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HIGH-TECH SALES
TOOLS MAKE FOR
INCREASED BUYS

Seven trends in information
technology are making national
buys easier for radio. Interep VP
Bob Lion explains how each one
can affect your bottom line today.
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BREWERS HOPPING
MAD ABOUT RADIO
ALCOHOL AD BILL

The nation’s brewers are vowing
to abandon radio and TV
advertising completely if a
pending Senate bill mandating
health warning messages on
broadcast beer and wine ads
becomes law.
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PUMPING UP YOUR
WEEKEND RATINGS

The majority of ACs use special
programming to beat the weekend
ratings blahs. An exclusive R&R
survey reveals the format’s
syndicated favorites and some
innovative local approaches.
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UC CLOCK TALK

Radio consultant Ray Boyd
likens format clocks to game
plans and details the benefits of
““clock-watching.”

IN THE NEWS...

eCyndee Maxwell new
R&R AOR Editor
e Jorgen Larsen President
at MCA Music Ent. Int’l
e WBCS becomes Boston’s
second Country sign-on
e Joe McFadden new CEMA
Sr. VP/Mktg. & Sales
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oBill Pugh new PD
at KXRX/Seattle
eDave Denver PD
at WAXY/Miami
¢ Jenny Sue Rhoades new
Paxson/Orlando VP/GM
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WKBQ Morning Team Under
Attack For Racial Slurs

Station management backs duo after they call
black listener a ‘nigger’; FCC to lay low

The morning team at CHR
WKBQ/St. Louis is under public
and media scrutiny after mak-
ing a number of controversial,
racially oriented comments on
their show Monday (5/10), at
one point telling a black caller
that she was “acting like a nig-
ger'))

The pair has received the
backing of station management

Campaign Reform Plan Draws Fire

NAB, Republicans blast Clinton plan to provide multimedia
‘vouchers’ to candidates who stay within financial limitations

President Bill Clinton’s new
campaign finance reform pro-
posal, officially unveiled in
Washington Friday (5/7), would
require broadcasters to offer
deep discounts on spot time to
some political candidates while
providing free airtime to others.

Those aspects of the Presi-
dent’s plan drew an unusually
harsh response from the NAB,
which labeled them ‘‘unconsti-
tutional” and “‘punitive toward
broadcasters.”

The proposal, devised in con-
junction with Democratic con-
gressional leaders, would give
all federal candidates the right
to buy nonpreemptible time at
the lowest unit rate for preemp-
tible spots. Republicans have
promised to filibuster the bill
once it reaches the Senate.

66)

This is a Washington
classic — politicians
using a perceived
public concern to
guarantee themselves

additional benefits.
—Jim May

Senate candidates who com-
ply with campaign fundraising
and spending limits would be
entitled to buy broadcast spots
at half of the station’s lowest
unit rate.

Most remarkably, stations
selling political spots to an “in-
dependent expenditure group”
that attacks a House of Repre-

sentatives candidate would be
required to provide the target of
those attacks with the same
number of spots at no cost. Sta-
tions airing independent ads at-
tacking a Senate candidate
would have to make time avail-
able for that candidate to re-
spond immediately after the
spots air.

“Most, if not all, of these pro-
visions are blatantly unconstitu-
tional and we will strongly op-
pose them,”” said NAB VP/Gov-
ernment Relations Jim May.

Under the proposal, candi-
dates who adhere to the fund-
raising and spending guidelines
would receive ‘“‘communica-
tions vouchers” from the feder-
al government to pay for broad-

REFORM/See Page 22

AC remained the most-

AC Turns Up Heat In Winter ARB

CHR, Big Band, Classical up; N/T, Gold stations cool

Newsstand Price $6.00

listened-to format in the Top 30
markets during the Winter ’93
Arbitron ratings period, accord-
ing to R&R’s exclusive Format
Performance Review. Perenni-
al runner-up News/Talk experi-
enced some post-election ero-
sion, while CHR gained for the
first time since Summer 'J1.

R&R has expanded the For-
mat Performance Review to in-
clude 17 formats, with research
adjusted to include the new ad-
ditions, Full-Service and Sports.
These formats appropriated
some of their numbers from AC
and News/Talk. Trends depict-
ing formats’ three-year move-
ment (Winter ’90-Winter '93)
are also noted.

Format Analysis
e AC: Improved nearly eight
shares again this book, although
down 17 shares from last winter
and 24 shares from Winter 91.
Still the top format by far.
Three-year trend: 436.0-431.9
* AOR: After the traditional
autumn dip, AOR generally re-
FORMAT PERFORMANCE/
See Page 22
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and is still on the air, and the
FCC — which seems preoc-
cupied with ridding the air-
waves of sexual banter — won’t
touch the issue.

According to a front-page
story in the St. Louis Post-
Dispatch, morning personali-
ties Steve Shannon & D.C.
Chymes were nearing the end of
their show when they began dis-
cussing the increase in black-
oriented TV shows, magazines,
and beauty pageants.

The newspaper said Shannon
and Chymes characterized the
Rev. Jesse Jackson’s attempts
to produce a TV documentary
on black history and the late Ar-
thur Ashe’s move to open a
black sports museum as ‘‘sick-
ening’’ and “totally disgusting.”

WKBQ/See Page 22

Greenberg To Run
New MJJ Label

Industry flg- A
ure Jerry '
Greenberg
has been
named Presi-
dent of Mi-
chael Jack- %
son’s new N
Sony-distrib-
uted MJJ la-
bel.”

“Sony Mu-
sic is proud of
its association with MJJ Rec-
ords,” said Sony Music Presi-
dent Tommy Mottola “With
Jerry Greenberg’s experience,
combined with Michael Jack-
son’s creative and business tal-
ents, M.JJ will become a vital
member of the Sony family.”

Epic Records President Dave
Glew added, “Michael Jackson
is one artist who has rewritten

GREENBERG/See Page 22

Greenberg

L

IBM, Blockbuster
To Develop New
‘Instant’ CDs

IBM and Blockbuster Enter-
tainment have formed two com-
panies to market systems that
will manufacture audio CDs at
the point of purchase. The ven-
ture could potentially aiso dis-
tribute movies, electronic
games, and virtually any other
kind of media . . . perhaps even
to consumers’ homes.

The concept could trigger
sweeping changes to the music
and video industries, relieving
retailers of the need tc carry
massive inventories.

It works like this: Customers
who desire a particular CD
would order and pay for it at the

IBM/BLOCKBUSTER/See Page 22



www.americanradiohistory.com

i

ggln

Songs 5'( b Apd Rgyotion.

e charts at No. 1
Mixed by Mark Ste[th IfrOéj(l;Jrc‘;e(ik/POy [e)%%é:PF Mdode and Flood

" epresent ion: cond Vision

SIRE

MArAd=adaaareanraciohietorv-com A — - .


www.americanradiohistory.com

Maxwell Becomes
R&R AOR Editor

Cyndee Max-
well has joined
R&R as AOR Ed-
itor.

R&R Sr. VP &
Editor Ken
Barnes noted,
“Cyndee brings
not only the re-
spect of the radio
and record com-
munities, but a
fresh new per-
spective to this key position. We're
delighted she’s joining us.”

‘“After catching up on ‘Love
Boat’ reruns, I figured it was time
to get back to work,” said Maxwell.
“Seriously, I'm happy about the
opportunity to do something new
while still in the field I love so

G

Maxwell

Buchanan’s Mutual Agreement

Westwood One will present "Pat Buchanan & Company” on the Mutual
Broadcasting System. Showcasing the conservative political personality
along with a rotating list of liberal co-hosts, the program is set to debut July
5 and air weekdays, noon-3pm ET. Welcoming Buchanan (c) to the WW1
ranks are Chairman/CEO Norman Pattiz (l) and Larry King.

PAGETHREE.

much. I'd like to thank all my

friends in the industry who have al-
ways supported me [especially in
the past few weeks], and [Pub-
lisher] Bob Wilson, Ken Barnes,
and [VP/Exec. Editor] Gail Mitch-
eli at R&R for an incredible oppor-

tunity to work at this legendary in-
stitution. I have an ‘open phone’
policy and invite our readers to call
anytime with comments and
ideas.”

Maxwell had been Asst. PD at
KQLZ/Los Angeles, PD of KWHL/
Anchorage, MD for KIOZ/San Di-
ego, and an air talent at KLOS/
L.A. She succeeds Harvey Kojan,
who left to become PD of WNOR/
Norfolk.

Boston, which had been without
a Country outlet for nearly four
years before WCLB's sign-on ear-
lier this year, now has two follow-
ing NAC WCDJ’s shift to ‘“‘Country
96.9” WBCS last Thursday (5/6).
Jim Murphy, formerly OM of the
SMN/Buck Owens Productions
“Real Country” network, is the
station’s PD.

Just after the station’s sale from
Emmis to Greater Media closed

o S L o g o e ey e e 2

Larsen New MCA Int’l President

Jorgen Larsen

past three years, we've experienc-

has been named ed explosive growth,” said MCA
to the new posi- Music Entertainment Group Chair-
tion of President/ man Al Teller. “Jorgen Larsen is

MCA Music En-
tertainment In-
ternational. He
will oversee
MCA’s existing
global record op-
erations in Cana-
dian and overseas markets.
“As we've expanded our interna-
tional record operations over the

an exceptional music executive
with unrivaled international exper-
ience. With Jorgen a part of the
MCA team, we're ready to realize
our goal of opening and operating
our own record companies in every
major territory in the world.”
“MCA is poised to capture a
much larger share of the interna-

LARSEN/See Page 22

amusing events from R&R’s archives

Making The Back Page

or the first seven months of R&R's existence, the back page of each
Fissue was occupied by an ad. Then, with the idea of placing more

emphasis on our music information, the Back Page as we know it
was born 19 years ago.

It wasn't exactly the Back Page as we know it today; the first one was
headlined “ROCK" and featured a Top 25 chart of what would now be call-
ed CHR, plus “New & Active " and “Parallel Summary™ sections spotlighting
records on and below the chart.

Fending off competition from legendary stars like Bo Donaldson & The
Heywoods, Marvin Hamlisch, Jim Stafford, Redbone, Cross Country,
and Razzy, the first Back Page Nc. 1 was “Locomotion” by Grand Funk.

Also Celebrating 20 Years Of Excellence:

= —————{ ommunication
= — = faraphics Inc

Second Boston Country Debuts
WBCS to compete against WCLB; Murphy PD

last Tuesday (5/4), WCDJ began a
simulcast with GM AC WMJX.
Previously announced plans to go
Country on Monday (5/10) were
scrapped in favor of the surprise
early flip; even WBCS’s airstaff
was notified just 12 hours prior to
the change. WBCS will run com-
mercial-free until July 4.

WMJX & WBCS VP/GM Peter
Smyth said, “It’s exciting to have
the opportunity to build a station
from sign-on to profitability. Coun-
try 96.9 will be a primary station in
the Boston market, playing great
music for our listeners and deliver-
ing an active audience for our
clients.”

Native New Englander Murphy
told R&R, “‘It was a tough decision
to leave SMN and the folks at
[‘Real Country’ flagship] KCWW
& KNIX; they’re an incredible
group of people. But it’s always
been my dream to program a

WBCS/See Page 10
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McFadden Upped
At CEMA Distrib.

Joe McFadden
has been ele-
vated to Sr. VP/
Marketing &
Sales at CEMA
Distribution.

“Joe has comn
tinually demon- &
strated his skills
as an effective
sales and mar-
keting executive
with a great in-
sight into the workings of the mar-
ketplace,” noted CEMA President
Russ Bach. ‘“Under his direction,
our sales and marketing staffs
have grown to effectively handle
our expanded roster of labels, most
recently successfully integrating
Virgin Records. Joe’s been instru-
mental in forging solid links to the
various labels, the field, and our
customers, and I'm glad to ac-
knowledge his accomplishments
with this promotion.”

McFadden joined CEMA in 1974
as a Territory Rep. He was named
VP/Sales & National Accounts in
1988, VP/Sales a year later, and
VP/Marketing & Sales last year.

McFadden
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BAD SPELLING HABITS MAY BE
HAZARDOUS TO YOUR CAREER

A recent survey found 80% of managers had
“significantly less confidence” in employees
who can't spell — especially those who don’t
bother to check their spelling — claiming it
reflects a lack of intelligence, diligence, and
other important qualities. N

Page 13
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Court Hears Indecency Enforcement Lawsuit

When it comes to FCC indecency actions, a coalition of
broadcast and civil rights groups say that justice delayed

is definitely justice denied.

That was the main argument
made Monday (5/10) during oral
arguments on the coalition’s feder-
al lawsuit seeking to have the
FCC’s current indecency enforce-
ment process declared unconstitu-
tional. The suit alleges that the pro-
tracted, delay-plagued enforce-
ment system effectively denies
broadcasters their right to judicial
review of FCC indecency fines and
imposes impermissible prior re-
straints on their free speech rights.

Tighter Deadlines

In a hearing held in Washington,
DC, Action for Children’s Televi-
sion Coalition (ACT) attorney Tim
Dyk told Federal District Judge
Royce Lamberth that it takes an
average of three years or more for
an indecency case to wend its way
from the initial FCC letter of in-
quiry, to issuance of a fine, and
then to a federal court docket.
Those delays, accompanied by con-
siderable uncertainty and cost,
prompt many broadcasters to pay
indecency fines instead of appeal-
ing them.

Dyk said the problem could be
remedied by forcing the FCC to set

tight deadlines for handling inde-
cency complaints so broadcasters
can appeal them to the court in
timely fashion. “We don’t think
that's a lot to ask. Even the worst
pornographer who produces ob-
scene material has that right.”

Assistant U.S. Attorney Sally
Rider countered that running afoul
of the FCC’s indecency rules is “a
risk of doing business” for broad-
casters and “there is no constitu-
tional right to expedited review” of
smut cases. The government also
argued that none of the coalition’s
20.members — including NAB, In-
finity Broadcasting, Evergreen
Media, and the ACLU — had legal
standing to file this suit. Besides,
the feds added, this issue should be
addressed at the appeals court
level.

FCC ‘Jawboning’

Dyk also told Lamberth that
broadcasters’ free speech rights
are chilled by “jawboning” FCC
commissioners, whose public and
private statements on indecency
are designed to force stations to
think twice before taking on-air
chances. According to Dyk, the
commissioners’ insistence on

threatening and cajoling broad-
casters on the indecency issue — in
speeches, press interviews, and
private meetings — has resulted in
widespread industry self-censor-
ship.

Rider replied that such remarks
represent only the personal opi-
nions of the commissioners — not
official agency action. Besides, she
noted, FCC censorship of broad-
cast programming is forbidden un-
der the Communications Act of
1934.

That remark prompted Lam-
berth to respond: “It sounds like
some of these commissioners
should reread that Act.” Acting
FCC Chairman James Quello told
R&R he didn't accept Dyk’s crit-
icism. “I see nothing wrong with
exhorting broadcasters to obey the
law. If that’s jawboning, it might
be better than setting [up] a station
for a big fine or license
revocation.”

Attorney Andrew Schwartzman,
who represents one of the coalition
members, said he is “mildly op-
timistic” that Lamberth will rule in
the coalition’s favor. However, he
added, such a ruling would face a
“rocky road” on appeal.

Lamberth promised to rule on
the case “as soon as I am able,”
which could mean several months.

g
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Housé‘ Panel Apbroves Spectr

Rep. Ed Markey (D-MA) rolled out his long-awaited
spectrum auction bill, winning quick approval by the
House Telecommunications Subcommittee (5/6), which he
chairs. The bill then sailed through the Energy and Com-

merce Committee (5/11).

Markey, a longtime opponent of
auctions, let suspense build as he
crafted a measure to help Presi-
dent Clinton raise needed rev-
enues, while safeguarding against
“deep pockets” corporations gob-
bling up all available frequencies.
The legislation “accomplishes the
goal of improving the licensing pro-
cess while at the same time raising
substantial revenues for the
public,” Markey said. The Con-
gressional Budget Office estimates
that spectrum auctions could gen-

erate $7 billion in new revenues.

Markey Vs. Inouye

The Markey bill differs from a
Senate version proposed by Sen.
Daniel Inouye (D-HI) in at least
two important aspects:

* Rather than specifically ex-
empting broadcasters, as Inouye
proposes, Markey’s bill limits
spectrum auctions to services
where a licensee is ‘‘receiving
compensation from subscribers.”
That would include such services

um Auction Bill

as cellular phones, but effectively
exempt broadcasters and a host of
other spectrum users.

e Markey’s bill would give the
FCC blanket authority to auction
spectrum for five years, provided
it designs mechanisms to encour-
age bidding by small businesses
(such as royalty payments, rather
than lump-sum bidding) and not
base its auctioning decisions solely
on the amount of money to be rais-
ed for the U.S. Treasury. Inouye’s
version would allow a three-year
test to auction only 30 MHz of band-
width.

The Clinton Administration has
endorsed spectrum auctions, but
opposes any exemption for broad-
cagters.

“The FCC should consider coor-
dinating the deployment of satellite
and terrestrial DAB " Duggan told
the Public Radio Conference (5/7)
in Washington, DC.

Duggan is now concerned about
the danger of destabilizing the ex-
isting terrestrial radio industry.
“How can we introduce the new
without damaging the incumbent
service that is doing a good job for
consumers?”

Localism Concerns
Although Duggan has clearly
been moved by broadcaster oppo-
sition to satellite DAB, he was care-
ful to point out that he's not willing

Duggan Suggests ‘Coordination’ Of Satellite/Terrestrial DAB

CC Commissioner Ervin Duggan, the first commis-
sioner to publicly embrace satellite DAB, has now
said it might be a good idea to slow down sateliite
DAB development until terrestrial DAB is also ready to go.

to block the new technology, which
he's repeatedly called “inevitable.
We should not reject satellite DAB
outright, but we need to think care-
fuly about the implications it has for
one of the bedrock public interest
values the FCC is supposed to
guard, protect, and nourish — local-
ism.”

At another DAB session, NAB
engineer Ken Springer questioned
whether EIA and NRSC will have
their DAB system testing plans fin-
ished by late June and whether all
of the competing systems will be
complete. “There's no use testing
systems that aren'’t ready yet.”

But while Springer hinted at more
delays, he also noted that Canada
and European nations are racing
ahead with plans to implement
Eureka-147. “We don't want to
rush and make mistakes, but we
can't afford unnecessary delays.”

Other outside forces might ne-
cessitate a rapid conversion to DAB
by some terrestrial broadcasters,
Group W Radio VP/Engineering
Glynn Walden suggested as he
described the USA Digital Radio
AM and FM DAB systems his com-
pany is developing with CBS and
Gannett. Noting the FCC is cur-
rently considering tough new limits
on RF emissions, Walden said that
could speed up decisions to tum off
high-power analog transmitters and
go DAB-only. “We might not have a
choice of how long we leave the
analog on for the AM or the FM.”

DT rREFPORT

Evergreen, Infinity Sell Stock

vergreen Media sold its stock to the public for the
first time Tuesday (5/11), with the IPO going at the
maximum offering price of $16 a share.

The 3.5 million shares were quickly snapped up, and it appeared fikely
that the offering managers — Donaldson, Lufkin & Jenrette; Lehman
Brothers; and Smith Barney — would also sell the half-million share over-
ride. That could take the total sale past the $64 million mark, with Ever-
green netting around $58 miliion after offering costs.

The company plans to use the cash to close its pending $51 million
purchase of KTRH & KLOL/Houston. In its first day of trading as “EVGM"”
on NASDAQ, Evergreen closed at $17.38 per share.

Infinity Broadcasting (NASDAQ: INFTA), which began the radio rush
to Wall Street with its IPO last year, sold a new issue of 2.5 million shares
(plus another 746,695 shares as Lehman Brothers exercised its warrants)
on Friday (5/7) at $33.25 per share. Infinity CFO Farid Suleman said the
company netted $101 million from the $108 million stock sale.

* Osborn Communications (NASDAQ: OSBN) announced plans for a
rights offering to existing shareholders. Current holders will be able to buy
one more share for each one they already own at a price of $2 per share.
That's about where Osborn has been trading anyway. But at least there's
no brokerage commission to pay. Osbormn is offering 3.5 million shares, so
the sale should raise $7 million.

In other biz and regulation news:

® The Chicago Sun-Times said Tribune Company is exploring the
possibility of receiving a waiver from the FCC to add an FM to its Chicago
AM-TV-newspaper combination. Tribune Radio President Wayne Vries-
man was quoted as saying the company is at a “competitive disadvantage”
because it doesn't have an FM to go with its WGNIChicago, the nation's
highest-billing radio station ($40.4 million in 1992, according to Duncan’s
Radio Market Guide — a bit more than all Hartford stations combined). How
many station owners wouldn't love to be so disadvantaged?

¢ Southern Starr Broadcasting Group (NASDAQ: SSBG) announced
a 5% stock dividend to be paid June 11 to shareholders of record as of
May 28.

* Saga Communications (AMEX: SGA) announced a deal to buy
Buckley Broadcasting’'s WYNZ-AM & FM/Portland, ME. No terms were
disclosed. Saga already owns WGAN & WMGX in Maine's largest city.

* The FCC has upheld a $20,000 EEO fine imposed on
WWOC/Avalon, NJ. In doing so, the commissioners rejected licensee
Group Six’s contention that it didn't have the funds to pay the penalty.

High Cost Of Alcohol Warnings

he nation’s brewers are vowing to abandon radio and

television if a pending Senate bill mandating health

warning messages on broadcast beer and wine ads
becomes law.

“We would eliminate broadcast advertising completely, said Beer In-
stitute President Ray McGrath. “We'll spend our money in other ways that
promote our product. This is not something we're threatening — it's what
we will do.”

According to McGrath, beer marketers believe the juxtaposition of a
warning message and sales pitch in the same spot would render both
messages worthless. Alcohol advertising currently accounts for about
$661 million in radio and television revenue.

The warning message bill (S.674) is apparently on a fast track in the
Senate, where it's powered by sympathy for its champion, Sen. Strom
Thurmond (R-SC), whose daughter was killed last month by a reportedly
drunk driver. The Senate Communications Subcommittee is scheduled to
hold a hearing on the bill on Thursday (5/13), with a markup session ex-
pected before the end of the month. Similar legislation is pending in the
House.

NAB's lobbying machinery has kicked into high gear on this issue. The
trade group is urging its members to contact their senators immediately.
The pitch: Warning messages will deprive local broadcasters of much
needed revenue while doing little to reduce alcohol abuse.

WAMU Shows Off RBDS With Temporary Dugpoly

merican University's WAMU/Washington receiv-

ed temporary use of a low-power repeater in the

heart of the nation’s capital to help National Public
Radio and RE America demonstrate automatic RBDS
switching during last week’'s Public Radio Conference
(6/5-9).

As a van drove from the Washington Hilton to NPR's new headquar-
ters, passengers were able to watch the Delco receiver switch from
WAMU'’s usual 88.5 MHz to the translator on 87.9 MHz.

A conference session dubbed “Digital Doltars” drew a heavy turnout of
public broadcasters hoping to earn revenues from paging and other RBDS
services to supplement listener donations and corporate underwriting.

—Randall Bloomquist, Jack Messmer
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The #1 Rock Station in Detroit is Z-Rock! S ROcK l

It's Revolutionary: in only one year the 24-hour satellite delivered Z-rock has beaten heritage AORS, w
alternative rock, and equalled classic rock in Detroit. Magic? No, just a great idea -- expertly executed. ,
|

\

:

WDZR, DETROIT _ 1
|

US RADIO

#1 AOR, Adults 18-34
6.8 Share, Winter '93*
#1 AOR 12+**

3.0 Share, Winter '93*

S
24 HOUR FORMATS

Quality Programming From

aug01200 SABC RADIO NETWORKS  >12.455-5200

* Arbitron, Winter '93, M-S, 6A-Mid, MSA ** Tied classic rock
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RADIO BUSINESS

TRANSACTIONS

Chagal Paints L.A. Suburban Sprawl
With $14 Million Dual FM Buy

Dudley swims in Quad-Cities ‘K-River’ for $1.6 million

: **Wﬁ%@%{w”ﬂw ; “@
Gal Vi 1HE YOOR
Chagal Communications
Acquisitions
PRICE: $14 million
TERMS: Acquisition of simulcast sta-
tions from separate owners
BUYER: Chagal Communications, a
new company controlled by broadcast-
ing veteran Jack Siegal, real estate
developer Warren Chang, and ex-
porter Kenneth Choi. Siegal formerly
owned KSRF/Santa Monica (Los An-
geles) and other stations.
BROKER: Randolph George of Media
Venture Partners represented the
sellers; Joe Sitrick of Blackburn &
Company represented the buyer
COMMENT: This same-frequency si-
mulcast covers Los Angeles County
from the west to east ends, with the lat-
ter also providing coverage in the
Riverside-San Bernardino market.

KFOX/Redondo Beach

(Los Angeles)

PRICE: $9.8 million

SELLER: Torrance Media Partners,
controlled by B.J. Howell and Lou
Whallon. Minority interests are held by
Zoe and Dean Hazen, who own KRZE
(see below).

FREQUENCY: 93.5 MHz

POWER: 3kw at 175 feet

FORMAT: Korean

KRZE/Ontario

(Los Angeles-Riverside)
PRICE: $4.2 million

SELLER: Boulder Ridge Cable TV,
owned by Zoe and Dean Hazen
FREQUENCY: 93.5 MHz

POWER: 3kw at minus 165 feet
FORMAT: Korean (simuicasts KFOX)
COMMENT: This station sold for $3.7
million in 1987.

KJET/Kingsburg
PRICE: $225,000 for 51%

TERMS: Stock sale for a seven-year
promissory note for the entire amount
at no interest, with monthly payments
of $2678. The buyer acquired its 49%
interest by agreeing to pay the lease
deposits of equipment needed to put
this new station on the air. The buyer
has also agreed to loan the seller funds
sufficient to cover the station's oper-
ating losses for its first six months of
operation.

BUYER: Educational Media Founda-
tion, increasing its stock ownership of
KJET Inc. from 49% to 100%. The
nonprofit foundation, headed by Presi-
dent K. Richard Jenkins, owns KLVR/
Santa Rosa, CA; KEZF (AM CP)/Ti-
gard, OR; and KWXP (FM CP)
Magalia, CA. Phone: (707) 528-9236

Smart cars need
a lot of TLC.

You ned a lot of TSL.

Networks keeps your listeners informed without hard ’ .‘

FOR MORE INFORMATION CALL US AT 1-800-800-NEws METRO NETWORKS

* METRO TRAFFIC CONTROL ¢ METRO NEWS ¢ METRO SPORTS ¢« METRO WEATHERBANK

Increase TIME SPENT LISTENING on your station.
By providing up-to-the-minute information, Metro

costs. Be smart, call Metro Networks NOW.

MAMA L S aricanradiahictory com

TRANSACTIONS AT A GLANCE

1993 Deals To Date:

This Week's Action: . . .

Total Stations Traded Th

$880,141,677

{Last Year: $405,507,832)
Total Stations Traded This Year:

Caenie. 488
(Last Ypar: 448)

S $19,825,342
(Last Year: $17,986,784)

isWeek:. . ... . .. 22

{Last Year 28]

® Deal Of The Week:
$14 million
$9.8 million

$4.2 million

® Chagal Communications Acquisitions
® KFOX/Redondo Beach (Los Angeles)

® KRZE/Ontario (Los Angeles-Riverside)

® WRGIMNaples, FL 5865311
& WLNBILigonier, IN $3t0.550

@ KNYMN/Santa Fa £525 000

® WTBG!Warwick, NY $184.481

SELLER: J.R. McClure of Greenville,
selling his entire 51% stake. He also
owns WFAM/Augusta, GA; KKKK/
Odessa, TX; WYMY (FM CP)/Bedford,
VA; and 12.5% of an FM CP for Mc-

Clellanville, SC. Phone:
297-8000

FREQUENCY: 106.3 MHz
POWER: 3926 watts at 397 feet

FORMAT: Contemporary Christian

KTME & KRQK/Lompoc
PRICE: $450,000

TERMS: Asset sale for $150,000 cash
and a promissory note for $300,000 at
Bank Of America’'s prime rate; amor-
tized on a 10-year monthly payment
schedule, but with a balloon payment
for the outstanding balance at the end
of five years

BUYER: Padre Serra Communica-
tions Inc., owned by Jaime Bonilla
Valdez of Chula Vista, CA; Mateo
Camarillo and David Martinez of San
Diego; and Jose Antonio Gonzales, a
Mexican citizen who lives in Bonita,
CA. They also own KURS/San Diego;
KJDJ/San Luis Obispo, CA; KIEZ/Car-
mel Valley, CA; and KKLF/Gonzales,
CA. Phone: (619) 425-2132
SELLER: Nova Broadcasting-Santa
Maria L.P., whose general partner is
Nova Broadcasting Inc., headed by
President Gregg Peterson. Nova also
owns KFMF/Chico, CA. Phone: (805)
964-9800

FREQUENCY: 1410 kHz; 100.3 MHz
POWER: 500 watts day/77 watts
night; 3.65kw at 863 feet

FORMAT: AC; AOR

BROKER: Eliiot Evers of Media Ven-
ture Partners represented the selier;
Brett Miller of Miller & Associates
represented the buyer.

COMMENT: This combo sold for
$1.47 million in 1989.

(803)

® KJET/Kingsburg, CA 5225.000 for 51%

® KTME & KRQKLompoe, CA $450,000

® KBAl & KWWY iMoo Bay, CA 3360000

& WEBZ/Mexico City Beach (Panama City) $250,000

® KCFiCedar Falls (Watarloo), 1A No cash considecation: for 60%
- ® KRVRDavenport, 14 $1 6 millon -

* WFSR & WTUKIHarlan, KY $150.000 for 45%

& WBEY (FM CPYCalifornia, MD $130,000

® WKER/Pompton Lakes, NJ 5425 000

# WCGR & WLKAICanandalgua, NY Undisclosad
® Goetz-DN Station Swap $350,000

® WOSK/Spencer, W1 $175,000
. ®WOJYWast Salem {LaCrosse), Wi 5175000

KBAI & KWWV/Morro Bay
PRICE: $360,000

TERMS: Asset sale, allocated at
$180,000 for KBAI (assumption of a
$129,000 debt to Bank of Fresno and
a 10-year promissory note for
$51,000 at 7% interest), $80,000 for
KWWYV ($10,000 cash and a 10-year
promissory note for $70,000 at 7% in-
terest), and a $100,000 cash payment
to former owner Larry Kelley, who has
agreed to accept the payment in settle-
ment of an existing debt of $250,000.
BUYER: KROZ Productions Inc., own-
ed by Roz Rogoff, Warren Lilly, and
Robert Fox of Morro Bay. Lilly is a
minority shareholder in the seller.
Phone: (805) 772-1779

SELLER: Morro Bay Investment Cor-
poration, selling KBAI, and Fulvio &
Lilly Investment Corporation, selling
KWWV. Both are headed by President
Dino Fulvio.

FREQUENCY: 1150 kHz; 99.7 MHz
POWER: 5kw; 450 watts at 981 feet
FORMAT: Nostalgia; AC

(Panama City)

PRICE: $250,000

TERMS: Asset sale for cash. The buyer
is also leasing the station’s transmitter
building and tower from the seller for
$900 per month (plus inflation adjust-
ments) for 10 years and must pay a
cancellation fee {maximum $70,000
during the first or second year) to ter-
minate the lease.

BUYER: Woodfin Broadcasting Inc.,
owned by Dr. Blane Woodfin of Atlan-

Continued on Page 8
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ON SOME SCHEDULING SYSTEMS

NG HUSIC LOGS
CAN'BE CONSIDERED HARD LABOR.

n fact, e&iting a music log on some systems is dowarigh rue f‘,punishment. When it comes to music scheduling,

producing a great music log is what it’s all about. tter your station sounds. And you'll always want to

example, only MusicSCAN:;
* Leaves you fewer (1f any!) unscheduled positions
* Has a unique “Check-the-Log” feature, which sc
o
claypartecl songs and others which would break “unbreakable” rules;
Lets you instantly edit song or 1og-note information on the run, without waiting or “jumping”;
Tests songs for every rule in the system—inclucling hour rotation, artist separation, tempo, rest, souncl, etc.—all on one screen;

Allows you to fuﬂy edit the ].og (replace, move, and add 50155 and log notes, etc.) from a five-hour claypart window.

Make the right pic % Z 3 AN

Music Scheduling with an Edge

205-987-7456
MusicSCAN Is a trademark of TAPSCAN, Inc.
Boston ¢ Chicago » Los Angeles ¢ Toronto ¢ Vancouver
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RADIO BUSINESS

TRANSACTIONS

Continued from Page 6

ta. He's a limited partner in an applicant
for a new FM at Smiths, AL. His father,
B. Ken Woodfin, is majority owner of
WGSY/Phenix, AL and WFSY &
WGNE/Panama City, and a minori-
ty stockholder of WFXM/Macon, GA
and WXKOI/Fort Valley, GA. Phone:
(404) 237-1444

SELLER: Wengor of Panama City
Inc., whose owners include Robert
Kerrigan and George Estess. Phone:
(904) 874-1993

FREQUENCY: 99.3 MHz

POWER: 50kw at 492 feet

FORMAT: B/EZ

WRGI/Naples

PRICE: $865,311

TERMS: Duopoly deal. The buyer is
programming this station under an
LMA, which began May 8.

BUYER: Palmer Communications
Inc., headed by President Wiiliam
Ryan. It owns WNOG & WCVU/Na-
ples, WHO-AM & TV & KLYF/Des
Moines, KFOR-TV/Oklahoma City,
and cable TV interests. Phone: (813)
433-4350

SELLER: H&D Broadcasting, owned
by Joel Hartstone and Barry Dick-
stein. It recently announced plans to
merge 10 of its 15 stations (excluding
this one) with Southern Skies Corpor-
ation to create American Skies Me-
dia. Phone:(203) 678-7800
FREQUENCY: 93.5 MHz

POWER: 2 2kw at 380 feet

FORMAT: News/Tak (simulcast of
WNOG)

BROKER: Randall Jeffery of Media
Venture Partners

COMMENT: This station sold for
$4.03 million in 1988.

Indiana

WLNBI/Ligonier

PRICE: $310,550

TERMS: Asset sale for the following
consideration: an eight-year promis-
sory note for $135,000 at 9% inter-
est; a two-year employment agreement
to pay Richard Heckner $500 per
week, for a total of approximately
$51,000; and monthly payments of
$2075 under a five-year noncompete
agreement, for a total of $124,550.

rol Panel

The buyer is programming this station
under an LMA.

BUYER: Summit Radio Inc., owned by
Michael Leep of Granger, IN and Van
Gurley of Breman, IN. They own
WGTC/New Carlisle (South Bend), IN.
Phone: (219) 271-9482

SELLER: Ligonier FM Partnership,
owned by Howard, Lois, and Richard
Heckner. Phone: (219) 271-9482
FREQUENCY: 102.7 MHz

POWER: 3kw at 328 feet

FORMAT: Country

KCFIICedar Falls (Waterloo)

PRICE: No cash consideration for 50%
TERMS: Stock transfer for release from
corporate liabilities, which includes ap-
proximately $66,000 indebtedness to

Norwest Bank Cedar
$32,700 in other liabilities
BUYER: Donald and Janet Rabbitt of
Fond du Lac, WI, increasing their stock
ownership of Cedar Valley Broadcast-
ing inc. from 50% to 100%. They also
own KWOA-AM & FM/Worthington,
MN. Phone: (414) 923-3844
SELLER: Donald and Dayna Timmer-
man of Denver, IA. Donald Timmerman
is an applicant for a new FM at Cedar
Falls. Phone: (319) 277-1918
FREQUENCY: 1250 kHz

POWER: 500 watts

FORMAT: Country

KRVR/Davenport

PRICE: $1.6 million

TERMS: Asset sale for cash

BUYER: K-River Broadcasting Inc.,
owned by William Dudley lif of Mt.
Pleasant, SC. He owns WTMA-WTMZ
& WSUY-WDXZ/Charleston, SC.
Phone: (803) 884-0520

SELLER: Community Radio Inc.,
headed by President Jim Glassman of
Peoria. Phone:(309) 694-6262
FREQUENCY: 106.5 MHz

POWER: 60kw at 210 feet

FORMAT: AC

COMMENT: This station sold for
$1.38 million in 1987.

~ Kentucky

WFSR & WTUK/Harlan

PRICE: $150,000 for 45%

TERMS: Stock sale for cash. The appli-
cation states that “various controver-
sies have arisen between the two
shareholders," resulting in the decision
to end the current 50-50 ownership ar-
rangement.

Falls and

RADIO & RECORDS

= (ONLINE Information Services==

eadlines

4 Qtreet Tflk

[3Y Transactions

lidens Ste
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BUYER: Eastern Broadcasting Com-
pany Inc., redeeming shares of the
seller with the effect of increasing the
stock ownership of Donald Parsons of
Harlan from 50% to 95%

SELLER: Harold Parsons of Harlan,
decreasing his stock ownership from
50% to 5%

FREQUENCY: 970 kHz; 105.1 MHz
POWER: 5kw day/93 watts night; 270
watts at 1037 feet

FORMAT: Country; AC

WBEY (FM CP)ICahforma
PRICE: $130,000

TERMS: Duopoly deal

BUYER: Somar Communications Inc.,
owned by Roy Robertson Jr. and
Sharon Robertson of La Plata, MD and
Donald and Mary Smolinski of St.
Leonard, MD. They own WMOM &
WSMD/La Plata-Mechanicsville.
Phone: {(301) 870-5550.

SELLER: Richard Myers of Hollywood,
MD. Phone: (301) 373-8429
FREQUENCY: 102 .9 MHz

POWER: 6kw at 328 feet
COMMENT: The seller states that he
was unable to complete a $65,000
stock sale reported in the April 16 is-
sue of R&R. The buyer states that the
contour overlap of WSMD and WBEY is
entirely within the Washington, DC
metro, but that neither station meets
Arbitron’s minimum reporting require-
ments. A county-by-county analysis is
provided with a weighted share of 2.2
for three Maryland counties — Calvert,
Charles, and St. Mary's.

_New Jersey

WKER/Pompton Lakes

PRICE: $425,000

TERMS: Asset sale for cash

BUYER: Mariana Broadcasting Inc.,
owned by John Sullivan of West
Orange, NJ. Phone: {(201) 736-2190
SELLER: WKER Radio Inc., owned by
Lee Cuenca aka Lee Novak and
Thomas Niven. Phone: (201)
839-1500

FREQUENCY: 1500 kHz

POWER: 1kw daytimer

FORMAT: AC

New Mexico

KNYN/Santa Fe
PRICE: $525,000
TERMS: Asset sale

BUYER: Plaza Broadcasting Inc.,
owned by Jim Leary and Richard
Bloch of Santa Fe

SELLER: Radio Santa Fe Inc., owned
by Jerry McCaffity, Jim Hurst, and
J.R. Curtis of Longview, TX.
FREQUENCY: 95.5 MHz

POWER: 19.1kw at 1851 feet
FORMAT: Country

BROKER: Norman Fischer & Associ-
ates

COMMENT: This station sold for
$900 000 in 1984.

~ New York

WCGR & WLKAIanandlgua

PRICE: Undisclosed

TERMS: Duopoly deal. The application
states that the seller is in default on
loans to the buyer and is surrendering
its assets “in full satisfaction of its obli-
gations under the loan documents.”
BUYER: Canandaigua Broadcasting
Inc., owned by George Kimble of Vic-
tor, NY; Russell and William Kimble
of Canandaigua; and Katharine Inger-
soll of Farmington, NY. George Kimble
has interests in seven radio stations, in-
cluding WGVA/Geneva, NY; WFUD
(FM CP)/Honeoye Falis, NY; WNYR-
FM/Waterloo, NY; and WRCD (FM
CP)/Clyde, NY, all of which have con-
tour overlaps with this combo. Russelt
Kimble has interests in four radio sta-
tions, including WRCD and WYLF/
Penn Yan, NY, both of which have
contour overlaps with this combo.
Phone: {716) 396-1690

SELLER: Deil Broadcasting Inc.,
headed by President Alfred Delle-
monock. Phone: (716) 394-1550
FREQUENCY: 1550 kHz; 102.3 MHz

POWER: 250 watts day/3 watts night;
3.4kw at 282 feet

FORMAT: AC; NAC
COMMENT: The application states that
the only station involved in this multiple

duopoly that “achieves a measurable
rating” is WYLF, with a 0.7 share in the

Fall 1992 Arbitron survey of the Ro-
chester metro. This combo sold for
$820,000 in 1984. WCGR has a CP
to move to 1310 kHz with 2 .5kw.

WTBQ/Warwick

PRICE: $184,481

TERMS: Asset sale for "“partial forgive-
ness” of a judgment rendered by the
Supreme Court of the State of New
York, County of Orange

BUYER: Sturr Communications Cor-
poration, owned by James Sturr Jr. of
Florida, NY

ONLINE

SELLER: Goodtime Broadcasting
Inc., owned by George Dacre, Joseph
Green, and Martin Bernstein. Phone:
{914) 651-4446

FREQUENCY: 1110 kHz

POWER: 250-watt daytimer
FORMAT: Nostalgia

COMMENT: This station sold for
$400 000 in 1985

Goetz-DN Statuon Swap
PRICE: $350,000

TERMS: Swap of station assets and
various promissory notes under Sec-
tion 1031 of the U.S. Tax Code

WOSX/Spencer

PRICE: $175,000

TERMS: Duopotly deal; transfer of sta-
tion assets valued at $172,000, plus
separate purchase of tower site real
estate for $3000

BUYER: Goetz Broadcasting Corpora-
tion, owned by Nathan Goetz of Na-
ples, FL and Robert Goetz of Monroe,
WI. They own 11 other stations, in-
ciuding WDLB & WLJY/Marshfieid,
WI. Phone: (715) 384-2191

SELLER: DN Properties Inc., owned
by Patrick Delaney and Lee Norman.
They own WKBH-AM & FM/Holmen-
Trempealeau (LaCrosse), Wi. Phone:
{507) 895-2065

FREQUENCY: 92.3 MHz

POWER: 6kw at 300 feet

FORMAT: Gold

COMMENT: The application states that
the combined county-by-county share
for WOSX-WDLB & WLJY is 12, based
on 1992 Arbitron data. This station
sold for $330,000 in 1989.

WQJY/West Salem

(LaCrosse)

PRICE: $175,000

TERMS: Teensfer of station assets
valued at $175,000

BUYER: DN Properties Inc.

SELLER: Goetz Broadcasting Corpora-
tion

FREQUENCY: 100.1 MHz

POWER: 1 8kw at 530 feet
FORMAT: B/EZ

COMMENT: The application states that
the combined county-by-county share
for WQJY & WKBH-AM & FM is 5.9,
based on Arbitron data for four Wis-
consin counties and extrapolations for
two Minnesota counties for which the
applicant doesn’t have access to
ratings data. This station sold for
$450,000 in 1986.
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You can count on us.
(Can we count on you?

Because more than ever before, our message deserves to be heard.

The Army National Guard makes up about one-half of our
nation’s combat forces. And we need men and women to help
keep us strong —ready to protect our community and defend our
country. We have been there during natural disasters, in the fight
against drugs and in the protection of our environment.

It's a commitment that takes dedication. Guardmembers
give at least two weeks a year and two days every month to the
Guard—and to you. Could we have a minute of your time?

Run our spots whenever possible. And if you can't spare a
minute, we'll settle for :30. Even :20.

"To obtain free dubs of Army National Guard PSAs call your
nearest Army National Guard State Marketing NCO, or write:
National Guard Bureau, Advertising Distribution Center, PO Box
1776, Edgewood, Maryland 21040.

Alabama
(205) 271-8386
Alaska
(907)264-5304
Arizona
(602) 267-2823
Arkansas
(501) 791-4107
California
(916) 854-3276
Colorado
(303) 397-3128
Connecticut
(203) 548-3234
Delaware
(302) 324-7099
Washington, D.C.
(202) 433-5142/43
Florida
(904) 823-0388
Georgia

(671)637-2769/70
Hawaii
(808) 737-1522
Idaho
(208) 389-5115

Tllincis
(217)785-3623
Indiana
(317) 247-3241
Iowa
(515) 242-5430
Kansas
(913) 266-1097
Kentuzky
(502) 564-8516
Louisiana
(504) 278-6217
Maine
(207)942-7667
Maryland
(410) 653-3682
Massachusetts
(617) 861-0263
Michigan
(517) 483-5681
Minnesota
(612) 296-4469
Mississippl
(601)973-6320
Missouri
(314) 751-9655
Montana
(406) 444-6933

Nebraska
(402) 473-1169
Nevada
(702) 887-7232
New Hampshire
(603) 225-1288
New Jersey

(609) 530-5169/70

New Mexico
(505) 473-2526
New York
(518)786-4774
North Carolina
(919) 664-6113
North Dakota
(701) 224-5130
Ohio
(614) 492-4141
Oklahoma
(405) 425-8306
Oregon
(503) 945-3982
Pennsylvania
(717) 865-8451
Puerto Rico
(809) 725-7447
Rhode Island
(401) 457-4322

South Carolina
(803) 748-4285
South Dakota
(605) 399-6681
Tennessee
(615) 532-3089
Texas
(512) 465-5074
Utah
(801) 576-3645
Vermont
(802) 864-1175

Virginia
(804) 775-9275
Virgin Islands
(809) 778-4855
Washington
(206) 581-8921
West Virginia
(304) 341-6438
Wisconsin
(608) 241-6341
Wyoming

(307) 772-6256/41

Americans At Their Best.
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NEWSBREAKERS.

Pugh Picked As
KXRX/Seattle PD

WSHE/Miami PD Bill Pugh has
accepted the PD post at KXRX/Se-
attle, replacing Brew Michaels.

KXRX GM Steve West told R&R,
“Bill's technical and mechanical
knowledge of programming, bal-
anced with people skills, [will en-
able him] to lead and manage an
experienced, strong airstaff. We're
excited to have Bill at KXRX and
with the Shamrock Broadcasting
family.”

Prior to WSHE, Pugh program-
med WRXL/Richmond, WKLS/At-
lanta, WKDF/Nashville, and

WTUE/Dayton. He's also held the
National AOR Promo post for Atco
[now EastWest].

WAXY/Miami
Sets Denver
As New PD

Gold WAXY/
Miami has pro-
moted parttime
personality Dave
Denver to PD. W&
He succeeds Rob ¢
Roberts, who will
concentrate sole-
ly on program-
ming Metroplex
Hot AC LMA g
partner WHYI Denver
(Y100).

Denver told R&R, “WAXY
hadn’t planned on hiring a separate
PD, but Rob needed to focus his ef-
forts on Y100. We're making a lot of
progress. This station needs tender
loving care and we’re giving it just
that. The staff is excited about this
format and we’ll continue rebuiid-
ing WAXY's 20-year Gold
heritage.”

Prior to joining WAXY earlier
this year, Denver programmed
WOVV/West Palm Beach and was
Asst. PD at WRBQ/Tampa..

o

Douglas Program
Mgr. At WTIC (AM)

WTIC (AM)/Hartford ND Paul
Douglas has been promoted to Pro-
gram Manager of the Chase Com-
munications News/Talk outlet. He
replaces Greg Moceri, who exited
in March to become PD of WSB/
Atlanta.

“Paul has stepped up to the plate
and shown us something,” said
WTIC VP/GM Gary Zenobi. “He
knows this station, he knows the
players, and he’s a leader.”

Douglas told R&R, “My chal-
lenge is to further the station’s rep-
utation as the community’s leading
news source while increasing our
programming’s entertainment
value.”

Douglas joined WTIC 12 years
ago as a reporter/anchor. He was
named Managing Editor in 1990
and upped to ND last year. For the
past several years, he has also
been the Connecticut stringer for
all-News WCBS (AM)/New York.

LETTER

Dear R&R:

WWDB is proud to have been the
first radio station in the country to
broadcast a live morning talk show
from the White House.

We originated the Paul W. Smith
show from the North Lawn of the
White House omThursday, April 29
— the 100th day of the Clinton
presidency — at the invitation of
White House Radio Director Rich-
ard Strauss. Our guests included
Chief Of Staff Thomas ‘‘Mack’’
McLarty, Communications Director
George Stephanopoulos, Press
Secretary Dee Dee Myers, and
UPI's Helen Thomas.

| was surprised and disappointed
to read the inference that there's
something improper with how the
White House is “cuftivating its Talk
radio connections” (R&R 4/30).
Clinton’s people have been paying
attention to our medium since well
before election day. Their efforts
not only provided Talk radio with ac-
cess to Clinton, Al Gore, and key
administration members, but also
forced the Bush and Perot teams to
do the same. Talk radio now enjoys
access it hasn't had in the past
three administrations.

It's naive to think White House
press officers don't try to get the
best coverage they can from all me-

PD Defends White House Policy

dia . . . that’s their job, just as it’s
our job to ask tough questions.

The fact that WWDB is a Rush
Limbaugh affiliate and Smith was a
strong Bush supporter didn't dis-
qualify us from broadcasting from
the White House. Strauss sought a
host who was credible, unafraid to
ask tough questions, and would
treat people with the respect they
deserved. That's our mission each
and every day.

An increasing number of elected
officials realize Talk radio offers an
excellent forum without the time
and editing constraints of television
and newspapers. It's also an ex-
cellent opportunity for them to go
head to head with constituents,
whose questions are often tougher
than most journalists’.

Instead of questioning the White
House for acknowledging Talk ra-
dio’s growing popularity, we should
ask why we've allowed ourselves to
be ignored for so long.

—David J. Rimmer
PD, WWDBI/Philadelphia

R&R welcomes your com-
ments on a variety of topics.
Write to us at 1330 Century
Park West, Los Angeles, CA
90067 or fax to (310) 203-
9763.

s
e

Paxson/Orlando Names Rhoades VP/GM

Paxson Broad-
casting/Orlando
has tapped for-
mer KRSR/Dal-
las VP/GM Jen-
ny Sue Rhoades
as VP/GM, suc-
ceeding Matt §
Mills. She'll over-
see AC WMGF, |
AOR/NR hybrid |
WJRR (formerly
WVRI), N/T

Rhoades
WWNZ, and the Florida Radio Net-
work.

Paxson President Jim Bocock
commented, ‘‘Jenny Sue has all the

qualities needed to manage our Or-
lando businesses. She’s aggressive,
dynamic, and exactly the right per-
son for the job.”

Rhoades told R&R, “Anybody
who wouldn't give their eye teeth
for this job would have to be an
idiot — I'm in heaven. I’'m allowed
to be extremely creative and must
be on my toes at all times. Paxson
is progressive, creative, and on the
cutting edge of broadcasting in the
'90s.”

Rhoades previously held sales
and management positions at
KODA/Houston and KQXT/San
Antonio.

e R S R

New Alternative Distribution Alliance
WEA labels, major indies form consortium

A new music distribution com-
pany focusing on alternative rock
music has been formed by Atlantic

wBCS

Continued from Page 3

Country station the way it ought to
be heard in Boston. The fact that
there's another Country station here
is a bonus — it makes it more fun.”

Before joining Real Country two
and a half years ago, Murphy’s
Country programming experience
included two years at KFKF/Kan-
sas City and five years at WOKQ/
Dover.

A adaaee e acinictOry cOMmM-—

Recording Group, Elektra Enter-
tainment, Warner Music Group,
and the Interscope, Mute, Restless,
and Warner Bros. labels.

Alternative Distribution Alliance
(ADA) will distribute exclusive
product and select releases from
the record label consortium. It was
formed to help develop the careers
of alternative artists and pay
closer attention to independent mu-
sic retailers. The participating la-
bels will have the option of putting
an artist through its current distri-
bution channel or through ADA,
but not both.

Personnel for the venture —
which begins next month — have
not yet been announced.

| EXECUTIVE ACTION

Brenner Becomes BP Director/Programming

Becky Brenner has been appointed Director/ |
Programming at programming supplier Broadcast
Programming. She replaces interim Director/Pro- |
gramming Jay Albright, who will now focus solely on §
his responsibilities as Manager of the BP Consulting
Group.

Albright commented, "I've worked with Becky for §
over a decade. She's one of the most responsible
and creative individuals I've ever met.”

Brenner joined BP last year in the dual role of
Country Programmer and consultant. Her previous
experience includes a 10-year stint at KMPS/Seattie
and five years with WOSH & WYTL/Oshkosh, Wi.

Brenner

Brejot Boosted To KHMX Sales Manager

Two-year KHMX/Houston AE John Brejot has
been elevated to Sales Manager at the Nationwide
Hot AC.

GM Clancy Woods said, “John’s very intelfligent
and diligent and deserves a lot of credit for his
achievements here. KHMX recruits, invests, and de-
velops the best people, then creates an environment
for them to reach their greatest potential.”

Brejot previously managed Katz Radio/Houston.
He's been an AE at Houston stations KLTR and
KKHT and MD/air talent at KWAM/Memphis and
WKHK/New York.

=~
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Goldstone Walden Oitmann

Capricorn Ups Goldstone, Waiden, Oltmann

Capricorn Records has announced three promotions at its Nashville
headquarters.

Bob Goldstone is the label's new VP/Sales. He joined Capricorn last
April as National Sales Manager, having previously worked at IRS and in the
retail sector.

In the label's Artist Relations department, G. Scott Walden has been
named Director/Artist Development and Michelle Oltmann was appointed
Artist Development Coordinator. Both Walden and Oltmann have been with
the label since 1991.

DeMeo Tapped As Continuum GM

Former Island Sr. Director/Sales Joseph DeMeo has been appointed
GM of Continuum Records.

Continuum President Tim Brack noted, “We see Joe as the addition
that will bump us up another rung on the ladder.”

“The great artist roster and clear, concise vision of what a label couid
and shouid be attracted me to Continuum,” commented DeMeo.

Prior to his stint with Island, DeMeo was PLG'’s Director/Field Mar-
keting. He has also been PolyGram's Director/Sales Development and
started his career with Phonodisc.

Layton To Lead Valley Vue

Former DCC Compact Classics and Allegiance
Records Sr. VP/GM Stan Layton has been tapped as |
President of Pam Springs, CA-based Valley Vue
Records. He'll be responsible for day-to-day manage-
ment and operation of the label. "

Previously, Layton spent six years as VP/Sales
& Marketing at Chrysalis. In addition, he’s a 15-year
veteran of MCA, where he also served as VP/Sales
& Marketing.
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COMPACT There really is
a difference in
[jllﬂ @@ CD Music Libraries
DIGITAL AUDIO ® for Radio!

You can hear the difference
and so can your listeners!

Over 2,700 stations around the world agree that GoldDisc3e music libraries are the best choice.
GoldDisc3® libraries utilize state of the art, NoNoise computer technology. They are mastered entiraly
in the digital domain so that masters don’t pass back and forth between digital and analog converters
or consoles.

We encourage you to listen to the difference in
a comparison and make your own decision!

Technically superior and highly researched, GoldDisc3e music libraries are also economically
competitive. You get the best value and the best quality for your station.

Make the value even greater!
Call now and save up to $1,000
on your music library!

® TM MIX (for Hot AC) e CHR

® TM Country (Modern Country) ® Classic Hits

® Adult Contemporary e Classic Rock

® Lite AC e Urban
Call Your

Personal Sales

Representative at:
(800) TM Century
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NEWSBREAKERS

Radio

®DAVE SONEFELD has been ap-
pointed GSM at WYSY/Chicago. He is
an 11-year market veteran.

®SCOTT FARKAS joins WPTF/Ra-
leigh and the Southern Farm Network
as GSM. He exits a similar post at
WTTB & WGYL/Vero Beach, FL

Farkas Bradley

® DEBBIE BRADLEY — a six-year vet-
eran of KAAM & KZPS/Dallas — has
been elevated to LSM at KZPS

® SUSAN LaBARBIERA assumes Di-
rector/Research duties at WCBS/New
York. She most recently was an AE at
the Reuben H. Donnelley Co

® ANGELO SCIALFA becomes Direc
tor/Sports Marketing at WOR/New
York, exiting his AE post at crosstown
WFAN

Records

©® ANNE SAROSDY has been tapped
as Director/Promotion at Liberty Rec-
ords. Prior to joining the label, she was
Director/Radio Promotion at Narada
Productions Inc

Chernin McNamara
® WAYNE CHERNIN shifts to the
PolyGram Label Group as Northeast

Regional Sales Director. He most re-

cently served as Sales Representative
at PolyGram Distribution. In related ac-
tivity, Polydor Records boosts DENIS
McNAMARA from Director/internation-
al A&R to Sr. Director/international
A&R

® KELLY MILLS has been upped from
New England Promotion Manager to Di-
rector/Advertising at A&M Records

©® CHRISTINE WOLFF steps up to NY
Publicity Manager at Warner Bros
Records. She most recently served as
Assistant to the label's VP/Publicity

® CHARLES NOBLES has been ele-
vated from Director/Royalties to Direc-
tor/Strategic Planning at IRS Records.
The label also adds former Nestle
Corp. employee JIM BEISNER as Di-
rector/Manufacturing & Strategic Mar-
keting information

® MATTHEW ABERLE exits Morgan
Creek Records to join the Imago Re-
cording Co. as A&R Director

Aberle

Greenbaum

®ROBERT GREENBAUM segues to
Columbia Records as Manager/A&R.
He formerly was Asst. MD at WDRE/
Long Istand

® ART KASS has been appointed
Chairman of newly formed Spy Rec-
ords. He previously served as Presi-
dent at Sutra Records. PAUL TARNO-
POL becomes President of the new la-
bel, which is located at 1841 Broad-
way, Suite 713, New York, NY
10023; (212) 246-7930.

®DERRICK HAKIM — Asst. VP at
Michigan-based Central Alarm Signal
Inc. and General Partner at the Group
investment firm — adds President
duties at recently established Rave
Records Inc. Music industry veteran
JOHN LEWIS JR. has been tapped as
VP of the independent label, which can
be reached at 14750 Puritan Ave., De-
troit, Mi 48227, (313) 540-7283.

® GREG CHARLEY and JOHN WINS-
TON join newly formed BCI Records as
Director/A&R and Director/Marketing &
Promotions, respectively. Formerly
members of recording act Kiara, the
pair also will serve as in-house pro-
ducers. Concurrently, the label wel-
comes Director/Publicity & Artist Devel-
opment SHANNA BRISTOL and Man-
ager/Operations KEENAN BARDEN.
BCl can be contacted at 243 W. Con-
gress, Suite 1000, Detroit, Ml 48226
(313) 963-5010.

National
Radio

® GERRY HIMMEL takes on Midwest
Sales Manager duties at MJI Broad-
casting's new Midwest advertising
sales office, located at 676 St. Clair
Suite 1900. Chicago, IL 60611, (31 2)
280-5153

® WESTWOOD ONE is offering exclu-
sive radio coverage of “Country Takes
Manhattan,” May 17-22. Broadcasts
are set to begin each night at 8pm ET;
(310) 840-4383

Ee T e

. Marriages
Ex-dBs member Peter Hol-
sapple to Cowsills’ Susan

~ Cowsill, April 18.

. WCFL/Morris, IL Creative Di-
rector/personality Rate Samp-
son to Deborah Hulbert, April

. 28

KCHX/Midland-Odessa, TX
PD Clayton Allen to Mady Sto-
vall, May 7

Births
WCTC/New Brunswick, NJ
morning producer/sidekick
Keith Bennett, wife Lori,
daughter Hannah Rose, April
27
WQMZ/Charlottesville, NC
MD/mornings Dave Reynolds,
wife Kim, daughter Austin Kath-
erine, April 29. ;
| Geften Records Nashville
promo rep Devin Durrant, boy- 3
friend Jeff Goetsch, daughter §
F Paydn Rae, May 4.
5! Arista Records VP/Artist De-
velopment Richard Sanders,
wife Kay, daughter Lily Isabelle,
May 7.

Industry

® DOREEN CAPPELLI-SOFIA — most
recently Director/Sales, Regional Man-
ager at HNWH's SF bureau — be-
comes Sales Manager at crosstown
Katz Hispanic Media's newly dedicated

Paul Anthony — Promotion
Director/afternoons KFTZ/Idaho
Falls, ID (208) 529-3699

Lee Cameron — Production
Director/middays KDGE/Las
Vegas (702) 895-9941

Mark Carlson — Evenings
KXOA/Sacramento (916) 729-
3275

Dean Curfman — Mornings!/
news KQKS/Denver (303)
421-4607

Rocky Disabato — PD WNF!
Orlando (407) 331-5280

Mark Dix — Marketing/Pro-
ject Coord. Capitol Records
(818) 567-2328

Tom Gainer — PD/middays

WIIZ/Lafayette, IN (312) 233-
9180

Chuck Lakefield — OM
morning talent WMJQ/Buffalo
(716) 392-5806

Bo B e T

office, located at 100 Spear St., Suite
1980, San Francisco, CA 94105:;
(415) 777-3377

® PETER JAEGERMAN has been pro-
moted from Manager to VP in Peermu-
sic's Business & Legal Affairs Depart-
ment.

Keith Lane — Weekends
WAOA/Melbourne (407) 259-
4325

Ricky Leigh Mensh — Music
Coordinator KSFM/Sacramento
(916) 933-3382

Sloane Michaels — Nights
WNVZ/Norfolk (804) 498-
4066.

Michael Moon — Mornings
KQKS/Denver (303) 791-6359

Norm Osborne — VP/AOR
Promotion EM! Records Group
(908) 613-6550 ]

Dave Parks — OMKCLX/San  _
Diego (619) 674-6012 :

Nancy Plum — Air talent
KFWB & KYSR/Los Angeles
(213) 656-7654 1

Drew Townsend — APD
mornings WJBX/Ft. Myers, FL
(813) 278-5156

““Wild"’ Bill Walker — Nights
WMKS/Macon, GA (912) 744-
9921

Chairman Jordan Harris.

", Cuts Like A Knife

Shonen Knife recently performed at L.A.’s Roxy to promote their debut Vir-
gin album, “Let's Knife.” Socializing backstage are (I-r) group members
Naoko Yamano and Michie Nakatani, label Co-Chairman Jeff Ayeroff and
President Phil Quarteraro, the band’'s Atsuko Yamano, and Virgin Co-

1077 KNG
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Call Us Today! 1-800-331-4438
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can offer you design & consulting as well as great bumper stickers that last. Producing a product you're

proud of is one of the most important things we do. It lets you build instead of replace.

B

A LEGENDARY IMAGE STARTS
WITH DECALS THAT LasT!

Your decals are one of the best visual images you have that your listeners see each and every day. Communication Graphics

—Tommunication
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FAMILY BUSINESS

Most Major Firms Offer
Parental Leave Programs

early two-thirds (63%) of
N major U.S. companies now

offer a parental leave pro-
gram. According to a recent sur-
vey by Lincolnshire, IL-based
Hewitt Associates, this is up from
51% in 1992.

Similarly, 56% of major U.S.
firms now have a family leave pro-
gram — up from 43% last year.
(The new family and medical leave
law goes into effect in August.)

Paid Vs. Unpaid

Nearly all (97%) of parental
leave programs are unpaid, with
time off ranging from a few weeks
to three years.

Nevertheless, 24% of employers
with family leave programs offer
paid leave, and another 23% com-
bine paid and unpaid leave. Among
companies that have these pro-
grams, the most common (88%)
usage is by employees taking their
own sick time to care for ill family
members.

FIVE TECHNIQUES

Child Care

The most common work-and-
family benefit — offered by 74% of
employers — is child care assist-
ance. Nearly all (93%) companies
offer help through dependent care
spending accounts, and 41% give
resource and referral services. On-
1y 10% of these employers sponsor
a child care center.

Flextime

The majority (58%) of employ-
ers offer flexible scheduling as
well. Flextime (73% ) and parttime
(67%) are the most common ar-
rangements, with 32% offering job-
sharing programs. Another 21% of-
fer compressed schedules, and 14%
allow employees to work at home.

Elder Care

Elder care is proffered by 43% of
the 1000 companies surveyed, with
88% providing dependent care
spending accounts, and 30% offer-
ing resource and referral elder
care prograims.

Encouraging & Improving
Employee Feedback

o make your employee feed-

I back efforts more produc-
tive, Benning, GA-based
management consultant Clarence

Briggs recommends you master
the following five techniques:

Repetition. Repeat the last
phrase of what the person says
when there’s a natural break in the
conversation.  Repetition shows
you are paying attention, and the
employee will want to continue.

Expansion. Prompt more infor-
mation by asking the employee to
continue with a point. This encour-

®May 16-23 — T.J. Martell
Rock 'N Charity Week. Los An-
geles.

® May 19-23 — AWRT Conven-
tion. Walt Disney World, Orlan-
do.

® June 9 — Second Annual
RAB Radio Creative Fund Mer-
cury Awards. Waldorf Astoria,
New York.

&
=
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ages the person to keep talking.

Clarification. Ask the person
what something means or to give
an example. This helps you get a
concise picture of the situation.

Projection. Using your own
words, restate the meaning of what
the employee has just said. This re-
inforces the original thought.

Reflection. Share the employee’s
feelings of disappointment, frustra-
tion, or hope. Exhibiting your em-
pathy will stimulate more honest
communication.

s
R
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® June 17-20 — National Asso-
ciation of Radioc Talk Show
Hosts Convention. Sheraton
Chicago Hotel and Towers.

® June 24-26 — Bobby Poe
Convention. Sheraton Pre-
miere, Tysons Corner, VA.
®July 7-9 — McVay Media
Management & Programming
Seminar. Pierre Radisson Hotel,
Cleveland.

R&R CONVENTION ’94 ... MAY 12-14 IN CENTURY CITY

® June 12-18 — NAB Execu-
tive Management Development
Seminar for Radio Broad-
casters. University of Notre
Dame, South Bend, IN,

® June 13-16 — Promax Inter-
national (formerly BPME) & BDA
Conference & Exposition. Wait
Disney World, Orlando.

® July 15-18 — Upper Midwest
Conclave. Radisson Hotel
South, Bloomington, MN.

®July 20-24 — New Music

Seminar. Sheraton Hotel, New

York City. -

® August 12-15 — Jack The
Rapper Convention. Marriott
Marquis, Atlanta.

©1992 LED CULLUM

ing, intelligence, and diligence.

Less Confidence In Poor Spellers

arning: Being a poor spelier may be defrimental to your future

employment. A recent poll conducted by the Goodrich & Sher-

wood management firm found that more than 80% of managers

said they had significantly less confidence in employees who can't spell —
particularly if they don't even bother to check their spelling.

Managers view poor spelling as a reflection of bad basic habits, train-

Take A Break

ou can’t make an effec-
tive decision if ynu’'re not

in the proper frame of
mind. To get there, negotiation
consultant Roger Dawson suggests
putting some distance between you
and the problem. Here’s how to
determine when it’s time to give it
a rest:

¢ You feel frustrated.

* You have trouble ccncentrat-
ing.

« You can’t focus clearly on the
problem.

« You feel irritable, stressed, or
tired.

e You can’t articulate your
thoughts.

* You keep arriving at the same
solution, but it doesn’t seem
quite right.

To get that needed distance, take
a break. (This could be a vacation,
a day off, or just some quiet time in
your office.) Taking a hreak will
help you to calm down, clear your
mind, and develop a new sense of
determination.

COMING WITH NEXT WEEK'S R&R

YOUR COMPLETE DIRECTORY
- OF PROGRAMMING SERVICES
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R&R OVERVIEW

How Information Technologies
Will Change Radio In The ’90s

n today’s multimedia advertising world, several
emerging trends in information technology are being
applied to radio sales and marketing.

To gauge this technology’s influ-
ence on local radio stations and
their individual markets, it's im-
portant to understand how these
trends are employed at the na-
tional radio sales level.

Stations nationwide compete
with all established and new media
for advertising dollars. As a result,
leading national agencies have
made large financial investments
in computerized data systems to
meet the demands of buying and
scheduling media.

For radio to maintain and raise
its share of total advertising in to-
day’s technology-driven market-
place, national radio reps must
possess an integrated information
technology structure. And all sta-
tion AEs should have desktop PCs
tied to other local networks, enabl-
ing them to draw upon a number
of databases.

This PC deployment doesn't re-
duce the need for human interac-
tion. Rather, it increases national
radio AEs’ productivity levels —
by giving them the ability to as-
semble quick, quality presenta-
tions on behalf of their client sta-
tions —and thereby enables them
to spend more time serving agen-
cies’ and advertisers’ needs. Re-
member: The bottom line is to
make radio easier for media buy-
ers and planners to understand
and buy.

Impartial Data

There's a distinction between
selling with information and infor-
mation technology. In the sales
process, information is used to
present case histories or radio sta-
tion successes in hopes of affect-
ing the decision-making process.

Technology, however, provides
buyers and sellers with objective

ProSet.

66)

Stations that will
prosper in the '90s
are those that will

use information
technology systems
and techniques to
bring them closer to
their local retail
clients and
agencies.

m

information that enables decisions
to be made based on facts — not
opinions or a lack of information.

The retail industry uses infor-
mation technology every day:
Point-of-purchase scanner data
tell manufacturers and retailers
which products sell through which
outlets at what prices. This ability
to obtain immediate and accurate
information has allowed retailers
to grow and become more compet-
itive.

At the local radio level, many
stations’ listener databases are
electronically collected for use in
loyal listener marketing pro-
grams. What's more, audience in-
formation is being sent to local sta-
tions via electronic vendors such as
Strata and TapScan. These find-
ings then are integrated with word
processing documents to create
custom presentations.

Meanwhile, major agencies use
such mainframe computer sys-
tems as Donovan Data Systems
(DDS) or Jefferson-Pilot Data

By Bob Lion

Services (JDS) to gather consis-
tent information — from planning
to execution to post-buy analysis
— on advertiser campaigns.

Advanced Technology

National radio reps’ primary
role has always been to facilitate
the flow of client station informa-
tion to the appropriate agency and
advertiser decision-makers.

In the marketing arena of the
'90s, however, agencies and ad-
vertisers require more than just
the basic station information on
personalities and ratings. They
want additional marketing infor-
mation relating to the products
and services they're trying to
move. Advertisers also need lis-
tener profiles and qualitative in-
formation detailing how stations
can affect sales.

To fulfill these requirements,
national radio advertising sellers
must rely on PCs — not just main-
frames — to effectively customize
radio station data. Eventually,
we'll see the development of a PC
interface that will allow users to
transmit data in a standard for-
mat that’s readable at the receiv-
ing end regardless of the different
systems involved.

This is by no means a long-term
dream. Advertising availabilities
and orders already are being
transmitted directly from agen-
cies to national reps via computer.
And the same software is being
used by agencies and national
reps to plan, buy, and sell radio.

In addition, national radio AEs
are using the broadcast fax capa-
bilities of their in-house systems to
confirm advertising orders to radio
stations. This system eliminates
many of the mistakes caused by
old-fashioned verbal call-in rou-
tines.

Furthermore, new E-mail sys-
tems allow national reps to update

MARKETING

bases easily

station availabilities daily. And
enhanced software capabilities
provide advertisers with competi-
tive media product spending infor-
mation as well as post-buy
analyses and qualitative data on
each station’s listener database.

Looking Ahead

Still missing, however, are two-
way electronic transmission stan-
dards that will allow all individual
computer systems to communi-
cate with one another. But plans
for developing hardware and soft-
ware standards that would easily
transmit all information between
buyers and sellers are in the
works.

Also in the near future, we’ll
employ such emerging technolo-
gies as laptop PC audio and video
systems for delivering radio pres-
entations. This would include
such station information as au-
dience ratings and daypart rate
data, along with airchecks and
videos of station promotions.

Seven Steps To Better Buys

ere are seven emerging technological trends that are
facilitating national buys for local radio stations:

Deploying PC systems at each national sales AE’s desk

Establishing [ocal area networks and multimedia capabilities for
desktop computers to allow national sales AEs to access qualitative data-

Transmitting immediately via compuer (or fax) any advertising availabili-
ty aierts and orders directly from agencies to national reps,

Installing common software — such as Donovan Data Systems’
AM-FM Worksheet program — at all national reps and leading agencies to
enable them to analyze ratings and campaign objectives

Implementing E-Mail systems that allow instantaneous updating of
local radio station informaticn files at each rep office

Collecting data on product-specific media expenditures by acces-
sing product information systems on CD-ROM

Developing radio post-buy analysis systems to inform national adver-
tisers how well their schedules delivered their target consumers.

To remain competitive with oth-
er media, local radio stations
must invest in people, training,
and hardware. Stations that will
prosper in the '90s are those that
will use information technology
systems and techniques to bring
them closer to their local retail
clients and agencies.

These information technology
advancements now are a necessi-
ty because more agencies are
downsizing and adjusting their
staffs — transactions must be
completed by fewer people. Be-
sides, speeding up the radio ad-
vertising process can only im-
prove the industry’s profitability
and competitiveness.

Bob Lion — an 18-year radio
marketing and sales veteran — is
VP/Regional Exec. and Director/
Technology Division at the Interep
Radio Store. He can be reached
at (212) 891-6435.
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WEEKEND BOX OFFICE

MAY 7-9

1 Dragon: The Bruce $10.01
Lee Story (Universal}*

2 Dave (WB}* $7.30
3 Indecent Proposal $4.64
(Paramount)
4 Sidekicks $2.25
I (Triumph}
i 5 Benny & Joon $1.90
5 (MGM)
| 6Indian Summer $1.70
3 (Buena Vista)
% 7 The Sandlot (Fox} $1.54
. 8 Who’s The Man?  $1.08
(New Line)
% 9 Cop And A Half $1.01
§ (Universal)
E 10 Three Of Hearts $0.92
(New Line)

®0ZZY OSBOURNE:

LIVE & LOUD (Epic)

The video companion to the
forthcoming LP of the same
name, this 110-minute perfor-
mance compilation documents
the artist's 1992 tour with 18
songs, including "Mama I'm
Coming Home,” “Shot In The
Dark,” and “No More Tears.”
® JUDAS PRIEST: METAL

WORKS ’73-’93 (Columbia)

This 90-minute clip and live
performance compilation serves
as the video companion to the
album of the same name and
comprises 22 songs, including
“You've Got Another Thing
Coming,” "Love Bites,” and “A
Touch Of Evil.” Guest appear-
ances by Ozzy Osbourne, Def
Leppard, Skid Row, Siayer,
Deep Purple, Pantera, and Na-
palm Death complete the
package
©® DIRE STRAITS: ON THE

NIGHT (Warner Reprise)

The video companion to the
LP of the same name, this 90-
minute live performance pack-
age features “Calling Elvis,”
“Money For Nothing,” “Brothers
In Arms,” and more. The com-
pilation also spotlights three
songs not found on the album:
“The Bug,” “Solid Rock,” and
“Going Home: Theme From
‘Local Hero.””

o ! e

%%%vm[ B

S

Wy en ) S

COMING ATTRACTIONS:
This week’s openers include
“Posse,” starring Mario Van
Peebles (who also directed the
film), Blair Underwood, and Bil-
ly Zane. Look sharp for suppor-
ting roles by Tone Loc, Big
Daddy Kane, Aaron Neville,
Isaac Hayes, and Vesta. The
film's A&M soundtrack features
B.B.O.T.I's “One Night Of
Freedom” — the group also
performs the song on-screen —
as well as cuts by Tone Loc, the
Neville Brothers, the Sounds
Of Blackness, and others.

ara—— e A

All figures in millions
* First week in release
Source: Exhibitor Relations Co.

® PAULA ABDUL: UNDER MY

SPELL (PolyGram)

This hourlong concert collec-
tion — taped in the Far East dur-
ing the artist’s “Under My Spell”
tour — features 11 songs, in-
cluding “Straight Up,” “Promise
Of A New Day,” and "“Cold
Hearted.”

® GLENGARRY GLEN ROSS

(LIVE)

Starring Al Pacino, Jack
Lemmon, and Alec Baldwin,
this feature film sports an Elek-
tra soundtrack showcasing six
songs by Wayne Shorter, as
well as performances by Jimmy
Scott, Take 6, David Sanborn,
and others.

@HELLRAISER Ill: HELL ON

EARTH (Paramount)

The most recent instaliment of
the horror film series based on
Clive Barker's book, this fea-
ture film starring Terry Farrell
and Paula Marshali spawned a
Victory/PLG soundtrack with
cuts by the Soup Dragons,
Motorhead, Material Issue,
and others.

® STONE ROSES:
BLACKPOOL LIVE (VM)
Filmed in the UK, this hour-
long live performance package
highlights “I Wanna Be Adored,”
“Waterfall,” “I Am The Resur-
rection,” and more.

=

; :

| CURRENT
® INDECENT PROPOSAL (MCA)

. Single: 'm Not In Love/Pretenders

Other Featured Artists: Vince Gill, Seal, Bryan Ferry
® WHO’S THE MAN? (Uptown/MCA)
Singles: Let's Go Through The Motions/Jodeci

Who's The Man?/House Of Pain
Other Featured Artists: Pete Rock & C.L. Smooth, Mary J. Blige

® THE BODYGUARD (Arista)

Featured Artists: Whitney Houston, Curtis Stigers, Soul System

®CB4 (MCA)

Single: Baby Be Mine/Blackstreet f/Teddy Riley
Other Featured Artists: PM Dawn, Public Enemy, MC Ren

®POSSE (A&M)

COMING

4 Single: One Night Of Freedom/B.B.O.T.I
Other Featured Artists: Neville Brothers, Tone Loc, Vesta

® SLIVER

Single: Can't Help Falling In Love/UBA40 (Virgin)

Single: Almost Unreal/Roxette (Capitol)
® WHAT’S LOVE GOT TO DO WITH IT
Single: | Don't Wanna Fight/Tina Turner (Virgin)

%%
§ © SUPER MARIO BROTHERS
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TOP TEN SHOWS
MAY 3.9 !

1 Home Improvement

2 Cheers

3 Coach

4 Movie (Sunday)
(“Stephen King's ‘The
Tommyknockers’ ” Part 1)

5 Murder, She Wrote

6 Murphy Brown

7 Roseanne

8 60 Minutes

9 Northern Exposure

10 Primetime Live

Source: Nielsen Media Research
All show times are EDT/PDT unless oth-
erwise noted, subtract one hour for COT.

Chack listings for showings in the Mountain
time zone. All listings subject to change.

COMING NEXT WEEK

Tube Tops

i
%

S

Madonna, Red Hot Chili
Peppers vocalist Anthony Kie-
dis, Naughty By Nature with
Heavy D, and Duran Duran are
scheduled to perform from the
Hollywood Bowl on the 1000th
edition of “The Arsenio Hall
Show"” (Friday, 5/14; check
local listings for time and chan-
nel). The Tower Of Power
Horns, Dave Koz, and Santana
percussionist Karl Perazzo are
slated to sit in with Hall's house
band, the Posse.

Friday, 5/14

® Garth Brooks, Paula Ab-
dul, and Peabo Bryson with
Lea Salonga perform on NBC's
three-hour “Bob Hope: The
First 80 Years” special (8pm).

* Tina Turner, “The Tonight
Show Starring Jay Leno* (NBC,
11:35pm).

e Aaron Neville, "Late Night
with David Letterman” (NBC,
12:35am, Saturday).

* Annie Lennox and Aimee
Mann, “ABC In Concert”
{check local listings).

Saturday, 5/15
® Barbara Mandrell guest- §

R

|

R S G S

stars as Harry's blind date on
NBC's "Empty Nest” (9pm).

® Paul Simon and Willie
Nelson perform on the season
finale of NBC's “Saturday Night
Live” (11:30pm).

Sunday, 5/16

* The Pharcyde perform on
Fox's “In Living Color" (8pm).

Monday, 5/17

e Barry Manilow performs at
Avery's birthday party on the
season finale of CBS's “Murphy
Brown (Spm).

e Zap Mama, “Arsenio Hall.”

Tuesday, 5/18
e Chris Isaak, “Jay Leno.

Wednesday, 5/19

o PM Dawn, “Arsenio Hall.”

* K.T. Oslin, "“Jay Leno.”

e Trisha Yearwood, “David
Letterman” (12:35am, Thurs-
day).

Thursday, 5/20

e L.L. Cool J, "David Letter-
man” (12:35am, Friday).

WWW-americantadiohistorn..com

Ms. Streisand
Goes To DC!

he isn't running for office
Syet, but Barbra Streisand,

fresh off a VIP tour of our na-
tion’s capital, telis Time, “1 can't tell
you what might happen 10 years
from now.”

On a relatec note, People follow-
ed Cher on a mission of mercy to
war-ravaged Yeravan, her ancestral
homeland, where she explained her
new attitude: "“What I've done is
nothing to be ashamed of, but | just
don't want to be a businesswoman
who does infomercials anymore. It
doesn't feel gocd” (also Globe,
Star, National Enquirer).

- Mass Cult Appeal

“I like the idea of being accepted
by a large demographic in the same
way the Beatles were,” says Roll-
ing Stone cover boy Sting. “I've al-
ways maintained that it's easy to
have a cult following. It's always
been my intention to appeal to a
broad base without compromising
my music or becoming Mr. Show-
biz.”

Matador Records co-manager
Gerard Cosloy tells Rolling Stone
why his respected indie label
pacted with Atlantic: “A lot of our
bands don't give a fuck if anyone
hears their records. Others are in-
terested in communicating with
more than 10,000 people. [With
this money and distribution], we
can offer opportunities to both."”

Marketing & Music

“Today, a Iot of people's ideas
about what talent is is marketing,”
says Chris Isaak in Request.
“Some artists are good artists who
are lousy at marketing. And some-
times today there could be people
who are great at marketing and real-
ly not very good artists . . . = Why
would | want to own a record by a
marketing genius? Shouldn’t those
people who are great at marketing
be working for the artists?”

Terence Trent D’Arby, back af-
ter four years, is stilt living down his
egomaniac rep. Recalling the line
“Fm a genius, point-fucking-blank,”
he tells Entertainment Weekly,
“That quote will fallow me the rest
of my life . . . Everyone has a cross
to bear. Sometimes | have to take
the splinters out of my shoulders.”

In Time, D'Arby adds, I was try-
ing to calculate the best way to
draw attention to my music_ | didn't
think it would come back to haunt

Out With It!

me.

K.D. Lang adomns New York's
cover with the headline “Lesbian
Chic — The Bold, Brave New World
Of Gay Women."

)

WAITING GAME — “Therz is this
sense that everyone's waiting to
see what I come up with fori my first
Virgin record],” says Janet Jack-
son. “Not to sound cocky, but it's
not like people weren't waing be-
fore. After ‘Control,’ everybody
wanted to know if it was a fluke.
And | knew that ... . Now . .
they're waiting to see if Virgin made
a mistake or not” (Rolling Stone).

| Coulda Been
A Pretender!

You'll find nine large protos of
the gardens at Mick Jagge-'s Loire
Valley chateau, plus text by the
woman who landscaped them, in
House & Garden. Note: Mick
doesn't like waiting for plants to
grow, but he’s fond of trees.

Aerosmith singer Steven Tyler
reveals in Details: "For the longest
time, | pretended | was George
Harrison, or Mick Jagger, or Keith
Richards, or ‘Pinetop’ Perkins
when | played the piano . . . | was
pretending. Kids do it. And | did it.
And it worked.”

Icing The Media

Nearly a year after the "Cop
Killer” fracas, Ice-T reflects “lIdon't
really believe it's the job of the rec-
ord label to stand up for every
artist's political beliefs or religious
beliefs. They couldn’t possibly do
it. | do think it's the job of the media
to protect the fabel under this situa-
tion. The media needs free speech
the most” (Rolling Stone).

Who Were You?

With “Tommy" a hit on Broadway,
Pete Townshend tells Vogue, “I'm
too old and far gone to change the
rules of rock anymore. | leave that
to the kids with ghetto blasters. But
| can channel what | know into the-
ater! . . . I'm getting such a kick out
of working on ‘Tommy’ again,
which was the music of this 24-
year-old kid, who was me.

Q+02=LUV

2 bassist Adam Clayten is en-

gaged to model/Epic act Na-
omi Campbell. They met last win-
ter, according to Time, the National
Enquirer, and the Globe. The Star
says the romance started when
Quincy Jones sent her a clioping in
which Clayton said all he wanted
was a date with her. As for her ca-
reer, she tells Mademoiselle she
plans to quit modeling “as soon as
my album is out. If it's a tig suc-
cess, I'm done.”

Each week R&R sneaks a peek through the nation's consumer
magazines in search of everything from the sublime to the
ridiculous in music news. R&R has not verified any of these reports.
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THE NEW SINGLE.
FROM THE DOUBLE-PLATINUM ALBUM AUTOMATIC FOR THE PEOPLE.

PRODUCED BY SCOTT LITT & R.E.M.

© 1993 R.E.M./ATHENS, LTD. IN THE VILLAGE, THE PEACEFUL VILLAGE.
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Emmis: Turnovers

orning men at two Emmis stations

dominated the grapevine this week.

Power 106/L.A. morning star Jay
Thomas was suspended for two days with pay
following his Monday (5/10) show, and 10-
year WKQX (Q101)/Chicago wakeup whiz
Robert Murphy announced his retirement
Monday (5/10).

Regarding Thomas, Emmis and Power
106 VP/Programing Rick Cummings told ST,
“This is not a publicity stunt. It's an internal
issue and has nothing to do with anything he
said on the air.”

Will Thomas be back on the air come
Thursday (5/13)? Cummings said, “It's unclear
at this point when he’ll return. We're looking to
have some dialogue later this week.”

Thomas — who still has a year to go on
his current deal with the station — told ST, “I
respect [Emmis President & Power 106 GM]
Doyle Rose and Rick Cummings. Our
conversations are passionate, but very
friendly. My loyalty is to Emmis and Power
106, and | can’t wait to get back on the air.
it's all up to them, not me.”

Murphy asked Q101 to release him from
his contract — which expires in January 1994
— saying he could no longer do the same
morning show in the wake of the station’s flip
from AC to New Rock last July.

} Organic Fine From FCC {

Rusk Corporation’s KLOL/Houston has
been fined $33,750 by the FCC for 1991
segments of the Stevens & Pruett morning
show that dealt with oversized sex organs.

The agency rejected the AOR station’s
contention that the segments were legitimate
“clinical”” discussions. In the Commission’s
opinion, they were "lewd and vuigar.”

KLOL VP/GM Pat Fant told ST his station
is just another victim of the FCC’s hard-to-
figure smut rules, and that no morning show
changes are planned.

On the upside, issuance of the fine
cleared the way for FCC approval of Rusk’s
pending sale of KTRH & KLOL to Evergreen
Media for $51 million.

After 23 years with the ratings firm,
Arbitron Exec. VP/Sales & Mktg. Ken
Wollenberg has stepped down. Company

Rumors

* |s Colfax Communications ail-Sports WTEM/
DC planning to simulcast Don Imus's WFANINY
morning show? The rumors ebb and flow while 'TEM
GM Bennett Zier declines to comment.

* Will former 102 Jamz/Orlando afternooner and
Power PigiTampa weekender Rich Stevens's fill-ins
for departed KS104/Denver morning duo Michael
Moon & Dean Curfman become permanent?

* Will KLUC/Las Vegas's legal attempt to keep
former morning man Mike O’Brien off the market's
airwaves prove successful?

* Is Hot AC WMJQ/Buffalo really contemplating
areturn to CHR In the wake of OM Chuck Lakefield's
exit? PD Rob Lucas is still in place.

For Breakfast

STERN IN ARREARS — A Howard Stern fan recently
placed a classified ad touting free Stern merchandise
in an L.A. area newspaper. However, the phone num-
ber listed was actually the home number of KROQ/
L.A. “Loveline” host Jim “Poorman’ Trenton. After
the hoax reared its head, Poorman responded by giv-
ing away shirts depicting his remarkable simulation of
Howard's better side.

President Stephen Morris said Wollenberg's
position was eliminated and that the execs
who reported to him — including VP/Sales &
Mktg., Radio Station Services Jay Guyther —
will now report directly to Morris.

» Rush Limbaugh, P.1.? ‘

L.A. Times scribe Michael Arkush
recently contacted some of Rush Limbaugh's
friends 'n’ colleagues, claiming he was writing
an unauthorized bio of the Big Man. However,
Arkush refused to give ST any details on the
project, saying: “‘I'm being investigated by
Limbaugh's people.”

That's news to Rush, who says he did
nothing more than a Nexis search of Arkush'’s
newspaper clips. “If he's being investigated, it
ain't by me,” Limbaugh says. “l don't do that
lowball shit.”

Confronted with this denial, Arkush
admitted he has no proof of Limbaugh's
supposed snooping. Hmmm.

Meanwhile, St. Martin’s Press has set an
October release date for New York Newsday
reporter Paul Colford's unauthorized
Limbaugh bio.

And . . . in other news from Rush Street,
KSDOISD will go to a live broadcast of the
Limbaugher effective June 14. Limbaugh has
been airing from noon-3pm on tape-delay. PD
Kelly Wheeler says the move will prevent KFI/
L.A., which already airs Limbaugh 9am-noon,
from siphoning off solemn Rushdies in the
northern part of San Diego.

KSDO mid-morning man (and former SD
mayor) Roger Hedgecock will slide into
Limbaugh'’s old afternoon slot.

Continued on Page 18
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49/15

95QQ deb 33
WERZ add
Y102 deb 31
WPST deb 30
WKRZ deb 36
WSTW add
WYCR add 28
K106 deb 38
KKYK deb 25
Y107 add 21
KISX add 35
WRQK add
WGTZ deb 27
96STO deb 29
WIFC add
KZZU add
WPRR deb 31

103CIR add
WYYS deb 38
WHTO deb 19
WKMX add
KMCK deb 38
KISR deb 29
Q101 deb 25
KCHX deb 34
KNIN deb 33
KYYY add
WBNQ deb 25
WBIZ add
WZz0Q add
KPAT add
WRKY add
KFBQ deb 33
KTMT deb 34

THE NEW SINGLE FROM
START THE CAR

1393 REPR'SE RECORDS
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Continued from Page 17

“THREE LITTLE PIGS"

P2 CHART
P3 CHART

NOW ON 87 CHR REPORTERS 87/14!

Rumbles

o KCLX/San Diego Of4 Dave Parks resigns to
explore progranming and management options.

¢ Soit AL KQLIL A oificialty becomes KXEZ

o KZRX{Phoenix PO Guy “G-Ster”’ Giuliano
erits. : :

* WAEVISavannah, GA PO Joe Logan segues
fei the zame slot al KSSNILitHe Rock.

* Yateran WPALICharleston, S5C. P Don Ken-
dricks resigns. His replacemant i WAAAWinston-
Salem MD Jag Jacksan.

« Allen Eitzel — who'd beon Sales Mgr. at
WOPTIDG az woll as NSM gt sister WCXR — be-
comes GEM al WRVG-WRXLIRichmond.

* B96/Chicago MO Todd Cavanah adds 4PD

duties, relinouishing hiz airshift' to spend more tme

vty programming

* WLLZIDetroit hires. crosstown Classic: Rock
WDFX morririn driver Bndy Savage fo: nights, Night-
tirees Gary Palmer ghifis to middays: PD Chuck San-

he roman candles 'n’ ladyfingers at Def American
skyrocketed past the competition for Promo Item O'

WZPL add 95QQ deb 31 KC101 21-16 toni relingiishes hes midday shift; ; The Week honors, firing selected programmers' im-
FLY92 add G105 deb 35 WKRZ 38-32 HOT ¢ Former WHJY{Providence morning driver Car- aginations with *‘Dynamite Monster Boogie Concert’’ kits
WLAN add WA1A deb 23 WABB 23-18 HOT olyn Fox returns: for afternoons, replacing Lou on behalf of the Raging Slab album of the same name.
999KHI add WTCF deb 21 WRHT 5-1 HOT Brolus. ek In keeping with the bombed-out pyrotechnics of such
98PXY add KQIZ deb 28 K92 27-16 HOT S GHH ?MKFPF&]'EHHHHE. NG dabuted an k- smokin' soirees, the 13'%-inch, custom-stickered cardboard
WCGQ add KCHX deb 35 WRQK 12-5 “Louie I_--E'”"’:* frrmat Monday {6/10) asan intra 4o s tubes are firecracker red with a punky, two-inch wick.
WYKS add WPFM deb 26 WGTZ 21-16 new Gaokd w PD Alan Hoover is siill in place. Popped open, you'll find a bottle of Thunderbird wine, a
WZYP add WKFR deb 37 96STO 22-14 HOT Ty s © A tube of airplane glue,  brown paper bag, several aspirin, a
* K104/Dallas names Valerle Moore ND. disposable lighter (customized with the band’s logo), an as-
WWZZ add B94.7 deb 29 WIXX 33-29 ® Changes & WDIZIOrande. Former Snatime P 3 ' ' ,
S HE & s o gt 1 tonishingly faux retro Raging Slab T-shirt, a dime to call
WMGV add 2100 25-21 KZ93 24-20 moring co'host Mark Samansky refums lor wake- home, and instructions on how to use all of the above — plus
KKSS add B94 29-22 WIFC 34-28 ups. feplacing Ron & Hnn_, Swingmar: Tim Travis the accompanying CD — to create some indoor fireworks of
KROC add WKBQ 17-15 KZMG 29-21 HOT - replaces Lisa Kendall in middays and adds ML your own.
KPAT add WAAL 5-4 KWNZ 15-11 HOT dises Slats slips back into afternoon drive and Mike k ‘
KTRS add Young returns 1o nighits. W i -

I HEAVY ROTATION!

[—3 Y —

1)/
BLUE

NOW ON 26 CHR REPORTERS 26/10!

* Rob Neal becomes PDat WJIMGHattiesburg-
Laurel, MS. Maanwhile over at crosstoen WNSL,
moming man Scott Sands adds MD difies following
alghl sarmmer Steve Blakeman's oxil.

¢ Hot AC KCMJFM [KCS2.7)Palm Springs
goes CHR.

* WVVViBlackburg, VA PD/MD Carrie Colition
exits to pursue other interests. Afternoon driver
Kevin Waish takes on PD/MD/morming dities. Night-
timer Stephanie Dowling and overmighter Alex
Parocai move up to affernoons and nights, respec-
tively.

* Former WiSH!Bosion PD Steve Gallagher
joins Broadcasting Unlimitad and its sister company
Direct Marketing Results as program and promo-
tions consultant.

* WUSL/Philly MD LaDonna Monet adds APD
duties.

* WMBD/Peoria morning man John Williams
joins WCCOMinnezpolis for the 1-3pm shift.

* KEMGAIAIbugquerque moming man Pat Allen
Segues to wakeups at WNWV/Cleveland, replacing
Brian Cruise -—— who's now at WJJZ/Philly.

* Two more stations sign up with Paxsan’s Ron
& Ron Radio net: WJIBXIFt. Myers and Z102{Savan-
nah.

s “Air Geno’’ Jones is jettisoned from after-
noons at WAMO/Pittsburgh.

* KEDG/Las Vegas Prod. Dir/middayer Lee
Cameron exits, with Holly Adams — last at Mars-
FMIL.A. — copping the slot.

* WENN/Birmingham welcomes Bridget Can-
non for nights, coming from crosstown CHR WAPE
FM.

* WCKZ (Kiss 102)/Charlotte’s new moming
sidekick is Woody (aka Brad Michaels), coming from
late-nights at KOYFM/Phoenix.

* WQMG-FM/Greensboro welcomes middayer
Trey Black from crosstown Churban WJMH.

* WHJX/Jacksonville hires Mickey Johnson as

WDAS/Philly morning star Patty Jackson
joins crosstown CHR WIOQ (Q102) for
wakeups, beginning May 17. Q102 morning
man Rick-Baby slips into afternoons, displacing
the exiting Michael ‘‘Boomer’’ Hayes.

Who'll replace Cook Inlet Radio LP Prez
Dan Mason, now that he’'s headed to the
Group W President’s chair? Look for the
search to begin inside the company with KUBE/
Seattle Exec. VP/GM Michael O’Shea and
WPGC/Washington VP/GM Ben Hill. Both
acknowledge that discussions are taking place
with Cook Inlet Communications VP Steve
Hillard.

ABC Radio Net Vet {
Bob Benson Steps Down

ABC Radio News chief Bob Benson says
he will resign in early July to start his own
company. The as-yet-unnamed firm will work
with ABC to create radio news and talk
programming to be distributed by the web.

That long-rumored Midwest New Rock
sign-on turned out to be NAC WXMX/Lansing,
which began airing Jacobs Media's “Edge”
format last Friday (5/7). The entire 'XMX staff
is o-u-t.

WKBQ add 31 KISR add WYYS deb 37 S The station hgs applied for the c_all letters
195 add WBPR add KMGZ deb 34 * FM102/Sacramento Music Coordinator Ricky thnr);‘cg?'\(ilterilttl}lo;;e'trer;i?ices"?/’::’/‘g;\;son’
Leigh Mensh exits. )
)V(VI_B1%g7ag?j d KW(;I;(Taggd GVGKGS% 2?1209H oT e’go w:nn:SI;):cin. GA night rider “Wild*" Bill becomes GM. Former CIMX (89X)/Windsor-
Walker heads off into th t. Detroit PD G St. J is th PD/
WZYQ add KTFM deb 28 KZFM 32-29 " ntornational Markeing Systems D /Saes  roromor e 8o P e B
WHTO add WWZ7Z deb 30 KBFM 28-24 Mark Ferri joins Classic Rock WYSPIPhilly as Pro- and morning man Vertical take on similar

W?RR deb 34

© 1993 BMG Music. All Rights Reserved

motion & Mkig. Specialist.

s KFTZidaho Falls, D' Promo Dir./afternooner
Paul Anthony exits, owing to budgetary considera-
tions.

war-adnekieanradiohictory com

tasks, and former KJQN/SLC PD/MD Tattoo
joins as Production Dir./night stalker. The
midday slot remains open.

Continued on Page 20
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THEY STRIKE A CHORD with young adults, especially young women who
are buying the records that are topping the charts. And there’s only one place
where young fans can see them and dozens more artists just like them—

CMT: Country Music Television. ',
)

ALL DAY, ALL NIGHT. ALL VIDEO. ALL RIGHT! .m.

® 1993 Group W Satellite Communications. CMT, the CMT logo and THE OTHER SIDE OF COUNTRY are registered service marks, and COUNTRY MUSIC TELEVISION is a service mark, of Country Music Television, Inc.
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“ I’'m So Into You”

(HR O-O
NATIONAL HOTTEST

P1 CHART @
P2 CHART @
P3 CHART ®-Q

HEAVY ROTATION!
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Two Weeks to Platinum!
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STREET TALK.

Continued from Page 18

Leykis Resurfaces In
WRKO & WHDH Reshuffle

Sixteen tongues of reshuffling at Atlantic
Radio Talk combo WRKO & WHDH/Boston.
Former KFI/L.A. afternoon driver Tom Leykis
joins 'RKO for middays, displacing Victoria
Jones and Howie Carr. She moves to
evenings. He exits the station.

Meanwhile, former 'HDHers Marjorie
Clapprood and Pat Whitley replace Mike
Cuthbert and Janet Jeghelian in the 'RKO
morning slot. Jeghelian moves to 3-6pm on
WHDH. Cuthbert is out.

PD David Bernstein says the shakeup was
designed to bolster "HDH's new information-
intensive format, while reinforcing WRKO's
reputation as a personality-driven Talk outlet.

Incidentally, Leykis's pact with Atlantic
specifically allows for possible syndication of
his show.

Also in the Hub, CHR WZOU has begun
calling itself “The New Jam’'n 94.5" and has
applied for the calls WJMZ. The station's
musical focus is rhythmic, targeting 18-29s.

The price of major promo domos soared
last week, when Arista Sr. VP/Promo Rick
Bisceglia spurned a $eriou$ crosstown offer
in favor of a new three-year deal.

Meanwhile, Mercury Sr. VP/Promo David
Leach is celebrating his new longterm deal as
well as the arrival of his and wife Nina's first
child, Timothy Christian, on Tuesday (5/11).

Kenneth Giddens died May 7 at age 84,
following a 45-year career in private and
government broadcasting. Giddens founded
the family company that owns WKRG-AM-FM
& TVIMobile. He was also Dir. of Voice of
America from 1969-77 and acting dir. of
Radio Marti in 1985.

As part of T.J. Martell Rock N’ Charity
Week (May 16-23), the foundation will
bequeath legendary guitarist Les Paul the
Heart of Music Award at the Gene Autry
Western Heritage Museum on Friday (5/21).
An all-star jam — and Paul's birthday celebration
— will be part of the dinner and silent auction.
For details, call (818) 883-7625.

} Nevermind The Rumors ‘

Newsweek’s May 17 issue devotes more
than a page to an alleged rift between Geffen
Records and Nirvana over the band’s
“unreleaseable” forthcoming LP.

Late Tuesday (5/11), a Geffen press
release offered a joint band-label rebuttal. Prez
Ed Rosenblatt denies “rumors that we have
censored the creativity of Nirvana in any way,”

Records

* ERG VP/AOR Norm Osborne exits. Look for
Nat't AOR Sr. Directors Neil Lasher and Jeff Lauter
to assume all AOR responsibilities,

® 20-year industry vet Bill Bartlett joins Sin-
Drome as Dir./Nat! Promo, overseeing all areas of
promotion for the label.

winAr=aRereantradiohistory com
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o Chris Claus segues from KFWB/L.A. VP/GM to similar duties
at crosstown KTWV.,

o Miller London becomes A&M Records Sr. VP/GM,
Urban Music.

e Charley Lake named Motown VP/Pop Promo.

eKevin Weatherly cops KROQ/L.A. PD siot.

v

o Phil Quartararo eievated to Virgin Records Sr. VP/Promo
& Mkg.
oTom Tradup upped to KRLD/Dallas News &
Programming Dir.
e Bobby 0'Jay promoted to WDIA & WHRK/Memphis OM.
eNew Sacramento AOR PDs: Judy McNutt at KRXQ and Pat

Still at KZAP.

e Epic/Portrait/CBS Associated names Walter Winnick
Nat'l Promo Dir., Bill Bennett Nat'l Album Promo Dir., and
Polly Anthony Assoc. Dir. Nat'l AC Promo.

©KSDO-FM/San Diego ups Dave Parks to OM and Jeff
Lucifer fo PD.

e Cajun Ken Cooper joins KFI/L.A. for afternoons.

4

eGannett Co. and Combined Communications announce
$362 million merger.

e Steve Rivers runs to KOPA/Phoenix PD.

e Mark Driscoll joins WNBC/NY for nights.

while frontman Kurt Cobain asserts, “We have
100% control of our music.” He notes the
band felt a few tracks needed work because
producer Steve Albini “would not spend much
time on the mixes.”

Bassist Krist Novoselic adds, “All this
press is great. How much does a full-page ad
in Newsweek cost anyway? I'm just waiting for
a right-wing Christian group to deem the
record Satanic. That would really move some
units.”

SAUCY BIT — In celebration of Cinco De Mayo,
Clear Channel CHR KJYO (KJ103)/Oklahoma City in-
vited lucky listeners to don snorkels and dive into a
pool of hot salsa, searching on-air for the $500 worth
of jewelry stashed in the burning depths.

_
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- Guns N’ Roses -

- Metallica - Van Halen - Soundgarden - Aerosmith - Bon Jovi

the word
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onpirate radio

withlonnfriend

ite ¢ Kiss - L.S.D. - Alice Cooper - Poison

“l onn’s show is perfect for hard rockin’,
attitude-driven stations like the “X” here in Indy...
Pirate Radio was #1 in Men 18-49. Apart from
Lonn’s tendency to snap-hook his drives off the
tee, | can’t say enough good things about the guy.”

SCOTT JAMESON
Program Director
WRZX-FM, Indianapolis

“] ONN’S GREAT! The show has been brought
back to 98 ROCK because of LISTENER DEMAND!
And with the exception of Lonn’s inability to play
from the fairway, | can’t think of a single reason
for a Rock & Roll Radio Station not to carry
PIRATE RADIO!”

2MOJ1) UOIDWD) - SIDUIPUIL [DPIZING - YopnBay - suiby)y uj 3Ny

RUSS MOTTLA
Program Director
98 ROCK, (WIYY-FM), Baltimore

Pirate Radio with Lonn Friend...

...featuring in-studio performances,
world premieres, listener phone
calls and the best guest list in rock n’
roll. But hey, this is no chat show...
we’re rockin’... HARD!

“Over the last 3 years, Pirate has consistently

put us on top with Adults 12-24 and 18-34. With “LONN’S NOT JUST THE PRESIDENT, HE’S
Lonn now at the helm, we have no doubt that our ’

numbers will only keep us at #1. (Now, if Lonn ALSO A CLIENT...HE’S A GENTLEMAN
could only reach Women 45-64, we’d be set!)” AND A SCHOOLGIRL.”

CHRIS CORNELL
RON DRESNER Soundgarden
Marketing Director
WCCC-FM, Hartford, CT

vie IT COULD ONLY COME FROM WESTWOOD ONE.

Call Westwood One at 310-204-5000, or fax 310-840-4060,
and lock up your market today!

Ugly Kid Joe - S.T.P. - Screaming Trees - Anthrax - Jackyl - Great Wh

§in> 9yl - ouwInoqsQ AzzQ - 4nojo) Bulalq -

- Coverdale/Page - Henry Rollins - Pearl Jam - Motorhead - L7 - Motley Crie -

—wany americanradiohistorv.com
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Continued from Page 1

“We need a museum about ex-
clusive white contributions,” the
pair said. “When are we going to
get an hour on white history? We
want to talk about the Caucasian
race — exclusively.”

The two aired several phone
calls in support of their position but
became argumentative when a
black woman caller commented,
“What you do every morning is re-
confirm the fact that there is so
much bigotry and prejudice in St.
Louis.”

After a heated exchange, one of
the DJs (it could not be determined
which one) told the listener,
“You're acting like a nigger. You're
acting as if you are a nigger. Be-
cause you know what? Listen,
there are white niggers. There are
niggers of all races. And a nigger is
trash.”

Among the duo’s other antics,
they . ..
* Wondered aloud why the Rev.
Jackson couldn’t walk out onto a
hotel balcony and get shot.

* Suggested on the air that a fe-
male caller who criticized their ref-
erences to lesbians and blacks had
fantasized about Whitney Houston.

¢ Said in an interview that “a
dead Rodney King, buried six feet
under, would have been a better
Rodney King.”

PD Cruze told R&R, ““At a press
conference today [5/11], Steve &
D.C. publicly apologized for the
language and further explained the

R

Greenberg
Continued from Page 1

entertainment history. Whether on-
stage or on-screen, Michael’s a
performer without peer. Jerry
Greenberg’s executive capabili-
ties, coupled with Michael’s
creative gifts, will draw talent
from all walks of entertainment to
MJJ.”

“This is a tremendous opportun-
ity to work with Michael Jackson in
developing a brand new label and
discover new talent, as well as hav-
ing the advantage of Sony’s super-
ior distribution skills,”” noted
Greenberg. “Michael’s one of the
few artists who combine creativity
and vision with a sound business
sense. I look forward to this new

context in which the comments
were used. We've also made it
clear that the language was inap-
propriate and wouldn’t be tolerated
in the future, but we support their
open forum-style show. We’ve pub-
licly offered anyone who has op-
posing views or was offended the
chance to make their views and
feelings known — uninterrupted by
Steve & D.C.”

Chymes told R&R, “We have
supportive management. Neither
Steve nor I are prejudiced folks
and we regret the misunderstand-
mg."

FCC Can’t Act

Chuck Kelley, Chief of the Mass
Media Bureau’s Enforcement Divi-
sion, says the Commission is legal-
ly barred from taking action
against stations that air racially of-
fensive material.

“There is specific language in
the Communications Act that pre-
vents the Commission from censor-
ing speech,” he said. “The FCC
takes the position that the First
Amendment is applicable to broad-
casters in all cases except where
there are limitations imposed by
Congress — indecency, obscenity,
and political programming.”

Kelley added that local author-
ities can take action against sta-
tions airing material that consti-
tutes a “clear and present danger”
to the public. An example: inciting
riots in Los Angeles after the ver-
dicts in the Rodney King beating
trial.

venture with confidence and ex-
citement.”

Greenberg had been President of
Sony-owned WTG Records. Before
that, he presided over Atco, United
Artists, Mirage, and the Atlantic
labels.

D ———
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Reform

Continued from Page 1
cast spots, print ads, and postage
costs.

May — borrowing from Sen.
Mitch McConnell (R-KY) -
derisively dubbed the vouchers
“political food stamps,” adding,
“This is a Washington classic —
politicians using a perceived public
concern to guarantee themselves
additional benefits.”

Z-Rockers ‘Get A Grip’

Scott, and Geffen's Mark Burger.

At ABC/SMN’s first annual Z-Rock Affiliate Convention, Geffen Records
hosted a cocktail reception to spotlight Aerosmith’s “Get A Grip” LP.
Gathered in Dallas are (I-r) the label's Michelle Shore, WZRQ/Albany's
David Arcara, Z-Rock Managing Director Lee Abrams, KDZR/Dallas’s Mike

Care s

Format Performance
Continued from Page 1

bounds in winter. Not this year: It
maintained its fall totals, down 11
shares from a year ago, although
up nearly six shares from Winter
'91. Three-year trend: 250.9-245.8

* B/EZ: A sparkling six-share
increase this book, but the format
was still off 31% compared to last
year and 59% to Winter '91. Three-
year trend: 143.6-26.6

* Big Band: A three-share bulge
this book brought it close to Winter
91 and '92 levels. Three-year
trend: 96.6-91.9

¢ CHR: Is CHR breaking out of
its slump? A small yet significant
three-share increase this book pro-
vokes cautious optimism. In addi-
tion, the format’s down only 6%
from a year ago. Three-year trend:
371.2-243.5

¢ Classic Rock: Up three shares
this book and a share and a half
from Winter '92. It remains the
most consistent performer, hover-
ing within the 100-110 total share
range. Three-year trend: 106.7-
106.0

¢ Classical: A solid 17% surge
brought Classical about even with
last year’s numbers and three
shares ahead of Winter '91 totals.
Three-year trend: 52.0-52.8

¢ Country: Slipped almost five
shares this book. However, it was
still more than 10 shares ahead of a
year ago — and a phenomenal 43
shares over its Winter '91 perfor-
mance. Three-year trend: 234.6-
297.1

¢ Full-Service: Accounted for 94
total shares in its debut, nearly
even with last year and seven
shares behind Winter '91 totals.
Three-year trend: 84.6-94.4

* Gold: Has Gold fever cooled?
Off nearly 13 shares this book, five
shares from a year ago, and just

Ranking The Formats

C increased its dominance
Aas the top format this book,

with runners-up News/Talk
and Country both suffering losses.
CHR and AOR were up slightly and
battled it out for fourth place, while
Gold's half-point dip left Urban all
alone in sixth. Further down the
chart, Big Band closed in on Full-
Service, Classical overtook NAC/
Jazz for 11th place, and B/EZ es-
caped from the cellar, leaping over
Sports and Religious into 15th
place. Note: Percentages have
been adjusted to reflect the intro-
duction of Full-Service and Sports
as separate formats.

Format Fa '92 Wi '93
AC 17.1% 17.5%
News/Talk 14.7% 14.1%
Country 12.2% 12.0%
AOR 9.9% 10.0%
CHR 9.7% 9.9%
Urban 7.0% 7.0%
‘Gold 68% 6.1%
Classic Rock 4.1% 4.3%
Full-Service  4.0%  3.8%
Big Band 36% 3.7%
Spanish 27% 2.8%
Classical 1.8% 21%
NACHaxz 2%  20%
New Rock 1.6% 1.6%
Sports 1.2% 1.0%
RelfcC 0.9%  10%

N e = o a1 10116181tN1e1aVAolalas]

under two shares below Winter 91
levels. Three-year trend: 137.3-
149.8

e NAC/Jazz: Essentially flat this
book and even with last year.
Three-year trend: 55.3-48.5

¢ New Rock: After three years of
strong increases, New Rock’s
growth seems to have slowed. A
two-share slide this book dropped it
beneath the 40-share plateau and
three shares behind last winter’s
numbers. On a positive note, the
format was still 49% ahead of Win-
ter '91. Three-year trend: 19.8-38.6

* News/Talk: Post-election
blues may account for the format’s
15-share slide this book. News/Talk
was also down 31 shares from its
Winter '91 Gulf War peak. On the
up side, News/Talk was still 18
shares ahead of last year. Three-
year trend: 274.9-348.5

* Religious: The lowest-rated
format was up three shares from
fall and almost two shares from a
year ago, but down a hair from
Winter ’91. Three-year trend:
21.9-24.7

* Spanish: While the Ranchera/
Banda end of the Spanish format is
thriving, Spanish-language sta-
tions overall were flat this book.
However, the format earned a
three-share increase over a year
ago and was almost eight shares
ahead of Winter '91. Three-year
trend: 46.3-68.1

* Sports: This newcomer slipped
three shares in the winter book but
still showed tremendous overall
growth — up 42% from a year ago
and 302% over Winter '91. Three-
year trend: 7.2-2

* Urban: Lost just under two
shares this book, down three
shares from Winter '91. On the flip
ide, Urban improved more than
seven shares over the last year.
Three-year trend: 178.9-173.1

R T S R R et

IBM/Blockbuster
Continued from Page 1

store counter. A blank CD would
then be encoded with material
downloaded from a database locat-
ed in the store or at a central loca-
tion. Officials say the six-minute
download time will be reduced
even further in the future.

Current plans call for retailers to
sell CDs only in their original form,
not allowing customers to order
custom or compilation albums.

The venture, which was to be un-
veiled at Blockbuster’s stock-
holders meeting, has not yet been
endorsed by any of the major rec-
ord labels.

O B i

Larsen
Continued from Page 3

tional record market,” said Lar-
sen. “It’s an exciting opportunity to
drive MCA'’s worldwide expansion,
particularly when the global con-
sumer has such a thirst for music,
not only from American record
companies but also from local
sources of A&R around the world.”

Larsen had been Managing Part-
ner of Deutsche Schallplatten Ber-
lin, an independent German label.
He previously was President of
Sony Music Europe.
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Bell Biv DeVoe To Drop ‘Hobtie Mack’ LP

ell Biv DeVoe co-produced their sophomore set,
“Hootie Mack,” with no less than seven different
producers or production teams. Among those
knob-twirlers were L.A. Reid & Babyface and Darryl Sim-
mons, who joined forces to co-produce ‘“Something In

Your Eyes.”

The set’s first radio track,
“Above The Rim,” ships to radio
this week. Other key cuts: “Ghetto
Booty,” “Lovely,” “From The
Back,” and the title track. The full
Uptown/MCA LP rolls into stores
June 22,

McCartney Live
TV Concert

Fox-TV will air Paul McCart-
ney’s first live TV concert at 8pm
(ET) June 15, originating from
Charlotte’s Blockbuster Pavilion.
The two-hour show, titled ‘‘Block-
buster Video Presents Paul Mc-
Cartney Live In The New World,”
is part of his ‘“New World Tour
1993” tour. Westwood One is handl-
ing the radio simulcast.

Townshend’s
‘PsychoDerelict’

Pete Townshend returns to the
narrative form with “PsychoDere-
lict,” a collection of new and old
songs, dialogue, and instrumental
passages said to resemble a radio
play with science fiction elements.
The LP’s first track, “English
Boy,” goes to radio this week. The
11 new cuts also include “Now And
Then,” “I Want That Thing,”
“Don’'t Try To Make Me Real,”
and ““Outlive The Dinosaur” (!)

The LP features the original in-
tro to the Who's “Baba O’Riley”’ as
well as previously unreleased
tracks from “Life House,” the
abandoned follow-up to ‘“Tommy.”
Atlantic will service the entire LP
to radio via satellite June 14, the
day before it hits stores. An edited,
songs-only version of the LP will
also go to radio.

Oleta’s ‘Evolution’

Oleta Adams follows up her plat-
inum debut (“‘Circle Of One’’) with
“Evolution.” Stewart Levine (Sim-
ply Red) produced the Fontana/
Mercury disc. Adams, who wrote
half of the dozen songs, also per-
forms tunes by Billy Joel (“New
York State Of Mind”), Biane War-
ren, and Ivan Lins (the title track),
among others.

Saxman David Sanborn guests
on her cover of James Taylor’s
“Don’t Let Me Be Lonely Tonight.”
“I Just Had To Hear Your Voice”
ships to radio in late July. The LP
is set to arrive August 4.

Dramarama’s ‘Hi-Fi’ Set

Pramarama’s fifth LP, “Hi-Fi
Sci-Fi,” was produced by the band
themselves. Tom Petty keyboard-
ist Benmont Tench guests on the
Chameleon/Elektra set, with
Dwight Twilley and former New
York Dolls member Sylvain Syl-
vain providing backing vocals on
selected tunes. Top cuts include
“Bad Seed,” “Incredible,” and
“Shadowless Heart,” with “Work
For Food” going to radio this week.

Oddly, the 12 cuts are followed by
“double secret bonus tracks” on
CD tracks 1341, which consist of
several celebrities (e.g., Tony Cur-
tis and Joey Ramone) saying
“Hey, Grandpa.” The disc hits
stores June 15.

‘Slim’ Dunlap Solo LP

Bob “Slim” Dunlap, the last lead
guitarist with the Replacements, is
about to release “The Old New
Me,” his solo debut. Twin/Tone co-
founder Peter Jesperson, who orig-
inally signed and later managed
and produced the Replacements,
helmed the recording.

Former Replacements frontman
Paul Westerberg sings backup and
plays guitar on “Busted Up” and
“Ballad Of The Opening Band.”
“Partners In Crime”’ goes to radio
June 30. The Twin/Tone-Restless

SCREEN SCENE

rnold Schwarzenegger
Aplays the title role in “‘Last

Action Hero,” Columbia
Pictures’ forthcoming action-com-
edy. Austin O’Brien is the 13-
year-old whose fantasies come
true, and Mercedes Ruehl plays
his mother. Directed by John
McTiernan (“Die Hard,” “Preda-
tor,” “The Hunt For Red October”),
the movie opens June 18.

Tina Turner plays the mayor of
New York in the film within this film.
Anthony Quinn and F. Murray Ab-
raham are also featured. Look for
cameos from Sharon Stone,
Chevy Chase, “Terminator 2"'s
Robert Patrick, Maria Shriver
(Mrs. Schwarzenegger), and
others.

The Columbia soundtrack LP
hits the streets on June 8. At press-
time, the label planned to release
four tracks to radio in just five
weeks, following this schedule:
ACIDC's “Big Gun” on May 24,
Megadeth’'s “Angry Again” on
June 7, Alice In Chains’ “What
The Hell Have |” on June 14, and
Queensryche’s “Real World” on
June 21.

With the exception of Aero-
smith’'s “Dream On" (a version
recorded with strings on an MTV
special), all these tunes were writ-
ten expressly for the film. The other
cuts are by Alice In Chains (*‘A Little
Bitter”), Anthrax (“Poison My
Eyes”), Cypress Hill (“Cock Da
Hammer”), Def Leppard (“Two

‘Last Action Hero’ Is Rock Hard

Steps Behind”), and Fishbone
(“Swim™). Tesla's "Last Action
Hero” plays over the end credits. A
few tracks may be added before
the project is completed.

Doug Stone’s
Screen Debut

Country star Doug Stone will
make his screen debut in “Gordy,”
a film about a piglet whose life is en-
dangered when he becomes the tit-
ular head of a business empire. The
Epic/Nashville artist will play the
romantic lead and the littte porker’s
savior. Director Mark Lewis is now
shooting this family movie in Atlanta
for Robson Entertainment.

Cyndi Spunky Secretary

Cyndi Lauper plays a spunky
secretary in “Life With Mikey.” The
Epic artist doesn't sing in the film,
which features Michael J. Fox as a
former child actor-turned-agent
who makes a star of a wily street ur-
chin. James Lapine directed this
Touchstone film, which opens
June 4.

L7 In ‘Serial Mom’

Keep your eyes peeled for L7 in
“Serial Mom,” the forthcoming film
from camp auteur John Waters
("Hairspray,” “Crybaby,” et al.).
The Slash recording artists will play
a band called "Camel Lips.” Kath-
leen Turner, Sam Waterston, and
Ricki Lake star in the dark comedy,
currently shooting in Baltimore for
Blizzard Films/Savoy Pictures.

LP hits stores July 27.

Candlebox Light Up

With their self-titled debut, Can-
dlebox become the first rock act on
Maverick. Kelly Gray produced
the set, which features such tracks
as “You,” “Far Behind,” and
“Change,” the last of which goes to
radio next week. The Maverick/
Sire/WB LP hits the streets July
13.

PLALSTAR

CONCERT PULSE
Biggest Gigs Of April

Pos. Artist Gross
Venue/City {in 000s)
1 GRATEFUL DEAD $2142.8
Nassau Veterans Mem Col /
Uniondale, NY {five shows)
2PAUL McCARTNEY $1698 6
Anaheim Stadium
3 PAUL McCARTNEY $1002 6
Sam Boyd Silver Bowl/Las Vegas
4ELTON JOHN $862.7
Montreal Forum (two shows)
5 LIZA MINNELLI $553.6
Opera House/Chicago (four shows)
6 ELTON JOHN $525.1
The Spectrum/Philadelphia
7 FRANK SINATRA $518.2
Raymond F. Kravis Center/
W. Paim Beach (four shows)
8 ELTON JOHN $461.1
Bradley Center/Mitwaukee
9ELTON JOHN $442.4
Buffalo Memorial Auditorium
10 ELTON JOHN $404 6

Ervin J Nutter Center Arena/Dayton

The CONCERT PULSE is a weekly compu-
terized report ranking each artist by their
averagse box office gross reported per
venue. Courtesy of Polistar, a publication
of Promoters’ On-Line Listings, (800} 344-
7383, or in California (209) 224-2631.
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BOOK BEAT

The Recordman As Raconteur:
Wexler Autobiography Bows

rstwhile veteran Atlantic
E honcho Jerry Wexler's auto-

biography, “Rhythm And The
Blues: A Life In American Music”
(Knopf/$25), is as steel-eyed,
side-splitting, ingratiating, and en
tertaining as the music — and the
business thereof — itself

Wiritten in conjunction with noted
biographer (Ray Charles, Marvin
Gaye, et al.) David Ritz, the 316-
page hardcover boasts 59 photos
and countless anecdotes, starring
everyone from Leonard Chess,
George Goldner, and Solomon
Burke to Joe Galkin, Mezz Mezz-
row, and Eddie Hinton.

As befits an original hipster, Wex-
ler — who overcame a journalism
degree and a four-year stint as a
trade reporter to make millions in
the record business — loves fine
wine, fims, food, art, and writing as
much as he loves music, and the
passages that bear the heaviest

MONDAY, MAY 24

1963/ Slide guitar wizard Elmore James
dies

1974/ Jazz giant Duke Ellington dies of
lung cancer,

 Bon: Bob Dylan 1941, Patti LaBelle

1944, Priscilla Presley 1945,
Rosanne Cash 1955, Rich Robin-
son (Black Crowes) 1969

Shanice — leading Leno’s list

TUESDAY, MAY 25

1990/ "Back To The Future IllI”" opens, fea-
turing cameo appearances by Red
Hot Chiti Peppers bassist Flea
and 2Z Top
Also .. . Lou Gramm quits as lead
singer for Foreigner, only to re-up
two years later

1992/ Shanice becomes the first musical
guest on "The Tonight Show Starring
Jay Leno,
Also ... Mick Jagger’'s daughter
Karis Hunt graduates from Yale.

- Bom: the late Miles Davis 1926, Klaus

(4 WEDNESDAY, MAY 26

e

Meine (Scorpions) 1958

= 1962/The Isley Brothers release “‘Twist

And Shout."

1966/ Bob Dylan's legendary performance
at London's Royal Albert Hall takes
place

. 1969/At Toronto's Queen Elizabeth Hotel,

John Lennon and Yoko Ono begin
their second “Bed-In For Peace.”

S R

traces of his highly stylized hand
are obvious. His account of a Gui-
tar Slim recording session, ris Otis
Redding eulogy, and his essay on
‘swamp music” are small classics

For further information/author in-
terviews, contact Paul Bogaards at
(212) 572-2177

1973/Bruce Springsteen’s fird single

{"Spirit In The Night” b'w “For =

You") is released

1977/The Sex Pistols’ “God Save The =

Queen” is released in the UK
Bom: Levon Helm 1943, Stevie Nicks
1948

THURSDAY, MAY 27 :

1957/ The Crickets release "That'll Be The :

Day "
Born: Siouxsie Sioux (Siouxsie &
Banshees) 1958, Lisa “‘Left

Eye” Lopes (TLC) 1971

FRIDAY, MAY 28 :

1966/ Phil Spector's mega-production of

lke & Tina Turner's “River Deep

Mountain High" is releasec

1973/Bassist Ronnie Lane cCuits the
Faces

1977/ Bruce Springsteen ends his nearly
yearlong legal struggle with former
manager Mike Appel and immed:-
ately begins recording “Darxness On
The Edge Of Town '

Born: Gladys Knight, Billy Vera 1944,
John Fogerty 1945

SATURDAY, MAY 29

1962/M the Grammy Awards, Henry
Mancini’s “Moon River” wins Rec-
ord and Song of the Year, “‘Judy
Garland At Carnegie Hal" takes
Best Album, and Peter Nero is
named Best New Artist.

S

SRR

TG

1989/ Lisa Marie Presley Keough gives -

bith to Elvis's first grandchild,
daughter Danielle Keough.

Bor: the late Liberace 1917, Danny Elf-
man 1953 Marie Fredriksson -

(Roxette) 1958

SUNDAY, MAY 30

1968/The Beatles begin recording the
‘White Album

1990/ Midnight Oil perform on a flatbed
truck in front of Exxon’s New York

T

offices to publicize the ol company's =

ecological abuses
1992/ Paul Simon marries Edie Brickell.

Born: Wynonna 1964
— Paul Colbert

RS i
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MUSIC

NATIONAL
RADIO
FORMATS

S ——
BONNEVILLE

Ford Colley  (800) 631-1600

Soft AC

KENNY G w/P. BRYSON/By The Time This Night

AC Mix
CELINE D1ON/Water From The Moon

BROADCAST PROGRAMMING
Ron Harris e (800) 426-9082
Digital AC

REGINA BELLE If | Couid

KENNY G w/P. BRYSON/By The Time This Night.
TINA TURNER/ Don't Wanna Fight

Digital Hot AC
INNER CIRCLE /Bad Boys
ROOD STEWART/Have | Told You Lately

Digital CHR

4 NON BLONDES/What's Uip

KENNY G w/P. BRYSON/By The Time This Night.
ROXETTE/Aimost Unreal

TINA TURNERA Don't Wanre Fight

Hot Z Format (AOR/CHR)
JUDE COLEMWorids Apart

KINKS Hatred (A Duet)

ROBERT PLANT/Calling To You

o

CONCEPT PRODUCTIONS
Dick Wagner o (800) 783-3454
Concept 1 AC

CATHY DENNIS Momerts Of Love
JANET JACKSON/That's The Way Love Goes

Concept 2 CHR

BOY KRAZY/Good Times With Bad Boys
CATHY DENNIS/Moments Of Love

JANET JACKSON/That's The Way Love Goes

JONES SATELLITE AUDIO
Phil Barry o (800) 766-3251
AC

BOBBY BROWN/That's The Way Love Is
MICHAEL JACKSON/Who Is it

PM DAWN/Looking Through Patient Eyes
Soft Hits

D. CROSBY & P. COLLINS Hero
EXPOSE/I'll Never Get Over You

% e
SATELLITE MUSIC NETWORK
Robert Hall » (800) 527-4892

The Touch

GOOD GIALS/It Must Be Love

JADE/Ore Woman

LEVERT/A-B-C 1-2-3

ALEXANDER 0’NEAL/Aphrodisia

Starstation

CATHY OENNIS/Moments Of Love

EXPOSE/'I! Never Get Over You.

TINA TURNERA Don't Wanna Fight

Hot AC

CATHY DENNIS Moments Of Love

EXPOSE/I'll Never Get Over You

JANET JACKSON/That's The Way Love Goes

TINA TURNER/! Don't Wanna Fight

UNISTAR

Chris Kampmeier o (800) 294-9000
AClI

D. CROSBY & P. COLLINS Hero
CELINE DION water From The Moon
ROD STEWART/Have | Told You Lately
Format 41

CELINE DION/Water From The Moon
EXPOSE/'Il Never Get Over You..
Adult Rock & Roll

PAT BENATAR/Everybody Lay Oown
ROBERT PLANT/Calting To You

ROD STEWART/Cut Across Shorty

Ea—————— == a1

RADIO AAHS

Children’s Satellite Network

Stix Franklin o (612) 926-1280

LW TW
1 1 CHEECH MARIN/My Name is Cheech, 'm The
Busdriver (Ode To Kids/BMG KIDZ)

2 ROCKAPELLA/Where In The World Is Carmen
Sandiego (Zoom Express/BMG KIDZ)

3 LENNY GRAF/Water (LGM)

4 TEENAGE MUTANT NINJA TURTLES 3/Turtle
Jam {SBK/ERG}

5 M.C. MARID/Super Mario Land (Warlock)

6 BILL SHONTZ/Hole In The Ozone (Lightyear/
BMG KI0Z)

7 MARY-KATE & ASHLEY OLSEN/Brother For
Sale (Zoom Express/BMG KIDZ)

8 ROBIN WILLIAMS Prince Ali (Wak Disney)

9 PEABO BRYSON & REGINA BELLE/A Whole
New World (Cotumbia, Disney)

10 CHIPMUNKS/Boot Scootin® Boogie (Sony)

N

RS

> w

@ | o

@

MUSIC TELEVISION
57 million households
Parti Galluzzi
VP/Music Programming

Weeks On

VHi

VIOHD WiTS (g
46.7 million househoids

Sal LoCurto, VP/Programming & Scheduling
Norman Schoenfeld, VP/Program
& Artist Development

[ADDS

| FIVE STAR

AEROSMITH/Eal The Rich (Geffen)

SPIN DOCTORS/What Time Is t? (Epic)
PORND FOR PYROS/Pets (WB)
JAOE/Dne Woman (Giant/Reprise}

SOUL ASYLUM/Runaway Train (Columbia)
H-TOWN/Knockin' Da Boots {Luke)
RADIOHEAD/Creep (Capitol)

ONYX:Slam (RAL/Chaos)

SCREAMING TREES:Dollar Bill (Epic)

| EXCLUSIVES N

AERDSMITH/Eat The Rich (Getfen) .......... ADD
OEPECHE MOOE/Walking In My... (Sire/Reprise) . . .. 3
R.E.M./The Sidewinder Sieeps Tonite (WB) ... ... .4

DAVID BOWIE/Jump They Say (Savage)

|
GREATESTHITS |

WHITNEY HOUSTON/I Have Nothing {Arista)

JANET JACKSON/That's The Way Love. . (Virgin)

G. MICHAEL & QUEEN/Somebody To... (Hoilywood)
STING/If | Ever Lose My Faith In You (A&M) 14
WILLIAMS & McKNIGHT/Love Is (Giant/Reprise) 77

|LHEAVY

0. CROSBY & P. COLLINS/Hero (Atlantic/AG)
GLORIA ESTEFAN/Go Away (Epic)
EXPOSE/'ll Never Get Over You.. {Arista)
MICHAEL JACKSON/Who Is It {Epic)
MADONNA/Fever (Maverick/Sire/WB)
RESTLESS HEART {/W. HILL Tell Me.. (RCA)

WHAT'S NEW

N~ AN

[HEAVY 7]

AEROSMITH/Livin' On The Edge (Geffen) ... ... ... 7
GREEN JELLY/Theee Little Pigs (Zoo) ... ...... 117
ICE CUBE/It Was A Good Day (Priority}. ... ... ... 10

JANET JACKSON/That's The Way Love.. (Virgin) .. .6
LENNY KRAVITZ;Are You Gonna Go My Way (Virgin) . 74

EDDIE MURPHY /Whatzupwitu (Motown) . ... ... .. 5
SILK/Freak Me (Elektra) .. ........ ... . ... 12
SWV/I'mSolnto You (RCA) ............. ... 14

WILLIAMS & McKNIGHT/Love Is (Giant/Reprise) . .. 9
| BUZZ BIN i

TASMIN ARCHER!/Sleeping Satellite (SBK/ERG) . ... 9
TERENCE TRENT D’ARBYShe Kissed Me (Columbia) . 2
PORNO FOR PYROS/Pets (WB) .. .. ..... ... ADD
STONE TEMPLE PILOTS/Plush (Atiantic/AG) . ... 10

[ STRESS |

ANTHRAX/Only (Eletra) . ................. .. 2
BON JOVI/In These Arms {Jambco/Mercury) . . . . . .. 6
DURAN DURAN/Come Undone (Capitol) . .... .. .. 6
4 NDN BLONDES/What's... (Interscope/Atlantic Group) . 10
MADONNA Fever (Maverick/Sire/WB) ... ..., ... 2
G. MICHAEL & QUEEN/Somebody To.. (Hollywood) . 7
MIDNIGHT DIL/Truganini (Columbia) ........... 5
NEW ORDER/Regret (QwestWB) ............ 6
PM DAWN/Looking... (Gee Street/Island/PLG) . . .. .. 6
SADENo Ordinary Love (Epic) . .. ........ .. .... 3
SHAI/Comforter (Gasoline Alley/MCA) ... ... .. .. 14

SOUL ASYLUM/Runaway Train (Columbia) ... ADD
ROD STEWART/Have | Told You Lately (WBf

| ACTIVE S|

BLUES TRAVELER/Conquer Me (A&M) . . ... ... .. 3
DR. DRE/Dre Day (Oeath Row/Inierscope/AG) . ... .. 2
GIN BLOSSOMS/Hey Jealousy (A&M) . .. ... . ... 7
H-TOWN/Knockin' Da Boots (Luke) ... ...... ADD
INNER CIRCLE/Bad Boys... (Big Beat/Allantic Group) . 2
JADE/One Woman (Giant/Reprise) ... ...... .. ADD
JEREMY JORDAN/Wannagirl (Giant/Reprise) . . . .. .6
R: KELLY & P.A./Dedicated (Jive) .. ... ..... .. 4
VINCE NEIL/Sister Of Pain (WB) ............... 3
ONYX/Slam (RAL/Chaos) . .............. .ADD
ROBERT PLANT/Calling To You (Es Paranza/AG) . . . . 2
RADIOHEAD/Creep (Capitol) ........ . ... ADD

ROBIN $/Show Me Love (Big Beat/Atlantic Group) .. .2
SNOW/Girl, t've Been... (EastWest/Atlantic Group) . . . .4

SPIN DOCTORS/What Time s it? (Epic) . . . . ... ADD
WORLD PARTY/Is It... (Ensign/Chrysalis/ERG) .. .. .4
Y.B.T./Tap The Bottle (Soul/MCA) .. ....... ... 8

LON |

BIG HEAO T0OO &.../Broken... (Giant/Reprise) . . . . . 5
BUTTHOLE SURFERS/Who Was In... (Capitol) . . .. .4
AIMEE MANN/| Should've Known (Imago) ... .. .. .4
PRIMUS/My Name [s. . (Interscope/Atiantic Group) . . . 2
RUN-0.M.C./Down With The King (Profile) . . . .. .12
SCREAMING TREES/Dollar Bill (Epic}. .. .. .. ADD
UBAD/Can't Help Fallin’ In Love (Virgin). .. .. ... . .4
UGLY KID JOE/Busy Bee (Stardog/Mercury) . . . .. .2

TASMIN ARCHER/Sleeping Satellite (SBK/ERG) ADD

REGINA BELLE/if | Could (Columbia) .3
RAY CHARLES/A Song For You (WB) 7
J. CLEGG & SAVUKA/These Days (Capitol} . . ADD
CELINE DION/Water From The Moon (Epic) 4
DURAN OURAN;Come Undone (Capitol) . . ADD

GO WEST/What You Won't Do For Love {EMI/ERG) 17
8. GUY 1/P. RODGERS/Some Kind. (Siivertone) ... 2
BRUCE HORNSBY /Harbor Lights (RCA) . .5
INNER CIRCLE/Bad Boys... (Big Beat/AG) 1
CHRIS ISAAK/Can't Do A Thing {To Stop...) (Reprise) 7
AARDN NEVILLE/Don't Take Away My Heaven (A&M) 6
PM DAWN/Looking... (Gee Street/island/PLG) = ADD
SONIA DADA/You Don'.. (Chameleon/E lekira) .- ADD

TINA TURNER/! Don't Wanna Fight (Virgin) 17
[ ARTIST OF THE MONTH |
PAUL McCARTNEY/0ff The Ground (Capitol) 3

information current as of May 11

36 mitlion households
s’ “ Cindy Mahmoud,
I A -' VFP/Entertainment

& Original Proagramming

W TW
3 1 JANET JACKSON/That's The Way Love (Virgin)
12 H-TOWNXKnockin' Da Boots (Luke)
5 3 CHANTE' MOORE/!'s Alright {Silas/MCA)
4 4 REGINA BELLE/! | Coudd (Columbia)
10 5 SWV/Weak (RCA)
2 6 SADEKiss Of Life (Epic)
7 CHRISTOPHER WILLIAMS Every. . {Uiplown/MCA)
8 8 ICE CUBE/t Was A Good Day (Priority}
— 9 BIG BUB/Tellin' Me Stories (EastWest/AG)
9 10 RUN-D.M.C./Down Win The King (Profile)

Information current as of May 14

RAP CITY TOP 10

LW TW

3 1 SHOWBIZ & A.G./Bounce.. (Payday/London/PLG)
5 2 YOUNGSTA'S/Crewz Pop (FastWest/AG)

2 3 DR. DRE/Ore Day (Death Row Inerscope/AG)

1 4 PHARCYDE/Passin’ . (Deficious Vinyl/AG)

6 5 ONYX/Slam (RAL/Chaos)
7
8
4

6 B0SS:Deeper (Def Jam/Columbia)
7 GETO BOYS/ Feet Deep (Rap-a-Lot)
8 LL COOL JHow I'm Comin’ (Def Jam/Columbia)
— 9 YO-YD/BWin Wit My.. (EastWest/AG)
— 10 HEAVY D & THE BOYZ/Truhful (Uptown/MCA)
Informiation current as of May 15,

i B 13 million househotds
' Les Garland,
l l VP/Programming

e John Robson. Director/

WULERASY st Pogramming

LW TW

2 1 OUICE/Dazzey Duks (Belimark)

12 DR. DRE'Dre Day (Death Row/Ierscope/AG)

4 3 H-TOWN/Knockin' Da Boots (Luke)

5 4 SILW/Freak Me (Elektra)

3 5 JANET JACKSON/That's The Way... (Virgin)

6 6 SILK/Freak Me (Remix) (Elektra)

8 7 KID ROCK:U Don't Know Me (Continuurm)
8 2.LIVE CREW/Mega Mix (Luke)

S 9 SNOWAnformer (EastWest/Atiantic Group)
10 ICE CUBE/It Was A Good Day {(Priority)

Most requested for the week ending May 7.

€ JTNN

THE NASHVILLE NETWORK «
53.9 million households
Lyndon LaFevers,
Video Program Administrator
Weeks On

| HEAVY ]

OEBORAH ALLEN/f You're Not Gonna... (Giant) . ...8
JOHN ANDERSON/Mcney In The Bank (BNAEnt) ... 7

SUZY BOGGUSS Heartache (Liberty) . . .......... 8
GARTH BROOKS/We Shall Be Free (Liberty) . ... .. 9
MARK COLLIE/Born To Love You (MCA) .. ...... 21
CONFEDERATE RAILRDAD When... (Atl. Nash./AG) . 6
BILLY RAY CYRUS/Some Gave All (Mercury) . ... .. 3
JOE DIFFIE Honky Tonk Attitude (Epic) ......... 10

ALAN JACKSON/Tonight | Climbed The Wall (Arista) 7.3
TOBY KEITH/Should ve Been A Cowboy (Mercury}. . 76
TRACY LAWRENCE/Alibis (All. NashJAG) . . . . . .. 13
PATTY LOVELESS/Blame It On Your Heart (Epic) .. .8
JOHN M. MONTGOMERY/| Love... (All. Nash/AG) . 77
LORRIE MORGAN/! Guess You Had... (BNA Ent) .. 70

ROBERT E. DRRALL/A Little Bit Of... (RCA) .. ... .. 10
LEE ROY PARNELL/Tender Momenl (Arista) ... .. 74
LARRY STEWART/Alright Already (RCA). . .. . . 12
DOUG STONE/Made For Loving You (Epic) .. ... . .. 8
MARTY STUART/Hey Baby (MCA) . -1
PAM TILLIS/Cleopatra, Queen Of Denial (Arista) ... 2
AARON TIPPIN/My Blue Ange! (RCA) ... ... ... 16
RANDY TRAVIS/An Did Pair Of Shoes (WB} = ... 5
TRAVIS TRITT/T-R-0-U-B-L-E (WB) . 11

DWIGHT YOAKAM/Ain't That Lonely Yet (Reprise) .. 7

| ADDS K

LITTLE TEXAS/What Might Have Been (WB)
REBA McENTIRE/I's Your Call (MCA)
DOLLY PARTON/More Where That Came... (Columbia)

Information current as of May 10.

1V}

COUMIRY MuSIC TELEVIBION
18.1 million households
Tracy Storey, Programming Manager
Bob Baker, Director/Operations

Lw W
11 JOHN M. MONTGOMERY/ Love.. (All. Nash/AG)
2 DWIGHT YOAKAM/An't That Lonely... (Reprise)
3 LARRY STEWART/Ainght Already (RCA)
4 LEE ROY PARNELL/Tender Moment (Arista)
5 DOUG STONE/Made For Lovin' You (Epic)
6 TRAVIS TRITY/T-R-0-U-B-L-E (WB)
— 7 JOE DIFFIE/Honky Tonk Attitude (Epic)
10 8 TOBY KEITH/Shouid've Been A... (Mercury)
— 9 PATTY LDVELESS/Blame # On... (Epic)
3 10 TRACY LAWRENCE;/Alibis (Atlantic Nash./AG)

@ > = os

[HEAVY i

JOHN ANDERSON/Morey In The Bank (BNA Ent) ... 7

SUZY BOGGUSS/Heartache {Liberty) . ... ... . ... 9

TRACY BYRD/Holdin’ Heaven (MCA). ... .. ... ADD

MATTHEWS, WRIGHT & KING/ Got... (Columbia) ADD

RANDY TRAVI8/An OId Pair Of Shoes (WB) . . . .. .. 9
HOT SHOTS

CARLENE CARTER/Every Little Thing (Grant) . . . . . . 4

BILLY RAY CYRUS/Some Gave All (Mercury) . . .. .. 4

MARK COLLIE/Shame Shame Shame Shame (MCA) ADD
DEAN DHLLDN/Hot, Country & Single (All. NashJAG) . 5
KENTUCKY HEADHUNTERS Dixiefried (Mercury) . .5
SAMMY KERSHAW/Haunted Heart (Mercury) . ... 70
LITTLE TEXAS/What Might Have Been (WB) . . . . 4DD
REBA McENTIRE/It's Your Call (MCA} ....... ... 2
DOLLY PARTON/More Where That... (Columbia) . ... 2
SHENANDOAN/Janie Baker's Love Slave (RCA) . . . .. 2
PAM TILLIS/Cleopatra. Queen Of Deniat (Ansta) . ... 3

| ADDS

JOHN BERRY/A Mind Of Her Own {Liberty)

BOY HDWDY/A Cowboy's Born With... (Curb)

JOHN BRANNEN/Never Say Never Again {Mercury)
TRACY BYRD/Holdin' Heaven {MCA)

MARK COLLIE/Shame Shame Shame Shame {MIA)
CLINTON GREGORY/Standing On The.. (SOR)
LITTLE TEXAS/What Might Have Been (WB)
MATTHEWS, WRIGHT & KING/I Got A.. (Columbia)
PALOMINO ROAD/The Best That You. (Liberty}
DOUG SUPERNAW/Reno (BNA Entertainment)

Heavy rotation songs receive five piays per day. Hot Shots
receive four plays per day. Breakout Videos and Picks
(Pick Hits of the Week) receive an exira play above heavy
rolation per day. All Top 10 videos also receive heavy
rolation.

Information current as of May 12

BRITAIN

w W

1 1 G. MICHAEL & QUEEN/
Five Live (EP)
5 2 ACE OF BASE/All That
She Wants
2 3 JANET JACKSON/That's The
Way Love Goes
4 4 2 UNLIMITED/Tribal Dance
6 5 INNER CIRCLE/Sweat (A La La
Laa Long)
3 6 WHITNEY HOUSTON/ Have
Nothing
9 7 R.E.M./Everybody Hurts
— 8 UTAH SAINTS/Believe In Me
9 SUB SUB /M. WILLIAMS/
Aint No Love (Ain't No Use)
10 10 SNOW/Informer

~

Moving Up

SHABBA RANKS {/MAXI PRIEST/
Housecall (Remix)

DEPECHE MODE/Waiking In My Shoes
KINGMAKERTen Years Asleep

DR. ALBAN/Sing Hallelujah!
D:REAM/U R The Best Thing

DINA CARROLL/Express

ROBERT PLANT/29 Paims
OMD/Stand Above Me

BON JOVI/in These Arms

DISNEY CAST/The Jungle Book Groove

Courtesy Chart Information Network

AUSTRALIA

INXS/Beautiful Girl
MIDNIGHT OIL/Tryganini
JIMMY BARNES/Stone Cold
BLACK STICK/The Cruel Sea
PETER ANDRE/Gimme
Little Sign
— 6 BLACK SORROWS/Come On
Come On
7 7 DIVINYLSWild Thing
9 8 HUNTERS & COLLECTORS/
Holy Grail
8 9 SOUTHERN SONS/You
Were There
3 10 SCREAMING JETS/Shivers

Most Added

SEVEN STORIES/Is That 1t?
SHARP/Train Of Thought
TUMBLEWEED/Sundial

,_
- E

w
U\bwl\)—ag

Top 10 Austratian records from piaylists of 3 Triple
M-FMMeibourne, FOX-FMMelbourne. 96 FM Perth,
SA-FM/Adelaide, 2-DAY Sydney, 2 Tripie M-FM Syaney,
MMM-FM /Brisbane, B105/Brisbane, FM-104.7/
Canberra, and KiX106 Canberra

CANADA

™w
1 1 JEFF HEALEY BAND/
Lost In Your Eyes
4 2 CELINE DION/Water From
The Moon
2 3 SNOW/informer
3 4 TRAGICALLY HIP/Courage
5 5 BARENAKED LADIES/Brian
Wilson
6 6 KON KAN/Sinful Wishes
7 7 SOFIA SHINAS/One Last Kiss
8 8 VIVIENNE WILLIAMS/Look Me
in The Eye
9 9 SVEN GALI/Love Don't Live
Here Anymore
10 10 JANN ARDEN/Will You
Remember Me

Most Added

PAUL JANZ/Calling My Personal Angel
RAY LYELL/Desert Nights

PURSUIT OF HAPPINESS/I'm
Ashamed Of Myself

Top 10 Canadian CHR hits courtesy
The Record (416) 533-9417

—riem AL T S OV COM
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SHAWN ALEXANDER

STRENGTHENING PLOY

WIBF Simulcasts WDRE In Philly

Six months ago, Jarad Broadcasting purchased ethnic
WIBF/Jenkintown-Philadelphia and began to simulcast

with WDRE /Long Island.

“The station is located in Jenkin-
town, PA; the city limits of Philly
are only a mile and a half up the
road,” explains VP/GM Dennis
Dougherty. “Our antenna is [situ-
ated] with all the other stations’.
Although other stations [signals]
extend 15-20 miles further than us,
it’s not in the metro and there
aren’t that many clients who buy
TSA anymore.”

‘Underdog As Favorite

Dougherty has discovered that
New Rock is most buyers’ favorite
format. “I’ve been in this market
12 years and haven’t seen this kind
of reaction to a station. Most of the
buyers are 25-35 years old and were
in college in the early- to mid-'80s.
They’re happy with the quality of
people coming to their business. It

One of the
challenges of being
a simulcast is
creating the same
energy and intimacy
as a station with a
full on-air staff.

— Hope Berschler

99

103 .00 %

WDIR

Here's a print ad used by WDRE/Philly.
The station eventually will use the logo
on its T-shirts.

works well as a direct-response
medium if an advertiser’s target
matches our 25-34 listeners.
‘“People see us as the underdog.
We’re a small company in a mar-
ket with mega-companies owned
by Westinghouse, etc. Many major
advertisers have realized this for-
mat has worked in other parts of
the country. [Crosstown public sta-
tion] WXPN has been helpful over
the past few years by making non-

® Artist: Crush

® Track: “The Rain”

® LP: “Crush”

@ Label: EastWest/Atlantic
Group

e Essentials: In 1990, ex-
Siouxsie & The Banshees guitarist
and Clock DVA founder John Val-
entine Carruthers and ex-Killing
Joke and Warrior Soul drummer
Paul Ferguson (also presently in
Murder, Inc.) moved from England
to New York to form a band. Bassist
John Micco and vocalist Fred
Schreck joined the fold from the
New York and New Jersey club
scenes, respectively. The name
Crush was coined by Ferguson,
who relates it to summer in the Big
Apple — many people and repres-
sive weather. The band’s musical
influences include death-metal,
grunge, obscure U.K. guitar bands,
and rock ‘n’ roll.

e Artist POV: Ferguson says,
“The record is about [experimenta-

tion] and sound. We come from di-
verse backgrounds in music, so
we've all brought different musical
elements into the band. It was an
experiment putting many things into
a mix, and coming up with some-
thing cohesive, different, and new.
For example, ‘The Raln’ features
Arab pipes, a flamingo guitar, a
heavy metal chorus, and a dance
groove.”

e Label POV: EastWest Direc-
tor/Alternative Promotion Jim Mec-
Neil says, “We're pleased one of
our first New Rock acts is starting
to cross over to CHR and AOR.
Crush is a group of credible musi-
cians; their backgrounds are as im-
pressive as their visions.”

RockFile highlights breaking artists charting for the first time.

mainstream music more accepta-
ble. They’'ve also helped educate
the advertising community.

“Our advertisers include Ford
Motor Co., L’Eggs, the Philadel-
phia Museum of Art, the zoo,
banks, beverage and health care
companies, and professional sports
teams. It’s like we’ve been here for
years; we're doing the same thing
promotionally as the heritage sta-
tions.

“To prevent crosstown AOR
WMMR from getting larger
business shares, Classic Rocker
WYSP’s sales department has
been [sending] buyers to us. WYSP
recommends that buyers package
them with us, rather than 'MMR,
because of the low listener duplica-
tion.”

The Ratings Game

Dougherty says the station’s first
book — a 1.9 share 12+ in the win-
ter Arbitron — has increased the
station’s spot rates. “We had a
number of advertisers with the
same amount of commercials sud-
denly adhere to the normal cost-
per-point in the market. A rating
point is worth more than $1 million.
We increased revenue by more
than 25% without adding any more
commercials.

“We’ve been quoted in the local
papers as being the ‘corporate al-
ternative station.’ Is it bad that
we’re sold out? We’ve paid our bills
and have been making money
since January. We couldn’t have
made money in this market with
the huge debt of a $50 million 50kw
station. We don’t have many em-
ployees — only 15 fulltimers.

“I don’t know if this format will
ever get to a five share 124+ —
that’'s where the big money is
made. But you don’t need to make
big money to net a decent profit.
You only need affordable rates for
advertisers.”

Endangered Species

“Two weeks after signing on, we
had five billboards on the express-
way,” Dougherty says. “For the
first four weeks, we ran a full page
ad in the local weekly paper to in-
form the core. We had eight dif-
ferent 10-second television spots in
January and February — [one of
which stated], ‘Being the underdog
means we can lift our leg to any-
one.’

“We picked up again for the
spring book with more billboard,
and print ads.

REVOLUTION

WRAS/Atlanta air personality Dave
Hill joins Christy Montero as co-MD;
Lani Barrett exits to pursue a TV ca-
reer . .. KACV/Amarillo MD Melissa
Prosser takes a leave of absence until
August; APD Jackie Malone will han-
die MD duties in the interim.

anann amaricanradiohistornv-com

ters, positioner, and message.

“Instead of staggering newspa-
per and billboards throughout the
year, we've decided to do [both] in
the spring and see what kind of
bump we get in the numbers. Then
we can pick up again in the fall.”

m
| don’t know if this
format will ever get
to a five share 12+.
But you don’t need
to make big money
to net a decent
profit. You only need
affordable rates
for advertisers.
— Dennis Dougherty

Director/Marketing & Promo-
tions Hope Berschler notes, “One
of the promotions we did in the first
quarter was tied in with the Frank-
lin Institute. Before each screening
in their omnitheater, there were
half-hour displays of endangered
species from the zoo. We produced
customized tapes of background
music that tied into the theme —
like Peter Gabriel's ‘Digging In
The Dirt’ — and registered listen-
ers to win those tapes.

“‘One of the challenges of being a
simulcast is creating the same en-
ergy and intimacy as a station with
a full on-air staff. We cover 15 clubs
a week. Production Director/spe-
cialty show host Mel ‘Toxic’ Taylor
handles the clubs with WDRE MD/

The station's blue and green billboards incorporate its frequency, call let-

T

afternooner Malibu Sue and night-
timer John Loscalzo, who travel
here from Long Island. We’'re Phil-
adelphia’s ‘'street station, active at
colleges, malls, shopping centers,
art galleries, and socially con-
scious events.”

Locals Only

WIBF breaks the simulcast on
weekends to localize the station. On
Fridays, the station agirs a live
broadcast from a club (4-7pm).
Live remotes also air Saturdays
9pm-2am and Sundays 5-9pm.

Berschler says the station uses a
15-second recorded liner for traffic.
“For example, Malibu Sue says, ‘If
you’re out on the roadways in Dela-
ware Valley, coming up is Express
Traffic brought to youby . . .’ Her
recorded voice is the first spot in
the break, which is triggered by
satellite. The traffic report takes
up a sales avail, then there’s spon-
soring. The rest of our units are
equivalent in length to [WDRE’s].

“All of our promotions air within
the spot load. When we give away
tickets, we’ll run a recorded liner
with a music bed. The board opera-
tor takes calls on our local phone
line. We use a lot of effective
15-second liners. Air personalities
record promotional liners for both
markets. The agents often will
book a promotion for each market
one or two days apart.

[ The simulcast] has enabled us
to do a lot of things other stations in
Philadelphia don’t do. For exam-
ple, we’ve been invaved with
‘MTV Unplugged’ tapings. People
think it’s great to see the 10,000
Maniacs in New York. We've had a
lot of opportunities kecause of
WDRE.”

DAES

“Lucky Guy”

@
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AOR.

Balancing Research And Gut

The recent guest column by Jon Sinton (R&R 4/9)
makes some very valid observations on AOR’s current

dilemma.

But before every Classic Rock or
mainstream AOR throws 400 deep
tracks into their playlists, music
testing becomes ancient ritual, and
the Greaseman signs up 200 sta-
tions, let’s think twice.

More specialized forms of every
format are crowding the spectrum.
With all of the signals in most
markets today, the future of any
mainstream format looks bleak.
Superserving demo or psychogra-
phic group segments has become
the new law of the programming
land. Still, clearly understanding
your audience remains the biggest
challenge.

Sinton’s article states, “We have
researched ourselves into the
abyss.” I contend we haven’t done
enough research to really unders-
tand the audience. Most music
tests only use seven-second hooks
from a limited number of songs.
Focus groups consist of very small

m

If history repeats
itself, many stations
are making long-
term mistakes in
their reaction to
short-term trends.

66]

These days, some
programmers know
more about their
computers than
they do about their
audiences. Concern
over ‘numbers’
has suppressed
everything else.
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samples. And perceptual studies
are limited to vague questions.
However, since gathering this in-
formation is so expensive, we often
put blinders on and think we have
the answers.

It takes more than a sample,
some questions, and a computer
printout to get the complete pic-
ture. We must be keenly aware of
the audience’s habits, lifestyles, in-
fluences, and environment. Most of
us have many questions to answer,
and we need more than our gut to
answer them. The biggest ques-
tions facing us are how much and
why is the AOR audience chang-
ing?

Change In The Air?

Although a record number of
Americans voted in last Novem-
ber’s election with an eye toward

By Dave Lange

change, our excitement for change
seems tempered these days, In
fact, most of the country is showing
symptoms of depression. Some of
this is economically motivated. But
the recession is far from an
economic depression.

Despite all the diversity Ameri-
can life has to offer — over 700 car
models, 30,000 grocery store pro-
ducts, 50,000 video titles, 500 TV
channels on fiber-optic cable, and
30 local radio stations — we seem
bored. Perhaps all the choices we
have in life are starting to cause
too much stress. Or maybe the
whole country is going through a
midlife crisis.

Consider that the center of the
baby boom generation turns 36 this
year. Baby boomers have always
dictated the trends and fads of the
entire country. With an economic
and political system based on
quantity and majority, the
thoughts and emotions of the big-
gest generation often become na-
tional concerns.

What will happen when this mid-
life crisis passes? If your station
followed boomers into the crisis,
will it be able to follow them out?
Maybe these listeners are search-
ing for something that no station
can satisfy right now. When will
they cast aside Garth Brooks,
Howard Stern, and Rush Lim-
baugh?

A little over 10 years ago, the
radio landscape looked very simi-
lar. ““Urban Cowboy” launched a
wave of country growth, alter-
native bands were popping up on
many formats, CHR had just over-

FAMOUS BILLS

ED) STATIES OF: siLL mcGATHY

* A Most Added

WHAT WAS YOUR FIRST PROJECT AS AN INDIE?

BILL: Malcoim McLaren’s “‘Duck Rock’ on Island,

WHAT WAS THE FIRST CONCERT YOU ATTENDED?

BILL: The Beatles in 1965 at Sam Houston Coliseum in Houston.
WHAT WAS THE FIRST RECORD YOU BOUGHT?

BILL: Bobby Darin's “‘Dream Lover’".
WHAT WAS YOUR FIRST RADIO JOB?

BILL: WORJ in Orlando.

WHO WAS THE FIRST RADIO GUY TO TAKE YOUR CALL AS AN INDIE?

BILL: Ralph Tortora at WBAB.

. WHAT WAS THE FIRST RECORD COMPANY CHECK THAT BOUNCED?
# BILL: No one's ever had the balls to stiff me.

WHAT WAS YOUR FIRST SEXUAL ENCOUNTER?

BILL: Watching Annette Funicello on the Mickey Mouse Club.

» On 29 AORs Including:
WBCN, WKLS, WXTB, WLLZ, KLOS

YOUR FIRST PRIORITY THIS WEEK:

SCREAMING TREES
“DOLLAR BILL”

 Over 300,000 Sold

WAiAA=aRerteantadiohistorv.com

66

We haven’t done enough research to
really understand the audience.. .

Since gathering this information is

S0 expensive, we often put blinders
on and think we have the answers.

dosed on disco, and we elected a
new president. By 1986, Classic
Rock and Gold were the hot for-
mats. Country and New Rock sta-
tions faded, and CHR found new
life. If history repeats itself, many
stations are making long-term mis-
takes in their reaction to short-
term trends.

Can Research Help?

Before we sell all of our stock in
research and buy bonds in gut feel-
ings, let’s consider how we use re-
search. Sinton’s most important
point was that *“10 years ago, pro-
grammers were warned not to fac-
tor out emotion in the creative pro-
cess.” In a speech centered around
the “balance of science and emo-
tion,” Lee Abrams made the same
warning. At the time, AORs were

m.

Research can’t
create programming
— it can only
tell us what a group
of people think
about something
previously created.

199)

just starting callout research and
auditorium tests, and a few pro-
grammers were using their first
computers.

These days, some programmers
know more about their computers
than they do about their audiences.
Concern over “numbers” has sup-
pressed everything else. As the
bankers took over radio, they
assimilated it to their world of
numbers. They liked research be-
cause it attached numbers to
everything. Suddenly, there was a
mathematical formula to creating
a successful station. In reality,
however, there’s no mathematical
formula for human behavior.

However, research can't create
programming — it can only tell us
what a group of people think abhout
something previously created. We
must go beyond research when hir-
ing new personalities, creating new
morning shows, promeotions, pro-
ductions, and introducing new
songs.

With a canvas as unlimited as
radio, we can create anything. And
with the diversity of music, we can
play nearly anything. The problem
lies in what should be created and
played. Some of us — along with

£99

our banker friends — turn to re-
search, hoping it will spit out the
answers on magic computer
screens. However, the answers we
get are a bunch of numbers; we
have to make sense of those
numbers.

It takes a balance of research
and gut to create successful radio.
Like balancing your personal and
business lives, your diet, and your
financial portfolio, you must bal-
ance science and emotion in your
programming. In other words,
look at what the numbers are real-
ly saying before reacting with your
creative gut.

Taking The ‘Wakeup Call’

But don’t just look at your re-
search or the Arbitrends. If you
really want to research the audi-
ence, you must get away from your
computer screen. Read research
studies from other industries,
observe and talk to your audience,
and maybe even answer the re-
quest lines yourself.

Many stations need a ‘*‘format
wakeup call.” Important decisions
need to be made regarding wheth-
er to follow the baby boomers into
their 40s or deal with a new genera-
tion of 18-24s. These decisions have
long- and short-term effects and
must be made in each market in-
dividually. We also must make
sure the format doesn’t get caught
up in temporary transitions or
fads.

Now is not the time to stop your
research. And if you’ve never done
any, start now. Make sure you're
making the right decisions before
aiming your AOR younger or older
or reacting to a new competitor.
With all the signals filling up every
known niche in many markets,
there may be no room to adjust.

Dave Lange, a former AOR pro-
grammer, operates South Bend,
IN-based D.L. Consulting. He can
be reached at (219) 273-0559.
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The Importance Of Format Clocks

One of the basics of good programming is a strong for-
mat clock. This week, consultant Ray Boyd shares his
views and tips on how to use format clocks, and even pro-

vides a few examples.

Essential Structure
As the recent Director/Program-
ming for Washington, DC-based
Radio One Broadcasting, Boyd
oversaw four stations: WOL &
WMMJ/Washington and WWIN-
AM &FM/Baltimore. He still con-
sults UC WZHT (HOT 105)/Mont-
gomery and KLIP (HOT 105)/Mon-
roe, LA. Boyd’s resume also lists
programming jobs at WVEE/At-

lanta and WBLS/New York.

Boyd maintains, ‘‘Format clocks
are the most important thing you
do within the station. You have to
have a map, a game plan, an infra-
structure, because the structure of
the station is determined by the
structure of your format clocks. If
you have no clock for your DJs to
follow, or if a PD randomly sched-
ules records, you can end up with a
different texture and a different
personality for the radio station
every hour. And that’s not what
you want. What you want is unifor-
mity, direction, and consistency.

“Format clocks should be de-
signed to help you accomplish
whatever the station is trying to ac-
complish, and the consistent execu-
tion of the clocks is what gives the
station a consistent sound. By ‘con-
sistent sound’ I don’t mean the
same sound.”

S £ S

Military
As minorities make up an in-
creasing proportion of the U.S.
military, our fighting forces still
don't accurately reflect the
U.S.'s population diversity.
Blacks comprise more of the mil-
itary than of the general popula-
tion, while Hispanics and other
groups make up a far smaller
proportion of our armed forces
than they do of the general pop-
ulation.

In 1990, non-Hispanic whites
comprised 70% of active duty
forces, down from 84% in
1972. Over that period, the pro-
portion of blacks almost doubled
(11%-21%), while Hispanics’
§ numbers rose from 3% to 5%.

Other racial groups increased to
comprise 4% of the armed
forces. In 1990, 30% of the
armed forces were minorities,
compared to just 24% of the
civilian population. At the time,
the civilian population was 76%
non-Hispanic white, 12% black,
9% Hispanic, and 3% other
(Asian or Native American).

Shows Growing Diversity“

Ray Boyd

Boyd notes another advantage of
working with format clocks. “If
nothing else, it organizes what
you're doing, so you're not just do-
ing anything and everything with
no direction. That consistent flow
includes not just the music, but
everything [i.e., music, promos,
liners, sweepers, IDs, etc.]”

Variation is essential to proper
use of clocks. “It all starts off with
what I'll call a core clock. A varia-
tion of that basic structure should
be able to fit each different day-
part, be it a soft evening show, a
‘Quiet Storm’ type of format, an
overnight musical presentation, or
what have you.”

. .

Who Serves How

The military’s ethnic composi-
tion varies by service. The Army
has the most mirorities (37 %),
with 29% blacks, 4% Hispan-
ics, and 4% other. The Air
Force has the fewest (22%),
with the Navy (27%) and Ma-
rines (29%) in thamiddie.

Perhaps because of high
dropout rates and language dif-
ficulties, few Hispanics enter
the military. This is particularly
true of those from Central and
South America. Among those
who do, however, different na-
tionalities gravitate to different
branches: Mexican-Americans
are prevalent in the Marines,
and Puerto Ricans favor the Ar-
my.

Women in the armed forces
are more likely than men to be
minorities;, 39% of women ver-
sus 28% of men are non-white.

{Source: “Who’s in the Army Now?" Pop-
ulation Today, February 1993, Popula-
tion Reference Bureau, Washington, DC}

Clocking The Benefits

Turning to the silicon side of
things, Boyd observes, “Over the
years I've used computer software
programs to help me program the
music to follow my format clocks.
If your software doesn’t allow you
to do that, you have the wrong soft-
ware. It’s also very important that
your computer system be able to
account for every single minute of
every hour within the format
clock.”

What should a well-designed
clock do? ““Clocks should be de-
signed to carry audience from one
quarter-hour to the next by
strategically placing the strongest
scngs at the most critical points in
each hour.

“When designing a clock, keep in
mind the importance of balance.
Since most people hypothetically
tune in at either the top or the bot-
tom of the hour, you don’t want to

66]

If you have no clock
for your DJs to
follow, you can end
up with a different
texture and a
different personality

for the radio station
every hour.

have an entirely different station
from zero to :15 after the hour than
you have from :30 to :45. Design
some balance into your format
clock. Tempo will vary from mid-
days to afternoon drive and also
from the first part of the week to
the last part of the week.

“Properly placed voice drops
determine exactly where you feel
it's best to identify your station
over specific records your au-
dience associates with your for-
mat. You may also want to consi-
der quarter-hour maintenance in
the positioning of the exact loca-
tions for your drops, be they live or
prerecorded.”

As for programming gold into
the format clock, Boyd says, “You
may want to design a clock where
your oldies are broken down into
specific eras — i.e., '60s, '70s, '80s,
or ’90s, even going so far as to have
sub-categories that feature early
’60s, late '60s, and so on. Once you
have things broken down that way,
you have some degree of control
over the flow and over errors.

“That way, you can make sure
the music you want heard will be
heard exactly when you want it
heard and at the tempo you want it
heard at!”

= —ann amaricanradiohistorn..com

Free ES’a»mples'

eré are some sample format clocks, courtesy of
consultant Ray Boyd. (None of these clocks is be-

ing used at any of the stations he consuits.)

mny,
=

Music Clock

CARRY AUDIENCE
FROM 4TH TO 18T QTR HR.

CARRY AUDIENCE
FROM 2ND TD GRD QTR KR E3
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Boosting Weekend Ratings

Persistent programmers continue to grapple for ways
to overcome the format’s weekend ratings blahs. Accord-
ing to a recent survey I conducted, 72.1% of approximately
100 ACs schedule various forms of special weekend pro-
gramming. Here are some noteworthy local approaches

“Part of the problem of pro-
gramming an AC on weekends is
how the format is used,” notes
KHMX/Houston PD Dave Van
Stone. “‘Listeners don’t use ACs the
same way on weekends as they do
[weekdays] 9am-5pm. We're auto-
matically fighting a war that’s
nearly impossible to win. Half our
battle is just trying to get people to
sample our product on weekends.
The amount of audience a station
can recycle into a weekend is very
limited.”

Maximizing
Morning Talent

KHMX’s programming ploys in-
clude scheduling weekday morning
team Larry Morgan & Susan Len-
non on both weekend mornings.
The vehicle for the duo’s Sunday
appearance is a two-hour (9-11am)
“Mix Music Survey” — a review of
KHMX's Top 20 tunes of the week.

“The [countdown] requires lots
of work,” Van Stone comments.
“Our production director produces
it Friday. We hand Larry the
week’s playlist, and he writes the
bulk of the show. Unlike CHR, the
AC list doesn’t rocket up and down
the chart. There’s not a lot of fresh
music to discuss each week, which
makes Larry’s job even more chal-
lenging.”

Dave Van Stone

In addition to the 20 survey selec-
tions, Morgan & Lennon also intro-
duce up-and-comers and several
flashbacks. “It’s a very popular
show with sponsors, and it’s be-
come a sales plum. From a pro-
gramming standpoint, we have
[the benefit of having] our regular
morning show on the air Sunday
morning talking about topical local
events.”

Tapping Into Tapes

Consistency also factors in on
Saturday mornings, when Morgan
& Lennon are heard between
7-10am via voice tracking. “I figure
our morning show on tape is better
than any weekender in this mar-
ket,” Van Stone contends.

Magic 104 launched it last May
under a different banner — *'70s
Star Sets.” PD Steve O’Brien
recalls: “[Consultant] Mike McVay
passed along the idea of playing
two '70s songs back-to-back. But
after the first of the year, we
[changed] the concept a little.

“After a produced sweeper, we
now swing into one '70s song. It's
usually a song people don't hear
very often. We play another ‘For-
gotten Favorite’ 30 minutes later.

“Some stations [skew] older by
playing lots of '60s music, but
we've chosen '70s music and are

Steve O’Brien

Remembering Forgotten Favorites

MGL/Oklahoma City’s weekend programming twist
is a twice-hourly (:15 and :45) feature dubbed “For-
gotten Favorites Of The '70s.”

having lots of fun with it.” Test
scores for some “‘weekend only”
songs have propelled them into
Magic 104's regular rotation.

Interesting Segues

Nearly 180 songs comprise this
special music category. Some rep-
resentative examples include:

ANDREA TRUE CONNECTION/
More, More, More

ALICIA BRIDGES/

| Love The Nightlife

CHI COLTRANE/

Thunder And Lightning
JIGSAW/Sky High

KISS/Beth

WHITE PLAINS/

My Baby Loves Lovin’

O'Brien explains, ‘A song
comes up about once every three
or four weeks and should play in a
different daypart. One of the best
places to find them is the [19-vol-
ume “Have A Nice Day” '70s hits
series on] Rhino CDs."”

He concludes with this note of
caution: “You really have to proof
your music sheets to avoid some
strange mixes."”

ADULT CONTEMPORARY

“It’s more music-intensive than
their [weekday shows], but it still
gives them a strong on-air pres-
ence. The show’s not produced with
music, so the three-hour [ segment |
only takes about 20 minutes [on
Friday] for them to record. They
talk about everything going on at
the station and in town; it sounds
incredibly live.

“We'll always have weekend
[programming] problems, but we
seem to have our best audience
response when we do unique
things. We can create excitement
for our listeners when we step
away from the format and do ‘A-Z
Weekends’ or ‘Top 500 Count-
downs’ on holidays.”

Small-Medium Markets
Favor Weekend Options

Irecentty polled approximately 100 ACs to determine who
slotted special weekend programming.
Here are the results, organized by parallel, format flavor, and region:

P1

Yes

54.0%

No
45.9%

P2

82.2% 17.7%

P3

Hot AC

86.6% 13.3%

74.2% 25.7%

Mainstream AC

73.0% 26.9%

Bright AC

72.7% 27.2%

SoftiLite AC

East

64.2% 35.7%

63.1%

36.8%

South

80.6%

19.3%

Midwest

76.0%

24.0%

West

63.6%

36.3%

KOSI Rocks The Boat With Disco

During the week, KOSI/Denver is one of the last
places you’d look for disco favorites, but come Saturday
night, the Soft AC is cranking them out at a fever pitch.

Approximately three years ago,
KOSI dumped a syndicated oldies
program in favor of “Copacaba-
na,” its own locally programmed
offering of disco classics, which
airs 8pm-midnight. (Between Me-
morial Day and Labor Day, the
show starts an hour earlier.)

“It’s lots of fun and a good way to
get a completely different audi-
ence,” comments OM/PD Scott
Taylor, who used to spin disco-era
hits himself in New York and Phil-
adelphia clubs. “The show also
changes our image a little. We
know who our audience is during
the week, and we cater to them. On
Saturdays, though, we play '70s
novelty songs that happened to last
for five years.”

In the late ’70s, it appeared ev-
eryone had caught the disco craze.
“All of a sudden, in 1980, Taylor
recalls, “it was forbidden to even
say the word ‘disco’ anymore. Sud-
denly, it wasn’t cool, and people
denied they listened to it. Today,
younger people are discovering it
and older people are admitting it
was fun music.”

Rocky Start

The show had anything but an
auspicious debut. “In our first Ar-
bitron book (Summer ’90), we went
from six and seven shares to [less
than a one share.} But I thought a
summer book wasn’t a fair indica-
tion and wanted to give it another
chance. In [certain cells] of the fall
book, we pulled 20 shares. It’s
brought us a loyal younger lis<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>