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GETTING MORE
WMEW BUSINESS
ON UC RADIO

On a typical weekday morning,
50 million Americans are listening
to Urban radio. Interep’s Brian
Knex says researching potential
advertisers and showing them
how your station can solve their
marketing problems are the keys
to bringing more new business to
the UC format.
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NAC COLUMN DEBUTS

How do you create that special

texture and identity to build an

audience base? Top programmers
share their ‘secret weapons’ as NAC
Editor Carol Archer kickstarts R&R's
column coverage of the New Adult
l Contemporary format.

Page 46

ACHIEVING #he DREAM

VIEW FROM THE TOP

l R&R celebrates Black Music
M Month by spotlighting 16 of
our nation's most prominent
African-American radio

| owners. This special

‘ expanded section features

. single-station operators and
| group heads speaking

' 1 frankly about raising the

' money, serving the market,
personnel decisions, and

H future goals.

Begins Page 20

|| IN THE NEWS...

| ®Chuck Gullo, Kevin Evans now
Scotti Bros. President;
Pres./Urban, respectively

@ Liberty, Merv Griffin
stations to merge

‘| ®Varnell Johnson to Elekira

| Exec. VP/GM, Urban Music

Page 3

@ Casey Keating becomes
WHYI (Y100)/Miami PD

| ®Dan DiLoreto appointed
Pres./GM at WXTB/Tampa

® Ken Wilson to Columbia
VP/Black Promotion
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NEWSSTAND PRICE $6.00

Summit Sales Net $198 Mil.
From Emmis, Granum Groups

Half of NY duopaly worth $68 million

Winning bidders Granum Communications and Em-
mis Broadcasting will pay a total of $198 million for the Sum-
mit Communications Group radio stations. Emmis grabbed
WRKS/New York for $68 million, while Granum got every-
thing else for $130 million.

Emmis gets bragging honors to the Big Apple’s first FM
duopoly by teaming Summit’s Urban WRKS/New York with
crosstown CHR WQHT. The publicly traded company (Nas-
daq: EMMS) will also be able to claim ownership of one of
the most-listened-to stations in the nation. But while often the
market’s Arbitron 12+ leader, WRKS ranked ninth in Dun-
can’s Radio Market Guide's New York billings list last year
with revenues totaling $17.2 million. "QHT was 13th at $13

million.
“This is a landmark transaction,” said Emmis Chairman

Jeffrey Smulyan, who called the format combination “a per-
fect match” to maximize duopoly value. “This is certainly a

SUMMIT/See Page 18
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Backer Named GM
At Giant Record

L.A. Progressive
To Sign On July 1

Steve Backer
has been named P
GM of Giant @
Records. He'll
oversee the la-
bel’s promotion,

B

en West Broadcasting’s
KLIT/Los Angeles: will flip from
AC to Progressive next Friday
(7H) at 5pm under the direction
of consultant Dennis Constan-

marketing, sales, ; ;

and publicity g tine, PQ Mike Morrison, gnd

departments and 5 MQ qulee Keilly. The station,

report to owner r = which is z_\pplymg for new'c'all
" = letters, will use the identifier

Irving Azoff. O “FM 1019 — The Los Angeles

“In the short
time that Steve has been at Giant

BACKER/See Page 18

Album Alternative”
KLIT/See Page 18

ollowing weeks of mar-
ket speculation, Goid-

Spectrum Royalty Plan
Reportedly Threatened

Congressional source says $5 hillion tax
will be dropped; White House won’t confirm

The Clinton administration’s
spectrum royalty plan ap-
peared to be on its last legs this
week, with one Capitol Hill

fice of Management & Budget
spokesman Barry Toiv told
R&R Tuesday (6/21). “We're still
working on the financing [of
GATT] at this

source saying

the plan to tax time.”
broadcasters to speCtrum At least 40
offset losses ;
from the GATT snag gg:;?:srs ha\(/,:
e reay was | ™ White House | 10 e imy
going to be says proposal should drop the
?rgﬁre(:}.] O}f_ still alive idea of taxing
icially, though, broadcasters to
the =~ White | P 40 lawmakers | ., pudget
House  was send critical shortfall from
keeping spec- letters the GATT
trum royaities treaty.

on the table.

“It’s pretty low on the list [of

possible taxes] at this time — it’s
certainly one of the items,” Of-

In letters to White House
Budget Director Leon Pznetta,

SPECTRUM/See Page 11

Island Label Breaks Away,
Barbis Becomes President

With the long-awaited
reorganization of Poly-
Gram’s U.S. operations
now official, Island will
become a fully staffed §
autonomous label again,
and the PolyGram La-
bel Group structure will
be eliminated. PLG Ex-
ec. VP John Barbis has
been named Island Pres-
ident, answering to Is-
land founder/CEO Chris Black-
well and PolyGram President/
CEO Alain Levy.

Island’s promotion, sales, mar-
keting, retail, and PR teams will
be assembled from the label’s
and PLG’s existing staffs. Distri-
bution is still via PGD. Plans for
the other PLG imprints — in-
cluding London, Polydor, Atlas,
and Blue Gorilla — will be re-
vealed soon. PLG President Rick
Dobbis will take a *“‘top manage-
ment” post based in London.

Barbis

Calling Island “one of
the most emulated labels
L in music history,” Levy
noted that Dobbis and
Barbis “have been key
players in this period,
and their promotions re-
ward their accomplish-
ments in the last three
years.” That period be-
gan with PLG’s creation,
just two years after Poly-
Gram acquired Island in 1989.

“PLG has done a tremendous
job. Bringing the PLG stzff into
the Island fold will make us a
stronger, more unified, and suc-
cessful company,” asserted
Blackwell. “Johnny’s depth of
knowledge, talent, and commit-
ment to artists make him perfect
to head the Island team.

Barbis noted, *“Island has al-
ways been an artist-oriented com-

ISLAND/See Page 18

Warner/Reprise Nashville Cats Gut The Grepe

East, label President Jim Ed Norman, Wamer Bros. Records Chairman Mo Ostin, and WB Presi-
dent Lenny Waronker cut the ceremonial ribbon — surrounded by various scissor-totin’ artists
from the Warner/Reprise/Alliance labels.

W hen Wamer/Reprise Nashville celebrated the opening of its new building at 20 Music Square

” WAL americanradiohistornv.com ..
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One of 1he world’s most reliable and popular systems for live-assist or
walk away. Over 400 stations depend on UDS every day 10 make them

sound GRrear!

Add A GoldDisc® CD music library of your choice for an addirional
$2,%00 with your Ulrimare Digital Studio Purchase and you're ready 10
Have the BEST sound for abour $16,000.

Also ask abour adding HitDiscs®, rRecurrents, jingles, and producrion
music for A complere package.

DONT WAIT.. CALL NOW! (800) TM CENTURY:

Celebraring 27 years of guality service 1o the broadcast indusiry



www.americanradiohistory.com

Gullo, Evans
Earn Scotti Bros.
Promotions

Gulio

Evans

Scotti Bros. VP/GM Chuck
Gullo has been promoted to the
new post of President of Scotti
Bros./Street Life Records
Music Group. He'll be respon-
sible for all company functions,
focusing on growth, and will also
oversee parent All American
Communications’ music pub-
lishing arm.

Simultaneously, Scotti Bros./
Street Life Records VP/Urban
A&R Kevin Evans has been ap-
pointed to the new post of Presi-
dent/Urban Music Division at

SCOTTI BROS./See Page 18
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Elektra Names
Johnson Exec. -
VP/GM, Urban

Elektra En- [
tertainment has
tapped Varnell §

Urban Music.
He joins the la-
bel from Jive
Records, where
he had served as
VP/R&B Pro-
motion since
1990.

Label Chairman Bob Kras-
now said, “Varnell Johnson’s
track record has been nothing
short of spectacular. I couldn’t be
happier to welcome him to
Elektra, where he’s certain to be
a pivotal guiding force.”

Johnson’s previous posts in-
clude VP/Promotion & Market-
ing at Manhattan Records, VP/

JOHNSON/See Page 18

Johnson

R&R Observes
Independence Day

In observance of the Inde-
pendence Day holiday, R&R’s
Los Angeles, Nashville, and
Washington offices will be
closed Monday, July 4.

1930 Century Park West, Los Angeles, CA 90067

ners’ list: Page 11.

Mercury Awards Take ‘Cover

When the third annual $200,000 Radio-Mercury Awards were held
at NYC's Waldorf-Astoria Hotel, the evening’s top honor — the
$100,000 Radio-Mercury Gold Award — went to “Cover Me” a
Levi's 501 Jeans music commercial produced by LANY Music
for Foote Cone Belding/San Francisco. Exchanging kudos are
(I-r) LANY Music’s Mark Vieha, Northern California Broadcasters
Assn. President Tom Martz, Levi Strauss & Ca Sr. VP Bob Caplan,
and LANY Music's Fern Ramos. Complete Mercury Awards win- *

May Radio Revs Set Records'

May radio revenues are on a
record-setting clip. According to
preliminary reports:

® The vast majority of stations
across the country reported May
'93-May '94 revenue increases

® The industry posted its first-
ever billion-dollar revenue month

® The nation’s No. 1 radio
market, Los Angeles, took in an
astounding $50 million last
month — fully 5% of the nation-
wide total.

A Miller, Kaplan, Arase &
Co. survey of 946 stations in 77
markets found local revenues up
at 75% of the stations surveyed,

with national numbers up at
71%. In five of the 77 markets,
all of the stations polled ex-

Increases widespread; L.A. has $50 mil. month

perienced positive revenue
growth — a rare phenomenon
that demonstrates the revenue
momentum present thus far dur-
ing 1994.

Most of the markets experienc-
ed double-digit growth in May,
and nine had growth exceeding
20%. Year-to-date growth is the
strongest by far since the ac-
counting firm began measuring
industry revenue performance 12
years ago.

Market Milestone

May was especially good to
Los Angeles, which became the
first market in history to top $50
million in billings in one month,

REVENUES/See Page 18

Merv Griffin’s Griffin
Group announced Tuesday
(6/21) that it would merge six of
its ‘seven stations into Liberty
Broadcasting, creating duopo-
lies in Hartford, Albany, and
Providence. Terms of the stock
and cash transaction were not
immediately disclosed.

“I started my career in radio
and have owned stations for over
25 years. I'm excited about join-
ing forces with Liberty Broad-
casting to create a new force in
the broadcasting industry,” said
Griffin. The entertainer, pro-
ducer, and former TV talk host
will assume “‘a significant equi-
ty position” in Liberty as a result
of the deal.

| Liberty Buys Griffin Group

Hartford, Albany, Providence duopolies created

“Joining forces with the Grif-
fin Group’s stations will enable
Liberty Broadcasting to pursue
its strategic expansion plans of
building duopolies in key mar-
kets concentrated along the
Northeast corridor,” said Liber-
ty President/CEO Jim Thomp-
son. He also noted that “all of
the key management at the Grif-
fin Group” will join Liberty in
the merger.

Liberty Chairman/COO Mike
Craven said the deal with Grif-
fin would “‘accelerate our plan to
become a top-tier radio group
and offer increased value for our
investors.” -

LIBERTY/See Page 18
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1994 DEALS TO DATE

Dollars To Date:$1,294,353,244
(Last Year: $966,018,014)

This Week’s Action:$228,037,000
(Last Year: $7,159,466)

Stations Traded This Year: 642
(Last Year: 640)

Stations Traded This Week: 24 |
(Last Year: 27)

Dz

® Summit-Granum Sale $130 million
o WAOK & WVEE/Atlanta
o WCAO & WXYV/Baltimore
® KHUN & KJMZ/Dallas-Ft. Worth

® WRKS/New York $68 million
® WBZT & WIRK/West Palm Beach

Campaign Contributions Tallied

Congressional candidates received nearly a quar-

ter of a million dollars from the NAB'’s political

action committee.

See Page 6

Fee Hike Gains Momentum

A House panel voted to cut the FCC’s budget
request — but to increase the user fees broadcasters

must pay.

FCC Stands By Indecency Rules

Having won the first round, the FCC is sticking with its
original arguments to defend its system of fining radio stations

for indecent broadcasts.

The Commission told a federal ap-
peals court (6/17) there is no evidence
that enforcement of its indecency
rules has a chilling effect on free
speech by forcing broadcasters into
defensive self-censorship.

Several broadcast companies and
trade organizations appealed the
lower court ruling, which upheld the
Commission’s indecency enforce-
ment policy. They contend the FCC
is violating broadcasters’ First
Amendment rights by threatening
larger indecency fines for repeat of-
fenders while earlier alleged viola-
tions are still awaiting court review.

Appellants ‘Lack Standing’

In its reply, the FCC argued that
most of the appellants “lack stand-
ing” because they have no specific
complaint. The Commission argued
that “npeither [appellants] Infinity
Broadcasting nor Greater Media
alleged that they were ‘suffering from
demonstrably adverse consequences
from government delay in initiating
the collection proceeding’ ” The

FCC also stated that “neither Infini-
ty nor Greater Media alleged a single
specific instance in which it refrain-
ed from broadcasting particular ma-
terial because it had not yet received
Judicial review of what are admittedly
not final agency determinations of in-
decency violations.”

FCC attorneys argued that “the ap-
pellants failed in the District Court
to come forward with any facts that
would tie their claims of self-
censorship to the forfeiture proce-
dures . . . The only concrete exam-
ple of self-censorship asserted by the
appellants . . . did not even involve
any of the appellants . . . [and] had
nothing to do with the forfeiture pro-
cedures . . . This lone example of
purported self-censorship directly
supports the FCC’s contention that it
is neither the forfeiture procedures
nor an ‘informal scheme’ of censor-
ship that ‘chills’ the appellants.”

Same Old Arguments

Timothy Dyk, the lead attorney
for the consortium opposing the in-

decency policy, said Tuesday (6/21)
the FCC’s arguments are “basically
the same”’ as the arguments made in
the original lawsuit decided in the
FCC'’s favor last year.

In that decision, U.S. District
Judge Royce Lamberth ruled that
broadcasters do not have the same
First Amendment protection as do
other media. He also said there is no
proof the FCC is preventing broad-
casters from appealing fines. Action
For Children’s Television filed a
joint brief with the federal appeals
court in Washington in May seeking
to overturn the decision. Others ap-
pealing include Infinity, Greater
Media, Evergreen Media, Sham-
rock Broadcasting, NAB, and
RTNDA.

‘Serious Problem’

At issue, the appellants say, is a sys-
tem of “informal censorship” and the
way the FCC enforces its indecency
rules, and the money and time spent
in the enforcement process. “I think
we've identified a serious constitu-
tional problem,” Dyk said.

Dyk must now reply to the FCC’s
response by July 1. Oral arguments
are scheduled for September 13.

$22 million See Page 6
RADIO BUSIN

Women, Minorities Want
Better EEO Recruitment

omen and minority groups agree there's too

much paperwork in FCC-mandated EEO rec-

ord-keeping. But they also believe broad-
casters aren't doing enough to recruit them.

The FCC, seeking comments
on the effectiveness of its EEQ
policies, received a raft of com-
plaints from broadcasters about
the paperwork required to track re-
cruitment of women and minori-
ties (as reported in previous
issues of R&R). The paperwork
complaint was echoed by some
groups representing women and
minorities.

Lagging Behind Cable

However, they also had some
criticisms and suggestions for
broadcasters:

* The Foundation For Minority
Interests In Medla Inc. said the
FCC should create a policy that
would make training of minority
youth a “plus factor in meeting
EEO obligations” The group also
said it is essential that employers
keep track of the sex and racial/
ethnic composition of their full-
time vs. parttime workers.

* The National Hispanic Medla
Coalition said broadcasters lag

behind the younger cable industry
in minority hiring. The group pro-
posed that the FCC's EEQ pol-
icies also cover parttime
employees “in this cycle of cor-
porate downsizing” It also pro-
posed that the “50% of parity”
guideline be raised gradually —
to 60% by January 1, 1995; 70%
by 1996; and 80% by 1997.

* American Women In Radio
And Television said it continues
to be concemed about the under-
representation of women in em-
ployment and ownership. AWRT
said it supports FCC efforts to de-
crease administrative burdens “if
and only if the Commission con-
cludes that these burdens can be
reduced without decreasing the
effectiveness of its broadcast
EEO policies”

¢ The United Cerebral Palsy As-
soclation suggested licensees be
required to answer “whether or
not they have made any job ac-
commodations for persons with
disabilities”

Group W Radio, Inc.

Dan Mason, President

bas acquired

KKHI AM/FM - San Francisco

for

$14,200,000

(Closed on May 4, 1994)

Sfrom

Buckley Broadcasting Co.

Rick Buckley, President

We represented the Seller and assisted both parties in this transaction

Frank Boyle 2 Co.

Stamford, CT 203-969-2020

istorv.com
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With great broadcasters like...
Ralph Guild

“Stratford gives my stations the
direction and attention that they
need to win. Their branding
discipline made WJYE one of
the top AC's in the country. It's a
competitive advantage that |
depend on.”

Ralph Guild
Chairman & CEQO, The Interep Radio Store

Ralph Guild relies on Stratford Research to help build his stations into branded
franchises. That's because only Stratford provides the Fortune 500 research and
brand marketing techniques that were previously reserved for the world's top
consumer marketers. That's also why the NAB asked us to write The Franchise,
the industry's definitive book on building radio brands.

Stratford's branding discipline represents a true source of competitive advantage
for radio stations. That's why Ralph Guild wants it in his arsenal. He looks to

Stratford for strategic research, music testing, focus groups and brand marketing.

For more information, call John Dickey at 404-688-1166.

STRATFORD RESEARCH

The Leader In Media Branding

CNN Center, Atlanta GA

sy amaricanradiohistonv.come o
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RADIO BUSINESS

TN), $5500.

he NAB's political action committee,

TARPAG, gave $234,290 to federal candi-

dates between January 1, 1993 and
March 31, 1994, according to figures released
by the Federal Election Commission.

TARPAC's donations to congressional candidates
ranged from $500 to $7500. The candidates who receiv-
ed the largest donations were Sen. Bob Kerrey (D-NE),
$7500; Rep. Bob Carr (D-MI), $7000; House Speaker
Thomas Foley (D-WA), $5500; and Sen. James Sasser (D-

TARPAC Donates $234,000 To Campaign Coffers

Five campaigns received $5000:
* Sen. Richard Bryan (D-NV)

* Rep. Jack Fields (RTX)

* Sen. Dianne Feinstein (D-CA)
* Sen. Trent Lott (R-MS)

* Rep. Wilbert Tauzin (D-LA).

TARPAC (Television And Radio Political Action Com-
mittee) also spent $96,587 on other expenses during that
15-month period, according to the FEC. As of March, it
had $57,784 in cash on hand.

Thursday (6/23).

Panel Passes FCC Fee Hike

he FCC may not get the bigger budget
it envisioned. But broadcasters and
other licensees would pay more of the
cost under a bill heading for a House vote

Under the budget approved last week (6/15) by the
House Appropriations Committee, the FCC's budget for
the next fiscal year would be $166.8 million, $21.6 million
less than the $188.4 miilion the Commission requested.

Continued on Page 8

\

TRANSACTIONS

Summit Stations Yield $198 Million

Granum and Emmis grab up multimillion dollar duopolies

Summit-Granum Sale
PRICE: $130 million
TERMS: Duopoly deal in Dallas;
stock sale for cash

BUYER: Granum Communications
Inc., headed by President/CEO Herb
McCord. It owns KMRT & KOAI/Dallas-
Ft. Worth and three other stations.
Granum is a joint venture between
Kohlberg Kravis Roberts & Co. and
Granite Capital Intemational Group.
Phone: (617) 254-9267

SELLER: Summit Communications
Group Inc., headed by Chairman/CEQ
James Wesley Jr. and Exec. VP/Radio
Mary Catherine Sneed. It owns six
other stations. Phone: (404) 3940707

WAOK & WVEE/Atlanta
FREQUENCY: 1380 kHz; 103.3 MHz
POWER: 5kw day/4.2kw night; 100kw
at 1020 feet

FORMAT: Gospel; Urban

WCAO & WXYV/Baltimore
FREQUENCY: 600 kHz 102.7 MHz
POWER: 5kw; 50kw at 436 feet
FORMAT: Gospel; Urban

KHVN & KIMZ/

Dallas-Ft. Worth
FREQUENCY: 970 kHz; 100.3 MHz

D

Srﬁﬁnn_
OCTOBER
12-19, 1994

LOS ANGELES,
CALIFORNIA

POWER: 1kw day/270 watts night;
89w at 1280 feet
FORMAT: Gospel; Urban

WRKS/New York

TERMS: Duopoly deal; stock sale for
cash

BUYER: Emmis Broadcasting Corp.
(Nasdaq: EMMS), headed by Chair-
man Jetf Smulyan. It owns WQHT/
New York and six other stations.
Phone: (317) 266-0100

SELLER: Summit Communications
Group Inc., {see Summit-Granum Sale)
FREQUENCY: 98.7 MHz

POWER: 5.4kw at 1220 feet
FORMAT: Urban

BROKER: Morgan Stanley & Co.

WBZT & WIRK/West

Palm Beach

PRICE: $22 million

TERMS: Asset sale for cash
BUYER: American Radio Systems,
headed by President/CEQ Steven
Dodge, co-COO David Peariman, co-
COO John Gehron, and CFO Joseph
Winn. It owns 16 radio stations and
is buying two more. Phone: (508)
526-8132

SELLER: Price Communications
Comp. (AMEX: PR), headed by Presi-
dent Robert Price. He owns three TV

The NAB Radio Show
offers you information-
packed seminars and
workshops that add

up to more mon-
ey-making radio
management,

sales and market-

ing and program-
ming ideas than

you can find any-
where else. You'll also
have complete access to

stations and is buying one more. He
owns two radio stations and is sell-
ing two others. Phone: (212) 757-5600
FREQUENCY: 1290 kHz; 107.9 MHz
POWER: 5kw; 100kw at 535 feet
FORMAT: News/Tatk; Country

WTID/Reform

PRICE: $50,000 for 50%

TERMS: Stock sale for cash
BUYER: J. McDavid Flowers of
Dothan, AL, buying 50% stock in-
terest in Transmit Enterprises Inc. He
has an interest in four radio stations
and one TV station. Phone: (205)
793-4002

SELLER: Stephen McGowan, selfing
his 50% stock interest in Transmit En-
terprises Inc. Phone: {205) 792-2330
FREQUENCY: 101.7 MHz

POWER: 23370 watts at 727 feet
FORMAT: Classic Rock

Arizona

KZLZ/Keamy (Tucson)

PRICE: $750,000

TERMS: Asset sale for $275,000 cash
and two promissory notes totaling
$475,000

TRANSACTIONS AT A GLANCE

©® WTID/Reform, AL $50,000 for 50%

® KJIW/West Helena, AR $33,000

® KZLZ/IKeamy (Tucson), AZ $750,000

® WGGA/Gainesville, FL $100,000

® KLHl/Lahaina, HI $325,000

® WJSH/Terre Haute, IN $95,000

® WZZY/Winchester, IN $160,000

® WPZX/Big Rapids, MI $149,000 (estimated)

® WNEU/Eden (Winston-Salem), NC $3.5 million
©® WCLY/Raleigh, NC $240,000

® WBZI/Xenia, OH $160,000 {maximum)

® WVPO & WSBG/Stroudsburg, PA $2.2 miltion
® WJOC/Chattanooga, TN $125,000

® KTRS/Casper, WY $150,000

BUYER: KzZLZ Broadcasting Inc., a
subsidiary of Z-Spanish Radio, own-
ed by Amador Bustas of El Dorado
Hills, CA. He owns four stations, has
aninterest in one other, and is buying
three more. KZLZ Broadcasting Direc-
tor John Douglas owns nine stations.
Phone: (602) 325-3054

SELLER: Desert West Air Ranchers
Corp., owned by Ted and Jana Tucker.
They own three other stations. Phone:
{602) 7971008

FREQUENCY: 105.3 MHz

POWER: 50kw at 492 feet

FORMAT: Classic Rock

KJIW/West Helena
PRICE: $33,000
TERMS: Asset sale for cash

the exhibits at World Media

www americanradiohistorv.com

Expo, and a special Radio/
Audio Pavilion featuring
equipment and products of
special interest to your
engineering and new
operations.

REGISTER TODAY!

Call 800 342 2460, 202
775 4972 or send a fax to
202 775 2146,

BUYER: Kaye Roberson of Helena.
Phone: (501) 572-5070

SELLER: Elijah Mondy Jr. of Country
Club Hills, IL. He owns KJIW-FM/West
Helena. Phone: (708) 957-5210
FREQUENCY: 1600 kHz

POWER: 1kw

FORMAT: Gospel

WGGA/Gainesville
PRICE: $100,000
TERMS: Asset sale for cash
BUYER: Bloch Broadcasting Come
panies Inc., headed by CEO/Director
H.l. “Sonny” Bloch of New York, a na
tionatly syndicated talk host. He has
an interest in one station and is buy-
ing another. Phone: (813) 573-4402

Continued on Page 8

THE NAB RADIO SHOW
INFORMATION BY FAX

Call 301 216 1847 from the
touch-tone handset of your fax
machine and follow voice
instructions.

EXHIBITOR INFORMATION
Call Eric Udler at 202
429 5336.

JOWN NAB AND SAVE
Save $290 on registration. Call
804 455 5394 or 202 429 5400

SBE CONVENTION

Call the SBE Fax-On-

Demand Service after June 1 at
301216 1853.
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1994 Talk Show
Host of the Year

Bance

Bruce Williams,

heard on 400 stations across the nation,
is America's most listened to nighttime
radio talk show host. Heard nightly from
7-10 PM. (ET), Williams captivates his loyal
listeners with his down-to-earth, no-nonsense
fashion of finding solutions to problems and
spotting opportunities where others see obstacles.
Congratulations Bruce on your award for
1994 Talk Show Host of the Year to be

presented at the Sixth Annual

NARTSH Convention. .
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Paxson Sets Merger Terms

merican Network Group shareholders

will get one share of Paxson Com-

munications Corp. for every four ANG
shares as the two companies complete their
merger.

Based on appraisals by Communications Equity As-
sociates and BIA, PCC is being valued at $108 million and
ANG at $8.4 million. PCC will issue 22.7 million new
shares, valued at $5.13 each, to swap for ANG shares.

If ANG shareholders approve the merger, PCC plans
to list its stock for trading on the American Stock Ex-
change.

Firms Seek Investments

ankirk’s Venture Capital Directory lists

266 firms targeting radio investments

in its semiannual survey of venture
capital companies.

“The radio and broadcast industry remains a con-
sistent area of interest to venture capitalists,” said Editor
Clarke Simmons. “Good deals with topnotch manage-
ment can get funded”

Of the 1864 venture capital firms surveyed, 266 were
interested in “radio/broadcast/cable” investments. Of
those, 103 said they would consider start-up ventures. The
others were interested in more mature companies and
management buyouts.

Vankirk’s can be reached at (800) 257-2947, ext. 720.

Panel Passes FCC Fee Hike

Continued from Page 6

But the panel also voted to increase FCC user fees
by $21.4 million, bringing total user fees to $116.4 million.
That means broadcasters and other licensees would pay
for 70% of the FCC's fiscal '95 budget — almost double
the $60 million assessed this year, the first year for user
fees.

FCC Chairman Reed Hundt has promcted the idea
of a self-funded agency. “Self-funding presumably would
help backiogs” such as radio license transfers, Commis-
sioner Susan Ness told reporters Tuesday (6/21).

There's still a chance Hundt couid get an additional
$21.4 million to hire 251 new employees. if so, user fees
could rise to $137.8 million.

TRANSACTIONS

Continued from Page 6

SELLER: Gator Broadcasting Com-
pany Inc., headed by Chairman/CEQ
David Gregg lll. He owns WRRX-FM/
Gainesville. Phone: (904) 376-1230
FREQUENCY: 1230 kHz

POWER: 1kw

FORMAT: News/Talk

KLHI/Lahaina

PRICE: $325,000

TERMS: Duopoly deal; asset sale for
cash

BUYER: Lahaina Broadcasting Co.
Ltd., headed by President/Director
Richard Bergson of Lahaina. It owns
KPOA/Lahaina. Phone: (808) 667-9110
SELLER: Receiver Howard Green of
Honolulu.

FREQUENCY: 1011 MHz

POWER: 100kw at 744 feet
FORMAT: AC

Indiana

WJSH/Terre Haute

PRICE: $95,000

TERMS: Asset sale for $20,000 cash
and a 10-year, $75,000 promissory note
at the prime rate plus 2% interest

BUYER: Terre Haute Broadcasting
Inc., owned by John Bums of Terre
Haute. Phone: (812) 2321300
SELLER: Cardinal Broadcasting inc.,
headed by President Ronald Mott.
Phone: (317) 832-2467

FREQUENCY: 1300 MHz

POWER: 5kw

FORMAT: Nostalgia

WZZY/Winchester

PRICE: $160,000

TERMS: Asset sale for $40,000 cash
and an eight-year, $120,000 promissory
note at the prime rate plus 1% interest
BUYER: Picon of Winchester Inc.,
owned by Michael and Rebekah

Makes
All News
Radio
Affordable.

Thanks to AP All News Radio, stations everywhere can afford to take advantage of
one of radio's most successful formats. Call The Associated Press for details.

AP

800-821-4747

s amoricanradighictary com—

Schillhahn of Frankfort, KY and Rich-
ard and Dorothy Schillhahn of Spring-
field, OH. Phone: (502) 223-7853
SELLER: Winchester Radio Inc., head-
ed by President E.R. Miller. Phone:
(317) 584-2800

FREQUENCY: 98.3 MHz

POWER: 3kw at 320 feet

FORMAT: AC

WPZX/Big Rapids

PRICE: $149,000 (estimated)
TERMS: Asset sale for $65,000 cash
and the buyer will assume responsi-
bility of two notes totaling approxi-
mately $84,000 that were originally in-
curred by the seller.

BUYER: Chickering Associates Inc.,
headed by President John Chickering
of Ludington, MI. It owns three other
stations. Phone: (616) 843-3438
SELLER: West Michigan Radio Inc.,
headed by President Robert Balch.
Balch and two other West Michigan
Radio stockholders have an interest
in two other stations. Phone: (313)
665-3487

FREQUENCY: 102.3 MHz

POWER: 10.5kw at 436 feet
FORMAT: CHR

WNEU/Eden (Winston-Salem)
PRICE: $3.5 million

TERMS: Duopoly deal; asset sale for
cash

BUYER: REP Florida GP, a subsidiary
of Radio Equity Partners, headed by
President George Sosson of Norwalk,
CT. It owns WSJS & WTQR/Winston
Salem and 14 other stations. Sosson
has an interest in four other stations.
Phone: (203) 857-5602

SELLER: WNEU Acquisition Corp.,
headed by President Carl Venters of
Raleigh.

FREQUENCY: 945 MHz

POWER: 100kw at 982 feet
FORMAT: Country

WCLY/Raleigh

PRICE: $240,000

TERMS: Asset sale for $10,000 cash
and a five-year, $230,000 promissory
note at 9% interest

BUYER: Pact Broadcasting Company,
owned by Argie Dale of Louisville.
Phone: (502) 5811240

SELLER: Antelope Broadcasting Inc.,
headed by President Robert Bell. He
owns one other station. Phone: (404)
668-9038

FREQUENCY: 1550 MHz

POWER: 1kw day/7kw night
FORMAT: Gospel

__North Carolina

WBZl/Xenia

PRICE: $160,000 (maximum)
TERMS: Asset sale for $15,000 cash
with the remainder being paid in a five-
year promissory note at 8% interest.
BUYER: Vernon Baldwin Inc., headed
by President Vernon Baldwin of Fair-
field, OH. He owns seven other sta-
tions. Phone: (513) 829-7700
SELLER: Dayton Area Radio, owned
by Vemon and Virginia Baker. They
own 19 other stations. Phone: (703)
961-2377

FREQUENCY: 1500 kHz

POWER: 500-watt daytimer
FORMAT: Country

COMMENT: The price will be reduc-
ed to $135,000 if the [ocal authorities
do not approve the property sale.

Pennsylvania

WVPO & WSBG/Stroudsburg
PRICE: $2.2 million

TERMS: Asset sale

BUYER: Nassau Broadcastings Hold-
ings Inc., headed by Chairman Louis
Mercatanti Jr.

SELLER: Commonwealth Broadcast-
ing Company, owned by Greta Kreuz
Cemy. Phone: (717) 421-2100
FREQUENCY: 840 kHz, 93.5 MHz
POWER: 250 watts; 550 watts at 764
feet

FORMAT: AC; CHR

BROKER: Blackbum & Co. Inc.

~ Tennessee

WJOC/Chattanooga

PRICE: $125,000

TERMS: Asset sale for $10,000 cash
and a five-year, $115,000 promissory
note at 10% interest

BUYER: Johnny Godgiben of Ross-
ville, GA. Phone: (706) 861-3552
SELLER: Bobby Godgiben of Ross-
ville. Phone: (706) 861-7255
FREQUENCY: 1490 kHz

POWER: 1kw

FORMAT: This station is dark.

KTRS/Casper

PRICE: $150,000

TERMS: Asset sale for $125,000 cash
and a one-and-a-half-year, $25,000
promissory note

BUYER: Hart Mountain Media, own-
ed by Bill and Melody Hart of Casper
and Jack Austin of Cheyenne, WY. Bill
Hart has a 10% interest in the seller.
Phone: (307) 235-7000

SELLER: U.S. Media Wyoming LP,
headed by partner/GM Bill Hart.
Phone: (307) 235-7000
FREQUENCY: 955 MHz

POWER: 100kw at 1920 feet
FORMAT: CHR
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Keating Accepts
Y1 00 PD Post

After 10 years
at KPLZ/Seattle
— the last eight as
PD — Casey
Keating has re-
signed to become
the new PD at
CHR  WHYI
(Y100)/Miami,
 effective July 11

He replaces Rob

Roberts, who left
the pending Metroplex acquisition
to program KDMX/Dallas (R&R
5/20).

Super Combo Net & WHYI
President/GM Dave Ross told
R&R, “Casey’s the kind of team
player who's going to fit in with this
group of players who've been here
for years. He's a real people person,
and his production values and pro-
gramming skills will be a big posi-
tive for us.”

Keating remarked, “I couldn’t be
moving further from Seattle in terms

KEATING/See Page 18

Keating

DiLoreto Pres./GM
0f WXTB/Tampa

Dan DiLoreto
has been pro-
moted to Presi-
dent/GM of Rock
outlet WXTB/
Tampa.

Citicasters
President David
Crowl said,
*“Since our com-
pany purchased
WXTB, Dan has
proven to be a very effective leader
in building 98 Rock’s success. The
best is yet to come for WXTB, and
this appointment is recognition of
Dan’s outstanding job.”

DiLoreto joined Citicasters in Jan-
uary 1990, when the company pur-
chased WXTB from Sandusky.

DilLoreto

Stars Of David

a photo opportunity.

David Letterman (I) was an in-studio guest when David Brenner (c)
launched his new Westwood One Entertainment talk show live from
NYC. WW1 Entertainment President Greg Batusic joined the two for

% 5 e

Wilson Rises To Columbia
Records VP/BIack Promotion

Ken Wilson
has been elevated
to VP/Black Mu-
sic Promotion at ||
Columbia Rec- |}
ords. He'll now | §
supervise thaten- |
tire area, in-|
cluding the nation-
al and local staffs.
His promotion
fills a gap left by

Wilson

the departure this past spring of Sr.

TR

VP/Black Music Promotion Eddie
Pugh.

“Watching Ken's growth over the
|past five] years has been extreme-
ly inspiring to me and everyone who
has worked with him.” stated Sr.
VP/Black Music Tony Anderson.
“Ken brings to his new position in-
tegrity, intelligence, drive, energy,
passion, and a love of music.”

Wilson began his music career in
1986 at Beverly Glen Records. He

WILSON/See Page 18

Kramer Becomes WMAQ/
Chicago Statlon Manager

WMAQ/Chi- |8
cago GSM Wee-
zie Kramer has
been promoted to
the Group W
News/Talk outlet's
newly created Sta-
tion Manager
post.

“I've worked
with Weezie for
five years — she’s

Kramer

an unbelievable performer in sales,

RANDY THOMAS

For a free demo call (818) 501-7201

and now she can carry her talents in-
to other aspects of the radio station,”
commented WMAQ VP/GM Rick
Starr. ““She deserves it. She’s ter-
rific”

“The issue for me is to broaden
my experience to all aspects of the
radio station and get involved be-
yond my comfort zone of sales,” said
Kramer. “This position will enhance
my ability to work in the total radio
statior:.”

KRAMER/See Page 18

Sharra Named Mutimedia Chairman/CEQ

Donald Sbarra has been elected Chairman/CEO at Multimedia Inc.,
succeeding the retired Walter Bartlett.

Sbarra joined Muitimedia in 1981 as President of its Cabie Divi-
sion. He became Sr. VP in 1987 and was named to the company’s board
of directors in 1988.

Multimedia owns five radio stations, five TV stations, newspapers,
cable TV systems, and a TV production company.

A T T TR T T L R P IR AR A SS T - R, | SRR e e
Parker Promoted To WGY/Schenectady OM

Tom Parker has been appointed OM of Dame T
Media News/Talk outlet WGY/Albany-Schenectady,
effective July 1. Parker, who had been Director/Pro-
gramming & Marketing for WGY and co-owned
WRVE, replaces Kelly Cars, who is now PD at
WLAC/Nashville.

“Tom's long tenure with our stations, along with
his professional skills, has qualified him to effec-
tively lead WQY’s programming, promotion, and
marketing efforts; commented WGY & WRVE GM
Michael Whalen.

Parker
“The confidence Dame Media and Michael

Whalen have placed in me is very gratifying said Parker. “My plan is
to continue to create a positive environment so the many talented p:20-
ple that comprise WGY can build on the station’s continued success
and remarkabie heritage”

Parker joined WRVE (then WGFM) as an air personality in 1980 and
was made PD in 1986. He was named to his present position in 1990.

Edwards Appointed WZZU/Raleigh OM

Prism Radio Partners has hired Bob Edwards as OM for Classic
Rock WZZU/Raleigh.

Director/Programming Bob Bedi said, “I've worked with Bob for a
number of years, and he’s a programmer who | have the utmost con-
fidence in. His skills and experience will play an important role in the
continuing growth of WZzZUr

Edwards commented, “'m excited to be in Raleigh, where the poten-
tial for Classic Rock is huge. With the commitment of Prism Radio Part-
ners and the experience in the building, 'm certain we'll be successful”

Edwards was previously PD at KKLZ/Las Vegas. He has also pro-
grammed WQBK/New York, WRXR/Augusta, and KATT/Oklahoma City.

Why would you hire a pretty face from Hollywood
for your Radio Station Promos, Liners, and IDs?

“Because She’s Got Great Pipes!”

RANDY KABRICH, CONSULTANT
“Morning Zoos, ‘Me Generation,’ Junk Bonds,
Testosterone Voices--t1ey all had their place in the '8Cs,
but the '80s are over. F.andy Thomas exemplifies the fresh
sound of "90s announcers who communicate with listeners
instead of growling at them.”

JIM HARPER, PD & MORNING HOST,

WNIC 100.3/DETROIT

“I've always looked at voiceover talent as another fulltime jock on
WNIC. They've got to be as warm and believable--and must establish
the same kind of relationship with core listeners--as anyone on the
morning show. Randy Thomas instantly passes the audition and becomes
an important part of the station’s talent equity.”

The producers of the 65th Annual Academy Awards think so.

Randy’s the first female announcer ever to do the show.

“Hooked On Phonics” thinks so. “Call 1-800-ABC-DEFG.”
Wonder how many of those she sold?

WWAW.americanradiohiston.com...
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NEWSBREAKERS.

MCA Sr. VP Batson
Expands Duties

MCA Music

-: Entertainment

Group Sr. VP/
Public Relations
Paula Batson has
% gl taken on addition-

= al responsibilities,
becoming Sr. VP/
PR & Special Pro-
Jects Development.

Group Chair-
man/CEO Al
Teller commented, “Paula has prov-
en herself to be one of the most cre-
ative and effective public relations
professionals in the music industry,
with expertise in both corporate and
artist-related projects.”

In her new position, Batson will
continue to oversee public relations
for both the Music Entertainment
Group and MCA Records, while
working to identify and develop spe-
cial projects for the Group. She join-
ed MCA in 1989 as VP/Public
Relations. She previously headed PR
at RCA Records.

Batson

Stein Upped To
Source Net PD

Dia Stein, Pro-
gram Manager/
Producer  for
Westwood One

Entertainment’s
@ youth-oriented
Source network,
has been pro-
moted to Direc-
tor/Programming.

“The Source
has always been in
the forefront of cutting-edge radio
programming, and now we plan to
take it even further,” said division
President Greg Batusic. “Dia was
the ideal choice to head up this new
direction. She’s incredibly talented
and has a strong understanding of
what interests the youth market-

Stein

STEIN/See Page 18

Ticketmaster: Predominantly Mail

More than 7000 unsigned bands nationwide mailed their entries in for
the Ticketmaster Music Showcase (TMS), slated to kick off July 27 in
Boston. Overwhelmed by the response are (top) Ticketmaster President/
CEO Fred Rosen; (center, Ir) TMS's Tom Mooney, Scoop Marketing’s
Sheila Scott, and Ticketmaster Exec. VP John Ruscin; (bottom, I-r) TMS’s
Divita Elliott, Joanne Jaworawski, and Heidi Gregory.

Karen Keith Paula Gwynn

For The Record

In the June 10 issue of R&R,
KJRHTVulsa news anchor Karen
Keith (I) was incorrectly identified.
Keith and WALR-FMiAtlanta's
Paula Gwynn (r) were Star Award
recipients at the recent American
Women in Radio and Television
convention.

Crouch Fills
WFXB/St. Louis
PD Position

Former KZEP/San Antonio PD
Catfish Crouch has been named
PD at Progressive WFXB (The
Fox)/St. Louis. He replaces Ken
Anthony, who exited five months
ago to program KLSX/Los
Angeles.

WFXB VP/GM Dick Stein told
R&R, “We needed someone really
strong with the music. We feel we
have the best personalities around
with J.C. Corcoran, Vic Porcelli,
and Mark Klose. Catfish is the final
piece to the puzzle. He really under-
stands the music, and his references
were impeccable.”

‘River City Broadcasting is a hot
company; I'm really excited to be a

CROUCH/See Page 18

succeeds Waters as LSM.

nerstone of that performance’

Waters New KOOL-AM & FM/Phoenix GSM

Two-year KOOL-AM & FM/Phoenix LSM Mark Waters has replaced
Bruce Olson as GSM. Olson recently left the Compass Radio Group
Gold combo to become NSM for crosstown KUPD. Sr. AE Dawn Surber

According to VPIGM Brian Bieler, “Mark has our staff's respect and
admiration. He's done an outstanding job and deserves this appoint-
ment. KOOL performs beyond the ratings, and Mark has been a cor-

Waters added, “KOOL is the country’s premier Gold station and
has a reputation for excellence in service to our clients and listeners.
I look forward to creating more value for our advertisers’

Prior to joining KOOL, Waters worked in the market as NSM for
KFYl & KKFR and as an AE for KSLX.

e R
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Nam'es Bi.bi)s To Néf’i )

Urban Promotion Post

Dwight Bibbs,
most recently co-
National Director/
R&B Promotion
for Atlantic Rec- |
ords, has been
named National
Director/Urban
Promotion, West
Coast at RCA
Records.

“It is an honor
and a privilege to have Dwight

Bibbs

Bibbs as part of my national team,”
stated VP/Black Music Promotion
Michael Halley. “Dwight is a strong
and intelligent individual, a great
leader, and an innovator.”

Bibbs started out in MCA Rec-
ords’ sales and marketing depart-
ment in 1982, working his way up
to West Coast Director/Promotion.
He later held the same position at
Atlantic before taking the co-Nation-
al Director post.

e T e e s e e W T P

(AmFAR).

KLSX’s Classic Shots

At the “97.1 KLSX Classic Rock Art Show & Auction,” photographer Jef-
frey Mayer and former E Street Band member Danny Federici admire
Mayer's portrait of Bruce Springsteen. The Los Angeles outlet raised
more than $150,000 for the American Foundation for AIDS Research

k

i

CALL
DAN DEEB
619
754-3333

WXYT/Detroit up 164%
WHO/Des Moines up 140%
WJBO/Baton Rouge up 163%

HIGH PERFORMANCE ° INTERACTIVE
MODULAR * TALK RADIO

THE AMERICAN ENTERTAINMENT NETWORK

www americanradiohistorv.com
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Radio

®DE DE HAGEN has been ap-
pointed GM at KIZS-KODS/Reno, ex-
iting her Sales Promotions Manager
post at crosstown KOLOTV. Previous-
ly, she was KODS's GSM.

® MARY MENNA, NSM at Pyramid
Broadcasting's WXKS-FM/Boston,
adds those duties at crosstown du-
opoly acquisition WJMN. And MARK
KRONINGER segues from Promo-
tion Director to Marketing Director at
WXKS-FM.

® PATRICK CROCKER joins KFNS &
KEZK/St. Louis as NSM. He'll also
serve as KFNS's LSM. Prior to his ap-
pointment, he was GSM at crosstown
WFXB.

Spectrum

Continued from Page 1

the Congressmen said the proposed
spectrum royalty would be unfair to
broadcasters. They warned that the
tax on gross revenues, which could
be as high as 5%, would put many
broadcasters out of business.

The letter-writing campaign was
initiated by House Ways & Means
Committee members Rep. Peter
Hoagland (D-NE) and Rep. Amo
Houghton (R-NY) and Energy and
Commerce Committee members
Rep. Dan Schaefer (R-CO) and
Rep. John Bryant (D-TX). As of
Tuesday (6/21), 15 members had
added their signatures.

Rep. Thomas Ewing (R-IL), a
member of the Agriculture & Pub-
lic Works and Transportation Com-
mittees, also drafted a letter
protesting the tax. His missive car-
ried 25 additional signatures.

Magic Number Shrinking
At a hearing last week, U.S. Trade
Representative Mickey Kantor said

the amount of money needed to fund
GATT *is closer to $12 billion” than

the administration’s original $14 bil- _

lion estimate. Also last week, a Wall
Street Journal report cited Congres-
sional Budget Office research show-
ing that the administration will only
have to make up for $10 billion in

® KELLY PAYNE exits WFXB/St.
Louis to assume LSM duties at
crosstown KLOU.

® SEAN PERRY and JOYCE WAD-
DELL have been promoted from Sr.
AE and AE, respectively, to LSMs at
KQQK/Houston. Concurrently, GSM
BOB PROUD adds in-house Program
Consultant duties. The station also
replaces its PD with a programming
committee, comprised of moming
personality DAN SEGURA, middayer
LISA HERRERA, afternoon driver
TONY JARAMILLO, and Production
Director MATT KELLEY.

Records

® YVETTE NOEL-SCHURE — for-
merly Editor of Black Beat magazine
— becomes Director in Columbia

I6st revenue from lowered tariffs if
GATT passes. The CBO study has
not yet been made public.

GATT backers say as the amount
decreases, the treaty has a better
chance of passing. In order to satisfy
budget rules, the administration
must come up with ways to offset
revenue losses resulting from low-
ered tariffs. The spectrum royalty tax
on broadcasters, as proposed by the
White House, would account for
$4.8 billion of that funding.

Kantor said in a Senate Com-
merce Committee hearing Thursday
(6/16) that he would not speculate on
whether the tax on broadcasters
would be dropped from the GATT
proposal. The hearing became
somewhat contentious, with Chair-
man Ernest Hollings (D-SC) stating
that Kantor’s testimony about GATT
was “better than Fred Astaire, dan-
cing back and forth there.”

In that hearing, two senators ex-
pressed concern over attaching new
taxes to passage of GATT. Sen. Bob
Packwood (R-OR), the ranking mi-
nority member on the Finance Com-
mittee, said he’'d prefer spending cuts
to tax increases. Sen. Slade Gorton
(RWA) said, “You're not going to
find a tax anyone’s going to sup-
port.” He also noted that GATT is
expected to make money for the U.S.
in the long run.

Records’ Media Department, which
also welcomes freelance writer TIM
HOLMES as Director/Editorial
Services.

©® WES MASON has been appointed
Manager/Special Projects at Priority

Records. He formerly worked for
MCA Records’ Special Markets
Division.

National Radio

©® JANE STEINBERG — most recent-
ly Director/Marketing, Eastem Region
at Westwood One Radio Networks/
New York — has been tapped as
VP/Syndicated Programming Sales at
ABC Radio Networks, In related ac-
tivity, ABC Radio Networks is set to
broadcast “Mrs. Bush’s Story Time”
for the fifth consecutive year. Produc-
ed by ABC Radio News and the Chil-
dren’s Literacy Initiative — and
hosted by former First Lady Barbara
Bush — the program will air weekly
from mid-November through Decem-
ber. In addition, four-hour holiday
specials are planned for Thanksgiv-

Marriages
WHMP-FM/Northampton,
MA night personality Don

Shams to Kelly Robent, June
18

Births

KDGE/Dallas Station Man-
ager Joel Folger, wife Becky,
son Brayden McQueen, June
13

WZKX/8Biloxi, MS MD Brian
Rhodes, wife Kimberly, daugh-
ter Kelsey Maria, June 9.

Mercury Records act KISS
lead singer Paul Stanley, wife
Pamela Bowen, son Evan
Shane, June 6.

Mercury recording artist
Lionel Richie, wife Diane Alex-
ander, son Miles Brockman,
May 27.

Condolences

Axiom/lsland recording art-
ist Sonny Sharrock, 53, May
27

tising (Birmingham)

Cosmopulos (Boston)

— KMTT-AM & FM/Seattle

frey (New York)

Rubicam (New York)

WEBN/Cincinnati

cy (Jackson, MS)

1994 Mercury Award Winners

Here's a list of the winning commercials at the third annual Radio-
Mercury Awards, held last week at New York’s Waldorf-Astoria Hatel:

Best Overall ($100,000)

Levi's, “Cover Me” — LANY Music & FCB (San Francisco)
Gold Awards ($20,000)

Humor: First Commercial Bank, “Behemoth Bank™ — Lewis Adver-

Narrative: Boston Globe, “Interrogation” — Hill Holliday Conmors

MusiciSound Design: Piedmont Trust Bank, “Taps” — Barber Mar-
tin & Associates (Richmond, VA)
Radio Station-Produced: Cellcom Cellular Services, “Keep It Short”

Silver Awards ($5000)
Humor: NYNEX BTo-B Directory, “Mapmaker” — Goldsmith/Jef-

Narrative: STP Fuel Injector Cleaner, “Hesitate” — Young &
Music/Sound Design: Little Caesar's Pizza, “Italian On The Range”

— Cliff Freeman & Partners (New York)
Radio Station-Produced: Norton Photography, “Cropping” —

PSA Award
Mississippi Symphony Orchestra, “Berlioz” — The Ramey Agen-

ing and Christmas weeks; (214) 991-

9200 or (215) 574-2920.

©® LAUREN WALKER is named Direc-
tor/Radio Operations at S| Commun-
ications. She formerly was President
of Kuumba Broadcast Services. In
other news, SI will present “Just Go”
travel vignettes for radio syndication
through September. Hosted by Arthel
Neville, the 60-second features air
twice each weekday; (413) 371-9550.
® SALEM RADIO NETWORK has
launched “The Cal Thomas Show!”
The three-hour call-in taltk program —
hosted by the syndicated newspaper
columnist — will air live on Saturday
nights (9pm-midnight ET/6-9pm PT);
(214) 831-1920.

© CULLUM COMMUNICATIONS INC.
is syndicating the “Blanquita ‘BQ’
Cullum Radio Talk Show.” Available
free on a barter basis to US. stations,
the issue-driven program airs week-
days (3-6pm); (804} 675-0300.

©® UTOPIA NETWORK is presenting
“The Instrumentals Of Rock, Where
The Music Speaks For Itself” Hosted

by KNAC/Los Angeles afternoon
driver Long Paul, the weekly, hour-
long music and interview program is
targeted toward Rock and Classic
Rock outlets; (800) 883-5620.

PROS ON

THE LOOSE

Renie Hale — Promotion
Manager KJMZ/Dallas (214)
256-2943

“Roadrunner® Steve Lawr-
ence — Ovemights WRCK/Uti-
ca, NY (315) 7375278

Bill Russ — Ovemights
WROX/Norfolk (804) 431-8663

Jim Seagull — PD KXDC/
Monterey (408) 624-7551

Dede Whiteside — Directcr
Marketing & Promotion JAZZ-
FMI/Los Angeles (818) 792-3333

We hate to brag, but...

We're not going to tell you how great The Pete Rose Show is. We'll just let the people

who air America’s hottest sports talk every night do it for us. :

‘’Pete Rose is to sports talk what Tom Snyder
is to TV talk. A real find! As soon as we started
airing Pete, our listeners were calling him.

Rush Limbaugh could learn from Pete.’’

Mike Shannon, Operations Manager
WIWO, South Bend, Indiana

““I’m not a big believer in network
programming, but Pete did nothing but
complement our lineup. Put the right stuff

around him and he’s a perfect fit.””
Bob Burch, VP/General Manager

KFNS, St. lovis, Missouri

The Pete Rose Show.

Another hit by the all-time hit king.

Presented by Katz Radio Group Syndication.

WAMR=aRercantadiohistorv.com

Call Ramona Rideout at (212) 581-3962 and lock up the bragging rights for your market
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Bringing New Business To Urban Radio Stations

uch has been said and written lately about radio
sales on Interep’s Urban Radio Format Network
(URFN). These discussions were triggered, in part,
by NYC’s recent *“Power of Urban Radio” day, when Urban
radio sales managers talked directly to advertising execs, help-
Ing raise awareness of the Urban format’s benefits and

strengths.

Urban Realities
But behind the scenes every busi-
ness day. the URFN sales staff is in
the trenches digging for new busi-

ness. We created the network in re-

cognition of some prominent radio
sales facts:

The first format network was pi-
oncered in 1992. Focusing on Coun-
try radio. it was well-received by
advertisers and agencics. URFN
combines all the benefits of spot
radio with an additional advantage
— it can be tailored to specific mar-
keting programs’ needs.

66

ten to Urban, a format favored by
blacks five to one over any other for-
mat. More blacks listen to Urban ra-
dio than read Ebony and Jer or watch
BET or Montel Williams. In vir-
tually every major market, an Ur-
ban radio station ranks among the
Top 3 in ratings.

Urban radio’s conversion ratio
the ratio of advertising revenue as a
percentage of total ad spending
against audience share — stands at
08. A 10 ratio means a format re-
ceives equal amounts of audience
and advertising revenue. Therefore,

The black consumer market has risen in
prestige among advertisers — its $300
billion in spending power would qualify

as the 12th largest GNP among all
world nations.

Ethnic marketing is becoming in-
creasingly important to advertisers
who wish to target specific audi-
ences with more finely tuned mes-
sages. The black consumer market
has risen in prestige among adver-
tisers — its $300 billion in spend-
ing power would qualify as the 12th
largest GNP among all world na-
tions.

Urban stations’ listener populari-
ty is on the rise. On a typical week-
day morning, 50 million people lis-

What You Don’t
Know About
African
Americans

Could Be Costing
You Billions.

THE INMEIARADQ STORE

Selling Today...norating for Tomorrow

%9,

a 0.8 ratio means Urban’s audience
share is outpacing its ad revenue
share. This is unusual, since most
formats generate conversion ratios of
1.0 or better.

URFN’s mandate is to help elevate
Urban radio’s conversion ratio and
bring its advertising revenue in sync
with rising listener levels. This is
where the proverbial trench work,
prospecting, perseverance, and re-
wards come into play.

By Brian Knox

The following step-by-step process
has brought in $5 million in new
business. New Urban radio adver-
tisers include Wrigley’s, Nike, Walt
Disney Pictures, and Wal-Mart, to
name a few.

Identifying Accounts

URFN constantly looks for ac-
counts that could profit from tapping
radio’s large and loyal Urban audi-
ence. Simmons and Scarborough
research help identify product use
among black consumers.

We read the Wall Street Journal,
the New York Times. Advertising
Age, Adweek, and other industry
trade publications for leads and in-
sights into corporate marketing di-
rectives, new product iaunches,
problem areas, sales figures, exec-
utive changes . . . anything that can
help us present a benefit to the ad-
vertiser.

Needs Assessment

After identifying an account, we
research every facet of the company
— its sales and product histories,
philosophy position in the market-
place, competition, and advertising
and marketing budgets. Sources in-
clude 10K and annual reports (if the
company is public), mainstream
magazine and newspaper articles,
related trade publications, and
AdSpender (for advertising budget
information).

Next, we compile the names of
those we need to see. At this stage,
all the previous hours of painstak-
ing investigative work can come un-
done. Remember.: Never take “no”
for an answer from someone who
doesn’t have the authority to say
“yes.” That means seeing the right
person on the first try.

Names and titles are culled from
the various sources cited earlier. We
whittle down this list by talking to
our contacts in the industry and us-
ing common sense and experience.

advertising strategies.

Now we begin the process of set-
ting up a meeting. The keys here are
persistence and showing benefit to
the advertiser. We must capture the
decision-maker’s attention immedi-
ately, whether through a phone con-
versation, phone message, or letter.
Follow-up messages must continue
to convey Urban radio’s benefits.
We've found that short, personal
notes clipped to news articles are ef-
fective door-openers.

Once in the door, we don’t come
on with a hard sell in the first
meeting. Advertisers have said over
and over they don't want us to sell
radio — they want us to learn their
business and help solve marketing
problems. To this end, we learn as
much as possible about the product
manager and AE (and their market-
ing philosophies) as well as the com-
pany and its marketing/promotion
efforts and plans.

Applying National Principles
To Local Advertising Sales

he national advertising sales principles used by

the Urban Radio Format Network also can be ap-

plied to local radio advertising sales.
Controlled Prospecting

The first step — prospecting for new Urban radio accounts —
is easier to control locally. Salespeople literally can drive around and
visually identify potential advertisers and their consumers.

However, don't overlook other valuable research sources, like local
newspaper articles, local consumers, the Chamber of Commerce, po-
tential retail advertisers, and local clubs and organizations.

All these references are hotbeds of community business infor-
mation, attitudes, and news, such as forthcoming grand openings, ex-
pansions, mergers, management changes, customer perceptions, etc.
Some communities even have black business owners associations.

Doing Research
It's just as important for sales reps to understand a iocal busi-
ness's marketplace position as it is for national sales reps to under-
stand a major advertiser's competitive situation. Locally, all of the
sources cited above are invaluable for assessing business issues and

There are plenty of information sources to help build Urban radio
sales locally and nationally. The key task is to motivate staffers to do
their homework before they make sales calls.

We're there as “problem-solvers™
and “marketing consultants,” not so
much as radio salespeople. We want
to show we’ve done our homework,
and we want to leave with another
assignment — a reason (and an ap-
pointment) to come back. Research,
the development of a radio promo-
tion for the company, or a rate pro-
posal all serve as reasons to return
— the key is to get in the door again
and start negotiating a deal.

[ Brian Knox is Di-
rector of the Inter-
ep Radio Store’s
Urban Radio For-
mat Network and
VP/Director, Sales
at Major Market
Radio Sales/New
York. He can be |
reached at (212)
818-8933.

),

Name

e 2=

The African-American market is $300 billion strong. And, with the
average household income at $25,000 and discretionary income
topping $8,500 a year per household, it's a market that’s getting
stronger every year.

“Exploding Myths About Household Incomes of Black Americans,” a new study available from
The Interep Radio Store, shows you why you need radio to effectively reach this powerful market. For example:

* Black persons 12+ spend more than one full day—approximately 26.5 hours—per week listening to the radio.
® 96.5% of black women 18+ and 94.5% of black men 18+ listen to the radio every week.
* Black working women spend more time listening to the radio than do total working women.

To find out more about this powerful opportunity, order “Exploding Myths About Household Incomes of Black Americans,” a new
study available for $100.00 from the Research Division of The Interep Radio Store, America’s largest full-service radio sales and
marketing company.

Title

Company

Address

Phone #

Gity

State

Zip

Q) Check far S100 is enclosed ~ Signature

0 Mastercord 2 Visa
Mail or Fax to: Sue Lo Casto, The Interep Radio Store, 100 Park Avenue, New York, NY10017, Fax: 212-916-0774 Phone: 1-800-INTEREP

Account #

O American Express

wWMLamericanradiohistorv.com
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TOP TEN SHOWS
JUNE 1319 \

1 Home Improvement (9pm) |
2 Grace Under Fire

3 Frasier |
4 Seinfeld ‘
5 60 Minutes

6 Dateline NBC

7 Roseanne ‘
8 Coach

9 NBA Finals (Wednesday)

{Rockets vs. Knicks)

10 Home Improvement (8pm)

Source: Nielsen Media Research

erwise noted; subtract one hour for
CDT. Check istings for showings in the
Mountain time zone. Al listings sub-
ject to change.

COMING NEXT WEEK

Friday, 6/24

|
All show times are EDT/PDT unless oth- |

¢ All-4-One, Phil Collins,
Celine Dion, Richard Marx,
Shaquille O’'Neal, and Jon
Secada are scheduled to per-
form from California and Flo-
rida on “Universal Studios
Summer Blast,” an hourlong
NBC special (8pm).

* Sammy Kershaw, Ricky
Skaggs, and Sweethearts Of
The Rodeo, “Hot Country
Nights” (TNN, 8pm EDT/5pm |
PDT).

* Boingo, “The Tonight
Show With Jay Leno” (NBC,
11:35pm).

* Howard Stern and John
Mellencamp, “Late Show
With David Letterman” (CBS,
11:35pm).

¢ David Cassidy, “Late
Night With Conan O’Brien”
(NBC, 12:35am, Saturday).

MEDIA

'y

Tube Tops

Clint Black, Suzy Bogquss,
Johnny Cash, Joe Ditfie,
Vince Gill, Emmylou Harris,
Alan Jackson, Hal Ketchum,
Patty Loveless, Loretta Lynn,
Kathy Mattea, the Mavericks,
Reba McEntire, Lee Roy Par-
nell, Riders In The Sky, Mar-
ty Stuart, Travis Tritt, Steve
Wariner, Tammy Wynette,
Trisha Yearwood, and others
perform to celebrate the re-
opening of Nashville’s Ry-
man Auditorium on CBS's
hourlong “Roots Of Country”
special (Saturday, 6/25, 9pm).

Saturday, 6/25

e Sammy Kershaw, Tracy
Lawrence, Chris LeDoux, Vic-
toria Shaw, and Travis Tritt,
“ABC In Concert Country”
(check local listings).

e Boyz Il Men perform —
and Paula Abdul, Paul Anka,
Dion, Gloria Estefan, Richard
Marx, Nelson, Tony Orlando,
and Smokey Robinson are
interviewed — on “American
Bandstand's No. 1 Hits,” an
hourlong NBC special
hosted by Dick Clark (8pm).

Sunday, 6/26

¢ Michael Bolton, Garth
Brooks, Melissa Etheridge,
Kenny G, Al Green, Prince,
and Stevie Wonder are set to
perform live from L.A’s
Shrine Auditorium on the
two-hour “VH-1 Honors”
telecast (8pm).

Monday, 6/27

* Trisha Yearwood, “David
Letterman”

Thursday, 6/30

¢ Indigo Girls, “David Let-
terman.”
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WEEKEND BOX OFFICE

JUNE 1719

1 Wolf (Columbia)* $17.91

2 Speed (Fox) $12.94

2 The Flintstones $7.83
(Universal)

4 City Slickers Il $7.10
(Columbia)

5 Getting Even With $557
Dad (MGMIUA)*

6 Maverick (WB) $4.82

7 Renaissance Man $2.84
(Buena Vista)

8 The Cowboy Way  $1.80
(Universal)

9 Beverly Hills Cop  $1.76
I (Pararmount)

10 The Lion King $1.58

(Buena Vista)*

All figures in millions

* First week in release
Source: Entertainment Data Inc.

COMING ATTRACTIONS:
Moving into wide release this
week is the animated “The
Lion King, featuring voice-
overs by Jeremy lrons, James
Earl Jones, and Matthew Brod-
erick. The film's Walt Disney
soundtrack showcases three
songs performed by Elton
John, including his current
single (“Can You Feel The Love
Tonight™. Additional tunes co-
written by John and lyricist
Tim Rice — along with a Hans
Zimmer score — round out
the LP

NEW THIS WEEK

® PHILADELPHIA

{Columbia TriStar)

Starring Tom Hanks and
Denzel Washington, this fea-
ture film spawned an Epic
Soundtrax LP showcasing
Bruce Springsteen’s “Streets
Of Philadelphia” Selections by
Neil Young, Peter Gabriel, the
Indigo Girls, and others round
out the album.

® I[N THE NAME OF THE

FATHER (MCA/Universal)

Daniel Day-Lewis and Em-
ma Thompson star in this fea-
ture film, which sports an ls.
land/PLG soundtrack with cuts
by Sinead O’Connor, Bono &
Gavin Friday, the Kinks, and
more.

® DANGEROUS GAME

(MGM)

Maverick/Sire/WB artist Ma-
donna and Harvey Keitel star
in this feature film, which ex-
plores the darker side of Hol-
lywood movie-making.

® THE AIR UP THERE

(Hollywood)

Kevin Bacon stars as a
basketball coach who travels
to Africa to recruit players in
this feature film, which spawn-
ed an Interscopel/Atlantic
Group soundtrack with Jimmy
Clitf's “Higher And Higher”
World music cuts by Matthew
Wilder, Angelique Kidjo, Baa-
ba Maal, and others round out
the LP.

® MY LIFE (Columbia TriStar)

Starring Michael Keaton
and Nicole Kidman, this
feature film showcases Mo-
town recording act Queen
Latifah in a supporting role as
a hospice worker.

‘Details’ Poll: The Dope On Music!

ccording to a survey of
5000+ Details readers,
24% want to be Bono for

a day, and 28% want to sleep with
Janet Jackson (6% crave RuPaul).
Eric Clapton is the greatest living
musician, and Michael Bolton
won more votes than anyone for
“artist who should be forced to re-
tire” Is Madonna over? Yes, say
46%; no, say 50%. But she /s their
No. 1 most overrated musical
performer. Fully 61% own U2's
“Achtung Baby,’ and twice as
many say they care about Lollapa-
looza (61%) as care about the
Rock & Roll Hall of Fame (31%)
or the Grammys. (27 %).

Speaking of Jackson, Brad Pitt
took his manager’s advice and de-
clined to appear in her video
(Star).

Prince Talks!

The enigmatic Prince drops a
corner of the veil in a rare inter-
view with Q. “I'm normal; he says.
“l am normal” Also, “If you're
shackled and restricted, it doesn't
matter how much money you got

. I've got bills to pay. People at
Paisley [Park], they're like my fami-
ly. I have a responsibility towards
them” He says he dreamt he told
WB Records Chairman Mo Ostin
“to be all a man and not half a
man.

The Star reports 1500 people
singing “Happy Birthday” to
Prince at his Miami Glam Slam
club had to be coached in hand
signals to represent his name/
symbol.

More Details

Also in Details’ annual music
issue, you'll find Salt-N-Pepa on
sex tips for guys, Snoop Doggy
Dogg on fathers, Smashing
Pumpkins’ Polaroids from their
US. tour, Flea appraising swim
trunks, Steven Tyler on a

childhood crush, and much much
more!

Like KROQI/L.A!s “Loveling”
popping up peripherally in a pro-
file on cover girl Bjork, who says
her cat used to eat yarn. “Once,
we had to pull it through? Also: “In
Iceland teenagers don't have any-
where to go. So you just put on
ski overalls and if it’s a blizzard
you just drink one vodka bottle
each and then you just fuck be-
tween the houses!

Ghetto Life

“Everything | want to [sample],
| just use. Either 1 try to get it
cleared or get sued later. Rock art-
ists should have no beef if we
sample them, ‘cause they stole all
our fathers’ shit” — KRS-One
(Entertainment Weekly).

IceT and family recently pulled
up to an IHOP in his Bentley to
scarf up the $2.49 special, says
the Star.

Future Stock

P “Anybody who
| has half a brain
realizes that the
next 10 years will
B be unlike the last
10 years. We saw

real revolution
! with the advent
of digital tech-
nology and com-
pact discs. |
think this is going to make that
look like two paper cups and a
string” — WB Sr. VP/Creative Ser-
vices Jeff Gold.

“There’'s going to be a lot of
money lost trying to figure alt of
this out” — MCA honcho Al
Teller. Theyre both quoted in
Details’ look at the ‘“electrenic
frontier of the music industry”

AT&T allegedly signed Whitney
Houston to a $10 million endorse-
ment deal (Time).

What's ‘Cool’ This Week?

Keeping its scaly thumb press-
ed to the pulse of this naticn’s
consciousness, Entertainment
Weekly surveys celebs on what's
“cool” and what's “cold” Jon
Secada says Tony Bennett's ccol,
Kathy Mattea calls shock jocks
cold; WQHT (Hot 97)/NY AM co-
host Dr. Dre disses Rush Lim-
baugh as cold; and Toad The Wet
Sprocket’s Glen Phillips says Axl
Rose is cold. As for Russell Sim-
mons, he objects to “tight jeans
on men. You don't know how bad
that is”

Simple Truths

“I still can't read music. And |
only know about three chords.
But that's all you need; savs
Green Day singer Billie Joe in
Time.

The overexposed Kurt Cobain
story gets an overwrought over-
view in Esquire, an over-the-hill
magazine for the over-40 set.

Cute Couples
P earl Jam's Eddie Vedder wed
longtime girlfriend Beth
Liebling in a quiet civil ceremoriy
in Rome (Time, People). The Na-
tional Enquirer tells all about how
she “saved him from the bottle”

Doris Day, who says she's Lim-
baugh's biggest fan, sent him and
the new wife a homemade cheese-
cake to prove it (National En-
quirer).

Sylvester Stallone was at LAs
House of Blues when a “pal” told
him Madonna was across the
room. He said, “You mean she
hasn't come over here to say hi tc
me yet? Tell her to come ove
here. 'm not going there” She
snapped, “Me go say hi to him?
Tell him to come say hi to me!”
Stallone roared, “Who the hel
does she think she is?” And you
know what? They never did say hi
(Star).

Jeff Gold

Each week R&R sneaks a peek through the nation's consumer
magazines in search of everything from the sublime to the
ridiculous in music news. R&R has not verified any of these reports.

wwaaLamericanradiohistorv.com
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hythmic CHR WQHT (HOT 97)/NY

does not take competition — even

parttime — lightily. A plan by dance
tipsheet S./.N. publisher Vince Pellegrino to
broker four hours a night on WNWK/Newark
and sell it to labels seeking to expose
freestyle dance acts prompted a scathing
letter to all label heads from Emmis
VPIProgramming & Power 106/L.A. PD Rick
Cummings and Hot 97/NY PD Steve Smith.

The letter warns that the two Emmis
outlets will terminate relationships with not
only S.I.N. but “any record labels that plan
to financially support the development and
purchase of airtime on WNWK?” The ietter
adds, “Is this investment worth losing
airplay on the two largest rhythmic
contemporary music stations in America?”

Pellegrino had “no comment” on advice
of counsel. Cummings and Smith were
unavailable.

Sony Victorious In
George Michael Case

Calling George Michael's contract with
Sony Music “reasonable and fair UK High
Court Judge Jonathan Parker ruled Tuesday
(6/21) that the singer cannot become a free
agent, as he'd sought during the eight-
month case. The decision essentially
upholds the current label-artist contract
system, which might have suffered serious
damage had the ruling gone the other way.

Michael — whod vowed never to
record for Sony again whatever the case’s

outcome — said he was “convinced that the
Continued on Page 16

Rumors

* Aithough — contrary to assertions else-
where — it appears that KPWRIL.A. afternoon de-
light Frank Lozano is all set to cop the KYLD (Wild
107)¥SF moming slot, will Power 106 do some last-
minute pot-sweetening?

* Will Jive L.A-based Nati Dir/Promo Mark
Kargol join Motown as VP/Pop Promo, essentiaily
replacing Sr. VP/Promo Frank Tumer — who's now
negotiating an exit settlement?

* Squelch the speculation that Charlotte
moming duo Russell & Flynn will join Soft AC
WEZC. All the Charlottans ST knows say Catherine
Lane & Ken Conrad are solidly in place at 'EZC.

* Is WPLJINY Research Dir. Adam Goodman
heading to WZMX/Harttord as PD?

}McVay Media Adds New Clients ‘

In their 11th year of consulting and
McVay Media continues to add clients.
McVay has 8 specialists who consult AC,
Country, Oldies, and CHR.

AC KRLV/Las Vegas and WTVR/
Richmond, Oldies KKRO/Anchorage and
WDOU/Dayton, Country WHKW/Louisville,
and CHR WDJX/Louisville have all
employed the consuitancy in the last
60 days.

BDS ‘Unplugged’ — |
The Country Version

‘ ‘O n June 13, a number of irate label ex-
ecs were asking why we cut back air-
play on their records” So began yet

another scary tale of BDS monitoring discrepan-

cles, this one told by Country KRYS/Corpus Christi

PD Scott Ward. The iabel execs, he continued,

“wanted to know why our projected R&R reports

didn't match the BDS monitor, which also show-

ed airplay down significantly from the previous
week on all records. For instance, our R&R report
the previous week projected 45 plays for Garth

Brooks's ['One Night A Day?, while BDS only show-

ed 29 plays. Our reconciled music log showed it

had played 45 times.

“One of the promoters sent me a BDS report
for our station, and | was shocked at what | saw.
The Friday (6/10) monitor for KRYS contained a note
that monitoring was suspended at 10:15am and
was resumed about noon. From that point forward,
I have no idea what BDS was plugged into — but
it wasn't this station. KRYS was credited with play-
ing songs that we don't even have in the building.
We were credited with playing album cuts we're
not on and with songs that had been dropped
weeks ago. One hour had only one current song
listed”

Ward says he called his BDS rep about the
problem jast Monday (6/13). He was toid, “We're on
it” That was the last he heard from them.

Liberty promo honcho Bill Catino was ob-
viously concemed about the Garth Brooks discrep-
ancies. When he asked BDS about them, he was
told that either the jocks had dropped records with-
out the PD’s knowledge or the songs were pack-
eted with others and didn't get the expected
amount of play.

Catino said BDS officials offered one other
expianation. In a possible expression of their true
feelings about radio, they told him, “You know that
radio lies to you [labels] about how often they're
playing records.”

Catino told ST, “’'m angry about the fact we
have to find and check out their errors. The burden
shouldn’t be on the labels”

More Strait Lines

When faced with special programming, BDS
appears to be substituting airplay from another
daypart or full day. At least that would explain the
following situation encountered by KKBQ/Houston
PD Dene Hallam:

On George Strait's birthday, KKBQ played
nothing but Strait records. “And yet” he toid ST, “the
KKBQ BDS monitor for that day showed we played
a normai day of music”

BDS'’s response? “l didn't ask. Dealing with
BDS is worse than dealing with the worst bureau-
cracy. When you alert them to problems, there’s no
action”

Hallam added, “To be fair, I've found BDS to
be more accurate than inaccurate. But they've
made some massive mistakes that make you won-
der about its credibility”

fadvertisement)

The company’s rating success rate
continues to average 80% book after
book. McVay supports their claim by
offering prospective clients a rating
report card.

} Join The Winners ‘

Become one of the more than 100
radio stations in the world that use the
services of McVay Media. Contact Mike
McVay via phone at (216) 8921910 or fax
(216) 892-8817.
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Our NEWEST
and
HOTTEST
production library!

A dozen categories
each specifically
designed to
blow you away!

19 CDs in the first
shipment — a total
of 25 discs in all.
SlamDunk includes
12 separate categories
of stuff that works and
allows you to play
at the top of your
game...not sometime
but ALL THE TIME.

So if you're ready to
play, get a demo of
SlamDunkK...new from
the creative team at
™™ Century.

For Information call:
(800) ™ Centugy

STREET TALK.

Continued from Page 14

English legal system will not support [the]
decision, or uphold what is effectively
professional slavery” An appeal is planned.
Sony stated that it respects Michael's
“artistry and look[s] forward to continuing
our relationship” A decision on court costs
— which could total $4.5 million for Michael
— is slated for later this week.

Giant’s
head of Pop
Promo, Ray
Carlton,
advances to
the primo
promo post
at the label.
Sr. Dir/
Promo Jean
Johnson
takes Carlton’s old spot.

Ray Cariton Jean Johnson

Romanian-born Emanuel Voda has filed
a $100,000 lawsuit (plus damages and back
pay) against his former station, CHR
WRFY/Reading, for allegedly firing him
because of his accent this past April.

Voda reportedly changed his name to
Eddie Mitchell and worked with a speech
therapist to eliminate the accent before
taking the overnight post. The lawsuit
claims that Voda was harassed, criticized,
and eventually fired because he didn't
“sound American” WRFY VPIGM Mike
Shannon didn't return ST’s calls.

Promoting Nonexistent ‘
Albuquerque Alternative

Following the demise of Alternative
KBAC/Albuquerque-Santa Fe three
months ago, ex-PD Armida Santa Cruz is
placing six 30-second TV spots posing the
question “Where’s my radio station?” The
spots will air four to five times per day-
locally on MTV for a month beginning next
week. Each commercial concludes with a
phone number for Alternative supporters to
call and voice their opinions on tape.

Rumbles

* Tony Schondel becomes PD at NAC KSSJ/
Sacramento. He'd been M al KIFMISD.

* WZRH (The ZephyriN.O. PD Kenny Vest ax-
its. APDIMD Christian Unruh and late-nighter Mitch
Cry assume programming duties for now.

* WERQ (92Q)/Baltimore - APD/MD¥midday
maven Kristie Welmar segues to WPLIINY icr mid-
days. Camille Cashwall becomes interim MD at
92Q

* WKRLISyracuse and WKLLAJtica PD Mimi
Griswold steps down, retaining the MD reins and
adding moming co-host duties at Syracuse Classic
Rock sister WTKW. Look for WPYX & WTRYiAlbany
Dir/Promotion & Mktg. Jeff Gills to becomes PD
for WKRL & WKLL August 1.

¢ UC WPLZ/Petersburg (Richmond) APD/MD/
afternoon delight Tany Love segues to PD at cross-
town UAC WSO,

* WRKZHershey (Hamisburg) parsonaiity Ran-
dy Raymond becomes PD at WAYZ/Hagerstown,
MD.

* WWXM/Mpyrtle Beach moming personality
Calvin Hicks becomes PD/MD. He repiaces PD
Mike Pamell — who laft six weeks ago — and re-
cently departing MD Greg Fry.

* Ooops. That's Brad Small — not Brad Spall
— who's the night slammer at new CR WRCK/
Utica.

WAAMA-americanraciehisto -6 R ——

© American Radlo Systems formed in $100+ miflion merger.
© Infinity buys KRTH/LA. in record-setting $110 million deal.
o Tim DuBois elevated to Arista/Nashwille President.

bl

© Lowry Mays elected NAB joint board Chairman.
@ Bill Berger named Arista Records Exec. VP.
®Paul Cannon becomes WPRO-FM/Providence PD.

h %

© Gannett Broadcasting ups Jay Cook to St VP/
Programming, Gerry DeFrancesco to VP/Programming-
Contemporary, and Merrell Hansen to KUSA & KSD/
St. Louls President/GM.

o Steve Perun named KWK/St. Louis PD.

o Dave Anthony becomes KDWB-FM/Minneapolis PD.

o

® Jim Smith appointed KSFX/SF PD.
© Robert W. Morgan named KMPC/L.A. moming man, as
29-year veteran Dick Whittinghill retires.

4

' . o Wolfman Jack resigns WNBCG/NY night slammer gig '

Santa Cruz explains, “The listeners and
supporters of Alternative are out there. This
will be reinforcement for us. We're putting
together a business plan, and the hunt is on
for a signal”

Infinity Broadcasting closed its $60

" million acquisition of WPGC-AM & FM/DC

from Cook Inlet. Infinity’s $23 million buy of
Fritz Broadcasting’s WXYT/Detroit should
close next week.

Among those not making the shift
from PLG to Island (see Page 1) are
VP/Product Development Jon Birge,
VP/Communications Dennis Fine, and WC
VP/Publicity Susan Clary.

Arbitron is consolidating its four
Beltsville-Laurel, MD-area facilities at a
single site in Columbia, MD — about 10
miles north of the current sites (and closer
to Baltimore-Washington International
Airport). The move should be completed by
mid-1995.

} - Insurer’s Dead Man
Curve Kills Contest

WXRB/Pittsburgh has terminated its
much-publicized contest, in which a caller
would win $100,000 upon the death of a
seriously ill local man. Apparently, the
original insurer backed out and owner
Entercom was unable to find another
company to underwrite the policy.

Records

¢ Elektra Nat'l [irfAlternative Promo John
Kohl will succeed Faith Henschal as Sr. Dir/Alter-
native Promo, based in NY,
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No video.

NO tour. We don't rea"y know. The guy who put

The Mask and Mirror on the radio there
(Jim Robinson, PD of KTCZ) says

D oce Sn’t SOUNn (1 she “casts a compelling spell on our

(J. ” (1 [ .
audience an tl'lat every spin conjures

like anyone else. b

And the people who are calling are also

\ S ) ll d buying. It's been in the top five at the

y O eS 15-store Title Wave chain for more than

L M K L a month, and Title Wave's

oreena \VicKhennitl . <.

ll # Cl 4 olevidence of it slowing down’?
ave a 72 recor

Same story in Philly. And Tueson.

in Minneap ()liS ? And Denver. And every place else

that Loreena gets played.

If you think your adult audience might be

interested in Loreena McKennitt,
fax us at 1-818-846-8474, and

VV("” ser‘.cj you a copy.

@ QR

oreena cKennitt

the mask and mirror

Producedby Loreena McKennitt  ©104 Quinlen Roed Limited. PS. She's not even from Minnespolia.

www_americanradiohistorv.com
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Summit
Continued from Page 1

case where we can take two ex-
cellent radio stations, combine them,
and end up with an entity much
greater than the sum of its parts”’
Emmis also owns KPWR/Los
Angeles, WKQX/Chicago, KSHE/
St. Louis, and WIBC-WKLR &
WENS/Indianapolis. It also owns
two magazines and 24.5% of
London-based Talk Radio UK.

Granum’s Gains

Granum’s six-station buy will
leapfrog the company into the big
leagues of group owners, putting its
annual group billings into the $50
million-$60 million range. Adding
KHVN & KJMZ/Dallas will give
Granum a duopoly with KMRT &
KOAI. President/CEQO Herb
McCord said he's already looking
for duopoly buys to team with his
other Summit acquisitions, WAOK
& WVEE/Atlanta and WCAO &
WXYV/Baltimore. Granum al-
ready owns WBOS & WSSH/Bos-
ton and WMMO/Orlando.

“Atlanta has always been at the top
of our acquisition list,” McCord told
R&R. Long regarded as under-
radioed, Atlanta has been a phenom-
enal growth market for radio adver-
tising this year, and McCord is
convinced that growth will continue.
“Just think what the Olympics are
going to do,” he noted.

McCord said no staffing decisions
had been made and that he would
soon be visiting each station to get
acquainted. He said there had been
discussions with Summit Exec. VP/
Radio Mary Catherine Sneed
about a Granum position, but no
deal yet.

Prolonged Process

Although Granum and Summit
aren't disclosing how the $130
million is allocated across the three
combos, it’s been widely rumored
that more than $90 million is for Ur-
ban WVEE, Atlanta’s top-billing sta-
tion. Duncan’s pegged the station’s
1993 billing at $14.6 million (from
a total $47.2 million for the Summit
group), but that’s expected to be up
sharply this year. McCord said he
expects the cash flow multiple for
the six-station deal to be “just under
10 at closing,” which is expected to
be in October.

Announcement of the Granum
and Emmis deals capped seven
months of intense bidding as Mor-
gan Stanley & Co. shopped the
Summit stations far and wide. Ac-
cording to R&R’s sources, Ever-
green Media, Albimar Communi-
cations, and OmniAmerica Com-
munications were among the com-
panies still actively involved at the
end of the bidding process.

Crouch

Continued from Page 10

part of a station with a great on-air
lineup,” noted Crouch. “St. Louis is
a nice city with a great musical
heritage.”

Crouch’s career prior to joining
KZEP was spent in Houston — he
was Asst. PD/MD for KZFX and
an air personality at KRBE, KILT,
and KSRR.

KLIT

Continued from Page 1

Golden West President Bill
Ward told R&R, “I have great con-
fidence in this type of radio. | be-
lieve LA is ready for a station that
respects the listeners' intelli-
gence. | can't wait to hear it on the
air’

“I'm overjoyed that Progressive
radio is finally coming to LA,
' noted Constantine. “Golden West
is committed to the hottest new
format in the industry. This is the
station music lovers in Los An-
geles have been waiting for”

“Mike has the passion for put-
ting on a station that doesn't try
to conform to any preconceived
ideas of what a Progressive sta-
tion is. Mike's open to creating a
station that fits Los Angeles and
its lifestyte”

Morrison said, “It's been a
dream of mine to go back to LA.
and do Progressive radio. Los An-
geles is desperately in need of a |
station that serves up a high qual-
ity of diverse music. 1 can't wait to
get started”

Morrison has been WXPN/Phil-
adelphia's PD for the past four
years. Kelly joins the station from |
the MD post at WBOS/Boston.

Revenues

Continued from Page 3

according to a Southern California
Broadcasters Assn. report. Local
revenues reached $36.6 million —
up 7.6% over last year — while na-
tional business was at $13.5 million,
up 94%.

The market's biggest category is
by far the automotive sector (repre-
sented by 78 advertisers — 36
dealers, 22 factory accounts, 17
dealer associations, and three
groups), and SCBA President Gor-
don Mason said car accounts went
all-out during May.

Other areas that were up includ-
ed cellular phone companies, local
TV stations in support of the May
ratings sweeps, and the Sears and
Sav-On Drugs accounts.

—George Nadel Rivin, CPA
and contributing reports

Liberty

Continued from Page 3

In the deal, Griffin’s WPOP &
WYSR/Hartford will be teamed
with WHCN, which Liberty is ac-
qQuiring from Beck-Ross Commun-
ications; Griffin's WHJ]J] &
WHJY/Providence will be paired
with WSNE (also from Beck-Ross);
and Griffir's WTRY (AM) &
WPYX/Albany will be combined
with WGNA-AM & FM, which
Liberty is buying from Barnstable
Broadcasting.

Griffin's WTRY-FM/Albany will
be sold separately to comply with
the FCC’s ownership limits.

Once all of its pending deals are
closed, Liberty will own 17 stations
in six markets.

| Island

Continued from Page 1

pany, and this makes the prospect of
working with creative people such
as Chris Blackwell and Alain Levy
— along with the incredible team
built at the current PLG and Island
— a limitless horizon.”

Blackwell founded Island in 1963.
Barbis has been VP/Promo at ABC
Records, Director/Promotion at
Geffen, and promotion head at Net-
work Records. He was named PLG
Sr. VP in "91 and upped to Exec. VP
two years later.

Backer

Continued from Page 1

as head of marketing, he has brought
an aggressive marketing focus to the
label, enabling us to realize success
across the musical spectrum,” re-
marked Azoff. “The depth and sub-
stantial breadth of his music industry
experience, combined with his prov-
en leadership skills, make him an
ideal GM for us.”

“The team’s in place. Now it’s
time to make things happen” Backer
said. “We have the best people in the
business heading up our depart-
ments . . . we're poised to do what's
expected of any great label, and
that’s to break great talent.”

Backer had been Giant's head of
marketing since February '93. He
previously was with Epic, first as
National ' Dir./Video Promotion,
then as National Dir./Top 40 Pro-
motion, and finally as VP/Alter-
native. He began his music career
in the CBS Records college
department.

Kealing

Continued from Page 9

of geography or climate, but this is
a wonderful opportunity to work for
another legendary station. The mar-
ket, with its multiethnic influences,
is one of the most interesting and
complicated in the country . . . and
I like a challenge.”

Prior to joining KPLZ, Keating
was Production Director for WLS-
AM & FM/Chicago and afternoon
personality at KRSP/Salt Lake
City.

Records.”

Scotti Bros.

Continued from Page 3

the labels. Like Gullo, to whom he’ll
report, Evans will be heavily involv-
ed in his division’s day-to-day opera-
tions. He'll also expand from A&R
into imaging and marketing, includ-
ing promotion.

“Our labels are in a period of
rapid growth, and Chuck deserves
a great deal of credit for our
development,” asserted All Ameri-
can President Myron Roth. “Chuck
will set the tone and direction for
both Scotti Bros. and Street Life

Roth added that Evans had also
“been a key element in the rapid
growth of Street Life,” noting that
his appointment “reflects the confi-
dence we have in his vision and his
abilities to accomplish our ambitious
goals.”

Before joining Scotti Bros. in
1991, Gullo spent 13 years at A&M,
where he left as VP/Sales. Evans
was at A&M for five years, where
he was Sr. Director/A&R, Black
Music until a year ago. He previous-
ly worked in A&R for RCA and as
Peabo Bryson’s road manager.

—

Wilson

Continued from Page 9

went to DRK Productions the next
year and moved to Arista in 1988
as District Manager/West Coast un-
der Anderson. He joined Columbia
in "89 as a regional R&B/jazz rep
and rose to co-National Director/
Black Music Promotion, West Coast
a year later. He’s been Sr. National
Director/Black Music Promotion,
East Coast since 1991.

i s

Stein

Continued from Page 10

place.”

Stein has hosted the Source’s dai-
ly feature, *“The Rock Report,” and
various WW1 specials since joining
the company in 1990. Prior to that,
she had been an air talent at WAQX/
Syracuse, WXTB/Tampa, WMMS/
Cleveland, WCMF-FM/Rochester,
and WXRK/New York, where she
currently does weekends.

A Decade Of CSM Memories

service “Monitor Radio” donated a collection of broadcasts and special
programs to Chicago’s Museum of Broadcast Communications. Here,
Monitor Radio Washington Bureau Chief Rod Macleish (I) and MBC
President/founder Bruce DuMont commemorate the occasion with a
quick pic.

WAAAL americanradighictagrny. com

Johnson

Continued from Page 3

A&R at Capitol Records, and A&R
Marketing Director at UA/EMI
America Records. He began his
record industry career in 1979, when
he joined United Artists as East
Coast Promotion Director.

Kramer

Continued from Page 9

Before joining WMAQ in 1988,
Kramer was GSM of WFYR/Chi-
cago. Her resume also includes
stops at KNUS & KBPI/Denver,
WHBQ/Memphis, and WKQQ/
1 Lexington, KY.
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RAD'O e E BTW —
THE NASHVILLE NETWORK
FORMATS 57 million housenolds 467 milton fouseholds 07 milon ouseos 2 1 SCREAMING JETS/
P = Patti Galluzzi Sal LoCurto VP/Programming & Scheduling 'Lyndun LaFevers, Helpm g Han d
VP/Music Programming Norman Schoenfeld. VPIMusic Video Program Administrator 1 2 FRENTEVBi Love Tri

ABC/SMN Weeks On & Artist Relations Weeks On Weeks On MELZAMELOVE ”angle
Robert Hall ® (800) 527-4892 i HE AVY — 3 JIMMY BARNES/You Can't

Star Station I ADDS GRE ATEST HITS Make Love Without A Sou!

ALL-4-ONE/! Swear 3 4 CHOCOLATE STARFISH/Fur

HEAVY D & THE BOYZ/Nuttin' But Love (Uptown/MCA) ACE OF BASE/Don't Turn Around (Ansta) 7 T 2 Letter Word

Hot AC ) . JOHN ANDERSON/I Wish | Could... (BNAEnt) 14 — 5 VIKA & LINDA BULL/When

CE OF BASEID AHMAD/Back In The Day (Giant/Reprise) TON BRAXTON/You Mean The. . (LaFace/Ansta) 13 OAVID BALL/Thinkin' Problem (W8) 1" Wil You Fall For M
ACE OF on't Turn Around 9 f Ilf You Fal rivie
MELISSA ETHERIDGE/Come To My Window BILLY IDOL/Speed (Chrysalis/EMI) MARIAH CAREY/Anytime You Need A Frend (Columbia) 7 BLACKHAWK/Every Once In Awhile (Arista) 14

! COLLECTIVE SOUL/Shine (Atlantic/AG) 4 TRACY BYRD/Lfestyies Of The. . (MCA 5 6 6 ELECTRIC HIPPIES/Greedv
PRETENDERS/I' Stand By You (Sire/WB) ifestyles Of The. . (MCA) People
OIAMOND RIO/Love A Little Stronger (Arista) 5
ALTERNATIVE PROGRAMMING SDNIC YOUTH/BullIn The Heather (DGC) I HEAVY SAMMY KERSHAWINational Working... (Mercury) 9 4 7 CHOCOLATE STARFISH/Mbuntain
Mickey Briggs e (800) 231-2818 CAUSE & EFFECT/'s Over Now... (Zoo) HAL KETCHUM/(Tonight We Just Might)___ (Curb) 7 5 8 POOR/More Wine Waiter Please
Super AC/AOR MAVERICK CHOIR/Amazing Grace (All./AG) 5 9 DEFRYME/M Said K
iy ALL-4-ONE/I Swear (Bitzz/AG) 5 = ama Said Knock
M !
MICHAEL BOLTON/Air Gat Noihing ) 3 NEAL MCCOYIWink (AL/AG) 8 You Out
COLLAGE/I'l Be Loving You X REBA McENTIRE/Why Haven't | Heard From....(MCA) 11
ROXETTE/Sieeping In My Car e A s TIM McGRAW/Don't Take The Girl (Curb) 7 8 10 KULCHA/Shaka Jam
. JANET JACKSON/Any Time. Any Place (Virgin} 7 JOHN M. MONTGOMERY/Be My. (AtL/ MOST Added
STONE TEMPLE PILOTS/Vasoiine (Allantic’AG) ~ § ELTON JOHN/Can You Feel The Love Tonight (Holtywood) 6 i it e al Ly
BROADCAST PROGRAMMING LISA LOEB.._fStay ( Missed You) (RCA) 1 COLLIN RAYE/Littc Rock (Epic) I VIKA & LINDA BULL/
Becky Brenner ® (800) 426-9082 MEAT LOAF/Obects In The Rear View, (MCA) 8 xr:&:;fﬁ;;m::;«;:: (mj'a) 1: When Will You Fall For Me
Digital Soft AC — Mike Bettelli l HEAVY l JOHN MELLENCAMP._./Wild Night (Mercury) 8 TANYA TUCKER/Hangin' In (Liberty) . ELECTRIC HIPPIES/Greedy People
KENNY LOGGINS/Return To Pooh Corner | PRINCE/The Most Beatitul . (N PG./Bellmark) 17 PAUL KELLY/Love Never Runs On Time
SEALPrayer For The Dying (ZTT/Sire/WB) 5 a ) ) .

e " . " § . p 10 Australian records from playlists of 3 Triple M-FM/
Digital AC Mix — Mike Bettelli ACE OF BASE/Dont Tum Around (Arista) 9 [ ADDS I Meibourne, FOX-FM{Melbourne, MMMPerth, PMFMI
STEVIE NICKS/Maybe Love Will Change AEROSMITH/Crazy (Geften) 9 . Perth, SA-FMiAdelaide, 2-DAY/Sydney, 2 Triple M-FM/

) , WHAT'S NEW , Sycney, MMM-FM/Brisbane, BIOS/Brisbane, PM-104/
Digital AC — J.J. Cook TON! BRAXTON/You Mean The... (LaFace/Arista) 15 LA LRl A TR Canberra, 105/Brisbane, and FM-104/Canberra
JiM BRICKMAN/Rocket To The Moon COLLECTIVE SOUL/Shine (Allantic/AG) 13 TORI AMOS/Cornfiake Girl (Alanic/AG) 7 ?(')':‘“':":':)5:;(‘:5’:6' ALittle Closer (Liberty) I S, B I
ARETHA FRANKLIN/Willing To Forgive NM. MERY/Be My Baby... (Atl/AG)

WARREN G..../Regulate (Death Row/interscope/AG) 9 BABYFACE/When Can | See You (Epic) ADD .
JOHN MELLENCAMP.../Wild Night ARETHA FRANKLINMWiling To Forgve (Arsta) 8 JON RANDALL/This Heart (RCA)
BONNIE RAITTYOU JOHN MELLENCAMP.../Wikd Night (Mercury) 7 A iling To Forgre (Ansta
SOUNDGAROEN/Black Hole Sun (A&M o INOIGO GIRLS/Touch Me Fall (Epic} 6 A
Digital Hot AC — J.J. Cook aecHcieSunli ) JOSHUA KAOISON/Beautiful In My Eyes (SBK/EMI) 13 Information current as of June 20.
I T Y DT o MILLA/Gentieman Who Fell (SBK/EMI) 3 w W
UISA LOEB. ./Stay (| Missed You) PINK FLOYD/Take It Back (Columbia) 6 1 1 CELINE DION/Misled
I BUZZ BIN l PRETENOERS/I'I Stand By You (Sire'WB) ~ ADD ) - 2 2 MITSOU/Loving Me Is Not
Digital CHR — J.J. Cook . BONNIE RAITT/You (Capitol) 3 ASin
JOHN MELLENCAMP.../Wild Night BEASTIE BOYS/Sabotage (Grand Royal/Capit SPIN DOCTORS/Cleopatras Cat (Epic) 5
COUNTING CROWS/Round Here e TOAD THE WET SPROCKET/Fall Down (Columbia) 1 A4 3 3 LAWRENCE GOWAN/Souls
LIVE/Seliing The Drama (Radioactive) 7 - - Road
COUNTRY MUSIC TELEVIEION
JONES SATELLITE NETWORKS OFFSPRING/Come Out And Py (Eptpn) 5 : 8 4 x;gf“AWBE““'ES/CW‘"G
(800) 766-3251 | ART’ST OF THE MONTH l 24.4 million households
Soft Hits — Rick Brady Tfa% Sllm Prgqrammga Meanager 6 5 MOIST/Push
. jal Wiilis. Genera nager
BONNIE RAITT/You ! STRESS ‘ JON SECADAN! You Go (SBK/EMI) 9 — epa 4 6 RQCH VOISINE/Lost
B 0P i ﬁwmmg-g | Without You
Adult Choice — J.J. McKay , Information current as of June 21 ER e 9 7 JANE CHILD/AII Do
ACE OF BASE/Don’t Turn Around AALIYAH/Back & Forth (BlackGround/Jive) . 9 WTW 7 8 REALWORLDfThrowmg It
i ALICE IN CHAINS/I Stay Away (Columbia) 3 All Away
3 1 NEAL McCOY/Wink (Atlantic Nash /AG .
MAJOR NETWORKS s 6 — ; Ut 8 9 FREDDY CURCYBrown-Eyed Gir
Kevin Gluszczak ® (312) 755-1300 - 1 DLl D el id el 10 10 LOST & PROFOUND/Invitat
e - CANDLEBOX/Far Befind (Maverick/Sire/WB) 9 “ Cindy Mahmoud, 7 3 TRAVIS TRITT/Foolish Pride (WB) 0ST & OUND/Invitaticn
XXit — Kevin Lewis ! ! VP/Entertainment 8 4 TIM McGRAWIDon't Take The Girl (Curb
BREEDERS/Sairts MARIAH CAREY/Anytime You Need A... (Columbiz) & & Original Programming 1 5 PAM TILLIS/Spild Pertume Am(a) ) Most Added
:cs_zﬁham;r OL'_tewseo COOLIO/Fantastic Voyage (Tommy Bay) 8 ViD _ 6 6 ALABAMA/The Cheap Seats (RCA) CRASH TEST DUMMIES/
Ve ke Someane COUNTING CROWS/Round Here (DGC) 9 : EO SOUL TOP ’o 9 7 DAVID BALL/Thinkin' Problem (W8) Afternoons & Coffeespoons
Light Hits GIN BLOSSOMS/Until | Fall Away (A&M) 9 ww 2 8 CONFEDERATE.../Daddy. . (All. Nash./AG) SARAH McLACHLAN/
JON SECADAVI You Go LISA LOEB.../Stay (1 Missed You) (RCA) 9 2 1 JANET JACKSON/Any Time. Any Place (Virgin) i 1% :;“c”;:::ﬁf” el Afsta) Fumbling Towards Ecstasy
o e e 1 2 AALIYAH/Back & Forth (BlackGroundive) CUIHACY ifestyles Of The Not... (MCA) BRUCE COCKBURN/
:g:::;;':zagg’ o s U - 5 3 CECE PENISTON/'m Not. - (Perspective/A&M) Scanning These Crowds
RX/The he Loves M ackwater o
&l e 7 4 LALAH HATHAWAY/Let Me Love You (Virgin) Top 10Canadian CHRils courtesy
The Force SALF-N-PEPA/Heaven. .. (Next Plateau/London/PLG) 2 8 5 MARC DORSEY/People... (40 Acres.../MCA) Weeks On The Record (416) 533-9417
PANTERA/Planet Caravan SMASHING PUMPKINS/Rocket (Virgin) .. ... 4 9 6 ARRESTED DEVELOP./Ease... (Chrysalis/EMI) —
i ] ! 0 7 AARON HALLA Miss You (Silas/MCA} [ - v I
STONE TEMPLE P! Empty (Atlantic/AG :
WHITESNAKE/LoOKing For Love NE ILOTS/Big Empty (Atla ) 5 3 8 R, KELLYNour Body's Calir (ive) HEAVY i
Rhythm Of The '90s TOAD THE WET SPROCKET/Fall Down (Columbia) . 7 4 9 ARETHA FRANKLIN/Wiliing to Forgive (Arista)
BRAT/Funkdafed 0l I L AL i?::i;':l?scvshgtu'::wwg:vlg'cl?& JE'.?A;,E/T:‘LAJ;
PATRA/Worker Man Information current as of June 24. . o MCA)
t A CT’VE ‘ _ S. KERSHAWINational .. (Mercury) BREAKOUT/ CONCERT PULSE
e Y : _ HAL KETCHUM/(Tonight We Just Might).... (Curb) . 9
WESTWOOD ONE ‘ HAP ClT ? TOP 10 ] RANDY TRAVIS/Whisper My Name (WB) . ADD
RADIO NETWORKS AHMAD/Back In The Day (Giant/Reprise) ... ADD T LARI WHITE/That's My Baby (RCA) . 16 Pos. A AV!(J- Go:oss)
s, Artist in S,
Leslie Magdaleno e (805) 294-9000 ARRESTED DEVELOPMENT/Ease... (Chrysali/EMI) 8 1 1 JERU THE.../D. Original (Payday/London/PLG) 1 PINKFLOYD ............ $2720.8
AC Il — Don Bishop BABYFACE/When Can | See You Again (Epic) ... 2 6 2 FUGEES/Nappy Heads (Columbia) LIINT gy i 2BILLY JOEL ... ... $557.9
MICHAEL BOLTON/Ain't Got Nothing If BLURJGirs & Boys (SBIUEM) 2 7 3 GANG STARR/Code Ot .. (Chrysalis/EMI) IS 3 ] 3 ROD STEWART ........... $4088
o 9 4 BRATAunkdafied (So So Det/Chaos) QRUSH ................... $3199
- BRAT/F o
m:lv::t rfns , Andy Fuller unkdaied (S0 So Del/Ciacs) 2 25 CRODKLYN DOOGERS/Drockiyn... (40 Aces. /MCA) BILLY RAY CYRUS/Ainit Your Dog No... (Mercury) 3 : :'E%P:Q;EEL ;?‘:TI?N -------- :gg;.g
Y/Anytime You Need A Friend TEVIN CAMPBELL/AMays In My Heart (Qwest/WB) 4 g 3 2:52:::;%::“2?;0‘( Hand Side (Motown) RAONEY FOSTER/Labor Of Love (Arista) g3 | | Q2 UEURGESIEAIL ... .
- CRACKER/Get Off This (Virgin) . ... 5 i VELOP/Ease... (Chrysali/EMI) GREG HOLLANO/Let Me Drive (WB) 2
Adult Rock & Roll — Rich Bryan @ ) 10 8 DUTKAST/Southernplaya... (LaFace/Arista) ALAN JACKSON/Summertime Blues (Arista 4
BILLY 100L/Speed HEAVY D & THE BOYZ/Nuttin'.. {LitowyMCA) ADD _ e el st 9 SALTN-PEPA .. ...........
9 {LL & AL SKRATCH/Where My... (Mercury)
T —— TRACY LAWRENCE/Renegades. . (Atl./AG) 4 10 VINCE GILL
peed (Chrysalis/EMI} ADD 10 BEATNUTS/Props Over Here (Violator/Relativity) KATHY MATTEA/Nobody's Gonna... (Mercury) .. 2 11 MOODY BLUES
RADIO AAHS R. KELLY/Your Body's Calkn’ (Jive) 3 Information current as of June 25. JOHN M. MONTGOMERY/Be My... (All./AG) 2 12 CELINE DION
Children’s Satellite Network M PEOPLE/Moving On Up (Epic) . - 6 JON RANDALL/This Heart (RCA) 3 13 ALAN JACKSON .......... $1763
Stix Franklin e (612) 926- NAS/The World Is Yours (Columbi 5 SHENANDOAH/I'l Go Down Lovin' You (RCA) ... 4 14 BROOKS & DUNN .. ....... $165.1

ix Franklin  (612) 926-1280 e s Yours ( 4 umbia) GEORGE STRAIT/The Man In Love With You (MCA) 3 15 PEARLJAM ... ........... $147.3

WTw NINE INCH. ../Closer (Nothing/TVT/Interscope/AG) - 3 T H E e JOY LYNN WHITE/Wild Love (Columbia) .. .. 4

SEAL/Prayer For The Dying (ZZT/Sire/W8) 4 Les Garland DWIGHT YOAKAM/Pocket Of A Clown (Reprise) . . 4 New Tours

2 1 IAGO/Just Forget About Love VP/Programming
(Walt D:‘sney sfmb\:deo) SHAUThe Place Where You Belong (MCA) 7 John Robson, Dile._:ro,/ Among this week’s new lours:

1 2 ANIMANIACS/I'm Cute (Kid Rhino/WEA) CRYSTAL WATER/100% Pure Love (Mercury). . . 3 Music Programming t ADDS

4 3 GREG LEE/Carmen's Song o co ko e tudhaC E S :LRN?,UPPLY
(Zoom Express/BMG Kidz) .

10 4 B.C. 525/Meet The Fintstones (MCA) e AL UL TEOU UL L BLUE RODEO

BT ON 1 1 PUPPIES/Funky Y-2-C (Chaos) RANDY TRAVIS/Whisper My Name (WB) GRAYS
e B m‘;?g 2 2 AARON HALLI Miss You (Sias/MCA) MICHELLE WRIGHT/One Good Man (Arista) TERGHIER e

X| ) N
9 6 ELTON JOHNICan You Feel The Love Tonight JOHNNY CASH/Delias Gone (American/Reprise) . 2 3 3 SR MIX-‘;-LUTIPut Em On.... (American) BARRY MANILOW
] 4 WARREN G..../Reguiate (Death ROMINterscopeiAG) NIGHT RANGER

(Holywood) CAUSE & EFFECT/I's Over Now... (Zoo). ADD 5 5 ARETHA FRANKLIN/Wiling To Forgive (Arista) Heavy rotation songs receive fiveplays per day. Hot Shots VELOCITY GIRL

g ; l'.‘E‘:d:yv K‘:?:'Z"Ass QE:Y(I(.)GL';%NM& - JAMES/Say Something (Fontana/Mercury) . 2 4 6 NEW 2 LIVE CREW/You Go Girl {Luke) let?eive lour plays per day. Breakout Videos and Picks
S S — PINK FLOYO/Take It Back (Columbia) 7 6 7 HAMMER/Pumps & A Bump... (Giant/Reprise) (Pick Hits of the Week) receive an extra play above heavy The CONCERT PULSE is a weekly com-

. cream (Zoom Express/BMG Kidz) i ) 7 8 BRAT/Furkdafied (So So Def/Chaos) rotation per day. All Top 10 videos also receive heavy puterized report ranking each artist by

9 BALTIMORA/Tarzan Boy (SBK/EMI) PRETENOERS/I'lt Stand By You (Sire/WB) ADD 9 9 ALL-4-ONEA Swear (BItzz/AG) rotation their average box office gross reported per
Poll icati
8 10 LITTLE RICHARD/Roll Back The Rock (MCA) SONIC YOUTH/BullIn The Heather (0GC)  ADD 8 10 NEW 2 UIVE CREWNeah, Yeah (Luke) :ir;u’z ﬁtg!ﬁgﬂ«_z[,ﬂz lersar:nz :U(gg;fggj
SPIN DOCTORS/Cleopatra's Cat (Epic) . 6 Most requested for week ending June 17. Llomaton e 7383, or in Calilornia (209} 224-2631.
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Pursuing The Ownership Dream

B Capital, hard work, perseverance pay off in a business
with ‘everything to gain, nothing to lose’

wning a radio station isn’t something that just hap-

pens. It takes a lot of hard work, both to get there and

to stay there. When the ownership urge takes over, it
can be overwhelming. Below, several African-American radio
owners tell why they entered the field.

‘[Radio is] an exciting business,”
says Carter Broadcast Group Pres-
ident Michael Carter. “You have to
be a little crazy to be in it because
it's a never-ending story. There’s al-
ways something new, 24 hours a day.
I don’t care what you do, who you
see. it's something that always
changes. You never dwell on one
certain area. From the most success-
ful to the least successful, radio
owners have all experienced change.
That’s what happens in our business.
And I like that.”

Nash Communications Corp.
President/CEO Bernadine Nash is
all too familiar with change: it was
a tragic event that propelled her in-
to ownership. “My husband, Ken-
dell Nash, asked me to assist him
in developing a long-range business
plan for Nash Communications
Corp. He had acquired WILD/Bos-
ton in 1980.

“His plans and dreams were de-
railed when he developed leukemia,
succumbing to the disease in 1992.
During his illness, I assumed his
work responsibilities. Upon his
death, I assumed the role of Presi-
dent/CEO, and took on his mission
to acquire an additional property in
Boston to give WILD a 24-hour
voice.”

Hawes-Saunders Broadcast
Properties President/GM Ro Nita
Hawes-Saunders says, “As an un-
dergrad I majored in English and

Ever since my first
radio job, I've always
known this is what
| wanted.

— Jim Snowden

99)

theater, and as a grad it was broad-
casting. 1 decided to become an
owner because my parents own a
real estate company and were very
influential. They felt that minorities
could own their own businesses.
And because of their real estate in-
volvement I was around a lot of real
estate business owners. So it was a
good example for me.”

On Their Own

Owning a station requires capital.
But perhaps equally important is de-
termination. Wolfe Communica-
tions President/GM James Wolfe
Jr. says, “My wife, Denise LaSalle
— who is a national recording art-
ist — was aware of what I wanted
to do. We decided we were tired of
begging people to service our. pop-
ulation and our people; it was time
for us to get off our rear ends and
do some things on our own. So we

MIcHAEL CARTER

Title: President

KPRS/Kansas City
(Gospel & UC)
Age: 34

all sports

of ourselves.”

Company: Carter Broadcast Group

Stations (Formats): KPRT &

Marital status: Single; son Michael
Hobbies: Nostalgia cars, playing

First radio job: “In 1969 | was an 8-year-
old air talent, playing jazz from 12-2pm on AM, getting
paid all the ice cream | could eat”

Career highlights: Carter Broadcast Group
Comptroller, 1977; VP, 1979; President, 1987

Future goals: “l want to acquire some other facilities.
One step at a time. We can't go out too far ahead

put our energies together and decid-
ed to produce records rather than
babies.

“She’d produce records and I'd
produce a [radio] facility in Jackson,
TN, which has a total service area
population of 79,000, I never even
thought I'd never get what [ wanted.
I knew I'd get my own radio station.
I had that determination.

“Had I not been successful in
1984, I would still be pursuing own-
ership of a radio station. I've been
on the air for 10 years. There aren’t
a lot of African-American-owned ra-
dio stations in America. The most
unusual thing about us is that we’ve
had great support here, and we've
been pretty controversial; I do things
I consider innovative. There are two
things radio stations enjoy: good
publicity and revenues. Good pub-
licity generates revenues.”

Evans Broadcasting Corp. Pres-
ident/GM Mutter Evans is another
owner with determination. “Becom-
ing an owner while in my mid-20s

RADIO

INFLUENCES

Michael Carter: “My
grandparents, Andrew
‘Skip’ Carter and Mildred
Carter; Skip Finley, who
was my mentor; and my
mother, Carmen Carter, who
was the company’s ac-
countant. They were the
ones who mostly influenc-
ed me about radio”

John Douglas: “In terms
of a good solid operator
who really knows how to
make a group work proper-
ly, that would be Gary Starr.
He owns several stations in
Connecticut and Long Is-
land?”

Mutter Evans: “None.
When | enrolled in college,
pursuing a degree in
speech communication
and theater arts, my ulti-
mate ambition was to be-
come the female Walter
Cronkite, as | sought a ca-
reer in television news”

AFRICAN-AMERICAN RADIO OWNERSHIP 1994

“Radio — in particular African-American
ownership of radio — is still difficult to

sell to white America. White Americans

don’t want to realize the economic valve.
There’s still a discrimination factor that

forces you to prove yourself over and over”’
—James Wolfe Jr, Wolfe Communications

ome may continue to defer their dreams, la-
menting what a sad commentary this is for
modern America. But many more view it as a
challenge and are picking up the gauntlet. That's
the entrepreneurial spirit being saluted in R&R's
Black Music Month special, “‘Achieving The Dream:
African-American Radio Ownership 1994
Profiled on the following pages are 16 African-
American radio station/network executives who talk
about the routes they’ve traveled — and influences/
obstacles they've encountered — in pursuing their
ownership dreams. Along the way they share their
thoughts on building sales and programming staffs,
community commitment, making inroads in the gen-
eral market, acquiring duopolies, and the next gen-
eration of African-American radio station owners.

www.americanradiohistorv.com i

was the result of a golden opportuni-
ty. The prior owner, my boss, pro-
moted me to Exec. VP/GM and as-
sured me that when he got ready to
sell the station I would have the ‘first
right of refusal.” I did not expect that
decision so soon. But when it came,
I knew I had to seize the moment
and pursue the challenge — I figured
I had everything to gain and nothing
to lose.”

Broadcasting Vs. Oil

Douglas Broadcasting President/
CEO John Douglas became an
owner after a successful, yet increas-
ingly frustrating stint at a Fortune
500 company in the early "70s. “I
had a great position, heading up
about five or six departments and re-
porting to the VP of the company.
Theoretically, I was two steps from
the presidency. But back in those
days, it was probably easier to long-
jump the Grand Canyon than to
[claim] the presidency of a Fortune

m

500 company. So I decided to start
my own company.

“In the *70s the oil industry kept
popping up — and broadcasting.
The company I was with didn’t want
get into either one of them. I didn’t
want to get into oil, so I started re-
searching broadcasting. The thing I
like about broadcasting is that it's
like owning a McDonald’s franchise:
There are only so many to a given
market.

“In addition, it’s the kind of busi-
ness in that as long as you can pay
your opening costs and service your
debt, usually you get a nice appre-
ciation of value because it's limited
supply — and there’s always some
demand. That’s what attracted me to
broadcasting, to TV in particular. |
went after a UHF station because we
saw UHF was starting to get on ca-
ble systems. Once you get onto ca-
ble systems, you can’t tell the

Continued on Page 23

Broadcasting is like owning a McDonald’s
franchise: There are only so many
to a given market.
— John Douglas
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Pursuing The Ownership Dream  ACHIEVING s DREAM

Continued from Page 20

difference between UHF and VHF.
Push-button tuning was coming in
and that would make it easier to tune
in UHFE.

“In TV we were the 13th com-
mercial outlet in the Bay Area. We
started off doing regular program-
ming and quickly switched to what
we call niche programming. We had
financial programming during the
day back when we were the first af-
filate with the Financial News
Network.

“We did a lot of Asian program-
ming at night. The Asian work was
just starting to explode in the area.
That’s when I decided, ‘Boy, if we
could do radio group programming
in Asian languages, that would really
go over big in California. So the
first three stations were purchased
with that in mind.”

66)

— whoever I was working with at
the Apollo Theater — and inundate
them with information and guests.

“Finally, my brother Oliver —
who was a [New York] Supreme
Court Justice later on — and I went
on the air. We were both partners in
a law practice at that time and got
permission to keep WLIB, which
was only a daylight station, on the
air [overnight] during the 1964 riots.
The owner, Mr. [Harry] Novick,
was so appreciative; he said, ‘If you
ever want to buy this station, you
got it, and you don’t have to pay any-
thing down’

“He was such a gracious gentle-
man. Even when he gave me the op-
tion and I couldn’t raise all the
money to buy the FM side of it, he
let me take the AM side. Then, even
though the FM side did so well so
quickly, he didn’t try to increase the
price.”

[Radio] has a tremendous amount of influence
on the community and a tremendous number
of opportunities to help the community.
— Art Gilliam

Giving Back

Gilliam Communications Presi-
dent Art Gilliam cites two reasons
why he became an owner: “I felt ra-
dio was a medium by which you
could contribute a great deal to the
community. It has a tremendous
amount of influence and a tremen-
dous number of opportunities to
help the community. I also felt it was
a very viable business opportunity.”

“Back in the late '50s, I thought,
‘I have to own one of these things. ™
says Inner City Broadcasting
founder/Chairman Emeritus Percy
Sutton. “And the best possibility of
owning one was WLIB in Harlem.
So I made myself invaluable to
them. I was a lawyer and wouldn't
charge anything for handling its legal
matters. I would bring people there

%)

Creativity Pays Off

“I was a TV producer at WSBK-
TV/Boston,” says Albimar Com-
munications President Skip Finley.
“I was making about $120 a week.
We produced Boston Bruins hockey
for about half the year. But the rest
of the year we kind of sat on our
butts and did commercial produc-
tion. Because I was a car nut, I sug-
gested we take all the equipment and
people to New Hampshire and shoot
drag racing on Saturday, run back,
put it in the can, and run it on Sun-
day afternoon as a special program
— tap into the Bruins’ guy-oriented
advertisers.

“That was in the early "70s, before
‘Wide World Of Sports, and drag
racing was kind of an outlaw thing.
I made this very elaborate formal

RoONALD DAVENPORT SR.

Networks

Co-Chairman

Network, 1979

Company: Sheridan Broadcasting
Corp.; American Urban Radio

Title: Sheridan Chairman; AURN

Stations (Formats): WYJZ (formerly
WAMO [AM]) & WAMO/Pittsburgh b
(Urban Gold & UC); WUFO (AM)Buffalo £
(Urban AC); WILD (AMyBoston (UC)
First radio job: Started Sheridan
Broadcasting with purchase of WAMO-
AM & FM, WILD (AMyBoston, and WUFO in 1973
Marital Status: Wife Dr. Judith Davenport; son Ronald
Jr., daughters Judith Allison and Susan Ross

Career highlights: Dean of Law School at Duquesne
University, 1970-81; launch of Sheridan Broadcasting,
1973; purchased Mutual Black Network in 1976,
changing the name to Sheridan Broadcasting

presentation to the sales manager
and GM, and they were impressed.
But they thought I was crazy and
didn’t want to do it. I think at that
point I decided I wanted to be the
person who said ‘yes.

“As luck would have it, the sales
manager was having lunch with a
bunch of other media guys at a time
when WRKO was looking for
someone — as | understood it —
who was black and had never sold
anything so they could teach him the
business. Thus, the manager repeat-
ed the story about this wet-behind-
the-ears kid who came up with this
wild-ass scheme. 'RKO Station
Manager John Pappas heard the
story and said, ‘I want to talk to
him.”

Opportunities Galore

Perry Broadcasting President
Russell Perry wasn’t so keen on the
idea of radio at first. ‘{I'm a news-
paper publisher], so radio had al-
ways been my competitor. I didn’t
feel that good about radio until I
looked at it from a business stand-
point. After [seeing] the void that
existed in this community, I thought
it would probably be a good busi-
ness opportunity. Also, I had a con-
siderable amount of knowledge
about the advertising business. I us-
ed that as a tool to encourage me to
move on and purchase the radio sta-
tion.”

US Radio Group Chairman Ra-
gan Henry agrees with Perry’s mo-
tivation, saying he got into radio
ownership because he “saw oppor-
tunities not otherwise being address-
ed.”

RADIO

INFLUENCES

Skip Finley: “Dick Haris,
the former Chairman/Presi-
dent of Westinghouse
Broadcasting, built a suc-
cessful and profitable
broadcasting business bas-
ed upon the precepts upon
which we're licensed —
serving the interests, needs,
and convenience of our
communities of license.
Dick Harris also had one of
the first non-Black program-
med stations to have a
black GM”

Art Gilliam: “Skip Carter
[the late owner of KPRS/
Kansas City and the co-
founder of NABOB] and

Ben Hooks [the first Afri-
can-American FCC Com-
missioner]”

Ragan Henry: “Zenas
Sears [legendary Atlanta air
talent}”

AI_’HICAN-J-\HERICAN RADIO 'D;WN EF-IEHIP .I'??"I

“Ever since my first radio job,
I've always known this is what |
wanted,” comments Snowden
Broadcasting President Jim Snow-
den. “Being an owner was the ob-
vious long-term goal.”

Finally, Pierre Sutton, Chairman
of Inner City Broadcasting, sums
it up this way: ‘[Radio ownership}
is a 24-hour business. It’s exciting,
it's ongoing, and it never stops. |
really like the urgency of it.”

The only Afri- [
can-American-
owned network
in the country,
AURN was cre-
ated by a merger
between Sheri-
dan Broadcast-
ing Networks
(SBN) and the
National Black
Network (NBN).
The net now
boasts 250 affiliates and carries
news, sports, music, and enter-
tainment programming in major
markets throughout the US. and
the Caribbean. Its five divisions
are the American Urban Radio
Network, STRZ Entertainment
Network, SBN Sports Network,
Urban Public Affairs Network, and
SPM Urban Network.

“After purchasing one-half of
Mutual Black Network in 1976 and

Sydney Small

The Voice’ Of Urban America

y pooling their resources, Co-Chairmen Ronald

Davenport Sr. and Sydney Small created what’s

now the fifth largest national radio network:
American Urban Radio Networks (AURN).

the remainder in 1979, Davenport
(also see page 24) christened his
new venture SBN. “In the future,
| see AURN continuing to expand
its affiliates and programming
base. We will advance our current
national position and continue to
maintain the quality and commit-
ment we now have as the ‘voice’
to urban America and African-
Americans, notes Davenport.
Before teaming up with Daven-
port, Small co-founded NBN and
Unity Broadcasting (parent com-
pany of NBN and owner of WWRL/
New York) in 1972. Among Small's
goals for AURN are for the net to
“remain an aggressive and com-
petitive leader in the radic in-
dustry ... and to seek profitable
opportunities to become an even
greater presence in the worldwide
communications industry”

Title: President/CEO

Age: 55

WRBC/Lewiston, ME

the next century”

Stations (Formats): KEST/San
Francisco (Asian/Ethnic); WNJR/
Newark-New York (Ethnic), WNDZ &
WVVX/Chicago (Ethnic), KMAX/Arcadia-
Los Angeles (Ethnic); KBAX/Fallbrook,
CA (Ethnic); KWIZ/Santa Ana, CA
(Asian/Ethnic); KAAX/Ventura, CA
(Ethnic); KOBO/Yuba City, CA (Ethnic)

Marital status: Wife Hazel; son Greg
Hobbies: “Skiing, golf, and making money.

I'm probably best at making money!”

First radio job: Volunteer DJ at Bates College’s

Career highlights: Scientist, Lockheed Research Labs.
1962-68; securities analyst, Bank of America, 1968-71;
securities analyst, Bear Steams, 1971-74; executive,
Castle & Cook (now Dole Foods), 1974-80; put KSTSTV/
San Jose on-air, 1981; bought first radio stations, 1989
Future goals: “We started in the distribution side by
buying stations. We're getting more into the marketing
side. Now we'll probably be getting more into the
programming side, the software side (programming
and distribution). | see software as the key going into

JOHN DOUGLAS

Company: Douglas Broadcasting Inc.

o B
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DETAILS BEHIND THE DEALS

Raising The Money

Deciding to buy a radio station is one thing. Actually taking
possession of the property is another.

Given the tremendous difference
in the size of the markets in which
these African-American owners pur-
chased their first stations — and the
various changes in the financial cli-
mate that have taken place over the
years — there’s no simple scenario.

Long Time Coming

‘[For] eight years, no one would
lend me money,” sighs Inner City
Broadcasting founder/Chairman
Emeritus Percy Sutton. “I had ex-
cellent credentials, a booming law
practice, and lectured at universities
and institutions all around the coun-
try. I had an excellent military rep-
utation; I'd taught at the Air Force
law school. But I still couldn’t raise
the money.

“Finally in 1969, after I'd been
elected Borough President — after
all these years of going to Chemical
Bank and Chase Manhattan Bank
and the various insurance companies
— 1 was picking someone up I
thought I knew, a young black fellow
who later became my deputy and
partner in owning the newspaper
here in Harlem. He was with some
white men I did not know.

**One of the white men turned out
to be the then-ascending President
of Chemical Bank, Norborn ‘Bun-
ny’ Berkeley. Within six months of
the time he became president, he
loaned me the money. I made 68
visitations to lending institutions in
the period from 1964 to 1969, try-
ing to get that money.”

“We got that money only because
a friend of ours had saved the bank
president’s child’s life,” recalls Inner
City Broadcasting Chairman Pierre
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We got that money
only because a friend
of ours had saved the

bank president’s
child’s life.

— Pierre Sutton
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Sutton, who notes that “‘the debt
might bother the first radio station.
We paid $1.9 million for the AM,
and the FM station went for all of
$1.1 million — but that was a long
time ago.”

“Raising the money was the
toughest hurdle I had to overcome,”
says Snowden Broadcasting Presi-
dent Jim Snowden. “I spent several
years trying to put together the nec-
essary capital. Fortunately, with the
help of Lowry Mays and Clear
Channel Radio, I finally crossed
that hurdle.”

‘Long, Involved Process’

Hawes-Saunders Broadcast
Properties President/GM Ro Nita
Hawes-Saunders says it took 10
years for her to purchase WROU/
Dayton, which she built from the
ground up. “I was working in both
radio and television and I went to a
NABOB seminar in the late "70s in
Dayton. A gentleman who worked
in broadcasting made a presentation
and said Dayton was an ‘under-
mediaed market.’

Murtter D. EVANS

Title: President/GM

Age: 41
Marital status: Single

University”

20 years — WAAA”

Company: Evans Broadcasting Corp.

Station (Format): WAAA/Greensboro-
Winston Salem (Urban AC)

Hobbies: Reading, sports, music, travel
First radio job: “l was a news reporter

at WAAA in the summer of 1974 while
still a student at Wake Forest

Career highlights: “June 1, 1994 marked my 20th
anniversary in the business. This November will
mark my 15th year as an owner. | have been affiliated
with only one commercial radio station during those

Future goals: “Given the right opportunity, | would
like to acquire additional properties. And, because
| have devoted a great portion of my adult life to
WAAA, maintaining and preserving its historical
significance and integrity as the oldest Black-
programmed radio station in North Carolina [since
1950] is extremely important”

RADIO

INFLUENCES

Peter Moncrieffe:
“WYLD/New Oreans’s Jim
Hutchenson influenced me
to getin the business — he
showed me the earning po-
tential. Nowdays, it's Ragan
Henry because of the ac-
quisitions he’s been able to
make and watch his compa-
ny grow.

Bemadine Nash: “Ken-
dell Nash [Nash’s late hus-
band, the former owner of
WILD/Boston)?

Russell Perry: “I dont
have anybody | look up to —
I don’t know anybody”

“After the seminar, I asked him
what he meant. He said it meant that
for a city our size we didn't have the
number of radio and television sta-
tions of other comparable cities. So
I asked how the number of facilities
could be increased. He talked about
petitioning the FCC.

*“I talked to a friend who was a
federal communications attorney. He
laughed and said, ‘So what are you
interested in? Becoming an owner of
a radio or TV station?” And I said,
“Yeah." He sent me pages and pages
of information. I read it, highlighted
it, and wrote lots of questions.

m

I met with the station
owner. We shook
hands on the deal.
1 walked out, and 30
days later the deal
was done.

— Russell Perry
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“Two weeks later 1 called him
back and he said, ‘You're very seri-
ous about this.” We researched the
signals in Dayton and found 92.1,
part of the 80/90 Docket for our
area. My timing was very good.

“Then we went through the very
long, involved process of getting a
CP. To make a long story short, it
took me 10 years: at the end of the
10 years, with the very able assist-
ance of my husband. I received a CP
to build WROU."

The Fast Track

For Citywide Communications
President/GM Peter Moncrieffe, it
took “five months. We tried to fi-
nance the station locally. We saw an

WA americankadiehistor-—-enm
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ad for Broadcast Capital [which
was)| interested in financing minority
companies. We met with John Ox-
endine — who was head of Broad-
Cap at that time — and we were
able to get the financing to make that
first acquisition.”

Similarly, it took Evans Broad-
casting Corp. President/GM Mut-
ter Evans ‘“approximately nine
months to put together the package
and gain creative funding™ to pur-
chase WAAA/Greensboro-Winston
Salem.

I had no problems with the mon-
ey, says Perry Broadcasting Pres-
ident Russell Perry. “I didn't
finance at my bank. I just had the
assets to obtain this station. I decid-
ed I wanted to buy it, and I went and
bought it.

“I obtained the money directly
from a bank. I walked in, threw my

m

For US Radio Group Chairman
Ragan Henry and Gilliam Com-
munications President Art Gilliam,
the fundraising and financing took
“over a year."

The Long & Short Of It

*“On the one hand it seems it was
a fairly short time, and on the other
it was a very long time,” American
Urban Radio Networks Co-Chair-
man Ron Davenport Sr. reminisces.
“When | began this process, I was
34 and dean of the law school at the
University of Pittsburgh. I'd been a
civil rights lawyer — worked on the
Mississippi summer project of '64,
written a brief for the Supreme
Court on the freedom riders’ cases
— and | was teaching constitutional
law.

“But it took me about nine
months to get a commitment from

You've got to have brass balls as big as a room.
I sold a couple of cars, the house,
the life insurance, the mutual fund,
the IRA accounts, everything.
— Skip Finley

financial statement down, and said,
*This is what I need.’ I met with the
station owner; we shook hands on
the deal. He said, ‘You'll hear from
my attorneys; give me your card.' [
walked out, and 30 days later the
deal was done.”

Title: President

Washington (UC)
Age: 45

Kharma Isis and Kristin

that order”

Company: Albimar Communications

Station (Format): WKYS-FM/

Marital status: Wife Karen; daughters

Hobbies: “Cars, guns, toys, sex, rock 'n’
roll, and money ... not necessarily in

First radio job: “WRKO/Boston — $100-a-week sales
trainee, straight commission thereafter. | was the first
of the RKO radio sales training people. In fact, they
developed that program, which is now the RAB radio
sales training program, around me’

Career highlights: Sales Manager’'GM, WAMO-AM &
FM/Pittsburgh, 1974-75; President, Sheridan
Broadcasting Corp., 1979; purchased KEZO-AM &
FM/Omaha in 1983, KDAB/Salt Lake City in 1985, and
WKYS-FM in 1988; NABOB member since 1976; NAB
and RAB board member since 1990

Future goals: “I'd like to own a group of radio stations.
I expect to own a group of radio stations”
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the bank. I started in October 1971.
The commitment was for $1.4 mil-
lion, which came on Good Friday
in 1972.

“It then took me until the first
week in August to get an agreement,

Continued on Page 26
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Raising The Money

Continued from Page 24

because I needed another $800,000.
[ had to raise [a total of] $2.2 mil-
lion: $2 million for the purchase
price and $200000 in operating
capital. We eventually closed on
February 28, 1973. 1 got $300,000
from Equitable Life Insurance
Co.; I got the owners to pay back
subordinated paper for $500,000.

Liquid Assets

“I left my job running a radio net-
work in June 1982, and we walked
in the door of the first radio station
we owned in September 1983, says
Albimar Communications Presi-
dent Skip Finley. “That’s how long
it took to identify a station, plan the
strategy, raise the money, and do ev-
erything. It’s all kind of a blur.

“It was very difficult to do the
first time. I don’t want to kid any-
body about that. You’ve got to have
brass balls as big as a room. My
wife, Karen, and [ had never really
lived high on the hog. We weren't
persons of means by any stretch of

I had $3000, and | figured out it was going
to cost $4 million to start up a station.
Needless to say, it was highly leveraged.
— John Douglas

the imagination, but it got down to
literally liquidating everything. I
sold a couple of cars, the house, the
life insurance — we went without
health insurance for quite a bit of
time — we sold the mutual fund, the
IRA accounts, everything.

“The first thing my partners and
I did was hire an investment bank-
ing firm and develop a limited part-
nership, whose job was to sell the
units to limited partners. They didn’t
perform on that, so we wound up
doing it ourselves. One of the part-
ners had some assets, and we had
some other acquaintances who came
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into the deal with us — one of whom
was [late tennis champion] Arthur
Ashe. We then managed to secure
some commercial financing, and the
owner took some paper.

“The first station was KEZO-AM
& FM/Omaha, which was a Rock
station — much to a lot of people’s
surprise. But that’s what it took, and
we were very successful with that
transaction. By the time we sold that
station — we hadn’t planned to sell
it, but a group came along and of-
fered us quite a bit of money; we
thought we'd be wise to accept — it
was the No. 1 station in the market.

AP Urban
Show Prep

Sizzles.

AP Urban Show Prep provides format-specific packages of hot
entertainment news, daily almanacs, top movies, albums and
TV shows. Updated overnight with the latest news. And delivered
via satellite for morning drive — right on your AP wire.

Call The Associated Press for details.

800-821-4747

ACHIEVING #he DREAM

“But that’s what it took to do that
first deal — and at one point some-
time between that June and that Sep-
tember, we were staring negative net
worth in the face. It's the difference
between desiring it and wanting it.
You have to have a plan, and we had
one.

‘Enough Money To Fail’

“We had to have a letter of com-
mitment from a bank to agree to
lend us the money to stay in opera-
tion,” recollects Wolfe Communi-
cations President/GM James Wolfe
Jr., “and we had another broadcast-
ing company that applied for the
same signal. It almost went to a
comparative hearing. A couple of

days before the FCC hearing, the
other group bowed out, and we did
a reimbursement of expenses to
them for fighting us. Then we re-
ceived the rights and the grant to
construct our station.

“It was not so much the money —
of course, we didn’t have all we
needed. When we signed on the air,
the bank had loaned us just enough
money to fail. And it was the bank’s
expectation that we would fail, that
we rented the time when we signed
on the air.

“People were anticipating that be-
cause of all the legal problems we
had here. And we had visits from
the KKK and stuff like that. But we
found a Birch report that had been
commissioned back in 1984, saying
‘do this rating before our station
could get the depth in the market
here and cause us not to have the
numbers that we were going to have.

“Little did they know that — be-
cause of all the publicity we were
able to generate from this on televi-
sion and radio — this helped us to
be able to anchor ourselves. And six
weeks after being on the air, we had
high double-digit figures in our mar-
ket.”

More Complex
As the radio industry has chang-
ed, the deals have become more
complex. Douglas Broadcasting
President/CEO John Douglas, who
entered radio from TV ownership,

remembers: “For TV, it was smoke,
mirrors, and bubble gum. Basical-
ly, I had $3000 and I figured out it
was going to cost $4 million to start
up a station. Needless to say, it was
highly leveraged.

“We got four minority MESBICs
[Minority Enterprise Small Business
Investment Companies] to put in the
venture capital. We got a Canadian
leasing company to do the bulk of
our equipment leasing, roughly $2

66;
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My grandfather pretty
much put a chicken -
wire up to the rafters
of right field at
Memorial Stadium.
That was his tower.
— Michael Carter
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million worth. We got some of the
vendors — such as RCA, Techtron-
ics, and Sony — to do equipment
financing. We put 20% down, and
they'd finance 80%. We finally got
a bank to go in, which was the last
piece of the puzzle.

“But I made money on the deal,
and we took some of the profits to
buy the radio stations. And I poured
back almost $1 million into getting
the radio stations going. The first ac-
quisition of three radio stations cost
us approximately $25 million. I put
in a half a million, so essentially we
did a highly leveraged transaction —
98% outside financing. Of course,
that was back in the days when you
could do highly leveraged deals.”

‘Humble Beginnings’
Contrast that with the origins of
KPRS/Kansas City — the second
African-American-owned radio sta-
tion in America — as related by
Carter Broadcast Group President

Michael Carter: “My grandfather
was looking for a station. He was

Continued on Page 29

ART GiLLIAM

Title: President
(GospelfTalk)

Age: 51
Marital status: Single

Manager, 1977

Company: Gilliam Communications Inc.

Station (Format): WLOK (AM)YMemphis

Hobbies: Magazines, movies, sports
First radio job: WLOK (AM) Station

Future goals: “To develop a vertically

integrated company in the music industry. We recently
added a recording division to our company, and our
long-term goal is to incorporate that”

wwway americanradiahistory-com
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Raising The Money

Continued from Page 26

one of the first black men to recetve
a first-class phone license from the
FCC.

“There was an article about him
in Broadcasting, 1 believe — I can't
remember the year — and from
what I understand, Governor Alf
Landon of Kansas read the article
and wanted to help my grandfather
get into the business. So he offered
my grandfather a transmitter. saying.
‘If you can make some money off
of it. you can use it

“So my grandfather went out to
Kansas with a flatbed truck, got this
transmitter, and put it up at Mem-

ACHIEVING #he DREAM
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orial Stadium over in Kansas City,
MO — the old Royals stadium —
and pretty much put a chicken wire
up to the rafters of right field. That
was his tower. Very humble be-
ginnings.

“You know those old ticket booths
that had just enough room for one
person to stand in? That's what our
transmitter was like. But from that
point, they found a building — 1

think the sales office was like 500-
600 square feet — to put their stuff
in. Of course, there were only a few
employees: my grandfather, grand-
mother, mother, and a couple of
salespeople.

“Today we're in a 16,000-square-
foot building with 45 employees.
And we have an 1100-foot tower and
an AM tower about 400 feet above

average terrain.”

in the future.

Niche Place Opportunities

“Just look at the population in
general,” says Douglas Broad:
casting President/CEO John
Douglas, whose nine-station
group provides block programm-
ing to various, non-African-Amer-
ican ethnic audiences. “Go into a
store and see what are the popu-
lar magazines. That tells you what
people are interested in. See
where the niches are.

“We now have sports networks,
children’s networks — there are
1001 niches developing and sur-
viving, and they are going to do
well. There are still more out there.
Every day you say there can't be
any more cable niches that work,
and a new one pops up. Those are
the niches you can get into. Also,
look at the ones that are success-
ful and see where they're missing
markets.

“if you want to do Hispanic
broadcasting, how does it make
sense? | helped some Spanish
broadcasters get started, get their
funding. The niche was to go after
stations that were not in the top
markets, format them with crea-
tive programming delivered by
satellite, and go from there. They
are extremely successful. They
found a niche, it made sense, we
were able to get funding, and
boom — they were off to the
races.

Breaking The Mold

Albimar Communications Pre-
sident Skip Finley addresses the
issue from practical experience:
“I've worked at a CHR station, and
| believe | was successful there.
I've owned two non-Black stations
[KEZO/Omaha and KDAB/Salt
Lake City]. As a black person, |
think black ownership is impor-
tant; diversity is important in this
country. | don't think someone
who is black should be prevented

hile the number of radio stations owned by
African-Americans that target the general com-
munity is small, some African-American own-
ers believe this situation will become more commonplace
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in the future, black
owners have to get
away from seeking
to own only
Black-formatted

radio stations.
— Peter Moncrieffe
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from owning and operating or get-
ting a job at a station that is not
black-owned. But | don't see that
in America, and | don't like that.
Our industry has a problem until
we address those facts.

“This isn't a business of rocket
scientists. If anything, radio is a
‘C’ student business. If you're a
‘B’ student, you can be a manag-
er. If you're an ‘A’ student, you can
be an owner. So don't tell me I'm
the only ‘A’ student who happens
to be black; | don't believe it”

Along with Urban AC WXOK &
UC KQXL/Baton Rouge, Citywide
Communications President/GM
Peter Moncriefte also owns and
operates crosstown Young Coun-
try outlet WYCT. “In the future,

m

Making Inroads: Serving The General Market

black owners have to get away
from seeking to own only Black-
formatted radio stations. We have
to expand into general market
radio stations the way our com-
pany did.

“l know the earning potential
for a successful general market
radio station is going to be much
higher than for an Urban. It's a fact
that Urban stations underperform
to their market share and general
market stations exceed their
market share, so | think we're go-
ing to have to get into it and put
aside the thinking that blacks can
only own and manage Black radio
stations.

“We didn't think twice about go-
ing to a Young Country format.
When we got that third radio sta-
tion, we knew if we went to a
Bfack format we'd only split our
existing listenership three ways.
So we knew we were going to a
general market format, and Coun-
try was the likely format for this
area. The two Country stations in
Baton Rouge were mainstream
Country, so we knew we had to be
different. We've been very suc-
cessful with it. We feel it's going
to be the future of our company.

“Blacks definitely need to ex-
pand our horizons and go into
these other businesses, because
the rest of this industry doesn't
seem to have a problem owning
Black radio stations. So we
shouldn't have a problem with
owning general market stations”

Continued on Page 32

I dorn’t think someone who is black
should be prevented from owning and
operating a station that is not
black-owned. But | don't see that
in America. Our industry has a problem

until we address those facts.
— Skip Finley
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HIRE AND HIRE

Building A Sales And Programming Staff

iring sales and programming people is one of the most
important decisions an owner makes. Most African-
American owners take a hands-on approach with re-
gard to sales managers and programming directors, but give
these managers leeway within their departments. Others take
an active role in every personnel decision. So what kind of
people do these owners look for? And where do they find them?

“I'm a young guy.” says Carter
Broadcast Group President
Michael Carter. 1 like aggressive
people. I like people who are kind
of renegades, those “don’t tell me no.
because that word isn't in my vocab-
ulary” types. They sit down and say.
“This is what I think." not *This is
what vou should do.” Because no
muatter how great anvbody is. there's
always somebody who can help you
out.

“And a lot of times you hear these
guys doing interviews. saying ‘I did
this” and "I did that.” Well. / didn’t
do a damn thing. because there’s no
way any radio owner or manager can
run a station alone. You've got 1o
have a great program director. a
great national salesperson, a great
GSM. a great general manager.

“As far as programming hires, |
look at managers. From that point.
we let the managers make that deci-
sion. They recommend the person
they want to hire. then we sit down
and talk. I try to conduct interviews.
I like to know who's in my station.

“But salespeople and on-air peo-
ple all have to be aggressive. If you
don’t have a programmer who can
get your message out and make peo-
ple want 1o listen to your station.
you're done! And the salesperson
has to be able to go out and sell what
that programmer does.”

Look QOutside Radio

“Sometimes they come to us.”
Carter adds. “Sometimes we're just
lucky — we'll take somebody who's
pretty inexperienced and mold them
10 our way of doing things. and
they 'l become very good at it. Most
of the time, I talk 0 fellow radio
people. I've got a programming con-

66]

I like people who are
kind of renegades,
those don’t tell me

no, because that word

isn’t in my
vocabulary’ types.
— Michael Carter
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sultant. It I need a programmer or
an air personality, [ call [consultant]
Tony Gray and ask him if he knows
anyone. That's what I pay him for.

“Most of the time. however, our
salespeople  come  from  outside
radio. My top salesman right now
never worked in radio before. He
was In insurance!

“Somebody currently  working
phone sales might be a great tele-
marketing person for us. Or vou've
got a guy who can sell the hell out
of cars: he could be a hell of a
salesman in the street. a retail
salesperson. [We look for| people
who've worked in retail. who know
how to talk to people every day. a
NeW person ¢very minute.

“You find them and try to mold
them to your way of doing things.
Then you get your general sales
manager to look at them. and if
they're able to fit into the business
structure. hire ‘em!”

Toughness Is Key

“On the business side,” says
American Urban Radio Networks
co-Chairman Ron Davenport Sr., “I
look for people who can make

Ro NitA HAWES-SAUNDERS

Properties, Inc.
Title: President/GM
Age: 43

Hobbies: Parapsychology

WDAO/Dayton, 1974

company, 1986

ownership opportunities”

Company: Hawes-Saunders Broadcast

Station (Format): WROU/Dayton (UC) F s
. 8

Maritai status: Husband Don
Saunders; daughter Donnica

First radio job: Talk show co-host,

Career highlights: Public television program host/
producer, WPTDTV & WPTOTV/Dayton, 1976-82; Director/
News Services, University of Dayton, 1982-85; formed
Hawes-Saunders & Associates, a communications
consulting and professional development training

Future goals: “I plan to own other broadcast
properties and assist African-Americans in

i

money when times are tough. Any-
body can make money when times
are good; I need people who can
make money when times are bad.
“On the programming side, we
look around. We have mternships.
we look at other stations. A good
programmer is one with good num-
bers. A bad programmer is one with
bad numbers. I tell our people that
the listeners tell us what we think.”
Hawes-Saunders Broadcast
Properties President/GM Ro Nita
Hawes-Saunders says she's “very
involved™ in hiring. "I look for in-
dividuals who have the right atti-
tude: that's really important to me.
Skill and knowledge are important,
but if you have a basic understanding
[ can teach you. It’s very difficult o
teach people the right attitude and
a good work ethic. [ believe there are
a lot of good people who want to
work: you just have to go through
a lot of individuals to find them.
“I look for toughness and com-
mitment and people who understand
that we are in the general market
game. We're servicing the African-
American community and — by do-
ing that effectively — we're servic-
ing a lot of white communities as
well. So we need people who recog-
nize that we have an African-Amer-
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That goes with the best kind of peo-
ple. whether they are on the opera-
tions side or the marketing side.”

Gilliam Communications Presi-
dent Art Gilliam notes. 1 look for
integrity and ability to relate to other
people. In the case of programmers,
I look for an ability to have a one-
on-one rapport with the audience. In
the casc of sales personnel. it's the
ability to hear 'no” and not be dis-
couraged.”

No School Necessary

“This is not a business you go to
school to learn,” says Albimar
Communications President Skip
Finley, “so I look for bright, honest.
enthusiastic, hard-working people.

“As to where we find them. be-
cause Washington, DC is a major
market ['d be forced to say there are
some preconceived places. My prac-
tice has been to hire the most
talented. experienced person money
can buy on a department head/air
personality level, which is to say,
people who have been identified.

“For salespeople. let's say there
are 20 stations in your market and
you're No. I8 The people who listen
o vour [station] really like it,
because they have 17 other choices.

Anybody can make money when times are
good; | need people who can make money
when times are bad.

—Ron Davenport Sr.

ican base and our protection is the
extent to which we service that well.
But we have to be able to play in the
general market game by whatever
numbers they play.

‘| Being black and a woman) is a
constant fight on all levels. from
|management] to advertising. But
I'm a fighter and I'm very aggres-
sive: that bothers some people, but
it doesn’t bother me. I know what
[ have to do to get the job done. |
have a really good, supportive staff.”

Selling A Concept

“We're looking for people who
are creative.” says Douglas Broad-
casting President/CEO  John
Douglas. who hires at the manage-
ment level and lets managers make
the personnel decisions. ““We usual-
ly don’t sell numbers, because in the
Asian market we have to do our own
ratings. By not selling numbers, we
have to sell concept. [ think people
who are able to sell concept can
understand how to sell anything.

“Because we do things different-
ly. we don't like people who are set
in their ways. We're a new business,
and we have to look at new ways of
doing this new business.

*“I like high-energy, creative peo-
ple who know they are going to win.
They’re winners, they're optimists.

99)

So your little station 1s invariably go-
ing to perform better for its clicnts
than the No. | station. You'll have

a higher percentage of people who
have a closer relationship with your
little station than those who make up
the cunie of the big guy. But because
the industry has Kind of focked itselt
nto cost per point. that salesperson
rcally has a tougher job. Those are
the kind of people we like to hire.”

Always Looking

“We look everywhere and all the
time.” says US Radio Group Chair-
man Ragan Henry. “We hired a
voung lady to be an AE who was
seated next to my wife on the plane
taking us to an NAB convention.
She has since served as a general
manager and sales manager in our
group. We basically want smart,
cnergetic. motivated people who are
determined to succeed. We never
find enough!”

Evans Broadcasting Corp. Pre-
sident/GM Mutter Evans looks for
specific qualities in her employees:
“Programming people must be ar-
ticulate, intelligent. personable, able
to think on their feet, and able 0
read -- not just call or stumble over
words. They must have self-esteem.
be responsible, and enjoy what they
do.

“Salespeople must be selt-moti-
vated. be aggressive. have a decent
commind of the written and spoken
language. have good interpersonal
skills, and be good listeners who pay
attention to detail. [ am quite involv-
ed [in the hiring process] inasmuch
as Lam the GM. 1 find people every-
where — I always have my eves and
cars open.”

Nash Communications Corp.
President/CEO Bernadine Nash
agrees: “We look for talented. ener-
getic. and creative people with po-

Continued on Page 32

RAGAN HENRY

Company: US Radio Group
Titie: Chairman

KUMT/Salt Lake City (AC).
Age: 60

Stations: KHEY-AM & FMI/E| Paso
(Country), KJOJ-AM & FM/Houston
(Religious), KKZR/Houston (Z-Rock),
WSVY-AM & FM-WOW!I/Norfolk (UC),
WMXN/Norfolk (UC), WQOK/Raleigh
(UC), WRAW/Reading, PA (Nostaigia),
WRFY/Reading, PA (CHR), WDIA &
WHRK/Memphis (Urban AC & UC),
KPRR/EI Paso (Country), WCMC (AM) & WZXL/
Wildwood, NJ (Big Band & Rock), WDZR/Detroit (Z-
Rock), KISF & KCTE/Kansas City (CHR), KMXB-KCPX &

Marital status: Wife Regina; five children

Hobbies: Gardening, computers

First radio job: US Radio Group President, 1974

Future goals: “To operate a more successful broadcast
company in the radio industry. Successfuil to me
means growth in terms of revenue, cash flow, and the
facilities which we operate. In the long haul, | would
like to see us in more Top 50 markets”

iy americankadichisiohecan
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Alexander and Associates

Arbitron Company

BBDO, Chicago

Coca Cola, USA

Inner City Broadcasting

KHVN/KIMZ, Dallas

KKBT/FM, Los Angeles

KSOL/FM, San Francisco

Macro International

MCA Records, California

Radio Advertising Bureau

Strata Marketing

StratiComm America, Inc.

SuccessSource, Cleveland

Summit Broadcasting
Corporation

The Urban Network Magazine

UniWorld Group, Inc.

WAOK/WVEE, Atlanta

WBLK/FM, Buffalo

WCAO/WXYYV, Baltimore

WCDX/FM-WPLZ/FM, Richmond

WCHB/WIZZ, Detroit

WDAS A/F, Philadelphia

WGCI AF, Chicago

Whitney Houston

WHUR/FM, Washington D.C.

WIKS/FM, Greenville/New Bern

WILB/FM, Detroit

WIMH/FM, Greensboro

WIMZ/FM, WLWZ/FM, WLYZ/FM,
Greenville/Spartanburg

WITT/FM, Chattanooga

WKYS/FM, Washington D.C.

WLIB/WBLS, New York

WOL/WMMJ, Washington D.C.

WQQK/WVOL, Nashville

WRBD/WEDR, Miami

WRKS/FM, New York

WTCY/AM, Harrisburg

WTLC A/F, Indianapolis

WYLD/WQUE, New Orleans

WZAK/FM-WIMO/AM,
Cleveland

WZHT/FM, Montgomery

THE POWER 0F

URBAN RADIO!

L- R Tony Woshmgron \)/OL/WMNU Washington, DC;
Musical Guest Performers, IMMATURE; Mari Ann
Carter, Urban Radio Format Nerworls/Interep; George
Pine, Interep. .

e T = ==& L=~ -

Presented By
The Interep Radio Store and
The Urban Radio Format Network

DEDICATED TO
INCREASING
NEW DOLLARS
FOR URBAN RADIO

Over 350 agency, advertiser and radio station representatives aftended
this 1-day event to learn more about the strengths of Urban Radio.

—— e e —

1l
« The Power of ' f ¥
" Urban Radio’s = L . - AR A ' ¥
National L-R: Mike Hedge/BBDO-Chicago; Marc Guld, Inrerep; Singing
Spokesperson, Group; Arlanric Srar with Brian Knox, Urban Rodlo Formar
Whirney Housron. Networlk/Interep; Ralph Guild, Interep.

L-R: olph Guild, Interep; Bob Bolawin, Musical Guesr
Performer; Curris Downey, WIMZ FM/Detroir; Sam Churck,
WIMZ Fm/Detroir; Don Kidwell, US Radio.

L-R: Darryll Green WGCI A/F- Chncogo Eric Bass,
WCHB/WIJZZ-Derroir; Jeffrey Myers, WKYS/FM-
Washington; Brian Knox, Urban Radio Formar
Networl</Interep.

e rvmen =

L-R: Brian Knox, Urban Radio Formar Nerworlk/Interep; Bob
Calandruccio, Vitr Media; Marc Guild,Interep; Whirney
Houston; Les Goldberg, Interep; Perer Harringfon, BBDO;
Byron Best, Reebols.
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THE INTEREIARADIO STORE

Selling Today...Innovating for Tomorrot

Waanarapaaricapnradigbicton, com
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Building A Sales And Programming Staff

Continued from Page 30

tential. They must also share the
view that our station has unique re-
sponsibilities to its advertisers and
listeners. Traditionally, we recruited
talent from colleges in the area. Pre-
sently, we hire talent from smaller
markets.”

“I look for sincerity,” says Snow-
den Broadcasting President Jim
Snowden. “I'm very much involv-
ed in our hiring. I really believe in
knowing those who work for me.
The employees are the key to suc-
cess, not just the owners. We try to
hire by looking in every corner of
our respective communities and
throughout the industry.”

Trial And Error

Citywide Communications
President/GM Peter Moncrieffe
says, "'l do most of the hiring and
firing, and to be honest, it's been a
trial-and-error effort. It took a long
time to get the quality staff we have.
You look at people, you look at their
resumes, you check their references,
and you try to collect those who will
fit into your organization as best as
you can. [Look for] personalities
that match those of your present em-
ployees and philosophy that matches
that of the ownership.

“When it comes to the program-
ming side, I look at their experience.
Do they job-hop every year or two?

Continued from Page 29

Employees & Advertisers

As to whether being an African-
American owner of a general mar-
ket station leads to more prob-
lems with employees or adver-
tisers, Moncrieffe notes that “all
three stations are here in the
same building. With the addition
of the Country station, about 25%
of our employees are white. We all
work here together;, we all get
along. | have no real problems at
all.

“And the advertising communi-
ty welcomed the station with

Making Inroads:
Serving The General Market -

African-American businesses are
no different than any other —
we have to do what makes sense.

It’s called survival.
—Jim Snowden

open arms. | believe a lot of that
was because of the relationships
that wed built with advertisers
from our two Urban stations. They
knew we ran a professional orga-
nization, that we did business the
right way, and people welcomed
that. A lot of clients felt we were
on to something, that the idea
was great, and they jumped on
board because they believed in
what we were doing’”

US Radio Group Chairman
Ragan Henry — whose operation
includes Country (KPRR & KHEY-

Continued on Page 38
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People who change jobs all the time
are not going to change their habits.
The average on-air person in our
organization — not counting our
new Country station — has been
with me about five years. Longevi-
ty is the only way.

“On the Country side, my station
manager makes recommendations
and I try to follow them. But I also
interview the people myself, and I
make the final decision. When we
were hiring people for the Country
station, we took people from other
radio stations in the market because
we didn’t have a lot of time, and we
wanted to hit the ground running.

“For sales, I like to hire young
people, people I can train. Most of
our salespeople had no radio ex-
perience. You look at resumes. You
look at a lot of things. But it’s real-
ly a feel. It’s hard to put into words
exactly what you look for, but you
know when it’s there.”

Staffers With Attitude

“When I first started this station,”
says Perry Broadcasting President
Russell Perry, “I hired all the col-
lege graduates I could find. One of

m;;::

You look at resumes.
You look at a lot of
things. It’s hard to

put into words exactly
what you look for,
but you know when

it’s there.

— Peter Moncrieffe

NIRRT N m
ista

the things that I learned right away
— especially in the marketing area
— was that their college degrees
hadn’t prepared them to address the
real problems they'd face selling an
Urban station.

“Now I look for a person with the
right attitude and disposition. I'll be
direct: Most black people have bad
attitudes. You owe them something.
They don’t know how to be pleasant,
polite, and courteous.

“Even if the customer is wrong,
you try to have a pleasant smile and
a conducive attitude. I want go-get-
ters, but I want pleasantries. If a per-
son says ‘no’ to you, it's not the end
of the world. Don't come in with
your feelings on your shoulders and
on your lips and in your eyes.

“On the programming side, you
find all types of personalities. I let
my program director select his air
talent. I monitor them, but I don’t
really get heavily into that because
their personalities and the way they
dress and talk are a whole different
thing.-But management and sales re-
quire a more professional approach.
Those people are out everywhere
representing the station.

“Still, it’s hit and miss. We’re an
Urban station — so I'm looking for
black people per se to do sales. I've
learned you have to find people with
the characteristics I've just describ-

WA =aHRekicakadiohistoryv-com

ACHIEVING #he DREAM

ed and try to mold and train them
to become the type of salesperson
you're looking for. You have to
develop them. I mostly find them in
retail situations.”

It’s Who You Know

Inner City Broadcasting found-
er/Chairman Emeritus Percy Sutton
notes, “We usually found either
somebody who had worked for us
in a lower position and elevated
them, or someone who had been

recommended to us — someone
with a track record. That’s for agen-
cy sales.

“For retail sales, we trained most
of our people ourselves. We told
people every competitor had some-
one we'd trained on staff. We hired
and trained people who often didn’t
know anything about radio, and they
became experts and left us.”

*“People find us now. We get tapes
from all over the U.S..” says Wolfe

AFRICAN-AMERICAN RADIO OWNERSHIP 1994

Communications President/GM
James Wolfe Jr. ““We screen tapes
and read resumes, but we subscribe
to the philosophy that if you are
without, look from within. We like
to look from within our city first
before we look beyond. That means
dealing with the schools available to
us here. Every communications stu-
dent — black and white — will try
to work for us first, because we play
the music they like.”

“Now, the way most radio stations
in this market find good African-
American salespeople is that they’ll
allow me to train a person, to groom
a person for radio. White radio sta-
tions almost have a mandate from
the FCC that they must have at least
one minority on their staff. So once
I train them, they’ll come after them
real hard. I've chosen to go after
their people too, and I've gotten
some of them!”

RANDOMLY SPEAKING

out”

Albimar Communications President Skip Finley:
“You have to ask if black people are really getting oppor-
tunities in management. | personally don't know one pro-
grammer who is black in a format that is not black”

Perry Broadcasting President Russell Perry: “One of
the important things | learned early on in this business
is that it takes alot of money. | tell my friends I'm in two
of the most highly regulated industries in the country
today — banking and radio”

Nash Communications Com. President/CEO Bema-
dine Nash: “It's becoming more and more difficult for in-
dividuals to buy stations. Ten years ago banks were doing
a lot of broadcast financing, but they have slowly pulled

PETER MONCRIEFFE

Title: President/GM

(UC)
Age: 45

son Keith
Hobbies: Bowling

Company: Citywide Communications

Stations (Formats): WXOK & KQXL-
WYCT/Baton Rouge (Urban AC & UC-
Young Country); KFXZ/Lafayette, LA

Marital status: Wife Margery;
daughters ShaRhonda, RhaShonda,

First radio job: “Coming from the construction
business, my then-partner and | bought our first radio
station in 1983 — | was paying myself $750 a month,
In 1985, | became President of Citywide. In 1988, | took
over management of the station”

Career highlights: “l started as a welder/pipefitter for
Exxon. In 1979, my partner and | began our real
estate/construction venture”

Future goals: “To acquire as many radio stations as
possible in the Southwest part.’
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SOMETHING HOT. SOMETHING NEwW.
SOMETHING MOVING. SOMETHING BLUE.

All NEW music.
Old: school
rappers... New
school tracks.
It's back to school:
all year long.

Hip Hop has its
pioneers, artists
who were essential
in defining and
popularizing the art
form. RAIDERS OF
THE LOST ART...
showcases those
legendary artists,
the enormous
talents that were
instrumental in
creating the genre
knowvwn as rap.

featuring
THE FURIOUS FIVE,
AFRIKA BAMBAATAA,
KOOIL MOE DEE,
KURTIS BLOW,
WHODINI,
TREACHEROUS THREE,
DA ORIGINAL,
FEARLESS FOUR &
BUSY BEE

e

Rim

s catchiest tune,;

“OLD TIMES’ SAKE”,
E‘SWEET SABLE

delivers her first

album and follow up
single. "TONIGHT".

NIKKI le

de;smt single & vid el e n gQ“_QQLQ& ME BLUE”
e “’WH.;&T u DO z ME” . 9 the &élcbut ﬁingle
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Citywide Communications President/GM Peter Mon-
crieffe: “The pricing of stations today and duopolies are
going to make it hard for blacks to get into broadcasting.
| don't see a whole lot of people coming through the
ranks and ending up as owners”

Douglas Broadcasting President/CEO John Doug-
las: “When you're getting a station, everyone says it's how
you operate the station — but equally important is what
price you paid for it”

Carter Broadcast Group President Michael Carter:
“It's not as difficult to get inside the doors, but it’s very
difficult to get the money to buy”

American Urban Radio Networks Co-Chairman Ron
Davenport Sr.: “If you want to be an owner and you have
to go to Itty Bitty, Mississippi, that’s where you start. And
if you can buy a station down there and really learn the
business and grow it, that’s what you should do”

Inner City Broadcasting Chairman Pierre Sutton:
“You don't have to be the brightest person in the world,
but you damn well better work hard to achieve anything.
it's not the glamour; it's what goes on behind the gia-
mour”

Douglas Broadcasting President/CEO John Doug-
las: “Absorb as much as possible: what the trends are,
where the industry is going, where the niches are, what
works/what doesn't”

Evans Broadcasting Corp. President/GM Mutter
Evans: “Education is expensive, but ignorance costs even
more. Knowledge is something that can never be taken
away”

Inner City Broadcasting founder/Chairman Emeritus
Percy Sutton: “Work at a radio station, preferably as a
volunteer. While there, read everything there is. Read
every periodical, every newspaper that deals with your
area

Hawes-Saunders Broadcast Properties President/
GM Ro Nita Hawes-Saunders: “Prepare yourself across
the board, because this industry is changing a lot. Tech-
nology is changing daily. You need to have a basic know-
ledge of all aspects of the industry”

Wolfe Communications President/GM James Wolfe
Jr.. “If you're going to get into this business, you need
to have a background in radio ownership. | don't think
you can come out of the mortuary business and expect
to run a radio station”

Mutter Evans visits Larry Williams,
who first signed on WAAA/
Greensboro-Winston Salem on
October 29, 1950.

Evans Broadcasting Corp. Secre-
tary Pauline Wilson (I} helps Mut-
ter Evans officially close on own-
ership of WAAA in November
1979.

KPRS/Kansas City founder An-
drew “Skip” Carter checks out the
meters at the station's original
transmitter site.

Russell Perry (r} looks on as Sun Broadcasting Corp. President/CEO
Kent Nichols formally transfers ownership of KPRW (AM)/Oklahoma
City to Perry Broadcasting Corp, which would change the calls to KVSP

Ronald Davenport Sr. (r}) accepts a proclamation honoring WAMO/
Pittsburgh’s 25th anniversary from then-Mayor Richard Caliguiri (c) as
former GM Roger Fairfax looks on.

KQXL/Baton Rouge's original 1983 airstaff (I-r): Don Rescarado, Mat!
Morton, Jo Jo, A.B. Welch, Sharon Hill, and Ernest Prince.

BERNADINE NASH

Company: Nash Communications
Corp.

Title: President/CEO

Station (Format): WILD/Boston (UC)
Marital status: Widowed

First radio job: WILD Administrative VP, |
1989

Future goals: “To acquire a 24-hour
broadcast property in the Boston
market”

RADIO

INFLUENCES

Jim Snowden: “Too nu-
merous to mention”

James Wolfe Jr.: “ay
(Jerome) Howard. He start-
ed off at KZOT/Marianna,
AR and he went on to
WDIA/Memphis. That was
his launching pad. He went
into the recording business
at Casablanca Records. But
| never wanted to be a pro-
motion man; | wanted to
own my own radio station.”

Company: Perry Broadcasting

Title: President; also Publisher of
Black Chronicle newspaper

Station: KVSP/Oklahoma City

Age: 55

Marital status: Wife Ranola; daughters
Velvet Lynn and Shannon, son Kevin
Hobbies: “Work!”

First radio job: “My purchase/
acquisition of the station in March '93”
Future goals: “l want to make this as sound,
productive, and effective economically as possible. If |
do that, it will enable me to grow. After | solidify this
station, | want to move forward, possibly moving
outside this one station and doing some other things
in the radio industry”

p— = _______wuny amaricanradiehistonv.com
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MELVIN RILEY
GHETTO LOVE

AARON HALL
THETRUTH

DAMION HALL
STRAIGHT TO THE POINT

HEAVY D
NUTTIN’ BUT LOVE

JODEC
DIARY OF A MAD BAND

MBRACING THE TRADITION

In Celebration Of Black Music Month 1994
And The Artists Who Create The Tradition

SIilLAS

CEE mca & Ry DE B

PAINTING BY JOHN TOMS COURTESY OF THE ASWAD GALLERY, INGLEWOOD, CA  © 1994 MCA MUSIC ENTERTAINMENT GROUP
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RANDOMLY SPEAKING

Mutter Evans: “When you're an African-American
owner and as involved as you ought to be, you're respected
and trusted. Those [non-African-American owners] who
simply target African-Americans tend to care mostly about
the bottom line”

Skip Finley: “A responsible black owner has to do
a little more than what may be expected. One of our pol-
icies is to give free advertising time to new black busi-
nesses. And we make as many purchases as we can from
vendors who are black and women.

Peter Moncrieffe: “It's important for blacks to own
their own media to control what their communities hear.
We have a one-hour talk show that we do right in the
middle of morning drivetime”

Bemadine Nash: “More often than not our listeners
have only one outlet to air community-specific issues/
concemns. As such, [listener] expectations as to what we
can and should do become greater”

James Wolfe Jr.: “African-American radio ownership
raises the esteem of the African-American community”

US Radio Group Chairman Ragan Henry: “It isn't an
issue if you establish the right relationship with the em-
ployees. People who have such problems tend to leave
our group quickly”

Snowden Broadcasting President Jim Snowden:
“Sometimes the advertising community is tough, be-
cause the assumption is that if you're African-American
your only knowledge is the African-American community”

John Douglas: “We now have sports networks, child-
ren's networks .. . there are 1001 niches developing and
surviving, and | think they are going to do well. There are
still more out there. Look at the ones that are success-
ful and see where they're missing markets’

Ronald Davenport Sr.: “Our commitment is total and
complete. If [Caucasian-owned] stations targeted to Af-
rican-Americans see their profit margin going down, they
may switch to Country. If our profit margin goes down, we
try to figure out a better way of doing it”

Albimar Communications Presi-
dent Skip Finley strikes a pose
with Ozzy Osbourne.

WFKK/Jackson, TN President/GM
James Wolfe Jr. chats with KiX106
fan Al Gore.

During a recent black-tie affair,
WAAA/Greensboro-Winston Salem
President/GM Mutter Evans
smiles alongside Inner City
Broadcasting founder/Chairman
Emeritus Percy Sutton, and Mal-
com X's widow Betty Shabazz.

ACHIEVING the DREAM

Stopping by WROU/Dayton for a visit with President/GM Ro Nita
Hawes-Saunders and OM/PD Marv Hankston (far right) are (I-r) MCA’s
Stacey Floyd and artist James ‘J.T" Taylor.

Taking a camera break during the 1993 NABOB annual awards dinner
are (I to r) Hammer, Carter Broadcast Group President Mike Carter,
Albimar Communications President Skip Finley, and Inner City Broad-

casting Chairman Pierre Sutton.

Company: Snowden Broadcasting
Title: President

Stations (Formats): WYLD-AM & FM/
New Orleans (Gospel & UC);
WKJK/Louisville (Country)

Age: 39

Marital status: Single; daughter
Brittanie

Hobbies: Harley-Davidson motorcyles,
music —
First radio job: Mornings at WELM/Elmira, NY, 1974
Career highlights: Air personality/programmer at
WKBWI/Rochester, WBLZ/Cincinnati, KMJQ/Houston,
and KHYS/Houston, where he became GM prior to
assuming ownership of WYLD-AM & FM

Future goals: “My goal is to be the best | can be!”

RADIO

INFLUENCES

Percy Sutton: “Hal Jack-
son, because | liked a man
who could do so many
things. When | was in grad-
uate and law school, | used
to work from 4pm to mid-
night at the post office, and
at 12:30 | became a con-
ductor on the D train. Then
at 830, | appeared at the
university or law school. |
did this for four years. The
only man | knew who work-
edas hard as | did and at as
many different jobs was Hal
Jackson, and he was in ra-
dio. | liked that. Also Billy
Taylor. | liked jazz and Billy
Taylor was a master of jazz.
He was willing to invest
with me and that was im-
portant, because so many
of my friends were not wil-
ling to do so. And had they
invested with me, they
would have earned more
money than General Mo-
tors ever paid them?”

Company: Inner City Broadcasting
Title: Founder/Chairman Emeritus
Stations (Formats). WLIB & WBLS/New
York (News/Talk & UC); KVTO & KBLX/
San Francisco (Asian & NAC); KSAQ/
San Antonio (UC)

Age: 73

Marital status: Wife Leatrice; son
Pierre (Chairman of Inner City),
daughter Cheryl

Hobbies: “I like farming. | have a place in the country
where | raise vegetables and fruit. | like working with
youngsters. I'm a surrogate parent to a number of
youngsters that | counsel. | like driving motorcycles
and cars — under the appropriate circumstances.”
First radio job: “I was a volunteer, giving legal advice
and financial counseling two hours per day on WLIB
from 1958 to 1966. | was able to buy the station
because of a commitment the owner made to me
during the 64 riot: that when he sold it, he would sell
only to me”

Career highlights: Founded Inner City Broadcasting
with the purchase of WLIB in 1972, Chairman 1987-91,
retired 1991; New York state legislature 1965-66;
Manhattan Borough President 1966-77; unsuccessful
candidate for mayor of New York, 1977

Future goals: “We are getting ready to be major
investors — certainly major bidders — in personal
communications systems. Plus, my son wants to buy
a number of additional radio stations and | agree
with him”

WAAA-adReticalkaciehistorv.com
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Promoting “Health is Wealth” WFKX (KIX96)lJackson,
TN’s health mobile provides free blood sugqar screen-
ing among other community services.

The WAMO Go-Go Mobile and female dancers per-
form at a Wiener World remote in downtown Pijtts-
burgh, circa 1967.

Pushing drug-free zones during a recent KQXL (Q106)/
Baton Rouge drug march are comedian/activist Dick
Gregory (I), Louisiana Gov. Buddy Romer (c), and
Southern University President Dr. Delores Spikes (r).

S80

VING WINSTON

“TRIPLE A’

SALEM'S BLACK COMML

Egging on participants during WAAA/Winston-Salem’s
annual Easter “Egg-travaganza” were (I-r) PD Mark Ray-
mond and staffers Renee Vaughn, Rick Wood, Mike
Foxx, and Jae Jackson.

Company: Inner City Broadcasting
Title: Chairman

York (News/Talk & UC); KVTO & KBLX/
San Francisco (Asian & NAC); KSAQ/
San Antonio (UC)

Age: 47

Marital status: Wife Karen; daughter
Keisha

Hobbies: Flying airplanes, woodworking

everybody else”

youngest group chairman at the time”

PIERRE SUTTON -

First radio job: “WLIB News & Public Affairs Director,
1972. | got out of the Marine Corps in 1970 and was
working at a newspaper that was purchased from an
existing chain called the New York Courier. With the
purchase of WLIB, | moved from newspapers to radio
news. | might've made a $100 a week after | paid

Career highlights: “My career has been entirely with
WLIB and WBLS and the radio stations: acting Sales
Manager, acting GM, President, Chairman. | was the

Future goals: “What | would most like to do is
continue the acquisition of radio stations. It pains me
that there are so few owners of radio stations in the

Making
Inroads:

Continued from Page 32

AM & FMI/EI Paso), Nostalgia
(WRAW/Reading, PA), CHR
(WRFY/Reading, PA), Z-Rock
(KKZR/Houston and WDZR/De-
troit), AC (KMXB-KCPX & KUMT/
Salt City City), Big Band (WCMC/
Wildwood, NJ), and Rock (WZKL/
Wildwood, NJ) — likewise down-
plays such concems. “It isn't an
issue if you establish the right re-
lationship with the employees.
People who have such problems
tend to leave our group quickly”

Snowden Broadcasting Presi-
dent Jim Snowden, who owns
Country WKJK/Louisville as well
as Gospel/lUC WYLD-AM & FM/
New Orleans, agrees: “As far as

treat them no differently. People
are people.

“Sometimes the advertising
community is tough, because the
assumption is that if you're
African-American your only
knowledge is the African-Ameri-

ACHIEVING ¢ DREAM

RANDOMLY SPEAKING

Ro Nita Hawes-Saunders: “| think [duopoly] is a de-
sign to take the small broadcasters out of business. It's
Washington not understanding the true nature of the [ra-
dio] business”

Skip Finley: “I personally would be uncomfortable
owning two stations unless they were independently op-
erated; | would be concerned someone would challenge
that license”

Percy Sutton: “Wed like to do some duopolies,
though they are injurious nationally to minorities”

Pierre Sutton: “The FCC made some grave errors by
making it very difficult for radio station owners to operate
in an industry that wasn't that strong in the first place.
They thought Docket 80-90 was a good idea. In order to
cure that mistake, they decided on duopolies. And du-
opolies aren’t helping the AM market, the industry seg-
ment that’s suffering the greatest”

Ron Davenport Sr.: “Yrm not as excited as some peo-
ple. | think there are opportunities there. But frankly, ra-
ther than getting more stations in one market . .. we're
more interested in getting more stations in different mar-
kets”

Gilliam Communications President Art Gilliam:
“Don't rush your judgment about a particular facility. Be
very careful to analyze all the statistical information and
financial data for each of the facilities you might be con-
sidering”

Bemadine Nash: “A lot of people who get into radio
get into it because of the glitz attached to it. But it is
a business, and you have to approach it that way. You
really have to keep yourself focused. It's very easy to get
off track”

the employees are concerned, | |

African-American community. As a founder of NABOB,
the purpose of which is to increase minority
participation in broadcasting, | would really like to see
more of them. | feel we are the most effective medium
for reaching the African-American community. Since
we do it well, we ought to do more of it

can community. So it takes a lit-
tle more effort to get them to
understand that business is
business. African-American busi-
nesses are no different than any
other — we have to do what
makes sense. It’s called survival”

JAMES WOLFE JR.

Company: Wolfe Communications Inc.
Title: President/GM

Station (Format): WFKX/Jackson, TN
(UC)

Age: 44

Marital status: Wife Denise LaSalle;
son Ray, daughter Bridgette-Michelle
Hobbies: “l dabble in the recording
business. | like fishing and still watch
some football [he was a Smail College
All-American at Lane College]. | enjoy a variety of
music. But my biggest hobby right now is trying to
nurture this 13-year-old son of mine through the
turbulent teens”

First radio job: KZOT/Marianna, AR intern, 1968
Career highlights: Air talent/salesman, WJAK/Jackson,
1969-72; WBHT & WTBG/Brownsville, TN, 1972-75;
WDXl/Jackson, 1975-78; WTJS/Jackson, 1978-79; and
WJHR/Jackson, 1979-81; nightclub owner, 1981-83; buiit
WFKX, which signed on in February 1984

Future goals: “l want to become a politician. It is my
ambition to probably become a state senator — I'd
probably have to be a state representative first —
before I'm 50

WAWAA-adRekicarradiehistory-com
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AMERICA. . (TS TIME FOR PEACE ON THE STREETS. . .NOW!

ALBUM IS BEGINNING TO BREAK
IN ALL FORMATS:
NAC AAA AOR ...AND MANY

WJZZ WVAY Ktwil MORE!
WOTB

LOOK FOR THE NEW VILLAIN RE-MIX,
COMING NOW TO THE STREET!

Ilts time for ALL of

America to throw up the

i .especia//g
BLACK MUSIC MONTH!

AVENUERECORDS 4
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RANDALL BLOOMQUIST

Greatest Misses & Lessons Learned

It’s often said that we learn more from our mistakes and
failures than from our successes. With that in mind, I asked
several Talk programmers to share their biggest gaffes — and
the lessons they learned in the process of screwing up.

I Shoulda Rushed!

When asked to identify his biggest
formatic miscue, WOAI/San Anto-
nio OM Pat Rogers responds in a
nanosecond: “Not taking Rush
Limbaugh when he was offered to
us back in 1991.

“We didn’t take it because, first,
network radio had a terrible track
record in San Antonio. No matter
how good the show seemed to be,
it never seemed to work here. Sec-
ond, I had a great talk show host in
that slot already.”

And the lesson he’s picked up
from watching Limbaugh blossom
on a crosstown rival? “I learned to
do a little more homework on syn-
dicated programming to see if there
is some hidden success there that
isn’t obvious at first.”

But he adds: “I've also learned
that Rush is a one-of-a-kind talent.
His success doesn’t mean all [big-
name] syndicated shows are going to
work. I did take Larry King’s [day-
time] show, and it was a stiff.”

m

*“I discovered that all her in-your-
face energy depended on the stimu-
lation she got from [personal inter-
action],” says Beck. “‘She would go
down to the Mission District and

A Talk station is like a football team.
if you have a great running back, don’t waste
a lot of time teaching him to block.

— Ken Beck

But Green doesn’t beat himself up
too much over that call — even
though Limbaugh provided much of
the juice to power KFI past KABC
in the ratings race. He says when it
comes to choosing shows and decid-
ing whether to stick with them, his
learning never stops.

*“Sometimes I've stuck with a pro-
gram too long and thrown good
money after bad. But there’s also a
danger of pulling a show too early.
I still haven’t figured out how long
it takes to know if a show is going
to work.”

stick a mike in a gangbanger’s face
without a second thought. But as an
anchor she was terrible at interact-
ing with the weather guy, who was
down the phone line.

*“She just couldn’t work in a studio
where the only person she was deal-
ing with was a disinterested board

66/

Sometimes Pve stuck with a program too
long and thrown good money after bad.
But there’s also a danger of pulling
a show too early.

— George Green

have a great running back, don’t
waste a lot of time teaching him to
block.”

Quick Mistake,
Lasting Lesson

Two programmers said mistakes
they made as air personalities taught
them lessons they still apply. Back
in 1986, KMOX/St. Louis PD Tom
Langmyer was the airborne traffic
reporter at WGR/Buffalo. During
one shift he lost that delicate balance
between monitoring traffic and fol-
lowing the on-air activities. At the
end of a Klondike Bar commercial
the host — playing off the product’s
slogan — asked Langmyer what he
would do for a Klondike Bar. His re-
sponse: “I'd do my next report from
the Space Shuttle.”

That would have been a forgetta-
ble retort — except that the Chal-
lenger shuttle had exploded just days
before. “There was a silence on the
other end of the line that lasted an
eternity,” says Langmyer. I just said
the first thing that popped into my

199)

ers. But somehow the crusade back-
fired, with the local newspaper
blasting him as a bigmouth who was
out to defame the local bus company.
He received threats of bodily harm
(from other bus drivers, he believes)
and lost the support of a local TV
station that had offered to give him
his own show.

Eventually, he was vindicated —
but only after his lawyer rustled up
witnesses who backed his version of
events on the bus. The transit com-
pany apologized, and he got the tel-
evision gig. But the cost of justice
was a bit too high.

“If I'd known how it was going to
play out, I would have approached
things differently,” Hayes says. “I

m.- 5

i learned that you
can’'t always depend

on the people who
should back you to
actually do it.

head.” The painfully obvious moral
geles President/ i Round Holes, Square Pegs ofl kthe story: “Think before you — Drew Hayes
_ talk.”
SM Geo:gethen - KGO/San Francisco Operations ) m
mioﬁ:plsl;:c::nlgg i Director Ken Beck says his grand WLS-AM & FM/Chicage OM

gaffe was attempting to turn one of

Drew Hayes can relate. One night

to land Lh?baugh. ' his hottest street reporters into a  Tom Langmyer Ken Beck during his stint as a talk host in Co-  learned that you have to consider the
“He wasn't really news anchor. “I admired her energy lumbus, OH, Hayes and his girl- downside. Even if you are right, you
hot f)_l'el wf?ergd}:e and talent and thought it would op who was usually doing her nails  friend were thrown off a city bus in  need to consider the possible cost of
was Tirst offe 0

us,” says Green. r

“We really didn't George Green
have a place for

for him, but we probably could have
put him somewhere and kept him off
[crosstown Talk rival] KFI.”

translate into the anchor job,” he
says.

But it didn’t. And after two horri-
ble months — on-air and off — the
reporter got her wish and was re-
turned to the mean streets.

or reading a magazine.”

The moral: Don’t ask people to do
things they aren’t equipped to han-
dle just because you have a need to
fill. Or, as Beck puts it: “A Talk sta-
tion is like a football team. If you

a remote area after he argued with
the driver over the correct fare.

When the bus company failed to
apologize, Hayes took to the air-
waves with his beef, soliciting nu-
merous similar stories from listen-

proving it.

“I also learned that you can't al-
ways depend on the people who
should back you to actually do it.
Those lessons have held me in good
stead over the years.”
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A REVOLUTIONARY CONCEPT FOR TALK RADIO,
EXCLUSIVELY FROM PREMIERE.

You're coming out of a commercial stop-set and your
afternoon host is going to discuss Hillary Rodham
Clinton’s health plan. You can choose to:

1. Play a jingle mentioning the host’s name without
mention of Hillary.

2. Play “Doctor My Eyes” by Jackson Brown, just like
your competition.

3. Play Premiere’s “I Am Hillary (Hear Me Roar)”
from your weekly TALKSONGS package of
parody songs.

Introducing TALKSONGS: Premiere Radio’s parody song
package made exclusively for Talk Radio, from the largest
supplier of comedy for radio in the United States.

For the last five years, Premiere has been providing music
stations with parody songs for their morning shows, using

LA's top studio singers and songwriters. Some of our songs

have received national TV airplay:
The Today Show on NBC, Good
Morning America on ABC and
The McLaughlin Group.

Now, for your exclusive use, we
have prepared a weekly service
of parody songs for Talk Radio. Each package will
contain songs highlighting topical subjects and current
events. You may use them where you like and as often as
you like. They provide a perfect segue out of commercial
stop-sets or between topics of discussion. . .you localize
to Suit your taste.

So, revolutionize your Talk Station by calling
(818) 377-5300 today to reserve TALKSONGS
for your market.

r 1L w 1 F o
RADIO NETWORIK S

IT'S TOPICAL
IT'S IMMEDIATE

IT'S WEEKLY
IT'S YOURS

TALKSONGS FROM PREMIERE RADIO NETWORKS » YOU DO THE TALKING, WE DD THE SINGING.

_wwaaramericanradiohistornv.com
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KKRD/Wichita Recaptures Top Spot

OM/PD discusses hardships prior to Prism outlet's 11.3-12.3 vault 12+

Pop CHR KKRD/Wichita’s return to a dominant 12+
market position in the Winter *94 Arbitron (11.3-12.3) — as
well as top rankings among women 18-34 and teens — could
be one of the format’s sweetest victories.

The once-domi-
nant station had
fallen on hard fi-
nancial times and
was edged out of
first place by FM
Country outlets
KFDI and KZSN
over the last few
years. KKRD went
into receivership in
1991 and was pur-
chased by Prism in 1993, forcing
OM/PD Jack Oliver to add GM
and Sales Manager duties.

“We were in Chapter 11, so we
could stay afloat as long as the bucks
kept coming in. We pulled together,
worked hard, and made it happen.
I got a fuller understanding of all sta-
tion aspects, but I was glad to hand
the GM and sales duties over to
someone else. With Prism, we've
got a product-oriented company and
GM [Tim Link, who also manages
duopoly sisters N/T-CR KNSS &
KRZZ] instead of the near-misses
we had with potential owners who
weren’t great broadcasters.”

Sell The Product

Oliver also is OM at KNSS &
KRZZ. Respective PDs Jeff Bond
and Michael Lee run their own
ships, leaving Oliver free to concen-
trate on KKRD. Oliver describes
KKRD in terms of how he'd tell new
air personalities to adjust their pres-
entations. “*We care most about ap-
pealing to 20-30-year-old women,
all adults of that demo secondarily,
and teens at night.

“The biggest fault other CHRs ex-
periencing ratings problems have is
they no longer are in touch with the
audience’s needs when they become
sales-driven operations. Qur sales
staff doesn’t beat us up for 25+
numbers — they've learned to sell
the product we have. When you
cume 100,000 people a week and do
many weekly remotes, it’s not hard
to demonstrate KKRD’s adult ap-
peal.”

Jack Oliver

End Of Country Cycle?

Oliver notes the market’s chang-
ing competitive dynamics have con-
tributed to KKRD’s past ratings dip
and recent success. “It’s been about
two years since we were No. 1. Now
Country is going through the over-
load [with third outlet KYQQ] the
market experienced with too many
CHRs or Hot AC-types. It’s part
cyclical and part the country artists’
fault. When artists like Reba Mec-
Entire and Clint Black try to move
into movies and books, they’re not
focusing on their core — country
music and its fans. The listeners no-

Categorizing
The Hits

KKRD gets a fair amount of
music in each hour with five units
in each stopset at :20 and :50.
Here's how the music plays.

Currents

As: 10 songs, every 2.5-3.25 hours

B’s: 9 songs, every 4.5 hours

C’s: 7 new songs, every 55 hours

N’s: 3 new night songs, every
2.5 hours

Power recurrents:

13 songs, every 8.5 hours
Recurmrents:

75 songs, every 18 hours

Power Goid:
48 titles, every 15 days;
broken down by years
and run until 6pm.
Daytime/Ovemight Gold:
106 titles, every 2.5 days;
adult cuts from Joumey,
John Mellencamp, etc,
and older ballads.
Moming Gold:
62 titles, every 56 days; quirky,
fun songs from the '80s.

N

- Sy

sidekick Scotty B.

5

Morning dudes (I-r) Scott “News Cub” Smith, Dancin’ Don Hall, and

tice these stars’ new lack of exclu-
sivity to the Country format, soften-
ing the artists’ impact with the core
audience. It’s the beginning of th
end of their cycle. :

“We try not to be too hip for the
audience, but stay half a step ahead
to offer fresh sounds they’ll accept.
If we go too far, they lose the com-
fort factor — a concept I learned
from consultant Guy Zapoleon.
He’s also taught me that in choos-
ing music to add variety, you can't
g0 too extreme and continue to be
successful. We've got some new
competition from Urban KDLE —
which may take some midday listen-
ing away — but they won’t have a
dramatic effect on us, and we’re not
going to overreact.”

He adds that winning should be
as simple as “providing a fun, ex-
citing station that’s heavily involv-
ed in the community. We do no less
than two charity [events] a month.
In a 24-hour period, we raised 1.5
million pennies — $15000 — for the
Make A Wish Foundation by doing
a live remote from the city’s busiest
intersection. Under Prism, we've got
a budget for TV and outdoor for the
first time in years, which lends to
co-promotions with TV stations.
Our current promotion is the ‘Phrase
That Pays’: Correct callers saying
*107.3 KKRD plays today’s best mu-
sic’ win $100 and qualify for a jet
ski. Now we’re qualifying winners
for the Coke Mustang convertible.”

No Limits

Oliver believes smart program-
mers must daypart promotions and
features for the available audience.
“We don’t limit ourselves to dealing
only with format artist concerts. If
25% of the market cumes us, they
have wider musical tastes than what
they listen to on the radio.”

Oliver describes KKRD’s lineup:

Mornings — 10-year veteran Dan-
cin’ Don Hall, Scott B., and Scott
Smith, who helm a “heavily {ocaliz-
ed program that bagged preproduc-
ed comedy in favor of doing live
interactive  bits, solving listener
problems, and tipping commuters to
where the radar traps are.”

Middays — Doug Downs, “a for-
mer three-year staffer who'd left to
program. His forte is trivia contests
for free lunches”

Afternoons — Mancow. “He bor-
rowed the name from the original
Mancow, Randy Miller’s producer
at KBEQ/Kansas City. He’s been
here five years, features a local me-
teorologist, does the ‘Mystery
Movie’ game and ‘Five O’Clock
Whistle, and rolls the local Top 20
from 5-7pm on Fridays.”

Nights — MD Greg Williams.
“Here for 10 years, he interacts with
high schools and lectures on the
dangers of drugs and alcohol. He

wawww americanradiohistorv.com

Catalysts For Success

KRD OM/PD Jack Oliver details his simple yet
often-overlooked principals for winning pro-
gramming:

* Provide a fun, entertaining

Oliver also offers insight to a
presentation.

winning management style:

* Lead by example as PD in-
stead of managing.

® Hire a winning staff who
share the vision.

® Take care of advertisers’ and
the staff's needs.

* Meet the audience’s musical
expectations.

* Don't get too hip for the lis-
teners; stay only a half-step ahead.

* Immerse the station in the
community.

® Have an open management
style; allow creativity and free
thinking- without retribution for
contrary ideas.

* Ensure management believes
in the format.

* Make the marketing and on-
air production complement and
reinforce all other programming
elements.

does a nightly “Top 10 at 9’ and
‘Make It Or Break It’ and reads love
letters on-air”

Overnights — J.C. Collins. “In-
credibly consistent on-air; can pull
any shift in a pinch. Also a great
utility infielder””

Weekends — Oliver’s sons Jam-
min’ Jason and Jeremy, Dave Wil-
son, and Tab Sikes.

Promotional Assets

Oliver takes great care with pro-
duction, using outside voice J.J.
McKay. “[Production Director]
Don Guidas makes promos and
spots entertaining. I believe people
listen for music as a priority, but en-
tertaining spots are an asset, not a
hindrance. It’s just delivering to the
audience’s expectations for entertain-
ment at all levels. We're working
harder at this station than ever, but
we'll do the right things. When those
become second nature or unconsci-
ously done, then we really do win
big-time.”

The Jack Oliver Report

Age: 44

Marital status: wife Jana; children Jason (17) Jeremy (14)

PDI/MD career: joined KKRD in 1979, became PD in 1982;

MD at KAKEMWichita, KLEO/Wichita,
KISN/Colorado Springs; air talent at
KGNO/Dodge City, KS.
Favorite stations: past: KOMA/Oklahoma City,
WLS/Chicago, KIMN/Denver;
present: KIIS/L.A., WNCI/Columbus,
WDJX/Louisville.

Major PD influences: former Noble VP/Programming
Bob Lawrence; former KAKE PD
Gene Rump, Guy Zapoleon.

Career goals: “To contribute more to the overall success

of the Prism Group”

Hobbies: “Golf, family, and radio”

Biggest career mistake: “Taking a station AC in the daytime

and teens at night”

Advice to other PDs: “Hire people who really are willing
to go the limit and have a true
passion for the business”

Predictions: “CHR always will be around, as long as

you stay balanced, especially in a medium-
sized market like this”

Event Marketing:
Making A Profit

While many stations tie into
concerts, KKRD actually does
event marketing for profit. OM/PD
Jack Oliver offers the details.

“KKRD brought in Counting
Crows with upfront money. It was
a sellout at $6 a head, grossing
$12,000. And weve brought in
standup comedy acts.like George
Wallace and Paula Poundstone at
$14-318 a seat and turned a pro-
fit. It's a great source of revenue
and allows us to control part of
the local entertainment scene.

“We were forced into it when
the local promoter locked us out
of some events in favor of [AOR]
KICT. Other stations should ex-
plore this as a potential profit
center”
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lntil Tomorrow
hat Yom [an
Play Today’

Break Today's EllI[IDBaIlin:tS In Your Market ,
With Bobby Sicilia’s European Hit Survey And Take Your
Listeners On A Weekly, Two-Honr Journey Through Enrope.

The Furopean Hit Survey, the only program of its So, don’t put off until tomorrow what your listeners
kind offering a profile of top Pan-Furapean hits, is can hear today.
now available in the United States in a weekly,

two-hour magazine format. » Fxcite your audience with today’s European hits.

e bive adpvertisers a new and innovative platiorm

Rlong with the latest music hits, The European Hit to reach young adults.
Survey is packed with information about European * Boost your ratings, and propel your station ahead
lifestyles, updates on current music trends in of the competition.

Furope, entertaining industry news and interviews
with today’s hot artists.

Steamin’ Euro-jock, Bobby Sicilia, hosts The
Furapean Hit Survey. He's goi the inside track on
the music and the artists, and he’li keep your
audience listening.

For more details call Sound & Stations USA at 214-444-2525.
Don’t keep your listeners waiting!
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XHRM: ‘Less Variety More Often’

One year ago, Urban Broadcasting’s XHRM/San Diego
switched frbm Urban to Alternative as “The Flash,” becom-
ing the second Alternative station in Market No. 15. The Flash
is carving its own niche in San Diego with a unique Alter-

native approach.

XHRM PD Sherman Cohen is a
firm believer in reach and frequen-
cy. “We don't rotate a playlist of 40-
50 songs, because there’s no way you
can expose that many. I don’t think
there’s more than 18 hit songs out at
any time in any format.

“We play 21 [current] songs and
expose them with three to five plays
a day. I usually give a song about
300 plays before it becomes a recur-
rent. Our recurrents get at least two
plays a day; many of them play more
often than most stations’ currents.
We play 37 songs five times or more

We play 37 songs
five times or more
per week. And we’re
playing the hits; 'm
not looking for
trendy fly-by-night
songs.
—Sherman Cohen

199

per week. And we're playing the
hits; I'm not looking for trendy fly-
by-night songs. I look for good mel-
odies, orchestrations, and arrange-
ments. Our core artists are R.E.M.,
Depeche Mode, 10,000 Maniacs,
U2, Erasure, New Order, the
Cure, the Smiths, and Morrissey.

“We play 900 titles — 50% cur-
rent and recurrent and 50% gold.

),

Dwight Amold

I e 43

Sherman Cohen

Every other song we play is from the
’90s or "80s. I thought, ‘Where have
all the good songs from Alternative
music gone?’ The station has a cur-
rent sound, it doesn’t sound dated.
We avoid the really weird stuff —
rap and heavy grunge. We'll play
crossover mellow songs from Pearl
Jam, Smashing Pumpkins, Nir-
vana, and Stone Temple Pilots. But
there’s a lot of good non-grunge al-
ternative music, and there’s a good
market in San Diego for it.”

Different Approach

Longtime crosstown XTRA-FM
(91X) Promotion Director Dwight
Arnold, now VP/Marketing/MD at
the Flash, points out, “Our ap-

- proach, sound, and music are differ-

ent than 91X. That’s how we were
able to establish ourselves as a sep-
arate station and still play similar
music, although there’s a lot of mu-
sic we play that they don’t. Estab-
lishing a difference between us and
[91X] was key to getting a foothold

and letting promotions and market-

ing push the station up.

“All on-air promotions are cen-
tered around the music. Everything
is real focused; we stay streamlined,
yet busy. We finished the book with
morning cash giveaways and Hawaii
trips. The trips were based around
requests — everyone who called to
make a request automatically qual-
ified to win a trip. We only do a few
things at a time on the air, but we
give them heavy exposure. Just like
our music, we play less variety more
often.”

“We believe in reach and frequen-
cy,” Cohen reiterates. “It’s the basics
of radio a lot of programmers forget.
If you do a lot of little things, no-
body will know about any of them.
But if you do a few things and make
a big deal about them, everybody
will know.”

‘Hard-Fought
Street Campaign’
Arnold describes the Flash’s mar-
keting effort as a “hard-fought street
campaign. We're out constantly in
everyone’s face. We highlight our
station merchandise as on-air givea-
ways and [also] merchandise it

Potent music. No stems.

oL

Dig their debut album, [ iN §
featuring the first single
and video “RAPTURE”

KXRK -26 SPINS -
#1 RANK

Produced by Howard Benson. Management: Seriously, inc. / ©1994 Giant Records - small wonder.

hll

MECHANIC

92.5

™ FLASH
Sample Hour

Here's a recent XHRM 4pm
hour:
BLIND MELON/No Rain
TOAD THE WET SPROCKET/
Fall Down
CURE/Boys Don't Cry
STING/
If | Ever Lose My Faith In You
BOINGO/Hey!
MISSING PERSONS/MWords
STONE TEMPLE PILOTSICreep
NINE INCH NAILS/Closer
THOMAS DOLBY/
She Blinded Me With Science
CRACKER/Low
PRETENDERS/
Night in My Veins
INXS/Listen Like Thieves
CROWDED HOUSE/Distant Sun

New Reporters

his week marks the debut

of four stations on the R&R
Aitemative panel:
WAGZICincinnati
WRXQ/Memphis

KEGEMinmaapaolis
XHAM/San Diego

San Diego Ratings Profile

ere’s how XHRM stacks up against San Diego's
other Rock stations, based on the Winter '94 Arbi-
tron (all figures represent Monday-Sunday, 6am-

(Rank)iCume 1824

(7262700 &

midnight).
Station (Format) 12+
KGB-FM (Classic Rock) 43
XTRA-FM (Alternative) 35
KIOZ (Rock) 32
XHRM (Alternative) 29

(14T) 207800 4T

(11)/144,900 J

3
(10252900 4T 4
5
]

KCLX (Classic Rock) 20

= 4
=SS 3 IR N

(18)/190,100 9 10

through local stores. We put a high-
emphasis on the wearables. We did
a promotion for two weeks called
‘Flash Me A T-Shirt” We broadcast
10 times a day and gave out the loca-
tion. The first five people who

66}

Establishing a
difference between
us and 91X was key
to getting a foothold

and letting
promotions and
marketing push the

station up.
—Dwight Amold
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showed up and said, ‘Flash me a T-
shirt’ got one.”

The station recently published its
third issue of Flash Magazine. Arn-
old explains, “It’s music-oriented,
with articles written by our airstaff.
We encourage listeners to send ar-
ticles, opinions, and artwork. We do
40000 copies per printing; we're
working toward doing it bimonthly.
It’s free; we distribute them to ad-
vertisers, record stores, and our

events. It usually takes about a
month to go through them.”

The Flash increased its billboard
coverage with a 300 showing in the
winter. “Our billboard has a positive
message that simply says, ‘Thank
You’ and our logo,” explains Cohen.
“It leaves it to the person’s imagina-
tion. Most people read it as thank-
you for making us No. 1. But we
don’t come out and say that. People
probably think we’re a real positive
station — it puts out an image of
what we are.”

Audience Interaction

Armold notes, “Our interaction
with listeners is different from other
stations. We use our phones a lot:
researching, interacting, and putting
our listeners on-air. Our jocks an-
swer their own phones and talk to
listeners. There’s a lot of emphasis
placed on audience interaction di-
rectly through the phone and onsite.
We do a lot of events where our staff
is instructed to press the flesh, meet
people, and show them what we're
about.

“So many Alternative stations
have a dark, deal-with-it attitude.
We're the friendly Alternative that’s
not hard to listen to or be involved
with.”

® Artist: Cause & Effect
® Track: “it's Over Now”
® LP: “Trip”

® Label: Zoo

* Essentials: Sacramento-
based Cause & Effect deliver their
sophomore effort after an asthme
attack led to the cardiac-arrest
death of original keyboardist/
founding member Sean Rowiley in
November 1992. Rowley’s shoes
were tough to fill — he had com-
posed and arranged the group’s
music. Surviving members Robert
Rowe (lead vocals/guitar) and
Richard Shepherd (drumsivocais)
recruited old acquaintance Keith
Milo (keyboards/ivocals), formerly
with the band Practice Faith. Re-
corded and produced by Martyn
Phillips (Erasure, Jesus Jones),
“Trip™ is an inventive biend of dig-
ital, acoustic, and analog electron-
ic music. The first single, “It's Over
Now, is a revised cover from
Milo's former band. in memory of
Rowley, the LP inciudes three

songs he was working on before
he died: “Stone Girl} “Sinking,
and “You Are The One’

* Artist POV: "“it's a collage of
different styles,” explains Rowe.
“It's all about taking that trip
toward finding truth and yourself,
which is what we did during this
album’s creation. We leamed a lot
about ourselves as a band and
about our songwriting capabili-
ties”

 Label POV: Zoo Nat'l Dir/Al-
ternative Promotion Mary Divney
points out, “Cause & Effect are
proving themselves to be a hit
with requests, sales, and great re-
search at both Alternative and
pop radio”

New Music Scene highlights breaking artists charting for the first time.

WAy americaitaeiohbictans e om
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CYNDEE MAXWELL

KLOS Turns 25

Heritage L.A. station plans year-long birthday party

One of the format’s heritage stations — KLOS/Los An-
geles — is celebrating its 25th anniversary this year with a
variety of events. The party will be touted on-air all year and
at all station promotional events.

The station held
its kickoff party
with a special con-
cert headiined by
Santana  and
opened by Sass
Jordan. The $9.55
ticket price corre-
sponded with the
station’s 95.5 fre-
quency. More than
16000 listeners at- Carey Curelop
tended.

The next event, a free private par-
ty at Disneyland for 10,000 listeners,
stretched from 8pm-lam on a Thurs-
day night. The station handed out
chocolate bars imprinted with its lo-
go and — borrowing a trick from
“Charlie And The Chocolate Fac-
tory” — awarded free one-year pass-
ports to the theme park to recipients
of several specially designated bars.

Different 25th anniversary items
sporting the “dueling guitars™ logo
will be released every month at spe-
cial prices, with the proceeds bene-
fitting all the various charities the
station works with throughout the

year. So far, KLOS has issued wall
clocks ($20), shot glasses ($5), lapel
pins ($4), and T-shirts ($10), and it
plans to sell jackets when the wea-
ther turns cooler.

Still Cruising Strong

PD Carey Curelop adds, “We're
doing 25-song commercial-free
cruises — 25 years, 25 songs in a
row. We've done several low-dough
concerts, and all our regular events
are wrapped around the 25th anni-
versary.

“While we’re proud of our 25-year
heritage — which in itself is a great
accomplishment — we’re continuing
to evolve the station to a more cur-

rent posture. Because of the quality
of the new music out right now, and
the fact that there are so many sta-
tions in L.A. playing old album rock
lists, we feel it’s beneficial to in-
crease the current rotation.

“Based on our two trends it looks
like we're going up, and we think
this more current, more rock ap-
proach will help us out a lot. Plus,
the street reaction is better than it’s
been in a long time for KLOS. As
for the rest of the year, look for more
concerts, particularly the low-dough
shows, as well as billboards, TV
spots, etc.”

For The Record

KAMZIEl Paso was omitted
from the Classic Rock ratings re-
view (R&R 6/10). In its first full
book, the outlet showed a 4.9
12+, coming in No. 6 among 25-
54s and No. 3 among men 25-54.

The Omaha 12+ FallWinter fig-
ures should read: Rock KEZO 6.8-
6.8, Rock KRRK 3.3-3.3, and Clas-
sic Rock KKCD 4.04.1.

WKQZ/Saginaw was inadver-
tently listed under the Classic
Rock banner.

ROCK AND RADIO CELEBRATION
— WNEW/New York morning
man Pat St. John hosted a kickoff
party for the Museum of Televi-
sion & Radio's yearlong series
honoring rock and radio. Stevie
Nicks (shown with St. John) and
Dr. John performed live, and other
celebrities phoned in. WNEW
also donated to the Museum
many of its archives, which rep-
resented more than 26 years of
rock history.

‘M 1Y

BOISE BROTHERS — When Vir-
gin act Brother Cane woke up in
Boise they stopped by to visit
KJOT PD Bryan Michaels.

TRAFFIC JAM — WKRR/Greensboro participated in MJI Broadcasting's
1994 Chevy Grammy Week at the Hard Rock Cafe in New York, where
WKRR Promotion Director Juliet Brown and afternoon jammer Pete
Bunch (r) encountered Traffic's Steve Winwood (l) and Jim Capaldi.

KEEPIN’ UP WITH THE JONESES — Capricorn’s Freddy Jones Band,
on tour with Big Head Todd & The Monsters, recently played Rapid
City, SD and dropped by KSQY's studios to give listeners a live on-air
preview of the show. Pictured (I-r) are FJB's Wayne Healy, Alliance Art-
ists’ Donnie Frizzell, KSQY’s Susanne Foster and VP Chris Haugo, lis-
tener Freddy C Jones, GM Cindy McNeil, an unidentified listener, FJB’s
Rob Bonaccorsi, Jim Bonaccorsi, and Simon Homrocks, KSQY MD Jim
Kallas, and the band’'s Marty Lloyd.

KLOS Collectibles

KLOS's silver anniversary logo of crossed guitar necks (available 01
either white or black t-shirts} is one of many limited-edition items that'’s
helping raise funds for charity. Also shown: the station’s anniversary
clock, keychain, and shot glass.

. wwwamericanradiohistorv.com
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CAROL ARCHER

Air Maneuvers: PDs’ Secret Weapons

How programmers create station texture and identity to build audience base

Because music creates so much of NAC stations’ texture
and drama, programming ‘“‘secret weapons’ have evolved. In
my debut column, several PDs unlock their arsenals to share
their musical and nonmusical programming philosophies.

SCUD Cuts

I had lunch recently with APD/
Ralph Stewart of KTWYV (The
Wave)/Los Angeles in an Italian
restaurant that plays the Wave for its
patrons. During the first course, we
heard the opening bars of Gato Bar-
bieri’s “Europa.” Stewart and I both
noticed the slightest pause in con-
versations throughout the room —
an almost imperceptible collective
intake of breath. He smiled and said,
“This is our [NAC’s] ‘Stairway To
Heaven. ”

PD Chris Bro-
die says, “Without | i
question, our mu-
ic is the star of our
station. While it is
not a secret weapon
per se, it is a potent
programming tool.
We strive to include
atrack with strong
emotional reson-
ance in every sct because we know
their careful positioning can create
a solid bond [between] the listener
and the station.”” To underscore that
bond, the station van is emblazon-
ed with the statement, *“Because
life’s too short for ordinary music.”

Chris Brodie

Audio Drama

Brodie notes that Production Direc-
tor Michael Sheehy has created a li-
brary of IDs that add audio drama to
the station’s overall sound. The IDs are
a key signature at the Wave, popular

I
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THE MEDIUM IS THE MESSAGE
— At The Wave, the message is
music, music, music.

66]

A good song is like
a good passage in a
book — easy to
read, understand,

and heartfelt.
— Steve Williams

99)

enough that they actually generate re-
quests. “Their purpose is two-fold,”
adds Brodie. “First, the IDs provide
punctuation. They deliver our name
and address (call letters and frequen-
cy). They stick more effectively in
people’s minds by being imaginative,
a piece of theater.

*“One that I especially like, and that
gets a lot of listener response, opens
with the sound of a man yawning. You
hear water running in the shower and
you know he's beginning his day.
Then, you hear a woman’s yawn. Are
these two showering together?
Secondly, we hope that our listeners
know, even subliminally, that an ID
signifies the beginning of a long music
sweep.

*“NAC stations should not underes-
timate the power of production ele-
ments in creating a large part of the
product’s personality. Quality produc-
tion pieces can really help put the tex-
ture of a station together.”

m

playing them adds an exotic element
to the music mix.”

Interms of nonmusical secret wea-
pons, Feinstein adds, “Moming news-
man Dave McQueen ends every 8:30
newscast with a ‘Quote Of The Day,
such as, ‘No idea is so antiquated that
it was not once modern. No idea is
so modern that it will not one day be
antiquated.’ [These few moments of
airtime] are thoughtful, intelligent and
upbeat, never cynical or sarcastic. The
quote serves as a benchmark that is
memorable and quick, short and
sweet, so the listener never feels rob-
bed of music.”

‘Universal Appeal’
The pressure to maintain and ex-
pand audience base is intense any-
where. But nowhere is the heat on as

much as in a Top 5 market. At
WCDQ (CD101.3)/New York, know-

66

66

We strive to include a track with strong
emotional resonance in every set because
we know their careful positioning can
create a solid bond [between] the listener

and the station.
— Chris Brodie

would include Kenny G's ‘Songbird,
Anita Baker’s ‘Sweet Love, Sade’s
*‘Smooth Operator, and one that lights
the phones every time we play it,
Marvin Gaye’s ‘What’s Goin' On.’
Like most NACs in large markets, we
do lots of research to verify our
opinions.

“I try to stay in touch with emerg-
ing musical trends. Our guitar main-
stays used to be Earl Klugh, Wes
Montgomery, and George Benson.
But in the past year and a half, we've
seen a real upsurge in smooth-sound-
ing new guitarists on the scene like
Norman Brown and Ronnie Jordan.
You hear their influence in pop music;
for example the guitar parts in Janet
Jackson’s ‘That’s The Way Love
Goes. It’s important to stay current
with new developments if you want to

"

win.

While WNUA is a music station, our
connection to the community is probably
our defining feature. in a world bogged
down with so many dysfunctional
situations, it’'s crucial that WNUA express

its connection, concern, and humanity.
—Michael Fischer

ing what songs work best and the abil-
ity to identify emerging trends are
among MD Steve Williams's most ef-
fective tools for winning. “QOur mu-
sic's universal appeal is our strongest
secret weapon. There are certain qual-

[Our] ‘Quote Of The Day’ feature serves as
a benchmark that is memorable and quick,
short and sweet, so the listener never

feels robbed of the music.
—Steve Feinsteiln

Another Angle

KKSF/San Francisco, PD Steve
Feinstein plays offbeat musical signa-
tures, such as the instrumental version
of Annie Lennox’s “Why” (in addi-
tion to the vocal version), plus import
tracks like Chris Rea’s “Curse Of
The Traveller” and pan-piper Dana
Dragomir’s “Into The Light.” Fein-
stein says that access to these im-
ports is developed through “pen pal”
relationships, their airplay is sup-
ported by several Bay Area retailers,
““all three tracks test as ‘power’ and

199

ities in music that cause listeners to
respond and that’s what we look for.
In New York, the tunes with strong
rhythmic and melodic integrity work
best.

“A good song is like a good passage
in a book — easy to read, understand,
and especially heartfelt. In fact, I
would compare music comprehension
to reading comprehension. The aver-
age listener is at a somewhat basic
level with each so we play the best,
most universally appealing songs.
Perfect examples from our library

waww americanradighiston/.com
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Community Connection

“Singular ele-
ments like music,
promotions, and
jock content are
all important at
WNLUA/Chicago,”
says APD/MD
Michael Fischer.
“But I think the

greatest asset for
this station is that Mlchael Flscher

we are urban in the truest sense of
the word. We exist in a cosmopoli-
tan, multiethnic environment. We
are able to get involved with
Chicago on a lifestyle level and ad-
dress multicultural issues.

“Other pop formats seem so driv-
en by their music images. While
WNUA is certainly a music station,
our connection to the community is
probably our defining feature. We
were one of the first stations, for ex-
ample, to actively address the issue
of HIV/AIDS. In a world bogged
down with so many dysfunctional
situations, we feel it’s crucial that
WNUA express its connection, con-
cern, and humanity.

“Our audience accurately reflects
the wide-ranging ethnic composition
of the market, and we have been
able to transcend the ‘ethnic lean’

199

that characterizes so many ACs and
CHRs. Musically, our first premise
is that we are instrumental-based
with few vocals to define our emo-
tional appeal. We wouldn't, for ex-
ample, play flamenco-style vocals,
but their instumental versions work
well for us.

“WNUA is not chart-driven;
rather, we use multiple sources of
information and handpick the tracks
we play based on their universality,
rhythm, and melody hooks. By
combining musical genres from
varying ethnic influences, we
broaden our appeal. We program
spice records, such as Charo, Gip-
sy Kings, and acid jazz cuts —
which are somewhat outside the
loop — about once every two hours.

“Two of WNUA's most important
production elements are our jingle
and visual logo. They were created
in 1987 with the intention that they
function as our NBC chimes or
CBS eye. We run both vocal and
nonvocal versions of these sounders.
The jingle is so well-known that
people know what it is, and who we
are, even without the call letters.

There’s a musician who plays on
the street near the station and our
jingle is in his repetoire. A friend
told me recently about seeing a
woman in a supermarket with a
squalling child who was calmed
when the mom got him to sing
'NUA's jingle! Other stations in
Chicago are trying to create tunes,
too. But ours are tremendous.

“We also feature IDs customized
for us by artists that are central to
our sound, like Boney James, Bob-
by Caldwell, and Al Jarreau. All
these elements help give WNUA its
unique identity.”

Goal-Tending

his column marks the be-
T ginning of weekly editorial
focusing on the NAC for-
mat. As a veteran of the radio and
record industries, | want to pro-

vide a forum for the exchange of
information and ideas.

I will be a conduit for your
issues and concerns, but | will
need your input. Feel free to call
(310-553-4330) or fax (310-203-9763)
your thoughts. Please also send
photos of station personnel and
events, your station logo, bumper
stickers/other promotional mater-
ials, and examples of your print/
TV advertising. I'm looking for-
ward to speaking and working
with you to further NAC’s growing
SuUCCess.



www.americanradiohistory.com

TRTRTYT]

3,
o
o e, .
;.
TENDERNESS
marcus mitet/joe samptesteve gaodient gaie/autinho da casta/phiippe saisse
patches stewarineit iarsen/michan dreckar/stacy campholiisharorn younpeitecy tamsey
and teasing Kathigen battle aro david sanborn

JAMES | e
BACKBONE , st

“Backbone”
NAC Chart: @

L AL JARREAU
BOB A "Tenderness”

JAMES
“Restless”

(Harlem River Drive remix & edit)

Ships July 5

SEAL

llSeaIH

NAC Most Added- - , I ,
12 Reporters-33%! Join The Band

ju=a @ Add Date: June 23

T T e S T ST O e

EA RL ...And Coming Soon--Look & Listen for:
' HIROSHIMA--Qwest/Reprise

KLU G H bl debut album in August!

”MOVQH =y N TANS 'y ANDY SNITZER--
p e Reprise debut in September, as heard
. - | '
Add Date: June 30! | - on Bob James’ “Restless”

WAWAA-—ahRericantadiohiSton/.Coi e —


www.americanradiohistory.com

48 e R2R June 24, 1994

~

mee LA m SR i o

4.
i

LON HELTON

MID-YEAR CHECKUP

New Artists Continue To Revive Format

Country radio has been exceptionally receptive to new
artists. Increased ratings and escalating album and ticket sales
signaling the revitalization of the industry, have enabled the

new artist window to remain

New Artist History

For a historical perspective, it
should be noted that between 1982-
‘85 — the dreaded “post-Urban
Cowboy years™ — only 21 acts
achieved Top 15 records for the first
time. (Interestingly, during the Ur-
ban Cowboy peak in 1981, 13 new
acts achieved that status.) In 1991
alone, a record-setting 19 Country
artists debuted a Top 15. And 88 ar-
tists from 1986 to present have ac-
complished that goal — an average
of 11 artists a year.

The naysayers were out in force
at the end of 1992 predicting the ride
was almost over since only seven
new acts hit the Top 15. The format
rebounded last year, though, when
13 new acts — the second-highest
total in the last seven years — broke
through with a Top 15 hit.

This evaluation comes at a time
when many programmers, as we

open.

heard a few weeks ago (“Program-
mers Go For The Gold . . . Again,”
R&R 6/3), are wondering whether
the format has reached a saturation
point wherein the public is unable
to effectively assimilate many more
new acts. Thus, many PDs are re-
examining their current-gold policies
and considering a move to higher
gold percentages. It's key to note,
however, that even PDs who espouse
a move to more gold understand and
emphasize the importance to this
format of breaking new acts.

It's within that context, then, that
we take a peek at what’s happened
thus far in 1994.

’94’s Quality Quartet

Between November 29 and the
final chart in May — R&R’s “‘chart
year” runs from the Monday after
Thanksgiving to the Monday before
Thanksgiving — four new artists

have reached the Top 5 for the first
time: John Berry, Blackhawk,
Neal McCoy, and Tim McGraw. In
fact, each has accounted for two Top
155 in the last six months. And three
of the four — Berry, McCoy, and
McGraw — have notched No. 1|
records.

In addition, a handful of other art-
ists are currently poised with records
in the 20s and have solid chances to
join this select group.

Perhaps even more important than
placing a song in the Top 15, how-
ever, some of the records reaching
the chart’s upper echelons have been
major impact records, propelling the
acts to high sales levels: Witness
“Your Love Amazes Me,” “No
Doubt About It,” and “Don’t Take
The Girl.”

Just playing and breaking new acts
won't keep this format on top. The
acts, the songs, and the albums must
have substance. It’s the old idea of
quantity vs. quality. Even though
stars will shine through the clutter,
it’s critical to keep the clutter level
to a minimum — that’s what con-
fuses people.

A PERSONAL NOTE

radiothon.

The fundraising effort aired on
only a relative handful of Country
stations, with iess than astound-
ing results. But, like the children
stricken with the deadly disease,
the believers persevered.

Like many of you, I've toured the
hospital and talked with the kids,
their parents, and the doctors. Like
you, | know what an incredible
thing you’re doing. Country radio's
yearly fundraising totals have es-
calated from $1.25 million in 1989
to this year's projected $10 million.
In six years, you've raised almost
$33 million. The best news is that
people are working right now to
make this a Country industrywide
project. More details on that later.

But as things like this grow,
there’s a tendency to get lost in its
“hugeness,” if you will, and forget
for a moment the individuals who

‘Country Cares’ Proves Joyful And Bittersweet

t seems like only yesterday when Alabamas Randy
Owen brought the band's plane into Nashville to ferry a
few people to the St. Jude Children’s Hospital in Mem-
phis. Owen's dream of helping children became a reality
-with the first “Country Cares For St. Jude's Kids”

are being helped. And then, some-
thing happens — often something
very minor — that brings the point
home.

A Cause That Affects

| recently went to lunch with the
St. Jude folks and a few others in-
volved with the cause. Also there
with their families. were a couple
of Nashville teens, both of whom

have rare forms of cancer. They
spoke to us about what they had
been through.

The young man told us that be-
cause of the research done at St.
Jude, the cure rate for his form of
cancer had grown from 20% to
over 60%. What a wonderful thing
to hear; it gave us all a great feel-
ing. Then the young woman — all
smiling and bubbly — told us no
one had yet found a cure for her
type of cancer. But she said she
knew the St Jude researchers
were working on it, and hoped
theyd make a breakthrough real
soon. You could've heard a pin
drop.

Get Involved

It's at a moment like that you
realize no matter how much
you've done for “Country Cares,’
you haven’t done enough!

If you haven't hosted a radio-
thon, give some thought to it. And
if you're one of the hundreds who
have, figure out ways to raise even
more money. | think we'd all pre-
fer not to hear a 13-year-old tell us
there’s no cure for her cancer.

Katz Study: Country’s No. 1 Again

ountry once again topped all formats with an av-
erage market share of 14.8 in the Winter 94 Ar-
bitron, according to the newest Katz Radio Group
format study (see chart at left). Moreover, Country has led
all formats the last five winter sweeps (see right chart).

Format Share Book Share
Country 148 Winter 88 n9
AC 83 Winter 89 116
Urban - 82 Winter 90 120
Full Service 81 Winter 91 135
NewsTalk 78 Winter '92 152
CHR 76 Winter 93 60
AOR 76 Winter '94 1438

Broadcast Museum Fetes Country

he Chicago-based Museum Of Broadcast Com-
munications, in conjunction with the Country Mu-
sic Foundation, is presenting “Country Music On
The Air” The audiofvideo presentation will trace the broad-
cast history of country music and its explosive growth in

popularity.

The exposition, set to run from
June 25-September 30, will also
feature a series of events, in-
cluding seminars with special
guests. Among those on the
panels — scheduled for July 7 and
28, August 18, and September 8
and 29 — are veteran radio and tel-
evision personality Ralph Emery,
artist Porter Wagoner, newspaper
columnist Jack Hurst, TNN’s Bill
Tumer, Country Music Foundation

Director Bill tvey, Dick Clark Pro-
duction’s Gene Weed, and WUSN/
Chicago’s Nancy Tumer, Michael
Bosweli, John Katzbeck, John
Howell, and Trish Biondo.

The museum, located in the
Chicago Cultural Center on Mich-
igan Avenue at Washington Street,
is home to this country's only Ra-
dio Hall Of Fame. For more infor-
mation, cal! (312) 629-6026.

x

SUPERNAW SQUEEZE — KIOX/Bay City, TX put out the welcome mat
for Doug Supernaw, who performed at a concert benefiting the local
DA.R.E. program. Putting the squeeze on Supernaw are X97 AE Felicia
Wrape () and Promotions Director Erika Rejcek.

Charlie James.

MARTINA GETS HER KICKS — Martina McBride (second from left)
paid a visit to WKXC/Augusta, GA recently. Kicking up their heels are
(I-r) Kicks 99 air personalities Paul Mayer, Kenny Green, Jill Kelly, and
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MEDIA
INTELLIGENCE

It means finding out what your competitors are
doing—as soon as they start to do it.

Only Competitive Media Reporting,

| with the widest range of multi-media

advertising expenditure information,

can answer every single one of these

| questions:

“What products are they advertising?”

5 “What markets are they running in?”
“What media are they using?” “When did they start running?”
“What does their creative look like?” “How much are they
spending on the campaign?”

As a powerful, information-gathering company, we combine
LNA, MediaWatch, RER, and RTV Reports. No other service
comes close to our collection of historical and current multi-
media information. And now CMR offers a growing number of
workstation-based delivery systems.

Need the best, most accurate competitive information?

Call CMR at 1-800-562-3282. In New York, 212-789-1400.

COMPETITIVE MEDIA REPORTING

I<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>