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PROMISING RADIO
CLIENTS RESULTS

Rather than paying for ads
upfront, what if clients paid radio
stations according to guaranteed
results, such as documented unit
sales via a toll-free number? Katz
Sr. VP/Research Dir. Gerry
Boehme addresses this question
of confidence.

Page 14

SUMMER SCOREBOARD
While CHRs scored a split
decision — 50% up, 50% down
— in the Summer '93 sweep, ?I
AORs showed their strength lies ||
in the 18-34 male demo. H
Pages 25, 27

AR R O s ’

INSIDE HOUSTON’S
COUNTRY DUOPOLY
Market leader Country KILT-AM &
FM/Houston just closed on its
purchase of crosstown format
rival KIKK-AM & FM, the No. 2
outlet. OM Rick Candea
discusses the stations’ |
separate identities. |
Page 36

SRR

IMPROVING YOUR
ON-AIR TALENTS

While paying million-dollar
salaries is one way to staff your
station with top air personalities,
finding and developing talent is
the more practical alternative.
Dan O’Day offers eight grooming

tips. Page 24

SRR

IN THE NEWS...

o Garett Michaels new PD
at WPLY/Philadelphia |
o KOBR/Sacramento goes NAC; |
Ricky Tatum now Pres./GM, |
Mary White new VP/Sales, H
Lawrence Tanter VP/PD l
o Mick Anselmo becomes I
Shamrock Corp. VP .
Page 3

@ Gary Richards VP/Pop Promo,
Mark Neiter VP/Alternative
Promo for American label

@ Mike Summers becomes
VP/Ops. & Prog. at KXRK/SLC

#» Jim Urie takes Arista
Sr. VP/Sales position

Page 10
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Booth, Broadcast Alchemy
Mark $160 Million Merger

Wood to lead 11-station, seven-market group

Booth American Company
and Broadcast Alchemy have
announced plans to merge their
major market stations and create

Additional financial details:
see Transaclions, Page 6.

a new company. The as-yet-un-
named group, with its 11 stations
in seven markets, is valued at
more than $160 million,

Arbitron To Limit 30% Sample Gain
To Just 32 Markets In Winter ’94

The radio industry’s relative
lack of enthusiasm over an Ar-
bitron proposal to boost sample
sizes by 70% has forced the
ratings company to implement
the plan in just one-third of the
possible 96 continuously meas-
ured markets for the Winter 94
survey period.

The decision to raise sample
sizes in only some markets — in-
stead of making an all-or-nothing
determination — was made be-

Markets Getting
Sample Increase

hese are the continu-

ously measured mar-

kets that will experi-
ence 30% increases in sam-
ple size for Arbitron’s Winter
‘94 survey:

Rank Market

New York
Los Angeles
Chicago
San Francisco
Philadelphia
Detroit
Washington
Dallas
Miami
Atlanta
Nassau-
Suttfolk
Minneapolis
St. Louis
Baltimore
Phoenix
Denver
Portiland, OR
Milwaukee
Kansas City
San Jose
Indianapolis
Chariotte
Las Vegas
Grand Rapids
Fresno
Syracuse
McAllen-
Brownsville
Knoxville
Toledo
Bakersfield
Chattanocoga
York

ONOOARWN=

17
18
19
22
24
25
26
27
30
37
39
57
66
67
69
70

71
72
89
95
101

cause of the sharp disparity in
subscriber approval rates. There
was 100% support in some mar-
kets. but in at least 15 markets.
there was no subscriber approval.
‘Surprised, Disappointed’

“At one meeting. we almost
decided not to do this
market-by-market, mainly
because it's more expensive,”
said Arbitron VP/Radio Station
Sales & Marketing Jay Guyther.
“But it didn’t seem right to say
to the markets with high support.
“You can’t have it because the rest
of the country doesn’t want it so
we decided to go ahead and do
it market by market.”

But Guyther nevertheless ex-
pressed frustration at the lack of
enthusiasm for an idea that was
almost universally lauded when
it was unveiled last August. “I'm
surprised and disappointed . . .

.l Boston, Houston, four other Top 20 markets out of picture for now

I thought it would be done in six
weeks. I've spent that time call-
ing and campaigning to get these
[contract addendaj in. and I'm
disappointed the support wasn’t
greater.”

Here's what will happen begin-
ning next year:

¢ All four-book-per-yzar mar-
kets, whether or not they sup-
ported the increase proposal, will
experience a 5% sample in-
crease as a result of Arbitron’s
plan to shift non-metro diaries
into the metro.

® 32 continuous markets,
ranging in size from New York
to York. PA, will see an addi-
tional 15% increase in the Winter
94 survey (for a total 30% gain),
and 20% increases in 1995 and
'96.

® Subscribers in the remaining

SAMPLE INCREASE/See Page 21
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Broadcast Al-
chemy President
Frank Wood
will serve as i
President/CEO. |
managing the i
merged group g
from his current
offices in Cin-
cinnati. William
Lane III (who
heads Broadcast
Alchemy’s principal investor,
Lane Industries) has been nam-
ed Chairman of the Board, while
Booth American President John
Booth II becomes Vice Chair-
man of the Board and Chairman
of the Executive Committee.

“We've been looking for years
to make a merger with a strategic
partner to create a bigger com-
pany.” Booth told R&R. He said
that after talking with a number
of potential partners. the deal
with Broadcast Alchemy “‘was
the best combination of compar-
ably sized broadcasting com-
panies and a strong balance
sheet.”

‘Best Combination’

Wood also noted the strong fi-
nancial position of both com-
panies as a key factor in making
the deal, saying, “[The new
company} will be very underlev-
eraged to begin with.”

Wood said the new group
would be shopping for duopoly
properties in its non-duopoly
markets and will concentrate on
markets with $50 million or
more in annual revenues for po-

Wood

MERGER/See Page 21
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Karmazin Policy Efforts Draw Skepticism

Beltway observers see little chance of ownership limit lift

Infinity Broadcasting Presi-
dent Mel Karmazin’s recently
unveiled effort to win further re-
laxation of radio ownership lim-
its is being received with
skepticism by Washingtons com-
munications
policy commun-
ity. which sees m
little  political
support for such
action.

Karmazin has
retained the law
firm of Patton,
Boggs & Blow
to “pursue a leg-
islative agenda”
that includes re-
laxing the own-
ership rules. which currently al-
low a single licensee to own 18
AM and I8 FM stations. Next
year, that limit rises to 20/20.

Flawed Argument?

A central piece of Karmazin's

argument for easing the rules is
his contention that the ownership

limits are outmoded in an era
when telecommunications giants
like cable television operator TCI
and the Bell Atlantic tzlephone
company are being allowed to
merge.

If Mel Karmazin wants to know

who cares whether one person

owns 50 radio stations, | would
tell him John Dingell cares.

—House aide

Media Access Project Exec.
Director Andrew Schwartzman
believes Karmazin’s argument is
flawed because key members of
Congress have expressed reser-
vations about the TCI-Bell Atlan-
tic deal. What’s more, he added,
lawmakers view radio, with its

local ortentation, as fundament-
ally different from other media.
A key House siaffer echoed
that opinion. adding that several
members of Congress in-
cluding powerful House Energy
und Commerce
Committee
Chairman John
Dingell (D-MI)
hold deep-
seated opinions
about the need
for radio owner-
ship  limits.
Those views,
the staffer said,
are unlikely to
KE] e influenced by
developments in
other telecommunications in-
dustries.

“If Mel Karmazin wants to
know who cares whether one
person owns 50 radio stations, |
would tell him John Dingeli

OWNERSHIP/See Page 21
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Michaels Moves
To WPLY PD Post

gEmd WLAN/Lan-
B caster PD Gar-
M ett Michaels
has resigned to
become PD at
Greater Media
24 Radio Co.
i Adult CHR
E WPLY (Y100)/
Philadelphia.
Michaels re-
places  Eric
Johnson, who stays with the sta-
tion as Promotion Director.

WPLY owner Dan Lerner
told R&R, “Adding Garett com-
pletes the team we’ve been build-
ing for the last six months at
Y100. We now have strong peo-
ple in every position.”

Michaels told R&R, “I'm
thrilled to be working again with
[WPLY consultant] Scott Shan-
non and the incredibly talented
staff at Y100. This will be a great
opportunity to help Dan Lerner
and Station Manager Lynn
Bruder to bring the station to the
next level of success.”

Prior to joining WLAN, Mi-
chaels was Asst. PD/MD/nights
at WZPL/Indianapolis; PD at
WILXR/La Crosse, WI; and PD
at KXSS/St. Cloud, MN.

Michaels

s’

and Sting.

Three For ‘Love’

Pictured onstage at Elizabeth, NJ's Ritz Theater filming the video
for "All For Love” the single from “The Three Musketeers” sound-
track, are (I-r) Rod Stewart, Bryan Adams — who co-wrote the
song with Michael Kamen and Robert John “Mutt” Lange —
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Simmons Says: Country’s No. 1

N/T, AOR also post large gains in media survey

According to the new 1993
Simmons Market Research
Bureau Media Survey, Country
radio has more listeners than any
other format. Almost 42% of the
U.S. adult (18+) population lis-
tens to the format regularly, up
from 36.5% in 1992. The for-

Anselmo Becomes Shamrock VP

KEEY/Minne- |;
apolis GM |
Mick Anselmo |
has been ap- A%
pointed Corpor- |
ate VP of parent
Shamrock
Broadcasting.
Shamrock
President Mar-
ty Loughman
commented, “Mick has made an
enormous contribution during
the transition |Malrite merged
with Shamrock last July) and,
based on his current responsibil-
ities, previous responsibilities,
and contributions to Shamrock,
we feel this is an appropriate
time to name him VP of our

Anselmo

R&R Observes
Thanksgiving

l-n obsarvants of the Thanks-
giving holiday, R&ERs Los
Angeles, Nashville, and Wash.
inglan. offices will be closed
Thurselay and Friday, Novem-
bar 25 and 26,

company. We look forward to his
continuing involvement with the
future success of the company.”

Anselmo joined Malrite in
1984 as a KEEY AE. He became
VP/GM at WDGY (now KFAN)
& KEEY in 1988 and was nam-
ed Regional VP for the Malrite
Communications Group in June
1992.

e

mat’s current listenership of 77.3
million people represents an in-
crease of 104 million listeners
over last year.

AC placed second, rising from
30.9% last year t 31.5% in 1993,
News/Talk ranked third at
266%, up from 184%, while
CHR also gained — from 25.5%
in '92 t0 257% in "93 — good
for fourth place.

Rounding out the Top 10 (1992-
'93 figures in parentheses): AOR
(20.1%-244%), Oldies (17.9%-
190%). Classic Rock (10.5%-
11.7%). Urban (9.8%-10.5%).,
Religious (8.3%-10.2%), and all-
News (9.0%-94%). Figures are
Monday-Friday cumulative
ratings for adults 18+. The cum-
ulative ratings measure the un-
duplicated audience for each
format type on a nationwide
basis.

KQBR/Sacramento Flips To NAC

Tatum, White, Tanter lead management team

Last Wednesday (11/10) at mid-
night, KQBR/Sacramento —
under an LMA with pending
new owner Progressive Media
Group — jettisoned Country to
become NAC *104.3 The
Breeze.”

KQBR is the first acquisition
for Progressive Media, whose
main partners are Ricky Tatum
(President/GM), Mary White
(VP/Director of Sales), and
Lawrence Tanter (VP/Director
of Programming). The three
previously worked together for
three years at Jazz-oriented

KACE/Los Angeles.

Tanter told R&R, “I've always
wanted to become involved with
station ownership, and the win-
dow opened rapidly. We're in the
process of putting our marketing
campaign together, and it will
kick off the first of the year.
These days, marketing is 80% of
the battle”

The station, which had been
operating without personalities
for the past several weeks, will
continue to do so until Tanter
hires an airstaff.
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(Last Year: $1,179,211,159)

(Last Year: $21,250,900)

Stations Traded This Year:1204
(Last Year: 1184)

Stations Traded This Week: 22

DEAL DETAILS BEGIN PAGE 6

1993 DEALS TO DATE ¢

Dollars To Date: $2,468,453,842
This Week’s Action:$201,900,000

(Last Year: 32)

Dzzils OF Tha Wazl

® Booth American-Broadcast Alchemy Merger $160 million
© WJLB/Detroit
e WWWE & WLTF/Cleveland
® WWNK/Cincinnati
® KMJl/Denver

®KSMJ & KSFM/Sacramento-Woodland, CA
© WDVE/Pittsburgh
o WNDE-WFBQ & WRZX/Indianapolis

O KKHI-AM & FM/San Francisco $14.2 million
® WRIF/Detroit $11.5 million
o WBEN & WMJQ/Buffalo $10.2 million

Big Deal, Little Cash

BOnly $4 million in cash will change hands at the
closing of Clear Channel Communications’ $53
million deal to acquire Metroplex Communica-
tions. See Page 6

House Political Ad Bill

B A political advertising bill considered somewhat
favorable to broadcasters has been approved by the
House Administration Committeee, setting the stage
for a vote by the full House of Representatives.
See Page 6

RADIO .

Interep New Business Effort
At $23 Million And Growing

Less than three years after launching *‘Radio 2000, In-
terep credits its business-building campaign with bringing in
over $23 million from new radio advertisers. Because of that
success, the program will be expanded next year.

“It’s gone a little bit quicker than
we expected.” said Radio 2000
President Stewart Yaguda, who
noted there were many other deals
in the works, but not yet signed. He
said the goal remains the same —

to increase radio’s share of total ad-
vertising spending from 7% 0 9%
by the year 2000 — as originally laid
out by Interep Chairman Ralph
Guild when the marketing plan was
launched in January 1991

Team Mates

WTEM/Washington GM Bennett Zier poses with President Clinton at
a recent charity golf tournament spansored by the all-Sports station.

Top Specialists

Yaguda heads a staff of 10 radio
marketing specialists whose only job
i$ to pursue national advertisers who
aren't using radio. More than two-
thirds of the new business has come
from this group. In fact, because of
their success, another 10 will join
the staft in January. Other divisions
credited for some of that $23 mil-
lion include the Customer Needs
Assessment Panels in local offices
and Format Networks (Country, Ur-
ban, and News/Talk).

Yaguda said client stations also
have been involved in generating
ideas for new business development
efforts and. in some cases, have join-
ed Interep on sales calls to potential
advertisers. He noted Interep has
been involved with RAB, major
group owners, and competitor Katz
Radio Group on the Radio Industry
Executive Council to pitch radio to
top-level decision makers. “They
can get to very high-level people.”

New business development efforts
throughout the radio industry appear
to be perfectly timed, since the *90s
have advertisers looking to cut costs,
stretch budgets, and target con-
sumers. “Radio answers a lot of
those needs.” according to Yaguda.

EARNINGS

Evergreen Posts Record Revenues

E vergreen Media Corp. (Nas-
daqg: EVGM) reported a
third-quarter net loss of
$5.9 million (71
cents per share),
compared to net
income of
$217,000 (four
cents per share)
a year ago. The
company said it
had record net
revenues of $28.8 million, up from
last year's $13.5 million. Broadcast
cash flow increased to $10.8
miflion, from $5.3 million one year
ago.

Evergreen owns 12 stations in
seven markets and is buying KIOIlf
San Francisco.

roadcasting Partners Inc.
B (Nasdaq: BPIX) posted

third-quarter income, at-
tributable to commom stock, of a
record $4.1 million (1.08 per share),
compared to aloss of $3000 (less
than one cent per share) a year
earlier. Net revenues were up con-
siderably to $9.4 million, from $6.6
miilion last year. Broadcast cash
flow was a record $3.8 million, up
from $3.1 million.

The quarter ended September
30. On October 5, Broadcasting

Partners completed its initial pub-
lic stock offering, selling just over
four million shares at $14.50 each.
The company owns six stations in
five markets and is buying
WCKZ/Charlotte.

remiere Radio Networks
P Inc. (Nasdag: PRNI) regis-

tered third-quarter net in-
come of $25000 (one cent per
share), down from $421,000 (14
cents per share) a year ago. Rev-
enues dropped to $3 million, from
$3.2 million last year.

Premiere produces 14 syndi-
cated programs (distributed to
over 1500 radio station affiliates)
and owns KZDG/Denver.

BC Technologies Inc. (Nas-
S daq: SAGB) logged a third-

quarter net loss of $113,000
(three cents per share), compared
to a loss of $106,000 (three cents
per share) a year ago. Revenues
climbed to $488,000, from last
year's $406,000.

SBC owns WACO-AM & FM/
Waco, TX and WVMX/Stowe, VT,
It is also the largest shareholder
of Sage Technologies Inc.
(Nasdag: SASZ), which was for-
merly known as Sage Alerting
Systems.

call 1-800-283-4147.

from
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24-hour full service news coverage
by satellite, FM Sideband and by fast fax.
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“WHAT A DAY!
THE BIRDS ARE
MNGING,
THE SUN IS

SHINING...
NOTHING

-George A. Custer, June 25, 1876

Sure it can. That’s why your image enhancement program must be an ongoing
thing, constantly reinforcing your presence within your community. And, that’s
why you need the best promotional aid you can buy, bumper or window de als
from Communication Graphics. They're crisp 'n' sharp and geesss .
built to last a long, long time. The design is always custom-§ crafted
to draw attention and the materials are the finest you can et...
anywhere. Call today, after all, don’t you deserve the best

Lommunication

araphics Inc

Call Our Toll- Free HOTLINE 1-800-331-4438
313N, Redbud o Broken Arrow, OK 74012 « (918) 258-6502 « Fax (918) 251-8223

WAAMA- americantadiohistarvy.com -
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Communications.

ittle cash will be changing hands when
Clear Channel Communications closes
s its $53 million acquisition of Metroplex

Details of the transaction filed with the FCC show
that most of the dollar value is debt assumption. Clear
Channel will be taking over payments on $39 million in
Metroplex debt. Metroplex CEO Norman Wain, President/
COO Robert Weiss, and other company sharehotders will
receive $6 million in Clear Channe! stock (AMEX: CCU),

Little Cash In Clear Channel-Metroplex Deal

The only actual cash due at closing is $4 million ow-
ed to Wain and Weiss as the first payment on a non-
compete agreement. They'll also be receiving two annual

payments of $2 million for a total noncompete value of
$8 million.

Even then, Wain and Weiss may not receive all of
the money. The deal provides that if Clear Channel sells
WERE & WNCX/Cleveland within two years of closing and
receives less than $10 million for the combo, the dif-
ference will be deducted from the noncompete payments.

mittee.

House Panel Moves
Political Ad Bill

olitical advertising legislation deemed
largely favorable to the broadcast in-
dustry is moving toward a vote in the
House of Representatives after winning ap-
proval from the House Administration Com-

The bill (H.R.3) requires broadcasters to sell can-
didates non-preemptible spots at their lowest unit rate
for preemptible time. However, it narrows the time period

which should qualify as a tax-free exchange until the i _— during which that rule applies to 45 days before a general
stock is sold. Continued on Page 8

Broadcast Alchemy Brews Up $160
Million Merger With Booth American

Eight-figure deals for stations in San Francisco, Detroit, and Buffalo

Booth American-Broadcast
Alchemy Merger

PRICE: $160 miilion

TERMS: Merger for contribution of
station groups, which the parties
have agreed are of approximately
equal vatue. Lane Industries has com-
mitted an additional $20 million in
equity for acquisitions, and Booth
American Company has an option to
match any such contribution to main-
tain the 51%-49% ownership division.
BUYER: A new company, as yet un-
named, which is being created to
own and manage this major-market
station group. It will be owned 51%
by the owners of Broadcast Alchemy,
Lane Industries, and Frank Wood,
and 49% by Booth American Com-
pany, owned by John Booth Il and
Ralph Booth. The new company witt
be headed by Chairman of the Board
William Lane Hl, Vice Chairman of the
Board and Chairman of the Executive
Committee John Booth Ii, and Presi-
dent/CEOQ Frank Wood (who will run
the group from his offices in Cincin-
nati). Phone: (513) 6211600
BROKER: William Steding of Star
Media Group represented Broadcast
Alchemy.

SELLER: Booth American Company,
owned by John Booth Il and Raiph
Booth. They also own WTOD &
WKKO/Toledo; WSGW & WIOG/Sag-
inaw, MI; and WRBR/South Bend, IN,
which will continue to be operated as
a separate group. They are selling
WSALl/Cincinnati. The Booth brothers
will divest their interests in WZPUln-
dianapolis. They also have extensive
cable TV holdings in the US. and
cable TV and telephone interests
overseas. Phone: (313} 965-3360

WJL B/Detroit
FREQUENCY: 97.9 MHz
POWER: 50kw at 490 feet
FORMAT: Urban

WWWE & WLTF/Cleveland
FREQUENCY: 1100 kHz; 106.5 MHz
POWER: 10kw day/Skw night; 11.3kw
at 1036 feet

FORMAT: News/Talk; AC

WWNKI/Cincinnati
FREQUENCY: 941 MHz

POWER: 32kw at 600 feet
FORMAT: AC

COMMENT: This station and AM
sister WSAI sold for $5.2 million in
1981.

SELLER: Genesis Broadcasting, a
wholly owned subsidiary of Booth

Star

Media
Group, Inc.

David H. Crowl
0,
Great American

Television and Radio Company, Inc.
has agreed to transfer the assets of

WLZR-AM/FM
Milwaukee, W1
for
$7,000,000
Edward Kt.OChristian

Saga Communications, Inc.

“Radio’s Full Service
Financial Specialists”ru

17304 Preston Road, Suite 265 ¢ Dallas, Texas 75252 « (214) 713-8500

American Company. It recently sold
KMXX/Austin and KONO/San An-
tonio, and is selling KRZN/Denver.
Phone: (313} 965-3360

KMJl/Denver

FREQUENCY: 100.3 MHz

POWER: 100kw at 1706 feet
FORMAT: AC

COMMENT: This station and AM sis-
ter KRZN sold for $21.7 miilion in
1987.

KSMJ & KSFMm/
Sacramento-Woodland, CA
FREQUENCY: 1380 kHz; 1025 MHz
POWER: 5kw; 50kw at 500 feet
FORMAT: Goid; CHR

COMMENT: This combo solid for
$15.6 million in 1987.

SELLER: Broadcast Alchemy L.P,
owned by Lane Industries and Frank
Wood. Lane has interests in hotels,
cattle ranching, and office products,
including a controlling interest in
publicly traded General Binding Corp.
(Nasdag: GBND). Broadcast Alchemy
expects to sell WCKN/Indianapolis
before this merger closes. Phone:
(513) 621-1600

WDVE/Pittsburgh
FREQUENCY: 1025 MHz

POWER: 55kw at 820 feet
FORMAT: AOR

COMMENT: This station sold for
$20.9 million in 1991,

WNDE-WFBQ & WRZX/

Indianapolis

FREQUENCY: 1260 kHz; 94.7 MHz;
103.3 MHz

POWER: Skw; 41kw at 900 feet; 1Bkw
at 850 feet

FORMAT: News/Talk; AOR; AOR
COMMENT: WNDE & WFBQ sold for
$33.1 miltion in 1991; WRZX and AM
sister WCKN sold for $7 mittion in
March 1993.

KKHI-AM & FM/

San Francisco

PRICE: $14.2 million

TERMS: Asset sale for cash
BUYER: Group W Radio, headed by
President Dan Mason. It is a wholly
owned subsidiary of publicly owned
Westinghouse Electric Co. (NYSE:
WX), a major manufacturing company
which owns 16 radio stations in nine
markets, KPIXTV/San Francisco, four
other TV stations, and R&R. Phone:
(212) 307-3000

SELLER: Buckley Broadcasting
Corp., headed by President Richard

WWW-americantadiohistorv-eom

TRANSACTIONS AT A GLANCE

® WMGBlJeffersonville (Macon), GA $800,000

® WCZX/Hyde Park (Poughkeepsie), NY $350,000
® WRUN & WKFM/Utica, NY $1 miilion

® WABZ/Albemarle, NC $650,000

® WBBO/Forest City (Greenville-Spartanburg), SC $2.6 miliion

Buckley Jr. It owns 11 other stations
in eight markets.

FREQUENCY: 1550 kHz; 95.7 MHz
POWER: 10kw; 6.9kw at 1500 feet
FORMAT: Classical

BROKER: Frank Boyle of Frank Boyle
& Co.

WRIF/Detroit

PRICE: $11.5 million

TERMS: Duopoly deal

BUYER: Greater Media Inc., headed
by President Frank Kabela and Group
VPIRadio Charles Banta. It owns
WHND & WCSX/Detroit and 13 other
stations in seven markets. Phone:
(908) 247-6161

SELLER: Great American Television
and Radio Inc., a wholly owned sub-
sidiary of publicly traded Great Amer-
ican Communications Comp. (Nasdaq:
GACC). The radio group is headed by
President David Crowl. it owns 13
other stations in nine markets.
562-8000

FREQUENCY: 1011 MHz

POWER: 27.2kw at 880 feet
FORMAT: AOR

COMMENT: This station sold for $17
miition in 1987.

WBEN & WMJQ/Buffalo
PRICE: $10.2 million
TERMS: Asset sale for $9.9 miilion.

The balance is for an employ-
ment/consulting contract and broker-
age fees. )
BUYER: Keymarket Broadcasting of
Buffalo Inc., owned by Kerby Confer
of Johnson City, TX. He owns eight
stations in three markets. Phone:
(706) 855055

SELLER: Algonquin Broadcasting,
owned by Larry Levite. He owns
WNSS & WEZG/North Syracuse,
which are also being sold. Phone:
(716) 876-0930

FREQUENCY: 930 kHz; 102.5 MHz
POWER: S5kw; 110kw at 1340 feet
FORMAT: News/Talk; CHR
BROKER: Tom and Dan Gammon of
Americom Radio Brokers

WMGBI/Jeffersonville (Macon)
PRICE: $800,000

TERMS: Duopoly deal; asset sale for
$400,000 cash and a promissory note
for $400,000 at no interest payable six
months after closing. However, if
closing occurs after 12/31/94, pay-
ment in full is due at closing. The
buyer is programming this station un-
der an LMA.

Continued on Page 8
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RADIO BWSINESS

House Panel Moves Political Ad Bill

Continued from Page 6

election and 30 days before a primary — down from the
originally proposed 60 and 45 days, respectively. The
legislation also permits broadcasters to preempt spots
that have not yet been paid for.

While the legislation retains the controversial
“voucher” plan under which candidates would receive
government-issued coupons that could be used to buy
media time and space, industry concerns about how sta-
tions would redeem those vouchers have been addressed.

Under the current bill, stations could redeem the

vouchers at any financial institution member of the
Federal Deposit Insurance Corp. or Federal Savings and
Loan Insurance Comp.

Absent from the bill is language requiring stations
to provide free response time to any candidate attacked
in ads sponsored by an independent expenditure group.
Instead, broadcasters are only obligated to provide the
targeted candidate with an equal opportunity to respond
to the attack spots.

The NAB praised the House bill as “a huge step for-
ward” from pending Senate legislation that mandates free
or deeply discounted time for candidates.

FCC In Fine Form

he FCC Field Operations Bureau’s en-

forcement juggemaut was on a roll this

week, dispensing $149,300 in fines to 25
radio operations for violation of various broad-
cast operating rules.

The most common miscues included improper EBS
operations, poor public file maintenance, improper opera-
tion of an AM directional antenna, and operating above
licensed power levels.

Among the hardest-hit stations were WASO/Coving-
ton, LA ($20,000); KHOB/Hobbs, NM ($16,550); KYRE/Man-
itou Springs, CO ($13,900), and WUFI & WZNF/

Rantoul, IL ($12,950).

TRANSACTIONS

Continued from Page 6

BUYER: Piedmont Communications
Corp., owned by Ben Porter Jr. of
Macon. He owns WDDO & WPEZ/Ma-
con. Phone: (912) 746-6286

SELLER: ALP L.P., headed by general
partner Alton Parker Jr. of Jefferson-
ville. Phone: (912) 755-0937
FREQUENCY: 93.7 MHz

POWER: 295kw at 646 feet
FORMAT: CHR

COMMENT: The application includes
data from the Spring 1993 Arbitron
survey of the Macon metro indicating
that WMGB-WDDO & WPEZ had a
combined share of 16.8%.

~ New York

WCZX/Hyde Park
(Poughkeepsie)

PRICE: $950,000

TERMS: Duopoly deal; asset sale for
$650,000 cash and a five-year prom-
issory note for $300,000 at 6% inter-
est. The buyer is programming this
station under an LMA.

BUYER: Beehive Entertainment
Corp., owned by Robert Dyson of
Pleasant Valley, NY. He owns WEOK
& WPDH/Poughkeepsie. Phone: (914)
4711500

SELLER: Valley Communications
Inc., headed by President Bruce Mor-
row. He is also Chairman of publicly

traded Multi-Market Radio, a group
owner. Phone: (212) 980-4455
FREQUENCY: 97.7 MHz

POWER: 300 watts at 1030 feet
FORMAT: Gold

COMMENT: The buyer has submitted
county-by-county Arbitron data show-
ing WCZX-WEOK & WPDH with a
combined weighted share of 22%
This station sold for an estimated
$1.5 million (debt assumptiony in 1991,

WRUN & WKFM/Utica
PRICE: $1 million

TERMS: Asset sale. The AM is being
sold for $350,000: $50,000 cash, a five-
year promissory note for $200,000 at
8% interest, and $100,000 in five an-
nual payments of $200,000 under a

The smarteij cars in
the world listen to
what we have to say.

Call Metro Networks.
FOR MORE INFORMATION CALL US AT 1-800-800-NEWS

* METRO TRAFFIC CONTROL « METRO NEWS « METRO SPORTS « METRO WEATHERBANK

Maybe you should

Why spend cash to provide listeners with up-to-the-
minute information? Metro Networks provides first-
class service without the first-class price. Be smart. (@

Sl ]

#

MEIRO NETWORKS

WAWWN amerteanradiohretorv-com

noncompete agreement. The FM is
being sold for $650,000 cash.
BUYER: WRUN Inc., whose voting
stock is 100% owned by Carol
O’Leary of Altoona, PA. Nonvoting
stockholders are Kerby Confer of
Johnson City, TX; Donald Alt of
Augusta, GA; and Lynn Deppen of
Augusta. O’'Leary has a minority in-
terest in WFBG & WFGY/Altoona and
is acquiring a controiling interest in
that combo, as well as WFGI/State
College, PA. Deppen is currently the
100% owner of WFGJ. Confer owns
the Keymarket Group, of which Altis
VP Confer and Alt also own other sta-
tions together. Phone: (706) 855-0555
SELLER: Oneida Communications
Inc., owned by Samuel Altdoerfer Sr.,
Samuel Altdoerfer Jr., Frank Altdoer-
fer, and Jack Altdoerfer. They own
WLAN-AM & FM/Lancaster, PA.
Phone: (717) 295-3700
FREQUENCY: 1150 kHz, 104.3 MHz
POWER: 5kw day/1kw night; 100kw at
500 feet

FORMAT: News/Talk; CHR

North Carolina
WABZ/Albemarle

PRICE: $650,000

TERMS: Duopoly deal; asset sale for
$5000 cash and a 20%2-year promis-
sory note for $645,000, with no pay-
ments due during the first six
months

BUYER: Jenni Communications Inc.,
owned by William Norman Jr. and
Linda Norman of Albemarle. They
and William Norman Sr. own WZKY
& WXLX/Albemarle. Phone: (704)
9831580

SELLER: Piedmont Crescent Com-
munications Inc., owned by Robert

Hilker and William Rollins. They have
interests in WJJJ & WVVV/Christians-
burg-Blacksburg, VA; WEGO/Con-
cord, NC; WPIQ & WHJX/Brunswick,
GA; and WFXITV/Morehead City, NC.
Phone: (704) 825-5272
FREQUENCY: 100.8 MHz

POWER: 3kw at 200 feet

FORMAT: Gospel

COMMENT: The application states
the buyer will have interests in three
of the 11 stations in the duopoly mar-
ket created by the signal contours of
WABZWZKY & WXLX.

South Carolina
WBBO/Forest City
(Greenville-Spartanburg)
PRICE: $2.6 million

TERMS: Duopoly deal

BUYER: AmCom General Corpora-
tion, headed by President George
Francis. 1t owns WJMZ (formerly
WWMM)/Greenville-Spartanburg.
Phone: (803) 242-3800

SELLER: Rutherford County Radio
Co., owned by members of the Trapp
family. Phone: (704) 883-8156
FREQUENCY: 93.3 MHz

POWER: 93kw at 2030 feet
FORMAT: CHR

BROKER: Tom Gammon of Ameri-
com Radio Brokers

For The Record

The correct price for the Bible
Broadcasting Georgia Stations in
last week’'s (R&R 11/12) Transac-
tions was $500,000, not $250,000.
The Dollars To Date total in this
issue has been increased by
$250,000.

"We chose Marketing/Research Partners
as the exclusive research company for
KZDG, Denver because of the successful
track records of their clients. We
selected them to do the national call-out
for Media Base Music Research because
we needed the best music testing
company in the business”.

Steve Lehman, President
Premiere Radio Networks

5 _ﬂéﬁketing/Research
' - _Partners, Inc.

(206)883-6774
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MEDIA
NTELLIGENCE

It means finding out what your competitors are
doing—as soon as they start to do it.

Only Competitive Media Reporting,
with the widest range of multi-media
advertising expenditure information,
can answer every single one of these
questions:
“What products are they advertising?”
L R “‘What markets are they running in?”
“What medLa are they usmgp “When did they start running?”
“What does their creative look like?” “How much are they
spending on the campaign?”

As a powerful, information-gathering company, we combine
LNA, MediaWatch, RER, and RTV Reports. No other service
comes close to our collection of historical and current multi-
media information. And now CMR offers a growing number of
workstation-based delivery systems.

Need the best, most accurate competitive information?

Call CMR at 1-800-562-3282. In New York, 212-789-1400.

COMPETITIVE MEDIA REPORTING

Y . AP o www americanradiohistorvecom o
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NEWSBREAKERS.

Neiter, Richards
Named To American
Promotion Psts

Neiter

Richards

Two key posts at American Re-
cordings (formerly Def American)
were filled this week. Mark Neiter
has joined as VP/Alternative Promo-
tion. while Gary Richards was up-
ped to VP/Pop Promotion.

“Both Mark and Gary are smart,

Heart debuted material from their new “Desire Walks On” LP when
Capitol threw an album release party in L.A. Celebrating the occasion
are (I-r) Exec. VP Ralph Simon, band members Ann and Nancy Wilson,
President/CEO Gary Gersh, and Heart's Howard Leese.

Heart’s Desire

e S

aggressive, and young enough to be Fommer WSSX/ not be as flashy as some other ?
corrupted into the American way of ~ Charleston PD groups, but it's rock-solid and com- 3:1 Bernie Gershon has been named GM/News
doing things.” mused American GM Roger Gaither mitted to making this station win. Operations for the radio division of ABC News. §
Mark Di Dia. has accepted a We have a very talented on-air staff, Gershon, who will oversee the network’s news op-
Neiter joins American affer sev- similar assign- GAITHER/See Page 1 erations, news coverage, and special event pro-
eral years as National Promotion —Mmentat WYKL/ J gramming, replaces John Lyons, who is now an
Manager/Modern Music for Re- Memphis. He e ABC News Radio Sepior Correspondent.
prise. He also ran UC San Diego’s SSucceeds Tom iy AIzC Elev:/(s Radg) VE J'ohn McCcf)rr:nell satid,
T o, B T tevens, who . . . "Anyone who knows Bernie is aware of his contri-
”ll}c?}?:(‘;,’g::nhc‘::r?:lbc';l)zlr[t]ﬁ?erﬁl}:ies?glizr% SN Arlsta Taps U"e _ butions tothe success of WCBS/New York. His di-
He previously was with RCA's stable Gold ' recthn of New York radio’s premier 'repomng of
Dance department and was a promo- outlet. Gaither As sr_ VPIsales breakmg news, bot'h' local and |nternat|onal, makes
: o p T him uniquely qualified and an exciting addition to Gershon
tion department staffer at KPWR/ Gdllhgr told R&R, “This is a . Pol the ABC News team”
Los Angeles. competitive market. Barnstable may Gr ;)l:]mesr. (\),Iy); | Gershon was previously Associate Director/News & Programm-
- o L N I ing at WCBS and ND for WOR/New York.
;3&% e i 2 m %
Urie has been ;
named Sr. VP/ % e NeEmeE e =
Summers Now KXBRK VP/Ops. & Prog. sues a Arisa
Records. %

Acme Broad-
casting’s KXRK/
Salt Lake City
has upped PD
Mike Summers
to VP/Operations
& Programming.

President/GM
Jim Facer told
R&R, “He damn
well deserves it.
KXRK wouldn’t
be here today if it wasn’t for Mike
Summers. The organization was put
together on the credibility of his 10
years in modern rock — he’s basical-

Summers

ly the grandfather of the music in
this state. He's been part of this
150% from the inception.”

“It’s basically an acknowledge-
ment from my investors of a job well
done,” stated Summers. “It ac-
knowledges what I'm doing in ad-
dition to programming. These are
expanded duties [dealing with] how
the station is sold and marketed.”

Prior to joining KXRK, Summers
was PD at crosstown KIQN for two
and half years and MD at suburban
stations KRPN/Roy, UT and
KCGL/Bountiful, UT.

“Jim has spent |
20 years in the in-
dustry,” said Aris-
ta President Clive
Davis. “His ex-
pertise and experience will play a
major role in Arista’s success.”

Urie commented, “It gives me
great pleasure to join the Arista
team. | look forward to contributing
to [the label’s] outstanding achieve-
ments.”

Since leaving PolyGram two years
ago, Urie has been President of en-

tertainment marketing firm Matth-
ews, Elliot & McKay.

Urie

ey
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Upped To Interep VP/Sales

Graham Keenan has been promoted to VPI
Sales for the Interep Radio Store. He will continue
to pursue new business development as an Interep
Radio Marketing Specialist.

“Our organization prides itself on getting re-
sults for our client stations, and Graham continues
to exhibit a strong ability for bringing in new radio
dollars;” said. Interep President/Marketing Division
Marc Guild.

Keenan joined Interep in 1983 as a Network
Account Coordinator and, except for one year with
DIR Broadcasting, has spent his entire career with
the rep company. Keenan has been a Radio Mar-
keting Specialist since Interep began the program in 1992. i

i & ten

Keenan

Keenan

Gershon Becomes ABC News Radio GM %

Imago Ups Kelly To VP/Sales & Mktg.

Imago Records has expanded VP & Director/
Sales Jim Kelly’s role by promoting him to VP/Sales
& Marketing. His new responsibilities include over- |
seeing the label's sales, marketing, and publicity
departments.

Kelly's appointment comes in the wake of a la-
bel restructuring that saw four employees, in-
cluding VP/A&R Kate Hyman, VP/Publicity Sandy
Sawotka, and A&R staffer Bob Bortnick, exit the
company.

Kelly has been with the RCA/BMG family in
various capacities since 1978, including a stint as
Sr. Director/Marketing for BMG Distribution.

I

i

i

A GREAT PROMOTIONAL GIVE-AWAY!

Roll-A Sign™ disposable plastic banners are a cost-effec-
tive way to promote your radio station. Each banner is

printed on high quality, sunstabilized, 4 or 6 mil plastic
film from 3 inches to 36 inches in width. We can print
up to four colors of ink per banner. Depending on the
configuration of your logo, you can get either 330 or 169
banners on a 1000’ roll. It’s easy to use... just roll off the
desired length and cut!

Indoors or outdoors, Roll-A-Sign gets your message
across and is ideal to give away at concerts and other
public events. Fax us your station’s logo along with the
specifics on color separations, and we will give you a free
quote. If you have any questions regarding quantities,

el

sizes, imprints, and/or colors available, please call us.

1-800-231-2417

or call collect 713-484-6892
Roll A Sign "« Reef Industries, Inc._e P.O. Box 750245 e Houston, Texas 77275-0245 e Fax 713-947-2053

WWW-americanradiohistor—eem
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Honoring
Excellence in
Radio/ Television

Programming and
Advertising

19th Annual AWRT National
Commendation Awards

Each year American Women in Radio and Television honors excellence in radio and televi-
sion programming and advertising that presents women in a realistic manner. Awards will
be presented to local, network, cable and syndicated entertainment programs, program
segments, documentaries, portraits, news stories, news series, promotional announcements,
commercials, editorials, public service announcements, talk shows, magazine shows,
children’s programming, government/nonprofit organizations, international programs,
and student productions. Deadline for submission of entries is December 15, 1993.
Award winners will be honored at a luncheon at the Waldorf-Astoria Hotel in New York
City, on March 24, 1994,

For more information and entry forms call or write:

AWARDS

American Women in Radio and Television
1101 Connecticut Avenue, NW
' Suite 700
Washington, DC 20036

(202) 429-5102
(202) 223-4579 FAX

= 3 - WAAML AMericantadiohistonscom. T — -
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NEWSBREAKERS.

Radio

® GREG JESSEN has been named
GM at Superior Media Group Inc’s
WMIQ & WIMK/lron Mountain, Ml
and WUPK/Marquette, MI.

Skjodt

Reyburn

@ JENNIFER SKJODT has been up-
ped from GSM to Director/Sales at
WGRL & WFMS/indianapolis. Also at
WFMS, JULIE REYBURN is pro-
moted from LSM to GSM and AE
JAMES McCONVILLE assumes Rey-
burn's former post, while AE TIM
BURNS shifts to WGRL as LSM.

Records

Mills Nardone

@ KELLY MILLS has been elevated
from Director/Advertising to Director/
Product Development at A&M Rec-
ords. And at A&M’s Tuff Break iabel:
Former independent radio promoter
MIKE NARDONE is appointed Na-
tional Director/Radio Promotion; LIFE
ALLAH exits Scotti Bros. Records’
National Director/Rap & Street Music
post to become National Director/
Street Promotion.

® KEN WEINSTEIN becomes Asso-
ciate Director/Media Relations/Alter-
native Music at Atlantic Records. He
previously was Director/Publicity, Vid-
eo & Advertising at Caroline Records.

Great products . . .

@ BETH LEWIS has been named Di-
rector/NAC Promotion at GRP
Records.

Goldstein

Merlis

® WENDY GOLDSTEIN joins Geffen
Records as Director/A&R. She most
recently was Sr. Director/A&R at East-
West Records. Concurrently, former
Columbia Records Manager/Alterna-
tive Publicity JIM MERLIS segues to
Geffen as Media & Artist Relations
Director.

® ED CANNON shifts to Sony Music
Entertainment as VP/Operational Sys-
tems. Prior to his appointment, he
served as MTV Networks’ VP/Man-
agement Information Systems.

® JACK CARTON has been upped
from Director to Sr. Director in RCA
Records’ Finance & Administration
Department.

® MERCURY RECORDS has revived
its Parachute label, which is geared
toward the Adult Progressive market;
(310) 996-7236.

® LOUIS NORDORF becomes Presi-
dent of newly formed Jamm Records.
VP/Promotion BILL CRAIG and VP/
Production-Treasurer PING TING
round out the management team of
the label, which can be contacted at
525 N. Sycamore Ave, Suite 314, Los
Angeles, CA 90036; (213) 9311105

%
Births
ERG Sr. VP/Promotion Ken
Lane, wife Nancy, son Ryan .
Edward, November 15, 3

' Reprise recording artist Ric
Ocasek, wife Paulina Poriz- @
kova, son Jonathan Raven, |
November 11.

KMZQ/Las Vegas MD Scott ¢
Keith, wife Nadine, son Aaron
Matthew, November 4.

WXRK-FM/New York air tal-
ent Dave Herman, wife Libby,

., son Samuel Tyler, October 25.

KUTQ/Salt Lake City GSM
Bruce Corrigan, wife Deb, son
Wilson Michael, September

¢ 14,

%

National Radio

@ JOHN KELLER — currently Mid-
west Sales Manager at Premiere Ra-
dio Networks — adds VP stripes.

© WESTWOOD ONE is set to debut
“The Brooke Daniels & Roberta Gale
Show” on February 7, 1994. The three-
hour cali-in talk program will air week-
days at 9am ET, (310) 840-4383.

® RON HUNTSMAN ENTERTAIN-
MENT MARKETING INC. is distrib-
uting “Cowboy Corner” The weekly,
hourlong series is hosted by Rod Ste-
gall; (615) 255-1100.

Industry

® MICHELE SKETTINO has been
promoted from Analyst to Director in
the Interep Radio Store's Research
Department.

® ROBERT SENN has been elevated
from VP/GM to Sr. VP/GM at NARAS.

©® AUDRA JACKSON has formed the
Progressive Agency. The new public
relations firm is located at 160-08 75th
Rd., Flushing, NY 11366; (718)
969-6090.

Sat Bisla — MD KKDJ/Fres-
no (209) 251-7076

Matt Dylan — Mornings
WCTY/Norwich, CT (203) 889
2393

Geronimo — APD/after-
noons WWHT/Columbus, OH
(419) 692-2104

Frank Johnson — PD/MD/
mornings WLTM/Urbana, IL
(217) 355-2339

Davey Jones — Nights
WTLQ/Wilkes Barre-Scranton
(717) 883-7435

Pete McRae — Mornings
WTLQ/Wilkes Barre-Scranton
(717) 883-7435

Don Parker — PD KKDJ/
Fresno (209) 275-5337

Michael Rowley — National
Promotion Elektra Records
(206) 842-8080

Al Sellers — ND WXTC/
Charleston, SC (919) 762-7648

Bob Spence — President/
GM/PD WAGR & WJSK/Lum-
berton, NC (910) 739-7853

Mark Williams — Evenings
WQSI/Frederick, MD (301) 846-
0095

Changes

AC: Former WELIUNew ilaven
personality Dave Sherman joins
WMGN/Atlantic City for morning
drive.

AOR: At WLVQColumbus, OH:
Overnighter Brent Jovi replaces ex-
iting night rocker Sky Walker; Mike
Eiland assumes Jovi's previous shift
. . . Dan Binder trades weekends at
WDRE/Long Island for nights at
WXPS/Hawthorne, NY.

CHR: KKFR/Phoenix Program
Coordinator Mike Abrams joins
WQHT/New York in a similar capaci-
ty . . . After one week at KQKS/Den-
ver, Kelly Michaels returns to mid-
days at WLUM/Milwaukee and adds
Director/Creative Services duties . . .
WNDU-FM/South Bend, IN's Mark
Durocher relinquishes his PD post to
concentrate on wakeups. M) Buzz

Perceptual Studies
Auditorium Music Tests

Auditorium Format Analyses

Focus Groups

Tracking

Elliott handles the PD reins for now
... KROC/Rochester, MN MDvafter
noon talent Bill Davis becomes APD
and segues to middays. Overnighter
Derek Moran assumes Davis's
previous duties . . . KFBQ/Cheyenne,
WY welcomes MD/afternooner Barry
MacGuire, who exits nights at
KEWB/Redding, CA WSPK,
Poughkecpsie, NY ups parttimer
Bruce Clayton to overnights.

Country: KEBC/Oklahoma City
MD/middayer Bill Reed scgues to
crosstown KXXY for similar duties

WUSN/Chicago morning co-
producer/parttimer Jeff Henschel
takes over the all-night show . . . At
KBUY-FM/Amarillo, TX: Eric Stevens
exits crosstown KAKS for mornings;
April Stevens becomes News Direc-
tor and handles AM newscasts; for-
mer KDDD & KMRE/Dumas, TX
morning talent Ali Allison grabs mid-
days . . . KLLI'Texarkana, TX APDy

evening driver Rick Daniels becomes
MI¥night slammer at KCKR/Waco . . .
KFRQ/McAllen-Brownsvilie has relo-
cated to 901 East Pike Blvd, Weslaco,
TX 78596; (210) 968-1548.

Classic Rock: At KIFX/Fresno:
Former KVFX/Modesto, CA PM driver
Dan Kennedy joins for evenings;
crosstown KRZR News Director/morn-
ing sidekick Gina Ramirez and
KQPW’s Steve Pleshe exit their re-
spective stations for "JFX weekends.

Gold: Jim Brunnette joins
KQQL/Minneapolis as morning driver.

New Rock: WliZ/Lafayette, IN
ups overnighter Shawn Campbell to
MD . . . Former Tribune Broadcast-
ing/New York Account Coordinator
Denise Kesselman joins WDRE/Long
Island as AE.

News/Talk: 15-year Chicago
radio veteran Brian Davis exits
WBBM (AM) to join WMVP as even-

KEFM-FM/Omaha
WXBQ-FM/Johnson City

WNNX-FM/Atlanta

ing sports-talk host . . . At KG()/San
Francisco, Bill Citara replaces Russ
Riera as '‘Restaurant Talk’ host.

Records: Former Thirsty Ear
Records A&R Representative Daniel
Makagon joins Hollywood Records in
a similar capacity . . . At Windham
Hill/High Street, Jennifer Roy is
named Publicist and Victoria
O’'Leary advances to Corporate Com-
munications/Office of the President.

Industry: Joseph Leake and
Leon Van Gelder are named AEs at
D&R Radio/New York . . . Major Mar-
ket Radio Sales taps Rosemary An-
selmo and Andrea Victoria Barone
as AE&/NY and Jana Cosgrove as AE/
Los Angeles . . . Trish Cunningham
and Pamela Jill Turchin are ap-
pointed Sales Associates at McGavren
Guild Radio/Atlanta and Internet/NY,
respectively.

for great stations . . .

KFI-AM & KOST-FM/Los Angeles
KSFI-FM/Salt Lake City

Paragon Research

Contact Mike Henry to discuss programming research options for your station — (303) 922-5600

The Research Company of Choice

WWW.americanradiohistery-com
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R&R OVERVIEW

Promising Radio Clients Results

hould radio begin to “guarantee” results for its clients?
Radio attracts only 6%-7 % of all ad expenditures. In our
quest to increase our share, we're faced with advertisers’
potential objections: Can we sell without pictures? Will the
schedule reach my target? Will the message motivate a re-

sponse?

When we position radio to clients,
we try to demonstrate its etfective-
ness in accomplishing advertiser
goals. We use our best consultant
skills to define — then position our
station to meet — the sponsor’s
needs.

Does Radio Work?

Unfortunately, the methods used
to measure a schedule’s impact fall
far short of telling advertisers what
they need to know: Did the schedule
deliver results that matched the cam-
paign’s original goals? The inabili-
ty to answer this question is perhaps
the most fascinating aspect of our
business.

We measure a campaign's effec-
tiveness by using formulas to con-
struct reach/frequency analyses and
media mix models. We track sales
impact — with limited success — by
asking customers to use station dis-
count cards or mention call letters
when purchasing a sponsor’s prod-
uct. Seldom do we relate radio’s per-
formance to specific sales goals.

A famous advertiser once said, *'1
know that 60% of my advertising is
useless. If 1 knew which 60% it was,
I'd eliminate it.” Marketing strate-
gies incorporate so many difterent
elements, it’s almost impossible to
identify which media campaign el-
ements actually work.

If advertisers seek to eliminate in-
effective plans. it follows that they
would flock to campaigns that are
proven to be effective. Therefore. the
medium that demonstrates and guar-
antees value would command every
potential client’s attention.

Developing New Business
These days, the hot catch-phrase
for radio sales is “'new business de-
velopment.” To improve our bottom
line, we must pursue ad revenue that
traditionally hasn't been a part of the
radio pie — or convince long-
departed advertisers to return. We
must sell radio’s effectiveness in a
world of fractionalized media
choices. especially to new adver-
tisers with no track records.

m,

Would any
advertiser say ‘no’
to guaranteed
results? Perhaps the
answer lies in the
amount of

confidence we have
in our own sales

pitches.
199

Some forward-thinking radio sales
organizations, looking to better
define radio’s impact, are willing to
put their revenue streams on the line
to prove what they already know:
Radio works. When put into prac-
tice. this theory can become an
invaluable marketing tool for any
client.

In a recent test case, our New

Business Development division had.

the opportunity to introduce a major
PC-information systems producer to
radio. The company was looking to
market a new product against estab-

By Gerry Boehme

lished competition by selling it direct-
ly to consumers via a toll-free num-
ber.

With no established radio budget.
we jointly developed a plan wherein
the advertiser would run radio
schedules in markets where no other
promotional campaigns existed.
Rather than pay stations up front, the
client would pay according to doc-
umented unit sales through the toll-
free number. In other words. the sta-
tions would be paid per sale instead
of per inquiry.

We approached our target-market
stations with this somewhat radical
proposal and were stunned by the
positive response. Major stations na-
tionwide were willing to back up the
value of their audiences by running
the spots, being paid only when they
gencrated results.

‘Question Of Confidence’

At WLNA & WHUD/Peekskill,
NY. similar past campaigns — in-
cluding a schedule for a local eye
doctor who, according to VP/GM
David Papandrea, paid for the
spots as soon as “the plan started
working™ — demonstrated the re-
sponsiveness of the combo’s au-
dience.

Papandrea says the use of available
off-hour inventory delivered “the
same people that listen to the radio
stations throughout the day at no risk
to the station's bottom line.”

“It’s a question of confidence.” he
says. “Radio tends to back down
when asked to guarantee results,
when our past performance shows
that we do generate sales results for
our clients.” Papandrea notes that
other broadcasters are forming mar-
keting partnerships with potential
clients. equally sharing in the risks
and rewards of ad schedules.

Designing campaigns that provide
measurable results and guarantee
sales to clients would place radio in
an enviable position. Would any ad-
vertiser say “'no” to guaranteed re-

Four Keys To Sales Success

ou can better market your potential impact to

prospective clients — and promise achievable

and measurable results — by espousing the four
interrelated principles of radio sales:

RADIO
ADVERTISING
_ WORKS

THE PRODUCT
IS WORTH
_ BUYING |

MY AUDIENCE
WILL BUY
THE PRODUCT

SUCCESSFUL
ADVERTISING
CAMPAIGNS

; l
’ THE
CAMPAIGN
1S EFFECTIVE

Radio advertising works. When we sell radio time, we not only
support the general concept of media advertising, but aiso that using
radio to deliver a message to customers leads to a desired result (higher
sales, increased awareness, etc.). /f you don't believe radio works, you
shouldn't be in this business.

The product is worth buying. The offer must benefit the consumer.
Campaigns designed to support a product with no perceived value
won't generate results. /f you don't think the product/message is valu-
able don't ask the client to spend money on achieving an impossible
result.

My audience will buy the product. Few products appeal to every-
one; not every product should advertise on every station. Radio's
strength lies in its ability to deliver well-defined target audiences. /f
you don't believe your audience matches the advertiser's target, don't
pitch your station to that advertiser.

The campaign is effective. Successful campaigns combine many
elements — creative, spot placement, promotional support — to en-
sure the message has impact. /f you don't believe the campaign will
work, make another proposal or walk away.

sults? Do we have enough belief in
the value of our medium and au-
diences to make these offers in cases
where the impact can be measured?
Perhaps the answers lie in the
amount of confidence we have in our
own sales pitches.

Gerry Boehme, a 17-year radio
industry veteran, is Sr. VP/Re-
search Dir for the Katz Radio
Group. He can be reached at (212)
424-6784.

Coast-to-Coast Digital Audio From $1,262 per month.

With VISION from the National Supervisory Network, send-
ing programming via satellite is easy and affordable. VISION
is a combination of satellite services designed to guide radio
group and network operations to peak performance.

We’ll help you put together your own fully integrated VSAT
system to centralize programming and production for your
radio group or network.

NSN provides network design, equipment, installation, and
very affordable spacetime. We even have equipment leasing
for qualified clients.

1-800-345-VSAT (8728)

SUPERVISORY

NATIONAL

NETWORKGe
AVON, COLORADO

WWW americanradichrstororT
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WEEKEND BOX OFFICE
NOVEMBER 1214

7 The Three $10.62
Musketeers (Buena Vista)*

2 Carlito’s Way s9n
(Universal)*

3 My Life $5.53
(Columbia)}*

4 The Nightmare $5.47
Before Christmas
(Buena Vista)

5 Cool Runnings $3.38
(Buena Vista)

6 The Beverly $2.67

Hillbillies (Fox)
7 Look Who's Talking $2.42
Now (TriStar)

8 Robocop 3 3210
(Orion)

9 Rudy (TriStar) $2.00

10 Flesh And Bone $1.86

(Paramount)

All figures in millions
“First week in release
Source: Entertainment Data inc.

® HERE IS MARIAH CAREY

(Columbia)

Slated to air as an NBCTV
Thanksgiving special (11/25),
this compilation spotlights 10
live performances, including
“Hero, “I'll Be There” and “Vi-
sion Of Love” Backstage foot-
age and the “Dreamlover”
video clip — which aren’t fea-
tured on the TV special —
round out the package.

® CURE: SHOW

(Fiction/Elektra)

Taped in 1992 at Detroit's
Palace of Auburn Hills, this
two-hour feature film show-
cases the band's “Wish” tour
with live performances of “Fri-
day, I'm In Love” “High” “Love
Song” and more. The home
video also spotlights five
songs not included in the the-
atrical release nor on the film’s
Fiction/Elektra soundtrack.

NEW THIS WEEK

=g

COMING ATTRACTIONS:
This week's openers include
“Addams Family Values,)'
wherein Anjelica Huston and
Raul Julia reprise their roles as
heads of the Addams clan.
The film's Atlas/PolyGram
soundtrack features the cur-
rent Tag Team single — “Ad-
dams Family (Whoomp!)" —
as well as '70s R&B cover
tunes by Brian McKnight, H-
Town, Charles & Eddie, and
others.

Also opening this week is
‘A Perfect World," starring
Kevin Costner, director Clint
Eastwood, and Laura Dem.
The film's forthcoming Reprise
soundtrack features two cover
tunes by Chris Isaak (Johnnie
Ray’'s “The Little White Cloud
That Cried” and Bonnie Gui-
tar's “Dark Moon™), along with
vintage songs by Johnny
Cash, Marty Robbins, Perry
Como, and others.

= S

® PETE TOWNSHEND: LIVE

(PolyGram)

Taped at Brooklyn's Acad-
emy of Music, this two-and-a-
half-hour live concert per-
formance — which originally
aired as a PPV special — high-
lights such solo and vintage
Who material as “Pinball
Wizard, “The Kids Are Alright;’
“Face The Face’ and more.
The home video also includes
three tracks not seen on TV:
“Magic Bus;” “Won't Get Fool-

ed Again” and “Let's See Ac-
tion””

® BILLY JOEL: SHADES

OF GREY (Columbia)

The making of the “River Of
Dreams” LP is documented
with interviews, the video for
the album’s title track, and
nine live performances. Selec-
tions include “No Man’s Land”
“All About Soul” and “Two
Thousand Years”

NSION
§ 5. Y
D
TOP TEN SHOWS
NOVEMBER 814

1 60 Minutes

2 Home Improvement

3 Barbara Walters Special

4 Seinfeld

§ Movie (Monday)
(“A Matter Of Justice”)

6 Roseanne

7 Movie (Sunday)
("Return To Lonesome
Dove”)

8 Coach

9 Frasier

10 Movie (Wednesday)

{“Dances With Wolves”)

A

i Source: Nielsen Media Research
§ All show times are ESTIPST unless oth-

erwise noted, subtract one hour for CST,
= Check listings for showings in the
Mountain time zone. All listings subject
to change.

COMING NEXT WEEK

Tube Tops
“Madonna Live Down Under:
‘The Girlie Show'” — a two-
hour performance from Aus-
tralia's Sydney Cricket |
Grounds — is slated to airon
HBO (Saturday, 11/20, 10:15pm)

Friday, 1119

* Barbra Streisand is inter
viewed on ABC’s “20/20°
(10pm).

* Michael Bolton, “The To-
night Show With Jay Leno” |
(NBC, 11:35pm).

* Meat Loaf, “Late Show
With David Letterman” (CBS,
11:35pm).

Saturday, 11/20
* Stone Temple Pilots, “Sat-
urday Night Live” (NBC,
11:30pm). :

Sunday, 11/21

* Gloria Estefan, Celine
Dion, Kris Kross, Joey Law- |
rence, and Alan Jackson per- -
form on NBC's hourlong |
“Disney’s Countdown To Kid's |
Day” (7pm).

Monday, 11/22

* Mariah Carey, “Jay Leno’”

» Heart, “David Letterman”

* Joe Henry, “Late Night
With Conan O'Brien” (NBC,
12:35am, Tuesday).

Tuesday, 11/23

i

TR

S

'WHAT DO.....

KIS, KROQ, KPWR, KQLZ, WRBQ, KOY,
KMEL, KFOG, KNBR, KITS, KRQR, WNEW,
WHTZ, WALK, WGN, WGCI, WBBM, WVAZ,
WHYT, WWJ, WJR, WIOQ, WUSL, KSHE,
WKBQ, KQRS, KLXK, KSTP, WMAL, WAVA,
WBCN, WGST, WAPW, WBZZ, WMXP.....

And over 1,000 other stations.....

HAVE IN COMMON?

They do business with U.S. Tape & Label!

WHY?

Because we’re the BEST in the bumper
strip, window label business. We have to be!
Don’t listen to ‘““Product Pitches’’!

Do call anyone above for their experience
on our quality, service & price.....

Then call us.....314-423-4411.

S Tape & Label

Saint Louis. Viissouri

-Home of the TRAVELING BILLBOARD®

* Boyz Il Men, “The Arsenio
Hall Show” (syndicated; check
local listings).

¢ Harry Connick Jr., “Jay
Leno”

* Cowboy Junkies, “David
Letterman”

Wednesday, 11/24

* Taped in San Diego earlier
this year, the hourlong “Sade:
An‘In The Spotlight’ Special”
debuts on PBS (check local
listings).

* Michael Bolton, Boyz I
Men, Natalie Cole, and Kenny
Loggins perform from Wash-
ington, DC on “A Gala For The
President At Ford’s Theatre;
an hourlong NBC special
(10pm).

* Bela Fieck, “Conan
O'Brien” (12:35am, Thursday).

Thursday, 11/25

* “Mariah Carey” — an hour-
long special showcasing the =
artist's recent Schenectady
performance — airs on NBC
(10pm).

* Toni Braxton, “Jay Leno!

» Dwight Yoakam, “David
Letterman’”

WRKS/New Yorker!

he New Yorker visits WRKS
T(KISS-FM)INY to profile

mixmaster Kool DJ Red
Alert, who's celebrating the 10th
anniversary of his weekend mix
show, (it tops the Arbitrons in its
timeslot). PD Vinny Brown says
Red “frustrates a lot of record
companies, because he just won't
do anybody any favors. But he's
here for his judgment. He has a
great ear. The rest of our pro-
grams reflect what's popular —
Red finds what’s out there and
then springs it into the main-
stream.”

Funny Face Place

Cover star Barbra Streisand —
who's about to auction off her art
deco collection — takes Architec-
tural Digest on a tour of the me-
ticulously coordinated Malibu
guesthouse where she keeps it.
She even designed a necklace to
go with it. “If you were an archi-
tect, wouldn't you want to design
the bronze handles? ... the
floors? . .. the furniture that goes
into the house you built? That's
the way | see things — as a com-
plete vision”

People cover girl Mariah Carey
says, “l love to go in and sing all
the background parts and then
hear like 20 tracks of my own
voice coming back out of the
speaker”

Shock Jox

“People are now making money
out of reporting me to the FCC.
They say, ‘We're going to save the
children; please send money and
help us get Howard Stem off the
air’ | say, if you really want me to
get off the air and it's the right
amount of money, pay me direct-
ly and I'll leave” — Stern spouts
in Details.

WNIS (AMYNorfolk talk host
Nikki Reed tells the National En-
quirer why she gave up her third
child for adoption and then talk-
ed about it on-air, a sequence of
events that stirred up the listeners
quite a bit.

Urge Overkill

In a two-page National Enquirer
spread on Whitney Houston and
baby Bobbi, who joined mom
onstage recently, the diva says the
child is wearing $20,000 diamond
studs in her ears. The Star and
Globe also cover Bobbi's stage
appearance.

Wynonna bought four sets of
leather motorcycle jackets and
caps for her two dogs — “The ex-
tras are in case some jealous
mutt chews them up,” a pal told
the Globe.

& 3 .
SHOOTING OFF HIS MOUTH —
‘I don’t want to understand it, be-
cause as soon as | understand it,
I get real upset about it and either
want to shoot myself or go
through the 30-day process and
get my machine gun — ‘cause I'll
still be angry about it in 30 days
— and then go in and take care
of some of my problems” — tor-
tured artist and Spin cover boy Ed-
die Vedder of Pearl Jam.

Re: Production

Gloria Estefan tells Fitness she
stands on her head after sex.
She's trying to conceive another
Estefan, and she's heard this
helps “the little suckers [sperm]
get way down there into the
uterus.”

“Julia Roberts and hubby Lyle
Lovett are trying to make a baby
while working thousands of miles
apart — by staging sizzling one-
night love-ins,” says the Giobe.

Two By Twa

adonna offered tc lend ex-
husband Sean Perin money
to rebuild the incinerated Malibu
house they once shared, because
it held many memories (Star).
Claudia Schiffer is “seeing”
Peter Gabriel, but recently spent
a weekend with David Copper-
field, perhaps, theorizes the Star,
to “throw the press off
Stevie Wonder, 43, is engaged
to singer Kimberley Brzwer, 25,
They've been dating for two years.
He wants another child, too (Stan.

Reality Bites

Luke Records naboo Luther
Campbell argues in Details that
he’s not like his lewd records:
“People take in my character, Luke
the Entertainer, and mix it up with
who | am ... Schwarzenegger
does ‘The Terminator, but people
leave that image up on the screen
— | don’t understand why they
don't leave me on the record”

“You ask people — not verbal-
ly but with your song — to buy
your records and see your shows.
You cannot ask for privacy also”
says Celine Dion in Us.

“I'm not interested in being in
a declining pop group. | love mu-
sic so much that if I'm going to
be the captain, then Il swim to
an island and build my own boat.
| don't want to go down with the
ship” — INXS's Michael Hutch-
ence in Details.

Each week R&R sneaks a peek through the nation’s consumer
magazines in search of everything from the sublime to the
ridiculous in music news. R&R has not verified any of these reports.
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“ALL FOR LOVE™

XK
From The Walt Disney Motion Picture

THE THREE
MUSKETEERS

<o

#1 BOX OFFICE MOVIE
#1 MOST ADDED CHR 144/144
BREAKER$

#1 MOST ADDED AC 61/61
BREAKER

MOST ADDED AOR 29/29

P1 CHR ACTION

KRBE Add 6 Hot KS104 Add 25
WXKS Add 27 KKRZ Add 28
1100 Add 24 Q106 Add 19
PRO-FM Add 29 B94 Add
STAR94 Add 28 PWR96 Add
95Q0 Add 24 B97 Add
WNVZ Add 30 Q102 Add
PWRPIG Add 28 KISF Add
WZPL Add 24 Q99 Add
WKBQ Add 29 KPLZ Add

R e e

Yakima Yakker Lacks Tact, Attracts Flak

satirically intended “L.A. High
ASchooI Math Exam” aired by N/T

KIT/Yakima, WA PD/moming man
Ric McClary has spawned a local
controversy.

According to the Yakima Herald-
Republic, City Councilman Henry
Beauchamp said, “Members of our
community interpreted the ethnic-related
caricatures to be demeaning, divisive, and
demoralizing to our city” Beauchamp and
local NAACP President Phil Pleasant
proceeded to form a group called Friends
Of Yakima to discuss the issue.

A sample question as read by
McClary: “Jose has two ounces of cocaine
and he sells an eight-ball to Jackson for
$320 and two grams to Billy for $85 per
gram. What is the street value of the
balance of the cocaine if he doesn't cut
it?”

KIT GM Dave Aamodt told ST: “We
attended a meeting [11/11] with Mr.
Beauchamp, Mr. Pleasant, and several
others, but no one present had heard the
broadcast themselves, so they were
dealing with second-hand information and
third-hand interpretation. I've offered them
an hour of time to talk about the issue,
but theyve turned it down”

Beauchamp told ST. “We approached
the radio station from a broad perspective
— not exclusively from a racial standpoint
— that the comments were highly
offensive to people from ail sectors of the
community. We just saw this as an
aggravation of an already tense climate in
a city where there are gang problems and
violence. Where we go from here | don't
know, but we're not beyond bringing this to
the attention of the FCC and KIT's
sponsors. We just want an apology”

Aamodt said, “We're not going to
apologize for the broadcast — it's satire.
When people like Jay Leno, David
Letterman, or even Eddie Murphy can get
away with insensitive statements or satire,
why isn't it okay for a local talk show
host? After all, we have the same First
Amendment rights that national stars do”

McClary — who has received some
threatening phone calls since the

Rumors

* Wil exKKBTIL.A. VP/Programming Liz Kiley
cop an L.A-based Box slot?

¢ Will B100/SD make KHSIL.A. morning star
Rick Dees its wakeup artiste via syndication?

* Will Tom Evans amicably exit Harris & As-
sociates to hang out his own shingle?

* With the pending sale of CHR WHHY/Mont-
gomery, is 25-year GM/PD Larry Stevens being
courted by another player in the market? Could it
be Colonial Broadcasting's Country WLWI, which
is buying crosstown AC WSYA (Sunny 103)? And
what would Stevens do with WSYA — if he makes
the move?

* Will WLAN/Lancaster, PA APD/MD Chad
Brueske <ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>