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RADIO WARY
OF CLINTON
TAX PROPOSAL

Some broadcasters say the plan
may cripple consumer spending
and trigger an advertising
slowdown by retailers that would
hurt the radio industry.
Page 4
WHAT THE PEOPLE
METER MEANS TO YOU
Arbitron’s proposed pocket
people meter could revolutionize
the radio ratings game, forever
changing how stations market
and program. Consultant George
Harris analyzes the new
ratings technology. Page 26
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VOICE YOUR OPINION

This week marks the debut of
R&R’s FAXBACK reader poll.

It’s your chance to voice your
opinions on the hottest issues of

the day. Page 20

FAIRNESS DOCTRINE
PASSAGE LIKELY

Congressional proponents are
gearing up for another attempt
to write the Fairness Doctrine
into law. Most observers believe
they will likely succeed —

quickly and easily.
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Lenders Not Making Mad
Dash For Duopoly Deals

New ownership rules revive some sources
of money, but many will wait for track record

The FCC’s radio ownership
rules allowing FM-FM and AM-
AM duopolies have sparked a
wave of station trading activity,
but station brokers and invest-
ment bankers say lenders
aren’t rushing to jump on the
duopoly bandwagon.

“In their minds, the jury’s
still out on revenue increases,”
Star Media Group broker Paul

Duncan, BIA Project Substantial
Radio Revenue Gains In 1993

Strong rebound in local billing predicted; WGN/Chicago, CBS named
tops in their fields; FM station values expected to rise slightly

Radio industry gurus Tom
Buono of BIA and Jim Duncan
of Duncan’s American Radio
predict radio revenues will re-
bound in 1993.

“After two years of negative
news, [1992] was very positive,”
Duncan said of the market-by-
market data he compiled for the
1993 edition of “Duncan’s Radio
Market Guide.” In the 178 mar-
kets he surveyed, revenues
were up 2.76% in 1992 after fall-
ing 3.76% in *91.

Duncan is predicting stronger
growth in '93, mostly because of
strong local sales gains with “a
little bit of a comeback in na-
tional.” He expects to see local
gains of approximately 6%,
with national up a point or two.
In all, the Indianapolis-based
analyst/publisher says total
revenues should be up 5.5% this
year. (As part of his data-gath-
ering process, Duncan asks ma-
jor radio group CEOs to make
their own predictions of the

Buziak President
At Sony’s TriStar

Music’s new |
venture, Tri-
Star Music §
Group, a New (SN
York-based §
label that will &

Buziak

signed to Sony
Music International affiliates,
as well as non-Sony foreign art-
ists, and release their product in
the U.S. Releases will be dis-
tributed through independent
Relativity Entertainment Dis-
tribution, which is 50% owned
by Sony Music.

TRISTAR/See Page 19

year ahead. Their average ex-
pected industry growth: 4% .)

Duncan also predicts that FM
station prices will ‘‘rise
slightly” this year, citing such
positive factors as an improving
economy, rising radio revenues,
and duopolies. But he also
warns that negatives remain,
including a lack of available fi-
nancing and uncertainties about
the effectiveness of duopolies
and LMAs.

WGN/Chicago was the na-

year, taking in $40.4 million, ac-
cording to Duncan (see chart
below). It was also voted ‘“Most
Admired Radio Station” in his
survey of managers.

CBS was the top-billing group
at $232.7 million, followed by
Group W ($201.2 million), Cap
Cities/ABC ($198.4 million), and
Infinity ($170.0 million). Cap
Cities/ABC was the group most
admired by managers, while
group CEOs preferred 20th-
ranked NewCity ($50.7 million).

tion’s highest-billing station last REVENUE/See Page 19
Top 20 Billing Stations
Here are radio's Top 20 billing stations, according to
“Duncan's Radio Market Guide, 1993 Edition”

'92 Revenue
Rank Station {est., in millions)
v v
1. WGN/Chicago $40.4
2 KABC/Los Angeles 31.0
3 KOST/Los Angeles 30.5
4 WINS/New York 30.0
5 WFAN/New York 1 29.0
6 KLOS/Los Angeles 28.1
7 WLTW/New York 25.4
8 WCBS-FM/New York 25.3
9 KGO/San Francisco 25.0
10 KIIS-AM & FM/Los Angeles  24.0
11 WXRK/New York 221
12 KRTH/Los Angeles 22.0
13 KNX/Los Angeles 20.9
14 KFWB/Los Angeles 20.8
15 WCBS/New York 20.7
16 KTNQ & KLVE/Los Angeles  20.6
17 WCCO/Minneapolis 20.4
18 KBIG/Los Angeles 20.2
18 WMAQ/Chicago 20.2
20 WMXV/New York 20.0

New Rock, CHR, AOR Scoreboards

———————tAAA._2Maricanradiohistonscom.

Leonard said of bankers’ reac-
tion to duopolies. He said
lenders recognize that duopolies
create value for owners and re-
duce loan risk, but they don’t
know how quickly buyers will
be able to reap duopoly's bene-
fits. ““So far there’s no definitive
track record.”

Although the number of duop-
oly deals filed at the FCC is fast
approaching 200, many have
been purchases of low-cost fa-
cilities (such as CPs eor dark
stations), bankrupt or ailing
stations (where lenders had no
choice but to take a “haircut”),
no-cash swaps, or big-ticket
buys by industry giants who've
never had trouble finding finan-

LENDERS/See Fage 19

CBS Names Duo
To VP/GM Posts

Carver moves to WBBM;
Begley rises at WOGL

CBS Radio
veteran Steve I
Carver has
been named
VP/GM of all- |
News WBBM }
(AM)/Chi- %
cago. Carver, ©
previously
VP/GM of
CBS Gold 4o
comboWOGL- *
AM & FM/
Philadelphia, replaces Wayne
Jefferson, who resigned last
week to acquire medium mar-
ket radio stations. Dennis Beg-
ley has replaced Carver at
WOGL.

CARVER/See Page 19

Boston’s WCLB
Preempts WCDJ
Country Change

After months of speculation,
Boston finally got a Country sta-
tion. But despite the persistent
rumors that NAC WCDJ would
go Country after its sale by Em-
mis to Greater Media, it was
Fairbanks AC WVBF that flip-
ped Friday afternoon (2/12),
kicking off the new format with
“Boot Scootin’ Boogie.” New
calls are WCLB — ““The Coun-
try Club.”

Fairbanks OM Bob Christy
and consultant George Johns
will program the new Country
outlet. The 'VBF staff siays on,
with the exception of evening

WCLB/See Page 19
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McCarthy Becomes
Capitol Exec. VP

Capitol-EMI
Music Exec. VP
Neil McCarthy
has been appoint- §
ed Exec. VP at
Capitol Records.
In his new posi-
tion, McCarthy
will report direct-
ly to Pres./CEO
Hale Milgrim
and oversee the
label’s business
affairs, finance, and administra-
tion and operations departments.

Milgrim commented, “I'm ex-
cited to have an executive of Neil’s
stature join Capitol. He’s a savvy
businessman who truly under-
stands the uniqueness of our indus-

McCarthy

McCarthy said, ‘‘Since joining
EMI Music, I've been afforded ter-
rific opportunities. I'm looking for-
ward to working with the Capitol
staff in realizing Hale’s vision for
the label.”

McCARTHY/See Page 19
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Laurence Named
PD At KIOl/SF

Former KBEQ/
Kansas City VP/
GM Bob Laur-
ence has ac-
cepted the pro- §
gramming chair
at KIOI (K-101)/
San Francisco.
He’ll join the
Fairmont AC,
succeeding Bill
Stairs, who re-
cently left to pro-
gram KFMB (AM)/San Diego. -

VP/GM Gary Taylor told R&R,

LAURENCE/See Page 19

Laurence

| dvertiser optimism is fueling
Adoubie-digit radio revenue
growth in Texas. Therecent
success of the Dallas Cowboys
was mirrored in January Dallas-Ft.
Worth rardip revenue parformance.
Over. 70% mare business was
placed in this Januarys five-week
standard broadcast month than in
 January 1992's four-week stand-
ard broadcast month. Even ¢n an
- equivalent basis; revenues re-
ported to Miller, Kaplan, Arase &
Co. were up by about 50%. KTXQ
YPGM Clint Culp cited Super
Bowl tie-ins and orders from T-shirt
liquidators ‘as two factors pushing
- thi market's revenes fo a record
Jarry level.

‘Texas Markets Start Year On Upswing

Houston and San Antonio aiso
began 1993 with . double-digit
growth, Houston local revenues for
calendar January '93 were up 26%
from '92 levels.

Texas was not the only state to
see noteworthy growth in January
1993. The Carolinas continued
strong, with Raleigh radio revenues
up 25% fram a year ago. Florida
Oriande.  posting  double-digit in-
creases. Amaong other markets up
by double-digits: Atlanta, Biming-
man, Cleveland, Mibwakes, Minne-
apolis-5t. Paul, New Crlaans, Prﬂa
delphia, and Seattle.

—George Madel Rivin, CPA.

A weekly look back at meaningful and
amusing events from R&R’s archives
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Seraphin Upped At KRLD

After two years
as VP/Opera-
tions at KRLD/
Dallas, Charlie
Seraphin has
been promoted to
the newly cre-
ated post of VP/
Station Manager
at the Command
Communications
News/Talk out- .
let. Seraphin  Seraphin
will be responsible for the day-to-
day supervision of all departments.

Command President Carl Braz-
ell commented, ‘‘Charlie’s
guidance of station operations dur-
ing the past two years has greatly
strengthened our product and mar-
ket visibility. His management
skills eminently qualify him for
this new position.”

Seraphin remarked, “Recent ad-
ditions to the KRLD staff and pro-

those fabulous '70s:

Airshifts: Top Jocks’ Early Gigs

ontinuing our periodic look back at past positions of industry heavy-
weights, we turn the focus this week to on-air stars. Here's where
some of today’s top. personalities were plying their trade during

Year Top Jock Past Gig Present Gig

1974 Greaseman WPOP/Hartford syndicated

1975 Robert W. Morgan KMPCIL.A. KRTH/L.A.

1976 Mason Dixon KCBQ/San Diego  WMTX/Tampa
(overnights)

1977 Donnie Simpson WKYSIDC WPGCIDC
{(afternoons)

1977 Shadoe Stevens KROQIL.A. ““AT40”’
{(weekends)

1979 Scott Shannon WPGC/DC WPLJINY

1979 Rick Dees KHJIL.A. KIS-FMIL.A.

1979 Jay Thomas ‘“‘Mork & Mindy’’ “Love & War”’

(& KPWRIL.A))

Also Celebrating 20 Years Of Excellence:

—

————1 ommunication

faraphics Inc

gram lineup have put us in a posi-
tion to exploit the station’s heritage
while we build an exciting future.”
Before joining KRLD, Seraphin
spent three years as VP/GM of
KNX-FM (now KCBS-FM)/Los
Angeles and seven years as Direc-
tor/News and Progranuming at
KCBS (AM)/San Francisco.

OBITUARY

Cox Executive VP
Faherty Mourned

The radio in-
dustry is mourn-
ing the loss of
Cox Broadcast-
ing Exec. VP Mi-
chael Faherty,
who died Satur- §
day (2/13) after a
lengthy bout with
cancer. He was
54.

“Mike was a
wonderful guy,”
said Cox Broadcasting President
Nick Trigony. ‘‘He had a great lust
for life — a hearty laugh, great per-
sonal values — and the people who
worked for him loved him.”

Faherty’s colleagues praised
him for the vision and dedication
he brought to his work on industry
issues. He sat on the RAB and NAB
boards and was a key player on
NAB’s DAB Task Force.

“Mike was one of the real vision-
ary members of the task force,”
said DAB Task Force Chairman
Alan Box. “He was unrelenting in
seeing that we put together the best
plan for broadcasters.”

Faherty joined Cox in 1981 as
VP/GM of WSB-AM & FM/Atlan-
ta. In 1989, he was named Exec.
VP/Radio, a post he held until mid-
1992, when he was elevated to Ex-
ec. VP/Broadcasting. Prior to
his tour with Cox, Faherty spent 19
years with Group W Radio, during
which he held management posi-
tions at WBZ/Boston, WINS/New
York, and WIND/Chicago. He also
served seven years as President of
the company’s Radio Advertising
Representatives.

Faherty is survived by his wife,
Barbara, three sons, three daugh-

FAHERTY/See Page 19

Faherty
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STEEL CITY SAGA

Pittsburgh’s Country war has quickly heated
up in recent weeks, with the leader altering

its position and two new stations joining the
format ranks.

Page 40

FEATURES

RADIO BUSINESS: Fairness Doctrine passage looms 4

NEWSBREAKERS . .. . ... ... .. ... .... ... 10
OVERVIEW

®PEOPLE . .. ... ... . ... .. ... ... .. 14
® MANAGEMENT: Computers counterproductive? . . 15
® MEDIA: Black women execs spotlighted . . . . . .. 16
® TECHNOLOGY: Latest innovations . . . . . ... ... 18
STREET TALK: Poorman bolts ‘Loveline’. . . . . . . .. 20
TIMELINE . . . . .. .. ... ... . . .. ... ... 24

PERSPECTIVES: Arbitron people meter analyzed . . . 26
MUSIC

O MUSICDATEBOOK . .. .. ... .. .. . ....... 27
O COMPACTDATA . . . .. .. ... .. .. ... ..... 27
O®POLLSTAR . . . .. ... ... . . ... 28
MARKETPLACE ... ... .. ... .. ... ........ 44
OPPORTUNITIES . . . . . . . ... .. .. .. .. .. .... 45
- @TECHNOLOGYSHOWCASE . .. . .. .. 17
FORMATS
AC: Ratings successstories . . . . . ... ... ... ... 29
NEW ROCK: Fallscoreboard . . . ... ... .. .. ... 31
CHR: Fallscoreboard . . .. ... ... ... .. .. ... 32
AOR:Fallscoreboard . ... ................. 34
NEWS/TALK: Joel A. Spivak interviewed . .. . . . .. 36
UC: Charlotte combo scoresgains . . . . .. .... ... 38
COUNTRY . ... ... . . . .. 40
Nashville This Week: CRS 24 preview . . . . . . .. 42
MUSIC INFORMATION
NATIONAL RADIOFORMATS . . .. . ... ... . . .. 28
MUSIC VIDEOQ: MTV, VH-1, BET, The Boxlists . . . . 28
WORLD MUSIC OVERVIEW: UK, Australia,
Canadacharts . ... ....... ... .. .. ... ..... 28
URBAN CONTEMPORARY ... . ... .. .. ... ... 48
AORTRACKS . . . ... ... ... .. ... .. .. ... .. 51
AORALBUMS . .. . . .. ... .. . .. .......... 52
NEWROCK .. ... .. ... ... ... ... .. ... ... 56
NAC ... .. . 59
CONTEMPORARY JAZZ . . . .. .. . .. .. ..... 59
COUNTRY SONG INFORMATION INDEX . . . . . . .. 61
COUNTRY . . . . . .. ... . ... 62
CURRENT-BASEDAC ... ... ... ... . ...... 69
ASSOCIATEREPORTERS . . . . . ... .. . ... ... 71
CHR . .. . . .. 72
PARALLEL CHART ANALYSIS . . . ... . .. .. ... 84

AC, AOR, CHR, COUNTRY,
URBANCHARTS . . . . ... ... ... . .. BACK PAGE
NEW ROCK, NAC,

CONTEMPORARY JAZZ HIGHLIGHTS . . BACK PAGE

Subscription Information 310-553°4330

RA&R is published weekly, except the week of December 25. Subscriptions are available for
$275.00 per year in the United States or $685.00 overnight delivery (U.S. funds only).
$295.00 in Canada and Mexico, and $495.00 overseas {U.S. funds only) from Radio & Rec-
ords, Inc., at 1830 Century Park West, Los Angeles, California 90067 . Annual subscmption
plan includes the weekly newspaper plus two Ratings Report & Directory issues and other
special publications. Refunds are prorated based on the actual value of issues received prior
to cancellation. Nonrefundable quarterly rates available. All reasonable care taken but no re-
sponsibility assumed for unsolicited material. R&R reserves all rights in material accepted for
publication. All letters addressed to R&R or its Editors will be assumed intended for publica-
tion reproduction and may therefore be used for this purpose. Nothing may be reproduced in
whole or in part without written permission from the Publisher. The terms AOR. AOR Tracks,
Back Page, Breakers, Most Added, National Airplay/30, Parallels, R&R, Compact Data, and
Street Talk are registered trademarks of Radio & Records. © 1883. POSTMASTER: Send
address changes to R&R, 1930 Century Park West, Los Angeles, Callfornia 90087,



www.americanradiohistory.com

4 o February 19,1993

B

RADIO

B

SUSINESS

Irving Tapped To Head NTIA

Broadcasters this week expressed satisfaction with
President Clinton’s nomination of Larry Irving to head the
National Telecommunications and Information Adminis-

tration.

“My feelings about [Irving] are
very positive,” said NAB Radio
Board Chairman and Tribune
Broadcasting VP/Radio Wayne
Vriesman. “It’s a good appoint-
ment for the industry.”

Irving (whose nomination is sub-
ject to Senate approval) is current-
ly Sr. Counsel to House Telecom-
munications and Finance Subcom-
mittee Chairman Ed Markey
(D-MA). Prior to joining the sub-
committee, Irving was an aide to
the late Rep. Mickey Leland
(D-TX). His resume also includes a
stint as a communications lawyer
with the firm of Hogan & Hartson.

Irving has been a strong advo-
cate for minority broadcasters and

a critic of FCC deregulation that he
felt went too far, too fast. But Clear
Channel Communications Presi-
dent Lowry Mays believes Irving
will be “‘more industry-supportive”
than some broadcasters might
think. “It's an outstanding choice,”
said Mays. “He’ll be open and
fair.”
DAB Ally?

WKYS/Washington President/
GM Skip Finley praised Irving’s in-
telligence and support of broadcast
localism — traits that could make
Irving an important ally in the
looming battle over satellite DAB.
“[Irving] will be good for our
American system of terrestrial

broadcasting,” said Finley. (Ir-
ving’s soon-to-be boss, Commerce
Secretary Ron Brown, holds a
small interest in WKYS.)

Several broadcasters also re-
marked on Irving’s understanding
of industry issues. I like that he’s
informed on the challenges facing
broadcasters,” said KVEN &
KHAY/Ventura, CA Chairman
Bob Fox.

NTIA is a branch of the Com-
merce Department charged with
advising the administration on tel-
ecommunications policy. While
NTIA has been something of a
bureaucratic backwater in recent
years, the Clinton White House said
the organization will play a major
role in shaping policies designed to
turn “telecommunications innova-
tions into high-skill, high-wage
jobs.”

S o e A o oo e o iy s s
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Fairness Doctrine Likely To Become Law

Congressional proponents are gearing up for another
attempt to write the Fairness Doctrine into law. With a
Democrat in the White House, most observers say, they
will likely succeed — quickly and easily.

“There’s a sense that there’s no
sense even fighting [Fairness leg-
islation] in Congress, given the
support for it,” said one industry
source.

The Fairness Doctrine, which
was abandoned by the FCC in 1987,
required broadcasters to “afford
reasonable opportunity for discus-
sion of conflicting views on issues
of public importance.”” Legislation
to codify the doctrine has been in-
troduced in the Senate by Sen. Ern-
est Hollings (D-SC).

Senate Commerce Committee
staffer (and frequently mentioned
FCC Chairman candidate) Antoin-

ette Cook told R&R the bill is set to
move. “We don’t have a specific
timetable, but we will try to move
fairly quickly.”
Court Fight Promised

While no similar legislation is
currently pending in the House, a
source said Rep. John Dingell
(D-MI} will drop a bill in the hop-
per as soon as the Senate approves
its measure. President Clinton is
widely expected to sign any Fair-
ness bill approved by Congress.
Previous attempts to enact such
legislation were thwarted by the
threat of Republican presidential

vetoes. If the Fairness Doctrine be-
comes law, both the NAB and the
RTNDA promise to mount a court
fight to have the measure declared
unconstitutional.

On another Fairness front, the
shorthanded FCC last week voted
to ask a federal judge who is hear-
ing a Fairness Doctrine-related
case in Arkansas to give the agen-
cy a chance to reconsider whether
Congress may have codified the
Fairness Doctrine when it amend-
ed the Communications Act in 1959.
The Commission has long main-
tained that Congress has never
codified the doctrine.

The request was supported by
Commissioners Ervin Duggan and
Andrew Barrett, but opposed by
acting Chairman Jim Quello.

EARNINGS

BS Inc. (NYSE: CBS) re-
parted fourth-gquarter oarm-
ings of %33.3 million
($2.14 per share), compared’ to
$9.4 million (61 cents par share)
fee the fingl quarter-of 1987, Rev-
enues roze 3% to $888.3 milion
from $837.4 millon. Part of the
revenus gain was atfribuled to the

neapolls. -

For aliof 1992,
CBS'  posted
eamings of $81
million ($5.23
per share), com-
pared to a 1991
loss of $85.8 mil-
lion ($5.32 per
share). Revenues
rose 15% to $3.50 billion from
$3.04 billion. CBS doesn’t break
out radio figures from its much
larger television operations.

CBS owns 21 radio stationsin 13
markets, including WCBS-AM &
FMiNew York, KNX & KCBS-FM/
Los Angeles, and WBBM-AM &

purchase of WOGCO & WLTEMIn-

CBS, Viacom, Pulitzer Post 4th Quarter Gains

FMIChicago; tha CBS Radio and
TV networks,.and severd TV stations.

fazom Inc. (AMEX: VIA] re-
ported fourth-quarter aam-
inps of $11.7 miion (10
cents per sharel. compared to a
loss of 531,98 millon (27 cents per
share} & yeir 8go. Revenuos were
5116 mitlion, compared o
- 54833 million In the finel quearter of
1991, Hroadoasting revenuss
were 3471 million, up from $43.3
miillian. i
For the full vear. Viacom finished
with varnings of $48 milion (41
cents per sham), an mprovement
over 1991's ioss of $49.7 million
(44 cents per share). Revenues
were $1.88 billion, up from $1.71
bilion. Broadcasting revenues for
1992 were $168.8 million, up from
$159.2 million in 1991. The com-
pany said radio revenues grew 3%.
Viacom owns 13 radio stations in
eight markets, including WLTWI/
New York, KXEZ/Los Angeles, and
WLITIChicago; five TV stations;

the MTV Netwarks and Showlime
Network: and ssveral cable TV ays-
b,

ullizer Publishing Com-

pany {NASDAD: PLTZ) re-

ported fourth-quarier net in
come ol 58.8 milion [BS cents per
share), up 87% from $5.3 milion
{46 conts per share) a year ago.
Revenues were 51064 milon, up
from $7104.1 million.

For the full year, the company
posted & nat foss of $1.2 milon
(11 cents per share). awing to a
one-time charge of £25.1 million
($2.18 per share} to account for
pansion liability.  Without ‘the
charge, eamings for 1992 would
have bedon £23.9 milion ($2.07
per share), compared to $10.6 mil-
fion (92 cents per share) in 1991.
1992 revenues were $398.4
million, compared to $393.4 million
a year earlier.

Pulitzer owns KTAR & KKLT/
Phoenix, seven TV stations, and
several newspapers.

Broadcasters Wary
Of Clinton Tax Proposals

n the eve of President Clinton’s economic address

to Congress, some broadcasters fear his tax hike

proposals may cripple consumer spending and trig-
ger an advertising slowdown by retailers that would hurt the
radio industry.

"That's just more money out of our pockets when we can |east afford it,
and | don't think it's going to help at all. Anything that's going to decrease
the amount of disposable income in the pockets of consumers certainly
isn't going to do anything to help the advertising industry. 1 think it could
lead to a cutback of advertising expenditures,” Opus Media CEQO Tom
Birch told R&R.

Miller Kaplan & Arase accountant George Nadel Rivin said radio ad
spending has increased recently, but the upturn is fragile. And Clinton’s
proposal to boost the top corporate income tax rate from 32% to 36% is
going “to affect the degree of optimism” among advertisers. “The thinking
is that if there is any increase in the corporate tax rate, there are fewer
after-tax dollars available to spend on intangibles such as advertising,"” he
added.

Shamrock Broadcasting CEO Bill Clark said his company recently re-
vised upwards its 1993 revenue projections after experiencing a “re-
surgence in advertising across the board.” But the projections may change
again after the specifics of Clinton’s plan are released. “Until you see the
numbers, you've got to plan for the worst and hope for the best.”

H&D Broadcast Group Chairman Joel Hartstone — a strong Clinton
supporter — doubts advertising revenues will shrink if taxes increase. “I
think most people believe that if the purpose of the tax is to control the
deficit, what you'll have is a much healthier business environment and you'll
eam your way out of it. My own view is that the deficit is the single most
pressing problem overall. it needs to be dealt with in a comprehensive way
because it's choking our economy, and we've got to get its fingers off our
neck.”

(NOTE: See related topic in new R&R FAXBACK poll, Page 20.)

ABC Takes Off With In-Flight Phone

BC Radio and In-Flight Phone have announced a

deal whereby ABC will provide live programming to

arine passengers via a digital audio system
operated by In-Fiight.

ABC will stock In-Fiight's planned 12 stereo digital audio channels with
Country, Adult Contemporary, and Classic Rock programming, as well as
talk shows and news/sports. In-Flight already has seat-back terminals in-
stalled on some USAir and American Airlines aircraft, alicwing
passengers to make phone calls, get stock quotes, play videc games, and
otherwise amuse themselves. The company also has a deal in the works
with Continental Airlines.

Gannett's USA Today Sky Radio is already on the air with a similar
airliner radio service.

Let The Bidding Begin...

ewCity Communications has surveyed the poten-
tial duopoly scene in Atlanta and decided it's one of
the country’s few sellers’ markets.

President Dick Ferguson has put the word out that he's taking bids on
the group’s unique WYAI & WYAY dual FMs. Media Venture Partners
broker Charles Glddens will serve as auctioneer.

The early bidding lineup is rumored to include Cap Cities/ABC,
Jefferson-Pilot, and Jacor, all of which would be duopoly buyers. Or is that
tri-opoly? Since WYAI & WYAY don’t overlap on their city-grade contours,
an Atlanta FM owner could buy the NewCity pair and keep all three FMs.

In other financial news . . .

* A federal bankruptcy judge in Miami has set March 4 as the date to
take bids on WWFE/Miami after rejecting a $1.9 million bid for the Spanish
AM from a group of investors calling themselves Metrovision. The judge
wants at least $2.7 million so all of the station’s creditors can be paid.

¢ Gaylord Entertainment Company CFO Terry London said the
company will report fourth-quarter and full-year figures even higher than the
11% gain in cash flow the company posted for the first nine months of
1992.

¢ Phase Il has closed its $3.25 million duopoly buy of WMXZ/New Or-
leans. Blackburn & Co. was the broker.
—Pat Clawson, Jack Messmer

Mbriiideadaaadkte-aarachahictorv-corm
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THE
ORIGINAL
AND STILL
THE BEST

The one and only
Casey Kasem.

Hear him weekends
on Casey’s Top 40
with Casev Kasem.
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RADIO BUSINESS

TRANSACTIONS

Paxson Picks Up Tampa
Duopoly For $4.75 Million

Regency Communications cashes Western group for $3.9 million to Park Lane
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WEZY/Lakeland (Tampa)
PRICE: $4.75 million

TERMS: Duopoly deal; asset sale for
cash. The buyer is paying $3.8 million
for the station assets and $950,000
for a three-year noncompete agree-
ment. The buyer recently told R&R he
expects to spend $1.5 million to con-
struct the station’s authorized Class C
upgrade.

BUYER: Paxson Enterprises Inc.,
owned by Lowell ‘‘Bud’’ Paxson of
Clearwater, FL. He owns or has con-
tracted to buy 16 stations, including
WHNZ & WHPT/Tampa-St. Peters-
burg. Phone: (813) 536-2211
SELLER: Chapman S. Root 1982 Liv-
ing Trust, represented by Exec. VP
Charles Cohoon. It also owns WLKF/
Lakeland and WNDB & WWLV/Day-
tona Beach. Phone: (904) 258-1235
FREQUENCY: 94.1 MHz

POWER: 100kw at 500 feet
FORMAT: B/EZ

BROKER: Rumbaut & Associates Inc.
and Media Venture Partners
COMMENT: This station has a CP for
an upgrade to full Class C status,
100kw at 1050 feet.
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Regency Communications

Stations

PRICE: $3.9 million

TERMS: Asset sale

BUYER: Park Lane Group, headed by
James Levy. It owns KQMS & KSHA/
Redding, CA; KVOY & KTPl/Lan-
caster-Palmdale, CA; and KPPI/Chi-
co-Calusa, CA.

SELLER: Regency Communications
Ltd., owned by Michael Cefaratti and
Richard Singer

BROKER: Blackburn & Company Inc.
and Roy A. Rowan Media Brokers

KOWL & KRLT/

South Lake Tahoe, CA
FREQUENCY: 1490 kHz; 93.9 MHz
POWER: 1kw; 6kw at minus 190 feet
FORMAT: AC

KAAA & KZZZIKingman, AZ
FREQUENCY: 1230 kHz; 94.7 MHz
POWER: 1kw; 45,709 watts at 2492
feet

FORMAT: Country; AC

KZGL/Cottonwood, AZ
FREQUENCY: 95.9 MHz
POWER: 5kw at 2499 feet
FORMAT: ACR
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WKQRI/Citronelle

PRICE: $305,000

TERMS: Asset sale for $200,000 cash
and seven-year promissory note for
$105,000 at 7% interest

BUYER: United Broadcasting of Cit-
ronelle Inc., owned by Thomas Wil-
son of Wilmer, AL. He owns WDLT/
Chickasaw, AL and WKWA/Mobile.
Phone: (205) 344-3699

SELLER: Fuller Broadcasting of Mo-
bile County Inc., owned by Gary and
Laura Fuller. They also own WZMG/
Opelika, AL and WKKR/Auburn, AL.
Phone: (205) 745-4656
FREQUENCY: 101.9 MHz

POWER: 1.7kw at 436 feet
FORMAT: Country
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KXDA/Chowchilla

PRICE: $100,000 for 51%

TERMS: Stock sale. The buyer is exer-
cising an option to buy the remaining
stock of the licensee within 90 days of

the new station's commencement of
broadcasting. Payments are due as fol-
lows: $10,000 at closing; $10,000 af-
ter one year; $15,000 after two years;
$20,000 after three years; and
$45,000 three years and six months
after closing.

BUYER: Educational Media Founda-
tion, increasing its stock interest in Ii-
censee Venture Broadcasting Inc.
from 49% to 100%. EMF is a nonprofit
corporation headed by President K.
Richard Jenkins of Santa Rosa, CA. It
owns KLVR/Santa Rosa; KEZF/Ti-
gard, OR; KWXP/Magalia, CA; and
49% of KJET/Kingsburg, CA. Phone:
(707) 528-9236

SELLER: Gordon Zlot, Joseph Perez,
Thomas Skinner, Lawrence Myers,
and Harold Zlot selling their collective
51% stake. Gordon Zlot and Skinner
own KZST/Santa Rosa. Perez owns
K48BQ (LPTV)/Fort Bragg, CA.
Phone: (707) 528-4434
FREQUENCY: 93.3 MHz

POWER: 3kw at 328 feet

FORMAT: Contemporary Christian

KKIS (AM)/Pittsburg

PRICE: $600,000

TERMS: Asset sale for cash. This
transaction is subject to approval by
the Superior Court of the State of Cali-
fornia for the County of Contra Costa.
BUYER: People’s Radio Inc., owned
by Joe Rosa of San Jose. Phone:
(408) 259-2988

SELLER: Randolph George, receiver
for Diamond Broadcasting of Califor-
nia Inc. He's a radio broker and also
the receiver for KKIS-FM/Walnut
Creek, CA and KTHQ/Eagar, AZ.
Phone: (415) 391-4877
FREQUENCY: 990 kHz

POWER: Skw

FORMAT: AC

BROKER: Randolph George of Media
Venture Partners

TRANSACTIONS AT A GLANCE

This Week’s Action: . .

1993 Deals To Date:

$269,920,314

(Last Year: $79,441,871)
Total Stations Traded This Year:

........ 140
(Last Year: 121)

......... $13,742,511

{Last Year: $1,174,566)

Total Stations Traded This Week:. ... ... . . 27

(Last Year: 12)

® Deal Of The Week:

® WEZY/Lakeland (Tampa), FL $4.75 million

WIPC/Lake Wales (Lakeland)
PRICE: $281,000

TERMS: Asset sale for a 10-year prom-
issory note at 8.25% for $245,000
and assumption of $36,000 in liabili-
ties. The buyer will lease the station
real estate from the seller at an initial
rate of $500 per month.

BUYER: Walter R. Pierre of Lake
Wales. He owns WQLE/Kane, PA.
Phone: (813) 676-3563

SELLER: SBC of Florida iInc., headed
by President Ron Seggi of Orlando.
Phone: (813) 676-8222
FREQUENCY: 1280 kHz

® Regency Communications Stations $3.9 million
® KOWL & KRLT/South Lake Tahoe, CA
®KAAL & KZZZiKingman, A2
® KZGLICottonwood, AZ

® WKQR/Citronalle, AL $305,000

® KXDA/Chowehilla, CA $100,000 for 51%

® KKIS/Pitsburg, CA $600,000

® WIPC/Lake Wales (Lakeland), FL $281,000

® WiMO/Winder, GA $200 000

# KDL X/Makawso, HI $255,000

& WYDE|IDecatur, IL $583,411 maximum

8 WIOU & WZWZ/Kokoma, IN $700,000

® WARLU-AM & FMiParu, IN $300,000

® KVGBE-AM & GMiGreat Bend, KS $300 000

& WOFX-AM & FMIGulfport, MS $95,100

# KHAD & KDJR/Desoto, MO $135 000

® KYBS/Livingston, MT $500,000

® WCi0/Jackson, OH $260,000

® KKAJ-AM & FM/Ardmore, OK $468,000

POWER: 1kw day/500 watts night
FORMAT: AC and News/Talk
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WIMO/Winder
PRICE: $200,000
TERMS: Asset sale for cash
BUYER: Cooper Broadcasting Net-
work Inc., owned by Lewis Cooper of
Destin, FL. Phone: (404) 307-1734
SELLER: Steve Thompson, receiver
for Winder-Monroe Broadcasting
Company, formerly owned by Sherrie
Miller. Phone: (404) 867-1300
FREQUENCY: 1300 kHz
POWER: 1kw day/59 watts night
FORMAT: Country

Continued on Page 9

Fresh Ideas for IDs!

JAM specializes in producing creative and effective jingles for stations of all
formats. For over 18 years top broadcasters have made us an important part
of their success. That’s why you’ve always heard JAM jingles on stations like
Z-100 (10 years), WCBS-FM (10 years), WFAN (6 years), KOST (8 years),
WLS (17 years), KYGO (14 years) and hundreds more worldwide.

JAM delivers fresh ideas on tape, DAT, or Compact Disc. Call us and hear
for yourself why JAM is the #1 Choice for Jingles!

JAM Creative Productions, Inc.
5454 Parkdale Drive
Dallas, TX 75227

Phone (214) 388-5454
Fax (214) 381-4647

dill

PRODUCTIONS.
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is proud to announce
the signing of our new
LOS Angeles affiliate
RADIO AAHS AM 830

Family Radio for Southern California

CHILDREN'S
SATELLITE
NETWORK

Join America’s Fastest Growing Audience... and Network!

FOR MORE INFORMATION CALL 1-800-949-4276
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The World Standard’

COMPACT
1 156
®
DIGITAL AUDIO
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M Centoary
Tdevision

Call for information about all new, all GoIdDisc3

NoNoise libraries like the NEW TM MIX. Highly
researched and technically superior music libraries.
Gold Disc—the choice of over 2,300 stations around
the world.

Hits of the week on CD for AC, CHR COUNTRY,
URBAN, and AOR. Now even more valuable for
your station combined with GoldDisc recurrents.

The hottest stations choose TM Century to design
their jingle packages. Scott Shannon’s NEW WPLJ,
Southern California’s KIIS (A Lotta Music), B-96
Chicago, Young Country, Boston’s WBMX and
many others. TM delivers your finished jingles
on Compact Disc!

Call to find out why Gannett, Bonneville, Alliance,
and many others have turned to TM Century for
creative, cost effective television production.

Our newest, most complete production music library
is ready to ship. Get 64 all new CD’s in the initial
shipment! A total MEGA library of 100 Discs in alll

Other famous TM Century products include

Powerplay Music Scheduling Software

Ultimate Digital Studio

TM Century Comedy Network.

For complete information call your

personal

sales representative at:

(800) TM Century

wwwamericanradiohistar—com
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TRANSACTIONS

Continued from Page 6

PRICE: $265,000

TERMS: Duopoly deal; asset sale for
$140,000 cash and a 12-year promis-
sory note for $125,000. The contract
states at one point that the interest rate
is 9% and at another that it is 8%.
BUYER: Visionary Related Entertain-
ment Inc., owned by John Detz Jr. of
Santa Rosa, CA. He owns KAOIAM &
FM/Kihea-Wailuku, Hl. Phone: (707)
528-0339

SELLER: Cub Media Inc., represented
by VP James McKeon Jr. He has an in-
terest in the proposed buyer of KTYD/
Santa Barbara. Phone: (206)
284-4700

FREQUENCY: 94.3 MHz

POWER: 3kw at minus 22 feet
FORMAT: Country
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WYDS/Decatur

PRICE: $583,411 maximum

TERMS: Duopoly deai; asset sale. The
buyer assumed liability for an equip-
ment loan of $90,025 at 10% interest
over six years, payable to Magna Bank
of Central lllinois, in retum for an op-
tion to buy this station once it began
broadcasting. At closing, the seller is to
receive the lesser of a 10-year promis-
sory note for $493,386 at 9% interest
or an amount payable over 10 years
based on an appraisal by Johnson
Communications Properties. The
buyer aiready programs this station un-
der an LMA.

BUYER: WEJT Inc., owned by Bayard
Walters of Nashville. He owns WSHY
& WEJT/Shelbyville, IL; WMCI/Mat-
toon, IL; WGLO & WVEL/Pekin, IL;
WHAL & WYCQiShelbyville, TN;
WKCM-AM & FM/Hawesville, KY-Can-
nelton, KY; WCTZ & WQZQ/Dickson,
TN; and is seling WHRS/Winchester,
KY. Phone: (6158) 361-7560
SELLER: WYDS Inc., headed by Presi-
dent Howard Bill. He also owns KOLM
& KWWKI/Rochester, MN; an FM CP at
LaCrosse, WI; and is an applicant for a
new FM at Bartonville, IL. Phone:
(507) 288-1971

FREQUENCY: 93.1 MHz

POWER: 6kw at 328 feet

FORMAT: Country

COMMENT: The buyer states that the
weighted county-by-county Arbitron
shares for WYDS-WSHY & WEJT total
15.7.

WIOU & WZWZ/Kokomo
PRICE: $700,000

TERMS: Duopoly deal; asset sale for
$490,000 cash and a promissory note
for $210,000, payable in annual in-
staliments of $30,000. If net cash
broadcast revenues are less than $1
million in either of the first two years af-
ter closing, only $10,000 of the annual
payment is due, with the remaining
$20,000 deferred until the 48th month
after closing. Thereafter, any deferred
amount shall be paid at a rate of $2500
monthly from the initial date of deferral,
with interest at 6% until paid in full.
BUYER: Mid-America Radio Group of
Kokomo Inc., owned by David Keister
of Martinsville, IN. He owns WBAT/
Marion, IN; WKBV & WFMG/Rich-
mond, IN; WVNI/Nashville, IN; and
WBWN/Le Roy, IL. Phone: (317)
349-1485

SELLER: Caravelle Broadcast Group
of Kokomo Inc., represented by VP
Jack Quick. Phone: (803) 771-4411
FREQUENCY: 1350 kHz; 92.7 MHz
POWER: 5kw day/1kw night; 3kw at
300 feet

FORMAT: Gold; CHR

COMMENT: The buyer has submitted
individual Arbitron data for four Indiana
counties, which comprise the nonmet-
ro market created by the overlapping
contours of WIOU and WBAT.

WARU-AM & FM/Peru

PRICE: $300,000

TERMS: Asset sale for $100,000 cash
and a promissory note for $200,000 at
7.5% interest over 10 years

BUYER: WCDB Inc., owned by C. Don
Bakehorn of Peru. Phone: (317)
473-4438

SELLER: Wabash-Peru Broadcasting
Inc., owned by Richard and Jeannette
Schultz of Peru. Phone: (317)
473-4448

FREQUENCY: 1600 kHz; 98.3 MHz
POWER: 1kw daytimer; 3kw at 43 feet
FORMAT: Gold

BROKER: Roehling Broadcast Ser-
vices Ltd. is to be paid a commission of
5.5% of the purchase price.
COMMENT: The sale contract states
the buyer has obtained a tower site that
will allow the FM to upgrade to 6kw at
325 feet.

KVGB-AM & GM/Great Bend
PRICE: $300,000

TERMS: Duopoly deal; asset sale for
cash

BUYER: Eagle Communications Inc.
(formerly KAYS Inc.), owned by Rob-
ert Schmidt. He also owns KHOK/
Hoisington (Great Bend); KAYS &
KHAZ/Hays, KS; KWBW & KHUT/
Hutchinson, KS; KLOE & KKCIl/Good-
land, KS; KFEQISt. Joseph, MO;
KQSK/Chadron, NE; KCOW & KAAQ/
Alliance, NE; KOOQ & KELNINorth
Platte, NE; 49% of KVOP & KATX/
Plainview, TX; a limited partnership in-
terest in KSJQ/Savannah, MO; and a
numter of cable TV systems. Phone:
(913) 625-4000

SELLER: Forward of Kansas Inc., a
debtor-in-possession represented by
successor liquidator Sam Jones Jr.
The liquidation plan was submitted by
Richard Dudley to the U.S. Bankrupt-
cy Court for the District of Kansas on
behalf of a group of investors that in-
cluded William Simon and his Wesray
Development group. Phone: (316)
792-4317

FREQUENCY: 1590 kHz; 104.3 MHz
POWER: 5kw; 96kw at 810 feet
FORMAT: Country

COMMENT: The contour overlaps of
KAYS & KHAZ, KVGB-AM & FM,
KHOK, and KWBW & KHUT create
three separate nonmetro duopoly mar-
kets for which weighted county-by-
county Arbitron and Birch data have
been provided. The buyer has calcu-
lated the combined shares to be 16.4
in the Great Bend market; 25.09 in the
Hays-Great Bend market; and 5.92 in
the Great Bend-Hutchinson market for
a weighted average of 11.11. Because
the Hays-Great Bend share is “right on
the 25% limit,” the buyer has provided
information from three previous Arbi-
tron and Birch surveys in an attempt to
show that the '92 Arbitron figure was
“atypical.” It said the average of the
1989, '91, and '92 Arbitron books was
20.35 and that the 1991 Birch share
was 15.63.

Indoors or outdoors, Roll-A-Sign gets your message
across and is ideal to give away at concerts and other
public events. Fax us your station’s logo along with the
specifics on color separations, and we will give you a free
quote. If you have any questions regarding quantities,
sizes, imprints, and/or colors available, please call us.

i S e
WQFX-AM & FM/Gulfport
PRICE: $95,100

TERMS: Asset sale for cash, pursuant
to an order of the U.S. Bankruptcy
Court for the Southern District of Mis-
sissippi

BUYER: Southern Horizons Broad-
casting Corp., owned by Lawrence
Steelman of Biloxi, MS and Robert
Barback Jr. of Meraux, LA. Steelman
owns WXLS-AM & FM/Gulfport.
Phone: (601) 374-3640

SELLER: C. Thomas Anderson, bank-
ruptcy trustee for Steere Broadcast-
ing Inc. Phone: (601) 875-0176
FREQUENCY: 1130 kHz; 96.7 MHz
POWER: 500-watt daytimer; 2.1kw at
384 feet

FORMAT: Urban Gold; Urban
COMMENT: The application states that
the combined share of WQFX-AM &
FM and WXLS-AM & FM was 10.3 in
the Spring 1992 Arbitron survey of
the Biloxi-Gulfport metro.

wk;—o«pwx-osz;.{:q:
KHAD & KDJR/Desoto

PRICE: $135,000

TERMS: Asset sale for $15,000 cash
and $120,000 at 8% interest over 10
years

BUYER: Charles Isbell of Kennett, MO
and Bill Odom of Campbell, MO dba
Big River Broadcasting Inc.

SELLER: Jefferson Communications
Inc.,, owned by John and Linda
Lankenau. The application states that
they have been declared bankrupt and
the corporation abandoned. The sta-
tion assets are being sold by Pinkney
Cole, Edna Duff, Nelle Duff, and War-
ren McKnight. Phone: (314) 586-
4090

FREQUENCY: 1130 kHz; 100.1 MHz
POWER: S5kw daytimer; 2kw at 400
feet

FORMAT: This combo is dark.

KYBSI/Livingston
PRICE: $500,000
TERMS: Duopoly deal; asset sale for
$175,000 cash and two promissory
notes totaling $325,000

BUYER: Citadel Communications
Corporation, headed by President
Lawrence Wilson of Whitefish, MT. It

A GREAT PROMOTIONAL GIVE-AWAY!

Roll-A Sign™ disposable plastic banners are a cost-effec-
tive way to promote your radio station. Each banner is
printed on high quality, sunstabilized, 4 or 6 mil plastic
film from 3 inches to 36 inches in width. We can print
up to four colors of ink per banner. Depending on the
configuration of your logo, you can get either 330 or 169
banners on a 1000’ roll. It’s easy to use... just roll off the
desired length and cut!

owns 14 stations, including KBOZ-AM
& FM/Bozeman, MT; KLZX-AM & FM/
Salt Lake City; and KGA & KDRK/Spo-
kane. Phone: (801) 485-6700
SELLER: Park Radio Company, head-
ed by President Roger Divens. Phone:
(406) 222-6890

FREQUENCY: 97.5 MHz

POWER: 100kw at 265 feet
FORMAT: Country

COMMENT: The application states that
there are nine stations in the market
created by the overlapping cantours of
KYBS-KBOZ-AM & FM.

Yhi
WCJOlJackson
PRICE: $260,000
TERMS: Duopoly deal; asset sale for
cash

BUYER: Jackson County Broadcast-
ing Inc., principally owned by Lewis
Davis of Jackson, OH and rene and
Stephen Kovalan of Bridgeport, WV.
They own WYPC & WKOV/Wellston,
OH. Phone: (614) 286-3023
SELLER: Radio Jackson Inc., owned
by William Johnson. He also owns
WLMJ/Jackson. Phone (614)
286-2141

FREQUENCY: 97.7 MHz

POWER: 3kw at 300 feet

FORMAT: Country

COMMENT: The application states that
there are nine stations in the market
created by the contour owerlaps of
WCJO-WYPC & WKOV.
-.“’&*ﬁ;’@lﬁﬁ’?ﬁ-&*’..&g e
WRIGHIVES
KKAJ-AM & FM/Ardmore
PRICE: $468,000

TERMS: Asset sale for $430,000
cash. The buyer has also agreed to as-
sume liability for up to $38,000 in “us-
ual and normal operating expenses” in-
curred during the 30 days prier to clos-
ing.

BUYER: Chuckie Broadcasting Com-
pany, owned by Broadcasting maga-
zine Chairman Lawrence Taishoff of
Naples, FL and Kenneth Taishoff of
Great Falls, VA. Phone: (703)
430-5804

SELLER: Sunburst Broadcasting Inc.,
owned by Patrick Nugent and Jack
Martin. They also own KCTI & KPJN/
Gonzales, TX. Phone: (405)
226-0421

FREQUENCY: 1240 kHz; 95.7 MHz
POWER: 1kw; 100kw at 450 feet
FORMAT: Country
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1-800-231-2417

or call collect 713-484-6892

Roll A Sign™ * Reef Industries, Inc. ¢ P.O. Box 75

1245 » Houston, Texas v # Fax 713-947-2053
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NEWSBREAKERS

quehanna radio chain were

sown when WSBA/York, PA
took to the air. Fifty years later —
after many of its contemporaries
have fallen by the wayside or been
swallowed by takeovers — Susque-
hanna remains a major voice in the
broadcasting industry.

To commemorate its golden anni-
versary, the company commission-
ed author and longtime Susquehan-
na employee Philip K. Eberly to re-
search and write "Susquehanna
Radio: The First Fifty Years” (Sus-
quehanna Radio Corp./$34.95).
This 358-page hardcover, adorned

In 1942, the seeds of the Sus-

splendidly documents the history,
strategies, and results of Susque-
hanna’s efforts at all its current and
former properties.

WSBA, for example, was a mod-
est success, despite its status as a
daytimer and an independent sta-
tion (in an era when network affil-
jiation meant everything to a sta-
tion's bottom line}. The company
decided to follow the advice of rep
Robert Eastman and fashioned
WSBA's music, news, contests,
and hard-hitting promotions into a
version of the recently evolved
“Top 40” format. The gamble was
s0 successful that the format was
emulated at other Susquehanna ac-
quisitions, and the group quickly
became one of the great regional
Top 40 chains.

Susquehanna Publishes
00-Year Retrosective

f~ il
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with 44 pages of photographs, §
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But Susquehanna had other
plans for a time-brokered Miami sta-
tion it bought in the '60s. WMIE be-
came WQBA — perhaps the most
celebrated, commercially success-
ful Spanish-language property north
of the border. Eberly says the sta-
tion’s ties to its Cuban constituency
became so intimate that its news-
casts had to refer to Cuba’s leader
contemptuously (e.g., “that yellow
dog Castro™) lest it be branded as
being soft on communism

Hits 'N’ Misses

Not every effort was successful

of course. Susquehanna Radio

SUSQUEHANNA/See Page 19

BPME Changes Moniker To Promax

Broadcast Promotion & Market-
ing Executives (BPME) has
changed its name to Promax Inter-
national (Promotion & Marketing
Executives in the Electronic Me-
dia).

Association President Jim Cha-
bin said the change was made to
better reflect the contributions of
the cable industry — a nonbroad-

casting medium — and to create a
name with an easier pronunciation
for its members in 28 foreign coun-
tries.

The organization began circu-
lating the idea for a name change
at its annual convention in Seattle
last year. Its board of directors ap-
proved the change last month.

Shands Joins
WHJX & WBYB

Former WCKZ/
Charlotte PD
Mark Shands has
been named OM/
PD at Eagle
Broadcasting Ur-
ban WHJX (Hot 1
101.5)/Jackson- *
ville and LMA’d
Nelson Broad-
casting Urban
AC WBYB.

VP/GM Jim
Jerrels told R&R, ‘“We're very ex-
cited because of Mark’s track rec-
ord and his success at WCKZ. He's
a real music guy, which will be one
of the keys to our success. Mark is
the one to take us to the next level.”

Shands told R&R, “Hot 101.5 has
generally ranked between fifth and
eighth, and with [consultant] Jerry
Clifton’s help, we believe it can be
the No. 1 station in the market.”

Prior to programming WCKZ,
Shands was PD at WHKW/Tusca-
loosa, AL, APD at WPOW/Miami,
APD/MD at WINZ-FM (195)/Mi-
ami, and MD/air talent at WHYI
(Y100)/Miami.

Shands

Fundis VP/A&R
At RCA/Nashville

Independent record producer
Garth Fundis has been named
VP/A&R at RCA/Nashville, re-
porting to label head Thom
Schuyler. Fundis succeeds Josh
Leo, who exited two months ago.

Schuyler commented, “Garth’s
addition solidifies the musical, pro-
fessional, and personal profile of
this company. Garth exemplifies
musical quality and personal in-
tegrity. His relationship with the
songwriters, publishers, and musi-
cians will be like a magnet for the
very best of Nashville.”

Fundis said, “It's with a great
sense of pride and humility that I
accept this challenge. From the or-
igins of country music to the pre-
sent, RCA has always been the

FUNDIS/See Page 19

“We'’ve been Computer Concepts clients
for over 10 years. Their hardware and soft-

ware support is wonderful. | highly rec-
ommend the DCS system.”
Gary Hawke, Owner/GM, KSYC/Y98, Yreka, CA

“Thanks for helping my stations make money. Our three
DCS systems all work great right out of the box.”

THE DIGITAL COMMERCIAL SYSTEM
{(DCS) - ReaL VALUE IN HARD Disk

DiGitaL Aupio.

apt -X RN

profit From Our
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J-R. Curtis, Owner/President, KFRO/KLSQ,

KSDO & KCLX/SD Hire Messenger As GSM

Radio sales vet Jack Messenger has re-entered
the industry as KSDO & KCLX/San Diego's new
GSM after spending the last two years in cable TV
spot sales.

Combo VP/GM Susan Hoffman commented,
“I'm very excited. Jack was our first choice all along,
and he's coming home to San Diego, which makes ;
him happy. He's talented, experienced, and | know
he'll make things happen in the sales department.

Before leaving radio in 1991, Messenger worked
in rep sales at Group W Sales, Republic Radio, and
Katz Radio. His previous experience at the station
level includes stints at KOGO & KPRI, XTRA-AM &
FM, and KFMB-AM & FM/San Diego, as well as
WEZW-FM and WTMJ & WKTI/Milwaukee.

Messenger

B S 5 e

Bibbs-Sanders, Nicosia Take RCA
Black Music, Dance Promotion Posts

Angelia Bibbs-Sanders
has been appointed Direc-
tor/Operations, Black Mu-
sic, and Joseph ‘‘Mojo”
Nicosia becomes Man-
ager/West Coast Dance
Promotion for RCA Rec-
ords.

‘Angelia has establish-
ed herself as an integrat and
vital member of the Black
Music Department and :
someone who has already  Bibbs-Sanders
greatly contributed to our success,” stated RCA Sr. VP/Black Music Skip
Miller.

Regarding Nicosia, RCA National Director, Dance/Crossover Promo-
tion Michelle Santosuosso noted, “Mojo's in touch with the street. He's a
strong promotion person and, most of all, he fully understands this depart-
ment's goals — setting up hit dance music on the street and effectively
crossing it over to radio.’

Bibbs-Sanders joined RCA in 1988 as an executive assistant to Miller
and most recently was the Black Music Division's Assoc. Director/Market-
ing & Operations. Nicosia joins RCA after a stint as Creative Manager for
the Dance Department at Atlantic Records.

Nicosia

Taylor GSM At WCKW-AM & FM

Brice Taylor has been named GSM at WCKW-AM & FM/New Or-
leans. Taylor joins the Classic Rock combo from the GM post at KEYS &
KZFMICorpus Christi. Prior to that, he worked at WOAI/San Antonio.

“1 checked with my

peers, chief engi-

neers and your com-

petitors. Computer

Concepts always

came to the top.

Now | know why.

You haven'’t let me down.”

Jerry Hinrikus, Owner/GM, KABI/KSA]}, Abilene, KS

Longview, TX KNYN, Santa Fe, NM
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The Great Radio Promotion #2
wants to hear from you.

Last year we asked you to write to us and tell us why radio is so great. This year, we ask you
to sing its praises. Or say it or play it. Let the world hear what a great advertising medium radio is.

Create a radio spot or a speech, a song or a jingle. Sell radio, not just your station, not just
your format. Put it on a cassette tape and send it to us. (No more than 60 seconds, please.)

For the first time, The Great Radio Promotion #2 is a special category of the Mercury
Awards, the awards that celebrate radio’s creativity. The winner will be announced and the spot
played at the second annual Mercury Awards dinner on June 9, 1993. The winning spot will be
included in the CD commemorating all the Mercury Award winners.

Entries will be judged by the Arbitron Radio Advisory Council. All entries must be post-
marked no later than April 30, 1993. Send 2 cassette copies of your entry to: The Great Radio
Promotion #2, The Arbitron Company, 142 West 57th Street, New York, NY 10019.
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© 1993 The Arbitron Company
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NEWSBREAKERS.

Radio

Savadove Worthington

®DANIEL SAVADOVE assumes GM
duties at WNNK/Harrisburg. He previ-
ously was GSM at WEGX/Philadelphia.

Records

O MIKE WORTHINGTON segues to
Atlantic Records as NSM/Progressive
Music, exiting his National Accounts
Rep post at Relativity Records. Con-
currently, DOUG UYEHARA has been
upped to West Coast Regional Market-
ing Manager. He joined WEA as a
Sales Rep in 1988.

® JESSE OBSTBAUM has been ap-
pointed A&R Manager at Island Rec-
ords. He previously worked in distribu-
tion at Caroline Records.

Obstbaum Ohayon

® ANNIE OHAYON has been named
VP/Publicity at Arista Records. Prior to
her appointment, she was a partner at
public relations firm Kathryn Schenker
& Associates.

®TOM TERRELL moves to Verve
Records as National Publicity Manager.
He previously was National Promotion
Manager at Mango/Antilles Records.

® JOEL KLAIMAN shifts to Savage
Records as National Manager/Promo-
tion & Marketing. He formerly served
as Assistant Manager at Frank DiLeo
Management. Concurrently, JILL
SIEGEL has been tapped as the label’s

B rol Pane!

National Director/Publicity, exiting her
Sr. Publicist post at Rogers & Cowan
Public Relations. And JOSEPH PETZE
and JACQUELINE SATURN join Sav-
age as OM/Marketing & Promotion and
Manager/Sales & Advertising, respec-
tively.

® TOM CARRABA
steps up from Di-
rector/Marketing to
Sr. Director/Mar-
keting at Jive Rec-
ords. Other label
promotions include
DAVID GOLDFARB
from Marketing #
Coordinator to g
Manager/Market-
ing, JULIA LIPARI
from Product Man-
ager to Director/Product Management,
and LAUREL DANN from Manager/
Production to Director/Scheduling &
Production.

Carraba

® JOHN PELOS! has been named At-
torney/Legal Affairs at PolyGram Hold-
ing Inc. He most recently worked at the
law firm of Frankfurt, Garbus, Klein &
Selz.

® JEFF BENICE becomes GM at new-
ly formed Skydoor Records. Rounding
out the independent label's manage-
ment team are marketing head LYNDA
KAY, sales head DENNIS WHITE, and
producer/engineer CHRIS JOHNSON.
Skydoor is located at 627 N. La Peer
Dr., West Hollywood, CA 90069;
(310) 659-2906.

®DJ POOH, currently a record pro-
ducer, has formed Da' Bomb Records.
The label — whose releases will be dis-
tributed and pressed through Mercury
Records — is located at 6133 Bristol

Changes

WLLZ/Detroit adds AEs Lori Tour-
nay and Brent Graves and Marketing
Coordinator Sandy Kovach.

Jamie Kriegel segues to Banner Ra-
dio’s New York office as Sr. AE.

William Peterson and Gary DeSer-
rano tapped as AEs at Eastman Ra-
dio's Chicago and Dallas offices, re-
spectively.

At Katz Radio, Anne Milner and
Howard Granat named AE (Detroit)
and Market Research Specialist (New
York), respectively.

~
RADIO & RECORDS

eadlines

On-line Edition

4 §trget Talk

[sY Transactions

Y Ratings

igensSte Praohe

Parkway, Culver City, CA 90230;
(310) 410-1313.

® BLUNT RECORDINGS has been for-
med by TVT Records. The new rap la-
bel is operating out of TVT's New York
office.

National
Radio

® RICHARD HUMPHRIES — formerly
Sr. Publicist at Broadcast Arts Group —
joins Sports Byline USA as Director/
Marketing & Promotions.

® UNISTAR RADIO NETWORKS is of-
fering “The Entertainment Newscall” —
which includes entertainment news,
offbeat stories, and celebrity actualities
— on 6:35am and 9:35am (ET) feeds;
(212) 373-4977.

® JONES SATELLITE NETWORKS
INC. is set to launch CD Country — a
live, 24-hour satellite network show-
casing country music's newest stars —
on February 25; (303) 792-3111.

© SJS ENTERTAINMENT will present
“Bodett & Company." Hosted by Tom
Bodett, the weekly talk show is set to
debut February 22; (312) 929-9366.

® ARMED FORCES RADIO is broad-
casting MediaAmerica's “On Travel.”

Marriages
KALFIChico, CA PD Randy
Chapman to KWJJ/Portland
morning personality Rhandel
Whitney, February 12.
WOTB/Providence PD Bill
Gray to Lora Perry, February 14.

Births

WSTR (STAR 94)/Atlanta
midday personality Kevin
Steele, wife former WRRK!/
Pittsburgh morning news side-
kick Kelly Sinclair, daughter
Holly Ann, January 14.

Quincy Jones and actress
Nastassja Kinski, daughter Ken-
ya Julia Miambi Sarah, February
9.

Arista artist Annie Lennox,
daughter, February 9.

Eddie Evans — Urban Radio
Coordinator Monday Morning
Replay (313) 863-6815

Marcia Gan — Nights
WRRK/Pittsburgh {412) 681-
4588

Mark Goodman — ND/mom-
ings KLCX/Eugene, OR (503)
686-1297

Buzz Kasey — PD WRRK/
Pittsburgh (412) 826-1736

Kenny King — Mornings
WRRK/Pittsburgh (412) 364-
0415

C.C. McCartney — Middays
WKHI/Ocean City, MD (410)
208-1258

Sean McDowell — After-
noons WRRK/Pittsburgh (412)
276-3240

Hosted and produced by Paul Lasley
and Elizabeth Harryman, the 60-
second travel-oriented feature airs
Monday-Friday; (212) 302-1100.

® WAX WORKS RADIO NETWORK
INC. has been sold to a Kansas City-
based firm headed by Jim Brenneman.
Bill Miller will continue as the network's
program host and GM; (913)
345-2344.

©® SPORTS ENTERTAINMENT NET-
WORK is presenting “Softball This
Week.” Hosted by Randy Sept, the
two-hour program airs weekends, 1am
ET/10pm PT; (702) 731-5200.

©® DICK BRESCIA & ASSOCIATES will
launch “Small Business USA"” on April
5. Hosted by Peter Holter, the daily,
90-second feature will focus on Ameri-
ca's small business owners, entrepre-
neurs, and managers; (201) 385-
6566.

Industry

®BILL FREUND has been elevated
from Sr. AE/New York to Sales Man-
ager/Los Angeles at Banner Radio.

® ERIK HELLUM shifts from Sales
Manager/Philadelphia to Sales Man-
ager/Chicago at Katz Radio. Assuming
Helium's former post is PETER
KLEINER, who moves up from Sr. AE.

e T T "

e e —"

Brett Richards — MD/after-
noons WSPK/Poughkeepsie,
NY (914) 831-6067

Brian Wallace — Middays
KKDA (K104)/Dallas (214)
258-8409

Kristie Weimar — MDyafter-
noons WFHN (FUN 107)/New
Bedford, MA (617) 734-1718

Eric Worden — PD/momings
KLCX/Eugene, OR (503) 345-
2185

Joey Zack — Overnights
WRRK/Pittsburgh (412) 621-
4810

Alan Zarek —
WOOZ/Carbondale,
529-4968

Middays
IL (618)

©® DARYL LEOCE steps up from Sr. AE
to Sales Manager at Christal Radio’s At-
lanta office.

® DEBBIE GOODMAN has been pro-
moted from Research Director to VP at
Media Product Management Inc.

O TENA LUSTIG
has been elevated
to Director/Radio
Marketing & Spe-
cial Agency Sales
for the Interep Ra-
dio Store's Rich-
mond/Norfolk/Vir-
ginia Beach re-
gions. She most re-
cently served as
the company's Ac-
count Manager/

Marketing Division. Lustig

® STEVE LEVESQUE joins the Lee
Solters Co. public relations firm as VP/
Music. He most recently worked at
Roskin-Friedman Associates.

®JOEL GALLEN — previously VP/
Production at MTV — has formed Tenth
Planet, a new production company
located at 833 N. La Cienega Bivd.,
Suite 200, Los Angeles, CA 90069;
(310) 659-8001.

® BUTCH STONE has formed Butch
Stone Management. The new com-
pany can be reached at 13802 NwW
Passage, #301, Marina Del Rey, CA
90292; (310) 821-3773.
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SPONSORING COMPANIES

A&M Records

Atlantic Records

BMG Distribution

Irell& Manella

KTLA Television

PolyGram Reeords

Quwest Reécords

Recording Inaustry Association
of Amevica {RIAA)

Sparrow Recards

Warner Bros. Records

Warner/Chapoell Music Publishing

Warner/Elekt=alAtlantic Corporation
(WEA)

CONTACT: Juleesa Hazzard or Kisha Cravin

@ A&M Records, 213-469-2411

o

RECORDS

© 1993 A& M Records, Loe, Al rights reserved.

w

PARTICIPATING COMPANIES
The BMG Group. including
Arista. RCA and BMG Distribution
Bust-It Productions
CNN
EMI
Giant Records
Hanna-Barbera, Inc.
Justin Entertainment
KBIG
KJLH
KKBT
KKGO
Kemp Mill Miisic

Lyric Lady MusiclCreative Kick Productions

MCA Records

Mercury Records

Mitchell, Silberburg and Khupp

MTV

Music Plus

National Academy of Recording
Arts and Sciences (NARAS)

PolyGram Group Distribution (PGD)

PolyGram Holding, Inc. (PHI)

PolyGram Label Group (PLG)

Rogers & Cowan

Rondor Music Publishing

Select Records

Tabu Productions, Inc.

Tuwer Records

Turner Broadeasting, Inc.

Uni Distribution

Universal Record Distributors

Westwood One Radio Network

Wherchouse Entertainment

Wright-Banks Films

Zoo Entertainment

In its seventh year, Y.E.S. TO JOBS will find summer jobs for hundreds
of exceptional high school students in | cities across the country. A new

generation of outstanding teenagers is ready to work for you.

“What I leasned that summer affected iy career plans. I wouldn’t

be where I am without the boost from Y.E.S. TO JOBS.™

Jose Castellon, intérn '89
Sr. Audio Engineer

A&M Records

“Y.E.S. TOJOBS is directly responsible for my developing the
skills and contacts needed to land my job at Tabu Records.”
James Staten, intern ‘87,88
Assistant to Director of Marketing and Creative Services

Tabu Productions, Inc.

“When the department I worked in neoticed that I was a fast

learner, I was offered a position as a full-time employee.”
Marlene Meraz, intern ‘91,'92
Copyright Data Entry Clerk

Warner/Chappell Music Publishing

“My Y.E.S. experience confirmed my life’s goal of being inthe
industry. The seminars as well as the counseling of the X.E.S. staff

inspired me to continue'in the pursuit of my dreams.”
Durell Bottoms, intern ‘88
Owner, Studio 77 Production & Recording

Philadelphia, PA

OPEN THE DOOR, LEND A HAND...

By hiring one or more employees at the required minimum salary for
10 weeks, you can make a tremendous impact in your commcnity.
The program has become a major way of finding talented newcomers
for the entertainment industry. Over the years nearly 20% of the

interns have found permanent work in the industry.

When you open the doors to a Y.E.S. TO JOBS student, you join a

growing list of entertainment companies investing in the future.
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PEOPLE

10,000 Maniacs Find Gold In Eden
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Rob Buck and Jerome Augustyniak.

Elektra Entertainment execs presented 10,000 Maniacs with gold album awards for their “Our Time In Eden” LP, Ex-

Heritage Honors

changing kudos are (seated, I-r) band member Natalie Merchant and label Sr. VP/A&R Nancy Jeffries; (standing, I-r) Z’d:rsé’y ’fge"d P :f” g;e_w g) received thekfffo annual Bil Gavin Hentage
Maniacs Steve Gustafson and Dennis Drew, Elektra Sr. VP/GM David Bither, manager Peter Leak, and band members ward at last week’s Gavin Convention. Making the presentation are Gavin

CEO David Dalton and Gavin's widow, Joselte.

Bandiero’s Anniversary Bash

MCA Makes ‘No Mistakes’

Riding the success of her current single, “No Mistakes,” Patty Smyth (r)
was in Los Angeles for MCA’s AOR listening party. Joining her for a photo
opportunity are VP/Rock Pramotion Gina lorillo and Sr. VP/Promotion

Bruce Tenenbaum.

WQHT midday personality Al Bandiero recently celebrated 15 years on New York radio. Flanking him at the Country
Club are (I-r) Westwood One's “American Dance Traxx” host “Downtown” Julie Brown and MTV’s Daisy Fuentes.

g Logos as Low as 5249

fl N Our award-winning design
- experts will produce
your Radio Stations logo

at a fraction of the cost.

(Call Today!

ommunication

raphics Inc

Toll Free 1-800-331-4438

313 N. Redbud ¢ Broken Arrow, OK 74012 « In OK (918) 258-6502 « Fax 1-918-251-8223
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Business Travelers: How To Battle Jet Lag

et lag can afflict even the

most seasoned business

travelers. Alan Cameron —
President of Irvine, CA-based
TimeZone Management Consulting
— offers the following tips to re-
duce the fatigue and irritability as-
sociated with jet lag:

As soon as you arrive in a new
time zone, expose yourself to as
much sunlight as possible. Light af-
fects the body’s inner clock, which
regulates when people are tired,
energetic, or hungry.

1It’s vital to adapt immediately to
your new sleep and meal periods.
If necessary, drink -caffeinated
drinks to stay awake. Don’t take
naps to catch up on sleep — this
will only prolong your efforts to
relieve jet lag.

Avoid drinking alcohol, and eat
healthy foods. Orange juice and ba-
nanas can replace the potassium
that your body lost while inactive
during the long flight. Further-
more, exercising will get your
blood circulating and help you feel
rejuvenated.

®February 20-21 — Dan
O'Day’s PD Grad School. Radis-
son Hotel & Suites, Dallas.

® February 22-23 — NAB Ra-
dio Group Head Fiy-In. J.W.
Marriott, Washington, DC.

® February 24 — 35th Annual
Grammy Awards. Shrine Audi-
torium, Los Angeles.

® February 25-28 — Southeast
Music Inc. Eighth Annual Con-
ference. Don Shula’s Hotel Ath-
letic Club-Golf Resort, Miami
Lakes, FL.

® March 3-6 — 24th Country
Radio Seminar. Oprytand, Nash-
ville.

® June 12-18 — NAB Execu-
tive Management Development
Seminar for Radio Broadcast-
ers. University of Notre Dame,
South Bend, IN.

® June 13-16 — BPME & BDA
Conference & Exposition. Walt
Disney World, Orlando.

® June 17-20 — National Asso-
ciation of Radio Talk Show
Hosts Convention. Sheraton
Chicago Hotel and Towers.

® June 24-26 — Bobby Poe
Convention. Sheraton Pre-
miere, Tysons Corner, VA.

®March 69 — 35th Annual
NARM Convention. Marriott's
Orfando World Center.

® April 18-22 — 71st Annual
NAB Convention. Convention
Center, Las Vegas.

®May 11 — 28th Annual
Academy of Country Music
Awards. Universal Amphi-
theatre, Los Angeles.

®May 1623 — T.J. Martell
Rock 'N Charity Week. Los An-
geles.

® May 19-23 — AWRT Conven-
tion. Wait Disney World, Orlan-
do.

®June 9 — Second Annual
RAB Radio Creative Fund Mer-

cury Awards. Waldorf Astoria,
New York.

® July 799 — McVay Media
Management & Programming
Seminar. Pierre Radisson Hotel,
Cleveland.

@ July 15-18 — Upper Midwest
Conclave. Radisson Hotel
South, Bloomington, MN.

® July 2024 — New Music
Seminar. Sheraton Hotel, New
York City.

® August 12-15 — Jack The
Rapper Convention. Marriott
Marquis, Atlanta.

©® September 8-11 — NAB Ra-
dio Show. Convention Center,
Dallas.

® September 29 — CMA

Awards. Grand Oie Opry, Nash-
ville.

Most important, don’t ignore
feelings of jet lag. Since jet lag is
mcre of a physical problem than a
psychological one, denial will only
make the situation worse.

Pre-Flight
Precautions

Rag‘.ﬁr‘dﬁe@a-of' how aiten you

fiy from Los Angetes to New
Yark  {apd -back: again),
yolfre pever immune o jet lag.
Hewaver, your can minimize the ef-
fects of je! lag before you even
board the plane. Simply stick to the
following guidetines from Irvine, CA-
based TimeZone Management
Consulting:
L.A. To NYC
* Prepare low-calorie meals.
* Eat an esrly dinner.
s Drink caffeine at 9pm ET.
* Go to sleep at 11pm ET,
NYC To L.A.
* Eat a low-calorie breakfast.
¢ Drink caffeine &t 7am ET.
¢ Eat three high-calorie meals
during Pacific Time meal hours.

If you frequently fly from Los
Angeles to New York (and vice-
versa), the checklist above can
help you battle jet lag before you
reach your destination.

Radio Promotion
Guide Updated

ormer PD Dan Acree has
F released a revised edition

of his radio PR primer,
“The Promotion Director’s Prac-
tical Guide To Publicity” (Promo-
tion Publications/$12.95).

The expanded 48-page handbook
now offers improved instructions
on building media contact lists,
securing TV coverage for major
events, and handling other publici-
ty-related tasks. For more info,
phcne the Houston-based publish-
ing firm at (713) 587-9665.

 MANAGEMENT

ly $4 billion in wasted labor.

“Someone’s been programming my computer, too!”

Are Computers Counterproductive?

omputers have become an integral part of aimost every office, but
Cdo they help or harm productivity? A recent study from San Fran-
cisco-based SBT Accounting Systems found the average compu-

ter user spends more than five hours per week “fooling” with the machine.
Where does this nonproductive time go? Here’s a breakdown: waiting
(19%), formatting/checking documents {17 %), dealing with new pregrams
(17%), helping others (16%), and organizing files {(14%). The remaining
17% is devoted to other time-wasting pursuits, including computer games!
Meanwhile, another study by Minnesota Mining & Manufacturing
found that 30% of PC users nationwide spend an average of one week
each year looking for and reconstructing lost data, which translates to near-

[
<
z
3
B
3
2
28

Most Offices’ Messages Are Internal

communications are of the

interoffice variety. Only 20%
are messages sent to or received
from customers and other outsid-
ers, according to senior research
fellow Erick Mortensen of the
NYC-based Ralph Bunche Institute
on the United Nations.

I n a typical company, 80% of all

Keep this in mind when you're
considering an office cornmunica-
tions system. An internal electron-
ic mail or voice mail system de-
signed primarily to handle internal
messages may improve produc-
tivity as much as — or more than
— a system that deals mainly with
outsiders.

On-Air Talent Handbook Bows

Ithough there’s no single

correct way to become a

better air personality, One

To One publisher/consultant Jay

Trachman offers some of the es-

sential guidelines in his “Handbook

For Radio Personalities’ (CreeYa-
dio Services/$20).

Trachman dispenses advice on

topics such as relating ta your au-
dience, show prep, content, and ad-
vancing your career, oftzn in the
form of personal anecdotes of les-
sons learned during his thirtysome-
thing years in the biz. For more in-
fo, call the Fresno-based company
at (209) 226-0558.

Sound Advice From America’s Foremost
Authority on the

Since 1977, Dr. Dobson has offered
practical, time-tested advice for
strengthening the family. Today,

more than 2,000 stations nationally

carry his daily broadcast.

Focus on the Family Commentary
is a daily, 60- or 90-second feature

that will provide your listeners with

answers to some of life’s toughest
questions facing today’s family.

Introducing

Focus on the Family

COMMENTARY

Dr. James Dobson.

Dr. Dobson tackles questions such as. ..

= How can I meet the difficult challenges of parenting?
= What can I do to make my marriage the best it can be?
= How can I increase my self worth?

Focus on the Family Commentary is available in all
markets via radio’s most flexible barter agreement on

an exclusive basis. So, don’t delay. Put Dr. Dobson to work
for the families in your audience. Call Mike Trout at:

719-531-3344

Featuring psychologist and best-selling author,

Family

'I'm delighted that KNX is airing
the “Focus on the Family” feature. l
Of the dozens of special reports
we atr daily, it generates the
most positive mail from our
listeners. It's intelligent and
thoughtful .. .and it offer:
workable solutions (o
difficult problems.

Bob Sims, News Director
KNX Radio. Los Angeles

©1993 Focus On The Faruly
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Rhone & Mills:
Cover Co-Stars!

astWest CEO Sylvia Rhone
Eand Giant Black Music Prez

Cassandra Mills grace
Ebony’s cover, heralding the *zine’s
profile of “Women At The Top In
The Entertainment Industry.”

Aiso seen in the 'zine: Rush
Communications Prez Carmen
Ashhurst-Watson, 40 Acres And
A Mule Musicworks Exec. VP/GM
Lisa Jackson, Capitol Black Music
VP/GM Jean Riggins, Motown
VP/A&R Administration Lisa Man-
ley, WEA Black Music Mktg. VP
Ornetta Barber Dickerson, Mer-
cury VP/A&R Lisa Cortes, Warner-
Chappell VP/Creative Rachelle
Fields, and Sony Legal VP Adrian
White.

Meanwhile, for its “Making Sense
Of The Grammys: Everything You
Know About Pop Music Is Wrong”
cover story, Entertainment Weekly
polls WPLJ/NY PD Scott Shannon,
RCA Prez Joe Galante, A&M Prez
Al Cafaro, MCA/Nashville Prez
Tony Brown, and Mercury Prez Ed
Eckstine.

‘Stone’ Readers
Turn To U2

U2 took five awards in Rolling
Stone's annual readers’ poll, land-
ing Bono the cover and a lengthy
interview, in which he assesses his
peers. “[R.E.M.’s Michael] Stipe's
just a great singer. He's kind of like
a Bing Crosby of the '90s . . . Ma-
donna — I'm interested in anything
she does. The music is a little off
the shelf for me, but it's aimost like
the lack of personality in the music
heightens the personality in her
voice ... It's good that Sonic
Youth and Nirvana are on Geffen
Records . . . | think Kurt Cobain is
a fine singer.”

Stone readers also chose their
fave radio stations: KROQI/L.A.
{major market), WPLR/New Haven
(medium), and WAPL/Appleton,
WI (small). The Stone critics’ pick?
WFMU/East Orange, NJ.

Married To Tie Concept

f you've ever wondered how the

winners of a radio station wed-
ding promotion feel about the whole
affair afterwards, check out the
cheerful comments in Premiere’s
“Bride And Joy."” It's a look back at
WIOD/Miami’'s “Father Of The
Bride” movie promo, which involv-
ed four couples getting hitched in
an AMC multiplex lobby.

Apache Scalp

Michael Bolton has screen-
tested for the title role in Colum-
bia’s new Native American-themed
film, '‘Geronimo’’ (National
Enquirer).

LIFE’S WORK — “Life is tough for
me. Some people want me to be a
rock star. Other people want me to
be a movie star. I'm just a simple
sex symbol who wants to be left
alone so | can get my six or seven
hours of brooding in each day” —
Chris Isaak (Rolling Stone).

Behind Every Greal...

“I've been working with everyone
from Curtis Mayfield to fucking
Mick Jagger, and to have to prove
to the world, ‘Yes, | did this dumb
little track with a drumbeat, a bass-
line, a string part, and some bitch
talking’ . . . it's stupid” — Details
cover boy Lenny Kravitz proves
he's not quite over the legal wrang-
lings surrounding his work on Ma-
donna’s “Justify My Love.”

“| said once that ‘Spike’ was my
first comedy record. | think the
Wendy James record could very
likely be my second. A bold com-
edy record in the kindest sense of
the word” — Elvis Costello, who
composed an entire albbum’s worth
of pop songs for ex-Transvision
Vamp vocalist James in one week-
end. The LP’s set to be released
this spring (Vanity Fair).

Jesus Crept

"“[The record is] a Trojan Horse.
I's what Trotsky called sugar
bullets. What I've referred to as
armor-piercing bullets. That's the
whole point of it. If you've got
something to say, if you aim to ali-
enate people from the outset, if
you're struggling to be avant-garde,
you'll sideline yourself” — the ever-
revolutionary Mike Edwards of Je-
sus Jones explains crowd control
to Spin.

Madonna’s Hands-0n
Experience

Film director Uli Edel recounts an
awkward moment on the set of his
“Body Of Evidence” in Fim
Threat’s cover story, “Madonna —
Publicity Whore™: “When | began to
tell her how | would like her to
move, she stared at me and said,
‘Uli, you can direct me through this
whoie movie. But don't teach me
about masturbating!” ”

Each week R&R sneaks a peek through the nation’s consumer
magazines in search of everything from the sublime to the
ndiculous in music news. R&R has not venfied any of these reports.
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WEEKEND BOX
FEBRUARY 12-15

1GroundhogDay $14.65
(Columbia) *

2 Sommersby (WB}  $9.93

3 Homeward Bound $8.11
(Buena Vista)

4 Aladdin
(Buena Vista)

5 National Lampoon’s $6.10
Loaded Weapon |
(New Line)

6 Untamed Heart
(MGM)*

7 The Vanishing (Fox) $3.53

8 A Few Good Men $3.27
(Columbia)

9 Scent Of A Woman $3.18
(Universal)

$6.73

$4.12

$2.87
(Paramount) *

All figures in millions
*First week in release
Note: Figures reflect a
three-day weekend
Source: Exhibitor Refations Co.

COMING ATTRACTIONS: No
music-related movies opening
this week.
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NEW THIS WEEK
©® VAN HALEN LIVE: RIGHT
HERE, RIGHT NOW
(Warner Reprise)
Taped last year in Fresno, this
two-hour live performance coi-
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lection — set for simultaneous

release with the LP of the same
name — highlights 17 selec-
tions, including “Right Now,”

“Jump,” and “Finish What Ya |

Started.”

Not an Elvis impersonator.

® HONEYMOON IN VEGAS
(New Line)

Starring James Caan, Nic- -

olas Cage, and Sarah Jessica
Parker, this feature fim spawn-
ed an Epic Soundtrax LP
showcasing Elvis Presley cov-
ers performed by Billy Joel,
Dwight Yoakam, Trisha Year-
wood, and others.

® COOL WORLD (Paramount)

This partially animated feature
film — starring Gabriel Byrne as
the creator of a cartoon char-
acter that comes to life in the
form of Kim Basinger — sports
a Warner Bros. soundtrack with
songs by Electronic, David
Bowie, Ministry, and others.
® GLENN MILLER:

AMERICA’S MUSICAL

HERO (BMG)

This hourlong documentary
spotlights 11 songs, including
“In The Mood,” “Chattanooga
Choo Choo,” “Pennsylvania
6-5000,” and more. Special
performances by the Dorsey
Brothers Orchestra and Benny
Goodman, previously unreleas-
ed Army Air Force Band foot-
age, and interviews with Henry
Mancini and James Stewart
round out the package.
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Owing to the Presidents’ Day holiday,
this week’s Nielsen Media Research Jist-
ing of the Top 10 TV shows was unavaila-
ble at presstime.

Tube Tops

Eric Clapton, Vanessa Willi-
ams, K.D. Lang, Celine Dion &
Peabo Bryson, Billy Ray Cy-
rus, Red Hot Chili Peppers, Ar-
rested Development, Marty
Stuart & Travis Tritt and others
are scheduled to perform five!
from L.A’s Shrine Auditorium
on CBS'’s three-hour “35th An-
nual Grammy Awards"”
(Wednesday, 2/24, 8pm).

Friday, 2/19

* Roger Daltrey, Charlie
Daniels, Peter Frampton, Poi-
son’s Bret Michaels, Cinderel-
la’s Tom Keifer, and Ozzy Os-
bourne band member Zakk
Wylde are siated to perform
when the Semaphore Enter-
tainment Group presents “Lyn-
yrd Skynyrd & Friends Lyve”
live from Atlanta’s Fox Theatre
on the Viewer’s Choice PPV
channel {8pm EST/5pm PST).

® Marky Mark performs on
NBC'’s “Out All Night” (8pm).

* “Miles Davis: A Tribute” —
a “Great Performances” special
showcasing the late jazz great
with vintage footage and inter-
views — airs on PBS (check lo-
cal listings).

* TLC, “The Arsenio Hall
Show” (syndicated; check local
listings).

* Heavy D, “The Whoopi
Goldberg Show” (syndicated:;
check local listings).

* Suzanne Vega, “The To-
night Show Starring Jay Leno”
(NBC, 11:35pm).

® Mary-Chapin Carpenter,
“Late Night With David Letter-
man” (NBC, 12:35am, Satur-
day).
~ * Neneh Cherry, Robert
Cray, and P J Harvey, “ABC In
Concert” (check local listings).

Saturday, 2/20

* Lee Roy Parnell and Del-
bert McClinton perform on
PBS's “Austin City Limits”
(check local fistings).

* Garth Brooks performs on
TNN's “Grand Ole Opry Live”
(8:30pm EST/5:30pm PST).

e Sting, “Saturday Night
Live” (NBC, 11:30pm).

Sunday, 2/21

® NBC's “Wayne & Garth's
Saturday Night Live Music A
Go-Go™ highlights past SNL mu-
sical performances (9pm).

Monday, 2/22

* Patty Smyth, “Arsenio
Hall.”
®* Brooks & Dunn,
Leno.”

Tuesday, 2/23

“Jay

* Ruth Brown and Bonnie
Raitt perform and Teddy Riley
sits in with the Posse on “Ar-
sento Hall.”

¢ Boyz i Men, “Jay Leno.”

Thursday, 2/25

¢ Clint Black guest stars as
himself on NBC's "Wings"
(9:30pm).

¢ Dixiana, “Nashville Now"
(TNN, 9pm EST/6pm PST).

¢ Dave Koz, “Arsenio Hall.”

® Peter Gabriel, “Jay Leno.”
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CURRENT

® ALADDIN

Single: A Whole New World (Aladdin’s Theme)/
Peabo Bryson & Regina Belle (Columbia)

® THE BODYGUARD (Arista)

Singles: 'm Every Woman/Whitney Houston
It's Gonna Be A Lovely Day/Soul System
| Have Nothing/Whitney Houston
Other Featured Artists: Lisa Stansfield, Curtis Stigers

® THE CRYING GAME

Single: The Crying Game/Boy George (SBK/ERG)

®BODY OF EVIDENCE (Milan)

Single: The Passion Theme/Warren Hill (Novus/RCA)
Other Featured Artist: Graeme Revell
® PASSENGER 57 (Slamm Dunk/Epic)

Featured Artist: Stanley Clarke
® CHAPLIN (Epic Soundtrax)

Single: Smile/Robert Downey Jr.
® PURE COUNTRY (MCA)

Single: Heartland/George Strait

COMING
® STRICTLY BALLROOM (Columbia)

Featured Artists: John Paul Young, ignatius Jones
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\ethnology Showcase

THE WORLD LEADER
IN AUDIO PROCESSING

FM Equipment
Improves Performance And Loudness
Provides Concert Hall Quality Sound
Reduces Background Noise

AM Equipment
Creates Depth And Dimension For
AM Mono And Stereo

Extends Coverage Area

Increases Speech Intelligibility

To Find Out How We Can Help
Your Station, Call 1-800-535-7648.

. Circuit Research Labs, Inc.
iHTi i 2522 West Geneva Drive
Tempe, AZ 85282-3192

TEMS
SYSIEH 602.438.0888 Fax 602.438.8227

WCDY KFPW WPBK
Superior
HSOPFP WPELG KFPW
Audio
WEZW KPSI WJLB
is all in the
Kipi WDsY KZHT

Prﬂcesb:ngf

WTID E
our custﬂmfr:.

= = Gentner

{5O1)975-7200 FAX (BO7)977-0087

IDISC TRAK

Digital Cart Machine

(D quality on 50¢ media.

112 seconds of stereo on removable 3'/2" floppy disk.
Available in both record/playback and playback.
Immediate delivery.

The World Leader in Radio Broadcast Technology

== AT
ELECTRONICS INC.

Phone: (217) 224-9600 Fax: (217) 224-9607

VISION

VSAT Intelligent Satellite Integrated
Operations Networks

Our fully integrated, centrally operated VSAT
network offers:

e Program delivery via satellite for $1,262 per
month with ComStream® products.

e FCC legal off-premise control for transmitters
and EBS.

o Centralized production, traffic & billing.

« Money saving satellite phone and fax links.

Share our VISION for NATIONAL
your broadcast group SUPERVISORY
our network

: NETWORK®

1-800-345-VSAT AVON, COLORADO

“Press 1 for concert information,
Press 2 for the Weather, Press 3
for the Ski Report, Press 4 for
local traffic updates, Press 5...”

INSTANT INFORMATION!

NEW! 10 different messages on 1 phone
line! All digital...no tape. As easy to use
as an answering machine. Listeners love
it! In stock, at an affordable price.

HENRY ENGINEERING (818) 355-3656

Reach
Equipment
Buyers In

Technology
Showcase

Call Henry Mowry

503 Key Vista Dr.. Sierra Madre, CA 91024.FAX: (818) 355-0077

wes

Baaeu Make sure you're a
part of the 1993

*~” R&R PROGRAM '
~ SUPPLIER GUlBE

...the industry’s mast
- comprehensive
Y| directory of syndicated
programming and
associated services.
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TECHNOLOGY:

Japanese Electronics Still 0K By U.S.

or all the furor over trade
agreements, American con-
sumers’ opinion of Japan-

ese radios, stereos, and TVs re-
mains largely positive.

According to a recent survey
conducted by the NYC-based
Roper Organization, 38% of Ameri-
cans view Japanese electronics
items as being of better quality
than their domestic counterparts,
nearly the same number (37%) be-
lieve they’re equal, and 15% think
American-made electronics hold
the edge. Incidentally, these per-
ceptions remain largely unchanged
from 1985 levels.

Value For $$$

In terms of which equipment
provides better dollar-for-dollar
value, US. electronics improve
their showing slightly. While 33%
feel the Japanese products are a
better value, 17% favor American-

made electronics, and 39% think
the two are of equal value.

One advantage foreign electron-
ic manufacturers have is a strong
preference among America’s
young people and its affluent, the
groups most likely to buy such
equipment. Similarly, the majority
of “influential Americans” — those
who most often latch onto innova-
tive product developments — also
believe the Japanese products are
superior in quality and price.

One-Line Frequency Extender

omrex's “Basic One-Line Frequency Extender” allows stations to
originate remotes from any place that has access to a standard
telephone line.

The need for costlier 50Hz phone lines is eliminated by a two-step
frequency-shifting process. On the originating end, all frequencies are
shifted up by 250 Hz, while the receiving unit at the station restores the
original frequencies, resuiting in a net frequency range of 50Hz-2850Hz.

The device accepts input directly from external consoles and connects
directly to telephone lines. The encoder unit (LX-T) and decoder unit {LX-R)
each cost $750. For more info, phone the Acton, MA-based firm at (800)
237-1776.

Home Phones

However, American-made phone
equipment was favored by a wide
margin over that made in Japan,
Taiwan, or Korea in terms of quali-
ty (39%-12%) as well as value
(36%-13%).

Nevertheless, American con-
sumers’ opinion of foreign-made
equipment has jumped significant-
ly since 1985, when only 5% con-
sidered them better quality items
and 7% perceived them as offering
better value.

Despite these findings, the same
poll found that 42% of American
consumers believe the U.S. govern-
ment should reduce imports of
Japanese stereos and TVs, and
38% favor restrictions imposed on
imported phones.

Lost? ‘Helpfon’
Is On The Way

ou’re driving in an unfa-

miliar area when car prob-

lems arise. You reach for
your trusty carphone, but you don’t
know your exact location. What
can you do?

Designed with just this scenario
in mind, San Diego-based Track-
Mobile Inc. is currently testing
“Helpfon,” a cellular carphone
that will be able to pinpoint your
location in a matter of seconds.

Helpfon’s built-in software will
measure signal strengths from
various cell sites to determine your
position within the cellular net-
work. A separate antenna hidden
in your car transmits the data to
TrackMobile headquarters, where
an operator determines your exact
street location.

TrackMobile plans to introduce
the phone in the San Diego market
this June. The company expects to
offer directions and stolen vehicle
recovery services, among others.

Buttonless Radio/CD Player

harp Corp.’s new “FX-900" radio/CD/dual cassette system fea-

tures an LCD touch pad in lieu of control buttons. While the unit has

70 different function keys, the pad displays only the keys needed to
operate the machine in the desired mode.

The radio features extended-band FM tuning (76-108MHz), AM ster-
eo reception capability, and station preset memory. A clock/timer lets
users program the unit to turn on or off — and even record from a prese-
lected source — at desired times.

Additional features include a remote controller, a four-sound preset
equalizer, and the company’s new “Holofine” speakers.

Note that the unit is currently available only in Japan; American distribu-
tion plans are still pending. For more info, contact the Japan-based com-
pany's U.S. public relations office at (212) 420-8100.

All-In-One Phone Number On Horizon

he telecommunications
boom has fattened every-
body’s phone books with
separate home, work, car, and
cellular numbers. However, Bell
Atlantic Corp. is currently testing a
lightweight pocket phone that en-
ables the user to be reached at any
location via a single number.
Manufactured by Motorola, the
new phones emit signals that let
BAC’s routing network know
where the phone is being used.

When customers are in their
homes or offices, the phone per-
forms like a cordless model, trans-
mitting and receiving through a
base station connected to wired
phone systems.

The rest of the time, the phone
operates in cellular mode, with
“Microcell” equipment handling
calls in the types of locations (lob-
bies, airports, auditoriums, etc.)
that can’t be reached by either the
base or cellular systems.

Coast-to-Coast Digital Audio From $1,262 per month.

With VISION from the National Supervisory Network, send-
ing programming via satellite is easy and affordable. VISION
is a combination of satellite services designed to guide radio
group and network operations to peak performance.

We’ll help you put together your own fully integrated VSAT
system to centralize programming and production for your

radio group or network.

NSN provides network design, equipment, installation, and
very affordable spacetime. We even have equipment leasing

for qualified clients.

SUPERVISORY

AVON, COLORADO
1-800-345-VSAT (8728)

NATIONAL

NETWORKGe

Mifdemaaeermemmes- e tOry com
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Lenders

Continued from Page 1
cing. But there have been few
cases of bankers financing major
expansion moves by entrepreneu-
rial groups.

“There’s been some increase in
[loan] availability, but I wouldn’t
call it dramatic,” said Blackburn
Capital Markets investment
banker Susan Byers. She noted
some renewed interest from
lenders who'd pulled back on
broadcast lending in recent years,
but said there was no indication
that any lender who'd completely
gotten out of broadcasting was
coming back.

Byers said lenders understand
how duopolies work and that “‘they
believe duopoly’s a good thing — it
definitely enhances their vision of
the situation.” Unlike last year,
when the focus was on restructur-
ing, she said lenders are now be-
coming interested in station acqui-
sitions.

Even with a duopoly’s added rev-
enues and efficiency, Byers said
most lenders still won't consider
single-market deals. Most want
group deals to spread their risk
across several markets.

Pittsburgh-based broker Ray
Rosenblum, who specializes in
small markets, said duopoly has
increased the number of transac-
tions, but that most require seller
financing. He noted that banks
have little incentive to make busi-
ness loans of any sort at current in-
terest rates and that “certainly,
broadcasters are low on their list.”’

Investment banker Chesley
Maddox of Chesley Maddox & As-
sociates said lenders were more
likely to approve a duopoly buy for
an existing client ‘““if someone’s
coming right at you” and an LMA
or duopoly buy can fend off a for-
mat intruder.

Maddox said most bankers are
willing to look at prudent business
plans based on historical numbers
rather than projections. Some du-
opoly proposals may offer pro-
jected cost savings and increased
revenues, but “the banks aren’t
buying that.”

R —
Revenue
Continued from Page 1

Although less optimistic than
Duncan about 93, BIA's Buono
says ‘‘the worst is behind us, and
we expect improving radio rev-
enue growth through 1996.”" In his
newly published 1993 edition of “In-
vesting In Radio,” Buono forecasts
radio revenues will rise 3.1% this
year and continue moving upward
in the next few years, reaching 6%
growth in 1996.

According to Buono’s calcula-
tions, radio revenues rose 1.7% in
1992 after falling 2.2% in "91.

“Investing In Radio,” which pro-
files 263 radio markets, is publish-
ed by BIA Publications. The pub-
lisher’s sister company, BIA Con-
sulting, is a leading broadcast in-
dustry appraisal firm. Both are
based in Chantilly, VA.

McCarthy

Continued from Page 3

Prior to joining EMI in 1991, Mc-
Carthy was Sr. VP/Operations &
Finance for Orion Pictures and Sr.
VP/Planning & Control for the
Walt Disney Co.

Osgood’s Run Of The Mill

ager Jim Poirier.

CBS Radio Network’s Charles Osgood recently toured Medford, WI's Hurd
Millwork window plant. As spokesman for the company, Osgood will write
and voice a slate of commercials set to air during "The Osgood File” broad-
casts. Inspecting the product are (I-r) producer Phil Chin, Osgood, Kamstra
Communications Exec. VP/Creative Director Don Finlayson, and plant man-

Carver

Continued from Page 1

“Steve’s a strong leader and mo-
tivator,” said CBS-Owned AM Sta-
tions VP Anna Mae Sokusky.

Carver commented, “WBBM's a
solid property in a great market.
I've got a lot to learn about the sta-
tion before I know what its needs
are. I'm going there to help people
do their jobs.”

Carver was named VP/GM of
WOGL-FM in 1989, adding respon-
sibility for the AM in 1990. Prior to
joining WOGL, Carver spent sever-
al years at WCBS-FM/New York,
where he rose from account execu-
tive to GSM. His career also in-
cludes a sales stint with CBS Radio
Spot Sales.

.....................

WwCLB

Continued from Page 1

personality Sunny Joe White and
afternoon driver Karen Grace.

Christy told R&R, ‘“Boston’s
more than ready for a Country sta-
tion. I went to a Travis Tritt show
not long ago; it was the first time
I’ve heard women screaming at a
concert here in 15 years. Even
though Country’s been gone [from
Boston radio] for a long time, the
huge listener response on the re-
quest line — the things they’re say-
ing and music they’re requesting
— shows people here are very
knowledgeable about country.”

Asked about Greater Media’s
possible entry into the Country
arena, Christy said, “We’re com-
mitted to this format. Fairbanks
has owned this station for 21 years.
It’s paid for, it's making money.
It’s a great move for us to be part
of Country in the '90s.”

Boston has been without a Coun-
try outlet since April 17, 1989, when
WBOS was purchased by Ackerley
Communications and flipped to
AOR. Fall '92 Boston Arbitron 12+
numbers show two and a half Coun-
try shares distributed among
WCAV/Brockton (.7), WOKQ/
Dover (1.1), and WCTK/Provi-
dence (.7) — the latter two below
the line.

Rumors have circulated for
more than six weeks that WCDJ
would go Country. Although a con-

Begley has been GSM of WOGL-
AM & FM since 1990. He joined
CBS in 1986 as an account execu-
tive in the Philadelphia office of
CBS Radio Representatives, where
he guickly ascended to the Sales
Manager post. He has also sold for
WPEN & WMGK and WFIL/Phila-
delphia.

“My challenge is to keep
WOGL's momentumn going with lis-
teners and advertisers,” said Beg-
ley. “There’s no reason to change
anything — the station sounds
great and is selling great.”

CBS Radio President Nancy
Widmann remarked, ‘Dennis’s in-
depth knowledge of the Philadel-
phia market and strong sales back-
ground have prepared him well for
this new position.”

GEEERE e

sultant and PD reportedly have
been hired for the Country change-
over, the status of Greater Media’s
plans to take WCDJ Country are
unkrown. Calls to the company re-
garding the station’s future were
not returned as of presstime.
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Susquehanna
Continued from Page 10

President Arthur Carlson admits
that WICE/Providence was no
match against established Top 40
WPRO, and that the company's in-
novative mid-'60s joint sales ven-
ture with a separately owned sta-
tion on Long Island was about 25
years ahead of its time.

What makes the Susquehanna
story unique and inspiring is that
this group — unlike many of its
counterparts — did not become big
by starting big. It was too late for
the licensing frenzy of the '20s and
too conservative to take part in the
junk bond fundraising of the '80s.

"Susquehanna Radio: The First
Fifty Years™ is not just a historical
chronicle of a radio group, but
rather a modern-day textbook,
demonstrating that the ingredients
for success in yesterday's radio —
solid management, a good signal,
and focused programming and
sales efforts — are the same ele-
ments stations need in today's envi-
ronment.
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TriStar

Continued from Page 1

“Tristar Music Group will broad-
en Sony Music’s U.S. presence by
providing an outlet for internation-
al artists to receive their own spe-
cial focus,” said Sony Music Presi-
dent Tommy Mottola. ‘“TriStar will
spotlight these artists for recog-
nition outside their home terri-
tories.”

Regarding Buziak, Mottola
noted, ““Bob Buziak’s extensive ex-
perience at hoth the record com-
pany and artist management
levels will provide a tremendous
asset to the new label.”

“Observing the changes and
trends that have influenced our in-
dustry during the past few years,
it's apparent that Sony Music’s re-
building process has provided the
company with a focused vision to
grow market share,” said Buziak.
“As I have long believed, the most
important priority for any record
company is artist development for
the future. Tommy Mottola shares
this vision of our business and, with
Columbia’s and Epic’s recent re-
sults, has proven it.”

Mottola said TriStar will have no
direct affiliation with Sony Pic-
tures Entertainment’s TriStar Pic-
tures, but will work closely with all
creative groups in the Sony family.

Buziak had been President/COO
of Elektra’s Chameleon Entertain-
ment. Before that, he was Presi-
dent of RCA Records from 1986
1990, and was an executive with Ar-
ista International.

Laurence

Continued from Page 3

“K-101 needs a true broadcaster,
someone who does more than sit in
front of Selector and write liners.
This market will change dramatic-
ally in the next few months, and we
need someone with a strategic
mind who can think out of the box.
Bob has great credentials and real-
ly fills the bill.”

In addition to his two VP/GM
stints at KBEQ, Laurence also pro-
grammed the station between 1974-
79. Additionally, he’s worked as
VP/I*rogramming for Noble, Na-
tional PD at Mariner Communica-
tions, and VP/Programming for
Drake-Chenault.
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Faherty
Continued from Page 3
ters, and one grandchild.
A memorial mass was scheduled
for Wednesday (2/17) at Holy Spirit
Catholic Church in Atlanta.

Fundis
Continued from Page 10

home of legendary artists and
leaders in Nashville’s music indus-
try. I look forward to working with
Thom, the RCA staff, the current
artists on board, and the greats yet
to come. Together we’ll cultivate
the passion for great music that is
the heart and soul of Nashville’s
music industry.”

This is the first label position for
Fundis, who arrived in Nashville in
1971. He has produced Don Willi-
ams, Keith Whitley, Trisha Year-
wood, and Collin Raye. He will con-
tinue to work with Yearwood.
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top five hit

FAITH
NO MORE

the international

NEW & ACTIVE

52/49

WENZ 25-20
KOY-FM add
WAAL add 28
WVSR add
WNNK add
WQGN add
999KHI add
98PXY add
WPST 23-16
WRCK add
WBBQ add
K106 add 38
WNOK add
WCGQ add
WMXF add
WYKS add
WRHT add
WQUT add 39
WOKI add
~ KKYK add
Tl - KISX add 40
WKDD add
WMEE add
KZMG add
KWNZ deb 35

3rd Most Added

-

© 1993 stash records,

AII S Falr In ‘Lovelme War

ast Tuesday evening

(2/9), KROQJL.A.

“Loveline” co-host
Jim ““Poorman’’ Trenton
abruptly exited about 20
minutes into the two-hour
show. He was suspended
by the station the next day.

Trenton’s publicist,

Steve Levesque, told ST
the walkout was “‘a creative
decision made because
behind-the-scenes tensions

To make your

This week,
our readers to voice their views on timely subjects.

swer that best expresses your opinion/affiliation, and ““FAXBACK " to R&R by 6pm
PST, Monday (2/22). Results in next week's Street Talk.

This Week’s

Question:

What Do You Think?

R&R debuts “FAXBACK™ — an opportunity for

opinion count, copy this page, check the box next to the an-

with station management
had created an unworkable

Are you in favor of
President Clinton’s
new economic plan?

FAXBACK

environment.” Co-host Dr.

Drew Pinsky finished [J Yes
Tuesday night’s show solo. ] No
Other KRQO jocks have Affiliation:
been subbing for Poorman

(] Radio

during his suspension.
A check of the ST
archives reveals two
possible sources of
frustration for Poorman:

0 Indust

(] Records/Music

business

310-203-9763

R&R invites its readers to
“FAXBACK’ their opinions
on newsworthy topics.
All responses

ry-related , ik
remain confidential.

an earlier one-week
suspension over call

Brought to you by:

Paragon Research / ss-s2-5600

screening, and rumors

that KROQ owner Infinity effectively killed a
“Loveline”” syndication deal by pricing the
show out of the market (ST 10/2/92).

As ST went to press, KROQ and
Trenton had not talked since the suspension,
although Trenton’s attorney had been in
contact with the station “to find out where
Poorman stands.” Meanwhile, calls to KROQ
PD Kevin Weatherly went unreturned.

Trenton’s absence from the airwaves,
originally set to last until “at least February
16,” will apparently continue indefinitely:
“Poorman will not go back until the matter has

Rumors

e With 99X/Atianta PD/morning man Rick
Stacy's deal expiring in less than 60 days, will Sus-
quehanna’s latest proposition keep him in place?

* Who's wooing A&M Nat'l Dir./Promo Steve
Bartels?

* is New Rock KEDG/Las Vegas owner George
Tobin expanding his PD search to include more CHR
programmers?

* Wil Q105/Tampa really dump its AC music
presentation and start a shift back to CHR this week?

* What went down this week at KEGL/Dallas's
“mandatory promo meeting with all local reps . . . to
discuss our future refationship?”

McVay Media Clients Win 4

McVay Media leads the nation as the
number one program consultancy because
their clients win in the ratings wars.

Big victories include WEJZ/Jacksonville,
WWLI/Providence, WSHH/Pittsburgh,
KMGL/Oklahoma City, KBEZ/Tuisa,
WKMQ/Rockford, WLTS/New Orleans,
WFMK/Lansing, KCMO/Kansas City,
WOLL/W. Paim, WROW/Albany,
WMYI/Greenville, and KBZS/San Diego.

wirAanM=amekeanradiohietory: com —

(advertisement)

been resolved,” Levesque said. "It's a
standoff.”

} ‘Lovephones’ Disconnected ‘

WEGX/Philly has pulled the plug on its
simulcast of Malrite sister Z100/NY's
“Lovephones.” The candid sex-oriented talk
show recently spurred a listener protest in the
City O’ Brotherly Cheesesteaks. Despite the
Philly setback, Malrite still plans to pursue
syndication possibilities in other markets.

Meanwhile, no further word on whether
"EGX morning man John Lander is going to
extend his deal with the station. This one
could go right down to the nitty gritty,
depending on the outcome of the Shamrock/
Malrite merger talks. Morning co-host Danny
Bonaduce’s deal already has lapsed, and
Lander has indicated he's looking to keep the
morning show together — either at 'EGX, or
somewhere else.

Shock! WCXRIDC PD Andy Beaubien
announced his exit, effective April 15. No
plans revealed, and Beaubien’s replacement

hasn’t been named.
Continued on Page 22

The #1 Club includes WLHT/Grand
Rapids, WQDR/Raleigh, WLEV/Allentown,
WRKZ/Harrisburg, KRMD/Shreveport,
WPOR/Portland, WQXK/Youngstown, and
WAJI/Ft. Wayne.

Consulting Reinvented

Contact Mike McVay at (216) 892-1910
or Charlie Cook at (310) 274-0970 for
details on how McVay Media has reinvented
consulting.
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Rt =) kiss of life

With her past threg releases; she sold over 20 million albums wotidends. ! : . s Wap "“.:
Now her success Is.grester than ever. "Love Deluae *her fourth and most delectabie album bras alreadysalﬂ m ries =i

two millisn copies and brought you the extraordinary Top-—'lU hit,.“No: Ordmary Love™

‘,_ l :.4.-- "anI

Heriagpéarances on, Saturday N:ght Live, Good Mormng Ammerics, Enterainrient Tonight. CNN andTl'rehrmrio O s e '_'. .

Hall Show have made Sade = househald name, while the “No Ordinary Love " video made haran un’iamgenahie .!,.-+}"Iyr{';: AR \
face on BET, MTV", and VH-1", where she was recently named M& Of The Month, ! I

And shé hasn't even kissed you yet:,. X . 1 § e )

the second single from “love deluxe.”

4 Loak iorthe upcoming “Love Deluxe” tour

# The Tonight Show 2/22

Froduced by Sade
e P ieblicwel e wregiveseraa by Sdie Full

epl-c Wea b et Roget; Davay W aragertwt

P T O ity ety T 5 St = i W |ttt £ I 1P gy W i

p .' b J!r__ I‘I']__n' :

i

*


www.americanradiohistory.com

22 eRaR February 19,1993

¢<
HEAVEN
29
ON EARTH
THE NEW SINGLE FROM THE ALBUM

A A5 el A

S1eve Howe

AL PTTRELLI

CARL PALMER

GoOING FOr ADDS
THE WEEK Ol
FEBRUARY 22ND

i

GREAT
PYRAMIO
RECORDS

PropucEDd By Grorr Downs ror Czar REcorDs Lrn.

FOR ADDITIONAL INFORMATION CALL 213.969.9984

STREET TALK .

Continued from Page 20

The deal to keep KMELISF PD Keith
Naftaly part of the Evergreen Media family is
just about done. Naftaly’s new contract calls
for expanded duties, including working with
KKBT (The Beat)/L.A. PD John Monds.
Despite Naftaly’s involvement, don’t look for
the Beat to become a carbon copy of KMEL.

Rumbles

* WPEG/Charlotte wakeup whiz Skip Murphy
and his morning team (Chaz & Valerie) are set to
debut on K104/Dalias on Monday {2/22), succeed-
ing Tom Joyner. Former K104 morning sidekick Guy
Black segues to weekends.

* WABB/Mobiie APD/MD Geronimo takes the
APD slot at WWKX/Providence, where he'll be
groomed for the PD post.

* WHJX/Jacksonville PD/morning man Gary
Young heads to crosstown Urban WJBT — joining
former 'HJX GM Bruce Demps — as PD/afternoon
driver.

* WWWV/Charlottesville PD Vinnie Kice and
afternoon driver Jay Lopez become PD and OM, re-
spectively, at WSFLINew Bern, NC.

* WJMH/Greensboro personality Devante
““Mad”’ Hatter takes the evening slot at KMJQ/Hous-
ton.

¢ Gold WOOZ-FM/Carbondale, IL becomes
"Hot Country Z100."”

* KRXY-AM & FM (Mix 107.5¥Denver flips calls
to KWMX.

* Country WTNT/Tallahasse names Tim Mercer
PD.

* Country WXTA/Erie PD Rick Shigo exits.

¢ KKRZ/Portland, OR MD/middayer Kim Mat-
thews exits. Her airshift goes to parttimer Stephanie
Steele. PD Ken Benson temporarily absorbs the MD
duties.

® KCKC/Riverside-San Bernardino morning
man Charlle Ray segues to wakeups at KZXY/Victor-
vitle, CA.

* WDAY (Y94)/Fargo, ND flips to Hot AC as “Mix
93.7" under newly named PD Mark Mallek.

* KBEQ/KC APD/MD Erik Bradley will rejoin
WCKZ/Charlotte as its APD/MD on March 1.

* WSPK/Poughkeepsie MD/afternooner Brett
Richards exits. Night stalker Scotty Mac becomes
APD/MD. Weekender Stevie T. takes afternoons.

* KLOSIL.A. late-nighter Cindy Scull exits. Part-
timer Suzie Ansilio takes the shift on an interim basis.

® Veteran producer Lauren Karasyk-Ryan
(WNEW-FMINY, “Rockline,” “King Biscuit Flower
Hour"} becomes morning show producer at KSHE/St.
Louis.

* KRZR/Fresno Promotion Dir. Mark Van Ness
shifts to WWKX/Providence for Prod. Dir./midday ac-
tion.

* KGGO/Des Moines night rocker Todd Kelly
nabs nights at KIOZ/San Diego.

® KKDA/Dallas midday man Brian (Scott)
Wallace exits.

» KUBE/Seattle midday dudette Shetlie Hart
adds MD duties.

* WYXR/Philly MD Anne Gress becomes APD.

¢ WNOK/Columbia, SC Prod. Dir. Gary David
Barboza becomes OM, reporting to PD Jonathan
Rush.

-

Occidents Will Happen

ith an unerring sense of direction — and a certain
Wdegree of latitude — the swell maps 'n’ polar op-

posites at Hollywood Records encompassed all
competition for Promo Item 0’ The Week honors, orienting
selected programmers to the magnetic qualities of Brian
May's “‘Driven By You'’ via special, full-color, hexagonal-
shaped CD-single boxes that sport small (1%-inch-diameter)

compasses — located dead center, of course.

h A

As for KMEL APD Hosh Gureli, he should
have officially inked a deal to join Arlsta’s A&R
department by the time you finish this
sentence. Now what about those contract
talks with afterooner Rick Chase?

Elsewhere in the Bay Area: KSOL (Wild
107) morning man Mancow Muller extends his
deal for another year, and MD Michael Martin
adds APD duties, replacing the exiting Ron
Cadet. Will fill-in jock Joe Nasty become a
permanent fixture at Wild 1077

KBEQ/KC has all but finalized a deal to
bring Randy Miller back to do mornings for
the third time.

Parttime WLS-AM & FMIChicago talker
Bruce DuMont is the latest entry into the FCC
commissioner sweepstakes. Dumont — whose
late wife was a close advisor of Chicago
Mayor Richie Daley — tells ST he's been
contacted by the White House about the
possibility of becomin’ a commish. However
he says he considers his candidacy “a long
shot

KRQR, WNEW, WHTZ, WALK, WGN, WGCI, WBBM, WVAZ, WHYT, WWJ, WJR
WIOQ, WUSL, KSHE, WKBQ, KQRS, KLXK, KSTP, WMAL, WAVA, WBCN, WGST,
WAPW, WBZZ, WMXP.....And over 1,000 other stations.....HAVE IN COMMON?

| They do business with U.S. Tape & Label! WHY?
| Because we're the BEST in the bumper strip, window label business. We have to be!

{| Don't listen to “Product Pitches”!

Do call anyone above for their experience
on our quality, service & price.....
Then call us.....314-423-4411

U8 Tupe & Label

Saint Louis. Missourd '

Home of the TRAVELING BILLBOARD"

wrrnramericanradiohistorvy com
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nick scotti
“wake up everybody”

...Is the su-prising premiere single
from his reprise debut album, nick scotti.

produced by benry medina and andres levin & camus maré celli
management: international music management.

E-

1983 reprise racords

Wake up everybody

No more sleepin’ in bed

No more backward thinkin'
Time for thinkin’ ahead

The world won’t get no better
If we just let it be

The world won’t get no better
We gotta change it yeah

Just you and me
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Continued from Page 22

4 N

Jacor announced that it's buying WKRC/ RADI o & RELORDS

Cincinnati, which it's been programming under
an LMA since November. No price announced
— but it wasn't enough to trigger an SEC filing
by either Jacor or seller Great American, both

As you know, VANESSA PARADIS
is the Coco Chanel model on TV

and in magazines.
L R R

And of course you realize

that your audience has seen her face

hundreds of times.

$de9ode

NOW it’s time to put the voice
with the face!

TR

Now on 39 CHR Reporters!

KRBE 15 K107 deb 39
WKBQ 27-23 KISR deb 40

Q99 28-23 WCIL deb 34
HOT105 30-28 KLYV deb 33
WPRR 34-32 WMMZ add

WMME 35-33 KISX add

103CIR 26-23  WOVV add

KMGZ 40-35 ...And Many More!

VHA Add

Produced by LENNY KRAVITZ

) §

PoryGram Label Group

of which are publicly traded companies.

As hinted last week, former WKBQ/St.
Louis PD Mark Todd cops the PD slot at
Prism’'s KRQ/Tucson.

} Dementia 13 {

Howard Stern has inked his 13th affiliate:
Classic Rock WRQI/Rochester, NY. The
simulcast — slated to begin Friday (2/19) —
pits Stern against AOR WCMF morning
monster Brother Wease.

Stern now can be heard in the Empire
State’s five largest markets: NYC, Long Island,
Buffalo, Rochester, and Albany.

Speaking of Buffalo, WPLJINY morning
show producer Bruce Maiman will replace
Sam Malone & Maria Todd — who're heading
for wakeups at KRBE/Houston — in mornings
at CHR WKSE. Will WEGX/Philly morning
show producer Elliott Segal slide into
Maiman'’s slot?

Box VP/Prog. Les Garland confirms his
operation and Chris Blackwell’s Island
Trading Company have been rapping
seriously — and positively — about Blackwell
acquiring a sizable chunk of the video music
service. Details soon.

AOR KLCX/Eugene, OR completes its
previously announced flip to CHR as KDUK
(Power 104.7) under new PD Greg Adams.
Replacing Adams at KFFM/Yakima, WA is
Michael Kirby, coming from upstate
KISM/Bellingham.

Are Hot 97.7/San Jose morning dudes
Kelly & Kline about to relocate to SF, or will
this week’s meeting with GM Dayton Phillips
turn things around? Are there more
changes to come at the station? Phillips denies
PD John Christian will exit.

} Circle City ’XTZ <

After a near three-year absence, the
dulcet sounds of AC-B/EZ hybrid WXT2/Indy
returned to the Circle City airwaves last Friday
(2/12), but at 93.9 on the dial instead of its
longtime 103.3 location.

The '90s WXTZ is a new CP, licensed to
nearby Noblesville. Owner Mary Weiss is a
former "XTZ sales staffer. Morning star Galen

Records

¢ Former RCA/Nashville promoter Gary Green-
berg now handles West Coast promotion for Giant/
Nashvilte.

¢ Scotti Bros. VP/A&R Lorl Nafshun exits.

® EastWest Atlanta promo rep Tracie McPher-
son exits. Leo Vela replaces her.

* Former Virgin Northwest Regional Promo rep
Tim Johnstone joins Zoo for the same territory.

WA rrTereanTatiolistory com

eDanny Goldberg named Atlantic Records Sr. VP
oKROQ/L.A. expands Poorman’s Sunday night “Loveline”
show to nightly status.

4

eDana Horner becomes WWPR/NY President/GM.
eNick Marnell promoted to KIQI/SF VP/GM.
eDave Recher upped to WHDH & WBOS/Boston GM.

4

eRon Jones elevated to WHK/Cleveland VP/GM.
eBob Hattrik returns to Doubleday Broadcasting
as a consultant.

4

o WCMF/Rochester PD Bernie Kimble seques to afternoons
at crosstown WMJQ.

I oRob Sisco named WXLO/NY APD. I

Scott is an ex-'XTZ wakeup artist. PD/middays

is Bill Franzmann, coming from crosstown
WTUX.

KRQ/Tucson morning dudes Tim Hattrick
& Willie D. Loon head for wakeups at Country
KMLE/Phoenix. KMLE Production Dir. Steve
Wood had been holding down the siot since
Taylor & The Bear left for mornings at
KIKK/Houston fast August.

Also in the Valley Of The Sun, Jamie
White, last at KXXR/KC, joins Bo Reynolds
for mornings at KOY-FM.

R&R sends its best to veteran indie
promoter Sammy Alfano, who's recovering
from a triple bypass heart operation at
Memorial City Medical Center in Houston.

BIT O’ HONEY — KiIX 106/Providence recently in-
vited lucky listeners to dip themselves in a tub of
honey and roll around on a floor covered with hun-
dreds of ticket stubs. The one who got stuck with the
most stubs won Bobby Brown concert tickets.

“ s ——
e _——
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Produced by Lavaba Mallison for New jack Swing Productions. ‘
-
: ; ; e
Written by Teddy Riley, Omar Chandler, Markell Riley. .
a8
= L
}:-:lw Management Dave Kaplan Management Ih
Jlclbe Available on Hollywood Records Compact Discs and Cassettes. « © & @ 1993 Hollywood Records, 500 §. Buena Vista St, Eurbank, CA 91521, Distributed by Etektra Entertamment. A Division of Warner Communications Inc. @ . . .
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How The People Meter
May Change Ratings

The radio industry is excited — and more than a little
concerned — about Arbitron’s recently announced pocket
people meter system. We welcome any new technology
that will make ratings more accurate, more reliable, and
less expensive. But at the same time, we’re concerned that
a new set of problems may accompany the meter method-

ology.

One very concerned group ought
to be owners of top-rated stations.
Leaders often become victims
when the status quo changes. His-
tory suggests that when measure-
ment procedures change, so can
the results.

When meters replaced diaries to
measure television ratings, more
than a few bottom lines were af-
fected. The meter changed the way
television is programmed. Differ-
ences between the TV and radio
meters notwithstanding, the people
meter’s potential impact on radio
could be as dramatic.

Will It Fly?

The advent of Arbitron’s pocket
people meter is the latest develop-
ment in the trend toward removing
humans from the role of statisti-
cian and replacing them with ma-
chines. New technology, no matter
how innovative, is ultimately at the
mercy of marketplace and indus-
try support — remember DAT?

Before we replace diaries with
the pocket people meter, the sys-
term must not only be tested by Ar-
bitron but also receive the approv-
al and financial support of broad-
casters. Enough stations will need
to subscribe to Arbitron’s meter-
generated ratings to foot the bill.
Since the meter relies on silent ID

m
The people meter
will take radio
programmers out of
the recall business
and force them to
concentrate on
programming that
will increase
actual listening.

m

codes to determine what its wearer
is hearing, radio and television sta-
tions will need to invest in code-
emitting equipment.

If meter-derived TV ratings are
any indication, radio audience esti-
mates determined by electronic
measurement might be surprising-
ly different from those derived
from diary entries. The discrep-
ancies between diary and meter-
generated television ratings offer
clues about how radio ratings
measured by the pocket people

m

Diarykeeper
ignorance,
negligence,
laziness, confusion,
and general apathy
about radio have
probably held back
less-established
stations in
their attempts at
higher ratings.

99

meter might differ from the esti-
mates diaries have indicated.

Of course, television is a differ-
ent medium and the meter method-
ologies aren’t identical. The tele-
vision meter is affixed to the set;
meterkeepers punch a button to log
on or off. The pocket people meter
will be portable — and its keeper
will be asked to carry or wear it at
all times.

Nevertheless, we can speculate
how radio ratings may differ using
meter readings instead of diary en-
tries by examining how television
ratings were changed by a similar
switch in methodologies.

Diaries To Diodes
While some opinions vary, most
television industry programmers
and researchers agree that elec-
tronically measured TV ratings
didn’t correspond with diary-de-

rived ratings in these ways:

* Overall usage levels increased.
TV diarykeepers had been under-
reporting viewing time. There was
a significant rise in late-night view-
ing, possibly because diarykeepers
may be more concerned with get-
ting to bed than making a diary en-
try at this time of day.

On the other hand, listeners use
radio more than they remember.
Researchers believe much listen-
ing occurs while people are doing
other things, which may cause
them to forget they were listening.
Since the pocket people meter will
track radio use as it occurs, overall
usage levels for radio could rise if
the device is worn faithfully. And
at-work listening, long suspected of
being exaggerated in diary entries,
may actually diminish when meas-
ured by the meter.

* Ratings improved for smaller
stations. The meters indicated

By George Harris

higher usage levels for indepen-
dent stations and cable channels
than diaries had. As with radio di-
aries, TV diaries tend to be filled
out after the viewing has occurred.
The respondent’s ability to recall
what he viewed affected ratings.
Top-of-mind awareness for high-
profile, heavily promoted network
programs is much greater than for
shows on secondary stations. TV
researchers believe the network af-
filiates got more viewing credit
during the diary years because
their programs had high recall.

The ratings disparities between
leading radio stations and their
competitors are not nearly as wide
as those among television stations.
But one might speculate that the
people meter will show higher
ratings for radio stations that are
undermarketed and less familiar
— and therefore less likely to be re-
called. Stations that are second or
third in their format could score
higher if their better-known com-
petitors have been receiving mis-
placed diary credit. Researchers
believe a lot of ancillary listening is
to secondary stations. Diarykeeper
ignorance, negligence, laziness,
confusion, and general apathy
about radio have probably held
back less-established stations in
their attempts at higher ratings.

Positioning and aggressive mar-
keting will still influence listening
choices, but maintaining top-of-
mind awareness will no longer be
the consuming issue in getting
ratings credit. Diary-influencing
tricks, such as big money contests
on Thursdays or frequent station
IDs, won’t have nearly as much
impact on the meter’s results as
they did on diaries’.

* Response rates improved for
most demos, notably young adults.
Among overall television viewers,
the meter yields a higher response
rate than diaries did. Television re-
searchers have trouble getting
teens and young adults to partici-

At-work listening,
long suspected of
being exaggerated
in diary entries, may
actually diminish
when measured by
the meter.

pate in ratings surveys, but these
demos prefer electronic measuring
devices over keeping a written log
of their viewing,

Improved response rates using
the television meter should carry
over to radio’s people meter, re-
sulting in more accurate data. The
pocket people meter methodology
may achieve higher numbers of
unweighted in-tab reports from 18-
24 and 18-34-year-old radio lis-

WWW-arrerresrr=eior<torycom

by survey participants?

Who might not?

accounted for?

station ID code cost?

66)

Overall usage levels
for radio could rise
if the device is
worn faithfully.

99)

teners. Contemporary formats,
such as AOR and CHR, would be
the likely beneficiaries of the new
technology.

s Certain kinds of programs
scored better ratings. Using the
meter, programming such as
wrestling and movies drew larger
audiences. High-culture program-
ming (e.g., opera) lost ratings.
These changes may be partly be-
cause of the higher viewing levels
for independent stations, which
carry more of these programs. But
some diarykeepers may have been
embarrassed about certain pro-
grams and wouldn’t admit watch-
ing them in their diaries. Others
may have made false entries, at-
tempting to impress the ratings
service with their taste for fine art.

Since the pocket people meter
can’t lie or get embarrassed, it
should detect previously unre-
ported listening for programs some
diarykeepers might not admit to
hearing. Sex talk shows, Howard
Stern, or heavy metal program-
ming might score higher ratings on
the meter; classical music could
suffer a loss.

Every Minute Counts

The pocket people meter will
change the way we market and
program radio. Rather than tar-
geting diarykeepers, we’ll need to
target meterwearers. Like diary-
keepers, those who wear the meter

Ironing Out The Meter’s Wrinkles
PR itron plens 1o begin testing the pocket people
‘meter in two markets at the end of 1994 Concur-
rent diary surveys will be conducted to use for com-

- parison. By then, Arbitron may have found solutions to the
" new system's potential drawbacks:

s How can we be certain meters are worn at all timas
= What kinds of listenars wilt wegr the meter?

* How might meters be protected from such
manipulations as stations being broadcast over
public address systems?

¢ Since the ‘meter can’t detect radio heard on
headphones, how will this type of listening be

e Wil radio listening suffer if respondents are also
being surveyed for television viewing?

* How much will the equipment that emits the silent

* How successful will Arbitron be in capturing meter
data from participants?

are interested in giving their opi-
nion about radio; their participa-
tion in the survey attests to this.

The people meter will take radic
programmers out of the recall
business and force them to concen-
trate on programming that will in-
crease actual listening. Minute-to-
minute programming superiority
will take on greater importance.
Faster arrival of ratings reports
will be more useful to program-
mers but could lead to more talent
turnover. Listening behavior data
recorded on people meters could
help programmers better under-
stand what holds listeners or
causes them to tune out, especially
if the results can be matched to
specific records or features.

One thing is certain: When those
first people meter ratings reports
are released in 1995, we will find
ourselves questioning some of our
strongest beliefs about how radio is
used.

George Harris is CEO of Harris,
Utz & Associates, a full-service
consultant firm that specializes in
the programming and marketing of
rock radio. He can be reached at
(215) 789-0100.
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mMusIC
Aerosmith Set To ‘Get A Grip’

duets with Circus singer Alex
Mitchell on “Shine.” Alice In
Chains guitarist Jerry Cantrell co-
wrote and co-produced the lead

February 19,199 RaRe 27
2y

SCREEN SCENE

The ‘Two Faces’
Of Barbra!

erosmith’s forthcoming ‘‘Get A Grip” LP was pro-
duced by Bruce Fairbairn. Guitarist Joe Perry
takes a rare lead vocal turn on “Walk On Down.”
Perry and singer Steven Tyler co-wrote ‘‘Flesh” and

“Crazy” with Desmond Child, and ‘‘Line Up” with Lenny

Kravitz.

The Geffen set features 13 songs,
including “Eat The Rich,” “Amaz-
ing,” and the lead track (“Livin’
On The Edge”’), which goes to ra-
dio in late March. The LP’s due in
stores April 20.

Bowie Solo Return

For his first solo LP in six years,
David Bowie reunited with Chic
mastermind Nile Rodgers, who
produced Bowie’s 1983 smash,
“Let’s Dance.” “Black Tie White

track, “Heaven & Hell.” That song
went to metal radio earlier this
month, but “Mama Tequila” will
lead the charge at AOR in early
April. The album arrives February
23

Second Set From Mars

Former Replacements drum-
mer Chris Mars produced his soph-
omore solo album (“75% Less
Fat”), handling much of the instru-
mentation as well. Tasty titles in-
clude “Stuck In Rewind,” “No
Bands,” ‘“Weasel,” and “Candy
Licker.” “Public Opinion” goes to
radio March 1. The Smash/Island

arbra Streisand is set to
Bstar in — and possibly direct

— “The Mirror Has Two
Faces” for Tristar. Her Barwood
Films is producing this remake of a
1959 French film entitled “Le
Miroir A Deux Visages." In writer/
director Andre Cayatte’s original, a
plain woman’s Pygmalion-like trans-
formation at the hands of a plastic
surgeon leads to troubling conse-
quences for her and those close to
her. Richard LaGravenese, whose
screenwriting credits include “The
Fisher King,” penned the new
script. The film is scheduled to start
production in June.

Barbra Streisand — thinking about
directing it, too?

Time,” the green quariet time-
travels and does battle with ancient
samurais. But don't expect kotos
and shakuhachis on the SBK/IERG
soundtrack, which hits the streets
March 9

The lead track, Baltimora's "Tar-
zan Boy,” will begin its second run
at radio this week. The turie, which
originally charted in 198€, is cur-
rently being used in a Listzrine TV
spot. The other artists heard on the
LP are ZZ Top, Technotronic, Def-

Noise” features Bowie playing sax-
ophone and is framed by a revised
version of the music he wrote for
his wedding to Iman last year.

Guests include former Art En-
semble Of Chicago hornman Les-
ter Bowie (no relation), Al B. Sure!
(who duets on the title track), Tin
Machine riffslinger Reeve Gab-
rels, and former Spiders From
Mars guitarist Mick Ronson, who'’s
heard on a cover of Cream’s “I
Feel Free.” Bowie also covers
Morrissey’s “I Know It’s Gonna
Happen Someday.” ““Jump” goes
to radio the first week of March.
Savage/BMG will have the set in
stores April 6.

Hornsby Solo Stars

Bruce Hornsby goes without the
Range on “Harbor Lights,” his
first solo set. Guests on the self-
produced RCA LP include Bonnie
Raitt (vocals on ‘“Rainbow’s Cadil-
lac”), Branford Marsalis (sax on
“Talk Of The Town” and “Long
Tall Cool One”), Jerry Garcia (gui-
tar on “Pastures Of Plenty’’), and

Phil Collins (background vocals
and/or percussion on four songs).

Pat Metheny also plays guitar on
four songs, including the title cut,
which goes to radio March 27. The
full disc goes on sale April 6.

set hits stores March 9.
Musically Inclined

The Inclined, an L.A -based trio
of 23-year-olds, will make their
Chaos/Columbia debut with the
self-produced ““Bright New Day.”
The band’s sound upholds the aural
traditions of bandleader Miles
Tackett’s father, Little Feat axe-
man/trumpeter Fred Tackett.
Prime cuts include ‘‘Somewhere In
The Middle” and “Two Minds.”
The instrumental “Day At The

inition Of Sound, Barrio Boyzz,
Josh Duprez & Ocean Music, and
Partners In Kryme. The hew Line
film opens March 19.

Turtles 1l ST

In “Teenage Mutant Ninja Turtles
Il The Turtles Are Back ... In

Third World Party LP

The third World Party LP is en-
titled “Bang!” Leader Karl Wall-
inger produced the collection him-
self with assistance from Steve Lil-
lywhite (U2, Psychedelic Furs).
MTV/UK VJ Kristiane Backer lent
some vocals, as did Sir John Giel- Races” goes to radio on March 9,
gud (via sampling). when the full album hits the

Cuts include “What Is Love All  gtreets.
About,” “Kingdom Come.” and ‘Out’ On CD .
‘Hollywood.” “Is It Like Today” o\ o py G artists, from Vanes- -
goes o alternative radio March 22 sa Williams to the Soup Dragons, ;

%[;SGt?Ni?Johi prS’Ie 1; C:;]rysstalrnzg are represented on ‘“Outrageous,
- se 0 Outspoken, Outloud!,” a promo-

April 20. tional CD available only with new
Circus Of The Stars subscriptions to the gay-themed
Circus Of Power make their Co- Out magazine. Among the non—l.,P
lumbia debut with *‘Magic & Mad- tra?k.s‘ ‘are remlxes, ,Of CeCe Penis-
ness,” which Thom Panunzio pro- 'OF > (Zrazy Love and.Su,z’anne
duced. Cult vocalist Ian Astbury Y84’ Blood Makes Noise,” and

MONDAY, MARCH 1

1957/ Muddy Waters reieases "'l Got My
Mojo Working.

1969/ Jim Morrison is arrested for al-
legedly exposing himself to a Miami
audience.

1991/ The Oliver Stone-directed
Doors™ biopic opens.

Born: Harry Belafonte 1927, Roger

Daltrey 1944, Rob Alfuso (Skid

Row) 1963

TUESDAY, MARCH 2

1964/ The Beatles begin work on their first
film, *A Hard Day's Night.” George
Harrison meets his future wife, Pat-

“The | |

COLLECTORS’ CORNER

Cobra & Jewel/Paula Records
Two-CD Box Sets On Horizon

apricorn/WB will release a
C pair of two-CD longbox sets

("The Jewel/Paula Records
Story: The Blues, Rhythm & Blues
And Soui Recordings” and “The
Cobra Records Story: Chicago
Rock And Blues 1956-1958") on
April 13 and 27, respectively.

The 43-track JewellPaula pack-
age features material originally is-
sued by company founder/Shreve-
port record retailer Stan ‘‘The Rec-
ord Man’’ Lewis on the sister
Ronn label as well. Selections
range from crossover hits (Tous-
saint McCall's “Nothing Takes The
Place Of You”) to cult jams (Big
Mac's “Rough Dried Woman” and
Bobby Patterson’s “How Do You
Spell Love,” the latter covered by
the Fabulous Thunderbirds) to
three previously unreleased Light-
nin’ Hopkins songs.

Among the other artists contrib-
uting to the historical record: Ted
Taylor, Little Johnnie Taylor, the
Carter Bros., Frank Frost, and
John Lee Hooker.

The 54-track Cobra box likewise
sports songs first issued on the late
label founder Eli Toscano’s sister
imprint, Artistic, but is perhaps

most notable for the inclusion of
several Otis Rush classics: “Dou-
ble Trouble’ {(which inspired the
name of Stevie Ray Vaughan's
backing outfit), "I Can't Quit You
Baby” {made famous by Led Zep-
pelin), “Violent Love” (retooled by

Oingo Boingo). and “All Your
Love” (covered by Eric Clapton
during his stint with John Mayall’s
Bluesbreakers).

Along with future guitar stars
Buddy Guy and the late Magic
Sam, the set sootlights contribu-
tions by Sunnyland Slim, Shakey
Horton, Shakey Jake, and lke
Turner’s Kings Of Rhythm, among
others. Both box sets contain 16-
page booklets of liner notes/vintage
photos and each will retail for
$24.98.

an edit of the Orb’s “Blue Room.”
To order the set and the ’zine for
$19.95, call (800) 876-1199.

Mohr Words, Less Music

R&R typographer/resident poet
Bill Mohr will make his solo re-
cording debut on April 20 with “Ve-
hemence,” a collection of spoken
word material on Lawndale, CA-
based New Alliance Records.

CONCERT PULSE

Avg. Gross

Pos. Artist (in 000s)
1U2 $1843.0
2 BRUCE SPRINGSTEEN $553.7
3 0ZZY OSBOURNE $245.5
4 GARTHBROOKS $237.3
5 REBA McENTIRE $230.5
6 DEF LEPPARD $219.5
7 “YOUNG MESSIAHTOUR” $187.8
8 BRYAN ADAMS $160.6
9 BILLY RAY CYRUS $148.2
10B-52’S $119.7
11 CLINT BLACK $1125
12 WYNONNA $112.2
13 T. TRITT/M. STUART $1116
14 JETHRO TULL $110.9
15 BLACK CROWES $110.3

New Tours

Among this week's new tours

LINDSEY BUCKINGHAM SOUL ASYLUM
DADA STING

JEFF HEALEY BAND 12ZY STRADLIN &
PAUL McCARTNEY JUJU HOUNDS

The CONCERT PULSE is a weekly compu-
terized report ranking each artist by their
average box office gross reported per
venue. Courtesy of Pollstar, a publcaton
of Promoters” On-Line Listings, (800) 344-
7383, or in California (209) 224-2631.

—iiAAM=ad e ieaRradiohisterns—com
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tie Boyd, who has a bit part in the
movie.

1974/ Stevie Wonder wins five Grammy
awards, including Best Album for
“Innervisions.” Bette Midler wins
Best New Arist.

1983/ Sony, Philips, and PolyGram
debut their CD systems.

1988/ U2 win two Grammys, including Best

Album for “The Joshua Tree.” Jody
Watley wins Best New Artist.

Born: Lou Reed 1944, Larry Carlton
1948, Eddie Money 1949, the late
Karen Carpenter 1950. Jon Bon
Jovi 1962

WEDNESDAY, MARCH 3

1931/ Cab Calloway records ““Minnie The
Moocher,” the first million-selling
jazz record.

1966/ The Buffalo Springfield forms in
LA

1967/ The Jetf Beck Group, featuring vo-
calist Rod Stewart and bassist Ron
Wood, make their debut in London.

1972/ Roberta Flack's "First Time Ever |
Saw Your Face" takes the Best Song
Grammy. Best New Artist? America.

Born: Robyn Hitchcock 1952

THURSDAY, MARCH 4

1966/ John Lennon tells a London news-
paper that “We're [the Beatles)
more popular than Jesus now,” en-
raging religious groups worldwide.

1977/ The Rolling Stones record live at
Toronto’s EI Mocambo club.

1986/ The Band's Richard Manuel, 42,

hangs himself in a hotel rcom foliow-

ing a Florida gig.

Muddy Walers — mojo risin’.

Born: Bobby Womack
Squire (Yes) 1948, Jason New-
sted (Metallica) 1963

FRIDAY, MARCH §

1955/ Elvis makes his first TV appearance
{““Louisiana Hayride™).

1960/ Private Presley gets his Army dis-
charge.

1982/ John Belushi (aka Jake Blues)
dies.

Born: The late Andy Gibb 1958

SATURDAY, MARCH &

1970/ Charles Manson's “Lie" album —
featuring the song “'Cease To Exist,”
which appeared earlier on the Beach
Boys' “20/20" album undsr the title
"Never Learn Not To Love™ — is re-
leased.

1989/ Aerosmith's Steve Tyler and his {

wife, Theresa, become the parents
of daughter Chelsea Anna.

Born: Mary Wilson (ex-Sspremes)
1944, David Glimour
Floyd) 1947

SUNDAY, MARCH 7

1969/ The Who release the *Pinball Wiz-
ard"" single, giving the public its first
taste of the rock-opera “Tommy.”

Born: Peter Wolf 1946, Ermie isley
1952, Jules Shear 1953

—Pauwl Colbert

1944, Chris

Sl

(Pink
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ALTERNATIVE PROGRAMMING
Mickey Briggs e (800) 231-2818
Super AC/AOR

MADONNABad Girl

SHAI/Comforter

SNOW informer

TRAGICALLY HIP/Courage

Country Alternative

GIBSON MILLER BANDHigh Rollin’
KENTUCKY HEADHUNTERS Honky Tonk Walkin'
DOLLY PARTON & FRIENDS Romeo

LARI WHITEWhat A Woman Wants

BONNEVILLE
Ford Colley e (800) 631-1600
Soft AC

BOYZ 1l MEN/n The Sl Of The Nite..
GLORIA ESTEFANA See Your Smile

AC Mix
GLORIA ESTEFAN/ See Your Smile
JON SECADA/Ange!

i

BROADCAST PROGRAMMING
Ron Harris e (800) 426-9082
Today’s Country/Young Country/
Pure Country

GIBSON MILLER BAND High Rollin

HAL KETCHUMMHearts Are Gonna Rol

CHRIS LeDOUX Lok At You Girl

R. McENTIRE & V. GILL/The Heart Won’t Lie
MICHELLE WRIGHT/The Change

Hot AC/Original AC/Ultimate AC/The AC
MARY J. BLIGE/Sweet Thing

SHAWN COLVINA Don't Know Why

EXPOSEN'Il Never Get Over You (Getting Over Me)

GO WEST/What You Won't Do For Love

MICK JAGGER/Sweet Thing

STING1 | Ever Lose My Faith tn You

e R

CONCEPT PRODUCTIONS
Dick Wagner o (800) 783-3454
Concept 1 AC

EXPOSEA'!i Never Get Over You (Getting Over Me}
INXS Beautitul Girl

STING/f | Ever Lose My Faith In You

10,000 MANIACS/Candy Everybody Wanls

Concept 2 CHR

MARY-CHAPIN CARPENTER Passionale Kisses
EXPOSEA'!! Never Get Over You (Getting Over Me)
MADONNABad Girl

STINGA | Ever Lose My Faith In You

JONES SATELLITE AUDIO
Phil Barry e (800) 766-3251
AC

MARY-CHAPIN CARPENTER Passionate Kisses

Country

ALAN JACKSON/Tonigh! | Climbed The Wall
HAL KETCHUM Hearts Are Gonna Roll
NEAL McCOY Now | Pray For Rain
MICHELLE WRIGHT/The Change

LR S FR S R R SR S

SATELLITE MUSIC NETWORK
Robert Hall » (800) 527-4892

Real Country

ALAN JACKSON/Tonight | Climbed The Wall
SAMMY KERSHAW/She Don't Know She’s Beautiful
TRACY LAWRENCE Alibis

R. McENTIRE & V. GILL/The Heart Won't Lie

Classic Rock
ERIC CLAPTONRunning On Faith

SUPERADIO
Rich O'Brien e (508) 480-9000

CITY-FM
JUDE COLE/Tell The Truth

Super Hit Country
TRACY LAWRENCE /Alibis
DOUG STONEMade For Lovin' You

S Y SRR
UNISTAR
Chris Kampmeier o (805) 294-9000
Hot Country

CLINTON GREGORY Look Who's Needing Who
00UG STONEMade For Lovin' You

Unistar Country

ALAN JACKSON/Toright | Climbed The Wall
R. MCENTIRE & V. GILL/The Heart Won' Lie
STEVE WARINER Like A River To The Sea

G TELC O
57 million households
Patti Galluzzi
VP/Music Programming

Weeks On

[ADDS ]

COVERDALE/PAGE/Pride And Joy (Geffen)
ALICE IN CHAINS Rooster (Columbia)

LIVING COLOURLeave It Alone (Epic)

STEREQ MC'S/Connected (Gee Street/island/PLG)
PAPERBOY Ditty (Next Plateau/London/PLG)
JACKYL/Down On Me (Geffen)

BRAND NUBIAN/Love Me Or Leave Me Alone (Elektra)
FAITH NO MORE £asy (Slash/Reprise)

THE THE/Dogs Of Lust (Epic)

BELLY fFeed The Tree (4AD/Sire/Reprise)

ALI DEEWho's Da Flava (EMI/ERG)

| EXCLUSIVES l

COVERDALEPAGE Pride And Joy Geflen) ... ADD
DEPECHE MODE Feel You (Sire/Reprise)
MEGADETH /Sweating Bullets (Capitol) ..... ... .. 5

[HEAVY ]

ARRESTED DEVELOP.Mr. Wendal (ChrysalisERG) . 6
BLACK CROWES /Sometimes... (Def American/Reprise) 73

BON JOVI/Bed Of Roses (JambcoMercury). ... .. 77
BOBBY BROWN/Get Away (MCA) . .. ... . . 7
GUNS N’ ROSES Garden Of Eden (Geften) .. ... ... 6
WHITNEY HOUSTONA'm Every Woman (Arista) ... 6
MADONNA Bad Girl (Maverick/SireW8) . . .. 2
PRINCE & N.P.G./7 (Paisiey ParkWB) ... .. ... 15
R.E.M.ManOnTheMoon (WB) ..... . ... .. . . 9

SPIN DOCTORS Two Princes (Epic) . . . .
UGLY KID JOE/Cats In The... (Stardog/Mercury) = .. 4

|BUZBIN ]

DIGABLE PLANETS Rebirth.. (Pendulum Elektra) . 4
LEMONHEADS /Mrs. Robinson (Atlantic/AG) .. ... 12
STEREOQ MC'S/Connected (Gee Street/siand PLG) ADD
STONE TEMPLE PILOTS Sex Type... (Atiantic/AG) . 77

|STRESS |

ALICE IN CHAINS Rooster (Columbia) . . ... ADD
DR. DREMNuthin'... (Death Row/Interscope/AG) . . . .. 5
DURAN DURAN/Ordinary World (Capitol) . .. ... .. 6
MICK JAGGER /Sweet Thing (Atantic/AG) . . . . .. ... 6

JAYHAWNKS Waiting For... (Det American/Reprise) . . 14
JEREMY JORDANRight Kind... (Giant/Reprise) .. 77
LENNY KRAVITZ/Are You Gonna Go My Way (Virgin) 2
LIVING COLOUR Leave it Alone (Epic) ... ... .. ADD
NAUGHTY BY NATURE Hip Hop Hooray (Tommy 8oy} . 7
POISON/Stand (Capitol) .. .. .......... .. .. .
SNOW/Intormer (EastWest/Atlantic Group) .
SOUL ASYLUM Biack Goid (Columbia) .
STINGAt | Ever Lose My Failh In You (AGM) . ... . .. 3
10,000 MANIACS /Candy Everybody Wants (Elekira) . 6

|ACTIVE ]

BLACK 47 Funky Ceili (SBK/ERG) ... ... ... .. .. 3
DREAM THEATERPuli Me... (Alco/Atlantic Group) . 77
INXS Beautiful Girl (Atlantic/AG). ... .. .... . ..... 3
JACKYL/Down On Me (Geffen)

JADE/Don't Walk Away (Giant/Reprise) .. ... ... ... 4
ANNIE LENNOX L ittle Bird (Arista) . ... . ... 10

ALEXANDER O°NEAL Love Makes No... (Tabu/A&M) . 3
PAPERBDY Ditty (Next Plateau/LondonPLG) ... ADD
PORTRAITHere We Go Again! (Capitol) . ... ... ... 7

POSITIVE KA Got A Man (Island/PLG) . 4
SHAI/Comtorter (Gasoline Alley/MCA) .2
SWVA'mSolinto You RCA). ....... .......... 2
TLC/Hat To Da Back (LaFace/Arista) . ..3
NEIL YDUNG Unknown Legend (Reprise) . ... ... .. 2
o

ANIMAL BAG/Everybody (Stardog/Mercury) .. ... 5
BELLY fFeed The Tree (4AD/SireReprise) .. .. .. ADD
BRAND NUBLAN/Love Me Or Leave... (Elektra) .. ADD
ALV DEEMWho's Da Flava (EMIERG). . .. .. .. .ADD
CHAKA DEMUS &... Murder... (MangoAsland PLG) . - 3
FAITH NO MORE fEasy (SlashReprise) ... ... ADD
HEAVY D & THE BOYZWho's The Man (UplownMCA) 3
HI-FIVEQuality Time (Jive). .. ... ... .3
OENIS LEARY /Asshole (A8M) .. ... ... . .4
NED'S ATOMIC DUSTBINWalking... (Chaos) . .. .. 4
POORBOYS Guilly (Hoflywood) . . ... ... ... .. . 7
KEITH RICHARDS Eileen (Virgin) . .. ..... ... .. 3
SAIGON KICK/AIL... (Third Stone/Atiantic Group) .. .. 4
PATTY SMYTHNoO Mistakes (MCA) ... ........ 2
THE THE/Dogs Of Lust (Epic) ...... ... .... ADD

VHi

VOHO TS OM

46.7 million households
Sal LoCurto, VP/Programming & Scheduling
Norman Schoenfeld, VP/Program
& Artist Development

| FIVE STAR

Weeks On

=

EN VOGUE/Give It... (Eastwest/Atlantic Group) ... ... 5
GLORIA ESTEFAN/ Sez Your Smile (Epic) .. .. ADD
KENNY G/rorever In Love (Arista) ... ... ... .8
PETER GABRIEL/Steam (Geffen) .3
WHITNEY HOUSTONA'm Every Woman (Arista) . . . 4
MADONNABad Girl (Maverick/SireWB) ... ADD
DURAN DURAN/Ordinary Worid (Capitol). . . .. .. 7
K.D. LANGMiss Chatelaine (SireWB) ... ... . 5
ANNIE LENNOX Little Bird (Arista) ...... . ... .. 8
PAUL McCARTNEY Hope Of Deliverance (Capitol) .. 4
JON SECADA/Ange! (SBKERG) .. ... ... . .. .. 6
PATTY SMYTH/MNo Mistakes (MCA) ... ... .. .. 8
JOAN BAEZ/Stones In The Road (Virgin) . . ... ... .. 2
MARY -CHAPIN CARPENTERf1z5omi= . (Columbia) . 4
CLANNAD Harry's Game (Atlantic/AG) . .. .... . 4
LEONARD COHEN/Closing Time (Columbia) .. ... .. 7
JUDE COLE el The Truth (Reprise) ... .. ... .. 7

WENDY MOTEN/Come In Out Of The Rain (EMIRG) 3
VANESSA PARADIS Be My Baby (Polydor PLG) . ADD

KEITH RICHARDS Eileen (Virgin} . .. ... ... ... .. 3
SADEAXiss Ol Life (Epic) .. ..... ........ .. ADD
STINGA! | Ever Lose My Faith In You (A&M) ... .. .. 2

10,000 MANIACS Candy Everybody Wanls (Elekira) . 3
NEIL YOUNGAnknown Legend (Reprise) .

L ARTIST OF THE M

PRINCE & N.P.G./7 (Paisley ParkWB).. .. .. .. 9

36 million households

Information current as of February 16.
Cindy Mahmoud,
VP Entertainment

Eas & Original Programming

VIDEO SOUL TOP 10

LW Tw

1 EN VOGUEGive It Up.. (Eastwest/Atiantic Group)
3 2 NAUGHTY BY NATUREMHip Hop... (Tommy Boy)
4 3 BOBBY BROWN/Get Away (MCA)

14 JADE/Don't Walk Away (Giant/Reprise)

7 5 DIGABLE PLANETS Rebirth.. (Pendulum/Elektra)
6

9

8

~

6 ARRESTED DEVELOP.Mr. Wendal (ChrysalivERG)

7 POSITIVE K Got A Man (Island/PLG)

8 WHITNEY HOUSTON/'m Every Woman (Arista)
— 9 ALEXANDER O'NEALAove Makes.. (Tabu/AGM)
— 10 DR. DRENuthin'... {Death Row/nterscope/AG)

Information current as of February 19,

\RAPCITYTOP10
Lw W

2 1 NAUGHTY BY NATUREHip Hop.. (Tomey Boy)
1 2 DR. DRENuthin'.. (Death Row/nterscope/AG)

3 3 HEAVY D & THE BOYZWho's... (Uptown/MCA)
6 4 KING TEEGol It Bad Y'All (Capitol)

4 5 REDMAN/Time 4 Sum Aksion (RAL/Chaos)

7

8

6 BLACK MOONMWNo Gol The Props? (Nervous)

7 KAM/Peace Trealy (Stieel Knowledge/EastWest/AG)
— 8 ICE CUBEA Was A Good Day (Priority)
— 9 2PAC/Holker I Ya. (Inferscope/Atlantic Group)
5 10 DIAMOND D.../Sally Got A Ore.. (Mercury)

Information current as of February 20.

T H

13 million households

Les Garfand,
VIP/Programming
John Robson, Director/

MUSIC TELEVISION Music Programming

YOUCONTROL

LW W
1 1 DR. DREMNuthin'.. (Death Row/Anterscope/AG)
2 ICE CUBEA Was A Good Day (Priority)
3 EAZY E/nly It You Want It (Priority)
4 2 LIVE CREWMega Mix (Luke)
5 DENIS LEARY/Asshole (ASM)
6 HALF PINT/Ore Leg Up (On Top)
8 7 WHITNEY HOUSTON/ Wili Atways Love.. (Arisia)
10 8 MAUGHTY BY NATUREHip Hop.. (Tommy Boy)
— 9 SHAI/Comforter {Gasoline Alley/MCA)
— 10 SNOW/intormer (Eastwest/Atlantic Group)

Most requested for the week ending February 12,

e~ D oW

€ JTNN

THE NASHVILLE NETWORK «
53.9 million households
Lyndon LaFevers,

Video Program Administrator

Weeks On
DEBORAH ALLENRock Me (Giant). .. ... ... .. 78
CLINT BLACKWhen My Ship Comes In (RCA) . ... 3
SUZY BOGGUSS/ Drive South (Liberty} ....... . 13
BROOKS & DUNN/Hard Workin’ Man (Arista) .. .. . 4

MARY -CHAPIN CARPENTER Fessanure. (Columbia) . 5
MARK CHESNUTY/OI' Country (MCA).
CONFEDERATE RAILROAD Queert.. (Atiantic Nash/AG) 76
BILLY RAY CYRUS/She's Not Cryin’... (Mercury) ... 9
BILLY DEAN/Tryin' To Hide A Fire... (Liberty) .. ... 73
DIAMOND RID/n A Week Or Two (Arista) .. .. .. 15
KATHY MATTEA /Standing Knee Deep In... (Mercury) . 8
McBRIDE & THE RIDE/Just One Night (MCA) . ... 76
REBA McENTIRE /Take It Back (MCA) . . ... . ... 15
R. McENTIRE & V. GILL/The Heart Won't Lie (MCA} . 2
ROBERT ELLIS ORRALL/Boom! it Was Over (RCA) 79
DOLLY PARTON & FRIENDS Romeo (Columbia} ADD
COLLIN RAYE/ Want You Bad (And That..) (Epic) . . 72

SAWYER BROWN/AIl These Years (Curb) . ... . . 17
SHENANDOAH Leavin's Been A Long Time... (RCA) . 75
DDUG STONEToo Busy Being in Love (Epic) .. ... 74
GEORGE STRAITHeartland (MCA) .. ... .. .. .5
PAM TILLISAet That Pony Run (Arista) ... ... .. 70

TRAVIS TRITT/Can | Trust You With My Heart (WB) 72
TANYA TUCKERAUs A Little Too Late (Liberty) ... &

| ADDS

JOHN BRANNENMocnlight & Magnotias (Mercury)
PATRICIA CONROY/Bad Day For... (Warner Music/Canada)
ALAN JACKSON/Tonight | Climbed The Wall (Arista)
TRACY LAWRENCE/Alibis {Atlantic Nashville/AG)
DOLLY PARTON & FRIENDS Romeo (Columbia)
LISA STEWART/Drive Time (BNA Enfertainment)
SHANIA TWAIN/What Made You Say That (Mercury)

Information current as of February 15.

CMT

COUNTRTY Music TEILEVISION
18.1 million households
Tracy Storey, Programming Manager
Bob Baker, Director/Operations

LW W
2 1 SUZY BOGGUSS/Drive South (Liberty)

3 2 SAWYER BROWN/AIl These Years (Cutt)

5 3 BILLY DEAN/Tryin' To Hide A Fire. (Liberty)

9 4 MCBRIDE & THE RIDE/Just One Night (MCA)
10 5 ROBERT ELLIS ORRALLABoom! It was.. (RCA)
1 6 REBA McENTIRE/Take It Back (MCA)

8 7 CONFEDERATE RAILROAD/Gueer.. (Al Nash/AG)
— 8 MARY-C. CARPENTER Passionate... (Columbia)
49 DIAMOND RID/In A Week Or Two (Arista)

— 10 COLLIN RAYEN Want You 8ad... (Epic)

Weeks On
CLINT BLACKWhen My Ship Comes In (RCA) . . ... 4
MARY-CHAPIN CARPENTER Fissuncd .. (Columbia) . 6
MARK CHESNUTY/O!' Country (MCA) .. ... .. 17
BILLY RAY CYRUS /She's Not Cryin"... (Mercury) .. 77
DOLLY PARTON & FRIENDS Romeo (Coiumbia) ADD
SHENANDOAHN Leavin's Been A Long Time... (RCA) . 77
GEORGE STRAIT Heartland (MCA) . ....... ... 6

PAM TILLIS et That Pony Run (Arista) ... ... .. 11
TANYA TUCKERA!'s A Litlle Too Late (Liberty) ... 72

BROOKS & DUNN/Mard Workin® Man (Arista) . . . .. . 5
JOHN GORKA When She Kisses Me (High Street) ... 2

ALAN JACKSONToright | Climbed... (Arista) ... ADD
TRACY LAWRENCE/Alibis (Atlantic Nashville/AG) . .. 2

LEE ROY PARNELL/Tender Moment (Arista). .. ... . 3
DOUG SUPERNAW Honky Torkin'.. BNA Ent) .. .. 4
AARON TIPPIN/My Blue Angel (RCA) .. ......... 5
SHANIA TWAINWhat Made You Say That (Mercury) ADD
JOY WHITE True Confessions (Coumbia) . ... ... 6
LARI WHITE What A Woman Wants (RCA) . ....... 7

CHARLIE DANIELS/America, | Believe In You (Liberty)
ALAN JACKSON Tonight | Climbed The Wall (Arista)
JOHN M. MONTGOMERY/ Love.. (Atlantic Nash./AG)

DOLLY PARTON & FRIENDS Romeo (Columbia)
SHANIA TWAIN/What Made You Say That (Mercury)

Heavy rotation songs receive five piays per day. Hot Shots
receive four plays per day. Breakout Videos and Picks
(Pick Hits of the Week) receive an extra piay above heavy
rotation per day. All Top 10 videos aiso receive heavy
rofation.

Information current as of February 17.

BRITAIN

1t 2 UNLIMITED/No Limit
— 2 TAKE THATWhy Can't | Wake
Up With You?
3 3 ANNIE LENNOXLittle Bird/
Love Song For A Vampire
2 4 WHITNEY HOUSTON/ will
Always Love You
— 5 WHITNEY HOUSTONA'm
Every Woman
5 6 EAST 17/Deep
9 7 ROLF HARRIS/Stairway
To Heaven
4 8 WEST END f/SYBIL/The Love
I Lost
6 9 DURAN DURAN/Ordinary World
8 10 M PEOPLEMHow Can | Love You
More (Remixes)

Moving Up

LENNY KRAVITZ/Are You Gonna
Go My Way

STINGAf | Ever Lose My Faith In You
ROD STEWARTRuby Tuesday
SHAGGY/Oh Carolina

STEREOQ MC’S/Ground Level
METALLICA/Sad But True
R.E.M./The Sidewinder Sleeps Tonite
INXS Beautiful Girl

NEW MODEL ARMY Here Comes The War
PETER POLYCARPOU/Love Hurts

Courtesy Chart Information Network

AUSTRALIA

w W
1 1 THINGS OF STONE
& WO00D/
Happy Birthday Helen
2 2 HUNTERS & COLLECTORS/
True Tears Of Joy
4 3 WENDY MATTHEWS Friday's
Child
FRENTE/Accidentally Kelly Street
5 & SCREAMING JETS/Shivers
10 & PETER ANDRE/Gimme
Little Sign
9 7 TONI PEAREN/In Your Room
DIVINYLSA Ain't Gonna Eat Out
My Heart Anymore
8 9 JIMMY BARNES/Sweat It Out
6 10 WENDY MATTHEWS/The Day
You Went Away

Most Added

FRENTENo Time
SCREAMING JETS/Shivers
LIVING DAYLIGHTS Naturally

Top 10 Australian records from playlists of 3
Tnpte M-FM/Meibourne, FOX-FM/Melbourne.
96 FM/Perth, SA-FM/Adelaide, 2-DAY/Syd
ney, 2 Triple M-FM/Sydney, MMM-FM/Bris-
bane, B105/Brisbane, FM-104.7/Canberrs,
and 2 KIX 106/Canberra

CANADA

W W
1 1 CELINE DION/Love Can
Move Mountains
2 2 BARENAKED LADIESAf | Had

$1,000,000
SNOW nformer
4 ALANNAH MYLES/Our World

QOur Times
% 5 NEIL YOUNGMHarvest Moon
4 6 ALANISReal World
4 7 COREY HART/A Want Cool
Cool Love
MAE MOORE/Because Of Love
10 9 JOHN JAMES/Supernatural
4 10 VIVIENNE WILLIAMS/

My Temptation

Most Added

DEVON/Keep It Slammin’

SASS JORDAN/Who Do You Think You Are
PURSUIT OF HAPPINESS/

Cigarette Dangles

w D
w

Top 10 Canadman CHR hits courtesy
The Record (416) 533-9417
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RATINGS SUCCESS STORIES

Rally In Raleigh Earns 'RAL

Thirty-six ACs notched Fall '92 Arbitron 25-54 vic-
tories. This week, I look at two outlets for which this mark-
ed their second consecutive fall triumph in geographically

challenging Top 100 markets.

Capitol Broadcasting’s WRAL/
Raleigh posted modest fall-fall 25-
54 and 35-64 gains and healthy 18-34
increases. The station even man-
aged to squeeze out an overall 12+
victory in a Raleigh-Durham book
that saw 20 stations representing 10
counties appear above the metro
line.

“We might have been in the right
place at the right time,” four-year
'RAL PD Corey Scott suggests.
“The diaries may have [fallen] in
the right place.

“We came off a weak summer
book, but we weren’t as bad as the
numbers [indicated]. Even in
down books, we’ve remained true
to our game plan and made
changes where we needed to,
rather than reacting to Arbitron. In
the long run, residual effects of im-
aging the station correctly paid off.
Overall, we're very focused and
consistent.”

One of the changes at the Alan
Burns-consulted outlet involved up-
grading the on-air staff. Sherry Lo-
gan from WZVU/Monmouth was
teamed with three-year wakeup
man Bill Jordan, and the result
was AM drive wins 12+, 2554, and
35-64. ““Our morning show is a big
part of why we were No. 1,” ob-
serves Scott. ‘““There’s a lot hap-
pening. We have top- and bottom-
of-the-hour news, traffic reports, a
meteorologist, and still manage to
play seven songs an hour.”

Speaking of music, Scott notes
that the station focuses on the late
’80s to early "90s, and plays very lit-
tle '70s music. Promotionally, the
station did no TV or billboards dur-
ing the sweep, opting instead for a
direct mail cash sweepstakes.

The Challengers

WRAL'’s only direct format com-
petition over the past several years
has come from WYLT. “[WYLT’s]
biggest problem is that it’s never

WRAL
Music Monitor

11am
ALANNAH MYLES/Biack Veivet
CHARLES & EDDIE/Would | Lie
To You
STEVE WINWOOD/While You See
A Chance
BONNIE RAITT/Come To Me
JOHN PARR/St. EImo’s Fire
ANITA BAKER/Same Ole Love
ELTON JOHNIThe Last Song
DeBARGE/Rhythm Of The Night
CELINE DIONINothing Broken
But My Heart
PETER CETERAI/Restiess Heart
BEE GEES/When He's Gone
MEDLEY & WARNESI(I've Had)
The Time Of My Life

Corey Scott

consistently stayed with any ver-
sion of the format. There have been
periods when it sounded pretty
good, but then they’d give up on it.
After the fall book, they made

ADULT CONTEMPORARY

A Victory

some more changes; I don’t know
how long they’ll stick with them.”

Considering Country’s amazing
national popularity and the local
presence of Curtis Media’s Country
WQDR/Raleigh, WRAL’s No. 1 25-
54 and 12+ showing is especially
impressive. Of 24 rated-signals,
"QDR placed second among 25-54s,
just over a share behind 'RAL.
“WQDR had a very good fall book.
In this area, (Country outlets)
WTQR/Greensboro, WSOC/Char-
lotte, and WSSL/Greenville all do
well.

“[Raleigh has several] strong
heritage players, including [AOR]
WRDU, [UC] WQOK, and [CHR]
WDCG. We've all been doing our
formats a long time and there
hasn’t been much change. WTQR
and WSOC have led their markets
for years; WQDR probably hasn’t
been able to dominate here be-
cause [WRDU, WQOK, WDCG,
and WRAL] have been so consis-
tent.”

demo rankings.

WJBR-FM =3.9

N/T WPTF turned in significant
25-54 and 3564 stats, ranking first
in the latter demo. “The biggest
thing helping them is Rush Lim-
baugh,” Scott comments. “This is
a pretty conservative area, and
WPTF has monster [midday num-
bers] because of him.”

Since Fall '91, only WRAL
(twice) and Gold WTRG (once)
have been able to register double-

11

TRIUMPHS DESPITE STRONG OUTSIDE COMPETITION

#3 +0.4

Fall Demo Dominators

RAL/Raleigh and WJBR-FM/Wilmington both
ranked first among 25-54s in their respective
markets’ fall Arbitron sweeps.

The following chart shows fall-fall share fluctuations and

Raleigh
18-34 Rank 2554 Rank 3564  Ranx
WRAL +27  #3 402 #1 401 #4
WYLT -22 #10 —1.6 #7 —-1.8 #5

Wilmington, DE

#1 +1.9  #1

¢ WRAL earned top 25-54 honors in morning drive, middays, and af-
ternoon drive. N/T WPTF was the market's leading 7pm-midnight station
within the demo; Gold WTRG led the way on weekends

* CR WYSP/Philadelphia — and the omnipresent Howard Starn —
captured Wilmington's 25-54 moming drive crown; WJBR-FM and CHR
WSTW tied for second

digit 25-54 shares. I firmly believe
WTRG’s [double-digit book] was
an anomaly,” Scott maintains, “On
the air, they were telling listeners
that they’d better come through, or
they’d have to pull the plug on the
format. That had a lot to do with
how well they did.” (WTEG finish-
ed first among 25-54s in the Spring
and Summer 92 sweeps.)

WJBR Wins Wilmington’s Sweep Stakes

Only six of the 32 stations that appeared in Wilming-
ton, DE’s fall Arbitron book are metro facilities. The rest
bombard the market from nearby Philadelphia and Balti-

more.

WJIBR-FM emerged as Wilming-
ton’s leading 25-54 and 35-64 outlet.
Playing “Wilmington’s Best Mix of
the ’70s, '80s, and '90s,” WJBR,
which simulcasts the bulk of its
programming on sister WJBR
(AM), is the metro’s lone FM AC.
However, four Philly ACs (WEAZ,
WKSZ, WMGK, and WYXR) and
two Baltimore ACs (WVRT-for-
merly WBSB — and WLIF) ac-
counted for nearly eight 2554
shares.

According to OM Doug Welldon,
the major market competition is
actually a benefit. “It makes us
better and forces us to be very lo-
cal. We're doing a good job of road-
blocking them from our market.”

More uptempo than it once was,
the Gary Berkowitz-consulted sta-
tion abandoned its “Bright” label
last February in favor of “Mix.”
“We also added some jingles and
production elements that give us
more intensity,” explains Welldon.
“Our music’s not as sleepy as it
was, but we're still conservative
with currents. If a song’s not a hit,
we don’t play it.”

Philly Male Flux

WJBR'’s close proximity to the
City of Brotherly Love allows
Wilmington residents easy access
to radio there, including AOR
WMMR and Classic Rocker/How-
ard Stern affiliate WYSP. That cre-
ated an interesting situation in one
key demo. “Men were churning
this book,” reports Welldon. “They

Doug Welldon

were leaving WMMR in droves;
[Wilmington CHR] WSTW picked
up a tremendous number of them.
WMMR's demise caused a great
unsettling. The men WSTW [gain-
ed] aren’t particularly Stern fans;
most of them seem content to stick
with a music-oriented station. They
don’t want to hear Howard talk.”
Howard Stern Watch: WYSP
nearly tripled its 12+ fall-fall AM
drive share to become Wilming-
ton’s lone double-digit morning
drive achiever, the significance of
which is not lost on Welldon: “I
hate to see people sucked away

[} COMING NEXT WEEK ;_

_' Niche Formats

A aricanradiohictarn, com

from our market, but that will hap-
pen as long as Stern’s the hot pro-
perty.” Among 18-34s, Stern demol-
ished the competition: He was vic-
torious over runner-up 'STW by
13+ shares. WIBR-FM and 'STW
closed the gap among 25-
54s; the former pulled away among
35-64s, while Stern managed to
finish a respectable fourth.

Comparing the WJBR and
WSTW wakeup shows, Welldon
comments, “WSTW’s has more
talk. They've been going through a
rough period. Their former morn-
ing man was almost like our secret
weapon. Their numbers began to
stabilize when he [was replaced
about a year ago].

“We focus on playing the most
music in the morning. We want to
be the music alternative to all the
talk on the dial. We get our infor-
mation on and off in a hurry and
mix it with some light humor.
We're quick and to the point.”

Getting The Word Out

Philadelphia TV rates make pur-
chasing time there prohibitive.
“It’s not cost-effective; you're pay-
ing to reach too many people who
aren’t in your metro. Several years
ago, we bought some cable and
saw no return for our investment.”

Consistently active within the
community, WJBR’s most signifi-
cant fall project aided the fight
against multiple sclerosis. “We
fronted and sponsored a bike-a-
thon. There were about 1400 riders,
and we raised hundreds of thou-
sands of dollars.”

Welldon recalls one major on-air

fall promotion: “We did a $10,000
shopping spree contest. It's a lot of
fun because the winner had just
one day to spend the meney. We
picked her up in a limo ard had an
Elvis impersonator help her spend
the money. We figured nc one else
could spend money like the King.”

Although it’s a Top 10¢ market,
Wilmington is not continuously
measured; its next sweep will be in
the spring. “We want to [ maintain]
and add some women, while
WSTW is focusing on men,” Well-
don points out. “The 2554 demo
will be [won] by the station that’s
more successful going after its own
target. The unknown factor is how
much further WMMR will decline.

WJBR
Music Monitor

Noon

PHIL COLLINS/You Can't

Hurry Love

KENNY Gi/Forever In Love
EAGLES/Peaceful Easy Fegling
VANESSA WILLIAMS/Save The
Best For Last

CROWDED HOUSE/Don't Dream
It's Over

ROD STEWART/! Don't Want To
Talk About It

CHICAGO/You're The Insprration
WILSON PHILLIPS/You're In Love
CLIMAX BLUES BANDII Love You
EDDIE MONEY/Take Me

Home Tonight

MIKE & THE MECHANICS/

The Living Years

ERIC CLAPTON/Tears In Heaven
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Fall Book Shows Mixed Results

New Rock posted its share of winners and losers in the

Fall ’92 Arbitron.

Overall, 34% of the stations sur-
veyed maintained or increased
their 12+ ratings from summer to
fall. Three stations remained flat
(KTCL/Denver, KRZQ/Reno, and
KKDJ (The Edge)/Fresno; eight
made gains: WEQX/Albany (1.2-
1.7), KBAC/Albuquerque (1.5-1.8),
WFNX/Boston (1.4-1.9), WKQX
(Q101)/Chicago (2.1-2.9), WWCD
(101)/Columbus, OH (1.7-2.4),
KDGE (The Edge)/Dallas

Report Card

Markets

Surveyed = 32

Stations

Surveyed 29

12+ Scores  28% up
59% down

10% flat

(2.4-2.7), CIMX (89X)/Detroit
(1.3-1.6), and WHTG/Asbury Park,
NJ (1.32.2). Meanwhile, the for-
mat’s median 12+ share slipped
2.7-2.5.

18-34 Derby

Moving into the 18-34 arena, a re-
markable 13 stations (45%) fin-
ished among the Top 5 in their
markets. WHTG (profiled last
week) was one of the brighter suc-
cess stories during the fall sweep.

DID WE MISS ANYONE? — Lou Reed, Los Lobos, Poi Dog Pondering, and John Wesley Harding take a picture break
with WXRT/Chicago staffers at the station's Free Twilight Concert, which drew a whopping 30,000 listeners.

Fall ’92 Scoreboard

18-34 1834
Station/Market One-Year 12+ Trend Rank (+/-}
WEQX/Albany 16 04 15 1.2 1.7 g +04
(KBAC/Albuquerque) 04 16 16 1.5 1.8 9T +1.0
(KROQ/Anaheim) 3.0 33 45 4.7 4.1 2T ~156
(CIMX/Ann Arbor) 43 ** 49 ** 27 5 -36
KNNC/Austin 0.4 256 1.7 1.8 1.7 9T +0.5
(WHF S/Baltimore) 28 24 37 38 34 3 Flat
WFNX/Boston 1.9. 1.8 25 14 1.8 9 +08
WKQX/Chicago eoorrovr21 29 6 +16
WXRT/Chicago 33 38 3.3 35 29 85T -0.7
WOXY/Cincinnati 04 05 0.5 0.5 0.4 16 Flat
WWCD/Columbus, OH 1.6 1.3 2.2 1.7 24 g +0.4
KDGE/Dallas 29 20 15 24 27 8 +0.1
KTCLiDenver 21 23 1.6 1.7 1.7 17T  +041
CIMX/Detroit 15 20 1.7 1.3 16 12T +0.1
KKDJ/Fresno ** *+ 23 19 1.9 10T -—18
KEDG/Las Vegas ** ** 30 54 5.1 2 —-19
KROQI/Los Angeles 32 3.1 381 40 38 4T 1.2
WLZR-AM/Milwaukee ** 0.1 030302 21T -03
WHTGIMonmouth-Ocean, NJ 1.2 ** 1.3 ** 22 4 +2.4
WRLT/Nashville 1.7 10 20 1.8 1.5 12T -1.0
WDRE/Nassau-Suffolk 21 1.7 21 16 1.2 15T -10
WZRH/New Orleans L ) 13 Debut
KUKQ/Phoenix 14 20 18 1.9 1.4 16T ~-1.8
KBBT/Portland 1.0 1.1 09 0.9 0.7 14T -0.4
WBRU/Providence 22 27 42 40 24 7 —-4.2
KRZQ/Reno ** . ** 39 39 5 -03
WVGOfRichmond 43 50 48 42 41 12T -05
KXRK/Salt Lake City ** 25 22 38 36 +1.1
XTRA-FM/San Diego 54 45 57 57 4.4 1 ~-1.5
KITS/San Francisco 31 25 32 29 26 -0.3
(KITS/San Jose) 20 1.8 26 26 23 5T -0.1
KNDD/Seattle 3.2 24 33 30 27 7 -09
WHFS/Washington 23 29 3.0 31 28 6 -06

All figures refer to Arbitron metro survey areas, Monday-Sunday, 6am-
midnight. Stations in parentheses were listed below the line. Flus and
minus figures refer to a station’s increase or decrease in shares as com-
pared to its previous book.

@ Artist: Gin Blossoms

@ Track: “Mrs. Rita”

® LP: “New Miserable
Experience’

@ Label: AGM

o Essentials: This is the third re-
lease from Tempe, AZ's Gin Blos-
soms, formed in 1987 on Christ-
mas Day. The band's name was de-
rived from a picture in the book
“Hollywood Babylon” of W.C.
Fields with a swollen red nose
(nicknamed Gin Blossoms). The
band's first release, “Dusted,” was
issued on San Jacinto Records in
1989. Signing with A&M in 1990,
GB later released a five-song EP,
“Up And Crumbling.”

After recording “New Miserable
Experience,” guitarist Doug Hop-
kins left the band. He was replaced
by Scott Johnson, who played gui-
tar for local Tempe band the Feed-
bags. Rounding out the GB quintet
are Robin Wilson (vocals), Jesse
Valenzuela (guitar, vocals, mando-
lin), Phillip Rhodes (drums, per-
cussion), and Bill Leen (bass). The
LP was recorded at Memphis's Ar-

ROCKFILE

ofie, o

.“ }“

dent Studios with producer John
Hampton, who's worked with the
Replacements and the Vaughan
Brothers.

e Artist POV: “Musically | don't
think we could have sounded any
better,” notes Wilson. “lt's really
everything we wanted — full-blown
and fully produced. [Hampton's}
great at bringing out the best of
what musicians themselves can
create. He gave us the opportunity
to input our own ideas, which is one
of the reasons why the record
came out so damn good.”

e Label POV: A&M Dir./Nat’l Al-
ternative Promo Jeft Suhy says,
“Most stations have played this al-
bum; if we took all the stations at
once that have played this record
during the past six months, it would
have been huge. '‘We've yet to have
a united front with this record.”

RockFile highlights breaking artists charting for the first time.

It was the only station to leap two
shares in the demo, which helped it
vault from eighth to fourth place
overall. And three other outlets
— KXRK (X-96)/Salt Lake City,
KBAC, and WKQX — claimed at
least a one-share increase 18-34.

Unfortunately, 19 stations (66%)
lost their footing in the demo.
WBRU/Providence was the hard-
est hit. It lost four shares in persons
18-34 (tumbling from third to
seventh) and also slipped 4.0-2.4
124.

Detroit’s 89X dropped 3.6 shares
18-34 and plummeted from first to
fifth in the demo. It also slid 4.9-2.7
12+ (from spring-summer) in its
secondary market, Ann Arbor.

KKDJ remained flat 12+, but
lost almost two shares 18-34. An-
other Edge affiliate, KEDG/Las
Vegas, suffered the same fate but
retained its second-place ranking
in the demo. Also low was KUKQ/
Phoenix, which probably lost a few
listeners to short-lived crosstown
suburban outlet KFMA. And al-
though XTRA-FM (91X)/San Di-
ego fell 5.74.4 12+ and dropped 1.5
shares 18-34, it still managed to re-
claim top billing in the latter demo
over Classic Rock KGB-FM — the
only New Rocker to reach that lof-
ty perch in the fall book.

www americanradiohistorv. com

SOULFUL DUDES — Naked Soul traveled to Las Vegas to introduce their
new single, “Lonely Me, Lonely You,™ to KEDG; (I-r) Naked Soul's Jeff
Sewell, Scotti Bros.’ Rick Sackheim, the band'’s Larry Pearson, 'EDG MD
John Griffin, and Scotti Bros.' Damon Greenfield.

meet an original...

- Kgnyourde:skz now
WDRE

ready to add: Jan. 11 wWoxy

WBRU ~ KBAC
WHFS WXPN
WWCD KACV
KXRK WRAS
WDST WFIT
WCHZ KT0Z
WRLT and more!

“Kowanko speaks conversatiomally and the themes
he deals with are themes of life, déath and rebirth.”

— Leny Bapey producer

12 compelling new songs on one
must-hear, must-own album -
produced by: LENNY KAYE
for SBE RECLHRT) FRODUCTIONS, INC.
executive pruthirer: DON RUBIN

L’ managed by: MIKE |V MIKIES MANACEMENY ~

2959-20010-2/4
1©1993 Morgan Creek Music Group.
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JOEL DENVER
nother way to examine the effects of the Summer
92 Arbitron is to total up all of the 12+ AQH
scores as shown below.
] ]
Fall Ratings Off Again i ey e
(— P1EAST 383 408 402
P1SOUTH 332 33.4 34.0
Mainstream CHRs down, rhythmic CHRs flat o “\;‘5353? : fg'; a97 gglg
CHR’s Fall *92 Arbitron 12+ numbers were off again in the Top 100 markets, com- ‘;g ggﬁTTH :';g'i :‘gg*g :g;';
pared to last summer (R&R 11/12/92). Mainstream CHRs were down, while rhythmic PIMIDWEST = 813 848 789
CHRs were flat. P2 WEST 366 395 366
Stations claiming top honors 12+ rose from seven to eight this book. They are KTFM/San Antonio, WPRO- TOTAL §75.8 55565  514.1
FM/Providence, WPGC/Washington, WNTQ/Syracuse, WKRZ/Wilkes-Barre, WSTW/Wilmington, KDON/
Monterey, and KWIN/Stockton. New members of the No. 1 club include KTFM, WSTW, and KWIN. The numbgr RHYTHMIC Fa'91 Su'92 Fa'92
of stations pulling Top 5 rankings slipped to 67 (53% ), compared to 70 (57%) three months ago, 60 (47%) six P1 EAST 254 25 5 27.2
months ago, and 68 (54% ) nine months ago. P1 SOUTH 21.5 18.4 18.9
Good luck to all in the winter book. P1 MIDWEST 18.2 24.1 21.2
P1 WEST 50.8 54.7 55.1
P2 EAST 12.8 13.2 1.5
P2 SOUTH 259 233 23.3
P2 MDWEST NA. NIA N/A
y P2 WEST 53.4 568 536
TOTAL Fa'91 Su'92 Fa’92
P1 EAST MARKETS P1 WEST MARKETS PLEAST " Ba7 663 674
P1 SOUTH 54.7 51.8 52.9
Calls/Market Fa’91 W92 Sp'92 Su'92 Fa'92 Calis/Market Fa'91 WiP'S2 Sp'92 Su'92 Fa'92 SPT MIDWEST. 5 L7as 882
e R g e e P1 WEST 95.4 946
WERGFMBaltimere 3.3 46 47 42 49 - KEZYiAnahaim 12745 18 24 1.9 P2 EAST 2867 12200 1188
WXKS-FM/Boston 56 58 69 75 70 | KQKS/Denver 46 58 57 54 60 P2 SOUTH 1913 1811 1589
WZOUIBoston 58 58 48 49 45 | KHSAFllosAngeles 48 50 45 42 42 P2MIDWEST 813 848 789
WHTZ/New York 33 36 40 36 36 KPWR/Los Angeles 43 50 42 44 5.1 P2 WEST N
WOHTNew York 48 39 38 383 36 | KKkFAPhoenlx 81 38 359 39 44 “OTOTAL: 7838 7715 7249
WPLJ/New York 28 28 31 32 34 KOY-FM/Phoenix 43 33 35 40 34 bR SR
WIOGPhiiadetphia 44 35 43 53764 KKRZiPortiand 8077 BAIR BO
WEGX/Philadelphia 49 49 46 45 44 KGGI/Riverside 89 84 85
WEZZIPitishurgh 48 53 58 64 45 KSFMiSacramento . 7 ¥ T2 1E .
WMXP/Pittsburgh* 37 41 33 38 3.0 | KwoOD/Sacramento 9 35 32 24 25 12+ Gains/Losses
WPRO-FMiProvidence - 8.7 8.1 .77 . 91 100 | 'KUTQ/SaltLakeClty 38 431 53 48 53 Su'92Fa’92 Fa'91-Fa'92
WWKX/Providence 30 21 35 26 28 KISNFM/SaltLakeCity 4.8 38 51 50 50 MAINSTREAM = upay = Up-a4.
WPGCFMWashington 9.2 88 86 89 903 | KMMUSattakeCity 23 23 21 28 .18 ' DiN-54 DN-54
*Now Country XHTZ/San Diego 40 35 42 44 45 ; EM-0 SM-2
KKLG-AfFiSanDiego. . 65 49 .53 417 38
53 43 56 54 49 RHYTHMIC uP-18 uP-15
29 28 298 33 28 DN-18 DN-19
P1 SOUTH MARKETS ' 5-2 65 26 §~7 _4_; SM-0 SM-2
# RUBE(Seatt! 45 BY 82 B8 64 _

. . : . . KPLZ/Seattle 69 51 47 37 42 L TOTRE e e BT
WNNX/Atlanta *47 6.3 '46 ‘40 40 S g:*;g L ﬁ;g :
WSTR/Atlanta 36 42 49 40 36 Gas Shid
KEGLIDallag - L3988 3 20 8
KHKS/Dallas **21**25**31**35 23
KBXX/Houstan 61 47 46 51 862
KRBE-FM/Houston 40 47 52 41 4.4 | P2EAST MARKETS Book_To_Boo
WPOWIMiami 82 89 886 8O BF | oo
WNVZINorfolk 52 49 40 43 54 mg‘l‘zzny S .
KTFMiSan Anforlo 8.2 100 80 83 &4 PIAIbany 1018 *18 15 1. Y B Y c
WFLZ/Tampa 60 63 49 65 6.3 WAEB-FM/Allentown 10,1 9.2 10.0:.109 89 ear- v- ear omparlson
WRBG:-FM/Tampa 87 41 43 43 40 | WKSEBuffalo 84 98 77 73 68
“Formerly WAPW o WNNK-AIFHarrisburg 14.8 10.3 11.8 10.4 104 arket fragmentation and overall listener dissatisfac-
* + Formerly KOAI {NAC) WTICFM/Hartford 77 81 77 7.6 5-? tion are still chipping away at CHR's total shares.

wfm' FMiLancaster g; :/}\ 2; S,ﬁ ‘2‘0 The chart below was compiled by categorizing
WFHN/NewBedford 69 NA 6.9 NA 52 CHRs in the Top 100 markets as either mainstream or
WKCI/New Haven 94 NA 81 NA 71 rhythmic based on the overall lean of recent playlists.
P1 MIDWEST MARKETS WPXY-AlFiRochester . 9.5 105 .83 94 81 Thanks to R&R Asst. Editor Anthony Acampora for his help
L - WHMP/Springfield, MA 1.0 14 12 14 17 in gathering the scoreboard data.
WBBM-FMiChicago ~ 6.1 50 57 56 48 | wNTQISyracuse 89 93 97 112 114
WKRQ/Cincinnati 6.2 6.2 68 6.1 64 WKRZ-FM/Wilkes Barre 16.5 14.4 15.8 153 16.4 MAINSTREAM RHYTHMIC TOTALS
WIMOFM/Cleveland 3.0 3.9 47 45 33 | wrLQ/WilkesBarre ~ 23 21 25 22 19 Swoz-  Fa'9r-  Swsz-  Fa'Sl-  gyga.  Fa'9r-
WENZ/Cleveland *37 *25 25 28 25 WSTW/Wilmington 87 NA 87 NA 89 Fa'92  Faoz  Fa'sz  Fa'2 Farez  Fa'e2
WNCIiColumbus 75°11.0 105 7.7 84 S —— REGION BOOK YEAR  BOOK YEAR  BOOK YEAR
WWHT/Columbus 35 33 43 39 33 P1 EAST -0.6° +1.9 417 +18 +1.1 +3.7
WHYT/Detroit 44 48 51 49 47 P1 SOUTH +0.6 +08 +05 ~26 +1.1 -18
WOWF/Detroit* * 23 25 21 20 20 P1MIDWEST -27 —-114 -29 430 -56 -84
WZPLiindianapolis 10.2 99 92 82 7.0 g; WEST —é.g —;.3 +0.4 +4.g -08 =30
WHHH/Indianapolis 22 50 49 52 53 EAST -85 -35 -17 ~1.3 -8.2 —-148
KBEQKansasCity 54 40 33 34 a7 | P2 SOUTH MARKETS P2SOUTH  —222 -298 FLAT -26 —22.2 ~32.4
; P2 MIDWE: -59 -2.4 -59 -2
KXXR/Kansas City 3? :3 . :; é .(15 g.g ; 1 KHEUAustin 75 53 72 79 85 o WF?ST ST _gg - L2A N _g/lz\ +r(‘)&//2\ _2? +§ g
WLUMMilwaukee S : : : WFMF/Baton Rouge 7.7 7.5 6.2 86 7.1 T T e S S et e
KDWB/Minneapolis 8.1 8.4 7.0 67 68 |\ g cymimingham 84 69 66 59 50 ' : : ' : :
WKBQ/St. Louis 50 48 36 48 40 NOTE: For markets not rated in the summer book, spring results were
*Formerly WPHR used for book-to-book comparison.
* *Now News/Talk Continued on Page 33
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Fall '92 Scoreboard
Continued from Page 32
P2 SOUTH MARKETS P2 MIDWEST MARKETS
Calis/Market Fa’91 WI92 Sp'92 Su92 Fa'92 Calls/Market Fa'91 Wi'92 Sp'92 Sw92 Fa'92

WSSP/Charleston ~ *386 *25  WKDDIAKron 45 83 B85 587 58
WCKZ/Charlotte 50 52 4. . . WGTZ/Dayton 75 70 72 71
WAQQiCharlotte = = 1.2+ 21 21 26 283 | WORDIGrandRapids 96 78 73 7.2
WKXJiChattanooga 22 17 13 11 15 WVIC-A/F/Lansing 104 122 111 116
WNOKFM/Columbla. 93 86 85 79 57 | KJYO/OklahomaCity 9.9 108 96 10.1
KPRRIEI Paso 13.0 10.8 11.4 9.3 102 KQKQ/Omaha 86 127 11.3 10.6
WRHT & | ‘'WVKS/Toledo *69 89 98 84
WHTE/Greenville, NC 28 53 49 32 5.1 WTWRIToledo 20 30 32 23
WBBO/Greenville, SC 39 3.0 39 35 21 | KAYiTulsa 40 57 50 45
{WAPE-AfFidacksonville 11.7 87 61 1063 6.1 KKRD/Wichita 73 76 7.6 102
WQUT/JohnsonCity 149 16.3 157 17.0 13.5 WHOT-FMIYoungstown 108 80 80 71
 WOKUKnoxvilie 72 9.0 104 78 78
KK YK/Little Rock 51 39 42 36 38 P2 WEST MARKETS
WDJXLouisville 76 B5 85 100 B2
KBFM/McAllen 109 115 98 104 94 | KKSS/Albuquerque 556 62 49 75 75
- WAOA/Melbourne 40 NA 48 ~NA 48 | KKXX-FM/Bakersfield 12.1 10.8 10.3 10.2 10.6
WABB-FM/Mobile 8.4 56 4.3 | KQPWiFresno 53 43 45 48 38
WYHY/Nashville 9.1 90 62 | KBOS/Fresno 54 61 47 43 6.1
WEZBINew Orleans 7.4 6.5 8.2 | KiKiHonolulu ‘8.2 100 111 103 96
WXXLOrlando = 47 . 56 50 | KQMQ-AFHonolulu 7.0 74 77 72 67
WDCG/Raleigh 5.8 85 6.9 | KLUCILasVegas 7 78 82 81 @1
WRYQ/Richmond 9.3 6. .4 6.9 68 | KYRK/LasVegas 3 47 38 39 27
WXLK/Roanaoke 13.3 14.1 140 121 9.3 | KHIN/Modesto 21 NA 45 NA 43
WOVViWest Paim Heach 4.2 4 38 | KDON-FMiSalinas 118 9.9 11.0 105 9.1
WKSliWinston-Salem 3.4 42 26 40 35 | KWIN/Stockon .= = 6.0 NA 8.1 NA 82
KRQQITucson 121 100 10.2 10.3 9.3
* Formerly WUJM-FM (AC) - KJ¥K/Tucson 285 29 25 31 21

e R O ey ey

MOTION

KSFM (FM102)/Sacramento mid-
dayer/Prod. Dir. Elvis Medina shifts to
middays at KOY-FM/Phoenix
KHKS/Dallas taps Binky Hansen as
Programming Assistant . . . PM driver
Tod Hudson joins morning man Jeff
Stevens at WDJK (Power 95)/Dayton
.. . WOVV/West Palm Beach now can
be contacted at 901 Northpoint Pkwy .,
Suites 201 & 202, W. Palm Beach, FL
33407, (407) 478-9688.

BITS

¢ Let’s Get Hitched — WEZB (B97)/
New Orleans celebrated Valentine's
Day by hosting its first “Mass
Marriage.” The Hyatt Regency Ball-
room served as an altar for 97 couples,

who each received complimentary ONE MONDO BIZARRO VISIT — Joey Ramone (second from left) stands
champagne, a full buffet, a wedding out as the musical giant he truly is during a visit to KWOD/Sacramento.
cake, and a video. Door prizes includ- Considering the benefits of elevator shoes are () KWOD MD Karen
ed cash, jewelry, and a honeymoon Holmes, PD Alex Cosper and MCA’s Sherri Trahan.

cruise.

~
o
o

5)‘..
g
:

NO, HELL HASN’T FROZEN OVER — The folks at EMI/ERG actually convinced all three New York CHR PDs to
smile in each other’s presence at a recent VH-1 party. Providing photographic evidence are (I-r) consultant Randy
Kabrich, WHTZ (Z100) GM Adam Goodman, Z100 VP/Programming Steve Kingston, MJI Broadcasting’s Josh Fei- b
genbaum and wife Patty Kingston, WQHT (Hot 97) PD Joel Salkowitz, EMI/ERG’s Charles Koppelman, WPLJ PD - .. ;

Tom Cuddy, and EMVERG's Michael Steele and Ken Lane. Williams and RHINO are giving part of the take

Billy Crystal, Whoopi Gol(“)erg. Robin

from the CDs, Cassettes, & Videos to health care for homeless people.

v americantadiohistarvcom. o
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ALBUM ORIENTED ROCK

Format Report Card

HARVEY KOJAN

RATINGS RECAP

Another Forgettable Fall

The Fall ’92 Scoreboard merely confirms what you already know: This was one hor-
rible book for AOR. If your station’s ratings went up, consider yourself one of the for-

Fall '92 Fail '$1

40

smlons Surveyod

Markets With AOR 46% 50%

tunate few. . . _ No. 1 In Adults 18-34
Of the 196 AORs surveyed last fall, only 61 posted 12+ gains. Two-thirds were either flat or down — many mm m SR R
The individual demo breakouts are slightly less depressing. More stations were No. 1 among adults 18-34 and Markets With AOR 64% 75%
men 25-54 in fall than in summer. But the increases weren’t large enough to be considered statistically signifi- No. 1 in Men 25-34
cant. Overall, the number of AORs topping their markets in key demos has slipped considerably in the past cou- Markets WHh AOR . nrig 0 a7e
ple of years. i No.finMen2s84 =~ =

Nowhere is that more apparent than in the key 25-54 demo. In the Fall '89 book, AORs were No. 1 among men
2554 in 4% of markets surveyed. Three years later, that percentage has dropped to 27%.

It's no secret, of course, why AOR’s numbers are down — especially with regard to 25-54s. More stations
than ever are competing for the same demos. More slices of the pie means less for everybody — and Country Legend
keeps going back for seconds . . . and thirds. (Somebody ought to teach them boys 'n’ girls some manners.)

I should point out that more stations than ever before are programming some type of rock format. Shares
among individual stations have fallen, but it’s no indication of a declining format. Rather, it proves increased
competition has forced most stations to make do with less.

All figures refer to Arbitron metro survey areas, Monday-Sunday,
Gam-midnight. No. 1 12+ figures are in bold. First- or second-place rank-
ings in demos are indicated. (T) signifies a tie for the position. Stations

The Short Goodbye listed below the line and/or outside their primary metros are enclosed in pa-
This marks my final column as R&R AOR Editor. After writing about programming for all these years, it’s rentheses. They are included in determining market rank but do not contrib-
about time to find out if I can actually do it. ute statistics toward the report card. Figures not available in condensed
My sincere thanks go out to R&R honchos Bob Wilson, Ken Barnes, and Gail Mitchell for giving me the rare markets are indicated by “na.” (CR} indicates a Classic station. They do not
opportunity to sit in this chair. It’s been a stimulating (and often humbling) experience — and a hell of a lot of contribute statistics toward the report card. And in the immortal words of
fun! Dennis Miller: | am outta here!
See you on the radio!
“
Fall '92 Scoreboard
Aduits Men Men Men
Adults Men Men Men Station/Market 12+ 18-34 18-34 25-24 2554
Station/Market 12+ 18-34 18-34 2534 25-54 X : i - R
. y ‘WCKG/Chicago (CR}. ‘ 2322 e ~— - -
KEYJAM & FM/Ablene . 1124 2o Ty na: 2 WLUP-FMIChicago 3.2-3.0 — — — =
WONE/Akron 6.3-5.6 2 1 2 2 WWEZIChicago 3704 2 - 2 -
WPYX/Albanys 68982 i R’ Vs TR WXRT/Chicago 3529 = = = —
WQBK/Albany (CR} 6.1-5.3 — 2 2 - KFMFIChico BEm1275 1 1 na i
KLEK/ABuquartue (CR) 3839 e — Bea e WAQZ/Cincinnati 2.1-1.9 = = = =
KZSS & KZRR/Albuquerque 6.6-4.5 2 2 1T) — WESN/Chncinnati s 7.386.1 1 i 8 1 b3
WZZOAlisniown 868113 £ 1 ' i § WOFX/Cincinnati (CR) 5.4-5.6 = — — -
KBFXIAnchorage (CR) 8.5-10.7 1 1 1 1 WMMS/Clavatand S 7.07.6 1 i 1 P
KWHLiAnchorige 7.5 L ] 2 .2 WNCX/Cleveland (CR} 4.4-4.3 — 2 2 =
WIQB/Ann Arbor 1M — 1 - 'KILOIColorado Springs 5.6-7.2 z 1 = ke
‘WAFLIAppieton % 1 t Vs KKFMiColorado Springs (CR) 8.1-6.3 — 2 1 2
WKLS/Atlanta 2 2 1 1 WARQ/Columbla; SC - 56 2 2 i L
WZGCIAtianta (CR) - - — - WMFX/Columbia, SC 7.1-4.0 = = — =
WMID/Atlantic City — 1 1 2 WEBZXICalumibus, OH 8.4-65 ki 1 2 -
WZXUAHantic’ City) - 2m - o WLVQ/Columbus, OH 6.7-6.7 2 2 1 1
WRXR-AM & FM/Augusta, GA — - - — . KNCH(Corpus Christi 7.8-8.6° w2 20 m 2
KGSRAuS - e 2 o KTXQ/Dallas 3.8-45 2 1 1 2
KLBJAustin 2 1 1 = “KZPSiDalias {CR) 2428 “ E— i -

- KPEZIAustin s e - - WRKI/Danbury 12.5-11.4 1T) 1 na 2(T)
KKBB/Bakersfield .32, = = — — WAZU/Dayton 4,035 20 2 2 -
KRAEBekorshield,. = 8048 = 2 2 - WTUE/Dayton 6.8-7.1 1 1 1 2
WGRX/Baltimore (CR) 2223 — — = - KAZYiDenver 3.1-2.8¢ & e — =
WHVY/Baimors - 0.50.5 - - - - KBCO-AM & FM/Denver 4.4-6.3 = - 1 1T
WIYY/Baltimore 5758 1 1 1 2 KeP{Denver : 6085 1 1 2 -
WTGEIBaton Rouge [CR) 8,341 - - - - KRFX/Denver (CR) 5.0-4.8 = — = =
KRKX/Billings, MT 71117 1 1 na 1T) KFMGI/Des Moines 4.74.7 Y s - e
WKGRBInghamton 13.2-41,1 1 1 i 2 KGGO-AM & FM/Des Moines 15.6-13.6 1 1 1 2(T)
WZRR/Birmingham (CR) 9.1-7.6 2 1 2 2 WCSX/Detrolt (CRL 4.3:3% i o = .

KJOTfBolse. 8287 1 1 1 1 WLLZ/Detroit 4.0-3.6 — 1 1 2
WAAF/Boston 2.5-2.3 = - — — 'WRIF/Detrolt 2.6:2.7 R 2 2 -
WACN/Boston 54-53 2 2 1 1 KLAQ/EI Paso 10.3-11.5 1 1 1 2
WCGY/Boston 1.3-1.2 = = = = WRKT-AM & FM/Etle, PA 15.6-12.0 1 i 1 1
WILX{Bostan (CR) 3.2:3.6 - — - - KAVE/Eugene 5.0-4.5 — = — =
WGRF/Buffaio 6.7-6.7 1 2 1 2 KZELIEugene (CR) 5.8-6.2 — 2 2 2(F
WUF X Eutfalo 7.0-5.2 2 1 2 - WGBF/Evansville 7.36.6 = 1T) = =
WIZN/Burlington 18.8-12.4 1 1 na 2 WRBT/Evansville 4929 e = = &
WHNCE/Burlington 3.1-3.0 - — na — KKEG/Fayetteville, AR 6.2-8.1 2 1(T) na 2(T)
WMVY/Cape Cod 5538 = = na = WRCQ/Fayetteville, NC 7.7-5.1 —% - - —
‘WPXCiCape Cod 11.3-10.3 1 1 na 1 WRXKIFt. Myers 7.26.7 2 1 na 2
WAVF/Charleston, SC 4.97.0 2 2 2 - WZZRIFL. Piercé 8.9-7.7 1 1 1 1
WYBB/Charleston, SC (CR) 5.7-4.3 — o — — (WKGRIFt. Pierce) 6.1-7.4 2 2 2 2
WCOZ & WKLC/Charleston, WV 8874 = 2 2(T) 2 WBYR/Ft. Wayne (CR) 5.9-7.4 _ 2 2(T) 2
WRFX/Charlotte 7.1-8.6 1 1 1 1 WXKE/Ft. Wayne 9.87.6 2 1 1 1
WXRC/Chariotte 2.8-3.4 - — — S KJFXIFresno (CR) 3226 — e —_ S
WFXSIChatianoogs 4,7-4.8 - 2 2 2 KRZRIFresno 4858 1 1 1(T) 1

WYY anTer TCanTachotretorr o
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WWCT/Peorla “11.7-12.7 1 1 1 1
Station/Market 12+ A::g: 1:;'4‘ 2’;;'4‘ 2:;'4‘ vWMMR’Ph"ad'."Ph_'a ) SiB-F - 2 3 2
WYSP/Philadelpiile {CH) 89T 5 1 1 1
WRRX/Gainesville, FL (CR) 2.0-1.7 — — — — KDKB/Phoenix 4.1-3.3 — — — —
'WRUF/Gainesville, FL 6.4-7.1 1 1 = 2 _ KSLX(Phoenix (CR} 3.2-40 - - 2 2
WKLQ/Grand Rapids 13.7-10.4 1 1 1 1 KUPD/Phoenix 6.0-5.8 1 1 1 -
LAY Grand Raplide’. b E o - s - + KZON/Phoenix +*31 — e i -
WKRR/Greensboro 6.4-7.4 1 1 1 2 WDVE/Pittsburgh 10.3-8.7 1 1 1 1
WSFLIGreenvllle-Jacksgnville, NC 7.254 — — - — WBLM/Portland, ME 17.3-13.1 1 1 2 4
WXQR/Greenville-Jacksonville, NC 3.2-09 — — — — KGON/Portiand, OR 4.2-44 — 2(T) 2 —
WROQ/Greenvitle-Spartanburg, SC 7.8-6.0 — 2 2 — “KUFO/Portland, OR 5871 1 1 1 -
WQCM/Hagerstown, MD 4.6-5.3 - — na - WHEB-AM & FM/Portsmouth 7.9-10.4 1 1 1 2
WTPA/Harrisburg 7.3-71 1Ty 1 1 2 WHJY/Providence 9.9-6.7 2 1 1 1
WCCC-AM & FM/Hartford 5.0-5.8 1 1 1 2 WWRX/Providence (CR) 3.6-3.5 - _ - —
WHCN/Hartford 6.7-4.3 — 2 — — KFMH/Quad Clties 2.3-3.2 —_ — — —
KPOl/Honolulu 4.0-43 — — — — WXLP/Quad Cities 12.8-10.8 1 1 1
KLOLHouston B.3-4.5 g ¥ 1 2 WHDURaleigh 6.2-8.1 4 1 1 1
KZF X{Houston (CR) 3.8-3.3 — —_ — — WZZU/Raleigh 3.6-2.8 — - — -
WTAK/Huntsville, AL 4.6-48 — 2 + — KKMR/Reno **.2.8 — s s ~
WFBQ/Indianapolis 11.5-11.0 1 1 1 1 KOZZ-AM & FM/Reno (CR) 8.9-10.3 1 1 1 1
WRZX/Indianapolis **.6.0 — 2 2 —i KTHX/Reno 4.6-3.9 - — — —
WSTZlJackson, MS 7.8-7.6 — 1(T) 1T) 2 WRXL/Richmond 7.4-7.8 - 2 2 —_
WAIA/Jacksonvilie 3.0-3.8 - 2 -4 = JKCAL/RIverside-San Barfidifino 4.9-3.0 -~ — — -
WFYV-AM & FM/Jacksonville 8.2-6.9 1 1 1 1(T) WROV/Roanoke 7.7-10.0 1 1 1 1
WRKR/Kalamazoo, M| 10.2-7.7 1 1 1 1 WCMF/Rochester 15.3-15.1 1 1 1 1
KCFX/Kansas City (CR) 5.3-5.0 — - — -- WMAX/Rochester 2.6-2.2 — — — —
KQRC/Kansas City 7.3-5.8 2 1 — — WRQI/Rochester 3.6-3.2 — = = -
KYYS/Kansas City 5.8-6.0 y— 2 1 2 WXRX/Rockford, IL 16.7-14.8 1 1 1 1
WIMZ-AM & FMiKnoxville: 9.3-7.4 2 2 2 2 'KQPT/Sacramento 3.0:1.9 - — — -
WKHYI/Lafayette, IN (CR) 15.2-15.2 1 1 na 2 KRXQ/Sacramento 6.7-6.0 1 1 2(T) —
KVOL-AM & FM/Lafayette, LA 3.9-5.9 — - na - KSEG/Sacramento (CR} 6.2-3.7 - 2 —_ —
WJXQiLansing 12.0-11.6 1 1 1 2 WBTZ/Saginaw, MI 1.8-1.3 — - — -
WMMQ/Lansing {CH) 4.2:3.9 e - — - WKQZ/Saginaw, Ml (CR) 5.3-8.3 1 1 1 t
KKLZ/Las Vegas (CR) 5.6-5.4 — 2 2 1 KSD/St. Louis (CR) 4950 -_ 2 2 -
KOMPI/Las Vegas 6.1-6.2 1 1 1 2m KSHEISt. Louis 8.6-8.1 1 1 1 1
WKQQ/Lexington 14.7-13.5 1 1 1M 2 KBER/Salt Lake City 5.0-56.5 . 2 2 —
‘KiZrincoln 6251 - R -~ 5 KLZX-AM & FM/Salt Lake/Lity (&R) B86.0 — 1 1 1
KTGLI/Lincoln (CR) 6.2-6.9 1 1 1) 1(T) KRSP/Salt Lake City 2.1-3.0 - - - -
JKMaxiLittle Rock 30.2-8.7 2 T 1 Hn KISS/San Antonio §.7-4.0 — 1 2 o
KLOSILos Angeles 3.6-3.2 — — 1 — KSAQ/San Antonio 3.8-3.2 — — — —
KLSX/Los Angeles (CR) 4.0-3.6 - — — - KZEP-AM & FMiSan Antonjo {CR) 3.9-49 — 2 1 1
KNAC/Los Angeles 0.9-0.5 — — - — KCLX/San Diego (CR) 2.6-2.9 - — - -
. KQLZos Angeles 2317 — — o g KGB/San Diego (CR) 5.8-4.2 s 2(T) 1 1
WQMF/Louisville 7.4-9.9 2 1 1 2 (KIOZ/San Diego) 2.5-3.1 — 2(M 2 =
KFMX/Lubbock 112.0-8.0 2 2 2 2{Ty K1OZ/San Diego North County 57586 1 1 : 1
WQBZ/Macon, GA 10.2-9.1 2 1 1 — KDBK & KDBQ/San Franclsco 0.7-0.4 — — — —
| WIBA/Madison 14.0-13.6 1 30 1 1 XKFOG/San Francisco 1.8-1.9 — - — —
WGIR/Manchester, NH 9.9-7.9 2 1 1 1 (KOME/San Francisco) 1.5-1.3 — — — —
WEGR/Memphis Y 9.8-8.4 2 1 el 2 KRQR/San Francisco . 2.31.8 - - o e
WSHE/Miami-Ft. Lauderdale 4.1-36 — 1 M — {KSJO/San Francisco) 1.8-1.8 — — — —
WZTAMIami-Ft. Lauderdale (CR) - — —_ 2 ' KOME/San Jose 4237 - 2 2 2Ty
WKLH/MIilwaukee (CR) 2 2 1 1 KSJO/San Jose 4.7-52 1 1 1 -
 WLZRMiiwaukee 1 1 2 - KUFX/San Jose (CR) 2.21.7 - - - T
WQFM/Milwaukee — — — — KCQR/Santa Barbara 5.7-51 2 2 na —
| KQRS-AM & FMMInTisdfdle F 2 1 1 KTYDiSante Barbars i 10284 1 1 na o
KRXX/Minneapolis 2 1 2 — KXFX/Santa Rosa, CA 11.2-7.4 1 1 1 2
' KTCJ & KTCZiMinneapolis _ - o 0 e WIXV/Savannah (CR) G 5459 - 2 I e
_ WGCX/Mobile i 6.9-5.2 1M 2 — — KISWiSeattle 3.9-4.0 1 o 2 —
WZEW/Moblle o 4047 — 3 2 4B ; 4088 ¢ i e L
KDJK/Modesto 5.2.6.5 1 1 1 1M 3.5-3.7 iy = o =
' KYFX/Modesto (CR) : 3634 o — =, i 3529 - - - -
KMBY /Monterey-Salinas 4.8-3.7 — 1 1 2(M 8.6-5.6 - — 2 —
-2.8 — — 11.4-7.2 1 1 1
6.0-3.9 = —— - 5.9-4.3 -— - ‘na - -
8.0-5.1 = 1 1M 1.2-20 == = = =
' WBABINasssu-Sutfolk < | 4343 1 1 1o = JKVFXiStockton) ; 4.8-4:27 wl T HTY g g
WRCN/Nassau-Suffoik 0.9-1.3 — — — — WAQX/Syracuse 10.4-9.6 1 1 1 1
(WNEW/Nassau-Sutfolk) 3.6-3.9 -_ - o 2 ‘WKFMISyracuse (CR): : '5.9-5:6 — 2 2(M
(WXRK/Nassau-Suffolk) (CR) 5.2-4.6 2 2 2 — WXTB/Tampa 5.8-5.1 1 1 2 —
 WPLRUNew Haven 9.2-66 1 1 1 1 WYNF{Tampa 3738 - 2 1 2
WCKW-AM & FM/New Orleans (CR) 3.4-3.1 - - — — WIOT/Toledo 12.8-11.0 1 1 1 1
WRNO/New Orleans 2528 - — — — WXKR/Toledo (CR} 4.1-4.2 - 2 2 —
WNEW/New York 3.6-2.9 — — 2 2(T) KLPX/Tucson 6.9-6.9 - 2 2 2
WXRK/New York (CR] 4.7-4.4 2 k4 1 1 KMOD/Tulsa 6.9-8%9 2 > 1 2
WAF X/Nortolk (CR) 5.4-3.8 — - — — KTHK/Tulsa (CR} 2.0-1.8 — -— — —_
WNOR-AM & FM/Norfolk 7.3-6.4 2 1 1 1 WKLLfUtica 3.4-6.4 2 2 — —
KBAT/Odessa-Midland 10.3-7.8 == — na — WOUR/Utica 13.5-10.0 1 1 1 1
KCDQ/Odessa-Midland (CH) 2.9-57 — — na - WCXRI/Washington (CR} 2.9-2.4 — — — =
KATT/Oklahoma City 6.4-6.2 — 2 — — WWDC/Washington 4.1-39 — 1 2 —
KRXO/Oklahoma City (CR) 59-65 — —_ 2 2 WKGR/West Palm Beach (CR) 5.0-5.8 2 1 1 1
KEZO-AM & FM/Omaha 10.7-7.4 2 1 1 — KICT/Wichita 6.9-6.1 1 1 N -
KKCD/Omaha (CR) 2.9-3.3 — — - e KRZZ/Wichita (CR) 5.6-6.3 — —-— 2 2
KRRK/Omaha 3.4-38 — — — — WEZX/Wilkes Barre-Scranton 7.9-7.2 2 1 1 2
WDIZ/Orlando 51-46 2(T) 1 1HT) m— {WAAF/Wyrcester, MA) 9.7-68 2 1 1T —
WHTQ/Orlando 56-4.4 = — —_ — WHTF/York (CR) 2.4-15 - — = ]
KCLB/Paim Springs 2.8-6.6 2 1 na 2(T) WNCD/Youngstown 8.4-6.9 1 1 1 ==
WTKX/Pensacola 4.6-4.6 = 1 — — WRKU/Youngstown 3.0-2.3 o - . =
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NEWS/TALK

RANbALL BLOOMQUIST

30-YEAR FORMAT VET

‘This Is Joel A. Spivak Speaking’

Joel A. Spivak began his Talk radio career in 1963 at
KLAC/Los Angeles, where he helped pioneer caller-inten-

sive, issue-driven Talk radio.

Over the next 30 years, his signa-
ture phrase — ““This is Joel A. Spi-
vak speaking” — was heard on
WCAU/Philadelphia, KNBR/San
Francisco, and WWRC/Washing-
ton, the last of which released him
earlier this month. He also has an-
chored TV newscasts and hosted
TV talk shows in Philadelphia and
Washington.

In the following conversation
with R&R, Spivak looks back on
three decades of News/Talk exper-
ience and shares his thoughts on
Talk radio’s obligations as a pur-
veyor of both information and en-
tertainment.

R&R: When did you get started
in Talk radio?

JS: The first time was probably
around 1961 when I filled in for Bob
Cain on WJAR/Providence. Cain
was doing some telephone talk on
the air, and I was asked to sit in for
him when he was sick or on vaca-
tion.

Shortly after I arrived at KLLAC
— where I was playing records —
the station hired [then-morning
talk show host] Joe Pyne. Based on
[his instant success], the whole
station went 24-hour Talk. Those of
us who were playing records sud-
denly became talk hosts.

R&R: How has the Talk format
changed since those early days at
KLAC?

JS: Well, the more things
change, the more they stay the
same. When we started doing Talk
in 1963, nobody knew a damn thing
about it. Because of Pyne’s suc-
cess, we presumed the way to get
audience response was to say the
most outrageous things you could
on-air to make people angry, shock

at (212) 661-7500.
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Joel A. Spivak

them, or startle them. Whether or
not your remarks made any sense
was irrelevant.

Pyne was a great showman, and
we all tried to emulate him. After a
while, things calmed down a little
bit — Pyne didn’t, but the rest of us
did — because we suddenly realiz-
ed when you're talking about issues
that are important to people, you
have a public trust and an [obliga-
tion] to be responsible about it. So
it evolved from what was shock
radio in 1963 into something a little
bit more responsible — but still a
heck of a lot of fun.

R&R: Rush Limbaugh has been
called “the new Joe Pyne.” Is
there any basis to that?

JS: They have a few things in
common. They’re both extraordin-
ary showmen. But Limbaugh is a
much different animal than Pyne
was. Pyne’s range was pretty lim-
ited. He was very combative and

didn’t have Limbaugh’s range of
knowledge. Pyne was very quick;
Limbaugh’s bright.

R&R: How have the callers
changed over the years?

JS: Because of the many infor-
mational sources available now,
people generally are better inform-
ed than they were 30 years ago.

People also are a lot more cyni-
cal and suspicious about every-
thing than they were in 1964.

R&R: What accounts for your
longevity in this business?

JS: I don’t know. I hope people
think I'm honest and have no par-
ticular axe to grind. I think people
believe I don't sell out and that I've
stayed pretty true to myself as far
as the quality of my work is con-
cerned. Even in an era when
there’s so much [pandering to]
the lowest common denominator,
someone who's consistently orient-
ed toward high standards can still
sell.

R&R: What brought you back to
Talk radio after your foray into TV
news and talk?

JS: Radio is a hell of a lot more
fun than TV. In radio, you can be
anything you want: You can create
a fantasy character or any [other]
Kind of persona. People can’t see
you and they don’t know what
you’re doing, so they’ll either re-
spond to it or they won’t. [Con-
versely,] TV is a giant X-ray
machine.

Also, radio doesn’t have TV’s
time restraints — you can do more.
Radio is a wonderful medium for
performers. But I'm not sure there
are too many people using it as a
performer’s medium these days
because — let’s face it — the big
money is in TV.

R&R: What are a good Talk sta-
tion’s key traits?

66

The country is in flux again ...
people are angry and worried.
Talk radio is serving as a way
to let off some national steam.

JS: In my opinion, there aren’t
too many good Talk stations; [but
those that are] feel a responsibility
to the communities they serve.
They keep their listeners in touch
with what’s going on locally and
nationally, disseminate a lot of in-
formation, take their responsibility
seriously, and still manage to be
very entertaining.

R&R: How much political power
do radio talkers really have?

JS: Speaking only for myself, I
don’t think I have any. Having said
that, I think talking on-air about
things that affect people’s lives
[places] is a tremendous respon-
sibility. If you’re going to do issue-

m.

[Good Talk stations]
disseminate a lot of
information, take
their responsibility
seriously, and still

manage to be
very entertaining.

199

oriented programming, you must
do your best to present all sides of
it in the most responsible way
possible. At the same time, you
must try to have fun and be ap-
proachable, vulnerable, and hu-
man. As far as the ultimate affect
it all has — God, I don’t know.

R&R: What advice would you
give a would-be talk host?

JS: Have very thick skin, don’t
take yourself too seriously, and
realize that you have one hell of a
responsibility on your shoulders
every time you open up the micro-
phone. You better damn well know
what your talking about; if you
don’t, be enough of a human being
to say so.

t

R&R: And do you have any ad-
vice for programmers?

JS: The best programmers are
those who understand who their au-
dience is, and that’s not easy to do.
The best radio stations in the Talk
format — like KGO/San Francisco,
KABC/Los Angeles, and KMOX/
St. Louis — have understood for a
long time who listens and who's
available to listen. They program
to those people and satisfy those
people’s needs.

R&R: Where is this format head-
ed in the future?

JS: I don’t know where the for-
mat’s going. It’s hot now because
our society’s in turmoil. People are
looking around for answers. Their
lives are getting more and more
complicated [because] they have
s0 many choices to make and day-
to-day living is so confusing.

This era reminds me of the late
’60s and early ’70s, when there
were a lot of really profound
changes taking place in the coun-
try. What there was of Talk radio
was very popular and important.
The country is in flux again, and
people are angry and worried
about a lot of stuff. Talk radio is
serving as a way to let off some na-
tional steam, if you will.

R&R: You've worked two stints
at WWRC. Why has Talk radio
languished in Washington?

JS: If I knew the answer to that
question, I'd be worth a hell of a lot
of money as a consultant. I just
don’t know. Besides, I don’t think
it’s necessarily true that Talk
doesn’t work. When NBC owned
'"WRC, we began to make a major
impression in this market after two
or three false starts. We had some
very good people on the air and it
was beginning to work. I don’t
think you can quarrel with the suc-
cess of [Talk/NAC hybrid] WJFK/
Washington. It’s not News/Talk in
the traditional sense, but it’s work-
ing.
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ANOTHER HERITAGE STATION SUCCESS STORY

URBAN CONTEMPORARY

Charlotte Combo Scores Fall Gains

As I continue to examine Urban radio’s heritage
achievers during Black History Month, the spotlight turns
to WGIV & WPEG/Charlotte. WPEG entered double digits
with a 9.5-10.2 12+ Arbitron gain, while its AM sister show-
ed a respectable 1.4-1.9 increase.

On its own, 'PEG trails only
Country WSOC (11.9-11.3) in Char-
lotte’s ratings race. Together, the
combo, which is sold in tandem,
beats WSOC’s AM/FM combeo by a
tenth of a point to lead the market.

Direction Is Key

WGIV & WPEG President/GM
Wayne Brown, who's been with the
Broadcast Partners Inc. stations
for two years, discusses their re-
spective formats and focuses.
“WPEG is definitely Urban — we
put more emphasis on targeting
women 18-34 and a secondary tar-
get of adults 18-34. We used to si-
mulcast WPEG on WGIV, but now
[the AM] carries SMN’s Touch for-
mat. When we did that, we knew
we’d be sharing some audience.
But WGIV’s not a throwaway, be-
cause we're the No. 1 [combo] in
the market.”

“In Urban radio, you've got to
keep your ear to the street. Even
though [WPEG’s] 10.2 this book is
an increase, I feel we can do even
better. Being the only Urban sta-
tion in the market, we've got to
make sure we’'re competing
against ourselves . . . make sure
our product is right.

“It’s easy for people to burn out
on a station, so we pay close atten-
tion to our TSLs and make sure
we’re keeping the stations as fresh
as possible.”

Mo’ Money

Making money is a priority for
most stations — when Brown join-
ed WGIV & WPEG, revenue jump-
ed to the top of his list. He recalls,
“My goal was to try and build a
base upon which we could market

our product, [stressing] the impor-
tance of black consumers to our ad-
vertisers.

“We were always No. 1 or No. 2
in the market for each demograph-
ic and daypart. But when I came
into the marketplace a couple of
years ago, we were the fifth highest
billing station. Now I'm proud to
say that we've moved up to third.
1992 was probably a record year
for us: The market grew 11% and
we grew approximately 28% . With
performance that far over the mar-
ketplace, it shows you how fast
we're growing. I'm excited about
those numbers, but we've got to
start making people realize that
it’s just not good enough to be No. 1
in programming. My goal is to say,
‘We’re not only good at reaching
our people, but at marketing them
as well.”

Educating Advertisers

In a changing marketplace,
Brown stresses that advertisers
must be informed of the benefits of
buying Black radio. “We’ve got to
make the advertising buyers — at
agencies and retail — aware that
it’s not about black or white, it’s
about the green that people spend
in the stores. [ Advertisers] are get-
ting more sophisticated and are
starting to realize they can’t over-
look the black consumer. They’re
trying to increase their market

After becoming the Charlotte Hornets' No. 7 draft pick, Alonzo Moqrning
(c) celebrated with 'PEG staffers (I-r) Wayne Brown, Skip Murphy, Michael
Saunders, and Nate Quick.

shares, and they know that black
consumers are an untapped
market.

“Smaller advertisers are becom-
ing more like the larger organiza-
tions, such as McDonald’s, Coca-
Cola, Burger King, and Anheuser
Buseh, who've been targeting the
black consumer for years and
know the benefits. It’s starting to
trickle down to a local retail level.
The way we’re going to get it done
is by having talented people edu-
cating those who should be using
our product. A phrase I like to use
is, ‘We want to try and make our
product more user-friendly with
advertisers’.

“Some advertisers don’t under-
stand our product. It boggles my
mind: 70% of our advertisers — the
people who spend money on these
stations — don't listen. So it’s a big
job in terms of educating people in
terms of how they perceive our sta-
tions and getting them to use them
when it comes time to buy adver-
tising.

Different Approach

Brown mentions that he tries to
sell the stations based on the con-
nection they make with their lis-
teners. ““‘One of our biggest
challenges is trying to get adver-
tisers to realize that black radio is
more than just buying morning and
afternoon drive like they do on
other types of stations. People lis-
ten to Black radio all day, all night,
all week. We're trying to get
buyers to look at Urban/Black ra-
dio’s TSL.

“It’s difficult to get them to un-
derstand that you should run a dif-
ferent type of schedule than when
they buy a mass appeal station.
And maybe they shouldn’t use the
same spot they made for other sta-
tions. Maybe they should have one
of our announcers voice a spot be-
cause we interface with our au-
dience differently than other sta-
tions do.

“I want potential advertisers to
have an open mind and say, ‘Yes,
you have numbers and you're
worth talking to. Educate me. I
want to know more about what
you're trying to do and how you can
help me improve my sales efforts.’
That’s all I want for our stations
.. . a fair opportunity.”

Building From Within

As far as the stations promoting
themselves, Brown says it’s all
done internally. “We found it was
more important to increase the
TSL of people who already listen.
We’ve been doing more in terms of
contests: giving away money, con-
cert tickets, etc. We reach about
98% of the market’s black popula-
tion, so we’ve been spending our
[promotional] dollars on the radio.
We’ve probably given away more
money than any other station in the
market.”

wwvrvramericanradiohistorvy com

WPEG staffers at the annual Save The Seed fundraiser (I-r): PD Michael
Saunders, Fred Graham, Skip Murphy, Pres./GM Wayne Brown, and Nate

Quick.

Brown also notes the importance
of building a strong team and
adapting to the seemingly inevita-
ble changes the industry presents.
“Going forward into the '90s, our
biggest challenge is finding tal-
ented people. After losing a domin-
ant personality like [morning
man] Skip Murphy [to KKDA/Dal-
las], it just goes to show you that
you always have to be looking for
the individuals who can take you to

the next step. We have a strong
team here, and we’ll build around
new morning personality Nate
Quick. It’s always hard to find tal-
ented people to sell this product.
Black radio doesn’t train and de-
velop our people like it should. I'm
proud that here at BPI, we put our
money where our mouth is, — we
make sure our people are properly
trained.”
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WPEG's always involved with community events, such as this appearance
at the annual West Charlotte Festival. Wayne Brown (r) is shown here with
Epic artist Tony Terry and event organizer Louise Sellers.
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Another snapshot from the West Charlotte Festival: (I-r) WPEG's Wilma
Leslie and Debbie Kwei, Reprise Records’ Rick Ross, 'PEG MD Frankie
Darcell, and the station's Lisa Stewart.
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COUNTRY

Steel City Saga

The Bear charges Y108, Rebel comes to the defense

Don’t look now, but Country incumbents are under at-
tack by a new herd of killer animals. The Bear stalks the
airwaves in Pittsburgh, the Big Dog prowls in Denver, and

an Armadillo lies in wait in San Antonio.

The focus this week is on Pitts-
burgh, where recent weeks have
seen the leading Country outlet al-
ter its position and two new sta-
tions adopt the format. In the
weeks to come, we'll set our sights
on the format’s other new
predators.

Steel City History

First, a bit of history. WDSY has
been Pittsburgh’s Country leader
since it first wrested the crown
from Country sister WEEP in Fall
’82. (In recent years, WEEP has
gone through a couple format
changes, including Gold and Busi-
ness, and a stint simulcasting as
WDSY [AM] before returning to
Country as WEEP last
September.)

Late last fall, Entercom, owner
of WEEP & WDSY, announced it

i Y

Music Monitor

8-9am

ROBERT ELLIS ORRALL/

Boom it Was Over

TANYA TUCKER/

What Do | Do With Me

KATHY MATTEA/

Standing Knee Deep

BILLY DEAN/BIlly The Kid
DIAMOND RIO/Mirror, Mirror
SHENANDOAH/Rock My Baby
LORRIE MORGAN/What Part Of No
CLINT BLACK/Better Man

MARK COLLIE/Born To Love You
RANDY TRAVIS/

Look Heart, No Hands

5-6pm
ALAN JACKSON/
Love's Got A Hold
SUZY BOGGUSS/Drive South
CLINT BLACK/We Tell Ourselves
DIAMOND RIO/In A Week Or Two
BROOKS & DUNN/
My Next Broken Heart
STEVE WARINER/Like A River
BILLY DEAN/
Trying To Hide A Fire In The Dark
PAUL OVERSTREET/
Daddy's Come Around
PAM TILLIS/Let That Pony Run
HIGHWAY 101/Cry, Cry, Cry
RANDY TRAVIS/
Look Heart, No Hands
LORRIE MORGAN/We Both Walk
MARY-CHAPIN CARPENTER/
Passionate Kisses
SAMMY KERSHAW!/
She Don't Know She's Beautiful
JOE DIFFIE/s It Cold In Here

Bill Macky

would LMA crosstown Religious
station WORD-FM and take it tra-
ditional Country. Entercom’s
game plan was thrown a curveball
when EZ Communications, owner
of CHR B%4, LMA'd CHR WMXP
and took it Country in early Janu-
ary. The new calls are WQKB, and
the station is known as K-Bear.

Entercom threw a slider back at
EZ when it acquired WORD-FM.
Instead of adopting traditional
Country, the station turned to a Hot
Country format. It's known as
WXRB (The Rebel).

Joe Armao

Plucking The Daisy

Before we delve into the Bear-
Rebel story, note that WDSY itself
shifted gears a few months ago,
trading its “Daisy”’ moniker for a
new identity as Y108. VP/GM Joe
Armao explains the station went
from 70-30/current-gold to 90-10.
“We wanted to block the ‘young,
Hot Country’ beachhead. We decid-
ed to run the risk of pissing off the
older listeners, figuring if they got
mad they could go to WEEP.

“We were surprised when
K-Bear came on mainstream — we
thought they’d take the young ap-
proach and find a niche, rather
than be a poor imitation of Y108. To
me, K-Bear sounds like an AC ap-
proach with Hot Country music. I'd
characterize the Rebel as CHR and
Y108 as Bright AC.”

He adds that since the Rebel’s
debut, WDSY has scaled back to a
60-40/current-gold mix to ‘‘sur-
round” K-Bear between WDSY
and the Rebel. “We sewed up the
Country franchise in Pittsburgh,”
says Armao. “If K-Bear doesn’t
succeed, I can’t imagine anyone
else going Country.”

K-Bear Is Born

Entercom’s announcement of its
LMA didn't deter EZ from going
Country with an LMA of its own.
Indeed, WQKB PD Bill Macky says
EZ’s goal was to beat Entercom to
the punch with the new station in
order to stake out the position it

wanted — not what was left. “We
wanted to establish ourselves as
best we could before they went on
the air [with the new stationl.”

Music Monitor

8-9am
DIAMOND RIO/Norma Jean Riley
MARY-CHAPIN CARPENTER!/
Never Had It So Good
RESTLESS HEART/
Mending Fences
CONFEDERATE RAILROAD/
Queen Of Memphis
RANDY TRAVIS/
If | Didn’t Have You
BROOKS & DUNN/
Hard Workin' Man
TRACY LAWRENCE/
Running Behind
RICKY SKAGGSILife's Too Long
STEVE WARINER!/
Crash Course In The Blues
LARI WHITE/
What A Woman Wants
ALABAMA/Take A Little Trip
COLLIN RAYE/l Want You Bad
TRAVIS TRITT/Lord Have Mercy
KENTUCKY HEADHUNTERS/
Honky Tonk Walkin’
DENNIS ROBBINS!
Home Sweet Home

5-6pm
ALAN JACKSON/
Chasin' That Neon Rainbow
CHRIS LeDOUX/
Little Long Haired Outlaw
ALABAMA/[Take A Little Trip
TANYA TUCKER!
It's A Little Too Late
RICKY VAN SHELTON/Backroads
JOE DIFFIE/
New Way To Light Up An Old Flame
TRACY LAWRENCE/Alibis
SAMMY KERSHAW!/
Anywhere But Here
RESTLESS HEART/
Mending Fences
MARTY STUART/Tempted
LITTLE TEXAS/
What Were You Thinking
MARY-CHAPIN CARPENTER!/
Down At The Twist And Shout
STEVE EARL/Someday
GEORGE STRAIT/
Gone As A Girl Can Get
BROOKS & DUNN/
Hard Workin' Man
MARK COLLIE/
Even The Man in The Moon
PAM TILLIS/
Don't Tell Me What To Do
GARTH BROOKS!/
Papa Loved Mama
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Hot New Country 100.7 FM

Music Monitor

8-9am
SUZY BOGGUSSIDrive South
ALABAMAI/I'm In A Hurry
GARTH BROOKS/
Somewhere Other Than The Night
RADNEY FOSTER/Nobody Wins
EXILE/She's a Mircale
CLINT BLACK!/
When My Ship Comes In
BROOKS & DUNN/
Boot Scootin' Boogie
TANYA TUCKER/
It's A Little Too Late
DWIGHT YOAKAM/
The Heart That You Own
LORRIE MORGAN/What Part Of No
TRAVIS TRITT/Country Club
DAN SEALS/Bop

As for why EZ chose Country,
Macky says, “WDSY’s a good sta-
tion, but we felt it wasn’t as locked
in locally as it might be or serving
the market as well as possible.” EZ
also believed it could expand Coun-
try’s market share in Pittsburgh.
“Including the shares taken by
Ohio Country outlets, we thought
there are 15 Country shares in this
market,” adds Macky. ‘““With
WDSY pulling an eight, we felt
there was a gap and an opportuni-

Asked how K-Bear was position-
ed against WDSY, Macky explains,
“We're more music-intensive.
They say they play more music —
but they don’t. We do two 25-minute
music sweeps an hour with two
stopsets. We front- and back-sell
every song and don’t talk over in-
tros or outros. We keep our talk to a
minimum while keeping personali-
ty in the forefront.”

K-Bear targets the 2044 demo
and is 70% current. There’s no set
timeframe for the gold music,
which is added to the mix accord-
ing to artists’ current hit profiles.

Macky says K-Bear has made no
major programming adjustments
since the Rebel debuted. “We
came on with the expectation
they’d be there. From the very be-
ginning, our game plan took into
account there would be three FM
Country outlets. Now it’s just a nor-
mal day-by-day thing to see what
the other stations are doing. We're
very confident with our product.”

Macky says K-Bear’s music and
attitude fall between WDSY and
the Rebel, though the station is
closer to WDSY. He opines, ‘“The
Rebel takes a direct approach to
focusing on the young male. That’s
not a huge concern for us at this
point. The AORs and rockers have
more to lose to them than we do.
Except for some album cuts on the
Rebel, the music on the three sta-
tions is very similar. They call
themselves the Rebel, but, they’'re
playing music from Paul Over-
street.”

Rebel 95% Current

The Rebel blasted on with a 95%-
5% current-gold ratio. It plays one
oldie an hour — and even that’s of

Spm
ALAN JACKSON/
Tonight | Climbed The Wall
MARK COLLIE/
Even The Man In The Moon
CONFEDERATE RAILROAD/
Queen Of Memphis
RODNEY CROWELL/
What Kind Of Love
SHENANDOAH!
Leavin's Been A Long Time Comin’
RANDY TRAVIS/
Heroes And Friends
ALABAMA/Born Country
BILLY RAY CYRUS/
She's Not Cryin’ Anymore
HAL KETCHUMISure Love
GARTH BROOKS/The Dance
SUZY BOGGUSS/Drive South
REMINGTONSI/A Long Time Ago
GEORGE STRAIT/Heartland
VINCE GILL/
When | Call Your Name
MICHELLE WRIGHT/
Take It Like A Man
CLINT BLACK/Nothing's News

very recent vintage. Armao notes
PD Gerry McCracken doesn’t pro-
gram the music based on charted
songs: “We’re looking for music
that fits the Rebel image in terms
of tempo and energy. We lean on
new releases and album cuts. Con-
versely, there are some big hits
you won't hear on the Rebel.
Though you won’t hear much
downtempo music, we’ll play
softer records if they’re passionate
or make a statement. It’s all based
on feel.”

The New CHR?

Like most Young or Hot Country
outlets, the Rebel is more about at-
titude than music. Some of the on-
air liners follow: Three out of
four liquor store gunmen listen to
the Rebel in their getaway cars.

This station didnt change his-
tory — it flunked history.

We don't want listeners with
good taste. We want listeners that
taste good.

Armao said, “We want to rede-
fine Contemporary Hit Radio. In-
stead of Michael Jackson, it’s now
Alan Jackson. CHR now means
Country Hit Radio. Our mission is
to convert young people to Country
fans as they form their musical
tastes.”

Editor’s Comment

This chess match in Pittsburgh is
a textbook example of the new
strategic thinking and positioning
that are part and parcel of the new
duopoly/LMA rules. A format
change to Country isn’t just about
Country anymore.

Both Macky and Armao allude to
the fact that the Rebel is likelier to
take audience from the AORs and
CHRs in town. And since EZ
changed its LMA from CHR to
Country, who now owns the Steel
City’s only CHR outlet? Right —
EZ Communications. Thus, Enter-
com’s battle with EZ expands to
the younger demos as well. Could
that be one of the reasons Enter-
com chose not to go with its origin-
al plan to take its new LMA tradi-
tional Country and opted instead
for the Rebel? Aren’t the new strat-
egies emerging from LMAs/duopo-
lies just fascinating?
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NASHVILLE THIS WEEK

CRS 24 Brimming
With New Talent

Two new showcases featuring 20 different acts have
been added to the lineup of talent at the 24th annual Coun-
try Radio Seminar, which is set for March 3-6.

Artists from 12 different labels
will perform on alternating stages
during the Thursday and Friday
night showcases, which were add-
ed partly to accommodate the in-
creasing CRS crowds. “Over the
years, the labels have provided
open suites with showcases for at-

tendees in the evening as a way of
personally thanking radio for their
support,” explains Erica Farber,
R&R Exec. VP/Sales & Marketing
and Country Radio Broadcasters
President.

“As CRS attendance has grown,
this has become increasingly diffi-

Doug Supernaw

NEW ARTIST FACT FILE

Current Single: “Honky Tonkin’ Fool”
Current Album/Label: “Red and Rio Grande*/
BNA Entertainment

Producer: Richard Landis

Influences: John Anderson, Gene Watson, Con Hunley,

and the Eagles

Background

Growing up in Houston, Doug
Supernaw didn't have much time
for music; he was too busy playing
golf, football, basketball, and
baseball. ‘It was always sports in
our family, especially golf. We're
avid golfers — | lived on a golf
course from the time | was 10," re-
members Supernaw.

e Supernaw's father, a Texaco
research scientist, wasn't always
keen on his son’s music career.
And while music wasn't part of his
household growing up, Supernaw
knew early on it wouid be part of his
life. | wrote my first song at seven,
but | never really learned how to
play any instruments when | was
young. In the band in seventh
grade, they gave me one of those
kettle drums you had to hit twice. |
had two notes — boom! and
boom!”

® Supernaw landed a full golif
scholarship to Houston's University
of St. Thomas, but he didn't-stay
long. He entered a singing competi-
tion at a local club one night and
came in second place, which would
have been great if he hadn't stayed
out too late and missed a golf team
meeting the next morning. Kicked
off the team, he transferred to
Texas Tech and continued his
studies and his music.

® He later quit school, and spent
the next few years working on an oil
rig ("! wrote a lot of good songs on
the rig; that's where | first started to
get serious about my guitar
playing”}, singing with a band (the
Occasions) and his own band, and
eventually becoming a booking
agent for a Houston club where his
band played.

e Although he still wanted to sing
professionally, Supernaw felt he
wasn't yet ready for the big time.
"“At that time, in '84, the singers in
Nashville were older, and | didn't
think | looked the part. They were
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almost afrald of you if you were :
younger, so | just kept booking

shows and playing on weekends.” |

Signing l

Supernaw began gathering l
songs for a demo and traveled to I
Nashville in 1987 to make a tape. |
After his music drew some interest |
on a subsequent trip, he decided to |
move to Nashville the foliowing I
year. He moved back to Texas two
years later. "l had a lot of oppor- I
tunities that just didn't quite come |
together, and | got frustrated. lalso |
got tired of not playing, so | went |
back home and put together a I
band.”

e Back in Houston, the band |
began drawing such big crowds |
that they garnered a sponsorship |
from Coors Light even before they |
had a record deal. A gig at the |
Houston Livestock Rodeo Show
led to some label interest, and |
when Supernaw returned to Nash- |
ville, he found he had offers from |
several different labels. He chose |
BNA. i

Songs |

Supernaw penned four songs on |
his BNA debut, including “Carou- |
sel,” which he feels is the best I
song he's ever written. “It's going
to be inscribed on my tombstone |
It's the only song I've written that | |
think will stand the test of time.' |

cult to accomplish. Recognizing
the problem, the CRB Board came
up with these showcases as a way
of supporting the labels while giv-
ing attendees another musical out-
let. Several labels will be sharing
the same ballroom, giving excel-
lent staging for the showcases. The
room size will ensure that atten-
dees are able to see the artist per-
forming — and also have space to
breathe! We believe the showcases
will be very well-received.”

The new showcases will include
artists debuting on the country
scene as well as legends who've
been performing since the semi-
nar’s inception. The following acts
are scheduled to perform at the
showcases: Neal McCoy, Emmy-
lou Harris, Lee Roy Parnell, Stacy
Dean Campbell, George Jones,
Rick Vincent, Tim McGraw, the
Gibson Miller Band, Debra Burns,
Celinda Pink, Zaca Creek, Debor-
ah Allen, Rhonda Vincent, Doug
Supernaw, and the Kentucky
Headhunters.

The seminar will kick off Thurs-
day morning (3/4) with Dolly Par-
ton making her first-ever perfor-
mance at a CRS function. More
than 100 artists have been confirm-
ed to attend the Artist Radio Tape
Sessions on Wednesday afternoon.
First-time attendees are encourag-
ed to attend the opening press con-
ference on Wednesday to familiar-
ize themselves with the schedule
and get the lay of the land.

NASHVILLE IN MOTION

STADIUM ROCK — Billy Burnette (I}, Tanya Tu

ey,

Adventures In Video

Michelle Wright narrates ‘‘Re-
membering Patsy,” a new video
about the life of Patsy Cline that’s
due out March 1. Wright was ori-
ginally asked to discuss in the
video how Cline influenced her ca-
reer, but when Cline’s widower,
Charlie Dick, saw her interview, he
gave her a major role in the pro-
duction. She reads Cline’s personal
letters in the hourlong show, which
commemorates the 30th anniver-
sary of Cline’s death.

* A new video biography, “Willie
Nelson — My Life,” has been re-
leased by Hallway Productions and
Entertainment Direct. The hour-
long documentary includes archi-
val footage, personal photos, and
rare early TV appearances of Nel-
son. The soundtrack features more
than 20 Nelson hits, including “On
The Road Again” and “Blue Eyes
Crying In The Rain.”

Round Two

The latest bout in the Billy Ray
Cyrus-Travis Tritt war appeared in
a recent TV Guide cover story,
wherein Cyrus proclaimed Tritt
“has a personal problem.” Cyrus
stoked up the feud during ABC-
TV’s recent ‘“American Music
Awards* telecast, when he ac-
cepted the award for Best New Ar-
tist and announced, ‘‘For those who
don’t like ‘Achy Breaky Heart,
here’s a quarter . . . .”

But Tritt is singing a different
tune these days. He told the Nash-

Hambrick Heads To Intersound

Melissa Hambrick has join-
ed Intersound Entertainment
as Director/Press & Publicity.
She previously worked for
AristoMedia, an independent
Nashville publicity firm.

* Joffrey Hollandsworth is the new
Professional Manager of the Marco
Music Group in Nashville. He formerly
led the singing group the Hollanders.

* Steve Pope has been appointed
Director/Creative Services at the
Malaco Music Group in Nashville. He
was previously GM of the Sunstone
Music Group and Professional Manag-
er of the Pride Music Group

* Ricky Skaggs has formed two in-
dependent publishing companies —
Golden Hook Music and Heartbound
Songs. Belmont University professor
James 1. Elliott will serve as consul-
tant to the new companies, and Billy

v anagssuaaaetaan A icchictorv-conT

Joe Foster, Jason Sellers, Luke
Reed, and Kelly Willard have signed
on as staff writers.

¢ Former “Crook And Chase" tele-
vision reporter/producer John Davis
has formed his own production com-
pany, RedDog Productions, which will
produce video profiles and home
video packages on country artists.
Davis has also signed on as host of
“America’s New Country,” a syn-
dicated weekly TV show.

s Songwriter Eddie Burton has
been appointed Professional Manager
of March Music, a new publishing
company cofounded by Nashville at-
torney Ralph Gordon. March recently
signed songwriter Doodle Owens to
an exclusive writer's agreement,

» Signings: Karen Staley to Little
Big Town Music for publishing; Tam-
my Wynette to Buddy Lee Attractions
for booking.

- . I

cker, and Gary Busey warm up the crowd during the-Super Bowl!

Tailgate Party at the Rose Bowl/ on Super Bow! Sunday. Burnette also joined his former band, Fleetwood Mac, for
several songs during the event, which was held for corporate sponsors and NFL execs prior to kickoff.

ville Tennessean, “It’s very hard
for something that was so pub-
licized. It’s still coming up over and
over again. Billy Ray shouldn’t
give a damn about what I think.
He's selling records.” Stay tuned
— the two cross paths next week
during the Grammys.

And speaking of mending fences,
on February 26 Tritt will perform
on NBC-TV’s “The Tonight Show.”
This will be his first visit to the
show since it banned him late last
year for refusing to cancel an al-
ready scheduled “Arsenio* ap-
pearance. Word has it Leno’s been
anxious to have Tritt on the show
ever since “Tonight” producer
Helen Kushnick was fired for her
hardball tactics.

Bits & Pieces

John Michael Montgomery was
on hand to sing the National An-
them during Thursday night’s
(2/18) game between the Atlanta
Hawks and the Phoenix Suns in
Phoenix . . . Ralph Emery travels
to Colorado Springs February 21 to
participate in a ‘“Cowboys And
Country Concert” as part of the Air
Force Academy’s “Four Sundays
In Winter” program. Bill Anderson
will perform while Emery narrates
a history of the Grand Ole Opry . . .
“My Blue Angel” man Aaron Tip-
pin will become a Blue Angel him-
self for a few hours February 24
when he flies with the Navy’s Blue
Angels in El Centro, CA. Tippin,
who’s a pilot himself, may actually
fly one of the F-18 fighter jets.

—Lorie Hollabaugh

1 YEAR AGO

® No 1: ‘“‘Better Class Of
Losers’’ — Randy Travis

5 YEARS AGO

®No 1: ““Too Gone Too Long™’
— Randy Travis (2nd week)

10 YEARS AGO

® No. 1: *“if Hollywood Don't
Need You’’ — Don Williams

15 YEARS AGO

@®No. 1: “‘Don’t Break The
Heart That Loves You’’
— Margo Smith
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AIR TALENT SERVICES

.l.l.l%.ﬁ.l.l.l.l%.I.l.l.l.l.l.l.l .l.l.l.I. .l.I%.l.I.I.l.l.l.l Y
PERSONAL AIR TALENT CONSULTING

Dan 0°Day is accepting a limited number of air personalities for
personal consuiting: show structure, job-hunting, resumes, con-
tract negotiations, aircheck review, career planning. Short-term,
affordable. For info, leave name & mailing addres at (310)
476-2091 for a confidential reply. It's your career; why not go
with the best?

I..-l..-.-l-l-l.l-l-l.l-l-l..-l-.-..-l.l--.--..‘--.--l--.-.--.‘.-...-.-.l

?|

AIR PERSONALITIES & PROGRAM DIRECTORS! You'll LOVE The
Whole 0 Catalogue! Books & tapes on radio programming, radio
comedy, job-hunting, production, promotions, airchecks...A mail-
order playland for radio pros! For your copy, write: O'LINERS «
11060 Cashmere Street, Suite 100 « Los Angeles, California
90049...or leave complete address at (310) 476-2091..or via fax
at (310) 471-7762!

AUDIO & VIDEO AIRCHECKS

CURRENT ISSUE #155. Zi00/Gary Bryan & Ross Britain, WVBF/Loren & Wally.
B96/Eddie & JoBo. WPLJ/Fast Jimmy. KKCW/Tom Parker. WPRO-FM/fimmy
Grey. KFRC-FM/Sue Mall. W<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>