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INSIDE:

JACOR FOUNDER
BACK INTO RADIO

With backing from a Louisville
investment company, Terry
Jacobs returns to radio as
President/CEO of Regent
Communications, Inc. — and
he’s looking for properties.

KATZ NOT 4 SALE;
NEW $$$ SOUGHT

Katz Communications /s seeking
a new investor to cash out
Sandler Media, which helped
recapitalize the rep firm four

| years ago, but Chairman Jim

| Greenwald denies any sale

| rumors.

| Page 6

FCC UPHOLDS ’'88
STERN FINE LEVY

" The FCC upheld a $6000

| indecency fine levied against

‘ segments airing on Howard
Stern's 1988 Christmas show,

\ setting the stage for yet another

court battle. Page 8
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KROQ ON A ROLL
! PD Kevin Weatherly describes
| the “constant evolution” that’s
behind the L.A. heritage New
Rocker’s recent ratings
resurgence.

Page 33

! SPONTANEOUS CHAT?
§ How much Talk programming
{ should be preplanned? And how
1 much should be spontaneous?
Several leading programmers
debate the scheduling issue.
Page 38

s e e

IN THE NEWS...
e Guy Black now PD
at KKDA-FM/Dallas
o Tom Poleman becomes
PD for KRBE/Houston
e Phil Costello VP/Promo;
Bruce Reiner Nat'l Dir/
Pop Promo for Capitol
Page 3

o Mark Warlaumont new
VP/GM at WMMO/Orlando

Page 12
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NEWSSTAND PRICE $6.00

THE INDUSTRY'S NEWSPAPER

Clear Channel At Ownership
Limit After Metroplex Deal

Purchase of Tampa, Miami, Cleveland, Buffalo
stations puts company two over FCC maximum

Clear Channel Communica-
tions has pushed itself to the
FCC’s ownership limit with its
$54 million deal to acquire the
entire Metroplex Communica-
tions Inc. group. The move will
give Clear Channel a duopoly in
Tampa and new properties in
Miami. Cleveland. and Buttalo.

“We believe the combined en-

Higher Station Prices Predicted

Panelists at Kagan seminar see bidding war & possible trading
‘frenzy’ for duopoly deals; hunt for equity dollars expanding

Panelists at the Paul Kagan
Associates “‘Radio Station
Values & Finance™ seminar last
week worried that the station
trading market is becoming
overheated. But they also pre-
dicted that prices will continue
to rise until duopoly trading has
run its course.

Saga Communications
President Ed Christian worried
that with so much cquity money
currently available, some new

Price Points

® Some operators
‘over-equitizing’

o Duopoly dealing
may last 5 years

® More groups eye
public financing

Reese To Head
Bonneville Radio

Bonneville
International
Exec. VP
Bruce Reese
has been named
President of the
company'’s nine-
station Major
Market Radio
Group. He suc-
ceeds Jack Adamson, who

REESE/See Page 19
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operators are “over-equitizing”
deals and driving prices higher.
He said this market trend will
sustain itself for a while, “then
you'll see another correction.”

Participants weren't able to
agree on just how long it will
take for duopoly consolidation
(o run its course. Estimates
ranged from one to five years,
after which, some speculated.

the radio industry will consist of

“haves’™ — owners with strong
duopoly combinations — and
“have-nots” — those left with
stand-alones and no viable op-
tions to create a competitive
duopoly.

With prices for desirable
properties already high. some

suggested that bidding  wars
could send them even higher as
the supply of major market sta-
tions available to buyers
dwindles. Prism Radio Part-
ners President Bill Phalen
predicted a trading “frenzy™ at
the end of the duopoly buying
cycle.

15-20 New IPOs

One factor fueling the station
price spiral is the hundreds of
millions of dollars being poured
into the radio industry from Wall
Street. This influx of new equi-
ty has enabled companies like
Infinity Broadcasting and Ev-
ergreen Media to pay premium
prices — even exceeding
10-times cash flow — for Top 10
market properties, since the
stock market is valuing many
radio stocks at the equivalent of
13-times cash tlow.

It appears there’s more to
come. Wall Street is rife with
rumors of more radio groups
preparing to join the parade,
with Emmis Broadcasting and
US Radio Group currently gar-

KAGAN/See Page 19

tity will create a more successtul
company moving into the fu-
ture.” said Clear Channel Presi-
dent/CEO L. Lowry Mays.

“The future for our properties
and employees was never bright-
er.” agreed Metroplex CEO
Norman Wain, who owns the
company with President/COO
Robert Weiss. Wain told R&R
he and Weiss were still nego-
tiating with Clear Channel over
their post-acquisition roles.
“We're keeping our options
open.” he noted.

Over FM Limit
Exact financial details of the
deal haven't yet been made pub-
lic. but Clear Channel won't

CLEAR CHANNEL/See Page 19

Blackburn Takes
Atlantic/Nashville

President Post

Rick Black-
burn, who has
been with At-
lantic/Nashville
since its 1989
inception, has
been promoted
to President of
the label. A

Atlantic Blackburn
Group co-Chairman/co-CEO
Doug Morris commented,
“Under Rick’s brilliant supervi-
sion. our Nashville operation
has grown from a fledgling label
into a major foree. We're very
proud of what Rxck has accom-

BLACKBURN/See Page 19

old and New Rock were red-
hot in the Summer "93 Arbi-
tron sweep. According to

R&R’s exclusive Format Performance
Review of the Top 30 markets, those
two formats exhibited the most signifi-
cant growth during the ratings period.
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Gold, New Rock Turn Up Heat In Summer ’93 Arbitron

Format Performance Review; Spanish also strong; Country, AC off

EXCLUSIVE

Spanish was another big summer
gainer, while CHR, Urban, and AOR
remained relatively flat. Fewer lis-
teners beat the heat by turning on AC,

Total
Shares

600

while Country shares suffered some
erosion this book.
Format-By-Format Analysis

AC: Down 23 shares this book, 21
from last summer, and 34 from Sum-
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START SPREADING THE NEWS.

Frank Sinatra returns to the recording studio for

the first time in nine years. And he’s come home
to the label and studio that are synonymous with

the most prolific years of his extraordinary career.

Capitol Records proudly announces the release
of DUETS. Thirteen new recordings of timeless
Sinatra classics featuring the master of popular
song in vocal harmony with some of the world’s

greatest artists.

Once again, Sinatra makes musical history, and
unites the generation gap, with a year-end
collection of songs that makes the perfect holiday

gift for any music fan.

duced by Phil R Co Prod

CHARLES AZNAVOUR

you make me feel so young

ANITA BAKER

witchcraft

TONY BENNETT

new york, new york

BONO

i’'ve got you under my skin

NATALIE COLE

they can’t take that away from me

GLORIA ESTEFAN

come rain or come shine

ARETHA FRANKLIN

what now my love

KENNY G

all the way/one for my bab
(and one more for the roa

JULIO IGLESIAS

summer wind

LIZA MINNELLI

i’'ve got the world on a string

CARLY SIMON

uess i’ll hang my tears out to dry/
in the wee small hours of the morning

BARBRA STREISAND

i’ve got a crush on you

LUTHER VANDROSS

the lady is a tramp

the recording event of the decade

On Capitol Compact Discs and Cassettes.

d by Hank Cattaneo Executive Producers: Charles Koppelman, Don Rubin. and Eliot Weis|

Frank Sinatra Managem Premier Artists Services, Inc

Ol ) ¢ 1993 Capitol Records. Inc.
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Radio Ad Revs Up
9% In '93 So Far

RAB reports that radio rev-
enucs were up 8% in September
and 9% through the first nine
months of this year.

According to RAB President
Gary Fries, increased advertis-
ing sales at both the local and
national level can be attributed
in large part to the target mar-
keting opportunities radio offers
advertisers. “That. combined
with the active role our indus-
try’s executives have taken in
working with national adver-
tisers to better meet their mar-
keting needs. has helped fuel a
growth rate that is currently the
envy of other traditional media.”
said Fries.

Local revenues gained 8% in
September, with increases in ev-
ery region. The Southwest was
up 18%. Southeast 1%, West
9%, East 8%, and Midwest 4%.

National spot revenues were
up 5% for the month. The

REVENUES/See Page 19

Black Becomes PD
At KKDA-FM/Dallas

At KKDA-
FM/Dallas,
MD Guy Black
has been boost-
ed o PD. re-
placing James
Alexander, who
exited the sta-
tion in August.
First-time pro-
grammer Black
will retain his music duties.

Black told R&R, It’s an hon-
or to me. [Station President Hy-

Black

BLACK/See Page 19

NMF Salutes ‘Cousin’ Bruce Morrow

Morrow was presented with the National Music Foundation’s
first Founders Club award during a recent luncheon at NYC's
Marriot Marquis Hotel.

Evergreen Creates SF Duopoly
With $45 Million KIOI Purchase

Pairing with KMEL produces female powerhouse

Evergreen Media Corpora-
tion announced a $45 million
deal to acquire KIOI/San Fran-
cisco from Fairmont Commun-
ications, giving Evergreen a
duopoly with crosstown
KMEL, which it bought earlier
this year for $44 million.

Evergreen has been an aggres-
sive major-market station buyer
since its initial public offering in
May. Just last month (R&R
10/29). it completed an $80
million offering of convertible
preferred stock.

The San Francisco duopoly
will give Evergreen a strong
female-oriented AC station to
sell with its existing CHR pow-
erhouse. Duncan’s Radio Mur-
ket Guide places the pair's 1992
billings at $21.2 million, but
both have likely enjoyed signif-
icant revenue boosts from this
year's industry-wide recovery.

“ - d Sk

Capitol Resets Promotion Department
Costello new VP/Promo; Reiner Pop Promo Dir.

Several changes have been
made to the top tiers of the Cap-
itol Records Promotion depart-
ment. Phil Costello and Bruce
Reiner have joined the label as
VP/Promotion and National Di-
rector/Pop Promotion, respec-
tively.

Moving up within the depart-
ment’s ranks are Jeft Blalock,
who becomes Sr. Director/Na-
tional Pop Promotion: Leslie
Marquez, now Sr. Director/Na-
tional AC Promotion: and
Frank Palombi, who is boosted
to Sr. Director/Field Promotion.

Capitol  Sr.  VP/Promotion
John Fagot observed, “Phil is

1930 Century Park West, Los Angeles, CA 90067

Costello

Reiner

the perfect promotion person for
the "90s. His multiformat exper-
ience and relationships will be
the catalyst to break numerous
new acts at Capitol.

CAPITOL/See Page 19
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Alex. Brown & Sons Inc. has
been seeking buyers for all of
Fairmont’s stations, with the
proceeds going to pay off the ra-
dio group’s senior lenders under
a Chapter 1l reorganization
plan. Fairmont’s remaining
properties are WMTG &
WNIC/Detroit, WLAC-AM &
FM/Nashville, and KKOB-AM
& FM/Albuquerque.

Poleman Vaults
To KRBE PD Post

KRBE/Hous-
ton Asst. PD
Tom Poleman
has been named
to succeed
Steve Wyrostok
as PD. Wyro-
stok resigned |
the posti. effec-
tive November § 8
12, in order to
pursuc new op-
portunities within the entertain-
ment and communications in-
dustrics.

GM Nancy Vaeth com-
mented. “Steve’s contributions
to  KRBE have been
phenomenal; were going to
miss him. I'd like to extend best
wishes to him and congratulate
Tom on his new position.”

“Pve been training Tom for
this for a couple of years,” Wy-
rostok told R&R. “I've been
with this company for almost 12
years, and | came out here to
turn this station around. One of
my goals was to reach a stable
cruising altitude with KRBE and

POLEMAN/See Page 19

Poleman
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1993 DEALS TO DATE

Dollars To Date: $2,240,081,092
(Last Year: $1,148812,449)

This Week’s Action:$135,816,750
(Last Year: $32 275,992)

Stations Traded This Year: 1172
(Last Year: 1114)

Stations Traded This Week: 29
(Last Year: 27)

DEAL DETAILS BEGIN PAGE 6

Dzzals Of Thz Yzai

® Metroplex Communications Stations
$54 million
o WHYI/Fort Lauderdale (Miami)
o WERE & WNCX/Cleveland
® WMTX-AM & FM/Pinellas Park-
Clearwater (Tampa), FL
o WXBX & WUFX/Buffalo

@ KIOI/San Francisco $45 million
o WHK & WMMS/Cleveland $12 million

Katz Seeking Investor

B Katz Communications has Lazard Freres &

Co. looking for a new investor for the giant rep
company. But Katz Chairman Jim Greenwald in-
sists nothing will change for clients and employees.

See Page 8

Capital Cities/ABC’s
$1 Billion+ Buyback

M Capital Cities’/ABC has announced plans to buy
back over $1 billion worth of its own stock.

See Page 8

RADIO BUSINESS

Jacobs Launches Regent

Jacor Communications founder Terry Jacobs is return-
ing to the radio business as President/CEO of Regent Com-
munications Inc. “The company has equity and
bank commitments to accomplish
its initial acquisition objectives and
has the ability to raise additional
equity and bank financing to facil-
itate its long-range objective of
building a successtul broadcast
company.” Jacobs said.

Jacobs. who remained at the
helm of Jacor through a “‘white
Knight™ takcover by Zell/Chil-
mark, left the company in June.

Jacobs’s backing for the new ven-
ture is coming from Mayfair Cap-
ital Inc. of Louisville and a number
of individual and institutional in-
vestors. Mayfair Chairman J.
David Grissom will be Chairman
of the new radio group.

According (o a press release, the
company will seek to acquire radio
stations in markets 15 through 100.

28 e

A WELL-DONE ROAST — Jim and Dick Blackburn of Blackburn & Co.
were the roastees of honor at the eighth annual Bayliss Media Roast.
The festivities included a silent auction, which brought in more than
$5000. Posing post-roast are (front row, I-r) Nancy and Dick Blackburn,
Debbie and Jim Blackburn, (back row, I-r) former FCC Chairman Al
Sikes, Blackburn & Co’s Joe Sitrick, NCTA's Dan Brenner, Patrick Com-
munications' Larry Patrick, Edens Broadcasting’s Gary Edens, and Paul
Kagan & Associates’ Paul Kagan.

EARNINGS

Infinity Reports Strong Year New Stock Split

(Nasdag: INFTA) reported rec-

ord earnings of $6 million (20
cents per share),
up 304% from
$1.5 million (six
cents per share)
a year ago. Net
revenues were
up 32% to $55.2
million, from
$41.7 million last
year. Broadcast cash flow was
$26.5 mitlion, up 34% from $19.8
mitlion.

infinity also announced a three:
fortwo stock split, its second split
since going public in January
1992. The split, in the form of a
stock dividend, will be payabie
November 19 to shareholders of
record on November 12.

Infinity owns 22 stations in 13
markets and has deals pending to
buy KRTH/Los Angeles and
WPGC-AM & FM/Washington. It
has also announced pians to buy
a 25% equity interest in West-
wood One Inc. (Nasdaq: WONE),
which in turn is to acquire Infinity-
managed Unistar Radio Networks.

sborn  Communications
Corp. (Nasdaq: OSBN)
posted third-quarter net

income of $264,000 (three cents
per share), a turnaround from a

Infinity Broadcasting Corp.

loss of $274,000 (four cents per
share) a year ago. Net revenues
rose from $8.2 million to $8.5 mil-
lion. The company also said its
media cash flow was up 15%.

Osborn owns nine radio sta-
tions in six markets, one TV sta-
tion, Muzak franchises,
entertainment properties, and
cable TV systems serving
hospitals.

aga Communications inc.
S(AMEX: SGA) registered,
net income applicable to
common stock of $540,000 (11
cents per share), up from $2.6 mil-
lion (seven cents per share) a year
earlier. Net revenues climbed to
$9.1 million, from $8.5 million |ast
year. Broadcast cash flow was
$3.4 million, up from $3.3 million.
Saga owns 20 stations in nine
markets and is buying WAFX/
Norfolk.

efferson-Pilot Corp. (NYSE:
J JP) reported third-quarter

net income of $52.5 million,
up 7% from $491 million a year
ago. Earnings per share were up
8.3% to $1.04. Excluding realized
investment gains, earnings per
share rose 7.6% to 85 cents. Com-
munications earnings remained
virtually unchanged at $2.6
million.

Jefferson-Pilot is one of the na-
tion’s largest insurance com-
panies. It also owns 12 radio
stations in six markets, is buying
WMXJ/Miami, and owns two TV
stations.

ulitzer Publishing Co.
P (NYSE: PTZ) registered
third-quarter earnings of
$3.3 million (25 cents per share),
off 17% from $4 million (35 cents
per share) a year earlier. Revenues
were $106.8 million, up 10% from
$97.4 million last year. Broadcast
revenues rose 31% to 3$355
million.
Pulitzer owns KTAR & KKLT/
Phoenix, 10 TV stations, and
several newspapers.

he New York Times Co.
T (AMEX: NYTA) logged a
third-quarter loss of 33 mil-
lion (four cents per share), com-
pared to last years loss of $35
million (44 cents per share).
Revenues were $4456 million, up
from $4262 million. The broad-
casting and information services
group listed operating profits of
$4.3 million, up from $3.3 million.
The New York Times Co. owns
WQEW & WQXR/New York, five
TV stations, and a large newspa-
per and magazine group.

lanoard

Wire service...radio network...all in one!
- - 800-283-4147

TSI I C S T Aadionistorvy.com
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“Hany Lyles helped

MIX 92.3 Detroit
become the most
uccessful Urhan AG

In America.”

— Jock Fritz, President WNVIXD, Detroit

Under Harry Lyles,
Detroits MIX 92.3
has seen their 25-54
share explode 2.0 to 6.6 —
25-54 number 16 to number 2
Share 25-54 in Detroit. Put
Arbitron Harry Lyles on your
EFEAPCRNHID team. Join the growing
T e B list pf successful
) GG BT stations such as WMXD.
=Y & Call 404-594-7171 today.
e el
Winter 1991 Summer 1993

B LYLES URBAN

e C ONSULTANCY
Harry Lyles, President
935 New Bedford Drive » Marietta, Georgia 30068 ¢ (404) 594-7171
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RADIO BUSINESS

Katz Seeking Investor, Not For Sale

azard Freres & Co. is seeking a new in-

vestor for Katz Communications to

cash out Sandler Media, which helped
recapitalize the rep company nearly four years
ago.

However, Katz Chairman Jim Greenwald said the fi-
nancial maneuver won't change anything for Katz em-
ployees and client stations. “Katz is not for sale”
Greenwald told R&R. He noted that the board of direc-
tors, controlled by top Katz managers. has the right to

accept or reject any offer brought in by Lazard Freres and
Sandler.

Greenwald also dismissed rumors that he is prepar-
ing to retire. He has an employment contract and assured,
“I'intend to stay on well beyond the sale” If the sale does
occur, Greenwald said it should be done by the end of
this year.

Katz is privately owned, but last year issued $100 mil-
lion in publicly traded bonds. The proposed sale would
have no impact on those bonds, according to Greenwald.
Sandler owns approximately a 50% stake in Katz Corp.,
the holding company for Katz Communications.

Cap Cities/ABC Announces
$1 Billion+ Stock Buyback

apital Cities/ABC Inc. has announced
plans to buy back 12% of its out-
standing common stock. The price

tag could run as high as $1.26 biilion.
Cap Cities/ABC will ask sharehotders to tender their
shares in a so-called “Dutch Auction,” specifying what
price they would accept from $590 to $630. The company

will buy all shares at the same price — the lowest bid
price at which it can acquire two million shares.

Continued on Page 10

TRANSACTIONS

TRANSACTIONS AT A GLANCE

® Continental Broadcast Group $5.7 million for 50%

Clear Channel Adds Metroplex
Group For $54 Million

Evergreen doubles up in San Francisco with $45 million for KIOI:
OmnlAmerlca scores Cleveland duopoly with $12 million for WHK & WMMS

Metroplex Commumcatlons
Stations

PRICE: $54 million

TERMS: Duopoly in Tampa; merger

for stock and debt assumption

BUYER: Clear Channel Communica-
tions Inc., a publicly traded company
(AMEX: CCU) headed by President/
CEO L. Lowry Mays. It owns 31 radio
stations and eight TV stations in 19

markets. This acquisition will give it
two more FMs than the maximum of
18 currently allowed by the FCC, for-
cing a spinoff of two (or a temporary
waiver until the limit increases next
September), and a full complement

® WSYW-AM & FMiindianapolis-Danville, IN
® WCBWI/Columbia, IL (St. Louis)
® KHSJ & KHYE/Hemet, CA $550,000
©® WLLV/Louisville $375,000
® WXBB/Kittery, ME (Portsmouth-Dover, NH) $1 million
® WYRE & WXZL/Annapolis-Grasonville $1.9 million
® WFEL/Towson (Baltimore), MD $521,500
® WKNX/Frankenmuth (Saginaw), M1 $270,000

® WZNN & WWEM/Rochester (Portsmouth-Dover), NH $1,025,000

® WDSP (formerly WKIP-FM)/Arlington, NY $420,000
® WDCG/Durham (Raleigh), NC $6.5 million

® KGGR/Dallas $605,250

® WXYU & WJJSiLynchburg, VA $350,000

® WEZW/Wauwatosa (Milwaukee), Wi $56 million

How smarf cars
avoid wandering.

Stop your listeners from wandering. Give them the ;

right mix of music and information. Metro Networks @
keeps your listeners moving in the right direction. Be

smart, call Metro Networks for Metro News.

FOR MORE INFORMATION CALL US AT 1-800-800-NEWS MEIRO NETWORKS

* METRO TRAFFIC CONTROL « METRO NEWS ¢ METRO SPORTS ¢ METRO WEATHERBANK

WA S er e NS ichiStiory com

of 18 AMs. The duopoly being craated
is in Tampa, where Clear Channel
owns WRBQ-AM & FM. Phone: (210)
822-2828

SELLER: Metroplex Communications
Inc., owned by Norman Wain and
Robert Weiss. Phone: (216) 566-8080

WHYl/Fort Lauderdale
(Miami), FL
FREQUENCY: 100.7 MHz
POWER: 100kw at 928 feet
FORMAT: AC

WERE & WNCX/Cleveland
FREQUENCY: 1300kHz; 985 MHz
POWER: 5kw; 16kw at 960 feet
FORMAT: News/Talk; Classic Rock
COMMENT: This combo sold for $11.5
million in 1988.

WMTX-AM & FM/Pinellas

Park-Clearwater (Tampa), FL
FREQUENCY: 1040 kHz: 95.7 MHz

POWER: 5kw day/500 watts night;
100kw at 606 feet

FORMAT: AC; AC

COMMENT: This AM sold for $155
million in 1985 and the FM for $4.5
million in 1980.

WXBX & WUFX/Buffalo
FREQUENCY: 1400 kHz 103.3 MHz
POWER: 1kw; 49kw at 340 feet
FORMAT: AOR; Business News
COMMENT: This combo sold for $6.4
million in 1989.

KIONSan Francisco

PRICE: $45 million

TERMS: Duopoly deal; asset sale for
cash. All proceeds from the sale will
go to the seller's senior lenders, led
by Marine Midland Bank, pursuant to
a reorganization plan approved by the

Continued on Page 8

Star
Media

Group, Inc.

Beasley Broadcast Group

has agreed to transfer the assets

WYSY-FM
Chicago, IL

for
$9,000,000

Cox Broadcasting

“Radio’s Full Service
Financial Specialists”ru

17304 Preston Road, Suite 265 * Dallas, Texas 75252 + (214) 713-8500
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‘The Industry’s Best
Are Creating Success Stories For ABG/SMN Formats.
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RADIO BUSINESS

FCC Sets Stage
For Infinity Court Battle

he FCC set the stage for another court

battle over its indecency rules by up-

holding a $6000 fine levied against In-
finity Broadcasting for Christmas 1988 seg-
ments of “The Howard Stern Show”

Infinity attorney Steve Lerman declined to comment
on the action, saying he had not seen the agency's full
explanation for the decision. However, most observers be-
leve Infinity will refuse to pay the fine, thus forcing the
FCC to launch a lawsuit to recover the money. Such a

proceeding could force a court decision on the consti-
tutionality of the Commission’s indecency rules and en-
forcement practices.

Evergreen Media is currently engaged in a similar
proceeding stemming from its refusal to pay a $6000 fine
imposed on its WLUP (AM) (now WMVP)/Chicago.

Kahn Weighs
AM Stereo Challenge

nventor Leonard Kahn said he will seek the
input of broadcasters who use his AM ster-
eo technology before deciding whether to
challenge the FCC’'s recent selection of

Motorola's C-Quam system as the US. stan-
dard for AM stereo transmission.

“fm going to poll broadcasters and consulting
engineers who support our system to decide whether we
should leave this alone. I'l do what’s right for broadcasters
and myself” Kahn complained the FCC tapped C-Quam
last week — despite being “inundated with complaints”
about the technology during the public comment process
— and ignored issues raised in his pending antitrust suit
against Motorola.

There are currently about 660 AM stereo stations,
roughly 500 of which employ C-Quam. Stations using non-
C-Quam stereo gear may continue to do so for one year.

TRANSACTIONS

Continued from Page 6

US. Bankruptcy Court for the South-
ern District of New York.

BUYER: Evergreen Media Corpora-
tion, a publicly traded company (Nas-
daq: EVGM) headed by Chairman/
CEO Scott Ginsburg. It owns
KMEL/San Francisco and 13 other
stations in eight markets. Phone: (214)
869-9020

SELLER: Fairmont Communications
Corporation, headed by President
Mark Hubbard. Fairmont is managed
by publicly traded Osbom Commun-
ications (Nasdaq: OSBN). Osborn is
to receive a severance payment of
$195,000 when all the Fairmont sta-
tions are sold and may receive an “in-
centive payment” if proceeds from
the sales exceed $81 million. Price
Communications (AMEX: PR) is a
major unsecured creditor of Fair-
mont, but is unlikely to receive any
proceeds from the sales after higher-
ranking creditors are paid. Neither
Osborn nor Price is expected to
realize any value from their stock in-
terests in Fairmont. The other Fair-
mont stations are WMTG & WNIC/De-
troit, WLAC-AM & FM/Nashville, and
KKOB-AM & FM/Albuquerque.
Phone: (513) 4216726

FREQUENCY: 101.3 MHz

POWER: 125kw at 1160 feet
FORMAT: AC

BROKER: Alex. Brown & Sons Inc.
COMMENT: This station sold for
$12.5 million in 1983 and was esti-
mated to account for $45 million of
a $120 million group sale in 1987.

WHK & WMMS/Cleveland
PRICE: $12 million

TERMS: Duopoly deal

BUYER: OmniAmerica Communica-
tions, headed by Chairman/President/
CEO Carl Hirsch, Sr. Exec. VP/Treas-
urer Tony Ocepek, and Exec. VP Dean
Thacker. They own WMJHl/Cleveland
and are buying WRVF.-WLOH &
WHOK/Columbus, OH. Hirsch also
heads Legacy Broadcasting, which
owns WYHY/Nashville. Phone: (310)
4781111

SELLER: Shamrock Broadcasting,
headed by Chairman Bill Clark and
President Marty Loughman. It owns
19 other stations in 11 markets.
Phone: (818) 845-4444

FREQUENCY: 1420 kHz, 100.7 MHz
POWER: 5kw; 34kw at 600 feet
FORMAT: News/Talk; AOR

Continental Broadcast Group
PRICE: $5.7 million for 50%
TERMS: Stock sales for $495000
cash and two 15-year promissory
notes for $2,602,500 each at 7% in-
terest. Quarterly payments on each
note are to be $45,544 for two years
and $70,406 thereafter, with all re-
maining principal and interest due in
the final payment.

BUYER: Marvin Kosofsky of Los
Angeles, increasing his stock owner-
ship of Continental Broadcast Group
Inc. from 50% to 100%. He aiso has
interests in WTHE/Mineola, NY;
WVNJ/Oakland, NJ; KPPC/Pasadena,
CA; and Jacor Communications.
Phone: (310) 276-3241

SELLER: Howard and Miriam War-
shaw of Roslyn, NY, each selling
25%. They also have interests in
WTHE, WVNJ, and WKIX & WYLT/Ra-
leigh. Phone: (516) 484-9099

WSYW-AM & FM/Indianapolis-
Danwville, IN

FREQUENCY: 810 kHz, 1071 MHz
POWER: 250-watt daytimer; 883 watts
at 604 feet

FORMAT: Classical

WCBWI/Columbia, IL

(St. Louis)

FREQUENCY: 104.9 MHz
POWER: 78kw at 575 feet
FORMAT: Contemporary Christian

KHSJ & KHYE/Hemet

PRICE: $550,000

TERMS: Asset sale for $100,000 cash,
a promissory note for $150,000, and
the balance by assumption of out-
standing liabilities. The promissory
note is to accrue interest at a rate of
7.5% for the first year, with a payment
of $25,000 plus interest due at the
end of the year; the interest rate goes
to 8% the second year, with a pay-
ment of $50,000 plus interest due at
the end of the year; and the interest
rate goes to 8.5% the third year, with
a final payment of $75,000 plus in-
terest. The seller is to receive a
minority tax cerificate.

BUYER: Lazer Broadcasting Corp.,
owned by Alfredo Plascencia of Ox-
nard, CA. He owns KXLM/Oxnard.
Phone: (805) 485-4389

SELLER: 2588 Newport Corp., head-
ed by President H. Kandy Rohde of
Los Angeles. Phone: (310) 472-2395
FREQUENCY: 1320 kHz; 105.7 MHz
POWER: 500 watts day/300 watts
night; 170 watts at 1023 feet

FORMAT: News/Talk; Country

PRICE: $375,000

TERMS: Asset sale for $40,000 cash
and two promissory notes: the first
for $35,000 without interest and pay-
ment in full due December 10, 1993,
and the second for $300,000 at 9%
interest with monthly payments over
10 years

BUYER: Almighty Broadcasting Com-
pany, owned by Argie Dale of
Louisville. Phone: (502) 581-1240
SELLER: Full Force Inc., headed by
President Robert Bell and VP Jay
Hurvis. They also have interests in
WPJM/Greer, SC and WCLY/Raleigh.
Phone: (404) 668-0964
FREQUENCY: 1240 kHz

POWER: 1kw

FORMAT: Gospel

Dover, NH)

PRICE: $1 million

TERMS: Duopoly deal. The buyer has
begun programming this station un-
der an LMA.

BUYER: Fuller-Jeftrey Broadcasting,
headed by President Robert “Doc”
Fuller and Regional VP Martin Les-

sard. It owns WOKQ/Dover, NH and
10 other stations in four markets.
Phone: (916) 791-3522

SELLER: Bear Broadcasting Com-
pany, headed by Chairman Natale Ur-
so and President Philip Urso. They
are selling WZNN & WWEM/Roches-
ter, NH (see New Hampshire) and
also own WERI & WWRX/Westerly,
RIi. Phone: (603) 332-0930
FREQUENCY: 105.3 MHz

POWER: 3kw at 328 feet

FORMAT: Country

BROKER: Dick Foreman of Richard
A. Foreman Associates
COMMENT: This station sold for

$750,000 in 1991.
i T L e R
| Maryland

WYRE & WXZL/

Annapolis-Grasonville

PRICE: $1.9 million

TERMS: Duopoly deal. The buyer has
begun programming this combo un-
der an LMA.

BUYER: Sequel Broadcasting of
Maryland Inc., owned by Jacob Eins-
tein. He owns WNAVI/Annapolis, MD
and is a former owner of WHFS/An-
napolis (Washington-Baltimore).
Phone: (301) 261-2452

SELLER: Vision Broadcasting Com-
pany Ltd., headed by President Rich-
ard Winn. Phone: {410) 626-0103
FREQUENCY: 810 kHz;, 103.1 MHz
POWER: 250-watt daytimer; 6kw at
328 feet

FORMAT: AC; AOR

BROKER: Bruce Houston Associates
Inc.

«

- -

Continued on Page 10

With VISION from the National Supervisory Network, send-
ing programming via satellite is easy and affordable. VISION
is a combination of satellite services designed to guide radio
group and network operations to peak performance.

We’ll help you put together your own fully integrated VSAT
system to centralize programming and production for your
radio group or network.

NSN provides network design, equipment, installation, and
very affordable spacetime. We even have equipment leasing
for qualified clients.

SUPERVISORY

AVON, COLORADO
1-800-345-VSAT (8728)

NATIONAL

NETWORK-

— RN ST T CAATradionisfory com
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Jacor Seeing Red
In Cincinnati?

incinnati attorney Chuck Reynolds is
reportedly on the verge of signing
deals that will create a new Queen
City combo. He's expected to buy Sports/Talk
WSAI from Booth American and New Rock
WAQZ from Richard Plessinger. (Booth will
keep its FM, AC WWNK.) Look for WAQZ’s
LMA by Jacor to continue, at least for a while.

However, at least one competitor reportedly may try
to convince the FCC to decree that Jacor has an at-

tributable interest in WSAI as well as WAQZ, which would
put the company one over the limit for AMs in its
hometown.

Jacor President Randy Michaels told R&R, “We can't
have an attributable interest in WSAI and won't, and we
don't have an attributable interest in WAQZ. Anyone think-
ing of filing on this should get their facts straight”

Cap Cities/ABC Announ.ces
$1 Billion+ Stock Buyback
Continued from Page 6

The company’s largest shareholder, Berkshire Hath-
away, plans to tender one million of its shares, which
would cut its stake in Cap Cities/ABC from 18% to 14%.

Berkshire Hathaway is managed and 41.6% owned by bil-
lionaire Warren Buffett, who is also a Cap Cities/ABC di-
rector.

Cap Cities/ABC has put off naming a permanent re-
placement for President/CEQ Thomas Burke, 65, who is
retiring in February. Instead, Chairman Thomas Murphy
{(who is three years older than Burke) will temporarily
assume CEO duties.

Murphy and Burke have run Capital Cities for over
two decades, since it was just a small radio company.
They stunned the nation when the then-littie-known com-
pany managed to acquire ABC. The pair then built the
combined company into a $5 billion media conglomerate.

TRANSACTIONS

Continued from Page 8

WFELTowson (Baltimore)
PRICE: $521,500

TERMS: Asset sale for $483.250 cash
and a five-year promissory note for
$38,250 at 75% interest. The buyer
is LMAing this station for $5000 per
month until the sale is approved by
the FCC.

BUYER: Capital Kids Radio Com-
pany, owned by Virginia Carson of
Washington; Lawrence Kessner of
Bethesda, MD; Christopher Rogers of
Washington; Lee Selwyn of Chestnut
Hill, MA; and Steven Bloom of Bryn
Mawr, PA. It owns WKDL/Silver
Spring, MD (Washington) and WKDV/
Manassas, VA. Phone: (301) 5881050
SELLER: Guardian Communications
Inc., headed by President Mark
McNeil. It also owns KFEL/Pueblo,
AZ; KKIM/Albuquerque; WCCD/Par-
ma, OH; and WTSJ/Cincinnati.
Phone: (513) 931-8080

FREQUENCY: 1570 kHz

POWER: 5kw day/236 watts night
FORMAT: Religious

BROKER: Questcom Radio Broker-
age Inc.

COMMENT: The buyer previously had
a deal to buy WITH/Baltimore, but it
did not close.

WKNX/Frankenmuth
(Saginaw)

PRICE: $270,000

TERMS: Asset sale for cash

BUYER: Bell Broadcasting Company,
headed by President Wendell Amold
of Detroit. Most of the company's
stock is held by members of the Bell
family and various family trusts. It
owns WCHB & WJZZ/Taylor-Detroit.
Phone: (313) 2781440

SELLER: Radiocom Ltd., headed by
President R. Dana MacVay. He and
other investors also have interests in
WKTN-AM & FM/Kenton, OH. Phone:
(517) 652-3265

FREQUENCY: 1210 kHz

POWER: 10kw daytimer

FORMAT: AC

R e

WZNN & WWEM/Rochester

(Portsmouth-Dover)

PRICE: $1,025,000

TERMS: Duopoly deal. The buyer has
begun programming this combo un-
der an LMA.

BUYER: Precision Media Corp., head-
ed by VPICOO Timothy Montgomery.
It owns WMYF & WERZ/Exeter
(Portsmouth-Dover), NH and WKSS/
Meriden (Hartford), CT. Phone: (203)
249-9577

SELLER: Bear Broadcasting Com-
pany, headed by Chairman Natale Ur-
so and President Philip Urso. They
are selling WXBBI/Kittery, ME (see
Maine) and also own WERI & WWRX/
Westerly, Rl. Phone: (603) 3320330
FREQUENCY: 930 kHz;, 96.7 MHz
POWER: 5kw; 5kw at 98 feet
FORMAT: News/Talk; AC

BROKER: Dick Foreman of Richard
A. Foreman Associates

COMMENT: This combo sold for $1.8
million in 1990.

| w York
WDSP (formerly
WKIP-FM)/Arlington

PRICE: $420,000

TERMS: Duopoly deal; asset sale for
$20,000 cash, a 10-year $350,000
promissory note at 8% interest, and
assumption of a $50,000 equipment
lease payable to Enzo DeDominicis
BUYER: CHET-5 Broadcasting of
Poughkeepsie Inc., headed by Presi-
dent Gary Chetkof. It owns
WDST/Woodstock, NY. Phone: (914)
679-7266

SELLER: Bridge Broadcasting Group
Inc., represented by Secretary/Treas-
urer Enzo DeDominicis. He also owns
WNEZ & WRCH/New Britain, CT and
WBEU & WYKZ/Beaufort, SC. Phone:
(203) 678-9100

FREQUENCY: 96.9 MHz

POWER: 500 watts at 764 feet
FORMAT: NAC

COMMENT: The application states
WDSP and WDST had a combined
share of 61% based on Arbitron data
for Ulster County, NY.

PRICE: $6.5 million

TERMS: Duopoly deal; asset sale for
cash. If sister AM WDNC is not sold
by the time this deal closes, the

seller may elect to sell it to the buyer
for $1.

BUYER: Prism Radio Partners L.P.,
headed by President William Phalen.
It owns WZZU/Burlington (Raleigh),
NC and 12 other stations in four
markets and is acquiring WPDQ/

Jacksonville. Phone: (602) 323-9400
SELLER: The Durham Herald Com-
pany, headed by President Richard
Kaspar. It also owns WDNC/Durham
and three newspapers in the Durham-
Chapel Hill area. Phone: (919) 3611051
FREQUENCY: 1051 MHz

POWER: 100kw at 1041 feet
FORMAT: CHR

BROKER: Americom Radio Brokers
COMMENT: The application states
WZzZU and WDCG had a combined
share of 125% in the Spring 1993 Ar-
bitron survey of the Raleigh-Durham
metro.

KGGR/Dallas

PRICE: $605,250

TERMS: Asset sale for cash. The
buyer also has a 10-year option to buy
certain tower property for $75,000.
BUYER: C2M Inc., owned by Anthony
Chase of Houston, Richard
McDugald of Houston, and John
McGuigan of Midland, TX. Phone:
(713) 650-2770

SELLER: Mortenson Broadcasting
Company of Texas Inc., owned by
Jack Mortenson of Lexington, KY. He
also owns seven other stations.
Phone: (606) 2451000

FREQUENCY: 1040 kHz

POWER: 1kw daytimer

FORMAT: Gospel

COMMENT: This station sold for
$650,000 in 1990.

WXYU & WJJS/Lynchburg
PRICE: $350,000

TERMS: Asset sale. The buyer has
begun programming this combo un-
der an LMA.

BUYER: Virginia Network Inc., head-
ed by President Bruce Houston. He
is a media broker, owns KKCJ/Kan-
sas City, and is buying WRHX/Hem-
don, VA. Phone: (804) 846-5523
SELLER: CRS Communications Inc.,
headed by President Douglas Caton.
Phone: (804) 8471266
FREQUENCY: 1320 kHz; 101.7 MHz
POWER: 1kw daytimer; 25kw at 328
feet

FORMAT: Urban Gold:; Urban
BROKER: Bruce Houston Associates
Inc.

COMMENT: A deal was announced
in April to sell this combo for
$325,000, but it never closed.

___Wisco
WEZW/Wauwatosa
(Milwaukee)

PRICE: $56 million
TERMS: Duopoly deal
BUYER: Heritage Media Corp., a pub-
licly traded company (Nasdagq: HTG)
whose radio group is headed by Pres-
ident/Radio Paul Fiddick. It owns
WEMP & WMYX/Milwaukee and 11
other radio stations in six markets
and seven TV stations. Phone: (214)
702-7380

SELLER: Multimedia Broadcasting
Company, headed by President Pat
Servodido. It also owns seven other
radio stations in four markets and five
TV stations. Phone: (803) 298-4121
FREQUENCY: 103.7 MHz

POWER: 19.5kw at 840 feet
FORMAT: AC

America’s Fastest Growing
Talk Network Will Work For YOU!

Radio’s best Talk Talent is ready to work for you!
All barter, flexible scheduling,

plenty of local avails and localizing elements!
COST-EFFECTIVE PROGRAMMING THAT GETS RESULTS!

Very Personal!

WO ST e TS nTreaioniesory com
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Introducing

" Core Call Out Research.
A New Call Out Company that Targets

Your Station’s Core Listeners.

ore listeners repre- Leading Broadcasters Trust
sent up to 80% % of Your Core Core Call Out.

of your Arbitron 70 % Leadi , «
AQH. That’s why admg. stations say, I want
e’ leddling - more core in my ca.ll 01.1t!"
programmers and Finally, tbey’re ge.ttlng It.
consultants agree that targeting 20 Amet.'lca.’s 2 Proamdesst-
core is the strategy for the 90’s. 20 ers are signing up for Cc.)re Call

Introducing Core Call Out Qut s Con?p ames
Research. A new com that HIGE {ammEe, Hmmis, WL,

: pany 30 : :
tests your core listeners, the Eenmeville, Capitalany Hpelle
people who matter most. 20 . to name a few.
More Core. By Far. 10 . Core-Driven Radio.

Core Call Out Research 0 Core d.rivcs ratings. Core
samples are 100% your cume Research Goll Out sacillel diive FE Sal/out.
listeners and at least 50%—and Companies Research Call Core Call Out
up to 100%—of your core. And when 80% may not even Rgseatey - Jadie RenleReeh
Every week. Guaranteed. listen to your station or format, at (818) 986-0333. Today.

Stations complain that most there’s no way to accurately
call out companies don’t evaluate your Currents and
include enough core listeners in Recurrents, much less tell a
their research—as few as 20% in Power from a stiff.

a weekly sample. Imagine... AOR listeners

rating AC songs. It’s a joke.

Core
Call Out
Research

P.O. Box 17507 Encino, CA 91416-7507
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NEWSBREAKERS

Warlaumont Set As
New WMMO VP/GM

WMMO/Orlando GSM Mark
Warlaumont has been tapped to re-
place Bob Poe as VP/GM, effective
January . At that time, Poe will
leave the Granum Rock AC to
launch a media marketing and man-
agement consulting firm: Granum
has signed on as its first client.

Granum Exec. VP/COO Peter
Ferrara remarked, “Bob Poe was
recently acknowledged as one of
our industry’s best managers, and
we couldn’t agree more. We wish
him much success.

“We're delighted to have one of
radio’s brightest rising stars take
over. We have complete confidence
in Mark’s ability to enhance
WMMO's continued growth.”

Before joining WMMO, Warlau-
mont was an AE for Orlando sta-

L

N

Shark Bites Marcia Brady!

AN

Sharkman.

When actress Maureen McCormick (aka Marcia Brady) visited
ABCISMN in Dallas, she was “attacked” by Z-Rock morning man

tions WPRD & WJYO and
WHLY and GSM for WMGF. He
also was GM of WKIX & WYLT/
Raleigh.

R

S

Finley OM/PD At WKSI/Greensboro

Chuck Finley,
most recently
morning person-
ality at WKSF/
Asheville, NC,
has been named
OM/PD at WKSI
(Kiss-FM)/Greens-
boro. He replaces
Rich Bailey, who
left the Bahakel
CHR a couple of
weeks ago.

WKSI GM Stan Thomas told
R&R, “Chuck’s philosophies and
mine really mesh. As we evolve

Finley

toward more of an adult CHR pres-
entation under Chuck, we'll ac-
complish what we're looking for in
the marketplace.”

Finley. who will also join the sta-
tion'’s morning show. told R&R,
“There’s so much potential here. It
will be mainstream CHR with some
added library depth and a lot of ex-
citement. We're going to get this
town talking about Kiss-FM again.”

Finley's previous programming
experience includes stints with

WYYS/Columbia, SC and
WYYB/Charleston, SC.
S o CSNCEEE T

Ferris Wheels To WAFX PD Post

WBTZ & WKQZ/Saginaw OM
Mike Ferris has been named PD at
Classic Rock WAFX/Norfolk.
Saga Communications, owner of
crosstown AOR WNOR, assumed
control of WAFX Monday (11/1) via
an LMA; WNOR VP/GM Joe
Schwartz now oversees WAFX as
well.

Saga Exec. VP/Group PD Steve
Goldstein said. “Mike’s a rising

& oot e

star — we've had our eye on him
tor quite some time. He's done a su-
perb job in Saginaw, and we're con-
fident he’ll do the same in Norfolk."

Ferris noted, “I'm thrilled and
honored to be working with a com-
pany as fine as Saga.”

Ferris has spent the last five years
programming in Saginaw. Prior to
that, he was Asst. PD/MD at
WYBR/Rockford, IL.

o g ‘s a e T
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EastWest Nabs Winnick For
National Album Promotion Position

Walter Win-
nick has joined
EastWest Rec-
ords America as
National Direc-
tor/Album Pro-
motion.

“Walter brings
great energy, en-
thusiasm, and ex-
perience to the la-
bel.” remarked

Winnick

EastWest VP/Album Promotion
Matt Pollack. “With our expan-
ding role in metal, alternative, and
mainstream rock, he rounds off the
EastWest rock department.”

Winnick began his industry ca-
reer 16 years ago as a local promo-
tion rep for CBS Records and
eventually became National Direc-
tor/Promotion for Epic. In 1988 he
founded the Oracle Entertainment
management firm.

Wanagas To Head
Mute Records NA

Larry Wana-
gas has been ap-

pointed President
of Mute Rec-

ords’ North
American op-
eration.

Label Chair-
man Daniel
Miller com-
mented, “Larry

Wanagas

Wanagas's impec-
cable musical instincts and unfail-
Ing commitment to the artists he
works with make him the perfect
choice for Mute.”

“This 1s a great opportunity to
build something from the ground
floor up,” Wanagas said. “with a
company that’s independently
minded and not afraid to take risks
on cutting-cdge artists.”

Wanagas will remain President of
Bumstead Productions, the man-
agement firm that handles K.D.
Lang.

e

Capitol Recruits
Goldstuck As New
Sr. VP/ICFQ

Charles Gold-
stuck has been
recruited as Sr.
VP/CFO of Cap-
itol Records.

“Charles is a
great addition to
the Capitol
team.” Exec. VP
Ralph Simon
said. “He is a
‘renaissance’  fi-
nancial guy — he combines exten-
sive tinancial acuity with a terrific
understanding of people. His broad
industry experience and grasp of
the creative process will be formid-
able assets in Capitol’s expansion.”

Goldstuck had been VP and
Worldwide  Controller  of
Warner-Chappel Music in Los
Angeles. He previously was a
Senior Manager for Ernst &
Young.

e

Goldstuck

wnrrarmrericanTradiohistory com
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Capitol Pacts With Grand Royal Label

Capitol Records has entered into a distribution, promotion, and
marketing agreement with Grand Royal, a new label formed by Capitol
recording act the Beastie Boys.

“The Beastie Boys have been part of the Capitol family for years.
said Capitol President/CEO Gary Gersh, “It was a given that we should
expand that relationship by giving Grand Royal our support and a home
where their creativity can thrive”

T a5 i

Lion Named interep Exec. VP/Marketing

Bob Lion has been promoted to Exec. VP/Mar-
keting Division at the Interep Radio Store. He also
keeps his duties as Director/Interep Technology.

Interep Marketing Division President Marc
Guild said, “Bob has always been in the forefront
of the company’s new marketing initiatives. This
promotion allows him the opportunity to focus on
two of the most critical issues we face: com-
puterization and new business development?”

Lion has spent his entire 18-year career with
Interep companies. He started there in 1975 as an
AE with McGavren Guild, and has since served in
such positions as Regional Executive, Account

Management Team Leader, Radio Marketing Specialist, and Director/in-
ternet.

Lion

Billie New Vallie/Gallup GM/Radio Research

Former Arbitron executive Jay Billie has sign-
ed on with Vallie/Gallup as GM/Radio Research.

“With the addition of Jay Billie, we continue
to ensure Vallie/Gallup has no equal in radio’ Vallie/
Gallup President Dan Vallie said. “With Jay’s Arbi-
tron, research, and client service experience, he's
a great accompaniment to the programming exper-
tise of Vallie Consulting and the world-class
research of the Gallup Organization”

Billie remarked, “This is a tremendous oppor-
tunity for me to join an outstanding radio research
and consulting organization. 'm looking forward
to contributing to the success of the partnership.

In the seven years since Billie left Arbitron, he has been Presi-
dent of Billie Research,

Billie

Bell Lands KSOL/San Francisco GSM Position

KSOL/San Francisco NSM Sue Bell has been promoted to GSM.
She replaces Ann Murphy Postell, who is relocating to Sacramento.

GM Scott Fey commented, “Sue’s a wonderful partner who has
made significant contributions to our station’s growth. She has
developed great client relationships nationally, and | look forward to
having her do the same with all of our customers”

Bell has previously held a number of national sales positions at
Group W, managed John Blairs Chicago office, and was NSM at
Strategic Radio Research.

Chameleon Restructures Dali Label

Mark Gartenberg and
Ken Waagner have been
named co-Managing Direc-
tors as Dali Records re-
structures to function as
an autonomous label. Dali
had previously been home
to developing acts on the
Chameleon labet; Dali will
continue to be part of the
Chameleon Label Group.

Chameleon Music
Group President/CEO Bill Waagner
Berger commented, “l feel confident that Ken Waagner and Mark
Gartenberg have the artist sensibilities and experience to sign, record,
and effectively market new Dali signings.

Gartenberg has been CMG's Director/A&R for the past 18 months.
His prior experience includes six years in the A&R department at Epic
Records. Waagner previously headed Big Noise, a Chameleon produc-
tion company, and was Director/Promotions & Marketing at Wax Trax!
Records.

Gartenberg
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TM Century congratulates KIIS-FM
on being voted the "Most Influential
Radio Station" by thereaders of R & R.

we are honored
to be the suppliers
of Custom Jingles,
Production Music |
Libraries and HitDisc’s
to KIIS-FM.

To find out more about
T™M Century Products call
(800) TM Century.

KIIS-FM
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NEWSBREAKERS.

Radio

® RENNOLD MADRAZO joins WKIX
& WYLT/Raleigh as GM. He formerly
was GSM at WXKB & WRXK/Ft.
Myers, FL.

©® MARTIN WOOLF shifts to WOR/
New York as Director/Advertising &
Promotion. He previously was Promo-
tion Director at WGSM & WMJC/
Long Island.

©® KEN CARDWELL, currently Direc-
tor/Promotions at KXRX/Seattle, adds
marketing duties to his titie.

Records

Valsi Barbis
® JUDY VALS! rises to Sr. Director/
AC/Jazz Promotion, West Coast at
EMI Records Group. She formerly
was Director in that department.

©® DAVE BARBIS — Local Promotion
Manager at PolyGram Label Group —
segues from Denver to Los Angeles.
PLG also welcomes DIANA FRIED as
Director/Product Management. She
previously was Director/Artist Devel-
opment at Virgin Records. In related
activity, PolyGram Classics & Jazz's
Verve Records elevates DEBBIE
SCHORE from Director/Product De-
velopment to VP in that department.

® APRIL WASHINGTON joins Re-
prise Records as Black Music Promo-
tion Manager/Northeast. She exits
Motown Records, where she was
Mid-Atlantic Regional Promotion
Manager.

® JIM PAYNE — most recently APD/
MD at WBT-FM/Charlotte — becomes
Capitol Records' Local Promotion
Manager/Carolinas.

©® BRUCE FLOHR is upped from Di-
rector/Alternative Music Develop-
ment/Promotion to Sr. Director/A&R/
Artist Development at RCA Records.
©® STACY BRAUNSTEIN rises from
Tour Press Coordinator to National
Manager/Publicity at Arista Records.
The label's National Video Promotion

Department also boosts ANDREW
BERKOWITZ from Manager to
Associate Director.

©® AWANDA BOOTH, previously Epic
Records’ Product Manager, has been
upped to Associate Director/A&R.
© ROBBIE SNOW — formerly Direc-
tor/Marketing at MCA Records — ad-
vances to VP/Product Management.
Concurrently, Advertising & Merchan-
dising Coordinator DARREN HIG-
MAN rises to Manager/Artist
Development.

® COLIN SOWA has been promoted
from National Merchandising Man-
ager to Director/Advertising & Mer-
chandising at A&M Records.
Meanwhile, KELLY MILLS and DAR-
RIN FASHAW have been- named
Product Managers.

® SANDY ALOUETE steps up from
Label Manager to Director/Marketing
at Sire Records. The label also boosts
RISA MORLEY from Exec. Assistant
to A&R Manager and MOLLY
REEVE-MORRISON from A&R Coor-
dinator to Manager/A&R Ad-
ministration.

® FAITHE RAPHAEL becomes Sr. Di-
rector/Product Management & Direct
Response Marketing at Rhino Rec-
ords. She previously was Director for
those departments.

® JOLIE LEVINE has been elevated
from Manager to Director in Qwest
Records’ A&R Administration De-
partment.

© BOB SHAW moves up from VP to
Sr. VP in Atlantic Records’ Manage-
ment Information Systems De-
partment.

® SUSAN DENEAU has been pro-
moted from Manager to Associate Di-
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Births
Syndicated talk host Mor-
ton Downey Jr., wife Lori
daughter Seanna Micaela, Oc- #
tober 4, :
Mercury Records recording
artist Sammy Kershaw, wife
Kim, daughter Emily Kristina,
October 12
KIOK/Tri Cities, WA MD Jim
O’Brien, wife Conni, son Aus-
tin Christopher, October 29,
Arista Records recording
artist Kenny G, wife Lyndie,
gon Maxwell Gorelick, October
3
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"1 really enjoy working with Marketing
Research Partners. They are radio
people first and understand what
goes on in the trenches. That really helps
to keep us ahead of the competition.”

Robert John, Program Director
KGBY-Y92 FM-Sacramento

THE RESULTS?

KGBY ranks 3rd Adults 25-54*, their
closest competitor ranks 8th.

Marketing/Research

Partners, Inc.

(206)883-6774

*Summer 1993 ARB M-S 6A-M

rector in Mercury Records’ Media &
Artist Relations Department. The la-
bel also ups ROBERT FAGAN from
Accounting Manager to Direc-
tor/Finance.

® CATHY GURLEY cioses her Gurley
& Co. firm to head publicity at Liber-
ty Records.

O ALAN WINNIKOFF and LORIS
KRAMER have been appointed Sr. Di-
rector/Media Relations and Direc-
tor/Marketing, respectively, at Sony
Wonder. Winnikoff most recently
served as VP/Director, Communica-
tions at Worldvision Enterprises;
Kramer was Director/Marketing & Ac-
quisitions at Columbia TriStar Home
Video.

® AMERICAN RECORDINGS has
formed a pact with UK-based XL Re-
cordings wherein American will dis-
tribute select XL releases in the US.
(818) 953-7910.

® MUTE RECORDS has relocated to
140 W. 22nd St., Suite 10A, New York,
NY 10011; (212) 255-7670.

National Radio

©® ROY SIMPSON exits his VP/GM
post at Jones Satellite to become
Major Networks’ VP/Southeast Sales
Region.

® NANCY LOGAN joins Katz Radio
Group Syndication as Western Sales
Manager, exiting a similar post at
Broadcasting & Cable magazine.

® CRAIG DORI — aka Crankin’ Craig
— has been appointed MD for ABC/
SMN's Z-Rock format.

© CBS HISPANIC RADIO NETWORK
is producing “Buenas Noches, Amer-
ica, a public affairs call-in program
focusing on immigration issues. Pre-
sented by AT&T in collaboration with
the National Council of La Raza, the
weekly, hourlong show — hosted by
Diego Olive’ — airs live at 11pm ET:
(212) 975-3771.

Industry

O LESLIE BREEN and MICHELE
FITZGERALD have been appointed
Director/Programs and Director/Mem-
bership, respectively, at RTNDA. Con-
currentlyy, WENDY DRESSEL
becomes Manager/Meetings & Spe-
cial Events.

® SARA LEVINSON and JUuDY
McGRATH have been elevated to
President/Business Director and
President/Creative Director, respec-
tively, at MTV. They most recently
served as Exec. VPs/Directors in their
departments.

©® FREDERIC SILBER joins BMG
Songs as Sr. Director/Licensing & Ad-
ministration. He previously was VP/
Business Affairs at EMI Music Pub-
lishing/New York.

® JIM VELLUTATO segues to Sony
Music Publishing as Director/Creative
Affairs. Prior to his appointment, he
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Andrea Pasquale — Air
talent WMAS-AM & FM/
Springfield, MA (203) 8265869

=

R

= Al Roach — Mornings/after-
= noons KSDS/San Diego (619)
264-2612

R
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Rex Russell — OM/IND
KKMY/Beaumont, TX (409) 899-
w2215
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was Sr. Creative Director at Famous
Music.

® CHRIS LYTLE joins Goldsmith
plus Greenwood Leadership Institute
for Managers. Beginning with the
January 11, 1994 session, the event
will be labeled Goidsmith plus
Greenwood plus Lytie.

©® GENE SERINA has formed Serina
Promotions. The full-service radio
promotions company can be reach-
ed at 8802 Ridge Bivd. Suite E-6,
Brooklyn, NY 11209; (718) 680-0873.
© CUSTOM PRODUCTIONS INC. —
previously based in Boston — has
moved to 1415 3rd St. Promenade,
Suite 208, Santa Monica, CA 90401;
(310) 393-4144.

Changes

AC: Former XHRM/San Diego MDY,

morning co-host Joyce Thompson
lands weekends at crosstown KYXY
: . . Former WBZ/Boston personality
Tom Bergeron joins crosstown
WMJX for morning drive . . . WIVY/
Jacksonville welcomes B.J. Shea for
mornings . . . KJAX & KJOY/Stock-
ton, CA welcome Sr. AE Bonnie
Stetson, who previously worked at
KHOP/Modesto, CA; PD Bill Jeffries
and MD Candy Stevens reunite for
KJOY’s morning show.

AOR: KDKB/Phoenix Production
Director/afternooner Paul Peterson
segues to MD, replacing Jack Green
.. . WYMG/Springfield, IL Produc-
tion Director K.J. Anthony segues
to sister WVEM for Production Direc-
tor and PM drive duties; Kelly Wil-
son returns to WYMG after a year's
absence to fill Anthony's former post
. .. Z-Rock affiliate KKZR/Houston
welcomes Chopper Harrison to
cover mornings live . . . At KXUS/
Springfield, MO: Candy Collins joins
for nights; night jock Bruce Ham-
mer exits. Middayer Tim Austin and
PM driver Cathy Evans swap shifts
. . . Matt Montgomery joins KRCH/
Rochester, MN for wakeups, replac-
ing Greg Michaels . . . KNAC/Los
Angeles Promotion Director Don
Weiner exits . . . WFBQ Indianapolis
Sports  Director/personality Chick
McGee becomes PA announcer for
Colts home games.

CHR: KIIS-FM/Los Angeles ups
late-nighter Bruce Vidal to after-
noons, following Blair Michaels's
exit ... At WAPE/Jacksonville:
Night slammer Danny Wright shifts
to sales; late-nighter J.J. Michaels
moves to nights; overnighter Mark
The Shark assumes Michaels’s for-
mer shift; and Frank Corrigan ex-
its WXKB/Ft. Myers, FL for over
nights/morning show producer dues

. Former KPWR/Los Angeles PM

wrrrrEss—————ee e R TSTO Y COMm

driver George McFly lands the va-
cant morning slot at WVIC/Lansing
.« . WWHT/Columbus, OH APD/af-
ternooner Geronimo exits . . . At
KQKS/Denver: Jim Bosh exits
WYAV/Myrtle Beach, SC for morn-
ings; former WLUM/Milwaukee staff-
er Kelly Michaels takes middays;
and Rob Rumsey leaves KHKS/Dal-
las to fill overnights . . . WTCF/Sag-
inaw, MI welcomes Promotions Di-
rector Leann Curtis, who most re-
cently handled middays/promotions
at WKHQ/Charlevoix, MI . . . WAZY/
Lafayette, IN MD/morning man C.J.
Ryan becomes Programming Coor-
dinator. Former WWWQ/Bowling
Green, KY PD/MD Jason Dean joins
'AZY as MDiafternoon personality
- . . KQCR/Cedar Rapids, IA names
Gail Lewis MD . . . KLUC/Las Vegas
welcomes KEWB/Redding, CA MD/
news personality Melanie Mackert
as News Director/morning sidekick.

Country: KTEX/McAlien-
Brownsville adds Buzz Bowman to
its  morning team ... At
KTTX/Bryan-College Station, TX: PD
‘‘Dangerous’’ Don Dakota takes
over mornings as Cowboy Cal exits
to pursue other interests. MD Jon
Desperado segues from nights to
afternoon drive; overnighter Jum-
pin’ Joe Barnett assumes Desper-
ado’s previous shift; and Kasie Colt
comes from crosstown KORA for
middays . . . WFXR & WFAL Hyan-
nis, MA PD Keith Lemire and
newsssidekick Joseph Rossetti unite
for mornings ... WCTWSarasota
middayer Pam Grey moves to sister
WTRS Ocala, FL as morning news an-
nouncer/editor.

Classic Rock: Steve Becker
joins WTKW/Syracuse for Creative
Services Director and PM drive
duties. He'll also work with sisters
WKRL/Syracuse and WKLL/Utica,
NY ... Andrew Huang becomes

Promotion Director at KZFX/Hous-
ton. He replaces Dale Pierce, who
grabs an airshift.

New Rock: KTCL/Ft. Collins-
Denver PD John Hayes segues from
noon-3pm to l0am-noon. He replaces
Bill Amundson, who relinquishes
his airshift to concentrate on morn-
ing show features . . . WIIZ/Lafay-
ette, IN APD/Promotion Director
Elizabeth Daubel exits
WCHZ/Augusta, GA overnighter Eric
“E.K.” Kesney is upped to morn-
ings . . . KBAC Santa Fe-Albuquer-
que’s new phone number for music
calls is (505) 471-3798.

News/Talk: WMXJ/Miami News
Director Dave Reynolds transfers to
sister WIBC/Indianapolis in the same
capacity . . . At WOWO-AM & FM/Ft.
Wayne, IN: Bob Chase assumes
Sports Director duties; Christine
Kennedy is elevated to Promotion
Manager; and Robert Nelson Jr. and
Dedrea Yoder join as Radio
Marketing Consultants Pam
Brickman is elevated to Programm-
ing & Promotion Coordinator at
WTM.J/Milwaukee. Other changes,
effective November 15: The hourlong
“Lunch With Gordon Hinkley' will
air weckdays at noon; Hinkley's
Tuesday and Thursday shows will re-
main devoted to “Ask Your Neigh-
bor”" Meanwhile, ““The Charles
Sykes Show' expands to three
hours, beginning at 9am.

UC: Former KMEL/San Francisco
night stalker Theo Mizuhara joins
KKBI/Los Angeles for overnights. He
replaces Ben Kelly, who's moved up
to nights . . . WVAZ/Chicago mid-
dayer Wali Muhammad and over-
nighter Shirley Hayes swap shifts

. WKYS/Washington adds part-
timer Gill Alexander, who most re-
cently was a local V..
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ROLL-A-SIGN Cost-effective plastic banners for
your station. We print any picture, logo, or
design in up to four colors. Perfect for concerts,
public appearances, expos and give-aways.
Packaged on a roll and easy to use.

Call Toll Free: PLASTIC
U.S. 1-800-231-2417 RANNERS)
Canada 1-800-847-5616

(713) 947-2053 FAX

INFLADABLE IMAGES...Attract attention to
your station events with a customized giant in-
fiatable. Perfect for your next BIG promotion!
Blow-up your mascot or create your own shape
and event. Contact: Lenny Freed, 2773 Nation-
wide Parkway, Brunswick, Chio 44212. Fax:
(216) 273-3212. INFLADABLE IMAGE INDUS-
TRIES...Phone: (216) 273-3200 ext. 137.

ProSet.

PORTABLE DISPLAYS

[ US. Tape & Label ]
Saint Louis, Missouri

What do KIIS, KPWR, WBCN,

KMEL, WGN, WHTZ WRBQ,

WHY'T, KSHE and over 1,000
other stations have in common?

They do business with
US Tape & Label!

Cut your banner costs!
Send us your logo, design or graphics

and we'll do the rest.
*Call for details and pricirg:

LEHRER
VAN-ALILEN
Exclusive Distributors

1-800-786-7411

romotion
anager

SOF T WARE

Save time, get organized, store informa-
tion and increase efficiencv with this
new, breakthrough product.
Seven sections: Contest & Event
Management, Listener Database, Prize &
Ticket Inventory, Contacts Directory,

Budgeting and To-Do List Manager.

Why? Because we’re the BEST
in the bumpersticker, window
label business!

Call us... 314-423-4411

FREE DEMO DISKS:
212-745-8776

The single source for . . .

Order your
personal copy of
this easy to use
desktop guide...
Only $35.00!

Call Hurricane at
310-553-4330

o Top 100 Market Ratings and Trends
e Arbitron Results

e Demographic Comparisons

o Complete Industry Directory

e 2200 Updated Listings

winn=aimericanradiohisterns-com — =
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Seven Business Mistakes You Can Avoid

Or your company to stay fi-
Fnancially viable for long-
term growth, Quincy, MA-
based marketing/sales consultant

John Graham suggests striving for
perfection.

©® November 6 — Radio Mgrs.
Round Table For Small & Me-
dium Markets. Kansas City
Airport Hilton.

® November 1113 — YBPC
Convention. Hyatt Regency,
New Orleans.

1994

® January 30 — Pollack Me-
dia Group European Program-
ming/Management Seminar,
Palais des Festivals, Cannes.
® January 30 — MIDEM °94
Palais des Festivals, Cannes.
® January 30 — XXVIll Super
Bowl. Georgia Dome, Atlanta.

® February 56 — Dan O'Day’s
PD Grad School. Radisson
Hotel & Suites, Dallas.

® February 7 — 21st Annual
American Music Awards
Shrine Auditorium, Los
Angeles.

® February 7 & 8 — Radio
Group Head Fly-In. Washing-
ton Park Hyatt, Washington.
® February 911 — 29th Annu-
al Broadcast Cable Credit As-
sociation Credit & Collections
Seminar. Sheraton Grand
Hotel, Tampa.

® February 1719 Gavin
Convention. Westin St. Francis
Hotel, San Francisco.

® February 17-20 — RAB Man-
aging Sales Conference & Ex-
ec. Symposium. Loews
Anatole, Dallas.

® March 1 — 36th. Annual
Grammy Awards. Radio City
Music Hall, New York.

® March 2.5 — 25th Country
Radio Seminar. Opryland,
Nashville.

Great products . . .

Start by avoiding these seven
deadly business mistakes:

Believing chaos is beneficial.
Companies can be killed by chaos.
Chaos not only undermines plan-
ning, ruins relationships, drains en-
ergy. and devastates morale, but
also causes managers to spend all
their time putting out fires. The re-
sult: poor performance. second
class thinking. and inferior
products.

Believing systems kill respon-
siveness. Taking a systematic ap-
proach helps the company focus on
long-term goals and objectives in
stead of getting caught up in
present-moment thinking (e.g.. the
latest order. the next sales call).

Relying on gut instinct. It’s al-
ways risky to guess about a problem
when you can gather the necessary
research to make informed
decisions.

Obsessing on the competition.
Focusing too much attention on
rivals will turn your company into
a second-rate follower instead of an
innovator or trend-setter.

Preferring quick payoffs to
making investments. It’s counter-
productive to push for fast sales

without building long-term cus-
omer commitment.

Expecting an open door to at-
tract customers. Providing excel-
lent service is not enough today.
Companies must develop an image
that customers trust and want to
patronize.

Getting it done — without wor-
rying about how. Another way to
turn your company into a second
or third-rate outfit is to concentrate
on just getting the job done.

Putting The Power
Of Apology To Work

hen you inadvertently
hurt a co-worker’s feel
ings —especially if your

language was stronger than you pre-
ferred — a quick and sincere apol-
ogy IS necessary.

Writing in the Waterford, CT-
based BBP Management Letter,
Mortimer Feinberg PhD says
there’s nothing wrong with admit-
ting you're at fault.

In fact, people will respect you
more for saying so. Apologies aren’t
a way to disown an error — only a
way (o ask forgiveness for an unin-
tentional insult.

Dangers In Promoting Egocentric Employees

romoting self-centered em-
Pployees can be a dangerous

move especially since
these people are prone to abuse of
power — warns the Belmost, MA-
based Levinson Letter.

Instead, make sure the promotion
is based on solid achievement —
not theatrical talents or charm. Let
this person know that future ad-

Perceptual Studies
Auditorium Music Tests

Auditorium Format Analyses

Focus Groups

vancement will depend on achieve-
ment as well. Most importantly,
retain some control over the em-
ployee, and keep a close watch on
how the person treats new subor-
dinates.

Narcissists tend to manage their
bosses while ignoring the less-pow-
erful. Watch out for abrasive behav-
ior and impulsive decisions.

topped $101 million — a 45% increase over 1992 figures.

While the figures reflect total billings as reported by Ameri-
cas leading national rep organizations, they are not typical of any
specific market. Furthermore, spot billing in individual markets, market
groups, or geographic areas may differ substantially.

T ofal national spot radio expenditures for the month of September

Source: Radio Expenditure Reports

Total Spot Dollars
Six-Month Trend

(all figures in millions)

140
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110 4
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Apr. May June July Aug. Sept.
Percentage Of Change
Three-Month Trend
{compared with 1992 figures)
201
10 4
% 0
-10 A A A A A A
110 11-25 26.50 51.75 76-100 100+
Market Size
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for great stations . . .

WQAL-FM/Cleveland
WSB-AM & FM/Atlanta

KLIF-AM & KPLX-FM/Dallas

KNBR-AM & KFOG-FM/San Francisco
WPYX-FM/Albany

Paragon Research

Contact Mike Henry to discuss programming research options for your station — (303) 922-5600

The Research Company of Choice

wrrrvrmericantadiohisiory com
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WEEKEND BOX OFFICE . NEW THIS WEEK = TOP TEN SHOWS
OCTOBER 29-31 . : OCTOBER 25-31
1 The Nightmare $8.21 ® SACRED FIRE: LIVE IN
Before Christmas MEXICO (PolyGram) 1 Home Improvement
(Buena Vista) This 95-minute video cap- §g:sn;?""te . ,
2 The Beverly $4.92 tures Carlos Santana's recent Minutes
Hillbillies (Fox) Mexico City performance with g ge‘"’z’d Fo” owi ng Slnn ers
iti such selections as “Black oac y )
3 (Dvsg)oht:on Map $4.20 Magic Woman” “Oye Como . 6 Grac_e Under Fire xpounding at length in a
4 Cool Runnings $369 ~ Va’ the previously unreleased 7 Frasier P{ayboy interview, Rush
(Buena Vista) “Esperando and more. 8 NFL Monday Limbaugh says he never
5 Rudy (TriStar) $3.60 § Night Football listens to other radio shows: “I
6 Fatal Instinct $3.50 ® SLIVER (Paramount) ( V’_k’”ft?_s vs. Bears) don't want to get ideas from any- b
(MGMIUA)* ~ Starring Sharon Stone, Wil- i A‘;””:f ”"Seh“‘x . body eise” But that doesn't stop i
7 Malice 2290 liam Baldwin, and Tom Beren- urdershe]yrote him from influencing others: He o m o rpe 0N koTp
P (TChO/Lf]mbli) K Club $2.04 % geriltir:ls":eastgre f(ljltnr']azﬁawn'?g ¢ Source: Nielsen Media Research b?"?ves he'll have control 01.20 {AM)/Minneapolis-St. Paul talker
e Joy Luck Clu X 9 un *owi All show times are ESTIPST unless oth- - million votes by the 1996 election b
{Hollywood} _ UBA0's remake of Elvis Pres- erwise noted; subtract one hour for gsr — though he says he may not use ,é,aé ara| Calleen /rai)es tW? page";“
9 The Age Of $1.55 ' ley's “Can't Help Falling In Check listings for showings in the ; 9 eople, not only eca’uaes e
Innocence (Columbia) Love,” along with cuts by Shag- Mountain time zone. All listings subject it Governor Arne Carlson's ex-wife,
10 Judgment Night 8141 gy. Neneh Cherry, Enigma | fochange e He itemizes his various revenue  but because she’s revealed on-air
(Universal) ' ; and others. ’ 1 sources: 600 radio stations, 220  that he calls his penis “Oscar;’
| i COMING NEXT WEEK TV stations, two books (the first  that she ones oral sex, that their
All figures in millions . ®FINAL JUDGEMENT . son doesn't wear underwear, and

“First week in release
Source: Entertainment Data Inc.

COMING ATTRACTIONS: No
music-related movies opening
this week.

. (Columbia TriStar)
Recording artist lsaac
Hayes co-stars in this feature
film, which centers around a
troubled priest framed for mur-
der (portrayed by Brad Dourif).

B S % Gt

CURRENT

® THE NIGHTMARE BEFORE CHRISTMAS (Walt Disney)
Featured Artist: Danny Elfman
® BEVERLY HILLBILLIES (Fox/RCA)
Single: Hot Rod Lincoln/Jim Vamney wiRicky Skaggs
Other Featured Artists: Joe Diffie, Aaron Tippin, Sammy Kershaw

© COOL RUNNINGS (Chaos)

Single: 1 Can See Clearly Now/Jimmy Cliff
Other Featured Artists: Wailing Souls, Worl-A-Girl
® JUDGMENT NIGHT (immortal/Epic Soundtrax)
Featured Artists: Pearl Jam & Cypress Hill, Slayer & iceT

® SHORT CUTS (Imago)

Featured Artists: Annie Ross, Lori Singer

® TRUE ROMANCE

Single: In Dreams/John Waite (Morgan Creek/Imago)
COMING

® ADDAMS FAMILY VALUES (Atias/PolyGram)
Featured Artists: HTown, Brian McKnight, PM Dawn
® EVEN COWGIRLS GET THE BLUES (Sire/WB)

Featured Artist: K.D. Lang

WHAT DO.....

KIS, KROQ, KPWR, KQLZ, WRBQ, KOY,
KMEL, KFOG, KNBR, KITS, KRQR, WNEW,
WHTZ, WALK, WGN, WGCI, WBBM, WVAZ,
WHYT, WWJ, WUR, WIOQ, WUSL, KSHE,
WKBQ, KQRS, KLXK, KSTP, WMAL, WAVA,

WBCN, WGST, WAPW, WBZZ, WMXP
And over 1,000 other stations

HAVE IN COMMON?
They do business with U.S. Tape & Label!

wHY?

Because we’re the BEST in the bumper
strip, window label business. We have to be!

Don’t listen to ‘““Product Pitches’!
Do call anyone above for their experience

on our quality, service & price

Then call us.....314-423-4411.

US. Tape & Label

Saint Lowis. Vissouri

Home of the TRAVELING.-BILLBOARD®

Friday, 11/5

* Rush Limbaugh is inter-

viewed on ABC’s *“20/20”
(10pm).
¢ Lemonheads, “The To-

night Show With Jay Leno”
(NBC, 11:35pm).

¢ Jonathan Richman, “Late
Night With Conan O'Brien”
(NBC, 12:35am, Saturday)

¢ John Mellencamp, “ABC
In Concert” (check local
listings).

Saturday, 11/6

¢ Eddie Van Halen makes a
cameo appearance as a street
musician on NBC's 30-minute
“Cafe Americain” (8:30pm).

Sunday, 1177

* Mavis Staples performs
on Fox's “Townsend Televi-
sion” (7pm).

Monday, 11/8

® Lee Roy Pamell, “Music
City Tonight” (TNN, 9pm
EST/6pm PST).

Tuesday, 11/9

* Whitney Houston is inter-
viewed on the hourlong “Bar-
bara Walters Special” (ABC,
10pm).

e Confederate Railroad,
“Music City Tonight”

* Raven-Symone, “The Ar-
senio Hail Show” (syndicated;
check local listings).

¢ John Hiatt, “Jay Leno”

Wednesday, 1110

¢ Willie Nelson, Johnny
Cash, Waylon Jennings, and
Kris Kristofferson perform
from NYC on “The
Highwaymen In Central Park;’
an hourlong TNN special (8pm
EST/5pm PST).

¢ Restless Heart, “Music Ci-
ty Tonight”

e Marky Mark is profiled
when CBS’s hourlong “48
Hours™ focuses on the subject
of fame (10pm).

¢ Bryan Adams, “Jay Leno”

e Jackson Browne, “Late
Show With David Letterman”
(CBS, 11:35pm).

* Bjork, “Conan O'Brien”
(12:35am, Thursday).

Thursday, 11A1

e James Brown lends his
voiceover talents to “The
Simpsons” (Fox, 8pm).

* Lyle Lovett, “Jay Leno”

* Pete Townshend, “David
Letterman”

——mrrarrericantradiohistory-cem

at 2.5 million copies, with a paper-
back due soon and nearly a
quarter-million audio versions
sold), a second book due this
month, and a newsletter with
270,000 subscribers (at $29.95/
year).

Rush also notes, “People who
do nothing but radio are not near-
ly as successful as those who
have done something else in their
lives or are doing something con-
currently”

Why did he consent to the in-
terview? “As that great man Jesus
Christ said: ‘You go where the sin-
ners are! "

Elsewhere in Playboy, Brooks &
Dunn, Billy Ray Cyrus, Billy Dean,
and Travis Tritt model Western
duds. And speaking of sinners . ..
Critique Records quartet Fem 2
Fem bare all.

Will Rap For A 401(K)

“In 1993, a corporate l0go has
become rap’s ultimate status sym-
bol,” declares Worth in a story on
Eazy-E, Luther Campbeli, Parrish
Smith, and other rappers who've
formed their own labels.

Eazy-E says, “It's a gamble, but
you might as well take the
chance. If | make $500, VIl either
turn it into $1000 or I'll leave with
nothing” (Campbell, by the way,
made a bundle through early in-
vestments in Clearly Canadian
drinks.)

Day Jobs

Howard Stern was signing
books in NYC, says the National
Enquirer, when a “curvy femme
fan” exposed herself and purred,
“Choose where you want to sign”
Without missing a beat, “Howard
inked her stern”

Billy Idol is replacing Ray
Charles as Diet Pepsi's pitchman
(Entertainment Weekly).

Taylor Dayne scored a part in
Warren Beatty's new movie (‘Love
Affair’) after he saw her on “The
Tonight Show!” Beatty’s assistant
arranged a screen test and he
signed Dayne up based on the
tape (Entertainment Weekly).

— most important — because
she’s topping the ratings: In the
zine’s photo (above), she's chat-
ting on-air while getting KSTP's
call letters tattooed onto her
55-year-old posterior.

Talk Talk

Worth asks various celebs what
cities they think are hot new in-
vestment centers, and Larry King
likes Baltimore.

Morton Downey shows off his
new daughter in the National En-
quirer.

Gender Splendars

ichael Bolton proposed to

Nicollette Sheridan, but
she’s not yet sure she's over Harry
Hamlin, even though he's already
engaged to someone else — and
that person won't wear his ring
until Sheridan gets out of his life

(Star).
Jody Watley tells People, “I

want to inspire some dialogue
[with this album] ... Men and
women don't talk enough about
how to make things better. |
hoped women would buy this al-
bum, give it to their guy and say,
‘We need to talk’’

Art Of Rebellion

With a new live Velvet Under-
ground CD hitting stores (follow-
ing their reunion tour this sum-
mer), Mirabella profiles the pro-
genitors of alternative rock. John
Cale recalls the early days: “We
were just trying to be as rebell-
ious as we possibly could. Andy
[Warhol, their producer] said what
we were doing was art” Guitarist
Sterling Morrison says, “Would
you rather be a myth or a reality?
We got back together because we
wanted to”

Roasting Frey

Eddie Van Halen, who makes a
guest appearance on wife Valerie
Bertinelli's new show, “Cafe
Americain” (11/6), tells TV Guide
he “can’t stand” acting. And not
just his own. Of fellow musician
Glenn Frey's thespian talents, he
sneers, “Oh, he's a brilliant actor,
isn't he? | don't think he'll be star-
ring in DeNiro’s next movie, do
you?”

Each week R&R sneaks a peek through the nation's consumer 1
magazines in search of everything from the sublime to the
ridiculous in music news. R&R has not verified any of these reports.
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“Information Resource Guide

A reference to vital information from expert resources

The American Legion

Make Children

Our Number’s Changing il Hard To Beat.
. ¢: '

Our Service Isn’t!

We're One Great Source THE MONEY
Veterans Health Concerns MINUTE

Flag Protection

National Securit'y Daily 60-second radio programming on . N
and much more! timely personal finance topics. TOver 25 milliog reports o(f) child abuse are received each year.
i i . hat's why the Childhelp 10F Foresters Hotline helps heal th
(317) 630-1253 For mor information conart
Malin Jennings at 202/955-8415 referrals and self-help programs nationwide. So if you
FAX (317)630-1368 800/365 MONY need help, or know someone who does, call us today.
. 1-800-4-A-CHILD
(202) 861-2790 'ﬁfgg&%ﬁﬁ\? | CHILDHELP IOF FORESTERS HOTLINE
FAX (202) 861-2785 .lNSTlTUTE The Nation’s Largest Child Abuse Prevention Hotline.

PUT SOME BITE INTO |} 135.000
YOUR RADID SHOW! SCIENTISTS

ARE READY TO ANSWER YOUR QUESTIONS ABOUT:

AMERICAN
CANCER
f SOCIETY

RaDi NEWws SERvIc A B Tt ENVIRONMENT s
now offers stories on cancer topics on a ARl Seaipil dIUIN] ; chemicals PLASTICS
organization. presents its  actuality NUTRITION Zecknolo
TOLL'FREE LINE |i!l('. “\nimu.l Bites.” :sl\l,\-sc(‘u[l(l sound- PESTICIDES Energy /@OO/gy
1-800-276-NEWS hites on animal lopics thal \\![I amusc CANCER Forensics (JONE Wast
and astound vour listeners. The bites LEAD BIOTECHNOLOGY
° i i change weekly and ave suitable for NEw DRUGS Astestos CFEC'S ACID RAIN
Quality News Stories 8 v oand wonucs Adess CEC'S ACDRA

all formats.

¢ Important Topics WiSBAL. POLLUTION WATER

Calt 1-800-1HU MANE-I

o - -

Easy-to-Access (1=800-486-2631) , CALL

In Washington. DC. calt 301-238-3074 B ke

FOR FURTHER INFORMATION, CONTACT: The Humane Sociely of the United States
Susan Islam, Director of Broadcast Media 21001, Steeet. \W. Washington. DC 20037 ' 202-8_72-43 7'
212-382-2169 202-432-1100 “Stnce 1876. The World's Largest Scientific Society.”

“Take A Bite Out Of Crime” The 1994 Daily

IF YOU WANT... @f’
*Sales revenue potential 1] A . H
g ooy A Mind Is A Terrible GCelebrity Aimanac
diversity Thing To Waste”
s Network-quality audio BY BOB BARRY
e “Friends Don’t Let Friends FACTS about the FAMOUS at your FINGERTIPS!
[ T -
«Edited and timed actualities Drive Drunk” Created for DJs by a DJ!
P i ly available f h . . L
- A’gg’;’;‘;;“;‘@;j?sz;f:;‘*;n‘;u;‘,’,’;‘;fp;’;j:;;“‘*s are some of the familiar Ad Council PSAs that Find Oscar, Emmy, Tony,
« A free service, with no obligations... radio contlnlues to generously sgppt;rt. We Country Music Award winners,
“ 39 o fiuo_day- want to help you serve the needs of your Celebrity Birthdays,
...E-Vwegll-(oggzzgt?l:(d, rai:lif:)vseegizg listeners through options like local promo- Sports Hall of Famers!
tional tie-ins or interviews with experts Quick reference, page-per-day format
Winner of: CASE Gold Medal Award for excellence on a range of social issues. ’ )
in radio programming; NYSBA award for
“Outstanding Public Affairs Program Series” m (:)‘;lel; ;g,ggosfglitls g:;);;l%gg:,}gs
0 . ] J
Come Unvesty ol CALL 1-800-FUNFAGT
NB-13 Van Rensselaer Hall Call Michael Bukzin, Ad Council,
Tthaca, New York 14853-4401 212-922-1500, ext. 235 to explore ideas. Or send check or money order to
Telephone: 607-255-2190 Free scripts & pre-recorded spots also available. B&B Publishing, P.0. Box 393A, Fontana, WI 53125
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Kagan

Continued from Page 1

nering the most mentions. But they

are by no means the only broadcast-

ers talking to stock underwriters.
Star Media Group broker Peter
Handy told the seminar there might
be 15-20 radio 1POs in the next 18:
months.

How can broadcasters get in on
the Wall Street rush? Dugan Asso-
ciates President Ed Dugan, an in-
vestment banker who’s advised
several broadcasters, had a ready
answer: “If 1 had any advice for
small companies, it would be to
emulate American Radio Sys-
tems.” Dugan praised the Atlantic
Radio/Stoner Broadcasting/Multi
Market Communications merger,
which created a group large enough
to interest Wall Street investors.

For most broadcasters, though,
the key to expansion — or simply
staying in business — is finding a
loan. There was good news on that
score from panelists, who said
banks that previously were only
willing to loan to large groups (typ-
ically loans above $20 million) are
beginning to compete for business
from smaller group owners.

“We are looking at loans as low
as $3 million,” said Society Na-
tional Bank Sr. VP Kathleen
Mayher. She also suggested that
competition to make radio loans
could heat up next year because of
fallout from the recent Bell
Atlantic-TCI corporate merger: “1
wonder what’s going to happen
when all of the banks that have

loans to TCI have those loans paid
off”

Blackburn

Continued from Page 1
plished, and 1'd like to congratulate
him on his much-deserved promo-
tion.”

Atlantic Exec. VP/GM Val Az-
zoli said, “The success of Atlan-
tic/Nashville is a textbook case of
artist development in action. Cre-
ating campaigns custom-tailored to
each release, Rick and his terrific
staff have perfected the art of break-
ing new acts. In the process, Rick
has set a new standard in country
music marketing.”

Blackburn said. “Our game plan
from the start has been to keep it
small — sign a few outstanding art-
ists, hire a great staff, make good
records. and know our audience.

“I want to thank Ahmet [Erte-
gun, co-Chairman/co-CEO},
Doug, Mel [LeWinter, AG Vice
Chairman], Val, and everyone at
Atlantic for their unflagging com-
mitment to Atlantic/Nashville. And
I'd particularly like to thank all the
artists in the Atlantic/Nashville
family for making our jobs so easy.”

Blackburn was most recently the
label’'s VP/GM. He joined Atlantic/
Nashville as VP/Operations four
years ago. Before joining the label,
he spent 13 years in the CBS Rec-
ords (now Seny) organization, in-
cluding seven years as VP/GM of
CBS/Nashville. He has also held
posts at Epic, A&M, Mercury, and
Ode.

Format Performance Review
Continued from Page 1

Summer 91. While AC isn’t ordin-
arily known for its great summer
books, the loss of several Full-
Service AMs also contributed to the
format’s drop. Three-year trend:
473.7-406.8 1otal shares

AOR: Despite New Rock’s
charge, AOR held its own this book
— although it’s down 21 shares
from last year and 44 shares off its
Summer 91 total. Three-year trend:
275.3-240.8

B/EZ: The few remaining B/EZ
outlets combined for a one-share in-
crease over spring. But the format
has seen its shares dwindle nearly
71% over the last three years. Three-
vear trend: 83.5-24.4

Big Band: Still the mode! of con-
sistency, the format was off just two
shares this book and only six shares
from the last two summers. Three-
vear trend: 88.5-85.6

CHR: CHR’s usual summer
growth was stunted by the reclassi-
fication of some key stations. In
spite of that, the format was flat
compared to the spring book and
down by fewer than seven shares
from last summer, indicating the
erosion may be subsiding. Three-
year trend: 353.3-239.9

Classical: After an unusually
poor spring, Classical rebounded
with a two-share increase this book.
Nearly flat compared to year-ago
and Summer 9| totals. Three-vear
trend: 46.8-49.8

Classic Rock: After reaching an
all-time high this spring, Classic
Rock was off five shares. It re-
mains, however, 10 shares ahead of
last year and 12 above Summer "91.
Three-year trend: 109.3-117.5

Country: After riding high on its
horse for several trends, Country
was grazed by an 18-share down-
ward arrow this book. While its
current total is off 1.5 shares from
last year, it’s still 38 shares above
its Summer 91 level. Three-vear
trend: 243.3-294.6

Full-Service: Down nearly seven
shares this book, but less than a
share compared to a year ago.
Three-vear trend: 80.8-74.5

Gold: Summer is generally kind
to Gold, and this book’s 18-share
jump helped the format to its
second-highest total ever. The debut
of several '70s-based outlets bodes
well for Gold’s future. Three-year
trend: 154.9-169.1

NAC: Another down book for
NAC. A three-share slide from
spring, and down 10 shares from
both last year and Summer °9i.
Three-year trend: 50.7-45.3

New Rock: A remarkable 19-
share (39 %) gain this book may in-
dicate the format has arrived. New
Rock is 59% ahead of a year ago,
120% above Summer "91, and 176 %
better than Summer "90. Three-vear
trend: 24.9-68.8

News/Talk: America’s need for
information continues to grow.
News/Talk was up three shares this
book and has grown significantly
each year since 1990. Three-year
trend: 302.8-363.2

Religious: Flat this book, but up
19% over a year ago. Three-year
trend: 20.4-23.3

Spanish: Up nine shares this
book and five ahead of last sum-
mer’s total. The format’s most im-
pressive statistic is its 39% increase
over Spring '91. Three-year trend:
579-72.1

Sports: Despite some heated
baseball pennant races and the re-
turn of gridiron action, Sports fum-
bled away nearly 2 shares (7%) this
book. On a positive note, the for-
mat is up 30% over last year, 118 %
from two years ago, and 187% since
Summer '90. Three-year trend:
85244

Urban: Despite the continuing
success of many major-market
Churbans, Urban is holding on with
a two-share gain. But the format did
lose seven shares off last summer’s
total. Three-year trend: 178.6-180.8.

Ranking The
Formats

ews/Talk continues its re-
N lentless assault on AC —

for the first time, the per-
ennial leader's margin of victory
is less than 2%. Country stays in
third place despite a 0.7% slip.
AOR and CHR are stili in a dead
heat for fourth, while Gold's re-
cent surge has brought it within
0.3% of fifth-place Urban. New
Rock’s continued growth puts it
in a three-way dogfight for 10th
with Full-Service and Spanish.

Format Sp 93 Su 93
AC 173% 164%
News/Talk 145% 146%
Country 126% 11.9%
AOR 97% 97%
CHR 97% 97%
Urban 72% 7.2%
Gold 61% 69%
Classic Rock 49% 4T7%
Big Band 35% 35%
Full-Service 33% 3.0%
Spanish 25% 29%
New Rock 20% 28%
Classical 19% 20%
NAClJazz 19% 18%
B/EZ 09% 1.0%
Sports 1% 10%
Rel/CC 038% 09%
S AR ”
Poleman

Continued from Page 3

hand it to somebody who was train-
ed in the format. and I've been
lucky enough to have Tom here for
the past few yeas to get him ready.”

Poleman said, “I'm really excited
about working with Susquehanna
and the whole staff at KRBE. I'm
thrilled that Nancy Vaeth and Sus-
quehanna’s corporate people gave
me the immediate vote of con-
fidence.”

Poleman, who joined KRBE in
1991. has previously been Asst. PD/
MD at WKCI/New Haven and
worked at WALK/Long Island and
WYVBR/Ithaca.

——MAAALL AMaricanradiohistorv.com

Clear Channel
Continued from Page 1

have to shell out any cash for this
seven-station deal. Clear Channel
will assume an undisclosed amount
of Metroplex’s outstanding debts:
the balance will be paid to Wain and
Weiss in Clear Channel stock. This
arrangement should minimize the
tax bill for Wain and Weiss.

The question yet unanswered is
how Clear Channel will absorb the
four additional FMs, which would
bring its total to 20, two over the
FCC’s current limit. It could spin
off a couple or try to get a tempor-
ary waiver until the limit expands
to 20 next September. Metroplex’s
three AMs will give Clear Channel
a full complement of 18.

Metroplex owns WMTX-AM &
FM/Tampa (where Clear Channel
already owns crosstown WRBQ-
AM & FM), WHYI/Miami,
WERE & WNCX/Cleveland, and
WUFX & WXBX/Buffale.

B ——
Blac

Continued from Page 3
men Childs and VP/GM Chuck
Smith] had enough faith and trust
in me to let me excel not only as
a man. but as a professional in
what 1 love to do so much. I'm
blessed and 1 thank the Lord they’ve
given an opportunity to prove
myself as more than just a per-
sonality.”

Black, a 12-year radio veteran,
has worked at a number of stations,
including WHQT/Miami and
WYLD-FM/New Orleans.

R R R

Revenues

s S
Continued from Page 3

Southwest posted the largest gain
(20%). followed by the Midwest
(12%). East (10%), and West (1%).
The Southeast experienced the on-
ly loss (5%).

Year To Date

For the first three quarters of
1993, local revenues showed 9%
growth nationally. The Southwest
was up 16%, Southeast 12%, West
8%, East 8%, and Midwest 7%.

National spot revenues increased
7% for the year to date. All regions
experienced gains: a 12% South-
west jump, 10% in the Midwest,
8% in the West, 5% in the
Southeast, and 3% in the East.

The Radio Network Association
reported that network revenues
were up 6.7% for the third quarter.
Through the first three quarters of
the year, network revenues rose

6.6%.

RAB’s calculations are based on
data supplied by the accounting
firms of Miller, Kaplan, Arase &
Co. and Hungerford, Aldrin,
Nichols & Carter. RNA also gets
data from Miller, Kaplan, Arase &
Co.

For The Record
In a recent story about the sta-
tion's format change (R&R 10/22),

KENS (AMYSan Antonio was mis-
identified as KVEN.

Capitol

Continued from Page 3

“It’s a pleasure to welcome Bruce
to the Capitol promotion family.
His knowledge and expertise are
needed and will continue to propel
Capitol into the *90s method of pro-
moting radio.”

Regarding the other promotions,
Fagot said, “'It was my pleasure to
be able to reward the hard work and
dedication of these great em-
ployees.”

Costello joins Capitol from the
VP/Promotion post at Def Ameri-
can. Before that, he was with Vir-
gin Records and IRS. Reiner was
most recently National Director/
Pop Promotion at Profile Records.
He previously was a staffer at At-
lantic.

_.'I _I - _P
THE INpusTRY’S NEWSPAPRR

FOUNDER & PUBUSHER. Bob Wilson
EXECUTIVE VP/ GEMERAL MANAGER Dick Krizman
EXECUTIVE YP/SALES & MARKETNG Erica Farber
SEMIOR VICE PRESIDENT & EOTOR: Ken (3arnes
SENIOR VICE PRESIDENT/RESEARCH & DEVELOPMENT- Dan Cole

VICE PRESIDENT/ EXECUTIVE EDiTon: Gall itcheli
ART DIRECTOR: Richard Aga~a
SENIOR EDITOR: Don Waller
MANAGING EDITOR- Ron Rodrigees
FORMAT EOTORS. AC: Mika Kinosian,

Aor: Cyndee Maxwell, cir: Joel Denver,
cOUNTRY Lon Helton, URsAN CONTEMPORARY: Wait Love,
news/TALx Randall Bloomqaist
DIRECTOR OF RESEARCH SERVICES: Hurricame Hesran
ASSOCIATE EDITORS Shawn Alexander, Jaff Axeirod,
Julle Gidiow, Margo Ravel.

Barak Zimmerman
ASSISTANT EDITORS: Anthony Acaripors,
Paul Colbert, Lanetta Kimmeons,
Michelle Parisl, Frank Rath,
Geoftrey Schacl

MARKETING OIRECTOR Mike Lane wmuuser Jill Bauhs
CUSTOMER SERVICE REPRESENTATVES. Cralg Fleek,
Lea Grubbs

MANAGER- John

nara

PROCESSING

DP/COMMUNICATIONS DIRECTOR: Michae! Onuter
COMPUTER seRvicEs: Mary Lou Downing,
Dan Holcombs, Saeid irvani, Cecii Phillips
Marjon Shabanpour, Kenton Young

CIBCULATIDN

CIRCULATION MANAGER Paiige Beawer
CIRCULATION COOROMATORS: Kelley Scivieffelin,
Jim Hanson

ELECTRONIC PURLICATTENE

biReCion: Vickle Ocheltres

HOTFAX

x
g

PRODUCTION DIRECTOR: Kent Thomas
PRODUCTION MasaGER Roger Zumwalt
ADVERTISNG DESIGN DIRECTOR. Gary van der Steur
ASSOCATE ART pipecToR: Marityn Frandsen
Tvrochary Lucle Morris, BHI Mohr
orapHKs: Tim Kummerow, Teresa Dovidio

ASSISTANT TO PUBUSHER: Karen Blendo
OFFICE MANAGER Jacqueline Lennon
cowTroLLER Marla Gluck
AccounTivg: Maria Abuiysa,

Nalini Khan, Norma Sanchez
RECEPTION: Juanita Newton, Karen Mumew
Man services: Rob Sparago, Matthew Parvis

wasGTON: 202.783-3822, FAX: 202783 0260
suReAy chiEr Randail Bloomeuiist
ASSOCUTE EDTOR Jack Messmer
STAFF ASSISTANT. Heid| Stoy
OFFICE MANAGER: Suzle Doyebl
LEGAL COUNSEL Jmson Shrinsky
nasviLLE: 615-244-8822, FAX:r 615248 6655
BuREAU cHIEF Lon Hedton

OFFICE MANAGER; JO Pincek
ASSOCMTE EDITOR Lorle Hollabaugh

ADVERTIEING

108 ANGELES: 310-553-4330; FAX: 310203 8450
VICE PRESIDENT SALES, WESTERN REGION: Michami Atkinson
SALES MANAGER Henry Mowr
ADVERTISING COORDINATOR: Nancy ot
SALES REPRESENTATIVES Jaff Gelb, Mike Schasfer
ADVERTISING ASSISTANTS Michael Berckart,
ADMINISTRATIVE ASSISTANT. LosHe Harris
OPPORTUNITIES SALES. Kristy Reeves
MARKETPLACE SALES: John Hussey
wasawaton: 202-783-3826; FAX: 202783 0260
VICE PRESIOENT /SALES Barry O'B Jen
SALES Elizabeth Samusi:
wasniie: 615-244-8822; FAX: 615 2486355
DIRECTOR, SALES Kon Tucke~
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Why settle for
just another single

when you can
have music’s
hottest couple?

BOBBY Bﬁﬂ\lllVN
WHITNEY HOUSTON

SOMETHING
N COMIMON

#1 MOST ADDED CHR 108/107!
#2 MOST ADDED URBAN 49/49!

CHR AIRPLAY

KKRZ
0106
790
B94

PRO-FM
WWKX
9500
PWRPIG

STAR94
PWRS6
KTFM

WWHT

WHYT
KISF
Q99

WJIMO
WHHH
WZPL
KKFR

The Promo Single
and Video from
the Bobby Brown Album

Remixes In The Key Of B

Now on MTV, VH-1,
BET and The Box
Single Produced by Teddy Riley for New Jack Swing Productions
Remixed by L.A. Reid

Executive Producers: Louil Silas, Jr., Bobby Brown and Tommy Brown
Bobby Brown Management: Tommy Brown for Brown Management, Inc.

MCA

1993 MCA Records, Inc

SR

Musical Chairs On Music Row?

he pen has yet to be put to paper,
I but it looks as if the path's been
cleared for Arista/lNashville VP/Promo
& Artist Development Allen Butler to seqgue
into the Sony/Nashville Exec. VPIGM slot (as
predicted here last week). He could be in
place as early as mid-November.

And ... don't be surprised if the recently
combined Columbia and Epic labels are
split once again into two completely
separate Nashville entities.

Meanwhile, back at
Arista/Nashville, rumors
abound that former RCA/
Nashville VP/GM Jack
Weston will emerge from
a self-imposed yearlong
sabbatical to take Butler's
place. Weston knows the
BMG distribution system
‘and has a longstanding
relationship with Arista
chief Tim DuBois that was forged when
Weston headed RCA promo and DuBois
was co-founder/produceriwriter/guru for RCA
act Restless Heart.

SFX Broadcasting’s N/T KRLD/Dallas
and Texas State Network terminated 22
staffers this week — including KRLD
Managing Editor Jo Interrante, evening
talker Alex Burton, two producers, four
news staffers, and seven board operators.

KRLD GM Charlie Seraphin says the
Ccuts were part of a streamlining designed to
deliver the information listeners want in a
more efficient manner. He also said the
cuts were not a cost-cutting measure and
were made possible by recent heavy
investment in computerizing the stations’
operations and modernizing the studios.

Jack Weston

22 Pink-Slipped

Rumors

* Will Hot Hits consultant Mike Joseph ink
adeal with a major radio group that'll see him con-
ducting research in NY and L.A. . . . with other mar-
kets to follow?

¢ What music biz giant is negotiating to buy
the Box?

McVay Media Continues To
Sign Radio Stations
New clients for America’s fastest
growing and highest rated radio
consultancy includes Oldies formatted
KLDE/Houston, WYUU/Tampa, COOL/New
Orleans, KMGG/Santa Rosa, WDOK/
Cleveland, WJiIM/Lansing, WLMX/
Chattanooga, KMAJ/Topeka, WBCK/WBXX/
WELL/Battle Creek, WSSX/Charleston, S.C.,
KRZTTwin Falls, WTNY/Watertown, MORE-
FM/Auckland, New Zealand, KHEY/EI Paso,
KDBR/Whitefish, KQMQ/Honolulu, and
WLRQ/Cocoa Beach.

WA rTerTeanTradiohictory com

(advertisement)
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BACK FROM THE DEAD — Now dig CHR WHHH
(Hoosier 96)iindy GM/ownerlescape artist Bill Shirk
seen celebrating the 67th anniversary of Harry
Houdini's death and the station's second birthday
by allowing himself to be buried alive in a coffin with
a 12-foot python AND a Venezuelan goliath bird-
eating spider (the world's largest venomous arach-
nid) for 96 hours. Shirk — who was successtully ex-
humed at 1pm on Halloween eve — performed the
death-defying stunt to raise money for a local var-
sity scout program.

} And Now There Are Six ‘

Memphis got its sixth Urban-oriented
station last week with the debut of Urban
Gold WOGY (“The Juice” 690 AM), which
ends its simulcast with Country WOGY-FM
to concentrate on classic soul hits of the
'60s and '70s.

Kerby Confer's Toledo duopoly deal is
reportedly in trouble after being held up at
the FCC for months, owing to a challenge
from Stratford Research. ST hears rumors
the stations may be going back on the
market.

Confer's Keymarket Group had deals to
buy Commonwealth's WSPD & WLQR for $4
million and Noble's WVKS for another $4
million. However, Stratford President Lew
Dickey Jr. — still burning over the collapse
of his pre-duopoly deal to buy WSPD &
WLQR for $4 million — tossed the

Continued on Page 22
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The Liggett Broadcast Group struck
an exclusive arrangement with McVay
Media to act as its group programmer for
the chain serving its ten station radio
group. Connoisseur Communications has

Group Growth

also struck a group deal for McVay Media
to consult their O & O properties and
assist them in due diligence in markets of
future growth.

Join the winners. Call Mike McVay at
216-892-1910.
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LINDA RONSTADT

“HEARTBEATS ACCELERATING”
AC BREAKER DEBUTE])

WLIF WMTX KESZ
VHi

WMXV WRRM  KKCW
ARTIST OF THE MONTH

WL WWNK KSFI
KVIL ~ KMXV KLSY
CHR ADD DATE I1/8

WLTS  WLTE  KXYQ
KOXT  and more

10,000 MANIACS

“BECAUSE THE NIGHT”

“FACT: 'BECAUSE THE NIGHT" is testing 89% familiar...
FACT: "BECAUSE THE NIGHT' has big scores in every
female demo, 18-24, 25-29, 30-34... FACT: 'BECAUSE

THE NIGHT" is in Power rotation on Star 94..."
TONY NOVIA, OM

Over 20 Adds Including:

KPLZ, KRBE, KISF, WPRO
1100, STAR94, 95QQ, B97,
WNVZ, WKBQ, KS104, KIIS

CHR DEBUT €
AOR DEBUTED)

NEW ROCK €D - O

Over 800 BDS Detections
+300 Increase:

Star 94-44 plays
2100-22 plays

WAQQ-23 plays
KPLZ-27 plays
B97-18 plays
99X-25 plays
KROQ-23 plays

IE swess roation
ACADD DATE 11/15

Elektrs Emertainment

STREET TALK.

Continued from Page 20

metaphorical monkey wrench into the
works. (Dickey's own deal died when
several Toledo competitors filed petitions
to deny the sale because Dickey’s father,
Lew Sr., owns crosstown WWWM-AM &
FM.) Apparently, Lew Jr’s tit-for-tat petition
has caused Confers deal to suffer the
same fate.

} Conventional Wisdom ‘

A radio convention is a place where
you can tet your hair down and speak
candidly to your peers, right? Maybe not any
more, especially now that WRIF/Detroit has
turned some of crosstown Classic Rock
WCSX OM Ralph Cippola's statements at

- the recent NAB Dallas confab into a pointed

on-air promo.

Cippolas heard remarking that the
station chooses from 450 songs and plays
them into the ground, and that “some of my
listeners have fewer teeth than | have
fingers” He says the station plays four new
songs a day, just so its competitors can't
accuse it of playing “the same crap over

Rumbles

¢ KTRB/Modesto flips from Country to
Spanish.

* KMGX/L.A. PD/morning driver Mark Elliott
adds Group Music Consultant duties for Buckley
Communications. He'll be working with KLLY/Ba-
kersfield and KSEQ/Visalia-Fresno as well as
KMGX.

* WRKR/Kalamazoo PD Bill Martin becomes
PD at WAOR/South Bend, replacing John Vance.

* WKQZ/Saginaw hitches sister station WBTZ
PD/afternoon driver Rick Church to its PD post, re-
placing Mike Ferris.

e WSHE/Miami APD Diana Smart exits for a
programming gig at KWBR/San Luis Obispo, CA,
beginning November 15.

* WNEWINY welcomes Tony Pigg for nights.
Carol Miller segues to late-nights and Dan Neer
moves to weekends.

* Eddie Schwartz moves from WMVP/Chicago
to sister WLUP-FM for overnights, completing the
Loop's personality/talk lineup.

* KIKK/Houston evening talent Gail Daniels
joins WUBE/Cincy as APD/evenings.

* AOR WKLC/Charleston, WV ups acting PD
Brian Rayment to PD.

* KEWB/Redding, CA PD Chris Ruh exits.

* WCSD/Cookeville, TN PD Ronnie Malone
becomes OM/PD at WTJS & WTNV/ackson, TN.

» Sportscaster Dick Vitale will join WFBQ/In-
dy's Bob & Tom Show for live reports every Tues-
day during the entire NCAA basketball season.
Vitale has been a regular part of the Bob & Tom
Show ever since the Final Four was held in Nap-
town several years back.

* New Rock convert WROX/Norfolk staffs up
as follows: Sister WNIS afternooner shocker Perry
Stone doubles for morning duties at WROX; ex-
WCHZ/Augusta, GA morning driver Lisa Rush takes
middays; PD Chris Blade handles afternoons; and
ex-KCAQ/Oxnard Promotion Dir. Lloyd Maxwell (aka
Hocutt) cops the night slammer's stot.

* WCLB/Boston overnight personality Dave
Williams becomes MD. The music had been handl-
ed by consultant Donna Halper.

* WSIX/Nashville evening personality Diana
Lynn exits. She's replaced by weekender Hollywood
Hendrix, formerly of crosstown CHR WYHY.

* KKXX/Bakerstield lures the Kozman back as
its new MD.

* KXXY/OKC MDI/midday maven Wade Carter
exits.

* Tom T. Frogg hops into mornings at KFRQ/
McAllen-Brownsville, leaping from crosstown KVLY.

« Terry Gladstone joins KLSX/L.A. for parttime
airwork.

o americanradiohistorvy com
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Flipped Top Box

ranching out on behalf of John James's rootsy

“Mothers Of Hope™ album. the mighty oaks 'n’

little acorns at Studio City, CA-based Big
City Records broke the logjam for Promo Item O'
The Week honors, uprooting the competition by
striking a clear-cut cord among selected program-
mers in the form of customized wooden boxes like
those that once housed home record players.

The roughly 6 x 6 x 1 1/2-inch containers
feature hidden wooden hinges and the name of the
artist 'n’ album printed on their beveled-cornered
tops. (Name, title, label logo 'n’ more bio info con-
tinues on the boxes' inside tops.)’

And when you open the boxes . . . you'll find
copies of .James's current CD single (*'Super-
natural’’) that’ve been specially printed to resem-
ble vintage vinyl seven-inches — complete with
tone arm tracking through the discs! (Below this
would-be optical illusion you'll discover full-length

| versions of the CD.) |

and over. It’s all an illusion. Basically we
play the same songs over and over and
over’

The WRIF stunt was covered in the
Detroit Free Press, but WCSX GM Tom
Bender stated his station will not respond
to the promo — on-air or otherwise.

WZMX/Hartford PD Herb Crowe adds
morning drive duties. The AC also adds
former Country WYNY/NY and
WWYZ/Hartford PD Johnny Michaels as
APD.

KKDJ/Fresno will abandon its New
Rock format within the next couple of
weeks, owing to financial reasons. PD Don
Parker and MD Sat Bisla say they'll resign
when the format switch goes down. ST
hears former KKDJ PD Dean Opperman will
rejoin the station, and that the new format
will include some alternative product. Hot
rumor is Progressive AOR.

Bonneville International will sell
KAAM/Dallas to Cardinal Communications
Partners for an as-yet-undisclosed price. The

Continued on Page 24
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THE FUTURE OF SATELLITE RADIO

Morton ﬁowney Jr.

"is one of the top 20 personalities of the decade.”
TV Guide

"Sure Fire Winner"
Ad Week

"Pit Bull of Air Waves"

Time

Brought to you by

Downey puts the teeth back in talk.
 Most recognizable mouth you'll ever hear.

For Information Call

Rated for Raucous Greg Raab 3 1 2/75 5" 1 300

Rowdy Rambunctious
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Continued from Page 22

buyers format plans are unknown, but the
station’s Big Band format will remain in
place until closing. Bonneville says it's
seeking a second FM in Dallas for a
duopoly with Classic Rock KZPS.

Changes at Hot 97/NY under new PD
Steve Smith have incoming APD Paco Lopez
displacing afternooner Jeff Thomas. In
addition, Smith and Prod. Dir. Rick Allen
have debuted what they claim is “America’s
first real hip-hop jingle package, featuring
artists Y.BT.,, MC Lyte, K7, Lords Of The
Underground, and SWV. Obviously, the
station’s mackin’ a musical trip on the hip-
hop tip.

Las Vegas-based anti-Howard Stern
crusader Al Westcott has expanded his
scope, filing an FCC complaint against
KLOSIL.A. morning dudes Mark & Brian,
who are simuicast on Vegas’s KEDG.
Westcott’s complaint — which cites both
stations — centers on a bit in which female
callers were invited to call in and fake an
orgasm,

Speaking of Stern, he’s the subject of
the fictional film treatment that’s taking
center stage in the comic strip
“Doonesbury” this week.

Z90/San Diego inks former KOY-
FM/Phoenix PD/afternooner Steve Douglas
and morning co-host Jamie White for
wakeups, replacing Cha-Cha & Rene. Cha-
Cha moves to middays; Rene resumes his
standup comedy career. Incidentally,
Douglas & White previously did mornings
together at KXXR/KC. And . .. Z90 night
slammer/MD Mark Adams is now going by
the nom de aire “El Coyote”

Former KLAC &
KMET/L.A. VP/IGM
Howard Bloom, 53,
passed away this week.
He was most recently
VP/Sales & Mktg. for
Shadow Broadcast
Services.

Howard Bloom

Capping weeks o' rumors, Barbra
Streisand has agreed to make her first non-
fundraising concert performance in 27
years. She'll entertain at the new MGM
Grand Garden in Las Vegas on New Years
Eve and Day.

Records

¢ Look for EastWest to handle all promo ef-
forts for Delicious Vinyl, beginning immediately.

¢ Former Quality VP/Promo Michae! Scurlock
launches his own indie promo company, Alter-
native Music Promotion (A.M.P.).

¢ Julie Oletsky, Exec. Asst. to ERG Prez/CEQO
Daniel Glass, exits to pursue other opportunities
in the record biz.

¢ Mercury/Nashville Midwest Promo Mgr. Nor-
bert Nix takes a new Artist Development post.
Southeast Promo Mgr. Rocco Cosco moves to
Nashville to handle Nix's Midwest gig, and former
BNA regional Tom Sgro heads to Atlanta to work
the Southeast.

* RCA/Nashville ups Scott Hotfman to South-
west Promo Mgr,; he'll retocate to Dallas. Ginger
McFadden will shift her focus from the Southwest
to stations west of the Mississippi.

v =rericanradiohistory com
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® Mike Glickenhaus elevated to XTRA-AM & FM/San Diego
Exec. VP/GM.

®Todd Leiser named WSUN & WWRM/Tampa VP/GM.

@ Detroit programmer Paul Christy joins WTMX/Chicago
for mornings.

<

o Skip Miller becomes RCA Records VP/Black Music

® Guy Zapoleon promoted to Nationwide Group PD.

@ John Rook named KABC/L.A. PD.

© KRBE/Houston PD/morning man Paul Christy joins
crosstown KZFX.

<

@ Harold Childs named PolyGram Records Sr VP

of Urban/Black Music.
® WAVA/Washington goes CHR with Randy Kabrich as PD.
® Bob Duckman becomes WXTR-AM & FM/Washington PD.

<

®Jim Smith named WRVR/NY PD.
® John Fagot appointed Columbia Records Local Promotion
Mgr/Atlanta.

4

® Supreme Court votes 7-2 to not reexamine the 1971 FCC
order barring broadcasters from playing “drug-oriented”
records.

® Betty Breneman exits RKO Radic Nat'| MD post

N 4

Wild 107/SF APD/MD
Michael Martin crosses
the street to be KMELs
APD. KMEL Prog. Coord.
Joey Arbagey becomes
MD, Music Coord. Efren
Sifuentes takes a fulltime
swing position, and
music asst. Mariama
Snyder transfers to sister
KKBT/L.A. in the same
capacity.

Michael Martin

Clearing up any lingering
misunderstanding stemming from
erroneous reports in other publications,
R&R New Rock Editor Shawn Alexander has
merely designed Major Network's Modern
Rock format, “The Exxit” He will not have
an ongoing relationship with it nor will he
consult it.

} They Love This Place! <

A scavenger hunt staged by WRFX
(The Fox)/Charlotte and Burger King snarled
White House communications recently. One
of the items contestants seeking a $20,000
cash/Chevy truck prize were asked to
accumulate was Bill Clinton’s business
card. S0 many calls were placed to the
White House that the Media Affairs Office
entreated WRFX to tell its listeners to lay
off the phones, pleading, “We're trying to
run the country.”
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Celine Dion’s Third’s Her First For 550

eline Dion’s third LP (“The Colour Of My Love”)
will be her first on Epic’s new 550 label. Various
producers worked on the 14-track set, including
David Foster, who also co-wrote the title song. Diane War-

ren wrote four tunes as well.

“When I Fall In Love,” Dion's
duet with Clive Gritfin — which
you'll also tind on his new LP and
the “Sleepless In Seattle”™ sound-
track — can be heard here too. The
first emphasis track. currently at
AC. is a remake of Jennifer Rush’s
1985 European hit. **The Power Of
Love™™ The set arrives in stores
November 9.

Metallica Unltd.

Maetallica fans can hunker down
with “Metallica Live Shit: Binge &
Purge™ for more than nine hours of
music, thanks to the Elektra set’s
three CDs (or two cassettes) and
three videos. A custom “road case”
and tchotchkes round out the com-
prehensive set. which is due out
November 23

Pointers Do That

“Only Sisters Can Do That™
marks the Pointer Sisters’ 20th an-
niversary and their debut on SBK/
ERG. Peter Wolf (the producer.
not the ex-J. Geils singer) produc-
cd all but one rocking track. which
Keith Forsey helmed. “Don’t Walk
Away.” which features Michael
MecDonald's backing vocals — is at
AC now. The LP will be in stores
November 16.

The RIAA has issued the fol-
lowing awards for the month of
October:

MULTIPLATINUM ALBUMS

“Slippery When Wet," Bon Jovi,
Mercury (10 million); “In Pieces,’
Garth Brooks, Liberty; “Aladdin”

- ST, Various Artists, Disney; “Mann-

& heim Steamroller Christmas” and

. “A Fresh Aire Christmas,” Mann-
heim Steamroller, American
Gramaphone (3 million); “Music
Box,” Mariah Carey, Columbia;
“Hot August Night,” Neil Diamond,
MCA; “River Of Dreams," Billy
Joel, Columbia (2 million).

PLATINUM ALBUMS
“Slow Dancing With The Moon

 Dolly Parton, Columbia; “Christ-
= mas Time With The Judds/’

Judds, Curb/RCA; “River Of
Dreams," Billy Joel; “Confederate
Raiiroad,” Confederate Railroad,
Atlantic NashJ/AG; “Toni Braxton,’
Toni Braxton, LaFace/Arista; “Big-
ger, Better, Faster, More! 4 Non
. Blondes, Interscope/AG; “Hot
© August Night] Neil Diamond; “Dif-
| ferent Lifestyles; BeBe & CeCe
. Winans, Capitol; “Best Of Rockers
‘N Ballads,” Scorpions, Mercury;
“Bacdafucup,’ Onyx, Chaos; “Sons
Of Soul,” Tony Toni Tone, Wing/
Mercury, “This Time Dwight
Yoakam, Reprise; “In Pieces;
Garth Brooks, “Music Box;” Mariah
Carey.

GOLD ALBUMS
“Da Bomb," Kris Kross, Ruff-
house/Columbia; “La Sexorcisto:

Latifah’s New Reign

Queen Latifah debuts on Mo-
town with “Black Reign.” her third
album. Various producers worked
on the set, which features guest
shots by Heavy D., Tony Rebel,
KRS-One, and Naughty By
Nature’s Treach. “U.N.ITY." is at
radio this week. The full set hits
racks November 16.

‘Jericho’ Reunites Band

Rick Danko, Levon Helm, and
Garth Hudson, founding members
of the Band, have reunited — along
with ““Music From Big Pink™ pro-
ducer John Simon — o record
“Jericho.” They cover tunes by Bob
Dylan, Bruce Springsteen, Mud-
dy Waters, and Wilie Dixon.

“Atlantic City™ is at radio, and

e

hy
i
f

Devil Music Vol. I White Zombie,
Geffen; “Fire In The Dark," Billy
Dean, Liberty, “Voices In The
Wind Suzy Bogguss, Liberty,
“Fresh Aire VI Mannheim Steam-
roller, “Haunted Heart! Sammy
Kershaw, Mercury; “Passion,” Re-
gina Belle, Columbia; “River Of
Dreams,” Billy Joel; “Only What |
Feel Patty Loveless, Epic; “The
World Is Yours, Scarface, Rap-A-
Lot/Priority, “Almost Goodbye”
Mark Chesnutt, MCA; “Free At
Last,” DC Talk, Forefront; “For The
Cool In You; Babyface, Epic;
“Live; James Taylor, Columbia;
“The Finest Moments," Sandi Pat-
ti, Word; “In Pieces; Garth Brooks;
“Music Box,” Mariah Carey; “The
Sensual World" Kate Bush, Co-
lumbia.

SHORTFORM
MULTIPLATINUM ALBUM
“Kill At Will," Ice Cube, Priority

(1 million).

PLATINUM SINGLES
“Check Yo Self)" Ice Cube f/Das
EFX; “Beauty & The Beast,” Peabo
Bryson & Celine Dion, Epic.

GOLD SINGLES

“Another Sad Love Song,” Toni
Braxton; “Hey Mr. DJ; Zhane,
Flavor Unit/Epic; “Just Kickin’ it;
Xscape, Columbia; “Check Yo
Self, Ice Cube f/Das EFX; “A
Whole New World," P. Bryson & R.
Belle, Columbia; “All That She
Wants,” Ace Of Base, Arista

the Pyramid/Rhino LP hits stores
this week. Helm's book. “This
Wheel's On Fire — Levon Helm
And The Story Of The Band™ (Wil-
liam Morrow/$22) also arrives in
stores this month.

Screen Scene

The Atlas/PolyGram soundtrack
of “Addams Family Values™ con-
sists of current UC artists’ remakes
of "70s R&B classics, most of which
have a recognizable “Addams Fami-
ly” connection: e.g.. “It's Your
Thing” (H-Town), Do Your
Thing” (R. Kelly & Mad Cobra),
“Supernatural Thing™ (Charles &
Eddie), and “Night People™ (Brian
McKnight).

Tag Team's “Addams Family
(Whoomp!)™ goes to radio this
week. “Family Atfair™ by Shabba
Ranks (featuring Patra and Terri
& Monica) will be the next radio
track. Also on the CD: PM
Dawn, Guru, Portrait, Roger
with Fu-Schnickens, and RuPaul.
Ralph Sall produced the LP. which
hits stores November 16. The Para-
mount film opens November 19.

Other upcoming soundtracks in-
clude Hollywood's *“The Three
Musketeers,” which consists of Mi-
chael Kamen’s score and the theme
song. “All For Love.” A&M/Hol-
lywood will have that cut — which
features Bryan Adams, Rod
Stewart, and Sting — at radio next
week. The full CD goes on sale
November 16, four days after the
Walt Disney film opens.

Al Pacino and Sean Penn star in
“Carlito’s Way,”™ which is set in the
“70s and features a period sound-
track asscmbled and produced by
Jellybean Benitez. Along with
several disco classics, the 550/Epic
Soundtrax LP sports a handful of
new cuts and Rozalla’s cover of the
O0’Jays’ “1 Love Music™ — the lead
radio track. 11l be worked oft the
LP. which hits the streets next
week. The Universal film opens in
selected markets next week as well.

PRILSIAR

CONCERT PULSE

Avg. Gross

Pos. Artist (in 000s)
1 GARTH BROOKS . .. .. .. .. $819.2
2 JIMMY BUFFETT ... . . $715.0
3 LOLLAPALOOZA .. . . $664.2
4 ROD STEWART . ... ... . . $462.2
S VAN HALEN ... ... . . $4215
6 STEELY DAN .. ... . .. ... $4106
7 NEIL YOUNG.. . ... ... .. $365.3
8 AEROSMITH .. ... .. . . $3259
9 DEPECHE MODE . ... . .. $308.3
10 LUTHER VANDROSS .. . . $306.4
11 GEORGE STRAIT ....... .. $3030
12 PETER GABRIEL .. .. .. . .. $289.1
13 REBA McENTIRE ... . . . $2629
14 TINA TURNER. . .. ... ... . $2626
ISKENNYG. ... .. .. .. . .. $230.1

New Tours
Among this week's new tours:
BJORK

BOO RADLEYS

JIM CHAPPELL

JEFF HEALEY BAND

LILLIAN AXE

MAZZY STAR

LAURA NYRO

RAGING SLAB
The CONCERT PULSE Is a weekly compu-
terized report ranking each artist by their
average box office gross reported per
venue. Courtesy of Polistar, a publication of
Promoters™ On-Line Listings, (800) 344-
7383. or in California (209} 224-2631.
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MONDAY, NOVEMBER 8

1968/ John and Cynthia Lennon are di-
vorced.

1970/ Jim Morrison records what will be-
come his “American Prayer” poet-
1y LP

1985/ 8ting’s concert-movie, “Bring On
The Night,” opens.

Born: the late Minnie Riperton 1947, Bon-
nie Raitt 1949, Rickie Lee Jones
1954

TUESDAY, NOVEMBER 9

1967/ Brian Epstein sees the Beatles per-

! form for the first time at a Cavern
Club noon concert.

1967/ Rolling Stone publishes its first is-
sue, including a roach clip with
every copy.

Also . .. David Crosby exits the
Byrds.

1973/ Billy Joel releases his “Piano Man”
album.

Born:the late Tom Fogerty (Creedence
Clearwater Revival) 1941

| JWEDNESDAY. NOVEMBER 10

. 1989/Pebbles and husband-producer
L.A. Reid have a son, Aaron Al-
-3 exander.

& Born: Greg Lake (Emerson, Lake &
' Palmer) 1948, Khiry Abdul-Samad
(Boys) 1973

THURSDAY, NOVEMBER 11

1958/ Hank Ballard records the original

: version of “The Twist”

- 1972/ Allman Brothers Band bassist Ber-
ry Oakley dies in a motorcycle ac-
cident that occurs three blocks from
the site of guitarist Duane Allman’s
fatal bike crash.

Born: Mose Allison 1927, Andy Partridge
(XTC) 1953

FRIDAY, NOVEMBER 12

1984/ Madonna releases her “Like A Vir-
gin" album.

1990/ Willie Nelson watches the IRS seize
his holdings in six states — includ-
ing a ranch, golf course, and re-
cording studio — to satisfy a $6.5
million debt.

Born: Booker T. Jones 1944, Neil Young
1945, Tevin Campbell 1976

SATURDAY, NOVEMBER 13

1968/ The Beatles' “Yellow Submarine”
movie opens.

SUNDAY, NOVEMBER 14

1987/ David Letterman cajoles Sonny &
Cher into singing “l Got You Babe.”
%'s the first time they've done the
song together in 10 years.

MONDAY, NOVEMBER 15

1956/ Elvis Presiey makes his acting de- :
but with the premiere of “Love Me

Tender”

Pete Townshend — my genderation.

1990/ The Who's Pete Townshend con-
fesses his bisexuality: “I know how
it feels to be a woman-because |
am a woman. And | won't be clas-
sified as just a man.”

§ Born: Stephen Bishop 1951, Alec John

£ Such (Bon Jovi) 1952

Mitli Vanili — life imitates art.

7990/ Miilli Vanilli producer Frank Farian
publicly admits that Rob Pilatus
and Fabrice Morvan never sang a
note on MV’s debut hit. The duo
eventually return their Best New Art-
ist Grammy.

Born: Alexander 0'Neal 1953

TUESDAY, NOVEMBER 16

1973/ David Bowie hosts his first US. TV
special on NBC.

1974/ The Bee Gees, Peter Frampton,
and Billy Preston make their acting
debuts in the movie version of “Sgt.
Pepper's Lonely Hearts Club Band”

Born: Harry Rushakoff (Concrete Blonde)
1958

WEDNESDAY, NOVEMBER 17

1970/Etton John's New York concert is
recorded and later released as his
“11/17/70" album

7987/ U2 pull an L A Coliseum audience
member on stage to sing “People
Get Ready” with them. He hands
'em a demo tape.

Born: Ronnie DeVoe (New Edition, Bell
Biv Devoe) 1967

THURSDAY, NOVEMBER 18

1970/ Jerry Lee Lewis divorces his former
teenage bride, Myra.

1972/ Crazy Horse member Danny Whit-
ten dies of a heroin overdose. His

death inspires much of Neil Young's -

subsequent “Tonight's The Night"
LP.

1988/ Phil Collins makes his big-screen
acting debut as “Buster” opens na-
tionally.

1990/ Paul McCartney's birth certificate
sells for $18,000 at an auction.

Born: Graham Parker 1950, Kirk Ham-
mett (Metallica) 1962

FRIDAY, NOVEMBER 19

1979/ Chuck Berry is released from jail af-
ter serving two months for tax
evasion.

SATURDAY, NOVEMBER 20

1973/ Who drummer Keith Moon col-
lapses twice onstage. Pete Town-
shend pulls a 19-year-old from the
crowd to finish the set.

1987/ Prince’s “Sign ‘0’ The Times™ mo-
vié opens.

Born.the late Duane Allman 1946, Joe
Walsh 1947

SUNDAY, NOVEMBER 21

1990/ Mick Jagger weds his girlfriend of

10 years, model Jerry Hall, on the
istand of Bali.
Also . . . Madonna is sued by an
L.A. neighbor who claims her
hedge blocks his view. A court rules
the singer must trim her bush

Born: Dr. John 1940

— Paul Colbert
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BROADCAST PROGRAMMING
Ron Harris e (800) 426-9082
Digital AC

MICHAEL BOLTON/Said | Loved You. .

GLORIA ESTEFAN/If We Were Lovers

JANET JACKSON/Again

ELTON JOHN w/KIKI OEE/True Love

Hot Z Fermat (AOR/CHR/New Rock)
BELLY/Gepetto

PEARL JAM/Daughter

TEARS FOR FEARS/Goodmight Song

Digital CHR

MICHAEL BOLTON/Said | Loved You
TONI BRAXTON/Breathe Again
XSCAPE/Just Kickin® It

ZHANE'/Hey Mr. DJ

Digital Hot AC
MICHAEL BOLYON/Said | Loved You
TONI BRAXTON/Breathe Again

e P S R e

CONCEPT PRODUCTIONS
Dick Wagner ® (800) 783-3454
Concept 1 AC

PHIL COLLINS/Both Sides Of The Story
BILLY JOEUAIl About Soul

Concept 2 CHR

PHIL COLLINS/Both Sides Of The Story
COLOR ME BADD/Time And Chance
CLIVE GRIFFIN/Commitment Of The Heart
BILLY JOEUAL About Sout

10,000 MANIACS/Because The Night

e e S e S A L R R HEREE
JONES SATELLITE NETWORK
Phil Barry  (800) 766-3251

AC

BRYAN AOAMS/Please Forgive Me
MARIAH CAREY/Hero

MEAT LOAF/t'd Oo Anything For Love

Soft Hits
ELTON JOHN w/KIKI OEE/True Love

R e i

MAJOR NETWORKS

Kevin Gluszczak ® (312) 755-1300
Adult Hitradio

ACE OF BASE/AIl That She Wants

ELTON JOHN w/KIKI OEEfTrue Love

MEAT LOAF/i'd Do Anything For Love

R PR R e e ey

SATELLITE MUSIC NETWORK
Robert Hall ® (800) 527-4892
Starstation

BRYAN ADAMS/Please Forgive Me

MICHAEL BOLTON/Said | Loved You

PHIL COLLINS/Both Sides Of The Story

R A e e S R

UNISTAR
Chris Kampmeier ® (805) 294-9000
AC Il

BRYAN ADAMS/Please Forgive Me
MICHAEL BOLTON/Said | Loved You

Format 41
OARDEN SMITH/Loving Arms

RADIO AAHS
Children’s Satellite Network
Stix Franklin  (612) 926-1280

LW Tw

1 1 MARY KATE & ASHLEY OLSEN/Double Up
(Zoom Express/BMG Kidz)

2 JANET & JUDY/PARTY (Janet & Judy)

3 MICHAEL JACKSON/Wll You Be There
(MJJ/Epic)

4 BUMBLEEZ/Monster Mash (LGM/Stlo)

5 LENNY GRAF/AIr (LGM/Sl0)

6 ROBIN WILLIAMS/Prince Al (Walt Disney)

7 ROCKAPELLA/Capital (Zoom Express/
BMG Kidz)

8 JOANIE BARTELS/Jump For Joy
{Discovery/BMG Kidz)

7 9 ANIMAL/Wipeout {Jim Henson/BMG Kidz)

10 10 CHEECH MARIN/Red & Biue & Yellow Too

(0de 2 Kids/BMG Kidz)

PN

@ oo |

oo

'l

57 million households
Patti Galluzzi
VP/Music Programming

Weeks On

BLINO MELDN/Tones Of Home {Capitol)
RUSH/Stick It Out {Atiantic/AG)

US3/Cantaloop (Biue Note)
AEROSMITH/Cryin' (Getfen) 16
JANET JACKSON/Again (Virgin) 7

MEAT LOAF/I'd Do Anything For Love. .. (MCA) 10
JOHN MELLENCAMP/Human Wheels (Mercury) 12

NIRVANA/Heart-Shaped Box {0GC) [
RED HOT CHiLI PEPPERS/Soul To Squeeze (WB) 17
R.E.M./Everybody Hurts (WB) 15

SALT-N-PEPA/Shoop (Next Plateau/London/PLG) 8
SNOOP 00GGY DOGG/What's My.. {Interscope/AG} 4
STONE TEMPLE PILOTS/Wicked. . (Allantic/AG) 14

| BUZZ BIN l

BREEDERS/Cannonball (4AD/Elektra)

CRANBERRIES/Linger (Island/PLG)
LEMONHEADS/Into Your Arms (Atlantic/AG)
SMASHING PUMPKINS/Today (Virgin)

N K S O

| STRESS |

ACE OF BASE/AIl That She Wants (Ansta) 3

BLINO MELON/Tones Of Home (Capitol} ADD
B. BROWN w/W. HOUSTON/Something In ~ (MCA) 4
TEVIN CAMPBELL/Can We Talk (Qwest/WB) 4
MARIAH CAREY/Hero (Columbia) 4
PHIL COLLINS/Both Sides O1 . (Atlantic/AG) 4
DR. DRE/Let Me Ride (Oeath Row/Interscope/AG) 12
GIN BLOSSOMS/Found Out About You (A&M) 2
ROBERT PLANT/ Believe (ES Paranza/AG) 5
RUSH/Stck It Out (Atlantic/AG) ADD
10,000 MANIACS/Because The Night (Elektra) 3
TONY TONI TONE/Anniversary (Wing/Mercury) 7
XSCAPE/Just Kickin' It (Columbia) 4
9

ZHANEHey Mr. DJ (Flavor Unit/Epic)

[ACTIVE |

BRYAN ABAMS/Please Forgive Me (A&M)
BELLY/Gepetto (4A0/Sire/Repnise)

3
[}
TONI BRAXTON/Breathe Again {LaFace/Arista) 3
COLDR ME BADO/Time And Chance (Giant) 3
D.R.S./Gangsta Lean (Capitol) 3
LONNIE GORDON/Happenin” All Over .. (SBK/ERG) 5
K-7/Come Baby Come {Tommy Boy) 2
LENNY KRAVITZ/Is There Any Love . (Virgin) 5
NAUGHTY BY NATURE/WrittenOnYa.  (Tornty Boy) 2

SHAQUILLE O'NEAL/(I Know | Got) Skillz (Jive) 2

SUEDE/The Drowners {Nude/Columbia) 6
THERAPY?/Screamager (A&M) 8
2PAC/Keep Ya Head Up (Interscope/AG) 2
US3/Cantaloop (Blue Note) ADD

WHITE ZOMBIE/Thunderkiss '65 (Geifen) 14

|ON

BUFFALO.../Soda  (Beggars Banquet/Eastwest/AG) 3

CRACKERfLow (Virgin) 4
MELISSA ETHERIOGE/I'm The Only.. (Island/PLG) 5
OUFF McKAGAN/Believe In Me {Getten) 2
OCEAN BLUE/Sublime (Sire/Reprise) 4
MATTHEW SWEET/Time Capsule (Zoo) 2
TEARS FOR FEARS/Goodnight Song (Mercury) 2

VIDHO HYS OME
46.7 million househoids
Sal LoCurto, VP/Programming & Scheduling
Norman Schoenfeld, VP/Program

& Ariist Devetopment  weeks On

[FIVE STAR |

BEE GEES/Paying The Price Of Love {Polydor/PLG) 4

GREATEST HITS

MARIAH CAREY/Hero (Colunbia)

PHIL COLLINS/Both Sides Of  (Atlantic/AG)
KENNY G/Sentimental Arista)

JANET JACKSON/Again {Virgin)

MEAT LOAF/I'd Do Anything For Love. . (MCA) 11

| HEAVY

Y - N

BRYAN ADAMS/Please Forgive Me (A&M) 1
BRUCE HORNSBY/Fields Of Gray (RCA) 10
ELTON JOHN w/KIKI DEE/True Love (MCA) ADD
KENNY LOGGINS/This Is It (Columbia) ADD

JOHN MELLENCAMP/Human Wheels (Mercury) 10
AARON NEVILLE/Oon't Fall Apart On Me  (AAM) 7

STING/Nothing ‘Bout Me {A&M) 6
ACE OF BASE/AIl That She Wants (Arista) 2
TONY BENNETT/Steppin’ Cut {Columbua) ADD
BLIND MELON/No Rain (Capitof) 4

TON! BRAXTON/Breathe Again (LaFace/Arista) ADD
8. BROWN w/W. HOUSTON/Sometting.. (MCA) 1
LAUREN CHRISTY/Steep (Mercury) 3
JIMMY CLIFF/| Can See Ciearly Now (Chaos) 4
TAYLOR OAYNE/Send Me A Lover (Arista) 5
EXPOSE/As Long As | Can Dream (Arista) 6
CLIVE GRIFFIN/Commitment Ot . (550/Epic) ADD
JAMIROQUAI/When You Gonna Learr? {Columbia) 1

BILLY JOEL/AIl About Soul (Columbia) 1
JOSHUA KADISON/Jessie (SBK/ERG) 23
TONY TONI TONE/Anniversary (Wing/Mercury) 4
U2/temon (Island/PLG) 5
JACKSON BROWNE/I'm Alve (Elektra) 1

36 million households

Information current as of November 2.
Cindy Mahmoud,
VP/Entertainment

=/
X -
Ead ) & Original Programming

VIDEQ SOUL TOP 10
LW TW
1 TONY TONI TONE/Anniversary {Wing/Mercury)
2 EN VOGUE 1/FMOB/Runaway.. (EastWest/AG)
3 INTRO/Come Inside {Atlantic/AG)
4 D.R.S./Gangsta Lean (Capitol)
5 TONI BRAXTON/Breathe Again {LaFace/Arista)
6 TEVIN CAMPBELL/Can We Talk (Qwest/WB)
7 BELL BIV OEVOE/Something In Your... (MCA)
9 8 SAUFN-PEPA/Shoop (Next Plateau/LondonVPLG)
10 9 BABYFACE/Never Keeping Secrets (Epic)
— 10 JANET JACKSON/Again {Virgin)

W m o n N

Information current as ol November 5.
|RAPCITYTOP 10 |
Ly TW
1 2PAC/Keep Ya Head Up (Interscope/AG)
2 SNOOP DOGGY DOGG/What's... (Imerscope/AG)
3 QUEEN LATIFAH/UN.ITY (Motown)
4 NAUGHTY BY NATURE/Written.. (Tommy Boy)
5 BLACK MOON/How Many MCs? {Wreck)
6 APACHE/Do Fa Seif {Tommy Boy)
7 JERU OA DAMAJA/Comme Clean (Payday)
8 ERICK SERMON/Stay Real (RAL/Chaos)
9 DE LA SOUL/Breakadawn (Tommy Bay)
— 10 DEL THA FUNKEE.../Catch A Bad. .. (Elektra)
Information current as of November 6.

N RO )

o |

13 million households
Les Garland
VP/Programming
John Robson, Director/
MUSIC TELEVISION Music Programming
YOUCONTROL

tw TW
1 1 DIRTY ROTTEN.../Gangsta Lean (Capitol}
— 2 SNOOP DOGGY DOGG/What's.  (Interscope/AG)
2 3 SALUMN-PEPA/Shoop (Next Plateaw/London/PLG)
3 4 2PAC/Keep Ya Head Up {Interscope/AG)
— 5 TOTAL DEVASTATION/Many Clouds . {Ansta}
— 6 B. BROWN w/W. HOUSTON/Something.... (MCA)
— 7 R. KELLY/Sex Me (Jive)
6 8 MEAT LOAF/I'd Do Anything For Love. . (MCA}
4 9 BLOOOS & CRIPS/Steady Dippin' (Quality)
— 10 SHAQUILLE O'NEALY(| Know | Got) Skillz (Jive)

Most requested lor week ending October 29.

€ JTNN

THE NASHVILLE NETWORK e
53.9 miflion households
Lyndon LaFevers,
Video Program Administrator
Weeks On

[HEAVY ]

JOHN ANDERSON/I Fell In The Water (BNA Ent.) 14
JDHN BERRY/Kiss Me In The Car (Liberty) 13
MARK CHESNUTT/Almost Goodbye (MCA) 12
CONFEOERATE.../Trashy Women (All. Nash./JAG) 17
CLINTON GREGDRY/Master Of lusion (SOR} "
EMMYLOU HARRIS/High Powered Love (Asylum) 8
FAITH HILL/Wiid One (WB) 10
ALAN JACKSON/Mercury Blues (Arista) 7
SAMMY KERSHAW/Queen Of My... (Mercury) 12
TRACY LAWRENCE/My Second Home (All. Nash JAG) 7
LITTLE TEXAS/God Blessed Texas (WB) 4
PATTY LOVELESS/Nothin' But The Wheel (Epic) 18
MCcBRIOE & THE RIDE/Hurry Sundown (MCA) 18
MARTINA McBRIDE/My Baby Loves Me {RCA) 17
R. MCENTIRE w/L. DAVIS/Does He Love You (MCA) 12

LORRIE MORGAN/Halt Enough (BNA Ent.) 15
LEE ROY PARNELL/On The Road {Arista) 13
COLLIN RAYE/That Was A River {Epic) 13
RESTLESS HEART/Big Iron Horses (RCA) 4
SAWYER BROWN/The Boys And Me {Curb) 5

RICKY VAN SHELTON/A Coupie Of... (Columbia) 15
0OUG SUPERNAW/I Don't Call Him Daddy (BNA Ent.) 8

AARON TIPPIN/The Call Of The Wild (RCA} 4
RANDY TRAVIS/Cowboy Boogie (WB) 13
TRAVIS TRITT/Worth Every Mile (WB) 3
TANYA TUCKER/Soon (Liberty) 7

TURNER NICHOLS/Moonlight Drive-In {BNA Ent.) 19
TRISHA YEARWODO/The Song Remembers... (MCA) 8
OWIGHT YOAKAM/Fast As You {Reprise) ADD

| ADDS ]

SUZY BOGGUSS/Hey Cinderella (Liberty)

BO T/The Cutting Edge Of Love (Mercury)

SHAWN CAMP/Confessin’ My Love (Repnse)
CARPENTER/CASHICOLVIN/You Ain't.... {Columbia)
RONNIE MILSAP/I'm Playing For You (Liberty)

KEVIN MONTGOMERY/Red Blooded American.... (A&M)
OWIGHT YOAKAM/Fast As You (Reprise)

Information current as of November 1.

CM 1

COUNTRY MUSIC TELEVISION

18.1 miltion households
Tracy Storey, Programming Manager
Hal Willis, General Manager

W Tw

2 1 LORRIE MORGAN/Half Enough (BNA Ent.)

3 2 ALAN JACKSON/Mercury Blues {Arista)

4 3 COLLIN RAYE/That Was A River (Epic)

S 4 LEE ROY PARNELL/On The Road {Arista)

6 5 MARTINA McBRIDE/My Baby Loves... {RCA)
1 6 MARK CHESNUTT/Almost Goodbye (MCA)
10 7 JOHN ANDERSON/I Fell in. . (BNA Ent.)

— B TRACY LAWRENCEMy Second... (All. Nash /AG)
— 9 TANYA TUCKER/Soon {Liberty)

7 10 R. McENTIRE w/L. DAVIS/Ooes He... (MCA)

Weeks On

| HEAVY 5y

SUZY BOGGUSS/Hey Cinderella {Liberty) ADD
SAMMY KERSHAW/Queen Of My... (Mercury) 13
LITTLE TEXAS/God Blessed Texas (WB) 8
SAWYER BROWN/The Boys And Me (Curb) [
DOUG SUPERNAW!) Don't Call Him Daddy (BNA Ent.) 9
TRISHA YEARWOOO/ The Song Remembers. .. (MCA) 9

DWIGHT YOAKAM/Fast As You (Reprise) 2
CLINT BLACK/State Of Mind (RCA} ADD
BOY HOWDY/She'd Give Anything (Curb) 3

BROTHER PHELPS/Were You Really Livin' (Asylum) 4
SHAWN CAMP/Confessin’ My Love (Reprise) 3
BILLY OEAN/We Just Disagree (SBK/Liberty) ADD
GEORGE JONES/High-Tech Redneck (MCA} 4
MAVERICKS/What A Crying Shame (MCA) 3
McBRIOE & THE RIDE/No More Cryin' (MCA) ADD
RONNIE MILSAP/I'm Playing For You (Liberty) 2
DOUG STONE/I Never Knew Love (Epic) ADD

ADDS |

CLINT BLACK/State Of Mind (RCA)

SUZY BOGGUSS/Hey Cinderella (Liberty)

BILLY DEAN/We Just Disagree (SBK/Liberty)

CLEVE FRANCIS/I Won't Let You Walk Away (Liberty)
MARY KARLZEN/I'd Be Lying (Y&T)

McBRIDE & THE RIBE/No More Cryin' (MCA}
MICHAEL MARTIN MURPHEY/Big... (Warner Western)
DOUG STONE/ Never Knew Love {Epic)

TURNER NICHOLS/She Loves To Hear Me.. (BNAEnt )

Information current as of November 3.

BRITAIN

1 1 MEAT LOAF/'d Do
Anything For Love
(But | Won't Do That)
3 2 BRYAN ADAMS/Please
Forgive Me
2 3 CAPPELLA/U Got 2 Let
The Music
4 4 DINA CARROLL/Don't Be
A Stranger
GOODMEN/Give 't Up
JAZZY JEFF & FRESH PRINCE/
Boom! Shake The Room
CULTURE BEAT/Got To Get It
MARIAH CAREY/Hero
ETERNAL/Stay
PHIL COLLINS/Bath Sides Of
The Story

o O
D

|
Do oo~

~ o

Moving Up

TIME FREQUENCY/Real Love ‘93
LEVELLERS/This Garden
WHITNEY HOUSTON/Queen Of The Night
SHAMEN/The SOS. EP
PAULINE HENRY/Feel Like Making Love
AEROSMITH/Cryin’
WET WET WET/Shed A Tear
SOUL Il SOUL/Wish
JULIET ROBERTS/Free Love
FAITH NO MORE & BOO-YAA TRIBE/
Another Body Murdered

Courtesy Chart informatios Network

AUSTRALIA

LW W
1 1 JOHN FARNHAM/
Seemed Like A Good
Idea At The Time
2 2 INXS/The Gift
CROWDED HOUSE:Distant Sun
E 4 DARYL BRAITHWAITE/
The World As It Is
4 5 BABY ANIMALS/Dcn't Tell Me
What To Do
6 6 CHOCOLATE STARFISH/You're
So Vain
DANNII/This Is It
JON STEVENS/Going Down
DIESEL/Masterplar
WEDDINGS PARTIES
ANYTHING/Monday's Experts

Most Added

DEBORAH CONWAY/Alive And Brilliant
GANG GAJANG/Hundreds Of Languages
INXS/Make Your Peace

w

o~ O
S W oo~

Top 10 Austrakan records from piayirsts ol 3 Tripie
M-FMIMeibourne FOX-FM/Melbourne 96 FM/Perth
SA-FMiAdelaide, 2-DAYISyoney. 2 Trple M-FM/
Sydaney, MMM-FM/Brisbane, B105fAnsbane, FM
104.7/Canberra, and KiX106 Canberra

CANADA

w W

1 1 BRYAN ADAMS/Please
Forgive Me

2 2 LAWRENCE GOWAN/When
There's Time For Love

4 3 SHEREE JEACOCKE/Serious

5 4 JANN ARDEN/I'm Nat
Your Lover

3 5 HEMINGWAY CORNER/Man
On A Mission

6 6 WEST END GIRLS/State Of
The Heart

8 7 ALANIS/Change

— 8 MAE MOORE/The Wish

10 9 SARAH MCLACHLAN/
Possession

7 10 ODDS/It Falis Apart

Most Added

BLUE RODEQ/5 Days In May
HEMINGWAY CORNER/So Long JFK
COLIN JAMES/Cadillac Baby

—

Top 10 Canadian CHR hits coustesy
The Record (416) 533-9417

——tA e er e anradiohistor/-com
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WZPL Takes Lead Again

You often hear about CHRs shedding teens and 18-34s
in order to target 25+ adults — but the opposite trend has
been paying off at Booth heritage CHR WZPL/Indianapolis.

That philosophical change didn't
come without a lot of pain and sag-
ging ratings. In the Spring 93 Ar-
bitron, mainstream WZPL
plummeted 7.1-5.2 to hit its lowest
point in memory, allowing two-year
Churban WHHH (Hoosier 96) to
leapfrog it on a 5.1-6.1 increase. In
the Summer 93 book. however,
WZPL regained the format lead
with a 5.2-6.2 jump — just enough
to edge WHHH's 6.1-58 slip.

‘Was King Of Nothing’

PD Gary Hoffmann helmed
WZPL from 198384 and from '86-
"88. Though he became its consul-
tant in 1990, it was in his third tour
of duty as a PD that the situation
called for radical changes. “The dip
in the spring book was expected but
necessary, since we had to bring
WZPL back to its own position
again. We couldn’t be the third
rhythm-based or AC station and
SUTVive,

“Our prior emphasis was 25-34
and above, while our new 16-29 tar-
get allows us to dominate some
demos — we won 12-24 females
this book — instead of being King
of nothing. Our goal is to dominate
12-34 females.™

In order to refocus its demos,
WZPL instituted the following on-
air changes:

® It avoids AC-only or Urban-
only music

o It responds early to active,
youth-oriented music, regardless of
genre

® Air talents have added color
and warmth to their delivery

¢ The sound is no longer overly
produced.

“Sales was pretty freaked at
first.” admits Hoffmann. “|But] we
all saw the end coming. When the
ratings dropped and [ had to cut the
budget by $300000, many staff
changes took place. and morale was
pretty low. But [GM| Roger In-
gram and I turned it all around with
a lot of speeches on fear and faith,
appealing to each person’s dedica-
tion to the job. For the airstaft, giv-
ing them more on-air creative
freedom immediately helped their
heads.”

Creative Twist
According to Hoffmann, the air

talents’ presentation is a key ele-
ment of WZPL's sound. “We no

N

Gary Hoffmann

longer have any liner cards. 1 tell
the staff we have black & white
facts waiting tor them to add color.
Everything must have some sort of

creative twist o it, preferably tying
into something happening in the
market. We post the recommended
formatics on the log, but my jocks
have the freedom to move them, ig-
nore them, or make them better —
as long as the end result is an im-
provement. Surprisingly, they don't
take |excessive] advantage of the
freedont, but use it to be more cre-
ative.”

Hotfmann points out that
WZPL’s turnaround marks a rare
recovery by a mainstream CHR bat-
tling a Churban competitor. “As
WHHH moves more rap to compete
against [Urban] WTLC-FM
[which rose 4.2-5.7 this summer].
we're gaining back the pop au-
dience. WZPL and WHHH are tied
tor teens with a 26 share. Are there
two types of teens in town? Maybe,
but I believe our ability to play
Janet Jackson, Aerosmith, Salt-

©® Pop Current

® Dance Current

® Rap Current

® Slow Black Current
@ Slow Pop Current.

“Within those categories we
run the A's every two hours, the
B'’s every four hours, and the ter-
tiary or newer songs every six
hours. We play no more than four
slow songs an hour, regardless of
what’s available. We try to avoid
dayparting as much as possible
to sound consistent around the

N-Pepa, and the Lemonheads ap-
peals to today’s listeners’ need for
variety.

“The only thing that could send
us flying back toward more of a
pure sound would be a New Rock
competitor, but I doubt there’s
enough of an audience to support
a station niched that way.”

WZPL Music Profile

D Gary Hoffmann says, “Slow music tests well,

but we need tempo because we're positioned as

‘Party Radio, 99%2 WZPL’ So the music is
category-driven, and the number of songs in each always
changes” Music is slotted as:

clock. We even run most new mu-
sic in all dayparts. We're also run-
ning 40-50 recurrents, and the
gold library has been trimmed to
75 titles.

“We avoid midtempo ballads
on one side, and on the other we'll
avoid the mid-chart Urban cross-
overs. But we're quick to play a
record like Tag Team's ‘Whoomp!
(There It Is), because it’s active. If
a song like that becomes a T-shirt
or a national phrase, you'd better
be playing it”

He quotes consultant Alan Burns
maxim, “CHR is a slow-leaking tire
which must constantly be promoted
and pumped up.” and adds, *“It’s be-
cause of the constantly changing
tastes of the listeners. But I believe
that with a more natural yet fun per-
sonality presentation, the format
will flourish again.”

WHHH: Battling Rivals On Both Ends

Things have certainly changed since Churban WHHH
(Hoosier 96)/Indianapolis hit the air two years ago. Not least
of these changes was the station’s 5.1-6.1 rise to CHR format
dominance in the Spring '93 Arbitron.

But increased competition in the
Summer 93 Arbitron from cross-
town CHR WZPL (5.2-6.2) and
Urban WTLC-FM (4.2-5.7) trim-
med WHHH's lead slightly from
6.1-5.8. Hoosier 96 PD Scott
Wheeler, who's also a former
WZPL PD. isn’t concerned. “T've
been in the market since the "70s,
and I know what this city wants in
1993. We originally came in to fill
the hole for all the active music that
wasn't being played anywhere.
WZPL and WTLC wouldn’t play
any rap then. but they are now, so
we're sharing more cume with them
than ever.”

Home-Grown Hoosier

The localism of the Hoosier 96
identifier is tied to the positioner
“Indy’s Hot One.” “"We've gone for
local identity, and we play off the
tact that we're locally owned, not
operated by another out-of-town
conglomerate. The up side is that we
can move fast when we have to —
owner Bill Shirk is on-site and
often on the air — and the entire

| staft is dominated by locals. Our

biggest handicap is our 3kw signal,
which will be improved when we
£o up on a new stick next month.”

Noting that WHHH and WZPL
split the teen numbers down the

Scott Wheeler

middle with each scoring a 26
share. Wheeler says, “There is a
serious polarization of the teens, no
matter what anyone tells you. Go-
ing to high schools, we find some
like dance and Urban, others like
the rock and alternative product,
and a third, smaller group has
broad enough tastes to like WZPL's
new mainstream approach.”

With a black cume of 45%,
Wheeler looks to MTV and the
Box for support and early exposure
of the music he’s playing. Soon
WHHH will launch its own low-
power UHF TV station, Hoosier
TV-53. “It will carry a variety of
entertainment programming, in-
cluding video shows featuring our
jocks. We're also looking for local
cable outlets to carry the channel.”

TAAT TS R ISR IeTa iR IRS L0 11Ol N TR (0 1AV ele] 2 s Il

True To The Product

“WHHH has a true 12-34 target.
and our sales department hasn't
asked for any unrealistic ratings
goals.” says Wheeler. “They're cre-
ative, streetwise, and talented
enough to sell beyond the numbers
in the Arbitron. We're doing great
locally, but we're getting more
agency buys every week.

“We're not research-oriented:
we're more risk-takers. The inter-
nal atmosphere is loose and tun,
which is part of our success. The
Jjocks sound natural and like they're
having a good time. We're a force
in the community because they're
so well-known — particularly
morning man Chris Conner and
afternoon personality Tony La-

mont.” (Lamont was with WTLC-
FM for cight years and currently
moonlights as announcer for the
“Hoosier Lottery™ TV show.)

Though the station lacks a major
promotion budget, Wheeler ex-
plains, ““Hoosier 96 is a word-of-
mouth station with little TV expos-
ure and a lot of giveaways — T-
shirts. bumper stickers. and the us-
ual items. We also have the occa-
sional free concert, like our second
anniversary concert, which featured
Men At Large, Fu-Schnickens,
Positive K, Taylor Dayne, UNJV.,
K7, and Lonnie Gordon. You
could even call us outrageous in
places — the personalities make our
product sound unique, and Bill
Shirk likes to bury himself from
time to time for charity.”

WHHH rotates the hits:
A’s: every 2:30 to 3:30 hours,
depending on daypart
B's: 4:30
C’s: 2:45 (nights only)
D’s: 5:00 (new music)

Hoosier Music

HHH PD Scott Wheeler doesn't believe in too
much dayparting: “Some is necessary, but not
to the point where you sound like two different
stations. If someone likes Coca-Cola, they want it to taste
the same whenever they drink it. We've never fantasized
about appealing to 50-year-olds — the beauty of CHR is
that you can feel young even if you're an adult” Here's how

Recurrents: 17 titles, every six
hours

Power Gold: 40 titles, once a day

Gold: 120 titles, every three to
five days.

x,
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Patience And Marketing Propel Variety 96

“It’s imperative that station ownership understand AC

takes time to develop,”

says PD Bruce Gilbert, who trans-

formed Hearst’s WHTX/Pittsburgh to Bright AC WVTY
(Variety 96) nearly two and a half years ago.

“We're fortunate because our
company and [GM] Jim Carter
have stuck with us. Ownership must
be patient and willing to spend
money to market the product.
We've been consistent and stable
and able to market our music im-
age. We believe in ‘Variety’ and
think it’s a great name, but we con-
stantly have to stress what it means.
First and foremost, that's what we
sold our audience.”

Ratings Boosts

Variety 96 was second among the
market's three ACs among 25-54s
last summer, with little more than
one share separating it from WLTJ
and WSHH. But in this book,
WVTY, which plays hits of the
"0s, "80s, and "90s, tacked on near-
ly three shares to attain a significant
demo advantage over its format ri-
vals. The Alan Burns-consulted
station zoomed from sixth to third
overall among 25-54s.

More impressive, though are
WVTY’s massive summer-summer
18-34 gains. The station doubled
last year's share to achieve double
digits and finish second in the
demo. There’s a considerable dis-
tance, however, between WVTY
and top-ranked AOR WDVE.

WVTY'’s excellent showing in the
younger demo is a function of the
marketplace. “*Demographically,
Pittsburgh is an old town,” Gilbert
points out. ““The Country stations
[WDSY, WQKB, WXRB, and
WEEP]}, [Gold] WWSW, and
[Full-Service] KDKA target 25-
54’s upper end.

“But only a few stations compete
for 18-34s and 25-34s. We're not
brain surgeons or rocket scientists,
but we know it’s important to find
a niche and superserve it. We hom-
ed in on 25-34 females and took ad-
vantage of a good competitive
situation. There are some really
good stations here, and we’re proud
to be a major factor.”

Uptempo Difference

Gilbert believes WVTY is dis-
tinct from WLTJ and WSHH be-
cause they “have their own mission
and do what they do very well. But
we're the only one actively playing
currents — and we’re certainly the
most uptempo of Pittsburgh’s three
ACs. This helped bring us some
18-34s.

“WLTJ and WSHH have done
well on the ‘light’ side. On a scale
of one to five, their average is prob-
ably 2.3; ours is closer to 3.0. In
AC, that’s an important difference,
and stations should go where their
competition isn’t.”’

Bruce Gilbert

m

Take each book for
what it is —
historical
information.

g ;.m

WVTY, Gilbert adds, is artist-
driven. “It’s important that we talk

about superstars like Michael
Bolton, Rod Stewart, Phil Collins,

Elton John, and Whitney
Houston, because they provide our
quintessential sound. When they re-
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lease new records, we feel it's our
duty to play them.”

Top Of Mind

Television was WVTY's only
marketing vehicle. *We did a pro-
motion in which we gave away 50
cruises and followed it up with TV
marketing. Those combined areas
helped us cut through and create
top-of-mind awareness.” WVTY in-
tends to continue using TV in 1994.

Earlier this year, WVTY launch-
ed several programming features,
including “"No Repeat Workdays,”
an all-request lunch hour, and
“Pittsburgh After Dark,” which airs
love songs nightly from 10-mid-
night. Notes Gilbert, “These have
keen good tools for us. In addition
to being pleased with the response,
we're happy to have different
‘hooks’ that give people ways to
remember us.”

Fall Strategy

Gilbert is both upbeat and philo-
sophical about WVTY’s tremen-
dous summer showing: “‘Summer
is usually a down time for AC, but
we're thankful and happy to have
had consistent growth. You take
each book for what it is — historical
information. We don't feel like
we've arrived or have all the
answers for every question, but
we're progressing, and we hope this
is the start of great things.”

Eastern Summer Stories

eading 25-54 ACs from every summer-rated Arbitron
East market are noted below.
In addition to market leaders, metro ACs posting summer-summer

25-54 gains are also listed. In all cases, 25-54 market leaders appear
first. Summer-summer 2554 fluctuation and 25-54 market rank/number

of rated signals follow calls/market

Mkt Fluct Rk’Sg
# WLTWINew York —08 #2149
#1 WPLJINew York +16 #3149
#  WYXR/Philadelphia 02  #5m2
#7 WRQX/Washington +0.3 #5139
#9  WMJX/Boston +09 137
#9 WBMX/Boston +17 #4137
#14  WALK-FM/Nassau +12 #1742
#14  WKJY/Nassau 406 #9492
#14  WMJCINassau +01 18142
#19  WLIF/Baltimore —05  #438
#20  WVTY/Pittsburgh +28 #3130
#20  WSHH/Pittsburgh D #7030
#31  WWLIProvidence 14 #1147
#31 WSNE/Providence 10 #4147
#40  WRCHiHartford 119 #2131
#40  WZMX/Hartford 10 #5131
#41  WJYE/Buffalo +20 #3122
#41  WBUF/Buffalo +18 #7122
#46 WVOR/Rochester +{.Z #3119
#46 WRMM-FM/Rochester +08 #6119
#54  WKLIAlbany -03 #4131
#54  WROW-FM/Albany 408 o
#2  WMGS/Wilkes Bare +60 #2139
#2  WHLM/MWilkes Barre +06 #9739
464  WLEViAllentown 105 #139
#69  WYYY/Syracuse 109 Mz
#73  WHYN-FM/Springfield +20 #2/%6
#74  WRVVIHarrisburg _18 #1129
#101  WARM-FMYork, PA —60  #229

o gﬁs‘w“@“w

pm

(]

Wilkes Barre Strategv Sessions Work Maglc As WMGS Doubles Shares

It's been exactly one year since WMGS/Wilkes Barre
GM Jim Loftus left a 10-year career in Philadelphia radio
to helm the Susquehanna Gold-Based AC.

In that year, “*Magic 93" has ex-
actly doubled its 18-34 share and
more than doubled its 25-54 and
35-64 shares. Among 39 rated sig-
nals, it ranked third 18-34 and tied
Country WGGY for second among
35-64s.

WMGS trailed only CHR
WKRZ among 25-54s, marking
the frequency’s highest showing in
that demo in its 46-year history.

“We're grateful,” says Loftus,
who's also GM of co-owned
WARM (AM) and WBHT. “With
AC'’s relatively stable audience, it
takes longer for hard work to pay
off, but it also takes longer for
mistakes to appear.”

The real surprises were among
18-34s. “Northeast Pennsylvania is
traditionally recognized as an ‘old’
community, and Magic had been
strong 35-64 for a long time. Be-
ing third 18-34 wasn't a total shock,
but it was a pleasant surprise.”

Fruitful Facelifts

Loftus began gearing up for this
year’s summer and fall books in

Jim Loftus

May by taking part in strategic plan-
ning sessions. “They were long, in-
tense, and difficult, but fruitful. We
locked ourselves in a room for sev-
eral days and conducted a [thor-
ough} station examination to see
what we might be doing wrong. We
focused on promotions, music, ro-
tations, and positioning statements.”

Prior to the May meetings,
WMGS had used several different

anann amaricanradinhictaons com.

on-air slogans, but afterwards, Lof-
tus notes, ““We zeroed in on ‘The
Best Variety Of Soft Rock.” Sus-
quehanna’s had great success with
‘Soft Rock™ in Cincinnati fat AC
WRRM] and in York, PA [at AC
WARM-FM|. For some reason,
that slogan hadn’t been used at
WMGS.”

The strategic sessions also yield-
ed a musical shift, as WMGS
evolved from Bright AC to a more
Gold-based posture. *“The music’s
more focused, and we improved our
music software. The change wasn't
drastic, but in AC, subtle changes
can make a world of difference with
TSL.”

Competition Dwindles

On March |, WMGS’s most sig-
nificant AC challenger, WGBI-
FM, exited the format to become
Country WGGY. “Interestingly, we
have more audience now than last
summer’s [combined] figures of
WMGS and WGBI-FM,” com-
ments Loftus. “We expanded the
universe.” (This summer, WMGS
topped last year’s combined
WMGS and WGBI-FM 25-54 totals
by 1.7 shares.)

Three other AC conpetitors —
WHLM, WWSH, and WWDL —
remain active in the five-county
metro: “WHLM is Hot AC;
150,000-watt Soft AC] WWSH is
licensed to Hazelton, but it’s a
metro station; and [Mainstream
AC] Class A WWDL is licensed to
Scranton and has been in the for-
mat for 20 years.”

Diverse Metro

Arbitron’s actual listing for the
metro is Wilkes Barre-Scranton,
with the fatter being slightly north-
east of the former. Signals and
power are a big factor in market No.
62.

“In the newspaper business,
Wilkes Barre and Scranton are tru-
ly two different cities,” explains
Loftus, who also teaches radio sales
at Tempte University. ““Radio and
TV have made this one market, but
not many radio stations serve the
entire metro. Only three 50,000-
watt FMs are licensed to Wilkes
Barre or Scranton. WARM (AM) is
the only AM that covers the metro,
and WMGS is heard from Allen-
town to Binghamton [NY].”
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WAMO-FM’s Winning Ways

Pittsburgh station earns big numbers despite small black population base

Winning with a small black population base is perceiv-
ed by many Urban broadcasters as impossible. But WAMO-
FM/Pittsburgh beat the odds during Arbitron’s Summer '93

book. climbing 58-6.0 12+.

With this book. WAMO-FM —
the city’s sole UC outlet — con-
tinues o maintain its Top 5 rank-
ing. Its direct competitor is CHR
WBZZ (B94). which fell 7.2-6.2
124+. WAMO-FM carned the mar-
ket's No. 3 slot 18-34. rising from
around a nine share to more than
a 10 share this summer. Among
25-545. WAMO-FM continued its
ascent by climbing from the high
fives to the mid-sixes — good for
fourth place in that key demo.

PD “Hurricane” Dave Smith
a Wheeling. WV native — grew up
listening to WAMO-FM. He ex-

66]

We don't have any
real ethnic black
sound. We have a
neutral, very safe-
sounding radio
station that appeals
to young and old,
black and white.

199

plains its success: “"We did so well
this book because of the music we
plaved. More than any one pro-
gramming |aspect|. 1 think there
was a tremendous amount of good
black product out there this summer

— so much that some stuft that

PD is that people know I like a lot
of rap music. We really do a lot of
dayparting of our music here and
the rap music that we play during
daytime hours is not offensive to
our 25-54s. Rap has been around a
long time: playing sclect rap songs
will not hurt your station. We have
an exciting sound on the air. Our
Jocks sound like professionals. We
don’t have any real ethnic black
sound. We have a neutral. very safe-
sounding radio station that appeals
1o young and old, black and white.

would've made it onto our playlist m

last year had to sit on the shelf this
year.

“We've also been here a long
time: our calt letters have been in
this market for more than 45 years.
That helps us with name 1dentifica-
tion. There are a lot of older and
younger whites in this community
who've grown up listening to this
station.

“For instance. when soul music
was happening. WAMO-FM's
where people in this area tuned in
to hear it. When disco was happen
ing. WAMO-FM was the disco sta-
tion. When tunk started happening.
we were the tunk station. Now that
R&B has crossed over — and CHR
competitors play our product —
people in this arca know if they
want to hear black music con-
tinwously. they only can get it here
at WAMO-FM ™~

Rap Reaction
Smith sces the real success story

in his 25-54 numbers. “One of the
stigmas 1 have in this business as a

There was a
tremendous amount
of good black
product out there
this summer...
Stuff that would’ve
made it onto our
playlist last year
had to sit on the
shelf this year.

199)

“We hit the streets a little bit
more this summer than we did last
year. Most Black radio stations are
community-minded. We must be
community-minded in the black
community first and foremost to
superserve our core audience. At
the same time, you can’t ignore that
50% of your audicnce often isn't
even black. So you must go into

white communities and do promo-
tions just like those in black com-

8

UNITY IN THE PARK — WAMO-FM/Pittsburgh participates each year in the African-American Unity Day fes-
tivities at Kennywood Park. Having fun are (I-r) air talent Jay Harris, Motown artist Colin England, WAMO-FM
“Quiet Storm" host James W, and OM/PD “Hurricane” Dave Smith.

Summer '93 ratings.

munities. We must have our station
van out there doing personal ap-
pearances at a McDonald's. for in-
stance. just like we do when we're
making personal appearances in the
inner city.

Churban Comparison?

Smith acknowledges the impor-
tance of his station’s research:
“Besides music being the main
reason most people listen to the
radio, I think research is very im-
portant to programming. We do re-
tail callout to find out who's buying
the records we're playing. 1 make
sure my jocks are filling out their
request sheets. It's also important
for the PD to see who's at all of the
remote sites and to find out what
people like and don't like [about|
your radio station. The most impor-
tant person in this radio station is
the person who does my callout re-
search. I've hired callout research-
ers who've told me that other PDs
they've worked with didn’t even say
hello to them.

“I sometimes sit in with my call-
out researchers. I make sure they
get concert tickets, movie passes.
tfood. and whatever else it takes for
them to be happy and feel a part of
this radio station. They have the op-
portunity to get the same entertain-
ment |perks| and treatment as our
on-air staff. We have four people
working 6-9pm — they might call
400-500 people a week just to get
100 good. completed surveys in the
particular cells we need.”

IT WAS A GOOD BOOK — WAMO-FM owner/GM Ron Davenport (1)
and OM/PD “Hurricane” Dave Smith celebrate their good fortune in the

Smith’s target audience is adults
[8-49. where WAMO-FM is rank-
ed No. 4 with almost an eight share.
However. he frowns on some indus-
try execs” claims that his station’s
sound and approach are similar to
those of a Churban. “We're a reg-
ular mainstream UC station.
Anybody who knows anything
about the city of Pittsburgh knows
that WAMO-FM s and always has

6¢]

People know | like a
lot of rap music ...
Rap has been
around a long time;
playing select rap
songs will not hurt
your station.

99

been the Black radio station in this
market. We don't do anything ag-
gressive o obtain the fringe au-
dience that we're very fortunate to
have. People who aren't black listen
to this radio station because they
want 1o listen to the Black radio sta-
tion in this arca — and we're it

Smith concluded by saying. 1
also want 1o give thanks to God. he-
cause he's guided my career over
the years and these great numbers
we're getting is because of the guid-
ance God has given me”

signals reach the market.

Notable Stats

H ere are some pertinent facts about the Pittsburgh
radio market and its listeners:

® Arbitron estimates Pittsburgh's black population at 7.5%.
® Blacks make up 58% of WAMO-FM’s AQH listening.
® The ethnic composition for the cume is 45% biack.

@ Residents have a choice of 47 different signals: 30 above-the-line
stations are within the ADI, 10 are outside the ADI, and another seven
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