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BUYING RADIO
ON TELEVISON

The right spot length, purchasing
enough time, and properly
targeting your station's spots are
just some of the things you need
to know to get the most out of
the TV medium.

Page 32

MOST ALTERNATIVES
UP IN WINTER BOOK

in keeping with the format’s fifth
straight positive book, 64% of
Alternative stations either
improved upon or maintained
their Fall '93 ratings in the Winter
‘94 Arbiton.

Page 34

AC’s CURRENT
DEVELOPMENTS

R&R’s musical evolution
continues, with plays-per-
week, weighted charts, song
boxes, and reporter playlists
among the new features that
make their AC format debut.

Pages 84-87

WHAT PRICE SUCCESS?
Average rate? Sellout percentage?
Consultant Shane Fox offers
another way to assess your station's
success in advertising pricing.
Page 18
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IN THE NEWS...

@ John Wright named VP/GM
at CHUM-AM & FM/Toronto
©® Rob Roberts now PD
for KDMX/Dallas
® Tom Miller new PD
for KOAl/Dallas l
©® Rock KOME/San Jose

segues to Alternative

Page 3 |

® Chuck Tyler named PD ;
for KXL-FM/Portland I|
® Fred Buc appointed OM |
at WRLT & WRLG/Greenwille

® Jeff McHugh becomes PD
for WKZL/Greensboro II
Page 11 |

NEWSSTAND PRICE $6.00 |

THE INDUSTRY’S NEWSPAPER

Fresh from an apparent vic-
tory over the alcohol adver-
tising bill (see story, right),

NAB Turns Up The Heat
On Spectrum Royalty

@ Opposition to GATT treaty pledged
if $4.8 billion user fee isn’t eliminated

VP/Government Relations
Jim May called the spectrum
royalty plan an “ill-conceived

international trade agreement.

In a letter sent to all mem-
bers of the Senate and House
committees considering the
GATT treaty, NAB Executive

NAB is rallying its troops for ~ and unfair tax on broad-
another  full- casters” He
scale lobbying warned, “Un-
effort on Cap- less this pro-
itol Hill. Its posal is
il o A Names & addresses AL e
Clinton ad- | of key House, Senate | of the imple-
ministration’s . mentation
proposal to committee members: package for
tax broadcast- GATT, we
ers for most Page 12 | will have little
of the short- alternative but
fall resulting from the GATT  to oppose ratification of the

treaty itself”

NAB spelled out the “dev-
astating impact” of the pro-
posed tax in a sheet attached

SPECTRUMISee Page 28
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ABC Moving More
0f HQ To Dallas

ABC Radio Networks will be
moving dozens more staffers out
of its New York headquarters, ef-
fectively completing the shift of a
majority of its operations to its
Dallas offices that began several
years ago.

Network execs were mum
pending an official announce-
ment, but sources told R&R that
much of the company’s MIS,
finance, and research depart-
ments will be moved South.
Some sales and affiliate functions
will remain in New York, but
their offices will be moved 1o
midtown Manhattan.

The sources stressed that no
positions were being eliminated
as a result of the reorganization,
and all affected employees have
been given the opportunity to re-
locate to Dallas.

Frequent Fliers
ABC Networks President Bob

{| Callahan will remain in New

ABC/See Page 28

FCC Nominees Ness & Chong

Earn Senate Committee Nods
B Full Senate vote in next few weeks

Clinton’s
nominees to the
vacant seats on |
the FCC, Susan |}
Ness and Ra- |8
chelle Chong,

President ' =

(5/17) from the
Senate Com-
merce Com-
mittee.

Sen. Ted Stevens (R-AK) call-
ed both “extremely well quali-
fied” and added, “I commend the

President on
these nomina-
tions.”

No senator
raised any objec-
tion to either
nominee, and
both passed on
voice votes.,

Committee
staffers said the
Ness and Chong
nominations
should be voted on by the full
Senate within the next few
weeks.

Ness

Thurmond Tables Alcohol Bill

Senate committee was set to kill proposal

Sen. Strom Thurmond (R-
SC), sensing imminent defeat for
his alcohol warning bill at the
hands of the Senate Commerce
Committee, withdrew the bill
from consideration Friday (5/13).
The legislation, which had been
scheduled for a Tuesday (5/17)
vote, would have required health
warnings on all radio and tele-
vision ads for beer and wine.

“There are not enough votes to
move the bill at this time,” said
Thurmond, who indicated a sim-
ilar measure may be introduced
in a future session of Congress.
“I will continue to work with my
colleagues and concerned par-
ties, and I belicve we will be able
to craft a bill that will best serve
the public interest.”

“We are pleased that Senator
Thurmond has pulled his beer

AFVar < 12 b

66

i1 belleve we will
be able to craft a
bill that will
best serve the

public Interest.
—Sen. Strom Thurmond

199

and wine ad warning legislation
from the congressional agenda
for this year,” NAB President
Eddie Fritts commented.
“Broadcasters did an outstanding
job in alerting their senators to
the problems with this legisla-
tion.”

NAB estimated the bill could
have cost broadcasters an esti-
mated $800 million in annual ad-
vertising revenue.

WCKW/New Orleans Stakes Out Pole Position

raving 60-below-zero temperatures and a serious wind chill factor, WCKW/New Orleans night

slammer Tommy B. was one of 80 intemational skydivers who jumped out of a jumbo jet

10,000 feet above the North Pole, whereupon he proudly staked out the 222 Corporation Clas-
slc Rock station's claim to the ADI (that's Arctic Dominant Influence).

Wwww.americanradiohistorv.com
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Roberts Set As
KDMX/Dallas PD

WHYI/Miami programmer
Rob Roberts has resigned from
the CHR after two years to be-
come PD at KDMX/Dallas.
He'll succeed Pat McMahon at
the Nationwide Hot AC.

Roberts told R&R, “My fami-
ly and I think this is the right
thing for me right now. KDMX
will stay hot and get even hotter.
We want the station to get more
competitive. The competition is
terrific — there’s no shabby ra-
dio. It’s an exciting opportunity,
and I'm majorly revved to do it.
I now have a new definition for
‘gut-wrenching’

Roberts previously program-
med KRLB/Lubbock, TX.

Miller Upped To
KOAIl/Dallas PD

Granum Communications
NAC KOAI (The Oasis)/Dallas
has promoted Tom Miller to PD.
He had been MD since joining
the station in October 1992.

KOAI VP/GM RW. “Skip”
Schmidt commented, “Tom’s
background and talents are a per-
fect match with our plans for the
continued success of the Oasis.

MILLER/See Page 28

Wright VP/GM
At CHUM

Fifteen-year St. Lawrence
Broadcasting VP/GM John
Wright has been appointed VP/
GM of CHUM-AM & FM/
Toronto.

“John has a strong sales and
business background,” noted

AWRT Honors Shamrock’s Sutier

Diane Sutter — recently promoted from Shamrock Broadcasting
Exec. VP to Shamrock Television President — became the first
woman in the radio industry to be honored by American Women
In Radio & Television when the Southern California chapter held
its 39th annual Genii Awards Luncheon. Carsey-Werner President
Caryn Mandabach and actress Heather Locklear also were
honored at the event, held at the Beverly Hilton Hotel. Exchang-
ing kudos are (I-) TV producer Aaron Spelling, Fox Broadcasting
Chair Lucie Salhany, Locklear, Sutter, Mandabach, and chapter
President/KIIS-AM & FM VP/Marketing Karen Tobin,

e e e

KOME/SJ Flips To Alternative

Heritage Infinity Bay Area
Rocker KOME/San Jose flipped
to Alternative last Friday (5/13)
under the banner “The New 98.5
KOME.” Ron Nenni remains the
station’s PD, and former KEDG/
Las Vegas OM Jay Taylor
comes aboard as Asst. PD/MD.

“It was time for a new direc-
tion,” GM Jim Hardy told
R&R. “There are four or five
stations in San Jose and San
Francisco playing some form of
Jimi Hendrix, Lynyrd Skyn-
yrd, Rolling Stones, Pink
Floyd, Led Zeppelin, etc., ad
nauseam. These guys are old hat.
There’s a tremendous amount of

new material with the same kind
of energy.

“We're still a rock station. [U2
lead singer] Bono’s statement at
the Grammys — ‘After all these
years, it’s nice that Alternative
has become mainstrearn’ — kind
of sums it up.”

Trip Reeb and Kevin
Weatherly, GM and PD, respec-
tively, at co-owned KROQ/Los
Angeles, assisted with the sta-
tion’s transition and will act as
consultants. The station will re-
tain Howard Stern’s syndicated
show for mornings, with the re-
mainder of the dayparts current-
ly running jockless.

‘Comedian Brenner To Replace
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1994 DEALS TO DATE

Dollars To Date:$1,003,018,639
(Last Year: $900,366,132)

This Week’s Action:$14,723,000
(Last Year: $20,224455)

Stations Traded This Year: 513
(Last Year: 517)

Stations Traded This Week: 21
(Last Year: 29)

DEAL DETAILS BEGIN PAGE 6

f D2zl OF T nz Waajk

| ‘Power Of Urban
l Radio’ Spotlighted

® KJAZ/Alameda (San Francisco)
$6 million

The Friends of KJAZ group has until June
1 to raise enough money to pay off the sta-
tion's debts or Z-Spanish Radio takes over
for $6 million.

Interep’s “Power Of Urban Radio” confab hosts
350 for a day-long look at Urban radio’s enormous
influence and its listeners.

See Page 6

More $$ For Tower Sites

@ NAB endorses legislation to raise rates on Un-
cle Sam’s tower sites, calling it the lesser of the pro-
posed increases.

See Page 6

RADIO BUSINESS

Performance Rights Bill In Limbo

A House subcommittee was scheduled to take action on
performance rights legislation Wednesday (5/18). But at R&R’s
Tuesday deadline, that vote appeared unlikely.

Intellectual Property Subcommit-
tee Chairman William Hughes (D-
NJ) had been expected to introduce
a revised version of his bill, which
would grant performance rights pro-
tection (and possible royalty pay-
ments) to performers and record
companies for music transmitted by
digital means. But by late Tuesday
the new version hadn’t gone out to
other subcommittee members.

Hughes’s rewrite is expected to be
patterned largely on revised

language proposed by the RIAA,
along with ASCAP, BMI, and the
National Music Publishers’ Assn.
Their compromise would ensure that
any royalties paid to record com-
panies and artists would not be at the
expense of composers and pub-
lishers who already receive royalties.

Broadcasters Excluded?

Broadcasters, though, have been
left out of the compromise. In fact,
where language dealing with DAB

should go, the RIAA's version simp-
ly states “to be inserted.”

The NAB has vowed to oppose
any bill that doesn’t exempt broad-
casters and allow DAB the same mu-
sic rights requirements as current
analog broadcasts.

Although the RIAA has insisted
performance rights won't necessarily
mean performance royalties, NAB
officials fear DAB broadcasters may
be required to pay 3% of their rev-
enues to record companies and per-
formers — in addition to the 3% or
so already paid to ASCAP and BML

LET'S MAKE A DEAL — Radio Equity Partners recently agreed to acquire the NewMarket Media radio chain
for $100 million. The 11-station sale is the year's largest radio transaction to date. On hand to officially close
the deal were (I-r) NewMarket Chairman Stephen Robertson, broker Dick Foreman, Radio Equity President
George Sosson, and NewMarket President Peter Schuite.

EARNINGS

Osborn, Multi-Market, Premiere,
TM Century, NY Times Mixed

sbom Communications
O (Nasdaq: OSBN) reported

a net loss of $1.1 million
(10 cents per
share) for the
first  quarter,
compared to a
loss of $1.5 mil-
lion (22 cents) a
year ago. Net rev-
enues were $5.0
million, down
slightly from $5.1 million. Osbom
owns nine radio stations and is
buying nine others. It also owns a
TV station, Muzak franchises, and
other communications interests.

ulti-Market Radio (Nas-
M daq Small Cap: RDIOA)

posted a first-quarter net
loss of $204,000 (12 cents per
share), compared to net eamings
of $38,000 for the same stations a
year ago, before Multi-Market ac-
quired them. Revenues were $1.2
million, up from $910,000. Multi-
Market owns six radio stations
(WYAK-AM & FM/Myrtle Beach,
SC; WPKXWHMP-AM & FM/
Springfield, MA; and WRXR/Augus-
ta, GA) and is buying WKBG/
Augusta, GA.

remiere Radio Networks
P (Nasdaq: PRNI) reported
first-quarter net income of
$986,000 (31 cents per share), com-

pared to a loss of $283,000 (nine
cents) a year ago. Revenues were
$3.5 million, up from $2.0 million.
Premiere owns KZDG/Denver and
produces 18 syndicated radio pro-
grams carried on more than 2000
stations.

M Century (Nasdaq Small
T Cap: TMCI) reported net in-

come of $16,000 (one cent
per share) for its second quarter
ended March 31, down from
$268,000 (11 cents) a year ago. Rev-
enue was $2.0 million, down from
$2.4 million. TM Century produces
and markets jingles, music -
braries, computer software, and
other goods and services for radio
stations worldwide.

ew York Times Co. (AMEX:

NYT) reported first-quarter

net income of $17.7
million (17 cents per share), up
from $13.0 miltion (14 cents per
share). Revenues were $589.5 mil-
lion, up from $454.5 miition. Broad-
casting/Information Services had
an operating profit of $4.1 million,
up from $3.6 million. The division’s
revenues were $24.1 million, up
from $20.1 mittion.

NY Times Co. owns WQEW &
WQXR/New York, five TV stations,
and several newspapers and
magazines.

SlandardNews
the fastest growing radio network in America offering news
on the hour and :60 second headlines at :30, 24-hours a day!

In addition, StandardNews offers a news and sports actuality service
and a 24-hour wire service, the ZapNews Wire, now available by
satellite or fax.

800-888-STD1  grampfaryNews

ADIO NETWORK

Zapnevs
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When It Comes To Building
Radio Brands...

FRANCHS

Building
Radio Brands

Lew Dickey
STRATFORD RESEARCH

pe

BAOADCASTERS

We Wrote The Book.

The NAB knows the importance of branding in today's multi-media world. To
help broadcasters survive in this fiercely competitive environment, they decided
to publish a definitive handbook on building radio brands -- a book that would
be an invaluable resource to every manager today, as well as in the future. The
NAB turned to Stratford Research, the recognized authority on branding, to
write the book that represents the next generation in strategic thinking for radio.

THE FRANCHISE is a must-read for all managers who are interested in rising
above the pack and competing on the next level -- as a branded market

franchise. You can order your copy from the NAB at 800-368-5644.

To learn more about building a branded franchise in your market, call Lew
Dickey or John Dickey today at 404-688-1166.

STRATFORD RESEARCH

CNN Center, Atlanta GA

The Leader In Media Branding
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RADIO BUSINESS

Interep Spotlights ‘Power Of Urban Radio’

frican-Americans represent $300 billion

in annual spending power, advertisers

and ad agency executives were told
Tuesday (5117) at Interep’s “Power Of Urban
Radio” seminar.

Panelists at the all-day event in New York advised ad-
vertising executives not to overlook that power. “Your depic-
tions of us help define our image to others and ourselves”
said Alexander & Associates VP Janet Hill. “The impor-
tance of your role cannot be underestimated; added the
consuitant.

Panels investigated myths surrounding the Urban for-
mat, its power, and national advertising. The session, which
drew 350 people, included live music and a luncheon pres-
entation by Whitney Houston, who said, “Urban music pro-
vides opportunities for the black community as a show-
case for performers who might not otherwise be given a
chance to show their talents”

“Fifty million people listened to Urban radio this mor-
ning; said WTLC-AM & FM/indianapolis Station Manager

. Amos Brown. During his panel presentation, Brown pointed

out that African-Americans listen to Urban radio five times
more than any other format.

NAB Endorses Tower Hike

egislation to more than double broad-

cast tower site fees on federal land has

been endorsed by the NAB, which calls
the bill preferable to other measures likely to
raise fees by more than 8000%.

The bill (S. 2106) was introduced by Sen. Lany Craig
(R-ID) and co-sponsored by 12 other senators. Sen. Con-
rad Bums (R-MT) — a former broadcaster — said, “All sides
recognize that increases in rental fees for these federal
sites are appropriate”

He added that the increases had to be held down be-
cause of “the vital, free public service” provided by broad-
casters.

TRANSACTIONS

Z-Spanish Radio To Get KJAZ For $6
Million Unless ‘Friends’ Pay Debt First

Southern Comm. gets Millennium’s WWWZ/Summerville for $2.05 million

KZWC/Walnut Creek (San Francisco)

=

BROKER: Randy George and Ray

TRANSACTIONS AT A GLANCE

® WACQ-AM & FM/CarrvilleTuskegee, AL $250,000

® WXAH (FM CP)Orange Beach, AL $65,000 for 50%

® KPBA/Pine Bluff, AR $50,000

® KFTH/Marion, AR (Memphis, TN) $1.65 miltion

© KWWW/Morro Bay, CA $185,000

® KKTK & KSTR/Grand Junction-Montrose, CO $1.1 million

® WMOG-AM & FM/Brunswick-St. Simons Island, GA $560,000
® WXKO-WFXM/Fort Valley-Forsyth, GA $700,000

KJlAZiAlameda (San F
PRICE: $6 million
TERMS: Duopoly deal; asset sale for
cash

BUYER: Z-Spanish Radio Inc., head-

and three other stations. Phone: (916)
676-5996

SELLER: KJAZ Inc., owned by Ron
Cowan. Phone: (510) 7694800

FREQUENCY: 92.7 MHz
POWER: 1780 watts at 400 feet

Stanfield

COMMENT: This contract allows the
seller to withdraw from the transac-
tion within 60 days if it raises suffi-
cient funds through a Friends of
KJAZ membership drive to satisty the

©® KFNF/Oberlin, KS $200,000

® WZZF/Hopkinsville, KY $1,115,000

® WDLF/OId Fort, NC $250,000

® WWWZ/Summerville, SC $2.05 million

©® KKFF (FM CP)YNolanville (Kileen/Temple), TX $183,000
® WRAA & WLCC/Luray, VA $160,000

©® KNSN/Walla Walla, WA $205,000

ed by Amador Bustos. He owns FORMAT: Jazz

station’s current debts (R&R 513).

AR

WACQ-AM & FM/Carrville-

Tuskegee

PRICE: $250,000

TERMS: Asset sale for cash
BUYER: Tuskegee Communications
Company Inc., owned by Neill Wright
of Montgomery, AL. He owns one
other station. Phone: (205) 244-9795
SELLER: Tiger Broadcasting Compa-
ny Inc., headed by President Terry
Daughtrey. Phone: (205) 821-0062
FREQUENCY: 1130 kHz 99.9 MHz
POWER: 1kw daytimer; 2950 watts at
466 feet

FORMAT: AC; AC

WXAH (FM CPYOrange Beach
PRICE: $65,000 for 50%

TERMS: Stock sale for a three-year
$65,000 promissory note at 10% in-
terest

BUYER: John Rice of Opelika, AL, ac-
quiring 50% stock interest in Plea-
sure Island Broadcasting Inc. The
remaining 50% is owned by Elizabeth
Sanders. Rice owns one other sta-
tion. Phone: (205) 704-0770
SELLER: James Garrison of Guif
Shores, AL, selling his 50% stock in-
terest in Pleasure isiand Broadcast-
ing. Phone: (205) 989-6554
FREQUENCY: 105.7 MHz

POWER: 6kw at 328 feet

AP
Makes
All News
Radio
Affordable.

KFTH/Marion (Memphis, TN)
PRICE: $1.65 million

TERMS: Asset sale for cash
BUYER: Flinn Broadcasting Corp.,
owned by George Flinn Jr. of Mem-
phis. He owns WHBQ (AMyMemphis
and WNZW (AM)YGermantown, TN,
one other radio station, and WFBI-TV/
Memphis. Phone: (901) 726-8970
SELLER: Big Ben Communications
Inc., headed by President L.E. Willis
Sr. He owns 24 stations and is buy-
ing four more. Phone: (804) 6246500
FREQUENCY: 107.1 MHz

POWER: 3kw at 328 feet

FORMAT. Urban

Thanks to AP All News Radio, stations everywhere can afford to take advantage of
one of radio’s most successful formats. Call The Associated Press for details.
800-821-4747

W mereanradion i St o o

COMMENT: The application states
KFTH and the buyer's existing AM
duopoly have a combined share of 2.3
in the Winter '94 Arbitron survey of
the Memphis metro.

KPBA/Pine Bluff

PRICE: $50,000

TERMS: Asset sale for a three-year,
$50,000 promissory note with no in-
terest

BUYER: Wheeler Chapel Missionary
Baptist Church. Phone: (501) 536-5724
SELLER: Family Times Ministries
Inc., represented by Rev. Amir Khan.
Phone: (609) 627-3336
FREQUENCY: 1270 kHz

POWER: 5kw day/31 watts night
FORMAT: This station is dark.

KWWV/Morro Bay

PRICE: $185,000

TERMS: Asset sale for cash
BUYER: Salisbury Broadcasting
Cotp., owned by Charles Salisbury Jr.
of Baitimore. Phone: (410) 539-4660
SELLER: KROZ Productions, headed
by President Rosalind Rogoff. She
owns KBAIl/Morro Bay. Phone: (805)
772-2263

FREQUENCY: 99.7 MHz

POWER: 450 watts at 981 feet
FORMAT: AC

BROKER: Miller & Associates

KKTK & KSTR/

Grand Junction-Montrose
PRICE: $1.1 million

TERMS: Asset sale for cash
BUYER: Leggett Broadcasting, own-
ed by Brad Leggett of Grand Junction
and Hardy Leggett of York, NE.
Phone: (303) 242-5787

SELLER: First Star Corp., headed by
President Norton Wamer. He owns
five other stations and is buying an-
other. Phone: (402) 475-4561
FREQUENCY: 620 kHz;, 961 MHz

Continued on Page 8


www.americanradiohistory.com

c

[odfa
ESQ
%.ms
rﬁ&
FAS
gl e T
@ 0
mam
KE2

“rank Waodbeck
West Affiliation
214-991-920C



www.americanradiohistory.com

8 e R&R May 20, 1994

RADIO BUSINESS

FCC Slates Fee Due Dates

ew FCC user fees for FM stations will

be due July 1820 and AM payments

will be due August 812 under a sched-
ule proposed by the Commission.

The fees were included in the budget bill signed last
August by President Clinton. Along with other FCC licen-
sees, broadcasters are expected to pay fees totaling $82
million to offset part of the cost of running the Com-
mission.

Under the fee schedule adopted by Congress and ap-
proved by the President, AMs will pay $20-3300 and FMs
will kick in $500-8300, depending on their class of license.

Lease Firm Targets Radio

eteran station broker Norman Fischer,
banker F. Hagen McMahon Jr., and
leasing executive Hal Hayden have
teamed up as Priority Broadcast Leasing. The

venture will lease equipment to radio stations.

“‘Many broadcasters feel they cannot get financing for
deals of $15,000 or less. asserted the trio's announcement.
The Austin-based company will offer leasing agreements
ranging from $5000-$1 million.

PBL is promoting leasing as a “no interest” way to
finance equipment upgrades, since the entire rental pay-
ment can usually be written off as a business expense.
The company can be reached at (512) 476-9457.

Duopoly Ciosings Roundup

roadcasting Partners Inc. has acquired

WMTG & WNIC/Detroit for $40 million

from Fairmont Communications for a
duopoly with WKQI.

Alex. Brown & Sons represented the seller; Dugan
Associates inc. represented the buyer.

* Beasloy Broadcasting closed its $26 million buy of
WDAS-AM & FM/Philadalphia from Unity Broadcasting for
a duopoly with WTEL & WXTU. Brokerage honors go to
Tom Gammon of Americom.

* Beasley also closed its $1.5 million purchase of
WDSC & WEGX/Dillon, SC-Fayatiewille, NC from Melropok
itan Broadcasting Associates for a duopoly with WKML/
Fayetteville. Michael Bergner of Bergner & Co. brokered.

TRANSACTIONS

Continued from Page 6

POWER: 5kw day/8kw night; 91 watts
at 1100 feet
FORMAT: News/Talk; Classic Rock

WMOG-AM & FM/Brunswick-

St. Simons Islands

PRICE: $560,000

TERMS: Asset sale for cash
BUYER: Tropic of St. Simons Inc.,
owned by Partech Holding Corp,, a
publicly traded company (Nasdaq
Small Cap: APHC) headed by Presi-
dent John Rayl of Columbus, OH.

Partech owns five other stations.
Phone: (614) 538-0660

SELLER: Lee Mitchell, receiver pur-
suant to an order of the Superior
Court for Fulton Country, GA. Lee is
a member of the board of Northwest-
em University, which owns one sta-
tion. Phone: (312) 853-7000
FREQUENCY: 1490 kHz; 92.7 MHz
POWER: 600 watts; 6kw at 328 feet
FORMAT: Nostalgia; AC

BROKER: Jorgensen Broadcast
Brokerage

WXKO-WFXM/Fort Valley-
Forsyth

PRICE: $700,000

TERMS: Duopoly deal; asset sale for
$50,000 cash and a 10-year, $650,000

promissory note at 8% interest
BUYER: Radio Permry Inc., owned by
Lowell and Janice Register of Perry,
GA. They own WPGA-AM & FM/Perry
and WPGATV/Perry. Phone: (912) 987-
2501

SELLER: Middle George Broadcast-
ing Inc., owned by B. Ken Woodfin
and Milton Hirsch. They own three
other stations. Phone: (706) 327-9955
FREQUENCY: 1150 kHz; 1001 MHz
POWER: 1kw daytimer; 2kw at 574
feet

FORMAT: Gospel; Urban

KFNF/Oberlin
PRICE: $200,000
TERMS: Duopoly deal; asset sale

THE NAME OF THIS GAME
IS MAKING MONEY.

Lots of money. Because The Team Sports Radio is a format specifically designed to
generate revenue. How! Three ways. First, it's unique. It's your chance to grab the
sports/talk niche and run with it. Second, The Team Sports Radio has a proven ability to
create a core audience of loyal, passionate listeners. And third, The Team Sports Radio
gives you the chance to offer lucrative sports event marketing... as well as merchandis-
ing and promotional opportunities that your competitors can only dream about.

The Team Sports Radio... it’s made to make money. Call Mike Tyler today at }-800-453-
5663 for full information and a free demo.You're the winner... when you join The Team!

1-800-453-5663

For national advertising sales, call Media America at 212-302-1100

WAMW=-a R ekiealkaciahlistern=ecens

BUYER: Lesso Inc., owned by
Lawrence Steckline of Garden Plain,
KS. He also owns KXXX & KQLS/
Colby, KS and 13 other stations.
Phone: (316) 721-8484

SELLER: ValuWest Inc., owned by
Steve Sauder. He owns two other sta-
tions. Phone: (316) 3421400
FREQUENCY: 1011 MHz

POWER: 100kw at 417 feet
FORMAT: Country

WZZF/Hopkinsville

PRICE: $1,115,000

TERMS: Asset sale for cash
BUYER: WRUS Inc,, whose voting
stock is owned by William McGinnis
of Russellville, KY. Kerby Confer of
Johnson City, TX and Donald Alt of
Augusta, GA are nonvoting stock-
holders. McGinnis is currently GM of
WRUS & WBVR/Russellville and is
buying WRUS. Phone: (502) 726-2511
SELLER: Regional Broadcasting Inc.,
represented by Director Gerald Hunt.
It owns WQKS/Hopkinsville. Hunt
owns four stations and is buying an-
other. Jerdan Bullard, a director of Re-
gional Broadcasting is also a Sr. VP
of NewCity Communications. Phone:
(601) 427-9504

FREQUENCY: 100.3 MHz

POWER: 100kw at 602 feet
FORMAT: Gold

BROKER: Media Venture Partners

WDLF/OId Fort

PRICE: $250,000

TERMS: Asset sale for $25,000 cash
and a fiveyear, $225,000 promissory
note at 6% interest

BUYER: WDLF Inc., owned by Gres-
ham Orrison of Morganton, NC; Wil-
liam Shaw of Shelby, NC; and Lamry
Willis of Morganton. Phone: (704)
433-8369

SELLER: McDowell Communications
Assoclates L.P., owned by Gresham
Orrison and Larry Willis. Phone: (704)
659-2000

FREQUENCY: 104.3 MHz
POWER: 2570 watts at 348 feet
FORMAT: AC

WWW2Z/Summerville
PRICE: $2.05 million
TERMS: Asset sale for cash
BUYER: Southem Communications
inc., owned by Willlam Dudley Il of
Mt. Pleasant, SC. He owns one other
station. Phone: (803) 884-0520
SELLER: Millennium Communica-
tions of Charleston, SC Inc., headed
by President Clifford Fletcher. Phone:
(803) 556-9132

FREQUENCY: 93.3 MHz
POWER: 50kw at 492 feet
FORMAT: Urban

s

KKFF (FM CP)Nolanville

(Kileen/Temple)

PRICE: $183,000

TERMS: Duopoly deal; asset sale for
cash

BUYER: Sheldon Ltd., owned by Gar-
lyn Shelton of Salado, TX; Donald
Grobowsky of Temple, TX; and Ken
Williams of Salado. They own KTON
& KOOC/Belton (Kileen/Temple).
Phone: (817) 771-5550

SELLER: Val-Jo Communications,
headed by President Marilyn Vale of
Salado. Phone: (817) 634-0291
FREQUENCY: 107.3 MHz

POWER: 980 watts at 581 feet

WRAA & WLCCJLuray

PRICE: $160,000

TERMS: Asset sale for a 10-year,
$150,000 promissory note at 9% in-
terest

BUYER: Easy Radio Inc., headed by
President Garland Gibbs of Luray.
Phone: (703) 833-56518

SELLER: Commonwealth Audio Vis-
ual Enterprises Inc., headed by Presi-
dent J.D. Cave. It owns one other
station. Phone: (703) 743-3391
FREQUENCY: 1330 kHz; 105.7 MHz
POWER: 1kw day/47 watts night; 540
watts at 2980 feet

FORMAT: Country; AC

KNSN/Walla Walla

PRICE: $205,000

TERMS: Duopoly deal; asset sale for
cash

BUYER: Deschutes River-Trl-Cities
Broadcasting Inc., headed by Presi-
dent Edward Hardy of Portland, OR.
It also owns KORD-AM & FM/Pasco-
Richiand, WA. Phone: (503) 223-7334
SELLER: STL Inc., headed by Presi-
dent Jerry Johnson. Phone: (206)
354-4037

FREQUENCY: 97.1 MHz

POWER: 50kw at 1338 feet
FORMAT: News/Talk

For The Record

The call letters of WMKT &
WKHQ/Charlevoix (Traverse City),
Mi were inadvertently misstated
(R&R, 5/13). The stations were pur-
chased by the MacDonald Broad-
casting Company, which owns
WMBN & WLXT/Petoskey, MI;
WATT & WLXV/Cadillac (Traverse

City); and four other stations.
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We'd Like To Thank
All Our Sponsors

Cold Spring Harbor Group
Country Radio Broadcasters
Country Music Television
Donovan Data Systems
Great Empire Broadcasting
KCWW/KNIX, Phoenix
KEEY/FM, Minneapolis
KFRE/KNAX, Fresno

KIKK A/F, Houston

KILT A/F, Houston

KJJO A/F, Minneapolis
KKBQ A/F, Houston

KMIX A/F, Modesto
KMLE/FM, Phoenix
KNEW/KSAN, San Francisco
KPLX/FM, Dallas

KRTY/FM, San Jose

KSOP A/F, Salt Lake City
KUBB/FM, Modesto
KYNG/FM, KSNN/FM, Dallas
KZDG/FM, Denver
KZLA/FM, Los Angeles
Museum of Broadcast Comm.
NewCity Communications
Premiere Radio Networks
Radio Advertising Bureau
Reba McEntire

The Nashville Record Review
The Radio Spot

WBCT/FM, Grand Rapids
WBOB/FM, Minneapolis
WCUZ A/F, Grand Rapids
Westwood One Radio Networks
WGAR/FM, Cleveland

WILS A/F, Lansing

WITL A/F, Lansing
WKCQ/FM, Saginaw
WMZQ A/F, Washington
WPOC/FM, Baltimore
WQHK/AM, K105/FM, Fort Wayne
WUSN/FM, Chicago
WWWW A/F, Detroit
WYCD/FM, Detroit

*

» NEW DOLLARS FOR

Presented by
The Interep Radio Store,

- Country Music Association &
The Country Radio Format Network

DEDICATED
TO INCREASING

4 COUNTRY RADIO
* *

* * *
* ¥ x %

Over 1,000 agency, advertiser
and radio station representa-
fives aftended this 7<ity tour to
leam more about the strengths
of Country radio.

POC TOUR 94 KICK OFF, Left to Right: Les Goldberg, President,
The Interep Radio Store; Ed Benson, Exec. Dir., Country Music *
Assoc.; Reba McEntire, Country Atist; Lynn Kite, Director, Country.
Radio Format Network

golli : 05 ANGELES

A 4 !-:‘.‘ G ]
Lto R: Mike Hedge, Dir. Media Ser., BBDO/Chicago; Dan
Halyburton, Country Music Assoc.; Boy Howdy, Country Artist; Lynn
Kite, Dir., Country Radio Fomat Network; Jeff Dashev, Pres., The
Interep Radio Store/West; J.D. Freeman, VP/GM, KZLAFM

L to R: Mike Hedge Dir. Media Services BBDO’Chic.; Marc Guild,
Pres./Marketing Div., The Interep Radio Store; Dave Nichols, Dir.,
Counfry Radio Broadcasters; Lynn Kite, Dir., Country Radio Format
Network; Lee Roy Pamell, Country Artist; Steve Ennen, VP/GM,
WUSN-FM Chicago; Ed Benson, Exec. Dir., Country Music Assoc.

RAY -
L to R: Danny Green, Group Manager, Tracy Locke; Dan
Halyburton, VP/GM, KPLX-FM; Lynn Kite, Dir., Country Radio
Format Network; Les Goldberg, Pres., The Interep Radio Store;
Faith Hill, Country Attist; Ed Benson, Exec. Dir., Country Music
Assoc.; Dave Nichols, Dir., Country Radio Broadcasters; Scott
Savage, VP/GM, KSNN & KYNG

L to R: Kevin McCarthy, VP/GM, WBOB/FM.; Bob Thadker,
VP/Markefing, Target Stores; Mick Anselmo, VP/GM, KEEY/FM.;
(baseball hat center & all kneeling) The Mavericks, MCA
Recording Atists; Les Goldberg, President, The Interep Radio Store;
Tom Tucker, VP/GM, KIJO/FM.; Lynn Kite, Dir., Country Radio Format
Network; Ed Benson, Exec. Dir., Counftry Music Assoc.

'SAN FRANCISCO

DETROIT
f ]

L to R: Eddie Esserman, VP/GM, KSAN/FM-San Fran.; Rod
Eaton, VP/Promotion Dir., Target Stores; Lynn Kite, Dir.,
Country Radio Format Network; Lisa Stewart, Country Artist;
Dan Halyburton, Country Music Assoc.; Jeff Dashev,
President, The Interep Radio Store/West

THE INTEREP[QRADIO STORE

Selling Today...Innovating for Tomorrow

L to R: Les Goldberg, President, The Interep Radio Store;
Scott Meier, VP/GM, WYCD/FM; Faith Hill, Ccuntry Artist; Lynn
Kite, Dir., Country Radio Format Network; Phil Lamka,
VP/GM, WWWW/FM; Michael Brower, Gen. Dir./Media Op.,
General Motors; Ed Benson, Exec. Dir., Country Music Assoc.
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EXECUTIVE ACTION

Epic Elevates Genetti To VP/Operations

Tom Genetti has been elevated to VP/Opera-
tions of Epic Records Group. Genetti, who had been
Epic Records’ VP/Promotion Operations since 1991,
will oversee the company’s day-to-day operations |
from its New York offices.

“Tom’s administrative strengths generated im- | |
portant benefits during his productive stay in the
Epic promotion department; said VP/Finance & Ad-
ministration Marty Greenfield. “Now we can look for-
ward to seeing those same results throughout the
entire label”

Genetti joined the company as a college rep- Genetti
resentative in 1973, becoming an account service

Manager, and Director/National Promotion.

Capitol Appoints Corson VP/Marketing

Capitol Records has shifted VP/Intemational
Tom Corson to VP/Marketing. He'll remain at the la-
bel's Hollywood headquarters, where he'll oversee
its day-to-day marketing operations, devising plans,
administering budgets, and working with depart-
ment heads on all new releases. ‘

Sr. VPIGM Bruce Kirkland commented, “The
marketing umbrella at Capitol is a faily complex
apparatus. Tom’s experience and broad range of
skills are the perfect complement to assist me in
the management of this company’s marketing ef-
forts”

Before joining Capitol, Corson was VP/Market-
ing at A&M, which he joined after a fouryear hitch at IRS.

Corson

Hadlock Becomes GSM For SLC Trombo

gressive/AC duopoly for the past two years.

US. Radio’

rep two years later. He has also served as sales rep, Local Promotion

Ladd Hadlock has been promoted to GSM for U.S. Radio Salt Lake
City trombo KUMT-KCPX & KMXB. He has been an AE with the Pro-

According to VP/GM Bill Struck, “Ladd’s an outstanding sales per-
son with 18 years of experience. We look forward to the full utilization
of his talent in managing our sales team to even greater success’

Hadlock added, “Fm very optimistic about the stations’ future. It's
a great opportunity to get back into management with a company like

Tyler Now PD At

KXL-FM/Portland |

Hot AC KX1-FM/Portland has WKZL (The
recruittd WWKY & WVEZ/Lou- | Eagle)/Greens- |
isville programmer Chuck Tyler as | boro Asst. PD/
its new PD, effective May 30. He | MD Jeff McHugh
succeeds Dennis Ke“y, who will has been pro-
continue to program sister Kaye | moted to PD. He |
Smith News outlet KXL (AM). fills the vacancy

Station Manager Tim McNa- | left when Tom
mara said, “We're extremely pleas- | Jackson exited the
ed to have someone of Chuck’s | Dick Broadcast-
caliber on board. His AC and CHR | ing Hot AC to
background will put us in a peak | program WBT-
position to win Portland’s 1849 | FM/Charlotte.

McHugh

target demo. McHugh, who will continue to

Tyler previously programmed
WLAC-FM/Nashville and WUMX/

Tallahassee and worked on-air at ?

 McHugh To PD At WKZL/Greenshoro

| Three-year veteran moves up from APD

hold his afternoon drive airshift, told
R&R, “[Management] talked to a
lot of people they really liked about
this job and told me I was their man.

“We have a great staff of trained
predators. This will be the easiest
job in radio because our people are
all pros and know what they’re do-
ing. I'm just going to sit back and
watch them do their thing”’

Before joining WKZL three years
ago, McHugh was MD for Colum-
bia, SC outlets WWDM and
WNOK.

KF1/Los Angeles.

Virgin has ele-
vated Dawn Hood
from Director/Na-
tional Alternative
Promotions to Sr. [
Director. She re-

Buc Upped To OM
At WRLT & WRLG

Fred Buc has been elevated from | mains in Los An-
Prodgction Dircx':tor to OM of Pro- geles, supervising
gressive/Alternative duopoly WRLT | aspects of the

& WRLG/Nashville.
GM Ned Horton explained,

BUC/See Page 28

Alternative pro-
motion depart-
ment.

Hood

Hood Promoted To Virgin Sr. Dir./Alt.

“Virgin's major success at Alter-
native this year is a direct result of
Dawn’s expertise,” said Sr. VP/Pro-
motions Michael Plen. “She’s taken
us to heights we'd never before
achieved, and this promotion is very
much deserved.”

Hood was previously Director/Al-
ternative Promotions for Virgin's sis-
ter label, Charisma. She was also
Alternative Radio Editor ai the Hard
Reporr and on staff at FMQB.

Programming/Marketing

communications, inc

Broadcast Programming Consultant

Over 10 years’ experience in
BLACK/URBAN CONTEMPORARY
programming. We’re prepared to assist you in

8701 South Kimbark ¢ Chicago, IL. 60619 ¢ (312) 374-9632
Tony Gray - President/CEO

maximizing your ratings and revenue potential.

T TIWNWY A mMericanradiohictorrrom s et "

UPI's radio network offers news 24 hours a day, sports 16 times a day,
and business all day long with morning business live from London, all
without network commercials. We also have the industry’s widest
variety of one-minute features. From what happened on this date in
history to what is going to happen in the future, we carry topical and

timely features that keep listeners interested.

UPI allows you to choose only what you need from the industry’s most
substantial range of programming. There are no required packages.
You know what drives your market, and UPI is the only programming

supplier that lets you choose the
news, sports, business and features
you want. Now, that’s service!

UPI is with you all the way to the
bottom line with substantial savings
over other radio networks. We
encourage you to call and find out just
how much you can save by gaining
the UPI advantage. In the end, you
get only the programs you need at
the pricing you've always wanted.

Call UPI now!

v’ Substantial Selection
v’ Substantial Service
v Substantial Savings

What Else Would You Expect From UPI?

UNITED PRESS INTERNATIONAL

503-9993

(800)
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NEWSBREAKERS.

Spectrum Royalty
Decision-Makers

he Clinton administration’s spectrum royality

proposal, which could tax broadcasters up to

5% of gross revenues, may be attached to the
GATT international trade agreement. If so, the meas-
ure will go to the Senate Finance Committee and the
House Ways and Means Committee.

NAB has already written to all of the members
of the two committees, urging them to drop the spec-
trum tax.

Individual broadcasters who wish to voice their
opposition should contact their local members of
Congress. In addition, they may wish to write to the
members of these key committees.
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Senate Finance Committee

Senator Daniel Patrick Moynihan
Chairman, Finance Committee

464 Russel! Senate Office Building
Washington, DC 20510

(The ZIP Code is the same for all Senators.)

Senator Robert Dole
141 Hart Senate Office Building

Senator Dave Durenburger
154 Russell Senate Office Building

Senator Charles Grassley
135 Hart Senate Office Building

Senator Ormrin Hatch
135 Russell Senate Office Building

Senator Max Baucus
511 Hart Senate Office Building

Senator David Boren
453 Russell Senate Office Building

Senator Bill Bradley
731 Hart Senate Office Building

Senator John Breaux
516 Hart Senate Office Building

Senator John Chafee
567 Dirksen Senate Office Building

Senator Kent Conrad
724 Hart Senate Office Building

Senator John Danforth
249 Russell Senate Office Building

Senator Thomas Daschle
317 Hart Senate Office Building

Senator George Mitchell
176 Russell Senate Office Building

Senator Bob Packwood
259 Russell Senate Office Building

Senator David Pryor
267 Russell Senate Office Building

Senator Donald Riegle
105 Dirksen Senate Office Building

Senator Jay Rockefeller
109 Hart Senate Office Building

Senator William Roth
104 Hart Senate Office Building

Senator Malcolm Wallop
237 Russell Senate Office Building

I L L D L L Ly gy e ————

House Ways

Representative Gerald Kleczka
& Means Committee

2301 Raybumn House Office Building

Representative Mike Kopetski
218 Cannon House Office Building

Representative Dan Rostenkowski
Chairman, Ways and Means Committee
2111 Raybum House Office Building

Washington, DC 20515 Representative Sander Levin

106 Cannon House Office Building

(The ZIP Code is the same

for all Representatives.) Representative John Lewis

329 Cannon House Office Building

Representative Robert Matsui
2311 Raybum House Office Building

Representative Jim McCrery
225 Cannon House Office Building

Representative Michael Andrews
303 Cannon House Office Building

Representative Bill Archer
1236 Longworth House Office Building

Representative Bill Brewster
1727 Longworth House Office Building

Representative Jim Bunning
2437 Raybum House Office Building

Representative Dave Camp
137 Cannon House Office Building

Representative James McDermott
1707 Longworth House Office Building

Representative Michael McNuity
217 Cannon House Office Building

Representative Richard Neal
131 Cannon House Office Building

Representative Lewis Payne
1119 Longworth House Office Building

Representative Benjamin Cardin
227 Cannon House Office Building

Representative William Coyne
2455 Rayburmn House Office Building

Representative Philip Crane
233 Cannon House Office Building

Representative J.J. Pickle
242 Cannon House Office Building

Representative Charles Rangel
2252 Rayburn House Office Building

Representative Mel Reynolds
514 Cannon House Office Building

Representative Harold Ford
2211 Raybum House Office Building

Representative Sam Gibbons
2204 Raybum House Office Building

Representative Fred Grandy
418 Cannon House Office Building

Representative Rick Santorum
1222 Longworth House Office Building

Representative E. Clay Shaw
2267 Raybum House Office Building

Representative Fortney Stark
239 Cannon House Office Building

Representative Mel Hancock
129 Cannon House Office Building

Representative Wally Herger
2433 Raybum House Office Building

Representative Peter Hoagland
1113 Longworth House Office Building

Representative Don Sundquist
339 Cannon House Office Building

Representative William Thomas
2209 Raybum House Office Building

Representative Amo Houghton
1110 Longworth House Office Building

Representative Andrew Jacobs
2313 Raybum House Office Building

Representative William Jefferson
428 Cannon House Office Building

Also, you might wish to drop a let- |
ter to another elected official who has |
a lot to say about whether the spec- [
trum royalty is attached to the GATT
treaty:

President Bill Clinton
The White House
1600 Pennsylvania Ave.
Washington, DC 20500

Representative Nancy Johnson
343 Cannon House Office Building

RR

Representative Barbara Kennelly
201 Cannon House Office Building

|
|
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| concerts, station sponsored autograph ses-

| costing hundreds of dollars.

| off what you need and cut.

i ©1994 Reef Industries, Inc

| Expose yourself with a minimum of risk.

72" x 36° gives you 170 banners per roll

Today’s level of fierce competition demands
that you prominently display your name
every chance you get (location broadcasts,

i 36" x 24" gves you 330 banners per roll

. . . 3|'xla'gveTyouadob;—erspe7u_
sions, etc.). With theft, vandalism and loss, 1 I il

it becomes a costly proposition to continu-
ously replace expensive signs.and banners

Banners are available in 18", 24" and 36" heights on 1000 ft rolls.
The number of banners on each roll is determined by banner length.

Roll-A-Sign™ offers a better way. You get
up to four vibrant colors printed on
durable, high quality 4 or 6 mil plastic film
to display your logo and message brilliantly
for an economical price. Now you can
afford to display a bright new sign at every
public event. They even make great cost-
effective promotional give-aways. Just roll

& Durable banners for a
throw-away price.

& UV stabilized plastic
won't fade indoors or
outdoors.

& Simply FAX your logo
and color separation
information for a free
price quote.

Call today @ .
and get exposed. K: Reef Industries, Inc.
BjrovilS Houston, TX 77275-0245

713/484-6892
713/947-2053 FAX

800/231-2417

]
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The main ingredient used in most
other research company claims.

You’ve heard it all before.
“Buy our research and you’ll be #1 in the
next book.” The problem with the claims
made by many research companies is
they just aren’t true. Too many research
companies spend their time on packaging,
gimmicks, selling formats, working
across the street and ignoring the real
role of research: providing information
that gives station teams an advantage.

Research is a powerful tool. When
used properly, research helps stations
understand what listeners want and plays
an important role in crafting winning
strategies and tactics. Research, by itself,

© 1994 The Eagle Group, Denver, Colorado

doesn’t make numbers go up. It’s time
that research companies stop taking
undeserved credit when the numbers go
up, unless they want to take the blame
when the numbers go down. It’s time for
a new attitude: no baloney.

Straight talk about research.
We’re a new research company. We
believe in quality research, respect for
station teams, and the integrity of market
exclusivity.

Radio is a very simple business —
the goal is to get the highest numbers. In
our experience this happens only when a
station team, led by a good General

Manager and Program Director,
maximizes their available resources.

At The Eagle Group we develop a
new approach for every client, every
time. We start by listening. That’s how
we understand your unique situation.

To discuss your situation in confidence
and learn how The Eagle Group may be
able to help you, call Roger Wimmer or
Matt Hudson at (303) 980-1888 today.

(J

The Eagle Group

Strategic and tactical research.

T A BTN e CanT I e e I T
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NEWSBREAKERS.

Radio

® JOHN PEROYEA — a 23-year radio
industry veteran — has been named
CEO at Citywide Broadcasting Corp.
He'll aiso take on GM duties at the
company's WYCT/Baton Rouge.

Cavanaugh

Peroyvea

® ROBIN CAVANAUGH assumes
Marketing Director duties at KHMX/
Houston. She most recently operated
Cavanaugh & Co, a full-service special
events marketing and public relations
firm.

©® MIKE HUSTON has been tapped as
GM at KSKE-AM & FM/Vail, CQ. Prior
to his appcintment, the 15year indus-
try veteran was GSM at KFMU/Steam-
boat Springs, CO.

Records

©® DESIREE SCHUON becomes Asso-
ciate Director/Pop Promotion at Sony
550 Music. She formerly was Promo-
tion Editor at Network Forty and Con-
tributing Editor at Album Network.

\ o

Schuon Ferguson

©® TERRY FERGUSON segues to RCA
Records as Manager/National Rap
Promotion, exiting her Director/Promo-
tion post at Loud Records.

® |RS RECC:RDS is set to relocate on

May 23 to 3520 Hayden Ave, Culver Ci-
ty, CA 90232; (310) 841-4100.

@ STEEPHEN RICCARDO accepts
the DirectorfMarketing & Sales post at
A&M Records. He joined the label two
years ago as an A&R/Marketing con-
suitant.

® MARIANN CONTINO is upped
from Epic Records’ Manager/Promo-
tion Operations to Epic Records
Group's Associate Director/Operations.
Concurrently, former Sony Music Man-
ager/Marketing Services BILL
SHAUGHNESSY becomes Epic Rec-
ords Group’s Manager/Promotion Op-
erations.

® RUSSELL FROST and DENISE
WILLIS join Zoo Entertainment as Re-
gional Managers/Sales for the West
and East Coasts, respectively. Frost
most recently served as Product De-
velopment Coordinator at BMG Dis-
tribution; Willis 'was Regional
Marketing Representative at RCA
Records.

® JEFF PACHMAN and JIM SALIBY
head to Roadrunner Records as A&R
and Marketing Directors, respectively.
Pachman most recently was Label
Manager at Rockville Records; Saliby
was Energy Records’ Label Manager,
Marketing Director, and NSM.

® STANLEY FERTIG shifts to Wamer
Music Group as VP/Strategic Planning
& Business Development. He previ-
ously was Time Wamer Intemational’s
VP

® JOANIE KAMUCA advances from
VP/Administration to VPIGM, Admin-
istration/East Coast at MCA Music En-
tertainment Group.

National Radio

® PAUL GREGREY advances from Di-
rector to VP for ABC Radio Networks’
Sales Planning & Administration
Department. in other news, the com-
pany is set to debut “Yesterday ...
Live! With Dick Bartley” on May 29.
The four-hour 70s-music program will
air Sundays at 4pm and be refed at
8pm and midnight (all times Eastem);
(214) 991-9200 or (212) 581-3962.

© ROGER DORFMAN MEDIA CORP.
is offering the “1994 Celebrity Calen-
dar” on a market-exclusive basis. Cur-
rently in 25 markets, the library
includes original celebrity soundbites
and soon will be avaitable by barter;
(818) 889-1685.

Industry

® CAROL ROWDEN rises from NSM
to GM at FirstCom Broadcast Ser-
vices, which produces and markets
music services for radio stations
worldwide.

® MAUREEN O’CONNOR has been
upped from Sr. VP to Exec. VP at
Rogers & Cowan Inc.

©® NOLA LEONE and SCOTT RAVINE
have been named VPs in Celebrity Li-
censing Inc’s Creative Services and
Marketing Services Departments, re-
spectively. Leone previously served as

Marriages

KQMQ/Honolulu PD/after-
noon driver Kriss Hart to Maka
Keopuhiwa, May 14.

WMRR/Muskegon, MO PD
Guy Peny to WGRDIGrand
Rapids air talent Teri London
(aka Alex Caruso), May 5.

Births

Lyles Urban Consultancy
President Harry Lyles, wife
Gloria, son Joshua Alexander,
May 13.

WJOD/Dubuque, IA PD Ken
Peiffer, wife Shari, daughter
Christen, May 13.

WZZO/Allentown MD Todd
Heft, wife Jane, daughter Zoli
Frances, May 10.

Mercury recording artist Billy
Ray Cyrus, wife Leticia, son
Braison Chance, May 9.

KFJB/Marshalltown, IA mid-
day talent Todd Dale, wife Deb-
gie, son Blake Alexander, May

WMJQ/Buffalo MD Roger
Christian, wife April, daughter
Barbara, May 7.

Chaos Recordings Manager/
Regional Promotions Jay
Friedstein, wife Nina, daughter
Brittany Elizabeth, May 7.

Hanevan Financial Services
President Ross Secunda, wife
Honey, son James Ross, May
7.

WAMU/Laurel, MS GM Rob
Neal, wife Patricia, son Dom-
inic Brandon, April 23.

VP/Marketing & Media Relations at
Curb Records; Ravine was Celebrity’s
Licensing Manager.

® DENNY STILWELL exits JVC Mu-
sic’s Label Manager post to rejoin Un-
isound Marketing, which he founded
more than three years ago.

® BOB COX has been named VP at
media broker Satterfield & Perry Inc's
newly established St. Louis office,
which can be reached at (314)
458-4780.

® FRED SILBER joins MCA Music
Publishing as VP/Business Affairs. He
formerly worked in a similar capacity
at EMI Music Publishing.

©® GREG JOHNSON, most recently
Director/Sales & Marketing at Bailey
Broadcasting Services, has formed
the Hannibal Group. The new enter-
tainment marketing services firm —
which plans to launch vory Tusk Re-
cordings — can be contacted at 6922
Hollywood Blvd,, #307, Hollywood, CA
90028; (213) 882-6664.

©® ENCO SYSTEMS INC. — manufac-
turer of the DAD486x Digital Audio
Distribution System — has relocated
its headquarters to 24403 Halsted Rd.,
Famington Hills, MI 48335-1669; (800)
3626797 or (810) 476-5711.

Changes

AC: Pam Atlas and Dave DiRen-
2o have been named AEs at WMGK/
Philadelphia . . . Former WCVU/Na-
ples, FL. morning news anchor Janet
Stevens joins crosstown WSGL for
similar duties as Janet Manzelli.

Alternative: New sign-on
WRXS/Salisbury-Ocean City an-
nounces its lineup: President/GM Hit-
man, MD Brian K. Hall, and Captain
Jim team for mornings; Hall doubles
for middays; OM *‘Slick’’ Chris Kel-
ley tackles afternoons; K.C. O’Neil
handles nights; Phil Dirt fills the
graveyard shift . . . KPNT/St. Louis
parttimer Jeff Burton is appointed
Asst. Production Director . . . KTOZ
Springfield, MO boosts its power from
3kw to 50kw . . . Following her mar-
riage last month, KROW/Los Angeles
MD Darcy Sanders changes her last
name to Fulmer.

King

Continued from Page 3
to fill an otherwise-unprofitable day-
part with a world-class talent. But
the quality of his affiliate lineup de-
clined dramatically after his show
moved to afternoons last year. Many
of his Top 25 market affiliates now
include suburban or non-metro
stations.

WWI1  Entertainment President
Greg Batusic said he “couldn’t be

CHR: KKLQ/San Diego welcomes
late-nighter Mike Esparza from
KWSS/San Jose and parttimer Jack
Broady from XHRM/SD . . . At KQIZ/
Amarillo, TX: Jimmy Knight from
WZEE/Madison, WI takes nights, re-
placing the KZFM/Corpus Christi-
bound Bart Allison; Eric Michaels,
last at KMIX/Modesto, CA, replaces
Production Director Doug Grant and
adds an afternoon shift . . . At WZJM/
Cleveland: Overnighter Shannon
Steele moves to middays; Production
Director Dave Eubanks takes after-
noons; Columbus, OH vet Geronimo
goes to nights; weekender T.J. Mi-
chaels fills overnights . . . KWNZ/Re-
no overnighter Jay Cooper adds
Music Coordinator chores ... Rik
McNeil exits KEDG/Las Vegas for
wakeups at KBOS/Fresno . . . WILN/
Panama City, FL Production Director/
afternooner C.J. Ryan exits.

more excited” with the changes,
noting that King’s simulcast will fea-
ture top-notch guests. He also
pointed out that King’s daily feature,
“My Side Of The Story,” will con-
tinue, as will future, unspecified
special radio broadcasts.

Brenner’s show, which begins
June 13, will originate from Bran-
son, MO, where he is performing
this summer at the Ozark Theater.
The program will then establish
roots in New York.
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Ace 0f Base — Swede Emotion!

he never fantasized about
S pop stardom, Ace Of Base's

Linn Berggren telis Details.
What she really wanted was to be
either “a French princess or a fly-
ing ape”

Also in Details, her brother,
Jonas, explains how he writes
those million-selling pop songs: “If
you play the melody, and the high-
est and the lowest tone is more
than one octave, it can work in the
whole world” Leam about the
Berggren family’s stalker problem
in People.

Forbes Vs. BMG

“Clive] Davis is cherubic, bald-
ing, and runs his record company
from a dark and cluttered office
several blocks away from BMG
headquarters; says Forbes in a
three-page article on Bertels-
mann's business mishaps in the
US. The magazine contrasts RCA
Records with Davis’s Arista, which
is successful despite disobe-
dience to the firm’'s dominant —
but allegedly limiting — manage-
ment principle of “Betriebsergeb-
nis” (“retum on assets”).

BMG CEO Michael Domemann
sniffs, “Synergy is a contradiction
to focus” Forbes also praises Sony
for its synergistic efforts, while ob-
serving, “BMG has succeeded
mostly in losing market share”

Plat With A Gat

Dr. Dre denies he has the Midas
touch. “Midas only tumed things
into gold. | turn them into plati-
num. He also defends carrying a
gun: “If everybody on the street
has one and you don't, you auto-
matically lose the chess match.
Checkmate. Id rather be judged by
12 than carried by six” (People).

Clothes Make The Fan

The Eagles were rehearsing for
their tour when cops busted in,
looking to serve a warrant on the
studio’s owner. Don Henley wanted
one of their raid jackets, but he
wouldn't trade concert tickets
(Globe).

Talking in Details about X-Large,
the store he co-founded, Mike D —
seen on the cover with the other
Beastie Boys — says, “The ap-
pealing thing about fashion these
days is that it's made by self-
starter kids who seven years ago
would have started a rap label”

Patti LaBelle owns 3000+ pairs
of shoes (Stan).

Safety In Numbers

“You miss the insulation and
strength of a group, because when
you're solo you can be very vulner-
able to the pitfalis of A&R control.
In a group it's less so — you can
just say, ‘We play what we play,
sound how we sound, and if you
don't like it, that's too bad'” —
Steve Winwood explains Traffic's
retum in Q.

Ghost & The Machine

“Normaler people that aren’t as
fucked up try and play more nor-
maler music, and it's not as inter-
esting to, like, normal peopie who
want to get real fucked-up music
by fucked-up people” — Soundgar-
den's Chris Comell tries to explain
the appeal of grunge (Us).
*‘—*-‘?w “We are an en-

tertainment com-
pany, and we are
looking for prod-
uct to feed our
systems” —
PGD Entertain.
ment head John
Scher on why his
firm invested in a
Broadway show
(Forbes).

Masters Of Disaster

DJ John Ramsey (of Gold
WRKA/Louisville) is namechecked
in the National Enquirer, thanks to
amishap in a promotional balloon
that nearly killed him.

Stars deliver accolades to John-
ny Cash in US — Ozzy Osboume,
Screaming Trees singer Mark Lan-
egan, STP’s Weiland, Victoria
Williams, and Marty Stuart, who
says, “Those rock stars that trash
hote!l rooms — they're just trying.
They havent set a national forest
on fire. Johnny Cash has’”

John Scher

Brown Out

Upon finding Bobby Brown cur-
ed up on a couch with a “sexy
teen; Whitney Houston declared,
“As of now, we're separated?” (Star,
Globe, National Enquiren). Also in
the Star. Brown saw Magic
Johnson at an LA. club and ask-
ed, “Do you still have that famous
little black book of yours?”

The Star adds that he was in
LA. to reform New Edition, who
are asking MCA for $10 mitlion up-
front, a label, a PPV special, and
part-ownership of the tour.

One For The Ladies

Sonic Youth's Kim Gordon rates
a page-long tribute in Mirabella for
being the empress of the female
altema-rockers. The “100 Fearless
Women” issue also spotlights K.D.
Lang, Me’shell Ndegeocello,
Sinead O'Connor, EastWest chief
Sylvia Rhone, and Patti Smith.
Under the Divas' heading, Celia
Cruz, Etta James, Madonna,
Jessye Norman, Diana Ross, and
Barbra Streisand rank.

Speaking of Madonna, she call-
ed Red Hot Chili Pepper Anthony
Kiedis while his house was being
renovated recently, but he wasn't
home. After she “rudely ordered”
a workman to give Kiedis her num-
ber, the miffed fellow went to a
sleazy bar and wrote it on the wall
(Globe).

TOP TEN SHOWS
MAY 915

1 Stephen King’s The Stand,
Pt 2

2 Stephen King’s The Stand,
Pt 3

3 Stephen King’s The Stand,
Pt 4

4 Roseanne

§ Coach

6 Movie (Sunday)
(“Terminator 2:
Judgment Day”)

7 Seinfeld

8 Home Improvement

9 Grace Under Fire

10 NYPD Biue

Source: Nielsen Media Research

All show times are EDT/PDT unless
otherwise noted; subtract one hour for
CDT Check listings for showings in the
Mountain time zone. All listings subject
to change.

COMING NEXT WEEK

Friday, 5/20

*“Pure Pete Seeger’ — an
houriong “Bill Moyers’s Jour-
nal” special — debuts on PBS
(check local listings).

* Freddie Jackson performs
on the season finale of ABC’s
“Family Matters” (8pm).

* Peabo Bryson performs
from Manila on the two-hour
“1994 Miss Universe Pageant”
(CBS, 8pm).

* Showtime’s “Lush Life” —
a two-hour made-for-cable
movie starring Forest Whitaker
and Jeff Goldblum as jazz mu-
sicians — spotlights a sound-
track of vintage jazz tunes
orchestrated and conducted
by Lennie Niehaus (9pm).

* Shai, “The Arsenio Hall
Show” (syndicated; check lo-
cal listings).

* Tony Bennett, “Late Show
With David Letterman” (CBS,
11:35pm).

* “ABC In Concert” docu-
ments the making of the “Al-
ternative NRG” album with
performances by U2 and
R.E.M. (check iocal listings).

Saturday, 5/21

* Naomi Judd guest-stars
on the season finale of NBC's
“Sisters” (10pm).

Monday, 5/23

® Tony Bennett guest-stars
as Freida’s ex-husband on the
season finale of “Evening
Shade” (CBS, 9pm).

¢ Jon Secada, “The Tonight
Show With Jay Leno" (NBC,
11:35pm).

¢ Jimmy Buffett, “David Let-
terman’”

Tuesday, 5/24

» Babyface, “Arsenio Hall”
* Allman Brothers Band,
“Jay Leno”

Wednesday, 5/25

¢ David Ball, Shawn Camp,
and Victoria Shaw spend “An
Evening With Randy Travis
And Special Guests” for an
hourlong TNN special (8pm
EST/5pm PST).

¢ Babyface performs at the
university Mardi Gras on the
two-hour season finale of
“Beverly Hills, 90210" (Fox,
8pm).

* Patti LaBelle, “Arsenio
Hall”

Thursday, 5/26

* Rob Wasserman, “Jay

WEEKEND BOX OFFICE
MAY 1315
1 The Crow .77
(Miramax)*
2 When A Man Loves $9.44
A Woman (Buena Vista)

3 Crooklyn $4.20
(Universal)*

4 With Honors $2.88
(wB)

5 Four Weddings & A $2.77
Funeral (Gramercy)

6 3 Ninjas Kick Back $2.71
(TriStar)

7 No Escape 3173
(Savoy)

8 Clean Slate $1.49
(MGMIUA)

9 Bad Girls (Fox) 30.94
10 Schindler's List 30.87
(Universal)

All figures in millions
“First week in release
Source: Entertainment Data inc.

COMING ATTRACTIONS:
This week’s openers include
“Maverick; starring Mel Gibson,
Jodie Foster, and James Gar-
ner. Look sharp for cameo ap-
pearances by Clint Black,
Carlene Carter, Vince Gili, Way-
lon Jennings, Hal Ketchum,
Kathy Mattea, Restless Heart,
Sweethearts Of The Rodeo
member Janis Gill, and Randy
Travis. Randy Newman scored
the film, whose Atlantic Nash-
ville/AG soundtrack spotlights
current singles by Tracy
Lawrence (‘Renegades, Rebels,
And Rogued”) and Carlene Car-
ter (‘Something Already Gone”),
along with songs by Clint
Black, Vince Gill, Restless
Heart, and others.

Also opening this week is
“Beverly Hills Cop Il wherein
Eddie Murphy reprises his role
as Det. Axel Foley. The film’s
MCA soundtrack showcases
Patti LaBelle’s current single
(‘The Right Kinda Lover), as
well as cuts by INXS, Tony Toni
Tone, Inner Circle, and others.

Rounding out this week’s
openers is “Even Cowgirls Get
The Blues; starring Uma Thur-
man, Lorraine Bracco, and
Angie Dickinson. The film’s
Sire/WB soundtrack features
original music by K.D. Lang, in-
cluding her recent “Hush
Sweet Lover” single.

NEW THIS WEEK

® ARETHA FRANKLIN:

GREATEST HITS, 19801994

(6 West)

This clip compilation — fea-
turing an introduction by
WPGC/Washington morning
man Donnie Simpson — show-
cases 11 songs, including “You
Make Me Feel Like A Natural
Woman” (with Bonnie Raitt and
Gloria Estefan), “Jumpin’ Jack
Flash” (with Keith Richards),
and “Sisters Are Doin’ It For
Themselves” (with the
Eurythmics).

® ACE OF BASE: THE SIGN

— THE HOME VIDEO

(6 West)

This collection highlights in-
terviews, behind-the-scenes
footage, and five videos: “The
Sign; “All That She Wants”
“Don’t Tum Around” and two
clips previously unreleased in
the US. (“Happy Nation” and
“Wheei Of Fortune”).

® THE CRANBERRIES LIVE

(PolyGram)

This 65-minute concert col-
lection spotlights the band’s
recent performance at Lon-
don's Astoria Il Theater with 15
songs, including “Linger”
“Dreams,” and seven previous-
ly unreleased tracks.

©® BARRY MANILOW: THE

GREATEST HITS ...

AND THEN SOME (BMG)

Recorded at London’s
Wembley Arena, this 90-minute
concert collection showcases
12 songs, along with four med-
leys combining 14 additional
tunes. Selections include
“Mandy “Could It Be Magic] “I
Write The Songs; and others.

® AL JARREAU:

TENDERNESS

(Warner Reprise)

The video companion to the
LP of the same name, this
hourlong performance package
spotlights 10 songs, including
“We Got By” (with David San-
bom), “You Don't See Me” and
a cover of the Beatles’ “She’s
Leaving Home”

. customar. Th 5
Kimdted offer could
“end at any time.
BP CHARTBREAKERS. -

““only to Hcensed

B.C. 52'S, JANET, MELLENCAMP WITH ME'SHELL. |
IHI WEEK'S (HR HITS ON IH{ N{W

" FRH FOUR WHK TRIAL,

(8016263082

ducts are offeetd

S‘ e
100.
t‘g:,llet 3

broadcast stations.
Regular monthly

cost $75 plus state .
_ sales tax if

Each week R&R sneaks a peek through the nation's consumer 1 Leno”
magazines in search of everything from the sublime to the « Radiators, “Late Night

ridiculous in music news. R&R has not verified any of these reports. With Conan O’Brien” (NBC, _ ‘applicable. WE STAY ON TOP OF THE MUSIC.
12:35am, Friday). = ‘Q:"""“““"“’"”‘”" YOU STAY ON TOP OF YOUR MARKET.

WANY -3 MericanTraciohrtorr o


www.americanradiohistory.com

1 | - Y i + TT———

THIS MAN RUNS 2 FM’S.

uve Douglas, P ave ouglas, PD
106.3 The Blaze — Lincoin, NB 104.0NE The Planet - Lincoin, NB

When | came to Lincoln to program The Blaze and The Planet, the first thing I did was have
MusicSCAN come in and help get us on track.”

“Mark Schreiber from TAPSCAN was willing to come in on a Saturday and spend as much time with us
as we wanted. We spent the entire day together, talking about not just MusicSCAN, but programming
and music. Our guys really locked into the conversation.”

#Both The Blaze and The Planet have sounded great ever since. And now, we have a whole staff of
MusicSCAN experts.”

#Best of all, except for some travel expenses, the training was free. This kind of service greatly
exceeds what 1 got when | was on ‘Brand §'.”

“My experience with MusicSCAN goes far beyond floppy disks and keyboards. 1 value the relationship

we’ve built...even though | have to hear Mark’s jokes twice as often.”

)

Music Scheduling with an Edge
1-800-476-0469
MusicSCAN® is a product of TAPSCAN, Inc.
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Assessing Success In Broadcast Pricing

hat’s the best way to measure success in broad-

cast pricing? Is it average rate? Sellout percentage?

Or is there a better standard to measure the success
of your broadcast pricing practices in relation to revenue?

Sellout Vs. Rate

Some managers use the sellout
percentage point of view to measure
broadcast pricing success. To these
managers, “‘sold out” — with little
or no regard to rate and with no in-
ventory remaining for sale — means
success. They believe good pricing
practices must have been used be-
cause no inventory remains for sale.

Other managers’ measurement is
average rate. To these managers,
achieving high rates above all else
signifies success. They believe good
pricing practices must have been us-
ed because of all the high rates ob-
tained.

66
REV PAD is
calculated by
dividing the total
revenues for a given
seasonal period by
the total number
of commercials
available for sale
in the same
seasonal period.

199

But do either of these points of
view really measure success in
broadcast pricing as it relates to total
revenues generated by the station?

Lost Opportunities

What if a station turned away
thousands of dollars in business be-

cause it was oversold? How success-
ful was that station’s pricing? Sure,
it sold out all of its inventory, but
does that truly translate into pricing
success?

66)

Combine average rate, sellout percentage to calculate REV PAD

By Shane Fox

of commercials availabie for sale in
the same seasonal period.

Here’s an example: A station has
a total of 180 commercial availabil-
ities per day between 6am-midnight.
For the week, approximately 1250
commercials are available for sale,
translating to about 5000 for a four-
week month.

What if a station turned away thousands
of dollars in business because it was
oversold? How successful was that
station’s pricing?

In reality, “sellout” measures just
that: sellout levels. It falls woefully
short as a measurement to determine
successful broadcast pricing.

Likewise, what if a station turn-
ed away thousands of dollars in busi-
ness because its rates were too high,
with 20%-40% of its inventory left
unsold? How successful was that sta-
tion’s pricing? Its average rate was
high, but does that relate to pricing
success?

Since “average rate” only mea-
sures rate, it, too, falls woefully
short in determining successful
broadcast pricing.

REV PAD Review

More and more managers are as-
certaining their levels of success in
broadcast pricing through a different
point of view: REV PAD (Revenue
Per Available Ad).

REV PAD is calculated by divid-
ing the total revenues for a given
seasonal period by the total number

199

Now let’s say the station generated
$1 million in total revenue for this
four-week seasonal period. Total
revenues ($1 million) divided by
total commercial availabilities (5000)
equals $200.

A ‘Better’ Way?
What sellout percentages and av-
erage rate levels correspond to the

m;

THREE TIPS

sell and inventory spoitage.

done by season.

But which of these combinations
is better in terms of measuring pric-
ing success? From a sellout point of
view, 90% sold out at a $222 aver-
age rate would be better. From an
average rate point of view, 40% sold
out at a $500 average rate is better.

Still, the revenue generated from
all of these scenarios is the same —
how could one be “‘better” than the
other? The REV PAD point of view
suggests pricing success is measured
not by inventory sellout levels or
average rate alone, but by a com-
bination of both.

The REV PAD point of view suggests pricing
success is measured not by inventory
sellout levels or average rate alone,
but by a combination of both.

REV PAD example above? Actual-
ly, a number of sellout and average
rate combinations might fit: 90%
sold out at a $222 average rate, 0%
sold out at a $285 average rate, or
40% sold out at a $500 average rate.

99

Keep Raising Revenue

Your goal always is to increase the
REV PAD number, not just average
rate or inventory sellout levels.
Sometimes this calls for different

How REV PAD Can Work For You

ere are three ways to put REV PAD (Revenue Per
Available Ad) in motion at your station:

(») Develop a chart showing REV PAD levels by month. This will help
you understand REV PAD more clearly and provide the proper percent
sellout-to-average rate ratio necessary by seasonal period. Future pric-
inglevel accuracy then should improve, reducing the frequency of over-

® Muttiply your REV PAD calculations from last year by market and
product growth factors, and use those REV PAD levels as targets. Each
month when your REV PAD is calculated, measure your achievement
percentages against your targets to determine how well pricing was

@ Structure incentives based on REV PAD. The closer you get to a
REV PAD target, the more money you make. Remember: REV PAD is
limitiess — the goal always is to increase it.

pricing strategies (i.e., raising or
lowering rates) for different custom-
ers at different times.

Remember: Knowing when to
change rates, by how much, and for
which customers are yield manage-
ment issues. Your pricing and rate
forecasting systems should help you
in this regard to maximize your
REV PAD for a particular seasonal
period. If it doesn’t, you must reex-
amine your pricing process.

If your station keeps historical
data on sellouts, average rate, total
revenue, and total inventory available
for sale, review the last couple of
years using REV PAD for com-
parisons.

Shane Fox is
COO at Maxagrid
Intemational Inc.,
which specializes §
in the develop-
ment and market- 1
ing of reservation
and yield man- /8
agement  Sys- |
tems for the
media industry.
He can be con-
tacted at (214) 241-
2110.
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0N AIR :86. Source

‘ e ID: 81
. Hey Nineteen

{ Steely Dan

¢ Run:p

¢ Intro:17 Time: 4:19,8 Ending:F

R LR R

EXT.TO Source ID: 82
Invisible Touch SONY CDK-3680
CDh: 936-06

Genesis Date: 3/715/94
Introil6  Time: 3:19.8  Ending:F Time: 5:84 PM

>NEXT TO FOLLOUW Source I1D: 41
1 Stand For You [Edit] SONY CDK-3684a

Ch: 949--086

McDonald, Michael Date: 3715794

Intro:20 Time; 3:47.8 Ending:F Time: 5:87 PM

‘ ime Update

New audio controller uses digital technology for software control of all audio
levels and cross fades

Enhanced realtime functions including network joins and program clock updating
Enhanced support for second generation compact disc players and hard drives

Expanded remote control

Improved on-screen displays including countdown clock, weather and text
windows, calculator, calendars and more

Enhanced support for local area networks

S & S¢S 9

Utilities allow importing of GoldDisc music database and interfaces for
PowerPlay and other popular music rotation and traffic and billing programs

For More Information call (B00) TM Century
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He has created a sound,
and a phenomenon, all his own...

.and sold more than 8 million
albums in the process.

Now, the stage is set for the next event

His first single. Ever.
YANNL LIVE AT THE ACROPOLIS

Album 1.2 miliion in six weeks
and fast-aparoaching double platinum

Home vt and faser disc already double platinum

Yanni's recent PAS television Special kecame the
highest-rated PBS music-Special of alt time,
1esu:iing in a record-hreaking number of pledges.

Sl aut tour throggh July
The passion continuzs..

PRIVATE MUSIC Afla gan @

Veg Beeiioh Rlewiys taamersisl © 1998 PRIVATE. INL.
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STREET TALK.

Corcoran Files $2.2 Million Suit

FXB/St. Louis personality J.C.
Corcoran filed a $2.2 million
lawsuit for damages against

crosstown WKBQ moming cohost D.C.
Chymes, station intem Tim Melton, and
owner Zimco last week, according to the St.
Louis Post-Dispatch.

Corcoran’s suit charges that Chymes
and Melton damaged Corcoran’s reputation
when Melton claimed Corcoran elbowed,
punched, kicked, and knocked him down
outside the hotel where Corcoran was
working on a Cerebral Palsy Association
special about a month ago (4/22). Corcoran
maintains Melton deliberately ran into him,
fell down, and faked injuries.

The legal action also alleges that
Melton and Chymes filed a fake police report
and disrupted Corcoran’s broadcast in the
process. A peace disturbance charge filed by
Melton against Corcoran was dismissed last
week.

Corcoran’s attomey, Jeff Gershman, told
ST. “This scheme went beyond radio
competition. The suit alleges that it was a
setup to get him arrested, which he was. But
once the prosecutors looked at the facts and
interviewed independent witnesses present,
they dismissed the charges. The witnesses
cormoborated Corcoran’s account of the
incident?

WKBQ GM Bill Viands told ST the
station had not been formally served with
the lawsuit, but added, “Corcoran’s account
of things is very different from ours. Melton
had facial cuts, bruised ribs, a twisted ankle,
and spent four hours at the hospital. This all
happened while Melton tried to interview
Corcoran. If these are false charges in a
false police report, why haven't the police

Rumors

¢ Is it true — as prevalent Space City rumor
has it — that KILFAM & FM-KIKK-AM & FM/Hous-
ton OM Rick Candea has landed the station’s GM
post, soon to be vacated by the retiring Dickie
Rosenfeid?

* With KBCO/Denver PD Doug Clifton exiting
- as speculated tast week — and the Denver Post
floating rumors that a new Progressive station wilt
hit the market in June or July, will Clifton and other
KBCO staffers be part of the new start-up?

¢ After Mancow’s segue from Wild 107/SF to
Evergreen's WWBZ/Chicago, are the Wild One-Oh-
Sevens lookin' for payback in the form of some
Evergreen personalities — namely crosstown KMEL
aftemooner Rick Chase and KKBTLA. moming man
John London?

® Could the early contenders for the just-
announced Y100/Miami PD post vacancy be {drum-
roll, please . . ) former Hot 97/NY PD Joel Salkowitz,
Star 101.5/Seattle PD Casey Keating, ex-Kiss/Colum-
bus PD Rob Mormis, and former Y100 PD Mark
Shands?

* Will WEBN/Clncy PD Marc Chase play a big-
ger role at Jacor LMA WWZZ (Star 93.¥Knoxville
... perhaps moving it back to CHR from Hot AC?

* Is Giant Promo/Mtkg. honcho John Brodey
checkin’ his options?

wwwaL americancadiohistornvs--com E—

LATEST ARBITRENDS

NY/L.A. Leaders
WLTW, KLAX Rise

he top cats in New York and LA. are sitting
T prettier in the just-released February/March/

April Arbitrends. AC WLTW, which took over
the NY lead in the Winter ‘94 book, climbed from
4.7 at that time to 5.0, opening a .7 lead over new
runner-up WCBS-FM. WHTZ (4.04.2) inched past
WQHT (flat at 4.1) in the CHR race. WBLS whipped
UC competitor WRKS for the first time in years, al-
beit by a .3 margin. Along with WLTW, new Rocker
WAXQ had the biggest gain (1.61.9).

Spanish KLAX improved 5659, but its LA.
lead was cut slightly — thanks to a 4.7-5.1 gain by
runner-up Rhythmic CHR KPWR. Talk KFI's lead over
rival KABC was cut in half to .3, perhaps owing in
part to KABC'’s Dodgers ‘casts. Gold KRTH (3.53.6)
widened its margin over Armrow KCBS-FM 32-2.9),
and Country KZLA jumped 2.3-26.

Moming Stars

Howard Stem (8.3-7.6) was dethroned for the
month in NY by the WINS news team (8.0-8), with
WOR's John R. Gambling registering the biggest
gain (4.7:52). In LA, Stem (hoiding at 55) kept a slim
lead over KABC's Ken & Barkley (51-5.4), KHS's Rick
Dees (4.852), and KLAX’s Juan Carlos & El Peladilio
(4.952).

talked to our people? We find it very
interesting that this is taking place right in
the middle of the spring book”

} Veteran Greenville
Morning Man Charged

Longtime WESC/Greenville, SC moming
personality Bob Hooper was charged last
week with three counts of lewd acts on a
minor in alleged incidents involving three
young girls. Hooper — a 29-year station vet
(the last 20 in momings) — has denied the
charges.

The incidents allegedly took place in
the station van at a remote broadcast
attended by hundreds of people. Warrants
state the breasts and buttocks of two girls,
ages 12 and 11, were fondled. The third
count involved the alleged fondling of a
minor under 14 in the breast and pelvic
areas.

VPIGM Allen Power said, “We're
saddened that such a long and exemplary
record of public service has been marred by
the recent allegations made agalnst him —
allegations that we're convinced will, in time,
be proven false’

Hooper, who originally was granted a
leave of absence by the station, was off-air
for only the day after the charges were filed.
He retumed on Friday (513).

’ Lawyer Hangs Semite-Tough ‘

SF attomey Michael Blend has drawn
coast-to-coast media attention by suing
Rush Limbaugh in federal court, claiming
that the syndicated talk host owes him $1

Continued on Page 22
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With Next Week’s R&R

YOUR
COMPLETE
DIRECTORY OF
PROGRAMMING
SERVICES

BROUGHT TO YOU
IN PART BY:

NEDIA

Los Angeles ® New York

STREET TALK.

Continued from Page 20

million. Blend claims Limbaugh offered on
the air to pay the cash if he ever made an
anti-Semitic remark. Blend says he heard
such a remark — and has a tape to prove it.

“This is very serious business with me.
'm not a crank;” Blend told ST. He insisted
his motivations were not political —
although he concedes he doesn't think
much of Limbaugh's right-leaning views —
but strictly financial. “Absolutely, it's a
breach of contract”

Limbaugh and syndicator EFM Media
thus far have ignored Blend and won't
comment on the suit.

The final pieces of the PLG puzzle are
poppin’ into place, with all the principals
winging their way to Vancouver, BC for
meetings.

Money’s on Rick Dobbis to become
President/PolyGram Europe and Johnny
Barbis to become Island President. Look for
everyone from the PLG promo and marketing

Rumbles

* KIFM/SD MD/Ops chief Tony Schonde! be-
comes PD at NAC KSSJ/Sacramento, effective Ju-
ly 1. KIFM Music Asst. Kelly Cole will assume
Schondel’s music duties.

¢ KOST/LA. Dir/Mktg. & Promotions Duncan
Payton adds the MD duties. He succeeds fouryear
MD Kim Amidon, who retains her moming drive co-
host siot with Mark Wallengren. Former KCALTV!
LA. assoc. producerinewswriter Johnny Chiang
becomes the Cox AC's APD.

* Dale Reeves exits momings at WDRE/Long
Istand-Philly.

* WBHT (Hot 57y Wilkes-Bare PD Bill Sheridan
exits.

* KWBR/San Luis Obispo PD Diana Smart
segues to the PD post at CR KJFX/Fresno.

* KKYKilittle Rock PD Todd Holman exits;
moming driver Don Cristi cops the PD slot. Mean-
while, MDovernighter Ken Reynolds moves to mid-
days, and crosstown KMJX night rocker Carole
Kramer joins for aftemoons.

¢ KTAL/Shreveport PD Tom Michaels exits.
Moming maven Kevin West takes the PD reins. Neil
Kelly shifts into aftemoon drive.

* Sports KMEN/Riverside flips to “Killer Oldies”
and simuicasts sister KGGI moming driver Holly-
wood Hamilton. KMEN will continue to carry
Angels, Lakers, Clippers, and Raiders play-by-play.

* Leap O’ The Week: WBIZ/Eau Claire, W1 (mar-
ket #225) middayer Deanne Davis vaults to nights
at Country KBOB/Minneapalis (#17).

¢ Progressive KWTO-FM/Springfieid, MO MD
Adam West becomes PD, and former crosstown
KTOZ PD Rick Kennedy joins for MD duties; PD
Dave Alexander exits. Back at KTOZ, MD John Lenac

- climbs to APD, and WEQX/Albany, NY aftemoon
driver/Production Dir. Eric Schmidt cops the MD
nod.

* KQiZ/Amarillo weicomes new PD Eric Mi-
chaels from KMiX/Modesto.

* Rob Wolman segues from APDIMD at KBSY/
Ft. Smith to PD at CHR KRAU/Craig, CO.

* WEBN/Cincy MD Tim Dukes becomes APD,
while Brad Hardin — APD at Jacor's other Cincy
FM, WIMJ — succeeds Dukes as the 'EBN MD.

* Randy Marsh lands momings at WKISMiami,
coming from afternoons at Gold WFOX/Atlanta.

¢ KISFIKC Programming Asst/late-night stalker
Alan Smith joins KDGE/Dallas for middays.

* B97/N.O. MD Joey G. adds APD duties.

* Former KWOD/Sacramento aftemooner Nick
Monroe picks up middays at 290/SD.

wawww americanradinhistarnscam

departments to switch logos to Island
immediately, too.

And ... as soon as his release from
Island is finalized, expect Andy Allen to take
a l