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THE INDUSTRY'S NEWSPAPER

Atlanta Stations To Test
Arbitron Survey Promos

URBAN Detroit, Houston, Greensboro, Las Vepgas
SCOREBOARD also might run announcements in spring
DEBUTS The Arbitron Company and  The trial will begin April 29

: sy _ the Atlanta Radio Association and run through the second and
TraCkmg each station’s one year will engage in a two-month test third phases of the Spring
trend, R&R presents the this spring to see if on-air spots ratings sweep.

touting the survey in progress
will increase the accuracy of
the ratings book. Arbitron is al-
so working to run the experi-
ment in the Detroit, Houston,
Greensboro, and Las Vegas
markets.

KRLD In Center Of Hostage Storm;
Radio Reacts To New York Blast

Texas station airs cult’s messages, helps free captive children

Arbitron VP Jay Guyther
said the spots will not be run
ARBITRON TEST/See Page 27

30 Seconds
Over Atlanta

: uring -Arbitron's experi-
Dment with on-gir survey
L annguncements, partics-
pating stations will air this 30-
second prerecorded soot:
"You count. dn the  radio
ratings. f you get & zall from
Chris  Johason of Arbiron

format’s first comprehensive
national ratings report card.

Page 40

RADIO & RECORDS

VOICE YOUR CHOICE
R&R’s new ‘‘FAXBACK"
readers’ poll gives the music
community the opportunity to
vent its views on the top topical

topics of today.

Page 28

STAYING HOT

COUNTRY'’S
LATEST FLAME

Fanning today’s raging Country
brushfire — and sparking a

permanent change in

mainstream America’s musical
lifestyle — is the hottest topic
of R&R’s CRS Special 1993.

Other burning issues in the
smokin’ section:

® Turning new cume into
loyal listeners

® | abel strategies to reach
new heights

#The media’s role
e 17th annual Readers’ Poll
eTop 50 Power Gold

Begins Page 47

IN THE NEWS...

e Walt Tiburski named WHK &

WMMS/Cleveland GM
eTed Cramer returns
to WDAF/KC as PD

Page 3

¢ Randy Schell now OM
at KKZR-FM/Houston

o Chris Baker PD at KATT/OKC

® Rick Michaels new PD,
Eric Murphy to APD
at WENZ/Cleveland

Page 10

'N_a_wg_g_'gand Price $8.00

News/Talk KRLD/Dallas
was thrust in the middle of a
tense and bloody standoff
in Waco, TX between federal
authorities and members of the
heavily armed Branch David-
ian religious cult led by David
Koresh. That incident was one
of two ongoing stories involving
radio. Late last week, several
radio stations were affected by
the bombing of New York City’s
World Trade Center.

KRLD’s involvement in the
Waco drama began Sunday
(2/28), just hours after four
agents from the Bureau of Alco-
hol, Tobacco, and Firearms
(ATF) were gunned down in a
raid on the cult’s compound. An
ATF officer told KRLD VP/Sta-
tion Manager Charlie Seraphin
that Koresh had asked the sta-
tion to air a statement he had
written.

Children Released

KRLD News Director Rick
Ericson agreed to air a joint
ATF-Koresh statement in which
both sides expressed hope for a
peaceable ending to the stan-
doff.

Later on Sunday, Seraphin
was told by an ATF agent that
some of the hostage children

T
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Chernoff Takes
WFAN PD Chair

Mark Cher-
noff has been
named PD of
Infinity Broad-
casting’s all-
Sports WFAN/
New York.
Chernoff, pre-
viously PD of
Infinity com-
bo partner
Classic Rock
WXRK, re-
places OM Mark Mason, who
resigned Monday (3/1).

CHERNOFF/See Page 12
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Chernoff

would be released if the station
aired a statement by Koresh.

“If the request for airtime
came just from Koresh, it would
have been rejected,” Seraphin
said. “If the request came from
the ATF because they wanted to
use our air to make a state-
ment, that would have been re-
jected. We did it in conjunction
with a joint negotiated request.
We allowed the radio station to
be used to save lives.” As it
turned out, each time the state-
ment was broadcast, two chil-
dren were let out of the cult’s
headquarters.

On-Air Interview

Koresh himself called KRLD
twice that night. After consult-
ing with hostage negotiators
and other authorities, Seraphin
made an independent decision
to conduct an on-air interview
with Koresh, who offered lis-
teners a detailed description of
the bloody shootout.

Monday passed without com-
munication from Koresh. On
Tuesday (3/2), the cult leader
asked that KRLD air a 58-min-
ute tape in which he promised to
surrender peacefully. KRLD
aired the tape, but at R&R’s
Tuesday deadline, Koresh had
not given up.

Federal Request

Seraphin said he does not be-
lieve KRLD set a bad precedent
by airing Koresh’s written and
taped statements. He points out
that each broadcast came as a
result of requests from federal
officials, rather than demands
by Koresh. “When it comes to
cooperating with federal
authorities, that’s a decision
that has to be made on a case-
by-case basis. We did it to save
lives. I don’t think journalistic
[guidelines] should prevent a
station from performing a hu-
manitarian service.”

RADIO REACTION/See Page 27

grammer of all time.”

Kent Burkhart and Bill Drake

las have formed a joint venture programming and marketing

deal. KLUV/Dallas comes aboard as its first client and nego-
tiations are in progress to sign WTRG/Raleigh-Durham.

“Bill and | have known each other for years,” remarked Kent

Burkhart. “He's my kind of programmer. His 25-54 success at

KRTHI/Los Angeles demonstrates that he's arguably the best pro-

C elebrated radio programmer Bill Drake and Burkhart/Doug-

“KRTH is a prime example of what can be done when operators
care to produce a great product,” said Drake. “Obviously, KRTH will
remain my flagship station, and Simon T of Beasley Broadcast
Group has final approval of all potential consulted markets.”

Country Radio Special

__ ywwwamericanradinohistary cam

Begins Page 47

Ratings, don' hang up Chils is
cafling o ask you fo keep frack
of your radio. fistenicg for a
week. It's very importat to you
because i fats ws know what
yoit ke hearing. This is your
‘chance to have your lstening
reatly ‘count. 5o, say yes to
-Chis  Johnson  frome. Arbitron
Ralings, then keep an accurate
record of your radio istsning for
e waak and send the bookie
back 1o Arbiron promplly. Mo
matier how much ot fsten,
you gount in the radio ratings. A

message from the Atfacta Radio
Agsociation.”
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Chlowitz To Helm
KRLA & KLSX/L.A.

Greater Me-

lan Chlowitz =
GM at KRLA
& KLSX/Los
Angeles. He 7
succeeds 13-
year station
vet Jim Free-
man, who exits the Gold/Clas-
sic Rock combo.

Group VP/Radio Charles
Banta told R&R, “Wa're ex-
cited to have Allan on board.
He’s had a successful track rec-
ord in Los Angeles as a GM.
He’s delivered terrific bottom
line performances at all of his
stations.

“We aren’'t contemplating
any programming changes for
either station at this pont.”

Chlowitz spent 12 years (1973~
85) as GM at KRTH/L.A. and
nearly five years in a similar
capacity at crosstown NAC
KTWYV. He’s also held manage-
ment positions at KNX/Los
Angeles, WCBS/New Ycerk, and
a Canadian videotape vending
firm.

Chlowitz
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ACADEMY AWARD NOMINATIONS

INCLUDING

BEST ACTOR o Stephen Rea  BEST DIRECTOR e Neil Jordan

BOY GEORGE . . . "THE CRYING GAME"
THE SONG EVERYONE IS TALKING ABOUT.

“FORGET WHAT YOUR
Frienns ARt TeLLING You

about the ending of the movie ‘The Crying Game.’
The real secret is that they’re all listening to
Boy George on Z100.”

—Steve Kingston, Z100/New York

“ONCE IN A GREAT WHILE
THERE COMES A SONG

that is 100% pure magic...
“The Crying Game’ is one of those songs.”
—Steve Rivers, kISS 108/Boston

A Neil Jordan Film

repen i Mimanon Ricuanoson FOREST WWHITAKER s

play it atyour own isk..

" RIGIAL MOTION PICTURE SOUNOTRACK AVARABLE O SEK RICORDS £ RECORDS GROUP. AC.

NOW STAR94 KOY-EM WLAN WPST 195  WMMZ WQUT WOW WVSR

i KRBE Q106 FUN107 WRCK WNOK WYKS WDJX WKDD WBBQ
PLAYING PWRI6 KPLZ  999KHI KHFI WCGQ WZYP WHHY 96STO WJMX ..AND MANY MORE!

AT WNVZ TICEM Y102 WFMF G105 WKQB 2102  CK105 WCIL

Q105 WKSS 98PXY K106 WXKB WAPE KISX  Z104 B94.7

COMING SOON...CICERO, LYLE LOVETT, AND CARROLL THOMPSON.
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New RAB Survey Says Radio
Revenues Up 5% In January

Southwest registers 18%

January 1993 radio revenues
were up 5% over January '92 fig-
ures, according to the RAB. Local
sales did especially well, pushing
ahead 7%, but national spot sales
declined 3% .

“We're starting 1993 the way we
knew we would: with sizable rev-
enue gains,” said RAB President
Gary Fries. He expressed pleasure
that local sales were up in every re-
gion and noted that national rev-
enues were up in three of the five
regions tracked by the RAB. ‘“The
only soft spot in the national pic-
ture is the East Coast, which seems
to be mired in the recession while
the rest of the country has started
to recover.”

Coalition Asks
Court To Freeze
Indecency Actions

In a lawsuit blasting the FCC’s
enforcement procedures as “ad-
ministrative censorship,” a coali-
tion of 21 industry and civil rights
groups is seeking an injunction to
prevent the agency from enforcing
its indecency rules.

The complaint, filed in U.S. Dis-
trict Court for the District of Co-
lumbia, alleges that the FCC does
not provide licensees accused of in-
decency with the required protec-
tions of ‘“‘prompt administrative
adjudication and judicial review."”’

Stations seeking to defend them-
selves from indecency charges are
limited to a written response and
are denied a full hearing. What's
more, the coalition complains, the
vast majority of indecency cases
are now decided by the Mass Me-
dia Bureau staff. Cases appealed to

INDECENCY/See Page 27

A weekly look back ormeoningful and
amusing events from R&R’s archives

local gain

On a regional basis, local sales
were up 18% in the Southwest, 9%
in the Midwest, 7% in the East, 5%
in the West, and 3% in the South-
east,

The weak spots for national sales
were the Southeast (off 11%) and
East (down 10%). Those declines
were offset somewhat by a hefty
16% gain in the Southwest, while
the Midwest increased 5% and the
West grew 2%.

o
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Tiburski Back As
WHK & WMMS GM

Former WMMS/Cleveland VP/
GM Walt Tiburski has rejoined the
Malrite AOR and its sister station,
News/Talk WHK, as GM. He suc-
ceeds Chuck Bortnick, who left the
combo last month.

Malrite President John Chaffee
said, “Walt has a marvelous herit-
age with WMMS: 11 years of con-
tinuous growth and market leader-
ship. Combine this with his suc-
cessful ventures as an owner/oper-
ator, and you’ll find someone who's
uniquely qualified to command this
management transition.”

Tiburski told R&R, ‘It feels good
to be back. There are always bene-
fits that can be derived from hav-
ing had a successful past [at the
station], but there are a lot of new
faces and new developments . . .
We've got a very talented team of
people, and it’s a matter of ap-
praising what we're doing, how
we're doing it, and how we can do it
better.”

After serving as WMMS’s GM
from 1980-1985, Tiburski entered
station ownership, co-founding
WIN Communications and serving
as its President/CEO until 1990. He
spent the last three years as a radio
financial consultant.

When Country

10% of the national total

fast-slipping numbers.

belief can be found by looking at R&R’s March '85 Country Radio

R adio theorists always say format success is cyclic. Evidence for that
special, which bemoaned the dismal state of a format in which:
© National ratings had declined 17% in just two years

® Record sales in the same period had dropped from 15% to

@ Stations were playing fewer currents than ever

@ Radio felt it had to become more ‘‘vanilla’’ to restore its

The special went on to describe the format as “complacent and boring”
and challenge the industry to "dispel a growing ‘gloom-and-doom' attitude.”

Kinda sounds like CHR's current situation . . . but maybe there's hope.
After all, Country managed a pretty good little comeback.

Was Ice-Cold

Also Celebrating 20 Years Of Excellence:

—{ ommunication

—fwraphics Inc

National Radio
RADAR Ratings

%
Network Avg. Parsons (000) Increase
ABC Prime 5344581 ~1.2
Westwood Mutual 3033 —5.1
ABC Platinum 2979 1.0
ABC Genesis 2545 7.2
CBS Spectrum 2418 -0.2
Unistar Ultimate 2322 11.2
Unistar Super 2228 ~1.8
CBS 1786 —1.4
:Westwood Source. 1556 6.7
Westwood NBC 1408 -9.7
Westwood WONE 1344 —13.6
Unistar Power 1305 -84
ABC Excel . 1188+ —~1.7
ABC Galaxy 1083 0.9
American Urban 1062 ~6.2

%
Network Avg. Persons (000) Increase
ABC Prime 2910 0.6
Westwood Mutual 1650 2.0
ABC Patinum 1551 0.3
CBS Spectrum 1470 1.9
ABG Genesis 13760 10

Top Five 18-34

%
Network Avg. Persons (000) Increase
ABC Genesis 1285 4.2
ABC Prime* 1074 -3.1
‘Wastwood Sourcé* 1074 . 14.6
ABC Excel 866 5.4
Unistar Power . 672 ~148

*tie
Source: Statistics submitted to

R&R by the major networks and
compiled by Statistical Research
Inc. Figures based on telephone
measurement from November
1991 through October 1992 and
merged with network clearance
records. All tables represent
Monday-Sunday, 6am-7pm.

Cramer Upped To
PD Of WDAF/KC

WDAF /Kansas
City midday per-
sonality Ted
Cramer has been
given a second
stint as PD at the
Great American
Country station
he helped put on
the air in 1977.

WDAF & KYYS
President/GM
Herndon Hasty
commented, “I was looking for a
person with a great Country back-
ground, experience with a major
league sports franchise, and the
ability to deal with sales and pro-
motions. Ted was most eminently
qualified, and we’re honored that
he’s once again becoming the Flat-
land Godzlla’s PD.”

Cramer said, “Kansas City has
become a major Country battle-
ground, and we have a staff that’s
totally committed to winning.
Herndon, Great American Presi-
dent Dave Crowl, and AM Group
PD Bobby Hatfield have supplied
us with the tools we need.”

Cramer was APD/MD when
WDAF signed on as “61 Country”
and became PD nine months later,
a post he held until 1980. Cramer
rejoined WDAF last January to

CRAMER/See Page 12

Cramer
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SUPER-SHREWD SALES TIPS

Sell ideas — not discounts. Consultant Irwin
Pollack offers this and 25 other pointed
sales tips for today’s radio climate.

Page 18
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RADIO BUSINESS

NAB LEGISLATIVE ROUNDUP

FCC To Radio: Learn To
Live With Satellite DAB

Senior FCC officials this week warned NAB state
leaders that efforts to block satellite DAB are doomed to
failure — and radio must learn to live with the looming

technology.

“While you may feel [satellite]
DAB may have an adverse impact
on your ability to operate in the
marketplace, the Commission is
mandated by the [Communica-
tions] Act to implement new tech-
nology. We never guaranteed any-
body they wouldn’t have to deal
with competing technology,” said
FCC Mass Media Bureau Chief
Roy Stewart.

The NAB recently launched a
lobbying and public relations effort
to paint satellite DAB as a serious
threat to the commercial viability
of local radio stations. The FCC is
currently reviewing applications
from six groups that want to
launch satellite-delivered digital

audio broadcast services, each of
which would provide some 30 chan-
nels of programming per market.

Protect Broadcasters

Stewart and other Commission
staffers, who addressed the NAB'’s
annual State Leadership Confer-
ence in Washington on Monday
(3/1), said they understand the ra-
dio industry’s fears about satellite
DAB and will work to protect local
terrestrial broadcasters.

“These two services have to de-
velop and be complementary,”
said John Hollar, an aide to Com-
missioner Ervin Duggan. “We can-
not allow the development of a
purely satellite-based system to

EARNINGS

4 agan Henry Group (private-
Rly held limited partnerships)
reported higher earnings
and revenues for both of its station-
owning partnerships in 1992:

US Radio L.P.
posted earnings
of $6.8 million,
up 8% from $6.3
million in 1991.
Revenues were
$23.9 million, up
3.2% from $23.2
million.

Ragan Henry Communications
Group L.P. netted 1992 earnings
of $1.5 million, up 44% from $1.1
million a year ago. Revenues were
$5.3 million, up 11% from $4.8
million in 1991.

US Radio L.P. owns 13 stations,
of which the largest is KKZR/Hous-
ton. Ragan Henry Communications
Group L.P. owns WDIA & WHRK/
Memphis and WRZR/Columbus,
OH. Besides limited partnerships,
the Ragan Henry Group controls
several stations through other enti-
ties — for a total of 21 owned sta-
tions and five LMAs in 14 markets.

estwood One Inc. (NAS-
DAQ: WONE) reported a
net loss of $4.3 million

(29 cents per share) for its fiscal
fourth quarter ended November 30,
1992, That compared to a loss of
$1.3 million {(nine cents per share)
for the same period a year ago.
Revenue for the fourth quarter de-
clined to $35.2 million from $41
million.

For the full year, WW1 posted a
net loss of $24.1 milion ($1.62
per share), compered to a net loss
before an extraordinary gain of
$16.8 million ($1.13 per share) in
fiscal 1991. Revenue for the year
was $137.7 million, down 5% from

Ragan Henry, Westwood One,
American Net Release Reports

$144.4 million a year eariier. Cash
fiow improved to a negative $2.1
million from a negative $11.2 mil-
lion in 1991.

The company attributed the rev-
enue drop principally to continued
weakness in national advertising
markets. #t said the increased net
loss was owed to the revenue de-
cline, coupled with a loss on the
sale of WNEW (AM)/New York and
several nonrecurring charges, but
partially offset by cost-cutting and
profits from the 1992 Olympics.

“Qur continuing program to lower
costs, improve cash flow, and
strengthen our capital structure
through debt restructuring and the
sale of non-core assets continues
to move forward,” said WW1 Chair-
man/CEO Norman Pattiz. He noted
that the sale of WNEW and pending
sale of WYNY/New York “will sig-
nificantly reduce the company's
debt.”

Besides WYNY, WW1 owns
KQLZ/Los Angeles, the Mutual
Broadcasting System, NBC Radio
Networks, and R&R.

merican Network Group
A(NASDAQ: AMNT) reported

a net loss of $340,513 (33
cents per share) for its fiscal third
quarter ended December 31,
1992, compared to a ioss of
$235,343 (27 cents per share) a
year earlier. However, total rev-
enues were $4.6 million, a 3.5%
hike from $4.4 million. Comparable
revenues (discounting for the sale
of the Kentucky Network) rose
9.9%.

American Network Group, based
in Nashville, owns WPTN & WGSQ/
Cookeville, TN; state radio net-
works serving 474 affiliate stations
in Tennessee and South Carolina;
and sports networks for seven ma-

undermine localism and the very
valuable contribution terrestrial
broadcasters continue to make.”

Hollar said the agency is particu-
larly sensitive to radio’s concern
that satellite DAB operators won’t
be subject to the same public
trustee obligations and regulations
faced by terrestrial stations. How-
ever, he admitted, it’s far too early
to know whether there will be exact
parity in such regulation.

One session attendee urged the
Commission to allow local broad-
casters to play some role in the sa-
tellite DAB operations that serve
their markets — perhaps as part of
a regional consortium. Stewart re-
sponded that all such ideas should
be submitted in comments to the
agency.

Also On The Agenda

In other conference action:

* House of Representatives
Speaker Thomas Foley (D-WA) ex-
pressed opposition to any attempt
to “extract free TV and radio
time” as part of campaign reform
legislation.

 Foley also said he believes ef-
forts to reduce the business ex-
pense deduction for advertising
would be “hard to move through
Congress.” However, he added,
there has been some discussion on
Capitol Hill about limiting the de-
duction for beer and wine ads.

Other guest speakers said they
believe alcohol, tobacco, and chil-
dren’s advertising could be tar-
geted for reduced deductibility as
the Clinton Administration seeks to
pay for health care reform.

* Stewart said the FCC won’t
consider the NAB’s request to slow
the allocation of new FMs until the
Commission has its full comple-
ment of five commissioners.

However, he questioned the pro-
posal’s prospects for approval,
saying it would be difficult for the
agency to further reduce opportun-
ities for would-be broadcasters in
the wake of last year’s decision to
increase the number of stations a
single licensee can own in one mar-
ket.

» Reconsideration of the FCC’s
AM technical rules and expanded
band rules should be complete by
the end of March, according to
Stewart.

* A congressional staffer said the
House Subcommiittee on Intellectu-
al Property will soon hold an over-
sight hearing on the issue of broad-
cast performance royalties and
how current U.S. law squares with
those of other countries.

» FCC officials warned that if
Congress doesn’t provide addition-
al funding to help the agency meet
the demands of the new cable tele-
vision law, the Mass Media Bureau
may have to reassign staffers who
currently process broadcast appli-
cations.

Stewart told R&R that such a
move has not yet happened and ex-
pressed confidence that Congress
will eventually provide the needed
funds.

D C rerorv

Confer Adding To Keymarket Group

ook for Kerby Confer's Keymarket Group to emerge

as the buyer for WSPD & WLQR/Toledo. A previous-

ly announced $4 million sale to Stratford Research
never closed after competitors tied it up at the FCC with
claims that Stratford owner Lewis Dickey Jr. was a front for
his dad, who owns WWWM-AM & FM (that was before du-
opoly got a thumbs-up at the Commission). The FCC even-
tually approved the sale, but by then the banks had lost in-
terest in the deal.

Confer isn't bottom-fishing on this one. The price for the combo is ex-
pected to remain around $4 million because the stations have been on an
upswing in recent months.

SEC Probes Zenox-GMX Deal

he Securities & Exchange Commission has
charged conglomerate Zenox Inc. and its former
CEO, Richard English, with securities fraud.

As you may recall, Zenox announced plans in May 1990 to acquire
Nashville-based GMX Communications for $18.5 million. The company
later issued a press release announcing the transaction had been com-
pleted even though it never actually acquired the radio stations. The sta-
tions were later forced into receivership by senior lender Chrysler Capital
and liquidated by broker Gary Stevens.

According to the SEC, Zenox and English are accused of filing false
and misleading reports with the agency and issuing false and misleading
press releases.

In other, happier, deal news:

* Peter Stromquist, who has engineered several European invest-
ments in American broadcasting, exits his Montreux Companies racio bro-
kerage to become VP/European-Middle Eastern-African Sales for UPL. He'll
relocate to London, effective March 8.

* WVLK-AM & FM/Lexington, KY is up for sale, following a state take-
over of the combo's parent company, Kentucky Central Life Insurance
Co. One bidder is likely to be WVLK President Ralph Hacker, who is
assembling a group of investors.

* Saga Communications has separated the common stock and war-
rants from its December IPO. On March 1, the Class A common stock be-
gan trading with the symbol SGA.A on the American Stock Exchange.

® Former BIA Consulting Sr. VP David Cole has formed his own
broadcast appraisal company. Cole Appraisal Services is based in Hern-
don, VA. Call the firm at (703) 471-5117.

* Channel Island Broadcasting has closed its $850,000 purchase
of KIST & KMGQ/Santa Barbara, CA. Robert Maccini of Media Services
Group was the broker.

* Jerry Dennon of Broadmark Capital Corp. receives brokerage
credit for the $177,953 sale of KJTT/Oak Harbor, WA, reported in R&R
(2/12).

e Media Venture Partners has relocated its Bay Area office to 50
Francisco Street, Suite 450, San Francisco, CA 94133. The phone and
fax numbers are unchanged.

Crackdown Continues At The FCC

he FCC's enforcement binge continued last week
with the issuance of $26,775 in fines against four ra-
dio licensees.

The largest fine was levied against KBOR & KTJN/Brownsville, TX,
which took a $20,000 hit for violation of the agency’s EBS, public file,
tower fencing, and transmitter operation rules.

FCC Staff Argues For WYLR Renewal

he FCC’s Mass Media Bureau has come to the aid of
Normandy Broadcasting Corp., which was denied a
license renewal for WYLR/Glens Falls, NY.

The Bureau has asked the Review Board to reverse Administrative Law
Judge Richard Sippel's decision to award the license to competing appli-
cant Lawrence Brandt.

The Bureau said Sippel erred in concluding that Normandy owner
Christopher Lynch was unfit to remain a licensee because of adverse
character findings in a competitive hearing for a new station at
Queensbury, NY.

“It is also clear that [Sippel] impermissibly injected value judgments
concerning Normandy's programming in determining that Normandy was
not entitled to a renewal expectancy,” the Bureau's filing stated.

Sippel's decision had criticized WYLR for its lack of non-entertainment
programming, other than newscasts and PSAs, in a format the judge
described as "essentially music directed toward young persons.”

Can't have that now, can we?

—Jack Messmer, Pat Clawson, Randall Bloomquist
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The world Standard® "™
See us at BOOTHS 10 and 11
at the CRS in Nashville

MegaHot Country!

New production music library designed specifically for today’'s country stations.
Hip, hot new tracks and production elements that will add the excitement
you're looking for. Ready for immediate delivery.

NEW COUNTRY JINGLES

® YOUNG COUNTRY Dallas

e BIG CITY COUNTRY WYNY, New York
®

®

(X J
LA COUNTRY KZLA, Los Angeles

jingles

M C(QIE[[W See all our new television spots for country
© _© stations at the CRS...or call us in Dallas for a
il ele-VISIOn copy of our new demo.
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All program elements on one easy-to-read screen.

Sﬁ.w(ﬂﬁ@) We have over 200 UDS clients worldwide.

TM COUNTRY
EONEAGT 44 all new GoldsDisc® discs with the perfect 800 titles for tight
“ modern country formats. The best compact disc library available
TM MIX
44 all new GoldDisc® discs using our famous NoNoise mastering

DIGITAL AUDIO process for the best sound anywhere. The titles you need for

today’s tight HOT AC format.

FOR MORE INFORMATION CALL YOUR

PERSONAL REPRESENTATIVE AT
(800) TM CENTURY
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RADIO BUSINESS

TRANSACTIONS

Alliance Snares KFRC
Combo For $20 Million

Clear Channel doubles Richmond combo for $9.75 million

KFRC-AM & FM/

San Francisco

PRICE: $20.15 million

TERMS: Asset sale

BUYER: Alliance Broadcasting L.P.,
whose general partner is Alliance
Broadcasting Inc., owned by John
Hayes Jr. The limited partners are an
affiliate of Goldman, Sachs & Com-
pany and Oddessey Partners L.P. Alli-
ance owns KYNG/Dallas and WOWF!
Detroit.

SELLER: Coast Broadcasting Co., an
affiliate of Bedford Properties, owned
by real estate magnate Peter Bedford.
He also owns KSSK-AM & FM/Honolu-
lu.

FREQUENCY: 610 kHz; 99.7 MHz
POWER: Skw; 40kw at 1299 feet
FORMAT: Nostalgia; Gold

BROKER: Elliot Evers of Media Ven-
ture Partners

COMMENT: Bedford bought these sta-
tions separately in 1990, paying $8
million for the AM and $18.5 million for
the FM (then KXXX).

WMCZ/Millbrook
(Montgomery)

PRICE: $155,000

TERMS: Asset sale for cash

BUYER: Clinton Enterprises inc.,
owned by Charles Chapman lll and
John Flowers of Dothan, AL. They're
buying WGTX & WLGHI/DeFuniak
Springs, FL. Chapman also has inter-
ests in WTID/Reform, AL and WESP/
Dothan. Flowers has an interest in
WNGM-TV/Athens, GA. Phone: (205)
792-5111

SELLER: Millbrook Superior Broad-
casters Ltd., whose general partners
are Stephen Myers, Jacquelyn Ken-
nedy Amis, and Stephen McGowan.
McGowan has interests in WTID,
WGTX & WLGH, WESP, WJAMI/Orr-
ville, AL, and WVFG (FM CP)/Union-
town, AL. Phone: (205) 834-9710
FREQUENCY: 97.1 MHz

POWER: 3kw at 328 feet

FORMAT: Country

KXDZ/Anchorage

PRICE: $85,000

TERMS: Asset sale for cash

BUYER: American Radio Brokers Inc.,
owned by Chester Coleman of San
Francisco. He owns KABNILong ls-
land, AK and 50% of KWUN/Concord,
CA. Phone: (415) 441-3377
SELLER: Korlyn Broadcasting Inc.,
headed by President Bill Lawrence.
Phone: (907 248-1796
FREQUENCY: 103.1 MHz

POWER: 3kw at minus 156 feet
FORMAT: This station is dark.
BROKER: Chester Coleman of Ameri-
can Radio Brokers

COMMENT: The seller has agreed to
file a petition for an upgrade to Class
C2, with the buyer to pay the costs of
pursuing the upgrade.

Caddo Broadcasting Stations
PRICE: $70,000 for 50%

TERMS: Stock sale for $15,000 cash
and the remainder paid over 10 years
at 8% interest

BUYER: Joe Edd Hawkins of North Lit-
tle Rock is increasing his stake in Cad-

At CRS/Nashville
Contact via Opryland Hotel
or call for appointment.

BARRY
SKIDELSKY

Attorney at Law

655 Madison Ave., 19th Floor
New York, NY 10021
(212) 832-4800

The Industry’s Lawyer.

do Broadcasting Company from 50%
to 100%.

SELLER: Tom and Polly Nichols, sell-
ing their 50% interest

KWX! & KWXE/Glenwood
FREQUENCY: 670 kHz; 104.5 MHz
POWER: Skw daytimer; 3kw at 328
feet

FORMAT: Country

KVRE (FM CP)/

Hot Springs Village
FREQUENCY: 92.9 MHz
POWER: 3kw at 328

KOUA (FM CP)/Mena

PRICE: No cash consideration
TERMS: This CP is being transferred to
a new corporation whose principal
owners, James Bumpous and Bryan
King, will assume the expense of ob-
taining and installing additional equip-
ment required to put the station on the
air. Seller William Harlan will receive a
25% stake in the buyer and personally
assume financial obligations relating to
the tower.

BUYER: Skyline Radio Inc., owned by
James Bumpous and Bryan King of
Austin and Wiliam Harlan of Mena.
Bumpous and King are applicants for a
new FM at Ingleside, TX. Phone: (512)
266-3836

SELLER: William, Douglas, and Edythe
Harlan, dba the Harlan Family. Phone:
(210) 822-6151

FREQUENCY: 96.5 MHz

POWER: 100kw at 969 feet

TRANSACTIONS AT A GLANCE

1993 Deals To Date:

(Last Year: $102,965,107)

Total Stations Traded This Year:
This Week’s Action: . . . . .. .....$33,057,479

Total Stations Traded This Week:

$320,903,832

........ 198
{Last Year: 177)

(Last Year: $5,822,378)
.. 30
(Last Year: 26)

® Deal Of The Week:
@ KFRC-AM & FM/San Francisco
$20.15 million

No cash consideration

$15,000 for 36.26%
® WISE/Asheville, NC

© WCBQ/Oxford, NC $1

® WMCZ/Millbrook {Montgomery), AL $155,000
® KXD2Z/Anchorage $85,000
©® Caddo Broadcasting Stations $70,000 for 50%
® KWXI & KWXE/Glenwood, AR
©® KVRE (FM CPYHot Springs Village, AR
® KOUA (FM CP¥yMena, AR No cash consideration
® KCLB-AM & FM/Coachella (Palm Springs), CA

©® KURS/San Diego $313,174 for 20%

© WVNM (FM CP)/Cedar Key, FL $15,000
® WKXF/Eminence, KY $40,000

® KWCL/Oak Grove, LA $25,000 for 50%
® KMBS/West Monroe, LA $200,000

o KLTI/Macon (Branson), MO $35,000

® KZYQ (FM CP)ISt. James, MO $19,000

® KANAJAnaconda, MT $39,504

© United Broadcasting Enterprises Stations

® WTZQMendersonville, NC
® WCXL/KHI Devil Hills, NC $1,003,000

® WDARB/Travelers Rest (Greenvitle), SC $180,000
® WKNF/Osk Ridge (Knoxville), TN $532,800

@ KDSX & KDSQIDenison-Sherman, TX $350,000
©® KOYN/Paris, TX $30,000 '
@ WODY/Bassett, VA $50,000

® WRNL & WRXL/RIchmond, VA $9.75 mitlion

KCLB-AM & FM/
Coachella (Palm Springs)

PRICE: No cash consideration
TERMS: Transfer of license to spouse,
resulting from the death of the previous
owner

BUYER: Grace Gorges of Riverside,
acquiring ownership of Coachella
Valley Broadcasting. Phone: (619)
398-2171

SELLER: Estate of Edward Gorges
FREQUENCY: 970 kHz; 93.7 MHz
POWER: Skw day/1kw night; 26.5kw
at 640 feet

FORMAT: Spanish; AOR

KURS/San Diego

PRICE: $313,174 for 20%

TERMS: Stock sale for cash

BUYER: News Baja Inc, owned by
Jaime Bonilla Valdez, is increasing its
ownership stake in Quetzal Bilingual
Communications Inc. from 46% to
66%.

SELLER: Mateo Camarillo is reducing
his stock interest to 18%; Jose
Mireles is selling his entire 13% stake.
FREQUENCY: 1040 kHz

POWER: 9.5kw day/4.5kw night
FORMAT: Spanish

WAWINW—HReseansaehahteterr—eom

WVNM (FM CP)/Cedar Key
PRICE: $15,000

TERMS: Asset sale

BUYER: Ronald J. Linder of St. Cloud,
MN. He owns an FM CP for Paynes-
ville, MN. Phone: (612) 259-9435
SELLER: Karen Marie Voyles of New
Berry, FL. Phone: (904) 486-3763
FREQUENCY: 102.7 MHz

POWER: 25kw at 328 feet

WKXF/Eminence

PRICE: $40,000

TERMS: Asset sale for cash

BUYER: Superior Market-Eminence
Inc., owned by Bruce and Donald
Chestnut and William and George
Griffin of London, KY and headed by

GM Keith Miller.
845-5629

SELLER: Stuart Bass, court-appointed
trustee for Midwestern Broadcasting
Associates of KY Inc. He's in the pro-
cess of seling WXLN/Eminence.
Phone: {502) 845-4200
FREQUENCY: 1600 kHz

POWER: 500-watt daytimer
FORMAT: Country

Phone: (502)

KWCL/Oak Grove

PRICE: $25,000 for 50%

TERMS: Stock sale for a 48-month
promissory note at 12% interest

BUYER: irene Robinson of Oak Grove
is increasing her stock ownership of
KWCLFM Broadcasting Company
Inc. from 50% to 100%.

SELLER: William Cooper of Oak
Grove is selling his entire 50% stake.
FREQUENCY: 96.7 MHz

POWER: 3kw at 289 feet

FORMAT: Country

KMBS/West Monroe

PRICE: $200,000

TERMS: Asset sale for a 10-year prom-
issory note at 8% interest. The buyers
also have a five-year option to pur-
chase the studio building for
$100,000 and are leasing it for $670
per month in the interim.

BUYER: Red Bear Broadcasting, own-
ed by Charies Redden, Martin Bailey.
and William Brown of Monroe and
Mitchell Bailey of Shreveport. Phone:
(318) 322-2566

Continued on Page 8
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| Ell,\ DON'T MISS THE HOTTEST ACTION ON THE BEACH, FRIDAY MARCH 19 AT 7-8:30 PM, AND SATURDAY MARCH 20,
! 9:30-11F T/PT CONTACT YOUR WESTWOOD ONE REPRESENTATIVE TODAY AT 310-204-5000, OR FAX 310-840-4060.
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TRANSACTIONS

Continued from Page 6

SELLER: Kay E. Morgan of Monroe.
Phone: {(318) 322-1127
FREQUENCY: 1310 kHz

POWER: S5kw daytimer

FORMAT: AC

KLTi/Macon (Branson)

PRICE: $35,000

TERMS: Asset sale for cash

BUYER: Monroe City Broadcasting
Ine, owned by John and Patricia Jami-
son of Carthage, IL and Ambrose
Quinn of Monroe City, MO. The Jami-
sons own WCAZ-AM & FM/Carthage,
IL; 49% of KDAM/Monroe City, and
are buying WBBA-AM & FM/Pitistield,
IL. Phone: (217) 357-3128

SELLER: KLTM Radio Inc., owned by
Leland, Imogene, and Randall Ebert
of Branson. They also own KZOX (FM
CP)Macon. Phone: (417) 561-4771
FREQUENCY: 1560 kHz

POWER: 1kw

FORMAT: This station is dark.

KZYQ (FM CP)/St. James
PRICE: $19,000

TERMS: Duopoly deal; asset sale for
cash

BUYER: KTTR-KZNN Inc., owned by
John, Fredna, and Robert Mahaftey of
Springfield, MO and W. Hal Sell of Rol-
la, MO. The Mahaffeys own KTTR &
KZNN/Rolla and have minority inter-
ests in a number of other stations.
Phone: (314) 364-2525

SELLER: John E. Hoehn of Columbia,
MO. Phone: {314) 474-0990
FREQUENCY: 99.7 MHz

POWER: 25kw at 328 feet
COMMENT: The application states that
there are 13 stations in the market that
will be created by the contour overlaps
of KTTR & KZNN-KZYQ.

KANA/Anaconda

PRICE: $39,504
TERMS: Asset sale for $3000 cash

and a promissory note in the amount of
$36,504, payable to Jack and Jean
Boley of Seattle

BUYER: Aire Ink Inc., owned by David
and Edith Fransen of Deer Lodge, MT.
They own KGLM/Anaconda and
KDRGI/Deer Lodge

SELLER: Barry L. Solomon, trustee in
bankruptcy for Mountain State Broad-
casting Inc., formerly owned by John
and Bonnie O’Brien, is transferring the
license. Creditor Anaconda Broad-
casting Inc., owned by Rodger Bell
and John Odegaard, is transferring the
physical assets. Phone: (702)
324-0922

FREQUENCY: 580 kHz

POWER: 1kw day/197 watts night
FORMAT: This station is dark.

SR L

S St =

United Broadcasting
Enterprises Stations

PRICE: $15,000 for 36.26%
TERMS: Stock sale for an agreement to
repay a loan of $15,000 that the seller
made to the licensee

BUYER: Glenn Wilcox Sr., increasing
his stock ownership of United Broad-
casting Enterprises Inc. from
36.26% to 72.52%. The remaining
27.48% is held by W.T. Denman Il
SELLER: Robert Peterson, selling his
entire 36.26% stock interest
COMMENT: This transaction took
place in December but was only re-
cently filed with the FCC.

WISE/Asheville
FREQUENCY: 1310 kHz
POWER: S5kw day/1kw night
FORMAT: Nostalgia

WTZQ/Hendersonville
FREQUENCY: 1600 kHz

POWER: Skw day/21 watts night
FORMAT: Simulcasts WISE/Asheville

WCXLIKill Devil Hills

PRICE: $1,003,000

TERMS: Asset sale for $450,000 cash
and two promissory notes totaling
$500,000. The buyer is also assuming
obligations to pay $20,000 to First

Flight Broadcasting L.P. and Ocean-
side Communications Inc., former ap-
plicants for this new station.

BUYER: Ray-D-O Biz Inc., owned by
William and Lisa Ray of Elizabeth City,
NC. They own WGAI/Elizabeth City
and WAQDK/Ahoskie, NC. Phone:
(919) 335-0356

SELLER: Kill Devil Hills Communica-
tions L.P., owned by J. Gary Ratliff,
Keith Darden, and Moore Broadcast-
ing Co., owned by Samuel Moore lI.
This sale is to settle litigation between
Moore and the other partners. Phone:
(919) 261-1111

FREQUENCY: 104.1 MHz

POWER: 100kw at 462 feet
FORMAT: AC

wWCBQ/Oxford

PRICE: $1

TERMS: Transfer of stock owing to ill-
ness

BUYER: Anita Woodlief of Oxford, the
station GM, is assuming control of Ra-
dio Granville Inc.

SELLER: Alvin Woodlief Jr. of Oxford
FREQUENCY: 1340 kHz

POWER: 1kw

FORMAT: AC

WDAB/Travelers Re
(Greenville)

PRICE: $180,000
TERMS: Asset sale for $130,000 cash
and a promissory note for $50,000 at
8% interest on a 10-year amortization
schedule, but with a balloon payment
due at the end of 60 months

BUYER: Dabney-Adamson Broad-
casting Inc., owned by Michael
Adamson of Greenville and L. Reeves
Dabney of Greer, SC. Phone: (803)
281-0611

SELLER: Piedmont Broadcasting
Inc., owned by Francis Kirby. Phone:
(803) 271-1192

FREQUENCY: 1580 kHz

FORMAT: Religious (buyers plan a
News/Talk format)

COMMENT: The seller recently sold
the station’s previous call letters,
WBBR, for an undisclosed sum to
Bloomberg L.P. for use on the former
WNEW (AM)/New York.

2

st

WKNF/Oak Ridge (Knoxville)
PRICE: $532,800

TERMS: Duopoly deal; asset sale sub-
ject to approval by the Chancery Court
for Knox County, TN and the U.S.
Bankruptcy Court for the Northern Dis-
trict of Florida. The buyer has agreed to
forgo execution of a $507,800 judg-
ment against the seller in return for the
station assets and license. in addition,
the buyer has agreed to pay to the IRS
the seller's unpaid payroll taxes up to
$25,000.

BUYER: John W. Pirkle of Knoxuville.
He owns WOKI/Oak Ridge (Knoxville)
and has a sales-only joint sales agree-
ment to sell advertising for WWZZ/
Karns (Knoxville), TN. Phone: (615)
531-2000

SELLER: Key Broadcasting of Ten-
nessee Inc., owned by Anthony
Ciano, who has filed for personal bank-
ruptcy under Chapter 11. Phone:
(615) 927-8474

FREQUENCY: 94 .3 MHz

POWER: 2.5kw at 514 feet
FORMAT: This station is dark.
COMMENT: The buyer has ordered a
duopoly exhibit from Arbitron, but
notes the audience share of WOKI is
well below the 25% threshold in the
Knoxville market and that WKNF has
been dark for many months.

KDSX & KDSQ/

Denison-Sherman

PRICE: $350,000

TERMS: Asset sale for cash

BUYER: Octavian Broadcasting, own-
ed by Charles Davis and Steve Lan-
troop. Lantroop has an interest in
KSEO & KLBC/Durant, OK.

SELLER: Transcontinental Broad-
casting, headed by President George
Jenne. It owns KPRR/EI Paso, WJBO
& WFMF/Baton Rouge, and WKOB/
Jackson, MS.

FREQUENCY: 950 kHz; 101.7 MHz
POWER: 500 watts; 17kw at 384 feet
FORMAT: Country

BROKER: Bill Whitley of Whitley Me-
dia

- (Charlotte),

KOYNI/Paris

PRICE: $30,000

TERMS: Stock sale for cash

BUYER: Glada Chase of Paris is ac-
quiring all the stock of C&E Broadcast-
ing Inc. Phone: (903) 784-1293
SELLER: Joseph Elder of Paris, selling
his 100% stock interest
FREQUENCY: 93.9 MHz

POWER: 50kw at 492 feet

FORMAT: Country

WODY/Bassett

PRICE: $50,000

TERMS: Asset sale for $14,000 cash
and an 84-month promissory note at
9% interest for the remainder

BUYER: Edward Baker of Blacksburg,
VA, dba Radio 900. He has interests in
12 commercial radio stations and CPs
and eight educational stations and
CPs, including WBZI & WDJK/Xenia-
Dayton, OH and WNOW/Mint Hill
NC. Phone: (703)
552-4252

SELLER: WODY Inc., headed by E. Ar-
nold Terry. Phone: (703) 629-2509
FREQUENCY: 900 kHz

POWER: 1.8kw day/500 watts night
FORMAT: Country

COMMENT: The buyer plans to swap
the WODY call letters with WCBX (AM
CP)Fieldale, VA, which he also owns.

WRNL & WRXL/Richmond
PRICE: $9.75 million

TERMS: Duopoly deal; asset sale for
cash

BUYER: Clear Channel Communica-
tions Inc., headed by President/CEQ
L. Lowry Mays. It owns 25 radio sta-
tions and seven TV stations in 18 mar-
kets, including WRVA & WRVQ/Rich-
mond. Phone: (512) 822-2828
SELLER: Capitol Broadcasting Com-
pany, headed by President Jim Good-
man. It also owns WRAL/Raleigh,
WJZY/Charlotte, and WWMX/Balti-
more. Phone: (919) 890-6000
FREQUENCY: 910 kHz; 102.1 MHz
POWER: S5kw; 18.9kw at 790 feet
FORMAT: News/Talk and Sports; AOR
COMMENT: The Virginia News Net-
work is also included in this transac-
tion.

STEP UP T0
EXCELLENCE

'NNOVATION
INTEGRITY

THE STANDAR

The
WASHINGTON NewsDesk
from

SlandardNews

For more information, call 1-800-283-4147.

— WS erteaneracieheterreom — — ] =+ gumm— -


www.americanradiohistory.com

¢ . 2 ¥ o
Sl e .
& | il
4
i “H -' A 1
‘

'I'HAN A

Premiere Radio Networks

Welcomes
Live from Nashville

&
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NEW YORK - LOS ANGELES - CHICAGO

For more information, contact your Premiere representative:(818) 377-5300
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NEWSBREAKERS.

Michaels Takes
WENZ PD Chair

Eight months
after joining
WENZ (The
End)/Cleveland
and moving the
CHR in a New
Rock direction,
PD Lyndon Abell
has been re-
placed by APD
Rick Michaels.
Meanwhile, MD
Eric Murphy
adds Michaels’s APD duties.

WENZ VP/GM Bill Scull told
R&R, “We saw some Arbitrend in-
creases, but not enough. It was
time to make a change. Rick’s
been here five years and has an in-
timate knowledge of the market,
and I'm confident that he can im-
prove things. We're going to stay
the course with our format, but do
it better.”

Michaels remarked, “I'm glad to
have this shot, but sorry to see one
of my best friends exit. I'm gearing
up for the biggest challenge of my
career: taking the End to a better
place by making it more visible
and building on the great founda-

Michaels

MICHAELS/See Page 27

Lawrence Makes An Impact

[ i it

Joey Lawrence — the 16-year-old co-star of NBC-TV's “Blossom” — has
signed a recording contract with Impact/MCA Records. Finalizing the deal
are (I-r) Impact President Jeff Sydney and Sr. VP/A&R Randy Nicklaus,
Lawrence, and MCA President Richard Palmese.

Baker Named PD At KATT/Okiahoma City

Former KKFM
& KKMG/Colo-
rado Springs pro-
grammer Chris

KATT GM Larry Bastida told

job. He’s a leader and a winner.”

g&l;:i;whgspgezf; tobe at the KATT. I look forward to
Surrey Broad- ?- a long, prosperous tenure.

casting’s KATT/
Oklahoma City,
replacing Guy
Perry.

KCPX/Salt Lake City;

N\
Baker KXZ7/Lake Charles, LA.

R&R, “Chris is going to do a great
Baker commented, ‘“I'm excited
Previously, Baker programmed

KZZB/
Beaumont, TX; and KBIU and

”.'E‘”\\
G

L LR
— -y

What’'s More New York Than...

o
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Ortiz Earns A&R VP Stripes At RCA :

Kenny Ortiz has been promoted to VP/A&R,
Black Music at RCA Records. Ortiz, who had been
Sr. Director/A&R, Rap & Black Music for the label, will
be based in New York and report to Sr. VP/Black Mu-
sic Skip Miller.

Miller commented, “Kenny's A&R talents and
abilities are reaching a new peak. With a talented ear
turned toward the street, Kenny will keep RCA’s mu-
sic on the cutting edge.”

Before joining RCA, Ortiz was Associate Direc-
tor/A&R for Capitol Records and worked in the
Dance Promotion department at Elektra Entertain-
ment.

s

SR

Ortiz

1
&

Former Curb Records VP/Pop Promotion Bill
Pfordresher has joined Zoo Entertainment as its
new National Director/CHR Promotion. He will help &
oversee the label's regional promotion staff and be di- l
rectly responsible for CHR activity on all of Zoo's art-
ists. '

Sr. VP/Marketing Jayne Neches Simon said,
"“Bill has a keen sense of CHR and will help Zoo forge
new ground there. His rapport with radio is outstand-
ing and his innovative marketing strategies will help
lead us into a very productive era.”

Prior to his two-year stint with Curb, Pfordresher
was responsible for North American CHR promotion
at B&W Marketing/Wright Music Group.

Ptordresher

R

Rock)/Houston
has appointed
Production Di-
rector Randy
Schell to the sta-
tion’s OM post. |
The position had
been
since Mike Ry-
an’s promotion to
GM last Septem-

KKZR (Z- this station’s evolution and a major

contributor to Z-Rock’s success.”

Schell comments, ‘I just want to
make [the station] kick ass in this
market. The only thing that run-
ning the [SMN] satellite-delivered
format changes is that I have to
make a phone call to talk to my
PD.”

vacant

Prior to joining the station two

Schell

ber, when the US
Radio outlet flipped from News/
Talk KKHU.

Ryan told R&R, “Randy has
been a solid team player through

years ago, Schell was a freelance
technical consultant and was previ-
ously an air personality at KLOL
and KZFX/Houston and KLBJ-
FM/Austin.

Bagels, Broadway
and the
Brooklyn Bridge?

LOEWS NEW YORK HOTEL

The answer could only come
from the very middle of
Manhattan. It's Loews New
York Hotel. Completely new,
dassically New York ...
including the comfortable
Lexington Avenue Grill.

Come experience it all soon.

569 Lexington Ave at East 51st St, New York, NY 10022 ¢ 212-752-7000
For reservations cail your travel expert or 1-800-23-LOEWS

WWWarmrertearrachohistorvy-com

Musical Pioneers

s

Little Richard and Chuck Berry flank Wamer Bros. VP/Promotion Dino
Barbis at a pre-presidential inauguration party.
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* Nashville Notes: Daily country music news stories and
soundbites.

¢ Country Events Coverage: From the CMA awards to
Fan Fair, our reporters work for you.

= Celebrity Satellite Interviews: Go one-on-one with
country's stars.

» ABC News: Targeting the stories that impact
your listeners. Crisis coverage and news events.

¢ Exclusive Production Packages: Sizzling sounds to
punch up your library.

e Special Series: Country Music Month, Year-End
Specials.
o The #1 Countdown: American Country Countdown
With Bob Kingsley; and America's Music Makers.
® 24-Hour Programming : ABC/SMN's
Country Coast-to-Coast, Real Country formats.
» Soundscan: Weekly music sales charts for your market.
¢ ABC Data: Via printer, USA Today Script Service,
soundbite cue sheets, news advisories.

ABC Country is quality programming for your audience!
Call Susan O’Connell now.

(212) 456-5635

SABC RADIO NETWORKS
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NEWSBREAKERS

Wilson To Head
Field Promo At
RCA/Nashville

RCA/Nashville
Manager/South-
west Regional
Promotion Mike
Wilson has been
promoted to Na-
tional Director/
Field Promotion.
He’ll relocate
from Dallas to 8
Nashville.

RCA/Nashville |
Director/Nation-
al Country Promotion Dale Turner
commented, “Mike’s the perfect
candidate to direct RCA’s promo-
tion team. His enthusiasm for the
music and his management skills
will guide this department very
well ”

Wilson joined RCA three years
ago after a 10-year stint in radio,
including programming and music
positions at Tulsa Country outlets
KWEN and KVOO.

RCA/Nashville Secondary Pro-
motion rep Ginger McFadden will
assume Wilson’s old position and
relocate to Dallas. Her position, in
turn, will be filled by Scett Hoff-
man, who transfers from the la-
bel's Administration Services de-
partment.

Wilson

Chernoff
Continued from Page 1

“This was a tough decision be-
cause I love K-Rock,” said Cher-
noff. “But this is a chance to grow
and do some different things.”

Chernoff stated his goal is to
make the station No. 1 in its male
25-54 target demo. “There’s an aw-
ful lot to work with at WFAN, with
all the sports [play-by-play] and
[morning man] Don Imus.”

Chernoff joined Infinity in 1989 as
PD of WJFK/Washington. He
transferred to the same post at
WXRK later that year. Prior to
joining Infinity, Chernoff was PD
of WNEW-FM/New York. His ca-

McCartney’s ‘Ground’ Crew

V!l

3

‘ -“" “u ‘
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Capitol-EMI execs joined Paul McCartney in the studio for a preview of the
artist’s recently released “Off The Ground” LP. Manning the controls are
(I-r) Capitol-EMI/Canada President Deane Cameron, ERG/UK & Eire Presi-
dent/CEQ Rupert Perry, McCartney, and Capitol President/CEQ Hale Mil-
grim.

Academy Graduates

As part of their North American tour, the Lemonheads performed at NYC’s
Academy. Gathered backstage are (I-r) Atlantic’s VP/Press & Publicity Patti
Conte and Bob Kaus, Lemonhead Nic Daiton, the label's Michael Krumper,
Karen Colamussi, and Tod Elmore, Lemonhead Evan Dando, and Atlantic’s
Vicky Germaise, VP/National Promotion Lou Sicurezza, Lorraine Varjabe-
dian, and Woody Firm.

That's What Friends Are For

( Taylor Made PD At KEDG/Las Vegas

; KEDG (The Edge)/Las Vegas has chosen former WRBQ-FM/Tampa
PD Jay Taylor as its new PD. He replaces Don Parker, who left the Radio
Vision Inc. New Rock outlet nearly four months ago.

KEDG GM Dax Tobin told R&R, I chose Jay because of his major mar-
ket experience. Plus, having worked for four years at crosstown [CHR]
KLUC-FM, he knows the competition and the market. He's definitely the
best man for the job.”

Prior to programming Q105, Taylor was APD/MD/afternoon perscnality
at KLUC-FM, MD/nights at KQKQ/Omaha, and afternoon drive at
WWKX/Nashville.

White Becomes KWNR/Las Vegas GSM

KWNRILas Vegas has lured Rick White from crosstown KKLZ as its
new GSM.

VP/GM Mike Ginsburg noted, “Rick’s the perfect choice. His 18
years of experience, multimarket background, strong knowledge of radio
and marketing, and leadership abilities round out the best management
team in Las Vegas.”

White has previously served as President/owner of rep firm Arizona
Radio Works; VP/GM of KBAS & KWAZ/Bullhead City, AZ (Needles, CA);
GM at WXLY/North Charleston, SC; GSM at KILO/Colorado Springs; and
worked in WRBQ-FM/Tampa'’s sales department.

= RO o - EER v, o
Schell Joms New Lund Office
Former WYAY achieve greater dominance in their

& WYAI/Atlanta
PD Russ Schell
has signed on as __
an Associate
Consultant at |
Lund Consult- |
ants. Schell will &
open and oversee |
the company’s §
new Atlanta of- §
fice.

markets.”

Schell’s previous posts include
Station Manager at News/Talk-
Country combo WGH-AM & FM/
Norfolk and OM at WFMS/Indian-
apolis.

Lund Consult- Skl

ants President John Lund com-
mented, “Russ brings more than
major market programming ex-
pertise to Lund-consulted clients —
he shares a wealth of marketing

Cramer
Continued from Page 3

handle middays and work with pro-
gramming and promotion sur-
rounding WDAF’s Kansas City
Royals broadcasts. He has previ-

and promotional experience. Russ ously programmed WSM/Nash-
is a radio strategist; regardless of ville, WMAQ/Chicage, and
format, he’ll help our clients KCKN/Kansas City.

Patti LaBelle {l) and Brian McKnight posed with Dionne Warwick after per-
forming at the "Dionne Warwick & Friends Together Forever” AIDS benefit.

reer also includes stints with
WDHA/Dover, NJ and WNNJ/
Newton, NJ.

America’s Fastest Growing
Talk Network Will Work For YOU!

Radio’s best Talk Talent is ready to work for you!
All barter, flexible scheduling,
plenty of local avails and localizing elements!
COST-EFFECTIVE PROGRAMMING THAT GETS RESULTS!

Contact Rich Wood at (212)642-4533.

RADIO VETWORK

* Newsweek Focus August 3, 1972,

Very Personal!

— WA e e rarhohtstory com YA p——— = -rT
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ProSet..

PORTABLE DISPLAYS

" ProSet. |

ProSet
T

Broadcast Products, Inc.

1-800-433-8460

WHAT DO...

KIS, KROQ, KPWR, KQLZ, WRBQ, KOY,
KMEL, KFOG, KNBR, KITS, KRQR, WNEW,
WHTZ, WALK, WGN, WGCI, WBBM, WVAZ,
WHYT, WWJ, WJR, WIOQ, WUSL, KSHE,
WKBQ, KQRS, KLXK, KSTP, WMAL, WAVA,
WBCN, WGST, WAPW, WBZZ, WMXP.

And over 1,000 other stations

HAVE IN COMMON?

They do business with U.S. Tape & Label!
WHY?

Because we're the BEST in the bumper strip,
window label business. We have to be!
Don't listen to “Product Pitches”!

Do call anyone above for their experience

on our quality, services & price

Then call us.....314-423-4411.

“Crack The Safe ™
enerated The Traffic
& Excitement My
Clients Were
Looking For!”
M.B., Diversified Media Group
* Now successfully

operating in more
than 100 markets

throughout the U.S.

& Canada!

*#1 Promotion with
auto dealers!

® Rental Packages
now available!

Call DAN KENSIL At
1-800-775-2WIN

(1-800-775-2946)

ROLL-A-SIGN Cost-effective plastic banners for
your station. We print any picture, logo, or
design in up to four colors. Perfect for concerts,
public appearances, expos and give-aways.
Packaged on a roll and easy to use.

Call Toll Free:

U.S. 1-800-231-2417 3
Canada 1-800-847-5616
(713) 947-2053 FAX

Project a powerful image with
HIGH IMPACT POCKET FOLDERS!
l-800-331:4438
—=Lommunication
=——0raphics Inc

Custom

Tattoos

Your logo

or design.

Great promotion
for bands, clubs,
special events

1- 800 -347-2836

—anann amaricanradiohistorns . com

BANNERS
ON A ROLL!

Send us your logo, design or graphics and
we’ll do the rest. Call for pricing.

1-800-786-7411

Your stationcan be
part of this proven gs
and successful

for more infa <

—
Ask For Jay Manh o; Rich Atlas &
Promotional Ventures, e
11200 St. Johns Industri -
Jacksonvile, Florda
FAX: (904) 641-0977

Promotion
Decision-Makers In

Promotional
Showcase

Call Kristy Reeves

4
RADIO & RECORDS
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Radio

©® CHRISTOPHER DONOHUE has
been elevated from Sr. AE to LSM at
WCBS/New York.

® CAMERON SMITH becomes Direc-
tor/Special Projects at KOAl/Dallas. He
previously was VP/Sales at crosstown
KODZ.

® ABBY POLONSKY has been upped
from Sr. Producer/Midday Producer to
fulltime Sr. Producer at all-Sports
WSCR/Chicago.

Records

@ JOANNE FELTMAN has been pro-
moted from Director/Business Affairs
to VP/Business Affairs at BMG.

Feitman Dorn

® DAVID DORN — formerly GM at Oh
Boy Records — joins Rhino Records as
Manager/National Publicity.

Changes

Nicholas Leonardo joins Banner Ra-
dio’s New York branch as AE.

® FUTURIST RECORDS has entered
into an agreement to become the ex-
clusive licensee of Berlin-based Noise
Recordsinthe U.S.; (212) 226-7272.

® GUY BRULEZ has been named VP/
International  Artist Development at
Capitol Records. Prior to his appoint-
ment, he served as Managing Director
at EMI-Belgium.

® SUZANNE BOYD (Southwest),
GAYLE CORN (Northwest), AN-
THONY JILES (Southeast), KIMBERLY
PATTERSON (Mid-Central), and
LEIGHTON SINGLETON (Northeast)
have been tapped as Black Music Field
Sales Managers at PolyGram Group
Distribution. Boyd and Corn most re-
cently served as AEs at KUMZ/Dallas
and WEA, respectively; Jiles and Pat-
terson were Sales Representatives at
PGD and CEMA, respectively; and Sin-
gleton previously was National Direc-
tor/Saies at Mercury Records.

© MARY LINDA MOORE becomes Di-
rector/Black Music Publicity at RCA
Records. She formerly served as AE at
the Terrie Williams Agency.

National
Radio

©® DICK BRESCIA & ASSOCIATES is
set to offer “Waiter Cronkite's Twen-
tieth Century” — a two-minute, daily
feature focusing on significant historic-
al events — starting April 5; (201)
385-6566.

Il Men & A Photo

Extreme's Pat Badger (I) and Nuno Bettencourt (r) visited A&M Sr. VP/
Promotion Rick Stone while in NYC to film the video for “Tragic Comic,"” the
next single due from the band's “lll Sides To Every Story” album.

- 8 eadlines

lows

R Street Talk

5] Transactions

SMRatings o

idens Ste

Brulez Brown

Industry

® CHAD BROWN steps up from Atlan-
ta Sales Manager to the newly created
Southern Regional Manager post at
CBS Radio Representatives.

@ JEAN ALSTON has been promoted
to Regional Promotion Director at mu-
sic distributors Great Bay Distributors
Inc.

® STUART GOLDFARB — previously
VP/Co-founder of James Communica-
tions Inc. — assumes Sr. VP/General
Counsel duties at Communications
Equity Associates Inc. (CEA), an in-
vestment and merchant banking firm
specializing in the broadcast and enter-
tainment industries. Meanwhile, LISA-
GAYE SHEARING moves to the com-
pany's London-based affiliate, Com-
munications Equity Associates Interna-
tional Ltd., as Managing Director. She
formerly served as CEA's Group VF/In-
vestment Banking.

Johnson Communications
Inc. VP Mitchell Johnson, wife
Vicky, son Mitchell Scott, Feb-
ruary 8.

WKML/Fayetteville, NC PD
Mac Edwards, wife Angela,
daughter Lauren Ashley, Febru-
ary 27.

WTXT/Tuscaloosa, AL Pro-
duction Director/afternoons
Stephanie Birmingham, hus-
band Jim, daughter Lucy Caro-
line, March 1.

Condolences

Former Marshall Tucker
Band singer/lead guitarist Toy
Caldwell, 45, February 25.

dialicot

Lyndon Abell — PD WENZ/
Cleveland (216) 321-3340

Keith Abrams — PD WPYR
(Oldies 98)/Memphis (901)
753-9182

Bubba Carson — APD/after-
noons WEZB (B97)/New Or-
leans (504) 522-8453

Rhonda Cloud — Air person-
ality WPYR/Memphis (901)
363-7538

Brian Cooney — Asst. Prod.
Director/evenings WKFM/Syra-
cuse (315) 451-6451 & (315)
457-0358

Dale Davidson — PD/talk
host KNST/Tucson (602) 529-
5077

Darryl Delott — MD/even-
ings WKLT/Traverse City, Ml
(616) 938-9063

Mark Ellis — Nights WGRF/
Buffalo (516) 271-4717

Susan Geary — Nights
KWMX/Denver (303) 369-
5590

Brad Hardin — PDyafter-
noons WAZU/Dayton (513)
433-5435

Chuck Manning — Middays
KORK/Las Vegas (702) 871-
7595

Art Mehring — News
Director/morning sidekick
WPYR/Memphis (901) 525-
3029

Larry Olek — Midwest Pro-
mo Rep. Atco/EastWest (313)
399-4350

John Roberts — PD WAFX/
Norfolk (804) 430-3207

J.J. Ryan — Nights WVRI
(Variety 101)/Orlando  (407)
644-4681

Lisa Schreiber — Asst. to
VP/Promo Esquire Records
(516) 432-5154

Cindy Scull — Nights
KLOS/Los Angeles (310) 821-
4147

Beth Summers — Middays
WPYR/Memphis (901) 377-
6467

Technically Speaking

Epic’s Ron Cerrito () and Pollack Media Group’s Tommy Hadges put
Sony’s Mini-Disc to the test during the recent Pollack Programming/Man-

agement Conference.

ONLINE
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TRAVIS TRITT

THEY STRIKE A CHORD vith young adults, especially young women who
are buying the records that are topping the charts. And there’s only one place
where young fans can see them and dozens more artists just like them—

CMT: Country Music Television.

ALL DAY, ALL NTGHT. ALL VIDEO. ALL RIGHT! .m.

© 1993 Group W Sateliite Communications. CMT, the CMT logo and THE OTHER SIDE OF COUNTRY are registered service masks, and COUNTRY MUSIC TELEVISION is @ service mark, of Country Music Television, inc
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SIX STEPS

Increasing Your Employees’ Self-Esteem

ne of the keys to developmg
a winning team is boosting

each individual member’s
self-esteem. Sam Deep and Lyle
Sussman, authors of “Smart
Moves” (Addison-Wesley), suggest
six ways to increase your staffers’
self-esteem.

Document their accomplish-
ments. This way staffers can’t pre-
tend they don’t exist. Self-critical
employees tend to lose sight of
their accomplishments. Show them
— in writing if necessary — their
positive impact on the organization
and you.

Teach them how to find oppor-
tunity in adversity. No matter how
negative an outcome, it presents
options not previously available.

Assign tasks that showcase their
talents. Demonstrate your confi-
dence in your staffers by taking the

‘L“ %%_%o

*v*

®March 3-6 — 24th Country
Radio Seminar. Opryland, Nash-
ville

®March 6-9 — 35th Annual
NARM Convention. Marriott's
Oriando World Center

©® April 18-22 — 71st Annual
NAB Convention. Convention
Center, Las Vegas.

®May 11 — 28th Annual
Academy of Country Music
Awards. Universal Amphi-
theatre, Los Angeies,

®May 16-23 — T.J. Marteli
Rock 'N Charity Week. Los An-
geles

® May 19-23 — AWRT Conven-
tion. Walt Disney World, Orian-

do

®June 9 — Second Annual
RAB Radio Creative Fund Mer-
cury Awards. Waldorf Astoria,
New York

ORI

i
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utmost advantage of their strong-
est skills.

Show them the power of listen-
ing. Few people recognize listening
as the active strategy — not a pas-
sive activity — that it is.

Tell them exactly what you ex-
pect (and find out what they expect
of you). Most subordinates say the

How To Break

hen you have to break
bad news — going over
budget or missing a
deadline — to your clients or super-
visors, don’t do it at a formal meet-
ing. Instead, Australian business
consultant Keith Power suggests
you speak with the key person pri-
vately — or even informally —

ﬁ,@, “:,r'ﬁ-.:
®June 12-18 — NAB Execu- &
tive Management Deveiopment
Seminar for Radio Broadcast-
ers. University of Notre Dame,
South Bend, IN

® June 13-16 — Promax Inter-
national (formerly BPME) & BDA
Conference & Exposition. Walt
Disney World, Orlando.

@ June 17-20 — National Asso-
ciation of Radio Talk Show
Hosts Convention. Sheraton
Chicago Hotel and Towers

®June 24-26 — Bobby Poe
Convention. Sheraton Pre-
miere, Tysons Comer, VA.

®July 79 — McVay Media
Management & Programming
Seminar. Pierre Radisson Hotel
Cleveland.

@ July 15-18 — Upper Midwest
Conclave. Radisson Hotel
South, Bloomington, MN,

b ) o e

reason they can’t satisfy their
bosses is because they don’t know
what their supervisors expect.

Praise the performance — not
the person. You want staffers to
know what they did right so they
can continue to repeat it, instead of
simply trying to make you happy.

The Bad News |

There are five main reasons why
bad news is best imparted in
private:

The key person always wants to
be the first to know.

The news comes as less of a
bombshell in an informal atmo-
sphere.

The key player can let off steam
in private.
You can explain and work

through the issues more construc-
tively in a one-on-one setting.

Discussing the bad news with
your boss or key client first makes
the subsequent announcement to
other players easier.

Informed Inquiriés

mart questions can be pow-

erful weapons. Consultant/

author Dorothy Leeds has
devised a system that’s designed to
teach you how to ask the right
questions of the right person at the
right time.

Before asking anyone anything,
Leeds suggests you ask yourself
the following four questions:

What do I want to gain by asking
this question?

Who am I asking?

What are the other person’s
goals?

How can I phrase the question to
everyone’s advantage?

otal national spot radio expenditures for the month of January topped
T$57 million — no change from 1992 figures.
Note that there were four weeks in January 1992, as opposed to
five weeks in January 1993. Thus, actual national spot radio expenditures
were much lower in January 1992. All of the figures below, however, have
been adjusted to reflect the true difference in national spot radio activity.
While the figures reflect total billings as reported by America’s leading
national rep organizations, they are not typical of any specific market.
Furthermore, spot biling in individual markets, market groups, or
geographic areas may differ substantially.

Source: Radio Expenditure Reports

Total Spot Dollars

Six-Month Trend

(all figures in millions)
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Three-Month Trend
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Fresh Ideas for IDs/!

JAM specializes in producing creative and effective jingles for stations of all
formats. For over 18 years top broadcasters have made us an important part
of their success. That’s why you’ve always heard JAM jingles on stations like
Z-100 (10 years), WCBS-FM (10 years), WFAN (6 years), KOST (8 years),
WLS (17 years), KYGO (14 years) and hundreds more worldwide.

JAM delivers fresh ideas on tape, DAT, or Compact Disc. Call us and hear
for yourself why JAM is the #1 Choice for Jingles!

dill

PRODUCTIONS .

JAM Creative Productions, Inc._
5454 Parkdale Drive
Dallas, TX 75227

Phone (214) 388-5454
Fax (214) 381-4647

W
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What do these successful
COUNTRY RADIO STATIONS
have in common?

WXTU - Philadelphia
WWWW - Detroit
KRPM - Seattle

WIL - St. Louis
WGAR - Cleveland
KRTY - San Jose
KHTX - Riverside
KNCI - Sacramento
KXXY - Oklahoma City
WBEE - Rochester
KSKS - Fresno

WBCT - Grand Rapids
KWNR - Las Vegas
WBUB - Charleston
WKCQ - Saginaw
WILS - Lansing
KMML - Amarillo
KXRB - Sioux Falls

/RESEARCH
PARTNERS, Inc.

Our clients averaged a 23 %increase in 12+ audience share
during the Fall Book.

Stop by our booth at The Country Radio Seminar and see
how we can help you! Or, callus...

(800)767-3533

AN aanricanradiahictaon, oo e e
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25 Super-Shrewd Sales Tips

ooking for a new way to run your radio station and
make more money? I've compiled 50 sales ideas to
help you get new business, raise rates, resell cus-
tomers you’ve lost, boost team spirit, and have fun . . .
while other stations are struggling and complaining about

hard times.

This week, I’ll present the first 25
of these super-shrewd sales tips.
('l offer the final 25 in next week’s
issue.)

If you're not sold out, trim
your unit rate by one-third. If
you were airing nine commercials
per hour, cut back to six. This will
help your station sound better and
you'll put pressure on your avails.

Write the word “net” after
each quoted rate or schedule
total on your written presentations.
It looks better psychologically and

it prevents people from asking for
an undeserved agency discount.

Once you make a commit-

ment to management or a cli-
ent, sign a ‘‘commitment cer-
tification” page. (This can be
useful in situations ranging from
management being concerned
about your lack of execution on
new business development to staf-
fers’ promises to show up on time
for sales meetings).

Remember: Accounts belong

to the station and will be dis-
tributed to the best interest of all
parties involved.

Be suspicious of clients or

agency buyers who've treat-
ed you as unimportant in the past,
but now are calling out of the blue
for rates and inventory. This may
indicate other stations in your area
are sold out, giving you the oppor-
tunity to sell what few avails you
may have left at a premium.

66/

Send one tennis
shoe in a box with
a note saying, ‘Now
that | have one foot
in the door, when
can | show you other
ways | can help
your business?’

While Arbitron or other rat-

ings services may be a
“benchmark” or grounds for a
level playing field, sell results
rather than average quarter-hours
or cume. Focus on increasing store
traffic, moving more product, and
making the register ring more
often.

Use the “reduction to the ri-

diculous” closing technique.
Instead of quoting monthly invest-
ments, quote on a weekly, daily, or
“per store” basis. A $19 daily in-
vestment sounds much easier to
handle than a $1750 three-month
campaign.

Demand letters from adver-

tisers who report success with
the station. Get specifics, not
general stroke and flim-flam.
When you speak of successes, ev-
erybody listens. Prod prospects
along by devising a letter and hav-
ing them sign it. Even better, give
them an incentive for responding to
your request. (Don’t forget to
white-out the dates on old in-house
letters.)

By Irwin Pollack

Build cooperative advertising

relationships (i.e., mall co-
ops among tenants or horizontal
franchisee relationships).

Monitor your key sales ratios.

Average order, closing ratio,
renewal rate, and average rate by
daypart are important. Remem-
ber: You can’t manage what you
don’t measure.

Re-create dayparts — such as

early (56am) or late (7:30-
8:30pm) drive — to help you ‘‘bring
in the buy.” Why? Because “more
people listen to your station in ear-
ly and late drive than listen to other
stations in their entire drive time!”
Even better, create lifestyle day-
parts such as ‘““church drive” (Sun-
days, 8am-noon).

Upgrade trade accounts by

informing them about a new
station policy: ‘“The station’s trade
advertisers must invest a mini-
mum of $200 a month in cash in or-
der to air a trade schedule.” If you
air 15 trade accounts a month,
that’s an extra $3000 a month in
billing!

When your prospect won’t

buy, keep pushing — you
have nothing to lose. Send a ticking
alarm clock with a note reading,
“Time is running out . . . ” Or send
one tennis shoe in a box with a note
saying, ‘“Now that I have one foot
in the door, when can I show you
other ways I can help your busi-
ness?”

Monitor every source to find

out who’s advertising with
your competition: Listen to other
radio stations, look through every
print publication you come across,
and zap channels while you're
watching TV. (You may want to
get a hand-held tape recorder and
“write”” your leads while driving.)

Ask yourself, “Am I selling to

my customers, or am I asking
them to buy?” It’s stronger for
them to decide what they want to
do.

Remember birthdays, anni-
versaries, and special events.

Beware of ‘‘commission
breath” — those easy-to-spol
salespeople who are more interest-
ed in what they have to say to close
the sale right now, instead of focus-
ing on and listening to their clients.

@“Mirror” your prospects by
acting like they do. Remem-
ber: Everybody wants to be sold in
a different fashion, so lock for
clues. Sell people the way they
want to be sold.

Before beginning any sales

call, place an order form and
pen directly in front of you (and
make sure the prospect can see
them). You’'ll give the subtle hint
that you're there to do business,
and your confidence will make cli-
ents believe that’s what you always
do on calls.

Master the “to do” list. Al-

ways prepare for each day
the night before. List each task in
its smallest form, then group re-
lated jobs together. Check off each
completed task as you go along.

When encountering objec-
tions, use sharp comebacks.
Even better, use comebacks that
elicit the answers you want. For
example, if a prospect says, “Your

Offer Ideas, Not Discounts

ow long can you wait for results? What with group

owners and GMs looking over our shoulders, skepti-

cal salespeople, and impatient customers, we need
fo give advertisers ideas rather than discounts.

_ Whizr this happens, clients gt ncreasad store traffic, more product
- movement, and & cash register that rings more often. Even better, our bill-
ing increases. In short, everybody wins

rates are too high,” you need to
say, “By how much?” Once an-
swered, you’ll know what you need
to do. If a prospect says, “Our bud-
get is already spent,” you should
reply, ‘‘Spent or already
allocated?”

Manage your time more effi-

ciently when driving to and
from sales calls. Use a car phone to
make quick contacts, and listen to
motivational or instructional cas-
sette tapes as you go.

Master the selling tactic of

adding a postscript (P.S.) on
letters. Direct response experts
claim it’s one of the first things
people read when deciding whether
or not to read the letter. It’s also
the customer’s last impression be-
fore finishing the letter.

Each day, focus on one of the

three possible places you can
find business: soliciting new com-
panies, getting more dollars from
existing clients, and reselling those
customers you've lost.

Use the client’s logo on the

cover page of every written
presentation. It caters to your
customers’ egos and puts themina
positive frame of mind.

Irwin Pollack is President of lrwin
On Radio Inc. Along with publish-
ing Selling Smarter/RADIO, Pol-
lack consults 80 stations around
the U.S. and Canada. For more in-
formation, he can be reached at
(508) 653-4000.

Coast-to-Coast Digital Audio From $1,262 per month.

With VISION from the National Supervisory Network, send-
ing programming via satellite is easy and affordable. VISION
is a combination of satellite services designed to guide radio
group and network operations to peak performance.

We’ll help you put together your own fully integrated VSAT
system to centralize programming and production for your
radio group or network.

NSN provides network design, equipment, installation, and
very affordable spacetime. We even have equipment leasing
for qualified clients.

SUPERVISORY

AVON, COLORADO
1-800-345-VSAT (8728)

NATIONAL

NETWORKGe
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TODAY’S BEST PROGRAMMERS, MOST
SUCCESSFUL STATIONS, AND
HOTTEST FORMAT ALL HAVE ONE
THING IN COMMON...

“We've test-driven virtually every music scheduling system available, and there is No Contest. MusicSCAN is simply
the best! If you're attending the CRS, I strongly encourage you to see what MusicSCAN has to offer”.

Mike Shepard, Program Director

KSON-FM/San Diego
“I work with lots of stations around the country, and those who use MusicSCAN are always happier with the results
than those who use the “other” system...more pleased with flow, rotations and ease of use”.

Kevin O’Neal, Program Director
WSM-AM & FM/Nashville

“Support is one of the most important elements of any music scheduling software and the people at MusicSCAN
have been absolutely true to their promises. They always satisfy our queries immediately !

Larry Daniels, General Program Director
KNIX-FM/Phoenix

“We just switched from another system to MusicSCAN. MusicSCAN is the program I can trust to control my music
exactly as T want. If you're using another system, you owe it to yourself to see MusicSCAN".

Jim Patrick, Program Director
KRST-FM & KOLT-FM/Albuquerque

...They 're finding that only MusicSCAN can handle the challenges of
programming today’s country music—artist separation, tempo flow, faster
rotations—are all handled with ease by MusicSCAN. See why MusicSCAN is
the choice for country radio.

, Mearesean

Music Scheduling with an Edge
205-987-7456
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En Vogue: Posse
On A Roll!

“ T hey're sort of like a
fashion posse on a roll.
They give designer run-
way fashions a stylistic twist that
makes them immediately accessi-
ble to the girl on the street.” That's
Tommy Boy President Monica
Lynch on En Vogue, who Enter-
tainment Weekly says are among
the 16 “innovators who will change
the face of fashion.” And . . . des-
perately seeking the “next Madon-
na,”” EW proposes En Vogue's
Cindy Herron, Hole's Courtney
Love, K.D. Lang, RuPaul, and — of
course — Madonna herself.

Through The Past Darkly

Telling Q about his failed attempt
at an autobiography, Mick Jagger
says, "'l got very frustrated anytime
we were talking about the past. It
just seemed so dull. | don’t mind
talking about the past in little bits,
but the way you have to become
totally absorbed in yourself is very
unheatlthy.”

“In a sense I've betrayed myself
... . But perhaps if | had died be-
fore | got old, | might have been for-
gotten. You tend to hope you'll be-
come James Dean or Jimi Hen-
drix, but a lot of dead people aren't
remembered at all" — Pete Town-
send, asked about his celebrated
line “Hope | die before | get old”
(Rolling Stone).

“ look at my early records as
term papers that maybe would've
been better buried in a box in the
attic and taken out 10 years later
and chuckled about: ‘Oh, | was
quite ambitious then, wasn't I?" * —
Rolling Stone cover girl Natalie
Merchant of 10,000 Maniacs.

I Want Your Sex

The Star claims "Prince has
fallen hard for France’s top X-rated
movie star, Beatrice Valle,” but no
such person exists. Beatrice Dalle,
however, is a mainstream French
actress ("'Betty Blue”).

Penthouse milks an old scandal
by slapping a young Vanessa Willi-
ams on its cover and printing old
nude pix.

“In some instances, it gets a little
crazy, sort of like a lesbian Beatle-
mania” — K.D. Lang on the enthusi-
asm some fans exhibit at her con-
certs (People).

Wedding Belle Blues

Michael Jackson has offered to
let Oprah get married on his ranch
(Star).

“Frantic docs fight to save baby
as Whitney balloons to 200 Ibs.,”
asserts the Globe, which says she
has toxemia, a swelling condition
her mother, Cissy Houston, also
suffered.

SONIC YOUTH — *“The music
business is going through a huge
change right now. We're looking
past the baby boomers to a whole
new generation . . . with different
ideas and pressures than those of
us in our 30s and 40s. And there’s
no better way to understand those
ideas than to deal with the young
people who are living and breathing
those pressures. And to find those
young people, you look to the col-
lege rep programs” — EMI Music's
John Sykes, quoted in Rolling
Stone's story about college reps.
EMTI's Hilary Lerner-Shaev is among
those spotlighted, as ar