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WCLB/BOSTON:
BOFFO DEBUT

In its first book, Fairbanks
Beantown Country outlet WCLB
equalied the record for the
market’s highest Country 12+
share. OM Bob Christy describes
how they did it.

Page 36
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CAREER CAPSULES
Whether you’re a PD who wants
to become a GM, a veteran
programmer, or a fresh air
talent, today’s radio climate
demands evolutionary thinking,
as evidenced by these three
snapshots from the road to

eNew Rock GMs, PDs share
hiring strategies
Pages 35, 31, 34
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Arbitron Seeks Survey

~ Decision By Labor Day

VP Jay Guyther says 18-week rolling averages,
elimination of book could happen by fall *94

Arbitron’s
latest bid to§
overhaul the |

Advisory
Council, calls

‘Friendly’ Talk
Hosts Sought

for the elimination of the cur-
rent 12-week sweeps in favor of
18-week rolling average reports

measured markets. Arbitron
VP/Marketing, Radio Station
Sales & Services Jay Guyther
agreed to further explain his
company’s plan, as well as the
implications it will have on the
radio industry.

R&R: What will happen to
monthly Arbitrends?

March Revenues Soar 13%;

First Quarter

A strong 13% March gain pro-
pelled radio revenues to a 9%
first quarter increase, accord-
ing to the RAB.

“The March revenue num-
bers . . . tell us February’s num-
bers were no fluke,” said RAB
President Gary Fries. Febru-
ary had been up 14% — the first
double-digit increase since Oc-
tober 1990.

For the first quarter, local
revenues were up 10% and na-
tional spot revenues up 6%, with
gains reported in all regions.
Radio network revenues, as re-
ported by the Radio Network
Association, were up 5.1% for
the quarter.

The Southwest experienced
the largest local revenue gains

Of Businesses
That Were Up

Success: radio rating issued every six weeks. Month-
4 y ; i Response,Other
process has : ly Arbitrend reports would be Did Not. Radio Not  No

! .WRZX/lﬂdy VP/GM Beau as usual, gen 1 done away with, as would print- Use Radio Effective
Phillips details a 10-step plan e;‘ated p;l.enty : edI;books‘,,e%r ’{;larket reports.
behind the PD-to-GM transition P QUESHIOR, 4 approved, the new sweep
it el G UG s_t 0 The proposal, ‘ periods could be in place by
oAC PDs assess their changing instigated by next year, but current plans on-
role in the '90s the Arbitron B ly affect the 96 continuously

Guyther

Used Radio

Up By 9%

for March (22%) and the first
quarter (18%), while the West
posted the biggest national
gains for the month (15%) and
quarter (11%).

March figures were adjusted
for a four-week stancard broad-
cast calendar this vear, com-
pared to five weeks in March
1992. There were 13 weeks in the
first quarter each year.

RAB'’s calculations are based
on data from more than 100 ra-
dio markets as reported by
Miller, Kaplan, Arase & Com-
pany and Hungerford, Aldrin,
Nichols & Carter. Nztwork fig-
ures are compiled by Ernst &
Young, as reported by RNA’s
members.

Advertisers Give Radio High Marks

Print Advertiser
Opinions

Radio Is E*fective }‘

Radio Shreds Papers In Ad Battle

strike that halted publication of Pittsburgh’s two deily news-
papers for nine months didn’t have much of an effect on lo-
cal businesses. What's more, according to a Duquesne

Bv White House University study of 112 newspaper advertisers, 69% of firms that
FOR MAXIMUM RATIN Gs ) JG: Now, Arbit.rend clients used radio during the strike reported increased business.
AS_ part of its effort to Cofltml‘ get a 12-week rolling average The research, commissioned by the Pittsburgh Radio Organi-
More CHR PDs are rec clin m?dla ’COVe}'?ge of President every mont_h and every third re- zation and reported by the RAB fax publication Radio Safes Today, |
. . j y Y Cl“!t(m 5 POhtl‘?al messages, the portis pgbhshed as a book. You concluded that Pittsburgh radio stations are maintaining the adver-
their morning listeners into other VghltgfyHouse 18 attefl:llitﬂngdlm tg)S)IEWO l(f;tel'lm reports, then a tisers they gained during the strike, while the rebound for
af : identify major market radio . and the process repeats. newspapers has been slow. Radio ad sales during January were up
dgyparts, going bapk to basics talk hosts who would likely pro- Under the new system, a cur- 29% over the previous year.
with cross-promotion, vide a friendly forum for ad- rent Arbitrends subscriber Even among those businesses that experienced difficulty dur-
personality interaction, and some ministration spokespeople. would download [reports] eight ing the strike, 37% said radio was an effective ad medium.
new “audience grabbel’s vy TALK HOSTS/See Page 17 ARBITRON/See Page 17
3 i "
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R — v Texas Country Upstarts Score Big In Winter Arbitron Book
| hree niche Couniry stations in Dallas and Houston earned Gold KLUV; and new CHR KHKS, which overtook rock-criented
" IN THE NEWS... good Winter '93 Arbitron results: “Young Country” KYNG/ rival KEGL.
P . Dallas advanced to within a point of second-place KPLX, and Elsewhere, WXKS-FM/Boston regained the top spot and
e Jennifer McCann VP/GM older-skewing KSNN was up eight-tenths of a share. Down south, widened its lead over arch-rival WZOU, and Country WCLB's late
of Atlantic’s WBMX, FM Ops youth-oriented KKBQ-AM & FM/Houston added nearly two shares debut was still good enough for a nine-tenths increase. Washington,
to spurt into the Qil City's Top 10 (while rival KIKKFM fell to its low- DC’s three Urban stations were virtually deadlocked, all within
: eBrad West pecomes est numbers in 13 years). seven-tenths of each other; Hot AC WRQX hit its highest point
. KNIX/Phoenix PD; Dave since Spring ‘85 (when it was CHR); and CR WCXR fell to an eight-
] 4 Nichol Back in Dallas, N/T KRLD, which found itself in the center of the year low.
ichoison new Real COU ntry Waco Branch Davidian crisis through late February and March, was
net, KCWW/Phoenix OM up a full point. Other gainers included Full-Service/Country WBAP; ! For complete results, see Page 24. ]
eTele-Media restructures ; 2l w
Providence duopoly Washington, DC Dallas-Ft. Worth Boston Houston-Galveston
@ sharon Heyward now Fa'92 W93 Fa'92 Wi'93 | Fa'92 Wi'93 Fa 92 Wi'93
1 . . ]j‘ WPGC-FM (CHR) 9.3 8.6 KSCS. (Ctry) 98 88 WXKS-FM (CHR) 7.0 78 KILT-FM (Ctry) 88 7.4
| Perspective President WMZQ-AFF (Ctry) 6.4 6.6 KPLX (Ctry) 60 5.4 WBZ (News) 74 73 | KKKFM(Cly) 64 67
Page 3 { WMAL (N/T) AVSIEIEES KJMZ (UC) 50 6.1 WMEX/WMJX (AC) 5.4 5.t KBXX {CHR) 52 6.0
R WRQX (AC) 46 53 KVIL-A/F (AC) 56 50 WBCN (AOR) 53 5.0 KLOL (AOR) 4.5 50
eBob Zurowestie new GM WGAY (AC) 39 43 | KKDAFM{UC) 44 48 WRKO (N/T) 55 4.8 | KHMX (AC) 49 49
at KXKL-AM & FM/Denver WKYS (UC) 52 4.1 WBAP (FS) 38 48 WODS (Gold) 47 43 | KKBQFM(Ctry) 2.9 47 |
. Pa e 12 ! WJIFK-FM (FS) 4.1 4.0 KYNG (Ctry) 4.1 4.5 WHDH (N/T) 3.8 4.1 KXMJa (UC) 42 46 '
g WMMJ (UAC) 3.8 35 KRLD (N/T) 33 43 WZOU (CHR) 45 40 KTRH (News) 47 43 '
l | 'WHUR (UAC) 30 3.4 KTXQ (AORy 45 4.3 WSSHEM{AC) 4.2 39 | KRBEFM(CHR) 4.4 4.2 ]
WWDC-FM (AOR) 3.9 34 KLUV (Gold) 3.1 4.1 WBMX (AC) 35 38 KHYS (UAC) 2.7 41
Newsstand Price $6.00 -
cf i e B H 5 e Dl 23 mf- WZLX (CR) 36 38 I
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© 1993 Capitol Records, Inc.

The first single and video from
The Original Motion Picture Soundtrack /&7 \%if/\§\

X e

o ) SV A J L. .v
Produced by Clarence Ofwerman and written by Per Gessle. m
Soundtrack album produced by Peter Afterman and Tim Devine. M AHI Bnos
o™

Roxette appears courtesy EMI Sveaska AB and EM! Records Group, North America

THIS AIN'T NO GAME.
On Capitol o+
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McCann VP/GM Of
Atlantic’s WBMX,
FM Operations

Jennifer McCann has exited the
GM post at AC WSSH/Boston and
will join crosstown Atlantic Radio’s
WBMX early next month as VP/
GM Boston FM Operations. She’ll
succeed Atlantic President/COO
Joe Winn, who has been interim
GM at the Rhythmic AC since
Mark Ranier's departure (R&R
11/20/92).

McCANN/See Page 17
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West, Nicholson
Join KNIX, Real
Country Network

Two managerial positions were
filled this week at Buck Owens’s
Phoenix radio combo.

KWEN/Tulsa PD Brad West
was named PD of market-leading
Country outlet KNIX; he succeeds
R.J. Curtis, who took the KZLA/
Los Angeles PD post two months
ago. WNOE-AM & FM/New Or-
leans OM Dave Nicholson has been
tapped as OM for the Owens/SMN-
owned Real Country Network and
flagship KCWW following Jim Mur-
phy’s Friday (4/23) resignation.

Commenting on the new arriv-
als, KCWW & KNIX General Pro-
gram Manager Larry Daniels told
R&R, “Brad has been a major fac-

WEST/See Page 17

A KIIS For Charity
fis
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KIS M & SEGA 4rc, 24
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3 wits_Pediatrie D8 Foandation $

KIIS-FM/Los Angeles raised more than $130,000 for the Pediatric AIDS
Foundation when the station held its “KIIS And Unite” benefit concert at Ir-
vine Meadows Amphitheatre. Displaying the donation are (I-r) PLG’s Linda
Murdock and VPs/CHR Promotion Joe Riccitelli and Vicki Leben, KIS
President/GM Marc Kaye, morning man Rick Dees, and PD Jeff Wyatt. in-
cidentally, the station premiered “KIIS-Vision” — a state-of-the-art interac-
tive multimedia presentation — at the event.
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Heyward Named Perspectlve Presuient

Former Virgin
Sr. VP/GM Shar-
on Heyward has
been appointed
President of Per-
spective Rec-
ords. She’ll be re-
sponsible for over-
all operations at
the Jimmy Jam
& Terry Lewis- §
owned, A&M-dis-
tributed label.

In making the announcement,
Lewis said, ‘“‘Sharon’s ability to

Heyward

City Of Hope Honors Levy

PolyGram President/CEO Alain Levy (c) is slated to receive the 1993 Spirit
of Life award at the City of Hope's September 30 dinner in L.A. Flanking
the future honoree at a recent NYC juncheon are (I-r) co-dinner chairman
and PolyGram Holding Inc. President/COO Eric Kronfeld, City of Hope
Music & Entertainment Industry Chapter President and MCA Music Enter-
tainment Group Sr. VP & GM/Special Markets & Products Bruce Resnikoff,
City of Hope Sr. Industry Director Scott Goldman, and Chapter Chairman
and MCA Music Entertainment Group Exec. VP Zach Horowitz.

B

A weekly look back at meaningful and
amusing events from R&R’s archives

Infinity Buys Big D Combo To Go

aving set the record for the highest price paid for a single radio sta-
Htion in 1986 (with its purchase of KROQ/L.A. for $41 miilion), Infin-

ity Broadcasting doubled the ante six years ago by establishing a
new standard for a combo price: $82 million cash to Sconnix for KVIL-AM
& FM/Dallas.

Both records have since been broken. Infinity itself shattered the
single-station high when it bought WFAN/New York for $70 million in late
1991. But the KVIL price has been exceeded just once, when Beasley
bought KRTH-AM & FMIL.A. for $86.6 million in 1988. That $100 million
mark'’s still out there waiting for the right prospect.

Also Celebratmg 20 Years Of Excellence:

- = ——{ gmmunication
= = = —Hraphics Inc

grasp the big picture, yet remain
focused on individual recording
projects will help Perspective re-
main competitive.”

“We're pleased to tap the broad
knowledge and experience that
come with Sharon’s arrival,” Jam
noted. ‘“‘Sharon’s expertise as a
senior label executive is a definite
asset as Perspective moves {o the
next level.”

Heyward commented, “It's ex-
citing to be part of an organization
that has defined itself as an innova-
tive label in two short years. With
such a diverse roster, I'm looking
forward to continuing and broaden-
ing the awesome tradition Jimmy
and Terry have established.”

Prior to her five-year tour with
Virgin, Heyward spent 11 years at
RCA. Her 22-year label career also
includes stints with Buddah and
Columbia Record Productions.

New Managers Set
For Tele-Media
Providence Duopoly

Simpson

With its duopoly purchase of
CapCities/ABC Talk/CHR combo
WPRO-AM & FM/Providence set
to close Tuesday (4/27), Tele-Me-
dia restructured management at
that combo and EZ/AC WLKW &
WWLI.

Tele-Media VP/Operations Ira
Rosenblatt becomes VP/GM for all
four stations. WLKW & WWLI GM
Carol Carson becomes Associate
GM of the four outlets, reporting to
Rosenblatt. WPRO (AM) Presi-
dent/GM Ron St. Pierre and
WPRO-FM President/GM Karen
Woodbine exit.

WWLI OM/PD Bill George gets
the Dir./Operations post for the
stations. WPRO-FM midday per-
sonality David Simpson has been
named the station’s PD, replacing

TELE-MEDIA/See Page 17
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HARD BENEFITS FROM SOFTWARE

Two Urban programmers — WXOK & KQXL/
Baton Rouge’s Chris Clay and WGZB/
Louisville’s Del Spencer — describe how
they use computers to monitor airplay/
rotations, maintain on-air consistency, and
Save time.
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Tax Ruling Means Dollars For Radio

Supreme Court upholds writing off intangible assets

Radio station buyers should be able to cut their tax
bills because of a Supreme Court decision upholding a
newspaper’s writeoff of intangible assets, according to tax

experts.

In a 54 ruling, the high court said
the Newark Morning Ledger Co.
could depreciate $68 million attrib-
uted to subscriber lists in its 1987
$328 million acquisition of the Her-
ald Co. The IRS had claimed that
such intangible assets couldn’t be
separated from a media com-
pany’s goodwill, which can’t be de-
preciated under the current tax
code.

“The impact is very beneficial
for taxpayers with intangible as-
sets, which includes radio,” said
Dow, Lohnes & Albertson tax attor-
ney Mike Hines. He added that the
ruling could apply to several types
of intangible assets that might be
included in the sale of a radio sta-
tion; i.e., advertising contracts,
lists of advertising customers, a
unique format, or even underdevel-
oped market competition (an un-
built CP which will eventually
claim a share of the market’s ad

revenues) — all of which can be
shown to have a limited useful life.

‘Favorable For Radio’

Although Hines welcomed the
ruling, he said its greatest impact
may be in spurring Congress to
pass an intangibles tax bill (H.R.
13) proposed by Rep. Dan Rosten-
kowski (D-IL), which Hines called
“by and large very favorable for
radio.” It would allow amortization
of all intangibles, including good-
will, over 14 years. A similar meas-
ure passed last year as part of a
larger tax package that was vetoed
by then-President Bush. The Clin-
ton Administration has not yet
taken a position on the intangibles
issue,

Latham & Watkins tax attorney
Joe Sullivan agreed that the court
ruling is likely to help push Rosten-
kowski’s bill through Congress. But
he said that would be “less advan-

tageous for broadcasters overall”
than the intangibles tax treatment
resulting from the Supreme Court
ruling.

Sullivan said a radio station
buyer should be able to depreciate
its advertiser base over a five- to
eight-year range, realizing the full
tax benefits much faster than the
14-year period in the Rostenkowski
bill. He said it would be better from
a cash flow standpoint to allocate
as much value as possible to the
advertiser base, rather than the
station’s FCC license (which the
Tax Court ruled can be amortized
over 25 years in a case the IRS has

appealed).

In order to claim the tax writeoff
under the Supreme Court ruling,
broadcasters will have to maintain
adequate records to document the
value and life of a station’s adver-
tiser base. Sullivan said most sta-
tions probably haven’t kept that
data in the past. “However, with
the advent of computer billing, the
data is now a lot more available
than it used to be,” he noted.

D C rerort

EARNINGS

lear Channel Communica-
tions (AMEX: CCU) re-
ported first-quarter net in-
come of $119,000 {one cent per
share), compared to $275,000
{two cents per share} a year ago.
Gross broadcasting revenue was
$24 million, up 52% from $15.8
miltion. After-tax cash flow {which
the company refers to as its “most
important performance measure-
ment”) was $3.9 million {33 cents
per share}, up 98% from $2 million
(17 cents per share} in the first
quarter of 1992.
During the first
quarter, Clear
Channel closed
purchases of
KQXT/San An-
tonio and KHFl/
Austin. Snow-
den Broadcast-
ing Inc., its joint
venture with Jim Snowden, com-
pleted its purchase of WYLD-AM &
FM/New Orieans. Including those
stations, Clear Channel owns 27
radio outlets in 13 markets, three
regional or sports radio networks,
and seven TV stations.

cripps Howard Broadcast-
Sing (NASDAQ: SCRP} post-

ed first-quarter net income of
$10.3 milion ($1 per share), up
from $3.7 million (36 cents per
share} a year ago. Revenues were
$91.2 million, up from $85.9 mil-
lion.

The company has said it intends
to sell KUPL-AM & FMI/Portland,
WVRT/Baltimore, and WMC-AM &
FM/Memphis. The stations finished
the first quarter with revenues of
$2.8 million and operating income
of $300,000.

hildren’s Broadcasting
CCorpora!ion {OTC Bulletin

Board: CHBD) reported a
net loss of $1.3 million (63 cents
per share) for 1992, comparedto a
net loss of $352,000 {35 cents
per share) in 1991. Revenues rose
to $741,000 from $716,000.

The company also reported re-
sufts for 1993's first quarter, post-
ing a net loss of $591,000 (24
cents per share}, compared to a
loss of $145,000 (14 cents per
share). And revenue totaled
$102,000, compared to $85,000
for the first quarter of 1992.

“The increased loss experienced
in 1992 and in the first quarter of
1993 is due mainly to substantially
increased operating expenses re-
lated to the development of the chil-
dren’s radio network,” said Presi-
dent Chris Dahi.

Children's Broadcasting Corpor-
ation owns WWTC/Minneapolis
.and the Children’s Satellite Net-
work, which distributes the Radio
AAHS format nationally.

ckeriey Communications
A(AMEX: AK) reported a ‘93

first-quarter loss of $2.2
million (14 cents per share), com-
pared to a $4 million loss {26 cents
per share) a year ago. Revenues
rose to $48.2 million from $47 mil-
lion. The company attributed the im-
provement to gains in its broadcast-
ing and professional basketball divi~
sions.

Ackerley owns WAXY/Miami-Ft.
Lauderdale and KJR & KLTX/Seat-
tie, five TV stations, the Seattle Su-
perSonics, and a billboard/airport
advertising business.

Broadcasting Companies Post First Quarter Results

ime Warner (NYSE: TWX)
Treported a first-quarter ioss

of $15 million (33 cents per
share), compared to a profit of $3
million a year ago. Revenues were
$3.26 billion, up 8.7% from $3 bil-
lion.

Warner Music Group said first-
quarter earnings were up 13% to
$160 million, claiming strong in-
creases in domestic music sales.

annett (NYSE: GCI) report-
G ed first-quarter earnings of

$66.3 million (46 cents per
share), compared to a loss of
$91.4 million (63 cents per share}
a year earlier. Total revenues were
$844.7 million, up from $793.1
million. Broadcast revenues totaled
$82.8 million, up from $78.8 mil-
lion.

Gannett owns 15 radio stations in
eight markets, including KIIS-AM &
FMiLos Angeles and WGCHAM &
FMIChicago. it is the nation’s larg-
est newspaper publisher and owns
10 TV stations.

apital Cities/ABC (NYSE:

CCB) reported first-quarter

net income of $58.4 milion
($3.55 per share) versus a ioss of
$101.5 million ($6.12 per share) a
year ago. Total revenues amounted
to $1.18 billion, up from $1.10 bil-
lion. Broadcast revenues were $1
billion, up from $842.8 million.
- The firm said radio revenues im-
proved moderateiy. it owns 17 ra-
dio stations (including WABC &
WPLJ/New York, KABC & KLOS/
Los Angeles, and WLS-AM & FM/
Chicago), the ABC Radio Net-
works, eight TV stations, and vari-
ous publications.

New Report Shows Radio’s 91 Woes

t's government-certified official: 1991 wasn’t the best of

years for radio. According to a soon-to-be-released Cen-

sus Bureau report, the radio industry (stations and net-
works) claimed total 1991 revenues of $6.9 billion — down
4% from 1990. The federal number crunchers said radio
stations’ total ‘91 ad revenues amounted to $6.3 billion,
down 4.5% from 1990.

Local spot sales totaled $4.75 billion, off 4.1% from the previous year.
And national/regional revenue dipped 5.4% to $1.5 billion, while network
compensation added up to $103 million in 1991, down 6.4% from 1990
Radio networks fared somewhat better than stations, with ad revenues
totaling $329 million, up 2.5% from 1990.

On the other side of the ledger, the feds estimate the radio industry
had total 1991 operating expenses of $6.4 billion, down 2.4% from 1990.
Payroll was the single largest cost at $2.5 billion, unchanged from the pre-
vious year.

Back To The DAB Drawing Board

“ e learned some stuff,” said Gannett VP/Fi-
nance Dan Ehrman about the technical
problems that derailed an attempted mobile

demonstration of USA Digital Radio's FM DAB system at
last week’'s NAB convention in Las Vegas.

Ehrman told R&R it's too soon to decide whether to reconstruct theill-
fated mobile equipment (which worked for about a week of testing in Ii-
linois) or move on to the next stage of development. “We're evaluating ev-
erything we learned in Las Vegas, then we'll decide what our next stepis.”

USA Digital's timetable may be determined by whatever deadlines are
set by the National Radio Standards Committee for DAB testing. The first
NRSC meeting is May 3.

Although USA Digital didn't get its FM bus on the road, Ehrman was
pleased with conventioneers’ enthusiastic response to its stationary test of
AM DAB. Stations considering migration to the expanded AM band will be
pleased to know that the analog portion of the 1660 kHz test broadcast
was received across many Western states. Of course, that's without any
other transmitter within 60 kHz to cause interference. Ehrman said there
was one unconfirmed report of reception in Hawaii.

He also said there’s no truth to anonymous rumors floating at the con-
vention that CBS and Group W have cut off funding to USA Digital. Al-
though he wouldn't discuss the partnership's structure {most observers be-
lieve Gannett is by far the largest investor), Ehrman said that all three com-
panies have invested “not insignificant amounts of cash” into the effort to
develop in-band, on-channel DAB.

“We continue to support USA Digital. We are extremely pleased with
its progress to date,” said CBS spokeswoman Helene Blieberg after con-
ferring with CBS Radio President Nancy Widmann. No one was available
to comment at Group W Radio, which is currently without a president.

Zell/Chilmark Completes Jacor Takeover

acor Communications announced Monday (4/26)

that Zell/Chilmark Fund L.P. had completed its two-

step takeover of Jacor, following FCC approval of the
second phase (both had faced challenges by Paxson
Broadcasting).

Nonvoting stock that had kept Zell's attributable interest below 50%
was converted to voting stock, leaving Zell with 93.48% of Jacor's voting
stock. According to Jacor's latest FCC filing, Zell has paid $67.6 million for
its Jacor stock. The total value of the Zell takeover and restructuring of Ja-
cor’s debt (R&R 9/25/92) was put at $127 million.

In other financial and regulatory news:

* Granum Communications has closed its first duopoly deal, an
$18.5 million cash purchase of WSSHiLowell (Boston) from Noble Broad-
casting. The Soft AC is now teamed with Granum's Soft AOR WBOS/
Brookline (Boston). A Granum announcement noted that the Beantown
pair scored a 9.5 share in adults 25-54 in the Winter '93 Arbitron.

* Ted Nixon has cashed out of Sconnix Broadcasting's major market
holdings for an undisclosed sum, leaving Randy Odeneal and Scott Mc-
Queen as equal partners in the Miami, Kansas City, Indianapolis, and Balti-
more stations. Nixon, however, remains a one-third owner of Sconnix’s
Quad Cities and Laconia, NH stations.

® If cable TV is radio's fastest-growing competitor, the latest report
from the battlefield is not encouraging. Rep firm Cable Networks Inc. re-
ported that total national spot revenues for cable TV were $31.2 million in
the first quarter — up 26.3% from a year ago. The biggest gain was in the
auto sector: up 32%.

® Opticom Inc., licensee of WTMM/Richmond, VA, has been hit with
a $12,000 FCC fine for "willful and repeated violation” of the agency’s
tower marking and lighting rules.

—dJack Messmer, Randall Bloomquist
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RADIO BUSINESS

TRANSACTIONS

Sunrise Bank Takes KJAZ
Stock In $2.6 Million Loan Deal

William Phalen doubles up

2

L &

KJAZ/Alameda
(San Francisco)

PRICE: $2.6 million

TERMS: Stock sale. The buyer has
agreed to lend $450,000 to finance
conversion of this station to “an opera-
tion in which its signal is distributed
both through one or more radio stations
and through a satellite distribution sys-
tem.” This loan will be in addition to an
existing foan with a principal balance of
$2.15 million and the maturity date for
the existing loan is being extended
from June 15, 1993 to March 31
1994 or until the station is sold. A letter
from the seller’s attorney states that
the buyer will not consummate this
transfer if the seller's obligations are
completely and timely discharged.
BUYER: Sunrise Bank of California,
headed by President James Daley of
Roseville, CA, acquiring all of the stock
of KJAZ Inc. Phone: (916) 783-2894
SELLER: Ronald H. Cowan of Alame-
da, transferring his 100% stock inter-
est. Phone: (510) 769-5101
FREQUENCY: 92.7 MHz

POWER: 1780 watts at 400 feet
FORMAT: Jazz

BROKER: American Radio Brokers

EEEE R

WZ2JV (FM CP)/Glencoe
PRICE: $49,239 for 50%

TERMS: Stock sale for cash. The FCC
filng states that this transaction is to
settle a dispute between the partners,
which has delayed construction of this
new station

BUYER: Byron and Barbara Fincher of
Cropwell, AL, increasing their stock in-
terests in Appalachian Broadcasting
Company from 25% each to 50%
each

SELLER: L. Ann Baugh of Tuscaloosa,
AL, selling her entire 50% stake
FREQUENCY: 93 .1 MHz

POWER: 1kw at 567 feet

eadlines

in Wichita

i

3 ' &

=

PRICE: $550,000

TERMS: Asset sale. The buyer has
paid the seller $11,500 as earnest
money. The buyer is assuming debts of
approximately $214,581 from the
seller. The buyer is to deposit
$113,500 in a joint checking account
with the seller, {requiring the signa-
tures of both parties) which is to be us-
ed to pay the seller's accounts paya-
ble. The balance, approximately
$210,419, is to be paid at closing with
a 10-year promissory note at 7.5% in-
terest.

BUYER: KMPG Inc., owned 80% by
Adela Martinez of Gilroy, CAand 20%
by Rafel Meza of Gilroy, a Mexican
citizen

SELLER: Milo Communications Corp.
Inc., headed by President H. Scott
Killgore. Phone: (408) 637-7476
FREQUENCY: 1520 kHz

POWER: Skw daytimer

FORMAT: Spanish

KJDJ/San Luis Obispo

PRICE: $45,000 for 30%

TERMS: Stock sale for cash

BUYER: Mateo Camarillo of San Di-
ego, David Martinez of San Diego, and
Antonio Gonzales of Bonita, CA, each
acquiring 10% of the stock of Padre
Serra Communications Inc., a new
corporation established by the seller,
who will retain a 70% interest. All three
have minority interests in KURS/San
Diego.

SELLER: Jaime Bonilla Valdez, a sole
proprietor. He is the principal owner of
KURS/San Diego

FREQUENCY: 1030 kHz

POWER: 2.5kw day/700 watts night
FORMAT: Spanish

COMMENT: This station sold for
$155,000 in November 1992.

WUST/Washington

PRICE: No cash consideration for 1%

ith $1.7 million for KKRD

TERMS: The current owners have de-
cided to share equally in control of the
station. To accomplish this, additional
shares are being issued to the buyer
for no consideration.

BUYER: Edwin Tornberg of Washing-
ton, DC is increasing his stock interest
in New World Radio Inc. from 49% to
50%. He has interests in WABS/Ar-
lington, VA (Washington) and WBRI &
WXIR/Indianapolis-Plainfield. The
WUST-WABS duopoly was approved
by the FCC in October. Phone: (202)
291-8700

SELLER: James Weitzman of Wash-
ington, DC who has interests in

WACO-AM & FM/Waco and WVMX/
Stowe, VT. Phone: (202) 682-3536
FREQUENCY: 1120 kHz

POWER: Skw daytimer

FORMAT: Gospel

\;ai:{!;JmeQ; s
WHNRI/Cypress Gardens
PRICE: Undisclosed for 50%
TERMS: Stock transfer

BUYER: George Allen of Algona, IA
increasing his stock ownership of Flor-
ida Community Radio tnc. from 50%
to 100%

SELLER: Stephen Samet of Princeton,
IL, transferring his entire 50% stake
FREQUENCY: 1360 kHz
POWER: Skw day/2.5kw night
FORMAT: Nostalgia

COMMENT: This station sold
$300,000 in 1989.

for

WGML & WHVL (FM CP)/

Hinesville

PRICE: $18,950 for 54%

TERMS: Stock sale for cash

BUYER: Gary Dodd of Hinesville, in-
creasing his stock ownership of Bullie
Broadcasting Corporation from 7% to
61%. Other shareholders include E.D.
Steele Jr., James Hoffman, and How-
ard Karlin. Steele is a former sole
owner of WGML. Hoffman is employed

wWWWW.americantadiohistorv.com

TRANSACTIONS A

I A GLANCE

This Week’s Action:

Total Stations Traded This Year:

Total Stations Traded This Week:. . . . . .. ..

1993 Deals To Date:

$853,416,830

(Last Year: $373,726,782)

440
(Last Year: 384)
$6,344,112
(Last Year: $17,798,938)
23
(Last Year: 32}

® Deal Of The Week:

$2.6 million

® KJAZ/Alameda (San Francisco), CA

©® KMPG/Hollister, CA $550,000
® WHNR/Cypress Gardens, FL U
® WGML & WHVL (FM CP)/Hines

No cash consideration

@ KCOZ/Point Lookout, MO $10

® WLIR/Spring Valley, NY $200,

® WMPA (FM CP)/Mansfield, PA

at WEAS-AM & FM/Savannah, GA.
Phone: (912} 368-7964.

SELLER: Virginia Frankenthaler of
Hinesville, selling her entire 54% stock
interest. Phone: {912) 368-4334
FREQUENCY: 990 kHz; 104.7 MHz
POWER: 250 watts day/76 watts
night; 3kw at 328 feet

FORMAT: Religious

COMMENT: This combo was formed
by a settlement agreement whereby
Frankenthaler’s Bullie Broadcasting re-
ceived the FM CP and Steele’s AM
was merged into Bullie. Dodd had been
an investor in Steele’s competing appli-
cation for the FM CP

ONLINE

® WZJV (FM CP)/Glencoe, AL $49,239 for 50%

©® KJDJ/San Luis Obispo, CA $45,000 for 30%
® WUST/Washington No cash consideration for 1%

ndisclosed for 50%
ville, GA $18,950 for 54%

® WJIL & WJVO/Jacksonville-South Jacksonville, IL

©® KKRD/Wichita, KS $1,724,000
® WROX/Clarksdale, MS No cash consideration for 5%

® KFMQ (formerly KLMS)/Lincoln, NE $200,000

000

® WAZL & WWSH/Hazelton, PA $750,000
©® WCHX/Lewistown, PA $49,057 for 33.33%

$17,500

® KZMX-AM & FM/Hot Springs, SD $45,000 plus note
® KHYM/Gilmer, TX $17,500
©® KTHE/Thermopolis, WY $77,856 {approximate)

WJIL & WJVO/Jacksonville-
South Jacksonville
PRICE: No cash consideration
TERMS: Dissolution of partnership
BUYER: Morgan County Broadcast-
ing Company Inc., a wholly owned
subsidiary of Huntco Inc., owned by
B.D. Hunter of Houston
SELLER: USA Radio Partnership,
which will hereafter be owned 100%
by James Green of Riverton, IL. It will
retain ownership of WTIM & WTJY/
Taylorville, IL.

Continued on Page 10
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VOLUME s

EVERYTHING,

Off the Record with Mary Turner

One hour of exclusive interviews and music from the
hottest names in AOR and Classic Rock.

On the Edge
ey SRS S

One hour of exclusive interviews and acoustic
performances from the acts that define Modern Rock.

In Concert
g e T

Ninety minutes of exclusive concert performances
recorded live from venues around the world.

In Concert: New Rock
e T e .

Ninety minutes of the best alternative music —
captured live in concert.

In Concert: High Voltage

Ninety minutes of pure rock ‘n roll —
recorded live in concert.

Pirate Radio with Lonn Friend
e

An unpredictable five hour music-driven rock party
with the best guest list in rock ‘n roll.

MTV Unplugged
e

Exclusive simulcasts of MTV's popular
acoustic music series.

WWW.americanradiohistorv-com
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MTV News

Kurt Loder reports on news in the
rock world — twice daily.

Superstar Concert Series

Ninety minutes of the biggest superstars
in rock — performing live in concert.

BBC Classic Tracks

Live vintage recordings from the famed
BBC and WW1 archives — broadcast daily.

The Beatle Years

Elliot Mintz recaps the lives of the Beatles
with music and rare interviews.

The Timothy White Sessions

Landmark interviews and live performances
from rocks most influential artists.

Westwood One Radio Networks...bringing you the best in AOR,
New Rock and Classic Rock with exclusive interviews,

special event programming, and live concert recordings from
Westwood One’s award-winning mobile recording division.

For additional information contact your
Westwood One Representative at (310) 204-E000

INJ\ IT COULD ONLY COME
\Y\! FROM WESTWOOD ONE
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RADIO BUSINESS

TRANSACTIONS

Continued from Page 6

FREQUENCY: 1550 kHz; 105.5 MHz
POWER: 1kw; 3kw at 328 feet
FORMAT: Country; AOR

COMMENT: Formation of this partner-
ship was reported in the November 29,
1991 issue of R&R.

PRICE: $1,724,000

TERMS: Duopoly deal; asset sale for
cash. The buyer is to pay $1,724,000
to the First National Bank of Boston in
settlement of the bank's claim of
$3,798,814, provided the closing
takes place on or before May 15. After
that date, the price will increase by
$2500 each week. The seller is to pro-
vide $100,000 of the payment to the
bank, plus the $2500 weekly penalty if
court approval of the sale is obtained
after May 15. This sale is subject to ap-
proval by the U.S. Bankruptcy Court
for the Southern District of New York.
BUYER: New West Radio Inc., owned
by William Phalen of Corona del Mar,
CA and Leslie Rudd of Wichita. The
company, headed by President Mi-
chael Cutchall, owns KNSS & KRZZ/
Wichita-Derby. Phalen also owns con-
troling interests in WOKV & WKQL/
Jacksonville, KWFM-AM & FM &
KNST-KRQQ/Tucson, and is buying
WWKY & WVEZ-WTFX/Louisville.
Phone: (316) 832-9600

SELLER: KKRD Inc., a debtor-in-
possession, which is a subsidiary of
Sherman Broadcasting Corporation,
a debtor-in-possession headed by
President Jan Meyers. He is a director
of KKBE/Ogden, UT. Phone: (212)
709-9599

FREQUENCY: 107.3 MHz

POWER: 100kw at 860 feet
FORMAT: CHR

COMMENT: An amendment to the ap-
plication states that KKRD-KNSS &
KKRZ had a combined share of 21.5in
the Fall 1992 Arbitron survey of the
Wichita metro.

BROKER: Elliot Evers of Media Ven-
ture Partners

_Mississi
WROX/Clarksdale
PRICE: No cash consideration for 5%

TERMS: Stock transfer from father to
son in connection with a decision to re-

structure the licensee from a sole pro-
prietorship to a corporation

BUYER: Robert Weaver of Pasadena,
CA, receiving a 5% stock interest in
Weaver Communications Group Inc.
SELLER: Gerald Weaver of Grand
Junction, CO, reducing his interest
from 100% as sole proprietor to 95%
stock ownership of Weaver Communi-
cations Group Inc.

FREQUENCY: 1450 kHz

POWER: 1kw
FORMAT: AC

KCOZ/Point Lookout
PRICE: $10

TERMS: Asset sale for cash. The buyer
also agrees to assume the seller’s obli-
gations under matching grants from
NTIA totaling approximately $39,712
for purchases of station equipment.
This sale is contingent upon approval
by NTIA.

BUYER: Southwest Missouri State
University, headed by President
James Ferguson of Springfield, MO.
Phone: {417) 836-5878

SELLER: School of the Ozarks, repre-
sented by VP Howell Keefer. Phone:
(417) 334-6411

FREQUENCY: 91.7 MHz

POWER: 40kw at 768 feet

FORMAT: Classical

KFMQ (formerly KLMS)/
Lincoln

PRICE: $200,000

TERMS: Asset sale for cash
BUYER: Radio One Nebraska Inc.,
owned by Raymond Lamb of Sioux
Falls, SD. He owns KLDZ/Lincoln,
KTTT & KWMG/Columbus, NE; KQAD
& KLQL/Luverne, MN; KBRK-AM &
FM/Brookings, SD; and KIJV & KTGR/
Huron, SD. Phone: (402) 476-3222
SELLER: KLMS/KFMQ inc., owned by
Duke Wright of Green Bay, WI. He al-
so owns KYNN/Lincoln; WGEE &
WIXX/Green Bay; WKKQ & WTBX/
Nashwauk-Hibbing, MN; WRIG &
WDEZ/Schofield-Wausau, WI; is buy-
ing WHET/Sturgeon Bay, WI and
WOZZ/New London, WI; and is selling

KIOA-AM & FM/Des Moines. Phone:
(402) 896-4477

FREQUENCY: 1480 kHz

POWER: 5kw day/1kw night
FORMAT: Gold

BROKER: Dick Chapin of Chapin En-
terprises

WLIR/Spring Valley
PRICE: $200,000

TERMS: Asset sale for cash. The buyer
is paying $135,000 for the station as-
sets, $40,000 to Eugene Gugig un-
der a two-year consulting agreement,
and $25,000 to Gugig under a two-
year noncompete agreement.

BUYER: Talkline Broadcasting Corp.,
owned by Zev Brenner of New York.
Phone: (212) 769-1925

SELLER: Tsooris Corporation, head-
ed by President Eugene Gugig. Phone:
{914) 426-1300

FREQUENCY: 1300 kHz

POWER: 500-watt daytimer
FORMAT: AC

Pon

WAZL & WWSH/Hazelton
PRICE: $750,000

TERMS: Duopoly deal

BUYER: 4M Broadcasting Inc., head-
ed by President Robert Moisey. It
owns WKAB/Berwick, PA. Phone:
(717) 769-3570

SELLER: Luzerne Company, owned
by Frank Mangano. He also has an in-
terest in WOHI & WELAI/East Liver-
pool, OH. Phone: (717) 454-3531
FREQUENCY: 1490 kHz; 97.9 MHz
POWER: 1kw; 20.5kw at 729 feet
FORMAT: AOR; AC

BROKER: Mitt Younts and Kevin Cox
of Media Services Group

WCHX/Lewistown

PRICE: $49,057 for 33.33%
TERMS: Stock sale for cash

BUYER: Mifflin County Communica-
tions, repurchasing stock which will in-
crease the ownership stakes of Rus-
sell Crawford Jr. and David Semler
from 33.33% each to 50% each
SELLER: Harry Metz, selling his entire
33.33% stock interest.

FREQUENCY: 105.5 MHz

POWER: 465 watts at 817 feet
FORMAT: AC

WMPA (FM CP)/Mansfield
PRICE: $17,500

TERMS: Duopoly deal; asset sale for
$2500 cash and a promissory note for
$15,000 at 9% interest. A principal
payment of $2500 and $675 interest
is due after six months; a principal pay-
ment of $2500 and $563 interest is
due after 12 months; and the remaining
$10,000 plus interest is to be paid in

60 equal monthly payments of $208.
BUYER: Europa Communications
Inc., owned by Kevin Fitzgerald of
South Waverly, PA; Patrick Lopeman
of Milwaukee; and Benjamin Smith of
Vestal, NY. They own WPHDITioga,
PA. Fitzgerald and Smith have interests
in WKGB/Susquehanna, PA. Lope-
man owns WXYQ (FM CP)/Manistee,
MI. Phone: (414) 482-2638
SELLER: Penn Central Broadcasting
Inc., owned by Harold Fulmer lll. He
owns Pennsylvania facilities WMIM/Mt.
Carmel, WMHU/Renovo, WKHL/
Hughesville, WKHL/Salladasburg,
WQXA & WXKU/York, WXKW/Allen-
town, WMGH/Tamaqua, and WLSH/
Lansford. Phone: (215) 435-8918
FREQUENCY: 92.3 MHz

POWER: 417 watts at 866 feet
BROKER: Gordon P. Moul & Associ-
ates

COMMENT: The applicant states that it
will not own more than 50% of the sta-
tions in the market created by the sig-
nal contour overtap of WMPA & WKGB.

Springs
PRICE: $45,000 plus note

TERMS: Duopoly deal. Asset sale for
$15,000 cash payment to seller,
$30,000 cash payment to creditor and
former owner Tracy Bastian, and a
promissory note for an unspecified
amount in favor of Bastian. The buyer is
programming this combo under an
LMA.

BUYER: Mt. Rushmore Broadcasting
Inc., owned by Jan Gray of Los An-
geles. He owns KFCR & FM CP/Cus-
ter, SD. Phone: (605) 673-2622
SELLER: Communications Systems
Management Inc., headed by Presi-
dent Carl Cunningham of Oronoco,
MN. Phone: (507) 367-4577
FREQUENCY: 580 kHz; 96.7 MHz
POWER: 2.3kw daytimer; 1.4kw at
440 feet

FORMAT: AC

COMMENT: The buyer has supplied
county-by-county Arbitron. data show-
ing a combined weighted share of 4.5
for KIMX-AM & FM-KFCR & FM CP.
This combo sold for $150,000 in
1991,

i = : i ms

KHYM/Gilmer
PRICE: $17,500
TERMS: Asset sale for a 10-year prom-
issory note for the entire purchase

price at 9% interest. The seller is also
to pay the buyer $5000 for engineer-
ing services or credit that amount
against the purchase price. The buyer
is programming this station under an
LMA for which it is paying the seller
$823 per month. The contract notes
that a suit may be brought against the
seller by First National Bank of Gilmer
for deficiencies against a promissory
note, and that a judgment has already
been taken against the seller by former
station owner J.R. McClure of Green-
ville, SC as a second lienholder. The
property encumbered by the liens is
not being sold, only the license and un-
encumbered assets. Both the bank and
McClure have filed petitions to deny
this sale, contending that the seller is
attempting to transfer a bare license in
violation of FCC rules. McClure. stated
that the District Court of Upshur Coun-
ty, TX entered a judgment against the
principals of the seller for $290,564 as
aresult of his lawsuit.

BUYER: KHYM Inc., owned by Kelly
Waerlinger of Kilgore, TX; Alfred Wer-
linger of Corpus Christi; and Patrick
McCurrin of Killeen, TX. Kelly Wer-
linger owns Broadcast Management
Services Inc., which programs KTON/
Belton, TX and KRMY/Killeen under
LMAs. Phone: (903) 984-1060
SELLER: American Music Radio,
owned by Al Petty and Vern Coldiron.
Phone: (903) 984-1060
FREQUENCY: 1060 kHz

POWER: 10kw daytimer

FORMAT: Country

COMMENT: This station sold for
$500,000 in 1991.

KTHEI/Thermopolis

PRICE: $77,856 (approximate)
TERMS: Asset sale for $76,741, plus
$16.91 daily from the contract date
until closing (anticipated to be 60 days,
for a total of approximately $1115)
BUYER: D. Mark Inc., owned by D.
Mark Jackson, Tamara Jackson,
Kevin Smith, and Donald Jackson of
Thermopolis. Phone: (307) 864-3937
SELLER: KBK Broadcasting Inc.,
owned by Bruce and Karen Long.
They also own KWOR & KKLX/Wor-
land, WY. Phone: (307) 864-2119
FREQUENCY: 1240 kHz

POWER: tkw

FORMAT: Country

COMMENT: This station sold for
$80,000 in 1987.

Call Us Today! 1-800-331-4438

YoU'Re Not Just BUYING A BUMPER STICKER.
YOU'RE BUYING AN IMAGE THAT Sticks.

Your decals are one of the best visual images you have that your listeners see each and every day. Communication
Graphics can offer you design & consulting as well as great bumper stickers that last. Producing a product you're
proud of is one of the most important things we do. It let’s you build instead of replace.

~Z—Lommunication
s———qyraphics Inc

wAirnw=alrerecantadiohistorv-com
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COMPACT There really is
a difference in
gnld@] @@ CD Music Libraries
DIGITAL AUDIO ® for Radio!

You can hear the difference
and so can your listeners!

Over 2,700 stations around the world agree that GoldDisc3e music libraries are the best choice.
GoldDisc3® libraries utilize state of the art, NoNoise computer technology. They are mastered entirely
in the digital domain so that masters don't pass back and forth between digital and analog converters

or consoles.

We encourage you to listen to the difference in

a comparison and make your own decision!

Technically superior and highly researched, GoldDisc3e music libraries are also economically
competitive. You get the best value and the best quality for your station.

Make the value even greater!
Call now and save up to $1,000
on your music library!

® TM MIX (for Hot AC)
® TM Country (Modern Country)

® Adult Contemporary
® Lite AC

Call Your
Personal Sales

Representative at:
(800) TM Century

— P = waany americanradiahistorvcomeoo oo

e CHR

e Classic Hits
® Classic Rock
e Urban
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NEWSBREAKERS

Zurowestie GM At
Gold KXKL/Denver

Bob Zurowestie has been named
GM at Shamrock Broadcasting
Gold outlets KXKL-AM & FM/
Denver, succeeding the exiting Bill
Sauer. Zurowestie returns to
Shamrock after three months as
Station Manager KCFX/Kansas
City; he’d previously been VP/GM
of the company’s WHB & KUDL/
KC.

Shamrock President Marty
Loughman noted, “We're glad
Bob’s Tejoining our company. He
did a great job [at WHB & KUDL)]
and was a great leader during his
years there. We look forward to
him providing the same sort of
leadership in his new assignment.”

Zurowestie told R&R, “This is a
very competitive market and we
have a special niche with oldies.
We're looking to increase TSL
through focused marketing efforts.
There are some challenges, but
that’s what makes it exciting.”

Zurowestie began his radio ca-
reer began 23 years ago with AE
stints at KUDL, WHB, and cross-
town KBEQ. He returned to KUDL
in 1980 as LSM and was subse-
quently promoted to GSM, then
GM.

Steele Becomes OM
At KRXX & KMZz

After weeks of
speculation, En-
tercom’s KRXX
& KMZZ/Minne-
apolis hired for-
mer KNAC/Los E
Angeles PD
Gregg Steele as
OM, replacing Jon
Robbins, who ex-
ited last month.

KRXX & KMZZ
VP/GM Steve
Woodbury said, “Gregg’s one of
the hottest AOR programmers in
the country. Bringing him to one of
the top current-oriented rock com-
bos made a lot of sense.”

Prior to his two years at KNAC,
Steele produced the nationally syn-
dicated “‘Rockline” and was an air
personality at KGB/San Diego.

Steele

Davies, and Moss.

A&M Chairman Jerry Moss was honored at Cities In Schools’ first L.A.
fundraiser, which raised more than $ 1.2 million. The organization announc-
ed that the first Jerry Moss Music Resource Center will be established in
California to support public school students who don't have access to such
nonacademic courses as music classes. On hand for the event were (I-r)
CIS founder Bill Milliken, Supertramp members Roger Hodgson and Rick
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Richards Joins Zapoleon Consultancy

Former KIIS-
AM & FM/Los An-
geles PD Bill
Richards has be-
come a partner in
Guy Zapoleon’s §
consulting firm. §
As a result, the §
company has
been renamed Za-
poleon/Richards
Consulting. Rich-
ards will work
out of Orlando; Zapoleon will still
be based in Houston.

Zapoleon told R&R, “Bill’s not
only one of the brightest minds in
radio, but a modern-thinking pro-
grammer who, after working on
the front lines of programming, un-
derstands the changing variables
of radio today. Neither of us be-
lieves in taking a cookie-cutter ap-
proach. Together, Bill and I will de-
velop strategies from the ground
up because every market is differ-
ent.”

Richards commented to R&R,
“After leaving KIIS, I did projects
for a number of stations and really
enjoyed the work. It’s a natural
progression for me and something
Guy and I talked about when we
were both Nationwide Group PDs.
Guy is one the most innovative pro-

Richards

) —

RADIO
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Dick Long: 202-682-8283

ENERGY NEWS

American Petroleum Institute

Regularly Updated Industry News

y FOLLOW THE FLOW OF OIL NEWS!

| 1-800-787-NEWS

In Washington, DC: 202-962-4731

Oil Industry Facts ¢ Policy Issues ¢ Statistics
Trends & Developments * Energy Perspectives

For more information contact:

grammers of the last 20 years; to-
gether, we’ll be able to play a lead-
ership role in radio programming
in the '90s and beyond.”

S

Cooper Appointed
WCGY/Boston PD

Former WWFX/Bangor, ME PD
David Cooper has accepted the
PD/midday position at AOR
WCGY/Boston, replacing Steve
Becker.

Owner/GM Curt Gowdy told
R&R, “David has tremendous
knowledge of promotions and man-
agement skills, which we needed to
bring into the company from a PD
level. These two things got him
hired over the rest of the competi-
tion.”

Cooper commented, “This is a
fantastic opportunity with a herit-
age station with great people. It
was the right opportunity right
now.”

Prior to programming WWFX,
Cooper was an air personality at
WPST/Trenton, NJ and WGY-
FM/Albany.

Stevens Back To
KI0Z/San Diego

Greg Stevens
has rejoined Par
Broadcasting
AOR KIOZ/San
Diego as PD af- °
ter 11 months at
KQLZ/Los An-
geles. He re-
places Tom Mar-
shall, who exited
last week to pur-
sue a writing ca- "
reer.

KIOZ GM Steve Jacobs told
R&R, “Although we’re sad to see
Tom leave and wish him the best,
we’re happy to have the opportuni-
ty to hire Greg back. He was
KIOZ’s architect; he understands
the market and format. We're
thrilled to welcome him back.”

Stevens commented, “It’s a uni-
que opportunity to be a part of Par
Broadcasting’s growth and expan-
sion. It’s going to be a whole new
ball game because the company’s

STEVENS/See Page 17
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* Butler Named ND At WMAL §

John Butler has been named ND at CapCities/ABC's WMAL/Wash-
ington. He replaces Len Deibert, who parted ways with the News/Talk sta-

tion in January after 13 years.

Butler comes to WMAL after three-and-a-half years as ND of Group
W’s KFBK/Sacramento. Prior to that, he spent eight years as a correspon-
dent for ABC Radio’s Young Adult Networks.

WMAL OM Jim Gallant commented, "John’s a forward-thinking news-

man who has the experience of building a team and modemizing a news

product. His view of news is so refreshing, so people-oriented.”

R

PR

~ Zako Elevated To GSM At WDRE

S

s

Jarad Broadcasting New Rocker WDRE/Long Island has upped LSM =

Dan Zako to GSM.

5 5

Zako had been LSM since 1980. Prior to that, he worked in the sales i

departments at WAVZ & WKCI/New Haven and WOR (AM)/New York.
Concurrently, former WPAT/New York AE Ron Seransky joins '‘DRE
as LSM. He previously held sales positions at WRKS/NY, WPIX/INY (now .

~ O P 0%

WQCD), WYNY/NY, and WBMW/Washington.

Randall To Handle SMN News

Ted Randall, most recently News Director at WAPFAM & FM/Birm- .
Ingham, has joined ABC as News Director for SMN's 24-hour formats.

2 ABC VP/Programming Robert Hall remarked, “Ted has a lot of talent

and brings a wealth of experience to our news department. We're all de-

lighted to have him.”

Before joining WAPI, Randall had been News Director at WSGN (AM)
and WERC & WMJJ/Birmingham, as well as Operations Manager for the

Alabama Radio Network.

Grimes Upped To

J.  William J§
Grimes has been [ %
promoted to Pres- g
ident/CEQ at
Multimedia. Inc.
Walter Bartlett,
who had been
Chairman/CEQ,
continues as
Chairman of the
radio-television-
cable conglomer-
ate.

Grimes

“Bill Grimes brings strong lead-
ership skills to his new position.
He’s recognized for the success
he’s achieved in the media com-
munications business and he has
gained a unique perception of the
industry’s potential and chal-
lenges,” said Bartlett.

Grimes joined Multimedia as
VP/Corporate Group Executive in
1991. He was named President/

GRIMES/See Pade 17
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LETTER

Dear RE&R:

Broadcasters have called for
meaningful_change from Arbitron
for years. During most of those
years, most felt Arbitron was totally
unresponsive. But | applaud its
latest proposal — | believe it goes a
long way toward meeting the
changing needs of audience
measurement.

Continuous ratings from January
to November with December. ex-
cluded makes sense. An 18-week
rolling average report every six
weeks with some ADI and TSA
sample redistribution to beef up the
metro count makes sense. A 70%
increase in target sample with no
subscriber rate increase makes
sense. The only thing that doesn't
make sense is to delay implementa-
tion of this proposal. | urge Arbitron

Arbitron Proposal Gets Thumbs-Up

to move forward with all due haste. !
also urge any broadcaster who dis-
agrees with this approach to offer a
better proposal or begin to doubt
their own infallibility. if we're to con-
tinue using — and paying for — au-
dience research, it's imperative that
we eliminate the “wobbles"” and in-
consistencies to the greatest de-
gree possible. This latest proposal
offers the best opportunity to date
o address these age-old problems.

t's time for all of us to “put up or
shut up.” If not this proposal, then
what? If not now, when? We've
given the audience survey question
lip service for far too iong — this
broadcast owner befieves it's time
for action.

—Tom Joyner
President, WTRG/Raleigh
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® CONNIE TYRA has been elevated
from Director/National & Regional Sales
to Sales Manager at KONO-AM & FM/
San Antonio.

® BECKY YOUNG exits KLUV/Dallas
to join crosstown KAAM & KZPS as
New Business Development/KAAM
LSM.

Records

Flint

Young

@ BRIL FLINT segues to EMI Records
Group North America as VP/Strategic
Planning. Prior to his appointment, he
was EMI Music’'s Sr. Director/World-
wide Strategy & Planning.

® KATHLEEN HALE moves up to VP/
Special Markets & Products at MCA
Records. She most recently was Sr.
Director in that department.

Leshay

Hale

® TRACY LESHAY rises from National
Manager/CHR Promotion to Director/
National, Secondaries, Pop Promotion
at Elektra Entertainment.

®BRIAN LIMA has been promoted
from Retail Manager/Metal to Associate
Director/Metal Retail Promotions at
Epic Records.

® JAY HUGHEN steps up from Alter-
native Promotion Coordinator to Na-
tional Manager/Metal Promotion at
A&M Records.

® DANA BRANDWEIN joins EastWest
Records as Director/Marketing. She
formerly served as Product Manager at
Mercury Records.

® ALYSSA LEVY has been promoted
from Manager/National Alternative
Sales to Associate Director/National
Sales at Mercury Records. The label al-
so taps EDDIE SANTIAGO and
CHERYL TYRELL as Marketing Man-
agers.

® SUSAN NILES has been elevated
from National Manager/Press & Artist
Development to Director/National Pub-
licity at Wamer/Reprise Nashville. The
label also taps JON GRIMSON as Na-
tional Promotion Manager/Progressive
Music. He joined WB's Product Distri-
bution Department in 1991.

® GARY IMHOFF steps up from Man-
ager to Associate Director/International
Artist Development & Publicity at Arista
Records. Concurrently, the label
boosts NICHOLAS MANVILLE from
Coordinator/Intemational Production &
Sales to Manager in that department.

®LEE ROLONTZ has been upped
from Director/Video Production to VP/
Video Production at Columbia Rec-
ords.

® KIMBERLY KNOLLER advances
from Manager/Secondary AOR Promo-
tion to Director/Regional Video Promo-
tion at Geffen and DGC Records.

®RAZOR & TIE — a NY-based inde-
pendent label — has signed an exclu-
sive distribution deal with Landmark
Distribution, wherein Landmark will of-
fer Razor & Tie's entire catalog; (212)
473-9173.

National
Radio

® ALAN FULLER assumes VP/West-
ern Sales duties at Unistar Radio Net-
works. He exits CBS Radio Networks,
where he worked as Westem Regional
Sales & Marketing Manager.

® WILLIS DAMALT becomes Direc-
tor/Affiliate Relations at MediaStar In-
ternational. He formerly held a similar
post at Radio Today Entertainment.

® MIKE MORRISON and KEN HAYES
have been named Directors/Opera-
tions for Metro Traffic Control's Wash-
ington, DC and Indianapolis bureaus,
respectively.

©® JOE BENTON and ROBERT ENDI-
COTT join Zapnews as Associate Edi-
tors. Benton is a former ABC News
correspondent; Endicott most recently
served as Executive Editor of Arundel
Newspapers’ Eastern Division.

® AMERICA ON THE ROAD INC. is of-
fering an Indianapolis 500 preview
special. The hourlong show is set to air
May 15-16; (207) 781-5036.

® NATIONAL PUBLIC RADIO is pre-
senting the fifth year of “Afropop
Worldwide,” which has 13 new shows
planned for the spring season. The
weekly, hourlong programs are hosted
by George Collinet; (202) 822-2309.

® RADIO ACTION COALITION FOR
THE ENVIRONMENT (RACE) is offer-
ing “Earth Currents.” The daily,
90-second feature focuses on environ-
mental issues; (818) 792-7550.

. COUNTRY FORMATS MOVE
" 'R&R Debuts Children’s Chart

& lnterast i childrdr"s music grows t both radio-and record labels,
Anan has Hagun fisting the weekly Top 10 most-requested songs af
Redio' AAHS — the-national children's satellite network — on the

MUSiE page each weask (this week, see Page 27).
In &ddition, -85 part of an expansion of our Country music secfion, the
Adds & Hats raports from Counlny netional radio formats can now be found
‘sach week on the Couniry Adds & Hots pages (this week, see Pags 48),

Marriages

Spinal Tap bass player/NPR
talk personality Harry Shearer
(aka Derek Small) to Judith
Owen, March 28.

Columbia Records artist Su-
sanna Hoffs to screenwriter/
producer M. Jay Roach, April
17.

Ex-Rolling Stones bassist
Bill Wyman to Suzanne Accos-
ta. Apnil 21

WZZQITerre Haute, IN MD/
aftemoons Danny Wayne to
Cathy Ellis, April 24.

Births

Warner Bros. Records Phila-
delphia promo rep George
Stone, wife Sandy, daughter
Samantha Ashley, March 17
: KKGO & KJOliLos Angeles
ﬁ AE Lori Forman, husband WB
& Distributing Co. L.A. Branch
Manager Scott Forman, son
Jeremy Michael, March 27.

WKCUVNew Haven nights Kel-
ly Nash, wife Deena, son Jor-
dan Charles Milis-Benedict, Ap-
nl 3.

g SBK/EMI Records artist Paul
Shaffer, wife Cathy, daughter
Victoria Lily, April 8

WIOT/Toledo APD Don
Davis, wife Theresa. son Don-
ald Lewis Hll, April 13.

Mercury Records recording
artist Vanessa Williams_ hus-
band Ramon Hervey I, son
Devin Christian, April 14

KBOY/Medford, OR PD BiIll
‘““Meyer’’ Protzek, wife Lisa,
daughter Sara Elizabeth, April
14.

Elektra Records Sr. VP/Busi-
ness Affairs Gary Casson, wife
Rhonda, son Trevor Adam, April
15,

Arista Records Sr. Director/
National Field Sales Jordan
Katz, wife Ellen, son Evan Zak,
April 17

WQSI/Frederick, MD even-
ings Mark Williams, wife
Becky, daughter Brooklyn
Renee, April 19

Columbia Records National
Promotion Director Lisa Wolfe,
husband Columbia Records VP/
GM Marketing Services Fred
Ehrlich, daughter Melissa
Leigh, April 21,

WKWK/Wheeling, WV PD/
momings Doug Daniels, wife
WKWK “Love Songs"” host/eve-
nings Denise Daniels, son
Daniel Douglas, April 22.

WSTO/Evansville, IN MD
Cindy Mercer, husband Pat,
& son Taylor, April 26
% Irwin On Radio Inc. Presi-
® dent Irwin Pollack, wife K

Beth, son Austin Ross, April 27

B ) B T T O e O

Condolences

3 Rhino Home Video National
# Distribution Manager Steve Ar-
% ron, 38, February 18

Bee/Alexander Productions
i partner Jimmy Bee, 59, April
i 22

e
e
Changes

Dan Green, Vikki Jackson, Robert
Ponder, and Scott Pritchard named
AEs at KWNR/Las Vegas.

Lisa Sirotka promoted to AE at
Group W Radio Sales/New York.

Kelly McDonald joins Great Enter-
tainment Merchandise Inc./Great
Southern as Coordinator/Tour.

AR Ol e Lo dia ot cnm

Industry

® BRAD GUAGNINI segues to Group
W Radio Sales/Atlanta as VP/Director,
Sales. He exits his AE post at HNWH
Radio Sales.

® NANCY MEYER has been upped
from Sr. AE to Sales Manager at Ban-
ner Radio’s San Francisco office.

® MARY JO PRINCE — a 12-year ra-
dio industry veteran — has been tap-
ped as the Houston Association of Ra-
dio Broadcasters’ Exec. Director.

® ZEE FERRUFINO (KBNO/Denver)
has been elected President of the
American Hispanic-Owned Radio As-
sociation (AHORA). Rounding out the
cabinet are VP/Secretary MARY
HELEN BARRO (KAFY/Bakersfield)
and VP/Treasurer AMANCIO SUAREZ
SR. (WAQI & WRTO/Miami).

® MARK SCHREIBER has been pro-
moted from Director/Sales to GM at
MusicSCAN, a division of TAPSCAN
Inc.

®MARK O’BRIEN has been named
Manager for BIA Consulting’s Publica-
tions Division, which publishes broad-
cast industry reference books and
newsletters. He previously served as
an in-house broadcasting expert at
PNC Bank.

® RICK FISH has been elevated to Sr.
VP/Live Entertainment at Winterland
Productions, MCA Music Entertain-
ment Group's merchandise firm. He is
a 19-year company veteran.

® GREG MORGAN — a 22-year music
industry veteran — has been appointed
Director/Production at Great Entertain-
ment Merchandise Inc./Great Southemn
(GEM), PolyGram Diversified Entertain-
ment's merchandising arm. Concur-
rently, JOSEPH BONGIOVI shifts to
GEM's headquarters as Manager/Tour
Production.

® JEFF GREEN, formerly an AE at ra-
dio marketing company Film House,
accepts the Country Music Associa-
tion's newly created Intemational Di-

-rector post.

® MICHAEL CONNELLY steps up
from GM to VP/GM at Cherry Lane Mu-
sic Publishing Co. Inc.

® ERICH BULLING — a 20-year Latin
American music market veteran — be-
comes Creative Director in Wamer-
Chappell Music Inc.’s newly formed
Latin music division. The company also
has established El Toro Productions,
which will develop new artists under its
El Toro label.

® PAT NAKAGAWA shifts to Winnipeg-
based music marketing firm Quality
Dino Entertainment Ltd. as VP/COO,
exiting his Managing Partner post at
Royal Trust Enterprise Capital Partner-
ship.

® LESLIE MORGAN adds Associate
Director/Corporate Relations duties at
BMI. She continues as Circulation
Manager and BM! MusicWorld editorial
staff member. In other news, CHRIS-
TOPHER GALOTTA has been upped
to Associate Director, Writar-Publisher
Administration, Los Angeles. He previ-
ously was Assistant to the Director of
that department.

Rich Anhorn — MD WRBQ/
Tampa (813) 882-3668

Reggie Blackwell — Detroit
promo rep Columbia Records
(313) 543-7566

Lenny Bronstein — VP/AOR
Promotion Virgin Records (310)
450-6224

Kelly Christy — Detroit pro-
mo rep PLG (313) 542-4968

Bill Crawford — Production
Director/mornings KDOV/Med-
ford, OR {503) 482 3631

Kevin “‘Ocean’’ Evans — Af-
ternoons WGMD/Rehoboth
Beach, DE (302) 732-3359

Ted Houston — News Direc-
tor/moming anchor WCLX/Mad-
ison, WI (608) 277-0199

Lisa Kendall — Afternoons
WDIZ/Orlando (407) 774-1687

Dave Macy — Mornings
WSPD/Toledo (419) 698-8818

Pete McRae — Momings
WMMQ/Lansing (313) 238-
8155

Pete Michaels — PD/after-
noons WLAN/Lancaster (717)
235-2799

Mike Miller — Afternoons
WJNO/West Paim Beach (407)
487-7272

Cara Sabin — News Director
WAZU/Dayton (513) 836-
1033

Roger Scott — MC KRQQ/
Tucson (602) 881-8438

Larry Selferth — Momings
WOLX/Madison, WI (608) 256-
2467

Colin Thompson — Market-
ing/Sales Capitol Records
(818) 981-7019
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A Healthy

Relationship . ..

Your station and Health NewsFeed!

Rely on Health NewsFeed to provide your listeners
with the latest health and medical information. Our free
one-minute reports are available via Satcom C5, Asso-
ciated Press audio and telephone. More than 250 sta-
tions have made a healthy choice . . . you can, too! For
details, call 410-955-2849.

.'HEALTH

N

RADIO REPORTS VIA SATELLITE
FROM THE JOHNS HOPKINS MEDICAL INSTITUTIONS J
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10 TIPS

In-House Sales Contests That Work

Devise sales contests for
your staff that challenge,
amuse, and promote team-
work. Omaha, NE-based Business
By Phone’s David Worman offers
the following 10 tips for successful
in-house sales contests:

Run more frequent short-term
contests. The longer the contest,
the harder it is to maintain your
staff’s initial enthusiasm.

Vary contest lengths, too. When
you do initiate a long-term contest,
be sure to include strategically
placed quick-hit contests that will
run alongside the longer contest.

This will keep enthusiasm levels.

up.

Risky Business

ore than two thirds (69%)
of U.S. executives say
their company’s man-

agement encourages more risk-
taking among employees today
than it did three years ago.

Keep yourself involved. Employ-
ees will gauge your enthusiasm for
a contest by how active a role you
play. Simply creating then announ-
cing a contest is hardly inspiring.

Vary contest themes and prizes.
Your staffers have different ideas
of what interests or challenges
them. Offering them a variety of
themes, lengths, and degrees of dif-
ficulty will combat contest predict-
ability and boredom.

Make contest goals achievable.
If you set unattainable goals, you’ll
undermine your staff’s confidence
from the start.

Reward teams as well as individ-
uals. This not only gives everyone a
chance to win, but also promotes
teamwork.

Create contests that promote ac-
tivity. Let co-workers see peers in-
volved in a contest. Everyone
wants to succeed in front of an au-
dience.

Listen to your staff. If you don’t
know what motivates your staff,

find out. Don’t assume they will act
on what motivates you.

Keep contests simple. Before you
implement a contest, doublecheck
the rules, goals, etc. to make sure
everything is easy to understand,
but doesn’t lessen the overall im-
pact.

Create a realistic atmosphere.
Add props, gags, and gimmicks to
make the contest more tangible.
The more realistic a contest is, the
more motivated and excited your
staff will be.

Breaking Bad News

hen you need to break
bad news, the Black-
wood, NJ-based newslet-

ter Communication Briefings sug-
gests you call the affected person
first. If this person calls you first,
you'll be reacting to the news
rather than relaying it.

.

National Spot Radio Scoreboard

Total national spot radio expenditures for the month of March topped
$76 million — a 7.9% increase from 1992 figures.

Note that there were five weeks in March 1992, as opposed to four
weeks in March 1993. Thus, actual national spot radio expenditures
were much higher in March 1992. All of the figures below, however,
have been adjusted to reflect the true difference in nationa! spot radio
activity.

While the figures reflect total billings as reported by America's Jead-
ing national rep organizations, they are not typical of any specific mar-
ket. Furthermore, spot billing in individual markets, market groups, or
geographic areas may differ substantially.

Source: Radio Expenditure Reports

Total Spot Dollars
Six-Month Trend

(all figures in millions)

140

[11992-1993 |
01991-1992 |

Oct. Nov. Dec. Jan. Feb. Mar.

Percentage Of Change
Three-Month Trend

(compared with 1992 figures)

A
11-25 26-50 51.75 76-100

Market Size
(] FEB.

1-10 100+

JAN. H MAR.

DATELINE

®May 11 — 28th Annual
Academy of Country Music
Awards. Universal Amph-

® June 24-26 — Bobby Poe
Convention. Sheraton Pre-
miere, Tysons Corner, VA,

AM 53 60 70 9 110 130 |
| £ XN 0 N e Y () D o et 5 ) (0 D A 0 0 e o o ) S O
FM 83 92 9% 100 104 108

Are your listeners?

Metro Networks offers the ultimate in fine- tuning. By
using Metro Networks your station creates the right
balance of music, news, sports, weather, and traffic
for your listeners. Be smart, call Metro Networks.

FOR MORE INFORMATION CALL US AT 1-800-800-NEWS METRO NETWORKS

* METRO TRAFFIC CONTROL » METRO NEWS  METRO SPORTS ¢« METRO WEATHERBANK

WWW-aRereantadiohistorv-com

itheatre, Los Angeiles.

®May 16-23 — T.J. Martell
Rock 'N Charity Week. Los An-
geles.

® May 19-23 — AWRT Conven-
tion. Walt Disney Worid, Orian-
do.

®June 9 — Second Annual
RAB Radio Creative Fund Mer-

cury Awards. Waldorf Astoria,
New York.

® June 12-18 — NAB Execu-
tive Management Development

Seminar for Radio Broad-
casters. University of Notre
Dame, South Bend, IN.

® June 13-16 — Promax Inter-
national {formerly BPME) & BDA
Conference & Exposition. Walt
Disney World, Orlando.

® June 17-20 — National Asso-
ciation of Radio Tak Show

Hosts Convention. Sheraton
Chicago Hotel and Towers.

®July 79 — McVay Media
Management & Programming
Seminar. Pierre Radisson Hotel,
Cleveland.

® July 15-18 — Upper Midwest
Conclave. Radisson Hotel
South, Bloomington, MN.
®July 20-24 — New Music
Seminar. Sheraton Hotel, New
York City.

® August 12-15 — Jack The
Rapper Convention. Marriott
Marquis, Atlanta.

©® September 8-11 — NAB Ra-
dio Show. Convention Center,
Dallas.

® September 29 — CMA
Awards. Grand Ole Opry, Nash-
ville.

@ Sept. 29-Oct. 2 — RTNDA
48th International Conference &
Exhibition. Convention Center,
Miami.
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Adjusting Our Way To Future Success

any industry observers believe radio faces fun-

damental changes in all areas of operation,

from new formatic and technological develop-
ments to new sales and marketing strategies. None of this
should cause fear, however: The more things change, the
more radio fundamentals can remain the same.

Radio doesn’t face changes, per
se. Webster defines ‘‘change” as
“to make radically different, to
transform, or to make a shift from
one to another.” Meanwhile, the
term “adjust” is defined as “to
bring to a more satisfactory state,
to conform, or to adapt.”” There-
fore, we only need to continue the
process of adjustment that has
served us so well over the years.

Radio sometimes is labeled a
“secondary” medium: Our listen-
ers use radio in conjunction with
other activities. Meanwhile, such
competing media as TV and print
get the “primary”’ tag.

As people’s lifestyles continue to
shift at increasingly faster rates
(see adjacent story), radio’s so-
called “weakness” actually has
become one of its greatest
strengths. Radio need not worry
about changing lifestyles: It has
been successful in giving listeners
what they want when they want it,
regardless of changing personal
habits. No other medium can make
that claim.

Adapting To Lifestyles

Given that the pace of change in
the ’90s is accelerating, our battle
cry should be, “Radio adapts to
lifestyles.” The medium doesn’t
care if people spend more time out-
doors or in their homes, cars, or of-
fices. Individuals’ employment sit-
uations, income, and entertain-
ment and informational prefer-
ences don’t matter, either. Radio
stands as the best-positioned
medium to take advantage of fu-
ture changes. We only need to ad-
Jjust our current strategies.

Media habits obviously have
shifted over the past 10 years: CDs
have replaced vinyl records. Walk-
man-type units have allowed listen-

ers to carry their favorite music
anywhere. Broadcast TV’s viewing
shares have dropped nearly a third
in the face of rising cable viewer-
ship (including MTV). And news-
paper readership has declined, too.
Despite these shifts, radio has
fared well. According to Arbitron’s
Persons Using Radio Fall trends
(12+, Monday-Sunday, 6am-mid-
night), listening has remained
steady since 1984, when people
generally listened to radio for 22
hours and 34 minutes per week. In
1992, the weekly average was 22:30.
It may not be realistic for the
mature medium of radio to expect
an audience increase. It's clear,
however, that radio can compete
effectively in a complex environ-
ment by maintaining its value.

Who’s Listening?
Interestingly, radio exceeds its
12+ performance with those age

groups perceived as most influenc-
ed by recent lifestyle changes:
Age 84 '92
Men
25-34 23:20 25:25
3544 21:36 24:11
45-54 20:36 22:37
Women
25-4 22:07 22:49
3544 22:10 22:01
45-54 23:31 22:37

Looking back to 1984, the only
age cells showing any type of de-
cline were Teens and Men/Women
65+. And the weekly listening
losses only became evident over
the past three years — well after
the MTYV revolution, in the case of
individuals 12-17.

Is it any coincidence, then, that
most markets feature a wealth of

By Gerry Boehme

radio choices for 25-54s, but few for
teenagers and people 6547 Fewer
CHE and B/EZ stations have led to
lower listener levels for those
target groups as station owners
and programmers pursue the ad-
vertiser-friendly 2554 demo. Still,
the pursuit has been successful:
Those 25-54 listeners spend more
time with radio now than in the
past.

As long as we continue to adjust
our thinking to the demands of the
lifestyle cycle, many of today's
changes present marvelous oppor-
tunities. Walkman-type stereos
may allow listeners to transport
CDs or cassettes, but many of
these units also feature a radio.
We've already taken advantage of
that listening group, and other
changes offer the same level of op-
portunity.

Duopolies & LMAs

Changes in FCC ownership rules
and local marketing strategies
have altered the way radio sales-
people market the medium, both
locally and nationally. While it
may be too early to gauge the ulti-
mate effect of these shifts, studies
focusing on markets where duo-
polies and LMAs play major roles
provide valuable insight.

The concentration of control has
led to more — not fewer — format
choices. Operators who market
two or more stations can afford to
be less concerned with individual
stations garnering large singular
shares. It makes sense for teamed
stations to offer different format
approaches: The combined poten-
tial becomes greater when the ap-
peal is widened.

The “team selling” concept —
advanced by centralized duo-
poly/LMA control — not only pro-
vides more format choices, it also
alleviates one of radio’s most dif-
ficult sales problems: too many
players telling too many stories
and selling too negatively against
radio competitors.

Will we need to adjust our strate-
gies to allay the fears of adver-

called “decentralization.”

Incomes)

Targeted

| Media
¢, DOptions

tisers and our own salespeople? Of
course we will. But our two funda-
mental goals — providing listeners
with more individual choice and
advertisers with a consistent sales
environment — become even more
focused.

Radio formats will continue to
develop. While some may define
this as continued fractionalization,
it actually represents radio’s cons-
tant adjustment to define listener
tastes and present satisfying pro-
gramming. Whether provided lo-
cally or via national syndication,
successful programming will give
the listener and the advertiser
what they need.

Technological developments
may lead to some shifts in broad-

Keeping Up With Shifting Lifestyles

he '80s put to rest the myth of the “Average Ameri-
can” — the culture became increasingly fragmented
in a process that “Megatrends” author John Naisbitt

The traditional mass market has been shattered by such factors as:
e Shifting demographics (greater divorce rates,

more deuble

o Growth in individual lifestyles (more single-person households)
e Short-lived social trends (“Urban Cowboy,” etc.}.
¢ Breakdowns in traditional roles (more working women)

. Endless Cycle

The segmentation of multimedia choices reflects Americans’ search for
information and entertainment services tailored to specific needs. Further
segmentation leads to an even greater desire for additional cheices
creating a continuous, ever-quickening cycle of supply and demand:

' Fragmented
Culture

" Segmented
Lifestyles

Individual
Audience
Needs

Since radio is the medium least dependent on any individual lifestyte, it's
the best-suited to serve the needs of a fragmented social structure

casting sources and key players,
but the medium will continue to
provide the same benefits as be-
fore. Although new information
sources might complicate the sales
process, each will allow us to fur-
ther document our appeal to speci-
fic advertiser targets.

Radio faces many questions, to
be sure. But all will be answered
positively as long as we keep sight
of our historical strengths and con-
tinue to adjust.

Gerry Boehme, a 17-year radio
industry veteran, is Sr. VP/Re-
search Dir. for the Katz Radio
Group. He can be reached at

{212) 424-6784.

Over 500 stations worldwide rely on Halland to deliver the best

music mix and crystal-clear digital sound at an affordable price!

2500 original hits on 124 CDs, in stock for immediate delivery.
Plus a comprehensive database on floppy disc FREE with each library.

Don't play those old 45s... Call Halland today!

Available from these dealers:
Harris-Allied, BSW, Broadcasters General Store, Broadcast Services Co.,
Crouse-Kimzey, Music Director, PAMS, or call:

RVICES. INC.

Halland Broadcast Services, Inc. * 1289 E. Alosta Ave. ¢ Glendora, CA 9174C
Tel (818) 963-6300 Fax (818) 963-2070
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‘People’ Fingers
50 Top Beauties!

ho are the "50 Most
Beautiful People’? Peo-
ple thinks they include

Vanessa Williams, Rachel Hunter
(Mrs. Rod Stewart), Nona Gaye,
Billy Ray Cyrus, MTV VJ Duff,
Latin singer/heartthrob Chayanne,
Whitney Houston, and Lemon-
heads leader Evan Dando.

Tony (GQ) Brown

GQ asks MCA/Nashville Prez
Tony Brown his views of country's
fast growth. “My hope is that it
damages other labels. Whenever |
see another label hire somebody or
sign an artist that | think doesn't
have it, | cheer them on: ‘That'll
keep them busy for a while."”

Don Was, who recently co-
produced Kelly Willis's LP with
Brown, notes, “The lines between
rock & rofl and country are really
starting to blur. Nobody under-
stands that better than Tony. | don't
think of him as a country producer
— | think of him as Elvis's piano
player. When you view him in that
perspective, a lot of things make
sense. Because Elvis is the guy
who really knocked down those
walls.”

Smell The Country

When Revlon asked Trisha Year-
wood to rep its new Wild Heart per-
fume, “My first reaction was, ‘Why
are they calling me? You've got
Cindy Crawford aready. | told
them, 'if you're looking for a real
person to represent a product, then
this could work.” Though it costs
just $10-$16, Yearwood doesn't
care: “l don't think I've ever paid
that much for perfume myself”
(People).

The Harper's index notes: “Price
of a two-ounce bottle of Starclone,
a cologne made from the sweat of

Sammy Kershaw, a country
singer: $19.95."
Techno For An Answer

Chris Isaak addresses the rumor
he dated the topless model in the
“Wicked Game” video: "“You'd think
people in modern times are pretty
sophisticated. That if you break
open the TV a lot of little cowboys
and Indians don't run out into your
living room. You'd think they'd real-
ize that every guy ina bandon TV is
not dating the woman in the video
— only about 90% of them” (GQ).

In "“Depeche Modem,” Entertain-
ment Weekly talks to DM fans who
communicate about the band on
electronic bulletin boards. Says the
band's Andrew Fletcher, ‘It
sounds amazing. It's crazy what
kids are doing these days.”

ZEROS FOR HEROES — Priority is
a “hot record label,” according to
Rolling Stone, which notes the
home of Ice Cube and Ice-T saw
sales increase from $2.9 million in
1985 to $53 million last year. Label
prez Bryan Turner says, “In the rec-
ord business, if you do what you telf
people you're going to do, you're a
hero.”

Madonna Lovestruck!

“Lovestruck Madonna” invited
Johnny Depp to Miami for a party.
Upon arrival, he “planted a red-hot
kiss on his hostess” inspiring her to
tear off his T-shirt, which she wore
all night. Later, she joined him in the
pool, and "the electricity between
the pair was so intense all the pool
lights went out!” (Star)

Cute Couples

Dwight Yoakam has “been spot-
ted at several Tinseltown hotspots
with Wisegal Joan Severance”
(Globe).

K.D. Lang's dog is a vegetarian,
just like her. She personally cooks
him couscous, brown rice, and
vegetables (Star).

Nicollette Sheridan regrets hav-
ing dumped Harry Hamlin, be-
cause Michael Bolton is too
career-obsessed to give her
enough attention (Star).

Role 'N’ Stoned Models

erry Hall fines Mick Jagger

$500 every time he swears in
front of the kids. She's already col-
lected $19,000 (National En-
quirer).

Stephen Wyman was banned
from his father Bill's wedding be-
cause he plans to marry his dad’s
ex-wife's mother (R&R 4/9). Wy-
man pere has disowned the kid,
kicked him out of the house, and
plans to cut him out of the will
(Globe).

After he was caught buying pot in
NYC, David Lee Roth claimed he
faced a fine of just $35. “it's like
buying a pretzel and a soda pop on
a Sunday afternoon,” he said (Star,
Globe).

Each week R&R sneaks a peek through the nation’s consumer
magazines in search of everything from the sublime to the
nidiculous in music news. R&R has not verified any of these reports.

WEEKEND BOX OFFICE

APRIL 23-25
1 Indecent Proposal $10.01
(Paramount)
2 Who's The Man? $4.53
(New Line) *
. 3The Sandlot (Fox}  $3.92
4 Benny & Joon $3.80
(MGM)
5 Indian Summer $3.36
(Buena Vista} *
6 The Dark Half $3.25
(Orion) *
7 Cop And A Half $2.25
(Universal)
8 Boiling Point $1.87
(WB)
9 The Adventures $1.70
Of Huck Finn
(Buena Vista)
10 This Boy'’s Life $1.51
(WB)

All figures in millions
*First week in release
Source: Exhibitor Relations Co.

COMING ATTRACTIONS:
No music-related movies open-
ing this week.

NEW THIS WEEK

® DANIEL LANOIS: ROCKY

WORLD (Warner Reprise)

Documenting the artist/pro-
ducer's career, this 55-minute i
compilation also highlights the
making of his "“For The Beauty
Of Wynona” LP with such
songs as “Indian Red,” "Brother
L.A" “The Messenger,” and
more. Behind-the-scenes foot-
age with U2, Peter Gabriel, and :
the Neville Brothers rounds out
the package.
® TRESPASS (MCA/Universal)

Starring Ice-T and Ice Cube,
this feature film sports a Siref
WB soundtrack comprising a
duet by the two stars, along
with selections by Public Ene-
my, Sir Mix-A-Lot, Black
Sheep, and others. The Walter
Hill-directed film also spawned
a second Sire/WB LP showcas-
ing Ry Cooder’s score.
® NBA JAM SESSION

(CBS/Fox) :

New songs by MCA artists
Bell Biv DeVoe (“Above The -
Rim”) and the B. Brown Posse
(“Drop it On The One”) and vin-
tage cuts by Patti LaBelle, Eric
- B. & Rakim, Gienn Frey, and
others provide the musical back-
. drop for this 35-minute video,
© which highlights select footage
from NBA games. This compan-
ion to the LP of the same name
also includes Wreckx-N-Effect’s
“Rim Shaker,” a new version of
the group’s "Rump Shaker."
® UTOPIA: REDUX ’92 —

LIVE IN JAPAN (BMG)

Taped in May 1992, this 55-
minute concert video — reu-
niting band members Todd
Rundgren, Roger Powell, |
Kasim Sulton, and Willie Wii-
cox — showcases 11 songs,
including “Just One Victory,”
“Love In Action,” and “Hammer
In My Heart."”
®DR. GIGGLES

(MCA/Universal)

Starring Larry Drake, this fea-
ture fitm sports a Victory sound-
track with tracks by Tin Ma-
chine, Ten Inch Men, Paul
Rodgers, and others.
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TOP TEN SHOWS
APRIL 19-25

1 Cheers

2 Roseanne

3 Movie (Sunday)
(“Call Of The Wild")
Seinfeld
60 Minutes (tie)

6 Home Improvement

7 Walker, Texas Ranger

8 Murder, She Wrote

9 Rescue: 911

10 Delta

Movie (Monday)
(“Father & Son: Dangerous
Relations”) (tie)

Source: Nielsen Media Research

All show times are EDT/PDT uniess

otherwise noted; subtract one hour for

CDT. Check listings for showings in the

Mountain time zone. All listings subject to
change.

COMING NEXT WEEK

Tube Tops

Rod Stewart performs with
special guest Ron Wood on
“MTV  Unplugged” (Wednes-
day, 5/5, 10pm). Westwood
One will provide the radio simul-
cast of the 90-minute event.

Friday, 4/30

* Heavy D & The Boyz, “The
Arsenio Hall Show"” (syndi-
cated; check local listings).

*® Bryan Ferry, “The Tonight
Show Starring Jay Leno” (NBC,
11:35pm).

® Tina Turner, “Late Night
With David Letterman” (NBC,
12:35am, Saturday).

* Neil Young, “ABC in Con-
cert” (check local listings).

Saturday, 5/1

e Joey Lawrence portrays
Laverne’s nephew on NBC's
“Empty Nest” (9pm).

Sunday, 5/2

® James Brown guest-stars
as himself on Fox’s “In Living
Color” (8pm).

® En Vogue, Heavy D, and
Tone Loc guest-star on the first
installment of a two-part “Roc”
{Fox, 8:30pm).

e Lita Ford guest-stars as

herself on *“Herman's Head” ¢ Billy Ray Cyrus, “Jay
(Fox, 9:30pm). Leno.”
& 5 5 S - i .
CURRENT

® INDECENT PROPOSAL (MCA)
Single: I'm Not In Love/Pretenders

Monday, 5/3

* Dolly Parton, " Arsenio Hall.”
= Bruce Homsby, “Jay Leno.”

Tuesday, 5/4

* Suzy Bogguss, "Jay Leno.”
* Clint Black, “David Letter-
man” (12:35am, Wednesday).

Wednesday, 5/5

* Kathy Mattea, Los Lobos
Nils Lofgren, and Dr. John per-
form on A Beatles Songbook, "
PBS’s hourlong “In The Spot-
light” special (check local list-
ings).

* PBS's "Let The Good
Times Roll” — a 90-minute doc-
umentary examining jazz music
in New Orleans — features per-
formances by Harry Connick
Jr., Robert Cray, Dirty Dozen
Brass Band, John Lee Hooker,
Los Lobos, Wynton Marsalis,
the Meters, Milton Nasci-
mento, the Neville Brothers,
Zachary Richard, and Buck-
wheat Zydeco (check local list-
ings).

® Cathy Dennis performs at
the prom on “Bevery Hills,
90210” (Fox, 8pm).

¢ Kid ’N Piay and Joey Law-
rence perform on ABC's hour-
long “Olsen Twins' Mother's
Day” (8pm).

® Travis Tritt, Wynonna, and
Dolly Parton perform on ABC's
hourlong ‘‘Celebration Of
Motherhood” (10pm).

® Ray Charles, “Arsenio Hall.”

* Silk, “Jay Leno.’

Thursday, 5/6

* Suzy Bogguss, Mary-Cha-
pin Carpenter, Emmylou Har-
ris, Patty Loveless, Kathy Mat-
tea, Lorrie Morgan, Pam Tillis,
Tanya Tucker, Michelle
Wright, Tammy Wynette, Wy-
nonna, Trisha Yearwood, and
others perform on CBS's two-
hour “The Women Of Country”
special (8pm).

® David Crosby guest stars
when Marge is arrested on "“The
Simpsons” (Fox, 8pm).

* David Bowie with Al B.
Sure!, "Arsenio Hall.”

Other Featured Artists: Vince Gill, Seal, Bryan Ferry

® WHO'S THE MAN? (Uptown/MCA)

Singles: Let's Go Through The Motions/Jodecli
Who’s The Man?/House Of Pain
Other Featured Artists: Pete Rock & C.L. Smooth, Mary J. Blige

® THE CRYING GAME (SBK/ERG)

Single: The Crying Game/Boy George
Other Featured Artists: Lyle Lovett, Dave Berry, Percy Sledge

® THE BODYGUARD (Arista)

Single: | Have Nothing/Whitney Houston

Other Featured Artists: Lisa Stansfield, Curtls Stigers, Soul System

®CB4 /"'CA)

Single: Baby Be Mine/Blackstreet #Teddy Riley
Other Featured Artists: PM Dawn, Public Enemy, MC Ren

® POSSE

Single: One Night Of Freedom/B.B.O.T.l. (A&M)
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Arbitron

Continued from Page 1

times a year every six weeks in-
stead of 12 times every four weeks.
But instead of full data only every
third month, there would be full
data every six weeks.

R&R: So stations get a full
“book’’ every six weeks?

JG: Correct. Maximizer clients
would also have the ability to
download the latest six weeks of
respondent-level data, just like
they do every four weeks with AID.

R&R: So they’ll be able to ex-
trapolate data every six weeks?

JG: You won’t have to extrapo-
late — that’s one of the nice things.
Maximizer clients will be able to
pull up the actual six-week num-
ber. Just like now, when AID
comes up, you can pull up the four-
week number.

R&R: Is there any danger that
subscribers will ignore the rolling
average reports and spend their
time with just the six-week
respondent-level data?

JG: They could certainly do that
if they’re so inclined. I'm sure
there’s going to be a situation
where a station has a great six-
week phase, and they’re going to
want to use that instead of a rolling
average. The six-week sample size
will be 70% larger than the four-
week sample size is now. But one
thing the Council wants is a limita-
tion on the ways you can slice up
the data in a six-week phase. The
current system has a 30-diary min-
imum in a cell to be able to process
it. Some people have asked that
this number be raised to avoid
breaking something up into too
small a number. The other side of
that argument is, one reason the
sample is going up is because peo-
ple will be able to do more discrete
breakouts, so don’t raise it on one
hand and limit my ability to get at
it on the other.

R&R: One of the plan’s compon-
ents is to eliminate the book and re-
place it with a ‘“buyer’s guide.”
What will it contain and how often
will it be published?

JG: Instead of 250 pages of data
(as the books are now), it could
contain maybe just 50 pages of
something buyers can use daily,
such as top-line demos and day-
parts, reach-and-frequency tables,
rankers, or whatever . . . it’s wide
open. The early feedback I've been
getting is that the ideal would be to
put it out every six weeks. Other-
wise those reports not represented
by a book might be viewed as less
important.

R&R: What is calendar weight-
ing and why will it be eliminated if
the new process takes effect?

JG: Right now, during the Arbi-
trend months between the books,
there’s a weighting variable used
in addition to the standard age,
sex, and geographical weightings.

Grimes
Continued from Page 12

COO and a director of the company
in 1992.

Grimes’s resume includes sever-
al years with CBS Inc. as VP/
Broadcast Group, Sr. VP/Radio,
VP/AM Stations, VP/GM CBS Ra-
dio Spot Sales, and VP/GM of
WEEI/Boston.

This weighting controlled the
monthly diary return so that they
equalled one-third of the total (at
the 12+ level). It wasn’t so much
whether calendar weighting was
good or bad, but it was the fact that
you had two Arbitrends with calen-
dar weighting switched on, then the
actual book with calendar weight-
ing switched off. Now, each six-
week unit would be sample-
balanced onto itself.

R&R: Last week, Arbitron Presi-
dent Stephen Morris promised that
all costs involved with this project
will be absorbed by the company.
Will there be any lingering long-
term costs that will also be paid for
by Arbitron?

JG: I don’t know what the ongo-
ing costs will be, but subscribers
will not be paying more for what
they’re getting now. There might
be new products and services that
spin off from this that could result
in some revenue potential for us,
but this change will not cause an in-
crease in the cost of the service.

R&R: What will happen with the
markets that aren’t among the 96
that are measured continuously?

JG: One suggestion is to take a
hard look at markets 150+. It’s a
marketplace that’'s much more
price-sensitive than the bigger
markets, and national business is
less important. With that in mind,
we might design a service with
those criteria and it could be some-
thing completely different than
what’s being done in the larger
markets. I'm sure that markets
96-150 will be handled similar to the
largest markets.

R&R: How many ADI and TSA
diaries are out there now, and how
many will be rolled into the Metro?

JG: There are 160,000 in the TSA
and ADI markets now and they
would be reduced by about 15%-
16%.

R&R: Why aren’t you pulting
this issue up for a vote or a straw
poll, as you did when the Advisory
Council proposed moving from
12-week to 16-week sweeps?

JG: The Council felt that if you
put it to a vote, you really weren’t
able to build support for it or an-
swer any questions. Their recom-
mendation this time, which makes
sense, was to present it to key
broadcasting and advertiser/agen-
¢y groups. Based on the feedback
we’d get from these groups, as well
as from individual subscribers, we
could make a decision accordingly.

R&R: When is the new survey
likely to be instituted?

JG: This is still tentative be-
cause it will require a complete re-
write of our data collection and
processing software . . . but proba-
bly the early third quarter of 1994,
assuming we can make a decision
by Labor Day.

Greenville, SC-based Multime-
dia owns WEZW/Milwaukee;
WFBC-AM & FM/Greenville, SC;
KEEL & KITT/Shreveport, LA;
WMAZ & WAYS/Macon, GA;
WORD/Spartanburg, SC; five TV
stations; more than 125 cable TV
systems; a TV production and syn-
dication company; and a security
alarm business.

Talk Hosts

Continued from Page 1

The effort came to light Monday
(4/26) after White House Radio Di-
rector Richard Strauss called an
R&R editor and other industry ob-
servers asking if there was a direc-
tory of radio talk shows that in-
cluded descriptions of the hosts’ on-
air styles and political views.

In his call to R&R, Strauss inti-
mated that he was trying to iden-
tify Top 20 market radio programs
where administration staffers
could promote the President’s
agenda without being subjected to
excessively hostile questioning.

Naming Names

In a later telephone conversation
with talk consultant Bill McMahon,
Strauss specifically mentioned
KABC/Los Angeles middayer Mi-
chael Jackson as an ‘“‘acceptable’
host and syndicated talkers Rush
Limbaugh and Howard Stern as
personalities the administration
would avoid.

“They’re clearly trying to
distance themselves from the Lim-
baughs of the world and their influ-
ence,” said McMahon. ““[Strauss]
repeatedly mentioned Limbaugh
as the type they didn’t want to be
around.”

Strauss told McMahon the White
House is currently looking for a
“non-Limbaugh-type” talk show in
Chicago to host an administration
official. He also asked McMahon's
opinion of several personalities, in-
cluding KLIF/Dallas evening host
Bob Ray Sanders and WCCO/Min-
neapolis middayer Ruth Koscielak.

‘Outreach’ Program

Strauss told R&R his list-building
project is not designed to prevent
certain talkers from gaining ac-
cess to Clinton officials. ‘“We’re not
trying to limit talk show hosts,”” he
said. “We’re broadening our out-
reach to them.”

Strauss declined further com-
ment, saying he didn’t expect his
inquiry to R&R would result in a
news story. He referred all ques-
tions to his boss, White House Di-
rector of Media Affairs Jeff Eller,
who didn’t return phone calls.

The White House has been culti-
vating its Talk radio connections
since shortly after Election Day.
Carol Nashe, Executive Director of
the National Association of Radio
Talk Show Hosts (NARTSH), said
Strauss has called on several occa-
sions to request the names of
NARTSH members in various
markets. However, she said,
Strauss has never asked about the
hosts’ ideologies or styles.

“We have given no information
about the style, content, or politics
of the hosts,” said Nashe. ‘“That’s
not our mission — and it would be
limiting freedom of speech.”

RTNDA President David Bart-
lett expressed less concern about
Strauss’s research, saying the Talk
format should be flattered by the
attention. ‘“‘This reflects that the
White House takes radio and tele-
vision talk shows very seriously as
a way to circumvent the main-
stream media.”
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West

Continued from Page 3

tor in taking an already outstand-
ing radio station to an even
stronger position over the past two
years. He’s going to be a great as-
set to our programming depart-
ment.

“Dave’s an outstanding OM.
He’s a service-oriented individual,
so our Real Country affiliates can
rest assured he’ll be working close-
ly with them.”

West told R&R, “It wasn't an
easy decision to leave KWEN, but I
look forward to the challenge of
working in Phoenix with one of the
nation’s most respected radio sta-

A e
McCann
Continued from Page 3

According to Atlantic Chairman
Steven Dodge, “We began our
search by talking with people who
know Boston and have well-in-
formed opinions about its outstand-
ing GMs. Jenny was on virtually
every short list and quickly emerg-
ed as the person we decided to go
after; we talked to nobody else.

“She’s smart, classy, loyal, ac-
complished, and knows how to
grow successful organizations.
She’s taking on a very good station
and we expect it to blossom under
her leadership.”

McCann added, ‘It will be great
to join a station that’s rapidly
emerging as one of the strongest
players in town. I look forward to
nurturing WBMX's growth.”

Prior to joining WSSH, McCann
was an AE at WBZ/Boston and
was an AE and later GSM at
WJIB/Beston (now WCDJ).

WAAAA-adReticantadichistornv.com

tions. The KNIX folks are a tal-
ented group of people who are dedi-
cated to being the best.”

Nicholson said, “It’s hard to
leave WNOE, but I'm excited
about working with the outstanding
KNIX and Real Country crews. It's
a tremendous opportunity to ex-
pand my experience by program-
ming on the national level.”

Prior to joining KWEN two years
ago, West spent seven years at
WYNK-AM & FM/Baton Rouge,
where he was APD/MD. Nicholson
joined WNOE three years ago after
leaving the OM post at Country
combo KCUB & KIIM/Tucson.
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Tele-Media

Continued from Page 3

AR

Paul Cannon, who's now the PD at
Chase’s WTIC-FM/Hartford. 'PRO
(AM) Exec. Producer Artie Teft
was named his station’s acting PD.

Rosenblatt and Carson weren’t
available for comment, but George
told R&R, “This is a fascinating
project. This operation will be a
model for other duopolies. I'm ex-
cited about my expanded duties
and look forward to the challenges
ahead.”
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Stevens
Continued from Page 12

larger now and has a lot more re-
sources to work with.”

Prior to Stevens’s earlier six-
year stint programming KIOZ, he
was PD at KCFX/Kansas City and
KISS/San Antonio.
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KPXR add
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Qk'34-12
9-22=
WMME 30-2

New City? ST hears the purchase price for
the lesser half of the former Country FM
simulcast (WYAY was just sold to Cap Cities/

Is Cox trying to buy WYAIl/Atlanta from

) ABC) would be $8 million. But you can bet the
other Atlanta broadcasters would try to bust
¢ the move at the FCC. One BIG reason: Cox

already owns WSB-AM & FM & TV, the
Atlanta-Journal Constitution newspaper, and
local cable interests.

And while we're trading rumors about

| trading rumors, ST hears the bidding has gone

beyond $35 million for Scripps-Howard's
three-market radio group (KUPL-AM & FM/
Portland, WVRT/Baitimore, and WMC-AM &

' FM/Memphis), which officially went on the

block a few weeks back. Interested parties are
rumored to include Sconnix, Trumper,
Keymarket, Broadcast Alchemy, and the
GMs of the respective stations, of course.

Meanwhile, broker community sources say
interest in Viacom’s KIKK-AM & FM/Houston
is markedly cooler.

And . . . is New Rock WHFS/DC-
Baltimore really about to be sold to Mike
Craven’s Liberty Broadcasting Corp.? (ST's
lost track of how many times the Duchossois
station was supposed to have been sold over
the past year.)

By the way, you can forget those rumors
that Ardman Broadcasting is about to sell
WZOU/Boston. “We're trying to buy another
station in Boston,” Ardman Prez Mike
Feldman told ST.

}Cochran’s New WCKG Team‘

When former KDWB/Minneapolis morning
man Steve Cochran starts wakeups at Classic
Rocker WCKGIChicago on May 17, he'll be
joined by (drum roll, please . . .) WCKG
overnighter Randi Blake, who'll handle news;
Sun-Times sports columnist Jay Mariotti, and

~_ acouple of recruits from crosstown WLUP.

Rumors

* Wilt former McVay Media consultant Harv
Blain — most recently PD at WPNT/Chicago —
turn to work with McVay consulting WPRO-FM/Provi-
dence? And Is a weli-known consultant about to jump
firns and join McVay?

o Will KISW/Seattle PD Steve Young move to
Phoenix if his contract isn’t renewed?

* Wili WKBQ/St. Louis morning dudes Steve &
D.C. satelite their show throughout the Midwest?

* is the deal to sell Quality Records almost
done?

* Wil WROO/Jacksonville MD/evenings Bobby
Knight re-sign with the Paxson Country station?

¢ Is Epic VP/A&R Bob Pfeifer the only big name
under consideration for a similar Hollywood post?

* Will former WEGX/Philty morning show pro-
ducer Elliott Segal join WPLJINY as wakeup pro-
ducer for Scott Shannon & Todd Pettenglil?

* Is Q106/San Diego APDfaftemooner Jo Jo
Kincaid having preliminary conversations with KiS/
LAD

* Was ex-99X/Atlanta PD Rick Stacy nailing
down a gig in DC recently?

WWAV=-aknericanradiohistorv-com e

L.A. Stations Hacked Off
By Computer Contest Fraud

oted computer hacker Kevin Lee Poulsen is
N the subject of a new 19-count Federal indict-

ment for allegedly conspiring with Ronald
Mark Austin and Justin Tanner Peterson to rip off
L.A. stations KilS, KPWR, and KRTH by seizing con-
trol of incoming contest phone lines (among other
computer crimes).

Currently doing Federal time for telecommunica-
tions fraud, Poulsen allegedly won two Porsches,
$20,000 in cash, and two trips to Hawaii by ensuring
via computer that only calls from him and his associ-
ates could get through. The indictment charges Poul-
sen with computer and mail fraud, money-taundering,
interception of wire communications, and obstruction
of justice. Austin and Peterson have already pleaded
quity to violating computer crime laws.

KIIS President/GM Marc Kaye told ST: “We've
been working with the FBI to nail this guy and his
friends. We're as much a victim as the other people
who couldn't win. It's really a phone company prob-
lem, and the phone company is doing the best it can
to protect everyone from a recurrence.”

Former Loop Sports Dir. Jim Volkman will
take a similar role — including morning
sportscast duties — at 'CKG, and Jimmy
Baron — formerly the producer of WLUP’s
Jonathan Brandmeier — will pull similar duties
for Cochran, who's inked a two-year deal.

According to the Sun-Times, 'CKG also
has been raiding the Loop sales staff of late,
prompting WLUP GM Larry Wert to fax 'CKG
GM Mike Disney the following friendiy
message: “I've set up an office for you at ‘The
Loop’ to help facilitate your staffing efforts.
Please let me know when you'd like to move in.”

Although the much-speculated alliance
between Charlie Minor's Minor Marketing &
Promotion and indie supremo Jeff McClusky
never really materialized, former PLG VP/Promo
Mel Del atte has joined Minor, who's close to
setting up new digs in Beverly Hills. Wili those
offices accommodate another, currently
employed West Coast nat’l promo hot shot?

} WCDJ Country Coming ‘

ST hears NAC WCDJiBoston will go
Country as soon as the sale from Emmis to
Greater Media closes, which is expected to
happen within a matter of days.

Now for those who like to put two and two
together, is it any coincidence that native New
Englander Jim Murphy just resigned his OM
post at SMN'’s Real Country net?

Virgin realigns its AOR department,
eliminating ‘‘Heavy’’ Lenny Bronstein’s VP/
Promo post. VP/Radio Promo Jeff Naumann
and Sr. Dir/Promo Paul Brown will continue to
oversee Virgin AOR efforts. Will Bronstein
accept a label offer or rekindle his long-
established indie promo firm?

Continued on Page 20


www.americanradiohistory.com

UDYBATS

‘“being simple”
Produced, mixed & engineered by Kevin Moloney
Single Version, Simple Version, Radio Version: Mixed by Ben Grosse
From the new album Pain Makes You Beautiful

Management: Dennis Oppenheimer/Performance Group ©1993 Sire Records Company
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NEW & ACTIVE 54/9
AC CHART €9

NEW ROCK 20 - ®

VH-1 GREATEST HITS

SOUNDSCAN CHART - HIGHEST
DEBUT (4/26)

380,000 SHIPPED

(W dOLS OL) ONIHL ¥ 00 LNYD

e

THE PREMIER SINGLE FROM SAN FRANCISCO DAYS

“feed the tree”

new single and video

from belly's debut album star.
NEW & ACTIVE 5410

9500 35-32 WKQOB add  95WAYV add
Q102 add 22 WQUT add  KAKS add
PWR92 add KTUX 13-7 Q101 add
WPST 24-22 7104 25-22 KCHX add
195 18-13 KZ93 23-17 106KHQ add
WMXF add KWOD 7-6  KFBQ 30-22

MTV BUZZ BIN ALBUM SALES
»="¥ OVER 250,000

|

A
:
on tour april.

© 1993 Sire Rreards Company. H's akay, you're eating for two.

Continued from Page 18

Owing to some wrangling with New Line
over merchandising rights, the script for
Howard Stern’s “Adventures Of Fartman” is
making the Hollywood studio rounds.
According to Variety, Stern would play a
sleazy tabloid editor {!) who uses his powers
of flatulence to defeat a scummy real estate
developer, spoofing such films as “‘Batman”
and “Dirty Harry” in the process.

Meanwhile, KOME/San Jose shifts Stern
from evenings to mornings, with morning team
Blazy & Bob shifting to afternoons and the
Greaseman’s syndicated show taking over
evenings.

} Vive Le LMA Difference! {

Those ever-popular “philosophical
differences” aren't just for jocks and

Rumbles

* KKCJ/KC drops satefiite programming for a live
“Good Times And Hot Country” presentation.

* Soft AC WEZG/Syracuse ups GSM Frank Lis-
chak to GM. Senior AE John Snyder is elevated to
GSM and moming man Ron Bee becomes PD.

* WKSIiGreensboro GM Chris Johnson exits.
He's replaced by consuitant Stan Thomas.

* WAQQ/Charlotte GM Terry Volbert exits.

* WA1A/Melbourne, FL GM Paul Katabian ex-
its for personal reasons. He's replaced by WXXL
(XL106.7)/Orlando GSM Jeft Kimmell.

* KCDD/Abilene OM Bobby Ramos becomes
APD/Promo Dir./midday man at crosstown Hot AC
KORQ, which flips to CHR as the “New Mix Q100"
under PD Mark Mathis.

* KOCD/Joplin, MO PD Mark Wilson exits, APD
Ann Harlo becomes interim PD.

e WLANILancaster PD Pete ‘‘Wolf’* Michaels
exits. Morning man Rick Jordan becomes MD, and
wilt share PD duties with Promo Dir./moming cohost
Liz Jeressy and other staffers for now.

* WKKX/St. Louis afternoon drivers John
Chase and Rick Sanborn segue to mornings. PD/
morning sidekick Tom Bradley moves to afternoons.

* Two former WAFX/Norfolk staffers join KPEZJ
Austin — afterncon driver Jim Spector becomes
MD/aftemooner and Production Dir. Keith Austin
takes the Creative Dir./earty midday slot. Nighttimer
Mike Driver relinquishes the MD duties. Following
midday personality Rolee Rios's move to crosstown
Country KMXX as MD/middayer, PD John Roberts
slides into late middays. And . . . the station shifts
back toward a Classic Rock direction.

* KZON/Phoenix hires former WBCN and
WBOS Beantown personality Kevin Malvey for after-
noons, replacing Brad Copeland.

¢ KCLB/Palm Springs co-PDs/moming men Bob
Cady & Doug Ray cop the vacant morning siot at
Classic Rock KJFX/Fresno.

¢ Six-year KRQ/Tucson MD Roger Scott exits
this week to explore record promo opportunities.

* Ex-Monday Morning Replay AC Editor Joan
Barnowski joins Gary Berkowitz Broadcast Consult-
ing as Dir./Mktg.

o WNVZiNorfolk afternooner Hollywood Harris
joins PD Wayne Coy in moming drive and former
KEWB (B94.7)¥Redding, CA PD/MD James Baker
joins "NVZ for afternoons.

* Ray Rossi exits swing/weekends at Hot 87/NY
to devote fulltime energies to late-nights at crosstown
WYNY. He's replaced by Sammy Mack, formerly
APD/MD/afternoons at WQMGI/Greensboro.

* WEAZ/Philty drops “EZ-101” in favor of
“B101.1.” No other changes at the AC.

* Rob Walker — most recently nights at WERZ/
Exeter, NH — becomes Prod. Dir./afternoon driver at
WZPK (103.7 Peak-FM)Portiand, ME.

* UC KJLH/L.A. was set o hold a candelight vigil
on Thursday (4/29) — the one-year anniversary of
L.A.’s civil unrest.

WWW-americanradiohistorv.com
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TOSS IN CAPERS — In celebration of Secretaries’
Day, this pair of caped crusaders — Midcontinental
CHR Z104/Madison’s morning team Johnny Danger
& Greg The Bear — soared into the air (and live! over
the airwaves) to conduct a good ol' fashioned type-
writer/computer toss. Handed their weapon of choice
and hoisted to the heights, dozens of disgruntied
secs aimed for the Big O — as in “boss," which was
painted on the pavement. Those who made their mark
won $104 cash.

programmers any more — AOR KPOIl/Honolulu
dissolved its year-old LMA with crosstown
KINE, citing . . . you guessed it.

WMAL/DC continues to purge the music
from its lineup. The station’s replaced
overnight Big Band personality Bill Mayhugh
with repeats of Rush Limbaugh and the
station’s afternoon drive newsblock. On
Monday (4/26) 'MAL began calling itself
“News/Talk 630.”

After two weeks of running jockless, WIYY/
Baltimore alters its on-air lineup: PD/morning
man Russ Mottla and afternoon driver Stash
swap shifts, morning co-host Sherrie Gregory
moves to overnights, and Glenn Wild exits.

Look for WWKX/Providence APD
Geronimo to be named PD within the next two
weeks.

} ACM Radio Winners {

Congratulations to KNIX/Phoenix VP/GM
Michael Owens and General Program Mgr.
Larry Daniels on winning the Academy of
Country Music’s Station of the Year award
for the third time. The honor comes during the
station's 25th anniversary as a Country outlet.

Also, WGKX/Memphis MD/middayer Jon
Conlon has been named Disc Jockey of the
Year. It's the third time Conlon has won this
award as well

Why has WLIBINY applied to change its
city of license to Yonkers? Could it have
anything to do with the FCC’s expanded band
rules? The final version includes a provision
mandated by Congress that awards a 10kw

Continued on Page 22
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We’re All Ears

i

The Great Radio Promotion #2
wants to hear from you.

Last year we asked you to write to us and tell us why radio is so great. This year, we ask you

to sing its praises. Or say it or play it. Let the world hear what a great advertising medium radio is.

Create a radio spot or a speech, a song or a jingle. Sell radio, not just your station, not just
your format. Put it on a cassette tape and send it to us. (No more than 60 seconds, please.)

For the first time, The Great Radio Promotion #2 is a special category of the Mercury
Awards, the awards that celebrate radio’s creativity. The winner will be announced and the spot
played at the second annual Mercury Awards dinner on June 9, 1993. The winning spot will be
included in the CD commemorating all the Mercury Award winners.

Entries will be judged by the Arbitron Radio Advisory Council. All entries must be post-
marked no later than April 30, 1993. Send 2 cassette copies of your entry to: The Great Radio
Promotion #2, The Arbitron Company, 142 West 57th Street, New York, NY 10019.

ARBI TR

e vwuwnww americanradiohistorvy. com P ——

© 1993 The Arbitron Company
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The pgemier single -
from Jack's new album

Hlone In A Crowd

Produced by Jeff Pescetto & Steven Dubin

OUT OF THE BOX AT:

WNCI  WDJX
WKBQ KMXV
and more!

Manutactured &
Distributed by
BMG Distribution

PiBYTRIGUTION

“"Rreconros

o e e g e i e S N

STREET TALK.

Continued from Page 20

day/1kw night license to any daytimer serving
a city of 100,000+ population with no
24-hour outlet but within the service area of a
Class | AM. Yonkers fills the bill for WLIB quite
nicely.

} UPI Financial Sheikh-Up {

UPI's principal shareholder, Sheikh Walid
al-tbrahim, says he’s looking for new partners
to raise capital and restructure the news
service, whose U.S. operations include a radio
network and broadcast news wires.

Interestingly, this nugget o' news was
given to — not someone from his own UPI —
but a correspondent for rival Reuters!

Meanwhile, Al-Hayat, a Saudi-owned
newspaper based in London, quotes unnamed
sources as saying more than $10 million will
be pumped into UPI within the next two years
alone.

Records

* Getfen VP/A&R Teresa Ensenat joins A&M for
similar duties. A&M Production Mgr. Carol McGowan
exits, and is replaced by Dir./Special Products Mktg.
Ann Lewls. Rejoining A&M in marketing is former
Elektra Nat'l Dir./Promo Jon McHugh.

* Columbia Detroit rep Reggie Blackwell exits.
The territory will be covered out of Cleveland by Dave
Watson. Meanwhlie, Columbia Baitimore/DC promo
rep Kevin Kertes gets the nod for simifiar duties in
NYC. He replaces the recently exited Julie Levine.

* ERG SF promo rep Rob Stone heads to NY for
Nat't Crossover duties. Denver rep Joe Reichling
segues to The City. Motor City rep Julie Traub re-
places Reichling in the Mile-High City.

* Former Giant SF promo rep Geina Horton
joins Modern Music to run its New Rock division.

* Geffen Nashville promo rep Michelle Munz
shifts to Boston, replacing Ted Volk, who was re-
cently promoted to Nat'l Alternative promo. Devon
Durrant replaces Munz, coming from the local Cin-
cinnati promo siot. The new Queen City rep is Karen
Fernandes, formerly promo ass't. to AOR VP/Promo
Alan Oreman.

* BNA/Nashville promoter Jeri Mitchell moves
to Asylum for a regional post. Giant’s Dave Berry —
thought set to join BNA — makes a last-minute deci-
sion to stay put.

* PLG Detroit rep Kelly Christy exits.

* Restless Records is looking for someone to
head up its New Rock department. Contact VP/Mktg.
Rich Schmidt.

v

¢ Columbia Records creates Chaos Recordings; names Jim
Cawley Label Mgr.

eRon Stone set as KEZK/St. Louis GM.

eKMJl/Denver ups MD Dave Ward to PD.

v

eWarner Bros. Records names Carol Hart VP/Nat'l Promo
and Harold Childs VP/Jazz Mkig.

eDan Vallie opens consultancy with EZ Communications as
his first client.

o Dallas PD John Roberts exits CHR KEGL for crosstown
AOR KZEW.

¢ Chuck Morgan becomes WBSB (B104)/Baltimore PD.

v

oRick Torcasso named WYNY/NY PD.

A4

- RKO Radio gives four GMs VP stripes: Jim Barker
(WFYR/Chicago), Gerrard Sperry (WROR/Boston),
< Dick French (WHBQ/Memphis), and Doug Donoho

k(wnxv/waml). ‘

Former radio and TV mogul John Kluge
has shaved off $60 million from his billions to
endow Columbia University, his alma mater.
The money will be used to give $10,000
grants to at least 300 minority students each
year.

Kluge went to Columbia on a scholarship
(Class of '37) and worked in the university
dining hall to pay for room and board. He went
on to found Metromedia.

} Prince Abdicates! <

Precious nanoseconds prior to presstime,
Prince announced he's retiring from recording
to focus on other areas, including live theater,
interactive media, nightclubs, and movies.
Paisley Park/WB will continue to issue Prince
albums, drawing on his library of more than
500 unreleased recordings.

g
SECS & MUD & ROCK & ROLE — Infinity Classic Rocker Z93/Atlanta celebrated Secretaries’ Day with a live! broad-
cast of its second annual Mud Wrestle. Pictured are the $ 1000 prizewinners — Gibraltar Computer’s Veida Royal and
boss Lindsey Warren — before and during a typical day at the office. (In appreciation for all her year-round dirty work,
he gave her his share of the winnings, too.)

Wwweamercanradiohistorv.com - -
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TINA

FROM HER FORTHCOMING ALBUM

"I DON'T WANNA FIGHT"

Produced by Chris Lord-Alge and Roger Davies
Roger Davies Manogement

@ 1993 EM Records timited
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RATINGS

“
Washington, DC | Dallas-Ft. Worth Boston Houston- Seattle-Tacoma
Fa ‘92 Wi '93 Fa'92 Wi ‘93 Galves,on Fa 92 Wi ‘93
WPGC-FM (CHR) 9.3 8.6 Faje2  Wiiss WXKS-FM (CHR) 7.0 7.8 KIRO (N/T) 75 7.7
WMZQ-AFF (Ctry) 6.4 6.6 KSCS (Ctry) 9.8 88 WBZ (News) 74 73 Fa'92  Wi'93 KMPS-AF (Ctry) 7.7 7.6
WMAL (N/T) 43 53 KPLX (Ctry) 60 54 WMEX/WMJX (AC) 54 5.1 KILT-FM (Ctry) 88 7.4 KBSG-A/F (Gol)cli) 56 56
WRQX (AC) 46 53 KJMZ (UC) 50 51 WBCN (AOR) 53 5.0 KIKK-FM (Ctry) 64 57 KUBE (CHR) 64 54
WGAY (AC) 39 43 KVIL-AIF (AC) 56 5.0 WRKO (N/T) 55 4.8 KBXX (CHR) 52 5.0 KOMO (FS) 58 50
WKYS (UC) 52 41 KKDA-FM (UC) 44 48 WODS (Gold) 47 43 KLOL (AOR) 45 50 KRPM (Ctry) 49 48
WJIFK-FM (FS) 41 40 WBAP (FS) 38 4.8 WHDH (N/T) 38 4.1 KHMX (AC) 49 49 KISW (AOR) 40 a7 "
WMMJ (UAC) 38 35 KYNG (Ctry) 4.1 45 WZOU (CHR) 45 40 KKBQ-AJF (Ctry) 29 47 KLSY (AC) 37 45 .
WHUR (UAC) 30 34 KRLD (N/T) 33 43 WSSH-FM (AC) 42 3.9 KMJQ (UC) 42 46 KVI (Talk) 30 41
WWDC-FM (AOR) 3.9 3.4 KTXQ (AOR) 45 43 WBMX (AC) 35 3.8 KTRH (News) 47 43 KINGFM (Clas) 46 38
WGMS (Clas) 37 33 KLUV (Gold) 3.1 4.1 WZLX (CR) 36 38 KRBE-FM (CHR) 4.4 42 KZOK-EM (CR) 37 35
WTOP (News) 39 32 KDMX (AC) 44 386 WCLB (Ctry)* 24 33 KHYS (UAC) 27 441 KNDD (NR) 27 34
WXTR (Gold) 35 32 KHKS (CHR) 23 34 WCRB (Clas) 24 33 KQUE (Nost) 38 37 KXRX (AOR) 38 33
WJZE (NAC) 27 3.0 KZPS (CR) 2.8 3.2 WBOS (AC) 38 3.1 KZFX (CR) 3.3 36 KPLZ (CHR) 4'2 3'1 !
WHFS (NR) 28 29 KLIF (N/T) 29 341 WXKS (BBnd) 1.7 28 KODA (AC) 48 36 KING (N/T) 32 30
WASH (AC) 34 28 KOAI (NAC) 26 29 WFNX (NR) 19 23 KLDE (Gold) 42 35 KLTX (AC) 27 30
WLTT (AC) 21 28 KLRX (AC) 32 28 WAAF (AOR) 23 22 KSEV (N/T) 20 28 KMTT-AF (AC) 28 2.8 ;
WCXR (CR) 24 21 KEGL (CHR) 31 27 WPLM-AFF (BBnd) 2.0 2.0 KQQK (Span) 20 25 KIXI (BBnd) 30 25
WWRC (Talk) 2.1 1.9 KLTY (CC) 29 286 WEEI (Sports) 2.1 1.8 KLAT (Span) 16 24 KEZX-FM (B/EZ) 2.1 2.4
WYCB (Rel) 1.4 1.9 WRR (Clas) 2.7 2.2 WILD (UC) 1.8 1.7 KLTR (AC) 3.2 2.4 KJR (Sports) 1 .9 2'1
WOL (UG) 1.5 1.5 KSNN (Ctry) 1.3 21 WCDJ (NAC) 25 16 KKZR (AOR) 1.8 2.1 KRWM (AC) 1'7 1 '7
WAVA (Rel) 1.2 1.0 KDGE (NR) 27 1.9 WCGY (AOR) 1.2 1.0 KPRC (N/T) 2.5 1.9 KIRO-FM (N/T) 10 14 '
WTEM (Sports) 9 1.0 KAAM (Nost) 2.3 1.6 KEYH (Span) 1.2 15 KCMS (CC) 13 19 |
WWDC (BBnd) 11 1.0 KDZR (AOR)* 1.4 1.6 *Began ratings period as WVBF (AC) KCOH (UC) 6 1.2 '
KESS (Span) 1.6 1.5 KLVL (Span) .4 1.1
KKDA (UG) 20 15 KXYZ (Span) 9 1.0 I
KHVN (Rel) 2.1 1.4
KRVA (Span)* * 9 10 P Ba”imore ;
Nassau-Suffolk San Diego
* *Fomerly KSSA Fa 92 wi ‘93 '
Fa ‘92 wi '93 Fa ‘92 Wi '93 H WPOC (Ctry) 7.5 8.2 -
WALK-AJF (AC) 6.1 5.9 KSON-A/F (Ctry) 79 7.9 St' LOUI S WBAL (N/T) 7.7 1.7 .
WOR (Talk) 26 46 KSDO (N/T) 6.5 6.7 WLIF (AC) 71 7.2
WBAB (AOR) 43 43 KFMB-FM (AC) 55 48 Fa'92  Wi'93 WXYV (UC) 6.3 6.7
WBLI (AC) 44 43 KGB (AOR) 42 46 KMOX (Talk) 153 173 WWMX (AC) 55 5.3
WXRK (CR) 4.6 4.3 KJQY (AC) 4.1 4.6 WIL-FM (Ctry) 10.0 10.3 WQSR (Gold) 57 5.2
WCBS-FM (Gold) 52 42 Miami_ XHTZ (CHR) 45 4.4 KSHE (AOR) 8.1 8.6 WCBM (N/T) 3.2 5.1
WHTZ (CHR) 3.7 42 KBZS (Gold) 33 4.1 KMJM (UC) 72 6.0 WERQ-FM (CHR) 49 40
WCBS (News) 33 4.0 KFMB (FS 34 4.0 KEZK-FM (AC) 6.0 5.7 WIYY (AOR) 58 4.0
WPLJ (CHR) 33 4.0 Ft- L&Ud&fdale KYXY (AC)) 3.1 4.0 WKBQ (CHR) 40 54 WHFS (NR) 34 34
WABC (Talk) 46 3.9 XTRA-FM (NR) 44 40 KSD (CR) 50 54 WWIN-FM (UAC) 34 31
WHLI (B8nd) 24 30 Fa'92  wi'93 KIFM (NAC) 37 37 KYKY (AC) 50 53 WITH (BBnd) 30 28
WFAN (Sports) 40 29 WEDR (UC) 66 64 KPOP (Nost) 33 36 KLOU (Gold) 33 35 WVRT (AC)* 24 27
WLTW (AC) 22 29 WLYF (AC) 5.5 5.3 KFSD (Clas) 26 3.5 WKKX (Ctry) 3.7 3.3 WCAO (Rel) 2.3 2.6
WGSM (BBnd) 3.7 27 WPOW (CHR) 53 63 KKLQ-A/F (CHR) 35 35 WRTH (Nost) 16 23 WGRX (CR) 23 22
WKJY (AC) 3.0 27 WXDJ (Span) 3.8 5.1 XHRM (UC) 2.9 3.3 KPNT (NR)* 9 20 WRBS (Rel) 1.6 1.8
WQHT (CHR) 27 27 WHQT (UAC) 47 a7y KF1 (Talk) 27 31 KFUO-FM (Clas) 24 19 WPGC-FM (CHR) 1.3 1.7
WYNY (Ctry) 3.3 2.7 WIOD (N/T) 54 45 KCLX-FM (CR) 29 25 KRJY (AC) 2.1 1.7 WJFK (FS) 1.1 1.4
WMJC (AC) 1.4 2.5 WRTO (Span) 4.0 4.2 KIOZ (AOR) 3.1 2.2 KATZ (UAC) 1.8 1.6 | WWDCFM (AOR) 1.9 1.4
WPATFM (BEZ) 21 25 WAQI (Span) 37 39 XTRA (Sports) 36 19 WIBV (Talk) 22 16 | WHUR (UAC) 1113
WNEW (ACR) 39 24 WSHE (AOR) 36 36 XLTN (Span) 11 15 WEW (BBnd) 1.1 1.5 WBGR (Rel) 8 1.1
WMXV (AC) 2.1 22 WLVE (NAC) 30 35 KCBQ-FM (Gold) 18 14 KATZ-FM (NAC) 1.3 1.3 WGAY (AC) 6 1.0
WRKS (UC) 2.7 2.2 WKIS (Ctry) 3.2 3.4 KNX (News) 1.3 1.4 KUSA (Ctry) 1.0 1.3 WXZL (AOR) 7 1.0
WINS (News) 22 21 WQBA (Span) 35 3.4 KOWF (Ctry) 7 11 WCBW (Rel) 8 1.3
WQCD (NAC) 2.0 2.1 WFLC (AC) 4.8 3.2 KURS (Span) = 1.1 WFXB (AC) 1.4 1.2 *Formerly WBSB
WDRE (NR) 1.2 1.7 WINZ (News) 2.1 2.9 KCBQ (Gold) 1.7 1.0
WBLS (UC) 2.1 1.5 WTMI (Clas) 2.5 2.9 XEMO (Span) 18 1.0 *Began ratings period as KFXB (AC) .
WNCN (Clas) 1.1 1.2 WHYI (AC) 38 28 - !
WOXR (Clas) 10 1.2 wJQY (AC) 33 27 Tamp a I
WRCN (AOR) 1.3 1.2 WMXJ (Gold) 3.1 2.6
WEZN (AC) 1.2 1.0 WZTA (CR) 29 286 St' PEter Sb ur g :
WQBA-FM (Span) 1.6 2.4
WMRZ (Gold) 22 21 Minneapolis_ A”anta !
WQAM (Sports) 15 20 Fa'92 W93 .
WAXY (Gold) 1.1 1.5 st Pa u I Fa'92  wi'93 WQYK-FM (Ctry) 13.7 145 ,
Eotimat Legend WCMQ-FM (Span) 2.0 13 . WVEE (UC) 12.1 111 WMTX-A/F (AC) 4.8 6.8
WCMQ (Span) 1.1 10 WKHX-FM (Ctry) 8.7 9.0 WWRM (AC) 7.7 6.6
A|fogfen?f;tmiméénﬁiz WWFE (Span) 15 1.0 Fa'92 W93 WPCH (AC) 86 6.9 WFLZ (CHR) 63 6.3 :
e ' WCCO (FS) 143 161 WYAIWYAY (Ctry) 6.4 6.7 WFLA (N/T) 7.2 6.1
Band, B/EZ-Beautiful/Easy Listen- KEEY (Ctry) 93 9.2 WALR (UAC) 55 6.1 WGUL-AF (BBnd) 58 6.1
ing, CC-Contemporary .Chrlsne.ln, KQRS-A/F (AOR) 78 7.9 WSTR (CHR) 3.6 59 WDUV (B/EZ) 3.1 5.8
CHR-Cont.emporary Hlt_ Radio, E WLTE (AC) 8.6 7.3 WSB (Talk) 5.4 5.8 WDAE/WUSA (AC) 6.7 5.7
Clas-Classical, CR-Classic R(?ck, KDWB (CHR) 6.8 6.9 WSB-FM (AC) 7.4 58 WXTB (AOR) 53 55
Ctry-Country, FS-Full Service, KSTP-FM (AC) 6.0 6.3 WGST (N/T) 4.7 5.2 WYNF (AOR) 4.3 5.3
Gold-Oldies, Jazz-Jazz, Misc- KTCJKTCZ (AOR) 5.2 5.8 WKLS (AOR) 5.6 5.0 WRBQ-FM (CHR)* 4.0 3.8
Miscellaneous, NAC-New AC, KRXX (AOR) 6.4 55 WZGC (CR) 40 46 WYUU (Gold) 36 35
News-News, Nost-Nostaglia, NR- KQQL (Gold) 5.8 5.3 WFOX (Gold) 35 45 WHPT (AC) 3.6 3.3
New Rock, N/T-News/Talk, Rel- KSTP (Talk) 43 a7 WNNX (CHR) 49 40 WRBQ (UAC) 1.5 1.7
Religious, Span-Spanish, Sports- © 1993 Arbitron. Ma'y not l.Je KJJO-FM (Ctry) 3.4 3.8 WAOK (Rel) 3.0 3.4 WSUN (Talk) 1.5 1.6
Sports, Talk-Talk, UAC-Urban Adult quoted or reproduced without prior KLBB (N/T) 1.8 2.7 WQXI (Nost) 1.4 1.5 WLVU-FM (Nost) 1.8 1.4
Contemporary, UC-Urban Con- written permission from Arbitron. KFAN (Sports) 20 1.4 WCNN (News) 1.0 1.1
temporary, UG-Urban Gold. *Now Country

e —— e ot aniein oS NN IO1I01 81 L0] AVALOIOIRA!
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IN CELEBRATION

OF THE LIFE OF JIMMY BEE

1.9 3 3 -9 955

HE DID SO MUCH FOR SO MANY
AND MADE THE WORLD

BETTER FOR US ALL
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New Fagen LP Coming; Steely Dan To Tour

leven years after his first solo LP (1982’s ‘“The

Nightfly”’), Donald Fagen has finished his second

solo set: ‘“Kamakiriad.” Produced by Walter
Becker, Fagen’s partner in Steely Dan, the eight-track
concept album tells the futuristic tale of a journey taken in
a car, the Kamakiri (Japanese for praying mantis).

Fagen plays keyboards and
sings, Becker adds bass and guitar,
and a couple dozen players guest,
including Randy Brecker (horns)
and Jenni Muldaur (harmonies).
Fagen wrote all the tracks solo
with the exception of ‘“Snowbound”’
(written with Becker) and “Flor-
ida Room"’ (lyrics written with his
new wife, Libby Titus). ‘“Tomor-
row’s Girl” ships to radio May 11.
The Reprise set hits stores May 25.

And . . . Steely Dan will re-form
and tour this summer, playing ma-
terial from this LP and from
Becker’s forthcoming Giant set.
Also, a limited number of copies of
“Kamakiriad” will be pressed on
gold discs and produced with 20-bit
recording and Super Bit Mapping.
Fagen will autograph a small num-
ber of these as well.

Van Back From ‘Exile’

Van Morrison’s new self-
produced LP is “Too Long In Ex-
ile.” John Lee Hooker plays on two
cuts, including a remake of Morri-
son’s own “Gloria” which goes to
radio May 10. Candy Dulfer blows
sax on two songs. Van takes a poke
at music execs in “Big Time Oper-
ators,” one of nine originals. The
covers include King Pleasure’s
“Moody’s Mood For Love” and
“Lonely Avenue,” which the late
Doc Pomus wrote for Ray Charles.
The 16-track Polydor/PLG set ar-
rives June 8.

Gossard’s Game,
Brad’s ‘Shame’

This week, Epic issues
‘“‘Shame,” a self-produced LP by a
new band called Brad. Brad fea-
tures the guitar stylings of Pearl
Jam’s Stone Gossard, as well as
vocals, guitar, and keyboards from
Shawn Smith, bass and keyboards
from Jeremy Toback, and drums
by Regan Hagar (formerly of Mal-
funkshun, a serninal Seattle band).
The band took 17 days last October
to write and record the 10-cut set,
which includes “My Fingers,”
“Good News,” and “Down.”

X Cry ‘Hey Zeus!’

L.A. alternative mainstays X
make their Big Life/Mercury
debut with “Hey Zeus!” Tony Berg
(Michael Penn, Squeeze, PiL) pro-
duced the 11-track set, which reu-
nites the band’s last lineup.

SCREEN SCENE

utting a little more kick into

“Backbeat” — that indepen-

dent UK film about Stu Sut-
cliffe, the Beatles’ first bassist
(R&R 9/4/92, 3/12) — Don Was
will produce the Virgin soundtrack,
which features a veritable summit of
New Rock stars.

R.E.M. bassist Mike Mills, Nir-
vana drummer Dave Grohl, Sonic
Youth guitarist Thurston Moore,
and Gumball leader Don Fleming
are in the band, while Soul Asy-
lum’'s Dave Pirner does Paul
McCartney's vocals and Afghan
Whigs frontman Greg Dulli sings
John Lennon’s parts. The film is
expected within a year.

" Lang’s ‘Cowgirl’ Blues'
K.D. Lang has agreed to write
and produce the soundtrack music
for “Even Cowgirls Get The Blues,”
the forthcoming film from Gus Van
Sant (“Drugstore Cowboy,” “My
Own Private Idaho”). Based on
Tom Robbins's best-selling novel,
the Fine Line Features project
stars Keanu Reeves, Uma Thur-
man, Roseanne Arnold, and Ed
Begley Jr. it's expected this fall.

McEntire Goes ‘North’-
Reba McEntire has landed a part
in the forthcoming Rob Reiner fim

Stars Do ‘Backbeat’ Beatles Covers

“North,” which stars Bruce Willis,
Kathy Bates, Julia Louis-Dreyfus,
Jason Alexander, Jon Lovitz, and
Elijah Wood. McEntire will play an
unusual rancher named “Ma Tex" in
the Castle Rock film, which is ten-
tatively set for a summer '94 re-
lease.

‘Super Mario’ ST Set .

“Super Mario Brothers,” the ac-
tion adventure film that's loosely
based on the video game of the
same name, stars Bob Hoskins,
John Leguizamo, and Dennis
Hopper. Directed by Rocky Morton
and Annabel Jankel (who co-cre-
ated the “Max Headroom” TV
series), the Holiywood picture
opens May 28. The Capitol sound-
track hits stores May 18.

Roxette's new “Almost Unreal”
goes to radio this week. George
Clinton covers Was (Not Was)'s
“Walk The Dinosaur,” backed by the
“Goombas” (half-man/half-dinosaur
characters featured in the film). The
Divinyls do a version of Roxy Mu-
sic’'s "“Love Is The Drug.”

Also contributing newly recorded
cuts are Extreme, Megadeth,
Charles & Eddie, Joe Satriani, and
Marky Mark. US3 offer a previously
released cut, as does Queen ("Tie
Your Mother Down").

(They’ve been on hiatus since the
late ’80s.) Cuts include “New Life,”
“Big Blue House,” and “Country
At War,” which went to radio this
week. The set hits stores June 8.

Front 242: Numbers Game

By the time Front 242 appear at
Lollapalooza '93, their second Epic
album (sixth overall) will be in
stores, with a third due by tour’s
end. Band members Daniel .B. and
Patrick Codenys programmed and
Andy Wallace (Nirvana, Sonic
Youth) mixed “06:21:03:11 Up
Evil,” the band’s first LP to fea-
ture guitar. -

Prodigy, Jim Thirlwell (aka
Foetus), and the Orb remixed the
lead track (“Religion”), which
heads to radio this week. Other
titles: “Crapage,” “Waste,” and
“Mutilate.” The set hits stores May
25. The followup (“05:22:09:12
Off”) is slated for a mid-Septem-
ber release.

Hooters Ahoy!

The Hooters’ MCA debut (“Out
Of Body”) finds the Philadelphia
group once again working with
Cyndi Lauper, who co-wrote and
sings on the track “Boys Will Be
Boys.” Jee Hardy produced the LP
with the band’s principal song-
writers, Eric Bazilian and Rob Hy-
man. The Memphis Horns play on
two tracks. “Twenty-Five Hours A
Day” goes to radio this week. The
LP hits the streets May 11.

Big Star Return

Big Star, a band that influenced
legions of New Rock acts, re-
formed last week (4/25) at the Uni-
versity of Missouri at the invitation
of KCOU, the school’s radio sta-
tion. Two members of the Posies
joined original Big Stars Alex Chil-
ton and Jody Stephens onstage for
20 songs. Look for a live recording
of. this show from Zoo this
September.

Signs 0’ The Times
Janis Ian pacts with Morgan
Creek.

PLALSIAR

CONCERT PULSE

Avg. Gross

Pos. Artist (in 000s)
1 GRATEFUL DEAD $1142.86
2 NEIL DIAMOND $518.3
3 GUNS N’ ROSES $328.4
4 BOBBY BROWN $237.0
5 BON JOVI $191.0
6 DEF LEPPARD $167.4
7 ALABAMA $163.4
B8 KENNY G $154 .4
9 ALAN JACKSON $133.5
10 SADE $127.1
11 TRAVIS TRITT $120.6
12 KEITH RICHARDS $116.6
13 MICHAEL W. SMITH $97.1
14 SAWYER BROWN $94.9
15B-52'S $89.6

New Tours

Among this week's new tours

ALLMAN BROTHERS BAND

DREAM THEATER

DAN FOGELBERG

LEE GREENWOOD

AL JARREAU/DAVID SANBORN

LYNYRD SKYNYRD

PAUL OVERSTREET

PAUL RODGERS

TRAGICALLY HIP

ULTRA VIVID SCENE
The CONCERT PULSE is a weekly compu-
terized report ranking each artist by their
average box office gross reported per
venue. Courtesy of Polstar, a publbcation
of Promoters’ On-Line Listings, (800) 344-
7383, or in California (209) 224-2631.

WAA-adRereantadiohistorv.com

TV EYE

adonna is slated to duet
Mwith Red Hot Chili Pep-

pers vocalist Anthony
Kiedis when she headlines the
1000th taping of “The Arsenio
Hall Show.'

Duran Duran and Naughty By
Nature with Heavy D also are set to
perform at the event, which will
take place at the Hollywood Bowl
on May 13 and air in syndication
the following day. Ticket sales will
benefit the Magic Johnson Foun-
dation for AIDS education and

1969/ The Turtles play the White House.
1966/ Motley Crue’'s Tommy Lee mar-
ries actress Heather Locklear.
1989/U2's Bono Hewson and wife
Alison celebrate
daughter Jordan.
Bomn: Dave Mason 1947, the late Sid
Vicious 1957, Bono Hewson (U2)
1960

Tedddad

w, 1
Bin:" 4
Bob Mariley — rasta in peace.

TUESDAY, MAY 11

1981/ Reggae legend Bob Marley, 36,
dies from a brain tumor.

1990/ Ritchie Valens is posthumously
awarded a star on the Hollywood
Walk of Fame.

Born: Eric Burdon (ex-Animals) 1941

WEDNESDAY, MAY 12

1960/ Frank Sinatra and Elvis Presley
trade hits on Sinatra's TV special.
Frank croons “Love Me Tender”:
Elvis sings "Witchcraft."

1963/Bob Dylan walks out of "Ed
Sullivan Show" rehearsals when
CBS-TV censors refuse to let him
perform "Talking John Birch Society
Blues

1964/ At the Grammy Awards, Henry
Mancini's “The Days Of Wine And
Roses” wins Best Record and Song,
Barbra Streisand's "The Barbra
Streisand Album” takes Best Album
and the Swingle Singers are nam-
ed Best New Artist.

1971/ Mick Jagger marries Bianca
Perez Morena de Macias.
1990/ Ex-Eagles Don Henley, Glenn
Frey, and Timothy B. Schmit
reunite for a six-song performance at

the R&R convention in LA

Born: Burt Bacharach 1929, George
Carlin 1937, Steve Winwood
1948, Billy Squier 1950
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Arsenio’s Anniversary Show:
Madonna, Kiedis Set To Duet

PPV Gets ‘Phat’

Run-D.M.C. and Silk are set to
enter the pay-per-view arena when
the Semaphore Entertainment
Group presents “Russell Sim-
mons’'s Phat Jam — Live!” from
NYC's Academy Theater

Performances by Boss, Onyx,
and Redman round out the con-
cert, which will air live on Viewer’s
Choice and Request TV PPV chan-
nels on June 18 at 10pm EDT/7pm
PDT. Plans for a radio simulcast are

MONDAY, MAY 10 THURSDAY, MAY 13

1977/"The Beatles At The Hollywood
Bowl” is released. It's the group's
first five album.

1985/ Bruce Springsteen marries actress
Julianne Phillips.

71992/ During a Far East tour, Red Hot
Chlli Peppers guitarist John Frus-
ciante quits the band

Bom: the late Ritchie Valens 1941, the
late Mary Wells 1943, Stevie
Wonder 1950

FRIDAY, MAY 14

1970/ Croshy, Stills, Nash & Young an-
nounce they'll break up

1976/ Former Yardbirds member Keith
Relf is electrocuted while tuning a
guitar at his London home.

1988/ Atlantic Records celebrates its
40th anniversary with a massive par-
ty at Madison Square Garden. Head-
liners include Genesis. Wilson
Pickett, Yes, Roberta Flack, and
Led Zeppelin with Jason Bon-
ham sitting in for his late father,
John, on drums.

Born: Jack Bruce (ex-Cream) 1943,
Tom Cochrane 1953, lan Astbury
(Cult) 1962, C.C. Deville (ex-
Polson) 1966, Shanice 1973

SATURDAY, MAY 15

1963/ Tony Bennett's | Left My Heart In
San Francisco” takes Best Record,
Vaughn Meader’s "The First Fami-
ly* wins Best Album, and Robert
Goulet is named Best New Artist at
the fifth Grammy Awards
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1984/ Nils Lofgren joins the E Street .

Band.

1988/ Michael Jackson's autobiography,
‘Moonwalker,” debuts atop the New
York Times bestseller list

Born: Brian Eno 1948, David Byrne
1952

rewssdiG

Freswssal

1960/ Berry Gordy Jr. announces his

plans to start Motown Records
1966/ The Beach Boys release the ''Pet
Sounds” LP
1983/ Michael Jackson moonwalks in
front of 50 million U.S. TV viewers on
Motown’s 25th anniversary special.
Born: Janet Jackson 1966, Ralph Tres-
vant 1968

—Paul Colbert |
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FORMATS

ALTERNATIVE PROGRAMMING
Mickey Briggs « (800) 231-2818
Super AC/AOR -
BOY KRAZY/Good Times With Bad Boys

BOBBY BROWN/That's The Way Love Is

JEFF HEALEY BAND/Lost In Your Eyes

G. MICHAEL & QUEEN/Somebody To Love

ROD STEWART/Have | Told You Latelv
BONNEVILLE
Ford Colley * (800) 631-1600

Soft AC
D. CROSBY & P. COLLINS/Hero
ROD STEWART/Have | Toid You Lately

AC Mix
D. CROSBY & P. COLLINS/Hero
ROO STEWART/Have | Toid You Lately

BROADCAST PROGRAMMING
Ron Harris o (800) 426-9082

Digital AC

JANET JACKSON/That's The Way Love Goes
AARDN NEVILLE/Don't Take Away My Heaven
ROD STEWART/Have | Told You Lately

Digital Hot AC

KURT HOWELL/I'm Over You

JANET JACKSON/That's The Way Love Goes
ROD STEWART/Have | Told You Lately

Digital CHR

BON JOVI/In These Arms

JANET JACKSDN/That's The Way Love Goes
JEREMY JORDAN/Wannagirl

ROD STEWART/Have t Told You Lately

CONCEPT PRODUCTIONS
Dick Wagner o (800) 783-3454

Concept 1 AC

D. CROSBY & P. COLLINS/Hero

AARON NEVILLE/Don't Take Away My Heaven
JACK WAGNER/It's My Baby Too

Concept 2 CHR

BON JOVI/In These Arms

D. CROSBY & P. COLLINS/Hero

DURAN DURAN/Come Undane

JESUS JONES/The Right Decision

JEREMY JORDAN/Wannagirl

6. MICHAEL & QUEEN/Somebody To Love
AARON NEVILLE/Don't Take Away My Heaven
JACK WAGNER/It's My Baby Too

e S s

JONES SATELLITE AUDIO
Phil Barry e (800) 766-3251
AC

PETER CETERA/Even A Fool Can See

D. CROSBY & P. COLLINS/Hero

AARON NEVILLE/Don't Take Away My Heaven
ROD STEWART/Have | Toid You Lately

SATELLITE MUSIC NETWORK
Robert Hall ¢ (800) 527-4892

The Touch

REGINA BELLE/Quiet Time

PENNY FORD/Make !t Through The Night
LEVERT/ABC 1-2-3 =
TACUMA/t Am Yow Man

Hot AC

RAY CHARLES/A Song For You
MICHAEL JACKSON/Who s It
AARON NEVILLE/Don't Take Away My Heaven
SUNSCREEM/Love U More

JACK WAGNER/It's My Baby Too

UNISTAR
Chris Kampmeier o (800) 294-3000
Adult Rock N’ Roll
D. CROSBY & P. COLLINS /Hero
= ]
RADIO AAHS
Children's Satellite Network
Stix Franklin o (612) 926-1280

Lw TW

1 1 CHEECH MARIN/My Name Is Cheech. I'm The

Busdriver (Ode To Kids/BMG KI0Z)

4 2 ROCKAPELLA/Where In The World Is Carmen
Sandiego (Zoom Express/BMG KIOZ)
MARY-KATE & ASHLEY OLSEN/Brother For
Sale (Zoom Express/BMG KIDZ)

M.C. MARIO/Super Mario Land (Warlock)
LENNY GRAF/Water (LGM)

PEABO BRYSON & REGINA BELLE/A Whole
New World (Coiumbia; Oisney)

MICHAEL JACKSON/Heal The World (Epic)
BILL SHONTZHole tn The Ozone (Lightyear/
8MG KI0Z)

9 TEENAGE MUTANT NINJA TURTLES 3/Turtle

Jam (SBK/ERG}

— 10 CHIPMUNKS /Boat Scootin® Boogie (Sany)

~w > o
CINLEEN w

=L
@ ~

=)

e Yo
57 million households
Patti Galluzzi
VP/Music Programming

VHi

VIOHO TS 00

46.7 million households
Sal LoCurto, VP/Programming & Scheduling
Norman Schoenfeld. VP/Program
& Artist Development

Weeks On Weeks On
| ADDS | FIVE STAR i
DEPECHE MODE/Walking in My Shoes (Sire/Reprise) {DAVID BOWIE/Jump They Say (Savage) ......... 6
VINCE NEIL/Sister Of Pain (WB) - -
SPIN DOCTORS/Wha Time Is It? (Epic) GREATEST HITS
BLUES TRAVELER/Conquer Me (A&M)
WHITNEY HOUSTON/I Have Nothing (Arista) . .. ... 6

SADE/No Ordinary Love (Epic)

[ EXCLUSIVES |

AEROSMITH/Livin' On The Edge (Getfen) ......... 5
DEPECHE MODE/Walking In My... (Sire/Reprise) . ADD
R.E.M./The Sidewinder Sleeps Tonite (WB) ........ 2
ROD STEWART/Have | Toid You Lately (WB) .. .... 3

[HEAVY |

GREEN JELLY/Three Little Pigs (Z00). ... ........ 9
ICE CUBE/It Was A Good Oay (Priority) . .......... 8
JANET JACKSON/That's The Way Love... (Virgin) ...4
LENNY KRAVITZ/Are You Gonna Go My Way (Virgin) . 72
SPIN DOCTORS /Two Princes (Epic) ........... 17
UGLY KID JOE/Cats In The... (Stardog/Mercury) . .. 74

[BUZZBIN |

TASMIN ARCHER/Sieeping Salellite (SBK/ERG) ....7

CHRIS ISAAK/Can't Do A Thing (To Stop...) (Reprise) . &
JANET JACKSON/That's The Way Love... (Virgin) ...2
G. MICHAEL & QUEEN/Somebody To... (Hollywood) . 7
JON SECAOA/Angel (SBK/ERG) .............. 16
STING/If | Ever Lose My Faith In You (A&M) .. .... 12
WILLIAMS & McKNIGHT/Love Is (Giant/Reprise) . . . 9

HEAVY

BOY GEORGE/The Crying Game (SBK/ERG) ... . ... 8
GLDRIA ESTEFAN/Go Away (Epic) .. ........ ADD
60 WEST/What You Won't Do For Love (EMIERG) ..9
BRUCE HORNSBY/Harbor Lights (RCA).......... 3
MICHAEL JACKSON/Who Is It (Epic) ........... 2
PRINCE & N.P.G./The Morning... (Paisley ParkWB). . 8
SADE/Kiss Of Life {Epic). . .................. 10
REGINA BELLE/H | Could (Columbia). . .......... 7
LINDSEY BUCKINGHAM/Don't Look... (Reprise) . . .. 7
RAY CHARLES/A Song For You (WB) ........... 5
CELINE DION/Water From The Moon (Epic) . ...... 2
EXPOSE/I'll Never Get Over You... (Arista) ......... 4

B. GUY 1/P. RODGERS/Some Kind... (Sitvertone) . ADD
WENDY MOTEN;Come In Out Of The Rain (EMI/ERG) . 73
AARON NEVILLE/Don't Take Away My Heaven (A&M) 4
RESTLESS HEART 1/W. HILL/Tell Me... (RCA). . . . . 3
SUZANNE VEGA/When Heroes Go Down (A8M) ... . T

BELLY/Feed The Tree (4A0/Sire/Reprise) ........ 11
. DWIGHT YOAKAM/Ain't That Lonely Yet (Reprise) . .5
STONE TEMPLE PILOTS/Plush (Atlantic/AG) . . . . . . 8
'1 STRESS E 1 PAUL MECARTNEY /Ot The Ground (Capita) . . .. '
Information current as of April 27.

BON JOVI/in These Arms (Jambco/Mercury) . ... .. .. 4 " 1on euren o
DURAN DURAN/Come Undone (Capital) ......... 4
4 NON BLONDES/What's... (Interscope/Atl. Grp) ... .8 J 36 million households
WHITNEY HOUSTON/! Have Nothing (Arista) . . .. .. 7 N\ Cindy Mahmoud.

; 7 A | VF/Entertainment
MICHAEL JACKSONMNO ks I (Epc) ........... 7 & Original Programming
6. MICHAEL & QUEEN/Somebody To... (Hollywood) . 5 : e
MIDNIGHT GIL/Troganini (Coumbia) . ... 3 VIDEO SOUL TCP 10
EDDIE MURPHY /Whatzupwitu (Motown) ... ... ... 3 W W . '
NEW ORDER/Regret (QwestWB) .............. 4 11 $iLK/Freak Me (Remix) {Elekira)
PM DAWN/Looking... (Gee Street/Island/PLG) ... ... 4 3 2 SADEXiss Of Life (Epic)
SADE/No Ordinary Love (Epic) .. ............ ADD 43 I-E:EHT/Good OF Days (Atlantic/AG)

y 7 4 REGINA BELLE/ | Could (Columbia)

SHAI/Comforter (Gasoline Alley/MCA) .......... 12 9 5 CHANTE' MOORE/I's Alight (SIasMCA)
SILK/Freak Me (Elektra) .................... 10 8 6 PORTRAIT/Honey ip (Swazz Mix) (Capitol)
SWV/'mSolntoYou(RCA) ................. 12 2 7 WHITNEY HOUSTON/I Have Nothing (Arista)

WILLIAMS & McKNIGHT/Love Is (Giant/Reprise) . . . 7

LACTIVE ]

BLUES TRAVELER/Conquer Me (A&M).. ... .. ADD
BOBBY BROWN/That's The Way Love Is (MCA) ....3
BUTTHOLE SURFERS/Who Was In... (Capitol) . . ... 2

GIN BLOSSOMS/Hey Jealousy (ASM) ... ........ 5
JEREMY JORDAN/Wannagirl (Giant/Reprise) . . . ... 4
VINCE NEIL/Sister Of Pain (WB) ............ ADD
POISON/Until You Suffer Some... (Capitol) . ........ 4
PRINCE & N.P.G./The Moring... (Paisley Park/WB) . . 9
RUN-D.M.C./Down With The King (Profile) .. ... .. 10
SNOW/Girl I've Been... (EastWest/Atl. Grp.) ........ 2

STEREQ MC'8/Connected (Gee Street/Island/PLG). . 77
WORLD PARTY/s ... (Ensign/Chrysalis/ERG) .. ... 2
Y.B.T./Tap The Bottie (Soul/MCA) .............. 6

|ON

BELOVED/Sweet Harmony (Atlantic/AG) .......... 2
BIG HEAD TODD &.../Broken... (Giant/Reprise} . . . . . 3
DAVID BOWIE/Jump They Say (Savage) ......... 4
GO0 GOO DOLLS/We Are The... (Metal Blade/WB). . . 5
R. KELLY & P.A./Dedicated (Jive) . ............. 2
JOEY LAWRENCE/Nothin' My Love... (fmpact/MCA) 70
AYMEE MANN/| Should've Known {imago) ........ 2
SPIN DOCTORS/What Time Is It? (Epic) . . .... . ADD
SUNDAYS/Wild Horses (OGC). . ............... 6
UB40/Can't Help Fallin' In Love (Virgin). . ......... 2

— 8 H-TOWN/Xnockin' Da Bools (Luke)
— 9 RUN-D.M.C./Down With The King (Profile)
6 10 ICE CUBE/t Was A Good Day (Priority)

Information current as of April 30.
|RAPCITYTOP 10 |
LW TW
1 PHARCYDE/Passin'... (Delicious Vinyl/AG)
2 LL COOL J/How I'm Comin’ (De Jam/Columbia)
3 LORDS OF THE.../Funky Child (Pendulum/Elektra)
4 RUN-D.M.C./Down With The King (Profile)
5 YOUNGSTA'S/Crewz Pop (EastWes/AG)
6 SHOWBIZ & A.G./Bounce... (Payday/Londor/PLG)
7 COUP/Not Yet Free (Wiki Pitch)
8 FLAVOR UNIT MCS/Roll Wit... (Flavor Unit/Epic)
— 9 DR. DRE/Dre Day (Death Row/Interscope/AG)
— 10 ONYX/Slam (JMJ/De! Jam/Chaos)

Information current as of May 1.
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13 million households

Les Garland,
VP/Programming
John Robson, Director/

MUSIC TELEVISION Music Programming

YOUCONTROL
LW Tw

1 1 DR. DRE/Dre Oay (Death Row/irterscope/AG)
2 2 DUICE/Dazey Ouks (Bellmark)

3 SILK/Freak Me (Elekira)

4 H-TDWN/Xnockin' Da Boots (Luke)

— 5 BLOODS & CRIPS/Bangin'... (Dangerous/Pump)
5 6 SNOW/Informer (EastWest/Atlantic Group)

6 7 WHITNEY HOUSTON/ Have Nothing (Arista)
8 8 2 LIVE CREW/Mega Mix (Luke)

— 9 KID ROCK/U Don't Know Me (Continuum)

7 10 ICE CUBE/t Was A Good Day (Priority)

Most requested for the week ending April 23.

~ow

€ ITNN

THE NASHVILLE NETWORK.
53.9 million households
Lyndon LaFevers,

Video Program Administrator

. Weeks On
| HEAVY |
SUZY BOGGUSS/Heartache (Liberty) . ........... 6
GARTH BROOKS/We Shall Be Free {Liberty) .. ... .. 7
BROOKS & DUNN/Hard Workin' Man (Arista) . ... 74
MARK COLLIE/Born To Love You (MCA) ........ 19
BILLY RAY CYRUS/Some Gave All (Mercury) . . . ADD
JOE DIFFIE/Honky Tonk Attitude (Epic). .. ........ 8

ALAN JACKSON/Tonight | Climbed The Wall (Arista) 77
TOBY KEITH/Should've Been A Cowboy (Mercury). . 74
TRACY LAWRENCE/Alibis (All. Nash/AG) . . . .. .. 17
UITTLE TEXAS/I'd Rather Miss You (WB) . ... .... 20
PATTY LOVELESS;Blame !l On Your Heart (Epic) ...6
KATHY MATTEA/Standing Knee Deep... (Mercury) . . 18
R. McENTIRE & V. GILL/The Heart Won't Lie (MCA) . 72
JOHN M. MONTGOMERY/I Love... (All. Nash./AG) . .9
LORRIE MORGAN/I Guess You Had... BNAEt). ... 8
LEE ROY PARNELL/Tender Moment (Arista) . .. .. 12
DOLLY PARTON & FRIENDS/Romeo (Columbia) .. 77
RESTLESS HEART/Mending Fences (RCA) ... ...
LARRY STEWART/Alright Already (RCA). . .
DOUG STONE/Made For Loving You (Epic) .. ... ...
AARON TIPPIN/My Blue Angel (RCA) ... ...
RANDY TRAVIS/An Oid Pair Of Shoes (WB) .. ... ..
TRAVIS TRITTT-R-0-U-B-L-E(WB)............ 9
DWIGHT YOAKAM/Ain't That Lonely Yet (Reprise) . .5

CARLENE CARTER/Every Little Thing (Giant)
BILLY RAY CYRUS/Some Gave All (Mercury)
JOE ELY/Highways And Heartaches (MCA)
MAC McANALLY/Not That Long Ago (MCA)

Information current as of April 26.

M

COUNTRY MmUsiC YELEVIEION
18.1 million households
Tracy Storey. Programming Manager
8Bob Baker, Director/Operations

LW W
2 1 TRACY LAWRENCE/Alibis (Allantic Nash/AG)
3 2 MARK COLLIE/Born To Love You (MCA)
5 3 LEE ROY PARNELL/Tender Moment (Avista)
4 4 AARON TIPPIN/My Blue Angel (RCA}
8 5 JOHN M. MONTGOMERY Love_ (A, Nash/AG)
1 6 ALAN JACKSON/Tonight | Climbed... (Arista)
10 7 DOUG STONEMade For Loving You {Epic)
— 8 DWIGHT YOAKAM/Ain't That Lonely... (Reprise)
— 9 LARRY STEWART/Alright Already (RCA)
— 10 TRAVIS TRITT/T-R-0-U-B-L-E (WB)

Weeks On
SUZY BOGGUSS/Heartache (Liberty)............ 7
JOE DIFFIE/Honky Tonk Attitude (Epic). . ......... 8

TOBY KEITH/Shouid've Been A Cowboy (Mercury). . 75
PATTY LOVELESS Blame it On Your Heart (Epic) ...7
LARRY STEWART/Alright Already (RCA).. ... ... 11
PAM TILLIS/Cleopatra, Queen Of Denial (Arista) . ADD

| HOT SHOTS

JOHN ANDERSON/Money In The Bank (BNA Ent) ... 5

CARLENE CARTER/Every Little Thing (Giant) . ..... 2
CONFEDERATE RAILROAD/When... {All. Nash/AG) .5
BILLY RAY CYRUS/Some Gave All (Mercury) .. ... 2

DEAN DILLON/Hot, Country & Single (Atl. Nash./AG) . 3
KENTUCKY HEAOHUNTERS Dixiefried (Mercury) ..3
SAMMY KERSHAW/Haunted Heart (Mercury) ... .. 8
TIM McGRAW/Memory Lare (Curd) ............ 5
RANDY TRAVIS8/An Oid Pair Of Shoes (WB) . . ... .. 4

ADDS

BRAO BAYLEY/Leaves On The Ground (AT|/Canada)
NANCI GRIFFITH/Speed Of The Sound... (Elekira)
LISA STEWART/Under The Light... (BNA Ent.)

PAM TILUIS/Cieopatra, Queen Of Denial (Arista)
RICK VINCENT/Ain't Been A Train Through... (Curb)

Heavy rolation songs receive five plays per day. Hol Shots
receive four plays per day. Breakou! Videos and Picks
(Pick Hits of the Week) receive an extra play above heavy
rolationper day. All Top 10 videos aiso receive heavy
rotation.

Information current as of Aprif 28.

BRITAIN

™
— 1 G. MICHAEL & QUEEN/
Five Live (EP)
1 2 BLUEBELLS/Young At Heart
9 3 WHITNEY HOUSTON/I
Have Nothing
3 4 SUB SUB {/M. WILLIAMS/
Ain't No Love (Ain't No Use)
5 SNOW/Informer
CAPELLA/U Got 2 Know
SYBIL/When I'm Good
And Ready
4 8 NEW ORDER/Reg-et
— 9 R.E.M./Everybody Hurts
10 10 ROBIN S./Show Me Love

onoomoRea
-~

Moving Up

DURAN DURAN/Come Undane

DR. ALBAN/Sing Hallelujah!
D:REAM/U R The Best Thing

INNER CIRCLE/Sweat (A La La La La Long)
SWV/I'm So Into You

SONIA/Better The Devil You Know
DANCE 2 TRANCE/Power Of

American Natives

P J HARVEY/S0FT Queenie

BLUR/For Tomorrow

BIG COUNTRY/Ships (Where Were You)

Courtesy Chart Information wetwork

AUSTRALIA

w W

MIDNIGHT OIL/Truganini
PETER ANDRE/Gimme

Little Sign

BLACK STICK/The Cruel Sea
INXS/Beatitul Gir!
SCREAMING JETS/Shivers
TONI PEAREN/I Want You
DIVINYLS/Wild Taing

THINGS OF STONE & W00D/
Rock This Boat

JIMMY BARNES:/Stone Cold

6 10 BOOM CRASH CPERA/In

The Morning

P e
ra—

O =4 O L ke W

~
“w

Most Added

BLACK STICK/The Cruel Sea
ALL OF ME/Have A Nice Day
RICHARD CLAPTON/Distant Thunder

Top 10 Australian records from paylists of 3 Triple
M-FMMelbourne. FOX-FM Melbourne, 96 FMPerth
SA-FM/Adeiaide, 2-0AY fSydney, 2 T.iple M-FM fSydney,
MMM-FM /Brisbane. B105/Brisoane.  FM-104.7/
Canberra, and XIX106 Canberra.

CANADA

Lw W

11 SNOW/Informer

2 2 TRAGICALLY HIP/Courage

3 3 JEFF HEALEY BAND/Lost In
Your Eyes

4 4 CELINE DION/Water From
The Moon

5 5 BARENAKED LADIES/Brian
Wilson

E 6 KON KAN/Sinful Wishes

7 SOFIA SHINAS/One Last Kiss
10 8 VIVIENNE WILLIAMS/Look Me
In The Eye
— 9 JANN ARDEN/Will You
Remember Me
0 WALTONS/Colder Than You

Most Added

SVEN GALI/Love Don't Live Here Anymore
JOHN JAMES/Feeling Twilight
APRIL WINE/f You Believe tn Me

9

—_

Top 10 Canadian CHR hits courtesy
The Record (416) 533-9417

WAAAL amaticanradiaohistory.com
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JOEL DENVER

Recycling Audience For
Maximum Ratings

Strategies for building numbers through
cross-daypart promotions, personality interaction

Many stations have traditionally recycled listeners
from other dayparts back into mornings. With mornings
often the dominant daypart in terms of cume and AQH,
there’s a growing trend toward recycling the morning au-

dience into other dayparts.

Don London

WZPL/Indianapolis OM/PD Don
London’s recycling plans include
promoting nontraditional events in
other dayparts. “It really helps to
have daypart hooks and anchors so
you've got something for the audi-
ence to hang onto in each daypart
[see “Audience Grabbers’]. One
example is our ‘Hot Nine At Nine’
— a tentpole hook smack dab in the
middle of the 7pm-midnight day-
part. It helps listeners make a
mental appointment with the sta-
tion and enhances unaided recall.”

London believes promoting an
upcoming record may keep fans of
that record tuned in, but true au-
dience recycling directs the au-
dience to something substantive —
like a guest or stunt. “By doing
things that move listeners to events

66

Judging by the
latest national stats,
the average person
spends six hours a
day with TV and 70
minutes with radio,
so recycling cume
is of paramount
importance for
radio’s future.

— Don London

oo

on your station, you increase your
entertainment credibility. We can’t
let radio become wallpaper or part
of the background.

“It used to be really popular to
have jocks show up on each other’s
shifts. We’ve begun doing more of
that again. Afternoon personality
Jammin’ John Trout, who's the
local chairman for WalkAmerica,
was on the morning show with Jay
Baker and Julie Patterson talking
about the event. He reached the
morning show’s exclusive listeners
promoting both the event and his
own show.”

To target specific cume prob-
lems, London designed narrowcast
promotions. “We’ve got a noticea-
ble dropoff at 8am — we lose teens
and adults as they go to school and
work — but it picks back up around
lunchtime, so we’ve set up some

Don London

post-8am promotions to help the
cume. For example, we did a Sec-
retaries Day’ promotion between
8-1lam, delivering carnations to
secretaries whose names had been
faxed to us.

“We also recycle people from af-
ternoons into nights, especially if
we have an artist showing up for an
interview that lends itself to a teen
audience. Then we also promote
our morning show from 7pm-mid-
night so folks with their radios on
at night tune us in when they wake
up'”

WZPL’s morning show, like
many others, produces daily re-
corded promos to run in other day-
parts. ‘“We supplement the promos

with liners,” adds London. “Both
serve different purposes: Record-
ed promos paint pictures while live
liners offer spontaneity and
creativity from the air talent.

“If you run a reach and frequen-
cy using Arbitron figures on your
target demo, you’ll find it takes an
incredible amount of impressions
to reach 80% of that cume. Think
about the countless promos net-
work TV and MTV run in their ef-
forts to recycle audience. The aver-
age person spends six hours a day
with TV and 70 minutes with radio,
so recycling cume is of paramount
importance for radio’s future.”

Bob Lewis

KWIN/Stockton PD Bob Lewis
notes, “We bring people into and
out of morning and afterncon drive
to build those dayparts. Then we
use the morning listener base as a
catalyst for converting cume to dif-
ferent parts of the day. For exam-
ple, I'll have morning guys D.J.
Walker and Greg Fox draw win-
ners for a morning show contest in
the afternoon.

“Our morning show recently
held auditions for listeners to sing
the ‘Star Spangled Banner’ before
our baseball team’s opening game.
All day long we promoted that lis-
teners could tune in to hear a
montage of the people who audi-
tioned just before the game started
at 7:35pm. It worked out great,
stretching a morning bit through
every major daypart.”

Unlike London, Lewis isn’t a big
fan of Arbitron methodology for
researching reach and frequency
or selecting specific parts of his au-
dience for recycling. ‘‘Other than

CONTEMPORARY HIT RADIO

grabbers that work:

s Krig  Earl Phillips, WYHY
(Y107Nashville —
taik abetit each other regardiass of
daypart. Might guy Getor Harrison
momotes MD Tom Pasce's ‘Mid-
day Mystery Ofdie;" while morming
quys Coyote McCloud and Rhett
Walker talk abouf

- Mast Wanted.” our version of the
Top Ning At Mine ' And mormings
alweys recycle audience 1o some-

aftemonn shaw, "

miarning drive is & 7am, &g we slot
in promos for nightime featiras
like the ‘Hot Mine At Mine' the
‘Mew Music Challenge’ at 10:30,
and 'Bed Check’ at 10:55.” Other
haoks include the “Birthday Free
Maney Contest' during the Tam

Bob Lewis

finding out what our best and worst
hours are in terms of cume, using
Arbitron as a recycling tool is
futile. I keep recycling mass ap-
peal to whoever’s listening. We
give them a good reason to tune in
at noon, 7pm, or whenever.

“I spread features throughout
the day and week. We're consist-
ently inconsistent by design, allow-
ing us to get listeners cuming into
different hours and dayparts. It’s
important to deal with listeners

“Our jocks

‘Mashvills's -

thirg geing on:in Bllhr Brown's
; * hour for the ‘Office Word OF The

* Don. Londan, WZPI..I'hd-hn-_
apolis — ‘Omtagasﬂean?nxm'

THE RIGHT KIND OF SMILES — Jeremy Jordan took time out to pose with some industry heavies. Smiling and
schmoozing are (I-r) Giant Head/Promotion & Marketing John Brodey, KQKQ/Omaha MD Michael Steele, Giant's
Jean Johnson, Jordan, and Jeff McClusky & Associates’ Greg Lawley.

wWiwv=arereantadiohistorycom

a'ﬁuﬂieiﬁ:é“ Grabbers

Hare dre more programmer suggestmns about audianca. :

haur, ‘Name That Maovie® at Bam,
the "Mind-rapper” frivia guestion
from 1-2pm, and an afternoon fea-
wra: from 4-Spm called ‘Star In
Your Car,” during which we play a
celebrity sound bite that listensers
identity to win prizes.”

* Bob Lewls, KW!H!EIM_H:_:“
~ UERCE cume starts tofall &t
Sam when people go to work, we.
recycle from all dayparts to: this

Day.” Two women are on the
phore together — ofe knows the -
ward and gives the ather cluss fo
idenlily the word for prizes, 'We
also promote throughout all other
dayparts that we become more
streef-priented musically at night
and do requests and dedicalions in
ovemights.”

properly without forcing them into
too many games or traps to tune in.
It gets down to treating your rela-
tionship with the listener as you’d
treat your friends.”

Besides on-air recycling, Lewis
is conducting an ongoing experi-
ment with active listeners via the
phone. ‘“We’ll spread the news of a
major fly-in promotion or ticket
giveaway to only the active cume
on the phones. We won’t mention it
on the radio, but within three days
it’ll start coming back to us on the
phones.

“It’s also a good way to direct ac-
tive listeners into other dayparts
while taking their requests. For in-

66/

it’s important to
deal with listeners
properly by not
forcing them into
too many games or
traps to tune in.
— Bob Lewis

stance, we’ll promote on the phones
that we have something really new
or hot to play during a certain hour
and get them to listen for it. It’s
amazing — the actives call their
friends and have them tune in to
hear the ‘buzz cut.’ This experi-
ment has shown me that word of
mouth — even over the phone — is
a tremendous recycling and pro-
motional tool.

“Getting people who tune into
one daypart and cross into the next
or tune back in later works best us-
ing live liners — combined with a
good reason. By now, people know
we take down their license num-
bers when they come by our re-
motes. Then we’ll tell them to tune
in the next morning and listen for
their numbers to win $97 in CDs.”

Lewis also finds ways to work
morning team members into cam-
eo appearances during middays,
afternoons, and nights. “We’ve

Continued on Page 30
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"KNOGHIN'
DA BOOTS”

Top 5 Single--and here is what some
of the Top 40 stations are saying:

“H-TOWN is SLAMMIN'. After seeing the video 75 times in a row on
THE BOX, | knew Fresno wanted this one! #1 requests, major record.
Women LOVE it and so do |.” —Krazy Kid Stevenz, B35/Fresno, CA

“This midtempo ballad is so different from the many topical urban
ballads out there.” ~Lucy Barragan, Q105/0xnard, CA

“H-TOWN ‘Knockin’ Da Boots’ is KNOCKIN' da socks off listeners in
Dallas-Ft. Worth. As a matter of fact, you could hear H-TOWN, this is
so huge! It gets an A+ in the three R’s... Retail, Research and

Response.” -Helen Little, 100.3 JAMZ/Dallas

“It's real F**kin’ BIG. Ask Pierre.”
~Greg & Pierre, 97.9 The Box/Houston, TX

“Knockin’ Da Boots’ is on fire and it'll be blazin’ your way soon. #4
requests and huge retail reaction immediately with airplay. If Jodeci
works for your station, H-TOWN will come home too.” ~Erik

Bradley, WCKZ/Charlotte, NC

92Q add 19 HOT  HOT102 16-4 HOT B95 10-5 HOT

WI0G add 24 PWR106 add PWR102 36-27 HCOT
WPGC 18-12 HOT KKFR add HOT105 add 27
WCKZ 24-15 HOT  KMEL 35-24 Q105 deb 22 HOT
KBXX 2-2 HOT HOT977 add KGGI 20

WWHT add KPLZ add

WHYT 9-4 HOT KUBE 10-5 HOT

WE'RE HOT AND IT AIN'T E\IEN SUMMER!

Mqueite

“PIl Always & Be There For You” 52

8400 NORTH EAST 2nd AVE
MiAM|, FL 33138
£305) 757-1969

- —WAMA-AFRericanradiehistorv-com e
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courteous

professional

Nobody Can Do Better What We Do Best.

Chauffeured Messenger
Limousines Service
CAL TCP801P CAL T-136957

Airport Concierge

California: (213) 849-2244/(818) 845-1502
Outside California: (800) 255-4444
FAX: (818) 845-5086

New York: (212) 736-5405 New Jersey: (201) 796-8804
Outside New York & New Jersey: (800) 421-9494
FAX: (201) 791-7370

© 1993 Music Express Inc.

WAY TO GO! — WERZ/Exeter, NH enlisted the he
Seacoast during its recent listener appreciation

Ip of Go West to raise over $230,000 for AIDS Response of the

party. Enjoying the festivities are (I-r) Go West’s Peter Cox, WERZ PD
Pete Faiconi, and the group’s Richard Drummie.

Recycling Audience For Maximum Ratings

Continued from Page 28

also done some transition breaks
between shifts. Sometimes the
morning show team is here until
noon or 2pm, and they’ll occasion-
ally come in and mess around on
Stacey Lynn’s midday show. They
also have permission to stay on as
long as they need to if they have a
listener poll or something going,
which also helps the transition be-
tween the two shows.

“Or they may start a taunt or
running gag involving the after-
noon guy, then stop by to harass
him. And there are a lot of people
who listen in mornings and then
tune back in again at night. For
that reason we’re going to begin in-
volving night guy Kidd Kelly in
some morning show bits. We’re al-
so going to have the morning show
do a daily recap or one-sheet and
eventually record morning show
promos to play around the clock.

Some of the basics
of good radio,
particularly
recycling, are
becoming a lost art.
— Kris Earl Phillips

99)

““There should be more of that
stuff going on between the jocks. I
listen to other stations around the
country and hear a decided lack of
cross-promotion between shifts.
People don’t know what’s going on
in other dayparts. The idea is to do
things that are fun, memorable,
and guide your listeners into shar-
ing the fun around the clock.”

Kris Earl Phillips
“Some of the basics of good ra-
dio, particularly recycling, are be-
coming a lost art,” says WYHY
(Y107)/Nashville PD Kris Earl
Phillips. “Few PDs take the time
to teach anyone . . . and maybe the

WAL amekicantradiohistorv.com

younger broadcasters don’t want to
know.

‘At our Monday staff meetings, I
play airchecks of great radio sta-
tions [present and past] to demon-
strate that how it’s being said is the
key. Buzz Bennett once told me,
‘It's important that they’re listen-
ing to the radio and not the washer
or garbage disposal.’ The radio is

Kris Earl Phillips

Just another household appliance.
If you want them to pay attention
to that appliance, it had better be
exciting.

“I try to stretch people into the
next hour or daypart and move
them from mornings with Coyote
McCloud and Rhett Walker into
afternoons with Billy Brown when-
they’re in drivetime mode again.
To do that, we have a great prize
promotion or interesting feature
that entices them to leave the radio
on our station so it’ll be there when
they drive again. -

‘At night, if they go to bed with
Gator Harrison on, they wake up
with Coyote and Rhett. For that
reason, I begin to cut back the teen
music around 10pm, when the local
news comes on, and cut it back a
bit more at midnight. Standard Ar-
bitron dayparts don’t make a lot of
sense to me. The real daypart is
9am-5pm, not 10am-3pm,”’

Phillips believes transitions be-

tween shifts are fun ways of shif-
ting listeners from one daypart to

another. One transition feature is a
daily bit at 9:50am. MD/midday
man Tom Peace does ‘Mr. Opin-
ion,” talking about all sorts of crazy
subjects like why pieces of parsley
are put on plates. “It’s entertain-
ing, gives the morning show some-
thing to promote, and makes a
transition out of the morning show
into Tom’s show.

“Don’t force it if there’s nothing

great to say or nothing going on be-_

tween the personalities that day.
When there’s interaction, it makes
them sound like a team instead of
two jocks passing the music baton
without emotion or content. It’s
good for listeners to have favorites
on your airstaff, but it’s better to
have a strong team.”

MOTION

WQHT (Hot 97)/New York
ups staffer Angie Martinez to

Research Director.
KZFM/Corpus Christi names Ravin’
Davin’ Todd from crosstown KQTX to
nights following Johnny O's departure
WLUM (Hot 102)/Milwaukee
adds Music Coordinator Tammy
Wilde . . . New faces at WERZ/Exe-
ter, NH: Willle B. to nights from
WHYR/Saco, ME, and David Breen to
weekends from KFRX/Lincoin, NE
... WPFM/Panama City, FL is cele-
brating its 30th anniversary and needs
all former staffers and air personalities
to contact the station ASAP: (904)
234-8858.

BITS

¢ The Gift Of Music — WERZ/Exe-
ter, NH recently made a dream come
true for a special fistener. Doni Cyr, a
13-year-old with cerebral palsy, had
worked hard to become a talented
keyboardist. When his friends learned
Elton John (Cyr's favorite artist) was
coming to town, they called WERZ to
get tickets for Cyr and his family. Not
only did the station provide the tick-
ets, but a thrilled Cyr was given a sta-
tion tour and a bunch of freebies.
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MIKE KINOSIAN
PD’s ROLE IN THE ’90s

Managing A Whole

ADULT CONTEMPORARY

New Radio Baligame

Faced with new and different challenges, today’s PDs
must reshape their roles. Several key executives assess

the situation.

WMYX/Milwaukee President/
GM Craig Hodgson modified his
station’s PD title to Program
Manager. “Good '90s program-
mers must be managers. They
must manage music inventory,
research, MDs, [on-air staff], and
jingles. But they also must manage
an attitude and aim for a psycho-
graphic. When they’re effective,
they communicate the station’s
aims and goals with other depart-
ment heads and the sales staff.

“In the ’70s, you could write
great promos, buy a jingle pack-
age, and critique your [an-
nouncers] once a week — and prob-
ably win. Today, there’s a lot more
science and research.”

Think Tank

Hodgson thinks AC is the tough-
est format to program, position,
and market. “People doing the job
correctly are thinkers — they’re
not doing it right by accident. Posi-
tioning an AC requires someone
who’s more research and product-
driven. The good news is that AC’s
the easiest format to sell; the bad
news is there’s less passion for AC
and the music.”

What’s more, Hodgson faces
varied format competition: “In ad-
dition to our Spectrum AC, there’s
Hot AC WKTI, Soft ACs WLTQ and
WEZW, and Urban AC WKKV.”

One of a PD’s top priorities is to
closely monitor the morning show.
These days, however, Hodgson
says the stakes have been raised.
“He’d better be knee-deep in it. It’s
become much more intense. You
need to have several [morning
show] meetings a week. Parity is
causing programming nuances to
become even more important.”

Sales Realities

An increasing number of pro-
grammers are making periodic
sales calls. ‘“There are so many
promotion aspects that can affect
the product. Some programmers
may fight it tooth and nail because
they think it’s their creed. But
economic realities are [forcing]
PDs to be open-minded to sales.
Sometimes, they must look the
other way and add a unit. Cost-per-
points have been going down, not
up.”

Promotions also have made PDs
become increasingly flexible.
“Four years ago, sales-driven pro-
motions were an occasional prob-
lem. Now, 50% or more of the dol-
lars we earn are tied to promo-
tions. It’s unbelievable how much
time and energy promotions take;
programmers must deal with them
head-on. Programmers should pro-

Craig Hodgson

tect their product and be open to
bringing money in the door.”

While some promotion directors
report directly to their GMs, Hodg-
son prefers that a promotion per-
son be responsible to the PD. “If
the promotion director works in
any way other than in tandem with
the PD, you're in trouble. It’s im-
portant to have promotions work
for your client, but you must [re-
tain] product integrity.”

WMYX’s weekly, two-hour pro-
motion meetings are hardly the
highlight of Hodgson’s schedule.
“[Going to the meetings] is like go-
ing to the dentist — nobody likes it,
but it’s necessary. PDs didn’t have

to deal with this until a few years
ago.”
Salary Surge

Prior to arriving in Milwaukee,
Hodgson served as GM for stations
in Las Vegas and St. Louis; he’s al-
so had success as a PD. ‘“More and
more programmers are well paid
— unlike when I was a program-
mer. But [today’s PDs] deserve it.
The job has become harder; PDs
are on much more equal footing

The good news is
that AC’s the
easiest format to
sell; the bad news
is there’s less
passion for AC and
the music.
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with GSMs than ever before.
There’s no reason why program-
mers with good management skills
and the ‘big picture’ philosophy
shouldn’t wind up in a GM’s chair.
The [problem is] there aren’t that
many [who hold that] philosophy.
Still, it’s easier for owners to trust
their multimillion-dollar stations to
someone who has previously
brought revenue through the
door.”

“PDs in the '80s must have more
well-rounded backgrounds and be
more curious about the station's
other functions. Amid all the indus-
try consolidation, everyone at every
station must wear more hats. This
will be a dramatic change for most
product-driven PDs, but | believe
PDs can juggle several jobs. They
just have to work a little longer and
harder. But that's what we're all do-
ing in today's world "

Working Lunch

WZMX periodically invites clients
to have lunch at the station, with
both sales and programming repre-
sentatives present. “We genuinely
try to identify problems and solu-
tions for clients. This could [in-
clude] everything from a radio cam-
paign to better retail sales training.
By including programming people in
those sessions, we [make them
aware] of problems facing adver-
tisers in today's tougher economic
times.”

Considering the enormous finan-
cial pressure many facilities face,
there's a temptation to increase
spot loads. But Peariman warns,
“That's ‘short term’ thinking. You
want to maximize revenues. But
revenues ultimately chase ratings
If we can produce better TSL ievels
and higher rating-point delivery,
we'll charge higher rates to get
those revenues

"“Two and a half years ago, we
started at zero. But we've become
the leading station in our target
demo. As much as we'd like to in
crease commercial loads, we've
resisted

Peariman suggests PDs and GMs
find creative ways to work with cli

Wearing The Marketing Hat

he OM/PD'’s role [now serves] more of a market-
ing function,” says WZMX/Hartford President/
CEO David Peariman.

David Pearlman

ents in marketing partnerstips to
avoid adding units. “Stations can
sell promotions, databases, and
other services. We roll up our
sleeves and get involved with our
clients — that sets us apart from our
competitors. | want to keep our on-
air product as clean as possible and
promote the music

“For years, there was an assum-
ed conflict between programming
and sales. These days, more pro-
gramming people find themseives
sitting in rooms and problem
solving with clients and agencies "

Although his market has been hit
with adverse economic conditions,
Peariman remains upbeat. “Radio’s
a terrific targeted medium; | firmly
believe in it. There's a major place
for it in someone’s marketing plan

“We're in a demand business
When demand diminishes, there
will always be someone making
short-term pricing decisions. As
duopoly takes effect in many mar-
kets, we'll have fewer operators
with multiple products. It wilt be
'one stop shopping " *

Financial Flexibility Feeds Frustration

Flexible spot loads and more requests for sales-
oriented promotions are frustrating many product-consci-

ous programiners.

“Five years ago, we told adver-
tisers there was a maximum num-
ber of available [units per hour],
and we stuck to it,” recalls WENS/
Indianapolis PD Chuck Knight.
“However, my peers agree it’s
become standard operating proce-
dure for GMs to add units when-
ever necessary.

“When it comes to spot loads and
promotions, I wonder if ‘no’ is still
in a PD’s vocabulary — we don’t
use it as often as before. In the
worst case scenario, instead of say-
ing ‘no,” we try to see how we can
make things work— without de-
stroying the station.”

Open Communication

Despite financial and manage-
ment pressures, a programmer’s
fundamental responsibility is to
protect the station’s on-air product.
However, this can place some pro-

Chuck Knight

grammers ir uncomfortable situa-
tions with their GMs.

“1t all boils down to constant dia-
logue,” Knight says. “I spend mas-
sive amounts of time with my GM
and GSM. We share the same frus-
trations, but from different angles.

Wwwamericanradiohistorv.com

We can never allow our own frus-
trations to fester; dialogue’s an ab-
solute necessity. It’s important to
remind them that listeners come to
ACs like ours for music. Whenever
we’re not delivering music — with
the exception of morning drive —
we’re not delivering our audience’s
wants, needs, and desires.”

Looking ahead to an improved
economy wherein flexible spot
loads are no longer needed, Knight
remarks, “We hope the cost-per-
point increases. This will allow us
to address our revenue needs with
our available inventory.”

Knight thinks a PD’s primary
role is as a damage control special-
ist. ““That’s not negative, it’s sim-
ply what the position has become.
We must [deal with] increased
spot loads, field bogus promotion
requests, and develop features for
clients within their spots. We must
package all the negatives and
somehow make it all work.

“I don’t think anyone in the pro-
gramming fraternity wants to re-

turn to the way things used to be
because that’s not reality But our
consumers aren’t motivated by
contests or promotions. They bare-
ly know the basic strategic promo-
tion which is hammered hour after
hour.”

Promotion Drain

Perhaps the area in which
Knight spends the least amount of
time each week is music. “It was
common for yesterday’s program-
mer to listen to a lot of music. MD
Bernie Eagan has been here 12
years and totally understands what
we're doing. Most of my time is
spent on promotions, which is cur-
rently where the majority of
pressure is within the industry.

“Nearly every day when a large
buy comes down, the ad agency
[staff] tells us they need a promo-
tion to go with it. But they don’t
have any ideas and won’t pay extra
for it. When stations d¢ promo-
tions, they never ask anybody to
buy — we simply give ‘stuff’
away.”
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Hard Benefits From Software

As prevalent as computers are these days, many pro-
grammers in small and medium markets still don’t use
them for daily music programming. In some cases, sta-
tions use their computers only for sales and traffic. This
week, two PDs talk about how computers have helped

them.

Chris Clay has been PD at
WXOK & KQXL/Baton Rouge for
six of his 11 years in radio. He says,
“We’ve had computers in the pro-
gramming department here for
quite some time, and we’ve been
using the Powerplay system to
schedule our music for approxi-
mately four years. Before that, we
were color-coding records with
dots and telling the DJs, ‘Play this
color record at this time, and then
move it to the back.” When the next
person would come into the studio

66

A computer will
definitely help
balance your
rotations and
ultimately give you
a very consistent
sound. It’s
helped keep our

numbers up.
—Chris Clay

o

to do their airshift, if they didn’t
like a particular record, even a
power, they might just not play it
at all and move on.

“At that time we really had no
way of knowing if a DJ had skipped
a piece of product that was impor-
tant to the sound and chemistry of

-

Chris Clay

the station. Now, thanks to technol-
ogy, you know. You're scheduling
the log everyday, so you begin to
memorize what should be taking
place with the music.

“Also, if you're not sure what’s
happening with a particular music
rotation, you can check it. Some-
times the DJs don’t know what ro-
tations the records are in. So when
you, the PD, are listening, you can
tell if the records are coming up in
the proper categories.

“A computer will definitely help
balance your rotations and ulti-

HIP-HOPPING? — WMXD/Detroit hosted an Easter event at a local store.
On hand to meet and greet the children are the Easter Bunny and moming
personality Bill Bailey.

mately give you a very consistent
sound. By staying consistent, you
don’t have programming fluctua-
tions, and that helps listeners auto-
matically identify with your station
24/7. It’s helped keep our numbers
up.H

Maximize Your Time

Computers have always been
touted as timesaving devices. Clay
says, “The computer has freed me
up so much, because the software
program does all of my rotations
for me. I just tell it to activate rota-
tions, and it automatically moves
some medium records to power,
some powers to recurrent, and
lights to mediums, while I'm in the
production studio doing something
else. This saves me at least five to
six hours per week.

Clay adds, ‘“We use this system
at all three of our stations: here at
KQXL and WXOK in Baton Rouge
and at KFXZ/Lafayette too. If the
Lafayette system has any prob-
lems, I can fix it from here by a
modem link.”

He concludes with a message to
managers: “Getting a computer
for the programming department
is one of the best investments you
can make. You'll get a large return
for a very small investment be-
cause of all the good things it will
help your programmer accom-
phS ‘n

He’s Gotta Have It

WGZB/Louisville PD Del Spen-
cer has been in the industry 15
years, three of which he’s spent in
his current position. He’s also pro-
grammed at WYLD-FM/New Or-
leans, WBLX/Mobile, and WIZF/
Cincinnati. What does he have to
say about a computer? “There’s no
way you can do without it.”’ In fact,
he points out, “Adding this technol-
ogy was one of my conditions for
coming on board at this station.”

Listing the advantages a compu-
ter affords, he echoes Clay’s frus-
tration with unreliable air talents:
“One of the recurring problems I
used to have as a programmer was
trying to get the proper rotations
for the records. Whether I used
cards, color codes, or whatever, I
always had DJs who would cheat
and skip scheduled records. With a
computer I can pretty much guar-
antee records get played when I
want. I can also go back when the
logs are done and do an accounting
on each one. Just to guarantee the
musical rotations alone it’s a must.

“I'm currently using Selector
software. According to my clock
and daypart, I can set up what I
want to play or how many songs
from a certain category I want
each hour, and the program will
judge and pull what I want based
upon the category, tempo, and gen-
der type. Then I can go through af-
terwards and make any minor ad-
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easier for a PD or MD to:

justments or corrections. And at
the end of the week, it will also let
me print out what songs have
played, how often and where in the
24-hour period they’ve played, and
what’s been logged but hasn’t
played on the air.”

Del Spencer

205

Easy Fine-Tuning

“It lets me know if my rotations
are a little long or short,”’ continues
Spencer. “It helps me know how
many songs the commercial load
will let me run in an hour by telting
me when a song has been dropped
for a stopset. It may be that we
didn’t have time to run a song I
placed after a stopset, and if I'd
placed it before the stopset we'd
have gotten it in.

“The music program also tells
you when a record has to be drop-

Computing Advantages

A computer in the programming department makes it

® Monitor airplay and rotations
® Trouble-shoot the rotations
® Maintain on-air consistency
® Use time more efficiently.

ped if your announcers are follow-
ing your drop policy while on-air. It
also lets you know if there’s a prob-
lem in your rotations: Maybe you
think a song is turning over more
frequently than it should — but in
fact it’s not. Selector will point this
out to you so you really know
what’s happening with your music
at all times. It gives you a quick
overview of your station.”
Spencer says learning how to use
the computer and software didn’t
take him long “because I was fair-
ly computer-literate already. But
the instructions basically walk you
through the program onscreen, so
anyone who can read can run it.”
Del concludes, ““The real key is
this: The technology makes your

1 always had DJs
who would cheat
and skip scheduled
records. With a
computer | can
pretty much
guarantee records
get played
when | want.
—Del Spencer

i f:;m

PD more efficient. In markets of
this size and smaller, PDs often
aren’t just programming, they’re
doing an airshift and are probably
the MD as well — while doing pub-
lic service work for the station! By
helping the PD with music man-
agement, a computer also helps
with daily time management.”

ACTION

Station Promotions

WFXC-WDUR/Raleigh recently held
a co-promotion with American Air-
lines, which resulted in several listen-
ers winning round-trip airfares. In ad-
dition, OM Jay DuBard donated
tickets to three children recovering
from or undergoing serious medical
treatment at local hospitals
WGCHAM) hosted the Windy City's
Black Radio Legends Week, which
culminated in a DJ reunion. Among
the personalities who turned up to
host an airshift: E. Rodney Jones, Bill
‘‘Butterball’’ Crane, Lucky Cordell,
Merri Dee, and Richard Stamz.

Kudos

KJLH/Los Angeles was the recipi-
ent of the 1992 George Peabody
Award for its coverage of the Los
Angeles riots last year . . . WVEE &
WAOK/Atlanta’s Newscenter receiv-
ed five awards from the Atlanta
Association of Black Journalists for its
aggressive news coverage of the Afri-
can-American community
WUSL/Phitadelphia is the recipient of
the 1993 NAB Crystal Radio Award
for outstanding community service.

Programming Notes

WLRR/Milledgeville, GA needs Ur-
ban record service. Contact PD Billy
Baltimore at (912) 453-1007.
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WXYV
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KPRS
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...and many more!
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WATV
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WCDX
KMJJ
WJFX
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Hiring Strategies

GMs, PDs discuss their search for the ideal job applicant

As more New Rock stations sign on, the talent pool
continues to dwindle. What’s more, job candidates should
possess knowledge of this complex format. Four radio
execs share their hiring strategies.

Dax Tobin
KEDG/Las Vegas

“Hiring for a management posi-
tion is different than hiring on-air
talent,” explains KEDG (The
Edge)/Las Vegas GM Dax Tobin
— he’s hired two PDs who had no
New Rock experience. “I look for
different qualities in managers
than in on-air talent.

“It’s difficult to find people who
get what the format’s all about.
There are two different schools of
people: those deep into the ‘alter-
native scene’ who don’t see the big
picture and those from CHR who
don't dig deep enough to find out
about the alternative crowd. I want
people with good balance, ambi-
tion, and drive and who’s ideas
aren’t antiquated. My PD is re-
sponsible for an airshift, so strong
on-air skills are essential. Appli-
cants should be in the demo, [al-
though current PD] Jay Taylor is
just out of the demo.”

Tobin says applicants should call
the station before sending air-
checks and resumes. ‘“Then we'll
be familiar with your name when
[the package] arrives. Don’t send
a mass mailing of T&Rs — how im-
portant can third-class mail be? If
you're on a tight budget, send it no
more than two-day air. Spell the
[contact’s] name right and include
the correct title. If someone doesn’t
spell my name right, it hits the
trash; I don't want that person on
my management team.

“Try to assemble an aircheck
that’s closely related to the station.
If you have access, do a dummy

d track CD-pro featuring

the debut single and video
“Tip Of My Tangue

From the forthcoming
album Hepfidelic

halk. .

1883 Gont Records, Get hep!

Bill Gamble

tape with the station call letters,
logo, slogan, and music. It’s tough
to evaluate someone’s perfor-
mance when his tape is from a
hyped-up CHR station and he’s
yelling and screaming between
Hammer and Wreckx-N-Effect.

“Don’t lie on your resume — I
check references. I call univer-
sities to confirm degrees and do a
lot of background checking with
well-respected people in the indus-
try. The cover letter shouldn’t be
more than a page — it should make
sense and be clean and to the point.
Use nice stationery. There’s
nothing worse than a cover letter
on plain paper with three mistakes.
If you want to be a pro, present
yourself like one.”

Bill Gamble
WKQX/Chicago

When looking for talent, WKQX
(Q101)/Chicago PD Bill Gamble
believes New Rock is different than
other formats. ‘“Since listeners
have a passion for caring about the
music, knowledge of the music and
lifestyle is more important than
basic skills. It's great to be cool,
laid back, and reserved. But I want

Dax Tobin

someone who's genuinely excited.”

Gamble suggests applicants re-
frain from over-exaggerating their
accomplishments. “Be realistic.
You can't con people — many have
done most the jobs on your resume.
Keep it to one page, and list five
references. Most people in major
markets will know one of your ref-
erences. A stroke letter isn’t really
important.

“The tape shouldn’t be more
than four to five minutes. Lead
with something strong. Don’t build
the tape to a crescendo — some
PDs might not get that far. The
tape should have many different el-
ements. Include a newscast or a
live remote from a concert. If you
really want to get ambitious, leave
30 or 45 minutes unscoped on the

e 7, E’
e ’j?
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Ned Horton

back of the tape. It saves the step of
having to ask for additional tape.

“I'm looking for someone who
can put two or three sentences to-
gether without sounding stilted,
forced, or fake. Don't take it too
seriously. It should be fun. It’s okay
to laugh on the radio or to say,
“This Cure record blows — here’s a
better one.’

“Persistent phone calls aren't a
problem, but make them concise. I
tend to remember people who only
give me the facts. Send a follow-up
letter if you move, change phone
numbers, or get another job. Al-
most everyone I've hired during
the past five years has been some-
one from my box of tapes who's
kept in touch with me.”

Ned Horton
WRLT/Nashville

“The number one thing I ook for
is people with love and knowledge
of the music,”’ explains WRLT
(Radio Lightning)/Nashville GM
Ned Horton. “That’s what this for-
mat is all about. I do a lot of quizz-
ing during the interviewing pro-
cess. We play so many different
types of artists — many aren’t
household names.

“A good tape is a plus. But I'm
looking for attitude, persistence,
and desire, which don’t come
across on tape. This is a people
business — on-air skills can be de-
veloped. I look for people who can
work in a team environment and
branch out to different parts of the
station.

“A big ego is an immediate turn-
off. Don’t send a glossy photo or
anything that dictates cockiness.
Many people think they bring more

Jim McGuinn
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and middayer Sarah Clark.

to the table than they actually do.
The best applicants are those
who've singled us out and done
their homework. Don’t photocopy a
bunch of letters and ship them ev-
erywhere. Personalize what you're
sending by referring to specific
facts about the station.

“Do something different, fun,
and creative that will help you
stand out and indicate your person-
ality, intelligence, and ability to
mesh with the format. For exam-
ple, send your package in a shoe
box or cut our playlist out of one of
the trades. I had someone clip an
article about us out of R&R and
send it with comments. This dem-
onstrates the applicant has put
some thought into it. Persistence
pays off. You should target specific
markets — pick your top three and
try to stay in touch with stations.
Don’t be a pest, but show you're
sincerely interes!

Jim McGuinn
WEQX/Manchester-
Albany

WEQX/Manchester-Albany PD
Jim McGuinn says, “New Rock is
aformat wherein you can go home,
turn on your station, and be psych-
ed about it. I look for people who
can work 12 hours a day and not be

MAKING A POINT — When KPNT (The Pomt)/St Louis held a press con-
ference for journalism students to announce its sign-on, more than 100
newspaper and school representatives showed up to meet the Point's air-
staff and participate in a Q&A session with School Of Fish. Taking a
breather are (clockwise from left) marketing consuftant Doug Harris, SOF's
Josh Clayton, nighttimer Christian B, SOF's Michael Ward, morning talent
Mudman, Promotion Director Libby Kochan, morning co-host Mary Ellen,

upset. This format generally
doesn’t have money like CHR. You
really have to want to work, be-
cause you're not going to become
rich.”

McGuinn currently is looking for
a new nighttime/production per-
son. “I want a team player with a
natural delivery — a one-on-one
jock who's energetic, personable,
and friendly. I don’t want a hype-
CHR guy. I want good transition on
the tape from element to element.”

And the cover letter? “A two-
page letter isn't necessary.
[Write,] ‘Hi. I hear you need a
jock. I want to be the jock.’ That’s
all.

“Music knowledge is essential.
It’s harder to teach music than ra-
dio. There are a lot of people work-
ing at Classic Rock or CHR who
claim to know the music, but they
need to demonstrate it. [I'm not]
convinced you have any creativity
when I hear liner cards. You need
to do something else to convince
me. As for college jocks, the big-
gest problem is their music knowl-
edge — they'll tell you who Gum-
ball’s bass player is, but only a
small percentage of listeners care.
You need to know what’s relevant
and what isn’'t.”’

ROCKF".E

OAmst Stone Temple

Pilots

® Track: “Plush”
OLP: “Core”
® Label: Atlantic/AG

* Essentials: Stone Temple
Pilots are a four-piece band con-
sisting of Weiland (vocals), Robert
DelLeo (bass), Dean Deleo (gui-
tars), and Eric Kretz (drums). Five
years ago, Robert and Weiland met
at a Black Flag concert in Long
Beach, CA. Aithough Weiland's
background was in the punk genre
and Robert liked hard rock, they
discovered common artistic ground
and formed the band. They re-
cruited Eric after seeing him play at
a Long Beach club and convinced
Robert’s brother Dean to move
from New Jersey and join the
group. (Robert and Dean hall from
New Jersey, and Weiland and Eric
are from L.A.) After uniting, the
band moved to San Diego. They
were known as Mighty Joe Young
before legal implications forced
them to change their name. They
opted for the initials STP, which led
to their current name.

* Band POV: “We try to display a
very intense musical and emotional
power, but that doesn’t mean play-
ing as loud and heavy as we can
from the first to the last song,” says
Weiland. “We don’t want to sound
one way; we like to paint different
soundscapes to create different
moods. It's not just ‘plug in, crank
up to 10, let's rock.” Our music has
more sides to it.”

e Label POV: Atlantic Dir./Alter-
native Promotion Tod Elmore
notes, “When STP was released
seven months ago, there was a lot
of [other] music with a similar
sound. Despite [the band's] slow
beginning, Atlantic’'s commitment
never ceased. lt's reassuring to see
New Rock didn't turn its back and is
now embracing the act.”

RockFile highlights breaking artists charting for the first time.
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Getting A Jump On The GM Job

It’s been six years since I made the transition from
program director to general manager. And the question
I'm still asked most often is, “What can I do to prepare

myself to become a GM?”’

I must admit I’'m somewhat bi-
ased. I'm convinced the best man-
agers know their product intimate-
ly, whether they run a radio station
or manufacture widgets. And
who's better equipped to run a sta-
tion than its architect? The world’s
full of great salespeople. But if the
product isn’'t viable and well-
positioned, the sales staff will have
a hell of a time making money with
it.

It wasn’t long ago that a PD’s job
consisted of hiring the airstaff,
freshening music clocks, and typ-
ing up liners. Now the job descrip-
tion reads more like ‘‘senior po-
sitioning strategist, creative mar-
keting manager, airstaff psycholo-
gist, research director, production
coordinator, and music computer
specialist.”

By mastering these new de-
mands, you're well on your way to
accepting the GM reins. The key:
Apply those skills to other areas of
the station while strengthening
your weaknesses.

Ten-Step Plan

¢ Let your current manager (and
radio president) know of your in-
tent. To make sure they take your
commitment seriously, start by
improving your communication
with them. Ask for specific pro-
jects to show them you’ve got the
right stuff. For example, a GM
knows he must market the station
to both the listeners and the adver-
tisers. These are two distinctly dif-
ferent agendas requiring different
tactics. Use your creative market-
ing skills to prove yourself equally

m

If you want to be a
hero to your GM and
sales department,
bring them sellable
[promotion] ideas
that enhance —
rather than detract
from — your
strategic plan.

adept at branding a strong image
in listeners’ and clients’ minds.

e Set the tone. Like a station
takes on its programmer’s person-
ality, it’s the GM’s style that deter-
mines the station’s work environ-
ment. If the GM is aggressive, laid-
back, creative, or militaristic, the
station atmosphere usually reflects
that. As you tackle new challenges,
be aware of the tone you set. If
youre unsure of how you come
across, rehearse your next airstaff
meeting at home. Videotape it and
critique yourself.

e Learn the “radio business.”
Take an active interest in your sta-
tion’s financial side. Ask to join
your GM and business manager
when they review the monthly
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Take an active
interest in your
station’s financial
side. If you don’t
understand a
station’s business
side, how are you

going to run one?

profit and loss statement. If you're
not building your programming
budget, you should be. Even ask
your GM to include you in con-
structing next year’s overall sta-
tion budget. If you don’t under-
stand a station’s business side, how
are you going to run one?

¢ Management versus leader-
ship. Many stations are well-
managed, but under-led. There are
three types of people: those who
watch things happen, those who
make things happen, and those
who wonder what happened.

By nature, a PD’s job demands
forward thinking. You embrace a
leadership role as you develop new
bands, groom air talent, and seize
topical opportunities. Today’s PDs
function like sharks — they breathe
only if they’re moving forward.
Some still believe the adage “If it
ain’t broke, don’t fix it” holds true.
Tell that to General Motors, Sears,
and IBM. If you're coasting, you're
going downhill.

You're the one holding the flag
and charging the hill. Your staff’s
confidence in you cannot wane. As
you groom yourself as a GM, real-
ize that accountability is vital. If
you commit to something, follow
through. By the same token, when
someone commits to you, make
sure it gets done.

e Educate your sales staff. Visit
sales meetings frequently and
share your strategy and philoso-
phy. This helps everyone operate
around one common vision, arms
your salespeople for their client
meetings, and enhances your im-
age in their eyes. Once you ascend
to the GM throne, you’ll arrive with
built-in credibility and the sales de-
partment’s support.

e Take your sales manager to
lunch. You probably have plenty of
ground to make up as far as under-
standing sales. Knock down what-
ever walls exist between sales and
programming while breaking
bread. Nothing’s more flattering
than asking for someone’s opinion
— solicit his help in teaching you
the sales side. Then pick up the
check. Not only will it blow him
away, you'll have a friend for life.

A GM changes hats constantly
throughout the day. When someone
walks in your door needing help,
you must be able to converse flu-
ently in that department head’s na-
tive language. So don’t bond with
just your GSM — arrange time to
meet with your traffic manager,

By Beau Phillips

chief engineer, etc. If you want to
grow as a manager, take the
blinders off and stretch your per-
spective. Show a sincere interest in
what they do and how they do it.
Remember . . . your purpose is to
learn from them.

e Take your show on the road.
Youwll be surprised by how in-
trigued clients are to hear a PD’s
perspective. Showing your stuff be-
fore important clients only in-
creases respect for your station in
their eyes. And it makes them that
much more comfortable investing
with you.

Increase your visibility by
writing quarterly recaps of what’s
going on in your market. Detail
any personnel or formatic changes
and offer a brief perspective. Pre-
sent your findings at a sales meet-
ing, give each salesperson a copy
to share with clients, and have your
NSM send copies to your rep firm.
You’re arming them with informa-
tion while building personal credi-
bility.

Separate sales promeotion and
programming promotion meet-
ings. I asked two well-known PDs if
they handle sales and station pro-
motion meetings separately. Their
response: “What’s the differ-
ence?” Unfortunately, sales pro-
motions have become the tail that
wags the dog.

Programrung promotions are
proactive, driving your station’s
strategic goals. Sales promotions
are reactive — you try to accom-
modate a client’s priorities without
disrupting station goals. Some-
times they’re in sync; more often
than not, they're very distinct
agendas demanding separate at-
tention.

Suggest to your GM that instead
of holding an all-encompassing

When you start thinking, acting, and
looking like a manager, you'll be
treated like a manager.

promotion meeting for two or three
hours, you arrange two one-hour
meetings on different days. The
sales promotion meeting will in-
clude the sales manager (and ac-
count executives when necessary)
to discuss sales-related promo-
tions. Your programming/market-
ing meeting will focus purely on
strategic planning.

e Master the sales promotion
“tripod.” Spot buys are rarely
made these days without a request
for a promotion. Advertisers know
that fierce competition has created
ratings parity. Too often, clients in-
sist on register-to-win promotions.
Someday, they may realize that lis-
teners would sooner circumcise
themselves than drive across town
for an entry blank to win anything
short of a ride on the space shuttle.

Before you routinely approve
this clutter, teach the promotion
and sales departments to evaluate
promotions like a tripod: Ideas
must work for the station, the cli-
ent, and the listener. If one leg is
weak, the promotion falls down.
While buying radio has become a
numbers game, a little creativity
can tip the revenue scales in your
favor. If you want to be a hero to
your GM and sales department, br-
ing them sellable ideas that en-
hance — rather than detract from
— your strategic plan.

e Invest in yourself. When I was
named GM, I received some sage
advice from a mentor: Get a cou-
ple of good suits. There is some
truth to “dressing for success,”
especially on agency calls. It’s
amazing how their respect for you
changes when those who usually
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see you in promo T-shirts see you
looking sharp instead.
Movin’ On Up

Ultimately, your primary task as
PD is delivering ratings. As GM,
your bottom line is converting
ratings into revenue. An effective
GM is like an orchestra leader, co-
ordinating the department heads’
efforts so they work together in
harmony. On any given day, a GM
is part dictator and part den
mother. You make some unpopu-
lar decisions and are often asked to
be King Solomon. However, don’t
confuse commanding respect with
demanding it.

Eagerly absorb and improve the
inner workings of each depart-
ment. In doing so, you'll increase
the level of confidence your fellow
department heads have in you.
When you start thinking, acting,
and looking like a manzger, you'll
be treated like a manager.

Beau Phillips is W/GM at
WRZX/Iindianapolis. He can be
reached at (317) 927-4200.

BRYAN MICHAELS, PD/MD, KJOT/Boise
WHAT WAS THE FIRST RECORD YOU BOUGHT?

BRYAN: The Who's “Tommy".

FAMOUS FIRSTS ;

WHO WAS THE FIRST PD TO TAKE YOUR CALL?
BRYAN: Chris Adams, KJOT, when it was still Country.

WHAT WAS YOUR FIRST RADIO JOB?

BRYAN: KFLI/Mountain Home, Idaho. It was a Top 40 station - my job
was reporting on high school sporting events.

WHAT WAS THE FIRST CONCERT YOU SAW?

BRYAN: Van Halen's ‘5150 tour - that’s the only one that mattered!
WHAT WAS YOUR FIRST SEXUAL EXPERIENCE?

BRYAN: | was 18 and she was a 25-year-old divorcee. It was payment
of chores. Evidently she couldn't make change.

YOUR FIRST PRIORITY THIS WEEK:

ARCADE “Nothing To Lose”

Track €

New Artist #3

___unany amaoricanradichistorv.com.

WNOR
WXTB
WWBZ
WBZX

WRIF
KQRC
KRXX
KSHE

KBPI
KUPD
KRXQ

KI0Z
KISW

...and More!
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WCLB’s Boffo Boston Debut

Beantown’s new Country outlet ties record in first book

More than tea was tippled in Boston last week when
WCLB staffers celebrated the station’s first Arbitron as a
Country station. The 3.3 attained by ‘“Boston’s Country
Club” was equal to the highest 12+ share ever notched by

a Beantown Country outlet.

The last time a Boston Country
station posted a share above three
was the only time it’s ever happen-
ed: WBOS scored a 3.3 in Spring
'88. After that, its shares were 2.1,
2.4, 2.4. WBOS flipped to Classic
Rock April 17, 1989, following its
acquisition by Ackerley.

So for all practical purposes,
Boston has been without a major
Country outlet for almost four
years. (Suburban WCAV/Brock-
ton, WOKQ/Dover-Portsmouth,
NH, and WCTK/Providence usual-
ly pull between .5-1.5 12+ shares.)

In the 25-54 demo, WCLB came
within a tenth of a point of the mar-
ket’s Country record, which was
also posted by WBOS in Spring '88.
Back then, WBOS ranked ninth
with adult shares in the mid-fours;
WCLB'’s current share is good for
tenth in the demo. WCLB was also
up among 18-34s, gaining almost a
share from last fall.

WCLB's 3.3 comes after only six
weeks in the format. The station
spent the first half of the winter
sweep as AC WVBF. Fairbanks
OM Bob Christy, who programs
the station with the help of consul-
tant George Johns, believes the 3.3
is truly WCLB’s and not a residue
of WVBF, which posted a 2.4 last
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We don’t play
anything but
country music —
there’s nothing on
the air here that’s
not on any other
Country station
in America.
—Bob Christy
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fall (12+). “Our in-house research
showed us dropping from a 2.6 in
January to a 1.9 in February,”
notes Christy. “It was obvious a lot
of the old AC listeners went away,
and we've been able to track back
up from there.”’ Johns says ratings
extrapolations that eliminate Jan-
uary show WCLB'’s audience levels
“could actually be in the high
fours.”

In fact, Johns thinks the ratings
should have been even higher.
“WCRB has been a Classical sta-
tion here for 20 years. And for 20
years it’s gotten about the same
ratings. [From Fall '91 to Fall '92,
its 12+ Arbitrons have been 2.5,
2.5, 25, 21, 24. Winter '93 it
jumped to 3.3.] WCLB does heavy

Bob Christy

TV when it comes on, and all of a
sudden WCRB has its best book,
with cumes identical to WCLB’s.
Even its 18-34 numbers went up.
We think there’s some diary confu-
sion, and we’re looking into it.”

So why were the calls WCLB if
the potential for confusion was so
strong? Christy says, “We really
liked the hook and feel of the
phrase, and it lends itself to so
many natural tie-ins — like a lis-
tener club — that we’ll get into at a
later date.”

In The Beginning

Nary a live word was heard on
WCLB in its first few days on-air.
Says Christy, “We just let the
music burn in with the audience.
Most of the market hadn’t heard
country music for almost four
years, so we had a clean canvas.
We rotated the 150 highest-testing
records from the last five years to
really give folks a chance to hear
what’s been going on in Country
over that time. It was the perfect
opportunity to introduce them to
the most powerful music produced
in that span while showing them
what Country has become so they
could believe it with their own
ears.”

Christy notes this crash course in
Country also benefited the airstaf-
fers, who were basically unfa-
miliar with the music. “They did
their regular board shifts, we had
meetings to talk about the music
and what had been going on with it
the last few years, and they had
‘home study programs’ — they did
a lot of reading about the music
and the artists. The DJs’ love for
and knowledge of the music has
grown along with the audience’s.”

In weeks since, WCLB has evolv-
ed to a more mainstream musical
approach. “We're edging toward
the comfort zone very carefully,”
says Christy. “We're about 50-50
current/recurrent-oldies. But we
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still only go back five years for the
gold.”

In the past, Boston Country sta-
tions have offered an AC-Country
hybrid approach, but not this one.
Christy says, “We don’t play any-
thing but country music — there’s
nothing on the air here that’s not on
any other Country station in
America. We're not hedging the
fact WCLB is a Country station.

“The announcers’ approach is as
aggressive as the music — the air
talents are excited about and in-
volved in the music. Right now
we're tightly formatted after 9am,
and there’s not much time to chat
about the particulars of a country
artist’s love life. That may change
down the road as we settle in.”

WCLB'’s entry was supported by
a TV spot buy in February and
March that Christy says made his
station ‘‘the most dominant broad-
cast facility on TV.”” The schedule
was reduced in April, but will be
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heavy again in May and June. The
spots utilize video clips of country
stars. “We let the videos announce
we're here and sell the music,
while our logo and sell-line sell the
station.”

Supplementing the TV ads is
what Christy calls the “biggest
billboard campaign any radio sta-
tion has ever done in Boston.”

Controlling The Tempo

Christy says he really feels good
about the station’s tempo — one of
its critical elements. “We're tem-
po-driven. Before we put WCLB on
the air, I went around and heard a
lot of Country’s best stations. One
of the things that bothered me
about many of them was the lack of
tempo control. Stations would drag
for a while, then be hotter than hell
for a while, and then drag again.

“I think we handle it better than
most. Perhaps it’s because of our
rock background,” says Christy,
referring to himself and Johns.
“The music floats nicely. There
are no periods where it’s too up or
too down. The potential to run into
down sweeps is very real, because
so much of country music is
ballads.”

The Airstaff

WCLB employs the same airstaff
that was on-air at AC WVBF.
Loren Owens and Wally Brine have
been doing mornings together for
12 years. Christy describes them as
‘‘high personality and high
profile.” They've ranked in the Top
5 12+ through the years. This
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. “Soon there may be two.
. »'As this was being written, ‘the
rumors were strong that WCDJ,

Cwas planning Ha owre switch from
- NAC to Country. The date most re-
cently ‘rumared for the proposed
change was Monday, Aprl 26,

*_{Check aut the news section of this
issue o see if if happened.)

Asked his feefings on the possi-
bl entry of a direct Compsatitor in a
" market which hasn't had a Country
© “etation in almost four years, Fair-
_ banke O and WCLB programmer

Bob Christy says, “If it happens, it
happens. | actually think" itll be
"~ great Tor country music in this city.
" The maore Country cume, the more
peaple there are talking about the
-music and the format. Pve been

winter, they added almost a full
share to last fall's 25-54 numbers,
good for fifth in the market. Now
the morning hours offer eight to
nine records an hour with slightly
shortened newscasts, up from
WVBF’s five songs in the same
period. WCLB still offers the full
complement of services, including
traffic, a meteorologist, and a com-
edian who works with the team.
The rest of the day features Chris
Guetta in middays, Jeff McKenn in
afternoons, Jim Roberts in even-
ings, and Dave Williams in over-

nights.

George Johns

To get the airstaff excited about
the change to Country, which was
even kept secret from them, man-
agement threw a big party the
night of the switch. Board ops
segued music so the air talents
could attend. “We had country
music blaring, and everybody real-
ly got pumped up,” says Christy.
“The board ops handled the station
the first few days while the person-
alities did their homework on the
new music. They couldn’t wait to
get on the air, and they’'ve just
sounded great from the time they
first went on.”

Christy adds that the air talents
pay a very high level of attention to
their board operation. “It’s very
precise with a lot of flow and feel.
It’s a cooking station, very aggres-
sive. But it doesn’t come off like
rock — it’s hot, new Country.”

“From Famine To Feast

__'"Three months ago Boston had no Country stations.

newiy aoquired by Greater Media,,

through a lot of rock wars - I'm suré
| can get through & Country battle ™

Comfortable Niche

And, why was Boston without a
Country outiet for so long? Says
Christy, “Everybody was very com-
fortable with their niche. WVBF was
pald for and among the top billers n
the city; why should it change? Alot ,
of people were a0 uncomfortable
with the image of bieing a Country
station in this market. That's ridi-
culous, but a fot of people at sta-
fions couldn’t hande it.

“Country music has been alive
and well in the Northeast for a long
time. The fact no ohe was doing it in
Boston was amazing, Fm so glad to
be out of the AC game.”

New, Hot, Fresh

Many of WCLB's early liners
were tongue-in-cheek and even
poked a little fun at the other sta-
tions in town. ‘“There’s No ‘Magic’
About It — Your Wish Has Come
True, And Country Music Is Here,”
teased one, while another declared,
“We Can Rock, Boogie, And Ballad
With The Best Of 'Em, 'Cause
That’s What Today’s Country Is All
About.”

Nowadays, the station takes a
straighter approach with its posi-
tioners, using “hot,” “‘new,” and
“fresh” as key words. ‘“‘Hot, New
Country On Boston’s Country
Club” is the main liner. Christy
says the word “fresh” is used
(“Here’s another fresh new song
from Boston’s Country Club’’) be-
cause “‘even music five years old
can be hot. But if it's new, it’s
fresh, and we want to emphasize
we play new music, too. What’s
hipper — 20-year-old album cuts
[on a Classic Rocker] or the new
one from Clint Black?”

These are indeed happy days for
Christy and Johns, and for Fair-
banks Exec. VP/GM and WCLB
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I think we handle
tempo better than
most. Perhaps it’s
because of our rock
background. The
music floats nicely.
There are no
periods where it’s

too up or too down.
—Bob Christy

o

GM Jim Hilliard and consultant
Donna Halper, who's been on-
board from the beginning to help
with music scheduling. But the
happiest folks in town must be the
Boston Country fans. May they
never again have to suffer along
without a hometown Country sta-
tion.
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The Best Country Music News
Service Just Got Better!

Nashville Notes, your number one source for country music
news and event coverage, now provides SOUND from all the

stories your listeners want !

Delivered Before Morning Drive

« Music News

o Concert Updates

< Celebrity Gossip

J What the Stars Have to Say
. Birthdays & Anniversaries

o Morning After Events Reports

Market exclusive to ABC affiliates.
For more information, contact Susan O'Connell

212-456-5635

Quality Programming From
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NASHVILLE THIS WEEK

0’Connor Brings Back The ‘Devil’

Mark O’Connor is putting the finishing touches on his
forthcoming tribute album, a follow-up to his critically ac-
claimed 1991 ‘“The New Nashville Cats” LP.

O’Connor pays homage to his
biggest influences on the new
album, which features perform-
ances by such greats as Johnny
Gimble, Jean Luc Ponty, Charlie
Daniels, Buddy Spicher, and Steph-
ane Grapelli. O’Connor duets with
the original artists on their songs
which influenced him the most, like
Ponty’s ‘“New Country” and Dan-
iels's “The Devil Went Down To
Georgia.”

The Daniels track — which was a
hit in 1979 — reportedly has been

reworked and renamed (“The
Devil Went Back To Georgia”).
Narrated by Johnny Cash, the song
also includes the talents of Marty
Stuart and Travis Tritt, among
others.

The Warner Bros./Nashville al-
bum is slated for a fall release; a
single may be released late this
summer. Meanwhile, O’Connor
will appear on PBS’s “In The Spot-
light* next week (5/5), performing
tunes from ‘“The Beatles Song-
book.” Kathy Mattea, Buddy Guy,

Shania Twain

NEW ARTIST FACT FILE

|

|

|

| Current Single: “What Made You Say That”
I Current Album/Label: “Shania Twain"/Mercury
I Producers: Norro Wilson, Harold Shedd

: Influences: Karen Carpenter, Gladys Knight
|

|

|

|

|

[

Background

At eight, Shania (pronounced
shu-NYE-uh) Twain was singing
on TV and in talent contests in her
Timmins, Ontario hometown. As
one of five kids growing up in poor
surroundings, she still maintained
a simple, normal lifestyle. “In high
school, | did all the things other
kids did, like [playing] sports and
working at McDonald's,” she says.
“But there was always this other
side — the music side. It was an-
other world. | never told the other
kids about my singing because it
kept my life even more normat.”

* In high school, Twain sang in
bands four nights a week, a pace
she continued even after gradua-
tion. For the next five years, she'd
play Toronto nightclubs in the win-
ter; in the summer, she'd work
with her father (an Ojibway Indian)
planting trees in the bush on a
13-man crew. “I'd ache, be sore,
and complain because we were
out there all day in the bugs and
weather,” she recalls. “But after
two weeks, I'd fall right back into
the groove and love it. Being out
there was a luxury to [my] heart,
soul, and mind. When you get
away from it all, you realize what's
really important — you test your-
self to the opposite limit.”

® At 21, Twain again was test-
ed, this time emotionally — her
parents were killed in an automo-
bile accident. To support the rest
of her family, she took a singing
job at an Ontario resort, where she
played for three years.

Signing

After years of honing her stage
skills, Twain finally decided to pur-
sue a recording career and sought
the help of longtime family friend
Mary Bailey. Bailey became her
manager and contacted Nashville
attorney Dick Frank in 1991.
After seeing Twain perform in a
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Shania Twain

showcase, Frank alerted producer
Norro Wilson to her talent. When
Mercury’s Buddy Cannon and
Harold Shedd heard her demo
tape, she was signed to the label.
* “|t's funny because it happen-
ed so fast,” she says. “I've never
had a recording deal before, never
even had a single out. But | decid-
ed | wanted to get my music out
there to the masses, instead of
just playing to a captured audi-
ence. And | felt like | was ready for
that step.”
Songs
Twain has been writing since
she was 10. In high school, she'd
skip class to write songs all day in
the music room’s soundproof cubi-
cles. She wrote one tune on her
self-titlted debut and intends to
write more songs for her next
album.
® Her late parents, who influ-
ence her music, provide her with a
constant incentive to succeed.
“Their death has given me an extra
drive — I've turned it into a positive
thing. It's almost a mission to make
sure their efforts weren't in vain by
becoming as successful as | possi-
bly can.”

Nils Lofgren, Dr. John, and Los
Lobos also will perform.

VH-1 Country

Lyle Lovett was the guest host
when the “VH-1 Country Count-
down” was launched last week.
The weekly show features a dif-
ferent artist counting down the top
10 videos. Most shows will include
an acoustic performance by the
visiting artist. Brooks & Dunn al-
ready have been tapped as show
hosts for a May segment. The ser-
ies is taped in New York City and
Nashville and airs on Friday after-
noons and Saturday evenings.

Meanwhile, Wynonna will show-
case material from her 1992 self-
titled solo debut on VH-1's “Center
Stage” in May. Other artists
who’ve appeared on the program
include Bruce Hornsby, Aaren
Neville, Neil Young, and Keith
Richards.

Give Joe The Boot

Joe Diffie now has a new attitude
from his head to his toes, thanks to
the J. Chisholm Company’s ‘“Hon-
ky Tonk Attitude” boot. The cam-
paign will be tied into Diffie’s
new ‘“Honky Tonk Attitude’’ tour.
Radio giveaways, billboards, and
boot retailers’ point-of-purchase
displays will be used as marketing
tools. Incidentally, Diffie was fea-
tured in People’s April 26 issue.

Cryin’ Controversies

Billy Ray Cyrus and two co-
writers are being sued for copy-
right infringement. A Georgia
songwriter has accused the trio of
copying substantial portions of his
1973 song “Crying Eyes.” Cyrus,
who played at Nashville’s Star-
wood Amphitheatre last week, has
been working on his sophomore al-
bum. Despite published reports,
the album is slated to be released
in June.

All In The Family

While brother Larry continues
his Broadway run in “The Will

‘ ‘ he 1993 Official
Country Music Direc-
tory” — a new guide-

book offering up-to-date listings on
artists, managers, booking agents,
record labels, and other industry-
related outlets — is now available
from the Entertainment Media
Corporation,

The 550-page manual contains
industry leaders’ names ad-
dresses, and phone and fax num
bers, along with a sponsor guide
featuring a detailed breakdown of
the advertising/marketing depart-
ments, ad agencies, and public
relations firms of the format's top
100 advertisers

The directory costs $80 plus
postage and handling. The com-

Rogers Follies,” the remaining
Gatlin brothers have managed to
keep busy. Rudy also has elected to
join the musical-theater ranks:

1 YEAR AGO

® No. 1: ‘“‘Neon Moon’’ —
Brooks & Dunn

9 YEARS AGO

® No. 1: ‘‘Eighteen Wheels
And A Dozen Roses’’ —
Kathy Mattea

10 YEARS AGO

®No. 1: ““Jose Cuervo’’ —
Shelly West
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15 YEARS AGO

® No. 1: “It’s All Wrong
But It’s All Right’’ —
Dolly Parton

Country Sourcebook
Now Available
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pany can be reached at P.O. Box
2772, Palm Springs, CA 92263;
(619) 322-3858. For more infor-
mation, contact Susan Charney at
(615) 320-5727

Beginning May 29, he'll play the
lead in “Oklahoma” at Branson’s
Thunderbird Theatre. Meanwhile,
Steve has inked a deal with Chris-
tian/country label Cheyenne Rec-

.ords and is set to record his first

solo project, which is due out this
fall.

Bits & Pieces

Ronny Cox and Pam Tillis will
play husband and wife on the May
13 episode of NBC-TV’s “L.A.
Law.” Cox’s debut single, ‘“The
Cowboy Rides,” was just released
... Charlie Daniels, who endorses
Dickies workwear, will pose in
some of the clothes in a forthcom-
ing Sears Canadian catalogue . . .
Kudos to Charley Pride, who'll
become a member of the Grand
Ole Opry this Saturday (5/1) . ..
Atlantic/Nashville has signed
former Phil Collins backup singer
Marilyn Martin to a recording con-
tract. Martin’s duet with Collins
(“Separate Lives’) was featured
on the “White Knights” film sound-
track . . . Speedy recovery wishes
to Jeff Knight, who recently under-
went back surgery. He’s slated to
release a new album in early fall.
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RHINESTONE COWBOY — Mercury/Nashville recently threw a party at Nashville’s Belcourt Theatre to premiere
the video for Ronny Cox's debut single, “The Cowboy Rides.” Gathered at the party are (I-r) Mercury/Nashville's
Mike Lawler, John Grady, President Luke Lewis, VP/National Promotion Anne Weaver, Sr. VP/Creative Harold

Shedd, VP/Communications Sandy Neese, Cox, manager Chuck Morris, and VP/Marketing Steve Miller.

WWAY-arRericanradiohistorv-ecom
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AIR TALENT SERVICES
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PERSONAL AIR TALENT CONSULTING
Dan 0'Day is accepting a limited number of air personalities for
personal consulting: show structure, job-hunting, resumes, con-
tract negotiations, aircheck review, career planning. Short-term,
affordable. For info, leave name & mailing addres at (310)
476-2091 for a confidential reply. It’s your career, why not go
with the best?

L%-l-l-l-l-l-l---l-l%-l-fl-l..-fl-l-l-l--l..%..-l-l-l-l-%‘.‘.‘l‘l"‘lﬂ

AIR PERSONALITIES & PROGRAM DIRECTORS! You'll LOVE The
Whole 0 Catalogue! Books & tapes on radio programming, radio
comedy, job-hunting, production, promotions, airchecks...A mail-
order playland for radio pros! For your copy, write: O'LINERS
11060 Cashmere Street, Suite 100 o Los Angeles, California
90049 or leave complete address at (310) 476-2091...or via fax
at (310) 471-7762!

-JOCKS -
MAKE YOUR VOICE AVAILABLL
for one year to all major Ad agencies & Radio/TV production Cos. for

regional & national voice & voice-over work. Send a :60 production
tape along with a short bio. and $15.00 check or money order to:

America's Media Voice Banlk
P.0O. Box 1148 Ll Dorado, CA 93623

MAJOR MARKET AIRCHECKS

(Al tapes $7 each...2 or more $6.50 each...overseas add $1 per tape)
#105...Chicago Mornings! (April Fools Day..Urban WGCI goes Country! CHR B-96
goes classical! plus AC’s WLIT, WPNT._AOR's WLUP-FM, WWBZ..New Rock
WKQX...oldies WJMK)

#106...Chicago Contemp! (All Dayparts B-96, WPNT)

#104.. Houston Contemp! (AH Dayparts KRBE, KBXX, KHMX)

#103...Houston Mornings! )Top ACs. CHRs, AORs. Oidies)

#C-35..Country! (Al Dayparts WDAF/KC, KWEN/Tuisa)

#C-34...Country! (Al Dayparts Houston's KILT and KIKK)

Call 813-492-1711 to charge VISA/MC...or for catalogue or monthly subscription info.
HECHT ENTERPRISES, P.O. Box 2235, Kansas City, KS 66110

COMEDY

ENTERTAINMENT UPDATE
HOME ALONE 3. Hillary and Chelsea go to a
high level cabinet meeting, inadvertently
leaving Bill home alone for the weekend.
NEED MORE???

CALL “LOVIT PRODUCTIONS” for
TOP COMEDY (612) 566-3620

COMEDY SERVICE

Jokes, Bits, Joke Books, at a reasonable
price. Send for samples & rates:
COMEDY CONNECTION
406 N. BREWSTER RD. RR1 BOX 112 VINELAND, NJ 08360
or call (609) 697-2298 ( fax avaliable)

MEDICAL BREAKTHROUGH

Listeners hearing Dr. Sal Monella reported improvements
| in yeast infections, bunions and navel lint.’ |
|  Are rafings giving you hemorrhoids? Call a doctor!

Dr. Sal Monella's “For the Health of it", dispensing humer and medical
l mis-advice, Call for a prescripfion and demo tape today! I

SPLASH! ADVERTISING
& COMMUNICATIONS |
CALL NOW! (904) 244-5866 |

*ACCORDING TO 9 OUT OF 10
SUICIDE DOCTORS!

COMEDY BITS WANTED

A'I"I'EN'"“N WE PAY CASH for funny radio
bits. We need characters,
song/commercial parodies.
HUMﬂnﬂus Send non-returnable cassettes
to: Producers, P.0. Box

'I'YPES- 170036, St. Louis, MO
B 53117-1100. EOF

IDs, JINGLES, SWEEPERS

BRENDA BISSETT
WXTU FM PHILADELPHIA

Vvoice work for all formats
credits include V103 Baltimore.

WIRZ NJ/NY,
WLAN Lancaster PA

CALL (717) 235-2799 5ero

MAILING LABELS

RADIO STATION

ADDRESS LISTS

and group mailings to PDs & GMs.

CALL (612) 522-6256
THE RADIO MALL 1

MUSIC SOFTWARE

Auio-fJock

MUSIC SCHEDULING SOFTWARE

Used by Hundreds of radio stations around the world. Quit throwing
money away on a lease and purchase AUTO-JOCK. 60-day money
back guarantee. Absolutely no risk. Call for a FREE demo package.

304-232-1773 Phone * 304-232+1783 FAX

SureSystem Music Scheduling Software
Music Scheduling System $95.00 (buy-out)
MusicPro Scheduling System $495.00 or $45/month
Research Package $195.00 (buy-out)

Call for a free demo disk at (801) 576-9289

Radio Software Services 1567 E. Transwest Dr. Sandy UT 84092

OLDIES SERVICES

OLDIES

Best source of hard
to find oldies
'50s, '60s, '70s, '80s.

Most in stereo
clean bright quality,
fast service.

MSA
Music Service Associates
Delivered RTR or DAT
918-492-7222
(FAX) 918-492-2211
FAX US YOUR LIST

“MONEY MACHINE”

gives your
station instant
impact...

800-747-1144

SHOW PREP

MORNING MAN

s
MATERIAL $ag "

Money back guarantee
for over six years...
Rick Dees “| LOVE YOUR STUFF”

ROGER DORFMAN RADIO

THE MORNING FAX

The Ultimate Topical Prep Service
One Week FREE Trial

725 Monarch, Nigomo, CA 93444 800-266-MFAX

SOUND EFFECTS

n— o> OoQmm>

...for a 5-CD set of 427 sound ef-
fects with a 30 day money-
back guarantee. At this price,
you should have your own

copy! Send $89 1o Ghost-
' writers, 2412 Unity ave. North,
- Dept. RRFX, Minneapolis, MN
55422 or call (612) 522-6256 for
credit card orders.

VOICEOVER SERVICES

(414) 454-9001
Call for a FREE DEMO

MARKETPLACE ADVERTISING

Payable in advance. Orders must be typewritten and accompanied
by payment. Visa/MC/AmEx accepted. One-inch minimum, addi-
tional space up to six inches available in increments cf one-inch.
Rates for R&R Marketplace (per inch):

Per insertion

1time $90.00
6 insertions $85.00
13 insertions $80.00
26 insertions $70.00
51 insertions $65.00

Will include camera-ready logo or line art if provided. Dieadline for
Marketplace ads is noon Thursday, one week prior to publication
date. Marketplace ads are non-commissionable. Submt to:

Marketplace
RADIO & RECORDS, 1930 Century Park West
Los Angeles, CA 90067 310-553-4330

Fax: 310-203-8727

WE GIVE YOU THE NEWS YOUR WIRE MACKINE MISSES.

You don't need another wire service — you
need a source of wild-and-woolly-stories —
zany, crazy, loopy, meshuginah tales from all
over the world.

WIRELESS

We're wired for weird at WIRELESS FLASH
and you get the benefit. The world’s one
and only oddball news service.

AN eaRtadiohistonv-com

Six products to choose from aad ali priced
to please a pinchpenny station manager.

72N
i Weird News, Tantalizing Trivia. Fabutous
1 4 Entertainment, complete Daity Almanac
- and a Horoscope. Notto mention the all-in,
| | . ] 4 one PREP Sheet from radio’s own Brad
L - i Messer.

CALL FOR A TWO WEEK FREE SAMPLE:
405 W. WASHINGTON #224 SAN DIEGO, CA 92103

619-543-8940

P —
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SWEEPERS - IDs - PROMOS

PRODUCTION DIRECTOR WBZX “THE BLITZ”

LEHTNIING IMPACT AUDIO PSS “THE CAPTAIN
-ALL MARKETS- “2#l BILL VOGEL

IDs « SWEEPERS

6‘ 4'442'84‘ 6 m : . / PROMOS * VOICE OVERS

1-800-75-MOUTH

“Lovesongs” and Soft A/C Stations

Freshen up your liners for the spring book!
One-to0-One Delivery; Credibility and
Believability. Customized spots and 1.D.s too!

DEMO: 309-674-1837

MIKE THROOP
(KEEY KLSI, WSWT)

OPPORTUNITIES

OPENINGS OPENINGS

NATIONAL

NEWS -- NEWS -- NEWS —

Anchors -- Reporters -- Directors -- M/F
If you are experienced (and good), we have many medium and major market situations
available on a constant basis. If you are entry level (trained), smaller market stations are jook-
ing for you. NATIONAL receives more and more requests from radio stations in all size
markets, seeking qualified news personnel. If you are seriously seeking a career move, con-
tact NATIONAL, the acknowledged leader in radio personnel placement since 1981, im-
mediately for complete registration information. Write or call:

NATIONAL BROADCAST TALENT COORDINATORS 407”0
Dept. R., P.O. Box 20551 « Birmingham, AL 35216 - (205) 822-9144 W/

PLEASE NOTE NEW ADDRESS

Fun Factory Radio Comedy Services needs full and parttime
writers, voices and producers. We need bits, drop-ins, impres-
sions and voices for CHR, AC, Urban and Country formats.
C&R: June Brody, S]S/ProMedia, 800 Second Ave., New York,

NY 10017, R .
sJs - ProMedia
I

-
The 3:on.pir" = Job Tip Sheet
: We're the largest, most complete Help Wanted/Job Listing

CALL e &Yl H\ fu%lication in radio, with over 350 of the HOTTEST job

leads per issue! Call today for your subscription.
1-800-231-7940 “*° e

*Published weekly *Radio only 7
937 WILD GINGER TRAIL *All formats *All markets
WEST CHICAGO, IL 60185 *Radio stations, place your job openings for free! w\

Poun e JOB
o HotLine

**Having to read 'Opportunities” in the H
bathroom, for fear of losing your job? 4 weeks Get R&R IOb

18.00 i i
**Not getting PD feedback to improve your 1:weeks openings mal|e|d
show? $42.00 two days early!
We offer monthly evaluation and confidential MASTERCARD
referrals with 6,000 stations. Ready to move VISA/AMEX 31 0'553'4330
up?
$25 6 month fee and T&R to: 5820 73rd Ave.,

OPENINGS

OPENINGS

WYNY-F M

SALES
NATIONAL SALES MANAGER
FOR NY RADIO STATION
Must have 3-5 years' minimum radio
sales/management experience. Must be
persistent & energetic with strong pre-
sentation, packaging & people skills.
Knowledge of NY market a plus. Excel-
lent phone & motivational abilities need-
ed, as well as the ability to juggie many
tasks at once. Must be quick thinking,
creative and able to handle developmen-
tal business. Send resume to General
Manager, Westwood One, 1700 Broad-

kway, 9th Floor, NYC 10019. EOE/MF )

SALES MANAGER

WJBR AM/FM-Mix 99.5 is seek-
ing an organized, forward-think-
ing, results-oriented, people-per-
son to lead the selling effort. Mini-
mum 5 years' radio sales/sales
mgmt. exp., hands-on computer
exp., great organizational skills
and love to see task through to
successful conclusion...resume to-
General Manager, P.O. Box 7230,
Wilmington, DE 19803. EOE

Suite 102, Minneapolis, MN 55429.
612-561-5569. EAST

WCFR seeks the news director of the ‘90s. Strang writing,
anchoring and reporting skilts a must! T&R: Bob Flint, Box

The Research Group is looking for a 800, Springfield, VT 05156. (4/30) EOE
morning show co-host and @ morning

07712. {4/30) EQE

South Central PA AM/FM classic Gold/hot AC seeks midday
announcer now. Females encouraged. T&R: WGLL, Box 92,
Mercersburg, PA 17236. (4/23) EOE

o NIV R =Taal=Yalar=Tala=Tallalalls e - ]

Metro Traffic/Boston. Traffic/news reporters for Boston ra-

team. Please send tape and resume to: dio. T&R: Metro Traffic, 800 Boylston St., 50th Floor, Bos-
Bill Moyes, The Research Group, 660 rom MA 02199, (4/301 €0F

SOUthpOint Ct., Colorado Springs, co Parttime positions, programming and news for top-rated AC
80906 EOE on the Jersey shore. T&R: WJLK, Box 880, Asbury Park, NJ

ANNNNCI NN

HOT COUNTRY DEEJAY

Park Broadcasting FM, Syracuse, recently
changed to fast paced, contemporary, New
Hot Country 108. Similar sound to Park’s
KIJO, Minneapolis. If you have a good
voice, personable and bright delivery and
enjoy a "most music”’, energetic Country
format, send tape, resume and salary
history right away. Dick Carr, GM
WHEN/New Hot Country 108, P.O. Box
6975, Syracuse, NY 13217. EOE

SAONINN

GSM
Hudson Valley N.Y. Z Rock affiliate
needs aggressive sales manager to take
this very successful format to its next
level of success. No caretakers, long
hours, tough street fight with heritage

AOR. Packaging and creative concep-
tualizing a must! Send resume and
cover letter explaining your sales con-
cept to: GSM Opportunity, WBWZ, P.0.
Box 984, New Paltz, NY 12561. EOE
M/F. No calls.

SOUTH

KFXI Country FM seeks morning AT with experience and pro-
duction skills. Excellent opportunity. T&R: KFXI, Box 433,
Lawton, OK 73501. {4/30) EQE

WCKZ-FM Cherlotte seeks morning show sidekick/producer.
No calls. T&R: WCKZ, Bob Sweeten, 137 S. Kings Dr., Char-
lotte, NC 28204. (4/30) EOE

Account executlves sought in #54 market. Great climate.
New AC FM. Potential unlimited. RESUMES: Savvy 100FM,
WSVV, Box 1878, Petersburg, VA 23805. (4/30) EOE

Seeking production God for Virginia AC station. Strong voice
tatent a must. T&R: WMXB, Brian White, 812 Moorefield Park
Or., Richmond, VA 23238. {4/30) EOE

Radio talk host, 3am-noon weekdays, TV show possible. No
calls. T&R: WINK, Jim Casale, 331 Fort Myers, FL 33902.
(4/23) EOE

IMMEDIATE OPENINGS!

*0perations/Program Management
«Air Personalities/Talk Show Hosts
*News Anchors/Reporters
«Play-by-Play Sportscasters
«Promotion/Sales/Public Reiations

edia P.O. Box 1476
arketing  Palm Harbor. FL 346821476
(813) 786-3803 - FASTFAX: (813) 787-5608

Oldies103
YUWERIL 45

Established, successful FM seeks focus-
ed, creative program director with ex-
ceptional leadership, organization and
people skills. Experience required. On-air
talent a plus. Market consistently ranked
near top in quality of life. Write Bill
Hazen, WRKA, 10001 Linn Station Road,
Louisville, KY 40223.

Equal Opportunity Employer.

o5 |

Today’s Hot New Country

Tulsa's Country giant is searching for an Opera-
tions Manager. THIS IS NOT A FiX-IT SiTUA-
TION! Key attributes: Strategic thinking, great at- l
tention to detail, marketing savvy, and the ability
to work with and manage a winning, veteran air
staff. Computer and research skills, creativity,
and people skills a must. If you're performing at
high levels now, here’s an opportunity to join the
NewCity Communications Team. Please send
tape, resume, and letter outlining your successes
to
Rod Krebs
Vice President, General Manager
7136 South Yale, Suite 500
Tuisa, Oklahoma 74136
AN EQUAL OPPORTUNITY EMPLOYER

-
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OPENINGS

OPENINGS
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OPENINGS
EDIATE OPENING

* ERIRIR R *** MIDWEST I 100,000 watt KGRC seeking morn- I

Southern Skies Corporation seeks air talent ing personality for mainstream AC.

for all dayparts. Help create Little Rock’s next CHR fulltime overnights. Amazingly low pay, but a good ex- I Must possess inherent humor, be I
R =0 D perience for someone seeking a break. T&R: Nick Danjer, Box . . .

tadio legent Cr.ea“V:.yu’ hu{:;’,r’ i 789, Junction City, KS 66441. {4/30) EOE | topical, community-oriented, and |

ner, . .

¢ .[ehgy ’ d‘.’mcumo". . ds’ al’ =yl liepresoidE have proven production/promotions

with audience on-air and on-location are traits Sales/news person to manage long established branch studio. I : : o I

you possess. Minimum of three years’ on-air AM/50,000 watt FM. Winning team. T&R: WSMI-AM/FM, I skills. Pgsmble PD position. T&R, I 100,000 watt Rocker in Cer]tral Oregon resort

broadcast experience required. Send resume Box 10, Litehfield. IL 62056. (4/23) EOF salary hls{ory' to Pam Hunt, P.O. market needs two talents to fill these three posi-

I Box 1205, Quincy, IL 62301.

and tape to: Mr. Fun, Southern Skies Corpor- tilqnsa Motr?:mg si:eFkick/ne\:?t {musy ke diSCi;
ston, P.0. Bos 96, Line Rock, AR 72203 e T Show i hesira mil) and Producion Diret
Submission deadline is May 10th, 1993. EOE

T T T T TS

=’ Air Talent for Bright AC in Top 50, En- ¢

PROGRAM DIRECTOR:

(must be creative, muiti-track experience and
IR R KRR KRN

organized). Abilitty to do a shift plus production a
1|

KDIL, The Armadillo/San Antonio’s
Fresher, Younger Country is looking for
a PD. Good coaching skills, must con-
vey special younger Country edge. T/R
& programming philosophy to: Scott
Huskey, O.M., KDIL, 8401 Datapoint
#900, San Antonio, TX 78229. EOE/MF

Bright AC in Top 50. Self-starter,
detail-oriented, assertive, team
builder and master motivator. Mu-
sic computer skills and airshift a
must. Rush T&R to: Lowry & Com-
pany, 6302 E. Monte Cristo Ave,,
Scottsdale, AZ 85254. EOE. NO
CALLS

thusiastic team-player with a great at-
titude required. Production skills a must.
T&R to Lowry & Company, 6302 E.
Monte Cristo, Scottsdale, AZ 85254.
EOE. NO CALLS.

"I””’I”II””J

must! OVERNIGHT package to: Sean Michael,
KX1Q (Q-94), 1500 N.E. Butter Market Rd., Bend,
Oregon 97701 (503-382-5611). EOE

WEST

TOP 15 MARKET
CHR NIGHTS

West Coast CHR seeks over 18-year-old
jock to relate to 12-17-year-old listeners

Northern Arizona resort FM seeks program director/air talent/
sales staff. Strong production/promotional skills. T&R: KCRZ,
2509 N. Campbell #342, Tucson, AZ 85719. (4/30} EQE

AN N N S N N N N R N NN N

... Must be hip hop hype and ready to
beat feet on the street to attract large au-
dience. At least three years’ on-air full-
time experience required. Good money,
great city. No liner jocks. Send T&R to:
Radio & Records, 1930 Century Park

West, #894, Los Angeles, CA 90067.
90301. (4/23) EOE EOE

-—n . - 1

3 Production director. Resort market seeks killer ad maker.
Rock airshift, too. Great northwest small market. T&R: PD,

I KXIQ, Box 5068, Bend, OR 97708.{4/30) EQE

Are you ready for a challenging job with
one of America’s premier radio stations?
Houston's top-rated AC has a rare open-
ing for a fulltime air talent. If you can
communicate with 25-40-year-old
women, and fully understand your role
within an adult format, this could be your
next career move. We're looking for a
team player that can chew gum and walk
straight! Exceptional production skills, a
great track record, and a superior atti-
tude won't hurt your chances either. In
return, you'll get the challenge of a life-
time, working with Nationwide Com-
munications in a state-of-art facility. NO
CALLS PLEASE! But if this sounds like
you, then rush your presentation to:
Dave Van Stone, Program Director,
KHMX Radio, 1990 Post Oak Blvd, Suite
#2300, Houston, Texas 77056. Nation-
wide Communications is an equal oppor-
tunity employer. Females and minorities
are encouraged to apply.

L e e e
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g edoe! It you'

‘ ly looking, give us a call. Male/Female TALENT
2

Crrrrrrs (407) 679-8090 rewwrs

|

MAGILECH

AIR TALENT

Our morning team has been in place for a decade
.. - the rookie on the airstaff has been here 6
years! Now . . . Voyager Communications has a
rare but immediate opening to make MAGIC on
the evening airwaves at MAGIC 99.5/WMAG
Greensboro/High Point/Winston-Salem. You'll be
joimng us at the most exciting time in our
history! A winning attitude and great production
skills are a must. Tapes and resumes ASAP to
Chuck Holloway, OM/PD, WMAG-FM, 164 South
Main St., 8th Floor, High Point, NC 27260.
Voyager Communications is an Equal Opportuni-
ty Employer. Females and minorities are en-
couraged to apply,

Get a job? Need a jock? Put it in
Opportunities -- and get results!

Call 310-5883-4330.

Ovly Hlot $tew Conaniny Hite

Des Moines’ second Country music station will
be on the air soon! Fuller-Jeffery Broadcasting,
who currently operates KJJY and KSO in Des
Moines, is looking for qualified announcers and
account sales people for Des Moines’ New Coun-
try 50,000 watt Station 98.3 KRUU. Tapes and
resumes to J. Michael McKoy, in care of KRUU,
1551 N.E. 66th Avenue, Des Moines, IA 50313. I

TALENT NETWORK%
READY TO MOVE UP
IN MARKET SIZE/INCOME
We've placed JOCKS, NEWS and PD's from
coast to coast. Having the most experience
working with talent, NETWORK gives you the
edge! If you're average or above - and serious-

NANNNNNNNANNNN
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NEEDED to replace those we've placed.
NATIONWIDE
Confidential

ALL LEVELS
Orlando, FL

AC EVENINGS
Top-rated Midwest AC searching for
a warm, intelligent, passionate, and
enthusiastic communicator. Appreci-
ate stability? Take action! Only expe-
rienced need to apply. Females and
minorities encouraged. T&R: B98-
FM, Brett Harris, Program Director,
200 N. Broadway, No. 300, Wichita,
KS 67202. EOE

" - - - .

MORNINGS IN THE ROCKIES

Do you have a fun, adult morn-
ing show? Hot Country station in
a great place to live is building a
killer air team. Come build a fu- ||
ture with a great company as our
morning host. Team players with
great street skills, production
and a killer morning show apply
fast, we're moving now! Send
T&R and morning show philo-
sophy to: Radio & Records,
1930 Century Park West, #895,
Los Angeles, CA 90067.

& T
+

**** = **** I Sought-Promotions director at V103.9 radio. Two years’ ex-
m perience required. T&R:161 N. La Brea, Inglewood, CA

DIRECTOR OF
A&R ADMINISTRATION

IiLAin Los Angeles is looking for 1

KZLA in Los Angeles is looking fo

an experienced, mature fun morn- |
ing show! A passion for radio is a I

must. Shouid fit into ““‘Country
favorite,” or “Country like a lot”
category. This person, or persons,
must be willing to establish a
presence in the community, and
get involved with the city. Send
tapes & resumes to: R.J. Curtis,

| P.O. Box 7806, Burbank, CA
L91510.

AAALAAAAAAAS LA A AL AAAALAOAiilillaslidad

3 Skyview Traffic Watch is leoking for

experienced broadcasters for air-
borne, studio, and sidekick reporter
positions. Not a gig, a carecer. Man-
agement potential. Send T&R to Bri-
an Force, 14605 North Airport
Drive, #200, Scottsdale, Arizona
85260.

e e e e e e e e e e e

e e e e e o]

Phoenix FM needs creative, organized
production director to work commercial
and station imaging magic. Let's hear

what you can do! T&R: Radio & Records,
1930 Century Park West, #892, Los
Angeles, CA 90067. EOE

POSITIONS SOUGHT

PURE ROCK

105.5

Looking for an experienced AOR Pro-
gram Director. Must have thorough
knowledge of KNAC's hard rock music
and format. We want a proven leader
with street sense who knows Pure
Rock. Resumes to: Gary Price, KNAC,
100 Oceangate, Suite P-280, Long
Beach, CA 90802. No calls. EOE.

‘-------------------------ﬁﬂ

AC Christian K-LOVE Network has im-
mediate opening for PD. Production &

Airport Blvd., Santa Rosa, CA 95403.

Spectacular promotional wizard and unbelievable air talent.
Need | say more? DAVE: (517} 893-4944. {4/30}

Hit man for hirel Over 25 years' radio, records, music.
Specializing in Country. Opportunities and challenges.
HAROLD: (604) 826-2373. {4/30)

Seeking a new challenge Experience in programming, on-air,
production and engineering. DAVID: (713} 448-9218. {4/30)

Seeking a solid morning show, producer ar programmer with
superb history and passion for radio? No ego. Power 106,
KS-104, KIKX, CD Country. HAL: {303} 671-7092. (4/30}

Past-seven years as a killer Oldies talent. Present-R&R Hall of
Fame volunteer. Future-your station? Call for more. T. JAY:
(216) 722-1483. {4/30)

High power music director/night guy. Bright, articulate,
straight shooter. No ego. Seeks top 50 Churban/CHR. DR.
DEE-TROIT: {314} 453-9876. (4/30}

29-year major market alumnus seeks south/southwest mar-
ket opportunity as AT/PD/management, to help you shine.
I’'m Dick Power, let’s talk! DICK: {505) 863-4136. (4/30)

Experienced air talent available. Sports PBP/talk preferred
with news or shift combo. but all oppcrtunities considered
anywhere! JAY: (304) 779-9339. *

Waell, that's about it for winter and me. Creative production
director, 12 years’ experience, seeking Fome south or south-
west, JIM: {216} 777-7299. {4/30}

Hardworking AT with four years’ experience as middays,
overnights, quiet storms, production. Seeking lilinois area.
JEFF: (708) 264-0736. (4/30}

PD, 12 years’ on-air/16 years’ consultancy experience. Now
on-air at major market hot Country. Community interactive
team leader awaits your market cha'lenge. CALL: (408)
688-5604. (4/30)

Milwaukee, Rockford, St. Louis, suburban Chicago and more.

EOE

Afternoons or evenings on your CHR is my goal. Great
phones, references. RICH: (815) 395-8214. (4/30)

]
]
:
1 on-air experience a must. T&R to 2290
:
]
[}
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POSITIONS SOUGHT

Morning show co-host with news/public service. Females en-
couraged. T&R: KONA, Greg Martin, 2823 W. Lewis, Pasco,
WA 99301. {4/30)

My station’s going with the bird and giving it to me!
APD/afternoon D.J seeks CHR/AOR. CALL: {814) 944-1970.
(4/30}

The future of radio is here! Be 1st in your market to go pro-
gressive adult Rock. OM/PD/MD with 16+ years' major
market experience. BRUCE: {215) 38-BRUCE. (4/30)

College graduate seeking work. Experienced in news, sports,
AT, management and production. Will relocate. PAT: Box
5505, Gunnison, CO 81231. {4/30)
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* * EXCLUSIVELY AC * *

Former PD/Current MD with extensive
Selector knowledge. Absolutely qualified
for MD/asst. PD — top 30 markets. PD —
top 70 markets. Leave message;

TODD, 612-291-8651
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Friendly. young. energetic female, newly graduated seeks en-
try level position with record label or AOR/CHR format sta-
tion. Will relocate. FELICA: (318) 342-6145. (4/30}

Young, Oldies superstar. Will work for food. Enjoying time
off, but enufs, enuf! Please don’t let me flip burgers. SNAKE:
(504} 466-5959. {4/30)

Dynamic exciting creative British air personality seeking PT or
FT entry position in Wisconsin. PHIL: {608) 221-1383. {4/30)

13-year news pro seeks news director position. RANDY:
(517) 362-0008. Anytime.

Mike Jordan-Announcer/PD. Jazz, MOR. MIKE: (619}

327-4601. (4/30)

Energetic SBM AT seeking Urban/Churban/CHR challenge!
Prefer south/southwest/midwest. Three-year pro. CHUCK:
{312) 468-3263. (4/30}

Major market NAC programmer/host with consistent top 3
Arbitron ratings (Aduits 25-49) seeks east coast offering!
CALL: {301) 490-1996. {4/30)

Billboard award winner WPGG, KNEW, eight years KTAM
Oldies, also news, production director. RALEIGH: (409}
822-7309. {4/30)

I'm the next Stern. Cost less, age 25, no FCC, and I'm willing
to play records. AOR/CR/CHR/Talk. DAVE: (516) 678-0165.
{4/30)

An enthusiastic, professional AT with two years' experience.
Seeking FT Country position. Tight board, production and
news. CHASE: (307) 382-4126. {4/30)

AOR, Classic Rock, Blues. 20-year vet. Northern California
only. AT, PD, MD. KZAP, earth radio. EMERT: {916)
652-9316. (4/30)

PD/AT seeks next challenging opportunity. AC, light AC,
Country. Any market size. 12+ years’ radio experience.
Great track record. CALL: (800) 745-6495. (4/30)

Still working FT hours for PT pay. I'm worth more and | seek
to prove it to you. AOR/CR AT, AM news/sidekick, good
pipes, good production, grow with me. RON: {714) 997-
7038. (4/30}

Female CR/AOR taient with experience in NY and LA fringe
markets seeks fulltime gig. CALL: {818} 247-1742 or {310}
840-4238. {4/30)

POSITIONS SOUGHT

Five-year CHR, night phone god. Hispanic, single, non-
smoker, team leader. Available for P1, P2, P3 markets. FRED:
(314) 532-3255(4/30)

L.A. didn’t riot, but you can always count on us. Morning
duo...available now. DAN/LARRY: (310} 827-8648. {4/30)

21-year broadcaster seeks programming in medium or major
market. Country only. Team leader ready to contribute. JAY:
(419) 478-4306. {4/30}

Top Country PD/MD seeks to move to south or midwest. Six
years’ experience, award-winner, national radio columnist.
JASON: {717) 423-6200. {4/30}

Hey New England PDs! Seeking top AT? Try Texas’ hottest
new talent. Seeking fuiltime in the northeast. DARIN: {817)
665-3072. {4/30)

PT on Jacksonville, FL seeks FT same area. Experienced
talent seeking for AC/CR/CHR/AOR/Oldies. CALL: {904) 264-
9185. {4/30)

Veteran female sports journalist seeking small/medium
market station that’ll give me a shot at my own sports talk
show. TERRY: {612) 938-7610. {4/30)

Format change has left me unemployed. Family man, 16
years’ experience, seeking eastern medium or major AC/Old-
ies/Country. Good references. MARK: {302) 994-3934.
{4/30}

Two-year weekend AT, broadcasting graduate with automa-
tion and production experience ready to win for your mid-
western AC/CHR/Gold/CR. CHRIS: (708) 895-8588. (4/30)

Trevor Gowdy WCGY. Here it is in black and white. | seek to
be your program director. BILL: {508) 562-9450. {4/30)

Unemployment’s fun!? Ask Kentucky’'s Janet Lynch. Six
years' management skills, three years’ marketing. PT an-
nouncing. research. Wannabe PD, AT. JANET: (502}
895-5888. {4/30}

19-year Country pro seeking PD/MD or APD. Background-
KNIX, WFMS, KMLE. I’'m ready! JIM: {602) 894-2676. (4/30}

Buzz Bowman, network pipes, 18 years. Mornings, voices,
winning production. On the hunt again. Relocate anywhere.
CALL: {803) 774-9000. {4/30)
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GM/GSM/NATIONAL SALES MANAGER
A sales driven manager with program-
ming knowledge. Achieved #1 rating for
17 years, at KUPO/KUKQ, Phoenix. Self-
motivated, innovator, street smart with
20 years’ experience. Great track record
in sales, ratings and promotions. Arizona
preferred.
LLOYD MELTON: (602) 759-0770
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¥'m in duopoly heil! Mornings AC/CHR/Oldies. Experience in
Cleveland, Indianapolis. Nashville. Great phones-pipes. Pro-
duction and fun. DAN: {319} 391-6101. {4/30}

I can make your CDs turn. SWM with good voice, great per-
sonality. Excellent people skills seeks FT on-air work. DON:
(216) 257-2581. (4/30)

Currently AT with Jacksonville, FL. Top-rated radio station.
Seeking fulltime in same area. AC/CHR/CR/AOR/Oldies.
JOHN: (904) 264-9195. (4/30})

Combo talent for GM., sales, PD, air or engineering. 29 years’
experience. Excellent references. Turnaround situation any
good market. BILL: {813) B44-3823. {4/30}

POSITIONS SOUGHT

Bryan Tyler on-air KISS 106/Dallas, Satellite Music Network,
KAY-107/Tulsa. Production God, WZOU/Boston, Q-102/
Philly. Seeking Texas. BRYAN: (214) 402-8360. (4/30}

Help me Mr. Wizzard! 12-year veteran has done it all. Looking
for morning show slot in south or southwest. JIM: {216}
331-8316. (4/30}

tlove the upper midwest! AT/PBP man with four years’ expe-
rience seeks new challenge. Works hard and pays attention to
detail. DAVE: {612) 533-8163. (4/30}

Female AT, six years’ experience, seeks daytime on-air posi-
tion in top 100 market. Friendly voice, great production.
Prefer AC/CR/Rock 40. TRACY: (502} 429-8410. {4/30)

AT/PD/OM. Tons of experience including major markets. Tre-
mendous presentation. Oldies/Country. Position more im-
portant than big bucks. JOHN: {619) 325-3563. (4/30)

Creative. smart and slightly bitchy. Liberal news director,
sidekick, talk shows. A woman who will not be rushed.
CARA: {513} 836-1033. *

17-year PD/AT, knowledgeable, focused, great production,
promotions, leader. Seeks small to medium market opportuni-
ty in midwest. CHR/AC/CR. JOHNATHAN: (402) 464-8185.
{4/30)

POSITIONS SOUGHT

Production director/air talent. AOR/CHR, top 100 market,
eight tracks and a killer attitude! Satisfaction guaranteed or
your money back! MARK: (805) 836-8137. {4/30)

As KFRG GSM, he increased sales by
2.8 million in "92. As KFRG local AE,
she generated 800k in new retail sales.
Gerry Cunningham and Leigh Hacker,
ready to relocate to major market sta-
tion. (714) 281-5105.

Flexible. music loving, hardworking, exciting. What more do
you need? Give a new guy a break. DAVE: (815) 758-7076.
{(4/30}

Versatile, 20 years’, most formats, number one ratings, good
voice, dependable, stable. Seek programming/air position.
KEVIN ““OCEAN’* EVANS: {302} 732-3359. {4/30)

12-year vet with medium market experience seeking PD/MD/
promotions position. MIKE: {314) 471-0041. {4/30)

Small/medium market program director and AT. Four years’
experience, Urban and Jazz formats. Morning/afterncon
drives. FRANK: {410) 466-3622. {4/30}

NAC programmer/host of Washington, DC's Sunday Jazz
Brunch available! {Seven straight #1 ARBs adults 25-49)
Reach out and touch AL: {301) 490-1996. (4/30)

Wamn, energetic aduh female voice. Five years’ varried expe-
rience. All size markets. Northern California. KATHY: {707)
765-0266. {4/30)

Promotions pro-Copywriting wizzard, DTP Macintosh master.
Award winning ideas, and promotional stunts. JERRY: {412)
244-0815 or FAX {412) 243-PLAY. (4/30)

Experienced and energetic. Award winning play-by-play/
sportcaster seeks new challenge in medium/major market.
STEPHAN: {313) 598-5132. {4/30}

Princess seeks fulitime gig-New Rock/AOR/CR. Will relocate.
Great knowledge, voice. Call before | start working 900
numbers. KL: {319} 391-0294. {4/30)

Talk radio host. Bright, articulate, informed, funny. controver-
sial, fearless. The Limbaugh Alternative. Featured on Enter-
tainment Tonight. WALTER: (805} 245-9258. (4/30)

Dediceted teram player who believes he doesn’'t win unless
everyone does. Available in Maryland, D.C. and surrounding
area. MIKE: (410) 766-9376. (4/30)

R&R Opportunities
Display Advertising

x 2
Display $85/inch $60sinch

Rates are per week (maximum 35 words per inch
including heading). Includes generic border. If
logo, custom border or larger heading is required,
add Y inch ($38 for 1X, $30 for 2X).

X 2

Blind Box $100/inch  $75/inch

Rates are per week (maximum 35 words per inch
including heading, box number and R&R’s ad-
dress). If custom border or larger heading is re-
quired, add "2 inch ($50 for 1X, $38 for 2X).
Rate includes generic border, box number, and
postage/handling.

Payable In Advance

Display & Blind Box Advertising orders must be
typewritten on company/station letterhead and
accompanied by advance payment. Ads must be
submitted by mail except for credit card orders
which are also accepted by fax: 310.203+8727.
Visa, MC, AmEx accepted. Include card number,
name as it appears on credit card, expiration date
and phone number. Blind box responses are sent
to advertisers every Friday by first-class mai.

Deadline

To appear in the following week’s issue, your ad
must be received by Thursday noon (PST) eight
days prior to issue date. Address all ads to: R&R
Opportunities, 1930 Century Park West, Los An-
geles, CA 90067. Fax: 310+203+8727.

R&R Opportuniiies
Free Advertising

Radio & Records provides free (20 words or 3
lines) listings to radio stations and record com-
panies in Openings. Free listings of the same
length are also available to individuals seeking
work in the industry under Positions Sought.

Deadline

To appear in the following week's issue, your ad
must be received by Thursday noon (PST), eight
days prior to issue date. Free Opportunities list-
ings should be typewritten or printed on 8% " x
11" company/station letterhead and are accept-
ed only by mail or fax: 310°203+8727. Address
all 20-word ads to R&R Free Opportunities, 1930
Century Park West, Los Angeles, CA 90067.

 Free listings are on a space availability basis only.

The Fifth Annual National Association of Radio Talk Show Hosts (NARTSH) Convention
"GLOBAL TALKERS"

June 17 -

20, 1993

at the new Sheraton Chicago

Network with hundreds of radio hosts, consultants, producers, and management at the only convention of it's kind.

* Informative Workshops
* Maximize Your Talent
* Comedy Night

* Panel Discussions
* Power-Packed Speakers
* Freedom of Speech Gala

For information contact: Carol Nashe, Executive Director * 134 St. Botolph Street, Boston, MA 02115-4819 ¢ Tel: (617) 437-9757 ¢ FAX: (617) 956-2703
For hotel reservations contact: The Sheraton Chicago at (312) 329-7000 CODE: RTSH-5
For travel arrangements contact: Media Travel USA before May 7th at 1-(800)-283-8747 CODE: RTSH-5
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NATIONAL AIRPLAY s

U.N.V.
Something’s Goin’ On (Maverick/Sire/WB)
67% of our reporting stations on it. Rotations: Heavy 1/0, Medium 12/0, Light 47/4,
Total Adds 4: WKYS, WVEE, WAGH, WIKS.

TREY LORENZ

Just To Be Close (Epic)
64% of our reporting stations on it. Rotations: Heavy 0/0, Medium 20/0, Light 37/0,

Total Adds 0. EDDIE MURPHY

Whatzupwitu (Motown)
64% of our reporting stations on it. Rotations: Heavy 0/0, Medium 16/0, Light 41/3,
Total Adds 3: WKYS, WVLR, WROU.

LUTHER VANDROSS
Little Miracles (Happen Everyday) (LV/Epic)
89% of our reporting stations on it. Rotations: Heavy 0/0, Medium 7/7, Light 72/72,
Total Adds 79, including WXYV, WILD, WBLK, WBLS, WRKS, WDAS, WUSL, WKYS,
WVEE, WPEG. Debuts at number 36 on the Urban Contemporary chart.

KIRK WHALUM {/JEVETTA STEELE

Love Is A Losing Game (Columbia)
64% of our reporting stations on it. Rotations: Heavy 0/0, Medium 13/0, Light 44/8,
Total Adds 8, including WOWI, KKBT, XHRM, WQMG, WQQK, WTUG, WROU, wWDZzZ.

MICHAEL COOPER
So Good (Reprise)

62% of our reporting stations on it. Rotations: Heavy 0/0, Medium 11/2, Light 44/6,
Total Adds 8: WXYV, WATV, WPAL, WJMG, KIPR, KJMS, WCDX, WPLZ.
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MEN AT LARGE “Um Um Good" (EastWest/Atlantic Group) 51/50
Rotations: Heavy 0/0, Medium 1/1, Light 50/49, Total Adds 50, including WBLK, WBLS, WKYS, WPEG, WQUE, WOWI, WIZF,
WZAK, WCKX, WJLB.

JODECI “Let’'s Go Through The Motlons’ (Uptown/MCA) 44/10
Rotations: Heavy 1/0, Medium 8/0, Light 35/10, Total Adds 10: K104, WWDM, KIiZ, U102, WJJS, WVLR, WFXM, WBLX,
WNOV, KJLH. Heavy: WAGH. Mediums include: WKYS, KUMZ, WJLB, WHJX, K97.

SHABBA RANKS f/QUEEN LATIFAH ““What 'Cha Gonna Do?” (Epic) 42/2 .
Rotations: Heavy 0/0, Medium 13/0, Light 29/2, Total Adds 2: WTLC, K