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GETTING INTO A
FRAGMENTATION
FIGHT & WINNING!

Increasing fragmentation has
created more competition within
formats. While consultant
George Harris offers four
strategies for stations facing a
direct competitor, WPYX/Albany
Ops Dir. Ed Levine details how
'PYX won the market’s five-way
AOR shootout.

Pages 38, 45

MAKE YOURSELF A
BETTER MANAGER
How fast is your company
growing? Are your employees
competent? How do you train
them? Consultant John Parikhal
says candid answers to these
three key questions are the
first steps toward becoming
a better manager.

Page 36

CHR, NEW ROCK POST
SPRING SCOREBOARDS

While most CHRs — rhythmic
and mainstream — racked up
increases in the Spring '93
book, 71% of New Rock
stations saw their ratings rise.

Pages 42, 52

STERN VS. EVERGREEN

Howard Stern agent Don
Buchwald says his client intends
to file a breach of contract suit
against Evergreen Media for
cutting him out of the
company’s AM Loop.

Page 28

iIN THE NEWS...

& Ted Utz new VP/GM
at WIBF/Philly
@ Bruce Blevins GM
at KMLE/Phoenix
Page 3

#Jack Bryant named Pres.,
Jerry Lopes upped to
Pres./Ops & Affils for
American Urban Radio web

Page 13

Newsstand Price $6.00
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July Revenues Up 9%;
All Regions increase

Year-to-date gains: Local 9%, national 7%

Radio revenues were up
across the country and across
the board in July, as RAB re-
ported local and national sales
increases in every region. Over-
all, July revenues rose 9% over
a year ago.

“We’ve passed the halfway
point in 1993, and we’re still see-
ing nothing but the kind of gains
most other media can’t match,”
said RAB President Gary Fries.

Local revenues rose 9% in Ju-
ly. The strongest gain was posted
in the Southwest (14 %), follow-
ed by the Southeast (12 %), West
11%), Midwest (8%), and the
East (5%).

National spot sales were also
up 9% in July. The Southwest
saw a remarkable 20% gain, fol-
lowed by the West (13 %), South-
east (10%), Midwest (8%), and
the East (5%).

AEEa

Carroll Becomes
Sr. VP/Prometion
At EastWest

Radio and
record indus-
try vet Kevin
Carroll has
been boosted
to Sr. VP/Pro-
motion at
EastWest
Records.

‘““Kevin’s
management
skills, combin-
ed with his
unique understanding of today’s
ever-changing radio market-
place, have contributed greatly
to the strength of our field staff
and the continued success of our
artist roster,” remarked EastWest
Exec. VP Craig Lambert.

“This has been the most re-
warding experience of my ca-

CARROLL/See Page 34

Carroll

Seven months into 1993, RAB
calculates that local revenues are
up 9% over January-July 1992,
national spot revenues are up
7%, and overall radio revenues
have increased 9% from a year
ago.

REVENUES/See Page 34
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Radio Set For NAB 93

Management sessions focus on LMAs, indecency;
RAB to sponsor 18 workshops; 7000 expected

This year’s edition of the NAB
Radio Show, which takes place
next week in Dallas (9/8-11), will
offer the expected 7000 atten-
dees a wealth of opportunities to
advance their knowledge of key
issues facing the radio industry.

At the heart of the event: 70+
sessions dealing with a bevy of
programming, sales, manage-
ment, and technical topics.

In addition to the usual format
sessions, this year's program-
ming agenda includes panels on a
number of timely topics, in-
cluding how to select a morning
show in this age of syndicated
stars and tight budgets, how to
program to “Generation X,” and
how PDs can protect their jobs
when their stations become part
of a duopoly. Also of note: a
role-playing session in which
several veteran radio managers
will have to devise programming
strategies in an effort to win
“The Battle for Metropolis.”

On the sales side, RAB is
sponsoring 18 sessions on topics
ranging from developing new
Tl il

Arbitron 70% Diary Boost
Earns Industry Group Nods

The Electronic Media
Rating Council and the NAB’s
Committee On Local Radio Au-
dience Measurement have en-
dorsed Arbitron’s proposal to
raise sample sizes by up to 70%
over the next three years.

*“Both Arbitron Radio and the
Radio Advisory Council are to
be commended for this major
upgrade,” said EMRC Executive

b e

Director Dick Weinstein. *‘In-
creasing sample size by this
magnitude is an unprecedented
improvement for Arbitron Ra-
dio. Both the buying and selling
community should be able to
use the Arbitron Radio service
with far greater confidence than
ever before.”

“Arbitron’s announced sample

ARBITRON/See Page 34

business to database marketing,
innovative compensation plans,
and the outlook for national ad-
vertising.

From DC To DAB

Management sessions will ad-
dress a similarly broad spectrum
of issues, including FCC com-
pliance in such areas as LMAs,
lotteries, and indecency; the cur-
rent state of acquisition financ-
ing; effective media relations;
and the recently enacted federal
budget plan’s impact on radio.

There will also be manage-
ment panels designed to bring
industry executives up to speed
on the Washington issues con-
fronting radio, including the

NAB/See Page 34

Paterno To Exit
Hollywood Label

Hollywood Records Presi-
dent Peter Paterno will exit the
Walt Disney-owned label when
his contract expires in No-
vember.

Disney Chairman/CEO Mi-
chael Eisner said in a prepared
statement, “‘While it’s cus-
tomary to say nice things at a
time like this, [President/CQOJ}
Frank Wells and I want to de-
clare our genuinely deep appre-
ciation to Peter for the excellent
job he has done in a starting up
our record label Peter
started Hollywood Records from
scratch and poured tremendous
energy into creating an impor-
tant new entertainment unit for

12

us.

PATERNO/See Page 34
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‘Def’ — 1983-1993

s throng of family, friends, and fans
T A moumed the death of “Def” at a funeral
- held at the Hollywood Memorial Park
" Cemetery last week (8/27). Def was 10 years old.

(More details: Street Talk, Page 28.)
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Utz Appointed
To VP/GM Post
At WIBFIPhllly

Industry veter-
an Ted Utz has
been appointed

VP/GM of
! WIBF/Philadel-
phia. He replaces
Dennis Dougher-
{ty at the Jarad
Broadcasting
outlet, which si-
mulcasts sister

£ SRR station  WDRE/
utz Long Island’s
New Rock format.

Jarad President Ronald Morey
said, “Ted's strong reputation in the
radio industry and his wealth of
knowledge and contacts in New
York and Philadelphia make his
addition to our company an ex-
tremely positive move. Our com-
pany is in an exciting growth period,
and Ted’s experience will be a
tremendous asset as we seek to ex-
pand our New Rock network.”

Utz previously had teamed with
George Harris to form the Har-
ris/Utz & Associates consultancy.
Prior to that, he had been VP/Pro-
gramming & Marketing for Group
W AORs, held the VP/GM and Sta-
tion Manager posts at WNEW-FM/
New York, was Regional Direc-
tor/Programming at Legacy Broad-
casting, and programmed
WMMR/Philadelphia.

New Star

Prior to their Monday night (8/23)

Simon LeBon, and bassist John

Capitol artists Duran Duran were awarded a star on the Hollywood Walk
of Fame. Accepting kudos from KROQIL.A's Rodney on the Roq (r} were
(I-r) keyboardist Nick Rhodes, guitarist Warren Cuccurullo, vocalist

On Monday

Great Western Forum performance,

Taylor.
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Two Record Dlstrlbutors See
Flip Side Of Used CD Issue

With the Christmas shopping sea-
son (and the threat of costly litiga-
tion) looming, two major record
distributors — CEMA and

ST
B e

RTNDF Study: More News On AM

The amount of news heard on
AM stations increased last year,
with most of the added program-
ming airing in morning drive. These
are among the findings of a study
conducted for the Radio-Television
News Directors Foundation.

The report says 34% of the AM
stations surveyed in mid-1992 re-
ported adding news programming
during the preceding 12 months,
while just 16% reduced their
news commitment. The net increase
in news programming was greatest
among major- and small-market
stations.

A weekly look back at meaningful and
amusing events from R&R’s archives

The morning news gains were
offset somewhat by slight reduc-
tions in the amount of news airing
in afternoon drive. Overall, 17% of
stations said they had added after-
noon drive news; the same percent-
age had cut back. The major and
medium markets showed significant
net reductions in the amount of news
in that time period.

On the FM side, the total amount
of news airing in mid-1992 was
about the same as the preceding
year. A quarter of all FMs reported

NEWS SURVEY/See Page 34

KMOX Defuses Explosive Situation

alk radio receives a lot of attention today, whether it's congressmen
cozying up to hosts or the FCC monitoring Howard Stern. Back in
September 1977, one lone talk host, KMOXISt. Louis's Jim White,

had the FBI, the Pentagon, and the Strategic Air Command breathing down
his neck. Seems a caller on White's show asked, “Wanna buy a nuclear
bomb?”, claiming he'd stolen such a device from a nearby Air Force base.
No such theft was eventually discovered, but the incident sparked a wide-
spread review of security procedures on military bases.

Also Celebrating 20 Years Of Excellence:
== —— {ommunication

= ————— qyraphics Inc

Warner/Elektra/Atlantic Corp. —
have reversed their policies toward
retailers that sell used CDs. They
now say they will not retaliate
against stores that sell used discs.

“We continue to be concerned
about the unchecked growth of the
used CD market and the issues it
raises regarding returns, the can-
nibalization of new sales, and the
loss of royalties to our artists and
songwriters,” noted CEMA Presi-
dent Russ Bach. “However, we
recognize that there are deeply held
views on both sides of this issue,
and we would prefer to resolve our
differences with used CD sellers
through market-based solutions

USED CDs/See Page 34
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Blevins Becomes
KMLEIPhoemx GM

Bruce Blevins, [
former KNEW & |
KSAN/San Fran- |
cisco VP/GM,
has been named
GM at Shamrock
Broadcasting’s
KMLE/Phoenix.
Ironically, Blevins
had been dis-
placed from
KNEW & KSAN
when the stations were absorbed by
Shamrock as part of its merger with
Mairite. At KMLE, Blevins re-
places J.D. Freeman, who was

Blevins

BLEVINS/See Page 34

R&R To Observe
Labor Day Holiday

R&R’s Los Angeles, Nashvillg,
and Washington, DC offices wili
be closed Monday, September 6
in observance of Labor Day.

SEPTEMBER 3, 1993

REPS SEE STRONG SECOND HALF

This year's national spot radio sales already have
exceeded expectations, and top rep firms predict
this trend will continue though the rest of 1993.
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Reps Predict Strong 2nd Half

National spot sales have exceeded expectations so far this
year, and the radio industry’s top rep firms expect that trend
to continue through the rest of 1993.

*“There are no indications of soft-
ness whatsoever,” said Katz Radio
Group President Gordon Hast-
ings. He’s now predicting that 1993
will close with a gain of 5.9%-
6.1%, well over the 5% Hastings
predicted last October (a figure
considered extremely optimistic at
the time).

Interep Radio Store CFO Pat
Healy, who'd originally forecast on-
ly a 3% gain this year, is now even
more bullish than Hastings, expect-
ing a 7% gain. “Clearly, 1993 is a
substantially better year than either
of the past two years,” he noted.

CBS Radio Representatives VP/
GM Raif D’Amico, whose com-
pany represents only Top 25 market

stations, noted that the biggest
growth has been in the next tier,
with markets 26-50 up more than
10%. D’Amico expects to see na-
tional spot growth of about 5% this
year in the top markets, with growth
perhaps as high as 8% for all
markets.

National spot revenues are up
6.1% through the first half of this
year, according to Radio Expendi-
ture Reports. RAB put the gain at
7%.

New Business Booming

Although advertising in general
has been rebounding this year,
Hastings and Healy credit new
business development efforts for the
growth in national spot sales:

“The continued efforts of the
Radio Industry Executive Coun-
cil are paying off,” Hastings said,
referring to the joint effort by the
reps, RAB, and major group
owners to pitch radio to top
decision-makers at major national
advertisers. He cited increased ra-
dio spending by J.C. Penney and
Kmart as examples, along with the
start-up success of Snapple. “Radio
launched Snapple,” Hastings said.

Healy said Interep’s new business
efforts have “been spectacularly
successful, beyond our wildest
dreams.” He said the marketing ef-
fort has brought in $20 million
worth of new business and probably
accounts for a boost of about 2%
in total volume. As a result, Healy
said Interep expects to double the
number of people in its Radio Mar-
keting Specialist Program next year.

‘Double Duopoly’ For NAB Radio Show ’94

NAB’s 1994 Radio Show in Los Angeles (10/12-15) will
be much bigger than next week’s Dallas show — if only for
the addition of three other broadcast-related conventions that
will join NAB in the same exhibit hall.

Concurrent but separate meetings
will be conducted by the Radio-Tel-
evision News Directors Associa-
tion, Society of Broadcast
Engineers, and Society of Motion
Picture and Television Engineers.

Although there’s some synergy
(NAB and RTNDA, for example,
may offer “‘one price for both con-
ventions” registration), the primary
rationale for this camaraderie is
economic. ““The NAB Radio Show
has been flat — struggling at best,”
NAB Joint Board Chairman Wayne
Vriesman told a Washington news
conference. “It’s our double duopo-
ly,” Vriesman said, comparing the
combination to the radio industry’s
own wave of consolidation.

RTNDA President David Bart-
lett dismissed reporters’ speculation
that the joint exhibition could lead
to an NAB takeover of his organiza-
tion. “It simply isn’t a threat,”
Bartlett said.

Mixed Reaction

Fuller-Jeffrey Broadcasting
President Bob Fuller criticized the
merged hall as being contrary to the
spirit of the unification of NAB and
the National Radio Broadcasters
Association, which created the
radio-only fall convention. ““The
danger is that radio gets diluted in
the process,” said Fuller, a former
NRBA director. Fuller said he

wanted to find out more about
NAB'’s reasoning, but said, “If it’s
Just based on more profit for NAB,
it’s a bad idea.”

The agreement drew praise,
though, from KOFY/San Francis-
co owner Jim Gabbert, who was
NRBA's President for most of its ex-
istence. Gabbert noted that “all
conventions are suffering from tight
money” and said the larger exhibi-
tion should give the Radio Show a
financial boost.

All four groups hope their com-
bined attendance numbers will at-
tract more commercial exhibitors
and encourage larger exhibits. If
their projections are correct, the '94
exhibit hall should generate over $2
million to be split up. The joint ex-
hibition contract runs for eight
years, with NAB managing the hall.

EARNINGS

iacom Inc. (AMEX: VIA)
Vregistered second-quar-

ter net earnings of $41.6
million (35 cents
per share), com-
pared to a loss
of $14.8 million
(12 cents per
share) a year
ago. (The '92
second-quarter
loss was mostly
attributed to a one-time charge
for debt restructuring.) Revenues
for the most recent quarter were
$495.8 million, up 10% from
$451.1 million.

Broadcasting revenues were
$48 million, up 8% from $44.6
million. Earnings from broad-
casting operations were $13.8
million, up 26% from $10.9 mii-
lion. The company said radio rev-
enues rose 7%.

Viacom, TM Century, Premiere

Viacom owns 14 radio stations
in eight markets, five TV stations,
MTV Networks, several cable TV
systems, and a TV syndication
company.

M Century Inc. (Nasdag:
TTMCI) finished its fiscal

third quarter ended June
30 with a net income of $151,000
(six cents per share), up sharply
from $17,000 (one cent per share)
a year ago. Revenues were $2.18
million, down slightly from last
year's $2.2 million.

The company incurred a
$43,000 charge during the third
quarter to move to a new build-
ing and consolidate its Dallas
headquarters.

TM Century produces jingies,
commercial beds, TV spots for
radio stations, music scheduling
software, CD music compila-

tions, computer equipment, and
CD players for radio stations.

remiere Radio Networks
P (Nasdag: PRNI} reported

a second-quarter net loss
of $43,000 (one cent per share),
compared to net income of
$346,000 (13 cents per share) a
year ago. Revenues rose to $2.6
million, up from $2.5 million last
year.

CEO Steve Lehman attributed
the loss to expenses related to
the launch of the company's first
radio station, KZDG/Denver,
which it acquired in January.

In addition to owning KZDG,
Premiere produces 14 syndi-
cated radio programs that are
distributed to 1500 station affil-
iates. It also operates a market-
ing promotion division that
develops customized promotion-
al campaigns.

D& reEFPorT

Price Fights Fairmont Reorganization

rice Communications has asked the FCC to re-

scind its grant of a short form (Form 316) trans-

fer-of-controf for the Fairmont Communications
radio group stemming from Fairmont's Chapter 11
bankruptcy reorganization.

The court-approved plan had removed Price designee Kim
Pressman from Fairmont's board of directors and added two new
directors representing Fairmont's senior lenders (the only other direc-
tor is Frank Osbom, President of Osbom Communications, another
Fairmont part-owner).

In its Petition for Reconsideration, Price claims that sort of
change requires a long-form apptication (314 or 315). You may recall
that Paxson Broadcasting used similar arguments a few months ago
to challenge a Jacor Communications reorganization — and lost.

Although Price is both a shareholder and creditor of Fairmont,
it stands to receive little — or nothing — from an anticipated seil-
off of Fairmont’s stations once the senior lenders are paid off.

Six Is Too Many, Competitor Charges In Duop

BEJ/Elizabethton, TN claims Holston Valley

Broadcasting’s pending $11,200 deal to buy

crosstown WITM is much more than a
duopoly. ‘BEJ says Holston Valley already controls five
broadcast outlets in the Johnson City-Kingsport-Bristol
market and is seeking to acquire “a remarkable and un-
precedented” sixth facility.

Holston Valley owns WKPT-AM-TV & WTFM/Kingsport, TN and
WKTP/Jonesborough, TN, an AM that’s in the same Arbitron market
but doesn't have a signal contour overlap with WKPT (AM). Holston
Valley also supplies programming to WOPI/Bristol, TN under an ar-
rangement it calls a “network affiliation agreement,” for which
Holston Valley pays a network compensation fee.

WBEJ claims the WOPI arrangement is actually an improper
LMA. It wants the FCC to either reject the WITM sale or designate
Holston Valley for a hearing on whether its WITM deal violates the
multiple ownership rules and whether it has misrepresented its rela-
tionship with WOPI.

Salem Picks Up CBN Radio Network

alem Communications has bought the CBN
Radio Network from Pat Robertson’s U.S. Media
Corp. for an undisclosed price.

The deal will accelerate the growth of Salen’s religious network,
giving it 200 affiliates and two additional satellite channels. Salem also
has a contract to distribute newscasts of Standard News, another
Robertson company, to commercial religious stations.

Salem plans to relocate the CBN operation from Virginia Beach
to Los Angeles by October 1.

In other regulatory and business news:

* Star Media Group has told clients that several months of ex-
perience with the FCC'’s new ownership rules has clarified just what
sort of premium to expect from duopoly buyers.

“Regardless of market size, the in-market player is willing and
able to pay between 3 and 1% muitiples of cash flow more than
the out-of-market buyer; the Dallas-based radio brokerage said
in its latest newsletter.

* From the “gee, good question” file: The FCC has amended
its rules, now requiring licensees to report on their license renewal
applications whether the station is still on the air. The agency says
the lack of that info “impairs its ability to render an informed deci-
sion as to whether grant of the renewal would be in the public in-
terest.”

* Lisa Smith, an attorney with a background in cable television,
has been named Mass Media Advisor to FCC Commissioner Andrew
Barrett. She was most recently with the law firm of Don, Alampi &
D’Argenio in Englewood Cliffs, NJ.

* KYEA/Monroe, LA is challenging a duopoly buy of KLIP by
crosstown KMLB & KJLO owner New South Communications. KYEA
owner Phoenix Broadcasting wants the FCC to count the ratings
of KRVV, which is owned by the son of New South's owner, against
the duopoly’s 25% audience cap.

* NAB has scheduled “European Radio Operations” seminars
for November 22-23 at Euro Disney near Paris. The sessions will focus
on sales and marketing, audience research, and programming.

* RAB has issued a call for entries in its “Chassie Awards,” which
honor the best radio productions for automotive advertisers. Top prize
is $2500; call {212) 387-2100 for an entry form.

—Randall Bloomquist, Jack Messmer

— i kearachohistern-com
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RADIO NETWORKS

LIVE FROM NAB RADIO 93
AT THE DALLAS CONVENTION CENTER

The
G. THURSDAY

Gordon ;1

b [Liddy
- ShOW 9AM-1PM

THURSDAY
AND
FRIDAY

2PM-6PM

Meet the stars of Unistar at the Unistar Suite
Wednesday, Thursday & Friday evening
Suite #934 in the Atrium of the Loews Anatole Hotel.
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RADIO BUSINESS

TRANSACTIONS

Salem’s Rocky Mountain High:
$5 million For KHIH/Denver

KNBA/VaIIe/o CA sells for $850,000 after winning preference for expanded band

KHIH/Boulder (Denver)
PRICE: $5 million

TERMS: Asset sale for cash
BUYER: Salem Communications
Corporation, owned by Edward At-
singer lil and Stuart Epperson. They
own 17 stations in 14 markets.
Phone: (805) 987-0400

SELLER: CLG Media, a subsidiary of
broadcast lender Chrysler Capital
Corporation. CLG is headed by
Chairman William Bishop and Presi-
dent Leon Melazzo. Phone: (203)
975-3200

FREQUENCY: 94.7 MHz

POWER: 100kw at 984 feet
FORMAT: NAC

BROKER: Gary Stevens of Gary
Stevens & Company

COMMENT: Chrysler acquired this
station in 1992 as part of a settle-
ment of litigation over loans to

@

COMMUNICATIONS

EQUITY

__ASSOCIATES

Do~ RusseLL.
JEANETTE TULLY
GLENN SERAFIN

Bivt Lisecky
Jint DUNLEAVY

Evan BLum

CEA is a member of the Nutional Association of Securities Dealers

Adams Communications. This sta-
tion and its former AM sister sold
for $5.8 million as part of a $19.25
million group deal in 1988.

_ Group Deal

Atkins-Caprock-Southwest

Stations

PRICE: $579,750

TERMS: Asset sale for a 20-year
promissory note for the entire sale
price at 8.5% interest. This price is
75% of the “fair market value; as de-
termined by an average of two ap-
praisals. The buyer, which is
controlled by members of a quali-
fied minority group (Hispanic), is
buying these stations under the
FCC's distress sale policy. The
seller had been designated for a li-
cense renewal hearing on its fitness
to remain a licensee for alleged
violations of various rules.

BUYER: La Voz Del Salvacion, a for-
profit corporation owned by Alex Ra-
mirez of Hallendale, FL and Jose
Vega of Miami, acquiring the com-
mercial station (KRGN/Amarillo, TX);
and Maranatha Radio Inc., a not-for-
profit corporation controlied by Di-
rectors Ramirez, Vega, and H. Gene
Ray of Miami Shores, FL, acquiring
the noncommercial stations. Phone:
(305) 456-5738

SELLER: Atkins Broadcasting (com-
mercial), Caprock Educational
Broadcasting Foundation (noncom-
mercial), and Southwest Education-
al Media Foundation (noncommer-
cial), all controlled by T. Kent Atkins
of Bedford, TX. Phone: (817) 498-7001

KOJOI/Lake Charles, LA
FREQUENCY: 91.7 MHz
POWER: 40kw at 377 feet
FORMAT: Religious

COMMUNICATIONS
EQUITY
ASSOCIATES

PRESENTS THE FIRST ANNUAL

CEA RaADI10 FINANCIAL BREAKFAST

AT THE

7:45 aM. - 9:00 a.M. SEPTEMBER 9, 1993
DaLLas ConventioN CENTER, BALLROOM D

PaRrTiAL LisT OF PANELISTS

MaT1T BREYNE

GREYHOUND FINANCIAL

Tom CARTER
NarronsBank

Mike CONNELLY

Donarpson, Lurkin & JENRETTE

Jim KuzEMCHAK
CIGNA

VN2 NCRLEH N0 A BRIV N 01 S0AY 2 BN AV Y ORK @ LONDON @ MUNICH @ PRAGUE @ HONG KONG

Inc. and its professional associates are registered with the NASD. Member SIPC.
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TRANSACTIONS AT A GLANCE

1993 Deals To Date: $1,605,710,831
(Last Year: $789,184,185)

This Week's Action: . . . ... . ... .. $7,786,250
(Last Year: $7,022,000)

Total Stations Traded This Year:.. .. ... 922
(Last Year: 830)

Total Stations Traded This Week: . ...... 22

(Last Year. 14)

® Deal Of The Week:
® KHIH/Boulder (Denver) $5 million

@ KOJO/Lake Charles, LA

® KAMY/Lubbock, TX

® KCCL & KERX/Paris, AR

® KNBA/Vatlejo, CA $850,000
® WWKO/Cocoa, FL $90,000

® KEEH/Spokane $148,000

KRGN & KLMN/Amarillo, TX
FREQUENCY: 103.1 MHz; 89.1 MHz
POWER: 3kw at 300 feet; 620 watts
at 413 feet

FORMAT: Religious

KAMY/Lubbock, TX
FREQUENCY: 90.1 MHz
POWER: 200 watts at 492 feet
FORMAT: Religious

KENT-AM & FM/Odessa, TX
FREQUENCY: 920 kHz; 90.5 MHz
POWER: 1kw day/500 watts night;
6.5kw at 454 feet

FORMAT: Religious

® KENT-AM & FM/Odessa, TX

® Quandras-Diamond State Stations $30,000
® KDEW-AM & FM/DeWitt, AR
® KLRA-AM & FM/England (Little Rock), AR

® WPDQ/Jacksonville $400,000
® KRNQ (FM CP)yHampton, IA $5000 (approximate)
® KKPL (formerly KHDLYOpportunity (Spokane), WA $3500

® Atkins-Caprock-Southwest Stations $579,750

® KRGN & KLMN/Amarilio, TX

® WXVI/Montgomery, AL $315,000
® KOJJ/East Porterville, CA $275,000

® WTUS/Mannington, WV $30,000

Quandras-Diamond State
Stations

PRICE: $30,000

TERMS: Asset sale for cash
BUYER: Max H. Pearson of Mid-
lothia, VA, a sole proprietor. He
owns WLEE/Richmond and KBCN/
Marshall, AR. Phone: (804) 745-0300
SELLER: Quandras Inc. and Dia-
mond State Broadcasting Inc., both
owned by Dr. Willie R. Harris of
North Little Rock, AR. Phone: (501)
7712197

Continued on Page 10

Al NAB/Radio ‘23 in Dallas.
Call or contact via Anatole,

BARRY
SKIDELSKY

Aftorney at Law

655 Madison Ave, 19th Floor
New York, NY 10021
(212) 832-4800

Affordable quality representation.
15 years' radio experience
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RADIO BUSINESS

TRANSACTIONS

Continued from Page 8

KDEW-AM & FM/DeWitt
FREQUENCY: 1470 kHz; 96.7 MHz
POWER: 500 watts day/[122 watts
night; 3kw at 145 feet

FORMAT: This combo is dark.

KLRA-AM & FM/England (Lit-
tle Rock)

FREQUENCY: 1530 kHz; 96.5 MHz
POWER: 500-watt daytimer; 5kw at
148 feet

FORMAT: Country

KCCL & KERX/Paris
FREQUENCY: 1460 kHz; 95.3 MHz
POWER: 500 watts day/126 watts
night; 680 watts at 571 feet
FORMAT: Country

WXVIi/Montgomery

PRICE: $315,000

TERMS: Asset sale for $225,000
cash and $90,000 in quarterly pay-
ments of $4500 under a five-year
consulting agreement

BUYER: Woods Radio Corporation,
owned by David Woods of Mont-
gomery. He owns WCOV-TV/Mont-
gomery. Phone: (205) 288-7020
SELLER: Capital Communications,
a general partnership jointly owned
by New South Communications Inc.
(80%) and ET Communications Inc.
(20%). New South is owned by
Frank Holladay of Meridian, MS. ET
is owned by Ronald and Tamara
Eubanks of Pike Road, AL. Capital
owns WZHT/Troy (Montgomery) and
WMCZ/Millbrook (Montgomery).
(WXVI is being sold to drop the com-
bined audience share below the
FCC’s 25% share cap.) New South
owns eight other stations in five
markets and has deals pending to
buy KLIP-FM/Monroe, LA and sell
WFTW & WKSM/Fort Walton, FL.
Another company jointly owned by
Holladay and the Eubankses is sell-
ing WMXA/Opelika, AL. Phone: (601)
693-2973

FREQUENCY: 1600 kHz

POWER: 5kw day/1kw night
FORMAT: Urban

COMMENT: The buyer is seeking a
waiver of the FCC's one-to-a-market
(radioTV) rule and told the Commis-
sion “the waiver here requested will,
if granted, permit the enhancement

of the two broadcast facilities
generically considered on the lower
end of the commercial spectrum,
UHF for television and AM radio on
today’s aural scene’”

KOJJ/East Porterville

PRICE: $275,000

TERMS: Asset sale for cash
BUYER: Azia's Entertainment Inc.,
owned by Shelby and Ledoria
Johnson of Clovis, CA; Greg Mac-
Millan of Valley Village, CA; Bacillio
Maciel of Fresno; and James Casey
of Los Angeles. The Johnsons own
36% of the seller. Maciel has an in-
terest in KTAA/Kerman, CA. Phone:
(209) 322-9734

SELLER: Tulare Lite Corporation,
headed by President Jerrold Miller.
Miller has an interest in WDKK/Avis,
PA, which is also being soid. Phone:
(202) 785-2720

FREQUENCY: 100.5 MHz

POWER: 570 watts at 644 feet
FORMAT: Spanish

KNBA/Vallejo

PRICE: $850,000

TERMS: Asset sale for cash
BUYER: North Bay Broadcasters
Inc., owned equally by Quick Broad-
casting Inc. and Redwood Broad-
casting Inc. Quick is owned by
Manley Caldwell and Carol Benton
Peterson as trustees of the trust of
Harry Benton; Andy Santamaria of
Vacaville, CA; Harry Benton of Snow-
mass Village, CO; and Jacob Fuchs-
berg of New York. Redwood
Broadcasting is owned by Redwood
MicroCap Fund Inc., headed by
President John Power of Vacaville;
the Rockies Fund Inc., headed by
President Stephen Calandrella of
Colorado Springs; and Stephan
Ponek of Benicia, CA. Quick owns
KUIC/Vacaville, which will be
operated as an AM-FM combo with
KNBA. Phone: (707) 446-0200
SELLER: KNBA Inc., owned by the
Estate of Louis Ripa, deceased.
Samuel Ripa is personal represen-
tative of the Estate. Phone: (707) 644-
419N

FREQUENCY: 1190 kHz

POWER: 1kw daytimer

FORMAT: Country

COMMENT: This station is one of
four nationwide that qualified for
the highest priority category for mi-

gration to the expanded 16101700
kHz AM band.
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WWKOICocoa

PRICE: $90,000

TERMS: Asset sale for $2000 cash
and 88 monthly payments of $1000
BUYER: Brevard Broadcasting Inc.,
owned by W.F. Standley Ill of
Rockledge, FL. Phone: (407)
631-6827

SELLER: Walker Broadcasting Inc.,
headed by President Keith Walker.
Phone: (407) 636-8600
FREQUENCY: 860 kHz

POWER: 1kw at 121 feet

FORMAT: Gospel

WPDAQ/Jacksonville

PRICE: $400,000

TERMS: Duopoly deal; asset sale for
$300,000 cash and a promissory
note for $100,000 at one point above
the prime rate of Chase Manhattan
Bank. Monthly payments are to be
on a four-year amortization sched-
ule, but with a balloon payment for
the outstanding balance due at the
end of two years.

BUYER: Prism Radio Partners L.P.,
whose general partner is PRP, GP,
L.P., whose general partner in turn
is Phalen & Associates Inc., owned
by President William Phalen of Cor-
ona Del Mar, CA; John Duff of San
Anseimo, CA; Thomas Goodrich of
Palo Alto, CA; William Robinson of
Pittsburgh; and John Noerr of In-
cline Village, NV. Major investors in
Prism include J.P. Morgan Invest-
ment Corp. and Stipa Investments
L.P. Prism owns WOKV &
WKQLWNacksonville and owns or is
buying 11 other stations in four mar-
kets. Phone: (602) 323-9400
SELLER: Genesis Communications
of Jacksonville Inc., headed by
Bruce Maduri and Robert Sterling
lll. They also own WNIV/Atlanta and
WLQY/Hollywood (Miami), FL.
Phone: (404) 875-0970
FREQUENCY: 690 kHz

POWER: 50kw day/10kw night
FORMAT: News/Talk

COMMENT: This station sold for
$925,000 in 1989. The application
states WPDQ-WOKV & WKQL had a
combined share of 95% in the
Spring 1993 Arbitron survey of the
Jacksonville metro.
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KRNQ (FM CP)/Hampton
PRICE: $5000 (approximate)
TERMS: Asset sale in return for
used equipment valued at approxi-
mately $5000

BUYER: James Ingstad Broadcast-
ing Inc., owned by James Ingstad of
Valley City, ND. He owns 19 stations
and CPs in 12 markets. Phone: (701)
237-3775

SELLER: John Linder of Mankato,
MN. He has interests in seven other
stations and CPs in five markets.
Phone: (507) 345-4537
FREQUENCY: 98.9 MHz

POWER: 6kw at 325 feet

KKPL (formerly KHDL)

Opportunity (Spokane)
PRICE: $3500

TERMS: Duopoly deal; asset sale for
cash

BUYER: Concrete River Associates
L.P., owned by general partner Rob-
ert Hauser of Coifax, WA and Bill
Gott of Spokane, WA. Hauser is also
general partner of KCLX & KRAO
(FM CP)/Colfax and is buying
KZZL/Pullman, WA. Phone: (509)
397-3441

SELLER: Silverado Broadcasting
Company, headed by Ronald Miller.
It also owns KNFR/Opportunity, WA;
KEXX/Tracy, CA; KWG/Stockton, CA;
KAQQ & KISC/Spokane; and KVIQ-
TV/Eureka, CA. His wife, Diane Dis-
ney Miller, is President of Retlaw
Enterprises, which owns six radio
stations. Phone: (209) 476-1230
FREQUENCY: 630 kHz

POWER: 1kw day/32 watts night
FORMAT: News/Talk

COMMENT: This station has a CP to
move to 840 kHz with 50kw day/250
watts night, which will create con-
tour overlaps with KCLX & KRAQ
(and also with KZZL once it imple-
ments a power increase). The ap-
plication states none of the four
stations has a reportable audience
share in Arbitron's Spokane metro
survey and that their combined
share was less than 11.7% in the
most recent Willhight survey of the
Puliman, WA-Moscow, ID market.

KEEH/Spokane

PRICE: $148,000

TERMS: Asset sale for cash
BUYER: Upper Columbia Media As-
sociation, a nonprofit corporation
headed by President Jere Patzer of
Spokane. Patzer and Director Kevin
Kruger of College Place, WA are of-
ficials of KGTS/College Place. Direc-
tor Max Torkelsen Il of Spokane is
also adirector of KSOH/Yakima, WA.
Several directors have low-power TV
interests. Phone: (509) 838-2761
SELLER: Sunbrook Communica-
tions Corporation, owned by Larry
Roberts, Alan Cooper, and Edward
Cooper. They also own KBLG-KRKX
& KYYA/Billings, MT: KGRZ & KDXT/
Missoula, MT; KXTL-KQUY & KAAR/
Butte, MT; KXGF & KAAK/Great
Falls, MT; and KXAA & KYSN/Rock
Island-East Wenatchee, WA_ Phone:
(509) 326-9500

FREQUENCY: 104.7 MHz

POWER: 320 watts at 1378 feet
FORMAT: Contemporary Christian

WTUS/Mannington

PRICE: $90,000

TERMS: Asset sale for cash. The
buyer is programming this station
under an LMA.

BUYER: Richland Radio Inc., own-
ed by John and Jean Petrini and
Nunzio Sergi of Vineland, NJ. John
Petrini and Nunzio Sergi have in-
terests in an applicant for a new FM
at Manahawkin, NJ. Phone: (609)
697-3041

SELLER: Joseph Donald Powers of
Wenonah, NJ. He also owns
WSKR/Petersburg, NJ and an FM
CP for Wildwood Crest, NJ. Phone:
(609) 464-0467

FREQUENCY: 102.7 MHz

POWER: 3.2kw at 151 feet
FORMAT: Country

For The Record

Although not mentioned in
AmCom’s news release, its pur-
chase of WWMM/Anderson
(Greenville), SC reported in last
week’s Transactions (R&R 8/27)
also included AM sister WANS.
The total for stations traded this
year has been increased by one
in this issue.

on TV since Simon & Simon.

Up Your Ratings For Less Than
the Price of a Decent Rolex,

Carden & Cherry creates proven, pre-tested, successful
television campaigns that people actually watch. And by

our calculations, there hasn’t been a more popular trio

Sister®

Look for us at the NAR Radio Show. Booth 208
Meet Sister, Live & In Person. Friday. 11:00 AM.

For market availability call 1-800-272-3225

© 1993 Carden & Cherry. Inc. ® 1220 McGavock Street ¢ Nashville, TN 37203
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24 Hour Satellite Delivered Programming
Customized for YOUR Station
in YOUR Market.

do YOUR homework
are research driven
are dedicated to the quality of YOUR programming
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Introducing
Core Call Out Research.

A New Call Out Company that Targets
Your Station’s Core Listeners.

ore listeners repre-
sent up to 80%
of your Arbitron
AQH. That’s why
America’s leading
programmers and
consultants agree that targeting
core is the strategy for the 90s.
Introducing Core Call Out
Research. A new company that

tests your core listeners, the
people who matter most.

More Core. By Far.

Core Call Out Research
samples are 100% your cume
listeners and at least 50%—and
up to 100%—of your core.
Every week. Guaranteed.

Stations complain that most
call out companies don’t
include enough core listeners in
their research—as few as 20% in
a weekly sample. |

P.O. Box 17507

% of Your Core

70 %

60

50

40
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20

10

Other Core
Research Call Out
Companies Research
And when 80% may not even
listen to your station or format,
there’s no way to accurately
evaluate your Currents and
Recurrents, much less tell a
Power from a stff.
Imagine... AOR listeners

rating AC songs. It’s a joke.

Core
Call Out
Research

_waann americancadighictary com

Leading Broadcasters Trust
Core Call Out.

Leading stations say, “I want
more core in my call out!”
Finally, they’re getting it.

America’s leading broadcast-
ers are signing up for Core Call
Out Research. Companies
like Gannett, Emmis, WIN,
Bonneville, Capitol and Apollo
to name a few.

Core-Driven Radio.

Core drives ratings. Core
should drive your call out.

Call Core Call Out
Research — Jodie Renk-Reeb
at (818) 986-0333. Today.

Encino, CA 91416-7507
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Bryant

Lopes

Bryant, Lopes Set
To Head American

Urban Networks
Co-President Williams exits

American Urban Radio Net-
works (AURN) has promoted two
web veterans to top management
posts. Jack Bryant has been nam-
ed President of AURN, while Jerry
Lopes has been elevated to Presi-
dent, Program Operations and Af-
filiations. AURN co-President E.J.
Williams has exited.

AURN Co-Chairman Ronald
Davenport commented, “‘Jack and
Jerry represent the very best in our
business. Through years of service,
they’ve proven that intelligence and
hard work are the cornerstones for
success. We know they will con-
tinue to play important roles in the
development and success of Amer-
ican Urban Radio Networks.”

Background Check

Bryant had been Co-President of
AURN since mid-1991. He joined
the National Black Network in
1978 and held a variety of posts with
the web, including VP/Affiliate Re-
lations and VP/GM of NBN 1L
(AURN was created in 1991 as a
joint venture between NBN and the
Sheridan Broadcasting Net-
works.)

Lopes, who was previously Ex-
ec. VP/Programming, joined Sher-
idan as ND in 1980 and was later
promoted to VP/Programming &
Operations. His radio career also
includes a stint with WHDH &
WCOZ/Boston.

Smart

King’s Condom Campaign

In cooperation with the makers of Trojan Condoms, Westwood One
will air more than 1000 AIDS awareness announcements from now until
July '94. Larry King (c) recorded some announcements for the cam-
paign, which was prepared by the DMS radio buying and promotion
agency. Flanking King are Westwood One VPIGM Thom Ferro (I) and

DMS’s Ron Higgins.
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Stein To Head River City Pair

Dick Stein has
been upped to
VP/GM at River
City Broadcast-
ing’s KPNT
(The Point) &
WFXB  (The
Fox)/St. Louis. §&
Stein replaces
John Gutbrod,
who resigned to
pursue other op-
portunities.

RCB CEO Barry Baker com-
mented, “I've known Dick Stein for
over 10 years and have been an ad-
mirer of his work throughout. River
City was fortunate to attract some-
one with Dick’s major market ex-
perience. His contributions have
been considerable.”

“I'm excited about the future of
RCB, the Point, and the Fox,” said
Stein. *“Our goal is to make these
two stations among the most suc-
cessful in St. Louis.”

Prior to joining KPNT & WFXB
as VP/Station Manager earlier this

Stein

with The Dolans

Very Personal!

year, Stein was VP/GM at KKLD
& KJYK/Tucson, LSM at KFRC/
San Francisco, and GSM at
KIOI/San Francisco.

P P —

Entercom Gathers
Moss As PD Of
Pittsburgh Trio

KWNR/Las
Vegas PD Gary
Moss has been
named PD at En-
tercom’s WEEP
& WDSY-
WXRB/Pitts-
burgh Country
trio, effective Sep-
tember 20. He
succeeds Gerry
McCracken, who
left the stations
six weeks ago.

Moss
MOSS/See Page 34
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Roesler Appointed KRQR/SF GSM

KRQR/San Francisco NSM Tim Roesler has been appointed GSM
at the CBS Classic Rock outlet.

VP/GM Don Marion commented, “Tim has done an outstanding
job as our NSM and has proven himself more than equal to the task
of heading KRQR'’s sales department”

Roesler said, “CBS and Don Marion have put together one of the
premier management teams in AOR today. I'm ecstatic to be working
with such seasoned and experienced pros’”

Roesler joined the station in 1989 as LSM. Previously he was GM
of KZXR & KDON/Monterey-Salinas-Santa Cruz and National and Re-
gional Sales Manager at KFAB & KGOR/Omaha. Marcie Miils has been
named to replace Roesler as NSM.

WGRR/Cincinnati Taps Richards As GSM

WIRBTV/Orlando GM Jim Richards will return to Cincinnati and
become GSM of WGRR/Cincinnati, effective September 13. He suc- §
ceeds Diane Dalton-Verzijl, who departs the Gold outlet to become
GSM of ABCICap Cities Atlanta duopoly WKHX-AM & FM-WYAY.

According to GM David O’'Donnell, “J.R. is a pro. We're thrilked to
have this quality sales guru leading our pack of top-notch sales repre-
sentatives.

Richards previously held sales and sales management positions
at Cincinnati stations WCKY & WWEZ, WSAI, and WLW.

WGRR has also promoted account executive Karen Schlichte-
Brown to Sales & Marketing Manager.

PR

-

Epic Records has promoted Associate Direc-
tor/A&R Frankie LaRocka to Director/A&R. He will
be based in New York and report to label Exec. VP
Richard Griffiths.

LaRocka, who joined Epic in 1990, previous-
ly spent five years in the A&R department at Atlan-
tic Records. He is also a professional drummer
who has worked and recorded with, among others,
Bryan Adams, Bon Jovi, Scandal, and John Waite.

R R R #

Surfin’
Seattle

When the Butthole Surf-
ers performed at Seattle
Arena, band member
Paul Leary (r) posed with
Nirvana frontman Kurt
Cobain.

America’s Fastest Growin

Talk Network Will Work For YOU!

Radio’s best Talk Talent is ready to work for you!

All barter, flexible scheduling,

plenty of local avails and localizing elements!
COST-EFFECTIVE PROGRAMMING THAT GETS RESULTS!

~ Contact Rich Wood at (212)642-4533.

_ywww.americanradiohistorv.com

JOin US at NAB. IDB Booth 819. * Newsweek Focus August 3, 1992.
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October 8, 1993 will mark R&R’s twentieth
year of service to the industry.

To COMMEMORATE THIS OCCASION, Everyone at your station or company is

we'd like our readers to share their welcome to participate, so make as many

opinions on which people and events were copies as you like.

the most influential movers 'n’ shakers of Once the ballots are in, we'll conduct a

the past 20 years! random drawing and one lucky
Simply photocopy the reader will win a personal

attached ballot, make
your choices, and
fax or mail it

<
w” A

September
10, 1993.
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s 20TH ANNIVERSARY?

READERS’ POLL

You're encouraged fo nominate up to five candidates per question. If you have
fewer than five nominations, that's OK, too. Everyone at your station or
» company is welcome to participate, so make as many copies as you like.

1. Who were the most influential radio programmers of the past 20 years?
2. The most influential radio execs?

3. The most influential air personalities?

4. The most influential radio stations?

5. What were the best radio promotions?

6. Who are the most influential recording artists?
7. The most influential record execs?

8. Your favorite songs?

9. The most common Indusiry cliches?

10. The most important radio events?

11. What will be the biggest changes in radio in the next five years?

Name: Phone Number { )

FAX YOUR BALLOT TO (310) 203-9763 or
MAIL TO R&R, 1930 CENTURY PARK WEST, LOS ANGELES, CA 90067

VOTING DEADLINE: SEPTEMBER 10, 1993

Rl . _ www americanradiohistorv.com
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Watkins Becomes
WALR/Atlanta PD

Mike Watkins
has been promo-
ted to PD at Mid-
western Broad-
casting UC outlet
WALR/Atlanta.
He replaces Sam
Church, who left (
the station to be-
come GM at .
WWMM/Green- . % 3,
ville-Spartan- Watkins
burg last week.

Watkins told R&R, “I'm ex-
tremely excited. I've really been
blessed with the perfect opportuni-
ty. I've got a solid airstaff, Bob
Huntley’s a real good GM to work
with, and the company has been ex-
tremely supportive. There’s a ton of
potential for growth.”

Watkins, a 13-year radio vet, pro-

WEA’s Executive Assembly

WEA recently held its Marketing Managers Meeting in Vancouver, Taking a break for a photo opportunity are
(Ir) LIVE Entertainment President/CEQ (and incoming WEA Co-President/COO) Dave Mount, Warner Bros. Chair-
man Mo Ostin, Warner Music Group Chairman/CEQ Bob Morgado, WEA President Henry Droz, Atlantic Co-Chair-
men/Co-CEOs Doug Morris and Ahmet Ertegun, EastWest Chairperson Sylvia Rhone Atlantic Vice
Chairman/CFO Mel Lewinter, and Elektra Chairman Bob Krasnow.

KNNS/Phoenix
Goes All-Sports

KNNS/Phoenix this week drop-
ped its News/Talk format in favor
of an all-Sports approach. The sta-
tion has hired Dawn Nici as its new
PD; she replaces Bob Baker, who
remains with the station as a
reporter.

KNNS features three former
Sports Entertainment Network
personalities in drive time: Tom
Arthur and Chris Hurtz host
mornings, while Arnie Spanier
handles afternoons. The Resource
Media station carries play-by-play
for several baseball and football
teams, as well as several syndicated
sports talk shows.

Nici most recently produced the
morning show at crosstown News/
Talk KFYI. She has also been a
producer at all-Sports WFAN/New
York and the Mutual/NBC net-
works. Nici’s career also includes

grammed WGCI (AM)/Chicago
before joining WALR in June.

news stints at WHN/New York and
WREF/Danbury, CT.

Rhino Places BET

As part of a non-exclusive agreement, Rhino Records will license, pro-
duce, and manufacture new audio compilations for BET Direct, a subsidiary
of Black Entertainment Television. The compilations will be sold exclusively
via BET's cable network and marketed under the BET On Music label.
Finalizing the deal are (I-r) Rhino Exec. VP Bob Emmer, BET Holdings
President/CEO Robert Johnson, BET Direct President Janis Thomas, and
Rhino’s Mark Pinkus.

Radiohead’s ‘Creep’ Crawls To L.A.
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CEMA and Capitol execs congratulated Radiohead on the success of the band's recent single, “Creep.” Backstage at
L.A.’s Whisky are (standing, I-r) CEMA’s Steve Rosenblatt and Sr. VP/Sales & Marketing Joe McFadden, drummer Phil
Selway, Capitol's Brian MacDonald, bassist Colin Greenwood, vocalist/guitarist Thom Yorke, Capitol President/CEO
Gary Gersh, guitarist Ed O'Brien, and Capitol's Dave Downey and Sr. VP/National Promotion John Fagot; (kneeling, I-r)
guitarist Johnny Greenwood and Capitol’'s Rob Gordon and VFP/international Tom Corson.

Introducing

Focus on the Family
COMMENTARY

Featuring psychologist and best-selling author,
8y Dr.g]ames Dobson s

Since 1977, Dr. Dobson has
offered practical, time-tested
advice for strengthening the
family. Today, more than 2,000
stations nationally carry his daily
broadcast.

Focus on the Family Commentary is a daily, 90-
second feature that will provide your listeners with
answers to some of life's toughest questions facing
today's family.

©1993 Focus On The Family

Sound Advice From America’ Foremost Authority on the Family

Dr. Dobson tackles questions such as . ..
= How can [ meet the difficult challenges of parenting?

= What can I do to make my marriage the best it can be?
= How can [ increase my self worth? A

Focus on the Family Commentary is available in all
markets via radio's most flexible barter agreement on an
exclusive basis. So, don't delay.

Call Mike Trout at 719 = 531 = 3344.

e

Join these fine stations who have already put
Dr. Dobson to work for their listeners . . .

KNX, Los Angeles, CA'~ WSBA. York. PA  WFHK. Pell City, AL
WKVI, Knox, IN KIOL, Midland, TX ~ WJR, Detroit, MI
KDRD, Sedalia, MO  KHTE. Redding, CA  KLSF Amarillo, TX

"I bave been extremely impressed with the
quality of Dr. Dobson's commentaries, and
even more so with the listener feedback. In
Jact, I've received more positive response on
this addition than anything else we've done
Qous < THE bere in several years."

amii Y

Phil Boyce. Operations Manager
BROADCASYT NG

WIR. Detroit

wLamericanradiohistorv.com = —
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“If you’re in the market
for a jingle package that is
totally unique and helps
your station stand out from
all the rest, may | suggest
Ridin’ with KSCS from our
friends at TM Century.”

— Terry Dorsey
nagrnings at KSCS

g americanradiohistorv.com

“When we were discussing new
jingles we all agreed different
was good. We opted to go with
TM Century, the only people
who could capture the feeling of
our radio station.
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NEWSBREAKERS.

®SCOTT PAGE joins the Midwest
Family Broadcast Group as VP/New
Business Development.

®GEORGE YOULIOS becomes
GSM at WXPS/White Plains, NY,

®MICHAEL ABEL has been ap-
pointed Director/Affiliate Sales at
WRKO/Boston's Atlantic Radio
Sports. ARS also promotes LINDA
LAREAU LYNCH to NSM and WIL-
LIAM EBBEN and MIKE KELLOGG
to Co-Sales Managers.

®LUZ ERDMANN has been pro-
moted from Regional AE to NSM at
KIIS-AM & FM/Los Angeles.

Records

Motta

Erdmann

O®MICHAEL MOTTA shifts to Local
Promotion Manager at Capitol Rec-
ords. Prior to his appointment, he
served in the label's Management
Trainee Program.

® ROBERT WIPPER has been pro-
moted from Director/Central Pur-

chasing to VP in Sony Music's

Manufacturing Operations De-
partment.

®DICKEY ZWIRN has been elevated
from Marketing Manager/Los An-
geles to Branch Manager/New York
at BMG Distribution. Assuming
Zwirn's former post is JEFF BAL-
LENBERG, who previously was a
Sales Representative in the L.A. of-
fice. Shifting to BMG's Washington,
DC bureau are Marketing Manager
ROB MANSFIELD and Sales Man-
ager ED CLIMIE. They most recent-
ly served as Sales Representatives
in the Denver and Dallas branches,
respectively.

® FUTURIST RECORDS has entered
into an agreement to become the
exclusive US. licensee of Peaceville
Records. Futurist also has signed a
threeyear exclusive distribution
agreement with the Alternative Dis-
tribution Alliance.

® JEFF BURROUGHS — formerly
Manager at Flexx Management —
segues to Columbia Records as Pro-
duct Manager/Black Music Mar-
keting.

National Radio

®GREGORY RAAB joins Major Net-
works Inc. as Affiliate Sales Man-
ager. The 20-year radio veteran
formerly was VP/IGM at WDZR/
Detroit.

®CBS RADIO SPORTS will begin its
14th season of NFL coverage on

September 6 at 8:45pm ET (Cowboys
vs. Redskins). The network will pro-
vide play-by-play for 46 games dur-
ing the 18-week regular season,
along with the AFC-NFC Pro Bowl.
Concurrently, CBS HISPANIC RA-
DIO NETWORK will cover four post-
season NFL games as well as the
Super Bowl; (212) 975-3773.

Burroughs

Anthony

®MIKE ANTHONY has been pro-
moted to Director/Affiliate Relations

at StandardNews. He joined the net-
work last year as Sr. Correspondent.

O ULTIMA RADIO NETWORK now is
offering the hourlong “Country
Flashback With Nancy Turner” on a
national basis; (708) 758-2500.

Industry

O BILL SONDHEIM is boosted from
VP to Sr. VP in PolyGram Video's
Sales & Marketing Department.

®RACHELLE FIELDS — a 10-year
company veteran — moves up to Sr.
VPICreative at Warner/Chappell Mu-
sic Inc.

® CLARK MILLER has been tapped
as Director/Legal & Business Affairs
at EM! Music Publishing. He previ-
ously handled business affairs at
the company’s Canada branch.

Changes

AC: WMGN/Madison, WI names Kath-
ryn Vaughn MD . . . KRRI/Las Vegas AE
Jay Goldberg crosses the street to KRLV
for similar duties.

AOR: KSSY/Wenatchee, WA names
Debbie Campestrini MD . . . KJEZ/Pop-
lar Bluff, MO creates an MD post for Keith
Taylor . . . KSEZ/Sioux City, 1A MD Dan
Schumacher exits; PD Tim Harrison as-
sumes MD duties . . . KSKE/Vail, CO MD
Tony Baroni exits . . . WQFM/Milwaukee
replaces exiting middayer John Morrill
with former crosstown WLZR afternooner
Greg Fitzgerald . . . WLLZ/Detroit hires
Art Regner as morning-show producer

. WWCT/Peoria night rocker Peter
Stott segues to the same position at
WYMG/Springfield, IL. Stott succeeds
Randi West, who becomes Promotions Di-
rector/midday personality, replacing the
exiting Karen Young Back in Peoria,
overnighter Jason Janc grabs Stott’s slot
.. . WHTF/York, PA welcomes Jim Cooke
for mornings.

CHR: At WKSF/Asheville, NC: Bill
Catcher and Nikki Thomas are named
APD and MD, respectively, as Glenn Trent
exits . . . WAZY/Lafayette, IN Promotion
Director C.J. Ryan adds MD duties, re-
placing Scott Alan, who joins WZPL/Indi-
anapolis . . . WHHY/Montgomery APD/

Promotion Director Karen Rite adds MD
duties. Night slammer John Boy takes the
Promotion Director post . . . Rob Wool-
man — who left the PD post at KYQQ/
Wichita to become KBSY/Ft. Smith, AR’s
night slammer — segues to afternoons . . .
Storm Davis exits WDAY-FM/Fargo, ND
to take the midday shift at crosstown KSSZ
. KHFV/Austin greets former KRLB/
Lubbock, TX overnight talent Krash Kel-
ly, who replaces Morganna McCann . . .
At WSBG/Stroudsburg, PA: Maxine exits
WWKX/Providence to take overnights;
Kara Curry leaves crosstown WPMR/
Mount Pocono, PA for swing duties . . .
WGTZ/Dayton, OH ups parttime air talent
Gretchen Corbett to Programming Asst.

Classic Rock: WAZU/Dayton boosts
parttimer Tom Hough to overnights . . .
WWRX has relocated to 75 Oxford St.,
Providence, RI, 02905. Its new phone and
fax numbers are (401) 781-9979 and (401)
781-9329, respectively.

Country: Daniel Dunn joins WPCX/
Syracuse as MD/morning co-host; Johnny
Walker assumes middays, exiting cross-
town AC WYYY.

Gold: Thomas Frawley and Ann Le-
don join WYUU/Tampa as AEs.

NAC/Contemporary Jazz:
WYBC/New Haven names Samuel V. Wil-

son and Dennis Diener Jazz Co-Directors.
They’ll share the responsibilities of exiting
PD/MD Michael Camillo, who becomes
Associate Director/Promotions at Columbia
Jazz. Camillo will consult and keep his air-
shift at 'YBC.

New Rock: At KWOD/Sacramento:
Joe Gomez relinquishes Production Direc-
tor duties for the night slot; weekender
Zog assumes Gomez's former post; Ally
Storm exits . . . WKOC/Norfolk's new
phone number is (804) 671-1000.

News/Talk: Local public relations
executive Pat Milan adds KSTP/Minneap-
olis AM drive duties, replacing Bob Yates.

UC: WCKU/Lexington, KY afternooner
Don E Cologne takes on MD duties.

Records: BMG Distribution’s Wash-
ington, DC office ups Product Development
Coordinator/Alternative Music Lois Ech-
ols to Singles Coordinator.

National Radio: Michelle Oakes
joins Katz Radio Group Syndication as pro-
ducer of ‘“The Pete Rose Show' . ..
Twelve-year NFL veteran Matt Millen
joins CBS Radio's sportscasting team;
“‘NFL Preview'' host Greg Gumbel adds
play-by-play duties.

Industry: Country Music Association
Director/Marketing Joe Aniello is on ad-

ministrative leave.

WOMC/Detroit (313) 937-2837

S

- — PDf/air talent KQYN/Twen-
. tynine Palms,
. 373-0189

Worcester, MA (508) 562-1621

. rector WMKS/Macon, GA
& (317) 926-2579

Nick Arama — Middays
Ray Baum (aka R.J. Stone)
CA (714)
Paul Ciliano — PD WSRS/

Derrick Layne — News Di-

? Marriages

KCQR/Santa Barbara, CA

§
5 Sales Manager Traci Claus-

sen to Brian Seelos, August
22.

WMZQ/Washington APD/

MD Mac Daniels to Giant
Records Director/Southwest
Country Promotion Karen
Murray, August 28.

WPLZ/Richmond PD Phil

Daniel to Monique Mitchell,
August 28.

Births

Jeft Wyatt, wife Kathy, son
Spencer Marshall, August 30.

artist Alan Jackson, wife
Denise, daughter Alexandra
Jane, August 23.

Larry Williams, wife Kristine,
daughter
August 25,

WHFS/Washington morn-
ing talent Wes Johnson, wife
Kim, son Samuel
August 19.

Barrett,

KQMQ-AM & FM/Honolulu

PD Kriss Hart, wife Mary,
daughter Cheyenne, August
19.

Arista Records recording

KMGG/Monte Rio, CA PD

Gt TR

Erica Elizabeth,

KIIS-FM/Los Angeles PD

S

Condolences

R

.
.
1

Dopsie (aka Alton Rubinj, 61,
August 26.

R

Zydeco pioneer Rockin’

0l

COMPACT

36

DIGITAL AUDIO
The world standard in music libraries in use on over 2700 stations.

For Information Call: (800) TM Century,

_AAAA-akrekicarradiohisterscom
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Audio: TM Century Television creates Audio: We leave your competition
innovative marketing strategies. hanging out to dry.

Audio: Our quality and service Audio: Best of all — we boost
beats all others. your ratings!

Call 800 Tp4 CeniurY
for our NEW DEMO

S ————WANAaRReFeanradiohistorv.com-— — T T T TN ®T b iEEE T S—-
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our ultimate success in the

workplace depends on your

ability to delegate effec-
tively. To help you focus on this is-
sue, Frank Huppe — author of
“Delegate: Multiply Your Impact”
(National Press Publications) —
says to keep in mind that a man-
ager’s main responsibility is staff
development.

Six Excuses

Here are the six most common
excuses of managers uncomfor-
table with delegating power:

I can do it better myself. Maybe,
but then no one else will get the op-

® September 8-11 — NAB Ra-
dio Show. Convention Center,
Dallas.

® September 29 — CMA
Awards. Grand Ole Opry, Nash-
ville.

® Sept. 29-Oct. 2 — RTNDA
48th International Conference &
Exhibition. Convention Center,
Miami.

]

g

®October 12-17 — NBMC
Convention. Radisson Plaza
Hotel, Alexandria, VA.

® October 23-26 — RAB Board
Meeting. Arizona Biltmore,
Phoenix.

® October 27 — “Radio Station
Values & Finance” Seminar by
Kagan Seminars Inc. Park Lane
Hotel, New York.

st

i

§

® November 6 — Radio Mgrs.
Round Table For Small & Medi-
um Markets. Kansas City Air-
port Hilton.

® November 11-13 — YBPC
Convention. Hyatt Regency,
New Orleans.

1994

@ January 30 — Pollack Media
Group European Programming/
Management Seminar, Palais
des Festivals, Cannes.

Greaf products . . .

portunity to learn. It’s more impor-
tant to teach them.

I like to do that part of the job.
Great, but you're going to have to
let go of tasks that prevent you
from growing.

I don’t have time. Planning,
training, and following up assign-
ments are time-consuming, but
what’s going to save you more time
in the long run?

I don’t have confidence in my
employees. Identify specific rea-
sons why you don’t trust your em-
ployees’ work and examine them
closely. Be careful of making un-

® January 30 — MIDEM 94,
Palais des Festivals, Cannes.

® February 56 — Dan O'Day’'s
PD Grad School. Radisson Ho-
tel & Suites, Dallas.

® February 7 — 21st Annual
American Music Awards. Shrine
Auditorium, Los Angeles.
®February 7 -8 — Radio Group |
Head Fly-In. Washington Park
Hyatt, Washington.

® February 10-11 — Broad-
cast Cable Credit Association
Seminar. Sheraton Grand Hotel,
Tampa.

® February 11-13 — Gavin
Convention. Westin St. Francis
Hotel, San Francisco.

® February 17-20 — RAB Man- .
aging Sales Conference & Ex-
ec. Symposium. Loews Ana-
tole, Dallas.

® March 2-5 — 25th Country
Radio Seminar. Opryland, Nash-
ville.

® March 19-22 — 36th Annual
NARM Convention. San Fran-
cisco, San Francisco Marriott.
@ March 21-24 — 72nd Annual
NAB Convention. Convention
Center, Las Vegas.

® May 22-25 — 34th Annual
Broadcast Cable Financial
Mgmt. Association and Broad-
cast Cable Credit Association
Conference. Sheraton Harbor
Istand Hotel, San Diego.

g

Perceptual Studies
Auditorium Music Tests

Auditorium Format Analyses

Focus Groups
Tracking

R&R OVERVIEW

substantiated assumptions. Try
delegating tasks that build skills.

I won't get the credit. Focus on
what you can accomplish through
your employees, not your own self-
aggrandizement.

I'm not sure what to delegate.
Don’t delegate crises, confidential/
personal matters, policy-making
tasks, unnecessary tasks, assign-
ments your boss asked you to han-
dle — unless you’ve asked permis-
sion to delegate — or the develop-
ment of those who report directly
to you.

Six Suggestions

To delegate more effectively,
Huppe offers the following six sug-
gestions:

Review your plan. Decide what
must be done, who should do it, and
when it should be done. Get the
okay from your boss.

Know your people. You can’t de-
cide who’s best for what task un-
less you know your staffers’
strengths, weaknesses, goals, and
desires. Ask for their input. Re-
member that the right person may
not be the best person.

Hold a conference. Explain how
the job relates to the company’s
goals. State the results you expect
before listing the necessary tasks,
and begin sentences with “We’ll
need . . .” rather than ‘“You’ll have
to .. .” Ask for staff input.

Set deadlines. Allow employees
to establish their own deadlines —
within reason. Schedule regular re-
views.

Grant authority. Make sure all
the other co-workers know who’s in
charge of a particular project. Al-
ways delegate an entire task to
avoid confusion.

Follow up. Send a memo describ-
ing the job to be delegated, time
frame, point person, etc. Better
yet, have the staff member in
charge do it. Compliment the em-
ployee throughout the project, but
review the person’s work only at
specific times to keep from meddl-
ing. Remember that your aim is
development, not perfection.

“You can haggle but you can’t cackle!"

& 1993 AL ROSS Qistribuled by Sanahill Arts

deal.

- Open Negotiations With Questions

on't open a negotiating session with a demand or an offer. You risk
reaching an agreement without knowing if it's the best pcssible

Instead, Newburyport, MA-based CCC Business Studies President
Barry Elms recommends you begin negotiations by asking questons to
gain pertinent information, clarify facts, and establish needs and limits.

Opening negotiating sessions with questions also allows you ‘0 gain
the upper hand by directing the meeting’s agenda.

Corporate Transfers Want Special Help

oday’s company transfer-

ees are more likely to need

special assistance. Accord-
ing to a recent survey of relocation
administrators conducted by Ro-
chester, WI-based Runzheimer In-
ternational, the leading special re-
quests are help in finding the best
daycare facilities (16%), making
school/education selections (14%),
and assisting in spousal employ-
ment (13%).

KEFM-FM/Omaha
WXBQ-FM/Johnson City

WNNX-FM/Atlanta

Furthermore, 77% of the admin-
istrators predicted that in the next
three years, spouse employment
assistance will top transferees’ re-
quest lists.

Also predicted to post significant
increases: requests in help for un-
married partners (36%}, special
assistance for single parents
(31%), and help with elderly par-
ents (30%).

for great stations . . .

KFI-AM & KOST-FM/Los Angeles
KSFI-FM/Salt Lake City

Paragon Research

Contact Mike Henry to discuss programming research options for your station — (303) 922-5600

The Research Company of Choice

— wWww.americanradiohistorv.com
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ProSet.

PORTABLE DISPLAYS
T ProSet.

o

Broadcast Products, Inc.|

1-800-433-8460

INFLADABLE IMAGES...Attract attention to
your station events with a customized giant in-
flatable. Perfect for your next BIG promotion!
Blow-up your mascot or create your own shape
and event. Contact: Lenny Freed, 2773 Nation-
wide Parkway, Brunswick, Ohio 44212. Fax:
(216) 273-3212. INFLADABLE IMAGE INDUS-
TRIES...Phone: (216) 273-3200 ext. 137.

The Prize Vault . . . THE hi-tech crowd gener-
ating tool of the 90s!! The Prize Vault is the in-
telligent alternative to a truckload of promotional
equipment. Designed by radio people, the Prize
Vault is simple, lightweight, and incredibly effec-
tive. For more information call Mike Triebold at
701-845-0133.

ROLL-A-SIGN Cost-effective plastic banners for
your station. We print any picture, logo, or
design in up to four colors. Perfect for concerts,
public appearances, expos and give-aways.
Packaged on a roll and easy to use.

Call Toll Free:

U.S. 1-800-231-2417
Canada 1-800-847-5616
(713) 947-2053 FAX

BANNERS
ON A ROLL!

Send us your logo, design or graphics and
we’ll do the rest. Call for pricing.

1-800-786-7411

US.Tape & Label
Saint Louis, Missouri

What do KIIS, KPWR, WBCN,

KMEL, WGN, WHTZ, WRBQ,

WHYT, KSHE and over 1,000
other stations have in common?

They do business with
US Tape & Label!

Why? Because we're the BEST
in the bumpersticker, window
label business!

Call us... 314-423-4411

Bayliss Breaks the Brokers: Blackburn Bros. Next Roastees

Veteran station brokers Jim & Dick Blackburn will open up their books and backgrounds to the probing wit of the I
industry’s best barb-throwers at the Eighth Annual Bayliss Media Roast. Mark your calendar for Oct. 27 and get your

tux or gown back from the cleaners so you can party with hundreds of the radio industry’s leading executives and
financiers. It will be a night of wheeling, dealing and derring-do at the Plaza Hotel in New York City.

~
":- ) -
4 .

7

7} Stations have been bought and sold by the Blackburn family since 1946, but now the
infamous Bayliss Blasters believe it’s time to say Buy, Buy Blackburn! Watch the
brothers struggle to keep smiling while their valued clients and associates dissect
their psyches in public. Come to dinner and dessert and do your part for the Bayliss
college scholarship endowment.

Join us for a night of brotherly love and lambasting!

Wednesday, October 27, 1993 <> The Plaza Hotel <- New York City
Cocktails at 6:30 p.m. <> Dinner at 8:00 p.m. < Dessert Buffet at 10:30 p.m.
Corporate Table (Seats 10) $3000 <> Seats $300 <> Black Tie

R.S.V.P. by October 15th

THE
JOHN
BAYLISS
BROADCAST
FOUNDATION

Invest in Radio’s Future
Reserve your seats today!
Coniact Kit Hunter Franke,
(408) 624-1536.

Make checks payable to:

The John Bayliss Broadcast
Foundation,

Post Oftice Box 221070.
Carmel, CA 93922

""""""" -akrercanradiohistorv-corm
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hat's on Americans’ minds? Each month R&R _
conducts an exclusive survey of the nation’'s .
leading Talk radio stations to determine the 10
issues that have generated the greatest amount of listener
phone response over the past four weeks. Following is a
comparison of last month’s and this month’s hottest topics.

Clinton Budget Passes
Baby Jessica Dilemma

Kimberly Mays Custody Battle
Siamese Twins Separation

Rodney King Cops Sentenced
Michael Jordan’s Dad Murdered

LM T™
— 1
6 2
— 3 Pope Visit
— 4
— 5
— 6 Heidi Fleiss
- 7
— 8
5 9 Local Crime
6 10

lllegal Immigration

The recent sentencing of the officers involved in the Rodney King

controversy brings the subject back after a four-month hiatus.

Reporting Stations: KGO/San Francisco, John McConnel; KING/Seattle; KIRO/Seattle, David
Hall; KMOX/St. Louis, Tom Langmyer; KOA/Denver, Kris Olinger; KSDO/San Diego, Kelly Whesler;
KSTP/Minneapolis, Virginia Morris; WABC/New York, John Mainelli; WFLA/Tampa, Gabe Hobbs;
WGST/Atlanta, Eric Seidel; WLS/Chicago, Drew Hayes; WWRC/Washington, Peter Laufer:
WRKO/Boston, David Bernstein; WTAE/Pittsburgh, Tom Clendening; WWODB/Philadelphia, David

_Rimmer; WXYT/Detroit, Michael Packer.

NEW THIS WEEK

® FATHERS & SONS

(Columbia TriStar)

Starring Jetf Goldblum and
Rosanna Arquette, this feature
fim spawned a Chaos/Colum-
bia soundtrack containing cuts
by Juliana Hatfield, Ned’s
Atomic Dustbin, Chris Whit-
ley, and others.

CURRENT

® FREE WILLY (MJJIEpic Soundtrax)
Single: Will You Be There/Michael Jackson (MJJ/Epic)

® GIPSY KINGS: LIVE AT THE
ROYAL ALBERT HALL

(BMG)

Filmed in 1989, this 55-min-
ute concert video showcases
12 songs, including “Bambo-
leo,” "A MiManera,” and “Amor
Amor.”

Other Featured Artists: SWV, Funky Poets, 3T
O SLEEPLESS IN SEATTLE (Epic Soundtrax)
Single: When | Fall In Love/C. Dion & C. Griffin

Other Featured Artists: Harry Connick Jr., Carly Simon, Joe Cocker

®LAST ACTION HERO (Columbia)

Single: Two Steps Behind/Def Leppard
Other Featured Artists: Alice In Chains, Aerosmith, AC/DC

® METEOR MAN (Motown)
Single: It's For You/Shanice

Other Featured Artists: Keith Washington, Lisa Taylor, Howard Hewett

® WHAT’S LOVE GOT TO DO WITH IT (Virgin)
Single: Why Must We Wait Until Tonight?/Tina Turner

® MENACE Il SOCIETY (Jive)
Single: You Been Played/Smooth

Other Featured Artists: Hi-Five, Pete Rock & CL Smooth

© CONEHEADS (WB)

Singie: Soul To Squeeze/Red Hot Chili Peppers

Other Featured Artists: Digable Planets, R.E.M., Soft Cell
©SO | MARRIED AN AXE MURDERER (Chaos)

Single: Saturday Night/Ned's Atomic Dustbin

Other Featured Artists: Soul Asylum, Suede, Spin Doctors

® SLIVER (Virgin)

Singles: Can't Help Falling In Love/UB40

Oh Carolina/Shaggy

Other Featured Artists: Neneh Cherry, Enigma, Verve

COMING

® KALIFORNIA (Polydor/PLG)

Single: Deep/East 17 (London/PLG)
Other Featured Artists: X, Drivin-N-Cryin, Quicksand

S
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TOP TEN SHOWS
AUGUST 23-29

1 Home Improvement (9pm)
2 60 Minutes
3 Roseanne
4 Coach
5 Movie (Sunday)

(“In My Daughter’s Name")
6 Murder, She Wrote
7 Home Improvement (8pm)
8 Murphy Brown
9 Primetime Live

10 Now

Source: Nielsen Media Research

All show times are EDT/PDT unless oth-
& erwise noted, subtract one hour for CDT.
. Chechk istings for showings in the Mountain
# time zone. Al listings subject to change.

COMING NEXT WEEK

Tube Tops

= Paula Abdul — Promise Of A
= ‘New Light.’

Elton John, Pat Benatar,
Clint Black, Silk, Expose, Me-
lissa Etheridge, Barry Mani-
low, Patti Austin, and Cyndi
Lauper perform on ABC's “In A
New Light '93,” a two-hour
AIDS awareness program co-
hosted by Paula Abdul (Satur-
day, 9/4, 8pm).

Friday, 9/3

* SWV, "The Tonight Show
With Jay Leno” (NBC,
11:35pm).

* Soul Asylum, "Late Show
With David Letterman” (CBS,
11:35pm).

* Aaron Neville, the Beach
Boys, and the Devlins, “ABC In
Concert” (check local listings).

Sunday, 9/5

* Ray Charles, Willie Nel-
son, Pam Tillis, Tracy Lawr-
ence, and Westwood One syn-
dicated personality Casey
Kasem are slated to appear on
the 28th annual “Jerry Lewis
Teiethon” (syndicated; check
local listings).

Monday, 9/6

* Natalie Merchant and Jim-
mie Dale Gilmore, “Jay Leno.”

* Midnight Oil, "David Let-
terman.”

Tuesday, 9/7

e Jazzy Jeff & Fresh Prince,
“The Arsenio Hall Show" (syndi-
cated; check local listings).

* Diamond Rio, “Jay Leno.”

Wednesday, 9/8

® Daryl Hall, “Arsenio Hall."”
® Pat Benatar, “Jay Leno.”
® Chris Isaak, "David Letter-

man.
Thursday, 9/9

i

¢ e Mariah Carey, “Arsenio
o Hall”

% * Lenny Kravitz, “David Let-
:Z terman.”

p S =

AN
A RA A AR iRRAIEAVIC NI

1 ZIIN

Janet On Sex!
“Ff’n’g‘“ﬁéi!?? s

Stone cover star Janet
Jackson. “| love feeling deeply sex-
ual, and | don't mind letting the
world know. For me, sex has be-
come a celebration, a joyful part of
the creative process.”

Rubin On Techno!

In GQ's vast article on techno
music, American topper Rick Ru-
bin says, “The best way to de-
scribe the feeling that | had going to
a rave is o/d. It's the first time I've
felt that.” Shortly after that experi-
ence, he formed his own techno
imprint, White Lbls. Even so, he
says, “I've yet to hear the Run-
D.M.C. or NW.A. or Ice Cube of
techno. It's gonna take a bit of
time.”

0ld & Improved

U2's Bono talks to Interview
about Johnny Cash, who's on the
band's new LP. “Elvis would have
been a sissy if he hadn't met John-
ny Cash. And that macho thing that
is so forced in others is completely
natural in Big John.”

"Listen, if | had to play ballrooms
again in Detroit, | wouldn't care. |
sing better and more lively than | did
because there's less powders go-
ing up my hooter” — Robert Plant
in Spin.

The Music Business

SWV's Taj tells People, “We're
the same Coko, Leles, and Taj
that started out with nothing. The
only thing that's changed is our
bank accounts.”

"My parents still don’t understand
what | do, really,” says Paul Wes-
terberg in a Vogue profile. "My dad
thinks that I've been fired for the
past two years because | haven't
been onstage.”

NO ALTERNATIVE — “| never did
fit in," says Stone Temple Pilots
singer and Spin cover boy Weiland.
“And alot of those same kids sitting
there, pumping their arms in the air,
are the same kids that would've
beaten me up seven years ago . . . .
If the alternative world is only made
up of white, upper-micdie-ciass,
good-looking people, wkeat kind of
world is that?”

In Bed With Stars

Want to know what pop stars
wear to bed and what they read
when they get there? Interview gets
the naked skinny on Soul Asylum,
Barry White, RuPaul, Carnie and
Wendy Wilson, Gene Simmons,
Iggy Pop, Daryl Hall, Tom Jones, 4
Non Blondes singer Linda Perry,
and others.

Freak Successes

Red Hot Chili Peppers singer
Anthony Kiedis observes that suc-
cess can be “weird and often-times
difficult . . . But you buy the farm,
you get the pigs, right?” (Rolling
Stone).

Radiohead singer Thom Yorke
on the band's "freak” hit, "Creep”:
"It's like it's not our song anymore.
When we play it, it feels like we're
doing a cover” (Rolling Stone).

Cute Couples

Madonna had a “frantic” meeting
with Heidl Fleiss in an effort to tie
up the movie rights to her story.
(National Enquirer).

Mellssa Etheridge is in a "love
match” with Martina Mavratilova
(National Enquirer).

Each week R&R sneaks a peek through the nation's consumer
magazines in search of everything from the sublime to the
ridiculous in music news. R&R has not verified any of these reports.
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WEEKEND BOX OFFICE
AUGUST 27-29

1 The Fugitive $14.50
(wB)

2 Needful Things $5.20
(Columbia) *

3 Hard Target $5.02
(Universal)

4 The Man Without  $4.02
A Face (WB)*

5 The Secret Garden $3.35
(WB)

6 Jurassic Park $2.92
(Universal)

7 Rising Sun $2.80
(Fox)

8In The Line Of $2.60
Fire (Columbia)

9 Free Willy $2.26
(wB)

10 Sleepless In $2.05
Seattle (TriStar)
R SRS

COMING ATTRACTIONS:
This week's openers include
“Calendar Girl,” starring Jason
Priestley and Joe Pantoliano.
The fiim’s Columbia soundtrack
showcases cover tunes by
Theory (“Why Do Fools Fail In
Love"), Penny Ford (“Fever"),
and more. Vintage cuts by
Chubby Checker, the Capi-
tois, the Everly Brothers, and
others — as well as Neil Seda-
ka’s original title track — round
out the LP.

Also opening this week is
“Kalifornia,” starring Brad Pitt
and Juliette Lewis. The fim’s
Polydor/PLG soundtrack fea-
tures songs by the Soup Drag-
ons, X, the Indians, and others.

All figures in millioss
*First week in release
Source: Entertainmen? Data inc.
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R&R OVERVIEW

LIFESTYLES

Product Sampling Centered
Around Local Events Climbs

he majority (77%) of nation-
I al marketers include prod-
uct sampling promotions in
their marketing mix, according to
a recent survey by Stamford, CT-
based Donnelley Marketing.
Larger firms — those with an-
nual sales in excess of $1 million —
use sampling for two main pur-
poses: to introduce new brands
(40%) and line extensions (38%).
Meanwhile, smaller firms tend to
use sampling to promote establish-
ed brands (44%).

Top Sampling Vehicles

The three top sampling vehicles
are in-store (78%), local event
(55%), and direct-mail (43%). In-
terestingly, the figures for local
event sampling — used by 68% of

AUTO ATTITUDES

larger firms and 43% of smaller
companies — verify a trend to
more localized promotions.

Among large firms, in-store pro-
motions are up 31% from 91 and
targeted coupon promotions are up
23%. Smaller companies project
targeted coupon promotions and
in-store promotions will increase
23% and 16%, respectively.

Incidentally, the freestanding
insert — though still used by 100%
of national marketers — is the only
consumer promotion expected to
decline in importance during 1993.
Furthermore, smaller companies
are moving away from this par-
ticular medium faster than large
ones (17% vs. 6%, respectively).

Drivers Willing To Pay More For Safety

ost Americans (61%) say
M their cars are safer today

than those they drove
five years ago, according to a re-
cent study conducted for Emmaus,
PA-based Prevention magazine,

While the majority (60%) of
drivers feel their cars are ‘“very
safe”” and 36% believe their cars
are “somewhat safe,” 76% of full-
size car owners feel their vehicles
are “‘very safe.”

A little over half of the re-
spondents (52%) think cars made
in the U.S. are safest, compared
with 18% who say European cars
are safer. Only 8% feel Japanese
cars are the safest.

Airbags &
Anti-Lock Brakes

A majority (69%) of car buyers
are willing to pay more for extra

safety features. More than half
(61%) would pay extra for a car
with a driver’s-side airbag. (While
52% of owners have cars with anti-
lock brake systems, only 17% own
cars with a driver’s-side airbag.)

Curiously, while 67% of car-
buyers consider anti-lock brakes
very important, and 57% say a
driver’s-side airbag is essential,
safety is not the overriding con-
sideration in picking a car.

Top 3 Purchase Factors

The top three factors involved
with a car purchase are: perfor-
mance (22%), price (18%), and
fuel efficiency (17%). Other con-
siderations include driver’s-side
airbags (12%), anti-lock brakes
(9%), and good driver visibility
(8%).

INTERACTIVE MUSICAL INSTRUMENT

New ‘Key’ Enables Amateurs
To Break Out Into Any Song

B ecome an instant musician — or at least fake it convincingly — with

the "Key.” Developed by Hicksville, NY-based Lonestar Tech-

nologies, the “Key” somewhat resembles an electric guitar, but its
six "“Strummer Veins" are capable of producing hundreds of digital sounds
ranging from pianos to cellos to synthesizers. The instrument has a
speaker and rechargeable batteries built into its body as well.

Assorted Applications

The interactive musical instrument accepts cartridges with song tracks
stored in Read-Only Memory (ROM). This enables the user to play the
“Key" along to pre-sequenced songs.

You also could connect the “Key"” with your VCR, pop in a special
digitally encoded videocassette, and play along. Same goes for CD-I,
CD+G, CD ROM, laserdiscs, personal audiocassette players, or television

A third method of playing the “Key” involves taking the special digitally
encoded information coming to the “Key," translating it to MIDI information,
and linking this via sequencer to a PC. You could play along to music
stored in your PC as well.

Coming In January

Finally, you can play the "Key” itself by pressing the start button (a
drum pattern begins piaying), then striking the keys on the keyboard while
stroking the “Strummer Veins.” A variety of effects are built-in.

However, this multiplicity of applications is all theoretical for now. see-
ing as how the “Key” won't make its market debut until January. For more
info, contact Lawrence Richenstein at (516) 939-6116.

Home Improvement
Market: Going
Through The Roof

ome improvement product

sales totaled $106 billion

last year, a 5% increase
from 1991, according to the Lin-
colnshire, IL-based Home Im-
provement Research Institute.

Consumer sales climbed 58%,
accounting for $73 billion of the
total, while purchases by profes-
sional remodeling customers rose
3.6% to $33 billion. (Costs of labor
and professional services are not
included in the latter figure.)
Incidentally, the home improve-

ment products market is expected
to outperform retailing in general
in 1993. While retail is projected to
grow 6%, the home improvement
products market is expected to in-
crease 8.9%, bringing revenues in-
to the $115 billion neighborhood.

USA’s Top 10
Toothbrushes

mile. Sales of toothbrushes
Sare expected to increase

13% to $620 million this
year, according to arecent article in
Advertising Age.

Here are America's top 10 tooth-
brushes and their market shares (in
food, drug, and mass merchandise
outlets) for the 26 weeks ended

April 17:
Brand Share
Orai-B 20.0%
Reach 16.4
Crest Complete 15.8
Colgate Plus 15.5
Private Label 6.3
Colgate Precision 5.6
Aqua-Fresh Flex 52
Butler 3.9
Coigate 2.1
Pepsodent 1.5

Source: Nielsen Mktg. Research

Computer Concepts, makers of the industry -
leading DCS hard disk system, has exciting new
WINDOWS OF OPPORTUNITY for live radio to
show you at Radio "93 in Dallas. This is the hot

demo everyone will be talking about. Don’t

miss it at booth #345.

SNEAK PREVIEW AT RADIO 93

COMPUTER CONCEPTS CORPORATION ¢ 8375 MELROSE DRIVE, LENEXA, KS 66214 ¢ TEL: 913-541-0900 ¢ FAX: 913-541-0169
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The smariest cars in
the world listen to
what we have to say.

Maybe you should, too.

And perhaps maybe you already have. You may be one of the nearly 100
million listeners that tune in to Metro Traffic Control on over 1,000 radio
and television stations everyday. Chances are you didn't have to look or
listen very hard to find MTC.

We broadcast in over 50 cities in 3 countries.
Let us be another reason why the smart cars listen to you.

See our Video Wall and take over the controls of our Bell Jet Ranger when
you visit our booth 535 at the 1993 NAB Convention.

4

METRO NETWORKS

For more information call us at

METRO TRAFFIC CONTROL ® METRO NEWS o METRO SPORTS ¢ METRO WEATHERBANK
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“Sunday

Moming”

Earth Wind &3 Fires

Maurice White, Philip Bailey, Verdine W hite,

AAA

CHR
BREAKER

URBAN

29- 6%

AC

ONE OF THE

37/15

Ea ©1993 Repnse Records

WV,

and Sheldon Reynolds reconvene their classic
multi-Platinum sound with the debut single

Sfrom their new album Millennium.

"MOST ADDED’

Stern Into The Breach With Loop

ook for Howard Stemn to file suit

against Evergreen Media for

unceremoniously pulling his show
from WLUP (AM)Chicago last month.
Stern’s agent, Don Buchwald, told ST on
Tuesday (8/31) it will be filed in New York
“in a day or so’

The action will also charge that
Evergreen’s reason for nixing Stern — he
posed too great a risk of drawing FCC
indecency fines — has tainted the
controversial morning man. This, Buchwald
adds, has made it difficult to find a new
Chicago affiliate and chilled pending talks
with other stations considering the show.

Buchwald said the suit will seek
significant damages, the exact size of
which he declined to reveal: “Let’s just say
there’s a good chance Howard will walk
away owning an AM station in Chicago’”

Buchwald says Evergreen’s decision
hasn't prompted any other affiliates to
contact him about ditching the show,
which has racked up over $1 million in
pending blue broadcasting penalties in
recent years.

Evergreen Exec. VPICOO Jim
DeCastro declined comment, except to
reiterate that the company’s action was
completely motivated by its desire to avoid
FCC trouble. “There is substantial
evidence of that and it may have to come
out in a court of law,” said DeCastro.

’ Cook-Evergreen Deal Off {

Speaking of Evergreen, those talks
with Cook Inlet Radio Partners about
buying the remaining Cook Inlet stations
have stopped. Will Cook Inlet find another

Rumors

* Is Cox Enterprises about to score another
duopoly? ST hears it's the leading bidder for
Beasley's suburban Chicago WYSY, which wouid
dovetail nicely with Cox’s WCKG.

* Now that Dolly Parton has a new megadeal
with Disney, questions keep cropping up: Wil she
start her own label? Will Columbia VP/A&R Steve
Buckingham go with Dolly? Will Sony Tree Pub-
lishing VP Paul Worley replace Buckingham at
Columbia?

* Will Elektra Baltimore/DC-based Dir/Nat'|
CHR Promo Ron Gregory head to NY in the wake
of VP/ICHR Promo Bob Catania's exit?

* Now that Edens CHR KOY.FM/Phoenix has
changed ownership to Sundance — with a format
change expected soon — is another Sun City out-
let checking out KOY-FM PD Steve Douglas (and
staff) for a startup CHR?

What Rock radio production

has come to in 1993!
Wouldn't it be great
to have JOE KELLY
on your radio
station?

WivW=-aknereanradiohistorv-com

THE AMERICAN WAY OF DEF — In the wake of
suddenly dropping “Def” newly renamed American
Recordings celebrated the demise of “Def” with
an August 27 funeral held at the Hollywood Me-
morial Park Cemetery before more than 500
mourners, among them Tom Petty, Rosanna Ar-
quette, Sir Mix-A-Lot, Gene Simmons, members of
the Cult, the Red Hot Chili Peppers, Nine Inch
Nails, Raging Slab, Medicine, the Screaming Trees,
L7, Warrant, Slayer, Depeche Mode, and Pear! Jam.

Prominent clerical scenemaker Rev. Al Sharpton
performed a eulogy over a casket filled with as-
sorted “Def” items — pallbearers included Warner
Bros. Records Chairman of the Board Mo Ostin,
American GM Mark Di Dia, WEA Sr. VP/Sales Fran
Aliberte, Geto Boys mouthpiece Bushwick Bill, at-
torney John Branca, and ex-Def Jam VPIPromo Bill
Stephney — before “Def” was taken by horse-drawn
carriage to jts final resting place near the remains
of Rudolph Valentino, John Huston, and Cecil B
DeMille. Seen at the scene of “Def” are (I-r) Sharp-
ton, American looped guru Rick Rubin, and Ostin.

buyer? Or will one of its partners (an
Alaskan Native American group and New
York’s Whitcom investment group) try to
buy out the other?

} Weber Leaps From Summit {

After five years
as Exec. VP/Radio
for Summit
Communications, Owen
Weber exits to launch
his own group, HMW
Communications. The
other initials belong to
Tom Hicks and John
Muse, whose Dallas-
based investment group,
Hicks Muse & Co., is backing the new
venture.

Incidentally, Hicks already owns
several stations in Texas. His brother,
Steven Hicks, is CEO of Capstar
Communications (and soon to be COO of
Bob Sillerman’s SFX Broadcasting).

Word on the mezzanine is that HMW
is well funded for acquisitions, but hasn't
cut any deals to date.

Owen Weber

Continued on Page 30

Call Us!

=
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414/632-8610 » 414/632.5527 fax
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Certainly your computer is more capable of rotating music than a shoebox full of index cards. So why give it
software that schedules like one?

Do you notice certain artists bunching up? Do songs “disappear” (especially dayparted songs) without a trace
of airplay? Do you have to shuffle constantly? These are common problems with shoebox-type systems.

MusicSCAN is the only system available that does NOT schedule this way.

Only MusicSCAN is able to maintain an even spread of artists (or tempos, sound codes, etc.) Only MusicSCAN
is advanced enough to compensate for difficult-to-schedule songs naturally, without sending them to the back of a

shoebox after airplay.
The result? Better rotations and a more consistent sound. Call today and stop playing songs “out of the box™.

AN’

Music Scheduling with an Edge
205-987-7456

MusicSCAN is a trademark of TAPSCAN, Inc. ©1993
Boston ® Chicago * Los Angeles ® Toronto ® Vancouver
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After 16 Years
And 23 Million Albums,
The Bat Is Back

AL

“I'd Do Anything
For Love
(ButI Won't
Do That)”

The First Single
And Video From

Back Into Hell...
The Long-Awaited
Sequel To History’s

Longest-Charting Album

AOR TRACKS: ® - ®
MOST ADDED CHR 74/19!

AIRPLAY
WPLJ  PRO-FM  WNVZ
2100 B97 Y100
B94 WKBQ

* #2 phones at WMTX/Tampa!

* Top 5 phones at WKBQ/St. Louis!
* Over 300 requests on THE BOX
in 2 days!

* 4 Broadway shows sold-out
in 17 minutes!

\'4 . | IOy

MUSK THLEVISION
YowconTnOL

NUSIC TELEVESION"

Management:
Left Bank Management

MCA

© 1993 MCA Records, Inc.

Album In Stores: September 14

STREET TALK.

Rumbles

e KISW/Seattle APD Dave Douglas heads to
Lincoln, NE to program AOR KIBZ and New Rock
sister KKNB.

* CHR KQPW (Power 102)/Fresno flips from
Churban to a simulcast with Spanish sister AM
KOQO. PD Jeff Davis and the entire airstaff exit.

* WIVYlJacksonville PD Terry Matthews
departs the Hot AC.

* KRRK/Omaha PD Bobby Cook exits. Owner
Matt Markel assumes the PD dutles.

* WCLR/Dayton PD Scott Allen exits.

e Classic Rocker WCKG/Chigago hires cross-
town WLUP-FM production/swingman Bob Stroud
for middays. Loop middayer Bobby Skafish exits.

e UC WIJFX/Ft. Wayne switches to SMN's “The
Touch” PD Ange Canessa and morning man Geno
Burgess remain. Air talents Julie Dee, Casey
Brown, and Jodi Thomas exit.

* KZRR/Albuquerque PD Frank Jaxon nabs
the station’s newly created OM post.

* After a hefty salary increase, KKF R/Phoenix
afternoon sidewinder Supersnake decides to stay
coiled in the Valley Of The Sun instead of joining
KKBT/L.A.

* Former WMMR/Philly and WXZL/Baitimore
wakeup artist Karin Begin will partner with Whitey
Gleason for mornings at KRXQ/Sacramento.

* Ex-KMIX/Modesto PD Tom Kelly forms In-
termedia and buys CHR V7SW/Marshall Islands in
the South Pacific.

* WCHK/Canton, GA (Atlanta ADI) PD J.L.
Fisk becomes PD at KHHT/Austin. Former WCHK
PD Bob Grayson segues to PD/afternoons at
WFMB/Springfield, IL. 'FMB PD T.J. Hart will con-
centrate on the morning show. Z

* WBEB/Philly night stalker Tony Rogers re-
places Jeft Silvers as PD of WLEV/Allentown.
Silvers recently left the AC to program WLT/Detroit.

* KRTY/San Jose weekender Mark Hill be-
comes PD at KHAY-FM/Ventura, CA. Exiting is 14-
year PD/imorning host Don Sinclair.

* WQLH/Green Bay, Wi PD Andy Nelson ex-
its. He's replaced by station AE Michael T Boyle.

* WENZ (The End)/Cleveland hires former
crosstown WMMS Programming Asst. Sean “Bulf”
Robertson for MD/nights.

* Lite AC WCID/Cape Cod, MA wili switch to
Country next Monday (9/6) under PD Mark Ericson.
Last week, ACs WFAL and WFXR both switched
to Country under a duopoly with AC WCOD.

* CHR KPAT/Sioux Falls and Classic Rock
WQLK/Richmond, IN switch to Country.

¢ KZSN-AM & FM/Wichita ND/MD Pat Moyer
becomes PD, as seven-year PD/morning host Rick
Edwards concentrates on his airshift. Middayer Dan
Holiday is the new MD.

¢ KRLB/Lubbock, TX PD Paul Ramone exits.
GM Scott Parsons is programming the Hot AC on
an interim basis.

¢ WHMS/Champaign, IL PD Stevie Jay steps
down to focus on morning drive duties on co-
owned N/T WDWS. Keith Edwards takes Jay's AC
PD reins.

* WJCL/Savannah PD Shannon Bumns and
morning co-host Debbie Bolton bolt for mornings
at crosstown Country competitor WCHY, where
Burns aiso will serve as PD. WCHY interim PDifive-
year morning talent Zack Taylor segues to
MD/afternoons.

* WXPS/White Plains, NY appoints Steve Blat-
ter PD.

* KSPQ/West Plains, MO PD Stacy Hicks
resigns.

[ [

Fingertips Pt. 2

0 muscie up some action on *'Sturdy Wrists’ — the
Tcurrent emphasis track by Rocket From The

Crypt — the sticky-fingered prestidigitators, wrist-
wrestlers, and glad-handers at Interscope/AG strengthened
their grip on the competition for Promo Item O’ The Week
honors, insinuating their way into the palms of selected
programmers with small (2% x § x 2%-inch) boxes of
Chinese exercise balls, featuring the band name, label lo-
g0, and song title custom-embroidered in silver over a red
and gold background of textured silk. (Bilingual instruc-

tions on how to derive the maxrimum health henefits
through proper use of the twin spheres thoughtfully ir

I cluded.) Forearmed is forewarned. I

Continued from Page 28

Meanwhile back at Summit’s Atlanta
corporate HQ, VP/Ops Mary Catherine
Sneed is holding down the fort until a
permanent successor to Weber is named.

Fulfilling ST speculation o’ two weeks
ago, former WHTZ/NY morning zookeeper

Gary Bryan joins Gold KFRC-AM & FM/SF
for mornings.

} Music City Duopoly Derby? ‘

Nashville’s Country radio wars could
be heating up: Word is that WSIX’s parent,
CapStar Communications, is close to a
deal for crosstown CHR WYHY. Meanwhile,
WSM-AM & FM owner Gaylord is said
to be in pursuit of Music City N/T-AC
combo WLAC-AM & FM.

Fresh-Squeezed OJ

Traditional Country KAKT/Riverside-San
Bernardino has flipped to an 18-34 Country
format and new calls KOOJ. it's known as
“0J92.7, fresh-squeezed Country hits” Dave
Clark — who had been doing production
for Country sister KFRG — becomes PD.
KAKT morning man Bob Harvey crosses
the hall for wakeups at KFRG.

Continued on Page 32

* If your morning show is keeping you up at night...

WWW.americanradiohistorv.com

* It your air staff is not performing at peak potentiat...

* |fyou just don’t have the time to develop
all your air personalities...

AIR SUPPORT " has the knowledge and experience

to help you put together a winning air team!
312-642-7977

SUPPORT Come by and find out more at the AIR SUPPORT suite at the NAB!
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Produced by Spin Doctors, Peter Denenberg and Frankie LaRocka.
Management: David Sonenberg for D.A.S. Communications Ltd.

¥
.,=5

Lyries: 1990 Sony Songs !nc. / Mow B'jow Music Inc. (BMI). AllRights Reserved. “Epic” Reg. U. 5. Pat. & Tm. OII. e IC
Marca Registrada. / =me isa trademarh of Sony Music Entertainment Inc. / 1992 Sony Music Entertainment Inc.

waany americanradiohistanz.cam

N


www.americanradiohistory.com

32 ®R&R September 3,1993

HEY JANE

Already On:

KPNT
KTCL
KXRK
KITS
WHTG
WDST
WCHZ
WRLT
WLAVAM
KT0Z
KIKX
KBAC
KACV
WRAS

New Rock New & Active

from the album
Fingernoid Slink
X2/4-13165

STREE T TALK .

Continued from Page 30

}Woodstock Building Network‘

Chet-5 Broadcasting LP’s
WDST/Woodstock, NY began simulcasting
its New Rock programming Wednesday
(911) on N/T WKIP-FM/Poughkeepsie, NY.
'DST is leasing the station until its
pending purchase clears with the FCC. The
'KIP call letters have flipped to WDSP.
Chet-5 Owner Gary Chetkof says the WKIP-
FM purchase is the first step toward a new
regional — and eventually national —
network.

} Yetnikoff Resurfaces ‘

Walter Yetnikoff is certainly making
the media rounds this week, mostly to
plug his forthcoming Miles Davis biopic,
which would star Wesley Snipes.

While alluding that | '
he may yet return to the
record biz, the
irrepressible former CBS
Records CEO told
Variety: “I'm still crazy,
but | don't drink or do
drugs, and I've toned
down chasing women. |
stopped smoking four
months ago, and I'm in
shape. 'm benching 260 pounds. At 60
years old, 'm Super Jew”

e,
Walter Yetnikoff

KIIS/L.A. welcomes Domino — night
slammer at sister Gannett CHR
KHKS/Dallas — for nights. Meanwhile, Blair
Michaels exits KIIS afternoons to
concentrate on his Country satellite-fed
“After Midnite” show, 11-year station vet
Bruce Vidal moves to afternoons for now,
and Chris “Learjet” Leary will stay on for
interim late-nights when Domino makes
his KIIS debut in about two weeks.

N/T powerhouse KGO/SF extends its
daytime reach by striking a simulcast deal
with FM KECU/Eureka, CA, a brand new
station located some 250 miles north of
Baghdad by the Bay. The Eureka outlet,
which has changed its calls to KGOE, pays
an undisclosed cash fee and airs some of
KGO’s spotload in exchange for the rights
to the KGO material.

Records

» Elektra L A. Promo Mktg. Mgr. Gary Spivack
wilt join the MCA Alternative & Rock Promo Dept.
as Dir/Nat’l Promo. MCA Dir/Nat’l Alternative Pro-
mo Sherri Trahan remains in place.

Meanwhile, Elektra NY/Boston Promo Mktg.
Mgr. Paul Calabretta jumps to RCA for local Bos-
ton promo duties. And . . . ex-Elektra focal Detroit
promo domo Anthony Miles lands the MCA local
Phiity promo gig. He replaces Trish Merelo, who
segues to the label's local LA. promo slot.

* 550 Music hires former WIYY/Baltimore MD
John Knapp for Dir/Altemative Promo duties. After
three months in the Big Apple, Knapp will be bas-
ed in LA.

e Lisa Millard joins ERG as NY local promo
rep, coming from the John Sher Organization.

e It's official! Charlie Minor joins the music
lovers at Hits In an unspecified capacity.
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e Rush Limbaugh signs contract to work with EFM Media for
the rest of the decade.

e Clint Sly becomes WRIF/Detroit VP/GM.

eKevin Stapleford upped to Noble VP/Programming.

*Bill Pasha promoted to Paxson Corporate PD.

eDave Van Stone set as KHMX/Houston PD.

4

ePolly Anthony elevated to E/P/A VP/Pop Promo.

eAbe Thompson appointed WBMX/Chicago Station
Mgr./GSM.

oEd Levine lassoes KLOL/Houston PD post.

oRKO sells WRKS/NY to Summit for $50 million.

4

e Michael Brandt becomes KROQ/L.A. PD.

eDave Martin promoted to WCLR/Chicago VP/Programming.
eSean Coakiey named Arista Nat'l Album Promo domo.

o Steve Rivers flows to WRBQ-AM & FM/Tampa PD.

4

o Dick Kline appointed Polydor Records Exec. VP,
eKevin Metheny named WXXX/Pittsburgh PD.
© WAQX/Syracuse signs on AOR format with Ted Utz as PD.
eComic Richard Betzer joins WNBC/NY to co-host
mornings with Scotty Brink three times a week.
®Radio pioneer Gordon McLendon sells his fast station
k(l(NUS/DaHas) to SJR for $3.75 million.

A

WLS/Chicago '70s
night legend John
Records Landecker
returns to the Windy City
airwaves next Tuesday '
(9/7). He'll handle wakeup
chores on Infinity Gold
outlet WIMK-FM, while
continuing his consultant |}z
duties for Saul Foos.
Shawn Burke segues to
middays.

John Landecker

Queen City mail carrier Michael Wong
was sentenced to two years probation and
fined $500 for stealing WWNK/Cincy prize
catalogs. The postal worker won $7000
from the AC in April, 1992 before being
nabbed by the Postal Inspection Service
last September.

WWNK air personalities smelled
something fishy when Wong's name kept
on surfacing among contest winners.

} Polling All R&R Readers ‘

Who were the most influential radio
programmers, air personalities, and record
execs of the past 20 years? What were
your five favorite songs? And what were
the five most common industry cliches?

Here's your chance to determine the
winners — and win a personal
subscription to the next 20 years of R&R
— by participating in our 1993 Readers’
Poll (see Pages 14-15). Deadline:
September 10.
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NEWS

NAB

Continued from Page 1

threat of performance rights legis-
lation.

Noted radio station owner H.
Ross Perot will offer his unique
take on the political landscape in a
Thursday keynote address.

The technical management line-
up includes panels on how best to
implement RBDS technology and
converting to the digital studio. The
convention will also include two
multipart technical seminars de-
signed to serve as crash courses for
managers — one devoted to AM an-
tenna issues, the other to DAB tech-
nology.

What's more, both of the groups
vying to create the standard for in-
band, on-channel DAB — USA
Digital and AT&T/Amati — will be
among the 180-plus exhibitors ex-
pected to be on hand for the con-
vention.

Paterno
Continued from Page 1

After Paterno’s departure, Holly-
wood Executive VP Wes Hein will
manage the label until a successor
is found. Paterno was not available
for comment, and his future plans
were not announced.

Paterno formed Hollywood three
and a half years ago. He previous-
ly was an entertainment industry at-
torney and represented many
prominent artists, including Guns
N’ Roses, Metallica, and others.

Arbitron
Continued from Page 1

increases in all markets demonstrate
that Arbitron's new leadership is
willing to work with the industry to
seek mutually beneficial results,”
said COLRAM Chairman and Sus-
quehanna Radio executive David
Kennedy. “‘[Arbitron President]
Steve Morris and the Advisory
Council are to be commended for
their leadership in presenting
broadcasters with this proposal.”
Arbitron announced last month
that, subject to the approval of its
subscribers, it will increase sample
sizes in the 96 continuously meas-
ured markets 70% by 1996. Sample
sizes in noncontinuous markets will
be boosted by 40% over the same
period. In return, subscribers in
continuous markets will be asked to
pay a 2% rate surcharge in 1994,
with another 2% hike in 1995. Sub-
scribers in noncontinuous markets
will be asked for a pair of 1% sur-
charges over the next two years.

News Survey
Continued from Page 3

adding news; another 25% indi-
cated they were doing less.

The study, detailed in the Sep-
tember issue of RTNDA's Commun-
icator magazine, concludes that
those figures support the trend
toward FM stations doing shorter
newscasts while AM operators,
with their low-fidelity signals, ex-
pand their commitment to news, in-
formation, and talk programming.

Frozen Assets

The recent “Upper Deck-Luc Robitaille-KLOS/IL.A. Rock'N The Puck
Celebrity Hockey Game” at L.A’s Great Western Forum raised more
than $100,000 for the T.J. Martell Foundation/Neil Bogart Memorial Fund.
Farticipating in the event were (I-r) pro hockey goalie Manon Rheaume,
actor Jason Priestley, and TJ. Martell National Director Jon Scott.

MCA

& CAA Make CMA Scene

MCA/Nashville Chairman Bruce Hinton (1) chatted with Creative Artists
Agency Head/Music Tom Ross when CAA held a reception for the
Country Music Association’s quarterly board meeting in LA.

-

‘Brady Bunch’ Does Radio

Brady.

When the “Real Live Brady Bunch” stage play opened in Tampa, WFLA
afternoon host Lionel interviewed Susan Olsen — TV's original Cindy

B P S s e

Carroll
Continued from Page 1

reer,” Carroll said. “To have the op-
portunity to go to radio with the
musical vision of [Chairman] Syl-
via Rhone, the A&R department,
to work day-to-day with the most
skilled and gifted executive staff
I've ever seen, and to have the lux-
ury of the finest field staff in the
business, this appointment is like

e e S R

Blevins
Continued from Page 3

transferred to KLAC & KZILA/Los
Angeles as a result of that merger.

Shamrock .President Marty
Loughman commented, ““We're
fortunate to have a person of Bruce’s
abilities and experience take over
the management of KMLE. It has
been an excellent radio station over
the last five years, and we believe
Bruce can take it to the next level.
We look forward to his leadership.”

PR

grévy on the potatoes.”

Carroll joined EastWest 18
months ago and most recently was
VP/Promotion. He previously was
National Promotion Manager for
Chrysalis Records; before that, he
held various local and regional
posts with Warner Bros., Capitol,
and MCA. He also worked at
WYDD/Pittsburgh, KFIG/Fres-
no, and WVUE/Dayton.

e S

Blevins told R&R, “KMLE is a
very exciting stationin a, .stigious
and competitive radio market. I
look forward to great things in
Phoenix.”

Blevins, a 32-year broadcasting
veteran, was with KNEW & KSAN
for more than five years. Prior to
that, he was VP/GM at KKCY/San
Francisco. He’s also held manage-
ment positions with Christal Radio
Sales, Katz, and Golden West
Broadcasting.
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Revenues
Continued from Page 1

RAB’s figures are based on data
from more than 100 markets com-
piled by the accounting firms of
Miller, Kaplan, Arase & Co. and
‘Hungerford, Aldrin, Nichols &
Carter.

Used CDs
Continued from Page 3
rather than through the courts.”
Both CEMA and WEA will re-
sume advertising support to re-
tailers selling used CDs — as long
as none of the used CDs are titles
that are being supported by co-op
dollars at the same time. They are
also asking retailers not to adver-
tise or display used CDs along with
new CDs.

Seny, Uni Suits Still On

In response to the new policy, the
California-based Wherehouse Rec-
ords chain is set to withdraw an
antitrust lawsuit against CEMA. A
spokesman for the retailer said it
will likely drop a similar suit
against WEA as well, but litigation
against distributors Sony and Uni
remains because those companies
have not announced any change in
their anti-used CD policies.

A statement from WEA under-
scores that the company was ‘‘con-
fident the policy it is now
withdrawing is lawful,” but “‘never-
theless concluded that the intense
controversy and litigation generated
by its policy is detrimental to the
cooperative spirit between WEA
and its dealers that is essential to
mutual success.”

Wherehouse VP/Marketing Com-
munications Bruce Jesse said his
company had been complying with
the distributors’ new requirements
before the suits were filed. He also
pointed out that the majority of
customers trading in CDs ask for
store credit — and use that credit
primarily to buy new CDs.

Tensions between distributors
and retailers came to a head recent-
ly when Garth Brooks said he
would not allow his new album to
be shipped to any store that sold us-
ed copies of his CDs. He, too, has
since tempered his position.

P TT————

Moss
Continued from Page 13

VP/GM Joe Armao commented,
“Gary has done an outstanding job
in Las Vegas against a Country du-
opoly that included the one-time
market leader. He took KWNR to
great heights and we look forward
to his doing the same thing here.”

Moss told R&R, “It’s tough to
leave, but I'm looking forward to
working with Joe and his staff.
There’s a great opportunity for
Country radio in Pittsburgh and a
ton of potential for the three sta-
tions.”

Moss joined KWNR four and a
half years ago and oversaw the sta-
tion’s September 1990 flip to Coun-
try. Prior to that, he programmed
AC WMQX/Winston-Salem for a
year and Gold WPEZ/Macon, GA
for a year.
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JOHN PARIKHAL

Management Made Easier

In today’s self-managing, downsizing, duopolizing
world, the pressure is on to be a better manager. After
studying hundreds of businesses and working with man-
agement consultant Philippe Denichaud, I have figured
out several important aspects of management and busi-
ness that will help you become a better manager.

There is little formal manage-
ment training taking place in
either the radio or record business
— what exists is usually restricted
to the top levels. There’s still an as-
sumption (a dangerous word that
we will return to later) that man-
agement means ordering people to
do a better job and then expecting
they will somehow do it.

Good managers understand and
embrace the responsibility inher-
ent in management positions. They
want to learn and are open to
change if it means improvement.
The first thing a manager has to
know is where his company falls on
the corporate growth curve. There
are three distinct phases in the life
of any corporation, each distin-
guished by easily identifiable char-
acteristics:

¢ Formative
* Normative
« Integrated

Formative Phase

The formative company is just
getting started. It’s characterized
by a charismatic leader, enthusi-
asm, loose time — hanging around
and talking about ideas, no formal
rules or structure, and no clear
lines of reporting from one area to
another.

During the ‘70s, most FM sta-
tions were formative — they were
trying to figure out what worked
and what didn’t. They experi-
mented, tried all sorts of different
approaches, then waited for lis-
teners to tell them if they were
right or wrong. At the same time,

There is still an
assumption that
management means
ordering people to
do a better job and
then expecting they
will somehow do it.

99

many record companies were also
trying to figure out how their busi-
ness worked. Owners became mil-
lionaires on gut instinct without ap-
plying any management tools. As
competition increased, some of
these businesses prospered, while
others went bankrupt or were swal-
lowed up. The winners made the
transition to the next phase of the
growth cycle.

Normative Phase
In the normative phase, a busi- |
ness determines the pattern of its
success and sets out to duplicate it.
It gets rid of everything that
doesn’t contribute to profitability

The Dark Ages of management are over.

and growth. Rules come into play,
and a formal attitude takes over.
Time management becomes the
buzzword, while consultants and
research become more prevalent.
A lot of employees begin to say the
business isn’t fun anymore. At the
same time, the business starts to
make more money than it’s ever
made before.

Also during this transition a
manager has to show great versa-
tility, because the skills necessary
to run a formative company are of-
ten not the same ones that will suc-
cessfully run a normative com-
pany. The charismatic leader
whose vision pulls people into the
vacuum he creates might be great
for a formative company because
formative companies require risk-
takers.

Unfortunately, charisma, vision,
and risk-taking don’t always trans-
late into an efficient normative
operation. A successful normative
company is able to clone key
players’ specific skills and teach
them to other workers who can use
them to increase the organization’s
profitability. ’

Some companies can make a lot
of money while in the formative
stage. But eventually they run into
problems if they can’t make the
transition to normative. For exam-
ple, Steven Jobs, one of Apple’s
founders, was squeezed out ds Ap-
ple moved from formative to nor-
mative because he didn’t want to —

or couldn’t — follow his company
along its growth curve. True to
form for most formative leaders,
he went out and started another
formative company.

Integrative Phase

Eventually, successful com-
panies move from normative to in-
tegrative. Employees in a com-
pany at this level are able to clear-
ly explain what they do and then
clone off their skill sets to other
employees. The result of this is in-
creased company profit. An inte-
grated company is a company that
grows people who grow people.

IBM is an example of a company
that stayed in the normative phase
too long, became rigid and non-
adaptive, and tried to save itself by
creating entrepreneurs who oper-
ated like a formative company
within the organization. Unfortun-
ately, it was too little, too late —
with the negative consequence of
disrupting -hundreds of thousands
of lives among the people who
worked for them.

Once you understand where your
station/company fits on the growth
curve, you need to understand the
skills necessary to grow with it.

m‘

Once you
understand where
your
station/company fits
on the growth
curve, you need to
understand the
skills necessary to
grow with it.

How many people wake up in the
morning and say, “Today, I'm go-
ing to work to mess things up and
do a really bad job?” No one. Yet,
how many managers at the end of
the day are yelling, I can’t believe
you messed this up; you did a real-
ly bad job?” Quite a few. In nearly
every case, the problem arises
from assumed competence
(there’s that word again). Man-
agers (or program directors or
promotion directors) usually as-
sume at least three things when
they ask someone tc do a job:

« The person understands what
is required of him.

« The person has the skill set to
do the job.

« The person will know when the
job has been done to the manager’s
satisfaction.

All too often, all three assump-
tions are incorrect, resulting in an-
ger, frustration (on both sides,
since no one wants todo abad job),
and blame.

Management
Responsibility
So how do you test for compe-
tence? You can only assume com-
petence when a person has done a
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Good managers
understand and
embrace the
responsibility
inherent in
management
positions. They
want to learn and
are open to change
if it means
improvement.
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job — unsupervised — to your sat-
isfaction at least three times. Note
the word unsupervised. To make it
easier on everyone, it's necessary
for the person giving the orders to
know what skill sets are required to
do the job. In other words, the re-
sponsibility is on management to
make sure the person doing the job
can do it. Otherwise, the employee
is set up for failure with negative
consequences all around.

One simple step to avoid prob-
lems is to ask the person who will
be doing the job to repeat back to
you, in his own words, what’s re-
quired. It’s amazing how often
things get messed up in the transla-
tion. Then review the skill sets nec-
essary to do the job. The worst
thing to do is to tell someone to
copy another employee and learn
by watching and doing. Inevitably,
he will learn a lot of things to do
wrong as well as right and won’t
have the skill sets to tell which is
which.

One of the best ways to avoid the
problem of assumed competence is
to look at your business in terms of
the functions needed to run it, not
the people already in positions. Sit
back and make a list of all the func-
tions that go into making your busi-
ness successful. Next list the re-
quirements of those functions in as
much detail as possible. Only then
should you look at the people for
the job. When you see a gap be-
tween the requirements of the job
and the skill set of the person in the
job, you know where training is
necessary.

Managing Weakness

Steve Berger, President of Na-
tionwide Communications, said
that management is managing
other people’s weaknesses. He's
right. Weakness is the gap between
what's expected of the function,
and the skill sets of the person in
the job. In order to be a good man-
ager, you must be able to identify
the gap and then take steps to close
it.

Competence Is:

® Understanding the job
® Developing the skills to do the job
® Knowing what satisfaction looks like

For example, many program di-
rectors are expected to do budgets
these days. How much training do
they get? Is it simply monkey see,
monkey do? Or is there formal
training specifically tailored to the
person’s needs?

In this cost-sensitive age, many
owners and managers think of
training as an expense, something
to be avoided if possible. They as-
sume employees who become well-
trained will leave for a job offering
more money or ask for a raise . . .
as if there’s something wrong with
paying people more money be-
cause they are more productive
and efficient!

A few years ago, Marriott Hotels
experienced a terrible problem
with employee turnover. People
were quitting almost as fast as they
were hired. Marriott thought the so-
lution might be to pay them more
but the results weren’'t much bet-
ter. Finally, management sur-
veyed those who left and those who
stayed and found out the one thing
they all wanted was more training
so they could do a better job. The
employees felt like they were fail-
ing the hotels’ customers and pre-
ferred to leave rather than face
customers’ disappointment day af-
ter day. When Marriott introduced
a better training program, turn-
over dropped dramatically, profit-
ability increased, and morale im-
proved.

The key lessons of management
are simple — know where your
company is on its growth curve,
identify the gap between the func-
tion that has to be performed and
the skill sets of the person hired to
do that function. Then formally
train to fill the gaps.

No. 45 in a series.

John Parikhal is CEO of
Joint Communications, a
research and consulting firm
which specializes in custom

research, marketing, and
program consulting. He can
be reached at (203) 324-
3410.
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COLEMAN RESEARC
DOESN’T JUST
REPORT NUMBERS,
THEY GET THEM.

left to right: Plan Developers Chris Ackerman, Vice President, Jon Coleman, President and Pierve Bowvard, Executive
Vice President of Coleman Research, one of America’s top two radio vesearch companies.

Most radio research is long on data, The commitment to actionable research
short on solutions. Enter Coleman Research.  is so strong that Coleman’s Perceptual Study
Broadcasters as researchers who help you is called, “The Plan Developer.” The goal of
develop “The Plan”— a step-by-step action The Plan Developer? Build an action plan to
plan for positioning, programming and enhance your station’s position.
marketing. Want more than mountains of data?

Since 1978, Coleman Research’s Learn more about 7he Plan Developer. Call
strategic team of advisors has worked with Coleman Research today at 919-571-0000.
America’s most successful broadcasters Begin work on the most important plan of all.
providing high quality research and plans Your station’s.

that have effectively positioned hundreds

of staions COLEMAN RESEARCH

P.O. Box 13829, Research Triangle Park, NC 27709, (919) 571-0000, FAX: {(919) 571-9999
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Winning Strategies For
A Fragmented Radio Market

Overcrowded radio bands make it difficulf for station
owners to turn a profit. There are simply too many sta-
tions competing for the available advertising dollars. In an
effort to reach the same audience, stations have carved up
mainstream formats into narrow niches. In large and me-
dium markets, it’s common to have three or more stations
offering specialized versions of what used to be one for-
mat.

Acting FCC Chairman James
Quello’s recently announced intent
to freeze new FM allocations is a

Formats: The

step in the right direction, but it’s
just a couple of sandbags on the
Mississippi. The damage has been
done: nearly 1700 new FM and 400
new AM stations over the past 12
years.

This proliferation of new stations
has led to today’s format fragmen-
tation. With most traditional for-
mat “holes’ already filled, new
stations had to carve out their own
niches. The search for viable new
formats spawned a new generation
of narrowly focused programming
that superserves particular demo-
graphics and/or psychographics.

Even if your station has first-rate
coverage, signal strength, pro-
gramming, talent, audience infor-
mation, street savvy and market-
ing flair, its ratings and sales
growth can be stymied by format
competitors.

Set A Game Plan

Winning in a fragmented market
is no accident. To be successful as
a challenger or defending champi-
on, you must have an effective
strategy to build — or protect —
your station’s audience. The chal-
lenger can pursue one of four basic
formatic options. The stations that
survive a format competitor’s as-
sault have usually prepared for all
four options from competitors —
real or potential.

CLONES

Offense: This is the approach
most challengers took in the era
before niche formats. The chal-
lenger broadcasts virtually the
same programming as a highly
rated station. The problem with
this strategy? Challengers usually
placed a distant second because
there isn’t much point in offering
something that’s already availa-
ble. But even the most established
station can be vulnerable to a di-
rect attack if there’s enough dissat-
isfaction among its cume.

@

To be successful as
a challenger
or defending
champion, you must
have an effective
strategy to build —
or protect — your
station’s audience.

Next Generation

AC » MOR, Full-Service, Hot,
Gold-based, Current-
intensive, Mix, NAC

AOR » Hard Rock, Metal,
New Rock, Adult Rock,
Rock AC, Classic Rock,
Progressive Rock, Rock
Hits

CHR » Churban, Adult,
Rock-leaning

Country » Traditional,
AC-leaning, Young
] (Hot)

Gold » ’'50s-based, '60s-based,
’70s-based

Talk » All-Talk, News/Talk,
Talk/Comedy

Urban » Urban AC, Urban Gold,
Dance-based, Quiet
Storm

Defense: The first station in the
format is usually well-positioned
against a direct attack, even if the
imitator improves somewhat on
the approach. Imitators will at-
tempt to steal your station’s per-
sonalities, features, promotions,
slogans, and production. Hang on
to the elements that give your sta-
tion its identity. Label features and
promotions with your call letters.
Keep your programming consis-
tent. Keep your most essential
talent happy and loyal by reward-
ing them well and keeping them
under contract. Extend the con-
tract of your station’s ‘“voice.” At-
tack your station to discover and
repair vulnerabilities before a
competitor can exploit them. Make
it your mission to turn cume into
loyal partisans.

FLANK

Offense: This tactic is often the
best way to capture a sizable niche
quickly. The challenger makes a
concentrated attack to attract one
end of its competitors’ audience.
By programming in a more focus-
ed approach, a flanker can siphon
off a large chunk of listeners from
a competitor with a wide program-
ming stance. The wider the com-
petitors’ programming, the more
vulnerable they may be to a flank-
ing assault. Classic Rock and Ur-

By George Harris

ban AC are two examples of for-
mats that can steal a large au-
dience segment by flanking the
competition.

To have the most impact, a
flanking station should keep its
plans a highly guarded secret in
order to delay any blocking tactics.
First impressions count, so debut
the format with everything in place
and an advertising blitz to immedi-
ately claim the desired position.

Reposition the competition by at-
tacking its weaknesses while stres-
sing your station’s unique, benefi-
cial qualities. The longer a flanker
goes unopposed, the faster it can
establish itself.

Defense: When a format flanker
appears, defending stations must
immediately decide if they want to
retain or abdicate the segment of
their programming being challeng-
ed. A station defending a flank at-
tack at one end can leave itself
vulnerable to a second flanker that
appeals to another audience seg-
ment. This divide-and-conquer
strategy can sometimes force the
station caught in between to aban-
don the middle ground.

66)

- Reposition the
competition by
attacking its
weaknesses while
stressing your
station’s unique,
beneficial qualities.

199)

Define your core audience and
commit to protecting it. Prepare
short- and long-term strategies
contingent on the challenger’s suc-
cess or failure. Reassess your
strategies with each rating book. If
protecting a segment from a flank-
er is necessary to preserve your
core audience, the best defense is
to stunt the flanking competitor’s
growth as quickly as possible. Act
immediately in order to prevent
the challenger from taking root;
don’t wait to see whether the sta-
tion will establish itself. Block the
onslaught by broadcasting more of
the programming ‘“territory” in
dispute. Stake a claim in the posi-
tion you're fighting to keep by
making it the focus of all program-
ming features, promotions, and
positioning statements. Advertise
to keep your station top-of-mind
when the other station is waging its
introductory campaign.

Never acknowledge the competi-
tion on the air, but don't wait to
promotionally address their at-
tempts to reposition your station in
a negative fashion. Know your au-
dience’s attraction to the flanking
format. Eliminate any sources of
listener dissatisfaction.

WWAW-amerieantradiohistorv.cem

More Competition Means
Further Fragmentation

echnological breakthroughs may bring about even more
fragmentation and competition in the future

In-band DAB will even the playing field between AM and FM, and low-
and high-powered stations. We may see new national stations with pro-
gramming delivered by satellite

With its meager market penetration, cable radio is presently regarded
as no threat to broadcast radio. But music industry giants Sony Software
Corp. and Time Warner Cable have become partners with Digital Cable
Radio, while Digital Music Express has the backing of the nation’s larg
est cable operator. Each plans to put considerable resources into devel-
oping a way to receive pay radio in cars

If cable radio is any indication, formats could continue to splinter into
even smaller fragments. DCR will be offering 78 different audio channels
by the end of the year, including Talk, Sports, and News. DMX plans to
have 60 different all-music channels in place this fall and says it may

eventually have 120

HYBRID

Offense: Hybrid formats marry
compatible elements from two (or
more) other formats to create pro-
gramming that can appeal to lis-
teners of each. Hot AC, which com-
bines CHR’s emphasis on current
music with AC’s 25+ appeal, is one
of the more successful hybrids.

Hybrid stations can be as vulner-
able as widely formatted stations.
Hybrids face the challenge of
balancing two or more different
kinds of listeners. To hold every-
one’s interest, hybrid program-
ming must appeal to all of its
target cume. Make sure every rec-
ord and every promotion is in line
with your station’s goal.

Hybrid stations thrive on the pro-
gramming holes left for them by
the rest of the market. For exam-
ple, Rock AC tends to rate better in
markets where the AORs are too
hard and ignore women, the ACs
are soft and ignore men, and the
Gold stations avoid post-'73 music.
But because narrowly defined for-
mats usually limit their potential
for attracting a large cume, they
must compensate with a strong
TSL.

Defense: Because they don’t su-
perserve any one segment, hybrid
stations are easier to block than
flanking stations. Until a hybrid
firmly establishes itself with loyal
listeners, its success largely de-
pends on how well its competitors
satisfy their cume. If your station’s
cume shares a lot of listening with
a hybrid, it often means there’s
significant dissatisfaction with
your station’s programming.

Offense: Stations with unique
niche formats offer highly special-
ized programming that’s virtually
unavailable anywhere else on the

‘dial. New Rock, NAC, and all-
Sports epitomize unique niche for-
mats.

Niche formats usually attract a
relatively small cume, so their pro-
fitability may be limited to larger
markets, where a two share can
still put a station in the black. But
qualitative research suggests some
niche formats attract a greater
percentage of affluent listeners
than broader formats. Niche for-
mat listeners also tend to be more
loyal, which can translate into

woow
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If your station’s
cume shares a lot of
listening with a
hybrid, it often
means there’s
significant
dissatisfaction with
your station’s
programming.

healthy AQH and TSL ratings. And
because of their limited appeal,
niche stations are less likely to face
direct competition.

Niche stations — especially those
that introduce a new musical genre
to the market — may take a year
or longer to develop an audience
base. The niche station’s competi-
tive challenge is to broaden its ap-
peal beyond the format’s limits
without diluting its impact (e.g.,
morning personality Don Imus
helps all-Sports WFAN/New York
appeal to more than just sports
fans).

Defense: Unique niche stations
usually pose little threat to an
established station’s audience.
Perhaps the best defensive move to
reduce or abandon any shared pro-
gramming so that your station
doesn’t train its audience to ap-
preciate the niche station’s pro-
gramming.

George Harris is CEO of Harris
And Associates, a full-service
consulting firm specializing in the
programming and marketing of
rock radio. He can be reached at
(215) 789-0100.
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- EXCLUSIVE CURE INTERVIEWS (910] 204-5000 01
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Diamond Recuts Brill Building Gems

eil Diamond returns to his roots with ‘“Up On The
Roof — Songs From The Brill Building.” Peter
Asher produced the set, which consists of 16
remakes of '50s and ’60s hits. Diamond duets with Dolly
Parton on a cover of the Righteous Brothers’ hit ‘“You’ve
Lost That Lovin’ Feeling,” which ships to radio Septem-

ber 21.

The now-defunct Mary’s Danish
recorded ‘“Do Wah Diddy” with
Diamond. Other tunes on the LP
include “Will You Love Me To-
morrow,” “Love Potion Number
Nine,” “Save The Last Dance For
Me,” and “Don’t Make Me Over.”
Diamond also remakes ‘‘Ten
Lonely Guys” — which he co-
wrote and Pat Boone cut in 1962 —
and wrote extensive liner notes for
the Columbia set. which hits the
streets September 28.

Nicks: ‘Street Angel’

““Street Angel’’ is Stevie Nicks’s
fiftth solo studio album. Glyn
Johns (Rolling Stones, Who, Led
Zeppelin) produced the set, which
features David Crosby, Tom Petty
sidemen Mike Campbell and Ben-
mont Tench, Eric Clapton side-
man Andy Fairweather-Low, ex-
Eagles member Bernie Leadon,
and drummer Kenny Aronoff,
“Maybe Love Will Change Your
Mind” goes to radio September 30.
Other key cuts: ‘Unconditional
Love,” “Blue Denim,” “Listen To
The Rain.” The Modern/Atlantic
LP arrives October 5.

VH Works For Food

The six-month U.S. leg of Van
Halen’s “Right Here, Right Now”
world tour collected more than 180

The RIAA has issued the follow-
ing awards for the month of August:

MULTIPLATINUM
ALBUMS

“Thriller,” Michael Jackson, Epic
(22 million); “The Bodyguard” ST,
. Various Artists, Arista {9 million);
“Bad,” Michael Jackson (7 million);
“Achtung Baby,"” U2, Island/PLG (5
million); “His 12 Greatest Hits,”
Neil Diamond, MCA (4 million);
“Janet,” Janet Jackson, Virgin;
“"Wynonna,” Wynonna, Curb/MCA
(3 million); "A Lot About Livin' {And
A Little 'Bout Love),” Alan Jack-
son, Arista; “Core,” Stone Temple
Pilots, Atlantic/AG (2 miltion).

PLATINUM ALBUMS

“Back To Broadway,” Barbra
Streisand, Columbia; “Last Action
Hero" ST, Various Artists, Colum-
bia; “Never Let Me Go,” Luther
Vandross, LV/Epic; “Janet,” Janet
Jackson; "Fever For Da Flavor,” H-

.. Town, Luke; "Alibis,” Tracy

' Lawrence, Aflantic Nashville/AG;

& "America's Least Wanted,” Ugly
Kid Joe, Stardog/Mercury; “Life’s
A Dance,” John Michael Mont-
gomery, Atlantic Nashville/AG;
“Blind Melon,” Blind Melon, Capi-
tol; "‘Facelift,” Alice In Chains, Co-
lumbia; “Enya,” Enya, Atlantic/AG;
“His 12 Greatest Hits,” Neil Dia-
mond

tons of food for the nonprofit USA
Harvest organization. Reportedly
the longest, most successful food
drive in history, the effort provid-
ed more than 720,000 meals for
less fortunate Americans this
summer.

Jones Trafficking

Rickie Lee Jones produced her
own forthcoming “Traffic From
Paradise” LP. Guest musicians
include Lyle Lovett, Los Lobos’
David Hidalgo, Leo Kottke, and
David Baerwald. Brian Setzer and
Syd Straw help out on a cover of
David Bowie’s ‘“Rebel Rebel.”
Top tracks include “Beat Angels,”
“Jolie Jolie,” and ‘‘Stewart’s
Coat,” which ships September 7.
The Geffen LP hits September 14.

GOLD ALBUMS

“Poetic Justice” ST, Various Art-
ists, Epic Soundtrax; “Back To
Broadway,” Barbra Streisand;
“Hootie Mack,” Bell Biv Devoe,
MCA; “Mi Tierra,” Gloria Estefan, 3
Epic; "Live And Loud,” Ozzy Os-
bourne, Epic Associated; “Provo-
cative,” Johnny Glll, Motown;
"What's Love Got To Do With It”
ST, Tina Turner, Virgin; “Last Ac-
tion Hero” ST, Various Artists;
“Janet,” Janet Jackson; "“San Fran-
cisco Days,"” Chris Isaak, Reprise;
“Last Of The Mohicans™ ST, Vari-
ous Artists, Morgan Creek; “Blind
Melon,” Blind Melon; “Quiereme,”
Los Bukis, Fonovisa; "Kind Of
Blue" and “Sketches In Spain,”
Miles Davis, Columbia.

PLATINUM SINGLES

“'Stam,” Onyx, RAL/Chaos;
"“Can't Help Falling In Love,” UBA40,
Virgin.

GOLD SINGLES

“Insane In The Brain,” Cypress
Hill, Ruffhouse/Columbia; “What's
Up Doc? (Can We Rock),” Fu-
Schnickens w/Shaquilie O’Neal,
Jive; "If | Had No Loot,” Tony Toni
Tone, Wing/Mercury; “I'm Gonna
Be (500 Miles),” Proclaimers,
Chrysalis/ERG; "Runaway Train,”
Soul Asylum, Columbia; “Dre
Day,” Dr. Dre, Death Row/inter-
scope/Atlantic Group; "What's Up,”
4 Non Blondes, Interscope/Atlantic
Group.

TV Theme Stars

Several of the fall season’s TV
shows will feature theme music by
recognized performers. MCA act
Glenn Frey stars in and composed
a tune for CBS’s ‘“‘South Of
Sunset.” RCA/Nashville artist
Clint Black composed a tune for
the Beau and Lloyd Bridges-star-
ring CBS show “Harts Of The
West,” while Arista act Carly
Simon will be heard each week on
ABC’s “Phenom.”

Slash/WB artists Los Lobos
composed a theme for Fox’s news-
magazine show ‘“Front Page,”
and Novus/RCA jazzman Delfea-
yo Marsalis is scoring ABC’s
“Moon Over Miami.” Finally,
Scotti Bros. artist David Cassidy
returns to TV, albeit behind the
scenes, as the bluesy tunesmith
behind the theme of NBC’s “The
John Larroquette Show.”

On a related note, one of the
tracks on “Moodfood,” the Arista
debut of UK-based Moodswings
(R&R 8/7/92), became the new
theme song for Fox’s ‘“America’s
Most Wanted” this week. The song
(“Skinthieves’’) features the fret-
work of Jeff Beck.

Hall’s Solo Bow

Ex-Guy singer Aaron Hall
makes his solo debut with ‘“The
Truth.” He wrote all the lyrics and
co-helmed a couple cuts with such
producers as Vassal Benford and
the team of Hank Shocklee and
Gary G-Wiz. Hall also recut
“Don’t Be Afraid” (from the
“Juice” soundtrack) with an or-
chestra on this LP. Emphasis cuts
include “Open Up” and “Get A
Liftle Freaky,” which is at radio
now. The Silas/MCA set hits
stores September 28.

Signs O’ The Times

Roger Daltrey signs to Contin-
uum; studio and live LPs are ex-
pected next year. He's also pacted
with BMG Kidz/Zoom Express for
a children’s record, ‘“The Man In
The Moon Takes A Night Off,”” due
next spring.

The Smithereens ink with RCA.

PLILSIAR

CONCERT PULSE

Avg. Gross

Pos. Artist (in 000s)
1 GRATEFUL DEAD $19200
2 PAUL McCARTNEY $1213.8
3 JIMMY BUFFETT $673.0
4 LOLLAPALOOZA $626.6
5 NEIL DIAMOND $618.2
6 VAN HALEN $488.5
7 PETER GABRIEL $452.5
8 KENNY G $286.6
9 AEROSMITH $272.5
10 TINA TURNER $235.3
11 STING $227.6
12 MOODY BLUES $225.3
13 STEVE MILLER BAND $215.7
14 SPIN DOCTORS $202.6

15 CLINTBLACK/WYNONNA $177.4
New Tours

Among this week’s new tours:

JIMMY BUFFETT

DOG SOCIETY

MARIA McKEE

MOLLY HATCHET

OVER THE RHINE

DOUG SUPERNAW
The CONCERT PULSE is a weekly compu-
terized report ranking each artist by their
average box office gross reported per
venue. Courtesy of Polistar, a publication of
Promoters’ On-Line Listings, (800) 344-
7383, or in California (209) 224-2631.

W rrercanrachoStoTv . com

THERE WAS A TIME

he Rhythm & Blues Founda-
Ttion has created the “1994

Preserving America’'s Soul
Calendar” to help raise funds for its
Doc Pomus Financial Assistance
Program. That program has award-
ed more than $270,000 in emer-
gency funds to artists of the '40s,
'560s, and '60s. Since 1988, the
organization has also recognized

R&B artists with more than
$600,000 in Pioneer Awards

grants.
" The 26-page calendar features
black & white performance photos
of 12 Pioneer Award winners — in-
cluding Charles Brown, Ruth

Brown, Ray Charles, Etta James,
Albert King, Doc Pomus, and Jim-
my Scott — by Joseph A. Rosen, a
longtime shutterbug and former

T o e
MONDAY, SEPTEMBER 13

1969/ John Lennon debuts the Plastic
Ono Band in Toronto. The musi-
E cians include Eric Clapton, Klaus
E Voormann, and Alan White.
1985/Sting begins his first solo tour in
San Diego.
. Bomn: David Clayton-Thomas (Blood,
Sweat & Tears) 1941, Peter Ce-
tera 1944

4 TUESDAY, SEPTEMBER 14

s

1955/ Little  Richard
Frutti.”

1984/ The first MTV Video Music Awards
are held. Herbie Hancock's ""Rock-
it"" takes Best Video honors.

Born: Morten Harket (A-Ha) 1959

WEDNESDAY, SEPTEMBER 15

1980/ David Bowie makes his Broadway
debut in the title role of “The Ele-
phant Man.”

1991/ Madonna's autographed pink 'n’
black bra from the “Truth Or Dare”
movie fetches $11,000 at a Michigan
auction.

THURSDAY, SEPTEMBER 16

1977/T. Rex leader Marc Bolan is killed

. in a car accident near London.
E” 1979/The Sugarhill Gang release “Rap-
per’s Delight,” the first mainstream

records  “'Tutti

N e

s

it

S

SR

s

§ rap hit.

1991/ Guns N* Roses become the first re-
| cording artists to release two aibums
("Use Your lllusion " and “II")
3 simultaneously.
= 1992/U2 frontman Bono invites White
§ House phone operators to the band’s
E show to thank them for tolerating his
% nightly onstage calls to the President.

. Born: B.B. King 1925, Kenney Jones
(Faces, Who) 1948, Earl Klugh
1953, Richard Marx 1963

Al FRIDAY, SEPTEMBER 17

1931/ RCA introduces the 33% rpm LP.
- 1967/ The Doors pertorm “Light My Fire”
on the "Ed Sullivan Show.” CBS-TV
censors are angered when Jim Mor-
rison, who'd promised to change the
ling .. . get much higher,” sings it
\ anyway.
1989/ Paula Abdul wins an Emmy Award
for her choreography on “The Tra-
: cey Uliman Show.”

R&B Foundation Calendar Debuts

Pittsburgh jazz radio host. Arista
Assoc. Dir./Mktg., Black Music
Janine McAdams contributed cap-
sute bios for each artist.

A Corporate Logo Program al-
lows purchasers of 100 or more
calendars to have custom informa-
tion printed on the bottom flap. In-
dividual units cost $8.95 plus $2
for shipping, but for purchases of
100 or more the unit price drops to
$5 (plus $5 shipping per 100 and
$2 each additional 100).

To order, send your check or
money order to the Rhythm &
Blues Foundation, 14th and Consti-
tution Ave., N.W., Room 4603
MRC 657, Washington, DC
20560. For more info, call (202)
357-1654.

Little Richard — ‘Tutti Frutti® beauty.

1991/The New Kids On The Block sup-

plant Bill Cosby as Forbes maga-

zing's “Richest Entertainer” by rak-

ing in $115 million in 1990.
Born: the late Hank Williams Sr. 1923,
Fee Waybill (Tubes)1950

SATURDAY, SEPTEMBER 18

1970/ Jimi Hendrix, 27, is found dead in
his London apartment.

1986/ Michael Jackson's “Captain Eo"
3-D film opens at Disneyland.
1992/Pearl Jam, Soundgarden, and

Alice In Chains make their movie

debuts when “Singles” opens na-

tionally. Three members of Pear! Jam
portray members of Citizen Dick, a
band fronted by actor Matt Dillon.

Born: Frankie Avalon 1939, Ricky Bell
(New Edition, Bell Biv DeVoe)
1967

SUNDAY, SEPTEMBER 19

1973/ Country-rock pioneer Gram Par-
sons dies at Joshua Tree.

1979/ The first of five “"No Nukes™ concerts,
featuring Bruce Springsteen,
Jackson Browne, Bonnie Raitt,
James Taylor, and the Doobie
Brothers, among others, takes place
in New York.

1981/ Simon & Garfunkei reunite for a
concert in New York’s Central Park.
The show is recorded and later re-
leased as a double album.

Born: the late Brian Epstein 1934, Bill
Medley 1940, the late “"Mama’
Cass Elliot 1943, Nile Rodgers

1952
— Paul Colbert
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NATIONAL
RADIO
FORMATS

ALTERNATIVE PROGRAMMING
Mickey Briggs e (800) 231-2818
Super AC/AOR

EARTH, WIND & FIRE/Sunday Morning

EN VOGUE f/MOB/Runaway Love

LISA KEITH/Better Than You

TINA TURNER/Why Must We Wait Until Tonight?

e e e R

BONNEVILLE
Ford Colley « (800) 631-1600

Soft AC
DAVE KOZ/You Make Me Smile

AC Mix
UB40/Can't Help Falling In Love

e S R s

BROADCAST PROGRAMMING
Ron Harris » (800) 426-9082

Digital CHR

DURAN DURAN/Too Much Informeation

EARTH, WIND & FIRE/Sunday Morning

EN VOGUE {/MOB/Runaway Love

LISA KEITH/Better Than You

RED HOT CHILI PEPPERS/Soul To Squeeze

Digital Hot AC

DEF LEPPARD/Two Steps Behind
EARTH, WIND & FIRE/Sunday Morning
JANET JACKSON/It

SWV/Right Here/Human Nature

ettt S S R e S A S

CONCEPT PRODUCTIONS
Dick Wagner o (800) 783-3454
Concept 1 AC

RICK ASTLEY/Hopelessly

BEACH BOYS/Summer Paradise

DARYL HALL/'m In A Philly Mood

Concept 2 CHR

RICK ASTLEY Hopelessly

DARYL HALL/'m In A Philly Mood
LUTHER VANDROSS Heaven Knows

ks

A Gt R

JONES SATELLITE NETWORK
Phil Barry » (800) 766-3251

AC
GO WEST/Tell Me
DAVE KOZ/You Make Me Smile

Soft Hits

JOSHUA KADISON Jessie
TR S
SATELLITE MUSIC NETWORK
Robert Hall o (300) 527-4892

Starstation
BRIAN McKNIGHT/Ore Lagt Cry

Touch

MARIAH CAREY/Dreamiover

EN VOGUE {/MOB/Runaway Love
WHITNEY HOUSTON/Run To You

Classic Rock
NEIL YOUNG/Mr. Sout

S Ny

UNISTAR
Chris Kampmeier o (805) 294-9000

AClI
DAVE KOZ/You Make Me Smiie

Format 41
MADONNA/Rain

Adutt Rock & Roll

AEROSMITH/Fever

ERIC CLAPTON/Don't Think Twice It's Alright

TOM PETTY & THE HEARTBREAKERS Rainy Day...
NEIL YOUNG/All Along The Walchtowes

RADIO AAHS
Children’s Satellite Network
Stix Franklin e (612) 926-1280
ww
1 1 MICHAEL JACKSON/Will You Be There
(MJJ/Epic)
2 ANIMAL/Wipeout (Jim Henson/BMG Kidz)
3 JANET & JUDY/PARTY. (Jandy Music)
4 M.C. MARIO/Super Mario Land (Warlock)
5 CHEECH MARIN/Red & Biwe & Yeliow Too
(Ode 2 Kids/BMG Kidz}
6 BILL SHONTZ/Hoke In The Ozone
(Lightyear/BMG Kidz)
7 ROCKAPELLA/Capital (Zoom ExpressBMG Kidz)
8 ROBIN WILLIAMS Prince Al (Wat Oisney)
9 ROWLF THE DOG/Eight Little Notes
(Jim Henson/BMG Kidz)
—- 10 FRAGGLE ROCK CAST/Fraggie Rock Theme
(Jim Henson/BMG Kidz)

™ w D w s

w0 -~

57 million households
Patti Galluzzi
VP/Music Programming

Weeks On

STONE TEMPLE PILOTS/Wicked... (Atlantic/AG). . . . 5

[HEAWY |

AEROSMITH/Cryir' (Geflen) .. ... ... . .7
MARIAH CAREY/Dreamiover {Columbia)

EN VOGUE 1/M0B/Runaway Love (EastWest/AG) . .. 2
JANET JACKSON/IS (Virgin), ... ... . .11
RED HOT CHILI PEPPERS/Soul To Squeeze (WB) . . 8
R.E.M./Everybody Hurts (WB)

SHAI/Baby I'm Yours (Gasoline Alley/MCA) . ... .. 15
SOUL ASYLUM/Runaway Train (Columbia) . .. 77
SWV/Right Here/Human Natwre (RCA} ... .. ... 6
TONY TONI TONE/1t | Had... (Wing/Mercury) ... 74
UB40/Can’t Hetp Falling In Love (Virgin) ... 20
U2/Numb (Island/PLG) . . .. .. I 4 |

| ] S
\BUZZBIN
BLIND MELON/No Rain (Capitol) . ........... 11

CYPRESS HILUInsane In... (Rufthouse/Columbia) . . . 8
GIN BLOSSOMS /Hey Jealousy (A8M). .. .. ... .23

| BREAKTHROUGH VIDED |

BJORK/Human Behaviour (Etektra) . . ....8

DEF LEPPARD/Two Steps Behind (Columbia) . . .
OR. DRE/Let Me Ride (Death Row/Interscope/AG) -
DURAN OURAN;/Too Much Information (Capitol}
ICE CUBE f/DAS EFX/Check Yo Seff (Priority) . . ..
MICHAEL JACKSON/Will You... {(MJJ/Epic)
LENNY KRAVITZ Believe (Virgin) . .. .13
MADONNA/Rain (Maverick/Sire/WB) . . ... . . 12
JOHN MELLENCAMP/Human Wheels (Mercury) . . . 3
SMASHING PUMPKINS/Cherub Rock (Virgin) . .

SPIN DOCTORS/How Could You Want... (Epic) .... 9
ROO STEWARTReason To Believe (WB) .. ... ... 9

TONI BRAXTON/Another Sad... (LaFace/Arista) . . . .
CRANBERRIES/Oreams (Island/PLG) . . . .. .
TERENCE TRENT 0'ARBY/Delicate {Columbia)
E.Y.C./Feelin’ Alright (Gasoline Alley/MCA) . .. ..
JAZZY JEFF & FRESH PRINCE/Boom.. (Jive) .
BILLY JOEL/The River Ot Oreams (Columbia)
JULIANA HATFIELD THREE/My Sister (Mammoth/AG)
KRIS KROSS.../Alright {Rufthouse/Columbia) .
BRIAN McKNIGHT/One Last Cry (Mercury)
SNOW/Runway (EastWest/AG)

TAG TEAM/W! p! (There It IS} {Life/B k)
TEARS FOR FEARS/Break it Down.. (Mercury). . 13
TOOL/Sober (Zoo)

2PAC/| Get Around (Interscope/AG)

URGE OVERKILL/Sister Havana (Geffen)
WHITE ZOMBIE/ Thunder Kiss ‘65 (Gefien) .

= .
-~ & O w W
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BABY ANIMALS/Don't Tell Me What To Oo (Imago) . . 2
BROTHER CANE/Got No Shame (Virgin) 2
CANDLEBOX/Change (Maverick/Sire/WB) 6
NEW ORDER/World (Qwest/WB) . ... .. .2
PRIMUS/Mr_ Krinkle (Interscope/AG) 8
MATTHEW SWEET/Ugly Truth Rock (Zoo) ... .. .. 8
GEORGE THOROGOOD &.../Get A Haircut (EMI/ERG) 4

Nole: This week's chart is frozen.

VHi

VIDED » TS OMt
46.7 million households
Sal LoCurto, VP/Programming & Scheduling
Norman Schoenfeld, VP/Program
& Ariist Development e ous On

JTNN

THE NASHVILLE NETWORK ¢
53.9 million households
Lyndon Lafevers,
Video Program Administrator

| FIVESTAR

| HEAVY

MEATLOAF/I'd Do Anything For Love... (MCA). .. . .. 2

MARIAH CAREY /Dreamiover (Columbia) . ... ... .. 5
JANET JACKSON/If (virgin) . ... ... ... . .. 8
MICHAEL JACKSON/Will You Be There (MJJ/Epic) 70
BILLY JOEL/The River Of Oreams (Columbia) . . ... 5
MADONNA/Rain (Maverick/Sire/w) .. ... .. 8
RDD STEWART/Reason To Believe (WB) ...... . . . 4

|HEAVY

TONI BRAXTON/Another Sad Love... (LaFace/Arista) . .4
C. DIDN & C. GRIFFIN/When \... {Epic Soundtrax) . 72
JDHN MELLENCAMP/Human Wheels (Mercury). ... 7
JON SECADA/I'm Free (SBK/ERG) .. ..........

WHAT'S NEW

BOB DYLAN/My Back Pages (Columbia) . . .. . .. ADD
EARTH, WIND & FIRE/Sunday Morning (Reprise) . ADD
BRUCE HORNSBY /Fields Of Gray (RCA) .. ....... 7
INNER CIRCLE/Sweat (A La La..) (Big Bea/AG) . ADD
JDSHUA KADISON/Jessie (SBK/ERG) . . . ... .. .. 14
LISA KEITH/Better Than You (Perspective/A&M) . ... 2
DAVE KOZ/You Make Me Smile (Capitol) ......... 4
DARDEN SMITH/Loving Arms (Chaos) .. ... .. ADD
MAVIS STAPLES/The Voice (WB) .. ............ 7
SWV/Right Here/Human Nature (RCA) ...... .. ... 3

TEARS FOR FEARS/Break It Oown Again (Mercury) . . 3
TONY TONI TONE/If 1 Had No Loot (Wing/Mercury) . 70
UZ/Numb (ISland/PLG) . ... ... .. ... . ... 6
ROBERT J. WALLER/The Madison... (Atlantic/AG) . .5

| ARTIST OF THE MONTH |

DARYL HALL/'m In A Philly Mood (Epic) ... ... ... 2

36 million households

Information current as of August 31.
Cindy Mahmoud,
VP/Entertainment

DA Y\
Eas e & Original Programming

| VIDEO SOUL TOP 10

LW TW

1 1 JANET JACKSON/If {Virgin)
2 BRIAN McKNIGHT/One Last Cry (Mercury)
3 BABYFACE/For The Cool In You (Epic)
4 TONI BRAXTON/Ancther Sad... (LaFace/Arista)
5 2PAC/ Gel Around (Interscope/Atlantic Group)
6 0'JAYS/Somebody Else Will (EMI/ERG)
— 7 SHAMICE/'s For You (Motown)

6 8 ICE CUBE 1/DAS EFX/Check Yo Seif (Priority)
— 9 MARIAH CAREY/Oreamiover (Columbia)
10 10 MC LYTE/Rutineck (First Priority/AG)

Information current as of September 3.

0 o A AW

|RAPCITYTOP 10 |
LW TW

11 ICE CUBE t/DAS EFX/Check Yo Seif (Priority)
22 CYPRESS HILL/nsane In.. (Rufihouse/Columbia)
5 3 ILLEGAL/We Getz Busy (Rowdy)

3 4 ALKAHOLICS/Make Room {Loud/RCA)

4§ FAT JOE/Flow Joe (Relativity)

— 6 LEADERS OF THE... What's Next? (Elektra)

8 7 INTELLIGENT HOODLUM/Grand (Tuff BreakiA& M)
6 8 COMMON SENSE/Soul By The Pound (Relativity)
10 9 NIKKI O/Freak Dut (Flavor Unit/Epic)

7 10 MC LYTE/Rufireck (First Priority/AG)

Information current as of Seplember 4.

T K -
13 miflion households

Les Garland
VP/Programming
John Robson, Director/
Music Programming

MUSIC TELEVISION
YOUCONTROL

LW TW

2 1 DR. DRE/Let Me Ride (Death Row/Interscope/AG)

1 2 D.B.G."Z/Body Lika MF. (Bust it}

— 3 GETD BOYS/Sraight Gangsterism (Rap-A-Lat)

6 4 SWV/Downtown (RCA)

5 5 KRIS KROSS.../Alright (Rutfhouse/Columbia)

— 6 TLG/Get It Up {LaFace/Epic Soundtrax)

3 7 95 SOUTH/Whoot, There It Is (Wrap/ichiban)

4 B SCARFACE/Let Me Roll (Rap-A-Lat)

7 9 ICE CUBE /DAS EFX/Check Yo Self (Priority)

8 10 TAG TEAM/Whoomp! (There It Is) (Lite/Belimark)
Most requested lor week ending August 27.

JOHN ANDERSDN/I Fell In The Water (BNAEnt) .. . &
BOY HOWDY/A Cowboy's Born With A (Curb) .. 76
TRACY BYRD/Hokdin' Heaven {MCA) . .. .16
CARLENE CARTER/Every Littie Thing (Giant) 19
CONFEDERATE.../Trashy Women (All. Nash/AG) ... &8
BILLY RAY CYRUS/In The Heart Of A... (Mercury). . 70
DIAMOND RIO0/This Romeo Ain't Got... (Arista) . . .. 70
JDE DIFFIE/Prop Me Up Beside The Jukebox (Epic) . . 8
RADNEY FOSTER/Easier Said Than Done {Arista) . . 73
VINCE GILL/One More Last Chance (MCA) . .... ... 5
TOBY KEITH/He Ain't Worth Missing (Mercury) ... 12
HAL KETCHUM/Mama Knows The Highway (Curb) . 70
TRACY LAWRENCE/Can't Break... (Atl. Nash/AG) . 77
LITTLE TEXAS/What Might Have Been (WB). . . .. 17
PATTY LDVELESS/Nothin' But The Wheel (Epic) .. .. 9
McBRIOE & THE RIDE/Hurry Sundown (MCA) ... .. 9
R. MCENTIRE w/L DAVIS/Does He Love... (MCA) . 3
JOHN M. MONTGOMERY/Beer And... (Atl. Nash/AG) . 72
LORRIE MORGAN/Half Enough (BNAERL). . ... ... 6
SAWYER BROWN/Thank God For You (Curb) ... . 77
RICKY VAN SHELTON/A Couple Of... (Columbia} . . .6

SHENANDOAM/ Janie Baker (RCA) ....... ... 16
DOUG SUPERNAW/Reno (BNA Entertainment) . .. 77
AARON TIPPIN/Working Man's Ph.D. (RCA). .. ... 13
RANDY TRAVIS/Cowboy Boogie (WB) ]
STEVE WARINER/)! | Didn'l Love You (Arista) . ... 77
WYNONNA/Only Love (MCA) R 4

TRISHA YEARWOOD/Oown On My Knees (MCA). . 74
OWIGHT YOAKAM/A Thousand Miles From... (Reprise) 77

(AbDs
JEFF ALLEN/You Can't Take It With You (Epitome)

FAITH HILLWild One (WB)
RONNA REEVES/He's My Weakness (Mercury)

Information current as of Augus! 30.

M

COUNTAY MUSIC TELEVISION
18.1 mittion housefiolds
Tracy Storey, Programming Manager
Hal Willis, General Manager

LW Tw

2 1 BILLY RAY CYRUS/N The Heart Of.. (Mercury)
3 2 SAWYER BROWN/Thank God For You (Curb)

7 3 TRAGY BYRD/Holdin' Heaven (MCA)

5 4 OWIGHT YOAKAM/A Thousand Mikes.. (Reprise)
8 5 WYNONNA/Only Love (Curb/MCA)

10 6 AARON TIPPIN/Working Man's Ph.0. (RCA)

1 7 UTTLE TEXAS/What Might Have Been (WB)

— 8 JOE DIFFIE/Prop Me Up Beside... (Epic)

4 9 HAL KETCHUM/Mama Knows The Highway (Curb)
-— 10 BOY HOWDY/A Cowboy's Born With A... (Curb)

Weeks On
BROTHER PHELPS/Let Go (Asylum) . . 14
VINCE GILL/One More Last Chance (MCA) 6

TOBY KEITH/He Ain't Worth Missing (Mercury) 15
JOHN M. MONTGOMERY /Beer And... {Atl. Nash/AG) 5§
CLAY WALKER/What's It To You (Giant) .. . 13
STEVE WARINER/If | Didn't Love You (Arista) 14

HOTBHOTS .. |

JOHN ANDERSON/! Fell In The Water (BNA Ent) 5

MARK CHESNUTT/Almost Goodbye (MCA) 14
ANDY CHILDS/Broken (RCA} 3
HANK FLAMINGO/Baby It's You (Giant) ADD

CLINTON GREGORY/Master Of lllusion (SOR)
KIERAN KANE/I'm Here To Love You (Atl. Nash /AG}
SAMMY KERSHAW/Queen Of My... (Mercury)

R. MCENTIRE w/L DAVIS/Does He.. (MCA) . .
RONNA REEVES/He's My Weakness (Mercury)
RANDY TRAVIS/Cowboy Boogie (WB) . . .
KELLY WILLIS/Heaven's Just A Sin Away (MCA) ADD

"ADDS ]
HANK FLAMINGO/Baby It's You (Giant)

KELLY WILL!S/Heaven's Just A Sin Away (MCA)
JIM WITTER/Distant Orum (Fre)

AN wh W

Heavy rotation songs receive five plays per day. Hot Shots
receive four plays per day. Breakout Videos and Ficks
(Pick Hits of the Week) receive an exira play above heavy
rotation per day. Al Top 10 videos also receive heavy
rolation.

Information current as of Seplember 1.

BRITAIN

w W

1 1 CULTURE BEAT/Mr. Vain
3 2 BITTY McLEAN/It Keeps Rainin'
(Tears From My Eyes)
5 3 BILLY JOEL/The River
Of Dreams
2 4 FREDDIE MERCURY/Living On
My Own
7 5 SWV/Right Here/Human Nature
4 6 URBAN COOKIE COLLECTIVE/
The Key: The Secret
6 7 APACHE INDIAN/Nuff
Vibes (EP)
8 8 UB40Migher Grouns
10 9 MARIAH CAREY/Dreamlover
— 10 2 UNLIMITED/Faces

Moving Up

TINA TURNER/Disco Inferno

PAUL WELLER/Wild Wood

CARTER USM/

Lean On Me | Won't Fall Over

KENNY THOMAS/Trippin’ On Your Love
TERENCE TRENT D’ARBY/She Kissed Me
ACE OF BASE/Whes! Of Fortune
LENNY KRAVITZ/Heaven Help

BEE GEES/Paying The Price Of Love
STONE TEMPLE PILOTS/Phish

MARY J. BLIGE/Real Love

Courtesy Chart Information Network

AUSTRALIA

™
11 DIESEL/Never Miss
Your Water
BABY ANIMALS/Don't Tell Me
What To Do
3 3 JIMMY BARNES:Stone Cold
DANNIIThis Is It
CRUEL SEA/The Honeymoon
Is Over
7 6 JIMMY BARNESRight By
Your Side
3 7 TIM FINN/Persuasion
4 8 AC/DC/Big Gun
3 9 HUNTERS & COLLECTORS/
Holy Grail
— 10 TOMMY EMMANUELThe
Journey

Most Added

BABY ANIMALS/Lovin’ Lies

J. BARNES & N. CAVALLERI/

Gonna See My Baby Tonight

RICHARD CLAPTON/AIl Fall Down

Top 10 Australian records from phaylists of 3 Triple
M-FM Meibourne, FOX-FMMeiboumne, 96 FM#Perth,
SA-FM /Adelaide, 2-DAY Sydney, 2 Tripie M-FM SSydney,
MMM-FM /Brisbane, B105/Brisbane, FM-104.7/
Canberra, and KiX106 Canberra

AN
o

—_
O
(S

CANADA

W W
1 1 CELINE DION/Did You
Give Enough Love

2 2 SHEREE JEACOCKE/Miss
My Love
4 3 LISA LOUGHEED/Won't Give
Up My Music
6 4 HEMINGWAY CORNER/Man
On A Mission
| 7 5 BOOMERS/You've Got To Know
8 6 MOXY FRUVOUS/Stuck In
The '90s
3 7 ALANNAH MYLES/Sonny Say
You Will
5 8 BANNED IN THE UK/The Truth
9 9 ROCH VOISINE/Qochigeas
— 10 JEFF HEALEY BAND/Leave The
Light On

Most Added

TRAGICALLY HIP/Fully Completely
BARNEY BENTALL/Family Man
BARENAKED LADIES/Fight The Power

Top 10 Canagian CHR hits courtesy
The Record (416) 5339417
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CHR’s Spring Fling With Success

Mainstreams & rhythmics post consecutive gains

The Spring ’93 Arbitron 12+ results produced more smiles than frowns at CHR sta-
tions in the Top 100 markets. This time around, 57% of mainstream CHRs posted book-to-
book increases and 59% of the rhythmic CHRs advanced; overall, 58% registered in the
plus column. Even the spring year-to-year comparison looked better, with 50% of the for-
mat’s stations showing '92-'93 gains; last year, only 31% had posted gains over Spring ’91.

The No. 1 club increased its membership from seven to nine, totaling 7% of all CHRs represented on the
scoreboard. The returning market leaders are WXKS-FM/Boston, WPGC-FM/ Washington, WNNK-AM & FM/
Harrisburg, WKRZ/Wilkes Barre, KQKQ/Omaha, KLUC/Las Vegas, and WSTW/Wilmington, DE, while
KPRR/El Paso and WVKS/Toledo advanced into their respective markets’ top spots. The percentage of stations
grabbing Top 5 honors soared to 65% (72 stations) this book — in previous surveys, the figure had been 53% (Win-
ter 93 and Fall '92), 57% (Summer '92), and 47% (Spring ’92).

It seems CHR's freefall may be turning around. Programmers I've spoken to indicate that they’re concen-
trating on the 12-34/18-34 core, the economy is improving, and sales revenue increases are making CHR finan-
cially viable in more markets. There’s still much work to be done, so good luck to all in the summer book,

“

Spring '93 Scoreboard

Total Shares

nother way to examine the findings of the Winter
'93 Arbitron is to total up all of the 12+ AQH

scores, as shown below.

MAINSTREAM Sp '92 w93 Sp '93
Markets 1-39 EAST 27.6 30.6 31.0
SOUTH 30.1 29.2 326

MIDWEST 39.6 36.4 35.6

WEST 38.8 31.7 32.8

laerets 40-162 EAST 116.8 1111 118.8
SOUTH 144.0 132.0 140.8

MIDWEST 78.5 80.1 80.9

WEST 20.4 18.2 17.6

TOTAL 4958 469.3 4901
RHYTHMIC sp'92 wi 93 sp'93
Markets 1-39 EAST 29.5 31.0 31.4
SOUTH 27.5 30.7 31.5

MIDWEST 30.8 29.3 33.0

WEST 54.9 52.8 552

Markets 40-162 EAST 51 51 6.2
SOUTH 21.2 20.4 25.3

MIDWEST N/A N/A N/A

WEST 68.3 60.8 67.3

TOTAL 237.3 2301 2499
TOTAL sp '92 wi '93 Sp 193
Markets 1-39 EAST 57.1 61.6 62.4
SOUTH 60.7 62.6 66.7
MIDWEST 70.4 65.7 68.6
WEST 93.7 84.5 88.0
Markets 40-162 EAST 1219 116.2 125.0
SOUTH 165.2 152.4 166.1

MIDWEST 78.5 80.1 80.9

WEST 88.7 79.0 849

TOTAL 733.1 699.4 7400

Note. For markets not rated during the winter sweep, Fall ‘92 numbers

were substituted.

MARKETS 1-39 EAST MARKETS 1-39 MIDWEST
Calis/Market Sp'92 Su'92 Fa'92 wi’93 S§p'93 Calls/Market Sp’'92 Su'92 Fa'92 wi'93 S$p'93
WERQ-FM/Baitimore 4.7 4.2 4.9 4.0 5.2 KDWB/Minneapolis 70 6.7 68 69 6.8
WXKS-FM/Boston 69 75 70 7.8 83 | WKBQ/SI Louls 36 48 40 54 49
WJMN/Boston *48 ‘49 ‘45 40 4.0 | “Now New Rock
WHTZ/New York 40 36 36 38 38 | NwAaC
WQHT/New York 36 33 36 37 36 | MARKETS 1-39 WEST
WPLJ/New York 3.1 3.2 3.4 3.7 4.0 KEZY/Anaheim 1.8 2.4 1.9 1.1 1.1
WIOQ/Philadelphia 4.3 53 64 68 57 | KaKS/Denver 57 54 60 58 49
WBZZ/Pittsburgh 59 54 45 60 7.2 | KWS-AIlLos Angeles 45 42 42 43 40
WPRO-FM/Providence 7.7 9.1 10.0 9.3 7.7 KPWR/Los Angeles 4.2 4.4 51 5.0 5.0
WWKX/Providence 3.5 2.6 2.8 3.9 35 KKFR/Phoenix 3.9 3.9 4.4 5.0 4.8
WPGC-FM/Washington 8.6 8.9 9.3 8.6 9.4 KOY-FM/Phoenix 35 4.0 3.4 1.9 23
* Formerly WZOU KKRZ/Portland 8.4 7.8 8.0 8.3 6.6
MARKETS 1-39 SOUTH KGGI/Riverside 89 84 85 67 75
= KSFM/Sacramento 7.7 7.2 7.7 6.5 9.6
WNNX/Atlanta 46 40 49 40 *41 | KwoD/Sacramento 32 2.4 25 23 25
WSTR/Atlanta 49 40 36 59 62| gyrossaltLlskeCity 53 43 52 52 49
WCKZ/Charlotte 45 36 37 53 49 | kzuT/sahtLakeClty 21 2.8 16 22 26
WAQQ/Charlotte 21 26 23 21 24 | Yurzisen Diego 42 44 45 44 40
KHKS/Dallas 8185 23 34 41 | KKLQ-AIF/SanDiego 53 41 35 33 57
KBXX/Houston 46 51 52 50 53 | KMEUSanFrancisco 56 54 49 53 a4
KRBEFMHouston 5.2 4.1 44 42 38 | kgousen Francisco 2.9 33 29 36 39
WPOW/Miami 55 50 53 53 51 | kHaT/San Jose 56 57 47 51 50
WEZB/New Orleans 62 65 82 60 7.1 KUBE/Seattle 62 66 64 54 61
WNVZ/Norfolk 40 43 54 36 49 | kpiz/seattle 47 37 42 31 a1
KTFM/San Antonio 80 83 84 88 86 | _
WFLZITampa 4.9 6.5 6.3 6.3 76
W MARKETS 40-162 EAST
e . WFLY/Albany 92 97 86 93 98
MARKETS 1-39 MIDWEST WWCP/Albany ‘1.8 15 12 06 09
WAEB-FM/Allentown 10.0 109 89 100 104
WBBM-FM/Chicago 57 56 46 50 57 | wKSEBuffalo 77 73 68 67 717
WKRQ/Cincinnati 68 61 64 59 6.6 | wNNK-AF/Harrisburg11.8 104 104 119 122
WJIMO-FM/Cleveland 4.7 4.5 3.3 4.5 4.7 WTIC-FM/Hartford 77 7.6 6.8 6.1 5.9
WENZ/Cieveland 2.5 2.8 2.5 26 27 WKSS/Hartford 5.1 56 4.7 51 6.2
WNCI/Columbus 105 77 84 85 -*88 | WLAN-FMlLancaster 58 NA 60 NA 57
WWHT & WAHC/ WFHN/New Bedford 6.9 NA 52 NA 75
Columbus 43 39 383 30 388 | YCNewHaven 81 NA 71 NA 82
WHY T/Detroit 51 49 47 51 57 | \ypxvAFiRochester 8.3 94 81 85 86
WZPL/indianapolis 92 8.2 7.0 71 5.2 WHMPFM/
WHHH/Indianapolis 4.9 5.2 5.3 5.1 6.1 Springfield, MA 1.2 1.4 1.7 1.5 1.1
WLUM/Milwaukee 61 60 51 66 76 + Formerly WVKZ Continued on Page 43
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Book-To-Book,

Year-By-Year Comparison

he chart below was compiled by categorizing CHRs
in the Top 100 markets as either mainstream or
rhythmic based on the overall lean of recent playlists.
Thanks to CHR Asst. Editor Paul Colbert for his help in

assembling the scoreboard data.

MAINSTREAM | RHYTHMIC TOTALS

Wi'93 Sp‘92- | Wi'93: Sp'92 | Wi’'9e: Sp 9z

Sp '93 Sp '93 Sp '93 Sp ‘93 Sp '93 Sp '93

MARKET/REGION BOOK YEAR | BOOK YEAR| BOOK YEAR
1-39  EAST +04 +34| +04 +19| +0.8 +53
SOUTH +3.4 +25| 408 +40| +42 +65
MIDWEST -08 -46] +3.7 +22| +29 -24

WEST +1.1 —-60| +24 +03| +35 -57
40-162 EAST +7.7 +20) +11 +11| +88 +31
SOUTH +88 —-32| +49 +41|+137 +09
MIDWEST +0.8 +24 N/A NA| +0.8 +24

WEST -06 -28| +65 —-10| +59 -38
TOTALS +20.8 -6.3|+19.8 +126|+406 +6.3
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CHR

spring ,93 scoremard Continued from Page 42

MARKETS 40-162 EAST

| MARKETS 40-162 SOUTH

Calis/Market Sp’'92 Su'92 Fa’'92 wi'93 Sp’93 Calis/Market Sp’92 Su'92 Fa'92 wi'93 Spi
WNTQ/Syracuse 97 112 111 104 11.6 | WOVVIW. PaimBeach3.4 41 36 39 27
WBHT/Wilkes Barre 0.1 N/A N/A 1.0 2.0 WKSH/Winston-Salem 2.6 4.0 35 3.1 2.8_
WKRZ-FM/ WJMH/Winston-Salem 7.8 80 82 76 6.4
Wilkes Barre 15.8 153 16.4 133 134 | .o oo wumemAc)
WSBG/Wilkes Barrre 1.5 2.1 1.7 1.9 2.1
WTLQ/Wilkes Barre 25 2.2 1.9 27 1.9 | MARKETS 40-162 MIDWEST
WSTW/Wilmington 87 NA 89 NA 98 | \wwpnapon 65 57 59 38 69
WGTZ/Dayton 72 71 61 60 71
MARKETS 40-162 SOUTH WVIC-A/FlLansing 11.1 116 85 125 115
KJYO/Oklahoma City 96 10.1 111 115 80
KHFl/Austin 72 79 85 75 99
pp— n ST KQKQ/Omaha 11.3 106 98 117 118
a ouge . . . . .
ton Toug WVKS/Toledo 99 84 94 79 11.0
WAPI-FM/Birmingham 66 59 50 6.8 54
WTWR/Toledo 32 23 26 18 15
WSSP/Charleston 28 13 14 16 21
WU s 11 15 23 oo KAY!/Tulsa 50 45 29 35 35
attan a . . . . .
= KKRD/Wichita 76 102 89 122 88
WNOK-FM/Columbia 85 7.9 57 7.2 87
WHOT-FM/Youngstown7.1  NA 9.2 NA 108
KPRRIEI Paso 11.4 93 102 85 134
WRHT & WHTE/
Greenville, NC 49 32 51 35 a0 | MARKETS 40-162 WEST
WBBOI/Greenville, SC 3.9 3.5 2.1 3.3 3.3 KKSS/Albuquerque 4.9 7.5 7.5 6.3 82
WAPE-AlFlJacksonville9.1 103 6.1 66 7.7 | KKXX-FM/Bakersfield 10.3 10.2 106 92 11.8
WQUT/Johnson City 17.0 N/A  13.5 N/A  13.2 KBOS/Fresno 47 4.3 6.1 4.2 6.3
WW2ZZ/Knoxville N/A N<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>