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SUPREME COURT
LIMITS LOTTERY
ADS ON RADIO

The latest U.S. Supreme Court
decision limits broadcasters’
rights to air state lottery ads. ‘
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AOR & UC: HELPING
OUT THE COMMUNITY

WDRU/Raleigh and KLOS/L.A.
each share several strategies for
serving the public interest;
WDIA & WHRK/Memphis
bring the world of radio into
the local projects.
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necessary adjustments.
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COUNTRY
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MAILBAG VS. MULLINS
Consultant Moon Mullins’s
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heated responses. |
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Chase Is Over, Hundt Is On
As FCC Chairman Nominee

Possible Quello successor experienced
mostly in nonbroadcast communications

President Bill Clinton Tues-
day (6/29) announced his inten-
tion to nominate Washington at-
torney Reed Hundt to serve as
Chairman of the FCC.

Hundt, a senior partner in the
law firm of Latham & Watkins,
is a litigator with extensive anti-
trust experience. His communi-
cations law work has centered
largely on wireless cable, cellu-

EMRC Discredits Atlanta Arbitron

Tests of Spring *93 on-air survey announcements violated policy,
votes Council; station managers miffed; results due July 22

The Electronic Media Rating
Council, which oversees ratings
methodologies in the radio, TV,
and cable industries, has with-
drawn its accreditation of the
Spring ’93 Atlanta Arbitron sur-
vey. The EMRC says the on-air
survey announcements that
aired on all Atlanta stations
over the past month are a viala-
tion of its standards.

The prerecorded announce-
ments asked listeners to partici-

pate in the survey process. All
the stations in the market — in-
cluding non-Arbitron sub-
scribers, noncommercial sta-
tions, and Spanish stations —
aired one spot per daypart dur-
ing the second and third phases
of the spring survey.

According to EMRC Execu-
tive Director Dick Weinstein,
“Experiments in methodology
shall not be conducted in con-
junction with regular syndi-

AR e T

averages.

dio is measured today.”

Interep Seeks Arbitron Truce

nterep Radio Store execs are hoping to take some of the bitter-
ness out of the debate surrounding Arbitron’s proposal to con-
vert the current radio ratings system into 18-week rolling

In a news release that calls for the industry to stop “bashing” Ar-
bitron on its proposed expansion of ratings periods, Interep Chair-
man Ralph Guild noted, “We are calling for a truce between the ra-
dio broadcasting industry and Arbitron. A truce does not mean an
end to negotiation, but it does mean an end to a public display of the
issues until private negotiations have been exhausted.”

“Laundry List Of Negative Things’

Interep Exec. VP/Director of Research Marla Pirner added,
“Even if Arbitron does have some blemishes that keep it from being
perfect, let's remember that it is radio’s dominant and de facto
ratings service. Arbitron’s critics have succeeded in giving radio’s
competitors a laundry list of negative things to say about the way ra-

Pirner said she has scheduled forums on July 26 in New York,
August 9 in Atlanta or Dallas, August 30 in Chicago, and September
2 in Los Angeles, during which Interep clients will be able to query
Arbitron officials on the proposed survey changes.

Pirner, a member of the Arbitron Advisory Council, has ex-
pressed support for the changes.

Evergreen Sets Chicago Ablaze
WLUP combo to be teamed with AR WWBZ

Evergreen Media has an-
nounced plans to buy WWBZ
(The Blaze)/Chicago from Ma-
jor Broadcasting for approxi-
mately $28 million. The pur-
chase will give Evergreen two
FMs and one AM in the nation’s
third-largest market.

Evergreen COO Jim de Cas-
tro said the Blaze’s young-
skewing AOR format, along

with its employees, will be re-
tained. Evergreen has begun
operating the station under an
LMA with Major until the pur-
chase is approved by the FCC.

Evergreen currently owns
Talk WLUP (AM) and AOR
WLUP-FM. Speculation over
the formatic future of those two
stations are detailed in Street
Talk, Page 18.

cated surveys unless previous
independent tests have indi-
cated the possible effect on the
audience data reported will be
minimal.”

San Diego Difference

Weinstein noted that the
EMRC did not suspend accred-
itation of a San Diego survey 15
years ago following a similar
experiment because the test
was conducted adjacent to, but
independent of, the regular sur-
vey. “The first four weeks were
done normally, and then we
added four weeks onto the mar-
ket. In effect, we made it an
eight-week survey period,”
Weinstein said. “The survey it-
self was based upon the first
four weeks. The data generated
for the second four weeks was
compared to [data from]} the
first four, but was never folded
into the first four weeks’ [data]
and not used for selling.”

Officials at Arbitron said the

ATLANTA/See Page 28

lar phone, direct broadcast sa-
tellite, and new techknology
issues.

In a statement announcing
the impending nominatien, Clin-
ton said that experience makes
Hundt an ideal choice to head
the FCC. “Telecommunications
innovations are corstantly
changing the way we as Ameri-
cans communicate with each
other and the world. With his
years of experience, I am confi-
dent Reed Hundt will dc an ex-
cellent job steering the FCC
through the challenges it will
face over the next five years.”

White House Ties

Hundt, 45, has known Clinton
since their days at Yale Law
School. He served as advisor to
the Clinton campaign and was a
member of the President’s tran-
sition team. He is also close to
Vice President Al Gore. The two
were classmates at Washing-
ton’s exclusive St. Albans High
School; Hundt has been an eco-
nomic policy advisor to Gore
since 1984.

Prior to joining Latham &
Watkins, Hundt served a 1974-75
stint as a law clerk t¢ Chief
Judge Harrison Winter of the
U.S. Court of Appeals ior the
Fourth Circuit.

Hundt was born in Ann Arbor,
MI. He is married to Elizabeth
Ann Katz and has three
children.

If confirmed by the Senate,
Hundt will take the FCC reins
from Commissioner James
Quello, who has served as inter-
im Chairman since shorzly after

HUNDT/See Fage 28

ﬁﬂi: Radio Revenues Up 8%_In_May

Radio revenues were up 8%
in May, according to the RAB.
Local revenues were up a
strong 10%, while national spot
sales managed only a 1% gain.

“While it’s still too soon to say
everything’s smooth sailing
since we’re still seeing some
wide fluctuations on a market-
tomarket basis, it’s evident
that overall, radio is putting in a
strong performance,” said RAB
President Gary Fries. He also
noted that “the local market-
place is the foundation on which
that strength rests.”

Local revenues were up in ev-
ery region of the country for
May. The Southwest led with a
gain of 13%, followed by the
East (12%), the Southwest
(11%), the West (8%), and the
Midwest (7%).

National revenues were up in
all regions except the East,
which suffered an 11% setback.
The Southwest was up 13%,

while the Southeast, Midwest,
and West all had gains of 4%.

Year-To-Date Up

For the first five months of
1993, total radio revenues were
up 8% over the January-May
period last year. Local revenues
were up 9%, while naticral rev-
enues gained 5%.

Local year-to-date revenues
were up 15% in the Southwest,
13% in the Southeast, 9% in the
East, 8% in the Midwest, and
6% in the West.

National 93 revenues were
flat in the East, but up in all
other regions: 10% in the Mid-
west, 7% in the West, 6% in the
Southwest, and 3% in the South-
east.

RAB'’s calculations are based
on a pool of more than 10 mar-
kets, as reported by the ac-
counting firms of Miller, Kap-
lan, Arase & Co. and Hunger-
ford, Aldrin, Nichols & Carter.
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- WRQX/DC Boosts
Robinson To
President/GM

Three-year WRQX/Washington
GSM Jim Robinson has been pro-
moted to President/GM of the Cap
Cities/ABC Hot AC. He succeeds
Maureen Lesourd, who left to be-
come VP/GM of WQCD/New York
(R&R 4/16),

Cap Cities/ABC Division Presi-
dent Norm Schrutt commented,
“It’s great to have someone from
the staff who has directly played a
key role in WRQX’s success
achieve his personal goal of man-
aging the station.”

Robinson told R&R, “One of my
first missions is to find a new GSM.
Our staff has brought us to a tre-
mendous level. We have some ex-

ROBINSON/See Page 28

to Epic President Dave Glew.

s
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Epic Honor

At the recent Sony Music Convention in Boca Raton, FL, Sony Music En-
tertainment Chairman Michael Schulhof (I} presented the Chairman'’s Award
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Supreme Court Backs Lottery Ad Limits

Describing the measure as legiti-
mate and effective support for
state policy, the U.S. Supreme
Court last week ruled 7-2 that the
federal government may restrict
broadcast advertising for state-run
lotteries.

Ruling in the case of United
States vs. Edge Broadcasting Co.,
the high court upheld a federal law
barring stations licensed in nonlot-
tery states from airing ads for lot-

L b e o

Horton Heads To
WYNY/New York

Rusty Walker
& Associates con-
sultant and for-
mer WGNA/AI-
bany OM Fred
Horton has joined
WYNY/New York
as PD. He re
places Johnny
Michaels, who
had been PD
since last August.

The move was Horton

part of a management change at
the station following the Friday

HORTON/See Page 28

A weekly look back at meaningful and
amusing events from R&R’s archives

teries operated by neighboring
states.

The case began when Edge’s
WMYK/Moyock, NC — which
draws 92% of its audience from
Southeastern Virginia — went to
federal court seeking the right to
carry Virginia Lottery ads. North
Carolina does not operate a lottery.

Earlier Rulings
Overturned

Both a federal district court and
a federal appeals court had ruled
the ban — as applied to WMYK —
unconstitutional because it did lit-
tle to advance the federal govern-
ment’s interest in supporting North
Carolina’s gambling policy. Those
courts noted that North Carolinians
living within WMYK’s coverage
area are already inundated with
Virginia Lottery ads from Virginia
newspapers and broadcast outlets.

But in a decision written by
Justice Byron White, the Supreme
Court majority said applying the
ban to WMYXK represented a “rea-
sonable” way for the federal gov-
ernment to support North Caro-
lina’s nonlottery policy without in-
fringing on Virginia’s ability to pro-
mote its game.

Noting that WMYK accounts for
11% of all radio listening in nine

those lists each week right here.

P1 For The Books

owadays the industry is bombarded with airplay information — so
much that it's sometimes hard to distinguish the meaningful data in
the blizzard of numbers. It's aiso hard to remember how fittle infor-
mation was available in the past. For instance, 17 years ago R&R first pub-
lished “Parallet One Playlists” of the nation's top CHR (then Top 40) sta-
tions — the first time radio playlists were made openly accessible to labet
and radio readers. The idea’s been copied since, but you can still check

Also Celebrating 20 Years 0f Excellence:

= Lommunication

=fsraphics Inc

North Carolina counties, White's
opinion also dismissed the sugges-
tion that barring lottery ads from
WMYK was ineffective.

LOTTERY/See Page 28

XHRM Swrtches To
‘Alternative Pop’

The San Diego market lost its on-
ly Urban station Tuesday (6/29)
when XHRM became New Rock
92.5 The Flash.” Concurrent with
the format change, a new manage-
ment team was installed, led by
VP/GM Chuck Howard, VP/Pro-
gramming Sherman Cohen, and
VP/Sales David Duron.

“Alternative pop is what I call
it,” Cohen told R&R. “We predict
that within the next six months,
we’ll be No. 1 18-34, 1849, and Top 5
25-54. There’s a mix of incredible
alternative music that can get
adults. And seeing that 91X

XHRM/See Page 28
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Staﬂord GM Ot
Windsor Foursome

Chum Ltd. has transferred
Wayne Stafford to the GM post at
its four Windsor-Detroit stations,
CKWW-CIMX & CKLW-AM & FM.
The former CFUN-CHQM-AM &
FM/Vancouver GSM replaces Al
Pervin and Terry Coles.

Chum Ltd. VP/Special Projects
Bob Laine told R&R, ‘“‘With the sta-
tions serving two cities in two coun-
tries, we needed someone with both
sales and administrative back-
grounds. He understands the situa-
tion and was perfect for the move.”

Prior to joining Chum’s Vancou-
ver stations, Stafford was GSM at
CKDA & CFMS/Victoria and
CKRM & CFMQ/Regina.

R&R Observes
Independence Day

R&R's Los Angeles, Washington,
and Nashville offices will be closed
Monday, July 5 in observance of
the independence Day holiday.
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TOP 10 TALK TOPICS

For the first time in 11 months, the economy
wasn’t one of the 10 most popular topics of
discussion at the nation’s leading Talk
stations. What displaced it?

Page 16
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RADIO BUSINESS

Appeals Court Decision Muddies
Waters On Security Interest

Reversal allows IRS to claim first lien on proceeds from sale of station license

A federal appeals court has reversed a lower court de-
cision and allowed the IRS to claim a first priority lien on
proceeds from the sale of a radio station’s FCC license.
However, the decision is so narrow that it does little to re-
solve the question of when, if ever, a lien is permitted on

an actual license.

The U.S. Third Circuit Court of
Appeals reversed the decision of a
New Jersey federal judge, who
held that the Communications Act
barred the IRS from placing liens
on broadcast licenses. The appeals
court, which compared FCC li-
censes to state-issued liquor Li-
censes, said it has been ‘‘Congress’s
intent to grant [the] IRS a lien for
unpaid taxes whenever possible.”
It also said there was no reason for
concern about whether a lien
serves the public interest because
the IRS and FCC are parts of the
same government.

No Appeal

But the appeals court stopped
short of granting the IRS a lien on
an existing license, since the sta-
tion had already been sold. In-
stead, it said the IRS should have
first claim on the proceeds from
the license sale by the bankruptcy
trustee of Atlantic Business and
Community Development Corpor-
ation, a former owner of WUSS/At-
lantic City.

Nona Ostrove, the attorney for
the bankruptcy trustee, told R&R
the appeals court ruling would not
be appealed. She said the only
question was how to distribute

money from the $300,000 station
sale, which will all goto the IRS un-
der the ruling. But Ostrove noted
that the ruling applied only to li-
cense liens by the IRS, adding, “I
don’t think it’s a precedent for pri-
vate lenders.”

Kaye, Scholer, Fierman, Hays &
Handler Washington Office Man-
aging Partner Jason Shrinsky, a
communications attorney who’s
fought against any change in the
FCC policy prohibiting license
liens, agreed that the case didn’t
set any precedent for bank liens.
Nevertheless, he called the appeals
court decision “bad law.”

Shrinsky also charged that the
ruling “creates havoc” by assert-
ing IRS authority over the func-
tions of another government agen-
cy. “It’s as if the FCC started is-
suing tax rulings on what the tax
law is.”

NAB, RTNDA Mull Joint Fall Shows

In a bid to boost sagging revenues, the NAB and
RTNDA are exploring the possibility of linking NAB’s Ra-
dio Show and RTNDA'’s annual fall convention.

An ongoing series of talks be-
tween the groups has centered on
holding the two events simultane-
ously and merging their exhibit

halls. Officials for both sides em-
phasize that the content of the NAB
and RTNDA meetings would not be
affected by the proposed merger.

EARNINGS

outhern Starr Broadcasting
SGmup Inc. (NASDAQ:
S5BG) posted a net income
of $273,000 (20 centz per share)
for its fiscal year ending March 31.
That's a8 12.5% boost from
$243,000 {18 cents per share) a
year ago.
Broadcasting
revanues for the
year finished at
$10.1 miltion, up
32.5% from $7.6
millan. Broadeast
cash fiow {before
depreciation,
amortization, cor-
porate expense, and barter} was
$2.7 milion, a 37% incraasa from
$2 ridlicn. After-tax cash fow was
£938 000 (68 conts per share),
up 100 4% trom 468,000 (34
cents per sharel.

Chairman  Robert Long  stated
that three of e company’s four
stations ranked first in Arbiron for
the 25-54 demo and slso rankad
number one in their markets for rev-

- anyes. Those stations were WPLR/

Southern Starr Broadcasting
Reports Improved Year

B Mew Haven, WGNE/Daytona

Beach, and WENN/Pascagouls
{Bliox), MS.

Southern Starr's other radio prop-
ety is KOLLLitthe Rock, operating
under an LA with KMJX. Accord-
ing o the company, the amange-
ment has efiminated lpsses by the
station, and the LMA "will have a
positive impact on financial resuits
in thi current fiscal year "

Compeny: directors have de-
clared a 5% stock dividend, which
1S being pald 1o shareholders of rec-
ord as of May 28,

rice - Communications
PMME}(: PR) reported
second-guarter revenues of
$6.1 milion compared to 3128
miiion & year earlier {pror fo emearg:
ing fram Chapter 11 bankrupicy re-
organization - on  December 30,
1883}, The company cléimed a nel
boss of $1.2 milkion (10 cents per-
share} versus & loss of 511 million
the previous yeer [share compeari-
gan not applicable).
Price owns WWKE & WKSEBul-
falo, WHZT & WIRK/West Palm
Beach, WOWO-AM & FMFort

Wayns, and TV properties.

“It would be unacceptable to both
sides to merge our convention pro-
grams,” said RTNDA President
David Bartlett.

Bartlett also said a joint NAB-
RTNDA exhibit hall would be more
attractive to exhibitors, who would
see more traffic while eliminating
the travel, set-up, and registration
costs of attending two events.

“There would be a critical mass
that neither the NAB or RTNDA
[exhibit hall] is likely to achieve on
its own.”

Revenue Boost

The trade groups expect that the
merged hall would boost the
slumping revenues at their respec-
tive shows. Bartlett said RTNDA's
convention revenue has been flat in
recent years. According to NAB
Exec. VP John Abel, Radio Show
exhibit space has shrunk from
40,000 square feet in 1990 to roughly
31,000 in 1992. Attendance is also
down.

The groups acknowledged that
holding joint events will limit the
number of locations where they
can gather. However, Abel said
that is of little concern to NAB,
which is looking to limit the Radio
Show rotation to just two or three
cities, including New Orleans and
Los Angeles.

Both the Radio Show and
RTNDA convention will be held in
Los Angeles in 1994. If an agree-
ment is concluded between the two
groups, that could be their first
joint event.

This also could be the first in a
series of such deals for NAB. Ac-
cording to an NAB staffer, the
group is talking to other industry
groups about possible joint meet-
ings. However, the staffer declined
to identify those organizations.
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Fox Heads Radio Board

n the tightest election in memory, KVEN & KHAY/Ven-

tura, CA owner Robert Fox last week edged out

Cromwell Group President Bud Walters to become
Chairman of the NAB Radio Board.

The board deadlocked through four ballots before giving Fox the nod in
an 18-16 vote. WKYS/Washington President/GM Skip Finley was
elected Vice-Chairman of the Radio Board in an uncontested race.

Fox said his priorities include pressing the FCC to suspend new FM al-
locations and reconsider its allocation criteria in order to ease what the NAB
sees as oversaturation on the band. Other matters he expects to occupy
his attention are satellite-delivered DAB, which NAB believes would devas-
tate local broadcasters; pending federal legislation that mandates heaith
warning labels on broadcast alcohol ads; and campaign reform legislation
that would force broadcasters to sell Senate candidates airtime at a deep
discount.

Fox said his razor-thin election margin does not represent any deep di-
visions within the board. “This is a small group that is very collegial. The
board is united.”

NAB Antes Up $50,000 For DAB Tests

n other action at last week’'s meeting, the Radio Board

approved $50,000 to cover its share of the costs for

testing of in-band/on-channel DAB systems by the Na-
tional Radio Systems Committee. The tests are scheduled
for October at NASA’s Lewis Research Center in Cleve-
land.

As expected, only two entrants told NRSC that they'll be submitting
systems for testing — the USA Digital Radio partnership (Gannett, Group
W, and CBS) and Amati Communications-AT&T/Bell Labs.

The Radio Board also adopted a revised “NAB Plan For Implementing
DAB,” focusing even more strongly on in-band/on-channel as “the best
possible option for broadcasters.” The plan also strongly opposes any FCC
licensing of satellite DAB.

Broadcasting Partners Closes WYNY Buy

roadcasting Partners Inc. took over operations of

WYNY/New York last Friday {6/25) after closing its

$50 milion purchase from Westwood One Inc.
WW1 said it used the cash to retire approximately $12.7
million in senior subordinated debentures and to reduce its
revolving credit facility from nearly $56.6 million to about
$20.3 million.

The WYNY sale completed WW1's divestiture of its radio station
group. Since the beginning of this year, sales of assets not related to its
core network business have reduced WW1's long-term debt by nearly $94
million. WW1 still has its one remaining non-network major asset on the
sale block — R&R.

In other financial and regulatory news:

* Broker Gary Stevens is shopping the SpaceCom Group's KOSO/
Modesto, CA; KTHT/Fresno; KQEO & KMGA/Albuquerque; KLBB/Min-
neapolis; and KQEU/Olympia, WA. Separate buyers are likely, but the
total price tag could run north of $7 million.

* Now that Broadcasting Partners is buying WCKZ (see Transactions,
Page 6), attention in Charlotte turns to WAQQ. The receiver for the former
Adams station has been taking bids, but isn't expected to strike a deal for
another month or so. Speculation centers on Jefferson-Pilot and Pyramid
as likely duopoly buyers. However, Jefferson-Pilot would need a TV-radio
crossownership waiver from the FCC.

e The FCC has given a green light to the $300 million Shamrock-
Malrite merger and approved TV-radio crossownership waivers in Los An-
geles (for Shamrock's Roy Disney) and Cleveland (for Malrite's Milt Maltz).

» Chiidren’s Broadcasting Corporation said it had acquired the se-
cured debt of Marsh Broadcasting Corporation (face value $7.2 million)
for $2.9 million and would try to acquire four of the six Marsh stations
through a pending bankruptcy court liquidation. If the plan works, the kids
net will pick up AM 080s in Dallas-Ft. Worth, Kansas City, Houston, and
Milwaukee.

® An FCC administrative law judge has delayed a pretrial conference
on license renewals for KBER/Ogden, UT and KQOL/Spanish Fork, UT so
the stations can seek minority buyers for distress sales. The license renew-
als were designated for hearing because of allegations that KBER licensee
C. Devine Media inc. and KQOL licensee Street Stryder operated the two
Salt Lake City market FMs under common ownership in pre-duopoly days.

* The Senate last week passed a budget bill that would allow broad-
casters and others to amortize only 75% of the value of intangible assets in
acquisitions. The House version allows a 100% writeoff. The measure is
headed to a conference committee to work out differences.

¢ Orando competitors WDIZ and WXXL have announced a national
marketing agreement through which Major Market will rep both stations.
Also, Taylor Communications National Sales Director Frank Celebre will
head the joint national sales effort for Shamrock Communications AOR
WDIZ, as well as Taylor CHR WXXL.

—Randali Bloomquist, Jack Messmer
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: The First Major Study for Radio.

You've heard that the 18-29 post-baby boomers-the so-called "Generation X" — will
be 62 million strong by the year 2000. By the year 2010, some marketers expect them to
e . have overtaken baby boomers as the primary market for every important product .
- category. You've been told many of them are feeling ignored or misunderstood by
marketers in many ways. Perhaps you've read that they won't be satisfied with the types
of programming on radio stations today anymore than the baby boomers liked "beautiful
music.” Are these things true? If so, they add up to quite a potential threat to some radio
operators...opportunities for others.
o What's the truth about 18-29 year olds and the entire generation revolution? What L
programming do they want? What does it mean for Rock and Alternative format stations, »
for AC and Oldies stations, for Country, for Urban/Dance, for news and information t
programming? What future formats will be important?
o Now, in a special nationwide research study for radio, The Research Group uncovers
important answers. Call or write today for your reserved seating at this special
" . presentafion during the fall NAB convention. Admission is free, but will be by reservation
only. Seating is limited and will be awarded on a first-come, first-served basis.
Preparation for the future...from America’s leader in perceptual research and
advanced warfare strategy for radio...
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RADIO BUSINESS

TRANSACTIONS

$115 Million Mega-Merger To
Create American Radio Systems

&

- Deal Of Tt
American Radio
Systems Merger

PRICE: $115 million (estimated)
TERMS: Duopoly deal. Three existing
radio companies will become one in a
no-cash stock swap. The resulting
company — which will have its head-
quarters in Boston — will rank approxi-
mately 15th nationally in total revenues
(approximately $55 million) and have
four duopolies in its eight markets. A
public stock offering is anticipated, per-
haps as soon as mid-1994.

BUYER: American Radio Systems,
headed by Director/Chairman of the
Executive Committee Thomas Stoner
of Annapolis, MD; CEO Steven Dodge
of Boston; and COO David Pearlman,
who is relocating to Boston. Other of-
ficers include CFO Joseph Winn of
Boston and Director Glenn Bell of An-
napolis.

SELLER: Atlantic Radio Corporation,
headed by Chairman/CEQ Steven
Dodge and President/COO Joseph
Winn. Phone: (508) 526-8106
PRICE: $51 million (estimated)

WHDH-WRKO &

WBMX/Boston

FREQUENCY: 850 kHz, 680 kHz;
98.5 MHz

POWER: 50kw; 50kw; 9kw at 1145
feet

FORMAT: News/Talk; News/Talk; AC
COMMENT: WRKO & WBMX sold for
$28.3 million in 1988 and WHDH for
$3 million in 1992.

SELLER: Multi Market Communica-
tions, headed by President/CEQ David
Peariman of Hartford. Phone: (203)
677-6700

PRICE: $9 million (estimated)

WZMX/Hartford

FREQUENCY: 93.7 MHz

POWER: 21kw at 780 feet
FORMAT: AC

COMMENT: This station sold for $6.4
million in 1990.

SELLER: Stoner Broadcasting Sys-
tem Inc., headed by Chaiman/CEQ
Thomas Stoner and President/COO
Glenn Bell Phone: (410) 263-1030
PRICE: $55 miillion (estimated)

WYRK/Buffalo

FREQUENCY: 106.5 MHz

POWER: 50kw at 390 feet

FORMAT: Country

COMMENT: This station sold for
$1.65 million in 1981.

WCMF-WRMM-AM & FM/

Rochester

FREQUENCY: 96.5 MHz, 990 kHz;
101.3 MHz

POWER: 50kw at 457 feet: Skw
day/2.5kw night; 27kw at 640 feet
FORMAT: AOR; AC; AC

COMMENT: WCMF sold for $5.1 mil-
lion in 1983 and WRMM-AM & FM for
$4 million in 1992,

WONE-WTUE &

WMMX/Dayton

FREQUENCY: 980 kHz; 104.7 MHz;
107.7 mHz

POWER: 5kw; 50kw at 500 feet;
50kw at 420 feet

FORMAT: Country; AOR; AC
COMMENT: WONE & WTUE sold for
$7.7 million in 1992.

WDJX-AM & FM/Louisville
FREQUENCY: 1080 kHz; 98.7 MHz
POWER: 1kw; 24kw at 715 feet
FORMAT: CHR

COMMENT: This combo sold for $5.5
million in 1988.

KGGO & KDMI/Des Moines
FREQUENCY: 94.9 MHz; 97.3 MHz
POWER: 100kw at 1059 feet; 115kw
at 500 feet

FORMAT: AOR; Religious
COMMENT: Stoner's purchase of
KDM I for $1.35 miillion closed Tuesday
(6/29).

Star
Media

Groun, Inc.

Burr, Egan, Deleage & Co.

has purchased

$3,000,000
of Preferred Stock

Tichenor Media System, Inc.

“‘Radio’s Full Service
Financial Specialists”n

17304 Preston Road, Suite 265 * Dallas, Texas 75252 * (314) 713-8500

Broadcasting Partners doubles up in Charlotte for $3 million

WNBF & WHWK/

Binghamton, NY
FREQUENCY: 1290 kHz; 98.1 MHz
POWER: 5kw; 100kw at 960 feet

FORMAT: AC; Country

Fi

WIRA & WOVVI/Ft. Pierce

(West Palm Beach)

PRICE: No cash consideration for 95%
TERMS: Gift of stock to husband for
estate planning purposes

BUYER: Myer Feldman of Potomac,
MD, increasing his stake in Ardman
Broadcasting Corporatlon of Florida
from 5% to 100%. He is President of
related companies that own WVSR-AM
& FMiCharleston, WV; WNWZ &
WODZ/Germantown, TN; WENZ/
Cleveland; WZOU/Boston; WCIB/Fal-
mouth, MA; KKCJ/Liberty, MO; and is
buying WBES/Charleston, WV.
Phone: (202) 637-9025

SELLER: Adrienne Feldman, transfer-
ring her entire 95% interest. She also
has interests in the stations listed
above.

FREQUENCY: 1400 kHz; 95.5 MHz
POWER: 1kw; 100kw at 1380 feet
FORMAT: Nostalgia; CHR
COMMENT: This combo sold for $8.9
million in 1990.

Noordyk Stations

PRICE: No cash consideration for 49%
TERMS: Gift of stock to sons

BUYER: Todd and Donald Noordyk,
each receiving a 24.5% stock interest
in WSHN Inc

SELLER: Stuart Noordyk, transferring
49% of his stock to his sons and trans-
ferring the remaining 51% to a trust of
which he is trustee.

WSHN-AM & FM/Fremont
FREQUENCY: 1550 kHz; 100.1 MHz
POWER: 1kw daytimer; 2kw at 355
feet

FORMAT: Country

wTIQ & WCMM/

Manistique-Gulliver
FREQUENCY: 1490 kHz; 94.7 MHz
POWER: 1kw; 100kw at 813 feet
FORMAT: Country
Carolin
WCKZ/Gastonia (Charlotte)
PRICE: $3 million
TERMS: Duopoly deal; asset sale for
cash
BUYER: Broadcasting Partners Inc.,
headed by President Barry Mayo and
Exec. VP/ICOO Lee Simonson. They
own WGIV & WPEG/Charlotte-Con-
cord, WYNY/New York, WVAZ/Chi-
cago, KSKY/Dallas, and WKQIl/De-
troit. Phone: (212) 581-3210
SELLER: Compass Media, headed by
Robert Hughes and Jonathan
Schwartz, receiver for Beasley Broad-
casting of Charlotte Inc., which was
formerly owned by George Beasley
(no other Beasley stations were involv-
ed in this receivership). Compass is
buying KOOL-AM & FM/Phoenix,
KEZK-AM & FM/St. Louis, and KCBQ-
AM & FM/San Diego.

WAAAL S o arioaara digllctan . oo

TRANSACTIONS AT A GLANCE

This Week’s Action: ..

1993 Deals To Date:

$1,233,367,014

(Last Year: $565,125,255)
Total Stations Traded This Year:

........ 694
(Last Year: 610)

...... . $118,820,000
(Last Year: $24,501,752)

Total Stations Traded This Week:. . . . .. .. 26

{Last Year: 20)

® Deal Of The Week:

©® WYRK/Buffalo

® American Radio Systems Merger
$115 million (estimated)
® WHDH-WRKO & WBMX/Boston
® WZMX/Hartford

® WCMF-WRMM-AM & FM/Rochester
©® WONE-WTUE & WMMX/Dayton

® WDJX-AM & FM/Louisville

® KGGO & KDMI/Des Moines

® WNBF & WHWK/Binghamton, NY

FREQUENCY: 101.9 MHz

POWER: 99kw at 987 feet

FORMAT: Churban

BROKER: Michael Bergner of
Bergner & Co. and Compass Media
COMMENT: This station and its former
sister AM sold for $6.1 million in 1986.

WDJK/Xenia

PRICE: $800,000

TERMS: Asset sale for $400,000 cash
and a 10-year promissory note for
$400,000 at an initial interest rate of
8%, adjusted annually to prime pius
two (but not more than 10%). The first
six monthly payments are to be interest
only.

BUYER: Clear 95 Inc., owned 95.5%
by the Richard E. Hunt Trust, whose
trustee is President Richard Hunt of
Stuart, FL, and 0.5% by VP David Dex-
ter of Piqua, OH. They own WPTW &
WCLR/Piqua. Phone: (513) 773-
3513

SELLER: Dayton Area Radio inc.,
owned by Vernon and Virginia Baker
of Blacksburg, VA. They also own
WBZI/Xenia; WKGM/Smithfield, VA;
WSGH/Lewisville, NC; WNOW/Mint
Hill, NC; WAMNIGreen Valley, WV;
WFTK/Wake Forest, NC; WPAR/
Claremont, NC; WCBX (AM CP)/Field-
ale, VA; WBGS (AM CP)Point Pleas-
ant, WV; WCQR (AM CP)Fairlawn,
VA; WTGR (FM CP)/Union City, OH;
WBYG (FM CP)Point Pleasant, WV;
WPVA (FM CP)YWaynesboro, VA;
WPVB (FM CP)Culpeper, VA; WPIB
(FM CP)/Salem, VA; WPGB (FM CP)/
Blountville, TN; WPIR (FM CP)Blue-
fleld, WV; WBKW (FM CPMDublin, VA;
WPRH (FM CP)Galax, VA; WPBI (FM
CP)Martinsville, VA; and WXRI (FM
CP)Oxford, NC. Phone: (703) 552-
4252

® WIRA & WOVVIFL. Pierce (West Paim Beach), FL
No cash consideration for 95%

® Noordyk Stations No cash consideration for 49%
©® WSHN-AM & FM/Fremont, M|
® WTIQ & WCMM/Manistique-Gulliver, Mi

® WCKZiGastonla (Charlotte), NC $3 million

® WDJK/Xenla, OH $800,000

® KZZL [Puliman, WA $20,000 pius construction costs

FREQUENCY: 95.3 MHz
POWER: 3kw at 300 feet
FORMAT: CHR

COMMENT: Although WPTW, WCLR
and WDJK are in the Dayton market,
the application indicates that WDJK's
city-grade contour doesn't overlap with
those of the buyer's existing stations.

KZZL/Pullman
PRICE: $20,000 pius construction
costs

TERMS: Duopoly deal. The buyer pur-
chased a 49% stake in the CP for this
station for $7000 in 1990 and is now
exercising an option to acquire the re-
maining 51% for $13,000, plus the
costs of constructing the station.
BUYER: Hauser & Associates L.P.,
whose general partner is Robert
Hauser of Colfax, WA, acquiring all
stock of Palouse Empire Broadcast-
ing Corporation. Hauser also owns
KCLX & KRAO (FM CP)/Colfax.
Phone: (509) 397-3441

SELLER: P-N-P Broadcasting inc.,
owned by Duane Polich, selling its en-
tire stock interest. Phone: (509)
488-6089

FREQUENCY: 99.5 MHz

POWER: 81 .4kw at 1059 feet
FORMAT: Country

COMMENT: The application states that
KZZL-KCLX & KRAO had a combined
share of 6.5 in the March 19-May 13
Willhight Research Inc. survey of the
Pullman, WA-Moscow, ID market.

For The Record
The 1993 Deals To Date total of
$1,145,547,014 was inadvertently
misstated in last week’s transac-
tions (R&R 6/25). The correct fig-
ure was $1,1 14,547,014,
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FROM BUCHANAN
TO BOHANNON
FROM WILLIAMS
T0 KING...

WESTWOOD ONE

bruce david jim larry dr. harvey pat

WILLIAMS ESSEL ms BOHANNON KING RUBEN mo BUCHANAN

N/ IT COULD ONLY COME FROM WESTWOOD ONE.

YN/ For Additional Information, Contact Your Westwood One Representative at (703) 413-8550.

m———y  ywww_americanradiohistorv com
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NEWSBREAKERS@”

WCNN/Atlanta
Drops Ali-News
For All-Sports

Midwestern Broadcasting Co.’s
WCNN/Atlanta has dropped its
CNN Headline News format for an
entertainment-based all-Sports ap-
proach.

“We're doing fun radio,” said
Group PD Sam Church. “We won’t
live and die by play-by-play. This
will be Top 40 radio without the
music.”

WCNN features local sports talk
in AM and PM drives, Sperts En-
tertainment Network program-
ming in middays, and various syn-
dicated sports talk shows in the
evening. The station also carries
Georgia Tech football and basket-

WCNN/See Page 28

e
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Perry New PD At
KQHT/San Jose

Three-year
KTFM/San An-
tonio OM Bob }
Perry has resign-
ed to become PD
at Anaheim
Broadcasting
CHR KQHT (Hot
97.7)/San Jose,
effective July 12.
Perry replaces
John Christian,
who joins Mod-
ern Music as an independent rec-

Perry

ord rep.
Perry told R&R, “We plan to
take the station to its highest levels

ever by making the streets come
out of the speakers. We have a tar-
get, and whatever the target
wants, it’ll get on Hot 97.7. During
my tenure at KTFM, we had some
of the highest major market
ratings in the country. It’s been a
great learning experience.” Perry
indicated he’s discussing a consult-
ing arrangement with KTFM; he
currently consults KZFM/Corpus
Christi.

Prior to joining KTFM, Perry
was PD at KPRR/El Paso and
KRGV/McAllen-Brownsville.

Joel’s ‘River Of Dreams’

Sony Music President Thomas Mottola (r) and Columbia President Don len-
ner () were on hand to greet Billy Joel after the artist previewed songs from
his forthcoming “River Of Dreams” LP at the Sony Music Convention in
Boca Raton.

Stereo Sound

Stereo MC'’s recently performed at NYC's Roseland. Socializing after the
show are (I-r) MTV's VP/Programming Andy Schuon and John Sykes, band
members Owen and Rob, PLG Exec. VP Johnny Barbis, MTV’s Joni Ab-
bott, PLG President/CEQ Rick Dobbis, band member the Head, Island GM

Matt Stringer, PLG's Steve Leeds, and manager Keith Cooper.

S

Fields To Milwaukee As WKKV PD

Former KACE/
Los Angeles PD
Tony Fields has
returned to UNC &
Media's WKKV/ @
Milwaukee as &
OM/PD/morning
personality, re-
placing Brian
Anthony, who ex-
its.

Station Presi-
dent/GM Connie
Balthrop told R&R, “We want to
make sure the station continues to
do well in this competitive market.
Tony was instrumental in launch-
ing the V100 format. We were dis-
appointed when he left — and we're
very excited that he wanted to
return.”

Fields

Is Your Research
Company Recycling

More Than Paper?

Is your research company handing you
the same words it5 handing other stations?
Thats not ecological. That’s nuts. Your
research should be as unique as you are.*

Call us at 703-534-3003 and get the [y (RN
thinking that’s for you. And only you o

“I'm certainly excited about it,”
Fields said. “It’s like coming back
home, and I've got a lot of fantastic
things planned for Milwaukee.” In
addition to his previous stints in
Los Angeles and Milwaukee,
Fields has also programmed
WBLZ/Cincinnati and WJYL/Lou-
isville.

David Michaels, who worked
with Fields at KACE and in an ear-
lier stint at 'KKV, also returns as
the station’s Asst. PD/MD.

e e e R S s

WAJC/Indianapolis
Adopts Country

Susquehanna Broadcasting
flanked its Country WFMS/Indian-
apolis with a youth-oriented, hit
Country outlet by bringing ‘“The
Bear” out of hibernation Monday
(6/28) on newly acquired WAJC.
The former NPR affiliate is broad-
casting from the former WIBC
(AM) facilities and is being pro-
grammed — for now — by WFMS
& WAJC Manager/Operations &
Marketing Charlie Morgan.

w507

Totally original, totally custom research,

WFMS & WAJC VP/GM Monte
Maupin-Gerard said, “Plenty of
people have discovered how great
country music is in the past couple
of years, and these people will love
‘The Bear.’ ‘The Bear’ will feature
the very best of new hit country.”

The airstaff, known as the “Bear
Force,” includes Teddy Bear-It,
Mark “Smokey’’ Roberts, Ranger
Rich, and Kodey.

wnrrrarmrerrcanradiohistory com
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Tyler PD At WKKY & WVEZ/Lomsvulle

Former WUMX/Tallahassee Station Manager Chuck Tyler has ac-
cepted the PD post at Prism Radio Partners Talk/AC combo WWKY &
WVEZ/Louisville.

Tyler told R&R, “There's been a hole here for Soft AC that WVEZ has
filied very successfully. " Tyler has repositioned the station, formerly known
as “EZ107.” to “Lite 106.9" to “show people we're more contemporary
than some perceive us to be,'

Prior to joining WUMX, Tyler held programming positions at WLAC-
FM/Nashville and KFl/iLos Angeles.

R L 2
R e

Wood New PD As WYDE Fllps To N/T

WYDE/Birmingham dropped its Gold format Monday (6/28) in favor of
News/Talk. Mike Wood has been named PD of the American General Me-
dia property

The station features locally originated talk programs during the day and
syndicated talkers, including Larry King and Michael Reagan, in evenings
and nights.

Prior to joining WYDE, Wood spent three years as PD of crosstown
News/Talk WERC. His career aiso includes stints as Production Director of
AC WMJJ/Birmingham.

B

Zucker Becomes RCA Dll’ /Rock Promotlon

Jordan Zucker has been promoted to National |
Director/Rock Promotion at RCA Records. He will be
based in Los Angeles

"Jordan brings a vast array of experience to this
position,” said VP/Album Rock Promotion Dave Lon-
cao. “As RCA begins releasing new rock product,
Jordan will be the man reaching across the country to
ensure the best alrplay for RCA artists.'

Zucker was RCA's Regional AOR Director based
in Atlanta. Before that, he was a iocal rep in Fiorida.
He previously was with A&M Records

Zucker

R A A e

Eckstme VP/A&R Verve, PG CIasslcs & Jazz

Guy Eckstine has been named VP/ASR for
Verve, PolyGram Classics & Jazz. He most recently |
served as Verve's National Director/A&R and Promo-
tion

Commenting on the appointment, Verve Group
VP Richard Seidel said, "[Guy] knows how to make
great-sounding records, and | look forward to his
future contributions as Verve continues its ascent."

Added PolyGram Classics & Jazz President
David Weyner, "l feel fortunate to have a talented
music man like Guy playing a key role in the signing
and development of new talent.”

"I'm elated to be given the opportunity to help

Eckstine
mold, shape, and direct the A&R activities of the world's greatest jazz

label,” said Eckstine. Before joining Verve in 1992, Eckstine was Director/
A8R for Columbia Records.
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PROFITABLE CALIFORNIA STATIONS

SOUTHERN CALIFORNIA
AM/FM/FM-CP
Includes Real Estate
Great Management and Staff
Financing Available
$1.15 MILLION

NORTHERN CALIFORNIA
Class B Regional FM
Positive Cash Flow
Seller Financing Available
$975,000

batl The Gline Toam

Andy McClure

4340 Redwood Hwy., Suite F-230
San Rafael, CA 94903
TEL (415) 479-3484 FAX (415) 479-1574
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THE NEXT STAR FROM UNISTAR

Wake up the

25-54 money demo.
Give them hot
guests, controversial
topics and clever
satire. Give them
Imus In The
Morning!

Regular guests
include Mike Lupica,
Anna Quindlen,

Jeff Greenfield and a
host of ‘‘characters’
from Richard Nixon to
Elvis Presley.

A top biller in the
tough New York
market for over 22
years, Imus is an
impact player who
can build a solid
foundation for your
whole broadcast day.

Bob Dole, Connie
Chung, Mario Cuomo
and other nationally
recognizable figures
have bravely joined
the irreverent 1.’

Who else calls
The President of
the United States
“Bubba,’ and still
gets him on the
phone for a live
radio interview?

With Imus In The
Morning, your station
is off to a great start!

Call Unistar today
800-225-3270

RADIO NETWORKS.

www-americanradiohistorv.com
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NEWSBREAKERS.

Gladstone New PD
At Sports KFAN

Former WGN/ g
Chicago pro-
grammer Lorna
Gladstone has
been named to
the newly cre-
ated post of PD
at Malrite all-
Sports outlet
KFAN/Minneap-
olis, effective
August 1.

Station Man-
ager John Thomas commented,
“Lorna’s dynamic personality and
leadership, combined with the
depth of her experience at one of
America’s legendary radio sta-
tions, WGN, will contribute greatly
to KFAN’s continuing growth in
the Twin Cities.”

Gladstone said her goal is to
“create the premier Sports radio
station in the country and to serve
the Twin Cities community on and
off the air.”

Gladstone spent 12 years in var-
ious posts at WGN. She was named
PD of the Tribune Talk outlet in
1987. She left the station earlier this
year.

Gladstone

ABC/SMN Hot AC personalities Jeff Hittery and Robin Jones — aka Mickey
and Minnie — broadcast live from Walt Disney World during Orlando’s
BPME/Promax International & BDA Conference.

R O S S

Wang Named PD At WWCD/Columbus

WWCD/Columbus, OH has nam-

' "y ) '.1 £ -

Asylum Appoints Five To Promotion Staff

Asylum Records has named four new regional staffers and a national
coordinator to its promotion department. Label President Kyle Lehning
praised his “wonderful team of people whose diverse backgrounds will act
in synergy."

Southwest Regional Promotion Manager Lee Gerald comes from a
five-year stretch in CHR promotion at Elekra. Southeast Regional Promo-
tion Manager Jeri Mitchell previously worked independently with Skip
Stevens Promotions and in independent secondary promotion for BNA
Entertainment.

Northeast Promotion Manager Gussie Thomason was fast in promo-
tion at WB/Nashville. West Coast Regional Promotion Manager Dick Wat-
son has been MD for the “‘Real Country’* satellite network and Asst. MD
at KNIX/Phoenix since 1989. National Promotion Coordinator Cassandra
Tynes aiso comes from BNA, where she held a similar post.

R i Zoli e R B B

Austin, McLees Earn Rhino A&R Promotions

James Austin and David McLees have been elevated to Sr. Director/
Special Projects and Managing Director, respectively, in Rhino Records’

| %_&g. Ix;.,&sg"'.
TR P

ed MDyafternooner Jane Wang its
new PD. She replaces Tom Teuber,
who returned to Chicago to pursue
other opportunities.

GM Terry Mowery told R&R,
‘““Tom did a great job for us. Unfor-
tunately, his wife’s in Chicago and
the station’s in Columbus. We're
excited to have Jane — she has
programming experience, under-
stands the format backward and

forward, and is pumped up about
doing it.”

Wang said, “I'm sad to see Tom
go, but I'm excited about the op-
portunity. My birthday was over
the weekend and this is the best
present I've ever gotten.”

Prior to joining WWCD six
months ago, Wang was PD at
WAMX/Ann Arbor, Asst. PD at
WIQB/Ann Arbor, and an air per-
sonality at WMJQ/Rochester.

How smart cars

A&R department.

and MclLees was A&R Manager.

Citing Austin and McLees’s recent achievements, VP/A&R Gary Stew-
art commented, “Hard work, creativity, dedication, a twisted sense of hu-
mor, and skewed priorities are just a few of the qualities that bring these un-
suspecting fools to their new tities.”

Prior to these appointments, Austin served as Associate A&R Director

Ll e

Fotiadis VP/GM, Naylor National
Director/Promotion At Mute Records

R

Mute Records has ap-
pointed Mark Fotiadis VP/
GM. Concurrently, former
KDGE (The Edge)Dallas
PD Wendy Naylor has join-
ed Mute/Second Vision
Management as National
Director/Promotion.

Mute President Bruce
Kirkland noted Fotiadis is
"of the Mute cuiture,” while
' Chairman/CEO Daniel Mill-

(-

avoid wandering.

Fotiadis Naylor

er praised “his background,

experience, and taste in music.” Fotiadis was most recently VP/Marketing
& Promotion at Advanced Alternative Media, following his directorship of
Atlantic’s alternative division. From 1982-88 he was VP/GM for Rock-
pool.

Naylor will oversee all radio promotion for Mute and SVM artists, in-
cluding Peter Gabrlel, Depeche Mode, Gutterball, Erasure, and others,
coordinating with their respective labels. Prior to her four years at KDGE,
she was on-air at KEXYIPhoenIx,WCXRIWashIngton,and KSTM/Phoenix.

Stop your listeners from wandering. Give them the
right mix of music and information. Metro Networks
keeps your listeners moving in the right direction. Be
smart, call Metro Networks for Metro News.

FOR MORE INFORMATION CALL US AT 1-800-800-NEWS MEIRO NETWORKS

¢ METRO TRAFFIC CONTROL ¢« METRO NEWS ¢ METRO SPORTS ¢« METRO WEATHERBANK

7\
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Fox New CTI Dir./Nat’l Promo & Publicity
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Kim Fox has joined CTI Records as Director/National Promotion &
Publicity. She reports to label President David Bean.

“We were not only impressed with Kim's fast-track growth in record
promotion at major labels,” Bean commented, “but also her fun and good-

natured character, which will be greatly appreciated by the press and

radio.”

Fox had been a Promotion Coordinator at EastWest Records and a
dance promotion department staffer at MCA Records.

McCann PD At Country KDIL

Matt McCann, e
former PD at &
CHR KRNQ/Des |
Moines, has ac-
cepted a similar |
position at New.
City youth-
oriented Country
KDIL (The Ar- 8
madillo)/San An- *
tonio. McCann
will continue his
partnership with
Keith Edwards in the Edwards-
McCann consultancy.

McCann

KCYY & KKYX-KDIL OM Scott
Huskey told R&R, “Matt has a lot
of great ideas and the CHR excite-
ment we’re looking for. We want to
play hit country records and have
fun on the radio, and that’s what he
does well.”

McCann commented, ‘“Country
has become the pop music of the
nation, and Country radio is be-
coming mass appeal radio for the
'90s. I'm excited about being part
of it.”

McCANN/See Page 28
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RCA RECORDS THANKS RADIO
FOR A GREAT “"WEAK"!

#1 HOTTEST
I neavy RoTaTION
SINGLE SALES OVER 800,000 - ALBUM SALES OVER 1.4 MILLION

KSOL a-18 HOT PWR102 2-33
PWR106 a-23 HOTS77 a HOT105 a
KKFR 2 KPiZa KWIN a-29
KGGI a-17 KUBE a B0SS97 a
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NEWSBREAKERS

Radio

® LAURA WILKINSON has been up-
ped from Exec. VP to President/GM at
KALF & KZZR/Chico, CA. Concurrent-
ly, PD/morning co-host RANDY CHAP-
MAN moves up to VP/Programming for
parent McNutty Broadcasting.

®MIKE ST. CYR adds Station Man-
ager duties at WMMQ/Lansing. He
continues as Corporate Engineer for
parent Goodrich Broadcasting.
®PAUL ROGERS has been elevated
from Regional Sales Manager to GSM
at WIVY/Jacksonville.

® PATRICIA JONES steps up from AE
to LSM at WCPT & WCXR/Washington.
® ANDY WORTHINGTON has been
promoted from AE to LSM at WPGU/
Champaign, IL

Records

@ JON BIRGE segues to the PolyGram
Label Group as VP/Product Manage-
ment. He formerly was VP/New Music
& Video at Sony Music Entertainment.

f s e

Changes

AC: Dennis Pampuch assumes AE
duties at WKHM/Jackson, MI.

AOR: KRRK/Omaha welcomes Renee
Klouver to nights, replacing J.T.
McVicker . . . KKEG/Fayetteville, AR
taps former KQCD/Joplin, MO PD
Mark Wilson for middays . . . WRUF/
Gainesville, FL afternooner Scott
Steele adds MD duties as Ernie
Kapanke concentrates on his morning
show. APD/middays Chad Thomas ex-
its the station, giving mid-morning man
Sean Gordon his title and time siot . . .
Former WGIR/Manchester, NH after-
nooner Ted Shredd segues to WUFX/
Buffalo for mornings . .. KMYX/Ba-
kersfield has dropped Rock AC in favor
of mainstream AOR. Its on-air lineup in-
cludes PD/morning talent Dave Dart,
middayer Rexan Howard, afternconer
J.J. Jackson, night personality Mark
Montana, and overnighter Jay Stone

. KiBZ/Lincoln, NE has relocated to
5143 S. 48th, Suite B, Lincoln, NE
68516; (402) 483-1517.

CHR: wWwHT/Columbus, OH’s
Geronimo moves from nights to after-

Birge Kammerer

® MARYBETH KAMMERER has been
elevated from Coordinator/National Mu-
sic Video Promotion to Manager in that
department at Atlantic Records.

® MICHAEL WYNER and TOM PER-
GOLA have formed Umbrella Records.
The new label can be contacted at
23391 Mulholland Dr., Suite 424,
Woodland Hills, CA 91364; (818) 222-
0774.

® WINDHAM HILL RECORDS has re-
located to 75 Willow Rd., Menlo Park,
CA 94025. The label's phone and fax
numbers remain the same.

@ DENNIS CAUDILL and JIM DAVEN-
PORT have been tapped by Zoo Enter-

noons following Scott James's exit . . .
WKDD/Akron ups Asst. Promotion Di-
rector Jeanie Surowski to Promotion
Director as Sue Jansik exits radio . . .
KYIS/Oklahoma City Production Direc-
tor Steven Roberts segues to week-
ends at KHKS/Dallas . . . KFFM/Yaki-
ma, WA welcomes overnighter Woody
Harrelson, who departs a parttime gig
at KISM/Bellingham, WA ... KPSN/
Phoenix parttimer Christopher Lee
crosses the street for similar duties at
KOY-FM . . . WFHN/New Bedford has
relocated to 20 Sconticut Square, Fair
Haven, MA 02719. The station’s
phone number remains the same.

Classic Rock: WRCQ/Fayetteville,
NC elevates MD Kelvin Culbreth to
PD. He replaces Ed McConeghy, who
departs for programming duties at
WZNS/Dilion, SC . . . KVFX/Modesto,
CA announces its new talent lineup:
Bob Malik & Gene D’Accardo take
mornings, PD/MD Jeni Gipe assumes
middays, Joe Kelly slides into the after-
noon siot, Dan Kennedy accepts the
night post, and Dave Michaels does
overnights . . . Changes at KJFX/Fres-
no: Former KCLB/Paim Springs, CA
morning team Bob Cady and Doug Ray
sign up for mornings; weekender Steve

Caudill

Davenport

tainment as Regional Promotion/Mar-
keting Managers for the Northwest and
Southeast regions, respectively.
Caudill most recently held a similar post
at RCA Records; Davenport previously
was Local Promotion Representative at
Savage Records.

National
Radio

@ CHUCK BORTNICK and TONY RIZ-
ZA have been appointed VP/GMs for
the Midwest and Great Lakes regions,
respectively, at Metro Networks.

Dodge becomes News Director; for-
. mer crosstown KRZR staffer John Ma-
son is tapped for weekends.

Gold: veteran L A. air personality M.G.
Kelly joins: KOOL/Phoenix for after-
noon drive.

UC: Former KBXX/Houston staffer
Glenn “The Golden Boy” Cooper
takes nights at WUSL/Philadelphia. He
replaces Stanley T. Evans, who shifts
to afternoons. Meanwhile, Jo Jo Davis
segues to parttime/swing . . . Local TV
weekend weather personality Don
O’Brien adds afternoon duties at
WOCQ/Ocean City, MD ... Terry
Alexander exits WJBT/Jacksonville to
join WEDR/Miami as Production Direc-
tor and weekend air taient.

Records: The WEA Corp. taps Lane
Kommer (Los Angeles) and Lisa Land-
graf (San Francisco) as Account Mer-
chandising Reps ... Heidi Brown
Lewis becomes Associate Product
Manager at Epic Records . . . Jamie
Canfield and Rob Watts join Rykodisc
as Roots/World Marketing Specialist
and Marketing Coordinator, respective-

. John Murphy steps up to Sr.
VP/National Accounts at Sony Music
Distribution.

®MARK ALLEN
shifts to Standard-
News as Western §
Regional Manager.
The 20-year broad-
cast industry veter-
an formerly served
as Gulf States Re-
gional Manager at
Unistar Radio Net-
works.

Allen

®KJAZ NATIONAL JAZZ RADIO
NETWORK is now available via satellite
to local cable TV systems and radio af-
filiates nationwide; (415) 781-1545.

©® FORMAT PRODUCTIONS is oftering
the following music libraries: “Oldies,
The Next Generation”; “Rock ‘N’ Roll
Graffiti”; “The Seventies”; and “The
Eighties Plus.” The company also is set
to offer “Swing America” on August 30
and "America’s Mot Country” on Sep-
tember 15; (503) 223-4628.

Industry

®PAUL ZAMEK
has been named
GM at Track Mar-
keting’s newly es-
tablished Nashviile
office, located at
123 Alton Rd.
Nashville, TN
37205; (615)
352-6300.

Zamek

®JOHN TITTA segues to Wamer/
Chappell Music Inc. as VP/Creative.
He exits PolyGram Music Publishing,
where he served as VP/East Coast.
Concurrently, ANGELIQUE MILES as-
sumes Warner/Chappell's Creative
Manager post.

®LISA BRAUN and WENDY
WEATHERFORD have been promoted
to Managers/Affiliate Promotion for the
Eastern and Western regions, respec-
tively, at MTV. Previously, as Coordina-
tors/Affiliate Promotion, Braun worked
for the Central region and Weatherford
served the Southeast and Western re-
gions. In related activity, VH-1 ups
FRAN PERCHICK from Sr. Publicist to
Manager/Marketing & Business Publici-
ty.

®DALE C. OLSON & ASSOCIATES
INC. pubiic relations firm has relocated
to 6310 San Vicente Bivd., Suite 340,
Los Angeles, CA 90048; (213) 932-
6026.
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Marriages

WTNVUlJackson, TN morning
co-host Mike Bratton to WTNV
morning co-host Jennifer
Knight, June 12.

. WJOUJoliet, IL night person-
ality & WGCHAM)/Chicago
swing talent Derrick Brown to
Karla Edwards, June 12.

~ KPXR/Anchorage midday tal-
. entLeif Erickson to Judy Chad-
- wick, June 20.

Music attorney Henry Root to
Marilyn Seabury, June 26.

MCA/Curb Records record-
ing artist Lyle Lovett to actress
Julia Roberts, June 27.

— &
Births :
WEA Director/Personnel &

Payroll Vicki Arnold, husband
Scott, son Ryan Anthony, June |
3 ]

A SN

SBK/Liberty Records record-
ing artist Billy Dean, wife Cathy
Massie, son Wiliam Eli, June |
15 1

KSOP/Sailt Lake City MD
Debbie Turpin, husband Ro-
land, son Wyatt Roland, June }
15

WPZX/Big Rapids, MI OM
Brian Goodenow, wife Robin,
daughter Sarah Christine, June
19

KJOT/Boise, ID PD/MD Bry-
an Michaels, wife Theresa,
daughter Jennifer Lauryl, June

22. -

Condolences
Blues guitarist Luther Tuck-

er, 57, June 17. 1
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é Tony Angelo — Morning
; show producer/air talent KZFX/
Houston (713) 977-5325

% Derek Marcy (‘‘Richards’’)
.~ — Promotions Director/even-
. ings WRKR/Portage, MI (616)
327-8885

Mike Pollock — Production
Director WCMF/Rochester, NY
(800) 724-5350

: Grayson Thagard — Produc-
. tion Director/afternoons KXIQ/
Bend, OR (503) 382-4107

and much more!

Endless Ideas... Unlimited Contacts...

September 8-11, 1993, Dallas Convention Center

FOR ALL THAT IS RADIO!

If ideas are what you want, then that's just what
you'll get at The NAB Radio Show. This is the one
radio event that will pay dividends all year long!

* Expanded sales and marketing ideas from RAB.

* LMAs and Duopolies... Do they make sense for you?
* Indecency... What is the FCC enforcing?

* DAB... in-band, on-channel and satellite systems...

WWW-americanraetohietory com

TO REGISTER CALL:
(800) 342-2460 or (202) 775-4972.
For program and registration details, call The NAB Radio

Show Fax-On-Demand service at (301) 216-1847 from the
touch-tone handset on your fax machine and follow the

voice instructions.

NAB Members can save $290 off registration. For mem-
bership information, call (202) 429-5400.

For exhibitor information, call Eric Udler at (202)

429-5336.
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music libraries. Gold Disc—the choice of over

@]COMPACT Highly researched and technically superior
D.G.TALAUDK,@ 3,000 stations around the world.

COMPACT

o C
nll[:ﬁ]” CD Hits of the week for AC, CHR,

% COUNTRY, URBAN, and AOR.
SGITALAUSTD

1 If NA (_mew Find out why Gannett, Bonneville, and many
Td evictorn others have turned to TM Century for creative,
cost effective television production.

(X The newest jingles for KIIS-FM, WMXV,
'Iﬂyle 5 KSCS, WPLJ, Virgin Radio and many others.
/4 Delivered to your station on CD.

Our newest, most complete production music
(s library is ready to ship. 64 all new CD’s in the
initial shipment! A total MEGA library of 100
Discs in all!

(e

M software, in use on over 500 Stations.

MUSIC SCHEDULING SOFTWARE

Powerful, easy to use music scheduling

cﬁ‘g&y The best song parodies and comedy bits
....... released weekly on CD.
%Jﬂmmg& Programmable, digital system for on air
Sﬁrﬁﬂ}%@ playback of music and commercials.

For Information Call:
(80_0) TM Century

—mem=rvrn M ericanradiohistorv-com
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BODY TALK

What Do Nonverbal Messages Mean?

eople don't always speak
the truth, but if you're sen-
sitive to their nonverbal
cues, you'll be better equipped to
determine their real meanings —
whether they want you to or not.
Writing in Dubuque, IA-based
Wm. C. Brown Communications,
Mark Hickson and Don Stacks pre-
sent the following five facts to help
you comprehend the language of
nonverbal expression:

Women not only are better at
reading nonverbal signals, they
transmit them better than men do
— especially facial ones.

If a person says one thing but
nonverbally reveals another, most
adults perceive the unconscious
communication as more accurate.

Individuals with low self-esteem
tend to make more eye contact

®July 79 — McVay Media
Management & Programming
Seminar. Pierre Radisson Hotel,
Cleveland.

® July 15-18 — Upper Midwest
Conclave. Radisson Hotel
South, Bloomington, MN.

®July 20-24 — New Music
Seminar. Sheraton Hotel, New
York City.

® August 12-15 — Jack The

Rapper Convention. Marriott
Marquis, Atlanta.
® September 8-11 — NAB

Radio Show. Convention Cen-
ter, Dallas.

®September 29 — CMA
Awards. Grand Ole Opry, Nash-
ville.

® Sept. 29-Oct. 2 — RTNDA
48th Intemational Conference &
Exhibition. Convention Center,

S

R&R CONVENTION '94 ... MAY 12-14 IN CENTURY CITY

when hearing negative messages
than when hearing positive
messages. The opposite is true of
those with high self-esteem.

Eye pupils generally become
smaller during the fabrication of a

lie, then dilate while the lie is being
told.

Eye contact, facial expressions,
and appearance are the three non-
verbal cues an interviewer remem-
bers most about a job applicant.

Reaching & Selling Elusive Prospects

aking a sale in today’s

“buyer’s environment’’

requires greater effort

than was needed just a few years

ago. Writing in Fredricksburg, VA-

based Personal Selling Power

magazine, John R. Graham offers

four tips for reaching and selling to
customers:

Stop trying to get around impen-

etrable barriers. Voice mail, for

® October 12-17 — NBMC
Convention. Radisson Plaza
Hotel, Alexandria, VA.

® October 23-26 — RAB Board
Meeting. Arizona Biltmore,
Phoenix.

®November 1113 — YBPC
Convention. Hyatt Regency,
New Orleans.

1994

®February 11-13 — Gavin
Convention. Westin St. Francis
Hotel, San Francisco.

® February 17-20 — RAB Man-
aging Sales Conference & Ex-
ec. Symposium. Loews Ana-
tole, Dallas.

®March 2-5 — 25th Country
Radio Seminar. Opryland, Nash-

Miami. ville.
WHAT DoO.....

KIIS, KROQ, KPWR, KQLZ, WRBQ, KOY,
KMEL, KFOG, KNBR, KITS, KRQR, WNEW,
WHTZ, WALK, WGN, WGCI, WBBM, WVAZ,
WHYT, WWJ, WJR, WIOQ, WUSL, KSHE,
WKBQ, KQRS, KLXK, KSTP, WMAL, WAVA,
WBCN, WGST, WAPW, WBZZ, WMXP.....

And over 1,000 other stations.....

HAVE IN COMMON?

They do business with U.S. Tape & Label!

WHY?

Because we're the BEST in the bumper
strip, window label business. We have to be!
Don't tisten to “Product Pitches’!

Do call anyone above for their experience
on our quality, service & price.....

Then call us.....314-423-4411.

US. Tape & Label

Saint Louis. Missouri

Home of the TRAVELING BILLBOARD*

example, puts the person on the re-
ceiving end in charge. (See related
story below.) If your messages are
being ignored, stop calling.

Develop a strategy for each pro-
spect. Become a marketer, and im-
press the prospect with your exper-
tise and persistence. If you stick to
your plan, you’ll get the chance to
make the sale.

Present yourself as an extension
of the company — not a loner. To-
day’s buyers want to know the firm
they’re working with.

Build and develop a prospect list.
Current leads and key accounts are
no longer enough to make sales
quotas. Cultivating a new business
prospects database and creating a
carefully scripted week-by-week
plan of action to educate and sti-
mulate prospective customers is
essential for sales success.

Getting Past
Voice Mail

ant to get past voice
mail? Keep calling, but
leave a different mess-

age. According to Fredricksburg,
VA-based Personal Selling Power
magazine, your first call should en-
tice the person with an offer of
something valuable, exciting, or
something that will be to his or her
benefit.

Then, hang up before you leave
your entire phone number. The se-
cond time you call, refer to your
first message. Keep your conver-
sation brief and to the point, but let
the person know you will continue
to call. This time, leave your num-
ber. Repeat this pattern until you
get a response.

Drive Vs. Goals

ire young people on the

basis of their drive instead

of their goals, suggests
Belmont, MA-based Levinson Let-
ter editor Harry Levinson. This is
especially true when you're deal-
ing with candidates who — while
lacking experience — show an up-
ward employment pattern or a de-
sire for more challenging issues or
areas of study.

While many people might not
have clear-cut career goals until
their 30s, looking at their educa-
tional background, course prefer-
ences, summer jobs, and leisure
activities can reveal far more
about the person’s true nature.
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Total national spot radio expenditures for the month of May topped
$128 million — a 3.2% increase from 1992 figures.

While the figures reflect total billings as reported by America's lead-
ing nationai rep organizations, they are not typical of any specific market.
Furthermore, spot billing in individual markets, market groups, or geo-
graphic areas may differ substantiaily.

Source. Radio Expenditure Reports

Total Spot Dollars
Six-Month Trend

(all figures in millions)

140
130
120 71 1992-1993
110 0 1991-1992

A 7y A A A A
Feb. Mar. Apr.

Percentage Of Change
Three-Month Trend

(compared with 1992 figures)

A A A A A A
140 11-25 26-50 51.75 76-100 100+
Market Size
] MAR. [] APR. B MAY

How To Contradict 'Y;ur Bbss

Calculate your chances of win-
ning, and evaluate what you’ll gain
— and risk — if you're successful.
Even more important: Consider
the consequences of losing.

isagreeing with your boss

is always difficult. But

the following five tips —
suggested by International Man-
agement Review columnist Fer-
nando Bartolome — can help you
prepare for the task:

The Benefits
Of Criticism

oo often and too easily we fall
Tin love with our own ideas
and words. However, as vet-
eran ad exec and author of “Crea-
tive Management” (Crain Books)
William Marsteller observes, ex-
cellence is born of intelligent criti-
cism. And the ability to seek, ac-
cept, and benefit from criticism is a
sign of seif-confidence and — ulti-
mately — maturity.
Those who take steps to avoid
criticism demonstrate personal
weakness, poor ability, or both.

Make sure your boss is wrong.
Gather the proper amount of data
— or more — to validate your case.

Determine who will — and who
won't — take your side, and ap-
praise the relative power of the two
groups.

Assess the effects your criticism
will have on the company as a
whole, as well as on your boss, your
peers, your subordinates, and
yourself.

Devise the safest and most effec-
tive methods to change your boss’s
mind.
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THE ENVELOPE PLEASE.
A oh—

Award-winning research, from the creators of Monday Morning
Replay, returns. Extended, week-long major market monitors
quarterly. 24-hour major market monitors weekly. Accurate
airplay charts, detailed song-by-song analysis, and in-depth
station overviews. In plain and simple terms, the truth about
what’s on the arr.

AVAILABLE FOR THESE FORMATS:

CHR -ROCK -URBAN -HOT AC -GOLD AC

Contact your PREMIERE RADIO NETWORKS representative 818 377-5300.

NOW AVAILABLE ON A BARTER BASIS.

' ReiviieEe
NEINISY] T RADIO NETWORKS

AL DR oo oo diohictorn, com
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Tina Twice
Covered!

ina Turner — pictured on
Tthe covers of both News-

week and Essence — tells
the latter, “I'm thrilled that someone
thinks my life is interesting enough
to make into a movie. Usually that
comes much later. After you're
dead. But at least I'm here and can
defend myself.”

Meanwhile, Newsweek’s explor-
ation into the graying of rock 'n’ roll
quotes WBCN/Boston DJ Charles
Laquidara. He plays a mix of clas-
sic and current rock, but says he’s
tired of “people wanting to hear
over and over the same song they
tried to get laid to in high school.”

Action Jackson!

Janet Jackson is on the cover of
YM, wherein she answers such
reader questions as: “What one
thing would you go out in the middle
of the night for if you'd run out of
it?" Her response? “I wish | could
say Haagen-Dazs ice cream, but
you have to learn to live without it,
S0 probably a box of tampons.”

Head Rush

The Star previews a tell-all book
that “promises to lift the lid on the
two failed marriages of tough-
talking Rush Limbaugh — and on
his pot-smoking past.” The tabloid's
source claims “Limbaugh considers
himself one of the world’s greatest
kissers."”

Harmony & Grit

In Qs feature on harmony
groups, Uptown chief Andre Har-
rell explains the genre's success:
“Rap became so all-embracing so
quickly that it just didn’t leave room
for anything else for about five
years, but by then it had created a
real need for something else.”

Charles Pettigrew of Charles &
Eddie adds, "All record companies
have to do is stand outside
churches with record contracts and
wait_ It'll only be a matter of time be-
fore a ready-made harmony group
comes out."”

Re: Production

Cover star Luther Vandross tells
Jet he's assembling a girl group
around his 19-year-old niece and
plans to sign them to his LV imprint.
He also talks about preparing for his
own tours: “l love alt of that, right
down to looking at the swatches for
the girls’ new gowns saying | just
don't like that shade of lavender.”

En Vogue co-producer Tommy
McElroy tells Rofling Stone, “I'm a
musician. Quincy Jones is my
model. He's a jazz cat who covered
all the bases. He proved hitmaking
is a legitimate creative challenge.”

YESTERDAY'S WHINE — Willie
Nelson — who wrote about 2000
songs between the mid-'50s and
the mid-’70s — tells Q, “I became
aware that | wasn't meant to go out
of this life drunk and rejected. |
started thinking, ‘Well, maybe a guy
doesn't have to die or be a miser-
able son of a bitch to write a good
song’ . .. . If | get an idea for a
miserable song now, | reject it.”

Let's Get Personal

British House & Garden features
a dozen pix of Elton John's London
flat. On a related note, Bernie Tau-
pin is set to wed crooner Dick
Haymes’s daughter on August 12.
When Elton introduced them 172
years ago, he told Taupin, “I want
you to meet the girl you're going to
marry" (Star).

Peter Gabriel, 43, and Sinead
O’Connor, 26, “are like ships in
the night,” according to People,
which asserts the former lovers still
meet for trysts when convenient.

The Star floats the possibility that
Madonna's with child, but her
press rep denies all in People.

Funky Butt Chic

“Every record company
wants to get a group and
put 'em in a Benz with a car phone
and a beeper, show them dressing
in three different outfits, [and] put
them in a video shot on a beach
with lots of swinging bikinis. You
won't ever see us on a beach.
We're just down-to-earth, funky,
like-to-play guys” — Tony Toni
Tone's Raphael Wiggins (People).

Marveling at a London wax dum-
my of himself, Jon Bon Jovi said,
“They spent a good two and a half
hours taking measurements of ev-
ery part of my anatomy they could
get. . .. [but a] couple of girls from
the record company said they didn’t
get my butt down [just right]” (Peo-

ple).
Wy Ask Wy?

Wynonna tells TV Guide there's
no ill will between her and Trisha
Yearwood. “Trisha and | are
friends. She tells me about her nu-
tritionist and I'm going to teach her
how to ride a Harley." Wynonna al-
80 confesses to her interviewer that
though she's just hired a personal
trainer, she had Cream of Wheat
and M&Ms for breakfast.

Each week R&R sneaks a peek through the nation's consumer
magazines in search of everything from the sublime to the
ridiculous in music news. R&R has not verified any of these reports.

TOP TEN SHOWS
JUNE 21-27

1 Home Improvement

2 Coach

3 Movie (Sunday)
(“Nightmare In
Columbia County”)

4 Movie (Tuesday)
(“Liar, Liar"}

5 Primetime Live

6 Roseanne

7 60 Minutes

8 20/20

9 48 Hours

10 Seinfeld

2B

AR

Source: Nielsen Media Research

All show times are EDT/PDT unfess oth-
erwise noted, subtract one hour for CDT.
Check listings for showings in the Mountain
time zone. Al listings subject to change.

COMING NEXT WEEK

Tube Tops

SWV, Silk, Snow, Jeremy
Jordan, Sonia Dada, Chris
Isaak, George Clinton, Barry
White, and the Bee Gees per-
form for WXKS/Boston's 14th §
anniversary on ABC’'s “Inde- 3
pendence Day Concert” (Satur- §
day, 7/3, 11:30pm). Jefirey
Osborne hosts the 90-minute
special, which was taped last
month at Massachusetts’s
Great Woods Center for the
Performing Arts.

Friday, 7/2

¢ Jade, "The Arsenio Hall
Show” (syndicated; check local
listings).

¢ Sting, Terence Trent D’Ar-
by, and Tasmin Archer, “ABC
In Concert” {check local list-
ings).

—

SRR S e

Sunday, 7/4

¢ Mary-Chapin Carpenter,
Johnny and June Carter Cash,
Rita Moreno, and pianist Peter
Nero perform from the U.S.
Capitol on "A Capitol Fourth
1993,” a 90-minute special air-

.mi.
e

SR

ing on. PBS (check local
listings).

Monday, 7/5 =
® The hourlong “George ]

Jones & Friends Hall Of Fame
Special” showcases the artist
as he performs with Tracy
Lawrence and Pam Tillis from
Austin's Palmer Auditorium
(TNN, 10pm EDT/7pm PDT).

¢ Chris LeDoux, "The To-
night Show Starring Jay Leno”
(NBC, 11:35pm).

Tuesday, 7/6
¢ G-Wiz, "Arsenio Hall."”
Wednesday, 717
¢ Cyndi Lauper, “Jay Leno.”
Thursday, 7/8

¢ Terence Trent D'Arby, “Ar-
senio Hall.”
¢ Aaron Neville, “Jay Leno.”

s s T R

NEW THIS WEEK

® THE CRYING GAME (Live)

Starring Stephen Rea,
Miranda Richardson, and
Forest Whitaker, this feature
film spawned an SBK/ERG
soundtrack that sports Boy
George's rendition of the title
track, along with selections by
Lyle Lovett, Percy Sledge,
Cicero, and others.

————————eE——reeTEARTAdIORISTOrY COM

hat's on Americans’ minds? Each month R&R
conducts an exclusive survey of the nation’s
leading Talk radio stations to determine the 10
issues that have generated the greatest amount of listener
phone response over the past four weeks. Following is a

comparison of last month's and this m

onth's hottest topics.

LM T™

— 1 Ginsburg Nomination

— 2 Haitian Refugees With AIDS
— 3 NBA Championship Series
— 4 ‘Jurassic Park’

— § Guinier Nomination Flap
— 6 lllegal Chinese Immigrants
— 7 Clinton’s Performance

— 8 Education

— 9 Local Crime

— 10 Pepsi Syringe Scare

Education retumns after nine months, local crime after four. Talk about
Clinton's performance is back after three months. For the first time in

eleven months, the economy failed to chart.

KiIRO/Seattle, Andy Ludium; KMOX/St. Louis,

Reporting Stations: KGO/San Francisco, John McConnell; KING/Seattle, Steve Wexier;

KSDO/San Diego, Kelly Wheeler; KSTP/Minneap:

Tom Langmyer; KOA/Denver, Kris Otinger;
olis, Virginta Morris; WABC/New York, John

Mainelli; WFLA/Tampa, Gabe Hobbs;, WGST/Atianta, Eric Seidel; WLS/Chicago, Drew Hayes;

SRR e
i:g@m S

Clendening; WWDB/Philadelphia, David Rimmer;

WWRC/Washington, Peter Laufer: WRKO/Boston, David Bernstein; WTAE/Pittsburgh, Tom
WXYT/Detroit, Michael Packer.
SR

WEEKEND BOX OFFICE
JUNE 25-27
1 Jurassic Park $27.69
{Universal)
2 Sleepless In $17.25
Seattle (TriStar) *
3 Dennis The Menace $9.33
(wg)*
4 Last Action Hero $8.07 COMING ATTRACTIONS:
{Columbia) This week’s openers include
5 What's Love Got $5.48 “Son-in-Law,” starring WTG/
To Do With it Epic recording artist Pauly
(Buena Vista) Shore. The fim's Hollywood
6 Clifthanger 34.14 soundtrack features C.C. De-
(TriStar) Ville's current single ("Hey,
7 Made In America $2.06 Good Lookin'"), along with cuts
(W) by Green Jelly, Alias, and
8 Guilty As Sin $2.00 others.
(Buena Vista) , L
9Menace Il Society  $1.76 All figures in millions
(New Line) “First week in release
Source: Entertainment Data inc.

10 Dave (WB)

5

CURRENT

® THE FIRM (MCA/GRP)
Featured Artists: Dave Grusin, Lyle Lovett,
O SLEEPLESS IN SEATTLE (Epic Soundtrax)
Single: When | Fall In Love/C. Dion & C. Gri

Other Featured Artists: Harry Connick Jr., Carly Simon, Joe Cocker

®LAST ACTION HERO (Columbia)
Singles: Big Gun/ACIDC
Real World/Queensryche
Angry Again/Megadeth
What The Hell Have I/Alice In Chai
Other Featured Artists: Anthrax, Aerosmith

® WHAT’S LOVE GOT TO DO WITH IT (Virgin)

Single: | Don't Wanna Fight/Tina Turner
O®MADE IN AMERICA (Elektra)
Single: Colors Of Love/Lisa Fischer

Other Featured Artists: Gloria Estefan, Keith Sweat & Silk

® SLIVER (Virgin)
Single: Can’t Help Falling In Love/UB40

Other Featured Artists: Neneh Cherry, Heaven 17, Enigma

®BENNY & JOON

Single: I'm Gonna Be (500 Miles)/Proclaimers (Chrysalis/ERG)

® THE BODYGUARD (Arista)
Single: Run To You/Whitney Houston
Other Featured Artists: Curtis Stigers, Soul

COMING
®FREE WILLY

Single: Will You Be There/Michael Jackson (MJJ/Epic Soundtrax)

Nanci Griffith

ffin

ns
, Fishbone

System
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M487 - 10 OZ. M102-11 OZ
“ALMOND STONEWARE WHITE PORCELAIN

“ RESULTS MARKETING

Promotional Products ¢ Premiums = Incentives

Featuring A Full Line of Promotional items:
« Key Tags » Magnets < Umbrellas e License Plates
« Banners e T-Shirts  Stadium Cups  Sunglasses
« Plus Much, Much More!

1-800-786-8011

BANNERS
ON A ROLL!

Send us your logo, design or graphics and
we'll do the rest. Call for pricing.

[ US. Tape & Label ]
Saint Louis, Missouri

What do KIIS, KPWR, WBCN,

KMEL, WGN, WHTZ, WRBQ,

WHYT, KSHE and over 1,600
other stations have in common?

They do business with
US Tape & Label!

Why? Because we're the BEST
in the bumpersticker, window
label business!

Call us... 314-423-4411

ROLL-A-SIGN Cost-effective plastic banners for
your station. We print any picture, logo, or
design in up to four colors. Perfect for concerts,
public zppearances, expos and give-aways.
Packaged on a roll and easy to use.

Call Toll Free:

U.S. 1-800-231-2417/
Canada 1-800-847-5616
(713) 947-2053 FAX

ProSet..

PORTABLE DISPLAYS

Broadcast Products, Inc.
1-800-433-8460

Cusfom Designed

TEMPORARY P Losts 3-5 Bavs
0 Even wolerprooft
1%

Looks just like a real TATTDO!

Made in the-U.S.A. Since 1978

* F.D.A Cettified * Any Size, Graphiz,
Color (Even Photos) * Great For
Premiums » Packaged or Bulk

Manufactured By J.B. Marketing, Inc.
PH: 619/435-2322 + FAX: 619/435-4165

1-800-786-7411

Ordér your |
| personal copy of
this easy to us2

The single source for . . .
o Top 100 Market Ratings and Trends

_ | desktop guide...
o Arbitron Results | Only $35.00!
e Demographic Comparisons | Call Hurricane at

o Complete Industry Directory 310-553-4330

e 2200 Updated Listings

- WA americanradiohistornn.com.
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MADONNARAIN

#1 MOST ADDED
NEW & ACTIVE

NOW ON 105 CHR REPORTERS

INCLUDING:
WXKS 195
PRO-FM G105
PWR96 WAPE
KTFM WDJX
PWRPIG KBFM
WHYT XL1067
KKFR WKDD
KKRZ WGTZ
Q99 2104
WKSE KJ103
TIC-FM WVKS
KC101 KLUC
WPST HOT105
wBBQ KZzZU
K106 KRQ

.AND MANY MORE!

THE NEW SINGLE k
FROM THE DOUBLE-PLATINUM ALBUM EROTICA.

@. ‘ @ ©1992 Sire Records Company.
SRE

Hoof-In-Mouth Epidemic
At Poe Convention

oiceover mogul Mark Driscoll sent his

voice over the mike before his brain

engaged at the Bobby Poe Convention
last Saturday (6/26). Addressing a
programming panel about the woes of the
CHR format, he said, “There are a couple of
stations up there saying they're CHR stations
... and you know what you are . . . coon
stations.”

The remark provoked angry comments
from attendees at the session and prompted
panelists in the following session to write “fuck
Driscoll” and “bite this, Driscoll on their name
cards. Driscoll — scheduled to introduce
confab host Bobby Poe at that evening's
award banquet — was asked to leave the
convention. Poe told ST: "I did Mark a favor
by asking him to leave.”

Driscoll faxed an apology to the industry,
stating: “The use of the word ‘coon’ was
indeed tasteless. | meant not to offend anyone
or to cause any person to feel uncomfortable
in any way. It was unprofessional, thoughtless,
and | hope that any person that may have
been offended will understand what happened
and may even find it in your heart to pardon
my error. As a member of the ‘human race,’ |
make this appeal to.you, my peers, to accept
my deepest apology.”

’ And The Hits Keep Comin’ {

Earlier, at the Poe’s VP/Promo panel,
Interscope VP/Promo Billy Brill opened
mouth, inserted feet, and vented his frustration
with stations refusing to play rap: “The white
kids are buying it; the black kids are stealing
it.” He quickly followed with the disclaimer
“that’s a joke,” and later told ST: “It was a
tongue-in-cheek comment, nothing more, and
that was the reaction from those present.”

And . . . during the award ceremony, co-
MC WMTX/Tampa OM/PD Mason Dixon
made some disparaging remarks about
crosstown competitors WFLZ (Power Pig) and
its staffers while the Piggies were accepting
an award for Large Market Station of the Year.

That exchange in turn gave rise to a toe-
to-toe barroom tete-a-tete between Dixon and
Power Pig PD B.J. Harris. 'MTX MD Rico
Blanco and Power Pig afternooner Bubba The
Love Sponge played heroes, intervening
before the brew ha-ha's turned into a
brouhaha.

Rumors

¢ As WLUP (AM)/Chicago PD Jack Sliver exits
and retums to the West Coast, is he considering op-
tions in the City Of The Angels and 100 miles south?
* Will longtime WBLSINY “Quiet Storm” host
Vaughn Harper exit the station?
¢ is ex-88X/Atianta PD/moming man Rick Stacy
- close to copping the Hot 97.7/San Jose morning siot?
¢ Will exiting KQGMQ/Honolulu PD Kimo Akane
~ land at crosstown N/T KGU? Meanwhile, KQMQ MD/
middayer Kriss Hart becomes acting PD for the CHR
; outlet. :

} Evergreen Rumors Ablaze ‘

Is Evergreen considering a format shuffle
at WLUP-AM & FM/Chicago once its purchase
of crosstown AOR WWBZ (“The Blaze”) —
see Page 1 — is complete?

Second City kibitzers speculate that
Evergreen will convert WLUP-FM to all-Talk by
adding Loop AM midday yakker Kevin
Matthews to its lineup. The AM — which
already carries the NHL's Blackhawks — would
then go all-Sports, which has shown promise
on crosstown daytimer WSCR. But would
Howard Stern remain in mornings?

Meanwhile, back at the Blaze, WWBZ
morning hosts Kevin (Lewis) & (Robert) Kirby
break up the act. Lewis segues to afternoons,
while Kirby will remain in a yet-to-be-
determined capacity. Night slammer Dave
Robbins tackies morning drive and afternoconer
Jimmy Novak slides to nights.

Elsewhere in the Hog
Butcher To The World,
WGCI PD Elroy Smith tells
8T his station has inked a
deal to carry ABC/SMN
morning personality Tom
Joyner when the former
'GCl fly jock makes his
network debut (January 3,
1994). Current 'GCI
morning man Doug Banks
will move to afternoons.

Tom Joyner

Precious nanoseconds prior to deadline,
ST's Space City satellite office caught local TV
stations reporting that Houston’s top two radio
stations — Country outiets KILT and KIKK —
were “merging.”

That's probably TV-speak confirming some
ST speculation of several weeks back.
Namely, that Group W and Viacom have
arranged to give one group (probably Group
W) the Houston duopoly of KILT & KIKK, while
the other gets a DC combo of Country WMZQ
and Classic Rock WCXR. No official word yet.

Longtime WEA
Distribution President
Henry Droz wili retire at the
end of this year, with
speculation as to his
successor already
percolating.

Henry Droz

ERG Sr. Dir./Aiternative Video &
Promotion Hilary Lerner-Shaev will be joining
550 Music in an undisclosed capacity. ST
hears she'll be VP/Promo.

Capitol VP/Promo Ritch Blioom officially
resigns to become VP/Promo at Qwest. Last
Bloomsday at the Tower is July 8. He begins
his new duties August 10. ST hears Sr. VP/
Promo John Fagot is chatting up Denver-

Continued on Page 20
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“CONOQUER ME”

The first track from the nmnew album

SAVE H.s souL[J,ﬂ L2000 4,2

m Produced by Blues Traveler & David Swanson
_mb_ ¢ Management: Dave Frey/Silent Partner Manageimment
RECORDS @ 1993 AKM Racords. INc. All nghts (eserved
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Jealous Again?

LJQOS‘)mé
%:-Iey Jealousy”

g

from the album

New Miserable Experience
175021-5403-4/2

Produced by John Hampton and Gin Blossoms
John Hampton produces exciusively for Ardent Productions. Inc.

Direction: Bill Graham Management

Yo P
i |
MUSIC TELEVISION

BUZZ BIN

AOR TRACKS: @ -
AOR ALBUMS: € - &®
CHR NEW & ACTIVE 53/13!

99X 17 KZ93 16-15 WTCF add
WNVZ 25-24 KWOD 25-21 KKHT add
B97 deb 27 KISR 35-31 K107 add
Y102 32-23 106KHQ 28-25 103CIR add
WYCR 26-22 KLYV 26-21 KAKS add
K106 36-32 WDBR 29-27  KZIl add
2102 39-32 WAAL deb 30  WKFR add
KTUX 28-26  WPRR deb 34  KG95 add
WRQK 15-13 WZYQ deb 37  KTRS add
KQKQ 30-28  KROC deb 32  B94.7 add
WMGV 26-24 WIXX add 0K95 add
WKHI add 40

B0 stRess ROTATION! AM

e

#1 Billboard Heatseekers Album Chart

1993 ARM Records. Inc. All nghts reserved

i i

Continued from Page 18

based indie marketing & promo rep Bob
Garland, A&M Sr. Dir./Promo Steve Bartels,
and an undisclosed dark horse.

Meanwhile, will Profile %
Nat'l Promo Dir. Bruce
Reiner join the Tower's
promo staff? Expect no
decisions until new Capitol
Pres./CEQ Gary Gersh
returns from Hawaii on July
6.

Ritch Bloom

} Twofer New Rock ‘

Former Progressive WMAD-FM/Madison
returned to the airwaves last Friday (6/25)
The latest incarnation of 'MAD is a New Rock
outlet, operating under Jacobs Media’'s
“Edge” format, following a recent duopoly
agreement with WIBA-AM & FM.

WIBA-FM PD Van Edwards will oversee
WMAD’s programming and crosstown Country
WYZM parttimer Trevor Scott will handle
MD/midday chores. Mornings go to crosstown
Public WORT wakeup talent Kathryn Lake,
afternoons to WIBA (AM) overnighter Pat
Frawley, and overnights to WIBA-FM parttimer
Robin Ellis. The hunt for a night stalker is stili
on.

And . . . AOR WPGU/Champaign, IL
flipped to New Rock on July 1, with 16
tongues o’ title changes to accompany the
format shift. GSM Brad Fuhr adds GM duties,
replacing Terry Dugan Nolan, who segues to
WNFL/Green Bay as OM.

Rumbles

* WDRE/Long island elevates Asst. Dir./Mktg. &
Promotions John Moschitta to Dir./Programming &
Promotions. He replaces Theresa Beyer.

¢ WLVH/Savannah names former KMJQ/Hous-
ton air talent Yami PD/morning man.

¢ Ch-ch-ch-ch-changes at KDGE (The Edge)/
Datlas: MD/afternooner George Gimarc resigns to
devote more time to his Real George Productions.
Overnighter/Asst. MD Alex Luke rises to MD/mid-
days, Jeft K. shifts from middays to afternoons, and
nighttimer Valarle Knight exits to New Rock convert
XHRM/San Diego.

* WZOU/Boston switches calls to WJMN to
match its “Jam’'n 94.5" handle.

¢ Jay Michaels — one of several recent PDs at
XHRM/San Dlego — takes wakeups at WHJX/Jack-
sonville.

* WWRX/Providence's addition of the syndi-
cated Imus in The Morning show creates a ripple ef-
fect: Wakeup hostess Rona shifts to afternoons, af-
ternoon driver Mike West exits, MD/midday man
Brent Peterson migrates to nights, crosstown WHJY
middayer Rick O.B. takes WWRX’s midday shift, and
night stammer Chris Wells segues to weekends.

* WPEG/Chariotte welcomes ex-KXOK/St. Lou-
is PD/midday personality Monica Starr to middays.

* After three years, Big Mlke Fiss exits momings
at AC WSNY/Columbus, OH and returns to the mar-
ket where he'd previously spent 11 years, joining
WYYYISyracuse. Sixteen-year Sunny vet Bob Nun-
nally segues from afternoon drive to interim morning
duties alongside co-host Jane London.

* WMZQ/DC welcomes WJRR/Orlando’s Justin
Taylor to nights.

* WITU/Lansing, MI evening talent Carl E be-
comes MD. -

* WWRC/DC exec producer Dianne Robinson
exits to become producer of Mutual's Pat Buchanan
& Company — which WWRC will add in the noon-
3pm slot, beginning Monday (7/5). As a result, talker
Mark Davis segues to mid-momings, bumping Joe
Madison into an “advocacy journalist/commentator’
siot in the news department.

WYY amerncanTradiohie oy com

Meanwhile, 'PGU PD/afternoon driver
Scott Struber relinquishes programming
responsibilities, and APD Neela Marnell takes
over. Weekender Jeff Wolf becomes Asst.
PD, weekender John Castino moves to
mornings/MD, and morning glories Jersey
John & Weasel take weekend shifts.

As Sundance Broadcasting prepares to
take over KOY-AM & FM/Phoenix from Edens
Broadcasting, ST hears former KRQR/SF PD
Larry Snider is ensconced over at Sundance
Progressive AOR KZON/Phoenix, busily
working on KOY’s new approach. No official
word on the combo’s direction, but Sun City’s
waggin’ tongues lean toward Classic Rock or
New Rock.

Viacom Lite AC WLTI/Detroit is thisclose
to announcing a new PD. WLEV/Allentown
OM/PD Jeff Silvers appears to have the inside
track on the Motor City gig.

} Zoology Z100 ‘

According to the ST time clock of the
heart, Z100/NY morning man Gary Bryan's
three-year deal should be up around August.
What comes next: changes for Bryan's slot or
a contract renewal?

In any event, ex-KDWB/Minneapolis
morning star Steve Cochran and Patty Steele
(formerly John Lander's cohost at WEGX/
Philly) filled in while the zoo staff was on
vacation this week. VP/Programming Steve
Kingston called it “post-spring Arbitron
vacation relief for the zoo,"” but could there
more to it than that? Incidentally, ST hears
Cochran’s negotiations with 99X/Atlanta have
come to a grinding halt.

Is the CBS Radio Network thinking about
creating a female-skewing daytime talk show
to compete against Rush Limbaugh? According
to a CBS source, the net is looking for a host
to do an “Oprah-type” show. That reference
notwithstanding, the webster said that male as
well as female yakmeisters are under
consideration.

However, an official CBS spokeswoman
downplayed talk about the show, saying it's
just one of several projects the net is mulling
over.

JAZZ-FM (KAJZ & KBJZ)/L.A. signed a
management/consulting agreement with KIFM/
SD, which will provide it music, sales,
promotion, and management assistance. ST
hears JAZZ-FM PD Lawrence Tanter will exit
the stations, with KIFM's PD/MD team of Bob
O’Connor and Tony Schondel handling
programming/music duties. Word is Tanter’s
been offered another post at the station but
will turn it down.

The Pittsburgh Post-Gazette said it was
pulling the plug on its radio network
Wednesday (6/30). The P-G Radio Network
— 28 stations in Pennsylvania, Ohio, and West
Virginia — was launched January 4, shortly
before a bitter eight-month strike ended and
the newspaper resumed publication.

Mull To Exit CRB <

Although Country Radio Broadcasters
Exec. Dir. Frank Mull will ieave the
organization when his contract expires at the
end of August, he'll continue working with the

group in a consulting/marketing capacity.
Continued on Page 23
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WESTWOOD ONE RADIO NETWORKS
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THE TIMOTHY WHITE SESSIONS
FOURTH OF JULY WEEK

< s, e ,‘x-
IN A NORTH AMERICAN RADIO EVENT, STING AND BAND KICK-OFF SUMMER WITH A IT’s STING AS YOU’VE NEVER HEARD HIM BEFORE!!
SPECIAL LIVE STUDIO CONVERSATION AND PERFORMANCE SESSION TO CELEBRATE HIS FOR ADDITIONAL INFORMATION CONTACT YOUR WESTWOOD ONE REPRESENTATIVE AT

ACCLAIMED T EN SUMMONER’S TALES ALBUM AND U.S. TOUR. (310) 204-5000 or Fax: (310) 840-4060.

Jom HosT TIMOTHY WHITE AS STING AND HIS MUSICIANS ILLUSTRATE THEIR COMPOSING

METHODS AND PLAY SPECIAL ARRANGEMENTS OF SUCH INSTANT CLASSICS AS \Y
“Ir I EVER LOSE MY FAITH IN YOU”, AND “FIELDS OF GOLD,” PLUS SOME SURPRISES! : (ﬁ({’} I T C 0 U L D 0 N LY C 0 M E F R 0 M W E S TWU 0 D 0 N E

e ——WAAMALaMearicanradichisionL com——
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Visualizing |
Radio’s Future..,

With Award Winning
Decal Promotions

Call 1-800-331-4438 » Fax 918-251-8223
Tulsa * Chicago
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Continued from Page 20

The CRB will conduct an extensive search
for a successor, beginning immediately.
Interested parties should contact CRB
President Ed Salamon, c/o the Unistar Radio
Network in Valencia, CA.

Whitney Houston is
suing the New York Post
for $60 million over a June
28 report that she “was
hospitalized in Miami after
she overdosed on
prescription diet pills.” The
suit termed the Post report
“a total fabrication” to “sell
newspapers at the plaintiff's
expense, the truth being Whitney Houston
no impediment.”

John Lander pulled a fast one (debut, that
is), surprising San Diegans by taking to the
KFMB-FM (B100) airwaves on Monday morning
(6/28), almost a month ahead of schedule.

The announced sale of Compass Media
receivership Churban WCKZ (Kiss 102)/
Charlotte to crosstown Broadcast Partners
for a duopoly with UC WPEG has touched off
16 tons o' rumors that "CKZ will eventually flip
to the bird and a new format . . . rumored to
be SMN's “The Touch.”

WCKZ PD Bob ‘“Maxx’’ Sweeten told ST:
“It's business as usual here for now. We've
done a lot of public service in this community,
and if they put Kiss 102 on the bird it'll be a
loss for the market.”

Former KROQ/L.A. MD Lewis Largent —
who's been with MTV for the past nine months

Records

» Hollywood VP/CHR Promo Kyle Hetherington
exits.

® PLG Dir./Nat CHR Promo Linda Murdock be-
comes Sr. Dir./Natl CHR Promo. PLG Dir./Adminis-
frative Services Bette Cordes becomes Dir./Ops &
Administrations.

* Sony Music VP/Press & Public Affairs Sue Sat-
riano will segue to Dir./Media Relations for parent
Sony Corp. of America.

¢ Sony/Nashville publicity head Holly Gleason
exits.

e TVT hires former EastWest Dir./Alternative
Promo Jim McNeil for similar duties.

RADIO & REBORDS

SOMETHING’S GOIN’ ON

o WMZQ-AM & FM/Washington elevates Gary McCartie to
OM and names Tom Rivers PD.
eMarc Morgan becomes WSB-AM & FM/Atlanta VP/GM.
o Gary Taylor chosen KIOU/SF VP/GM.
: also called
o Michael Spears appointed WPNT/Chicago PD.
PR ’ SOMETHING’S GOIN’ ON.

The first single

from the Maverick/Sire debut release,

-

®Big Deals: Robert F.X. Sillerman oversees $356 million
merging of Legacy-Metropolitan-Command groups;
Motown Records purchased by MCA/Boston Ventures
partnership for $61 million.

eVince Faraci named Atlantic Sr. VP/Promo & Mkig.

oRay Gardella picked as WPIX/NY GM.

4

o Rick Devlin upped to VP/Director of ABC Talkradio.
oScott Shannon lands WHTZ/New York PD gig.
o KNX-FM/L.A. becomes Hot Hits KKHR; Ed Scarborough PD.

<

o WMMS/Cleveland elevates Walt Tiburski to Station Mgr.
and Dean Thacker to GSM.
o Sonny Fox promoted to WYSP/Philly Station Mgr.
oGerry DeFrancesco named WFIL/Philly MD.
‘Michael 0’Shea begins middays at KVI/Seattle.

or so — is the new host of the video channel’s
New Rock showcase “120 Minutes.”

Oooops. KSOL (Wild 107)/SF's Scott Fey
is GM of the station — not VP/GM, as
inadvertently promoted by ST. Fey also tells
ST that morning manatee Mancow's fate is still
being ruminated.

’ Post-Convention Crash {

Following the Bobby Poe Convention, Hot
97INY PD Joel Salkowitz piloted his private
plane back to NY. Not long after his return,
Salkowitz rented the plane to an instructor and
a student, who were forced to make a crash-
landing in a nearby lake. The errant flyers are
safe, but Salkowilz's plane was totaled.

WXKS add 34 WPGC 9-4 HOT
KWIN add 30 WCKZ 19-16
95WAYYV add KBXX 3-3 HOT
WZYQ add KKFR deb 23
KAKS add KPLZ deb 26
KCHX add WVKS 30-24
WRKY add KKMG 33-29
KTMT add PWR102 19-17
wioQ 10-9 HOT105 21-14
KTFM 26-24 Q105 30-27
WWHT 23-21 ..AND MANY MORE!
WHHH 21-18

o ‘

Branch Distribution Danny Yarbrough.

CROWNING GLORIA — When Gloria Estefan (r) took the stage at the Sony Music Convention in Boca Raton, FL, a ‘ @ ‘{"3‘
quartet of execs flaunted their talents — and their fashion sense. Seen on the scene are (I-r) Sony Music Sr. VP/Mktg. 0 =3
Tom McGuiness, Columbia Sr. VP/Sales Rich Kudolfla, Epic.Sr. VP/Sales Jim Scully, and Sony Music VP/Sales &

MAVERICK

©1993 Maverick Recording Company
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ARISTA, EPIC HOLD RUNNER-UP SLOTS

MCA Leads 2nd Quarter

CA was the leader in R&R’s exclusive second-
quarter label performance review, retaining the
title it won in the first-quarter survey. This re-
view covers the period from March 5 through May 28, 1993.
(See ‘“‘Procedures” box at lower right for survey ground

rules.)

Overall Label Leaders

Combining total peak position
points for the five song-oriented
formats, the following labels made
up the overall Top 10 for the second
quarter:

1. MCA 6. RCA

2. Arista 7. Columbia
3. Epic 8. Mercury
4. WB 9. ERG

5. Atlantic Grp. 10. PLG

Arista narrowed MCA’s margin
of victory this quarter. Atlantic
moved up from eighth last quarter,
and RCA and Mercury edged up a
notch. ERG and PLG debuted in the
Top 10 this quarter.

Note that these rankings cover
the second quarter only — they’re
not a cumulative total for the first
and second quarters. In a short sur-

TOP 10
. Arista

. EMI Rec. Grp.
RCA

. Columbia
wB

. Epic
.MCA

. Capitol

. PLG

. A&M

 CwomNOOhWN =

.

In the closest format race this
quarter, Arista edged ERG for
the lead. RCA and WB each im-
proved on their first-quarter rank-
ings by four places, and PLG and
A&M were new to the Top 10.

AOR ALBUMS

TOP 10
. Geffen

. Atlantic Group
. Columbia

. WB

. Epic

. Mercury
A&M

. Reprise

PLG
Virgin

G R PR L o '

Geffen retained its leadership
role, staving off a surge from
the Atlantic Group and a third-
place debut by Columbia. PLG also
debuted.

Format Leaders

AC: Arista

AOR Albums: Geffen
AOR Tracks: Geffen
CHR: Arista
Country: MCA
Urban: MCA

Jazz: Verve

NAC: GRP

New Rock: WB

vey such as this, factors like rela-
tive product flow often have a bear-
ing on quarter-to-quarter fluctua-
tions.

AOR TRACKS

TOP 10
. Geffen

. Atlantic Group
wB

. Columbia
Epic
Mercury

. Reprise
PLG

A&M

. Virgi

ComNprmwN

-

-l

effen’s repeat victory clearly

dominated the field. Atlantic
and WB rose a couple of notches
apiece, while Columbia debuted in
fourth. PLG and Virgin also debut-
ed.

TOP 10
. Arista
2. MCA
WB (tie)

4. EMI Rec. Grp.
. Giant

PLG (tie)
. EastWest
. Capitol
. Mercury
. RCA

-—h

[$,]

2 O W 0~

turbulent, competitive battle

resulted in Arista taking over
first. ERG, Giant, and PLG regis-
tered considerable progress this
quarter, and EastWest and RCA
debuted in the Top 10.

PLG

ERG
3.5%

ABM
3.9% oL

EASTWEST | |

REPRISE
3.5%

3.5% - e

GEFFEN
3.3%

o
b
=
=]
r

MERCURY
5.1%

9.3%

6.4%

4.1% —m—

COLUMBIA
6.4%

VIRGIN ELEK'EM GIANT
2.5%

2.7% 2.5%

EPIC
6.8%

ATL. GRP,
6.8%

TOP 10
1. MCA

2. RCA

3. Arista

4. Liberty

5. Epic
6.
7
8
9
0

. Atlantic
. Curb

10. Columbia

CA repeated its first-quarter
victory. RCA narrowly beat
Arista for second. Epic climbed
from ninth last quarter into the Top
5, and Mercury moved up a notch.

TOP 10
. MCA

. EastWest
A&M

. Atlantic Group
Epic

. Arista

. Columbia
RCA

. Elektra

. Capitol

-'Ocopnﬂcn.mb.un-n

bk

CA sustained its domination
of this format, with most of
the rest of the Top 10 experiencing
substantial shakeups. EastWest
moved up from fifth last quarter
and A&M soared from seventh.

eI oiohistory com

TOP 10

. WB

. Reprise

. EMI Rec. Grp.
Epic

. Columbia
A&M

. Capitol

. PLG

. Virgin
. Elektra

COONDOUMHWN =

-—h

B and Reprise pulled off a 1-2

parlay (WB moving from
third last quarter, Reprise from
eighth). ERG, Epic, and Capitol all
made substantial rank jumps, and
A&M and Virgin debuted.

TOP 10
. GRP
JvC
Verve
. Manhattan/Capitol
. Windham Hill Jazz
. Brainchild
. Denon
. Columbia
. Real Music
. Epic

G
b
 CwooNOOMBEWLON =

RP vaulted to first from third

last quarter in this most vola-
tile of formats: Seven of the other
top nine labels were not in the Top
10 in the first quarter.

—

TOP 10

. Verve

. Columbia

. GRP

. Novus/RCA

. Blue Note

wWB

. Windham Hill Jazz
. Muse

. PAR

. Atlantic Jazz

Otpcnw.cnmbwm-t

-—h

erve (formerly listed as Poly-

Gram Jazz) moved into the
top spot. Novus/RCA, WB, Wind-
ham Hill Jazz, and PAR all debuted
this quarter.

Procedures

he Second Quarter Chart Share graph
Tat top right is the sum of the chart

shares earned by labels in the five
song-oriented formats: AC, AOR Tracks,
CHR, Country, and Urban Contemporary.
Chart share is simply the percentage of the
total charting songs in a format held by each
label.

The Overall Label Leaders and individual for-
mat Top 10 lists represent total performance
for each label. In the five song-oriented fore
mats that's determined by the peak position a
song achieved during the quarter’s survey pe-
riod. The QOverall Label Leaders Top 10 is the
sum of each label's peak position points in the
five song-oriented formats.

In the album formats — New Rock, Contem-
porary Jazz, NAC, and AOR Albums — albums
earn chart points for each week they're chart-
ed during the quarter. The Top 10 lists are
ranked by each label's total album chart
points.

Chart share leaders and total performance
leaders may differ — chart share measures the
number of chart songs, while the Top 10 lists
measure how the songs performed once
they've charted
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Thanks To Radio For Making Us R&R’s No. 1
Overall Label For The Second Quarter In A Row!

Now, On To The Third Quarter...

" SHAI “Baby 'm Yours”
~ Following Two Top 5 Smashes
Already Top 30 On Over 120 Stations
~ From The Double Platinum Debut If | Ever Fall In !gyg
B | Active At MTV
@ | Now On Tour

HARDLANP
g

CHR CHART: ©-@ JODECI “Lately” |

PT1 CHART ®-O Runaway Smash!
P2 CHART - Written By Stevie Wonder
P3 CHART Q-0 From The Album Uptown MTV Unplugged
e No. 17 In National Sales In Just 3 Weeks

T P 5
i URBAN CHART:©-©
baby i'm yours CHR CHART: DEBUT &

P1 CHART @-®

MOST ADDED CHR 83/29!

JOEY LAWRENCE “Stay Forever”

From His Self-Titled Debut Album, Now Approaching Gold
Follows The Top 5 Hit “Nothin’ My Love Can't Fix”

4 Attracting 5,000 Fans At Each In-Store Appearance

B arrur-ur-u VRS \/ideo Premieres June 28 On Blossom

PATTY SMYTH “I Should Be Laughing”
- The Third Hit From Her Self-Titled Gold Album

Now On Tour

Five Month Tour With Rod Stewart Starts July

MOST ADBED AOI

WYNONNA “Tell Me Why”

The Title Track From The No. 1 Album
Shipped Platinum, Approaching Double Platinum
Over 50 Top 40 Stations Discovering Instant Phones, Instant Sales

Now On Tour

CURB.
MCA.

€ 1994 MCA Recorgs inc M C An

_wwwwLamericanradiohisternv-com
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Joel Takes Plunge Into ‘River Of Dreams’

illy Joel wrote all 10 songs on his 15th album,

“River Of Dreams,” which was produced by Dan-

ny Kortchmar (Don Henley, Spinal Tap). Color
Me Badd make a guest appearance on the track “All
About Soul,” and former Mountain guitarist Lesley West
lends his chops to “No Man’s Land.”

The title track goes to CHR —
and “No Man’s Land” goes to AOR
— onJuly 26. The Columbia LP hits
stores August 17. PBS-TV will air a
documentary on Joel in late fall.

Mellencamp Deals
‘Human Wheels’

John Mellencamp produced his
12th album, “Human Wheels,”
with Mike Wanchic (his guitar
player), Malcolm Burn (Iggy
Pop), and David Leonard. The disc
is dedicated to the band’s late key-
boardist/accordionist, John Cas-
cella, who contributed to a few of
the LP’s tracks before his death.

Mercury will have the 10-track
set in stores on September 7.
“What If I Came Knocking” ships
to AOR next week. The title track
comes to AOR and CHR in mid-

August.
McDonald Returns

Michael McDonald produced his
“Blink Of An Eye” with Russ Titel-
man. He's joined on the disc by
such guests as Vince Gill, saxman
Kirk Whalum, guitarist Robben
Ford, Allman Brothers Band gui-
tarist Warren Haynes, Peter Gab-
riel drummer Manu Katche, and
Tom Petty sidemen Benmont
Tench and Mike Campbell. Jenni
Muldaur (Maria’s daughter) duets
on “I Stand For You,” which ship-
ped to AC this week.

McDonald wrote or co-wrote all
songs but two: “I Want You” (by
Paul Buchanan of the Blue Nile)
and “Hey Girl,” the Goffin-King
composition that was a hit for
Freddie Scott in 1963. The Reprise
set’s due in stores August 3.

Sensory ‘Debravation’

Several producers worked on
Deborah Harry’s ‘“Debravation,”
including former Blondie guitar-
ist/current Harry spouse Chris
Stein, Anne Dudley (ex-Art Of
Noise), Jon Astley, and Andy
Paley. Harry adds vocals to
R.E.M.’s remake of “My Last Date
(With You)” (aka Floyd Cramer’s
“Last Date”’) and covers Lee An-
drews & The Hearts’ “Tear
Drops.” (The last two are CD
bonus tracks.)

Noted cyberpunk author William
Gibson wrote lyrics for the song
“Dog Star Girl.” Emphasis tracks
include “Rain,” “Communion,”’
and the Arthur Baker-produced ““I
Can See Clearly,” the last of which
ships to radio July 20. The Sire/Re-
prise LP will be in stores August 24.

Bad Brains’ Major Bow

Bad Brains, who first burst on
the scene with their mix of reg-
gae and hardcore in 1977, finally
make their major-label bow on
Epic with ‘“Rise.” Beau Hill (War-
rant, Ratt, Winger) produced the
12-track set. Among the key tracks

SCREEN SCENE

he Warner Bros. soundtrack
Tfor “The Coneheads” fea-

tures previously unreleased
tracks from R.E.M. ("It's A Free
World Baby”) and the Red Hot Chili
Peppers (“Soul To Squeeze”).

The LP also features several re-
makes: Slash & Michael Monroe
do Steppenwolf's “Magic Carpet
Ride," K.D. Lang & Andy Bell (of
Erasure) cover Donna Summer &
Barbra Streisand’'s “No More
Tears (Enough Is Enough),” A-ha
singer Morten Harket revises
Frankie Valli's “Can't Take My
Eyes Off You,” and the Barenaked
Ladies essay Public Enemy's
“Fight The Power."”

Due in stores July 20, the LP fea-
tures new songs from the Digable
Planets (“Little Renee’") and an act
that includes members of the
Thompson Twins — Babble
(“Chale Jao"). Expect a video for
"Conehead Love” by Beldar & Pry-
maat (aka stars Dan Aykroyd and
Jane Curtin} with Nan Schaefer as
well.

Co-scripter Aykroyd stars in the
role he originated on NBC-TV's
“Saturday Night Live.” Laraine

‘Coneheads’ Soundtrack Coming

Newman is also featured — al-
though not in her original role as
Beldar and Prymaat's daughter —
and “SNL” producer Lorne Mi-
chaels produced. Steve Barron
(“Teenage Mutant Ninja Turtles”)
directed. Look for cameos by sev-
eral “SNL" players in the Para-
mount film, which opens July 23.

At presstime, WB's radio sched-
ule looked like this: “Magic Carpet
Ride" ships to AOR July 13 and
“Soul To Squeeze” goes to AOR
and New Rock a week later, when
Paul Simon's original "Koda-
chrome” ships to CHR and AC and
Soft Cell's “Tainted Love” goes to
CHR.

Clinton’s ‘Last Resort’

Atlantic act Roger Clinton wilt
have a small part in “National Lam-
poon's Last Resort.” Joining the
Coreys (Haim and Feldman) on-
screen, Clinton will play Gino, a
dim-witted brute with a heart of
gold. Trimark will have domestic
video rights to this Amritraj Enter-
tainment pic, which is earmarked
for a straight-to-video release.

are “Free,” “Unidentified,” and
the title track. The last two go to
radio next week. The full set ar-
rives August 3.

’93 MTV Video Awards

“The 1993 MTV Video Music
Awards” will air at 8pm (ET/PT)
September 2. The event’s 10th anni-
versary is marked by a return to
L.A’s Universal Amphitheatre and
the addition of an R&B category.
The host and finalists will be an-
nounced July 14.

Kiss That Video

Peter Gabriel has turned a video
into an amusement park ride, and
is taking two traveling simulator
theaters on his tour with him so
fans can experience his new
“Mindblender” video for “Kiss
That Frog.” The Crystal Pepsi
Rock Motion Theatres, which are
housed in 75-foot trailers, feature 18
seats that move as the video (di-
rected by Brett Leonard [*“The
Lawnmower Man”]) plays on a
9x16-foot screen.

Quiet Riot Returns

Three of Quiet Riot’s original
members reunited to make “Terri-
fied,” which singer Kevin DuBrow
coproduced with Ricky Delena.
Among the Moonstone Records
album’s tracks: an acoustic ver-
sion of the Small Faces’ “Itchycoo

Park.” That cut and “Loaded
Gun” will go to radio shortly after
the LP’s July 6 release.

Morgan’s Pirates

Former Rationals frontman
Scott Morgan is about to release
“Scots Pirates,” a 15-track set
from his band of the same name.
Featuring ex-Stooges member
Scott Asheton, the LP sports a
cover of the Rolling Stones’ “Emp-
ty Heart” and Morgan’s last single,
“16 With A Bullet,” as a bonus
track. Ann Arbor, MI-based
Schoolkids Records will release
this July 6.

PLALSTAR

CONCERT PULSE

Avg. Gross

Pos. Artist {in 000s)
1 GRATEFUL DEAD $1625.4
2PAUL McCARTNEY $1161.2
3 ELTON JOHN $573.6
4 NEIL DIAMOND $537.7
5 GUNS N’ ROSES $419.3
6 PRINCE & N.P.G. $302.6
7 STING $295.9
8 REBA MCENTIRE $273.6
9 GEORGE STRAIT $210.3
10 C. BLACK/WYNONNA $205.3
11 SADE $181.6
12 KENNY G $165.0
13 DEF LEPPARD $162.2
14 LYNYRD SKYNYRD $131.3
15 ALAN JACKSON $127.8

New Tours
Among this week's new tours:
BAND

GARTH BROOKS

BROTHER CANE

"‘COCA COLA SUMMERFEST"*
IRIS DeMENT

CRYSTAL GAYLE

JETHRO TULL

POSIES

LARRY STEWART

ROD STEWART

The CONCERT PULSE is a weekly compu-
terized report ranking each artist by thew
everage box office gross reported per
venue. Courtesy of Polistar, a pubdication
of Promoters’ On-Line Listings. {(800) 344-
7383. or in California (209) 224-2631.
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COLLECTOR’S CORNER

Motown Sets Martha & The Vandellas,

-

Marvelettes, Mary Wells Packages

otown will kick off its new
Master Series catalog la-
bel with three double-CD

compilations, all of which are due in
stores September 7

“Looking Back 1961-1964" fea-
tures 43 tracks by the late Mary
Wells, including all her hits and 11
previously unreleased tracks
Among the latter group is her duet
with Smokey Robinson, "I Want
You ‘Round '

“Live Wire! The Singles 1962-
1972” compiles Martha & The
Vandellas’ 23 pop hits and six
tracks previously unavailable on LP
These include two credited to the
Vells (the group’s pre-Vandelias

e

MONDAY, JULY 12

1962/ The Rolling Stones play their first
qig at London’s Marquee Club

1969/ Blind Faith make their U.S. debut at
Madison Square Garden

1979/ Minnie Riperton dies of cancer

1991/ Rapper Ice Cube makes his acting
debut playing ex-con “Doughboy” as
"Boyz N The Hood" premieres

Bom: Christine McVie (ex-Fleetwood
Mac) 1943, Tracie Spencer 1976

TUESDAY, JULY 13

1973/ The Everly Brothers break up when
Phil — angered at brother Don's
performance — smashes his quitar
and walks offstage. They'll reunite 11
years later

* 1985/ The Live Aid benefit concerts are held

T
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| 1969/ A landmark marriage of rock 'n' roll

n London and Philadelphia Per-
formers include Phil Collins, who
plays London, then jets across the
Atiantic to jam in Philly

Bomn: Roger McGuinn (ex-Byrds) 1942 |

Steve Miller — the Joker's starring role

WEDNESDAY, JULY 14

1967/ The Who begin their first U.S. tour —
opening for Herman’s Hermits.

soundtrack and film, “Easy Rider"
opens

1987/ Steve Miller is awarded a star on the
Hollywood Walk of Fame.

1989/ Cyndi Lauper releases the first
close-captioned video, "My First Night
Without You."

monicker) and two from Martha
Reeves’s never-released solo al-
bum. An interview with Reeves,
who worked on this set, is included
In the liner notes

The Marvelettes’ career is
chronicled in the 42 tracks on “De-
liver: The Singles 1961-1971 "
whose eight non-album tracks in-
clude the Phil Spector-soundalike
cut “Too Hurt To Cry, Too Much
Love To Say Goodbye," which was
released under the name the Dar-
nells. Also included: the UK-only
single, “Finders Keepers, Losers
Weepers.” The notes include an in-
terview with group founder Gladys
Horton.

THURSDAY, JULY 15
1980/ Linda Ronstadt celebrates her birth-

day by making her off-Broadway debut

as "Mabel” in "The Pirates Of Pen-
zance

1991/ Afier 10 years of marriage, Burt
Bacharach and Carole Bayer Sa-
ger file for divorce

Bom: Linda Ronstadt 1946, Joe Satriani
1956

FRIDAY, JULY 16

1966/ Eric Clapton, Ginger Baker, and
Jack Bruce form Cream.

1972/ Smokey Robinson & The Mira-
cles perform their last show together

1976/ Loggins & Messina break up

LAVRRE T sy e

R

S

1981/ Harry Chapin dies of a heart attack =

after his car is rear-ended by a truck

1986/ Dolly Parton’s "Dollywood" amuse-
ment park opens

1989/ L.A. Reid (of LA. & Babyface fame)
marries Pebbles

1992/ Fleetwood Mac's “Don't Stop™ is
played when Bill Clinton accepts the
Democratic Presidential nomination

Bom: Stewart Copeland (ex-Police,
Animal Logic)

SATURDAY, JULY 17

1959/ Billie Holliday dies

1965/ James Brown releases “Papa's Got
A Brand New Bag

1967/ Jimi Hendrix opens for the Mon-
kees in Forest Hills NY

1968/ The Beatles’ animated film "Yellow
Submarine” premieres in London.

Bom: Spencer Davis 1941, Geezer
Butler (Black Sabbath) 1949,
Phoebe Snow 1952

SUNDAY, JULY 18

1966/ Bobby Fuller is found dead in his
car
1976/ Nadia Comenici scores the Olym

pics’ first perfect 10, prompting the re- =

lease of “The Young & The Restless
(Nadia's Theme} "

1980/ The “No Nukes™ movie opens nation-
ally

1992/ Bobby Brown marries Whitney
Houston. Five weeks later, she an-
nounces she's five weeks pregnant

Bom: Screamin’ Jay Hawkins 1929,
Dion 1939, Martha Reeves 1941

—Paul Colbert
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NATIONAL
RADIO
FORMATS

ALTERNATIVE PROGRAMMING
Mickey Briggs » (800) 231-2818

Super AC/AOR
MADONNARain

JON SECADA/'m Free

STONE TEMPLE PILOTS/Plush
TAG TEAM/Whoomp! (There It Is)

R R R R s

BONNEVILLE
Ford Colley » (800) 631-1600

Soft AC
LAUREN CHRISTY/You Read Me Wrong

AC Mix
JON SECADA/\'m Free

R R R R S e T R

BROADCAST PROGRAMMING
Ron Harris e (800) 426-9082

Digital CHR
MICHAEL JACKSON/Will You Be There

Hot Z Format (AOR/CHR/New Rock)
ROBIN ZANDER/I've Aiways Got You

Digital AC
C. OIDN & C. GRIFFIN/When | Fail In Love

CONCEPT PRODUCTIONS
Dick Wagner e (800) 783-3454

Concept 1 AC
STEVE MILLER BAND/Wide River

Concept 2 CHR

A-HA/Dark 1s The Nighl

BILLY 1DOL/Shock To The System

GEORGE MICHAEL/Killer/Papa Was A Rolling Stone
REMBRANDTS/Chase The Clouds Away

TONY TONI TONE/I | Had No Loot

i R e T SR L

JONES SATELLITE NETWORK
Phil Barry e (800) 766-3251

AC

MICHAEL DAMIAN Rezch Out To Me

GLORIA ESTEFAN/Go Away

STEVE MILLER BAND/Wide River

Soft Hits
STING Fields O Gold
TINA TURNER/I Don't Wanna Fight

e L S e L A L S R

SATELLITE MUSIC NETWORK
Robert Hall » (800) 527-4892
Touch

PHILLIP BENT/The World Is A Ghetto

COLIN ENGLAND;Sorry Seems To Be The...

BRIAN McKNIGHT/Ore Last Cry

Classic Rock
PETER GABRIEL/Secret World
ROBERT PLANT/29 Paims

Starstation
STING Fields Of Gold

R B e R
UNISTAR

Chris Kampmeier o (805) 294-9000
Adult Rock & Roll

AEROSMITH/Cryin'
ROBERT PLANT/29 Paims

AC I
JON SECADA//'m Fiee

Format 41
STING/Fietds Ot Gold

RADIO AAHS
Children’s Radio Network
Stix Franklin e (612) 926-1280

Lw W

11 M.C. MARIO/Suer Mario Land (Wariock)

2 2 ROBIN WILLIAMS Prince Ali (Watt Disney)

4 3 TEENAGE MUTANT NINJA TURTLES 3/Turtle
Jam (SBK/ERG)

3 4 BILL SHONTZ/Hok In The Ozone (Lightyear/
BMG KiDZ)

7 5 NEXT I88UE/Green Shoes Walk (Sony)

6 6 ROCK N' TOONTOWN/Craig N' Co.
(Wah Disney)

§ 7 ROCKAPELLA/Mhere In The World Is Carmen
Sandiego {Zoom Express/BMG KIDZ)

10 8 JANET & WOY/PARTY. (Jandy Music)

8 9 MS. VEE/Rap Nursery Rhyme Mediey (Epic/Sony)

9 10 CHEECH MARIN/My Name Is Cheech, I'm The
Busdriver (Ode To Kids/BMG KiDZ)

[

57 million households
Patti Galluzzi
VP/Music Programming

Weeks On

| ADDS I

WHITNEY HOUSTON/Run To You (Arista)

PAUL WESTERBERG/World Class Fad (Sire/Reprise)
TINA TURNER/ Don't Wanna Fight (Virgin}
G-WIZ/Teddy Bear (Scolti Bros.)

FU-SCHNICKENS w/S. O'NEAL/What's Up Doc... (Jive)
A-HA/Dark Is The Night (WB)
COVERDALE/PAGE/Take Me For A... (Getien)
DEFINITION FX/Something Inside... (RCA)

| HEAVY | |

AC/DC/Big Gun (Cotumbia) . .................. 6
AEROSMITH/Livin' On The Edge (Getfen) ... ... 14
DAR. DRE/Dre Day (Death Row/interscope/AG) ... ... 9
DURAN DURAN;Come Undore (Capitol) ... ..... 13
4 NON BLONDES /What's... (Interscope/Atlantic Group) . 17
JANET JACKSON/If (Virgin) . ................. 2
ONYX/Siam (RAL/Chaos) . .......ovvuevnnnnns 8
PROCLAIMERS/'m Gonna Be... (Chrysalis/ERG) . .. .6
SOUL ASYLUM/Runaway Train (Columbla). .. ..... 8
STONE TEMPLE PILOTS/Plush (Atlantic/AG) .... 717
SWV/Weak (RCA) .................iiiit 7
UB40/Can't Help Fallin’ In Love (Virgin) ......... 11
U2/Numb (tsland/PLG) ...........oeviinnnnnt 2

| BUZZ BIN ]

BLINO MELON/No Rain (Capitol) .............. 2
PORNO FOR PYROS/Pets (WB) .. ............. 8
RAOIOHEAD/Creep (Capitol) ................. 8

| BREAKTHROUGH VIDEO |

VHi

VRO vets O

46.7 million households
Sal LoCurto, VP/Programming & Scheduling
Norman Schoenfeld, VP/Program
& Artist Development w001 On

| FIVE STAR

MARC COHN/Waik Through The... (Atlantic/AG). . . . . 5

KENNY G w/P. BRYSON/By The Time... (Arista) . . . .4
WHITNEY HOUSTON/Run To You (Arista) . . . .. ADD
JANET JACKSON/That's The Way Love.. (Virgin) .. 77
ROD STEWART/Have | Told You Lately (WB) ...... 6
TINA TURNER/( Don’t Wanna Fight (virgin) ... .... 8

| HEAVY

TAYLOR DAYNE/Can't Get Enough Of... (Arista) ....5
DONALD FAGEN/Tomorrow's Girls (Reprise)
AARON NEVILLE/Don't Take Away My Heaven (A&M) . 13
PROCLAIMERS/I'm Gonna Be... (Chrysalis/ERG) . . . . 6

STING/Fieids Of Gold (A&M) . .............. .. 6
UB40/Can't Help Falling In Love (Virgin) .......... 4
ROSANNE CASH/The Wheel (Columbia) ......... 6
C. DION & C. GRIFFIN/When | Fall In Love (Epic} . .. 3
DURAN OURAN/Come Undone (Capitol) ......... 7

GLORIA ESTEFAN/Mi Tierra (Epic)

- BRUCE HORNSBY/Talk Of The Town (RCA) . .. . ADD
MICHAEL JACKSON/Will You Be There (Epic) . . ... 1
JOSHUA KADISON/Jessie (SBK/ERG) . .......... 5
CYNDI LAUPER/Who Let In The Rain (Epic) ... .... 4
LYLE LOVETT/North Dakota (MCA) ............. 2
MARIA McKEE/I'm Gonna Soothe You (Geflen) . . ADD
BRIAN McKNIGHT/Ore Last Cry (Mercury) ... .... 3
JON SECADA/I'm Free (SBK/ERG) . ............. 2

TONY TONI TONE/If | Had No Loot (Wing/Mercury) . . 7
WYNONNA/Tell Me Why (MCA)

| ARTIST OF THE MONTH |

NATALIE COLE/Take A Look (Elektra)

GEORGE MICHAEL Kitter/Papa Was A... (Hollywood) . 6

| STRESS |

GIN BLOSSOMS/Hey Jealousy (A&M).......... 14
H-TOWN/Knockin' Da Boots (Luke) ............. 8
BILLY IDOL/Shock To The System (Chrysalis/ERG) . .5
MICHAEL JACKSON/Will You... (MJJ/Epic Soundirax) 2

LENNY KRAVITZ Believe (Virgin) .............. 4
MADONNA /Rain (Maverick/Sire/WB) ............ 3
STING/Fields Of Gold (A&M) . ................. 6
TONY TONI TONE/If | Had... (Wing/Mercury) . . . ... 5

| ACTIVE N

EXPOSE/I'll Never Get Over You... (Arista) ......... 5
FU-SCHNICKENS w/S. 0'NEAL'What's Up... {Jive) ADD
G-WIZ/Teddy Bear (Scotti Bros.) ............ ADD
WHITNEY HOUSTON/Run To You (Arista) . . . . . ADD
JADE/One Woman (Giant/Reprise) .............. 8
JODECH/Lately (UptowrvMCA) . . ............... 7
JORODY/Our Dur O'Etre Bebe... (Columbia) ......... 4
MEGADETH/Angry Again (Columbia) . ........... 3
0ZZY 08BOURNE/Changes (Epic Associated) . . . . . . 4
SHAI/Baby I'm Yours (Gasoline Alley/MCA) ... .... 6
SILK/Girl U For Me (Elektra) .................. 3

SNOW/Girl, I've Been... (EastWest/Atlantic Group) . . . 77
STEREO MC'S/Step It Up (Gee Street/Island/PLG) . .. 3
TEARS FOR FEARS/Break I... (Fortana/Mercury) ... 4
TINA TURNER/I Don't Wanna Fight (Virgin) . ...ADD
UNV. ing’s Goin' On (Maverick/Sire/WB) . ... 7
NEIL YOUNG/Long May You Run (Reprise) . . ... .. 3

LON

A-HA/Dark Is The Night (W8) . . .
ANTHRAX/Only (Eleltra) ....................
COVERDALE/PAGE/Tale Me For A... {Geten) . .. ADD

DEFINITION FX/Something Inside... (RCA) . ... . ADD
JACKYL/When Will It Rain (Geffen).............. 3
AIMEE MANN/| Should've Known (Imago) . ...... 11
POSIES/Oream All Day (DGC) ................. 5

PAUL WESTERBERG/World Class... (Sire/Reprise) . ADD

36 miltion househoids

Information current as of June 29,
Cindy Mahmoud,
VP/Entertainment

O=\
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& Original Programming

 VIDEG SOUL TOP 10
LW W

1 LEVERT/ABC-123 (Atlantic/AG)

2 JOHNNY GILL/The Fioor {Motown)

3 UN.V./Something's Goin' On {Maverick/Sire/WB)
4 ROBIN S/Show Me Love (Big Beal/AG)

5 VERTICAL HOLD/Seems You're Much... (A&M)
6 JADE/One Woman (Giant/Reprise)

7 MARY J. BLIGE/Love No Limit (UptowryMCA)
— 8 95 SOUTH/Whoot, There It Is (Wrap/ichiban)
— 9 1 D EXTREME/Cry No More (Gasoline Alley/MCA)
10 10 TONY TONI TONE/ | Had No.. (Wing/Mercury}

[ARNC W NPT N

Information current as of July 2.

|\RAP CITY TOP 10 |

2 1 BO8S/Recipe {Def Jam/Columbia)
5 2 LDRDS OF THE.../Chief Rocia (F fEleidra)

€ JTNN

THE NASHVILLE NETWORK«
53.9 million households
Lyndon LaFevers,
Video Program Administrator
Weeks On

| HEAVY |

JOHN ANDERSON/Money In The Bank (BNA Ent)) . 74
C. BLACK w/WYNONNA/A Bad Goodbye (RCA) . ...6
CARLENE CARTER/Every Little Thing (Giant) . .. . . 10
MARK CHESNUTT/It Sure Is Monday (MCA) ... ... 4
MARK COLLIE/Shame Shame Shame Shame (MCA) .8
CONFEDERATE RAILROAD/When... (All. Nash JAG) 13
BILLY RAY CYRUS/In The Heart... (Mescury) . . .ADD

JOE DIFFIE/Honky Tonk Attitude (Epic) ......... 17
RADNEY FOSTER!/Easier Said Than Done (Arista) . . .4
GIBSON MILLER BAND/Texas Tattoo (Epic). ... .. 4
ALAN JACKSON/Chattahoochee (Arista) . ... ...... 5

SAMMY KERSHAW/Haunted Heart (Mercury) .... 17
TRACY LAWRENCE /Can't Break... (Atl. Nash/AG) .. . 2

LITTLE TEXAS/What Might Have Been (WB) . ... ... 8
PATTY LOVELESS/Biame t On Your Heart (Epic) .. 75
REBA MCENTIRE/It's Your Call (MCA) .......... 8
LORRIE MORGAN/I Guess You Had... BNAEnt) ..77
SAWYER BROWN,Thank God For You (Curb). . . . .. 2
SHENANDOAH/Janie Baker (RCA) . ............. 7

DOUG SUPERNAW/Renc (BNA Entertainment) . . ... 8
PAM TILLIS/Cleopatra, Queen Of Denial (Arista) ....9

AARON TIPPIN/Working Man's Ph.O. (RCA) . ... .. 4
RANDY TRAVIS/An Old Pair Ol Shoes (WB).. . . . .. 12
TRAVIS TRITT/T-R-0-U-B-L-E(WB) .......... 18

TRISHA YEARWOOD/Down On My Knees (MCA) . . .5

| ADDS

BELLAMY BROTHERS/Rip Off The Knob (Betlamy Bros.)
SHAWN CAMP/Faliin' Never Fett So Good (Reprise)
BILLY RAY CYRUS/In The Heart Of A Woman (Mercury)
OIAMOND RI0/This Romeo Ain't Got Julie Yet (Arista)
HAL KETCHUM/Mama Knows The Highway (Curb)
CHRIS LEDOUX/Under This Old Hat (Liberty)

DUDE MOWREY/Hold On Efroy (Arista)

ROBERT E. ORRALL/Every Day When | Get Home (RCA)
TWISTER ALLEY/Dance (Mercury)

Information current as of June 28.

o
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COUMTARY MUSIC TELEVINION
18.1 million households
Tracy Storey, Programming Manager
Bob Baker, Director/Operations

LW TW

2 1 LORRIE MORGAN/I Guess You Had.. (BNA Ent.)

3 2 C. BLACK w/WYNONNA/A Bad Goodbye (RCA)

13 JOHN ANDERSON/Money In The.. (BNA Ent)

6 4 ALAN BACHSON Clalahmee (Arista)

5 5 REBA McENTIRE/M's Youw Call (MCA)

7 6 CONFEOERATE...When You.. (All. Nash/AG)

9 7 PAM TILLIS/Cieopatra, Queen Of... (Arista)

10 8 MARK CHESNUTT/} Sure Is Monday (MCA)

— 9 CARLENE CARTER/Every Littie Thing (Giant)

— 10 TRACY LAWRENCE/Can't Break.. (Afl. Nash/AG)
Weeks On

| HEAVY _
SAMMY KERSHAW/Haunted Heart (Mercury) ... 17
HAL KETCHUM/Mama Knows The Highway (Curb) . .2

LITTLE TEXAS/What Might Have Been (WB) . ... .. 8
MARTINA McBRIDE/My Baby Loves Me (RCA) .ADD
SHENANDOAN/ Janie Baker (RCA) . ............. 9
00UG SUPERNAW/Reno (BNA Entertainment) . .. . . 6

TRISHA YEARWOOD/Down On My Knees (MCA) . . .6

Moving Up

JOEY LAWRENCE/Nothin' My Love
Can't Fix

TIME FREQUENCY/The Ultimate High/
The Power Zone

BRITAIN

W Tw
1 1 GABRIELLE/Dreams
HADDAWAY /What Is Love
UB40/Can't Help Faliing In Love
CHAKA DEMUS & PLIERS/
Tease Me
7 5 ROD STEWART/Have | Told
You Lately
— 6 GLORIA GAYNOR/ will
Survive (Phil Kelsey Flemix)
7 M PEOPLE/One Night In Heaven
SPIN DOCTORS/Two Princes
9 ACE OF BASE/All That
She Wants
8 10 LISA STANSFIELD/In All The
Right Piaces

L= r I L% R ]
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EAST 17/West End Girls

JADE/I Wanna Love You

TERENCE TRENT D’ARBY/DES'REE/
Delicate

EVOLUTION/Everybody Dance

4 NON BLONDES/What's Up

NEW ORDER/Ruined In A Day
DEBORAH HARRY/| Can See Clzarly
TAYLOR DAYNE/Can't Get Enough
Of Your Love

CourteSy Chart Infermation Network

AUSTRALIA

W oW
1 1 JIMMY BARNES/Stone
Cold
3 2 HUNTERS & COLLECTORS/
Holy Grail
2 3 SOUTHERN SONS/~ou
Were There
5 4 RICK PRICE/Walk Away Renee
1 & PETER ANDRE/Funky Junky
£ L TONI PEAREN/ Want You
% 7 CRUEL SEA/Black Stick
— E MIDNIGHT OIL/Truganini
— 8 SHARP/Train Of Thought
— 10 BLACK SORROWS/Come On
Come On

Most Added

BABY ANIMALS/Don't Tell Me What To Do
CRUEL SEA/The Honeymoon Is Over
MIDNIGHT OIL/My Country

Top 10 Australian records from playlists of 3 Tnple
M-FMMelboume, FOX-FMMelbourne, 96 FMPerth,
SA-FM /Adelaide, 2-DAY Sydney, 2 Triple M-FM Sydney,
MMM-FM /Brisbane, B105/Brisbane, FM-104.7/
Canberra, and KIX106 Canberra

4 3 LL COOL J/Pk Cookies... (ef Jam/Columbia)
6 4 MC LYTERufieck (First Priorty/AG)

9 5 MC EIHT/Steint Up Menace (Jive)

— 6 CYPRESS HILL/nsane In.. (Ruffhouse/Columbia)
3 7 YO YONBWin Wil (EastWestAG)

8 8 GURU 1/D. BYRD/Loungin’ (Chrysalis’ERG)

10 9 BIG DADDY KANE/How... (Cold Chillin'Reprise)
7 10 ONYX/Siam (RAL/Chaos)

Information current as of July 3.

T H
13 miflion households
Les Garland
VP/Programming
John Robson, Director/
Music Programming
MUSIC TELEVISION
YOUCONTROL
LV W
— 1 LUKE/Cowards in Compton (Luke)
12 95 SOUTH/Whoot, There 1t s (Wrap/ichiban)
3 3 OUICE/Dazey Duks (Belimark)
— 4 ICE CUBE/Check Yo Self {Priority)
5 5 DR. DRE/Dre Day (Death Row/nterscope/AG)
2 6 SWV/Weak (RCA)
4 7 H-TOWN/Xnockin' Da Boots {Luke)
— 8 MC BREED 1/2PAC/Gotta Get Mine {ichiban)
§ 9 MC EIHT/Streint Up Menace (Jive)
7 10 LUKEMWork It (Luke)

Most requested for the week ending June 25.

SHAWN CAMP/Fallin’ Never Feit So Good (Reprise) . . 2
BILLY RAY CYRUS/In The Heart Of A... (Mercury) . .. 2
OIAMOND RI0/This Romeo Ain't Got... (Arista) . .ADD
GIBSON MILLER BAND/Texas Tattoo {Epic). ... ... 4
PATTY LOVELESS/Nothin' But The Wheel (Epic) . ADD
SHELBY LYNNE/Feelin'... (Morgan Creet/Mercury) .. 4
JOHN M. MONTGOMERY /Beer And... (All. Nash/AG) 2
SAWYER BROWN/Thank God For You (Curb) . ... .. 2
TWISTER ALLEY/Dance (Mercury) .......... ADD
STEVE WARINER/I | Didn't Love You (Arista). . . . . . 4

| ADDS

CONFEDERATE RAILROAD/Trashy... (Atl. Nash/AG)
DESERT ROSE BAND/What About Love (Curb)
OIAMONO RI0/This Romeo Ain't Got Julie Yet (Arista)
RICKY LYNN GREGG/Can You Feel It (Liberty)
PATTY LOVELESS/Nothin' But The Wheel (Epic)
OAVE MALLETT/This Town (Vanguard)

MARTINA McBRIDE/My Baby Loves Me (RCA)
McBRIDE & THE RIDE/Hurry Sundown (MCA)
TWISTER ALLEY/Dance {Mercury)

W. NELSON & S. 0'CONNOR/Don't Give... (Columbia)

Heavy rolation songs receive five plays per day. Hot Shols
receive four plays per day. Breakoul Videos and Picks
(Pick Hits of the Week) receive an extra play above heavy
rolation per day. All Top 10 videos also receive heavy
rolation.

Information current as of June 30.

CANADA

1 1 SNOW(/Girl, I've Been Hurt
3 2 SVEN GALl/Love Don't Live
Here Anymore
ALANIS/No Apologies
BANNED IN THE UK/The Truth
3 5 CAROL MEDINA/Soaner Or
Later Medley
6 6 APRIL WINE/f You Believe
In Me
4 7 JEFF HEALEY BAND/Lost In
Your Eyes
— 8 WALTONS/In The Meantime
— 9 SHEREE JEACOCKE/Miss
My Love
9 10 MAE MOORE/Coat (f Shame

Most Added

SHEREE JEACOCKE/Miss My Love
HEMINGWAY CORNER/Mar On
A Mission

JOHN JAMES/Mothers Of Hope

(4.}
E L]

Top 10 Canadian CHR hits cosirtesy
The Record (416) 533-94%7
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NEWS

Atlanta

Continued from Page 1

discreditation will not deter them
from acting on the results of the ex-
periment once they are released
later this summer.

“We're disappointed in the de-
cision, but we still feel we were do-
ing the right thing,” noted Arbitron
VP/Communications Thom Mo-
carsky. “All the stations in Atlanta
got together in the effort to im-
prove response rates, and no sta-
tion tried to take advantage and
skirt the rules.”

No Prediction

Mocarsky said detailed results,
including persons-using-radio and
daypart figures, will become avail-
able in late August following the
release of top-line results July 22.
He would not predict what Arbitron
plans to do with the figures once
they’ve been digested.

“I can’t speculate on what’s go-
ing to happen until we see what
we've got. It's possible that we
might see increased response rates
but lower listening levels — or vice-
versa. We'll just have to see and go
from there.”

Atlanta broadcasters did not
take kindly to the EMRC decision.
“It’s unfortunate they decided to do
that,” noted WAOK & WVEE/At-
lanta VP/GM Rick Mack. “We on-
ly had one goal and that was to im-
prove the product. Response rates
have been going down dramatical-
ly, book after book, and Atlanta
traditionally has been below the
national average. We have to do
something. We have to make a bet-
ter product.”

Counterproductive Move

Jefferson-Pilot Radio Division
President Clarke Brown said, “It’s
a very counterproductive move. I
don’t think these guys understand
radio. . . there are only three radio
members — as opposed to 11 TV
members — on their board. I get
the feeling their noses were out of
joint because they weren’t con-
sulted beforehand and they’re look-
ing desperately to justify their ex-
istence. How this can buy us any-
thing other than better radio re-
sponse is a mystery to me.”

Mack said he could not predict
what the practical effect of the loss
of accreditation of the survey will
have on business. Brown suggested
that some agencies will use the in-
formation to grind radio rates
down further.

Both managers said they were
pleased with the experiment,
which ended this week (6/30), and
both said that all stations stayed
within established guidelines.
Mack noted, “What I'm most ex-
cited about is that, for the first
time, we had 100% cooperation
from the Atlanta broadcasters and
we worked together with one goal
. . . to improve ratings research
here.”

R

McCann
Continued from Page 10

Prior to leaving KRNQ in Janu-
ary, McCann spent seven years
with Saga Communications — 18
months in Des Moines and five
years at WLRW/Champaign, IL.

Poe Knows Music

When Bobby Poe (r) held his 22nd annual Pop Music Convention in Ty-
sons Comer, VA, EMI/ERG President/CEO Daniel Glass delivered the key-
note address. In his speech, Glass urged the industry — especially radio —
“to get more involved and make a connection with the new music.”

.

Collins At The Capitol

AP entertainment editor Michael Weinfeld interviewed Judy Collins after
she performed for the annual national Memorial Day concert in Washington,

B R O P S s

XHRM

Continued from Page 3

[XTRA-FM] was nice enough to
pave the way for us, this is the
market to do it in. San Diego’s the
No. 1 alternative market in the
Us.”

Cohen said a new airstaff is be-
ing assembled and should be in
place within a week, and that a
number of XHRM staffers are
staying through the transition. “We
made a very careful effort to try to
keep as many people as we could.”
He noted that former PD Ron
Cadet is helping the station through
the transition, but is actively seek-
ing other opportunities.

S T —
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Robinson
Continued from Page 3

citing plans for further growth and
it would be short-sighted to believe
that we’ve reached our pinnacle.”

Robinson previously was Nation-
al Sales Manager of WTOP/Wash-
ington.

e M e o

WCNN

SERRRAEE

Continued from Page 8

ball as well as the Atlanta Knights
of the American Hockey League.

Randy Blake, former ND of
WCNN sister WALR/Atlanta, has
been named acting PD of WCNN.
Former WGCI/Chicago PD Mi-
chael Watkins, who will join Mid-
western as Asst. Group PD later
this month, will be responsible for
overseeing WCNN.

Howard’s experience includes
stints with KROQ/Los Angeles and
KFRG/San Bernardino-Riverside.
Cohen’s previous programming ex-
perience includes stops at KIIS and
KRLA/L.A., KKLZ & KOMP/Las
Vegas, and KRZZ/Wichita. Duron
comes to the station from KFRG.

S R R R e

Hundt

%

Continued from Page 1

Bush appointee Al Sikes resigned
in January.

The White House must now focus
on selecting a candidate to fill the
non-Democrat vacancy on the
FCC. Among the names that have
been prominently mentioned for
that slot are Senate Commerce
Committee staffer Regina Keeney;
Federal Election Commission
staffer Frances Glendening; and
Maine Broadcasting Executive VP
and NAB TV Board member Bruce
McGorrill.

e s

Horton

Continued from Page 3

(6/25) closing of its sale from West-
wood One to Broadcasting Part-
ners. As previously announced
(R&R 2/26), BP VP/Marketing
Steve Candullo assumed the Presi-
dent/GM post; Station Manager
Rich White exited.

Candullo commented, ‘Fred,
Rusty Walker, and the Research
Group are designing a Country sta-
tion which is more foreground, vi-
brant, and focused.”

wrrrarrerreanradiohistory com
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Lottery

Continued from Page 3

“If there is an immediate con-
nection between advertising and
demand, and the federal regulation
decreases advertising, it stands to
reason that the policy of decreas-
ing demand for gambling is corre-
spondingly advanced,” White
wrote. “Accordingly, the Govern-
ment may be said to advance its
purpose by substantially reducing
lottery advertising, even where it is
not wholly eradicated.”

The majority also stated that
permitting WMYK to carry Vir-
ginia Lottery ads simply because
it’s located near the border could
prompt stations located deeper in-
side North Carolina to demand the
same right, thus rendering the law
totally ineffective: ‘“Because the
approach Edge advocates has no
logical stopping point once state
boundaries are ignored, this pro-
cess might be repeated until the
policy of supporting North Caro-
lina’s ban on lotteries would be
seriously eroded. We are unwilling
to start down that road.”

Too Extreme?

In a dissenting opinion, Justices
John Paul Stevens and Harry
Blackmun maintained the federal
government’s interest in support-
ing nonlottery states is not com-
pelling enough to justify the
“draconian” measure of limiting

free speech.
In their opinion, “The United
States has selected the most intru-

sive and dangerous form of regula-
tion possible — a ban on truthful in-
formation regarding a lawful activ-
ity, imposed for the purpose of ma-
nipulating, through ignorance, the
consumer choices of some of its cit-
izens. Unless justified by a truly
substantial governmental interest,
this extreme and extremely pater-
nalistic measure surely cannot
withstand scrutiny under the First
Amendment.”

NAB Associate General Counsel
Steven Bookshester called the rul-
ing ‘‘disappointing” but said he
was somewhat encouraged by the
Justices’ split vote. He speculated
that White’s impending retirement
could change the voting dynamic
on similar cases the court might
hear in the future.

Bookshester said it’s difficult to
know how this decision might ef-
fect the outcome of a pending case
in which a federal district court
ruled that two Nevada television
stations may carry casino gambl-
ing ads even though their signals
reach into California, which does
not permit such activity. The feder-
al government is appealing that
ruling.

Horton told R&R, “I’'m really ex-
cited to be joining BP and WYNY. I
feel I'm well prepared for the chal-
lenge ahead after being with
[WGNA owner] Barnstable.”

Horton joined Walker’s con-
sultancy last January after pro-
gramming WGNA for almost five
years, although he remained at
’GNA through April. In his 24-year
radio career, Horton has worked in
Country, AOR, News, Gold AC, and
CHR in Grand Rapids, Little Rock,
Syracuse, and Hartford, among
other cities.
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Jammin’ 92’s ‘Channel X’

There’s a new sound on weeknights at WIMO (Jam-
min’ 92)/Cleveland — it’s called ‘“‘Channel X.”” OM/PD
Keith Clark launched the 7pm-midnight experiment last

month (6/14).

He explains, “[MD] Don Jack-
son, [Asst. PD] Jim Randall,
[night personality] Tim Virgin,
and I were talking about radio and
the old days of Top 40. We were
talking about variety, and wonder-
ing if there was a way to recapture
CHR'’s greatness, but with a twist.”

Target: ‘Generation X’

“We began studying ‘Generation
X’ and found subcategories of rock,
pop, and soul that would mix to-
gether by the standards of what to-
day’s teens and young adults are
into,” explains Clark. “We decided
it was too aggressive as a full for-
mat just yet, but that it would work
as nighttime block programming.

“We’ve blended hip-hop, pop Ur-
ban crossovers, and New Rock
crossovers. No other station is of-
fering all of these styles of active
music together, although they can

Music
X-amination

hats WJMO (Jammin’
92)/Cleveland’s Channel
X program all about?

Here are two recent sample hours:

8pm
BOYZ Il MEN/Uhh Ahh
ONYX/Slam
L7/Pretend We're Dead
ICE CUBE/It Was A Good Day
LENNY KRAVITZ/
Are You Gonna Go My Way
EN VOGUE/
My Lovin' (You're Never Gonna...)
DR. DRE/Dre Day
TERENCE TRENT D’ARBY/
She Kissed Me
H-TOWN/Knockin’ Da Boots
SALT-N-PEPA/Expression
SPIN DOCTORS/Two Princes
1 OF DA GIRLS/Do Da What

9pm

3RD BASS/Pop Goes The Weasel
PRIMUS/My Name Is Mud
TAG TEAM/Whoomp! There |t Is
JANET JACKSON/
That's The Way Love Goes
RADIOHEAD/Creep
D.J. JAZZY JEFF &
THE FRESH PRINCE/Summertime
PAPERBOY/Ditty
NIRVANA/Smells Like Teen Spirit
SILK/Freak Me
DUICE/Dazzey Duks
RED HOT CHIL! PEPPERS/
Give It Away
PM DAWN/
Looking Through Patient Eyes

-
4
b |

all be found separately on our sta-
tion, [crosstown] WZAK, and
[crosstown New Rock-leaning
CHR] WENZ (The End).

“Part of our research included
an informal focus group of core lis-
teners, which we called the ‘advis-
ory council” The 15-29-year-olds
were a musically diverse group,
but we found overlaps among them
regarding the three groups of mu-
sic we use in the program.

“They like almost all hip-hop,
some new rock, and some urban
pop, yet they all lenged for one sta-
tion to serve them instead of hav-
ing to split time between three sta-
tions to get it all. We've simply
gone back to the old thinking of Top
40 radio, taking the hottest songs
from these three styles and playing
them over and over.”

Keith Clark

Early Reaction Split

In addition to the musical
changes, Clark and his staff made
some presentation changes and
promoted Channel X in other day-
parts. “Our promos talked about
how ‘Jammin’ 92’ was on the cut-
ting edge and looking to the future.
We explained that to stay interest-
ing we were going to try a music
radio experiment. We’re not hyp-
ing it as a great thing, but our po-

66]

We’ve blended hip-
hop, pop Urban
crossovers, and

New Rock
crossovers. No
other station is

offering all of these
styles of active
music together.

9]

sition is: ‘We’re working on some-
thing that you the listeners have
suggested.’ ”’

Clark is pleased with the reac-
tion: “Initially, calls have been
split 50-50, with no middle ground.
Aggressive music people love it,
ard the people who liked Jammin’
92 the way it was hate it and don’t
mind saying it sucks. Their imme-
diate reaction is, ‘What are they
doing to my radio station?’

“We’re inventing the future right
before their ears as the program
develops,” says Clark. “We've

DIO

SISTERS WITH JEREMY — SWV and Jeremy Jordan recently pumped up
the party crowd at KDON/Salinas-Monterey, CA. Enjoying the good times
are (I-r) RCA’s Kimberly Hughes, SWV's Lelee & Taj, Jordan, SWV’s Coko,
KDON PD Michael Newman, RCA’s Terry Anzaldo, and Giant’s Mia Klein.

- S 3

HOT DAY WITH COOL J — SWV, Hi-Five, Paperboy, Erik Hicks, Rodney
O & Joe Cooley performed at KHQT (Hot 97.7)/San Jose’s Hot Day South
Bay bash, where L.L. Cool J (second from right) played guest MC. Looking
for crushed pink cookies backstage are {I-r} Hot 97.7 afternooner Panama
Jack, PD John Christian, and APD Trevor Carey.

tossed out the familiar CHR
cliches, avoiding things like ‘Call
us on the X phone’ or ‘Long Contin-
uous Music Jams.’ We're develop-
ing some fresh features, and we’re
working on the music daily. People
aren’t used to commercial stations
doing something this different.”

As unusual an experiment as
Channel X is, it may not be long for
this world. WIMOQ’s sale to WZAK
parent Zapis was recently approv-
ed. Will Channel X survive? Don’t
touch that dial.

@

We’ve simply gone
back to the old
thinking of Top 40
radio, taking the
hottest songs from
these three styles
and playing them
over and over.

99

NEXT STOP, THE MASTERS — When the city of Madison sought to ban
shirtless golfing on public courses, the socially conscious folks at WZEE
(Z104) took to the links to fight the injustice. Duffing away on the first
“Shirtless Pro-AM" are (I-r) Z104 AMer Johnny Danger, PD "Mr Ed” Lam-
bert, AM co-host Greg Bair, MD Joe Larson, and Suzi Stauffer.

BITS

» Cash Cow Boggles Buffalo — If
you had been walking through Buffalo’s
Niagara Square recently, you might
have stumbled across a woman, her
son, and their cow handing out dollar
bills to passers-by. The ftrio told the
press they'd trekked the 200 miles
from their farm to help the 2conomy by
sharing their wealth. The next day,
‘Buttercup” the cow was back, proud-
ly identifying herself as WKSE/Buffa-
lo's new "Cash Cow” station mascot.

i

o A Pickle Sandwich? — When
folks went into the Erie, PA post office
to buy the new rock & roll stamps, they
were invited to sample this delicacy by
WJET (Jet-FM)/Erie’s Strange Ranger
& Pickle Boy. Word has it few sand-
wiches were eaten, but the semi-
dynamic duo handed out plenty of T-

PHOTO EN FRANCAIS — Five-
year-old French sensation Jordy

rose to the top at WHTZ
(Z2100)/New York, with an assist
from night talent Chio The Hitman.

——tAAAA L aricanradiohistorns-com
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Rock-Solid Community Relationships

Two stations demonstrate dedication to serving the public interest

Although some stations have dropped news and pub-
lic affairs from their agendas in the years following
deregulation, many broadcasters are still aware of the
need of a strong public service image. While our society’s
technology has advanced in leaps and bounds, its ability to
deal with problems has moved along at a snail’s pace at

best.

Radio, more than any other me-
dium, still plays a vital role in ad-
dressing the community’s needs.
This week, I take a look at two sta-
tions with strong commitments to
their respective cities to get some
insight into their community ef-
forts and fundraising activities.

Angels Of The City

KLOS/Los Angeles Director/
Community Relations Nelkane
Benton notes that her station “is
one of the few stations in Los An-
geles with an office that does noth-
ing but reach out to the communi-
ty’s needs. We're always looking
for the right things for the stationto
get involved with. We don’t do it for
license renewal — we do it because
it’s the right thing to do. The entire
company is committed to strong
public relations.”” But Benton notes
there’s a fine line between getting
involved and overdoing it. Here are
a few key points she recommends
you consider when balancing char-
ity work in the station’s agenda:

¢ Make sure the GM, station per-
sonnel, and airstaff are committed.

e Don’t overdo your fundraiser
and awareness campaigns — lis-
teners will start to tune out.

* Spread out fundraisers quar-
terly — pacing and timing are im-
portant.

e Most promotions are self-ex-
planatory, but set them up right so
you don’t get bogged down in repe-
tition.

66/

The whole idea is to
make fundraising
fun as opposed to

just saying, ‘Give me
your money.’ The

hook is to use things
people buy anyway.
— Nelkane Benton

t

« The talent should have fun with
events but still feel compassion and
express the need well so fans will
support it.

Benton describes a number of
the station’s charitable activities:

Thanksgiving Food Bank
“The money raised goes to various
food banks throughout Southern
California. We’ve done it for seven
years and raised an average of
$250,000 per year. Each dollar rais-
ed has the purchasing power of $20
worth of food. Additionally, we give
20% of the proceeds to companion
organizations. This year we're go-
ing to give to the food banks in New
Mexico for the Navajo Nation.”

KLOS Blood Drive — “It started
11 years ago when the Red Cross
was looking for blood donations.
Since then, we’ve collected over
26,000 pints of blood — it’s the larg-

FAMOUS FIRSTS

CINDY SCULL, MD, KNAC/LONG BEACH

WHAT WAS THE FIRST RECORD YOU BOUGHT?

CINDY: ““Alone Again Naturally”’ by Gilbert 0°Sullivan.

WHO WAS THE FIRST PD TO TAKE YOUR CALL?

CINDY: Bill Stahl, WIEZ/Oneonta, an AC.

WHAT WAS YOUR FIRST PAYING RADIO JOB?

CINDY: Weekend board op at WIEZ, which we used to call ““The

Wheeze” because it sucked so bad.

WHAT WAS THE FIRST CONCERT YOU ATTENDED?
CINDY: Yes in the round at Nassau Coliseum in 1977.
WHAT WAS YOUR FIRST SEXUAL EXPERIENCE?

CINDY: Wild fantasies during Mod Squad reruns brought on irresistible
urges on my best friend’s sofa!

YOUR FIRST PRIORITY THIS WEEK:

ARCADE

“CRY NO MORE”

TRACK ©-Q

Top 5 Requested at KNCN, WWBZ, KRXX, KCLB

ALBUM ORIENTED ROCK

est blood drive in the country, ac-
cording to the Red Cross. It's a
weeklong event in August. We sta-
tion talent in several parts of the
county to help make donating more
accessible. We give out limited edi-
tion T-shirts to everyone who
donates.”

KLOS Scholarship Fund — “This
was born out of a need that became
apparent when we were having our
Christmas tree sale. Originally,
tree proceeds went to Toys For
Teens. The recipients were or-
phans who were very dedicated to
their studies and got good grades.
But when they graduated high
school, they were pretty much on
their own with no support system
to help them get to college. So we
implemented a scholarship pro-
gram to support these orphaned
teens’ efforts to get a higher educa-
tion. We started a year and a half
ago and have raised $160,000. It’s
something we’re very proud of.
One of the students will even be in-
terning here with us. Now that we
have the Scholarship Fund, pro-
ceeds from the tree sale are split
between it and Toys For Teens.”

“Mark & Brian” Rockwear (a
line of apparel centered around
morning men Mark Thompson and
Brian Phelps) — “The beneficiar-
ies are Heal The Bay, the Sherman
Oaks Burn Center, Ronald McDon-
ald House, and our scholarship
fund. Rockwear items are base-
ball, football, and basketball jer-
seys. Listeners order shirts via
phone, and there are also some or-
der forms in locations like McDon-
alds.”

KLOS Library Fund — ‘“The $211
million L.A. Central Library
[which was destroyed by fire in
1986] is reopening in August. Our
fundraising efforts will be recog-
nized in the ‘KLOS Story Theater,’
which is part of the Children’s Lit-
erature department. It’s an off-air
fundraiser. We're coming out with
Mark & Brian bronze bookends —
replicas of them along the lines of a
Beethoven/Bach sculpture. There
will be 955 numbered collectors’
sets at $100 per set.”

Benton stresses that there’s no
market exclusivity on humanity.
“I hope other stations do some of
these things. There’s no ownership
on these ideas and I'd like to see
good things happen in other com-
munities. The whole idea is to
make fundraising fun as opposed to
Just saying, ‘Give me your money.’
The hook is to use things people
buy anyway.”

Raleigh Good Guys

WRDU/Raleigh is another sta-
tion that’s involved in a number of
activities aimed at helping im-
prove the community. Director/
Creative Services Ron O’Brien
spotlights a number of the station’s
programs:

wwwearmerieanrachohistory com
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Earth Buddies — “It started out
as a partnership between us and
Budweiser. It's all about recycling.
We offer premiums for the first 106
people who recycle 10 pounds or
more of whatever we're doing at
the moment — cans, newspapers,
etc. We let anyone in the communi-
ty have access to our recycling
bins, trucks, and tractor-trailers.
We have an Earth Buddies concert

m.
We look for unique
opportunities to help
our community on a
local level within the
frame of our rock
and roll attitude.
— Ron O'Brien
99)

every year — 10,000 Maniacs are
playing this year and we expect
15-20,000 people to attend, with
ticket proceeds going to earth-
minded charities. Naturally, we
have recycling bins on location.
It’s done tremendous good for the
community.”

Some of WRDU’s other com-
munity-conscious promotions are:

The All-Request Thanksgiving —
“This is for the Food Bank of North
Carolina. They already get a lot of
food donations, but they don’t have
a lot of money for distribution and
operation. We've done the All-Re-
quest Thanksgiving for nine years
and raised close to $100,000. Lis-
teners pay us to play their re-
quests. Every year we play ‘Alice’s
Restaurant’ two or three times a
day for $1500-$2500 per play. We av-
erage about $10,000 per year.”

Walk For Hope — “It benefits a
local mental illness foundation. We

Ballet's Mikki Kiner at KIOZ’s fundraiser for Ronald McDonald

o

W

Stone Temple Pilots performed at KIOZ/San Diego's third anniversary part},
helping raise over $24,000 for Ronaid McDonald Children’s Charities, be-
coming this charity's largest single media fundraiser. Seen is STP lead

Children’s Charities. The bill also featured Electric Love Hogs and locals
HoneyGlaze.

like to be involved with it because
all the money stays here. Last year
was the fourth Walk For Hope and
the first time.we got involved with
it. We raised $92,000. Listeners get
sponsors to pay for each mile walk-
ed. Prizes range from free dinners
to trips to various locations, in-
cluding Bermuda.”

Rock & Roll Lawn Party — “By
the time May rolls around, people
have been cooped up all winter and
are dying to get out. So we do this
event at the North Carolina Muse-
um Of Art. We throw a party on
their grounds, get a band to play,
and tie in with a beer distributor.
The proceeds help offset [the mu-
seum’s] expenses and bring in ex-
hibits. It’s very successful. We
drew 7000 listeners and raised
$20,000 this year.”

Christmas Fund — “This is a
morning show event. Listeners can
call, fax, or write with the name of
a family or person who's in need.
We do it case by case. If a family
needs $150 to pay the power bill,
we’ll cover that. If they need $600 to
fly home and see their dying dad,
we cover that. It's solicited by
friends and co-workers to ensure
that we get sincere entries. We give
out $5000-$7000.”

One charity caveat from
O’Brien: Look for the organiza-
tions that do the most good. “A
report in a local paper talked about
some companies that hide under
nonprofit names. While they may
do some good, their administrative
costs are very high. In some in-
stances, the charity received less
than 2%, and the average was
20-30% . I stay away from those.

“We look for unique opportuni-
ties to help our community on a
local level within the frame of our
rock and roll attitude. We keep that
edge to keep the listeners involved,
thus ensuring a great response.”
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Music Clocks — A Sign 0’ The Times

There are many different theories on how to structure
station clocks. Three New Rock programmers provide
samples of their regular music clocks and discuss how

each is set.

Close To The Edit

“We use four to five different
daytime clocks with spot breaks at
:30 and :45," notes XTRA-FM
(91X)/San Diego PD/MD Mike
Halloran. “Each hour contains six
to seven currents, three to four
recurrents, and about three golds.
These rotate every hour, so the
same clock won't ever be in the
same place as the previous day.

“The daytime clocks have slight
variations in the amount of gold
versus recurrents during certain
times of day. One hour might have
an extra gold instead of a recur-
rent. Every time we play a current
during the day, we follow it with
something ultra-familiar. Our cur-
rent percentages are 40%-50% in
morning drive, 50%-60% through-
out the rest of the day, and
70%-80% by nighttime.”

Comparing his programming
clocks to a deck of cards, Halloran
says, ‘“The computer deals the
hours. Then you must take the 13
cards from each hour and move
them around. My kings, queens,
and aces are my recurrent songs. I
use the editing feature to [obtain] a

Kenny Vest

Mike Halloran

comfortable flow during the hour.
The clock has no set pattern, but I
won’t change the categories.

“We're probably more anal-re-
tentive about editing than anything
else. We tend to move gold, old
core, and spice tracks around
much more than other stations.
For example, we don’t want to go
from a Depeche Mode track into an
old Duran Duran song that has the
same feel to it. We try to avoid
clumping the soundalike artists
together.

“After editing the clocks, I'm
amazed at how different they look
from what the computer spit out.
It’s rare that I don’t change an
hour. The only things we don’t
move are the currents; they're
front-announced out of our spot
breaks and back-announced at the
top and bottom of the hour.”

Avoiding Predictability

WZRH (The Zephyr)/New Or-
leans PD Kenny Vest uses seven
different clocks with three stopsets
each hour (:20, :35, and :50). “We
don’t want to sound predictable,”
he says. “We have two different
clocks featuring five to six cur-

WZRH Clock

rents, four to six golds, and two re-
currents which rotate every other
hour during middays, afternoons,
overnights, and weekends.

“For example, the difference be-
tween the clocks might be a cur-
rent medium-rotation song at :50
instead of at :20. Our current light-
rotation song might be in the first
quarter-hour instead of at the end
of the hour.

“There are some hours when
we’ll run the legal ID and start with
a current. In these cases, we front-
sell it coming out of the :50 break.
For example, ‘We’ll kick off the
next hour with new Terence Trent
D’Arby; right now it’s the Red Hot
Chili Peppers on 106.7 the Zephyr.’

“We play more gold in the morn-
ing to [attract] the upper-demo
listeners who want to hear music
while driving to work. This market
is filled with talk. The CHR plays
only three or four songs per hour;
the AOR has Howard Stern, who
plays no music; and the Classic
Rock has a satellite morning show
which plays only three or four
songs per hour.

“When the listeners who don’t
want to hear talk come to us, we

AT

Greg St. James

want to play familiar songs. As the
day progresses, we become more
current-intensive — four to five in
mornings, six in middays, six to
seven in afternoons, and seven to
eight at night.”

Easy As A-B-C

Like Vest, recent New Rock con-
vert WWDX (The Edge)/Lansing
PD Greg St. James utilizes seven
regular programming clocks in a
24-hour period: two for AM drive,
three during the day, one at night,
and one for overnights. “Our day
clocks rotate in an A-B-C way, so
the music comes up in different
positions in the hour. Within each
day clock, the currents are posi-
tioned differently with the gold.

“For example, version three
starts with a gold, followed by a
billboard for one or two currents
coming up in the hour, into a front-
sell for a heavy. Version two starts
with a gold from a different cate-
gory, then billboards a medium in-
stead of a heavy. Version one starts
with a heavy followed by a gold.
We shift from approximately 55%-
65% gold during mornings, mid-
days, and afternoons to 55% cur-
rerit by nighttime. I swap my sec-

wwwn-arnericanradiohistorvy-com

91X Clock
00

ondary gold for more currents.
“We always billboard what’s
coming up going into a stopset and
front-sell it again coming out of the
break. We want to make sure the
currents get sold on both the front
and back. My theory is to make

t
break

WWDX Clock
00

radio easy for the consumer. We
break twice an hour — at :30 and
:43. If 'm going to lose .a quarter
hour, I'd rather it be the third
quarter-hour to preserve 45 min-
utes of sweep time. It allows us to
pick up three quarter-hours.”

THE UGLY TRUTH

mfmmmnm R

from the upcomirig album
ALTERED BEAST

New Rock O-O

© 1993 BMG MUSIC. ALL RIGHTS FESERVED.
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The Loneliest Guys In Town

Our format’s competitive clashes have never been more
intense, as three or more flavors of AC battle it out in
many markets. But Columbus is one noteworthy excep-
tion: WSNY (Sunny 95) enjoys the luxury of having the

format all to itself.

“Six years ago, there was no ob-
vious format redundancy here,”
reflects PD Don Hallett. “Today
there are two Gold stations, three
Country stations, and four different
forms of Rock. If you happen to be
the only station in a particular for-
mat, you'll probably do very well.”

Overcoming Challenges

Sunny easily fought off its last
direct format foe, WXMX (now
WRVF). The newcomer debuted
four summers ago but lasted only
two years before flipping to Coun-
try. “We were on top of our hill and
fortified ourselves for many
years,” Hallett boasts. “[WXMX]
tried the soft Research Group and
‘Mix’ approaches — and both died.

“They had marketing dollars
and a fairly decent airstaff, but

66/

Many other ACs are
soft, mellow, and
don’t want to
promote — [WSNY]
can’t work that way.
We’ve very active
and can’t afford not
to promote.

99,

didn’t have a high-profile morning
show. At first, their ‘more music’
style was a little intimidating
because we didn’t know what they
might do with it.”

Considering the nationwide trend
of B/EZs evolving to AC, cross-
town B/EZ WBNS-FM also posed a
potential threat, but it flipped to
Gold instead. “WBNS-FM wasn’t
tearing up the market, but had a
decent share. It would have been a
definite possibility for them to
become an Ultrasoft AC. But if
such a hole existed, I'm sure 'BNS-
FM would’ve gone after it. We're
always prepared for these situa-
tions.”

Ducking Goofy Tunes

Among contemporary stations,
adult CHR WNCI sounds the most
like 'SNY. But Hallett ignores most
Hot AC product and, at the opposite
end of the spectrum, maintains, “I
don’t play '60s music because Gold
WCOL-FM and WBNS-FM are
slamming it. We have a unique
current playlist and fill out the rest
of our music with recurrents and

Don Hallett

*70s/°80s gold. We make sure our
*70s music isn't ‘goofy gold.”
While acknowledging music’s
importance, Hallett stresses, “It's
not going to get us to the top rung of
the ladder. One thing we’ve done
right is outpromote everybody in

town. Many other ACs are soft,
mellow, and don’t want to promote
— Sunny can’t work that way.
We're very active and can’t afford
not to promote. Sunny 95 has a
high-profile morning show and a
big set of promotional toys. With

m

Stations can hire
experience, but they
can’t hire funds. It’s

going to cost
millions to tear
apart a leader.

three fulltime promotion people
and six parttimers, we can some-
times be understaffed at some pro-
motions.”

Ongoing Saga
Armed with corporate Saga
Communications’s backing, Hal-
lett declares, ‘“[Saga Executive
VP] Steve Goldstein knows the ma-
jor players. If he sees certain com-

Keying Into Johnstown’s

WKYE/Johnstown, PA was involved in a spirited two-
way AC encounter with WKQS. However, that competition
ended several weeks ago when "’KQS flipped to Country.

WEKQS entered the format in fall
’90 when WKYE had become some-
what vulnerable. “We got off track
and they sensed it,” admits WKYE
PD Jack Michaels. “WKQS came
on with a handful of currents and a
super-familiar core of oldies.”

WKYE maintained its No. 1 25-54
position the past four books. But

Mm
Most adults don’t
care that much
about new music.
The old expression
‘adults don’t know
what they like, but

like what they know’
is very true.

@

WKQS was hot on its trail, placing
second in each of those sweeps and
once coming within a half-point of
winning. So what will life be like
without the intense rivalry?

"

Jack Michaels
More Selective

Without a direct format rival,
Michaels plans on being less ag-
gressive musically. “We might
make some record people angry,
but we're going to be more con-
servative. Most adults don’t care
that much about new music. The
old expression ‘adults don’t know
what they like, but like what they
know’ is very true.

“Compared to six months ago,
I'll wait longer to add songs [hav-
ing an] edge. We have the potential
to pick up a big percentage [of

T B eI S BRISiory com

ADULT CONTEMPORARY

panies [interested in Columbus ra-
dio properties], we start putting up
sandbags and barricading the
doors. You can't afford to be a B-,
C-, or D-level company.

“Stations can hire experience,
but they can’t hire funds. It’s going
to cost millions to tear apart a
leader. We own the brand name for
adult music radio here and wel-
come the attack by whoever tries
coming after us. It will [enable us]
to do one thing — become
stronger.”

New Cume

WKQS’s audience]. People listen-
ing to them did so basically for
oldies. They did oldies weekends.
We won’t do that, but we will be
more oldies-intensive on week-
ends.”

Hoping to cash in on the new
available cume, Michaels believes,

m

We might watch
[CHR WGLU] a little
less than we have
been ... we’re going
to be more selective
[in choosing from
among] the glut of
black ballads.

@

“We should be able to grow by at
least a few shares. In the first week
of ’KQS’s format change, we re-
ceived more than 100 faxes from of-
fices. We know they’re listening —
we have to get them to stay.

“We might watch [CHR WGLU]
a little less than we have been. This
is a very white area and we're go-
ing to be more selective [in choos-
ing from among] the glut of black
ballads.”

READING LESSON — Toasting the success of Mercury artist Lauren
Christy at LA’s Le Dome are (I-r) the label's Maria Aronis, KBIG/Los An-
geles VP/Programming Rob Edwards, Christy, KVIL/Dallas MD Alex
O’Neal, KBIG MD Dave Verdery, Mercury VP/AC Promotion Kerry Wood,
Mercury’s Lorie Counter, and KOST/Los Angeles MD Kim Amidon.

WSNY/Columbus
At A Glance

Demo rankings (winter-winter
fluctuations)

WSNY

18-34 25-54 35-64

#3 (+2.1) #2 (—0.9) #2 (—2.4)

’60s Shift

The station, using the liner “The
best variety of yesterday and to-
day,” is upping the gold content a
bit in an effort to placate former
'KQS listeners. But Michaels
doesn’t anticipate losing existing
’KYE loyalists because of the
changes, which will likely mean an
increase in the number of ’60s
tunes from one or two per shift to
perhaps one every hour.

“WKQS was probably playing at
least three ’60s songs an hour, but
we won't go that deep,” Michaels
explains. ‘“We’ll play the core '60s
stuff — Beatles, Beach Boys and
Motown — and make it sound like
it’s more than it actually is.”

Johnstown, PA
At A Glance

Demo rankings (fall-fall fluctua-
tions)

18-34 25-54 35-64
#5 (—2.1) #2 (+0.2) #2 (+1.5)

WKYE

#3 (+0.1) #1 (+2.3) #3 (+2.1)

*Recently changed to Country

- —
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WDIA & WHRK/Memphis
— Serving The Community

Since I last wrote about WDIA & WHRK/Memphis
(R&R 2/12/93), the combo has strengthened its commit-
ment to help those less fortunate.

During all of last March, the
combo broadcast live from an
apartment unit in the Hurt Village
Housing Projects. Established in
1952, Hurt Village has been plagued
with crime; the average annual in-
come per household is $2430.

According to VP/GM Rick Caf-
fey, “The Memphis City Police
Department and Free The Child-
ren — an organization committed
to breaking the cycle of poverty in
Hurt Village — asked us to run a
PSA or stage a free concert in that
area to give the residents a sense of
hope.

“OM Bobby 0'Jay came up with
the wild idea of taking our stations
into the projects for an entire
month, and it was just crazy
enough for us to do. It allowed us to
bring all of Memphis into Hurt
Village and Hurt Village into all of
Memphis. We dubbed the event
‘Operation Give-Back’ to help
bring attention to the plight of those
who live in the projects.” WDIA
broadcast from the projects week-
days 6am-6pm and Saturdays 6am-
1lpm; its sister broadcast week-
days 5:30am-10am and 6pm-1ipm.

“Black radio is the most power-
ful communication vehicle for net-
working and mobilizing the Afri-
can-American community,” Caf-
fey adds. **‘We've already lost too
many of our people to murder,
drugs, and alcohol. We're attempt-
ing to bring back that sense of com-
munity pride and responsibility.

64)

Black radio is the
most powerful
communication
vehicle for
networking and
mobilizing the
African-American
community.
—Rick Caffey

99

When Dr. Martin Luther King
came to Memphis 25 years ago, he
represented a sense of empathy
and compassion for the less for-
tunate. WDIA & WHRK would like
to continue his legacy.”

Providing Role Models

“After being in the projects
every day, we found that most of
the residents had no concept of
having a job. There were no ex-
amples of black males going to
work daily — no positive male role
models. So the people would watch
us broadcast and see our people
working. They would ask questions
about our jobs, our families, where
we lived, and how we were able to
get these things. Remember: They
haven'’t seen shopping malls or vid-
eo stores; all they’ve seen are li-
quor stores.

= =

OM Bobby O'Jay (l) and air personalities Mike Evans and Bev Johnson
show their love for the children of Hurt Village.

Posing for the camera during the live broadcast from Hurt Village are (I-r)
Coors Beer’s Calvin Vincent, WDIA's Fred Moore, Arista recording artist
Jeffrey Osborne, and air talent Bev Johnson.

o

“We also asked Memphis resi-
dents to bring us their used maga-
zines - specifically Essence,
Ebony, and Black Enterprise — S0
the people of Hurt Village could see
positive black images. This has
given us a greater appreciation for
what we have and do. The project
residents not only educated us,
they also brought our staff much
closer together.

“We helped put Hurt Village on
the map not by showcasing crime
and poverty, but by drawing atten-
tion to good people who just needed
a little help. We introduced a num-
ber of real heroes who deserve
credit for the positive things
they’re doing. For example, we
were able to spotlight a resident
named Ms. Williams, whose six
kids all maintain a B average in
school. She’s been able to keep
them all away from drugs.

“Furthermore, we hired 19-year-
old resident Derrick White — who
dropped out of college due to lack
of parental support and money
as an intern during our stay at Hurt
Village and gave him the opportun-
ity to tell his story. As a result, he
got even more local exposure
through TV and print media. In

fact, he later was featured in a
New York Times article, [which
prompted readers to send| money
for his college education.”
Incidentally, WDIA & WHRK
paid for a wedding ceremony,
reception, and limousines for four
Hurt Village couples. Both stations
received letters of appreciation

The hands around Hurt Village made a difference.

and support from a number of local
Memphis organizations.

“Our exposure of the Hurt Vil-
lage residents demonstrates the
power that Black radio has in doing
truly significant things. It shows
that we can see, address, and help
solve problems, not just pay lip ser-
vice.”

HRK (K97)/Mem-
phis recently
continued its ef-
forts in promoting “OSP (On
The Street Peace)” through-
out the mid-South by pre-
senting the “On The Street
Peace Power Concert” at
the local Tom Lee Park.
K97's concert lineup included
Mad Cobra, Intro, Pappa Bear
Kool Breeze & Baby Wise, Lillo
Thomas, Groove U, Tene’ Wil-
liams, Duice, Lorenzo, Five XI,
Boss, Doobie Smoov & Total
Kaos, and Lil’ Mac. Here's a pic-
torial from the day's entertainment:

&

SO0
2

|

MEMPHIS’S FINEST — The Mem-
phis Police Dept.’s “Peacemakers”
perform for the K97 concert crowd.

Promoting ‘On The Street Peace’

o

FOUR FOR FIVE XI — Enjoying the after-show bash are (I-r) RCA promo-
tion rep Nikki Garrett, Five XI’s Lawrence Tolbert, WDIA & WHRK OM Bob-

by O'Jay, and Five XI's Rod Marcel.

e

ON THE WATERFRONT — A multitude of concertgoers flocked to the
shores of the Mississippi to take in the day's events.

- -
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The Furor Over Crossover

Mailbag bulges with responses to Mullins column

n the 10 years I've been at R&R, no piece by an outside contributor has generated as
much mail or as many calls as the May 7 ‘‘Perspectives” column written by Pollack
Mullins Nashville President/COO Moon Mullins.

In his article (“The Ghost Of Country Past Revisited”
“a large segment of listeners complaining about country
tions that attempts to create crossover music “even
pablum of the past.” He warns against letting artists

expose the new acts that record good, traditionalist country songs.”
Iwanted to provide a forum for the input I've received, because his call to action — “When a country record

crosses over in a market we consult, we recommend
they are no longer our ‘exclusive property””’

does business.

No matter which side you’re on, this issue is of utmost

It cuts to the very essence of your station’s sound.

And because, incredibly, all of the calls and letters have disagreed — most of them vehemently — with
Mullins’s assertions, I'll provide another forum in a few weeks for those who agree. Please reach me with your

thoughts.

CHUCK HOWARD

Reject One-Dimensional Sound

What do artists of the '50s and
'60s such as Jerry Lee Lewis, Jim
Reeves, Patsy Cline, Eddy Arnoid,
Bob Wills, Conway Twitty, Elvis,
and Roy Orbison have in common?
According to Moon Mullins, Coun-
try radio should have never played
these acts. Fortunately, consult-
ants were not around when Coun-
try was at its greatest — or there
would be no tradition of all different
types of unique acts.

Many of the roots of today's
country music spring from the vary-
ing styles of the aforementioned
artists — from the rock of Eivis to
the ballads of Patsy Cline and Jim
Reeves to the jazz of Bob Wills.
These artists burst onto the music
scene with the excitement of some-
thing totally different.

Moon is correct in his analysis
that the acts in the R&R Top 10 of
1985 are all “pop country.” But he
misses the fact that they all sound
alike. Moon wants to fill today’s
charts with one sound genre, tradi-
tional — just as the 1985 chart he
analyzes was filled with one sound,
pop.

It is here that he seems to con-
tradict himself, thus missing the
point of his own analysis. If today's
charts are to be filled with only a tra-
ditional sound, it is biatantly obvious
that they will become as one-di-
mensional as the sound of 1985's
Top 10, and we will probably see
another Mullins article calling for a
return to the “traditional pop’* sound
of 1985.

We need to continue to break
new acts with new sounds, new
boundaries, and new ideas while
remaining true to country’s roots
and at the same time remembering
the diversity of country’s roots.
Record companies and consultants
alike should adhere to the old
adage, “If it ain't broke, dont fix it.”

Chuck Howard

Country radio for the first time
has the ability to create its own uni-
que mega-superstars in the form of
artists such as Garth Brooks, Reba
McEntire, and Brooks & Dunn,
who will bring Country radio a larger
audience in the same way Michael
Jackson and Diana Ross did for
the R&B/Motown sound, in the
same way the Beatles did for the
British pop sound, and in the same
way Elvis did for the American
rockabilly sound.

Music is designed to change, yet
as it changes, it learns from its past
and incorporates the best of the
past with its newer ideas to create
an ever-evolving sound. Let's allow
the other formats to continue to nar-
row their sound and lose their lis-
teners, and keep country music on
its course of ever-increasing mar-
ket share and poputarity. How many
times must we shoot prosperity in
the foot before we can no longer
walk?

{Howard produced Billy Dean'’s first
two albums and currently produces
Highway 101, Ricky Lynn Gregg,
and John Berry. His published
songs include the current Collin
Raye and Restless Heart singles,
and 16 Top 10 singles since June
1990.)

), Mullins cites Country listener research that shows
records starting to sound too ‘pop’ or ‘rock.”” He cau-
tually produces the same old formulaic, noncountry pop
drive the format, suggesting instead that we “continue to

that our stations drop those songs from the library because
— has the potential to profoundly change the way an entire industry

importance to every person making music decisions.

CHRIS KAMPMEIER

Diversity Is Where The

JOHN JENNINGS

Itis likely that artists like Garth
Brooks, Wynonna, Mary-Chapin
Carpenter, and Trisha Yearwood
do much more good than harm to
Country radio

While they do not, for the most
part, fit into anyone’s definition of
“traditional,” it can be reasonably
argued that the sensibilities that in-
form their music are true to Coun
try's roots. They, among others,
have as much to do with the resur-
gent popularity of the music as the
new traditionalists. More power to
them. There's pienty of room

And, while some may seek to
enforce the narrowest definition of
country music, its devotees have
apparently decided to embrace a
variety of artists and styles. Coun-
try music is not all tight jeans and
twang. its practitioners and listen-
ers are capable of as high a de-
gree of sophistication as those in
any other realm of popular music,

The current state of country music and the future of
the industry for the next several years is enormously op-
timistic and benefitting in a huge way from the diversity
of styles now being heard on winning Country music

radio stations.

The basic premise that there’s a
parallel between the Urban Cow-
boy days and today’s Hot Country
music is incorrect. In the late *70s
and early ’80s, Country was just
sort of “‘over there” doing its thing
in a pretty average way, when a
hot movie with a Country theme
and a few great songs burst on the
scene. This led to a handful of
country-pop songs making it onto
AC playlists. Period. End of story.
Country was not particularly hot
when Urban Cowboy hit. It spiked
for a bit and ended up even “less
hot”’ when the phenomenon cooled.

In complete contrast to the Ur-
ban Cowboy phase, many of Amer-
ica’s most exciting performers,
writers, and producers gravitated
to Nashville just at the time the
core of the new Nashville tradi-
tionalists were finding their voice.
The locals got a huge shot of con-
fidence when they saw the popu-
larity of Randy Travis explode
way beyond traditional Country
audiences.

The addition of the newcomers
in the mix creates an exciting
melting pot of pure creativity. The
mix of cocky, young Nashville tra-
ditionalists and cutting-edge pop/
rock players and writers is what is
fueling today’s Country playlists.
Country music is the single most
exciting thing going on in Ameri-
can entertainment. It is uniquely
American, and it is ““where the ac-
tion is.”

With regard to sales, the single
biggest difference between the
Country albums of the ’70s and
early ’80s and those of today is the
depth of product after the single.

WWWWoAamericanrachomsternreom

Chris Kampmeier

Today’s hit albums are 10-12 great
tracks — not two singles and eight-
10 throwaways. The labels are in-
vesting hard cash in the pursuit of
quality, and buying the CD has be-
come a good deal.

It is a small issue blown into a
gigantic myth that the guys in ties
at the record companies tell their
artists and creative people what to
do. The executives are great at
many things. But telling artists
what kind of records to make isn’t
among them. Aspiring performers
and writers are taught to find
their own unique voices and devel-
op the craft necessary to express
them.

Those whose unique vision en-
tertains large numbers of people
get signed by the labels, and the
collective output of these creative
people shapes where music is go-
ing. Radio stations and record
companies market the music to
the public, but the creative people
are the true keepers of the flame.

By my reckoning, there have
been only two significant cross-

Today’s Acts True To Their Roots

John Jennings

If we do not accept that reality,
then we condescend to an audi-
ence that deserves our best, and
we condemn the music to the mu-
seums. Variety is the spice of life
and the food of growth. A steady
diet of the same thing over and
over isn't healthy

Continued on Page 36

Action Is

over hits so far — Restless Heart’s
“When She Cries” and Mary-
Chapin Carpenter’s ‘‘Passionate
Kisses.” The biggest name in the
business, Garth Brooks, hasn’t
had a crossover hit. Sure, there
have been some titles that got
some play in some markets. But
crossover hits from Country in
1993 is simply not an issue that
demands any action from anyone
— especially Country program-
mers.

I'd love to compete against a
station that dumps its best and
widest-appeal records because
they got so popular that some
other station started playing
them, too. Imagine Miller Beer
dumping its very popular Lite
brand just because Bud Light
comes along.

The real issue probably has less
to do with forcing crossovers and
more to do with the large number
of great records that fall between
CHR, AC, and Country. They have
a CHR or AC feel, but they are
also clearly country. You could
also say these songs have a coun-
try feel, but they are also clearly
rock or AC. In 1993, the public
hears them as country songs. In
1973, the public heard them as pop
songs. Country is so lucky to be
wide enough to include all these
sounds. Don’t fight it — enjoy it!

Affiliates often ask us, ‘“When
will Country cool off?”’ While that
may be inevitable, there’s still
some great news here: Country
radio’s reaped huge benefits from
the influx of new listeners who
never listened to the format
before. They were attracted by
the music, and so far it’s held their
interest quite nicely. In the pro-
cess, hundreds of great Country
songs have become a permanent

Continued on Page 36
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NASHVILLE THIS WEEK

Welcome To The Club(s)

As the popularity of Country’s club scene continues to
grow, so does the demand for more dance music. Nash-
ville labels have been busy creating new, extended mixes
of some popular tunes. Here are a few fresh off the boards

* Mercury/Nashville is counting
on the thriving club scene to help
break new act Twister Alley,
whose debut single, “Dance,” is
due in August. The song is an up-
beat tune which naturally lends
itself to a club mix, says the label’s
VP/Marketing, Steve Miller. A
pro-CD containing both the extend-
ed mix and radio version is being
mailed to 500 clubs nationwide. Ac-
companying the CD is a “twister
survival kit,”” which contains a
map to locate Twister Alley, facts
about twisters, a description of the
band, and pertinent bio informa-
tion.

The label is releasing the song to
clubs weeks ahead of radio to cre-
ate some awareness and excite-
ment, much like it did with Billy
Ray Cyrus’s ‘“Achy Breaky
Heart.” The main difference with
Twister Alley, however, is that no
dance has been especially created
for the song. A video complement-
ing the song was shipped to outlets
last week and will be given to
regional and syndicated video
shows.

¢ Atlantic/Nashville will intro-
duce the world to the “John Mi-
chael Schottisch” in a few weeks.
The new dance accompanies John
Michael Montgomery’s latest sin-
gle, “Beer And Bones.” A special
dance mix will be sent to hundreds
of clubs across the country in the

next few weeks, along with an ac-
companying dance mix video and
instructions. The video, which
demonstrates the new dance, was
shot in Montgomery’s hometown of
Lexington, KY by Scene Three's
Marc Ball.

* Among the dance mixes cur-
rently heard in clubs nationwide:
Alan Jackson’s ‘“‘Chattahoochee,”
Pam Tillis’s ““Cleopatra, Queen Of
Denial,” Confederate Railroad’s
“Trashy Women,” Matthews,
Wright & King’s “I Got A Love”
and the Gibson/Miller Band’s
“Texas Tattoo.”

For The Kids

Touring mates Wynonna and
Clint Black joined Bonnie Raitt,
Phil Collins, Michael Jackson, Bil-
ly Joel, and others in “Together
For Our Children/M.US.I.C.”
(Musicians Unite With Stars to Im-
munize Children), a two-hour TV
special taped at UCLA’s Perform-
ing Arts Center June 23. Wynonna
performed her new single, ‘“Only
Love,” and her current duet with
Black, “A Bad Goodbye.” The
show will air in syndication
through July 11.

Music City Music
The Nashville Entertainment
Association presents its third an-
nual Music City Music showcase
July 7-8 at Nashville’s 328 Perform-

R A N e e TR S e e e

Continued from Page 34

About Mr. Mullins's suggestion
that records should be dropped
from Country stations if they
“cross over,” he implies that the
very act of crossing over is evi-
dence that the music isn't really
country. Since the format to which
Country artists cross over most
often is AC, | assume this is the
phenomenon to which he is refer-
ring.

But AC is a demographic, not a
musical style. Just as people who
want to hear songs that are struc-
turally similar to the ones they
grew up with have flocked to
Country radio, so have many lis-
teners opted for AC, the form of
contemporary radio that is most
reminiscent of the early FM Rock
stations. Its stations draw material

Today’s Acts True To Their Roots

from any genre of music that satis-
fies the needs of their listeners.
They cull the most popular songs
from all formats, and this broad ex-
posure for the “best of’ country
music can ultimately do only good
things for Country radio.

There are milions of new lis-
teners behind Country’s renais-
sance, and to undo this stunning
success that has taken so long to
build would be foolish. It can't
possibly be of any real conse-
quence if there's no pedal steel on
a record or if the singer doesn't
have a drawl. Ultimately, it's all
water from the same well. In the
meantime, the fans have spoken.
More power to them, too.

(Jennings currently produces
Mary-Chapin Carpenter.)

Diversity

Continued from Page 34

part of their musical heritage —
songs that will never be played on
CHR or AC stations. For the rest
of their lives, when these new
listeners want these songs, they’ll
come to us.

Finally, I resent anyone telling
young programmers not to play
the hits because they don’t sound

wramerreanrachohictory com

the way some people think they
should sound. And I resent anyone
suggesting that hugely popular
songs that have sold millions and
consistently test through the roof
are mere ‘“‘pop pablum.” The peo-
ple know what they like.

{Kampmeier is VP/Programming
for the Unistar Radio Networks.)

ance Hall. Eleven acts have been
selected to play during the show-
case, which is sponsored by the
Nashville Network, CMT, Laredo
Boots, and WSM-AM & FM.

Joy White was signed by Sony/
Nashville after playing the 1991
showcase, and last year’s winner,
Liberty group Pearl River, will be
a guest performer this year. Other
acts on the 1993 bill are Cayenne,
George Hamilton V, Shara John-
son, Sandy Knox, Karen Staley,
Ron Wallace, Chad Brock, Maura
Fogarty, Montana Rose, the Paul
Thorn Band, and the Selby
Brothers.

Sorry, Wrong Number

Cleve Francis knew he had the
wrong number when he heard the
voice on the other end of the line.
Instead of reaching his friend, he
had misdialed and ended up calling
the Tennessee Governor’'s man-
sion. The called party was the
governor himself — Francis had
dialed his private line. Francis took
the opportunity to introduce him-
self, and the two continued chatting
for about five minutes before hang-
ing up!

Stevenomics

Ray Stevens offers his take on
solutions to the country’s economic
plight on his new album, “Classic
Ray Stevens.” His new song, “If 10
Percent Is Good Enough For Jesus
(It Oughta Be Enough For Uncle
Sam)” has become an anthem of
sorts among the Branson crowd.
Stevens performed it on the recent
“TNN/Music City News Awards”
before winning his eighth consecu-
tive “Comedian of the Year’ nod.
Other tunes on the new Curb LP in-
clude “You And Yo Folks,” “Little
League,” and “The Education Of
Ole Blue.”

Bits & Pieces

Garth Brooks, Ronna Reeves,
and Dean Dillon recently taped TV
public service announcements for
the Tennessee Department of Safe-
ty urging citizens to wear seatbelts
and use child restraint seats . . .
Tanya Tucker duet-mate Delbert
McClinten has landed a role as a
cop in the forthcoming movie,
“Kleptomaniac,” which stars Amy
Irving and Patsy Kensit.

— Lorie Hollabaugh
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1 YEAR AGO

® No. 1: ‘‘Ships That Don’t
Come In"’ — Joe Diffie

5YEARSAGO

® No. t: ‘‘Baby Blue”’ —
George Strait

10 YEARS AGO

® No. 1: ‘‘Highway 40 Blues’’
— Ricky Skaggs

15 YEARS AGO

® No. 1: “‘| Believe In You” —
Mel Tillis
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*k YOUR LOGO ON WINNING PROMOTIONS

MUGS ¢ T-SHIRTS « HATS
TOTE BAGS « WATERBOTTLES
A CATALOG FULL « CALL US

1800266627736
Specialized Promotions

AIR TALENT SERVICES

AIR PERSONALITIES & PROGRAM DIRECTORS! You'll LOVE The
Whole 0 Catalogue! Books & tapes on radio programming, radio
comedy, job-hunting, production, promotions, airchecks...A mail-
order playland for radio pros! For your copy, write: O'LINERS
11060 Cashmere Street, Suite 100 » Los Angeles, California
90049...or leave complete address at (310) 476-2091...or via fax
at (310) 471-7762!
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PERSONAL AIR TALENT CONSULTING

Dan 0'Day is accepting a limited number of air personalities for
personal consulting: show structure, job-hunting, resumes, con-
tract negotiations, aircheck review, career planning. Short-term,
affordable. For info, leave name & mailing address at (310)- 476-
2091 for a confidential reply. It's your career; why not go with the
best?

e e e e e

MAJOR MARKET AIRCHECKS

{All tapes $7 each...2 or more $6.50 each...overseas add $1 per tape)

#110...SEATTLE CONTEMP (All Dayparts ACs KSLY, KMTT..CHRs KUBE, KPLZ)
#108... SEATTLE MORNINGS (ACs KSLY, KMTT _oldies KBSG..AOR's KZOK. KISW
KXRX ..CHRs KUBE, KPLZ)

#102...0.C. CONTEMP (All Dayparts WPGC, Mix 107.3)

#101...0.C. MORNINGS (ACs WASH, WLTT, WROX.. oldies WXTR. AOR
WWDC..CHR WPGC. Urban WKYS.. Stern on WJFK)

#C-37...SEATTLE COUNTRY! (All Dayparts KMPS, KRPM)

#C-34. . HOUSTON COUNTRY! {All Dayparts KILT. KIKK)

For Catalog, subscription info or charge VISA/MC...
call (913) 492-1711
HECHT ENTERPRISES, P.O. Box 2235, Kansas City, KS 66110
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QUICK DEMO - (818) 889-0814

ROGER DORFMAN RADIO

COMEDY

Topica[ Hunwr Top writers for television
1 'Bﬂﬂ-ﬂﬂﬂ-ﬂﬂna are now writing for radio.

We can fax you the best
topical humor available.
Call us today for pricing
and service information.
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COMEDY

3727 WEST MAGNOLIA BLVD., #226, BURBANK, CA 91510-7711

BARTER?!
You get what you pay for!
Call for the best:
TM Century’s
Comedy Network

For information call:

(800) 8792100 TM Century

COMEDY

JUNE 1970. WE SENT OUT OUR VERY FIRST JOKE SHEET. TO JUST 7
SUBSCRIBERS. GARY OWENS, DR. DON ROSE, CLARK WEBER, JIM TATE
MIKE McDOUGALD, JESS CAIN, DON MUNSON
DR. DON AND JESS HAVE RETIRED. JIM PASSED AWAY
JUNE 1993, 23 YEARS LATER, GARY RENEWED. AGAIN!

TO START HIS 24TH YEAR!

THOSE 4 OTHERS ARE STILL WITH US!

AND 10,000 MORE OVER THE YEARS!

TO FIND OUT WHY CALL

808-373-9800 OR FAX 9801
FOR A COPY OF THIS MONTH'S ANNIVERSARY ISSUE

e Io NEW suascn‘s!ks
PRE-PRODUCED WEEKLY COMEDY TAPE EIGHT-VOLUME

PARODIES OF COMMERCIALS, MOVIES T.V., | COMEDY LIBRARY!
CURRENT EVENTS, SONGS « INTERACTIVE BITS = 140 OF OUR MOST
CONTINUING CHARACTERS * REGULAR FEATURES .  HILARIOUS BITS!

=2 NOW e ok
“?gg""&g‘gm ' FE} e Q-I}:j L —

DEMO:(303)733-5850 * CONVENIENT MONTHLY BILLING - NO LONG-TERM CONTRACT!

COMEDY BY FAX

Quality Topical
Comedy

COMPARE US TO THE REST
Visa/MC

For A Free Sample, Call:
(702) 826-5137

¢

BITMAN

c

ACE FUNNY FAX/ &

Topical comedy at your
fingertips every
Monday through Friday!
(For the price of a couple beers a day)
CALL FOR FREE SAMPLE!
1-919-392-6521
*MARKET EXCLUSIVE*

FEATURES

,\&g&g\!‘&%f?,,% and the all new

%, IRODEO
" ||TrRAILS

These two programs bring
your listeners the latest
news, interviews and
feature stories from the worid of professional rodeo.
Plus, complete coverage of the National Finals Rodeo
this December. Call today to get more information.

(503) 276-8233 Available on barter basis.

“ Buten Thore®®

IDs, JINGLES, SWEEPERS

JEFF DAVIS PRODUCTIONS
THE REAL JEFF DAVIS (WLS/CHICAGO, KRTH/L.A.)
“GETTING IT SAID”"
for your radio station!
ID'S, LINERS & PROMOS

_310-288-7944

(ID'S - LINERS & PROMOS )
FROM

A S Voice That i Sizzles

(LA's KXEZ, STAR 98.7)
FOR A FREE NOT DEMO CalL

S18.713- 0203

-
.

A= aricanradiohistern-—eem

IDs, JINGLES, SWEEPERS

M

Call Now for a Demo Tape

JACK MITCHELL

CBS FM « LOS ANGELES

Sweepers « Liners = 1.D."s
Any Format - Anywhere!
Economical and Fast Tumarcund

818 985 1200

PROMOS
SWEEPERS

CHR » AC * ROCK * COUNTRY

 ADVANTAGE PRODUCTIONS, INC.
G_ﬂll £813) 433-3458 for demo

P SR o B

ﬂf;ynfmz@rmz’#ﬁ

Dallas, TX
“A BETTER CHOICE FOR JINGLES™

CLIENT AND FORMAT
OF THE WEEK:

WLAC FM Nashville - AC
THOMPSON CREATIVE PACKAGE: Dallas Mix
Our thanks to Billy Shears, Program Director

1-800-RADIO ID

{800-723-4643 or 214-559-4000)

rd
COUNTRY

JINGLES

“GJ-1” isn't voice liners!

It's 24 sung musical ID's
customized with your call
letters and positioning slogan
Young-sounding jingles for
today's Country radio

Call for your free demo today!

TOLL FREE
1-800-451-KENR (5367)

W

Need a job? Need a jock? Put it in
Opportunities -- and get results!
Call 310-553-4330.

MARKETPLACE ADVERTISING

Payable in advance. Orders must be typewritten and accompanied
by payment. Visa/MC/AmEx accepted. One-inch minimum, addi-
tional space up to six inches available in increments of one-inch.
Rates for R&R Marketplace (per inch):

Per insertion

FOR
JUST
$695!

1time $90.00
6 insertions $85.00
13 insertions $80.00
26 insertions $70.00
51 insertions $65.00

Will include camera-ready logo or line art if provided. Deadline for
Marketplace ads is noon Thursday, one week prior to publication
date. Marketplace ads are non-commissionable. Submit to:

Marketplace
RADIO & RECORDS, 1930 Century Park West
Los Angeles, CA 90067 310-553-4330

Fax: 310-203-8727
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MARKETPLACE

Oldies, Gold, AC & CHR on CD!

AU
)2l

CALL THE “BIG BOYS” FIRST...CALL US LAST!

_'/’T/. /: AEEgEcEE R RN In case you haven't noticed, this is a small ad. Why? We didn't think you'd want to pay an
AR CEEERERE) outrageously high price just to support a fat advertising budget. Let's face it._.a full page ad
LERTIN : can't make our CD's sound better to your audience. Over 600 stations have figured that out.

e Simply put, we deliver quality that's affordable. Now you know how we do it!

Halland Broadcast Services, Inc. « 1289 E. Alosta Ave. = Glendora, CA 91740
Tel (818) 963-6300

CALL 1-800-HALLAND TODAY!

{1-800-425-5263)

- —
8 WCES, INC

s>

Fax (818) 963-2070

MUSIC SOFTWARE

AFFORDABLE
No Lease
Charges

Music Software

Features & Flexibility PD’s want at a
price even small markets can afford.
For More Information call:
HALPER & ASSOCIATES
617-786-0666

Aulo-Joct

MUSIC SCHEDULING SOFTWARE

Used by Hundreds of radio stations around the world. Quit throwing
money away on a lease and purchase AUT0-JOCK. 60-day money
back guarantee. Absolutely no risk. Call for a FREE demo package.

304-232-1773 Phone - 304232-1783 FAX

READERS SERVICES

“SALES STRATEGY"

R&R columnist Chris Beck has
compiled the most street-wise
strategies and technologies for
sefling and managing in the 80’s.

Call R&R to order your copy.
310-553-4330

Now Only
B o or A Redarny §$17.50°

~ SHOW PREP -

FASCINATING ARTIST FACTS!

The breaking artists. The larest hits. Since 1974, Galaxy has been delivering
bushels of bits about the music you're playing foday. Plenty of it, in an easy-to
use, ready-to-read style. Plus an almanac, goofy news & trivia, show-biz goodies
and much more. Try it! Radio’s most reliable source of music information!

For a complimentary sample issue
(Country or Contemporary Edition)
G A LA x y Please call Galaxy at
(214) 233-4393

or FAX (214) 233-4392

MOVIE TRIVIA, T.V. TRIVIA, U.S. TRIVIA, WORLD TRIVIA,
MUSIC TRIVIA, SPORTS TRIVIA, FUN TRIVIA & BIBLE TRIVIA
PLUS... THIS MONTH, THIS WEEK & THIS DAY EVERY MONTH

CALL FOR A FREE SAMPLE (501) 285-2219

DON'T TALK WITH YOUR MOUTH EMPTY!
STATIONS ACROSS THE COUNTRY ARE EATING UP

THE LIFESTYLE
INFORMATION SERVICE

A daily, overnight topical fax service

If you want to find out why KFI, WHI0, KABC, DC101, CFRB,
WHPT, SATELLITE MUSIC NETWORK, KOAI, KI0I, KYNG, CJCA
and dozens of other trendsetting stations depend on us, call:

(800) 598-3571

You'll receive a free trial week!

SHOW PREP

' THE LOVE DOCTOR

Prescriptions
LRoger Dorfman Radio (818) 889-168u

SOUND EFFECTS

...for a 5-CD set of 427 sound ef-
fects with a 30 day money-
back guarantee. At this price,
you should have your own

' copy! Send $89 to Ghost-
writers, 2412 Unity Ave. North,
$ - Dept. RRFX, Minneapolis, MN

VOICEOVER SERVICES

Sandy Thomas/Sandy Thomas Productions
Voice of WLUP Chicago, WMZQ Washington,
Channe! Z Cincinnati, Love 94 Miami, WJRR
Orlando, the Zoo Mobile, & WBLM Portland is
refocating to New York. Looking to hook up with
NYC station or major Broadcast group. Full
in-house digital studio - Sweepers, {Ds/Promos.

Call: 516.796.9274

SANDY THOMAS PRODUCTIONS
“IMAGE IS EVERYTHING”

JOHN
DRISCOLL

THE NEW VOICEOVER AMERICA

Call or Fax us for our new demo
and low introductory rates

619-274-8412
Fax 619-274-8416

POSSESS
YOUR POSITION

' BOBBY

OCEAN®INC.

—=

(415) 472-5625 FAX 472-1686

55422 or call (612) 522-6256 for
credit card orders.

SPORTS SERVICES

1 A MORNING SPORTS FAX FIX
FORGET PRICEY, BORING WIRE COPY

S

We'll FAX you ready-to-read,
DJ friendly SPORTS

Mon-Fri for $70/mo.

Last night's scores & fights,

4 Award-winning Sports Journalism.,

CALL (619) 589-1064 OR
I FAX (619) 469-4640
1 FOR A 2 DAY FREE TRIAL TODAY!

' FITZ FAX FORMAT SPORTS

i
]
]
1
i / hot, tight, rich with humor & trivia. -
1
1
1
1
[}

~ VOICEOVER SERVICES

SWEEPERS.ID'S.LINERS. PROMOS
N‘\@) Get a leg up...and
J drown your competition!
Mie (e
MAC PRODUCTIONS

“Gets a lot said for your station”.
COUNTRY — CHR — ADR — DLDIES

call to Hear a Free Demol 1-800-659-9567

I0°S. SWEEPERS AND PROMDS AS LITILE AS $10 EACH

KENNY COGLIN

fhe affordable voice choice

National Voiceovers for:
American Express. Burger Hing. RCA.
Hentucky Fried Chicken.
and many othersii

[416] 889-1068

L L33 DM WTAE Pitisburgh, KKSN-FM Porfiand
STATIONS KOLT-FM Albuquerque

THREE DIFFERENT NEWS-TALK, OLDIES
FORMATS COUNTRY

LR LTI KRIS ERIK STEVENS
VOICE 800-231-6100

"...5cott Chapin is the secret weapon."

Stacey Marks-Bronner, General Manager,
WFLD-TV Chicago

TV'S HOTTEST
VOICE...

NOW AVAILABLE FOR
RADIO!!

VOICE DEMO LINE 313-960-7362

NAJOR NMARRKEY

Big Market Sound - - Small Market Price!

Great Voice! (619) 229-8307

WAM=adRericanradiohistorv eem

Demo

FAX 229-8308 24 Hour Delivery
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OPENINGS OPENINGS OPENINGS OPENINGS
Country morning pro, preferably versatile. T&R: WKED, Leigh
N ATIONAL Central PA FM seeks 7-Mid Allan, 306 W. Main, Frankfort, KY 40601. :7/2) EOE
talent. Music intensive-aiming Caribbean CHR seeks female promotions director/morning

co-host. Grand Cayman’s top-rated CHR! T&R: ZFZZ, 1245

25-44, but you must still be able NW 21st, Miami, FL 33142. (7/2) EOE

R A
P fﬁ_ to relate to audience quickly. At
On-Air least one year of experience.

ﬂ‘" T&R: Radio & Records, 1930
Century Park West, #931, Los

Lifestyle news in Atlanta. Three to five years' experience.
T&R: GC. 400 Perimeter Ctr., Atlanta, GA 30342. (7/2) EOE

GETA JOB :

Join the long list who e successtully found work using the “On-Air” tip sheet,
recognized as the leading source for job info in radio. We offermore than350  yOB TIP SHE E'l'

r MIAMI/FT LAUDERDALE

ob tips weekdy from P.D., M.D., Air Talent, News & so much more. Angeles, CA 90067. M/F EOE | __MORNINGS
* All Markets *All Formats *Clear/Concise _ South Florida FM has a rare opening fora
’Accepmo Substitule 800_231_7940 ‘“ seasoned entertainer! Friendly, upbeat

adult attitude with a fun, relatable sense
of humor, show prep skills a must! Please
no zoostuff, pukers, or frustrated come-
dians! Radio & Records, 193C Century
Park West, #926, Los Angcles, CA
" I_90067. EOE

WALK FM 97.5

ON-AIR TALENT

WALK FM 97.5, Long Island’s top-rated
radio station, accepting tapes and re-
sumes from experienced radio on-air
talent who know how to work phones.
Want to be part of a winning team?
Rush tape and resume to Program Di-
rector, WALK Radio, P.0. Box 230, Long
Island, New York 11772. No calls

; |
Attention: Northwestern PA seeking small market morning please! EOE M/F
person. One man show . . . Must do news, sports and be- J]

come involved in community. T&R: WTIV, Box 184, Titus- o
=
Wt ’ | ’ T o E

WIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIII
MEDIUM MARKET TALENT

Paid your dues in small markets? Ready for a move? Hundreds of medium market stations are searching for TALENT,
M/F JOCKS, NEWS, PD'S are constantly being sought. FACT: Dnly 5-10% OF OPENINGS ARE EVER ADVERTISED!
TALENT we placed didn't even know the openings existed. If you're seriously looking, NETWORK will redresent you to
these opportunities. Check our credentials - we've placed small market jocks as well as DEES' former sije-kick. We
place TALENT - NATIONWIODE - CONFIDENTIAL - ALL LEVELS. NEEDED - High-energy Personalities/phenes

Y Wi ok o f 0 Vo Nl d SAME STAFF SINCE 1989

I'Iﬁ b s VY Orlando FL
Wiw # FPYrssrsn (407) 679 8090

III’IIIIIIIIIIIIIIIIIIIIIII

WERQ-FM. Baltimore seeking afternoon drive. No calls. T&R:
Jeff Ballentine, 1111 Park Ave., Penthouse, Baltimore, MD
21201. (7/2} EOE

Morning personality or team for leading
contemporary station in Top 75 market.
Must be entertaining, locally-involved.
No blue humor. T&R to: Radio & Records,
1930 Century Park West, #929, Los
Angeles, CA 90067. EOE

N NN\ N\
\\\\\\\\\\\

\‘
\S

a s s evensennssse e uaalen

ATTENTION
CLASSIC ROCK
JOCKS
The UNISTAR RADIO NETWORK seeks a highly
motivated air talent for overnights on our Adult
Rock & Roll format. Competitive wages and good

ville, PA 163654. {6/25) EOE

BT Tt L

AFFILIATE RELATIONS

P2 Churban 102 Jamz, Greensboro,

working conditions. Send cassette and resume to: searching for afternoon talent. Street

Chris Kampmeier | DIRECTOR | attitude, ability to communicate with
Vice President Programming | Must have: | 94 7 W both black and white listeners and
UNISTAR RADIO NETWORK *Major market contacts ' phones a must. Good production and

P.0. Box 4323
Los Angeles, CA 90078-4323
EOE M/F

P RR
HotLine

Get R&R job
openings mailed
two days early!

310-553-4330

4 weeks
$18.00
12 weeks
$42.00

MASTERCARD
VISA/AMEX

Nationally syndicated radio comedy ser-
vice invites you to put your best voice
forward . . . characters and impressions

.. send tape and resume to: Radio &
Records, 1930 Century Park West, #930,
Los Angeles, CA 90067. EOE

WKHI seeking FT production director/weekend air shift, mid-
day personality weekend air talents. Females and minorities
encouraged. T&R: 5700 Coastal Hwy., #302, Ocean City,
MD 21842. (7/2) EOE

Kiss 94.5/Bangor i1s seeking PT talent for hip, slightly hot AC.
T&R: WKSQ, Thom Shepard, Box 9494, Ellsworth, ME
046065. {7/2) EOE

AC WLYT seeks experienced PT AM drive news person. T&R:
Ms. Frankie Foxx, Box 9250, Haverhill, MA 01831. Females
and minorities encouraged. (7/2) EOE

WLKZ, New Hampshire's Lakes Region, seeking PT/on-air.
CALL: WLKZ, Dirk Nadon, Station Manager (603} 524-0105.
{7/2) EOE

WPDH/Poughkeepsie: rare immediate openings including
7-12PM. Lots of personality. Females encouraged. T&R: Bill
Palmeri, Box 416, Poughkeepsie, NY 12601. No calls. {7/2}
EOE

KIX-FM, Syracuse/Utica’s Classic Rock seeking experienced
PT and possible future FT talent. No calls. T&R: Steve Hol-
stein, 6490 Thomas Rd., Oriskany, NY 13424, (7/2) EOE

Air talent sought on a per assignment basis for hot AC/CHR
format. T&R: VOA Europe, Rm. 1646, Program Coordinator,
330 Independence Ave. SW, Washington, D.C. 20547, (7/2)
EOE

WINQ seeks air talent. Hot AC FM in fringe Boston ADI.
Regional market! Big opportunity! T&R: Bill Maxwell, 3 Cen-
tral St., Winchendon, MA 01475. {7/2) EOE

* Affiliate relations managerial experience
*Familiarity with multi-formats

*Good creative and marketing skills
Send salary requirements and resume to:
Radio & Records, 1930 Century Park
West, #936, Los Angeles, CA 90067.

LAKE PLACID,
NEW YORK
NEEDS A
RADIO PRO

If you've been around, and would
like to work with a good bunch of
radio people who love (and live)
the radio business, read on

our AM/FM in the Olympic Vil-
lage needs a wide-awake, ener-
getic broadcaster who can cover
local news, carry an air shift, do
remotes, and have fun. We work
hard, we play hard, and we just
won NAB'’s “Best of the Best” for
small market radio. If you can ap-
preciate a good gig, send us your
stuff, we're having fun . .. and
getting paid for it too! Bob Selleck,
PD, Adirondack Radio, WIRD/
WLPW-FM, P.O. Box 831, Lake
Placid, New York 12946. An
Equal Opportunity Employer.

Our market leading rock station in South Bend, in-
diana - WAOR - is in search of our next successful
PD/on-air personality. We're ahead of the pack and
eager to put even more distance between ourselves
and the competition. Are you a mature, experienced
programmer - Or someone eager to make your
mark? Qur mailbox awaits you!

Send airwork samples, programming philosophy
and resume ASAP. No calls, please.

DeMers Programming
617 Newcomen Road
Exton, PA 19341
EEQ/MF

WLTT-FM, Washington, D.C. seeks a
PROGRAM DIRECTOR. The successful
candidate will have demonstrated skills
in AC programming in a highly com-
petitive market environment, as well as
significant research and marketing ex-
perience. RCS skills a plus. If you are a
creative thinker, a team player, organiz-

ed and self-motivated, send your
resume to:
Don Davis
Vice President, General Manager
WLTT-FM

5912 Hubbard Drive
Rockville, MD 20852
WLTT is a GBS Owned Station, and
an equal opportunity employer.

r—-

THEE TREST VARIERY OF SONGS
97.5 WPST Trenton P2 CHR nestled halfway be-

tween New York and Philly is looking for killer
night talent.

If you've got a winning attitude, can relate to the I
night audience with personality and intensive I

phones and have strong production skills, rush
your T&R:
Michelle Stevens
WPST
221 Witherspoon St.
Princeton, NJ 08542
No Calls, Please! EOE

I
I
e

SOUTH

Radio station consulting firm, Radio Research Director, Inc.,
seeks marketing/research assistant with computer skills..

ratings background. JULIE: (703) 892-2163. {(7/2) EOE

Coastal SC seeking FT/PT announcers. Females encouraged
to apply. T&R: WOCW, Jon Allen, PD. 2617 Boundary St.,

Ste. 104, Beaufort, SC 29902. (7/2) EOE

Midday/MD openings at one of the south’s hottest P2 CHR
rock n roll stations. No calls. T&R: KTUX, Ken Shepherd, Box

1036, Blanchard, LA 71009-1036. (7/2) EOE

Small market seeking AT/salesman combo. Sports a plus.
Good salary. Community minded applicants send T&R: Perry-

ton Radio, Inc., Box 630, Perryton, TX 79070. {7/2) EQE

Radio talk host, 9AM-Noon weekdays, TV show possible. No
calls. T&R: WINK, Jim Casale, Box 331

33902. (7/2) EOE

—=aann aaaricanradighistonscom

Ft. Myers, FL

community involvement required. Jerry
Clifton. consulted. T&R to Brian
Douglas, 4002-E Spring Garden Street,
Greensboro, NC 27407. EGE NO calls!

WANTED:
MORNING STAR

Can you deliver local content and have
fun in an AC format? Are you warm,
friendly and a team player? Do you
want a great place to work in a South-
west city? If you answered yes to all
these questions, RUSH tape, resume
and support materials to:

SHANE MEDIA SERYICES
m 2450 Fondren Rd., Suite 112
Houston, TX 77063

CL

One of America’s most respected broad-
cast groups is looking for a great morning
drive communicator. We need to hear
from experienced, mature pros who can
project a warm personality with word
economy, and humor.

You must be a team player with excellent
work ethics and no ego trips.

HOT-105 is a powerful, music-intensive,
major market Urban AC in a warm and
beautiful city. Send your tape and
resume to Tony Kidd, HOT-105, 1401
North Bay Causeway, Miami, FL 33141,
Please, no phone calls. EOE

,llllllllllllllll4
¢ Florida Rock station seeks enthusiastic ¢
¢ promotion/marketing director. Can you ¢
¢/ sell the sizzie and handle the details? #
¢/ Great attitude a must. No beginners. /
] Presentation to Radio & Records, 1830 /
] Century Park West, #938, Los Angeles, :
’

CA 90067. EOE
flll’l’lllll’lll’).
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I TOP 10 MARKET I
SOFT AC MORNING SHOW I

Entertainer(s} with sense of humor,
topical focus, local orientation. Ace at
show prep and ‘‘planned spontaneity.”’

I Include character voices, schtick, and
bits. Presentation: warm, friendly, per- I
sonable, adult and clean. Audience in-
teraction on phones and in person a
must! Team player(s} with strong work
ethic, detail orientation and strong moti- I

I vation to succeed. Tape/resume/picture I
to: Radio & Records, 1930 Century Park
West, #932, Los Angeles, CA S0067. I
EOE

e e

OVERNIGHT AIR PERSONALITY
Austin, Texas, KHFI-FM, seeks en-
tertaining overnight air talent for
personality-based CHR. Must be
able to relate to women 18-34
Good show prep skills, motivation
and two years’ experience requir-
ed. Send tape and resume to Roger
Allen OM/PD, 811 Barton Springs
Rd., Ste. 967, Austin, TX 78704
No phone calls please. KHFI is
EOE/M-F

National Broadcasting Organization
has an opening for a director of
operations. Must have a background
in broadcast management and on-air
abilities. Will oversee local opera-
tions of 1he market. Please contact
John Winder av (713) 621-2800 or
send resumes 10 John Winder, 2700
Post Oak Blvd., Ste. 1400, Houston,
Texas 77056.

Hardworking traffic director
wanted for major market AM/FM.
Must be a whiz with marketron.
Send resume to: Radio & Rec-
ords, 1930 Century Park West,
#934, Los Angeles, CA 90067.
EOE

OPENINGS

SUN, HARD WORK,
TOP 100, HARD WORK,
MORNINGS, HARD WORK,
BEACHES, HARD WORK

Charleston has always been one of the
best places to live. It's a gorgeous city
with some of the finest beaches. But as a
radio market . .. there were just too
many stations . . . especially AC. Now,
there’s a merger going on that’s about to
change the face of Charleston broadcast-
ing. It’s a joining together of some of the
area's best known call letters that will
make possible the development of a giant
AC combo. There will be a rebirth of an
already high cuming morning show. But,
we'll need a real up and coming person-
ality . . . someone who will quickly im-
merse him or herself into this great com-
munity. PHONES, BITS, REMOTES . ..
REAL ENTERTAINMENT. REAL INVOLVE-
MENT. If all you know is liner cards,
DON'T APPLY. But if you have talent
plus an insatiable desire to work and win
.. . Express your tape and resume to:
Morning Show, P.0. Box 705, Mt. Plea-
sant, S.C. 29465

Experienced promotions director
wanted for Florida AOR. Send
resume to: Radio & Records,
1930 Century Park West, #933,
Los Angeles, CA 90067. EOE

AEEESESEEEENNEEEEEERENE
8 Major market Florida AOR seeks®
a fulltime and parttime talent who=
=work to win. Send tape and re-:
=sume to: Radio & Records, 1930g
@ Century Park West, #935, Los=
:Angeles, CA 90067. EOE H
assussssssssnsssnsnnsnad

Gal sidekick needed for morning show
Small market radio in Dumas, Texas, north
of Amarillo! Prefer at least a year “on the
air” experience! Morning show plus pro-
duction. Contact Dick Hoff, KDDD, Dumas
Texas 79029! Call (806) 935-4141!

[ r——

107.9 FM, Houston's newest radio sta-
tion, seeks experienced business
manager & traffic director. Send

resumes to: Josh Mednick, 1980 Post
QOak Blvd., Ste. 1500, Houston, TX
77056.

OPENINGS

News/Talk 1120

KMOX-St. Louis has an immediate
: opening for an afternoon drive

host/personality. ideal candidate
has broad subject knowledge,
good interviewing skills, wit, intelli-
gence, and is strong with callers.
Host will handie talk show, then

. shift to quarterback of afternoon
- service elements. 3-5 years' expe-
& rience in similar role at medium to
i large market preferred. Send
# resume and tape (matching the
% description) to: Program Director,
¢ KMOX/CBS Radio, One Memorial

Drive, St. Louis, MO 63102. No
calls. An EOE.

Oldies103
Is looking to grow in mornings.
Seeking a morning co-host/news
anchor or co-host plus a lifestyle
news anchor. If you would like to
work and play in one of the
USA’s most pleasant cities, send
your T&R to: Fred North, WRKA,

10001 Linn Station Rd., Louis-
ville, KY 40223. Equal Opportuni-

ty E .
Ly mployer

MIDWEST

WFHR, Wisconsin Rapids. has a FT opening for a copywriter/
announcer. Includes evening hours. COPY SAMPLES/T&R:
Ed Paulson, Box 8022, Wisconsin Rapids, W| 54495. {7/2)
EOE

-
-

Award winning newstalk KLIN seeks moming anchor/pro-
ducer. Some PBP possible. Top position in great city. T&R:
KLIN, Box 30181, Lincoln, NE 68503. (7/2) EOE

Fulltime position. AC format, morning music director, experi-
enced only. T&R: WBXX, 390 Golden Ave., Battle Creek, Mi
49015. {7/2) EOE

Newsperson/morning show participant on news/talk AM.
Join the team. T&R: KODY/KXNP, J. Kelley, Box 1085 N.
Platte, NE 63103. {7/2) EOE

Southem illinois Country has future FT AT/production posi-
tions. T&R: WDDD, Jerry Crouse, Box 127, Marion, IL
62959. (7/2) EOE

Small market CHR seeking ATs. One to three years’ experi-
ence. T&R: KMOR, Mark Jensen, Box 532, Scottsbluff, NE
69361. (7/2) EOE

Grand Rapids’ only CHR has opening for overnights. Duties
include production and copywriting. T&R: WSNX, 875 E.
Summit Ave., Muskegon, MI 49444, (7/2) EOE

Hot 105/Hot 107 Columbus P1 CHR seeks on-air production
director. Digital, 16-track production facility. T&R: WWHT,
Rob Morris, 6555 Busch Blvd., Ste. 209, Columbus, OH
43228. (7/2) EOE

= Premier small market station seeking-'
: copywriter/production person for award
1 winning department. Many studio toys
: and great staff to work with: send tape/
1 resume to: Radio & Records, 1930 Cen-
! tury Park West, #940, Los Angeles, CA
1

| 3

90067. EOE

- - - - - - - - - - - - o - - -

WAMAN- A IM ericapraehelistar=eom -

COLUMBUS
One of the nation’s most
highly rated ACs is ac-
cepting T&R from Ameri-
ca’'s most talented morn-
ing personalities. All ap-

plications will remain
confidential. No calls
please. Materials to Don
W. Hallett, WSNY, 4401
Carriage Hill Lane, Co-.
lumbus, OH 43220. EOE

473

Z2-92 Omaha's rock and roll
dominator is looking for a new
morning show,

We want to hear from you if you
are:

—A killer in adults 25-54,
—Aggressively street active,
—Full of original ideas.

—Topical and well rounded.
—Not a fugitive from the law
This is an incredibly rare opening.
The last guy was here for 13
years. Send your tape and resume
today! Randy Chambers, 11128
John Galt Blvd., Omaha, NE

68137. EOE
o

KGOR, Omaha's only Gold seeks
great morning show. Single or
team. Coming from another for-
mat? No problem! Quality of life
and low crime? No problem! Right
tools? No problem. Good compa-

ny (Henry Broadcasting). No prob-
lem! Not funny? Problem! T&R to:
John Wagner, PD, KGOR, 5010
Underwood Avenue, Omaha, NE
61832. An equal opportunity em-
ployer.

OPENINGS

News/Talk
Sports/Weather
Openings
Zimmer Broadcasting has immediate open-
ings in Southeast Missouri, Cape Girardeau,
Sikeston, and Poplar Bluff. News anchors
with talk or sports abilities. Sports director
w/PBP for Divison I program w/news respon-
sibilities and sports talk show, meteorologist
or weather specialist, must be team oriented,
community minded, outgoing, mature, and
multifaceted. Opportunities for advancement
No telephone calls. Send T&R to Human Re-
source Mgr., Zimmer Broadcasting, P.O. Box
1610, Cape Girardeau, MO 63702-1610. EOE

Seeking PD/AT for legendary
Adult Rock station in the
midwest area. Must be willing to
lead a high powered air staff on
an extremely promotionally ac-
tive station. Air shift a must.
Rush T&R to: Radio & Records,
1930 Century Park West, #937,
Los Angeles, CA 90067. EOE

e |

E. AIVIN DAVS
& ASSOCIATES, INC.

x-Ta

AC program director wanted for a medium
market hot AC in the midwest. The station is
highly rated and promotionally active. We're
looking for the person who can take the station to
the next level. This is a great opportunity to be

I part of a well-respected large multi-station

]
i
I
|

group.
Tape and resume to
E. Alvin Davis & Associates,
9851 Forest Glen Drive, Cincinnati, OH 45242,
Please, no phone calls at this time.
Equal Opportunity Employer.

FM
e

Top-rated CHR seeks killer production
director with multi-track capabilities,

digital a plus. You will work with cutting
edge sales and programming staff. Must
be creative, a self-starter, a closet Bulls/
Cubs fan. We offer a competitive salary,
and an excellent benefit package. Rush
T/Rto: Jim Lawson, PD, 2517 E. Mt. Hope,
Lansing, MI 48910. EOE. NO CALLS.

.--------------------------'

t Mornings, needed yesterday. Hot coun-
! try, uptempo, involved and directable.
! Overnight your best stuff to: WQRL,
! attn: Gregg Buickel, Suite 506, Wood

! Bldg., Benton, IL 62812.
’

w
Badplos

WVIC and WMMQ each have an immediate op-
portunity for a customer focused sales manager
who will lead and train the sales team. Five years
of radio sales experience a must, past manage-
ment experience a plus. Rush resumes to: Sales
Manager, 2517 E. Mt. Hope, Lansing, M 48910.

Sy S Sy ——
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OPENINGS

920 The Capital seeks experienced PT talent for Full Service
news station. T&R: KQEU, Box 48, Olympia, WA 98507.
{7/2} EOE

SBR Radio seeking AT that can speak to 25-49 adults about
music and life. LETTER/T&R: SBR, 7464, Arapahoe Rd., B-4,
Boulder, CO 80303. (7/2) EOE

KQMS seeking moming news co-anchor/talk host/PD. Strong
local news and issue orientation, engaging on-air personality.
T&R: Box 1400, Redding, CA 96049. {7/2) EOE

= == —? —
DIRECTIONS IN RADIO
Directions In Radio is the fastest growing
radio research consulting company in
the country. We are proud to serve
America’s premier radio stations and

leading industry broadcast groups. Some
of our clients include:

PAXSON BROADCASTING
KYGO (DENVER)
KBZS (SAN DIEGO)
WMIL (MILWAUKEE)
KHQT (SAN JOSE)

We are looking for a dynamic individual
to assist with consulting and business
development to sustain our fast rate of
growth. Major market programming ex-
perience and a thorough knowledge of
radio research is required. Salary com-
mensurate with experience and capabil-
ities.

Send resumes to:
Mike Shepard
Directions In Radio
5353 Mission Center Rd.
Suite 310
San Diego, CA 92108
(800) 676-5883

OPENINGS

PRODUCTION
KEZR DIRECTOR

Rare opening for creative,
innovative, multi-track pro-
duction director at Northern

California’s leading hot AC,
with state of the art digital
studios. T&R to Bill Sted-
man, PD, KEZR Radio, 95 S.
Market St., San Jose, CA
95113. No calls, please. EOE
M/F

e b Ee B L LB L T ~:
[ 103.5 “The Edge” is in search of \
| “The Next Generaiion” morning

: show. Send your tape and resume :
i 10: KEDG, Jay Taylor, Program |
I Director, 1455 E. Tropicana, Suite I
\ #650, Las Vegas, NV 89102. EOE )

N~ —_——— e e

ADULT ALBUM
ROCK

PERSONALITIES
AM & PM drivetime personalities
wanted now for AAA/True Album Radio
in Top 35 markets. If you can connect
and speak to the interests of active
25-49 adults without hype, talk know-
ledgeably about U2, Lyle Lovett and
everyone in between, and aspire to sta-
tions like WXRT, KFOG and KBCO, send
a letter, T&R to: SBR Radio Company,
7464 Arapahoe Rd., B-4, Boulder, CO
80303. No calls please. EOE

MORNING HOST WANTED

*Topical

*Creative & Well Rounded

*Street Active

“Team Player
Monterey Bay's #1 heritage radio station is look-
ing for the next morning show host to continue our
market dominance.

Work hard......Play Hard.
Live on the California Coast, sun on the beach in
Santa Cruz, hike among the giant Redwoods in Big
Sur. Visit the quaint shops of Carmel or set sail on
the waters of the Monterey Bay. Rush T&R imme-
diately to; KDON Radio, P.0. Box 81460, Salinas,
CA 93912. EOE

“ SOURCE: Winter 1993 Arbitron 18-34, Mon-Sun, 6am-12Mid

WEST COAST AC MORNINGS "
Top 10 market AC. We're looking
for you if: you sound warm, na-
tural, up, friendly. You relate well
to 25-44 adults WITHOUT rely-
ing on top ten lists/USA Today

Life Section/joke sheets/comedy
services. You may currently be
doing middays or afternoons -
that’s OK! Show us what you've
got. Be available now or at least
before 9/1/93. Tape, resume, sal-
ary history to: Radio & Records,
1930 Century Park West, #939,
Los Angeles, CA 90067. EOE

POSITIONS SOUGHT

E . d ")

p on-air PD gig. AC/Country.
Southwest or West. Leaving 97 ZOK after two years. JON:
(815) 637-6530. (7/2)

21-year broadcaster seeks programming in medium or major
market. Country only. Team leader ready to contribute. JAY:
(419) 478-4563. (7/2}

Hot AC PD. 12 years’ experience. Are you ready to be the talk
of the town? SCOTT: (316) 272-0856. {7/2)

Professi CHR h APD/MD, PM driver. Producer
with great public appearances, remotes and ethics seeking
solid organization. JIM: (803) 322-9526. (7/2)

Small market PD/AT seeks to move up. Programming, music,
on-air. Assistant position great. DAVE: {316) 227-7825.
{7/2)

Hardworking rocker seeks a home. AOR, Classic Rock or
Rock AC only. ERIC: (209) 667-4612. (7/2}

British presenter with over 10 years’ experience. Currently in
the States. wish to develop career here. Any format, any-
where. JEFF: {207) 685-4441. (7/2)

Talented AT on Jacksonville, FL top-rated Arb, seeks new FT
challenge. Good pay required. AC, CHR, AOR, Oldies, CW.
JOHN: (904) 264-9195. (7/2}

Top-rated Classic Rock AT in Charlotte. Honolulu, Orlando.
Blue collar mentality. For tape, resume and references call
JEFFERSON: (407) 640-0297. (7/2)

Seeking gig in Central Texas small market around Waco! I'm
ready yesterday! DONN: (817) 753-9207 or {817} 281-
8528. (7/2)

So you seek a woman-come and take me. Alternative music
morning host seeks a challenge. Call anytime! LISA: (614)
464-3359. (7/2)

Talented, experienced sports PBP announcer with sales
background. College sports, professional baseball experi-
ence. Seeking college PBP position. RANDY: (915) 942-
0689. (7/2)

I'm like Rush..except I'm smart and talented. Currently Pl
CHR, sesking politics/news talk in any market. STEVEN:
(816) 364-3066. (7/2)

YA & e ficanradioNiStor- o

POSITIONS SOUGHT

Put my 23 years’ experience to work for you. PD/AT in Coun-
try, Otdies or AC. References include current GM. CHUCK:
{901} 427-8859. (7/2)

WKEE night talent flying the coop in July, seeking FT or PT
within driving distance of Fayetteville, NC. CHRIS: (614)
377-2716. (7/2}

High energy PBP! Put the excitement back in your sports
coverage. | can sell your packages too! CHUCK: {(408)
266-0223. (7/2)

Music director seeks APD/MD with air shift at medium/large
market Country. South/Midwest. Six years’ experience, col-
lege degree in radio/TV. JASON: {717} 423-6200. (7/2)

20-year pro, EZ listening, new age, news. A leader and team
player. Dependable. JIM: (801) 596-0884. (7/2}

29-year major market alumnus seeks south/southwest
market opportunity as AT/PD/management, to help you
shine. I'm Dick Power, let’s talk! DICK: {505) 863-4136.
(7/2}

Minnesota newsperson seeking warmer climate, larger

market and better pay. JOHN: {507) 835-4012. (7/2)

12-year seasoned pro seeks new radio war experience.
PD/MD, airwork. Serious offers only. MIKE: (314) 471-0041.
{7/2)

PD/AT-22 years. WKBW, WMZQ, WGR, KGW, WOKY. Pro-
gramming, music, research, on-air. Ready now. THE LAKER:
{716} 392-5806. {7/2}

Fresh, new, young, experienced. Great pipes! Will relocate.
JIM: (817) 752-1567. (7/2)

My show doesn’t sound like anyone elses. Seeking mornings
or afternoons in Top 100 market. Please call me. MITCH:
{702} 887-1352. (7/2)

Young talent with skills that will thrill. GREG:

863-6674. (7/2)

(706)

Colorado’s best small market sportscaster {says the AP} is
seeking college or pro PBP in the west. BILL: (719) 336-
2578. (7/2)

Program director, great record, references, reputation. Major
markets. Prefer adult formats, AM success stories. Calls con-
fidential. STEVE: (800) 827-1722. (7/2)

Howard gotcha down? Call SCRATCH N SNIFF: (213} 653-
2142. (7/2)

20-year pro with major market experience. Took PM and then
AM drive to #1 at WSPD, Toledo. Talk or FS with an edge.
MACY: {419) 698-8818. (7/2)

Female feels out of place playing Carpenters. Seeks fulltime
air, Alternative/AOR/CR. Help, I'm getting smaller every day.
STERLING: {419) 447-4130. (7/2)

Dynamic, exciting. creative British air personality seeking PT
or FT entry position in Wisconsin area. PHIL: (608) 221-1383
(712}

14-year Florida radio vet at 32, all formats, good production,
winning attitude, committed to excellence, will relocate any-
where. ROBERT: (304) 746-0207. (7/2)

PD/AT, five years’ experience. Good production, seeking op-
portunity in midwest with station committed to quality!
JOHN: (605) 945-2501. {7/2)

Female to fit any format! Hard worker, loves production,
great with people and ready to move! DEE: (919) 425-6314.
(7/2)

Veteran female sports journalist seeking smalt/medium mar-
ket station that’ll give me a shot at my own sports talk show.
TERRY: (612) 587-1089. (7/2)

An old fashioned sportscaster. No nonsense, just who won
and why. Strong on actualities and writing. Excellent PBP
too. CALL: {410} 822-3263. (7/2)

Ready to make the move. Experience in all shifts and news.
Production? Sweet! BRIAN: {216) 774-3208. (7/2}

Bob Bateman available. Five years’ AM drive with Philadel-
phia’s EZ-101 (WEAZ). Eight years in Chicago with WLS and
WFYR. BOB: (215) 527-2812. (7/2)

Country programmer. Creative, hardworking, smart working,
proven results getter, seeks to contribute to an operation
committed to excellence. ART: {309) 698-4552. (7/2}

Washington/Baltimore. Six years’ experience in, and seeking
PT in CHR, Country or AC in the area. Orlando’s #1 CHR,
Tampa Country/AC. TOM: {301) 916-5797. (7/2}

Detroit news anchor with morning sidekick and promotions
experience will relocate anywhere for the right job. TONI:
(313) 994-9347. (7/2)

13-year news pro seeks news director position. RANDY:
(517) 362-0008. {7/2}

20+ years in broadcasting. On-air experience, 16 years’ pro-
gramming, 12 years’ computer experience. Seeking AT/PD
position. Country. Small/medium. DAVE: (219} 256-9299.
(7/2)

P1 CHR air personality seeking great city, great station for af-
temoons/evenings. Young and energetic with great phones.
No liner cards. RICH: {708) 469-7155. {7/2)

If | promised to do your laundry for a month, would you hire

me? Four years’ on-air experience. Production is what | live
forl CHRIS: (901) 360-1855. (7/2)

POSITIONS SOUGHT

—_—
Nighttime flat? D.C.'s top CJ/AC
jock can bring adult formats to
life. 2.0-5.0 adults 25+ in one
year. Amazing TSL. All markets
considered.

KEITH LOWE: (818) 566-6588.

Program director/mornings. Arbitron rated markets only.
TONY: (214) 401-3644. (7/2)

First pro on-air music gig sought. Enthusiastic as helll Mold
and shape me to your desire. MICHELE: {714) 962-0909.
(7/2}

Veteran sportscaster. National and major markst background.
Sportstalk. pro and major college PBP experience. Top talent.
LEE: (316} 722-1499. {7/2)

Mesa, Tempe, Phoenix. Will put 16 years’ exparience to work
for you as FT AT/production person. BRENT: (505) 625-
0804. (7/2)

Dennis Erectus proven ratings night personality at KOME now
available for AOR with outrageous act. [*ENNIS: (408)
377-3344. (7/2)

Experienced GM seeks turnaround opportunity for owner
with good signal in medium or large market. BILL: (813)
844-3823. (7/2}

She’s an 8.5 on the EEO richter scalel Minonty female with
PT experience seeks FT/AT/production at your station! BARB:
(612) 827-2175. (7/2)

Philadelphia radio vet seeking to program Jazz/Nostalgia for-
mat. DAVE: 22 Fitzwatertown Rd., D-8, Wiilow Grove, PA
19080. (215) 657-3527. (7/2)

R&R Opportunities
Display Advertising

i} 2
Display $85/inch $60/inch

Rates are per week (maximum 35 words per inch
including heading). Includes generic border. If
logo, custom border or larger heading is required,
add %z inch ($38 for 1X, $30 for 2X)

1 14

Blind Box $100/inch ~ $75/inch

Rates are per week (maximum 35 words per inch
including heading, box number and R&R's ad-
dress). If custom border or larger heading is re-
quired, add Y2 inch ($50 for 1X, $38 for 2X).
Rate includes generic border, box number, and
postage/handling.

‘Payable In Advance

Display & Blind Box Advertising orders must be
typewritten on company/station lettarhead and
accompanied by advance payment. Ads must be
submitted by mail except for credit ¢ard orders
which are also accepted by fax: 310+2038727.
Visa, MC, AmEx accepted. Include card number,
name as it appears on credit card, expiration date
and phone number. Blind box responses are sent
to advertisers every Friday by first-ciass mail.

To appear in the following week's issue, your ad
must be received by Thursday noon (PST) eight
days prior to issue date. Address all ads to: R&R

Opportunities, 1930 Century Park West, Los An-
geles, CA 90067. Fax: 310°2038727.

~_R&R Opportunities
Free Advertising

Radio & Records provides free (20 words or 3
lines) listings to radio stations and record com-
panies in Openings. Free listings of the same
length are also available to individuals seeking
work in the industry under Positions Sought.

Deadine

To appear in the following week's issue, your ad
must be received by Thursday noon (PST), eight
days prior to issue date. Free Opportunities list-
ings. should be typewritten or printed on 812~ x
11~ company /station letterhead and are accept-
ed only by mail or fax: 310-203°8727. Address
all 20-word ads to R&R Free Opportunities, 1930
Century Park West, Los Angeles, CA 90067.
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NATIONAL AIRPLAY

Rt 231 REPORTERS JULY 2, 1993 Total _
Reports/Adds  Heavy Medium Light A)JQ:)"J";L’J_"J — = &
3 2 2 @ VINCEGILLNoFuture InThe Past(MCA) ... . . ... ... .. ... 23170 226 4 1
20 14 8 € ALANJACKSON/Chattahoochee (AriSta) . .. ... ... ... .. i 231/0 208 23 0 CLAY WALKER (107)
s 5 5 € JOHN ANDERSON/Money In The Bank (BNA Enterfainment) ... ... .. ... .. .. .. 2310 214 15 2 PA;‘#R‘&[’;S(?LZ
i 7 s @ CLINTBLACK with WYNONNA/A Bad Goodbye (RCA) .. ... ... ... . 2310 209 22 0 RNEIRITE ((75))
0 8 7 € TANYA TUCKER w/DELBERT McCLINTON/Tell Me About It (Liberty) ... 230/0 198 31 1 BROTHER PHELPS (52)
15 12 9 @ GEORGE STRAIT/When Did You Stop Loving Me (MCA) .. ... ... ..................... 231/0 183 46 2 JOHN MICHAEL MONTGOMERY (49)
18 13 12 € REBA McENTIRE/I's Your Call (MCA) . 231/0 160 71 ] SAWYER BROWN (49)
19 16 13 € BROOKS & DUNN/We'll Burn That Bridge (Arista) .. ... .......................... 231/0 126 105 0 DWIGHT YOAKAM (47)
1 9 11 © MARY-CHAPIN CARPENTER/The Hard Way (Columbia) .. .. ... .. ... ... ... ... . 227/0 129 89 9 ROBERT ELLIS ORRALL (43)
i 15 1 @ CONFEDERATE RAILROAD/When You Leave That Way You... (tlantic Nashville/AG) ... ... ... 226/0 111 106 9 STEVERWARINERI(37)
13 10 10 11 LORRIE MORGAN/ Guess You Had To Be There (BNA Entertainment) ... ...... .. ... .. .. . 212/0 126 75 11
21 19 15 (P PAMTILLIS/Cieopatra, Queen Of Denial (Arista) ... ... ... ..., 231/0 82 136 13
2 20 1w P MARKCHESNUTT/It Sure Is Monday (MCA) .. ... .. ... . i, 231/0 65 164 2 HOTTEST
7 4 4 14 COLLIN RAYE/Somebody Else’s Moon (Epic) . ... ... ... . ... ... i 193/0 7132 38 23
2 21 17 (B SAMMY KERSHAW/Haunted Heart (Mercury) .................... ..., 230/0 47 170 13 ALAN JACKSON (161)
7 2 1 () TRACY LAWRENCE/Can't Break It To My Heart (Atlantic Nashville/AG) .. ................... 231/0 32 188 11 JOHN ANDERSON (150)
29 23 19 (P CARLENE CARTER/Every Little Thing (Giant) ... ... ........ ........ ... . ... 231/1 30 180 217 VINCE GILL (141)
2 1 1 18 GARTH BROOKS/That Summer (LIDEMy) ... . ..o\ oo 197/0 97 68 32 CLINT BLACK w/WYNONNA (139)
% % 2 @ LITILETEXAS/What Might HaveBeen (WB) .. . 23156 13 187 37 R DL L]
) ' . w/DELBERT McCLINTON
© 3 2 ¢ DOUG STONE/Why Didn't| Think Of That (Epic) ... ... ... . . ... ... ... 231/1 3 186 42 REBA MCENTIRE (48)
% 24 21 ¢3) RESTLESS HEART/We Got The Love (RCA) .. ... ... . ... .. ... . .. e 226/5 10 179 37 COLLIN RAYE (47)
2 27 22 € DOUG SUPERNAW/Reno (BNA Entertainment) ... ................. ... ........... 223/3 9 176 38 GARTH BROOKS (43)
3 29 24 €D SHENANDOAH/Janie Baker (RCA) .. ... .. . .. ... ..o ... . P 229/4 6 164 59 BROOKS & DUNN (35)
41 3 28 €O HAL KETCHUM/Mama Knows The Highway (CUrb) . ... ... 225/5 1 167 57
39 31 27 €D TRISHA YEARWOOD/Down On My Knees (MCA) .. ... ... .. . ... ... ...... o 217/6 2 149 66
6 3 3 26 McBRIDE & THE RIDE/Love On The Loose, Heart On The Run (MCA} ........ .. ... ... ... .. 176/0 69 66 41
38 3 29 €D GIBSON MILLER BAND/Texas Tattoo (Epic) . . ... ... oo 209/6 1 139 69 "It ars /A T
@ 31 €D AARON TIPPINWorking Man's PhD.(RCA) ... . .. .. . 217715 5 92 120 YW WV ST o o Sl 151
33 € BILLY RAY CYRUS/In The Heart Of A Woman (Mercury) - .. ... ... ... . ... 218/24 3 78 137
13 3 3 € MARKCOLLIE/Shame Shame Shame Shame (MCA) ... ... ... ... . .. ... .. ... 190/9 4 89 97 Reports/Adds
3 @) DWIGHT YOAKAM/A Thousand Miles From Nowhere (Reprise) . ... . .. ... 219/47 3 50 166 1 CLAY WALKER/What's... (Giant) . 7178/107
45 41 35 € RADNEY FOSTER/Easier Said Than Done (Arista) .. .......... ........... .......... 199/11 7 72 126 2 BOBBIE CRYNER/Daddy Laid... Epic) ....72/8
o @ SAWYER BROWN/Thank God For You (CUTD) A oo st el . & . v el s P P 209/49 2 40 167 3 ANDY CHILDS/I Wouldn't Know (RCA) . . . . 22/0
s 39 € TRACY BYRD/Holdin' Heaven (MCA) . ... ..o 186/25 0 48 138 4 LYNYRD SKYNYRD/Love...(All. Nash/AG) . 17/3
i 11 2 35 PATTYLOVELESS/Blame It OnYour Hearl (Epic) ... ... ... .. . .. ................. 102/0 23 48 31 g Z“E: c“gg"/ﬂy g‘;ASTf:“”"‘(E'a"‘) -------- 7/2
@ 4 40 @ BOYHOWDY/A Cowboy's Born With A Broken Heart (Curb) ... ... . 174/16 2 53 119 A.KRAUSS & U. STATION/Every.. (Rounder) 5/3
BREAKER €)) JOHN MICHAEL MONTGOMERY /Beer And Bones (Atlantic Nashville/AG) . ... .. ... ... .. : 179/49 o 27 152
BREAKER ) STEVE WARINER/It | Didn't Love You (Arista) . .. ... ... .. o 173/37 1 24 148
so 47 43 €D MATTHEWS WRIGHT & KING/I Got A Love (Columbia) .. .. ....... ... ... ......... 151/10 0 47 104 )
v 1 1. 40 KATHY MATTEAfSeeds (Mercuy) 101/0 0 58 43 g‘"w anSISINaYEIn0g yerthad ol Cov gLy,
’ ) reaker or concurrent airplay from 60%
49 45 « (@ JOHN BERRY/A Mind Of Her Own (Liberty) . . LR T R T TP TR TR 148/8 0 33 115 s
4 6 26 42 DIAMOND RIQ/Oh Me, Oh My, Sweet Baby (Arista) ... . ........... ...... . ... ... .. ... 86/0 11 44 31
BREAKER @® BROTHER PHELPS/Let Go (ASYlUm) ... .. ... .. . 148/52 o 10 138
s 4% 4 @ CLINTON GREGORY/Standing On The Edge Ofkove (SOR). ... ... .. ... ... ... .. ... .. ... 126/1 0 36 90 !
9 % 3 45 ALABAMA/Hometown Honeymoon (RCA) ... .. ............... ... 72/0 6 33 33 e e
— 49 4 (O CHRIS LeDOUX/Under This Oid Hat (Liberty) ... ... ... e 116/3 1 19 96 from all our reporters. The number in parentheses jm-
DEBUT P> @ LARRY STEWART/'lI Cry Tomorrow (RCA) . ... .. ... ... 118/34 o 9 109 mediately following the songs in Most Added & Hot-
@ CLAY WALKERMhat's It ToYou (Giant). ... ... ... 118/107 0 5 113 g oy e i
@ TOBY KEITH/He Ain't Worth Missing (Mercury) .. .. ... . 116/97 0 6 110 among their five hottest.
DEBUT P> @ SHANIA TWAIN/Dance With The One That Brought You (Mercury) . ... .. ... ... .. ; 99/13 0 4 95
Breakers are those records that have achieved concurrent airplay at 60% of our reporting sta-
tions. New & Active records are those receiving airplay at 30-59% of the stations. Records in
sim { Significant Action are receiving airplay at 5-29% of the stations. Records do not have to
reach Breaker in order to chart.
JOHN MICHAEL MONTGOMERY
Beer And Bones (Atlantic Nashville/AG)
On 77% of reporting stations. Rotations: Heavy 0, Medium 27, Light 152, Total Adds 49,
including WQSI, WDLS, WILQ, WWNC, W2ZK, WCO0S, WHOK, KYCK, WBCT, KRST,
KCTR, KBUL. Moves 47-37 on the Country chart.
STEVE WARINER BROTHER PHELPS
If 1 Didn’t Love You (Arista) Let Go (Asylum)
On 75% of reporting stations. Rotations: Heavy 1, Medium 24, Light 148, Total Adds 37, On 64% of reporting stations. Rotations: Heavy 0, Medium 10, Light 138, Total Adds 52,
including WGNA, WYNY, wpr' WSSL, wnoo, KFHQ, KZKX, KCJB, KEBC, KSKS, Includlng WQCB, WQBE, WXKX, WKSJ, WCMS, KNUE, KOEL, WDEZ, KZSN, KHTY,
KFMS, KMPS. Moves 46-38 on the Country chart. KORD, KIIM. Moves 50-43 on the Country chart.

GET INTO OUR CAMP!

“Fallin’ Never Felt So Good”

GOING FOR ADDS JULY 12
VIDEO IN ROTATION ON CMT & TNN
HEARING I8 BELIEVING

WWW americanradionistory com [ |
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CLINTON GREGORY “Standing On The Edge Of Love™ (SOR) 126/1

Rotations' Heavy 0, Medium 36, Light 90, Total Adds 1, KJLO. Medium: WQCB, WOKOQ, WQSI, WRWD, WGTY. WWNC,
KYKX, WDEN, WSM, WYYD, KGKL, KQDY, WJOD, WAXX, KSUX, KTTS, WTHI, KTPK, WTCM, KUZZ, KUGN, KMIX, KNIX,

KNCQ Moves 48-46-45-44 on the Country chart.

CLAY WALKER “‘What’s It To You" (Giant) 118/107

Rotations: Heavy 0, Medium 5, Light 113, Total Adds 107 including WQBE, WQSI, WAYZ, WWYZ, WRKZ, WCTK, WFRG,
WGTY. WYNK, WXBQ, WUSY, KHEY, WYGC, WSSL, WMSI, WAMZ, WYAK, WSIX, WSM, WRNS, WWKA, WXBM, WUBE,

WDAF, WMIL, KEBC, KXXY. Debuts at number 48 on the Country chart.

LARRY STEWART “I'tt Cry Tomorrow’" (RCA) 118/34

Rotations: Heavy 0, Medium 9, Light 109, Total Adds 34, WQBE, WXKX, WCTK, WDLS, WWNC, WXBQ, WEZL, KSCS, WTRS,
WDRM, KMDL, WAMZ, KNFM, KJLO, WYAK, WCMS, KIXS, WTQR, WHOK, WYNG, WNWN, KIQK, WWJO, WDEZ, KIK-FM,

KCTR, KALF, KMON, KFMS, KZLA, KNCQ, KOLT, KMPS, KIIM. Debuts at number 47 on the Country chart.

TOBY KEITH “He Ain't Worth Missing” (Mercury) 116/97

Rotations: Heavy 0, Medium 6, Light 110, Total Adds 97 including WRKZ, WYNY, WRWD, WOVK, WYNK, KOUL, KRYS,
KPLX, WCKT, WYGC, WROO, WVLK, KSSN, WAMZ, WGKX, WSIX, WCHY, KHAK, WAXX, KEEY, WKCQ, KTPK, KFDI,
KRST, KYGO, KSKS, KSAN, KIIM. Debuts at number 49 on the Country chart.

CHRIS LeDOUX “‘Under This Oid Hat” (Liberty) 116/3

Rotations. Heavy 1, Medium 19, Light 96, Total Adds 3, WRWD, WWNC, KRTY. Heavy: KUGN. Medium: KEAN, WTVY, KTCS,
WMSI, KQDY, WAVC, WAXX, KSUX, KTTS, WFMB, KVOO, KFDI, KVOC, KMUS, KALF, KMON, KRWQ, KNCI, KSOP. Moves
49-48-46 on the Country chart.

SHANIA TWAIN “Dance With The One That Brought You" (Mercury) 99/13

Rotations: Heavy 0, Medium 4, Light 95, Total Adds 13, WSTH, WGH-FM, KIXS, WMIL, WLLR, KIQK, KSUX, WWJO, KOEL,
KIK-FM, KMON, KFMS, KNCI. Medium: KGKL, WAVC, KTTS, WFMB. Light: WPOC, WWYZ, WRKZ, KRYS, KTEX, WSIX,
WRNS, WCHY, WWWW._ KEBC, KNIX. KRAK Debuts at number 50 on the Country chart.

RONNIE MILSAP “‘True Believer” (Liberty) 91/76

Rotations: Heavy 0, Medium 3, Light 88, Total Adds 76 including WGNA, WRKZ, WYNY, WCTK, WOVK, KPLX, KHEY, KTCS,
WYGC, WVLK, WAMZ, WSIX, WSM, WKNN, WXBM, WCHY, WUSN, WGAR, WAXX, WITL. KTTS, KFDI, KYGO, KFMS, KNIX,
KNCI, KRAK.

PATTY LOVELESS “Nothin’ But The Wheel” (Epic) 88/82

Rotations: Heavy 0, Medium 3, Light 85, Total Adds 82 including WAYZ, WRKZ, WXKX, WOVK, WUSY, WYGC, WVLK, KSSN,
WAMZ, WKSJ, WSIX, WYYD, WTXT. KIXS, KLUR, WAXX, KZKX, KXXY, WDEZ, KRST, KUZZ, KYGO, KWNR, KZLA, KNIX,
KRAK, KIIM.

BOBBIE CRYNER “Daddy Laid The Blues On Me™ (Epic) 72/8

Rotations: Heavy 0, Medium 7, Light 65, Total Adds 8, WQCB, WTCR, WHKZ, KSSN, KCYY, WASKFM, KRST, KFMS.
Medium: WPOC, WRNS, WDDD, KTTS, KVOO, KALF, KMON. Light: WWYZ, WRKZ, KPLX, WAMZ, WDEN, KTEX, WSIX,
WCMS, WAXX, WTHI, KRAK, KOLT

KELLY WILLIS “Whatever Way The Wind Blows™ (MCA) 52/8

Rotations: Heavy 0. Medium 3, Light 49, Total Adds 8, WFRG, KYKX, WAVC, KIXQ, WDDD, WOW, WTHI, KRST. Medium:
WOVK. KRRV. Light: WWYZ, WRKZ. WIOV, KEAN, WHKZ, KOUL, WYGC, WVLK. KNFM, KTEX, WCHY, WTNT, KQDY,
WMUS, KTPK, WTCM, KFDI.

ROBERT ELLIS ORRALL ‘‘Every Day When | Get Home'’ (RCA) 43/43

Rotations: Heavy 0, Medium 1, Light 42, Totat Adds 43 including WQSI, WWYZ, WRKZ, WIOV, WXKX, WRWD, WFRG,
WOVK, WHKZ, KKIX, WCKT, WYGC, WVLK, KTEX, WOWW, WAXX, WASKFM, KSUX, KTTS, WTHI, KTPK, KFDI, KIK-FM,
KCTR. KEKB, KRAK, KMPS, KORD.

LISA STEWART “‘Under The Light Of The Texaco’ (BNA Entertainment) 42/1

Rotations' Heavy 0, Medium 9, Light 33, Total Adds 1, WVLK. Medium: WXKX, WFRG, KRRV, KQDY, KTTS, KVOO, KFDI,
KALF, KNCQ. Light: WWYZ, WGTY, KEAN, KMML, KHEY, KKIX, KMDL, WDEN, WOKK, KTEX, KGKL, WCHY, KIXS, WOw,
KTPK, KMIX, KRAK.

TIM McGRAW ““Two Steppin’ Mind" (Curb) 31/29

Rotations: Heavy 0, Medium 0, Light 31, Total Adds 29, WQSI, WAYZ, WWYZ, WRKZ, WIOV, WICO, WGTY, WKAK, KRRV,
KMML, WTVY, KKIX, KTCS, KYKX, KTEX. WRNS, KGKL, WACO, KLUR, WDDD, KEBC, WXCL, KTTS, KVOO, KFDI, KVOC,
KEKB, KWNR, KRWQ.

SKIP EWING “Grandma’s Garden™ (Liberty) 26/0

Rotations: Heavy 0, Medium 3, Light 23, Total Adds 0. Medium: KTTS, KVOO, KORD. Light: WRWD, WICO, WFRG, WKAK,
KMML, WTVY, KHEY, WKML, WPCV, KYKX, KGKL, KLUR, WOW, KIQK, KTPK, KFDI, KVYOC, KMUS, KYGO, KMON, KMIX,
KNCQ, KRPM.

GEORGE JONES ‘‘Walls Can Fall” (MCA) 25/17

Rotations: Heavy 0, Medium 2, Light 23, Total Adds 17, WRKZ, WIOV, WRWD, WICO, WGTY, WKAK, KMML, KAYD, WTVY,
WKML, KOOV, KSSN, KTEX, WOWW, WXCL. KTTS, KTPK. Medium: WAVC, KVOO. Light: KTCS, KGKL, WTNT, KLUR, KFDI,
KRWQ.

REMINGTONS “‘Wall Around Her Heari” (BNA Entertainment) 22/0
Rotations: Heavy 0, Medium 4, Light 18, Total Adds 0. Medium: WFRG, KQDY, KTTS, KVOO. Light: WQBE, WWYZ, WICO,
WOVK, WKAK, WXBQ, WYGC, WSIX, WCHY, WJOD, WXCL, WTHiI, KTPK, KVOC, KMUS, KEKB, KMIX, KNCQ.

ANDY CHILDS “| Wouldn't Know'' (RCA) 22/0
Rotations: Heavy 0, Medium 4, Light 18, Total Adds 0. Medium: KTTS, KVOO, KUZZ, KVOC. Light: WICO, KRRV, KMML,
KASE, WGKX, KGKL, WWQQ, KQDY, WITL, WXCL, WTHI, KFDI, KYGO, KZLA, KRWQ, KMiX, RNCQ, KOLT

JUDD ERICKSON “Toys And Games" (Reprise) 21/0
Rotations: Heavy 0, Medium 3, Light 18, Total Adds 0. Medium: KEAN, WAVC, KVOO. Light: WKAK, KMML, KLUR, KQDY,
WAXX, WWQM, wDDD, KEEY, KCJB, WOW, KIQK, WWJO, KFDI, KVOC, KEKB, KRWQ, KMIX, KRPM.

LARRY BOONE “Hotel Coupe De Ville” (Columbia) 12/2
Rotations: Heavy 0, Medium 0, Light 12, Total Adds 2, WYGC, KGKL. Light: WWYZ, WRKZ, WIOV, WICO, WTVY, KLUR,
KTTS, KVOO, KFDI, KRWQ.

LYNYRD SKYNYRD “Love Don't Always Come Easy” (Atlantic/AG) 11/3
Rotations: Heavy 0, Medium 0, Light 11, Total Adds 3, WRWD, KLUR, KTTS. Light: WWYZ, WFRG, WKAK, WYGC, KYKX,
WTXT, KVOC, KALF

ARTIST/Song Title (Label) Album Title

CONFEDERATE RAILROAD/Trashy... (Atlantic Nashville/AG) . . Confederate...
BROOKS & DUNN/Rock My World (Little Country Girl) (Arista) . ... ... .. Hard Workin' Man

LITTLE TEXAS/God Blessed Texas (WB) . . .. ................ ... ... ... Big Time
GEORGE STRAIT/Where The Sidewalk Ends (MCA) .. ......... . ..... . .. Pure Country
GARTH BROOKS/Every Now And Then (Liberty) . ... ........ ... . .. ... . The Chase
GEORGE STRAIT/Overnight Male (MCA) . ... .................. ... .. Pure Country
NEAL McCOY/At This Moment (Atiantic Nashville/AG) . . .. ... ....... ... At This Moment
WYNONNA/Rock Bottom (Curb/MCA) . ... ... ... ... ... ... .. .. ... Tell Me Why
VINCE GILL/One More Last Chance (MCA) . ................. . 1 Still Believe In You
KATHY MATTEA/Listen To The Radio (Mercury) ............ .. Lonesome Standard Time
MARK CHESNUTT/Woman, Sensuous Woman (MCA) .. ... ... .. .. ... Almost Goodbye
LARRY STEWART/We CanLove RCA) .......... ... ... ... ....... Down The Road
TRISHA YEARWOOD/For Reasons I've Forgotten (MCA) .. ... ...... . ... Hearts In Armor
REBA McENTIRE/One Last Good Hand (MCA) .. ... ... ... ... ... ..... it's Your Call

JOHN MICHAEL MONTGOMERY /Dream On Texas... (Atlantic Nashville/AG) . . Life’s A Dance
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NATIONAL RADRIO FORMATS

i && T WNOE-FM! —— WHOKIColumbus, OH WWWWIDelroit, MI WDAF/Kansss City, MO | KEEY/Minneapolls, MN
L ; New Orlgans, LA® | g5 § (814) 6534373 (313) 259-4323 (816) 9316100 (812) 8487757
-%3 1 ~ (508) 5281212 -, I Raines/Clack MardivFoster Cramer/Bryan Swedberg/Bayer
TR i Stecker/Blake o BROTHER PHELPS
% n BILLY RAY CYRUS DWIGHT YOAKAM JOHN MFCHAEL MONT
TRACY BYRD e JOHN HICHAEL MONT -
SAWYER BROWN WUBE/Cinclnnati, OH SieR o O IE | e
WOSYPittsburgh, PA KSCSiDsltasiFt. Worth, TX ONIGHT YOAKAM ncinnatl, Lo vt vt GIBSON MILLER BAN CLAY WALKER ToBY KX ITH
(412) 471-9950 (817) 429-9696 o (513) 721-1050 e RADNEY FOSTER Hottest : STEVE SARINER
McCrackeniDeCario JamesKinder JOHN ANDERSON Closson/Hamitton TRACY BYRD L GEDRGEYSTRALT) o el
JORN ARRON TIPPIN E ALAN JACKSON SHELS
wPOC, 0 Hotrest: WKHX/Atianta, GA vk ooe O T WUSNIChicago, 1L TRACY BYRD i Hottest: VINCE GILL Bottestglt
(mg e EOLLINRRATE (404) 9550101 BROTHER PHELPS HCORIDE LANTHERRID (312) 648-0099 e ke JENCE 'GLL S ahceoon o Bk PARThGAARINICARRE
JOHN_ ANDERSON s LARRY STEMART COLLIN BAYE McNeiUBiondo ; CLINT BLAGK TR e v CARLENT. CARTZR
MoodyiCole VINCE GILL cGinley/Gray Hottest: Hottesth JOMN. ANDERSON REBA MCENTIRE KFKF/Kansas City, MO BROOKS. & DUNY
R e CLINT BLAK DOUG SUPERNAW VINCE GILL WCMS-FMiNortolk, VA JOHN EERRY SARTHABROKS ALAN JACKSON TANYA TUCKER (B16) 753-4000 ALAN JBZHSON
SHENANDOAH GEORGE STRAIT Hottest: TANYA TUCKER (804) 4241050 RONNLE MILSAP ALAN JACKSON BROOKS & DUNN Crawiey/Stevens
Hottest: GARTH BROOKS JCHNRANDERSCH Mike Meahan R iﬂ“ﬁﬂiﬁﬂ JOHN MICHAEL MONT
ROOKS VINCE GILL CLINT BLACK Hottest: : .
“,,QS".“,.SQME CLINT BLACK GEORGE STRAIT ROBERT SLLIS ORRA MCERIDE & THE RID MARK COLLIE WRVFIColumbus, OH WFMS/indianapolls, IN B WILFMISL, Louls, MO
N Tt COLLIN RAYE WGAR/Claveland, OH (614) 488-4321 (314) 436-1800
G G COLLIN RAYE JOHN MITHAEL MONT “ " 8 o (317) 8429550 CLINT BLACK e e
fLIyT BLACK WCTKIP MA e ST KPLX/Datlas-Ft. Worth, TX L AN Bk 21e)esd 8300 ob Ells MsscniCannon) ALAN JACKSON hanaste
HMARY CHAPIN CARPE (5“,:19:;;::“-, o . LARRY STEMART T NugentiCollier SAWYER BROWN = LORRIE. MORGAN AHON TIPPIN
e WYAY & WYAUAtIanta, GA* | Brad Chembers Hottest: BILLY RAY CYRUS JOM MICHAELANRT Hottest oy SAMERTBAN
L] oy ! . CLAY WALKER AUAN JACKSON WMILIMilwaukee, Wi Hottess :
WYNY/New York Chy, NY {404) 955-0106 RICKY LYNN GREGG JOHN ARDERSON GIBSOH MILLER BAN
BOY HOWDY CLINT ELACK AARON TIPPIN SIRSOURITLLERIEAY LORRIE MORGAN {818)|545.8900 CARL ENEACAATER
(2)3]237:2900 RONNIE MILSAP DifwetSaohe gl (A MARY CHAPTN CARPE RONNIE MILSAP Jottesty CLINT HLAK WoltelMorgan BILLY gt CYRUS
DeMontreux SHENANDORH TRACY BYRD Er L AUAN J#CKSON Hottest VINCE GILL TANYA TUCKER SHANTA TWAIN RAROHRTTEGIN
SAWYER BROWN o mmm Hottest: DOUGESUFERNAY ALAN JACKSON %ﬂuuﬁﬁé (RIS sy
DWIGHT YOAKAM CLAY WALKER By & CLINT BLACK LORRIE MORGAN Hottest: HAK
OWIGHT YOAKAM Hottest: K, V. JTANTARTUCKER VINCE GILL
JOHN BERRY Y ey ALAN JACKSON WGHFMNorfolk, VA VINCE GILL N EORGEISTRAT
MATTHEWS WRIGHT & Hottest: . COTIAIRAYE: JOHN ANDERSON (804) 487-1310 MCBRIDE & THE RID CLINT BLACK
S TeVERARTNER JOHN_ANDERSON VINCE GILL Rivers/Carmody KAJASan Antonio, TX GEDRGE STRAIT REBA MCENTIRE
TOBY KEITH At e e GARTH BROCKS (512) 7347301 [t
RONNIE MILSAP VINCE GILL EACK SHANIA TWAIN ALAN JACKSON
FOIER TN IACKSON JOHN ANDERSON BROTHER PHELPS paviCasil
GARTH BROOKS TANYA TUCKER KILT-FMMouston, TX PATTY LOVELESS L‘“’“' X — fome, NY vt WXKXiParkersburg, WV
PAM TILLIS WTDR/Charlotie, NC (713) 5263461 TRACY EYRD forteaty e (315) 3387700 (802) 8581230 (304) ams-4565
QOLLIN RAYE (704) 333-9690 CandexMurray TOBY KEITH = Buck Waters WhitehesdrLyonn Tom McSuke
VINCE GILL Ellis/Ritchie iy Hottest: LAY WALKER TRACY BYRD BROTHER PHELPS
JOHN ANDERSON WMZO-FM/Washington, DC SAWYER BROWN MATTHEWS WRIGHT & N eSO WICRHuntington, WV B AARON TIPPIN PATTY LVELESS
{202) 362-8330 TRACY BYRD SAWYER BROWN CLINT SLACK (808) 739-8427 ;;"n ELLIS ORRA N &w’rﬂ .:xﬁ g:{
WXTH PA MeC ,I:lott,est: SHEMANDOAH LORRIE MORGAN WQYK-FMISt. Petersburg- Dave Poote RONNIE MILSAP x‘m“:ﬁm LARRY TEMART
(215) 867-5000 MARK COLLIE e T COREDRRATERILE (T;""J,’;',FL - PATTY LOVELESS LS GARTH RO T T
Hart/Brophey DWIGHT YOAKAM 9 660 TOBY KEITH VIKCE G =
< BOY_HOWDY LoRRE AN e KCYY/San Antonio, TX Martin/Raberts WONAJAIbeDrNY RAISHACTY A enocs LbRate MomGan i
LITTLE TEXAS MATTHEWS WRIGHT & CLINT BLACX 512) 8151925 4 MARK COLLIE 518) 283-4900 RONNTE MILSAP MCBRIDE & THE RID
ARRON TIPPIN Hottest: (512) 8151 JOHN MICHAEL MONT AtioruEarly CLAY WALKER COLLIN RAYE WPOR/Fortland, ME
HATRRETCHIN none WKIS/MIami, FL Scott Huskey Rortascy POt HOMDY I JOHN. ANDERSON T A (207) 70111
Hottest: WSOC-FMICharlotta, NC (305) 6214300 JOHN MICHAEL MONT JOHN_ ANDERSON BROTHER PHELPS JOHN ANDERSON (304) 7447020 HeanemayRaioht
EATTYQUVELESS (704) 338-1103 Bob McKay TRACY 8YRD CLINT BLACK FONNIE HILSAP CLINT BACK ] WhiteheadiJones BILLY M CYRUS
GARTH BROOKS STEVE ARINER WGTY/York. PA
BOY HONDY GARTH BROOKS 4 DUNN GIBSON “TLLER BAN
DWIGHT YOAKAM Gritfin/Feanklin BILLY RAY CYRUS BOBBIE CRYNER e Hottest: VINCE GILL 717} 3363101 QLAY WALKER o
LEE ROY PARNELL DWIGHT YOAKAM HAL KETCHUM Hottest: T ESEW Cracl e AN JACKSON dohn Peliegrini i rad tottest:
ALAN JACKSON MARK COLLIE Hottest: TANTA EOCKER SHRTERGAATE eiLR ot L e ALAN JAKSON
Hot test none CONFEDERATE RAILR REBA MCENTIRE TOBY KEITH VINCE GILL Vince
none ALAN JACKSON VINCE GILL ROBERT ELLLS ORRA CLINT BLAK THE R1
REBA MCENTIRE (717 7381191 CLAY WALKER TRACY LAWRENCE MBI & T RID
CLINT LA WYRK/Butisio, NY OjBannell/Qusy) ?{Em'“n:r e :a:ms:: . NY
{718) 852-T4a4 :Gmmmmlmm GEORGE JONES m: cm-;:;:u o
Ken Joh: " I
N ROBERT BLLLS ORRA oy WXTAErls, PA Mool
LITTEEyEIAS Em (e CLINT LAGK vy PATTY LOVELESS
" KNIX/PhoeniX, AZ KNCUSscrsmento, CA KSOP-FM/Sah Laka City, UT KRTY/San Josa, CA TRISHA TEAROOD TIM MCGRA e Tce (G [BLDC RORNTE BILOAP
i s (802) 966-6236 (916) 9253700 (801) 972-1043 {408) 293-8030 g L FOWLE KLSK LA AT Chi A ToBY 21
i o é WostOwans 80b Young HiltonsTurpin Stevens/Michaels A s o e BROOKS & DUNN ulal e JOSE T 18 Ry
ik CLAY WALKER DWIGHT YOAKAM BILLY RAY CYRUS CHRIS LEDOUX A0, ANDE RO VINCE GILL SAWYER SROWN CUAY WALKER
PATTY LOVELESS RONNIE MILSAP CLAY WALKER BILLY RaY CYRUS T Gt el DVIGHT YOAKAM GARIS " EDOUX
TOBY KEITH WYNONNA MATTHERS WRICHT & JOHN BERRY AARRIGEo Hpte o) Hottest: Hottest:
KZLA/Los Angeles, CA* SAWYER BROWN SHANIA TWAIN RONNIE MILSAP BROTHER PHELFS WOKQIDover- REBA MCENTIRE s cmngﬁmn mu';fiz
(818) 842-0500 TRAVIS TRITT SHELBY LYNNE Hottest: SEMY HALKER Portsmouth, NH CONFEDERATE. AAILR SO MDERSON
CurtisiPuro RONNIE MILSAP TOBY KEITH ALAN JACKSON pottest (803) 742.7080 YINGE GILL QUINT A
Hottest: TRAVIS TRITT CLINT RLACK ALAN JACKSOM ALAN JACKSON ALAN JACKSON
MARK COLLIE GARTH BROOKS SMOKIN' ARMADILLG COLLIN RAYE CLINT HLACK BlskelL uiiy IEEAD daaL, Y, WFGYiAltoona, PA WICO/salisbury-
KIKF/Angheim, CA PATTY LOVELESS LORRIE MORGAN Hottest: GEORGE STRAIT JOHN ANDERSON SANYER BROWN (716) 2327550 (814) 941-9800 Ocean 'c'n, D
(714) 8351300 lémY“m;" BROOKS & DUNN CLINT BLAGK VINCE GILL TANYA TUCKER ouLGTiRONC BoblBarnoly Polty Wogg ‘:gﬂ::r::;lv MO o TR23312
Craig Powers Ty m: Jatason VINCE GILL VINCE GILL Hottest: none SAWYER BROW (.,,, )M,.\.,.., Parkafiook
¢ ESNUTT ALAN JACKSON JOKN ANDERSO Hottest: Hottest:
LARRT STEMART) LORRIE MORGAN REBA MCENTIRE KSON-"MiSan Disgo, CA KRPM/Seattls, WA HARY GRAPIN CARPE rone QLINT BLAK DWIGHT YOMKAM Ers e
ROBERT ELLIS ORRA GEORGE STRAIT CARLEWE CARTER (619) 2991280 (206) 6490108 NARK CHESNUTT ANDERSON ROUNIE MILSAP el
e ] KUPLIPortiand, OR Shepandiipton RandallMcMurphy ALK RSN COFERATE JAILR PATTY LOVELESS b i
SonTAk TN L sl (503) 297-3311 KRAK-FMISacramento, CA T s OWIGHT YORKAH WOLS/Scranton, PA EORRIEDDC ETiEs] - ROWLE HILSAP
RICKY LYNN GREGG Bradiey/Todd (918) 923-8200 HAL KETGHUM AARON TIPPIN WWYZHartlorg. CT 717) 7793399 JON MICHAEL Eyﬁ"ﬁu
Hottest: RADNEY FOSTER Pareigls/Wood CLAY WALKER CLAY WALKER (ECEDEEEERRK) Firsiusti WOCH/Bangor, ME JLIMIHCGRAY Hottes: :
BROOKS & DUNN AARON TIPPIN PATTY LOVELESS BILLY RAY CYRUS SAWYER BROWN ConterSavitle JORN MICHAEL MONT (207) 989-5631 g CLINT A
CLINT BLACK KMLE/Phoenix. AZ TOBY KEITH TOBY KEITH Hottest: TRACY BYRD QLAY WALKER PATTY LOVELESS Ouchesne/Giiddan VINCE GILL VIRCE GILL
Joim MDERSON (602) 264-0108 BROTHER PHELPS CLAY WALKER - et YFOSTEN SO HICELONT oI ot KETTH 6 ANDERSOV o e
MARY CHAPIN CARPE StedgeiDaniels 3?;&‘;’(‘;111_ ROBERT ELLIS ORRA SHANIA TWAIN FOBERT ELLIS ORRA FOBERT ELLIS ORRA B[ Chraey oo CARLEWS CARTER
SANYER BROWN CONFEDERATE RAILR Hoou:ttm‘sw KSAN/San Francisco. CA MARK CHI oty e PHELPS BROCKS & DOWN WOVKWhasimg, WV*
KYGO-FM/Denver, CO Hottest: JOHN ANDERSON VINGE GILL (415} 291-0202 GARTH BROGKS Gt b Ol TARAE PATTY LOVELESS (304) 2321170
(303) 321-0950 :’i'fcmﬂ g“—'— CLINT BLACK TANYA TUCKER Loganifyan QuN JAEKSON CALENE CATER JOHN ANDERSON e Bilt Barg
$1. JohniPage ST D) REBA HCRNTIRE MARY GHAPIN CARPE CQLINT BLACK o vty GebvgE StaaiT SO wa——rr Yo
TOBY REITH CLINT BLACK [IOHNJANDERSOY CLAY WALKER AR CHET (717 782-3138 PATTY AOVELESS
RONNIE 'CLSAP i CLINT BLACK TOBY KEITH KMPS/Saatile, WA WRKZ/Hershey, PA (58D e Stacy Droke RONNIT MILSAP
CLAY WALKER ::Rﬂlmv-;-lmm JCHUTHICRREL HoirT (206) 443-9400 (7117) 3877700 WPKXiSpringfieid, MA m;r - Hotvet:
PATTY LOVELL n Bernadino, i BROWN Tony TI Johnson/Dandelion 413) 7325353 RRA JOHN INDERSOM
Hottest : (714) 8259525 KKATISatt Laks Clty. UT Hottest: ypronss St Cosa WHWK/Binghammon, NY e HCBIRR, & THE 1D
fone Harrigani Jefre: {801} 533-0102 ALAN SACKSON JOHN MICHAEL MONT TIN MOGRAW (807) 772-8400 RONNIE NILSAP CLINT BLAX
g8 ¥ Marks/Mickslson CLINT BLACK ROBERT ELLIS ORRA GEDRGE JONES JOHN MICHAEL MONT Johns Davison KEITH BROCK: 4 DUNW
DOUG STONE JOHN ANDERSON LARRY STEWART RONNIE HILSAP STEVE WARINER i tlvareey ALAN TACKSON
Hottest: CLAY WALKER VINCE GILL STEVE WARINER e ot e PATIT LVELESS WILQMWIlllsmeport, PA
VINCE GILL ﬁ;é;’éiu LOKRIE MORGAR Hottest: JOHN MICHAEL MONT Kok Jhexson Jo Hottest: (717) 5224878
. N . COLLIN RAYE e . JOHN ANDERSON TOBY IEITH BROOKS & DUNN CLINT BLACK VINCE{GILL EvangHerendeen
designates stations GARTH BROOKS CLINT BLACK PATTY LOVELESS AR AL K oM iERSON
CLINT BLACK CLIN’TJ;EAG‘ GARTH BROOKS Hottast: TRISHA YEARWOOD LORRIE MDRGAK %;:'T MD;FE ﬁ" PMICHAEL MONT
1 ALAN JACKSON VINCE ALAN JACKS VINCE GILL HCEN 4
reporting album cuts. JOHN_ ANDERSON BROOKS & DUNN oo CobrE STAALT ALAK JACKSON
JOHN ANDERSON TANYA TUCKER
CLINT BLACK CLINT RLACX
v REBA QUEN(TRE
ALAN TACKSON

KOUL/Corpus Christ, TX

WOAMHuntaville, AL

WVLKiLexington. KY

o (512) 3831800 {205) 353-1750 (808] 253-5900
e g g PrewhBrooks BramistMcCiain Sus Stevens
Bi LITTLE TEXAS PATTY LOVELESS
) . . JOHN BERRY LARRY STEWART ROBELT ELLLS ORRA
ALTERNATIVE PROGRAMMING Broadcasting Programming Continued SATELLITE MUSIC NETWORK m Rt DUTGHT YoREke preafensl
YINCE GILL Hotteat:
Mickey Briggs » (800) 231-2818 GEORGE ST e 0 o Sop Lo e Mark Edwards o (800) 527-4592 N i s £ s
: cttat:
BILLY RAY CYRUS/In The Heart Of A Woman ALAN JACKSON;Chattahoochee Country Coast-To-Coast WA AgamaTs0 an waa womiE o i
MATTHEWS, WRIGHT & KING/ Got A Love BILLY RAY CY T A (80311279 2000 _ GEORGE STRALT COLLIH RAYE
Suoer Country/Pure Count LL RUS/in The Heart 01 A Woman e i e
SAWYER BROWN/Thank God For You uper Lountry/Pure Lountry GIBSON MILLER BAND/Texas Tatioo T ) OsliasFt Worth, TX* ALAN JACKSOH
DWIGHT YOAKAM/A Thousand Mies From Nowhere BROTHER PHELPS /Lot Go GEORGE JONES,Walls Can Fal (L a0 WS iackson, MS
Hottest: BILLY RAY CYRUS/In The Heart O A Woman RONNIE MILSAP/True Believer STETEUARLER ETLHAT LR e eerman (801) 9821082 KSSWLittle Rock, AR
VINCE GILL/N Future In The Past TOBY KEITHMe An't Woh Missing Hottest: o s « e B m":;; - (5011 227-0696
McBRIDE & THE RIDE/Love On The Loose PATTY LOVELESS/Nothin' But The Whee! SAMMY KERSHAWHaurzed Heart T Ao AEAEAOC axr wE aopELE CRTIER
C. BLACK w/WYNONNA/A Bao Goodbye JOHN M. MONTGOMERY/Beer And Banes LITTLE TEXAS/What Might Have Been JOHN ANDERSOR LindsayDixon COLIH raTE e T TOBY KEITH
LOARIE MORBAN/ Guess You at To Be There Hottest: CARLENE CARTEREvery Lt Thig o e L s y preecoacll G
; CBCACKIw YN DR o 00UG STONEfWhy Oin | Think 01 That KASEAustin, Tx e s e e w o
COLLIN RAYE Somebody Else’s Moon DOUG SUPERNAW Reno 512) 4951300 o Kingliones e Lo ¥INC GILL
BONNEVILLE JOHN ANDERSON/Money In The Bank BILLY RAY CYRUS o o INDeRw
o 