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JIMMY BOWEN ON
CROSSOVERS AND
COUNTRY RADIO

Liberty Records President
Jimmy Bowen throws some
written counterpunches to
consultant Moon Mullins’s recent
R&R ‘Perspectives’ column on
today’s country records
sounding ‘too pop.’

Page 31
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MARKETING VS.
PROMOTIONS
Promotions is doing giveaways.
Marketing looks at how the station
should be perceived in listeners’
minds. WKLS/Atlanta’s Mark
Cooper details the difference.
Page 42

FORMATS FOCUS ON
FEMALE LISTENERS
Responding to crosstown
competition, Talk WOR/NY is
targeting women like never
before. Meanwhile, AC WTCB/
Columbia, SC found that serving
female listeners led to a startling
success among 25-34 males.
Pages 40, 38
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WHAT’S HOT —

AND WHAT’S NOT

Consultant Chris Beck surveys

the worlds of sales and

marketing and reports on this

summer’s hottest trends.
Page 18

IN THE NEWS...
o Jeff Silvers now
WLTI/Detroit PD
e Jeff Laufer, Neil Lasher new
ERG Sr. Dirs./Album Promo
oBill Catino becomes
Sr. VP/Nat’l Promo;
Sam Cerami VP/Nat’l Promo
for Liberty Records
Page 3
eDebi Fleischer named
Columbia Dir./Nat’l Promo;
Rob Dalton Dir./Nat’l Promo
for Epic/Nashville
Page 10
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Station Trading Brisk Again
But Financing Still Scarce

Mid-year analysis: Business up after three-year lull, but money
flowing to prime properties only; operators head for public markets

After nearly three years of re-
duced action, station trading ac-
tivity has rebounded sharply
during the first half ~f 1993. Dol-
lar volume in R&R’s weekly
tracking is more than double
last year’s pace, and Infinity
Broadcasting’s recent agree-
ment to buy KRTH/Los Angeles
from Beasley Broadcast Group
for $110 million set an all-time
single-station record.

Group owners and brokers
say prices are up for prime ra-
dio properties, but warn that the
improved market may not ex-
tend to many smaller markets
and lesser properties. They also
say financing remains hard to
come by — except for the big-
gest and strongest players.

“What we're observing is an
increase in pricing on cash-flow
properties owing to a lack of in-
ventory of cash-flow properties.
But there is a continued vaid of

Female Managers
A Growing Force

Percentage Of
Women GMs In
Top 100 Markets
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Source: Miller, Kapian, Arase & Co.

Women have reached the GM
post at 144 radio stations in the
top 100 markets, according to a
survey of 1352 stations by the
accounting firm of Miller, Kap-
lan, Arase & Co.

The percentage of women
GMs has risen 43% since the
firm first started tracking it
four years ago.

—George Nadel Rivin, CPA

transactions in the nonperform-
ing assets category,” observed
Star Media Group Managing
Partner Bill Steding. He said
pricing is up everywhere for

Insiders Seek Clues To FCC

Chairman Nominee’s Views

Hundt’s opinions on specific issues elude
even the best-connected industry observers

President Clinton’s nomina-
tion of Reed Hundt to head the
FCC has Washington communi-
cations insiders scurrying to
learn all they can about the
Washington attorney and his
regulatory philosophy.

“I don’t know much about the
guy, but I'm sure going to
learn,” said Richard Wiley,
Washington’s best-connected
communications lawyer.

cash-flow properties, but ‘‘going
up the fastest in larger markets
because of public [stock] com-
pany demand in those markets

TRADING/See Page 26

According to sources, Hundt’s
professional credentials and
personal attributes are impres-
sive ... but figuring out his
views on specific communica-
tions issues has proven difficult.

‘Intelligent, Sharp’

Hundt, currently a senior
partner in the law firm of
Latham & Watkins, has built a
reputation as an extremely in-
telligent, sharp litigator with
extensive experience in anti-
trust matters. That expertise
has brought him numerous
communications industry cli-
ents, including the Wireless Ca-
ble Association and Hughes
Communications, which is
building a direct broadcast sa-
tellite system.

(While much attention has
been paid to Hundt’s role in de-
fending Evergreen Media
against a $6000 FCC indecency
fine levied against its WLUP

HUNDT/See Page 26

Smulyan Back In Broadcast Fold

Former Mariners owner, set for expansion of radio group, expects
four- or five-station duopolies ‘when the FCC realizes that two or
three stations commonly held won’t end diversity of thought’

or the first time in four
Fyears, Emmis Broad-

casting Founder/CEQO
Jeff Smulyan will watch base-
ball's All-Star Game next week
in the singular role of media mo-
gul, now that he's shed the Se-
attle Mariners from his portfolio.

Smulyan acknowledges the
immense change that's occur-
red in the radio industry during
his bruising years with the base-
ball club, but says he's up for
the challenge - particularly
now that he’s shored up Em-
mis’s financial structure to the
point that he's poised to again
become a station buyer, rather
than a seller.

He discusses radio, finance,
duopoly, and baseball with R&R
Associate Editor Jack Mess-
mer.

You've recently com-
pleted a $100 million
debt and equity re-

structuring. Can we now ex-
pect to see Emmis return to
station buying?

T a || Now that our capital
i A ! structure is where
——— we'd like it, I think
we're ready to look at the
next phase, which is to see
what we can do in terms of
acquisitions, mergers, or
something. We love the five
markets we're in and feel
very comfortable in them, so

that’s where we would like to

have our priorities.

‘/ P

Jeff mulyan

...Broadcasting is a
better business
than baseball
in Seattle.

99)

In the mid-to-late
‘ ’80s, your buying
strategy was mostly

turnarounds. Has that
changed?

It really has, but
’ A ‘ that doesn't mean
2 21 we don’t love turna-
rounds. It’s just a different
environment. You really
can’t spend the time on them
and they’re very difficult to
raise equity for. And certain-
ly they’re almost impossible
to put any dent on the books
with. So that does make it a
tougher situation, although I
still think that’s where the
market is. It’s also tougher

to turn around a property to-

day because the cho:ces are
so much narrower and so
much harder to finance
unless you can reinvent the
wheel.

Several radic groups
@ have recently gone
public with stock of-

ferings on Wall Street —
and, of course, Emmis once
had publicly traded bonds. Is
an IPO in your future?

I | There may be. Obwvi-
! A | ously, if you can ac-

= cess the public mar-
kets, it's definitely a way to
have the wherewithal for
growth and also provide li-
quidity for your share-
holders — and that becomes
important to people. At some
point, that’s something we
will consider.

Do you think these
@ IPOs have been
good for the business

in general?

T 1 I think so. The more
[ A the public wunder-
—— stands that this is a
pretty darn good business —
and that we’re not just a
bunch of offbeat characters
playing strange records — it
could only help us. What has
happened to Infinity, Saga,
Evergreen, and Clear Chan-
nel can only help expose and
benefit our industry.

SMULYAN/See Page 13
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Catino

Catino, Cerami
Upped At Liberty

Liberty has initiated a major re-
structuring of its promotion de-
partment, elevating Bill Catino to
Sr. VP/National Promotion and
Sam Cerami to VP/National Pro-
motion.

Liberty President Jimmy Bowen
commented, “Bill's ability to keep
ahead of radio’s needs and deliver
consistent quality has made him a
valuable and integral part of the
Liberty team. His new title will al-
low him to keep propelling our mu-
sic forward.”

Catino told R&R, “Jimmy Bow-
en has been a great mentor these
last 10 years. His continued belief
in me is extremely gratifying. I'm
excited about the new position and
I appreciate the chance to put to-
gether a promotion head’s dream
team. But it's also imperative if
we're to continue the growth the
country industry is enjoying.”

Regarding the departmental re-
structuring, Catino noted, “We're
not adding a lot of promotion peo-

LIBERTY/See Page 26

KABC & KLOS’s Studio Tour

AR

PACETHREED

To celebrate the opening of their new studios, KABC & KLOS/Los Angeles
held an open-house party. Enjoying the festivities are (I-r) KGO/San Fran-
cisco President/GM Michael Luckoff, KABC President/GM George Green,
Capital Cities/ABC Inc. Radio President James Arcara and President/Own-

ed Radio Stations Don Bouloukos, and KLOS President/GM Bill Sommers.

ERG Restructures AOR Department

Lasher, Laufer elevated to Sr. Directors

Neil Lasher and Jeff Laufer have
been upped to Sr. Directors/Album
Promotion at EMI Records Group.
Both will share responsibility for
the AOR promotion department
and report to ERG Sr. VP/Promo-
tion Ken Lane.

“I am very excited with the new
AOR team,” said Lane. “Both Neil
and Jeff have my complete confi-
dence, and what more can I ask
when the first record they work

R e i

Sllvers Set To Program WLTI/Detrmt

WLEV/Allentown OM/PD Jeff
Silvers has been named PD of Via-
com Lite AC WLT1/Detroit. Silvers
succeeds Dave Beasing, who is now
programming sister AC KXEZ/
Los Angeles (R&R 5/21).

WLTI VP/GM George Kenyon
remarked, “Jeff is an enthusiastic
and talented programmer. We're
excited to have him join our man-
agement team and put his AC pro-
gramming skills to work in
Detroit.”

Silvers, who joins WLTI July 19,
told R&R, “I'm thrilled to be work-
ing for a company as well-re-
spected as Viacom. It’s going to be
a tight AC race in Detroit. Constant
massaging of the product will be
what wins.”

Prior to his five-year WLEV
stint, Silvers previously program-
med WYXL/Ithaca, NY and was
an air personality at WYYY/Syra-
cuse.

o r——

A weekly look back at meaningful and
amusing events from R&R’s archives

Court Codifies Radio’s
Dirty Word List

ifteen years ago the Supreme Court set the tone for the next decade
and a half’'s FCC indecency enforcement by upholding a Commis-
sion ban on airing George Carlin’s “seven dirty words” monologue

during hours when children were likely to listen. Interestingly, the majority
opinion in the 5-4 decision took pains to say that airing occasional exple-
tives was not covered — although subsequently each “dirty word” has
been banned in effect, regardless of context. Carlin’s comment — * used
to say there is no list; now there’s a list” — couldn’t be more true.

Also Celebrating 20 Years Of Excellence:

= —Lommunication
- ——graphics Inc

Lasher Laufer

[Pat Benatar's ‘Everybody Lay
Down’] goes to No. 1!”

Lasher was Sr. Director/Nation-
al Album Promotion for SBK Rec-
ords. Before that, he was the
label's Director/National Album
Promotion. Prior to joining SBK,
he was Promotion/Marketing
Manager for Chrysalis.

Laufer was SBK’s Sr. Director/
West Coast Promotion. He previ-
ously was a promotion executive

with RCA and Chrysalis.

Study Says Dial
Position Has No
Effect On Ratings

A Paragon research study con-
cludes that a station’s dial position
has virtually no effect on its
ratings.

After scrutinizing dial positions
and ratings of the Top 5 stations in
20 markets, Paragon President
Roger Wimmer said ‘‘the data does
not support a strong relationship
between dial position and 12+
share or market rank.”

Wimmer used analysis known as
a “product moment correlation,”
which ranges from a +1.00 for a
perfect positive correlation to a
—1.00 for a perfect negative cor-
relation. Thus, if dial position were
the only predictor of ratings, the
correlation would be 1.00.

When comparing frequency vs.
market rank, the correlation was
—~0.01. “K” stations had a correla-
tion of 0.23, and “W”’ stations were
at a —0.19. So while some relation-
ship does exist, explained Wim-
mer, the correlations are too low to
be considered statistically signifi-
cant.

TV americantradiohistorycom
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THE 11 COMMANDMENTS OF RADIO

There'll be two kinds of air talent in the future
— those who can afford a mansion and those
who can't afford a house. To help you
become one of the former, Dan O’Day
offers 11 radio rules to remember.

Page 2¢
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NAB Blasts Performance Royalty Bill

Radio broadcasters would have to shell out a perfor-
mance royalty — in addition to ASCAP, BMI, and SESAC
license payments — for DAB under a bill proposed by Rep.
William Hughes (D-NJ), Chairman of the House subcom-
mittee that deals with copyright issues.

The proposal is being supported
by the RIAA, but quickly drew fire
from the NAB. Hughes’s bill would
require royalty payments to record
companies and performers for all
digital transmissions, including
current cable audio services and
proposed satellite and terrestrial
DAB services.

RIAA has long sought perfor-
mance royalties from U.S. broad-
casters, but has failed to convince
Congress to drop the current ex-
emption for broadcasters. The rec-
ord industry trade group contends
the lack of a domestic performance
royalty hurts the balance of trade
because it keeps U.S. record com-

)

panies and performers from shar-
ing in foreign royalty pools that re-
quire reciprocity. RIAA also
claims that digital broadcasts,
coupled with digital recorders, will
greatly increase home recording
and reduce record, tape, and CD
sales.

Exploitation Protection

“In this era of advancing digital
technology, it is vital that perfor-
mers and record companies be
protected from unlicensed exploi-
tation,” said RIAA President Jay
Berman.

Including broadcasters in any
performance royalty scheme
“makes no sense,” according to

NAB President Eddie Fritts.
“Broadcasters provide massive
publicity for [record company re-
leases] at no cost to performers or
to the public. The advent of digital
transmission by broadcasters in
the future will not change that rela-
tionship.”

If there is to be a digital perfor-
mance royalty, NAB contends it
should only apply to subscription
services, since they provide music
without spots and announcer talk-
overs, much the way HBO provides
uninterrupted movies suitable for
home recording. But Fritts’s argu-
ments at a hearing earlier this year
apparently failed to convince
Hughes to exempt broadcast DAB
from his bill.

So far, no performance royalty
bill has emerged in the Senate, but
there are rumors that a companion
bill may be in the works.

Senate, House Prepare For Budget Showdown

A budget bill showdown awaits members of Congress
when they return to Washington next week from their July

4 break.

A conference committee will try
to work out differences between
House and Senate versions of
deficit-reduction measures, with
August 9 as the target for com-
pleting a mutually acceptable bill
— but it won’t be easy. Both are
based on President Clinton’s plan
to trim projected deficits by $500
billion over the next five years, but
they differ sharply on how to reach
that goal.

The White House prefers the
House version, which passed by a
narrow Six-vote margin. But the
vote in the Senate came down to
Vice President Al Gore’s tie-
breaker, even with Clinton’s broad
energy tax replaced by a some-
what less controversial 4.3 cents-
per-gallon hike in the gasoline tax.

Tax attorney Mike Hines of Dow,
Lohnes & Albertson provided R&R
with a comparison of major provi-

Dean’s complaint, which was filed
in January, charged that segments
of Liddy's show which chronicled
Dean's alleged perjury before Wa-
tergate investigative panels consti-
tuted “intentionally defamatory at-
tacks™ on his character.

Under the personal attack rule, a
person whose honesty, integrity, or
character is attacked during a dis-
cussion of a “controversial issue of
public importance™ must be notified
of the attack and given a chance to
respond.

In dismissing Dean's beef, the
FCC's Faimess/Political Program-
ming Office said the alleged attacks
did not take place in the context of
a debate over Watergate, but rather
during a discussion of Dean’s per-
sonal conduct in the affair. That top-
ic, the agency said, does not con-
stitute a ‘“‘controversial issue of
public importance.”

In fact, the agency added, Water-
gate itself is no longer an issue of
public importance. In its letter to
Dean, the agency said: “You have

FCC Nixes John Dean
Personal Attack Complaint

he FCC has rejected former Nixon White House
Counsel John Dean's personal attack complaint
against WJFK/Washington midday talker G. Gordon
Liddy, WJFK, and station licensee Infinity Broadcasting.

presented no evidence that govern-
ment and community leaders have
continued to focus on any issue
concerning Watergate, or what im-
pact a 20-year-old event has on the
community . . . Further, you have
not shown that any major issue
connected to Watergate remains
the subject of substantial communi-
ty debate.”

WJFK GM Ken Stevens praised
the Commission’s action and said
the station has made every effort to
let Dean counter Liddy's allega-
tions. “We have offered [Dean] op-
portunities to appear on the show
— he's just never taken us up on
it,” said Stevens. “He's welcome
anytime, anyplace.” Dean could not
be reached for comment.

In a separate but related action,
Dean and his wife, Maureen, are
suing Liddy over the allegedly de-
famatory public statements he
made about them while promoting
“Silent Coup,” a revisionist history
of Watergate that paints the Deans
in an unflattering light. Liddy has fil-
ed a countersuit.

sions (summarized here) that
would most affect broadcasters:

Intangibles Amortization

House: Radio station buyers
could amortize 100% of virtually all
intangible assets (FCC licenses,
goodwill, etc.) over a 14-year per-
iod. When written, this provision
was ‘“‘revenue neutral,” but follow-
ing a recent Supreme Court de-
cision in a newspaper case, it’s now
supposed to raise $2.1 billion over a
five-year period.

Senate: Only 75% would be
amortized, which is supposed to
raise $5.1 billion — $3 billion more
than the House version. With the
Administration and Congress anx-
ious to grab every dollar possible,
House Ways & Means Committee
Chairman Dan Rostenkowski
(D-IL) may face a tough battle to
keep his pet measure intact. Hines
worries that once amortization is
limited to less than 100%, it will be
easy for Congress to cut off a few
percentage points each year to
raise more money.

Personal Tax Rates

Many station owners are Sub-
chapter S corporations whose earn-
ings are taxed (through their
shareholders) according to the per-
sonal income tax rates.

House: The highest marginal
rate would rise from the current
31% to 36%; the Alternative Min-
imum Tax would rise from 24% to
a two-tiered structure of 26% and
28%. A 10% surtax (effectively a
39.6% rate) would be levied on indi-
viduals with over $125,000 (and
couples with over $250,000) in tax-
able income, and the capital gains
tax would remain capped at 28%.

Senate: Blended top rate of
33.5% for 1993, same as House in
’94; AMT blended rates of 25% and
26% for 93, same as House for '94;
surtax blended rate of 35.3% for
’93, same as House for '34; and a
blended capital gains top rate of
99.4% in ’93, going to 30.8% in '94.

Corporate Tax Rates

House: The current marginal
rate of 34% for incomes over

BUDGET SHOWDOWN/See Page 26
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Sillerman Seeks $130 Million
In Wall Street Offerings

obert F.X. Sillerman has filed a long-awaited pubiic

stock offering for SFX Broadcasting Inc., the new

radio company he's forming by combining Com-
mand Communications and Capstar Communications.

Sillerman wants to raise up to $55.2 million from the stock offering,
plus up to $75 million from a companion bond sale. The new stock would
trade on NASDAQ with the symbol “SFXB."

According to an SEC filing, the SFX stations had 1992 revenues of
$47 .5 million, operating cash flow of $11.5 million (a cash fiow margin of
24.2%), and a net loss of $16.9 million. On a pro forma basis, the filing
states that the stock and bond sale would have reduced the loss attribu-
table to common stock to $3.€ million (65 cents per share).

Sillerman, who will serve as Chairman and CEQ of SFX, will own about
900,000 shares of SFX and control 63% of its voting power. He and Presi-
dent/COOQ R. Steven Hicks (currently head of Capstar) will own all of SFX's
Class B stock, which has 10 times the voting power of that being sold to
the public.

The SEC filing revealed that Command President Carl Brazell is being
cashed out for nearly $4.5 million — cash payments totaling nearly $1.7 mil-
lion, $1 million in SFX preferred stock, and a payment of $1.75 million for
his Command stock.

SFX's station lineup will include KRLD/Dallas, KODA/Houston, KJQY/
San Diego, WSIX/Nashville, WMYI-WSSL-AM & FMI/Greenville-
Spartanburg, and WJDS & WMSI/Jackson, MS. It also has a pending deal
to buy WKTF/Jackson for $1.15 million.

eam With Vegas Outfit

merican Network Group (NASDAQ Small Cap:
AMNT) has announced an agreement to merge with
Las Vegas Entertainment Network (NASDAQ
Small Cap: LVEN). LVEN will be the surviving company from
the no-cash, stock-swap transaction.

“They've had a lot of success at raising money and we're a company
that has been having trouble raising money,” ANG President Robert Willi-
amson explained. He will stay to run the radio operation, which will remain
based in Nashville. A joint announcement stated that the merged company
hopes to expand its radio group, which currentty consists of three small-
market stations. The merger is expected to be consummated in October.

Details have yet to be worked out, but at an estimated stock price of
$5.25 per share, the deal would appear to be worth about $7.5 million to
ANG's shareholders.

LVEN, based in Beverly Hills, CA, is headed by President/CEQ Joseph
Corazzi, a former Country Music Television executive, and COO Byron
Lasky, a real estate developer and former owner of four TV stations.

The company’s main business since its founding in 1990 has been a
TV program featuring Las Vegas shows. The company had working capital
of $4.4 million at the end of its last fiscal year and is soon expected to an-
nounce the results of a private placement.

Minority, Female Employment Inch Up

inority and female employment in the broadcast in-

dustry were up marginally in 1992. According to

new FCC figures, minorities accounted for 18.2%
of the broadcast work force in 1992, up from 17.3% in
1991. Women accounted for 39.5% of all broadcast jobs in
1992, up from 38.2% the previous year.

Employment of women and minorities was flat in the "upper four”
categories, which the FCC defines as officials, managers, technicians, and
sales staffers. Minorities held 16.1% of those jobs in 1992, up from
15.8% in 1991. Women inched from 32.4% to 32.6%.

In other financial and regulatory news:

o Edens Broadcasting's KOY-AM & FM/Phoenix has been slapped
with a $25,000 fine and a short-term renewal for EEQO violations. The FCC
says the stations failed to adequately recruit minorities for 49 of 72 vacan-
cies, and kept such poor records “as to constitute an absence of an EEO
program.”

e Osborn Communications (NASDAQ: OSBN) reported that its rights
offering to existing shareholders was oversubscribed. Approximately 3.5
million shares are being sold at $2 each,

* Great American Communications CFO Greg Thomas says the
company's stock is still being traded on “pink sheets" after being dropped
by NASDAQ last week. He expects the company’s prepackaged Chapter
11 reorganization to be concluded by this fall

e The FCC has imposed a $3125 fine against Jacor's KOA/Denver
for violation of contest rules. It seems some entries for a drawing were
never picked up from a designated drop-off point — even after a listener
called to complain. The station argued it was co-sponsor 7-Eleven’s re-
sponsibility to gather the entries. The FCC didn't concur.

-—Randall Bloomquist, Jack Messmer
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TRANSACTIONS

Evergreen’s Double Dealings: Buys ‘Blaze’
For $32 Million, Then Sells Dallas FM

Communicom Corp. of America in $8.18 million reorganization; American Network Group
to merge with Las Vegas TV and casino company for estimated $7.5 million

WWBZ/Chicago

PRICE: $32 million

TERMS: Duopoly deal for $28 million
cash, plus an additional $2 million for
receivables and $2 million under an
LMA which took effect when the deal
was signed Friday (7/2)

BUYER: Evergreen Media Corp., a
publicly traded stock company (NAS-
DAQ: EVGM) headed by President/
CEO Scott Ginsburg. It owns WLUP-
AM & FMIChicago and eight other sta-
tions in six markets. Phone: (214)
869-9020

SELLER: Major Broadcasting Inc.,
headed by President Chris Devine. A
major shareholder is the Allen Trust,
whose beneficiaries are members of
New York's Allen family. Devine and
other shareholders also own KBER/
Salt Lake City and the Superadio net-
work. Phone: (312) 861-8100
FREQUENCY: 103.5 MHz

POWER: 4 3kw at 1548 feet
FORMAT: AOR

BROKER: Peter Handy of Star Media
Group

COMMENT: This station sold for $19
million in 1991

KSNN/Arlington (Dallas), TX
PRICE: $11 million

TERMS: Duopoly deal; the buyer is
programming this station under an
LMA

BUYER: Alliance Broadcasting Com-
pany, headed by President John
Hayes. It owns KYNG/Dallas; WDFX/
Detroit; and is buying KFRC-AM &
FM/San Francisco. Phone: (516)
256-4690

SELLER: Evergreen Media Corpora-
tion (See WWBZ/Chicago "Buyer" list-
ing)

FREQUENCY: 94 .9 MHz

POWER: 100kw at 1509 feet
FORMAT: Country

Great products . . .

BROKER: William Steding of Star Me-
dia Group

COMMENT: This station soid for $7.2
million in 1985.

American Network Group
PRICE: $7.5 million (estimated)
TERMS: Stock-swap merger

BUYER: Las Vegas Entertainment
Network, a publicly traded stock com-
pany (NASDAQ Small Cap: LVEN)
headed by President/CEQO Joseph Co-
razzi, a former Country Music Tele-
vision executive, and COO Byron Las-
ky, a real estate developer and former
owner of four TV stations. Phone:
(310) 659-5044

SELLER: American Network Group, a
publicly traded stock company (NAS-
DAQ Small Cap: AMNT) headed by
Chairman John Casey of Chestnut Hill,
MA and President Robert Williamson
of Nashville. Phone: (615) 742-6100
COMMENT: This transaction includes
American Network Group's state, re-
gional, and sports radio networks,
which serve 533 affiliate stations.

WPTN & WGSQ/

Cookeville, TN

FREQUENCY: 780 kHz; 94.7 MHz
POWER: 1kw daytimer; 100kw at
1319 feet

FORMAT: News/Talk; Country
COMMENT: This combo sold for $2.5
million in 1989

WTMC/Ocala, FL

FREQUENCY: 1290 kHz

POWER: Skw day/1kw night
FORMAT: AC and News/Talk
COMMENT: This station and the
Southeast Agrinet radio network sold
for $250,000 in September 1992.

Perceptual Studies
Auditorium Music Tests

Auditorium Format Analyses

Focus Groups

Tracking

Communicom Corp.

of America Stations

PRICE: $8.18 million

TERMS: Asset sale for the appraised
value of the company, pius accounts
receivable, reduced by liabilities. The
seller's 100% shareholder is also a
shareholder, officer, and director of the
buyer.

BUYER: H.E. Limited Partnership,
whose general partner is CCA inc.,
owned by Richard Kyiberg Jr. of Den-
ver. Limited partners are Richard Kyl-
berg Jr. and his brother, Robert Kyl-
berg of Fremont, CA. Phone: {303)
759-8481

SELLER: Communicom Corp. of
America, owned by Richard Kylberg
Jr. Phone: (303) 759-8481

WZZD/Philadelphia
FREQUENCY: 990 kHz
POWER: 50kw day/10kw night
FORMAT: Religious

WWDJ/Hackensack, NJ
(New York)

FREQUENCY: 970 kHz
POWER: 5kw

FORMAT: Religious

KSLR/San Antonio
FREQUENCY: 630 kHz

POWER: S5kw

FORMAT: Religious

COMMENT: This station sold for
$1.35 million in 1987.

KTOB/Petaluma

PRICE: $20,000

TERMS: Asset sale for cash, pursuant
to an order of the U.S. Bankruptcy

TRANSACTIONS AT A GLANCE

Total Stations Traded This Year:

This Week’s Action: . .

1993 Deals To Date:

$1,300,799,014
(Last Year: $576,058,000)

........ 718
(Last Year: 637)

......... $67,432,000

(Last Year: $10,932,746)

Total Stations Traded This Week:. . .. ... .. 24

(Last Year: 27)

® Deals Of The Week:
® WWBZ/Chicago $32 million
® KSNN/Arlington (Dallas) $11 million

® WTMC/Ocala, FL
® WZZD/Philadelphia
@ KSLR/San Antonio

® KDEN/Denver $800,000

Court for the Northern District of Cali-
fornia

BUYER: Petaluma Broadcasting Cor-
poration, owned by David Devoto of
Petaluma. Phone: (707) 538-1111
SELLER: Jeffry Locke, trustee for the
bankruptcy estate of North Bay Broad-
casting Inc., formerly owned by June
Gardner. Phone: (415) 258-8111
FREQUENCY: 1490 kHz

POWER: 1kw

FORMAT: AC

COMMENT: This station soid for
$850,000 in 1986; a 75% stock inter-
est sold for $300,000 in 1987.

@ KTOB/Petaluma, CA $20,000

® American Network Group $7.5 million {estimated)
® WPTN & WGSQ/Cookevilie, TN

@ Communicom Corp. of America Stations $8.18 million

® WWDJ/Hackensack, NJ (New York)

® WENG/Englewood, FL $165,000

® WFTW & WKSM/Fort Walton Beach, FL $1 milion

® WPSO/New Port Richey, FL $250,000

@ KQLD/Port Sulphur (New Orleans), LA $3.35 million

® WSHZ/Bangor, ME $316,000

@ KOYH (FM CP)Pelican Rapids, MN $1000 for 50%

® KHAD & KDJR/DeSoto, MO Undisclosed for 60%

@ KAHR/Poplar Biutf, MO $350,000

O KIVA & KZRQ/Corrales-Santa Fe, NM $900,000 (maximum)
® WCBG & WGLL/Chambersburg-Mercersburg, PA $1.6 million

KDEN/Denver

PRICE: $800,000

TERMS: Asset sale for $250,000 cash
and a promissory note for $450,000
payable to the Bank of Denver. In addi-
tion, John McGuinness is to be paid a
total of $100,000 over four years (in
monthly payments of $1667 for the
first two years and $2500 for the fol-
lowing two years) under a consulting

agreement.
Continued on Page 8

for great stations . . .

: CFTR-AM & CHFI-FM/Toronto
CKWX-AM & CKKS-FM/Vancouver

CFAC-AM & CHFM-FM/Calgary

CKY-AM & CITI-FM/Winnipeg

Paragon Research

Contact Mike Henry to discuss programming research options for your station — (303) 922-5600

The Research Company of Choice

WY amearicanradiohistory com
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ON AUGUST 28,1993
THE GONGERT
BROADCAST EVENT
OF THE YEAR
WILL AIR LIVE ON
RADIO STATIONS
AROUND THE
GLOBE.

IT'S ONLY ON RADIO!
IT'S ONLY ON WESTWOOD ONE!
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RADIO BUSINESS

F

TRANSACTIONS

Continued from Page 6

BUYER: Kids Airwaves Ltd., a limited
partnership whose general partner is
Airwaves Ltd., owned by Marc Hand
of Englewood, CO; Julie Anderies of
Castle Rock, CO; and Wayne Racine
of Litleton, CO. Hand and Anderies
have interests in a company which
owns KYZX & KNKN/Pueblo, CO and
is buying KCSJ/Pueblo. Phone: (303)
534-3939

SELLER: Cashel Inc.,, headed by
President John McGuinness. Phone:
(303) 466-6433

FREQUENCY: 1340 kHz

POWER: 1kw

FORMAT: This station is dark.
COMMENT: This station sold for
$570,000 in 1990.

WENG/Englewood

PRICE: $165,000

TERMS: Asset sale for cash

BUYER: Murray Broadcasting Com-
pany, owned by John Murray of Ram-
sey, NJ. Phone: (201) 818-1110
SELLER: Sarasota-Charlotte Broad-
casting Corporation, headed by Presi-
dent E.J. Ewing. Phone: (813)
474-3231

FREQUENCY: 1530 kHz

POWER: 1kw daytimer

FORMAT: Nostalgia

BROKER: Kozacko Media Services
represented the seller; Beckerman As-
sociates Inc. represented the buyer

WFTW & WKSM/Fort Walton
Beach

PRICE: $1 million

TERMS: Duopoly deal. Asset sale for
assumption of $1 million debt owed to
Peoples Bank of Biloxi, MS. The buyer
is programming this combo under an
LMA.

BUYER: Holladay Broadcasting Co.
Inc., owned by Clay Holladay of Meri-
dian, MS and Georgia Edmiston of
Fort Waiton Beach. They own WYZB/
Mary Esther, FL. Holladay also owns
KRVV/Bastrop, LA; WTUX/Meridian;
and WDJR/Enterprise, AL. He is the
son of the seller. Phone: (904)
243-2323

SELLER: New South Communica-
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/4~A flexible newscast you
customize with your own
station identity elements.

tions Inc., owned by Frank Holladay
of Meridian. He also owns KLMB &
KJLO/Monroe, LA; WALT & WOKK/
Meridian; WSYE/Houston, MS; 80%
of WXVI & WZHT/Montgomery-Troy,
AL; 49% of WMXA/Opelika, AL; and
is buying KLIP/Monroe. Phone: (601)
693-2661

FREQUENCY: 1260 kHz; 99.5 MHz
POWER: 1kw day/131 watts night;
50kw at 492 feet

FORMAT: News/Talk; Classic Rock
COMMENT: The application states that
WFTW & WKSM-WYZB had a combin-
ed share of 21.7 in the Spring 1992
Arbitron survey of the Fort Walton
Beach metro. This combo soid for $3
million in 1988.

WPSO/New Port Richey
PRICE: $250,000

TERMS: Asset sale for $31,500 cash,
a 35-month promissory note for
$25,000 at 10% interest payable to
Jorgenson Broadcast Brokerage, a
96-month promissory note for
$160,000 at 10% interest payable to
Lowry Communications Inc., and a
36-month promissory note for
$33,500 at 10% interest payable to
the seller

BUYER: AKMA Broadcast Network
Inc., owned by Sotirios Agelatos,
Giorgios Mermelas, and loannis Kart-
sonas of Clearwater, FL. Agelatos is
buying WXYBl/Indian Rocks Beach,
FL. Phone: (813) 725-5555
SELLER: The Hays Group Inc., head-
ed by President Page Peary. It also
owns KRKY/Granby, CO; KRKM/
Kremmling, CO; and WULF/Alma,
GA. Phone: (813) 848-8161
FREQUENCY: 1500 kHz

POWER: 250-watt daytimer
FORMAT: News/Talk

BROKER: Mark Jorgenson of Jorgen-
son Broadcast Brokerage
COMMENT: This station sold for
$240,000 in 1991.

KQLD/Port Sulphur

(New Orleans)

PRICE: $3.35 million

TERMS: Duopoly deal; asset sale for
cash

BUYER: NewMarket Media Corpora-

tion, owned by Chairman/CEQO
Stephen Robertson and President/

Your station’s news-bat

For more informatio
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COO Peter Schulte. They own
WNOE-AM & FM/New Orleans, KXXY-
AM & FM/Oklahoma City, WREC &
WEGR/Memphis, and WSJS &
WTQR/Greensboro-Winston-Salem.
Phone: (919) 998-0691

SELLER: Beasley Broadcast Group,
headed by Chairman/CEQ George
Beasley and President/COO Simon T.
It also owns WTEL & WXTU/Philadel-
phia; WPOW/Miami; WBIG & WYSY/
Aurora-Chicago; KAAYILittle Rock;
WJHM/Daytona Beach, FL; WWCN &
WRXX/Ft. Myers, FL; WKMLIFayette-
ville, NC; and WJMH/Greensboro; and
is seling KRTH/Los Angeles. Phone:
(813) 263-5000.

FREQUENCY: 106.7 MHz
POWER: 100kw at 982 feet
FORMAT: Gold

BROKER: Paul Leonard of Star Media
Group

COMMENT: This station sold for $4.2
million in 1988.

WSHZ/Bangor

PRICE: $316,000

TERMS: Duopoly deal; asset sale for
$300,000 cash and three annual pay-
ments of $8000, $4000, and $4000
under anoncompete agreement
BUYER: Dudman Communications
Corporation, owned by Helen Dud-
man of Elisworth, ME, Martha Dud-
man of Northeast Harbor, ME, and
Janet Dudman of Hastings-on-Hud-
son, NY. They own WDEA & WWMJ/
Ellsworth (Bangor). Phone: (207)
667-9555

SELLER: Penobscot Broadcasting
Corporation, headed by President
James Goff. Phone: (207) 947-3371
FREQUENCY: 92.9 MHz

POWER: 20kw at 784 feet

FORMAT: AC

COMMENT: The application states that
there are 14 stations in the duopoly
market created by WSHZ-WDEA &
WWMJ and that the buyer will own
fewer than 50% of the stations.

KOYH (FM CP)/

Pelican Rapids

PRICE: $1000 for 50%

TERMS: Sale of partnership interest for

cash
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BUYER: Owen R. Thompson of Peli-
can Rapids, increasing his ownership
from 50% to 100%

SELLER: Michael Steele of Myrtle
Beach, SC, selling his entire 50% in-
terest

FREQUENCY: 104.1 MHz

POWER: 6kw at 328 feet

KHAD & KDJR/DeSoto

PRICE: Undisclosed for 60%

TERMS: Stock sales

BUYER: William Palmer of Kennett,
MO, acquiring a 20% interest in Big

River Broadcasting Inc.; John
Scherer of Kennett, acquiring 20%;
Raymond Gunter of Campbell, MO,
acquiring 13.3%; and Randy Baker of
Kennett, acquiring 6.7%. Phone:
(314) 888-2859

SELLER: Charles Isbell of Kennett,
reducing his ownership from 50% to
20%; and Bill Odom of Campbell,
reducing his ownership from 50% to
20%-

FREQUENCY: 1190 kHz; 100.1 MHz
POWER: 5kw daytimer; 2kw at 400
feet

KAHR/Poplar Bluff

PRICE: $350,000

TERMS: Asset sale for $75,000 cash
and a 12-year promissory note for
$275,000 at 10% interest

BUYER: Eagle Bluff Enterprises, own-
ed by Steven and Rochelle Fuchs of
Williamsville, MO. Phone: (314)
998-2443

SELLER: Gerald W. Hunt Inc., owned
by Gerald Hunt of Savannah, TN. He
also owns WORM-AM & FM/Savan-
nah; WDXI & WMMX/Jackson, TN;
and 33.3% of WKQS & WZZF/Hop-
kinsville, KY. Phone: (901) 925-4981
FREQUENCY: 96.7 MHz

POWER: 3kw at 328 feet

FORMAT: Gold

COMMENT: This station sold for
$640,000 in 1987.

KIVA & KZRQ/
Corrales-Santa Fe

PRICE: $900,000 (maximum)
TERMS: Duopoly deal. The contract

“'*ainty —

. StamdardNews
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states that “the total consideration will
either be $850,000 cash at closing or
$900,000 terms at option of buyer.” If
the buyer elects the latter, the consid-
eration is to be $375,000 cash and a
$525,000 promissory note at prime
amortized on a 10-year schedule, but
with a balloon payment for the out-
standing balance at the end of 36
months.

BUYER: Broadcast Media Enterprises
Inc., a wholly owned subsidiary of Ter-
ritorial Communications Inc., prin-
cipally owned by Martin Balk and Car-
olyn Munoz of El Paso, a number of
trusts that they control, and John
Dunn of Evansville, IN. Territorial Com-
munications owns KZKL-AM & FM/AI-
buquerque-Rio Rancho. Dunn owns
KVIV & KSET/EI Paso. Phone: (915)
584-9666

SELLER: Star Management of New
Mexico Inc. owned by Carl Como Tu-
tera. He is an applicant for a new FM at
St. Augustine Beach, FL. Phone:
(505) 897-6937

FREQUENCY: 1310 kHz; 105.1 MHz
POWER: 5kw day/500 walts night;
100kw at 1935 feet

FORMAT: Nostalgia; AOR
COMMENT: The contract states that
KIVA-KZRQ & KZKL-AM & FM had a
combined share of 10.5 in the Winter
1993 Arbitron survey of the Albuquer-
que metro. A deal was announced in
October 1992 to sell this combo for
$850,000, but it never closed.

WCBG & WGLL/

Chambersburg-Mercersburg
PRICE: $1.6 million

TERMS: Duopoly deal

BUYER: M. Belmont VerStandig Inc.,
owned by John and Helen VerStandig
of Washington, DC. They own WAYZ-
AM & FM/Waynesboro, PA; WSVA &
WQPO/Harrisonburg, VA; and are
selling WCEMI/Cambridge, MD.
Phone: (202) 244-1422

SELLER: The Pennsylvania Radio-
road Company Inc., headed by Chair-
man Michael Bader

FREQUENCY: 1590 kHz; 92.1 MHz
POWER: 5kw day/1kw night; 1.4kw at
485 feet

FORMAT: Gold

BROKER: Tony Rizzo of Blackburn &
Company

hE:
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CHEERS TO RADIO!

THANKS TO THOSE RADIO STATIONS THAT MADE THE

NBC/CHEERS “LAST CALL” PROMOTION

SUCH A HUGE SUCCESS!

WKLS / ALANTA
KRST/ ALBUQUERQUE
WWMX / BALTIMORE
WXKS / BOSTON
WHTT / BUFFALO
WMXC / CHARLOTTE
WLUP / CHICAGO
WRRM / CINCINNATI
WMJI / CLEVELAND
WNCI / CoLuMBUS
KVIL / DALLAS

KOA & KRFX / DENVER

WKQI / DETROIT

WOOD / GRAND RAPIDS
WKZL. / GREENSBORO
WMYI/GREENVILLE
WRKZ / HARRISBURG
WKSS / HARTFORD
KRBE / HOUSTON
WZPL. / INDIANAPOLIS
KISF 7/ KANSAS CITY
KIIS / LOS ANGELES
WDJX / LOUISVILLE
WMC / MEMPHIS

WHYI1/ MIAMI

WKTI / MILWAUKEE
KQRS / MINNEAPOLIS
WSIX / NASHVILLE
WLTS / NEwW ORLEANS
WPLJ / NEW YORK
VWNOR / NORFOLK
WOMX / ORLANDO
WMMR / PHILADELPHIA
KUPD / PHOENIX
WBZZ / PITTSBURGH
KKRZ / PORTLAND
WPRO / PROVIDENCE
WRDU / RALEIGH
KXOA / SACRAMENTO
KYKY /ST. LOUIS
KLZX / SALT LAKE CITY
KQXT / SAN ANTONIO
KKLQ / SAN DIEGO
KIOI / SAN FRANCISCO
KBSG / SEATTLE
WUSA / TAMPA

WWDC / WASHINGTON, DC
WRMF / WEST PALM BEACH

WGMS / WILKES-BARRE/
SCRANTON

MARKETING
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NEWSBREAKERS.

Two Appointed To
Sony/Nashville
Promotion Posts

Fleischer Dalton

Two key promotion positions at
Sony Music/Nashville were filled
this week : Debi Fleischer becomes
Director/National Columbia Pro-
motion and Rob Dalton is now Di-
rector/National Epic Promotion.
Both will report to Sony Music/
Nasvhille VP/National Promotion
Jack Lameier.

SONY/NASHVILLE/See Page 26

Wave Of Donations

Yanni was on hand to present American Foundation for AIDS Research
(AmFAR) National Council member Richard Gere with $200,000 in pro-
ceeds from KTWV (the Wave)/L.A.'s “Wave AID 6" LP. Gathered for a
quick pic are (I-r) KTWV VP/GM Christopher Claus, AmFAR President Dr.
Mervyn Silverman, Gere, actress Linda Evans, and Yanni.

LETTERS

Dear R&R:

Outstanding work on the “Leg-
ends Of Black Radio” section (R&R
6/25). Thank you for giving the
subject matter the consideration
these radio giants warrant.

Your article is significant as a
documentary of not only a historical
period in radio, but also an impor-
tant period in African-American his-
tory when we literally obtained a
“voice" in this country. That in itself
is a true testimony to the power of
radio, especially since radio is and
has been the only medium where
[blacks] can find our culture 24
hours a day, seven days a week.

it was wonderful having my mem-
ories stirred from when [ grew up in
Chicago with WVON, where | lis-
tened to Herb Kent and E. Rodney
Jones. To now have the privilege to
be a part of WDIA, where that great
communication network called
Black radio was born, | particularly
owe a debt to all of our legends.

—Rick Caffey, VP/IGM
WDIA & WHRK/Memphis

Dear R&R:

I've just finished reading the June
25 issue of R&R and had to take a
moment to thank you for “Legends
Of Black Radio.” What a wonderful
surprise for Black Music Month!

It must have been a herculean ef-
fort to assemble the photos from
the past. This is an R&R issue |
want to keep. | want to share it with
the many students and community
groups who visit the station. Great
job! Keep up the good work.

—Verna Green, VP/GM
W.JLB/Detroit

Dear R&R,

Job well done on your article on
the legends of the industry. It is
comforting to know that profession-
als in this industry still care and pay
tribute to those who paved the way.
Your handling of this piece is un-
touchable. The emotions it evoked
while reading it were of teary remin-
iscing, praise, admiration, and joy.
The research, excellent.

Three Thumbs Up For Black Legends

Please continue to report our his-
tory with the same class and re-
spect as the Black Music Month
special. My sincere thanks for a job

well done. —Rockey Love, PD

KYEA/West Monroe, LA

...And One
Thumb Down
Against Racism

Dear R&R:

In response to [your Poe Con-
vention coverage] (R&R 7/2), | of-
fer the following:

To the organizers of Bobby Poe’s
convention — You invited this racist
vermin [Mark] Driscoll to gently
leave your event when you should
have kicked him out square in the
crack of his lily-white ass!

To the President of Interscope
Records — Is it company policy to

LETTERS/See Page 26

L

KACE-KAEV Combo Gets Guzman As PD

Rich Guzman officially takes the PD and afternoon drive posts at All-
Pro Broadcasting Urban simulcast partners KACE/Los Angeles and
KAEV/Riverside-San Bernardino. He had been PD on an interim basis
since the exits of former PD Tony Fields and former APD David Michaels.

GM Ann McCullom commented, “Rich has been with the company for
15 years. He deserves his shot.

Guzman is a 10-year KACE veteran and spent five years with All-Pro’s
WLUM/Milwaukee. Prior to that, he worked for five years at WRKR
(AM)/Racine, Wi.

WRKA/Louisville Names North PD

WOLL/West Palm Beach PD Fred North joins Gold WRKA/Louisville §
. in a similar capacity. He replaces Andy Barber, who exits for mornings at %
©  KAYlTulsa.

North told R&R, “My move to Louisville accomplishes many personal ¢
and professional goals. I'm looking forward to working with {GM] Bill Haz-
en. He has a great background and 'm confident we’ll work well together.

“Louisville’s a changing market. Three new signals are going on and
we'll see how everyone reacts. We'll stick to our core and do what we do
best.”

Before joining WOLL, North previously programmed KSPCiColorado
i Springs and did mornings at WWWM/Toledo. Former WWWM PD Mark

Roberts has been named interim PD at WOLL.
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Ramage Now RCA/Nashville Director/A&R

Sam Ramage, a management associate with Nashville-based Vector
Management, has been named Director/A&R for RCA/Nashville.

RCA/Nashville VP/A&R Garth Fundis said, “Sam’s strong ties to the
publishing and songwriting community will be an asset to RCA. | know he’ll
bring some great music as well as great new artists to the label.”

Ramage spent 10 years as EMI Music Publishing Creative Director
before joining Vector

Also at RCA/Nashville, A&R Assistant Paula Erickson has been pro-
moted to Administrator/A&R. She's been with the label since 1990.
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RCA Records has entered into a label deal with Atlanta-based Kaper Rec-
ords. Under the new agreement, Kane Productions President Don Perry
becomes President of Kaper, whose first releases through RCA are slated
to be from Five XI, NRKU, Kronic, Afro-Plane, and Black Girl. Finalizing the
deal are (I-r) Kaper attorney Joel Katz, RCA Sr. VP/Marketing Randy Good-
man and Sr. VP/Black Music Skip Miller, Perry, and RCA President Joe
Galante.

A LEGENDARY IMAGE STARTS
Wit DECALS THAT LasT!

Your decals are one of the best visual images you have that your listeners see each and every day. Communication Graphics

can offer you design & consulting as well as great bumper stickers that last. Producing a product you're

proud of is one of the most important things we do. It lets you build instéad of replace.
, | WY‘/’O\/ 4 ;

- NE] ~ 5 —=—Communication

= 1077 (N il A raphics Inc
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Call Us Today! 1-800-331-4438 313 N. Redbud » Broken Arrow, OK 74012 ¢ (918) 258-6502 « Fax 918-251 8223
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THE ENVELOPE PLEASE.

b

Award-winning research, from the creators of Monday Morning
Replay, returns. Extended, week-long major market monitors
quarterly. 24-hour major market monitors weekly. Accurate
airplay charts, detailed song-by-song analysis, and in-depth
station overviews. In plain and simple terms, the truth about
what’s on the air.

AVAILABLE FOR THESE FORMATS:

*CHR -ROCK -URBAN -HOT AC -GOLD AC

Contact your PREMIERE RADIO NETWORKS representative 818 377-5300.

NOW AVAILABLE ON A BARTER BASIS.
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RADIO NETVWORKS
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Th{ Cenfury
Television
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Audio: Find out why Gannett,
Alliance & Bonneville have tumed
to TM Century Television.

Audio: We create innovative
marketing strategies.

Audio: We help you squeeze
out your competition.

Audio: Our quality and service mean
a great value for you.

Audio: We help your radio station
climb to new heights.

TM Ceniury
Television
o oUlNE AW

Audio: Call (800) TM CENTURY for
a demo. See what you're missing!
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Jeff Smulyan

Emmis Broadcasting
Founder/CEQ

Continued from Page 1

What impact do you
foresee from duopoly?

Duopoly is ultimately
A going to be very posi-

—— tive for this industry.
This is an industry that, viewed
from the outside, has had peaks
and valleys. But when you’re in-
side it, you understand the basic
stability of radio and that the
basic demand of consumers for
the product has led to a very
good business. It’s encouraging
to see the public markets look at
it more positively.

You sold into the first
Top 10 market duopoly
(WFAN/New York to

Infinity). Are you surprised that
consolidation has been slow in
the big markets, or are the
price tags so high that it’s going
to take a long time in the larger
markets?

T | It is slow — I think it’s
A because you’ve got a lot
=>1 of major companies
that have totally different agen-
das and corporate cultures. It's
hard to put them together. It’s
also hard for the big guys to say
they want to sell, although some
may be more interested in sell-
ing than others. And it’s hard to
mix and match among them.
There’s a lot of tapdancing
among all of the players. In ev-
ery one of our markets we’ve at
least talked to everybody else,
but in time it will all settle
down.

66)

1 probably spent
95% of my time on
baseball — far
more than i
ever dreamed.

199/

Did your experience as
@ a baseball owner pro-
vide any insights you

can apply to broadcasting?

[a || Itdid — it provided the
H main insight, which is
—— that broadcasting is a
better business than baseball in
Seattle. We learned a lot. We
learned that some of our ideas
about marketing and running a
business are as applicable in
other businesses as they might
be in radio. I'm very proud of
some of the marketing skills our
people displayed.

As far as baseball’s concern-
ed, I'love the game — but it's a
lot more fun heing able to turn
on the TV at night and not hav-

ing to worry about how you're
going to pay for your bullpen.

Some people got the im-
pression that you got
away from day-to-day

involvement in the radio group
when you had the Mariners.
Was that perception accurate?

= f‘ To an extent. When we

A | got into baseball, we
Imy thought ultimately it
would be part of Emmis and
we'd spend maybe 40% of our
time on baseball. But it was just
an all-encompassing project. I
probably spent 95% of my time
on baseball — far more than I
ever dreamed.

66]

We’ve gotten very,
very sophisticated
in many ways and
a little bit too far
away from our
listeners
in others.

t

What are the most im-
portant changes you've
seen in your career in

the radio industry?

| I'malot older now. Ser-
A || iously, it has changed —

I think the hardest part
of our business is understanding
how listener preferences
change. We've gotten very,
very sophisticated in many
ways and a little bit too far
away from our audiences in
others. But this industry con-
tinues to evolve — it changes
every hour. One of the things
that’s interesting to me is that
music has moved further away
from me than I ever thought
possible.

How about some crys-
tal-ball gazing — how
different do you expect

this business to be a decade
from now?

5 | Well, 'm the eternal
| optimist. I believe there
——=1 will be fewer com-
panies, fewer players in the ma-
jor markets. When the FCC
realizes that having two or
three stations commonly held is
not going to end diversity of
thought, you’ll probably see
four or five commonly held sta-
tions in a market. I don’t think
that will be bad for the industry.
It will allow us to develop more
innovative formats, selling
techniques, and public service.

When you have enterprises
that are financially viable, you
can do some pretty creative
things for your employees and
listeners. I know that sort of
goes against the grain — people
think that you have to have 75
voices in each community
but I think if you had 10 strong
voices in each market, you
would have a better industry
and more service to the com-
munity.

‘Miserable Experience’ In L.A.

To promote their “New Miserable Experience” LP, the Gin Blossoms performed at the Palace in L.A. Backstage are
(I-r) band members Robin Wilson, Scott Johnson, and Jesse Valenzuela, A&M's Mariel Pastor, GB's Phillip Rhodes,

label President/CEO Al Cafaro, and band member Bill Leen.

All About Eve’s

Eve’s Plum performed at the Sony Music Convention in Boca Raton. Gathered backstage are (I-r) Epic Sr. VP/Market-
ing John Doelp, Sony Music Exec. VP Michele Anthony, Epic Exec. VP Richard Griffiths, Sony Music Entertainment/
France President/Managing Director Henri de Bodinat, band members Colleen Fitzpatrick and Michael Kotch, Epic Sr.
VP;Promotion Polly Anthony, EP’'s Ben Kotch, Epic President Dave Glew, band member Chris Giammano, Sony Music
Entertainment Sr. VP/Business Affairs & A&R Administration Ron Wilcox, and manager Peter Rudge.

—

e

THE ONE

PRODUCTION LIBRARY
YOU NEED

Joe Kelly's Production Tracks is the hottest
production and special EFX library in history. The reason?
Production Tracks takes your spots, promos, ID's and

sweepers into the '90s! Because your production has to
sound as great as your Rock - now - there is
Production Tracks - #1 out of the box!

After Production Tracks, everything else is obsolete!

Nobody wants to spend

money on a production library.
You've already got 5 or 10 of 'em.
Who needs another one?

Call us for Market Availabilty
or for more information.

RIGHT?
WRONG!

WAARN AamericanradioRistorycornT
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CONSULTING
COMPANY
FOR

' PROGRAMING
AND RESEARCH

*Weekly Callout

cAuditorium Test

ePerceptual Research

[:[llllllllllll[:ﬂll[llls inc Consulting

Broadcast Programming Consultant (703) 802-0700
FAX: 802-0714

Over 10 years’ experience in BLACK/ — q
URBAN CONTEMPORARY programming. ’

We're prepared to assist you in maximiz- 'Exgg&rv grggraming;
ing your ratings and revenue potential. N
CONTEMPORARY
- OLDIES
CLASSIC AOCK
8701 South Kimbark N .
Chicasgou IL 60619 Jim Richards Dan Vallie Randy Lane = g
(312) 374-9632 B T . %;_ﬁ
Tony Gray-President/CEQ Programming is our business and our SEu—
d " SHANE MEDIA
passion. 2450 FONDREN R - SUITE 112 - HOUSTON. TX 77

713 952-9221- FAX 713 952-1207

- » Lee Rogers
QUOfe: Program Director il !
: waQlk, Jacksonville
y'y i -
News/ Talk [T
Q - eparimen
T radio station morning. Meeting the dally needs

Since JGY Alb"ghf ; of your morning talent and the'PD
is the foundation of McNamee's
CREATIVE has been here! customized approach to your
B ROADCAST ryy morning show.
CONSULTING ; INC | Fall ‘92 10.4 - Winter ‘93 13.1 (AQH Share 12+) ST SEYETEoEE

ARBITRON shares. subject to limitations
published in the reports, available upon request

*PROGRAMMING
*MARKETING
sFOCUS GROUPS

FOR NEWS/TALK RADIO

Call John Sherman, VP/Sales and
Marketing, BPConsulting Group.

vy
il He'd like to give you a quote. B The Morning Show Consultant

CALL CHRIS WITTING, PRESIDENT CR ISR (o e B Al TR A QI N E 11006 Fourth Street North - Box 117 - St. Petershurg, FL 33716
312.280.4848 . 2211 Firrie AVENUE, SEATTLE, WA 98121

(800) 426-9082

Reach
Decision Makers In

LEE BAYLEY

Consultants

AC - Country - Oldies - News/Talk The Bottom Line. ..
. Our Clients Win!

20-Year Winning Track Record

Custom Strategy Developed for You

Limited Number of Clients

f Ensures Personal Service | y A& ] :
RESULTS... JOEL RAAB ASSOCIATES | | @R

IN THE BOOK AND AT THE BANK RADIO PROGRAMMING CONSULTING | RADIO & RECORDS
Increase Your Ratings! Call:

Call 214/252-0099 _[7181858-2800 | _310 5534330

Showcase

Call John Hussey
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|

|

1

i

1

it

: H
i

WWW americanradiohistory com


www.americanradiohistory.com

T e

July 9,1993 RaRe 15

Radio

® JAY MARTIN adds National Sales
duties at KRLV/Las Vegas. He current-
ly serves as Regional Sales Manager.

®SCOTT MEYER has been named
GSM at WJOD/Dubugue, |A.

Records

® AL MASOCCO steps up from Asso-
ciate Director/Marketing to Director/
Product Management at Epic Records’
West Coast branch.

Masocco

Gross

@ JENNIFER GROSS segues to Mute
Records as Director/Media & Artist Re-
lations. She previously was Director/
Publicity & Video Promotion at TVT
Records.

® AMY MACY has been appointed As-
sociate Director/Marketing at MCA/
Nashville. She formerly served as Ad-
ministrator/Field Product Development
at RCA/Nashville.

® CAROLINE RECORDS has formed
Astralwerks. The new label can be
reached at 114 W. 26th St., 11th
Floor, New York, NY 10001; (212)
989-2929.

National Radio

@ LINDA DE VITO has been promoted
from Research Manager to Associate
Director/Research at ABC Radio Net-
works. The company also ups KERRY

CASEY from Sr. Research Analyst to
Associate Research Manager.

@ BRENDA DELGADO has been ele-
vated to Northwest Regional Manager
at StandardNews. She moves up from
Sr. AE at parent Broadcast Equities
Inc.

Delgado

Talisman

®BETH TALISMAN joins American
Public Radio as Sr. Manager/New Busi-
ness Development. She most recently
was Audio Networks Manager for
C-SPAN.

Industry

®DAVID HALL, most recently GM at
the Nashville Network, has been pro-
moted to Sr. VP/Cable Networks at
parent Gaylord Entertainment. Assum-
ing Hall's previous post is former
KSTW-TV GM/Seattle-Tacoma GM
KEVIN HALE.

® SUSAN HER-
ZOG shifts to the
T.J. Martell Foun-
dation as Sr. VP.
Prior to her ap-
pointment, she
was President of
management
consulting firm
Diversified Re-
sources Inc.

@ JANET BOZEMAN — previously Di-
rector/Membership at the Country Mu-
sic Association — has been tapped as
Manager at public relations firm PLA
Media, which has moved to 1303 16th
Ave. South, Nashville, TN 37212;

Herzog

Changes

AOR: KSEz/Sioux City, IA elevates
middayer Tim Harrison to PD. He re-
places Glenn Miller, who exits for
sales duties at WTCX/Minneapolis . .
Jude Corbett joins WZZQ/Terre
Haute, IN for ovemights, replacing
Brian Christopher . . . WRXK/Ft. My-
ers, FL welcomes former WWGO/Oca-
la, FL OM Mark Haney as Asst. Pro-
duction Director/morning show pro-
ducer . . . WVRK/Columbus, GA pro-
motes night guy Dean Grindle to MD
following Brian Greathouse's return to
school.

CHR: KPLZ/Seattle welcomes former
crosstown KUBE PD Tom Hutyler to
middays, moving Mark Allen to after-
noons and Greg Thunder to nights . . .
WBZZ/Pittsburgh MD Jeff Tyson adds
a midday shift . . . KIXY/San Angelo,
TX grabs former KORQ-FM/Abilene,
TX APD Bobby Ramos for nights . . .
Brian Ross leaves KIOA/Des Moines,
1A to join KGLI/Sioux City, IA as Pro-
duction Director/middays. Scott
James takes overnights, exiting KKCK/
Marshall, MN . . . Vic Savage rejoins
KOKU/Agana, Guam following a tour of
duty with the U.S. Navy in Somalia.

Classic Rock: KwHL/Anchorage, AK
middays/production Devan Mitchell
crosses the street for PD duties at
KBFX.

Country: KOEL-FM/Waterloo, IA
morning man Tom Thomas adds OM
duties . . . WXCL/Peoria, IL taps Paul
Kraimer as PM driver. He exits his
APD/MD/morning drive post at WBHV/
State College, PA . . . KXIA/Marshall-
town, IA morning driver John Sim-
mons adds MD duties.

NAC/Contemporary Jazz: Former
WCDJ/Boston MD/morning man Cliff
Smith assumes afternoon drive/pro-
duction duties at WJJZ/Philadelphia
... KNIK/Anchorage, AK Public Ser-
vice Director Linda Stiller exits to relo-
cate to the Seattle area.

News/Talk: Amy Lewis exits Metro
Traffic to join Dave Williams on KFBK/
Sacramento's morning show
WTAE/Pittsburgh is set to become the
flagship station for Penguins’ hockey
broadcasts, beginning with the '93-'94
season.

Records: Ed Bunker has been ele-
vated to Product Development Coor-
dinator/Mainstream/Rock & Metal Mu-
sic at BMG Distribution . . . Producer/
engineer Brendan O’Brien joins Def
American Recordings as Staff Pro-
ducer . .. Rosalie Cohen has been
upped to Director/Payroll at Atlantic
Records.

(615) 327-0100. Concurrently, former
Parker Public Relations staffer AMY
KASTENS has been named to manage
the PLA's new West Coast office, lo-
cated at 8721 Beverly Bivd., Los An-
geles, CA 90048; (310) 659-7407.

Parton Takes ABC

Marriages

Elektra Records act Isley
Brothers member Ronald Isley
to Elektra artist/producer An-
gela Winbush June 26

Births

Reprise Records singer/
songwriter Randy Newman,
wife Gretchen, daughter Alice
Ann, June 16

WHMPI/Northhampton, MA
PD Ted Baker, wife Dodie
daughter Felicia Marie, June
17

While in New York for the recent “Country Takes Manhattan’ event, Dolly
Parton visited the ABC Radijo Networks for a satellite interview. Flarking
her are ABC staffers Wayne Fisk and Barbara Silber.

WRXK/Ft. Myers, FL GM
Bruce Simel, wife Crystal, son
Dylan Joseph, June 26.

Former WNNX/Atlanta PD
Rick Stacy, wife Belinda, son
Max Anthony, July 5

EastWest Records America
(908) 679-4942

Jim Steel — PD WHTG/Or-
lando (407) 830-0638

Wally Wingert — Ovemnights

Pat Marsicano — Director/ KTWV/Los Angeles (310) 559-
National AC & NAC Promotion | 2791 :
w3 i i e P

Smc‘ri cars heed
a lot of TLC.

WCTK/Providence (401) 467-
6737

Stitch Mitchell — Mornings
KMZQ/Las Vegas (702) 254-
1876

Condolences

Veteran radio/voice talent

Marc Lavik — Weekends ‘
Croy Pitzer, 64, June 26 |

You need a lot of TSL.

Increase TIME SPENT LISTENING on your station.

By providing up-to-the-minute information, Metro

Networks keeps your listeners informed without hard .
costs. Be smart, call Metro Networks NOW.,

FOR MORE INFORMATION CALL US AT 1-800-800-News METRO NETWORKS

¢ METRO TRAFFIC CONTROL ¢« METRO NEWS « METRO SPORTS « METRO WEATHERBANK
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10 TIPS

" Make Your Office Ecologically Friendly

ou can help save the planet

without even leaving your

office. The Chaska, MN-
based Business Ethics newsletter
offers the following 10 tips to make
your workplace environmentally
sound:

Recycle newspapers that are de-
livered to the office. A year’s sup-
ply of the Wall Street Journal, re-
cycled, will save four trees.

Slash Costs &

ffice morale doesn’t have to
suffer when companies
slash payrolls. According to
Lexington, MA-based training con-
sultant DeAnne Rosenberg., em-
ployees should have the opportun-
ity to choose how they want to
share the cost of the cutback.
Ask each worker to select one of
the following: one month off with-
out pay: no work or pay on Fridays

Purchase white paper products.
Colored paper products can’t be re-
cycled until they're bleached.

Secure documents or packages
with paper clips, staples, string, or
nontoxic glue. White glue is best;
rubber cement and other glues
emit a solvent odor. Avoid adhe-
sive tape altogether — it contains
petroleum.

Save Morale

for five months; a 10% pay cut for
one year,; elimination of vacation
pay and holiday pay for one year;
half-days of work for two months;
or no work on Mondays or Fridays
for two and a half summer months.

This program not only considers
employees’ personal needs, it also
allows workers to control their own
fates — and as a consequence
keeps morale high.

Correct typewritten errors with
water-based —~ not petroleum-
based — correction fluids. Or use
tape that lifts off or covers mis-
takes.

Save water by installing toilet
dams in restrooms. Buy toilet and
facial tissue made from recycled

paper.

Use both sides of the paper when
writing, typing, or photocopying.

Clean with environmentally
friendly disinfectants.

Replace incandescent bulbs with
compact fluorescent bulbs to help
save energy.

Concentrate lighting only where
it’s needed (reading areas, stair-
wells, etc.). Reduce bulb use in all
other areas.

Load regular paper into your fax
machine. Thermal fax paper isn’t
recyclable.

SWEEPING THE NATION

Get the whole exciting story of

demographics obsolete.

format listeners using exclusive
radio broadcasters buzzing from
complete story. Call or write. We'll

POWER TELEVISION.

Call (816) 753-3277
Fax (816) 561-0800

Broadcast Marketing Group targets
“Smart” technology. The results have
coast-to-coast! You need to know the

answer your questions and send you

Broadcast Marketing Group

Don’t buy
television
without using
this column.

AND WINNING THE SWEEPS! 3RAM NAME

Power Television, the revolutionary
concept that has made buying generic

FORMAT | DEMO
GRP's | GRP's
16l 2 News @ 6:30pm 87 9.0
inment.Toaite @ 7:00pm | 11.0 5.0
O 9.7 45
8.0 2.0
6.4 3.0
8.4 40
12.4 40
i
OWER | 162.7 | 82.0
69.3% saw the spc
ek FREQUENCY: 2.4 average time:
AT EFFECTIVE REACH: 23 3% saw the spc

Media Placement For Radio Only

Broaacast Marketing Group s 3100 Broadway, Suite 318 « Kansas City, MO 64111 » Tel (816) 763-3277

WWAW americanradionicsiory corm

between two positive statements.

you for thinking of me.”

© 1992 CRARLES BARSOTT! Distibuled by Sandhill Ats

“Dammit, Harris. Don't you have an opinion on anything?”

The Best Way To Say ‘No’

ou may find it difficult to say ‘no,” but sometimes you must. To grace-
fully turn down a request, Muriel Solomon, author of “What Do |
Say When . . " (Prentice Hall), suggests sandwiching your refusal

For example: “I'm flattered you asked me to chair that committee. I've
got too many projects going on right now to take on another one, but thank

Making The Most Of Your Weekends

0 you look forward to the

weekend after a tough

week at work — only to
spend the weekend working?
Writing in the Dallas-based Every-
thing’s Organized newsletter, Lisa
Kanarek suggests the following
four tips to making the most of
your weekends:

Set time limits for working on the
weekend. If you allot two or four
hours for work, stop at the ap-
pointed time.

Share a hobby with your spouse
or a friend, and schedule time to
enjoy the activity together.

Use the majority of the weekend
to unwind. Keep in mind you can’t
do everything in one weekend.

Enjoy your chance to relax on
the weekend. That way you'll begin
Monday refreshed and ready to
work. Why start the week ex-
hausted?

® July 79 — McVay Media
Management & Programming
Seminar. Pierre Radisson Hotel,
Cleveland.

® July 15-18 — Upper Midwest
Conclave. Radisson Hotel
South, Bloomington, MN.

® July 20-24 — New Music
Seminar. Sheraton Hotel, New
York City.

® August 12-15 — Jack The

e

T Rapper Convention. Marriott

*E Marquis, Atlanta.

- ©® September 8-11 — NAB

~ Radio Show. Convention Cen-

. ter, Dallas.

E ®September 29 — CMA

‘; Awards. Grand Ole Opry, Nash-
ville.

!

; ®Sept. 29-Oct. 2 — RTNDA

: 48th International Conference &

Exhibition. Convention Center,
Miami.

®October 12-17 — NBMC
Convention. Radisson Plaza
Hotel, Alexandria, VA.

i

® October 23-26 — RAB Board
Meeting. Arizona Biltmore,
Phoenix.

® November 11-13 — YBPC

R

Convention. Hyatt Regency,
New Orleans.

1994

®February 11-13 — Gavin

) ) . -
Convention. Westin St. Francis

Hotel, San Francisco.

® February 17-20 — RAB Man-
aging Sales Conference & Ex-
ec. Symposium. Loews Ana-
tole, Dallas.

®March 2-5 — 25th Country
Radio Seminar. Opryland, Nash-
ville.

® March 19-22 — 36th Annual
NARM Convention. San Fran-
cisco Marriott.

®March 21-24 — 72nd Annual
NAB Convention. Convention
Center, Las Vegas.

R&R CONVENTION ’94 ... MAY 12-14 IN CENTURY CITY

i R

3


www.americanradiohistory.com

V

0

INIVERSAL
L0

LY 17, 1993 §-T0PACET/PT)

WESTWOOD ONE PRESENTS, “MCBRIDE & THE RIDE, LIVE FROM UNIVERSAL  DON'T MISS OUT -- TAKE A RIDE WITH MCBRIDE & THE RIDE -- JuLy 27TH
STUDIOS FLORIDA.” WITH THREE HIT ALBUMS AND SEVERAL NUMBER ONE LIVE FROM UNIVERSAL STUDIOS FLORIDA.

SINGLES TO THEIR CREDIT, MCBRIDE & THE RIDE HAVE ESTABLISHED THEM- FOR ADDITIONAL INFORMATION CONTACT YOUR WESTWOOD ONE
SELVES AS A MAJOR FORCE IN TODAY'S COUNTRY MUSIC SCENE. NOW THEY'LL REPRESENTATIVE AT (703) 413-8550. ,
BE BRINGING THEIR TALENT TO NATIONAL RADIO WITH THEIR FIRST LIVE CON- AR
CERT BROADCAST, AS TERRY, BILLY AND RAY TAKE TO THE STAGE TO PERFORM @ | “ ] S
SUCH HITS AS “LOVE ON THE LOOSE, HEART ON THE RUN” “SACRED HélljStlltS MCA NI"[E}BLSIIO

NASHVILLE
GROUND,” “JusT ONE NIGHT,” AND “CAN I COUNT ON YOu.”

COMPANY, INC. f/
IT COULD ONLY COME FROM WESTWOOD ONE

IN/AN
VA

M Aamericanradiohi 0
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R&R OVERVIEW

BECK’S BAROMETER

ES &

Summer '93: What's Hot, What’s Not

By Chris Beck

thing that’s heating up — certain trends are, too. Conse-

Now that summer’s upon us, the weather isn’t the only

quently, it’s time once again to update what’s hot and

what’s not in today’s ever-evolving marketplace:

Technology

HOT:

NOT:

‘Voice mail systems

Lasers (golf putters, gunsights)
Fuzzy logic (razors, vacuums)
Soon-to-debut multimedia systems
Apple’s ““‘Powerbook’’

Virtual reality equipment

Answering machines’
Frisbees

Toaster ovens
Laserdiscs

Dictating machines
Nintendo’s ‘‘Mario”

Chemical peels

Burr haircuts

Wildflowers

Cigars (especially Cuban cigars)
“Don’t blame me, | voted for...
(Perot/Bush)” bumper stickers

Recreation
HOT: NOT:
Wine-tasting parties Renting videos
Spinning Step aerobics
‘Snakeboarding Rollerblading
Hockey Baseball
Fishing Couch potatoes
Hiking Prodigy computer program
Rock climbing Bungee jumping
Miniature golfing Tanning
Going to bed early Staying up late
Student protests Apathy
Driving ~ Flying :
Napa, CA Washington, DC
Grand Caymans Mexico
South Beach, FL Malibu, CA
Fashion
HOT: NOT:
Clogs Shoe boots
Sandals Platform shoes
‘Thokers Bicycle attire
Private labels The Gap (boring!)
IKEA Malls ’

Cosmetic surgery
Men’s ponytails
Roses

Cigarettes

Gold chains

Customer immersion

Interactive direct-response TV

CPCU (cost per converted user) -

Media/Marketing
HOT: NOT:
The Home Shopping Network CNN
The Weather Channel 11pm news
David Letterman Conan 0'Brien
Connie & Dan Connie & Maury
“Naruhito & Masako Charles & Di
Jazz Classic Rock
‘National Public Radio Howard Stern
Cigar Aficionado Time
Wine Spectator Newsweek
Barney Bill Clinton
National deficit National deficit . &

Focus groups .
CPM (cost per thousand)
Movie rentals

Commercials featuring mern Comparison spots

in traditional female roles :
Food/Beverages

HOT: NOT: g

‘Single-malt scotch Cuervo Gold tequila

Martinis Beer

Buffalo meat Free-range chicken

David’s Sunflower Seeds Chewing tobacco

Potstickers ' Oysters

Cuban food Fast food

Sour balls Candy bars

Licorice Teddy Grahams

Fat grams Calories

Special thanks to Courtney DeSando, Sommer West, Margo Beck, Magic Matt Allen, and Sean Lynch, who savored Macallan single-
mait scotch and Cohiba cigars while helping me slave over this column poolside in Encino. It was tough, but somebody had to do it

Chris Beck 15 a Managing Editor at Los Angeles-based Beck Marketing Group International, a consulting firm specializing in acquisi-
tions, duopoly strategies, management, marketing, and sales. he can be reached by phone at (818) 594-0851, by fax at (818) 594-5030,
or by mail at 22647 Ventura Bivd., Suite 234, Woodland Hilis, CA 91364

and much more!

FOR ALL THAT IS RADIO!

If ideas are what you want, then that’s just what
youw’ll get at The NAB Radio Show. This is the one
radio event that will pay dividends all year long!

» Expanded sales and marketing ideas from RAB.

* LMAs and Duopolies... Do they make sense for you?
¢ Indecency... What is the FCC enforcing?

* DAB... in-band, on-channel and satellite systems...

Endless Ideas... Unlimited Contacts...

September 8-11, 1993, Dallas Convention Center

TO REGISTER CALL:

voice instructions.

429-53306.

(800) 342-2460 or (202) 775-4972.

For program and registration details, call The NAB Radio
Show Fax-On-Demand service at (301) 216-1847 from the
touch-tone handset on your fax machine and follow the

NAB Members can save $290 off registration. For mem-
bership information, call (202) 429-5400.

For exhibitor information, call Eric Udler at (202)
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What Influentials Read

hat do opinion leaders
read to get their informa-
tion? Here are the Top 10

publications read by U.S. opinion
leaders in business, government,
consumer affairs, and economic is-
sues, according to a recent survey
of 1700 such individuals conducted
by NYC-based Erdos & Morgan/

MPG:
Wall Street Journal 64.5%
Time 495
New York Times 46.4
USA Today 49
National Geographic ~ 443
U.S. News & 38.7
World Report
Smithsonian 36.8
Business Week 33.6
Money 30.7

oo

Note that although they didn’t
place in the Top 10 for overall read-
ership, the Harvard Business Re-
view and the Economist rank
among the Top 5 ‘“most influential”
publications. The Wall Street Jour-
nal, the Washington Post, and the
New York Times round out that se-
lect list.

Furthermore, different types of
opinion leaders read different pub-
lications. For example, congres-
sional opinion leaders read Roll
Call, Congressional Quarterly, and
Washington Post, while opinion
leaders in the executive branch of
government favor the Washington
Post, the Wall Street Journal, and
the New York Times.

i

NEW THIS WEEK

® THE BODYGUARD (WB)

Starring Kevin Costner as the
title character and Whitney
Houston as the pop star he’s
assigned to protect — and co-
starring former Spandau Ballet
member Gary Kemp as a press
agent — this feature film sports
an Arista soundtrack spotlight-
ing six Houston songs, in-
cluding her current single (“Run
To You”). Selections by Curtis
Stigers, Lisa Stansfield, Ken-
ny G & Aaron Neville, and
others round out the LP.
® GARY MOORE: LIVE BLUES

(A*Vision)

Filmed last year at London’s
Town & Country Club, this 90-
minute performance collection
highlights 15 songs, including
“The Thrill Is Gone,” "“Cold Day
In Hell,” and “Oh Pretty
Woman.”

©® THE FIRM (MCA/GRP)

®JURASSIC PARK (MCA)

® SON-IN-LAW (Hollywood)

® MADE IN AMERICA (Elektra)

® SLIVER (Virgin)

® BENNY & JOON

® FREE WILLY

Single: Will You Be There/Michael Jackson (MJJ/Epic)

CURRENT

Featured Artists: Dave Grusin, Lyle Lovett, Nanci Griffith

Single: Theme From Jurassic Park/John Williams
O SLEEPLESS IN SEATTLE (Epic Soundtrax)
Single: When | Fall In Love/C. Dion & C. Griffin
Other Featured Artists: Harry Connick Jr., Carly Simon, Joe Cocker

Featured Artists: Goo Goo Dolls, Green Jelly, Alias
®LAST ACTION HERO (Columbia)
Singles: Real World/Queensryche
Angry Again/Megadeth
What The Hell Have I/Alice In Chains
Two Steps Behind/Def Leppard
Other Featured Artists: Anthrax, Aerosmith, AC/DC
® WHAT’S LOVE GOT TO DO WITH IT (Virgin)
Single: | Don’t Wanna Fight/Tina Turner

Single: Colors Of Love/Lisa Fischer
Other Featured Artists: Gloria Estefan, Keith Sweat & Silk

Single: Can't Help Falling In Love/UB40
Other Featured Artists: Neneh Cherry, Heaven 17, Enigma

Single: 'm Gonna Be (500 Miles)/Proclaimers (Chrysalis/ERG)

COMING

® MORRISSEY: THE MALADY

LINGERS ON

(Warner Reprise)

Eight songs, 30 minutes. Clip
and live performance compila-
tion features “We Hate It When
Our Friends Become Success-
ful,” “You're The One For Me,
Fatty,” the previously unavail-
able "Pregnant For The Last
Time,” and more.

O TEENAGE MUTANT NINJA
TURTLES Ii: THE TURTLES
ARE BACK ... IN TIME
(New Line)

Showcasing the voiceover
talents of Corey Feldman and
Robbie Rist, this feature film
spawned an SBK/ERG sound-
tfrack that contains Baltimora’'s
“Tarzan Boy” as well as cuts by
Technotronic, ZZ Top, Defini-
tion Of Sound, and others.

R

. Check listings for showings in the Mountain
. time zone. All listings subject to change.

Owing to the Independence
Day holiday, this week’s Niel-
sen Media Research listing of
the Top 10 TV shows was un-
available at presstime.

Alf show times are EDT/PDT unless oth-
erwise noted, subtract one hour for COT.

COMING NEXT WEEK
i

Friday, 7/9

* Aretha Franklin performs
on the “John Williams Gala ©
Celebration,” an “Evening At
Pops” special airing on PBS
(check local listings}.

* Grover Washington Jr.,
the Yellowjackets, the New
York Voices, and others per-
form on PBS's "Jacksonville
Jazz XllI” (check local listings).

s Mary J. Blige and Jodeci,
“The Arsenio Hall Show” (syndi-
cated; check local listings).

* Sade, "The Tonight Show
With Jay Leno”’ (NBC,
11:35pm).

¢ U2 perform selections from
their “Zooropa” tour on “ABC In
Concert” (check local listings).

Monday, 7/12

e Garth Brooks is a pre-
senter on ABC’s two-hour “Jim
Thorpe Pro Sports Awards”
{9pm).

» Glen Campbell, Gary Mor-
ris, Pat Boone, Charley Pride,
and others perform from Win-
ston Salem’s Grove Stadium on
‘The 1993 Crosby Clambake”
(TNN, 10pm EDT/7pm PDT).

¢ Eric Gales, “Arsenio Hall.”

¢ Radney Foster, ‘'‘Jay
Leno.”

Tuesday, 7/13

e Toni Braxton,
Hall "

Wednesday, 7/14

* Marc Cohn, "Jay Leno.”

Thursday, 7/15
* Everette Harp, “Arsenio
Hali "
¢ Bell
Leno.”

"Arsenio

Biv DeVoe, "“Jay

i,

WEEKEND BOX OFFICE
JULY 25

1 The Firm $32.47
(Paramount) *

2 Jurassic Park $25.29
{Universal)

3 Sleepless In $16.10

Seattle (TriStar)
4 Dennis The
Menace (WB)

$10.08

5 Snow White $9.01
(Buena Vista)**

6 Son-In-Law $7.03
(Buena Vista} *

7 Last Action Hero $6.40
{Columbia)

8 What’s Love Got $5.74
To Do With It
(Buena Vista)

9 Clitfhanger $3.82
(TriStar)

10 Menace ll Society $1.64

(New Line)

All figures in millions

*First week in release
* *Rerelease
Note: Figures reflect a three-day weekend

Source: Entertainment Data Inc.
COMING ATTRACTIONS: No

music-related movies opening
this week

T s T A A gm0 cL L Lo ey s Gemaa,

T’é ,
aZIIN

That's No Lady —
That’s His Wife!

aturally, the Lyle Lovett-
N Julia Roberts nuptials

made the covers of the
Star, the Globe, and the National
Enquirer (check out the Globe's
cheesy cut 'n’ paste photo). Peo-
ple’s eight-page cover exclusive
quotes a friend of Lovett's — Sandy
Lovejoy of “WNIX/Phoenix” (actual-
ly KNIX) — who says the singer is
“sweet, kind, and gentle . . . And |
bet you he'd do anything to make a
woman happy. Anything.”

Looking ahead . . . while one of
the “Psychic Friends Network”
seers predicts in Entertainment
Weekly that the marriage won't last
“more than six months or a year,”
Dr. Joyce Brothers tells the Nation-
al Enquirer she thinks it may work.

Bobby, Janet, Whitney

That Globe cover also features a
teaser on the news that Janet
Jackson and Bobby Brown had a
fing before he married Whitney
Houston. The Globe details
Brown’s ongoing interest in Jack-
son, as does the Star, while both
note Houston’s ongoing weight
problem.

Other scurrilous assertions
abound about Miss Jackson, if you
please, courtesy of an unauthoriz-
ed bio edited by Randy Taraborel-
li, who's written similar muckraking
bios on Madonna and, very recent-
ly, Mick Jagger.

In a related story, James
DeBarge (Jackson’s ex-husband)
asserts brother Michael used to
appear in the room as he and Janet
engaged in premarital “love-
making.” “We'd be goin’ to town
and look up and see this guy at the
foot of the bed — watching!”

Future Shiock

The National Enquirer's crack
team of psychics predict that in the
second half of '93:

* Madonna will start a stripper’s
school for guys and later buy Chip-
pendale’s.

e A wealthy Arab will offer Dolly
Parton $10 million for a night.

* Rush Limbaugh will rescue
Ted Kennedy from a burning car.

* Michael Jackson will discover a
cure for crack addiction based on
papaya juice.

* Whitney and Bobby will divorce
after he’s linked to Sinead O’Con-
nor.

From Bush To Rush?

GOP consultant Roger Ailes,
who's looking for a 1996 Presiden-
tial candidate, tells People he con-
sidered Rush Limbaugh. "I asked
Rush what year he planned on run-
ning, and he said, ‘1 couldn’t afford
the pay cut.’ "

AGING ’'N’ RAGING — Asked
about his ‘“relevance” today, Pete
Townshend tells Musician, “t know
wholam. ... The only way | could
jump on the Pearl Jam or Ice-T cart
right now is to get involved in a
company that produced them or
wrote for them or appropriated
them in some way. I'm not wilfing to
do that. | don't need to do that. And
| think I'd rather starve.”

Tripplehorn’s Tulsa
Radio Days

Cosmopolitan’s story on actress
Jeanne Tripplehorn (“Basic In-
stinct,” “The Firm”) reveals that,
starting in her teens, the Tulsa na-
tive was “all over the local radio and
television stations with shows she
wrote, directed, and hosted.” {She
was a member of the morning show
on AOR KMOD-FM.)

Lifestyles Of The
Rich & Famous

When supermodel Claudia
Schiffer met Elton John at a
Paris party, she lured him back to
her hotel to autograph about 60
items she’d brought for the occa-
sion (Star).

Also, two of Elton’s rare black
swans were ripped apart by Ger-
man shepherds. He's devastated
(Globe).

Carnie Wilson owns more than
50 hats and just “can’t put a lid on
her bonnet-buying binges” (Globe).

Bill Wyman's son Stephen is no
longer engaged to Patsy Smith, his
ex-mother-in-law’s mom (Globe).

i ! :
86 Proof Hindsight

“We were five years ahead of cur
time, 10 years behind,” says Paul
Waesterberg of his former band, the
Replacements. “When you see
guys come out and sell 3 million
right out of the garage, you wonder,
‘What are we doing wrong?' " But
he adds, “If we'd have sold 3 millicn
‘Let It Be's when it came out [in
1984) we would have been dead in
amonth. We couldn’t have handled
it” (Pulse).

Imitation 1s
The Sincerest . . .

As part of its new redesign, En-
tertainment Weekly has “borrowed”
R&R’s longtime “Promo Item O’ The
Week” feature.

Each week R&R sneaks a peek through the nation's consumer

magazines in search of everything from the sublime 1o the |

ridiculous in music news. R&R has not verified any of these reports. |
|
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NOW ON 82 CHR REPORTERS

INCLUDING:
2100 14 WXKB add WcYQ 24-18
99X 10 WA1A deb 39 WYYS 16-7 HOT
9500 24 WABB deb 26 WKMX add
KRBE 16 WHHY 12-10 HOT WPFM 14-12 HOT
B97 27 XL1067 27-23 KYYY 34-26
WNVZ 16 2102 30-23 WBNQ deb 22
WENZ 6-5 KTUX 21-17 KLYV 23-15 HOT
WKBQ 20 KKHT add KMGZ add
Q99 add KAY! 30-26 WRKY 23-19
WAAL 13-8 HOT KZMG 28-16 HOT KTRS 29-23
WKRZ add KWOD 1-4 KFBQ 29-21
wBBQ 35-32 K106 13-8 B94.7 add

KFFM 23-17 HOT
. .. AND MANY MORE!

Plag 1t at night —
Then check your phones

ON TOUR NOW!
o)

N

MUSIC TELEVISION®

BUZZ BINI

ET TALK.

WKBQ: Evergreen Again

vergreen again has taken over the

operation of WKBQ/St. Louis following

last week’s expiration of Legend
Broadcasting's LMA and its failure to come up

with the $6 million needed to complete the
purchase of the troubled CHR.

Evergreen’s keeping current 'KBQ PD
Cruze in place. The entire airstaff has been
retained as well. Next week, former WERC &
WMJJiBirmingham GM Bill Stoeffhaas comes
in as GM and former GSM Pam Mandelker
returns to '’KBQ in the same capacity. WAPE/
Jacksonville Pres./GM Mark Schwartz flew in
over the July 4 weekend to oversee the
transition, and is still involved with the
operation.

Although market rumors had Legend being
given untit Wednesday (7/7) to come up with
the cash to close the deal, Evergreen
President/CEO Scott Ginsburg told ST at
presstime: “This deal is dead. [Legend
owners] the Frischlings failed to get funding.”

Calls to former WKBQ and current KXOK-
AM & FM VP/GM Michael Frischling went
unreturned. With the LMA kaput, Legend must
move KXOK-AM & FM'’s studios out of 'KBQ’s
building into its own facilities ASAP.

Meanwhile, ST hears former KSHE and
KSD-FM/St. Louis air talent Smash should
take over mornings at 'KBQ by the time the
rest of the ownership dust settles. And former
'KBQ morning dudes Steve & D.C. are
deciding whether to accept a deal in St. Louis
or head to Denver.

} Better Late Than Never {

The sale of KOY-AM & FM/Phoenix from
Edens to Sundance — which had been held
up over a now-resolved EOE problem (See DC
Report, Page 4) — will go through a bit later
than planned. Edens head Gary Edens tells
ST he expects it to close September 1.

So, what will Larry Snider — the ex-
KRQRISF PD in residence at Sundance’s

Rumors

* Will Evergreen become a duopoly player in
several markets where it currently owns stations?

* Is Motown selling all or part of the company to
PolyGram? Sources at Motown are being extremety
tight-lipped. And are those protracted talks to keep
Motown Sr. VP/Promo Frank Turner in the fold going
Nowheresville for now?

* Wil former WQMGIGreensboro OM/PD and
K104/Dallas air personality Terry Foxx retum to Big
D in a programming position? ST hears the gig may
not necessarily be with an existing Urban station.

® |s KDON/Salinas-Monterey APD Ken Rich-
ards thisclose to becoming PD at KKXX/Bakers-
fleid?

* Are BIG changes — including at the PD post —
coming to Y107/Nashville? Key decisions as to the
station’s new sound may be finalized by week’s end.

* In the wake of WMGF (Magic 107.7)/Orlando
night host Stan Reynoids's jump to WASH/DC for
similar duties, will WASH introduce Reynolds’s “Love
Songs” show? And is PD Steve Streit taking the sta-
tion is a softer AC direction?

* Wil WLAN/Lancaster, PA hitch ex-WZPL/indy
APD/MD Garett Michasls to its PD post?

VW ameaericanragdionieiory com

crosstown KZON — do in the meantime? will
the delay have any effect on those rumored
plans to change KOY-FM's CHR format?

Meanwhile, KOY-FM/Phoenix MD Jon
Zellner has resigned and will begin his first PD
assignment at an Adult CHR on July 12. No
official word on his destination, but ST hears
it's KYISIOKC. KOY-FM Music Coordinator
Julie Gavin has been named MD, and acting
PD Steve Douglas officially becomes PD for
now.

Scuttie the scuttiebutt that 92Q/Baltimore
PD Jeff Ballentine is o-u-t this week.
However, things could get interesting when
Radio One takes over ownership sometime in
early August.

} 91X Derails Flash Jock <

Following its switch to New Rock last
week, XHRM (The Flash)/SD encountered its
first snafu with crosstown heritage New
Rocker 91X. The Flash hired KNDD (The
End)/Seattle morning man Brian Jones for
wakeups, but during his migratory journey from
Seattle he received a better offer from his
former employer, 91X — and accepted. Noble
VP/Programming and 91X OM Kevin
Stapleford says he plans to shorten his
airshifts within a week to make room for Jones
either in late middays or early afternoons.

Meanwhile, across the street at the Flash,
a temporary lineup hit the airwaves Sunday
(7/4). Mornings are being handled by former
290 night slammer Danny Costello, middays
by ex-Z90 parttimer Jack Duran, afternoons
by KDGE (The Edge)/Dallas nightstaiker
Valarie Knight (aka Judy Jetzon), nights by
SD club jock Randy Rocket, and overnights by
Robbie Boom. XHRM VP/Prog. Sherman
Cohen says a permanent lineup will be
announced in the next couple of weeks.

Jarad Broadcasting’'s WDRE/Long Island
LMAs with Rose Communications. OM/PD
Tom Calderone tells ST to expect a new
signal — located at 98.5 MHz in
Westhampton, NY — to join the Long Isiand-
Philly New Rock network by August.

Into Little Rock

Southern Skies

Corporation debuts a new
Little Rock cutting-edge
Country outlet to go with
its market leader, KSSN.
KMVK (The Maverick) is
programmed by Joe
Friday, who previously
programmed KDIL (The
Armadillo)/San Antonio
under the nom de PD Ken
Wall.

Maverick Rides

<

Joe Friday

WLMX/Chattanooga PD Danny Howard
crosses the street to program AC WDEF;
Randy Price exits. Howard rejoins former
WLMX GSM Gary Downs, who recently
became 'DEF’'s GM. Meanwhile, WLMX GM

Mark Bass departs the AC.
Continued on Page 22

e ————
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Jealous Again?

‘Xw LQosﬁms
“Hey Jealousy”

&

from the album

New Miserable Experience
{75021-5403-4/2)

Produced by John Hampton and Gin Blossoms
John Hampton produces exclusively for Ardent Productions, Inc.

Direction: Bill Graham Management

AOR TRACKS: € - &
AOR ALBUMS: €D
NOW ON 62 CHR REPORTERS 62/8!

99X 17-17  KQKQ 28-25  KYYY deb 40
B97 27-26  KWOD 21-19  KKXL deb 25
WNVZ 24-23 WPRR 34-30  KFRX deb 30
WAAL 30-25 WZYQ 37-27  KGGG deb 30
WKHI 40-28 KISR 31-28 WENZ add
Y102 23-19 106KHQ 25-23 WLAN add
WYCR 22-19 KLYV 21-11 WCGQ add
K106 32-25 WDBR 27-25 WZYP add
WQUT 38-34 KOY-FM deb 28 KQIZ add
2102 32-30 Q99 deb 30 KZI0 add
KTUX 26-22 WIXX deb 35 wz0Q add
WRQK 13-11 KMCK deb 38 Y93 add

... AND MANY MORE!

B2 stress rRoTaTION!

1993 A&M Records. Inc. All rights reserved.

STREET TALK.

Continued from Page 20

Interscope has parted company with nat'l
promo exec Billy Brill. No official word on a
replacement, but label honcho Marc Benesch
indicates that fellow nat’l promo exec Tim
Burruss and regional promoter Sean Lynch
are prime candidates, as are several unnamed
outsiders. Meanwhile, Brill's phone is ring-
ring-ringing with some interesting job options
on the end of the line.

Rumbles

e KRYS/Corpus Christi GM Kent Cooper be-
comes Exec. VP for parent Ranger Broadcasting.
He says the company plans to acquire additional
Texas stations.

e Ch-ch-changes at NR/Progressive WRLT/
Nashville: OM/nighttimer Brett Schulte exits owing
to philosophical differences. Former crosstown
WGFX afternoon driver David Hall joins for the same
shift. MD/afternooner Michael Parks segues to 9am-
noon. Rusty Miller, formerly 11am-3pm, slides to
noon-3pm, and 9-11am personality Fred Buc moves
off-air to concentrate on his Production Dir. chores.

s KHEY/EI Paso moming star Mark Montanta is
the new PD/morning talent at crosstown Country
competitor KSET.

» KRRV/Alexandria, LA Prod. Dir./morning man
Steve Casey has been upped to PD.

® Lee Pitt joins KWG & KEXX/Stockton as PD/
morning man, coming from MD/middays at KRAK/
Sacramento.

* Jim Nelly becomes PD at CHR KHTR/
Puliman-Moscow, ID.

* WRTB/Vincennes-Washington, IN flips from
CHR to SMN's “Real Country.”

* WBLSINY rehires 17-year night legend
Vaughn Harper, who left the station a couple of
weeks back.

® Fourteen-year KIISIL.A. overnighter Brother
Bill exits.

* WYNYINY Prod. Dir./10pm-midnight talent
Ray Rossi stretches to 7pm-midnight following the
departure of MD/7-10pm personality Del DeMon-
treaux.

* WTFX/Loulsville fills its morning slot with
Miller & Butz. Bob Miller hails from WAFX/Norfolk,
Dave Butz is from WCKWI/N.O. Rounding out the
show's lineup is local Lola Lee, who'll cover news.

* KNFM/Midiand-Odessa PD Keith Montgom-
ery becomes Asst. PD/MD/afternoon driver at KAJA/
San Antonio.

o WMXN/Norfolk promotes Barbara Sommers
from Music Coord. to MD.

* KHTN/Modesto welcomes J.V. for momings,
coming from nights at KQHT/San Jose. Current
morning man Bob Malone segues to sales.

* WEQX/Albany snags KPNT (The Point)/St.
Louis weekender Eric Schmidt for nights/Production
Dir., following KDGE (The Edge)/iDallas nighttimer/
production Ernie Milis's decision to remain in Dallas.

® Longtime WZPL/Indy Promotion Dir. Kay
Feeney-Calto joins crosstown Hot Country “The
Bear,” which has chosen its formal calis: WGRL. The
Bear also names Mark Roberts MD.

* WYNYINY repositions itseif as “Y103.5 — To-
day’'s Country Hits.”

* After exiting the outiet a year ago, former
KBACiSanta Fe-Albuquerque MD/nighttimer Jon
““Yon'’ Hudson rejoins the station in the same ca-
pacity. Nighttimer Robin Kimple has ieft the building.

¢ WTIC-FM/Hartford afternooner Joe Mamah
adds weekends at Z100/NY under the nom de aire
Freddie Vedder (a pear! of an airname). Former PRO-
FM/Providence MD Tony Bristol also lands swing/
weekends at Z100.

¢ KUPD/Phoenix fills its overnight slot with part-
timer Mike Abad. He replaces Rob Trygg, now at
crosstown KZRX.

* XL106.7/Orlando Promotion Dir. Melanle Bal-
Lentz exits.

¢ Jeft Spicoll exits nights at Z104/Frederlck,
MD to retum to school, where he’li no doubt call for
his pizza to be delivered during a history class.

TS e eSS N dionistory com

v

Du Jour Thing

The tasty buds 'n" indoor bar-b-cubists at Polydor/

R

PLG nuked all competition for Promo Item 0' The

Week honors, whetting selected programmers’ appe-
tite for Quicksand's ‘‘Slip’" LP in the form of ersatz
heatable-meal packages that cater to the gustatory delights
n’ culinary pleasures associated with the ‘‘Dine Alane”
track. (The full-color cardboard containers actually house a
cassette of "'Slip"” and a pro-CD single of *‘Dine Alone’' —
complete with an edited version of the emphasis track and
the quartet's previously unreleased cover of the Smiths'
‘*How Soon Is Now."")

Chomping at the bit — and throwing in evervthing but
the proverbial kitsch-in-synch — the bogus box's custom
Copy suggests recipients should not only *'1) Remove from
package. 2) Rotate 5x/day or until *HOT,” " but also should

'keep playlists frozen until ready to use.’" Bon appetit!

The volcanic dust at
KQMQ/Honolulu is just
settling after PD Kimo
Akane's exit last week,
and word from the lava
lamp is that acting PD
Kriss Hart is the front-
runner for the PD post.
Meanwhile, Akane surfaces
as PD at crosstown
satellite Classic Rock
KGUY and confirms that a format change is
imminent.

Kimo Akane

A bit o' belt-tightening at Group W's KFWB
& KTWV(The Wave)lL.A. VP/GM Chris Claus
says six people — including morning host
Randi Thomas and overnighter Wally Wingert
— were recently released as part of an effort
to boost operating efficiency.

Claus denies the move was inspired by
new Group W President Dan Mason — a
legendary bottom:-line hawk. “These moves
were in the works long before he arrived,”
said Claus.

After 35 years, WIBC/Indy and ND Fred
Heckman have parted ways, owing to a
disagreement over management’s desire to
update the news product. GM Tom Durney
says Heckman may file an EEOC complaint or
age discrimination lawsuit against the station.

Former Dallas Cowboys QB Roger
Staubach is set to deliver a keynote address
at the NAB's Radio Show in Dallas on
Wednesday (9/8).

Continued on Page 24
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UB40

"Can't Help Falling
In Love"

CHR@

P1 CHART
P2 CHART ©
P3 CHART @

ﬂ HEAVY ROTATION

——
TINA TURNER

"I Don't Wanna Fight"
CHRO®

P1 CHART
P2 CHART )
P3 CHART @

@AC’I‘ IVE ROTATION

158 REPORTERS
INCLUDING TOP 10 AT

WXKS 11-8
WSTR 16-4 HOT
WNCI 10-7 HOT
KDWB 9-8

WKBQ 5

KQKS 8

KKRZ 10

KKLQ 5 HOT  fa

STREET TALK.

Continued from Page 22 ' ‘
While JAZZ-FM (KAJZ & r - - ‘

KBJZ)IL.A did sign a . ! RADISTE R :f’ RDS

management/consulting & : oL

agreement with KIFM/SD,
which will provide it music,
sales, promotion, and
management assistance
(ST 7/2), KIFM Pres./GM
Bruce Walton wants it
known that rumors about

o Carl Parmer named Heftel Broadcasting Exec. VP/COO.

JAZZ-FM PD Lawrence Lawrence Tanter eRichard Penn signs on as WRKOQ/Boston VP/GM.
Tanter exiting the stations are “absolutely V

erroneous. Lawrence and his staff have done

a remarkable job launching JAZZ-FM and he's e Michael Ostin elevated to Warner Bros. Sr. VP/A&R.
an integral part of the stations’ future,” Walton *Paul Jacobs becomes WOTX/Detroit GM.

tells ST. e Jere Sullivan lassoes WSNI/Philly PD post.

> Smith’s New Kick ‘ v

e Gaylord Broadcasting buys Nashville's Opryland complex
(including WSM-AM & FM and the Nashville Network) for
$250 million.

eRoy Thomas Baker named Elektra-Asylum Sr. VP/A&R.

eMason Dixon promoted to WRBQ-FM (Q105)/Tampa OM.

oAl Casey becomes WPGC-AM & FM/Washington PD.

o The Classic Rock format debuts when WFAA/Dallas drops
News/Talk for “Good Time Rock 'N' Roll.”

Former Capitol-EMI
Music Prez Joe Smith will
be exec producer for
entertainment surrounding
the U.S.’s first World Cup
soccer tournament in
1994. With up to 2 billion

foot fetishists ready to tune v

in, th? music events » = elLenny Bronstein upped fo A&M Nat'l Promo Dir.
promise to be spectacular. Joe Smith k

P

WLUP/Chicago overnight personality
Danny Bonaduce will guest on the *‘Arsenio though — he’s most often seen in the bar or in
Hall’’ TV show on July 13, appearing with his the embrace of a beautiful young actress. No
former WEGX/Philly morning partner John typecasting here.

Lander on Lander’s new morning show at
B100/SD the next day. By the way, is there } Luv U2 ‘
already talk about syndicating Lander?

PLG nat'l promo dude Dave Ross
proposed to his girlfriend via video five! from
the U2 concert stage in Verona, ltaly (home of
Romeo & Juliet for all you Willie The Shake —
or Elvis Costello — fans).

Just before the band's
encore, a set of video
images (including Ross's

R&CO"ds proposal) were displayed.

Fiancee Charlene Snyder,
* Liberty Regional Promo Mgrs. Gaylon Adams

and Tom McBee exit the fabel. Both will do indepen- Who works in administration
dent promotion. at MCA, reportedly said

‘yes

Jam’n 94.5/Boston morning man J.R. is
set to appear on nine forthcoming episodes of
ABC-TV's soap “Loving.” J.R. plays a
newlywed on a train where a kidnapping
occurs. None of the rough stuff for J.R.,

Dave Ross

{ L. 4
3
']
A\ e

ANOTHER STRIKE AGAINST MANCOW — How do you follow a four-hour traffic tieup on the Bay Bridge? You strap
yourself into an eight-foot steel ball and roll down a 20-foot alley into a set of six-foot bowling pins. But we'll spare you

any more shots at KSOL (Wild 107)/SF's morning Mancow; his contortions were all for a good cause — the station’s
school’s-out pool party.
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NEW ROCK CHART: ©-©
#3 MOST ADDED CHR 76/30!

WXKS 33-30 KMCK 38-20 HOT  KFFM deb 39 95WAYV add
2100 21-20 WPFM 29-25 FUN107 add WZYQ add
PRO-FM deb 30  WVSR deb 33 KC101 add WKMX add
99X 9 HOT PWR92 deb 40 WKHI add 39 Kzl add
9500 add 34 Y102 deb 31 HOT WSPK add KCHX add
KRBE 13-8 HOT  WPST deb 29 WRCK add WFHT add
WNVZ deb 30 WKRZ deb 35 WYKS add KZIO add
Q102 26-23 WA1A deb 37 WZYP add WBIZ add
KISF deb 18 WABB deb 27 KTUX add wz0Q add
WAAL 28-24 2102 deb 40 KISX add 35  KPAT add 28
WYCR 27-24 KKRD deb 30 HOT WTCF add 23 WDBR add
K106 33-24 HOT KZMG deb 37 HOT U93 add KTRS add 40
KQKQ 30-23 HOT KWNZ deb 34 WVKS add KFBQ add
KwWOD 25-21 WMME deb 27 WIFC add KQIX add
KZzU 35-32 KISR deb 29 WPRR add KTMT add

ﬂ HEAVY ROTATION!

STEVE

MILLER
BAND

“Wide River”

AOR TRACKS: ©
AC CHART: €2
CHR CHART: @ - @

CHECK OUT THESE CHART MOVES!!

WAAL 9-4 HOT

PWR92 17-11 HOT

WQUT 19-9 HOT
KKHT 23-14 HOT
WKSF 22-15 HOT
FLY92 30-21
Y102 17-14

93Q 31-27

WKRZ 29-24
WSTW 23-19
WYCR 26-21

WBBQ 29-26
K106 34-28
G105 26-23
WA1A 35-32
K92 21-18
2102 26-21
KTUX 25-21
KISX 32-21
WKDD 18-16
WROK 14-12
CK105 19-13

WIXX 25-21
KAYI 27-20
WIFC 19-15
KKRD 30-26
KZzU 29-26
WPRR 26-21
WMME 21-17
103CIR 29-24
WZYQ 31-25
WHTO 11-8

P2 CHART: -
P3 CHART: B - @

WKMX 28-25
KMCK 30-26
KISR 23-18
WBNQ 23-19
WCIL 31-24
WLRW 21-17
KMGZ 29-25
WRKY 19-13
KTRS 26-18
KFBQ 37-24

™. BB 4

PotyGram Label C-oug

DAWN

“The Ways
Of The Wind”

#1 MOST ADDED CHR 83/79!

STAR 94 add 29 CK105 add 36 WSPK add WHHY add
950Q add 18 KKMG add 34 98PXY add XL1067 add
B9? add 17 KWIN add 20  WPST add K92 add
KTFM add 29 KQIZ add 30 WRCK add 2102 add
PWAPIG add 29 KQIX add 40 WKRZ add WGTZ add
Q102 add 25 WXKS add WBBQ add  WMEE add
KKRZ add 28 PWR96 add WFMF add  KKHT add
WKSE add 29 WNVZ add WCGQ add  KAYI add
WKSS add 33 WJMO add G105 add WIFC add
WSTW add 30 WHHH add WXKB add KKRD add
K106 add 36 KISF add WYKS add PWR102 add
KZFM add 31 KKFR add WZYP add HOT105 add
WMMZ add 29 Q99 add WA1A add KWNZ add
KISX add 36 PWR92 add WABB add KZZU add
- ...And Many More!

= Xy
o ISLAMS ’

PhiyGram Label Graup

STEREO
MC'S
“Step It Up~

P1 crarT Debut €

KRBE 13 KKMG 24-21 WRCK deb 40 WSTW add
KTMF 23-16 KWOD 23-20 WKRZ deb 36 WBBO0 add
PWRPIG 25-16 KZZU 32-29 K106 deb 37 KKHT add
WHHH 30-26 wzya 34-29 WA1A deb 34 WYYS add
WZPL 30-21 KMGZ 36-30 XL1067 deb 30 KAKS add
KZHT 34-32 KGGG 25-19 HOT WTCF deb 21 WKMX add
Q99 29-26 KaiX 32-29 KAYI deb 34 KISR add
WKHI 34-26 KHKS deb 30 PRO-FM add KZIl add
WYCR 23-20 B97 deb 21 KISF add WBPR add
WCGQ 37-29 PWR92 deb 38 KDWB add KKXL add
KKRD 32-29 WPST deb 30 WVSR add KPAT add 30
KZMG 37-29
m) ACTIVE ROTATION!
% ISLAND Wl:a..
S
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NEWS

CBS Radio Correspondent Charles Osgood shows off his musical talents
while addressing a luncheon crowd at the recent Broadcast Promotion &
Marketing Executives/Promax International & Broadcast Designers Associ-
ation Conference & Exposition. More than 3000 promotion and marketing
professionals attended the four-day confab, which was held in Orando.

Trading
Continued from Page 1
and duopoly.”

Steding said multiples for cash-
flow deals begin at 8.5 and run up to
10 for the most desirable proper-
ties. But he said financing is still
virtually unavailable for deals be-
low $50 million except for broad-
casters with established banking
relationships. Above that $50 mil-
lion mark, “you can get a deal
done.”

‘Capital Available’

Shamrock Broadcasting Chair-
man Bill Clark also said that lend-
ing sources were scarce, but noted
“there is capital available from
private investors, and the public
market has treated this industry
well,” a reference to a recent
flurry of radio stock offerings on
Wall Street.

Clark said it appears some
buyers have been willing to pay
higher prices because of duopoly,
but he’s not expecting to see a rash
of sales rivaling KRTH’s price tag.
“We haven't seen a lot of those
[major market, high cash-flow]
stations being marketed.”

Kagan & Associates VP/Radio
Bishop Cheen called the recent
flurry of trading a “mini-feeding
frenzy,” which he said is “both ex-
citing and a little scary.”

Cheen said sellers may be get-
ting mixed signals because financ-
ing is available for 10-times-cash-
flow deals like KRTH in the top
markets, while “there’s still the
great black hole out there for the
middle market and the small mar-
ket.”

Cheen also predicted that the ra-
dio industry will see more IPOs on
Wall Street and more venture capi-
tal firms seeking equity invest-
ments, but no quick explosion of
credit. ““The banks will be the last
ones to come back.”

Duopoly ‘Discount’

Cheen said deals he’s seen have
multiples consistently in the upper
eights-to-nine area. He said that
goes to a nine-to-10 range for duop-
olies. “If they’re strategic deals,

B R B R R

Sony/Nashville

Continued from Page 10

“Debi and Rob are two of the
best-qualified professionals in their
field,”” Lameier told R&R.
‘“They’re being recognized for their
past performance and future po-
tential.”

R e s

they feel like eight times to the
buyer,” he said, referring to the
cost savings of a properly done du-
opoly.

“Our business is probably 80%
duopolies,” noted Blackburn &
Company President Dick Black-
burn.

Although he’s observed a recent
increase in station trading, Black-
burn doesn’t expect it to last for-
ever. “We're going to continue in
the same pattern for the next 12 to
18 months, then the consolidation
will be finished.”

Blackburn said he doesn’t expect
any quick improvement in the fi-
nancing climate, but said, “I hope
there’s a significant change in 18
months.” That improvement,
when it comes, will be based pri-
marily on improved performance
by the radio industry, in Black-
burn’s view.

For now, though, Blackburn says
bankers are only interested in the
biggest players. “Everybody
wants to lend money to Infinity, but
when you talk to the banks, they
don’t want to lend to what they con-
sider small groups.”

‘Trickle-Down’ Theory

Although he agrees that lending -

has only opened up to big deals so
far, Granum Communications
President Herb McCord predicts
that availability will soon “trickle
down,” particularly as banks with
large cable TV portfolios look for
new places to put money while that
industry struggles with re-
regulation.

Despite the higher multiples for
primo stations, McCord insists
“‘the normal market has not moved
a great deal except in duopoly sit-
uations.” He said trading multiples
are still in the eight-to-nine range
for the most part.

McCord also sees another benefit
from duopoly: “It’s created a mar-
ket for sticks that couldn’t be sold
for any price a year ago. It’s clear-
ing away a lot of dead wood.”

R&R’s quarterly summary of
transactions data for the April-
through-June period will appear in
next week’s issue.

Fleischer has been Columbia’s
Country Promotion Manager/Cen-
tral Region since 1987. She joined
the company in 1981 as Promotion
Coordinator.

Dalton has been Epic’s Country
Promotion Manager/Central Re-
gion since 1991. He joined the label
in 1987 as Promotion Coordinator.

Hundt

Continued from Page 1
(AM)/Chicago, a Latham & Wat-
kins attorney said Hundt’s involve-
ment in that case has actually been
minimal.)

Most Commission observers feel
Hundt’s antitrust background will
serve him well as Chairman, par-
ticularly as once-distinct commun-
ications technologies — such as
telephones and cable television —
begin to merge.

““His background is exactly what
the doctor ordered for the FCC at
this time,” said an attorney who
has worked closely with Hundt.

NAB Reaction

NAB General Counsel Jeff Bau-
mann-said he isn’t bothered by
Hundt’s relative lack of broad-
based communications law experi-
ence. “A chairman of the FCC
needn’t have a communications
background. The problems are
complex, but they can be figured
out by a guy of Reed Hundt’s intel-
ligence. In fact, not having a com-
munications background can be a
plus because you bring a fresh per-
spective to the issues.”

While Hundt’s work on behalf of

satellite broadcasters and other
emerging technologies might
prompt fears that he would be in-
clined to support the rapid deploy-
ment of a satellite DAB system —
something the radio industry op-
poses — several sources say
there’s no evidence of such bias.
“Past client representation isn’t al-
ways representative of how some-
one will come out on an issue,” said
Wiley.

What’s more, according to those
who have worked with him, Hundt
has a reputation for being extreme-
ly open-minded and fair. One
source who has worked with Hundt
said it’s possible the Chairman-
designate himself doesn’t yet know
where he stands on satellite DAB
— or most of the other important
communications issues.

‘““He’s been a litigator — now all
of a sudden he’s a policy-maker,”
said the source. “There’s a lot he
needs to learn before he can formu-
late policy. It's going to be interest-
ing for all of us — including him.”

According to a spokesman for
the Senate Commerce Committee,
Hundt’s confirmation hearing is
unlikely to take place before Sep-
tember. He is widely expected to
win approval.

B B A D R

Liberty

Continued from Page 3

ple to interrupt radio’s busy sched-
ule or to hype them on our product.
Our intent is to better understand
stations’ individual needs and
spend more constructive quality
time with their music, program-
ming, promotions, and sales de-
partments. We've always believed
we need to be radio’s partners.
This is another step toward achiev-
ing that goal.”

Commenting on Cerami’s pro-
motion, Catino said, “Sam solidly
identifies with the needs and goals
of each region. He’s worked with
virtually every format in the last 20
years and has made the greatest
impact in Country.”

Catino was named VP/Promo-
tion for Liberty (then Capitol/

Budget Showdown

Continued from Page 4

$335,000 would be retained, but a
new 35% rate would kick in for
earnings over $10 million. There
would be an additional surtax (the
lesser of 3% of taxable income or
$200,000) for earnings over $15 mil-
lion.

Senate: Blended rate based on
changes to personal income taxes
(above), plus a surcharge (lesser

Nashville) in January 1990 after a
year as Director/National Promo-
tion at Universal. His career began
at CBS Records in 1968 and in-
cludes promotion management
stints at RCA/Nashville, Cleveland
International, and MCA/Nashville.

Cerami joined Liberty as Direc-
tor/National Promotion in January
1990. He previously spent a year as
Regional Promotion Director at
Universal and nine years as an in-
dependent promoter. Cerami’s ca-
reer started at Decca in the late
'50s; he’s also worked at Mercury,
Warner Bros., ABC, and CBS.

As a result of the restructuring,
Regional Directors Gaylon Adams
and Tom McBee have left the label
to do independent promotion. The
label is expected to name Regional
VPs and as many as eight new
hires shortly.

e

of 3% or $100,000) for earnings over
$15 million.

Business Meals
& Entertainment
House: Reduce deductibility
from current 80% to 50%.
Senate: Same
This is an example of what Hines
is warning about, should the Senate
prevail in limiting intangibles tax
treatment to less than full amor-
tization.

B e e B L e e S e

Letters

Continued from Page 10

have VPs open meetings, work-
shops, and seminars with slander-
ous bigoted comments? How does
he greet people at the office?
“Good morning, and what have you
stolen today?”

To the broadcast industry — Isn't
this the '50s mentality of, “Well
rhythmic music’s OK if it's being
done by Elvis or some other white

act, but we can’t have white kids lik-
ing them niggers and their music!”'?

Let me just say that this is one
“coon” who ain’t taking this shit
bending over! Perhaps “coon art-
ists” should boycott CHR radio,
take their music away for a while.
Let you go it alone with white acts
.. . See how long you last.

—John Garry
Mgr., Urban Affiliate Relations
Westwood One Radio Networks
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MUSIC
All-Star Dylan Tribute Concert Comes To CD

he all-star Bob Dylan fribute concert that took

place at NYC’s Madison Square Garden last October

16 will be released as ‘“Bob Dylan — A 30th Anni-
versary Celebration Concert.” The lead radio track will be
Dylan’s own performance of “My Back Pages,” which goes to
radio August 2.

Other emphasis tracks: Eric
Clapton’s “Don’t Think Twice,”
George Harrison’s ‘‘Absolutely
Sweet Marie,” Neil Young’s “All
Along The Watchtower,” and
Dylan’s solo rendition of “It’s
Alright, Ma (I'm Only Bleeding).”
Columbia will have the full set in
stores August 10.

‘Peace Together’ LP
“Peace Together,” a benefit pro-
ject for the youth of Northern
Ireland, involves an LP and three
concerts (Dublin, London, and
Belfast). So far, only Dublin and
the disc have come off. Peter

SCREEN SCENE
Faithfull Film Portrait in Production

ntitled “Strange Weather:
EThe Marianne Faithfull

Story,” the singer's biog-
raphy is in preparation at the New
York-based indie film firm Frontier.
The documentary wilt cover the life
of the singer, who found fame in the
'80s as a solo artist and on the arm
of Mick Jagger, with whom she co-
wrote “Sister Morphine.” Her ca-
reer resurged in the '80s on Island,
where she's still signed.

The picture will incorporate oid
footage, interviews with her friends,
a recent Denver concert, and the
recording of a new album with pro-
ducer Angelo Badalamenti (of
“Twin Peaks” score fame). Yoram
Eshkol-Rokach is making his
feature-length directorial debut with
Frontier's second feature (their “My

worked version of Run-DMC'’s “To-
gether Forever.” Dancehall star
Supercat guests on ‘‘Alright.”’
which ships July 14. Ruffhouse/Co-
lumbia will have the set in stores
August 3.

Hall's A ‘Soul Alone’

Daryl Hall returns to his native
Philly soul sound on “Soul Alone.”
Hall produced four tunes with Mike
Peden of the Chimes and produced
the other seven with Peter Lord
and Jeff Smith of the Family Stand
(Paula Abdul). Mariah Carey and
her producer, Walter Afanasieff,
co-wrote “Help Me Find The Way
To Your Heart” with the latter
team.

Hall also rewrote the Marvin
Gaye song, “When Did You Stop
Loving Me,” a highlight of the in-
famous “Here, My Dear” LP. Ex-
Average White Band singer Alan

Marianne Faithfull —
herstory.

as a shopkeeper. Rock Over Lon-
don reports Jesus Jones and EMF
have recorded new music far the
soundtrack of “Shopping,” which
also stars UK actor Jonathan
Pryce and Sadie Frost (“Bram
Stoker's Dracula”). Scripter Paul
Anderson is directing.

Shagq In ‘Blue Chips

making

Mix’s Seattle Mix

Sir Mix-A-Lot will make his first

Gabriel, Sinead O'Connor, Feargal
Sharkey, and Nanci Griffith join
voices under the nom de disque
Peace Together on “Be Stll,”
which ships to radio this week.

Other couplings: U2 and Lou

Reed (Reed’s ‘‘Satellite Of Love”

recorded appearance since “Mack
Daddy” on “Seattle — The Dark
Side.” The sampler features nine
tracks by six Seattle-based rap or
R&B artists on Mix’s own Rhyme

Cartel/Def American label,

m-

cluding Kid Sensation, Jay-Skee,
and Jazz Lee Alston. Mix is heard

Gorrie also co-wrote some of the
tracks. “I'm In A Philly Mood”
ships to radio July 21. Epic wil
have the LP in stores August 31.

0’Jays On Horizon
The 0'Jays’ next EMI/ERG

Life's In Turnaround” is currently
touring the film festivals).
Meanwhile, Faithfull's acting ca-
reer is thriving, with roles in two
forthcoming films: “When Pigs
Fly" (R&R 8/21/92) and “Shop-
ping,” a UK production (from

London-based Impact Pictures) in

In his motion picture debut, Jive
artist and Orlando Magic center
Shaquille O’Neal will play a hot
college basketball prospect in
“Blue Chips.” Nick Noite stars as a
coach in this Paramount film,
which is being directed by William
Friedkin and is due out in March

album, ‘“Heart Breaker,” is due in
stores July 26. Largely self-pro-
duced, the set features production
from Gerald Levert. Sherena
Wynn guests on ‘“He Loves You.”
Prime cuts include “Cryin’ The

live), Curve and Ian Dury
(Gabriel’s “Games Without Fron-
tiers’), and O’Connor, Billy Bragg,
and Andy White.

The 13-track disc also offers Pop

'94.

which she plays a fairly central role

on 3rd Level's “Don’t Play Me”
and on his own new “Just Da
Pimpin’ In Me.” “Drop Top”’ by E-
Dawg f/Filthy Rich goes to radio
next week. The full disc hits the

Will Eat Itself, Young Disciples, streets August 31. Blues.” “One Wonderful Girl.” and
Therapy?, Fatima Mansions, My A . o ' 10y '
Bloody Valentine, Blur, and Carter Kris I?ross Bac}f With Sh(l?nrl;ebodty E(lhse Will,” the last of
The Unstoppable Sex Machine, the Da Bomb LU Uil [T UL

MONDAY, JULY 19

1954/ Elvis Presley’s first single (“That's
All Right, Mama™) is refeased.

1966/ Frank Sinatra, 50, marries Mia
Farrow, 19.

1980/ David Bowie makes his theatrical
debut, playing the title role of “The
Elephant Man" in Denver.

Born: the late Keith Godchaux (Grateful
Dead) 1948, Brian May (Queen)

last two of which perform Elvis
Costello’s “Oliver’s Army” and
“Peace In Our Time,” respective-
ly. The Island/PLG LP hits stores
July 20.

Eno On Gyroscope

Noted producer Brian Eno (U2,
Talking Heads) is about to release
his next “ambient” record, ‘‘Nero-
li”” The LP also will be the first
release from Gyroscope Records, a
new lakel distributed by Caroline.
Gyroscope plans to license alter-
native catalogs, initially focusing

Teen rappers Kris Kross return
with “Da Bomb.” Jermaine DuPri
produced this sophomore effort, as
he did the first. One of the tracks
(“And It Don't Stop”) is a re-
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The RIAA has issued the follow-

"Coverdale/Pége,” Covéfdalel on discs from the UK’s All Saints .
i N P Soa , Alan Collins (Lynyrd Skyn-
ing awards for the month of June: | Page, Geffen; “Home Invasion,’ label, which is itself picking up ;?3;) 1352" SN Sy Sk
Ice-T, Rhyme Syndicate/Priority; where Eno’s own Opal/WB imprint
MU!‘“PLAT|NUM ALBUMS “For Real Tho,” Levert, Atlantic/ left off last year. TUESDAY, JULY 20
“Whitney,” Whitney Houston, | AG; “"Duran Duran 2,” Duran Duran:; - .
Arista (7 milion); “Hot Rocks,” | “Nine Yards,” Paperboy, Next 1965/ Bob Dylan releases “Like A Rolling
Rolling Stones, Abkco (6 milion); | Plateau/Loncon/PLG; “Whut? The ‘ St(?ne._ .
Ten," Pearl Jam, Epic (5 million); | Album.” Redman. RAL/Chaos: * A 1975/ Miami Steve V.an.Zaml!t (aka Little
‘Legend,” Bob Marley & The | “Homeward Looking Angel,” Pam ® Steven) plays his furst_gng asa mem-
Wailers, Island/PLG (4 million); | Tillis, Arista; “Jackyl,” Jackyl, Gef- CONCERT PULSE ber of Bruce Springsteen’s E
"Pocket Full Of Kryptonite,” Spin | fen; “The Great Adventure,” T Street Band.
7 v D E . -
Doctors, Epic; “Brand New Man,” | Steven Curtis Chapman, Sparrow; Pos. Artist (in 000s) Born Carlos Santana 1947, Michael | LAULILAMRITIN grZ)
_ Brooks & Dunn, Arista; “American | “The Dirt Road,” Sawyer Brown, 1 GRATEFUL DEAD $17655 Anthony (Van Halen) 1955 1978/ The movie version of “Sgt. Peppes’s
- —ttl 4 ) - K
G_rgffltl ST }/anousAr‘hsts, 'MCA (3 | Curb; *“Collector's Series” and ;::ﬁLDT:%zLNEY $;éf;; WEDNESDAY, JULY 21 Lonely Hearts Club Band,” slarrirg
ihion); s Your Call, eba "Wynonna & Naomi,” Judds, RCA/ eter Frampton and the Bee 3,
mllon). It's Y Call,” Reb y N " Judds, 4 JIMMY BUFFET $594.7 a Peter Frampton and the Bee Gee:
. McEntire, MCA (2 million). Curb; “Bonnie Raitt Collection,” 5 ELTON JOHN $658.3 1990/ Roger  Waters performs  Pink opens.
PLATINUM ALBUMS Bonnie Raitt, WB; “Cristofori’s 6 GUNS N’ ROSES $434.9 Floyd's “The Wail” al Polsdamer | 7987/ Richie Valens's movie biography,
s Dream” David Lanz Narada: 7 STING :282.5 Platz, Germany, where the Berlin Wall La Bamba,” opens.
“Ge ip,” A ith, - ' ! : 8 REBA MCENTIRE 210.6 . A -
o "Are YO:"GOMZ'EZ""\;‘;‘W?” “Photographs & Memories: Great- R ey e once stood. Guest performers include | 1990/ The Judas Priest wrongful death e
' - o I est Hits,” Jim Croce; “Voyeur,” 10 DEF LEPPARD $176.7 Bryan Adams, Cyndi Lauper, negins in Reno, NV. Parents charge
Lenny Kravitz, Vi D i
Do 27 Duten Duoan Gantor | David Sanborn, W8, 11KENNY G $1576 Paul Carrack, and Joni Mitchell. that subliminal messages on the
uran ¢, uran Duran, Capitol; 12 BILLY RAY CYRUS $151.4 Born: Cat Stevens 1947 . .,
“Core,” Stone Temple Pilots, At- PLATINUM SINGLES 13LYNYRD SKYNYRD $140.0 Siun Sed P 1§ i
lantic/AG; *Our Time In Eden,” “That's The Way Love Goes,” RgLS000MANILCS Py two teens to attempt suicide.
. . wiiew i 15 ALAN JACKSON $124.5 THURSDAY, JULY 22
10,000 Maniacs, Elektra; “Ameri- | Janet Jackson, Virgin, “Knockin
can Pride,” “Pass It On Down,”and | Da Boots,” H-Town; “Dazzey 1963/ The Beatles’ first U.S. album (“In- SUNDAY, JULY 25
“Southern Star,” Alabama, RCA; | Duks,” Dulce, Bellmark; “Whoomp! Menlocis troducing The Beatles”) is released on | 1965/ At the Newport Folk Festival, Bols
“Greatest Hits,” Keith Whitley, | (There It Is),” Tag Team, Life/Bell- ey LS TEES GER N Vee-Jay Records. Dylan plays his first electric concent
RCA; “Photographs & Memories: | mark A — Born:. George Clinton 1940, Bobby Sher- and is nearly booed off the stage.
Greatest Hits,” Jim Croce, Saja; GOLD SINGLES . MICHAEL 8OLTON man 1945, Don Henley 1947 1968/ Big Brother & The Holding Com-
“American Graffiti” ST, Various Art- “That's The Way Love Goes," BROTHER PHELPS pany's “Cheap Thrills” album is re-

ists

GOLD ALBUMS

“Porno For Pyros,” Porno For
Pyros, WB; “Get A Grip,” Aero-
smith; “Fever For Da Flavor,” H-
Town, Luke; “14 Shots To The
Dome,” L.L. Cool J, Def Jam/Co-
lumbia; “Bacdafucup,” Onyx, RAL/
Chaos; “The Bliss Album...?,” PM
Dawn, Gee Street/Island/PLG;

Janet Jackson; “Have | Told You
Lately,” Rod Stewart, WB; “Bad
Boys,” Inner Circle, Big Beat/At-
lantic Group; “Knockin’ Da Boots,
H-Town; “It Was A Good Day,” Ice
Cube, Priority; “I Have Nothing,”
Whitney Houston; “Show Me
Love,” Robin S. Big Beat/Atlantic
Group; “Whoomp! (There It is), Tag
Team.

JOHRNNY CLEGG & SAVUKA
DAMN YANKEES

DESERT ROSE BAND

POND

QUIET RIOT
STRAIGHTJACKET FITS/BATS
GEORGE THOROGOOD

The CONCERT PULSE is a weeklyy compu-
terized report ranking each artist by their
average box office gross reported per
venue. Courtesy of Polstar, a pubication
of Promoters On-Line Listings. (800) 344
7383. or in California (209) 224-2631

wwwevramericanradiohistory com

FRIDAY, JULY 23

7990/ Production of the John Mellencamp
movie “Falling From Grace™ begins.
Mellencamp makes his acting and
directing debut in the film.

1992/ Chicago are awarded a star on the
Hollywood Walk of Fame.

Born: Martin Gore (Depeche Mode)
1961, Sam Watters (Color Me
Badd) 1970

leased

1969/ Neil Young plays his first gig with
Croshy, Stills & Nash in New York.

1990/ Bruce Springsteen and Patti
Scialfa become parents to son Evan
James.

Bom: Verdine White (Earth, Wind &
Fire) 1951

—Paul Colbert
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mMusiIc

NATIONAL
RADIO '
FORMATS

ALTERNATIVE PROGRAMMING
Mickey Briggs » (800) 231-2818
Super AC/AOR

DINO/Ooh Child

SILI/Girl U For Me

STEVE MILLER BAND/Wide River
SUNSCREEM/Pressure Us

Lt s S R S
BONNEVILLE
Ford Colley « (800) 631-1600

Soft AC
C. DIDN & C. GRIFFIN/Wren | Fall In Love

AC Mix
LAUREN CHRISTY/You Read Me Wrona

A R R R R R B P

BROADCAST PROGRAMMING
Ron Harris « (800) 426-9082

Hot Z Format (AOR/CHR/New Rock)
STERED MC'$/Step It Up

MATTHEW SWEET/The Ugly Truth

TEARS FOR FEARS/Break It Down Again

U2/Numb

Digital Hot AC
C. DION & C. GRIFFIN/When | Fall In Love
DONALO FAGEN/Tomorrow's Girls

Digital CHR
DINO/Ooh Child

GIN BLOSSOMS/Hey Jealousy
STEREO MC'S/Step It Up
U2/Numb

Digital AC
DONALD FAGEN/Tomorrow’s Girls
BRIAN McKNIGHT/One Last Cry

?-0"_'\0- a\..#@:_{_ﬁwtvv{ R e T e g,
CONCEPT PRODUCTIONS
Dick Wagner e (800) 783-3454
Concept 1 AC

CYNDI LAUPER/Who Let in The Rain
BILLY OCEAN/Everything's So Different..

Concept 2 CHR
PROCLAIMERS/'m Gonna Be (500 Miles)
ROBIN S/Show Me Love

LUTHER VANDROSS Litte Miraces...

e

JONES SATELLITE NETWORK
Phil Barry « (800) 766-3251

AC

JIMMY BUFFETT/Another Saturday Night

JAMES INGRAM/Someone Like You

Soft Hits
c DION & C. GHIFFIN/When I Fall In Love

R RN

SATELLITE MUSIc NETWORK
Robert Hall » (800) 527-4892

Starstation
STING/Fields Of Goid

Hot AC
C. DION & C. GRIFFIN/When | Fal In Love
STING/Fieids Of Gold

Touch

JOHNNY GILL/Quiet Time To Play

SUPE RADIO

Rich O’Brien e (508) 460-0584
City-FM

AARON NEVILLE/Don't Take Away My Heaven
STEVE MILLER BAND/Wide River

A R A R R

UNISTAR
Chris Kampmeier » (805) 294-9000

Format 41
WHITNEY HOUSTON/Run To You

RADIO AAHS
Children’s Satellite Network
Stix Franklin e (612) 926-1280
LW W
11 M.C. MARIO/Super Mario Land (Warlock)
2 2 ROBIN WILLIAMS/Prince Afi (Walt Disney)
4 3 BILL SHONTZHoke In The Ozone (Lightyear/
BMG KIDZ)
6 4 ROCK N’ TOONTOWN,Craig N' Co.
(Wah Disney)
3 5 TEENAGE MUTANT NINJA TURTLES 3/Tutle
Jam (SBK/ERG)
5 6 MEXT ISBUE/Green Shoes Walk (Sony)
8 7 JANET & JUDY/PARTY. (Jandy Music)
— 8 ROWLF THE DOG/Eight Littie Notes
(Jim Henson/BMG KiDZ)
7 3 ROCKAPELLA/Where In The World Is Carmen
Sandiego (Zoom Express/BMG KIDZ)
— 10 MAMA GOOSELitie Miss Muftet (MCA)

57 million households
Patti Galluzzi
VP/Music Programming

Weeks On

| ADDS |

ROD STEWART/Reason To Believe (WB)
SPIN DOCTORS/How Could You Want Him... (Epic)

BON JOVI/I'II Steep When I'm Dead (Jambco/Mercury)

AC/DC/Big Gun (Columbia) ................... 7
DR. DRE/Dre Day (Death Row/Interscope/AG) . . . . . 10

4 NON BLONDES /What's... (Interscope/Atiantic Group) 18

JANET JACKSON/If (Virgin) .................. 3
ONYX/Slam (RAL/Chaos) .................... 9
PROCLAIMERS;/I'm Gonna Be... (Chrysali/ERG) . ... 7
SOUL ASYLUM/Runaway Train (Columbia)........ 9
STONE TEMPLE PILOTS Plush (Atlantic/AG) . ... 78
SWV/MWeak(RCA) .............oooiieeai, 8
UB40/Can't Help Fallin’ In Love (Virgin) ......... 12
U2/Numb (Istand/PLG) ...................... 3

| BUZZ BIN

BLIND MELON/No Rain (Capitol) .............. 3
PORNO FOR PYROS/Pets (W8) ............... 9
RADIOHEAD/Creep (Capitol) ................. 9

| BREAKTHROUGH VIDEO |

GEORGE MICHAEL /Kilier/Papa Was A... (Hollywood) . 7

| STRESS |

BON JOVI/V'll Sieep When... (Jambco/Mercury) . . ADD
GIN BLOSSOMS /Hey Jealousy (ASM) . ......... 15
BILLY 100L/Shock To The System (Chrysalis/ERG) . .6
MICHAEL JACKSON/Will You Be There (MJJ/Epic) . . 3

LENNY KRAVITZ/Believe (Virgin) .............. 5
MADONNA/Rain (Maverick/Sire/WB) ............ 4
SPIN DOCTORS/How Could You Want... (Epic) . .ADD
ROD STEWART/Reason To Believe (WB) . ..... ADD
STING/Fields Of Gold (A&M) .. ................ 7
TONY TONI TONE/If | Had... (Wing/Mercury) . . . . . ... 6

| ACTIVE |

EXPOSE/'|I Never Get Over You... (Arista) .. ....... 6
FU-SCHNICKENS w/S. 0'NEAL/What's Up... (Jive) .2
G-WIZ/Teddy Bear (Scotti Bros). ... ............ 2
H-TOWN/Knockin® Da Boots (Luke) ............. 9
WHITNEY HOUSTDN/Run To You (Arista) ... ... .. 2
JAOE/One Woman (Giant/Reprise) . . ..

JODEC!/Lately {Uptown/MCA) . .. ..............
JORDY/Dur Dur D'Etre Bebe... (Columbla) ......... 5
MEGADETH/Angry Again (Columbia) ............ 4
POSIES/Dream All Day (DGC) ................. 6
8HAI/Baby I'm Yours (Gasofine Alley/MCA) . ....... 7
SILK/Girl U For Me (Elekra) .................. 4

STEREQ MC'S/Step it Up (Gee Street/Island/PLG) . . .4
TEARS FOR FEARS/Break It... (Fontana/Mercury) . . .
TINA TURNER/| Don't Wanna Fight (Virgin) . ... ... 2
U.N.V./Something's Goin' Dn (Maverick/Site/WB) . . . .
PAUL WESTERBERG/World Class... (Sire/Reprise) . .
NEIL YOUNG/Long May You Run (Reprise) ........ 4

[

(L]

N @

A-HA/DarkIs The Night (WB). ................. 2

ANTHRAX/Only (Eleidra) ................... 10
COVERDALE/PAGE Take Me For A... (Geffen) . ..... 2
DEFINITION FX/Something inside... (RCA) ........ 2
JACKYL/When Will it Rain (Geffen) . .. ........... 4

VIDHD TS oW
46.7 million households
Sal LoCurto, VP/Programming & Scheduling
Norman Schoenfeld, VP/Program

& Artist Development e ois op

€ JTNN

THE NASHVILLE NETWORK «
53.9 million households
Lyndon LaFevers,
Video Program Administrator

[FIVESTAR |

| HEAVY

MARC COHN/Walk Through The... (Allantic/AG) ... . . . 6

'GREATESTHITS

KENNY G w/P. BRYSON/By The Time.. (Arista) ....5

WHITNEY HOUSTON/Run To You (Arista) .. ...... H
JANET JACKSON/That's The Way Love... (Virgin) .. 72
ROD STEWART/Have | Told You Lately (WB) ... ... 7
TINA TURNER!/I Don't Wanna Fight (Virgin) ... . ... 9

| HEAVY |

TAYLDR DAYNE/Can't Get Enough Of... (Arista) ....6
DONALD FAGEN/Tomorrow's Girls (Reprise) .. . ... 5
AARON NEVILLE/Don't Take Away My Heaven (ABM) . 74
PROCLAIMERS/I'm Gonra Be... (Chrysalis/ERG) . . .. 7
STING/Fields Of Gold (A&M) . .................

UB40/Can't Help Falling In Love (Virgin)

WHAT'S NEW

ROSANNE CASH/The Whee! (Columbia) ......... 7

C. DION & C. GRIFFIN/When | Fal In Love (Epic) . . .4
CLANNADS! Will Find You (Atiantic/AG) .. ... .. ADD
DURAN DURAN/Come Undone (Capito) ... ... ... 8
GLORIA ESTEFAN/Mi Tierra (Epic) ... .......... 2
BRUCE HORNSBY Talk Of The Town (RCA) ..... .. 1
JANET JACKSON/I (Virgin) .. ............. ADD

MICHAEL JACKSON/Will You Be There (MJJ/Epic) . .2
JOSHUA KADISON/Jessie (SBK/ERG)
LYLE LOVETT/North Dakota (MCA) . . .. ...

MADONNA/Rain (Maverick/Sire/WB) . .. ... ...

MARIA McKEE/'m Gonna Soathe You (Geffen) . . . . . 7
BRIAN McKNIGHT/One Last Cry (Mercury) . ... ... 4
JON SECADA/I'm Free (SBK/ERG) .............. 3

TONY TONI TONE/I | Had No Loot (Wing/Mercury) . .
WYNONNA/Tell Me Why (MCA) ...............

1 mmrwmwm

NATALIE COI.E/T ake A Look (EleMra) . ........... 4

Information current as of July 6.

) 36 miltion househoids
7 W ! Cindy Mahmoud,
LA F A VP/Entertainment

& Original Programming

Lw W

3 1 UN.V./Something's Goin' On (Maverick/Sire/WB)
2 ROBIN 8/Show Me Love (Big Beal/AG)

3 LEVERT/ABC-123 (Atlantic/AG)

4 VERTICAL HOLD/Seems You're Much... (A&M)
5 JADE/One Woman (Giant/Reprise}

6 SILK/Girl U For Me (Eleitra)

7 MARY J). BUGE/Love No Limit (UptowrVMCA)
8 Il D EXTREME/Cry No More (Gasoline Alley/MCA)
9 TONY TONI TONE/If | Had... (Wing/Mercury)
— 10 ONYX/Slam (RAL/Chacs)

| > a

=3

Information current as of July 9.

|RAPCITYTOP 10|
W Tw
2 1 LORDS OF THE.../Chief Rocka {Pendulum/Elektra)
2 LL COOL J/Pink Cookies.. (Def Jam/Columbia)
3 BOSS/Recipe (Def Jam/Columbia)
4 MC LYTE/Rufineck (First Priority/AG)
5 MC EIHT/Streibt Up Menace (Jive)
6 CYPRESS HiLL/nsane In... (Rufthouse/Columbia)
7 BIG DADDY KANE/How U... (Cokd Chillin'/Reprise)
— 8 ALKAHOLICS/Make Room (Loud/RCA)
— 9 COUP/DIg It (Wild Pitch)
— 10 LeSHAUN/Ready Or Not (Tommy Boy)
Informalion current as of July 10,

(- T A S Y

T H
13 million households
Les Garland
VP/Programming
John Robson, Director/
Music Programming
MUSIC TELEVISION
YOUCONTROL
wTw
1 1 LUKE/Cowards In Compton (Luke)
4 2 ICE CUBE/Check Yo Setf (Priority)
— 3 RAVEN SYMONE/That's what Little.. (MCA)
— 4 JODEC/Lately (UptowryMCA)
6 5 SWV/Weak (RCA)
2 6 95 SOUTH/Whoot, There It Is (Wrap/ichiban)
3 7 DURCE/Dazzey Duks (Bellmark)
5 8 DR. DRE/Dre Day (Death Row/Interscope/AG)
7 9 H-TOWN/Knockin' Ba Boots (Luke)
9 10 MC EIHT/Streiht Up Menace (Jive)

Mos! requested for the week ending July 2.

JOHN ANDERSON/Money In The Bank (BNA Ent) . 75
C. BLACK w/WYNDNNA/A Bad Goodbye (RCA) ... . 7
CARLENE CARTER/Every Little Thing (Giart) ... 77
MARK CHESNUTT/It Sure Is Monday (MCA) . ... .. )
MARK COLLIE/Shame Shame Shame Shame (MCA) . 9
CONFEDERATE RAILROAD/When... (Al Nash/AG) 74

BILLY RAY CYRUS/In The Heart... (Mercury) . ... .. 2
JOE OIFFIE/Honky Tonk Attitude (Epic) .. ... .... 78
RADNEY FOSTER/Easier Said Than Done (Arista) .. . §
GIBSON MILLER BAND/Texas Tattoo (Epic). . . ... . 5
ALAN JACKSON/Chattahoochee (Arista). .. .. ... .. 6

SAMMY KERSHAW/Haunted Heart (Mercury) ... . 78
HAL KETCHUM/Mama Knows The Highway (Curb) . . 2
TRACY LAWRENCE/Can't Break... (Atl. Nash/AG) . . . 3
LITTLE TEXAS/What Might Have Been (WB) . . .. ... 9
PATTY LDVELESS/Blame It On Your Heart (Epic) . . 76

REBA MCENTIRE/I's Your Call (MCA} ...... ... 9
LORRIE MORGAN/! Guess You Had... (BNA Ent) .. 78
SAWYER BROWN/Thank God For You (Curb) . . . . .. 3
SHENANDOAN/Janie Baler (RCA) .. ... ....... .. 8

DOUG SUPERNAW /Reno (BNA Entertainment) . . .. 9
PAM TILLIS/Cleopatra. Queen Of Denial (Arista) . .. 70
AARON TIPPIN/Working Man's Ph.D. (RCA) . .. .. .. 5
RANDY TRAVIS/An Oid Pair Of Shoes (WB) . . . ... 13
TRISHA YEARWOOD/Down On My Knees (MCA) . . . 6

| ADDS

BRAD BAYLEY/Leaves On The Ground (ATI)
DESERT ROSE BAND/What About Love (Curd)
RICKY LYNN GREGG/Can You Feel It (Liberty)
PATTY LOVELESS/Nothin' But The Wheel (Epic)
DAVE MALLETT/This Town (Vanguard)

McBRIDE & THE RIDE/Hurry Sundown (MCA}
JOHN M. MONTGOMERY /Beer And... (All. Nash./AG)
MUPPETS/Kokomo (Jim Henson Productions)

Information current as of July 5.

L R L S A S R R

CM

COUNTRY MuyUsSic TELEVISION
18.1 million households
Tracy Storey, Programming Manager
Bob Baker, Director/Operations

LW TW

1 C. BLACK w/WYNONNA/A Bad Goodbye (RCA)

2 ALAN JACKSON/Chattahoochee (Arista)

3 REBA MCENTIREN' Your Call (MCA)

4 CONFEDERATE.../When You.. (M. Nash/AG)

5 PAM TILLIS/Cleopatra, Queen O.. (Arista)

6 LORRIE MORGAN/! Guess You Had.. (BNA Ent)
7 MARK CHESNUTT/t Sure Is Monday (MCA)

8 CARLENE CARTER/Every Litee Thing (Giant)

9 TRACY LAWRENCE/Can' Break... (M. Nash/AG)
10 JOHN ANDERSON/Money In The Bank (BNA)

|[HEAVY ]

JOE DIFFIE/Prop Me Up Beside The Jukebox (Epic) ADD

DD - NN

w S

GIBSON MILLER BANO/Texas Tattoo (Epic) . ... .. 5
SAMMY KERSHAW/Haunted Heart (Mercury) . .. . 18
HAL KETCHUM/Marma Knows The Highway (Curb) . . 3
LITTLE TEXAS/What Might Have Been (WB) ... ... 9
AARON NEVILLE/The Grand Towr (AGM) . .. ... ADD
SHENANDOAH Janie Baker (RCA) .. ..... .. .. 710

DOUG SUPERNAW/Reno (BNA Entertainment) 7
TRISHA YEARWOOD/Down On My Knees (MCA) . ... 7

| HOT SHOTS

SHAWN CAMP/Fallin' Never Felt So Good (Reprise) .
CONFEDERATE.../Trashy Women (Atl. Nash/AG) . . .

BILLY RAY CYRUS/In The Heart Of A... (Mercury) . .
DIAMOND RIO/This Romeo Ain't Got... (Arista). . . . . ..
PATTY LOVELESS/Nothin' But The Wheel (Epic) . . . . .
SHELBY LYNNE/Feelin' . . . (Morgan Creek/Mercury) . .
MARTINA McBRIDE/My Baby Loves Me (RCA). . .. 2
JOHN M. MONTGOMERY Beer And... (Atl Nash/AG) . 3
DENNIS ROBBINS/Looking For A Thing_. (Giant) . . ADD
SAWYER BROWN/Thank God For You (Curb) . . ... .. 3
TWISTER ALLEY/Dance (Mercury) ... ........ ... 2

[ADDS ]

ROGER BALLARD/A Littie Piece Of... (All. Nash/AG)
ROSANNE CASH/The Whee! (Columbia)
CIMARRON;Siore Country (Alping)

JOE DIFRE/Prop Me Up Beside The Jukebax (Epic)
DENNIS ROBBINS/Looking For A Thing... (Giant)
TURNER NICHOLS/Mooniight Drive-in (BNA Ent)
Heavy roltation songs receive five plays per day. Hot Shols
receive four plays per day. Breakout Videos and Picks (Pick
Hits of the Week) receive an extra play above heavy rolation
per day. All Top 10 videos also receive heavy rotation.

Information current as of July 7.
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BRITAIN

W oW
it GABRIELLE/Dreams
? ¢ HADDAWAY/What Is Love
4 3 CHAKA DEMUS & PLIERS/

Tease Me
3 4 UB4D/Can't Help Falling In Love
GLORIA GAYNOR/I Wil
Survive (Phil Kelsey Remix)
5 6 ROD STEWART/Have | Told
You Lately
M PEOPLE/One Night In Heaven
4 NON BLONDES/Wnat's Up
SPIN DOCTORS/Two Princes
ACE OF BASE/All That
She Wants

(=2
w
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-
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Moving Up

MICHAEL JACKSON/Will You Be There
LEVELLERS/Belaruse

JOEY LAWRENCE/Nothin' My Love
Can't Fix

KIM WILDE/if | Can't Have You
TAYLOR DAYNE/Can't Get Enough
Of Your Love

AC/DC/Big Gun

KENNY THOMAS/Stay
USURA/Sweat

JESUS & MARY CHAIN/Sound Of
Speed (EP)

JESUS JONES/Zeroes & Ones

Courtesy Chart Information Network

AUSTRALIA

W oW
1 1 JIMMY BARNES/Stone
Cold
2 2 HUNTERS & COLLECTORS/
Holy Grait
— 3 DIESEL/Never Miss Your Water
5 4 PETER ANDRE/Funky Junky
4 5 RICK PRICE/Walk Away Rence
1 6 SOUTHERN SONS/You

Were There
TONI PEAREN/! Want You
— 8 BABY ANIMALS/Don't Tell Me
What To Do
7 9 CRUEL SEA/Black Stick
10 10 BLACK SORROWS/Come On
Come On

Most Added

BABY ANIMALS/Don't Tell Me What To Do
CRUEL SEA/The Honeymoon Is Over

TIM FINN/Persuasion

Top 10 Austrahian records from playhists of 3 Triple
M-FM Meibourne, FOX-FMMelbourne, 96 FMAPerth
SA-FM/Adelaide, 2-DAY /Sydney, 2 Tripie M-FM/Syaney,
MMM-FM /Brisbane, B105/Brisbane, FM-104.7/
Canberra, and KIX106 Canberra

>
-~

11 SNOW/Girl, I've Been Hurt
32 ALANIS/No Apologies
2 3 SVEN GALI/Love Don't Live
Here Anymore
4 4 BANNED IN THE UK/The Truth
— 5 ALANNAH MYLES/Sonny Say
You Will
8 6 WALTONS/In The Meantime
9 7 SHEREE JEACOCKE/Miss
My Love
5 8 CAROL MEDINA/Sooner Or
Later Medley
6 9 APRIL WINE/If You Believe
In Me
— 10 KON KAN/SOL.

Most Added

CELINE DION/Did You Get Enough Love
ROCH VOISINE/Oochigeas

Top 10 Canadian CHR hits courtesy
The Record (416) 533-9417

TS T O TN COM

N S ST AU U ST TR T


www.americanradiohistory.com

AIR PERSONALITIES

July 9,1993 RaR* 29

DAN O’DAY

Eleven Radio Rules To Remember

I've been on the road a lot this year, conducting sem-
inars for radio stations and groups. I've noticed a pattern
to the questions I've been asked lately, as well as a pattern
to my responses. Here’s some free advice . .. perhaps
some of it will apply to your career.

No air talent has ever lost by
leaving the audience wanting
more. If you have to choose be-
tween going too long or too short on
a feature, make it too short. A hun-
gry listener will listen longer and
more loyally than a satiated lis-
tener.

If you find a new feature your au-
dience loves, you could do it every
day . . . until people get sick of it.
Or you could present it more par-
simoniously, which would add to
the impact whenever you do pre-
sent it.

Radio listeners are more impa-
tient than moviegoers. Audiences
typically give a motion picture 10
minutes to convince them they’re
going to have a good time. In that
brief time, they make up their
minds about a movie — classifying
it by style and form and deciding
whether or not they like it.

Radio listeners make up their
minds in seconds, not minutes. A
boring interview, a lame comedy
bit, or a pointless break are enough
to motivate them to tune out. If you
have one break per hour you think
is special, while the rest of the time
you're just plodding through the
basics, your quarter-hour shares
are weaker than they should be.

66

The most
successful
personalities come
across as human
beings, not
lifeless announcers.

G
i R A

Although you’re being heard by
thousands, each of your listeners
needs to feel you're talking directly
to them. When you ask people who
they grew up listening to and why
that person made such an impact,
they invariably say something like,
“It always felt like he was talking
just to me.”

The most successful personali-
ties (whether in music or talk for-
mats) talk to their listeners. They
don’t announce or proclaim or
shout — they talk. And they come
across as human beings, not life-
less announcers.

Try to engage your listener in
mental conversation. Think about

e

The future of radio
includes two basic
kinds of jocks:
those who can’t
afford to buy a
house ... and
thase who can
afford a mansion.

199

your favorite radio personality. Do
you sometimes find yourself talk-
ing back to him . . . either orally or
mentally? Playing a canned com-
edy bit elicits a fleeting, one-
dimensional response. Engaging
the listener’s thought processes
(via comedy, comment, anecdote,
etc.) produces a more lasting im-
pression.

Seek to involve your listeners, to
reach them on an emotional level.
Trying to be a good air personality
while working for unenlightened
management is like running in mo-
lasses. If you're a talented, skillful
performer, and your PD, GM, own-
er, or consultant micromanages
your show, you're not going to ap-
proximate your potential. A good
PD sets guidelines, offers encour-
agement. occasionally pulls you
back when you go too far, and pro-
tects you from the input of any and
everyone else at the station.

I receive many letters from air
talents who say their PDs won't let
them do anything but read liner
cards verbatim. They receive no
feedback, no appreciation, and no
credit. How, they ask, can they
make their PDs understand they
need to do a better job of leading
the airstaff?

The answer: Don’t waste your
time trying to turn a bad PD into a
good one. Neither of you will profit
from such an expenditure of effort.
If you feel your present situation is
stunting your professional growth,
then it’s up to you to change your
situation.

No one at your station cares
about your career. What are your
career goals? To work mornings?
To do comedy? To conduct a mean-
ingful public affairs program? To
reach a major market? To make a
million bucks a year?

No one at your station is going to

help you achieve your goals. They
all have goals of their own. (If

you’re smart, you'll figure out how
to help the station achieve an im-
portant goal while at the same time
pushing you closer to yours.)

No one is going to come along
and make you a star. Instead of
giving your money to a talent agent
in the hopes of jumping from Ot-
tumwa, IA to New York City, con-
sider investing in something that
offers better odds of a payoff —
like, say, state lottery tickets or
perpetual motion machines.

A good agent (and remember,
anyone can run an ad or send a di-
rect mail piece claiming to be an
agent) can be helpful if you've al-
ready achieved a relatively high
degree of success and income level
... primarily by negotiating con-
tract renewals or contracts with
new employers. But if you want to
make the jump to the big leagues,
you’ll need to do two key things all
by yourself:

1. Be very good at what you do.
2. Make sure the industry knows
you are.

A radio career is more reward-
ing than a radio job. What’s the dif-
ference? If you get fired and quick-
ly receive other employment of-
fers, you probably have a career —
even if it takes a while for you to
receive the right offer.

If you get fired and discover you
have ng leads, no prospects, and no
confidence that anyone else ever
will hire you, you probably have a
job. Most people in radio have jobs.
Think for a moment of the air per-
sonality you most admire. The odds
are he or she has a career.

Air personalities are more likely
than announcers to have careers.
What's the difference? If you're a
personality, some listeners love
you; some hate you. If you're an
announcer, nobody cares about you
either way.

If you're a personality, and you
miss work because of illness or va-
cation, listeners call the station to
ask where you are. If you’re an an-
nouncer, no one notices you're
gone.

The future of radio includes two
basic kinds of jocks: those who
can’t afford to buy a house . . . and
those who can afford a mansion.
With duopolies and the resurrec-
tion of network radio (’90s style),
we’ll be seeing more highly paid
“stars” (of varying degrees of tal-

Dan C'Day, author of “Personali-
ty Radio,” consuits a fimited num-
ber of radio stations and individual
air personalities, and conducts air
talent and commercial copywriting
seminars for stations, groups, and
associations. He can be reached at
(310) 476-8111 (or via fax at
{310] 471-7762).

MAIL BAG

{Hot 97)/New York.

| can't tell you how many times a
PD has told me to Fed-Ex a tape &
resume — and then never called
me again. We've all run into PDs
who will tell you to call at a certain
time about a potential job, only to ig-
nore you and your call when that
time comes. Then, of course, there
are the PDs who require you to
show a cerain creative “ass-
kissing” technique to be noticed.
Usually this entails expensive
balloon-grams, boxes of chocolate,
or some other so-called “ambitious”
method of getting their attention.

Fortunately, however, the men
and women described above repre-
sent only a small minority of the in-
dustry’s program directors. In my
constant struggle to get ahead, /
have found most PDs to be courte-
ous and professional.

For example, in May 1990 the
PD of a major market station | sent a
tape to called to tell me that al-
though he didn’t have any openings
at that time, he would keep his eyes
open for any job opportunities he

ent) and far more interchangeable,
low-paid announcers.

Which kind do you want to be?
Which kind do you have the ability
to be? How committed are you to
transforming your desire into
reality?

The only people who should seek
careers as radio personalities are
those who have no choice. Radio is
too crazy a business — and takes
too high a toll from your personal
life — to pursue it . . . unless you
have to. Unless you've got the
disease.

Readers Respond
To ‘Professionalism’

y last article (“A Plea For Professionalism,” R&R
4/16) generated an amazing number of responses
from readers in all market sizes. Here's one exam-
ple, from Jeff Thomas, the afternoon personality at WHQT

might hear of in the future. | thank-
ed him and said goodbye.

Six months later. the sama PD
called me out of the blue and asked
me to Fed-Ex him another tape,
promising to call me when he re-
ceived it. | did what he instructed
me to do and, sure enough, he call-
ed me the very next day . . . with a
job offer! [Dan’s note: The FD in
question was Joel Salkowitz,
Thomas's current boss.]

My point is: If the PD of a high-
profile, major market station can
take the time to act like a profes-
sional, there’s no reason the rest of
us can't. The fact that you're a busy
person is no excuse for rudensss.
We're all busy. i’'s a busy world.
Big deal.

Excuse Of The Week

Another air talent wrote to share
his PD’s reason for refusing to con-
duct aircheck critique sessions with
him: He says he’s too busy dealing
with the record companies.

Oh, so that's the PD’s job!

And Finally . . .

There are far easier ways to
make money than by being a disc
jockey.

If you let it, radio will break your
heart. So protect your heart and
your mind and your soul and your
pocketbook.

Get eight hours’ sleep, take your
vitamins, and stay physically fit.
Because to get where you want to
go in radio — and more important-
ly, to stay there — will take every-
thing you’ve got.

WHAT DoO.....

WHY?

KIS, KROQ, KPWR, KQLZ, WRBQ, KOY,
KMEL, KFOG, KNBR, KITS, KRQR, WNEW,
WHTZ WALK, WGN, WGCI, WBBM, WVAZ,
WHYT, WWJ, WJR, WIOQ, WUSL, KSHE,
WKBQ, KQRS, KLXK, KSTP, WMAL, WAVA,
WBCN, WGST, WAPW, WBZZ, WMXP.....
And over 1,000 other stations.....

HAVE IN COMMON?
They do business with U.S. Tape & Label!

Because we're the BEST in the bumper
strip, window label business. We have to be!
Don'’t listen to ‘“Product Pitches™!

Do call anyone above for their experience
on our quality, service & price.....

Then call us.....314-423-4411.

Home of the TRAVELING BILLBOARD*

.S Tupe & Label

Sipedrnd Loosrds, WHigsouri
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A CLASSIC SONG “THE GRAND TOUR”
A CLASSIC VOICE AARON NEVILLE

Now, the first-ever
4 cover of the George
Jones masterpiece
by one of the classic

voices of our time.

From the new album
The Grand Tour

[31454-0086-2/4]

*ADD DATE: JULY 19TH

Produced by Steve Lindsey
Executive Producer: David Anderle

Direction: Bill Graham Management

AARON NEVILLE

\g\ »

© 1993 A&M Records, Inc.
All rights reserved.
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JIMMY BOWEN COUNTERS MULLINS ARTICLE

Don’t Tamper With Country’s Success

Anytime that radio — and especially radio consultants
— starts to tell those making the music what to make,
you’re at the front end of the end of this marvelous explo-
sion of country music. If Moon Mullins knew what we
should be making, he’d be over here with us making it. His
job is to take what we — meaning the Nashville producers
and artists — give him and take it to the stations he con-
sults to try and guide them with regard to what records to
add and what not to add. He shouldn’t be concerned with
the style of the records, but with which records he picks

from what we give him.

When I came here 15 years ago,
you had to make a certain kind of
record to get on Country radio, and
it all sounded the same. You
couldn’t use a saxophone, you
couldn’t hear the snare drum, you
couldn'’t this, you couldn’t that. And
they’d throw a party if an album
sold 100,000.

And radio didn't have the au-
dience or the power it has today.
Madison Avenue was looking ev-
erywhere but Country radio to put
its ad dollars. And you couldn’t
blame them — it was very boring
to listen to. The only people who
stuck with it were the true died-in-
the-wool Country fans.

What has happened over the last
10 years is we’ve got youth and new
ideas in country music. You’ve got
writers, musicians, singers, engi-
neers, and producers from all over
America coming to Nashville to
contribute to the music for the first
time ever because of this whole
movement. That keeps the music
fresh. If you stop [the ideas] and
once again start doing the same
thing over and over and over, the
ideas get smaller and smaller and
smaller.

Country has the widest format in
America today. You can hear
George Strait’s new record —
which is very country — and right
behind it you can hear Wynonna.

m

A station choosing
to play only
traditional music
would have to
remove a dozen
great records from
the air. Taking them
off would be the
biggest mistake
radio could
ever make.

199

People won’t run off when they
hear those back-to-back. The Coun-
try fan is not going to leave — as
long as you give them enough tra-
ditional country in the mix. And we

Jimmy Bowen

m;

What has happened
over the last 10
years is we’ve got
youth and new
ideas in country
music. That keeps
the music fresh.

E99)

do. Take a look at the chart. The
so-called “pop-sounding” country
records comprise only 25-30% of
the chart. But a station choosing to
play only traditional music would
have to remove a dozen great rec-
ords from the air. Taking them off
would be the biggest mistake radio
could ever make.

Country radio hasn’t gotten
hugely popular the last few years
by playing just traditional country
music. It got there by playing this
new wide variety. Listen to other
formats; they’re not nearly as wide
as Country. And none of them are
as healthy as Country. Country
sells records. It sells concert
tickets. It causes ratings to go up.
An AC hit doesn’t sell records.
Country is active, and we must not
knock that down.

Some of the people [complaining
about the pop-sounding country
records] need to listen to pop radio.
Most of what we’re doing down
here wouldn’t come near getting on
pop radio — the music we’re mak-
ing is not what they’re playing on
pop radio today. Go try to get it on
a pop radio station and they’ll tell
you it’s not pop music.

CROSSOVER FUROR, PT. II
‘Pop’ Vs.
‘Traditional’
Country Music

his week I'm printing

two more views on

the controversy over
“pop-sounding’’ country
records started by Moon
Mullins’s “Perspective”
piece in the May 7 R&R.

Also, since most of these opin-
ions have come from sectors.of the
industry other than radio, a forth-
coming column will feature just ra-
dio’s thoughts. And a rebuttal from
Muliing may be in the offing as well.

Consultants have to be real care-
ful not to dictate what radio plays
and what [kind of music] artists
make, because they’re going to be
standing still more than anybody
else. They’re hired to play it safe,
to be careful — not to explode and
be daring — because that’s not why
you hire a consultant. You hire a
consultant so you don’'t make mis-
takes. There’s so much great mu-
sic available to radio that maybe
it’s become harder for program-
mers and consultants to decide
which two or three records to add
out of 20 great records. But that’s
the best thing that can happen to
any of us. What a marvelous pro-
blem to have.

Maybe it’s become
harder for
programmers and
consultants to
decide which two or
three records to add
out of 20 great
records. But that’s
the best thing
that can happen
to any of us.

Programmers, program your
station for your entire city — all of
it. Country radio is so popular in all
these cities because of the wonder-
ful mix it’s offered the last few
years. Mess with that and it'll
shrink back down — and none of
this will matter.

(Jimmy Bowen is the President of
Liberty Records.)
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SHOULD’VE BEEN A DJ — Toby Keith (second from left) recently visited
the KGNC-FM/Austin studio for a pre-concert chat. Shown with Keith are
(I-r} KGNC's PD Tim Butler, Morgan Tanner, and Jack Murphy.

THE SMILES DON’T LIE — After a recent concert in Toledo, Reba McEn-
tire stuck around backstage and took a quick snapshot with WHMQ/Find-
lay, OH PD/midday personality Todd Mitchell.

LOUDILLA, LORETTA & KAY

Let’s Hear It For The Fans

We’ve read with interest the engoing battle on the

subject of what is and is not Country Music. Country has
been defined so many ways already, it’s mind-boggling.
This is not a new debate — it’s been going on since pro-
grammers had choice. The fact of the matter is it still
boils down to personal opinion; whatever the individual
perceives country music to be. There are no hard and fast
rules that determine ‘“‘this is counfry”’ or ‘that is not
country”’ — and thank heaven for that. In reality, the per-
son out there dialing in Country radio for relaxation, in-
formation, and entertainment does not necessarily agree
with the programmer, [who is] concerned with image

and market share.

One of the saddest facts in the
whole matter is the lack of input
permitted by listeners, who are af-
ter all, the consumers. They’re
the one faction supporting artists,
recording industry, radio, spon-
sors — and whose opinion is con-
sidered least of all. In reality, ra-
dio is greatly influenced (some
say manipulated) by the record
labels and promotion people, in-
stead of by the listening audience
who don’t necessarily hear the
artists and music they prefer to
listen to. Few are the stations who
still program music by request of
the listening audience — even by a
minute degree.

It’s not fans, but the record in-
dustry and radio who insist on la-
beling music and people. Can't we

eliminate all the labels such as
“new country,” ‘“hot country,”
“traditional,” ‘‘country with an
edge,” and “country rock” — and
simply let airplay, rotation, popu-
larity, sales, and all the rest be
governed by those who put out
their hard-earned cash to buy the
music, attend the concerts, tune in
[to] the radio or TV stations, fre-
quent the sponsors, and generally
determine the popularity of the
music? Fans don’t seem to have a
problem tuning cut the stations
they consider boring, or ignoring
the promotional hype or a calibre

--of music they don’t relate to.

(Loudilla, Loretta, and Kay John-
son are founders of the interna-
tional fan club organization IFCO.)
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NASHVILLE THIS WEEK

With A Little Help
From Their Friends

Country artists being the neighborly bunch they are,
many have taken time out from their busy schedules to
help out with fellow artists’ projects. Here’s a look at the
current crop of collaborations.

Kelly Willis got helping hands
from Kieran Kane, Jonell Mosser,
Andrew Gold, and Jellyfish, all of
whom contributed backing vocals
to her self-titled MCA/Nashville
LP. The album, released earlier
this week, also contains tunes writ-
ten by artists Kevin Welch and Jim
Lauderdale. (Willis herself helped
out buddy Dwight Yoeakam by ap-
pearing in his latest video, “A
Thousand Miles From Nowhere.”)

* Ronna Reeves has a host of tal-
ent doing “What Comes Natural-
ly” on her latest Mercury/Nash-
ville project. John Wesley Ryles,
Karen Staley, Jonell Mosser, for-
mer New Grass Revivalist - John
Cowan, Greg Barnhill, and Ken-
nedy Rose’s Mary Ann Kennedy
and Pam Rose all back Reeves on
the LP, which is slated to hit stores
July 20. The album also contains
acoustic guitar and mandolin licks
from former Eagle Bernie Leadon,
a song penned by Arista/Nashville

A&R man Joe Tassi (‘“Waitin' For
The Phone To Ring”), and a Billy
Dean/Lee Satterfield tune called
“How Could You.”

* George Jones’s latest single,
“Walls Can Fall,” features back-
ground harmonies by Vince Gill
and Patty Loveless. Incidentally,
Sammy Kershaw joined Jones in
the studio late last month to record
a duet, “Never Bit A Bullet Like
This.” The song, produced by Nor-
ro Wilson and Buddy Cannon, will
likely appear on Jones’s upcoming
MCA/Nashville LP.

Aaron Neville's version of a pop-
ular Jones tune, “The Grand
Tour,” was released as a single last
week. Neville is slated to appear on
TNN’s “Nashville Now” July 15
and may hook up with Jones for a
collaboration during his trip. And
yet another Jones pairing is in the
works — a duet with B.B. King.
The two will reportedly join forces
on an upcoming MCA/Nashville

Bobbie Cryner

NEW ARTIST FACT FILE

Buck Owens

Bobbie Cryner grew up in a
Northern California home surround-
ed by traditional country sounds,
but her early musical experience
was singing gospel in her church.

Cryner eventually made a gradual
transition to country, starting to
write songs along the way. “In high
school, | got a scholarship for
writing and was planning to go into
journalism. 'd love to write a book
someday."”

After moving to Kansas with her
family, she began writing many of
the songs on her debut LP. “l grew
up in a town of about 50,000 in
California . . . just your regular con-
venient, suburban life. We weren't
rich, we weren't extremely poor.
But when | moved to Kansas, ev-
erything changed. We became
poor and didn’t have a whole lot of
anything. That's when | started
writing a lot of my country, because
| could relate to how they felt, being
in hard times."”

After several years, Cryner de-
cided to follow her dreams to Nash-
ville, so she and her husband pulled
up stakes and left for Tennessee.
While waiting tables, she happened
to meet a writer named Carl

F——— e e e e e — — e —————

Current Single: “Daddy Laid The Blues On Me”

Current Album/Label: “Bobbie Cryner’/Epic

Producers: Doug Johnson, Carl Jackson

Influences: George Jones, Tammy Wynette, Loretta Lynn,

Bobbie Cryner

Jackson, who offered to listen to
her songs. He passed her tape on
to a friend at Famous Music, and
Cryner was soon given a writing
deal. After Epic's Doug Johnson
heard her demo, she was signed to
the label.

Cryner penned six of the tracks
on her debut and says the song that
hits closest to home is “The One |
Love The Most.” “I gleaned a lot of
help from women in country singing
their songs. I'm hoping my songs
will give women a feeling of inde-
pendence — and of never having to
live in fear of someone else or a
dread of the future because they’re
afraid of making it on their own.”

ASCAP’s Merlin Littlefield.

LOVE FEST — ASCAP recently held a number one party for John Michael Montgomery's “I Love The Way You Love
Me" at its Nashville offices. Among those attending the festivities were (I-r) producer Doug Johnson, Gary Morris Mu-
sic’'s Randy Hart, Atlantic/Nashville's Al Cooley, Montgomery, writer Victoria Shaw, writer Chuck Cannon, and

project matching country artists
with R&B greats. Others artists in-
volved in the project include Marty
Stuart, Vince Gill, Conway Twitty,
the Staple Singers, Gladys Knight,
and Sam Moore (of Sam & Dave
fame).

e Clint Black’s forthcoming
RCA/Nashville set includes ‘“Hap-
piness Alone,” a tune co-penned by
Black and one of his influences,
Jimmy Buffett. The album, “No
Time To Kill,” is set for release Ju-
ly 15 and features background vo-
cals by Kenny Loggins on the title
track and “Tuckered Out.”

* Bobbie Cryner’s self-titled
Epic/Nashville debut includes a
duet with Dwight Yoakam on Buck
Owens's classic “I Don’t Care.”
Emmylou Harris lends vocal sup-
port to “Too Many Tears Too Late,”
a song penned by album co-pro-
ducer Carl Jackson and Jim
Weatherly. New BNA duo Turner
Nichols co-wrote a song with Cry-
ner (“I'm Through Waitin’ On
You”), as did BNA artist Jesse
Hunter (“You Could Steal Me”).
The album is due out August 24.

¢ Liberty labelmates Billy Dean
and Suzy Bogguss are recording a
duet — “Something Up My Sleeve”
— for Bogguss’s forthcoming al-
bum, due out in September. The
two performed the song on this
year's Academy of Country Music
Awards telecast and decided to re-
cord it after positive audience
response.

* NRBQ, Jim Lauderdale, Andy
Paley, Kathy Valentine, Dave Ed-
munds, Susan Cowsill, Phil Parla-
piano, and Joe Romersa join in on
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1 YEAR AGO

®No. 1: “The River”” —
Garth Brooks

5 YEARS AGO

@ No. 1: ‘‘Baby Blue’’
— George Strait (2nd week)

10 YEARS AGO

® No. 1: ““The Closer You
Get”’ — Alabama

15 YEARS AGO

@ No. 1: *‘Only One Love In My
Life’’ — Ronnie Milsap
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the chorus of “I Love You 'Cause I
Want To,” a tune from Carlene
Carter’s Giant/Nashville debut,
“Little Love Letters.” The song
was written by Carter and Arista/
Nashville artist Radney Foster.

¢ Reprise newcomer Shawn
Camp’s debut LP features vocal
backing by Shelby Lynne, Jim
Lauderdale, and Alison Krauss.
The album is due out in October.

¢ Lee Roy Parnell makes a guest
appearance in labelmate Dude
Mowrey’s latest video, “Hold On
Elroy.”

Dollywood Stars

Dolly Parton’s Dollywood theme
park has added a new music festi-
val to its summer lineup. “Sunset
Musicfest” kicks off July 10 and
runs through August 1, featuring
such artists as Martina McBride;
Ricky Lynn Gregg; Tracy Byrd;

Matthews, Wright & King; Ronna
Reeves; and Grand Ole Opry stars
Jack Greene, Connie Smith, and
Jeannie Pruett. Also scheduled is a
songwriter’s showcase spotlighting
Kim Williams, Kent Blazy, Don
Sampson, and Gerald Smith.

Bits & Pieces

Ricky Van Shelton is currently
working on a new children’s book
called “Quacker Meets Mrs. Moo,”’
which should be out later this year.
Shelton’s first studio album in over
two years, “A Bridge I Didn't
Burn,” will be released next month
... Carlene Carter has been tap-
ped to host an upcoming VH-1 spe-
cial on the hunks of country ...
Lorrie Morgan recently signed an
agreement to endorse Ebel
watches. Dwight Yoakam has also
appeared in the company’s print

Ches —Lorie Hollabaugh

CAN WE TALK? — Restless Heart’s John Dittrich (I), Ronna Reeves, and
Aaron Tippin chat during WKSJ/Mobile's live broadcast from Opryland dur-
ing Fan Fair week.
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NASHVILLE IN MOTION

Entertainment Direct Taps Three

Entertainment Direct adds three
new staffers to the company. Ame R.
Arit, formerly Marketing Director for
Viacom Cable, has been named VP/
Marketing. John Blake, previously at
Silver Bells Music, is VP/Sales. Bob
Cundiff, formerly a Regional Sales
Manager for Silver Bells Music, has
been appointed VP/Data Base Opera-
tions.

¢ Scott R. Morris joins Balmur Ltd.
as Manager/Artist Relations. Morris
comes to Balmur from International
Creative Management in New York,
where he worked in the Commercial
Music department. Balmur's clients in-
clude Anne Murray, George Fox, and
Rita McNeil.

e Wade Conklin and Roy Mack
have opened a new publishing com-
pany: Split Publishing, 1217 16th Av-
enue South, Nashville, TN 37212.
The phone number is (615) 321-

3103. The company's clients include
Rich Grissom and J.L. Crabb.

¢ Jim Chambers has joined Inter-
sound Entertainment as Product Man-
ager. Chambers was formerly Direc-
tor/Retail Promotions for Atlanta-
based Sky Records.

e Anita Mandell has joined Ten
Ten Management as Director/Publici-
ty. Mandell was previously with PLA
Media, and will now handle pubficity
for Alan Jackson.

¢ Rob Birkhead has been named
VP/Marketing & Artist Development
for Reunion Records. Birkhead was
formerly Director/Marketing for Myrrh
Records.

¢ Signings: Tony Toliver and Brian
James to Dale Morris & Associates for

booking . . . Tony Toliver to Interna-
tional Management Services for man-
agement . . . B.J. Thomas to World

Class Talent for booking.
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Anything Goes At Poe’s Confab

PD panel features spirited debate as crossover battles escalate

This year’s Bobby Poe Pop Music Survey Convention
(6/24-26) served as a stimulating — and controversial —
forum for members of the radio and record communities
to debate a number of key issues.

The battle lines at the now-
infamous PD panel were drawn
early as stations took labels to task
about their Pop and Urban depart-
ments’ treatment of crossover-
based radio. WI0Q/Philadelphia
PD Jefferson Ward said, “We’ve
been denied access to artists we
helped break because of the Urban
departments at some labels.”

WPGC/Washington PD Jay
Stevens added, “The Urban de-
partments and stations have gotten
used to having these artists all to
themselves, but we’ve beaten the
Urban stations in this market. Re-
leases should be handed out at the
same time to all stations.”

WPGC APD Paco Lopez's as-
sessment of crossover leaks
brought the issue to a boiling point.
“‘We see a lot of racism. 'PGC has
blacks, Cubans, Italians, whites —
the station has no color and is pro-
grammed to a market that is pre-
dominantly black. When we find a
record was leaked to the Urban
station three or four shares behind
us and we call the record company,
they respond, ‘Hell, I don’t know,
that’s the Urban department.’ And
the Urban department says, ‘We
don’t know — it just got out there.’
And we can'’t get it because it won't
be serviced to pop radio for another
two or three weeks.

“I have to say it's a black/white
thing — and it’s bullshit. We may
have to say, ‘Fuck the record com-
pany’ on playing their urban prod-
uct first or not play it at all . . . and
they won’t sell shit in DC.”

Label Response

Warner Bros. Director/National
Singles Promotion Greg Lee coun-
tered, “The promotion department
isn’t always responsible for leaks.
They come from A&R, shipping,
the factory, and we don't like them
anymore than you do. We don't
want to piss off any radio station
with big ratings. But when we start
pinning this thing on a racial issue,
we're doing the wrong thing.” RCA
VP/Pop Promotion Skip Bishop
noted that an artist manager will
often make some promises or leak
a record.

Reprise Director/National Pop &
Crossover Promotion Nancy Levin
added, “We get together with the
Urban department every other
week, and we'll burn the Urban
station in any market if it wasn’t
the one that supported the record.”

Motown Sr. VP/Promotion
Frank Turner also addressed the
leak issue: “I haven’'t had a record
in two years that hasn't leaked.

m 5
We’ve been denied
access to artists we
helped break
because of the
Urban departments

at some labels.
—Jefferson Ward
99)

We've hired an agency to help us
solve this problem and spent
$250,000 on this. We've determined
that not one leak came from Mo-
town ... all have come from
sources outside the label. We’ve de-
cided to punish anyone who leaks
our records and take them through
the court systems. We’re going to
stop the leaks.”

Is it really that important for a
station to have the artist first?
WXKS/Boston APD Cadillac Jack
remarked, “If the station breaks
the artist first, it should get the art-
ist first. But at [crosstown Urban]
WILD, SWV did their show and our
show on the same day — and we
understood that RCA has to accom-
modate WILD as well.”

But KJMZ/Dallas PD Tom
Casey noted, “I've yet to see a sit-
uation where it’s affected anyone’s
ratings one way or the other. The
listeners don’t remember or care
where it came from first.” How-

ever, he did mention he was having
trouble getting access to crossover
acts. ““The goal is to sell records —
labels need to eliminate the
politics.”

More PD Ponderings

When WAPE/Jacksonville PD
Jeff McCartney suggested that
there’s a dance/rap backlash, he
was met with a resounding ‘no
way” from ’PGC’s Stevens. But
McCartney countered, ‘“Females
25+ aren't looking for rap in main-
stream. We're now playing the
New Rock crossovers instead of
rap for a hip image, and our 25+
numbers are up 200%.”

Bemoaning the air talent pool,
KHKS/Dallas PD J.J. McKay as-
serted, “It’'s weak, and we're not
nurturing new talent. PDs are too
busy, and the liner card mentality
has played a part.”” WKBQ/St.
Louis PD Cruze added that air tal-
ent “shouldn’t be jocks, they should
be real people.”” WKSE/Buffalo
PD Brian Burns agreed: ‘“Words
are important, not the voice.
[Jocks should] talk the street, and
[stations should] do things out of
left field to attract new P2 and P3
listeners.”

Atlantic VP/National Pop Pro-
motion Joe lanello identified an-
other ailment afflicting the format:
“One of the problems I see is sta-
tions’ inability to balance research
with what’s happening on the
streets. Research is best at meas-
uring the past. PDs get stuck on
their research — and their pasts —
and fail to be on the streets.”

WTIC-FM/Hartford MD Dana
Lundon responded, ‘“There are on-
ly so many records listeners can

0]

66)

| have to say [Urban ieaks are] a
black/white thing — and it’s bullshit.
We may have to say, ‘Fuck the record

company’ on playing their urban

product first or not play it at all.
—Paco Lopez

absorb, but when you play records
that don’t meet the expectations of
the listeners, those records have to
be saturated in the market. Be pas-
sionate about why you think it's a
hit.”

Future Ratings

Following a caustic introduction
from WPGC’s Stevens (“I get my
BS from Arbitron’’), Arbitron VP/
Sales & Marketing Jay Guyther
outlined some early details of the
company’s Pocket People Meter.
Guyther said plans for the device,
which is set to debut on a test basis
in late 1994 or early '95, called for
users to go through a period where
listening won't be tabulated to
avoid “‘novelty use instead of daily
use.” He expected improved re-
sponse rates and predicted the de-
vice would greatly benefit CHR
stations since it allows the tracking
of the under-12 audience, ““an $8.6
billion market of which TV gets al-
most all of the advertising rev-
enues.”

Programmers voiced concerns
about the meter and its ability to
track Walkman-type listening and
asked if there was any way the
broadcast tones could be dupli-
cated or overridden by nonbroad-
cast devices. Programmer reac-
tion was also mixed to Arbitron’s
latest ratings overhaul proposal,
which calls for results based on 18-
week rolling averages issued every
12 weeks.

Consultants’ Corner

The consultants’ panel featured
lively discussions in which panel-
ists went to great lengths to take
the mystery out of what they do.

b A

ing the verbal slugfest.

Hot Box panelists (back row, I-r) RCA’s Skip Bishop, Mercury's Don Coddington, Power Pig's Hawk Harrison; (middle
row, I-r) WXKS/Boston's Cadillac Jack, Epic's Suzie Sponder, WRQX/DC's Linda Silver, WB's Greg Lee, Geffen's
George Capellini; (front row, I-r) MCA's Paul Barette, Atlantic's Joe lanello, WPGC's Paco Lopez, Reprise's Nancy
Levin, WPGC's Albie D., WTIC/Hartford's Dana Lundon, and WIOQ/Philly's Glenn Kalina gather for group grins follow-

WWW americanraohiomstory com.
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Burkhart/Douglas & Associates’
Don Benson explained, “It's our
job to provide sound information.
It's up to the stations to decide
what to do with it.” vallie Consult-
ing President Dan Vallie echoed,
“We have strong opinions on hir-
ings and firings, but stations must
make the ultimate decisions.”

Alan Burns & Associates Presi-
dent Alan Burns discussed client
dissatisfaction with the results of
recommendations. “We've found
that 50% of the errors made in the
execution of our plans are the fault
of the GM and/or the company it-
self. Our job is to back up the PD
when they have a viable game
plan.” Burns also disavowed the
long-held belief that consultants
stop radio stations from adding
certain records and called for radio
to grab some teen and preteen buys
back from TV.

One of the bestreceived com-
ments came from Gorman Media
President John Gorman, who talk-
ed about the lack of females in pro-
gramming positions: “Our role is
to provide a good overview. But
here we are — for the most part,
40+ men — consulting radio sta-
tions on how to reach 20-year-old
women and help the PDs bring the
numbers in.”

The only female consultant on
the panel, Air Support President
Lorna Ozmon, noted, “‘CHR’s tech-
niques are old, phony, and not very
real-sounding. The future of the
format depends on personality.”

Promo Panel

MCA VP/Promotion Mark Gor-
lick wondered aloud about the flood
of information and its effect on pro-
grammers. “Is there a growing
tendency for programmers to rely
too heavily on the number of spins
and Soundscan data instead of dis-
covering the new cutting-edge rec-
ords? Radio still needs to look at
the bigger picture.”

Motown VP/Promotion Charley
Lake agreed: ‘“While radio is now
more interested in sales figures
than before, it’s time to pay atten-
tion to what the audience really
wants.”

Epic VP/Promotion Barbara
Seltzer took note of fragmentation
and how it takes records longer to
become established through air-
play. “That's why we've slowed
down the release of follow-up sin-
gles. The old ones are still getting
lots of airplay.”

And Atlantic VP/Promotion
Danny Buch questioned radio’s
rigid posturing in the midst of a
fragmenting marketplace, re-
marking, ‘‘Listeners’ parameters
and tastes are constantly chang-
ing. So how can programmers
make so many rules about what
they will and won't play?”
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TEARS FOR FEARS
[BREAK IT DOWN AGAIN

KTFtd 11-6 HOT
WHHH 5-5 HOT
WZFL 17-3 HOT
KKRZ 17-11 HOT
FM132 12-11 HOT
Q99 17-10 HOT
920 16

WJNVN 10-8
WXKS 15-13
HOT97 10

'NEW ROCK CHART: @
-MOST ADDED CHR 81/22!

Z100/NY 24 BDS PLAYS!

39X 5-5

95QQ 32-25
KRBE 7

WNVZ 30-26
WENZ 2-1 HOT

a PolyGram company

WSTW 30-26
K106 30-22 HOT
WMMZ 27-24
KISX 39-26
CK105 34-30
WIXX 33-27
KKHT 33-27
KWOD 10-9
<PAT 30-25
WDBR 35-32
299 deb 28
Y102 deb 32

... And Many Morel

TONY TONI TONE

URBAN CHART: ®-©
CHR CHART: ®-O
P71 CHART ©

P2 CHART -0
P33 CHART @

m STRESS ROTATION!

B94 20-18
PRO-FM 22-18
WWKX 7
950Q 24-2C
WCKZ 9-8
B97 14-12
WNVZ 10-8
PWRPIG 9
WJIMO 24-23

WHYT 19-16
KISF 25-17
HOT102 13-9
KIS 24-21
KZHT 30-27
KMEL 18-11
HOT977 24-20
KUBE 4-4
KHKS add

BRIAN

i
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§
i
3
3
|

WBBQ deb 31
WA1A deb 36
2102 deb &3
WGTZ deb 30
KQKQ deb =0
WVKS deb 35
KAY! deb 32
WIFC deb 35
KZMG deb &9
KZZU deb 33
WHTO deb 21
KAKS deb 33
KMCK deb 40
WBPR deb =1
KWTX deb 35
WLRW deb 18

KGGG deb 28
WRKY deb 23
KOKZ deb 30
KTRS deb 37
KQIX deb 38
STAR94 add
WVSR add
PWR92 add
WLAN add
WQGN add
WYKS add
WQUT add
WABB add
KTUX add
WKDD add 24
U93 add

¥
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92Q 4-4 HOT

PRO-FM 19-15 HOT

PWRPIG 5-5 HOT
HOT977 4-3 HOT
KPLZ 6-6 HOT
WGTZ 8-6 HOT
KKRD 31-21 HOT
B95 9-7 HOT
KDON 20-17 HOT
KWIN 4-4 HOT

MCKNIGHT
___ONE LAST CRY

URBAN CHART: ®-®
CHR CHART: @-®
AC CHART: BREAKER. D
P1 CHART O

P2 CHART @

P3 CHART O-Q

VH4. [IH

WXKS 16-15 KISF 17-14
wioQ 11-11 KDWB 26-22
WWKX 8-8 KGGI 15-12
WPGC 21-16 290 17-1¢
STAR94 25-22  KMEL 2-1
95QQ 18-15 KSOL 7-7
WCKZ 11-10 KUBE 3
KTFM 10-5 PWRS6 add
WJMO 15-12 B97 deb 28
WHHH 22-18 Q102 add 26

© 1993 POLYGRAM RECORDS, INC

%‘.‘
o
a8

i

3

Woae

S

RN


www.americanradiohistory.com

36 eRrsR July9,1993

P LT L e

5 T —— B

3 5 55 35
T e 2 5 i S

KHVN & KJMZ Help Dallas
Celebrate ‘Juneteenth’

Once again, KHVN & KJMZ (100.3 JAMZ)/Dallas cel-

ebrated “‘Juneteenth,” the anniversary of June 19, 1865,

the day blacks in Texas and several other rebel states
finally were granted freedom from slavery. This is the

third time the combo has commemorated the event.

This year’s affair was the big-
gest Juneteenth commemoration
ever presented in the Dallas/Ft.
Worth metro, and perhaps the big-
gest Texas has ever seen. More
than 30,000 people turned out for
the two-day celebration, despite in-
termittent thunderstorms that
caused delays on Saturday.

A parade kicked off the family-
oriented gala, which featured in-
door and outdoor stages, a ‘“‘Sam-
my Davis Jr. Performing Arts Ex-
po,” a three-on-three basketball
tournament, a track and field com-
petition, and a children’s play area.

Musical Entertainment
The music industry acquitted it-

self admirably, with performances
from such acts as Jade, Silk, Glenn

Jones, Lorenzo, Michael Cooper,
Christopher Williams, Il D Ex-
treme, Men At Large, Pharcyde,
Lords Of The Underground, Rod-
ney O & Joe Cooley, and Groove U.

“Praise In The Park — A Cele-
bration of Juneteenth* drew sever-
al gospel artists. Dorothy Norwood
performed with the Heaven 97 Met-
ropolitan Radio Cheir, and au-

SISTER ACT — Pictured from left to right are: KUMZ’s Keith Solis, A&M ar-
tist Vesta, Pendulum artist Lisa Lisa, Pendulum’s Stanley Winslow, LaFace
act Toni Braxton, KUMZ's Helen Little, and Arista's Vanessa Barryer.

ad

URBAN CONTEMPORARY

diences thrilled to the sounds of the
Anointed Pace Sisters, Willie Neal
Johnson & The New Gospel Key-
notes, the Dallas/Ft. Worth Mass
Choir, Kindred, the Trinity Temple
Mass Choir and Minister Kirk
Franklin & The Family. All perfor-
mances took place on a five-level
stage that was specially built for
this festival.

KHVN & KJMZ broadcast the
events live both days. On Sunday

—1003—
JAMZ—-

(6/20), a non-denominational wor-
ship service began the second day
of festivities. Part of the proceeds
from this event will benefit new
construction for the African-
American Museum of Life & Cul-
ture. Check out some of the photos
from this wonderful endeavor.

KRHVN

HEAVEN9Z

Men At Large caught livin’ extra large on stage.

Black, Hispanic Marriages Decline

rom 1970 to 1992, the
Fproportion of unmarried

blacks rose from 36% to
57%, according to the Census
Bureau's report entitled “Marita
Status And Living Arrange-
ments: March 1992." Only
36% of black children lived with

valent to 2.2% of all marriages
in 1992. Of the 246,000 black-
white marriages, 163,000 con-
sist of a black husband and a
white wife, while 83,000 in-
volve a white husband and a
black wife. There are 883,000
marriages between a white and
two parents in 1992, compared some other race (neither black
to 77% of white children who nor white), and 32,000 mar-
did. riages involving a black and
some other race. Of the 4.5 mil-
lion married couples involving
someone of Hispanic origin,
74% were Hispanic married to
Hispanic.

The proportion of married His-
panics declined from 72% to
60% from 1970-92. Nearly
two-thirds (65%) of Hispanic
children lived with two parents
in 1992, down from 78% in
1970.

(To order the full repont, call (202)
783-3238 or mail a check to: New Orders,
Superintendent of Docurnents, P.0O.Box
371954, Pittsburgh, PA 15250-7954.)

The Census identified 1.2 mil-
lion interracial marriages, equi-

LaFace artist Toni Braxton reaches
for a note.

WA S ericanraadioniciory com
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...and so do théy,

WXYV WPEG WIZF KMJM WEUP WFXM
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URBAN BREAKER! DEBUTING AT 36

"IEM IN LUV" - THE SUMMERTIME SMASH FROM JOE. ON MERCURY RECORDS.
PRODUCED BY: J. DIBBS. - EXECUTIVE PRCDUCEFS: DAVID MCPHERSON. JOE AND MICHELE WILLIAMS. - MANAGEMENT: MICHELE WILLIAMS.
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WTCB: Not For Women Only

Columbia outlet enjoys success with 25-34 males

“Our goal is to superserve 25-34 females’ is a quote
that has appeared in numerous AC columns. Looking at
this winter’s Arbitron books, it seems many format PDs

continued this plan of attack.

The adjacent chart outlines the
magnitude of AC’s female lean.
But it wasn’t a clean sweep: WTCB
(B106)/Columbia, SC enjoyed the
second-finest book in station his-
tory, with men 25-34 as its loftiest
single winter cell.

B106’s market ranks and winter-
winter gains are as follows: No. 5
18-34 (+5.4 shares), No. 3 2554
(+6.8), and No. 3 3564 (+3.3).
Among males, the station ranked
No. 3 18-34, No. 2 25-54, and No. 4
35-64.

Fact Or Fiction?

To determine if the numbers
were an anomaly, PD Doug Spets
visited Arbitron’s Maryland diary
review center to get a firsthand
look. “We found a huge pocket of
male listening in January,” says
Spets. “It was bigger than we've

ml

ACs that depend
on males
become somewhat
vulnerable to
Gold, AOR, or
Classic Rockers ...
There are some
men who like
this format,
but not enough
to sustain us.

ever had and was probably more of
a ‘spike’ than anything else. Sever-
al male diaries in January had
eight to 10 hours per day attributed
to us. We believe our overall adult
share is correct, but our male and
female numbers probably aren’t
[as high and low, respectively, as
they appear].”

In three recent nonconsecutive
ratings sweeps, B106 exhibited a
philosophical change in its market-
ing campaign. “In the past, we
made TV buys on the basis of fe-
male ratings and did mass mail-
ings based on female mailing lists.
Now, instead of concentrating on
females, we focus more on adults
with direct mail to the entire mar-
ket. Our increase in males this win-
ter might be an indication of our
marketing success; we definitely
attracted some men who hadn’t
been exposed to us.”

WTCB’s direct mail piece was
for “Free Money Checks.” Differ-
ent seven-digit numbers printed on
the $100, $1000, and $10,000 checks

Doug Spets

were announced on-air throughout
the day. Supported by a heavy TV
campaign, “The contest gave us a
ratings boost and became a great
revenue center,” Spets comments.
“Instead of picking only female-
skewed TV shows, we wanted
greater bang for the buck.”

‘Brighter Approach’

Concurrent with its marketing
shift, B106 also turned its on-air
music tempo up a notch — a
change that helped the station ad-
vance among 18-34s. Still, Spets
says, “We’re by no means Hot AC.
We lost some older and softer mu-
sic like Bread and basically elimin-
ated the '60s category. Without
adding more currents, we fresh-
ened our sound with some early-
and mid-'80s titles by such artists
as Level 42. Some of these songs
tested well, but we [previously]

WTCB/Columbia
Music Monitor

11am

JOHN COUGAR/Jack & Diane
MARIAH CAREY/Make It Happen
ELTON JOHN/Simple Life

HALL & OATES/Sara Smile
WHITNEY HOUSTON/Run To You
MICHAEL BOLTON/

How Can We Be Lovers
MICHAEL W. SMITH/

Somebody Love Me

GLORIA ESTEFAN/

Anything For You

JON SECADA/

Do You Believe In Us

JOURNEY/

I'll Be Alright Without You

ROD STEWART/

Some Guys Have All The Luck
JANET JACKSON/

That's The Way Love Goes

thought they were a bit too strong
for us. This brighter approach may
help gain some younger listeners.”

In addition to crosstown UC
WWDM and Country WCOS, B106
competed with AC rivals WAAS
and WSCQ. Recently, however,
WAAS flipped to AOR WARQ, and
WSCQ evolved to Nostalgia. “It’s
typical to have 10-12 AC shares in
this market,” Spets notes. ‘“But
with three ACs playing basically
the same music, it was difficult to
stand out and be noticed.

“[WARQ] has done well with
young males. Many people thought
we’d [improve our] 25-54s with
WAAS out of the format. The
amount we gained is much better
than the previously available [25
54] share. We've really become a
well-oiled machine.”

Instead of
concentrating on
females, we focus
more on adults
with direct mail to
the entire market.

199

Females Favored

Like many other AC PDs, Spets
prefers to have a heavier ration of
females in his audience. “In the
last trend, we lost our strong male
month [January] and increased fe-
male numbers. ACs that depend on
males become somewhat vulner-
able to Gold, AOR, or Classic
Rockers. Our strength should be
with females. There are some men
who like this format, but not
enough to sustain us.”

Hoping for a 2554 increase this
spring, Spets comments, ‘‘Artists
such as Wendy Moten and Rachelle
Ferrell will be good for AC. Unlike
most CHRs, AC also can embrace
such Country artists as Mary-
Chapin Carpenter, Wynonna, and
Vince Gill. They’re still Country,
but they don’t have that ‘twang’ or
steel guitar [feel]. We’ve had very
good success with them.”

:
How To

Stand Out
From The Crowd

TEMPORARY

Format’s Female Focus

inter 93 Arbitron ratings information again em-

phasizes AC’s female appeal — especially with

25-44s. More than 100 ACs are listed and rank-
ed on the basis of strongest individual cells from this
winter's book. For example, WYYY/Syracuse’s most po-
tent single cell is women 25-34, which constitutes 37% of
that station’s total audience. Note: Figures shown are au-
dience percentages, not shares.

An asterisk (*) denotes stations having equal percentages in at least
two cells. In the case of WLMX/Chattanooga, for example, women 18-24
and 35-44 each represent the highest percentage (18%) of the station’s

total audience.

Women 18-24

WLMX/Chattanooga*

Women 25-34

WYYY/Syracuse
KGBY/Sacramento
WBT-FM/Charlotte
WMXZ/New Orleans
WMXB/Richmond
WKTI/Milwaukee
WMMO/Orlando
KSTP-FM/Minneapolis
WRMF/West Palm Beach
WSNY/Columbus, OH
WKQl/Detroit
WLHT/Grand Rapids
KOIT-FM/San Francisco
WRQX/Washington
WLTF/Cleveland*
WIVY/Jacksonville
KFMB-FM/San Diego
WMJQ/Buffalo
WLTS/New Orleans
WWDE/Norfolk
WYXR/Philadelphia
WLTT/Washington
WBMX/Boston
WENS/Indianapolis
KLSY/Seattle
WMTX-FM/Tampa
WAHR/Huntsville, AL
KRLV/Las Vegas
WRAL/Raleigh
KYKY/St. Louis
WARM-FM/York, PA
WKLI/Albany
WSB-FM/Atlanta
WMJIX-FM/Boston
KSSK-FM/Honolulu
WMC-FM/Memphis
KXYQ/Portland
WHYN-FM/Springfield, MA
WMGS/Wilkes Barre
KOSI/Denver
KHMX/Houston
WBLI/Nassau*
WLEV/Allentown*
WMY |/Greenville, SC
KISC/Spokane, WA*
WLTW/New York*
KQXT/San Antonio
WLQR/Toledo*

Women 35-44

KVIL-FM/Dallas
WMGN/Madison, WI
WRRM/Clincinnati
WWNKI/Cincinnati
WFMKi/Lansing
WLRS/Louisville
WLTF/Cleveland*
KESZ/Phoenix
WPNT/Chicago
KMXV/Kansas City
WZEZ/Nashville
KKLD/Tucson

18%

37%
34%
33%
31%
31%
29%
29%
27%
26%
25%
25%
25%
25%
25%
24%
24%
24%
23%
23%
23%
23%
23%
22%
22%
22%
22%
21%
21%
21%
21%
21%
20%
20%
20%
20%
20%
20%
19%
19%
18%
18%

18%

17%
17%
17%
16%
14%
13%

29%
29%
27%
26%
26%
26%
24%
23%
22%
22%
22%
22%

Women 35-44

WMJJ/Birmingham 21%
WEZCICharlotte 21%
WMAG/Greensboro 21%
WVTY/Pittsburgh 21%
WLTI/Detroit 20%
WZMX/Hartford 20%
WEJZ/Jacksonviile 20%
KBIG/Los Angeles 20%
WMXV/New York 20%
KMGL/Oklahoma City 20%
WLIT/Chicago 19%
KMZQ/Las Vegas 19%
KKCW/Portland 19%
WLMX/Chattanooga* 18%
WQAL/Cleveland 18%
KOST/Los Angeles 18%
WBLI/Nassau* 18%
WLMG/New Orleans 18%
KEZK-FMI/St. Louis 18%
WUSA/Tampa 18%
WWWM/Toledo 18%
WLEV/Allentown* 17%
KKMJ/Austin 17%
WKZL/Greensboro 17%
WVOR/Rochester, NY 17%
KEZR/San Jose 17%
KISC/Spokane, WA* 17%
WPCH/Atlanta 16%
WTPl/Indianapolis 16%
WLTW/New York* 16%
WLIF/Baltimore* 15%
WRCH/Hartford* 13%

Women 45-54

KKLT/Phoenix 21%
KBAY/San Jose 21%
WALK-FM/Nassau 20%
WJYE/Buffalo 19%
WMMX/Dayton 19%
WLYF/Miami 19%
WSHH/Pittsburgh 19%
KSFl/Salt Lake City
KLTH/Kansas City
WRVR/Memphis
WWLI/Providence
WLIF/Baltimore*
WDOKI/Cleveland
WLTE/Minneapolis
KBEZ/Tulsa
WRCH/Hartford*

Women 55-64

WLQR/Toledo* 13%

Men 25-34

22%
19%

WTCB/Columbia, SC
WDLX/Greenvllle, NC

Men 35-44

WJDX/Jackson, MS 19%

WA ST ereanrsdicohisfory com
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Hail To The Returning Legends

CBS Gold outlets WOGL/Philadelphia and WCBS-
FM/New York recently welcomed back market legends in
separate on-air reunion weekends. While listeners seem to
love ’em, these events come with some caveats.

“We started planning this about
five months ahead of time, bought
newspaper ads, and of course, talk-
ed it up on the air,” notes WOGL
PD Scott Walker. ‘“One of the TV
stations also did a feature about it.

“There weren’t any no-shows.
We had a lot of shift overlapping,
which is exactly what we wanted. I
had some of my WOGL guys come
in to give the returning jocks some-
one to interact with. It worked out
fine.”

An abundance of classic audio
could be heard throughout the
weekend. Although WOGL’s cur-
rent jingle package was used,
Walker interspersed vintage air-
checks of the legends to remind lis-
teners how the jocks sounded
“back then.”

m

Something like this
lifts your station
to a new
credibility level ...
1 was absolutely
overwhelmed at
what we did.

99

Each personality was given a
particular year’s countdown as a
guideline. “It forced them to play
some music,” jokes Walker. ‘“Oth-

Harry Harrison

Ron Lundy

union Weekend” was the fourth such gathering staged by the oldies
outlet, following similar weekends in 1984, '89, and '91.

This year's event — which featured tributes to Alan Freed, Murray
The K, and Rick Sklar — will be immortalized, taking a permanent place in
the Museum of TV & Radio’s archives.

Four participating “greats” included current WCBS-FM personalities
I Harry Harrison, Ron Lundy, “Cousin” Brucie Morrow, and Dan Ingram.
In addition to the 'CBS-FM quartet, others pulling airshifts for the

I ast month’'s WCBS-FM/New York “Rock 'N' Roll Radio Greats Re-

Dan ingram

Gotham Get-Together

nostalgia-filled weekend included Joe O’Brien, Jack Spector, Chuck
Leonard, Hal Jackson, Charlie Greer, Frank Stickle, Ed Baer, Dean An-
| thony, Herb Oscar Anderson, Ted Brown, Jocko Henderson, and Alan

Fredericks.

By Mike Kinosian

erwise these things can get pretty
crazy. Some guys were a bit rusty,
but most were still sharp.”

One More Try

One Philly reunion legend who
hasn’t been on radio in quite some
time scored rave reviews. “[TV’s
‘Sports Machine’ host] George
Michael was incredible — he’s the
best,” remarks Walker. ‘‘He would
be No. 1 in this town if he’d ever
return.”

Dr. Don Rose, who has been
away from radio wars the past five
years, also did an on-air stint. ‘“He
sounded great. It was like he hadn’t
lost a beat. John ‘Records’
Landecker [currently an agent]
also sounded terrific. I grew up
listening to him on WLS/Chicago
and was very impressed with what
he did.”

Walker warns that reunion week-
ends may not work in every mar-
ket. “Some great talent came out
of this town, but some markets
with Gold stations have no connec-
tion with the past because there
was no great on-air talent or
heritage [contemporary] station.

“There was a tremendous emo-
tional bond between [former Phila-
delphia contemporary outlets]
WFIL and WIBG and their listen-
ers. These reunions take people
back and enable them to relive
their youth. People would be blown
away if they could see the letters
we received.”

m :

These reunions
take people back
and enable them

to relive
their youth.
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Most of those appearing at
WOGL’s reunion hadn’t seen each
other in years. “WFIL had a reu-
nion about eight years ago, but not
all the announcers came. At that
time, "FIL was dying and the event
didn’t have much impact.”

Superstar Treatment

For those considering staging
such an event, Walker advises, “If
the market has a great contempor-
ary music history, do it — but do it
right.”

Walker estimates "OGL laid out
$20,000 for the homecoming. “I
wanted to get everybody who was
anybody, rather than four or five
guys. We flew in 18 people, put
them up at a nice hotel, took them
to the Phillies game Friday night,
and had a press party. It was a
perfect weekend.

“If yau treat the talent like stars,
they’ll make it pay off on the air.
Something like this lifts your sta-
tion to a new credibility level
When it was all over, I was abso-
lutely overwhelmed at what we
did.”

wvrrrEnTericantacdiohistorycom

Radio greats Jim Nettleton, Dan Donovan, Jay Cook, Dave Parks, and JJ
Jeffrey sing “Take Me Out To The Ball Game' atop the first base dugout
at Philadeiphia’s Veterans Stadium.

WOGL’s Radio Greats Lineup

WOGL/Philadelphia recently reunited some WFIL
“Boss Jocks” and WIBG "“Good Guys” to form a “Radio
Greats Reunion.”

The head-to-head battles between the two legendary
contemporary stations have long since faded into history.
WIBG (“Wibbage”) is now Religious WZZD and WFIL is
B/EZ WEAZ (AM).

Here’s the schedule of talent WOGL PD Scott Walker
lined up for the special weekend:

Friday

3-6pm George Michael
6-9pm ‘‘Banana Joe’’ Montione
9pm-Midnight Frank X. Feller

8-10am Jim Nettleton

10am-Noon Dr. Don Rose

Noon-2pm Dan Donovan

2-3pm Brother Love

3-5pm Joe Niagra, Dean Tyler, Jerry Blavat
5-6pm Hy Lit and Georgie Woods

6-7pm Joe Grady and Ed Hurst

10am-Noon Don Cannon and Ken Matz
Noon-2pm Jay Cook

2-4pm Dave Parks

4-5pm John ‘‘Records’’ Landecker
5-7pm JJ Jeffrey

Dr. Don Rose

George Michael

Jim Nettleton
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NEWS/TALK

RANDALL BLOOMQUIST

WOR — ‘Women-Oriented Radio’

Faced with an aging audience and a surging competi-
tor in crosstown WABC, venerable Talker WOR/New York
has decided to play to its strength — women.

In recent months the Buckley
Broadcasting station has under-
taken a quiet programming and
marketing effort designed to build
on its already significant female
audience, and convince advertisers
that if they’re looking for women,
WOR is the place to be. As part of
that campaign the station has
adopted the off-air sales slogan:
“WOR: Women-Oriented Radio.”

In an April “mission statement”
issued to the WOR staff, GM Bob
Bruno detailed management’s
logic and goals in refocusing the
station: ‘“The power of the woman
as a consumer is mind-boggling.

The power of the
woman as a
consumer is mind-
boggling . . . [t]his is
a demo that
advertisers fight to
reach everyday.

—WOR mission
statement

From generic products such as
groceries to the family car, to
strictly feminine-related products,
[t]his is a demo that advertisers
fight to reach every day. As a
clearly defined, highly targeted
format aimed at the issues, inter-
ests, and lifestyles of today’s
woman, we will position WOR as a
primary ‘must buy’ vehicle for cli-
ents and agencies alike.

m;;
This is not a format
change. What we’re

really talking about

is an attitude.
—Ed Walsh

“Beginning today, our intention
is to emerge as New York’s only
radio station with a full commit-
ment to serving women — but not
to the exclusion of men.”

Logical Move

According to Bruno and PD Ed
Walsh, the move seems even more
logical since no AM station in New
York is aggressively courting the
female audience. In fact, they con-
tend, the opposite is true.

“WABC has finally achieved a
foothold,” says Walsh. “They’ve
beaten us three out of the past four
books in 124. But WABC plays to
men with Rush Limbaugh, Bob
Grant, the Yankees, and the
[NHL’s] Devils.” Similarly, he
points out, all-Sports WFAN and
all-Newsers WCBS-AM and WINS
skew male.

WOR, which has always done
well with older women, is launch-
ing its quest from a solid base. In
the winter Arbitron report for ex-
ample, the station ran away with
the women 354 race, capturing a
mid-8 share. In the most recent
trend, the station was No. 1 with
women 184 in morning drive and
No. 2 in that demo overall, behind
AC WLTW.

Newsweelk’s #1 Choice!*

Very

Acknowledging that those num-
bers reflect the station’s appeal to
older women, Walsh says the spe-
cific programming goal of the new
campaign is to lJure more women 35-
54, “without alienating the older
core.”

New Attitud¢

To achieve that objective, the
station has implemented a number
of “minor” and “subtle” program-
ming changes according to Walsh.

“This is not a format change,” he
says. “What we're really talking
about is an attitude.”

The most significant on-air shift
was the recasting of the 9am hour
of the “Rambling with Gambling”’
morning show as “After Nine.”
During that period, the station
drops the usual morning service el-
ements and focuses on topics of
particular interest to women. In re-
cent weeks the program covered
such issues as adoption, the impor-
tance of physical appearance, and
how women feel when men make
lewd remarks in public.

The rest of the station’s lineup —
Joan Hamburg in midmorning,
money talkers Ken and Daria
Dolan in the afternoon, and issue-
oriented conservative Gene Burns
during PM drive — is already
sufficiently attuned to women so no
staff changes were necessary. The
same is true, Walsh says, of the
nighttime lineup, which features fi-
nancial advice from Sonny Block
and a medical show with Barry
Gray and Dr. Joy Browne.

Female Perspective

Asked whether Burns, who is
syndicated by the WOR Network,

m..

That doesn’t mean we’re going
to do nuts and sluts — we do
relationship-type stories.

—Ed Walish

truly fits the new ‘“women-
oriented” theme, Walsh argues
that Burns is certainly more ap-
pealing to females than his WABC
rival, the curmudgeonly Bob
Grant.

Recognizing that daytime TV is
a rival for the female audience,
Walsh told producers for the
Gambling and Hamburg shows to
do more “Sally [Jessy Raphael]
and Oprah [Winfrey]” type shows.
But he’s quick to add: “That
doesn’t mean we’re going to do
nuts and sluts — we do relationship-
type stories.”

To insure the station’s program-
ming is sympathetic to the female
perspective on the issues of the day,
Walsh requires that every show not
hosted by a woman must have a fe-
male co-host or producer. He has al-
so dictated that at least 50% of the
callers heard on the air must be
women.

“If I hear more than three male
callers in a row, I'm going to be un-

We will narrow
our focus to
women, and WOR
will at last have an
instantly relatable

marketing position.
—WOR mission
statement

happy,” says Walsh. “In a smaller
market or a smaller station where
hosts are begging for calls, that
might be a problem. But not for
us.”

The station has even fine-tuned its
sports coverage by injecting human
interest angles that it believes ap-
peal to women. “Instead of just re-

1%9)

porting that [Mets pitcher] Anthony
Young has lost a record number of
games,” Walsh explains, “we say,
‘What about this poor guy? How
does [Mets manager] Dallas Green
maintain this young pitcher’s sense
of self-worth?’ «

Walsh dismisses skeptics’ sugges-
tions that all this tinkering will cost
WOR its male audience. The sta-
tion, he says, isn't changing that
much. “We have plenty of men and
we’'re not going to scare them
away,” he says. “We’re not going to
become K-PMS.”

Unique Vehicle

Walsh says the impact of the pro-
gramming changes has yet to ap-
pear in the ratings — and, frankly,
he’s not expecting the modifications
to have a huge effect on the sta-
tion’s audience composition any-
time soon.

A far more important component
of the campaign at this point, he
feels, is WOR’s efforts to promote it-
self to advertisers as a unique ve-
hicle for reaching women. Accord-
ing to Walsh and Bruno, WOR's ap-
peal to women finally gives the sta-
tion a unique hook, although at this
point it’s too early to know if it will
pay off. “We're really in the first
stages of the program,”’ says Bruno.
“There’s nothing measurable yet.
We need to be patient.”

But hopes are high at WOR. ‘“We
have wrestled with the right ‘sell
line’ to the marketplace for years,
when it appears that our marketing
handle was right under our nose all
the time,” Bruno said in the state-
ment. “We will narrow our focus to
women, and WOR will at last have
an instantly relatable marketing
position:

“WFAN = Sports
WINS = News
WCBS-FM = QOldies
WOR = Women.”

America’s Fastest Growin

Talk Network Will Work For YOU!

Radio’s best Talk Talent is ready to work for you!
All barter, flexible scheduling,

plenty of local avails and localizing elements!
COST-EFFECTIVE PROGRAMMING THAT GETS RESULTS!

Personal!

WWW americanraioictor T cor
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SHAWN ALEXANDER

Deep Thoughts: Playing The Second Track

Is the format artist-driven or song-driven? How does a
station decide whether to add a second track from an al-
bum? I quizzed a few PDs on what factors they consider
before going deeper into an album.

WDRE/Long Island-
Philadelphia
OM/PD Tom Calderone

“We look at an album on a song-
by-song basis,” explains Tom Cal-
derone. “It’s encouraging when
you listen to a record and hear
more than one track to play, be-
cause you feel it’s going to be a new
and developing artist you can own.

“That’s not to say we won'’t play
a record with one killer track when
the rest isn’t that good. If it repre-
sents the station well and sounds
good, we'll play it. It might be a
band that has a particular sound
the station needs at the time. We
base it on whether it's a good
song.”

Calderone says he considers rec-
ord sales, concert ticket sales, and
MTV when deciding whether to
play a second single. “Why go on
another track if there’s not a de-
mand for the concert tickets and
the record sales aren’t good? It's
great to see labels leaning on press
and marketing bands now as op-
posed to relying totally on radio
airplay. Now the listeners can see
the bands in the consumer press. If
that doesn’t help generate ticket
sales, you have to wonder about the
band.

“For example, Dada generated
tremendous sales in Philadelphia,
Connecticut, and Westchester
County. Based on strength of sales,

m.
The key to the
format is breaking
new music and
carrying the torch
for bands. But
playing a second
track comes down
to whether it’s a

good song.
—Tom Calderone
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we felt we should definitely go on a
second track. Also, they were on
the Sting tour and, most important-
ly, the second track, ‘Dim,” was a
good song.

“With Sugar, it was important
for us to play another track be-
cause of the AOR airplay on ‘Help-
less’ at [crosstown] WBAB and
WNEW, and also because [Sugar
frontman] Bob Mould is one of the
few artists people align with the
format. On that basis alone we
could jump on a second track.

“We're artist-driven; the key to
the format is breaking new music
and carrying the torch for bands.
But playing a second track comes
down to whether it’s a good song.
That’s the bottom line. It’s 50-50 as
far as dealing with more than one

® Artist: Deep Forest
® Track: “Sweet Lullaby”
® LP: “Deep Forest”
® Label: Epic

* Essentials: Deep Forest orig-
inated when French keyboardist
Michel Sanchez recorded "Sweet
Lutlaby” and played it for his musi-
cian neighbor Eric Mouquet in
Northern France. Sanchez wanted
to unite the propulsive dance music
of modern Europe with the voices
of the Pygmies of the Central
African rain forest. They bought
the rights to samples from UNES-
CO field recordings of Pygmy mu-
sic. (Part of the royalties are being
donated to the Los Angeles-based
Pygmy Fund.) Telex founding
member Dan Lacksman produced
the disc at his Synsound Studio in
Brussels. Originally called O,
{ozone compound), the group was
persuaded to rename itself for the
track “Deep Forest” following mar-

L.

keting meetings at Sony in France.

* Manager POV: “After record-
ing ‘Sweet Lullaby,’ Eric and Michel
contacted French producer Gui-
lain Joncheray, who was instru-
mental in putting the whole thing
together,” notes Christian Dal-
bavie. “They came with one song,
and Guilaln introduced them to Dan
in Brussels, and the four of them
put the album concept together.”

* Label POV: Epic Dir./Alterna-
tive Promo Stu Bergen notes,
* ‘Sweet Lullaby’ is a big green Q-
tip for New Rock listeners across
America. It's reacted both on the
phones and in the cash register.”

RockFile highlights breaking artists charting for the first time.

song from an artist. It’s a difficult
decision, and most times it comes
down to your gut.”

KEDG (The Edge)/
Las Vegas
PD Jay Taylor

“The decision to play a second
song from an artist is based on the
strength of the first song,” notes
Jay Taylor. “If it explodes, of
course we'll have an open mind
about playing another track. If it’s
somebody brand new, it depends
on the product.

“I listen to every track on the
CD, because the record companies
don’t program the station. We may
go to another track before the rec-
ord company wants us to. If it’s vi-
able, we’ll play it, but not unless we
feel our audience has interest in a
second track. If the band had a
strong first song and the rest of the
album stinks, we're not going to
play it just for the sake of going to a
second track.

“We have a feature called ‘Peo-
ple’s Choice.” They [listeners]
make the determination at times.
Programmers don’t find all the
hits. We’re serving the audience,
and that's the most important
ﬂling.“

Taylor doesn’t mind playing just
the hit off a record, because “there
are a lot of bands in the format

66}
We look at the
excitement level,
sales, requests,
research, the
national picture,
and whether the
song is passive

or active.
—Jay Taylor

right now. There’s nothing wrong
with [playing only the hit], because
you live for the time and the song.
That’s why people buy a record. Of
course, we want to see what else is
on the album, but we base the deci-
sion on the individual tune.

“If the song is real strong, we’ll
play it a little longer and then may-
be expose a second track, but I
don’t want to get rid of that first
track too quickly. We might have
them both rotating, but the strong-
est track will be the main thrust.

“We look at the excitement level,
sales, requests, research, the na-
tional picture, and whether the
song is passive or active. For ex-
ample, Ween got a lot of phone
calls, but it didn’t mean we were
going to play a second track.

“We played the second track
from Belly and it didn’t do as well
as the first one. The first song was
very big. I knew this would proba-
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Heiskell.

bly be a factor. When looking at
baby bands you have to be cau-
tious.”

CIMX (89X)/
Windsor-Detroit
PD Michelle Denomme

Michelle Denomme says she
considers market crossover when
deciding on a second track. “We
feel possessive of bands such as the
Butthole Surfers and Stone Temple
Pilots. When other stations start
playing them, it’s to our benefit if
we look further into their albums,
because it gives us a hipness factor.

“It’s terrible to say, but when the
record sells well and does the MTV
route and other stations in the mar-
ket are playing it, we can be a little
bit more confident about finding a
second song to play. We need to be
convinced the project is still alive.
There has to be some positive ener-
gy and support.

“If a tour is happening and it’s
already come through town, we
look to see if it’s increased record
sales or if more people are request-
ing the band. This is what makes us
want to look at a second track.
Then it needs to be a good song. De-
spite the success of the first track,
a follow-up isn’t automatic. [The
decision] doesn’t have much to do
with the artist — the song has to
stand on its own.”

Ideally, says Denomme, the goal
is to play more than one song by an

BEING SIMPLE— The Judybats visited KACV/Amarillo, TX prior to play-
ing their sold-out show; (I-r) the band’s Johnny Sughruz, Paul Noe, and Ed
Winters, KACV PD Jamey Karr, and band members Dave Jenkins and Jeff

We feel possessive
of certain bands . .

When other stations
start playing them,
it’s to our benefit if
we look further into

their albums,
because it gives us

a hipness factor.
—Michelle Denomme

99,

artist. “It helps build careers and
the station, because you’re known
for your core bands more than any-
thing. You always hope to come
across the next core artist for your
station. It’s difficult to do that with
baby bands — it’s their first rec-
ord, first single, and first tour. You
expend a lot of energy with the first
single — presenting the show, give-
aways, and in-stores to create a
buzz. With many new bands, you
can max out after one song.”

She notes, “Record companies
are guilty for remixing a single so
it sounds good for radio, but then
the rest of the album is flat. In
many cases, there’s only one song
that sounds like a single.”

It's Qutta The Bag and On The Air
straitjacket ﬁts

“CATINKA
* AN

From their new album

BILOWY

Produced by Paul Fox

.il I

Already on

WBRU  WEQX KBAC

WHFS  WHTG WXPN
WXRT  WDST KACV

KTCL WLAVAM  WRAS
KUKQ  WWDX KT0Z

KXRK  KIKX

m W © 1993 Arista Alecords, Inc., a Bertelsmann Music Group Company
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TRICKS OF THE TRADE

ALBUM ORIENTED ROCK

Marketing Vs. Promotions

As market shares decline — and the proverbial “piece
of the pie” diminishes — managers must use marketing to
provide exposure for their stations.

It’s important to note there are
significant differences between
marketing and promotions. As
Houston-based Radio Marketing
Specialists President Ben McGif-
fert explains, ‘‘Promotions help as-
sociate your station with fun events
that fit listeners’ lifestyles. But
they don’t tell non-listeners why
they should choose your station
over others. [Consequently,] pro-
motions serve a bigger purpose for
heritage stations. Smaller stations
don’t get the same effect: They
must market a lot harder than her-
itage stations. In its greatest mo-
ments, marketing brings you
masses of new customers. In its
good moments, it holds on to your
present customers. In its worst mo-
ments, it fails to do either.”

WKLS/Atlanta Marketing Direc-
tor Mark Cooper — a 25-year radio
industry veteran — further ex-
plains the difference: ‘Promotions
is doing giveaways. Marketing is
the natural extension of promo-
tions, positioning the station from a
promotional standpoint. Marketing
looks at where the station should be
on the street and how the station
should be perceived in listeners’
minds.

“While promotion directors are
responsible for going to remotes,
posting banners at events, doing
the giveaways, etc., marketing di-
rectors provide the next step. They
go on sales calls and look at the
overall picture of putting a client

Ben McGiffert

on the air — not only to sell time,
but also to market their product for
the stations’ promotional use. They
also look for ways to make the
most of [other media].”

Public Invitation

McGiffert — who works with sta-
tions in Chicago and Detroit, and
with local businesses — believes
marketing is the best way to get
the public to sample your station.
“You can give the audience reasons
to listen and explain what your sta-
tion is about. Whatever method you
use — phones, billboards, TV, or di-
rect mail — you can reach out and
say, ‘Here’s why station A is better
than station B.” In promotions, the
event is bigger than the station. In
marketing, the station is the event.

BILL PRESSLY, PD, KKYK/LITTLE ARKANSAS

WHAT WAS THE FIRST RECORD YQU BOUGHT?
i BILL: Eiton John's “Goodbye Yellow Brick Road."

WHO WAS THE FIRST PD TO TAKE YOUR CALL?

BILL: Joe! Foiger, KEGL/Dallas.

M WHAT WAS YOUR FIRST PAID RADIO JOB?

§ BILL: KWPL, McKinney/TX. It was an AC station and | was
the board op during Christian programming. Responsibilities included
killing rats as they dropped from the ceiling. Can you say “shithole’'?
WHAT WAS THE FIRST CONCERT YOU ATTENDED?

BILL: Texas Jam, 1979.

WHAT WAS YOUR FIRST SEXUAL EXPERIENCE?
i1 BILL: With or without a pariner?

! ARCADE ’

| “CRY NO MORE”

Track € on 60 AORs
'l Top 5 Requests at KRXX, KBER, WR0Q

You can promote and market at
the same time. But if you promote
without marketing, you're not get-
ting the job done.

“Most stations spend countless
hours and dollars programming
their stations, but spend the min-
imum in marketing. They usually
do little more than look at a com-
mercial demo reel, ask what’s
working for similar stations in
other markets, then do the same
thing.

“The sales staff regularly talks
to potential clients, who give the
same excuses for not buying radio:
‘It costs too much,” ‘Radio doesn’t
work for me,’ ‘We’re No. 1 and

m

Marketing is the
best way to invite
the public to sample
your station. You
can give the
audience reasons
to listen and explain
what your station

is about.
—Ben McGiffert

don’t need you,’ or ‘We tried it
once, and it didn’t work.’ The same
types of excuses are used by radio
in marketing, but the medium at
fault is different: ‘TV costs too
much,’” ‘Billboards don’t work for
our station,’ or ‘We’re number one,
so we don’t need to market our-
selves.’ ”

Although the medium you use
depends on your objectives, McGif-
fert prefers TV. “The choice of a
radio station is an emotional one.
Presidential candidates rely on TV
rather than outdoor media because
TV delivers an emotional message.
It’s nice to have your logo out ev-
erywhere. But if you're not the No.
1 station, you must make an emo-
tional appeal to people.”

On a related note, McGiffert
adds, ““Stations should use video to
help show the advertiser that the
station can deliver the audience.
Advertisers love successful promo-
tions. There’s nothing better than
taking a client to your best events.
But don’t use a promotion to prove
something about the station that
isn’t true.”

Different Brands
McGiffert believes the fragmen-
tation of AOR makes the need for
marketing even more pronounced.
“This isn’t 1969, when there was
one Top 40, one Country, and one

wivvwEmericanrachohistory com

sure it sounds as good as possible.

them on.

be memorable

campaign's working

Middle-Of-The-Road. Today, it's
brand marketing. When you're the
third AOR station, you must use
marketing to explain the differ-
ences between you and the others.
Could you imagine Pepsi intro-
ducing new Crystal Pepsi without
marketing, thinking that people
would just find it? It would fail im-
mediately. Marketing is even more
important in the age of duopolies
and LMAs — it’s harder for little
stations and Z-Rock to compete
against the huge group owners.”

Cooper provides some tips for in-
house, would-be marketers: ‘“Look
at your relationship with the sales
staff: Is it adversarial? Do they
run you in circles? Are you work-
ing for the salespeople instead of
with them for the benefit of the sta-
tion? Next, improve your position
in the eyes of the sales staff. Show
off your expertise in the areas you
know best. Demonstrate how the
sales department can promote
your talents to improve its client
relationships. Get in a position
where sales can trust and respect

|
PEG & PARENTEAU — Katey Sagal
emceed the WBCN/Boston “Rum-
ble” and chatted on the air with
'‘BCN's Mark Parenteau. Sagal is
currently working on her Virgin
debut, due in February '94.

Planning A Campaign Strategy

adio Marketing Specialists President Ben McGif-
fert suggests following these seven guidelines
when designing a marketing campaign:

* Eniist the GM, PD, and/or consultant to fine-tune the product to en-

* Make sure everybody at the station is on the same page before start-
ing a marketing campaign — especially if the promotions director thinks the
station’s image should be Led Zeppelin, the GM thinks it should be U2,
and the consultant thinks it should be R.E.M.

* Survey the target audience. Find out where they are and what turns

* Develop a campaign that stands out from the competition. Radio
houses the most creative minds in the world, Yet these minds treat adver-
tising as unimportant. If you're spending thousands on advertising, it should

* Be consistent with the message. When our clients say the three-
week schedule they ran once didn't work, we exptain, ‘You didn't run the
schedule fong enough’ or "You must give it more time.” We should take our
own advice when marketing the station

* Analyze, analyze, analyze. Find out how many points a TV campaign
received, how many people see your billboards, if they like what they see,
if they're tired of it, etc. Everyone at the station should continue to ask if the

* Stop the campaign if it's not working. A bad campaign can destroy a
station’s image and lose its listeners. You usually can wait until you get your
book, then analyze the resuits. But if you've made a serious mistake,
listeners will let you know right away

you, not just use you to put up ban-
ners at remotes. Develop the sales
relationship, and toot your own
horn.”

Before jumping into unfamiliar
territory, however, Cooper sug-
gests you exercise caution. “If a
rep knows about gross rating
points, sit down with that person
and find out what a gross rating
point is, what to look for, what the
terms are, etc. Don’t be afraid to
ask questions — that builds [trust-

661

Promotions is doing
giveaways ...
Marketing looks at
where the station
should be on the
street and how the
station should be
perceived in

listeners’ minds.
—Mark Cooper

ing] relationships and self-confi-
dence. People will believe that you
feel good enough about yourself to
admit you don’t know it all.”

Although marketing and promo-
tion directors tend to get caught
tween sales and programming,
Cooper says, “They’re both out for
the benefit of the station, even
though they don’t always agree. Be
flexible and sensitive to both sides,
but don’t forget you work for the
station. The key is to think about
whether the listeners will benefit.
If they do, the station and the client
will, too.”
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JOHN
MELLENCAMP

WHAT IF 1| CAME KNOCKING

THE FIRST TRACK
FROM THE UPCOMING ALBUM
HUMAN WHEELS

314 518 088-2/4/5

MANAGEMENT: RON WEISNER ENTERTAINMENT
ARTISTS SERVICES CORPORATION

 PolyGram company

©1993 JOHN MELLENCAMP
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MARKETPLACE

ADVERTISING SPECIALITIES

T

%k YOUR LOGO ON WINNING PROMOTIONS

MUGS * T-SHIRTS « HATS
TOTE BAGS * WATERBOTTLES
A CATALOG FULL * CALL US

1280026667736
Specialized Promotions

AIR TALENT SERVICES

AIR PERSONALITIES & PROGRAM DIRECTORS! You'll LOVE The
Whaole 0 Catalogue! Books & tapes on radio programming, radio
comedy, job-hunting, production, promotions, airchecks...A mail-
order playland for radio pros! For your copy, write: O'LINERS «
11060 Cashmere Street, Suite 100 - Los Angeles, California
90049.. or leave complete address at (310) 476-2091...or via fax
at (310) 471-7762!
SANNAANLANN VAN VAN NN N NN AN SN N AN NN N NN
P e e e e e e e e e "
PERSONAL AIR TALENT CONSULTING
Dan 0°'Day is accepting a limited number of air personalities for
personal consulting: show structure, job-hunting, resumes, con-
tract negotiations, aircheck review, career planning. Short-term,
affordable. For info, leave name & mailing address at (310) 476-
2091 for a confidential reply. It's your career; why not go with the
best?

COMEDY

IDs, JINGLES, SWEEPERS

READ MY o

Keep me going for
another year of your
goofy tabloid! You

CURRENT FREE 1SSUE are a total wacko.”
Tom Adams Inc
Box 10246 Hono Hi 96816 E
(808) 373-9800
FAX 373-9801

COMEDY SERVICE

Jokes, Bits, Joke Books, at a reasonable
price. Send for samples & rates:
COMEDY CONNECTION
406 N. BREWSTER RD. RR1 BOX 112, VINELAND, NJ 08360

CLIPS!

FONE/FAX/WRITE FOR

Q106.5 ST. LOUIS

......I.I-I.I.I.I.I.I-I.....I.I.I-I.I-I-I.I.I.I.I.I.I.I-..I.I.I.I.I.I.....I.f.\

[ = AUDIO & VIDEO AIRCHECKSmm |

CURRENT ISSUE #15%, WLW/Gary Burbank. KYKY/Phillips & Co., WFLZ/3 Little
Pigs. KUBE/Chet Buchanan. WTMX/Ron Britain, Z90/Billy Burke, K!iS/Rick Dees.
Detroit's CKLW-FM. 90-min. cassette $6.50.

CURRENT ISSUE §158, KOST/Mark & Kim. KVIL/Ron Chapman, WWDC/Paul Har-
ns, KKLQ/Jojo Kincaid, KPWR/George McFly. KMPS/ichabod Caine, WSTR Crag
Hunt, KFRC-FM/John Mac Flanagan. Cassette $6 SO.

PERSONALITY PLUS #PP-67 WFBQ/Bob & Tom. K|MZ/Russ Parr, WLUP/Jonathan
Brandmeier. KHQT/Kelly & Kline 90-min. cassette $6.50.

PERSONALITY PLUS §PP-66, KPWR/jay Thomas, KTXQ:Beau & Jimmy. KKBT/

John London. KZOK/Gary Lockwood, WKQX/Robert Murphy. $6.50.
PERSONALITY PLUS §PP-65, WXRK/Greaseman. BI00/jeff & Jer, KPLX/Harmon
& Evans. WLUP/Steve & Garry, WSTR/Steve McCoy. Cassette $6.50.

ISSUE #5-250, KANSAS CITY! CHR KISF, AC KUDL, KMXV, KLTH, AORs KYYS,
KCFX, KQRC. Gold KCMO. Ctry WDAF. KFKF. KBEQ, UC KPRS. $6.50

ISSUE #5-251, MILWAUKEE! CHR WLUM, UC WKKYV. Ctry WMIL, ACs WKTI.
WEZW, WMYX, Gold WZTR, AORs WLZR, WKLH Cassette $6.50.

PROMO VAULT #PR-14, promo samples — all format, all markets sizes. $10.
JCHN-16 (CHR NIGHTS), #0-10 (ALL OLDIES, #UC-12 (ALL URBAN). fAC-4
ALL AC), #F-15 (ALL FEMALE), 4CY-25 (ALL COUNTRY), FAOR-6 (ALL AOR).
#5-248 (HOUSTON), #5-249 (DETROIT)., #N-70 (UNCUT NEWS-all formats)
$6.50 each

CLASSIC 1ISSUE §C-152, KHJ/Real Don Steele-1971, KFi/Dave Diamond-1978,
KQV/Dick Drury-1961, WABC/Dan Ingram-1971, KFRC/Eric Chase-1972, KREM/

Andy Barber-197S, KIIS/Big Ron O'Brien-1983. Cassette $10.50.

VIDEO #48' St. Louis’ KYKY/Phillips & Co.. Indy’s WFMS/Jim & Charlie, Detroit's

WOMC/Tom Ryan, WHYT/Michae! |. Foxx & WWWW/Sharon Foster, Columbus’

WNCI/Mark Dantzer & San Diego’s KCBQ/LaDona. 2 HOT hrs.. VHS or BETA,

$20!

e 7
@@ CALIFORNIA AIRCHECK it
Box 4408 - San Diego, CA 92164 - (619) 460-6104

CLASSIC

99
125 AUDIO DROP-INS
QUICK DEMO - (318) 889-0814

hemmse=s ROGER DORFMAN RADIO

COMEDY

TR FREE

. = . TR 10 NEW SUBSCRIBERS
PRE-PRODUCED WEEKLY COMEDY TAPE EIGHT-VOLUME
PARODIES OF COMMERCIALS, MOVIES, TV, COMEDY LIBRARY!
CURRENT EVENTS, SONGS < INTERACTIVE BITS 160 OF OUR MOST
CONTINUING CHARACTERS * REGULAR FEATURES HILARIOUS BITS!

NOW
sRAND NEw BIs  FEATURING:
EACH WEEK

DEMO:(303)733-5850 * CONVENIENT MONTHLY BILLING - NO LONG-TERM CONTRACT!

or call (609) 697-2298 (fax available)

O Y e T e
Hundreds renewed again!

Radio's funniest monthly sheet.

FREE SAMPLE!

Use station letterhead or call:
5804-A Twineing, Dallas TX 75227

c k { (214) 381-4779

COMEDY BITS WANTED
A‘I"I'EN'"“N WE PAY CASH for funny radio
bits. We need characters,
song/commercial parodies.
H“Mﬂnn“s Send non-returnable cassettes
to: Producers, P.0. Box

TYPES: B i
i\ ACE FUNNY FAX

Topical comedy at your fingertips
every Monday through Friday!
(For the price of a couple beers a day)

CALL FOR FREE SAMPLE!

1-919-392-6521
*MARKET EXCLUSIVE*

' /@)f’g/: L/:ﬂ/)é/ Presen}

“HOCUS POCUS”
interviews with
Bette Middler, Sarah Jessica Parker,

Free Satellite Delivery Kathy Najimy Hard Copies Available
Contact Lori Lerner at (310) 457-5358

= (Fax)
Call (2;0/;;2 f!::: 3nt:rviews _‘
IDs, JINGLES, SWEEPERS
YEGIHE -

Dallas, TX
““A BETTER CHOICE FOR JINGLES”

CLIENT AND FORMAT

CONTEMPORARY

OF THE WEEK:

WBOB Minneapolis - Country
THOMPSON CREATIVE PACKAGE: The Country Edge
Our thanks to Bob Wood, Program Director

1-800-RADIO ID

{800-723-4643 or 214-559-4000)

Need a job? Need a jock? Put it in
Opportunities -- and get results!
Call 310-553-4330.

www americanradiohistorv com

g -
Liners Sweepers & Promo's

CHR-URBAN &
OLDIES FORMATS

GET 1st MONTH FREE!!

call PAUL DICKSON

today for details & a demo!

(503) 524-3659

"WE PRODUCE !

Prices start at 500.00
Call (216) 239-2752 or Fax (216) 239-1359

The Next Level In Jingle Imagery

—
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MARKETPLACE ADVERTISING

Payable in advance. Orders must be typewritten and accompanied
by payment. Visa/MC/AmEx accepted. One-inch minimum, addi-
tional space up to six inches available in increments of one-inch.
Rates for R&R Marketplace (per inch):

Per insertion

1 time $90.00
6 insertions $85.00
13 insertions $80.00
26 insertions $70.00
51 insertions $65.00

Will include camera-ready logo or line art if provided. Deadline for
Marketplace ads is noon Thursday, one week prior to publication
date. Marketpiace ads are non-commissionable. Submit to:

Marketplace
RADIO & RECORDS, 1930 Century Park West
Los Angeles, CA 90067 310-553-4330

Fax: 310-203-8727
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MUSIC LIBARIES

| '?l.ll;w[““l
3 Y

WiAFry

()"
ST 89 E. Alosta Ave endora, CA 91740 « tel (818

MAILING LABELS

RADIO STATION
ADDRESS LISTS

and group mailings to PDs & GMs.

CALL (612) 522-6256
THE RADIO MALL

OLDIES SERVICES

SPORTS SERVICES

1 A MORNING SPORTS FAX FIX
FORGET PRICEY, BORING WIRE COPY

pe \\ Mon-Fri for $70/mo.

Last night's scores & fights,

1
]
1
1
1 hot, tight, rich with humor & trivia.
1
1
1
]
1

We'll FAX you ready-to-read,
DJ friendly SPORTS

Award-winning Sports Journalism.

CALL (619) 589-1064 OR
FAX (619) 469-4640
1 FOR A 2 DAY FREE TRIAL TODAY!

' FITZ FAX FORMAT SPORTS

VOICEOVER SERVICES

( “DANNY JENSEN
PRODUCTIONS !~

TIE NEW VOICE-OVER THE NATION
ID's/ PROMOS/ LINERS
All formats, Market Exclusive
Call for Demo 1-800-669-9278

A division of Media Associates

OLDIES

Best source of hard
to find oldies
'50s, '60s, '70s, '80s.
Most in stereo
clean bright quality,
fast service.

PROMOTIONS

It's KD!

KD Majestic—
Aluminum frame is
25% lighter and
40% stronger than
the Originals.

MSA
Music Service Associates
Delivered RTR or DAT
918-492-7222
(FAX) 918-492-2211
FAX US YOUR LIST

“THE CAPTAIN"

BILL VOGEL
IDs « SWEEPERS
PROMOS » VOICE OVERS

1-800-75-MOUTH

MNMAIOR NMARKETY
SWEEPERS

- KD Kanopy.ba.
1800°432+4435

100x 10 or 10' x 20°
includes a heavy
duty carry bag.

“MONEY MACHINE”
gives your
station instant
impact...

800-747-1144

Big Market Sound - -

Great \oice! (619) 229-8307 Demo

WE GIVE YU THE NEWS YOUR WIRE MAGHINE MISSES,

You don‘t need another wire service — you
need a source of wild-and-woolly-stories —

WIRELESS

Six products to choose from and all priced
to please a pinchpenny station manager.
Weird News, Tantalizing Trivia, Fabulous
Entertainment, complete Daily Almanac
and a Horoscope. Not to mention the ali-in-
one PREP Sheet from radio’s own Brad
Messer. T

zany, crazy, loopy, meshuginah tales from alt

over the world. F
We're wired for weird at WIRELESS FLASH i
and you get the benefit. The world's one

and only oddball news service.

CALL FOR A TWO WEEK FREE SAMPLE: WAL X 2R R L2l
405 W. WASHINGTON #224 SAN DIEGO, CA 92103

WAWAW americanradiohisfory com

VOICEOVER SERVICES

Sandy Thomas/Sandy Thomas Productions
Voice of WLUP Chicago, WMZQ Washington,
Channel Z Cincinnati, Love 94 Miami, WJRR
Orlando, the Zoo Mobile, & WBLM Portland is
refocating to New York. Looking to hock up with
NYC station or major Broadcast group. Fult
in-house digital studio - Sweepers, IDsiPromos.

Call: 516.796.9274

SANDY THOMAS PRODUCTIONS

L U BTl WTAE Pintsburgh, KKSN-M Portland
STATIONS KOLT-FM Albuguerque

THREE DIFFERENT NEWS-TALK, OIDIES
FORMATS COUNTRY

CU LRV I KRIS ERIK STEVENS
VOICE 800-231-6100

o
)

SWEEPERS. ID'S.LINERS . PROMOS

&  Get aleg up...and
A drown your competition!

27X MAC PRODUCTIONS
“'Gets a lot said for your station”.

COUNTRY — CHR — AOR — OLDIES
call to Hear a Free Demol 1-800-699-99567

Now's the time to step it up with
the one and only at a new low rate!

JOHN
DRISCOLL

THE NEW VOICEOVER AMERICA

Call or Fax us for our new demo
619-274-8412
Fax 619-274-8416

POSSESS

YOUR POSITION
BOBBY

OCEAN°®INC.

{415) 472-5625 FAX 472-1686

Small Market Pricel
FAX 229-8308 24 Hour Delivery

"...3cott Chapin is the secret weapon."
Stacey Marks-Bronner, General Manager,

SCOTT CHAPIN

TV'S HOTTEST
VOICE...

NOW AVAILABLE FOR
RADIO!!

CREATNE SEIce

VOICE DEMO LINE 313-960-7362

)5
o
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¢! WE RESPECT TALENT

Douglas Whitley is our radio placement coordinator. He has thirty-two years’ ON AIR EXPERIENCE.
He is courteous and knows how to talk to talented people like yourself, and he knows how to get you a
radio job. IF YOU ARE READY FOR A MOVE, call or write Douglas for registration information. JUST
ONE TALENT HELPING ANOTHER.

NATIONAL BROADCAST TALENT COORDINATORS
Birmingham, Alabama - (205) 822-9144
W WV

GETA JOB : on-Ar S

Join the long list who e stccesstully found work using the “On-Air” tip sheef, q

OPENINGS

PROGRAM DIRECTOR )

Top 100 market, New England, Lite AC
seeks PD. This is an outstanding oppor-
tunity with the leading station in the
market. Accomplished candidate must
have a minimum of 5 years’ program-
ming experience as well as a complete
knowledge of AC music and Selector.
Mature and energetic team leader with a
tremendous passion for the music who
can successfully implement promotional
and community service programs to attain
aggressive objectives. Excellent organi-
zational and administrative skills essen-
tial. Short air-shift required. In con-
fidence, send resume, references, tape,
and format philosophy to Radio & Rec-
ords, 1930 Century Park West, #948,
Los Angeles, CA 30067. EOE

GENERAL MANAGER:

One of America’s top-rated AOR’s is looking
for an experienced, results-oriented manager
with a true understanding of the format.
Please send resume and philosophy, in con-
fidence, to Jay Williams, WIZN Radio, Box
1067. Burlington, VT 05402. EOE

SOUTH

Coastal South Carolina seeking FT and PT announcers. Fe-
males encouraged to apply. T&R: WOCW, Jon Allen, 2617
Boundary St. #104, Beautort, SC 29902. (7/9} EOE

4
Cr 'VOW/

interplex Inc. seeking news sidekick and morning personality.
Must be bilingual/humorous/minimum three years' experi-
ence. T&R: 2501 N. Mesa #303, El Paso, TX 79902. (7/81
EOF

Orlando’s top-rated AC station seeking great air talent. Beau-
tifut city, aggressive company. T&R: WMGF, John Frost,
2500 Maitland Center Pkwy., Maitland, FL 32751. {7/9) EOE

recognized as the leading source for job ino in radio. We offermorethan350  JOB TIP SHEET \_ ) ' .
bttt i b b (omemememememeneReRemememeney | [ LI S e A o,
*All Markets ~ *All Formats ~ *Clear/Concise = ¥ . X Y app : P
ety 800_231_7940 Py B NORTHEAST MEDIUM CHR seeks 7- MID B | Ryan. 4110 Moknight. Texarkana, TX 75501. (7/9) EOE
H bstitute = streetfighter who knows everything their l WSVA/WQPO/WPKZ seeking FT and PT news people. Anchor/
) 6 0.6 0.6 6600006066 60000600066060086000 0 ¢ @ 12-34 audience does. Uptempo with . write/report. T&R: Steve Knupp, Box 752, Harrisonburg, VA
& 1-602-797-2511 N : energy - but no screamers. Good phones, = el (R 3612
n . . . M | ® production a must. Tons of outside visi- ® - )
| Gra evine L2 L:S:g:d glgdg(st: ma g?’rgpgg":‘% ssues 1 | B bility stuff too. Help us win big! T&R plus ‘g Letterman’s going to CBS . . . Conan’s gonna be
= p 117 W. Harrison Bivd. Suite R-347 Chicago, IL. 60605= E current ";‘°‘° W Rad“; &1R‘*L°°"jf' ‘?30 E °w"hNBC i ——
) i entury Park West, #9341, Los Angeles, ere are you going to be in time for the Fal
* @ Hundreds Of Radio/TV Jobs. For jobs via the phone call M|e ° A
) 3" Jobs In Large & Small Markets. 1-900-787-7800 N s B | J book
W& Inexpensive And Reliable. $1.90 par min, NjceESROROESNONSNSEORCRONORONS We're building a morning team that'll lead a
Aoarage o 23mre Avg Cost 8585 Misthaw ¢ 50 prune b0 18 yours o e S classic rock station. We're looking for existing
xxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxx AFFILIATE RELATIONS {Bams - = individuals Iookmg toibe.d part of
f BROADCAST * Covering U.S. * Free referrals~ % DIRECTOR one!
EMPLOYMENT and Territories * Published weekly T —_ Are you topical? Humorous? Ready to rock with
v . i ust have: i ? ] |
10480 Overland Rd WEEKLY Currently the least =172 price thru July a big company? We're ready for you!

Suite 328 expensive available

Boise, ID 83709 STOP WASTING MONEY!

Tired of spending $$ for job leads that keep you in the DARK... sending tapes to jobs I
long past filled, or positions you have no info on? KNOWLEDGE IS POWER! We offer

what other job listing pubs don't...POWER...to gain the competitive edge! Why are
professionals switching to us...& WINNING? Less “No calls”, more info per job (30

*Major market contacts

* Affiliate relations managerial
experience

*Familiarity with multi-formats

*Understanding of Arbitron

Send tape and resume to:

Shane Media

2450 Fondren Rd., Suite 112,
Houston, TX 77063

M/F EOE

Ve

words describing each pos., date of ad & more!), & NO ADS EVER OVER 4 WKS OLD!!! Research
The call's FREE, check us out!!! .u VIsA 1-800-922-JOBS J *Good creative and marketing —-—e— s e s s - .- 1
s Idies1

Send salary requirements and
resume to: Radio & Records,
1930 Century Park West, #9386,

Hutl-me Los Angeles, CA 90067.
seensnjon ||| WALK FM 9.5

openings mailed |
two days early! ON-AIR TALENT

—-1

TN R AN
,\An_/vwvx

THZE ZVeE,

The Edge continues to grow. We've
started up five Modern Rock stations in
the past fourteen months, and there’s
more to come. But we need to staff
these stations with people who GET IT
- air talent, program and music direc-
tors, production and promotion direc-

- MWFE A

| Is looking to grow in mornings.

Seeking a morning co-host/news
I anchor or co-host plus a lifestyle
| news anchor. If you would like to
I work and play in one of the

USA’s most pleasant cities, send
your T&R to: Fred North, WRKA,
I 10001 Linn Station Rd., Louis-

4 weeks
$18.00

12 weeks

$42.00

MASTERCARD
VISA/AMEX

310-553-4330

tors, and even salespeople. Send tape
and resume to Jacobs Media, 29777

WALK FM 97.5, Long Island’s top-rated
radio station, accepting tapes and re-

ville, KY 40223. Equal Opportuni-

I_'ty Employer. 1

Telegraph Road, Suite 2355, South-
field, Michigan 48034. EOE M/FV/H.
s T AR R

sumes from experienced radio on-air
talent who know how to work phones.
Want to be part of a winning team?
Rush tape and resume to Program Di-
rector, WALK Radio, P.0. Box 230, Long
Island, New York 11772. No calls
please! EOE M/F

WINQ seeks air talent and news personnel. Hot AC FM in fringe
Boston ADI. T&R: Bill Maxwell, GM, 3 Central St., Wichen-
don, MA 01475. {7/9) EOE

JOB HUNTING?
Sign up for THE HOT SHEET----broadcasting’s
most comprehensive employment-listings jour-
nal. From major-market to entry-level. Now in
our 9th year. We don't just do it better----we do
it best!

ATTENTION
CLASSIC ROCK
JOCKS

Maine 100kw Country seeks AT to join CMA’s small market
station of the year. T&R: WQCB, Box 100, Brewer, ME
04412. (7/9) EOE

P.C. Box 1476

The UNISTAR RADIO NETWORK seeks a highly ‘
motivated air talent for overnights on our Adult
Rock & Roll format. Competitive wages and good

edia
arksting Harbor, FLL 34682.1476
(813) 788-3603 + FASTFAX: (813) 787-5808

96-WLEV seeks program director/on-air talent. Selector and
production skills required. T&R: WLEV, Box 25096, Lehigh
Valley. PA 18002. {7/9) EOE

T TITITITTITITITTITITITEY
Program Director wanted for Rock/AOR /

r=——=—====="

WTAG PROGRAM DIRECTOR

working conditions. Send cassette and resume to:
Chris Kampmeier

Vice President Programming
UNISTAR RADIO NETWORK
P.0. Box 4323
Los Angeles, CA 90078-4323
EOE M/F

. . . ity involvement required. Qualified appli-
Morning drive talent wanted. Major community invo F 1
Nationally syndicated radio comedy ser- | market Classic Rocker. Superior musical cants rush your tape, resume, program philo- Norfolk, VA, 3-6 pm show. No
vice invites you to put your best voice knowledge. Warm, relatable, topical, sophy and references to Bud Paras, GM, WTAG, phone calls. Send tape to Tony Ma-
forward . . . characters and impressions adult. 5+ years’ AOR/CR experience. P.0. Box 58, West Side Station, Worcester, MA crini. ¢/o WNIS. 500 Dominion

. send tape and resume to: Radio &

hc.ecords, 1930 Century Park West, #930,
Los Angeles, CA 90067. EOE

\\\\\\\\\

station in Top 40 market in northeast.
Staff leadership and promotional creativi-
ty needed. Send letter and resume to:
Radio & Records, 1930 Century Park
West, #947, Los Angeles, CA 90067.
EOE

T TT T T TITITIS.

N I BONCEC

A S S\ N\ N

T&R to: Radio & Records, 1930 Century
Park West, #945, Los Angeles, CA
90067. EOE

s s s m o068 anauanea s

Worcester's heritage, Full Service AM power-
house station, WTAG-580, is in search of a PD
with first-class credentials. The candidate we are
seeking must have a minimum of 5 years in suc-
cessful programming experience (newsAalk/
sports) along with superb organizational,
communication and leadership skills. Airshift and

01602. WTAG is a Knight Quality Station. EOE.
M/FH.

www americanradiohistorv com

| I —— |

Need fun loving, idea generating AOR
program director for a 100,000 watt FM.
Tell us how to stay a Texas Leader. Send
T&R to R&R, 1930 Century Park West,
#942, Los Angeles, CA 90067.

WANTED: Talk show host. WNIS,

Tower 999 Waterside Drive, Nor- |
| folk, VA 23510 [
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I TOP 10 MARKET
SOFT AC MORNING SHOW

Entertainer(s) with sense of humor,
topical focus, local orientation. Ace at
show prep and ''planned spontaneity.’’
I Include character voices, schtick, and
I bits. Presentation: warm, friendly, per-
sonable, adult and clean. Audience in-
teraction on phones and in person a

OPENINGS

OVERNIGHT AIR PERSONALITY
Austin, Texas, KHFI-FM, seeks en-
tertaining overnight air talent for
personality-based CHR. Must be
able to relate to women 18-34.
Good show prep skills, motivation
and two years' experience requir-
ed. Send tape and resume to Roger
Allen OM/PD, 811 Barton Springs
Rd., Ste. 967, Austin, TX 78704.
No phone calls please. KHFI is

OPENINGS

[P
KGOR, Omaha's only Gold seeks
great morning show. Single or
team. Coming from another for-
mat? No problem! Quality of life
and low crime? No problem! Right
tools? No problem. Good compa-
ny (Henry Broadcasting). No prob-
lem! Not funny? Problem! T&R to:
John Wagner, PD, KGOR, 5010
Underwood Avenue, Omaha, NE
61832. An equal opportunity em-

OPENINGS

i News/Talk

Sports/Weather
Openings
Zimmer Broadcasting has immediate open-
ings in Southeast Missouri, Cape Girardeau,
Sikeston, and Poplar Bluff. News anchors
with talk or sports abilities. Sports director
w/PBP for Division I program w/news respon-
sibilities and sports talk show, meteorologist
or weather specialist, must be team orierited,
community minded, outgoing, mature, and

= e sl

must! Team player(s) with strong work
I ethic, detail orientation and strong moti- 1 multifaceted. Opportunities for advancement.
- oyer. !
I vation to succeed. Tape/resume/picture I EOE/M-F. ploy No telephone c_alls. Send T&R to Human Re-
2 s a—————— e e ——— _ i} s
to: Radio & Records, 1930 Century Park source Mgr., Zimmer Broadcasting. P.O. Box

West, #932, Los Angeles, CA 90067. I 1610, Cape Girardeau, MO 63702-1610. EQOE

€O G\ FRER ol v S |1 Bl i, LA et et | A
L bo. Must be able to do it all from bird-

TN J Small market radio in Dumas, Texas, north

of Amarillo! Prefer at least a year “on the dogging to writing to presenting. Excel-
; d lent facilities. Radio & Records, 1930
air’ experience! Morning show plus pro- g
duction. Contact Dick Hoff, KDDD, Dumas, Century Park West, #943, Los Angeles, W E ST
Texas 79029! Call (806) 935-4141! CA 90067. EQE ___ 4
ENTERPRISES.INC. - i = Production director. exceptional administrative skills and

eight-track experience. T&R: KHOP, Randy Rose, 3401 Dale

One of America’s most respected broad- : . Rd. #700, Modesto, CA 95356. {7/9) EOE
. . . M l DW E ST Production pro who can use tools of the
cast groups Is |00kmg fora great morning trade, interact with others. Organized. Afternoons at top AC in Las Vegas. Natural style, good voice,

i i eat production, computer skill. T&R: KRIV, Tom Chase,
dnivercompunisaer Wle meed| toFieas Show us what you can do. Superb 1064 E Sahara, Las Vegas, NV 89104. (7/9¥ EOE

New news/talk station seeks FT news talent. Two years’

from experienced, mature pros who can nows oxperionce wought. No calls T8R. KAPE, Mxe kem | § facilities. Medium combo. Radio & iml———
. B . H es, ockton seekin romotion dir f E
pro]eCt a warm persona“ty WIth Word T e s L BlAet " = & B eTHSa s Y Century R JES: ant production director. Team p?asev. T&R: KWG, 6820
economy, and humor. Weather-Meteorologist sought immediately! TV or radio | @ #2944 Los Angeles, CA 90067. EOE i Pacific Ave., #2, Stockton, CA 95207. (7/9) OE
! broadcast experience. T&R: WIBA-Weather Central, Robert KGOPTRRATERS Wi, R, CReSTaR TR 3
i i i i o anta Maria, . Christian Radio. has sales po-
You must be ateam p|aye|'.w|th exce"ent Lindmeier, 5725 Tokay Blvd., Madison, W! 53719, {7/9) EOE — e s T e . Nl s . reciie iy i
work ethics and no ego trips. Central Missouri’s hot new 50,000 watt Country FM is seek- -I Jackson at (805) 928.7707. {7/9) EOE
i A i ing evening personality. T&R: KCLQ, Larry Freeman, Radio I % I N s 3 Rt o] B ot  orstooto
- -1 s/tal s anchor/reporters/news directors for top op-
HOT 105 is a powerful, mUSIC intensive, Park, New Buffalo Rd., Lebanon, MO 65536. (7/9) EOE Y4l flaps ik seoks an Magicp& tehons Srectgrs fontop o,
major market Urban AC in a warm and My files are seeking to be updated. No immediate openings, I ) — . . I mento, CA 95842. (7/9) EOE
: . d is seeking. T&R: WLBC, Steve Lin-
beautiful city. Send your tape and 325,'3"33 E.wz;?:vsvt.v,wn\nou:cis:e@n%:Ioz, {7/9) EosmVe " I NOW acce'ptmg applllcat|0n$ 'fOI' I KLMR seeks morning sizzle. T&R: Box 890, Lamar, CO
resume to Tony Kidd, HOT-105, 1401 fulltime air personality position. 81052, (7/3) EOE

WKKV Urban FM seeks experienced newsperson. T&R: Tony

North Bay Causeway, Miami, FL 33141.
Please, no phone calls. EOE

T TTTTTTITTTTTITITY
Florida Rock station seeks enthusiastic
promotion/marketing director. Can you #
sell the sizzle and handle the details? #
Great attitude a must. No beginners. f#
Presentation to Radio & Records, 1930 #
Century Park West, #938, Los Angeles, ¢

CA 90067. EOE

"”””””””’ A

F = S
Tampa Bay’s good time great Oldiesw

station U92 is looking for the nation’s
best production director/air talent. If
you are a streetwise, self-promoter
who can work in a total team environ-
ment, and have a winning track rec-
ord, 3-5 years’ on-air with full produc-
tion experience including multi-track
recording ability, please respond to
this ad today! We expect a pro who is
committed to winning in every area.
Award winning copywriting is also in
the description along with a can-do at-
titude. If you fit the bill, we offer an
incredible place to live, benefits and
advancement opportunities with a fi-
nancially secure, stable group owner.
Send cassette and resume with only
your very best work to: Dennis An-
derson, Operations Manager, WYUU
Radio, 9721 Executive Center Drive
N., Suite 200, St. Petersburg, FL
\33702. No calls please. EOE J

AN S\ § % § N

107.9 FM, Houston’s newest radio sta-
tion, seeks experienced business
manager & traffic director. Send
resumes to: Josh Mednick, 1980 Post
Oak Blvd., Ste. 1500, Houston, TX
77056.

Fields, 2400 S. 102nd, Milwaukee, W1 53227. (7/9) EOE I Dave Shakes, B-96, 630 N. Mc- I f

Csunny 95

WAKE
UP
COLUMBUS
One of the nation’'s most
highly rated ACs is ac-
cepting T&R from Ameri-
ca's most talented morn-
ing personalities. All ap-
plications will remain
confidential. No calls
please. Materials to Don
W. Hallett, WSNY, 4401
Carriage Hill Lane, Co-
lumbus, OH 43220. EOE
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AC PROGRAM DIRECTOR
Heritage AC in top 25 market has
an immediate opening for PD tal-
ent. Take us to the next levell
You must have a strong record of
success in very competitive situ-
ations. You must be a strong
leader with extensive experience
in strategic programming, posi-
tioning, research, marketing, and
promotion. You must be creative
and open-minded. Be part of our
top-notch management team in a
large, stable, well-respected
group. Rush resume and tape to:
Radio & Records, 1930 Century
Park West, #946, Los Angeles,
CA 90067. EOE
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| Clurg Court, Chicago, lllinois |
|_60611. Aftra and EOE.

Seeking PD/AT for legendary
Adult Rock station in the
midwest area. Must be willing to
lead a high powered air staff on
an extremely promotionally ac-
tive station. Air shift a must.
Rush T&R to: Radio & Records,
1930 Century Park West, #937,

Los Angeles, CA 90067. EOE
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(] ing an individual for the Quad City g
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THEend
L1077

No matter what shift you're doing now...this
could be the opportunity of your life.

The country's hottest New Rock station has a
rare, fulltime opening. The End's first prime
opening since our sign-on two years ago.

Must be intelligent and witty, with a hip, relatable
delivery, familiar with modern music and the
lifestyle, and ready to hit the streets to promote
yourself and The End. Not interested in canned
bits, bells and whistles or phony voices.

If you have the talent...mountains, water, good
ratings and a great company await you in Seattle.

Send T&R along with picture and references to:
Rick Lambert
Program Director
KNDD-FM
P.0. Box 19559
Seattle, WA 98109
Equal Opportunity Employer

f g2 3

Z-92 Omaha's rock and roll
dominator is looking for a new

morning show.

We want to hear from you if you

are:

—A killer in adults 25-54.
—Aggressively street active.
—Full of original ideas.

—Topical and well rounded.

—Not a fugitive from the law.

This is an incredibly rare opening.

The last guy was here for 13

years. Send your tape and resume

today! Randy Chambers, 11128

John Galt Blvd.,, Omaha, NE
68137. EOE

X 37. EO y

CHO,

102.5 FM

MORNING HOST WANTED

*Topical

*Creative & Well Rounded
*Street Active

*Team Player

Monterey Bay's #1 heritage radio station is look-
ing for the next morning show host to continue our
market dominance.
Work hard......Play Hard.

Live on the California Coast, sun on the beach in
Santa Cruz, hike among the giant Redwoods in Big
Sur. Visit the quaint shops of Carmel or set sail on
the waters of the Monterey Bay. Rush T&R imme-
diately to: KDON Radio, P.0. Box 81460, Satinas,
CA 93912. EOE

[ souRce: winter 1993 Aritron 18-34, Mon-Sun, Gare-12Ma
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OPPORTUNITIES

OPENINGS

WEST COAST AC MORNINGS
Top 10 market AC. We're looking
for you if: you sound warm, na-
tural, up, friendly. You relate well
to 25-44 adults WITHOUT rely-
" ing on top ten lists/USA Today
Life Section/joke sheets/comedy
services. You may currently be
doing middays or afternoons -
that’s OK! Show us what you’ve
got. Be available now or at least
" before 9/1/93. Tape, resume, sal-
ary history to: Radio & Records,
1930 Century Park West, #939,
Los Angeles, CA 90067. EOE

PRODUCTION
DIRECTOR

Rare opening for creative,
innovative, multi-track pro-
duction director at Northern
California’s leading hot AC,
with state of the art digital
studios. T&R to Bill Sted-
man, PD, KEZR Radio, 95 S.
Market St., San Jose, CA
95113. No calls, please. EOE
M/F

\“

DIRECTIONS IN RADIO

Directions In Radio is the fastest growing
radio research consulting company in
the country. We are proud to serve
America's premier radio stations and
leading industry broadcast groups. Some
of our clients include:

PAXSON BROADCASTING
KYGO (DENVER)
KBZS (SAN DIEGO)
WMIL (MILWAUKEE)
KHQT (SAN JOSE)

We are looking for a dynamic individual
to assist with consulting and business
development to sustain our fast rate of
growth. Major market programming ex-
perience and a thorough knowledge of
radio research is required. Salary com-
mensurate with experience and capabil-
ities.

Send resumes to:

Mike Shepard
Directions In Radio
5353 Mission Center Rd.
Suite 310
San Diego, CA 92108
(800) 676-5883

— ~
103.5 “The Edge” is in search of \
“The Next Generalion” morning l
show. Send your tape and resume :
10: KEDG, Jay Taylor, Program |
Direcior, 1455 E. Tropicana, Suite |
#650, Las Vegas, NV 89102. EOE
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|| ledgeably about U2, Lyle Lovett and

OPENINGS

ADULT ALBUM

Radiz—— ROCK

| PERSONALITIES
I AM & PM drivetime personalities
wanted now for AAA/True Album Radio
in Top 35 markets. If you can connect
and speak to the interests of active
25-49 adults without hype, talk know- I

everyone in between, and aspire to sta-
tions like WXRT, KFOG and KBCO, send
a letter, T&R to: SBR Radio Company,
7464 Arapahoe Rd., B-4, Boulder, CO
80303. No calls please. EOE

POSITIONS SOUGHT

Go ahead, request my tape! Experienced Country, AC, Oldies.
AT/entertainer seeks airwork. GERRY: {818) 986-8443. (7/9)

Seeking parttime Country format in Central Texas. DONN:
{817) 753-9207. (7/9)

Mesa, Tempe, Phoenix. Will put 16 years’ experience to work
for you as FT AT/production person. BRENT: (602)
827-0937. {7/9)

Sales friendly. Strong numbers. Major market afternoon drive
talk radio personality. Available now. Will work in USA,
Canada, Australia. JEFF: (203) 648-9324. (7/9)

Hardworking PD with proven track record in all formats. Fami-
ly man with a genuine love for radio. Will relocate. CALL:
(617) 561-3168. {(7/9)

Available now! Air personality with experience and a strong
desire to increase your 25-54 numbers seeks bigger oppor-
tunities. AC, Oldies, Country. HENRY: {610) 581-6422. (7/9)

Contra Costa sports voice seeking fresh air between seasons
still seeking challenging Sacramento/Monterey non-morning
drive gig. FRANK: {510) 223-1634. (7/9)

Attention Tampa Bay/Orlando. 15-year CHR, AC, Oldies,
Country pro seeking FT/PT gig. Lots of PD/MD experience.
JIM: (813) 888-9124. (7/9)

Available: S d Degree. Experienced in
streets, anchor. Good writing/people skills. DICK: (513)
421-6532. (7/9)

Bigfoot seeking little door. Your over achiever awaits your
call. You name the door, I'll bring two feet. JON: {602}
921-8409. (7/9)

Return..with Jimmy Ray . . . Oldies for the 90’s. JIM: {415)
328-9520. {7/9)

Seeking FT production position or PT/weekend/utility talent
and production in SF Bay area. 18 years’ experience. Multi-
track digital. CALL: (408) 395-9432. {7/9)

Bob Bateman available. Five years’ AM drive with Philadel-
phia’s EZ-101, WEAZ. Eight years in Chicago with WLS and
WFYR. BOB: (215) 627-2812. (7/9)

WKEE night personality flying the coop in July, seeking FT/PT
within driving distance of Favetteville, NC. CHRIS: (614)
377-2716. {7/9)

D.C. raised. Boston bred, San Francisco based. News/politics/
media junkie/reporter/announcer. A talker of six years. Emmy
recognized, RTMDA awarded. JON: (415) 775-9556. (7/9)

Help. I'm working 14 hours a day in radio. Tampa music direc-
tor/production director seeks to program now! STEWART:
(813) 784-9196. (7/9)

First pro on-air music gig scught. Enthusiastic as helll Mold
and shape me to your desire. MICHELE: (714) 962-0909.
(7/9)

Young, up and coming morning team! Phones, Bits, stunts,
cheap! 25+ dominators. CALLAHAN & CANDY: (219}
534-3632. {7/9)

AOR/CR vet. Five years’ experience FT AT, production, pro-
gramming, promotions and management. Currently P3 in
sales/APD/afternoon driver. BOB: (601) 324-8373. {7/9)

Small market PD/AM/PM drive team or solo AT's seek fun
station! Hot promotions/production. 10 years’ winning radiol
JIM & DEB: (219) 534-3632. {7/9)

29-year major market alumnus Seeks south/southwest
market opportunity as AT/PD management, to help you
shine. I'm Dick Power, let’s talk! DICK: (505) 863-4136.
{7/19)

Currently talented PT with Arb #1 in Jacksonville, FL. Seek-
ing FT same area. AC/AOR/CW/CHR/Oldies. JOHN: (904)
264-9195. (7/9)

Add fresh production to your station. Call me. Also experienc-
ed in PM drive and morning sidekick. BRIAN: {216)
774-3208. {7/9)

Determined team player with 12 vyears’ experience.
PD/MD/air talent seeking position with AC/Adult CHR. MIKE:
{314) 471-0041. {7/9)

Seeking quality PBP and sales too? Here's your answer.
CHUCK: (408) 266-0223 now! There are no limits. {7/9)

WWW.americanradionistory com

POSITIONS SOUGHT

Major market morning producer with five years’ experience
seeking to hook up with quality talent. On-air experience,
TONY: (713) 977-5325. {7/9)

If you're serious about sports, I'm interested. Talented, ex-
citing PBP announcer with experience at every level. RANDY
(915) 942-0589. {7/9)

Experienced GM seeks turnaround opportunity for owner
with good signal in medium or large market. BILL: (813)
844-3823. (7/9}

Seeking the right man? | have been an AT, worked sports,
some news and management. WRITE: Pat Kistler, 1003 S.
9th, Apt. D, Lamar, CO 81052. (7/9)

Nostalgia and big band pro. 35 years’ experience. Money, not
a factor. Leave message. JACK: (215) 745-3681. (7/9)

Country, AC, Top 40, Oldies..Let’s play’em! PD, OM, MD
Let's run it together! Two-track, four-track, digitat . . Let's
produce it! ROB: (314) 243-4982. (7/9)

| will work any format. Station went satellite so | went seek-
ing, J.J.: {805) 833-6249.(7/9)

No beginner. No pricey personality. PT Country announcing,
marketing experience. Seek FT announcing, programming
gig, start-up assistant. JANET: (502) 895-5888. (7/9)

Help-stop me before | aircheck again! Working Top 25
market. AM personality seeks growth, Does your show?
Writes/quips/fast/funny. ROB: (800} 299-3038. (7/9)

Tampa Bay area. Experienced broadcaster in Country, easy
listening, Oldies and talk radio formats. BOB: (813)
738-1160. {7/9)

Ten-year pro with multiple personality condition. Retired,
didn’t like real world. Oldies, CR, CHR, AC. Creative copy,
production, comedy. BOBBY: (502) 231-3989. (7/9)

Format change has left me unemployed. Family man, 17
years' experience, seeking eastern medium or major
AC/Oldies/Country. Good references. MARK: (302)
994-3934. (7/9)

Dynamic. exciting, creative British air personality seeking PT
or FT entry position in Wisconsin area. PHIL: (608)
221-1383. (7/9)

Zany. brainy, experienced personality seeks future adven-

tures in Marconi's Box! AM/PM drive preferred. All formats. -

AMY: (914) 939-5579. {7/9)

Nighttime flat? D.C.’s top CJ/AC
jock can bring adult formats to
life. 2.0-5.0 adults 25+ in one
year. Amazing TSL. All markets
considered.

KEITH LOWE: (818) 566-6588.

Morning team soon to be satellite victims seeking aggressive,
stable station irregardless of market size. We’re aggressive, if
you are. Let's talk. CALL: {412) 462-2621. (7/9)

Dynamic, young female AT ready to spread wings! Any more
smile my face would crack. KIM: {313) 777-7473. {7/9)

Air talent/programmer, great airwork/production. 17 years’
experience. Hot AC/AC/Classic Rock/News talk. Long-term
challenge, career move. JOHNATHAN: (402) 464-8185.
{7/9}

Radic’s a cutthroat business and |'ve got the scars to prove it!
Fifteen years’ PD. MD, AT, promotions. Currently consulting.
Seeks PD, mornings in AC. Oldies, Jazz. GARY: (207)
465-9870. (7/9)

P1 CHR/dance AT. Young, aggressive, hungry. Major
phones, comedy, energy, production. Mornings. Nights.
Former PD. ACE: {816) 364-3066. (7/9)

Working female seeks to flush Neil Diamond from system
{Fast-I'll be a woman soon). Seeks full air, Alternative, AOR,
CR. STERLING: (419) 447-4130. (7/9)

Programming or engineering position sought by 10-year
broadcast pro. Experience at Live 106 in S.F. and Classical
KFAC in L.A. BRUCE: (415) 388-8368. (7/9)

21-year broadcaster seeks programming in medium or major
market. Country only. Team leader ready to contribute. JAY:
{419) 478-4563. (7/9)

PD/AT with both small and major market experience. All for-
mats ok with me. JIM: (513) 258-8261. {7/9)

Alan Stang is back, and he can beat the pants off Rush! ALAN:
(713) 729-2638. (7/9)

Small market PD/AT seeking to move up. Prefer AC, Gold or
Full Service. 12 years’ experience. DAVE: {316} 227-7825.
(7/9)

Attention Denver/Boulder County stations! Seven-year CHR
and promotions pro, relocating to area in November. PT/
FT/ill. RICK: (218} 525-5481. {7/9)

Complacent, liner reader, boring phones. If you seek this,
don’t call. Seven years' experience on-air, great production,
promotions, AC/AOR/CR/Country. DEREK: (616) 327-8885.
{7/9}

Network anchor/talk host seeks morning drive host, anchor
and/or sidekick slot. FRANK: (813) 398-6087. {7/9)

Two-time music director of the year {(small market Country)
seeks APD/MD with air shift at medium/large market Country
station. JASON: (717) 423-6200. (7/9)

POSITIONS SOUGHT

ALAN KABEL

I I want to thank all the folks responsible I
for my nomination to the Billboard
J radio awards. Being in our business is [}
Ialready so rewarding and fantastic | l
couldn’t image it getting any better. It
I has. | feel honored and incredibly for- [}
‘tunate. | wanted you all to know that.

708-663-0306
| g

I'm desperate! 15-year pro seeks gig! Great voice, excellent
copywriting/production. Prefer midwest, not prerequisite
MARK: {919) 370-9360. (7/9)

Successful morning team, currently top sixty market, seeking
advancement. TOM: (402) 339-4316. (7/9)

Young. energetic. non-puking hot production AT seeks
smail/medium AC or CHR. TODD: (305) 742-9418. (7/9)

High-energy excitement! Hot Oldies/CHR personality.
Phones. Programming background. Seeking competitive
situation. DON: {815) 942-4918. (7/9)

PD/AT, 22 years at WKBW, WMZQ, WGR, KGW, WOKY.
Programming, music, research, on-air. Ready now. CHUCK:
(716) 392-5806. (7/9)

Dennis Erectus proven ratings night personality at KOME now
available for AOR with outrageous act. DENNIS: (408)
377-3344. (7/2)

R&R Dppuftun'rti'es
Display Advertising

X x

Display $85/inch $60/inch

Rates are per week (maximum 35 words per inch
including heading). Includes generic border. If
logo, custom border or larger heading is required,
add % inch ($38 for 1X, $30 for 2X).

X 2

Blind Box $100/inch ~ $75/inch

Rates are per week (maximum 35 words per inch
including heading, box number and R&R'’s ad-
dress). If custom border or larger heading is re-
quired, add % inch ($50 for 1X, $38 for 2X).
Rate includes generic border, box number, and
postage/handling.

Payable In Advance

Display & Blind Box Advertising orders must be
typewritien on company/station letterhead and
accompanied by advance payment. Ads must be
submitted by mail except for credit card orders
which are also accepted by fax: 310+203+8727.
Visa, MC, AmEx accepted. Include card number,
name as it appears on credit card, expiration date
and phone number. Blind box responses are sent
to advertisers every Friday by first-class mail.

Deadline

To appear in the following week's issue, your ad
must be received by Thursday noon (PST) eight
days prior to issue date. Address all ads to: R&R
(Ipportunities, 1930 Century Park West, Los An-
geles, CA 90067. Fax: 310-203+8727.

R&R Opportunities
Free Advertising

Radio & Records provides free (20 words or 3
lines) listings to radio stations and record com-
panies in Openings. Free listings of the same
length are also available to individuals seeking
work in the industry under Positions Sought.

Deadline

To appear in the following week's issue, your ad
must be received by Thursday noon (PST), eight
days prior to issue date. Free Opportunities list-
ings should be typewritten or printed on 8% x
11" company/station letterhead and are accept-
ed only by mail or fax: 310+203+8727. Address
all 20-word ads to R&R Free Opportunities, 1930
Century Park West, Los Angeles, CA 90067.
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BRIAN McKNIGHT

One Last Cry (Mercury)
53% of our reporters on it. Rotations: Heavy 2, Medium 22, Light 34,
Total Adds 7: WYXR, KQ102, WMTX, KSFI, WCRZ, KMGL, KIDX. Moves
28-27 on the AC chart.

INEW SAEC

DONALD FAGEN “‘Tomorrow's Girls’ (Reprise) 47/3

Rotations: Heavy 6/0, Medium 22/0, Light 19/3, Total Adds 3, WLTT, KHMX, WMXZ. Heavy: WOLX, WAHR, WMGN, KRLB,
WNMB, K-9. Medium: WRQX, WOBM, WCSO, WMGS, KKMY, WMAG, WIVY, WMXB, WRMF, WROE, KGBX, KISC, JOY99,
KTWN, KVIC, WHMS, KZLT, WQLH, WLDR, K99, KMGQ, KEYW. Moves 30-28 on the AC chart.

WYNONNA “Tell Me Why’* (Curb/MCA) 40/4

Rotations: Heavy 1/0, Medium 20/0, Light 19/4, Total Adds 4, WCSO, WDLX, KGBX, KTWN. Heavy: WMXB. Medium:
WBTFM, KMXV, KESZ, B100, WMJQ, WTCB, WAHR, WMXL, WROE, WMGN, WLQR, KXYQ, JOY99, KKLD, KRLB, KVIC,
KZLT, WLDR, K99, KEYW. Light including WLIF, WMXZ, WUSA, WWNK, KKMY. Debuts at number 30 on the AC chart.

CYNDI LAUPER ““Who Let In The Rain" (Epic) 36/8

Rotations: Heavy 0, Medium 6/0, Light 30/8, Total Adds 8, WJLK, WHYNFM, WTCB, WMMX, WFMK, WMTFM, KMGQ,
KEYW. Medium: KKCW, WOLX, WAHR, KXYQ, KRNO, KTWN. Light including WMXZ, KESZ, KKMY, KMXR, WIVY, WMXB,
KTYL, WROE, WLQR, WWWM, KJSN, KISC, KRLB, WNMB, KVIC, WHMS.

JIMMY BUFFETT “‘Another Saturday Night” (MCA) 34/5

Rotations: Heavy 2/0, Medium 15/0, Light 17/5, Total Adds 5, WHYNFM, KKMY, WFMK, WLQR, KRLB. Heavy: WLIF, WWNK.
Medium: 2WD, WARMO8, WKYE, WOBM, WCSO, WDLX, WAHR, WMXB, WRMF, WMGN, KTWN, WMTFM, KZLT, WQLR,
KEYW. Light including WMXZ, WJLK, KMXR, WMAG, WROE, WMMX, WNMB, KVIC.

BILLY OCEAN “‘Everything’s So Different Without You" (Jive) 34/1

Rotations: Heavy 1/0, Medium 10/0, Light 23/1, Total Adds 1, K-9. Heavy: WRVR. Medium: WOBM, KKMJ, KKMY, WAHR,
WLQR, KALB, WNMB, WMTFM, WHMS, KZLT. Light including WBMX, KHMX, KQ102, WQAL, WENS, KLSY, WKYE,
WHYNFM, WMGS, WTCB, WMXB, WROE, WMMX, WCRZ, WFMK, KJSN, KISC, KTWN.

DAVE KOZ ““You Make Me Smile’ (Capitol) 33/4

Rotations: Heavy 0, Medium 9/1, Light 24/3, Total Adds 4, WLIF, KVIL, WTCB, KRNO. Medium including WOBM, WCSO,
WAHR, WMXB, WROE, WLQR, KVIC, KZLT. Light including WARM98, WMJQ, WARM, KKMY, WLMX, WRVR, WMMX,
WMGN, WWWM, KJSN, KISC, KRLB, WNMB, KTWN, WMTFM, WHMS, WQLH, WLDR, K99, K-9, KMGA.

ROSANNE CASH ““The Wheel” (Columbia) 31/3

Rotations: Heavy 1/0, Medium 13/1, Light 17/2, Total Adds 3, WLIF, KESZ, JOY99. Heavy: WTFM. Medium including WCSO,
WOLX, WAHR, WMXB, WROE, WLQR, WNMB, KTWN, KVIC, WHMS, K-9, KMGQ. Light including WLTT, WHYNFM, KKMY,
WLMX, WTCB, WIVY, WMMX, KRLV, KRLB, WMTFM, KZLT, WQLH, WLDR, K99, KEYW.

MICHAEL W. SMITH “Picture Perfect’ (Reunion/RCA) 30/8

Rotations: Heavy 1/0, Medium 5/0, Light 24/8, Total Adds 8, WMXZ, WARMS8, WCSO, WDLX, WTFM, WQLH, WLDR, KYMG
Heavy: KEYW. Medium: WROE, WLQR, KTWN, WQLR, K99. Light including WBTFM, WMTX, WWNK, KKMY, WIVY, WMXB,
KTYL, WMMX, KGBX, KISC, KRLB, WNMB, KVIC, WHMS, KZLT, K-9.

MICHAEL JACKSON “‘Will You Be There” (MJJ/Epic) 27/21

Rotations: Heavy 0, Medium 4/3, Light 23/18, Total Adds 21, WWNK, KLSY, WKLI, WLEV, WMJQ, WMGS, WAHR, WMXB,
WROE, WLQR, KXYQ, KRLB, WNMB, KTWN, KVIC, WHMS, KZLT, WQLR, KYMG, K-9, KEYW. Medium including WOLX
Light including WPNT, KEZR, FM100, WMMX, K99.

S TIVE

:
S

BREAKOUTS

TP Y EEYE A L

Total

Reports/Adds Heavy Medium Light

1 KENNY G w/PEABOBRYSON ................ 106/0 94 11 7
©AARONNEVILLE . ................................. 103/2 94 5 4
O PETERCETERA . ..o, 100/2 89 8 3
OTINATURNER ..., 92/1 66 20 6
OSTING ...t 98/4 54 35 9
O WHITNEYHOUSTON ...............o ... 105/1 34 54 17

T RODSTEWART . ..o, 78/0 50 23 5

8 DAVID CROSBY & PHILCOLLINS ..................... 78/0 43 30 5
© HUEY LEWIS&THENEWS ..., 78/0 34 3 8
10 CHRISISARK . ...ttt 69/0 31 29 9
@ JONSECADA ...........o i, 81/4 13 46 22
12 EXPOSE .. ....oooeeeeenen e 62/0 29 27 6
® CELINEDION&CLIVEGRIFFIN .. ..................... 82/10 9 41 32
O LAURENCHRISTY . ..., 65/0 16 38 11
D USAFISCHER . ..., 71/4 14 35 22
16 CATHYDENNIS ..........oooeeeiiiinnnnnnnnnn., 58/0 23 26 9
@ TAYLORDAYNE ..., 59/4 117 33 15
18 RESTLESS HEART {/WARRENHILL .................... 41/0 11 23 7
® JOSHUAKADISON . ..., 58/3 13 22 23
D MARCCOHN ..o, 53/0 9 32 12
21 REGINABELLE. .........oooveeeiirninnnnnnn, 42/0 12 20 10
€ LUTHERVANDROSS ..o, 52/0 3 34 15
D JAMESINGRAM ................oooiiin i, 57/2 3 29 25
¢ STEVEMILLERBAND ................ccovnnnnnnn., 56/2 5 30 21
25 VANESSA WILLIAMS & BRIAN McKNIGHT .............. 35/0 12 19 4
D NATALIECOLE.........ooovemereeinn, 57/3 3 23 31
@ BRIANMCKNIGHT ..., 58/7 2 22 34
@ DONALDFAGEN ..o, 473 6 22 19
29 JANETUACKSON ......ooooiri, 40/0 11 16 13
O WYNONNA. ... i, 40/4 1 20 19

“Keeps builet due to continued growth.

_HOTTEST |

VIS ol O LILIE LS BN

| MICHAEL WCKBO (21) KENNY G (81)
DION & GRIFFIN (10
CYNOI LAUPER (8) AARON NEVILLE (77)

PETER CETERA (70)
TINA TURNER (52)
ROD STEWART (38)
STING (35)
CROSBY & COLLINS (30)
EXPOSE (18)
HUEY LEWIS & THE NEWS (16)
WHITNEY HOUSTON (12)
CHRIS ISAAK (12)

DARDEN SMITH (8)
MICHAEL W. SMITH (8)
BRIAN McKNIBHT (7)
JIMMY BUFFETT (5)
TAYLOR DAYNE (4)
LISA FISCHER (4)
DAVE KDZ (4)
KENNY LOGGINS (4)
JON SECADA (4)
STING (4)
WYNDNNA (4)

WENDY MOTEN *‘So Close To Love’” (EMI/ERG) 25/3

Rotations: Heavy 0, Medium 4/0, Light 21/3, Total Adds 3, WLTT, KJSN, KISC. Medium: WOBM, KMXR, WDLX, WAHR. Light
including WLIF, WBMX, KSFI, WLMX, WRVR, WROE, WLQR, WWWM, KRLB, WNMB, KTWN, KVIC, WMTFM, WHMS, KZLT,
WLDR, K99, KEYW.

UB40 “Can’t Help Falling In Love” (Virgin) 19/2

Rotations: Heavy 5/0, Medium 5/0, Light 9/2, Total Adds 2, KHMX, KRLB. Heavy: WMJQ, WRMF, KVIC, K99, KEYW. Medium:
WMXZ, WQAL, WKQI, B100, WVAF. Light including WWNK, WKTi, WKYE, WMGS] KMXR, WLQR, WQLH.

AIR SUPPLY “Goodbye’ (Giant/Reprise) 18/1

Rotations: Heavy 3/0, Medium 3/0, Light 12/1, Total Adds 1, WQLH. Heavy: WMTX, WLMX, WLQR. Medium: WENS, KKCW,
KRLV. Light including KQ102, KLSY, KKMJ, KKMY, WRVR, WMMX, KRLB, KTWN, KVIC, WMTFM, K99.

A-HA “‘Dark Is The Night"’ (WB) 1773

Rotations: Heavy 1/0, Medium 0, Light 16/3, Total Adds 3, WMXZ, WROE, WNMB. Heavy: KRLB. Light including WMJQ,
WCSO, KKMY, WIVY, WMMX, WLQR, KTWN, KVIC, WHMS, KZLT, K99, K-9, KEYW.

MICHAEL DAMIAN ‘‘Reach Out To Me” (Scotti Bros.) 1711

Rotations: Heavy 0, Medium 4/0, Light 13/1, Total Adds 1, WAHR. Medium: KLSY, WMAG, KXYQ, KEYW. Light including
WMTX, KKMY, WMXB, WROE, WLQR, KKLD, KRLB, KTWN, KVIC, WHMS, KZLT, K99.

DARDEN SMITH “‘Loving Arms” (Chaos) 16/8

Rotations: Heavy 0, Medium 0, Light 16/8, Total Adds 8, KESZ, WCSO, WLQR, KVIC, WMTFM, WHMS, WLDR, K-9. Light
including WPNT, KMXV, KKMY, KGBX, KTWN, KZLT, K99, KEYW.

SHAWN COLVIN ““Climb On (A Back That's Strong)” (Columbla) 16/2

Rotations: Heavy 0, Medium 1/0, Light 15/2, Total Adds 2, WHYNFM, WAHR. Medium: WLQR. Light including KKMY, WIVY,
WMXB, WROE, KRLB, WNMB, KTWN, KVIC, WHMS, KZLT, K99, K-9, KEYW.

DURAN DURAN ‘‘Come Undone’ (Capitol) 16/0

Rotations: Heavy 3/0, Medium 8/0, Light 5/0, Total Adds 0. Heavy: WRQX, WMTX, K99. Medium: WBTFM, WMXZ, B100,
WMGS, WMAG, WRMF, KVIC, KEYW. Light: WALK, KMXV, WVAF, EAGLE, WMMX.

e e R w?‘m”{ SR

MJM&M» ICTION

KENNY LOGGINS ‘‘Sweet Reunion” (Columblia) 13/4

Rotations: Heavy 0, Medium 2/0, Light 11/4, Total Adds 4, WLQR, KJSN, WMTFM, K99. Medium: KESZ, KXYQ. Light

including WALK, WARMS8, WWNK, KKCW, KSFI, KEZR, K-9.

MARIA McKEE “I'm Gonna Soothe You” (Getffen) 13/3

Rotations: Heavy 0, Medium 1/0, Light 12/3, Total Adds 3, WROE, WLDR, K-9. Medium: KEYW. Light including KKMY,

WMMX, WWWM, KRLB, KTWN, KVIC, WHMS, KZLT, K99.

DINA CARROLL ‘‘Special Kind Of Love” (A&M) 11/0

Rotations: Heavy 0, Medium 3/0, Light 8/0, Total Adds 0. Medium: WMJC, K99, KEYW. Light: WMXZ, WPNT, KKMY, WLQR,

KRLB, WNMB, KTWN, KVIC.

JOHN WILLIAMS “Theme From Jurassic Park’ (MCA) 9/1

Rotations: Heavy 0, Medium 0, Light 9/1, Total Adds 1, WAHR. Light including WROE, WMMX, WLQR, KRLB, WNMB, KVIC,

KZLT, K99

CLANNAD *“1 Wil Find You™ (Atlantic/AG) 8/3

Rotations: Heavy 0, Medium O, Light 8/3, Total Adds 3, WMMX, WHMS, KZLT. Light including WROE, WLQR, KRLB, KTWN,
K99.

4 NON BLONDES ‘““What’s Up"* (Interscope/AG) 7/1

Rotations: Heavy 1/0, Medium 4/0, Light 2/1, Total Adds 1, WROE. Heavy: KEYW. Medium: WMXZ, KVIC, KZLT, K99. Light
including KRLB.

CAROLE KING “‘Color Of Your Dream” (King's X/Rhythm Safari) 6/2

Rotations: Heavy 0; Medium 1/0, Light 5/2, Total Adds 2, WROE, KZLT. Medium: WLQR. Light including KVIC, K99, KEYW.
ERIC CLAPTON “Running On Faith” (Reprise) 5/1

Rotations: Heavy 3/0, Medium 1/1, Light 1/0, Total Adds 1, WWNK. Heavy: WMXV, WRQX, EAGLE. Light: KXYQ.
MARY-CHAPIN CARPENTER ‘‘The Hard Way™ (Columbia) 5/0

Rotations: Heavy 0, Medium 1/0, Light 4/0, Totai Adds 0. Medium: WLQR. Light: WROE, WNMB, K-9, KEYW.

werrvr-americanradiohistory: com
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T WAS THAT SUMMER.
The summer you hit the road because
art. and because

she’d broken your h

vou wondered about a world waiti just

IH‘}IHHI yvour |"Ii'r|l IN'HI“". _"1.-1 Yol III'H‘H‘. it

of the radio would come this vois

“Takin" It To The

“What A Fool Believes.” with a power and

xture as individoal hini sirike.

tvie, jl-"- -'II] ||H'I'l’. PI1IH' Voice, r|1|]+’ prower.

You. Just li emembe

michael medona

The premiere single from

BLIink OF AN EXYE
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©1993 Reprise Records

AC ADDS & HOTS

CURRENT-BASED

Going For Adds
Monday,
July 12!

9:-:;.-593.:"-.".:“‘ e s L WKYE/Johnstown, PA 23'514'&}3:"" R
B 3 LU s | Jeck Michaehs o i
RS R | none s N
Hottest:
KENNY G
WLTT/Washington m’g: mmtlﬂl«z m
Chuck Morgan TINA TURNER
NATALIE COLE HMARC COHN
DONALD FAGEN rlott
:.'“""'“"“’" BARBRA STREISAND WJLK/Monmouth-Ocean w““"’c"‘"w'
laban/Thoner WENDY MOTEN Guida/Carson
DAVE KOZ Hottest: DION & GRIFFIN
CROSBY & COLLINS CYNDI LAUPER Hottest:
ROSANNE CASH
Hottest: ARRON NEVILLE ;3255 INGRAM KENNY G
PETER CETERA KENNY G e " AARON NEVILLE
KUEY LEWLS & THE PETER CETERA PETER CETER JANET JACKSON
AARON NEVILLE RAY CHARLES RODASTEWART PETER CETERA
CHRIS ISAAK s STING
STING WRQX/Washington
Paasie: TINA TURNER
WBMX/Boston N WOBM/Monmouth- KVIL/Dallas
Greg Strassell s Ocean Bill Curtls
lattest:
DION & GRIFFIN ERIC CLAPTON Jort Rator MATMIEACO
AARON NEVILLE TINA TURNER ety PAVEAKOZ
Hottest GEQRGE MICHAEL Hottest: JOSHUA KADISON
JON SECADA CROSBY & COLLINS WHITNEY HOUSTON Hottest:
e HUEY LEMIS 3 THE AARON NEVILLE PETER CETERA
WENDY MOTEN KENNY G CHRIS ISAAK
TINA TURNER PETER CETERA KEINY G
Wil TINA TURNER ROD STEWART
cso AARON NEVILLE
WCSO/Portland, ME
WALKINagsay T.J. Holland
AL LCLLT WKLU/Alben KHMX/Houston
4 SOUL ASYLUM
:g::esl- Chris Holmberg MICHAEL W, SHMITH Dave Van Stone
ROD STEWART MICHAEL JACKSON LY 'N“‘S‘mq UBUO
KENNY G JON SECADA L Eoky DONALD FAGEN
AARON NEVILLE Hottest: %B‘ES'“ Hottest:
HUEY LEWIS & THE ROD STEWART PETESTE““”A VANESSA WILLIAMS
PETER CETE AARON NEVILLE ECETER . GLORIA ESTEFAN
KEWNY G gﬁ"gﬁ“‘“ﬂ" CoLLIN: RESTLESS HEART
WBLUNassa WHITNEY HOUSTON JON SECADA
& L.m"" MARC COHN AARON NEVILLE
none wil waHa Y. MD WLTS/New Orleans
Hottest: Joff Sitvers Sandl Alexander Bob Mitchell
ARRON NEVILLE
PE1ER CETERA MICHAEL JACKSON none none
KENNY G Hottest: Hottest: Hottest:
STING PETER CETERA KENNY G RO STENARY
N ARTUREY KERIY G PETER CETERA REGINA BELLE
AARON NEVILLE EXPOSE CROSBY & COLLINS
WMXVINew York CATHY DENNIS HOD SIEWART AARON NEVILLE
Bob Dunphy TINA TURNER STING PETER CETERA
none WMJQButislo W rrmSpringtield. I wixziew Ortaans
Hottest: Lucas/Christian Steve Sute
EXPOSE BIlN Hess ve Suter
ggwg&mﬂ i}g"ﬂﬁﬂ’_ﬂﬂ&mn STEVE MILLER BAND MICHAEL W. SMITH
A 5 P
TINA_ TURNER Hottest: e DONALD FAGEN
CROSBY & COLLINS KENNY G CYNDI LAUPER Hotrest:
CROSBY & COLLINS SHAWN COLYTN JANET JACKSON
WYXR/Philadeiphia PETER CETERA Hottest: CROSBY & COLLINS
Cook/Gress :?Dns%ﬁg PETER CETERA AARON NEVILLE
PETER CETERA ) KENNY O %ﬂ‘s“é&ﬁ‘}
1
BRTAN MGRNIGHT WVAFICharieston, Wy | #4i0 NEVILLE
Hottest: soniK
WHITNEY HOUSTON —— Sl 2WDINorfolk
KENNY G DION & GRIFFIN L
TINA TURNER Hottest:
STING KENNY G Norton/Phillips none
PETER CETERA . Hottest:
WVTYIPisburgh WHITNEY HOUSTON B ias eI
Gilbert/Alexander ROD STEWART ARON NEVILLE e
TINA TURNER (Rl LAT EXEOSE
WHITNEY HOUSTON ;gﬁmﬁ gr:mu WHITNEY HOUSTON
pottes s WZMXiHartlord TINA TURNER FOD STEARET
CROSBY & COLLINS Herb Crows i
VANESSA WILLIAMS
EXPOSE e AR M KQ102/San Antonlo
ROD STEWART Hottest: LAALLS Scott/Norrls
KENNY G Kelly West
BRIAN MCKNIGHT
WENDY MOTEN NATALIE COLE Hottest:
HUEY LEWIS & THE iy PETER CETERA
AARON NEVILLE ARRON NEVILLE
PETER CETERA LINA TURNER AARON NEVILLE
KENNY G
PETER CETERA WHITNEY HOUSTON
oifi-{-:.-‘"" R i R KALViLas Vegas
S § g W R Chase/Berry
PR, == SRR
= R — SR JAMES INGRAM
LISA FISCHER
K@BY/Sacramento {g;’t;aé: KYMQ/Anchorage, AK
JohniGarcia CATHY DENNIS Sl
AARON NEVILLE MICHAEL JACKSON
_— "Hzf;:ff“ JOSHUA KADLSON MICHAEL W. SMITH
KMJUDenver e WHITNEY HOUSTOM Hottest:
Dave Ward JON SECADA el
e L KJSN/Modesto, CA AARON NEVILLE
Hottest: s Gary Michaels TINA TURNER
] il KENNY LOGGINS
AARON NEVILLE KSFUSalt Lake City :.ESEYSP:?TEN
STING MacNell/Morris ENIGH KIDX/Biilings, MT
BRIAN MCKNIGHT PETER CETERA et
KOSHDenver Hottest: g:‘l’wgrw‘” BRIAN MCKNIGHT
Scott Taylor CROSBY & COLLINS oo Hottest:
AARON NEVILLE L CROSBY & COLLINS
Rotrest: e HODJSTEMART
KENNY G DION & GRIFFIN o RomCRm
PETER CETERA Jim Ryan el
Al 1LLE
CRS‘S";,“E"MINS B100/San Diego MICHAEL JACKSON
ROD STEWART Gene Knight Hottest:
K99/Great Falls
none KENNY G J.J. Hemmingway
KBIG/Los Angeles ’f,é’;,‘&sé’ ;_::rl«'%ss:« WILLIAMS "
Edwards/Verde ¢ ADON
i/ TINA TURNER 018
none AARON NEVILLE KENNY LOGGINS
Hottest: PETER CETERA Hottest:
KENNY G TINA TURNER KRNO/Reno, NV KENNY G
PETER CETERA MitchelUAdsmaon TINA TURNER
AARON NEVILLE KEZR/San Jose UB4O
TINA TURNER 8iil Stedman DAVE KOZ DURAN DURAN
STING Hottest: TAYLOR DAYNE
TAYLOR DAYNE AARON NEVILLE
o Hottest: ROD STEWART
KOSTiLos Angeles none KENNY G .
Kays/Amidon TINA TURNER :_”“':,‘:":‘ﬂ'x ca
KLSY/Seattle STING ppa
m:est Irwin/Brooks BILLY OCEAN
: MICHAEL JACKSON
PETER CETERA MICHAEL JACKSON KISC/Spokane, WA MARTA MCKEE
WHITNEY HOUSTON JOSHUA KADISON Rob Harder DARDEN SMITH
CATHY DENNIS Hottest: ot
IENY G KENNY G WENDY MOTEN KENNY G
ROD STEMART PETER CETERA Hottest: ARRON NEVILLE
STING TINA TURNER HUEY LEWIS & THE
ROD STEWART PETER CETERA STING
KESZ/Phoenix JON SECADA "":m gEV“-‘-E TINA TURNER
Mike Del Rosso ke
WHITNEY HOUSTON
ROSANNE CASH KMGQ/Santa Barbara,
DARDEN SMITH ca
LISA FISCHER - Joy ¢
Hottest: Candy Stephens
AARON NEVILLE KSSKFMHanolulu e
STING Michael Shishido ROSHENEICAS KNY G
PETER CETERA DION & GRIFFIN
KENNY G TINA TURNER Hottest: ;‘IJSSN CHRISTY
AARON NEVILLE KENNY G
TINA TURNER Hottest: TINA TURNER AARON NEVILIE
EXPOSE CROSBY 4 COLLINS EHARIURIER
ROD STEMART ARRON NEVILLE
KKCWiPortiand JANET JACKSON PETER CETERA
Bill Minckler KENNY G KEYW/Tri-Citles, WA
SITNG s KKLO/Tucson S LAl
Hottest: RichiMcDanlel MICHAEL JACKSON
AARON NEVILLE ""ZO’L":'"’:“ CYNDI LATPER
FEIER Cerens —— rtest T
b : HUEY LEWIS & THE
CHRIS ISAAK Hé?'wztfn N ARRON NEVILLE SONTA DADA
CATHY DENNTS Ferchlcereny EXPOSE AARON NEVILLE
CROSBY & COLLINS el UB4O
eIl STEWART TINA TURNER
AARON NEVILLE CROSBY & COLLINS
ROD_ STEWART

WMTX/Tampa
Dixon/Rico

BRIAN MCKNIGHT
Hottest:

PETER CETERA
KENNY G

AARON NEVILLE
AIR SUPPLY
DURAN DURAN

WUSA/Tamps
Johnny Williams

nonie

Hottest:
RESTLESS HEART
AARON NEVILLE
ROD STEWART
KENNY G

PETER CETERA

W2ZNYiAugusta, GA
John Patrick

JON SECADA
TAYLOR DAYNE
Hottest:
PETER CETERA
NNY G
CHRIS ISAAK
TINA TURNER
AARON WEVILLE

KKMJiAustin
Burke/Burns

none
Hottest:

KKMY/Bsaumont, TX
Rex Russell

DION & GRIFFIN
JIMMY BUFFE

WLMX/Chatianocogs
Danny Howard

rione
Hottest:

ROD STEWART
CATHY DENNIS
KENNY G

HUEY LEWIS & THE
AARON NEVILLE

WTCB/Columbla
Doug Spets

CYNDI LAUPER

Jans Shaw

WKTK/Gainesville, FL
Allen/Jon

none
Hotteat:

CATHY DENNIS
CROSBY & COLLINS
PETER CETERA
KENNY G

TINA TURNER

EAGLE/Greensboro FM100/Memphis
Ci
PETER CETERA none
SPIN DOCTORS Hottest:
Hottest: CROSBY & COLLINS
ERIC CLAPTON EXPOSE
GLORIA ESTEFAN JANET JACKSON
STING
AARON NEVILLE KENNY G
TINA TURNER
WRVR/Memphls
Ki
Chuck Holloway
none
none Hottest:
Hottest: PETER CETERA
ROD STEWART CATHY DENNIS
KENNY G KENNY G
JANET JACKSON JOSHUA KADISON
PETER CETERA STING
TINA TURNER

WDLX/Greenville, NC
Jackson/Moreland

MICHAEL W. SMITH
WINONNA

TAYLOR DAYNE
Hottest:

WAHR/Huntsvlle, AL
Bonnie O'Brien

MICHAEL JACKSON
SHAWN COLVIN
MICHAEL DAMIAN
JOHN WILLIAMS
Hottesi:
TAYLOR DAYNE
LISA FISCHER
STING

DONALD FAGEN
LAUREN (HRISTY

WJDXtJackson, MS
Dave Perkins

none

Hottest:

ROD SiEWART

PETER CETERA
CROSBY & COLLINS
KENNY G

AARON NEVILLE

WIVYiJacksonville
Matihewa/West

none
Hottest:

WTFMLJohnson City
Mark McKinney
MICHAEL W. SMITH
Hottest:

ROSANNE CASH

TINA TURNER

AARON NEVILLE

ROD STEWART
RESTLESS HEART

WMXLiLexington, KY
O'Brian/Graves

none

Hottest:

CROSBY & COLLINS
EXPOSE

ARRON NEVILLE

ROD STEWART
DION & GRIFFIN

WPEZ/Macon, GA
Jim Frankiln

DIGN & GRIFFIN
Hottest.:

KENNY G

AARON NEVILLE
TINA TURNER

PETER CETERA
CHRIS ISARK

109 Current Reporters
83 Current Playlists

Called In Frozen Playlist (11):

WMXB/Richmond
Brisn White

MICHAEL JACKSON
Hottest:

PETER CETERA
AARON NEVILLE
KENNY G

CHAIS ISAAK
TINA TURNER

KTYLUTyler, TX
Janie Baker

TINA TURNER

WRMF/West Paim
Beach
Morley/Franco

AARON NEVILLE

KRLB/Lubbock, TX
Paul Ramone

MICHAEL JACKSON
UBKO

PETER CETERA
TINA TURNER

WNMB/Myrtie Beach
Thompson/Adams

MICHAFL JACKSON
A-HA

Hottest:

KENNY G

PETER CETERA

KTWN/Texarkana, TX
Lee Benson

WYNONNA

SOUL ASYLUM
MICHAEL JACKSON
Hottest:

TINA TURNER
STING

KVIC/Victoria, T
Jos Friar

MICHAEL JACKSON
DARDEN SMITH
Hottest:

CHRIS ISAAK
UB4o

TAYLOR DAYNE
TINA TURNER
WHITNEY HOUSTON

FM100/Memphis
KMXV/Kansas City
KTYL/Tyler
WALK/Nassau
WLHT/Grand Rapids
WLTS/New Orleans
WMGN/Madison
WMXV/New York
WRMF/West Palm Beach
WRVR/Memphis
WWWM/Toledo

Did Not Report, Playlist Frozen (15):
2WD/Norfolk
KKMJ/Austin
KMJi/Denver
KMXR/Corpus Christi
KYKY/St. Louis
WBLI/Nassau
WivY/Jacksonville
WKTI/Milwaukee
WKTK/Gainesville
WKYE/Johnstown
WLMX/Chattancoga
WMAG/Greensboro
WPNT/Chicago
WQAL/Cleveland
WRQX/Washington

Did Not Report For Two
Consecutive Weeks, Not Used
in This Week's Data (2):
KMGW/Casper
WLTE/Minneapolis

WWW americanradiohictory com
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CURRENT-BASED

e WCRZSFlint, M| WLQR/Toiedo KZLTiGrand Forks, ND
i Patrick/Mcintyre KendalliCooper Hennan/Michaels
BRIAN MCKNIGHT NY MICHAEL JACKSON
Hottest: :‘,‘fgmwﬁﬁggm CAROLE KING = -
Ks95iMinneapolls e G DAFDEN ST Hottest: NOS T ADDED HOTTES
Inn < g »
Davis/McKeever AARON NEVILLE :ms&!FFETT PETER CETERA WJ\J*-J( -r‘l'-lv-—J---J—-'-‘----fJ ®
STING AARON NEVILLE ARRON NEVILLE
I foent o Lo s e ULJGLLI(E) TINA TURNER (14)
oLLea LAUREN CHRISTY
WPNT/Chicago WHITNEY HOUSTON KENNY G CHRIS ISAAK JIMMY BUFFETT (2) 0 LLE
Murray/Spears EXPOSE WLHT/Grand Rapids STING OLL (2 AARON NEVILLE (13)
ROD STEWART Dirksen/Sirianni DINA CARR ( ) KENNY G (9)
B, ELTON JOK MortoGipealoayW] 4 NON BLONDES (2)
Hottest: GLORIA ESTEFAN none Nelson/Taylor STING (8)
PETER CETERA Hottest: WWWHhiToledo GLENN FREY (2)
KENNY G KENNY G Ron Finn MICHAEL V. SUITH L JACKSON (2 PETER CETERA (7)
TINA TURNER AARON NEVILLE ALR SUPPLY
RN KYKYISL. Louls B . ey MICHAEL JACKSON (2) HUEY LEWIS & THE NEWS (7)
Greg Hewitt CATHY DENNIS Hottest: KENNY G CYNDI LAUPER (2) R N |sTY 4
CROSSY & COLLINS o G 5 APON NEVILLE INS (2 LAUREN CHRi (4)
nove CATAY tois PETER CeTERn KENNY LOGGINS (2) MARC COHN (3)
WARMSS/Cincinnat ok Sation ROD STEART ) ul MARIA McKEE (2)
Michael Grayson AARON NEVILLE WEMKILansing REGINA BELLE STING MOODSW'NGS (2) w’"TNEY HOUSTON (3’
MICHAEL W, SMITH TINA TURNER Ray Marshall ROD STEWART (3)
MICHAEL FRANKS EXE0SE: WOLR/Kalamaz SURVIVOR (2)
Hottest: DURAN DURAN STING OQLR/Kalamazoo, M! L
PETER CETERA CYNDT LAUPER Lanphear/Wertz
DION & GRIFFI
22335 gme JIH:Y BLTE;{-HTN m :gslti:gtua@on
o SiEvasT ot et ——— LISA FISCHER
akakh ROD STEWART o MEVILLE WSUL/Monticello, NY WTTRWestminster, MD
—_— ! PETER CETERA A 9 '
D O s w:»:‘r FMICedar Rapids, STING - Mulharin/Wilson Brian Beddow
WWNK/Cincinnati WROE:IAppIaton, wi AARON NEVILLE Randy Les JOSHUA KADISON e # MICHAEL, JACKSON ENTS¥RL THE
Matthews/Maxweil : Davis . CYNDI LAUPER - o A-HA MICHAEL W, SMITH
ERIC CLAPTON NON BLONDE! DARDEN SMITH WLOR/NW Michigan WGMT/Burke Mountain, WHAIl/Greenfield, ROSANNE CASH STEVE MILLER BAND
LISA FT CAROLE KING KENNY LOGGINS
el E‘_Sﬁrg(nsm R '\::n'ngmr:;rlson. wi e Angie Handa vT Deanel/Archer Hottest: JAMES INGRAM
JANET JACKSON MICHAEL JACKSON RESTLESS HEART DARDEN SMITH Steve Chizmas DION & GRIFFIN KENNY G DONALD FASEN
Hottest: A-HA none ROD STEWART MICHAEL W. SMITH AARON NEVILLE Hottest:
HUEY LEWLS & THE Hottest: Hottest: KENNY G MARIA MCKEE KENNY G JIMMY BUFFETT TINA TURNER TINA TURNER
CELINE DION CHRIS ISAAK PETER CETERA CROSBY & COLLINS Hottest: TIM FINN SURVIVOR PETER CETERA LAUREN CH;R‘ISI'Y
EXPOSE AARON NEVILLE CHRIS ISAAK AARON NEVILLE KENNY G NEW ORDER SOUL  ASYLUM STING
JON SECADA MARC COHN HUEY LEWIS & THE PETER CETERA " Hottest: LISA FISCHER
AARON NEVILLE Kl STING . ARRON NEVILLE ??;:e;séNER ETCh REMBRANDTS
ETER A TINA TURNER TINA TURNER
WHMS/Champaign, IL il STING AARON NEVILLE l\ﬁ/‘rixn’ort Jervis, NY ROSANNE CASH
WLTF/Cleveland JyEwing LAUREN CHRISTY HUEY LEWLS & THE g =
Popovich/Kennedy WMMX/Dayton KMGLIOklahoma Chty TAYLOR DAYNE HUEY LEWIS & THE TINA TURNER DINA CARROLL
eo James/Taylor O'Brien/Bennett HICHAEL JACKSON WHITNEY HOUSTON STING BRIAN MCKNIGHT
DION & GRIFFIN ) DARDEN SMITH MARLA MOKEE
Poren GrTERs arvor. LabPER BRLAN (ONIGHT FEitests WEIM/Fitchburg, MA WAFUMilford, DE T
CROSBY & COLLINS CLANNAD Hottest: KENNY G Jack Raymond Jeff. Farrow MOODSWINGS
EXPOSE Hottest : gEE'I{EN: gmgm PETER CETERA Hottest:
KENNY G !
e o ARRON NEVILLE L KINKS ke AARON NEVILLE
PETER CETERA CROSBY & COLLINS STING STING : KENNY G
TINA TURNER WHITNEY HOUSTON Hottest: KENNY G TINA TURNER
CROSBY & COLLINS ROD STEWART PETER CETERA HUEY LEWIS & THE
WQALIClaveland PETER CETERA AARON NEVILLE STING
Ervin/Kowalski KGBX/Springtieid, MO AARON NEVILLE CROSBY & COLLINS
none, Baker/Summers BRUCE HORNSBY ROD STEWART
Hmu;‘;ﬂﬂ WYNONNA CHRIS ISAAK
goss Hottest:
ITNEY HOUSTON CHRIS T SRAKS
TN TR KENNIIG
G0 WEST TINA TURNER
AARON NEVILLE
STING
WKQI/Detrolt
»
Steve Weed &
| SR o
JOSHUA KADISON
Hottest:
ﬂéurﬂ’év"?ﬂs WYKZ/Beaufort, SC WKCX/Rome, GA WCMJ/Cambridge, OH KSCa8/Lilberal, KS
PETER CETERA Mark Robertson Mills Fitzner D.J. Helriggle Mark David
KENNY
CROSBY & COLLINS MOODSWINGS CYNDI LAUPER LISA KEITH BILLY OCEAN
Hottest: WENDY MOTEN DINA CARROLL JIMMY BUFFETT
KENNY G 4 NON BLONDES Hottest: GLENN FEEY
WENS/Indianapolis T i SEca ST g T & PETER CETERA Hottest: KENNY G MARIA MCKEE
KnightEagan i — LY, - — —~ AARON NEVILLE CHRIS ISaAK JON SECADA SWV
DION & GRIFFIN y et b = ol Bl CROSBY & COLLINS TINA TURNER WHITNEY HOUSTON Hottest
STING A = % o - . o ROD STEWART AARON NEVILLE TINA TURNER KENNY G
T s HUEY LEWIS & THE ARRCN NEVILLE PETER CETERA
VANESSA
CROSBY & COLLINS . WFRO/Fremont, OH %‘?ﬁi’“rﬁgﬁéﬁﬁ
ROD STEWART 8 .
PETER CETERA Reports/Adds Larry Ziebold STING
KENNY G
DARDEN SMITH
BOY ON A DOLPHIN
N — 1 WYNONNA/Tell Me Why (Curb/MCA) ... ...40/4 D
Tom Land 2 DARDEN SMITH/Loving Arms (Chaos) . ............ . ... .. .. 16/8 w.“wlﬂ TR > CYNCI LAUPER
fone ! 3 DINA CARROLL/Special Kind Of Love (A&M) ... . ... .. . .. 11/0 e i { >y ] ;@ %{*zgg“
HUET LEVIS & ™ 4 CLANNAD/!I Will Find You (Atlantic/AG) . ... ... . . . . .. .8/3 - 2% e . KENNY G
JOSHUA KADLSON )
PELER CETERA 5 4 NON BLONDES/What's Up (Interscope/AG) . . .. ... . . . . w2/} E— - mgn ngxéLRJ_E
A AACULLE, 6 SONIA DADA/You Don't Treal Me No Good (Chameleon/Elektra) . ... 4/0 JE— Scott Murray STING
SOUL ASYLUM/Runaway Train (Columbia) . ... ... .. .. .. . . .. 4/2 = - S MARC COHN
' i i KENNY LOGGIN. B
i — 8 PROCLAIMERS/I'm Gonna Be (500 Miles) (Chrysalis/ERG) . . . ....3/0 e o KENNY lgoccms
Clayton/Harrison NATALIE COLE Hottest:
Hottest: AARON NEVILLE
Hottest: WHITNEY HOUSTON STING
JANET JACKSOR & R % HUEY LEWIS & THE TINA TURNER
CROSBY & COLLINS 3 AARON NEVILLE MARC COHN
LR AAESTeE AN New artists have not yet had an AC Breaker. STING PETER CETERA
HIGHEL Ok TINA TURNER 17 Current Reportars
KScCaisilver City, NM 14 Current Playlists
KATWilLewiston, ID Joseph F. Narvaez )
= . 3
Bob McCoy UB4O zfr':vol:_ Re!x::, Playlist Frozen (3):
ewiston
AIR SUPPLY
none KBLQ/Logan
Hottest: S WAFUMilford
ROSANNE CASH Hottest:
TINA TURNER TINA TURNER
J A M E S HUEY LEWIS & THE P’;Sgsgﬂwai’gli'f}’%
Pél?::gsCOHN DONALD FAGEN
INGRAM o RA
KBLQ/Logan, UT S ”
Mike Carver & {pﬂ \ SALES ST TEGY
1 none A Rodio Management
S O M E O N E Hottest: Handbaok For The 90s...
T &R colurmmnist Chris Beck
Y
LIKE YoU” i i
AARON NEVILLE : o
TINA TURNER Now Only $17.50
1 CATHY DENNIS
AC C HA RT 23 | Call R&R to order your copy.
y 3105534330
NOW ON 57 e Prkoge i Honding 1 1 s Ch i
UC REPORTERS-52%
L (¢]
INCLUDING:
WLIF KQ102 KESZ  KSFI - ! i
WBMX W?\R M98 KKCW WJILK Associate Reporters are AC stations in unrated markets with aggressive agproaches
toward new music. Although they do not contribute to the AC chart, their consensus Most
WLTS WWNK KGBY KRLV Added and Hottest records serve as advance indicators of format hits.
WMXZ  KOSI ANC MANY MORE!
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THE SOUND CONTINUES

“BIAN TU AWK >’

URBAN

#1 MOST ADDED!

NOW ON 57 UC REPORTERS — 65%
INCLUDING

WXYV WPEG WTLC KBCE WWDM  WJMI WVLR WCDX WROU KTOWFM
WILD K104 KPRS WFXA WAGH WJBT WFXM WPLZ WJFX KJLH
WBLK WQUE WKKV KOXL WFXE KFXZ K97 KSJL WQHH KMJK
WUSL wowl KMJM WXO0K WJIN 216 KJMS WEAS WMVP

WAMO WCKX 0C104 WATV WZFX U102 WALT KMmJJ WNOV

WKYS WVKO WRKE WENN WJIMG WJJS HOT105  K98-FM WTLZ
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NATIONAL AIRPLAY g

JOE

’'m In Luv (Mercury)
75% of our reporting stations on it. Rotations: Heavy 0/0, Medium 10/2, Light 56/17,
Total Adds 19, including WXYV, KMJQ, OC104, WAGH, WJJN, WEUP, WJBT, U102,
KIPR, WVLR. Debuts at number 36 on the UC chart.

0’JAYS

Somebody Eise Will (EMI/ERG)
74% of our reporting stations on it. Rotations: Heavy 1/0, Medium 18/2, Light 46/12,
Total Adds 14, including WPEG, K104, KMJQ, WZFX, WJMI, U102, WFXM, WBLX,
WQQK. Debuts at number 35 on the UC chart.

ME-2-U
Want U Back (RCA)
65% of our reporting stations on it. Rotations: Heavy 0/0, Medlum 4/0, Light 53/19,
Total Adds 19, including WAMO, K104, OC104, WRKE, WAGH, WFXE, WJJN, KFX2,

U102, WVLR.
NUTTIN’ NYCE

In My Nature (Pocketown/Jive)
65% of our reporting stations on it. Rotations: Heavy 2/0, Medium 16/0, Light 39/7,
Total Adds 7: WFXA, WJJN, WVLR, WBLX, HOT105, WROU, KJLH. Debuts at number
37 on the UC chart.
H-TOWN

Lick U Up (Luke)
63% of our reporting stations on it. Rotatlons: Heavy 0/0, Medium 8/0, Light 47/16,
Total Adds 186, including WBLS, WZAK, WJLB, WTLC, KPRS, KBCE, KQXL, WXOK, 293,

WJFX.
NAUGHTY BY NATURE

It's On! (Tommy Boy)
60% of our reporting stations on it. Rotations: Heavy 1/0, Medium 16/0, Light 36/5,
Total Adds 5: WUSL, KPRS, WJIZ, WQQK, K98-FM. Debuts at number 39 on the UC

chart.
i ?xf;;s;_oa; S _',""':; R =u—>::=s--v&:§;~x~.. TR
INEW SAGCTIVE,
L ‘-—'"!"( ik ;
SADE ‘“‘Feel No Pain” (Epic) 49/2

Rotations: Heavy 6/0, Medium 34/0, Light 9/2. Total Adds 2° WCKX, WKKV. Heavies include: WAMO, KMJM, KQXL, WJFX,
WNOV. Mediums include: WXYV, WDAS, WKYS, WEDR. KPRS. Moves 39-31 on the UC chart.

WALTER & SCOTTY “Sticks And Stones’ (Capitol) 46/16
Rotations: Heavy 0/0, Medium 5/0, Light 41/16, Total Adds 16, including WAMO, OC104, WJIZ, WPAL, WJTT, WWDM,
WZFX, U102, WJJS, KJMS. Medium: WDAS, WJMG, WALT, KJLH, KMJK.

YO YO “The Bonnie & Clyde Theme'* (EastWest/Atlantic Group) 45/4
Rotations: Heavy 0/0. Medium 15/0, Light 30/4, Total Adds 4. K104, WKKYV, WJMG, KMJK. Mediums include: WKYS, WOWI,
KMJM, WAGH, WJBT.

JUNGLE BROTHERS “*40 Below Trooper” (WB) 44/3
Rotations: Heavy 0/0. Medium 8/0, Light 36/3, Total Adds 3: WCKX, KPRS, KMJM. Mediums include: WOWI, WJIZ, KFXZ,
WJJS, WFXM.

DR. DRE *‘Dre Day" (Death Row/Interscope/Atlantic Group) 44/0
Rotations: Heavy 10/0, Medium 24/0, Light 10/0. Total Adds 0. Heavies include: WPEG, K104, KJMZ, WJLB, KKBT. Mediums
include: WUSL, WAMO, WKYS, KMJQ, WCKX. Moves 32-32 on the UC chart.

RICHIE STEPHENS ‘‘Body Slam’ (Motown) 43/4
Rotations: Heavy 0/0, Medium 16/0, Light 27/4, Total Adds 4: KPRS, WRKE, WJTT, KIPR. Mediums include: WDAS, WZAK,
KMJM, WJIZ, KQXL.

YOUNG MC “What's The Flavor?" (Capitol) 43/0
Rotations: Heavy 0/0. Medium 12/0, Light 31/0, Total Adds 0. Mediums include’ WZAK, KMJM, KBCE, KQXL, WXOK.

GURU 1/N'DEA DAVENPORT ““Trust Me” (EMI/ERG) 41/4
Rotations: Heavy 1/0, Medium 11/0, Light 29/4, Total Adds 4: WEUP, Z16. WJJS. WALT. Heavy: WZAK Mediums include:
WEDR, KKBT, KQXL, WXOK, KIIZ.

G-WIZ “Teddy Bear’ (Scotti Bros.) 38/3
Rotations: Heavy 2/0, Medium 14/0, Light 22/3. Total Adds 3: WCKX, WJBT, WJFX. Heavy: KTOWFM, KJLH. Mediums
include: WKYS, WPEG, WZAK, KPRS, KMJM.

D-INFLUENCE ““Good Lover” (EastWest/Atlantic Group) 37/17
Rotations: Heavy 0/0, Medium 3/0, Light 34/17, Total Adds 17, including WBLK, WJLB, KPRS, OC104, WPAL, 293, WJTT,
WWDM, WFXE, WJJIN. Medium: WDAS, WIMG, KMJK.

SHAI “Baby I'm Yours" (Gasoline Alley/MCA) 35/16

Rotations: Heavy 6/0. Medium 11/0, Light 18/16, Total Adds 16, including WBLK, WAMO, KQXL, WXOK, WATV, WPAL,
WZFX, KFXZ, KIPR, WJJS. Heavies include: WVEE, K104, KJMZ, WGZB, WFXM. Mediums include: KMJQ, WQUE, WOWI,
WGCI, WZAK.

MC LYTE “Ruffneck’ (First Priority/Atlantic Group) 35/8
Rotations: Heavy 1/0. Medium 1/0, Light 33/8, Total Adds 8: WZAK, KMJM, OC104, KBCE, WPAL, 293, Z16, HOT105.
Heavy: WOWI. Medium: WFXE.

MALAIKA “Gotta Know (Your Name)" (A&M) 3372
Rotations: Heavy 2/0, Medium 10/0, Light 21/2, Total Adds 2. OC104, WJJS. Heavy: WEAS, WQHH. Mediums include.
WBLK, WBLS. WTLC, WJIZ. WFXM.

PAPERBOY *‘Bumpin’ (Adaptation Of Humpin’)”” (Next Plateau/London/PLG) 32/5
Rotations' Heavy 0/0. Medium 2/0, Light 30/5, Total Adds 5: WBLK, WJJN, WIMG, WBLX, WTLZ. Medium: 293. KMJJ.

HAROLD TRAVIS “Where Did Our Love Go*' (BBB/MCA) 31/8

Rotations: Heavy 0/0, Medium 1/0, Light 30/8, Tota! Adds 8: WBLK, KPRS, KMJM, WZFX, WJMG, WALT, WNOV, KJLH.
Medium: WAMO.

SWEET N LO’ 40 Dog” (Third Stone/Atlantic Group) 31/6
Rotations: Heavy 0/0. Medium 0/0, Light 31/6. Total Adds 6: OC104, WRKE. WALT, K98-FM. WROU, WTLZ.

GARY TAYLOR “Eye To Eye” (Sin-Drome) 31/3

Rotations: Heavy 0/0, Medium 8/0, Light 23/3, Total Adds 3: WTLC, KJMS, HOT105. Mediums include: WDAS, WAGH.
WEUP, KIIiZ, KIPR.

GEORGE MICHAEL ““Papa Was A Rollin’ Stone” (Hollywood) 31/1

Rotations: Heavy 0/0, Medium 6/0. Light 25/1, Total Adds 1: KFXZ. Mediums include: WDAS. WRKE, WJIZ, WAGH, WJFX.
LORDS OF THE UNDERGROUND “Chief Rocka" (Pendulum/Elekira) 28/3

Rotations: Heavy 1/0, Medium 1/0, Light 26/3. Total Adds 3: WJTT, WFXM, WTLZ. Heavy: WOWI. Medium: WXYV.

CHANTAY SAVAGE “Don't Let It Go To Your Head" (RCA) 271
Rotations: Heavy 0/0, Medium 5/0. Light 22/1, Total Adds 1: WJFX. Medium: WATV, WJJN, KIIZ, KTOWFM, KMJK.

MESTALIELI HOTTEST [INEILR L,
@ RECURRENTS
JOE (19) U.N.V. (76) Lw W ,
ME-Z-I(J (19) JODECI (56) 3 1 J. JACKSON/Tnat's
D-INFLUENCE (17) MARY J. BLIGE (55) ¢ 2 H-TOWN/Knockin
H-TOWN (16) LEVERT (43) 13 LUTHERLitle
SHAI (16) MEN AT LARGE (35) i 4 B. BROWN/Tha's
WALTER & SCOTTY (16) VERTICAL HOLD (29) 5 5 SWVMWek
0'JAYS (14) Il D EXTREME (20) § 6 C. WILLIAMS Every
ZHANE’ (11) ROBIN S (19) 4 7 SILK/Freak Me
CYPRESS HILL (10) TAG TEAM (15) — 8 JADE/One
SMOOTH (9) SILK (14) 7 9 A. O'NEAL/In
— 10 M. COOPER/So

CHAKA DEMUS & PLIERS “| Wanna Be Your Man” (Mango/island/PLG) 26/4

Rotations: Heavy 1/1, Medium 8/0, Light 17/3, Total Adds 4: WIZF, WRKE. WJJN, KIPR. Mediums include: WKYS, wWOWI,
WFXA, WPAL, WJHM.

LUKE “Work It”" (Luke) 25/0

Rotations: Heavy 1/0, Medium 10/0, Light 14/C, Total Adds 0. Heavy: WJHM. Mediums include: WEDR, WRKE, WENN,
WAGH, wJ8T.

REDMAN “Tonight’s Da Night” (RAL/Chaos) 21/1
Rotations: Heavy 0/0, Medium 4/0, Light 17/1, Total Adds 1: WTLZ. Medium: WXYV, WZAK, KJMS, WBLX.

WRECKX-N-EFFECT *“My Cutie” (MCA) 19/7
Rotations: Heavy 0/0, Medium 1/0, Light 18/7, Total Adds 7: WBLS, WKYS. KMJQ, WFXE, WJBT, WNOV. KTOWFM. Medium:
WPAL.

EFUA “Strawberry Boy' (Virgin) 19/4
Rotations: Heavy 0/0, Medium 2/0, Light 17/4, Total Adds 4: WPAL, WJTT, KFXZ, WPLZ. Medium: WAMO, WGZB.

JAMES INGRAM *‘Someone Like You' (WB) 19/3
Rotations: Heavy 0/0, Medium 5/0, Light 14/3, Total Adds 3: WAGH, WVLR, WTLZ. Medium WDAS, WJJN, WEUP, K97,
KMJK.

SMOOTH “You Been Played” (Jive) 18/9
Rotations: Heavy 0/0, Medium 1/0, Light 17/9, Total Adds 9: WBLK, 293, Z16, WFXM, WELX. WQQK, K98-FM, WTLZ,
KTOWFM. Medium: KIPR.

NEW VERSION OF SOUL ‘66 Mello” (Capitol) 18/2
Rotations: Heavy 0/0, Medium 1/0, Light 17/2, Total Adds 2: WFXE, KMJJ. Medium: KMJK

MICHAEL JACKSON ““Will You Be There” (MJJ/Epic) 18/0
Rotations: Heavy 0/0, Medium 3/0, Light 15/0. Total Adds 0. Medium: WZAK, WPLZ, KMJK.

BIGGIE SMALZ “‘Cruisin’ "’ (Life/Bellmark) 15/6
Rotations: Heavy 0/0, Medium 0/0, Light 15/6, Total Adds 6: WPAL, WJIN, WZFX, WFXM, WALT, WEAS.

CHANTE’ MOORE “As If We Never Met” (Silas/MCA) 15/2
Rotations: Heavy 0/0, Medium 5/0, Light 10/2, Total Adds 2: WJMI, U102. Medium: WDAS, WJJN, WIJMG, KSJL, V103 9.

ERIC MARIENTHAL f/CARL ANDERSON “‘Walk Through The Fire” (GRP) 15/2
Rotations: Heavy 0/0, Medium 2/0, Light 13/2, Total Adds 2: WBLX, KMJK. Medium: WDAS, WVLR.

ZHANE’ ““Hey Mr. D.J." (Flavor Unit/Epic) 13/11

Rotations: Heavy 0/0, Medium 1/0, Light 12/11, Total Adds 11, including WAMO, WOWI, WJLB, WFXE, WJMG. WJHM,
WCDX, WJFX, WNOV, WTLZ. Medium: WZAK.

CYPRESS HILL “Insane In The Brain" (Rufthouse/Columbia) 13/10
Rotations: Heavy 0/0, Medium 0/0, Light 13/10, Total Adds 10: WBLS, WZAK, WRKE, WJIZ. WJJN, WJHM, WCDX, KMJJ,
WTLZ. KMJK.

2PAC *l Get Around” (Interscope/Atlantic Group) 13/5
Rotations: Heavy 1/0, Medium 1/0, Light 11/5, Total Adds 5: KBCE, WJJN, Z16, KMJJ, K98-FM. Heavy: WOWI Medium.
WJBT.

Il CLOSE “Call Me Up” (Tabu/A&M) 12/4
Rotations: Heavy 0/0. Medium 1/0, Light 11/4, Total Adds 4: KMJM, WJFX, WNOV, KMJK. Medium: WJMG.

JAZZMASTERS “Sound Of Summer’* (JVC) 11/3
Rotations: Heavy 0/0, Medium 3/0, Light 8/3, Total Adds 3: WOWI, WCDX. WJFX. Medium: WPEG, WPAL, WEAS

ALEXANDER 0’NEAL ““Aphrodisia” (Tabu/A&M) 10/8
Rotations: Heavy 0/0, Medium 0/0, Light 10/8, Total Adds 8: WPEG, WIZF, WCKX, WJLB, KJMS, WEAS, WROU, WTLZ.

RAY CHARLES “I'll Be There’' (WB) 10/4

Rotations: Heavy 0/0, Medium 0/0, Light 10/4, Total Adds 4: OC104, WJMG, KFXZ, KMJK.
WILTON FELDER w/BOBBY WOMACK ‘‘Forever” (PAR) 10/3

Rotations: Heavy 0/0, Medium 1/0, Light 9/3. Total Adds 3: KQXL. WXOK, WJMI. Medium: WZAK

5TH WARD BOYZ “Thanks For The 8lessing” (Rap-a-Lot) 10/1
Rotations: Heavy 0/0, Medium 0/0, Light 10/1, Total Adds 1: KIPR,

ERIK HICKS “Let’s Get Into Something Sexy’’ (Riot/RCA) 16/1

Rotations: Heavy 0/0, Medium 2/0. Light 8/1, Total Adds 1: WBLK. Medium: WJJS, KMJK.

ICE CUBE /DAS EFX “Check Yo Self”” (Priority) 9/5

Rotations: Heavy 0/0, Mediuin 0/0, Light 9/5, Total Adds 5: WBLK, KJMZ, KQXL. 293, WROU.

BIG DADDY KANE f/SPINDERELLA “Very Special” (Cold Chillin'/WB) 9/2

Rotations: Heavy 0/0. Medium 3/0, Light 6/2, Total Adds 2: WWDM, WLWZ. Medium: WUSL. WOWI, Wy LB,

URBAN SPEECH ‘‘Let Me Go” (Reprise) 9/0
Rotations: Heavy 0/0. Medium 0/0, Light 9/0, Total Adds 0.

1 JUNGLE BROTHERS/40 Below Trooper (WB) . ........................ ... 44/3
2 RICHIE STEPHENS/Body Slam (MOoWN) . .. ......ooooe e 43/4
3 GURU 1/N'DEA DAVENPORT/Trust Me (EMIERG) . ... ......ooooetoann 41/4
4 G-WIZ/Teddy Bear (SCOIBIOS) . ..o\t ot e e e 38/3
5  MALAIKA/Gotta Know (Your Name) (ABM) . ... ... ..o e 33/2
6 HAROLD TRAVIS/Where Did Our Love Go (BBB/MCA) .. ...\ 31/8
7 SWEET N’ L0/40 Dog (Third Stone/Atlantic Group) . . ... ..ooo oo 31/6
8  EFUA/Strawberry Boy (VIrgin . . .. ...t e 19/4
9

10

" New artists have not yet had a UC .Breakel.
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WXYV/Baitimore
Sampson/Jacobs

JOE
PORTRAIT
SILK
P.O.V,
Hottest:
U.N.V.
LEVERT

ONYX
MARY J. BLIGE
VERTICAL HOLD

WILD/Boston
HilHall

T.C.F. CREW
VERTICAL HOLD

WBLS/New York
Love/Waller

H=TOWN
WRECKX-N-EFFECT
TONI BRAXTON
FIVE XI

CYPRESS HILL
Hottest:

WRKS/New York
Brown/Beasley

U.N.V.
TONY TONI TONE
Hottest:

JODECI
MARY J. BLIGE
Swv

JANET JACKSON
ROBIN S

0C104/Ocean City
Don Duckman

JOE

ME-2-U
MALAIKA
WALTER & SCOTTY
SWEET N LO!
Q'JAYS

MC LYTE
D-INFLUENCE
RAY CHARLES
Hottest:
U.N.V.

II D EXTREME
JODECI

SILK

ROBIN S

WRKE/Ocean City
Quartarone/Mens

PM DAWN

SWEET N LOY
ME-2-U

RICHIE STEPHENS
CYPRESS HILL
CHAKA DEMUS & PLI
Hottest:

TAG TEAM

MEN AT LARGE
ROBIN S

U.N.V.

VERTICAL HOLD

WUSL/Philadeiphia
Alian/Monet

SHANICE
NAUGHTY BY NATURE
Hottest:

WDAS/Phlladeiphia
Joe Tamburro

none

Hottest:
U.N.V.

LEVERT

MARY J. BLIGE
VERTICAL HOLD
JADE

WAMO/Pittsburgh
Hurricane Dave

WKYS/Waeshington
Prieto/Diggs

FIVE XI
HI-FIVE

BRIAN MCKNIGHT
WRECKX-N-EFFECT
MISSING PEACE
Hottest:

MARY J. BLIGE
ROBIN S

U.N.V.

JADE
VERTICAL HOLD

%

i -3

e

~
B A

= i -3 2F e e Ee
L

WGCUChicago
Smith/Clemons

BRIAN MCKNIGHT
Hottest:
H-TOWN

LEVERT

SILK

TAG TEAM
ROBIN S

WIZFiCincinnati
Tori Turner

CHAKA DEMUS & PLI
JOE

SHANICE

O'JAYS
ALEXANDER O'NEAL
Hottest:

U.N.V.

MARY J. BLIGE
TAG TEAM

JODECT

VERTICAL HOLD

WZAK/Cleveland
Tolliver/Rush

H-TOWN

MC LYTE
CYPRESS HILL
RUN-D.M.C.
Hottest:

MEN AT LARGE
TAG TEAM

U.N.V.

SV
TINA TURNER

WCKX/Columbus, OH
Frank Kelly

G-W1Z

MC EIHT

SADE

JUNGLE BROTHERS
ALEXANDER O'NEAL
ME-2-U

WVKO/Columbus, OH
Neison/Anderson

none

Hottest:

MARY J. BLIGE
JADE

LEVERT

U.N.V.
VERTICAL HOLD

WROU/Dayton
Marv Hankston

Q'JAYS

TLC

NUTTIN' NYCE
H-TOWN

SWEET N LO'

ICE CUBE
WALTER & SCOTTY
ALEXANDER O'NEAL
Hottest:

U.N.V.

TONY TONI TONE
SILK

LEVERT
MEN AT LARGE

WJLB/Detrolt
Steve Hegwood

ZHANE'

MARY J. BLIGE
ALEXANDER O'NEAL
H.

-TOWN
D-INFLUENCE
Hottest:

TAG TEAM
MARY J. BLIGE
JODECT

LEVERT

JANET JACKSON

WDZZ/Fiint
Maestro

none

Hottest:
LEVERT

MARY J. BLIGE
U.N.V.

MEN AT LARGE
JODECI

WJIFX/Ft. Wayne
Ange Canessa

CHANTAY SAVAGE
WALIER & SCOTTY
JAZZMASTERS
O'JAYS

D~ INFLUENCE
ZHANE'

KIRK WHALUM
G-WIZ

H-TOWN

I1 CLOSE

II D EXTREME
AFTER 7
Hottest:

ROBIN S
VERTICAL HOLD
JOMANDA

U.N.V.
MICA PARIS

WTLClIndianapoiis
Vickie Buchanon

SV

DUICE

GARY TAYLOR
JOE

H-TOWN
LO-KEY?
Hottest:
U.N.V,

MARY J. BLIGE
JODECI

SILK

ROBIN S

KPRS/Kansas City
Weaver/Fears

NAUGHTY BY NATURE
JOE

RICHIE STEPHENS
HAROLD TRAVIS
H-TOWN
D-INFLUENCE
JUNGLE BROTHERS
Hottest:

U.N.V.

MARY J. BLIGE
VERTICAL HOLD
MEN AT LARGE
JODECI

WQHH/Lansing, Mi
Goldbach/Dubose

none

Hottest:
U.N.V.

JOHNNY GILL
ROBIN S
LEVERT
VERTICAL HOLD

WNOV/Miiwaukee
Ernie G.

WRECKX-N-EFFECT
D-INFLUENCE
HAROLD TRAVIS
SCARFACE

ZHANE'

11 CLOSE
WALTER & SCOTTY
Hottest:

U.N.V.

MARY J. BLIGE
VERTICAL HOLD
MEN AT LARGE
JODECT

WMVP/Milwaukee
Young/Brown

INTRO

ME-2-U

MICA PARIS
BIG BUB
Hottest:
U.N.V.

MARY J. BLIGE
JODECL
VERTICAL HOLD
MEN AT LARGE

WKKV/Milwsukee
Tony Fields

1 OF THE GIRLS
REGINA BELLE
SADE

Hottest:

JODECI
MARY J. BLIGE
TONY TONI TONE
DR. DRE

WTLZ/Saginaw, Ml
Crockett/Lamptey

SWEET N LO'
SMOOTH
NEDMAN
P'APERBOY
JAMES INGRAM
ZHANZ!

LORDS OF THE UNDE
CYPRESS HILL
ALEXANDER O'NEAL
Hottest:

UN.V.

JODECT

MARY J. BLIGE
MEN AT LARGE
VERTICAL HOLD

KMJM/St. Louis
Atkins/Wynter

JUNGLE BROTHERS
MC LYTE

II CLOSE

II D EXTREME
SCARFACE
HAROLD TRAVIS
LO-KEY?
ottest:
NV,

ZODECI

MARY J. BLIGE
MEN AT LARGE
T.C.F. CREW

WJZ/Albany, GA
Norm Miller

WALTER & SCOTTY
CYPRESS HILL
NATALIE COLE
NAUGHTY BY NATURE
Hottest:

LEVERT

NV,

TAG TEAM

MEN AT LARGE
MARY J. BLIGE

KBCE/Alexandria, LA
Donnle Taylor

MC LYTE
HeTOWN
NUTTIN' NYCE
2PAC
Hottest:
MARY J. BLIGE
11 D EXTREME
SILK

U.N.V.
JODECI

WVEE/Atlanta
Brown/Bacote

AFTER 7
Hottest:
SHAI
U.N.V.
JODECT
TLC

TAG TEAM

WFXA/Augusta
Robert Taylor

none
Hottest:

II D EXTREME
JOHNNY GILL
U.N.V,
LEVERT

ONYX

KQXL/Baton Rouge
Chris Clay

H-TOWN

SHAL

WILTON FELDER
ICE CUBE
Hottest:
LEVERT

U.N.V.

JODECT

MARY J. BLIGE
VERTICAL HOLD

WXOK/Baton Rouge
Chris Clay

H-TOWN

SHAI

WILTON FELDER
Hottest:
LEVERT

U.N.V.
MEN AT LARGE
JODECI
MARY J. BLIGE

WATV/Birmingham
Ron Januery

SHAL

RICK HART
Hottest:
LEVERT

MARY J. BLIGE
SILK

U.N.V.

JODECT

WENN/Birmingham
Donnell/Starr

none

Hottest:

MEN AT LARGE
LEVERT

MARY J. BLIGE
U.NV

MICA PARIS

WPAL/Cherieston, SC
Jae Jackson

ONYX

AFTER 7

D~ INFLUENCE
WALTER & SCOTTY
EFUA

SHAL

MC LYTE

BIGGIE SMALZ

MARY J. BLIGE
TONI BRAXTON

Z93/Charieston. SC
Clitf Fistcher

MICA PARIS
PORTRAIT
ICE CUBE
GETO BOYS
MC LYTE

SMOOTH
D-INFLUENCE
=TOWN
Hottest:
UN.V,

LEVERT

MARY J. BLIGE

KTOWF M Tuisa
Tony Barrow

TLC
D-INFLUENCE
SMOOTH

WRECKX-N-EFFECT
Hottest:

UNV,

I1 D EXTREME
MEN AT LARGE
T.C.F. CREW
MICA PARIS

WPEG/Chariotte
Saunders/Fox

0’ JAYS

BRIAN MCKNIGHT
FU-SCHNICKENS
ALEXANDER O'NEAL
Hottest:

LEVERT

DR. DRE

JODECI

U.N.V.
11 D EXTREME

WJITT/Chattanocoga
Landecker/Rankin
RICHIE STEPHENS
WALTER & SCOTTY
EFUA

LORDS OF THE UNDE

D-INFLUENCE
Hottest:
LEVERT
U.N.V.

MEN AT LARGE
MARY J. BLIGE
VERTICAL HOLD

WWDMWColumbia, SC

WLWZ/Greenville, SC
Walker/Valentine

H-TOWN
BIG DADDY KANE

SILK
VERTICAL HOLD

WJMG/Hattiesburg-
Laurel, MS
Rob Neal

Y0 YO

HAROLD TRAVIS
ZHANE®
PAPERBOY

RAY CHARLES
Hottest:
U.N.V.

JODECL

MEN AT LARJE
MARY J. BLIGE
VERTICAL HOLD

KMJQ/Houston
Carl Conner

FIVE X1
Q' JAYS
WRECKX~N-EFFECT

Andre Carson JOE
KRIS KROSS Asgg;:tgs
WALTER & SCOTTY BerTa
D-INFLUENCE Jomci :
BIG DADDY KANE S
Hottest: 95
LEVERT
JODECT
II D EXTREME
ROBIN S T
MARY J. BLIGE e
LEVERT
II D EXTREME
WEUP/Huntsville
Steve Murry
WAGH/Columbus, GA
Darvell J. Smith BLACK UHUIRU
JOE
JOE GURU
JAMES INGRAM el (L
ME-2-U Hottest:
o ot
TAG TEAM MEN AT LARGE
b VERTICAL HOLD
D EXTREME Y
JODECT 28
T.C.F. CREW
WJMU Jackson
WFXE/Columbus, GA Todd/
Philip David March BIG BUB
0'JAYS
e CHANTE' MOORE
WRECKX-N-EFFECT :},t{g’;;“m
D-INFLUENCE LEVERT
EHANES JANET JACKSON
I A MARY J. BLIGE
UON e VERTICAL HOLD
MEN AT LARGE Lk

SILK
T.C.F. CREW
LEVERT

K104/Dallas-Ft. Worth
James Alexander

BRIAN MCKNIGHT
0'JAYS
Hottest:
U.N.V.

95 SOUTH

DR. DRE
LEVERT
HI-FIVE

KJMZ/Dalias/Ft. Worth
CaseyiLittle

ICE CUBE
Swv

Hottest:
95 SOUTH
U.N.V.
JODECL
DR. DRE
LORENZO

WJJN/Dothan
Steele/Doctrie

2PAC

ME-2-U
D-INFLUENCE
NUTTIN' NYCE
JOE

CYPRESS HILL
PAPERBOY
CHAKA DEMUS & PLI
BIGGIE SMALZ
Hottest:
U.N.V,

MARY J. BLIGE
JODECT

I1 D EXTREME
LEVERT

WZFX/Faysttevills, NC
Dawkins/Jay

0'JAYS

BIGGIE SMALZ
HAROLD TRAVIS
WALTER & SCOTTY
WHITNEY HOUSTON

WQMG/Greensboro
Brian Wallace

none

Hottest !
II D EXTREME

MARY J. BLIGE

WJBT/Jacksonville
Gary Young

JOE

WRECK X-N-EFFECT
SHANICE

G-WIZ

Hottest:

SNV

JODECL

MARY J. BLIGE
MEN AT LARGE
VERTICAL HOLD

WHJX/Jacksonville
Mark Shands

none

Hottest:

II D EXTREME
JODECT

LIL' KO-CHEES & T
LEVERT

H-TOWN

KilZKilleen, TX
Desaral Downs

MARY J. BLIGE
Hottest:
U.N.V.

TAG TEAM

TONY TONI TONE

ONYX
1 OF THE GIRLS

KFXZiLstayette
Carey Martin

FUNKDOOBIEST
SHAL
ME-2-U

EFUA

RAY CHARLES
GEORGE MICHAEL
PM DAWN
D-INFLUENCE
Hottest:
JADE

MEN AT LARGE
UN.V,

ROBIN S
T.C.F. CREW

Z16/Lske Charles
James Williams

SMOOTH

2PAC

GURU

MC LYTE
Hottest :
UNYV
VERTICAL HOLD
JODECI

II D EXTREME
MEN AT LARGE

W americanradiohistory com

U102/Lexington
Bill Ciary

0'JaYS
JOE

MEN AT LARGE

KiPR/Little Rock
Booker/Dylan

CHAKA DEMUS & PLI
5TH WARD BOYZ
D-INFLUENCE

SHAL

OE

RICHIE STEPHENS
Hottest:

MEN AT LARGE
JODECI

U.N.V.

TAG TEAM

ROBIN S

WGZB/Louisville
Del Spencer

none
Hottest:
H~TOWN
LEVERT
SWv
U.N.V.
JODECI

WJJS/Lynchburg, VA
Cisco/Cameron

MALAIKA

GURU

AFTER 7

WALTER & SCOTTY

INTRO

WHITNEY HOUSTON
SHAI

Hottest:

U.N.V.

VERTICAL HOLD

WVLRLynchburg, VA
Ladd Goins

NUTTIN' NYCE
ME-2-U

JOE

JAMES INGRAM
Hottest:

I1 D EXTREME
U.N.V.

JODECL

MARY J. BLIGE
MEN AT LARGE

WFXM/Macon, GA
Big George Threatt

O'JAYS
JOE
ME-2-U

SMOOTR

LORDS OF THE UNDE
BIGGIE SMALZ
Hottest:

U.N.V.

MEN AT LARGE
T.C.F. CREW
LEVERT

SILK

KJMS/Memphis
Base/St. James

GARY TAYLOR
SHAI

ALEXANDER O'NEAL
WALTER & SCOTTY
BLACK UHURU
Hottest:

U.N.V.

JODECL

MEN AT LARGE
SILK

LEVERT

K97/Memphis
0'Jay/Bell

none
Hottest:
LEVERT
JOHNNY GILL
JODECI

MARY J. BLIGE
TAG TEAM

WALT/Meridian. MS
Steve Poston

SWEET N LO*
GURU

ME-2-U
HAROLD TRAVIS
BIGGIE SMALZ
SCARFACE
Hottest:
UNYV

MEN AT LARGE
MARY J. BLIGE
LEVERT
JODECI

WEDR/Miami
James Thomas

none
Hottest:

I1 D EXTREME
JOHNNY GILL
U.NY

MARY J. BLIGE
TAG TEAM

WBLX/Mobile
Cheatham/Sincialr

TONY TONI TONE
TONI BRAXTON
AFTER T
NUTTIN' NYCE
SHAI

PAPERBOY

WALTER & SCOTTY
0'JAYS

SMOOTH

ERIC MARIENTHAL
D-INFLUENCE

Hottest:

MARY J. BLIGE
MEN AT LARGE
II D EXTREME
JODECL

U.N.V.

HOT105/Montgomery
Monica May

NUTTIN' NYCE
JOE

ME-2-U
GARY TAYLOR
MC LYTE

MARY J. BLIGE
MEN AT LARGE
VERTICAL HOLD
JODECL

WQQK/MNashville
Jackson/Wright

NAUGHTY BY NATURE
H-TOWN
Q'JAYS
SMDOTH

WALTER & SCOTTY
JOE

Hottest:

JODECT

U.N.V.

MARY J. BLIGE
SILK

ROBIN S

WIKS/New Bern, NC
Kirkiand/Kenney

none

Hottest:

MARY J. BLIGE
JADE

JOHNNY GILL
U.N.V.

LEVERT

WQUE/New Orieans
StevensiCortelio

none
Hottest:

SWy

H-TOWN

II D EXTREME
MIA X

JOE BLAKK

WOWUNorfolk
Steve Crumbiey

ME-2-U}
JAZZMASTERS
ZHANE'
Hottest:
JODECT

L.L. COOL J
ONYX

U.N.V.

BRIAN MCKNIGHT

WJHMW/Orlando
Lindsey/Hollywood

L.L. COOL J
TAG TEAM
ZHANE'

WHITNEY HOUSTON
CYPRESS HILL
Hottest:

WQOK/Raleigh
Young/Conners

none
Hottest:
JODECT
JOHNNY GILL
MARY J. BLIGE
LEVERT

II D EXTREME

WCDX/Richmond
Aaron Maxwell

ZHANE®
JAZZMASTERS
CYPRESS HILL
Hottest:
ROBIN S
LEVERT
T.C.F. CREW
U.N.V.
JODECI

WPLZ/Petersburg-
Richmond

Phil Daniels

EFUA

SHAT

Hottest:

TAG TEAM

LEVERT

TONY TONI TONE

II D EXTREME

U.N.V.

KSJL/San Antonlo
Michael Andrews

O'JAYS
JOE

Hottest:

BRIAN MCKNIGHT
MARY J. BLIGE
JODECL

U.N.V.

TONY TONI TONE

WEAS/Savannah
Floyd Blackwell

BLACK UHURU

PM DAWN

SHAL

ALEXANDER O'NEAL
WALTER & SCOTTY
BIGGIE SMALZ
Hottest:

LEVERT

U.N.V.

MARY J. BLIGE
MEN AT LARGE
MICA PARIS

KMJ)J/Shreveport
John Wiison

JOE

SHAL

2PAC

MC ETHT
WHITNEY HOUSTON
NEW VERSION OF S0
CYPRESS HILL
SCARFACE
Hottest:

MARY J. BLIGE
LEVERT

U.N.V,

JODECI

MEN AT LARGE

WTUG/Tuscaloosa, AL
Steve Sioan

PORTRALT
SHAI

Hottest:

MARY J. BLIGE
U.N.V.

SILK
LEVERT
JODECI

K98-FM/West Monros,
LA
Rockey Love

NAUGHTY BY NATURE
Hottest:

U.N.V.

II D EXTREME
JODECL

MEN AT LARGE
VERTICAL HOLD

R e T
S _M}..&,‘. R

B i ooy
S .

R

e

KJLH/Los Angeles
Frankie Ross

NUTTIN' NYCE

D~ INFLUENCE
HAROLD TRAVIS
AFTER 7

CHERYL "PEPSII" R
ME-2-U

SHANICE

Hottest:

JODECI

MARY J. BLIGE
JOHRNY GILL
MEN AT LARGE

KKBT/Los Angeles
John Monds

none

Hottest:

MARY J. BLIGE
U.N.V.

JODECI

SILK

JADE

88 Current Reporters
73 Current Playlists

V103.9/Los Angeles
Guzman/Russell

none

Hottest:
LEVERT

U.N.V.

JADE

MARY J. BLIGE
JODECL

KMJK/Phoenix
Keith Bell

Y0 YO

RAY CHARLES
ERIC MARIENTHAL
CYPRESS HILL
1I CLOSE
ZHANE'
Hottest:

MARY J. BLIGE
T.C.F. CREW
VERTICAL HOLD
JODECI

FIVE XI

Called In Frozen Playlist (15):

K97/ Memphis
KKBT/Los Angeles
WDAS/Philadelphia
WDZZ/Flint
WENN/BIrmingham
WFXA/Augusta
WGZB/Louisvlile
WHJX/Jacksonvilie
WIKS/New Bern
WQHH/Lansing
WQMG/Greensboro
WQOK/Raleigh
WQUE/New Orieans
WVKO/Columbus
V103.9/Los Angeles
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‘ WVPE/South Bend-
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John Placiotts 3 EoyiBiddie
o 4 JOEY CALDERAZZO Z E
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S iy ey S e e ToeoTip e
u G
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Hotest o0C EATHAN S S0k LosT Tmi
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2 FUTU} CORMELL DUPREE [pe Rashad Muhaimin Motiest.
HORACE. SILVER ERVESTINE ANDERSON o . TNLALD RUBALCARA
T Il £ 8 < T
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el RIAt X108 ROB POCINMELL DOHEPULLEN SERGID SALVATORE
JIM SN TEDOY EDWARDS NATALIE COLE ) ARTEN VINCE JONES
SANTAMARLA BILL O'CONNELL KREITH JARRETT TRT PERSON & C: HORACE SILVER
Hottest: STRAIGHT AHEAD FRANKS —_— DAY JOEY DEFRANCESD
Jtfciors SoSuman recoLs s e otiest:
T o LISt T DL WIABMunstvile, Al WSS aysttwvile, NC e OEL CAHILO
MILT JACKSON Mike Jenkins JAZZ FROM THE CITY Eften C. Wel i MILT JACKSON
MARK WITFIELD Xon Wbt - Senewy inos [ WILCREM MILLER
el ErhaT g AJ. CROCE N PULLEN FORRY WATSON
EF LT JACKSON
wor Al f e O PARS o eemanse b0 AT 1110 PUBNTE Rar e i
. o f
e oy o S o pdl menjsny
YINCE JONES RICKY VOCOKRD IRl DUME PhRy DNVE_gRusE SUSANIAH, MCOORRLE
s XEN NAVAREO #5 uEE SLL L CTER .
: B Yo vorces Fortast il H ebu
i 5 wargon OAEL P LT Shcxson 0
et T 5 e
5 €01E P
o e Ehgm e | e iy e
BRENTA. BUSSELL HE SHELE RCESRUATION s = i KJAZSan Francisc KUNViLss Vegas
N & C e 2 Suzanne ScottWe
e WAER/Syracuse MILT JACKSON WTEB/Qrasnvitie, NC
o oo Lom acae o Losla Stowar ey - i WQCD WwWJzz F
MICHELE HENDRICK PIECES OF 4 DREM ¢ HENDAICK DAVE KDZ
= JAY HOGGARD WU Vi DICK KaTZ SUSANKAK HCCORKLE |
- FULLEN SERCI0 SALWTORE FERSON § CARTER OB SUATIE Y WATALTE cole WL K MX
o CORNELL DUPREE LENESTIN ANDERSON TOC CHEATIAN o T !
HILT JACKSON CARUIENTY jLEICEIET IAY HOGGARD PERSON & CARTER JEFF BEAL
ILGRE MILLER B [raemicg GEORGE VEIN STRAIGHT STRATGHT EAD N D K|N|K
twLores L HILT Incason s viam VIN maTISTE ANE HET PEE VEE ELLIS WFAE KH |
ORK_ VOICES R HARVIN STAMM TARIO BAUZA BILL 0COMNELL.
BILL O'CONNELL VINCE JOWES WHITE HONGO SANTAMARTA ALEX BUGNON ba)
e ) Ectes vy o o occes otest: ot M WHRL KTNT KSBR
NATALLE GOLE ey ) Hot test.: test: TITO PUENTE JOHN COUTRANE
Hozteat HILT JACKSON Ta cRoT MILT JACKSON SLIDE HAPTON & TH
BOBEY WATSON MLGREW MILLER o SUSANNAN 4cOORKLE SAZE FUTURES AFTURO SANDOVAL THO
DAVE SwaLs ARTURO SHNDOVAL Hottest: ARTURD SANTOVAL XEY CALDERAZZD LARARY BREALX WN U A K W
iR iLen BOBBY K REGRE IR HICH. CAMILD ROY HARGROVE. MICHAEL FRAIKS
™
Bl | i S || e | e KXDC JZTRAX
wTwt oz e w
x
QGary Varcaid ALVIN BATISTE HORACE SILVER =
XC_ CHEATHAM JIM HIDERD o
JAY HOGGARD GEORGE WEIN JOEY DEFRANCESD
RICKT W00DARD 808 BERC YINCE JMES
ALVIN BaTISTE FolE Coz (2
GEORGE WEIN SERGIO SALVATORE VISOM BRAZIL
Hottest: Hottest:
FTAN Kison WIGAEY M1LER Hotrest :
MATALTE COLE MILT SACKSON LT JAKSON
8T wATSON RSN
Jen 30 SISANNAN HECORLE
HILT JACKSOS Fit SMITH MULGREW MILLER
TOWER OF POWER
p— B> O 10—
Tony Sist!
Hattes
E0DIE DANIELS
e Ll KLCCIEugens, OR
FORE wATSON Micheel Canning
c L] JOHNNY CLEGG & SAV
YEW NAVARRO
JET CALDERAZZ0
o
CORELL. DUPREE, N
trest 4
HICHAEL FRANGS J
ALD Fy
fregnn ;
TOM GRANT
o ! RBER
i
IRGEIEELOf a female jazz quintet excites you WORTH
just wait until youyat=¥:1a{sl-Teeh WAITING
THE NEW ALBUM %4
32 Current Contemporary Jazz
body & soul e
y 30 Current Contemporary Jazz
Playlists
Produced By \ELLIAATE Did Not Report, Piaylist Frozen (2):
KSDS/San Diego
WSHA/Raleigh 1
, Contacts: Rachel Lewis (212)333.8119
i i
! 3 i
‘ fer Phelps (212)333.8347
; ennifer Phelps .
THE ATLANTIC GROUP % |
© 1993 Atlantic Recording Corporstion A Time Warmer Company. > - SCRESSES S

warn-americanradiohistory com


www.americanradiohistory.com

56. e mc

38 REPORTERS

32 REPORTERS

JULY 9, 1993

continued growth.

0002 O0BR06000608:=00=0000-000- =

JEFF LORBER/Worth Waiting For (Verve Forecast/PolyGram) . . . . “Do”
MICHAEL FRANKS/Dragonfly Summer (Reprise) . . .................
DAN SIEGEL/The Getaway (Sin-Drome) ... ......................

DAVE KOZ/Lucky Man (Capitol) .. ...t
JAZZMASTERS/The Jazzmasters (JVC) .. ...t
DONALD FAGEN/Kamakiriad (Reprise)* ............coooeennn ..

PAUL JACKSON JR./A River In The Desert (Atlantic/AG)* . ............
MARK WHITFIELD/Mark Whitfield (WB) . .. .. ....................
ERIC MARIENTHAL/One Touch (GRP) . . ... ...t
TOWER OF POWER/TOP(Epic) .........covvinei it
ALEX BUGNON/This Time Around (Orpheus/Epic) ..................
KEN NAVARRO/| Can't Complain (Positive Music) .. ................
YANNU/In My Time (Private Music) .. ...................c.oo .
GEORGE BENSON/Love Remembers (WB) . ......... +Koeps bulletdue to . . . . "
KIM PENSYL/Eyes Of Wonder (GRP) .. ............... ... . ...

GRANT GEISSMAN/Rustic Technology (Bluemoon) .. ...............
JOHN TESH/Monterey Nights (GTS) . .. ......................oo.
ZACHARY BREAUX/Groovin' (NYC) . ...t
LEE RITENOUR/WesBound (GRP) .. ... ... ................ ...
CRAIG CHAQUICO/Acoustic Highway (Higher Octave) ...............
SONYA JASON/Tigress (Discovery) ......... ...t
TOM GRANT/The View From Here (Verve Forecast/PolyGram). . .........
ART PORTER/Straight To The Point (Verve Forecast/PolyGram) .........
BRENDA RUSSELL/Soul Talkin’ (EMIERG) ......................
KIM WATERS/Peaceful Journey (Warlock) .......................
FOWLER AND BRANCA/Etched In Stone (Silver Wave) . . .. ...........
ABRAHAM LABORIEL/Dear Friends (Bluemoon/Wigwam) ............
DAVE SAMUELS/Del Sol (GRP). . ....... ...t
PIECES OF A DREAM/In Flight (Manhattan/Capitol) ................
PETER WHITE/Promenade (Sin-Drome) .. .o .....................

JULY 9, 1993

w ™
1 1 MILT JACKSON/Reverence And Compassion (Qwest/Reprise) .. ... ..
“Coming” 4+ € ROYHARGROVE/Of Kindred Souls (Novus/RCA) . ... ........................
_____ Say"” 2 3 MULGREW MILLER/Hand In Hand (Novus/RCA) ...........................
. “Smile s @ MICHEL CAMILO/Rendezvous (Columbia) ... ...............ooooiiunion..
... "Sound' 3 5 BOBBY WATSON/Tailor Made (Columbia) .......................oio...
“Snowbound”’ 12 @ NATALIE COLE/Take A Look (Elektra) . .. ..........ooooeviinieiaia oo,
.. “Flavor” 5 7  MARK WHITFIELD/Mark Whitfield (WB) .. .......... ... ... ... ...
... "Maya” s © RYANKISOR/On The One (Columbia) ... .........cooorerviriaaaaon.
_________ 1 @ KEITH JARRETT TRIO/Bye Bye Blackbird (ECM). .. .........................
Cruise” 1w D DAVE GRUSIN/Homage To Duke (GRP) ... .................ooooiiiiiiins
‘Around’ 1 D JAZZ FUTURES/Live In Concert (NoVUS/RCA) . ... ...
_________ 9 (P ARTURO SANDOVAL/Dream Come True (GRP)* . ...........................
L Take" 1 (® STEPHEN SCOTT/Aminah's Dream (Verve/PolyGram)® .. ............ .......
Heart” 13 (D JEFF BEAL/Three Graces (Triloka)® ....................... +Keops bullet dus 10 . .
L Hal 7 @ SUSANNAH McCORKLE/From Bessie To Brazil (Concord) . ... ... LS
_________ 7 16 EDDIE DANIELS/Under The Influence (GRP) .. ..... .. ... ... ... ... ... ...
_________ 16 (P ZACHARY BREAUX/Groovin' (NYC)".. ... ... ... .........iinnn.
“"Coming 2 O JIMMY SMITH/Sum Serious Blues (Milestone/Fantasy) . ......................
... "Boss” # O JOHN COLTRANE/The Last Giant-Anthology (Rhino/Atlantic) . .. .................
.. “Sacred"” 2 € DIANE SCHUUR/Love Songs (GRP) . ... .......... ..o
Exotica’ % € RAY BARRETTO/Ancestral Messages (Concord Picante) . ......................
......... @ JOEY DeFRANCESO/Live Al The Five Spot (Columbia) .. .. ....................
_________ 19 23 KENNY BARRON/Sambao (Verve/PolyGram) . .. ... .. ... ... ..........o...
_________ ¢D HORACE SILVER/It's Got To Be Funky (Columbia) .. . . .......................
_________ 15 25  LEWIS NASH/Rhythm Is My Business (Evidence) . . ... ............ ... .. ... ..
_____ “No" 2 €D BRANFORD MARSALIS/Bloomington (Columbia) . . . .............ooouonnnn..
_________ o7 27 DAVE SAMUELS/DelSol (GRP) . ... ... ... ..
“Conquistador” ¢ JOEY CALDERAZZO/The Traveler (Blue Note) ... ................ ... ......
_________ ¢ TRAVIS SHOOK/Travis Shook (Columbia) .. ...............................

30
DEBUT J> )  JEANIE BRYSON/I Love Being Here With You (Telarc) ........................

INEW &

EET s LS - B Ll e VR S P e e AT R,
[ TN AWMOETADDED| HOTTEST LT LS AMOSTADDED)| HOTTEST
JEFF LORBER (27)
PETER WHITE (31) DONALD FAGEN (23) DON PULLEN (15) m'fl';;g'c,c',;s,m%)‘)
TONY GABLE & 206 (20) MICHAEL FRANKS (20) DOC CHEATHAM (11) ROY HARGROVE (12)
PETER WHITE 82% LA VIENTA (8) JAZZMASTERS (18) STRAIGHT AHEAD 69% JAY HOGGARD (11) BOBBY WATSON (10)
PIECES OF A DREAM 63% KIKI EBSEN (7) DAVE K0Z (13) PERSON & CARTER (10) NATALIE COLE (7)
TONY GABLE & 206 61% ZACHARY BREAUX (5) DAN SIEGEL (9) VINCE JONES (8) MICHEL CAMILO (6)
GEORGE BENSON (4) KEN NAVARRO (7) ALVIN BATISTE (7) JIMMY SMITH (6)
CLANSNAD 4) PAUL JACKSON JR. (6) GEORGE WEIN (7) JAZZ FUTURES (5)
ARIOUS ARTISTS/Sleepless...(4) YANNI (6) SERGIO SALVATORE (6)
v Hilaree STk B} ERIC MARIENTHAL (5) SUSANNAH McCORKLE (5)
TOWER OF POWER (5)

**GOVI “Cuchama” (Real Music) 29/1

EXTRA this week.
**R0OB MULLINS “*Music For Lovers” (RME) 24/1

KSBR. CHART EXTRA this week
*TONY GABLE & 206 ““Tony Gable & 206" (Heads Up) 23/20

**PETE BARDENS “Further Than You Know’' (Miramar) 23/0

DEBORAH HENSON-CONANT “Budapest’”” (White Cat) 193
Rotations; Heavy 1/0, Medium 8/0, Light 1073, Total Adds 3, WNWV, KTNT, KSBR. Heavy: KEZL.

ERIC TINGSTAD & NANCY RUMBEL ‘“‘Give And Take™ (Narada) 19/1
Rotations: Heavy 0/0, Medium 11/0, Light 8/1, Total Adds 1, KSBR.
CLANNAD “‘Banba” (Atiantic/AG) 18/4

GLENN ALEXANDER ‘‘Ralnbow’s Revenge” (Shanachie) 18/3
Rotations: Heavy 0/0, Medium 7/1, Light 11/2, Total Adds 3, KBZN, KYFX. KXDC.

JOHN BOSWELL ““Count Me In” (Hearts Of Space) 18/1
Rotations: Heavy 2/0, Medium 6/0, Light 10/1, Total Adds 1, WFAE. Heavy: WEZV, KTHO.

NATALIE COLE “‘Take A Look” (Elektra) 17/3

FERNANDO SAUNDERS “The Spin” (A&M) 17/0
Rotations: Heavy 4/0, Medium 6/0. Light 7/0, Total Adds 0. Heavy: KCFE, KEZL. KCLC, KTHO.

Rotations: Heavy 0/0, Medium 6/4, Light 17/16, Total Adds 20, WQCD, WJJZ, WNWV, WJZZ, KCFE, KTWV, KJZZ, KYFX,
WLOQ, WNND, KTNT, KEZL, KXOC, WEZV, KCLC, KMXK, KNIK, KSBR, JZTRAX. SS. BREAKER this week. **BiLL 0’CONNELL “‘Lost Voices” (CTI/NAC) 251

Rotations: Heavy 3/0, Medium 5/1, Light 10/3, Total Adds 4: WJJZ, KIFM, KTNT, SS. Heavy: KTWV, KKSF, KXDC.

**GONZALO RUBALCABA “‘Suite 4 y 20" (Blue Note) 26/1

Rotations: Heavy 5/0. Medium 9/0, Light 15/1, Total Adds 1, WNWV. Heavy: KTWV, WNOX, KEZL, 8S, KTHO. CHART Rotations: Heavy 3/0, Medium 15/0, Light 8/1, Total Adds 1, WFPL. Heavy: WRTI, WEBR. WKRY. CHART EXTRA this week.

**CORNELL DUPREE ‘“Child’s Play” (Amazing) 25/5
Rotations: Heavy 1/0, Medium 6/0, Light 18/5, Total Adds 5, WYBC, WAER, KLCC, KSLU, WVPE. Heavy: KUNV. CHART

EXTRA this week.

Rotations: Heavy 6/0, Medium 7/0, Light 11/1, Total Adds 1, WNWV. Heavy: WNUA, JAZZFM, WGMC, WLOQ, WMGN, +*ERNESTINE ANDERSON “Now And Then” (QWGSVR'pﬂSl) 2573

Rotations: Heavy 3/0, Medium 10/0, Light 12/3, Total Adds 3, WDET, WYBC. WFPL. Heavy: WRT), WOTB. KJAZ. CHART
EXTRA this week.

Rotations: Heavy 1/0, Medium 14/0, Light 10/1, Total Adds 1, KUNV. Heavy. WAER. CHART EXTRA this week.

Rotations: Heavy 4/0, Medium 10/0, Light 9/0, Total Adds 0. Heavy: WNWV, KTWY, WNOX. SS. CHART EXTRA this week. **TEDDY EDWARDS “‘Biue Saxophons” (Antllles/Isiand) 2411

Rotations: Heavy 3/0, Medium 14/0, Light 7/1, Total Adds 1, WJAB. Heavy: WCPN, KPLU, KUNV. CHART EXTRA this week.
**NEW YORK VOICES “What's Inside” (GRP) 23/2

Rotations: Heavy 5/0, Medium 11/0, Light 7/2, Total Adds 2, KMHD, JCITY. Heavy: WOTB, WCLK, WAER, WJAB, KUNV.
CHART EXTRA this week.

*STRAIGHT AHEAD “Body & Soul” (Atlantic Jazz/AG) 22/4

Rotations: Heavy 3/0. Medium 4/0, Light 15/4, Total Adds 4, KJAZ. WFPL, KUNV, JCITY. Heavy: WCLK, KLON, WMOT.
BREAKER this week.

** JOE LOVANO *‘Universal Language” (Biue Note) 21/2

Rotations: Heavy 5/0, Medium 7/0, Light 9/2, Total Adds 2, WCPN, KUNV. Heavy: WDET, KSDS, WJAB. WFPL, WVPE.
CHART EXTRA this week.

JIM SNIDERO ‘‘Urban Tales” (Square Discs) 19/4
Rotations: Heavy 1/0, Medium 1/0, Light 17/4, Total Adds 4, WRTI, WCPN, WMOT, KUOP. Heavy: KJAZ.

Rotations: Heavy 3/0, Medium 6/0, Light 8/3, Total Adds 3, KIFM, KYFX, KKLD. Heavy: WQCD, JAZZFM, WEZV. VINCE JONES “‘One Day Spant" (Intulﬂon) 18/8

Rotations: Heavy 0/0, Medium 3/0, Light 15/8, Total Adds 8, WOTB, WCPN, KMHD, WFPL, KUOP, WEBR, CJ, WSIE.

o T TR R S i R SR RS R R Bl B e e e e e B e DR e R
* Uncharted Breakers 0 red by one ** Chart Extra denoted by two asterisks.

DO NUMBER ONE RATINGS
MEAN ANYTHING ANYMORE?
CHICAGO # 1 25-54 ADULTS

DALLAS # 1 25-54 ADULTS

MILWAUKEE # 1 12 PLUS & 25-54
(ONLY THE SIZE OF THIS AD PREVENT US FROM LISTING MORE!)

IS THERE A PATTERN DEVELOPING HERE?

IF WE CAN TURN YOUR MARGINAL SUNDAY DAYPARTS INTO ]
RATINGS WITHOUT CHARGE, WHY WOUDN'T YOU WANT OUR PROGRAM?

CALL FOREST AT (602) 204-1989 | MUSICAL STARSTREAMS
OR FAX US AT (602) 204-1990 | LISTEN... WHILE WE CREATE FUTURE RADIO™

TR e R S AT rw I
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58 Juiy9,1993 COUN , R Y
NATIONAL AIRPLAYs
wis wf(s R GRS EAAGTEEY ;Z::ns/Adds Heavy Medium  Llight Ly e AP Ty ey
u s 2 ) ALAN JACKSON/Chattahoochee (Arista).................................... 231/0 230 1 0 WIT T A2
7 6 4 @ CLINTBLACK with WYNONNA/A Bad Goodbye (RCA) ... ............................. 2310 219 12 0 TRAVIS TRITT (150)
5 5 3 € JOHN ANDERSON/Money In The Bank (BNA Entertainment) .. ........................... 231/0 221 8 2 WYNONNA (146)
13 12 7 @ REBAMCENTIRE/I's Your Call (MCA) ... ......................................... 231/0 208 23 0 RONNIE MILSAP (51)
2 9 & € GEORGE STRAIT/When Did You Stop Loving Me (MCA) . ..................cooiiiinn. 231/0 202 25 4 CLAY WALKER (44)
% 13 & (@ BROOKS & DUNN/We'll Burn That Bridge (Arista) ... ................................. 2310 194 37 0 P‘m#‘:“éﬂﬁs;}”’
g8 7 5 7 TANYATUCKER w/DELBERT McCLINTON/Tell Me About It (Liberty) ..................... 226/0 203 18 5 LARRY STEWAR(T ()28)
2 16 13 @ MARKCHESNUTT/It SureIsMonday (MCA) .......... .. ..., 231/0 152 78 7 BROTHER PHELPS (26)
15 14 10 @ CONFEDERATE RAILROAD/When You Leave That Way You... (Atlantic Nashville/AG) ......... .. 221/0 142 67 12 DOLLY PARTON (25)
19 15 12 @ PAMTILLIS/Cleopatra, Queen Of Denial (Arista). . . ......................oooiiiiii.. 231/0 116 106 9 ROBERT ELLIS ORRALL (24)
21 17 15 P SAMMY KERSHAW/Haunted Heart (Mercury) ......................o i .. 230/0 71 154 5
2 1 156 (P TRACY LAWRENCE/Can't Break It To My Heart (Atlantic Nashville/AG) ..................... 231/0 64 164 3
2 19 17 (B CARLENE CARTER/Every Little Thing (Giant) ... ........ ... .coiiriiiiiiinann. . 231/0 56 169 6
% 20 19 (O LITTLE TEXAS/What Might Have Been (WB) ... ... ... .. .. ... ... ............ 231/0 33 178 20 m
0 2 20 B DOUG STONE/Why Didn't | Think Of That (Epic) ............ ... i, 231/0 27 188 16
u 21 21 @ RESTLESS HEARTWe Got The Love (RCA) ... oo oot ee oo 22600 24 181 21 CLINT’;'-L‘A"C;‘:/K‘Z‘;':“():“:“} -
a7 2 22 @ DOUGSUPERNAW/Reno (BNA Enterfainment) ... ......... .. ... ..o, 225/2 21 173 31 JOHN ANDERSON (149)
2 2 23 © SHENANDOAH/Janie Baker (RCA) . .. ... oo 230/1 13 178 39 GEORGE STRAIT (92)
1 28 22 @ HALKETCHUM/Mama Knows The Highway (Curb) ................................... 230/5 7 189 34 REBA McENTIRE (61)
3 27 25 €O TRISHA YEARWOOD/Down OnMyKnees (MCA) .. .......... ....................... 223/6 6 170 47 BROOKS & DUNN (58)
2 2 1 21 VINCEGILL/NoFuture In The Past (MCA) .. ... ... oo 169/0 78 53 38 TANYA TUCKER w/ DELBERT MCcCLINTON (58)
33 2 @ BILLY RAY CYRUS/In The Heart Of A Woman (MErCUry) . ... ........................... 226/8 4 140 82 co";“é,“;;ﬂﬁ";‘g&:g) -
3 2 27 € GIBSON MILLER BAND/Texas Tattoo (EDIC) . . .. ... oo 213/5 5 158 50 PAM TILLIS (23)
a 31 2 @ AARON TIPPIN/Working Man's PhD. (RCA) . ... . ... ... .. . 221/4 5 136 80
_ 38 31 €D DWIGHT YOAKAM/A Thousand Miles From Nowhere (Reprise) ........................... 228/9 2 124 102
9 11 9 26 MARY-CHAPIN CARPENTER/The Hard Way (Columbia) . .............................. 152/0 57 71 24
— 4 33 €D SAWYERBROWN/Thank God For You (Curb) .. ... ... ... ... oot 221/12 1 109 111 Ty —
3 % 20 @@ MARK COLLIE/Shame Shame Shame Shame (MCA) .. ....... ... oo, 195/5 5 115 75 SN VY PATE A ool o
4 35 32 € RADNEY FOSTER/Easier Said Than Done (AriSta) .. ..........ooineeeriieenaen.. 208/9 2 99 107
1 1 18 30 GARTH BROOKS/That Summer (Liberty) .. ... ... . ... ... . .. .. . i .. 154/1 54 61 39 (T
5 40 3% € BOYHOWDY/A Cowboy's Born With A Broken Heart (Curb). .. ........................... 195/21 7 77 111
4 3 3 € TRACY BYRD/Holdin' Heaven (MCA) ... ..... ... ... ... ... .................... 200/14 0 68 132 1 BOBBIE CRYNER/Daddy... (Epic) ... 82/17
10 10 11 33 LORRIE MORGAN/I Guess You Had To Be There (BNA Entertainment) ................... ... 131/0 31 65 35 2 LYNYRD SKYNYRD/Love... (Atl. Nash/AG) . . 11/1
— 47 37 € JOHN MICHAEL MONTGOMERY/Beer And Bones (Atlantic Nashville/AG) . . ... .............. 196/17 0 52 144 3 ZACA CREEK/Fly Me South (Giant) . . . ... ... il
_ 4 3 €D STEVE WARINER/If I Didn't Love You (Arista) . ... ... ... .......................... 196/23 1 49 146 4 AARON NEVILLE/The Grand Tour (A&M) ... . 6/4
« 4 14 36 COLLIN RAYE/SomeDody EISe's MOON (EPIC) . .. .. .o\ oovooeoeeeeee et 1310 32 55 Py 5 A KRAUSS & U. STATION Every... Rounder) . 677
47 3 39 €) MATTHEWS, WRIGHT & KING/I Got A Love (Columbia) . . ........................... 160/10 0 64 96
— 50 43 €D BROTHERPHELPS/Let Go (Asylum) .. ... ... ... .. ... . . e i, 174/26 0 20 154
8 44 41 € JOHNBERRY/A Mind Of Her Own (Liberty) . . . ... ... ... ... .. ... ... . ... ... ...... 151/4 0 41 110 New artists have not yet had & Countr
BREAKER (I WYNONNA/Only Love (CUrb/MCA) . .. ... o 151/146 0 15 136 Breaker or concurrent);irplay from 609:
3 5 2 41 McBRIDE & THE RIDE/Love On The Loose, Heart On The Run (MCA) ...................... 108/1 25 52 31 of reporting stations.
BREAKER @ CLAY WALKER/What's ' TOYOU (GIant) . . ... ..o oot 162/44 o0 20 142
BREAKER ® TRAVIS TRITT/Looking Out For Number One (WB) ... . ... ... ... ... ... .. ..c.ooiii.... 159/150 1 12 146
Breaxer @ LARRY STEWART/I Cry Tomorrow (RCA) ........................................ 146/28 0o 19 127 e Y T P
BREAKER @ TOBY KEITH/He Ain't Worth Missing (Mercury) . . ... ... e 146/30 1 14 131 nationally, and the songs reported ““hottest’* compiled
BREAKER D RONNIE MILSAP/True Believer (LIDEMty) . ....................ooooiiieieiiiinie.n. 142/51 1 10 131 from ail our reporters. The number in parentheses im-
s @ 4 47 CHRIS LeDOUX/Under This OId Hat Libety) .. ........................ccooeeeennn 108/0 1 26 81 oot Inaton e o o & o
4 45 44 48 CLINTON GREGORY/Standing On The Edge Of Love (SOR). .. ............ ... ... ... ... ... 97/0 0 36 61 adding the song this week or noting that the song is
— — 50 @ SHANIA TWAIN/Dance With The One That Brought You (Mercury) . ........................ 107/8 1 13 93 among their five hottest.
@ PATTY LOVELESS/Nothin' But The Wheel (Epic) . .. ................... ... ... ... 120/33 0 6 114

Breakers are those records that have achieved concurrent airplay at 60% of our reporting sta-
tions. New & Active records are those receiving airplay at 30-59 % of the stations. Records in -
Significant Action are receiving airplay at 5-29% of the stations. Records do not have to
reach Breaker in order to chart.

CLAY WALKER . TOBY KEITH
What’s It To You (Giant) He Ain’ issi
e Ain’t Worth Missing (Mercu
On 70% of reporting stations. Rotations: Heavy 0, Medium 20, Light 142, Total Adds 44, On 63% of reporting stations. Rotations: Heavy 1,gM(edium 3? Light 131, Total Adds 30,
including WGNA, WQCB, WOKO, KEAN, WEZL, KOUL, KHAK, KCLR, WHOK, KASH, including KEAN, WYAY, WWKA, WTXT, KNUE, WHOK, WWJO, WDEZ, KZSN, KZLA
KMIX, KCCY. Moves 48-42 on the Country chart. KMPS. Moves 49-45 on the Country chart. ' ' ' ' '
Looking O .It.RFAowfl TR:LT One (WB) el
ut For Number One I’'ll Cry Tomorrow (RCA)
On 69% of reporting stations. Rotations: Heavy 1, Medium 12 Light 146, Total Adds On 63% of re|
s s s porting stations. Rotations: Heavy 0, Medium 19, Light 127, Total Adds 28,
150, including WDLS, WPKX, WFRG, KIXS, WACO, KLUR, WDEZ, KFDI, KZSN, KORD, including WFGY, KYKR, WYYD, WTXT, KNI‘%, KCLR, KCJB, ?NXCL, WFMB, KRST
KIIM, KXDD. Debuts at number 43 on the Country chart. KQFC, KKAT. Moves 47-44 on the Country chart, ' '
WYNONNA RONNIE MILSAP
Only Love (Curb/MCA) True Believer (Liberty)
On 65% of reporting stations. Rotations: Heavy 0, Medium 15, Light 136, Total Adds On 61% of reporting stations. Rotations: Heavy 1, Medium 10, Light 131, Total Adds 51,
146, including WTCR, WIOV, WRWD, KPLX, WKML, WSSL, KYCK, WGEE, KCJB, KSKS, including WQBE, WDLS, WPKX, KAYD, WMSI, KSSN, WRVF, WLLR, WIL, KBUL, KSAN,
KWJJ, KRTY. Debuts at number 40 on the Country chart. KDRK. Debuts at number 46 on the Country chart.

THE BELLAMY BROTHERS
“Rip Off The Knob”

GO|G FOR ADDS: JULY 12th From The Forthcoming CD RIP OFF THE KNOB
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COUNTRY

NATIONAL AIRPLAYs

PATTY LOVELESS “Nothin’ But The Wheel” (Epic) 120/33

Rotations: Heavy 0, Medium 6, Light 114, Total Adds 33, WGNA, WFGY, WHWK, WGTY, KRRV, KAYD, KRYS, WCKT, KMDL
KLLL, WGKX, WLWI, WSM, WKNN, WCHY, KNUE, WWQQ, KHAK, WUBE, WJOD, WYNG, WDAF, KIQK, wwJO, KTPK
KOEL. KIK-FM, KMUS, KNAX. KMON, KMIX, KCCY, KKAT. Debuts at number 50 on the Country chart

SHANIA TWAIN “Dance With The One That Brought You'" (Mercury) 107/8

Rotations: Heavy 1, Medium 13, Light 93, Total Adds 8, KHEY, KJJY, WYNG, WIL, KWNR, KMLE, KRPM, KORD. Heavy
WAVC. Medium. KEAN, KRRV, KAYD, KTCS, KTEX, KGKL, WDAF, KTTS, WFMB, KFDI, KVOC, KYGO, KMON. Light. WPOC,
WBEE, WSIX, WWWW, KFMS, KNIX. Moves 50-49 on the Country chart.

BOBBIE CRYNER ‘‘Daddy Laid The Blues On Me’" (Epic) 82/11

Rotations: Heavy 0, Medium 10, Light 72, Total Adds 11, WXTA. KRRV, WWNC, KAYD, KTCS, WYGC, KMDL, KJLO, WYYD,
WCHY, KIQK. Medium: WPOC. WQSI, WAYZ, WRNS, WDDD, KTTS, KVOO, KALF, KMON, KRWQ. Light: WWYZ, KPLX,
KYNG, KSSN, WAMZ, KCYY, KRAK

ROBERT ELLIS ORRALL “Every Day When | Get Home" (RCA) 67/24

Rotations: Heavy 0, Medium 2, Light 65, Total Adds 24, KEAN, KRRV, WSTH, KPLX, KHEY, WKML, KOOV, KMOL, KFRQ,
WGH-FM, WWQQ, WUBE, KFKF, WMUS, WXCL, KIOK, WWJO, KUZZ, KYGO, KMON, KMIX, KKAT, KOLT, KRPM. Medium:
WXKX.
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The Instant
Information Advantage...

Every Tuesday morning COUNTRY HOTFAX
delivers the R&R Country chart immediately
after compilation... You get it first in fax!

Call R&R for a free sample. 310-553-4330

HOTFAX service available only to R&R subscribers.

KELLY WILLIS ““Whatever Way The Wind Blows™ (MCA) 61/10

Rotations: Heavy 0, Medium 4, Light 57, Total Adds 10, WAYZ, KRYS, KOOV, WDEN, KIXS, WAXX, WASKFM, KUGN,
KMON, KMIX. Medium WOVK, KRRV, WAVC, KTTS Light: WQSI, WRKZ, WFRG, WGTY, KEAN, KOUL, KTCS, WYGC,
KTEX, WCHY, WBTU, WOW, WTHI, KRST

TIM MCGRAW “‘Two Steppin’ Mind" (Curb) 48/19

Rotations: Heavy 0, Medium 1, Light 47, Total Adds 19, WRWD, KHEY, KILTFM, KOOV, KMDL, KSSN, WGH-FM, WCHY,
KIXS, WAXX, WOW, KIQK, WWJO, WTHI, KTPK, KMUS, KALF, KMON, KMIX. Medium: KRRV Light: WRKZ, WIGV, WKAK,
WACO, KLUR, KEBC, KXXY, KUZZ

GEORGE JONES ‘““Walls Can Fall” (MCA) 34/9

Rotations' Heavy 0, Medium 2, Light 32, Total Adds 9, WQSI, WFRG, WWNC, WYGC, KMDL, WSIX, KCJB, WO®, WTHI.
Medium: WAVC, KVOO. Light: WRKZ, WRWD, WGTY, WKAK, KMML, KAYD, WTVY, WKML, KTCS, KSSN, KTEX, WOWW,
KGKL KLUR, WXCL KFDI

DOLLY PARTON ““Full Circle” (Columbia) 25/25
Rotations: Heavy 0, Medium 0, Light 25, Total Adds 25, WQSI, WAYZ, WRKZ, WIOV, WRWD, WICO, WFRG, WGT, WKAK,
KMML, WTVY, WYGC, KOOV, KTEX, WCMS, KGKL, KLUR, KQDY, WAXX, WDAF, WOW, KTTS, KVOO, KFDI, KRWQ.

SHELBY LYNNE “Feelin’ Kind Of Lonely Tonight”” (Morgan Creek) 22/15
Rotations: Heavy 0, Medium 1, Light 21, Total Adds 15, WAYZ, WIOV, WRWD, WICO, WFRG, KMML, WTVY, KGKL, KLUR,
WASKFM, WXCL, KTTS, KVOO, KFDI, KVOC. Medium: WFMB. Light: WWYZ, KJJY, KEEY, KSUX, KRWQ, KNCI

RICKY LYNN GREGG *‘Can You Feel It” (Liberty) 21/16
Rotations: Heavy 0, Medium 2, Light 19, Total Adds 16, WQBE, WAYZ, WICO, WILQ, WXBQ, KYNG, WTVY, WYGC, WIVK,
KTEX, WKNN, WAVC, KXXY, KALF, KEKB, KMIX. Medium: WFMB. Light: KPLX, WROO, KIK-FM, KRWQ.

JOE DIFFIE “Prop Me Up Beside The Jukebox” (Epic) 14/14
Rotations: Heavy 0, Medium 1, Light 13, Total Adds 14, WTCR, WBKR, WBTU, WBCT, WMUS, KSUX, KIK-FM, KUEZ2Z, KYGO,
KZLA, KHAY, KBUL, KRAK, KSOP.

LYNYRD SKYNYRD “‘Love Don't Aiways Come Easy™ (Atlantic/AG) 11/1
Rotations: Heavy 0, Medium O, Light 11, Total Adds 1, KTCS. nght WWYZ, WRWD, WFRG, WKAK, WYGC, KYKX, KLUR,
KTTS, KVOC, KALF.
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ARTIST/Song Title (Label) Album Title
DIAMOND RIO/This Romeo Ain't Got Julie Yet (Arista) . . . . Close To The Edge
BROOKS & DUNN/Rock My World (Little Country Girl) (Arista) ... ... ... Hard Workin’ Man
LITTLE TEXAS/God Blessed Texas (WB) . . . ............................ 5ig Time
NEAL McCOY/At This Moment (Atlantic Nashville/AG) . ... ............. At This Moment
GEORGE STRAIT/Where The Sidewalk Ends (MCA) .................... Pure Country
GEORGE STRAIT/Overnight Male (MCA) . .. ........................ Pure Country
GARTH BROOKS/Every Now And Then (Liberty) .. ... ... ............... The Chase
TRACY LAWRENCE/The Good Die Young (Atfantic Nashville/AG) ................ Alibis
JOHN MICHAEL MONTGOMERY /Dream On Texas... (Atlantic Nashville/AG) . . Life's A Dance
VINCE GILL/One More Last Chance (MCA) ..................... 1 Still Believe In You
WYNONNA/Rock Bottom (Curb/MCA) . . ................. ... ....... Telf Me Why
LORRIE MORGAN/Half Enough (BNA Entertainment) . ................. ... Watch Me
KATHY MATTEA/Listen To The Radio (Mercury) .. ............ Lonesome Standard Time
REBA MCENTIRE/One Last Good Hand (MCA) .. ..................... It's Your Call
TRACY LAWRENCE/I Threw The Rest Away (Atlantic Nashville/AG) . ............. Alibis

I7'S SO HOT WE CAN'T HOLD /T BACK!

REPORT
DATE:
JULY
12TH

“CAN YOU FEEL IT”>

RICKY LYNN GREGG

EARLY BELIEVERS INCLUDE:

WXBQ WYGC  WKNN
KPLX WRO0 WAVC
KYNG  WIVK  KXXY
WTVY  KTEX WFMB

WQBE
WAYZ
WICO
wiLQ

KIK-FM
KALF
KEKB
KRWQ
KMIX
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OUNTRY ADDS & HOTS

WPOC/Baitimore, MD
(410) 366-3693
MoodyiCole
WYNONNA
TRAVIS TRITT
RONNIE MILSAP
AARON TIPPIN
Hottest:
GARTH BROOKS
REBA MCENTIRE
CLINT BLACK
BROCKS & DUNN
GEORGE STRAIT

WYNY/New York City. NY
(212) 237-2900
Michasis/DeMontreux
none

Hottest:

none

WXTU/Philadelphia. PA
(215) 667-9000
Hart/Brophey

BILLY RAY CYRUS

WDSY/Pittsburgh, PA
(412) 471-9950
McCracken/DaCario

TRAVIS TRITT

WCTK/Providence, MA
(508) 996-3371
Mike McCoy

TRACY BYRD
TRAVIS TRITT
Hottest:

JOHN ANDERSON
CONFEDERATE RAILR
ALAN JRCKSON

REBA MCENTIRE
TANYA TUCKER

WMZO-FM/Washington, DC
{202) 382-8330
McCartia/Daniels

nane

Hottest:

none

* designates stations
reporting album cuts.

i

e

WKHX/Atlanta, GA
{404) 9550101
McGinteyiGray

HAL KETCHUM

TRISHA YF.

AARON TIPPIN
DWIGHT YOAKAM
Hottest:

CLINT BLACK

JOHN ANDERSON
TANYA TUCKER
ALAN JACKSON
CONFEDERATE RAILR

WYAY & WYAllAtiants, GA®
(404) 955-0106
Dixon/Brooks

WYNONNA
TOBY KEITH
TRAVLS TRITT

TANYA TUCKER
GEORGE STRAIT

WTDR/Charlotte. NC
{704) 333-6690
Ellis/Ritchie

TRAVIS TRITT

STEVE WARINER

REBA MCENTIRE
CLINT BLACK

WSOC-FMICharlotte, NC
{704) 338-1103
GritfinfFrankiin

WYNONNA

TRAVIS TRITT

TRACY BYRD

Hottest:
none

KPLX/Dsilas-Ft. Worth, TX
(214) 526-2400
Brad Chambers

WYNONNA

ROBERT ELLIS ORRA
Hottest:

JOHN ANDERSON
GEORGE STRAIT
REBA MCENTIRE
ALAN JACKSON
MARK CHESNUTT

KSCS/Daltas/Ft. Worth, TX
{817) 429-9696
James/Kinder

WYNONNA
TRAVIS TRITT
HOWDY

Hottest:
TANYA TUCKER
JOHN ANDERSON
CLINT BLACK
GEORGE STRAIT
REBA MCENTIRE

KILT-FM/Houston, TX
{713) 526-3461
Candea/Murray

HAL KETCHUM
TIM MOGRAW
TRAVIS TRITT
WYNONNA
Hottest:
none

WKIS/Mismi, FL
(305) 6214300
Bob McKay
DQUG SUPERNAW
TRISHA YEARWOOD
DWIGHT YOAKAM

Hottest:
none

WNOE-FM/
New Orleans, LA*
(504) 529-1212

WHOK/Columbus, OK
(614) 653-4373

WWWWiDetroit. MI
{313) 259-4323

KFKF/Kansas City, MO
(816) 753-4000

WMILMiiwaukee, Wi
414) 545-8900

KIKF{Anaheim, CA
(714) 8351300
Craig Powers

PATTY

JOE DIFFIE
WINONNA
TRAVIS TRITT
Hottest:
BROOKS

& DUNN
CLINT BLACK
JOHN ANDERSON
ALAN JACKSON
TRACY LAWRENCE

KYGO-FM/Denver, CO
(303) 3210850
St. John/Page

WINONNA

JOE DIFFIE
TRAVIS TRITT
BROTHER PHELPS
SAWYER BROWN
HOBERT ELLIS ORRA
Hottest:

none

NATIONAL RARIO FORMATIS

KZLAiLos Angeles, CA*
(818) 842-0500
CurtisPuzo

WYNONNA
TRAVIS TRITT
TOBY KEITH
RONNIE MILSAP
JOE DIFFIE
MCERIDE & THE RID
Hottest :

ALAN JACKSON
CLINT BLACK
GEORGE STRAIT
LORRIE MORGAN
MARK CHESNUTT

KMLE/Phoenix, AZ
{602) 264-0108
SiedgsiDaniels

WYNONNA
JOHN MICHAEL “ONT

ALAN JACKSON
PAM TILL1S
KNIX/Phoenix, AZ
(802) 966-6236
West/Owans
nene

Hottest:

none

KUPLIPortland, OR
{503) 287-3311
Bradiey/Todd
TRAVIS TRITT
WYNORNA
Hottest:
CLINT BLACK
REBA MCENTIRE
BROOKS & DUNN
ALAN JACKSON
TANYA TUCKEH

KFRG/Riverside-
San Bernadino, CA
{714) 8259525
HarriganiJeftray

DG SUPERNAW

HAL KETCHUM
BILLY RAY CYRUS
DWIGHT YOAKAM
Hottest:

MCBRIDE & THE RID
TANYA TUCKER
CLINT BLACKK

JOHN  ANDERSON
ALAN JACKSON

KNCl/Sacramento. CA
(816) 925-3700
Bob Young

CLAY WALKER
BROTHER PHELPS

ALAN JACKSON
REBA MCENTIRE
CARLENE CARTER

KRAK-FMiSacramento, CA
(916) 9239200
ParsigisiWood

TRAVIS TRITT

WYNONNA

JOE DIFFIE

Hottest:
TANYA TUCKER

KSOP-FMiSait Lake City, UT
(801) 972-1043
HiltonTurpin

WYNONNA

JOE DAFFIE
TRAVIS TRITT
Hottest:

ALAN JACKSON
BROOKS & DUNN

REBA MCENTIRE

KKAT/Satt Lake City, UT
(801) 533-0102
Marks/Mickelson

TRAVIS TRITT
LARRY STEWART
AONNIE MILSAP
BROTHER PHELPS
PATTY LOVELESS
TOBY KEITH
ROBERT ELLIS ORRA

GEORGE STRAIT
PAM TILLIS

BONNEVILLE

Joe Cassady e (800) 631-1600

TOBY KEITH/He An't Warth Missing
AARDN TIPPIN/Working Man's Ph.0
TRAVIS TRITT/Locking Out For Number Dne

Hottest:

VINCE GILL/No Future In The Past

JOHN ANDERSON/Money in The Bank

T, TUCKER w/D. McCLINTON/Tell Me About It
REBA McENTIREA's Yo Call

CONFEDERATE RAILROAD When You Leave Thal.

BROADCAST PROGRAMMING
Becky Brenner e (800) 426-9082
Digital Young Country

RICKY LYNN GREGG Can You Feel i
TOBY KEITH/He Ainl Worth Missing
TRAVIS TRITT:Looking Out For Number One
CLAY WALKER/Wnat's It To You

Hottesi:

C. BLACK w/WYNDNNA A.8a0 Goodbye
ALAN JACKSON; Chattahoocree

T. TUCKER w/D. McCLINTDN/Teii Me Aboul It
MARY-CHAPIN CARPENTER/The Hard Way
BRODKS & DUMNN We'll Burn That Bridge

Digital Today’s Country

RICKY LYNN GREGG Can You Feel I
TOBY KEITH He Ain't Warth Missing
TRAVIS TRITT/Looking Out For Number One
CLAY WALKER/MWHhat's it To You

Hottest:

C. BLACK w/WYNDNNA A Bad Goodbye
GEDRGE STRAIT/When Did You Stop Loving Me
ALAN JACKSDN/Chattanoochee

BRODKS & DUMN/we'll Burn That Bridge
REBA MCENTIRE/I's Your Call

Super Country/Pure Country

TRAVIS TRITT/Looking Out For Number One
CLAY WALKER Wnat's It To You

Hottest:

C. BLACK w/WYNONNA'A Bad Goodbye

JOHN ANDERSON/Money in The Bank
GEORGE STRAIT/When Did You Siop Loving Me
SAMMY KERSHAW Haunted Heart

REBA MCENTIRE/'s Your Call

CONCEPT PRODUCTIONS
Dick Wagner e (800) 783-3454

Concept 4 - Country

TOBY KEITH/He Ain't Worth Missing
LARRY STEWART/I'll Cry Tomorrow
CLAY WALKER/What's Il To You

Hottest:

BILLY RAY CYRUS/In The Heart 01 A Woman
MARK CHESNUTT/It Sure Is Monday
AARON TIPPIN/Working Man's Pn.D.

GARTH BROOKS/That Summer

JOHN ANDERSON/Money In The Bank

s

JONES SATELLITE NETWORKS

(800) 766-3251

Country — John Hendricks

CLINTON GREGORY/Standing On The Edge D! Love
JOHN M. MONTGOMERY /Beer And Bones
SAWYER BROWN/Thank God For You

LARRY STEWART/'ll Cry Tomorrow

LISA STEWART ‘Under The Light Of The Texaco
CLAY WALKER/What's It To You

STEVE WARINER If | Dion't Love You

Hottest:

BRODKS & DUNN/We'll Burn That Bridge

MARK CHESNUTT/t Sure Is Monday
CONFEDERATE RAILRDAD/When You Leave That
MCcBRIDE & THE RIDE/Love On The Loose, Heart On..

SHENANDDAHJanie Baker

CD Country — Beau Roberts

LARRY BOONE/Hotel Coupe Deville

SAMMY KERSHAW/Queen Of My Doublewide
MARTINA McBRIDE My Baby Loves Me

TIM McGRAW Two Steppin’ Mind

DUDE MOWREY Hoid On Elroy

MARTY STUART/Honky Tonk Crowd
TRAVIS TRITT/Looking Out For Number One
KELLY WILLIS/Whatever Way The Wind Blows

Hottest:
SHENANDOAH/.Janee Baker

BILLY RAY CYRUS/In The teart 0 A Woman
DOUG STONE/Why Oidn't | Think Of Thal

UTTLE TEXAS/What Might Have Been

GIBSDN MILLER BAND/Texas Tatioo

MARK CHESNUTT/I! Sure Is Monday

DWIGHT YOAKAM/A Thousand Miles From Nowhere
CARLENE CARTER/Every Lttie Thing

HAL KETCHUM/Mama Knows The Highway
TRISHA YEARWOOD/Down On My Knees

Ralnes/Clark Mardit/Foster Crawley/Stevens Wolle/Morgan
Stecker/Blake
- ONNA BOY HOWDY WINONNA WINONNA
U OHNRBERRY, TRAVIS TRITT TRACY BYRD CLAY WALKER RONNIE MILSAP
MATTHENS WRIGHT & WUBE/Cincinnatl, OH RONNIE MILSAP JOHN MICHAEL MONT ROBERT ELLLS ORRA TRAVIS TRITT
CLAY WALKER {513) 7211050 TOBY KEITH SATERRBROWN BROTHER PHELPS Hottest:
STEVE WARINER ClossoniHamiiton CLAY WALKER Hottesus m TOBY KEITH JOH ANDERSON
S(O;]Ntei:\;g TRAVIS TRITT Hott st mm:;?s/mm flottest: e e
ASON TANYA TUCKER REBA MCENTIRE
CLINT BLACK § LARRY STEWART HHW ALAN JACKSON ALAN JACKSON GEDRGE STRAIT
VINCE GILL WUSN/Chicago, IL WYNONHA GEORGE STRALT WCBRIDE & THE AID CLINT BLACK BAOCKS & DUNN
TANYA TUCKER (':::fi)olsll‘:lgg:: TATH Lovepse pROCKS &) D e o ! KEEYIMinnespolsiMN
TANYA TUCKER JOHN ANPERSO ANDERSON (612) 6457757
WINONNA MARK CHESNUTT Swedberg/Baver
MATTHEWS WRIGHT &
WGH-FM/Nortolk, VA TRAWASKTRITT Qké%"‘ WFMS/Indisnapolls, IN TV (s
(804) 487-1310 Hottest: GEORGE Jmus's (317) 842-8550 WDAF/Kansas City, MO WYNONNA
Rivers/Carmody [EINCEICTLCy B0, & DX WRVF/Columbus, OH soniCannon 'g“) 95’;:‘00 o pALKe
RONNIE MILSAP ttest: (814) 4884321 RONNIE MILSAP ramer/Bryan est:
TRAVIS TRITT JOHN ANDERSON LITTLE TEXAS Rob Ellis BROTHER PHELPS GEORGE_STRAIT
ROBERT ELLTS ORRA " ALAN JACKSON TRAVIS TRITT PATTY LOVELESS CLINT BLACK
e ALAN JACKSON MARK CHESNUTT DWIGHT YOAKAM MATTHEWS WRIGHT & BILLY RAY CYRUS CARLENE CARTER
TIM MCGRAW BILLY RAY CYRUS Tkms MILSAP Hottest: ‘gzyl(gi;ﬂw BROOKS & DUNN
. JOHN ANDERSON S TRITT BROCKS & DUNN ™ ALAN JACKSON
Hottest:
Hottest: ALAN JACKSON Hottest:
Crgeeny WGAR/Cleveland, OH CLINT BLACK CLINT BLAK TANIA TUCKER LIS IEcuis [MO
CLINT BLACK (216) 642-5300 TANYA TUCKER TANYA TUCKER REBA MCENTIRE (314) 436-1600
PAM TILLIS KA;}A;S;n ;monb, ™ Nugent/Collier %ﬁ‘\gg&i'r JOHN ANDERSON mﬁw Massie/Langston
{512) 7347301
FEBA MCENTIRE CarrolliLopez WYNONNA REBA MCENTTRE ALK JACKSON DOXEHOMDY
JOKN MICHAEL MONT RONNIE MILSAP
THACY BYRD TRACY BYRD
WCMSFMINorfolk, VA BILLY RAY CYRUS
3 . SHANIA TWAIN
{804) 4241050 o s B L ASTR Hottest:
Mike Meehan JOHN BERRY REBA MCENTIRE BOY HOWDY
T— RADNEY FOSTER CONFEDERATE RAILR RONNIE MILSAP
HAL KETCHUM CLINT BLA SAWYER BROWN
TRAVISRTRITT, WINONNA GEURGE STRALT JOHN MICHAEL HONT
DOLLY PARTON g
Hottest: CLINT BLAKK
RADNEY FOSTER
ORI VINCE GILL
ot tast: ALAN JACKSON
Lesty REBA MCENTIRE Rome. NY VT WXKX/Parkersburg, WV
CLINT BLACK GEORGE STRAIT {315) 338-7700 (802) 8581230 (304) 4854565
ALAN JACKSON TUCK Buck Waters WhiteheadiL yons Tom McGuire
JOHN ANDERSON LALNUCKER
DOUG SUPERNAW WQYK-FM/S!. Petersburg- ;".él“ TRITT %gﬁ:”—g" nane
BY ATRMOO! .
Tampa, FL WTCRHuntington, WY S0LLY TN Hotrest: ot est:
(813) 576-8055 {608) 739-8427 WYNGMNA JOHN ANDERSOR
— Martin/Robens Dave Poole GEORGE. JONES GarTafemoks
KCYYiSan Anionia, Hottest:
512) 6151925 g " Toim avveRson AN gacESH WPORIPortiand, ME
5812} TRAVIS TRITT JOE DIFFIE TANYA TUCKER LORRIE MORGAN 207) 773-8111
Randy Carroll CLAY WALKER Hottest: JACKSON HeanssseyKnight
STEVE WARINER JOHN_ ANDERSOR YINCE GLLL
BILLY RAY CYRUS WYNONNA WGNA/Albany, NY CLINT BLACK GARTH BROOKS WOBE/Charteston, WY JOHN MICHAEL MONT
STEVE WARINER Hottest: (518) 283-4200 Bmc; &t (304) 7447020 G“:;;Hmi
LARRY STEWART JOHN ANDERSON ALAR JACKSON . whitehead!Jones EROCKS
RILLY RAY CYRUS WaTY/York, PA VINCE GLLL
WINONNA CLINT BLACK CLAY WALKER (717) 3343101 STEVE WARINER JOHN ANDERSCH
JOHN BERRY ALAN JACKSON EATEAAIOVE ) ot Pellegeini FONNIE MILSAP ALAN JACKSOH
Hottest: GEURGE STRAIT TRAVIS TRITT WIOViLancaster, PA iy fusm{oniE CLINT BLACK
none VINONNA 717) 7381191
BILLY RAY CYRUS Notteath (0,07;"".,”0“" PATTY LOVELESS RICKY LYNN GREGG
REREORCSOn TWISTER ALLEY HotLest: WRWD/Poughkespeie, NY
WINONNA DOLLY PARTON TRACY LAWRENCE 14) 6
KSON-FMSen Diego, CA KRPM/Sesttie, WA ity DOLLY PARTON TRAVIS TRITT ALAN JACKSON YW’" wuum
{619) 299-1240 {206) 6490106 REBA MCENTIRE TRAVIS TRITT ttest: m;éun BAN
TANYA TUCKE] SHELBY LYNNE ALAN JACKSON RNAW TRAVIS TRI-
Shepard/Upton Randall/McMurphy R e AN ook Trs Tty
BOY HOWDY RONNIE MILSAP BLAC CLINT BLACK WYNONNA
WINONNA TRAVIS TRITT e S L I [EROCESTA 1My WXTAJErle, PA SELBY Low
: HCENT) CHESNUTT PARTON
i el e —— By e
- iy ;:Q:”L‘ m s e gx‘:‘nmgm
SHANIA TWAIN X BOBEIE CRINER GEORGE STRAIT
WBEE/Roch: NY
KSANISan Francisco, CA LARRY BOONE W el WATTHEGS VRICHT & & oo
Hottest: WOKG/Dover- A ———————|  om moua wwT ALAN JACKSOR
(31811291,9203 SHANLA TWAIN Portsmouth, NH WEGY/Alicona, PA ;:19" EARSOOY WICO/Salisbury-
LogenRyan CLINT BLACK {603) 742-7060 Ry {814) 3414800 e Ocean City, MD
GARTH BROCKS BlskelLunnis : Polly Wogg CARLENE CARTER 201) 7a2:3212
TRAVIS TRITT MARY CHAPIN CARPE: R nene e ParksiHook
RONNIE MILSAP AEAN) JACKSOH JOHN MICHAEL MONT WDLS/Scranton, PA muﬁ RAILR m;gpmn
Hottest: CLAY WALKER @10 7793399 o e
CLINT BLACK STEVE WARTNER I - o
ALAN JACKSON Hottest: aye/Austi LARRY STEWART - RICKY Lo caese
JOHN ANDERSON JOHN ANDERSON (ERAVISATRITH Hottest; (301) 863-5400 Hottest:
TUL KMPSiSeattle, WA BROCKS & DUNN WINONNA CLINT HACK Rom i Birey
LoRate Moros (208) 443-8400 R Rl R M Ra Romare
ALAN JACKSON MCENTTRE
Tony Thomas PAM TILLIS Hottest: HARK CHESHUTT I e ca g""’E STRALT,
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