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HUNDT ON FOR
FCC CHAIRMAN?

DC attorney Reed Hundt has
taken on the favorite’s role in
the Administration’s quest to fill
the vacant FCC Chairman post.
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After researching mainstream
CHR's history, consultant Randy
Kabrich concludes the
format has more in common
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SALUTE TO THE STARS

R&R celebrates Black Music
Month by spotlighting some of
the Urban radio superstars of
yesteryear. In this special
expanded section, Walt Love
shows how these pioneering
talents’ stories unite the
format’s past, present, and future.
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NIGHT MOVES
Going beyond ‘Cryin’, Lovin’, Or
Leavin’,” six Country stations
share their creative strategies for
increasing night listening.
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IN THE NEWS...

o Chuck Morgan new
WSSH/Boston PD

¢ Jim Higgins becomes Unistar
Sr. VP/Sales

e johis Lander to mornings
at B100/San Diego

e Michael Rosenblatt now MCA
Sr. VP/A&R Page 3
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Arbitron Modifies 18-Week Survey
Proposal With Four-Book Approach

New plan would produce full results every 12 weeks with Arbitrend
figures at six-week midterms; early response generally positive

Arbitron’s proposal to recon-
figure survey periods from 12
weeks to 18 weeks, with rolling
average market reports issued
every six weeks, underwent a
significant facelift this week. In
an attempt to mollify critics
who claim clients would isolate
and abuse six-week data, Arbi-
tron is now suggesting that full
market reports be issued just
four times per year — every 12
weeks, as they are now — with
Arbitrends-style limited-infor-
mation reports issued during
the six-week midterms. In the
revised proposal, all data would
still be based on 18-week rolling
averages.

Arbitron VP/Sales & Market-
ing, Radio Station Services Jay
Guyther told R&R the new plan

Bull-Board

R

o celebrate the Chicago
TBulls' attempt at a third

consecutive NBA cham-
pionship, all-Sports WSCRI/Chi-
cago posted this un-bull-ievable
fill-in-the-blanks billboard next to
the Kennedy Expressway. A
new letter was added after each
Bulls victory until the No. 3
“peat” was complete. Quite a |

feat! |

Newsstand Price $6.00

Progressive AOR (Slight Return)

would also take care of another
complaint that full market re-
ports every six weeks would
overwhelm most radio time
buyers. “Some of our sub-
scribers who didn’t like eight
books a year will now only deal
with four. This scenario also ad-
dresses the concern that the six-
week phase becomes the stand-
ard, which we don’t want to
happen.”

Opposition Was Growing

The new proposal was unveil-
ed as an impressive list of op-
ponents to its original plan — in-
cluding CBS Radio, Katz Radio
Group, Capital Cities/ABC, and
Shamrock Broadcasting —
seemed to be growing larger.
CBS was the first group to hear
of the new four-times-a-year
proposal, but CBS Radio Reps
Director/Research Terry Druc-
ker offered no comment until
she and other company execs
could study the plan more
thoroughly.

Shamrock Chairman Bill
Clark, an outspoken critic of the
eight-book-a-year plan, said up-
on first learning of the revised

.

HesEREeny

Observers Call
$110 Million
KRTH Deal Fair

Infinity Broadcasting set a
new record for a single-market
station buy with a $110 million
FM deal to buy Gold KRTH/

A. from Beasley Broadcast
Group. But while the price tag
was large, most observers are
calling it a good deal for both
sides.

“It’s a fair price — if you buy
a mature property in New York
or L.A. you'd expect to pay a
full 10 ftimes cash flow]. That’s
where the market is,” said Em-
mis Broadcasting CEO Jeff

KRTH DEAL/See Page 24

Three Groups

Get Together

For $100 Million+ Merger

Atlantic, Multi Market,

Stoner unite to

form eight-market American Radio Systems

Atlantic Radio, Multi Market
Communications, and Stoner
Broadcasting System have an-
nounced that they will merge as
American Radio Systems.

The Boston-based conglomer-
ate will have duopolies in four of
its eight markets and rank
about 15th in the nation for total
revenues. No specific dollar
amount was announced, but the

proposal, “That would be a def-
inite move in the right direc-
tion.”” Clark said the new idea
was similar to a concept Sham-
rock had previously endorsed,
one that featured four-times-a-
year reports based on 26-week
rolling averages.

ARBITRON/See Page 23

value of the merger is being
touted as in excess of $100 mil-
lion. The parties say financing
is already in place and that the
merger should be completed
this fall, following FCC ap-
proval.

Atlantic’s Steve Dodge will be
CEO of the new company and
Joe Winn will be CFO. Multi
Market’s David Pearlman will
be COO. From Staner, Tom
Stoner will be a board member
and Chairman of the Executive
Committee, while Glenn Bell
will be a board member.

“It’s three people who have a
similar vision,” Pearlman said
of the merger agreement with
Dodge and Stoner.

Poised For Growth

According to Dodge, “The
formation of American will br-
ing together a terrific group of
profitable and growing radio
stations, experienced and prov-
en radio operating executives,
and a capital structure that will

MERGER/See Page 23

DuBois Arista/Nashville President

Arista/
Nashville Sr.
VP/GM Tim
DuBois has
been elevated
to President.
The promo-
tion comes af-
ter months of ¥
intense court-

ing by Sony,
which wanted
DuBois for a DuBois
top post at Sony/Nashville.

DuBois will continue to over-
see all aspects of the Nashville
division. Additionally, he will
establish and develop a new
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Austin-based label and a separ-
ate Christian music label.

Arista President Clive Davis
commented, “Tim DuBois’s
achievements at Arista in only
four years define creative lead-
ership at its best. His discov-
eries of artists and executives
alike have forged a team of ex-
emplary falent secoad to none
in the industry. I'm delighted
that Tim will be leading Aris-
ta/Nashville for many years to
come.”

DuBois told R&R, “This has
been a very difficult decision

DuBOIS/See Page 23
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Top 10 Single Market Transactions

Largest single or combo station deals of all time

. KRTH/L.A. to Infinity, $110, 1993 (announced)

. KRTH-AM & FM/L.A. to Beasley, $86.6, 1989

. KJOI/L.A. to Viacom, $86, 1989

. KVIL-AM & FM/Dallas to Infinity, $82, 1987

. WFAN/NY to Infinity, $70, 1991

. KMJQ/Houston to Noble, $65, 1988

. WWJ & WJOI/Detroit to CBS, $58, 1988

. KIQQ/L.A. to Westwood One, $56, 1988

O (N DD W N =

. KFAC/L.A. to Evergreen, $55, 1989

-t
o

. KTRH & KLOL/Houston to Evergreen, $51, 1992

Dollar amounts in millions

Page 27
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Morgan Named PD
At WSSH/Boston

WLTT/Washington PD Chuck
Morgan will leave the CBS AC next
month to program WSSH/Boston.
Morgan succeeds Steve Gallagher,
who recently exited the Noble Soft
AC.

According to GM John Laton,
““We’re thrilled to have found a PD
with so much Soft AC knowledge
and expertise. Chuck’s being
brought in to take an already es-
tablished and successful station to
the next level.”

Prior to joining WLTT four years
ago,; Morgan programmed WBSB/
Baltimore, WRQX/Washington,
and KTKS/Dallas.

Rosenblatt Back
With MCA Label
As Sr. VP/A&R

Michael Ros-
enblatt has re
joined MCA Rec-
ords as Sr. VP/
A&R. He'll be ¥

based in New

York.

“Throughout
the years, Mi-
chael has earned
a formidable rep-
utation for dis-
covering and
signing some of the most success-
ful artists in the industry,” re-
marked MCA Exec. VP/A&R Paul
Atkinson. ‘‘His experience and ear
for music are sure to prove ex-
tremely valuable to the continued
growth of our A&R department.”

Rosenblatt was Director/A&R at
WEA/U.K. Before that, he was an
A&R exec with Geffen and Sire. He
previously was with MCA as Direc-
tor/A&R between 1983-85.

Rosenblaﬂ

prise.

Alpert, Moss ay Ados To A&M

t's official — Jerry Moss {r) and Herb Alpert have relinquished their
I roles as Chairman and Vice-Chairman, respectively, of A&M Records —
the legendary label they founded 31 years ago. Moss will also step
down as a member of parent PolyGram NV's Board Of Managemerit. The
pair will pursue a variety of other business and creative interests, and they'll
retain ownership of their Rondor Music International publishing enter-
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Lander Wakes Up At B100/San Diego

John Lander,
former WEGX/ .
Philadelphia
morning man,
has inked a mul-
tiyear deal to
host mornings at
Hot AC KFMB-
FM (B100)/San
Diego. Lander,
who will take
over in mid- to
late-July, is no
stranger to the market, having
been PD/morning man at KGB
(AM)/San Diego in the early ’80s.

Houston Post lead feature col-

Lander

Higgins Upped To Unistar Sr. VP/Sales

Unistar has promoted Sr. VP/
National Sales Jim Higgins to Sr.
VP/Sales for the network. Based in
New York, Higgins will oversee ac-
tivities at Unistar’s New York, Los
Angeles, Chicago, Detroit, and Dal-
las offices.

A weekly look back at meaningful and
amusing events from R&R’s archives

Company President Bili Hogan
commented, “Jim’s knowledge of
the network radio marketplace and
his strong client and agency rela-
tionships have been a major asset
to Unistar. His success in guiding

HIGGINS/See Page 23

again soon as weil.

Jay Thomas Becomes TV Star

any are the radio personalities who've ventured into the treacher-
M ous world of TV, but success stories are relatively scarce — espe-

cially in the realm of network series. Jay Thomas is an exception
— 14 years ago the then-99XINY morning man got his big break in the form
of a regular role as a deli owner on “Mork & Mindy.” Many roles later, he's
the star of “Love & War,” which is back for a second season next fall. Let's
hope Thomas — who recently exited KPWRIL.A. — is back on the radio

Also Celebrating 20 Years Of Excellence:

Lommunication

umnist Ken Hoffman will join
Lander as producer, but continue
to write his column from San Di-
ego.

VP/GM Paul Palmer told R&R,
“John Lander was our first choice,
and we're also very excited about
the other players working with
him.

““Over the past 18 years, four of
our morning shows have gone to
No. 1. We had to come up with a
show that we felt had an opportuni-
ty to compete against our former
morning team.”

Lander quipped, “This has been
a four-month ordeal that came
down to a family vote. But the
clincher was calling the ‘Psychic
Hotline’ for advice — LaToya said,
‘La Jolla,” so here I am. Moving to
B100 is a great opportunity and a
tough challenge at the same time.
The previous morning show was
very popular and is still in the mar-

LANDER/See Page 9

Gladden Gets TK
Programming Posts

TK Communi-
cations has ap-
pointed Ernesto
Gladden Corpor-
ate Director/Pro-
gramming. Glad-
den will be head-
quartered in Mi-
ami and oversee
the group’s sta-
tions in that mar-
ket, Dallas, and
Orlando. He also
assumes day-to-day programming

GLADDEN/See Page 24

Gladden

=Garaphics Inc

R&R Observes
Independence Day

R&R’s Los Angeles, Washington,
arid Nashville offices will be closed
Monday, July 5 in observance of
the Independence Day holiday.
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NEGOTIATE MORE EFFECTIVELY

From ‘never take the first offer’ to ‘always
offer a small, last-minute concession,’” expert
negotiators reveal their seven most
effective strategies.

Page 11
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Appeals Court Upholds
Radio Tax Writeoff

A federal appeals court in Richmond, VA upheld a
Tax Court ruling that allowed Jefferson-Pilot Corporation
to take a tax writeoff on the value of radio station licenses
as a “franchise”” under the Tax Code.

“The definition of ‘franchise’ is
sufficiently broad to include li-
censes issued by the FCC,” Senior
Judge John Butzner wrote on be-
half of the three-judge panel.

The IRS had claimed that the
term “franchise” was ambiguous
and Congress only intended for it to
refer to commercial franchises.
But the appeals court said the law’s
specific exemption of sports fran-
chises “lends weight to the tax-
payer’s position that the FCC Li-
censes are not exempted from the
plain language of the statute.” It
agreed with the Tax Court’s rea-
soning that Congress could have in-
cluded other exemptions had it
chosen to.

Jefferson-Pilot wrote off $5.4 mil-
lion on its tax returns over 10 years
(the period has since changed to 25
years) as the value of the FCC li-
censes for WQXI-AM & FM/Atlan-
ta and KIMN (AM)/Denver. It
bought the three stations from Pa-
cific & Southern for $15 million in
1974.

Appeal Possible

Jefferson-Pilot VP/Tax Counsel
Dean Chatlain was pleased to win
the appeal, but noted that the
government could still appeal to
the Supreme Court.

Although it appears likely that
Jefferson-Pilot will hold onto sev-
eral million dollars, Chatlain said
the court battle with the IRS has

been expensive. “It’s been about
$250,000 — and ‘that doesn’t count
my time because I'm staff.”

Dow Lohnes & Albertson tax at-
torney Mike Hines, who has follow-
ed the Jefferson-Pilot case for his
broadcast clients, is betting
against a Supreme Court test of the
issue. “I think this is probably the
end of the game for the govern-
ment.”

One outgrowth of the tax fight
has been legislation that would
classify FCC licenses as intangible
assets and allow all intangibles to
be written off over 14 years in ac-
quisitions. The measure’s author is
House Ways & Means Committee
Chairman Dan Rostenkowski (D-
IL), who included it in the House
version of President Clinton’s
budget bill. Hines noted that the
current Senate version would only
allow amortization of 75% of the
value of intangibles.

Senate Passes Campaign

Radio dodged a large bullet last week when the Senate
passed a campaign reform bill that requires television —
but not radio — to sell Senate candidates airtime at 50%
below the station’s lowest unit rate.

However, the legislation does
contain some worrisome provi-
sions for radio, including language
that writes the Fairness Doctrine
into law and a plan to allow Senate
candidates to “pay”’ for radio and
TV time with vouchers. Stations
would then have to submit their
vouchers to the federal govern-
ment for payment.

Sen. David Boren (D-OK), a
chief sponsor of the bill, agreed to
exempt radio from the 50% dis-
count provision in an effort to
mollify his home state’s media, ac-

cording to sources. “It was Boren’s
effort to buy peace with Oklahoma
broadcasters,” said one source. “It
was essentially his decision to do it
and the leading Democrats went
along with it.”

Another source added that law-
mabkers agreed to exempt radio be-
cause they understood the discount
could prove onerous to small-mar-
ket radio stations.

NAB Blasts Vouchers

Radio stations are covered by
the legislation’s voucher system,

Hundt, an antitrust attomey with
the taw firm of Latham & Watkins
was frequently mentioned as a con-
tender for the FCC job earlier this
year — before Senate Commerce
Committee staffer Antoinette
Cook-Bush was anointed as the
White House's likely nominee. Now
that Cook-Bush has withdrawn from
consideration, Washington wags
have elevated Hundt from brides-
maid to bride. “Hundt i8 the name
you keep hearing,"” said one com-
munications attorney.

Other Possibilities

But another source cautioned:
"Every day that goes by makes it
less likely that [Hundt] wifl be nam-
ed. it's not like they haven't had
time to get to know him and nomin-

Hundt Seen Leading 'FCCM Pack

ashington lawyer and longtime Al Gore pal Reed

Hundt has emerged as the Clinton Administra-

tion’s choice to head the FCC — at least in the
opinion of the Capital's hyperactive rumor mongers.

ate him.” Hundt did not retum
R&R’s call.

If Clinton takes a pass on Hundt,
insiders speculate he might turn to
David Leach, a senior advisor to
Rep. John Dingell (D-M1).

The kibitzers also noted that if
Hundt does snag the Chairman-
ship, the diversity-sensitive Clinton-
ites will aimost certainly tap & wom-
an for the non-Democrat seat on
the Commission.

Fregquently mentioned candidates
for that siot include Regina Kee-
ney, minority communications
counsel to the Senate Commerce
Committee, and Frances Glenden-
ing, an aide to Federal Elections
Commission Commissioner Danny
McDonaid.

Reform Bill

under which Senate candidates
who agree to adhere to preset cam-
paign spending limits would re-
ceive federally issued coupons
good for broadcast time and other
media services. The NAB, fearing
such an arrangement could mean
lengthy payment delays, ripped the
voucher system as a concept that
will result in the creation of a
sprawling, costly new federal
bureaucracy.

The campaign reform bill also
includes language that would re-
quire the FCC to enforce the Fair-
ness Doctrine. “This is a clever
way of [writing the doctrine into
law] without saying that you're do-
ing it,” observed RTNDA Presi-
dent David Bartlett.

Industry lobbyists say the cam-
paign reform bill is likely to under-
go significant modification as it
moves through the House of Repre-
sentatives later this summer.

However, NAB is already loudly
threatening a court fight if the bill
becomes law with the discount,
voucher, and Fairness Doctrine
provisions intact.

Said NAB President Eddie
Fritts: “This bill is clearly un-
constitutional, and we will discuss
a court challenge at our board
meeting [this] week. In the mean-
time, we will do everything within
our power to prevent these egregi-
ous and self-serving provisions
from becoming law.”

For The Record

A recent articie concerning a fed-
eral court decision on casino
gambling ads misstated the scope
of that ruling. The judge’s decision
that all broadcast stations licensed
to Nevada must be allowed to carry
casino advertising does not apply to
stations in other states where such
activity is iegal.

D& mrErPorT

Cox Set To Make Duopoly Buy
Of NewCity’s WYAI/Atlanta

ox Enterprises Exec. VP/Radio Bob Neal confirms
that his company’s long-rumored duopoly in Atlanta
is a done deal — Cox is buying NewCity’s WYAI/La
Grange-Atlanta. Neal refused to comment on format plans
or the price, which is rumored to be in the $7 million range.

The acquisition will give Cox a potential powerhouse duopoly with
WSB-AM & FM. But Neal noted that Cap Cities/ABC's WKHX-AM & FM's
pending duopoly with the other half of NewCity's FM duo, WYAY/Gaines-
ville-Atlanta, had bigger numbers in the latest Arbitron survey.

NewCity earlier agreed to sell WYAY to Cap Cities/ABC for $19 mil-
lion. Cap Cities will LMA WYAI until the station is sold. The WYAY contract
requires NewCity to change WYAI's call letters (or to require any buyer to
do so) once the LMA ends.

Cox may face a battle getting the WYAI purchase through the FCC,
since it already owns a TV station and two daily newspapers in Atlanta in
addition to the WSB combo. Jacor Communications already tried to block
an antenna change for WY Al that was apparently designed to make it possi-
ble for Cox to buy the station without seeking special FCC waivers.

Vriesman Upped To NAB Joint Board Chair

s expected, Tribune Broadcasting VP/Radio

Wayne Vriesman was elected Chairman of the

NAB Joint Board on Tuesday (6/22). Vriesman,
who was Chairman of the Radio Board, succeeds LIN Tele-
vision President Gary Chapman.

Vriesman’s successor as Radio Board honcho was to be chosen in a
Wednesday (6/23) election pitting Cromwell Group President Bud Wal
ters against KVEN Broadcasting Chairman/CEO Robert Fox.

In other action at the DC summer meeting, the NAB Board ordered the
trade group staff to design a comprehensive grassroots anti-alcohol abuse
program to be spearheaded by broadcasters. NAB hopes such activism on
its part will help short-circuit pending Senate legislation to require health
wamings on broadcast alcohol ads.

Infinity & Emmis Trade Punches Over ‘FAN Sale

iven that he’s paid $110 million for KRTH/Los An-

geles and $100 million for three Cook Inlet sta-

tions, you might think that Mel Karmazin would
hardly notice $485,547. But that’s what he clams was
missing from the cash flow of WFAN/New York in the 12
months ended November 30, 1991.

Karmazin's Infinity Broadcasting paid Emmis Broadcasting $70 mil-
lion for WFAN, and Karmazin claims he was overcharged by $4.3 million
because of the alleged cash flow shortfall. He's sued Emmis in New York
federal court for the difference and is seeking lesser damages for other
alleged misrepresentations.

Emmis fired back a response saying that Infinity “either never intended
to pay $70 million [for WFAN] or quickly regretted its agreement and is
now attempting through this litigation to renege on its agreement under the
guise of ‘damages’ for alleged misrepresentations.” Emmis also filed a
counterclaim that infinity hasn't paid Emmis all of the accounts receivable
due from WFAN.

Neither side will comment, but there are rumblings that a settlement is
likely. A pretrial hearing is set for September.

In other business and regulatory news:

® Fresh from selling Butler University’s WA JClIndianapolis to Sus-
quehanna for $7 million, Gary Stevens is shopping another educational
station — KSLX/St. Louis, owned by the local school board. But this one is
on areserved educational channel, 91.5 MHz, so it can't go to a commer-
cial buyer. Stevens, though, reports plenty of interest from refigious group
owners and expects the price tag to approach $1 million.

Stevens is also shopping the Berger family's KHVH-AM & FM/Honolu-
lu. The all-News/AOR combo is expected to bring a bit over $1 million.

® Viacom has closed on its $40 million duopoly purchase of KXEZ
(formerly KQLZ)L.A. from Westwood One. Donaldson, Lufkin & Jenrette
represented the seller.

® FCC Interim Chairman James Quelio told a Capitol Hill hearing
(6/17) that the commissioners are near agreement on a new fine schedule
for EEO violations. Washington sources say Commissioner Andrew Bar-
rett is pushing for higher EEO fines — putting them in league with indecen-
cy fines.

® Jacor Communications owner Zell/Chilmark has closed on its
$5.5 million purchase of KAZY/Denver from Summit Communications.
The deal, an FM duopoly with Jacor's KOA & KRFX combo, was brokered
by H.B. La Rue.

* WDEA & WWMJ/ElIsworth-Bangor, ME owner Dudman Communi-
cations Corp. announced a duopoly deal to acquire WSHZ/Bangor. Terms

were not disclosed. —Randall Bloomquist, Jack Messmer

WWW americanradichistorn.com
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The First Major Study for Radio.

You've heard that the 18-29 post-baby boomers-the so-called "Generation X" — will
be 62 million strong by the year 2000. By the year 2010, some marketers expect them to
have overtaken baby boomers as the primary market for every important product
category. You've been told many of them are feeling ignored or misunderstood by
marketers in many ways. Perhaps you’ve read that they won’t be satisfied with the types
of programming on radio stations today anymore than the baby boomers liked "beautiful
music.” Are these things true? If so, they add up to quite a potential threat to some radio
operators...opportunities for others.

What’s the truth about 18-29 year olds and the entire generation revolution? What
programming do they want? What does it mean for Rock and Alternative format stations,
for AC and Oldies stations, for Country, for Urban/Dance, for news and information
programming? What future formats will be important?

Now, in a specia’ nationwide research study for radio, The Research Group uncovers
important answers. Call or write today for your reserved seating at this special
presentation during the fall NAB convention. Admission is free, but will be by reservation
only. Seating is limited and will be awarded on a first-come, first-served basis.

Preparation for the future...from America’s leader in perceptual research and
advanced warfare strategy for radio...
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RADIO BUSINESS

TRANSACTIONS

Beasley’s K-Earth To Infinity
For Record $110 Million

Fond du Lac combo to Jones for $3.5 million; Bloomington
Broadcasting doubles up in Chattanooga for $1.3 million

KRTH/Los Angeles
PRICE: $110 million
TERMS: Duopoly deal; asset sale for
cash

BUYER: Infinity Broadcasting, head-
ed by President/CEQO Mel Karmazin. It
is a publicly traded company based in
New York whichH owns 21 stations in
13 markets, including KROQ/Los An-
geles, WFAN-WZRC & WXRK/New
York, and WUSN-WJJD & WJMK/Chi-
cago. It also operates the Unistar
Radio Networks and has an option to
buy Unistar. Phone: (212) 750-6400
SELLER: Beasley Broadcast Group,
principally owned by Chairman George
Beasley of Naples, FL. The group
President/COO is Simon T. Beasley
owns WTEL & WXTU/Philadelphia;
WPOW/Miami; KQLD/New Orleans;
KAAYILittle Rock; WJHM/Daytona
Beach, FL; WWCN & WRXK/Naples-
Ft. Myers; WBIG & WYSY/Aurora
(Chicago), IL; WKML/Fayetteville, NC;
and WJMHIGreensboro. Phone: (813)
263-5000

FREQUENCY: 101.1 MHz

POWER: 51kw at 3129 feet
FORMAT: Gold

COMMENT: This station and its former
sister AM sold for $86.6 million in
1989. The AM (now KKHJ) sold for
$23 million in 1990.

KCFA (FM CP)/Arnold
PRICE: $24,000

TERMS: Asset sale for cash. The buyer
has also agreed to hire two principals
of the seller at KAMB/Merced, CA:
Judy McMurty as announcer and
Community Affairs Director; and David
Harris as Chief Engineer.

BUYER: Central Valley Broadcasting
Company Inc., a nonprofit corporation
headed by President Eric Bettencourt

Pay lo the
order of

of Modesto, CA. It owns KAMB.
Phone: (209) 723-1015

SELLER: Calaveras Inspirational Sta-
tion Inc., headed by President Judy
McMurty. Phone: (209) 728-3835
FREQUENCY: 106.1 MHz

POWER: 6kw at 328 feet
COMMENT: The seller has agreed to
apply for an upgrade to B1 status, with
the buyer to reimburse costs associ-
ated with the application.

KRZR/Hanford (Fresno)

PRICE: $950,000

TERMS: Asset sale for cash, pursuant
to an order of the Fresno County Su-
perior Court

BUYER: NewTex Communications of
Fresno, L.P., whose general partner is
NewTex Communications L.L.C.,
headed by President Robert Sherman
of Chappaqua, NY, a former NBC Ra-
dio Group executive. NewTex's in-
vestors include Stonehill Radio Corp,
owned by Stewart Tabin, Neale Tran-
gucci, Arnold Nance, and Ron
Labow; OGP Partners L.P., owned by
managing general partner Robert Mor-
ris, Christopher Kelly, and Odyssey
Zeuss Inc.; and AV Partners lli L.P.,
owned by Joseph Aragona, Kenneth
DeAngelis, Jeffery Garvey, and Wil-
liam Wood. Aragona, DeAngelis, Gar-
vey, and Wood have interests in Edens
Communications Inc., which has
deals pending to sell its remaining sta-
tions, KOY-AM & FM/Phoenix and
KKLQ-AM & FM/San Diego. Phone:
(212) 355-5288

SELLER: Louis C. DeArias of Seattle,
receiver for the assets of Olympia
Broadcasting. He has deals pending
to sell Olympia’s KYAK & KGOT/An-
chorage, AK; KIAK-AM & FM/Fair-
banks, AK; and KTRW & KZZU/Spo-
kane, WA. Phone: (206) 622-8700
FREQUENCY: 103.7 MHz

POWER: 50kw at 500 feet

FORMAT: AOR

BROKER: Kalil & Co.

G
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COMMENT: This staton sold for
$2 .88 million in 1986.

KRRS/Santa Rosa

PRICE: $400,000

TERMS: Asset sale

BUYER: Moon Broadcasting Corpora-
tion, headed by President Abel de
Luna

SELLER: KEFFCO Inc., headed by
President James Kefford. It owns

KXFX/Santa Rosa, CA. Phone: (707)
523-1369

FREQUENCY: 1460 kHz

POWER: 1kw day/33 watts night
FORMAT: Spanish

BROKER: William A. Exline Inc.

WADS/Ansonia (Bridgeport)
PRICE: $450,000

TERMS: Asset sale for $250,000 cash
and a 100-month promissory note for
$200,000 at 10% interest, with
interest-only payments for the first 24
months, and amortized over the re-
maining 76 months.

BUYER: Radio Amor Inc., a nonprofit
corporation headed by President Rev.
Armando Hernandez of New Haven.
Phone: (203) 397-9131

SELLER: Jack Silva and Manuel San-
tos of Goodbridge, CT. Phone: (413)
592-0283

FREQUENCY: 690 kHz

POWER: 1kw daytimer

FORMAT: Ethnic

COMMENT: This station sold for
$550,000 in 1989.

i s
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WVZA (FM CP)/Herrin

PRICE: $85,000

TERMS: Asset sale for cash

BUYER: Wayne E. Tate of Marion, iL.
He is also buying a 20% stake in the
seller's KABE (FM CP)Lake Ozark,
MO (see listing, Page 8). Phone: (618)
993-2148

The
WASHINGTON NewsDesk

TRANSACTIONS AT A GLANCE

1993 Deals To Date:

$1,145,547,014

(Last Year: $540,623,503)

Total Stations Traded This Year: ........ 668
(Last Year: 590)

.......... $118,529,000
Last Year: $5,879,650)

Total Stations Traded This Week:. .. ... ... 28
. {Last Year: 33)

This Week’s Action:

® Deal Of The Week:

® KRTH/Los Angeles $110 million

® KCFA (FM CP)/Arnoid, CA $24,000
® KRZR/Hanford (Fresno), CA $950,000
® KRRS/Santa Rosa, CA $400,000
® WADS/Ansonia (Bridgeport), CT $450,000
® WVZA (FM CPyHerrin, IL $85,000
® Breadbasket-ST Statlons $700,000
® KZXL/Great Bend, KS
® KGNO & KDCK/Dodge Clty, KS
® WLME/Hawesville, KY $170,000
® WTKL/Baton Rouge No cash consideration
® WWPL/Federalsburg, MD Undisclosed for 100% voting rights
® WCHB & WJZZ[Taylor-Detroit No cash consideration for 54.6%
® WACR-AM & FM/Columbus, MS $110,000 for 69.75%
® KABE (FM CP)Lake Ozark, MO $50,000 for 20%
® KANZA [Inc. Stations Undisclosed for 20%
® KAOL & KMZU/Carroliton, MO
® KTRX/Tarkio, MO
® WHB/Kansas City $600,000
® WMVO & WQIO/Mount Vernon, OH No cash consideration for 66%
® WLXC (FM CP)Lexington {Columbla), SC No cash consideration
for 80% )
® WJRX/East Ridge (Chattanooga), TN $1.3 million
® WKMM/Kingwood, WV $190,000
® KFIZ & WFON/Fond du Lac, Wi $3.5 million

SELLER: Herrin Broadcasting Inc.,
owned by Barbara and Norris Reichel
of Longwood, FL. They also own
KABE. Phone: (407) 774-2791
FREQUENCY: 92.7 MHz

POWER: 6kw at 325 feet

Breadbasket-ST Stations
PRICE: $700,000

TERMS: Asset sale for cash
BUYER: Lesso Inc., owned by Larry

Here’s Your Reality Check

Your station’s news battle in your market

For more information, call 1-80(}2834147.

/o~ A flexible newscast you
customize with your own
station identity elements.

WAL americanradiobistenL.cona

SRS

. SlANOAraNews

Steckline of Garden Plain, KS. He
owns KWLS & KGLS/Pratt, KS; KSLS
& KYUU/Liberal, KS; KXXX & KQLS/
Colby, KS; KEGS/Emporia, KS; KXLS/
Enid, OK; KLLS/Augusta, KS; and
KILS/Minneapolis, KS. Phone: (316)
721-8484

SELLER: Breadbasket Enterprises
Inc. and ST Broadcasting Inc., repre-
sented by Sr. VP Eugene Johnson.
Phone: (316) 792-7108

Continued on Page 8
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TM Cemiury
Television

Presents: . .

Audio: Find out why Gannett,
Alliance & Bonneville have turned
fo TM Century Television.

Audio: We create innovative
marketing strategies.

Audio: We help you squeeze Audio: Our quality and service mean
out your competition. a great value for you.

Ratings g

Audio: We help your radio station Audio: Call (800) TM CENTURY for
climb to new heights. a demo. See what you're missing!
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RADIO BUSINESS

TRANSACTIONS

Continued from Page 6

KZXL/Great Bend

FREQUENCY: 107.9 MHz

POWER: 99kw at 909 feet

FORMAT: AC

COMMENT: This station sold for
$240,000 in 1988.

KGNO & KDCK/Dodge City
FREQUENCY: 1370 kHz; 95.5 MHz
POWER: 5kw day/1kw night; 100kw
at 500 feet

FORMAT: Goid; CHR

COMMENT: This combo sold for
$970,000 in 1987.

WLME/Hawesvill
PRICE: $170,000
TERMS: Duopoly deal; asset sale for
$110,000 cash and a five-year prom-
issory note for $60,000 at no interest
BUYER: Cromwell Group Inc., owned
by Bayard ‘‘Bud’’ Walters of Nash-
vile. He owns WKCM-AM & FM/
Hawesville, KY-Cannelton, IN and 11
other stations. Phone: (615) 361-7560
SELLER: Joe L. Aldridge of Hawes-
ville. Phone: (502) 927-6628
FREQUENCY: 105.7 MHz

POWER: 3kw at 328 feet
COMMENT: The application states that
there are 13 stations in the duopoly
market created by the contours of
WLME-WKCM-AM & FM.

- Lc
WTKL/Baton Rouge

PRICE: No cash consideration
TERMS: Transfer of station assets pur-
suant to an order of the 19th Judicial
District Court, Parish of East Baton
Rouge, State of Louisiana. Premier
Bank has agreed to release its security
interest in the assets and release the
seller from its indebtedness.

BUYER: East Baton Rouge Parish
School Board, headed by President
Robert Meador of Baton Rouge. The
school board intends to operate this
station in conjunction with WBRH/
Baton Rouge at Baton Rouge Magnet
High School. Phone: {(504) 922-5400
SELLER: Stephen C. Poss, temporary
receiver of Leader Group Inc., which
was owned by Richard Preis and the
Estate of Louis Bathen. The court or-
der states that Preis is an alumnus of

i

Great products . . .

the school and supports this transfer.
The temporary receiver was appointed
in March (R&R 3/19), after the April
1992 murder of Bathen left the station
off the air and in legal limbo because
Bathen had been the corporation’s sole
officer. Preis was thus unable to con-
duct station business. Phone: (504)
381-0036

FREQUENCY: 1260 kHz

POWER: 1kw day/127 watts night
FORMAT: This station is dark.

?%

: Lo
WWPL/Federa
PRICE: Undisclosed for 100% voting
rights

TERMS: Stock sale. The buyers have
agreed to purchase a $145,000 loan
owed by the licensee, P.M. Broadcast
Engineering Inc., to Philips Credit
Corporation, and which is in default.
The terms of the loan are to be modi-
fied “in @ manner favorable to P.M."
contingent upon P.M.’s owners enter-
ing into this voting trust transaction.
BUYER: Apex Associates Inc., owned
by Keith Mayo of Hurlock, MD; Albert
Mayo of Seaford, DE; Donald Holdt of
Cambridge, MD; and Herman Stevens
of Cambridge, acquiring all voting rights
to the stock of P.M. Broadcast Engi-
neering Inc. Keith Mayo has a limited
partnership interest in an FM CP at
Smyma, DE. Phone: (410) 376-1300
SELLER: Mike Powell and Don Mat-
tingly of Waldorf, MD, transferring their
voting rights. However, they will each
maintain their 50% equity interests in
P.M. Broadcast Engineering Inc.
FREQUENCY: 107.1 MHz

POWER: 3.9kw at 407 feet

s
f;%—gmé
WCHB & WJZZ/Taylor-Detroit
PRICE: No cash consideration for
54.6%

TERMS: Transfer of voting stock to a
trust established for the benefit of the
seller's descendants

BUYER: E. Harold Munn Jr., NBD
Bank, Janice Hall, and Arthur Middle-
brooks as trustees of the Mary L. Bell
Trust Agreement for Descendants,
which will own 54.6% of the stock of
Bell Broadcasting Company. Phone:
(313) 871-0590

SELLER: Mary L. Bell, transferring her
entire 54.6% voting stock interest.

Perceptual Studies
Auditorium Music Tests

Auditorium Format Analyses

Focus Groups

Tracking

She will continue to own 42.6% of the
company's nonvoting stock.
FREQUENCY: 1200 kHz; 105.9 MHz
POWER: 25kw day/1kw night; 20kw
at 724 feet

FORMAT: News/Talk; Jazz

WACR-AM & FM/Columbus
PRICE: $110,000 for 69.75%
TERMS: Stock sales for cash

BUYER: Bennie L. Turner of West
Point, MS, increasing his stock interest
in T&W Communications Corporation
from 30.25% to 100%. Phone: (601)
494-6611

SELLER: Gary Turner and Randolph
Walker of West Point, and Robert
Williams of Jackson, MS, each selling
a 23.25% stock interest
FREQUENCY: 1050 kHz; 103.9 MHz
POWER: 1kw day/47 watts night; 3kw
at 230 feet

FORMAT: Urban

COMMENT: This combo sold for
$630,000 in 1986.

pu. L S
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KABE (FM CP)/Lake Ozark
PRICE: $50,000 for 20%

TERMS: Stock sale for cash

BUYER: Wayne E. Tate (see WVZA
(FM CP)Herrin, IL, Page 6), acquiring
a 20% stock interest in Herrin Broad-
casting Inc.

SELLER: Barbara and Norris Reichel
(see WVZA)

FREQUENCY: 102.7 MHz

POWER: 6kw at 328 feet

KANZA Inc. Stations

PRICE: Undisclosed for 20%

TERMS: Stock sale on undisclosed
terms

BUYER: Paul Steele of Chillicothe, MO
is acquiring a 20% stock interest in
KANZA inc.

SELLER: Michael and Carol Carter of
Carrollton, MO, reducing their stock in-
terests from 50% each to 40% each

KAOL & KMZU/Carrolton
FREQUENCY: 1430 kHz; 100.7 MHz
POWER: 500 watts day/30 watts
night; 98.6kw at 989 feet

FORMAT: Country

KTRX/Tarkio
FREQUENCY: 93.5 MMz
POWER: 6kw at 236 feet
FORMAT: Country

WHBI/Kansas City

PRICE: $600,000

TERMS: Asset sale for cash. The seller
is buying WHB & KUDL from Sham-
rock Broadcasting for $5 mitlion and
will spin off the AM in this transaction.
BUYER: KANZA Inc., owned by Mi-
chael and Carol Carter of Carroliton
and Paul Steele of Chillicothe, MO.
They own KAOL & KMZU/Carrollton
and KTRX/Tarkio, MO. (see above)
Phone: (816) 542-0404

SELLER: Apolio Radio Ltd., headed
by President/CEQ William Stakelin. It
owns KMXV/Kansas City; KKAT-
KALL-AM & FM/Salt Lake City; WEZL/
Charleston, SC; and KEZE & KJRB/
Spokane, WA (sale pending). Phone:
(816) 753-0933

FREQUENCY: 710 kHz

POWER: 10kw day/5kw night
FORMAT: Gold

R

WMVO & wQlo/

Mount Vernon
PRICE: No cash consideration for 66%
TERMS: The trustee of the late owner's
trust is distributing stock to the heirs —
the late owner's children — to protect
the licensee’s Subchapter S corpora-
tion tax status. The children will im-
mediately enter into a voting trust un-
der which the trustee will continue to
hold voting control of the licensee.
This is a two-step transaction, under
which the children will first each re-
ceive 11% of the licensee's stock,
then purchase 22% each at its apprais-
ed market value via two-year promis-
sory notes. They will then enter into the
voting trust, but receive dividends and
distributions as the beneficial owners
of the stock.
BUYER: Jonathan and Juliet Zelko-
witz of Mount Vernon, each acquiring a
33% stock interest in Zeeco Inc. Other
shareholders will continue to be the
Estate of Stephen Zelkowitz, Adminis-
trator Donna Zelkowitz, 19.54%; and
Helen Zelkowitz, 14.46%. Phone:
(614) 397-2288
SELLER: First Knox-National Bank of
Mount Vernon, as trustee of the 1964
Trust, represented by trust officer
Mark Iverson, transferring its 66%
stock interest. Phone: (614)
393-5505
FREQUENCY: 1300 kHz; 93.7 MHz

Cox Broadcasting
Nininger Stations

Rogers Broadcasting

Susquehanna Radio
WIN Communications

POWER: 500 watts day/51 watts
night; 37kw at 563 feet
FORMAT: Nostalgia; AC
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WLXC (FM CP)/Lexington

(Columbia)
PRICE: No cash consideration for 80%
TERMS: The permittee is converting
from a limited partnership to a corpora-
tion so that all of the shareholders will
have a "voice and vote" on the disposi-
tion of additional construction funds
that they must provide.

BUYER: Lexington Communications
Inc., owned 8% by President Fred
Hiller Jr., 10% by C.T. Reynolds, 8%
by H. Hugh Rogers, 8% by L.E. Win-
gard Jr., 8% by J. Carroll Shealy, 8%
by L.E. Richardson, 8% by Joseph
Fullwood, 8% by Howard Beaufort,
8% by Richard Hook, 4% by Timothy
Driggers of Lexington, 10% by Lewis
DeBose, 8% by John Duncan of Co-
lumbia, and 4% by Beegie Truesdale
of Los Angeles. Phone: (803)
892-2765

SELLER: Lexington Communications
Ltd., a limited partnership whose gen-
eral partners are C.T. Reynolds and
Lewis DeBose.

FREQUENCY: 98 .5 MHz

POWER: 3kw at 328 feet

SRR P
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WJRX/East Ridge
(Chattanooga)

PRICE: $1.3 million
TERMS: Duopoly deal; asset sale for
$800,000 cash and five annual pay-
ments of $100,000 each at no interest
BUYER: Radio Chattancoga Inc., a
wholly owned subsidiary of Blooming-
ton Broadcasting Corp., headed by
President Timothy Ives of Blooming-
ton, IL. It owns 11 stations in six mar-
kets, including WGOW & WSKZ/Chat-
tanooga. Phone: (615) 756-6141
SELLER: Sattler Broadcasting Inc.,
owned by Virginia Sattler. Phone:
(615) 899-9579
FREQUENCY: 107.9 MHz
POWER: 3kw at 328 feet
FORMAT: Religious
BROKER: The Connelly Company
COMMENT: A deal was previously an-
nounced to sell this station for $1.35
million to another duopoly buyer,
Bahakel Communications.

Continued on Page 24

for great companies . . .

Paragon Research

Contact Mike Henry to discuss programming research options for your station — (303) 922-5600

The Research Company of Choice

wwLamericanradiohistops.com
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Kidd Becomes New
WHAQT/Miami PD

Tony Kidd,
who resigned the
WVAZ/Chicago
PD post two !
weeks ago, has
accepted a sim-
ilar position at
Cox Urban AC
WHQT/Miami.

VP/GM Bob
Green told R&R, I
“My objective
was to hire the
best person in America for this
particular task, which was to build
this radio station. I was always a
great admirer of Tony’s work and
have followed his career as he’s
progressed. When the opportunity
to fill this particular position pre-
sented itself, my first call was to
Tony.”

“I feel wonderful . . . I'm looking
forward to working with Cox and
Hot 105, Kidd commented. “You
can expect to see some noise in
Miami. I'm looking forward to the
challenge.”

Kidd, a 12-year industry veteran,
also programmed WBEE/
Rochester, NY and WLLR/Quad
Cities, IA-IL prior to his five-year
WVAZ stint.

Kidd

Heimerl Named VP
Of Children’s Net

Former West-
wood One VP/
Production Brian
Heimerl has been
appointed to the
VP post at Chil-
dren’s Satellite
Network. Hei-
merl, who will be
based in Los An-
geles, will devel-
op the network’s
affiliate base, di-
rect marketing and advertising,
and build corporate and education-
al alliances.

President Bill Barnett remark-
ed, “Brian’s vast experience in all
areas of network business will play
an integral part in our growth pro-
cess. We're thrilled he’s joined the
team.”

Heimerl noted, “The children’s
programming format will thrive.
The radio industry is perfectly po-
sitioned to accept this format
genre. The network’s team of pro-
fessionals has a clear vision of
what’s needed to bring broad-
casters and advertisers together
with kids and their parents.”

Before starting his 11-year WW1
tenure in 1981, Heimerl spent six
years with Watermark Inc.

R

Lander

Continued from Page 3

ket, but I know there’s room for
both of us to be successful. I hope
they get a 49.9 share . . . and come
in second.” §

Prior to Lander’s two-year
WEGX stint, he’d done mornings
at KKBQ/Houston for almost nine
years.

All That Jazz

Paul Hardcastle recently stopped by WQCD/New York to promote his
latest album, “The Jazzmasters.” Soakin’ up the sounds of summer are (I-r)
PD Shirley Maldonado, Hardcastle, morning man Russ Davis, and JVC Di-
rector/Promotion Jeff Lunt.

West To San Diego As New KYXY PD

KYXY/San Di-
ego AM driver
Sonny West has
been elevated to
PD and will con- }
tinue his morning
airshift. West
succeeds Art
Schroeder, who
exits the Soft AC.

West told R&R,
“We recently be-
came a bit more
contemporary and have taken a

West

L R R R 5

different focus — the ’80s and '90s.
Our meat and potatoes are AC
mainstays like Michael Bolton and
Whitney Houston. We're basically
going head-to-head with [cross-
town AC] KJQY, but they’re more
*70s-oriented.”

West previously programmed
KCBQ/San Diego; KVYN/Napa
Valley, CA; and WBYG/Kanka-
kee, IL and has worked on-air at
XTRA (AM)/San Diego, KLOK/
San Jose, and KWIZ/Anaheim.

G Jisdb &

WMXJ/Miami Hires Scarborough As PD

Veteran pro-
grammer Ed
Scarborough has
taken over as PD
of Sconnix’s
WXMJ/Miami.
Group VP/Pro-
gramming Rick
Peters had been
programming
the Gold outlet
following Bill
Stedman’s de-
parture for KEZR/San Jose (R&R
10/23/92).

Scarborough
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Scarborough told R&R, ‘‘Sconnix
is probably the most people-
oriented company in broadcasting.
The staff here is wonderful; it’s a
very close-knit group and I hope
they’ll let me join their fraternity.
This airstaff will make my job a lot
easier.”

Scarborough’s last 12 years have
been spent programming CBS
properties KLTR/Houston,
KKHR/Los Angeles, and KHTR/
St. Louis.

A R S s |

Stevens Snags WHT

J.T. Stevens,
former WQFM/
Milwaukee PD, |
has been hired as
PD at Classic

Rocker WHTQ/
kY
let. ‘- :

Orlando. He re-
places Jim Steel
at the TK Com-
munications out-
GM Frank Ten- Stevens
ore commented, “We’re revamp-
ing programming operations and
needed more experience at the sta-

Q PD Slot

tion level, especially considering
the competitive situation. We feel
fortunate that we could land J.T.”

Stevens said, ““After doing battle
in a fiercely competitive market
like Milwaukee, I'm excited about
the opportunity to guide WHTQ
back to dominance in this four-way
rock battle.”

Stevens’s programming experi-
ence 'includes three years at
WQFM and PD stints with
WGCX/Mobile, WZYC/Coastal
North Carolina, and WZZR/Rich-
meond.

—WAALamericantadiohistorv.com

f{m

c S

Department
- =

x
L

" RCA Resets Black Promotion

Brown

RCA has restructured
its Black Music Promotion
department, adding three
staffers and transferring
two.
Joining the label are
Taryn Brown, who be-
. comes West Coast Regional
. Director, based in Los An-

geles; Monica Johnson,
_ Mid-Atlantic Regional Man- |

ager; and Fonda Thomas,
- East Coast Regional Man-
ager. Johnson and Thomas will be based at the label's New York head-
quarters.

Brown has previously worked in promotion with both A&M and MCA.
Johnson’s prior posts included sales and marketing jobs with Xerox,
Giltette, and Johnson & Johnson. Thomas comes to RCA from the MD
chair at WJLBIDetroit.

In other personnel moves related to the realignment, National Field Di-
rector, Black Music Promotion Tommy Thompson relocates from New
York to Los Angeles, and East Coast Regional Manager, Black Music Pro-
motion Byron Pitts moves down the coast to become Southeas: Regional
Manager, based in Atlanta.

Thompson

SRR S s s =

Murgatroyd Appointed To
Epic West Coast A&R Post

Victor Murgatroyd has been tapped as Epic’s new
Director/A&R, West Coast. Based at Epic’'s Santa
Monica, CA headquarters, he will seek out and devel-
op new talent in addition to working with acts already
on the label's roster.

Murgatroyd has spent the last two years as Direc-
tor/A&R for Revolution Records. He has also been
active as a musician and songwriter with a variety of
bands.

Portland Classical Station Signs On

KKBK/Portland signed on last Monday (6/21), playing “the greatest
hits of the 17th, 18th, and 19th centuries.” BayCom Oregon's Classical
“K-Bach” also announced staffing, including GM Bill Failing, PD
Lawrence Hoimes, and NSM Willie Anderson.

“We want to make classical music fun and help Portland's cultural or-
ganizations at the same time,” commented Failing. “We are trying to estab-
Ish a beachhead for the arts among people who ordinarily wouldn’'t make
the connection.”

Creative forces converged at the Museum of Television & Radio when the
Interep Radio Store sponsored a seminar in conjunction with the Radio
Mercury Awards. Seen on the scene were (I-r) the Moving & Taiking Pic-
ture (M&TP) Co.’s Garrett Brown; Angotti, Thomas & Hedge'’s Dion Hughs;
Interep’s Ralph Guild; Joy Radio’s Joy Golden; the Radio Spot's Thomas
Hripko; Bert Berdis & Co.’s Bert Berdis; M&TP Co.’s Ann Winn, the Muse-
um’s Ken Mueller; and New Sounds Inc.’s Tony Schwartz.
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Radio

® SCOTT LAZARE becomes NSM at
WYNY/New York. Prior to his appoint-
ment, he served as GM at Blair/Ban-
ner's NY office.

® GEORGE LONG-
WELL assumes
Agency Sales Man-
ager duties at §
WTEM/Washing-
ton. His back-
ground includes
NSM posts at
crosstown WRQX-
and WHYT/Detroit.

Longwell

®ED ROSSMAN segues to WENZ/
Cleveland as Business Manager. He
formerly held a similar post at KVOD/
Denver.

Records

®PETER ALBER-
TELLI has been
tapped as Man-
ager/National
Crossover Promo- !
tion at EastWest §
Records America.
He most recently
was Virgin  Rec-
ords' National
Dance Promotion &
Manager.

Albertelli

®BOB BORTNICK has been ap-
pointed Director/A&R at the Imago Re-
cording Co. He exits a similar post at
Giant Records.

Gasmer

Bortnick
® BARRY GASMER shifts to Epic Rec-
ords as Manager/International Market-
ing, West Coast. He most recently was
a Media Coordinator at Sony Music In-
ternational.

®ROB BIRKHEAD joins Reunion Rec-
ords as VP/Marketing & Artist Develop-
ment. He previously was Director/Mar-

keting for Word Inc.’s Myrrh Records &
Associated Labels. Concurrently, Re-
union ups MELINDA SCRUGGS from
VP/Artist & Corporate Development to
Exec. VP/General Market Develop-
ment.

National
Radio

® JANE SHAPIRO accepts the Direc-
tor/Research post at ABC Radio Net-
works, exiting a similar post at the RAB.

® WESTWOOD ONE RADIO NET-
WORKS is set to debut "The Retro
Show” on July 4. Hosted by WBBM-
FM/Chicago's Gary Spears, the weekly
program will showcase music and
trends of the late '70s and early '80s;
(310) 840-4383.

®UNISTAR RADIO NETWORKS is
slated to offer “The Beach Boys Story”
during the Independence Day week-
end. The three-hour music and inter-
view special is hosted by WCBS-FM/
New York’s Bob Shannon; (212)
373-4951.

Industry

® SHEILA OLIVER has been promoted
from HNWH Radio Sales/Atlanta’s Di-
rector/Sales & Regional Manager to
D&R Radio/Atlanta’s VP/Sales.

®PAUL LEVESQUE — currently VP/
Radio at Taylor Communications — has
been named to the NAB Radio Board.

® CLAUDE MITCHELL has been ele-
vated from Creative Manager to Crea-
tive Director at EMI Music Publishing’s
East Coast office. The company also
taps STEVE PRUDHOLME as Creative
Manager/West Coast Creative Opera-
tions.

®TONY MUSCOLO and BUTCH
STONE have established the Manage-
ment Firm. The new company is lo-
cated at 17357 Tribune St., Granada
Hills, CA 91344; (818) 363-8494.

For The Record

Lee Townsend remains a recording
artist and Belinda Walker continues as
his manager following the pair's forma-
tion of Raque Records (R&R 5/28).

Hard Rockin’ Donation

Hard Rock Cafe International CEO Arthur Levitt (I} presented the Elton John
AIDS Foundation with $375,000. The donation was raised through sales
of Hard Rock T-shirts featuring John's self-portrait.

San Francisco Sampler

1) PO

~ hKyF

San Frangiseo $/26/93 (003 3205,071 4
AIDS Founinsion L7

P SR AR i W

When KKSF/San Francisco held'its second annual free Listener Apprecia-
tion Party, the station donated more than $205,000 in proceeds from its
“Sampler For AIDS Relief, Volume 3” compilation LP to the SF AIDS Foun-
dation and Alameda AIDS Service Organizations. Checking things out at
Oakland'’s Jack London Square are (I-r) PD Steve Feinstein, recording artist
Najee (who's featured on Volume 2 of the sampler), foundation Exec. Di-
rector Pat Christen, and GM David Kendrick.

Mike Todd — MD/afternoons
WRCY/Washington (703) .
257-0611

Rick Belcher — OM/PD
WSGW & WIOG/Saginaw, MI
(517) 792-5168

Don Beno — PD/evenings
WCFL/Chicago (815) 942-
4918

Phil Davis — PD WJJN/
Dothan, AL (205) 712-1201

Art Schroeder — PD KYXY/
San Diego (619) 484-3057

Jim Walsh — Swing WPLY/
Philadelphia (302) 478-0975

Chris Wells — Nights
WWRX/Providence (401)
783-6167

CHRONICLE

Marriages

KBIA/Columbia, MO MD
John Hilderbrand to Dawn
Flaherty, June 12

WHTZ/New York VP/GM Al-
an Goodman to Debbie Fries,
June 19.

WWSW-AM & FM/Pittsburgh
Account Manager Pam Kress
to Mark Perry, June 19.

Births

WLHT/Grand Rapids PD
Steve Dirksen, wife Audrey,
son Connor Matthew, May 27.

UNI Distribution West Coast
Single Sales/Marketing Tod
Hackett, wife Paula, daughter
Efta Clare, May 29.

KTXQ/Dallas morning talent
Bo Roberts, wife Deborah, son
Sam Clayton, June 15.

KFWB & KTWV/Los Angeles
Research Manager Mary Gris
wold, husband Mark, daughter
Caroline Rose, June 18.

WYYS/ithaca, NY PD Joey
Gates, wife Shelley, daughter
Meghan, June 21.

R T T e S e R e
Changes

Suzy Andrews tapped as AE at
KIEV/Los Angeles.

WENZ/Cleveland adds AE Paul
Lorko.

Kelly Malone named Marketing Co-
ordinator for the AP’s broadcast divi-
sion.

Jessica Silver and Cynthia Cohen
assume AE duties at D&R Radio’s New
York and Los Angeles branches, re-
spectively. The firm's St. Louis office
appoints AEs Gay Lord and Robin
Vorel.

The Torbet Radio Group/Detroit hires
AE Michael Maiorano.

Louis Romero joins Katz Hispanic
Media as AE.

Laura Morgan upped to West Coast
Publicist at A&M Records.

JLM Public Relations welcomes
Chris Chambers as publicist.

Diane Almodovar becomes Direc-
tor/Latin Music at BMI.

and much more!

Endless Ideas... Unlimited Contacts..

September 8-11, 1993, Dallas Convention Center

FOR ALL THAT IS RADIO!

If ideas are what you want, then that's just what
you'll get at The NAB Radio Show. This is the one
radio event that will pay dividends all year long!.

* Expanded sales and marketing ideas from RAB.

* LMAs and Duopolies... Do they make sense for you?
¢ Indecency... What is the FCC enforcing?

* DAB... in-band, on-channel and satellite systems...

HE

voice instructions.

IO

Oow

429-5336.

TO REGISTER CALL:
(800) 342-2460 or (202) 775-4972.

For program and registration details, call The NAB Radio
Show Fax-On-Demand service at (301) 216-1847 from the
touch-tone handset on your fax machine and follow the

NAB Members can save $290 off registration. For mem-
bership information, call (202) 429-5400.

For exhibitor information, call Eric Udler at (202)

wwLamericanradiohistenscom
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10 DON'TS

you anyway.

did.

firm's best interests, who will?

about how to run your business?

competition.

that means money.

How To Lose Customers

ooking to lose all of your customers? Here's a surefire program for
blowing off your base, courtesy of Canton, Ml-based service and
productivity consultancy Tom Borg & Associates:

Treat customers like strangers. They'll never be any more than that to
Don’t trust customers. They'd probably take advantage of you if you

Never extend yourself. if you go out of your way for customers too
often, they'll start expecting that all the time.

Let self-interest dictate your policies. if you don't watch out for your
Never ask customers’ opinions. Why would they have any ideas

Avoid guaranteeing anything. If you don’t commit to backing up your
product, only the customers stand to lose.

Respond defensively to complaints. Find a way to blame customers if
they're dissatisfied with your services or goods.

Focus on new customers. You can always use new buyers, so don't
waste time and money coddling your old ones.

Don’t train employees. Why bother? They'll probably just defect to the

Never meet with employees. Such meetings just waste time — and

anager Software’

New ‘Promotion

tations’ marketing and pro-

motion departments can ad-

vance into the computer age
— and ease their staffers’ work-
loads — by installing the new “Pro-
motion Manager Software” pack-
age.

Created by WQHT (Hot 97)/New
York Director/Marketing & Adver-
tising Rocco Macri, the software is
divided into seven sub-programs to

T
5:_ ‘g?ﬁ}?j#ﬁ. -
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® June 24-26 — Bobby Poe
Convention. Sheraton Pre-
miere, Tysons Corner, VA.
®July 79 — McVay Media
Management & Programming
Seminar. Pierre Radisson Hotel,
Cleveland

® July 15-18 — Upper Midwest
Conclave. Radisson Hotel
South, Bloomington, MN

® July 20-24 — New Music
Seminar. Sheraton Hotel, New
York City

e R R R R

Sl R o
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help managers create, plan, and
execute contests and events.

Certain programs also facilitate
such tasks as database manage-
ment, inventory control, budget-
ing, directory maintenance, and to-
do list formulation.

For more information or a free
demo disk, call the Rye, NY-based
firm Broadcast Manager Inc. at
(212) 745-8776.

e

_

s

® August 12-15 — Jack The

Rapper Convention. Marriott
Marquis, Atlanta. i
®September 811 — NAB
Radio Show. Convention Cen- @
ter. Dallas )
®September 29 — CMA f:‘
Awards. Grand Ole Opry, Nash- ;;}

ville

® Sept. 29-Oct. 2 — RTNDA
48th Interational Conference &
Exhibition. Convention Center,
Miami

ot

Ll R&R CONVENTION '94 ... MAY 12-14 IN CENTURY CITY

R S

Seven Secret Skills of Expert Negotiators

oning your skills as a nego-
tiator can increase your
success as a salesperson.
Writing in the Fredricksburg, VA-
based Personal Selling Power
magazine, Roger Dawson, CSP,
suggests these negotiating tips:
Don’t take the first offer. A quick
agreement triggers two thoughtsin

BACK TO SCHOOL

the prospect’s mind: We could
have done better — or something
must be wrong. Go through the ne-
gotiation process even if the first
offer is acceptable. Customers will
feel like they’ve won, and that
makes you a good negotiator.
Flinch at the other side’s pro-
posal. It’s important to react

RAB Sets Radio Sales Courses

he RAB is about to debut the

‘ U.S. radio industry’s first

correspondence courses in

radio sales training. Divided into

three courses, the program guides

radio professionals through each

phase of their sales careers via

study in workbooks, cassettes, and

graded weekly writing assign-
ments.

The six-week Radio Marketing
Associate course is designed for in-
dividuals with little or no radio
sales experience. These novice-
level sessions are also ideal for vet-
eran salespeople looking to moder-
nize their presentation techniques.

For those with two years of radio
sales experience, the RAB offers
the 13-week Sr. Radio Marketing
Associate class. CRMC accredita-
tion is required to enroll in this in-
termediate-level course.

The advanced Radio Marketing
Manager sessions are designed for
those currently holding manage-
ment positions. This 13-week class
also welcomes managers-in-train-
ing who are slated to assume their
new duties within six months.

Enrollment will be limited this
September, but the courses are
slated for a full rollout in 1994. For
more information, call the RAB’s
Gail Steffens at (800) 722-7355.

strongly to an unacceptable propo-
sal. This makes it clear you have
no intention of considering such an
offer.

Devalue the bargaiming chip.
Don’t let the other side know how
important a point is to you.

Handle impasses. If you set aside
the key issue, you'll create useful
momentum by agreeing on little
points.

Trade off. Request a favor for
any concession — even ones that
require no extra effori on your
part. You might get a nice consid-
eration, like immediate payment.
Also, you won’t just be giving
something away, and you'll stop
the other side from constantly
coming back for more.

Nibble for something extra. Af-
ter negotiations end, ask for some-
thing extra, or return to a request
that was rejected earlier. Warn-
ing: This can work both ways. You
are at your most vulnerable in the
negotiations when you think they
are over.

Offer a small concession. The
best negotiations can end on a sour
note when the other side’s ego is in-
volved. A small, last-minute con-
cession will make it easier for the
other side to accept your offer.

Smart cars
ine fune

.

AM 53

60 70

FM 88

92 96

a o o
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Are your listeners?

Metro Networks offers the ultimate in fine- tuning. By
using Metro Networks your station creates the right
balance of music, news, sports, weather, and traffic
for your listeners. Be smart, call Metro Networks.

FOR MORE INFORMATION CALL US AT 1-800-800-NEwWS MEIRO NETWORKS

¢ METRO TRAFFIC CONTROL ¢ METRO NEWS ¢ METRO SPORTS ¢ METRO WEATHERBANK

7\
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The ‘Cool’ List!

ho makes Entertainment
Weekly's “Cool List” this
year? Emmylou Harris,

producer/Gumball frontman Don
Fleming, George Clinton, “Cool
She-Rocker” Liz Phair, Will Smith,
Sugar's Bob Mould, Lollapalooza's
second stage, and San Diego (a
“Cool Music Scene"). And who's
“So Uncool They're Cool"? Neil
Diamond, Barry Manilow, Dolly
Parton, and Whitney Houston's “i
Will Atways Love You."”

Meanwhile, some of Rolling
Stone’s “Hot Picks” are courtesy
of: WBCN/Boston PD Oedipus
(Aimee Mann), Gold Mountain's
John Silva (Smashing Pumpkins),
Kurt Cobain (Breeders), and
WCH2/Augusta MD Jamie McCul-
lough (Dada).

Finally, Cosmopolitan profiles
“Women Songwriters” Amy Grant
Carly Simon, the Indigo Girls,
Phoebe Snow, Valerie Simpson,
and Suzanne Vega.

Unplugged, Unimpressed

MCA's Al Teller tells US, “When
something like ‘Unplugged’ comes
along that seems to provide a new
opportunity, there's intense pursuit
of it. The show has soid records, so
you have a lot of folks wanting to
charge through that same door . . .
If MTV isn't careful, the uniqueness
is going to wear off.”

Pete Townshend tells Entertain-
ment Weekly why he's unimpress-
ed by “Unplugged™: " already did
that, at the [1981] second Amnes-
ty International concert in London. |
invented Unplugged-ness — it be-
longs to me. { can do what ! fucking
like with it. 'm gfad that Eric has
sold millions of albums, but if | hear
that bossa nova bongo version of
‘Layla‘ again, | think I'll scream.”

On a related note, “Tears In
Heaven” is the most popular song
at one London funeral parlor, ac-
cording to the Star, which provides
a full Top 10.

Death Of The Blues

And . . . timing is everything, as
Esquire proves this month. A fea-
ture entitled “King Of The White
Blues” locks at the contenders for
that title, including Elektra artist
John Campbell, who passed away
June 13. That leaves only Omar,
Dave Hole, and the pick hit, John
Mooney.

Animal Logic

The McCartneys halted their tour
to fly to Ireland for the 49th birthday
of the world’s oldest cow (National
Enquirer).

Rolling Stone says Green Jelly's
“Three Little Pigs” first broke when
New Rock KXRX/Seattle played it
as a joke — and the phones explod-
ed.

PEARL OF WISDOM — Profiled in
the premiere issue of Exec (former-
ly Young Executive), Epic/Associ-
ated VP/A&R Michael Goldstone re-
veals that he cried when he first
heard Pear! Jam's demo tape. His
advice for would-be A&R types:
“Don’t wait until you have an A&R
Job to do A&R. If you're developing
relationships and learning how to
work in studios and putting people
together and turning people on to
bands, chances are people won't
let you do it for too long without giv-
ing you a job.”

Interactive Media

Peter Gabriel's on the cover of
the second issue of Wired, a
new magazine for the information
age. His new “Explora” CD-ROM is
an interactive “tour” through his
latest LP, his studio, and the
WOMAD fest, with him as “tour
guide.” WB Chief Technologist
(and Elektra founder) Jac Holzman
is oft-quoted in the article, which al-
s0 looks at the interactive efforts of
U2, David Bowie, Billy idol, Motley
Crue, Todd Rundgren, and
Thomas Dolby.

Meanwhile, Mondo 2000's fea-
ture on "Interactive CD-ROMs That
Rock” says Fleetwood Mac, Her-
bie Hancock, and Michael Penn
are also “in the pipeline for the
penile implant of the new technolo-
gy.”

Then there’s Soul Asylum’s
Dave Pirner on the band’s “Runa-
way Train" video (which incorpor-
ates pix and info on missing
youths): "It's really exciting to see
the effects of it — we found three of
these kids already” (Rolling Stone).

Shared Secrets

Angela Bassetft reveals some
secrets of Tina Turner's stage
moves in People: “She told me how
all those moves that look so wild
and rough are actually meticulously
planned. Sexuality wasn’t shoved in
the audience’s face. Her pelvis al-
ways moved side to side, not back
to front . . . . When she runs her
hands through her hair? She's just
drying them off. She hated to have
a towel onstage. ‘Towels belong in
the bathroom,’ she told me.”

In a Star exclusive, “Cher's
Daughter And Her Lesbian Lover
Speak Out For First Time.” Chasti-
ty — who fronts Geffen act Cere-
mony with her pal — says, “Thank
God | got mom'’s voice and not my
dad’s.”

Each week R&R sneaks a peek through the nation’s consumer
magazines in search of everything from the sublime to the
ridiculous in music news. R&R has not verified any of these reports.

& time zone. All listings subject to change.
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TOP TEN SHOWS
JUNE 14-20

1 NBA Final Post

2 NBA Final (Sunday)
(Bulls vs. Suns)

3 NBA Final (Wednesday)
(Suns vs. Bulls)

4 NBA Final (Friday)
(Suns vs. Bulls)

5 Home Improvement

6 Roseanne

7 Primetime Live

8 Coach

9 Seinfeld
60 Minutes (tie)

Source: Nielsen Media Research

Alf show times are EDT/PDT unless oth-
erwise noted; subtract one hour for CDT.
Check listings for showings in the Mountain

COMING NEXT WEEK

Tube Tops

Clint Black, Phil Collins, Ex-
pose, Billy Joel, L.L. Cool J,
Nirvana, Bonnie Raitt, San-
tana, Michael W. Smith, Roger
Waters, Wynonna, the New
Maroons (a supergroup com-
prised of Ringo Starr, Don
Was, Benmont Tench, Mark
Goldenberg, and Jonelle Mos-
ser) and Crosby, Stills & Nash
are scheduled to perform from
L.A’s Universal Amphitheatre
on “Together For Our Children
— M.U.S.L.C. (Musicians Unite
With Stars To immunize Chil-
dren),” a two-hour special pre-
mienng in syndication (Friday,
6/25; check local listings).

Friday, 6/25

® Billy Dean, ‘Nashville
Now” (TNN, 9pm PDT/6pm
PDT).

* Bell Biv DeVoe, “The Ar-
senio Hall Show"” (syndicated;
check local listings).

* Willie Nelson, “The To-
night Show Starring Jay Leno”
(NBC, 11:35pm).

David Letterman — ‘Night’ moves.

§
=

* David Sanborn sits in with =
the band on the final installment
of NBC's “Late Night With David
Letterman” (12:35am, Satur-
day).

® Billy Idol, the Ramones,
and Television, "ABC In Con-
cert” (check local listings).

Monday, 6/28

® Carlene Carter, “Nashville
Now."

® “Willie Neison Salutes Tex-
as” — an hourlong performance
special taped at Austin’s Capitol
Building — airs on TNN (10pm
EDT/7pm PDT).

e Shai, “Arsenio Hall.”

Thursday, 7/1

® Kam, “Arsenio Hall.”

Wwww_americanradiohistorv.com

WEEKEND BOX OFFICE
JUNE 18-20

1 Jurassic Park $38.45
(Universal)

2LastAction Hero $15.33
{Columbia) *

3 Clifthanger $5.67
(TriStar)

4 What's Love Got $3.61
To Do With It
(Buena Vista)

5 Made In America $3.50
(WB)

6 Guilty As Sin $2.71
(Buena Vista)

7 Dave (WB) $2.53

80nce Upon A Forest $2.20
(Fox)*

9 Menace Il Society $2.01
(New Line)
10 Life With Mikey $1.35

(Buena Vista)

All figures in millions
*First week in release
Source: Entertainment Data inc.

COMING ATTRACTIONS:
This week's openers include
"Sleepless In Seattle,” starring
Tom Hanks and Meg Ryan.
The film's Epic Soundtrax LP
features Celine Dion & Clive
Griffin's current single (“When
Fall In Love™), along with a new
track by Harry Connick Jr. and
vintage cuts by Joe Cocker,
Nat “‘King” Cole, Carly Sk
mon, and others.

Celine Dion — ‘Seattie’ sound.

Also opening this week is
“The Firm,” starring Tom
Cruise, Gene Hackman, and
Jeanne Tripplehorn. The film’s
MCA/GRP soundtrack show-
cases Dave Grusin's original
score as well as songs by Lyle
Lovett, Nanci Griffith, Jimmy
Buftett, and more.

@ LAST ACTION HERO (Columbia)
Singles: Big Gun/ACIDC
Real World/Queensryche
Angry Again/Megadeth

CURRENT

©® NEIL DIAMOND:

THE CHRISTMAS SPECIAL

(Columbia)

This 45-minute compilation —
which originally aired on HBO —
showcases 14 holiday tunes,
including “O Holy Night,”
“White Christmas,” “Silent
Night."

®LEAP OF FAITH
(Paramount)
Starring Steve Martin as a
con man/evangelist, this feature
film sports an MCA soundtrack
spotlighting co-star Meat Loaf's
original rendition of "“Paradise
By The Dashboard Light,” along
with cover tunes by Don Hen-
ley, Wynonna, Patti LaBelle,
and others.

®PETER'S FRIENDS (HBO)

This feature film starring Ken-
neth Branagh, Emma Thomp-
son, and Rita Rudner yielded
an Epic Soundtrax LP compris-
ed of vintage cuts by Bruce
Springsteen, Elton John,
Queen, and others. The Pasa-
denas’ rendition of Al Green's
classic “Let's Stay Together”
rounds out the album.

® A FEW GOOD MEN

(Columbia TriStar)

Tom Cruise, Jack Nichol-
son, and Demi Moore star in
this feature film, which spawned
a Columbia soundtrack con-
taining Big Mama Thornton’s
original version of “Hound
Dog."”

=

What The Hell Have I/Alice In Chains
Other Featured Artists: Anthrax, Aerosmith, Fishbone
® WHAT’S LOVE GOT TO DO WITH IT (Virgin)
Single: | Don’t Wanna Fight/Tina Turner

® MADE IN AMERICA (Elektra)

Singles: Go Away/Gloria Estefan (Epic)
Colors Of Love/Lisa Fischer
Other Featured Artists: DJ Jazzy Jeft & The Fresh Prince

® SLIVER (Virgin}

Single: Can’t Help Falling In Love/UB40
Other Featured Artists: Neneh Cherry, Heaven 17, Enigma

® SUPER MARIO BROS. (Capitol)
Single: Aimost Unreal/Roxette

Other Featured Artists: George Clinton, Divinyis, Megadeth

®BENNY & JOON

Single: 'm Gonna Be (500 Miles)/Prociaimers (Chrysalis/ERG)

® THE BODYGUARD (Arista)

Single: Run To You/Whitney Houston
Other Featured Artists: Curtis Stigers, Soul System

COMING

O® SLEEPLESS IN SEATTLE

Single: When | Fall In Love/C. Dion & C. Griffin (Epic Soundtrax)

® FREE WILLY

Single: Will You Be There/Michael Jackson (MJJ/Epic Soundtrax)
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THE ENVELOPE PLEASE.

b

Award-winning research, from the creators of Monday Morning
Replay, returns. Extended, week-long major market monitors
quarterly. 24-hour major market monitors weekly. Accurate
airplay charts, detailed song-by-song analysis, and in-depth
station overviews. In plain and simple terms, the truth about
what’s on the air.

AVAILABLE FOR THESE FORMATS:

CHR -ROCK -URBAN -HOT AC -GOLD AC

Contact your PREMIERE RADIO NETWORKS representative 818 377-5300.

NOW AVAILABLE ON A BARTER BASIS.

B ¥ PREVIERS
NEYFNSSgl T RADIO NETVWORKS
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“00H CHILD™

From his debut EastWest album, “The Way | Am"

#2 MOST ADDED CHR 67/66!
#1 MOST ADDED AT P1s!

Q102 28-25 WHHH add 195 add
WXKS add 31 KISF add WCGQ add
STAR94 add 30 WKBQ add KZFM add
PWRPIG add 22 KKFR add WKSI add
KKRZ add 29 KZHT add WBBO add
KUBE add 15 Q99 add WWZZ add
CK105 add 39 KMEL add WA1A add
KKMG add 31 HOT977 add WHHY add
KLUC add 23 KPLZ add WGTZ add
KDON add 34 WVSR add 2104 add
KWIN add 17 WNNK add WIFC add
KLYV add 38 WSPK add KZMG add
KTRS add 39 98PXY add HOTI94 add
PRO-FM add WPST add HOT105 add
WNVZ add WRCK add KRQ add
WWHT add WBBQ add

...And Many More!

Produced by Dino for Onid Productions, Inc.
Management: Stevie 6 Management, Inc.

D

eastwest records america

STREET TALK.

’BLS, Hot 97 Sign New Consultants

IG changes in sound — skewing
decidedly toward the rap and hip-hop tip

— at legendary Inner City UC WBLS/NY.

Jerry Clifton comes aboard as the new
consultant, displacing Tony Gray. 'BLS's new
slogan: “We only stop the music once every
107 minutes.”

Meanwhile, crosstown Emmis Churban
Hot 97 has inked Harry Lyles as its new
consultant. Don't expect major changes in Hot
97's sound.

Liberty To Boost,

} Bolster Promo Players ‘

Look for Liberty to restructure its
promotion department, with promotions in
store for at least five of its key players,
including VP/Promo Bill Catino and Dir./Nat'{
Promo Sam Cerami.

Three regional VPs are
expected to be named, and
as many as eight new
locals may be hired,
increasing the promo staff
to 16. Each person will be
responsible for 12-20
stations. Details next week,
when the label's
department heads return
from meetings in Maui.

Bill Catino

The 4-1-1 On 550

4

Epic Sr. VP Polly Anthony’s new label will
be called 550 Records, deriving its name from
Sony Music’s 550 Madison Ave. address. Epic
Dir./Video Promo Neda Tobin will segue to
550 in an as-yet-unannounced capacity.
Expect the fully staffed, full-service label to

Rumors

* Any validity to the Goofy Ave. speculation that
former Capitol topper Hale Milgrim will surface at
Disney Records?

* Wil WKLS/Atlanta moming news personality
Jools Brandt join John Lander for wakeups at B100/
San Diego?

e Wil Power Pig/Tampa Mktg. Dir. Rob Wag-
man become the 83Q/Syracuse MD?

¢ is Motown Sr. VP/Promo Frank Turner mulling
over some East Coast opportunities?

o Will Nashville-based Actshandier Entertain-
ment Pres. Jeftrey Donavan close up shop to take a
record gig?

* With WOVV/W. Paim Beach morning man M.J.
Kelli now into his third month as interim PD, will this
position ever be filled? Or has Kelli already inherited
it?

When you need
the #1 voice-over

in rock radio...

CALL US!

WwWW._americanradiohistorv.com

begin takin' its music to the streets in
September.

After a decade with the |
label, RCA/Nashville
VP/GM Jack Weston
resigned, effective July 23.
Weston — who says he
“just wants to play awhile”
— plans to take a year's
sabbatical from the Biz,
spending time on his boat
and the backroads of
Tennessee.

Jack Weston

President Bill Clinton took to the radio
airwaves to push his economic program on
Monday (6/21). The Prez did 10-minute
phone interviews from the White House with
WMAL/DC, WJR/Detroit, KABCIL.A., KRLD/
Dallas, WCBS/NY, and Mutual's Larry King.

A White House source said the stations
were chosen based on market size, ratings,
and their previous relationships with the Clinton
camp. The source
emphasized that more
stations in other markets
will soon be given a similar
opportunity to chat with
Clinton.

Speaking of
presidential one-on-ones
.. . David Geffen was
Clinton’s guest for dinner
that same Monday evening.

David Geffen

Capitol President Gary Gersh moved
quickly to reshape the Tower A&R dept.,
naming former A&M A&R VP Patrick Clifford
and Kim Buie — who'll exit her Liberty VP/
A&R post — to key executive slots. Replacing
Buie at Liberty is MCAI/Nashville Dir./A&R
Rene Bell (see Page 23).

Having just completed its sale of KQLZJ
L.A. and moved out of radio ownership,
Westwood One is refocusing on major music
events for radio and scores the exclusive
broadcast of U2's “Zooropa '93" show live!
from Dublin on August 28.

Chalk up another notch on the revolving
door: XHRM/San Diego VP/GM Mike
Seaberry exits.

WJFK/Washington afternooners Don
Geronimo and Mike O’Meara are facing a
$50 million invasion-of-privacy suit filed by
WMMX (Mix106)/Baltimore PR Dir. Dawn

Tritaik.
Continued on Page 16

Rock Radio Exclusively

414/632-8610 « 414/632-5527 fax
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"PETS”

the new single from porno for pyros

99X 7-2
WKBQ add 33
Q99 add
WNVZ 20
WENZ 12
K106 38-32
KTUX 38-33
WROQOK add 19
KZ93 add
KwO0D 9-9
WYYS add
KMCK deb 38
KISR add
KYYY add
KLYV add 40
KMGZ add
WRKY add
KTMT add
0K95 add

NEW ROCK @)
TRACK: €

© 1393 warner bros. records int

STREET TALK.
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Rumbles

* BIG changes at WWCDIColumbus, OH: PD
Tom Teuber resigns to retum to Chicago and pursue
other opportunities. MD Jane Wang becomes interim
PD. Lou Griffith is upped from nights to mornings, re-
placing Lisa Axe. Andyman (aka Andy Davis} rises
from overnights to nights.

o KROQ/L.A. weekender and ex-MTV V.J Mark
Goodman pens a pact to host mornings at Emmis’s
Q101/Chicago.

o WKRCICincy fiips calls to WLWA.

* WKDFINashville welcomes standup comics
Carl Faulkenberry & Jim Patterson for wakeups.
lan Case exits for Talk WGN/Chicago.

* WTFX/Louisvitle — which debuted with a jock-
less “All-Van Halen'’ format — has announced lIts
new format will be (drumroll, please . . .} mainstream
AOR! The new lineup: Madd Max Webster, middays;
PD Buzz Casey, afternoons; Buck Nekked, nights;
and Zakk Tyler, overnights. Morning slot announce-
ment to come.

* WRHT/New Bern PD/morning sidekick Ryan
Walker resigns, but will remain aboard until a replace-
ment is named.

¢ KQID/Alexandria, LA PD Hollywood Harrison
exits. Afternoon driver Ace Anthony becomes PD.

* WMZQ/DC morning driver Sandy Weaver will
be teaming up with Keith Henderson, who hails from
Contemporary Christian WLiX/Long Island.

e V103.9/L.A. acting PD/afternoon personality
David Michaels exits. He's replaced by late-night tai-
ent Rich Guzman.

¢ WHJY/Providence evening talent Amy Hagan
segues to the vacant midday slot. Former 'HJY week-
ender Geoft Charles succeeds Hagan.

¢ Theresa Beyer joins Z100/NY as Promo/Mktg.
Dir., coming from the same slot at crosstown WDRE.

o KROQIL.A. Promo Dir. Lisa Guzzetta resigns.

* WROO/Jacksonsville, FL MD Bobby Knight
rises to APD.

* P.J. Crulse exits afternoons at 92Q/Baltimore.

* WBHV/State College, PA APD/MD/morning
man Paul Kraimer exits for an airshift at Country
WXCL/Peoria. Dave Dallow is interim everything.

* Former KDGE/Dallas PD Larry Nieison joins
crosstown Country KYNG as Creative Services Dir.

» WAMO/Pittsburgh hires former crosstown
WMXP personality Tony Q. Foxx for afternoon drive.

» WJJN/Dothan, AL goes for the team program-
ming concept: Asst. PDs Larry Steele and Jimmie
Doctrie are upped to the co-PD/MD siot.

o WHTG/Asbury Park, NJ promotes nighttimer
Rich Scroggs to APD and middayer Rob Acampora
to AMD.

» WTCFISaginaw welcomes Michael Knight for
nights, coming from the same slot at KQHT/Grand
Forks, ND.

e Veteran Chicago radio morning producer Mick
Kayler segues to WUSNI/Chicago in that same
capacity. Most recently with Robert Murphy at
WKQX, Kayter also worked with Larry Lujack during
his WLS daze.

e Shelli Cole cops the vacant midday siot at
KQiZ/Amaritlo, TX, coming from a similar gig at
WSBG/Stroudsberg, PA.

WWWWamericanradiohistorv=om

HOT LICKS — The National Music Foundation and the U.S. Postal Service joined

forces last week (6/16) to dedicate

seven new stamps honoring rock 'n’ roll and R&B legends. Featuring the respective likenesses of Elvis Presley, Bill
Haley, Clyde McPhatter, Ritchie Valens, Otis Redding, Buddy Holly, and Dinah Washington, the 29-cent stamps were
unveiled on California’s historic Santa Monica Pier by NMF Board Chairman Dick Clark () and Postal Service VP/Em-
ployee Relations William Henderson.

Continued from Page 14

Tritaik claims the Beltway bad boys
caused her “extreme emotional distress” by
revealing on-air that she is a lesbian and
portraying her as an “obese and grotesque
wild beast.”

The spat began after Tritaik and Don &
Mike traded barbs outside Baltimore's Orioles
Park at Camden Yards on Opening Day. The
next day, an unidentified off-air caller told
Geronimo and O’'Meara about Tritaik’s sexual
preference and the pair alluded to it on the air.

The suit also names station owner Infinity
Broadcasting, GM Ken Stevens, and PD
Cerphe Colwell. Stevens said none of the
defendants would comment on the suit.

Geronimo and O'Meara recently made an
on-air apology and paid an undisclosed sum to
settle a $15 million suit that had been filed by
a Washington PR executive, who charged the
duo with calling her demeaning names on the

air.
} Never ‘Numb’ Too Soon ‘

'Twas supposedly an MTV staffer who
leaked word that the video channel had a
Tuesday (6/22) exclusive on U2's new
“Numb” video — a day before radio was
supposed to get it.

Understandably, key radio programmers —
including Z100/NY’s Steve Kingston — were
upset about the exclusive and made the PLG
promo dept. aware of their dissatisfaction. PLG
moved the release date up a day and
overnighted copies to radio.

WABCI/NY adds Unistar's G. Gordon
Liddy Show, beginning July 5. The program
will air 7-11pm on nights when there’s no
Yankees game. When baseball season ends,
Liddy will be heard nightly from 7-10pm. The
show also will air Sundays from 5-10pm. The
mucho macho yakker replaces a locally
produced sports talk program.

One Liddy twist: WABC will reshuffle the
hours so the program begins with open
phones and ends with the G-man’s review of
the day’s newspapers.

’ Hawaiian Eye <

The Honolulu brouhaha that erupted over a

letter from KIKI GM Lee Coleman to an
advertiser that became interpreted as a racial

slam by the Office of Hawaiian Affairs (R&R
6/16) has been resolved.
Continued on Page 18
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Continued from Page 16

Coleman told ST: “After meeting with
several Hawaiian groups and their leaders,
we've ended up making some great
relationships in our community.” Following
those meetings, Coleman wrote a letter to the
editors of the Honolulu Advertiser and the Star
Bulletin, admitting he’d done a “disservice to
all people of Hawaiian ancestry” and offered
an “unqualified apology.”

Coleman added, “| was aiso wrong to
exclude the people of Hawaiian ancestry from
the makeup of our audience. They do listen to
our radio station and we very much appreciate
them as part of our listening audience.”

Elsewhere in the Gateway to the Pacific,
Desert Communications Il is set to take over
KQMQ this week, but 13-year PD/midday
personality Kimo Akane won’t be part of the
party. He'll be on the beach contempiating his
next opportunity.

WWRX/Providence welcomes Don Imus
via satellite, beginning July 12. Current
morning host Rona will move to Brent
Peterson’s afternoon slot in afternoons.
Peterson will slide to nights.

Meanwhile, is all-Sports
WTEM/DC set to ink Imus
for mornings? ST hears
the I-man may debut
sometime next month. GM
Bennett Zier declines
comment — except to say
he's evaluating various
aspects of the
programming as Redskins
season approaches.

} A Rose Is A Rose ‘
Is A Broadcaster

Major League Baseball claims all-time hits
champ-turned-radio talk host Pete Rose
violated his fifetime ban from baseball for
gambling when he dropped into WLW/Cincy's
broadcast booth during a Reds home game
against the Giants last Tuesday (6/15). Rose
told AP he's a member of the working media
now and has every right to go where the rest
of his professional brethren can.

} ‘Album Country’ ‘
Service-Marked
Consultant Steve Warren has service-
marked the phrase “Album Country” for his
format, which now boasts four clients. He
began using “Hot Country” in the early '80s,

says he regrets not registering it, and vows to
be “quite possessive” about this one.

| .

Don Imus

Records

¢ MCA Twin Cities promo rep P.J. Olsen relo-
cates to L.A. as Dir./Nat'l AC Promo. And . . . MCA
L.A. promo rep Paula Tuggey is elevated to Assoc.
Dir./ Nat't Pop Promo.

* Expect Columbia VP/A&R Nick Terzo to cop a
similar slot at Hollywood Records.

* Look for Reprise Nat| Promo Mgr. Nancy
Levin to be elevated to Nat'l Dir./Pop & Crossover
Promo. Look for Reprise Nat't AOR Promo Mgr. Gary
Briggs to soon be named Nat'l Dir./AOR Promo as
well.

¢ Sony/Nashville adds a sixth regional promo
person: MCA/Nashville's Rick Hughes, who'll relo-
cate from Chicago to Nashville.

www.americanradiohistorv.com..

o Cox Broadcasting ups Robert Neil to Exec. VP/Radio.

eRichard White set to manage WNEW (AM) &
WYNY/New York.

*KKBT/Los Angeles boosts Mike Stradford to VP/Programming.

oBill Curtis cops KVIL-AM & FM/Dalias PD gig.

*Bill Pugh becomes VP/Programming for TK, handiing
WSHE/Miami PD duties.

hd

o Jay Stevens accepts KOY-FM/Phoenix OM position.
e Tyler Cox named Program Manager of WBZ/Boston.
o Sky Daniels takes KISW/Seattle PO post.

q

eRandy Bongarten selected WNBC/New York VP/GM.
* WEZI/Miami goes AC under new OM/PD John Moen.
oTom Hoyt appointed WMAQ/Chicago VP/GM.

o

o Marvelous Mark McKay named WRKO/Boston PD.

o Neil Mirsky tapped as WQXM/Tampa PD.

o WAQX/Syracuse goes AOR with Ted Utz as PD and
Ed Levine as MD.

4

Ralph Emery, host of TNN's “Nashville
Now” chat show since its inception a decade
ago, will segue into a development/production
deal for specials and series with the web.

When John Fogerty was sued by his
former publisher, Fantasy Inc., over alleged
similarities between “The Old Man Down The
Road” and the Creedence Clearwater Revival
hit “Run Through The Jungle,” the upshot was
that Fogerty won — but his request that
Fantasy pay his attorney fees was rejected.

Now the question wilt e
be reopened before the
U.S. Supreme Court in a
test case to decide
whether victorious
defendants in copyright
cases can collect legal
fees from losing plaintiffs
... even in cases ruled not
to be bad-faith or frivolous.

John Fogerty

Sad to report the death last weekend of
fongtime promo exec Bill Magness. Magness
was doing indie promotion, having spent
several years with Mercury and RCA. He also
was a founding member of the YBPC.
Services are set for Sunday (6/27) at
Chicago’s Operation Push HQ.

} Pepsi Takes A Shot ‘

While KIIS/L.A. morning man Rick Dees
was broadcasting on a remote from Lake
Havasu, AZ last week, he asked listeners to
take the $100,000 Pepsi Challenge —
offering that prize to anyone who could find a
syringe in their can. Dees personally pulled the
tab on more than 100 cans on-air and found
only Pepsi inside, as did his listeners.
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SOMETHING’S GOIN’

Single sales over 150,000!

P-1 CHART DEBUT @

WPGC 14-9 HOT102 add
WWKX deb 29 KKFR on
wioQ 10-10 FM102 21
WCKZ 25-19 KMEL 12-11
KBXX 4-3 HOT977 15-14
KTFM add 26 KPLZ add
WJMO on KUBE on
WWHT deb 23 B95 add 24
WHYT 19-15 HOT105 26-21
WHHH 27-21 Q105 deb 30

URBAN CHART ©

L LU N

Produced by John “Professor” Pznn B for Penn oint Productions, Inc. Management: Drumaijor Entertainment
From th= forthzeming Maveridc/Sire album, called Something’s Goin’ On.

Album orders over 170,000—hits the street June 29.
See the video on m, BET and The Box RS it R
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. PERSPECTIVES

CHR & AC — More In Common

Than You Ever Imagined

Researching mainstream CHR’s history and its close relationship with AC

Spring 1984: It was the best of times for CHR. It was
the best set of books in current history, with KIIS-FM/Los
Angeles and KKBQ/Houston in double digits, WHTZ
(Z100)/New York with a 7.3, and WAVA/Washington top-
ping the core CHR demos in that market. Even in the me-
dium and small markets, stations such as WDCG/Raleigh-
Durham were earning the best numbers they’d ever see.

CHR was king.

But it was also the worst of times
for CHR. By the end of the year,
practically every CHR would see
its Spring '85 numbers cut drastic-
ally (by mid-'85, even before
KPWR/Los Angeles arrived, KIIS
would be down by more than 33% ).

Conventional wisdom held that
CHR is cyclical and needs music it
can call its own to succeed. CHR
had these elements in 1985, yet the
decline had started. What changed
in 19847 Could this be the key to the
future success of CHR?

In 1983, CHR listeners heard
Kenny Rogers & Dolly Parton’s
“Islands In The Stream” alongside
Def Leppard’s ‘‘Photograph,”
Prince, and Elton John. Clearly,
mainstream CHR has historically
been a format of extremes. It plays
rock, Urban, and Country when it
is in growth periods, and it has
never grown without playing the
extremes. Even Z100 and KIIS —
both in strong ethnic markets —
powered “Islands In The Stream.”

This trend was also prevalent
during other successful CHR
years, such as the early ’60s when
Marty Robbins’s “El Paso” was
played into Chubby Checker’s
“The Twist.” In 1968, Steppen-
wolf’s “Born To Be Wild” was
played into Jeannie C. Riley’s
“Harper Valley PTA” and the Su-
premes’ “Love Child.” In 1973, it
was Charlie Rich’s “Behind Closed

m:

In 1990, for the
first time ever in
Arbitron, less
than 50% of the
teens reported
listening to CHR
(mainstream and
rhythmic hybrids).

@

Doors” into Edgar Winter’'s
“Frankenstein.”

Although the WPGCs, WQHTS,
WPLJs, KHMXs, and WNNXs of
the world may consider them-
selves contemporary — but only
play to one side of the musical ex-
treme — they clearly are not main-
stream CHR in the historical sense,
which is the focus of this study.

Back To Roots?

Does that mean we should go
back to the roots of CHR and play

m.

...if CHR is
cyclical and can
only maintain a
two-year growth

cycle (as it did
from 1982-84),
why should we
spend nine years
hoping for
another two-year
growth cycle?

I

Pearl Jam, Stone Temple Pilots,
Levert, Kenny G., and Garth
Brooks on one station and expect to
achieve the shares of days gone
by? Simply stated, no.

If this sounds contrary to what I
have already stated, you'll find one
important factor missing: Main-
stream CHR — as it historically
has been known — will never hap-
pen and can never happen again.
It’s important to understand that
this is not a condemnation of the
format. But owners and program-
mers should at least understand
what arena they are actually com-
peting in.

Besides, if CHR is cyclical and
can only maintain a two-year
growth cycle (as it did from 1982-
84), why should we spend nine
years hoping for another two-year
growth cycle? Again, this doesn’t
mean certain forms of CHR aren’t
viable, but first things first.

Explosive Growth

By 1981 the FCC had licensed
3282 commercial FM stations. That
number has exploded to 4879 now
(a 50% increase). An additional
400 AM stations signed on the air.
But don’t forget move-ins, 80-90
drop-ins, and ‘‘upgrade or be down-
graded” Then suburban stations
decided to move to the metropoli-
tan areas. Before long, the number
of signals in some markets literally
doubled.

History shows that CHR was ev-
eryone’s second favorite station,
thus giving it the No. 1 cume. Com-
bine that with 70 minutes of TSL at
the beginning of 1980 and CHR was
at the top of the ratings. Specialty
formats such as Country, AC,

By Randy Kabrich

B/EZ, and Urban — with their lim-
ited cume — needed over 90 min-
utes of TSL to be at the top. Until
KLAX/Los Angeles recently ap-
peared, crosstown AC KOST had
been able to ride the top of the
money demos in L.A. with about 60
minutes of TSL. With all the new
signals in a market, something
had to go on them. The reason
mainstream CHR has fallen on
hard times and can never return to
double-digit success is due to frag-
mentation. Here’s a historical per-
spective:

¢ Adult Contemporary — In 1980
there were few contemporary AC
stations on FM. The early success
of Mary Catherine Sneed’s conver-
sion of Cox’s Beautiful Music WSB/
Atlanta and KOST/L.A. paved the
way for others to move AC on FM.
By 1985, practically every market
had an AC based on the WSB-KOST
model. By mid-decade, others
realized the older FM AC listener
was being ignored. Thus was born
Transtar’s softer Format 41, aimed
at 41-year-olds. In the late '80s, Hot
AC/Adult CHR emerged to serve
the 25-34 listener, based on the suc-
cess of stations such as Q105/Tam-
pa. Now, instead of CHR being an
AC listener’s second-favorite sta-
tion, it became No. 4.

* AOR — The Superstar stations
were in every market in the early
’80s. Lee Abrams told the stations
to pull most of the gold, pushing the
envelope for new music in 1982, But
many stations revolted and splin-
tered into what is now known as
Classic Rock. By the end of the dec-
ade, KQLZ (Pirate Radio)/L.A.
and WWBZ (The Blaze)/Chicago
had followed the youth rockers that
John Sebastian and Bobby Hat-
trik (and Abrams, in his '82 vision
of the format), had pioneered a
decade earlier in Boston and St.
Louis. Thus there were three types
of AOR, and CHR moved from sec-
ond to fourth among AOR listeners
as well.

* Urban — Most of the big Urban
stations were only beginning to
move from AM to FM as the '80s
began. Stations such as KKDA/
Dallas were beginning to make
their presence known on the FM
dial. By the middle of the decade,
WQHT, KPWR, and Jerry Clifton
were giving Urban listeners an al-
ternative. By the end of the decade,
adult Urban outlets such as WVAZ
(V103)/Chicago and SMN’s Touch
format were also taking up the air-
waves. Among Urban listeners,
CHR moved from second to fourth
as well.

e Country — Most markets only
had an old-line Country station (us-
ually on AM). In 1980 “Continuous
Country” arrived on FM. Then
TNN introduced a slick new line of
country singers. ‘“Hee Haw” was
gone, and Randy Travis was in.
Teens and 18-24 females who
couldn’t fantasize themselves with
Vanilla Ice ran to Garth Brooks.

WWW- americanradiohistornv.com
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Shouid [we] go back to the roots of
CHR and play Pearl Jam, Stone
Temple Pilots, Levert, Kenny G., and
Garth Brooks on one station and
expect to achieve the shares of
days gone by? Simply stated, no.

Dallas now has five Country outlets
but only one CHR. And CHR is still
the fourth or fifth choice for the
Country listener.

Need High Cume

For mainstream CHR to work as
it has historically, high cume is
needed to compensate for high tur-
nover. Unfortunately, CHR will
never get the TSL it needs by play-
ing rock, rap, alternative, AC, and
country music. CHR can only win
in historical terms if it is every-
one’s No. 2 choice. Sorry Beity,
sorry Guy, sorry Joel, sorry Char-
lie, but that’s reality.

Fragmentation is here. Accept
that it’s a way of life. In 1990, for
the first time ever in Arbitron, less
than 50% of the teens reported lis-
tening to CHR (mainstream and
rhythmic hybrids).

If CHR can find some way to be-
come everyone's second-favorite
station again, it can pull high num-
bers again. But because of alterna-
tive choices in individual clusters,
as well as choices never before ex-
perienced, it probably won't hap-
pen, at least with music. Many
have tried it with big-bucks morn-
ing shows, only to find about five
morning men who actually made a
difference. That was an expensive
lesson for most owners.

Back To The Future
Now let’s jump to the '90s. Win-
ter '91 was the Gulf War book.

Overall, CHR declined. Spring
bloomed and CHR didn’t. WNSR

The stations in
the best position
to capture the
AC and CHR
trends are the
ACs perceived as
CHRs and CHRs
perceived as Hot
ACs, which have
the best of
both worlds.

199

(now WMXV [Mix 105.1])/New
York was up overall, averaging
Top 3 18-34 and 25-54. During the
spring, WNSR and Z100 shared few
current titles . . . WNSR continued
to power recurrents that Z100 had
moved off as well as songs CHR
generally refused to play. For its
part, Z100 powered such records as
the Divinyls’ ‘I Touch Myself”” and
the Black Crowes’ ‘“Hard To Han-
dle.” You could clearly hear a dif-
ference in the two stations.

By summertime, it was impossi-
ble to tell WNSR and Z100 apart.

899

Both were powering records such
as Bryan Adams’s “Everything I
Do,” Paula Abdul’s “Rush Rush,”
Michael Bolton’s “Time Love &
Tenderness,”” Mariah Carey’s
“Emotions,” Amy Grant’s “Every
Heartbeat,” and Rod Stewart’s
“Rhythm Of My Heart.” The re-
sults of the summer Arbitron: Mix
was down dramatically, and Z100
was up toa 3.8.

It seemed that the more Z100 and
Mix shared current titles, the bet-
ter Z100 did 124. (WPLJ was a
non-factor, moving 2.2-2.3). But
doesn’t this go against all the con-
ventional wisdom that states CHR
should do better when it has artists
it can claim exclusively as its own?
Was the New York trend also true
nationwide?

To answer that, I examined what
was actually being powered on sta-
tions in 20 markets during the Spr-
ing '91 and Summer '91 rating peri-
ods, regardless of how the industry
classified and categorized the
songs. Special attention was paid to
markets with CHRs that leaned
more mainstream and also were
served by ACs with some tempo.

Not surprisingly, there was a
consistency in the songs played
within format from station to sta-
tion. In the corresponding Arbitron
CHR was down winter-spring and
up spring-summer in over 90% of
the markets. The ACs moved in the
opposite direction.

I attempted to project this theory
out in Fall '91. I carefully examin-
ed what was actually played on
CHRs and ACs. In October, sta-
tions continued the summer trend
of playing similar product. Late in
the month, beginninig with Michael
Jackson’s ‘“Black Or White,” the
formats diverged, moving further
apart in subsequent months.

Sharing Results

The books were released in Janu-
ary. Overall, CHR was down, ACs
were up, and they shared very few
power records at the same time.
For the most part, the theory held.
The only two stations that bucked
the trend with no apparent expla-
nation were WAPW/Atlanta and
WBZZ/Pittsburgh. In retrospect, it
is now possible to see both stations
were in severe nosedives.

What does all this mean? The re-
sults of books will depend on music
sharing between CHRs and tempo-
based ACs. Some factors can skew
the results:

o If there’s no mainstream CHR
in the market, an AC may be per-
ceived as a mainstream CHR (e.g.,
WMTX/Tampa, WRQX/Washing-
ton, and KHMX/Houston) or a
CHR may really be a Hot AC in
disguise (like WNCI/Columbus);

o The arrival or departure of a
morning personality;

Continued on Page 22
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During the past 10

years, more and more stations
(more than all our competitors
combined) have become hooked on
our unique features, dynamic graphics,
simplicity, impeccable service and free
consultation by people with hundreds
of'years of combined experience in the

media business.

That experience has

enabled us to meet our

clients’ needs in ways
no one else can. Our

clients, through

! comparison, have

Y found that there

iS nO

comparison.

The vast

amount of
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FEW THINGS IN LIFE WORK
AS WELL AS TAPSCAIN.

the advantage of continuous program
enhancements, free of charge. These
continuous enhancements give our
software and your station a substantial
competitive edge.

TAPSCAN was the first with
innovations such as: multi-media reach
and frequency analyses for radio, TV

and newspaper; custom non-standard

and zip code mapping

capabilities; auto-

OES scheduling and Retail Spending
Power, the anti-CPP weapon now in
use at over 500 stations nationwide.
And now. PROSPECTOR, with com-
plete contact information, for all the
prospects, in hundreds of retail
categories for your market.
PROSPECTOR is likely
the most dy-

namic

f  wuwamericanBiThiston.c ouiers

selling tool to help snap a deal shut
since the original TAPSCAN system
almost 10 years ago.

Just as all GRPs are not created
equal, neither are all software systems.
So look below the bottom line. You’ll
see that no other software system
works as well as TAPSCAN. For details

call us today.
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3000 Riverchase Galleria

Eighth Floor

Birmingham, AL 35244
205-987-7456

Boston ¢ Chicago * Los Angcles

Toronto ® Vancouver
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CHR & AC — More In Common

Than You Ever Imagined

Continued from Page 20

* The arrival or departure of a
format competitor;

* Bad programming decisions.

The stations in the best position
to capture the AC and CHR trends
are the ACs perceived as CHRs
and CHRs perceived as Hot ACs,
which have the best of both worlds.

Since 1991, I've continued to fol-
low the similar currents on CHR
and AC. In more than 95% of the in-
stances, CHRs go up when they
share the most currents with AC
stations. Forget what the experts
have told you about CHR needing
its own identity. It doesn’t work.
The further CHR gets from AC, the
worse CHR performs and the bet-
ter AC performs. When CHR
shares its power titles with AC,
CHR wins. Conversely, AC does its
best when sharing the least titles
with CHR. And it’s not the chart;
it’s what is really being played on
the air for both formats.

More Sharing Than Ever

Which brings us to the Winter '93
Arbitron. Traditionally, winter is
bad for CHR. This winter, the bad
weather in all regions would make
it seem CHR should take a bath.
Prior to the release of the Winter
'93 numbers, I predicted to R&R
Publisher Bob Wilson that despite
heavy odds, mainstream CHR
should have up books. It was an
easy call considering that in my
nine books of tracking, CHR and
AC have never shared so many ma-
Jor titles as they did this quarter.

Examine the titles: Whitney
Houston’s “I will Always Love
You,” Peabo Bryson & Regina
Belle’s ““‘A Whole New World,” and
Jon Secada’s ‘‘Just Another Day”
were the most-played songs on
both formats during Winter ’93.
Others included two Elton John
tunes plus Michael Bolton’s “To
Love Somebody,” Secada’s “Do
You Believe In Us,” and Genesis’s
“Never A Time.”

How They
Performed

as | on target? Here's
how a sampling of major
market AC and CHR sta-

tions performed in the Winter '93.

WHTZINY
WPLJINY
WMXVINY
KIIS/L.A.
KBIGLA., = .
KYSRIL.A.
WPNT/Chicago-
WTMX/Chicago
K10USF .°
WY XR/Philadelphia
WEGX/Philadelphia
WJOliDetroit
‘WKQilDetroit "+
WASH/Washington
WRQX/Washington
KVIL/Dallas
KDMX/Dallas- -~ -
KHKS/Dallas
WXKS/Boston .
WMEX-WMJX/Boston
KHMX/Houston' .. -
WHY I/Miami

WFLCIMiami . o

WSB-FM/Atlanta

WSTRIAtlants -~ °

KLSY/Seattle
KKLQ/San Diego
KFMB-FM/San Diego
KDWB/Minneapolis
KSTP-FM/Minneapolis
KYKYI/St. Loais
WKBQ/St. Louis
WWMX/Baitimore'
WBZZ/Pittsburgh
WSHH/Pittsburgh
WMTX/Tampa
WUSA/Tampa -
WQALI/Cleveland
KROWI/Denvér
KKRZ/Portland
KKCW/Portland

Fall
36
3.4

) _\'. 3.1

4.2

3.7

2.6

. 2.0

1.5
3.9
4.6

44

4.0
4.2
3.4

- 4.6

5.6
4.4
2.3

7.0

54

‘4.9

3.8
4.8
7.4

3.6

3.7

3.2

5.5

6.8

6.0

4.0

56

4.5

6.3

4.8
6.7
5.1
4.8
8.0
5.6

Win

3.8

3.7
3.2
4.4

3.5

3.0

2.6

1.7

35.

5.6
4.5
4.4
4.0
2.8

8.3

5.0

3.6.

3.4

5.1

4.9

2.8

3.2,

5.8

5.9

4.5
33
4.8

8.9

6.3
5.3
5.4
5.3
6.0

6.0.

6.8
8.7
5.1
3.7
8.3

55"

So what can we say about the
Winter '93 book? CHR Editor Joel
Denver said it best (R&R /28) in
his column: “The results of the
Winter '93 Arbitron book were the
best the format has seen in years.”
If your CHR did not increase, there
could be real problems to come. If
your uptempo AC went up, you
should really feel proud of your ac-
complishment.

Anyway, you get the idea. Al-
though the hypothesis holds, I was
shocked at the small increases (us-
ually tenths of points) in CHR num-
bers. The small increase may be
due to the formats polarizing again
in March or a function of a tradi-
tionally bad quarter for CHR com-
bined with the bad weather and
late winter storms. ACs, especial-
ly in medium markets, had better
books than one would expect. With
the low increases in CHR audience
shares, spring could prove to be a
rough ride at best for mainstream
CHR because the music continues
to polarize.

No Longer Hip

So back to the mid-'80s. What
caused CHR’s decline? A simple
review of airchecks from that era
reveals something unheard-of for
the most part today. KIIS played
Elton John’s “I'm Still Standing”
as a power for 24 hours a day. Z100
played Billy Joel’s ‘“Uptown Girl”
and “Tell Her About It” regularly
at night. Yet, within several years,
we decided those artists were not
hip. By early1986, Joel's ‘A Matter
Of Trust” could not find its way on-
to CHR radio, yet it remains a Hot
AC library staple today. I have just
proven that these are the same
type of songs that help CHR win
when they’re played on both CHRs
and Hot ACs. Yet overall, CHR is
still resistant.

Learn From Q105

CHR decided what was hip and
what wasn't hip, throwing of the
artists who had made it successful.

[@105] played AC tunes that were
powered on its AC competitor
WUSA. [It] also played Country in
the mid- to late-’80s. Restless Heart
and Alabama were key artists for
Q105 as it grew. Tampa’s Country
station never reached double digits
before ... now it has a 14 share.

WRBQ (Q105)/Tampa wasn’t in-
cluded in the list of stations that
peaked in 1984. That’s because
Q105 refused to polarize its music
in the late '80s the way the rest of
CHR did, so it grew from 11to a 19
share between 1985 and 1988.

Q105 should be a Harvard case
study for future MBAs. In our in-
dustry, it’s synonymous with dis-
aster. No matter what anyone may
think, the problems at Q105 were
not with the music, but with the
cornerstone of the station — known
and documented by mountains of
research. The problem with re-
search [wheter it was Q105’s or the
information presented in this
study) is that if you can’t act on it,
nothing is corrected.

Learn from the things that Q105
did right (which were many) and
from its mistakes. It played AC
tunes that were powered on its AC
competitor WUSA. Q105 also
played Country in the mid- to late-
'80s. Restless Heart and Alabama
were key artists for Q105 as it
grew., Tampa’s Country station
never reached double digits before
.. .now it has a 14 share. And Q105
was one of the only CHRs in Ameri-
ca that continued to grow stronger
between 1985-1988. Q105 main-
tained and shared records of its
competitors throughout the ’80s,
reaching for that common thread.

Does that mean ACs should re-
fuse to play hits because they’re on
CHR stations? (Remember excep-
tion to the rule no. 4 . . . bad pro-
gramming). That would be suici-
dal. Does it mean that a main-

99)

stream CHR should play songs that
are on the AC chart just to sound
the same? (Again, refer to excep-
tion no. 4). What it means is that:

* CHR has actually moved into
the AC subset;

* To a certain extent, AC and
CHR are at the mercy of the re-
lease schedules from the record
companies and what the general
public accepts as mass appeal hits.

This information should not sur-
prise those who program to the
passive audience with callout re-
search, but may be a shock to those
going after actives. Is there a way
for CHR to win with the active Gen-
eration X audience? The answer is
yes, and I'll examine that next
time.

Randy Kabrich has been con-
sulting CHR, AC, and Gold stations
for the past 10 years. He can be
reached at (813) 449-0000.
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WQYK (AM) Adopts
‘Uni-Talk’ Format

WQYK (AM)/Tampa this week
dropped ABC/SMN’s “Traditional
Country” format in favor of a day-
time talk lineup consisting entirely
of Unistar personalities.

The station now airs Don Imus in
mornings, G. Gordon Liddy in mid-
days, and Don Geronimo and Mike
0’Meara in PM drive.

The station is currently simul-
casting sister station WQYK-FM’s
Country format at night, although
combo OM Tom Rivers said he’s
considering adding some type of
syndicated news programming at
night.

WQYK-AM & FM owner Infinity
Broadcasting has been running Un-
istar under a management agree-
ment since February.

AR T

Gilmer Becomes
VP/EMI Nashville
Productions

Four-year SBK Productions VP
Jimmy Gilmer has been named
VP of EMI-Nashville Productions.
Gilmer’s division will now operate
under EMI Music’s publishing um-
brella under a different name.

EMI Music Publishing Chair-
man Martin Bandier commented,
“Jimmy’s success at SBK Produc-
tions and his knowledge of the
Nashville community made this
move a natural one for us. He'’s a
music man — something the whole
industry is in dire need of these
days.”

Gilmer said, “This is EMI's fu-
ture. T'll continue to locate, define,
and develop artist-writers. We
place these acts with labels, then
help fund and guide development
from videos to marketing to pub-
licity.”

As an artist, Gilmer joined the
Fireballs in 1960 and scored a num-
ber of hits throughout the ’60s, in-
cluding “Sugar Shack” and ““Bottle
Of Wine.”” He was hired by United
Artists Music to open a Nashville
office in 1970 and spent 11 years
with the company in two stints. His
resume also includes four years as
CBS Songs/Nashville VP and three
as SBK Songs VP/Southern
Region.

Arbitron
Continued from Page 1

At the two largest rep firms, In-
terep Exec. VP/Dir. Research Di-
vision Marla Pirner called the new
plan an “excellent solution” and is
recommending that Interep’s cli-
ent stations come out in favor of the
18-week surveys. “Arbitron found a
solution to a very difficult topic.
They’ve maintained the integrity
of the original proposal and turned
the six-week release into a non-
issue by making Arbitrends-style
data available four times a year.”

Katz Objection

Katz Radio Group Sr. VP/Dir.
Research Gerry Boehme was first
informed of the new proposal only
when asked by R&R to comment
on it. Although he said he needed
more time to think things through,
he noted that it contained a provi-
sion that Katz previously objected
to — the 18-week rolling averages.

“It means that six weeks of old
data is being mixed in with 12
weeks of new data,” he said.
“What happens if a station airs the
World Series or has real bad
weather during a phase that gets
used twice? Is that fair?”

Boehme also noticed with ihe
new proposal that not all phases of
a survey will be used equally. “It
seems that some, but not all
phases, will be used twice. I'll have
to think about this some more be-
fore I understand the conse-
quences.”

Guyther said possible data re-
lease dates being mulled for the
four survey periods are early
March, early June, late August,
and the middle of November. Arbi-
tron books are currently released
during the months of January, Ap-
ril, July, and October. Guyther
said those dates would remain con-
sistent year-to-year, as they are
now.

Even with the new changes, how-
ever, there will still be some objec-
tions to various elements of the
proposal. Radio Network Associa-
tion President Rick Devlin has
taken issue with an Arbitron pro-
posal to shift about 20% of diaries
placed outside metro areas into the
metros. “This is strongly opposed
by the networks because we have a
tremendous number of affiliates in
nonmetro ADIs,” Devlin said.
“Some 80% of the affiliates at one
major network are outside metros.
All network stations are compen-
sated by their performance in the

GRS

Liberty Bell’s Choice For VP/A&R Post

MCA/Nash-
ville Director/
A&R Rene Bell
has been named
VP/A&R at Lib-
erty. She re-
places Kim Buie,
who will return to
Los Angeles after
only a few months
in Nashville for
an as-yet-unan-
nounced A&R slot ;
at Capitol. get

The move reunites Bell with Lib-
erty President (and former MCA/
Nashville President) Jimmy Bow-
en, who commented, “I've watched

Rene since she came to Nashville.
Her creative instinct and enormous
drive have [helped her] develop an
excellent rapport with writers, pub-
lishers, and artists, and a reputation
for finding the best material
available.”

Bell said, “I'm truly excited by
the opportunity to again work with
Jimmy Bowen. I'm impressed with
the professional team he’s built at
Liberty and the vast pool of talented
artists he’s attracted to the label.”

Bell joined MCA'’s Atlanta branch
in 1982 and transferred to MCA/
Nashville’'s A&R department two
years later.

ADI and some affiliates are going
to be hurt by this.”

Half Baked

Devlin characterized Arbitron’s
proposal as “half baked” and ac-
cused its executives of “not taking
a stand” and “‘tap dancing” when
confronted with objections. He said
the new four-a-year proposal had
little credibility and suggested that
Arbitron abandon its proposals and
start from square one.

Guyther said the future of any of
the 18-week proposals will rest with
the Arbitron Advisory Council,
which meets in about six weeks. He
said Council members will vote to
decide whether or not to move for-
ward on the proposal, but said that
an informal Labor Day decision
deadline will not likely be met.

One Council member, WLUP/
Chicago VP/GM Larry Wert, ex-
pressed support for the new config-
uration. “This is the best alterna-
tive I've seen to stabilize numbers
and hence give them more validity.
Right now, we have a four-week
trend which people are starting to
buy and post off of . . . six weeks is
at least a 50% increase in that.”

But another member who man-
ages a major market station in the
Western U.S. and asked not to be
identified said, ‘“This is a band-aid,
a statistical manipulation to ap-
pease people. There are a lot of
people who've seen through it.”

No Hidden Agenda

Guyther stressed that Arbitron
had “no hidden agenda’ with this
proposal, and he bristled at sugges-
tions that his company was ‘“‘forc-
ing the proposal down the throats
of the Advisory Council” in order to
make more money.

“I can’t imagine how anyone
would think we’re making money
off this,” Guyther said. “We'd
stand to make more money by do-
ing nothing, rather than doing
this.” He said that stations will not
be forced to subscribe to its forth-
coming Maximiser computer sys-
tem in order to receive data, ex-
cept what stations download from
its value-added AID system cur-
rently.
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DuBois
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Continued from Page 1

from an emotional standpoint
because this place is my baby. I
bought the first pencil, ’'ve been
deeply involved in signing every
artist and hiring every person. But
when opportunities present them-
selves, you have to at least take a
look at them.

“But I got into the car after Fan
Fair and told [wife] Pam there
was no way I could leave all these
people — they’re family. I'm very
excited about this new position and
the challenges it brings. The last
four years have been wonderfully
fulfilling and I'm glad to continue
as part of the Arista and BMG fam-
ily.”

DuBois was hired by Davis in
late 1989 to start Arista’s country
division. He was upped from VP/
GM to Sr. VP/GM in December "91.
Prior to joining Arista, DuBois had
been an independent producer,
songwriter, and artist manager.
His background also includes a
stint as a college accounting pro-
fessor.

NARTSH Holds Quiet Confab

Members of the National Associ-
ation of Radio Talk Show Hosts
gathered in Chicago last week
(6/17-19) for a convention marked
by light talk host attendance, an
uncharacteristically quiet tone,
and a distinct lack of interest from
local radio.

While the group claims a record
registration of 311, including 122
talk show hosts, R&R estimates the
group’s fifth annual confab drew no
more than 50 true working hosts.
The Saturday morning general ses-
sions were attended by roughly 75
people, many of whom were exhib-
itors, publicists, and representa-
tive of special-interest groups.

Low Profile

NARTSH President Paul Lyle
said the group purposely maintain-
ed a low profile in order to focus on
substantive issues and professional
development sessions. The two-day
event featured panels on several
aspects of programming and ca-
reer development, including the
merits of local vs. national shows,
incorporating humor into a talk
show, and working with an agent.
Lyle blamed the costs of transpor-
tation and lodging for the light at-
tendance. Many small market
talkers, he said, simply.couldn’t af-
ford the airfare and hotel and
others couldn’t come because the
meet fell on the last two days of the
spring Arbitron book.

The convention drew a smatter-
ing of significant Talk figures, in-
cluding Talknet’s Bruce Williams,
Mutual’s Jim Bohannon, KABC/
Los Angeles PD Diane Cridland,
and Mutual’s Larry King, who
stayed just long enough to pick up
his Talk Show Host of the Year
award at a Saturday luncheon.

Merger

Continued from Page 1

support the company’s ongoing
growth and development.”

“We're creating a very dynamic
company,” said Stoner. “In the
eight markets we're in, we double
up in four — and we’ve established
a financial platform to double up in
the other four.”

Stoner said the merged group
should have annual revenues of
around $55 million, putting it in the
same league as Clear Channel
Communications’ and Emmis
Broadcasting’s radio groups,
which were ranked 15th and 16th
nationally for 1992 revenues by
Duncan’s Radio Market Guide.

Duncan’s ranked Stoner Broad-
casting 47th with $22 million.
Neither Atlantic nor Multi Market
cleared the $20 million cutoff for
Duncan’s group rankings.

Most of the heavyweights said they
came to observe the confab out of
professional curiosity.

Other notable attendees included
Democratic National Committee
Chairman David Wilhelm, who
gave a luncheon speech; DNC ra-
dio liaison Jaime Lewis; and White
House Radio Coordinater Richard
Strauss. ABC Radio’s Paul Harvey
also addressed the group, as did
CNN correspondent Peter Arnett.

Windy City
Blows It Off

Local radio personalities and ex-
ecutives showed little interest in
the gathering. WLS-AM & FM VP/
GM Tom Tradup, who appeared on
a panel, was virtually the only
hometown broadcaster to appear
at the event, which was held at the
Chicago Sheraton Hotel — right
across the street from all-News
WMAQ and Talk WGN.

Lyle blamed the lack of partici-
pation by local broadcasters on
poor advance work by NARTSH
and the fact the city was gripped
by the Chicago Bulls’ battle to win
their third consecutive NBA cham-
pionship.

Several of the estimated 50 ex-
hibitors expressed disappointment
in the turnout of hosts and pro-
ducers and said they were unsure
whether they would participate in
future NARTSH gatherings.

“They certainly didn't deliver
what they promised,” said a repre-
sentative of one special interest
group that had a booth in the ex-
hibit hall. Another exhibitor said he
collected just 31 business cards
during the event, many of which
“were from other exhibitors.”

Next year’s NARTSH convention
is set for June 23-25 in Los Angeles.

Stoner stated that nc manage-
ment changes are anticipated.
“One of the things that we bring is
a very strong set of managers.”
Stoner said his new role will focus
on acquisitions. Down the road, he
hinted, American Radio Systems
will likely consider a public stock
offering.

Here’s how the merged group
will look: WRKO-WHDH & WBMX/
Boston (A) ; WZMX/Hartford (M);
WCMF-WRMM-AM & FM/Roches-
ter (S); WONE-WTUE & WMMX/
Dayton (S); WYRK/Bufalo (S);
KGGO (S) & KDMI (S-purchase
pending)/Des Moines; WDJX-AM
& FM/Louisville (S); and WNBF &
WHWK/Binghamton, NY (S).

Atlantic announced plans last
September to merge with Pyramid
Broadcasting, but the deal collaps-
ed earlier this year (R&R 3/12).

Higgins

Continued from Page 3

our national efforts makes him the
perfect candidate to lead Unistar’s
entire sales force.”

Higgins said, “I'm especially
pleased to assume the top sales po-
sition at a very exciting time in Un-
istar’s evolution, with a firm com-

mitment to expand both our prod-
uct base and the sales staff.

Higgins enlisted with Unistar in
1983 as Director, Corporate Devel-
opment. After moving to sales two
years later, he earned VF stripes in
1988 and advanced to Sr. VP three
years ago. Before joining the net-
work, he was an account super-
visor for Needham, Harper &
Steers in New York.
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KRTH Deal

Continued from Page 1

Smulyan. Less mature properties,
he noted, could command even
higher multiples based on their po-
tential for growth in highly de-
sirable markets.

Smulyan said the publicity from
the KRTH deal could be good for
the radio industry as a whole be-
cause ‘“‘the rest of the world sees
this is a viable industry.”

$46 Million Profit

Station broker Gary Stevens
praised George Beasley for the as-
tronomical profit he's taking out of
the deal after only four years of
ownership. ““I would challenge you
to find anyone who’s done that well
with anything they bought in the
late ’80s,” Stevens said.

Beasley said he had no intention
of selling KRTH, which recently
celebrated its 20th anniversary as
a Gold station. “Mel contacted me
about KRTH, [but] I told him I had
no interest in selling. But negotia-
tions continued and I guess you’ll
have to say money talks.”

Beasley bought KRTH and its sis-
ter AM in 1989 for $86.6 million — a
single-market record that had
stood until now. The AM (now
KKHJ) sold for $23 million in 1990,
so Beasley stands to come out $46.4
million ahead when the $110 million
FM sale closes.

Standard Setter?

So is it a 10-times world for ma-
jor market station sales?

“Absolutely not. It might be in
Los Angeles, but not anywhere
else,”” said Stevens. “You might
see 10-times elsewhere, but only in
duopolies.”

Perhaps NewCity Communica-
tions President Dick Ferguson
would like to have Stevens show
him some under-10-times bargains.
“In major markets, I haven’t seen
cash flow properties going for any
less than 10,” said Ferguson.

In Ferguson’s view, corporate
strategies will determine whether
other major groups follow Infinity
into the $100 million range for sta-
tion buying. He said other groups
could meet that price tag if they
have a strategy ‘that really max-
imizes the dollars being invested.”

Deal ‘Very Bullish’

Paul Kagan Associates VP Bis-
hop Cheen called the KRTH deal
“very bullish for radio” and the
$100 million mark an important
threshold to cross. He also noted
that Infinity is well on its way to be-
coming a billion-dollar company.
“You never heard ‘billion dollars’
being used for a radio company be-
fore.”

In Cheen’s view, the 10-times
multiple “transcends markets" for
stations that qualify as cash flow-
ing, strategic assets. “Some sta-
tions that are franchises in small
markets are worth every bit of 10-
times,” he said, but noted that the
10-times standard “does not go to
the midpack and also-ran stations
like it did in the 1980s.”

While the KRTH deal is far and
away the biggest single-market ra-
dio sale ever, Infinity President/
CEO Mel Karmazin told R&R he
doesn’t expect the record to stand
for long. He noted that there are
several heritage stations in the top
markets with even more cash flow
than KRTH. “If someone would

sell one of those stations, [the
price] could be higher.”

In Karmazin’s view, buying at 10
times cash flow could be a bargain
once expected growth and the du-
opoly impact with Infinity’s New
Rock KROQ are factored in. “We
could be buying it at eight times
our first-year cash flow.” Accord-
ing to Duncan’s Radio Market
Guide, KRTH had $22 million in
billings last year — 12th in the na-
tion and 5th in its market. KROQ
had $15.6 million in billings — 32nd
in the nation and 13th in L.A.

But despite its hefty price tag,
the KRTH buy won’t drain Karma-
zin’s wallet. “‘We have $300 million
available today for acquisitions,”
he said, noting that KRTH repre-
sents only about a third of that.

Karmazin also noted that Infini-
ty may soon have five revenue
streams coming out of L.A.:
KRTH, KROQ, Howard Stern on
Greater Media’s KLSX, Grease-
man on Cap Cities/ABC’s KLOS,
and possibly a Don Imus affiliate in
the near future. Karmazin said
he’d also like to buy two AMs in the
City of Angels — “if they were the
right ones.”

Infinity was ranked fourth by
Duncan’s in total 1992 billings by
national radio groups, with $170
million in revenues. Karmazin pre-
dicted that the addition of KRTH
and recent acquisitions WUSN/
Chicage, WZLX/Boston, and
WZGC/Atlanta (all from Cook In-
let) would vault Infinity to the top
of the list for 1993, ahead of CBS,
Group W, and Cap Cities/ABC.

Approval Trouble?

While the company has been
making headlines in recent months
with its station mega-buys ($70 mil-
lion for WFAN/New York, $100
million for the Cook Inlet stations),
Infinity has been drawing even
more media attention because of
FCC fines for alleged indecent pro-
gramming by Stern and other air
personalities.

Karmazin said he had no reason
to believe that the notices of appar-
ent liability will have any impact
on the KRTH transfer, since none
of the proposed fines (including a
record $605,000 penalty) have gone
to final action.

R&R asked FCC Chairman
James Quelio whether the KRTH
deal might face unusual scrutiny
because of Infinity’s indecency ci-
tations. His reply: “We’ll have to
consider it, that’s all I can tell you.
We haven’t taken any final action
ye ‘”

Gladden

Continued from Page 3

duties at WSHE/Miami, replacing
Bill Pugh, who recently became
PD at KXRX/Seattle.

TK Chairman/CEQO John Tenag-
lia said, “I feel very fortunate to
have a pro such as Ernesto, with
his diversified programming back-
ground, in charge of program-
Ining."

Gladden had been Director/Pro-
gramming at KUKQ & KUPD/
Phoenix for 10 years prior to the
stations’ sale last September. His
other experience includes stints
with WMMR/Philadelphia, WDAI/
Chicago, KGB/San Diego, and
KPRI/San Diego.

Mesa/Bluemoon Appoints Promo Domos

At Mesa/Bluemoon Re-
cordings, Bud Harner has
been upped to Sr. Director/
National Promotion and In-
grid Wilkerson joins as Di-
rector/National Promotion

“Bud has really done an
outstanding job of building a
successful radio promotion
department and is currently
working on establishing
Mesa as a frontrunner,” said
Mesa/Bluemoon President
Jim Snowden.

cover all the bases."

Manager.

e e e e T TR RPN

i

his duties as Chief Engineer

Harner

Hamer said of Wilkerson, “Mesa/Bluemoon’s expanding roster is tak-
ing us into new format territories all the time. Ingrid brings to us proven
multiformat promotion expertise and will be invaluable in allowing us to

Harner joined Mesa three years ago as Director/Artist Development.
Before that, he was a professional musician. Wilkerson spent the last six
years with Windham Hill, most recently as National Jazz Promotion

o e R T R
KGFJ/L.A. Recruits Tracy As PD

Radio veteran Don Tracy has joined KGFJ/Los Angeles as PD/after-
noon personality. He replaces interim PD Johnny Morris, who will return to

KGFJ owner/GM Bill Shearer told R&R, “It was evident that someone
needed to be brought in — we need to tighten up and execute better. I've
known Don 25 years . . . we had aneed and he wanted to join us. I'm proud
to have him join us. | think he’s going to bring some excitment.’

Wilkerson
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ki
|
|
|
g
§
E

R e

All-Star Lineup

il

k-

A den of Chicago Cubs surrounded Brian McKnight (c) and Mercury VP/Sin-
gles Promotion Tony Smith when McKnight performed the national anthem
before a game at Wrigley Field. On deck for the photo opportunity were (I-r)
Chuck McElroy, Eric Yelding, Derrick May, Mike Harkey, Dwight Smith,
Heathcliff Slocumb, and Sammy Sosa.

TRANSACTIONS

Continued from Page 8

t

WKMM/Kingwood
PRICE: $190,000
TERMS: Asset sale for $125,000 cash
and a seven-year promissory note for
$65,000 at 7% interest

BUYER: MarPat Corporation, owned
by Patrick and Jane Crogan of
Kingwood. Phone: (304) 329-2131
SELLER: Buckwheat Broadcasting
Inc., headed by President Max Garlitz.
Phone: (304) 329-0967
FREQUENCY: 96.7 MHz

POWER: 300 watts at 797 feet
FORMAT: Country

KFIZ & WFONIFond du Lac
PRICE: $3.5 million

wwLamericanradiohistopns.com

TERMS: Asset sale

BUYER: Lakeside Broadcasting,
headed by President Donald Jones.
He formerly owned the AM half of this
combo and also controls Star Cablevi-
sion in Fond du Lac.

SELLER: Independence Broadcast-
ing Corporation, headed by Presi-
dent/CEQ John Goodwill. It also owns
KEBC/Oklahoma City; KOEL-AM &
FM/Oelwein, IA; KSAL & KYEZ/Sa-
lina, KS; and WLIP & WILL/Kenosha,
Wi,

FREQUENCY: 1450 kHz; 107.1 MHz
POWER: 1kw; 3kw at 312 feet
FORMAT: AC; Gold

BROKER: Dick Sharpe of Blackburn &
Company

COMMENT: This combo was acquired
for $4.3 million in separate transac-
tions in 1987 — $3.3 million for the FM
and $1 million for the AM.
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Et Tu, Iggy? Pop Sets ‘American Caesar’ LP

ggy Pop’s second Virgin LP is called ‘“American Cae-

sar.” The 16-track set was produced by Daniel Lanois

protege Malcolm Burn (Chris Whitley) in New Or-
leans. Imago act Henry Rollins guests on the song “Wild
America,” which ships to radio in mid-August.

Listen for the Igster’s broad ex-
pansion on the lyrical content of
“Louie Louie,” and the tune “Be-
side You,” which he wrote for his
wife. Pop sings and plays guitar on
the set, fronting a core backing
trio. Former John Mellencamp
backup singer Lisa Germano (now
a Capitol act) contributes backing
vocals. The LP hits the streets Sep-
tember 7.

Dayne: ‘Soul Dancing’

Taylor Dayne returns after al-
most four years with “Soul Danc-
ing,” produced by Ric Wake (who
helmed her last record), Narada
Michael Walden, Shep Pettibone,
and Robert Clivilles and David
Cole. The set’s current single is a
remake of Barry White's “Can’t
Get Enough Of Your Love,” pro-
duced by the C&C team.

While Diane Warren contributed
several songs, Dayne — who co-
produced a few tracks — co-wrote
several as well. Keith Washington
duets on “The Door To Your
Heart.” Key cuts include “T'll
Wait,” “Send Me A Lover,” and a
cover of the Dionne Warwick clas-
sic “Say A Little Prayer.” Arista
will have the set in stores July 13.

Jomanda’s ‘Nubia Soul’

“Nubia Soul”” marks the second
coming of Jomanda, the three-
woman Big Beat/Atlantic act.
Among the producers on the set
was the Untouchables Entertain-
ment team, who worked on Mary
J. Blige’s debut. The 13-track set
features such prime cuts as “Don’t
Deny,” “Just A Little More Time,”

and a remake of DeBarge’s ‘I Like
It.” which is the current radio
track. This LP bows August 3.

Nina Simone Returns

With “A Single Woman,” Nina
Simone marks her Elektra debut
and her return to recording after a
six-year hiatus. Andre Fischer
(Natalie Cole, Tony Bennett) pro-
duced the 10-track set. Simone
sings, plays piano, and arranged
several tunes, one of which she
wrote (‘“Marry Me”). Poet Rod
MecKuen contributes three compo-
sitions as well. Saxman Gerald Al-
bright is among the featured solo-
ists. The LP will be out July 27.

COLLECTOR’S CORNER

Los Lobos Set
Retrospective

os Lobos look back on their
L career thus far with “Just An-

other Band From East L.A.,”
a two-CD, 41-track anthology that
features selected cuts from each of
the band’'s LPs, as well as selec-
tions culled from soundtracks (“La
Bamba,” “The Mambo Kings," “The
Wrong Man”), the “Stay Awake”
compilation, and several live
shows.

None of the 10 live tunes have
been released, and four are previ-
ously unreleased songs: “Volver,
Voiver” (1987), “Carabina 30.30"
('92), “Politician” ('92) and a ver-
sion of Marvin Gaye's “What's Go-
ing On?” The latter tune, which was
recorded by WXRT/Chicago last
year, is the probable lead track.
The set also features their live '92
version of the Grateful Dead's
“Bertha.”

Of the other odd tunes, “Some-
day” is an outtake from the 1989
sessions for “The Neighborhood,”
and “New Zandu" is a brand new
song produced by Mitchell Froom
and Tchad Blake. Slash/WB will
have the set in stores August 28.

BOOK BEAT

Rock °'N’ Roll
Vampire Novel

nimal magnetism . . . late
nights ... addiction ...
pale skin — certain rock star

cliches apply equally well to vam-
pires, a truism that Gail Petersen
gleefully underscores in her first
novel, “The Making Of A Monster”

(Dell Abyss/$4.99). The titular
monster is a beautiful 27-year
old who is made a vampire against
her will, then joins a band to get a
grip on reality (!) — after draining its
bass player’s precious bodily fluids
to make room for herself.

As befits the former singer of
onetime MCA recording artists
the Catholic Girls, Petersen brings
her experience of Hollywood clubs
'n’ labels (all puns intended) to this
fast-paced, 371-page tale of sex
and death and rock 'n’ roll. For in-
terviews/phoners with the author,
call Evan Boorstyn at (212)

782-8669.

Deep Purple Rages On

“The Battle Rages On” will be
Deep Purple’s 25th album — and
their first on Giant. Them Panun-
zio and bassist Roger Glover pro-
duced the set, which is due in stores
August 3. The pioneering heavy
metal combo’s “Mark II"” edition
(Glover, Ian Gillan, Ritchie Black-
more, lan Paice, and Jon Lord)
has reunited for the effort and will
kick off a world tour in the U.S. late
next month. Radio will receive the
LP’s title track within three weeks.

VAI Ask Vai?

“Sex & Religion” is the debut ef-
fort from VAI, guitarist Steve Vai’s
new band. He wrote, produced, ar-
ranged, and engineered the entire
set. The exceptions are “In My
Dreams With You,” which was co-
written with Desmond Child, and
“Pig,” which features lyrics co-
written by lead vocalist Devin
Townsend.

Townsend, 21, scored the gig by
sending Vai a demo tape via Rela-
tivity. He joins ex-Pretenders/Ma-
havishnu Orchestra bassist T.M.
Stevens in the band, along with
drummer Terry Bozzio, who's
worked with Missing Persens, the
Jeff Beck Group, and — like Vai —
Frank Zappa. “Down Deep Into
The Pain” ships to radio next
week. The full CD will follow on
July 27.

Smashing Pumpkins
‘Siamese Dream’

Smashing Pumpkins mark their
Virgin debut with ‘‘Siamese
Dream.” Singer/guitarist Billy
Corgan produced the 13-track set
with Buteh Vig (Nirvana).
R.E.M.’s Mike Mills joins the Chi-
cago-based quartet to tickle the
ivories on ‘“Soma.” Other notable
tunes: “Today,” ‘“Quiet,” and the
eight-minute-plus “‘Silverfuck.”
““Cherub Rock” goes to radio the
first week of July. The LP hits the
streets July 27.

PRLISTAR

CONCERT PULSE

Avg. Gross

Pos. Artist (in 000s)
1 GRATEFUL DEAD $1498.8
2PAUL McCARTNEY $1122.1
3ELTON JOHN $573.6
4 NEIL DIAMOND $417.0
5GUNS N’ ROSES $404.1
8 PRINCE & N.P.G. $299.3
7STING $208.8
3 REBA MCENTIRE $272.6
9 GEORGE STRAIT $201.4
10 C. BLACK/WYNONNA $195.4
11 BON JOVI $191.5
12 SADE $166.1
13 DEF LEPPARD $156.2
14 KENNY G $152.5
15 ALABAMA $151.6

New Tours

Among this week’s new tours:

BEACH BOYS

REGINA BELLE

DAVID CROSBY/GRAHAM NASH

DR. DRE

TOBY KEITH

LEVERT

RADIOHEAD

PETE TOWNSHEND

“‘TRIBUTE TO MUDDY WATERS’”’

WINGER
The CONCERT PULSE is a weekly compu-
terzed report ranking each artist by their
average box office gross reported per
verse. Courtesy of Polistar, a publcation
of Promoters’ On-Line Listings, (800) 344-
7383, orin California (209) 224-2631.

_____uwww americanradiohistorv.com

SCREEN SCENE

Ice-T Star Of ‘Surviving The Game’

The Game.” a film about a home-

less man who becomes the ob-
ject of a sport hunt by five wealthy
thrillseeking men. Rutger Hauer is
also billed, though the film, which
will be setin the wilds of the Pacific
Northwest, is still in the casting
stages. The New Line film is being
directed by longtime Spike Lee Di-
rector of Photography Ernest Dick-
erson, who made his directorial
debut last year with “Juice.”

The Rhyme Syndicate/Priority
artist also will play a supporting role
in “Johnny Mnemonic,” a futuristic
“Blade Runner”/espionage thriller
directed by Peter Hoffman.

Ico—T is set to star in “Surviving

Vince Gilt’s Rodeo Cameo

MCAI/Nashville act Vince Gill
makes a cameo appearance in
“Lane Frost,” the tragic tale of a
young rodeo star who died in the
ring. Luke Perry and Stephen
Baldwin star in the Jersey Films/
New Line picture, which is current-
ly shooting in Austin and San An-
tonio. John Avildsen (“Rocky") is
directing

: led Zeppelin — turning a Page.

i MONDAY, JULY 5

1968 /The Doors play the Hollywood Bow!
Twenty years later, the concert foot-
age makes il 10 home video
Also ... Legendary promoter Bill
Graham opens the Fillmore West in
San Francisco.

1969/ The Rolling Stones play a free con-
cert in London's Hyde Park in tribute
to the late Brian Jones.

Born: Robbie Robertson 1944, Huey
Lewis 1950

TUESDAY, JULY 6

1954/ Elvis Presley records his first sin-
gle, “That's All Right," at Sun Stu-
dios.

% 1964/The Beatles’ first movie, "A Hard

Day's Night,” premieres in London.
1965/The Jefferson Airplane is formed
in San Francisco.

: 1973/ Queen release their first single,

“Keep Yourself Alive.'

'8 WEDNESDAY, JULY 7

: 1968/ The Yardbirds break up, and guitar-

ist Jimmy Page forms a new group
The Who's Keith Moon quips, “It"ll
probably go over likk a fead
zeppelin’

1987/U2's parked tour bus is destroyed
when a bomb explodes in a Brussels
restaurant

Born: Ringo Starr 1940, Larry Rein-

ice-T — Come 'n’ get me.

Lisa Marie Vampira?

The Star reports Lisa Marie Pres-
ley will make her acting debut play-
Ing '50s character actress Vampira
in “Ed Wood.” The film — which
stars Johnny Depp as Wood, the
now-deceased '50s B-move au-
teur — 1s in preparation for an Aug-
ust production start under drector
Tim Burton (“Beetigjuice,” “Bat-
man, “Edward Scissorhands ')

U2 + Wenders x 2

A track from U2's “Zooropa” LP
entitled “Stay (Far Away, So

Close)” will be featured as the title
track of director Wim Wenders's
next film. Previously, the Island/
PLG act contributed the title track
to Wenders's “Until The End Of The
World

THURSDAY, JULY 8 :

1985/ Playboy narrowly beats Pentfiouse to
newsstands with nude photo: of Ma-
donna.

1992/ Garth Brooks and wife Sandy be-
come parents to daughter Taylor
Mayne Pearl.

Born: Andy Fletcher (Depeche Mode) -
1961

FRIDAY, JULY 9

1968/ The Temptations play their first
show without singer David Ruffin,

whom Motown later converts to a

5010 artist

1992/ Mick Jagger becomes a grandfather -
when daughter Jade gives bithtoa =
baby girl

Born: the late Bon Scott (AC/DG) 1946, B
Jim Kerr (Simple Mindsj 1959, -
Frank Bello (Anthrax) 1965

SATURDAY, JULY 10

1954/ Alan Freed is hired by WINS/New
York =
1968/Eric Clapton announces Cream -
will break up following a farewell =
tour :
1989/ The Monkees receive a sta on the
Hollywood Walk Of Fame. 2
Bon: Ronnie James Dio 194%, Neil
Tennant (Pet Shop Boys) 1954

SUNDAY, JULY 11

1969/ Jimi Hendrix's Band Of Gypsies
debuts at Harlem's Apollo Theater

1979/Neil Young's concert movie “Rust
Never Sleeps” opens nationally

1992/ Grateful Dead leader Jerry Gar-
cia introduces a line of se!f-designed
neckties at New York's Blooming
dale’s

Born: Peter Murphy 1957, Suzanne
Vega 1959

— Paul Colbert
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MUSIC

NATIONAL
RADIO

FORMATS
e T
BONNEVILLE

Ford Colley e (800) 631-1600

Soft AC
STING/Fieids Of Goid

AC Mix
WHITNEY HOUSTON/Run To You

BROADCAST PROGRAMMING
Ron Harris o (800) 426-9082
Digital CHR

A-HA/Dack Is The Night

BILLY 1DOL/Shock To The System

BRIAN McKNIGHY/Oe Last Cry

STEVE MILLER BAND/Wide River

STONE TEMPLE PILOTS/Piush

LUTHER VANDROSS Little Miracies.

Digital Hot AC

GEORGE MICHAEL/Killer/Papa Was A Rollin’ Stone
STEVE MILLER BAND/Wide River
PROCLAIMERS/'m Gonna Be (500 Mites)

Hot Z Format (AOR/CHR/New Rock)
AERDS MiTH/Cryin'

A-HA/Dark Is The Night

AIMEE MANN/I Should've Known

OMD/Stand Above Me

Digital AC

NATAUE COLE/Take A Look
STEVE MILLER BAND/Wide River
JON SECADA/I'm Free

R

CONCEPT PRODUCTIONS
Dick Wagner o (800) 783-3454
Concept 1 AC

NATALIE COLE/Take A Look

WHITNEY HOUSTON/Run To You

JON SECAQA/I'm Free

WYNONNA Teil Me Why

Concept 2 CHR

JADE/One Woman

STEVE MILLER BAND/Wide River

JON SECADA/I'm Free

10,000 MANIACS/Few And Far Between
BBy '
JONES SATELLITE NETWOR
Phil Barry e (800) 766-3251

AC

STING/Fields Of Gold

Soft Hits

WHITNEY HOUSTON/Run To You

"”—‘W" L % ““W 2
SATELLITE MUSIC NETWORK
Robert Hall o (800) 527-4892
Classic Rock

NEIL YOUNG/Long May You Run

Starstation
WYNONNA Tell Me Why

u&-"‘ = S B 8%
SUPERADIO

Rich O’ Brien o (508) 480-9000
CITY-FM

ROBIN S$/Show Me Love
UB40/Can't Help Falling In Love

UNISTAR

Chris Kampmeier o (805) 294-9000
Adult Rock & Roll

COVERDALE/PAGE Take Me For A Little While
STING/Fields Of Goid

AC I

WHITNEY HDUSTON/Run To You

Format 41

TINA TURNER/I Don't Wanna Fight
CHRIS ISAAK/Can't Do A Thing

R o e R R T R E T

RADIO AAHS
Children’s Radio Network
Stix Franklin e (612) 926-1280

LW TW

2 1 M.C. MARIO/Super Mario Land (Warlock)

12 ROBIN WILLIAMS/Prince Ali (Wa Disney)

4 3 BILL SHONTZ/Hole in The Ozone (Lightyear/BMG)

5 4 TEEMAGE MUTANT NINJA TURTLES 3/Turtle
Jam (SBK/ERG)

3 5 ROCKAPELLAWhere In The World Is Carmen
Sandiego (Zoom Express/BMG KiDZ)

8 6 ROCK N' TOONTOWN/Craig N' Co.
(Watt. Disney)

6 7 NEXT ISSUE/Green Shoes Walk (Sony)

10 8 MS. VEERap Nursery Rhyme Mediey {Epic/Sony)

7 @ CHEECH MARIN/My Name s Cheech, I'm The
Busdriver (Ode To Kids/BMG KIDZ)

— 10 JANET & JUDY/PART.Y. (Jandy Music)

NI TELEVYSON*

57 miltion households
Patti Galluzzi
VP/Music Programming

Weeks On

[ADDS

JANET JACKSON/It (Virgin)

U2/Numb (1stand/PLG)

MICHAEL JACKSON/Will You. (MJJ/Epic Sounctrax)
BUIND MELON/No Raln (Capitol)

| EXCLUSIVES ]

VHi

VRO 1S OM

46.7 million households
Sal LoCurto, VP/Programming & Scheduling
Norman Schoenfeld, VP/Program
& Artist Devefopment Weeks On

| FIVE STAR

MARC COHN/Walk Through The... (Atlanlic/AG) . . . . .4

| GREATEST HITS

D. CROSBY & P. CDLLINS/Hero (Allantic/AG) .. . .. 7
KENNY G w/P. BRYSON/By The Time.. (Arista) ... .3
JANET JACKSON/Tha's The Way Love.. (Virgin) .. 10

ROD STEWART/Have | Told You Lalely (WB) . ... .. 5
MADONNA Rain (Maverlci/Sire/WB) .. E>> TINA TURNER:1 Don't Wanna Fight (Virgin) .. ... .7
| HEAVY || |[HEAVY
‘ TAYLOR DAYNE/Can't Get Enough Of.. (Arista) . ... 4
ACRC/Big Gun (CoRmbia) i s - . 5 EXPOSE /11l Never Get Over You.. (Arista) . .. . 12
AEROSMITH/Livin' On The Edge (Geffen) .. ... ... 13 DONALD FAGEN/Tomorrow's Girls (Reprise) ... ... 3
DR. DRE/Dre Day (Dealn Row/nterscope/AG) . . . .. . 8 AARON NEVILLE/Don' Take Away My Heaven (ABM) . 12
PROCLAIMERS/I'm Gonna Be... (ChrysaliERG) . . .5
OURAN DURAN/Come Undone (Capiol) ... 12 STING/Fields Of Goid (AGM) . .......... ... .. 5
4 NON BLONOES /What's... (Interscope/Atlantic Group) . 76
JANET JACKSON/! (Virgin) ... ............ADD WH A Tvs NEW
PROCLAIMERS/¥'m Gonna Be... (Chrysali/ERG) .. .. 5 -
STONE TEMPLE PILOTS/Plush (Atlantic/AG) . ... 76 ROSANNE CASH/Tre Wheel (Columbia) ... ... 5
C. DION & C. GRIFFIN/When | Fallin Love (Epic) . .. 2
SWYMeak (RCA) ... 6. DURAN DURAN/Come Undone (Capitol) .. .. .. ... 6
U2/Numb (island/PLG) .. .. . . 4 8 T ADD GLORIA ESTEFAN/Mi Tierra (Epic) . .. ... . ... ADD

[BUZZ BIN i

PORND FOR PYROS/Pets(WB) ............. .7
RADIOHEAD/Creep (Capitot) ................. 7
SOUL ASYLUM:Runaway Train (Coiumbia). . .. .. .. 4

| BREAKTHROUGH VIDEQ |

GEORGE MICHAEL/Killer/Papa Was A... (Hollywood) . §

| STRESS |

ANTHRAX/Only (Etektra) .................... 8
DEPECHE MOOE/Walking In My... (Sire/Reprise) . . . .9
GIN BLOSSOMS/Hey Jealousy (A&M) .. ... ... .13
H-TOWN/Knockin' Oa Boots {Luke) ............. 7

BILLY tDOL/Shock To The System (Chrysalis/ERG) .. 4
MICHAEL JACKSOM/Will.. (MJ/Epic Soundtrax) .ADD

LENNY KRAVITZ/Believe (Virgin) .. ............ 3
ONYX/Slam (RAL/Chaos) . ................... 7
SPIN DOCTORS/What Time Is It? (Epic} . ... ......7
STING/Fieids Of Goid (A8M) .. ... .. e LG - 5
TONY TONI TONE/f | Had... (Wing/Mercury) . . ... . . 4
UB40/Can't Help Fallin” In Love (Virgin) L. 10

[ACTIVE ]

MARY J. BLIGE/Love No Limit (Uptown/MCA) 4
EXPOSE/I'!l Never Get Over You.. (Arista) 4
GURU /0. BYRD/Loungin' {Chrysalis/ERG) 3
JADE/One Woman (Giant/Reprise) . . ahex . . . W7
6
3
2

JODEC/Lately (Uptown/MCA)

JORDY/Dur Dur 0"Elre Bebe... (Columbia)
MEGADETH/Angry Again (Columbia) .. .......
0ZZY 0SBOURNE/Changes (Epic Associated) . .. ... 3

PHARCYDE/Passin’ Me By (Delicious Vinyl/AG) . . ... 4
SHAI/Baby I'm Yours (Gasoline Alley/MCA) .. ... ... 5
SILK/Girl U For Me (Eiektra) B 2

SNOW/Girl, I've Been... (EastWest/Atlantic Group) . . . 70
STERED MC'S/Step it Up (Gee Streel/Isiand/PLG) . . .
TEARS FOR FEARS/Break It... (Fontana/Mercury) . . .
U.N.V./Something's Goin On (Maverick/Sire/WB)
NE{L YOUNG/Long May You Run (Reprise) . . .

[oN 25
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BLIND MELON/No Rain (Capitol) ......... .ADD
JACKYL/When Will 1t Rain (Geffen). ... ........ .2
AIMEE MANN/I Should've Known (Imago) .. .. . . 10
POSIES/Dream Alt Day (DGC) .. ............... 4

RAGING SLAB/Anywhere... (De! American/Reprise) . .4
WINGER/Down Incognito (Atlantic/AG) .6

MICHAEL JACKSONWill You_. (MA/Epc Soundirax) ADD

JOSHUA KADISON/Jessie (SBK/ERG) .. ... ... . 4
CYNDI LAUPER/Who Let In The Rain (Epic) .. ... .. 3
LYLE LOVETT/North Dakota (MCA) ... ... ..... .. 17
BRIAN McKNIGHT/One Last Cry (Mercury) ... ... 2
JON SECADA/I'm Free (SBK/ERG) . ... .. ... 17
TONY TONI TONE/¥ | Had No Loot (Wing/Mercury) . ADD
UB40/Can't Help Falling In Love (Virgin) .. ... ... 3
| ARTIST OF THE MONTH |
NATAUE COLE/Take A Look (Elektra) .. ... .. .2

36 million households

Information curcent as of June 22.
Cindy Mahmoud,
VP/Entertainment

~/
DX )—
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& Original Programming

VIDEO SOUL TOP 10

Lw Tw
1 LEVERT/ABC-123 (Atlantic/AG)
2 JOHNNY GILL/The Floor (Molown)
3 MARY J. BLIGE/Love No Limit (Uptowr/MCA)
4 ROBIN $/Show Me Love (Big Beat/AG)
5 U.N.V./Something’s Goin' On (MavericiySire/WR)
6 JADE/One Woman (Giant/Reprise)
7 JANET JACKSDN/That's The Way Love.. (Virgin)
8 VERTICAL HOLO/Seems You're Much... (A&M)
9 ALEXANDER O'NEAU/In The Middle (Tabw/A&M)
- 10 TONY TONI TONE! | Had No.. (Wing/Mercury)

FS

W N D =N

Information current as of June 25.

|RAPCITYTOP 10 |

w Tw

3 1 PETE ROCK & C.L SMOOTHA's Not.. {Fiekira)
5 2 BOSS/Recipe (Def Jam/Columbia)
13 YD YO/BW'in Wit (EastWest/AG)
6 4 LL COOL J/Pink Cookies. (Def Jam/Columbia)
8 5 LOROS OF THE.../Chiet Rocka (Pendulum/Elekira)
7 6 MC LYTERuffneck (First Priority/AG}
2 7 ONYX/Slam (RAL/Chacs)
4 8 GURU 1/0. BYRD/Loungin' (Chrysalis/ERG)
9 9 MC EIHT/Streint Up Menace (Jive}
10 BIG DADDY KANEMow U... (Coic Chillin'/Reprise)
Informalion current as of June 26,
T H

13 mitlion households
Les Gariand
VP/Programming
John Robson, Director/
Music Programming
MUSIC TELEVISION
YOUCONTROL
LwTw
3 1 95 SOUTH/Whoot, There it is (Wrap/Ichiban)
2 2 SWV/Weak (RCA)
5 3 OUICE/Dazzey Duks (Belimark)
4 4 H-TOWN/Knockin' Da Boots (Luke)
6 5 OR. DRE/Dre Day (Death RowAnterscope/AG)
7 6 MC EIHT/Streit Up Menace (Jive)
17 LUKEWork It (Luke)
9 8 SILK/Girt U For Me (Flektra)
8 9 SMOOTH/You Been Played {Jive)
— 10 2PAC/ Get Around (interscope/EastWest/AG)

Mos! requested for the week ending June 18.

€ JITNN

THE NASHVILLE NETWORK «
53.9 million househoids
Lyndon LaFevers,
Video Program Administrator
Weeks On

| HEAVY ]

JOHN ANDERSON/Money In The Bank (BNA Ent) . 13
C. BLACK w/WYNONNA/A Bag Goodbye (RCA) .. &
CARLENE CARTER/Every Litte Thing (Giant) .. .. 9
MARK CHESNUTT/I Sure Is Monday (MCA) .. .. 3
MARK COLLIE/Shame Shame Shame Shame (MCA) . 7
CONFEDERATE RAILROAO/When...(All Nash /AG) 72

JOE DIFFIE/Honky Tonk Attitude (Epic) .. ... .. 16
RADNEY FDSTER/Easier Said Than Done (Arista) . . . 3
GIBSON MILLER BAND/Texas Tattoo (Epic). . . .. .. 3
ALAN JACKSON;/Chattahoochee (Arista) . . . .. .. 4

TOBY KEITH/Should've Been A Cowboy (Mercury) . . 2.
SAMMY KERSHAW/Haunted Hear! (Mercury) ... . 16
TRACY LAWRENCE/Can't Break... (All. Nash/AG) ADD
UTTLE TEXAS/What Might Have Been (WB) .. .. .
PATTY LOVELESSBlame It On Your Heart (Epic) . .
REBA McENTIRE/Ii's Your Call (MCA} ... .. .
LORRIE MORGAN!/I Guess You Had... (BNA Ent) .. 16
SAWYER BROWN/Thank God For You (Curb) . . . ADD
SHENANDOAH/Janie Bakes (RCA). .. .. ... . .. 6
OOUG SUPERNAW Reno (BNA Entertainment) .. .. 7
PAM TILLIS/Cleopatra, Queen Of Denial (Arista) . ... &
RANDY TRAV!S/An Oid Pair Of Shoes (WB) ... .. 11
TRAVIS TRITT/T-R-0-U-B-L-E(WB) .. ..... ... 17
TRISHA YEARWOOD/Down On My Knees (MCA) . . . 4

[ADDS ]

DARRYL & DON ELLIS/Ten Minutes Till (Epic)
TRACY LAWRENCE Can't Break . (At]. Nash /AG)
SAWYER BROWN/Thank God For You (Cusb)
CLAY WALKER/What's It To You (Giant)

LARI WHITE/Lead Me Not (RCA)

Information current as of June 21.

- s 2

1Vi

COUNTATYT mutiC vo10visIOoN
18.1 mitlion households
Tracy Storey, Programming Manager
Bob Baker, Director/Operations

LW TW

2 1 JOHN ANDERSON/Money In The... (BNA Ent)

4 2 LORRIE MORGAN/ Guess You Had... (BNA Ent)
5 3 C. BLACK w/WYNONNA/A Bad Goodbye (RCA)
14 PATTY LOVELESS/Blame ! On Your Heart (Epic)
7 5 REBA McENTIRE/'s Yo Call (MCA)

9 6 ALAN JACKSON/Chatianoochee (Arista)

8 7 CONFEDERATE...When You.. (Atl. Nash/AG)

3 8 RANDY YRAVIS/An Old Pair Of Shoes (WB)

10 9 PAM TILLIS/Cleopatra, Queen 1. (Arista)

— 10 MARK CHESNUTTt Sure Is Monday (MCA)

Weeks On
[HEAVY ]
CARLENE CARTER/Every Little Thing (Giant) . ... .. 7

BILLY RAY CYRUS/In The Heart.. (Mercury) . . . ADD
SAMMY KERSHAW/Haunled Heart (Mercury) . ... 16
TRACY LAWRENCE/Can't Break .. (Atl. Nash/AG) ...3

LITTLE TEXAS /What Might Have Been (WB) ... . . .. 7
JOHN M. MONTGOMERY/Beer _ (All Nash/AG) . ADD
SHENANOOAH/Janie Baker (RCA). .. ...........&
(HOTSHOTS |
TRACY BYRD/Holdin' Heaven (MCA) . ... ... .. .. 7
SHAWN CAMP Faliin' Never Felt So Good (Reprise) . ADD
ANDY CHILDS/ wouldn't Know (RCA). .. ... ... .. 5
RADNEY FOSTER/Easier Sald Than Done (Ansta) . . . 6
GIBSON MILLER BAND/Texas Tatioo (Epic). . . . ... 3

HAL KETCHUM/Mama Knows The Highway (Curb) . ADD
TRACY LAWRENCE/Can't Break... (Al Nash/AG) . . . 3
SHELBY LYNNE/Feelin'... (Morgan Creel/Mercury) . . 3
MATTHEWS WRIGHT & KING/I Got... (Columbia) . . 7
SAWYER BROWN/Thank God For You (Curb) . . . ADD
AARON TIPPIN/Working Man's Ph.D. (RCA) . 4
CLAY WALKER/What's It To You (Giant) 3
STEVE WARINER/If  Didn't Love You (Arista). . ... .3
DWIGHT YOAKAM/A Thousand Mifes.. (Reprise) . .. 3

| ADDS 0

BELLAMY BROTHERSAip Off The... (Bellamy Bros)
SHAWN CAMP/Fallin’ Never Felt So Good (Reprise)
BILLY RAY CYRUS/In The Heart Of A Woman (Mercury)
HAL KETCHUM/Mama Knows The Highway (Curb)
CHRIS LaDOUX/Under This Oid Hat (Liberty)

JOHN M. MONTGOMERY /Boer And Bones (Al Nash/AG)
DUGE MOWREY/Hold On Elroy (Arista)

ROBERT E. ORRALL /Every Day When | Get Home (RCA)
SAWYER BROWN/Thank God For You (Curb)

Heavy rotation songs receive five piays per day. Hot Shots
receive four plays per day. Breakout Videos and Picks
(Pick Hits of the Week) receive an extra piay above heavy
rolation per day. All Top 10 videos also receive heavy
rolation.

BRITAIN

w W

2 1 GABRIELLE/Dreams
UB40/Can't Heip Falling In Love
HADDAWAY /What Is Love
ACE OF BASE/AIl That

She Wants

S
o r

5 5 SPIN DOCTORS/Two Princes
6 CHAKA DEMUS & PLIERS/
Tease Me
— 7 ROD STEWART/Have | Toid
You Lately
10 8 LISA STANSFIELD/In All The
Right Places

— 9 M PEOPLE/One Night In Heaven
8 10 INNER CIRCLE/Sweat (A La La
La La Long)

Moving Up

GLORIA GAYNOR/! Will Survive
(Phil Keisey Remix)

TERENCE TRENT D’ARBY/DES’REE/
Delicate

EAST 17/West End Girls

SHABBA RANKS/QUEEN LATIFAH/
What'cha Gonna Do?

BRIAN MAY w/COZY POWELL/
Resurrection

NIAMH KAVANAGH/In Your Eyes
KINGMAKER/Queen Jane

TEENAGE FANCLUB/Radio

JOEY LAWRENCE/Nothin' My Love
Can't Fix

SWV/Weak

Courtesy Chart Information Network

AUSTRALIA

woTw
11 JIMMY BARNES/Stone
Cold
2 2 SOUTHERN SONS/You
Were There
5 3 HUNTERS & COLLECTORS/
Holy Grail
10 4 PETER ANDRE/Funky Junky
9 5 RICK PRICE/Walk Away Renee
4 6 TONI PEAREN/! Want You
— 7 BADLOVES/Lost
— 8 INXS/Beautiful Girl
3 9 BLACK STICK/The Cruel Sea
7 10 WENDY MATTHEWS/If Only

I Could

Most Added

DIESEL/Never Miss Your Water
MIDNIGHT OIL/My Country
BABY ANIMALS/Don't Tell Me What To Do

Top 10 Australian records from playlists of 3 Triple
M-FM Melbourne, FOX-FMMeibourne, 96 FM#Perth,
SA-FMAdelaide, 2-DAY SSydney, 2 Triple M-FM Sydney,
MMM-FM /Brisbane, B105/Brisbane, FM-104.7/
Canberra, and KIX106 Canberra

CANADA

1 1 SNOW/Girl, I've Been Hurt

2 2 ALANIS/No Apologies

4 3 SVEN GALI/Love Don't Live
Here Anymore

3 4 JEFF HEALEY BAND/Lost In
Your Eyes

7 5 BANNED IN THE UK/The Truth

6 6 APRIL WINE/If You Believe
In Me

5 7 VIVIENNE WILLIAMS/Look Me
In The Eye

8 8 CAROL MEDINA/Sooner Or
Later Medley

3 9 MAE MOORE/Coat Of Shame

10 10 PAUL JANZ/Calling My
Personal Angel

Most Added

BOOMERS /You've Got To Know
OVAL EMOTION/Don't Make Me Wait
WEST END GIRLS/R U Sexin' Me

Top 10 Canadian CHR hits courtesy
The Record (416) 533-9417.
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CYNDEE MAXWELL

Progressive AOR: On The Comeback Trail

Programming similar to ’60s and *70s progressive — but with new twists

Progressive or “Underground” radio was the earliest
phase of the AOR format, originally serving as an alterna-
tive to Top 40 appealing principally to 18-24s. In the last
year, a new, adult-oriented Progressive AOR spin on the
old ’60s and early '70s concept has gained a stronghold in
many markets. Two programmers from opposite ends of
the country elaborate on the format’s resurgence and their

respective approaches.

Chris Mays
KMTT/Seattle

“We started as more Rock AC
and evolved into Progressive AOR.
It's a market-by-market call, but
the format’s basic underlying con-
cept is this: Baby boomers grew up
on rock & roll and listened to pro-
gressive underground radio. They
heard classical music segue into
Tower Of Power into James Taylor
into the Doors.

“As the audience aged, many
AORs remained with the 18-34
demo. The 35+ person who grew
up listening to rock & roll has be-
come weary of AC/DC, Metallica,
and Aerosmith. Many adults still
have an interest in newer music.
But there’s a lack of outlets for the
new Marc Cohn, Sonia Dada, Chris
Isaak, and Bruce Hornsby. So [lis-
teners] have been forced to choose
between mainstream AOR, Classic
Rock, or AC. The Progressive AOR
format provides a middle ground
for a large group of disenfran-
chised adults. It's a rock-based
product that doesn’t alienate adults
by playing the hard stuff or wimp
out by playing Gloria Estefan and
Whitney Houston.

“Although our target audience is
adults 3045, our segment of the ag-
ing baby boomers shares some of
the same Generation X angst: the
feeling of being lied to and tricked
by the media. There’s a lot to be
said these days for less hype, less
production, and more of a pure
presentation in style and content.”

Mays believes Progressive AOR
can be a mass appeal format, but
‘“you have to avoid the same old
marketing traps. The basic tools
are the same — billboards, transit,
television, telemarketing, and di-
rect mail. But you have to use them
effectively to position your prod-
uct. We're using some traditional
avenues in relatively nontradition-
al ways.”

Localizing The Slant

“All Progressive AORs have a
different musical slant — and
that’s necessary. A station must
consider the psychographics of the
region and the competition. There
are five rock stations here: a New
Rock, Classic Rock. two AORs, and
us. Yet there’s still a great amount
of territory for the Mountain to cov-
er — newer artists that appeal to
adults, heritage artists, and album
tracks that blow people’s minds be-
cause they don’t hear them on the
radio anymore. Long John Baldry
is one example. And Elton John’s

Chris Mays

“Ticking’ generates amazing phone
calls from people who remember
the song from the alburn and un-
derground radio, but who haven’t
heard it on radio in 15 years.”

Agency Acceptance

“Fortunately, this is a format
that agencies and buyers tend to
like. They get it, they understand
what we’re doing, and their friends
listen. It also tends to be a qualita-
tive sell. We have tremendous
qualitative stories and produce
wonderful results when they’re
mixed with the right product. We
index very high in the adult active
profile — people who ski, go to
movies, read, buy concert tickets,
etc. At this point, we tend to sell
mostly qualitative, but we have
been blessed with some very good
numbers. We’re Top 10 adults 25-54
in almost every daypart. But no
matter how good your station is,
numbers come and go. Therefore
strong qualitative is important.”

One major difference between
Progressive AORs and the conven-
tional rockers is the announcers.
“The DJs who work for us are the
ones to whom music is seriously
important. They believe in what
we're doing, are bright, well-read,
well-traveled, subscribe to a lot of
magazines, and tend to watch ca-
ble TV. They’re also spontaneous
and entertaining without being
juvenile and without depending on
overproduced bits. They're char-
acterized by a degree of cynicism
and off-the-cuff wittiness. No bath-
room jokes or sexist humor. They
more or less mirror the listener
lifestyle.”

Jim Herron
WBOS/Boston

“The difficulty for stations like
ours is introducing this concept
simply and then maintaining it. It’s
a challenge and truly fun. When

ALBUM ORIENTED ROCK

you consider the whole Progressive
AOR approach you have to throw
the rule book out the window and
start over.

“Progressive AOR can be com-
pared to the Saturn car company in
that it’s pu<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>