)768-4270 or FAX (24 hrs.) at (315) 768-4375
For More Information.

Contact Andrew at the Promotional Design Group, Inc
230 Oriskany Boulevard

\ Yorkville, New York 13495 \ ;‘)

MUSIC SOFTWARE

AFFORDABLE
7 No Lease
Music Software
Features & Flexibility PD's want at a
price even small markets can afford.

For More Information call:
HALPER & ASSOCIATES
617-786-0666

e b
MARKETPLACE ADVERTISING

Payable in advance. Orders must be typewritten and accompanied
by payment. Visa/MC/AmEx accepted. One-inch minimum, addi-
tional space up to six inches available in increments of one-inch,
Rates for R&R Marketpiace (per inch):

Per insertion

1 time $90.00
6 Insertions $85.00
13 insertions $80.00
26 insertions $70.00
51 insertions $65.00

Will include camera-ready logo or line art if provided. Deadline for
Marketplace ads is noon Thursday, one week prior to publication
date. Marketplace ads are non-commissionable. Submit to:

Marketplace
RADIO & RECORDS, 1930 Century Park West
Los Angeles, CA 90067 310-553-4330

Fax: 310-203-8727

MUSIC LIBARIES

CD MUSIC LIBRARIES
50’s - 60’s — 70’s - 80’s
Halland’s Oldies, Gold and AC/CHR libraries sound

wwwww, americanradiohistorv.com

spectacular! Hear why over 500 stations worldwide rely
on Halland to deliver the best mix and the best quality at
an affordable price!

AL AVD BROADCAST SER JCES INC

Halland Broadcast Services, Inc.
1289 E. Alosta Ave., Glendora, CA 91740  tel (818) 963-6300 fax {818) 963-2070
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READERS SERVICES SHOW PREP

One Week FREE Trial

Call R&R to order your copy.
Yy - 725 Monarch, Niome, CA 93444 800-266-MFAX

"SALES STRATEGY” ?

A Radio Management f;

Handbook For The 80s... B THE MORNING FAX

by R&R columnist Chris Beck 5 The Ultimate Topical Prep Service
B

310-553-4330  [uom

...for a 5-CD set of 427 sound ef-
fects with a 30 day money-
back guarantee. At this price,
you should have your own
' copy! Send $89 to Ghost-
writers, 2412 Unity Ave. North,
- Dept. RREX, Minneapolis, MN
55422 or call (612) 522-6256 for

credit card orders

VOICEOVER INSTRUCTION

HOW TO MAKE
BIG MONEY
IN VOICEOVERS!

And now...

RE /. rFAX

EXPANDED MUSIC STATS!
Easier to read...more detail...
2 day advance via R&R HOTFAX
-} service. Try it free....Call R&R
today. 310+553+4330

FASCINATING ARTIST FACTS!

The breaking artists. The latest hits  Since 1974, Galaxy has been delivering
bushels of bits about the music you're playing roday. Plenty of it. 10 an eusyv-to
use, ready-to-read style. Plus an almanac, goofy news & triviu, show-biz goodies
and much more. Tryt' Radio's most reliable source of music informaticn

Marketing Seminars
and Cassette Courses

Call for dates
inLA & NY

For g comphmentary sample 15sue
(Country or Contemporary Edwion)
Please call Galaxy at
{214) 340-0101
or FAX (214) 340-0101

MAKE MONEY
TAIKIN' FUNNY!

(GALAX)Q)

Callt for info and FREE Brochure
1-800-333-8108

@ Berkley Productions, Tuc.

VOICEOVER INSTRUCTION
BIAC=—"

wamnaneg

Consulting: On-Air Talent and Management

Radlo Clinics:
On-site, Station by Station: 1-800-995-2096

Volceover Clinics:
Chi: 3/6 & 7; Atla: 3/27 & 28; DC: 4/12; Dallas: 4/24 & 25;
London: 5/13 & 14; Rome: 5/22 & 23; Mla: 6/1; LA: 6/12 & 13

Contact: Barbara Britt (817) 429-4170
Privates and demo tape production available.
Toblas Communications |s based in Los Angeles

VOICEOVER SERVICES

EXPERIENCE
ON YOUR SIDE

BOBBY

OCEAN. INC.

1 (415) 472-5625 FAX 472-1686

CHUSTOM PROMOS & LINERS FOR SMALL AND MEDIUM
MARKETS WITHOUT THE MAJOR MARKET PRICES!

CRAIG ROBERTS PRODUCTIONS

PROFESSIONAL VOICEOVER SERVICES
818-:763-4100+FAX B1B-763-7555

OPPORTUNITIES

OPENINGS OPENINGS OPENINGS

NATIONAL

We Need You -- Now

NATIONAL, the acknowledged leader in radio personnel placement since 1981, is low on ’
available talent for all size markets. Because more and more radio stations are adding to the ’

thousands that have used our service to seek out and hire those whom we represent, we
need you — if you are seriously seeking a career move in announcing, programming, news,
sports, production or sales, contact NATIONAL immediately. For complete registration infor-
mation, write or call:

NATIONAL BROADCAST TALENT COORDINATORS ACrpe
Dept. R., P.O. Box 20551 - Birmingham, AL 35216 - (205) 822-9144 ¥/

LIVABLE CITY

S
MEDIUM MARKET TALENT

Paid your dues in small markets? Ready for a move? Hundreds of medium market staticns are searching or TALENT,
M/F JOCKS, NEWS, PD'S are constantly being sougit. FACT: Only 5-10% OF OPENINGS ARE EVER ADV-RTISED!
TALENT we placed didn't even know the openings ex.sted. If you're seriously looking, NETWORK will repesent you to
these opportunities. Check our credentials - we've placed small market jocks as well as DEES' former side-kick. We
piace TALENT - NATIONWIDE - CONFIDENTIAL - ALL LEVELS. NEEDED - High-energy Fersonalities/phores

1 VY ke o P Vo F Ll d

II'I:III »y L’l V7 4 |

(L

AMERICA’S MOST

OPENINGS

SAME STAFF SINCE 1989
Orlando FL
(407) 679 8090

It S

NN N NNNNNNNNN

EXTRAORDINARY
PROGRAMMER’S OPPORTUNITY

PROMOTION DIRECTOR

3-W-S Radio, WWSW AM/FM, FM 94.5 & AM 970, has a rare
opening in the Promotion Department.

ALL OLDIES FITISH4.5

We're a FUN... event driven... killer radio station. We're Pittsburgh’s leading 25 to 54
station. We've got the tools, the talent, and the plan to kick this puppy into hyperspace.

We want a leader for the department. Database marketing experience and broadcast
promotional experience are desired.

Thisis not for the faint hearted. The demands are great... so are the rewards. Please write
for a detailed copy of our expectations:

Gary Marince, Operations Manager
3-W-S Radio
One Allegheny Square
Pittsburgh, PA 15212

3-W-8 Radio 1s owned by Shamrock Broadcasting Company. Inc. of California
and 1s an Equal Opportunity Empioyer

Med ia You heard it on the grapevine!
G ra p eVi ne \Werethe lagest Help Wanted Listing

; ] publication in Radio and Television. "
Disc Jockey, Program Director, Deliversd to you weekly fast 1-602-797-2511 HE

Sales, News, Production and Call
@ For jobs via the phone call

now for your
S s 1-900-787-7600
117 W. Hagrison Bivd. 6 Floor Suite R-347 p
Avernge casf 2-3 mie. Avg. Comt §5,85 Must farve & $1.95 per min

IL 60605
durl;muwn-mau

_______ vy amaricanradiahistarny.com I

(So they all say that...this time it’s true!)
Spring format change seeks 24
hours X 7 days’ worth of high-
profile, engaging entertainers
capable of adding their personal
bests to ‘‘the format’’. Also,
looking for compelling story-
tellers/news anchors. All must
be smart, hard-working, literate
and aware, enjoy personal ap-
pearances and other audience in-
teraction. Strong telephone skills
a must, cinematic production
capabilities a plus. Potty-mouths
not desirable. Format irrelevant;
we intend simply to do entertain-
ing radio.

Aggressive group owner, excel-
lent work environment.

We understanding responding to

a blind box ad is a challenge, so I

send tape, resume, and anything
else you think may help us “‘get’”’
you to: Radio & Records, 1930

Century Park West, #817, Los §

Angeles, CA 90067. EOE

Well-funded, soup to nuts format
change seeks ’‘product manag-
er'’ to assemble, motivate, coach
and manage world class staff,
serve as “‘keeper of the flame’’,
steal competitors’ lunch money,
and wage high-stakes warfare
with a passion for winning and
excellence for their own sakes.

Comprehension of and comfort
with research as well as the nerve
to creatively leap beyond the
numbers are critical attributes, as
is management of the ‘‘busi-
ness’’ of programming, commun-
ications skills and ability to inter-
act with other managers and
sales operation,

Applications confidential. Send
resume, station aircheck, and
philosophy synopsis to: Radio &
Records, 1930 Century Park
West, #816, Los Angeles, CA
90067. EOE
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OPENINGS

OPENINGS

N WY

CALL "oy N
1-800-231-7940

937 WILD GINGER TRAIL
WEST CHICAGO, IL 60185

*All formats

- [ A— i
The g%%o,,_m,-% Job Tip Sheet
We're the largest, most complete Help Wanted/Job Listing

publication in radio, with over 350 of the HOTTEST job
leads per issue! Call today for your subscription.

*Published weekly

 o—
*Radio only VISA

*All markets

*Radio stations, place your job openings for free! w |

JOB

HotLine

Get R&R job
openings mailed
two days early!

310-553-4330

o=

MORNINGS IN PARADISE 1

I If you are a proven top morning or night
CHR talent, this is the job you can only
I dream about! Our next person will be:

4 weeks
$18.00
12 weeks
$42.00

MASTERCARD
VISA/AMEX

]
. Someone who is a ‘90s I
communicator.

Generates great phones and has I
the ability to write excellent I
comedy.

Has a lot of energy and drive to be I
the best.

I 4. Talented and imaginative I
I 5. Is very topical, I
Rush T&R to: Radio & Records, 1930

Century Park West, #831, Los Angeles, I
I-CA 90067. EOE

|1
12
I

|3.

BURKHART/DOUGLAS
& ASSOCIATES, INC.

Burkhart/Douglas & Associates is
looking for morning and afternoon en-
tertainers for its CHR, AC, and AOR
clients, IMMEDIATE OPENINGS.

IR TR R R R K]

ATTENTION
ALL MORNING PERSONALITIES

WTSL-FM in Hanover/Lebanon, NH is
looking for that exceptional personality
that can also program, computer literate a
plus. Very good work environment. Only
those with a burning desire to win need
apply. No amateurs, no phone calls. Send
tape & resume to:

Scott Roberts

P.O. Box 1400

Lebanon, NH 03766

EOCE

=
R3S

The leading supplier of software for
radio is looking for a bright, computer
literate radio professional for future
openings in our Customer Support/
Quality Assurance Department. You
should have experience in radio pro-
gramming and use of Selector. Know-
ledge of MS-DOS, MS-Windows and
something of the technical workings of
IBM Compatible Computers is a plus, as
iS on-air experience. Enthusiasm and
strong phone presence a must!
Send/Fax your resume and cover letter
to Jack Becker, RCS Customer Sup-
port/Quality Assurance Department, 2
Overhill Road, Scarsdale, NY 10583 or
Fax: (914) 723-6651. No Calls. EQE M/F

OPENINGS

NN N

CAN YOU
TALK TO KIDS?

Radiozone the kids' stations in Wash-
ington-Baltimore needs special person for
AM slot. Versatile on-air background,
proven ability to entertain kids. Creative,
high-profile position; lots of remotes, ap
pearances. If kids think you're the coolest,
send demo, photo, resume to: GM, Capital
Kids Radio Co., 8555 16th St., Suite 100
Silver Spring, MD 20910

TR R T R E SR Y
NEWS
DIRECTOR

Clear channel, 50,000 watt AM in New
York’s Capital District seeks a forward-think-
ing news director to lead the region’s largest
radio news department. Must possess super-
ior people skills, be computer literate, and un-
derstand the positioning of radio news in the
1990’s. Some on-air work is required. T&R:
General Manager, WGY Radio, 1430 Bali-
town Road, Schenectady, NY 12309. M/F
EOE. No calls, please.

LR L T

Tapes and resumes (no calls, please)
to: Burkhart/Douglas & Associates,
ATTN: Val Garris, 6500 River Chase
Circle East, Atlanta, GA 30328-3553.
EOE

WTSL-AM & FM in Hanover/Lebanon, NH
is looking for a production genius. If you
have good copywriting and production
skills and want a competitive on-air shift,
send tape, resume and salary require-
ments to:

Scott Roberts
P.O. Box 1400
Lebanon, NH 03766
EOE

Pittsburgh’s hot new Country,
K-BEAR, is looking for hot new tal-
ent! Must have a team attitude,
drive to win, creativity and the
ability to have FUN on the air!! If

you love long hours, personal ap-

pearances and street fighting,
RUSH T&R to: Bill Macky, 224
North Avenue, Pittsburgh, PA
15209. No calls! EOE

'-MORNING DRIVE/PRODUC-
I TION DIRECTOR for Central PA’s
I most powerful & highly rated Gold/

AC. Must have experience & creati-

THE ROCK OF NEW JERSEY

PROGRAM DIRECTOR/AIR TALENT

Unique North Jersey AOR seeks program direc-
tor. Candidate must have AOR programming ex-

perience plus strong leadership and management
skills. Selector proficiency and the ability to per-
form an airshift are necessary.

Please send resume and tapes to:
Dan Hayden
Pathfinder Consulting
1145 Kensington Rd.
Kensington, CT 06037

No phone calls. EOE

SOUTH

KPXI Country FM seeks morning AT with experience and pro-
duction skills. Excellent opportunity. T&R: KFXI Radio, Box
433, Lawton, OK 73501. (2/12) EOE

Pro

NE

2 4.

motion/

| for top-rated station in

ing pr
North Central Florida. RESUME: WKTK, Gary Granger, 1440

Waldo Rd., Gainesville, FL 32601. (2/12) EOE

Rock 104 seeks high-octane AE. Established list, training. Ex-

cell
Hol

ent communication skills required. RESUME: WGCX, John
land, Box 1044, Mobite, AL 36633. (2/12) EOE

Hot Country mornings. No corny writers need apply. Great
company, great opportunity. No calls. T&R: WZKS, Bruce
Logan, 612 4th Ave., #100, Louisville. KY 40202. (2/12)
EOE

——— ATIN: JOB-HUNTERS =——)

Let us help send you to the head of the class! We
offer hundreds of published listings. Agent
Representation. FREE Referral with NO PLACE-
MENT FEES, and much more. You should see us

now!
I I Iedia £.0. Box 1476
arketing  Palm Harbor. FL 34682-1476

(813) 786-3603 - FASTFAX: (813) 787-5808

(OO0 ]
RS

FLORIDA!
WDIZ seeks air talent with strong pro-
duction and/or music director skills.
T&R to: Mike Beck, 2180 W. S.R. 434
#2150, Longwood, FL 32779. EOE

O o000 0 0 O 0 0 0 o o o ¢
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o 0 0 0 0
030030030030 430 4304304304

Want a change? How does radio in
the Caribbean sound? "CHR” is
now accepting apps for a “promo-
tions director” and air talents. Pros
only need apply. Rush T/R

ATTN:
Z99MF PD Anthony Reece
200 So. Birch Rd. #603
Ft. Lauderdale, FL 33316

002062000200 %4

® o o ¢ ¢ & o

& 0 O
N.“'

vity. Voices a plus. Competitive star-
I ting salary, fully paid benefit pack-
I age. Rush T&R to Jack Richards,
I WKOK/WQKX, Box 1070, Sun-
bury, PA 17801. EOE

L

ON AIR TALENT
East Coast CHR seeks overnite on-air
personality. Pros only with no ego trips.
T&R to: Radio & Records, 1930 Century
Park West, #809, Los Angeles, CA
90067. EOE

| talent that can talk to an 18 plus lis-
tener & hit the streets! No calls!
T&R to Bill Pressly, 425 W. Capitol,

= .

KKYK, Little Rock is looking for

Suite 3104, Little Rock, AR 72203 |

wwan americanradiohistornnv-com

OPENINGS

R e e e T

We are a major market AC quietly looking
for a killer morning man. We've been #1
or #2 25-54 for several years, and owned
by one of the most admired radio groups
in the country. You’ll know our call let-
ters instantly. We want someone who is:

® creative

on top of what's happening
everywhere

energetic on & off the air

able to take direction well

able to work with the rest of the
talented morning crew in place
willing to let others take the limelight,
even though you're the host
genuinely concerned about the people
you work with and the rest of

the station

absolutely able to control your ego for
the sake of the team

You must fit these qualifications, plus
sustain ratings success in medium to ma-
jor markets. We'll pay for the right person
— and if you're successful you'll be here
for a long time.

Serious inquiries only. Send a “'best of’’
cassette and recent, unscoped aircheck
cassette. All inquiries will be handled
confidentially. Radio & Records, 1930
Century Park West, 1930 Century Park
West, #825, Los Angeles, CA 90067.
EOE

Source: Fall 1992 Arbitron, 25-54, Mon-Sun,
6am-12mid

op SR e e T o=
N\~

KRMD AM/FM is looking for a replacement for a
female co-host on the number one rated morning
show in Shreveport, Louisiana. The person we
are seeking is a bright, cheerful and effervescent
communicator with a commitment to community
service and personal appearances on behalf of
KRMD. Minimum of two years' experience.
Writing and production skills will also be con-
sidered. Salary commensurate with talent, skill
and experience. Send tape and resume, with
photo, to:

Gene Dickerson
Vice President/General Manager
KRMD AM/FM
P.0. Box 41011
Shreveport, Louisiana 71134-1011

KRMD is an Equal Opportunity Employer.
Minorities and females are encouraged to apply.

NNA/Z2NN7N

MIX 96 has a rare opening for creative
production person with good voice and
ability to do weekend airshift. This job
offers great money, beautiful 8-track fa-
cility and Florida lifestyle in top 20 mar-
ket. Send tapes and resumes now to:
Mike Reeves
WMTX-FM & AM
18167 U.S. 19 North
Suite #500
Clearwater, FL 34624

™ "MORNING PERSONALITY 1

MORNING PERSONALITY
Oldies KOOL 106FM in Tulsa
needs an upbeat, fun, topical morn-
ing show. Morning drive success,
great phones and personal appear-
ances a must. Rush T&R to: KOOL
106FM, 5110 S. Yale, Suite 400,
Tulsa, OK 74135. Attn: Paul

LLangston. No calls please. EOE
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OPENINGS

rLarge market Country statiorTI
looking for production/swing per- I
son. You must be flexible, sound I
great and do solid production.
Tape (with production) and resu- I
me to: Radio & Records, 1930 I
Century Park West, #821, Losl
Angeles, CA 90067. EOE

e L 2

PROGRAM DIRECTOR

Jonesboro, Arkansas’ Hot AC seeks
PD. Current PD is leaving the in-
dustry after 15 years with us. Qur
mission is to be America’s #1 small
market station. Are you the person
who can make it happen? Call Jim
Grant (501) 935-5598. EOE

OPENINGS

H

HOUSTON'S
NEWSRADIO

The southwest’s pre-eminent news
radio station offers rare management
opportunity for right individual. KTRH
newsradio - Houston seeks innovative
managing editor to supervise award
winning team staff of 35, develop ima-
ginative, hard-hitting assignments, co-
ordinate special projects, and help main-
tain station’s reputation for kicking butt.
Must have extensive reporting/editing
background plus three to five years’
management experience in medium to
large market. Excellent compensation
and benefits package. Submit detailed
resume, references, and statements of
news and programming philosophies to
Joe Izbrand, News Director, Box 1520,
Houston, TX 77251. No wimps or “‘yes"’
people. Absolutely no calls!

MIDWEST

Detroit’'s WNIC-FM seeks weekend/swing communicator. If
you can take direction and can be warm and friendly, you can
grow with one of America’s great stations. T&R: WNIC, Jim
Harper, Box 1310, Dearborn, M| 48121. (2/12) EOE

If you love Oldies, we need you now! immediate overnight
opening. T&R: WRQN, Jay Donovan. 1315 Dussel Dr.,
Maumee, OH 43537 (2/12) EOE

News director sought for new FM in Danville, IL. T&R: WZNF,
News Director, 400 N. Broadway, Urbana, IL 61801. {(2/12)
EOE

WCUZ, Country is seeking great 7-12mid announcer. Rare
opening for the right person, male/female. No calls. T&R:
WCUZ, Brian Wright, 140 Monroe Center, Grand Rapids, MI
49503. (2/12) EOE

Hot Country, Y105 seeking T&R for future PT/FT openings.
T&R: WYZM, Dave Murphy, 6313 Odana Rd., Madison, WI
53719. {2/12) EOE

Midwest Country station. Production/morning personality
sought. Experience a must. T&R: WCOE, Dennis Siddall,
902 % Lincoln Way, La Porte, IN 46350. (2/12) EOE

Copywriter with two years’ experience for 50kw AM and
100kw FM. Ag background sought. T&R: KRVN, Charlie
Brogan, Box 880, Lexington, NE 68850. (2/12) EOE

KSKG has future openings. T&R: KSKG, Steve Janas, 1217
S. Santa Fe, Salina, KS 67401. (2/12) £OE

Experienced annoucer for
midwest adult 35+ high-power
FM. Need strong commercial read
& ad lib skills. Ability doing on-air
interviews. Above average pay.
No beginners. Tape and resume:
Radio & Records, 1930 Century
Park West, #826, Los Angeles,
CA 90067. EOE
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TALENT

Major Market. Major station. Next gen-
eration major talent. Stretch, grow, do
what you've always wanted. Do it here.
Personality, talk, music and anything
else that strikes your fancy. There al-
ready? That's OK. Need a little more
time to grow? We're interested. Tape
and anything else you'd like to send to:
Radio & Records, 1930 Century Park
West, #803, Los Angeles, CA 90067.

BARNSTABLE BROADCASTING
PROGRAM DIRECTOR/AM DRIVE

We're on a mission to revitalize WSLR, our heritage AM Country station in
Akron, Ohio. If you are one of those very special programmers who loves be-
ing on the air and looking to join a financially rock-solid group with real
growth opportunity, then you should talk to us. This just may be your best
move up from a smaller market or a chance to prove yourself as a quality pro-
grammer for your next big market move.

Send your resume, programming philosophyl, salary expectations and
anything else you think we should see or hear in confidence to: ANDY
GRAHAM, Vice President/General Manager, WSLR/WKDD-FM, 1867
West Market St., Akron, OH 44313. EOE

COUNTRY TALENT

Successful middle America radio group
specializing in all Country formats seeks
talented people for a new, high-powered
regional Country FM station. The compe-
tition is getting fat! We're gonna take em
on! If you want to go to battle and have
some fun to boot this could be your call-
ing. We're out to win. All dayparts need-
ed, including music director. Perfect op-
portunity for fast rising talent. Beautiful
part of the country. Competitive salary
and benefits offered. Only team players
who know how to prep and promote need
apply to: Radio & Records, 1930 Century
Park West, #819,, Los Angeles, CA
90067. Females and minorities are en-
couraged to apply. EOE

%eneral Manager for Southem
Ohio small market AM/FM com-
bo. Sales management and reve-
nue-generating promotional ex-
perience a must. Send resume,
salary history, references to:
Radio & Records, 1930 Century
Park West, #820, Los Angeles,

QA 90067. EOE j

New FM Country start-up station
seeks to fill all positions. Only
hard-working, aggressive individu-
als need apply! Must love appear-
ances. No card readers. T&R to
Group PD, 11108 Hyland Terrace,

Minneapolis, MN 55344.
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OPENINGS

America’s fastest growing radio and
| television production house is
searching for the industry’s best to
voice and produce national radio
and television spots for concert and
motorsport events, etc. multi-track
] knowledge a must, digital knowl-
edge helpful.

pressure atmosphere. No wimps
need apply!

If having your voice on every great
radio station in the U.S., Canada,
and even around the world appeals
to you, overnight your tape with
appropriate samples and résumé to:

Tour Design attn: Nick Sommers
10089 Allisonville Rd. Suite 200
Fishers, IN 46038

No Phone Calls, please. EOE

We're looking for a killer production tal-
ent! Sparkling, major market level pro-
duction to take us to the top. We're a
top-rated midwest FM and we require a
person with excellent creative writing
and assembly skills. Ability to perform as
utility on-air announcer also necessary.
Applications confidential. Send resume,
production sampiles, including voiceovers
to: Radio & Records, 1930 Century Park
West, #828, Los Angeles, CA 90067.
EOE

OPENINGS

KWMG, a 100.000 watt small market adult AOR seeks morn-
ing talent. T&R plus salary requirements tw: KWMG, Dallas
Michaels, Box 518, Columbus, NE 68602. 12/5) EOE

Country T-100/Newark, Columbus seeks experienced per-
sonalities. T&R: WCLT, Damon Sheridan, Box 899, Newark,
OH 43058 0899. (2/5) EOE

KHAK seeking fulitime account executive. Kust have experi-
ence in sales. RESUME: KHAK, Sales Manager, 425 Second
St., #450, Cedar Rapids, |A 52401. {2/5) EOE

/ON-AIR JOCKS/ON-AIR MDY
Are you ready for the CHR of the
‘90s ... hot Country! Looking
for all dayparts and music direc-

tor. Move fast. Send tap= and re-
sume to: Radio & Records, 1930

Century Park West, #830, Los

\\Angeles, CA 90067. EQE /;

HOT COUNTRY

CHR production on today’s hottest Coun-

try. Looking for great pipes and high

technical skills. Minimum two years’
8-track and 4-track experienc?2 required.
Send tape and resume to: Raio & Rec-
ords, 1930 Century Park West, #829,

Los Angeles, CA 90067. EOE

NEWS DIRECTOR
MAJOR MARKET
NEWS/TALKER

I
|
I
I
Strong, contemporary writing skills and |
the ability to lead and motivate large :
staff a must. T&R with example of 1
writing style to: Radio & Records, 1930
Century Park West, #833, Las Angeles, |
CA 90067. EOE .JI

Announcer needed at Nebraska regional
Country giant. Minimum five years' expe-
rience required. Prefer background in pro-
gramming, music & computers. On-air
shift/production required. T/R to: Michael
O'Connor, KZ-100, P.O. Box 100, Central
City, NE 68826.

MARKETING
RADIO

American Public Radio is looking jor individuals
experienced in marketing of radio programs and
with responsibility for decisions affecting pro-
gram activities. Two positions, one's primary
emphasis is classical music and the second is
news programming. Responsibilities include
developing program marketing plans, marketing
programs to affiliated stations, creation of pro-
motional materials, and interaction with program
producers. Qual: Min. three years' experience,
superior written and verbal communication
skills, college degree, successful track record.
Deadline is February 15. Send resume, writing
samples, salary history, and references to:

American Public Radio
P.0. Box 3471
Minneapolis, MN 55403
APR is an EQ/AA Employer

LOCAL SALES MANAGER

Two opportunities in Michigan. Assist GSM
in training and field-coaching large staff plus
handling key accounts. We use an innovative
skill-based, performance-driven motivation and
compensation system. 18station Midwest
Family Broadcast Group has ar outstanding
commitment to professional evelopment.
Resume & Sales Philosophy to: Chuck Mef:
ford, Sr. VP, Midwest Family Greup, Box 107,
St. Joseph, MI 49085-0107.
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OPPORTUNITIES

OPENINGS

Experienced tratfic reporter sought for southwest markets.
T&R: Skyview Broadcast Network, Brian Force, 14605 N.
Airport Dr. #200, Scottsdale, AZ 85260. (2/12) EOE

Quality Records, an independent label is seeking interns/as-
sistants immediately. Rare opportunity to learn promotion,
publicity and marketing. CALL: (818) 955-7020. {2,5) EOE

Contemporary FM Country in
Northern California seeks creative,
upbeat, AM drive personality/
production director. $1,400/mo
No calls. T&R to: KKCY, Mark
Rathbun, P.O. Box 7568, Chico,
CA 95927

Due to continued growth, our
Comedy Networks are looking for
new guy/team. If you write and
produce comedy for radio, send
your five best to: Premiere Radio
Networks, c/o Bill Filipiak/Crea-
tive Director, 15260 Ventura
Boulevard, Suite 500, Sherman
Oaks, CA 91403. Radio back-

ground is required, not preferred.

POSITIONS SOUGHT

Y95 has three positions open immediately:
Morning Sidekick. News experience helpful
but not necessary. Must relate to women

25-34. Up-tempo contemporary personality
and attitude a must. No beginners. 5 years'
CHR experience required. Women encour-
aged to apply.

Middays. Relate to women 25-34. Up-tempo
contemporary personality and attitude a must
Phone skills a plus. No beginners. 5 years’
CHR experience required.

Parttime. Relate to women 25-34. Up-tempo
contemporary personality and attitude a must.
Living in Arizona helpful. CHR experience
required. 1

If you qualify, rush your tape and resume to
Jamie Hyatt, Program Director, Y95, 840
North Central, Phoenix, Arizona 85004. No
phone calls Please!!! EEO M/F

POSITIONS SOUGHT

KKK AXAAKAAA AR AR Rk Ik kdkk

Production Wizard wanted at Na-
tionwide Communication’s Fresh
Country 98.5, Sacramento.

We'll provide the tools, a great working at-
mosphere, a great city and America’s best com-
pany in which you can create your magic. Can
you interact with an aggressive sales team, and
assist the program director in “imagineering”
the station through promo and sweeper pro-
duction? Rush your tape to Bob Young, Fresh
Country 98.5, 298 Commerce Circle, Sacra-
mento, CA 95818. No phone calls, please. EOE
M/F

AAAAKAI AR ARA ARk AR Rk dkhdrdok

Can you put on a show? Looking for 7
0 midnight talent who lives in the '90s!
&R to: Brian Chase, Program Director,
435 Marconi, Sacramento, CA 95821.
No calls please. EOE M/F
HoHOHNOENONONONONONONONONONS

o =

:.I.I.I.I.I.I.I.I
—
ToNomomONORONONONOR

CORPORATE
RESEARCH DIRECTOR

Immediate opening. Experienced in Radio Per-
ceptual, Music, Arbitron Research. PD Track
Record helpful but not required. Strong computer
& writing skills, work ethic. Fax RESUME &
GOALS to:

John Lund
The Lund Consultants, Inc.
& Lund Media Research
FAX 415-692-7329.
EQOE

’----------s
§ KTMT/Medford, Oregon CHR\
looking for a team player for middays |
with lots of personality...Prefer §
female voice to balance air sound. ||
T&R only, no calls please. KTMT, |
R. Charles Snyder, P.O. Box 159, }
Medford, OR 97501. EOE '
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Ambitious team player seeking fulltime in CHR/hot AC. Wil-
ling to travel. NICK: {607) 786-4NDS. {2/12)

3-In-1 killer general manager available. Sales driven. Program-
ming and promotions knowledge that leads to sales. JACK:
{816) 941-3532. (2/12)

Stand-up comedian seeking position in talk radio. Experienc-
ed. TOM: (402) 339-4316. {2/12)

50.000 watt aggressive sports producer seeking a Challenge
to take you to the top. JOE: {216} 265-9477. (2/12}

Read this! Enthusiastic, experience, positive, passionate
Country communicator offers superior customer service for
your listeners. WAYNE: {612) 777-2020. {2/12)

Female CR/AOR AT with experience in NY and LA fringe mar-
kets, seeks fulltime gig. CALL: (818) 247-1742. {2/12}

17-year PD/AT, knowledgeable, focused, great production,
promotions, leader. Seeking small to medium market oppor-
tunity in midwest. CHR/AC/CR. JOHNATHAN: (402)
464-8185. (2/12)

| love the upper midwest! AT/PBP man with four years' expe-
rience seeks new challenge. Works hard and pays attention to
detail. DAVE: {612) 533-8163. {2/12)

Great enthusiasm for radio lets me work free, but my wife
doesn’t! Get this team player at a real bargain. DAVE: {203)
236-5222. 12/12)

Pirate season tickets for sale because Jerry DJ is leaving Pitts-
burgh. Production/promotional wizzard! JERRY: (412)
244-0815. (2/12)

FM talk seeks great news personality. Like Rob Williams. Still
crazy after all these years. ROB: (713) 875-7735. (2/12)

Two years’ experience, but I'm a pro. Let me prove it. Will go
anywhere for AOR/Classic Rock/Rock AC. ERIC: (814}
696-1367. (2/12)

Alternative stations: Young personality with great on-air per-
sonality and fierce interest in progressive music will relocate
for you today. JiM: (615) 5§81-7949. (2/12)

Simple philosophy: team players create numbers. Veteran
has the tools for your medium/large AOR. PD/MD or daypart.
GREG: (801) 266-8274. (2/12)

Fabulous talent seeks station to match. Smart, engaging,
never trite. On-air in S.F., but limited hours are limiting poten-
tial. DORIAN: {316) 643-0920. (2/12)

Major talk radio talent with over 20 years’ experience in talk,
news and programming, seeks position. GARY: (303)
740-8116. (2/12)

Can anyone offer me at least poverty wages? Five-year vet,
varied and versatile. All markets in Northern California.
KATHY: (707) 765-0266. {2/12)

HIRE A PROGRAM DIRECTOR
THAT WORKS!
On-Air track record 6 years' personality morn-
ings WITHOUT A DOWN BOOK! Management/
Marketing/Media Analyst background before
successful radio career. Call for FREE presenta-
tion. Serious inquiries only.
DENNIS: (904) 732-5922

Ex FM-98 Richmond, VA OM/morning AT available now.
Good pipes, great numnbers, heavy experience. MIKE: {407)
388-5407. (2/5)

Working PT hot AC seeks fulltime in small, medium market.
Also news, AOR experience. Highly motivated team player.
Not a prima donna. JOSH: {410} 833-4080. (2/5)

waannL amaricanctadiohistornscem S

POSITIONS SOUGHT

Hire me, and I'll buy you dinner! P2 CHR MD/AT seeks small/
medium hot CHR! Dedicated, hardworking, great attitude!
KEN: (508) 373-7247. (2/5)

Seeking a very good programmer with very good people skills
who works hard. Experience in AC/CHR/Gold. RICK: {312)
975-7603. {2/5)

Format change will leave me unemployed very soon. Family
man, 16 years’ experience, seeking eastern medium or major
AC/Oldies/Country. MARK: {302} 994-3934. (2/5)

I MD. | PD, | morning AT, | watch TV, OK? Numbers PDQ, call
me ASAP. East/Ohio SWAK. DAVE: {216) 562-2076. (2/5)

Hardworking, pleasant, professional, self-starter, willing to
relocate, contemporary Christian format. SHANNON: 3614
S. Kansas Ave., Springtield, MO 65807, (417) 886-8763.
(2/5)

10-year morning man, PD/MD experience, great production.
Seeking to settle down. East and Ohio. DAVE: {216) 562-
2076. (2/5)

#1 again in top 100 market! Experienced pro seeks AT/MD
gig at CHR/hot AC. Team player. Will relocate. {717) 285-
4975.{2/5)

PD/AT available. 12 years’ radio experience. AC, light AC,
Country. Great track record. Seeking small or medium mar-
ket. CALL: (800} 745-6495. {2/5)

Hardworking AT with four years’ experience as news direc-
tor, producer, middays and overnights, seeking IL area. JEFF:
{708) 264-0736. (2/5)

Topical and funny bit/character creator seeking morning chal-
lenge. Voices and writing very strong, any market. RICH:
(412) 462-2621. (2/5)

Announcer with programming, music and
production background is seeking a new
opportunity. Currently employed at a
Country format. 15 years’ experience in-
cludes contemporary and easy formats.
Tape, resume and excellent references
available from

John Anderson, 308-946- 3816.

Here's your big chance! I'm experienced, dependable and wil-
ling to learn radio your way. ANDREA: (913) 491-4543. {2/5}

Young, warm and talented female FT AT seeks fulltime posi-
tion in TN, OH, PA, VA small market. Prefer Country/AC.
ROBIN: (800) 476-5842. (2/5}

Major market PM drive seeking spot at light AC, Standards,
Oldies. Personality, warm and friendly. Team player. RICH-
ARD: {314) 843-8608. {2/5}

It's a new year, with a new prez! Maybe you seek a new per-
sonality with experience-classic R&R my specialty and pro-
motions. Majors, minors, west? KAREN: {316) 961-1538.
(2/5}

| love radio so much . . . worked Super Bow! Sunday! Seeks
overnights in up format. East preferred. KEVIN: {215)
355-4165. 12/5)

et .

Pending format change will make 1|
me available soon. Currently after- |
noons at full-service WIBC. Previ- :
ous experience includes WABC, |
and RKO's "Nighttime America.” |
Seeking mornings on AC, full- :
service. |

|

|

Call Mike McKay, (317) 573-9850

e e e e s e e ]

News anchor, host, co-host. 15 years’ radio. Top references.
Very good sound. Major or medium. DAVE: (619) 426-79265.
(2/5)

Two years’ experience in Country and seeking a FT Country
career. I'm young and | truly love my Country. MARTY: {206)
734-3143, (2/5)

Sportscaster. Extensive major market and network experi-
ence in all areas of sports. 8th year in current position. BOB:
{812) 424-6020. (2/5)

Retired pro seeking to return to broadcasting production
andcreative copy specialist. 10 years’ experience, CHR/AC/
Oldies/Classic Rock. BOBBY: {502) 231-3989. (2/5)

Major market sidekick/producer available. Former producer of
Jonathon Brandmeier Show at WLUP, Chicago and KGB San
Diego Dawn Patrol. Great references. JIMMY: {312} 472-
§711. {2/5)

Stunt voice. Any celebrity or character. No voice side-kick or
service? Great LD phone bits or tapes sent. TONY: {416} 237-
1250. (2/5)

Smokin Willie B. Goode seeking to get back in the studio. 22
plus years of radio wars. South Florida only. WILLIE B.: {305}
963-5349. {2/5)

Denver parttimer seeking next fulltime position. AOR, CHR,
AC. Programming, mornings and production in my back-
ground, with some big stations. RICH: {303) 980-9931. (2/5}

POSITIONS SOUGHT

MAJOR MARKET
SIDEKICK/PRODUCER AVAILABLE
Former producer of Jonathon Brandmeier Show
at WLUP, Chicago and KGB, San Diego Dawn Pa-

trol, looking to join large market morning or
afternoon team. Great references.

Jimmy Baron (312) 472-5711

Great pipes. production, and remotes, plus intelligence with a
sense of humor. Over three years’ experience, seek mid-
west/south AC/CHR/Country/AOR. BILL: (513) 777-4176.
{2/5)

12-year programming/music/promotions man still seeks posi-
tion with team-oriented group. MIKE: {314)471-0041. {2/5)

Experienced broadcaster in Country, easy listening, Oldies
and talk radio formats. BOB: (813} 736-1333. (2/5)

Help. I'm in West Virginia, and | can't get out. Now doing AC
midday. Have CHR and Country experience. BRUCE: {304}
725-8123. (2/5)

Young and talented with a good sound, seeking employment
anywhere in the Country. J.E.: {216) 633-8374 {2/5)

The BOOMER & HURRICIANE Show. ..
Interesting Guests, Original Comedy, Listen-
er Involvement and an occasional pair of
RUBBER PARTYPANTS 1o attract de-

voted listeners. Country, CHR, Alternative,

Rock.

The BOOMER & HURRICAINE SHOW
(314) 839-7765

" R&R Opportunities
Display Advertising

1 x

Display $85/inch $60/inch

Rates are per week (maximum 35 words per inch
including heading). Includes generic border. If
logo, custom border or larger heading is required,
add ¥z inch ($38 for 1X, $30 for 2X).

x x

Blind Box $100/inch  $75/inch

Rates are per week (maximum 35 words per inch
including heading, box number and R&R's ad-
dress). If custom border or larger heading is re-
quired, add Y2 inch ($50 for 1X, $38 for 2X).
Rate includes generic border, box number, and
postage/handling.

Payable In Advance

Display & Blind Box Advertising orders must be
typewritien on company/station letterhead and
accompanied by advance payment. Ads must be
submitted by mail except for credit card orders
which are also accepted by fax: 310-203+8727.
Visa, MC, AmEx accepted. Include card number,
name as it appears on credit card, expiration date
and phone number. Blind box responses are sent
to advertisers every Friday by first-class mail.

Deadline

To appear in the following week's issue, your ad
must be received by Thursday noon (PST) eight
days prior to issue date. Address all ads to: R&R
Opportunities, 1930 Century Park West, Los An-
geles, CA 90067. Fax: 310-203-8727.

R&R Opportunities
Free Advertising

Radio & Records provides free (20 words or 3
lines) listings to radio stations and record com-
panies in Openings. Free listings of the same
length are also available to individuals seeking
work in the industry under Positions Sought

Deadline

To appear in the following week’s issue, your ad
must be received by Thursday noon (PST), eight
days prior to issue date. Free Opportunities list-
ings should be typewritten or printed on 8% = x
11" company/station letterhead and are accept-
ed only by mail or fax: 310-203-8727. Address
all 20-word ads to R&R Free Opportunities, 1930
Century Park West, Los Angeles, CA 90067

Free Hstings are on 2 space availabiity basis omy.
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NATIONAL AIRPLAYs

S s W 223 REPORTERS ATUA SRS ;Z:::ns/Adds Heavy Medium  Light ¥ “?”{2 :t; -:-:Fv’] rir, o f
1 3 € WYNONNAMy Strongest Weakness (Curb/MCA) ............................. 223/0 216 7 0 et Bt ®
4 2 2 2 DIAMONDRIOANAWeek OrTwo (Arista) .. ... ... .. ... ... ... ... ..., 220/1 212 5 3 REBA MCENTIRE & VINCE GILL (165)
13 8 5 € SAWYERBROWN/AITRESE Years (CUm) . ... ...t 223/0 200 21 2 ALAN JACKSON (130)
15 10 ¢ € LORRIE MORGANMWhat Part Of No (BNA Entertainment) ... .................ccoooii. .. 223/0 194 26 3 HAL KETCHUM (124)
w0 7 4« © CONFEDERATE RAILROAD/Queen Of Memphis (Atlantic Nashville/AG)* ... ... ... ... 218/0 194 21 3 SAMMY KERSHAW (67)
2 9 7 @ SUZYBOGGUSS/MDrive South (Liberty) . .. ... 222/0 177 43 2 Gmggn"smﬁgg“;“f:)( L
9 6 6 1 JOHNANDERSON/LetGo Of The Stone (BNA Entertainmem) ............................. 217/0 170 45 2 STEVE WARINER (44)
17 12 9 € McBRIDE & THE RIDE/Just One Night (MCA) .. ... ... ... ... ... ... .. ... .......... 223/0 148 70 5 HANK WILLIAMS JR. (43)
2 13 11 € ALABAMA/Once Upon A Lifetime (RCA) .. ... ..o ooooee e 223/1 130 91 2 DOLLY PARTON AND FRIENDS (34)
1 1 10 ) BILLY DEAN/Tryin' ToHide A Fire In The Dark (Liberty) . . .. ... .ooovove 222/0 132 83 7 TRACY LAWRENCE (25)
19 15 13 () COLLIN RAYE/ Want You Bad (And That Ain't Good) (EDIC) . . .. ..o 222/1 81 133 8
21 16 14 P MARY-CHAPIN CARPENTER fPassionate Kisses (Columbia). . ...... ... ................. 223/0 83 128 12
18 14 12 (B SHENANDOAH/Leavin's Been A Long Time Comin’ (RCA)* . ... ... ... ... ............. 220/0 79 134 7
5 20 15 @ GEORGESTRAITMeartland (MCA) . ... ... ... ........... ... 223/0 42 172 9 HOTTEST l
2 1 165 (B ROBERTELLIS ORRALLBoom! it Was Over (RCA) ... ... .. .. provesrwmpse INSURRRINS 216/0 55 139 22 -
# 2 1 O PAMTILLIS/et ThatPony Run (Arista) . .................. | corioedgrowth | . . 223/0 20 192 11 DIAMOND RIO (148)
2 2 21 P TANYATUCKERAU'sA Little TooLate (Liberty) .. ... ... ... ... .. 223/1 19 177 27 WYNONNA (131)
2% 23 2 @ MARKCHESNUTTON Country (MCA) .. ... o 223/2 18 174 31 cousrke‘:')lgm:n:nm&u:; )(871
z 2 19 O MARTY STUARTHigh OnA MountainTop (MCA) .. ... ... ... ... . . . ... . 217/0 23 160 34 JOHN ANDERSON (76)
35 2% 2 @ CLINTBLACKMhen My Ship ComesIn (RCA) .. .. .........oooeereee 223/3 15 180 28 LORRIE MORGAN (72)
2 23 €D GARTHBROOKS/Learning ToLive Again (Liberty) .. ... 222/3 11 176 35 SUZY BOGGUSS (53)
3 1 1 22 TRAVIS TRITT/Can | Trust You With My Heart (WB) . . ... . ... .................. ... .. 152/0 102 36 14 TRAVIS TRITT (45)
31 27 25 €D BILLY RAY CYRUS/She's Not Cryin' Anymore (Mercury) . .............................. 221/4 12 158 51 ALABAMA (42)
— % 2 @ BROOKS & DUNN/Mard Workin' Man (AfiSE) ... ... .. .. 223/11 7 152 64 MARY.-GHAFIN GABENTER; (=g
8 25 24 € DEBORAHALLENRock Me (Giant) .. ... ... ... ......... .. i, 206/2 15 139 52
# 29 27 ¢ RADNEY FOSTERMNobody Wins (Arista) . ... ... ... ... .. ... ... ... ... ... .. ...... 220/6 2 138 80
# 3 30 €D RESTLESS HEARTMending Fences (RCA) . .................. ..., 207/7 3 122 82 i o Sl
% 3 2 @ KATHY MATTEA/Standing Knee Deep InA River (Mercury) ... . 21710 3 109 99 INESVATE S5 o
47 41 33 € MARKCOLLIEBomToLove You (MCA) . ... ...t 201/11 1 67 133 P
39 3% 32 €D RICKVINCENT Best Mistakes | EverMade (Curb). . ... ... ... ... . .. ... ...... 171/3 10 78 83 .
BREAKER ) REBA McENTIRE & VINCE GILL/The Heart Won'tLie (MCA) . .. .. .. .. 188/165 2 30 156 1 JOY WHITE True... (Columbia) ... 172/15
BREAKER @ ALAN JACKSON/Tonight| Climbed The Wall (Arista) . .. ... ... ... o 180/130 1 32 147 2 mm:m%sﬁa’?f\"wom‘xa':t’;"('égf)’” 1058
50 45 35 @ LITTLE TEXASA'd Rather MissYou (WB) . ... .. ... ... ... . . . 184/17 1 46 137 4 DOUG SUPERNAW Honky.. (BNAENL) .. :83/19
50 36 € AARONTIPPINMyBlue Angel (RCA) .. ... ..o oo 176/23 2 46 128 5 CIMMARON/Can't You Just Stay Gone (Alpine) . 27/4
BREAKER B SAMMY KERSHAW/She Don't Know She's Beautiful (Mercury) . . ... ......... ... ... ... 186/67 17 31 154 6 AARON BARKER/Three Nickels... (Atl. NashvAG) 6/0
BREAKER (@ PALOMINO ROADMWhy Baby Why (Liberty) . ... ............ ... . ... 142/22 0 37 105 7 JOAN BAEZ/Stones In The Road (Virgin) . ... 8/7
BREAKER @) NEAL McCOY Now | Pray For Rain (Attantic Nashville/AG) ... ... ... ... ... . ... . ... 147/18 1 26 120
1 5 2 38 DOUG STONE/TooBusyBeingInLove (Epic) . ... ......... ... . . .. ... . . . . . .. ... ... 88/0 