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INFINITY POSTS
RECORD EARNINGS
The radio giant’s second-quarter
earnings climbed 382% to $5.7
million and net revenues rose
32% to $40.3 million, culminating
in a three-for-two stock split.
Page 4

RADIO REVENUES UP
9% THIS YEAR

While the RAB reports overall
radio revenues rose 9% during
the first half of 93, national
spot radio expenditures for
June climbed 12.9% over last
year’s figures.
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SPIELBERG NEVER
SAUSAGE A SITE!

Cloning in on the biggest movie
of the summer, KSHE/St.
Louis’s new fall line of
merchandise stars the Emmis
AOR’s ‘‘Sweetmeat’’ mascot in
the reel-to-real role of
“‘dinosaur rocker.”
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COUNTRY CROSSOVER
DEBATE CONTINUES
Two Country radio veterans add
fresh opinions, but consultant
Moon Mullins — whose column
in R&R touched off the current
Country crossover controversy —
gets the last word . . . for now.
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IN THE NEWS...
oCBS swaps WYNF/Tampa
with Cox’s KLRX/Dallas
eoRon Atkins named OM
at WVAZ/Chicago
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Lawmakers Slip Broadcaster Tax
Into Proposed Federal Budget

Hollings, Dingell propose $95 million fundraiser for FCC operations

A new broadcasters’ tax —
$95 million worth — may be im-
posed under a new federal
budget proposal. At R&R’s
Tuesday night (8/3) deadline,
Sen. Ernest Hollings (D-SC)
and Rep. John Dingell (D-MI)
were finalizing plans to include
FCC user fees in a compromise
budget plan making its way
through Congress.

While details were scarce,
sources said the proposal calls
for radio stations to pay be-
tween $200 and $900 per year —
depending on their market size
and technical class. Fees would
also be imposed on every other
industry regulated by the FCC,
with proceeds going to fund
FCC operations.

Passage Expected

While similar legislation has
failed in recent years, NAB Ex-
ec. VP/Government Relations
Jim May warned that this pro-

posal will likely become law un-
SR g?ﬁ;‘ ‘.-’%?

Hot 97/New York

After seven
years with
Emmis CHR
WQHT (Hot
97)/New York,
Regional VP/
| Operations &
Programming
| Joel Salkowitz
resigned last
week (7/30).
A search for
his successor
is under way.

Salkowitz would not specify
why he left, but remarked, “It's
‘been an amazing seven years.
It’s time for a fresh start. I can
no longer continue to do some-
thing that I can’t give 120% ef-
fort to.”

VP/GM Judy Ellis said, “It’s
because of Joel Salkowitz that
Hot 97 became a legendary ra-
dio station. Stations all over the
country have been modeled
after it.”

SALKOWITZ/See Page 11

Salkowitz

Tax Table
o Radio stations to pay
$200-$900 annually

o Observers question
Hollings's motives

o Senate vote set for today

less the entire budget package
is rejected — something he
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PolyGram Purchases
Motown For $325 Million

Avant new Chairman;

Motown Records has been ac-
quired from Boston Ventures by
the Dutch entertainment con-
glomerate PolyGram for $301
million cash plus an assumption
of $24 million of Motown debt.
Recording industry vet Clar-
ence Avant has been installed
as Motown Chairman and Jher-
yl Busby will continue as Mo-
town President/CEO.

“Motown has always been sy-
nonymous with the best in black

doesn’t expect. There is also a
small chance the fee plan could
be stripped from the budget
package on procedural
grounds.

Final votes on the budget
were scheduled in the House on
Thursday (8/5) and in the Sen-
ate today (8/6).

One Capitol Hill observer de-
scribed Dingell’s move to at-

TAX/See Page 11

Busby still Pres./CEQ

creative talent,” noted Poly-
Gram President/CEQ Alain
Levy. “It is one of the most fam-
ous and prestigious names in
the entertainment world and
I'm thrilled that it is to join the
PolyGram family of record and
film labels. As I have said be-
fore, we are fully committed to
expanding the international
success of black creativity. I be-
lieve we can help this important
label expand its influence and
success.”’

Busby called the transaction
“a positive and important step
in terms of our growth and ex-
pansion as a company. As we
join the PolyGram family, we
move into chapter three with a
company that has the insight to
help secure Motown’s ongoing
success into the Zlst century.
Alain Levy and PolyGram un-
derstand my vision for Motown
and its future as a global enter-
tainment company.”

Said Avant: “This is a once-
in-a-lifetime opportunity. With
Jheryl’s creative vision and
Alain’s fortitude and resolve,
we will form an insurmountable
team and forge new frontiers.”

MOTOWN;See Page 10
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— and finished in a dead heat!

match is set for later this year.

Collinsworth’s Photo Finish!

t Cincinnati's River Downs, jockey Patricia Cooksey raced
thoroughbred Sir Trace against horseless WLW “Sports-

Talk” host/former Bengals wide receiver Chris Collinsworth

The competitors completed the 220-yard race in 12.6 sec-
onds, though Collinsworth was allowed a 110-yard head start. Are-

B100’s Lander
Sidelined Over
Ethnic Dispute

New KFMB- £
FM (B100)/ |
San Diego
morning man
John Lander
has been off
the air since
last Wednes-
day (7/28) af-
ter playing a
prerecorded
bit about a
Chinese/Mex-
ican restaurant just after a ‘‘no
ethnic jokes/remarks” policy
was instituted at the station.

The ethnic remarks ban fol-
lowed a meeting between sta-
tion officials, Lander, and com-
munity leaders of nearby San
Ysidro, CA over an incident in
which Lander had asked a whis-
pering caller on the air, “Are
you doing something illegal?
Are you down in San Ysidro
with a spray can?”

‘Tasteless, Racist’

The civic leaders branded
that remark and others — Lan-
der told the San Diego Union
that he did not make any other
such remarks — as ‘“tasteless
and racist.” They also demand-
ed that Lander and partner
Jools Brandt be terminated or
reassigned, a Mexican char-
acter (“Lupe’) be discon-
tinued, the station air apologies
hourly for a week, the morning
LANDER/See Page 10

Lander



THE ANSWER WAS IN YOUR HEART ALL ALONG.  « YOU JUST HAD TO HEAR HER VOICE TO DISCOVER IT.

THE NEW ALBUM

FEATURING THE FIRST SINGLE "“THE MOMENT YOU WERE MINE"
AND THE SONGS "WHEN 1 FEEL THIS WAY” AND "DANCE WITH ME SLOW"

YOUR SPECIAL PRO IS ON YOUR DESK NOW.

941/44»"@’ BRIAN AVNET/JOHN CUTCLIFFE/RON STONE GOLD MOUNTAIN ENTERTAINMENT
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First-Half Radio
Revenues Rise 9%

A strong 11% gain for June help-
ed radio revenues grow 9% half-
way through 1993, according to the
RAB. For the first six months of
the year, local revenues were up
9% and national spot sales gained
7% . In addition, the Radio Network
Association reported January-June
network revenues were up 6.5%.

“The growth we've seen this
year is no fluke — it’s the result of
advertiser and agency confidence
in radio’s ability to effectively de-
liver an advertising message,”
said RAB President Gary Fries.

For the first six months of 1993,
local revenue gains were strongest
in the Southwest (up 15% ). The im-
provement was 13% in the South-
east, 9% in the East, 8% in the
Midwest, and 7% in the West.

National revenues were up 9% in
the Midwest, 8% in both the South-
west and West, 6% in the South-
east, and 2% in the East.

Revenues were also up across
the board for the month of June.

REVENUES/See Page 11

Shamrock Closes
On $300 Million
Malrite Merger

hamrock Broadcasting

closed its $300+ milion

friendly takeover of Malrite
Communications Group late Fri-
day (7/30}, creating a merged radio
group with 21 stations in 12 of the
top 25 markets.

The group is primarily owned by
members of the Roy Disney family
and Trefoil Capital investors. Tre-
foil's general partner is Shamrock
Capital Advisors, headed by Presi-
dent Stanley Gold. Shamrock
Broadcasting will continue to be
managed by Chairman/CEO Bill
Clark and President/COO Marty
Loughman. Former Malrite Chair-
man Milton Maltz is a director and
consultant.

“For the new Shamrock, this is
just the beginning. We're very ex-
cited about the company's future
prospects,” sald Clark. Gold indi-
cated that Shamrock is looking at:
other major market acquisitions.

A weekly look back at meaningful and
amusing events from R&R’s archives

Z2100’s Anniversary Goes Ape!
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WHTZ/New York recently celebrated its 10th anniversary with a benefit
concert showcasing Bon Jovi, Duran Duran, 10,000 Maniacs, Terence
Trent D'’Arby, and the Proclaimers. Held at Madison Square Garden, the
“Z100 Perfect 10 Birthday Bash” grossed $500,000 — $30,000 of
which already has been donated to various local charities through the sta-

tion’s “Operation Give-Back” program. Once the event’s net revenue is de-
termined, the program — which provides financial assistance to nonprofi,

tax-exempt organizations — will distribute the remaining proceeds.
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CBS,

CBS and Cox Enterprises an-
nounced plans to swap FM sta-
tions, giving each a duopoly. It's
the first duopoly for CBS; Cox has
one in Miami and another pending
in Atlanta.

CBS, which owns AOR KTXQ/
Dallas, will add Cox AC KLRX. In
Tampa, Cox will add CBS AOR
WYNF to its AC/Talk combo,
WSUN & WWRM. Each will begin
programming the other’s station
under LMASs that take effect Aug-
ust 16.

“We will be further strengthen-
ing an already solid position in one
of the country’s top 10 markets,”
CBS Radio Division President Nan-
¢y Widmann said of the Dallas ac-
quisition.

Widmann said CBS will stick
with KLRX’s light AC format, at
least for now. She noted that
KTXQ's “strong management
team” — VP/GM Clint Culp, PD
Andy Lockridge, and GSM Haley
Davis-Lenz — will also be working
with KLRX.

In Tampa, Widmann said "YNF
GM Shawn Portmann will remain
through the LMA period as CBS’s
management representative, but
will likely leave the company after
the deal closes.

x Swap Dallas, Ta

pa Stations
Cox Executive VP/Radio Robert
Neil called his company’s new AM-
FM-FM operation in Tampa ‘“‘a
killer combination,” noting, ‘“The
plan right now is to keep [WYNF]
as it is.”
Neil said KLRX GM Gregg Lin-
SWAP/See Page 11
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KFRC Sets New
Management Team

Bramnick VP/GM, White
PD, Warren Dir./Sales

KFRC-AM &
FM/San Francis-
c0’sS new man-
agement team
comes aboard
next Thursday
(8/12) at 8pm
when Alliance
Broadcasting
takes control
from Coast
Broadcasting.
Joining the Nos- White
talgia/Gold combo are VP/GM
David Bramnick, PD Brian White,
and Director/Sales Sharon War-

KFRC/See Page 11
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FCC Drops Fairness Doctrine

s a reconstituted Fairness Doctrine makes the congressional
Arounds, it seems timely to commemorate the sixth anniversary of

the FCC'’s scuttling the original Doctrine. it was a 4-0 decision on
grounds that the Faimess Doctrine was an unconstitutional infringement on
freedom of the press. Chairman Dennis Patrick said the Commission
sought to “extend to the electronic press the same First Amendment guar-
antees that the print media have enjoyed.” But one ex-commissioner gave
the FCC “high marks for candor. There aren’t many govemment leaders
who are willing to come out flat-footed in opposition to fairness.”

Also Celebrating 20 Years Of Excellence:

fommunication

=—————— Tqraphics Inc

Atkins OM A
WVAZ/Chicag

Veteran Urban
programmer Ron
Atkins has been
tapped as the
new Operations [
Manager at
WVAZ (V103)/
Chicago. He re-
places Tony
Kidd, who left the
Broadcast Part-
ners station in
June for the PD
post at WHQT/Miami.

Atkins commented, V103 has
enjoyed early phenomenal success
in Chicago. The market is competi-
tive and fragmented, and I'm look-
ing forward to programming in
that arena. I've come close to
working with [WVAZ Pres./GM]
Barry Mayo in the past and will

ATKINS/See Page 11

Atkins
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AOR DUOPOLY, LMA UPDATE

KAZY & KFRX/Denver GM Don Howe and WBAB/
Long Island GM Tony Michaels, veterans of a
duopoly and an LMA, respectively, discuss their
experiences thus far.
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WHFS Owner Blasts Petition To Deny

An attempt to block the $15.3 million sale of WHFS/
Washington to Liberty Broadcasting (R&R 7/23) is based
on allegations that are unsupported and/or insignificant,
according to station owner Duchossois Communications.

In its response to a petition to
deny filed by former WHFS NSM
Patti Ebbert, Duchossois contend-
ed Ebbert failed to provide any
hard evidence for her charges that
’HFS did not provide access to its
public file and violated the Com-
mission’s contest rules.

While Duchossois admitted it
might have committed some of the

other sins alleged in Ebbert’s peti-
tion — failure to post operator Li-
censes, airing phone calls without
prior permission, and rebroadcast-
ing audio from other broadcast out-
lets without permission — the com-
pany described those violations as
petty, isolated offenses that occur-
red long ago and have since been
corrected.

Duchossois described Ebbert’s

filing as the latest in a series of
“baseless judicial and administra-
tive attacks” she has launched
against the company in recent
years. Borrowing from Shake-
speare, Duchossois dismissed the
petition as being “full of sound and
fury” that ultimately “signifies al-
most nothing.”

Ebbert told R&R she is encour-
aged by Duchossois’s admission of
possible small-time wrongdoing:
“The fact the violations were mi-
nor and happened a long time ago
doesn’t matter — they happened.”

ASCAP, BMI Oppose Performance Royalty Bill

ASCAP and BMI have joined the NAB in opposing the
performance royalty bill for DAB and other digital trans-
missions proposed by Rep. William Hughes (D-NJ). The
bill is strongly supported by RIAA (R&R 7/9).

Organizations representing
songwriters and music publishers
declared their opposition in a letter
to Hughes. The letter was signed
by ASCAP Legislative Committee
Chairman Hal David, BMI Presi-
dent/CEO Frances Preston, Nash-
ville Songwriters Association Inter-
national President Richard Leigh,
National Academy of Songwriters
President Arthur Hamilton, Na-
tional Music Publishers’ Associa-
tion President/CEO Edward Mur-
phy, SESAC President/COO Vin-

cent Candilora, and Songwriters
Guild of America President George
Weiss. The groups accepted an in-
vitation to meet with Hughes, who
is Chairman of the House Intellec-
tual Property Subcommittee, to try
to work out their differences.

The songwriters and publishers
are worried that Hughes’s bill
(H.R. 2576) ““‘would position record
companies virtually to dictate the
terms and conditions on which
they, and others, use our music.”

The letter also expressed concerns
about the proposal’s “implications
for current and future sources of
writer and publisher income.”

Even before the bill was intro-
duced, the groups had expressed
concerns that creation of a U.S.
performance royalty could cut into
royalty payments broadcasters al-
ready pay to ASCAP, BMI, and
SESAC.

NAB President Eddie Fritts had
also written to Hughes, objecting to
the inclusion of local, terrestrial
DAB in the performance royalty
scheme. The NAB has maintained
that any digital performance royal-
ty should apply only to satellite and
cable subscription music services.

EARNINGS

DAQ: INFTA) boasted record

second-quarter earnings of
$5.7 million (31
cents per share),
up 382% from
$1.2 million (7
cents per share)
a year ago. Net
revenues were
$53 milion, up
32% from $40.3
million. Broadcast cash flow was
$27 million, a 30% boost over last
year's $20.7 million.

Infinity announced a three-for-
two stock split, payable August 16
to shareholders of record on
August 9.

The company owns 21 radio sta-
tions in 13 markets and operates
Unistar Radio Networks. It has
deals pending to acquire WIP/Phil-
adelphia and KRTH/Los Angeles.

ribune Company (NYSE:
TTRB) reported second-quar-

ter earnings of $62.3 million
(87 cents per share), up 38% from
$45 million (62 cents) a year ago.
Revenues were $517.4 million,
down 7% from $55.9 million last
year.

Profits from Tribune's broadcast-
ing and entertainment division rose
14% to $49.3 million, owing mainly
to higher TV revenues.

Tribune, which has major market
newspaper, TV, and sports inter-

Infinity Broadcasting (NAS-

ests, owns six radio stations in four
markets. It also holds controlling in-
terest in Fairfax Media, owner of
Zapnews.

ultimedia Inc. (NASDAQ:
M MMEDC) posted second-

quarter net earnings of
$18.3 million (48 cents per share),
up 15% from $15.8 million (42
cents per share) from one year ago.
Revenues were $163.5 million, up
14% from $142.8 million. Oper-
ating cash flow was $60.5 million,
up 6% from $56.9 million last year.

Broadcasting revenues were
$43.5 milion, unchanged from a
year ago. Broadcasting cash flow
declined nearly 4% to $13.5 mil-
lion.

Multimedia owns eight radio sta-
tions in five markets. It also owns
five TV stations, 125 cable TV sys-
tems, a major TV production com-
pany, and 60 newspapers.

aylord Entertainment
Company (NYSE: GET) an-
nounced second-quarter
net eamings of $13.4 million (32
cents per share), up 13% from
$11.9 million (28 cents per share)
a year earlier. Revenues were"
$195.4 million, up 9% from
$178.5 milion. Operating cash
flow was $50 million, up 10% from
$45.5 million from last year.
Broadcasting revenues finished
at $42.7 milion, a 15% increase

Infinity Profits Nearly Quadruple

from $37.2 milion. Broadcasting
cash flow was $9 million, up 94%
from $4.6 million a year ago.

Gaylord owns WSM-AM & FM/
Nashvilie and WKY/Oklahoma Ci-
ty, four TV stations, the Nashville
Network, Country Music Televi-
sion, Opryland, and cable TV sys-
tems.

cripps Howard Broadcast-
Sing (NASDAQ: SCRP) re-

ported second-quarter net
income of $12.7 million ($1.23 per
share), up 15% from $11.1 million
($1.07 per share) last year. The
company has announced plans to
sell WMC-AM-FM & TV/Memphis,
WVRT/Baltimore, and KUPL-AM &
FM/Portland, OR, thereby exiting
the radio business. Second-quarter
revenues for the radio group totaled
$3.4 milion, with operating cash
flow of $870,000.

ckerley Communications
A(AMEX: AK) reported sec-

ond-quarter earnings of
$4.5 milion (29 cents per share),
up from $3.9 million (25 cents per
share) a year ago. Revenues were
$51.4 million, up from $48.6 mil-
lion.

The company owns KJR & KLTX/
Seaftle and WAXY/Ft. Lauder-
dale. It has TV and billboard hold-
ings and owns the NBA Seattle Su-
personics.
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Budget Compromise Retains
Intangibles Deduction

he House-Senate compromise on President Clin-

ton’s budget plan, scheduled for final votes this

week (see related story, Page 1), retained provisions
to allow radio station buyers to write off the value of intangi-
ble assets on their taxes.

That's important because intangibles — particularly the FCC license —
make up the lion's share of the value of any radio station. There were some
slight changes:

* The compromise calls for 15-year amortization — not quite as good a
deal for broadcasters as the House version's 14 years. However, the con-
ferees dropped the Senate proposal to restrict the deduction to 75% of
value.

* intangibles tax treatment begins the day the budget bl takes effect.
House Ways and Means Committee Chairman Dan Rostenkowski (D-IL}
lost his bid to make the provision retroactive to his first hearing in July
1991.

Ratings Drop Good News For Saga

aga Communications has refited its $1.6 million du-

opoly buy of WVEM/Springfield, IL after the sta-

tion's Arbitron share nosedived 8.1-4.0 in the new
Spring 1993 book. (Springfield is a once-a-year ratings
market.)

That was good news for Saga because it dropped WVEM's combined
share with Saga’s WYMG to 19.1% — well under the FCC's 25% cap. The
WVEM sale had been held up for months waiting for the FCC to rule on
Saga's claim that the Spring '92 share of 27.1% was “anomalous.” Saga
had provided altemative data from Strategic Radio Research to backupits
claim that the real market share was below 25%. Several crosstown com-
petitors filed petitions to deny the sale.

Gammon Issues Yardstick For Multiples

mericom President Tom Gammon is out with a
chart for determining trading multiples by market
rank.

The multiples are:

® Top 10 markets: 10 times trailing cash flow (up from 9.5 a year ago)

® Markets 11-25: 9.5 (8.5)

* Markets 26-50: 9 (8)

® Markets 51-100: 8.5 (7.5)

* Smaller markets: 7-8 (6.5-7.5)

However, there are plenty of footnotes: Drop 5% for a "volatile
format,” 10% for a no-growth market, and 15% for a bad signal. But add
10% for an “under-radioed” market and 5%-15% for an in-market duopoly
buy.

AT&T Spins Off Lending Arm

T&T Capital Corporation has become a separate

corporation after selling $107 million in stock to the

public, although “Ma Bell” still owns about 80% of
the commercial lender.

Might this clear the way for AT&T Capital to retum to radio lending? "It
hasn't been decided yet,” spokeswoman Patty Mulane told R&R, adding
the company was still evaluating its existing portfolio of broadcast loans.

In other financial news:

* Senior FCC staffers say the agency is finally poised to approve Infin-
ity Broadcasting's long-pending $13 million-pius purchase of all-Sports
WIP/Philadelphia from Spectacor Broadcasting. One Commission
source indicated the deal, announced in September (), could get the
bureaucratic thumbs up as early as this week.

Approval of the sale is snagged on two petitions to deny Spectacor's
WIP license renewal — one charging EEO violations, the other claiming the
station doesn't meet the programming needs of homosexuals. The delay
has been further aggravated by the Commission’s need in recent months to
devote virtually all its attention to implementation of the new cable television
law.

* William Brandt Jr. of Chicago has been appointed receiver of Gulf
Atlantic Media, formerly owned by Carl Marcocci, after Rhode Island
Hospltal National Bank sued to enforce a loan default judgment for $5.3
million. A $625,000 sale to Jacor was quickly announced for WGUL
(AM)/Dunedin (Tampa), FL. Gulf Atlantic’s other stations are WGUL-FM/
Dunedin-New Port Richey (Tampa), FL and WSGA & WZAT/Savannah,
GA.

* The contract filed at the FCC for the sale of WAJC/Indianapolis
reveals that Susquehanna Radlo is giving Butler University a promissory
note for $4.15 million as part of the $7.15 million price, with the remaining
$3 million in cash. Susquehanna is already programming the station under
an LMA as its second Country outlet in the Hoosier capital, along with
WFMS. —Jack Messmer, Randall Bloomquist
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Highly researched and technically superior
music libraries. Gold Disc—the choice of over
3,000 stations around the world.

CD Hits of the week for AC, CHR,
COUNTRY, URBAN, and AOR.

Find out why Gannett, Bonneville, and many
others have turned to TM Century for creative,
cost effective television production.

The newest jingles for KIIS-FM, WMXV,
KSCS, WPLJ, Virgin Radio and many others.
Delivered to your station on CD.

Our newest, most complete production music

11¢ library is ready to ship. 64 all new CD’s in the

initial shipment! A total MEGA library of 100
Discs in all!

Powerful, easy to use music scheduling
software, in use on over 500 Stations.

The best song parodies and comedy bits
released weekly on CD.

Programmable, digital system for on air
playback of music and commercials.

For Information Call:

(800) TM Century
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RADIO BUSINESS

TRANSACTIONS

CBS And Cox Swap Dallas, Tampa FMs
In $25 Million Double Duopoly Deal

Scripps-Howard leaves radio with $23 million Portland adieu; long-awaited

Fisher duopoly of KVI &

R SRR

i L

CBS-Cox Swap

PRICE: $25 million (estimated)
TERMS: Exchange of station assets,
plus an undisclosed cash payment.
R&R’s sources estimate the value of
KLRX/Dallas at $15 million and WYNF/
Tampa at $10 million, so CBS Inc. is
believed to be paying approximately $5
milion to Cox Enterprises Inc. Each
buyer will begin programming the
other's station under LMAs effective
August 16

KLRX/Dallas

PRICE: $15 million (estimated)
TERMS: Duopoly deal

BUYER: CBS Inc., whose radio division
is headed by President Nancy Wid-
mann. It owns KTXQ/Dallas, 20 other
radio stations in 12 markets, the CBS
Radio Networks, CBS Radio Repre-
sentatives, CBS-TV, eight TV stations,

and publishing interests. Phone: (212)
975-3976

SELLER: Cox Enterprises Inc. (see
WYNF below)

FREQUENCY: 97.9 MHz

POWER: 99kw at 1679 feet
FORMAT: AC

BROKER: Gary Stevens of Stevens &
Co.

COMMENT: This station soid for
$15.1 million in 1990.

WYNF/Tampa

PRICE: $10 million {estimated)
TERMS: Duopoly deal

BUYER: Cox Enterprises Inc., prin-
cipally owned by Cox family trusts con-
trolled by Barbara Cox Anthony, Anne
Cox Chambers, and Marion H. Allen
lll. Cox Enterprises is headed by Chair-
man/CEO James Kennedy. The radio
division is headed by VP Robert Neil.
Cox owns WSUN & WWRM/Tampa,
nine other radio stations in five mar-
kets, six TV stations, numerous cabie

KPLZ/Seattle filed with $11 million price tag

TV systems, 18 newspapers, and has
a deal pending to buy WYAIl/Atlanta.
Phone: (404} 843-5000

SELLER: CBS Inc. (see KLRX above)
FREQUENCY: 94.9 MHz

POWER: 100kw at 1290 feet
FORMAT: AOR

BROKER: Gary Stevens of Stevens &
Co.

COMMENT: CBS acquired this station
as part of a five-station group deal for
$107.5 million in 1985.

KUPL-AM & FM/Portland
PRICE: $23 million

TERMS: Duopoly deal

BUYER: Bay-Com Partners of San
Jose, headed by President Jack
McSorley. The company owns KKBK/
Portland and KSJZ & KSJO/San Jose,
CA. Phone: (408) 453-5400
SELLER: Scripps-Howard Broadcast-
ing, a publicly traded company (NAS-
DAQ: SCRP) headed by President
Lawrence Leser. The company is in

TRANSACTIONS AT A GLANCE

1993 Deals To Date: $1,552,372,131
(Last Year: $602,032,320)

This Week’s Action: . . . .. .....$65548,040
(Last Year: $3,841,878)

Total Stations Traded This Year: . ......825
(Last Year: 732)

Total Stations Traded This Week: .......23
(Last Year: 17)

eDeals Of The Week:

*(BS-Cox Swap $25 million (estimated)
*KLRX/Dallas $15 million (estimated)
oWYNF/Tampa $10 million (estimated)

oKUPL-AM & FM/Portiand $23 million

oKVI & KPLZ/Seattle $11 million

® KXLM/Oxnard, CA $30 for 30%

® KKLC (FM CP)Susanville, CA $9000

O KMYX-AM & FM/Taft (Bakersfield), C4 $322,000 for 95%
® WGUL (AM)Dunedin (Tampa), FL $625,000

©® WMIB/Marco Island, FL $47,000

® WROM/Rome, GA $239,000 {maximum)

O WTTL-AM & FM/Madisonville, KY $325,000 for 30%

® WRZI (FM CP)/Vine Grove, KY $8260

©® KBZE/Berwick, LA $5000 for 49%

® KFTE/Breaux Bridge (Lafayette), LA $517,750 plus debt canceliation
® WVIP-FM/Mount Kisco, NY $1.25 million

® WMQX-AM & FM/Winston-Salem, NC $2.5 million

® KQHN & KQXY/Nederland-Beaumont, TX $700,000

Don’t buy
television

without usin

this column.

the process of selling off its radio prop-
erties. It also owns nine TV stations.
The company’s majority stockholder is
the E.W. Scripps Co. newspaper
group. Phone: (513) 977-3000
FREQUENCY: 1330 kHz; 98.5 MHz
POWER: 5kw; 100kw at 1104 feet
FORMAT: Country

BROKER: Donaldson, Lufkin & Jen-
rette

KVI & KPLZ/Seattle

PRICE: $11 million

TERMS: Duopoly deal; the sale price is
divided $10 million for the FM and $1
million for the AM. This sale (but not the
price) was announced in April, but only

recently finalized and filed with the
FCC.

BUYER: Fisher Broadcasting Inc.,
headed by CEQO Patrick Scott and
Chairman John Benke. It owns KOMO-
AM & TV/Seattle and KATU-TV/Port-
land. Phone: (206) 443-4000
SELLER: Golden West Broadcasters,
owned by retired singer/actor Gene
Autry and headed by President Bill
Ward. It alsoc owns KMPC & KLIT/Los
Angeles. Phone: (213) 460-5655
FREQUENCY: 570 kHz; 101.5 MHz
POWER: 5kw; 100kw at 1200 feet
FORMAT: News/Talk; CHR

Continued on Page 8
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