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STATION TRADING
VOLUME UP 127%

Spurred by the new duopoly
rules, 1993 first-quarter station
trading volume soared to $703
million. Check out the Top 10
transactions, the state-by-state
breakout, the broker scorecard,
and more.
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INFINITY TO SELL
STOCK FOR STATIONS

Infinity Broadcasting’s SEC
filing to sell $120 million worth
of stock to purchase more radio
stations also reveals some of the
workings of its Unistar deal.
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EXTRA! EXTRA!

R&R subscribers will receive a
redesigned ‘‘Ratings Report &

Directory’’ — featuring more
than 2200 business listings and
profiles of the Top 100 markets
— and the 1993 “‘Digital Guide™
with this issue.
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RECLAIMING
ADULT ROCKERS

Today’s grownup baby boomers
desire a broad spectrum of
challenging sounds. AOR
consultant Dennis Constantine
suggests testing for relevant
artists rather than songs and
explains his “‘freeway theory’ of
music mixing.
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RADIO & RECORDS
NAB Puts Focus On The Future

Multimedia, digital, radlo broadcast data systems in spotlight

LAS VEGAS — Behind the us-
ual throngs of people and end-
less displays of broadcast
equipment, the “NAB ’93” con-
vention put a decided focus on
broadcasting’s digital future.

Radio and TV executives
heard Apple Computer Chair-
man John Sculley explain how
multimedia technology, a buzz-
word in computer circles for
years, will become an impor-
tant part of broadcasting in the
near future. Radio attendees
were also treated to updated
DAB demonstrations and an ex-
planation of how Radio Broad-
cast Data Systems (RBDS) can
generate revenue. FCC acting
Chairman James Quello said he
would like to see a relaxed regu-
latory load on radio (see accom-
panying story), and partici-
pants debated President Clin-
ton’s tax plan, which may re-
duce the deductibility of adver-
tising costs.

Aside from a few sessions
covering LMA and duopoly
deals, most of the radio work-
shops were staged by the RAB
and covered subject matter

Wlﬁrﬁr?ﬁll

similar to its Managing Sales
Conference in February.

Sculley Speech

Sculley told the convention
that the computer, consumer
electronics, and media indus-
tries will become so integrated
in the next 10 years that they’ll
become virtually indistinguish-
able. He said the triad of indus-

Massive Survey Overhaul
Proposed By Arbitron

No more books; six-week updates based on
18-week rolling averages planned

The Arbitron Company and
Arbitron Advisory Council are
looking to overhaul many key
aspects of ratings processing
and delivery. If they’re success-
ful, the current 12-week radio
reports will be replaced by six-
week updates based on 18-week
rolling averages. Printed
“books” as the industry cur-
rently knows them would be
eliminated.

tries will bring in $3.5 trillion an-
nually, with the media compon-
ent worth $1.2 trillion a year.
Why the incredible upsurge in
income? Sculley says high-
speed information “superhigh-
ways” will be the basis of virtu-
ally all communication in the
next 10 years. Media and pub-
lishing companies will send it,
computers will process it, and
consumer electronics will play
it.
NAB '93/See Page 15

tries.

NAB Joint Board Chairman Gary Chapman (I) and NAB President/
CEO Eddie Fritts present Dick Clark with the 1993 Distinguished
Service Award for 40 years of service to the radio and TV indus-

The proposal would be Arbi-
tron’s most ambitious proce-
dural change since it went from
four-week to 12-week reports 12
years ago. Arbitron officials
have apparently received posi-
tive response to the idea; they
hope to get more input from ra-
dio and agency sukscribers be-
fore making a commitment
around midsummer. If approv-
ed, the new procedures could be
implemented somstime next
year in the 96 continuously
measured markets. There are
currently no plans for changing
the way noncontinuous markets
are measured.

ARBITRON/See Page 15
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FCC To Grant

Radio Relief?
FM freeze, DAB

slowdown may be
considered

LAS VEGAS — Acting FCC
Chairman James Quello says
the agency will explare propos-
als designed to limit the alloca-
tion of new radio stations and
slow the arrival of satellite-de-
livered DAB.

In a wellreceived speech
Monday (4/19) at the NAB Con-
vention, Quello said action is
needed to aid the financially be-
leaguered medium. However,
he stopped short of promising
specific action and it’s unclear
whether the proposals are polit-
ically viable.

QUELLO/See Page 24

. Newsstand Price $6.00

KLAX.

in Fail '88.

Fa'92 Wi'93
WRKS(UC) . 6.5 B8
WLTW (AC) 52 53
WCBSFM (Gold) 42 54,8,
WBLS (UC) 44 4.4
CWINS (News) 88 40
WOR (Talk) 33 40

WABC [talk) ' 42 8B
WHTZ (CHR) 36 3.8
WXRKACHE, 44 38
WCBS (News) 3.4 37

trend, placed second in LA,
speaking team of Juan Carlos and El Peladillo on market-leading

uary Arbitrend estimates, Howard Stern was up in the Win-
ter ‘93 book. Stern, who had fallen to fourth place in the last

two-tenths behind the Spanish-

Speaking of KLAX, the Ranchera station continued to build lis-
tening at the expense of virtually all its format competitors. Its 7.2
share is the market’s highest since KPWR pulled the same number

WRKS/New York's lead in the Big Apple is still intact, though
somewhat diminished. The market's three CHRs are all within a
tenth of a point, with WPLJ at its highest figure in nearly five years.

Los Angeles

Fa ’9? Wi 93
KLAX {Span) - 8.3 7.2
K_OST {AC) 5.1 55
KPWR (CHR] ' 5.1 5.0
KFI (Talk) 37 43

KUS-AJF (CHR) 4.1 4.3
KABC (Tak) 35 3.9
KROQ(NR) 38 38
KLOS (AOR) 32 38
Kisxicr)  3e &8
KRTH (Gold) 4.4 3.7

KLAX Conquers L.A.; WRKS Rules New York

After taking a significant dip in the November/December/Jan- News/Talk/Sports stations accounted for one in every five New

York listeners.

From the other major markets: in Chicago, WGCI-FM regained
first with WGN taking its usual winter dip. Country WUSN registered
another record rating, as did Viacom AC WLIT . ..
Francisco’s top five stations have decidedly upper-demo app=al and
are on AM; KNBR enjoyed its best non-baseball book since picking
. Philadelphia FM Talker WWDB cata-
pulted into second place following its acquisition of Rush Limbaugh

. . and in Detroit, market-leading WWWW-FM fell from first o third

up the Giants 15 years ago . .

after a two-share loss.

Four of San

I For complete results, see Page 24. ]

) Fa’'92 Wi'93
WGECHFM (LIC) - 7.6 T4
GN (FS) 8. 5 6.5

WBBM—FM ('.C;iHR) 4. 6 5.0
WLIT (AC) 871 48
WLS-A/F (Talk) 3.5 4.3

WBOM (News) 3.9 4.2
WJJD (Nost) 30 35
WNUA (NAC) 35 34

WWBZ (AOR) 3.4 33

San Francisco

Fa'92 Wi'93
KGO (N/T) 96 B85
KMEL (CHR) 49 53
KCBS (News) - 58- 4.7
KNBR (FS) ) 36 45
KFRC (Nosty: 38 39
KBLX-FM (NAC) 3.3 38
KSOLCHR) - 2.9 38
KIOIl (AC) 39 35
ROITFMIAC) 33 a3
KSAN (Ciry) 36 3.2

—anany amaricanradighistory. com
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THEY COULDN’T WAIT FOR RELEASE!

Z100 30-27 WENZ 17-11  WKQB add KSMB add 195
KRBE 20-11  WGSPK deb 40 KZ93 add Plus... WRQK
B97 21-17  KHFI 29-22 KWOD 20-15 99X KWIN
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Dashev President
At Interep West

Jeff Dashev
has been pro-
moted to Presi-
dent of Interep
Radio Store’s In-
terep West divi- i
sion. Dashev,
who had been =
Exec. VP/West-
ern Division ;
Manager  of ‘
McGavren Guild
Radio and an In- Dashev
terep Regional Executive, will
oversee the firm’s Los Angeles,
San Francisco, Portland, and Seat-
tle branches.

McGavren Guild President Pe-
ter Doyle commented, ‘“Jeff’s ex-
panded role is a natural extension
of his current responsibilities.
McGavren Guild clients, as well as
the greater Interep family, wil
continue to benefit from his excep-
tional skills.”

Interep President/Marketing
Marc Guild noted, “Jeff’s close ties
with the L.A. advertising commun-
ity and the Western region make
him an invaluable asset to all In-
terep stations.”

Dashev first joined McGavren
Guild as an account executive in
1970 and became Regional Man-
ager for the firm’s S.F. office in
1974. He transferred to L.A. in a
similar capacity five years later,
earning Exec. VP stnpes in 1986.

Baseball Hits
Ratings Home Run

e j

150
Seasonal Index 132
118 [ |
[ 104 104
|82 '
50 F 1
0

WINTER SPRING SUMMER FALL

[ Mon-Fri 7pm-12 mid

Katz Study: Baseball Boosts Nights

ive baseball broadcasts have a dramatic impact on ratings for stations
Lcarrying them, according to a Katz Radio Group study. Spring and
summer weekday evening ratings for stations carrying baseball are
18% and 32% higher than the stations’ yearly average, respectively. Sta-
tions' total week ratings also show significant improvement during baseball
season, clocking in at 4% over their yearly average.
One interesting conclusion: Baseball broadcasts have little — if any —
effect on other dayparts. In fact, moming drive listening increases during
the offseason for stations carrying ballgames.

. .

Mon-Sun 6am-12 mid

B

Klds Radio Net Sees Gold In Under 12 Aud|ence

Ratings firms mull measuring juvenile listeners; affiliates enthusiastic

Children’s Satellite Network is
confident that it’s going after the
nation’s hottest demographic -
even though it’s not even measured
by Arbitron. CSN’s music-intensive
“Radio AAHS” format is aimed at
kids ages two to 12 “and all of their
relatives. If they've got kids,
they’re going to be listening to our
stations.”

The lack of ratings measure-
ment doesn’t discourage CSN
President Bill Barnett. “We know
we're one of the most heavily lis-
tened-to stations in each market.”

Increasing Interest

National advertiser interest thus
far has been limited, primarily be-
cause CSN is on in only six mar-
kets, but at least five more stations
have been signed. “Every time we
add a station, we get more adver-
tiser response,” Barnett says.

Target recently became the first
national advertiser to sign a long-
term spot deal with the network.
According to Barnett, the list of ad-
vertisers who've tested CSN with
limited flights includes Disney and
Mattel.

A weekly look back at meaningful and
amusing events from R&R’s archives

Artist Managers Go Corporate

ne of the odder coincidences encountered in these journeys
through the R&R past took place in April five and ten years ago. In
April 1983, legendary artist manager Irving Azoff made a drastic

career change by taking on the presidency of MCA Records. In April
1988, legendary artist manager Tommy Mottola made a drastic career
change by becoming President of CBS Records (now Sony Music).

Previous instances of managers taking over the reins of huge record
companies were rare if not nonexistent (David Geffen had previously made
the switch by forming his own label, Asylum, in the early '70s). So the cir-
cumstance of two such career shifts coming five years apart is somewhat
mind-boggling. t’'s been another five years since Mottola made his move
and there’s still a week left in April . . . any candidates out there?

Also Celebrating 20 Years 0f Excellence:
Lommunication
Taraphics Inc

Kids may not get paychecks, but
they do have money to spend. CSN
cites a Texas A&M University
study showing that children spent
$6 billion in 1989. The figure may be
much higher now, since 1989 spend-
ing was up nearly 50% from five
years earlier. In addition, the study
estimated that kids directly influ-
enced $132 billion in household pur-
chases and indirectly influenced
another $130 billion.

Bamett declined to discuss
CSN’s financial goals, but notes

KIDS' RADIO/See Page 14
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A&M Ups GaIIo To
Sr. VP Position

A&M Records
has promoted VP/
Sales Richie Gal-
lo to Sr. VP/Sales
& Distribution.
He replaces Bill
Gilbert, who re- §
cently exited the
label. Gallo will
direct all sales
activities, work-

aI
ing closely with parent PLG to
maximize sales efforts.

‘““‘Losing Bill Gilbert is
daunting,” A&M President/CEO
Al Cafaro remarked. ‘“‘What a priv-
ilege to be able to move directly to
my friend Richie Gallo. Joe
DiMaggio has just retired and I've
got Mickey Mantle ready to play
centerfield and bat cleanup in his

place.”
Gallo commented, ‘“I’ve been
working toward an opportunity like

GALLO/See Page 24
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CHARTING AC CURRENTS

How much new music is too much? An
exclusive R&R survey of 100 ACs breaks out
the number of currents and recurrents played
per hour by parallel, region, and format flavor,
while WIVY/Jacksonville PD Terry Matthews
and KRNO/Reno PD Paul Mitchell argue
both sides of the question.

Page 30
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RADIO BUSINESS

LEGISLATIVE ROUNDUP

Lawmakers Threaten To
Limit Alcohol Advertising

Sen. Conrad Burns (R-MT) this week warned broad-
casters that Congress — acting on emotion, not reason —
may well pass legislation that would impose new limits on

beer and wine advertising.

Speaking to a session at the NAB
Convention, Burns said lawmakers
could be moved to action by the
pleas of Sen. Strom Thurmond
(R-SC), who last week lost a
daughter to a drunk driver. ‘“Never
underestimate the power of emo-
tion in Congress,”” added Burns.

Thurmond has introduced legis-
lation that would require broadcast
ads for beer and wine to carry
health warnings. A separate bill in-
troduced in the House of Represen-
tatives would eliminate the tax de-
ductibility of alcohol and tobacco
advertising.

Unfair Burden

Sen. Ted Stevens (R-AK) told the
audience he is supporting the Thur-
mond bill in order to encourage
more alcohol education. “We need
to do something to encourage those
who earn a profit from [alcohol] to
spend some money on education.”

The lawmakers’ remarks exas-
perated some broadcasters, who
said the industry is being asked to
bear an unfair and costly burden.
Warning labels, they said, would
simply drive beer and wine ads to
other media.

Katz Radio Group President
Gordon Hastings told a panel of
congressional staffers that the im-
position of warning labels on
broadcast ads would cost the radio
business $250 million in lost
revenue.

e

NAB Radio Board member Skip
Finley pointed out to the aides that
alcohol is a legal product. “We
don’t advertise crack,” Finley
said.

During that session, David
Leach, a top aide to Rep. John
Dingell (D-MI) said he does not see
support on the Energy and Com-
merce Committee for either a ban
on alcohol advertising or warning
label legislation.

User Fee Pros, Cons

Among other issues that were
discussed:

« Sen. Ted Stevens said he was
“surprised”” by the Clinton Admin-
istration’s recent announcement
that it wants to include broadcast
frequencies in any plan to auction
spectrum. Stevens called that posi-
tion a “‘negotiating point,” adding:
“I don’t think there’s anyone who
believes we can pass a spectrum
auction bill without the support of
[NAB].”

* Rep. James Sensenbrenner
(R-WI), a member of the House In-
tellectual Property Subcommittee,
warned broadcasters to be on
guard against performance rights
legislation, which would require
stations to pay ASCAP-like fees to
recording artists — and perhaps to
air talent.

* Burns said he doesn’t believe
the FCC will impose an annual user
fee on broadcasters to pay for im-

plementation of the new cable tele-
vision law. “If you put a fee on
broadcasters, I think there’d be a
revolt,” said Burns, a former radio
announcer. “And I think [a fee]
would be highly unfair.”

NAB lobbyist Jim May echoed
that sentiment, saying the threat of
a fee — raised last month by FCC
Chairman James Quello — is
fading. “It’s not as serious a threat
as some people think. It’ll only hap-
pen as a last resort.”

However, at a session with senior
FCC staffers, agency congres-
sional liaison Lauren Belvin said
she believes FCC user fees are ‘“an
idea whose time may have come”
given the budget problems in
Washington. That sentiment was
echoed by a congressional staffer
Mike Regan, who said there is a
“certain inevitability to fees.”

e A panel of congressional staf-
fers said they believe Congress and
the White House will enact legisla-
tion to write the Fairness Doctrine
into law. John Windhausen, staff
counsel to the Senate Communica-
tions Subcommittee, said support
for such a move has been stoked by
a feeling that broadcasters have
shirked their responsibilities in
such areas as children’s television
and violent programming.

Asked if he could offer the indus-
try a strategy to deal with the Fair-
ness bill, which is currently pend-
ing in the Senate, Leach laughed
and said, “Sit back and enjoy the
ride.”

L s e

MAY 3 TO JUNE 30

Expanded AM Band ‘Window’ Opens

The FCC has turned down petitions for reconsidera-
tion of its AM improvement order, clearing the way for
stations to apply for migration to the expanded band, 1610-

1800 kHz.

The filing window for the ex-
panded band will open May 3 and
close June 30. Stations are not re-
quired to pay any fee to apply for
one of the new 10kw regional fre-
quencies and there’s no form —
just send a letter to the FCC’s AM
Branch.

Migration to the new frequencies
is supposed to reduce interference
between stations on the existing
AM band. The only major change
the F'CC adopted in reconsideration
of its original order was to give top
priority to daytimers in communi-
ties with more than 100,000 popula-
tion without local nighttime ser-
vice, but within the primary ser-
vice area of a Class I station.

That description, mandated by
Congress, was carefully crafted by

then-Rep. Matthew Rinaldo
(R-NJ) to give 24-hour service to
WJIDM/Elizabeth, NJ. It’s possible
that some other station may quali-
fy, but no one has yet identified
one.

150-200 Stations

In a separate statement, Com-
missioner Andrew Barrett com-
plained that the rest of the FCC
wouldn’t support his efforts to give
priority to daytimers and minority-
owned AM stations, which he said
had ““similar merit” to the WIDM
exception and a decision to set
aside a frequency for travel infor-
mation stations forced to relocate
from 1610 kHz. Although he concur-
red in the order, Barrett called it

“an arbitrary exercise in regula-
tory linedrawing.”

Mass Media Bureau Chief Engi-
neer William Hassinger told R&R
he expects to accommodate 150 to
200 stations on the expanded band.
After the filing window closes June
30, computer programs will order
the migration applicants according
to how much their relocation would
alleviate interference and whether
one of the new frequencies is avail-
able in their area.

After the winners are selected,
they’ll each have to file a regular
application for a construction per-
mit to build their new station. At
that time, and only then, will the
usual filing fee be required.

Hassinger said it should take
about nine months to go through
the selection process, but he
wouldn’t predict when the first sta-
tion might actually sign on. “It’s
not going to be this year,” he noted.
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Infinity’s New $120 Million Offering

nfinity Broadcasting is going back to Wall Street with a
$120 million stock sale to raise money to buy more radio
stations.

The offering includes $25 million in stock being sold for the Lehman
Brothers investment banking firm {and possibly Infinity President Mel Kar-
mazin), exercising warrants issued in connection with last year's $130 mil-
lion IPO and debt restructuring. The rest is new stock being issued by the
company.

With another $90 miillion or so cash in its coffers following the new
stock sale, Infinity said it will buy more stations — but didn't specify any in
particular. The company said it currently has about $31 million available in
unused borrowing capacity for acquisitions, including $13.5 million to
close its pending buy of WIP/Phitadelphia.

Infinity's SEC filing revealed some details of its deal to run Unistar. in-
finity is being paid a management fee of $2 million per year, but only from
Unistar's excess cash flow, if any. The deal runs for three years, with a
two-year option. Infinity has an option to buy all of Unistar's stock for $10
million or “fair market value.”

Experts: Clinton Tax Plan A Slight Bummer

roadcasters wouldn’t suffer too much under Presi-
dent Clinton’s tax proposals — if there isn’t a move
to reduce the tax deductibility of advertising expen-
ditures. That was the consensus opinion of four tax experts
who held forth on Tuesday (4/20) at the NAB Convention.

“We should [end] up with something that isn't too burdensome,” said
NAB VP/Economist Mark Fratrick. “But we're very concerned about the
deductibility issue.”

According to Fratrick, the idea of shrinking the deductibility of all ad ex-
penditures is kicking around Capitol Hill but has not surfaced in any con-
crete form. There is a bill pending in the House that would eliminate the de-
duction for all alcohol and tobacco advertising. Fratrick warned that broad-
casters must fight that proposal because, if approved, it could “open a win-
dow" to broader ad deductibility reductions.

The experts said the Clinton plan, as currently constituted, would be
slightly negative for broadcasters because of its increased personal and
corporate tax rates, reduction in the deduction for entertainment expendi-
tures, and a lack of investment incentives that could benefit broadcasting.

The panelists also agreed that the U.S. is likely to implement a Value
Added Tax — basically a national sales tax — sometime in the foreseeable
future. Such a tax would not be an undue burden on the broadcast indus-
try, the panelists said.

NBC VP/Tax Administration Art Angstreitch told the session that
NAB's Tax Advisory Group is curently working on strategies to win tax
benefits for broadcasters who invest in such looming advance technologies
as DAB and high definition television.

Tribune Seeks Zapnews Partners

ribune Broadcasting, which owns a controlling inter-
est in Zapnews, is looking for an investor to buy into
the fax-delivered news service.

Media Venture Partners is leading the search, which began about a
month ago. Tribune VP/Radio Wayne Vriesman, who doubles as Zapnews
Chairman, said Tribune hasn't decided how much of Zapnews it will keep.
He added that the Zapnews “concept is sound,” and it is “possible, but im-
probable” that Tribune will sell its entire interest.

According to one source, Tribune wants $1.9 million for a stake of un-
determined size.

Mega-Merger Details Emerging

ust how lopsided is the Shamrock-Malrite $300 mil-

lion mega-merger? FCC filings show that Malrite Chair-

man Milt Maltz will wind up owning less than 10% of
the new Shamrock. The rest wili remain with the Roy Dis-
ney family and an investment group organized by Sham-
rock’s top managers.

Interep Targeling NewsTalk Prospects

nterep'’s latest format-specific sales effort is the News/

Talk Radio Format Network, headed by Mark

Melchin of the rep firm’s Dallas office. Specialists are
targeting advertisers currently using other business-
oriented media (i.e., CNN, Business Week, and the Wall
Street Journal) and product lines such as investments, soft-
ware/computers, and high-end automotive.

Interep has also announced a deal with Toronto-based Target Broad-
cast Sales to pitch Interep’s U.S. stations to agencies and advertisers bas-

ed north of the border. — Randall Bloomgquist, Jack Messmer
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Il[lllBlE URBAN BREAKERS!

EDDIE MURPHY
“Whatzupwitu”

URBAN BREAKER
NOW ON 54 UC REPORTERS-61%

INCLUDING:

WILD WUSL WZAK WKKV KilZ
WBLK WAMO WCKX KMJM V103.9
WBLS WEDR WTLC WENN

WDAS WOWI KPRS

...AND MANY MORE!

NIKITA
“Sweet As It Comes”

URBAN BREAKER
NOW ON 53 UC REPORTERS-60%

INCLUDING:

WBLK WAMO KPRS 0C104 WJBT
WBLS WEDR WKKV WJTT  WCDX
WDAS WZAK KMJM WHJX WJFX
AND MANY MORE' REID ENTERTAINMENT

y COLIN ENGI.AN
“Come Over, Bahy"

FIRST WEEK: UC MOST ADDED!
WAMO WLWZ K97 WEAS WMVP KTOWFM
KPRS WEUP WALT KMJJ WTLZ KMJK
WKKV WGZB WQOK K98-FM
KMJM WFXM WCDX WQHH

...AND MANY MORE!

WaMLakericantadiohistons.com
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RADIO BUSINESS

TRANSACTIONS

Atchley, Hartstone & Dickstein To Fly
American Skies Together In $50 Million Merger

Citadel doubles up in Modesto with $6 million FM twin from Fuller-Jeffrey

American Skies

Media Merger

PRICE: $50 million {estimated)
TERMS: Southern Skies Corporation
is to be merged into H&D Entertain-
ment Inc., with SSC's shareholders re-
ceiving 50% of H&D's stock. H&D is to
change its name to American Skies
Media. Prior to the merger, H&D will
have acquired all of the assets of var-
ious limited partnerships it controls.
This deal is contingent upon Hartstone
& Dickstein Inc., an investment bank-
ing fim owned by the principals of
H&D, having amranged $25 million in
senior financing and $7.8 million in
subordinated debt. Bridge Capital In-
vestors il and another unnamed in-
vestor are to receive stock warrants
which in the aggregate represent
38.5% of the company's issued and
outstanding stock on a fully diluted
basis.

BUYER: American Skies Media, owned
40% by President Jerry Atchley of Lit-
tle Rock; 12.5% by Vice Chairman
Joel Hartstone of Bloomfield, CT;
12.5% by Chairman Barry Dickstein of
Avon, CT; 12.5% by Hartstone Family
L.P., whose stock is voted by Joel Hart-
stone; 12.5% by Dickstein Family
L.P., whose stock is voted by Barry
Dickstein; and 10% by Stephanie
Simonton-Atchley, subject to a voting
trust in favor of her husband, Jerry
Atchiey.

COMMENT: These two groups filed a
slightly different merger plan last year,
but it was never consummated.
SELLER: Southern Skies Corporation,
owned by Jemry Atchley. He and
Stephanie Simonton-Atchley are buy-
ing KGKO/Benton (Littie Rock).
Phone: (501) 227-9696

KSSNiLittle Rock
FREQUENCY: 95.7 MHz
POWER: 100kw at 1664 feet

FORMAT: Country
COMMENT: This station sold for $10
miltion in 1988.

KZSN-AM & FM/

Wichita-Hutchinson
FREQUENCY: 1480 kHz; 102.1 MHz
POWER: 5kw day/1kw night; 100kw
at 1032 feet

FORMAT: Country

COMMENT: This combo sold for $3.3
million in 1985.

SELLER: H&D Entertainment Inc., own-
ed by Joel Hartstone, Barry Dicksteln,
Hartstone Family L.P., and Dickstein
Family L.P. Joel Haristone and Barry
Dickstein also have controlling inter-
ests in WBBW & WBBGI/Youngstown,
OH; WSYB & WZRT/Rutland, VT; and
WRGI/Naples, FL. Phone: (203)
678-7800

WBSM & WFHN/

New Bedford-Fairhaven, MA
FREQUENCY: 1420 kHz; 107.1 MHz
POWER: 5kw day/1kw night; 2.4kw at
348 feet

FORMAT: News/Talk; CHR
COMMENT: This combo sold for $4
million in 1990.

WFPG-AM & FM/

Atlantic City, NJ

FREQUENCY: 1450 kHz; 96.9 MHz
POWER: 1kw; 50kw at 360 feet
FORMAT: B/EZ; AC

COMMENT: This combo sold for $5
million in 1986.

WKRS & WXLC/Waukegan, IL
FREQUENCY: 1220 kHz; 102.3 MHz
POWER: 1kw day/60 watts night; 3kw
at 322 feet

FORMAT: News/Talk; CHR
COMMENT: This combo sold for $5.5
million in 1987.

WSUB & WQGN/Groton, CT
FREQUENCY: 980 kHz; 105.5 MHz
POWER: 1kw daytimer; 3kw at 275
feet

United Broadcasting
has agreed to transfer the assets of
WERQ AM/FM
Baltimore, MD
for

$9,000,000
Alfred Liggins & Cathy Hughes

of
Radio One, Inc.

Star

Media
Group, Inc.

“Radio’s Full Service
Fi sl Speciabists"s

17304 Preston Rood, Suite 365 * Dallas, Texas 75253 ¢ (314) 713-85600

FORMAT: News/Talk; CHR
COMMENT: This combo sold for $2.9
million in 1985.

WTLB & WRCK/Utica, NY
FREQUENCY: 1310 kHz; 107.3 MHz
POWER: 5kw day/500 watts night;
50kw at 510 feet

FORMAT: Gold; CHR

COMMENT: This combo sold for
$1.75 million in 1988.

- California

KHOP & KHOV/

Modesto-Mariposa

PRICE: $6 million

TERMS: Duopoly deal; asset sae for
$5 million cash and a three-year prom-
issory note for $1 million. The buyer is
programming this station under an
LMA.

BUYER: Citadel Communications,
headed by President Larry Wilson. It
owns 12 stations, including KATM &
KBEE/Modesto. Phone: (602) 703-
6663

SELLER: Fuller-Jeffrey Broadcasting,
headed by President Bob Fuiler. It
owns or is buying 14 stations. Phone:
(916) 791-3522
FREQUENCY:104 .1
MHz

POWER: 50kw at 500 feet; 3kw at
minus 115 feet

FORMAT: AOR (KHOV is 100% simul-
cast)

COMMENT: KHOP sold for $6 million
in 1986.

MHz; 103.9

WMGR & WJAD/Bainbridge
PRICE: $1,175,000

TERMS: Asset sale

BUYER: Sabre Communications Inc.,
headed by Paul Rothfuss

SELLER: Guardian Corporation
FREQUENCY: 930 kHz; 97.3 MHz
POWER: 5kw day/500 watts night;
100kw at 1000 feet

FORMAT: Gold; CHR

BROKER: Michael Bergner of Berg-
ner & Company

WFST/Caribou

PRICE: $54,000

TERMS: Asset sale for cash. However,
the buyer has the option at closing of
paying $15,000 of the purchase price
with a promissory note for 90 days at
10% interest.

BUYER: Northern Broadcast Minis-
tries Inc., a nonprofit corporation
whose directors are David Olsen, Rob-
ert Davis, Gregory Blackstone, and
Ronald Kofstad of Presque Isle, ME,
and Donald Flewelling of Caribou.
Phone: (207) 455-8496

SELLER: Four Seasons Communica-
tions Inc., headed by President Timo-
thy Martz. He also owns WBPWI
Presque Isle; WYUL/Chateaugay, NY;
WKNW/Canaan, VT; WKNW & WYSS/
Sault Ste. Marie, MI; WFNL/Sturgeon
Bay, WI; WZNL/Norway, Mi; WENL/
Gladstone, MI; and WXNL/Baraga, Mi.
Phone: (216) 498-1221
FREQUENCY: 600 kHz

POWER: 5kw daytimer

FORMAT: News/Talk

WWW-akrekrcarradiohisternv-—eom
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® Deal Of The Week:
® American Skies Media Merger
$50 million (estimated)
® KSSN/Little Rock
©® KZSN-AM & FM/Wichita-Hutchinson
® WBSM & WFHN/INew Bedford-
Fairhaven, MA
® WFPG-AM & FM/Atlantic City, NJ
® WKRS & WXLC/Waukegan, IL
® WSUB & WQGN/Groton, CT
X ® WTLB & WRCK/Utica, NY

- @KHOP & KHOViModesto-Mariposa, CA 56 millon
- @ WMGH & WJAD/Rainbridge, msn 175,000
® WFST/Cartbou, ME $54.000 =~ -
#KYBA/Stewartvills (Rochaster), MN $125,000
S WOST-AM & FM/Forest (Jackson), MS $700,000
& WHAUMNaw Alhany, MS $80,000
® WHUN & WLAK/Muntingdon, PA $375,000
* WBLA/Batesburg, SC 340,000
L ] WCI,E-J.III & FM CPiCleveland-Calhoun, TN £200.000
& WLIV & WCSDiLivingston, TN $475.000 far 20%
& KMXX/Killean {Austing, TX 525 milion
® KXALPitisburg, TX 5148 000
® KEJLISan Aptonio $800.000
® KSGHSt. George, UT 5165000
* WMAD-AM & FMISun Prairla (Madison), Wi 5375 000

transmitter site with an option to buy.
The buyer currently has a sales-only
LMA with this station.
BUYER: Southern Minnesota Broad-
casting Company, owned by Gregory
Gentling Jr. of Rochester, MN; Gail
Gentling of St. Paul, MN; Cynthia
Continued on Page 8

KYBAIStewartville
(Rochester)

PRICE: $125,000

TERMS: Duopoly deal; asset sale for
cash. The buyer will also lease the

THIS IS WHAT PDs AROUND THE COUNTRY
ARE SAYING ABOUT NBA RADIO:

“We feel NBA RADIO is the best sports programming
we've added in years.” -KSGM-AM

“Fast-paced, high quality show.” -WNDE-AM
“The perfect accent to our programming.”-WBAT-AM
“McConnell, Lanier and Hanneman are pros.” -WGT0-AM

r1 ] i ] 1 ] A 11
Get weekly NBA Playoff action, Conference Finals, 1993 NBA Finals,

NBA Draft Lottery, and NBA Draft. NBA RADIO is a satellite-delivered
barter program available only from the NBA.

Call Tim Lindsey at NBA RADIO for demo tape and more information
(201) 974-6812.
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MIDWEST

* We’re Commited to Being #1 in
Morning Drive.

* We’re looking for America’s
Best Morning Talent or Team.

* We’re not being LMA’d, SOLD
or Changing Format.

* We’re looking for individuals
who are Self-Motivated,
Talented, Dedicated to Winning
and have the Ratings to
Prove It!

* We’ll provide the Facilities,
Resources and Promotion you
need to Win.

* We’re offering Excellent
Compensation and
Full Benefits.

* We’ll keep all inquiries
Confidential.

* We Want to Hear from YOU
or tape on the Guy who’s
kicking your BUTT!

Send Overnight Package to:
Mark Bolke
Program Director
KDWB
708 S.3rd St. #200
Mpls., MN 55415

KDWB-FM IS AN EQUAL OPPORTUNITY EMPLOYER and encourages women and minorities to apply for this and all positions. Federal law obligates us to provide r
employees, unless to do 50 would pose an undue hardship. Please let us know if you require an accommodation in order to complete this application process or to perform any essential element of the position sought.

________vywany amaricanradinhictoarnvy com

hi

MORNING DRIVE

to the known disabilities of applicants and
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TRANSACTIONS

Continued from Page 6

Gentling of Minneapolis; Steven Gent-
ling of Ketchum, ID; Anthony Gent-
ling of Rochester; the G. David Gent-
ling Revocable Trust; and the E. Shir-
ley Gentling Revocable Trust. They
also own KROC-AM & FM/Rochester;
KXRB & KKLS-FM/Sioux City, SD;
KKLS (AM) & KKMK/Rapid City, SD,
and are buying KIKN (FM CP)Salem,
SD. Phone: (507) 286-1010
SELLER: Topp Broadcasting Inc.,
owned by Ray and Rita Topp of
Rochester. Phone: (507) 280-9668
FREQUENCY: 94.9 MHz

POWER: 3kw at 328 feet

FORMAT: AC

COMMENT: The buyer has submitted
county-by-county Arbitron data show-
ing KYBA-KROC-AM & FM with a com-
bined weighted share of 17.04 for the
13-county market created by this non-
metro duopoly.

WQST-AM & FM/

Forest (Jackson)

PRICE: $700,000

TERMS: Asset sale for cash. The buyer
is programming this combo under an
LMA.

BUYER: American Family Associa-
tion Inc., a nonprofit corporation head-
ed by President Donald Wildmon of
Tupelo, MS. Other directors are Timo-
thy Wildmon of Tupelo; Forrest Ann
Daniels of Tupelo; Rev. Dan Wood-
ward of Greenwood, MS; Rev. Don
Lewis of Hernando, MS; Rev. Hershel
Wiygul of Tupelo; Rev. Curtis Petrey
of Columbus, MS; Rev. Doc Jeter of
Ripley, MS; Rev. Jack Williams of
Mantachie, M;, Rev. Prentiss Gordon
of Tupelo; and Rev. Grady Bailey of
Louisville, MS. The association owns
WAFR/Tupelo and is buying WDFX
(FM CP)Cleveland, MS. it has applica-
tions pending for 30 new FMs in 15
states. Phone: (601) 844-5036
SELLER: Scott County Broadcasting
Company Inc., owned by the Estate of
Roth Hook and headed by President
Theresa Dunlap.

FREQUENCY: 850 kHz; 92.5 MHz
POWER: 10kw daytimer; 96.67kw at
922 feet

FORMAT: Religious

WNAU/New Albany

PRICE: $60,000

TERMS: Asset sale for cash

BUYER: MPM Investment Group,
owned by Marty Cook, Terry Cook,
Scott Spencer, William Kitchens, and
Chris Murphy of Myrtle, MS. Phone:
(601) 534-5046

SELLER: Broadcasters & Publishers
Inc., owned by Houston Pearce. He al-
so owns WWKZ/New Albany, MS;
WJDQ/Meridian, MS; WFFN/Cordova,
AL; WARF/Jasper, AL; WTSK &
WTUG/Tuscaloosa, AL; 40% of

WGUD-AM & FM/Moss Point-Pasca-
goula, MS; and 33.33% of KLCL &
KHLA/Lake Charies,
(601) 693-2381
FREQUENCY: 1470 kHz
POWER: 500 watts
FORMAT: AC

LA. Phone:

WHUN & WLAK/Huntingdon
PRICE: $375,000
TERMS: Asset sale
BUYER: Penn Par Associates, headed
by President Don Yeiser.
SELLER: Huntingdon Broadcasters
Inc., headed by Joseph Biddle.
FREQUENCY: 1150 kHz; 103.5 MHz
POWER: 5kw day/36 watts night; 160
watts at 1472 feet
FORMAT: AC; CHR
BROKER: Jack Satterfield of Satter-
field & Perry

h

WBLR/Batesburg
PRICE: $40,000
TERMS: Asset sale for $20,000 cash
and a 10-year promissory note for
$20,000 at 9% interest

BUYER: Durst Broadcasting Com-
pany Inc., owned by William Durst of
Saluda, SC and Samuel Durst of Lees-
ville, SC. They own WKMG/Newberry,
SC and WJRQ/Saluda. Phone: (303)
445-2277

SELLER: James and Cheryl Wiszowa-
ty, joint tenants, of Batesburg. Phone:
(803) 532-1157

FREQUENCY: 1430 kHz

POWER: 5kw day/142 watts night
FORMAT: Country

| ennessee
WCLE-AM & FM CP/
Cleveland-Calhoun

PRICE: $200,000
TERMS: Asset sale for cash, of which

THOUGHT PROVOKING

NEWS AND INFORMATION

The
—

R

= I,__ _ ’L_ B

LYY & VDY

%jw E:J/"\g
E P @) R

$182,500 is allocated to the AM sta-
tion, $10,000 to the FM CP, and
$7500 to the real estate

BUYER: Randall Sliger of Athens, TN,
as sole proprietor. He is buying WYGO/
Madisonville, TN and is a parttime
employee of WJSQ/Athens, which is
owned by his father, James Sliger.
Phone: (615) 744-7765

SELLER: Carroll, Carroll & Rowland,
headed by general partners Max Car-
roll, James Carroll, and J.T. Rowland.
Phone: (615) 472-6511
FREQUENCY: 1570 kHz; 104.1 MHz
POWER: 5kw day/80 watts night; 3kw
at 326 feet

FORMAT: Country

WLIV & WCSDILivingston
PRICE: $475,000 for 20%

TERMS: Stock transfer. According to
the FCC filing, the parties have an oral
agreement providing that "in return for
his 20% interest in the stations, Mr.
Nunn will serve as manager of the two
stations [subject to Mr. QOakley's con-

trolling authority] and assume responsi- -

bility for paying off the stations’' finan-
cial obligations [which amount, in
the aggregate, to approximately
$475,000]."

BUYER: Larry Nunn, acquiring a 20%
interest in WLIV Inc.

SELLER: Millard Oakley, reducing his
ownership interest from 100% to
80%. He also has controlling interests
in WGYV & WKXN/Greenville, AL.
FREQUENCY: 920 kHz; 95.9 MHz
POWER: 1kw; 11.96kw at 472 feet
FORMAT: Country

COMMENT: This combo soid for
$180,000 in 1982.
. Toxas
KMXX/Killeen (Austin)
PRICE: $2.5 million

TERMS: Duopoly deal; asset sale for
cash

BUYER: KLBJ Company, a Texas Lim-
ited Liability Company, owned 99% by
LBJ Holding Company and 1% by
Windermere Company. The stock of
LBJ Holding is voted by former U.S.
First Lady Claudia *‘Lady Bird’’ John-
son and/or Luci Baines Johnson, her
daughter. The stock of Windermere is
voted by Luci Baines Johnson. Veteran
broadcaster and station broker Dick
Chapin of Lincoln, NE is a manager of
KLBJ Company, Jim Gustafson of
Austin is VP/GM, Richard ‘‘Cactus’’
Pryor of Austin is a manager and Sr.

People

Culture
Trends

)
>)

sm

Licensed by Forbes Inc

60 or 90 Second Format
10 Original Programs Weekly

Excellent Marquee Value

Program Demo 1-800-338-9099 Any Time

845 Third Avenue

New York, NY 10022

Sports

— Government
Business
Lifestyles

T Politics

Entertainment

VP, and Wendell Mayes of Austin is a
manager. KLBJ Company owns KLBJ
AM & FM/Austin. Phone: (512) 832-
4001

SELLER: Genesis Broadcasting Inc.,
headed by President John Booth II. It
owns seven stations, including KMJI &
KRZN/Denver. Genesis's parent com-
pany, Booth American Company,
owns 10 other stations. Phone: (214)
361-2932

FREQUENCY: 93.3 MHz

POWER: 93kw at 1948 feet
FORMAT: AC

BROKER: Dick Chapin of Chapin En-
terprises

COMMENT: This station sold for
$15.8 million in 1987.

KXAL/Pittsburg

PRICE: $148,000

TERMS: Stock sale for cash. The
agreement states that the proceeds of
the sale will be distributed $98,000 to
First State Bank of Pittsburg and
$50,000 to First Bank of Katy, TX. “it
is further stated that First State Bank
will have no further interest in the re-
maining indebtedness of the seiler to
First Bank.”

BUYER: Ron and Diane Gray of Pitts-
burg, acquiring all Camp Titus Radio
Company Inc. stock. Phone: (903)
577-1135

SELLER: Routt Radio Company Inc.,
headed by President Alan Routt. it al-
so owns KCKL/Malakoff, TX and
KLVQ/Athens, TX. Phone: (903) 489-
1233

FREQUENCY: 103.1 MHz

POWER: 3824 watts at 328 feet
FORMAT: Country

KSJL/San Antonio

PRICE: $800,000

TERMS: Duopoly deal; asset sale for
cash. The buyer is programming this
station under an LMA.

BUYER: Clear Channel Communica-
tions, headed by Chairman/CEO L.
Lowry Mays of San Antonio. it owns
26 radio stations, including KQXT-
WOAI & KAJA/San Antonlo, and eight
TV stations. Phone: (512) 822-2828
SELLER: Inner City Broadcasting
Corporation, headed by Chairman
Plerre Sutton. It also owns KSAQ/San
Antonio, WLIB & WBLS/New York,
KBFN & KBLX/Berkeley-San Francls-
co, and 20% of WWFE/Miaml. Phone:
(512) 271-9600

FREQUENCY: 760 kHz

POWER: 50kw day/1kw night

FORMAT: Urban

BROKER: Lee Hague of Hague &
Company

COMMENT: The appilication states that
WOAI-KSJL & KAJA-KQST had a com-
bined share of 16.9 in the Summer
1992 Arbitron survey of the San An-
tonio metro.

KSGI/St. George

PRICE: $165,000

TERMS: Asset sale for cash

BUYER: Bear River Communications
Inc., owned by Donald Larkin of St.
George, UT and the Bear River Trust,
whose trustee is Earnest Skinner of
Mesa, AZ. Phone: (801) 674-2233
SELLER: Color Country Media Cor-
poration, headed by President Mor-
gan Skinner. Phone: (801) 628-1000
FREQUENCY: 1450 kHz

POWER: 1kw

FORMAT: AC

WMAD-AM & FM/

Sun Prairie (Madison)

PRICE: $375,000

TERMS: Duopoly deal; asset sale for
cash. The buyer is programming this
combo under an LMA through which
the seller is paid $5000 monthly.
BUYER: Double L Broadcasting L.P.,
whose voting stock is 100%, owned
by Lee Leicinger of Madison. It also
owns WIBA-AM & FM/Madison and is
selling WJIM-AM & FM/Lansing. Non-
voting investors are Media/Communk
cations Partners L.P.; Chestnut Cap-
ital International Il L.P.; Advent In-
dustrlal Capital Company L.P.;
Chestnut Street Partners Inc.; Milk
Street Partners Inc.; and TA In-
vestors. All are also non-voting in-
vestors in the seller. Phone: (608)
274-5450

SELLER: WMAD Inc., whose voting
stock is owned by Allen Shaw of
Winston-Salem, NC. He also owns
30% of WRKUI/Grove City, PA. (Non-
voting investors are named above.)
Phone: (919) 765-4915
FREQUENCY: 1190 kHz; 92.1 MHz
POWER: 1kw daytimer; 1750 watts at
380 feet

COMMENT: The application states that
WIBA-AM & FM & WMAD-AM & FM
had a combined share of 21.4 in the
latest Arbitron survey of the Madison
metro. (WMAD-AM & FM were dark at
the time.)

THE
WEATHER
CHANNEL

RADIO NETWORK"

Brand Name Local Weather

Storm Emergency Watch

Live Q&A Forecasts

Fax Forecast Service

Daily TV Promos For Local Stations

Contact John Patt or Cynthia Young
~John T. Brady & Associates, Inc.”

WA e kicalkaciahistor-cor=—

212-688-2424

FAX: 212-888-4398
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A RADIO CITY PRODUCTION

MAY 17th-22nd on WESTWOOD ONE

It's a six-day extravaganza featuring Country Music's brightest stars!

Perfcrmances by Billy Ray Cyrus, Dolly Parton, Marty Stuart,
Sammy Kershaw, Trisha Yearwood, Travis Tritt, John Anderson,
Willie Nelsem, Asleep at the Wheel and Little Texas, all in
Westwood One's exclusive radio broac.cast of Radio City
Product:cns’' Country Takes Manhattar:!

The mega-avent special also includes a salute to Farm Aid
with spec:al performances by Ricky Van Shelton,

Dwight Yoakam and Sawyer Brown.
Don't niiss out as Westwood One takes over the Country!

Contact your Westwood One
representative today at
703-413-8550.

/f"fw’?’/ym
NI\ IT COULD ONLY GOME
I\ FROM WESTWOOD ONE.

3 Wt 0 0p 1y

R I St LGNS
= MilesAhead” ~ s
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RADIO BUSIN.

QUARTERLY UPDATE

Station Trading Soars 127% in First Quarter

Radio station trading volume shot up 127% in the first
quarter, thanks to a wave of major market buys and mer-
gers spurred by the FCC’s duopoly rules. Only three
montbhs into the year, 1993’s trading volume of $703 million
was closing fast on 1991’s full-year total of $850 million —

the low-water mark in recent years.

The average transaction size
rose dramatically, as major group
owners took advantage of duopoly
opportunities. While first-quarter
dollar volume vaulted past the
year-ago level of $309 million, the
number of stations traded rose only
19% — from 262 in the first quarter
of 1992 to 312 during the January-
March period. Roughly speaking
(figures weren’t adjusted for mar-
ket size), the average station sold
for $2.25 million in the first quarter
of 1993, compared to $1.18 million a
year earlier.

Far and away the biggest deal of
the quarter (and the second largest
ever for the radio industry) was the
$300 million merger of Shamrock
Broadcasting and Malrite Com-
munications Group. That mega-
deal created only one duopoly — in
San Francisco. Shamrock (the sur-
viving company) is expected to bid
for other stations to expand its in-
terests in the Top 25 markets.

1t Quarter

$703 million

® Combos: 79
AMCPs:0 .
.7 ®AM Stand-Alones: 58
®FM CPs: 15 o
‘@ FM Stand-Alones: 81
Duopoly Deals: 56

Evergreen Media Corp. struck a
$51 million deal to add KTRH &
KLOL/Houston to its stable of ma-
jor market stations just prior to an-
nouncing a $64 million initial public
stock offering. Evergreen also has

only one duopoly deal pending — in
Jacksonville (its smallest market)
— and has signaled its intention to
buy more stations.

And Broadcasting Partners Inc.
outhid potential duopoly buyers to
claim WYNY/New York for $50
million as Westwood One continued
divestiture of its station group to
cut debt and focus on its core net-
work business.

Media Venture Partners was the
top radio brokerage firm in terms
of deal volume for the quarter,
booking over $110 million in sales.
The Wall Street investment bank-
ing firm Donaldson, Lufkin & Jen-
rette claimed second place on
R&R’s Broker Scorecard as ad-
viser to WW1 on the WYNY sale.

March, which included the
Shamrock-Malrite merger, was
the biggest month for station
trading — both in terms of dollar
volume ($415 million) and number
of stations (144). January trailed in
both categories, with February in
the middle.

Station trading was fast and fur-
ious in Texas, with 30 stations
changing hands. California (24)
was the second-most active state.

=

The smar
the worl
what we have to say.

Ll i
Why spend cash to provide listeners with up-to-the-
minute information? Metro Networks provides first-

class service without the first-class price. Be smart.
Call Metro Networks.

FOR MORE INFORMATION CALL US AT 1-800-800-NEWS
« METRO TRAFFIC CONTROL  METRO NEWS » METRO SPORTS « METRO WEATHERBANK
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State-By-State Transactions
1993 first quarter stations traded
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Inc.

researched and technically superior music libraries.
® Gold Disc—the choice of over 2,300 stations around

DIGITAL AUDIO the world.

/®
The World Standard
| COMPACT

COMPACT Call for information about all new, all GoIdDi303
ﬂ ” 3  NoNoise libraries like the NEW TM MIX. Highly
DIGIU\L AUDIO

Hits of the week on CD for AC, CHR COUNTRY,
URBAN, and AOR. Now even more valuable for
your station combined with GoldDisc recurrents.

The hottest stations choose TM Century to design
their jingle packages. Scott Shannon’s NEW WPLJ,

00
' A @ Southern California’s KIIS (A Lotta Music), B-96
I ‘ ‘ Chicago, Young Country, Boston’s WBMX anc
/ 4 many others. TM delivers your finished jingles
on Compact Disc!

, Call to find out why Gannett, Bonneville, Alliance,
T CEntiayy
i and many others have turned to TM Century for
ilre XS8R  creative, cost effective television production.

Our newest, most complete production music library
is ready to ship. Get 64 all new CD’s in the initial
shipment! A total MEGA library of 100 Discs in all!

Other famous TM Century products include
Ultimate Digital Studio
Powerplay Music Scheduling Software
TM Century Comedy Network.

For complete information call your

personal sales representative at:
(800) TM Century
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RADIO BUSINESS

Top 10 Transactions:
1st Quarter '93 Deals

$300,000,000 Shamrock Holdings Inc. merger of
Shamrock Broadcasting Inc. and
Malrite Communications Group Inc.
©® WHTZ/Newark-New York
O KLAC & KZLAJLos Angeles
® KABL-AM & FM & KNEW-
KSAN/Oakland-San Francisco
®* WWWW-AM & FM/Detroit
® KZFX/Lake Jackson-Houston
® WFOX/Gainesville-Atlanta
® KXRX/Seattle
®KFAN & KEEY/Minneapolis-
St. Paul
® WWSW-AM & FM/Pittsburgh
® KMLE/Chandler-Phoenix
® WHK & WMMS/Cleveland
® KXKL-AM & FM/Denver

OUAR TERLY UPDATE

Broker Scorecard
1993 First Quarter Results

$51,000,000 KTRH & KLOL/Houston to Evergreen

Media Corporation

$50,000,000 WYNY/Lake Success-New York to

Broadcasting Partners Inc.

$30,000,000 Compass Radio Group Inc.

acquisition of former Adams Radio

Corp. stations
® KOOL-AM & FM/Phoenix
® KEZK-AM & FM/Wood River, IL (St. Louis)
®KZVE & KXTN/San Antonio
©® Adams Satellite Inc.

KFRC-AM & FM/San Francisco to
Alliance Broadcasting L.P.

$19,500,000 WJZE/Washington to Colfax

Communications Inc.

$19,000,000 WYAY/Gainesville-Atlanta to Capital

Cities/ABC Inc.

@
®
@
@ $20,150,000
®
@
®

)

$13,000,000 KKLQ-AM & FM/San Diego to Par

Broadcasting

$11,000,000 KZVE & KXTN/San Antonio to

Tichenor Media System

1st Qtr. 1993 1992

Stations 1st Qtr. Stations 1992

Broker Sold $ Total* Sold $Total®
“MVP. 16 - 1105 48 658
Donaldson Lufkin & Jenrette 1 50.0 12 72.5

~ Star Medla : ' 5 313 16 758
Blackburn 19 30.7 46 152.8
~Kalil 3 175 28 609
Americom 5 14.7 1 4.3

~ Stevens 3 70 13 18.2
Satterfield & Perry 6 6.7 6 1.8
. Bergner i 5.5 5 110
Rumbaut 1 4.8 — =

" Foreman 2 45 4 6.1
~ Rowan 5 3.9 1 3.6
- C.EA. 2 3.0 4 8.7
Whitley 6 2.1 7 2.5
Carter 25 1.5 - o
Questcom 1 1.5 3 2.9
 Hague 1 1.3 - —
Jorgenson 2 1.0 7 5.4
Fischer 1 09 — -_—
Miller 2 0.8 2 0.2

_ Rice 2 0.8 9 2.1
Connelly 1 0.6 = -
Meador 2 0.5 5 0.5
Media Services 2 0.5 25 20.2

. Sailors 1 0.5 1 2.0
Johnson 3 0.4 3 2.8
Kozacko Media 1 04 - 9 4.9
Roehling 2 0.3 1 0.3

_ Broadmark 1 0.2 2 0.8
- American Radio 1 0.1 5 7.2
Hickman 1 0.1 -3 0.9
Others - —_ 114 263.9
Total 101 $303.6 380 797.9

*All dollar figures in millions (rounded)

$10,000,000

@

Merger of Hicks Broadcasting Corp.

and the Air-Borne Group Ltd.
® WKMI & WKFR/Kalamazoo-
Battie Creek, M|
©® WRKR/Portage (Kalamazoo), MI

-

N

\

April 6, 1993

Sarkes Tarzian Inc.

has completed the acquisition of the assets of

WJLT FM
Fort Wayne, IN

from

Fairfield Broadcasting Co.

Todd Hepburn, Vice President of the undersigned
initiated this transaction and assisted both parties in the negotiations

THIE
(D FELEPBURK
" COMIPARY

Ted Hepbum, President
325 Garden Rd.. Palm Beach, Florida 33480

Todd Hepburm, Vice-President
PO Box 43263. Cincinnati, Ohio 45243

1992 First Qtr. Results

18t Qtr. 1992
Broker Soid ‘92 $ Total*
‘Borgner 2 A4S
Blackburn 2 15.3
C.E.A. 2. 173
Donaldson, Lufkin & Jenrette 12 72.5
Exline 2 14
Goldman, Sachs 12 72.5
Gray-Tice e 1 -
Hadden 3 0.3
Henson 1 2.0
Hickman 2 0.8
Kalit et 6 13.5
Kozacko Media 2 0.4
LGG Media e 0.5
M.V.P. 11 d 6.8
Meador 1 Q.2
Media Services 2 1.0
Rice 1 0.8
Sailors 1 2.0
Satterfield & Perry 2 0.2
Skidelski ' 1 1.3
‘$Snowden 1 15
Star Media 5 32.3
Total 73 $236.9
*All dollar figures in millions (rounded)

Dollar Volume By Month

415

S e et
All igures in
mitfions {rounded)

A A A
JANUARY FEBRUARY MARCH

Total 1992: $309 Total 1993: $703

1st Quarter
Stations By Month

200

100

A
MARCH
Total 1992: 262 Total 1993: 312

[ 11992 []1993

A A
JANUARY FEBRUARY

(407) 863-8995 (513) 271-5400
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Unfair

Competitive

Advantage.

Pictured: StarCruiser™

produced for MasterCard International

StarCruiser™
Now
Appearing Kitchener, Ontario

In...

Agana, Guam

Atlanta
Austin
Birmingham
Boston
Chicago
Cincinnati
Cleveland
Columbus
Dallas

Des Moines
Detroit
Elko

Fort Wayne
Hartford
Houston

Los Angeles
Miami
Minneapolis
New York
Norfolk
Philadelphia
Phoenix
Providence
Raleigh
Sacramento
San Diego
San Francisco
San Juan
Seattle

St. Louis
Washington, DC.

__unany amaricanradiohistepns.com

In radio, where innovation is the difference between
winning and losing, StarCruiser is visibly creating an
unfair advantage for more than 30 stations in some of the
most competitive markets in North America.

Turn-key from Broadcast Products, Inc. Broadcast ready.
Easy to drive. Programmable double-bright LED moving
message signs, instantly changeable at the touch of a
keyboard from inside the StarCruiser. Front wheel drive
with custom-designed body and chassis from the frame
up. And much more. Dimensions: 18’6” long x 6’6" wide
x 8’5" high.

Gain an unfair advantage before your competition does,
starting with this phone call... 800-433-8460.

BROADCAST
PRODUCTS

I NC P
P.O. Box 2500

421 South Second Street
Elkhart, IN 46515 USA

219/293-4700
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NEWSBREAKERS.

WAQZ/Cincinnati
Goes New Rock

WAQZ (Power Pig)/Cincinnati
switched from low-end AOR to
New Rock using the moniker
“Channel Z’’ on Monday (4/19).

The station, which was LMA’d
by Jacor’s WEBN in December
1991, continues under the guidance
of ’EBN PD Tom Owens. 'AQZ OM
Steve Schneider remains; WEBN
Programming Asst. Matthew Har-
ris becomes MD. The station will
continue its jockless presentation.

Owens told R&R, “It seemed
there was no light at the end of the
financial tunnel — there wasn’t a
sufficient advertiser base to sup-
port a low-end AOR. We chose New
Rock because we wanted some-
thing out of "'EBN’s path with a sig-
nificant demand. The music will be
female-oriented with a dance/tech-
no-pop lean so it can compete
against CHRs rather than "EBN.”

WVRI/Orlando Now
Rockin’ WJRR

Monday morning (4/19), Paxson
Hot AC WVRI/Orlando flipped
calls to WIRR (Just Rock 'N Roll
101.1) and adopted a broad-based
hybrid AOR/New Rock presenta-
tion.

WVRI OM Steve Streit is joined
by newly named APD Steve Rob-
ertson (from sister station WZTA
[Zeta 4])/Miami), while Paxson
Corporate PD Bill Pasha will han-
dle music duties from Paxson’s Or-
lando headquarters.

Pasha told R&R, “This is a sta-
tion for the '90s. The synergy be-
tween [Paxson syndicated morn-
ing team] Ron & Ron and a rock
format is like moving Cape
Canaveral here to launch us. Ron &
Ron are an aggressive morning
show; we needed an equally ag-
gressive format.”

Market sources said the presen-
tation is upbeat, although air talent
doesn’t talk over music. Pasha in-
dicated he’s retained the consulting
services of Buzz Bennett, but was
actively looking for a PD and a
GM.

Hinson Handles AC
Promotion For PLG

Laura Hinson
has been ele-
vated to Sr. Di-
rector/National
AC Promotion at
PolyGram Label
Group. She had
previously been
National Direc-
tor/AC Promo-
tion.

PLG Exec. VP John Barbis re-
marked, “Laura’s a proven asset
at PLG. Her well-deserved promo-
tion attests not only to her talent
but also to the importance to us of
AC music.”

Hinson commented, “AC is a
growing format and this com-
pany’s open to the new ideas it re-
quires.”

Prior to joining PolyGram as a
regional promo rep in 1988, Hinson
was Chrysalis’s Southeast promo
rep.

Hinson

Kids’ Radio

Continued from Page 3
that advertisers spend over $500
million a year on TV advertising
aimed at children: “We believe
we're going to make several mil-
lion dollars on this format.”

Rating The Kids

The “no ratings” problem may
not last. AccuRatings has already
done some 4+ audience research
for flagship WWTC/Minneapolis;
President Kurt Hanson says the
children’s demo could easily be
added to AccuRatings’ regular re-
ports. “We have that capability if
there’s client interest.”

Arbitron is also interested. “We
would love to do a pilot study this
year,” said VP/Sales & Marketing-
Radio Jay Guyther. He said Arbi-
tron could go as low as age eight or
nine without changing its current
diary methodology. Arbitron sur-
veys even younger kids for TV
viewing, but uses special parent-
assisted diaries.

At the affiliate level, WKDL
(RadioZone)/Washington GM Joan
Schultz says she’s “pleasantly sur-
prised” by major advertisers’ in-
itial reaction to the children’s radio
concept, although most spot buys
so far have come from small re-
tailers. Schultz says she’s also got-
ten “tremendous reception” from
local ad agencies. “If [agency
buyers] have kids, they pick up on
this immediately.”

RadioZone signed on its AM in
DC’s Maryland suburbs in late
February. Owners Virginia Carson

and Larry Kessler plan to add a
Baltimore AM in May, along with a
second DC AM to cover the Vir-
ginia suburbs.

KPLS/Orange (Anaheim) co
owner Jim Villanueva is also a be-
liever. He switched his Spanish AM
to Radio AAHS February 10, along
with a simulcast on family-owned
KCTQ/Oxnard. Villanueva says
the station received more than
22,000 calls from young listeners in
its first 30 days of operation and
has gotten lots of encouragement
from parents and educators.
“Parents who listen to it for five
minutes get hooked.”

Asked about advertising sales so
far, Villanueva admits “it’s tough
— this is a tough industry.” But, he
says, ‘“resistance is definitely
breaking down” and several local
advertisers are on the air.

Will radio for kids work?

Although two other companies’
children’s networks failed three
years ago, Barnett claims CSN
won'’t suffer the same fate. He says
three years of experience at
WWTC has taught the company
how to do the format correctly.

Metroplex Communications
CEO Norman Wain, a principal
backer of one of the two earlier fail-
ed networks, offers this assess-
ment: “Their success or failure
will depend on their finances.”

Wain says his network effort was
well-researched and offered quali-
ty children’s programming. “We
didn’t have enough money to keep
going long enough to prove that our
idea would work.”

Wallace PD At

Brian Wallace, ;
former KKDA- «
FM/Dallas after-
noon personality,
has taken the PD/
afternoon post at
Urban wQMG-
FM/Greensboro.
He replaces Ter-
ry Foxx, who left
the Murray Hill
Broadcasting
station last
month,

WQMG GM Pete Brown told
R&R, “When we were checking
Brian’s references, the first words
out of everyone’s mouths were,

Wallace

WQMG/Greenshoro

‘He’s an extremely hard worker.’
It’s going to take a lot of commit-
ment to get us to where we want to
go. He has the maturity and disci-
pline to set a plan and stick with
it.”

Wallace commented, “I'm look-
ing to take the station in a very pos-
itive direction. In time, you'll see
Power 97 back to where it was
years ago.”

Wallace previously programmed
WYLD/New Orleans. His prior ex-
perience includes on-air stints at
KMJM/St. Louis, WBLZ/Cincin-
nati, WIBC/Indianapolis, and at
WZZQ and WISU/Terre Haute, IN.

‘Peculiar’ Performance

Julianna Raye performed material from her “Something Peculiar” LP —
which was produced by Jeff Lynne — at L.A.’s Le Cafe. Socializing
backstage are (Ir) Reprise VP/Promotion Marc Ratner, Lynne, Raye,
manager Tim Neece, WB Sr. VP/Business Affairs David Altschul, and
Reprise Sr. VP/Promotion Rich Fitzgerald.

WWw-amerecantadiohistory-ecom—
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James Upped At CISS-FM/Toronto; Davis GM

CISS-FM/Toronto GM Keith James has been
promoted to Exec. Director/fCommunications for
the city’s lone Country FM. Parent company Rawlco
Communications fills the GM vacancy with Sandy
Davis, formerly PD of co-owned CJMJ/Ottawa.

Rawlco President Gordon Rawlinson com-
mented, “It's become increasingly apparent that, as ¢
Toronto's only FM Country station, we will be building
and sustaining many relationships of many kinds.
Keith’s experience and credibility make him the per-
fect liaison between CISS-FM and the country music

. community.”

: Regarding Davis's transfer, Rawlinson said, James i
"Sandy’s been a radic executive for many years and has done agreatjobat
Majic 100."

4 2 %

Reynolds Directs Crossover Promo For Island

| Marthe Reynolds has been named National Di-
rector/Crossover Promotion at istand Records. She
will be based in New York and will be responsible for
promoting artists on Island's independent labels to
CHR crossover stations.

Island GM Andy Alien remarked, “Marthe has a
wealth of knowledge and experience in breaking new
artists at radio. Her proficiency with all genres of mu-
sic, particularly rap and dance, makes her an impor-
tant addition to the Island staff.”

Reynolds was previously GM at Chemistry Rec-
ords. Prior to that, she was GM at Vendetta Records.

Reynolds

s

Savage Moves To Mercury Marketing Director

Daniel Savage has signed on at Mercury as Direc-
©  tor/Marketing. Previously Director/Market Research &
Product Development at PGD, Savage will establish
. marketing strategies, reporting to Mercury Sr. VP/GM
Larry Stessel.

“Daniel’'s background and experience are solid
and unique for a marketing department,” said Stessel.
"We've had our eye on him for quite some time.”

Before joining PolyGram as Manager/Market Re-
search in 1987, Savage was with Request TV.

AR

s

Ruane Heads Katz Human Resources Unit

AR

Kim Ruane has joined Katz Corporation as VP, heading the new Hu-

man Resources Unit of Katz Communications’ parent company 3
“Establishing this unit enables us to centralize the administration of per-

sonnel, employee benefits, the 401k plan, salary administration, and other g

benefits, putting them under the same umbrella,” said Exec. VP/COO Ar- -'é

:

:

nold Sheiffer. :
Ruane comes to Katz with more than 17 years experience in human
resources, most recently with Metro Mobile CTS Inc.

" -

Gerston Named VP/A&R At Lightstorm

Former Arista A&R Director Randy Gerston has
been appointed VP/A&R at Lightstorm Records and P
Music Publishing. He'll spearhead A&R efforts, run il
day-to-day operations, and act as chief creative liai-
son in the label's newly formed long-term relationship %
with Epic Records and Sony Music Publishing.

“Randy’s appointment reflects Lightstorm’s com-
mitment to developing a first-class, artist-oriented
company,” said Larry Kasanoff, head of parent
Lightstorm Entertainment. "His instincts, A&R ex-
perience, and marketing background uniquely qualify
him for the position.”

Before joining Arista, Gerston was head of marketing for the Licorice
Plzza retail chain.

e

Gerston
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NAB ’93
Continued from Page 1

He said the electronic media will
play a critical role in the shape of
information over the next decade,
but warned, “Many companies
have a hard time adapting to
change. Some have to be willing to
completely rearrange the way they
do business if they intend to pros-
per.”

The biggest change. Sculley said,
is that broadcasters will have to
get used to the idea that they’ll pri-
marily be in the business of deliv-
ering streams of data bits that
could contain any combination of
audio, full-motion video, computer
data, telephone conversations,
video retail catalogs, and more.

Radio broadcasters will not be
able to transmit as much data as
TV stations (because of radio’s
narrower bandwidth), but Sculley

R

Arbitron
Continued from Page 1

Speaking to the Radio Operators
Caucus at the NAB '93 Convention
here, Arbitron President Stephen
Morris noted, “Our goal is to im-
prove the reliability and stability of
radio ratings, to enhance station
access to the database through im-
proved electronic delivery, and to
promote radio as a primary adver-
tising medium by increasing ac-
cess to such measures as reach and
frequency and loyal listening.”

The proposal was spearheaded
by Advisory Council Chairman and
WIL/St. Louis VP/GM Dick
Williams. Key points in the plan
call for:

* A 70% increase in sample size
by extending a survey period from
12-weeks to 18-week rolling aver-
age reports and shifting a portion
of the ADI and TSA sample into the
metro.

* An 18-week rolling average re-
port delivered every six weeks via
computer modem.

* Block coding the diary data-
base in order to cross-tabulate
them with consumer product and
lifestyle databases.

e Allowing radio station and
agency access to each six-week
phase of respondent-level data
through Arbitron’s PC software
(slated to debut later this vear).

No Additional Costs

Arbitron VP/Communications
Thom Mocarsky said some kind of

John Sculley

said current compression techni-
ques that could allow TV stations to
send out three signals over one
channel will offer similar advant-
ages to radio. What’s more, with

“buyers guide” will replace the
printed quarterly report. The con-
tents of that guide, as well as its
delivery schedule, have yet to be
determined.

“Obviously, it will have to be
timed according to the buying cy-
cle,” Mocarsky said. “A couple of
things it might contain are a reach-
and-frequency table and a list of
favorite stations among respon-
dents.”

Much of the information current-
ly used by radio programmers will
be available for download via Arbi-
tron’s current electronic distribu-
tion system or by its new,
Windows-based Maximi$er soft-
ware, set for introduction this fall.

If the plan is implemented, the
current calendar-weighted four-
week Arbitrends will be replaced
by unweighted six-week trend re-
ports. The change is significant be-
cause each six-week report will
have a more accurate statistical
consequence than a full 12-week re-
port currently does.

Mocarsky said the 18-week pro-
posal will not be decided by a straw
vote of Arbitron’s radio sub-
scribers, as was done with last
year’s ill-fated three-book-per-year
concept. “We'll be taking this idea
to various industry organizations
over the next several months and
making a decision accordingly.”

Double Platinum

Epic execs presented Sade and her band with double-platinum awards for
the “Love Deluxe” LP. Exchanging kudos are (I-r) Sr. VP/Black Music Hank
Caldwell, band member Andrew Hale, Sade, President Dave Glew, band
members Stuart Matthewman and Paul Spencer Denman, and Exec. VP
Richard Griffiths.

‘Deluxe’

=

new technology that allows the
transmission of full-motion video
over a copper-wire pair, Sculley
does not discount the possibility of
radio stations delivering full-
motion down the road.

Digital-A-Rama

Two looming digital technologies
dominated the radio engineering
side of NAB '93.

RBDS, a system that allows ra-
dio stations to transmit digitized
data over their existing spectrum,
was showcased by five exhibitors
in a prominent corridor location.
Among them was Coupon Radio,
which employs the RBDS technolo-
gy to enable radio stations to issue
discount coupons to listeners. A
session on RBDS and its applica-
tions attracted a room full of cur-
ious station owners and executives.

DAB was once again center
stage as USA Digital provided its
first-ever demonstration of its AM
in-band, on-channel (IBOC) DAB
service over an actual broadcast
channel. Several broadcasters ex-
pressed amazement at the digital
sound’s quality.

“It sounds better than FM ster-
en,” said Entercom President Joe
Field, who owns three AM stations.
“If there were any questions about
AM in-band DAB, this will resolve
them.”

USA Digital, a joint project of
Gannett, CBS, and Group W,
couldn't make the same impres-
sion on the FM side. The group’s
planned mobile FM demonstration
was delayed indefinitely because,
according to engineer Tony Masiel-
lo, several key components were
damaged by a power surge. At
R&R’s Tuesday night deadline, the
group was hoping to have the sys-
tem operating before the end of the
convention.

AT&T, which is developing its
own IBOC DAB system, was also in
attendance with a booth in the ex-
hibition hall.

On Monday, the National Radio
Systems Committee (NRSC), a
joint project of NAB and the Elec-
trenic Industries Association, nam-
ed Capital Cities/ABC’s Al Resnick
and Randall Brunts of Delco Elec-
tronics co-chairs for a subcommit-
tee that will recommend the IBOC
DAB system that should become
the U.S. standard. Membership on
the subcommittee is open to any in-
terested party. Broadcasters inter-
ested in serving on the panel should
contact NAB’s Science and Tech-
nology Department. The group’s
first meeting is set for May 3 in
Washington.

In another technology-related
anrouncement, ABC Radio Net-
works said it has purchased a new
generation of SEDAT digital satel-
lite receivers, which will allow the
company’s webs to configure up to
102 channels, doubling their satel-
lite distribution capacity.

Crystal Power

The NAB honored 10 radio sta-
tions with Crystal Radio Awards
for outstanding community ser-
vice: WGN/Chicago; KRLD/Dal-
las; WUSL/Philadelphia; KQRS-
AM & FM/Minneapolis; KASE/
Austin, TX; WZWW/State College,
PA; WTTR/Westminster, MD;
KZZY /Devils Lake, ND; KNNN/
Central Valley, CA; and WLNG-
AM & FM/Sag Harbor, NY.
—Reported by Randall Bloomquist
and Ron Rodrigues

winii-amearicanradiohistory-com
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R&R OVERVIEW

Problem Employees: A Six-Step Solution

he newly hired employee

I who turns out to be a prob-

lem (owing to habitual late-

ness, careless work, etc.) should be

confronted as quickly as possible to

prevent resentment from other

workers, says Atlanta-based For-

tune Group Chairman Steven
Brown.

The manager’s reluctance to ad-
mit a hiring mistake, which just
postpones a confrontation with the
employee, only adds to the prob-
lem, of course.

Addressing substandard perfor-
mance without insulting the subor-
dinate’s dignity, civil rights, or
feelings is a valuable skill. Here
are Brown’s six suggestions on the
subject:

¢ Stay cool. When confronting a
subordinate about a problem, re-
sist the urge to explode. Prepare
for a calm and productive ex-
change geared toward helping the
employee correct the problem
without shame.

-

®May 11 — 28th Annual
Academy of Country Music
Awards. Universal Amph-
itheatre, Los Angeles.
®May 16-23 — T.J. Martell
Rock 'N Charity Week. Los An-
geles.
®May 19-23 — AWRT Conven-
tion. Walt Disney World, Orlan-
do
®June 9 — Second Annual
RAB Radio Creative Fund Mer-
cury Awards. Waldorf Astoria,
New York.
® June 12-18 — NAB Execu-
tive Management Development
Seminar for Radio Broad-
casters. University of Notre
Dame, South Bend, IN.
® June 13-16 — Promax Inter-
national (formerly BPME) & BDA
: Conference & Exposition. Walt
Disney World, Orlando.
® June 17-20 — National Asso-
ciation of Radio Talk Show
Hosts Convention. Sheraton
Chicago Hotel and Towers.

¢ Keep it private. Addressing the
problem behind closed doors is cru-
cial to preventing hurt feelings and
resentment. It also sends a mess-
age to employees that they’re
worth the time you're devoting to
them.

¢ Stick to the facts. Comments
such as “Your attitude really
bothers me” or “You've been
slacking off lately” are easily in-
terpreted as attacks. Instead, tell
employees specifically what
you’'ve observed that has led you to
believe their work performance is
unacceptable.

¢ Allow for rebuttal. Always let
the employees tell their sides of the
story. A reasonable — even if unac-
ceptable — explanation for a prob-
lem could explain why a report was
late. Also, employees could have
personal problems that they want
to keep private.

® June 24-26 — Bobby Poe
Convention. Sheraton Pre-
miere, Tysons Corner, VA.

® July 7-9 — McVay Media
Management & Programming
Seminar. Piefre Radisson Hotel,
Cleveland.

@ July 15-18 — Upper Midwest
Conclave. Radisson Hotel
South, Bloomington, MN.

® July 20-24 — New Music
Seminar. Sheraton Hotel, New
York City.

® August 12-15 — Jack The
Rapper Convention. Marriott
Marquis, Atlanta.

@ September 8-11 — NAB Ra-
dio Show. Convention Center,
Dallas.

@ September 29 — CMA
Awards. Grand Ole Opry, Nash-
ville.

® Sept, 29-Oct. 2 — RTNDA
48th International Conference &
Exhibition. Convention Center,
Miami.

&

¢ Agree on action. Once the prob-
lem has been identified and dis-
cussed, work with the employee to
come up with a solution that will
satisfy everyone.

¢ Reinforce acceptable behavior.
Express your appreciation for a
job well done in a clear, positive
way.

How To Improve
Your Listening

hen someone proposes a
new idea, don’t immedi-
ately dismiss it because

of minor errors in facts or reason-
ing. Instead, Penton Publishing
VP/Editorial Perry Pascarella
suggests you listen closely and con-
centrate on the concept, vision, or
innovative approach that’s at the
heart of the matter. Any one of
these may be far more important
than the mere details.

Besides, the fear of rejection
could cause people to stop bringing
up any new ideas — and you’d miss
out on the good and the bad ones.

Marketing Today:
Retain Customers

ather than focusing on

making the sale, today’s

marketers need to concen-
trate their efforts on retaining the
customer, says Northwestern Uni-
versity management professor
Philip Kotler. Such previously
diverse areas as product quality,
after-sale service, and cost com-
petitiveness are all part of today’s
marketing mix.

Therefore, the formulation of
marketing programs and strate-
gies should involve representatives
from all aspects of your business —
not just advertising and sales per-
sonnel — and should center on
making future and current sales.

© 1891 SIONEY HARRIS

“I've been putting out a newsletter dealing with my day's activities, but
lately my day's activities consist of putting out the newsletter."”

THINGS TO DO TODAY

Make Your To-Do Lists
Work More Effectively

The problem with creating to-do lists is that they often don't get used

to the list-maker’s advantage. Writing in the Waterford, CT-based

Customer Service Manager’'s Letter, CATTAN Services Group's
Bob Holeman provides the following to-do list to make your own to-do lists
more productive:

Make your to-do list a habit. Never skip a day or you'll break the
foutine. Plus, checking off items on the list as you do them during the day
will reduce your stress levels.

Make the list meaningful. Put only the most important items on the
list. Noting routine chores is counterproductive. The list soon becomes un-
wieldy and you wind up feeling there’s simply too much to accomplish.

Keep the list visible. Put the list in the same place every day. Having
to stop and search for the list every time you want to check off an item quickly
becomes a waste of time.

Keep the list in perspective. Don't panic if you realize you won't get
everything on the list done that day. Instead, organize the remaining entries
by priority — must do, should do, and would like to do. Then rank the items
under each of these categories in order of importance.

Redo the list if necessary. If the list becomes messy or iliegible from
the added notes you make during the day, rewrite it. The list is likely to
become shorter, thereby giving you the positive feeling that comes with the
realization that you're actually getting things done.

(QUALITY THAT LASTS

LT

Call Us Today! 1-800-331-4438

AND Is WoRTH HAVING AROUND!

Your decals are one of the best visual images you have that your listeners see each and every day. Communication

Graphics can offer you design & consulting as well as great bumper stickers that last. Producing a product you're
proud of is one of the most important things we do. It lets you build instead of replace.

L ommunication

—Aaraphics Inc

313 N. Redbud » Broken Arrow, OK 74012 « (318) 258-6502 » Fax 918-251 8223

WhirAM=aiRereartachohietory-com
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.\ WEEKEND

§ APRIL 16-18 This week's openers include
1indecent Proposal $14.72 “"Who's The Man?” starring
| (Paramount) “Yo! MTV Raps” hosts Doctor
& 2 The Sandiot (Fox) $4.92 Dre and Ed Lover. Look sharp
| 3 Boiling Point $4.00 for cameo appearances by Ice-
. (ws)* T, Kris Kross, Heavy D, Mary J.
i 4 Cop And A Half $3.31 Blige, Public Enemy’s Flavor
{Universal) . Flav, House Of Pain, KRS-One,
5 Benny & Joon $3.28 Run-D.M.C., Queen Latifah,
(MGM) * Gang Starr's Guru, Salt-N-
|| 6 The Adventures $2.95 Pepa’s Salt, Yo-Yo, and Fab §
| Of Huck Finn Freddy. The film's Uptown/
i (Buena Vista) MCA soundtrack features Jode-
| 7 Teenage Mutant $2.02 ci's current single {“Let's Go
§- Ninja Turtles ... Through The Motions”), along
- (New Line) with cuts by Pete Rock & C.L.
8 The Crying Game  $1.94 Smooth, House Of Pain, Mary
- {Miramax) J. Blige, and others.
9 Unforgiven (WB) $71.53 All figures in millions
10 Point Of No $1.40 *First week in.release
Return (WB) Source: Exhibitor Relations Co.
S e e
e,
Tl e T

® ONE WORLD ONE VOICE

(BMG)

This 50-minute video chron-
icles the making of “One World
One Voice,” a musical compo-
sition conceived by Sting and
Kevin Godley and comprising
the talents of Peter Gabriel,
Chrissie Hynde, Clannad, Suz-

® INDECENT PROPOSAL (MCA)

® THE CRYING GAME (SBK/ERG)

Single: The Crying Game/Boy George
Other Featured Artists: Lyle Lovett, Dave Berry, Percy Sledge

® THE BODYGUARD (Arista)

T R T

CURRENT

Single: I'm Not In Love/Pretenders

Other Featured Artists: Vince Gill, Seal, Bryan Ferry
® TEENAGE MUTANT NINJA TURTLES Ill... (SBK/ERG)

Featured Artists: Baltimora, Technotronic, ZZ Top

COMING ATTRACTIONS:

anne Vega, Terence Trent
D’Arby, Afrika Bambaataa,
Howard Jones, Laurie Ander-
son, the Gipsy Kings, the
Chieftains, Lou Reed, Robbie
Robertson, Bob Geldof, Dave
Stewart, Dave Gilmour, Steven
Van Zandt, Eddie Grant, and
others.

Single: | Have Nothing/Whitney Houston
Other Featured Artists: Lisa Stansfield, Curtis Stigers, Soul System

®CB4 (MCA)

Single: Baby Be Mine/Blackstreet fITeddy Riley

Other Featured Artists: PM Dawn, Public Enemy, MC Ren
®BODY OF EVIDENCE (Milan/RCA)

Single: The Passion Theme/Warren Hill (Novus/RCA)

Other Featured Artist: Graeme Revell

COMING

® WHO’S THE MAN? (Uptown/MCA)
Single: Let's Go Through The Motions/Jodeci
Other Featured Artists: Pete Rock & C.L. Smooth, Mary J. Blige,
House Of Pain

R

WHAT DO.....

KIS, KROQ, KPWR, KQLZ, WRBQ, KOY,
KMEL, KFOG, KNBR, KITS, KRQR, WNEW.
WHTZ, WALK, WGN, WGCI, WBBM, WVAZ,
WHYT, WWJ, WJR, WIOQ, WUSL, KSHE,
WKBQ, KQRS, KLXK, KSTP, WMAL, WAVA,
WBCN, WGST, WAPW, WBZZ, WMXP.....

And over 1,000 other stations.....

HAVE IN COMMON?

They do business with U.S. Tape & Label!

WHY?

Because we’re the BEST in the bumper
strip, window label business. We have to be!

Don’t listen to “Product Pitches"!
Do call anyone above for their experience

on our quality, service & price

Then call us.....314-423-4411.

U.S. Tape

& Label

Sainl Louils. Missouri

Home of the TRAVELING BILLBOARD®

oL LT St N e e

TOP TEN SHOWS
§ é APRIL 12-18

1 Home Improvement

¢ 2 Roseanne

3 Seinfeld

4 60 Minutes

5 Coach

6 Detlta

7 Murder, She Wrote

8 Cheers

9 Primetime Live
10 20/20

S

B

R

Source: Nieisen Media Research

All show times are EDT/PDT unless oth-
erwise noted, subtract one hour for CDT.
Check listings for showings in the Mountain
time zone. All listings subject to change.

COMING NEXT  EEK

Tube Tops

:
|
.
|
¥

Willie Nelson, John Mellen-
camp, Neil Young, Alice In
Chains, Soundgarden, Bryan
Adams, Paul Simon, Travis
Tritt, Dwight Yoakam, Marty
Stuart, Ricky Van Shelton, Del-
bert McClinton, Tammy Wy-
nette, Charlie Daniels Band,
Don Was, Ringo Starr, Levon
Helm, John Conlee, the High-
waymen, and others are slated
to perform from Ames, IA when
TNN covers the eight-hour
“Live Aid VI” concert (Saturday,
4/24, 4pm EDT/1pm PDT).

Friday, 4/23

¢ Neneh Cherry, “The Ar-
senio Hall Show” {syndicated;
check local listings).

¢ Carmen Electra, ‘““‘ABC In
Concert” (check local listings).

Monday, 4/26

* Wynonna, McBride & The
Ride, and Delbert McClinton,
“Nashville Now™” (TNN, 9pm
EDT/6pm PDT).

e Modern Jazz Quartet,
"The Tonight Show Starring Jay
| Leno” (NBC, 11:35pm).

Tuesday, 4/27

3 s Deborah Harry and the late
_ Dizzy Gillespie guest star as a
street person and a watch

. sergeant, respectively, on
Fox's “Tribeca” (9pm).

e Tish Hinojosa, “Nashville
Now."”
| * Joe Diffie, “Jay Leno.”

i Wednesday, 4/28

* John Anderson, "Nashville
Now.”

® Jethro Tull, “Jay Leno.”

® Warren Zevon, “Late Night
With David Letterman™ (NBC,
12:35am, Thursday).

Thursday, 4/29
® Barry White helps Lisa
= stage a protest on “The Simp-
- sons” (Fox, 8pm).

- * Yo-Yo performs in a fund-
. raising variety show on Fox's
“Martin” (8:30pm).
* Snow, “Arsenio Hall.”
* Wreckx-N-Effect,
Leno.”
- *Rod Stewart and KPWR/

L.A. morning man Jay Thomas,
“David Letterman” (12:35am,
Friday).

“Jay

AR e S e ciabictorn s oom

S

R

:
|
.

‘Premiere’ 100!

uitimedia mogul David Gef-
M fen slides from No. 19 last

year to No. 30 on Pre-
miere’s list of “The 100 Most Pow-
erful People In Hollywood.” Also on
the chart: Barbra Streisand (45-
44), Morgan Creek head honcho
James Robinson (43-70), and
Whitney Houston, who debuts at

100.
BIG Stars

Spy devotes a page to Rush Lim-
baugh, opening with the questions:
“If Limbaugh is so fat, why isn’t he
jolly?” and “Why is Rush Limbaugh
poputar? Hey, why are Hostess
Twinkies popular?”

When Joe Diffie first sought a
deal, he was 5'10” and 260 Ibs.
He tells People that one exec who
turned him away “told me that if |
looked like George Strait, he'd sign
me immediately . . . . So much of
this business is about image. You
have to compete with the Clint
Blacks and Alan Jacksons. So you
can't just sing — you have to look
good too.” (Diffie’s a svelte 205
now.)

Life After Death!

WXLP/Davenport, IA moming
team member Greg Dwyer writes
Entertainment Weekly aletter of de-
fense for Coverdale/Page: “If [Jim-
my] Page has been ‘reduced to
grave-robbing his own past,’ it's the
best argument yet that there is life
after death.”

Paul and Linda McCartney are
on the cover of New World Jour-
nal’s debut issue, wherein Paul ex-
plains why he still tours: “I think ev-
eryone wants to show you're stili as
sharp as ever. The Who, the Roll-
ing Stones, and others come out
and tour again. It's like your friends
are there with you. The group that's
inspired us all is the Grateful Dead,
and Jerry Garcia coming out of a
coma to tour.”

Sweet Smells Of Success

Courtney Love (singer of Hole
and wife of Nirvana’s Kurt Co-

bain) opens up to Mademoiselle
about smells: “There's a wacky mi-
asma smell of wearing the same
dress night after night onstage: you
sweat every night and wear a differ-
ent 'fume and it starts to smell very
compiex . . . . My husband smells
like waffles and daphne — a north-
west flower that comes out in early
spring and is overwhelming.”

The women of Jade model distaff
hip-hop fashions in Entertainment
Weekly. Says Joi Marshall of her
boots: “They’re a symbol of disci-
pline relating to our career — the
steps we have to take to reach our
goals. We have the Chanel combat
boots (!} now, which are more up-
scale. They're also really easy to
dance in.”

AR

CRACKED ACTOR — David Bowie
reflects on his self-destructive past
in Esquire: “So much of what
seems lo be important in rock is
that you give your life for the work.
And the audience, by some means,
wants to watch somebody destroy
himself.”

Madonna Unitd. .

Madonna plans to launch a na-
tional chain of upscale topless
clubs. She hopes to have "Maver-
ick's” open in L.A., Chicago, and
NYC by year's end (National En-
quirer).

She also wants to adopi a baby,
and "her people” are advertising in
newspapers in Europe, Australia,
and New Zealand (Star).

Finally, owing to ‘“scheduling”
conflicts, she won't record a duet
of “Anything You Can Co” with
Streisand for la Barbra's next LP
(People).

Causes For Concern

“There’s probably a lot of people
who don't care. But that's okay. If
they come, we'll stil get their
money” — Nirvana's Chris Novo-
selic, whose Croatian heritage in-
spired the band to help organize a
SF benefit for the rape victims in his
ancestral homeland {Entertainment
Weekly).

Alive Enterprises’ Shep Gor-
don’s newest venture, celebrity
chef management, is profiled in
Buzz.

Cute Couples

Tatum O’Neal, 29, is dating
Keith Richards’'s son Marlon, 23
(Globe).

"“Male Stripper Reveals: My Two-
Year Affair With Cher” leers the
Star head of a three-page story.

Lorrie Morgan is divorcing her
bus-driver husband (Globe).

“Michael Jackson and Steven
Spielberg are drawing up plans for
three colossal amusement Darks”
{Star).

Enguirin’ Minds

“The gross sensationalism gener-
ated by our four-week relationship
is a tragic commentary on society’s
infatuation with any form of calebri-
ty” — Dwight Yoakam on the

press's response to his fling with
Sharon Stone (People).

Each week R&R sneaks a peek through the nation's consumer
magazines in search of everything from the sublime to the
ridiculous in music news. R&R has not verified any of these reports.
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B97 add 13
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“HAVE | TOLD
YOU LATELY”

(Written by Van Morrison)

NEW & ACTIVE

97/95
“MOST ADDED”’

WXKS add 31 WNVZ add 29
WzZ0U add 0102 add 21
WNCI add 26
KIS add 24
KKRZ add 30
Q99 add

STAR94 add 28
9500 add 33

AC BREAKER
DEBUT®
MTV - EXCLUSIVE

From the new album
UNPLUGGED...and seated.

Mig  STIEFEL PHILLIPS
Sge I_ ~STNC © 1993 Warner Bros. Records Inc
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STREET TALK.

Alpert & Moss Moving On

re founders Herb Alpert and Jerry

Moss about to leave A&M? Sources

say the pair are currently negotiating
their way out of five-year contracts they
signed with PolyGram in 1989, when they
sold their label for an estimated $500 million.

Last Wednesday, when Moss was
honored in Beverly Hills at a banquet for Cities
In Schools (ST 4/16), Alpert told the 800
assembled, “My partner Jerry and | started
this company on a handshake 31 years ago,
and it turned into a hug. It's sad to see it
winding down after 31 years.”

The pair are setting up offices at Rondor
Publishing (formerly Almo Irving), the sole
division of A&M that PolyGram did not buy. A
statement is expected within a week.

} MCA Under Fire <

A sniper identified as a disgruntled former
Universal Studios tour tram driver was
apprehended Tuesday (4/20) after allegedly
firing across Lankershim Blvd. into the world
headquarters of the MCA/Universal Inc.
“Black Tower” building. MCA employees told
ST up to 50 rounds may have been pumped
into the building.

According to MCA, two assistants to MCA/
Universal finance exec Dan Slusser were hit
by the gunfire and three other workers took
slugs. All gunshot victims except one have
been released from Cedar Sinai Hospital, and
that person is listed in good condition. Two
other staffers were treated and released for
cuts from flying glass.

Operations all over Universal City,
including those of MCA Records, were
temporarily disrupted by the incident.

WVEE (V103)/Atlanta APD Tony Brown
takes the station PD post that Mike Roberts
vacated to concentrate on his morning show
a few months back.

Rumors

® Are Sony Music President Tommy Mottola
and Mariah Carey very close to becoming Mr. &
Mrs.? An E! Entertainment broadcast indicates the
happy coupie are drawing up a 300-guest roster for a
June 5 wedding in NY.

¢ is Elektra VP/Urban Promo Joe Morrow about
to relocate to L.A.? Will Virgin VP/Urban Promo Way-
mon Jones head Elektra’s Urban division?

e Wil ex-KDWB/Minneapolis morning man
Steve Cochran soon put pen to a wakeup pact at
WCKG/Chicago?

¢ Wiit Q106/San Diego have ex-B100 morning
dudes Jeff & Jer on-air by April 267

MAR Io Bnus. ™

ORIGINAL MOTION PICTURE SOUNDTRACK

ROXETTE

e

DIG YOU NOW, PLANT YOU LATER — Check out
Jacor CHR WFLZ (Power Pig)/Tampa’s most printa-
ble — and marketable — reaction to Clear Channel’s
burying crosstown CHR rival WRBQ-FM (Q105) for a
‘Hot Country’ format, which took the grave form of the
above-pictured commemorative T-shirt design. And
the plot thickens . . .

} Krampf Quits KSFO & KYA {

Citing philosophical differences, 16-month
KSFO & KYA/SF VP/GM Ed Krampf resigned
this week, but will remain at the Gold combo
through month’'s end. No replacement
imminent.

WKSZ (Z100)/Philly avoided costly
litigation with Malrite and Z100/NY over use of
the “Z100" service mark when it flipped IDs to
Y100 iast week (4/16). New calls WPLY await
the FCC’s nod.

VP/GM Lloyd Roach told ST the station’s
money is better spent in marketing efforts —
such as the just-launched TV campaign voiced
by Y100 consultant and WPLJINY PD/morning
man Scott Shannon touting “no rap, no hard
stuff, no sleepy elevator music.”

WNEWINY hires longtime SoCal
personality Pat ‘‘Paraquat’’ Kelley for
morning drive. Kelley replaces 22-year station
vet Richard Neer, who remains with the
station for special programming projects and

fill-in air work.
Continued on Page 20
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“La La Love”

“Bobby Ross delivers a totally mass appeal slow jam. Early callout fooks
good, and the single is blowin’ out at retail.” —Joey Arbagey, Program
Coordinator, KMEL/San Francisco

“Huge phones... all demos! This kid's got a great career ahead of him.”
-Victor Zaragoza, MD, HOT977/San Jose

“This record is for everybody. HUGE for us at KSFM. Be smart, hop on the
Bobby Ross tip.” ~Chuck Field, OM, KSFM/Sacramento

“Totally mass appeal! Phenomenal production! This record sounds so good
on the air! He's a star!” ~Michael Newman, PD, KDON/Salinas-Monterey

BDS Plays Sales Activity Chart
/90 61 KQPW 33 Tower Stockton #4
KBOS 48 WHYT 31 Tower Citrus Heights  #5
KGGI 47 HOT977 31 Tower Fresno #8
KTFM 42 KMEL 25  Tower Broadway #9
KSFM 35 WWHT 25 Music People #13
KSOL 33 KPLZ 15 Tower San Mateo #20
Tower Campbell #20
Tower Florin Road ~ #20
WJIMO add KPSI deb 26 PWR102 27-24
PWR106 add KTFM 22-14 Q105 25-22
KFFM add KKFR 16-15 KWIN 32-28
BOSS97 add KGGI 7-7 KLYV 27-18
WYYS add FM102 14-13 Y97 27-23
WWHT deb 24 790 12-9 HOT
KPRR deb 25 KMEL 12-10
KBFM deb 28 KSOL 8-5
KZMG deb 39 HOT977 24-22

Produced by Jimmy Jam
& Terry Lewis,

Bobby Ross Avila

- and Bobby Avila Sr.

Management: EYE Productions Management
Lee Silver Productions Management

STREET TALK.

Continued from Page 18

'NEW also named specialty show host Jim
Monaghan Sports Dir. He'li be providing

sports reports on the morning show.
The Doctor Is Out
Dr. Thomas G. Atkinson — better known

)

to WZZKI/Birmingham listeners as “The Doc"
since debuting as half of the morning team
“Patti & The Doc” in 1978 — announced his
retirement this week. The show has been No.
1 in the Stee! City (Southern version) for more
than 10 years. The station’s Bill Lawson will

Rumbles

* Bryan Schock returns to AOR KNAC/L.A. as
PD. He'd previously been MD at the hard-rocker.

e Former KDBQ & KDBK/SF PD Chris Miller be-
comes PD of SMN's Classic Rock format.

¢ WGCY/Boston PD Steve Becker resigns.

* Under new owner Signal Hill, AC KMJC/Quad
Cities, 1AL picks up new calls — KMXG — and a
new PD — David Sands. Former PD Chuck O'Brien
stays on as APD.

* WMKS/Macon, GA PD/afternoon talent Jon
Allen will succeed Fred Horton as WGNA/Albany,
NY's PD/aftemoon personality. Allen did aftemoons
at ‘GNA in 1989-30. Horton joined Rusty Walker &
Associates as a consuttant earlier this year, continu-
ing his WGNA roles until a PD was found.

* KKIS/Concord, CA midday personality Melis-
sa McConnell adds PD duties.

e WTCR/Huntington, WV GSM Judy Jennings
moves up to GM. Regional SM Gloria Ward takes the
GSM reins.

e Ex-WCSX/Detroit morning man Jim McBean
joins Skip Herman in mornings at WCXR/Washing-
ton. McBean & Herman previously teamed for morn-
ings at WGTR/Miami.

* WQFM/Milwaukee moves its Sunday moming
show (“M.C. & Those Sports Guys” — Wisconsin lot-
tery winner Mary Christine, former mailman Mitch,
and graduate student Jim) to morming drive. MD/mor-
ning man John Morrill moves to middays. Stan Robak
exits.

* WKKX/St. Louis moming personality Frank O.
Pinion resigns. He's sittin’ out a 90-day no-compete.
Destination: unknown.

* Danny Martinez segues from weekends at
KRTHI/L.A. Angsles to afternoon drive at crosstown
competitor KCBS-FM.

* Saga Program Coord. and WPLR/New Haven
weekender Pam Landry becomes MD/midday maven
at 'PLR, replacing Tom Bass.

* WQUE/New Orleans night tripper Davey D.
segues to nights at FM102/Sacramento. FM102 Re-
search Dir. Sonia Jimenez moves up to APD.

* WPGC/DC overnighter Dakota joins Hot
102/Milwaukee as MD/night stalker.

* Q105/Tampa MD Rich Anhorn exits.

* WQDR/Raleigh names Bobby Joe Austin MD.

» After seven years with the station, KLUC/Las
Vegas moming man Mike O'Brian exits. Sidekicks
Julio **The Gardener’’ and Kelli Powers will filt in un-
tit a replacement is named.

» Jenifer Wilde segues from ovemights at Clas-
sic Rock KSEG/Sacramento to News Dir./morning
co-host at Hot AC KTHT/Fresno.

e 25.year radio news veteran John Q.
Lawrence becomes evening news anchor for N/T
WIOD/Miami.

When you need
the #1 voice-over

in rock radio...

CALL US!

WANAM=ekiearracthahictor-eom— e
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at IRS Records blunted the competition’s pipe-

dreams of Promo [tem O' The Week honors, refer-
ring selected programmers to customized — that seedy Zig
Zag dude has devolved into his shady “IRS Man"’ counter-
part — oversize (6 X 16-inch) cigarette paper packages that
open to display a die-cut slot for the Ozric Tentacles’ com-
plete ‘*Strangitude’” CD and a truly smokin’ bio, printed on
a familiar folded (if ungummed) paper. Quite a resonating

puff piece.

The Joint efforts of the high-rollers 'n’ darling buds

A

be sittin’ in with Patti until a new co-host is
named.

’ WIMZ Ch-Ch-Changes <

New owner South Central
Communications’ arrival at heritage AOR
WIMZ/Knoxville rang changes galore: SCC
Prez Steve Edwards becomes interim GM.
Tom English — GSM for SCC’s crosstown
AC, WEZK — will handle duties for both
stations. Former WRIF/Detroit PD Jim
Pemberton is named OM/middayer, and
Jacobs Media is the new consultant. GM
Bruce Dodge, PD Blake Watson, middayer
Jeff Payne, and consultants B/D & A are o-u-t.

KIOZ/San Diego PD Tom Marshall
resigns to pursue new opportunities, citing
long-term goals that go beyond programming.
Will former KIOZ PD Greg Stevens — most
recently PD at KQLZ/L.A. — retumn?

Infinity reports that WJJD/Chicago has
picked up newly syndicated WJFK/DC
personality G. Gordon Liddy.

KYW (AM)/Philly GM Roy Shapiro says
reports that the station is merging its news
operation with KYW-TV are “absolutely false.”
However, he adds, “we’re studying it.”

Continued on Page 22

Rock Radio Exclusively

JOE KELLY

414/632-8610 » 414/632-5527 fax
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4th “MOST ADDED”
30/29

WQUT add 38 KAKS add
KKYK add 27 KMCK add
Y107 add 16 WJMX add
2102 add 40 KISR add

KEGL 27-22
WKBQ add
Q99 add
WAQGN add
999KHI add
Y102 add
98PXY add
WKR2Z add

KTUX add KNIN add
WROK add 19 KLYV add 38
WPRR add Wz00Q add
WZYQ add KGGG add
WYCR add WYYS add WRKY add
K106 add 36 WHTO add KFBQ add

MTV - EXCLUSIVE

B 1993 Warner Bios. Records .l

STREET TALK.

Continued from Page 20

WBZ-AM & TV/Boston, also a Group W
combo, have been operating with a merged
news operation, but Shapiro says what works
in Beantown won’t necessarily work in the City
of Brotherly Cheesesteaks. “WBZ radio and
TV are very different from KYW NewsRadio
and TV,” he noted.

} 'CFL For Sale ‘

The legendary call letters WCFL are up for
sale, following a federal court order appointing
the Media Services Group’s Robert Maccini
receiver for the former M.M. Group's suburban
Chicago stations. (Once the proud property of
the 50kw Chicago AM powerhouse that
carried “The Voice Of Labor"” across the
nation at night, the calls have most recently
been used by the FM half of a suburban
combo with WCSJ/Morris, IL.)

Also included in the receivership action —
which had been sought by Fidelity Bank of
Philadelphia — WTQL/Ottawa, OH.

Severe thunderstorms and high winds
rolled through Little Rock on Monday (4/19),
putting most of the area’s FM outlets and two
TV stations out of commission for several
hours. A brushfire on nearby Chenall
Mountain, which houses the transmitters for
most of the market's facilities, complicated the
already troubled situation.

Talk KNST/Tucson, AZ swapped
frequencies with Prism Partners duopoly
sister KWFM (AM), moving from 940 kHz to
790 kHz. The 790 signal is 5kw and has a
superior directional pattern to that of the 1kw
signal at 940.

KNST OM Bob Lee says Prism may turn
KWFM — which currently simulcasts Gold FM
sister KWFM-FM — into another Talk-oriented
outlet.

It was Legacy Dir./ Programming John
Gorman who helped with WYHY (Y107)/
Nashville’s shift to rock-leaning CHR last
week, not his Gorman Media consultancy.

Sad to report the death of 33-year KMOX/
St. Louis newsman Bob Hardy, who suffered
a heart attack Sunday (4/18). Hardy, 62, was
the Gateway City monolith’s morning co-
anchor, and is notable for having staged the
first live call-in program from Moscow’s Red
Square.

Kudos to Power 106/L.A., co-sponsor of
the 5th annual AIDS Dance-A-Thon last Sunday
(4/18). According to AIDS Project Los
Angeles, the event raised $1.15 million.

} Scottish Fling {

This week, 25-year WLWI/Cincy morning
mainstay Jim Scott’'s opposition on LMA
partner WKRC was none other than his son,
Scott Fitzgerald. Fitzgerald — who also does
Saturday mornings on WLW — was subbing
for the vacationing Jerry Thomas.

Records

¢ RCA Atlanta promo rep Jordan Zucker relo-
cates to L.A. as Nat’l Dir /AOR Promo.

* Veteran A&M Dir./Natl Sales & Distribution
Nick Stern exits.

* Hard Report Rock Editor Jim Crowe exits for
Mercury Cleveland/Pittsburgh promo rep duties. He
replaces Mark DeBosier.
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Check Mate

Five years ago this week
KVIL-AM & FM/Dallas PD/
morning man Ron Chapman
gave an off-hand demonstra-
tion of the power of radio by
going on-air and asking lis-
teners to mail him a check for
820 — without telling them
why. Four thousand checks
arrived the next day! By the
time the unplanned stunt was
over, Chapman had received
nearly $250,000, which the
station then turned over to lo-
cal charities.

s

® Maverick Records formed as Madonna extends her contract
with Time Warner.

. ePat Servodidio named Multimedia Broadcasting

President.

4

eDon lenner eievated to Arista Records VP/GM

e Atlantic Records ups Mark Schuiman to Sr. VP/GM and
Danny Buch to VP/Nat'l Album Promo.

e Denny Nugent becomes KOY/Phoenix OM.

s

4

* Mike Bone tapped as Elektra/Asylum VP/Nat'! Promo.

o Steve Meyer named MCA Records VP/Promo.

©KOST/L.A. Ops/Program Mgr. Jhani Kaye assumes KFI
PD responsibilities.

e Malrite buys WVNJ-FM (now WHTZ)/Newark for
$8.5 million

<

o Storer Broadcasting ups Neil Rockoff to VP/Radio and
. Ed Salamon to Nat'| PD.
¢ eBeau Phillips becomes KISW/Seattle PD.
*Roy Disney forms Shamrock Broadeasting by purchasing
Starr Broadcasting.
e Combined Communications acquires five Stations in
Chicago, Detroit, and Cleveland for $15.8 million: hires
Walt Shaw (aka Walt “‘Baby” Love) as PD for
WVON/Chicago.

Oops. 1t was V¢ Faraci — not Vinee Faraci — who was appointed WB/
Nashville VP/Mkig. 10 years ago fast week

Hail to the Virgins! Janet Jackson's
“That's The Way Love Goes" set a new
record for most Urban adds in a single week.

Singer’s Funeral:

A Real Humdinger

Veteran Philty promo rep Matty ‘‘Humdinger’’
Singer — who always had a “thought for the
day” for PDs and MDs — had a notable

posthumous thought for the day of his funeral last
week.

The well-liked Singer had arranged for his prere-
corded reflection to be played at the end of the ser-
vice. The recording mentioned that he'd requested
his body be placed face-down in the casket “so
everybody can walk past and kiss my fucking ass!”
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We’re All Ears

P e

The Great Radio Promotion #2
wants to hear from you.

Last year we asked you to write to us and tell us why radio is so great. This year, we ask you
to sing its praises. Or say it or play it. Let the world hear what a great advertising medium radio iS.

Create aradio spot or a speech, a song or a jingle. Sell radio, not just your station, not just
your format. Put it on a cassette tape and send it to us. (No more than 60 seconds, please.)

For the first time, The Great Radio Promotion #2 is a special category of the Mercury
Awards, the awards that celebrate radio’s creativity. The winner will be announced and the spot
played at the second annual Mercury Awards dinner on June 9, 1993. The winning spot will be
included in the CD commemorating all the Mercury Award winners.

Entries will be judged by the Arbitron Radio Advisory Council. All entries must be post-
marked no later than April 30, 1993. Send 2 cassette copies of your entry to: The Great Radio
Promotion #2, The Arbitron Company, 142 West 57th Street, New York, NY 10019.

- ARBITROI

_uanany amaricanradinhistanszcaom _ .

1993 The Arbitron Company
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NEWS

12+ WINTER ARBITRON RESULTS

WRKS (UC)
WLTW (AC)
WCBS-FM (Gold)
WBLS (UC)
WINS (News)
WOR (Talk)
WABC (Talk)
WHTZ (CHR)
WXRK (CR)
WCBS (News)
WPLJ (CHR)
WQHT (CHR)
WNEW (AOR)
WMXV (AC)
WPAT-FM (B/EZ)
WQCD (NAC)
WYNY (Ctry)
WFAN (Sports)
WSKQ-FM (Span)
WLIB (N/T)
WADO (Span)
WNCN (Clas)
WQEW (Nost)*
WQXR (Clas)

KGO (N/T)
KMEL (CHR)
KCBS (News)
KNBR (FS)
KFRC (Nost)
KBLX+FM (NAC)
KSOL (CHR)
KIOI (AC)
KOIT+M (AC)
KSAN (Ctry)
KDFC-A/F (Clas)
KFRC-FM (Gold)
KITS (NR)
KABL-A/F (AC)
KKSF (NAC)
KFOG (AOR)
KRQR (AOR)
KBAY (AC)
KLOK (Span)
KOME (AOR)
KJAZ (Jazz)
KHQT (CHR)
KKHFAIF (Clas)
KSJO (AOR)
KSFO (Gold)
KEZR (AC)
KOFY (Span)
KRTY (Ctry)
KUFX (CR)
KYA (Gold)

KYW (News)
WWDB-FM (Talk)
wI0Q (CHR)
WYSP (CR)
WYXR (AC)
WPEN (Nost)
WOGL-M (Gold)
WEGX (CHR)*
WUSL (UC)
WEAZ+FM (AC)
WMMR (AOR)
WXTU (Ctry)
WMGK (AC)
WIP (Sports)
WDAS-FM (UC)
WFLN (Clas)
WIBF (NR)
WKSZ (AC)* *
WHAT (Talk)

San Franci

Fa'92

New York

Fa'92
6.5
5.2
4.2
4.4
3.6
3.3
4.2
3.6
4.4
3.4
3.4
3.6
2.9
3.1
3.3
2.6
2.7
2.5
2.4
1.7
1.5
1.3
2
1.6

*Formerty WQXR-AM (Clas).

9.6
4.9
5.8
3.6
3.9
3.3
2.9
3.9
3.1
3.6
2.4
21
2.6
2.4
2.3
1
1
1

______
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7.0
4.3
6.4
7.7
4.6
4.8
4.1
4.4
4.8
4.6
5.1
5.2
3.7
4.1
3.3
2.7
2.2
1.3

*Became WJJZ (NAC) in March.
* *Now CHR

Wi '93
5.8
5.3
4.8
4.4
4.0
4.0
3.8
3.8
3.8
3.7
3.7
3.7
3.5
3.2
3.0
2.9
2.4
2.3
2.2
1.9
1.7
1.4
1.4
1.4

SCO

wi'93
8.5
5.3
4.7
4.5
3.9
3.8
3.6
3.5
3.3
3.2
2.6
2.4
2.4
2.2
2.2
2.1
2.1
2.0

-
~
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thiladelphia%

Fa'92

Wi ‘93
8.1
7.0
6.8
6.0
5.6
4.8
4.7
4.5
4.4
4.3
4.1
4.1
3.8
3.5
3.2
2.7
1.9
1.6
1.2

Los Angeles

Fa'92
KLAX (Span) 5.3
KOST (AC) 5.1
KPWR (CHR) 5.1
KFl (Talk) 3.7
KIIS-AIF (CHR) 4.1
KABC (Talk) 3.5
KROQ (NR) 3.8
KLOS (AOR) 3.2
KLSX (CR) 3.6
KRTH (Gold) 4.4
KBIG (AC) 3.7
KKBT (UC) 3.1
KYSR (AC) 2.6
KFWB (News) 2.6
KNX (News) 2.7
KLVE (Span) 3.4
KTWYV (NAC) 25
KTNQ (Span) 2.8
KZLA (Ctry) 2.4
KCBS-FM (Gold) 1.9
KKGO (Clas) 1.9
KKHJ (Span) 1.6
KQLZ (AOR)* 1.7
KLIT (AC) 1.1
KAJZIKBJZ (Jazz) 5
KWKW (Span) 1.3
KJLH (UC) 1.4

*Now (AC) '

" Chicago

Fa'92
WGCIFM (UC) 7.6
WGN (FS) 8.5
WUSN (Ctry) 57
WBBM-FM (CHR) 4.6
WLIT (AC) 3.7
WLS-A/F (Talk) 3.5
WBBM (News) 3.9
WJJD (Nost) 3.0
WNUA (NAC) 3.5
WWBZ (AOR) 3.4
WVAZ (UAC) 2.8
WKQX (NR) 2.9
WLUP (Talk) 3.0
WMAQ (News) 2.5
WLUP-FM (ACR) 3.0
WPNT (AC) 2.0
WCKG (CR) 2.2
WXRT (NR) 29
WJMK (Gold) 3.1
WSCR (Sports) 1.6
WNIB (Clas) 1.3
WIND (Span) 1.1
WOJO (Span) 1.7
WTMX (AC) 1.5
WFMT (Clas) 1.5

1.5

WGCI (UG)

Detroit

Fa'92
WJR (Talk) 7.5
WJLB (UC) 6.4
WWWWFM (Ctry) 8.7
WWJ (News) 5.7
WXYT (Talk) 5.5
WHYT (CHR) 5.5
WLTI (AC) 3.3
WJOI (AC) 4.0
WKQi (AC) 4.2
WMXD (UC) 3.4
WNIC (AC) 3.4
WOMC (Gold) 4.6
WJZZ (Jazz) 3.8
WCSX (CR) 3.4
WDZR (AOR) 2.0
WRIF (AOR) 2.7
WLLZ (ACR) 3.6
CKLW (BBnd) 2.1
WQRS (Clas) 2.0
CIMX (NR) 1.6
WQBH (UG) 9
WCHB (N/T) .9
WMUZ (Rel) 8
WOWF (N/T)* 2.0
*Formery CHR

Wi '93
7.2
55
5.0
4.3
4.3
3.9
3.9
3.8
3.8
3.7
3.5
3.4
3.0
2.9
2.7
2.4
2.3
2.2
2.1
1.7

_______
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Wi '93
7.4
6.5
6.2
5.0
4.6
4.3
4.2
3.5
3.4
3.3
3.2
2.8
2.7
2.7
2.6
2.6
2.4
2.3
2.2

1.9

Wi '93
7.4
6.3
6.3
59
5.2
5.1
4.6
4.4
4.0
4.0
3.5
3.5
3.2
3.0
3.0

Quello

Continued from Page 1

Quello, a former radio executive,
promised that the Commission will
finally give serious consideration
to NAB's long-pending request for
a freeze on the processing of new
FM applications while the agency
conducts a comprehensive review
of the allocations process aimed at
tightening the allocations criteria.

“We should thoroughly explore
all possibilities of an FM freeze,”
said Quello. “Future allocations
must be carefully controlled be-
cause broadcasters today face
more challenges than ever before
— and new challenges are being
presented at an ever-accelerating
rate.”

Tough Sell

The idea of freezing or slowing
allocations has more than a few
critics in Congress, which worries
that such a move would limit op-
portunities for minorities and
small entrepreneurs — especially
now that local ownership rules
have been relaxed. Because of the
issue’s sensitivity, agency officials
had placed the issue on a back
burner until there was a full con-
tingent of five commissioners and
a permanent chairman. (There are
currently four commissioners, but
Sherrie Marshall — who exits at
the end of this month — has excus-
ed herself from virtually all mass
media issues.)

After Quello’s speech, a senior
agency staffer dampened expecta-
tions, emphasizing that the chair-
man was simply promising to give
NAB's petitions a fair hearing. The
staffer said the review has not be-
gun, there is no timeline for acting
on the proposals, and the agency
isn’t “promising a specific out-
come.”

Quello also said the agency is ex-
ploring “all possibilities” for “giv-
ing a priority” to in-band terrestri-
al DAB. He justified such action on
the grounds that satellite-delivered
and cable audio services do not
provide ‘“local news and emergen-
cy services.”

Earlier in the day, however, ra-
dio execs heard a top aide to Rep.
John Dingell (D-MI) warn that

Congress would not look favorably
on requests to slow satellite DAB in
the interest of protecting terrestri-
al broadcasters.

‘““There is a sensitivity to [broad-
casters’] situation,” said David
Leach. “But broadcasters won’t be
persuasive telling Congress that
entrepreneurial new services have
to wait for broadcasters to catch
up‘n
try should instead focus its efforts
on expediting the development of
terrestrial DAB. But Leach as
sured the audience that the govern-
ment will impose public interest
obligations on satellite DAB oper-
ations.

Fine-Tuning Fines

Quello has also ordered a review
of the FCC’s fine schedule with an
eye toward ‘‘designing a system of
penalties designed to deter rule vi-
olations without saddling licensees
with exorbitant penalties.” The
current fine policy, adopted in 1991,
allows for such whopping penalties
as a $12,500 base fine for a single
indecent broadcast and $25,000 per
day (up to $250,000) for violation of
some operating rules.

Quello’s ability to accomplish
any of these policy objectives may
be limited by his interim status —
he’ll almost certainly be out of the
chairmanship by September 1. But
NAB President Eddie Fritts re-
minded the audience that Quello
will still be a commissioner, and
that any initiative he launches as
acting chairman must be taken up
by his successor — under Commis-
sioner Quello’s watchful eye.
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Gallo

Continued from Page 3
this for a long time — I'm very ex-
cited and gratified to get the shot.
I'm thrilled with the ongoing chal-
lenge of breaking new artists and
expanding the careers of our
stars.”

Gallo, who will relocate to the la-
bel’s Hollywood headquarters, first
joined A&M in 1977, becoming Re-
gional Sales Manager in 1980. He
returned to the label two years ago
after a three-year stint as BMG’s
National Sales Director.

_____
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“Waking Up The Neighbours” LP.

Waking Up Multiplatinum

A&M Records President/CEO Al Cafaro (r) presents Bryan Adams wi{h a
plaque commemorating the 10 million+ sales worldwide of the artist’s
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MUSIC
Idol Plugs Into ‘Cyberpunk’ On New LP

illy Idel returns with “Cyberpunk,” an LP said to

feature techno and rave influences. He co-wrote

most of the set with producer Robin Hancock and
Mark Younger-Smith, who’s been Idol’s guitarist since
1990’s ““Charmed Life” LP.

The 13 songs are interspersed
with brief sound collages. (One be-
gins with a two-minute relaxation
exercise led by an actual hypno-
tist!) The first club track, a re-
make of the Velvet Underground’s
“Heroin,” ships this week. ‘‘Shock
To The System,” a song inspired
by last year’s L.A. riots, goes to ra-
dio May 24. Both videos were di-
rected by Brett Leonard (‘“The
Lawnmower Man”). The Chrysa-
lis/ERG disc goes on sale June 1.

April 23,1963 R&R® 25

TV EYE
Stars Unite For Children’s Health

hat do Billy Joel, Mikhail
Gorbachev, and Nirvana
have in common? “To-

gether For OQur Children —
M.U.S.I.C. (Musicians Unite With
Stars To Immunize Children)," an
international project for children’'s
health. Joel, Gorbachev, Georgian
President Eduard Shevardnadze,
and former U.S. Secretary of State
George Schultz are co-chairing the
effort, which will spawn a syndi-
cated TV special set to air June 25

Along with Joel and Nirvana, acts
thus far committed include Phil Col-
lins, Bonnie Raitt, and Graham
Nash, who's forming a guitar super-
group. Anchored at L.A.’s Universal
Amphitheater, the show will consist
partly of taped segments. All-

L.A. Reid, Babyface, and Darryl
Simmons wrote and produced
“There U Go” and ‘“Long Way
From Home,” with the latter two
responsible for “Tell Me How U
Want It.”” Three members of Boyz
II Men co-wrote, produced, and
sing on “I Got You.”

American Television is handling
the TV syndication; radio distribu-
tion is TBD

Aretha & Friends

‘“Aretha Franklin: Duets "
marks the Arista artist's first TV
special. She'll be joined by Gloria
Estefan, Elton John, George Mi-
chael, Bonnie Raitt, Smokey Rob-
inson, and Rod Stewart on the
hourlong show, which is slated to
ar at 10pm (EDT/PDT) Sunday
(5/9) on Fox-TV. The program will
be taped April 27 at NYC's Neder-
lander Theatre, and will mark the
debut of “Honey,” a new tune by
L.A. Reid & Babyface that's set to
appear on Franklin’s hite package
later this year.

Wendy & Elvis

Just prior to the breakup of
Transvision Vamp, frontwoman
Wendy James wrote to Elvis Cos-
tello seeking guidance or artistic
support. He responded by writing
an entire album’s worth of pop
songs for her. She makes her DGC
solo debut with that set, entitled
“Now Ain’t The Time For Your
Tears,” due in stores May 11.

Chris Kimsey (Rolling Stones)
produced the LP, which features,
among other sidemen, former At-
tractions drummer Pete Thomas.
Prime cuts include “This Is A
Test,” “Fill In The Blanks,” and

tion. Jam & Lewis also created
“Quiet Time To Play,” (with back-
ground vocals by Karyn White),
“Let’s Just Run Away”’ (co-written
with George Duke), “Mastersuite”
(co-penned with L.L. Cool J and
Gill), and the title track, among

‘Provocative’ Gill
Johnny Gill's third Motown solo
disc, “Provocative,” arrives June
8. The first single — due May 4 —
will be a Jimmy Jam & Terry Lew-
is effort (““The Floor”), featuring

backing vocals from Mint Condi-  others. “The Nameless One.” “London’s MONDAY, MAY 3 | FRIDAY, MAY 7
Brilliant” goes to radio next week. 1965/ KHU/LA. debuts its “Boss Radio” | 1972/The Rolling Stones release the
. format ‘Exile On Main Streel” double al-
D’Arby’s Third 1968/ The Beach Boys tour with the Ma- bum.
Terence Trent D’Arby’s third LP harishi. Born: Janis tan 1951
SCHEEN SCENE bears the impressive handle “Sym- 1976/Paul  McCartney's new band,

SATURDAY, MAY B

1972/ Billy Preston becomes the first rock
'n" roll act to play NYC's Radio City
Music Hall

1990/ Tom Waits wins $2.5 mitlion when

an LA. court determines Frito-Lay

unlawfully used a sound-alike in its

TV ads

the late Robert Johnso1 1911 the

fate Rick Neison 1940 Toni Ten-

nille 1943, Philip Baitey (Earth,

Wind & Fire) 1951, Chris Frantz -

phony Or Damn (Exploring The
Tension Inside The Sweetness).”
He wrote, arranged, and produced
the entire set, and performed most
of it. Assists came from chanteuse
Des’ree (on ‘‘Delicate’), the
Tower Of Power Horns (two tunes)
and the Atlantic Horns (one song).
“‘She Kissed Me” is at New Rock,
and “Do You Love Me?”’ goes to
UC May 5. CHR will choose be-
tween them for the first single. The

Wings, begins its first U.S. tour in
Ft. Worth

1968/ Madonna makes her Broadway
stage debut in David Mamet's
‘Speed The Plow.

. Born: James Brown 1928 Frankie Valli
1937 Peter Gabriel 1950

TUESDAY, MAY 4

1959/ The first Grammy Awards are issued
Domenico Modugno’'s “Nel Blu
Dipinto Di Blu (Volare)” wins Record

0’Connor Makes Ghost Appearance

inead O’Connor will make
S her film debut playing a

ghost who does not speak
in “Where No Birds Sing.” Accord-
ing to the Hollywood Reporter, Ga-
briel Byrne will also star in the Irish
feature, which concerns two chil-
dren living on a large estate where
their parents drowned years be-
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self” and “Freemanville (Home-
coming)” by the Sounds Of Black-
ness. Also heard on the LP are
Michel Colombier, David + David,
and Salli Richardson.

R A R R

Born:

Schwartz Selis Script
Music vet Marty Schwartz, cur-

R i

fore. The Chrysalis/ERG artist ~rently Exec. VP at Delicious Vi"‘g Columbia LP arrives May 11. and Song of the Year, and Henry (ex-Talking Heads, Tom Tom

haunts the tykes. The Mary Breen  and Tone Loc's manager, has i"t" . Mancini's “Music From Peter Club) 1951, Billy Burnette 1953, -

Farrelly Productions fim wil be his first screenplay to Working Title R.LP. Gunn” wins Best Album Alex Van Halen 1955 i

shot this summer in Ireland. AT T Gl £ 1970/Neil Young is moved to write 1
“Posse"). Noted producer/arranger and

‘Ohio™ after four Kent State Univer-
sity students are killed by U.S. Na-
tional Guardsmen

= Bom: Tammy Wynette 1942, Nickolas
: Ashford 1943, Jackie Jackson

SUNDAY, MAY 9

1974/ Critic Jon Landau sees a Bruce ::
Springsteen show in Eoston. The =
performance moves him to write, ‘|
have seen rock 'n’ roll future, and

session saxophonist Steve Douglas
died Monday (4/19). Nicknamed
“Teenage’” for his memorable
solos on any number of Duane Ed-
dy and Phil Spector hits, he was 54.

“The Monk,” an action buddy film
with moral undertones, concems
an LAPD detective/parttime minis-
ter who finds himself stalking a killer
priest in connection with a series of

Power Of ‘Posse’ On ST

Holiywood’s current vogue for
westerns crosses the color line
with “Posse,” a new film about
black cowboys (R&R 10/30/92).

Mario Van Peebles directed and
stars in the film, as he did in “New
Jack City.” Stephen Baldwin, Blair
Underwood, and Billy Zane also
star. The Working Title/Gramercy

child murders. Schwartz, who calls
his story “a youthful, street ‘Lethal

Weapon,'” will also serve as music
supervisor on the project.

‘Sliver’ Cuts

PLALSTAR

| weoNEsDAY, MAY 5 |

=

1951 |

& 1968/ Buffalo Springfield break up
- 1984/ Pretenders

leader Chrissie
Hynde marries Simple Minds

its name is Bruce Springsceen.” Lan-
dau later becomes the Boss's manag-
er

1990/ Sinead 0’ Connor refuses 10 appear
on NBC-TV's “Saturday Wight Live"
when Andrew Dice Clav is named

film opens May 14, and the 12-cut CONCERT i frontman Jim Kerr. host
A&M soundtrack will go on sale Sharpn“sftong rettl;ms" to ::)e PULSE 3 1986/ Cleveland is named as the future | 1992/ Bruce Springsteen perfarms  three
May 4. Sl CL Ol Ll i g : Avg. Gross home of the Rock & Roll Hall Of tunes on “Saturday Night Live
sexual thriller" scripted by “Basic it Ikl — Fame marking his network TV debut ’
i : ot wri GRATEFUL DEAD 2.
The current fad_lotfaCkS are Trag instinct” writer Joe Eszterhas. Wit 12NEIALTDEIAMLOND $;;:ag Bom Bill Ward (Black Sabbath) 1948 | Born: the laie Dave Prater (Sam &
edy The Inteliigent Hoodlum’s  jiam Baldwin, Tom Berenger, and ’
x . 5 ’ ) ' 3 GUNS N’ ROSES $340.4 Dave) 1937, Billy Joel 1949,
The Posse (Shoot 'Em Up)” and  polly Walker also star in the Para- 4B0BBY BROWN $235.3 THURSDAY, MAY 6 Dave Gahan (Depech® Mod
Badd Boyz Of The Industry's “One  mount picture, which Philip Noyce 5BON Jovi $183.9 - — . ave Gahan (Depech? Mode) =
Night Of Freedom.” The latter act  (“Patriot Games,” “Dead Caim’) 6 DEF LEPPARD $166.5 © 1965/Rolling Stones guitarist Keith 1962 __ Paul Colbert
i . : P— 7 ALABAMA $165.5 Richards falls asleep while impro- ]
perform thelr"song a capella on-  directed. The Virgin soundtrack e ey T et Setembla b
screen as well. goes on sale June 1. 9 ALAN JACKSON $133.2 e ;
Four other musicians also appear UB40’s remake of the Elvis Pres- 10 SADE $128.8 remember the riff the next morning,

onscreen as well as on the sound- ey hit "Can’t Help Falling In Love” :; ;fémfmfm $116.6 he rewinds a tape recorder h.e'd,,le"
track. Aaron Neville has a cameo s the soundtrack’s current single AW ERBROWN oo i o plais backs. St
as the leader of a chain gang and  ang wil also appear on the group’s N HOWIE MaNDe 590 6 973/Ip Boston, Paul Simon begins his
sings “Let That Hammer Fall.”  forthcoming album. Enigma cre- 15852'S $89.6 f»r.st solo tour :
which is credited to the Neville  ated two variations on a theme for 1984/Tina Turner' releases “Whal's Love
Brothers. Tone Loc performs  Stone's character: “Carly's Song” New Tours E G o' Do Wil fo* ,
“Posse Love.” Vesta offers two  ang “Carly’s Loneliness.” UK act Among this week's new tours sy Mlch,ael Jack,sn“ =6’ 5
tunes: “Tell Me” and "Ride Of Your  Verve recorded “Star Sail” for the AEROSMITH Ko Pepsi's commermgl spokesperson for
Life.” Meivin Van Peebles (the di-  fim as wel. DEBORAH ALLEN OANETUANO'S a reported '51‘{3 mikes
rector's father) does "‘Cruel Jim Also contributing tracks to the m:‘azr encooK 8 mm ;.:.uu 1991/Madonna’s “Truth Or Dare” movie

Crow (Posse Dont Play That).”
Isaac Hayes and Big Daddy Kane
act in “Posse” but arent on the
soundtrack.

The other new cuts are Top
Choice Clique’s “l Think To My-

13-cut LP: Neneh Cherry, Mas-
sive Attack, Heaven 17, Lords Of
Acid, Shaggy, Fluke, Bigod 20,
and Aftershock. Several of these
songs will make their U.S. debut on
the soundtrack.

THE EYGPTIANS WARREN ZEVON

The CONCERT PULSE is a weekly compu-
terized report ranking each artist by their
average box office gross reported per
wenue. Courtesy of Polstar, a publication
of Promoters’ On-Line Listings, (800) 344-
7383, or in California (209) 224-2631.

MAAAAL- R arioanradiahictorn, com

i

=
R

premieres in Hollywood
1992/ Whitney Houston's first TV spe-
cial, “This Is My Life,” airs on ABC
On the program, she announces
she’s engaged to Bobby Brown.
Born: Bob Seger 1945

e

S e

Tina Turner — comeback kid.

O e

e N A
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NATIONAL
RADIO '
FORMATS

ALTERNATIVE PROGRAMMING
Mickey Briggs e (800) 231-2818
Super AC/AOR

D. CROSBY & P. COLLINS/Hero

G. MICHAEL & QUEEN/Somebody To Love

AARON MEVILLE/Don't Take Away My Heaven
POISON/UNI You Suffer Some..

B o o L L L L P A S b A

BONNEVILLE
Ford Colley  (800) 631-1600

Soft AC
SADE/Kiss 01 Lite

AC Mix
BRUCE HORNSBY Harbor Lights

R e e

BROADCAST PROGRAMMING
Ron Harris e (800) 426-9082
Digital AC

PETER CETERA/Even A Fool Can See

0. CROSBY & P. COLLINS Hero

CATHY DENNIS/Moments 01 Love

Digital Hot AC

TASMIN ARCHER;Sieeping Sateliite

PETER CETERA/Even A Fool Can See

D. CROSBY & P. COLLINS/Hero

AARDN NEVILLE/Dont Take Away My Heaven
JON SECADA/Angel

Digital CHR
D. CROSBY & P. COLLINS/Hero
G. MICHAEL & QUEEN/Somebody To Love

Hot Z Format (AOR/CHR)

D. CROSBY & P. COLLINS/Hero

4 NON BLONDES/What's Up

JESUS JONES/The Right Decision

8. MICHAEL & QUEEN/Somebady To Love
POISON/Urtil You Suffer Some..

PAUL RODGERSThe Hunter

B

JONES SATELLITE AUDIO
Phil Barry o (800) 766-3251
AC

BOY KRAZY/Tha's What Love Can Do
BRUCE HORNSBY/Harbor Lights

A e S e B R R

SATELLITE MUSIC NETWORK
Robert Hall « (800) 527-4892

Classic Rock
LYNYRD SKYNYRD/Bor To Aun

Hot AC
CELINE DION/Water From The Moon
BRUCE HORNSBY/Harbor Lights

Starstation

BOY KRAZY/That's What Love Can Do
BRUCE HORNSBY/Harbor Lights

CHRIS ISAAK/Can't Do A Thing (To Stop Me)
AARON NEVILLE/Don't Take Away My Heaven

R R

SUPERADIO
Rich 0'Brien e (508) 480-9000

CITY-FM
JANET JACKSON/That's The Way Love Goes

RADIO AAHS
Stix Frankiin e (612) 926-1280

LW W

1 CHEECH MARIN/My Name Is Cheech, I'm The

Busdriver (Ode To Kids/BMG KIDZ)

2 MARY-KATE & ASHLEY OLSEN/Brother For

Sale (Zoom Express/BMG KIDZ)

3 LENNY GRAF/Water (LGM)

4 ROCKAPELLA/Where In The World Is Carmen

Sandiego (Zoom Express/BMG KIDZ)

3 5 MECHAEL JACKSONHeal The World (Epic)

8 6 M.C. MARID/Super Mario Land (Warlock)

6 7 PEABO BAYSOM & REGINA BELLE/A Whoie
New World (Columbia; Disney)

10 6 TEENAGE MUTANT NINJA TURTLES 3/Tutle
Jam (SBK/ERG)

7 9 ROBIN WILLIAMS Friend Like Me (Disney)

— 10 BILL SHONTZ/Hoke In The Ozone

(Lightyear/BMG KIDZ)

-

~ o

57 million households
Patti Galluzzi
VP/Music Programming

Weeks On

Mg
46.7 million households
Sal LoCurto, VP/Programming & Scheduling
Norman Schoenteld, VP/Program
& Artist Development

Weeks On

R.E.M./The Sidewinder Sleeps Tonite (WB)
SNOW/Girl I've Been Hurt (EastWest/Atlantic Group)
WORLD PARTY/Is it Like... (Ensign/Chrysalis/ERG)
R. KELLY & P.A./Dedicated (Jive)

BUTTHOLE SURFERS/Who Was In... (Capitol)
AIMEE MANN/| Should've Known {Imago)
BELOVED/Sweet Harmony (Atlamic/AG)
UB40/Can't Help Falling In Love (Virgin)

|EXCLUSIVES |

AEROSMITHLivin’ On The Edge (Geften) . ... ... .. 4
R.E.M./The Sidewinder Sleeps Tonite (WB) ... .. ADD
RDD STEWART/Have | Toid You Lately (WB)

HEAY

DR. DRE/Nuthin'.. Death Row/interscope/AG) . .. . 74
GREEN JELLY/Three Litle Pigs (Z00) . ........... 8
WHITNEY HOUSTON;| Have Nothing (Arista) . . .. . . 6
JANET JACKSON/That's The Way Love... (Virgin) ... 3

JADE/Don't Walk Away (Giant/Reprise) . ......... 13
LENNY KRAVITZ/Are You Gonna Go My Way (Virgin) . 77
SILK/Freak Me(Elektra) ..................... 9
SPIN DOCTORS Two Princes (Epic) ........... 16

UBLY KID JOE/Cats In The... (Stardog/Mercury) ... 13

|BUZZBIN |

TASMIN ARCHER/Skeeping Satellite (EMI/ERG) . ... 6
BELLY/Feed The Tree (4AD/Sire/Reprise) ...... .. 10
STONE TEMPLE PILOTS/Plush (Atiantic/AG) . . . . .. 7

[FVESTAR |

CLANNAD/Harry's Game (Atlantic/AG) . . .. ... ... 13

| GREATESTHITS
WHITNEY HOUSTON/I Have Nothing (Arista) . . . . . . 5

CHRIS IBAAK/Can't Do A Thing (To Stop..) (Reprise) . . .4
JANET JACKSON/That's The Way Love... (Virgin) ... 7

ELTON JOHN/Simple Life (MCA) ... ......... ... 7
JON SECADA/Ange! (SBK/ERG) .............. 15
STING/If | Ever Lose My Faith In You (A&M) . .. . .. 17

WILLIAMS & McKNIGHT/Love Is (GiantReprise) . . .8

BON JOVI/Bed Of Roses ({Jambco/Mercury) . ... . . . .. 6
BOY GEORGE The Crying Game (SBK/ERG) . . .. .. . 7
MICHAEL JACKSON/Who Is 1t (Epic) ........... 1
GO WEST/What You Won't Do For Love (EMI/ERG) .. 8
BRUCE HORNSBY /Harbor Lignts (RCA). .. ... ... 2

G. MNCHAEL & QUEEN/Somebady To... (Hollywood) ADD
PRINCE & N.P.G./The Morning... (Paisley Park/WB) . . 7

SADE/Kiss Of Life (EpIC) - - ................... 9
REGINA BELLE/If | Could (Columbia) ........ ADD
DAVID BOWIE/Jump They Say (Savage) ......... 5
LINDSEY BUCKINGHAM/Don't Look... (Reprise) . . ADD
DINA CARROLL/So Close (A&M) .............. 8
RAY CHARLES/A Song For You (WB) ........... 4
CELINE DION, Water From The Moon (Epic) ....... 7
EXPOSE/!'ll Never Get Over You.. (Arista) . ........ 3
FREDDIE MERCURY Time (Hollywood) . . ... ..... 1

WENDY MOTEN,Come In Out Of The Rain (EMI/ERG) . 72
AARON NEVILLE/Don't Take My Heart Away (A&M) .3
RESTLESS HEART /W. HILL/Tell Me.. (RCA) . . . . . 2
SUZANNE VEGA/When Heroes Go Down (A&M) . ADD
DWIGHT YOAKAM/Aint That Lonely Yet (Reprise) .. 4

| ARTIST OF THE MONTH |

PAUL McCARTNEY/Off The Ground (Capitol) . . . ADD

Information current as of April 20.

[STRESS |

BON JOVU/In These Arms (Jambco/Mercury) . . ... . . 3
DURAN OURAN;/Come Undone (Capitol) ......... 3
4 NON BLONDES/What's... (Interscope/Atlantic Group) 7
1CE CUBE/It Was A Good Day (Priority) . .......... 7
MICHAEL JACKSON/Who Is it {Epic) ........... 6
G. MICHAEL & QUEEN/Somebody To... (Hollywood) . 4
MIDNIGHT O8L/Truganini (Columbia) ........... 2
EDDIE MURPHY/Whatzupwitu (Motown) .. ....... 2
NEW ORDER/Regret (Qwest/WB) .............. 3
PM DAWN/Looking... {Gee Street/Island/PLG) ... ... 3
SHAV/Comforter (Gasaline Alley/MCA) .......... 11
SWV/'mSoino You (RCA) ................. 11

WILLIAMS & McKNIGHT/Love Is (Giant/Reprise) . . . 6

BLACK CROWES/Bad... (et American/Reprise) . . . . . 6
BOBBY BROWN/That's The Way Love Is (MCA) ....2
BUTTHOLE SURFERS/Who Was In... (Capitol) . . ADD
CARMEN ELECTRA/Everybody... (Paisley ParikWB) . . 4
GIN BLOSSOMS/Hey Jealousy (ASM) . .......... 4
JESUS JONES/The Right Decision (SBK/ERG) . . . . . . 5
JEREMY JORDAN/Wannagirl (Giant/Reprise) . . .. .. 3
POISON/Until You Sutfer Some... (Capitol) . ........ 3
PRINCE & N.P.8./The Morning... (Paisiey Park/'WB) . .8
RUN-D.M.C./Down With The King (Profile) . ....... 9
SNOW/Girl I've Been... (EastWest/Atlantic Group) . ADD
80UL ASYLUM/Black Gold (Columbia) .. ....... 17
STEREQ MC'8/Connected (Gee Street/Istand/PLG) . . 70
WORLD PARTY/Is ... (Ensign/Chrysalis/ERG) . . ADD

Y.B.T./Tap The Bottle (Soul/MCA) .............. 5
BELOVED/Sweet Harmony (Atlantic/AG) . ... .. ADD
BIG HEAD TODD &.../Byoken... (Giant/Reprise) . . . . . 2
DAVID BOWIE/Jump They Say (Savage) ......... 3
NENEH CHERRY/Buddy X (Virgin) ............. 9

DREAM THEATER/Take... (EastWest/Attantic Group) .4
600 GO0 DOLLS/We Are The... (Metal Biade/WB) . , .4
R. KELLY & P.A./Dedicated (Jive) . .......... ADD
JOEY LAWRENCE/Nothin' My Love... (Impact/MCA) .9
LL COOL J/How I'm Comin’ (Def Jam/Columbia) . . .6
AIMEE MANN,) Should've Known (Imago) .. ... ADD
SUNDAYS/Wild Horses (0GC). . ............... 5
UB40/Can't Help Falling In Love (Virgin) .. ... .. ADD

36 million households
Cindy Mahmoud,
5:3:' VP/Entertainment

& Original Programming

¥ & i .
| VIDEO SOUL TOP 10

LW W

11 SILK/Freak Me (Remix) (Elekra)

3 2 WHITNEY HOUSTON/ Have Nothing (Arista)
4 3 SADE/Kiss Of Lile (Epc)

5 4 LEVERT/Good O Days (Alianti/AG)

6 5 LO-KEY?/Sweel On U (Perspective/A&M)

8 6 ICE CUBE/ Was A Good Day (Priority)

10 7 REGIMA BELLEA! | Could (Columbia)

9 8 PORTRAIN/Honey Dip (Swazz Mix) (Capitol)
— 9 CHANTE' MOORE/'s Alright (Sila/MCA)
— 10 AFTER 7/Can He Love U Like This (Virgin)

Information current as of April 23,

[RAPCITYTOP 10
wTw

2 1 PHARCYDE/Passin’... (Delicious Vinyl/AG)

4 2 LORDS OF THE.../Funky Child (Pendulum/Elekra)
13 RUN-D.M.C./[Down With The King (Profile)

6 4 LL COOL JHow I'm Comin’ (Del Jam/Cotumbia)
3 5 FLAVOR UNIT MCS/Roll Wit... (Ravor Uni/Epic)
7 6 COMMON SENSE/Breaker 1/9 (Relativity)
9
5
10

7 YOUNBSTA'S/Crewz Pop (EasiWest/AG)
8 PETE ROCK & C.L. SMOOTH/Lots Of.. (Elekira)
9 SHOWBIZ & A.G./Bource... {Payday/Londor/PLG)

€ ITNN

THE NASHVILLE NETWORK e
53.9 million households
Lyndon LaFevers,
Video Program Administrator

Weeks On

[HEAVY

GARTH BROOKS/We Shall Be Free (Liberty) . . .. ... 6
BROOKS & DUMN/Hard Workin' Man (Arista) . ... 13
MARK CHESNUTT/OI' Country (MCA) ...... ... 18
MARK COLLIE/Born To Love You (MCA) . . .. .. 18
BILLY RAY CYRUS/She's Not Cryin'... (Mercury) . . 18
RADNEY FOSTER/Nobody Wins (Arista) ... ... .. 18

ALAN JACKSON/Tonight | Climbed The Wall (Arista) 10
TOBY KEITH/Shouid've Been A Cowboy (Mercury). . 73
TRACY LAWRENCE/Alibis (Atlantic NashJAG) . ... 10
LITTLE TEXAS/V'd Rather Miss You (WB) ... ... .. 19
PATTY LOVELESS/Blame it On Your Heart (Epic) ... 5
KATHY MATTEA/Standing Knee Deep... (Mercury) . . 77
R. McENTIRE & V. GILL/The Heart Won't Li (MCA) . 77
JOHN M. MONTGOMERY/ Love... (Atl. Nash/AG) .. 8
LEE ROY PARNELL/Tender Moment (Arista) . . . . . 11
DOLLY PARTON & FRIENDS/Romeo (Columbia) . . 70

RESTLESS HEART/Mending Fences (RCA) .. . . .. 14
LARRY STEWART/Alright Already (RCA) . ... .. ... 9
DOUG STONE/Made For Loving You (Epic) .. .. ... . 5
AARON TIPPIN/My Blue Angel (RCA) . ... . .... 13
RANDY TRAVIS/An O Pair Of Shoes (WB) .. .. .. 2
TRAVIS TRITT/T-R-0-U-B-L-E(WB) . ........ ... 8
DWIGHT YDAKAM/AIn't That Lonely Yet (Reprise) . . 4

[ADDS |

DEAN DILLON/Hot, Country & Single (Atl. Nash/AG)
KENTUCKY HEADHUNTERS Dixiefried (Mercury)
MARSHALL TUCKER BAND/Walk Outside... (Catin Fever)
HANK WILLIAMS JR./Diamond... {Curty/CapricorryWB)

Information current as of Apnil 19,

CMT

COUNTRY music TeLaviSiON
18.1 million households
Tracy Storey, Programming Manager
Bob Baker, Director/Operations

wTw

3 1 ALAN JACKSON/Tonight | Climbed... (Arista)
4 2 TRACY LAWRENCE/Albis (Atiantic Nash/AG)
7 3 MARK COLLIE/Born To Love You (MCA}

8 4 AARON TIPPIN/My Blue Angel (RCA)

9 5 LEE ROY PARNELL Tender Moment (Arista)
2 6 BROOKS & DUMN/Hard Workin' Man (Arista)
17 R MCcENTIRE & V. GILL/The Heart.. (MCA)
— 8 JOHN M. MONTGOMERY/! Love_ (At Nash/AG)
— 9 LITTLE TEXAS/'d Rather Miss You (WB)

— 10 DOUG STONE/Made For Loving You (Epic)

Weeks On

[HEAVY

GARTH BROOKS/We Shall Be Free (Liberty) .. ...... 6
CARLENE CARTER/Every Littie Thing (Giant) . .. . ADD
JOE DIFFYEHonky Tonk Attitude {Epic) . . . ... L7
PATTY LOVELESS/Biame it On Your Heart (Epic) . ... . 6
LARRY STEWART/Alright Aiready (RCA) . . .. ... .. 10
TRAVIS TRITT/TRO-UBLEWB)............. 9
DWIGHT YOAKAM/Ain't That Lonely Yet (WB) ... ... 5

JOHN ANDERSON/Money In The Bank (BNA Et) . .. 4
CONFEDERATE RAILROAD/Wher.. (All. Nast/AG) .. 4

BILLY RAY CYRUS/Some Gave All (Mercury) . . . . ADD
DEAN DILLON/Hat, Country & Single (Ath. Nash/AG) . . . 2

DIXIANA/Now You're Tatkin' (Epic) . ... .......... 5
KENTUCKY HEADHUNTERS /Dixiefried (Mercury) . ... 2
TIM McGRAW/Memory Lane (Curb) ... ......... 4
RANDY TRAVIS/An Oid Pair Of Shoes (WB) . .. ... 3

— 10 COUP/NoL Yet Free (Wild Pitch)
Information current as of April 24,
T HE 13 million househotds
Les Garland,
VP/Programming

John Robson, Director/
MUSIC TELEVISION i~ Pre ;
YoucoNniroi  Music Prog 9

wTw

1 OR. DRE/Dre Day (Death Row/Interscope/AG)
2 DUICE/Dazzey Duks (Belimark)

3 SILK/Freak Me (Eleidra)

4 H-TOWN/Knockin' The Boots (Luke)

5 SNOW/informer (EastWest/Allantic Group)

6 WHITNEY HOUSTON/ Have Nothing (Avista)
7 ICE CUBE/ Was A Good Day (Priority)

8 2 LIVE CREW/Mega Mix (Luke)

— 9 2PAC/ Get Around (nterscope/Atiantic Group)
— 10 GETO BOYS/Six Feet Deep (Rap-A-Lat)

Most requested Ior the week ending Apail 16,

D N ED N W

CARLENE CARTER Every Litte Thing (Giani)

BILLY RAY CYRUS/Some Gave All (Mercury)

JOE ELY/Highways And Heartaches (MCA)

MARSHALL TUCKER BAND/Walk Outside... {Cabin Fever)
MAC MCANALLY/Not That Long Ago (MCA)

Heavy rotation songs receive five plays per day. Hot Shots
receive four plays per day. Breakout Videos and Picks (Pick
Hits of the Week) receive an e<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>