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INSIDE: Azzoli Earns Promotion To

SELLING BETTER
VS. SELLING MORE

Compensating salespeople based
upon dollar volume alone fails
to take the quality of the order
into account. Consultant Shane
Fox suggests you examine the
various components of a sale
and adjust your commission
structure accordingly.
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FCC RELEASES LIST
OF EXPANDED AM
BAND APPLICANTS

More than 880 stations are
competing for the perhaps 200
clear-channel 10kw slots that'll
become available when the FCC
expands the AM band into the
1610-1700 kHz range.
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VOICE YOUR CHOICE

o Who were the most
influential radio programmers
of the past 20 years?

o Who were the most
influential record execs?

@ \What were your favorite
songs?

Help celebrate R&R’s 20th

anniversary by participating in
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Atlantic Executive VP/GM

Val Azzoli
has been pro-
moted to Ex-
ec. VP/GM of
Atlantic Rec-
ords. He’'ll
continue to
oversce the
day-to-day ac-
tivities of all
of the com-
pany’s opera-
tions from its
New York headquarters.

Azzoli

Judge To Allow Evergreen To Test
FCC Indecency Policy In Courts

Nordberg says agency’s enforcement might be unconstitutional

A federal judge in Chicago
last week dismissed Evergreen
Media’s claim that the FCC’s
definition of indecency is un-
constitutionally vague and over-
broad. But he acknowledged
there may be other constitutional
shortcomings in the agency’s in-
decency enforcement practices.

The decision, issued in a law-
uit filed against Evergreen by the
FCC. helps pave the way for a
potentially historic court debate
on the constitutionality of the
FCC’s indecency enforcement
practices.

District Judge John Nord-
berg said that while the agency’s
definition of indecency is accep-
table under established law, ““it
still remains to be decided”
whether the agency’s enforce-
ment of that definition has been
“arbitrary and capricious” to an
extent that violates the constitu-
tion’s guarantee of due process,
whether enforcement of the in-

- Legal Briefs

o Indecency definition
ruled constitutional

e Judge acknowiedges
FCC’s enforcement
shortcomings, paves
way for court battie

o Next hearing:
September 17

decency rules violates the prom-
ise of equal protection under
law, and whether the rules were
constitutionally applied to the
specific WLUP (AM)/Chicago
material that prompted the case.
Decency Decision Needed

Because those questions are
still pending, Nordberg rejected
motions by both the FCC and
Evergreen for dismissal of the
forfeiture collection suit, which
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began when Evergreen refused
to pay a $6000 indecency fine
for three segments of WLUP's
“Steve [Dahl] and Garry
[Meier]” show.

While Nordberg’s decision in-
creases the likelihood that this
case will spotlight the constitu-
tionality of the FCC'’s indecen-
¢y enforcement practices, the
judge pointed out that before any
of the key constitutional ques-
tions are addressed, the court
must determine whether the ma-
terial cited in the three broad-
casts Is actually indecent. If it is
deemed not indecent, the case
would be dismissed without ad-
dressing the broader constitu-
tional issues.

In a related ruling, Nordberg
rejected Evergreen’s motion to
dismiss two of the pending in-
decency fines on the grounds the
statute of limitations had run out
before the FCC took action.

EVERGREEN/See Page 32
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“Since joining the Atlantic
family. Val has played a central
role in realigning and fine-
tuning a number of areas within
the company, with a tocus on
long-range artist development,”
observed Atlantic co-Chairman/
¢0-CEO Doug Morris. “'In par-
ticular, Val has been instrumen-
tal in developing custom-tailored
marketing strategies designed to
utilize a wide spectrum of both
traditional and nontraditional
avenues for artist exposure and
sales. Our current success is due
in no small part to Val's creativi-
ty and hard work.”

Azzoli said, “The changes
that have taken place at Atlantic
over the past few years have re-

AZZ0LI/See Page 32

Interep Takes
Seat On EMRC

The Interep Radio Store will
become the fourth representative
of radio’s interests on the Elec-
tronic Media Rating Council.
There remain [l members who
primarily represent TV's in-
terests on the council.

“If radio’s representation in
the EMRC is not at the level that
we in the industry would like, it
is our responsibility to correct
the problem,” remarked Interep
Exec. VP/Research Division
Marla Pirner. “'Interep recog-
nizes this situation and is will-
ing to step to the plate.”

The EMRC oversees and ac-
credits companies that measure
audiences in the broadcasting in-
dustry. It recently discredited the

EMRC/5ee Page 32
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The new single. Produced by Scott Litt & R.E.M. from Automatic For

See them performing live on the MTV Video Music Awards show, Thursday, September 2!

Over 6,714,411 sold worldwide

The People.

Nominated for five MTV Video Music Awards!

Check local listings for time and station.
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Kanov New VP/GM
At WaXI & WSTR

After 25 years
with WQXI &
WSTR (Star 94)/
Atlanta, Station
Manager Mark
Kanov has risen
to VP/GM of the
Big Band/CHR
combo. He takes
over from Clarke
Brown, who will
now focus solely
on his duties as
Jefferson-Pilot Radio Division
President.

Brown told R&R, “Mark and |
have worked together forever, and
there isn't a more capable soul in
radio to take this thing . . . to the
top of the market. It’s a perfect time
for a transition.”

Kanov commented, “It’s an un-
usual situation to come up through
the ranks in one organization. But
I've been lucky that Jefferson-Pilot

KANOV/See Page 32

Kanov

WTPX/Mlaml Inks
Penn As Pres./GM

Richard Penn, former VP/GM
at WHDH & WRKO/Boston, has
been appointed President/GM of
WTPX (Tropics 106.7)/Miami.
Penn succeeds Dave Harris, who
exits the TAK Communications
AC.

According to TAK President Mi-
chael Eskridge, “‘Dick’s expertise
and management background com-
plement WTPX’s new sound, im-
age, and our plans for South
Florida.”

Penn added, *“I'm thrilled to join
one of the country’s most exciting
new stations.”

Penn previously was President/
GM of WWWE & WDOK/Cleve-
land, VP/GM at WKQX/Chicago
and KTAR & KBBC/Phoenix,
and GSM for KIIS/Los Angeles.
He also was Sr. VP of NBC Radio
Networks/New York.

Relief Donations Flood Midwest

dﬂ

+

wrean Bed Crong

A B State Unapter

0,000 Q

..;.n..-

JKMOX e

St. Louis has solicited the help of the entire nation to help Midwest flood
victims. KMOX’s Flood Relief Radio Netwark — in which participating sta-
tions developed fundraisers and aired PSAs urging listeners to donate to
the American Red Cross — collected more than $140,000 within two
weeks. Celebrating their success are (top photo, I-r) KMOX & KLOU VP/
GM Rod Zimmerman, ARC’s Deborah Patterson, and KMOX’s Marie Boy-
kin. Meanwhile, when concert production company Contemporary Group
staged various flood-relief performances at Riverport Amphitheatre, Kenny
G (bottom photo) took time out from his soundcheck to presenta $10,000
check to ARC’s Jan Rasmussen.

A weekly look back at meaningful and
amusing events from R&R’s archives

KMOX’s Zimmerman Adds VP/GM
Duties At CBS Co-Owned KLOU

According to CBS Radio Divi-
sion President Nancy Widmann,
*“The opportunity to consolidate our
resources influenced our decision.
KLOU'’s a wonderful property with
very strong ratings. The program-
ming is on target and KLOU has an
excellent relationship with the com-
munity.”

Zimmerman previously was VP/
GM of WW] & WJOL/Detroit. He

Sixteen-month [7
KMOX/St. Lou- | g&
is VP/GM Rod
Zimmerman
takes on similar
duties for CBS
co-owned KLOU/
St. Louis. He
succeeds Bob
Fulstone, who
exited the Gold
outlet two months

ago. AL L) ZIMMERMAN/See Page 32
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Hall To Program
KIRO/Seattle

KFI/Los Angeles PD David
Halt has been named PD of Bon-
neville News/Talk combo KIRO-
AM & FM/Seattle, effective Sep-

A Radio Cycle Drama

yclical or psychic? It's uncanny how radio events of the past coin-

tember 15. He replaces Andy Lud-
lum, who exited earlier this
summer.

KIRO-AM & FM Exec. VP/GM

Ccide in time with related current news. For example, last week's
R&R related how KFRC/San Francisco’'s new owner dropped the
station’s Nostaigia format. Just seven years ago, KFRC dropped its
longtime CHR format to adopt the Nostalgia approach. If that werent
enough, earlier this month longtime WQHT/New York PD Joel Salkowitz
exited; seven years ago WQHT debuted, switching from AOR WAPP. And

. last week’s issue recounted the FCC’s position on fining Howard
Stern affiliates if they aired comments for which the Infinity stations and
KFBliLas Vegas were fined. Well, seven years ago the whole multi-station
Stern shebang started when WYSP/Philly began simulcasting Stern’s
WXRK/New York show.

Also Celebrating 20 Years Of Excellence:

——————————{ ommunication
: —faraphics Inc

Joseph Abel commented, “These
stations have had a tremendous
news capability. What they’ve need-
ed is a programming capability.
David brings both news and pro-
gramming experience, and the in-

HALL/See Page 32

R&R To Observe
Labor Day Holiday

R&R’s Los Angeles, Nashville,
and Washington, DC offices will
be closed Monday, September 6
in observance of Labor Day.

AUGUST 27, 1993

MANIPULATION MADE E-Z

Perfectionists, compulsive people-pleasers, and
guilt junkies take note! These are only three of
the behavior patterns that allow you to be more
easily manipulated. Learn to guard against those
who try to push your hot buttons.
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Stations Vie For Space
On Expanded AM Band

KOJY/Costa Mesa (Anaheim), CA; KHPY/Moreno
Valley (San Bernardino), CA; KNBA/Vallejo, CA; and
WJIDM/Elizabeth, NJ (New York) appear to have the in-
side track for spots in the expanded AM band: 1610-1700 kHz.

However, it will be months before
the FCC decides which stations
among 882 applicants will win the
right to migrate to an estimated 150
to 200 clear-channel 10kw slots.

The aforementioned outlets were
the only applicants that qualified for
the top priority category for migra-
tion: daytimers in communities of
100,000+ population with no local
fulltime service but within the pri-
mary coverage area of a Class I sta-
tion. That preference was mandated

by Congress. The applicant list also
contains some surprises, including
several major market AMs that are
quite competitive with their existing
signals — KJR/Seattle, WNOE/
New Orleans, WSJS/Winston-
Salem, and WKRG/Mobile, to
name a few.
Computer Ranking

The remaining stations that didn’t

qualify for top priority are now be-

ing ranked by a computer program
on the basis of how much interfer-

ence will be eliminated by these sta-
tions exiting their current frequen-
cies. After the rankings are made
public, the FCC will run them
through a computer program to as-
sign frequencies — a process ex-
pected to take several months since
every possible allocation scheme
must be considered before a station
is passed over.

Stations receiving frequency as-
signments will then file CP appli-
cations and pay the appropriate
fees. Once they sign on in the ex-
panded band, licensees will be al-
lowed to use both frequencies for
five years before turning off the old
transmitters.

Infinity Fights Attempt To Block KRTH Deal

A Michigan-based decency group’s petition to deny In-
finity Broadcasting’s $110 miltion purchase of KRTH/Los
Angeles from Beasley Broadcast Group is fatally flawed
in both substance and style, according to Infinity lawyers.

A filing by Americans for Re-
sponsible Television (ART) charg-
ed that Infinity is unfit to be a
licensee because of morning man
Howard Stern’s numerous in-
decency run-ins with the FCC.

But in its response. Infinity
pointed out that while it has often
been cited for naughty talk, it has
yet to be found guilty of any of
those violations. According to the
company: ‘“‘Petitioner has ground-
ed its pleading on gross distortions
of the facts in a misguided attempt

to portray Infinity's record as con-
taining a host of sanctions over an
extended period.

“The fact is that since 1986 there
has been a grand total of one How-
and Stern broadcast . . . with re-
spect to which the Commission has
actually imposed a [$6000] forfei-
ture, and that matter remains pend-
ing.” (Infinity is currently involved
in other Stern indecency proceed-
ings which could ultimately cost the
company another $1.1 million in
fines.)

Infinity also maintained that
ART’s opposition should be dis-
missed because the group failed to
establish its legal standing to oppose
the sale and filed a petition that
violated several procedural re-
quirements by failing to include af-
fidavits attesting to the facts of the
allegation and not including a sum-
mary or table of contents. The com-
pany also charged that ART
Director Terry Rakolta violated
the FCC'’s ex parte rules by improp-
erly “attempting to discuss the
KRTH sale with acting FCC Chair-
man James Quello at the recent
Michigan Association of Broad-
casters convention.

ART had not returned R&R'’s
phone call at deadline.

system.

The decision to admit new
members from around the world
was approved this month by the
board heading the consortium,
which until now consisted sole-
ly of European broadcasters,
manufacturers, and research fa-
cilities. Under the expansion

free, but manufacturers must
pay about $90,000. New Eureka
members will share in whatever
royalties are derived from future
patents awarded to the consor-
tium. Only the current members
will divvy up payments for the
original patents.

“We have had definite interest
from several Japanese com-
panies,” Managing Director

plan, broadcasters can join for

Eureka Opens To Non-European Partners

ureka-147’s board has decided to open consor-
tium membership to non-Europeans in an ef-
fort to speed worldwide acceptance of its DAB

Egon Meier-Engelen told R&R.
He said Pioneer was the first
company to respond to the in-
vitation and wanted to join as
quickly as possible.

Meier-Engelen said the Cana-
dian DAB task force, which in-
cludes the CBC, Canadian
Association of Broadcasters,
and the Canadian government’s
Department of Communica-
tions, had requested a contract.
“We are willing to accept them,”
he noted.

U.S. Welcome

Eureka’s door is also open to
US. participants, although no
manufacturers have yet been
named. And what about individ-
ual US. broadcasters who aren't

in harmony with NAB’s in-
sistence on development of an
in-band, on-channel DAB sys-
tem? “Yes, we would consider
them, and we would be happy to
welcome them,” Meier-Engelen
said.

On the home front, EIA and
NASA have signed a contract to
begin DAB system testing De-
cember 31 at NASA’s Lewis Re-
search Centerin Cleveland. The
center will test in-band, on-
channel DAB systems for EIA’s
and NAB's jointly sponsored
NRSC and other types of sys-
tems (including Eureka) being
considered by EIA’s DAB sub-
committee.

NAB will feature presenta-
tions by in-band,. on-channel
DAB developers USA Digital and
AT&T/Amati on September 9 dur-
ing the NAB Radio Show in
Dallas.

DC rerony

NAB Requests Fine-Tuning
On Ownership Rules

his week the NAB asked the FCC to fine-tune
its recently revised radio ownership rules to
make it easier for small-market stations to en-

ter into duopoly and LMA deals.
The trade group wants the Commission to adopt a small-market
waiver rule; permit common ownership of “up to 50%"” of the sta-
tions in a market as opposed to the current “less than 50%," and

allow all single-station or AM-FM combo owners to add one addi-
tional station.

The petition for rulemaking also asks the agency to address
“market anomalies” that make it more difficult for small-market
stations to combine — such as cases where a small-market sta-
tion’s signal overlaps into a larger market, thus subjecting the deal
to the 25% audience share cap imposed in larger markets.

FCC Tightens Requirements For Station Sale Filings

he FCC has put broadcasters on notice that ap-

plications for assignment of license (Form 314)

and transfer of controt (Form 315) won’t be put
on public notice unless required information on the
price and terms and duopoly compliance (if relevant)
are included.

The Commission wants the sale contract “or a sufficiently
detailed letter of intent” In the case of a duopoly, the required ex-
hibit must include contour maps and — for markets with 15 or more
stations — audience share data. The clock won't start ticking on
the 30-day public notice period until the documentation is filed.

“If the above information is not included in the application
when filed and is not submitted, in amendment form, within 15 days
of notification by the staff of the missing information, the applica-

tion will be subject to dismissal” the FCC said in an announce-
ment Friday (8/20).

The Commission also noted that some applicants are still try-
ing to use outdated forms, which are returned as unacceptable. The
current forms bear the date “August 1992” at the bottom of each
page.

Takeover Times Two For American Network Group

ots of consolidation is on the horizon for the

NASDAQ Small Cap list. Casino owner Excali-

bur Holdings (EXHC) has announced a friendly
takeover of Las Vegas Entertainment Network LVEN).
LVEN already has a friendly takeover deal pending to
acquire American Network Group (AMNT, see R&R
7/9), and an LVEN spokesman told R&R the Excalibur
deal won't affect the LVEN-AMNT merger.

This double deal could give AMNT President Robert William-
son access to an even bigger pile of cash for station and network
acquisitions, which was the impetus forthe LVEN deal. The dou-
ble merger could also be an interesting stock play for speculators

who weigh the relative values of the three issues once prospec-
tuses are filed for both stock swaps.

Former ND Files To Block Charlotte Duopoly

ormer WPEG/Charlotte ND Kenneth Koontz, on
behalf of a group called Citizens for Broadcast-
ing in the Public Interest, has filed a petition
to deny Broadcasting Partners’ duopoly purchase of
WCKZ — accusing his former employer of violating
requirements to operate in the public interest.
“Those folks don’t give arip about the community,” Koontz said
of his former employer. Koontz also denied that his action was just
sour grapes by an ex-employee and added he would be filing af-
fidavits to document his allegations.
Broadcasting Partners President Barry Mayo told R&R WPEG
has an excellent community record and a good relationship with

the FCC. He expressed confidence that the $3 million sale would
go through.

—Randall Bloomquist, Jack Messmer
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- THE GENEZATION -
 FEVoLUTION

The First Major Study for Radio.

Sorry, but we can accept no more reserva-
tions for our special presentation, “The Generation
Revolution,” during the fall NAB convention. Our
reservation list is completely full and we have a *
rather long waiting list. Thank you to everyone who
responded and we look forward to seeing you at
the convention. :

STRATEGIC MARKETING CENTER ¢ METROPOLITAN PARK, SUITE 1200, 1100 OLIVE WAY e SEATTLE, WA 98101 * (206) 624-3888
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RADIO BUSINESS

TRANSACTIONS

Zimmer Grabs St. Louis Duopoly For $7 Million

TRANSACTIONS AT A GLANCE

As Evergreen Tries Again To Exit KASP & WKBQ

Francis returns to Greenville-Spartanburg with $3.6 million deal for WWMM

Of The Waak
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KASP & WKBQ/St. Louis
MO-Granite City, IL

PRICE: $7 million

TERMS: Duopoly deal; asset sale
for cash. The buyer will begin pro-
gramming this combo under an
LMA that takes effect next Monday
(8/30).

BUYER: Zimmer Broadcasting,
owned by Jerry, John, Don, James,
and David Zimmer. They own
WKKXWerseyville, IL (St. Louis) and
eight other stations in six markets.
Phone: (314) 335-8291

SELLER: Evergreen Media Corpora
tion, a publicly traded company
(NASDAQ: EVGM) headed by CEOQ
Scott Ginsburg. It also owns 12
other stations in eight markets and
is acquiring WWBZ/Chicago.
Phone: (214) 869-9020
FREQUENCY: 1380 kHz; 106.5 MHz
POWER: 5kw day/tkw night; 93kw
at 1027 feet

FORMAT: Gold; CHR

BROKER: Bill Lytle of Media Ser-
vices Group represented the buyer.
COMMENT: A previously filed du-
opoly sale to KXOK-AM & FM owner
Saul Frischling for $7 million did
not close and an LMA was ter-
minated.

b

WMCZ/Millbrook
(Montgomery)
PRICE: $615,000
TERMS: Duopoly deal; asset sale
for $215,000 cash, a 10-year prom-
issory note for $200,000 at 6% in-
terest, and a seven-year promissory
note for $200,000 at no interest un-
der a noncompete/consulting
agreement

BUYER: Capital Communications,
a general partnership jointly own-
ed by New South Communications
Inc. (80%) and ET Communications
Inc. (20%). New South is owned by

Frank Holladay of Meridian, MS. ET
is owned by Ronald and Tamara Eu-
banks of Pike Road, AL. Capital
owns WXVI & WZHT/Montgomery-
Troy. New South owns eight other
stations in five markets, and has
deals pending to buy KLIP-FM/
Monroe, LA and sell WFTW &
WKSM/Fort Walton, FL. Another
company jointly owned by Holladay
and the Eubankses is selling
WMXA/Opelika, AL (see next deal).
Phone: (601) 693-2973

SELLER: Clinton Enterprises Inc.,
owned by Charles Chapman Il and
John Flowers. They have interests
in WESP/Dothan, AL and WGTX %
WLGH/Defuniak Springs, FL. Chap-
man also owns 50% of a company
buying WTID/Reform, AL. Flowers
also has a limited partnership in-
terest in WNTM-TV/Athens, GA.
Phone: (205) 792-5111
FREQUENCY: 971 MHz

POWER: 3kw at 328 feet
BROKER: Media Venture Partners
is to receive a commission of
$30,000.

COMMENT: The application states
WMCZ-WXV! & WZHT had a com-
bined share of 28.2% in the Fall
1992 Arbitron survey of the Mont-
gomery metro. However, a separate
application is being filed to sell
WXVI (56.3%) to Woods Radio Cor-
poration to bring this duopoly un-
der the FCC's 25% limit.

WMXA/Opelika

PRICE: $650,000

TERMS: Duopoly deal; asset sale
for cash

BUYER: Fuller Broadcasting Com-
pany Inc., owned by Gary and Laura
Fuller of Opelika. They own WZMG
& WKKR/Opelika-Auburn and are
selling WKQR/Citronelle, AL.
Phone: (205) 745-4656

SELLER: H & E Communications,
owned by Ronald and Tamara
Eubanks of Pike Road and Frank
Holladay of Meridian (see WMCZ
above).

Group W

plu

val

Star
Media
Group, Inc.

has agreed to exchange the assets of

WCPT-AM/WCXR-FM
Washington, DC

with
Viacom Broadcasting, Inc.

KIKK-AM/F
Houston, TX

$40,000,000

Radio, Inc.

s cash

for

ued at

“Radio’s Full Service
Financial Specialists”ru

17304 Preston Road, Suite 265 * Dallas, Texas 75252 » (214) 713-8500

FREQUENCY: 96.7 MHz

POWER: 3kw at 328 feet
FORMAT: AC

COMMENT: The application states
there are 13 stations in the duopo-
ly market created by WMXA-WZMG
& WKKR.

$ilel
BT e ey

KKGD & KZKS/Rifle

PRICE: $20,000

TERMS: Asset sale for $20,000 to
be paid in 12 monthly instaliments.
BUYER: Canterbury Broadcasting
Inc., owned by Lee Ann and Boyd
Canterbury of Silt, CO. Phone: (303)
625-5000 )
SELLER: Western Media Inc., own-
ed by David Smith. Phone: (303)
625-0810

FREQUENCY: 810 kHz; 105.3 MHz
POWER: 1kw; 1.8kw at 1276 feet
FORMAT: Goid

COMMENT: This combo sold for
$50,000 in 1990. This sale was filed
in April, but the financial details on-
ly recently became available at the
FCC.

¢4
S e

WKGT/Cantonment

i

This Week’s Action:

Total Stations Traded This Week: . .

1993 Deals To Date: $1,597,924,581
(Last Year: $782,162,185)

.... 316,785,565

(Last Year: $13,714,305)
Total Stations Traded This Year: . .

899
(Last Year: 816)
27
(Last Year: 40)

® Deal Of The Week:
® KASP & WKBQ/St. Louis, MO-
Granite City, IL $7 million

® KSET/El Paso $2.7 million

® KHOS-AM & FM/Sonora

® KYXX/Ozona

(Pensacola)

PRICE: $100,000

TERMS: Asset sale, with the entire
amount financed and payable in
monthly installments with interest
at the prime rate of AmSouth Bank
of Florida, but not less than 7%
BUYER: Ann T. Goodrich of Pensa-
cola, a sole proprietor. Phone: (304)
458-0757

SELLER: Gulf Communications of
Northwest Florida Inc., headed by
President Richard Lott. it also owns
WKGT/Century, FL. Phone: (904)
9321088

FREQUENCY: 1090 kHz

POWER: 1kw daytimer

FORMAT: Religious

WBGB/Mt. Dora (Orlando)
PRICE: $30,000

TERMS: Asset sale for $15,000 cash
at closing. An additional $15,000 is
due upon issuance of a CP for a
new tower site. This sale is subject
to approval by the Circuit Court of
the Fifth Judicial Circuit, Lake
County, FL.

BUYER: Cross Country Communi-
cations Inc., owned by George A.,
Barbara, George S., and Alexander
Zarris of Crown Point, IN. They own
WBPT/Naples, FL and are buying
WZCC/New Albany, IN and WXLN/
Eminence, KY. Phone: (215)
662-0070

SELLER: Ronald A. Aicher, receiver
FREQUENCY: 1580 kHz

POWER: 5kw day/35 watts night
FORMAT: This station is dark.
BROKER: Hadden & Associates

WCWBI/Trenton

PRICE: $250,000

TERMS: Asset sale for $44,000 cash
at closing; a cash payment of
$44,000 due 180 days after closing;
a promissory note for $150,000 at
7% interest with monthly pay-
ments of $1349 on a 15-year amor-
tization schedule beginning 210

woorr=mrericanradiohistory com

days after closing, but with a
balloon payment of the outstanding
balance due after seven years of
payments; and assumption of a
$12,000 debt owed to Allie Lee
Owens

BUYER: Florida Radio Partners Inc.,
owned by Joel Sens of Arlington,
VA and Lawrence Grimes of Clarks-
burg, MD. Phone: (202) 244-7223
SELLER: Robert Fogel of Charles-
ton, SC, as personal representative
of the estate of William Howard
Burckhalter, deceased. Phone:
(803) 722-7773

FREQUENCY: 101.7 MHz

POWER: 3kw at 328 feet
FORMAT: Country

Instead of overhead.

Are you paying for a
lot of research, or just
a lot of researchers?

Does a big bunch of researchers
actually offer you more, or just charge
you more? For insightful research
you can really put to work, call us at 3
703/534-3003. And pay for results. X\

Totally original, totally custom research.

® WMCZ/Millbrook (Montgomery), AL $615,000

® WMXA/Opslika, AL $650,000

® KKGD & KZKS/Rifle, CO $20,000

® WKGT/Cantonment (Pensacola), FL $100,000

©® WBGB/Mt. Dora (Orlando), FL $30,000

® WCWB/Trenton, FL $250,000

® WWRK-AM & FM/Etberton, GA $260,000 for 90%

® KCID-AM & FM/Caldwell, ID $303,058 for 67%

® WADM & WQTZ/Decatur (Fort Wayne), IN $10,000 for 16.67%
® WAKY & WGRK/Greensburg, KY $266,350 for 71%

® WKJF-AM & FM/Cadillac, M| $375,000

® WWMM/Anderson (Greenville-Spartanburg), SC $3.6 million
® WWBD/Bamberg, SC $200,000

® KOPY/Georgetown {Austin), TX $225,000
® KKFF (FM CP)/Nolanville, TX $36,000 for 51%
® Fort Stockton Stations $145,157

WWRK-AM & FM/Elberton
PRICE: $260,000 for 90%
TERMS: Stock sale. The buyer is
paying $200,000 for the sellers
stock, plus the amount of outstand-
ing indebtedness to the estate of
Dell Pressey, not to exceed $60,000.
The entire amount is to be in the
form of two 10-year promissory
notes at 9% interest.

BUYER: Willie Michael Palmer of
Elberton, increasing his stock own-
ership of Radio Elberton Inc. from
10% to 100%. Phone: (706) 2831400
SELLER: Nathan Hirsch of States-

Continued on Page 8
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See and experience the Cybertron and other state-of-the-art VR machines
at Westwood One’s NAB Suite. We’ll be their nightly-
Wednesday through Friday from 8:00 p.m. to 2:00 a.m.

For additional information contact your Westwood One representative in Los Angeles at (310) 204-5000 or in Arlington at (703) 413-38550.
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RADIO BUSINESS

TRANSACTIONS

Continued from Page 6

boro, GA, selling his entire 90% in-
terest. Phone (912) 764-5446
FREQUENCY: 1400 kHz; 92.1 MHz
POWER: 1kw daytimer; 3kw at 300
feet

FORMAT: Country

KCID-AM & FM/Caldwell
PRICE: $303,058 for 67 %

TERMS: Stock sale for cash
BUYER: Dale Peterson of Caldwell,
increasing his stock ownership of
Twin Cities Broadcasting Company
from 33% to 100%. Phone: (208)
459-3608

SELLER: Graye H. Wolfe Sr. and
Timbre O. Wolfe, co-personal rep-
resentatives of the estate of Duane
D. Wolfe. Phone: (208) 323-7815
FREQUENCY: 1490 kHz; 107.1 MHz
POWER: 1kw; 3kw at 365 feet
FORMAT: AC; Country
COMMENT: This application was
filed in April, but-the financial de-
tails were only recently supplied to
the FCC.

WADM & WQTZ/Decatur
(Fort Wayne)

PRICE: $10,000 for 16.67%
TERMS: Duopoly deal; stock sale

for cash. The buyer is also loaning
the licensee corporation $90,000.
WQTZ simulcasts WQHK/Fort
Wayne under a joint operating
agreement and shares certain em-
ployees with WQHK.

BUYER: John F. Dille lll of Eikhart,
IN, increasing his stock ownership
of JAM Communications Inc. from
33.33% to 50%. He owns 94% of
Pathfinder Communication Corp.,
owner of WQHK & WMEE/Fort
Wayne and eight other stations in
four markets; and 20% of Truth
Publishing Company, owner of
KQLL-AM & FM/Tulsa. He also has
newspaper interests. Phone: (219)
447-5511

SELLER: Julia Moore of Lebanon,
OH, decreasing her stock owner-
ship from 60% to 45%; and Jeftrey
Moore, decreasing his interest from
6.67% to 5%. Phone: (513) 932-3296
FREQUENCY: 1540 kHz; 92.7 MHz
POWER: 250-watt daytimer; 2kw at
397 feet

FORMAT: Gold; Country

COMMENT: The application states
WADM-WQTZ & WQHK-WMEE had
a combined share of 18.3% in the
Fall 1992 Arbitron survey of the Fort
Wayne market. WQTZ has a CP to
upgrade to B1 status at 105.1 MHz.
This application was filed in April,
but the financial details were only
recently supplied to the FCC.

WAKY & WGRK/Greensburg
PRICE: $266,350 for 71%

TERMS: Stock sales. Selling share-
holder James Hay is to be paid
$29,000 cash for his 51% stock in-
terest and $185,000 via a 15-year
promissory note at 8% interest un-
der a noncompete agreement;
George Edwards is to be paid $7850
via a 15-year promissory note at 8%
interest for his 20% stock interest
and $44,500 via a 15-year promis-
sory note at 8% interest under a
noncompete agreement.

BUYER: Michael Wilson of Greens-
burg, increasing his stock owner-
ship of Veer Broadcasting Co. Inc.
from 29% to 50%. His wife, Joy
LaVonne Wilson, is acquiring 50%.
Phone: (502) 932-7401

SELLER: James Hay, selling 51%,
and George Edwards, selling 20%.
Hay also has interests in WEKG &
WJSN/Jackson, KY and WFLE-AM
& FM/Flemingsburg, KY. Phone:
(606) 666-7531

FREQUENCY: 1540 kHz; 103.1 MHz
POWER: 1kw daytimer; 4.6kw at 370
feet

FORMAT: Golid; Country

WKJF-AM & FM/Cadillac
PRICE: $375,000

TERMS: Duopoly deal; asset sale
for cash

Get the whole exciting story of

demographics obsolete.

SWEEPING THE NATION
AND WINNING THE SWEEPS! sram name

Don’t buy
television
without using
this column.

Power Television, the revolutionary
concept that has made buying generic

Broadcast Marketing Group targets
format listeners using exclusive
“Smart” technology. The results have
radio broadcasters buzzing from
coast-to-coast! You need to know the
compiete story. Call or write. We'll
answer your questions and send you

POWER TELEVISION,

Call (816) 753-3277
Fax (816) 561-0800

Broadcast Marketing Group

Media Placement For Radio Only

FORMAT | DEMO |
GRP's | GRP's
18l 2 News @ 6:30pm 87 9.0
ainment Tonite @ 7:00pm | 110 5.0
Opm 97 45
= 80 2.0
64 3.0
@ 5:00pm 84 4.0
@11:00pm 124 4.0
iﬂﬁﬁ’l"t’_ﬂ 162.7 82.0
LR REACH: 69.3% saw the sp
MU R EQUENCY: 2.4 average time!
AT EFFECTIVE REACH: 23.3% saw the spc

Broadcast Marketing Group e 3100 Broadway, Suite 318 e Kansas City,

MO 64111 o Tel (816) 753-3277

BUYER: Biederman investments
Inc., a wholly owned subsidiary of
Midwestern Broadcasting Com-
pany, owned by Ross Biedernian of
Traverse City, MI; William McClay of
Eagle, MI; Fred Zierle Jr. of Phila-
delphia; and Kenneth Thompson
and Old Kent Bank, as co-represen-
tatives of the estate of William
Kiker, deceased. Midwestern owns
WTCM-AM & FM/Traverse City and
WATZ-AM & FM/Alpena, MI; and
WBCM/Boyne City, MI. Phone: (619)
947-7675

SELLER: Hagar Broadcasting & In-
vestments, headed by President
James Hagar. Phone: (616) 775-0143
FREQUENCY: 1370 kHz; 92.9 MHz
POWER: 5kw day/1kw night; 100kw
at 895 feet

FORMAT: AC

COMMENT: The application states
WKJF-AM & FM and WTCM-AM &
FM had acombined weighted share
of 17.82% based on county-by-
county Arbitron data. This combo
sold for $350,000 in 1991.

WWMM/Anderson

(Greenville-Spartanburg)
PRICE: $3.6 million

TERMS: Asset sale

BUYER: AmCom General Corpora-
tion, headed by CEO George Fran-
cis. It owns KRMD-AM & FM/
Shreveport and recently sold
WMYl/Greenville-Spartanburg to
Capstar for $10 million. Phone: (803)
242-3800

SELLER: Desert Communications
IV, headed by Gregory Smalis.
Desert is a subsidiary of broadcast
lender Greyhound Financial Corp.,
which acquired this station in a
$4.4 million loan default by Kent
Burkhart’s Degree Communica-
tions. Phone: (602) 207-2808
FREQUENCY: 107.3 MHz

POWER: 100kw at 1010 feet
FORMAT: CHR

WWBD/Bamberg

PRICE: $200,000

TERMS: Asset sale for a $200,000
promissory note at no interest, with
payments over approximately eight
years of $1200 the first month,
$2000 monthly thereafter, except
the payment shall be $3000 in Jan-

uary of each year, with a final pay-
ment of $800

BUYER: Branch Communications
Inc., owned by Charles Branch and
John Pittman of Lumberton, NC,
Pittman has interests in WFMO &
WSTS/Fairmont, NC and KRBG/
Canadian, TX. His wife has an in-
terest in WRHA (FM CP)/Jackson-
ville, SC. Phone: (919) 738-8046
SELLER: Underwood Communica-
tions, owned by Faye Gresham,
Wiilliam Saunders, and James
Underwood. Gresham owns 51% of
WPAL-FM/Walterboro, SC. Saun-
ders owns 89% of WPAL (AM)/
Charleston, SC. Phone: (904)
775-8982

FREQUENCY: 92.1 MHz

POWER: 3kw at 300 feet
FORMAT: Country

COMMENT: This station and its for-
mer AM sister sold for $200,000 in
1990.

KSET/EI Paso

PRICE: $2.7 million

TERMS: Asset sale for $646,667 in
cash and a series of three promis-
sory notes at 10% interest totaling
$2,053,333

BUYER: Magic Media Inc., owned
by J.R. Phillips Jr. of El Paso.
Phone: (915) 584-8351

SELLER: Dunn Broadcasting Com-
pany, headed by President John
Dunn of Evansville, IN. It also owns
KVIVIEI Paso and has CPs for two
LPTV stations at Evansville. Phone:
(812) 476-1253

FREQUENCY: 94.7 MHz

POWER: 61kw at 1080 feet
FORMAT: Country

COMMENT: This station sold fer
$1.75 million in 1985.

KOPY/Georgetown (Austin)
PRICE: $225,000

TERMS: Asset sale for cash
BUYER: Lower Colorado River
Authority, a conservation and rec-
famation district created by the
Texas legislature. lts 15 directors
are appointed by the governor and
the current Chair is Angela Flores
Beck of La Grange, TX. The FCC ap-
plication was signed by Chief Ad-
ministrative Officer Raymond
Barker. Phone: (512) 473-3200

Continued on Page 32

Work for
One of the
Best Companies

L 4 L 4
In R ad I The Research Group is
looking for a strong,
highly motivated individual to join its professional
staff. This person must have a successful track record
as a radio station general manager or program
director. Candidates must be intelligent, articulate
personable, competitive, and have a thorough
knowledge of the radio industry. Position requires
extensive travel. Send letter and resume to Larry B
Campbell, President, 1100 Olive Way, Suite 1200,
Seattle, WA 98101. No phone calls, please.

The Research Group

America’s Foremost Strategic Advisors To Media

Wi saeaarieamraciahictory com
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Introducing

Core Call Out Research.
A New Call Out Company that Targets

Your Sta

ore listeners repre-
sent up to 80%
of your Arbitron
AQH. That’s why
America’s leading
programmers and
consultants agree that targeting
core is the strategy tor the 90’s.
Introducing Core Call Out
Research. A new company that
tests your core listeners, the
people who matter most.

More Core. By Far.

Core Call Out Research
samples are 100% your cume
listeners and at least 50%—and
up to 100%—of your core.
Every week. Guaranteed.

Stations complain that most
call out companies don’t
include enough core listeners in
their research—as few as 20% in
a weekly sample.

% of Your Core

Other Core
Research Call Out
Companies Research

And when 80% may not even
listen to your station or format,
there’s no way to accurately
evaluate your Currents and
Recurrents, much less tell a
Power from a stiff.

Imagine... AOR listeners
rating AC songs. It’s a joke.

Core
Call Qut
Research

nmon’s Core Listeners.

Leading Broadcasters Trust
Core Call Out.

Leading stations say, “I want
more core in my call out!”
Finally, they’re getung it.

America’s leading broadcast-
ers are signing up for Core Call
Out Research. Companies
like Gannett, Emmis, WIN,
Bonneville, Capitol and Apollo
to name a few.

Core-Driven Radio.

Core drives ratings. Core
should drive your call out.

Call Core Call Out
Research — Jodie Renk-Reeb
at (818) 986-0333. Today.

P.O. Box 17507 Encino, CA 91416-7507
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NEWSBREAKERS

Ross Named PD
For Urban Gold
WGCI (AM)/Chicag

Sean Ross has 7
joined Gannett
Urban Gold

WGCI (AM)/

Chicago as PD. =3 =T
He fills the posi- ¢ '
tion vacated three | o 4 ’%
months ago when Nt

Michael Watkins

joined WALR/
Atlanta.
WGCI-FM PD
Elroy Smith told Ross

R&R, “Sean really impressed the
management team when he inter-
viewed for the job. He's bright,
knows the format, and I have no
doubt he's going to do well.”

“Michael did a very good job of
fashioning the station out of noth-
ing,” said Ross. “The one thing
that's left to be done is make. it
cook. And like KKDA/Dallas,
which is the model full-service Ur-
ban AM, there will be a lot of com-
munity service.”

Ross most recently was A&R
Manager for Profile Records. He
also served as Radio Editor at
Billboard for four years, Gold
Editor and UC Associate Editor at
R&R for four years, and was on the
programming teams at KMYX/Ox-
nard, CA and WVOI/Toledo.

Virgin Victory

After the label won the Yvette Marine v. Virgin Records lawsuit, execs join-
ed Paula Abdul for a party at L.A.’s Tatou. Toasting the victory are (I-r)
Virgin Records America President/CEOQ Phil Quartararo (front), Virgin Music
Group Worldwide Chairman/CEQ Ken Berry, attorneys Bernie Fischbach
and Mary Grieco, Abdul, attorneys Dave Parker and Joseph Yanny, and
manager Bob Cavallo.

5

Cole Becomes OM For WSM Combo

Cantrell upped to PD at WSM (AM)

KVET &
KASE-KVET-
FM/Austin Gen-
eral Operations
Manager Bob
Cole has been
named OM at
WSM-AM &
FM/Nashville.
He  succeeds
Kevin O’Neal,
who resigned last
month to concen-

0°Neil To Coach All-Sports KMPC/L.A.

Scott O’Neil, PD at Golden
West AC KLIT/Los Angeles, has
been given the additional responsi-
bility of programming co-owned
all-Sports KMPC. He succeeds
Len Weiner, who exited the station
earlier this month.

Golden West President Bill Ward
said O’Neil’s experience and mar-
ket knowledge made him a logical
choice for the KMPC post. “He
knows Los Angeles and he knows

the Talk format dating back to his
days at KNX/Los Angeles”

O’Neil commented, “My chal-
lenge is to take a station that has
been basically a copy of WFAN/
New York into a station that's L A -
friendly, a station where the L.A.
teams come first.”

O’Neil is a veteran L.A. broad-
caster; he hosted a KNX talk show
in the late "60s and was a KMPC
air personality from 1985 until its
1992 conversion to all-Sports.

trate on his consultancy. Concur-
rently, WSM (AM) and “Nashville
Record Review” producer Kyle
Cantrell has become PD at WSM
(AM).

WSM-AM & FM VP/GM Bob
Meyer commented, *‘Bob’s a classy
guy whose experience and attention
to detail and execution will take us
to the next level. Kyle’s been dedi-
cated to WSM and the Grand OI’
Opry. Even though he’s young, he
has a great understanding and love
of the heritage of these properties.”

Cole told R&R, “I've been a stu-
dent and fan of WSM since I was
seven. It’s a dream come true — the
legends of WSM, the Opry, and its
deeply rooted traditions are spir-
itual to me. WSM’s the ‘Mother
Church’ of country music, and I feel
I’ve been called to preach”

Cole joined KVET & KASE in
1989 from crosstown AC KKMJ,
where he was PD/morning host.
His previous programming experi-
ence includes KOKE-FM/Austin
and WMZQ and WPKX/Wash-
ington. Cantrell has been with the
Gaylord Country combo for 10
years.

LETTER

NJ Broadcasters Bash McEntire

Dear R&R:

It has come to my attention that
Reba McEntire has been visiting
congressional delegations in Wash-
ington, DC, urging them to support
a performance right every time a
recording is played on radio and/
or television.

It seems to me these performers
forget that their recordings sell be-
cause they're being played on the
air. Without radio, there would be
no opportunity for new records to
get exposure and therefore get the
kind of sales generated by radio
pray. As we all know, the recording
industry spends millions of dollars
for promotional people to do noth-
ing but promote the play of their
recordings on radio.

It occurred to me that some trade
publication should regularly publish
a list of all of the entertainers who
visit with legislators to lobby for a
performance right. If | owned a
Country radio station today, |
would've taken all of Reba McEn-
tire's records off the air and would
never play them, nor would | play

records by anyone else who sup-
ported a performance right.

Certainly, | would not deny any-
one the opportunity to visit their
congressmen and discuss their
issues; | do it myself. However,
when these people are discussing
their issues, they need to be sen-
sitive to what their issues can mean
in the broader context. They can't
have it both ways — if they want to
lobby for a performance right, then
radio and/or television should be
able to, in all good conscience, sim-
ply stop promoting their records.

I am not suggesting any organiz-
ed effort to do so, as that would be
a violation of the antitrust Jaws.
What | am suggesting is that each
individual radio station may want to
take it into its own hands to let per-
formers know that the tradeoff they
get by having their recordings
played on the radio is a lot more
valuable than having a per-play per-
formance fee of a few pennies.

—New Jorsey
Broadcasters Association
Phillip Roberts, President

'SHE Exposes Neil

Vince Neil visited KSHE/St. Louis to promote his “Exposed” album. Taking
advantage of the photo opportunity are (I-r) Warner Bros.’ Bob Hathaway,
KSHE MD A} Hofer, Neil, and air talent Randy Raley.

v “An Empty Bumper Space...
Is A Terrible Thing To Waste !”

- =D Quanie, 1989

Did he really say that?- No. But, maybe he should have! Those empty bumpers
cruisin’ around your town are some of your market’s best advertising spaces and you
should be benefiting from them. We've been creating top-quality, long-lasting bumper decals for

over 20 years. Ours is a unique service, combining expertise of creative design with the crisp detail

of hightech execution. The end result is a decal your listeners will display with pride. Don't cut corners
when it comes to your image enhancement. Call us today, and put those empty bumpers to work for you.

ommunication
raphics Inc

wirrn-americanradiohistorycom

Call Our Toll- Free HOTLINE 1-800-331- 4438

313 N. Redbud ¢ Broken Arrow, OK 74012 ¢ (918) 258-6502 + Fax 918-251- 8223
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“This book is the greatest thing since Jimmy Dean sausage!”
-Jimmy Dean

MUSIC CITY"S FAMOUS BUDDY KILLEN TELLS HIS

“No one, and | mean no one, knows more about the beginning,

middle and ‘now ‘of what is hot in country music.”
-Burt Reynolds
PERSONAL STORIES ABOUT: DOLLY PARTON - BURT
“He rose to the very heights of the music business, so who is
more qualified than Buddy Killen to write such an interesting

book about country music.”
~Chet Atkins

REYNOLDS - ELVIS PRESLEY » PAUL MCCARTNEY -«

“Buddy’s been responsible for finding more hit songs and
getting them recorded by more major stars than anybody
[ know. I love his book. I just couldn't put it down.”

-Billy Ray Cyrus

HANIK WILLIEAMS,  SR. » ROGER

“Who knows what turn my life might have taken had I not
met Buddy Killen. I will always be grateful to him.”
-Dolly Parton

MILLER " GEORGE JONES-

“This is history at its most entertaining and a key piece
to that jigsaw puzzle called ‘Music City’.”
-Ed Morris. Billboard Magazine

PATSY CLEINE--JIM REEVES

“I thought I knew Nashville till I read this book.
I couldn’t put it down.”
-Bill Mack, WBAP Radio, Ft. Worth, TX

JACK PALANCE - DINAKM

“Ifeel fortunale 1o have had the privilege of knowing Buddy — Pog AL éé?'f;SmTAORES

Killen as a friend ever since the mid-50's,when he produced ON & SChusTER
my first record. This book ‘sings’ with the truth!”

~Jim Nabors

SHORE - JOE TEX » DOTTIE WEST AND MANY MORE?

“Buddy Killen tells the Nashville story exactly the way he lived
it from playing bass with Hank Williams, Sr. to becoming a top
music publishing executive. A true Horatio Alger story.”
-Johnny Western, KFDI, Wichita, KS
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NEWSBREAKERS.

Henschel Earns
Elektra Promotion

Elektra Enter-
tainment has up-
ped Director/Al-
ternative Market-
ing Faith Hen-
schel to VP/AI-
ternative Promo-

tion & Mar-
keting.

“Faith Hen-
schel’s impas-

sioned commit-
ment to the alter-
native market has been a great asset
to Elektra,” label Sr. VP/GM David
Bither commented. “This promo-
tion couldn’t be more well-
deserved.”

Prior to joining Elektra in 1990,
Henschel had worked in promotion
and marketing positions at Capitol
Records, CEMA Distribution,
and Sub Pop Records.

Henschel
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WMXZ/New Orleans
Flips To Gold

Hot AC WMXZ/New Orleans’s
anticipated format change to '60s-
based Gold was completed last
weekend after a 12-hour simulcast
with Phase 11 AC duopoly partner
WLTS. New calls are being sought
and the station has adopted the
“Kool 95" handle.

WLTS PD Bob Mitchell will
oversee programming on both sta-
tions; WMXZ PD Steve Suter
segues to WLTS as Asst. PD.

Owner/GM Ed Muniz told
R&R, "WMXZ and WLTS had
very similar formats. Our research
indicated the two stations were
competing against each other and
WMXZ was intruding on WLTS’s
lower demo. Instead of competing
against myself, I wanted to fill the
hole that exists on FM for Gold.
New Orleans is . . . a good market
for this music. We'll play some *50s
and "70s songs and will [evolve the
format] as time goes by.”

Twin Cities Vet Hammer Mourned

Veteran Twin
Cities broad-
caster Tac
(Lance) Ham-
mer died last
Friday (8/20)
from complica-
tions fotlowing
cancer treat-
. He was

Upper Mid-
west Communi-
cations Conclave Exec. Director
Tom Kay told R&R, “People like
Tac come around very infre-
quently. His concern for the in-
dustry and the people he worked
with, as well as his humanity
and integrity, was and is an un-

Hammer

usual chemistry found in such a
radio programmer and GM.
We've all suffered a great loss,
but we're thankful we had Tac as
part of our industry. He leaves a
ot of warm memories and en-
couragement behind.”

Hammer, who received the
“Mike Rockwell Award” at the
most recent Conclave in July,
had worked in Minneapolis at
KDWB (AM) as an air personali-
ty, programmed Gold KRSI and
AOR KQRS, and held a number
of positions at WLOL, including
PD, Station Manager, and GM.
He is survived by his wife, Cor-
inne Wiles. Funeral services
were held August 24.

WWDE PD London

When WWDE
(2WD)/Norfolk
owner Max Ra-
dio completes its
duopoly purchase
of  crosstown
CHR WNVZ
(Z104) in early
September,
WWDE PD Don
London will as-
sume PD duties
at WNVZ
replacing Wayne Coy. The two sta-
tions will also consolidate oper-
ations.

Max Radio Exec. VP/Managing
Director Dick Lamb tld R&R,
“It’s a matter of taking advantage of
the duopoly. Don’s done a great job
with 2WD, and it really made a lot
of sense to hand the Z104 reigns to
Don once the deal’s complete.”

London commented, “I'm really
looking forward to programming
Z104. 1 believe it's well on its way
to becoming a legendary CHR
again. We have comprehensive re-
search in the field to determine its
exact focus.”

London’s prior programming ex-
perience includes stints with

London

Adds WNVZ Duties

WZPL/Indianapolis; WIZM/La
Crosse, WI; and WUPS/Hough-
ton Lake, MI.

R W —

Phone Exec Lewis
To Head NPR

Veteran tele- g
phone executive
Delano Lewis
has been named
President of Na-
tional Public Ra-
dio. Lewis will
assume that role
sometime this
fall. succeeding
Douglas Bennet,
who joined the
Clinton Adminis-
tration earlier this year as Ass't
Secretary of State for International
Organizations.

NPR Board Chairman Carl Mat-
thusen remarked, *“In his work in
the business world, federal and lo-
cal government, and community or-
ganizations, [Lewis] has exhibited

LEWIS/See Page 32

Lewis
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Asher Heads To IRS Records
In West Coast Promo Post

Jane Asher has joined IRS Records as Di-
rector/Promotion, West Coast.

‘Jane is very much today’s promotion per-
son,” explained IRS VP/Promotion & Marketing
Paul Orescan. “Her experience encompasses
both record promotion and radio programming
— 50 to speak, she’s sat on both sides of the
desk. Jane’s got a great attitude and is excited
about our music. In a short time, I'm sure she'll
prove to be a valuable asset to the IRS promo-
tion team”

Asher joins the label after a stint as West
Coast Promotion & Marketing rep for Imago
Records. She previously was Midwest Regional Promotion rep for
Virgin, and was PD of KTYD/Santa Barbara, CA.

Asher

Alexander Becomes Hollywood
Director/International Marketing

Betsy Alexander has joined Hollywood Rec-
ords as Director/international Marketing. In her
new position, Alexander will develop marketing,
promotion, and sales campaigns outside the US.
from the label’s Burbank, CA headquarters.

Exec. VP Wesley Hein remarked, “Betsy
confirms our dedication for Hollywood's artists
worldwide and to our licensees”

Alexander was previously Director/Sales &
Marketing for Sony Music International. Her
prior experience includes a stint as IRS National
Director/Publicity and independent publicity and
artist management work.

Alexander

WRQX/Washington Boosts Boden To GSM

Eight-month WRQX/Washington account executive Jeff Boden
has been upped to GSM. He succeeds Jim Robinson, who was el-
evated to President/GM of the ABC/Cap Cities Hot AC (R&R 7/2).

Boden told R&R, “This is a very competitive market with four
ACs. For us to have gone from being the No. 4 AC to the No. 1 AC
in three years is quite an accomplishment. Our sales have grown
relative to that success”

Boden has been an account executive for WMAL/Washington
and WCAO & WXYV/Baltimore, eventually becoming NSM at the
latter combo.
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Computer Concepts, makers of the industry -
leading DCS hard disk system, has exciting new
WINDOWS OF OPPORTUNITY for live radio to
show you at Radio 93 in Dallas. This is the hot

demo everyone will be talking about. Don’t

miss it at booth #345.

SNEAK PREVIEW ATRADIO 93

COMPUTER CONCEPTS CORPORATION e 8375 MELROSE DRIVE, LENEXA, KS 66214 o TEL: 913-541-0900 » FAX: 913-541-0169
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TM Century Te|€YiSi0n
Reaches New .Helghts

Audio: TM Century Television creates Audio: We leave your competition
innovative marketing strategies. hanging out to dry.

Audio: Our quality and service Audio: Best of all — we boost
beats all others. your ratings!
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Radio

®SAM CHURCH — currently OM at
WCNN & WALR/Atlanta — is set to
rejoin AmCom General Corp!s new-
ly acquired WWMM/Greenville-
Spartanburg as GM on August 31.
He previously had served AmCom
as crosstown WMYI's OM.

®DOUG FINNEGAN becomes GM
at WSEN/Syracuse.

®JOHN GINZKEY has been ele-
vated from Station Manager to VP/
GM at KKCD/Omaha. The station al-
so welcomes GSM DAWN VIL-
LONE, who previously served as
crosstown KRRK's Station
Manager.

®JOHN HOGAN has been tapped
as GM at WWNC & WKSF/Asheville,
NC.

®MARK BASS shifts to WAAX &
WQEN/Gadsden, AL as GM, exiting
a similar post at WLMX-AM & FM/
Chattanooga.

®MARSHALL ZOTORA assumes
GSM duties at WOLZ/Ft. Myers, FL.
He previously heid the same post
at WMMO/Orlando.

®STEVE MASTERS has been up-

ped to Sales Manager at KTSM-AM
& FM/EI Paso.

Records

Masters Cordes

O®BETTY CORDES — a 27-year mu-
sic industry veteran — has been
promoted to Director/Operations &
Administration at PolyGram Label
Group.

O®MICHELLE TAYLOR — who for-
merly worked at RCA/Novus — has

been named to head the newly for-
med Atlantic Jazz Division. Concur-
rently, Equinox Productions Inc.
founder EULIS CATHEY assumes
the division’s national promotional
duties.

®RICKY MINTZ is boosted from Di-
rector/Creative Advertising to Sr. Di-
rector/Advertising & Merchandising
at Capitol Records.

Mintz Apolio

®VALERIE APOLLO has been pro-
moted from Packaging Manager to
Associate Directorin Sony Music’s
East Coast Marketing Services De-
partment.

®SCOTT RICHMAN has been ele-
vated to Manager/Media Relations
at BMG Corporate Communi-
cations.

Industry

Richman Muller

®LARRY MULLER has been pro-
moted from Sr. AE to Director/
Sales, Regional Manager at Major
Market Radio Sales’ Los Angeles
office.

®JODI DESSER joins Katz
Hispanic Media's newly establish-
ed Chicago branch as Sales Man-
ager. She most recently was an AE
at the San Jose Associates adver-
tising agency.

®BRIAN JACKSON segues to EMI
Music Publishing as Creative Man-
ager. He most recently worked at
Mercury Records.

O KELLY HORDE steps up from As-
sociate Director to Director in BMI's
Writer-Publisher Relations De-
partment.

®STEVE GITTELMAN has been
tapped to head the music division
at World Of Wonder, a multimedia
corporation specializing in music
and TV.

®DAMARIS VALERO has been
named VP/Advertising Sales at MTV
Latino. She previously was Director/
International Sales at the Telemun-
do Network.

Marriages

KPXR/Anchorage PD
Jason Palmer to Susan Mor-
ris, August 14.

Chrysalis/[EM| Records
Group Sr. Director/A&R Duff
Marlowe to Melissa Ruder-
man, August 22.

Births

WMC-AM & FM/Memphis
Production Director Greg
Williams, wife Lisa Frith, son
Daniel Asher, July 30.

WKML/Fayetteville, NC
ND Tom Donavan, wife Pam,
son Justin Thomas, August
4.

KACE/Los Angeles Promo-
tions Assistant Arthur-
Diamond Rushing, fiancee
Suzan Makkar, son DeVon
Hakeem, August 9.

WALK/Nassau MD Charlie
Lombardo, wife Vicki, daugh-
ter Geena Patricia, August

= 10. g
=

: Condolences |
; -
~ WQBK/Albany parttime air_
. talent Clayton Trag, 34,

§ August 13.

Roger Carey — Even-
ings/morning fill-in KYA/San
Francisco (415) 6481977

Bill Danning — MD/even-
ings KRRJ/Las Vegas (702)
293-6706

. Dave Iseman — PD/even-
ings WCIB/Falmouth, MA
(508) 540-2387

John Morrill — MD/mid-
days WQFM/Milwaukee (414)
225-9966

John Platt — Promotion
Director WYNY/New York
(516) 676-0936

Ric Tanner — MD/morn-
ings WMKS/Macon, GA (912)
784-7031

Changes

AC: WPNT/Chicago hoosts Promotion,
Coordinator Lisa Rosengard to Marketing
Director . . . Former WFWL/Ft. Wayne, IN
ND/midday talent Ann Riley joins WAXY/
Miami Robert Pascoe shifts to
WKHM/Jackson, MI as News Director . . .
WLW/Cincinnati’s Sports Department adds
Greg Cook.

AOR: KZYR/Vail, CO parttimer
Sabrina Saunders returns to crosstown
KSKE for airwork; former WAPL/Apple-
ton, WI parttimer Chris Darrington also
takes a 'SKE airshift . . . After three years
at WWDC-FM/Washington, Kirk McEwen
is set to reassume WIYY/Baltimore’s night
slot on September 7 . . . Chris Madison
joins WSTZ/Jackson, MS for wakeups . . .
Until a replacement is found, WZZU part-
timer Traer Kelly will fill the night slot
Glasgow Hicks III has vacated. In other
news, the station has relocated to 3100
Smoketree Court, Suite 805, Raleigh, NC,
27604-1053.

CHR: WBHT/Wilkes Barre taps Magic
Marc Anthony for mornings, Tom Rus-
sell for middays, PD Bill Sheridan for PM

drive, Billy Hammond for nights, and

Steve Foxx for overnights . .. KFBQ/
Cheyenne, WY night talent Scott Nicolino
and KFFM/Yakima, WA nighttimer Woody
Harrelson trade jobs.

Classic Rock: KKBB/Bakersfield
parttimer Marshall Stack moves up to
middays.

Country: WTCR/Huntington, WV
welcomes News Director Davana Harris,

news reporter Robby Mossman, and
marketihg consultant Jerry Barrax.

Gold: KYA/San Francisco revises its
lineup: Goss & Garrett (5:30-10am),
Celeste Perry (10am-2pm), John Mack
Flanagan (2-6pm), Sylvia Chacon
(6-10pm), Wild Bill Scott (10pm-2am),
and Paula Kelly (2-5:30am) ... At
WSEN/Syracuse, parttimer C.R. Stewart
shifts to morning drive on an interim basis.

New Rock: Former WLUP-FM/Chi-
cago nighttimer Heidi Hess joins
crosstown WKQX for overnights, replacing
Diane Banks . . . KEDG/Las Vegas hires
former Doyle McKenna ad agency staffer
Sharon Smith as Promotion Director.

News/Talk: Former Dmaha mayor
Mike Boyle hosts a daily, 3-5pm talk show
on KKAR, which recently changed its fre-
quency from 1180 to 128G . . . WTAE/
Pittsburgh adds Ed Bouchette and Ted
McMillan to its sports-talk lineup.

Records: Atlantic Records ups Kathy
Cantwell to Associate Director/A&R Ad-
ministration.

National Radio: Former Rhino Rec-
ords Product Manager Lori Martin segues
to NPR’s *'E-Town'’ as Production Manager.

Industry: Joe Kruszewski becomes
Subsidiary Controller in Interep Radio
Store’s Finarncial Services Department . . .
Select Music Systems, which allows radio
listeners to order product via a toll-free
number, has acquired SoundServe Inc.

With VISION from the National Supervisory Network, send-
ing programming via satellite is easy and affordable. VISION
is a combination of satellite services designed to guide radio
group and network operations to peak performance.

We’ll help you put together your own fully integrated VSAT
system to centralize programming and production for your
radio group or network.

NSN provides network design, equipment, installation, and
very affordable spacetime. We even have equipment leasing
for qualified clients.

SUPERVISORY

" AVON, COLORADO
1-800-345-VSAT (8728)

NATIONAL

NETWORKGe

m—— A A ric anradiagkbictaon, com.
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How Easily Can You Be Mampulated7

rofessional manipulators
Pcan push the right buttons

to get what they want from
you. Writing in Woman's Own, Dr.
Marlin Potash and Susan Meltsner
suggest asking yourself the follow-
ing six questions to determine your
vulnerable areas, thereby enabling
you to guard against the manipula-
tor’s ploys.

Are you a people-pleaser? Is it
critical that you make others hap-
py? Then be wary of lines such as
“I know you won’t let me down’’ or
"I can always count on you.”

Is feeling guilty your strong
point? Watch out for sentences that
begin “Haven’t I always . . . ? and
“I'm sure you didn’t mean it, but

® September 2 — 1993 MTV
Video Music Awards. Universal
Amphitheatre, Los Angeles.

® September 8-11 — NAB Ra-
dio Show. Convention Center,

Dallas.

® September 29 — CMA
Awards. Grand Ole Opry, Nash-
ville.

® Sept. 29-Oct. 2 — RTNDA
48th international Conference &
Exhibition. Convention Center,
Miami.

® October 12-17 — NBMC
Convention. Radisson Plaza
Hotel, Alexandria, VA.

® October 23-26 — RAB Board
Meeting. Arizona Biltmore,
Phoenix.

® October 27 — “Radio Station
Values & Finance” Seminar by
Kagan Seminars Inc. Park Lane
Hotel, New York.

® November 6 — Radio Mgrs.
Round Table For Small & Medi-
um Markets. Kansas City Air-
port Hilton.

® November 11-13 — YBPC
Convention. Hyatt Regency,
New Orleans.

THE
Portable
Display with

Proven Remote Power!

» Fast, Easy Set-up
» High Profile &
» Quick-Change

» Highly Profitable,

”” Also, look out for such follow-
up lines as “When you needed . . .

Hate conflicts? Beware of ma-
nipulators who act irritated. They
often follow this with statements
such as “I'm sure you'll agree that

” and ‘*‘We have a problem.”

Do you need acceptance and ap-
proval from peers or those in au-
thority? These people will often use
lines like “As I'm sure you know

” or “Everyone I've spoken to
to agrees . . .”

Are you a perfectionist? Beware
of people who try to intimidate you
by implying you might not be up to
a task, saying something along the
lines of “Maybe I'm asking too
much of you, but . . .”

s

i
0

1994

® January 30 — Pollack Media
Group European Programming/
Management Seminar, Palais
des Festivals, Cannes.

® January 30 — MIDEM '94,
Palais des Festivals, Cannes.

>3
® February 5-6 — Dan O’'Day's =
PD Grad School. Radisson Ho- §
tel & Suites, Dallas.
®February 7 — 21st Apnual

American Music Awards. Shrine
Auditorium, Los Angeles.

® February 7 - 8 — Radio Group
Head Fly-In. Washington Park
Hyatt, Washington.

® February 10-11 — Broad-
cast Cable Credit Association
Seminar. Sheraton Grand Hotel,
Tampa.

®February 1113 — Gavin
Convention. Westin St. Francis
Hotel, San Francisco.

® February 17-20 — RAB Man-
aging Sales Conference & Ex-
ec. Symposium. Loews Ana-
tole, Dallas.

® March 2-5 — 25th Country
Radio Seminar. Opryland, Nash-
ville

& Take-down

High Visibility

Graphics

Self-Liquidating

Got a short fuse? Manipulators
like to set you up by provoking you
into exploding, then pretending to
be hurt. You then wind up feeling
bad enough to do exactly what they
want.

Helping ‘Acting’
Execs Adjust

ou just promoted your
MD/night slammer to
“acting PD.” How do you

determine whether this person can
cutit? And how do you smooth over
the situation if the person works
hard, but doesn’t get the gig?
Writing in NYC-based Across
The Board, career planning strate-
gist Marilyn Moats Kennedy offers
the following seven suggestions:

* Give the “acting” title for a spe-
cific limited time.

¢ Define the job’s powers.
* Set clear, measurable goals.

* Award the appropriate pay raise
for any extra responsibilities.

* Clarify that the person is a candi-
date for the permanent position.

¢ Describe the terms on which this
decision will be based.

¢ Commit to a reward if goals are
met — regardless of whether the
person gets the permanent job.

New Production
Service Debuts

allas-based Better Busi-

ness Productions now of-

fers a production and sup-
plemental production service that
enables stations nationwide to get
high-quality musical images and
commercials without revenue loss
owing to agency commissions. For
more info, call Bruce Bonnheim at
(214) 522-0335.

Total national spot radio expenditures for the month of July topped

$88 million — a 9.1% increase from 1992 figures.

While the figures reflect total billings as reported by America’s lead-
ing national rep organizations, they are not typical of any specific market.
Furthermore, spot billing in individual markets, market groups, or geo-
graphic areas may differ substantially

Source. Radio Expenditure Reports

Total Spot Dollars

Six-Month Trend

(all figures in millions)
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PO. Box 2500 - 421 S. Second St.
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SALES & MAF

Improving Your Commission Structures

How focusing on quality buys can maximize your station’s value

f you want to maximize your station’s value, consider

implementing a new commission structure. One that

gets your salespeople to focus on the necessary incen-
tives to sell better — not just sell more.

To sell “better” means to con-
centrate on aspects of sales that in-
crease the profitability and margin
generated from each order.

Compensation Variables

Let’s say it’s the first Tuesday in
October. Two salespeople tell you
they’ve both sold orders for several
thousand dollars apiece.

In the old days, you would have
congratulated both salespeople and
bought them lunch. Now, however,
you ask them certain questions:

Who's the advertiser? A retailer,
a local or national agency, or an
advance-purchase buyer?

When’s the order scheduled to
run? Two weeks in November or
over eight weeks in January and
February?

Where’s the order scheduled to
run? Which programs, features, or
time-segment combinations were
sold? Do the orders use morning
and afternoon drive exclusively?
Or were nights and weekends sold
as well?

What special terms and condi-
tions pertain to the order? Did the
salesperson successfully negotiate
a certain collection period, non-
cancellation condition of sale, or
advance-purchase condition?

The Better Sale

Now let’s say these questions
elicit the following responses: The
first order is from a large buying
service, which uses an annual ROS
rate for specified placement
(morning and afternoon drive,
Wednesday-Friday). Sold at least
20% below October’s prevailing de-
mand rates, the order is scheduled
to start next week and continue
throughout October (one of your
most in-demand months).

Furthermore, this agency has
previously failed to pay invoices
because of discrepancies. It’s also
never paid an invoice before 90

How to Have Great Jingles:

1.

That’s all you have to do!

So to have great jingles (on tape, DAT, or compact disc) call JAM!

To sell ‘better’
means to
concentrate on
aspects of sales
that increase the
profitability and
margin generated
from each order.

99

days and has a history of cancella-
tions.

The other order is from a local
retailer who’s placing business for
the first time. The schedule was
booked at prevailing demand-
based rates for November, Decem-
ber, and January, utilizing broad
rotators, Sam-midnight Monday-
Saturday.

Plus, the advertiser agreed to
pay a portion of the schedule in ad-
vance, with the balance to be paid
in 30 days. The order is non-cancel-
lable, and changes are allowed on-
ly with two weeks advance notice.

Obviously, the second order is
the better sale. And although both
orders carry the same dollar vol-
ume, the second salesperson
should be better compensated.

Agency Vs. Direct Buys

When reviewing your station’s
compensation structure, you
should also keep in mind there are
two basic types of media buyers -
“agency” and ‘“‘direct” — each of
whom have their own behavior
profiles. And knowing the differ-
ence in these buying patterns can
be crucial to the success of both the
salesperson and station.

Working with agencies typically
involves added elements in the in-
itial negotiation, placement, bill-
ing, and invoice processes. Doing

Call JAM

By Shane Fox

business on a direct basis, how-
ever, has no extra elements. From
the station’s standpoint, agency
buys result in multiple commis-
sions, while direct advertisers re-
quire the station to pay only one
commission.

Billing and invoicing usually is
sent straight to direct advertisers;
payments then are received by the
station from those advertisers.
With an agency, however, a third
party is involved at both ends of the
payment cycle. Consequently, in-
voices tend to be paid much faster
from direct advertisers than from
agencies.

Because stations are able to
communicate with direct adver-
tisers on a one-on-one basis, better
information and more flexibility in
the sales process are more likely to
result. The opposite tends to be
true with agency advertisers.

Coming Together

These behavioral patterns and
“selling better” elements should
come together to form a commis-
sion standard that promotes
rather than diminishes — a sta-
tion’s value. With appropriate
standards (see story at right) set
as a basis for commissions, sales-
people will have incentives to sell
better.

ING

THE ‘BETTER’ WAY

Shane Fox is COO at Maxagrid

International Inc. The Dallas-
based company — which special-
izes in revenue and yield manage-
ment systems for the media in-
dustry — can be reached at (214)
241-2110 or (800) 899-4743.

wwearmrereanrachohistory com

Calculating The Commission

Following is a list of the various order components and
the possible commission rates for each:

Rate Level
Above-normal demand rates 4%
Prevailing demand rates 2
Below-normai demand rates 1

Buyer Group
(Number Of Commissions)
Direct advertisers (one) 4%

Agency advertisers (two) 2

National advertisers (three) 1

Time Segments

Specified days/dayparts 2%

Monday-Saturday, 6am-midnight 4

Monday-Sunday, 6am-6am 6
Conditions/Terms

Advance payment 4%

Payment in 30 days 2

Payment in 60 days 1

Seasonality/ ’ Nen-Cancellable Order/
Monthly Demand | Changes Notice
Light-demand month 5% ) Two days notice 2%
Normal-demand month 3 | 14 days notice 3
Heavy-demand month 2 21 days notice 5

Applying this plan to the example cited in the main column. the first order
would attract a 6% commission rate: 1% for the order’s below-normal rate
level, 1% for the three commissions involved, 2% for the heavy-demand
month, and 2% for specified days and dayparts.

With its focus on selling better, the second order carries a commission
rate of 20%: 2% for the prevailing rate level, 4% for the single commission
involved, 3% for the normal-demand month, 4% for the time segments sold,
4% for advance payment, and 3% for a non-cancellable order with changes
allowed within 14 days. Quite a difference — and quite an incentive

Pump Up The Volume

Note that volume is missing from this sample commission plan. But
volume takes care of itself: An aggregate of the above percentages would ap-

ply to the total amount of every order.

Some may argue that such a commission structure is impossible to
manage. However, computer systems are available that can assist a station in
this process. Some of the more sophisticated systems can immediately
change the calculated commission rate on-screen once a commission

parameter has been altered.

Others believe we have no control over customers’ behavior or their
buying patterns, so this commission plan would simply waste time and ef-
fort. However, salespeople need incentives to offer special conditions, ask
for certain time segments, or focus on higher rates in heavy-demand
seasonal periods. Without this motivation, these issues may never be

discussed with advertisers.

Jam

PRODUCTIONS.

JAM produces creative and effective
identification for all formats. That’s why the biggest and best stations
in the world all agree that JAM is the #1 Choice for Jingles. And you
always hear JAM on stations like Z-100, KOST, WCBS-FM, KKBT,
WFAN, KZLA, the B.B.C., the Voice of America, and hundreds more.

JAM Creative Productions, Inc.
5454 Parkdale Drive

Dallas, TX 75227

Phone (214) 388-5454

Fax (214) 381-4647
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COLEMAN

DOESN'T JUST REPORT NUMBERS,

THEY GET THEM.

left to right: Plan Developers Chris Ackerman, Vice President, Jon Coleman, President and Pierre Bouvard, Executive
Vice President of Coleman Research, one of America’s top two vadio veseavch companies.

ost radio research is long on data,
M short on solutions. Enter Coleman
Research. Broadcasters as
researchers who help you develop “The

Plan” — a step-by-step action plan for posi-
tioning, programming and marketing.

Since 1978, Coleman Research’s strategic
team of advisors has worked with America’s
most successful broadcasters providing high
quality research and plans that have effective-
ly positioned hundreds of stations.

The commitment to actionable research

is so strong that Coleman’s Perceptual Study
is called, “The Plan Developer.” The goal of
The Plan Developer? Build an action plan to
enhance your station’s position.

Want more than mountains of data? Learn
more about The Plan Developer. Call
Coleman Research today at 919-571-0000.
Begin work on the most important plan of
all. Your station’s.

COLEMAN RESEARCH

P.O. Box 13829, Research Triangle Park, NC 27709, (919) 571-0000, FAX: (919) 571-9999

—— —m.
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New jingle demos for WPLJ, KIIS-FM,

VIRGIN RADIO, WLIT, KISS KOBE, WBIG,

the newest for Country giant KSCS in
Dallas, and many more!

Call (800)TM CENTURY for a
FREE Jingles Demo on
Compact Disc by format!
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TOP TEN SHOWS
AUGUST 16-22

1 60 Minutes

2 Home Improvement

3 Dateline NBC

4 Primetime Live

5 20/20

6 Now

7 Seinfeld

8 Roseanne
Unsolved Mysteries (tie)

10 Movie (Sunday)

(“Highway Heartbreaker")
Ned Blessing (tie)

Source: Nielsen Media Research

Alf show times are EDT/PDT unless oth-
erwise noted; subtract one hour for CDT.
Check listings for showings in the Mountain
time zone. All listings subject to change.

COMING NEXT WEEK

Tube Tops

Aerosmith, Janet Jackson,
Lenny Kravitz, Madonna,
Naughty By Nature, Pearl Jam,
R.E.M., Soul Asylum, Spin
Doctors, and Sting are slated to
perform from L.A.'s Universal
Amphitheatre on the three-and-
a-half-hour 1993 MTV Video
Music Awards” (Thursday, 9/2,
8pm).

Friday, 8/27

* Tony Toni Tone, “The To-
night Show With Jay Leno”
(NBC, 11:35pm).

® Chris Isaak, Cracker, and
the Hooters, ‘‘ABC In Concert”
(check local listings).

Sunday, 8/29
* Freda Payne guest-stars
on Fox's ‘Living Single"
(8:30pm).

Monday, 8/30

® Garth Brooks, "Jay Leno.”

* Billy Joel performs when
"“The Late Show With David Let-
terman” debuts on CBS
(11:35pm).

Tuesday, 8/31

® Heavy D guest-stars on the
season premiere of “Roc” (Fox,
8pm).

® Harry Connick Jr., “Jay
Leno.”

* John Mellencamp, “David
Letterman.”

~ Wednesday, S/

e Spin Doctors, "David Let-
terman.”

Thursday, 9/2
* UB40, “Jay Leno.”

NEW THIS WEEK

® CB4 (MCA/Universal)

Chris Rock, Al Payne, and
Deezer Dee star as members of
a rap group in this feature film,
which also sports cameo ap-

pearances by Ice Cube, lce-T, |
Eazy-E, Public Enemy’s Flavor

Flav, and the Butthole Surfers.
The film's MCA soundtrack con-
tains cuts by PM Dawn, Public
Enemy, Blackstreet featuring
Teddy Riley, and others.

@ POINT OF NO RETURN (WB)

This feature film — starring
Bridget Fonda, Harvey Keitel,
and Anne Bancroft — spawned
an RCA soundtrack showcasing
five songs by Nina Simone, in-
cluding a cover of the Beatles’
“Here Comes The Sun.” Hans
Zimmer's score rounds out the
LP.

® GROUNDHOG DAY

(Columbia TriStar)

This feature film starring Bill
Murray and Andie MacDoweli
spawned an Epic Soundtrax LP
containing cuts by Delbert Mc-
Clinton, Nat ‘‘King’’ Cole, Ot1-

mar Liebert + Luna Negra, and :

others.

e

HAPPY ANNIVERSARY

From

1
{0

623

stations 1n 5 years

#1 in N.Y.C.
#1 1n U.S.A.

WABG 77AM

TALKRADIO -

NEW YORK

Proud to be your flagship!

Koppelman
Lights Up!

C harles Koppelman is the
subject of a six-page Cigar
Aficionado profile. Although
he denies being a true cigar afici-
onado, ERG’s Chairman/CEO re-
portedly keeps his ever-present
stogies in not one — but two —
humidors in his office. Among Kop-
pelman’s comments: “It's as mean-
ingful to me these days to discover
a terrific young executive and nur-
ture that person as it is to find a
great young artist.”

On a related note, Business
Week looks at EMI Music’s improv-
ing fortunes. President Jim Fifield
says, "l love the daytime part of the
job and the nighttime part."

Writers’ Cramp

Simon & Schuster has finally
settled on a title for Howard Stern’s
forthcoming book. His own sugges-
tions — which included "“Howard
Stern’s Penis,” “Mein Kampf,” and
“l, Moron” — were nixed. Look for
“Howard Stern's Private Parts” in
October {People).

“I'm not a genius, I'm pretty medi-
ocre,” Billy Idol tells Details. “I'm
not really the greatest at expressing
myself. If | was fantastic at prose I'd
write books."”

Monied Women

People looks at how several
celebrity women earned their
money and what they do with it.
Among them are Madonna (esti-
mated net worth, $100 million),
Barbra Streisand ($100 million),
and Dolly Parton ($70 million).

Meanwhile, the Globe claims
Madonna just spent $35,000 on
new sinks and faucets for her
Hollywood mansion.

PLEASED TO MEET ME — James
Brown tells Details, “! listen fo older
records because the newer rec-
ords [by male soul acts], well, most
of ‘'em are me.” Does he mind the
imitators? “Thank God for them. |
have nothing to say but God bless
you and keep doin’ it.”

Cream Scenes

Dankens — a Seattle-based
maker of frozen desserts — has
developed a “Peanut Butter and
Pearl Jam” ice cream. The first run
(3800 pints) sold out, but when it
came to licensing the name, the
band proved frosty about the con-
cept, which is now on ice (Enter-
tainment Weekly).

Harper’s Bazaar does a profile on
Halifax, Nova Scotia’s burgeoning
music scene, while Details scopes
out San Diego and calls it “the next
Seattle.”

Headbangers Whiplash

“Headbangers whiplash is the
result of the latest dance craze,”
warns Dr. Marilyn Kassirer of Bos-
ton University. The neurologist
says that among the 37 teens she
observed at a charity dance mara-
thon, "Girls with long hair experi-
enced more pain than boys be-
cause greater whipping action is
needed to achieve the girls’ desired
effect of flowing, rotating hair”
(Star).

Each week R&R sneaks a peek through the nation's consumer
magazines in search of everything from the sublime o the
ridiculous in music news. R&R has not verified any of these reports.

——r—————eeeerre e raciohisto o m

WEEKEND BO

AUGUST 20-22
1 The Fugitive $18.14
(WB)
2 Hard Target $10.10

(Universal) *
3 The Secret Garden $4.29

(wB)

4 Rising Sun $4.03
(Fox)

§ Jurassic Park $3.76
(Universal)

6 In The Line Of $3.41
Fire (Columbia)

7 Free Willy $3.09
(WB)

8 Heart And Souls $2.80
(Universal)

9 The Firm $2.60
(Paramount)

10 Sleepless In $2.56

Seattle (TriStar)

All figures in millions
“First week in release
Source: Entertainment Data Inc.

COMING ATTRACTIONS:
Opening in limited release this
week is “The Thing Called
Love,” starring River Phoenix
and Samantha Mathis as aspir-
ing musicians. Look sharp for
Trisha Yearwood, K.T. Oslin,
Pam Tillis, Kevin Welch, Webb
Wilder, and WSM (AMYNash-
ville's Larry Black in supporting
roles. The fim's forthcoming Gi-
ant/Nashville soundtrack fea-
tures Dennis Robbins's "“Look-
ing For A Thing Called Love,” as
well as cuts by Yearwood, Ran-
dy Travis, Rodney Crowell,
and others.

Also opening this week is
“Son Of The Pink Panther,”
starring Roberto Benigni and
Herbert Lom. The fiim’'s Milan/
RCA soundtrack showcases
Henry Mancini's score, along
with Bobby McFerrin's a cap-
pella version of Mancini's origin-
al "Pink Panther Theme."

o
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: This C
Can’t Trace This Cant
Ithough the English language accommodates a lot of
slang, many of these words' true origins are difficult
to trace. Still, dictionary editors nationwide are in a

frenzy to identify the sources of the following three slang
terms, which seem to be gaining in popularity:

Yonks: British jargon for “along time.” Author Gillian E. Hanscombe
used the term in the book “Between Friends" in this manner: "Jim was
someone I'd known for years and years — yonks in fact — when | was a
student.”

Splarf: Possibly a blend of “splash” and “barf,” this verb means to
recite one's woes or problems. Often used with the preposition “on," as
in: "I don't want to call you up and then just splarf on you.

Skeezer: This word is defined as a professional-sports groupie, es-
pecially a woman determined to connect with a pro ballplayer for a dance,
an hour, a night, or — preferably — a lifetime. The term may originate
from “skee” (a re-spelling of the “-skey" in “whiskey"), which was popu-
larized in the phrase “skee joint” (meaning a dive bar).

The Washington Post described skeezers this way: “Everywhere,
there are women. Gorgeous women in Lycra, lace, and cutout leggings

. Certain numbers of the perfumed throng, it seems clear, are skeez-
ers.”

Many of the above-mentioned words and phrases can be found in the American Heritage
Dictionary Of The English Language, Third Edition (Houghton Mitflin Co./840). For more info,
call Sandy Goroff-Mailly at (617) 725-5966.

2 St R R I S R

Where America’s
Camera Buffs Are

he average American

household bought more

than 4.5 rolls of film last
year — with 60% of all households
making at least one film purchase
— according to Jackson, MI-based
Photo Marketing Association Inter-
national.

NYC residents bought the most
film, averaging 5.69 rolls per
household. Oakland (5.61), L.A./
Long Beach (5.42), Phoenix (5.28),
San Diego (5.15), and Baltimore
(5.13) round out the top six.

However, Houston houses the
highest percentage of film-buying
households (69% ). Atlanta, Dallas,
and Anaheim/Santa Ana are all
tied for second place with 68%
each.

What’s Rich?

mericans say they would
need $1.9 million to feel rich
in 1993 — up from $1 million

in 1984 — according to a recent sur-
vey by Money magazine.

How smart cars

avoid wandering.

©1992 LEQ CULLUM

&

“So do you consider yourself a stockbroker who plays drurr?s,
or a drummer who sells stocks?"

Influential Men More Likely To
Play Musical Instruments

mericans imported $676 million of musical instruments last year,
A up 14% from 1991 figures, according to the Department of Com-

merce. Simultaneously, U.S. exports of musical instruments
climbed to $330 million, up 7% from 1991.

Contributing more than their share of licks to this sales increase are
what the NYC-based Roper Organization describes as “Influential”
American men — such as the sax-blowing President — with 18% of this
group (vs. 7% of the American public) playing a musical instrument in a
typical week.

A recent Roper poll also found that 12% of men 18-29 and 11% of
male baby boomers played a musical instrument during a typical week,
making them twice as likely to pick up a musical instrument as their fe-

male counterparts.

U.S. Car Owners Profiled

he majority (88%) of Amer-

icans own cars, and 54% of

them own two or more, ac-
cording to a recent survey conduct-
ed by NYC-based Mediamark Re-
search.

College graduates are more like-
ly than high school graduates to
own more than one car (66% vs.
54% , respectively). However, high
school graduates are more likely to
own two or more cars (79% vs. 46%
of college grads).

Sex & Cars

While women are slightly more
likely to own one or more cars than
men (51% vs. 49%, respectively),
they’re also more likely ta own only
one car (55% vs. 45%, respective-
ly).

Conversely, men are slightly
more likely than women to own two
cars (51% vs. 49% ) as well as three
or more cars (52% vs. 48%).

Who’s Buying?
Who bought a car in the last 12

months? Men led slightly — 51%
vs. 49% of women. Of those men

Interestingly, the percentage of
Americans who are driving new
cars is the same as those who are
driving used vehicles (44% ).

Most Popular
Candy Brands

mericans spent more than
$6.9 bilion on candy in
1992, according to the lat-

est survey by Nielsen Marketing
Research. Note that this figure re-
presents retail sales only, and that
dollars derived from vending ma-
chine sales are not included

Although Reese’'s surpassed
Snickers for the top spot on the re-
tail sales chart, Snickers is still the
overall candy king thanks to its
40% edge in vending machine
sales.

Here are the Top 10:

and women, 29% were college Brand 358 ";a;*zf
graduates and 22% attended col- : ~ g

lege, while 37% were high school g:z:; rssCup $gig'g 55%%
graduates, and 12% were not. Brach’s 3 13' 6 4' 5
Stop your listeners from wandering. Give them the chgsnéya gnng, c(e)ifr mczntsypri)srai Russell Stover 255.9 3.7
right mix of music and information. Metro Networks gar. [Althoigh High, school grads M&M Plain 224.4 3.2
keeps your listeners moving in the right direction. Be gu i negw cagrs than cgllie e M&M Peanut 2069 3.0
smart, call Metro Networks for Metro News. y g Lifesavers 1789 2.6
graduates, the percentage of col- Hershey's Kisses 176.2 2.5
FOR MORE INFORMATION CALL US AT 1-800-800-NEwSs METRO NETWORKS lege grads who buy new cars is | | :
Butterfinger 1556 2.2
greater than that for high school Kit Kat E I

graduates (14% vs. 8.8%, respec-
tively).

* METRO TRAFFIC CONTROL ¢« METRO NEWS ¢ METRO SPORTS « METRO WEATHERBANK

e W americanradiohistorvy com


www.americanradiohistory.com

Send your listeners on a science-future adventure with NBCs remarkable new series,
seaQuest DSV. As an exclusive host, you could give listeners the chance
to win a trip to the set of seaQuest Dsv at Universal Studios in
Hollywood, or exclusive seaQuest merchandise.

This exclusive promotion is now available in these markets:

Chicago Dallas Seattle St. Louis Charlotte
Philadelphia Detroit ~ Milwaukee Sacramento Hartford/New Haven
San Francisco Atlanta ~— Minneapolis Phoenix San Diego
Boston Houston  Kansas City Denver Indianapolis
Washington, DC ~ Cleveland ~ Pittsburgh Baltimore Portland

2-HOUR PREMIERE EVENT! Réﬁ
SUNDAY,SEPTEMBER 12TH

MARKETING
ONLY ON NBC&% 3105534330
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STREET TALK.

Stern Dethroned For Loop

halk one up for the FCC’s anti-

Howard Stern crusade. In a move

the company says was designed
to avoid FCC hassles,
Evergreen's WLUP
(AM)/Chicago last week
yanked the syndicated
morning man — a mere
10 months after he
debuted on the Talk
station.

According to
WLUP-AM & FM VP/GM
Larry Wert, the decision
was prompted by the FCC’s recent
imposition of Stern-related indecency
fines totaling $573,750 against four
stations.

While WLUP was not included in

Howard Stern

that particular crackdown, Wert said the

penalties convinced Evergreen it’s just
too risky to carry Stern: “We're not

saying Howard Stern is indecent, but the

FCC clearly thinks he's indecent. We're

just drawing our own responsible line in

the sand”

Wert also said he didn’t know if any
other Chicago station would be carrying

the Stern show in the future, but noted
that it would be A-OK with 'LUP.

Wert bristled at charges by Stern

and the “Chicago SunTimes” that Stern
was actually dropped for poor ratings —

Rumors

e is Gold KCBS-FMJ/L.A. thisciose to

launching a version of KCBQ-FMiSan Diego’s -

Modern Oldies format? ST hears this could hap-
pen as soon as Labor Day, but VP/CBS-Owned
FM Stations Rod Calarco says the shift won't
happen at all.

» Wil KKFR/Phoenix afternooner Super-
shake join incoming Asst. PD Michelle Santo-
suosso at KKBT (The BeatyL.A.? The humbie
serpent would take over afternoon drive — if he
can untangle himself from his current deal,
which runs through mid-November. Meanwhile,
is the Beat considering a handle change? In-
siders say it ain't so, but the rumars refuse to die.

« Why was WCHZ (Channel Z)iAugusta, GA
co-owner/PD Frank Copsidas in Springfield, MO
on Monday (8/23)? ST hears a deal to buy New
Rocker KTOZ (The Planet) is imminent.

« Did a meeting between ex-WKBQ/St. Lou-
is morning dudes Steve & D.C. and St. Louis
NAACP President Charles Mischeaux finally
clear the way for the duo to get on with their
careers outside the Gateway City?

and that using the FCC indecency rules
as an excuse was particularly
hypocritical, given that Evergreen is in
court defending FM morning men Steve
Dahi and Garry Meier against similar
allegations.

“This was not a ratings and revenue
decision at all” said Wert, who claims
that Stern was showing encouraging
signs of growth. Steve and Garry, Wert
insisted, do a show that is
“fundamentally different” from Stern’s.

» Bonaduce To The Rescuye? {

Stern was replaced
Monday (8/23) by
evening host/ex-
Partridge Family
member Danny
Bonaduce, who had to
be recalled from a
Cayman Islands
vacation. Wert said he
really doesn’t know
whether Bonaduce in
mornings is a “long- or

short-term thing” Ex-Partridge

in ass pic?

Second City street chatter, however,
says it's a very short-term thing.
According to the rumor mill, Evergreen
soon will begin simulcasting WLUP-FM’s
AOR format on the AM, while recently
appointed AM PD Greg Solk pulls
together a new format — most likely all-
Sports.

The windy citizens also say that
when the new AM sound is ready,
current AM talkers Kevin Matthews and
Bonaduce will join Steve and Garry and
Jonathon Brandmeier on the FM side,
thus converting the AOR outlet into an
all-Talk and comedy station. The AOR
format then would be represented by
crosstown WWBZ, which Evergreen is
buying in a deal that includes an LMA
allowing it to program the station before
the deal closes.

} Stern To Rise in Phoenix? {

Meanwhile, the King Of Media soon
may surface in the Valley Of The Sun. ST
hears Howard Stern will be heard on

Continued on Page 26

THE ONLY COMPLETE GOMEDY
AND SHOW PREP SERVICE!

“Satisfies our needs like no other service has.’
-Julie Patterson, WZPL/Indianapolis

“If you need it, they've got it —
your one-stop comedy service."
-Deacon Dave, WYHY/Nashville

ONE STOP-Everything You Need To Do A Greal Show!

CALL CUTLER AT 818-345-2166

winn-ameriecanradiehistorv-eom
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After 16 Years
And 23 Million Albums,
The Bat Is Back

I

“I'd Do Anything
For Love
(But I Won't
Do That)”

The First Single
And Video From
Bat Out Of Hell I

Back Into Hell...
The Long-Awaited
Sequel To History’s

Longest-Charting Album

Written And Produced
By Jim Steinman
With Meat Loaf

Video Directed
By Michael Bay

Management:
Left Bank Management

AOR BREAKER &)

#1 MOST ADDED AOR 104/98!
#3 MOST ADDED CHR 58/58

AIRPLAY

7100 B34 WNVI
WPLJ B97 WKBQ

T M E

T root W Ao ] aoo:

MR TRLEVISION" MUSK TELIVIBION
vowCcOmMTROL

MCA.

Album In Stores: September 14
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STREET TALK.

R

Continued from Page 25

CHR KOY-FM when it shifts — any day
now — to some kinda rock-based format
under new owner Sundance and new
> programmer Larry Snider. ST also hears
orn l n S Sundance will begin to consolidate AOR

KZON'’s operations with KOY'’s by the
weekend (8/27). Calls to Sundance Prez
Mike Jorgenson went unreturned.

WHEELIE BIG SHOW — Keystone Broadcasting’s

E (l V Z }l W Z n [2] @ F Z r e "Y Rumb'es WSBG (Power 93.5)/Stroudsburg, PA entered the

« WTMX/Chicago inks former crosstown promotional winner's circle by staging the Babyrace

: T . . . . .. k . : A 500, wherein reasonably sane adult male listeners
2 b / [/ > n & er .
Mau rice H'h e, P/Il/l]) Bﬂl/é’)’, Wrz/z ne M hite 5 ylll“‘sfgntt?:‘z; ?1::n:vr:klz:\Loc‘wgg;‘f:r;?sbm'::y" dressed up in baby clothes to put pedal to the metal in

3 the manner depicted above.
duties at WMAQTV.

unday

L <

and Sheldon Reynolds reconvene their classic * Ex-Q106/San Diego morning man and
KIIS/L.A. afternooner Magic Matt Alan snags } WKBQ Changes
) . . . wakeups at Star 104.5/Philly, replacing Chuck 3 =,
multi-Platinum sound with the debut single Kelly. Alan hits the alr August 30, but don't ex- Hands Again ‘
pect him to use his “Magic” handle, what with Evergreen's selling CHR WKBQI/St.
Srom their new album Millennium. Grea:e;fnid;ar:g:vmiz (:ggifm)s'géoagsm Louis to crosstown Zimmer Country
Syracuse’s PD, Dave Laird exits the Gold outlet. WKKX, with an immediate LMA takmg
Afternoon driver JIm Tate adds programming effect next week (8/30). ST hears that PD
duties. Cruze and the format will remain in
‘ . . * WSTZ/Jackson, MS APD/MD middays place.
Pam Rivers assumes PD duties in the wake of
PDimorning man Bob Fonda's exit. As hinted, Def American VP/Promo
* WBPR/Myrtie Beach OM Michael Parnell . . .
adds PD duties;yPromotion Dir/afternooner Greg P.h". Costello .head's to CaP"‘," g
C H R CHART Fry adds the MD gig, too. similar capacity, with a mission to
* KLYV/Dubuque PD/morning man Joe Daw- develop and break new artists across all
@ son becomes Group PD for Communication contemporary music formats. He'll report
DE B UT Properties, with responsibilities extending to to Sr. VP/Promo John Fagot. Word is that
CP’s other three outlets: WLXR/La Crosse, WI; )
WMVYICape Cod, MA; and KRGR/Albert Lea, Fagot also may be looking to create
MN. another nat’l promo post.
ONE OF THE * AC WMGS/Wilkes-Barre PD Chris Norton Meanwhile, Capitol
exits. Sr. Dir/Nat'l Promo

"MOST ADDED” * KCLX/San Diego MD Keith Milier — who'd Frank Palombi will keep

been handiing PD duties until recently — adds his gig but will relocate
’

2 N D WE E K' the Dir/Mktg. and Exec. Producer titles to his

DTS e AT, to Dallas in early
* 92Q/Baltimore Asst. PD/Research Dir. Joe October. NY-based Nat'l
22 P-1 STATIONS Edwards resigns to become PD at Country Dir/Promo Tony
I NCLU DI NG WICO/Ocean City. . Chalmers moves back
g ¢ Gold WOFM/Wausau, Wi .PDImndday to Boston. Phil Costello
maven Pat Kucera exits. Look for him to resur-
face in Phoenix after Labor Day. The deal for Pyramid to buy WAQQ
KTFEM 25-17 * Former WXCL/Peoria PD Art Opperman (95QQ)/Charlotte ain't done yet ... gotta
WPGC 28-)1 SfCOm:; FD at KCKR (formerly KNFOY get that go-ahead from the bankruptcy
aco, TX. . )
KBXX DEB 35 < KBQQIMinot, ND PD Scott Dooley exits court first. §T hears other parties — try
as the station switches from Rock 40 to AOR. Jefferson-Pilot and Bahakel — may have
92Q 25-21 Former KJKJ/Grand Forks, ND MD Scott An- come forward with fresh offers.
drews transfers to KBQQ as PD; KJKJ PD Mi- Y =
WIMO ADD chaei Cross will consult. " ThethNe\'N lYOr.k poit reports that
* John Ross becomes PD at KORD/Tri- € anesthesiologist who admitted some
WHHH DEB 28 Citles, WA. responsibility in the death of radio
KISF ADD . .SWWH;d& XVA:‘CP’S:;“T“S afternooner consultant Rick Sklar has had her
eronimo adds Asst. uties, : ;
KDWB ADD « KDKB/Phoenix ups Production Dir, Paul license suspended for a mere six
Peterson to MDlafternoons, replacing Jack °©  Months, o
KKFR DEB 22 Green. Dr. Livia Helmer reportedly inserted
FM|02 DEB 28 * Z90/San Dlego afternooner (and former an oxygen tube into Sklar's stomach
PD) Billy Burke exits for afternoons at W10Q/ instead of his lungs, and didn’t notice
KMEL 29-24 Philly. . o Vo
M « WMILIMilwaukee PD Kerry Wolfe gives up .that a mach,lne mqnltorlng Sklar's oxygen
KSOL 25-23 his midday airshift. Afternoon driver Vince Mor- intake wasn't working. She.then
HOT977 24-22 gan heads to middays and weekender Gary apparently made false entries on Sklars
Greenwood segues to afternoons. records showing the machine as
KUBE DEB 17 ¢ KWDQ/Woodward, OK promotes morning functioning.
X D, following PD R ,
ngl‘g,sKez:?ze o ETEF R Slowing B8 [Sady Sklar's daughter, Holly, posed the
“ ” * KSKE/Vail, CO PD/afternooner Jim Corey f°||0“{ing question to the Post: “What
AC # 1 MOST ADDED 22/21 exits. Asst. PD/Imidday personality Diane Travis does it take to get your license
takes the programming reins and shifts to af- revoked?”
ternoons. )
* B97/New Orleans morning duo Walton & ’ hylo,- & The Bear Out ‘
m Johnson add syndicated exposure at ' ! :
= WTGE/Baton Rouge. . KIKK/Houston didn’t renew the
B & 17y C°,‘t‘""y Music Television Ops Dir. Bob  sontract of morning team Taylor & The
¢ ©1993 Repnse Records aker exits. o .
« WDRK/Panama City, FL promotes night Begr (Bill Taylor and Bgrry le:haels) after
| howler Samantha Wolf to the newly created MD their one-year deal eXplr?d Friday (8/20).
post. Longtime KIKK personality Ron Selden
* WHTF/York, PA names Carol Seidel MD. moves to mornings‘ GM Craig Magee

Continued on Page 28
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NOW ON 45 CHR REPORTERS
45/8!

WNVZ add WHHH deb 30 WWKX 21

WPST add FLY92 deb 34  KTFM 21-18
Y107 add WKSS deb 33  PWRPIG 17-14
WVIC add KHFI deb 28 KS104 28-27
WTCF add KIXY deb 30 FM102 27

KKXX add KMGZ deb 36  KUBE 23-16 HOT
KAKS add Y97 deb 30 KKMG 30-28
KKXL add KFFM deb 36  B95 16-15
WWHT deb 22 WXKS 27-24 KLYV 28-24

#1 In UK For 4 Weeks!

Sold Over 750,000
Singles!

GOING FOR CHR ADDS
¥ MONDAY 8/30.

@) eldlldd ‘‘Dreams’’

=

me——rere=mmea e rie anradiohistarr-com el
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Jealous Again?

' Lﬁmy

“Hey Jealousy”

from the album

New Miserable Experience
{75021-5403-4/2)

Produced by John Hampton and Gin Blossoms
John Hampton produces exclusively for Ardent Productions, Inc.

Direction: Bill Graham Management

CHR BREAKER.®-®
P2 CHART Q-0

P3 CHART -0

AOR TRACKS: @

AOR ALBUMS: @

2100 14-7 HOT
KIIS add 24
WNVZ 2-2 HOT
Q9912-9
WXKS 28-26
PRO-FM 28-24

B97 27

Q102 18-15
KISF 34-32
KDWB 29-26
WKBQ 28-25
KOY-FM 17-14

B2 suzz sin:

1993 A&M Records. e, All ngits reserved

STREET TALK.

Continued from Page 26

says KIKK’s pending sale to Group W
(owner of crosstown country competitor
KILT-AM & FM) was the reason.

Will KIKK plug WKHX/Atlanta
morning man — and former KLOL/
Houston personality — Moby into
mornings when he goes into syndication
on September 20?

CHR KPAT/Sioux Falls flipped to
“Kat Country” (GM Tom Peace says the
“P” is silent) this past Monday (8/23).
Star Radio Group PD Jim Donnelly
becomes PD, replacing Scott Maguire,
who may stay on in another capacity. To
herald the change, the station used one
of those computerized countdowns,
whereupon listeners worried that KPAT
had gone kaput promptly called the
police to investigate.

More shuffling between the Bay
Area’s two Gold stations: Morning team
members Dean Goss and Aaron Garrett,
afternoon driver John Mack Flanagan,
evening host Sylvia Chacon, and
overnighter Paula Kelly cross the street
from KFRC-FM to KYA. Also joining KYA
in middays is Celeste Perry, who comes
over from KSFO.

Meanwhile, KFRC staffer Mike Reily
becomes MD/Programming Asst. at
KSFO & KYA. Among the KYA jocks let
go: Terry McGovern (mornings), Lee
“Baby” Simms (middays), and Roger Cary
(evenings). Former Hot 97/NY morning
co-host Howard Hoffman surfaces doing
parttime airwork at KFRC-FM.

} CMA Radio Winners <

The Country Music Association’s 1993
Broadcast Award winners for large,
medium, and small markets are,
respectively ... WUSN/Chicago, KASE/
Austin, and KGEE/Midland-Odessa, TX.
Broadcast Personalities of the Year are
Jim Mantel & Lucy Grant (WGAR/
Cleveland), Gary Lee Love (KYKR/
Beaumont, TX), and John Murphy &
George House (WAXX/Eau Claire, WI).

Records

s Elektra VP/AOR Promo Steve Schnur's
segue to the same slot at Arista is confirmed.

* Verve Mgr/Nat'l NAC & CJ Promo Jennifer
Phelps exits.

¢ ERG NY local promo rep Jon Cohen takes
on Nat'l Alternative promo duties. Lisa Mallard
— who'd held a concert promotion post at Mon-
arch Entertainment — repiaces Cohen. In other
ERG news, veteran Miami regional promo rep
Harry Schwartz exits.

* MCA local Philly promo rep Trish Merelo
segues to similar duties in L.A., replacing Paula
Tuggey, who was promoted to Assoc. Dir/Nat'l
Promo.

* RCA ups West Coast Mgr./Dance Promo
Mojo Nicosia to Nat'l Dir./Street-Crossover Pro-
mo. Nicosia will relocate to New York and report
to L. A-based Nat'l Dir/Promo Terry Anzaldo. in
other Nipper news, Dallas promo rep Andy Kemp
becomes Midwest Nat’l Dir/Promo, based in
Chicago.

* PLG Denver promo rep David Barbis
segues to L.A. for similar responsibilities. He re-
places Mary Ann Koenig, who moved to NYC.

¢ Local Capitol promo rep action: Jim Payne
joins for Carolinas duties, Michael Motta takes
the SF slot, and Cleveland promo rep Bobby
Bland moves to Minneapolis.

as
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e Gannett Broadcasting promotes Gerry DeFrancesco to
President/Gannett Radio, Marc Kaye to President/GM
of KIIS-AM & FM/L.A., Jay Cook to President/GM
of WUSA/Tampa, and Karen Tobin to VP/Mkig. of K!IS.
e Alan Goodman named WHTZ (Z100)/NY VP/GM.

v

oAl Teller becomes MCA Records President/COO0.
eEmmis ups Jeff Wyatt to VP/Regional Programming.
e Frank Holler chosen W10Q/Philly PD

\4

e Frank Osborn named Price Communications Sr. VP/Radio.

e Transtar appoints Ivan Braiker Sr. VP and Mike Harvey
VP/Special Programming.

o Don fenner becomes Arista VP/Promo.

o Cary Pahigian chosen WIP/Philly Program Mgqr.

o Gary Bryan named KISW/Seattle PD.

A4

o0h, What A Night: Gene Knight named XTRA-FM/
San Diego PD; Russ Knight becomes WHK/Cleveland PD.

A

Allan Handelman’s East Coast Live
recently presented the first-ever “Rock
Radio Programming Conference Of The
Air” on flagship station WRFX/Charlotte.
A panel of AOR programmers —
including KLOS/L.A.’s Carey Curelop,
WNEWI/NY’s Pat St. John, WRFX/
Charlotte’s Jeff Kent, WZZU/Raleigh’s
Brian Ellis, and WROQ/Greenville-
Spartanburg, SC’s Ken Carson — fielded
questions from listeners.

Topics included the process of
choosing music, the difficulties of being
an on-air PD, record company pressure,
weird calls on the request lines, Rush
Limbaugh, Howard Stern, and the
syndication of morning shows.

’ Big Red Hat Trick ‘

Congrats to Columbia for a three-
way No. 1 parlay this week: chart-toppers
in CHR (Mariah Carey’s “Dreamlover”), AC
(Billy Joel's “River Of Dreams™), and AOR
(Cry Of Love’s “Peace Pipe").

} Pump It Up ‘

WOVV/West Palm Beach made
headlines by tying up traffic for hours
with a free gas promotion last Friday
(8/20). The station was protesting the
forthcoming federal 4.3-cents-per-gallon
gas tax — which arrives in October —
and the additional Palm Beach County
6-cents-per-gallon levy that will go into
effect on January 1.

Morning man/acting PD M.J. Kelii
personally pumped petrol live on the air
with wireless mike in hand. The stunt
caused traffic to back up for nearly three
miles, garnering coverage from the local
TV and newspapers as well as CNN.
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Thanks, Country Radio

--BIG TTME--
- For Making

“WHAT MIGHT HAVE BEEN"

Our First

3 “God Blessed Texas”™ @
é;n“.“,“FYVE nnnnnnnnn GOiI'Ig Fﬂr Adds September 13 omw"e:
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HELP CELEBRATE R&R'

October 8, 1993 will mark R&R’s twentieth

year of service to the industry.

To COMMEMORATE THIS OCCASION, Everyone at your station or company is
we’d like our readers to share their opin- welcome to participate, so make as many
ions on which people and events were the copies as you like.

most influential movers 'n’ shakers of the Once the ballots are in, we’ll conduct a
past 20 years! random drawing and one lucky

Simply photocopy the "' 1
attached ballot, make al subscription to
your choices, and q Eﬁ & the next 20 years
fax or mail it &
back to
R&R by

September
10, 1993.

-

- MAKE YOUR vOTE COUN

RETURN BALLOT BY SEPTEMBEX

reader will win a person-
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s 20TH ANNIVERSARY®

READERS’ POLL

You're encouraged to nominate up to five candidates per question. If you have
fewer than five nominations, that's OK, too. Everyone at your station or
\e company is welcome to participate, so make as many copies as you like.

1. Who were the most influential radio programmers of the past 20 years?

2. The most influential radio execs?

3. The most influential air personalities?

4. The most influential radio stations?

5. What were the best radio promotions?

6. Who are the most influential recording artists?

7. The most influentival record execs?

8. Your favorite songs?

9. The most common Industry cliches?

10. The most important radio events?

11. What will be the biggest changes in radio in the next five years?

Name: Phone Number ( )

FAX YOUR BALLOT TO (310) 203-9763 or
MAIL TO R&R, 1930 CENTURY PARK WEST, LOS ANGELES, CA 90067

VOTING DEADLINE: SEPTEMBER 10, 1993

il i - e n o na . opaaricanradichistornv. com
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NEWS

Azzoli

Continued from Page 1
sulted in the creation of what I be-
lieve to be the model music com-
pany for the "90s. It is both exciting
and challenging to be a part of At-
lantic during one of the most dy-
namic periods in the label’s 45-year
history.”

Azzoli joined Atlantic three years
ago. A year later, he became a VP
in charge of its marketing activities
as well as its alternative, dance,
metal, and country areas. He was
promoted to Sr. VP/GM in October
1991.

Prior to joining Atlantic, Azzoli
was an artist manager at Q-Prime.
He previously was GM of Toronto-
based Anthem Entertainment and
Anthem Records, and was VP of
ATV Music Publishing,

Evergreen
Continued from Page 1

Eric Bernthal, an attorney rep-
resenting Evergreen, said the com-
pany is pleased with Nordberg’s
ruling. “This will give us an oppor-
tunity to examine how the FCC ap-
plies the indecency rules and
whether it does so in a constitu-
tional way.”

FCC Assistant General Counsel
Jane Mago also praised Nordberg’s
decision, calling it “‘appropriate.”

Attorneys for the FCC, Ever-
green, and the ACLU, which is
supporting Evergreen in the case,
will meet sometime in the coming
weeks to agree on ground rules for
arguing the case. They are sched-
uled to meet with Nordberg in Chi-
cago on September 17 to discuss
their progress.

Kanov
Continued from Page 3

promotes from within and that’s a
reason ['ve stayed here all these
years. We've put the station back on
track in the last couple of years.
We've got all the players in place,
and we're set to continue winning
with consistent product.”

EMRC

Continued from Page 1

Spring '93 Arbitron radio survey
in Atlanta because the area’s broad-
casters encouraged its listeners to
accept and fill out diaries in the
hopes of improving response rates.
The council declared such an-
nouncements in violation of its
guidelines, saying a parallel survey
— one that didn’t involve live sam-
ple — should have been conducted.

“While the issues deliberated by
the broadcast ratings self-regulatory
body are often specific to radio or
TV, all members participate and
vote on all issues with equal
weight,” stated Pirner. “‘Recently,
the radio industry has come to
question whether this is fair to the
medium, since TV representatives
may not fully understand the spe-
cific concerns of radio or be work-
ing from the same agenda.”

e B N T SRR

Zimmerman

S e

Continued from Page 3

also was GSM at WBBM/Chicago
and was CBS Radio Represen-
tatives” Midwest Regional Man-
ager.

Also at KLOU, Director/Pro-
gramming Operations Doug Wil-
son has been promoted to OM; he’ll
be responsible for the station’s pro-
gramming and promotion.

T ——————
b e e S e e S

Hall

Continued from Page 3

terface between the two will benefit
the stations.”

Hall described his new position
as an opportunity to *‘play the other
side of the Talk game. It’s a chance
to defend the heritage station in-
stead of attacking it, which is what
we've been doing at KFI. This is al-
so a lifestyle thing — my wife and
I have always wanted to live in the
Northwest.”

Hall joined KFI as ND four years
ago. Prior to that, he spent five
years with KFBK/Sacramento,
eventually becoming the station’s
ND. He was also ND at KNRY/
Monterey, CA.

WHAT DO.....

KIS, KROQ, KPWR, KQLZ, WRBQ, KOY,
KMEL, KFOG, KNBR, KITS, KRQR, WNEW,
WHTZ, WALK, WGN, WGCI, WBBM, WVAZ,
WHYT, WWJ, WJR, WIOQ, WUSL, KSHE,
WKBQ, KQRS, KLXK, KSTP, WMAL, WAVA,
WBCN, WGST, WAPW, WBZZ, WMXP.....

And over 1,000 other stations.....

HAVE IN COMMON?

They do business with U.S. Tape & Label!

WHY?

Because we're the BEST in the bumper
strip, window label business. We have to be!
Don't listen to ‘““Product Pitches™!

Do call anyone above for their experience

on our quality, service & price.....
Then call us.....314-423-4411.

IS. Tupe & Label

Miaint Lowis, Wisseuri

Home of the TRAVELING BILLBOARD"®

Katz Study

Continued from Page 1

® Persons Using Radio levels are
nearly identical in both services for
Mon-Sun 6am-midnight, but Ac-
curatings has less reach in certain
time periods, particularly middays.
® Accuratings’ higher sample
sizes produce slightly more stable
results. The average station moves
plus or minus 14.3% in Accuratings
. it moves 16.8% in Arbitron.

® There were significant differ-
ences even with the direction in
which a station moved. The analy-
sis showed that Arbitron and Accu-
ratings agreed on a station’s ratings
direction (gains, losses, or stabili-
ty) only 54% of the time.

Katz Sr. VP/Director of Research
Gerry Boehme said Arbitron’s re-
cent proposal to increase sample
sizes by 70% will soften the bumps
in data stability. But he noted that
some of the variations between the
two services stem from the differ-
ing survey methodologies, not sam-
ple sizes. Accuratings polls its

B B e R R S R S Ry

listeners via phone in contrast to
Arbitron’s diary placement.

Boehme said while Accuratings
tends to give a bigger boost to
younger-skewing formats, it is not
as pronounced as it was in Birch
(which shut its doors 19 months
ago). He also pointed out, “The
fact that two rating services can
show widely different results when
measuring the same market at the
same time highlights the fact that
radio measurement is not an exact
science.”

Lewis

Continued from Page 12
the leadership qualities we need to
keep NPR the top public radio pro-
ducer and distributor of news and
cultural programming.”

Lewis is currently President/
CEO of Chesapeake & Potomac
Telephone, a division of Bell At-
lantic. He joined C&P in 1973 as
Public Affairs Manager and held a
variety of management posts before
being named President/CEO.

TRANSACTIONS

Continued from Page 8

SELLER: KOPY AM Radio Inc., own-
ed by Daniel Kubiak of Rockdale,
TX. Phone: (512) 446-2727
FREQUENCY: 1530 kHz

POWER: 10kw daytimer

KKFF (FM CP)/Nolanville
PRICE: $36,000 for 51%

TERMS: Stock sale for cash
BUYER: Marilyn Vale of Salado, TX,
increasing her stock ownership of
Val-Jo Communications Inc. from
49% to 100%. Phone: (817) 634-0291
SELLER: William Jones of Nolan-
ville, selling his entire 51% interest.
Phone: (817) 699-5780
FREQUENCY: 107.3 MHz
POWER: 6kw at 328 feet

Fort Stockton Stations
PRICE: $145,157

TERMS: Asset sale for $50,000 in
cash paid to Kenneth Ripley, $3000
in cash paid to William Garlitz, and
assumption of 50% of a promissory

note payable to William Garlitz with
a remaining balance of $184,314
BUYER: Sonora-Ozona Broad-
casting Co., owned equally by
William Garlitz of Kerrville, TX and
Camille Sadie Cauthorn of Sonora,
TX. (See “seller” for Garlitz's other
interests.) Phone: (915) 387-3553
SELLER: Fort Stockton Radio Co.
Inc., owned by William Garlitz and
Kenneth Ripley. They also own
KFST-AM & FM/Fort Stockton, TX
and KIKZ & KSEM/Seminole, TX.
Phone: (915) 336-2228

COMMENT: These stations sold for
$60,000 in 1990.

KHOS-AM & FM/Sonora
FREQUENCY: 980 kHz; 92.1 MHz
POWER: 1kw day/260 watts night;
3kw at 300 feet

FORMAT: Country

KYXX/Ozona
FREQUENCY: 94.3 MHz
POWER: 3kw at 300 feet
FORMAT: Country

‘Precious’ Moment

Chante’ Moore recently celebrated the success of her concert tour and
“Precious” LP, which features production work by George Duke. Back-
stage at L.A.’s Henry Fonda Theater are (I-r) Duke, MCA President/Black
Music Division Ernie Singleton, Silas President/CEO Louil Silas Jr., Moore,
MCA Sr. VP/Promotion & Marketing/Black Music Division A.D. Washington,

and manager Fred Moultrie.
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music libraries. Gold Disc—the choice of over
3,000 stations around the world.

g“ d[ﬁ]COMPACTEl Highly researched and technically superior

DIGITAL AUDIO

n COMPACT

DIGITAL AUDIO

CD Hits of the week for AC, CHR,
COUNTRY, URBAN, and AOR.

T!Ii Find out why Gannett, Bonneville, and many
U«%&([:gm others have turned to TM Century for creative,
cost effective television production.

00 The newest jingles for KIIS-FM, WMXYV,
'm"/le § KSCS, WPLJ, Virgin Radio and many others.
/4 Delivered to your station on CD.

Our newest, most complete production music
s library is ready to ship. 64 all new CD'’s in the
initial shipment! A total MEGA library of 100
Discs in alll

m
NS : :
mmv Powerful, easy to use music scheduling

software, in use on over 500 Stations.

MUSIC SCHEDULING SOFTWARE

The best song parodies and comedy bits
released weekly on CD.

Comeby

g&m‘mﬁﬁ Programmable, digital system for on air
n@m playback of music and commercials.
Silﬂl I()

For Information Call:
(800) TM Century
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MUSIC

Country Stars Soar With Eagles Covers

welve of today’s brightest Country stars will essay

a baker’s dozen of Eagles songs on “Common

Thread: The Songs Of The Eagles.” The
Giant/Nashville album — set to hit stores October 12 —
will benefit Don Henley’s Walden Woods Project to protect
the land near Concord, MA where Henry David Thoreau
wrote ‘“Walden.”

The track listing reads ““Take It
Easy” (Travis Tritt), “Peaceful
Easy Feeling” (Little Texas),
““Desperado’’ (Clint Black),
“Heartache Tonight”’ (John Ander-
son), ‘“Tequila Sunrise” (Alan
Jackson), “Take It To The Limit”
(Suzy Bogguss), and “I Can't Tell
You Why”’ (Vince Gill).

It continues with “Lyin’ Eyes”
(Diamond Rio), “New Kid In
Town” (Trisha Yearwood), ‘“‘Sa-
turday Night” (Billy Dean), “Al-
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BOOK BEAT
Rock ‘N’ Roll Death List |

off Pike's “The Death Of Rock 3

J "N’ Roll — Untimely Demises, %he
Morbid Preoccupations, And

Premature Forecasts Of Doom in

Pop Music” (Faber & Faber/

$14.95) begins with Robert John-

son and ends with Andrew Wood

(whose demise led to the rise of

Pearl Jam from the ashes of

Mother Love Bone).

The 250-page softcover devotes
brief chapters to hundreds, maybe
thousands of deaths in various
musical styles: Country, R&B, folk
music, New Orleans, Motown, reg-
gae, disco, punk, etc. He also
lumps together sundry dead croon-
ers, horn players, drummers, gui-
tarists, guys named “Johnny," and

The resulting LP (“Laid’’) report-
edly features a stripped-down
sound inspired by the band’s acous-
tic tour with Neil Young last sum-
mer. Also, trumpeter Andy Dia-
gram has left the band. Prime cuts
include ‘‘Sometimes,” “Low Low
Low,” and the title track, which
goes to radio the first week of
September. The Fontana/Mercury
LP is set for an October 5 release.

Signs O’ The Times

Longtime indie stalwarts Bad
Religion have signed to Atlantic.
The move comes after 13 years of
issuing records through Epitaph, a
label owned by band member Brett
Gurewitz. Atlantic will reissue the
band’s current album, ‘“Recipe For
Hate” (R&R 6/4), on September 7.
The disc was originally issued this
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case, this unusual effort is probably
the best trivia morgue of its kind.

ready Gone” (Tanya Tucker), - dozer‘\s of othgr offbeat categories. . Th.e ghoulish goulash i.s set .to ar-

“Best Of My Love” (Brooks &  Stars Come Out Swinging B : V‘;:'c',e egjzl\'/;lyo ;;?()S:artzf;erencts: rnr/]e in Sept:ar:nb:r. F(t)r: interviews/
« ” - G . ks = I - phoners with the author, contact

g:nﬁl}g:g)_ nelSagiege Ly In Defense Of Animals book lacks an index, which some-  Alison Buckholtz at (617) 721-

. . Restless Records is preparing a m what restricts ease of use. In any 1427
Mariah’s ‘Music Box’ benefit compilation for In Defense W A
Mariah Carey wrote or co-wrote Of Animals, an animal rights advo- CONCERT PULSE ¢

most of her second LP, “Music  cacy group. The set features pre- '

Box.” Walter Afanasieff produced, viously unreleased tracks by o AV:"(Z:;;:) . fae | R ;" £ o a7

as usual, but David Cole & Robert R.E.M. frontman Michael Stipe + GRATEFUL DEAD STg70T0 ; S

Clivilles and Babyface & Darryl (“Arms Of Love”), Concrete el St i . = & . s

Simmons are among the Columbia  Blonde (Tommy James’s “Crystal 3LOLLAPALOOZA $639.5

MONDAY, SEPTEMBER 6

LP’s co-producers. ‘“Dreamlover”  Blue Persuasion”), Skinny Puppy 4 NEIL DIAMOND $618.2
q p . . o ” . 5 JIMMY BUFFETT $581.6
isatradionow. The full setisduein  ( Ode. TC:‘ Groovy ),”and Sister I $519.4 1974/George Harrison forms Dark
stores August 31. glslic]l:sct (tu Vel:etbgog )1. L((;Ok (fi(:r 7 PETER GABRIEL $459.5 Horse Records.
: ; ne to be the lead radio BKENNY G e 1988/INX8's “Need You Tonight” wins
Very’ Pet Shop, Boys track, around September’s end. 9 AEROSMITH $272 5 MTV's Best Video award e W
The Pet Shop Boys return with . 10 STING $268.1 iy o
“Very,” a self-produced collection The CD offers previously un- 11 TINA TURNER $246 5 1989/Neil Young's "This Note's For You"
= ;1ew tracks. Longtime PSB issued live versions of Sarah 12 MOODY BLUES $226.3 wins MTV's Best Video award. Ironi-
‘ McLachlan’s “‘Shelter’” and Hel- 13 TENVEIMILLERIBAND S cally, the network had initially refus-
producer Stephen Hague (New o A 14 SPIN DOCTORS $206.7 . : -
Order) provided additional produc- miat ?1 Yotl; Bgrrovlw.eld aspwfaﬂ as e oA E o ;d to a:‘r thg ':::nu-spon'sorshlm CIr:p
tion. Of Noise mainstay A selections by Pearl Jam, Primus, /Sinea onnor's ‘Nothing
D?:ﬂ e?::rr anI; e(lis;an ; con(;ﬁgtedn:z Boogie Down Productions, the Sha- AmongNtlﬁsvt'Oz;?s'{,:f, tours: Compares 2 U" wins MTV's Best
orchestra for three cuts. The PSB  MeM .and others. All artist royal- CANDLEBOX KRIS KROSS Video award.
also updated and added lyrics to ties will go to IDA. The 17-track set, MARC COHN  SUEDE Bom: the late Sylvester 1947, Roger
the Village People’s “Go West” Which 1s named after its CYPRESS HILL ~ URGE OVERKILL L Waters 1947, Pal Waaktaar
S age reopes ‘o Wet, beneficiary, is due September 28 TAUSAME  SUTHENVANDROSS (A-Ha) 1961, CeCe Peniston
whlclt)l features additional produc- g : BILLY JOEL LARI WHITE : 1969 ' FRIDAY, SEPTEMBER 10
tion by Brothers In Rhythm. The

James Get ‘Laid’

For their eighth album, James
secured noted producer Brian Eno
(U2, David Bowie, Talking Heads).

current club track (“Can You For-
give Her?”) ships to radio this
week. The EMI/ERG set goes on

The CONCERT PULSE is a weekly compu-
terized report ranking each artist by their
average box office gross reported per
venue. Courtesy of Polistar, a publication of
Promoters’ On-Line Listings, (800) 344-
7383, or in California (209) 224-2631.

sale October 5.

SCREEN SCENE

irector Robert Altman fol-
D lows up “The Player” with

"“Short Cuts,” an ensemble
film based on short stories by the
late Raymond Carver. Jazz chan-
teuse Annie Ross stars in the film
and dominates the Imago sound-
track, which collects a diverse array
of songwriters and singers. The film
opens wide October 8. The Hal
Willner-produced LP hits jazz and
college radio September 17 and
stores September 28.

Ross duets with R.E.M.’'s
Michael Stipe on “Full Moon,” one
of four songs she performs written
by the late Doc Pomus and Mac
Rebennack (aka Dr. John). She
also sings “Evil California (These
Blues)” with Iggy Pop, who co-
wrote the tune with NRBQ's Terry
Adams.

Both tracks feature the Low Note

stool”), Elvis Costello and Cait
O’Riordan (“Punishing Kiss”), and
others.

In addition to Ross, “Short Cuts”
features the acting skills of musi-
cians Lyle Lovett, Tom Waits, and
Huey Lewis alongside such thes-
pians as Anne Archer, Robert
Downey Jr., Peter Gallagher,
Buck Henry, Jack Lemmon, Andie
McDowell, Tim Robbins, and Lori
Singer. Singer plays cello in the
film as well as on the soundtrack.

‘Blank Check’ For Loc

Delicious VinyllAG recording
artist Tone Loc co-stars as a bad
guy named “Juice” in “Blank
Check,” a family action comedy
now shooting in Central Texas.
Brian Bonsall (the Klingon son in
“Star Trek: The Next Generation”)
plays a youngster who cashes a
blank check for a ridiculous amount
and is then pursued by a pair of
villains: namely, Loc and Miguel

ing helmed by noted video director
Rupert Wainwright, who created
all of Hammer's videos.

Annie Ross, Stipe & Pop Take ‘Short Cuts’

Azoff’s
‘Attitude Cowboys’

Giant owner Irving Azoff is team-
ing up with “Urban Cowboy” writer
Aaron Latham once again to pro-
duce “Afttitude Cowboys.” Aside
from the title, the Giant/W8 film is
only tangentially related to the pair’'s
1980 hit movie. This one concerns
an adman who moves to Los An-
geles and falls in love and into the
world of country dance clubs. Giant
plans to release the soundtrack, but
a shooting script is still in the works.

Real ‘Road Scholars’

With alt its members between 50
and 75 years of age, One Foot In
The Grave is the world’s oldest
known punk band. Signed to Los
Angeles-based indie Triple X
(through Mojo Nixon’s Triple

drei Codrescu. They're seen re-
hearsing a tune called “Meno-
pause.”

e TS A diohistory com

TUESDAY, SEPTEMBER 7

1978/Who drummer Keith Moon, 31,
dies of a drug overdose in London.

1964/ Janet Jackson weds James De-
Barge. The marriage eventually is
annulled.

1997/ Hammer's cartoon show, “Ham-
merman,” premierss on ABC-TV.

Born: the late Buddy Holly 1936, Chris-
sie Hynde (Pretenders) 1951

WEDNESDAY, SEPTEMBER 8

1957/ Jackie Wilson releases his first
single, “Reet Petite.”

1962/Bobby *‘Boris’’ Pickett's “"Mon-
ster Mash” makes its first appear-
ance on national cnarts.

1972/ Neil Young and wife Carrie Snod-
gress become parznts to son Zeke.

1986/ Elton John auctions his collection of

concert costumes and memorabilia.

The assortment nets more than $6

million, including one pair of glasses

that go for $16,000.

David Lewis (Atlantic Starr)

1957, David Steele (Fine Young

Cannibals) 1960

Born:

THURSDAY, SEPTEMBER 9

1956/Elvis Presley makes his first ap-
pearance on “The Ed Sullivan show.”
The Big E is shot from the waist up
so his thrusting pelvis won't offend

Born: the late Otis Redding 1941, Dave
Stewart (ex-Eurythmics) 1952

1964/Rod Stewart records his first sin-
gle, “Good Morning Little School-
girl.

1988/ The first Elvis credit card is issued.

1990/The Fresh Prince (aka Will
Smith) makes his television debut as
‘The Fresh Prince Of Bel Air" pre-
mieres on NBC-TV.

Born: Jose Feliciano 1945, Joe Perry
(Aerosmith) 1950, Siobhan Fa-
hey (Shakespear's Sister, ex-
Bananarama) 1957

SATURDAY, SEPTEMBER 11

1962/The Beatles record what will be-
come their first UK hit single, “Love
Me Do.

1967/ The Beatles' “*Magical Mystery Tour”
begins crossing the English country-
side.

1971/ The Jackson 5's cartoon show pre-
mieres on ABC-TV

1967/ Reggae great Peter Tosh is shot to
death when he surprises burglars in
his home
Aiso . . . Peter Gabriel's "“Sledge-
hammer” wins MTV's Best Video
award.

SUNDAY, SEPTEMBER 12

1966/ The Monkees’ television show pre-
mieres on NBC-TV.

1990/ Christine McVie and Stevie
Nicks announce they'll leave Fleet-

. —— . < F
Quintet, with whom Ross also per- Ferrer. MTV VJ Karen Duffy (Duff) 0lres Il IR 15 Moty 5 {hefmasees wood Mac.
forms songs by Bono and the Edge RIS M) (Hler Mo [EZshiesptie fealurediinSHoad" Sehiplar ey ©1992/Van Halen's “Right Now” wins | Borm: Barry White 1944, Neil Peart :
of U2 (“Conversation On A Bar-  check. The independent film is be- film starring NPR commentator An- MTV's Best Video Award. (Rush) 1952 .

— Paul Colbert
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NFL Foothall-Piay-by-play coverage
of eighteen NFL Sunday Doubleheaders.
Notre Dame Football-Twenty-Six
- consecutive seasons of exclusive
play-by-play of “The Fighting Irish.”

The Road To The National Championship-

Nineteen Top-25 college games
' and eight college bowl games including

all five New Year's Day classics.
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% Q% For additional information contact your
Westwood One representative at (703) 413-8550.

w IT COULD, ONI.Y CUME FRU WESTWOOD ONE!
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music

NATIONAL
RADIO
FORMATS

—_——
BONNEVILLE

Ford Colley  (800) 631-1600

Soft AC
RICK ASTLEYMHopelessly

AC Mix
RICK ASTLEY /Hopelessly

BROADCAST PROGRAMMING
Ron Harris e (800) 426-9082
Digital CHR

RICK ASTLEY Hopelessly

INNER CIRCLE/Sweal (A La La La L Long)

LENNY KRAVITZ Believe

Digital AC
RICK ASTLEYMHopelessly

GEORGE BENSON/Love Of My Life

BETH NIELSEN CHAPMAN.The Moment You Were.
GO WEST/Tell Me

Hot Z Format (AOR/CHR/New Rock)
PEARL JAM/Crazy Mary

SMASHING PUMPKINS/Cherub Rock

GEORGE THOROGDOD & THE.../Get A Haircul

Digital Hot AC
RICK ASTLEY Hopelessly
GO WEST/Tell Me
JOSHUA KADISON/Jessie

CONCEPT PRODUCTIONS
Dick Wagner o (800) 783-3454
Concept 1 AC

REGINA BELLE/Oream In Color

LAURA BRANIGAN/Didn't We Almost Win it Alt
BETH NIELSEN CHAPMAN/The Moment You Were.
CATHY DENNIS/Being With You

LUTHER VANOROSSHeaven Knows

Concept 2 CHR

DEF LEPPARD/Two Steps Behind
LISA KEITH Better Than You
LEGACY OF SOUNDMappy

JONES SATELLITE NETWORK
Phil Barry e (800) 766-3251

AC
CYNDI LAUPER/Who Let in The Rain

Soft Hits
RICK ASTLEY/Hopelessly

MAJOR NETWORKS
Frank Weisslinger o (312) 755-1300
City-FM

HADDAWAY /What is Love

ROD STEWART/Reasen To Believe

E

SATELLITE MUSIC NETWORK
Robert Hall » (800) 527-4892

Hot AC
SOUL ASYLUM,. inaway Train

Classic Rock
MEATLOAFA'd Do Anything For Love..

Starstation
MADONNARain

UNISTAR
Chris Kampmeier o (805) 294-39000
ACH

RICK ASTLEY/Hopelessly
MADONNARain

Format 41
MICHAEL JACKSON/WiIll You Be There
ROD STEWART/Reason To Believe

RADIO AAHS
Children’s Satellite Network
Stix Franklin o (612) 926-1280
LW TW
1 1 MICHAEL JACKSON/Will You Be There
(MJJ/Epic)
2 ANIMALWipeoit (Jim Henson/BMG Kidz)
3 M.C. MARID/Super Mario Land (Warlock)
4 JANET & JUDY/PARTY. (Jandy Music)
5 BILL SHONTZHok In The Ozone
Lightyear/BMG Kidz)
7 6 CHEECH MARIN/Red & Blue & Yellow Too
(Ode 2 Kids/BMG Kicdz)
6 7 ROBIN WILLIAMS/Prince Aii (Walt Disney)
10 8 ROCKAPELLA/Capital (Zoom Express/BMG Kidz)
8 9 ROWLF THE DOG/Eight Littie Notes
(Jim Henson/BMG Kidz)
9 10 CRAIG N’ CO./Rack ' Toontown (Walt Disney)

[XRT SFN NY

TRIVIROW

57 million households
Patti Galluzzi
VP/Music Programming

| ADDS ]

EN VOGUE/Runaway Love (EastWesl/AG)

BILLY JOEL/The River Of Dreams {Columbia)
BRIAN McKNIGHT/One Last Cry (Mercury)

NEW ORDER/World {The Price...) {Qwest/WB)
BROTHER CANE/Got No Shame (Virgin)

BABY ANIMALS/Don't Tell Me What To Do (Imago)

[EXCLUSIVES |

STONE TEMPLE PILOTS Wicked... (Atlantic/AG). .. 4

[HEAVY ]

VHi

VIDED WTS ONt
46.7 million households
Sal LoCurto, VP/Programming & Scheduling
Norman Schoenfeld, VP/Program
& Artist Development Weeks On

€ JTNN

THE NASHVILLE NETWORK «
53.9 miltion households
Lyndon LaFevers,
Video Program Administrator

.FIVE STAR

—

| HEAVY

MEATLOAF/I'd Do Anything For Love... (MCA) . . 7

[

GREATEST HITS

MARIAH CAREY/Dreamiover (Columbia)

JANET JACKSON/H (Vicgin) . -
MICHAEL JACKSON /Wil You Be There (MJJ/Epic)
BILLY JOEL/The River Of Dreams (Columbia)
MADONNA.Rain (Maverick/Sire/WB)

ROD STEWART/Reasor To Believe {WB)

| HEAVY

b U N O N A

TONI BRAXTON/Another Sad Love .. (LaFace/Arista) 3
C. DION & C. GRIFFIN/When | (Epic Soundtrax) 77

JON SECADA/I'm Free (SBK/ERG) . 10
- STING/Fieids Of Goid (A&M) .. .. 14
AEROSMITH/Cryin' (Gefen) o 26 UBA40/Can't Help Falling In Love (Virgin) 12
MARIAH CAREY/Oreamlover (Columbia) .. .. ... .. 5
EN VOGUE Runaway Love (EastWest/AG) . ADD [ WHAT'S NEW 1
JANET JACKSON/f (virgin) . . . — 1]
RED HDT CHILI PEPPERS/Saul To Squeeze (WB) . 7 BRUCE HORNSBY /Fieids Of Gray (RCA) ADD
JOSHUA KADISON/Jessie (SBK/ERG) . . 13
R.E.M./Everybody Huts {(WB) . ... .. .. .. ... 5
LR LISA KEITH/Beller Than You (Perspective/A8M) . 7
SHAI/Baby I'm Yours (Gasoline Alley/MCA) .. ... 14 DAVE KOZ'You Make Me Srmile (Capilol) 3
SOUL ASYLUM/Runaway Train {Columbia) 16 JOHN MELLENCAMP/Human Wheels (Mercury) ADD
SWV/Right Here/Human Nature (RCA) . ... ... .5 PM.DAWN/The Ways 0. (Gee Srreel/lsland/PL.G) 3
) PATTI SCIALFA/As Long As | (Can..) (Columbia) 2
TONY TONI TONE/If | Had... (Wing/Mercury) .. .. 13 MAVIS STAPLES The Voice (Paisky ParyWB) . ADD
UB40/Can't Help Fallin® n Love (Virgin) ... ... . 79 SWV/Right Here/Human Nature (RCA) 2
U2Numb (ISandPLG) .. 10 TEARS FOR FEARS/Break It Down Again (Mercury) .. 2
TONY TONi TONE/It | Had No Loot (Wing/Mercury} . 9
e - U2MNumb {Island/PLG) .5
[ BUZZ BIN 1 ROBERT J. WALLER/The Madison . (Allantic/AG) . . 4.
BLIND MELONNo Rain (Capit) . 70 LAH‘"ST OF THE MONTH?
CYPRESS HiLL/Insane In... (Ruffhouse/Columbia) .. 7 b .
GIN BLOSSOMS/Hey Jealousy (A&M) . . 22 DARYL HALL/'m In A Philly Mood (Epic) . . 1
LBH EA KTHR OU G H VI D E O ! Information current as of August 24.
BJDRK/Human Behaviour (Elekira) . . 7

[STRESS %

X -\

36 million households
Cindy Mahmoud,
VP/Entertainment

& Original Programming

DEF LEPPARD/Two Steps Behind (Columbia) . ... .. 2
DR. DRE/Let Me Ride (Death Row/Interscope/AG) . . 2
DURAN DURAN/Too Much Information (Capitol) . .. . 4

ICE CUBE t/DAS EFX/Check Yo Self {Priority) ... ... 3
MICHAEL JACKSON/Will You... (MJJ/Epic) . ... .. 10
LENNY KRAVITZ/Believe {virgin) ... .. ... ... .12
MADONNA/Rain (Maverick/Sire/WB) .. ... .. .77

JOHN MELLENCAMP Human Wheels (Mercury) . .. 2
SMASHING PUMPKINS/Cherub Rock (virgin) . . . . . 3
SPIN DOCTORS/How Could You Want... (Epic) ... .. 8
ROD STEWART/Reason To Believe (WB) . .. ... ...

FACTIVE

VIDEO SOUL TOP 10 |

W W

o

~ > w o oa —

— 8 2PAC/ Get Around (Interscope/AG)
— 9 0'JAYS/Somebody Else Will (EMI/ERG)
— 10 MC LYTE/Ruffneck (First Priority/AG)

1T JANET JACKSONA! (Virgin)

2 TONI BRAXTON/Another Sad.. (LaFace/Arista)
3 BRIAN McKNIGHT/One Lagt Cry (Mercury)
4 BABYFACE/Fur The Cool In You (Epic)

5 SILK/Girl U For Me (Elekra)

6 ICE CUBE f/DAS EFX/Check Yo Self (Priority)
7 TLC/Get It Up (LaFace/Epic Soundirax)

Information current as of August 27

RAPCITYTOP10

JORN ANDERSON!| Fell In The Water (BNAENL) 4
BOY HOWDY/A Cowboy's Born With A.. (Curb) 15
TRACY BYRD/Holdin' Heaven (MCA} 15
CARLENE CARTER/Every Little Thing {Giant) 18
CONFEOQERATE.../Trashy Women {Atl. Nash/AG) . 7
BILLY RAY CYRUS/In The Heart Of A.. (Mercury} . 9
DIAMOND RIO/This Romeo Ain't Got .. (Arista) .9
JOE DIFFE/Prop Me Up Beside The Jukebox (Epic) .. 7
RADNEY FOSTER/Easier Said Than Done (Arista) . . 72
VINCE GILL/One More Last Chance (MCA) . . . 4
TOBY KEITH/He Ain't Worth Missirg (Mercury) 11
HAL KETCHUM/Mama Knows The Highway (Curb) . 9
TRACY LAWRENCE/Can't Break.. (Atl. Nash/AG) . 70
LITTLE TEXAS/What Might Have Been (WB) . 16
PATTY LDVELESSNothin' But The Wheel (Epic). . . &
McBRIDE & THE RIDE/Hurry Suncown (MCA) .8
R. MCENTIRE w/L. DAVIS/Does He Love.. (MCA) . 2
JOHN M. MONTGDMERY/Beer And_. (Al Nash/AG). 77
LORRIE MORGAN/Half Enough (BNAERL). . 5
SAWYER BROWN/Thank God For You {Cut) ... .70
RICKY VAN SHELTON/A Couple OL.. (Columbia) . &

SHENANDOAH/Janie Baker {RCA) 15
DOUG SUPERNAW/Reno (BNA Entertainment) . 76
AARDN TIPPINWorking Man'SPhD. (RCA). . 72
RANDY TRAVIS/Cowboy Boogie (WB) . . .3
STEVE WARINER/H | Didn't Love You (Arista) 10
WYNONNA/Only Love (MCA) .. . 6

TRISHA YEARWODD/Down On My Knees (MCA). . 73
DWIGHT YOAKAM/A Thousand Mikes From... (Reprise) 70

| ADDS g

CLINTON GREGORY/Master Of Illusion (SOR)
HIGHWAY 101/You Baby You {Libenty)

JEFF KNIGHT/Easy Street (Mercury)

CHARLEY PRIDE/Just For The Love.. (Branson £nl)

Information current as of August 23.

<

COUMTRY MusSIC TRELEVISION
18.1 milflion househoids
TraCy Storey, Programming Manager
Bob Baker, Director/Operations

Lw Tw

2 1 UTILE TEXAS/What Might Have Been (WB)

5 2 BILLY RAY CYRUS/n The Hean Of.. (Mercury)
6 3 SAWYER BROWN/Thark God For You (Curb)

4 4 HAL KETCHUM/Mama Knows The... (Curb)

9 5 DWIGHT YOAKARVA Thousand Miles.. (Reprise)
1 & SHENANOOAH/Janke Baker (RCA)

10 7 TRACY BYRDHoidin' Heaven {MCA)

-— B8 WYNONNA/Only Love (Curt/MCA)

3 9 TRACY LAWRENCE/Can' Break.. {All. Nash/AG)
— 10 AARON TIPPIN/Working Man's Ph.D. (RCA}

Weeks On

[REAVY |

TONI BRAXTON/Another Sad... (LaFace/Arista) .. . .2
CRANBERRIES/Dreams (Island/PLG) . 6
TERENCE TRENT D'ARBY/Deticate (Columbia) ... . 6
E.Y.C./Feelin’ Alright (Gasoline Alley/MCA} 4
JAZZY JEFF & FRESH PRINCE/Boom... (Jive). . . 7
BILLY JOEL/The River Of Dreams (Columbia) . .. ADD
JULIANA HATFIELD THREE /My Sister (Mammoth/AG) 3

KRIS KROSS.../Alright (Rufthouse/Columbia) . ... 2
BRIAN McKNIGHT/One Last Cry (Mercury) . ADD
SNOW/Runway (EastWest/AG) . . . 2

TAG TEAM/Whoomp! (There It Is) (Life/Belimark) 3
TEARS FOR FEARS/Break It Down.. (Mercury). . .. 72
TOOL/Sober (Zoo)

2PAC/ Get Around (Interscope/AG)

URGE OVERKILL/Sister Havana (Geffen)
WHITE ZOMBIE/Thunder Kiss '65 (Geffen) . .

[ON =

BABY ANIMALS/Don't Tell Me What To Do (Imaga) . ADD

N W oo

BROTHER CANE/Got No Shame (Virgin) . ...ADD
CANOLEBOX/Change (Maverick/Sire/WB) ... ... .. 5
NEW OROER/World (The Price..) (Qwest/WB) .. ADD
PRIMUS/Mr_ Krinkle (Interscope/AG) ... . ... . 7
MATTHEW SWEET/Ugly Truth Rock (Zoo) . .. ... .. 7

GEORGE THOROGOOD &.../Get A Haircut (EMI/ERG) 3

LW TW

[ 7= I - J VI RN

1

w

1 1CE CUBE #/DAS EFX/Check Yo Self {Priority}

2 CYPRESS HiLLnsane In... (Ruthouse/Cotumbia)
3 ALKAHOLICS/Make Room (Loud/RCA}

4 FAT JOE/Row Joe (Relativity)

5 ILLEGAL/We Getz Busy (Rowdy)

6 COMMON SENSE/Soul By The Pound (Relativity)
7 MC LYTERufineck (First Priority/AG)

8 INTELUGENT HOODLUM/Grand... (Tutf Break/A&M)
9 RUN-D.M.C./Con, whaicha Gonna Do (Profile)

10 NIKKI D/Freak Out (Flavor UnitEpic)

=

Information currenl as of August 28.

T H E

MUSIC TELEVISION
YOUCONTROL

13 million households
Les Garfand
VP/Programming
John Robson, Director/
Music Programming

LW TW
1 1 D.B.G.'ZBody Lika MF. (Bust )
— 2 OR. ORE/Let Me Ride (Death Row/interscope/AG)
6 3 95 SOUTH/MWhoot, There # Is (Wrap/ichiban}
— 4 SCARFACEAet Me Roll (Rap-A-Lot)
5 5 KRIS KROSS.../Alright {Rufihouse/Columbia)
4 6 SWV/Downtown (RCA)
3 7 ICE CUBE #/DAS EFX/Check Yo Setf {Priority)
9 8 TAG TEAM/Whoomp! (There It Is) {Life/Beltmark)
7 9 DUICE/Dazey Duks (Belimark)
— 10 K7/Come Baby Come (Tommy Boy)

Most requested for week ending August 20.

BDY HOWDY/A Cowboy's Born With A . (Curb) .. 76
BRDTHER PHELPS/Let Go (Asylum) . . . 13
JOE DIFFIE/Prop Me Up Beside The Jukebox (Epic) . 12
RADNEY FOSTER/Easier Said Than Done (Arista) .. 75
FAITH HILL/Wild Ore (WB) ... . ADD
JOHN M. MONTGOMERY/Besr And... (At. Nash./AG) 4
STEVE WARINER/If | Didn't Love You (Arista) 13

| HOT SHOTS ]
JOHN ANDERSON!I Fell in The Water (BNA Ent.) 4
MARK CHESNUTT/AImos! Goodbye (MCA) 17
ANDY CHILDS/Broken (RCA)

VINCE GiLL/One More Last Chance (MCA)

CLINTON GREGORY Master Of /llusion (SOR)
KIERAN KANE/I'm Here To Love You (Atl. Nash /AG)
SAMMY KERSHAW/Queen Of My (Mercury)

R. MCENTIRE w/L. DAVIS/Does He. (MCA)

RONNA REEVES He's My Weakness (Mercury)  ADD
RANDY TRAVIS:Cowboy Boogie (WB) 4

L ADDS ]

FAITH HILL/Wild One (WB)
RONNA REEVES/He's My Weakness (Mercury)
BILLY JOE SHAVER/The Hottest... {Zoo/Praxis)

W

NWwWNhNwOaN

Heavy rolation songs receive five plays per day. Hot Shots
receive four plays per day. Breakout videos and Picks
(Pick His of the Week) receive an extra play above heavy
rotation per day. All Top 10 videos aiso receive heavy ro-
fation.

Information current as of Augus! 25

BRITAIN

6 1t CULTURE BEAT/Mr. Vain
1 2 FREDDIE MERCURY/Living On
My Own
3 3 BITTY McLEAN/It Keeps Rainin’
(Tears From My Eyes)
2 4 URBAN COOKIE COLLECTIVE/
The Key: The Secret
4 5 BILLY JOEL/The River
Ot Dreams
5 6 APACHE INDIAN/Nuff
Vibes (EP)
— 7 SWVRIght Here/Human Nature
8 8 UB40/Higher Ground
7 9 4 NON BLONDES/What's Up
— 10 MARIA CAREY/Dreamlover

Moving Up

AFTERSHOCK/Slave To The Vibe
THERAPY?/0pal Mantra

TINA TURNER/Disco Inferno
POGUES/Tuesday Morning

SISTERS OF MERCY/Under The Gun
ACE OF BASE/Wheel Of Fortune
TERENCE TRENT D’ARBY/She Kissed Me
BEE GEES/Paying The Price Of Love
JOEY LAWRENCE/! Can't Help Myself
SINCLAIR/AIn't No Casanova

CourteSy Chart Information Network

AUSTRALIA

W W
1 1 DIESEL/Never Miss Your
Water
3 2 BABY ANIMALS/Don't Tell Me
What To Do
2 3 JIMMY BARNES/Sione Cold
4 4 AC/DC/Big Gun
5 5 HUNTERS & COLLECTORS/
Holy Grail
7 6 CRUEL SEA/The Honeymoon
Is Over
8 7 JIMMY BARNES/Right By
Your Side
— 8 TIM FINN/Persuasion
6 9 MIDNIGHT 0IL/My Country
10 10 DANNI/This Is It

Most Added

WEDDINGS PARTIES ANYTHING/
Monday's Experts
DIESEL/Masterplan
ICEHOUSE/Satellite

Top 10 Austraiian records from playlists of 3 Triple
M-FMMelbourne, -FOX-FMMeibourne, 96 FMPerth,
SA-FM /Adelaide, 2-DAY Sydney, 2 Triple M-FM /Sydney,
MMM-FM /Brisbane, B105/Brisbane, FM-104.7/
Canberra. and KIX106 Canberra.

CANADA

W W
1 1 CELINE DION/Did You
Give Enough Love
3 2 SHEREE JEACOCKE/Miss
My Love
2 3 ALANNAH MYLES/Sonny Say
You Will
5 4 LISA LOUGHEED/Won't Give
Up My Music
4 5 BANNED IN THE UK/The Truth
8 6 HEMINGWAY CORNER/Man
On A Mission
9 7 BOOMERS/You've Got To Know
— 8 MOXY FRUVOUS/Stuck in
The "90s
10 9 ROCH VOISINE/Oochigeas
7 10 WEST END GIRLS/R U
Sexin Me

Most Added

MCJ & COOL G/Love Me Right
RAY LYELL/Bitter Creek
JEFF HEALEY BAND/Leave The Light On

Top 10 Canadian CHR hits courtesy
The Record (416) 533-9417.

ST T OIS torY com.
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MIKE KINOSIAN

How Country Helped WBMX

This spring, WBMX/Boston’s fourth successive 25-54
increase placed the two-year-old Rhythmic AC fourth in
the market behind AC WMJX, CHR WXKS, and AOR

WBCN.

“We came on strong the first
year and found our niche,” reflects
PD Greg Strassell. “‘The next year,
the major competitors we had at-
tacked reacted to help cover that
niche. This spring, we tightened up
to fight the competitive battle.”

More Country, Less AC

Beantown’s adult radio complex-
ion changed significantly in Febru-
ary and May, when AC WVBF and
NAC WCDJ flipped to Country
WCLB and WBCS, respectively.

“The market's still waiting for
things to settle,”” Strassell com-
ments. “We’re happy to have fewer
AC competitors. As far as we're
concerned, [WCLB and WBCS]
can go chase those upper-end male
numbers.”

WVBF’s biggest attribute, ac-
cording to Strassell, was its morn-

66/

We didn’t play Eric
Clapton or Bonnie
Raitt, but now we
think it’s possible to
[blend in] those
artists to give us
more variety.

99,

ing show. *“When they changed to
Country, half of their [AM drive]
audience went looking for another
station. We and WXKS picked up
some AC and CHR listeners. It's
still too early to tell where WCDJ’s
listeners went, but I think they

Greg Strassell

scattered everywhere. Theoretic-
ally, 'MJX should benefit the most
[from WCDJ’s| change, and it ap-
pears to be getting more competi-
tive among 25-34s.”

Fresher Music

The defections of WVBF and
WCDJ enabled WBMX, which is
consulted by Guy Zapoleon, to
broaden its music. “We didn’t play
Eric Clapton or Bonnie Raitt, but
now we think it’s possible to [blend
in] those artists to give us more
variety.”

But Strassell draws the line at
adding rock-flavored tunes such as
those heard on some Bright and
Hot ACs. ‘“We don't ever want to
get too broad, because we could get
attacked on several different posi-
tions.”

In addition to WMJX and
WBMX, Boston has a third AC
player in WSSH. “It’s the softest of
the three stations, and it seems to
be chasing 40-54s,” Strassell re-
marks. “WSSH's core artists are

Barbra Streisand, Kenny Rogers,
and Barry Manilow.”

Building Blocks

“Our cume continues to grow,
and it was at an alltime high this
spring,” says Strassell. ‘““We have
to develop new ways to increase
TSL and maintain the audience we
picked up {[when WVBF and WCDJ
changed format].”

One of those ways is Barry
Scott’s locally produced *‘Lost 458
novelty show. Last heard on cross-
town WBOS, it relocated to 'BMX
during the spring sweep. ‘‘He quin-
tupled our Sunday night numbers,”
boasts Strassell. *‘[ Airing that type
of show] is like dropping a rock in a
small puddle: It will make a big
impact and people will catch on to
it.”

WBMX's noontime “You Pick
The Mix” empowers listeners to
program music sets. ‘‘“They may
pick an ‘oh wow’ record or some-
thing like [ Elton John’s] ‘Crocodile
Rock,” which doesn’t test well for
us. If they request something
[strange], we’ll play it and hope it
gives us a spike. This is a neat way
to [see how] what your listeners
want to hear compares to your
passives.”

Strassell also introduced a *“5:00
Funnies” feature this spring.
“AORs have been successful with
it, but I’ve never heard it on a tight-
ly programmed AC. We take [a va-
riety of comedy drops] and play
them at 5pm for about 45 seconds.

Secada’s Freebie

The station’s spring promotion
push got a shot in the arm when
Jon Secada headlined a concert for
WBMX’s second birthday. Also on
the bill were Harold Melvin, How-
ard Hewett, and Wendy Moten.
Tickets were obtainable only by
winning a "BMX contest.

ADULT CONTEMPORARY

Right Coast Gains

Here's a brief overview of some noteworthy Arbitron
accomplishments made by Eastern stations.

Following a station’s calis/market are market size; 25-
54 spring-spring improvement; 25-54 Spring '93 market
rank; and total of rated signals.

Mkt Gain Rank Signals

WPLJ/New York +1.3 #6 49
WRQX/Washington 7 +14  #2 35
WMJX/Boston 9 +0.8 #1 39
WBMX/Boston 9 +1.2 #4 39
WMJC/Nassau 14 +0.8 #15 44
WVTY/Pittsburgh 20 +1.4 #5 N
WLTJIPittsburgh 20 +0.5 #6 3

N WWLI/Providence 31 +1.4 #1 44
WSNE/Providence 31 +0.8 #5 44

WJYE/Buffalo 41 +1.8 #3 23
WRRM/Rochester 46 +1.2 #3 19
WRVV/Harrisburg 74 +1.9 #2 30
WSNE/New Bedford 84 +33 #2 34
WXLO/Worcester 94 +38 #1 38 -
~ WSRS/Worcester 94 +20 #2 38
WROZ/Lancaster 99 +3.3 #2 31
WEBE/Stamford, CT 129 +4.0 #1 35
WLZWI/Utica, NY 137 +8.5 #1 26
WXKCIErie, PA 147 +1.3 #1 13
WMXWi/Binghamton, NY 149 +2.1 #2 [l
o WTYD/New London, CT 151 +4.7 #2 25
o WGMD/Salisbury, MD 152 +1.6 #10 22
WVAFI/Charleston, WV 153 +1.6 #3 17
WCSO/Portland 157 +0.9 #4 21

WFPG/Atlantic City, NJ 163 +62  #1 29
WZID/Manchester, NH 177 +38  #1 29
WCODICape Cod, MA 181 +12  #3 29

~ WFXRICape Cod, MA 181 +16 #10 29

~ WDAQIDanbury, CT 186 +36  #1 23
WAFY IFrederick, MD 204 +1.8  #2 28

© WZWwiState College, PA 228 +47  #2 10

~ WKSQIBangor, ME 249 +10  #2 10
WSHZ/Bangor, ME 249 +55  #3 10

WLZW Doubles 25-54 Numbers, Captures Rome . . . And Utica

WLZW/Utica-Rome, NY was acquired by Black River
Broadcasting in 1991. GM Tom Yourchak says the new
owners ‘“gave us the resources we needed to get the job

done.”

The numbers bear that out. After
four consecutive weighty in-
creases, the Lite AC dominates 25-
54s with better than a three-share
advantage over crosstown Coun-
try WFRG. In two years, 'LZW has
more than doubled its 25-54 share
— which is rapidly approaching 20.
Remarkable four-book gains make
it Utica’s leading 25-54 and 12+ out-
let. It's second with 35-64s and third
among 18-34s.

Adhering To Battle Plan

One of Yourchak’s first moves in
December 91 was to hire consul-
tant Mike McVay, who agreed with
the GM’s feelings about the station.
“We both thought WLZW was on
the right track and was just a few

Tom Yourchak

inches away from doing extremely
well.

“We laid out a 14-month battle
plan and stuck with it. He gave us
insights about [on-air] presenta-
tion and music, as well as a jingle
package, and we followed his sug-
gestions.”

Focusing the station’s music and
trimming its vast base library
were immediate concerns. “‘Our li-
brary was about 900 cuts, and we
were playing Barry Manilow and
Barbra Streisand. When McVay
came in, we cut the library to about
500 songs and [promoted] ‘No Re-
peat Workdays.” We emphasized
to our staff that we couldn’t be all
things to all people.”

During this time, crosstown
WKGW was WLZW'’s format chal-
lenger. However, it has since
segued to Classic Rock as WKFM,
leaving 'LZW as Utica’'s lone AC.

wwwn=amerieanradiolkistory-com

Female Target

WLZW targets a 34-year old core
female it calls “Betty.” Says Your-
chak, “Her lifestyle is such that she
depends on us for news in the
morning, entertainment at work,
and the nighttime drive home.”

The station caters to at-work lis-
teners with a morning ‘‘Bagel
Break,” another fax-oriented cof-
fee break from 10-1l1am, and a
noon-1pm “‘Lite Lunch Cafe.”

While many ACs suffer with de-
clining 7pm-midnight numbers,
WLZW has maintained double dig-
its the past three sweeps. Your-
chak says host Morgan Daniels’s
“Nite Lite” show is ‘“the only love
songs request show in Central New
York. We start taking requests for
the show at 6pm, and we average
about 900 calls a week. Callers are
tracked by community, sex, and
age, and we keep the information

for reference.”” Based on its week-
night popularity, *“Nite Lite”” was
recently extended to seven nights a
week.

Name Those Tunes

Yourchak describes how
WLZW'’s “Tune-In” card puts a dif-
ferent twist on forced listening. “It
lists a song we’ll play for eight con-
secutive Mondays between 7-8am.
Only the people who have the card
know the particular song. The
ninth caller wins $98.70. It’s also a
great promotion piece for remotes.

Even though New York state’s
economy. is soft, Yourchak can
boast, “We're up about 6% for the
year to date, and our combo [which
includes N/T WIBX] is the mar-
ket’s top biller. Since [WLZW’s
ratings] are up in so many demos,
our billing should increase dramat-
ically this year. We're starting to
feel it already.”
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WOWI STAGES BENEFIT CONCERT

Summer’s Celebration Snapshots

WOWI (103 Jamz)/Norfolk recently held its “Jamzfest III”’ concert at Hampton Col-
iseumn. WOWI air talent and 13,000 of their closest friends were privy to performances by
Heavy D & The Boyz, Silk, SWV, Blackstreet with Teddy Riley, Intro, and Men At Large.

Tickets cost a mere $5, with net proceeds donated to such local charities as the Greater Hampton Roads
Crime Line. Hampton Roads Crime Prevention, and the Sickle Cell Anemia Foundation.

THEY'RE THE MEN — Heavy D ())
and WOWI OM/PD Steve Crumbley
take a quick pic at Jamzfest Ili.

‘LOVE’ JAMZ — intro throws down onstage while performing “Love
Thang.’

. . F b
CROWD CONTROL — WOWi rocked the house for a crowd of 13,000 in
Hampton, VA.

SO ALONE — A Men At lLarge
member takes the stage at Jamz-
fest il

ALL FOR ALSTON — Gerald Alston wowed some lucky WILD/Boston con-
test winners at a recent soiree. Seen on the scene were (I-r) PD Stephen
Hill, Alston, MD Dana Hall. and Motown'’s Benny Pough.

) o
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frican-Americans often pay
Ahigher premiums for lesser

or substandard contracts
than whites, according to a recent
study conducted by the Assocation
of Community Organizations for Re-
form Now (ACORN).

“lt's worse with insurance than
with other businesses because in-
surance is based on risk,” says
ACORN National Campaign Direc-
tor Stewart Pittman. “Because
some white insurance agents think
crime when they think race, blacks
may be the victims of discrimina-
tion.”

ACORN suggests following these
guidelines when fighting
homeowner's insurance bias:

¢ Get more than one quote. Al-
though agents aren’t required by
law to give quotes, they may help if
you provide information on the
property. If an agent won't cooper-

S e

Paying Too Much For Insurance?

ate, find out that agent's name and
file a report with your state's in-
surance commission.

¢ Inform legisiators of your con-
cern. This summer, two insurance
regulatory bills appeared on the
House of Representatives' docket:
similar legislation is planned for the
Senate. Tell your congressional
representatives that the home-
insurance industry needs to be reg-
ulated like other businesses.

* Involve yourself. Join a grass-
roots organization that will fight for
your rights. Call the National Fair
Housing Alliance (NFHA) at (202)
898-1661, and ask for a branch
near you. If there isn't one in your
area, start your own.

* Complain. If you believe
you've been discriminated against,
file a complaint with Housing And
Urban Development (HUD) by call-
ing (800) 669-9777

e

&

KGFJ Turns 66; Reunites Former Staffers

When L.A’s oldest black-formatted station KGFJ celebrated its 66th anniversary at
the Mondrian Hotel, it simultaneously held its second annual reunion bash.

Hundreds of guests clothed in '60s and '70s attire enjoyed the party, which featured appearances by such
KGFJ alumni as Larry McCormack (who currently serves as a news anchor at crosstown KTLA-TV), former
KCAL-TV/L.A. newsman Larry Carroll, and former air personalities Lucky Pierre, Tom Cross, Kevin Fleming,
Donnell Boyd, and actress/singer LaRita Shelby.

The reunion party capped a monthlong series of festivities and events, featuring on-air giveaways and a salute
to Black Music Month.

&

BIRTHDAY PRESENCE — Enjoying a memory-filled evening at the anniver-
sary/reunion party are (I-r) KGFJ’s PD Don Tracy and Carol Lima, alumnus
Larry Carroll, KKBT/L.A. air talent J.J. Johnson, and the Watts 103rd St.
Rhythm Band'’s Charles Wright.

REUNION UNION — KGFJ alumni
Larry McCormack (c) and Lucky
Pierre (r) pose with PD/’60s
throwback Don Tracy.

KGFJ's Joy
Williams and Shirley Jackson, station alumnus Kevin Fleming, and KGFJ

staffers Johnny Morris and Debbie Whittaker.

FLASHBACK FUN — Taking advantage of the '60s and '70s party theme
are (I-r) former KGFJ air talent Lucky Pierre, current staffers Licia Shearer
and James Miller, alumna LaRita Shelby, and KGFJ's Johnny Morris.

= e r—— = americanradiohistory com
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Thank You Black Radio... For Making

EARTH, WIND & FIRE

The #1 Most Added Record Last Week,
And The Highest Debuting Record

29

This Week!

From The Reprise
Records Staff

Eric Thrasher
VP of Promotion

Trupiedo Crump
Nat’l Director of Promotior

Regional Managers:

April Washington, Northeast
Troy Dudley, Mid Atlantic
Ric Ross, The Carolinas
Anita Knight, Great Lakes
Dina Davis, Midwest
Winston Burns, Southwest
Janice Burley, Southeast
Charles Mitchell, Florida
Andre Fuller, West Coast

e
[J
»
roe poriosoc
©1993 Reprise Records, Inc.
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NO MIRAGE

“Qasis Blooms Again In Dallas

Last winter, KOAI (The Oasis)/Dallas underwent a
unique flip-flop and ownership change. This spring, oper-
ating with new owners, a new PD, and a new frequency,
the station came back strong in Arbitron.

On November 1, Gannett flipped
KOAI from NAC to CHR and
changed the calls to KHKS (Hit
Music 106.1, Kiss-FM). Granum
Communications wasted no time in
grabbing the KOAI calls and “Oa-
sis” handle for its crosstown AC,
KCDU. Spring ’93 marks the se-
cond consecutive full book in which
the “new’” KOAI has shown im-
pressive gains.

Movin’ On Up

Granum also brought in as PD
former Digital Planet VP/Pro-
gramming Paul Goldstein, who'd
helped originate the “Wave” for-
mat at KTWV/Los Angeles. Gold-
stein describes the transition: “We
were very close to the old KOAI on
the dial. They were at 106.1 and
we're at 107.5. Only one station
separated us on the dial. When the
switch happened, we went on less
than 24 hours later. This happened
over the weekend, so when people
got into their normal weekday rou-
tines, the station was already back
on the air.

66]
My philosophy is
melody, melody,
melody. Minimize
the improvisation,
and go for songs

with strong
melodies.

“‘Obviously, listeners had no idea
that a different company was oper-
ating the station. The message was
simple — we had moved the Oasis
up to the top of the dial. We an-
nounced this on the air and used
television spots to reinforce the
message. Not only did we move the
entire cume real rapidly, but it has

“@ASIS 1075.,
Sttt

Music Monitor

4pm hour:

EARL KLUGH/Jamaican Winds
ALAN PARSONS/Pipeline

OLETA ADAMS/Lover's Holiday
DAVID BENOIT/Coconut Roads
DANCING FANTASY/

Dancing On A Summer Night...
RAY PARKER JR./After Midnight
RICHARD ELLIOT/Sweat

BOBBY CALDWELL/Stuck On You
KIM WATERS/End Of The Road
BOB JAMES & ERIC GALE/Angela
LEE RITENOUR & ERIC TAGG/

Is #t You

YANNI/in The Mirror

Paul Goldstein

since grown. What helped make it
work was the immediacy. There
wasn’t much opportunity for our
competitors to steal the audience.”

Sound Comparisons

Since Dallas was already famil-
iar with NAC, Goldstein made fine-
tuning the station’s music and on-
air sound a priority. “We inherited
a very healthy station. Monica
Logan, who was programming the
Gannett KOALI, has a great feel for
the format [Editor’s note: In Sum-
mer '92, the last book before the
format change, KOAI finished
sixth of 31 signals among 25-54s].
We honed it so it’s a little more
focused, a little more mass-appeal.
That’s how we’ve been able to take
it up another half a point.

“Our sound is similar to the old
KOALI, but it’s more conservative
musically, with a high emphasis on
melodies and real sensitivity to im-
provisation. We edit a lot of music
here. If we hear a good song with a
three-minute passage of improvi-
sation, we’ll edit that out. The rec-
ord industry is beginning to catch

66)

To succeed
commercially, NAC
has to be viewed as
mass-appeal — not

eclectic. Playing
instrumental music
makes us different
enough.

199

on. We're seeing more edited prod-
uct than we used to, and that’s a
good sign.”

Goldstein believes, “NAC is the
same as any other format: People
want to hear their favorite songs —
songs like Chuck Mangione’s
‘Feels So Good.” Some people
might say, ‘Geez, that song is so
old.’ Well, it’'s one of our most
popular songs. When you look at

the characteristics and ingredients
of songs like that, they match the
philosophy I've had for a long time.
That philosophy is melody, melo-
dy, melody. Minimize the improvi-
sation, and go for songs with strong
melodies.”

Mood Swings

The relaxation factor is one of
NAC’s key attractions for listeners.
Goldstein explains, ‘“Radio is a
mood service. People come to the
radio to either help them stay in the
mood they’re in or to help put them
in the kind of mood they want to be
in. Other than Soft AC, what choice
does a listener in the 25-54 demo
have for relaxation?

“This is a strong sign that we
should approach NAC as a mass-
appeal format — as opposed to a
progressive or niche format — and
program in a way that is going to
attract a lot of those people.

NAC has an
enormous potential
to rival other
25-54.dominant
stations, but we
have to be brutally
conservative with
what we play.

99)

“The overall vision of the people
involved in this format isn’t mass-
appeal. But that’s the direction we
need to move in. We need to view
this as the ‘relaxing format for
adults in the '90s.’ To succeed com-
mercially, NAC has to be viewed as
mass-appeal — not eclectic. Play-
ing instrumental music makes us
different enough. Having a differ-
entiated product is a real powerful
thing that you want to take advan-
tage of.

“Within the genre of instrumen-
tal music, why be weird? Why not
go for the best instrumental songs,
as opposed to trying to play six to
seven cuts off a marginal album?”’

History Lesson

Goldstein believes NAC pro-
grammers can learn from history.
“There are a lot of parallels be-
tween the early days of AOR and
NAC. When AOR started, the play-
lists were huge and very broad. It
never really kicked in until they
started playing just the best songs
and became less progressive. To
some people, this might have been
a disappointment, but the commer-
cial success of AOR happened
when stations tightened their
playlists.

“NAC has an enormous potential
to rival other 25-54-dominant sta-
tions, but we have to be brutally
conservative with what we play.
The minute we start trying to be
too hip for the room and too eclec-
tic, we get into dangerous territory.
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one remained flat.
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story at left).

demo in the spring book.

Spring "93 Scoreboard

ere's a recap of NAC performances in the Spring

'93 Arbitron sweep, along with Spring ‘92 rank-

ings, spring-spring demo fluctuations, and the num-
ber of rated signals in each given market.

Sp'92 Sp'93 Sig
WHRL/AIbany #15 +0.2 #13 33
KTWV/Anaheim #10 +1.7 #5 42
KNIK/Anchorage #8 +0.8 #9 17
WNUA/Chicago #8 +0.5 #6 43
WNWV/Cleveland #9 -0.3 #10 26
KOAIl/Dallas NA NA #9 33
KHIH/Denver #10 +072 #8 29
WJZZ/Detroit #8 +0.8 #11 32
KEZL/Fresno #9. +0.5 #10 33
WNOX/Knoxville NA NA #13 19
KYFX/Little Rock NA NA #14 22
KAJZ/Los Angeles NA NA #24 51
KBJZ/Los Angeles NA NA #46 51
KTWV/Los Angeles #12 +0.3 #12 51
WLVE/Miami #5 -0.6 #12 39
KCFE/Minneapolis NA NA #15 22
KXDC/Monterey #9 +1.7 #4 34
WQCD/Nassau #10 +0.4 #12 44
WQCD/New York #13 +1.1 #8 49
KTNT/Oklahoma City #14 +1.9 #11 20
WLOQ/Orlando #11 +1.3 #9 24
KTWV/Oxnard-Ventura, CA 417 +1.2 #8 33
WJJZ/Philadelphia NA NA #11 33
WOTB/Providence #18 Fiat #16 44
WNND/Raleigh #11 +1.7 #8 25
KTWV/Riverside #13 -1.1 #18 49
KMXK/St. Cloud #10 -19 #18 27
KATZ/St. Louis #10 -1.6 #19 30
KBZNI/Salt Lake Clty #9 -1.3 #15 26
KIFM/San Diego #5 -0.3 #5 37
KiFM/San Diego No. County  ¢5 -0.9 #7 37
KBLX/San Francisco #6 +0.5 #4 49
KKSF/San Franclsco #8 +1.5 #5 49
KBLX/San Jose #14 -0.4 #17 44
KKSF/San Jose #7 -0.7 #11 44
KXLY/Spokane NA NA #6 19
WJZE/Washington #9 -0.6 #12 35

NAC Notes

* NAC’s average 25-54 share (3.2) was unchanged from Spring

* Five NACs cracked the Top 5 25-54 in their markets — two more
than last fall. KBLX-FM/San Francisco and KXDC/Monterey scored the
highest rankings, both finishing No. 4 in their respective markets.

® 17 stations {45.9%) landed in the Top 10 among 25-54s, down
from 23 Top 10 finishes a year ago.

® The typical NAC ranked 11.9 {25-54) among 35 market signals,
compared to an average ranking of 11th among 35 signals last spring.

¢ 17 NACs improved their market rankings. Eleven stations slipped;

¢ The average ratings gain was +0.95; the average erosion was

¢ KTNT/Okiahoma City marked the heftiest gain (+1.9) in share;
KMXK/St. Cloud posted the most significant loss (-1 .9).

* Between the Spring '92 and Spring '93 books, the following sta-
tions joined the format: simulcast KAJZ & KBJZ (JAZZ-FM)iLos Angeles,
WNOX/Knoxville, KYFXiLittle Rock, KCFE/Minneapolis, WJJZ/Phila-
delphia, KXLY/Spokane, and KOAIl/Dallas. (Editor's Note: When it flip-
ped to NAC from AC, KCDU/Dallas acquired the KOAI call letters. See

* The following stations left the format between the two spring
books:'WAMXIAnn Arbor, WCDJ/Boston, KWVS/Corpus Christi, the
original KOAl/Dallas, KEYV/Las Vegas, KACE/Los Angeles, WCLZ/
Portland, KQPT/Sacramento, and KKNW/Seattle.

* WJZE/Washington changed format on June 3, 1993. It's included
in the scoreboard because it switched late in the ratings period.

* As of this month, KATZISt. Louis is no longer programming NAC
fulltime, but it did during the ratings period.

* WEZV/Lafayette, IN remains NAC but didn’t show up in the 25-54

Fluct.

If we focus on melodies and the
relaxation factor — still providing
tempo and energy — we can win
big.

“People need to think of NAC in
those terms and program accord-
ingly. Because this music is in-

strumental, it's already different,
so we need to avoid being too ex-
perimental. If the labels can help
us by giving us at least a couple of
tracks on each album that are pop-
ular-sounding songs with strong
melodies, we'll be on our way.”

~ Geoff Schackert

o —
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DEVOTION,

the new album by alto and soprano
saxophonist WARREN HILL, is
captivating: an intimate album...
a diary... ¢ confession of personal

secrets... an inner-view of a gifted,

intriguing, young artist.
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NAC CHART: Debut

WwQCD  WNUA KHIH
WJJZ WNWV  JAZZFM
WFAE  WJZZ KTWV
KOAI KCFE KJZZ
WLVE

..And Many More!

Executive Producer: Ron Fair

23

KBZN
KIFM
KBLX
KKSF


www.americanradiohistory.com

SHAWN ALEXANDER

The Planet’s Perfect 10

KT0Z/Springfield, MO scores big gains with
10-person staff (and no satellites)

Two years ago, Ladco Broadcasting was on the verge
of letting its failing Country outlet, KTOZ/Springfield, MO,
go dark. But owner Larry Campbell’s son Craig (now the
station’s GM) convinced his father to let him play his CD
collection on the air instead . . . and the Planet was born.
Today, the station is alive and, well, unique.

On the surface, the Planet shows
plenty of strength, leaping 0.6-3.4 in
the market’s annual (Spring '93)
Arbitron sweep. More impressive-
ly, the station’s six-share jump in
persons 18-34 tied it for fifth in that
demo; among men 18-34, the sta-
tion is tied for third.

PD Rick Andrews points out, “I
don’t think we were refined enough
during our first ratings period. We
still had a lot of frayed strings
around the outside of our program-
ming.”

But although the ratings have
soared, the spoils of success
haven't exactly followed. For in-
stance, the Planet still operates
with literally no promotional bud-
get. “It’s basically been word of
mouth,” notes Andrews. “We do
live remotes whenever we can, but
we don’t even have a remote vehi-
cle. Anything we get from the la-
bels is given away on-air — that’s
all we have.

“We’'ve had a few newspaper ar-
ticles, and at the beginning of the
ratings period, the local NBC-TV
affiliate did a news story on us. The
focus was ‘here’s a great little ra-
dio station that doesn’t have any
money, but still sounds really big
on the air.’

“Over the last two years, we've
had 10,000 bumper stickers printed
— that’s it. PLG and a few record
stores tied in [the stickers were

COULDN'T WAIT

WXRT KXRK
CIMX WEQX

“Produced by the Robb Brothers with Bullalo tom  Diraction: Tom Johnston Management

Recors, L4 Distrititad By

1Bt fello tom

Bagoars Bangon Recoms
Drvinion of AZaic Recording Corparon The s Grom O

The local NBC-TV
affiliate did a news
story on us. The
focus was ‘here’s a
great little radio
station that doesn’t
have any money, but
still sounds really
big on the air.’

backed with $2 coupons for selected
PLG product], so everybody wins.
[Asst. PD] John Lenac and I have
handed the stickers out at the ma-
jor university here [Southwest Mis-
souri State], and a lot of our adver-
tisers also have them. They're seen
all over town — even in St. Louis.”

Another setback for the Planet
has been its spotty signal. “We've
been approved by the FCC for an
upgrade, but the owner hasn’t put
out the money to do it because he’s
still looking to sell the station. I'm
hoping our ratings will open some
eyes. But we replaced some parts
and it improved the signal.”

Planet’s Evolution

Andrews cites a slimmer, more
consistent playlist as one of the

[sodajerk]

The First Single
From The New Album

Big Red Letter Dayy

Anarcs.
1340 Aiantic Rocordmg Comp. A Tiw Warrer Company

reason’s for the station’s ratings
success. In the beginning, he says,
KTOZ was extremely eclectic.
“We started with 300 CDs and grew
to approximately 15,000 titles. We'd
get letters saying, ‘Your alter-
native music is great, but some-
times it becomes an alternative to
music.” We weren’t letting enough
people enjoy our station by playing
an obscure Xymox song at 5pm. 1
brought the library down to 2000
titles, because if people don’t know
the music, they’ll change the sta-
tion and settle for the Steve Miller
Band or Lynyrd Skynyrd.

“There was a lot of crap being
played before I took over [in Janu-
ary]. John and I refined the play-
list and have kept it consistent.
We're more recognizable during
the day, and we play the heavier
stuff our younger listeners enjoy at
night.”

Andrews also tailored the station
to the region’s musical tastes.
“We’re more of a guitar-based sta-
tion. In the Ozarks, dance music
doesn’t go over well in major
doses. Our bread-and-butter au-
dience is people who live in the
country — they might milk cows or
ride a tractor while listening to us.
We can't alienate these people; we
know we’ll always have our core
audience.”

m -

We do everything —
traffic, billing, even
vacuuming the
floors. There are
only 10 people
working at the
station. We’'re so
small we can’t even
afford to have
a secretary.

99,

Personal Touch

Andrews monitors his currents
closely by scheduling them him-
self. ““I write our four currents per
hour on the log every day by hand.
I want to have that final say as op-
posed to double-checking the com-
puter. Our currents rotate four
plays per day in heavy, two-three
plays in medium, and we usually
have two or three lights getting one
play a day.

“At 7pm the Planet takes its
shoes off — we play the harder-
edged and more obscure stuff, like
Primus, Candlebox, and the harder
Dinosaur Jr. During overnights,
we decrease the number of cur-
rents per hour from four to two,
because there’s an active audience

wwww americanradiohietorv com

and that allows for more requests.
It's more or less freeform, experi-
menting with more new music.”

Atypical Station

At KTOZ, programming-vs.-
sales conflicts are nonexistent.
Why? Well, the station doesn’t
have a single salesperson. An-
drews explains, “John and I go out
and sell the station. We carry six
spots per hour. Craig Campbell has
helped create existing accounts,
which keep us a little above even.”

Sponsors include local record
stores, restaurants, bike shops, a
skateboard shop, pubs, eateries,
and even some McDonald’s spots
through an agency. “We have a

INTERPLANETARY CRANBERRIES — KTOZ/Springfield was treated to

a taste of lreland’s Cranberries; (I-r) island VP Matt Stringer, PLG CEO/
President Rick Dobbis, Cranberries vocalist Dolores O’Riordan and drum-
mer Fergal Lawler, KTOZ PD Rick Kennedy, the band’s bassist Mike Ho-
gan, PLG Assoc. Dir./Nat’l Alternative Promo Kyle Wong, Sr. Dir./Nat’i Al-
ternative Video & Promotion Steve Leeds, KTOZ APD John Lenac, and
Cranberrles guitarist Noel Hogan.

few accounts that fax us orders.
We have trade'with a bar — we go
there once a week and drink for
free in exchange for on-air liners.

“We’re putting together a media
kit saying, ‘We can’t tell you our
Arbitron numbers [the station
doesn’t subscribe], but you have
them at your agency, so please
look us up.” With school starting
soon, John and I plan to hit the
streets and stir up some new busi-
ness.

“We do everything — traffic, bil-
ling, even vacuuming the floors.
There are only 10 people working
at the station. We're so small we
can't even afford a secretary.”

ROCKFILE

WETSES) S

® Artist: Plan B
® Track: “Life’s A Beat”
®LP: “Cyber Chords &

Sushi Stories”
® Label: imago

* Essentials: “Cyber Chords &
Sushi Stories” (loosely transiated:
the computer and raw music) marks
the fifth release from German quar-
tet Plan B. Frontman Johnny
Haeusler, guitarist/vocalist Hans
Hackenburger, drummer/sampling
whiz Andreas Perzborn, and bass-
ist Fritz joined forces nearly a
decade ago in Berlin. The band, try-
ing to avoid sounding “too German”
or “too British," derived its name
from a Dexy's Midnight Runners
song. Influences include the Clash
and the first wave of British punk.

* Artist POV: | used the com-
puter as a hobby, communicating
with people around the world,” re-
calls Haeusler. "l began to get
ideas for songs from the things

people were discussing on the net.
| decided to incorporate the com-
puter into the music and move on
with rock 'n’ roll. The computer
adds another dimension. We dis-
covered that we can add very weird
sounds without having a stupid
keyboard player.”

* Label POV: Imago Nat'l
Dir./Rock Promotion Ron Poore
comments, “I'm extremely excited
about this band and it's great to see
the excitement spreading and tak-
ing off at New Rock. Wait 'til they
come over from Germany to tour —-
they're amazing live.”

RockFile highlights breaking artists charting for the first time.

| SEC R =
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the rock journalists:

“Westerberg’s filler beats almost
anybody else’s top shelf.”
(The Village Voice)

::»;x“ﬁg*

“Pretty damn good.”
(People)

Gepetto”prinism,

E ikgzmggzk —

 From the album: et :
14 Songs (4/2-45255)

The follow-up to the five-week

No. 1 track, “Feed The Tree”
~ LP sales over 300,000

SIRE

E= ©1993 Sire Records Company
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JOEL DENVER

The Repositioning &
Rebirth Of Q106

Jeff & Jer spark ratings turnaround

After changing from a teen to an adult focus, and add-
ing former KFMB-FM (B100) morning men Jeff Elliott &
Jerry St. James (aka Jeff & Jer), KKLQ-AM & FM (Q106)
posted impressive numbers in the Spring ’93 Arbitron.

The Zapoleon/Richards-con-
sulted station vaulted from 14th to
third place in the market (12+),
3.56.0. It rose to first from 11th in
18-34s, first from 15th in 1849s, and
second from 19th in 25-54s. In addi-
tion, Jeff & Jer debuted on Q106 at
No. 1 (12+) with equally strong
adult numbers.

Until now the station had been on
a downward ratings spiral since its
12+ ratings peak of 10.3 in Winter
'90. In that book Q106 was No. 1 in
AQH, cume, and teens; No. 2in 18-
34 and 1849; and 4th 25-54. But it
eventually hit a low point of 3.5 in
the Fall '92 and Winter '93 books,
with poor demo showings across
the board.

Almost Changed Calls/
Format

PD Tracy Johnson, who took
over in July 1992, recalls, “Q106
was in trouble as B100 improved,
[New Rock XTRA-FM] 91X be
came more entrenched with Pop/
Alternative listeners, and [Chur-
ban XHTZ] Z90 debuted just as rap
music came into vogue.

Q106 had to decide which demos
it wanted to protect, and it chose to
fight Z90. That, combined with a
series of failed morning shows, led
to the splintering of the demos. The
overplaying of rap confused Q106’s
audience perceptions and expecta-
tions. When I arrived, research
showed the kids thought we were a
bad copy of Z90, and adults thought
we were teeny-bop rap, so we serv-
ed no one in a format where the at-
traction is to be a lot of things to a
lot of people.”

Johnson admits management
considered call-letter and format
changes — including a move to
Country — but felt good feelings
and equity remained in the Q106

calls and format. “It would have
been very expensive to blow it up
and start from scratch. We knew
our plan would take longer, but
[now we] had to sell it to the rest of
the staff. We did it with a series of
meetings punctuated by honesty,
explaining that ratings would con-
tinue to fall for a while — we
painted no blue skies — using
WPLJ/New York as an example.

“Going through the downtrend
was my biggest challenge. Fortun-
ately, [owner| Gary Edens, [VP/
GM] Bob Bolinger, [MD] Tom
Gjerdrum, and [midday personali-
ty]Anita Rush were very much into
what we were doing and were my
support base.”

The Changes Begin

Johnson ticks off the biggest
changes in Q106 since last August:

* Removed rap gradually, com-
pletely by this past January;

* Replaced sped-up music and
extended mixes with hit versions of
songs;

¢ Changed longtime positioner
“A Better Mix Of Music* to “To-
day’s Best Music, The New Sound
Of Q106"; station hosted a “switch
to the new sound of Q106 party.

* Repositioned competition with
on-air promos;

PD PROFILE

Age: 34

seven; Alex, five

with family

The Tracy Johnson Report

Married: 12 years to Cyndi; kids: Andrew, almost

Programming experience: PD at KFRX/Lincoln
(1981-87), APD KCPW/KC (87-88), PD
WAPE/Jacksonville, (Oct. '88-April 89),
consultant with Alan Burns & Assoc. (July
1989-July 1992), Q106 PD (July 1992)

Favorite station other than Q106: WXKS/Boston ,
Other respected stations: KKRZ/Portland, B96/Chicago, WPLJ/NY
Most important programming influence: Alan Burns

Hobbies: Baseball (plays in men's 30+ league, collects cards), time

Prediction: “Radio will continue to change, but reports of the demise of
this medium and this format are greatly exaggerated.”
Advice: “Stay focused, be objective, and stay true to your gut.’

CONTEMPORA

Y HIT
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* Scrapped growly sweepers and
“star wars"-type production for
more human-sounding, listener-
driven elements;

* Supplanted call-in contests and
weekend promotions with lifestyle
events. Strategic contests now used
to punctuate sound of station in-
stead of affecting TSL;

* Cleaned up audio chain and re-
placed with original processing;

Johnson elaborates, “Our mis-
sion was to get every pop music lis-
tener to tune in — sometime or of-
ten — regardless of demo, eth-
nicity, or gender. We want every-
one who likes contemporary music
to listen to Q106.

66]

Jeff & Jer are the
engine that really
drove this train
home. If they hadn’t
come over, we’d
have been up but it
wouldn’t have been
any big story.
—Tracy Johnson

*“Our new direction is for the peo-
ple who don’t go to the clubs. Q106’s
overemphasis on clubs took it
away from the mainstream. Our
new target is suburban singles and
families with up to two kids. [See
‘Q106 Then And Now.’] By sticking
with mass-appeal artists we found
we could play a lot of variety with-
out polarizing the audience into
factions.”

The Jeff & Jer Phenomenon

Jeff & Jer’s five years in the
market at KKYY (Y95) [now Gold
KBZS] and B100 had made them
San Diego’s number one-rated
morning show. A year-long process
of bringing them over was aided by
the absence of a noncompete but
was almost stalled by the sale of
Q106.

“B100 had been pressuring them
to re-ink a deal, but when they saw
it was fruitless they pulled Jeff &
Jer off in mid-March,” recalls
Johnson. “Their contract expired
April 25, and they started with us
April 26. The entire Q106 staff was
on hand at 4:30 that morning to
greet them. Using TV spots three
days prior to their debut and five
days after they hit — heavy on CBS
Monday, NBC Thursday, and Fox
Wednesday and Thursday — ev-
eryone knew where to find them.
We followed that up with bill-

winrramericanradiohistorvy-com

boards, but it’s mostly been word
of mouth,

“Jeff & Jer are the engine that
really drove this train home. If
they hadn’t come over we’d have
been up, but it wouldn’t have been
any big story. Jeff & Jer made it all
happen because of the credibility
they gave this station. They
brought us back lost cume and con-
vinced people to put Q106 back on
car radio buttons.”

Jeff & Jer scored a marketing
coup when they were asked to
throw out the first ball at the
Padres home opener — they decid-
ed to pass the the honor on to a
needy child. “They received 600
faxes in two days and picked a de-
serving kid and his sister who
threw the ball and saw the game
from the skybox. Then we took the
other 600 kids to a Padres game the
following week.”

In another nod to the communi-
ty, Jeff & Jer hired a private detec-
tive to find listeners’ missing
fathers, culminating with an in-stu-
dio reunion just before Father’s
Day.

“These guys are so easy to work
with because they want to be
great; their best days are ahead of
them,” says Johnson. “We con-
stantly brainstorm, and they're
driven by seeing how great they
can be. They really care about
Q106, the show, and the listeners,
while having fun at the same time.
They set the tone for Q106.”

CHARGE(R)! — Jeff & Jer hosted Chargers night at a Padres game to spark fan enthusiasm. Everycne showing up
wearing Chargers gear got a free ticket to root for the Padres while chanting Chargers cheers.

What won't they get into? Jeff
says, “We don’t go for a yuck ev-
erytime. Our goal is to evoke some
sort of strong emotion from our
bits.” Jerry adds, “We try to have
a ‘didja hear what we did this
morning?’ feeling when we plan
the show. We try and identify with
our listeners and what they deal
with so we're compelling enough to
keep them in the car until we finish
a bit — even if it means being late
for work. For us, going over the
line of good taste — which includes
ethnic humor — is making some-
one feel bad. We’re just uncomfor-
table with that stuff.”

Q106 Competes With Itself

“We are our biggest enemy. We
compete with ourselves every
day,” admits Johnson. ‘“There are
a lot of influences to throw you off
course, but [former employer/
consultant] Alan Burns taught me,
‘take care of yourself and not get
distracted from the mission and
goals of the station.’ ™

The transfer of Q106 to Par
Broadcasting (owner of crosstown
AOR KIOZ) has not dampened
Johnson’s optimism. “I don’t know
the words to express the support
this programming department has
received. There aren’t too many
companies that would give us the
kind of tools we’ve had in these eco-
nomic times and in the shape this
format has been in of late.

Q106’s Music, Then And Now

Here's a comparison of 3pm hours of Q106 in October
1991 — well into its ratings nosedive — and August 1993,

ANGELICA/Angel Baby
AFTER 7/Nights Like This
KARYN WHITE/

The Way | Feel About You
COLOR ME BADD/

| Wanna Sex You Up
JASMINE GUY &

JAMES INGRAM/

Just Want To Hold You
HEAVY D/

Now That We've Found Love
MARIAH CAREY/Emotions
MICHEL'LE/No More Lies
PRINCE/Cream

TIMEX SOCIAL CLUB/Rumors
M.C. SKAT CAT/Skat Strut

Core artists: Prince, Heavy D,
UB40, Color Me Badd, Boyz Il
Men, Madonna, Paula Abdul,
Janet Jackson, Marky Mark.

3pm 1991 3pm 1993
TONY TONI TONE/Feels Good AMY GRANT/Baby Baby
MARKY MARK/Good Vibrations PM DAWN/

Looking Through Patient Eyes
UB40/Can’t Help Falling In Love
MADONNA/Vogue

JON SECADA/Just Another Day
JANET JACKSON/

Where Are You Now

OMD/If You Leave

TLC/What About Your Friends
BILLY JOEL/The River Of Dreams
BOBBY BROWN/Every Little Step
MARIAH CAREY/Dreamlover
CHARLES & EDDIE/

Would | Lie To You

MICHAEL JACKSON/

Will You Be There

Core artists: Michael Jackson
Janet Jackson, Madonna, Mariah
Carey, Amy Grant, Michael Bolton,
Phil Collins, Rod Stewart, Billy
Joel, UB40.
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ALBUM ORIENTED ROCK

12+ Ratings Spring Up

Demos dismal compared to one year ago

The Spring 93 book surveyed a record 246 AOR sta-
tions. The format’s healthiest demographic was men 18-34,
with 127 AORs notching No. 1 status therein. While 54% of
AORs increased their 12+ scores from the previous book,
the demographic breakout is bleak compared to last

spring.

From Spring *92, AOR declined
in No. 1 rankings by 18% among
adults 18-34, by 22% among men
18-34, by 32% among men 25-34;
and by 8% among men 25-54.

Classic Rockers held No. 1 rank-
ings in 14% of adults 18-34, 2% of

men 1834, 27% of men 25-34, and
23% of men 25-54. Twice as many
AORs as Classic Rockers ranked
No. 1 among adults 18-34 and men
18-34, but its lead narrowed among
men 25-34 and 25-54.

In fact, AOR’s declining
numbers might be traced to the

strength of New Rock and Classic
Rock (see R&R 8/13, Page 1).

This book, 14 AORs were No. 1
12+ (compared to 22 last spring),
while one Classic Rock outlet
achieved the same feat (KBFX/
Anchorage). The Top 5 highest-
rated AORs are:

e WBLM/Portland 17.3

e WWCT/Peoria 16.9

o WCMF/Rochester 16.0

» WXRX/Rockford, IL 15.6
* WZXL/Cape May, NJ 15.4

Format Report Card

Markets Surveyed: 188
AORs Surveyed: 246
Classic Rockers Surveyed: 70

12+ Scores:
132 up

107 down
7 tlat

#1 Adults 18-34 34%
#2 Adults 18-34 23%

#1 Men 18-34 52'%
#2 Men 18-34 17%

#1 Men 25-34 39%
#2 Men 25-34 12%
#1 Men 25-54 28%
#2 Men 25-54 21%

Legend

 All figures refer to Arbitron metro survey areas, Monday-Sunday,

6am-midnight. .
e No. 1 12+ figures are in bold.

e First- or second-place rankings in demos are indicated.
* (T) signifies a tie for the position.
e Stations listed below the line and/or outside their primary metras are
enclosed in parentheses. They're included in determining market rark but

don't contribute statistics to the report card.

« Figures not-available in condensed markets are indicated by “n/a.”
¢ (CR) indicates a Classic Rock station. Their statistics aren't used in

the report card.

™ , StationMarket 12+ Aduits Men Men Men
1834 1834 25-34 2554
Spring ‘93 Scoreboard | e s h
WAQZ/Cincinnati 2.7-1.4 — — — —
WEBNCIncinnati (CR) 6.0-7.5 1 1 2 2
StatiorvMarket 12+ Aduits Men Men Men WOFX/Cincinnati (CR) 5.3-6.7 2 2 1 —
1834 1834 2534 2554 WMMSICleveland 6.1-5.2 1 2 1 —_
KEYJAM & FM/Abilene 12.4-8.8 2 1 na 2M WNCX/Cleveland (CR) 5.8-5.3 2 1 2 2
WONE/Akron 6.1-6.2 1 1 1 1 KILO/Colorado Springs 8.3-6.2 — 2 - 2
WPYXJAlbany 5.7-6.7 2 1 1 2 KKFM/Colorado Springs (CR) 6.8-9.8 2 1(T) 1 1M
WQBK/Albany (CR) 3.4-5.0 — 2 2 — KFMZIColumbia, MO 11.313.3 1M 1M n/a 2
KLSK/Albuguerque (CR) 4.54.4 = - - — WARQ/Columbia, SC 5.1-4.1 o 2 1(T) -
KRBL/Albuquerque 1.7-7 _ — = = WMFX/Columbia, SC 4.2-6.0 - — — -
KZS8S & KZRR/Albuquerque 6.8-6.3 2 1 1 2 WVRK/Columbus, GA 10.8-10.3 1 1 1 2fM)
WZZOJAllentown 8.8-10.9 1 1 1 1 WRZX/Columbus, OH 6.0-5.7 - 2 — =
KARX/Amarillo 12.4-4.8 — — na — WLVQ/Columbus, OH 8.2-8.3 1 1 1 1
KATP/Amarillo 4752 2M — n/a — WHZR/Columbus, OH 1.21.0 = — - -
KBFX/Anchorage (CF) 10.7-11.8 1 1 1 1 KNCN/Corpus Christi 9.0-9.6 1 1 1 1
KWHLAnchorage 7377 — 2 — - KDZR/Mallas 1.6-1.7 — — — =
WIQB/Ann Arbor 4560 1 {e)) 2 1M - KEG_IJDaIlas 27-2.6 - = = =
WAPL/Appleton 13.6-11.1 1 1 1 2 KTXQ/Dallas 4.3-41 1 1 1 —
WKLS/Atlanta 50-4.6 — = - —_ KZPS/Dallas (CR) 3.2-3.8 - 2 2 —
WZGC/Atianta (CR) 4.6-4.8 — 2 2 2 WRKi/Danbury, CT 11.4-10.5 1 1 n/a 1
WMID-FW/Atlantic City 4.4-49 - 2m 11N 2 WAZU/Dayton (CR) 5.1-3.3 - - — —
(WZXL/Atiantic City) 2.84.9 2 1 2(M — WTUEDayton 7.37.1 1 1 1 1N
WRXR/Augusta, GA 5.0-6.1 — 2 2 - KAZYDenver 21-23 S — — —
WTOS/Augusta, ME 8548 2(M 2 na 2T KBCO-AM & FMDenver 6.6-5.1 - -— 2 -
KGSR/Austin 4.5-3.7 — — — — KBPl/Denver 65.2-4.4 — _ — —_
KLBJAustin 7.1-9.4 1 1 1 1 KRFX/Denver (CR) 6.2:6.5 2 2 1m 1
KPEZJjAustin 3.554 — — — — KFMG/Des Moines 5.3-5.2 - — — —
KKBB/Bakersfield (CR) 27-3.3 = — 2 — KGGO-AM & FM/Des Moines 14.0-14.1 1 1 1 1
KRAB akersTiid 6.9-59 — 1 1€y — WCSX/Detroit (CR) 3.0-45 2 2 1 1
WGRX/Baitimore (CR) 2226 = — 2 = WDZR/MDetrolt 3.0-2.2 - —— —
WIYY/Baltimore: 4.0-4.2 2 1 1 e WLLZ/Detrolt 2.8-1.8 = = — —
WXZL/Baitimore 1.0-1.1 _ = — — WRIFDetroit 2932 - 1 2 —
WKiT/Bangor, ME 17.2-7.0 2 2 nfa. 2(T} KQDS-AM & FM/Duluth 7.4-10.3 1m 1 1 2
WTGEBaton Rouge 3944 = — - — WAKX/Duluth (CR) 4.62.7 —_ - - =
KRKX/Billings, MT 11.7-10.3 2 2 na. e KLAQIEI Paso 13.0-13.2 1 1 1 1
WKGB/Binghamton 11.1-10.4 1 1 1 1 WRKT/Erie, PA 12.0-12.6 2 1 1 1
WZRAR/Birmingham (CR) 7.9-6.7 — 2 2 - KZEL/Eugene (CR) 6.2-8.1 2 1 1 1
KBYZ/Bismarck, ND 11.9-11.5 — 1 na 2 WGBF/Evansville, IN 6.6-7.2 2 1 2 2(h
KJOT/Bolse 87-108 1 1 1 1 WRBT/Evansille, IN 2.9-3.1 — — — —
WAAF/Boston 2.2-2.0 — — — — KQWB/Fargo, ND 10.9-10.0 2 1 11N —
WBCN/Boston 5.0-5.2 2 1 1 1 KKEG/Fayetteville, AR 8.1-6.8 2 2 n/a 2
WBOS/Boston 3.1-3.3 = = = = WRCGIFayeitevilla, NC 5.1-6.3 —_ — 1 -
WCGY/Boston ° 1.0-1.1 — - — — WZNS/Florence, SC .82.9 = = n/a =
WZLX/Boston (CR) 3837 = 2 2 2 WRXK/Ft. Myers 6.7-8.2 1 1 wa 2
KTSHBryan-Coliegs Station, TX 10.8-6.0 - 2 ne - 2M WJBX/Ft. Myers (CR) 5.1-5.9 S S n/a —
WGRF/Buftalo 5.7-5.8 2 1M 1 = W2ZRIFL. Pierce 7.7-11.3 1 1 1 1
WUFX/Buftalo 6.2-5.6 1 1N i _ (WKGRIFL. Pierce) 7.4-562 — 2M 2 2m
WIZN/Burlington 12.4-17.6 1 1 n/a 1 KERX/Ft. Smith, AR 1.7 - —_ na -_
WHNCSBwringion 3032 — — ‘na — KZKZ/Ft. Smith, AR 4.2-1.0 = — n/a —
WMVY/Cape Cod, MA 3.8-4.3 — 2m na 1D WBYRFt. Wayne (CF) 7475 1 1 1 1
WPXCiCape Cod, MA 10.3-8.0 1 1 na 1T WXKE/Ft. Wayne 7.6-6.0 2 2 2 o
WZXLiICape May, NJ 13.5-15.4 1 1 n/a 1 KJFXfFresno (CR) 3.1-8.1 1 1 1 2
KRNAI/Cadar Rapids 10.8-11.8 2 1 1 1 KRZR/Fresno 4.6-5.1 2 2 2 —
WPGU/Champaign, IL 6.8-5.0 —  2M n/a — WRUFIGainesville, FL 7.1-7.0 1 1 2 . 2m
WZNFIChampalgn, iL 7.2-4.1 —2M na — KJKJ/Grand Forks, ND 12942 2M 2M n/a -
WAVFICharleston, SC 4.96.5 2 1 2M - WKLQ/Grand Rapids 8.395 1 1 1 1n
WYBBICharieston, SC (CR) 3.8-3.9 == = — — WLAV-FM/Grand Rapids 4.1-47 = = = —
WCOZ & WKLC/ICharleston, WV 7.7-9.4 1 1 1 2 KQDVGreet Falls, MT 10.3-11.5 1 1 nva M
WHAF X/ Charlotte 7.67.7 1 1 1 1 WKRR/Greensboro 8486 1M 1 1 2
WXRC/Charlotte 2326 — — — — WEFL iGreemville-Jacksomdils, NC 4.2-42 — —~ —_— —
WWWViChariotiasvilla, VA 11.8-9.3 1 2 n/a 1 WXQR/Greenville-Jacksonville, NC 2.1-2.2 — - - -
WFXS/Chattanooga 2.95.0 — 2 2(M == WRDGHGreanville-Spartanburg, SC 7.58.0 2 1 2 —_
WK Z/Chattarooga (CR) 8.97.2 = —_ 2 - WQCM/Hagerstown, MD 5.3-8.1 2 2 n/a 2
WCKG/Chicago (CR) 2.4-3.0 = = = 1 WTPAMHarrisburg 8.5-8.1 1 1 1 1
WLURFMIChicago 2,827 B — - e WCCC-AM & FMMHartford 5.0-4.6 — 2 2 —
WWBZ/Chicago 3.3-2.8 — 2 1 — Continued on Page 46
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StationMarket

“WHCNHartford
KPOUVHonolulu
KKZRMHouston
KLOL/Houston
KZFXfHouston (CR)
WTAKMHuntsville, AL
WFBQ/indianapolis
WRZX/Indianapolis
WTTS/Indianapotis
WQNY/ithaca, NY
WVBR/ithaca, NY
WSTZ/Jackson, MS
WalAlJacksonvilie
WFYV-AM & FM/Jacksonville
kOCDIopiin, MO
WRKR/Kalamazoo, Mt
KCFX/Kansas City (CR)
KQRC/Kansas City
KYYS{Kansas City
KLFX/Killeen, TX (CR)
WIMZKnoxviile
WKHY/Lafayette, IN (CR)
WJXQilLansing
WMMQ/Lansing (CR)
WWDX/Lansing
KKLZ/Las Vegas (CR)
KOMPRLas Vegas
KKRX/Lawton, OK (CR)
WKQQ/Lexington
KIBZ/Lincoin
KTGLAIncoin (CR)
KKYK/Littte Rock
KMJXALittle Rock
KLOSLos Angeles
KLSXLos Angeles (CR)
KNAC/Los Angeles
WQMF/Louisville
KFMX/Lubbock
WQBZ/Macon, GA
WIBAMadison
WGIRManchestor, NH
WTAO/Marion-Carbondale, IL
KBOYMedford, OR
WEGR/Memphis
WSHEMIamiF1. Lauderdale
WZTA/MlamiFt. Lauderdale (CR)
WKLH/Milwaukee (CR)
WLZRMilwaukee
WQFM/Milwaukee
KQRS-AM & FMMinneapolis
KRXX/Minneapolis
KTCJ & KTCZ/Minneapoiis
"KBQQ/Minot, ND (CR)
WGCX/Mobile
WZEW/Mobile
KDJK/Modesto
KHOP/Modesto
KVFX/Modesto (CR)
KMBYMonterey-Salinias.
WXFX/Montgomery, AL
WDHA/Morristown, NJ
WKZQMyrtle Beach, SC
WGFX/Nashville (CR)
WHKDF/Nashville
WEBABNassau-Sulfollc
WRCN/Nassau-Suffotk
{(WNEWMNassau-Suffolk)
(WXRK/Nassau-Sutfoik) (CR)
WPLRNew Haven

| WRNQJNow Orleans (CH)
WNEW/New York
WXRK/MNew York (CR}
WAFX/Norfolk (CR)
WNOR-AM & FM/Norfolk
WKLT/Northwest Michigan
KBAT/Odessa-Midiand, TX

. KCDQIOdessa-Midland, ¥X (CR)
KATT/Oklahoma City
KRXO/Okiahoma City (CR)
KEZO-AM & FM/Omaha
KKCD/Omeha (CRH)
KRRK/Omaha
WDIZ/Orlando
WHTQIOrlando (CR)
WJRR/Oriando
KCLB/Palm Springs
WDRK/Panama CRy, FL
WTKX/Pensacola
WWCTPeoria
WMMR/Philadelphia
WYSP/Philadeiphia (CR)
KDKB/Phoenix
KSLX/Phoenix (€5
KUPD/Phoenix
KZON/Phoenix
KZRX/Phoenix

WCKW-AM & FM/New Orleans (CR)

12+

42-6.4
3.5-3.2
2.1-2.2
5047
3.6-33
2.324
12.9-12.0
4.4-4.9
1.4-1.5
5.1-10.8
2.9-9.2
8.2-6.1
2.8-3.1
5.8-7.6
4.0-8.0
7.7-111.0
3.9-4.1
5.6-6.4
5.1-3.8
9.0-7.1
7.1-9.0
15.2-87
9.2-8.1
3.1-49
1.029
4848
5.05.0
2.3-3.0
13.512.8
5.1-7.4
8994
51-3.9
9.8-6.6
3.8-3.9
3.83.6
6-9
12.2-88
9.0-12.9
9.1-8.8
10.9-10.6
7.9:10.5
12.0-121
88-12.2
7.2-8.8
3.6-3.9
2.6-2.6
5975
5353
3.7-2.8
8.0-9.8
5558
5758
11.8-13.8
7.7-45
3.34.0
5552
5940
3.4-2.2
4.2-3.8
6.0-8.4
4.4-3.8
7.2-4.1
4.4-46
6.9-8.1
348
1.2-9
2423
4.3-5.3
9.6-8.%
42-25

8338

35-2.8
3.8-4.1
3.7-4.4
483.2
7.4-7.5

7.2-10.8
7.8-8.8
6.7-6.0
6.6-7.4
6.1-6.9

9.9-10.2

2.828
3.1-3.0
6.7-6.4
36-35
3.2-4.3
6.6-6.2
11.5-7.3
4652
42.7-16.9
4.1-6.6
6.0-5.8
45286
3.0238
4747
2533
17186
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StationMarket

WDVE/Pittsburgh
WRRK/Pittsburgh (CR)

WWK

WBLM/Portland, ME
KGON/Portland, OR (CR)
KINK/Portland, OR
KUFO/Portiand, OR
WHEB-AM & FM/Portsmouth, NH
WPDH/Poughkeepsie
WHJY/Providence
WWRX/Providence (CR)
WXLP/Quad Cities
WRDU/Raleigh ¥
WZZU/Raleigh (CR)
KSQY/Rapid City, SD
KOZZ/Reno (CR)

KTHX/Reno

WRXL/Richmond
(KLOS/Riverside)
WROV/Roanoke
KRCH/Rochester, MN
WCMF/Rochester
WMAX/Rochester
WRQiIRochester
WXRX/Rockford, IL
KRFD{Sacramento
KRXQ/Sacramento
KSEG/Sacramento (CR)
WBTZ/Saginaw, Ml
WKQZ/Saginaw, Ml (CR}
WVAL & WHMH/St. Cloud, MN
KSD/St. Louls (CR)
KSHE/St. Louis
MHZBHISallsby
KBER/Salt Lake City
KLZX-AM & FM/Salt Lake City (CR}
KRSP/Salt Lake City
KUMT/Salt Lake City
KISS/San Antonio

KZEP{San Antonio (CR)
KCLX/San Diego (CR)
KGBISan Diego (CRy
(KIOZ/San Diego)

KiOZsSan Diego North County
KFOG/San Francisco
(KOME/San Francisco)
KRQR/San Francisco (CR)
#SJO/San Francisco)
KOME/San Jose

KSJO/San Joss

KUFX/San Jose (CR)
KZOZiSan Luis Obispo, CA
KCQR/Santa Barbara
KIYDiSanta Barbara
KXFX/Santa Rosa, CA
WIiXViSavannah

KiSW/Seattie

KMTT-AM & FM/Seattie
KXRX/Seattle

KZOK/Seattle (CR)
KTAL/Shreveport
KRRO/Sloux Falls, SD
WAOR/South Bend

KEZEfSpokane
KKZX/Spokane
WYMGISpringfiold, IL
WAQY/Springfield, MA (CR)

‘KXUSISpringfieid, MO
WEF X/Stamford, CT

n City

" (KDJKIStockton)

(KHOP/Stockton)
KVFX/Stockton)
WAQX/Syracuse
. WGLFYaliahasses
WRZK/Tallahassee
WXTB/Tampa
WYNF/Tampa
WXKR/Toledo (CR)
KLPXTucson -
KTZN/Tucson
KMOD/Tulse
KTHK/Tulsa (CR)
(KKTX-AM & F/Tyler, TX)
WKLWUtica

" WCXR/Washington (CR)

WWDC/Washington
KFMW/Waterloo

~WCiZiWatertown, NY

WKGR/West Palm Beach (CR)
WEGW/Wheeling, WV
KICT/Wichita

KRZZ/Wichita (CR)
WEZX/Wilkes Barre-Scranton
WZXR/Willlamsport
(WAAF/Worcester, MA)
KATS/Yakima, WA
WHTF/York
WNCD/Youngstown
WRKU/Youngstown

12+

8.8:9.9
3.4-2.3
1.3-8
13.1-17.3
4.4-48
5.7-5.5
5.6-6.9
10.4-8.6
137-13.7
6.7-7.8
3.54.1
10.8-10.5
6.8-8.0
3536
135-16.2
9.6-9.4
3948
6.1.7.1
3.138
4.5-3.7
10.0-12.0
14.5-10.0
12.5-16.0
2.7-2.1
2628
14.815.6
1.01.4
5.95.2
5.2:6.0
2.0-1.0
7.06.9
6.0-3.7
5.4-4.4
8.6-7.9

“8.2108

4.96.6
5.35.7
2.1-2.0
1810
5.86.3
4.2-46
2528
4.6-4.1
2.2-32
4.56.8
21-2.4
1.6-1.0
2128
¥a22
3.8-2.1
4244
34-33
*-9.0
5.1-3.4
8.4-7.2
7.4-10.0
6.9-8.3
4736
2825
3325
3540
4154
7.112.0
10.6-12.7
6.5-7.7
3.56.4
19:9:15.1
8.6-9.8
w51y
4.3-3.7
2010
5552
4222
11.6-12.1

- 12569

2987
6555
5333
10.4-9.0
6.2-7.5

2.71.7
7.169
2937

3.1:38 .

6.4-7.8
40082
2.1-2.6
'3.4-3.9
15.3-11.2
17.4-13.8
5052
12.7-7.2
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Al S E N N AT TITONDN

THE FIRST TRACK FROM THE
FORTHCOMING ALBUM ‘F“ ce 4t he H tats

JMENCUry
,,,,,,,,,,,,,,, PRODUCED Y ERUCE FAIREAIRN AND SCORFPIONS
MANAGEMENT: DOC MCGHEE FOR MCGHEE ENTERTAINMENT, INC.

1993 PoiyGram Records. Inc:

AapAnAL oo o adichictaon V-V e —— R CT—
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COUNTRY

.8

LON HELTON

Gator Takes A Bite Out Of New Orleans

NewMarket’s KGTR debuts ‘Rockin’ Country’ to serve 16-30 demo

The Bears, Armadillos, Ducks, and Big Dogs that
have debuted with their versions of Hot Country have a
new menagerie mate that’s even more radical in its ap-
proach to current-based Country: the Gator, KGTR/New

Orleans.

The Gator may be the most nar-
rowly focused Country station in
the U.S. Aimed at the 16-30 demo, it
features an uptempo format that’s
8% current/recurrent. Its 45-rec-
ord current list contains numerous
album cuts. If there’s a dance mix
of a playlist song, the station spins
it, too.

KGTR-WNOE-AM & FM PD Ted
Stecker says, “We really search to
fill out the 45 currents. We look for
cuts with ‘attitude.” We don’t play
any ballads; I'm not sure what
we'll do when faced with a monster
ballad. We'll play that by ear.”

In fact, Stecker says he'll con-
sider playing such artists as Bon-
nie Raitt and John Mellencamp if
filling his 45-record current list
with country product becomes too
difficult. He's already playing U2
f/Johnny Cash’s ‘“The Wanderer”
and adds, “We’ll let the audience
define what it wants from us
musically.”

Widespread Appeal

The three Country outlets cover
a broad spectrum: the Gator tar-
gets 16-30, WNOE-FM focuses on
25-54, and WNOE (AM) offers

m

We look for cuts
with ‘attitude.’ We
don’t play any
ballads; I’'m not sure
what we’ll do when
faced with a

monster ballad.
—Ted Stecker

m

SMN'’s “Real Country” to serve the
45+ set. Parent NewMarket'’s stra-
tegic plan for New Orleans is in-
dicative of a coming trend for this
format under the new duopoly
rules: one owner covering 16-65+
— all with Country.

Still, KGTR’s so-called narrow-
casting is set up to protect the
mothership, WNOE-FM. Spring
Arbitron numbers show 'NOE-FM
with a 10.3 12+, ranking second in
that demo, fourth 18-34, and second
25-54.

Stecker says the goal was to cre-
ate a niche Country station that
wouldn’t cannibalize 'NOE-FM,
but admits, “If I was going up
against WNOE-FM or any other
mainstream Country station, I
wouldn't have the guts to do what
we're doing here. But we can
and must — go further out on a
limb; we're trying to reach an au-

Ted Stecker

dience that WNOE-FM doesn’t
have a chance to get. Of course, we
don’t want the Gator to hurt
WNOE-FM.”

Local Interests

While some may question Coun-
try’s viability in New Orleans,
NewMarket Regional VP and
KGTR-WNOE-AM & FM VP/GM
Tom Kennedy explains why the
Gator has assumed what he calls a
“Rockin’ Country” format: “It
took a while to figure out this mar-
ket and for WNOE-FM to get [its
current] shares. Others entering
the format would have just mud-
died the waters until we sent them
on their way. We decided it was
better to do it ourselves and protect
WNOE-FM’s numbers in the pro-
cess.

“We also found that a large num-
ber of young people in this market
were not being served by any type
of local radio. Most stations target-
ing younger demos have syndi-
cated morning shows coming into
or going out of the market. There’s

CRS Wants You!

he Country Radio Seminar
Twill celebrate its 25th anni-

versary next year, and its
Board of Directors is looking for a
few good ideas to promote the “Sil-
ver Anniversary” theme.

If you have any suggestions that
can be incorporated into handouts,
giveaways, or commemorative nov-
elties, send them to the CRS at 50
Music Square West, UA Tower,
Nashville, TN 37203.

Look through your scrapbooks,
too: The CRS also seeks old pho-
tos of early seminar registrants.
Contact search committee chair-
man Charlie Douglas at Box 125,
Nashville, TN, 37202; (615) 871
6710.

an opportunity for us to sound dif-
ferent by really being part of New
Orleans.

“WNOE-FM does all the things a
great station should. It has evolved
into a high-profile station by being
an active part of the community.
The Gator can achieve success by
doing the same thing for the mar-
ket’s young people.”

‘Jocks With Attitudes’

KGTR employs a staff of “jocks
with attitudes,” including morning
man Allan Beebee, middayer Sean
Michaels, afternoon talent Josh
Halstead, evening personality Jack
Elliott, and overnighter Ted Jor-
dan. Incidentally, the Gator’s re-
quest lines are known as the “mojo
lines”; weather updates are refer-
red to as ‘“‘swamp forecasts.”

-

Tom Kennedy

Many of the Gator’s produced
liners begin with ““106.7, the Gator”
and end with “Non-stop, full-tilt,
Rockin’ Country, 106.7, the Gator.”
Filling the center are such state-
ments as:

* “Sit up, shut up, and pay
attention”

* “Armed, dangerous, and
totally off our medication”

* “Lean, mean, slimy, and
g.reen”

« “Blowin’ the buttons off
your 501s”

¢ “Broadcasting from high atop
a real big piece of metal in a
real big swamp.”

The legal ID, meanwhile, states:
“Scorching the swamp, blasting
the bayou, with 100,000 watts of non-
stop, full-tilt, Rockin’ Country . .

__ g amaricanradiohictorys. com

playing.

declare Country “dead again.”

play three or more times a day.

Slow Down The Hits

ritz Communications VP/Program-
ming Tom McGuire takes a timeout
to express his concern that PDs are
failing to report the records they’re actually

I'm increasingly concerned about the alarmingly
short amount of time the biggest hit records spend on
the R&R chart. Do record companies really want
great songs by their most talented artists — in effect,
advertising for album sales — on-air for only two
months, instead of three or more? Is Country radio
really reducing the airplay of these same great songs
to two or fewer times a day, following only eight to 10 weeks of airplay?

If radio is allowing itself to be bullied into dropping records early so an-
other artist on the same label can make it to No. 1, it'’s promoting the under-
exposure of the songs that have helped make Country radio the success it
is today. This underexposure eventuaily will lead to a lack of consumer pro-
duct awareness, followed by a decrease in record sales. Once sales peak,
I'll bet next week’s paycheck that the entertainment press will be quick to

I don't believe that my fellow programmers actually are dropping hit
records as quickly as the chart indicates — they're too smart to do anything
So obviously detrimental to their stations’ well-being. | do believe we're
“helping” our record company friends by not reporting records that we still

I continue to be believe in the R&R chart, which can only publish what
radio says it's doing. | hope radio will respond to my call to maintain the ac-
curacy of the chart and the format’s health. | also hope a responsible record
company representative will answer a question I've had for years: What's
So important about [reaching] No. 1, when there’s virtually no difference
between No. 1 and No. 5 in terms of airplay?

Tom McGuire

66,

There’s an
opportunity for us to
sound different by
really being part of

New Orleans.
—Tom Kennedy

99

In addition to the above Bill
Moffat-voiced liners, the Gator has
a few by a woman with a heavy
Louisiana accent. All of them begin
with, “Gatah, Ah dun tol’ you once

.”’; then are followed by:

* “Keep 'em outta the mall, and
ANl stay out of the swamp”

* “Gators are only happy to see
you when they’re hungry”’

* “I don’t like anything that
slithers on its belly.”

A FAMILIAR FACE — When he stopped in Columbus, OH for a perform-
ance, Alan Jackson.spotted his likeness on a billboard. WRVF/Columbus 's
Terri St. Clair joined the Arista artist backstage to present a framed repro-
duction of the station's billboard.

_



www.americanradiohistory.com

-

- . ‘

 ItsaWholeNew Couniry..

Now, Country

gets even hotter
AFTER MIDNITE with
Blair Garner! Six nights  §
a week, America’s greatest & »
Country radio stations
come alive with a LIVE
digital link-up from the
showbiz capital of the
world: HOLLYWOOD!

What is
AFTER MIDNITE?

First Class Entertainment:
Up-close talks with Country’s

brightest stars...interviews with Hollywood's biggest names...

hilarious comedy...tremendous promotional giveaways, and
more. It’s hosted by native Texan Blair Garner, one of the
nation’s top five most listened-to aftemoon air personalities

Yy il

Cost Effective: Cut your overnight staffing costs virtually in half
with consistent and reliable programming. Save money and inven-
tory by using AFTER MIDNITE'’S programming elements..comedy
bits, entertainment news, show prep, trivia, interviews and more
during other dayparts. Plus, most features can be sponsored locally.

AFTER MIDNITE also serves up out-of-this-world promotions
and sales support...turning your overnights into an
“Overnight $en$ation!”

® Six nights a week (Monday through Sat’urda})
® Up to six hours of programmmg avallable per night, midnight to 6 a. m.
® Delivered LIVE via digital satellite

® At least 11 great Boantry hits each hour

) Inb_r_c;a;lile promotmnal and sales suppart _____
® lhrequalled programming elements

® Marl_(er-exc'lusive

So don't get caught napping...’cause the stars
will shine brighter on your station
AFTER MIDNITE! VI

C

- lJ AFTER MIDNITE
—

N MENI

o=
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COUNTRY PICTURE PAGE

CLEOPATRA, QUEEN OF JOPLIN? — Arista artist Pam Tillis (second from left) visited with the KIXQ/Joplin, MO staff.
Shown with Tillis are (I-r) KIXQ GM Paul Swint, PD Ralph Cherry, and Arista’s Denise Nichols.

UNDER THIS OLD PLAQUE — Following WHYL/Carlisle, PA’s third annual
WHYL Music Awards, VP/Ops-MD Lee Adams took a moment to present
Liberty act Chris LeDoux with WHYL's award for New Male Vocalist of the
Year.

QUAD CITY DUDES — Arista’s Dude Mowrey (c) stopped by WLLR/Daven-
port-Quad Cities for an interview. Mowrey'’s flanked by the station’s PD Andy
Scott () and MD Ron Evans.

LOUISIANA TATOO? — Prior to a free outdoor show, the Gibson Miller Band posed with the KYKZ/Lake Charles, LA
mascot “Kix Chic”; (I-r}) band members Blue Miller, Steve Grossman, and Bryan Grassmeyer, KYKZ’s Lisa Daniels, and
Gibson Miller's Dave Gibson and Mike Daly.

WARDROBE WARS — KZDG/Denver MD Jon Holiday (l) and PD Joe Mon-
tione (r) posed with fashion inspiration Garth Brooks before the artist kicked
off his '93 concert tour at Cheyenne Frontier Days.

PROP ME UP BESIDE THE BEACH
— TNN taped “On Stage” at the
historic Daytona Beach Bandshell.
Epic’s Joe Diffie (I) performed and
then paused for a shot with WGNE/
Daytona Beach’s Bob Berry.

e AL
wallal

’ P ot o
HULK VS. THE BEAR — Hulk Hogan (r) visited WKIK (The Bear)/Richmond
and showed PD Hank Matthews’s daughter Mellie some wrestling tech-
niques. Joining in the fun are (I-r) WWF manager Jimmy Hart and morning
talent Scott Stevens.

winrnEameritcantadiohistory conT
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STRIKE FAST: &/
Make Your Country Station A Market Leader Now!

Country radio morning talent, MOBY -- upbeat, humorous and a country boy at heart --
with lightning-quick speed increased the country share in Atlanta
making WKHX-FM a market leader in just two years.

: II? -
8 Atlanid . - : |

m Station Ratings To Double Diglts In 18-34, 25-54 Demos
m Country Market Share 40%*

West Affiliation Strike Now: Sign Moby On Your Country Station T ShEs
214-991-9200 212-456-5200

SABC RADIO NETWORKS

* Arbitron Ratings, MSA, SU ‘91 - SP ‘93
ol o clio o
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NASHVILLE THIS WEEK

From Nashville
To The World

Country’s international appeal continues to skyrocket,
as festivals, fairs, and other concert events spring up all
over Europe and other parts of the world. Here are a few
events scheduled for the next few weeks . . .

Canada kicks off Canadian Coun-
try Music Week September 16 in
Hamilton, Ontario with a keynote
address by Arista/Nashville Presi-
dent Tim DuBois. Included in the
four days of seminars, round-
tables, showcases, and forums is
the annual “Canadian Country Mu-
sic Association Awards” ceremony
on September 18. George Fox hosts
the program, which will be broad-
cast on TNN September 25.
Michelle Wright, Joan Kennedy,
Prairie Oyster, and Fox are among
this year’s nominees.

* Travis Tritt and Collin Raye
make their European debuts at the
5th annual Gstaad festival in
Gstaad, Switzerland September 24-

25. “Country Night, Gstaad” will
also feature performances by Em-
mylon Harris and Trisha Year-
wood. The sold-out event will be
broadcast live on S-Plus, the new
national Swiss TV station, and will
be attended by the president of
Switzerland.

e Country Music Television re-
cently announced it will reach 26.9
million households worldwide by
September 1. A new cable and Sky
package will make it available to
two and a half million households
in the United Kingdom next month,
and the network reports that in re-
cent months, it has inaugurated
service to more than 325,000 sub-
scribers in Sweden, Norway, Den-

Twister Alley

NEW ARTIST FACT FILE

Current Single: “Dance”

Current Album/Label: Twister Alley/Mercury
Producer: Mike Lawler, Harold Shedd

|
|
|
|
|
|
| Management: Paul Lucks
| The members of Twister Alley —
I Shellee Morris, Amy Hitt, Steve
Goins, Kevin King, Randy Loyd,
I and Lance Blythe — grew up within
| a 30-mile radius of each other in
| Eastern Arkansas.
I * The seeds of the group were
‘ planted in 1984 when Morris need-
ed someone to back her on one
date and recruited King's band. The
two began working together in a lo-
cal club (the Roundup) and soon
recruited Goins to play guitar with
them. Though her family wasn't par-
ticularly musical, Morris had been
drawn to music from the time she
began singing in church at eight
years old. King grew up in a musical
home (his father was in a band) and
learned much about the business
watching his father play. Goins
spent years playing in his dad's
country band before joining Morris
and King.

* When the band needed an-
other quitar player, Goins sug-
gested his high school friend Hitt.
She joined the band in 1986. The
following year, local bassist Loyd
(who'd also gotten his start playing
at The Roundup) was asked to play
with the band at a Fourth of July gig
— and has been with the group
ever since. Rounding out the group
is Blythe, who knew Morris from
high school and joined in 1990.
Though he'd always liked the idea
of being in a band, Blythe was
never musically inclined until Morris
one day showed him some chords
on her guitar. The group honed its
skills at area clubs for several years
until musician/writer Mike Lawler
happened to see a tape of one of
their performances.

r——————— — =

I
I
I
I
I
I
|
|
I
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I
I
|
I
I
I
e Lawler, a family friend of Mor- |
ris's, showed immediate interest in |
the band and began working with I
them. “He helped mold us into our
Twister Alley sound,” remembers I
Morris. “He helped us find the |
sound that fits us best. We were |
young and energetic, and we knew |
we needed something a little dif- |
ferent from what everyone else was
doing.’ I
¢ Lawler worked with the group |
on some demos, which he eventu- |
ally played for Mercury/Nashviile |
Sr. VP/Creative Harold Shedd. Af- I
ter a showcase last August, the
group was signed to the label. Their I
debut album was released last I
week. |
e Twister Alley’s current single, |
“Dance,"” was written by Lawler and I
BNA duo Turner Nichols. Deborah
Allen also wrote one song on the I
album, “Let It Be Love,” with Rafe |
Van Hoy and Lawler. |
* The group feels its sound is in- |
novative, but not too different for to- |
day's country. “Timing is every-
thing,” proclaims Morris, “and | I
think now is a pretty good time for |
coming out with something like this. |
It's got the feel of country, which |
we love, but it's also got a groove |
that makes you want to move!”

B

mark, Finland, and Holland. CMT
Europe is also available in Mos-
cow, Latvia, the Czech Republic,
and Poland, and agreements have

been reached to launch it in
Slovenia, Slovakia, and Georgia
before year’s end.

Answering The Call

Sammy Kershaw has teamed up
with Kroger Food Stores, Infinity
Electronics, and the American Red
Cross to help raise private funds
from the Nashville area for Mid-
west flood victims. “Answer The
Call” will offer transportable cellu-
lar phones at a low cost to Kroger
customers, with all proceeds going
to the American Red Cross Disas-
ter Relief Fund. The program kick-
ed off August 16 and runs through
September 11.

 Country soulster T. Graham
Brown also lent a helping hand to
flood victims and the United Way
by performing a benefit yesterday
(8/26) in Keokuk, IA.

e Kathy Mattea is offering her
support to another group of needy
individuals — AIDS victims —
through a new promotion with the
Red Hot Organization, Clairol, and
New Woman magazine. During
August and September, Clairol will
donate part of the proceeds from
any haircolor purchase to the Red
Hot Organization for AIDS re-
search and education. Consumers
will also be able to receive a “Red
Hot + Country* preview cassette
featuring a new Mattea cut, “Here

1 YEAR AGO

® No. 1: *‘I Still-Believe In §
You’’ — Vince Gill o

5 YEARS AGO —

& ®No. 1: ““Joe Knows How To
Live’’ — Eddy Raven

R

.“&,H.

Bl 10 YEARS AGO .

©® No. 1: ‘‘Hey Bartender” — :
Johnny Lee

B 15 YEARS AGO {

® No. 1: “‘Talking In Your
! Sleep’’ — Crystal Gayle
? (3rd week)

— ST T TS T T O TS TO ™Y com

Come Those Tears Again,” and her
single “Seeds.” The “Red Hot +
Country‘‘ album is slated for a 1994
release; Red Hot's two previous al-
bums, “Red Hot + Blue and ‘“Red
Hot + Dance,” raised over $7 mil-
lion.
Christmas List

Wynonna and Tammy Wynette
join Celine Dion, Peabo Bryson,
Roberta Flack, Tom Jones, Johnny
Mathis, Bebe and Cece Winans,
and Michael Crawford on “David
Foster’s Grown-Up Christmas
List,” a new holiday album. The
eclectic collection features yuletide
classics like “O Holy Night,” “The
First Noel,” and “Away In The
Manger,” as well as original tunes
like the title track, “Grown-Up
Christmas List,” which was writ-
ten by Foster and Linda Thompsen
and sung by Natalie Cole. Wynonna
offers her version of ‘“Blue Christ-
mas,” while the entire aggregation
of artists sings on the album’s final
cut, “White Christmas.” The CD
will be in stores October 19.

ACM Board Elected

The Academy of Country Music
has_elected its new ’93-'94 board of
directors. Officers are Ken Kragen
(President), Tim DuBois (VP),
Marge Meoli (Secretary), and Sel-
ma Williams (Treasurer). Other
directors (and the categories in
which they were chosen) are Gay-
nelle Pitts (Affiliated), Dan Seals
(Artist), Fred Reiser (Club Opera-
tor), Mae Boren Axton (Com-
poser), Bob Kingsley (DJ), Gayle
Holcomb (Manager/Booker), Jay
Dee Maness (Musician), Cliffie
Stone (Publisher), Cathy Gurley
(Public Relations), Susan Harring-
ton (Publications), Don Langford
(Radio), Paige Levy (Record Com-
pany), Ron Weed (TV/Motion Pic-
ture), and Bob Romeo (Talent
Buyer).

Country Colors

Starting September 9, Nashville
plays host to “Color Me Country,”
one of the largest consumer mer-
chandise expositions in the city’s
history. More than 300 exhibitors
will take part in the four-day ex-
travaganza, which will feature
country crafts. cooking, music
memorabilia, entertainment, and a
host of other activities. Among the
highlights are a 14,700-square-foot
music plaza featuring musical in-
struments. museum displays hon-
oring country performers, a re-

NSAI NIGHT — Several Nashville writers gathered at the Nashville Songwriters Association International’s recent Su-
per Songwriters Showcase to share their talents with the crowd. Among the participants were (I-r) Marc Beeson, Rob-
ert Byme, Pat Rogers, Jill Colucci, Hugh Prestwood, and Alex Harvey.

cording studio, and stage apparel;
a 9000-square-foot “Store of the
Stars” (retail shops offering coun-
try artists merchandise);: and a
drive-in theatre with authentic car
seats and a screen showing country
videos. For ticket information, call
(800) 778-7779.

Bits & Pieces

The Oak Ridge Boys will starina
Family Channel special October
22. The show was taped at the
Grand Palace in Branson . . . Billy
Dean and Clint Black were photo-
graphed recently for an upcoming
“Country Hunks” spread in Play-
boy . . . Multiple CMA award nom-
inee Vince Gill will appear on the
“VH-1 Show” August 30, the “Live
With Regis And Kathie Lee Show”
August 31, and “CBS This Morn-
ing” in September Mark
O’Connor will play a self-penned
“Fiddle Concerto” with the Nash-
ville Symphony September 10-11.
O’Connor’s new album, “Heroes,”
is due out next month.

—Lorie Hollabaugh

SOﬂ"IES YOU'RE Y'l'l "Nﬂﬁwlb

VSomenimes vou'ne
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Made In
The Shade

o build a buzz around Mary-
TChapin Carpenter's latest

single, "The Bug,” those
automotivated promo pros and fre-
quent flyers at Columbia/Nash-
ville sent selected programmers
special car sunshields adorned with
a few select samples of the song's
namesake — already custom-
squished. Every time PDs use the
shield to block out those sweltering
rays, they'll be reminded of the hot
new insectious tune. One of the
pest ideas we've seen
Prime Promotion js a recurring feature that

spotlights a particularly imaginative attempt to
capture Country programmers’ attention
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Now, the first-ever cover of the
George Jones masterpiece by one of
the classic voices of our time.

A CLASSIC SONG “THE GRAND TOUR"”

From the GOLD album
The Grand Tour [31454-0086-2/4)

“It's not often I'll add a remake, but Aaron
Neville treats this song with all the respect and
reverence a classic George Jones cut deserves.
Great phones!!” wike Brady/KNAX

“Aaron delivers top quality phone
response and music in yet another
genre. It's a hit in Baltimore!”

Greg Cole/WPCC

“Have no fear, play it...It's a hit!”
Reggie Neel/WXBQ

“If you can’t hear this hit...You're
not listening.” Bob Look/KIQK

“Aaron Neville has macde a great country record.
It's working in Wisconsin.” Tim Wilson/WAXX

“Top S phones BEFORE | added
it...Phones light up like the 4th
of JULV " Scott Mateer/WMSI

A CLASSIC VOICE AARON NEVILLE

“Hometown boy does good! Heavy Rotation.”
Ted Stecker/WNOE

“"Top most requested for the last
three weeks!” Michael Bailv/kRRV

“One of the most remarkable cover-versions in
recent memory! Aaron continues to pull heavy
phones in Nashviile. Any station concerned with
disenfranchised core audience should add this
immediately.” Wade Jessen/WSM

Produced by Steve Lindsey Emecutive Producer: David Anderle Direction: Bill Graham Management

M ygg e QN

RECQRDY

©1993 A&M Records, Inc. All rights reserved.

WA -americanradiohistorvy.com il
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MARKETPLACE

AIR TALENT SERVICES

byDanO Day'

" PERSONALITY RADIO

THE book for disc jockeys who want to make the most out of their careers! Job Hunting,
Contracts, Show Prep, Creating Character Voices, On-Air Telephone Calls, Morning Show
Critiques, The Program Director As Disc Jockey, Finding & Developing Air Personalities,
Management & Personalities, and MUCH more! PLUS interviews with Rick Dees, The
Greaseman, Howard Stern, many others! CRAMMED with ideas, tips & techniques for the

radio personality who wants to get to the top . . . and stay there. 259 pages: $29.95

(Canada: $34.95 U S. Funds; Overseas $41.95) Mail payment to:
O'LINERS « 11060 Cashmere Street, Suite #100 . Los Anoeles CA 90049

AIR PERSONALITIES & PROGRAM DIRECTORS! You'll LOVE The
Whole 0 Catalogue! Books & tapes on radio programming, radio
comedy, job-hunting, production, promotions, airchecks...A mail-
order playland for radio pros! For your copy, write: 0’ LINERS »
11060 Cashmere Street, Suite 100 s Los Angeles, California
90049, or leave complete address at (310) 476-2091...or via fax
at (310) 471-7762!

LT T I I LTV VLTI T USNNL T URRNNSNNANNS S
MAJOR MARKET AIRCHECKS
(AWl tapes $7 each...2 or more $6.50 each...overseas add $1 per tape)

LAY (#111/Mornings...#112/AC... #113/CHR)

Clevetand! (#114/Mornings... #115/AC... #116/CHR)

NYC! (#98/Mornings...#99/AC-CHR... #100/CHR nites)
COUNTRY! (#C-39/WGAR, Cleveland... #WMIL, Milwaukee)
COUNTRY! (#C-37/KMPS and KRPM, Seattle}

COUNTRY! (#C-34/KILT and KIKK/Houston)

For subscription info, catalog, or charge VISA/MC,
call 913-492-1711.
HECHT ENTERPRISES, Box 45328, Kansas City, MO 64111

montage from WBIG, DC's new oldies station... Hal Martin-
KLIF 7/68. George Michael-WFIL 11/70.. Here's Morgan-
WOR 1/41. Sandy Beach-WZTR 5/93.. Johnny Holliday-
WHK 12/63.. WBZ History Special 6/93...Palmer Payne-
WKNE 1/54 .. thousands of airchecks available; send $6
for catalog:
MAN FROM MARS PRODUCTIONS
159 Orange Street, Manchester, NH 03104-4217

MR. RADIO'S AIRCHECKS

TOP 50 CHR JQCKS QF 1990 COUNTDOWN - Six Hours! Only $25.00!
#0047 - BEST OF MR. RADIO PART Il - Mr. Radio doing bits with Tom Snyder, Joe

asty, David Letterman. Ross fison, Larry King, Jim Philips & more!
#0048 - WX XUjust Plain Mark, Hidi, Kid Cruz, WHTZ/Kid Kelly, KKFR/Kid Cor-
ona, WYSR/Cathy Fox, W]HM/Welch & Woody. Mojo, WQHT/George Williams,
WNFl/Crash
§0049 - WPLJ/Scott & Todd, Aj, WRKS/Wendy Williams. WDIZ/Ron & Ron,
WQHT/Sammy Mack, WjHM/Barteli Bartell, Cedric Hollywood. WHTZ/Human
Numan, WKSS/Jay Beau Jones. WTICFM/Air jordan, WOCQ/Wookie Man Goes Ape.
F0047, 0048 & 0049 are $8.00 each or all for only $19.00. Make check payable to:
STEPHEN EHRBAR. MR. RADIO'S CREATIVE PRODUCTIONS, P.O. Box 1393,
MILLER PLACE, NY 11764-8172. FREE CATALOGS!

[PERFECT FOR
ID’S & SWEEPERS
9

STXR

125 AUDIO DROP INS
QUICK DEMO - (818) 889-0814

ROGER DORFMAN MEDIA CORP ===

(H1)17/31) 4

. Proven Success on KSCS
atlng S 0, ,0,,0,, KNIX « WYCD » WFLA
WLW o WDAF « KAJA

evenue’ ® ® {YBB » WNOE + WBBS

"Earl Pitts

*xkxx'"Uhmerikun"

" DELIVERS BOTH!

Call for your FREE CASSETTE demo!
Now Available EXCLUSIVELY From:

Burbank's
Chreations

Hundreds renewed again!
Radio's funniest monthly sheet.

FREE SAMPLE!

Use station letterhead or call:
5804-A Twineing, Dallas TX 75227

(214) 381-4779

Steve Harper

7346 Beechmont Avenue
Cincinnati, Ohio 45230
(513) 232-2216

Fax (513) 232-2223

CONTEMPORARY

(H1)17/71) 4

PRE-PRODUCED WEEKLY COMEDY TAPE I 5
PARODIES.OF COMMERCIALS, MOVIES, T.V,, BRAND NEw B“s
CURRENT EVENTS, SONGS + INTERACTIVE BITS :

CONTINUING CHARACTERS + REGULAR FEATUREs |  EACH WEEK

26’ WHAT T=° COHENHEADS B<5" BUNS OF STEEL IMPLANTS
OU “ISSED B3 311 CLINTON IN *SO | MARRIED A BATTLE AXE'
. COMEDY LIBRARY § IN AUGUST: 65 AND DOZENS MORE-INCLUDING "THE CLINTONS !

DEMO:(303)733-5850 * CONVENIENT MONTHLY BILLING - NO LONG -TERM CONTRACT!

BARTER?!
You get what you pay for!
Call for the best:
TM Century’s
Comedy Network

For Information call:

(800) 8792100 TM Century

COMEDY BY FAX

THE
FUNNY FIRM

FAXED DAILY
FOR FREE SAMPLE:

(805)498-6985

OR WRITE: THE FUNNY FIRM
188 CANYON RD. NEWBURY PARK, CA. 91320

FEATURES

¢ Nmo ;,, and the all new
N/ “, |RODEO
g;a& TRAILS
S These two programs bring
Wy
“Th Bytep T your listeners the latest
news, interviews and

feature stories from the world of professional rodeo.
Plus, complete coverage of the National Finals Rodeo
this December. Call today to get more information.

(503) 276-8233 Available on barter basis.

IDs, JINGLES, SWEEPERS

SWEEPS - BUMPS - PROMOS

For as little as $99 a month-market exclusive!!

*extremely versatile
*state-of-the-art digital recording studios
*48 hour turn around (or we don’t charge!!)

Balls to the wall ADR - soft A/C - CHR
Country - Male/Female - News/Talk - T.V.

“Gall now for your free customized radio or
television audition”

DAVID KAYE PRODUCTIONS INC.

(604) 220-3283

Dallas, TX
“A BETTER CHOICE FOR JINGLES”

CLIENT AND FORMAT
OF THE WEEK:

WRMF W. Palm Beach » AC
THOMPSON CREATIVE PACKAGE: Tropical Punch
Our thanks to Russ Morley, Operations Manager

1-800-RADIO ID

{800-723-4643 or 214-559-4000)

SRRy americanradiohistory com

IDs, JINGLES, SWEEPERS

Ac HUGE SOUND, teeny price.
Lightening turnaround, too.

Awesome stuff! Call for free demo!
Jlll\ilg-}' Es 1-800-451-KENR (5367)

MEDIUM, \< E
— M
JOUNNY &OTEN

"TUE BELIEVABLE VoicL”

or SOFT

custom voice overs b proa‘ud’ion {or
AL« OLPIES « NEW4/ TALK * COUNTRY

4p0r+4 sweepers b game wtros

e FREE PEMO = @d09) 988-5700 s,

JEFF DAVIS PRODUCTIONS
THE REAL JEFF DAVIS (WLS/CHICAGO, STAR 98.7/L.A.)
“GETTING IT SAID”°®
for your radio station!

ID'S, LINERS & PROMOS
310-288-7944 ,

ID'S-LINERS & PROMOS )

A S Voice That % Sizzles

(LA's KXEZ, STAR 98.7)
FOR A FREE NOT DEMO CALL
S18-713- 0203 )

BRENDA BISSETT

Air Talent on
WXTU, WPOC
Voice work for all formats.

CALL (717) 235-2799 5o

EARLY HOLIDAY
DEADLINE

For the SEPTEMBER 10 issue,
the Marketplace and Opportunities
deadline is 10 AM PST,
Thursday, SEPTEMBER 2.

MARKETPLACE ADVERTISING
Payable in advance. Orders must be typewritten and accompanied
by paymemt. Visa/MC/AmEx accepted. One-inch minimum, addi-
tional space up to six inches available in increments of one-inch.
Rates for R&R Marketpiace (per inch):

Per insertion

1 time $90.00
8 insertions $85.00
13 Insertions $80.00
26 insertions $70.00
51 insertions $65.00

Will include camera-ready logo or line art if provided. Deadline for
Marketplace ads is noon Thursday, one week prior to publication
date. Marketplace ads are non-commissionable. Submit to:

Marketplace
RADIO & RECORDS, 1930 Century Park West
Los Angeles, CA 90067 310-553-4330

Fax: 310-203-8727
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MUSIC LIBARIES

AFFORDABLE MUSIC ON CD!

THE
SEVENTIES

ROCK’N’ROLL
GRAFFITI

Over 600 stations woridwide rely on Halland

The most requested hits of the
50s & 60s. All original hits by
the original artists, digitally
remastered for superb sound.

The best AC and CHR
GOLD of the 1970s.

1970-1979
545 songs on 30 CDs

1954-1969
1,229 songs on 50 CDs

TH E for the best music mix and superb digital
sound. All libranes include a FREE
E IG HTI Es + comprehensive DATABASE on floppy disc.
Call for information on our NEW
Country CO Library.
- b !
The best AC and CHR CALL1-800-HALLAND TODAY!

(1-800-425-5203)

MBS

Hallapd Broadcast Services, Inc.
1289 E. Alosta Ave. * Glendora, CA 91740

(818) 963-6300
FAX (818) 963-2070

HITS since 1980!

1980-1993
769 songs on 44 CDs

MUSIC SOFTWARE

Music Software J"Lese
Features & Flexibility PD's want at a

price even small markets can afford.
For More Information call:

HALPER & ASSOCIATES

AFFORDABLE

617-786-0666

PROGRAMMING

Send Your Listeners To The
Entertainment Capitol Of The World...

LAS VEGAS...

COMING SOON...4-HOURS OF PROGRAMMING
EVERY DAY VIA SATELLITE

HOSTED BY THE NO. 1 ON AIR PERSONALITY
IN LAS VEGAS

BE THE FIRST TO SIGN ON IN YOUR MARKET...

IT'S NOT A GAMBLE!!! CALL...(702)891-8904 X
ke ke ke ke ke ke ke ke ko ok ok ok sk ok ko ok ok ok ok

PROMGOTIONS
It's KD!

2242 3 2 24 24 26 2 224 2 26 2 224 2 4
b3 3 2 3 2 2 2 26 5 b 4

KD Majestic—
Aluminum frame is
25% lighter and
40% stronger than
the Originals.

«d KD Kanopy,ha.
1°800+432°4435

10'x 10°or 10' x 20
includes a heavy
duty carry bag.

240.

——

SAULT

Penetrating
Production
Elements

FAX 210-599-1254

Need a job? Need a jock? Put it in
Opportunities -- and get results!
Call 310-583-4330.

READERS SERVICES

RR ./ FAX

EXPANDED MUSIC STATS!
Easier to read..more detail...

2 day advance via R&R HOTFAX

service. Try it free....Call R&R

today. 31025534330

SHOW PREP

FASCINATING ARTIST FACTS!

The breaking artists. The lares: hits. Since 1974. Galaxy has been delivering
bushetls of bits about the music you're playing roday. Plenty of it, in an eusy-to-
use, ready-to-read style. Plus an almanac, goofy news & trivia. show-biz goodie:
and much more. Try it! Radio’s most reliable source of music information!

For a-cpmphmentary sample issue
{Country or Contemporary Edition}
G A L A x ¥/ Please call Galaxy al
(214) 233-4302

or FAX (214) 233-4392

COUNTRY

The Ultimate Topical Prep Service
One Week FREE Trial

THE MORNING FAX
(800) 266-MFAX 725 Monarch, Nipoma, CA 93444

A
3
[4
0
R
b
A
B
L
3

DON'T TALK WITH YOUR MOUTH EMPTY!
STATIONS ACROSS THE COUNTRY ARE EATING UP

THE LIFESTYLE
INFORMATION SERVICE

A daily, overnight topical fax service
l>lfyou want to find out why KFI, WHIO, KABC, 0C101, CFRB,

WHPT, SATELLITE MUSIC NETWORK, KOAI, KIOIl, KYNG, CJCA
and dozens of other trendsetting stations depend on us, call:

(800) 598-3571

You'll receive a free trial week!

SOUND EFFECTS

...for a 5-CD set of 427 sound ef-
fects with a 30 day money-
back guarantee. At this price,
you should have your own

' copy! Send $89 to Ghost-
writers, 2412 Unity Ave. North,
$ = Dept. RRFX, Minneapolis, MN

55422 or call (612) 522-6256 for
credit card orders.

VOICEOVER INSTRUCTION

CLL%\N v; CLLE?\N
THE PUAING THE

ACT b AIR

1-800-995-2096
= [OBIRC="

LOOK FOR US
1IN DALLAS

(OmmEBICaTIONS DURING THE NAB!

VOICEOVER SERVICES
PRICE FROM THE PAST!

'LECTRO-SHOUTS
Sweepers/ID's
Different! Digital! Dynamite!
From the Electric Cafe

DEMO: (504) 947-8675

I0°3. SWEEPERS AND PROMOS AS LITTLE AS $10 ERCH

KENNY COGLIN

fhe affordable voice cheice

National Voiceovers for:
American Express. Burger Hing. ACA.
Hentucky Fried Chicken,
dnd many otherst!!

[416] 889-1068

SCOTT DRAKE
VOICE IMAGING

PROMOS * SWEEPERS °* 1.D.'s
(602) 661-6390

AN
)

4
-
B

BIG, BOLD & BELIEVABLE

at a price that's not!

JOUHN
DRISCOLL

THE NEW VOICEOVER AMERICA
Call or Fax us for our new demo
619-274-8412
Fax 619-274-8416

VOICEOVER SERVICES

[ voweoveseoes
INMAJODR NMARKEY

ldentify Yowr Station With Big Markel Sownd - Small Market Price!

———AAAL-AReicantadiohistorv.com

CREDITS INCLUDE: NBC TV & RADIO, KFWB, KYA, KNBR, KCBQ, XTRA/690, 91X, KON TV,
~ NABISCO, DEL MONTE FOODS, DODGE & MORE. FOR FREE DEMO CALL (619) 229-830%
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OPPORTUNITIES

OPENINGS

OPENINGS

NATIONAL

4 BROADCAST

10480 Overiand Rd.
Suite 328
Boise, 1D 83709

why protessionals are making the switch to us:

* All ads are dated
\_ * FREE reforral sevice

EMPLOYMENT
WEEKLY

We're setting the pace

if you've been getting your "Hot Tips” trom another job listing pub, you've already noticed their format changing in an efforf
to keep the pace with us. Will they soon be up front with you about the date each ad was placed...as we are?1?? Here's

* Consliderably more info per listing
* More phone #'s avallable

* Covering U.S.
and Territories

* Currently the least
expensive available!

* Published weeklyw
* 12 wks for the price
of 8 thru Aug.!!

1-800-922-J0BS

—a YY) ‘

' On_A.\"
ik

(800) 231-7940

937 WILD GINGER TRAIL
WEST CHICAGO, IL 60185

Job Tip Sheet = @@

If you're unemployed, under-employed, or looking to the
future join the long list who for the past 3 years have found
work using the “‘On-Air” Job Tip Sheet. We average over
350 of the hottest leads in radio every week for air talent,
P.D., M.D., news, talk, sports, promo, production & more in
all markets, all formats coast to coast. Call today!

HOLIDAY Z
DEADLINE 7

N\

EARLY ~ FORTHE SEPTEMBER 10 ISSUE...
The Marketplace and Opportunities
deadline is 10am PST,
Thursday, SEPTEMBER 2.

MTV WANTS YOU!

On-air positions available immediately.
Men and women (20 something) who are
musically knowledgeable, attractive and load-
ed with personality. Star potential a must.
Send video: V] SEARCH, 1515 Broadway,
NY, NY 10036. DEADLINE: 9/3.

HOW TO GET A JOB
IN A MAJOR MARKET.
(or anywhere eise!)©
"Gets you there and on the air. Former
National PD. tells all. Sample cover let-
ters, resume, step by step plan.

-----J

Got the talent? Get the book!

15 Day Free trial. $34.95 ck/mo to
MAJOR, 1573 NW Quincy, Bend, OR

JBB
HotLine

4 weeks Get R.&R iOb .
$18.00 openings mailed
12weeks | two days early!

$42.00

MASTERCARD
VISA/AMEX

310-553-4330

East coast Oldies station seeks PM drive
communicator.

Friendly, natural, team
player. T&R to: Radio & Records, 1930
Century Park West, #992, Los Angeles,
CA 90067. EOE

WANTED:
Dynamic morning radio host to help
heritage AM radio station garner even
higher numbers. AM 61 WGIR seeks
talk host to be the hub of longtime
number 1 AM report. Must be a master
of interviews and phones. Creative per-
son. Send T/R to:
Al Cappannelli
WGIR-AM
P.0. Box 610
Manchester, N.H. 03105

PD/SUSQUEHANNA AC
MAGIC 93, Wilkes-Barre/Scranton’s soft
Rock leader, has a rare opening for a PD
who understands Oldies-based AC,
focuses tightly on the audience target,
sticks to the plan, and inspires the air
staff. Women and minorities are encour-
aged to apply. T&R to Jim Loftus, WARM/
WMGS/WBHT, Box 590, Avoca, PA
18641. EOE
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OPENINGS

EAST

Continuous Country WCEM-AM seeks fulltime AT. Experi-
ence and good production. T&R: WCEM, Joel Scott, Box
237, Cambridge. MD 21613. {8/27) EOE

KIX-FM, Syracuse/Utica’s Classic Rock, is seeking a 6-11pm
star. Music knowledge, good pipes a must. T&R: KIX-FM,
Steve Holstein, Thomas Rd.. Oriskany, NY 13424, (8/27)
EOE

WSRS, Worcester. MA seeks bright, enthusiastic, fun morn-
ing co-host. Write/anchor local news, interact with host.
T&R: 8ox 961, Worcester, MA 01602. {8/27} EOE

General manager, minimum 10 years’ radio experience. RE-
SUME: WJBR, Business Manager, Box 7230, Wilmington, DE
19803. No calis. {8/27) EOE

WEHM, East Hampton, Long Island now accepting T&R for
future on-air openings, minimum three years’ experience.
T&R: WEHM, Steve Richards, Box 1473, East Hampton, NY
11937. (8/27) EOE

Growing station in beautiful Bar Harbor, Maine seeks news di-
rector. T&R: WLKE, Joe Kennedy, Box 47, Bar Harbor, ME
04609. (8/27) EQOE

AT/PD sought for east coast FM/AM newstalk. Experience
and a burning desire to win a must. T&R: WAYZ, Stacy
Drake, 33 East Main St., Waynesboro, PA 17268. (8/20) EOE

GREAT MORNING GIG!
Northeast P2 CHR seeks experienced
morning person. Great company, money,
benefits & support material. Humor, ap-
pearances a must! First opening in 7
years! T&R to: Radio & Records, 1930
Century Park West, #990, Los Angeles,
CA 90067. EOE

GSM
We're looking for an experienced
general sales manager to lead a

great sales staff at a medium mar-
ket in the northeast. Must have a

proven track record in sales
I management as well as research

knowledge and computer skills.
Send resume referral and salary
history to Radio & Records, 1930
Century Park West, #999, Los
Angeles, CA 90067. Replies con-
fidential. EOE M/F

MAAAL S aricanradiohictari-com

Morning person/team needed ASAP
who can cross formats/demos in a
Classic Rock outlet. Competition is
Stern, Imus, and the best the Apple
has. We are 40 minutes from Manhat-
tan in Southern Connecticut with great
facilities and the best company in
broadcasting backing you up. You have
seven days to send us your best! Tape,
resume and recent picture to WEFX,
148 East Avenue, Norwalk, CT 06851.
Attn: Mike Lee. WEFX is an equal op-
portunity employer.

S B T AT S T e Ty
L‘-:

Pennsylvania Country leader, seeking
future talent for all shifts. Hungry and
talented apply. This could be your break.
Tape & resume to: Radio & Records,
1930 Century Park West, #985, Los
Angeles, CA 90067. EOE

I-WDEL-AM, Top 100 AM, seeks self--I

| starting local news reporter with |

| minimum of two years’ commercial |
broadcast news experience, skilled in

| writing, producing, anchoring and in |

| the coverage of diversity and ethnic |
issues. Tape and resume to Ops. Mgr.,
P.0. Box 7492, Wilmington, Delaware |

L198_03. EOE

S8PXY

PROMOTIONS DIRECTOR
Promotions director for Roches-
ter, NY CHR. Ready to take your
organizational skills to a larger
market or are you an assistant
in a large market ready to run
your own department? Come hit
the streets, coordinate sales re-
motes, star parties and more
Good bucks and great company
Also, 98PXY is always looking for
air talent stars for the future. Send
packages to John Ivey/WPXY, 30
N. Union Street, Rochester, NY

\ [4607. M/F EOE J

Expanding staff on Class C Hot AC in the
greatest city in the world. Real com-
municators wanted. Air personalities and

news. T&R 1o Dave Simmons, PD, WEZF,
P.O. Box 1093, Burlington, VT 05402. EOE

SOUTH

Kicks 99 Augusta seeks air talent for parttime and weekend
shifts. CALL: WKXC, Bob Raleigh {803} 279-2099. (8/27)
EOE

KBLfY FM seeking talented morning driver/production and
continuity. Minimum two years’ experience. T&R: Box 5844,
Amarillo, TX 79117. (8/27} EOE

PD sought for eastern Carolina 100,000 watt Oldies FM. Peo-
ple person! T&R: WKOO, Ron Brown, Box 1126, Jackson-
ville, NC 2B541. (B/27) EOE

95.1 The Fox. Montgomery, AL AOR, seeking nighttime AT.
No liner card readers. Good phones/production a must. T&R:
WXFX, Box 604, Prattville, AL 36067. {8/27) EOE

Midday talent went to Houston and must be replaced! Great
opportunity, great facility! Stepping stone to the majors.
T&R: KTTX Radio, 1673 Briarcrest #100-B. Bryan, TX
77802. (8/27) EOE

KISK seeking FT/AT for a current opening. Communicator
with fresh, appealing delivery. No calls. T&R: KISK, 4250 M.
College, Fayetteville, AR 72702. (8/27) EOE

North Carolina’s 50,000 watt news leader seeks experienced
reporter/anchor. T&R: WPTF, 3012 Highwoods Bivd., Ra-
leigh, NC 27604. (8/27) EOE

OPENINGS

WKMZ-Martinsburg/Hagerstown, MD. Seeking full and part-
time ATs. 7-Mid. Open now! Like adult Rock and Roll? T&R:
WKMZ, Gary Michaels, 1606 West King St., Martinsburg,
WV 25401. (8/27) EOE

KSMB Lafayette, Louisiana seeks overnight air talent. 12am-
6am, production, remotes, minimum one-year experience.
T&R: Box 3345, Lafayette, LA 70502. (8/27) EOE

Rocker WXRC is accepting T&R for future openings. Full or
parttime. No calls. T&R: WXRC, Billy Joe, Box 710, Fayette-
ville, NC 28302. (8/27) EOE

Free 2BU. Hot AC mornings. T&R: KLS, Joe Geoffrey, Box
7407, Amarillo, TX 79114. Calls ok. {8/27) EOE

Soft AC tyrannosaurus seeks major market PT AT with sharp
teeth. Local only. T&R: WLYF, Rob Sidney, 20450 NW 2
Ave., Miami, FL 33169. (8/27) EOE

Gulf 104 Tallahassee seeks a pro to co-host moming show and
handle news director duties. Experience is a must. T&R:
Vince Mertz, 1310 Paul Russell Rd., Tallahassee, FL 32301.
(8/27) EOE

CHR morning show sidekick sought. No calls. T&R: WXKB,
Chris Cue, 3440 Marinatown, In. 102, Ft. Myers, FL 33903.
8/27) EOE

EXITEEEETEEEEREEXER X
WFLS FM/AM in Fredericksburg, VA is
accepting applications for a future
opening in our production department.
Candidates should have production/
copywriting/on-air experience to join
our hardworking team. Company offers
excellent benefits and the latest state-
of-the-art production equipment. Send
your cassette/resume to Jim Asker,
Program Director, WFLS, 616 Amelia
Street, Fredericksburg, VA 22401.

Country dominator seeks aggressive after-
noon drive personality. If you're a team
player with excellent phone and flesh-
pressing skills, send T&R to: Radio &
Records, 1930 Century Park West, #995,
Los Angeles, CA 90067. EQE

) = # 8 9 8 020 GG NEOELDLESEEN0a

MAJOR MARKET
CONTEMPORARY STATION
Are you a killer morning talent?
Seriously now, we mean talent.
Someone who understands lotsa
music, great content, solid prep, a
self promoter and jumps on my
desk every day to do more. We're
a solid top-rated station and need
that extra jump start that only
that special talent can do. If
you're successful, you'll be here a
long time. Send unscoped tape of
recent show, scoped ‘‘greatest
bits’’, prep samples, and ratings
success. Absolute confidentiality
guaranteed. Radio & Records,
1930 Century Park West, #994,

Los Angeles, CA 90067. EOE

EEEAEEE A EREEAEREEREER

WLYF MIAMI PD

Market-dominant AC seeks Top 25 ex-

perienced programmer with passion

passion for marketing

talent development passion for the mu-

very important. Resume, station composite
and your programming philosophy; tell

me what it takes for a lite AC to win in the i
next five years. Dennis Collins, GM, 20450 o)

b
NW 2 Ave., Miami, FL 33169. EQOE
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I-One of America’s most succe‘ss-l
| ful Country radio stations is look- |
I ing for two outstanding personali- I

ties who know how to entertain
| ... talk and phone talent is a |
I must! . .. Great city ... Super I
company. Radio & Records, 1930
I Century Park West, #993, Los |
L;Angeles, CA 90067. EOE
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rrars (307) 679-8090 rewwrds

CAREER ORIENTED ONLY! % 2

Ready to take your act on the road? Do more

NN\

than liners? Personalities are needed for stations /
which set themselves apart from the competi- ’
tion. Morn’s, Nites, Aft's, M/F. Our representa- /
tion has landed higher paying jobs NATION- ‘
WIDE. Talent Coordinator former major market ’
GM & Group PD. Seriously looking should call g
now. CONFIDENTIAL. ?

P 20 V., V7 4
A Y

4

Major market AOR seeks energetic, crea-
tive drivetime talent who can entertain
without having to resort to sexual or eth-

nic humor. Good phones and ability to self-
edit a must. Bring plenty of suntan lotion.
T&R to: Radio & Records, 1930 Century
Park West, #1, Los Angeles, CA 90067.

WDIZ ROCK 100, Orlando . . . Sales rep for
established list with good billing. Two
years' previous radio sales REQUIRED. Cali
or write WDIZ, 2180 W. State Road 434,
Suite 2150, Longwood, FL 32779. (407)
682-7676. EOE

WANTED — A dynamic traffic reporter
with lots of sizzle in his/her voice, who
when supplied with timely information,
can create an exciting traffic picture for
thousands of South: Florida commuters.
Morning and afternoon flying as well as
some fill-in. News and/or broadcast
and bilingual experience helpful, al-
though not necessary. If you enjoy fly-
ing, are a diligent worker, and would
like to be part of a nationwide company
and a team of traffic professionals,
please send tape and resume to: Walt
McDonald, Metro Traffic Control,
4000 Hollywood Blvd., #560N,
Hollywood, FL 33021.

An Equal Opportunity Employer

OLDIES PROGRAM DIRECTOR
Number 2, 25-54 Oldies, WOFM, Wassau,
W1 secking on-air program director. Excellent

facilities and compensation. T&R to: Craig
Scott Programming Consultants, 8586 Cordes
b Cl. #100, Germantown, TN 38139. EOE

Southeastern Hot Country market leader
looking for air talent pro strong on pro-
duction and outside appearances. Great
company and station. T&R to: Radio &
Records, 1930 Century Park West, #998,
Los Angeles, CA 90067. EOE

MIDWEST

Oldies 101 position open now! Excellent production and per-
sonality. Great company with benefits. T&R: WKBV, Dennis
Daily, Box 1646, Richmond, IN 47375. {8/27) EOE

AM drive news/promotion person for top-rated midwest Oid-
ies stanon. T&R: WOFM, Patrick Kucera, Box 1206, Wausau,
WI 54402-1206. (8/27) EOE

The Wabbit, 103.9 WABT in Chicago’s northwest suburbs
seeks successful. experienced account executives. RESUME:
WABT, Tony Brinati, GSM, Box 249, Dundee, L 60118.
(8/27) EOE

Springfield, IL Country leader seeks highly motivated, experi-
enced PD/afternoon personality. T&R: WFMB, GM, Box
2989, Springfield, IL 82708. (8/27} EOE

Immediate opening-AM Country PD, plus Hot Country FM an-
nouncers. T&R: KBUF, John, 1309 E. Fulton. Garden City, KS
67846 (8/27) EOE

Program coordinator position that involves programming du-
ties, production and on-air duties. T&R: WMCH, Kert Radel,
2081 Fairgrove Ave., Hamitton, OH 45011, (8/27) EQE

KBEZ Radio. in Tulsa is seeking local sales manager with at
least five years' experience in radio or related media. Minor-
ties encouraged to apply. CALL: Pat Bryson {918) 496-9336.
(8/27) EOE

|

OPENINGS

Seeking sales manager New Class A FM in beautiful Western
NC. RESUME: McDowell Communications, 601 N. Terrace
Pl., Morganton, NC 28655. (8/27) EQE

COUNTRY MORNINGS
Upper midwest competitive
market searching for a great
Country morning personality. If
you’'re an adult communicator,
can work the phones, do great
production and love personal ap-
pearances, we want to hear from
you. No beginners. T&R: Radio &

.

Records, 1930 Century Park
West, #976, Los Angeles, CA
90067. EOE
r > vy 1
N
MIDDAY COMMUNICATOR

96FM WKDD, Akron needs an excep-
tional adult communicafor for middays.
This individual must know how to relate
to the lifestyle of a 30-35-year-old work-
ing woman. He or she must be comfort-
able and capable with high profile per-
sonal appearances. ‘‘Selector’” experi-
ence would be a plus. High energy,
screaming ‘‘Disc Jockeys’' need not ap-
ply. If you are warm, friendly, person-
able, and an exceptional ‘“‘communica-
tor"", rush your materials to Neil Sullivan
- WKDD - 1867 W. Market Street - Ak-
ron, OH 44313. WKDD and Barnstable
Broadcasting are an equal opportunity
employer.

—

DAYTIME COMMUNICATORS
Small midwest market, high standards.
Qualifications: responsible, detail-
oriented, computer skills. Females/
minorities encouraged to apply. Send
credentials to: Radio & Records, 1930
Century Park West, #9391, Los Angeles,
CA 90067. EOE

Staff newswriter and parttime reporter
for CBS-owned all-news radio station.
Primary duties consist of writing and
editing newscasts, along with some
vacation-relief anchoring and reporting.
Candidate must have minimum three
years' professional newswriting and

broadcasting experienice. Send resume
and tape to: Chris Berry, Director News
& Programming, WBEM Newsradio 78,
Dept. R, 630 N. McClurg Court, Chi-
cago, IL 60611. NO PHONE CALLS.
CBS, Inc. is an egual opportunity
employer.

T ™ MORNING SHOW = =]

Midwestern Full Service AM with
talk emphasis is looking for a
morning show personality who
can bring all the elements togeth-
er and add personality, humor
and a little controversy. Great ci-
ty just outside the Top 100. Good
money and benefits. Send T&R
to: Radio & Records, 1930 Cen-
tury Park West, #996, Los

LAngeIes CA 90067. EOE

A\ S N

A
/
/
/
/

® COUNTRY AFTERNOONS/
PRODUCTIONS @

New Country satellite network, digital envi-
ronment seeking career minded, dedicated
teamn player. Minimum 3 years' experi-
ence. Great benefits & small town living.
T&R: Prince Mayne, Program Director KZ-
Country, Box 100, Central City, NE 68826
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OPENINGS

WMEE/K-105/WQHK is accepting applica-
tions for promotions coordinator. Must be
dependable, organized, possess strong writing
skills, communication skills, and desktop
publishing knowledge. On-air news and sales
experience helpful. Send resume and demo
tape to P.O. Box 6000, Ft. Wayne, Indiana
46896. Equal Opportunity Employer.

LOCAL SALES MANAGER

Midwest Family Broadcast Group seeks
LSM for high performance sales team.
Work closely with GSM in training and
field coaching 12-person staff. Plus
handle key accounts. 24-station MWF
has an outstanding commitment to
training & professional development.
Great Lake Michigan lifestyle 90
minutes from Chicago. Resume, suc-
cess history, sales philosophy to: WS-
JM & WIRX, P.0. Box 107, St. Joseph,
MI 49085. EOE

OPENINGS

PT air talent and board ops sought at suburban LA/AC. T&R:
KMGX, Mark Elliott, 14800 Lassen St., Mission Hills, CA
91345. No calls please. (8/27) EOE

Good money for CHR mornings/engineer combo in beautiful
Rocky Mountain University. T&R: KVFM, Box 267, Logan, UT
84323. (8/27) EOCE

Experienced left-leaning talk show host for metro-fringe
Southern California AM. T&R: KAVL, Zack Taylor, 2501
West Ave. |, Lancaster. CA 93536. (8/27%) EOE

Country FM seeking PM possible AM driva pro. Production a
must. Five years’ minimum expenence. T&R: KHYT, Jeff
Howell, Box 1280, Yakima, WA 98907. i8/27) EOE

Parttimer sought for weekends and fill-in at high desert AC.
T&R: KHWY, Lance Todd, Box 1668, Barstow, CA 92312
{8/27) EOE

Morning show opening. KTYD is seeking a morning show.
Adult presentation desired. No shock ATs. CONTACT: David
Perry at {805) 967-4511 x 101. (8/27) EOE
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MORNING SHOW

Top-rated midwest Classic Rocker
looking for morning show talent,
individuals or teams. Must be top-
ical, local, funny, creative, and
willing to do whatever it takes to
win! Don't hesitate . . . send T&R
today to Bob Jung, KRCH-FM, 29
7th St. NE, Rochester, MN 55906.
No phone calls please. EOE
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WAKE
UP
COLUMBUS
One of the nation’'s most
highly rated ACs is ac-
cepting T&R from Ameri-
ca's most talented morn-
ing personalities. All ap-
plications will remain
confidential. No calls
please. Materials to Don
W. Hallett, WSNY, 4401
Carriage Hill Lane, Co-

lumbus, OH 43220. EOE

S

Northern Exposure PD & AM driver for
hot Country in two locations in Alaska.
The faint hearted and lazy need not ap-
ply. Radio & Records, 1930 Century Park
West, #986. Los Angeles, CA 90067.
EOE

L-----

WE WANT
TOMORROW’S TALK
SUPERSTAR TODAY!

Denver’s legendary KHOW-AM is

on a mission to become one of

America’s finest Talk Radio stations.

We’re looking for a real entertainer

for a late afternoon weekday show.

We want someone young, ambitious,

and oozing with talent - a lightning

rod of creative energy who can bring

Talk Radio to a new and younger au-

dience. If you think you’ve got the

wit and natural talent, use us as your
next step to superstardem! T&R to

Tom Harper, KHOW-AM, 8975 E.

Kenyon Avenue, Denver, CO 80237.

EOE No calls, please.

MORNING CO-HOST
OR HOSTETTE

Fresh Country 98.5, Sacramento is looking
for an exciting, dynamic, fun-loving, hip,

emotional, sparkling host or hostette to
team with our Man Mountain Murphy! If
you can create, execute and deliver ideas
for a compelling morning show, please
rush tape and resume to Beb Young, 298
Commerce Circle, Sacramernito, CA 95815
No phone calls. Females and minorities

strongly encouraged to apply. EOE

Looking for the AOR killers of the
90’s. Great station / midwest
market / already winning / we
work til we drop, you can too!!
Get your T&R to us now! If you
watch a clock, do it at home!
Looking for the chosen few!!! No
CHR, Country or AC jocks. If you
rock, we want you! Send T&R
to: Radio & Records, 1930 Cen-
tury Park West, #2, Los Angeles,
CA 90067. EOE

LCA 90067. EOE

rCome grow with the hottest new\

radio group in the USA! We're de-
veloping a team for new Churban
in West Coast Top 15 market.
Candidates should think and per-
form like #1 and be able to domi-
nate 18-34 Hispanic as well as
general market demo. Morning
show/airstaff/programming/pro-
duction director and engineering.
If your sound reflects our listen-
ers’ lifestyle, if you're the best at
what you do, and are willing to
work as hard as it takes to make
this team #1, Fed-X tape, re-
sume, photo and cover letter to:
Radio & Records, 1930 Century
Park West, #989, Los Angeles,

J

WEST

Q99 Rock/AC seeks parttimers now plus applications for fu-
ture FT openings. T&R: KMBQ, Gordon Mills, Box B7-1526.

Wasilla, AK 99687. {8/27) EOE

e waannLamericanradiohistorvy. com

THE KRSH AT 98.7
All positions now open for new state-of-the-
art. FM team. Are profit-
oricnred, and just plain exceptional? If so,
let’s get together! WINLE COUNTRY RADIO,
10 Fourth Street, Santa Rosa, CA 94515.

you <rearive,
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OPENINGS

New radio station seeking jocks
-all airshifts. Prefer 3+ vyears’
CHR or Hot AC experience. T&R

to Radio & Records, 1930 Cen-
tury Park West, #997, Los
Angeles, CA 90067. EOE

|

AFTERNOON DRIVE!

I Major market southwest CHR looking for I
I the HOTTEST afternoon jock in America! I
Looking for personality with a powerful

I ‘’street vibe'' targeting 18-34 women.

I Women are encouraged to apply. Send I
tape and resume to: R&R, 1930 Century

I Park West, #3, Los Angeles, CA 90067. I
EQE

L ey =]

Blues host for KPLU, Tacoma/Seattle. Must have extensive
knowledge of the blues. T&R: KPLU, South 121st and Park,
Tacoma, WA 98447, {8/27)

POSITIONS SOUGHT

Award-winning sportscaster available. Major college PBP ex-
perience. 18-year pro. Prefer east. CALL: (410) 822-3263.
(8/27)

New graduate from Brown Institute in Minneapolis seeking
CW or news announcer position. Will relocate. T.K.: 612)
729-2931. (8/20}

Available now-Announcer, production, promotions experi-
enced and affordable. Any music format. Seeking south and
gulf coast. Steve: {806) 485-3888. {8/27|

13-year veteran of Akron-Canton airwaves seeks fulltime gig.
Rick Savage also known as ROCKIN RICK ALLEN: {216}
773-1549. (8/27)

Moming man. KILT, KRBE, KFMK, WIGL. Ratings, comedy,
voices. PD, GM, medium, small markets. Major market
sound! MICHAEL: (713) 667-8386. (8/27)

Big pipes + big tatent + medium ego = your next PD/AT.
Too many awards to count. Last book | dominated mornings
with 20.9, 12+ and 27.6, 25-54. Top 150 only. CHARLES
D.: (601) 872-4615. (8/27)

17-year AT/PD, great arwork/production. Hot AC/AC/Classic
Rock/news talk. Intelligent, hard worker seeks long-term op-
portunity. JOHNATHAN: {402) 464-0105. (8/27)

Will relocate north, south, east or west. Seven years’ experi-
ence. MD, PD, news, sports, talk. JOHN: {903) 342-5106 or
(903} 342-5164. (8/27}

Do you seek stability, maturity, expernience? Family man seek-
ing OM/PD/AT position in midwest or central areas. MIKE:
(419) 243-0043. {8/27)

Jack of all trades. News, anchor, sports, announcer. Morn-
ings, noon and night. Excellent ratings. Has it all! Team play-
er. APRIL: (215) 388-1140. (8/27)

Seeking midwest/south opportunity in Top 40/Rock! AT/pro-
duction wiz, team player. Let's talk! Leave message. JG:
(919) 277-4277. (8/27)

Shamoo for you. Willing to work anyplace, anywhere, any-
time! For just seafood? CHRIS: (616) 458-4100. (8/27)

Market size unimportant. Format change has left me out — |
seek to get back in. 17 years’ experience, seeking eastern
AC/Otdies/Country. MARK: {302) 994-3934. (8/27)

Conan O’Brien and Lyle Lovett got lucky! Now it’s my turn!
Mornings in Cleveland/Nashville/Indianapolis. AC/CHR/OId-
1es. Pipes, phones, fun. DAN: (319) 391-6101. (8/27)

FT afternoon announcer. Two years’ experience. Country of
AC formats preferred. All offers considered. CORY: (515)
752-2405. 18/27) -

Any shade of funny you need, any topic, ultimate sidekick,
production wiz, team player, A to Z. WILKIE: (216) 874-
2356. (8/27)

Loyal, young and energetic. Will go anywhere for the right
station. AOR, Oldies, AC or CHR. Experienced. CHRIS: {703}
828-4300. 18/27}

Available-seasoned newsman. Degree, experienced in
streets, anchor. Good writing and people skifls. CALL: (513)
421-6532. (8/27}

Get rich quick! Rich Higgins, Hot 102 Milwaukee, seeking af-
ternoons or evenings on your CHR or New Rock. RICH: {708)
469-7155. (8/27)

First pro on-air music gig sought. Enthusiastic as hell! Mold
and shape me to your desire. MICHELE: {714) 962-0909.
8/27)

We've done for radio what Clinton's done for the economy!
M/F AM drive team, topical, phones, bits, community involve-
ment! JIM: (219) 534-3632. {8/27)

Detroit newswoman seeks stable job. Nine years’ experience
includes morning co-hosting and promotions. Will relocate.
TONI: {313) 994-9347. (8/27)

Stable 16-year vet with major market experience seeks pro-
gramming opportunity in PA/MD/DE/NJ. Prefer Oldies. Excel-
lent character and references. BOB: {717} 632-7606. (8/27)

POSITIONS SOUGHT

POSITIONS SOUGHT

Attention PDs, OMs, NDs, GMs
Searching for Talent? CALL NATIONAL!

It's Quick ... Easy ... and your only cost is a telephone call ... 205-822-9144. National represents hundrgds
of professional broadcasters for all size markets and all formats. Announcers, news, sports, production.
We can schedule a complete presentation within 24 hours of your call. Call Now — 205-822-9144.

NATIONAL BROADCAST TALENT COORDINATORS

407-

N
Dept. R, P.O. Box 20551 + Birmingham, AL 35216 « (205) 822-9144 W

OK . .. I'm finally tired of the beach! 13-year vet ready to
work. On-air, morning sidekick/news, production director, all
around happenin babe. KRISTI: (619} 274-9206. (8/27}

Major market morning team. Top-rated, top revenues. Topi-
cal, funny, clean, adult format. Ask about free trial. BILL:
(800) 776-7234. 18/27)

Barry Manilow is not my father. Working female personality in
search of real parents seeks FT Alternative/AOR/CR. STER-
LING: (419) 447-4130. (8/27)

Hot promo director, 100 MPH mind, publicity genius! Experi-
ence with concerts, events and all media in seven states
seeks major market or label position. CHRIS: (602) 323-
3522. 8/27)

Attention Fiorida Gulf Coast: Mature professional, great
pipes, production, programming. Selector literate. Spouse
has fifteen years’ radio/TV sales experience. AC/Gold. CAL:
(515) 244-7449. (8/27)

17-year PD/AT, knowledgeable, focused, ratings, great pro-
duction, promotions, leader. Seeking small to medium market
long-term opportunity in midwest. JOHNATHAN: (402) 464-
8185. {8/27)

AAA/New Rock OM/PD/MD with over 16 years of major mar-
ket experience and killer track record seeks next challenge.
BRUCE: (215) 38-BRUCE. (8/27)

Production dude, multi-track, computer digital editing, crea-
tive copy, multiple personalities. JIM: (310} 325-6631.
(8/27)

Don’t overiook what you haven’t tried! PT announcing, com-
puter literate, marketing experience. Seeking FT announcing,
programming. Best investment. JANET: (502) 895-5888.
{8/27}

AT with 13 years’ experience, currently employed seeks
APD/MD., air shift with winning company. Team player. Pre-
fer coastal area. Family man. BRIAN: {615) 587-0592. (8/27)

Stop wasting your time and hire someone who will not only
work for you but also with you-me! BRIAN: {215) 287-8623.
(8/27}

College degree, ten years major market Detroit radio/TV ex-
perience. Seeking AT position. Detroit, Flint, Saginaw, Lan-
sing, Grand Rapids, Mi. MIKE: {313) 750-8380. (8/27}

Pet a live asparagus at my wild vegetable life zoo! Also, geta
Top 70 AOR/CHR second banana for your morning drive.
COLIN: {717) 346-6275. (8/27)

Name your price! Talented medium market CHR personality
with no conscience offering really good bribe for next gig.
NICK: (607} 786-4637.(8/27}

Two-time music director of the year, small market Country,
seeking assistant PD/MD with air shift at medium/large mar-
ket Country station. South/midwest. JASON: (717} 423-
6200. (8/27)

29-year major market veteran. Experienced programmer. Air
personality and commercial producer, seeks situation in the
south/southwest. DICK: {505) 863-4136. (8/27)

Small market PD/AT with lots of experience seeks to move
up. Would consider assistant position in bigger market.
DAVE: (316) 227-7825, {8/27)

Psychic hotline hopping? Call zany, brainy personality for fu-
ture fun. Dial today, before Dionne ties up line. AB: {914)
939-5579. {8/27)

Urban news pro seeking to help your station. Major market
player. TONY: {803) 326-5928. (8/27)

Four-year pro . . . morning, middays, evenings . . . AC, hot
and soft, Rock, Oldies, Country..versatile, reliable, intelligent.
MIKE: (501} 967-8959. (8/27}

Seeking AT/PD position at AOR/CHR, progressive radio sta-
tion. Excellent production and board skills. AL: (814) 948-
7925. (8/27)

Retired, didn’t like real world. Hungry for comeback! Oldies,
CR, CHR, AC. Creative copy. production, voices, comedy.
BOBBY: (502) 231-3989. (8/27}

L]

Twenty-year veteran of CHR, AC, Oldies, Country proaram-
ming seeking to get back in business after a one-year ab-
sence, JIM: (813) 888-9124. {8/27)

Aduits only! P2 PD/PM seeking career move in Top 125 AC/
Hot AC. Great track record/coaching skills. JIM: (912)
757-9948. (8/27)

AT with four years and drivetime experience seeks to relocate
and gain entry level programming position with airshift. RON:
{717) 762-3349. (8/27)

wasAAL ameticanradiohistory com

Veteran female sports journalist seeking small/medium
market station that'll give me a shot at my own sports talk
show. TERRY: {612) 587-1089. (8/27)

| miss water and Vidalia onions. AT/production/promotions.
South/Gulf Coast. Moving my expense. STEVE: (806} 385-
3888. (8/27)

Jersey Shore/Philadelphia area. Program director or produc-
tion manager position desired at sports or talk station. Experi-
ence and references. FRANK: (212) 439-7759. (8/27)

Seeking second PD job. 13 years’ radio experience. Major
market AC, Country, great track record. Any market size.
CALL: (800) 745-6495. (8/27)

Experienced Country MD, Selector literate, currently on-air in
major market seeks Top 100. LISA: (305) 583-5911. (8/27)

Major market morning show. Top-rated, top revenues. Topi-
cal, funny, clean, adult format. Free trial. BILL: (301) 924-
1097. {8/27)

LA, Chicago. Cincinnati experience. Versatile voice for on-air
or station IDs, promos and sweepers. MAUREEN: (800) TOP-
TALENT. (8/27)

14-year pro, Full Service and Country background ready to
help your station win good references, available now. MIKE:
(314) 761-3032. {8/27)

Experienced professional seeks position as GM or GSM. Ma-
jor market background, retail/co-op specialist. Northeast mar-
kets. RICH: (201) 429-7323. (8/27)

Excellent on-air talent for AC, CHR, Rock. Good production.
Very creative. Strong leadership qualities. ANDRE: (305)
581-7249. {8/27)

W-101, WARM-107, KHOW, WSUN, etc. Air talent. CHRIS:
(813) 7563-0280. (8/27)

Ohio! Fun Oldies PD/AT works well with sales and brings the
best in your staff. KEVIN: {216) 464-1439. (8/27)

TALK HOST
In less than one year, . . . .. increased my
daypart ratings 548% (12+); increased
25-54 by 307 %; buried Limbaugh 15-4.
20-year media/talk vet; includes majors.
Seeking permanent home - Top 60 only.
JOHN 1-800-238-2165.

e —

Twenty-year veteran of CHR, AC, Oldies, Country program-
ming seeking to get back in business after a one-year ab-
sence! JIM: (813) 888-9124. (8/20)

Alan Stang is back and he can make mush out of Rush exclu-
sively in your market! ALAN: (713) 729-2538. (8/20)

Radio junkie seeks next fix! Can't afford Betty Ford. Format
flexible. AMY BETH: (914) 939-5579. (8/27)

Dynamic, exciting salesperson seeking sales position at a
Madison, WI| area radio station. PHIL: (608} 221-1383.
(8127}

Extremely motivated, hardworking, teachable team player
with a want to win attitude seeks Country gig. BOB: (904)
426-2086. (8/27)

Old Rock n Roller with a Country heart, six-year vet ready to
do Country or Classic Rock for you. APD/MD/AT. Ready to
move now. JAY: (916) 894-6105. {8/27)

Behind the scenes talent seeking on-air position. Nighttime
show producer and promotions experience. Willing to relo-
cate. NIKKI: {216) 321-6779. (8/27}

Fresh talent ready to work. Promotions and news experience.
Relocation? No problem! LITA: {216) 283-5906. {8/27)

Parttime female AT seeks to go fulltime. Hardworking. posi-
tive attitude, good pipes. Will relocate. K.: (216} 234-9335.
{8/27)

I’m having my 60°s in the 90’s! Country wannabe Oldies AT,
young, energetic female! BUCKINGHAMS FAN: (912) 784-
8576. {8/27)

POSITIONS SOUGHT
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Currently 4-8pm at NYC area Oldies. Trained at WNEW-FM!
Seeking move to anywhere. Voiceovers, too. BOB: {908)
233-1271. (B/20)

MISCELLANEOUS

Broadcast school for sale. San Francisco Bay Area. State li-
censed, excellent record. Includes cable radio station. $225k.
JIM: (510) 935-5100. {8/27)

Hot AC station off satellite! CD service requested from alf la-
bels. SEND TO: KZBL, Hal Bundrick, 1115 Washington,
Natchitoches, LA 71457. (8/27)

KZMM 100.7 Country, seeks service from all labels. SEND
TO: Box 127, Troy, MI 63379. {314) 528-5300. {8/27)

R&R Opportunities
Display Advertising

x 2
Display $85/inch $60/inch

Rates are per week (maximum 35 words per inch
including heading). Includes generic border. If
lego, custom border or larger heading is required,
add %2 inch ($38 for 1X, $30 for 2X).

x 2
Blind Box $100/inch ~ $75/inch

Rates are per week (maximum 35 words per inch
including heading, box number and R&R's ad-
dress). if custom border or larger heading is re-
quired, add %2 inch ($50 for 1X, $38 for 2X).
Rate includes generic border, box number, and
postage/handting.

Payable In Advance

Display & Blind Box Advertising orders must be
typewritten on company/station letterhead and
accompanied by advance payment. Ads must be
submitted by mail except for credit card orders
which are also accepted by fax: 310+203+8727.
Visa, MC, AmEx accepted. Include card number,
name as it appears on credit card, expiration date
and phone number. Blind box responses are sent
to advertisers every Friday by first-class mail.

Deadline

To appear in the following week's issue, your ad
must be received by Thursday noon (PST) eight
days prior to issue date. Address all ads to: R&R
Opportunities, 1930 Century Park West, Los An-
geles, CA 90067. Fax: 310+203+8727.

R&R Opportunities
Free Advertising

Radio & Records provides free (20 words or 3
lines) fistings to radio stations and record com-
panies in Openings. Free fistings of the same
length are also available to individuals seeking
work in the industry under Positions Sought.

Deadline

To appear in the following week's issue, your ad
must be received by Thursday noon (PST), eight
days prior to issue date. Free Opportunities list-
ings should be typewritten or printed on 8%2" x
11" company/station letterhead and are accept-
ed only by mail or fax: 310203+8727. Address
all 20-word ads to R&R Free Opportunities, 1930
Century Park West, Los Angeles, CA 90067.

Free listings are on a space availability basis only.
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WXYV/Baitimore
Sampson/Jacobs

SADE

SHAT

EN VOGUE
COMING OF AGE
DIGABLE PLANETS
Hottest:

JANET JACKSON
TONI BRAXTON
BRIAN MCKNIGHT
JOE

SWY

WiLD/Boston
HHIfHall

H-TOWN
INTRO
GUESSS

EN VOGUE
BUJU BANTON
Hottest:
TONI BRAXTON
SWv

TONY TONI TONE
SILK

WBLS/New York
Mike Love

XSCAPE
VERTICAL HOLD
INTRO

DIGABLE PLANETS
EN VOGUE

BELL BIV DEVOE
SYBIL

Hottest:

ONYX

CYPRESS HILL
MC LYTE

JANET JACKSON
ZHANE®

WRKS/New York
Brown/Beasley
EN VOGUE
Hottest:
JODECT

JANET JACKSON
Swv

INTRO
MARY J. BLIGE

0C104/0cean Clty

WUSL/Philadelphia
Ailan/Monet

EN VOGUE

EW&F

JOE

GURY

Hottest:

TONI BRAXTON
SILK

U.N.V.

BRIAN MCKNIGHT
JANET JACKSON

WDAS/Philadelphia
Joe Tamburro

2APP

EN VOGUE

COLIN ENGLAND
OLETA ADAMS
TEDDY PENDERGRASS
PAUL JACKSON JR.
Hottest:

JANET JACKSON
TONI BRAXTON
BRIAN MCKNIGHT
BABYFACE

0'JAYS

WAMO/PIttsburgh
Hurricane Dave

DIGABLE PLANETS
NIKITA

Don Duckman SYBIL
EN VOGUE
WBLK/Butfalo EN VOGUE OLETA ADAMS
FalsoniMoore ZAPP INTRO
EN VOGUE NU COLOURS Hottest:
INTRO CHRISTOPHER WILLI H-TOWN
TEDDY PENDERGRASS :gD:TPE:ggEm“SS JANET JACKSON
SYBIL H N JOE :
DEJTAYSONL SRNET 3K e
DIGABLE PLANETS T ZHANE!
GEORGE HOWARD SIAL
OLETA ADAMS SHANICE WKYS/Washington
STANLEY CLARKE JOE Pristo/Diggs
Hottest:
TONI BRAXTON EN VOGUE
SILK WRKE/Ocean City TEDDY PENDERGRASS
JANET JACKSON Quartarone/Mena REGINA BELLE
BRIAN MCKNIGHT
SHY 5:3 - BUJU BANTON
LEVE MEN AT LARGE
EN VOGUE LEVERT
SYBIL COMING OF AGE
'{'ggg PENDERGRASS e
TONI BRAXTON
VERTICAL HOLD SRIAN MCKNIGHT
Hottest: CKSON
TONY TONI TONE ;”‘,_';” K
JANET JACKSON
e TONY TONI TONE
TONI BRAXTON
BELL BIV DEVOE
SN s WQHH/Lansing, MI
i £ Goldbach/Dubose
e i AR e
e : DIGABLE PLANETS
OLETA ADAMS
VERTICAL HOLD
SYBIL
WGCli/Chicago WROU/Dayton INTRO
Smith/Clemons Marv Hankston EN VOGUE
ENRIOGE LEVERT S':‘PM;LEY CLARKE
TONI BRAXTON DE'—ANB DOT . Hottest:
ROBIN S B.B.0.T.I. :
e 53 e
EW&F Hottest: 0 Yo
MC LYTE JANET JACKSON Sit1
Hottest: BRIAN MCKNIGHT JOE
TONY TONI TONE TLe
TONI BRAXTON 0'JAYS
SILK TONI BRAXTON WNOV/Mliwaukee
SWV Ernie G.
SILK W JLB/Detroit
Steve Hegwood é‘;séi? Lk
WVAZ/Chicago MARY J. BLIGE
Steve Harrls ENRVOGUE B.B.0.T.I.

none
Hottest:
CHANTE' MOORE
JANET JACKSON
TONI BRAXTON
JODECI

0'JAYS

WIZF/Cinclnnati
Torl Turmer

SWV

ZAPP

MC LYTE

BELL BIV DEVOE
EN VOGUE

Swv

Hottest:

II D EXTREME
JOE

TONI BRAXTON
JANET JACKSON
BRIAN MCKNIGHT

WZAK/Cleveland
Tolliver/Rush

TEDDY PENDERGRASS
REAL SEDUCTION

EN VOGUE

OLETA ADAMS

BOSS

Hottest:
0'JAYS

TONI BRAXTON
Swv

BRIAN MCKNIGHT
JANET JACKSON

WCKX/Columbus, OH
Frank Kelly

SYBIL

PERFECT GENTLEMEN
U-MYND

Hottest:

WVKO/Columbus, OH
Neison/Anderson

LEVERT

EN VOGUE
JOHNNY GILL
Hottest:
BABYFACE
BRIAN MCKNIGHT

CHRISTOPHER WILLI
LEVERT
SWY

Hottest:

TONI BRAXTON
ZHANE'

BRIAN MCKNIGHT
JODECT

BIG DADDY KANE

WDZZ/Flint
Maestro

ZHANE'
BELL BIV DEVOE
EW&F

LEVERT

EN VOGUE
Hottest:

TONY TONI TONE
TONI BRAXTON
BRIAN MCKNIGHT
JANET JACKSON
0'JAYS

WJFX/Ft. Wayne
Ange Canessa

H-TOWN

EN VOGUE

INTRO

OLETA ADAMS
TEDDY PENDERGRASS
VERTICAL HOLD
B.B.0.T.I.

TLC
JANET JACKSON

WTLC/Indianapolis
Vickie Buchanon

ZHANE®

LEVERT

EN VOGIUE
COMING OF AGE

JANET JACKSON
BRIAN MCKNIGHT
SHANICE

BIG DADDY KANE
SWv

KPRS/Kangas City
Weaver/Fears

EN VOGUE
DIGABLE PLANETS
TEDDY PENDERGRASS
DELANO

OLETA ADAMS
VERTICAL HOLD
INTRO

Hottest:

BRIAN MCKNIGHT
TONY TONI TONE
TONI BRAXTON
JANET JACKSON
SHANICE

TEDDY PENDERGRASS
DIGABLE PLANETS
COLIN ENGLAND
EN VOGUE

INTRO

Hottest:

TONI BRAXTON
JANET JACKSON
BRIAN MCKNIGHT
SHANICE

Q' JAYS

WKKV/Milwaukee
Tony Fislds

EN VOGUE
LEVERT

INTRO

P.0.V.

MAVIS STAPLES
OLETA ADAMS
Hottest:

TONI BRAXTOH
JANET JACKSON
H-TOWN

SHAL

SWV

WMVP/Milwaukee
Young/B8rown

none
Hottest:

TONI BRAXTON
TONY TONI TONE
Q' JAYS

SWY
JANET JACKSON

KVSPIOklahoma City
Darnell Swift

EN VOGUE
VERTICAL HOLD

LUTHER VANDROSS
0.V,

DIGABLE PLANETS

INTRO

NU COLOURS
PRINCE MARKIE DEE
Hottest:

JOE
0'JAYS
SWy

SWEET N LO'
BABYFACE

KMJM/St. Louis
Atkins/Wynter

EN VOGUE
INTRO

OLETA ADAMB
LEVERT
Hottest:

TONI BRAXTON
BRIAN MCKNIGHT

i
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WJiZ/Albany, GA
Norm Miiler

EN VOGUE

INTRO

VERTICAL HOLD
STANLEY CLARKE
PERFECT GENTLEMEN

KASHAN
INTELLIGENT HOODL -
2PAC

DOUGIE DEE
Hottest:

TONI BRAXTON
BRIAN MCKNIGHT
SHANICE

SADE

WALTER & SCOTTY

KBCE/Alexandria, LA
Donnie Taylor

EW&F

OLETA ADAMS

FIVE XI

EN VOGUE

KASHAN

TEDDY PENDERGRASS
Hottest:

JANET JACKSON

WVEE/Atlanta
Brown/Bacote

none
Hottest:

U.N.V.

TONI BRAXTON
TLC

SWY

VERTICAL HOLD

WFXA/Augusta
Robert Taylor

TEDDY PENDERGRASS
NU COLOURS

INTRO

VERTICAL HOLD
EN VOGUE
Hottest:

THANE'

MC LYTE

0'JAYS

JOE

ALEXANDER O'NEAL

KQXL/Baton Rouge
Chris Clay

LEVERT

INTRO

OLETA ADAMS

EN VOGUE

TEDDY PENDERGRASS

BRIAN MCKNIGHT
JOE

SWEET N LO*

MC LYTE

WXOK/Baton Rouge
Chris Clay

LEVERT
OLETA ADAMS
INTRO

EN VOGUE

TEDDY PENDERGRASS
GUESSS

BIGGY SMALLZ
LUTHER VANDROSS
Hottest:

TONI BRAXTON
BRIAN MCKNIGHT
JOE

SWEET N LO*

YO YO

WENN/Birmingham
Donnell/Starr

EN VOGUE

TEDDY PENDERGRASS
BIG DADDY KANE
INTRO

OLETA ADAMS

SWy

NU QOLOURS
DOUGIE DEE
A-TOWN PLAYERS
FIVE XI
Hottest:

TONI BRAXTON
BRIAN MCKNIGHT
0'JAYS

WILL DOWNING
SHANICE

WTLZ/Saginaw, M
Crockett/Lamptey

EN VOGUE

GENERAL GRANT
TEDDY PENDERGRASS
OLETA ADAMS

NU OOLOURS
DIGABLE PLANETS
VERTICAL HOLD
Hottest:

TONI BRAXTON
JANET JACKSON
0'JAYS

H-TOWN

SHAL

KTOW-FM/Tulsa
Tony Barrow
EW&F

LEVERT
VERTICAL HOLD
ROMEQ AND
COMING OF AGE
INTRO

EN VOGUE
OLETA ADAMS
KASHAN
Hottest:

TONI BRAXTON
JANET JACKSON
TLC

H-TOWN
BRIAN MCKNIGHT

WPALI/Charleston, SC
Jae Jackson

TEDDY PENDERGRASS
N VOGUE

INTRO

SYBIL

VERTICAL HOLD
DIGABLE PLANETS
COLIN ENGLAND
OLETA ADAMS
Hottest:

TONI BRAXTON
JANET JACKSON
BRIAN MCKNIGHT
0'JAYS

TONY TONI TONE

Z93iCharleston, SC
Clitf Fletcher

EW&F

EN VOGUE

INTRO

TEDDY PENDERGRASS
NU COLOURS

VERTICAL HOLD
DE LA SOUL
LEVERT

WAR f/HMC'S
Hottest:

TONI BRAXTON
JANET JACKSON
SILK

BRIAN MCKNIGHT
SHANICE

WPEG/Chariotte
Saunders/Fox

EN VOGUE

INTRO

TEDDY PENDERGRASS
Hottest:

BRIAN MCKNIGHT
ZHANE"

H-TOWN
TOHI BRAXTON

WJITT/Chattanoogs
Landecker/Rankin

TEDDY PENDERGRASS
EN VOGUE

BRIAN MCKNIGHT
TONI BRAXTON
0'JAYS
SHANICE

JANET JACKSON

WWDM!Columbia, SC
Andre Carson

EN VOGUE

TEDDY PENDERGRASS
DIGABLE PLANETS
Hottest:

TONY REBEL

BRIAN MCKNIGHT
TONI BRAXTON
SILK

Swy

WFXE/Columbus, GA
Phillp David March

NU COLOURS

EN VOGUE
TEDDY PENDERGRASS
INTRO

FIVE XI

SYBIL

MAVIS STAPLES
OLETA ADAMS
Hottest:

JOE

JANET JACKSON
BRIAN MCKNIGHT
TONI BRAXTON
TONY TONI TONE

WAGH/Columbus, GA
Darrei! J. Smith

EN VOGUE
TEDDY PENDERGRASS
INTRO

FIVE XI
CHANTE" MOORE
VERTICAL HOLD
COMING OF AGE
OLETA ADAMS
A-TOWN PLAYERS
Hottest:

SWV

TONI BRAXTON
BRIAN MCKNIGHT
TLC

H-TOWN

KJMZ/Dallas/Ft. Worth
CaseyiLittle

INTRO

DR. DRE

EN VOGUE
GEORGE CLINTON
Hottest:

TAG TEAM
HI-FIVE
H-TOWN

BELL BIV DEVOE
BRIAN MCKNIGHT

K104/Dallas-Ft. Worth
Terri Weber

TONY TONL TONE
EN VOGUE

EW&F

Hottest:

TONI BRAXTON
BRIAN MCKNIGHT
SWV

ANET JACKSON
ONY TONI TONE

WJJIN/Dothan
Steele/Doctrie

TEDDY PENDERGRASS
CHRISTOPHER WILLI
KRIS KROSS

OLETA ADAMS
INTRO

EN VOGUE

Hottest:

TONI BRAXTON

95 SOUTH

TONY TONI TONE
TLC

SILK

WZF X/Fayetteville, NC
Dawkins/Jay

EN VOGUE

TEDDY PENDERGRASS
OLETA ADAMS

BELL BIV DEVOE
LORDS OF THE UNDE
ANGIE & DEBBIE
Hottest:

BRIAN MCKNIGHT
TONI BRAXTON
SHAIL

0'JAYS

H-TOWN

WQMG/Greensboro
Brlan Wallace

INTRO

EN VOGUE
RUN-D.M.C.

TEDDY PENDERGRASS
REAL SEDUCTION
Hottest:

SWY
JANET JACKSON
SWY

H-TOWN
0'JAYS

WLWZ/Greenvllle, SC
Walker/Valentine

TEDDY PENDERGRASS
EN VOGUE
Hottest:

JANET JACKSON
BRIAN MCKNIGHT
SHANICE

BIG DADDY KANE
TOMI BRAXTON

WJIMG/Mattiesburg-
Laurel, MS

Rob Neal

EN VOGUE

TEDDY PENDERGRASS

CHRISTOPHER WILLI

VERTICAL HOLD

OLETA ADAMS

SYBIL

PERFECT GENTLEMEN

Hottest:

TONI BRAXTON

JANET JACKSON

BRIAN MCKNIGHT

BABYFACE

MAZE

KMJQ/Houston
Carl Conner

LEVERT

EN VOGUE

BIG DADDY KANE
SWwv

2PAC

Hottest:

TONI BRAXTON
JANET JACKSON
SHAL

SwV

H=TOWN

WEUP/Huntsville
Steve Murry

EN VOGUE
OLETA ADAMS
Hottest:

TONL BRAXTON
BRIAN MCKNIGHT
JANET JACKSON
SHANICE
0'JAYS

WJMl/Jackson
Todd/Galnes

none
Hottest:

WJBT/Jacksonvlile
Gary Young

EN VOGUE
INTRO
GUESSS

CHRISTOPHER WILLI
ZAPP

OLETA ADAMS
Hottest:

TONI BRAXTON
BRIAN MCKNIGHT
JANET JACKSON
0'JAYS
SHANICE

WHJX/Jacksonville
Mark Shands

SV

EN VOGUE
Hottest:

BIG DADDY KANE
Swv

KliZiKllleen, TX
Desaral Downs

SWEET N LO'

NU COLOURS
STANLEY CLARKE
TEDDY PENDERGRASS
INTRO

EN VOGUE
XSCAPE

OLETA ADAMS
PERFECT GENTLEMEN
VERTICAL HOLD
FIVE XI

SYBIL

DIGABLE PLANETS
Hottest:

TONI BRAXTON
JANET JACKSON
JOE

H-

JAZZY JEFF

WKGN/Knoxvlile
Jack Diamond

TEDDY PENDERGRASS
OLETA ADAMS
DELANO

LEVERT

FIVE XI

JOHNNY GILL
2APP

INTRO

EN VOGUE
Hottest:

TONY TONI TONE
BRIAN MCKNIGHT
JANET JACKSON
TONI BRAXTON
H-TOWN

KFXZ/Lafayette
Carey Martin

EN VOGUE

SYBIL

NU COLOURS
VERTICAL HOLD
A-TOWN PLAYERS
ROMEQ AND

PAUL JACKSON JR.
PERFECT GENTLEMEN
FIVE XI

TEDDY PENDERGRASS
XSCAPE

OLETA ADAMS
Hottest:
TONI BRAXTON
LO-KEY?
BABYFACE

SWy

SHANICE

Z16/Lake Charles
James Williams

EN VOGUE

PERFECT GENTLEMEN
TEDDY PENDERGRASS
FIVE XI

OLETA ADAMS
INTRO

Hottest:

JANET JACKSON
SHANICE

JOE

TQNY TONI TONE
TONI BRAXTON

Ut02/Lexington
Clary/Colonge

SV

EN VOGUE
VERTICAL HOLD
COMING OF AGE
COLIN ENGLAND
Hottest:

BABYFACE

KIPR/Little Rock
Booker/Dyian

EwWaF
B.B.O.T.I.
INTRO

SYBIL

TEDDY PENDERGRASS
EN VOGUE
GUESSS

LEVERT

FIVE XI
COMING OF AGE
REGINA BELLE
Hottest:

TONI BRAXTON
BRIAN MCKNIGHT
LO-KEY?

SMOOTH
0'JAYS

WGZB/Louisville
Del Spencer

JANET JACKSON
95 SOUTH

WVLR/Lynchburg, VA
Ladd Goins

TEDDY PENDERGRASS
LEVERT

MEN AT LARGE
SADE  °

COMING OF AGE
Hottest:

TONI BRAXTON
JANET JACKSON
BRIAN MCKNIGHT

JOE

O'JAYS
WJJSiLynchburg, VA
ClscolCameron

SADE

TEDDY PENDERGRASS
OLETA ADAMS

EN VOGUE

BELL BIV DEVOE
Hottest:

JANET JACKSON
ALEXANDER O'NEAL
SWY

WFXM/Macon, GA
Big George Threatt

none
Hottest:

TONI BRAXTON
SILK

SHAL

BRIAN MCKNIGHT
INTRO

KJMS/Memphis
Base/St. James

SV
OLETA ADAMS
EN VOGUE

VERTICAL HOLD
TEDDY PENDERGRASS
Hottest:

WDIA/Memphis
Bobby O'Jay

SHAL
VERTICAL HOLD
GUESSS

EN VOGUE

FIVE X1

OLETA ADAMS
Hottest:

TONI BRAXTON
BRIAN MCKNIGHT
Swv

JANET JACKSON
SHAL

K97/Memphis
0’ Jay/Bell

SHAL

0'JAYS

ME-2-U

EN VOGUE
DIGAELE PLANETS

WOWI/INorfoik
Steve Crumbley

DE LA SQUL

EW&F

EN VOGUE

TEDDY PENDERGRASS
INTRO

KSJLiSant Antonio
Michael Andrews

TEDDY¥ PENDERGRASS
EN VQCOUE

ANGIE & DEBBIE
CHRISTOPHER WILLI
COLIK ENGLAND

A-TOWN PLAYERS GUESSS PERFECT GENTLEMEN
VERTICAL HOLD PAUL JACKSON JR. Hottest:

FIVE XI FAT JOE JANET JACKSON
USHER MAD FLAVA MARIAH CAREY
NU QOLOURS Hottest: EWgF

INTRO KRIS KROSS JOE

GEORGE HOWARD 2PAC SHAL

SYBIL JOE

Hottest: THANE' WEAB!Savannah
ml BRAXTON SWV Floyd Blackwell
gxg_ MCKNIGHT WJHMIOrlando (\;El‘g"c%“;igw

JACKSON Lindsey/Hollywood E
ICE cuBg ndsey TEDDY PENDERGRASS

EN VOGUE EN VHGUE
COMING OF AGE Swv
gALw;:ef:l-n, MS INTRO Yo
eve Poston DE LA SOUL Hottust:
o POTSON CLAN JANET JACKSON
TEDDY PENDERGRASS e s
BRIAN MCKNIGHT
%ﬂk ADAMS SWV BRIAN MCKNIGHT
cméORiEEGRANT N SHANICE
Q;{ggtf“““ BIG DADDY KANZ KMJ.iShreveport
mér ER:XTON WQOK/Ralelgh Johm Witsan
O,J“SJ CKSON Young/Conners KRIS KROSS
EN VOGUE
BRIAN MCKNIGHT EWAF TEDDY PENDERGRASS
S NIE TEDDY PENDERGRASS VERTICAL HOLD
INTRO INTRO
WEDR/Miamt OLETA ADAMS SYBIL
James Thomas VERTICAL HOLD FIVE XI
EN VOGUE ZAPE
TEDDY PENDERGRASS PERFECT GENTLEMEN OLETR ADAMS
ggug?‘éu'ﬂm Hottest: DIGABLE PLANETS
0'JAYS STANLEY CLARKE
INTRO BRIAN MCKNIGHT Hottest:
DELANO SILK JANET JACKSON
COMING OF AGE ZHANE! SHANICE
%L‘?—kb e ALEXANDER O'NEAL BABYFACE
O'JRLS.
NU COLOURS
PERFECT GENTLEMEN WCDX/Richmond TON1 BRAXTON
Hottest: AsroniMaxwsll WTUGITuscalooss, AL
TONI BRAXTON
MC LYTE ls’sgll-‘fcr GENTLEMEN Stewa Sloan
JANET JACKSON
LO-KEY? EN VOGUE LEVERT
E-LA-TE' TEDDY PENDERGRASS g&\:ocm:
INTRO
WBLX o Hottest: ;2’{23‘

Mobi TONI BRAXTON g
Cheatham/Sinclair BABYFACE BRIAN MCKNIGHT
TEDDY PENDERGRASS BRIAN MCKNIGHT A L
LEVERT e i

MAZE SHAL
EN VOGUE SILE
OLETA ADAMS
B.B.O.T.I. K9&-FMIWest Monroe,
INTRO WPLZ/Petersburg- LA
U-MYND Richmond Rockey Love
VERTICAL: HOLD Phil Daniels EN 70GUE
Hottest XSCAPE TEDDY PENDERGRASS
TONI BRAXTON DE LA SOUL PERFECT GENTLEMEN
;iﬂl&}fﬁ & SCOTTY EN VOGUE OLETA ADAMS
JANET JACKSON e o

e TEDDY PENDERGRASS REAL SEDUCTION

0'JAYS PERFECT GENTLEMEN ZHASE!

OLETA ADAMS VERTICAL HOLD
HOT105/Montgomery — INTRO
Monica May Hottest: Hotzest:

TONI BRAXTON BRIAN MCKNIGHT
CHANTE' MOORE BRIAN MCKNIGHT TONI BRAXTON
INTRO 0'JAYS SHANICE
TEDDY PENDERGRASS ENiE s
EN VOGUE JANET JACKSON MAZE
Hottest:
BRIAN MCKNIGHT
JANET JACKSON
JOE
SHANICE
0'JAY "

s e Y
WQQKMNaghville ool S by S
Jackson/Wright G R S M
TEDDY PENDERGRASS
EN VOGUE
COLIN ENGLAND KJLH/Los Angelos KKBT/Los Angeles
?lu.gs ADAMS Frankle Ross Juhn Monds
PAUL JACKSON JR. EN VOGUE IFTRO
COMING OF AGE INTRO USHER
DIGABLE PLANETS SYBIL EN VOGUE
VERTICAL HOLD RAVEN-SYMONE DE LA SOUL
NU OOLOURS OLETA ADAMS COLIN ENGLAND
B.B.0.T.L. TEDDY PENDESGRASS Hottest:
Hottest: Hottest: T1 BRAXTON
TONT BRAXTON BRIAN MCKNIGHT W
JANET JACKSON LO-KEY? IRE CUBE
TONY TONI TONE TONI BRAXTON 2PAC
BRIAN MCKNIGHT SHAL sav
SHANICE JOE
WIKS/New Been, NC
Kirkland/Kenney V103.9/Los Angeles
EN VOGUE Guzman/Ruasell
TEDDY PENDERGRASS EW&F
Hottest: EN VOGUE
TONI BRAXTON TEDDY PENDERGRASS
JANET JACKSON LEVERT
SILK MEN AT LARGE
ZHANE' REAL SEDUCTION
BRIAN MCKNIGHT Hottest:

JANET JACKSON
WQUE/New Orleans JOE
StevensiCortelio BABYFACE
MAZE
LEVERT MARLAH CAREY
FRANK SKI
KRIS KROSS
FIVE XI
INTRO
Hottest:
SWY
HI-FIVE
MIA X
95 SOUTH
FRANK SKI
90 Current Reporters
86 Current Playlists
Called In Frozen Playlist (3):
WFXM/Macon
WMVP/Milwaukee
WVEE/Atlanta
Did Not Report, Paylist Frozen (1):
WVAZ/Chicago

After this week, WHJX/Jacksonville wiit
no longer be an Urban reporter.

oy americanradiohistory. com
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URBAN

NATIONAL AIRPLAYs

CHART EXTRAS
GUESSS
Shu-B (WB)

79% of our reporting stations on It. Rotations: Heavy 0/0, Medlum 15/0, Light 56/8,
Total Adds 8: WILD, WOWI, KQXL, WXOK, WJTT, WJBT, KIPR, WDIA.

ANGIE & DEBBIE

Light Of Love (Capitol)
70% of our reporting stations on it. Rotations: Heavy 1/0, Medlum 18/0, Light 44/3,
Total Adds 3: WZFX, KSJL, WNOV.

MEN AT LARGE

Would You Like To Dance (With Me) (EastWest/Atlantic Group)
64% of our reporting stations on it. Rotations: Heavy 0/0, Medium 13/0, Light 45/4,
Total Adds 4: WKYS, OC104, WVLR, V103.9.

REAL SEDUCTION

Ain’t Nuthin Wrong (Atlantic/AG)
62% of our reporting stations on it. Rotations: Heavy 0/0, Medium 13/0, Light 43/4,
Total Adds 4: WZAK, WQMG, K98-FM, V103.9.

RAVEN-SYMONE

That’s What Little Girls Are Made Of (MCA)
62% of our reporting stations on it. Rotations: Heavy 5/0, Medium 25/0, Light 26/1,
Total Adds 1: KJLH.
WINANS

Payday (Qwest/WB)
62% of our reporting stations on it. Rotations: Heavy 2/0, Medium 33/0, Light 21/0,
Total Adds 0.

EN VOGUE

Runaway Love (EastWest/Atlantic Group)
92% of our reporting statlons on it. Rotations: Heavy 0/0, Medium 9/9, Light 74/74,
Total Adds 83, including WXYV, WILD, WBLK, WBLS, WRKS, WDAS, WUSL, WAMO,
WKYS, WPEG. Debuts at number 40 on the UC chart.

LEVERT
Do The Thang (Atlantic/AG)

76% of our reporting stations on it. Rotations: Heavy 0/0, Medium 12/1, Light 56/21,
Total Adds 22, including WKYS, KMJQ, WVKO, WJLB, WTLC, WKKV, KMJM, WROU,

wDZzz, v103.9.
COMING OF AGE

Coming Home To Love (Zoo)
63% of our reporting stations on it. Rotations: Heavy 0/0, Medium 8/0, Light 49/11,
Total Adds 11, including WXYV, WKYS, WEDR, WTLC, WAGH, U102, KIPR, WVLR,
WQQK, KTOW-FM.
INTRO

Come Inside (Atlantic/AG)
60% of our reporting stations on it. Rotations: Heavy 0/0, Medium 2/1, Light 52/51,
Total Adds 52, including WILD, WBLK, WBLS, WAMO, WPEG, KJMZ, WEDR, WQUE,
WOWI, WRKE.

2PAC *I Get Around” (Interscope/Atiantic Group) 5372

KJMZ. Mediums inctude: WILD, WUSL, K104, WGC\, WIZF. Moves 37-33 on the UC chart.

TEDDY PENDERGRASS Voo Doo™ (Elekira) 51/51

WZAK, KPRS, OC104, WRKE.

COLIN ENGLAND ““You Took My Love Away" (Motown) 50/7
Rotations: Heavy 0/0. Medium 1/1, Light 49/6, Total Adds 7: WDAS, KKBT, WPAL, U102, WQQK, KSJL. WNOV.

OLETA ADAMS “| Just Had To Hear Your Voice” (Fontana/Mercury) 46/45

KPRS, WKKV, KMJM, WJIZ.

BUJU BANTON “Make My Day" (Mercury) 38/2

KFXZ

MAVIS STAPLES “‘The Voice™ (Paisley Park/'WB) 34/2
Rotations: Heavy 0/0, Medium 2/0. Light 32/2, Total Adds 2: WKKV, WFXE. Medium: WJIZ, WDIA.

CHRISTOPHER WILLIAMS *‘Come Go With Me'' (Uptown/MCA) 30/6
Rotations: Heavy 0/0, Medium 8/1, Light 22/5, Total Adds 6: WJLB, OC104, WJJN, WIMG, WJBT, KSJL. Mediums include:
WDAS, WAMO, WTLC, WENN, KIiZ.

VERTICAL HOLD ““A.S.A.P.” (A&M) 28/26

WAGH, WIMG, KiiZ.

“HotTeST Il

®| oM BRAXTON (72) RECURRENTS
EN VOGUE (83) J. JACKSON/If (60) W W =
INTRO (52) BRIAN McKNIGHT (54) 21 JODEG Lately
TEDDY PENDERGRASS (51) 0'JAYS (28) 9 2 VERTICAL HOLD/Seems
OLETA ADAMS (45) JOE (23) 13 J. JACKSON/Thal's

—

VERTICAL HOLD/A.S.A.P. (26) 0 4 1l D EXTREME/Cry

SHANICE (22)

Rotations. Heavy 10/0, Medium 27/0, Light 16/2, Total Adds 2: KMJQ, WJIZ. Heavies include: WXYV, WBLS, WKYS, WPEG,

Rotations: Heavy 0/0. Medium 4/4, Light 47/47, Total Adds 51, including WBLK, WDAS, WKYS, WPEG, WEDR, WOWI,

Rotations. Heavy 0/0. Medium 1/1, Light 45/44, Totai Adds 45, including WBLK, WDAS, WAMO, WEDR, WZAK, WTLC,

Rotations: Heavy 0/0, Medium 7/0, Light 31/2, Total Adds 2: WILD, WKYS. Mediums include: WBLK. WEDR, WOW!, KQXL,

Rotations: Heavy 0/0. Medium 1/1, Light 27/25, Totai Adds 26. inciuding WBLS, KPRS, WRKE, WJIZ, WFXA, WPAL, 793,

LEVERT/Do (22) H-TOWN (16 4 5 U.N.V./Something
SYBIL (20) SWV/RIgm((H'):) 3 ?WV/Weak
DIGABLE PLANETS (19 TONY TONI TONE (15) | 7 TLOGa
SHAI (12) — 9 TONY TONI TONE/I
EWAF (1) SWV/Dawntown (12) 5 190 H(-)TOWN/Knockin'

NU COLOURS “‘(Your Love Is An) Ocean” (Wildcard/Polydor/PLG) 28/12

Rotations: Heavy 0/0, Medium 0/0, Light 28/12, Total Adds 12, including WEDR. OC104, WFXA, WENN, Z93, WFXE, KIIZ,
KFXZ, K97, WQQK. )

STANLEY CLARKE “Fantasy Love” (Epic) 26/5
Rotations: Heavy 0/0, Medium 2/0. Light 24/5, Total Adds 5: WBLK, WJIZ, KIIZ, KMJJ, WQHH. Medium: WDIA, WBLX.

DELANO “Young Luv’’ (Reprise) 25/4
Rotations: Heavy 0/0, Medium 0/0, Light 25/4, Total Adds 4: WEDR, KPRS, WKGN, WROU.

PAUL JACKSON JR. “Heaven Must Be Like This” (Atlantic Jazz/AG) 24/7
Rotations: Heavy 0/0, Medium 2/1, Light 22/3, Total Adds 4: WDAS, WOWI, KFXZ, WQQK. Medium: K98-FM

CHANTE’ MOORE “'Who Do | Turn To” (Silas/MCA) 24/2
Rotations: Heavy 0/0. Medium 10/0, Light 14/2, Total Adds 2: WAGH, HOT105. Mediums include: WAMO, WKYS, WEDR,
WJTT, WEUP

DOUGIE DEE “Ain’t No Sunshine” (Mercury) 21/3
Rotations: Heavy 0/0, Medium 1/0, Light 20/3. Total Adds 3;: WEDR, WJIZ, WENN. Medium: KFXZ.

SYBIL “Beyond Your Wildest Dreams” (Next Plateau/London/PLG) 20/20
Rotations: Heavy 0/0. Medium 0/0, Light 20/20, Totai Adds 20, including WBLK, WBLS, WAMO, WCKX, WRKE, WJIZ, WPAL
WJTT, WFXE, WIMG.

DIGABLE PLANETS ‘“Nickel Bags (Of Funk)” (Pendulum/Elektra) 17/15

Rotations: Heavy 0/0, Medium 1/1, Light 16/14, Total Adds 15, including WXYV, WBLK. WBLS, WAMO, KPRS, WPAL,
WWDM, KIIZ, K97, WQQK.

FIVE Xi “Don’t Cry For Me” (RCA) 15/15

Rotations: Heavy 0/0, Medium 0/0, Light 15/15, Total Adds 15, including WQUE, KBCE, WENN, WAGH, WFXE, KIIZ, WKGN,
KFXZ, 218, KIPR.

ZAPP & ROGER “‘Mega Medley" (Reprise) 14/10
Rotations: Heavy 0/0, Medium 4/2, Light 10/8, Total Adds 10: WDAS, WKYS, WIZF, OC104, WJBT, WKGN, WGZB, KMJJ,
WQHH, WTLZ. Medium: WZAK, Z16.

B.B.0.T.I. “Where Will You Go” (A&M) 14/8
Rotations: Heavy 0/0, Medium 0/0. Light 14/8, Total Adds 8: WCKX, KIPR, WBLX, WQQK, WROU, WJFX, WNOV, KVSP

MELLO-K “Do Me” (L.A. Boy) 14/1
Rotations: Heavy 0/0, Medium 1/0, Light 13/1, Total Adds *: WEDR. Medium: WOWI.

PERFECT GENTLEMEN *‘Don’t-Forget To Cali” (WB) 12/12
Rotations: Heavy 0/0, Medium 0/0. Light 12/12, Total Adds 12. including WEDR, WCKX, WJIZ. WJMG, KIIZ, KFXZ, Z16,
WQOK, WCDX, WPLZ.

A-TOWN PLAYERS “‘A-Town Drop” (Belimark) 12/5
Rotations: Heavy 0/0, Medium 0/0, Light 12/5, Total Adds 5: WENN. WAGH, KFXZ, K97, WALT

KASHAN ““Cool Summer Night” (Paragon/Solar) 11/7
Rotations: Heavy 0/0, Medium 0/0, Light 11/7, Total Adds 7 WJIZ, KBCE, KQXL, KFXZ, WPLZ, K98-FM, KTOWFM.

NIKITA “All Over You, All Over Me" (Motown) 9/1
Rotations: Heavy 0/0, Medium 0/0, Light 9/1, Total Adds 1: WAMO.

MARY J. BLIGE w/K-CI HAILEY “1 Dont Want To Do Anything”” (Uptown/MCA) 8/1
Rotations: Heavy 0/0, Medium 1/0, Light 7/1, Total Adds 1: WNOV. Medium: WJMG.

INTELLIGENT HOODLUM “‘Grand Groove” (Tuff Break/A&M) 8/1

Rotations. Heavy 0/0, Medium 0/0, Light 8/1, Total Adds 1: WJIZ.

Reports/Adds
1 2PAC/| Get Around (Interscope/Atlantic Group) .. ........ ... ... ... ... 53/2
2 BUJUBANTON/Make My Day (Mercury) . ......... .. ... .. . . . i, 38/2
3 DELANO/Young Luv (REPMSE) . ... ...\ o\t 25/4
4 PAUL JACKSON JR./Heaven Must Be Like This (Atlantic Jazz/AG) . ... . ............ .. ... 24/4
5 DOUGIE DEE/Ain't No Sunshine (Mercury). . .. .................... ... ... ... ... 21/13
6 B.B.0.T.l./Where Will You Go (A&M) ... . ... - O Yl m e et 2! Ak l AP 14/8
T MELLO-KDOMe (LA BOY) ... 14/1
8 PERFECT GENTLEMEN/Don't Forget ToCall (WB) . .. ...... ... .. ... . . . .. .. .. .. 12/12
9 A-TOWN PLAYERS/A-Town Drop (Bellmark) . .. ........................ . .. .. ... 12/5
10 KASHAN/Cool Summer Night (Paragon/Solar) . . . ............ ... .. ... .. ... ... .. ... 11/7

= 2 = ¢

New artists have not yet had a UC Breaker.
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TCOMING HOM

ETO LOVE”

WDAS
WKYS
WEDR
WQUE
WOWI
WGCI

URBAN
BREAKER

EARLY BELIEVERS

WZAK  0C104  WJTT WEUP WVLR
WCKX  WRKE WWDM  KllZ WFXM
WTLC WJIZ- WAGH KFXZ K97

KPRS  KBCE WFXE 716 KIMS

WKKV ~ WFXA WJIN U102 WDIA
WIM| WENN  WZFX KIPR WALT
WJHM  WPAL WQMG WJJS WBLX

HOT105
WQQK
WQOK
WPLZ
KSJL
WEAS
KMJJ

BDS DETECTIONS INCREASING EVERY DAY!

m PRODUCED BY: KASHIF
EHTERTRINNENT onon e .

EXECUTIVE PRODUCERS: MARVIN L. ROBINSON AND JORDAN LANE ENTERTAINMENT
MANAGEMENT: JORDAN LANE ENTERTAINMENT/D. BLACKMON-BAILEY, INC.

K98-FM
WVAZ
WJFX
WQHH
WNOV
WTLZ
KTOWFM
KJLH

v s t c

vy amaricanradiohictorvy. com.
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AC

NATIONAL AIRPLAY »

-l oV — g (-~ 3

OLETA ADAMS

| Just Had To Hear Your Voice (Fontana/Mercury)
51% of our reporters on it. Rotations: Heavy 7, Medium 22, Light 28, Total Adds 9:
KBIG, KESZ, KSFI, WHYN-FM, WMAG, WTFM, WCRZ, KGBX, KEYW. Moves 26-21 on

the AC chart.
WENDY MOTEN

So Close To Love (EMI/ERG)
50% of our reporters on it. Rotations: Heavy 5, Medium 27, Light 24, Total Adds 6:

WHYN-FM, WMAG, WLHT, KMGL, WQLH, KIDX. Moves 22-22 on the AC chart.

DARDEN SMITH *‘Loving Arms"’ (Chaos) 50/5

Rotations: Heavy 3/0, Medium 33/0, Light 14/5, Total Adds 5: KSFi, B100, WFMK, KMGL, KIDX. Heavy: KRLB, KTWN, K-9.
Medium including KHMX, WPNT, KMXV, KESZ, WMJQ, WRCH, WKYE, WOBM, WCSO, KKMJ, KKMY, WTCB, WDLX,
WAHR, WRVR, WROE, WHBCFM, WMGN. Moves 27-24 on the AC chart.

UB40 “‘Can’t Help Falling In Love” (Virgin) 48/9

Rotations: Heavy 10/0, Medium 22/1, Light 16/8, Total Adds 9: WMXV, WLTS, KBIG, WAHR, WIVY, WCRZ, KISC, KVIC,
WMTFM. Heavy: WBMX, WBL!, WBTFM, WQAL, WKTH, WMXL, WMXB, WHBCFM, WQLR, K99. Medium including WRQX,
WMTX, WKQI, KYKY, B100, KLSY. Moves 27-19 on the AC chart.

GO WEST “Tell Me” (EMI/ERG) 46/4

Rotations: Heavy 1/0, Medium 22/1, Light 23/3, Total Adds 4: WLIF, WMJQ, WTCB, WMAG. Heavy: KZLT. Medium including
KBIG, WRCH, WOBM, WLMX, KMXR, WDLX, WAHR, WMXB, WRMF, WROE, WHBCFM, KGBX, KRNO, KISC, KKLD, WNMB,
KTWN, WMTFM, WQLR, KMGW, K-9. Moves 30-27 on the AC chart.

TONI BRAXTON “‘Another Sad Love Song™ (LaFace/Arista) 45/7

Rotations: Heavy 2/0, Medium 20/1, Light 23/6, Total Adds 7: WYXR, WWNK, WVAF, WRCH, WOBM, KRNO, KKLD. Heavy:
WMJQ, KVIC. Medium including WBMX, KMXV, B100, KKMY, WMAG, WDLX, WAHR, KTYL, WROE, WHBCFM, WLQR,
KISC, KRLB, WNMB, KTWN. Debuts at number 28 on the AC chart.

GEORGE BENSON ‘‘Love Of My Life” (WB) 451

Rotations: Heavy 0, Medium 26/0, Light 19/1, Total Adds 1: KEYW. Medium including KKCW, KSFI, WRCH, WOBM, KKMY,
WTCB, KMXR, WDLX, WAHR, WRVR, WMXB, WROE, WHBCFM, WLQR, WWWM, KISC, WNMB, KTWN, KVIC, WMTFM,
WHMS, KZLT, WQLH. Moves 29-29 on the AC chart.

LUTHER VANDROSS ‘““Heaven Knows™ (LV/Epic) 42/9

Rotations: Heavy 0, Medium 14/3, Light 28/6, Total Adds 9: WYXR, KQ102, WOBM, WTCB, WMXB, WWWM, KRNO, JOY99,
KRLB. Medium including KMXV, WRCH, WLMX, KMXR, WAHR, KTYL, WLQR, WHMS, KZLT, KMGW, K99. Light including
WLIF, WBMX, KESZ, KEZR, WMJQ. Debuts at number 30 on the AC chart.

DARYL HALL “I'm In A Philly Mood” (Epic) 36/15

Rotations: Heavy 0, Medium 10/4, Light 26/11, Total Adds 15: WLEV, WRCH, WKYE, WJLK, WOBM, WKTK, WDLX, WAHR,
WFMK, WMGN, WWWM, KISC, KRLB, WMTFM, K-9: Medium including KKCW, WMXB, WNMB, KVIC, KZLT, WQLH. Light
including WBMX, WYXR, WKQI, wMJQ.

LISA KEITH *‘Bstter Than You'' (Perspective/A&M) 29/5
Rotations: Heavy 0, Medium 11/2, Light 18/3, Total Adds 5: WKTI, WKYE, WMXL, KRNO, KEYW. Medium including KMXV,
B100, WMJQ, KRLB, KVIC, WQLR, KMGW, K99, K-9. Light including WBMX, WWNK, KESZ, KEZR, WMGS, FM100.

LAURA BRANIGAN “‘Didn’t We Almost Win It All"’ (Atlantic/AG) 27/6

Rotations: Heavy 1/0, Medium 5/0, Light 21/6, Total Adds 6: WRCH, WDLX, WRVR, WFMK, KISC, WHMS. Heavy: WIVY.
Medium: KLSY, WROE, WLQR, KZLT, KMGW. Light including WBMX, WLTS, KQ102, KKMY, WKTK, WMXB, WHBCFM,
WMMX.

CHRIS ISAAK ‘‘Solitary Man"" (Reprise) 26/0

Rotations: Heavy 0, Medium 16/0, Light 10/0, Total Adds 0. Medium: WMXC, WCSO, KKMY, WAHR, WMXB, WRMF, WROE,
WHBCFM, WLQR, WNMB, KTWN, KVIC, WMTFM, WHMS, WQLR, K-9. Light including KESZ, WTCB, KTYL, KISC.
BEACH BOYS “‘Summer In Paradise” (Brother Entertainment) 25/5

Rotations: Heavy 0, Medium 5/0, Light 20/5, Total Adds 5: WLTS, WCSO, WDLX, WLDR, KEYW. Medium: WOBM, KKMY,
WMXB, WMMX, KMGW. Light including WMTX, WJLK, WROE, WHBCFM, WLQR, WWWM, WNMB, KTWN, KVIC, WMTFM,
WHMS, KZLT, KIDX, K99, K-9.

SOUL ASYLUM ‘‘Runaway Train’ (Columbia) 24/6

Rotations: Heavy 5/0, Medium 10/1, Light 9/5, Total Adds 6: WMXV, WMAG, WAHR, WIVY, FM100, WQLH. Heavy: WMTX,
WWNK, KRLB, KVIC, K99. Medium including WALK, WBLI, WRQX, WMXC, WKTI, KXYQ, B100, KTWN, KMGW. Light
including WBTFM, WPNT, KMXV, WCSO.

- e rrew
Tots!

. - Reports/Adds Heavy Medium  Light
OBILLY JOEL.......... ... 110/1 102 7 1
© CELINEDION & CLIVEGRIFFIN". ...................... 109/1 96 12 1
O JONSECADA . ..... ..ot 108/1 97 9 2
O MARIAHCAREY ..........cooiiiiiniiiiniinnnnnns 109/2 74 30 5
O RODSTEWART ...t iieeennn, 107/3 55 46 6
O BRIANMCKNIGHT ...t 97/1 61 30 6
€ MICHAELJACKSON ....... ..ot 92/3 56 32 4

B STING.....ooivii it 89/0 49 33 7
9 TINATURNER ........ccoovniiiiiiiiiiiniinnnnss 83/0 4 29 10
@ JOSHUAKADISON . ... .......... S e s 751 47 22 &
B MADONNA oy i o o o e 82/2 28 a8 &
B RICKASTLEY ... ..ot .. 96/19 E &3 27
®DAVEKOZ ... . ... ... R /-7 4 27 34 20
14 AARON NEVILLE 'zt ot s b s s s 63/0 17 36 10
15 WHITNEY HOUSTON ..... .. ... . ..ooooeon., ... 68/0 10 44 14
@ MICHAELMEDONALD _. . ... _........... cersrerewvan 7009 1T &2 17
@ CYNDILAUPER .. .. ... ..\ 0iiooosmnnisineannnns 65/3 13 39 13
18 KENNY Gw/PEABOBRYSON .. ... .. ............ ceere.  ABD 17 21 10
®usso .. ... ... R R e e 4879 ¢ 22 15
€D BETHNIELSEN CHAPMAN _ ... ... _.............. veie.  B4B 2 3 3
€D OLETAADAMS .- oios i st < e o e 57/9 7 22 28
€ WENDYMOTEN ........................... ceireee. EEE 5 27 24
23 HUEYLEWIS&THENEWS ............c0oivivvnnnn.. 347 12 15 7
@ DARDENSMITH .. ...........ooooveieeienin.., vere  BOUE 3 33 4
25 PETERCETERA ... ...... SE BRI e TRAD 7 20 8
26 RODSTEWART ............ciovvniininnncninnonnen, 27/0 7 14 &
) GOWEST ............._......... TR | - | f 22 23
éD TONIBRAXTON ........................... Y 2 20 23
¢® GEORGE BENSON...,. ..... B AT I 4577 a 26 19
€ LUTHER VANDROSS . ... _..... T 42/9 0 74 28

‘Kesps bullet due to continued growth
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MOST A ASDELD

EARTH, WIND & FIRE (21)
RICK ASTLEY (19)
DAN HILL (18)
DARYL HALL (15)

RAY CHARLES (10)
DLETA ADAMS (9)
TERENCE TRENT D’ARBY (9)
MICHAEL McDONALD (9)

HOTTEST

BILLY JOEL (92)
DION & GRIFFIN (85)
JON SECADA (81)
MARIAH CAREY (53)
BRIAN McKNIGHT (35)
ROD STEWART (31)
MICHAEL JACKSON (30)
STING (28)

UB40 (9) TINA TURNER (28)

LUTHER VANDROSS (9) JDSHUA KADISON (19)

EARTH, WIND & FIRE *‘Sunday Morning” (Reprise) 22/21

Rotations: Heavy 0, Medium 2/2, Light 20/19, Total Adds 21: WBMX, WKTI, B100, KEZR, WKYE, KKMY, WTCB, WDLX,
KTYL, WROE, WMMX, WLQR, WNMB, KVIC, WHMS, KZLT, KYMG, KMGW, K99, KMGQ, KEYW. Light inctuding KRLB.
MICHAEL DAMIAN ‘‘Reach Out To Me” (Scotti Bros.) 22/1

Rotations: Heavy 0, Medium 8/0, Light 14/1, Total Adds 1: WLDR. Medium: KKMY, WAHR, WMXB, WROE, WLQR, KKLD,
KZLT, K99. Light including WARMS8, WKQI, WMJQ, WDLX, WIVY, WTFM, FM100, WHBCFM, KGBX, KISC, WNMB, KVIC,
WHMS.

TERENCE TRENT D’ARBY “Delicate’ (Columbia) 20/9

Rotations: Heavy 0, Medium 2/0, Light 18/9, Total Adds 9: WQAL, WMJQ, WKYE, WMGS, WARM, KTYL, WNMB, WHMS,
KZLT. Medium: KVIC, K99. Light including WBMX, WLTT, KKMY, WMMX, WLQR, KRLB, KTWN, K-9, KMGQ.

DAN HILL ““Let Me Show You' (Spontaneous) 18/18

Rotations: Heavy 0, Medium 1/1, Light 17/17, Total Adds 18: WWNK, WRCH, WJLK, KKMY, KMXR, WRVR, WROE, WMMX,
WLQR, WWWM, KTWN, KVIC, WMTFM, WHMS, KZLT, KIDX, K99, KEYW.

PENNY FORD “I'll Be There’ (Columbia) 17/5

Rotations: Heavy 1/0, Medium 1/0, Light 15/5, Total Adds 5: WMTX, KKMY, WTCB, WIVY, WROE. Heavy: KLSY. Medium:
KMGW. Light including WARM98, WWNK, KMXV, WMMX, WLQR, WWWM, KRLB, KVIC, WQLR, K99.

BRYAN DUNCAN “‘Love Takes Time’ (Word/Epic) 151

Rotations: Heavy 0, Medium 3/0, Light 12/1, Total Adds 1: KISC. Medium; WCSO, WLQR, KMGW. Light including WWNK,
KKMY, WHBCFM, WMMX, WNMB, KTWN, KVIC, WHMS, KZLT, K99, KEYW.

PM DAWN ‘‘The Ways Of The Wind” (Gee Stisiand/PLG) 15/0

Rotations: Heavy 1/0, Medium 9/0, Light 5/0, Total Adds 0. Heavy: KRLB. Medium. WMJQ, KKMY, WROE, KTWN, KVIC,
KZLT, KMGW, K99, KEYW. Light: WMMX, WLQR, WNMB, WQLR, KMGQ.

S ;%MW“”‘1*****6*\%*»?«%%%%;%&

TEARS FOR FEARS ‘‘Break It Down Again’’ (Mercury) 1411

Rotations: Heavy 2/0, Medium 8/0, Light 4/1, Total Adds 1: EAGLE. Heavy: KRLB, K99. Medium: WRQX, WMTX, WPNT,
KMXV, B100, KVIC, KMGW, KEYW. Light including WWNK, WCSO, K-9.

CATHY DENNIS “Being With You” (Polyder/PLG) 14/0

Rotations: Heavy 1/0, Medium 3/0, Light 10/0, Total Adds 0. Heavy: KMXR. Medium: WOBM, WLQR, KTWN. Light: WLIF,
WMJQ, WRCH, WROE, WMMX, WNMB, KVIC, WHMS, KZLT, K99.

MARIA McKEE “‘I'm Gonna Soothe You' (Geffen) 1211

Rotations: Heavy 0, Medium 5/0, Light 7/1, Total Adds 1: KKMY. Medium: KHMX, WAHR, KTWN, KVIC, KEYW. Light
including WCSO, WMMX, WLQR, KRLB, WLDR, K99.

PROCLAIMERS “I'm Gonna Be (500 Miles)” (Chrysalis/ERG) 121

Rotations: Heavy 0, Medium 7/0, Light 5/1, Total Adds 1: WMAG. Medium: WBLI, WBTFM, WMXC, WMTX, WQAL, KVIC,
KMGW. Light including WVTY, WVAF, EAGLE, WNMB.

RAY CHARLES “Still Crazy After All These Years™ (WB) 10/10

Rotations: Heavy 0, Medium 0, Light 10/10, Total Adds 10: KKMY, WDLX, WROE, WHBCFM, WMGN, WLQR, WNMB,
WHMS, KZLT, KMGW.

ROBERT PLANT ‘29 Palms" (Es Paranza/Atiantic Group) 10/0

Rotations: Heavy 2/0, Medium 2/0, Light 6/0, Total Adds 0. Heavy: KRLB, KEYW. Medium: WAHR, KMGW. Light: WCSO,
WMMX, WLQR, KTWN, KZLT, K99.

JOEY LAWRENCE *‘Stay Forever’ (Impact/MCA) 9/0

Rotations: Heavy 0, Medium 1/0, Light 8/0, Total Adds 0. Medium: K99. Light: WWNK, WRCH, WROE, WMMX, WLQR,
KTWN, KVIC, KZLT.

DAVID CROSBY ‘‘Through Your Hands’' (Atiantic/AG) 8/2

Rotations: Heavy 0, Medium 2/0, Light 6/2, Total Adds 2: WCSO, WHBCFM. Medium: WLQR, KMGW. Light including KTWN,
KZLT, WLDR, K99.

SHAI *‘Baby I'm Yours (Gasoline Alley/MCA) 7/2

Rotations: Heavy 1/0, Medium 0, Light 6/2, Total Adds 2: WMMX, KTWN. Heavy: K99. Light including WLQR, KRLB, KVIC,
WHMS.

10,000 MANIACS f/MICHAEL STIPE “To Sir With Love” (Elekira) 7/0

Rotations: Heavy 0, Medium 2/0, Light 5/0, Total Adds 0. Medium: KVIC, WLDR. Light: WIVY, WLQR, KTWN, KZLT, WQLR.
TOWER OF POWER ‘‘Please Come Back (To Stay)” (Epic) 6/6

Rotations: Heavy 0, Medium 0, Light 6/6, Total Adds 6: KKCW, KKMY, WLQR, WNMB, KMGW, K99.

DINO “Ooh Child” (EastWest/Atlantic Group) 6/1

Rotations: Heavy 1/0, Medium 3/0, Light 2/1, Total Adds 1: WBTFM. Heavy: KLSY. Medium: WMJQ, KRLB, K99. Light
including WMTX.

TOTO ““Two Hearts” (Relativity) 6/0

Rotations: Heavy 0, Medium 0O, Light 6/0, Total Adds 0. Light: WNMB, KTWN, KVIC, KMGW, K99, KEYW.

VIVIENNE McKONE ‘“Sing” (London/PLG) 5/5

Rotations: Heavy 0, Medium 0, Light 5/5, Total Adds 5: WLQR, KTWN, KVIC, KZLT, K99.

DEF LEPPARD ‘‘Two Steps Behind" (Columbia) 5/2

Rotations: Heavy 0, Medium 3/1, Light 2/1, Total Adds 2: KHMX, WMTX. Medium including WKTI, KMGW. Light including
K99.
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You’ll remember her voice from the 1989
Top 5 A/C hit, “My One Temptation.”

Once you hear her new single

Mica Paris, "Whisper A Prayer"

Produced by Jon Lind
& o Going for adds August 30....

ISLAND R Ty =

© 1993 Island Records, Inc. = j 1 3 From her new Island album, Whisper A Prayer
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Your Voice"

AC BREAKER.()- @

WLIF WLTS KOSI KLSY
WBMX KQ102 KBIG

WLTT WARM98 KESZ AND MANY
KVIL KMXYV KSFI MORE!

" 'T Just Had To Hear Your Voice' combines
the richness of Oleta Adams' voice with the
emotional message of a really great song. It
works wonders on the ears!"

SCOTT MacNEIL, PD KSF1/Salt Lake City

" Oleta's song is so powerful and compelling
that the only clever thing I can think of
to say is that we added it!"

DAVE VERDERY, MD KBIG/Los Angeles

Produced by Stewart Levine for Wow Productions »
Managed by Gallin Morey Associates » #314 514 965-2/4/5

R &£

© 1993 PolyGram Records, Inc

AC ADDS & HOT

CURRENT-BASED

e e WZMX/Hartlord “;??f{f“""““"’.’?"f.'“"'" EE ..\';1:}9'.9,;
ARt § - R S -
be S RO L s s SRR none b
Hottest:
KENNY G
AARON NEVILLE WUSA/Tam,
pULTTwashoxs STING Johnny Wiltams
Cralg Ashwood BILLY JOEL
DION & GRIFFIN none
RICK ASTLEY Hottest:
WLIF/Battimore st WKYELohnstown, PA WET-FWCharlorte STING
ANRON NEVILLE
Baiaban/Thoner JON SECADA Jack Michaets e ROD STEWART
60 WEST BRIAN MCKNIGHT LISA KEITH DING KENNY G
Hottest: MARIAH CAREY DARYL HALL Hottest: DION & GRIFFIN
JOSHUA KADLSON LERfeLS BWaP , UB40
DION & GRIFFIN TERENCE TRENT D'A BILLY JOEL
JON SECADA WRQX/Washington Hottest: JON SECADA
BILLY JOEL PalagiSiiver 5&4.&(:5; MICHAEL, JACKSON
BRIAN MCKNIGHT MARIAH CAREY
Rsfé:‘(G v DION & GRIFFIN 2
ASTLE HARIAH CAREY EesSSSS
Hotteat: HARLML CARE WMXC/Charlotte
WBMX/Boston TINA TURNER Schaefter/Abrams
Grog Strassell SPTH Docrons WZNY/Augusta, GA
STING W.JLK/Monmouth- MICHAEL JACKSON John Patrick
BA&F BILLY JOEL Ocean Hottest:
DAVE K0Z DION & GRIFFIN Gulda/Carson DION & GRIFFIN BETH NIELSEN CHAP
Hottest: ROD STEWART RICK ASTLEY
UB4O DAVE k02 BILLY JOEL Hottest:
BILLY JOEL DARYL HALL TINA TURNER JON SECADA
JON SECADA DAN HILL DURAN DURAN BILLY JOEL
KERNY G Hottest: MARIAH CAREY
TINA TURNER - BILLY JOEL KVIL/Dallss BRIAN MCKNIGHT
MARIAH CAREY Bill Curtls DION & GRIFFIN
DION & GRIFFIN
WALK/Nessau WKLUAIbany MICHAEL JACKSON ROD STEMART KKMJ/Austin
FreeiLombardo Chris Holmberg e SBurke/Burns
RICK ASTLEY RICK ASTLEY el L TINA TURNER BILLY JOEL
Hottest: Hottest: Ocean STING ROD STEWART
BILLY JOEL ::’%:HJ% Joft Refter DIOH & GRIFFIN Hottest:
DION & GRIFFIN JON SECADA DION & GRIFFIN
MARLAH CAREY DION & GRIFFIN LUTHER VANDROSS JON SECADA
ROD STEWART MICHAEL JACKSON TONI BRAXTON KHMXHouston BRIAN MCKNIGHT
MADONNA JON SECADA DARILEALS Dave Van § MARIAH CAREY
Hottest: e ——— JOSHUA KADISON
WLEV/Alientown ROD STEWART DEF LEPPARD
WBLINassau Paige Lamers ol Hottest: KKMY/Beaumont, TX
JoN HUEY LEWIS & TE Robert X
Torry/Larkin RICK ASTLEY BILLY JOEL STING
none DARYL HALL DION & GRIFFIN GLORIA ESTEFAN MARIA MCKEE
Hottest: BETH NIELSEN GiAP TINA TURNER TOWER OF POWER
JoN SECADA CYNDI LAUPER WCSO/Portiand, ME EWAF
MICHAEL JACKSON }'P?“:ﬂe MCDONALD T.J. Holland WLTSINew Orleans DAN HILL
ROD STEWART ouLEa LS Bob Mitchell PENNY FORD
DION & GRIFFIN TINA TURNER RICK ASTLEY RAY CHARLES
BILLY JOEL JON SECADA BEAGH BOYS MICHAEL MCDONALD Hottest:
DION & GRIFFIN DAVID CROSBY UBYO BILLY JOEL
BILLY JOEL Hottest: BEAGH BOYS DION & GRIFFIN
BRIAN MCKNIGHT KENNY G Hottest: HICHAEL JACKSON
WAXVINSwiTeR ROD STEWART BILLY JORL JOSHUA KADTSON
Bob Dunphy WMJIQ/Buttalo JOSHUA KADISON JON SECADA JON SECADA
Lucas/Christlan TINA TURNER TINA TURNER
HUBY LEWIS & THE
s STING DION & GRIFFIN WLMX/Chattanooga
musuo TERENCE TRENT D'A STING BIll Burkett
e GO WEST WHYN-FMiSpringfield
DION & GRIFFIN Hottest: Bill Hess 2WOINorfolk RICK ASTLEY
JON SECADA DIRRLICRIEED London/Shaw MICHAEL MCDONALD
S JON SECADA RICK ASTLEY Hottest:
BILLY JOEL L WENDY MOTEN MICHAEL JACKSON ROD_ STEWART
S GSUAYEADTSON BILLY JOEL OLETA ADAMS Hottest: BILLY JOEL
MARIAH CAREY BETH NIELSEN GHAP BILLY JOEL DION & GRIFFIN
" wy | Hottest: PETER CETERA MARIAH CAREY
WVAF/Charleston DION & GRIFFIN ROD STEWART JOSHUA KADISON
WYXRIPhiisdeiphla ,
b x"ém"“ & Johnson/Kasey JON' SECADA
ookt rck BILLY JOEL KQ102/San Antonio WTCB/Columbia
ASTLEY MARLAH CAREY Scott/Norrls Doug Spets
R BETH NIELSEN QIAP JOSHUA KADISON .
Hone“‘x, ut] TONI BRAXTON LUTHER VANDROSS GO WEST
JON SECADA Hottest: WMGS/Wilkes Barre Hottest: PENNY FORD
R JON SECADA Norton/Phillips JON SECADA LUTHER VANDROSS
DION & GRIFFIN DICNERJGRIER I DION & GRIFFIN EwaF
ROD STEWART MARIAH CAREY TERENCE TRENT D'A BILLY JOEL Hottest:
MARIAH CAREY STING Hottest: MARIAH CAREY JOSHUA KADISON
TINA TURNER DION & GRIFFIN ROD STEWART SRIAN MCKNIGHT
BILLY JOEL BILLY JOEL
WRCH/Hartford JON SECADA WMTX/Tampa DION & GRIFFIN
WVTYiPhisburgh Camp/Q'Brien MICHAEL JACKSON Dixon/Rico JON SECADA
Glibert/Alexander BRIAN MCKNIGHT
DAN HILL DEF LEPPARD KMXR/Corpus Christi
none TONL BRAXTON WARMIYork, PA MEAT LOAF Jana Shaw
Hottest: LAURA BRANIGAN Kelly West PENNY FORD
JON SECADA DARYL HALL oreast: DAN HILL
BRIAN MCKNIGHT Hottest: TERENCE TRENT D'A DION & GRIFFIN Hottest:
BILLY JOEL DION & GRIFFIN Hottest: BITRoe DION & GRIFFIN
MARTAH CAREY BILLY JOEL BILLY JOEL SOOMYASTLIM JON SECADA
BRIAN MCKNIGHT JON SECADA S INARTURNER MICHAEL JACKSON
JON_SECADA DION & GRIFFIN BILLY JOEL
MARLAH CAREY BRIAN MOKNTGHT WL IR ] A CAREY
A KISCISpokane, WA KMGW/Casper, WY
feiinEnics i e S | ?‘ﬁ“ﬁ‘ e Rob Harder John Leader
i s =
. Feeab s o o mare
DARYL HALL TOWER OF POWER
LAURA BRANIGAN EWaF
KMN/Denver
KXYQ/Portland Dacsiwa BRYAN DUNCAN RAY CHARLES
Jim Rysn Hottest: DON HENLEY
MADONNA ROD STEWART JEVETTA STEELE
—_— DON Hottest: DION & GRIFFIN MEAT LOAF
Hottest: JON SECADA JON SECADA JOHN MELLENCAMP
KOSVDenver STING BILLY JOEL BILLY JOEL Hottast:
Scott Taylor MICHAEL JACKSON MARIAH CAREY MARIAH CAREY BILLY JOEL
TINA TURKER ROD STEWART JON_SECADA
none DION & GRIFFIN JOSHUA KADISON MARIAH CAREY
Hottest: BILLY JOEL JOY99IStockton ROD STEWART
DION & GRIFFIN Candy Stephens RICK ASTLEY
JON SECADA KSSK-FMHonolulu opl
BILLY JoL KGBY/Sacramento Michae! Shishido LUTHER VANDROSS
RICK ASTLEY
MARIAH CAREY John/Garcla ROD STEWART NIELSEN GiAP K99/Great Falls, MT
none Hottssts Hottest: J.J. Hemmingway
Hottest: DIONSIGRIERTN DION & GRIFFIN
KBIG/Los Angeles JON SECADA BRIAN MCKNIGHT BILLY JOEL BAF
Edwards/Verdery ROD STEWART HUEY LEWLS & THE TINA TURNER TOWER OF POWER
KENNY G KENNY G JON SECADA VIVIENNE McKONE
OLETA ADAMS HUEY LEWIS & THE MARIAH CAREY STING DAN HILL
UBH4O PETER CETERA Hottest:
Hottest: v DION & GRIFFIN
JON SECADA KMZOilas Vegas UB4O
DION & GRIFFIN KSFUSalt Lake City c KKLDITucson JON SECADA
BILLY JOEL MacNaluMorris MARTAH CAREY
MARIAH CAREY DAVE KOZ BILLY JOEL
MIGHAEL MCDONALD
MICHAEL JACKSON DARDEN SMITH MICHAEL MCDONALD TONI - BRAXTON
OLETA ADAMS Hottest: Hottest:
Hottest: [DICHECHIEFTI DION & GRIFFIN K-9/Redding, CA
KOSTiLos Angeles BRIAN MCKNIGHT MICHAEL JACKSON BILLY JOEL Tappan/Reisz
Kaye/Amidon DION & GRIFFIN BILLY JOEL DAVE KDL
JON_ SECADA RD STEWART JON SECADA DARYIL. HALL
JON_SECADA MARIAH CAREY STING Hottest:
MARIAH CAREY BILLY JOEL JOSHUA RADISON
Hottest: KRLViLas Voges JON SECADA
BRIAN MCKNIGHT 8100/Ssh Diego Chase/Berry DION & GRIFFIN
LISA FISHER Gene Knight BILLY JOEL
STING Iof DAVE KOZ MIGHAEL JACKSON
DION & GRIFFIN JANET 'JACKSON Hottest: il
TINA TURNER JOHN /MELLENCAMP gﬁ‘di‘gg“m"
EWAE
DARDEN SHI'TH Bi MCKNIGHT KYMG/Anchorage, AK KMGQ/Santa Barbara
ROD STEWART CaryliNewcomer
KES2/Phoenix ggfﬁst: John Roberts
Del Rosso JOEL
Mike MICHAEL JACKSON EWaF zg; ST
OLETA ADAMS JON SECADA Hottest: Hottast:
Hottest: MARIAH CAREY BILLY JOEL BnivEoe
TINA TURNER TINA TURNER KJSNittodesto, CA BRIAN MCKNIGHT
BRIAN MCKNIGHT
MICHAEL JACKSON Gary Michaels MICHAEL JACKSON JON SECADA
DICN & GRIFFIN MARTAH CAREY DION & GRIFFIN
none) ROD STEWART
JON SECADA KEZR/San Jose Hexanes MARIAH CAREY
BILLILIOSL Bil Stedman DION & GRIFFIN
STING
BRUCE HORNSBY
TINA TURNER
KKCWiPortiand = MARIAH CAREY :'::L'fm;m KEYW/Tri-Cities, WA
BIIl Minckler JON SECADA BILLY JOEL Swartz/Travis
WENDY MOTEN
STING
HADONNA TINA TURNER CINDI LAUPER el
MICHAEL MCDONALD DAN HILL Lo
A oonn ROD STEWART KRNO/Reno, NV BADGIISTT BEAGH BOYS
Hc ER OF FONE BILLY JOEL Mitchei/Adamson " OLETA ADAMS
ottest: Hottest: DAN HILL
g{glm & GRIFFIN LUTHER VANDROSS Hm E’g’;f;_m GEORGE BENSON
TINA TURNER KLSY/Seattie ‘ﬁ: 5L SONESExton Hottest
MICHAEL JACKSON Irwin/Brooks L BILLY JOEL
BILLY JOEL ¢ RopTSrod STEVE MILLER BAND
STING STEWART JON SECADA
Hottest JONL,SECADA PAT BENATAR
HUEY LEWIS & THE DION & GRIFFIN MICHAEL JACKSON
PENNY FORD MADONNA
BILLY JOEL
| st
JOSHUA KADISON
JON SECADA

WKTK FL FW
8riton Jon Conley/Neison
DARYL HALL SQUL ASYLIM
Hottest: Hottest:
DION & GRIFFIN DION & GRIFFIN
JOSHUA KADISON BILLY JOEL
MARTAH CAREY TINA TURNER
BILLY JOEL RO STEWART
JON SECADA MARIAH CAREY
EAGLE/
gl K

RICK ASTLEY LAURA_ BRANIGAN
TEARS FOR FEARS DAN HILL
Hotteat: Hottest:
MARIAH CAREY JON SECADA
BILLY JOEL DION & GRIFFIN
HUEY LEWIS & THE BRIAN MCKNIGHT
AARON NEVILLE WENDY MOTEN
TINA TURNER AIR SUPPLY
Chuck Hollaway Brian White
CINDI LAUPER LUTHER VANDROSS
WENDY MOTEN Hottest:
GO WEST JOSHUA KADISON
OLETA ADAMS DION & GRIFFIN
PROCLAIMERS BRIAN MCKNIGHT
SOUL ASYLIM JON SECADA
Hottest: BILLY JOEL
JON SECADA
DION & GRIFFIN
BRIAN MCKNIGHT KTYLTyler, TX
BILLY JOEL Janie Baker
MARLAH CAREY

EWAF

TERENCE TRENT D'A

Hottest:
WDLX/Greenville, NC TINA TURNER
Jackson/Moreiand BRIAN MCKNIGHT
DARYL HALL BILLY JOEL
EWAF STING
RAY CHARLES ROD STEWART
LAURA BRANIGAN
BEACH BOYS
MARTSAfCANEY WRMF/West
BILLY JOEL Palm Bsach
JON SECADA Moriey/Franco
BRIAN MCKNIGHT
ROD ART Hottest:

A

BRIAN MCKNIGHT
WAHR/Huntsvltle, AL BILLY JOEL
Bonnie O'Brien DION & GRIFFIN

MARIAH CAREY
uss0
KINKS
SOUL ASYLUM
DARYL HALL
Hottest:
MADONNA
MARIAH CAREY -
JIMMY BUFFETT
BRIAN MCKNIGHT KRLB/Lubbock, TX
JON SECADA Paul Ramone

EN VOGUE
WJDX/Jackson, MS DARYL HALL
Dave Dunaway BRUCE HORNSBY

MICHAEL MCDONALD
BETH NIELSEN CHAP

Hottest:

TINA TURNER
STING

DION & GRIFFIN

BILLY JOEL
BRIAN MCKNIGHT

WIVYiJacksonville
Matthews/West

PENNY FORD
SOUL ASYLOM
UB4O

Hottest:
JOSHUA KADISON
LAURA BRANIGAN
JON SECADA

MADONNA
HUEY LEWIS & THE

WTFM/Johnson City
Mark McKinney

JON SECADA
TAYLOR DAYNE
DION & GRIFFIN
TINA TURNER

WMXL/LaxIngton, KY
O’BrlaniGraves

RICK ASTLEY
LISA KETTH
STING

DION & GRIFFIN
MICHAEL JACKSON
BILLY JOEL
[0:20]

WPEZ/Macon
Jim Franktin

MIGHAEL MCDONALD
BETH NIELSEN CHAP
Hottest:

DION & GRIFFIN

LUTHER VANDROSS
Hottest:
BRIAN MCKNIGHT
DION & GRIFFIN
MICHAEL JACKSON
PM DAWN
MADONNA

WNMB/Myrtle Beach
Thompson/Adams

DION & GRIFFIN
MARIAH CAREY

SHAL

VIVIENNE McKONE
Hottest:

BILLY JOEL

JON SECADA
BRIAN MCKNIGHT
MICHAEL JACKSON
MARIAH CAREY

KVIC/Victoria, TX
Jos Friar

UB4O
DAN HILL

EWSF
VIVIENNE McKONE
Hottest:

MADCNNA

ROD STEWART
JON SECADA
MARIAH CAREY
BILLY JOEL

111 Current Reportors
107 Current Playlists

Called In Frozen Playlist (3):

KGBY/Sacramento
WUSA/Tampa
WZMXMHarttord

Did Not Report, Playlist Frozen (1):

WLTEMinneapolis

WMXZ/New Orleans Is no tonger

a reporter.

wanany amaericanradiohistorv.com
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CURRENT-BASED

WPNT/Chicago
Murray/Spears

none

Hottest:

AARCN NEVILLE
JON SECADA

DION & GRIFFIN
HUEY LEWIS & THE
BILLY JOEL

WARM98/Cincinnati
Michael Grayson

JOSHUA KADISON
Hottest:

STING

DION & GRIFFIN
MICHAEL JACKSON
BILLY JOEL
MARIAH CAREY

WWNK/Cincinnatl
Matthews/Maxweli

TONI BRAXTON
DAN HILL
Hottest:

CELINE DION
MICHAEL JACKSON
DION & GRIFFIN
JIMMY BUFFETT
BILLY JOEL

WLTFiCleveland
Popovich/Kennedy

MARIAH CAREY
Hottest:

KENNY G

HUEY LEWIS & THE
STING

JON SECADA

TINA TURNER

WQAL/Cleveland
ErviniKowalski

TERENCE TRENT D'A
Hottest:

JON SECADA

TINA TURNER
MICHAEL JACKSON
HUEY LEWIS & THE
DION & GRIFFIN

WKQWDetroit
Steve Weed

RICK ASTLEY
Hottest:

JON SECADA
MICHAEL JACKSON
BILLY JOEL

ROD STEWART
JOSHUA KADISON

WENS!/Indianapolis

MICHAEL JACKSON
UB40

MARIAH CAREY
MADONNA

WLTE/Minneapolis
Gary Nolan

none

Hottest:

DION & GRIFFIN
STING

AARON NEVILLE
WHITNEY HOUSTON
BILLY JOEL

KYKY/St. Louls
RiversiHewitt

RICK ASTLEY
MICHAEL JACKSON
Hottest:

BILLY JOEL

DION & GRIFFIN
DURAN DURAN
HUEY LEWIS & THE
JON SECADA

WROE/Appleton, Wi
J. Davis

PENNY FORD
RAY CHARLES
DAN HILL

EW&F

Hottest:

ROD STEWART
JON SECADA
BRIAN MCKNIGHT
JOSHUA KADISON
DION & GRIFFIN

WHBC-FM/Canton, OH
Benson/lLewis

RAY (HARLES
DAVID CROSBY
Hottest:

DION & GRIFFIN
JON SECADA
BILLY JOEL
MARIAH CAREY
ROD STEWART

WMMX/Dayton
JamesiTaylor

SHAL

DAN HILL

EW&F

Hottest:

JON SECADA
MARIAH CAREY
DION & GRIFFIN
BILLY JOEL
BRIAN MCKNIGHT

WCRZfFlint. MI
Patrick/Mcintyre

OLETA ADAMS

BETH NIELSEN CHaP
DAVE KOZ

UB40

Hottest:

MARIAH CAREY
DION & GRIFFIN
MICHAEL JACKSON
BRIAN MCKNIGHT
JON SECADA

WLHT/Grand Rapids
Dirksen/Sirianni

RICK ASTLEY
WENDY MOTEN
Hottest:

JON SECADA
BILLY JOEL
DION & GRIFFIN
MARIAH CAREY
STING

WFMK/Lansing
Ray Marshall

DARYL HALL
LAURA BRANIGAN
DARDEN SMITH
Hottest:

TINA TURNER
BRIAN MCKNIGHT
STING

DION & GRIFFIN
BILLY JOEL

WMGN/Madison, WI
O’Neill{Vaughn

BRIAN MCKNIGHT
DARYL HALL

RAY CHARLES
Hottest:
MARIAH CAREY
DION & GRIFFIN
BILLY JOEL
JON SECADA
ROD STEWART

KMGL/Oklahoma Clty
O’Brien/Bennett

WENDY MOTEN
DARDEN SMITH
DAVE KOZ
Hottest:

DION & GRIFFIN
JON SECADA
BILLY JOEL
TINA TURNER
MARIAH CAREY

KGBXiSpringtield, MO
Baker/Summers

OLETA ADAMS
Hottest:
BILLY JOEL
MARIAH CAREY
STING

DION & GRIFFIN
JON SECADA

WLQR/Toledo
Kendall/Cooper

DAN HILL

KIRK WHALUM
EW&F

RAY CHARLES
VIVIENNE McKONE
TOWER OF POWER
Hottest:
JOSHUA KADLSON
DION & GRIFFIN
BRIAN MCKNIGHT
JON SECADA
BILLY JOEL

WWWM/Toledo
Ron Finn

DARYL HALL

DAN HILL
LUTHER VANDROSS
Hottest:

DION & GRIFFIN
JON SECADA

MARIAH CAREY

WMT-FMiCedar Rapids
Randy Lee

DARYL HALL
UBNO

DAN HILL
Hottest:

STING

WHITNEY HOUSTON
DION & GRIFFIN
BILLY JOEL

JON SECADA

WHMS/Champaign, IL
Jay/Ewing

EWLF

TERENCE TRENT D'A
DAN HILL

LAURA BRANIGAN
RAY CHARLES
Hottest:

DION & GRIFFIN
JGN SECADA
BILLY JOEL
BEIAN MCKNIGHT
ROD STEWART

KZLT/Grand Forks, ND
Hennen/Michaels

EWGF

DAN HILL

RAY CHARLES
TERENCE TRENT D'A
VIVIENNE McKONE
Hotteat:

JON SECADA
BILLY JOEL
JOSHUA KADLSON
MARIAH CAREY
TION & GRIFFIN

WQLH/Green Bay, Wi
Melson/Taylor

WENDY MOTEN
S00L ASYLUM
Hottest:

MARLAH CAREY
MADONNA

WAQLR/Kalamazoo, MI
Lanphear/Wertz

MICHAEL MCDONALD
Hdottest:

JON SECADA
JOSHUA KADISON
BILLY JOEL

DION & GRIFFIN
MICHAEL JACKSON

WLDR/NW Michigan
Angie Handa

MICHAEL DAMIAN
BEACH BOYS
Hottest:

DION & GRIFFIN
JON SECADA
BILLY JOEL

ROD STEWART
MARIAH CAREY

MOSTADDEL I

RAY CHARLES (4)
EARTH, WIND & FIRE (4)
PENNY FORD (3)
BRUCE HORNSBY (3)
LUTHER VANDROSS (3)
RICK ASTLEY (2)
TONI BRAXTON (2)
DAVID CROSBY (2)
WENDY MOTEN (2)

HOTTEST

BILLY JOEL (17)
DION & GRIFFIN (12)
MICHAEL JACKSON (8)

JON SECADA (8)

MARIAH CAREY (7)
ROD STEWART (7)
BRIAN McKNIGHT (5)
MADONNA (4)

L

New artists have not yet had an AC Breaker.

WENDY MOTEN

“SO CLOSE TO LOVE”
AC BREAKER

Ac €3 56/6

THANK YOU AC RADIO FOR TOP TEN

JOSHUA KADISON

“JESSIE”

o<

WGMT/Burke Mountain,
vT
Steve Chizmas

PENNY FORD
BRUCE HORNSBY
EW&F

GO WEST

EN VOGUE
Hottest:
MOODSWINGS
CYNDI LAUPER
BILLY JOEL
TEARS FOR FEARS
ROD STEWART

WEIM/Fltchburg, MA
Jack Raymond

MICHAEL JACKSON
RICK ASTLEY
PENNY FORD
SHATL

DWIGHT YOAKAM
Hottest:

BILLY JOEL
DION & GRIFFIN
JON SECADA
MARIAH CAREY
BRIAN MCKNIGHT

WHAl/Greenfield, MA
Deane/Archer

RAY CHARLES
EW&F

TONI BRAXTON
Hottest:

BILLY JOEL
DION & GRIFFIN
MICHAEL JACKSON
ROD STEWART
DAVE K02

WAFL/Milford, DE
Jeff Farrow

none
Hottest:

DION & GRIFFIN
STING

TINA TURNER
JON SECADA
BILLY JOEL

WSUL/Monticelio, NY
Mulharin/Wilson Brian Beddow

WENDY MCTEN DAVID CROSBY
EW&F BEACH BOYS
GEORGE BENSON PATTI SCIALFA
DARDEN SMITH TONI BRAXTON
RAY CHARLES Hottest:
Hottest: MICHAEL JACKSON
DION & GRIFFIN ROD STEWART

JON SECADA BILLY JOEL
BRIAN MCKNIGHT MICHAEL MCDOMALD
BILLY JOEL DION & GRIFFIN
MICHAEL JACKSON

WTTR/Westminster, MD

WTSX/Ponrt Jervls, NY
Liz Foxx

none

Hottest:

DION & GRIFFIN
BILLY JOEL

JON SECADA
MICHAEL JACKSON
ROD STEWART

e

‘”;%W‘ R

A d A

STING

AARON NEVILLE
BRUCE HORNSBY
Hottest:

BILLY JOEL
MARIAH CAREY
SOUL ASYLUM
MICHAEL JACKSON
MADONNA

WFRO/Fremont, OH
Larry Zieboid

VIVIENNE McKONE
TOWER OF POWER
RAY CHARLES
DAVID CROSBY
JEVETTA STEELE
Hottest:

DION & GRIFFIN
JON SECADA
BILLY JOEL
BRIAN MCKNIGHT
MICHAEL JACKSON

Associate Reporters are AC stations in unrated markets with aggressive approaches
toward new music. Although they do not contribute to the AC chart, their consansus Most
Added and Hottest records serve as advance indicators of format hits.

Knlght/Eagan
none
e T WYKZ/Beaufort, SC WKCX/Rome, GA KKISIConcord, CA KTIDISan Rafael, CA
JON SECADA Mark Robertson Milis Fitzner John Yazel Scott Murray
BILLY JOEL
ROD STEWART BRUCE HORNSBY LUTHER VANDROSS BETH NIELSEN CHAP RAY CHARLES
ROD STEWART JIMMY WEBB :E?::’Y EORD Hottest: LISA KEITH
. ottest: MARIAH CAREY Hottest:
KMXVIK; Cit DAHDEN s 4 ?&Zt;gm“ DION & GRIFFIN DION & GRIFFIN MARIAH CAREY
Eaear Gl 1 MITH/Loving Arms (Chaos) ... ... 50/5 DION & GRIFFIN BILLY JOEL MICHAEL JACKSON MADONNA
e 2 TONI BRAXTON/Ancther Sad Love Song (LaFace/Avista) ... 4577 BLLLY oL AR CAREY e ROD SreuKsT
RICK ASTLEY 3 LISA KEITH/Better Than You (Perspective/A&M) . . ... ... 29/5 ok ROD STEWART BILLY JOEL
Hotrest 4 SOUL ASYLUM/Runaway Train (Columbia) .. ........... .. ... 24/6 KATWiLewiston, ID T ——
JON 'SECADR 5 PAT BENATAR/Somebody's Baby (Chrysalis/ERG) ... .. .. ... ... 22/0 Bob McCoy Y
MICHAEL JACKSON Joseph F. Narvaez
BILLY JOEL 6 WYNONNA/Tell Me Why (Curb/MCA) ... ... .. .. .. .. . . 21/0 none
DUGAN' PORE 7 PENNY FORD/I'll Be There {Columbia) .. .. .. Bl PN F— 17/5 Hottest: RICK ASTLEY
i i PAT BENATAR DARYL HALL
8 BRYAN DUNCAN/Love Takes Time (Word/Epic) . ... ...... .. . 15/1 KINKS LUTHER VAZDROSS

Claonthiaeo PM DAWN/The Ways Of The Wind (Gee St/Island/PLG) .. .. ... ... . 15/0 JIMMY BUFFETT SPIN DOCTWRS

9 i i ROBERT PLANT CYNDI LAUPER
o 10 PROCLAIMERS/I'™ Gonna Be (500 Miles) (Chrysalis) ... ... ... . 12/1 ROBERT PLA CONDI L
E)dlgs - SOUL ASYLIM

o n BILLY JOEL

Hottest: . y — WCMJICambridge, OH KSCBilLiberal, KS KBLQ/Cogan, UT
108 SECADA i i D.J. Helriggle Mark David Mike Carver DARDEN SMITH

WENDY MOTEN
EW&F

DAN HILL

DEF LEPPARD
CUBA GOODING
Hottest:

DION & GRIFFIN
JON SECADA
BILLY JOEL
MARIAH CAREY
BRIAN MCKNIGHT

MADONNA
LUTHER VANDROSS JIMMY BUFFETT
Hottest:

DION & GRIFFIN
JON SECADA
BILLY JOEL
MARIAH CAREY
BRIAN MCKNIGHT

17 Current Reporters
14 Current Playlists

Did Not Report, Playlist Frozen (3):
KATW/Lewlston

WAFL/Mitford

WTSX/Port Jervis

.y americanradiohistory com
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66 ¢ August 27,1993 NAc - 9 CJ
36 REPORTERS NATIONAL A/RPLAY@ 31 REPORTERS

W AUGUST 27, 1993 w ™ AUGUST 27, 1993
1 DAVE KOZ/Lucky Man (Capitol) .. ........................... “Smile” 1 NATALIE COLE/Take A Look (Elektra). ........... .............. ...
2 GEORGE BENSON/Love Remembers (WB) ... .................... .. Heart” 2 HORACE SILVER/It's Got To Be Funky (Columbia) ...........................
3 PETER WHITE/Promenade (Sin-Drome) ... .. ........................ “Pegto” 3 JOEY DeFRANCESO/Live At The Five Spot (Columbia) . .. ............ ..... ...
7 ART PORTER/Straight To The Point (Verve Forecast/PolyGram) . .......... “Autumn” 4 JOEY CALDERAZZO/The Traveler (BlueNote) . ................. ... ... . ....
5 DONALD FAGEN/Kamakiriad (Reprise) ... ... ............ .. ..... “Snowbound"” 5 ERNESTINE ANDERSON/Now And Then (Qwest/Reprise) . .. ...................
4 ALEX BUGNON/This Time Around (Orpheus/Epic) .. .................... “Time" 3 JAZZ FUTURES/Live In Concert (Novus/RCA) . ... ... ... ... ........ ....
8 CRAIG CHAQUICO/Acoustic Highway (Higher Octave) . ................. "Sacred” ] KEVIN MAHOGANY/Double Rainbow (Enja) . ..............................
12 BILLY JOE WALKER JR./Warm Front (Liberty) .. ............c.......... ... 8 DON PULLEN/Ode To Life (Blue Note) . .. ......... ... ... .. ...............
10 GREGG KARUKAS/Summer House (Positive Music) . .. ....................... 7 JEANIE BRYSON/I Love Being Here With You (Telarc)* . . ......................

ERIC MARIENTHAL/One Touch (GRP) . ... . ... .. o e
TONY GABLE & 206/Tony Gable & 206 (Heads Up/Interm) . ... .. ...............
BRENDA RUSSELL/Soul Talkin' (EMI/ERG) ................ +Keeps bulet due 10 . . .
KEN NAVARRO/I Can't Complain (Positive Music) ... ......... L
PIECES OF A DREAM/In Flight (Manhattan/Capitol) . . . ... ....................

JIM CHAPPELL/Over The Top (Real Music) ... .................... “Wanderer”

93250600200:0000:2002000~> 0000 =

RICHIE COLE/Profile (Heads Up) . ... ......... ... ... .. ... ... ........
HOUSTON PERSON & RON CARTER/Now Is The Time (Muse)* ................
PAT METHENY GROUP/The Road To You (Geffen) .............
CHARLES FAMBROUGH/Blues At Bradley's (CTI) ... ........... continued growth.

STRAIGHT AHEAD/Body & Soul (Atlantic Jazz/AG) ..........................
RICKY WOODARD/Tokyo Express (Candid) ...............................

0080 0000-60-0000000-00000

20 OLETA ADAMS/Evolution (Fontana/Mercury) . . ........... ..., 13 DAVE GRUSINHomage ToDuke (GRP) .. ...... ... .. ... ... ... .. .......
16 GEORGE HOWARD/When Summer Comes (GRPY* . .. ....... ... ............. 18 JAY HOGGARD/In The Spirit (Muse) ... ........... ... .. ...
13 GRANT GEISSMAN/Rustic Technology (Bluemoon) ..................... “Cold” 19 PHILIP HARPER/Soulful Sin (Muse) .. ..