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12-24 RADIO NET
DEFINES GOALS

Set to debut in January, the
unwired 12-24 Radio Network
aims to deliver the demo via
market-specific radio tie-ins.
Emmis President Doyle Rose,
who'll spearhead the effort,
discusses the sales organization’s
criteria and goals.

Page 24

COUNTRY RADIO 93
SUMMER SCORECARD
Increased competition may be
the biggest reason for Country’s
summertime blues, but the
format declined only 2.5% from
its all-time high.

Page 28

TOP 10 RADIO
TALK TOPICS
Each month, R&R conducts an
exclusive survey of the nation’s
top Talk stations to determine
the 10 topics getting the
greatest amount of listener
phone response.

Page 23

WINDOW CLOSING
ON RADIO IPOs?
Have recent price declines for
high-flying radio stocks made it
harder for other radio groups to
go public?

Page 4

IN THE NEWS...
o Premiere acquires

Olympia networks
o Buddy Scott becomes OM

at WBZZ-WQKB/Pittsburgh
o Ron Urban now Sr. VP

for Sony Music

Page 3

@ Jeft Bartlett to Dir/News Prog.
for KTW & WMMR/Philadelphia
o Atlantic sets Jazz division;
Michelle Taylor named Sr. Dir.
o Larry Jenkins new VP/Media
for Columbia
Page 11
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Radio Executives OK With
Two-Tiered Diary System

Some predict markets that agree to get more
diaries will draw more advertiser attention

Radio industry executives have
so far expressed little concern
over the two-tiered system of
diary distribution that begins this
winter, when 32 markets will see
the first phase of a 70% increase
in sample size, while 64 markets
will not. But the research direc-
tors at radio’s two principal rep
firms predict that — in the long

Hundt Sworn In As FCC Chairman

eed Hundt was sworn in as FCC Chairman at a Monday (11/29) ceremony in the Old Ex-

ecutive Office Building. The oath was administered by Vice President Al Gore, a longtime

friend of Hundt's. Hundt succeeds acting Chairman James Quello, who remains with
the agency as a Commissioner. At center is Hundt's wife, Elizabeth Ann Katz

Robust Growth Forecast For Radio

Veronis, Suhler report also predicts steady gains for record biz

Radio revenue growth is pro-
jected to increase to an annual
rate of 6.8 % through 1997 — this
according to Veronis, Suhler &
Associates Incs just-released
annual ‘“Communications In-
dustry Report.”” The same report
says the record industry should
see its recent rapid growth rate
slow, but still maintain a respec-
table 74% through *97.

Based on its analysis of public-
Iy reporting companies, Veronis,
Suhler said revenues in 1992 (the
last full year reported) were up
9.2% for companies involved on-
ly in radio. Operating income for
the year increased by 19.5%,
while costs rose only 8%. “We
project radio station advertising
to rise at a 6.8% compound an-
nual rate, growing from $8.2 bil-
lion in 1992 to $114 killion in
1997 the report said.

Cost-Cutting Credited

“After the weak advertising en-
vironment of 1991, when the
broadcast media took a major
hit, the 1992 results were ex-

tremely positive and encourag-
ing,” said Veronis, Suhler Pres-
ident John Suhler. *Billings re-
bounded impressively, but the
cost-cutting measures by most of
the industry players were also a
key factor in boosting profits.”

Business
Barometer

o Radio growth to average
6.8% annually
through '97

o Cyclical network radio
turmaround expected

o Record industry

expansion still strong,
but off recent pace

Veronis, Suhler noted that ra-
dio has been enjoying an increase
in out-of-home listening, with the
popularity of Talk formats cited

as one factor. The report also
said declines in in-home listen-
ing should moderate as cable and
VCR penetration growth rates
slow, and that “the completion of
local restructuring [duopoly] and
the expected improvement in the
rate of economic growth will fur-
ther help radio.”

Network Turnaround

Network radio suffered a steep
decline in 1992, but the report
noted the nets are showing
strength this year — both at-
tributable in part to what the
report termed ‘“‘network radio’s
unusual counter-quadrennial cy-
cle” For the five years ending in
’92, network radio’s annual
growth rate was only 0.5%.
Building from such weak num-
bers in "92, and with '97 anoth-
er post-election “up” year in the
cycle, network radio is projected
to grow at an annual rate of 5.3%
over the next five years.

“Still a small component of the
radio industry, network radio ad-

GROWTH/See Page 14

run — markets that get the larger
sample will have significant ad-
vantages.

“There’s a possibility agencies
will tend to place more credibili-
ty with markets that have the in-
crease,” remarked Katz Radio
Group Sr. VP/Director of Re-
search Gerry Boehme. “There
will be a perception that some
markets might be better meas-
ured than others, but I don’t think
it’s going to affect which markets
they choose or how much money
they spend.”

Boechme believes the differ-
ences will become apparent
when new marketing tools are

ARBITRON/See Page 14
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Texas, Carolinas
Branded As Hot
Revenue States

While radio revenues nation-
wide have shown strong gains
through the first 10 months of
1993 — 8% local, 7% national,
and 8% overall — the increases
are particularly noteworthy in
Texas, North Carolina, and
South Carolina.

Texas revenues, led by 18% lo-
cal revenue growth in the Dallas,
Houston, San Antonio, and El
Paso markets, are up 4% over-
all, highest in the nation. North
and South Carolina’s radio mar-
kets have exhibited astronomic-
al growth in mnational radio
revenues: 20% and 34 % gains,
respectively.

Of the 93 markets supplying
revenue data to Miller, Kaplan,
Arase & Co., 19 have seen year-
to-date local revenues rise 15%
or more; 17 have achieved that
growth rate for national revenues.

—George Nadel Rivin, CPA

SRR AR ——

MCA/Nashville
Revives Decca;
Wright St. VP

MCA/Nash-
ville Chairman §
Bruce Hinton
made one of Mu-
sic Row’s longest-
running rumors
official Tuesday
(11/30): On Jan-
vary 3, 1994,
MCA/Nashville
will begin oper- -
ation ogf a E:C- wiight
ond country label, Decca Rec-
ords. Hinton alsc announced that
independent producer/songwriter
Mark Wright will be named
Decca's Sr. VP/Head of A&R.

DECCA/See Page 11
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Premiere Acquires
Olympia Networks

Los Angeles-based Premiere
Radio Networks has acquired
nine program networks from
Olympia Networks of Missou-
ri. including several sports and
comedy shows. The asset sale
was an all-cash transaction which
Premiere says did not dilute the
company’s stock.

The deal moves Premiere up
another rung among the shrink-
ing number of companies offer-
ing syndicated radio fare. It will
reportedly add 1000 affilates to
the 1500 stations Premiere al-
ready distributes programming

to, and it is expected to increase |

operating revenues from $11 mil-
lion to $20 million in 1994.
Among Olympia’s more pop-
ular offerings: “*Coast To Coast
With Bob Costas,” “John Mad-
den’s Sports Quiz.” and “Con-
temporary Comedy Network.”
*“This acquisition enables Pre-
micre to become a significant
player in network radio sports,”
Premiere CEO Steve Lehman
said. “The five sports programs
are hosted by several of the most
popular and well-respected per-
sonalities in sports radio. In ad-
dition, the three comedy shows
are well-established and success-

PREMIERE/See Page 14
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‘True To Life’ Poetry

PAGF THREE
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ISSUE NUMBER 1021

FEATURTES S

4 » Radio Business
Impact of court’s ‘safe harbor’

rejection

11 » Newsbreakers

16 » Street Talk

WLS/Chicago air talents

immortalized

The Funky Poets recently previewed tracks from their “True To
Life” LP at Manhattan's Tramps. Socializing backstage are (I-r}
Sony 550 Music GM Polly Anthony, Epic Sr. VPIBlack Music Hank
Caldwell and VP/A&R David Massey, and Funky Poets Gene
Johnson Ashe, Chris Jordan, Ray-Ray Frazier and (kneeling) Paul
Frazier.

e S

Ex-KSFM Staffer Sues Station,
Charges Drug Abuse By Execs

VP/GM says personality was fired due to ratings

Former KSFM/Sacramento
morning man Chris Collins has
filed a wrongful termination and
breach of contract lawsuit against

worth in excess of $335000 —
as well as loss of earing capaci-
ty and compensatory damages.
He is now employed at crosstown

20 » Timeline

" i
Stew Salowitg
o

PAGE 1B

13 » Media

Industry players in the black business network

21 » Compact Data, Music Datebook, Polistar

31 » Nashville

New artists on tap for the new year

23 » NEWS/TALK

28 » COUNTRY

Scott Upped To statif)n licensee Genesis Broad-  Talk station KSTE. TOp 10 Talk TOpiCS Summer '93
casting, VP/GM Jerry McKen- Saw Tllicit Acts
WBZZ&WQKB OM na, PD/morning man Dave - 24 » GHR scoreboard
Ferguson, and consultant Jerry e complgmt, filed in Sacra- 12-24 radio net
wzzpa: Cllo. The st ks drog e Suerr Cour, s o nonon 32> AL
3;"83;?( Bﬂg; zzuf;::y EHONITAEEE el A1 becaus?'e he observed Fhenj and The best in the West
been elevated to Collins (aka Timothy Kevin el mf:mbers using illegal 33 » AOR
the newly creat- Anderson), who left KSFM a drugs at the station and threaten- )
i pesilian, o8 . S—— ed to report them to the p Progressive format
OM for the with the station, seeks compen- author;ues. CO.”'"S further al- rises in Phoenix
CHR station and sation for the remaining two leges in the suit that the defen- UG
co-owned Coun- years of his deal — reportedly KSFM/See Page 14 [ 26 » 34 » NEW ROCK
ty WOKB. |1 ! 920 carves Station playlists
WBZZ & Nashville niche
WQKB VP/GM = analyzed

Tex Meyer told R&R, “EZ
Communications is proud of the
great teamwork among [Presi-
dent] Alan Box, [VP/Program-
ming} Tim Murphy, [WQKB
PD] Bill Macky, Buddy, and
mysclf. Buddy’s proven time and

time again his ability in tae pro- will - report  to join our senior management M U S | C I N F O R M A T | O N

Erammngsarend, ind e re very Sy lusic Ens staff National Radio Formats 22 AOR Tracks 53

proud to name him OM of tertainment “To be able to work closely Music Videos: MTV. VH-1 ' AOR Albums 54

WBZZ and WQKB™ President/CEO with Tommy and become a part BET, The Box lists . 22 New Rock 57
Scott commented, “I'm pieas- Thomas Metto- of the extremely talented man- World Music Overview: UK, CHR 59

ed that EZ has the confidence in  la and ‘ work agement team he has assembled Australia, Canada charts 22 Parallel Chart Analysis 69

me to expand my duties. I look  closely with Ex- makes for a gratifying, unparal- Urban Contemporary 40

forward to working with Bill and  ec. VP Michele Ushen leled situation,” Urban said. Country . a2

Tim>™ Anthony and the label heads of  “The challenge of building upon Country Song Information Index 47
Scott jOined WBZZ as PD two Columbia and Epic. Sony’s grea[ SUCCCSS by expand_ Current-Based AC . . .. 48

years ago following a year in an “*Ron brings 20 years of top-  ing its core businesses and devel- Associate Reporters . . 50 AC. AR, CHR. Contemporary Jazz,

ownership position with WZKS/  notch administrative experience  oping new ventures represents a NAG . = .51 Country, NAG, New Rock

Louisville and cight years as PD  to this position,” remarked Mot- ~ wonderful opportunity for me.” Contemporary Jazz 51 Urban Contemporary BACK PAGE

at WBBM-FM/Chicago.

Urban Named

Ron Urban
has been recruit-
ed by Sony Mu- ¢4
sic as Sr. VP He @

tola. “His expertise in the fields

Sony Sr. VP

of operations and finance is
widely known and respected
throughout the recording indus-
try. We are fortunate to have him

URBAN/See Page 14
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1993 DEALS TO DATE

Dollars To Date: $2,613,011,313
(Last Year: $1,224037148)

This Week's Action: $48,436,182
(Last Year: $26,085,000)

Stations Traded This Year: 1266
(Last Year: 1244)

Stations Traded This Week: 35
(Last Year: 10)

DEAL DETAILS BEGIN PAGE 6

r Y J v‘ T ' - - ) o~ |
Dzzal Of Tz Wz
® Voyager Communications Group
$30 million (approximate)
© WRDU/Wilson (Raleigh), NC

o WMFR-WMAG & WNEU/High Point-Eden
(Greensboro), SC

o WOIC & WNOK/Columbia, SC
o WLWZ-AM & FM/Easley (Greenville), SC

Station Prices Still Rising

B Americom says station prices have risen by 10%-
15% since June, with no end yet in sight.

See Page 6

Stern Suit: Back In The Saddie

B Howard Stern’s $45 million breach of contract

suit against Evergreen Media was recently dismiss-
ed by a federal judge because of a procedural flaw.
But Stern’s back in the saddle — in New York court.

See Page 6

Lawyers Ponder Fate Of Indecency Safe Harbor

Lawyers specializing in broadcast free speech issues are
pondering the fate of the FCC’s indecency policy in the wake
of a federal court’s finding that the agency’s congressionally
mandated midnight-6am *“safe harbor” for indecent material
was unconstitutionally restrictive.

According to one attorney involv-
ed, last week’s ruling by the U.S.
Court of Appeals for the District of
Columbia suggests the FCC should
rethink the whole idea of atempting
to restrict indecent programming to
certain time periods.

‘Give It Up’

*“Reading between the lines, Judge
|Patricia] Wald’s decision is sug-
gesting that the Commission should
just give it up,” said the lawyer, who
asked not to be identified. He bas-
ed his assessment on Wald’s obser-
vation that the Commission has
tailed over a period of several years
to justity its desire to broaden inde-
cency enforcement beyond the
“seven dirty words™ scenario ap-
proved by the Supreme Court in the
Pacifica case.

The attorney also mentioned
Judge Harry Edwards, who, in a
concurring opinion. stressed he does
not believe the FCC is obligated to
continue its efforts to regulate inde-
cent programming.

Barbara McDowell, an attorney
representing the coalition of industry

groups that challenged the safe har-
bor law, was more conservative in
her analysis. “It seems to me the
court is instructing the FCC to think
about this issue much more carefully
than it has””  Among the questions
she believes must be answered is
whether exposure to indecent pro-
gramming really harms children.

McDowell suggested an in-depth
re-examination of the current policy

might result in the adoption of a mix
of regulations, including some type
of safe harbor and a rule barring in-
decency enforcement actions against
shows that air outside the harbor but
can prove they have no young chil-
dren in their audience.

The most pessimistic assessment
of the decision came from broadcast
public interest attorney Andrew
Schwartzman. According to
Schwartzman, nothing in the ruling
prevents the FCC from simply fine-
tuning the safe harbor concept.
“They said the FCC hasn’t done it
right. But they didn’t say they can't
try to do it right.”

EARNINGS

Z Communications Inc.
E(Nasdaq: EZCIA) reported

third-quarter net income of
$931,000 (13 cents per share), com-
pared to a $403,000 loss (seven
cents per share) a year ago. Net
broadcasting revenue increased
to $13 million from $12.3 million.
Station operating income was
$4.3 million, a gain of 13% from
$3.8 million {excluding stations
that were sold in Phoenix and
Jacksonville).

EZ owns 11 stations in seven
markets. It has deals pending to
buy three stations and sell one.
EZ made its initial stock sale to
the public on August 12.

EZ, Osborn Report Revenue Gains

sbom Communications

Corp. (Nasdaq: OSBN) re-

ported third-quarter net
income of $264,000 (three cents
per share), compared to a loss last
year of $274,000 (four cents per
share). Net revenues rose to $85
million from $8.2 miltion. The
company said media cash flow in-
creased by 15%.

Osborn owns nine radio sta-
tions in six markets, one TV sta-
tion, Muzak franchises, entertain-
ment properties, and cable TV
systems for hospitals.

Is IPO Window Closing? No Consensus From “’:Analysts

Recent price declines for high-flying radio stocks, par-
ticularly Infinity Broadcasting, may have made it more dif-
ficult for other radio groups to go to Wall Street with initial
public offerings. But analysts are split on whether the IPO
window of opportunity has closed.

“Jacor was the last one to make
it through,” said Paul Kagan Asso-
ciates VP Bishop Cheen, referring
to the radio group's pre-Thanks-
giving sale of $65 million in addi-
tional stock.

Cheen also noted Kagan’s index of
Il radio groups that went public in

1992 and 93 fell 14% in the three
trading sessions after Infinity an-
nounced plans by Lehman Brothers
and other insiders to sell $140
million in stock. “Interest rates [edg-
ing up] scared the bejesus out of the
market, and Lehman Brothers mov-
ed to take profits.”

He suggested that radio groups
thinking of going public may have
to wait until the second quarter of
1994, at the earliest, to find Wall
Street receptive to an 1PO.

More Offerings Coming

But First Boston analyst Harry
DeMott attributed the radio stock
declines to routine year-end profit-
taking and said they shouldn’t be an
impediment to other radio IPOs. He
added the Infinity stock sales
shouldn’t be a problem because mar-

ket pros know that investment bank-
ing partnerships and venture capital
firms are not long-haul investors and
expect them to cash out at some
point.

“The fundamentals which drive
the radio industry — advertising and
revenue increases, and duopolies —
are still very much in place,” he
noted. DeMott still expects at least
one more [PO to be filed before
year’s end and several more in ear-
ly 1994.

ZAPNEWS WIRE SERVICE

Take just the news you need for your format or our
full wire. 24-hour full service begins soon. Check
your current wire service contract end dates and

call 800-283-4147 for more information.

Audio actuality service is now available!
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RADIO BUSINESS

climbing.

mericom Radio Brokers has told its
clients that station prices are still

“Station trading multiples on recently negotiated
deals — and transactions currently in discussions — in-
dicate that station prices have taken a clear jump upward,
perhaps by as much as 10% to 15% since June of this
year, Americom said in its client newsletter.

According to partners Tom and Dan Gammon, three
factors are driving prices higher. private placement capital
that's financing new radio groups headed by experienc-
ed operators; public stock offerings (Americom noted that

Americom: Station Prices Jump 10%

a public company can easily pay 10 or 11 times cash flow
for a station when its stock is trading at 10 to 18 times
cash flow), and banks returning to broadcast lending, a
trend the Gammons say is just beginning.

Stern Suit Out, Then In

oward Stern's $45 million federal
breach of contract suit against Ever-
green Media was recently dismissed
on a filing technicality. However, the complaint
was immediately refiled in New York state
court.

the show’s ratings.

Stern and Infinity Broadcasting allege Evergreen did
serious damage to Stern’s syndicated morning show
when it summarily yanked the program off its WLUP (AMY
Chicago earlier this year. Evergreen says it pulled the
show because of concerns about indecency run-ins with
the FCC. Stern and company say that's a smokescreen
and Evergreen bailed because it was disappointed with

FCC Rejects WBZZ Review

he FCC has again refused to order a
hearing on whether EZ Communica-
tions should be stripped of its license
for WBZZ/Pittsburgh on the grounds of sexu-
al harassment, indecency, and news distortion.

Continued on Page 8

TRANSACTIONS

Weber Acquiring Voyager For $30 Million

Pyramid builds Buffalo trio with $4 Million for WBUF; EZ spins off
KOBR/Sacramenta for $2 S million to local buyers

Voyager Commumcatlons
Group

PRICE: 330 million (approximate)
TERMS: Duopoly deal in Greensboro
BUYER: HMW Communications,
headed by President/CEO Owen
Weber of Atlanta. The new group is
financed by Hicks, Muse & Company
of Dallas. Weber was formerly Exec.
VP/Radio at Summit Communica-
tions. Phone: (404) 3910109
SELLER: Voyager Communications
Group, headed by Carl Venters and
Jack McCarthy. Phone: (919) 781-7333
BROKER: George Reed of Media Ser-
vices Group

WRDU/Wilson (Raleigh), NC
FREQUENCY: 1061 MHz

POWER: 100kw at 1350 feet
FORMAT: AOR

WMFR-WMAG & WNEU/High
Point-Eden (Greensboro), SC
FREQUENCY: 1230 kHz; 995 MHz
945 MHz

POWER: 1kw; 100kw at 1499 feet;
100kw at 982 feet

FORMAT: News/Talk; AC; Country

WOIC & WNOK/Columbia, SC
FREQUENCY: 1230 kHz; 104.7 MHz
POWER: 1kw; 98kw at 1000 feet
FORMAT: Urban; CHR

WLWZ-AM & FM/Easley
(Greenville), SC

FREQUENCY: 1360 kHz; 103.9 MHz
POWER: 1kw day/36 watts night; 3kw
at 328 feet

FORMAT: Urban

~ Group Deals
Harpole Stations

PRICE: $1.06 million for 50.01%
TERMS: Stock sale from mother to

son for assumption of $100,000 in
debt and a 12-year promissory note

for $960,000 at no interest, with
monthly payments of $6667 and addi-
tional annual payments of $80,000
BUYER: Willis Jay Harpole of Uvalde,
TX, increasing his stock ownership of
Eagle Pass Broadcasters Inc. and
Border Broadcasters Inc. from
4999% to 100%

SELLER: Mary Elizabeth Harpole of
Uvalde, seiling her entire 50.01%
stake in both corporations

KEPS & KINL/Eagle Pass, TX
FREQUENCY: 1270 kHz; 92.7 MHz
POWER: 1kw day/33 watts night; 3kw
at 225 feet

FORMAT: Spanish; Country

KVOZ & KOYE/Laredo
FREQUENCY: 890 kHz; 94.9 MHz
POWER: 1kw; 100kw at 1000 feet
FORMAT: Spanish; Country

Star
Media

Group, Inc.

Joseph M. Field

Entercom
has agreed to transfer the assets of

KOQL-FM
Oklahoma City, OK
for
Stephen L. Robertson & Pete Schulte

of
NewMarket Media Corporation

“Radio’s Full Service
Financial Specialists”ru

17304 Preston Road, Suite 265 « Dallas, Texas 75252 « (214) 713-8500

Northeast Kingdom
Broadcasting Inc.

PRICE: $300,000 for 50%

TERMS: Stock sale for $45,000 cash
and a seven-year promissory note for
$255,000 at the prime rate plus one
percentage point (interest-only
monthly payments for the first year
and amortized thereafter)

BUYER: Eric Johnson of Brookline,
MA, increasing his stock ownership
of Northeast Kingdom Broadcasting
Inc. from 50% to 100%

SELLER: South Shore Bank, exercis-
ing its right under a stock pledge
agreement to conduct a private sale
of a 50% stock interest pledged by
Dr. Brent Lambert of Hingham, MA as

security for a 1990 loan renegotiation.
{Dr. Lambert did not sign the FCC ap-

ptication for this transaction.)
BROKER: New England Media

WIKE/Newport, VT
FREQUENCY: 1490 kHz
POWER: 1kw

FORMAT: Country

WSTJ & WNKV/

St. Johnsbury, VT
FREQUENCY: 1340 kHz 1055 MHz
POWER: 1kw; 400 watts at 1700 feet
FORMAT: AC; Country

KQBR/Davis (Sacramento)
PRICE: $2.5 million

TERMS: Asset sale for cash. This
transaction was negotiated by Syn-
dicated Communications, headed by
President Terry Jones, a venture cap-
ital company which then assigned
the contract to the buyer. The buyer
has negotiated an LMA with the
seller.

BUYER: Progressive Media Group
Inc., owned by Ricky Tatum, Mary
White, and Lawrence Tanter of Sac-
ramento.

SELLER: KYLO Radio Inc., a wholly
owned subsidiary of publicly traded
EZ Communications (Nasdaq: EZ-
ClA), headed by President Alan Box.
It owns KRAK-AM & FM/Sacramen-
to and eight other stations in six mar-
kets. It is selling this station to allow
for its purchase of KNCl/Sacramen-
to. EZ also has deals pending to buy
KSD-AM & FM/St. Louis and
WQKB/Pittsburgh. Phone: (703)
591-1000.

FREQUENCY: 104.3 MHz

POWER: 2.96kw at 462 feet

WO A et anradinohictory com

TRANSACTIONS AT A GLANCE

® KVOZ & KOYE/Laredo, TX

® WIKE/Newport, VT

@ KICT/Wichita $939,000
® WBUF/Buffalo $4 million

® WLLF/Mercer, PA $400,000

@ KLSF/Amarillo, TX $700,000

® Harpole Stations $1.06 million for 50.01%
©® KEPS & KINUEagle Pass, TX

@ Northeast Kingdom Broadcasting Inc. $300,000 for 50%

® WSTJ & WNKV/St. Johnsbury, VT
® KQBR/Davis (Sacramento), CA $2.5 million
@ KUPU (FM CP)Pearl City (Honolulu), H! $617,521
@ KFMH/Muscatine (Davenport), 1A $1.7 million

® WEZO/Avon (Rochester), NY $465,000
© WWLF/Copenhagen (Watertown), NY $400,000

© WWFN/Lake City, SC $400,000 (estimated)

® WJZM & WTWL/Clarksville-McKinnon, TN $385,000

® WNOO & WFXS/Chattanooga-Soddy Daisy, TN $1,509,661
® WYBM/Minor Hill, TN $310,000

® WKWT/Union City, TN $400,000

® KAND-FM/Corsicana, TX $300,000

® KDNT/Denton (Dallas-Ft. Worth), TX $560,000
® KVEZ/Smithfield, UT $325,000

® WMJB/Evansvilie, Wl $565,000

FORMAT: Country (The buyer plans
an NAC format))

BROKER: Kalil & Company
COMMENT: This station sold for $2
miltion in April of this year.

KUPU (FM CP)/Pearl City
{Honolulu)

PRICE: $617,521

TERMS: Duopoly deal; asset sale for
cash

BUYER: Newlex Communications,
headed by President Robert Sherman
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of Chappaqua, NY. It is buying KSSK-
AM & FM/Honolulu-Waipahu and
KRZR/Hanford (Fresno), CA. Phone:
(212) 355-5288
SELLER: Paul Yang of Pasadena, CA.
He is an applicant for a new FM at
Morro Bay, CA. Phone: (213) 681-0600
FREQUENCY: 101.9 MHz
POWER: 100kw at 1806 feet
COMMENT: The application states
KUPU-KSSK-AM & FM had a combin-
ed share of 216% in the Summer
1993 Arbitron survey of the Honolulu
metro.

Continued on Page 8
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MEDIA
- INTELLIGENCE

It means finding out what your competitors are
doing—as soon as they start to do it.

' Only Competitive Media Reporting,
with the widest range of multi-media
advertising expenditure information,
can answer every single one of these
questions:

“What products are they advertising?”
_ “What markets are they running in?”
“What media are they using?” “When did they start running?”
“What does their creative look like?” “How much are they
spending on the campaign?”

As a powerful, information-gathering company, we combine
LNA, MediaWatch, RER, and RTV Reports. No other service
comes close to our collection of historical and current multi-
media information. And now CMR offers a growing number of
workstation-based delivery systems.

Need the best, most accurate competitive information?

Call CMR at 1-800-562-3282. In New York, 212-789-1400.

COMPETITIVE MEDIA REPORTING

g s L1 wanna amaricanradiohistorny com
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RADIO BUSINESS

below the original price.

WLGO Seeks Distress Sale

tandard Broadcasting Co. (SBC) —

owner of WLGO/Lexington, SC — has

asked permission to sell the station
under the FCC’s distress sale policy.

The company is worried the Commission might
block the pending sale of WLGO to AARC Broadcast Pro-
perties because of misrepresentations made by WLGO's
GM during SBC's attempt to win a new FM license for
Lexington. In its request, Standard offers to sell WLGO
to African-American-owned AARC for $112500 — 25%

Under the distress policy, licensees who are in dan-
ger of losing their license may sell their stations to mi-

nority-controlled groups for no more than 75% of their
market value.

Uncle Sam’s Got A Deal

oice of America has decided to sell its
radio broadcasting facilities in Belize,
which include two 100kw AM transmit-
ters, its own power plant, and approximately
240 acres (leased from the Belize government)
at Orange Point on the Gulf of Honduras.
VOA’s Belize Relay Station currently transmits pro-
grams (originating in Washington) to Honduras and Guate-
mala in both English and Spanish. Clinton Administration
budget-cutting will take the station dark by the end of

Continued from Page 6

March. VOA's Washington headquarters is fielding calls
from potential buyers. The VOA announcement notes that
any buyer will have to negotiate with the Belize govern-
ment for a broadcast license and the land lease.

FCC Rejects WBZZ Review

In dismissing competing applicant Allegheny Broad-
casting’s petition for review of a hearing order that drop-
ped those issues, the Commission said Allegheny had
failed to make the required showing that its petition in-
volved an important point of law that must be address-
ed in order to resolve the proceeding. Despite the
Commission ruling, EZ still faces a license renewal hear-
ing on the overall issue of whether it's better qualified
than Allegheny to be WBZZ'’s licensee.

TRANSACTIONS

Continued from Page 6

KFMH/Muscatine (Davenport)
PRICE: $1.7 million

TERMS: Duopoly deal. The buyer will
program this station under an LMA
effective January 1, 1994.

BUYER: Connoisseur Communica-
tions, headed by President Jeffrey
Warshaw. It is buying KJOC &
WXLP/Davenport, |A-Moline, IL and
WFDF & WDZZ/Flint, MI. Warshaw
also has interests in KPPC/Pasadena,
CA and WKIX & WYLT/Raleigh.
Phone: (212) 909-0590

SELLER: Flambo Broadcasting Inc.,
headed by President John Flambo
FREQUENCY: 99.7 MHz

POWER: 100kw at 1201 feet
FORMAT: AOR

BROKER: Dale Cowle represented
the seller; Randy Jeffrey of Media
Venture Partners represented the
buyer.

KICT/Wichita

PRICE: $939,000

TERMS: Duopoly deal; asset sale for
cash

BUYER: Great Empire Broadcasting
Inc., headed by President Mike Lynch.
It owns KFDI-AM & FM/Wichita and
eight other stations in four markets.
Phone: (316) 838-9141

SELLER: Stuart Broadcasting Compor-
ation, headed by President Jon Stu-
art. Phone: (918) 7445222
FREQUENCY: 951 MHz

POWER: 100kw at 899 feet
FORMAT: AOR

COMMENT: The appiication states
KICT-KFDI-AM & FM had a combin-
ed share of 226% in the Summer
1993 Arbitron survey of the Wichita
metro.

WEZO/Avon (Rochester)
PRICE: $465,000

TERMS: Duopoly deal. Asset sale for
$225,000 cash and $240,000 to be
paid under a consulting agreement.
BUYER: Lincoln Group Ltd., owned
by Albert L. Wertheimer of Manlius,
NY; John Palvino of Rochester; and
the Estate of Albert Wertheimer,
voted by Albert L. Wertheimer. They
own WHAM & WVOR/Rochester;
WSOM & WQXK/Salem (Youngs-
town), OH; and are selling WBUF/Buf-
falo (see below). Phone: (315) 478-5030
SELLER: Radio Livingston L.P., head-
ed by Robert Savage of Lima, NY. it
owns WYSL/Avon. Phone: (716)
346-3000

FREQUENCY: 93.3 MHz

POWER: 17kw at 403 feet
FORMAT: AC *

COMMENT: The application states
WEZOWHAM & WVOR had a com-
bined share of 19.6% in the Summer
1993 Arbitron survey of the Rochester
metro.

WBUF/Butfalo

PRICE: $4 million

TERMS: Duopoly deal; asset sale for
cash

BUYER: Pyramid Broadcasting, head-
ed by CEO Richard Balsbaugh. It
owns WHTT-AM & FM/Buffalo and
seven other stations in five markets.
It is buying WAQS & WAQAQ/Char-
lotte. Phone: (617) 396-5170
SELLER: Lincoln Group Ltd., owned
by Albert L. Wertheimer of Manlius,
NY; John Palvino of Rochester, NY;
and the Estate of Albert Wertheimer,
voted by Albert L. Wertheimer. They
also own WHAM & WVOR/Roches-
ter; WSOM & WQXK/Salem (Youngs-
town), OH; and are buying WEZO/
Avon (Rochester), NY (see previous
listing). Phone: (315) 478-5030.
FREQUENCY: 929 MHz

POWER: 91kw at 580 feet
FORMAT: AC

BROKER: Media Venture Partners

WWLF/Copenhagen
(Watertown)

PRICE: $400,000

TERMS: Asset sale for $50,000 cash,
monthly payments of $3000 for 100
months, and a final payment of
$50,000 in the 101st month

BUYER: Force Communications Inc.,
owned by Ezra Ford Il of LaFargeville,
NY and Glenn Curry of Watertown,
NY. Phone: (315) 658-9967

SELLER: Tia A. Soliday, a sole pro-
prietor. She is Business Manager of
WAQX/Manlius (Syracuse), NY and is
an applicant for a new FM at Mexico,
NY. Phone: (315) 672-8248
FREQUENCY: 106.7 MHz

POWER: 200 watts at 1227 feet
FORMAT: AOR

WLLF/Mercer
PRICE: $400,000
TERMS: Duopoly deal; asset sale for
$50,000 cash and a 10-year promis-
sory note for $350,000 at 10% interest
BUYER: Brandt-Sarvas Communica-
tions, owned by Karl Brandt of
Mercer and Francis Sarvas of Sharon,
PA. They each own 33.33% of WWIZ/
Mercer. Phone: (412) 981-4580
SELLER: Mercer County Broadcast-
ing Corp., owned by Peggy Engrao
and Al Zippay. Phone: (412) 662-5361
FREQUENCY: 96.7 MHz

POWER: 1.4kw at 485 feet
FORMAT: Contemporary Christian

South Carolina

WWFN/lLake City (Florence)
PRICE: $400,000 (estimated)
TERMS: This transfer is being made
as part of an “Agreement Not To Ex-

ecute On Judgment” The buyer had
obtained a judgment against the
seller in the amount of $433,333 plus
interest and attorneys’ fees. In return
for the buyer not executing the judg-
ment, the seller has agreed to trans-
fer the license and assets of this
station and pay the buyer an addi-
tional $10,000 within five years.
BUYER: Florence County Broadcast-
ing Company, owned by Robert Hil-
ker of Davidson, NC and William
Rollins of Huntersville, NC. They have
interests in six other radio stations
and one TV station. Phone: (704)
825-5272

SELLER: John H. Wiggins dba Wig-

gins Broadcasting. Phone: (806)
3551044

FREQUENCY: 100.1 MHz
POWER: 2850 watts at 482 feet
FORMAT: Gold

WJZM & WTWL/Clarksville-

McKinnon

PRICE: $385,000

TERMS: Duopoly deal; asset sale for
cash

BUYER: TennAire Communications
Inc., owned by Fred Greene of
Russellville, KY; M. Stephen Pitt of
Louisville; Douglas Summer of Lou-
isville; Edward Celsor of Allensville,
KY; Charles Triplet of Goshen, KY;
John Ackerson of Louisville; and
Richard Williams of Louisville. They
own WDXNI/Clarksville, TN. Phone:
(502) 589-5235

SELLER: WJZM Inc., owned by Trent
Knott and Ted Young. Phone: (615)
6456414

FREQUENCY: 1400 kHz, 101.5 MHz
POWER: 1kw; 790 watts at 608 feet
FORMAT: AC

WNOO & WFXS/
Chattanooga-Soddy Daisy
PRICE: $1,509,661

TERMS: Transfer of licenses and as-
sets to the buyer, a secured creditor
with a claim of $1,509,661, pursuant
to an order of the US. Bankruptcy
Court for the Eastern District of Ten-
nessee

BUYER: Pye Broadcasting Inc., own-
ed by Lionel Pye Jr. of Dalton, GA.
Phone: (615) 8941023

SELLER: Tennessee Communica-
tions L.P., represented by William
Sanders as secretary of its general
partner, Chattanooga Broadcasting
Inc. Phone: (404) 355-6800
FREQUENCY: 1260 kHz;, 102.3 MHz
POWER: 5kw daytimer; 3kw at 285
feet

FORMAT: Variety; Classic Rock

WYBM/Minor Hill

PRICE: $310,000

TERMS: Asset sale for cash
BUYER: Broadcast One Inc., owned
by Hundley Batts Sr. and Virginia

R T O N ISTO Y COM

Caples of Huntsville, AL. They own
WEUP/Huntsville. Phone: (205)
533-6200

SELLER: Hometown Broadcasting
Inc., represented by VP James Car-
din. Phone: (205) 363-4583
FREQUENCY: 921 MHz

POWER: 1.2kw at 460 feet
FORMAT: Gold

WKWT/Union City

PRICE: $400,000

TERMS: Duopoly deal; asset sale for
cash

BUYER: Twin States Broadcasting
Inc,, owned by Rodney Taylor of
South Fulton, TN. He owns WLJJ/
Union City. Phone: (901) 479-3893
SELLER: Reelfoot Broadcasting,
headed by President Halbert Dodd.
Phone: (901) 885-2014

FREQUENCY: 104.9 MHz

POWER: 3kw at 298 feet

FORMAT: Country

KLSF/Amarillo

PRICE: $700,000

TERMS: Duopoly deal; asset sale for
cash

BUYER: Catalyst Broadcasting Ltd.,
owned by Daryl Hays, Rick Herrman,
and Ron Nixon of Houston. They own
KIXZ & KMML/Amarillo. Phone: (713)
623-8133

SELLER: Westwind Broadcasting
Inc., headed by President Keith
Adams. It also owns KPUR-AM & FM/
Amarillo-Canyon, and Adams has an
interest in KDCD/San Angelo, TX.
Phone: (806) 371-9797
FREQUENCY: 96.9 MHz

POWER: 100kw at 1006 feet
FORMAT: AC

COMMENT: The application states
KLSF-KIXZ & KMML had a combin-
ed share of 21.6% in the Spring 1993
Arbitron survey of the Amarillo metro.

KAND-FM/Corsicana

PRICE: $900,000

TERMS: Duopoly deat; asset sale for
cash

BUYER: Rodriguez Broadcasting Inc.,
owned by Marcos Rodriguez Jr. of Ir-
ving, TX. He is a principal owner of
KESS & KLTY/Ft. Worth and pro-
grams KMRT/Dallas under an LMA.
He is also buying KDNT/Denton
(Dallas-Ft. Worth) (see below). Phone:
(214) 630-8531

SELLER: KAN-D Land Inc., owned by
Richard Parker. He also owns KAND
(AM)YCorsicana. Phone: (903) 874-7421
FREQUENCY: 107.9 MHz

POWER: 100kw at 842 feet
FORMAT: Country

BROKER: Gammon Media Brokers
Inc.

COMMENT: The application states
KAND-FM-KESS & KLTY & KMRT
had a combined share of 4.7% in the
Spring 1993 Arbitron survey of the
Dallas-Ft. Worth metro.

"'_""'—"Y_'—r__r'_——

KDNT/Denton

(Dallas-Ft. Worth)

PRICE: $560,000

TERMS: Duopoly deal; asset sale for
cash

BUYER: Rodriguez Broadcasting inc.
(see KAND-FMICorsicana listing)
SELLER: KDNT Radio Inc., owned by
Galen, Elnora, and Jesse Gilbert.
They own 10 other stations. Phone:
(903) 439-4985

FREQUENCY: 1440 kHz

POWER: S5kw day/500 watts night
FORMAT: News/Talk

COMMENT: The application states
the signal contour of KDNT overlaps
with KESS, but not with KMRT, so the
buyer will not have attributable inter-
ests in more than two AMs overlap-
ping each other. The application also
states KDNT-KMRT & KESS & KLTY
& KAND-FM had a combined share
of 4.7% in the Spring 1993 Arbitron
survey of the Dallas-Ft. Worth metro.

KVEZ/Smithfield
PRICE: $325,000
TERMS: Asset sale for $50,000 cash,
assumption of a promissory note
payable to M&M Broadcasting Inc. for
$114,297, and issuance of a 15-year
promissory note payable to the seller
for $160,703

BUYER: Logan River Media Corp.,
owned by Lavon Randall of St.
George, UT. He owns 50% of KFMD!/
St. George; 50% of KLGG/Delta, UT;
50% of an applicant for a new FM at
Richfield, UT; and is buying KUFA &
KGSC/Tremonton, UT. Phone: (801)
753-2200

SELLER: Ronald Christner et al. of
Logan, UT, a limited partnership.
Phone: (801) 753-8210

FREQUENCY: 103.9 MHz

POWER: 3kw at 131 feet

FORMAT: Classic Rock

WMJB/Evansville

PRICE: $565,000

TERMS: Asset sale for cash
BUYER: Seehafer Broadcasting
Comp., owned by Donald Seehafer of
Manitowoc, WI. He owns WOMT &
WQTC/Manitowoc; WXCO & WYCO/
Wausau, WI; and is buying WMGU/
Stevens Point, WI. Phone: (414)
682-0351

SELLER: Wisconsin Radionet L.P.,
whose general partner is Capital
Radio Services, headed by President
Carl Hurlebaus. He also owns
WGRQ/Colonial Beach, VA. Phone:
(301) 925-7905

FREQUENCY: 1059 MHz

POWER: 1.4kw at 482 feet
FORMAT: Classic Rock
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Highly researched and technically superior music

libraries — the choice of over 3,000 radio stations
around the world.

CD Hits of the week for AC, CHR, COUNTRY,
URBAN and AOR.

The newest jingles for KIS-FM, WMXV, KSCS, WPLJ,
Virgin Radio and many others. Delivered to your
station on CD. New demos available for all formats.

Get our newest demo reel and find out why Gannett,
Bonneville and others have turned to us for creative,
cost-effective television production.

See why we're so HOT!

Our newest and hottest production library for radio.
All brand new hot tracks and production elements.
It breaks all the rules!

The best song parodies and comedy bits
released weekly on CD.

Our newest fully integrated automation and live-assist
system. New features and enhancements including
audio controller with software-controlled audio levels
and mixing.

Powerful, easy to use music scheduling software,
in use on over 200 stations.

(800) TM CENTURY | The world Standard®

- " TOhisStory com
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- Jenkins Named Columbia VP/Media

PR vet Larry Jenkins has joined Columbia
Records as VP/Media. He'll be based in New York.

“Larry’s leadership skills were well-proven at
Capitol Records noted Columbia VP/GM Fred Ehr-
lich. “His forward thinking and innovative ideas
represent a great asset for the continued growth
of Columbia”

Jenkins was VP/Media & Artist Relations at
Capitol. He previously was Sr. Director/Publicity at
Arista Records and before that was on the staffs
of Exposure Public Relations and The Group
Public Relations.

WMXV/New York Boosts Bevilacqua To GSM

Five-year WMXV/New York LSM Deborah
Bevilacqua has been promoted to GSM. She suc-
ceeds Mike Valentino, who exits the Bonneville AC
to begin his own marketing company.

“As a sales executive and manager, Debbie
has demonstrated that she's a true sales profes-
sional} commented VP/GM Mark Bench. “We're de-
lighted that she’s accepted the challenge as GSM
— a position for which she is amply prepared”

Bevilacqua has been with WMXV since 1984
and was NSM before being promoted to LSM. She
previously was a buyer for Sevino, Coyne & Medin

- Communications.

sgsmsnsies

Bevilacqua

Forster To Fill Programming Post
At WSSL/Greenville, SC Combo

Former KIKK-FM/Houston middayer Bob Forster is the new PD
at WSSL-AM & FM/Greenville, SC. He assumes the PD duties from
Loyd Ford, who was promoted to OM at the combo and crosstown
AC WMYI-FM when the latter was purchased by WSSL's parent com-

pany last May.

Forster told R&R, “Becoming an integral part of a well-established
team s a tremendous opportunity. [VPIGM] John Cullen and Loyd have
consistently demonstrated what it takes to win, and | look forward to
being part of the continuing success”

Forster programmed crosstown Lite AC WWMM from 1989-91 and
worked parttime at WSSL and WMY| before taking the midday post

at KIKK two years ago.

Decca

Continued from Page 1

Hinton commented, *It's an hon-
or to be reviving the historic Decca
name for a new label that will be de-
voted to the same kind of focused
A&R. marketing, promotion. and
artist development that has made
MCA/Nashville such a success.
Mark was a key figure in our deci-
sion to start up a second label, and
he brings a wealth of experience and
talent to his role. With this appoint-
ment, the creative leadership of the
label is firmly in place and couldn't
be in better hands.”

Wright said, “I've admired the
MCA/Nashville operation for many
years, and it is the standard for the
industry in all areas. It's a great
pleasure to be at the creative helm
of what [ know is going to be an ex-
citing new label "

Wright has produced three gold
albums for MCA/Nashville artist
Mark Chesnutt and co-produced
Clint Black’s first album. He cur-

rently produces Shawn Camp, An-
dy Childs, Greg Holland, and
Pirates Of The Mississippi, though
he will continue to produce only
Chesnutt. Prior to producing inde-
pendently, Wright was in RCA/
Nashville's A&R department from
1984-89.

Landmark Label

Decca, one of the earliest major
pop labels. has a rich Nashville
history. Decca’s Paul Cohen was the
first person to hold regular sessions
in town, an endeavor he began in
1945. In the *50s, Decca, along with
Columbia, joined RCA and Capitol
in establishing permanent Nashville
offices. The label's musical output
included countless hits by such art-
ists as Ernest Tubb, Kitty Wells,
Webb Pierce, Patsy Cline, Bill An-
derson, Conway Twitty, Loretta
Lynn, and Jack Greene. In 1972
Decca, along with Kapp and Uni,
was folded into the MCA label.

tic's Steve Ellis.

WPLJ's Everyday Visit

While in NYC to promote his “Both Sides” LF, Phil Collins performed
the song “Everyday” for WPLJ's morning team. Pictured (I-r) morning
producer Elliot Segal and co-host Todd Pettengill, News Director Naomi
DiClemente, Collins, PDImorning co-host Scott Shannon, and Atlan-

Bartlett Tapped As Group W/
Philly TV, Radio News Chief

WBZ-TV/Boston ND Jeff Bart-
lett has been named Director/News
Programming for Group W's Phii-
adelphia broadcast properties, in-
cluding its KYW & WMMR radio
combo and KYW-TV, Bartlett, who
assumes his new duties January |,
replaces Scott Herman, who was
recently named VP/GM of the com-
pany’s WINS/New York.

Bartlett joined WBZ-TV in July
1992 and played a central role in the
integration of WBZ’s radio and tele-
vision news operations. The same
type of consolidation is now under
way at the Philadelphia stations.

Bartlett was previously a Sr. AE
with Audience Research &‘ Devel-

BARTLETT/See Page 14

Taylor Heads New
Atlantic Jazz Division

Atlantic Rec- |
ords has estab-
lished a new jazz
department. At-
lantic Jazz, and
tapped  Michelle
Taylor as Sr. Di-
rector of the ven-
ture. Taylor will
be based in New
York and report to
Atlantic Exec. VP/
GM Val Azzoli and Sr. VP/Black
Music Richard Nash.

“Jazz is one of the cornerstones
in the foundation of Atlantic Rec-
ords.” noted Azzoli. *“With the es-
tablishment of a new full-service
Jazz department, we'll be able to ex-
pand our jazz roster while devoting
more of the company’s resources to
developing and breaking jazz artists.
We're looking forward (o great
things from Michelle and her capa-
ble, experienced staff.”

Taylor

Joining Taylor on that staff are
Eulis Cathey, who has been named
National Director/Promotion. and
Nicole Sutherland, who will func-

ATLANTIC/See Page 14

How smart
avoid

Stop your listeners from wandering. Give them the
right mix of music and information. Metro Networks

keeps your listeners moving in the right direction. Be ’.‘

FOR MORE INFORMATION CALL US AT 1-800-800-NEWS METRO NETWORKS

smart, call Metro Networks for Metro News.

* METRO TRAFFIC CONTROL ¢« METRO NEWS * METRO SPORTS e METRO WEATHERBANK
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® WILLIAM FILES succeeds DICK
CARR as GM at WHEN-AM & FM/
Syracuse. Concurrently, former Sham-
rock Broadcasting Director/Special
Projects JOHN DEW accepts Files’s
previous VP/GM post at WILS-AM &
FM/Lansing.

® GINA MAXWELL steps up from
Station Manager to VP/IGM at
WOWO-AM & FM/Fort Wayne, IN.

@ BRIAN KENNEDY joins KSET/EI
Paso as VP/Operations. He served as
PD/moming personality at crosstown
KPRR from 1978-82.

® LARRY CAIN assumes GSM
duties at WFWI/Ft. Wayne, IN. He has
spent the last eight years working in
broadcast sales.

® ELAINE BAKER has been pro-
moted from AE to NSM at WOMC/De-
troit.

Records

@ ANTHONY PIPITONE has been el-
evated from Exec. VP/Treasurer to
President of Warner Special Pro-
ducts. He replaces retiring founder
MICHAEL “MICKEY” KAPP, who will
continue as senior advisor to Warner
Music Group’s chairman.

D. Anthony — Overnights

. KSOL/San Francisco (408)
© 4331963

. Rob “Noxious” Frazier —

: Mornings KKDJ/Fresno (209)
222-2373

Chuck Geiger — Mornings

394-5906

Joel Habbeshaw — Nation-
al Director/Alternative Promo-
tion Maverick Records (213)
937-2027

Danny Palacios — Over-
“ nights KBOS/Fresno (209) 275-
i 8551

KZPS/Dallas-Ft. Worth (214) =

@ CHRISTOPHER ROBERTS rises to
President at PolyGram Classics &
Jazz. He formerly was VP/Internation-
al Marketing at PolyGram Records. In
related activity, PolyGram Group
Distribution boosts PATRICK CLAN-
CY from Director/Financial Planning
to VP/Finance & Administration.

Levy

Roberts

® MATT LEVY moves up from Mar-
keting Coordinator/Boston to Direc-
tor/National Secondaries at Elektra
Entertainment.

@ KEVIN DAY segues to Drive Enter-
tainment as Director/Sales. Prior to
his appointment, he was Regional
Sales Manager at Navarre Corp.

® BETH KRAKOWER has been ap-
pointed Director/Alternative Radio
Promotion at Mechanic/Futurist Rec-
ords. She previously was Pipeline
Records’ Director/Promotion.

@ HANS HAEDELT has been tapped
as Manager/A&R at MCA Records. He
exits Interscope Records’ East Coast
A&R Department.

® DARREN JOHNSON, previously
A&R Coordinator at EastWest Rec-
ords America, has been upped to
A&R Manager.

@ JEREMY KLOTZ has been named
Sr. Director/Pre-Press Production at
Sony Music. He most recently serv-
ed as an independent consultant for
Sony Music's DeskTop Graphics
project.

® NICK MARTINELLI, currently a
record producer, has formed Watch-
out Records. He'll operate under the
MNM Music Group Inc. umbrella with
partner HERB MOELIS. The new la-
bel — which will be marketed and
distributed by Mercury Records —
can be contacted on the West Coast

at 1410 Second St., 3rd Floor, Santa
Monica, CA 90401 and on the East
Coast at 40 W. 57th St., Suite 1510,
New York, NY 10019; the phone num-
bers are (310) 821-7240 and (212)
586-3600, respectively.

National Radio

@ SUSAN STEPHENS becomes Re-
gional Sales Manager at Broadcast
Programming (BP), exiting her OM
post at WWLK-AM & FM/Lexington,
KY. And former Bonneville Broadcast
Systems (BBS) VP/Operations WAL-
TER POWERS will supervise the tran-
sition of BBS clients to BP's
operation.

® WESTWOOD ONE is presenting “A
Honky Tonk Christmas” Hosted by re-
cording artist Alan Jackson, the hol-
iday special airs the week of
December 13. On January 3, 1994,
WWH1 is set to distribute “Sister 2 Sis-
ter” Hosted by Jamie Foster Brown,
the daily, two-and-a-half-minute
gossip feature is geared toward UC
audiences; (310) 840-4383.

@ SUN RADIO NETWORK will begin
offering “In Focus” on January 2,
1994. Hosted by David Kelley and Ray
Newman, the weekly, hourlong talk
program will air Sundays at 3pm ET.
Beginning February 7, 1994, the net-
work will present the daily, hourlong
“Ed Berliner's Press Box” at 2pm ET,
(813) 572-9209.

Births
WGH-FM/Norfolk MD/mid
day talent Mare Carmody, hus-
% band Sheldon, daughter
#  Alexandra Rose, November 29.
#  WHMQI/Findlay, OH PD
= Todd Mitchell, wife Alyce,
#  daughter Alyssa Michelle, No-
vember 27.

RCA Records Sr. Director/
A&R Lou Simon, wife Marla,
daughter Sarah Elizabeth, No-
vember 27.

KPOl/Honolulu afternoon
= talent Lisa De Le Cruz, hus-
% band Ernie, daughter Peyton,
November 16.

® MJI BROADCASTING is slated to
present “Bedtime With Bamey” in late
January 1994. in conjunction with
EMI Records Group and the Lyons
Group, the 10-minute children’s pro-
gram will air Sundays at 7:30pm; (212)
245-5010.

® MEDIATRACKS COMMUNICA-
TIONS is producing “Lifetime Of
Health!” The daily, 60-second health
and medical features are set to debut
January 3, 1994; (708) 3171515,

Industry

® MARK GRAY — VP/Sales Manager
at Katz Radio — shifts from New
York to Los Angeles. Concurrently,
the firm's Philadelphia branch ups
NINA MAURO from Sr. AE to Sales
Manager.

® ROTHA MADDOX advances from
Sr. AE/New York to Sales Manager/
Philadelphia at Christal Radio.

® DAVID ELLMAN has been elevated
from Director/Finance to VPIGM at
Chrysalis Music Group.

® KNOX MILLAR steps up from Di-
rector/UK & Eire to Sr. VP in EMI Mu-
sic's Human Resources Department,
effective January 1, 1994.

@ JILL WILLIS, formerly an exec at
Paisley Park Records, has formed
Renaissance Management Inc. The
artist management firm can be con-
tacted at 6890 Utica Terrace, Chan-
hassen, MN 55317; (612) 474-2664.
® PAMELA BENJAMIN and LUISA
RIANO have established Rock 'N’
Baby Boomers, an independent rec-
ord promotion company devoted to
children’s music. President Benjamin
will oversee the West Coast office,
located at 1164A Westlake Bivd,,
Westlake Village, CA 91361; (800) 769
5431. VP Riano operates the East
Coast branch: 244 E. 86th St.,, Suite
55, New York, NY 10028; (800) 769
5430.

Changes

AC: Brad Shepard assumes morn-
ings at WMAS-FM/Springfield, MA
.. . FSA WLW/Cincinnati and midday
personality Mike McConnell agree to
a new five-year deal.

AQOR: KSTR-FM/Grand Junction,
CO boosts Torre Stegman and Mitch
Stelling to afternoons and evenings,
respectively ... WIMX/Harrisburg
parttimer Amy Warner segues to
overnights at crosstown WTPA . . .
Jave ‘‘The Wave'’ Patterson shifts
from weekends to overnights at KISS/
San Antonio . . . Juli Jay steps in as
News Director/morning co-host at
WWGZ/Flint, Ml . . . Rebecca Webb
is set to rejoin KINK/Portland as
morning news anchor on December 6.

CHR: WPRO/Providence ups part-
timer Dave Morris to Production Di-
rector/overnight talent, replacing
Toddzilla.

Classic Rock: WOZZ now can be
reached at 1500 N. Casaloma Dr.,
Suite 307, Appleton, WI, 54915-8220;
(414) 733-4990.

NAC/Contemporary Jazz:
Newly appointed at KSS.J/Sacramen-
to are Marketing Director Mike Mar-
tis, Administrative Assistant/National
Sales Coordinator Regina Smith, and
midday talent Tina Stafford.

SEE

New Rock: Jimmy Buff — most
recently co-host of now-defunct
WNWK/New York and a former
WNEW/NY morning show producer —
Joins WDST/Woodstock-Poughkeepsie,
NY as Production Director/parttime
air personality ... KNNC/Austin's
new phone number: (512) 863-0077
.. . KLZR/Lawrence, KS requests all
music calls be directed to (913)
841-5924.

Records: EastWest Records
America welcomes former CAA Music
Department staffer Lara Hill as A&R
Representative . . . Antoine Shamlee
joins newly formed Watchout Records
as A&R Representative. Mark Fried-
man becomes Director of the label's
publishing arm ... Jane Lipsitz
moves up to Supervisor/Marketing &
Sales at PolyGram Diversified Enter-
tainment.

National Radio: ABC Radio
Networks taps the “‘real”” Santa Claus
for daily, 60-second holiday reports.

Industry: Katz Radio AE Ken
Ossen segues from New York to Los
Angeles . . . Former PolyGram/Island
Music VP/Creative Victoria Clare and
Calliope Recording Studios’ Lenny
Johnson hecome Talent Consultants
at Fiction Songs' Los Angeles and
New York offices, respectively.

_Wait. Don't Touch That Keyboard!

A DAD system can be configured to fit
your specific needs and your budget. Add
additional channels and workstations as
your needs grow.

The number of playlists you can store in
DAD’s memory is unlimited. And its
powerful ARRAY feature puts 144 audio
events at your fingertips for instant
playback.

No cart machines...No tapes...No
keyboard...No computer wizards...No
hassle. Just one free phone call, DAD’s
touch screen and your imagination.
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Touch DAD'’s screen instead.

ENCO's DAD486x Digital Audio
Delivery System really performs at your
fingertips. Eliminate the expense of
operating and maintaining traditional
cartridge machines.

Improve your audio and your bottom
line. Because DAD’s advanced produc-
tion and operating features are so
intuitive and easy to understand, your
system will begin to pay for itself as soon
as it’s installed.
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WEEKEND BOX OFFICE
NOVEMBER 26-28

1 Mrs. Doubtfire $20.46
(Fox)*

2 Addams Family
Values (Paramount)

3 A Perfect World
(WB)*

4 The Three $7.64
Musketeers (Buena Vista)

§ Carlito’s Way 3462
(Universal) .

6 My Lite
(Columbia)

7 We're Back: A
Dinosaur’s Story
(Universal)*

8 The Nightmare
Before Christmas
(Buena Vista)

9 Man’s Best Friend
(New Line)

10 The Piano
(Miramax)
All figures in millions
*First week in release
Source: Entertainment Data Inc
COMING ATTRACTIONS: No
music-related movies opening
this week.

$10.65

$8.07

$420

$3.70

$332

$2.83

$2.44

® A PERFECT WORLD (Reprise)

® CARLITO’S WAY (Epic Soundtrax)

Single: | Love Music/Rozalla

Featured Artist: Danny Elfman
® COOL RUNNINGS (Chaos)

©® BEVERLY HILLBILLIES (Fox/RCA)

NEW THIS WEEK

CURRENT
©® ADDAMS FAMILY VALUES (Atlas/PolyGram)
Featured Artists: HTown, Brian McKnight, PM Dawn

® DEPECHE MODE:

DEVOTIONAL

(Warner Reprise)

Directed by Anton Corbijn,
this 70-minute collection
chronicles the band’s recent
Barcelona and Lieven, France
concert performances with
“Enjoy The Silence] “Personal
Jesus,” and more.

® SLEEPLESS IN SEATTLE
(Columbia TriStar)
Starring Tom Hanks and
Meg Ryan, this feature film
spawned an Epic Soundtrax
LP spotlighting Celine Dion &
Clive Griffin's “When | Fall In
Love;” along with cuts by Harry
Connick Jr., Joe Cocker, Car-
ly Simon, and others. The label
also has released a supple-
mental collection — “More
Music For Sleepless Nights”
— which contains songs by
James Taylor, Bryan Feny,

- Sinead O’Connor, and more.

Featured Artists: Chris Isaak, Johnny Cash, Marty Robbins

® THE THREE MUSKETEERS (Hollywood)
Single: All For Love/B. Adams/R. Stewart/Sting (A&M/Hollywood)
Other Featured Artist. Michael Kamen

Other Featured Artists: O’ Jays, LaBelle, Santana
® THE NIGHTMARE BEFORE CHRISTMAS (Walt Disney)

Single: | Can See Clearly Now/Jimmy Cliff
Other Featured Artists: Wailing Souls, Worl-A-Girl

Single: Crying Time/Lorrie Morgan (BNA Entertainment)
Other Featured Artists: Joe Diffie, Aaron Tippin, Sammy Kershaw

COMING

® SISTER ACT II: BACK IN THE HABIT (Hollywood)
Single: Never Should've Let You Go/Hi-Five (Jive)
Other Featured Artists: Nuttin Nyce, Aretha Franklin

® EVEN COWGIRLS GET THE BLUES (Sire/WB)
Single: Just Keep Me Moving/K.D. Lang
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TOP TEN SHOWS
NOVEMBER 22-28

1 60 Minutes

2 Home Improvement

3 Movie (Thursday)
(“Home Alone”)

4 Roseanne

5 Movie (Sunday)
(“There Are No
Children Here”)

6 Movie (Sunday)
(“Bonanza: The Return”)

7 Murder, She Wrote

8 Murphy Brown

9 Grace Under Fire

10 Dr. Quinn,

Medicine Woman

Source: Nielsen Media Research

All show times are EST/PST unless oth-
erwise noted, subtract one hour for CST.
Check listings for showings in the
Mountain time zone. All listings subject
to change.

COMING NEXT WEEK

Friday, 12/3

* Lords Of The Under-
ground, “The Arsenio Hall
Show” (syndicated; check lo-
cal listings).
* Celine Dion, “The Tonight
Show With Jay Leno” (NBC,
11:35pm).
* Bryan Adams, “Late Show
With David Letterman” (CBS
11:35pm)
* Blur, “Late Night With
Conan O'Brien” (NBC, 12:35am,
Saturday).
* UB40, Deborah Harry, and
Radiohead, “ABC In Concert”
{check local listings).

Saturday, 12/4

* Taped in Germany, the
hourlong “Joe Cocker. An ‘In
The Spotlight’ Special” pre-
mieres on PBS (check local
listings).

* Janet Jackson is inter-
viewed as one of “Hollywood’s
Leading Ladies," an hourlong
NBC special (10pm).

* Paul Westerberg, “Satur-
day Night Live” (NBC, 11:30pm).

Sunday, 12/5

* Barry Manilow: The Best
Of Me” — a 90-minute perfor-
mance from London’'s Wemb-
ley Arena — debuts on PBS

ganta

afpppy Fortieth Birthday

Baby

May You Jollify Our Holidays Horevrer!

Bless:

All the Music Directors, Program Directors, and Disc Jockeys
who, thru the years, have helped make SANTA BABY

one of AImerica’s most loved Christmas songs.

RECORDED BY:
Eartha Kitt on RCA Records & MCA Records (BMG)
and Madonna on A&M Records.

Hot new dance version by JP on Pride Records.

For ordering, call (510) 357-6865
U.S. Publisher: TAMIR MUSIC (310)459-3372

(check local listings).

Monday, 12/6

* Jackson Browne, “Arsenio
Hall”
* Johnny Mathis, “Jay Leno”

Tuesday, 12/7

* Patti Austin, Peabo Bry-
son, Roberta Flack, and Jef-
frey Osbome, “Arsenio Hall”
* Sammy Kershaw, “Jay
Leno”
* Ocean Blue, “Conan
O'Brien” (1285am, Wednesday).

Wednesday, 12/8

* Rush Limbaugh and K.D.
Lang are interviewed as two of
Barbara Walters's “12 Most
Fascinating People Of 1993”
{ABC, 10pm).
* Cracker, “Arsenio Hall”

* Aaron Neville, “Jay Leno.

* Paul Rodgers and Richie
Sambora, “Conan O'Brien”
(12:35am, Thursday).

Thursday, 12/9
¢ Phil Collins, “Arsenio Hall.
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Who's Part Of The
Black Biz Network?

everal industry heavies are
S namechecked in “Inside

The Black Business Net-
work,” Business Week’s look at
how powerful African-Americans
help each other in business. They
include Inner City's Percy Sutton,
Quincy Jones, Motown's Clarence
Avant and Jheryl Busby, Uptown's
Andre Harrell, and Rush’'s Russell
Simmons.

Making Of A Maverick

Maverick A&R head Guy
Oseary, 21, tells GQ he used a
borrowed address to attend Bever-
ly Hills High. He remembers his
90210 classmates "had houses,
maids, cars . .. things | didn’t un-
derstand. So when | was turning
16, | approached everyone | knew
in school whose parents or
friends or family were involved
with the industry. | just said, ‘Can
I meet with ..., can | meet with

. can | meet with...'” Among
those he met with was Freddie
DeMann, who later hired him for
Madonna's label.

Short Cuts

Howard Stem is interviewed in
the National Lampoon.

Tina Tumer is on the cover of
Longevity.

Jonathan Schwartz, a personal-
ity on Adult Standards WQEW
(AM)INY, writes about the new
Sinatra LP in GQ.

People profiles Diana Ross's
older sister, Dr. Barbara Ross-Lee,
a Dean at Ohio University.

lce-TV

Spy interviews IceT, who says
he bought his son toy guns after
the kid “comes into the bedroom
and sprays me with a hair dryer —
| mean, ‘Prprprprpr-pow!” And I'm
like, 