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PORTRAIT OF THE
NAC LISTENERSHIP

Highly affluent 25-34 adults.
Heavy consumers of luxury
items. A new study by Interep
Exec. VP Marla Pirner offers a
wealth of details on the buying,
leisure, and media habits of the
typical NAC listener.

Page 31

KXYQ GM & PD BUY,
THERN SELL STATION
The husband-and-wife team of
KXYQ/Portiand GM Denise
Swanson and PD Jim Ryan
recently sold the station after
running the Hot AC outlet for the
last two years. Ryan, who joined
KXYQ eight years ago, reflects on
the experience.

Page 32
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KROQ ROCKETS TO
THIRD IN MARKET
KROQ/L.A.

rode a record-

WORLD
FAMOUS
setting book to
its highest 12+

share in years | RO !F; | J

and third place in the overall

market. PD Kevin

| | Weatherly, APD Gene

\ Sandbloom, and MD Darcy
Fulmer discuss how they

did it — and why you

{ shouldn't follow their lead.

} Page 26

EVERGREEN, PREMIERE
| EARNINGS REBOUND

| Evergreen Media Corp. posted
second-quarter earnings of $6.1
million — compared with a loss
of $3.8 million during the same
period last year — while
Premiere Radio Networks also
turned last year's quarterly losses
into this year’s second-quarter

profits. Page 6
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IN THE NEWS...

®Bob Moore new VP/GM
of KIKK & KiLT/Houston
®Will Schutte appointed
KFRC-AM & FM/SF VP/GM,;
Peter 0’Brien new GSM

Page 5

NEWSSTAND PRICE 56.00
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THE INDUSTRY’S NEWSPA PER

Gold, Alternative Glitter
In Spring *94 Arbitron

"70s outlets helped boost format 24% in last e
year; Country reigns in Top 50 market survey

The soaring popularity of "s-
based stations resulted in a tre-
mendous increase in Gold format
penetration during the Spring *94
Arbitron survey. According to
R&R’s exclusive Format Per-
formance Review of the Top 50
markets, Gold’s average share
per market is up 1% over the
winter book and 24% over
Spring "93 levels.

Big Band/Nostalgia’s 2% gain
this spring was the largest book-
to-book increase, but the gain ap-
pears to be more a scasonal fluc-
tuation than a sign of steady
growth. The top year-to-year
gainers were Sports, with a 53%
increase, and Alternative, which
gained 51%.

More Markets

This is the first Format Per-
formance Review to include the
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Top 50 continuously measured
markets. The inclusion of 20 ad-
ditional markets had a tremen-
dous impact on the results — the
most noticeable being a new for-
mat champion. Since News/
Talk’s impact fades as the
markets get smaller (its average
share per market was 11.7 in the
original 30 FPR markets, but just
6.8 among the 20 new additions),
Country was able to summon its
smaller-market strength and sur-
pass both N/T and AC.
Because the 20 new markets
were smaller cities where there
usually are fewer radio stations,
the number of formats represent-
ed in those cities decreased dra-
matically, from 13.1 in the Top 30
to 10.3 in the 20 added markets.
What does that mean? Fewer op-

FORMATS/See Page 17
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Evergreen Shuffies Decks
In D.C., San Francisco

i@ Bay vet Oshorne now
VP/GM at Hot AC K101

ay Area radio vet Brent
Osborne has been named
VP/GM of KIO¥/San Francis-
co. He succeeds Gary Taylor,
who recently exited when Ever-
green took over the Hot AC.
Evergreen President/COO Jim
deCastro commented, *“I’ve ad-
mired Brent for many years. His
intelligence, energy, and experi-
ence are a perfect fit for our well-
established and terrific staff”’
Osborne added, “I'm most
proud that Jim deCastro — the
man | first hired into broadcast-
ing — has selected me to lead

OSBORNE/See Page 17

i McKinley Exec.VP/DC;
0’Brien VP/GM at WASH

TOP-AM & WASH-
FM/Washington VP/
GM Tom McKinley has been el-
evated to Exec. VP of parent Ev-
ergreen Media Corp. He will
oversee radio operations in the
DC market as Evergreen expands
in the area, although he told
R&R no duopoly purchase is im-
minent. McKinley's first move
following his promotion was to
boost the all-News/AC combo's
Director/Sales, Mark ()’Brien,
to GM of WASH.
Evergreen President/COO Jim
deCastro said. “I'm thrilled to

McKINLEY/Sez Page 17

live! throughout.

KFRX/Denver’s Vantastic
Voyage To Woodstock "94

Trippin’ out on a Rocky Mountain high, Jacor Classic Rock-
er KFRX (The FoxyDenver awarded one lucky listener an
all-expenses-paid trip for two to Woodstock '94 in ex-
change for the title to this classic Volkswagen van, which Fox
staffers painted and took on a weeklong jouney to the historic
music festival in upstate New York this weekend, broadcasting

@

Limbaugh

How Much Of Rush
| Do You Take Seriously?

Among the findings:

balance were unsure).

SO negatively.

» 41% of the respondents say Limbaugh has gone too far
in his criticism of Bill and Hillary Clinton (29% feel
he doesn’t go far enough on the first couple — the

» 25% always take what Rush says seriously, while the
rest are more skeptica! in varying degrees.
» 50% characterized Limbaugh positively, 3

Does Rush Always
Tell The Truth?,

hat are the attitudes of Talk radio listeners toward N
Wmegastar Rush Limbaugh? Fairly polarized, according

to a Benchmark Company nationwide study of 538
adults who cume a Talk station at least once a week.

9% did

Only 15% of the respondents were frequent Limbaugh listeners, and most did not listen to him
regularly. Thirty-six percent of the group saw themselves as conservative, 30% were moderate, 17%
| were liberal, and 17% were “other”

- . - diohi T

Perun In As
Wyatt’s Out
- Of KIIS/L.A.

Gannett Pop
CHR KIIS-AM
& FM/Los An-
geles and PD
Jeff Wyatt have }
parted company.
Wyatt has been
replaced by con-
sultant Steve EB
Perun, who al- Perun
so will consult the entire Gannett
Radio Division. Perun currently
consults Gannett’s KHK.S/Dallas
and KCLX/San Diego and has
done some project work for
WGCL/Chicago.

“I’m extremely pleased to an-
nounce the addition of Steve
Perun to KIIS and the Gannett
Radio Division,” Gannett Radio
Division President Gerry
DeFrancesco told R&R. “As our
consultant in Dallas, he’s been
instrumental in KHKS's extraor-
dinary success and has provided
valuable input for some of our
other properties.”

KIIS President/GM Marc
Kaye told R&R, “We're very
fortunate to have Steve poin KIIS
and are pleased to let Gerry bor-

PERUN/Sze Page 12
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With great broadcasters like...

Carl Hirsch

“To build a group of market
franchises for the '90s and beyond,
| need the next generation of
strategic thinking. | use Stratford
because their professionals and
their branding discipline are simply
the best.”

Carl Hirsch

CEO, OmniAmerica Communications

Carl Hirsch relies on Stratford Research to help build his stations into branded
franchises. That's because only Stratford provides the Fortune 500 research and
brand marketing techniques that were previously reserved for the world's top
consumer marketers. That's also why the NAB asked us to write The Franchise,
the industry's definitive book on building radio brands.

Stratford's branding discipline represents a true source of competitive advantage
for radio stations. That's why Carl Hirsch wants it in his arsenal. He looks to

Stratford for strategic research, music testing, focus groups and brand marketing.

For more information, call John Dickey at 404-688-1166,

STRATEORD RESEARCH

The Leader In Media Branding

CNN Center, Atlanta GA
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Moore Heads To
Houston For KIKK,
KILT VP/GM Post

¢4 Bob Moore
k has been named
VP/GM of
Group W Coun-
try  duopoly
KIKK-AM &
FM and KILT-
% AM & FM. He

succeeds 30-year
; VP/GM Dickie
~«— | Rosenfeld, who
Moore  remains with the

stations in a consulting capacity.

“It’s really flattering to be of-
fered something like this out of
thin air,” Moore said. “The com-
pany apparently had a head-

MOORE/See Page 17

O’Brien

Schutte

0’BRIEN GSM

Schutte Named
KFRC/SF VP/GM

Alliance  Broadcasting
“Young Country” KYCY-
FM/San Francisco Station Man-
ager Will Schutte has been ele-
vated to VP/GM of duopoly sis-
ters KFRC-AM & FM, replac-
ing David Bramnick. Concur-
rently, Peter O’Brien succeeds
Sharon Warren as GSM of the
“Personality Gold™ simulcast,

KFRC/See Page 12
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Chesnut, LoCurto
Score Key VH-1
VP/Program Gigs

WSTR-FM/
Atlanta PD Lee
Chesnut has
joined VH-1 as
VP/Music Pro- [B%
gramming, while &
Sal LoCurto has
been boosted to [
VP/Programmi-
ng & Program
Planning at the
channel.

These appointments follow the
recent elevation of Andy Schuon

VH-1/See Page 17

Chesnut

1930 Century Park West, Laos Angeles, CA 90067

tober 7 issue of R&R.

R&R Survey: Most Duopolies
Set Separate Sales Staffs

ixty-two percent of radio’s duopoly operations maintain

separate sales staffs, according to early resuits of R&R’s

industrywide annual compensation survey being conduct-
ed by the accounting firm Miller, Kaplan, Arase & Co.

Of the responses received thus far, 17% of respondents
were from duopolies that answered an inquiry regarding their
sales structure Thirty-eight percent maintain a single sales staff
to sell airtime on ali of the stations they own in a market.
Separate sales departments are in place at 62% of the stations.

Data for the compensation survey is still being gathered.
With the many changes in industry employment levels and job
responsibilities, the survey’s results will be instrumental in iden-
tifying recent trends. The results will be published in the Oc-

— George Nadel Rivin, CPA

Interep Sees 18-29 Growth

The much-maligned “Genera-
tion X” is actually a well-
educated, increasingly affluent
group of 18-29-year-olds who
shouldn’t be cast aside because
“Baby Boomers” outnumber
them, according to a report by
the Interep Radio Store’s
Research Division.

“Adults 18-29 have inherited
critical — if not insurmountable
— problems from the generations
that preceded them,” said Interep
Sr. VP/Research Director Elaine
Pappas, citing such issues as
federal deficits, environmental
cleanup, and saving Social
Security. ‘[This generation] will
have to spend their time ‘fixing,
not ‘doing.

Pappas’s report, *‘18-29-Year-
Olds Redefine The American
Dream,” concludes that the or-
iginal “latch-key kids™” haven’t
forgotten the economic lessons
forced on them while growing up
in two-incorne families. They be-
came savvy consumers at a
young age, handling family shop-
ping chores while their parents
worked.

Slower To Marry

Adults 18-29 have been slower
to marry than previous genera-
tions, and the Interep report
predicts some four million wili
never wed. Many have remain-
ed in their parents’ homes beyond

INTEREP STUDY/See Page 12

Ex-Radio GM Becomes Focus
0f Clinton’s Health Message

To help build public support
for his campaign to reform the
nation’s health care system, Pres-
ident Bill Clinton singled out a
radio industry executive at a
prime-time White House press
conference last Wednesday (8/3).

After former KLV(Q/Athens,
TX GM John Cox traveled to
Washington to advocate health
care reform, President Clinton
said, “Cox took this bus ride
across the country when his wife
was dying because she wanted
him to. She died during the bus
ride, he buried her two days ago,
and he came up here today to be
with us.”

Cox, who worked for then-Re-
ligious KLVQ in the late "80s,
said he falsely believed the sta-
tion was paying health insurance
premiums for his family. Upon
his termination, his wife, Jan-
ette, was suffering from what ap-
peared to be a stomach ulcer but

RADIO & RECORDS INC.
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was later was diagnosed as stom-
ach cancer.

Station officials dispute por-
tions of Cox’s account, but
wouldn’t discuss the case with
R&R.

‘Start Of The End’

“I’ve been in and out of the
radio business most of my life,”
Cox said. “That last time [with
KLVQ] was the start of the end.
When I became unemployed in
my mid-50s, insurance premi-
ums were far from my list of
priorities. My perception was if
you didn’t have insurance or you
didn’t have money, you didn’t see
the doctor. We didn't do anything
— like millions of Americans.”
Janette Cox died July 29.

As the Senate prepares to de-
bate health reform, the White
House is planning a blitz of radio
spots in ali 50 states, urging lis-

HEALTH/See Page 12
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Big Apple Duopoly Threatened

Emmis’s purchase of Summit’s WRKS-FM/
New York could be held up by a petition filed by
tipsheet publisher Vince Pellegrino.

See Page 8
EZ Money Sought On Wall St.

1994 DEALS TO DATE

Dollars To Date: $1,591,571,342
(Last Year: $1,552,372,131)

This Week's Action: $37,318,236
(Last Year: $65,548,040)

Stations Traded This Year: 808
(Last Year: 825)

Stations Traded This Week: 21
(Last Year: 23)

® WTPX-FM/Fort Lauderdale
(Miami) $21.25 million

L EZ Communications has filed to sell a $110 mil-
lion bond issue to the public and use part of the
cash to close on WUSL-FM/Philly.

New Age Broadcasting buys EZ Communi-
cations’ WTPX for $21.25 million, forms

DEAL DETAILS BEGIN PAGE B

duopoly.

See Page 8

Court May Force
FCC To Move

Agency faces eager developer, GSA review

The FCC may have to relocate from a pleasant urban area
to an isolated backwater soon, thanks to a decision last week
by a federal appeals court in Washington.

A three-judge panel from the Fed-
eral Circuit Court of Appeals said
“illegality permeated” the Commis-
sion’s three-year *“‘campaign to scut-
tle” its move to the Portals, a build-
ing site in Southwest Washington
flanked by Agriculture Department
buildings, a raised highway, and a
marina.

The FCC is currently scattered
throughout  several buildings in
Northwest Washington, surrounded
by the offices of communications at-
torneys and lobbyists. With the
Commission likely to fill the Portals
complex, these related entities would
be hard-pressed to find nearby space
in the mostly undeveloped area.

In No Hurry

The Commission isn’t rushing to
pack its bags. At its August meeting,
a day after the court ruling, Chair-
man Reed Hundt read from the
decision, emphasizing “the injunc-
tion does not direct the contract
award to a particular bidder . . . the
government retains the power to pro-
ceed with its award process or 1o ter-
minate the award process for any
legal reason.”

The agency may try more legal
maneuvers to avoid taking up resi-
dence in the Portals. “We're going
to make every effort . . . to make
sure that whatever headquarters we
select . . . meets the needs of our
employees and . . . our responsibil-

RADIO BUSINESS

ities to the public,” FCC General
Counsel Bill Kennard said at the
meeting.

The Commission’s new reorgani-
zation (R&R 8/5) may pop up as an
excuse for not moving. “In the light
of the reorganization . . . the space
needs of the agency and the layout
needs are clearly changing,” Hundt
noted.

A Waiting Game?

A Portals attorney says it’s just a
matter of time before the FCC
moves in: “It seems to me {Hundt]
hasn't been getting good legal or
political advice on this subject,” said
Elliott Levitas. “The sooner the

FCC comes to terms with this deci-
sion in a constructive and positive
way, the easier this will be.”

The battle began in December
1991, when the Portals won a bid
from the General Services Admin-
istration (GSA) to build a headquar-
ters for the Commission. But then-
FCC Chairman Al Sikes apparent-
ly pressured the GSA into canceling
the bid in 1992. The court said that
decision was “merely a pretext for
accommodating the FCC’s displea-
sure with the selection.”

The GSA said it “intends to com-
ply with the Court’s decision, and
counsel is reviewing the opinion
with the Department of Justice to
determine the next course of action.”

EARNINGS

Radio Firms Report Increased Income

vergreen Media Corp. (Nas-
Edaq: EVGM) reported sec-
ond quarter net income of
$6.1 million (58
cents per share,
based on 10.5
million shares),
compared to a
loss of $3.8 mil-
tion (64 cents per
share, based on
6.1 million shares)
a year ago. Net revenues were
$28.3 million, up from $22.8
million. Broadcast cash flow was
$11.8 million, up from $8.8 million.
“Evergreen’s impressive quarter-
ly broadcast cash flow resuits
refiect positively on the compa-
ny’s acquisition and operating
strategies,” said Chairman/CEO
Scott Ginsburg. “On a year-over-
year basis — excluding the first
six months’ performance of
WMVP-AM, our start-up Sports
radio station in Chicago — the re-
sults are even more dramatic: Rev-
enues increased 44%, and broad-
cast cash flow increased 49%
Evergreen Media owns 11 radio
stations.

remiere Radio Networks
P Inc. (Nasdag: PRNI) report-

ed second-quarter net in-
come of $383,000 (13 cents per
share), compared to a net loss of
$43,000 (one cent per share) a year
ago. Revenues were $4.3 million,
up 66% from $2.6 million.

“Our resuits clearly reflect the
success of our acquisition strat-
egy, said CEO Steve Lehman. “We
knew that purchasing new assets
would depress our eamings in

1993, but we also knew they were
important additions that would
begin to contribute to revenues
and earnings this year’

Premiere produces 18 syndicat-
ed programs, which are distribut-
ed to more than 2000 radio sta-
tions. It recently announced a
deal to sell its only O&0O, KZDG/
Denver.

iticasters Inc. (Nasdag:
C CITl), formerly known as

Great American Commun-
ications Company, reported
second-quarter net earnings of
$5.2 million (45 cents per share),
compared to a net loss of $12.4
million a year ago. Per share infor-
mation for the previous year was
not provided owing to the compa-
ny’s financial reorganization in De-
cember 1993. Operating cash flow
was $25.2 million, up from $20.8
million. Net revenues were $60.4
mitlion, up from $55.9 million. Ra-
dio revenues were $18.1 million,
down from $18.4 million.

Citicasters owns 13 radio sta-
tions and six TV stations.

acor Communications Inc.
(Nasdag: JCOR) reported
second-quarter net income

of $2.4 million (11 cents per share,
based on 21.4 million shares), up
from $736,000 (five cents per
share, based on 13.7 million
shares). Broadcast revenues were
$33.6 mitlion, up from $27.7 mil-
lion. Broadcast cash flow was $7.8
miilion, up from $5.9 miilion.
Jacor owns 13 radio stations.

aga Communications Inc.
S(AM EX: SAGA) reported

second-quarter net income
of $1.1 million (21 cents per share),
up from $552,000 (12 cents). Net
revenues were $11.8 million, up
from $9.2 million. Broadcast cash
flow was $4.5 million, up from $35
mitlion.

During the quarter, Saga com-
pleted acquisitions of WLZR-AM
& FM/Milwaukee and WAFX-FM/
Norfolk. Chairman/CEQ Ed Chris-
tian said the group’s recently ac-
quired stations “are progressing
on schedule and already making
a positive contribution to the
company’s operations”

Saga owns 24 radio stations
and has announced plans to ac-
quire its first TV station.

olyGram (NYSE: PLG) re-
P ported first-haif 1994 net in-

come of $132 miltion (73
cents per share), up from $115 mil-
lion (68 cents) a year ago. Net
sales were $2.04 billion, up from
$1.79 bitlion. All figures are in US.
doliars, converted from Nether-
lands guilders at the June 30 ex-
change rate.

PolyGram President/CEQ Alain
Levy said all segments of the
company's businesses contribut-
ed to the period's overall growth.
“Our performance in recorded mu-
sic was impressive given the rel-
atively few major international
releases in the period. he noted.

PolyGram’s businesses include
recorded music, music publish-

.ing, and movies.

~The Lund Consultants - The Experts in Radho Programming Consuling

Call John Lund for a Programming Evaluation™ of your station before the Fall ratings.
Ask John to ‘“‘name drop’ the top rated stations in your format and market size

who benefit from Lund strategic programming, music and marketing systems!

The Lund Consultants to Broadcast Management, Inc. 415-692-7777

“"ADULT CONTEMPORARY ¢ COUNTRY ¢ OLDIES * CHR » CLASSIC ROCK ¢« ARROW® ¢ NEWS-TALK
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“The Research
Group has been a

key part of our “We’re now

success. We're R
now the #1 A/C in

the market and a the #1 A/C ln
dominant #1 with
women as well.
And, one of our
A/C competitors
has just dropped out and changed formats. The Research
Group gave us a strategic direction that put us on top. They

are the best strategists in the business. And that’s what we
pay for.”

Philadelphia.”

Jerry Lee
President
B-101.1, Philadelphia

*Spring 1994 Arbitron.
AQH share, A25-54, M-S, 6A-12M.

The Research Group develops the right information, then uses a special
system of strategic planning to help you win—and stay strong—in tough, competitive
environments. Some managers may have the perception that using the best is pro-
hibitively expensive. With The Research Group, that is not true. Call today about
our availability in your marketplace and for prices which will fit your budget.

For great results like these,
call Larry B. Campbell, President, (206) 443-3888

In almost every field, there is a company that has earned a reputation as the leader.

The Research Group

America’'s Foremost Strategic Advisors To Media

2601 FOURTH AVENUE, SUITE 250 « SEATTLE, WA 98121 « (206) 443-3888
An employee-owned company
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WRKS Sale To Emmis Challenged

ince Pellegrino, Publisher of dance tip-

sheet S.I.N,, has carried his fight with

Emmis Broadcasting to the FCC, ask-
ing it to reject Emmis’s pending $68 million
purchase of Urban giant WRKS-FM/New York
from Summit Communications.

Pellegrino claims teaming the station with Rhythmic
CHR WQHT-FM would give Emmis too much power over
the music industry — power he claims it has already us-
ed “to stamp out a little potential competitor” He wams
Emmis “would solidify its control over the music airwaves
in New York ... and influence throughout the nation”

Included with the FCC filing was a copy of Pellegri-

no's New York lawsuit, which charges Emmis with unfair
competition and interference.

Pellegrino claims record company executives who'd
agreed to support his development of weeknight dance
programming during airtime leased from WNWK-FM/New
York deserted him after Emmis Exec. VP/Programming
Rick Cummings and WQHT PD Steve Smith sent out
faxes warning that Emmis would terminate its relation-
ship with “all parties connected with the project of de-
veloping WNWK as a part-time Dance radio outlet” They
subsequently said that didn't include record labels, but
Pellegrino said “the damage had already been done”

Cummings hadn't returned a phone call at R&R's
deadline.

EZ To Raise $110 Million

Z Communications (Nasdaq: EZCIA)

has filed with the SEC to raise $110 mil-

lion on Wall Street with a sale of Senior
Subordinated Notes.

Fairfax, VA-based EZ said the money will be used
to refinance existing bank debt and fund its pending $50
million acquisition of WUSL-FM/Philadelphia and WTPX-
FM/Miami (to be spun off for $21.25 million).

“EZ’s rapid growth is being driven in part by radio
station acquisitions,” said CFO Ron Peele. “A fong-term
public debt issue at this juncture will diversify the com-
pany's capital base and provide flexibility to pursue ad-
ditional station acquisitions”

TRANSACTIONS

New Age Broadcasting Doubles With

WTPX-FM For $21.25 Million

@ WSPB-AM & WSRZ-FM go to D&F Broadcasting for $5.55 million

Deal Of The Week

WTPX-FM/Fort Lauderdale
(Miami)

PRICE: $21.25 miilion

TERMS: Duopoly deal; asset sale for
cash

BUYER: New Age Broadcasting Inc.,

owned by Russ Oasis. He owns
WXDJ/Homestead (Miami-Fort Lau-
derdale) and one other station.
Phone: (305) 447-9595

SELLER: EZ Communications, a pub-
licly traded company (Nasdaq: EZ-

CIA), headed by President Alan Box.
EZ owns 15 stations and has agreed

to buy this station and WUSL-FM/
Philadelphia from Tak Communica-
tions for $50 million, but will spin off
this station when the Tak deal closes.
Phone: (703) 6911000

FREQUENCY: 106.7 MHz
POWER: 100kw at 984 feet
FORMAT: AC

#

KBFM, McALLEN-BROWNSVILLE, CHR, 12.7*
Jeffrey Hedgemon, VP/GM & Billy Santiago, PD

WNNK, HARRISBURG, CHR, 13.8*
Daniel Savadove, VP/GM & John O’Dea, PD

WBLX, MOBILE, URBAN, 15.3*
David Clark, VP/GM & ].B. Louis, PD

WXBM, PENSACOLA, COUNTRY, 17.0*
Lou Mahacek, VP/GM & Danny Sommers, PD

CONGRATULATIONS

To All Our Great Employees At Our Great Radio Stations!

IN EACH OF OUR MARKETS
FOUR FM STATIONS IN OUR GROUP
ALL FOUR #1 IN THEIR MARKETS!

CALENDAR/JUNE BROADCASTING
PHILIP J. GIORDANO, PRESIDENT & CEO

* Arbitron, Spring 1994, 12+, AQH, Metro Share, Monday-Sunday, 6AM-Midnight

TRANSACTIONS AT A GLANCE

® WBSA-AM/Boaz, AL $125,000

® KOQQ-FM/Bakersfield $1 million

©® KSXY-FM/Fresno $1.73 million

©® KOXR-AM/Oxnard, CA $350,000

© WIBW-FM/Jupiter, FL $1.73 million

® WSPB-AM & WSRZ-FM/Sarasota $5.55 million
® WLOV-AM & FM/Washington, GA $344,236

©® KQNS-FM/Lindsborg, KS $325,000

® KZMO-FM/Califomia (Jefferson City), MO $424,500
©® WIRY-AM/Plattsburgh, NY $175,000

® WXRC-FM/Hickory, NC $3.05 million

©® KALV-AM/Alva, OK $165,000

© KDDQ-FM/Comanche (Lawton), OK $175,000
©® KSLM-AM/Salem, OR $350,000

® WRRE-AM/Juncos, PR $57,500

©® KDOK-AM & KGLD-FM/Tyler, TX $300,000

® WZAM-AM/Norfolk $217,000

WBSA-AM/Boaz

PRICE: $125,000

TERMS: Asset sale for $6000 cash
and two promissory notes totaling
$119,000

BUYER: Sand Mountain Advertising
Company Inc., headed by President
Mark Huber. Phone: (205) 638-4237
SELLER: Watkins Broadcasting Inc.,
headed by President Roger Watkins
of Crossville, AL. Phone: (205)
593-4264

FREQUENCY: 1300 kHz

POWER: 1kw day/37 watts night
FORMAT: Religious

KOQQ-FM/Bakersfield

PRICE: $1 million

TERMS: Duopoly deal; asset sale for
cash

BUYER: Buckley Communications
Inc., owned by Richard Buckiey. He
owns KNZR-AM & KLLY-FM/Bakers-
field-Oildale, nine other stations, and
is selling one other. Phone: (805)
393-1900

SELLER: J&C Equinox XX L.P. It
owns KOQO-AM & FM/Clovis-Fresno.
Phone: (209) 454-7713

FREQUENCY: 99.3 MHz

POWER: 6kw at 154 feet

FORMAT: AC

KSXY-FM/Fresno

PRICE: $1.73 million

TERMS: Duopoly deal; asset sale
BUYER: EBE Communications Inc.,
owned by Ralph Guild of Paim Beach,
FL. it owns KFRE-AM & KNAX-FM/
Fresno, and four other stations. Guild
is also Chairman of Interep. Phone:
(407) 684-7488

SELLER: Headliner Radio Inc., head-
ed by President Ron Ostlund. It owns

T ————————— - WWW.americanradionistorv.com

KFIG-AM/Fresno. Phone:
268-8801

FREQUENCY: 1011 MHz
POWER: 10kw at 1076 feet
FORMAT: AC

(209)

KOXR-AM/Oxnard

PRICE: $350,000

TERMS: Asset sale for $5000 cash
and a $345,000 promissory note at
8% interest

BUYER: Albert and Jacquelyn Vera of
Oxnard. Albert Vera is the publisher
of Antenna, a monthly radio industry
trade publication. Phone: (805)
4870444

SELLER: Lotus Oxnard Corp., head-
ed by President Howard Kalmenson.
It owns 15 other stations. Phone: (213)
461-8225

FREQUENCY: 910 kHz

POWER: Skw day/tkw night
FORMAT: Spanish

WJBW-FM/Jupiter

PRICE: $1.73 million

TERMS: Duopoly deal; asset sale for
cash

BUYER: GGG Broadcasting Inc,,
headed by President/Director Susan
Goldsmith of Boca Raton, FL. She
owns WLMZ-AM/Jupiter and three
other stations. Phone: (407) 9970074
SELLER: Jupiter Broadcasting Corp.,
represented by Secretary/Treasurer
Paul Levine. Phone: (305) 530-1322
FREQUENCY: 995 MHz

POWER: 2kw af 310 feet

FORMAT: Variety

WSPB-AM & WSRZ-FM/
Sarasota

PRICE: $5.55 million

TERMS: Asset sale

BUYER: D&F Broadcasting Inc.,
headed by President Jon Femari. It

Continued on Page 10
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Music Scheduling Software

The fastest music scheduling and editing software
just got faster... and smarter!

The world famous music scheduling software
PowerPlay is being upgraded to

POWERGOLD!

A glimpse at some of the new features includes:

Customize the music log editor display -o your specifications.

Store research data on each song in your library with TEN custom fields.
Track, sort, and report on 100 songs with the all new Chart Manager.

Plus, POWERGOLD is fully compatible with the latest generation of live-assist and walk away
broadcast systems... like TM Century's Ultimate Digital Studio.

’REEE

o

Call (800) TM CENTURY or FAX (800) 937-2100

for furtherinformation about Power Gold... coming soon!

Edit the music log faster with new Song Highlighting and Custom Search & Replace features.
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RADIO BUSINESS

Murder Conviction Prompts KOLA Sale Opposition

oseph Jones, an LA. resident, has ask-
ed the FCC to hold hearings on the li-
cense of KOLA-FM/San Bemardino,

which until recently was owned by convicted
murderer Frederick Cote (R&R 7/15).

Jones asked the Commission to reconsider its ap-
proval of an application to transfer KOLA to broker Ray
Stanfield, who's acting as a court-appointed receiver. Stan-
field then applied to sell the station to a subsidiary of
Anaheim Broadcasting, which had aiready LMAd the sta-
tion from Cote, reinstating a deal Anaheim struck in 1992
to buy the station for $5 million.

According to Jones, the receivership shouldn't qual-
ify for the FCC's “Second Thursday Policy] which was
designed to protect innocent creditors of broadcast sta-
tions, because Cote himself will benefit from proceeds
of the sale.

Stanfield said only, “We are filing an opposition to
his petition”

Jones charged Cote is “a convicted murderer at-
tempting to make a mockery of Commission policy by
circumventing Commission rules” Cote was convicted
last month of hiring KOLA engineer Joseph David Miller
to kilt John Morell, the lover of Cote’s estranged wife.
Miller pled guilty to his role in the 1991 killing.

FCC Greenlights Settiement
In WAXQ/NY License Case

ast week, the FCC issued its long-

awaited approval of a settlement likely

to end years of battling over the license
renewal of Rock WAXQ-FM/New York.

Under the settlement, the Listeners Guiid Inc.
agreed to drop its petition to deny the license renewal,
as well as all challenges of FCC rulings against its mo-
tions, and its federal court appeal.

In return, station owner GAF Broadcasting agreed
to pay the Guild $110,000 and allow it free use for one
year of the mailing list the station compiled when it was
known as Classical WNCN.

TRANSACTIONS

Continued from Page 8

owns five other stations. Phone: (915)
544-8864

SELLER: Wilks-Schwartz Broadcast-
ing Inc., owned by Donald Witks and
Michael Schwartz. They own one
other station. Phone: (413) 781-1011
FREQUENCY: 1450 kHz; 106.3 MHz
POWER: 1kw; 3.6kw at 260 feet
FORMAT: Classical; Gold

BROKER: Blackbum & Company

WLOV-AM & FM/Washington
PRICE: $344,236

TERMS: Asset sale for $30,000 cash
and a 16-year, $314,236 promissory
note at 12% interest

BUYER: P&T Broadcasting Inc., own-
ed by Dennis Helmreich of Lexington,
GA. He owns WKVQ/Eatonton, GA.
Phone: (706) 678-2125

SELLER: PTAK Broadcasting Inc.,
headed by President Thomas Ptak of
Thomson, GA. He owns WKGQ/Mil-
ledgeville, GA and WMGZ/Sparta, GA.
Phone: (912) 453-9406

FREQUENCY: 1370 kHz; 1001 MHz
POWER: 1kw; 2.4kw at 200 feet
FORMAT: Religious; Country

KQNS-FM/Lindsborg

PRICE: $325,000

TERMS: Asset sale

BUYER: B-B Broadcasting Inc., own-
ed by Elizabeth and Bruce Chalmers
of Salina, KS. Phone: (316) 2411504
SELLER: Davies Communications

inc., headed by President E. Jerry
Davies. Phone: (316} 2411504
FREQUENCY: 959 MHz

POWER: 1.3kw at 455 feet
FORMAT: AC

KZMO-FM/California

(Jefferson City)

PRICE: $424,500

TERMS: Duopoly deal; asset sale for
$174,500 cash and a $250,000 prom-
issory note at 8% interest

BUYER: Brill Media Company L.P.,
owned by Alan Brili. He owns KLIK-
AM & KTXY-FMNefferson City and
nine other stations. Phone: (314)
634-2950

SELLER: Town and Country Com-
munications, owned by Ray and Sue
Rouse of California. They own KZMO-
AMi/California. Phone: (314) 796-3139
FREQUENCY: 94.3 MHz

POWER: 50kw at 500 feet
FORMAT: Country

BROKER: William Cate of Sunbelt
Media

WIRY-AM/Plattsburgh

PRICE: $175,000

TERMS: Asset sale for $25,000 cash
and a 10vyear, $150,000 promissory
note at 7% interest

BUYER: Hometown Radio Inc., own-
ed by William Santa of Plattsburgh.
Phone: (518) 561-0020

SELLER: WIRY Inc., headed by Presi-
dent Donald Pelkey. Phone: (518)
5631340

FREQUENCY: 1340 kHz
POWER: 1kw
FORMAT: CHR

WXRC-FM/Hickory
PRICE: $3.05 million
TERMS: Asset sale for cash
BUYER: Pacific Broadcasting Group
Inc., owned by David and Janet Ling-
afelt of Newton, NC. They own
WNNC-AM/Newton (Hickory-Morgan-
ton) and are buying WIRC-AM/Hick-
ory. Phone: (704) 464-4041

SELLER: Westcom Ltd., headed by
President Jerry Oakley. it is selling
WIRC-AM/Hickory to the buyer and
has an interest in one other station.
Phone: (704) 327-2953
FREQUENCY: 95.7 MHz

POWER: 100kw at 1020 feet

FORMAT: Rock

KALV-AM/Alva
PRICE: $165,000
TERMS: Asset sale for cash
BUYER: MM&K of Alva Inc., owned
by Robert Mitchel and Donald Met-
calf of Alva Robert Mitchel is a
brother to the seller. Phone: (405)
3271430

SELLER: Alva Omni Communica-
tions Inc., headed by President Mi-
chael Mitchel. Atva Omni Communi-
cations is 50% owned by Omni Com-
munications, which owns one other
station. Mitchbro Company owns the
other 50% and one other station.
Phone: (405) 254-2034
FREQUENCY: 1430 kHz

POWER: 500 watts

FORMAT: Gold

KDDQ-FM/Comanche
(Lawton)

PRICE: $175,000

TERMS: Asset sale

BUYER: Linda Allen of Midwest Ci-
ty, OK. Phone: (405) 737-5279
SELLER: Harold Cochran of Kings-
ton, OK. Phone: (405) 564-3043
FREQUENCY: 96.7 MHz

POWER: 3kw at 300 feet

FORMAT: AC

KSLM-AM/Salem

PRICE: $350,000

TERMS: Duopoly deal; asset sale for
a seven-year, $350,000 promissory
note at 8% interest

BUYER: Willamette Broadcasting
Com. Inc., owned by Michael and Pat-
sy Frith of Salem. They have an in-
terest in KYKN-AM/Keizer (Salem).
Phone: (503) 390-3014

SELLER: K-Salem Communications
Inc., headed by President/Director
Dempsy Sullivan. Phone: (503)
363-1390

FREQUENCY: 1390 kHz

POWER: 5kw day/1kw night
FORMAT: Gold

erto Rico
WRRE-AM/Juncos
PRICE: $57,500
TERMS: Asset sale for $40,000 cash
and a two-year, $17,500 promissory
note at the prime rate plus 2% in-
terest

BUYER: Radio Emanuel Inc., a non-
profit company represented by board
member Jaime Reyes of Carolina, PR.
Phone: (809) 734-8060

SELLER: Radio Redentor Inc., a non-
profit company represented by VP
Rev. Miguel Cintron. it owns one
other station. Phone: (809) 7516318
FREQUENCY: 1460 kHz

POWER: 500 watts

FORMAT: Spanish

KDOK-AM & KGLD-FMyler
PRICE: $300,000

TERMS: Stock sale for cash
BUYER: H. Ward Lay Jr. of Dallas, in-
creasing his stock interest in Gleiser
Communications Inc. from 40.7% to
74.8%. Gleiser Communications is
buying one other station. Phone: (214)
9220222

SELLER: Paul Gleiser decreasing his
stock interest in the company from
59.3% to 25.2%. Phone: (903)
593-2519

FREQUENCY: 1330 kHz; 921 MHz
POWER: 1kw day; 77 watts night

WZAM-AM/Norfolk

PRICE: $217,000

TERMS: Asset sale for $137,000 cash
and an $80,000 promissory note
BUYER: J4 Broadcasting Company
Inc., headed by President/Director
John Thomas Jr. of Cincinnati. He
has an interest in one other station.
Phone: (513) 281-7180

SELLER: Hampton Roads Radio Inc,,
headed by President Stephen Brisker.
He owns one other station. Phone:
(703) 978-2619

FREQUENCY: 1110 kHz

POWER: 50kw daytimer

FORMAT: This station is dark.

AC...#1 25-54 WOMX, Orlando

Rick Weinkauf, GM

Nick Sanders, f-};':'{{:'f'ﬂm Director

(703) 648-0000
Americas most recommended AC and CHR consultants
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e A TWO-Hour Nomination Special

| r v ‘ on CD for CHR, AGR and

MUSIC TELEVISION®

Alternative formats with the Music
of the best videos of the year.

and INTERVIEWS with the stars.

36 BACKSTAGE REPORTS over

rrom RADIO CITY MUSIC HALL the three days leading up to
Thursday, September 8th

ALV

the BIG NIGHT, and LIVE updates

during the show for CHR, AOR,

Alternative and Urban.
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RADIO NETVWORKS

Call your PREMIERE representative NOW...at 818 377 5300.
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NEWSBREAKERS.

RCS Purchases Digital Supplier

& Byrne now VP/Broadcast Digital Audio Systems

Scarsdale, NY-based Radio
Computing Services is acquiring
Ontario, Canada-based Media-
comp as part of its development of
digital studio and production room
offerings. Mediacomp President
Richard Byrne will become RCS
VP/Broadcast Digital Audio Sys-
tems. He’ll specifically direct the
ongoing development of RCS’s
digital control room product,
Master Control.

*“It’s an exciting time for radio

Perun
Continued from Page 1

row him from time to time to
work with Gannett Radio. We
believe that Steve will take KIIS
and Top 40 radio to the high re-
gard it deserves in Los Angeles.”

and audio broadcast media in gen-
eral,”’ remarked RCS President
Andy Economos. ‘‘Radio people
are already seeing the amazing po-
tential of digital audio storage and
how it impacts on the local level
directly and profoundly. Our rela-
tionship with Mediacomp has al-
ready been a few years’ worth of
exciting cooperative projects, and
I know this new venture will only
solidify both companies’ postures in
the worldwide broadcast industry.*

“I'm leaving the best job of my
life as a programming consul-
tant,” Perun told R&R. “But
there’s only one KIIS, and to-
gether we'll figure out what we
must do return KIIS to domin-
ance. 1 also look forward to
working to ensure the continued
success of the Gannett Radio
Division.”

Versteeg Sta. Mgr., GSM At N.0. Trio

Eve Versteeg has joined Radio
Equity Partners’ New Orleans
Country trombo as Station Manager
of KGTR-FM and GSM of
WNOE-AM & FM. She had spent
nine years at crosstown News/Talk
WWL, most recently as GSM.

“These stations have deserved a
strong visionary sales leader for
some time,” said REP Regional VP/
KGTR & WNOE-AM & FM GM
Thomas Kennedy, to whom

Wyatt offered “no comment™
on his departure from KIIS. Kaye
explained, “The split was caus-
ed by philosophical differences.
We will fulfill all of our contrac-
tual obligations to him.”

Versteeg will report. “Eve is par-
ticularly qualified to elevate the per-
formance of these sales departments.
The combination of Eve and [KGTR
OM] Ted Stecker gives us the
strongest management team I've ever
worked with.”

Perun’s programming career
includes stints at WZOU/Bos-
ton, WBSB (B104)/Baltimore,
WHY1/Miami, KBEQ/Kansas
City, and WLS-AM & FM/
Chicago.

Versteeg commented, ““1 envision
WNOE and KGTR as future market
leaders, setting a new standard in

market billing levels.”

DISCOVER THE POWER

The best way ever to reach potential
new listeners for your radio station!

Our exclusive computer program finds your
potential new listeners through television. We
measure this audience delivery in Power
Points because unlike non-selective demo
points, you can now reach listeners by format
preference. yourss Power Points capture
more of your competitors’ P1's and P2's —
up to Q0% each week — to build cume.

If you manage a duopoly the selectivity of
Power Points enables you to air simultaneous
TV schedules without compromising either audi-
ence. Your promotions take audience from
your competifors, not your own station.

Best of all, Power Points cost no more. Your TV
schedules reach more of the right listeners, more
often, for greater impact. Call us today to learn how.

BBROADCAST
MARKETENG
GRroup

POWER MEDIA PLACEMENT

3100 Broadway, Suite 318 » Kansas City, Missouri 64111
Phone (816) 753-3277 = Fax (816) 561-0800

Laa Gl 4 P o o B A Bt Bl s, iR

7122).

our sales team.

Kirby Promoted To WMAQ/Chicago GSM

WMAQI/Chicago LSM Julie Kirby has been promoted to GSM. She
succeeds Weezie Kramer, who recently was upped to VPIGM (R&R

“I am thrilled to recognize the contributions Julie has made to
the station during her tenure here by promoting her’ Kramer com-
mented. “She is extremely talented and will be an excellent leader for

Kirby joined WMAQ in 1988 as an AE. She was elevated to NSM
in 1991, and became LSM in 1992.

“
Tribune B’casting Ups Dowdle, FitzSimons

Tribune Company Exec. VP and Tribune Broadcasting Co. Presi-
dent/CEQ James Dowdle has been named Exec. VP of the newly
created broadcast and publishing entity, Tribune Media Operations.
This restructuring unites the company’s broadcast, publishing, enter-
tainment, and baseball operations into a single business unit.

Concurrently, Tribune Television President Dennis FitzSimons has
been promoted to Tribune Broadcasting VP He will take responsibili-
ty for the company’s six-station radio group, eight TV stations, Tribune
News Network, and Tribune Entertainment Co.

Tribune VP/Radio Wayne Vriesman will now report to FitzSimons.

Hea”h Continued from Page 3

listeners to tune into Clinton’s night-
ly two-minute health care inforner-
cials on CNN.

In contrast to those ads, Empower
America — a conservative political
group comprising William Ben-
nett, Jack Kemp, and Jeane Kirk-
patrick, among others — has

‘launched a series of new ads de-

nouncing health care reform pro-
posals. The ad, timed to coincide
with the beginning of Senate debate
on the issue, will run in Washington,
DC and throughout South Dakota,
where Sen. Tom Daschle is seek-
ing to replace Sen. George Mitchell
as Senate Majority Leader.

KFRC

Continued from Page 3

exiting a similar post at crosstown
KIOI.

Alliance President/CEQO John
Hayes Jr. commented. “Will has
demonstrated skills and motivational
abilities that will provide KFRC
with the leadership it needs both
now and for the future”” Hayes in-
dicated Schutte’s former slot will
soon be filled and upgraded to a
VP/GM title.

Schutte told R&R, “I'm honored
to have John Hayes's confidence to
step into this job. Having been ex-
posed to many great radio stations,
I’'m in a position to lead these sta-
tions forward. These are legendary
call letters. and we'll make it a high-
performance station for the *90s.”

Regarding O'Brien, Schutte re-
marked to R&R, “I've known him
for well over 10 years. He brings in-

“stant credibility and is known for

leading high-performance sales de-
partments.” Prior to his two years at
KIOI, O'Brien was GSM at cross-
town KNEW & KSAN.

Before becoming KYCY Station
Manager six months ago, Schutte
was KFRC’s Sales Manager. His
other Bay Area radio experience in-
cludes KYUU (now KFRC-FM)
AE. KCBS-AM NSM, and KSFO
& KYA GM. He also has served as
Regional Manager for McGavren
Guild's San Francisco office and
Western Division Manager for Dur-
petti & Associates’ Los Angeles
branch.

Interep Study

Continued from Page 3

their teen years, cutting costs to cope
with soaring college expenses. This
generation understands the value of
an education — although it now
takes 5.8 years to complete the av-
erage four-year degree. “They will
emerge as a generation with higher
education levels than any in our
country’s history,” said Pappas.

Power At Work

According to the report, “Because
they are fewer in number, today’s
adults 18-29 wield a lot of power in
the workplace.” It notes many are
opting for security and job satisfac-
tion in America’s new suburbs,
rather than attempting to climb the

big-city corporate ladder — having
witnessed the recent impact of cor-
porate restructuring.

Affordable housing is also a ma-
Jjor concern — a surprising 43.5%
of 18-29s own their own homes. One
in three has an annual household in-
come of $40000 or more.

Overseas Influx

Immigration is helping to swell
the ranks of the post-baby boom
generation. Three million immi-
grants are already counted in the
45-million-strong 18-29 demo, and
further immigration will help it grow
to 47 million by the end of this
decade.

Copies of the report are available
from Interep for $100. Call (212)
916-0700 for more information.

VwWVVW.allielriccinauorinstorv.corm
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NEWSBREAKERS.

Radio

® DENNIS MOCKLER has been pro-
moted to President/GM & COO for
Regional Radio Corp. MARK
STEVENS advances to VP/Program-
ming at the company’s WJXQ-FM &
WIBM-FM/Lansing, MI. Mockler and
Stevens joined UXQ in 1988.

@ BILL BRADLEY has been named
VP/GM/part owner of KORD-AM &
FM/Tri-Cities, WA. Bradley exited his
OMIPD post at KUPL-AM & FM/Port-
land last month to join Deschutes
RiverTri-Cities Operating Co., which
closed its purchase of KORD last
week.

® PAM CLARKE — most recently
NSM at KZKX-FM & KTGL-FM/Lin-
coln, NE — assumes GSM duties at
crosstown KIBZ-FM & KKNB-FM.

o WILLIAM ABRAMSON shifts to
WZZO-FM & WAEB-AM & FM/Allen-
town as Director/Vendor/Co-Op. Pre-
viously AE at WXTU-FM/Philadelphia,
he also will serve as Sales Manager
for WZZO.

® TONI MARTIN moves to WCKX/
Columbus, OH as Community Af-
fairs/Promotion Director. Prior to her
appointment, she was AE at cross-
town WVKO.

Records

® SHEILA ELDRIDGE — a public re-
lations veteran — heads to Perspec-
tive Records as VP/ICommunications.

® JEFFREY LEVY has been ap-
pointed Sr. Director/Business Affairs
at PolyGram Holding Inc. He previ-
ously was a Sr. Associate at Grub-
man, indursky, Schindier & Goldstein.

® WINNIE WONG rises from Pub-

licist to Director/Publicity in A&M
Records’ East Coast office.

® JANE BOGART has been named
Associate Director/Advertising at
Capitol Records. She formerly was a
copywriter at Warner Bros. Records.

® PAUL DeGOOYER and TODD
GLASSMAN have been tapped as Sr.
Product Manager and Product Man-
ager, respectively, at TriStar Music.
DeGooyer previously was US. Label
Manager for Caroline’s Real World
Records; Glassman was TriStar's Mar-
keting Asst.

&
Boh Trumpy

newest football broadcast star.

No one can better provide the insight to players and teams
around the league as well as Howie Long, who retired last year
after 13 seasons as one of the best defensive linemen to play in
the NFL. Howie will play a major role as studio host for the Fox
network NFL telecasts this season and is destined to become the

©® MARGARET VANGELI segues to
Atlantic Records as Director/Interna-
tional Media Relations. She most re-
cently worked at Bon Jovi
Management.

® LINDA PAGLIARO joins Arista
Records as Director/Production as
the label restructures its Production/
Manufacturing/Purchasing Depart-
ment. Prior to her appointment, she
was Associate Director/Production at
PolyGram Group Distribution. Other
department additions: MICHAEL
POLLARD exits GRP Records’ Direc-
tor/Product Administration post for
Associate Director/Preproduction
duties; former PolyGram Records
Copy Coordinator DOUG JOSWICK
becomes Associate Director/Packag-
ing Copy.

® TORRIE DORRELL becomes Direc-
tor at Kid Rhino, which also wel-
comes ROBIN FREDERICK as
Director/A&R/Production. They previ-
ously worked at Walt Disney Records.

® MIRAMAR RECORDINGS has
signed Pure & Simple Music — own-
ed by recording artist/producer Chris-
topher Peacock — to an exclusive,
long-term distribution deal; (206)
286-4433.

PROS ON

THE LOOSE

Tim Brough — Editoriwriter
Mac Report (615) 883-9632

The Byrd — Morning man
KSHE/St. Louis (314) 862-2973

Brad Christman — PD/
News & Sports Director
WCBG/Chambersburg, PA
(717) 263-4072

Tom Gallagher — PD/morn-
ings WZOQ/Lima, OH (419)
225-7782

Jack Holiday — Promotion
Director/nights WMJl/Cleve-
land (216) 481-2000

Jo McNorton — Business
Manager KFRG-FM & KOOJ-

FM/San Bernardino (909)
622-7474

©® TRILOKA RECORDS has created
the Other Worldly label, featuring
spoken-word recordings and ambient
music; (505) 820-2833.

National Radio

©® SHANE COPPOLA steps up from
Director to VP in Metro Networks’
Corporate Development Department.

©® MARCIA HRICHISON has been el-
evated to Director/Creative Develop-
ment for Westwood One’s Entertain-
ment Division. She most recently
served as senior producer/writer for
the network’s “Off The Record” and
“On The Edge” series. In other news,
WW1 Entertainment has secured ex-
clusive radio rights for the Rolling
Stones’ “Voodoo Lounge” tour. The
network will provide broadcasts of
the band’s performances in early Oc-
tober, along with interviews, tour re-
ports, and specials throughout the
length of the tour. The network aiso
announces the exclusive radio simul-
cast of HBO's “Barbra Streisand The
Concert” (August 21, 9-11pm ET/PT),
(310) 840-4383.

© CBS NEWS RADIO is set to pro-
vide 15 Woodstock '34 news updates
from both Saugerties, NY and the or-
iginal Bethel, NY festival site. The
90-second updates will air at :20 and
:31 minutes past the hour, from Aug-
ust 12 at 5:20pm to August 14 at
8:31pm (all times Eastern). More
Woodstock coverage will be provid-
ed by CBS SPECTRUM RADIO NET-
WORK, whose affiliates will receive
NewsBrief reports (August 12, 4:30-
8:30pm) and a series of 60-second
Special Reports (August 13, 10:30am
through August 14, 6:30pm) from cor-
respondents Jim Chenevey and Chris
Stanley. Meanwhile, CBS Radio's
“House Of Blues Radio Hour” will of-
fer “Wavy Gravy’s Woodstock Flash-
back Features,” 90-second segments
comprised of sound bites and inter-
views with festival artists and pro-
moters as well as Woodstock '69
trivia; (212) 975-3773.

® “THE M!KE SHOCKMEISTER
SHOW” is available as an hourlong
preproduced daily radio program. The
show — whose theme is “anti-Rush
Limbaugh, anti-conservative, and pro-
Clinton” — features parody material,
interviews, cash-prize contests, and
more; (818) 301-0867.

Changes

AC: KXEZ/Los Angeles names vet-
eran L.A./Orange County news,
sports, and traffic personality Tammy
Trujillo News Director . . . KMOV-TV/
St. Louis reporter Mary Phelan joins
Ed Goodman as KEZK/St. Louis mor-
ning drive co-host . . . Middayer Dirk
Steele shifts from WEZB/New Or-
leans to KWMX/Denver . . . WMAG/
Greensboro MD Kim Carson exits to
become WMYX/Milwaukee's Love
Songs host . . . KEYN/Wichita morn-
mg team Jack & Joe move to
WMXC/Charlotte for wakeup duty
... WDCK/Richmond Production Di-
rector Brian Sands joins
WRVR/Memphis in a similar capaci-
ty ... Dave Ryan Ileaves
KMGL/Oklahoma City for nights at
crosstown KYIS, which also appoints
Bruce Reed Production Director . . .
WRMF/West Palm Beach appoints
Buzz Jackson (aka Andrew Ren-
inger) Asst. MD/night personality . . .
KKLI/Colorado Springs Promotion Di-

rector Greg Allen adds PM drive:

duties . . . Now Hot AC, WMRV/Bing-
hamton, NY has a new on-air lineup:
Steve Willett & Debbie Hoy (morn-
ings); Rita Kelly (middays); OM Bill
Sheridan (PM drive); ‘“‘Dangerous’’
Dem Jones (nights); Dave Lozzi
(overnights) . . . WQLH/Green Bay, W1
names Jimmy Clark PM driver . . .
Rebecca Voss segues from mornings
at Country WHPO/Hoopston, IL to
middays at WLRW/Champaign, IL . . .
WHLI-AM & WKJY-FM/Long Island
tap Michael Banks, Ellen Frank,
and Jeff Oliver as AEs.

Alternative: Former KNNC/
Austin  APD/MD/middayer Paal
Kriegler joins KKNB/Lincoln, NE for
evenings. He replaces Brian Davis,
who exits to pursue other interests
. . . Sandra Patyk exits WFOX/Atlan-
ta for Promotion Coordinator duties
at WXRT/Chicago.

Classic Rock: WXRK/New York
welcomes Chris Washington as Asst.
Promotion Director.

Progressive: KFOG/San Fran-
cisco Asst. MD Linda Christie exits.

Rock: KBER/Salt Lake City ups
overnighter Kevin Eason to nights.
He replaces Casey Baird, who moves
to crosstown KLZX. KBER sales staf-
fer Scott Woodmansee ups his air-

shift from weekends to overnights.

THE HOTTEST PRO FOOTBALL PROGRAM

And it's Market Exclusive!

“Inside Pro Football,” hosted by Bob Trumpy and Howie
Long, is a one-hour weekly program that will preview
the upcoming weekend games and the hottest topics
around the NFL. Debuting August 29, 1994, “Inside Pro &
Football” will be the most insightful, controversial, and entertaining pro 4
football program ever heard on network radio.

After an outstanding all-pro career with the Cincinnati Bengals, Bob
Trumpy is now the No. 1 color analyst on the lead NBC game of the
week, has broadcast the last two Super Bowls for NBC Television, and
has broadcast two Super Bowls for NBC radio.

® Weekly one-hour program through NFL season (23 weeks
beginning August 29, 1994, through February 5, 1995).

@ Recorded on Thursday and delivered via satellite begin-
ning Thursday night to provide the most topical and timely informa-
tion regarding the week’s upcoming games.

@ Can be aired from Thursday night to 12:00 noon EDT on Sunday.

@ Available on barter basis.

each month.

106 and 126 respectively.

Records: Jon McHugh advances
from Marketing & Operations Man-
ager to Director/Film Music at A&M
Records . . . Marketing Coordinator
Robyn Davids shifts from EMI
Records Group to Kid Rhino.

National Radio: Michael Wex-
ler and John Hulme are writing and
producing *‘Vanishing Point.” Describ-
ed as an ‘“‘old-time radio drama with
a modern flavor,” the program is pro-
duced digitally, features music from
all genres, and currently airs on var-
ious stations nationwide; (910) 343-
4310.

Marriages

WHEE/Ft. Wayne MD/night
talent Zack Skyler to Jamie
Ormsby, July 23.

Island Records act Cranber-
ries lead singer Dolores
O'’Riordan to Don Burton, Ju-
ly 18.

WROX/Norfolk PD Chris
Corley to former WZGC/Atlan-
ta night talent Caroline Mure,
June 25.

Births

WWSW/Pittsburgh Director/
Creative Services Mikey Razor,
wife Peedy, son Keaton Lee,
August 6.

Wamer Bros. Records St.
-Louis promo rep Bob Hatha-
way, wife Capitol Records St.
Louis promo rep Debbie, son
Graham, August 5.

Steelworks Producer Ben
Steel, wife Steelworks office
manager Valerie G., daughter
Christine Lenore, August 4.

WOVV/West Palm Beach
Production Director Steve
Nichols, wife Cindy, son Ben-
jamin Adam, August 1.

WSTW/Wilmington PD Mike
Sommers, wife Cecilia, daugh-
ter Corrin Frances, July 30.

A&M Records Sr. VP/Sales
& Distribution Richie Gallo,
wife Dawn, son Carter James,
June 15.

Condolences

Mandrell Management pub-
licist Jeannie Ghent, 45,
August 2.

@ Produced by INSIDE SPORTS Broadcasting, a division of

INSIDE SPORTS magazine, the nation’s No. 1 monthly sports magazine.

@® “Inside Pro Football” will be cross-promoted in INSIDE SPORTS maga-
zine and Football Digest, reaching more than 6,000,000 potential listeners

“Inside Pro Football” is the perfect program to enhance your image,
.. ratings, and TSL. The majority of Pro Football fans are interested
not only in “their” team, but teams throughout the league.
Reserve an hour each week for “Inside Pro Football” by calling
* Tom Horowitz or Randy Stumpf at (708) 491-6440, Extension

Howie L ong

Join Stations like WFAN-New York, WMVUP-Chicago, KNBR-San Francisco and XTRA-LA/San Diego

Call now to check on availability.

WWW americanrsa o ory com. .
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““Hey, Buzz! | don’t think we were
the first ones here?”

When there are new programming worlds to explore, it's great to know there is someone like
MusicSCAN to help you push the envelope. Wﬁefher it’s a duopoly, niche forfncf, tight playlist, or
any other programming challenge, you can depend on MusicSCAN to keep you on course as you
blaze new trails. Take one small step...call for more information on the most advanced music

scheduling software on the planet...or beyond.

v %g@CAN

Music Scheduling with an Edge
205-987-7456
MusicSCAN is a trademark of TAPSCAN, Inc.
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R&R OVERVIEW

Keith: ‘We Still Won't Die!’

“ n any given night
were still a damn
good band,” says

Keith Richards, caught on the
cover of Roiling Stone with the
other Stones. “And on some
nights, maybe even the best band
in the world. So screw the press
and their slagging about the Ger-
itol Tour. You assholes. Wait until
you get our age and see how you
run. | got news for you. We're still
a bunch of tough bastards. String
us up and we still won't die” He
says he was so mad at ex-bassist
Bill Wyman for quitting the band,
he considered “making him play
at gunpoint”

Wyman and Eric Clapton were
turned away from a London party
for UB40 because the young
bouncers didn't recognize them
— and the rockers couldn’t face
explaining who they were (Star).

More Michael & Lisa

And the tabloids keep pumping
it out ... The National Enquirer re-
constructs the events that led to
the Presley-Jacksons’ first premar-
ital nuit damour. The Star reveals
“Lisa Marie Is Pregnant with Jack-
son's Baby!" — three months
pregnant.

The Globe reports that when-
ever his wife enters a room, Jack-
son sings one of her dad’s songs,
which others find embarrassing.
And ... “Viva Las Vegas” is their
special “honeymoon song” — the
staff knows not to knock when it's
playing in the bedroom.

In People's six-page cover story
on the marriage, ex-MJ manager
Frank Dileo suggests, “Maybe
he'll produce a solo album for her”

In other Jackson news, Janet
had to rent storage space to
house her swelling condom col-
lection, which she started be-
cause fans shower her with them
onstage (Globe).

Livin’ Large

eal tells Rol- |
Sling Stone,
“You live one way
for 26 years and
suddenly there’s a
dramatic change.
Five years ago |
would get annoy-
ed when my dole
check arrived a'!
day late. The next Seal
thing | know, I'm getting pissed
off if my limo didn't turn up’
The Globe alleges Mariah Car-
ey likes to hang upside down dur-
ing her $300 haircuts. And the
National Enquirer says she re-
cently pulled up in her limo at a
popular NYC spot, waited until
two bodyguards had checked the
place out, then ran in with both
hands covering her face. All for a
Haagen-Dazs ice cream cone!

Ebony & Ivory

Vibe cover star Public Enemy’s
frontman Chuck D calls Marv Al-
bert his vocal influence and “the
most soulful white man around”

“| pride myself on keeping my
acts street, boasts “rap impresar-
io” Russell Simmons. /n Style
visits him at his Bridgehampton
weekend house, where he hosted
a barbecue for pals like Oliver
Stone, Bill Bellamy, and Woody
Harrelson. Want the recipes?
They're all there.

Attention Shoppers

Toni Braxton talks shopping
with Efie: “I love to shop, and |
take it pretty seriously. . . . Centain
things | won't do — like pay $70
for a T-shirt. But | will pay $3000
for a Barry Kieselstein-Cord belt”

David Geffen picked up the tab
for Keanu Reeves'’s $11,500 shop-
ping spree at Barney's in Beverly
Hills (Stan).

Copped Out

Spin Doctors singer Chris Bar-
ron calls the Police “one of
the best things about the '80s. Su-
perb and consummate musicians.
With ‘Synchronicity, they brought
the band to an ultimate apex and
then stopped, which | have a lot
ot respect for” (Rolling Stone).

Love Spit Love

“She has her shortcomings,
God knows. But the one thing for
sure is that she’s unbelievably in-
telligent. Even her worst enemies
would acknowledge that” — At-
lantic President Danny Goldberg,
quoted in Entertainment Weekly's
cover story on Courtney Love. Al-
SO0 quoted: Mercury VP/PR
Howard Paar, Lemonheads lead-
er Evan Dando, Smashing Pump-
kins frontman Billy Corgan, Faith
No More’s Roddy Bottum, and
Kurt's mom, Wendy O’Connor,
who speaks publicly about her
dead son for the first time. She
says Frances Bean talks daily to
a tapestry image of Jesus, calling
it “Daddy” and telling it everything
that happens to her.

Love also pops up in the “Elle
25" (“bets for the fall's hottest
names”), along with R.E.M.

2 Dope

Lollapaiooza headliners were al-
lowed input on second-stage
booking, but Beastie Boys mem-
ber Mike D went farther than most,
in an effort to boost the hip-hop
quotient. Says booker John Rubeli,
“Mike D and | went back and forth
dozens of times about different
bands. I'd say, ‘You're weak! Hed
say, ‘You're wack! Wed weak and
wack back and forth, and finally
we'd come up with something that
was dope” (Rolling Stone).

Each week R&R sneaks a peek through the nation's consumer
magazines in search of everything from the sublime to the
ridiculous in music news. R&R has not verified any of these reports.

TOP TEN SHOWS
AUGUST 1.7

1 Grace Under Fire

2 Frasier

3 Home Improvement

4 Seinfeld

5 Roseanne

6 20720

7 Movie (Sunday)
(‘Yane's House")

8 60 Minutes

9 Dateline NBC (Thursday)

10 Murder, She Wrote

Source: Nielsen Media Research

All show times are EDTIPDT unless oth-
erwise noted, subtract one Hour for COT.
Check listings for showings in the
Mountain time zone All listings subject
to change.

COMING NEXT WEEK

Friday, 812

* Stuttering John and
Laloya Jackson, “Late Night
With Conan O'Brien” (NBC,
12:35am, Saturday).

* Rob Wasserman and An-
dreas Vollenweider, “ABC In
Concert” (check local listings).

Saturday, 813

* Huey Lewis & The News:
Four Chords And Several
Years Ago” — an hourlong per-
formance special featuring
Lloyd Price and Sam & Dave's
Sam Moore — debuts on PBS
(check local listings).

* Rodney Crowell, Little
Texas, the Nitty Gritty Dirt
Band, and Tanya Tucker, “ABC

In Concert Country” (check
local listings).

WOODSTOCK 9% Nrile) e

* Arlo Guthrie, Richie
Havens, Janis lan, Jetferson
Starship, Joni Mitchell, and
John Prine perform on
“Troubadors Of Folk Music; an
hourlong special premiering
on PBS (check local listings).

*The Who: 30 Years Of
Maximum R&B” — an
hourlong performance
documentary which aiso
showcases interviews with
Bryan Adams, Eric Clapton,
and Keith Richards — debuts
on PBS (check local listings).

* Joe Williams, “The Tonight
Show With Jay Leno” (NBC,
11:35pm).

Tube Tops

Aerosmith, Allman Brothers
Band, Amrested Development,
the Band, Blind Melon, Jimmy
Clitf's Reggae Jam, Joe
Cocker, the Cranberries, Cy-
press Hill, Bob Dylan, Melissa
Etheridge, Peter Gabriel,
Green Day, James, Metallica,
the Neville Brothers, Nine Inch
Nails, Porno For Pyros,
Primus, Red Hot Chili Pep-
pers, Paul Rodgers’s Rock &
Blues Review, Rollins Band,
Salt-N-Pepa, Santana, Spin
Doctors, Tratfic, Violent Fem-
mes, Youssou N’'Dour, and
Crosby, Stills & Nash, among
others, are slated to perform
from Saugerties, NY when
PolyGram Diversitied Enter-
tainment presents two days of
“Woodstock '94” on Viewers
Choice and Request TV PPV
channels (Saturday and Sun-
day, 8/13-14; check local
listings). MTV also plans to of-
fer portions of the three-day
concert throughout the week-

end; Media America will carry . *Crosby, Stills & Nash,
a live radio simuicast of the Late Show With David Letter-

event. man” (CBS, 11:35pm).

Tuesday, 816

* EY.C. perform on CBS’s
two-hour “12th Annual Miss
Teen USA Pageant” (9pm).

* Milla, “Conan O'Brien”
(12:35am, Wednesday).

Wednesday, 817

* Kiss, “Conan O’Brien”
(12:35am, Thursday).

Thursday, 8H8

* Frank Zappa is profiled on
“Biography,” an hourlong spe-
cial making its US. TV debut
on A&E (8pm EDT/5pm PDT).

e Babyface, “Jay Leno”

WEEKEND BOX OFFICE
AUGUST 5.7

1 Clear And Present $20.34
Danger (Paramount)*

2 The Mask $15.23
(New Line)

3 Forrest Gump $1418
(Paramount)

4 The Little Rascals $10.02
(Universal)*

5 True Lies $9.18
(Fox)

6 The Client (WB) 3714

7 The Lion King $7.07
(Buena Vista)

8 It Could Happen $5.01
To You (TriStar)

9 Angels In The $2.98
Outfield (Buena Vista)

10 Airheads (Fox)* $191

All figures in millions
© First week in release

Source: Entertainment Data Inc.

COMING ATTRACTIONS:
Opening in limited release this
week is “The Adventures Of
Priscilla, Queen Of The
Desert,” starring Terence
Stamp and Hugo Weaving.
The film’s forthcoming Mother/
Island soundtrack LP features
a remix of Alicia Bridges’s “I
Love The Nightlife] along with
vintage tunes by the Village
People, Abba, Peaches &
Herb, and more.

CURRENT
® THE MASK (Chaos/Columbia)
Single: (I Could Only) Whisper .. /Harry Connick Jr. (Columbia)
Other Featured Artists: Tony Toni Tone, Xscape, K7
® FORREST GUMP (Epic Soundtrax)
Featured Artists: Elvis Presley, Aretha Franklin, Jefferson Airplane
® TRUE LIES
Single: Sunshine Of Your Love/Living Colour
(Lightstorm/Epic Soundtrax)
® THE LION KING (Walt Disney)
Singles: Can You Feel The Love Tonight/Elton John (Hollywood)
Circle Of Life/Elton John (Hollywood)
® /T COULD HAPPEN TO YOU (Columbia)
Featured Artists: Mary Chapin Carpenter, Shawn Colvin, Tony Bennett
©® AJRHEADS (Fox/Arista)
Single: Born To Raise Hell/Motorhead wilceT & W. Crane
Other Featured Artists: Candlebox, Primus, Dig
©® BLOWN AWAY (550 Music/Epic Soundtrax)
Single: In The Morning/Big Head Todd And The Monsters
Other Featured Artists: U2, Aretha Franklin, October Project
©® FOUR WEDDINGS AND A FUNERAL (Londonlisiand)
Single: Love Is All Around/Wet Wet Wet
Other Featured Artists: Elton John, Squeeze, Sting
® THE CROW (interscope/AG)
Single: Big Empty/Stone Temple Pilots
Other Featured Artists: Cure, Nine Inch Nails, Helmet
©® BEVERLY HILLS COP il (MCA)
Single: The Right Kinda Lover/Patti LaBelle
Other Featured Artists: Eazy-E, Tony Toni Tone, INXS

COMING

® THE ADVENTURES OF PRISCILLA, QUEEN OF THE DESERT
Single: | Love The Nightlife/Alicia Bridges (MotheriIsland)
©® COLOR OF NIGHT (Mercury)
Single: The Color Of The Night/Lauren Christy
Other Featured Artists: Lowen & Navarro, Brian McKnight
® THE RIVER WILD
Single: The Water Is Wide/Cowboy Junkies (RCA)
® ANDRE
Single: Thanks To You/Tyler Collins (Reprise)

WWW americantacionisiory com
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Formats
Continued from Page 1

portunities for formats not part of
the “Big 7”: Country, AC, N/T,
Rock, CHR, Urban, and Gold.
Therefore, niche formats’ overall
per-market shares suffered. For ex-
ample, Alternative would have
achieved a 2.6 share per market
under the old 30-market scheme, but
its lack of signals in smaller markets
drops it to 2.0 overall.

For the sake of continuity, all
book-to-book and year-to-year fig-
ures have been computed using data
from all 50 markets now surveyed.

Format-By-Format Analysis

AC: The format tumbled from an
11.7 winter per-market share to 10.8,
a7% dip. Over the last year, the for-
mat has lost 1.1 shares. One possi-
ble reason: Many of the new "70s
Gold stations are AC converts.

» One-vear trend: 11.9-10.8

shares per market
(4.7 shares per station).

Alternative: Overall, the for-
mat’s solid growth continues with a
6% book-to-book increase closing
out a year of 51% growth. Alterna-
tive now gets more than a four share

in seven of the 30 markets where it’s
programmed.

» One-vear trend: 1.3-2.0
(3.2 shares per station).

Big Band/Nostalgia: After
hitting the lower end of a fluctuation
last book, the format swung back
with a 12.1% increase, putting it
39% ahead of its Spring 93
numbers.

» One-vear trend: 2.4-2.5

(2.8 shares per station).

CHR: For the first time since
Summer "91, CHR registered a gain
in the FPR’s original 30 markets.
But a few bad books in markets 31-
50 resulted in a 14 % overall decline.
On the positive side, the format is
now third in shares per station.

» One-vear trend: 79-7.8

(4.9 shares per station).

ow that you know how
the various formats stack
up in terms of average
market share, here's how they rank
in the Format Performance Re-
view's 50 markets.
Number of markets where it's:
in The
Format #1 Top 5
Country 18 40
News/Talk 12 37
l_.l_rban 5 24
Rock 4 31
AC 3 45
CHR 3 31
Spanish 2 5
Full-Service 1 6
Gold — 22
Classic Rock — 5
Altemative — 3
Hot AC - 2
Big Band -— 1
NAC — 1
Classical == —_
Religious/CC e —

Classical: After two books of
spectacular increases, the baton
came crashing down for Classical,
wiping out nearly all of the format’s
recent gains with a 13.8% tumble.
Is it just a coincidence that Classi-
cal’s good books coincided with Big
Band’s declines . . . and now vice-
versa?

» One-year trend: 1.0-1.1

(2.1 shares per station).

Classic Rock: Although the
rock-based "70s Gold outlets are
proving to be formidable foes, Clas-
sic Rock is holding its own, with just
a negligible decline this book. The
format is still up 7.6% over Spring
'93 and does well where it’s pro-
grammed, scoring nearly a five
share in each of those markets.

» One-vear trend: 3.2-3.4

(3.9 shares per station).

Country: Up slightly from last
book but down just a bit from last
year, Country continues to thrive in
nearly every market, scoring dou-
ble digits in 31 of the 50. In fact, the
only places where Country doesn't
do well are the California coast and
Eastern Seaboard from DC north-
ward. Outside those areas, the for-
mat scores a whopping 15.1 average
per-market share.

®» One-year trend: 13.0-12.9

(5.5 shares per station).

Full-Service: While the format
was relatively steady this book, it’s
taken a 21.4% hit over the last year.
Interesting stat: In markets where a
Full-Service station is present, AC
and News/Talk score 1.9 and 2.5
shares lower, respectively, than
when there’s no FS competition.

» One-year trend: 3.2-2.5

(5.5 shares per station).

Gold: The format’s l4-carat
book found it posting a spectacular
0.7 share-per-market increase —
more than runners-up Big Band,
Country, and Alternative combined.
Similarly, its 1.3-share year-to-year
increase is nearly double that of run-
ner-up Alternative.

» One-vear trend: 54-6.7

(3.6 shares per station).

Hot AC: Not much to report
here . . . the format’s steady on both
a book-to-book and year-to-year ba-
sis. It does perform well where pro-
grammed, scoring a 4.6 share in the
markets where it can be heard.

» One-year trend: 2.5-2.5

(4.2 shares per station).

NAC: A 4% gain for NAC this
book continues the growth started
during the winter sweep. More than
76 % of the format’s numbers come
from the Top 25 markets, where the
format averages a 2.1 share.

» One-year trend: 1.1-1.3

(2.5 shares per station).

News/Talk: Smaller markets
weren’t the only factor in dethron-
ing the Winter '94 FPR champion
— the format also lost 0.6 shares

Osborne
Continued from Page 1

K-101’s team. I look forward to be-
ing a part of this exciting team.”

Osborne previously was VP/GM
of crosstown KFRC and has held
various sales and management posi-
tions for SF stations KNBR,
KFOG, and KSFO.

from its weather-influenced per-
formance last book. This 6% drop
brings it almost exactly even with its
Spring '93 levels.
» One-year trend: 9.8-9.8
(4.3 shares per station).
Religious/CC: This format,
which gets 53% of its numbers from
the FPR’s 20 newly added markets,
showed a slight gain over last book
and finished off a 13.3% growth
year.
» One-vear trend: 1.1-1.2
(1.6 shares per station).

Rock: The addition of the 20

new FPR markets propelled Rock
into fourth place — ahead of CHR
— despite a 9% drop since last
spring. In the seven markets where
the format faces no Alternative or
Classic Rock competition, it scores
a 12.1 share.
» One-vear trend: 8.9-8.1
(4.2 shares per station).

Spanish: This format is up
4.7% over last book and 8.9% over
last year, but has the fourth-lowest
shares-per-station average among the
{7 formats surveyed.

» One-vear trend: 1.8-1.9

(2.4 shares per station).

Sports: While the format’s
growth rates — 6.8% this book and
53.3% for the year — have been en-
couraging, Sports still has plenty of
catching up to do in the ratings
standings. It has only a 2.1 share in
markets where it’s programmed —
the lowest such score of any format.

» One-year trend: 0.6-0.8

(1.9 shares per station).

Urban: This format was un-
doubtedly helped by the FPR’s ex-
pansion to 50 markets — it scored
an average 9.6 share in the 20 add-
ed markets, bringing what would
have been a 56 in the original
30-market survey to an overall 7.2.
While that represents a slight increase
over last book, it’s down 4.1% from
last year.

» One-year trend: 7.5-7.2

(4.2 shares per station).

O N e O P L P e R N I

McKinley

Continued from Page 1

promote Tom to this new position.
He has assembled an outstanding
team and deserves to be rewarded.”

According to McKinley, “Mark
O’Brien brings a combination of
proven success and outstanding
leadership to WASH. With Jark
focusing on the day-to-day re spon-
sibilities, I'll be able to focus on the
AM. Both stations are poised for
great growth in "95.”

McKinley became WTOP &
WASH’s VP/GM when Evergreen
acquired the stations in 1992. Prior
to Evergreen, he served as Sr. VP/
Operation at the Noble Broadcast
Group and President at Group W
Radio Sales. He
also has held po-
sitions at RKO | §
Radio, Major |}
Market Radio,
and Metromedia.

Prior to assum-
ing Director/Sales
duties at the Ever-
green combo,
O’Brien served as
WTOP’s GSM.

McKinley

sarmericanradiohister=eer

duopoly several months ago.

at it”

WWMX).

Hooper Named WWMX/Baltimore GSM

Vallie/Gallup VP/Sales & Operations Bill Hoo-
per has been appointed GSM of WWMX-FM &
WSSF-FM/Baltimore. He succeeds Robert Kiers-
znowski, who exited the Capitol Broadcasting AC

According to WWMX & WSSF VPIGM Ardie
Gregory, “Bill's a good manager and will play an
integral part in our future success. We began our
radio careers 11 years ago at the same station and
have stayed in touch ever since. When the right
opportunity to hire him presented itself, | jumped

Before joining Vallie/Gallup earlier this year,
Hooper was GM at crosstown WERQ-FM & WWIN-AM & FM. He also
managed Baltimore’s WYST-FM and served as an AE at WMKR (now

Hooper

Moore
Continued from Page 3

hunter do some research for the po-
sition and they came up with me.
Needless to say, I'm extremely ex-
cited about this new position and
look forward to working with the
great crew of two legendary sta-
tions.”

Moore has been an executive with
Metro Traffic for the last year. He
previously served as Exec. VP of the
Westwood One stations group, and
was VP/GM of KRLA-AM &
KLSX-FM/Los Angeles.

SR L

VH-1

Continued from Page 3

to Sr. VP/Music Planning & Pro-
gram Planning for MTV and VH-1, a
move intended to heighten the sta-
tions’ programming synergy. VH-1
will be increasing from its present
30% to a 70% current music pos-
ture, adding more music features
and differentiating its increasingly
active playlist from that of the
typical AC radio station. Expect
more VH-1 personnel news in com-
ing weeks.

Schuon told R&R Chesnut will
“focus our music programming ef-
forts under me and be the key music
programmer,” handling management
and scheduling of music elements
and working with the Talent & Art-
ist Relations Department. “Lee has
earned a reputation in the radio and
record industry as one of the leading
programmers,” said Schuon. “He
brings a fresh perspective and a
track record that will help VH-I's
continued success.”

Before joining Star 94, Chesnut
was MD at crosstown WAPW-FM,
as well as Dittman’s WAPL-FM/
Birmingham and WABB-FM/
Mobile.

LoCurto, who's in charge of pro-
gram development and scheduling
and creating the overall program-
ming grid, will liaise with the ad
sales and marketing departments.
Both men report to Schuon and will
work on the channel’s programming,
packaging, stunts, and specials.

LoCurto most recently was VH-I's
VP/Programming & Scheduling,
following a period as the channel’s
Director/Music Programming. He
joined MTV Networks in 1984 and
helped launch VH-1 the next year.

L.

THE INDUSTRY'S NEWSPAPER

FOUNDER & PUBLISHER Bob Wilson
CHEF OPERATWG OFFCER Erlca Fartier
CHIEF FINANCIAL OFFICER BAIE Ferrari
EXECUTIVE WP/ GENERAL MANAGER Dick Ksizman
SENKR VICE PRESIENT & EDTOR  Ken Bames
SENIOR VICE PRESIOENT / RESEARCH & DEVELOPMENT Dan Cole

EDITORIAL

VICE PRESIDENT / EXECUTIVE (DITOR  Gall Miitchel!
AR ORECTOR  Ricihard Agata
SemoR EDDA Don Waller
MAMAGING EDTOR  Ron
FormaT EDTORS  AC Mike Kinosien
ATERATVE Shawn Alexander oR Joel Denver
COUNTRY Lon Helton wc Carol Archer
NeWwSLK Randall Bloomaquist
Aok Cyndee Maxweli
URBAN CONTEMPORARY  Walt Lowe
OIRECTOR OF RESEARCH SERVICES Hurricane Heeran
Assocure eDmors Jeft Axelrod, Kristi Brake,
Julie Gidlow, Margo Ravel, Barak Zimmerman
ASSISANT €DTORS  Greg Burt,
Pauj Colbert, Lanetta Kimmons, Scoft Lenz,
Michelie Parisi, Frank Roth, Joanra White

INFORMATION SERVICES

MARKETING DIRECTOR  Mike Lane mawcer Jiil Bauhs
CUSTOMER SERVICE REPRESENTIVES  Crailg Fleek,
Ellsabeth Piper
DISTRIBUTION MaNAGER John Emenputsch

DATA PROCESSING

DP/COMMUNICATIONS DIRECTOR Michae! Onufer
COMPUTER seRvices Mary Lou Doweing,
Dan Holcombe, Saeid lrvani, Mark Micklich,
Cecll Phithps, Marjon Shabanpour,
Kenton Young

CIRCULATION MANAGER Patige Beawer
CIRCULATION Co0RomaoR  Kelley Schieifelin,
Jim Hanson

ELECTRONIC PUBLICATIONS

orecor Vickie Ocheltree
HaTFAX PRODUCTION: Jeft Steiman, Carl Harmon

PRQDUCTION

PRODUCTION DIRECTOR Kent Thomas
PRODUCTION MAMAGER Roger Zumwesit
ADVERTISING DESIGN DIRECTOR  Giary van der Steur
ASSOCUTE ART DIRECTOR  Marilyn Frandsen
TveoGRAPHY Lucle Morris, Bl Mohr
GRAPHICS Tim Kummerow, Teresa Dovidio

ADMINISTRATION

ASSISTANT T0 THE PUBLISHER Karen Biondo
OFFICE MANAGER  Jacqueline Lennen
CONTROLLER Marla Gluck
ACCOUNTNG Mlaria Abulysa,

Nalini Khan, Norma Sanches
RECEPTION Juanita Newton, Karen Mumaw
maL services Rob Sparago

' BUREAUS

wasHNGTON: 202078303822 FAX: 202¢7830260
BUREAU CHeEF Jack Messmer
REPORTER: Mary Ann Barton
EDMORAL ASSSBNT Kitson Flynn
i _LEGAL COUNSEL Jason Shrinsky
NASHVILLE- 615024408822, FAX: 615024826655
sREA) CHEF Lon Helton
ASSOCWTE EDMOR: Lorle Hollabaugh
OFFICE MaGER Shawna Hayhusst

ADVERTISING
103 AMGELES: 310955304330, FAX: 3102038450

VICE PRESIDENT / SALES. WESTERN REGION Michaei Atkinson
SALES manaGER  Henry Mowry

ADVERTISING COORDINATOR - N Hotf
SALES REPRESENTIVES Jeft Gelb, Mike Schaefer
AVERTISING ASSISBNT Ted Kozlowsiki
ADMINSTRATIVE ASSISBWT Malayna Kimiid
WARKETPUCE SALES Kristy Reeves
OPPORTUNITIES SALES Matt Parvig
wasHmeTon: 20278323826, FAX: 202+ 7830260
VICE PRESDENT/SALES  Barry O'Brien
SALES Elizabeth S:
SALES ASSSPWT Colleen Patrick

MABVILLE 61592448822, FAX: 61592486655
DRECTOR/SALES Jennifer Scruggs

A Perry Corp. Company )
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SEPTEMBER 21-24, 1994
The New York Hilton and Towers
New York City

Cul

WEDNESDAY, SEPTEMBER 21, 1994 2:15 PM - 3:30 P
5100 P 1000 COLLEGE puoi0)
REGISTRATION AZZ
SECOND FLOOR PROMENADE REGENT PARLOR
SLEEPING ON THE FLOOR: THE PIZZA AND
8:00 PM VAN TOUR

SUTTON PAALOR CENTER / SUTTON PARLOR SOUTH

SOCIAL PROGRESS IN THE '90s
BEEKMAN PARLOR / SUTTON PARLOR NORTH

MUSIC MARATHON LIVE!
CLUB SHOWCASES

THURSDAY, SEPTEMBER 22, 1994

2:30PM - 5:00PM

8:00 AM - 5:00 PM THE SPACE...
REGISTRATION GRAMERCY SUITE A

SECOND FLOOR PROMENADE 2:30PM Maggie Estep

with | Love Everybody
g{%%%;mﬂ 3:00PM Satori Circus
3:30PM Nicole Blackman
BLNFEAADERGALERY 4:00PM Evert Eden's Wordstock
’ ts My Greatest

10:00 AM - 11:15 AM prosen
BREAKFAST AT KINKO'S: THE FANZINE SEX'Posms

S 3:45 PM - 5:00 PM

CHAIRPERSON OF THE BOARD: WOMEN
RUNNING THEIR OWN BUSINESSES
NASSAU SUITE

REGGAE SUMMIT
AEGENT PARLOR

FROM THE STREETS TO THE STUDIO:
ENGINEERS, PRODUCERS & STUDIOS
SUTTON PARLOR CENTER SUTTON PARLOR SOU

TO THE EXTREME: ALTERNATIVE SPORTS
BEEKMAN PARLOR / SUTTON PARLOR NORTH

BEEYG?:IDAALTERNATIVE TRIPLE A RADIO
WHO'S THE BOSS?: STARTING YOUR OWN
BUSINESS
SUTTON PARLOA CENTER / SUTTON PARLOA SOUTH
INDEPENDENT ARTIST MANAGEMENT
BEEKMAN PARLOR / SUTTON PARLOR NORTH

11:00 AM - 5:00 PM

0 DAY RADIO WOR

MURRAY HILL SUITE

11:00 AM - 11:30 AM

IN PERFORMANCE: STEREOLAB

11:30 AM - 12:15 PM

UP AND RUNNING: STATION MAINTENANCE
FROM INFANCY TO INDEPENDENCE

8:00 PM
MUSIC MARATHON LIVE!
CLUB SHOWCASES

SATURDAY, SEPTEMBER 24, 1994

12:15 PM - 12:45 PM 9:00 AM - 3:00 PM
PERFORMANCE REGISTRATON
12:45 PM - 1:30 PM

GIVING TILL IT HURTS: COMMUNITY INTERACTION | 10.00 aM - 3:00 PM
1:30.PM - 2:00 PM EXHIBITS

IN PERFORMANCE: SILKWORM AHINELANDER GALLERY
2:00 PM - 2:30 PM

KEYNOTE ADDRESS 10:00 AM - 11:15 AM
2:30 PM - 3:00 PM He\gﬂyGuléﬂ:TEEXPLORING THE INTERNET
PERFORMANCE o

3:00.PM - 3:45 PM COLLEGE RADIO

BEEKMAN PARLOR / SUTTON PARLOR NORTH
VMJ PRESENTS: FIRE, WATER & FINGERPAINT:

VIDEO PRODUCTION IN THE '90s
NASSAU SUIT

GETTING THE BEST PRICE FOR YOUR SOUL;

THE PUBLISHING DEAL
REGENT PARLOR

SCANNING THE SPECTRUM: ALTERNATIVE

COMMERCIAL RADIO
SUTTON PARLOR CENTER / SUTTON PARLOR SOUTH

IT'S YOUR RADIO STATION, YOU MAKE THE
CHOICE: PROGRAMMING AND PURPOSE

3:45 PM - 4:15 PM

PERFORMANCE

11:30 AM - 12:45 PM

PUBLICITY AND THE PRESS
SUTTON PARLOR CENTER / SUTTON PARLOR SOUTH

RECORD COMPANY PROMOTION
BEEKMAN PARLOR / SUTTON PARLOR NORTH

11:30 AM - 12:45 PM
VMJ PRESENTS: ACCESSING PUBLIC ACCESS:

GROWTH OF THE REGIONAL MUSIC VIDEO SHOW
NASSAU SUITE

ASCAPBMISESACWASHDC: PERFORMING
RIGHTS AND INTELLECTUAL PROPERTIES

REGENT PAR

INDIE CONCLAVE I: DEFINING INDEPENDENCE
SUTTON PARLOR CENTER / SUTTON PARLOR SOUTH

WORLD IN MOTION: INTERNATIONAL TOURING

AND FESTIVALS
BEEKMAN PARLOR / SUTTON PARLOR NORTH

1:00 PM - 2:15 PM
RPM: REVELATIONS PER MINUTE
NASSAU SUITE

ANOTHER COUNTRY: LOOKING BEYOND
NASHVILLE FOR AMERICAN MUSIC
REGENT PARLO

BYTE THIS!: CD ROM
SUTTON PARLOR CENTER / SUTTON PARLOR SOUTH

MAKE ME A STAR: RAP MARKETING
BEEKMAN PARLOR / SUTTON PARLOR NORTH

2:00 PM - 5:00 PM ALTERNATIVE MARKETING
THE SPACE. MURRAY HILL SUITE
GRAMERCY SUITE A
LEROY “King Of Art” 1:00 PM - 2:15 PM
2:00PM Mario Paduano SONGWRITERS PANEL
2:30PM Todd Pasini SRANEACH[SUREL
3-00PM Avante-Diregarde MAKING IT SELL: RETAIL AND DISTRIBUTION
3:30PM Sharon Glassman VMJ PRESENTS: CLASH OF THE TITANS: MUSIC
4:00PM Evert Eden’'s Wordstock presents VIDEO BEYOND MTV

15 Angry Women NASSAU SUITE

A&R 101: GETTING THE LABELS ATI'ENTION
SUTTON PARLOR CENTER / SUTTON PARLOR

THE HIP-HOP ROUNDTABLE

BEEKMAN PARLOR / SUTTON PARLOR NORTH

2:30 PM - 3:45 PM
SPANNING THE GLOBE: WORLD MUSIC
NASSAU SUITE

FUTURE RETAIL: AN ERA OF DIGITAL DATA

2:30 PM - 5:00 PM

;5@‘5555 CENTER / SUTTON PARLOR SOUTH THE SPACE..
ADVENTURES IN BABYSITTING: ARTIST MANAGEMENT  GRAMERCY SUITE A

BEEKMAN PARLOR / SUTTON PARLOR NORTH 2:30PM Reg E. Gaines

3:00PM R. Weis and Arthur Tress

4:00 PM - 5:00 PM 3:30PM Huge Voodoo backs, Mike
MONEY TALKS, BUT CAN IT SING?: TO SIGN Ladd, Dominique Lowell

OR NOT TO SIGN and Eric “Tree” Roundtred

SUTTON PARLOR CENTER | SUTTON PARLOR SOUTH 4:00PM Evert Eden’s Wordstock

JUST ADD IT!: RAP RADIO

BEEKMAN PARLOR / SUTTON PARLOR NORTH presents Wordrock: When

the Spoken Word Dances

8:00 PM
MUSIC MARATHON LIVE! 2:30 PM - 3:45 PM
CLUB SHOWCASES INDIE CONCLAVE Il: THE NUTS AND BOLTS

OF RUNNING AN INDEPENDENT L ABEL
MURRAY HiLL SUITE

INTERNATIONAL DISTRIBUTION AND
FOREIGN UCENSING
NASSAU SUITE

I'M ONLY HUMAN HUM/A\F{L‘I RIGHTS FOCUS

SUTTON PARLOR CENTER / SUTTON P

FRIDAY. SEPTEMBER 23, 1994
8:00 AM - 5:00 P

REGISTRATION
SECOND FLOOR PROMENADE

10;00 AM - 5:00 PM AFTER THE SIGNING PARTY: DEVELOPING A
EXHIBITS STRATEGY / MARKETING
RHINELANDER GALLERY BEEKMAN PARLOR / SUTTON PARLOR NORTH
11:00 AM 4:00 PM - 5:00 PM
MUSIC MARATHON KEYNOTE ADDRESS FINALE. FINALE...FINALE...FINALE...
GRAND BALLROOM
8:00 PM
11:30 AM - 5:00 PM_ MUSIC MARATHON LIVE!
AL MARATHO CLUB SHOWCASES
MURRAY HILL SUITE
11:30 AM - 12:45 P|
ARGH!!: METAL RADIO
1:00 PM - 2:15 PM

DIEHARD FANS: FRIENDS OR FREAKS? (ALL EVENTS SUBJECT TO CHANGE)
2:30 PM - 3:30 PM

METAL MARATHON KEYNOTE ADDRESS
P

For more information
contact CMJ

Phone: (516) 466-6000
(516} 466-7161

3:45 PM - 5:00 PM
LIFESTYLES OF THE LOUD: METAL ARTIST PANEL

Fax:
Whrite: 1l Middle Neck Road,

Suite
Great Neck, New York
110212301

=

Feather Dusted Aﬂer Baseball Streak

he end of the Kansas City Royals’

14-game winning streak coincided

with the end of Mark Feather's stint
as PD at CHR KISF (Kiss 107.3)yKC,
following the return of a 20-year-old radio-
fueled phenomenon.

When the streak reached 11 last week
(8/3), APD/MD/ afternoon delight Alex
Valentine asked listeners to “streak for the
streak” by putting underwear on car
antennas. This rather mild form of
exhibitionism was insufficient for a number
of more enthusiastic fans, who on Friday
{(8/5) stripped down and streaked across a
local park like someone out of a Ray
Stevens song — carrying cellutar phones
(to provide play-by-play accounts of their
progress).

That night Feather capped off the
stunt by arranging for two scantily cltad
female listeners — adorned with Kiss
bumper stickers and oversized red
inflatable lips — to streak across
Kauffman Stadium’s outfield during the
eighth inning. The two were arrested and
promptly bailed out by the station, but the
publicity led to Feathers exit (and probably
killed any chance for a follow-up stunt,
“Streak For The Strike"). Valentine will be
assisting consultant Bob Mitchell with the
programming while a PD search gets under
way.

Look for MCA Music Entertainment
Group Exec. VP Zach Horowitz to be
elevated to COO next week.

Broadcast Performance
Rights Bill NOT Dead?

Contrary to some reports, including
one distributed by the NAB, the Senate
Judiciary Committee’'s Copyright
Subcommittee is not about to meet on a
revised performance rights bill that would

exempt broadcasters.
“NAB's got false information — we

have no sign that it's close;” said Minority
Counsel Darrell Panthiere, referring to

Rumors

* Will RCA Sr. Dir. Pop Promo Terry Anzaldo
segue to the Maverick VP/Promo siot?

* With new VH-1 VP/Music Programming Lee
Chesnut in place (see Page 5), will KROQ/L.A. MD
Darcy Fulmer become the video net's Dir/Music Pro-
gramming?

* Is automated AC CKEY/Niagara Falls, Ontario
switching to Altemative under consultant Liz Janek?
Will the signal have enough juice to score in
Buffalo?

* Is ex-EastWest Sr. VP/Promo Kevin Carroll
joining Capitol's Nat'l Promo forces?

* Will WIMN/Boston morning dude J.R. land
in his natural habitat — Dallas’s KDMX?

* Will Columbia Denver-Phoenix promo rep
Kim Langbecker replace Pam Edwards — now
VP/Rock Promo at Chaos — as West Coast Assoc.
Dir/Rock Promo?

¢ Is KOME/San Jose tossing bait at KROQ/L.A.
parttimer Shark for its unoccupied afternoon
waters?

MAY/JUNE/JULY ARBITRENDS
WCBS-FM, WQHT
Share NY Lead

R hythmic CHR WQHT hit the top spot in NY

for the first time ever, sharing the position
with Gold WCBS-FM in the May/JunelJuty
Arbitrends. Their 4.7s edged AC WLTW (4.6, down
from 5.0 in the Spring '94 ARB) and resurging UC
WRKS (4.1-4.5). UC competitor WBLS climbed 38411,
and NAC WQCD rose 3.6-3.8; most other moves were
up or down a tenth of a point or fiat.
in LA, bolstered by morning team the Baka
BoyZ impressive triumph over KiiS's Rick Dees,
Rhythmic CHR KPWR moved (5.1-5.3) to within half
a point of leader of the banda KLAX. Alternative
KROQ held third (4.7-4.6), while Talker KFI jumped
back into fourth (3.8-4.1). KIIS was basically flat
(3.9-3.8), tying for sixth with UC KKBT. Talk KABC
rose 3.5-3.7, and News KNX spiked 2.6-3.1.

RIAA, ASCAP, and others working behind
the scenes to reach a compromise.
Panthiere said Sens. Dianne Feinstein (D-
CA) and Orrin Hatch (R-UT) are willing to
sponsor “‘compromise” legislation, but
they’re waiting for the groups involved to
come to some agreement first.

Zapoleon/Richards Media Strategies
partner Bill Richards exits to form Bill
Richards Radio Consulting. Guy Zapoleon
tells ST the split was amicable and
stemmed from “different plans for the
future” Hell re-form Zapoleon Media
Strategies and continue working with
current in-house associates Steve
Wyrostok and Jeff Scott.

} Seattle Tattle Battle {

KVl/Seattle may be in trouble with the
FCC because crosstown KING/Seattle blew
the whistle on the N/T outlet for
rebroadcasting a KING interview with Sen.
Patty Murray (D-WA) without permission.

Frustrated because he was unable to
get an interview with the senator, KVI
afternoon yakker John Carlson aired a tape
of the interview, picking apart Murray and
KING interviewer Dana Middleton.

KVI GM Shannon Sweatte told the
Seattle Times he approved the KING
interview’s retransmission, believing that all
Carlson needed to do was identify its
source. Commenting on KING’s finger-
pointing, Sweatte said, “l don't know what
their purpose is. I've never turned in
another station to the Commission; you
just don't do that”

’ Rush To Judgment Pt. 1l <

USA Talk Network says it was
threatened with a lawsuit by Rush
Limbaugh's syndicator, EFM Media, after
USA secured federal trademark protection

Continued on Page 21
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STREET TALK.

Continued from Page 18

for its new show, “After The Rush,” a liberal
challenger to conservative talk shows. USA
also asked a federal court for a
determination that would allow it to
continue to use the phrase without fear of
further interference by Limbaugh. EFM
officials declined comment.

Z100/NY APD/MD Frankie Blue
appears set to make that Miami migration
to become the Box’s VP/Programming.
Secaucus scuttlebutt says Z100 co-APD
Andy Shane could cop Blue's slot.

Despite a degree of waffling on David
Letterman’s TV show Monday (8/8), Howard
Stern won't pursue the NY governorship. A
judge’s refusal to exempt the multi-media
monster from NY’s financial disclosure
requirement was the BIG reason, but Stern
also admitted his supporters were having
trouble gathering the 15,000 signatures
(due Friday, 812) needed to place him on
the ballot. Polls had shown Stern at about
6% in his gubernatorial bid.

Bob Lewis becomes Dir/Ops for
Silverado Broadcasting’s Gold/CHR combo
KWG-AM & KWIN-FM/Stockton, Spanish
KCVR-AM/Stockton-Sacramento, and Gold
KEXX-FM/Stockton-Modesto. Lewis had
been PD at KWIN. Silverado just
completed a joint sales agreement with
Spanish N/T outlet KTRB/Modesto.

' _Eilton Roars To AC Record ‘

Elton John's “Can You Feel The Love
Tonight” set a new R&R AC record by
notching up ten consecutive weeks at No.
1! Congrats and lionization eminently
deserved.

Morris Communications Corp. may
have to put WIBW-AM & FM/Topeka and
KGCN-AM & FM/Amarillo on the block to

Rumbles

* WTPA/Hanisburg PD Jeff Kauffman be-
comes OM; APD/MD Chris James takes the PD
reins. Middayer Kim Rodkey becomes Promotion
Dir., overnighter Amy Wamer moves to Traffic Mgr,,
parttimer Jim Moser snags overnights, and Brandt
Curtis joins as Production Dir.

» Star 100.7/SD music asst. Greg Simms be-
comes MD.

* WYMG/Springfield, IL midday maven Peter
Stott becomas interim PO, fodlowing Bryan Jeffries's
jump to WLRWIChampaign, ILU's sales staff.

» KRRG/Laredo FD/midday manster Mark
McClain shifts to Production Dir/aftemoons. Mor-
ning gumslinger Michasl J. Lang becomes PD. |

* KFMuWSteamboat Springs, CO names KKRV/
Wenatchee, WA OM/PD Greg Roberts PD. Night-
watchman John Johnson climbs to MD. The dynam-
ic duo replace PD/IMD Glenn. Roberts.

* Vito Gee becomes PD at KCPl/Albert Lea,
MN. He replaces Dave Edwards, now MD at
WLXR/La Crosse, WI under the nom de aire Dave
Kennedy.

¢ KC101/New Haven night slammer Mojo re-
turns to WWEKX/Providence for momings. Back at
KC101, WPLY/Philly waebpenderﬁﬁf Brian Whitman
cops the aftemoon nod.

* WELILong Island morning dude Jeff Young
exits; afternoaner Steve Harper fills the slot lor now. .

« Ooops. That's LIA Knight — not Hal Knight
— who's the new MD at Country KAFM/Seatiis.

e i i

© Phil Quartararo upped to Virgin Records President/CEQ.

®Many Happy Returns: David Mount as WEA
co-President/CO0; Greg Solk as WLUP-AM/Chicago
VP/Programming; and Bob Hamilion as KSFO & KYA/SF PD.

v

©®Bob Reich elevated to TK Communications President.

¥

o Timothy Gorman appointed WKBW/Buffalo President/GM.
@ Jim Fox becomes WKRQ/Cincy OM.

>4

®Jay Cook named Combined Communications VP/Nat'
Program Mgr.

®Norm Winer appointed WXRT/Chicago PD.
®Dave Lange becomes WDVE/Pittshurgh PD.

h>%

e George Michael joins 'WABC/NY for nights.

e - -
i z.:.:.,,ﬁ-.n...,-vq”ﬁ.c-.v
SR e

complete its $275 million deal to buy
Stauffer Communications. It's not that the
Augusta, GA-based newspaper group has
anything against radio, but Chairman
William Morris lll told the Augusta
Chronicle (which his company owns) that
the FCC will probably require him to sell
the radio combos to hold onto Stauffers
newspaper in Topeka and Morris’s

newspaper in Amarillo.

Rock WIYY/Baitimore issued listeners
special pagers that alert them to tune to
the station for info on special concerts,
contests, giveaways, breaking news stories,
and traffic tie-ups. The pagers sport the 98
Rock logo — and when paged, the display
flashes a series of “98"'s.

Promotion Dir. Mary France says the
station uses the pagers only for special
info (to avoid overloading the pagees),
adding that it just takes three minutes to
reach an unlimited number of users.

Records

¢ Columbia Assos. Dir/Pop Promo Charlie
Walk and Assoc. Dir/Rock Promo Chris Woltman
will move up fo Dir/Nat'l Promo posts.

» Reprise Dir/Nat” Promo Nancy Levin exits
10 becoma St VP/Prome at Prlority, where she'll hire
a full-blown local promo staff.

* MCA will eliminate its Denver promo rep po-
sition in a couple of menths, putting Jim Dann on
the slopes. However, the label plans to launch its
own research department 1o help promotion inter-

--pret the vast quantity of data availabla sach weelk.

s AEM's NY-based Promo Coord., Eric Baker,
shifts 1o the label's Seattie promo. siot.

¢ Ex|RS Nat'l Promo Coord. Kerry Marsico
joins Moonshine Music as Dir/Natl Prorno.

courteous

efficient

professional

e
ervice
dependable

ervice

prompt

ervice

Nobody Can Do Better What We Do Best.

Chauffeured mwK Messenger
Limousines Service
CAL TCP801P Eme” CAL T-136957

Airport Concierge

California: (213) 849-2244/(818) 845-1502
Outside California: (800) 255-4444
FAX: (818) 845-5086

New York: (212) 736-5405 New Jersey: (201) 796-8804
Outside New York & New Jersey: (800) 421-9494
FAX: (201) 791-7370

© 1993 Music Express Inc
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FORMATS

ABC/SMN
Robert Hall ® (214) 991-9200

Star Station — Pefer Stewart
LISA LOEB.../Stay (I Missed You)

Hot AC — Robin Jones
EDIE BRICKELL/Good Times
AMY GRANT/Lucky One

Touch — Glen Cosby
JEFFREY DSBORNE/I'I Be Around

e

S

BROADCAST PROGRAMMING
Becky Brenner ® (800) 426-9082

Digital Soft AC — Mike Bettelli
CELINE DION/Think Twice

Digital AC Mix — Mike Bettelli
AMY GRANT/Lucky One

Digital AC — J.J. Cook
AMY GRANT/Lucky One
DAN HILL YR. FRANKS/Sometimes When We...

Digital Hot AC — J.J. Cook
AMY GRANT/Lucky One

Digital CHR — J.J. Cook
BOYZ {1 MEN/TH Make Love To You

Hot Z Format — J.J. Cook
COUNTING CROWS/Rain King
OFFSPRING/Come Out And Play..
YES/State Of Play

-------------------- S R

JONES SATELLITE NETWORKS
(800) 756-3251

Adult Choice — J.J. McKay
AMY GRANT/Lucky One
HUEY LEWIS & THE NEWS/But Its Alright

e R )

MAJOR NETWORKS
Kevin Gluszczak ® (312) 755-1300

The Force
TESLA/Mama's Fool

The Exxit

COUNTING CROWS/Einstein On The Beach
DAMBUILDERS/Shrine

LOVE SPIT LOVE/Am | Wrong

!EU)CITY GIRL/Somy Again

Adult HitRadio
SEAL/Prayer For The Dying

Rhythm Of The '90s
SALF-N-PEPA/None Of Your Business

R R e

WESTWOOD ONE NETWORKS
Leslie Magdaleno e (805) 294-9000

AC I — Don Bishop

AMY GRANT/Lucky One

HUEY LEWIS & THE NEWS/But I's Alright
LISA LOEB.../Stay (I Missed You)

Adult Roll & Roll — Rich Bryan
CROSBY, STILLS & NASH/Only Waiting For You
STEVIE NICKS/Biue Denim

RADIO AAHS

Children's Satellite Network
Stix Frankiin ® (612) 926-1280
wTw

1 1 ELTON JOHN/ Just Can't Wait To Be King
(Wa Disney)
6 2 LANE & SABELLA/Hakuna Matata
(Walt Disney)
2 3 IAGO/Just Forget About Love
{Watt Disney Home Video)
4 4 GREG LEE/Carmen's Song
(Zoom Express/BMG Kidz)
3 5 BABYSITTERS CLUB/Dance (Video Treasures)
5 6 B.C.52°8/Meet The Fintstones (MCA)
7 7 MARY-KATE & ASHLEY OLSEN/We Love
To Scream (Zoom Express/BMG Kidz)
10 8 BUMBLBEEL/Suimmerime Summertime
(Bumblebuzz)
9 9 ANIMANIACS/I'm Cute (Kid Rhino/WEA)
— 10 TOM CHAPIN/Picnic Of The Worid
(Sony Wonder)

57 million households
Patti Galluzzi
VP/Music Programming

Weeks On

[ADDS ]

DINOSAUR JR/Feel The Pain (Sire/Reprise)
SHERYL CROW/AU | Wanna Do (ASM)

BAD RELIGION/Stranger Than Fiction (Atlantic)
DES'REE/You Gotta Be (550 Music/E pic)

[HEAVY |

BOYZ Il MEN/I'll Make Love To You (Motown) ..., 4
CANDLEBOX/Far Behind (Maverick/Sire/WB) . . . .. 16

COOLIO/Fantastic Voyage (fommy Boy) ... .. .. 15
WARREN G./This D.J. (Violator/RAL/Island) . ... .. 4
JOHN MELLENCAMP.../Wild Night (Mercury). .. 14
SOUNDGARDEN/Black Hole Sun (ASM) . ... . 10

STONE TEMPLE PILOTS/Big Empty (Atlantic/AG) 12

[BUZZ BIN ]

GREEN DAY/Basket Case (Reprise) . ..... .. . 7
MAZZY STAR/Fade Into You (Capitoh) .. ........ 17
OFFSPRING/Come Out And Play... (Epitaph) .. . 12

|STRESS |

BABYFAGE/When Can | See You Again (Epic) .. . 9

BRAT/Funkdafied (So So DetChaos) ..... . ... @
CRACKER/Get Off This (Virgin) ..... . ... . 12
AARON HALL/I Miss You (SilayMCA) .. . ...... 7

HEAVY D & THE BOYZ/Nuttin' But Love (UptowrvMCA) 8
ELTON JOHN/Can You Feel The... (Hollywood) . . 70
NINE INCH.../Closer (Nothing/TVT/interscope/AG) 10

PUBLIC ENEMY/Give It Up (Def Jamvisland) . . . . .. 6
ROLLING STONES/Love Is Strong (Virgin) . ... ... 4
SPIN DOCTORS/You Let Your.. (Epic)....... . . 6

STONE TEMPLE PILOTS/Vasoline (Atlantic/AG) . . . 12

[JAM OF THE WEEK |

CHANGING FACES/Stroke You Up (Big BeatAG) .. 3

[ACTIVE |

AHMAD/Back In The Day (Giant) .. .. ... .o....8
BLACKSTREET/Booti Call (Interscope/AG) .. .. . 6
C & C MUSIC FACTORY/Do You Wanna. .. {Columbia) 2
TEVIN CAMPBELL/Atways In My Heart (Qwest/WB) 11
COLLECTIVE SOUL/Breathe (Atlantic/AG) . ... .. 2
SHERYL CROW/AIl | Wanna Do (ASM) ... . ADD
DES'REE/You Gotta Be (550 Music/Epic) .. .. ADD
DINOSAUR JR /Feel The Pain (Sire/Reprise) . .. ADD
FUGEES/Nappy Heads (Ruffhouse/Columbia) . . . . . 6
ICE CUBE/G. CLINTON/Bop Gun (Priority) . .. ... 5
LADY OF RAGE/Afro Puffs (Death Row/Interscope/AG) 6
OUTKAST/Southemplayaist... (LaFace/Arista) . ... 4

PANTERA/Planet Caravan (EastWestAG) .. .. .. ... 2
PINK FLOYD/High Hopes (Columbia) .. ... ... .. 3
PRETENDERS/I'| Stand By You (Sire/WB) ... ... 8
WEEZER/UndoneThe Sweater Song (DGC) ... ... . 3

ON=_-

ARRESTED EVELDPMENTA sttt (Chrysaii/EMI) 4
BAD RELIGION/Stranger Than Fiction (Atlantic) ADD

BLUR/Girls & Boys (SBK/EMY). . .............. 10
DAMBUNLDERS Shiine (EastWestAG) ........ .. 3
FRENTEYLabour Of Love (MammothvAG) . ..., ... 5
HELMET/Biscuits For Smut (interscope/AG) ... .. 3
HOOTIE & THE BLOWR SH/Hold My Hand (Atiantic/AG) 2
L7/Andres (Slash/Reprise} .. .................. 3

LIVING.../Sunshine... (LightstormvEpic Soundtrax) . 3
MC 900 FT. JESUS/It | Only Had... (American) . ... §
MOTORHEAD wiCET &.../Bom... (FowArista) . ... 2
SMASHING PUMPKINS/Rocket (Virgin) ... ... "

information current as of August 15.

VHi

VRO TS O

€ ITNN

46.7 milion househoids NA;:', — ET dSORK'”
Sal LoCurto, VPIProgramming & Schediling el
Norman Schoenleld, VPIMusic Video Program Administrator
& Artist Relations Weeks On Weeks On
BABYFACE/When Can | See You (Epic) ... 7 BIL:::; m"s’“:tmv":'sw"' (M:'_g‘am = '19
COLLECTIVE SOUL/Shine (AlanticAG) 1 LU tronger (Ansta) ... 12

ELTON JOHN/Can You Fee! The Love... (Hollywood) 13
JOHN MELLENCAMP.../Wild Night (Mercury) .. 15

ROLLING STONES/Love Is Strong (Virgin). . . 3
|HEAVY ]

COUNTING CROWS/Round Here (DGC) ... ... 14
CRACKER/Get Off This (Virgin). . ... .. ...ADD
SHERYL CROW/AIl | Wanna Do (A3 M) ADD
LISA LOEB.../Stay (I Missed You) (RCA) .... ... 16
PRETENDERS/Il Stand By You (Sire/WB) .. ... .. 7
SEAL/Prayer For The Dying (ZTT/Sire/WB) .. .. .. 12

SPIN DOCTORS/You Let Your Heart Go... (Epic) . . §
STONE TEMPLE PILOTS/Big Empty (Atlantic/AG) .. 2

[WHAT'S NEW ]

EDIE BRICKELL/Good Times (Geffen)........... 1
BYROS/Turn! Tum! Turn!.... (Epic Soundtrax) .. ... 3
HARRY CONNICK JR./(1 Coud Only)... (Columbia) . 3
OES'REE/You Gotta Be (Epic) .. .. ............ 6
NONA GAYE & PRINCE/Love Sign (N.PG./Belimark) 3
AMY GRANT/Lucky One (ABM) ............... 2
IND1GO GIRLS/Least Complicated (Epic) ........ 3

LIVING.../Sunshine... (Lightstorm/Epic Soundtrax) . 1
RICHARD MARX/The Way She Loves Me (Capitol) . 6

MAZZY STAR/Fade into You (Capitol) ... ... .... 4
SARAH McLACHLAN/Good Enough (Arista) .. . . .. 1
N'OOUR & CHERRY/7 Seconds (Chaos) ... .. §
PINK FLOYO/High Hopes (Columbia) ....... 1
U2/l Wartt Is You (RCA) ... ............... 6

|ARTIST OF THE MONTH|

MELISSA ETHERIDGE/'m The Only One (Island) . 6

Information current as of August 15,

36 million households
“ Cindy Mahmoud,
s:\‘- VP/Entertainment

& Original Programming

[VIDEO SOULTOP 10 |

LWTW

2 1 TEVIN CAMPBELL/AMays In... (QwestWB)

2 BRAT/Funkdafied (So So Def/Chaos)

3 AARON HALL/ Miss You (SilasMCA)

4 SHAI/The Place Where You Beiong (MCA)

5 NONA GAYE & PRINCE/Love... (N.PG./Belimark)
6 BABYFACE/When Can t See You (Epic)

~ 7 COOLIO/Fantastic Voyage (Tommy Boy)

— 8 CHANGING FACES/Stroke... (Big Beat/AG)

4 9 PATTI LABELLE/Right Kinda Lover (MCA)

7 10 CECE PENISTON/'m Not... (Perspective/ASM)

| @ o = w

Information current as of August 12.

[RAPCITYTOP10 |

WTW

2 1 LADY OF RAGEAfro... (Death Rowinterscope/AG)
7 2 WU-TANG CLAN/Can ht Be So Simple (RCA)
13 NAS/The World Is Yours (Columbia)

— 4 MC EIHT FICMW/AI For The... (Epic Street)

6 5 DRGANIZED KONFUSHON/Stress (Holtywood)
9 6 AMMAD/Back In The Day (Giant)

— 7 CRAIB MACK/Fiava In Ya Ear (Arista)

5 8 SHYHEIM/Pass It Off (Virgin}

4 9 ARTIFACTS/Wiong Side Of... (Atlantic/AG)

— 10 PUBLIC ENEMY/Give It Up (Def Janvisland)

Information current as of August 13.

L ——

Les Garfand
VP/Programming
John Robson, Director/
Music Programming
MUSIC TELEVISION
YOUCONTROL.
LWTW
— 1 BOYZ I MENA Make Love To You (Motown)
2 2 SIR MIX-A-LOT/Put Em On... (American)
1 3 LUKEA's Your Birthday (Luke)
3 4 69 BOYZ/Tootsee Rol (Rip WILC)
4 5 PUPPIES/Funky Y-2-C (Chaos)
10 6 WARREN G..../This D.J. (Violator/RAL/sland)
9 7 HL AL SKRATCH/Where My Homiez (Mercury)
8 B AARON HALLA Miss You (Silas/MCA)
6 9 IMMATURE/Never Lie (MCA)
— 10 JIM CARREY/Cuban Pete (Chaos/Columbia)

Most requested for week ending August 5.

JDE DIFFIE/Third Rock From The Sun (Epic) .. . . .. 5
VINCE GILL/What The Cowgiris Do (MCA) . ... . ... 7
SAMMY KERSHAW/National Working. .. (Mercury) 16
TRACY LAWRENCE/Renegades, Rebels... (All/AG) .9
MAVERICK CHOIR/Amazing Grace (Atlantic/AG) . . 12
MARTINA McBRIDE/Independence Day (RCA) ... 10
J.M. MONTGOMERY/Be My Baby Tonight (Al/AG) .8

SAWYER BROWN/Hard To Say (Curb) .......... 10
GEORGE STRAIT/The Man In Love With You (MCA) . 8
RANDY TRAVIS/Whisper My Name (WB) .. ... ... 7
RICK TREVINO/She Can't Say |... (Columbia) . .. 12
TANYA TUCKER/Hangin’ In (Liberty) ......... .. 3

CLAY WALKER/Dreaming With My Eves... (Giart) . 12
WYLIE & M. HAGGARD/Ugly Gifl.... (Cross Three) ADD
DWIGHT YOAKAM/Pocket Of A Clown (Reprise) .. .8

|ADDS

BRYAN AUSTIN/Is it Just Me (Patriot)

DAVIS DANIEL/Witiam And Mary (Polydor)

JAMES HOUSE/A Real Good Way To Wind Up... (Epic)
DAWN SEARS/Nothin' But Good (Decca)

VICTORIA SHAW/Tears Dry (Reprise)

WYLIE & M. HAGGARD/Ugly Girl Blues (Cross Three)

Information current as of August 8.

CMT

COWMTYRY MUBIC VLIVISION

24.4 million househoids
Tracy Storey, Programming Manager
Hal Willis, General Manager

TOP 10

WwWTW

2 1 DIAMOND RMNVLove A Little Stronger (Arista)
2 J.M. MONTGOMERY/Be My... (Atiantic/AG)

3 CLAY WALKER/Dreaming With My... (Giant)

4 TRACY LMWRENGE Heragades. .. (A/AG)

5 TANYA TUCKER/Hangin' In (Liberty)

6 GEORGE STRAIT/The Man In Love. . (MCA)

7 ALAN JACKSON/Summertime Blues (Arista)
10 8 RANDY TRAVIS/Whisper My Name (WB)

— 9 MARTINA McBRIOE/tndependence Day (RCA)
— 10 RICK TREVINO/She Can't Say |... (Coiumbia)

® Nae W

©

Weeks On

[HEAVY - P

DAVID BALL/When The Thought O... (WB) ... ADD
BROOKS & DUNN/She's Not The. . (Arista) PICK/ADD
JOE OIFFIE/Third Rock From... (Epic) BREAKOUT/7

VINCE GILL/What The Cowgirls Do (MCA} . .. ... 8
MARTINA McBRIOE/tndependence Day (RCA) ... 10
SAWYER BROWN/Hard To Say (Cur) .. ..... ... 12

DWIGHT YOAKAM/Pocket Of A Clown (Reprise) ... 9

[HOTSHOTS ~ |

DEBORAH ALLEN/Wrong Side Of Love (Giant) . ADD

BRYAN AUSTIN/Is 1t Just Me (Patriot) .. ......... 2
MARK COLLIE/Hard Lovin' Woman (MCA). . . ... .. 2
GEORGE DUCAS/Teardrops (Liberty) . ........ ... 2
SAMMY KERSHAW/Third Rate... (Mercury) ... ... 2
LITTLE TEXAS/Kick A Littie (WB) .......... -ADD
TIM McGRAW/Down On The Farm (Curb) ... .. .. 4
LARRY STEWART/Heart Like A... (Columbia) .. ... 3
TRACTORS/Baby Likes To Rock 1t (Arista) . ... ... 3
STEVE WARINER/Drive (Arista) ............ ADD
B0B WOODRUFF/Alright (Asylum) ... ... ... ADD

|ADDS -~ 2

BRYAN AUSTINAIs t Just Me (Patrigt)

MARK COLLIEMard Lovin' Woman (MCA)

DON COX/in My Father's Eyes (SOR)

GEORGE DUCAS/Teardrops (Liberty)

SAMMY KERSHAW/Third Rate Romance (Mercury)
DAWN SEARS/Nothin' But Good (Decca)
VICTORIA SHAW/Tears Dry (WB)

receive four plays per day. Breakout Videas and Picks
(Pick Hits of the Week ) receive an extra play above heavy
rotation per day. All Top 10 videos also recefve heavy
rotation.

Information current as of August 10.

AUSTRALIA

LW W

1 1 KULCHA/Don't Be Shy
3 2 SOUTHEND #/NIK FISH/

The Winner s ...

4 3 SHARP/Alone Like Me

8 4 BLACK SORROWS/Snake
Skin Shoes

2 5 FRENTEVBizarre Love Triangle
5 6 KULCHA/Shaka Jam
— 7 BJORN AGAIN/Flashdance. ..
What A Feeling
7 8 POOR/More Wine
Waiter Please
— 9 PAUL KELLY/Love Never Runs
On Time
0 DADDY COOL/The Ballad Of Oz

Most Added

DADDY COOL/The Baliad Of 0z
ELECTRIC HIPPIES/! Believe In You

pare

Top 10 Austrafian records from playksts of 3 Triple M-FM/
Melbourne, FOX-FMIMeibourne, MMM|Perth, PMFM/
Perth, SA-FMiAdelaide, 2-DAY/Syoney, 2 Triple M-FM/
Syndey, MMM-FMiBrisbane, B105/Brisbane, FM-104/
Canberra, 105/Brisbane, and FM-104/Canberra

CANADA

W W
11 CRASH TEST DUMMIES/

Aftemoons &

2 2 ROCH VOISINE/Shout
Out Loud

5 3 JANN ARDEN/Could | Be
Your Girl

4 4 SASS JORDAN/Sun's
Gonna Rise

3 5 LOST & PROFOUND/
Invitation

8 6 UNIVERSAL HONEY/Just
Before Mary Goes

9 7 PREMIER/Open Up
Your Heart

6 8 REALWORLD/Throwing
It All Away

— 9 BOOTSAUCE/Caught

Looking At You
10 10 MOIST/Push

Most Added

SLOAN/Coax Me
JANN ARDEN/Couid | Be Your Girl
Top 10 Canadian CHR hits courtesy

The Record (416) 226-3366
PELISTAR
~ CONCERT PULSE

Avg. Gross

Pos. Artist {in 000s)
1PINKFLOYD ............ $2696.3
2EAGLES................ $2586.3
3 JIMMY BUFFETT ......... $7314
4 PHIL COLLINS ........... $684.6
S BETTEMIDLER. . ......... $5029
6 JANET JACKSON ......... $4235
7TMETALLICA .............. $399.7
8 MICHAEL BOLTON . ....... $331.0
9 GEORGE STRAIT ......... $318.4
WORUSH ................... $3011
11 DEPECHE MODE ... ... ... $257.7
12ZZTOP .................. $251.0
13MEAT LOAF .............. $2187
14 REBA McENTIRE ....... .. $2105
1SYANNIL ................... $1931

New Tours

Among this week’s new tours:

BEATNUTS/DOG EAT DOG
CLINT BLACK

KENNY G

SASS JORDAN
RAMONES

SAMPLES

The CONCERT PULSE is a weekly com-
puterized report ranking each artist by
their average box office gross reported per
venue. Courtesy of Polistar, a publication
of Promoters' On-Line Listings, (800) 344
7383, or in California (209} 224-2631.
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WPLY’s Redefined Image
Wins Big In Philly

Pop CHR WPLY (Y100)/Philadelphia’s rise in the Spring
"94 Arbitron — 2.6-40 12+ — moves it just behind peren-
nial Rhythmic CHR giant WIOQ, flat with a 4.3 showing.
But Y100’s top honors among women 18-34, a position once
held by WIOQ, shows musical tastes are in flux again.

Pop-Rock Position

PD Garett Michaels joined Y100
(consulted by WPLJ/New York PD
and MD Scott Shannon and Mike
Preston) last November after pro-
gramming WLAN/Lancaster under
the duo’s wing. He discovered that
Y100 — which was really a Hot AC
— lacked a unique position because
others in the market had that niche
covered.

“Y100 is now a mass-appeal, hit-
music station that doesn’t play any
Urban crossovers,” Michaels says of
the redefined image. “It leans rock,
featuring artists like Aerosmith,
John Mellencamp, and Melissa
Etheridge, and pop Alternative [acts
such as] Gin Blessoms, Cranber-
ries, and Erasure. The Urban niche
was being filled by three stations,
but there was a need for a current-
based station with a rock lean that
wasn’t skewed totally toward Alter-
native.” (WIBA, which simulcasts
WDRE out of Long Island, corners
the Alternative niche in
Philadelphia.)

“While Philly has been a really
dancy town, rock n’ roll is coming
back in a big way like it did in the
mid- ’'80s. U2, Stone Temple

Pilots, Pearl Jam, and Sound- _

garden are today’s rock n’ roll. If
these bands were around in the ear-

Five Important

Cornerstones

PD Garett Michaels
believes that Y100's most
important cornerstones of
SUCCess are:

@ Music that fits the 1834
lifestyle

® Tenitic moming show that
onginates locafly

® Promationally into fabric of the
COMLITHTY )

® Jocks who are sincere, real
people

® Station acts as a team, working
and playing together.

ly *70s and '80s they’d be just as big
as they are today. My research tells
me that people are fried on
disposable dance music that means
nothing to nobody. They want their
bands to be able to perform live and
be around for more than cne album.
The producer-driven music wasn't
cutting it any more.”

The Importance

Of Sequencing

“MD Chuck Tisa has lived here
his whole life and is by far one of
the finest MDs in the country. Un-

as “traditional”

Here’s how they play on Y100:

Traditional Rotation Values

espite taking a new musical direction — herald-
ed by the positioner “The New Sound Of Y100”
— PD Garett Michaels describes the rotations

“While familiarity is important, it's equally important to move a
record down in rotation before it's so fried that it becomes a negative”

Currents

* A’s: eight titles; 2:45-3 hour rotation

* Night A’s: three image titles with huge phones; 1 per/hour
* B's: 13 titles; 4-4'2 hour rotation

* C’s: five new titles; 5-6 hour rotation to increase familiarity

Recurrents
* Power recurrents: 40 titles; 10 hour rotation

Gold

* Recent Gold: 100 titles from the last few years

* MTV Gold: Key titles from MTV’s early- to-mid80s era from artists,
— such as Modem English, Alphaville, Duran Duran, Soft Cell — “that
are the soundtracks to 18-34's youth”

—r-

12+ gain 2.6-4.0 stoked by No. 1 women 18-34 ranking

like most MDs, who just pick hits,
slam them into Selector, and print
the log. Chuck realizes that the se-
quencing is the most important part.
The computer itself is the database
for your music library, and the au-
dience doesn't know if you're play-
ing a power next to a recurrent.

“Listeners only know four things
about music: 1 like it, 1 don't like it.
those songs sound good together,
those songs don’t sound good
together. That's where a talent like
Chuck makes the difference — when
he mixes up the tempos and textures
to avoid sameness yet offers musical
transition.”

Michaels feels a change in station
attitudes toward presenting the music
has made a difference as well. “The
Rock stations have traditionally in-
vested in the artists and have pro-
spered along with the image growth
of these artists, whereas CHR has
always invested in the songs. Y100
is borrowing from both schools by
playing favorite songs by favorite ar-
tists.”

‘Anti-80s’ Presentation

He describes the station’s presen-
tation as “anti*80s™ in sound. Tun-
ing in Y100, you won't hear:

* Hyped jocks

® Sweepers  with  stutter/laser
efects

® Top 40-like jingles.

“Instead. the jocks are personable,
using non-traditional sounds like test
tones, white noise, and other MTV-
like effects, with some elements of
KROQ [/Los Angeles]) and WNNX
[99X/Atlanta)] included in our pro-
duction elements. They’re similar to
WHTZ (Z100)/New York, but not
as cold-sounding to my ear. Our fo-
cus is 18-34 and warmer, while Z100
— which is an extraordinary station
— sounds more like a 12-24 station.
We're using [afternoon driver] Sean
Caldwell and Scott Shannon to
voice our sweepers, which purpose-
ly avoid sounding like [former
crosstown Pop CHR} WEGX.

Michaels’s relationship with Shan-
non is “like going to college and be-
ing tutored by the dean. Over the
years Scott has picked up so much
knowledge. He’s meant tons to the
overall success of radio, and I’'m one
of his honor students. We don't
sound anything like WPLJ, but we
picked up the uniqueness and spe-
cialness of their use of gold titles
[see ‘Traditional Rotation Values’].
While we're very current-based,
when we play a gold title we want
to evoke the emotion, ‘God I love
that song, and I can't believe I'm
hearing it on the radio.’”

TVITTEaTE T e antrathohiSto -t ft————

PROGRAMMER PROFILE

Age: 29

John Trout

Garett Michaels Report

Marital Status: married three years to
Anne; no kids, two cats
Career moves: PD WLAN/Lancaster,
APD/MD WZPUIndianapolis;
PD KXSS/St. Cloud, MN;
PD WLXR/La Crosse, WI. :
Favorite stations: KROQ/Los Angeles, ; :
WHTZ/New York, WPLJ/ Garett Michaels
New York, WFBQ/Indianapolis,
KQRS/Minneapolis, KDWB/Minneapclis,
WNVZ/Norfolk
Favorite PDs: WPLJ’s Scott Shannon, WNVZ's Don London,
KROQ’s Kevin Weatherly, WNNX’s Brian Philips,
KDWB'’s Mark Bolke, KHFI's John Roberts
Favorite jocks: WFBQ (morning duo) Bob & Tom, KQRS
{momings) Tom Bemard, KDWB (nights}
Michael Knight, KKBT/Los Angeles
{momings) John London, WNVZ (momings)

Favorite part of job: “The creative process of tuming out
the sound that comes out of the radio’
Least favorite part of job: “The paperwork end of it”
Hobbies: “Fishing, gardening, and spending time with
people | care about”

Local Owners,

Fast Decisions

Programmers often talk about
having the tools to win, but in the
case of Y100, Michaels says those
decisions are made just down the
hall. “Owner Dan Lerner and Sta-
tion Manager Lynn Bruder have
realized that to play with the big
boys we have to act like a big sta-
tion, and that means marketing
tools. Those tools and an investment
in callouts and focus groups have put
us on track. We've spent for the right
marketing elements with TV in
March, May, and June. SuperSpots
did the commercial featuring ‘The
New Sound Of Y100, using video
clips from monster songs that define
our sound — stuff from Ace Of
Base, U2, R.E.M., Aecrosmith,
Counting Crows, Gin Blossoms,
Spin Doctors, Depeche Mode —
voiced by Scott.”

Street presence completes the
package. The staff goes to the clubs
to the Jersey shores, passing out the
station’s new bumper stickers. Ac-
cording to Michaels, “Promo Direc-
tor Lynne Jeanrenaud is the part-
ner I needed to help make this hap-
pen. She helps me lock the station
into the fabric of the community
with in-person appearances and ex-

citing weekend promotions. And she
helped me with some guerilla war-
fare when we took over a whole
neighborhood where the (crosstown
AOR) WMMR:-sponsored Core
State Bike Race passed through.”

Rounding out the Y100 lineup:

6-10am: Paul Barsky, news an-
chor/sidekick Sherri Lee Stephens,
Exec. Producer Tony Angelo, Asst.
Producer/stunt boy “Shemp,” and
traffic reporter Kim Douglas

10am-3pm: Bret Hamilton
3-6pm/Production Direcior: Sean
Caldwell

6-lipm: temporary overnighter
Mark Summers

lpm-lam/Asst. Production Direc-
tor: Lucy St. James

I-6am: parttimers until night shift
is decided.

“In plotting our strategy we've
simply looked at who we could take
numbers from,” concludes Michaels.
“And that included (Hot AC)
WYXR, WMMR, and WIBA lis-
teners and some dissatisfied teens
and 18-34s who've come along for
the ride from WIOQ. Teens pump
up the [12+] beauty contest num-
bers, but becoming No. | in 18-34
women was a product of research
and our guts. Now we're here to run
up the score even higher.”

-

REALITY CHECK — Lisa Loeb stops by Y100 for a visit to promote
her hit from the “Reality Bites” soundtrack. Not missing a chance to
pose are (Ir) Y100 Promo Director Lynne Jeanrenaud, Production
Director/afternooner Sean Caldwell, Station Manager Lynn Bruder, Loeb,
Y100 owner Dan Lerner, PD Garett Michaels, and RCA's Joe Reagosso.

T —————
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WJLB Focuses On Music

O Family Fun Day draws 55,000 listeners to Detroit park

The Motor City continues its love affair with black music,
as evidenced by WJLB/Detroit’s latest Arbitron numbers.
The spring book shows WILB holding steady in the market’s
No. 2 spot (12+), moving 6.3-6.9.

Talk WJR held on to the top spot
with a 7.8-8.5 share this book. Ur-
ban AC WMXD — now in a duopo-
ly with WILB as a result of the
recent Secret Communications
merger — moved up 4.2-4.8 to tie
with Country WWWW for fifth
place, while Urban Gold WQBH
increased its share .9-10.

e Twelve-year
WILB VP/GM
Verna Green,
who recently add-
ed VP/GM duties
for WMXD as
well, believes mu-
sic focus was the
key to the Urban
outlets’ success
during the last
book. ™I think
both stations are even better focus-
ed on music selections by demo.
There had been some overlap in mu-
sic in the previous book; WMXD
was actually drifting lower in demo
because it was keying in on
25-34-year-old females.

“WMXD now is back true to
form; it’'s an oldies-based station

with some currents and recurrents
for flavor. And "JLB is more along

Verna Green

66)

We now have two
separate styles of
Urban music and it
is easier to make
the distinction
between the
two stations.
—Verna Green

99,

the lines of an 18-34 station. So we
now have two separate [styles] of
Urban music and it is [easier] to
make the distinction between the two
stations.”

Family Fun Day

WILB's success may be due in
part to its community-oriented pro-
motions. including its annual Family
Fun Day. The station recently held
its sixth such event at Detroit’s Eliza
Howell Park, where more than
55,000 loyal listeners enjoyed a full
day of free fun for the family.

The event featured performances
by Blackgirl, Sweet Sable, Crystal
Waters, Da Brat, El DeBarge, and
Aaron Hall and special guest ap-
pearances by Heavy D and Aaliyah.
Younger listeners also participated in
children’s games, face-painting, and
pony rides, and there was a special
health tent offering free immuniza-
tions for children.

WILB Promotions Manager
Maureen Barkume says the day
was a tremendous success. “People
began lining up to get in at 7:30am,
before the park was even open to the
public, to get a good seat so they
could see our fabulous lineup.
Families barbecued and picnicked
all day, and the children really en-
Jjoyed the pony rides.

“We had excellent cooperation
from the Detroit Police Department
and the Parks and Recreation De-
partment. We also offered a free
shuttle run by Detroit’s Smart Bus
Line; we parked people in a satellite
area and brought them into the park
on the buses. It was a great day for
our listeners, the city. and our radio
station. It was just incredible.”

Hot Artists Key

Green says this year’s artist lineup
— and a little luck — helped make
this year’s Family Fun Day the best

665

People began lining
up to get in at
7:30am, before the
park was even open

to the pubilic.
— Maureen Barkume
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ever. “This year we featured artists
who we are currently playing. They
are really hot with the listeners right
now; our [8-34-year-old audience
really could relate to them. That's
not to say that in previous years we
didn’t have hot artists, but I think
some of those artists may have lean-
ed toward the top end of that demo.

TAKING THE LAW INTO THEIR OWN HANDS —

idhiinil

-y .... - -
j x'

WRKS/New York’s

Kiss Wakeup Club invited a special guest on the air to show its ongo-
ing support of the NYPD: officer Carol Shaya, who also happens to
be this month's Playboy cover girl. Kiss FM listeners gave Shaya the
‘thumbs up” for her moonlighting job. Oh, by the way — that’s Jeff
Foxx on the left and Ken Webb on the right.

Also, for some reason there seems
to have been fewer major concerts
in Detroit this summer. And it was
Just a great day; the weather was
perfect.”

Although WILB and WMXD
now share an owner, Green says
each station will continue to stand
on its own for the most part. *“’"MXD
is welcome at all WILB events, and
WILB is welcome at WMXD
events, but each station needs to feel
some separate ownership, [especial-
ly] of the events that work for them.
This is not an attempt to collapse the
identities of both stations. We want
to keep the identities separate.

“This is a great opportunity to
combine two great radio stations
lgeared toward] the African-
American consumer.”

WJLB morning show producer “The Tune-Up Man”
(r) interviewed Aaliyah before her apperance.

Da Brat had as much fun as the listeners.

Heavy D jams.

—WWWarericarradiohistorv.com
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CYNDEE MAXWELL

Building The Perfect Meeting

Let’s face it: The thought of a meeting stirs up fear and
loathing in most of us. They can be time-consuming and even
pointless. But they don’t have to be.

Meetings can be made more ef-
fective with a little planning and fol-
low-up. They can keep critical lines
of communication open between
management and staff, inspire team-
work, stimulate creativity, and fos-
ter an environment which ultimately
helps everybody achieve the station’s
goals. This week. two veteran pro-
grammers share pointers on running
successful meetings.

Four Staffs In A Room?

Greg Stevens
isn’t just PD at
KIOZ-FM/San
Diego. He's also
PD at PAR
Broadcasting’s
other San Diego
stations, News/
Talk KOGO-AM
and CHR KKILQ-
AM & FM.
Overseeing the
staff, promotions, marketing, and
programming of additional outlets
with individual needs doesn’t make
the task of holding meetings any
easier. It does, however, force a
manager to streamline and focus the
process.

Greg Stevens

“We've found that the big staff and
separate offices have made commun-
ication difficult,” admits Stevens. “If
you have a meeting on every subject
with every person who needs to be
in the loop, you don’t have any time
to do the actual work discussed in

m
We try to have the
minimum number of
people in meetings,
because the bigger
the meeting, the
greater the
opportunity to get
off the topic or

become distracted.
— Greg Stevens
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the meeting. So we strive for a
balance between effective commun-
ication and limiting the amount of
time taken in meetings.

“The first question we ask is, ‘Do
we really need a full, formalized
meeting, or can we accomplish this
in another manner — such as a one-
on-one, a memo, an e-mail message,
etc.?” Once we decide we do need
a meeting, it must have a clearly
stated goal or purpose which every-
body understands.

“We try to have the minimum
number of people in meetings, be-
cause the bigger the meeting, the
greater the opportunity for people to
get off the topic or become distract-
ed. So we frequently meet with de-
partment heads who then pass
information on to their staffs.”

HO.R.D.E-ING WITH THE BUZZARD — WMMSI/Cleveland hosted a
kickoff jam for the HO.R.DE. tour by gathering the tour’s artists for
a special performance. The jam featured various members of Blues
Traveler, the Allman Brothers Band, Big Head Todd & The Monsters,
Sheryl Crow, and the Screamin’ Cheetah Wheelies. Celebrating the
event are (back, I-r) WMMS morning co-host Brian Fowier, Sheryl Crow,
PD John Gorman, and Promotion Director Heidi Kramer; (front, I-r)
morning co-host Joe Cronauer and A&M'’s Pat O'Conner.

—

Two programming vets offer hints on more effective conferences

Recipe For Success
Bilt Betts, OM
at Citicasters’
KRXQ/Sacra-
mento, says,
“Meetings that |
start on time end
on time.” Stevens
echoes: “Every-
one sets a start
time, but deter-
mining an end
time helps keep
things moving.”
Betts swears by what he calls “the
30-minute promise. I promise my
staff that if they come in for a meet-
ing, it won’t run longer than 30 min-
utes. I firmly believe that a
3l-minute meeting only gets as much
done as a 29-minute meeting, a
35-minute meeting only gets as
much done as a 25-minute meeting,
and the closer you get to an hour,
the closer you get to not having a
meeting at all. And to make the
30-minute meeting possible, we
have the next tip.”

Bill Betts

Agenda Concerns

*“Set an agenda. I announce to the
staff, ‘War stories immediately
following the meeting,” which helps
us stick closely to the agenda.
Anyone who wants to tell war stories
about how they did it in Poughkeep-
sie can hang out and tell them after
the meeting. But nobody’s done that

et.”

’ Stevens agrees, adding, ““The per-
son conducting the meeting must
have an agenda. The degree of detail
depends on how intricate the infor-
mation is and whether or not you
want a written record. Some things
are confidential, and you wouldn’t
want them in writing.

“For airstaff meetings, I'll prepare
a list of topics without the details
and make copies for the staff. It
serves as a reminder about what was
discussed, and people can take notes
on it.”

Full Follow-Up

Bott: men believe in strong follow-
through. Stevens says, *“There must
be a defined follow-up procedure
during the meeting to keep track of
decisions. We'll set time limits on
getting projects done, so everyone
knows when the deadlines are and
who's responsible for specific parts
of the plan.”

Betts expands on that, advocating
*‘a recap memo that covers the agen-
da. It lists what was discussed on
each topic, any items not on the
agenda that came up, etc. I issue the
recap memo immediately, while the
meeting is still fresh in everyone’s
mind. Otherwise, meetings come
and go, and nothing happens.

—WUWW - americanradiohisterr-eom

® Set an agenda

® Record key points.

“I also follow up the memos in
one-on-one aircheck sessions,” he
says. “If I have a meeting and dis-
cuss a topic, then recap it in a
memo, and follow it up in a one-on-
one meeting — everyone is perfect-

m

I announce to the
staff, ‘War stories
immediately
following the
meeting, which
helps us stick
closely to

the agenda.
— Bill Betts

ly clear on what's expected of them,
and there are no excuses for not un-
derstanding.

“As for promotion meetings, some
of the tips apply, such as starting on

Convening With Meaning

eetings are only as effective as what the par-
ticipants absorb. To maximize the meaningful-
ness of your conferences, make sure you.

® Establish time limits in advance

® Keep the flow of ideas on track

After the meeting, follow through promptly by
® |ssuing a recap memo

® Holding one-on-one sessions with staffers

® Setting deadlines for implementation.

time. I can’t stick to a 30-minute
meeting if I'm not the one running
it, but an agenda and a recap memo
are still vital. If you don’t issue recap
memos after a meeting, you may as
well have had no meeting, and
you've just wasted an hour.

“We have a rule: Nothing goes on
the air unless it’s been discussed in
the promotion meeting. If we can't
agree to it in there, we don't do it.
That’s the only way to keep control
of the air. Otherwise, things will be
popping up all the time, and the PD
may not even know about them un-
til it’s too late to stop.”

Location, Location

Finally, Stevens notes that envi-
ronment can play a role in your
meetings. “When planning who will
attend a meeting, give some thought
to its time and place. Sometimes it’s
better to use the conference room;
in other cases it’s better to be less
formal. For instance, a disciplinary
meeting has a different vibe than a
promotions brainstorming meeting
does.”

Dodge (r).

MEAT BALL — Meat Loaf helped christen Burlington, VT's summer
concert season with a softball game. Team Meat Loaf played against
WIZN (The Wizard Of Rock) and raised more than a thousand dollars
for a local camp for kids with cancer. Team Meat beat the Wizards 16-8.
Before the next night's show, Meat met backstage with WIZN's Steve

A DATE WITH IOWA — The Smithereens played an acoustic set at
KRNA/Cedar Rapids prior to a gig later in the evening. Shown are (back,
Ir) KRNA's Bob Stewart and the band’s Dennis Diken; (front) the bard's
Pat DiNizio, KRNA's Monica, the band’s Jim Babjak, and Asst. PD Bill
Summers.
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KROQing Better Than Ever

Record-setting book boosts Infinity station to No. 3 12+

It’s been nearly two years since KROQ/Los Angeles rose
to its current ratings tier. Since Summer 92, the Infinity sta-
tion’s 12+ shares have run 40-3.8-3.94.3-3.94.2-384.7, with
that last number representing Spring 94, KROQ’s best Ar-
bitron book to date. It now trails only Spanish KLAX and
Rhythmic CHR KPWR (Power 106) 12+.

PD Kevin Weatherly, Asst. PD
Gene Sandbloom, and MD Darcy
Fulmer discuss the station’s
achievements.

Redefined Essence

R&R: What are some of the char-
acteristics that have led 1o KROQ'’s
success?

KW: Our commitment to being in
touch with where mainstream Los
Angeles is right now. We reflect that
in everything we do, from the mu-
sic and promotions to being a high-
profile personality station.

GS: We're a very exciting station.
People got complacent program-
ming in L.A. They've followed
tried-and-true formulas that have
been around a little too long. We're
breaking new music and new
ground.

KW: A lot of stations become
overresearched and defensive.
KROQ's overall feel is we're the sta-
tion really truly having fun — peo-
ple are drawn to that.

When all three of us came on
board a couple years ago, we sat
down and redefined what the
essence of KROQ is supposed to be.
We're not relying on where we've
been, but on where we’re going.

GS: In our music meeting each
week, we always have different peo-

KROQ
X96
KOME
WFNX
KwWOD
Q101
WBRU
KITS

Oh, by the way, Offspring’s i
album is Platinum. But,
what do we know? |

IF YOUR STATION SUCKS,
DON’T READ THIS!

DO YOU SEE A
CONNECTION HERE? DUH!

EPITAPH

WORLD
FAMOUS

10

106.7 F

ple from the station — from the pro-
motion department to the interns.
Everybody here loves KROQ music.
[For example,] I gave [GM] Trip
Reeb the Weezer album on tape
before anybody knew who they
were; he came back to me the next
day and told me his favorite tracks
on the album. Not too many GMs
would even bother.

DF: [Creative Director] John
Frost has a huge amount to do with
the station. He can do things nobody
else would dream of doing. You can
give him an idea, and he’ll come
back with 50 ways to make it hap-
pen that are totally irreverent and
give the station personality.

Creating A Street Buzz

KW: Beyond the personalities, the
morning show is really getting the
recognition it rightfully deserves.
Our promotions department has

WHAT DO THESE
STATIONS HAVE
IN COMMON?
#1:

Good ratings.

#2:
They’re all playing
OFFSPRING (both cuts)

#3:

They’re also now

playing RANCID.

Mike Jacobs
714-841-6803

been growing this past year and half
in terms of number of people and
what we do on the street. We're
more active than ever, and that’s
played a big part in our recent
success.

It’s no secret that we have two big
events — the Acoustic Xmas and the
Weenie Roast — that have become
key radio concerts in Los Angeles
in terms of demand and size. We're
not naive to think these have some
sort of impact in creating a great
street buzz for the station.

GS: All our promotions have a
sense of humor to them; even if you
don't participate, they’re fun to listen
to on-air. We update everything
weekly, sometimes more frequent-
ly. Only so many people participate
in contests, but on KROQ, it doesn’t
matter whether you participate or
not, because it’s fun.

KW: You can always punch in
KROQ and know exactly what we're
doing. We don't do a lot of things,
but when we do commit to some-
thing, we make sure it has a domi-
nant presence on the air.

Offensive Approach

R&R: Who is KROQ'’s biggest
competition?

KW: We don't focus on other sta-
tions. We have our own objective
and game plan. Our biggest chal-
lenge is constantly reevaluating
where we are and how we can do
a better job growing the station.

We view anybody playing contem-
porary music in Los Angeles as an
indirect competitor. Now more than
ever — because of the mass accep-
tance of KROQ music — other sta-
tions’ playlists are largely comprised
of this kind of sound. However,
KROQ has never been reactionary.

R&R: What effect has the surge
in crossover had on KROQ?

66)

tion Director Stacie Seifrit.

GS: This station has always pro-
grammed offensively. If we become
defensive, then it’s just not KROQ.

Identifying Relevance

R&R: How has the music chang-
ed over the last couple vears?

DF: The resurgence of rock music
has everybody excited about the sta-
tion and more into music again.

GS: The station has a 1994 sound.
Music changes constantly. Who
knows what's going to be hot next
year? It's a matter of constantly stay-
ing on top of what’s happening and
keeping your mind open to as many
different styles as possible, so you're
ready to move when the music is
ready to move.

KW: That’s a real good point. A
lot of people say the station is do-
ing well because the music is great.
That's true to a point, but if you
know what’s happening and don't
position yourself in a corner, you'll
be able to move and adjust. There
is always good music. Too many sta-
tions — regardless of format — get
caught up in [maintaining] a sound
versus playing hit songs.

R&R: Why did you drop a lot of
the '80s New Wave stuff from the
day-to-dav programming?

DF: Sometimes we hear these
records and say “What’s the point?’
What are we trying to gain by play-
ing this song for the 7000th time?
Who still likes this record, how
much do they like it, and do they
want to hear it? After a while, that
sound isn’t as important.

We’re not relying on where we’ve been,

but on where we're going.
— Kevin Weatherly

GS: It’s probably helped bring in
more listeners. If KIIS-FM starts
playing the Breeders all of a sud-
den, the people who like them might
find their way over to KROQ and
discover a whole new style of music.
Just because another station in the
market starts playing our music
doesn’t mean we abandon it. Shar-
ing isn't necessarily a bad thing.

KW: In fact, I think this
philosophy has helped take the sta-
tion to new levels.

WWWoanTtericanraciohistorTy ComT
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KW: Everyone at the station has
a good intuitive sense of what the
station sounds like and what it
should sound like. A lot of the songs
from the '80s aren’t compatible with
what’s happening now. They sound
totally dated and irrelevant.

Not relying on these records has
made our flashback weekends more
interesting. When we played these
songs in the regular mix and did a

flashback weekend every couple of
months, it made the station sound

WELCOME TO BED-ROQ — Members of the KROQ braintrust pose
at a customized corner of the Flintstones movie set, (I-r) morning show
producer Frank Murphy, “Loveline” producer Ann Wilkins, Creative Direc-
tor John Frost, Asst. PD Gene Sandbloom, MD Darcy Fulmer, PD Kevin
Weatherly, Programming Asst. Emily Aguilar, and Marketing & Promo-

m
They probably think
we’re this huge
research group that
sits around tossing
computer charts
back and forth. If
we like a record,
it goes on the air —
it’s as simple

as that.
—Gene Sandbloom
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older. We want to have a relevant
sound.

GS: We found out what people
liked. They're young and into new
music. You have to realize these peo-
ple didn’t grow up with these bands.
They don’t know these songs.

‘Don’t Follow KROQ’

R&R: What advice can vou give
to the progranuners who keep close
tabs on your station?

DF: Don't follow KROQ. Play
what people are into in your city. We
play what we think is happening and
people in Los Angeles want to hear.
The kids driving the van might come
back and tell us something. We
listen to them over national figures.
That's why KROQ has been so suc-
cessful.

GS: If the people who follow us
could see how spontaneously we do
things here, they’d be horrified.
They probably think we're this huge
research group that sits around toss-
ing computer charts back and forth.
If we like a record, it goes on the
air — it’s as simple as that.

KW: Don’t overthink it.
Remember — it’s just radio. Your
job is to put together an exciting sta-
tion so people will want to listen. If
you make some bad decisions along
the way, that’s okay. You can over-
come them if you don’t get too
caught up in overanalyzing every
move.

GS: If everything we did on
KROQ was perfect, it wouldn't be
KROQ. We make mistakes here, it's
part of the station. If a jock makes
a mistake, he doesn’t come on and
get all flustered — he laughs at it.
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KHAK Soars In Cedar Rapids

KHAK-AM & FM/Cedar Rapids scored a three-peat
in the Spring 94 Arbitron, notching its third consecutive first-
place finish in 12+ and 25-54 and posting record highs in
both demos. And for the second straight year KHAK was No.
1 18-34, with shares in the mid-20s.

Obviously, KHAK’S 18.7-23.5
12+ move has owner/GM Mary
Quass and the staff excited, but
they’re on the ceiling over the 25-54
leap of 6.5 — a jump which puts
KHAK at just under an incredible
30 share.

Even though

ition has come
rom  KCRG
(AM) (2.0-3.5-17
the last three
spring books; it's
announced it’ll
flip to News/Talk
in September),
PD Jeff Winfield
says he went into the book concern-
ed about the station “holding its
own” in a sea of Country stations.
“If you hit the scan button a few
miles outside of downtown, all you
get is Country. Des Moines, Dubu-
que, and Waterloo all have three FM
Country stations. Plus, a new station
[KBOB] booms in from the Quad
Cities [it garnered a 4 in the Cedar
Rapids Arbitron}.

Jetff Winfield

“Cedar Rapids is an island in the
middle. To deal with all those sig-

66]

If you hit the scan
button a few miles
outside of
downtown, all you
get is Country. We
decided to pull in
the reins and
superserve our
metro.

99

nals, and the fact that many of the
stations were trying to reach out in-
to other markets, we decided to pull
in the reins and superserve our
metro.”

Positive Promotion
Ironically, Winfield believes
KHAK got a boost from another
Country station’s advertising cam-
paign. “Cedar Rapids and Waterloo
are in the same TV market, and
KOEL/Waterloo ran a real heavy

984 FM 1360 AM

TV load. That was positive for us
because our image is strong enough
in this metro that any reference to
Country is a reference to KHAK.”

Winfield characterized KHAK's
spring TV schedule as “light.” It
bought spots during the Academy of
Country Music awards show and
the local 10pm news (primarily on
Wednesday nights touting its $1000
Thursday ‘““Most Music Money
Song™ contest) and picked up a ca-
ble rotator package that spread the
spots around several networks.

KHAK's spots, which were local-
ly produced, featured a logo shot on
the front and back with three video
clips. The last clip in all of this
year’s spots was from Alan Jack-
son’s video “Chattahoochee.” which
was the “Most Music Money Song”
every Thursday during the contest.

Explaining this twist on the
“money song” theme, Winfield
says, “We pick the biggest, most
recognizable song we can think of

Record shares yield third straight No. 1 finish in 12+, 25-54 demos

for our Thursday song. That way
even casual country fans feel they
have more of a chance to win be-
cause the key song is so easy to
spot.” In past years, Winfield has us-
ed “Friends In Low Places” and
“Achy Breaky Heart.”

In all, $20,000 in cash was award-
ed during the spring. The ‘“‘Most
Music Money Song™ contest was
played seven days a week; daily
prizes of $50 ($500 on Thursday)
were doubled if the winner had a
KHAK ““Country Club” card. In ad-
dition to being announced at 7:20
every morning, the daily “winning
songs” were printed in KHAK’s
Tune-In magazine, 10000 of which
are distributed monthly.

Stable Staff

High atop Winfield’s list of rea-
sons the station did so well in the

66]

Morning team Britta & The Bear brave the elements to hand out
envelopes during the station’s “Day Of 1000 Prizes.”

James and overnighter Nick
“Nighthawk” Thomas boast four-
and-a-half and nine years, respec-
tively.

“The biggest turnover we’ve had
has been with PDs who've left for
greener pastures,” Winfield jokes.
Former programmer Tim Roberts
left for the KDRK/Spokane PD gig
in mid“92, and Tim Closson mov-
ed from KHAK to the WUBE/Cin-
cinnati PD post in late 1990.

Our image is strong enough in this metro
that any reference to Country is a
reference to KHAK.

ratings is a stable airstaff. The mor-
ning team of Britta & The Bear
(Britta Lee and Scott Bear) has
been in place three years. Middayer
Dawn Johnson — who is also the
MD and Winfield’s wife — has been
on the air five years. Winfield has
held down afternoons for six-and-a-
half years, adding PD duties the last
two years. And evening talent Bob

KHAK owner/GM Mary Quass strikes a pose with John Anderson.

7
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Winfield says he tightened the
music a bit for the spring book,
though he continued to highlight
new music and didn’t alter the pres-
entation. His current/gold ratio is
55-45 — a mix KHAK has had in
place for a long time. The heavies
play 35 times a week on a 4.5-hour
rotation; the mediums air 23 times
a week on a 7.5-hour rotation; the
lights play 15 times a week with a
turn of 10-11 hours; and his day-
parted lights (6pm-5Sam) air eight
times a week.

KHAK also airs a “CD of the
Week™ on Sunday nights. Hosted by
Winfield and Johnson, the show fea-

6¢]

free concert kicked off the month of
April, when John Anderson per-
formed for more than 6500 folks.

Later that month KHAK held its
“Day Of 1000 Prizes” The first
1000 people to drive through special
lanes at an area mall parking lot with
KHAK stickers on their car win-
dows received an envelope contain-
ing a prize certificate. Rewards
included a $1000 shopping spree,
$500 in cash, a golf cart, lawn-
mowers, and lunches — $10,000
worth of prizes.

Winfield says cars began to line
up at 3am and the envelopes were
distributed in two-and-a-half hours.
Salespeople made sure cars had
stickers — and put them on those
that didn't — while the airstaff hand-
ed out the envelopes.

Hard Work Pays Off

Winfield says KHAK's huge
ratings are a testimony to the sta-
tion’s entire staff. “There are a lot
of good stations here, but we work
harder than anybody else. Every-

body busts butt every day to make
KHAK the best it can be.”

Finally, on a day when he was cel-
ebrating the station’s best book in its
history, Winfield ended our conver-
sation in typical PD fashion, won-
dering if anybody around town was
looking longingly at KHAK's box-
car numbers and thinking of dust-

ing off some Garth Brooks records.

There are a lot of good stations here, but
we work harder than anybody else.
Everybody busts butt every day to make
KHAK the best it can be.

tures a CD in its entirety. The focus
is on an artist who will soon be in
the area.

In Like A Lion

KHAK began the spring book
with a flurry of activity in the first
month of the sweep. Its 15th annual

199

When your adult shares approach
the 30 mark, those are the kinds of
problems that can crop up at any
minute. But hey, take a minute to
savor the victory! The best thing
about a one-book-a-year market is
living with those kinds of numbers
for the next 12 months.
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...the conversation continues...

HEY, ANOTHER REALLY COMFPETITIVE WEEK OUT THERE...

YEAH, GARTH FINALLY PUTS OUT A COUNTRY RECORD
AND GETS OVER 100 ADDS...

GO FIGURE...

AND THE ATLANTIC FOLKS SHOULD BE COMMENDED ON THEIR
OUT-OF-THE-BOX SUCCESS WITH ARCHER/FARK...

HEY, THE GIANT FOLKS ARE SITTIN’ PRETTY FOR THE THIRD #1 RECORD
ON CLAY WALKER WITH “DREAMIN’ WITH MY EYES OPEN”...

YEAH, AND RADIO SEEMS TO AGREE...

AND THAT DARON NORWOOD BALLAD “IF | EVER LOYE AGAIN”
1S JUMPIN” UP AND SURFPRISING A LOT OF SKEPTICS... BOB STERLING
AT WUSY HAS BEEN PLAYIN’ THE RECORD FOR A FEW WEEKS,
AND IT'S HIS #2 TESTING RECORD OUT OF 30...

MAN, I'D SAY THAT'S A RECORD THAT'S WORKIN'. ..
IMAGINE THAT, YA PLAY’EM AND PEOPLE REALLY LISTEN ...

HEY, AND HAVE YOU CHECKED OUT THE TIME ON THE NEW
DEBORAH ALLEN SINGLE “WRONG SIDE OF LOVE”... 2:1& AND TEMFO

MAN, THATS A PROGRAMMER’S DREAM...
YEAH, AND ITS GOT DEBORAH IN IT...

HEY, SINCE WE'RE ON A ROLL WITH THE HYPE...JUST WAIT TILL
YOU HEAR THE NEW CLAY WALKER SINGLE AND ALBUM,
JUST WEEKS AWAY...

YEAH, THE FIRST SINGLE “IF | COULD MAKE A LIVING”
WAS WRITTEN BY ALAN JACKSON, KEITH STEGALL,
AND ROGER MURRAH...

AND YOU’RE JUST NOT GONNA BELIEVE THE REST OF THE ALBUM...
YA KNOW, | BET YA THIS ONE’S GONNA BE HUGE...

il

TO BE CONTINUED...
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NASHVILLE THIS

Labels Plan Early Release
For Stocking Stuffers

Not that we’re rushing it, but yes, Virginia, this is a Christ-
mas column. Since several artists are releasing special holi-
day collections this year in time for your shopping pleasure,
we thought the least we could do was give you a little infor-

mation. Here’s a rundown:

¢ Giant/Nashville’s roster teams
up for some holiday greetings on
“Giant Country Christmas Volume
1.” which will hit stores August 29.
The album features renditions of fav-
orites such as “Blue Christmas™ by
Clay Walker and “The Christmas
Song” by Kenny Rogers as well as
original tunes like ““‘Reason For The
Season” by Orrall & Wright and
“The Working EIf Blues™ by Daron
Norwood. Newcomers Laura Vida,
Rhonda Vincent, and Chad Mul-
lins also make appearances on the
project.

¢ Another version of “The Christ-
mas Song" appears on Trisha Year-
wood's new Christmas LP, “The
Sweetest Gift.” Accompanied by the
Nashville String Machine, Year-
wood covers such traditional yule-
tide material as “Away In A
Manger” and “Let It Snow! Let It
Snow! Let It Snow!” on the collec-
tion, due out next month. She also
offers new versions of the Skip
Ewing-penned *‘It Wasn't His
Child” and the Keith Whitley/Don
Cook/Curly Putman song “There’s
A New Kid In Town,” which also
appeared on Kathy Mattea's 1993
“Good News” CD.

* Speaking of Mattea, she’ll hit
the road this December for a special
Christmas tour. Concertgoers will
get the chance to hear songs from
her latest album, **Walking Away A
Winner,” as well as some yuletide
tunes from the aforementioned
“*Good News,’ her Grammy-
winning holiday album.

COUNTRY
FLASHBACK

1 YEAR AGO

@ No. 1: “Why Didn’t | Think Of
That” — Doug Stone

@ No. 1: “Sunday In The
South” — Shenandoah

10 YEARS AGO

® No. 1: “Long Hard Road”
— Nitty Gritty Dirt Band

15 YEARS AGO

® No. 1: “Coca-Cola Cowboy”
— Mel Tillis

® No. 1: “You Can’t Be A
Beacon” — Donna Fargo

¢ John Anderson ofters his own
musical Christmas card to fans with
“Christmas Time.” Anderson penn-
ed the title track with Lionel Del-
more but sticks to the traditional
path on most of the collection,
which includes renditions of “Jingle
Bell Rock,” “Winter Wonderland,”

“I'll Be Home For Christmas,” and
— You guessed it — “The Christmas
Song.” The CD is slated to hit stores
August 30.

¢ Sammy Kershaw celebrates the
holiday season this year with
*“Christmas Time’s A Comin’” a col-
lection filled with both reworked
yuletide standards and some new
material. The CD includes an a cap-
petla version of ““We Three Kings™
that features Kershaw harmonizing
with himself, a duet with daughter
Erin on “Up On The Housetop,”
and nostalgic favorites like “Frosty
The Snowman,” “White Christmas,”
and “Winter Wonderland.” The ti-
tle track will likely be released as
a single in mid-November, around
the time of the album’s release.

® Those wanting a more spicy
holiday will be pleased to know that
“A Tejano Christmas” is set for re-
lease September 27. Arista/Texas
artists La Diferenzia, Rick Oroz-
co, and the Texas Tornados’ Fred-
dy Fender and Flaco Jimenez
contribute to the LP, with a little
help from Arista/Nashville buddies
Lee Roy Parnell and Steve
Wariner. Incidentally, Fender was
recently in South Padre Island, TX
shooting a video for “White Christ-
mas,” one of the tunes on the forth-
coming LP.

e Jerry Jeff Walker’s new holi-
day album, “Christmas Gonzo
Style,” will be available September
6. The classic collection includes
many of Walker’s favorite Christmas
tunes, including ‘“‘Santa Claus Is
Coming To Town,” “The Twelve
Days Of Christmas,” “White Christ-
mas,” and the ever-popular “The
Christmas Song.”

Bits & Pieces

Congrats to Alan Jackson, who's
reached the 10 million mark in sales
of his three Arista/Nashville al-
bums. He'll celebrate with a massive
party at the end of the month . . .
Travis Tritt will appear on a new
VH-1 special, “Roots, Rock &
Country Of Travis Tritt,” August 21,
The show was filmed at the Nickelo-
deon Studios in Orlando, FL . . .
Congrats also to Doug Supernaw
on the gold certification of his first
album. He'll celebrate with his la-
bel, BNA, August 22 in Nashville.

—Lorie Hollabaugh

WWW amerncanradiohistory. com

COMMON GROUND — New Atlantic/Nashville artists Archer/Park recently performed songs from their debut
album, “We've Got A Lot In Common,” to a packed house in San Antonio during a four-city showcase tour.
Pictured after the show are (I-r) Atlantic's Debbie Bellin, the band's Johnny Park, the label’'s Jim West and
President Rick Blackburn, the band’s Randy Archer, and VPIGM Bryan Switzer.

NEW ARTIST FACT FILE

Label: WB/Nashville

Single/Album: “Let Me Drive”

Producer. Mark Wright

Influences: Conway Twitty, Elvis Presiey, Alabama,

George Strait

Background

Performing has been a part of
Greg Holland's life practicaily
since he was old enough to walk.
The Douglas, GA native found he
was as comfortable in the spot-
light as he was on the basebail
field or basketbali court, and soon
his other interests took a back
seat to his singing.

¢ His family took an interest in
his talent as well, encouraging
him in both music and acting. Al-
though he began singing for fun
at family reunions and get-to-
gethers, Holland decided to pur-
sue a fulltime musicat career by
the time he turned 17. Hed al-
ready honed his skilis during his
early teens by performing at local
charity drives and events, and had
even landed an audition for a net-
work movie which took him to
L.A. But even his passion for act-
ing became second fiddle to his
music, which would eventually
win out.

s After high school, Holland
elected to join the Army rather
than head to Nashville. “Even with
music there comes a time when
you get a little discouraged. | wore
myself out during high school try-
ing to sing and go to school. | was
pushed to do a lot of different
types of music, and | just need-
ed a break. So | took three years
to grow up and really get focus-
ed on where my heart was in mu-
sic”

¢ Though he wanted a break
from music, the Army instead
brought him right back to it. While
in his unit, Holland began singing
cadence to the soldiers while
they'd march or during moming
runs, and his commander notic-
ed his voice. He was asked to join
a new Army chorus and perform-
ed with it for the next several

Greg Holland

years touring the states and
Europe.

]
- |
Signing I
After leaving the Army, Holland I
returned home and back to the
bar circuit, all the while eyeing |
Nashville and planning his next |
move. He later began travelingto |
Music City and showcasing for lo- |
cal execs. Manager Don Light I
happened to attend one of these
showcases with Wamer Bros. ex- |
ec Martha Sharp, who liked what |
she saw and later approached |
Holiand about a deal. |
Songs I
Holland co-wrote one song on |
his debut LP, “Hurts, Don't It; but I
says he’s only dabbled in writing
untii recently. “I think 'm an idea |
man more than P'm a lyric man. |
But that grows in time. | like to co- |
write because it's good forme to |
bounce ideas off of other people” I
* His debut single, “Let Me
Drive] was co-written by WSIX/ I
Nashville morning man Gerry |
House. Labelmate Victoria Shaw |
also co-wrote the cut “Teach Me |
To Dance! Holland, a big fan of I
both Elvis Presley and Conway
Twitty, used to perform Elvis I
shows during local telethon ap- |
pearances when he was little. He |
now devotes a segment of his |
show to Twitty: “I think Conway |
deserves a lot more recognition |
than what we've been able to give
him? I
d
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Do You Know Your Audience?

The popular stereotype of the NAC listener is a
Chardonnay-swilling, Volvo-driving, cell-phoning, Baby Gap-
toting, “Seinfeld”-watching, cappuccino-guzzling yuppie. Do
the facts revealed by market research confirm or challenge
this notion? Interep Radio Store Exec. VP & Director/Re-
search Marla Pirner crunched the numbers to put the key

findings in perspective.

Using the Sim- s
mons Choices
computer system,
Interep’s Research
Division isolated ¥
all respondents
who reported lis-
tening to NAC/
New Age Monday-
Friday, 6am-mid-

Marla Pimer

findings really can provide the need-
ed leverage for AEs, who require every
available tool to educate agency per-
sonnel on NAC's demographic power,”
says Pirner. “Amid ever-increasing
competition for market share, AEs
must be particularly resourceful in po-
sitioning their stations for success. If
programming is the heart and soul of
a station, the sales department certainly
is its lifeblood.”
25-34 Focus

According to the latest Simmons
data, the NAC listener is an especial-
ly enticing advertising target. First,
Pimner points out, the very heart of the
NAC age profile is the 25-34 demo.
“One in every three listeners is in this
age cell. This pivotal demo gives NAC
tremendous concentration in two ma-
jor advertising demos — 25-54 and
18-34 — with 64% and 63%, respec-
tively, of all 18+ NAC listeners na-
tionally.

“With all that's been written about
the ‘graying of America, it's easy to
lose sight of the sheer size of this
younger age group. Nationally, 25-34
is the single largest age group in the
population. According to the Guide T
The American Marketplace, 25-34s ac-
count for 41% of all 25-54s in the U.S.
While many 25-54 buys traditionally
have been placed on stations with older
appeal — 35-54 — it’s now critical that
buyers give proper atention to the
25-34 portion of the demo. NAC is the
ideal complement to many stations
which advertisers historically have
bought to reach 25-54s”

Field Of Dreams

The research also presents NAC lis-
teners as highly affluent adults and
heavy consumers of luxury items.
Eager to equip themselves with the
trappings that reflect their professional
success, “NAC listeners epitomize this
generation’s American Dream,” Pimer
adds.

“The latest 1993 Simmons research
shows that the NAC listener is well-
educated — 39% above the national
average in college graduates — and
27% more likely to be in a professional
occupation. Meanwhile, 71% are em-
ployed fulitime; only 59% of the na-
tional population make that claim.

“NAC listeners’ exceptionally high
incomes make them an advertiser’s

v .
TERS

47 KTWV |

GRAND WAVE — KTWV (The Wave)/Los Angeles was the recipient of
the “Grand Award Best of Show” bowl for its imaginative 1D series
created by Production Director Michael Sheehy. Sheehy's work was
selected from over 13,800 entries from 29 countries at the International
New York Festival. Admiring the award are (I-r) KTWV VPIGM Chris
Claus, PD Chris Brodie, Sheehy, and APDIMD Ralph Stewart.

e |
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Interep offers demographic data to take to ad agencies . . . and to the bank

dream. They're 50% above the nation-
al average in $100000+4 household in-
oomes and 68% above the national av-
erage in $75000+ household incomes.
Meanwhile, 43% are married; fully
half are still single. Whether for eco-
nomic or social reasons, they tend to
nest together. Even singles generally
live in houscholds with other people.
Overall, 84% of NAC listeners live
with at least one other person, 60%
have no children in the household, and
59% own their own homes.”

Living Quarters
According to Pimer, the format has
a definite geographic emphasis. “Near-
ly half of all NAC listeners live in the

66)

Amid ever-
increasing
competition for
market share, AEs
must be particularly
resourceful in
positioning their
stations for
success.

99,

Western U.S. [mirrored by the fact that
nearly half of R&R’s reporting panel
oonsists of stations in that region]. The
Midwest and South are similar in their
NAC draws, with 24% and 27%, re-
spectively. The Northeast is the least-
penetrated part of the country, with on-
ly 3% of all NAC listeners.

“NAC is definitely a major metro-
politan phenomenon. Four of every
five NAC listeners live in the Top 20
ADIs. What’s more, 61% live in the
suburbs and 32% in central cities —
that means 93% live in or near major
urban areas.

“This is an active, productive, vi-
brant group of adults. Their nonwork-
ing hours are incredibly busy — they
swim, run, snow ski, work with
weights, take adult education classes,
play musical instruments, shoot photos,
play basketball, softball, tennis, golf,
and board games, visit art and other
museums, bike, hike, camp, read
books, and go dancing. Whew! NAC
listeners are well above the national av-
erage in every one of these activities.
And of paramount importance to ad-
vertisers, 52% of NAC listeners are the
principal shoppers in their households.”

Consumer Reports

Pimer continues, “If an NAC sta-
tion is seeking increased advertising
dollars, it should know its listeners are
tremendous prospective consumers of
many products. For examnple, look at

WWW._americanradiohistorv-eom

Format Listeners’ Media Usage

he foliowing graph, courtesy of Simmons and the interep Radio
Store’s Research Division, outiines the percentage of NAL lis-
teners who are heavy users of various media.

% Of NAC Listeners Who Are Heavy Users Of
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the opportunities presented by the auto-
motive industry. One in every four
NAC listeners bought a new car in the
past year. In the auto aftermarket, one
in three bought new tires; one in four
bought new brakes. Of course, all
other auto-related advertisers — such
as auto insurance firms — should be
prime prospects.

“In the area of financial fluidity,
NAC listeners are 20% more likely

than the national average to have bro-
kerage accounts for stock purchases.

They’re up to 50% higher than the na-
tional average in credit card ownership
and 60% more likely to have an
American Express Gold Card.

“Travel industry advertisers will find
a gold mine in NAC, more than doubl-
ing their chances of reaching foreign
travel prospects on NAC stations. The
format’s listeners are far above national
averages in all foreign travel categories,
whether business or vacation travel,
use of foreign airlines, or maintaining
valid passports.

“Other products NAC listeners use
in abundance are home computers,
word-processing programs, suntan lo-
tions, condoms and contraceptives,
cough remedies, backache remedies,
home pregnancy tests, sunburn reme-
dies, computer games, cameras, and
books.

“Perhaps because their fast-track ca-
reers are stressful — or simply because
they [believe] ‘living well is the best
revenge’ — NAC listeners are big con-
sumers of wine, champagne, and im-
ported and light domestic beer. One in
every three drinks domestic table wines
and about one in six drinks imported
wines — 19% and 13% above the na-
tional averages, respectively. Their
champagne consumption is a whop-
ping 42% above the national average.
They drink 39% more imported beer
than the general population and 16%
more light beer”

Music Matters

Pirner’s note to the enfertainment in-
dustry: “NAC listeners are ‘actives’
where music and entertainment-related
purchases are concerned. Two in every
three NAC listeners actively purchase
recorded music. They also are strong
concert supporters. More than one in
five attended a live concert in the past

R ———
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12 months, 45% above the national av-
erage. In the stereo equipment cate-
gory, they’re 58% above the national
average. They also buy 53% more
audiotapes.

“This audience loves movies. Nearly
half have attended at least one in the
previous month. And they're 66%
more likely to go to a film more than
once a week. Videocassette rental
among this group is 25% abiwe the
national average and appears 0 pro-
vide the primary benefit to this au-
dience in owning a TV. But TV view-
ing actually is below the national
average [see ‘Format Listeners’ Media
Usage’], a fact stations should consider
carefully when planning a marketing
campaign. This desirable customer
group is best reached by radio, news-

“Demos and product usage indica-
tors such as these give stations persua-
sive ammunition with which 1©0 ap-
proach clients. The well-heeled NAC
audience has plenty of discretionary in-
come and is far more likely to travel
by Lufthansa than Greyhound and
drink Veuve Cliquot champagne over
Tott’s. As SW Network Exec. Pro-

66/

NAC listeners’
exceptionally high
incomes make them
an advertiser’s
dream. They’re 50%
above the national
average in
$100,000 +
household incomes.

%9)

ducer Paul Goldstein pointed out in
a recent interview (R&R 7/7),
qualitatively, NAC radio is a salesper-
son’s dream come true”
Editor’s Note

Interep is offering a comprehensive
NAC “sales-ready” presentation — in-
cluding graphics — in bound repont
form. To order your free copy, please

send your request (by fax only) to
Carol Archer at (310) 203-9763.
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The Ryan Express To Ownership

Nearly every one of us who has sat in a programming
chair or worked behind a microphone has, at least once, fan-
tasized about owning the station for which we toil. Hot AC
KXYQ/Portland PD Jim Ryan is one of the few to have realiz-

ed that dream.
[ He and his wife,
Denice Swanson,
joined the then-
CHR Daytona
Group outlet
eight years ago.
Swanson started
as GSM and eight
months later was
promoted to GM.

Ownership of
the station shifted to First City and
by 1991, KXYQ started experienc-
ing hard financial times. “We had
to cut budgets dramatically and
couldn’t spend anything,” Ryan re-
calls. “Of course, when you don't
spend, ratings suffer. Denice and I
realized there was a serious prob-
lem, so we talked about looking for
new jobs.”

Jim Ryan

That discussion, however, was
short-lived, as the two shifted their
thinking to purchasing KXYQ. The
couple initially pursued bank finan-
cing, but quickly realized the banks
viewed them with great skepticism.

“They don’t loan money to peo-
ple who have never owned a station
before, [much less] for a property
that had no cash flow,” Ryan re-
marks. “The station was losing
money and banks aren’t going to be-
lieve that you can suddenly make it
successful.”

Jump Through Hoops

Ryan and Swanson then approach-
ed Ed Leffler, who managed Van
Halen until his death last October.
The couple had befriended him dur-
ing his many station visits with Van
Halen. “He made me convince a
Washington attorney and Van
Halen’s accountant that we could
turn things around,” notes Ryan. “I
had to make ratings projections and
Denice did the same on the amount
of revenue she could take from the
market based on those ratings. It
wasn't easy, but the two gave Ed the
green light that this was a good in-
vestment.

“If you believe in yourself and are
articulate enough to convince some-
one to invest in you, you can im-
prove a radio property and make
money.”

The station’s price tag was $1.3
million. Ryan and Swanson ponied
up $100,000 and the rest came from
Van Halen and Leffler. The partner-
ship closed the deal in April 1992.
“Ed wanted to be sure we were tied
to the station and that we made
money,” reflects Ryan. “He wasn’t
a radio guy so he let us run the sta-

tion. In addition to having stock in
KXYQ, Denice and I made a per-
centage in the increased value when
the station was eventually sold.”
Marketing Key Tool
Ryan was extremely happy when
KXYQ segued from CHR to Hot
AC about two years ago. “AC was
a key part of our success and is the

64)

If you believe in
yourself and are
articulate enough to
convince someone
to invest in you, you
can improve a radio
property and make

money.
99]

most salable format. I don’t know if
I'd want to own another station un-
less it was AC. Our primary target
is 25-44 females and our first focus
was to get at-work listeners. Music
was our first building block — we
researched it and spent as much

How KXYQ GM, PD bought — and sold — the station

money marketing the station as pos-
sible. Our Film House TV spot po-
sitioned us well; we ranked third
among our target demo in midday
and afternoon drive.”

In order to spend marketing dol-
lars, Ryan and Swanson cut corners
in other areas and were forced to
wear many hats. Typically, Ryan ar-
rived at the station at Sam and stayed
until 2pm. He programmed music
at home between 3-7pm. Swanson’s
usual weekday schedule at the sta-
tion was 7am-7pm.

“I was PD/MD/morning man," he
says. “Denice had to be GM and
GSM and we were co-Promotion
Directors. We actually argued more
when we worked for someone else
than working together as owners. We
didn’t have much of a personal life
and the workload was insane. In two
years, however, we went from los-
ing money and no ratings to a 140%
billing increase — the station now
makes money.”

Swanson became President of the
company (KXYQ Broadcasting
Inc.) after Leffler’s passing, al-
though Leffler’s estate retained his
stock. “We offered to buy the sta-
tion, but the band wanted to hang on
to it,” notes Ryan. “They had con-
fidence in what we had done and felt
good about continuing.”

Suitors Lining Up
That confidence paid off when
outside offers to purchase KXYQ

KVUU/Colorado Springs’ evolution from Lite AC to Hot
AC resulted in a seven-plus share jump — eighth place to No.
1 in 25-54s — in the spring Arbitron. ‘VUU’s slow shift to
Hot AC began last November, with all formatic elements falling

into place April 4.
When glancing
through the book,
you immediately
notice “Mix
99.9s tremen-
dous weekend |
surges. But as PD
Bobby Christian
explains, ‘“‘We
made a point to
stay true to the
format and didn’t
do anything different on the
weekend. Down the line, we hope
to add some weekend specials.”

Playing The Hits

Comparing Guy Zapoleon-
consulted 'VUU to the station’s
earlier, softer AC approach, Chris-
tian, who became PD last Novem-
ber, comments, “We’re dramatically

Bobby Christian

more uptempo and are focusing on

- ’80s and *90s music. We're slamm-

ing the hits; the only "70s songs we
play are real killers. We [eliminated]
the ‘snoozer’ syrupy AC stuff.-

“There had been a hole for this
format here for quite some time.
Nobody was doing a centrist hit for-
mat, focusing on Back Page music.
We didn’t pull our numbers from
any one station. Our audience came
from Country, Classic Rock, Lite
Rock, and CHR.”

Another difference between the
onetime Soft AC involved presenta-
tion. “It’s very much foreground and
energetic. We're doing what we con-
sidered the hallmarks of CHR
radio.”

Face Off

KKLI is the market’s other AC.
“They play lots of Bette Midler,

‘DEAR MIKE'

McVay Media President Mike
McVay was among those express-
ing an opinion.

We work with . . . several female
AC APDs who we're grooming to
move into-the top programming
slot as soon as Loportuiities pre-
sent themselves.

The issue of female PDs — or
lack thereof — is symptomatic of
the problem that females have re-
gardless of the industry. We work-
ed with more female PDs five
years ago than we do today. The
reason? Female PDs, much like
females in management positions

began heating up about six months
ago. “Several other Portland owners
began aggressively pursuing us to
create a duopoly. The [bids] became
very attractive and it started to make
sense to entertain these offers.”

In a deal that cleared final ap-
proval earlier this month, Trumper
Communications — owner of
crosstown Mainstream AC KKCW
— secured KXYQ for $5.6 million,
giving Ryan ¢ al. a handsome
profit.

“They’re paying the broker’s fee
and we get the receivables, so it’s a
$6 million deal,” boasts Ryan. “It’s
crazy that so many people from the
outside are buying into radio. More
programmers need to take a chance
and do something like this because

Barry Manilow, Carpenters, and
Bread,” Christian remarks. ‘Their
jingles are very easy, while ours are
sharp. [KKLI’s] presentation is
much more laid-back. Records fade
completely before announcers begin
talking. We’re foreground and ‘in
your face,” while KKLI is very much
of a background station.”
Christian credits Cambridge, MA-

Female PDs:It’s A Matter Of Money

ur 7115 column regarding the scarcity of female

AC programmers drew considerable reaction.

We pondered why a format geared predominant-
ly to females has so few of them (five in the Top 100 mar-
kets) captaining the programming ship.

in many [other] different indus-
tries, earn less money than their
male counterparts.

The result is they move on to
sales or other management posi-
tions where earning potential is
greater. Equal pay and equal op-
portunity will bring more females
into programming positions.

Female APDs and MDs inter-
ested in advancing to PD are ask-
ed by McVay 1o send him particu-
lars for possible future openings.
1, llkewstsex encourage those of you
with thoughls on the subject to
write or fax them to my attention.

so many of them are living scared
to death from book-to-book. Pro-
grammers can never get the under-
standing of the full business until
they become an owner.”
Kicking Back

Ryan has declined an offer to stay
with KXYQ; Swanson will most
likely enter graduate school. “We
can finally take the vacation we’ve
wanted,” he remarks. “I'm not How-
ard Stern or Scott Shannon and I
won't make a million dollars a year.
I want to either work for a bigger
company where | can learn more
about the business, or go into an-
other ownership situation. For the
first time in my 20-year radio career,
I have money in the bank and some
financial security.”

KVUU’s Format Evolution Yields Impressive Numbers

based Guerilla Productions for the
station’s TV spot. “The spot shows
someone reaching inside a radio and
pulling different ingredients from the
tuner. It’s very effective. We put a
significant amount of money into
television. We wanted to make peo-
ple aware that we were new and no
longer playing ‘all snoozers all the
time.' "

tion also nabbed ratings.

Colorado Springs At A Glance

ere’s how Colorado Springs, CO FM ACs KVUU and KKLI per-
H formed this spring in four key demos. Figures in parentheses
represent spring-spring fluctuations. Sixteen stations appeared
above-thedine in Arbitron market #107; one Denver and one Pueblo sta-

1834 25-54 35-64
KKLI #6 (+2.8) #5 (-20) #7 (-3.7)
KVUU #4 (+5.5) #1(+7.3) #3 (+5.9)

12+ daypart.

Noteworthy: KVUU registered spring-spring increases (many of
them significant) in each daypart in all noted demos — as well as each

Weekends were especially kind. as the station rocketed from
seventh to fourth 18-34, ninth to first 25-54, and 13th to second 35-64.
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RANDALL BLOOMQUIST

More Chapters From The Spring Book

Pittsburgh, Atlanta, Chicago outlets gain; Buffalo & DC stations falter

There are a thousand Talk radio stories in the naked spring
Arbitron reports — these are just a few of them:

Ratings Of Steel

KDKA/Pittsburgh set the Steel
City ablaze in the spring — moving
144-154 12+ — to leave its nearest
competitor, Rock WDVE, nearly
five share points in the dust.

GSM Michael Frohm says those
numbers were somewhat unexpect-
ed. “The real surprise was coming
out of a strong winter and doing
even better in the spring. Winter is
usually our best book.”

Frohm gives PD Diane Crid-
land. who joined the station last
year, credit for most of that impres-
sive performance. ~Diane has done
a great job focusing the radio sta-
tion. She’s cleaned up the sound, in-
creased the energy level of the hosts.
and taught them to better focus their
shows.”

Frohm thinks his station also bene-
tited tfrom a bumper crop of hot Talk
topics: “With health care reform and
all the other things going on in the
Clinton administration. Talk is real-
ly hot”

Surprisingly, Frohm says baseball
wasn’t a huge factor in KDKA's
spring surge. He says the station did
experience increases from its Pirates
broadcasts, but nothing huge.

Brave Move

Talk combo WGST-AM & FM/
Atlanta Station Manager Eric
Seidel also reports that baseball pro-
vided only a minor numbers boost.
“Some of our nights were up, but
I'm curious why we didn’t get a big-
ger bump from the Braves”

66/

With health care
reform and all the
other things going

on in the Clinton

administration, Talk

is really hot.
—Michael Frohm

99

WGST-AM moved 3.6-3.8 12+ to
fimish 12th in that demo — well
behind crosstown Talk rival WSB-
AM, which slipped 6.2-5.9. WGST-
FM was flat at 1.8.

Seidel says WGST-AM & FM,
which are virtual simulcasts (they
split for Rush Limbaugh-Braves
conflicts), have roughly the same
size audience that WGST-AM alone
had one year ago. Why hasn’t there
been more growth? Seidel responds,
“Based on the research I've seen, we
still need to educate people that we
have an FM station.”

Windy City Waver

WLS-AM & FM/Chicago OM
Drew Hayes says he’s satisfied with
his stations’ last book as a simulcast
— even though the combo’s 12+
numbers slipped 5.1-4.6.

Hayes also was pleased the com-
bo held onto its fourth-place posi-
tion and that the AM and 25-54
increases, confessing, “We dodged

our usual spring curse.” Hayes is
especially happy with those numbers
as the AM heads out on its own in
the wake of WLS-FM’s move toward
a younger-skewing Talk format.

Buffalo’s Clipped Wings

WGR/Buffalo Exec. VP/GM
Jim Meltzer isn't feeling good about
anything right now. His station
tumbled 7.7-6.1 12+ and was down
nearly 1.5 shares in 25-54.

Meltzer suspects WGR may have
suffered a “lack of direction™ dur-
ing the two months it was without
a fulltime PD. But he also theorizes
that Spring '94 “just wasn’t a good
News/Talk book. The bad weather
was over, football was over, and
[crosstown Talker] WBEN was
down, too. Both of our male-ori-
ented [music] FMs were up in this
book. Maybe people are starting to
use News/Talk only when they need
it, and aren’t just leaving it on in the
background.”

But Meltzer isn't overly concern-
ed. WGR will survive, he says, and
no major changes are planned. “Na-
tionally, this will cost us some
money. But Talk sells quite nicely
lecally even without great numbers.”

Capital Gains Ahead?

New WWRC/Washington PD
Gary Burns says he’s not concern-
ed with his station’s flat spring per-
formance (1.2-1.2 12+), which failed
to show any improvement over a
string of horrid books. The spring
numbers, he insists, don’t reflect the
changes he’s made since arriving in

April. “[Talkers] Victoria Jones and
Joel Spivak didn’t get on the air un-
til late in the book.”

Burns optimistically adds he be-
lieves WWRC has bottomed out and
is now headed in the right direction.
He hopes to see significant gains in
coming books thanks to the addition
of Jones, Spivak and Dr. Laura
Schlessinger, whose syndicated pro-
gram has been selected by Burns to
replace Pat Buchanan’s network
show.

In addition to ditching the fiery

MOWER & MOWER — All-Sports WTEM/Washington PM drive co-host
Rich “The Coach” Gilgallon recently found himself pushing a
lawnmower to and fro across a lucky listener's yard. The 'TEM fan won
this celebrity lawn service — and the lawnmower — by winning a sta-
tion essay contest themed: “Why should the Coach cut your lawn?’
One of the WTEM “Team Girls" helped the Coach pass the time.

Buchanan in favor of an advice
show, Burns has also dropped a poli-
tical show in afternoon drive, opting
to add another hour to a local med-
ical advice program. A strange stra-
tegy in the nation’s capral? Not to
Burns. He says the real heavy-
weights — Limbaugh ard G. Gor-
don Liddy — are locked up
elsewhere in the market, and it’s
pointless to offer still more conser-
vative political talk. He okes. “I'm
not going to try to make water run
uphill”
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comedy, job-hunting, production, promotions, airchecks...A mail- ts

order playland for radio pros! For your copy, write: O'LINERS " "
11060 Cashmere Street, Suite 100 « Los Angeles, California IN THE ARMY NOW
90049...or leave complete address at (310) 476-2091...or via fax interview with

310) 471-7762!
at 310) Pauly Shore

SAAAAAOSA A AR ARRARRANN R A RIANA NN ANNNS N NS Free Sateflite Delivery Hard Copies Available
paaaad IR 2 2R ITR PR R 2 L2 22 22 T R D R T L L L T I L L L L L L L L LTI COntactLofi chnofat(310)457'5358
PERSONALITY RADIO . . . by Dan 0’Day . (310) 457-9869 (Fax)

THE book for disc jockeys who want to make the most out of their careers! Job Hunting, Call for list of free interviews

Contracts, Show Prep, Creating Character Voices, On-Air Telephone Calls, Morning Show

Critiques, The Program Director As Disc Jockey, Finding & Developing Air Personalities, Ins’ JI”GLES’ SWEEPEBS M US | C SCh Ed U I | ng SOftWE]r‘e

Management & Personalities, and MUCH more! PLUS interviews with Rick Dees, The

Greaseman, Howard Stern, many others! CRAMMED with ideas, tips & technigues for the
radio personality who wants to get to the top . . . and stay there. 259 pages: $29.95 D’ = N ’
(Canada: $34.95 U.S. Funds; Overseas $41.95) Mail payment to: I S-LIX ERS & PROMOS |f yOU Spend more than 30 mmUteS a day

 DUUNERS « 11060 Gashmere Stae, Sulte #100 « Los Angeles, CA 90049 i reworking your computer-generated music
A Voice That ;  Sizzles log, you should take a close look at
S POWERPLAY. Try it free, with no strings

attached. No gimmicks. See for yourself

s KKE2, STAR 957 how quickly and easi
MONITOR New York, Los Angeles, Chicago, \ FOR A FREE NOT DEMO CAlL beaut#ul ){)alance%asu%u)é?g Cﬁ)r(]) g(\a/\;[itfa]

Detroit, and Dallas-Fort Worth stations by 818.713-0203 :
POWERPLAY. We're here to answer your

telephone! ;
questions 24 hours a day. Call now and ask
bp M for Dave or Jimmy at 501-221-0660, The
ALl M. A,/ C,

closer you look, the better we look.
PRODUCTIONS
FORMATS [sWEpees - ibs - prowos)

Aircheck the nation's top broadcast markets live. off-air

tfrom any touch tone phonc. Call or lax now for intormation I]Iﬂl'l-nl
and free 24-hour access to our Dallas-Fort Worth listen 'line.

MEDIA DIALUP ¢ 214-330-8393 ¢ 214-330-7060 Fax

MAJOR MARKET AIRCHECKS

{All tapes $7 each...overseas add $1 per tape)

OLDIES SERVICES

OLDIES

Best source of hard

#1439, PHILLY CHR! (All Dayparts WIOQ. WPLY) : ,

#148.._PHILLY AC! (All Dayparts WYXR. 70's Oidies WMGK) al 2-21 8'“878 D EM" LIN [ to find oldies . MSA
#147._PHILLY MORNINGS! (CHR's WIOQ, WPLY _AC'S WYXR. WMGK. o '50s, '60s, '70s, '80s. MUB'CI,SeréCReTQSSg;\?rm
Country WXTU. Rock WMMR. Oidies WOGL, Stern on WYSP) Most in stereo esllesr?492-7gr22
#C-50... Country! (All Dayparts WXTU/Philly.. WDAF/KC) JEFF DA VIS PRODUCTIONS clean bright quality (FAX) 918-492-2211
#C-47..Countryl (All Dayparts St. Louis” WIL-FM, WKKK , 2

e e e N THE REAL JEFF DAVIS (WLS/CHICAGO, STAR 98.7/L.A.) fast service. FAXUS YOUR LIST

“GETTING IT SAID”®

For Free Catalog, Subscription info, or charge h
for your radio station!

Visa/MC, call 913-492-1711

dingles, Jocks and jokes — they’re all
HECHT ENTERPRISES, Box 45328, Kansas City, MO 64171. ‘ ID'S, LINERS & PROMOS J in the R&R Marketplace -

Call 310-553-4330.

310-288-7944
IDs, JINGLES, SWEEPERS

'RADIO'S 1ST AND ONLY AUDIO DIRECTORY!

1994 CELEBRITY I B'day Bite
SOUND-BITE gc:r;l'*d'z;oncm
PASAF I NTI 1Y\ § 750 Annually

What a Library!

“Fantastic program additive, provocative & unique”

Radio Hall of Famer: GARY OWENS OR —
. oﬂth $149/mo. - Now in 42 markgts Why do this. o el cell RADIO DEMO! P oo
f|l‘$t M ' Market exclusive P AN
DEMO'S ON DEMAND! sav . Sav e aNE CAL
FR/EE. (81 8) 889'1 685 VOICEMALIL for each f:m:T:DNI;,E ci:: t:l:lrghcl:r::;t. HEAR "'“‘k"'“

No subscription required. YOU decide the cost!

ROGER DORFMAN MEDIA CORP.
TALENT, et LISTED FREEI CALL 1-800-705 DEMO FOR INFO.
" RADIO DEMO IS A HIT! OVER 5,000 CALLS RECEIVED.

,
|x Radio %] ENDA BISSETT

On-Air and Yoicework

$1.99 PER MINUTE 3360

6
PROVIDED BY KIMMUNICATIONS, NASHVILLE, TN. 615-662-5800.

MARKETPLACE ADVERTISING

On the job training in local radio station. Parttime, Credits Include: Payable in advance. Orders must be typewritten and accompanied by
evenings, weekends. No experience required. * WWMX-FM Baltimore payment. Visa/MC/AmEx accepted. One-Inch minimum, additional
Free brochure and five minute recording tells how. e WPOC-FM Baltimore space up to six inches available in increments of one-inch. Rates for
. . e WCAO/V103 Baltimore R&R Marketplace (per inch): B e
er Insertion
Radio Connection A1 * WXTU-FM Philadelphia Silles e

TOLL FREE 1-800-858-4241

CALL (717) 235-2799 £2R, 6 insertians $85.00
13 insertions $80.00
GOMED y MUSIG SDF TWABE 26 insertions $70.00
51 insertions $65.00
C OM E Dy S E RVI C E A F F o R D A B L E Will Incllude camera-ready Iog:s:; line art if pkmvlded. Dea:llne for
2 No Leas Marketplace ads is noon Thursday, one week prior to publication
Jokes, Bits, Joke Books, at a reasonable MuSlc Software date. Marketplace ads are non-commissionable. Submit to:
price. Send for samples & rates: Features & Flexibility PD’s want at a
- Il ) d Marketplace
406 N, BEVSTER RD.RR1 BOK 15, YNELAND, N G360 7 or More Information call . T Ao i T e
: : Al / 6 : Los Angeles, CA 90067 310-553-4330
or call (609) 697-2298 (fax available) HALPER & ASSOCIATES Fax: 310-203+8727

617-786-0666
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PRODUCTION MUSIC

SHOW PREP

MASTER R CLUTRILL RIS
VOLUME only $99

We offer the finest custom music, jingles, and music|
for advertising at affordable prices. Demos available

CALL: 800-484-8817 ext. 6269
© BOY! PRODUCTIONS

Free 0 Boy! T-shirt with purchase

PROMOTIONS

CASH CUBE
“MONEY MACHINE”

gives your
station instant
impact...

800-747-1144

EVENT TAPE"

Be Everywhere!

Recyclable

Plastic
L]

MC & VISA
Accepted

FirstFlash!
1-800-213-5274

6307 Constitution Drive » Fort Wayne.IN 46804 = U.S.A.

READER SERVICES

IT°S NEW! IT'S BEEFIER! IT'S BETTER!

It’s the new Wireless Flash daily almanac
with WEIRD datebook items you won't find
anywhere else, celebrity birthdays you

can REALLY use, WACKY events for each
day — AND a complete MUSIC chart!
Then there's our famous news section,
our horoscope, trivia & entertainment.

EVERYTHING YOU NEED FOR 5HOW PREP.' (And, yes, we still cover a good Bigfoot story now & then.)

"SALES STRATEGY”

A Radio Management
Handbook For The 90s...
by R&R columnist Chris Beck

Call R&R to order your copy.
310-553-4330  [yovom

“Phs P and Handling $17.50°

81/4 % Tax for CA Resich

RR /. FAX

GET THE INFORMATION
ADVANTAGE...
A 3-day advance on the hottest news, business,
promotions and ratings trends...plus hot Street Talk.
Try it free...Call R&R today. 310-553-4330

SHOW PREP

A daily comedy fax service as frash as today's news!

Now in Los Angeles,Vagas, Alan Spector's
San Diego, Toronto & more! m
Market exclusive--so call Ll DA R I I RA L1

now for 3 FREE week! (407) 297-4079

SHOW PREP VOICEOVER SERVICES

H E There are a lot of wanna be voices out there...great
if you’re a wanna be station...But if you’re budlding
a station that demands a good first impression...
Get the FIRST GHOIGE VOIGE...

Now he’s available
to your station. ..

ALTOGETHER Digitally
A EJFI.C'I?Illa\/[l) /f'\I'BELE same day/next day
T L 818.766.0491

Feee
SERVICE DYy JERSER

%#7% ;?”E;J ;-!,2)'( HOT ““VOICE CHOICE” for the 90’s
ID’S, SWEEPERS, LINERS, PROMOS
800-266-MFAX Call/Fax (208) 384-9278 for demo tape. ALL FORMATS.

125 Mafarch, 'Higomo, Calitorqia 9 3 30 YEARS ON THE AIR! Available on CD!

v PRODUCTION SERVICES
0 & PRODUCTION S TARGET YOUR MARIGET

_VO & PRODUCTION SERVICES _
SPECTACULAR PROMOS
Production On Demand e @B LINeRS D

Perfect COMMERCIAL production delivered in less than 24 .
hours, digitally, via standard phone lines. Los Angeles’ Defro:fLDEM_O (310) 640-1215

v 6 great voice talents
v All digital recording
v Just $28 a day!

CALL TO HEAR A RECORDED DEMO 1-800-583-PLAY

Creative Promos,
ID’s, Sweeps, Bumps,
Grinds, Shimmys,
Shakes, Rattles, Hums,
And EVERYTHING in
between!!!

GET THIS DEMO
(800)503-2754

“He sounds great even on

| old vinyl...old vinyl...old vinyl”
| FOR A SMASHING DEMO
CALL

404087602287

ONAL YOKE IMAG
800-231-6100

(415) 472-5625 ”
DEMO (415) 472-7045 HOT Country,
OCEAN, iNC COOL ROCK
‘ ) productions SoﬁA.C.’

VOICEOVER INSTBUL‘TIUN 818-752-8101 HARD Talk!”

TELEPHONE ¢ FAX

MAKE B ¥100 Philadeiphie K81 Datlas
MONEY Bl T o
&> Bl | TN
VYOILCE? Mimepols. i 55422 : N D (
d Z100 New York  510/640-5899 FAX 892-1890
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OPPORTUNITI

OPENINGS

OPENINGS

NATIONAL

;xxxxxxxxxxxxxWe Appreciate Your Comments!xxxxxxxxxxxxx

X oy 3 ’

;(( Thank you for your assistance in my job placement. —PP., BALTIMORE. Thanks again to you and everyone § it's show business! 3 years’ ex-
x else at National. —Thanks again to you and everyone else at National. — D.J., IOWA | couldn't have done y perience required and ability to han-
§ g}:rvctzgtg your help. — M.C., Lincoln, NE. 5 years ago | used your service, | now need you again. —M.S ))E Get back to New England! New Hampshire & dle tough topics. Radio & Records,
§ National makes live presentations on your behalf to our stations. § Sg:t?:rrnPMaldngile;(:;ng Sg‘“‘f‘ Wadms 110 CO\;]VS(;(:(eQr 1930 Century Park West, #319, Los
§ SIGE {S81IWe Musibe d0ig Sometting] ndit § \fvams a caree“rvradio I:)ergdu:v;:())ncol:gigzs tight Angeles, A 200eImECE

' FONONONONONCNONONONONONONONO
§ NATIONAL BROADCAST TALENT “‘0 § relatable air work with creative, award-winning pro-
X X duction. State-of-the-art digital/analog studios in a
X (205) 608-0294 § desirable part of the country! Cover letter, salary re-

XXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXXX

w
Job Tip Sheet E

You have talent... We have the jobs! The tip sheet is published twice a week and serves you up to 600 jobs
& more a month for air talent, P.0., M.D., news, talk, sports, production, promo and more, in all markets
/all formats. Whatever your experience...we can help. Call to subscribe now or get a free sample.

800-231-7940 957 w10 GINGER TRAIL, WEST CHICAGO, IL 60185

R
" On_A.\'

(Stations: List fobs for free/cover EEO responsibility)

NEWS/TALK PROGRAM DIRECTORS

Two great jobs at two of America's great Heritage
stations. We need experienced, innovative PDs with
track records of creating compelling, entertaining
prog_ramming.

SALES MANAGER, NEWS/TALK

GSM with news/talk experience for midsize market.

Bruce Marr & Associates
Broadcast Consultants
1855 Del Monte Lane

Reno. Nevada 89511 EQE

WANTED

MORNING AND AFTERNOON DRIVE
OPPORTUNITIES

For top Country stations in top markets
We need:
—Fast thinkers with a sense of humor
—Talent who love the audience
—People who relate to both women & men

If that's you, RUSH tape & resume to:

SHANE MEDIA
2450 Fondren Rd., Ste. 112

Houston, TX 77063-2314
EOE Females & Minorities Encouraged.

OPENINGS

WOKQ975

quirements, cassette & resume to Cliff Blake, WOKQ,
PO Box 576, Dover, NH 03821. EQE

WMXV radio is currently interview-
ing for a sales account executive. Two
years’ successful sales experience re-
quired. Self-motivated, team player,
service oriented, strong marketing ex-
perience at marketing/retail level
helpful. College degree preferred.
EOE. For application, call Ms. Lewis
(212) 752-3586.

WzZzZo

PROGRAM DIRECTOR
Rare opening for an on-air program
director for our AOR station. Work in
a stable environment at one of the
largest duopolies in the Country. Our
past PDs have gone on to Philadel-
phia, Pittsburgh, and Baltimore! Can-
didate must have a minimum of 3
years’ experience of working the posi-
tion. If you’re great with music, pro-

OPENINGS

TALK SHOW HOST
Entertaining and engaging host
needed for top talker. Remember,

MORNING SHOW PRODUCER

WMXN - Norfolk’s only Hot AC, is looking
for a creative and unique personality to
complete our 3 person “Wake Up Crew”
Are you an entertainer with ideas that
belong on ACN? Willing to hit the streets

and take your show on the road? Let's
hear from you! Production skills a must.
Minimum 5 years' experience - any Size
market. Rush tape of your best air per-
formanace - no calls please. Send T/R to:
Maxine Todd, WMXN, 240 Corporate
Bivd., Ste. 105, Norfolk, VA 23502. EOE

Market news leader seeks experienced anchor-
reporter for Mid-September opening. Great pay for

right person. Work at Central NY's Heritage infor-
mation station. T&R: John Swann, WIBX, P.O. Box
950, Utica, NY 13503. EQE

TfoNomomoEeuNONONONOL

[ EXECUTIVE PRODUCER =

If you've heard us, you're halfway
there! Americas premier FM talk
giant is seeking an executive pro-
ducer. WKXW, “New Jersey 101.5"
has a rare opening. In charge of

EAST

Seeking PT/FT AT Residencyiprofessionat experience preferred.
T&R: WBAB. J. Levine. Box 1240, Long Island. NY 11704, EQE (8/12)

If you walk like a PD, talk like a PD,
look, act and smell like a PD, this is
your gig. Major market Country FM
has an incredible opportunity for an
assistant PD who will take on PD

responsibilities. You must also be

managing air staff, selecting topics
and general show prep. Responsible
for developing and enforcing format
guidelines and corporate legal
policies. Experience in full service,

motions and 1ideas, we want you.
Working knowledge of ‘“Selector” is
a must. We’re an Equal Opportunity
Employer. Send tape, resume, and
ratings history to:

Delmarva’s hottest Country connection seeks experienced part
time personality. T&R WSBL. PD, Box 379, Selbyviile, DE 19975.
EQE (8.12)

/ IIIIIIIIIIIII’

“““\

e (407) 679 8090 L

strong on the air. Oldies sla;i;): sit'eks adult AM drive pvc(j:;cncn personality. T&R Rich Lewis, top forty radio a plus. Northeast back-
WFGO, Steve Murphy, 8455 Peach St , Ere, PA 16509 EQE (8/12} C/O CRB Bmadcasnng ground helpful Thls is the blg one.
Great growth potential with exciting PO. Box 9876, A chance to do cutting edge FM talk

company. If you fit this description,
rush T&R’s and references to:

Joel Raab Associates, 760 N. Wood-
bourne Road, Langhorne, PA 19047.
EOE

RATINGS CHANGES!

OUT seriously looking, available, need a change,
underpaid? Stations are calling us for personnel

tial openings are? That's where we place those

be better, just smarter. Call for info and the edge.

-II

/YETZ

SONSNN

as books arrive. Do you know where the confiden- ’
we represent. To sign with us, you don't have to ’
CONFIDENTIAL PLACING NATIONWIDE ‘

v,

MUSIC DIRECTOR FOR
PHILADELPHIA'S 70°S STATION

Greater Media’s WMGK Magic 1029 needs an ex-
perienced and talented music director for our new
all Seventies format. Knowledge of the music, Selec-
tor expertise and the ability to integrate judgment
with research are musts. On-air work not required.

Great opportunity for small or medium market PD
or MD to grow into @ major market. No phone or
fax, please.

MD Search
Julian Breen
WMGK
One Bala Plaza
Bala Cynwyd, PA 19004
EQE/MF

9AM TO NOON TALK SHOW HOST

—Top 35 Market
—Able to balance light issues and
tackle tough ones
—Moderate to conservative political stance

Send tapes and resumes to:

PROGRAM DIRECTOR/
MORNING TALENT
Solid Heritage AM needs revitalizing with
fresh ideas, new talent, imaging and
sound from someone who believes AM
radio is still a significant force. Targeting

35-64 market. Sister FM owns the 18-49 H

market. Must possess positive manage-

\.

Allentown, PA 18105-9876.
No Phone Calls Please.

J

R

w023__

Long Island’s innovator needs
marketing director to take us to the
next level: creativity, computer skills,
knowledge of cutting edge marketing
a must. Portfolio to J. Levine,

Box 1240, LI, NY 11704. EOE

&enton, NJ 08638.

radio at the station that invented it. If
youre used to winning, flexible in
working with management and load-
ed with ideas, please send resume
and cover letter, including salary re-
quirements. We are an equal oppor-
tunity employer. Send resume to
General Manager, PO. Box 5698,

y

WINK 104

The nation's highest-rated CHR &
nominee for CHR of the year/NAB's
Marconi award has a rare 7-Midnight
opening. We're specifically looking
for a mature communicator. Great
production and outgoing personality
for appearances a must. John O'Dea,

NEWS DIRECTOR
Leading new England station in Arbitron
market seeks news director. Desirable loca-
tion, company car, excellent benefits. Tape,
resume, news philosophy to: Radio &
Records, 1930 Century Park West, #310, Los
Angeles, CA 30067. EOE

Are you ready to move up to a Top 20
market??? We're looking for the next
great midday superstar! The last two
people-to leave our Churban format
station got gigs in NYC!! Experience
preferred, sense of humor necessary.
Send T&R and pic to Russ Allen, PD,

P — ment/people skills, be organized, and in- ) WERQ-FM, 100 St. Paul St., 4th
= §f_§ 2450 Fondren Rd., Ste. 112 to heavy community involvement. Rl WINNESSZICOMNF Gl Stfeet Isiar floor, Baltimore, MD 21202. ABSO-

LUTELY NO PHONE CALLS.
EOE

= == Houston, TX 77063-2314

SHANE MEDIA M/F EOE

Affluent market. T&R to: Radio & Records,
1930 Century Park West, #308, Los

Angeles, CA 90067. EOE

WYW-americanradiohStor O

risburg, PA 1711Q. No Calls. EOE

. e e p——————
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OPENINGS

R=5GY 101

Rare opportunity at the #1 Country station in
market #62 - Wilkes-Barre/Scranton, PA. Hard
working morning personality needed to join our
team. T&R: Hopalong Cassidy, Froggy
101-WGGY, 305 Highway 315, Pittston, PA
18640. EOE

I **Source: Spring ‘94 Arbitron, 12+ Mon-Sun, 6AM-Mid

SOUTH

Fulltime AT. AM/FM combo. Good production skills. T&R: WMNC,

B

ox 969. Morgantown. NC 28680. EQE (8/12)

Hot AC seeks experienced on-air personality with excellent pro
duction skills. T&R: WQXE, J. Foxx, 245 West Dixie, Elizabethtown,

K

Y 42701, EOE (8/12)

Low pay sunny skies Entry level overnight opening. T&R: WYGC,
Douy Rockwell. 4424 NW 13th St, Suite C 5, Ganesville, FL

3

2609 EQE (8/12)

Need a morning personality at a station as hot
as the weather. Must be a team player. Send
tape and resume to: Mornings, 339 Florida

Blvd., Suite 440, Baton Rouge, LA 70801.
EOE

I--MORNINGS IN A GREAT SOUTH--I

EAST CITY. One of the top 10 most
respected broadcast companies.
We're in the building mode, and
ready to take out a legend! If you
can live your life on the radio, be
original, show prep, be topical, use
tons of phones, and want to build
your show and bring them over one
listener at a time, send tape now!
All replies will be kept strictly con-
fidential. Radio & Records, 1930
Century Park West, #318, Los
Angeles, CA 90067. EOE

L

Southwest Urban powerhouse seeks warm,
entertaining morning show. Moming ex-
perience preferred but experience in other shifts
will also be considered. If you've got the talent
to get the numbsers, send your tape and resume
immediately to: Administrative Offices, (Specify
job opening), PO. Box 19066, New Orleans,
Louisiana 70179

IMMEDIATE OPENING. Great
Upper East Tennessee market.
AM/PM drive. 5 years’ experience -

age 30 +. Tape & Resume to: WUS],
POB 5188, Johnson City, TN 37603.
EOE

MIDWEST MORNINGS

Take dominant hot Country to next level. Top
ratings, top company. Appearances and produc-
tion. Previous morning experience necessary.
T&R fast. Craig Scott & Associates, 8586 Cor-
des Circle, Suite 100, Germantown, TN 38139.
EOE

PROMOTIONS DIRECTOR

Promotions director with incredible
marketing, sales, organizational and
people skills needed for one of the
South's leading Rock stations! If you
want to work for a company that
provides all the tools and great
benefits, send us a package that
will prove you're the best! Radio &
Records, 1930 Century Park West,
#312, Los Angeles, CA 90067. EOE

OPENINGS

SOUTHEAST
PROGRAM DIRECTOR

Hot Country FM Class C at 5900 feet is
searching for on-air PD with great ex-

perienc2 to lead on! Send tape and
resume to: Don Boyles, VP/GM, WKSF,

PO. Box 6447, Asheville, NC 28816. EOE

R ——

CLASSIC

293 it

ROCKROLL

Night in Hotlanta with Americe’s leading
broadcasting company. The Classic Rock

Station, Atlanta’s 793 is looking for a killer |

nite jock. If you have what it takas to rock
a major market, we want to hear from

| you. Flawless production skills ard a grasp

of the Classic Rock format a must. Tape
and resume to: Dennis Winslow, WZGC-
FM, Infinity Broadcasting of Georgia, 1100

| Johnson Ferry Rd., #593, Atlanta, GA
L30342. EOE

—

PREMIUM ACCOUNT EXECUTIVE
POSITION AVAILABLE:
Required: 5 years’ radio sales experience in-
cluding agency, directs, vendor accounts.
Resumes to: Barbara Hassler, SFX Broad-
casting, 21 Music Sq. W., Nashville, TN

37203. EOE

SPORTSEADIO

560
WoAM
In search of highly talented sports
monster with an ATTITUDE. We're the
nation’s 5th highest cuming Sportstalk
station..the person we seek is highly
motivated..an ENTERTAINER. .is know-
ledgeable in all sports..has the ability
and DESIRE to stir things up, and has
an opinion. We are the flagship for Fla
Marlins and Panthers..a great oppor-
tunity awaits the right person..no calls.
Tapes/resumes to Joe Zagacki,
SPORTSRADIO 560 WQAM, 9881
Sheridan St., Hollywood, FL 33024.
EOE

RADIO POSITION OPEN:

Must have strong production skills and on-air

experience. Send tape and resume to Leigh
Simpson, c/o WOOF FM/AM, PO. Box 1427,
Dothan, AL 36302. EOE

MIDWEST

OPENINGS

MORNING SHOW HOSTS
PRODUCERS
NEWS ANCHORS

WSNY, one of the premier ACs in the US., is
building a winning morning team. Join Bob Simp-
son, a Columbus market veteran, and News Direc-
tor Clark Donley. FEMALES ENCOURAGED TO
APPLY. Hiring one HOST/NEWS ANCHOR and a
SHOW PRODUCER with the instincts, discipline and
attitude necessary to out-source the competition
Tape, resume, photo and brief surnmary of
philosophy to Don Hallett, SUNNY 95, 4401 Car-
riage Hill Lane, Columbus, OH 43220. Saga Com-
munications is an EQE.

Top 25 Soft AC needs pesonality with
lifestyle attitude for more music mornings.
“Real People’ style a must. Females en-
couraged. T&R to: Radio & Records, 1930
Century Park West, #313, Los Angeles, CA
90067. EOE

OPENINGS

WANTED: Morning drive for Qldiess FM
and PD to begin 9/1/94. Health benefits
and 401K. Send T&R to Bill Grady,
KVFD/KUEL, Box Y, Fort Dodge, IA 50501.
{515) 955-5656.

IO

Newly acquired mid-west AM
news/talk looking for program direc-
tor/talk host. Ideal candidate should
have proven successes in establishing
and leading medium market talk radio.
Minorities and females encouraged.
Equal opportunity employer. Send T&R
to: Radio & Records, 1930 Century
Park West, #300, Los Angeles, CA
90067. EOE

Cleveland’s #1 radio station, WGAR,
has a rare opening for a talented and

personable communicator. Here’s
your chance to join a great company,
Nationwide Communications, and live
in a terrific city (really!!) We’re look-
ing for a great jock...energetic, creative
and self-motivated with warmth and

I air experience required; knowledge of

a good sense of humor. Five vears’ on-

country music would be helpful. If
you’d like to be considered, please
send your reume and aircheck to Den-
ny Nugent, WGAR, 5005 Rockside
Road, Suite 530, Cleveland, OH
44131. No calls, please. WGAR is an
equal opportunity employer.

k"Source: Spring ‘94 Arbitron 12+ Mon-Sun, 6AM-Mud

Modern Rock/Ahernative PD for major college town near KC. T&R:
KLZR. GM, Box 3007, Lawrence, KC 66046. EQE (8/12}

I NN T NN
104.5

NNY

TODAY'S BEST MUSIC

West Michigan’s (Muskegon/Grand Rapids)
most listened o Hit Music Station, playing
“Today’s Best Music”’ is seeking Midday
AT/Music Director. Computer Skills, Produc-
tion, Appearances, Good Phones. Excellent
faciliies and benefits. Send T&R to Mark
McGill, 875 E. Summit, Muskegon, M1 49444,
No calls please. Women and Minorities en-
couraged to apply. EOE

% % ok Rk kRN R R

| WWA americanradiohistorvyeenr—

Jsssssssassascssaanenaan
s PROGRAM DIRECTOR -
Program director for top 20 market Oldies @
@ station. Candidate needs solid format ex-®
@perience and strong management and
B eadership skills. Send resume to: Radio & g
g Records, 1930 Century Park West, #317. Los &
@Angeles, CA 90067. EOE H
SsscsssssassnasnaEsnaEr

Experienced news director sought for N
mid-west AM station. Responsibilities
to include AM drive anchor and coor-
dination of field reporting staff. Strong
ieadership and investigating skills a
must. Equal opportunity employer.
Send tapes, resumes, and experience
to: Radio & Records, 1930 Century
Park West, #299; Los Angeles, CA
90067. EOE

Uy S Sppp— |

PERSONNEL DIRECTOR

Have you served in the position of per-
sonnel director or E.E.O. Officer for a TV
or radio station for a minimum of two
years and are ready to move up t5 per-
sonnel director for a group of broadcast
stations? If so, please send resume, in-
cluding salary history and references to
Susie Bobb, Dispatch Broadcast Group,
770 Twin Rivers Drive, Columbus, Ohio
43215. Replies held in confidence. EOE
employer.
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manager. Must be customer focused, people
oriented and possess the ability to sell o1tside
of lock-step rating relationships. Open to con-
sidering high quality sales representative fcr first

MORNING SHOW ANNOUNCER
WNUA-FM 95.5 Chicago is looking for a new
host to “jazz up” our moming show. Experience
in NAC preferred. Send tape and resume (no
phone calls) to: Lee Hansen, WNUA, 444 N.
Michigan Ave., #300, Chicago, IL 6061l. EOE

PRODUCTION DIRECTOR
Cincinnati's AC WWNK-FM is looking for a
creative production director that understands
the format and the lifestyles of adult worren
Position requires writing, voicing, producing
client commercials, Station promos and the
ability to work with an AKG DSE 7000 digital
workstation

Send tape, resume and samples of writing and
production philosophy to: Dave Mason, WWHK-
FM, 2601 W. Eighth Street, Cincinnati, Ohio
45204. Citicasters is an equal opporturity
employer.

R a a AR A A AR A A AR aaaaaaaaaiaaassaas ol

GENERAL SALES MANAGER

St. Louis duopoly, KYKY-FM, KSD-FM, KSD-AM
is looking for an outstanding GSM. Must
possess great leadership and mgmt. skills, be
a strategic thinker, highly self-motivated with
at least 3 years’ of GSM experience. Great
growth opportunity with an EZ Communica-
tions’ station. Please include source of ad. Rush
credentials to

Karen Carroll
KYKYFM. KSD-FM, KSD-AM
3100 Market Street
St. Louis, MO 63103
EOE M/F

iR

MORNING PERSONALITY
MIDDAY PERSONALITY

Assume number 2 morning drive. Oldies
knowledge important. Females encouraged to
reply. T&R immediately to: Dennis Kinkaid,
Program Director, KEYN/Oldies 103.7, 2825
N. Salina, Wichita, KS 67204. EOE

e —
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OPENINGS

Major market music station seeks
creative, energetic yet adult radio talent.
Must be brief, bright, relatable and a team
player. T&R, salary requirements to: Radio
& Records, 1930 Century Park West,
#314, Los Angeles, CA 90067. EOE

WEST

Alaska's Oldies' franchises (KOOL 97.3/Arrow 102.1)

are seeking outstanding air talent for a morming show
position and future openings. T&R to Brian Roberts,
P.D.. 3700 Woodland Dr, Suite 800, Anchorage, AK
99517, EQE

—

AM 880

K- X1

PROGRAM DIRECTOR

KIXI is Seattle's 50000 watt personality/listener driven
station, playing adult standards. If you possess a
thorough understanding of how to entertain the ac-
tive MOR / Big Band listener, have demonstrated
superior people skills, and you enjoy being on the
air in a major market, we would like to hear from
YOU, now!

Must have at least three years' prior PD experience,
have excellent references, and be promotionally
creative.
Send resume & tape (no calls please) to:
Bobby Irwin
Director Programming/Operations
KIXI/KLSY Radio
12011 N.E. 1st St., Suite 206
Bellevue, WA 98005 - 3182.
EQE/MF

I AR B EEEEESEREEEREE 222

AC STATION SEEKS

PROGRAM DIRECTOR
Must have proven ability to develop andi4
execute a strategic plan to build a »
strong ratings position compatible with M
overall station goals. Proven ability tof}
win in a competitive market. Comfort R4
able with market and music research |
consultants and directing talent. Air :
shift, reasons, resumes and tape: Radio[™
& Records, 1930 Century Park West, 4

#306, Los Angeles, CA 90067. EQOE :

I BB S REREEEEREEEEEREEES)
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LOVE OLDIES?
B | ive to have fun on the radio? Two @
S openings. Morning cohost/news. @
= Afternoon fun devil. Salary 1800 to=
. 1950 monthly in a great NW:
=medium market! T&R: Radio &:
H Records, 1930 Century Park West, s
=#316, Los Angeles, CA 90067. EOE o
-...I.....I...I.I.....I....!
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:- KIIM 99.5 1I
MORNING MAGICIAN

WANTED

If you have the ability to create radio
magic with your listeners in the morn-
ing, and can do it without being blue I
or sophomoric, read on. We’re looking I
for a person or team to drive our radio
station to even greater heights. Rush I
your package to: Erk Foxx, 575 W. I
Roger Rd., Tucson, AZ 85705. All
responses will be kept in strictest con- |
fidence.

KIIM-FM is an Equal Opportunity |

L Employer.

OPENINGS

:o-o-o-o-o-o-o-o-o-o-o-o-o-o!
West Coast 70's Rock station seeks
personalities for all dayparts. Immed- i
iate openings, Top 100 market/great 2
expanding company. Music director. ®
Selector and promotions experience ®
a plus. Rush T&R to: Radio & Rec-
ords, 1930 Century Park West, #311,
Los Angeles, CA 90067. EOE
HONONONONONONORNONONONORONOD
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TRAFFIC- a great oppty to join the
world's leading provider of business
systems to broadcasters. CBS], located
on the beautiful Oregon coast, has an
immed. need for Customer Service
Rep, providing client support. Req.
traffic exp,, attn. to detail, care for the
customer. Send resume: CBSI, PO.
Box 67, Reedsport, OR 97467. EOE

SAUNSLNNS

POSITIONS SOUGHT
MIX 1075 IM

Denver's Variety Station

If you are America’s premier morn-
ing show host, Denver’s new MIX
1075 has a rare opening for you.
If you are: personable, warm,
friendly, sincere, spontaneous, ded-
icated, honest, outgoing, creative,
humorous, passionate, listener fo-
cused & a “real” person we are
looking for you! Denver is one of
the best places in America to live
& work. Rush your tape and re-
sume to John Peake, Program
Director, KWMX Radio, 1095 South
Monaco Parkway, Denver, CO
80224. No phone calls please.
KWMX/Jefferson Pilot Communica-
tions is an equal opportunity
employer.

PROGRAMMING ARTIST
WANTED!

You’ll have plenty of input in the for-
mulation of the plan, but your real
strength will be in its execution. If you
understand what it takes to make a
radio station sound bigger than life,
regardless of the format, can give the
station a soul, and bring out its sense
of humor, then please RUSH your
materials to Bob Glasco, Rusty Walker
Programming, 14220 N. 69th St.,
Scottsdale, AZ 85254. NO CALLS
PLEASE. ALL responses will be kept
in STRICTEST confidence. This
opening is in a great city with a large,
well respected company. If you’re
already working for one of our client
stations, please get your GM’s bless-
ing before you send your package.
EOE

[E—==_ e ]

KSPN-FM, Aspen, Colorado seeks experienced pro-
gram/production director. Adult Album format (tri-
ple A). Tape and resume to Mr. Lynn Scott, General
Manager, 225 North Mill Street, Aspen, CO 81611.
No calls please. EOE

LOOKING FOR NIGHT TALENT
OVERNIGHTS!!!

This job leads to the big time! Are

you ready to take the next step? Great

with phones? Personable? We want

you! Are you a late night hawk and

love to press the flesh? Experience re-
quired, production skills a must for
overnight. Please send your T&Rs to:
KGGI Radio
2001 Jowa Avenue, Ste. 200
Riverside, CA 92507
Attn: Carmy Ferreri
No phone calls please. EOE. Fermales
and
minorities are encouraged to apply.

Morning show needed now! Females
strongly encouraged. T&R: KRZQ,

Blaze, 4600 Kietzke Lane, D-136,
Reno, NV 89502. EOE

WWW amerncarnradiohistory. com

KRDJ/Fresno is looking for the right
people to fill all full-time and week-
end positions. Must have worked
CHR or Hot AC. At least 3 years' ex-
perience a must! Send T&R to: Pro-
. gram Director, KKDJ, Box 70002,
Fresno, CA 93744. No Calls! EOE

POSITIONS SOUGHT

POSITIONS SOUGHT

AM DRIVE: COUNTRY/AC
CONSISTENT R&R
“DRIVETIME DOMINATOR”

If you want a clean and thoroughly
entertaining morning show, | have
20 + vyears of ratings success in top
markets such as New York, Los
Angeles, Washington DC, Detroit,
Toronto, and Baltimore with the best
references in the country! For the
past three years | have given KIIM,
Tucson an average 20 share 12+,
and 24 share 25-54. The highest
ratings in TUCSON RADIO HISTORY!
[ would love to do the same for you.
Let's talk!
SCOTT CARPENTER
602-544-9164

oHONOECONONONONOENONOIROROIEOIES2

[

[ ]

S After 3% years as operations manager

; Brian Wright is leaving WCUZ radio in
Grand Rapids, Michigan. Wright is look-
ing for opportunities in programming an
consulting. Wright's 17-year track recor
is impressive and can work for you!

5 CONTACT: Brian Wright

! Home: 616-457-7434

aa
oNoNONONOEOmOEOES

Creative energetic news sports director. Communicates in alt for
mats. Ratings buiider, excellent anchor, entertaining writing,
managing skills. PBP. DON. {615) 842-1188. {8/12}

I'm a talk show host who loves Bill Clinton and Hitlary too. JOHN:
{305) 5611792. (8/12)

Vision
Drive
Talent

PD/MD/AT Country/AC
Confidential: 303 938 5608

R e

" ATTENTION |
PROGRAMMERS
AND
CONSULTANTS

Looking for an evening or
overnite jock? Look no fur-
ther. | am 28, single, house-
broken, U-Haul packed and
ready to travel. Looking for
a long-term gig. AOR/Hot
Country/CHR. CALL TO
HEAR DEMO!

1-800-210-3637
L Trent Michaels

S
2

Top-rated 25/54 AC PD wants to "see
what's out there”! On-air, staff-leader,
mega-promoter. CA/AZ/TX/FL contrac-
tural commitment; “at-wills”...no thanks.
Radio & Records, 1930 Century Park
West, #315, Los Angeles, CA 90067.

R&R Opportunities
Advertising

1x 2x
$100/inch $75/inch
Rates are per week (maximum 35 words per inch
including heading). Includes generic border. If
logo, custom border or larger heading are
required, add 1/2 inch (350 for 1x, $38 for 2x).

Blind Box: add $50
The R&R address and your box number adds 12
words to your ad. Regular Opportunities rates
apply to Blind Box ads, but a $50 service charge
is added for shipping & handling.

Position Sought: $50/inch
Individuals seeking empioyment may run ads in
the Positions Sought section at the special rate of
$50/inch.

Payable In Advance

Opportunities Advertising orders must be typewritten
on company/station letterhead and accompanied by
advance payment. Ads must be submitted by mail,
except for credit card orders, which are also accepted
by fax: 310°203°8727. Visa, MC, AmEx accepted.
Include card number, name as it appears on credit
card, expiration date and phone number. Blind box
responses are sent to advertisers every Friday by
first-class mail.

Deadline

To appear in the following week's issue, your ad
must be received by Thursday neon (PDT) eight days
prior to issue date. Address all ads to: R&R
Opportunities, 1930 Century Park West, Los Angeles,
CA 90067. Fax: 310+203+8727.

R&R Opportunities
Free Advertising

Radio & Records provides free (20 words or 3
lines) listings to radio stations and record
companies ON A SPACE AVAILABLE BASIS in
Opportunities. Free listings of the same length
are also available to individuals seeking work in
the industry under Positions Sought.

Deadline

To appear in the following week's issue, your ad
must be received by Thursday noon (PDT), eight
days prior to issue date. Free Opportunities listings
should be typewritten or printed on 8 1/2° x 11°
company/station letterhead and are accepted only
by mail or fax: 310°203+8727. Address all 20-word
ads to R&R Free Opportunities, 1930 Century Park
West Los Angeles, CA 90067.

Free listings are on a space availability basis only.
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4 2 € DIAMOND RIOILo_ve A_Little... (Aristg) 206 1 7398 +101 56799 +1628 37 o Pl (ro— e = Van
5 4 © clay WALKER/Dreaming With My Eyes. .. (Giant) 206 2 7362 +179 56091 +2000 33 —_— il B
6 3 © CLINT BLACK/Half The Man {RCA) 206 3 7264 +177 56051 +1756 35 ARCHER/PARK “Smoke” 82 (AF:17) | BLACKHAWK Smell L1056
8 5 € TANYA TUCKER/Hangin' In (Liberty) 206 4 7140 +320 53990 +2227 30 BLACKHAWK Smel”  67(AF13) | ARCHERPARK 7
9 & © RANDY TRAVIS/Whisper My Name (WB) 206 5 7083 +347 53868 +4054 13 — — | — - :
3 1 6 JOHNM.MONTGOMERY/Be My... (Atlantic/AG) 188 8 6235 —1108 51401 —4955 — TRAGY B0 VRERI" WRID, || JRMEEAN “Watermeion” +3
12 8 @ RICK TREVINO/She Can't Say | Didn't... (Columbia) 206 6 6712 +795 50183 +5673 6 JAMES HOUSE "Real 47 (AF: 9) RICK TREVINO “She 4705
1 9 @ GEORGE STRAIT/The Man in Love With You (MCA) 205 7 6403 +536 47312 +3861 14 e — : —
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7 1 (B TRISHA YEARWOODNOX's And 000’s (MCA) 206 12 5569 +488 42067 +4127 12 _ — 7 is s
18 15 (D DOUG STONEMore Love (Epic) 205 13 5161 +227 38417 +1745 36 DAVIS DAMIEL “Willam® 30 (AF: 6) VINCE GILL “Cowgirls® +555
v % @ SAWYER BROWN/Hard To Say (Curb) 205 14 5093 +222 38289 +1765 M4 TRAVIS TRITT “Ten 29 (AF:10) | GEORGE STRAIT “Man” +539
21 18 (B JOE DIFFIE/Thind Rock From From The Sun (Epic) 206 15 5029 4322 37157 +2986 24 -
z 1 O TIMMcGRAW/Down On The Farm {Curb) 204 16 4809 4391 35544 +2895 26
2 2 (D JOHN BERRY/What's In It For Me (Liberty) 203 17 4747 +292 34812 +2471 27
25 21 €D MAVERICKS/O What A Thrill (MCA) 200 19 4430 +316 34391 +2997 23
31 2 (D REBA McENTIRE/She Thinks His Name... (MCA) 203 20 4413 +566 33951 +4597 9
3 23 ¢ MARK CHESNUTT/She Dreams (Decca) 205 18 4625 4514 33789 +4709 8
2 10 21 ALAN JACKSON/Summertime Biues (Arista) 155 25 4145 -1282 32491 -1016 —
2 25 €0 DWIGHT YOAKAM/Pocket Of A Clown (Reprise) 198 23 4165 +262 30390 +2068 32 GARTH BROOKS
2 20 @ BILLY DEANICowboy Band (Liberty) 198 22 4242 493 29765 +1073 42 95% of our reporters on it (196 stations)
% 2 € CONFEDERATE RAILROAD/ENis... (Mlantic/AG) 195 21 4243 4213 29447 +1415 39 103 adds  AF: 22
— 39 €D GARTH BROOKS/Caliin' Baton Rouge (Liberty) 196 289 3657 +2089 28814 +13860 1 Moves 39-26 on the chart
1 12 27 SAMMY KERSHMAIMational Working... (Mercury) 746 28 3720 -1657 28376 —1250 — TRACY BYRD
¥ 2 ¢ KATHY MATTEAMNDbody's Gonna Rain... (Mercury) 207 27 3734  +404 27359 +3291 18 “Watermelon Crawl” (MCA)
3% 31 €O PATTY LOVELESS/I Try To Think About Elvis (Epic) 198 26 3817 +491 26997 +4146 11 75% of our reporters on it (154 stations)
39 33 @ NEAL McCOY/The City Put... (Atlantic/AG) 197 30 3360 +404 23516 +3217 20 66 adds  AF: 15
43 35 € PAMTILLIS/When You Walk In The Room (Arista) 793 31 3157 +513 21694 +4166 10 Moves 48-38 on the chart
4 38 €@ COLLIN RAYE/Man Of My Word (Epic) 183 32 2769 +505 18789 +3555 17 BLACKHAWK
49 # €O TRAVIS TRITT/Ten Feet Tall And... (WB) 176 33 2683 +598 18082 +5418 7 “I Sure Can Smell The Rain” (Arista)
16 30 34 DAVID BALL/Thinkin' Problem (WB) 93 39 1865 -795 17240 -6192 — 70% of our reporters on it (145 stations)
3 % €D ORRALL & WRIGHT/She Loves Me Like... (Giant) 1671 34 2404 +43 16116 +4 81 67 adds  AF: 13
7 ¥ 36 TRACY LAWRENCE/Renegades... (Atlantic/AG) 97 36 2271 -2432 15542 -1930 — Debuts at 39 on the chart
4 4 ¢ TERRY McBRIDE & RIDE/Been There (MCA) 146 35 2341  -10 14825 4269 62 KEN MELLONS
4 €D TRACY BYRD/Watermelon Crawl (MCA) 154 37 2110 4990 13246 +6212 4 “Jukebox Junkie” (Epic)
M@ BLACKHAWK/I Sure Can Smell The Rain (Arista) 745 38 2009 +1056 12985 +6595 2 66% of our reporters on it (136 stations)
— 45 @ KEN MELLONS/Jukebox Junkie (Epic) 136 41 1783 +385 10690 +2145 31 Mov 2dds AR ‘c‘ha "
— 49 () JOHN/AUDREY WIGGINS/Has Anybody... (Mercury) 725 45 1534  +430 10125 +3094 22
2 @ 42 DOUG SUPERNAWIState Fair (BNA) 119 40 1808 -49 10093 -260 — JOHN/AUDREY WIGGINS
— 50 ¢ LORRIE MORGAN/Heart Over Mind (BNA) 119 43 1657 +428 9983 +3236 19 “Has Anybody Seen Amy” (Mercury)
14 2 44 LEEROY PARNELL/Take These Chains (Arista) 50 51 1101 -2769 8149 -1970 — 61% of our reporters on it (125 stations)
1 3 45 SHENANDOAH/I') Go Down Loving You (RCA) 64 48 1126 -1657 7193 -1136 — Movi‘sm on th.j :ha |
ARCHER/PARK/Where There's Smoke (Alantic/AG) 96 50 1110  +1054 6897 +6377 3
@) DARON NORWOOD/If | Ever Love Again (Giant) 94 49 1125 +130 6705 +743 47 ) i ) .
LARRY STEWART/Heart Like A... (Columbia) 9 52 1025 +487 6131 +3104 27 | | [reakers Rong fas actieved ariay at 60% of our reporters fo the frt tme. AF: Add
WESTERN FLYER/Western Fiyer (SOR) 85 56 893 468 5420 +268 63 | | ererencing Grou?m I\ank:s ;alr?lr(]s all s:)n%s b(;nai?pg;rgad auedien?:e grow?r‘l:.alfoi:trs:ez"nlcer:
MICHELLE WRIGHT/One Good Man (Arista) 73 59 812 457 5137 +109 70 station’s total plays of a song times the station's individual weight. Total Points = Al
stations/points on song added together. Play Rank: Ranks all charted songs by number of
This chart reflects airplay from August 8 - 14, plays.
206 total reporters. Bullets given only to songs showing growth in total points or plays.

REGISTER NOW FOR (RS ¢ SW

A Regional Seminar for Country Radio GM’s, SM’s and PD’s
Harvey Hotel DFW Airport & August 26 & 27, 1994

YOUR $75 REGISTRATION INCLUDES

« Panels & Presentations ¢ Performances &

REGISTRATION IS LIMITED! DON'T DELAY! FOR INFORMATION, CALL OR FAX:
COUNTRY RADIO BROADCASTERS, INC.

(615) 327-4487 FAX: (615) 329-4492
Presenters of the Country Radio Seminar ¢y “Growth Through Sharing Since 1970
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COUNTRY

NATIONAL AIRPLAYe

- _.r-{-_\_/’ _./_’_/ __/_:'_"-:

GREG HOLLAND “‘Let Me Drive” (WB) »

Totai Stations: 76, Totai Adds: 6 (AF: 1), Total Points: 4784, (GR: 61),
WXTA 15 (15), WAYZ 13, WRWD 15 (15), WOVK 14 (14), WGTY 17
(17), WESC 15 (15) WROO 18 (18), WXBM 12 (12), WUSN 14 (14),
WRVF 16 (15), WAXX 16 (16), WBTU 14 (14), WBCT 25 (18), WKOA 16
(16), WWQM 12 (12), WDDD 18 (18), WFMB 15 (13) WTCM 22 (17),
KXKC 18 (18), KDDK 12 (12), WSIX 13 (11), WSM 12 (12), KJJY 14
KFGO 17 (17), KBEQ 24 (24), KEAN 25 (25), WACO 16 (16), KFMS 12
(5), KBUL 18 (18), KIKF 20 (20), KUGN 13 (13), KNCQ 15, KRPM 16
(16), KORD 16 (16)

LISA BROKOP “Give Me A Ring Sometime” (Patriot)

Total Stations: 75, Total Adds: 9 (AF: 1), Total Points: 4242, (GR: 50),
WCTK 15 (15), WRWD 15 (15), WSTH 14 (5), WXBM 12 (12), WYYD 18
(14), WAXX 16 (16), WITL 17, WFMB 12 (10), KRRV 17 (17), WTVY 20
(7). WMS! 12 (6), WKNN 12 (12), WTXT 15, KBEQ 24 (24), KZSN 17
(17), KEAN 25 (25), KPLX 15 (15), KTEX 14 (14), WACO 16 (16), KYGO
13 (13), KWNR 20 (15), KBUL 18 (10) KKAT 13 (13), KIKF 20 (20), KASH
16, KUGN 13 (13), KHAY 14 (11), KNCQ 15 (15) KNCI 11 (11), KTOM 21
(21), KRPM 16 (16), KORD 16 (16)

BROOKS & DUNN “She’s Not The Cheatin’ Kind” (Arista)
Total Stations: 26, Total Adds: 26 (AF: 7), Total Points: 3853, (GR: 15),
WDSY 19, WRWD 5, WSOC 14, WDEN 15, WTQR 17, WRVF 16, WYCD
22, WMUS 12, WKCQ 10 WQXK 6, KRRV 12, WUSY 9, WTCR 16, WAMZ
26, KIXQ 6, KEEY 27, WBOB 8, KEAN 15 KPLX 21, KYNG 20, KTEX 12,
KEBC 20, KNIX 24, KYGO 13, KIKF 20, KXDD 14

DAVID LEE MURPHY “Fish Ain’t Bitin’” (MCA) *

Total Stations: 64, Total Adds: 11 (AF: 2), Total Points: 3828, (GR: 55),
WBCS 15 (15), WAYZ 13, WIOV 12 (12), WXTU 15 (15), WRWD 15 (7).
WGTY 16 (10) WCMS 11 (11), WGH 14 (14), WRVF 16 (15), WAXX 16
(16), WBTU 11 (11), WDDD 18 (18), WFMB 13 (12), WMSI 12 (12),
WSIX 14 (13), KRMD 20 (20), KTEX 14 (14) KMLE 13 (13), KASH 16
(14), KUGN 13, KNC! 11 (11), KORD 16 (16)

JAMES HOUSE “A Real Good Way To Wind Up Lonesome”
(Epic) *

Total Stations: 56, Total Adds: 47 (AF: 9), Total Points: 3246, (GR: 28),
WRWD 7, WGTY 11, WTDR 7, WTQR 10, WYCD 22, WAXX 16, WKOA
16, WMUS 8, WFMB 10 KRRV 12, WTVY 7, KXKC 18, KDDK 12, KSSN 7
(7). WSIX 14, WSM 20, WBOB 8 (8) KTPK 7 (7), KEAN 15 (15), KASE 8,
KAYD 10, KMLE 26 (26), KNiX 10, KKAT 13 KALF 10, KRWQ 11 (11),
KHAY 12, KUPL 11 (11), KNCQ 15

TRACTORS “Baby Likes To Rock It” (Arista) »

Total Stations: 39, Total Adds: 31 (AF: 7), Total Points: 3239, (GR: 29),
WBCS 15, WOKQ 10, WCTK 10, WOVK 14, WGTY 11, WPCV 10 (10),
WRNS 15, WCMS 11 (11), WYCD 33 (22), WTCM 14, KKIX 7, WMSI 12,
KDDK 7 (5), KSSN 7 (7), WSIX 7 WTXT 15, KFKF 10, KPLX 11, KYNG 20
(10), KTEX 14, KMLE 13, KVOO 11, KIKF 20 (20), KNCI 8, KSON 9, KRTY
9

SUZY BOGGUSS “Souvenirs” (Liberty) »

Total Stations: 54, Total Adds: 19 (AF: 3), Total Points: 3030, (GR: 40),
WRWD 15 (7), WOVK 14 (14), WGTY 15 (12), WEZL 18, WHKZ 17 (10),
WSTH 14, WKML 13, WPCV 10, WRNS 15 (15), WAXX 16 (16), WBTU
11, WKOA 16 (16), WTCM 16 (6) KKIX 18 (18), WTCR 11 (11), KXKC 18,
KDDK 20, WSIX 14 (13), WWJO 11, KASE 21 (8), KOUL 14 (14), KTEX
14 (10), KKCS 17 (17), KIKF 20, KHAY 15 (14), KNCQ 15 (15), KTOM 21
(21), KORD 16 (16)

BROTHER PHELPS “Ever-Changing Woman” (Asylum)

Total Stations: 60, Total Adds: 19 (AF: 2), Total Points: 2967, (GR: 48),
WFGY 20 (20), WHWK 13 (13), WXTA 15, WIOV 12 (6), WRWD 15 (7),
WOVK 14 (14) WHKZ 17 (10), WKML 13 (13), WRNS 15 (15), WAXX 16
(16), WMUS 12, WFMB 12 (10) WTCM 12, KRRV 17 (12), KKIX 18 (18),
WTCR 11 (11), KXKC 18 (18), WSIX 13 (13) WWJO 11, KEAN 15 (15),
KV0O0 11 (5), KYGO 13 (13), KUGN 13, KNCQ 15, KORD 16

RICKY LYNN GREGG “Get A Little Closer” (Liberty)

Total Stations: 41, Total Adds: 0 (AF: 0), Total Points: 2801, WRWD 15
(15), WOVK 14 (14), WGTY 22 (22), WAXX 16 (16), WBTU 23 (21),
WTCM 18 (14), KRRV 17 (17), WTCR 11 (11), KXKC 18 (18), KDDK 14
(12). WKNN 12 (12) WAVC 26 (26), KBEQ 21 (18), WiL 27 (14), KFDI 12
(12), KEAN 25 (25), KLLL 15 (15), KTEX 14 (14), KYGO 13 (7), KFMS 12
(5). KASH 16 (14), KALF 23 (23) KUGN 13 (13), KNCI 23 (23)

PR

Vi I AGRKRS.

ARTIST/Song Title (Label) Album Title

GARTH BROOKS/Hard Luck Woman (Mercury).Kiss My...
ALAN JACKSON/Livin’ On Love (Arista) .. ... ... ... ... Who ! Am
ALAN JACKSON/Gone Country (Arista) . ...... . ... ... Who | Am
SAMMY KERSHAW/Third Rate Romance (Mercury) Feelin’ Good Train
JOHN M. MONTGOMERY/Dream On Texas Ladies (Atlantic/AG) Maverick
DOUG SUPERNAW/You Never Even Call Me By... (BNA)Deep Thoughts...
ALAN JACKSON/I Don't Even Know Your Name (Arista) . . . Who / Am

This list reflects airplay from August 8 - 14,

* Refer to song information on Pages 45 and 46.
Songs ranked by total points.

Station call letters followed by number of plays this week.
(last week's plays - if any - in parentheses)

CHRIS LeDOUX “Honky Tonk World” (Liberty)

Total Stations: 40, Total Adds: 7 (AF: 2), Total Points: 2088, (GR: 56),
WRWD 15 (15), WOVK 14 (14), WGTY 11 (11), WKML 13 (13), WRNS
15 (15), WGH 14 WAXX 16 (16), KBEQ 10, KFKF 10 (10), KZKX 10 (10),
KEAN 15 (15), KAYD 10 KSOP 15 (7), KIKF 20 (20), KNCQ 15 (15), KRTY
19 (19), KORD 16 (16)

VICTORIA SHAW “Tears Dry” (Reprise)

Total Stations: 32, Total Adds: 15 (AF: 3), Total Points: 2024, (GR: 43),
WQBE 22 (20), WIOV 6, WDSY 6 (6), WRWD 7 (5), WGTY 9, WXBQ 27
(21), WTDR 7 WYAK 7 (5), WCMS 11 (11), WWQQ 6, WAXX 16 (16),
WTHi 6, WTCM 16 (8), WTVY 7 (7) WMSI 6, WSIX 7, WSM 20, KBEQ 21
(18), KEEY 18 (18), WOW 8 (8), KUZZ 7 (7) KALF 10, KORD 16

DAVIS DANIEL “William & Mary” (Polydor Nashville)

Total Stations: 31, Totai Adds: 30 (AF: 6), Total Points: 1728, (GR: 38),
WIOV 6, WRWD 7, WQIK 6, WCMS 11 (11), WWQQ 6, WYCD 22, WFMB
10, WTHI 6, WTCM 10 KRRV 12, WMSI 12, KSSN 7, KJLO 6, WSIX 7,
WOW 8, KTPK 7, KAYD 10, KTEX 6, WACO 16, KYGO 7, KUZZ 7, KALF
10, KRTY 19

MARC BEESON “A Wing And A Prayer” (BNA)

Total Stations: 40, Total Adds: 18 (AF: 4), Total Points: 1587, (GR: 46),
WRWD 7 (5), WQIK 7, WYAK 7 (5), WGH 14 (14), WAXX 16, WMUS 8,
WXCL 14 (14) WFMB 10, WTVY 7 (7), KMAG 7, WMSI 12 (12), KDDK 14
(12), KSSN 7, WBOB 8 WOW 8 (8), KTPK 7 (7), KLLL 30 (30), KHAY 10,
KORD 16 (16), KXDD 7 (7)

MAVERICK CHOIR “Amazing Grace” (Atlantic/AG)

Total Stations: 16, Total Adds: 6 (AF: 1), Total Points: 1280, (GR: 53),
WQBE 17 (9), WXTA 15 (15), WRWD 15 (15), WXBQ 24 (12), WCMS 11,
WBTU 5 (5) WKCQ 5, WTHI 6, WTCR 11, KHAK 8 (8), KEAN 15, KYKR
15, KPLX 21 (21), KBUL 18 (10), KIKF 20 (20), KRTY 9 (9)

S. ALAN TAYLOR “Black & White” {River North)

Total Stations: 22, Total Adds: 10 (AF: 2), Total Points: 1261, (GR: 51),
WBCS 15, WWYZ 5, WRKZ 5 (5), WRWD 15 (7), WSTH 5, WHLZ 7,
WRNS 15 (15), WTNT 13 (15), WUSW 9 (9), WBTU 5, WKOA 16 (16),
WFMB 12 (10), WTVY 7, KDDK 7 (7) KJLO 6, WSIX 10 (7), KBEQ 21
(21), WOW 8, KTTS 5 (5), WIL 7, KFD1 5 (5) KV0O 5

SMOKIN’ ARMADILLOS “I'm A Cowboy”

gfﬁramac Nashville)

otal Stations: 14, Total Adds: 3 (AF: 1), Total Points: 913, (GR: 64),
WRKZ 5 (5), WROO 5 (6), WPCV 10 (10), WYCD 33 (22), WBTU 5 (5),
WBCT 5, KDDK § (5), WAVC 10 (26), KTTS 5 (5), KFDI 5 (5), KNFM 10,
KBUL 5 (S), KUZZ 7 (7) KNCQ 15,

DAWN SEARS “Nothin’ But Good” (Decca)

Total Stations: 14, Total Adds: 14 (AF: 3), Total Points: 559, (GR: 52),
WWYZ 5, WRKZ 5, WRWD 5, WKOA 16, WTHI 6, WTVY 7, WMSI 6,
WVLK 5, WSIX 7, WBOB 8 KTTS 5, KFDI §, KVOO 5, KHAY 11

KIMBER CLAYTON “Bless His Heart” (Curb)
Total Stations: 10, Total Adds: 3 (AF: 1), Total Points: 526, (GR: 60),
WQBE 10, WRWD 15 (7), WXBQ 20, WPCV 10 (10), WYAK 7 (5), WRNS
5 (5), WTVY 7 (7) KTTS 5 (5), KV0O 5 (5), KORD 16

HATS

BROADCAST BROADCAST PROGRAMMING CONTINUED JONES SATELLITE NETWORKS CONTINUED
ABCISMN Digital New Country JOHN M. MONTGOMERY/Be My Baby... WESTWOOD ONE
Mark Edwards e (214) 9919200 | PROGRAMMING MARC BEESON/A Wina And A P TANYA TUCKER/Hangin In RADIO NETWORKS
Country Coast-To-Coast Becky Brenner ® (800) 426-9082 Ng AN A Frayer CLAY WALKER/Dreaming With My Eyes... L. Magdaleno e (805) 294-9000
— Becky Wight Super Country/Pure Country BLACKHAWK/I Sure Can Smel! The Rain C
g : GARTH BROOKS/Calin' Baton Rouge . ountry — Allen Spears
— Ken Moultrie JAMES HOUSE/A Real Good Way To CD Country — John Hendricks
BLACKHAWK/! Sure Can Smell The Rain | GARTH BROOKS/Callin' Baton Rouge DAWN SEARSINothin' But Good GARTH BROOKS/Callin' Baton Rouge GARTH BROOKS/Caiin' Baton Rouge
TRACY BYRD/Watermelon Craw| TRACY BYRD/Watermelon Crawl CONFEDERATE RAILROADVEivis And Andy
TRACY BYRD/Watermelon Craw! LARI WHITE/Now | Know LOVELESS/ Try To Think About Elvi
COLLIN RAYE/Man Of My Word PAMTILLISWhen You Walkin TheRoom | Hotiest: COLLIN RAYE/Man Of My Word Ll L ryTo Think About Etvis
Hottest: TRAVIS TRITT/Ten Feet Tall And Bulletproof o PAM TILLIS/When You Walk In The Room i
JOHN M. MONTGOMERY/Be My Baby... WYNONNA/Girls With Guitars Hottest: Hottest: 3
DIAMOND RIO/Love A Little Stronger Hottest: TANYA TUCKER/Hangin' In VINCE GILL/What The Cowgirls Do TANYA TUCKER/Hangin' in
CLAY WALKER/Dreaming With My Eyes... |  CLAY WALKERDreaming With My Eyes... |  CLINT BLACK/Half The Man JOHN M. MONTGOMERY/Be My Baby, . |  RANDY TRAVIS/Whisper My Name
CLINT BLACK/Half The Man ALAN JACKSON/Summertime Blues RANDY TRAVIS/Whisper My Name RANDY TRAVISMhisper My Name GEORGE STRAIT/The Man in Love With You
TANYA TUCKER/Hangin' In TANYA TUCKER/Hangin’ In GEORGE STRAIT/The Man In Love With You CLAY WALKER/Dreaming With My Eyes. . MARTINA McBRIDEIIndepepdence Day
RANDY TRAVIS/Whisper My Name S—— WYNONNA/Girls With Guitars VINCE GILL/What The Cowgirls Do
GEORGE STRAIT/The Man In Love With You
Real Country JONES SATELLITE | Hot Country — Steve Penny
Dave Nicholson ® (602) 966-6236
e e T e o NETWORKS MAJOR NETWORKS BLACKHAWKJ! Sure Can Smell The Rain
DARON NORWOODIrI‘; | Eve'rn Love Agams Digital Country (800) 766-3251 Kevin Gluszczak ® (312) 755-1300 ?Q:(T:;' ;;‘F?:Il(wiltcamn" Batgn Rouge
SAWYER BROWN/Mard To S BLACKHAWK/I Sure Can Smell The Rain | U.S. Country — John Hendricks ARCHER/PARK/Where There's Smoke meon Grau
ard To Say GART o e PAM TILLIS/When You Walk In The Room
PAM TILLIS/hen You Walk in The Room ARTH BROOKS/Callin' Baton Rouge GARTH BROOKS/Callin' Baton Rouge JAMES HOUSE/Real Good Way To Wind...
Hoitest: Hottest. TRACY BYRD/Watermelon Crawl Hottest: Hottest
MARTINA McBRIDE/Independence Day WYNONNA/Girts With Guitars COLLIN RAYE/Man Of My Word DIAMOND RIO/Love A Little Strangers WYNONNA/Girls With Guitars
DIAMOND RIO/Love A Litte Stronger CLAY WALKER/Dreaming With My Eyes... | pAMTILLISMWhen YouWalkin TheRoom | TRISHA YEARWOOD/XXX's And 000's | TANYA TUCKER/Hangin'in
ALAN JACKSON/Summertime Blues CLINT BLACK/Half The Man Hottest: GARTH BROOKS/Callin' Baton Rouge CLAY WALKER/Dreaming With My Eyes. .
RANDY TRAVIS/Whisper My Name JOHN M. MONTGOMERY/Be My Baby. CLINT BLACK/Half The Man ALAN JACKSON/Summertime Blues CLINT BLACK/Half The Man
CLINT BLACK/Half The Man RANDY TRAVIS/Whisper My Name | TRACY LAWRENCE/Renegades, Rebels. KATHY MATTEA/Nobody's Gonna Rain DIAMOND RIO/Love A Litt Stronger

Wivamrerrearradiohistorv.com.
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Stations listed alphabetically by market

KEAN/Abilens, TX

15 BROOKS & DUNN
15 LITTLE TEXAS
15 MAVERICK CHOIR

WaMX/Akron, OH
PD: Steve Cherry
MOD: Bill Shiel

21 TRACY BYRD

21 BLACKHAWK

WGNA/Albany, NY
PD: Jon Atlen
MD: Bill Enrly
20 GARTH BROOKS
13 ARCHER/PARK
13 BLACKHAWK
13 KEN MELLONS
13 LORRIE MORGAN

KRST/Albuquerque, NM
PD/MD; Bruce Agler

6 TRACY BYRD

§ MARC BEESON

§ BROTHER PHELPS

6 LARRY STEWART

KRRV/Alexandria, LA
PD: Dwight Moors
MD: Michas! Bal

12 DAVIS DANIEL

12 BROOKS & DUNN

12 BLACKHAWK

12 ARCHER/PARK

12 JAMES HOUSE

WFGY/Alloona, PA
PD/MD: Polly Wogg
35 GARTH BROOKS
20 TRACY BYRD
20 JOHN/AUDREY WIGGINS
KMML/Amarillo, TX
PD/MD: Danny White
10 TRACY BYRD
10 LORRIE MORGAN
10 ARCHER/PARK
§ SUZY BOGGUSS

§ LARRY STEWART
§ JAMES HOUSE

KIKF/Anaheim, CA

20 BROOKS & DUHN

20 TRACY

20 LARRY STEWART

20 SUZY BOGGUSS

20 JOHN/AUDREY WIGGINS

KASHIAm:horaqe AK

1s' BLACKHAWK
16 LISA BROKOP
16 KEN MELLONS

WUSW/Appleton-Oshiosh, Wi

PD: Mark Lewis

MD: Keity Mercer
9 ARCHER/PARK
§ JAMES HOUSE

WWNC/Asheville, NC

7 BROTHER PHELPS
T WESTERN FLYER
7 ARCHER/PARK

WKHX/Atlanta, GA
PD: Nell McGinley
MD: Johnny Gray
18 MARK CHESNUTT
18 TOBY KEITH
18 KATHY MATTEA

WYAY/Atlanta, GA
PD: Nell McGinley
MD: Johnny Grey
18 PAM TILLIS
18 COLLIN RAYE
18 TRAVIS TRITT
18 GEDRGE STRAIT

WKXC/Augusta, GA
PD: Bob Raleigh
MD: Tony Cocper

11 BLACKHAWK

11 KEN MELLONS

11 TRACY BYRO

KASE/Austin, TX

WCLB/Boston, MA
PD: Loren Owens
MD: David Wililams

15 TRACY BYRD

15 TRAVIS TRITT
WYRK/Buttalo, NY
PD: Ken Johnson
MD: Pat O'Brien

12 PATTY LOVELESS

12 TOBY KEITH

KHAK/Cedar Rapids, 1A
PD: Joif Winfieid
MD: Dawn Johnson
23 GARTH BRODKS
8 LARRY STEWART
8 MICHELLE WRIGHT
WEZL/Charfeston, SC

18 TRACY BYRD

18 SUZY BOGGUSS
1B LARRY STEWART
18 ARCHER/PARK

WBUB/Charieston, SC
PD: Charile Lindsay
MD: John Dixon
8 COLLIN RAYE
GARTH BROOKS
8 TRAVIS TRITT
8 TRACY 8YRD

WQBE/Charfeston, WV*
PD: Sisve R. Richards

10 KIMBER CLAYTON

WTDR/Charlolte, NC
PD: Ron Ellis

: Allson Weat

TRACY BYRD

JOHN/AUDREY WIGGINS
7 WESTERN FLYER

WSOC/Charlotte, NC
PD: Paul Johnson

MOD: Rick McCracken

27 ALMI JACKSDN

14 ARCHER/PARK

14 JOHNIAUDREV WIGGINS
14 BROOKS & DI

14 CHELY WRIGHT

13 GARTH BRODKS

T DAVID LEE MURPHY

WUSY/Chattanooga, TN
POMD: Bob Sterling

9 BROOKS & DUNN

9 LITILE TEXAS

9 KEN MELLONS

WUSN/Chicago, IL
PD: Dean McNell
MD: Tricia Blondo
14 TRAVIS
14 REBA MCENTIRE

KALF/Chico, CA
PDMD Randy Chapman
GARTH BRDOKS

10 JAMES HOUSE
VICTORIA SHAW
TRACY BYRD

10 MICHELLE WRIGHT
ARCHER/PARK

DAVIS DANIEL

DAVID GATES

WUBE/Cincinnati, OH
PD: Tim Ciosson
MD: Duke Hamliton

=

11

13 ARCHER/PARK
13 PAM TILLIS
WGAR/Cleveiand, OH
PD: Denny Nugent
MD: Chuck Colller

15 JOHWAUDREY WIGGINS

KKCS/Colorado Springs, CO

PD: Charlle Cassidy
MD: Dave Shepel
17 GARTH BRDOKS
17 BLACKHAWK
17 TRACY BYRD

KYNG/Dallas, TX*
PO/MD: Dan Pserman
20 BROOKS & DUNN
10 PAMTILLIS
10 TOBY KEITH

WGNE/Daytona Beach, FL
PD: Jim King
MD: Ron P. Jones

8 COLLIN RAYE

7 BLACKHAWK.

6 TRACY BYRD

€ GARTH BRODKS

6 LARRY STEWART

KYGO/Denver, CO
PD: John Si. John
MD: Jennifsr Page
13 BROOKS & DUNN
13 ARCHER/PARK
7 DAVIS DANIEL
7 LARRY STEWART
7 SUZY BOGGUSS

KWJY/Des Moines, 1A
PD: Beverise Relter
MD: Eddie Hatfleid

14 TRAVIS TRITT

14 GREG HOLLAND

14 TRACY BYRD

WWWW/Detroit, MI
PD: Alan Sledge
MD: Kevin Scollin
23 TRACY BYRD
5 JDHN/AUDREY WIGGINS
5 JAMES HOUSE

WYCD/Detroit, MI*
PD: Al Casay
APD: Eddie Haskell
22 DAVIS DANIEL
22 JDE DIFFIE
22 JAMES HOUSE

22 BRODKS & DUNN
10 MAVERICKS

WTVY/Dothan, AL
PD: Davii Sommers
MD: Shannon O'Neal

T 5. ALAN TAYLOR
7 JAMES HOUSE
7 DAWN SEARS

WJ0D/Dubuque, 1A
PD/MD: Kennath J. Peiffer
24 GARTH BRODKS
9 LARRY STEWART
9 JOHNAUDREY WIGGINS
9 ARCHER/PARK
§ JAMES HOUSE

WAVC/Duluth, MN*
PO/MD; Pst Puchaila
26 ARCHER/PARK
26 GARTH BRODKS

WAXUEau Claire, Wi
PD: George House
MOD: Tim Wiison
16 BLACKHAWK
16 MARC BEESON
16 GARTH BRODKS
16 JOKN/AUDREY WIGGINS
16 JAMES HDUSE

KHEY/El Paso, TX
PD: Jim Hayes
MD: John Hunter
14 TRAVIS TRITT
14 PAM TILLIS
14 BLACKHAWK
14 GARTH BRODKS

WXTArie, PA
PD/MD: Chris Atkins

16 GARTH BRDOKS

16 TOBY KEITH

16 NEAL MCCOY

16 REBA MCENTIRE

16 COLLIN RAYE

15 BLACKHAWK

15 BROTHER PHELPS

15 TERRY MCBRIDE/RIOE

KUGN/Eugene, OR

pnun Bob Boscha
2 GARTH BRODKS

13 ARCHER/PARK

BLACKHAWK
13 BROTHER PHELPS
13 TRACY BYRD
13 DAVID LEE MURPHY
13 LARRY STEWART

WYNG/Evansville, IN

WTRS/Gainesville-Ocala, FL
PD: Tommy Rockwell
MD: Pam Grey

16 GARTH BROOKS

14 TRACY BYRD

W8CT/Grand Rapids, MI*
PD: Doug Montgomery
MD: Kelly Iris
18 TRAVIS TRITT
18 ALAN JACKSON
5 NEAL MCCOY
§ DAVIS DANIEL
§ JAMES HOUSE
5 COLLIN RAYE
5 DAVID LEE MURPHY
5 TRACTORS
5 SMOKIN' ARMADILLOS

WCUZ/Grand Rapids, MI
PD: Kevin King
MD: Ed Buchanan

16 GARTH BROOKS

16 BLACKHAWK
16 LORRIE MORGAN
WTQR/Greensboro, NC
PO/MD:; Danny Hall

17 BROODKS & DUNN

17 PATTY LOVELESS

10 TRACY BYRD

10 JAMES HOUSE

10 LORRIE MORGAN

WRNS/Greenville, NC
PD: Wayne Carilale
MD: Dale Knippers
15 TRACTORS
15 GARTH BRDOKS
15 ARCHER/PARK
5 ES HOI

S DAVIS DANIEL

WESC/Greenvills, SC
PD: John Landrum
MD: T
15 COLLIN RAYE
15 PAM TILLIS
15 JOHN/AUDREV WIGGINS
7 TRACY BYRD

WSSL/Greenville, SC

16 PAM TILLIS
16 BLACKHAWK
16 TRAVIS TRITT

WAYZMHagerstown, MD
PD: Dick Raymond
MD: Selena Luther

13 GREG HOLLAND

13 ARCHER/PARK

13 COLLIN RAYE

13 DAVID LEE MURPHY

13 DARON NORWDDD

13 GARTH BROOKS

WRKZJHam:hum, PA
D: Scott Johnson
un Dandalion,
23 Ancuzn/rmx
1
5 kos DAHIEL

SUZY BOGGUSS
VICTORIA SHAW
S. ALAN TAYLOR
TRACY BYRD
JAMES HOUSE
DAWN SEARS
LARI WHITE
DAVIS DANIEL
MARC BEESON
TRACTORS
ROONEY CROWELL

KIKKHouston, TX
PD: Carl Geisler
MD: Debbie Murray

17 TOBY KEITH

13 JOHN BERRY

13 GARTH BROOKS

13 JOE DIFFIE

13 KATHY MATTEA

13 NEAL MCCDY

13 TIM MCGRAW

13 COLLIN RAYE

13 TRISHA YEARWDOD
KILT-FM/Houston, TX
PD: Rick Candea

Drnnnnnnnonnd

PD: Mike K
MD: T.J. McEntire
18 TRAVIS TRITT
18 BLACKHAWK
10 CHRIS LEQOUX
10 DAVID LEE MURPHY
10 ARCHER/PARK

KFKF/Kansas City, KS
PD: Don Crawley
MD: Tony Stevens

10 SUZY BOGGUSS

10 LARRY STEWART

10 TRACTORS

WODAF/Xansas City, MS
PD: Ted Cramer
MD: Dave Bryan

15 ARCHER/PARK

8 GARTH BRDDKS

WIVKXnoxville, TN
PO/MD: Les Acres

13 TRAVIS TRITT

13 ARCHER/PARK

WKOA/Lafayette, IN
PD/MD: Don Riley

16 ARCHER/PARK

16 TRACY BYRD

16 JAMES HOUSE

16 KEN MELLONS

16 DAWN SEAR!

16 JOHN/AUDREY WIGGINS
KXKC/Lafayette, LA*
PD: Renes Revett

MD: Kally Thompson

18 ARCHER/PARK

18 SUZY BOGGUSS

18 KENNY CHESNEY

18 JAMES HOUSE

6 LARRY STEWART

6 DDUG SUPERNAW

6 TRACTORS

WPCV/Lakeland, FL*

KBEQ/Xansas City, KS
[snnedy

righ
10 LARRY STEWART
10 SUZY BOGGUSS
10 BRYAN AUSTIN

WIOV/Lancaster, PA*
PD: Jos O’Donnell
MD: Bill Quay

18 GARTH BRODKS

6 ARCHER/PARK

6 DAVIS DANIEL

6 JAMES HOUSE

6 VICTORIA SHAW

17 GARTH BROOKS

17 ARCHER/PARK

17 LISA BROKOP

16 JOHNAUDREY WIGGINS

KFMS/Las Vegas, NV
PD: Charlle McGraw
MD: J.C. Sknon

12 GARTH BROOKS

KWNR/Las Vegas, NV
PO/MD: Gary Moss

15 BLACKHAWK

10 ARCHER/PARK

10 TRACY BYRD

00KS
5 JDHNALDREY WIGGINS
§ BLACKHAWK
5 JAMES HOUSE
5 DAWN SEARS
5 LARIWHITE

KZKX/Lincoln, NE
PD: Charlie Thomas
MD: Keith Allan

5 GARTH BRDOKS

5 BLACKHAWK

5 TRACY BYRD

KDDK/Little Rock, AR*
PD/MD: Don Moore

20 SUZY BOGGUSS

12 JOHN/AUDREY WIGGINS
12 JAMES HOUSE

12 LARI WHITE

T DAVID LEE MURPHY

§ SUSIE LUCHSINGER

WKISMiami, FL
PO/MD: Bob McKay <
15 MARK CHESNUTT

KNFM/Midiand-Odessa, TX*

OM: Woody Roberts

MD: Julle Rich

30 GARTH BRDDKS

21 BLACKHA\

10 SMOKIN' ARMADILLOS
§ ARCHER/PARK

WMILMitwaukee, WI
PD: Karry Woite
MD: Mitch Morgan

9 TRACY BYRD
9 GARTH BRODKS
KEEY/Minneapolis, MN
PD: Gregg Swedberg
MD: Mark Bauer
27 BROOKS & DUNN

18 LITTLE TEXAS
T GREG HOLLAND

WBO0B/Minneapolis, MN
PO/MD: Bob Wood

18 GARTH BROOKS

16 BLACKHAWK

8 MARC BEESON

8 BRODKS & DUNN

8 DAWN SEARS

WKSJ/Mobile, AL
PD: Scott Johnson
MD: Joff Funk

5 BLACKHAWK
5 GARTH BRDOKS
5 TRACY BYRD
5 JOHNAUOREY WIGGINS
KATM/Modesto, CA
PO: Ed Hill

13 TRACY BYRD
9 CHRIS LEOOUX
9 JOHNAUDREY WIGGINS

KJILOMonroe, LA
PO/MD: Mike

15 GARTH BROOKS

15 TRACY BYRD

6 ARCHER/PARK

6 REBA MCENTIRE

6 S. ALAN TAYLOR

6§ DAVIS DANIEL

6 JOHN/AUDREY WIGGINS

WLWI/Montgomery, AL
PO/MD: Carson James

22 GARTH BRODKS

7 LARRY STEWART

7 KEN MELLONS
WMUSMuskegon, MI
POMD: Mark Dixon

12 BROOKS & DUNN

12 BROTHER PHELPS

8 JAMES HOUSE

8 LARRY STEWART

8 MARC BEESON

WYAKMyrtle Beach, SC
PO/MD: Dave Priest

8 GARTH BROOKS

8 BLACKHAWX

5 LDRRIE MORGAN

5 LARRY STEWART

5 ARCHER/PARK

5 JAMES HOUSE

WSIX-FM/Nashville, TN
POMD: Doug Baker

14 JAMES HOUSE

14 ARCHER/PARK

7 DAWN SEARS

7 DAVIS DANIEL

7 TRACTORS

7 VICTORIA SHAW
WSM F!Mmtwllln ™

IID w.do.luun
20 TRACY BYRD
20 VICTORIA SHAW
20 JAMES HOUSE
12 BLACKHAWK

WNOE/New Orleans, LA*
PD: Tod Swecker
MD: Richard Blake

6 KATHY MATTEA

6 PAMTILLIS

6 TRACTORS

6 ARCHER/PARK
WYNY/New York, NY

KMLE/Phoenix, AZ

KS
13 JDHNIAUDREVWIGGINS
13 ARCHER/P,
13 TRAETDRS

KNIX/Phoenix, AZ

PO: Brad West

MOD: Bi Owena
24 LORRIE MDRGAN
24 BROOKS & DUNN
10 ARCHER/PARK
10 BLACKHAWK
10 TRACY BYRO
10 JAMES HDUSE

WDSYleshumh PA
PO/MD: Chris DeCario

19 BRDOKS & DUNN

19 GARTH BRODKS

6 TOBY KEITH

WPOR/Portiand, ME
PD: Thomas Hennessey
MD: Hal Knight

13 TOBY KEITM

TRAVIS TRITT

KUPL/Portland, OR
PD/MD: Keith Todd
11 TRAVIS TRITY
11 KEN MELLONS

KWJJ/Portland, OR
PD: Robin Mitchell

TRACY
15 JOHN BERRY
15 PAM TILLIS

WOKQ/Portsmouth, NH

) TOBY KEITH
GARTH BROOKS

D.

2

10

10 TRACTORS

10 PATTY LOVELESS
10 BYRD

10 JOHNR/AUDREY WIGGINS
10 PAM TILLIS

10
10

COLLIN RAYE
TRAVIS TRITT

WRWD/Poughkeepsie, NY*
MD: Paty Horn

GARTH BRODKS

JAMES HOUSE
ARCHER/PARK

DAVIS DANIEL

DAWN SEARS

BRODKS & DUNN

BRYAN AUSTIN
LARI WHITE

WCTK/Providence, RI*
PD: Rick Evarett
MD: Dan Neison

15 TOBY KEITH

10 TRACTORS

10 BROTHER PHELPS

10 LARRY STEWART

wnnﬂmmluh NC

X e ENEVENT 3 =

15 TRAVIS TRITT
5 TRACY BYRD
§ COLLIN RAYE
5 PAM TILLIS

KNCQ/Redding, CA
POMD: Popejoy

15 JAMES HOUSE

15 SMOKIN' ARMADILLOS
15 BROTHER PHELPS

15 GREG HOLLAND

KBUL/Reno, NV*
PD/MD: Tom Jordan

10 ARCHER/PARK

10 LORRIE MORGAN
WKHK/Richmond, VA
PD: Mark Richards
MD: Rick Campball

15 GARTH BRODKS

15 TRAVIS TRITT

15 BLACKHAWK
KFRG/Riverside-
San Bemardino, CA
PD: Jan Jefteries

KSAN/San Francisco, CA*
PD: Lae Logan
MD: Richard Ryan

11 NEAL MCCOY

11 COLLIN RAYE

11 PAM TILLIS

11 LARRY STEWART

KRTY/San Jose, CA*
PD: Julle Sievens

19 DAVIS DANIEL
9 SAMMY KERSHAW
9 TRACTORS

WCHY/Savannah, GA
PD: Shannon Burns
MD: Zach A. Taylor
20 GARTH BRODKS
12 ARCHER/PARK
12 TRACY BYRD
12 WESTYERN FLYER
6 BLACKHAWX
6 SuZY BOGGUSS
6 GREG HOLLAND
KMPS/Seatile, WA*
PD: Tony Thomas
MD: Carl Ann Strader
16 GARTH BRODXS
5 TRACTORS
5 MARC BEESON
5 COLLIN RAYE
S LARRY STEWART
S VICTORIA SHAW

KRPM/Seattle, WA

16 PAMTILLIS

16 NEAL MCCOY

6 ARCHER/PARK
6 LARRY STEWART
& SuZy BOGGUSS

KRMD/Shreveport, LA
PD: Rick Stephenson
MD: Dave Franklin

24 DWIGHT YOAKAM

10 PATTY LOVELESS
10 CONFEDERATE RAILRDAD

KDRK/Spokane, WA

15 KEN MELLONS
6 ARCHER/PARK
6 MARC BEESON

WFMBBprlnqnald L

IID .Iohn Spluldl
10 GARTH BRODKS
10 ARCHER/PARK
10 JAMES HOUSE
10 DAVIS DANIEL
10 MARC BEESON
10 SUZY BOGGUSS

KTTS/Springfield, MO
PD: Don Paul
MD: Warren McDonald
34 ARCHER/PARK
8 GARTH BRDOKS
5 DAVIS DANIEL
§ KENNY CHESNEY
5 DAWN SEARS

5 TRACTORS
5 MAC ROGERS

WPIKX/Springfield, MA
PO/MD: Justin Case
14 BLACKHAWK

7 MICHELLE WRIGHT
T TRACY BYRD

WWJD/S1. Cloud, MN
PO/MD: Mark Sprint
11 GARTH BRODKS
11 LARRY STEWART
11 SUZY BOGGUSS
11 BRDTHER PHELPS
WIL-FM/SL. Louis, MO
PD: Ray Massle
MD: Mark Langston
7 KEN MELLONS
7 COLLIN RAYE
7 S. ALAN TAYLOR
7 TRAVIS TRITY
T JOHN/AUDREY WIGGINS
WBBS/Syracuse, NY
PD/MD: Rich Lauber
30 GARTH BRODKS

KORD/Tri-Cities, WA
PD/MD: John Rass
16 GARTH BROOKS
16 BLACKHAWK
16 BROTHER PHELPS
16 ARCHER/PARK

16 KIMBER CLAYTON
16 VICTORIA SHaW

KiIM/Tucson, AZ

PD: Erlk Foxx

MD: Phil Willlams
18 BLACKHAWK

KV00/Tulsa, 0B

5 DAVIS DANIEL
5 JAMES HOUSE
5 DAWN SEARS
5 S ALAN TAYL&R

Meysr
18 GARTH BROOKS
18 REBA MCENTIRE
18 PAM TILLIS
18 BLACKHAWK

WW2D/Tupelo, MS*
PD: T.J. McKay
MD: Mark Summer
13 DARON NORWOQD
13 KEN MELLONS

WTXT/Tuscaloosa, AL*
PO/MD: Russ Willams

15 LISA BROKOP
15 TRACTORS
15 ARCHER/PARK
KNUE/Tytr, TX

13 GARTH BROOKS:

10 .K)HWAUDREV IﬂGrGINS
5 BROTHER PHI

5 DAVID LEE HURPNV

WFRG/Utica-Romne, NY
PD/MD: Buck Waters

42 GARTH BROOKS

14 LDRRIE MORGAR

WACO/Waco, TX
PD: Zack Qwen
MD: Greg Sax
16 GARTH BROOKS
16 ARCHER/PARK
16 DAVIS DANIEL
§ WESTERN FLYE

WMZ0/Washingion, DC
PD: Gary McCartle
MD: Mac Daniels

16 GARTH BROOKS

16 PATTY LOVELESS

168 TRAVIS TRITT

16 LORRIE MORGAN

16 TERRY MCBRIDE/RIDE

15 KEN MELLONS
15 BLACKHAWK

WIRK-FM/W. Paim Beach, FL

22 GARTH BROOKS
16 TRACY BYRD

16 TIM MCGRAW

16 DWIGHT YDAKAM

WOVK/Wheeling, WV
PD/MD: Bill Berg

21 GARTH BROOKS

14 TRACY BYRD

14 BLACKHAWK

14 ARCHER/PARK

14 TRACTORS

14 DAVID GATES
KFDYWichita, KS

" WCO0S/Columbia, SC PD: Julie Michaels MD: Debble Murray KSSNALiitie Rock, AR PD: Chris Ksmpmeler MD: Don .um-y 15 DWIGHT YOAKAM g
el PO: Greg Mozingo MD: Johnny Vincent 20 BLACKHAWK PD: Jos Logan MD: Theda Sanditord 16 KATHY MATH 15 PATTY LOVELESS PD: John Speer
AR MD: Glen Garrett 28 COLLIN RAYE 20 GARTH BRODKS MD: Sherry Brooks 14° GARTH BROOKS 16 GARI BRODKS 15 TOBY KEITH : Gary Hig
% GARTH gRoOK tolPAMILLS a7 TRAUS TRTT 20 CONFEDERATE RAILROAD 7 ARCHER/PARK 14 TOBY KEITH 16 NEAL MCCOY WTNT/Tallahassee, FL Hive s
10 COLLIN RAYE 7 GARTH BRDOKS MCCOY 7 MARC BEESON ¥ . PO: Tim Mercer
§ JAMES HOUSE 10 SRRALL & WRIGHT KFGO/Fargo. ND 20 TIM MCORAW 7 DAVIS DANIEL WCMS-FM/Norfolk, VA WYYD/Roanoke Sa0- Biiced EpCTORINS A
ARCHER/PARY 10 GARTH BROOKS frigidds b 20 COLLIN RATE 7 RDDNEY CROWELL Lol LY'WMWW VA 13 ARCHER/PARK H ipeiidieind
: AM TIL
s Rc R | b e Ptk 2 oW o KUMoshgees, 04|y, |6 A e 5 G s
o R, Cu
ROpLARY STRWAGT WHKZ/Columbia, SC 17 TRACY BYRD WORMMunstville, AL MD: Lisa Puzo 11 MAVERICK CHOIR (H bl Bies WOYK/Tampa, FL KZSN/MWichita, KS
7 BAVID LEE MURPHY BD: Doug Enlow 17 BLAGKHAWK 40 Dan MeCrain " 11 LARRY STEWART WGH-FM/Norlolk, VA 36 TRACY BYRD PD: Beecher Martin PD: Pat Moyer
! S o oo n | 4 EEIS e £ e e
7 DAVIS DANIEL PD: Lany Fox MD: Mare Ca. ROOKS
17 ARCHER/PARK : Lany 19 GARTH BROOKS 11 LORRIE MORGAN WBEERochester, NY TRACY BY 5 ARCHER/PARK
WPOC/Baltimora, MD MD: Tom Travia 6 KEN MELLONS . 14 GARTH BROOKS PD/MD: Bob Barnett H MG
P0 Bes oo = WCOL/Columbus, OH 18 LARRY STEWART WTCRMuntington, Wv* WAMZ/Louisville, KY 14 CHRIS LEDOUX 10 REBA MCENTIRE WGGY/Wilkes-Barre-
MD: Grag Cole PD: Michael Cruise ; ;Am%ﬁeswmsm PD/MD: Dave Poole mla): %oyou Cathoun KEBC/Okiahoma City, 0K 10 NEAL MCCOY !Lngl-lfnnwp:..lﬂ bkl
. MD: John Crenshaw MD: Ron Hazard U 10 GARTH BRODKS g s
iy Do 21 KEN MELLONS WKML/Fayettevills, NC S i L 2 SAMMY KERSHAW e pmecCay 10 MARK GHESRUTY M0 Reanls Lans el Pl
20 LORRIE MDRGAN " g 26 LORRIE MORGAN cDavsiDodsor TRAC BR
WYNK/Baton Rouge, LA 30 IDANIAUORES WIGSINS e o ear i mﬁg&mom 26 BRDOKS & DUNN ] g{‘fg‘&;””"" KNCl/Sacramento, CA* 15 COLLIN RAYE 24 PAM TILLIS
PD: Brian King WHOK/Columbus, OH AR RLACHARKR 5 ARCHERPARK 7 JOHN/AUOREY WIGGINS H by PD: Larry Parsigls 15 ARCHER/PARK 24 CONFEDERATE RAILFDAD
MD. Austin Jotnes olumbus, BLACKHAWK 7 BLACKHAWK TRACY BYRD MD: Jenniter W 15 BLACKHAWK 24 TIM MCGRAW
PD: Max Raines 13 LISA BROKOP 5 JAMES HOUSE 7 TRACY BYRD 5 DAVIS DANIEL 23 GARTH BROOKS 15 LITILE TEXAS
A oo MD: Mark Clark 13 SUZY BOGGUSS 5 DAVID LEE MURPHY 5 MARC BEESON 3 TRACTORS 7 ALAN JACKSON “Gone WWOQ/Wilminglon, BE
10 SRCHERPARK 28 GARTH BROOKS 13 COLLIN RaYE WFMS-FM/indianapolis, IN 5%'-35"::&%“ SRCToiy S 8 BROTHER PHELPS 7 ALAN JACKSON “Don't” POMD: Tom Burkon
KAYD/Boaumont, TX 15 LORRIE MORGAN bt gl el MD: Jolt Scott 5 CHRIS LEDOUX w:(c‘:;‘g‘:‘“’lmm o WTHITers Hauts, IN 13 GARTH SROOKS
\ 4 : J.D. 30 GARTH BROOKS 5 JAMES HOUSE i ]
:',’,,‘;‘::"i"g:_un WRVF/Columbus, OH 11 LORRIE MORGAN }g 'fg:g'fs'cg"“" 30 TRACY BYRD 5 BROTHER PHELPS PD/MD: D.C. Cavender MD: Steve Hall 6 TRACY BYRD
10 GARTH B PD/MD: Rob Ellls 11 DARON NORWO0OD ML 30 LARRY STEWART 15" GARTH 8RODKS 6 DAVIS DANIEL 6 LARRY STEWART
fo)eamilgaooks % BROOKS 3 DN 11 LARRY STEWART WMSY/Jackson, MS 15 LORRIE MORGAN m’?ﬂ:ﬂ;’,‘" Ctty, OK 10 TRACY H il & VICTOR Shaw
10 LORRIE MORGAN H/Col PD/MD: Scott Matesr g m JOHMIAUDREV WIGGINS JAMES HOU!
10 Sins L choux 0 s Logan " A 12 ARCHERPARY it s § ou s o s
10 DAVIS DAMIEL MD: I Loy 12 GARTH BROOKS PD: Gerry Marshall MATTEA 10 anooxs 5. ounu 6 ARCHER/PARK
10 JAMES HOUSE il e i) ﬁ)&ng%%%v WIGBINS 17 TRACTOR! MD: Laura Starling g ml\lvll a:JTsETIN 5 MAVERICK CHOIR 6 VICTORIA SHAW 6 JAMES HOUSE
12 OAVIS DANIEL 25 KENNY CHESNEY 5 TRACTORS
KYKR/Beaumont, TX :‘ TRACY BYRD 7 5. ALAN TAYLOR & OAWN SEARS 15 BROOKS & DUNN WOW/Dmaha, NE XT0! I A KTPKéTnpeh",.Ks n KXDD/Yakima, WA
PO/MD: .Ilmmyuhn 4 JOHN/AUDREY WIGGINS KNAX/Fresno, CA 6 JAMES HOUSE 15 TRACY BYRD : " M/Salinas, EEIMD: Marisns Ackisol PD; Chris Kelly
14 LARRY STEWART sno, PD: Scott Parker PD: Johnny Mo 7 SUZY BOGGUSS
e - 14 SUZY BOGGUSS PD: Greg Edwards 6 VICTORIA SHAW ERACCHEREA MD: Ken Brooks MD: Keith Shecliy 7 CHRIS LEDDUX MD: Bob Reace AN
15 ARCHER/PARK 14 ARCHER/PARK 7 LARRY STEWART WQIK/JI:BOIWHIC FL WWOQM/Madison, Wi 8 S. ALAN TAYLOR 10 TRACY BYRD 7 LISA BROKOP 7 ARCHER/PARK
e 14 LITTLE TEXAS 7 JOHN/AUDREY WIGGINS PD; Tom Oskes 8 DAVIS DANIEL 10 COLLIN RAYE 7 ARCHER/PARK L Lol
W 5 JAMES HOUSE 7 ARCHER/PARK un u"y sM.n. MO: Jake Preston 8 GARTH BROOKS 10 XEN MELLONS 7 LARRY STEWART
WHWK/Binghamien, NY 5 BROTHER PHELPS 6 BLACKHAWK 23 GARTH BROOKS 12 GARTH BROOKS 8 ARCHER/PARK 10 ARCHER/PARK 7 OAVIS DANIEL WGTY/York, PA
PD/MAD: John Davison 5 S.ALAN TAYLOR KSKS/Fresno, CA 16 ARCHER/PARK 12 LARRY STEWART WWKA/Orlando, FL KKAT/Salt Lake City, UT WTCM/Traverse City, Ml POMD: John Peliegrin!
13 GARTH BROOKS KRYS/Corpus Christi, TX PD: Dave Tayior 8 LOARIE MORGAN 12 NEAL MCCOY PD: Steve Holl OGS Mickatsor PD: Jack O'Maliey 17 GARTH BROOKS
13 TRAVIS TRITT PD: Scott Ward MD: Scott Stevens 8 LARRY STEWART WDDD/Marion- MD: Scott St. John 13 BLACKHAWK ND: Dobvv 13 JAMES HOUSE
13 Sk MO: Danny McWilllams 9 TRACY 8YRO e Carhondale, I 12 BUACKHAWK H Ll 16 GARTH BROOKS 11 ARCHER/PARK
20 GARTH BROOKS 9 BROTHER PHELPS BEESON OM: John Chase 12 KEN MELLONS 13 ARCHER/PARK 14  ARCHER/PARK 11 TRACTORS
wzzmirmln ham, AL 20 TRACY BYRD B LARRYISTEWART) § DAVIS DANIEL MO: Tracy McSherry LZEARCHERPARK 13 DARON NORWOOD 14 TRAVIS TRITY 9 VICTORIA SHAW
g 12 BLACKHAWK 9 OARON NORWOOO WROO/Jacksonvilie, FL 26 GARTH BROOKS KHAY/Oxnard, CA 13 JAMES HOUSE i i WOXK/Youngstown, OH
D Toua Barry H tiibed 9 KEN WELLONS D ahnlRIChAndy 16 ARCHER/PARK PO/MD: Mark HUl 5 CHRIS LEDDUX 2 JOSM/AUOREYW!GGIHS PO; Chuck Stavens
15 BLACKHAWK 5 JOHNAUDREY WIGGINS WCKT/Ft. Myers, FL MD: Bobby Knight 16 DARON NORWDOO 19 BLAGKHAWK 10 LiSA BR MD: Burion Lee
15 TRAVIS TRITT EEIAMESTHOUSE PD: Rick McGes H sl 16 COLLIN RAYE 17 DAVID GATES ﬁom'“'}"?“ City, UT 10 DAYID LEE MURPHY 6 TRACY BYRO
15 COLLIN RAYE KOUL/Corpus Christi, TX MD: Doc Dalley 2 OAVIO LEE MURPHY KTEX/McAllen- 12 JAMES HOUSE S0 Debeie TI’,‘M,‘ 10 DAVIS DANIEL 6 BROOKS & OUNN
15 TRACY BYRD PD/MD: John Boudreau 21" GARTH BROOKS 8 wile. TX* 11 DAWN SEAR! i
15 GARTH BROOKS 14 LARRY STEWART 15 ARCHER/PARK R ARAYISTEWART, rownsville, 10 MARC BEESON 7 ARCHER/PARK
15 LARRY STEWART 14 ARCHERIPARK 15 BLACKHAWK 5 TRACY BYRD PO: Kenny Garcla 10 ARCHER/PARK 7 BILLY DEAN
5 MARC BEESON MD: Sonny Laguna 7 SUZY BOGGUSS bk —
15 ARCHER/PARK 14 BLACKHAY y Lag 10 LARI WHITE L L R R
1 JOHMUD“EY WIGGINS KMAG/FI. Smith, AR 5 MICHELLE WRIGHT 14 TRACTORS
KQFC/Boise, ID* 14 LORRIE MORGAN PD: Mark Scott 5 LORRIE MORGAN 12 ARCHER/PARK WXKX/Parkersburg, WV KAJA/San Antonio, TX
PD: Paul Wilson JAMES HOUSE MD: Ciitf Castae) 5 BLACKHAWK 12 BROOKS & DUNN PD: Tom McGuire PO: Randy Carroll
MD: Carl Scheider 18 ORRALL & WRIGHT 5 BROTHER PHELPS 6 MARC BEESON MD: Kris Davis MD: Keith Montgomery
30 GARTH BROOKS KSCS/Dalias, TX 18 BLACKHAWK 5 SUZY BOGGUSS 6 BROTHER PHELPS 7 TRACY BYRD 20 GARTH BRODKS
e Se i wosomsncey v | § SERE T I 1 ¢ e —
5 LIS BROKDE. 12 PATTY LOVELESS bt el 1O: Aoggis ool Bilaxi, ms 15 NEAL MCCOY 208 Current Reporters
5 JAMES HOUSE 12 TRAVIS TRITT PD/MD: Mitch Mahan % AR PAR KRWQ/Medford, OR PD: Rick Mize 5 TRACY BYRD urren
5 KEN MELLONS KPLX/Dalias, TX* 21 GARTH BROOKS K PO: Jim Zinn MD: Angie Thompson 5 ARCHER/PARK 204 Current Playlists
PO: Brad Chaimbers 13 LISk BHOKD %0 KMBER LN B 12 TRACY BYRO CYY/San Antonlo, TX Raported Frozen Playlist (1)
WBCS/Boston, MA* 3 o LISA BROKOP 23 GARTH BROOKS K an Antonio rozen Playlist (1):
PD: Harry Neison L 2;'5';,(';‘7."0”“ e, KIXQ/Joplin, MO* 11 TRACY BYRD WXBM/Pensacola, FL PD/MD: Scoft Huskey WXCL/Peoria
15 ALAN JACKSON 15 ALAN JACKSO sl PD/MD: Ralph Cherry 11 BLACKHAWK PD: Danny Sommars 15 KATHY MATTEA
15 JORWAUDREY WIGGINS 15 ummil srzm':n g Jviﬂé’s“h%ﬁ'é’é’" 12 GARTH BROOKS g MMMTE%MK MD: Scott Free 15 BLACKHAWK Did Not Repon. Playlist Frozen (1):
15 TRAC & MARC BEESON 12 GARTH BRODKS
H i H e H R & BROTHER PHELPS 5 MARC BEESON 12 ARCHER/PARK KSON-FM/San Diego, CA WLLR/Quad
3 8 LARRY STEWART PO: Mike Shepard
§ WESTERN FLYER !LGWB"I“J:“MPN& ™ WXIU/PhIIldaIphll PA MD: Hick Upton
Al K 4 o8 PAM
* : : N 6 BROOKS & OUNN MD: Jon Conlon uo ulh Bmphcy 15 PATTY LOVELESS
designates stations reporting album cuts. & TRACTORS 5 BLACKHAWK 16 MARK CHESNUTT 9 TRACTORS e
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COUNTRY PLAYLISTS

WYNY/New York 7 KZLALos Angeles WUSN/Chicago i oy w7 | | KSAN/San Francisco _ 5 WXTU/Phil
(212) 237-2900 | (818) 842-0500 ooy | | (312) 649-0099 ﬂwuu (415) 2910202 J i
Kampmeier/Sandiford 93.9 FM| CurtisPuzo McNeivBiondo Logan/Ryan WXT| [ || HaBropney
PLAYS ARTISTMITLE PLAYS ARTISTITLE PLAYS ARTISTMTLE PLAYS ARTISTTITLE PLAYS ARTIST/TITLE
W W TW 2w W TW . 2w W TW W W TW 2W LW TW
14 3t 31 RICK TREVING/She Can't Say... 40 40 48  DAVID BALUThinkin' Problem 36 36 38  ALAN JACKSON/Summertime Blues 35 35 35 CLAY WALKER/Dreaming With My... 20 20 37 MAVERICKS/O What A Theill
14 31 31 VINCE GILL/What The Cowgirls Do 40 40 48 TANYA TUCKER/Mangin' In 36 36 3% JOHN M. MONTGOMERY/Bg My Baby Tonigh! 23 35 35 RICK TREVINO/She Can't Say... 30 34 34 JOHN ANDERSONA Wish | Could...
1431 31 TANYA TUCKERMangin’ In 40 40 48 CLAY WALKER/Dreaming With My... 36 36 38 CLAY WALKER/Dreaming With My... 23 35 35 MARTINA MCBRIDE/Indepandence Day 21 32 34  MARTINA MCBRIDE/Independence Day
31 31 31 CLINT BLACK/Halt The Man 40 40 48  CLINT BLACK/Haif The Man 36 36 38  SAMMY KERSHAW/National Working.., 35 35 35 CLINT BLACK/alf The Man 3t 32 33 TANYA TUCKERMangin' In
14 31 31 RANDY TRAVIS/Whisper My Name 40 40 48 DIAMONO RIO/Love A Littie. .. 36 36 38 OIAMOND RIO/Love A Little... 23 35 35  RANDY TRAVIS/Whisper My Name 34 34 32 SAMMY KERSHAW/National Working. ..
14 31 31 WYNONNA/Girls With Guitars 40 40 48 JOHN M. MONTGOMERY/Ba My Baby Tonight 17 36 38  TANYA TUCKERMangin’ In 35 35 35 JOHN M. MONTGOMERY/Be My Baby Tonight 32 31 31 TRAVIS TRITT/Foolish Pride
31 31 31 CLAY WALKER/Dreaming With My... 22 40 40 GEORGE STRAIT/The Man In Love... 36 36 36 CLINT BLACK/Half The Man 1t 35 35  VINCE GILL/What The Cowgirts Oo 32 31 31 ALAN JACKSON/Summertime Blues
3t 31 31 JOHN M. MONTGOMERY/Bs My Baby Tonight 22 22 48 MARTINA MCBRIDE/Independence Oay 17 36 38 WYNONNA/Girs With Guitars 35 35 35  OIAMONO RIO/Love A Little... 35 32 31 JOHN M. MONTGOMERY/Bs My Bahy Tonight
31 14 31 TRISHA YEARWOOO/OOC'S And 000's 2 2 48 WYNONNA/GIrs With Guitars 17 17 38  RANOY TRAVIS/Whisper My Name 35 35 35 ALAN JACKSON/Summertime Blues 23 34 29 CLINT BLACKMaif The Man
31 14 31 DIAMONO RIO/Love A Little. . 22 22 48 RANOY TRAVIS/Whisper My Name 17 17 17 JOHN BERRY/What's In It For Me 11 11 23 SAWYER BROWN/Hard To Say 19 21 23 TRISHA YEARWOOD/OX'S And 000's
14 31 31 MAVERICKS/O What A Thrill 2 22 7 MAVERICKS/O What A Thrill 17 17 17 TIM MCGRAW/Down On The Farm - 11 28 GARTH BROOKS/Callin’ Baton Rouge 19 - 238 DAVIO BALUThinkin' Problem
31 17 17 TRAVIS TRITT/Foatish Pride 22 2 22 BILLY DEAN/Cowboy Band 17 17 17 CONFEOERATE RAILROAD/Elvis And Andy 23 23 28 TANYA TUCKERMangin’ In 20 17 22 DOUG STONEMore Love
17 17 17 VINCE GILLWhenevar You Come... 2 22 2@ RICK TREVINO/She Can't Say... 17 17 17 JOE DIFFIE/Third Rock From... 23 23 23 00UG STONE/More Love 31 21 2@ LITTLE TEXAS/Stop On A Dime
17 17 17  CONFEDERATE RAILROAD/Dacdy Never Was... 2 22 22 DOUG STONE/More Love 14 17 17 MAVERICKS/O What A Thrill 23 23 7 TRISHA YEARWOOO/XXX's And 000's - 18 21 GARTH BROOKS/Callln' Baton Rouge
17 17 17 CLINT BLACK/A Good Run Of 8ad 22 22 22 SAWYER BROWN/Hard To Say 14 17 17 PATTY LOVELESS/ Try To Think... 2 .23 28 WYNONNA/Giris With Guitars 23 22 21 REBA MCENTIRE/She Thinks His Name
17 17 17 PATTY LOVELESS/Mow Can | Help... 2 22 22 VINCE GILL/What The Cowgirls Do 17 17 17 TRISHA YEARWOOD/XXX's And 000's 11 11 23 TOBY KEITH/Who's That Man 18 21 21 SAWYER BROWN/Hard To Say
17 17 17 KATHY MA] Away... 11 11 22 JOHN BERRY/What's In It For Me 17 17 17 TOBY KEITHMWho's That Man 23 23 23 GEORGE STRAIT/The Man In Love... 15 20 28 VINCE GILLWhat The Cowglris Do
17 17 17 NEAL MCCOY/Wink 2 2 272 TRISHA YEARWOOOXXX's And 000's 17 17 17 VINCE GILL/What The Cowglris Do 19 11 23 JOE OIFFIE/Third Rock From... 20 21 20 WYNONNA/Girls With Guitars
17 17 17 BOY HOWOY/They Don't Make 'Em 2 2 2 JOE OIFFIE/Third Rock From... 17 17 17 SAWYER BROWN/Hard To Say 23 23 28 JOHN BERRY/What's In It For Me 20 22 20 GEORGE STRAIT/The Man In Love...
17 17 17 BROOKS & OUNN/That Ain't No Way... 11 22 22 TIMMCGRAW/Down On Tha Farm 17 17 17 00UG STONE/More Love 23 23 2 BILLY OEAN/Cowboy Band 21 21 20 CLAY WALKER/Drsaming With My...
17 17 17 COLLIN RAYE/Little Rock 2 22 2@ REBAMCENTIRE/She Thinks His Name 17 17 17  GEORGE STRAIT/The Man In Love... 23 23 28 DWIGHT YOAKAM/Pocket Of A Clown 19 20 20 RANOY TRAVISWhisper My Name
17 17 17 RANDY TRAVIS/Bafors You Kil Us - 22 7 GARTH BROOKS/Callin' Baton Rouge 17 17 17 MARK CHESNUTT/She Oreams 23 23 28 MAVERICKS/O What A Thril 19 22 28 OIAMONO RIO/Love A Little...
3t 17 17 LEE ROY PARNELL/Take These Chains 1t 11 22 OWIGHT YOAKAM/Pockst Of A Clown 17 17 17 BILLY OEAN/Cowboy Band 11 23 28 TIM MCGRAW/Down On The Farm 19 18 28 KATHY MATTEA/Walking Away...
17 17 17 JOHN ANDERSONA Wish | Could... 11 11 22 MARK CHESNUTT/She Orsams - 17 17 GARTH BRODKS/Callin’ Baton Rouge 1t 23 28 REBA MCENTIRE/She Thinks His Name 18 21 28 ALABAMA/The Cheap Seats
17 17 17 TOBY KEITHAWish | Didn't Know 11 11 22 TOBY KEITHMWho's That Man 17 17 17 RICK TREVINO/She Can't Say... 21 21 21 OAVID BALU/Thinkin’ Problem + 20 20 BLACKHAWK/Evary Once...
31 17 17 DAVIO BALUThinkin' Problem 11 11 11 ORRALL & WRIGHT/She Loves Me Like... 14 14 17 MARTINA MCBRIOE/Independence Day 35 21 21 BLACKHAWIK/Every Once... 17 20 28 SHENANDOAHA Want To Be Loved
- 14 14 MARK CHESNUTT/She Dreams 11 11 11 TERRY MCBRIOE & RIDE/Been There 14 14 14 GREG HOLLANO/Let Me Orive 35 21 21 TRACY BYRO/LHestyles... 33 22 28 HAL KETCHUM/(Tonight We Just...)
14 14 REBA MCENTIRE/She Thinks His Name 11 11 11 CONFEOERATE RAILROAO/Etvis And Andy 14 14 14 COLLIN RAYE/Man Of My Word 2t 21 21 VINCE GILL/Whenever You Come... 14 16 18 DWIGHT YOAKAM/Pockat Of A Clown
14 14 14 BILLY OEAN/Cowboy Band 11 11 11 KATHY MATTEA/Nobody's Gonna Raln - 14 14 TRACY BYRO/Watermelon Crawl 21 21 21 BOY HOWOY/They Don't Maks ‘Em - - 18 DWIGHT YOAKAM/Fast As You
t4 14 14 GEORGE STRAIT/The Man In Love... 11 11 11 NEAL MCCOY/Tha City Put... 14 14 14 PAM TILLISWhen You Walk In... 21 21 21 WYNONNA/Rock Bottom 17 15 18 TRACY BYRD/Lifestylas...
- 14 14 KATHY MATTEANobody's Gonna Rain 1111 11 TRAVIS TRITT/Ten Fest Tal.. - 14 14 MICHELLE WRIGHT/Ons Good Man 21 21 21 PATTY LOVELESS/How Can | Help... 31 32 18 LEE ROY PARNELL/Taks These Chains
14 14 14 SAWYER BROWN/ard To Say 11 11 11 PATTY LOVELESS/I Try To Think... 14 14 14 ORRALL & WRIGHT/She Loves Me Like. 21 21 21 NEAL MCCOYWink - 18 18 RANOY TRAVIS/Bafore You Kill Us
14 14 14 JOHN BERRY/What's In It For Me 1111 11 COLLIN RAYE/Man Of My Word 14 14 14 LORRIE MORGAN/Heart Over Mind 21 2t 21 COLLIN RAYE/Little Rock 16 22 18 KATHY MATTEA/Nobody's Gonna Rain
- 14 14 CONFEOERATE RAILROAD/ENvis And Andy 11 11 11 JOHN/AUOREY WIGGINS/Has Anybody Sean 14 14 14 KATHY MATTEA/Nobody's Gonna Rain 21 21 21 RANOY TRAVIS/Before You Kill Us 16 - 18 PAM TILLIS/Spilled Perfume
14 14 14 MARTINA MCBRIOE/Indepandence Oay = 1t 11 PAM TILLISWhen You Walk In... 14 14 14 KEN MELLONS/Jukebox Junkie 21 21 21 TRAVIS TRITT/Foolish Pride - - 18 REBA MCENTIRE/Why Haven't | Heard
14 14 14 JOE DIFFIE/Third Rock From... - - 11 LARRY STEWART/Heart Like.. 14 14 14 OWIGHT YOAKAM/Pocket Of A Clown - 11 11 PATTY LOVELESS/I Try To Think... 16 18 18  VINCE GILL/Whenever You Come...
- 14 14 WESTERN FLYER/Westorn Flyer = - 11 TRACY BYRO/Watermelon Crawl 14 14 14 RESTLESS HEART/In This Littie Town - - 11 NEAL MCCOY/The City Put... 16 - 18 CLAY WALKER/Live Until | Oie
14 14 14 DOUG STONE/More Love - - 11 BLACKHAWK/I Sure Can Smell... 14 14 14  TERRY MCBRIOE & RIOE/Been Thare 11 11 11 KATHY MATTEA/Nobody's Gonna Rain - - 18 MARK CHESNUTT/She Oreams
14 14 14 OWIGHT YOAKAM/Pocket Of A Clown - - 11 LORRIE MORGAN/Heart Over Mind 14 14 14 NEAL MCCOY/The City Put.. == 11 COLLIN RAYE/Man 0f My Word 15 16 18 RICK TREVINO/She Can't Say...
- 14 14 TIM MCGRAW/Down On The Farm = - 14 TRAVIS TRITT/Ten Fest Tall. - 11 11 00UG SUPERNAW/State Fair - 15 15  PATTY LOVELESS/I Try To Think...
’ 96.3
WWWW/Detroit WYCD/Detroit '. KPLX/Dalias KSCS/Dailas KYNG/Dallas
313) 259-4323 (810) 799-0600 J (214) 526-2400 (817) 429-9696 (214) 716-7800
RTE ledge/Scollin M Casey/Haskell Chambers/Huff James/Kinder 99.8" Pearman
PLAYS ARTIST/TITLE PLAYS ARTIST/YITLE PLAYS ARTIST/TITLE PLAYS ARTISTITLE PLAYS ARTISTMITLE
WW TW W W TW 2w LW TW v W W TW W W TW
35 35 35  CLINT BLACK/Haif The Man 33 48 48 SAMMY KERSHAW/National Working... 37 37 87 CLAY WALKER/Oreaming With My.. 36 36 38 CLINT BLACK/Half The Man 43 43 43 CLAY WALKER/Dreaming With My...
35 35 35  OIAMONO RIO/Love A Litle... 48 48 48 JOHN M. MONTGOMERY/Ba My Baby Tonight 37 37 37 CLINT BLACK/Half The Man 36 36 38 OIAMOND RIO/Love A Little... 43 43 43 MARTINA MCBRIOE/Indepandence Oay
35 35 35 VINCE GILL/What Tha Cowgiris Oo 22 48 48  REBA MCENTIRE/She Thinks His Name 37 37 37 OIAMOND RIO/Love A Littie... 36 36 38 CLAY WALKER/Dreaming With My... 43 43 43 RICK TREVINO/She Can't Say...
35 35 35  SAMMY KERSHAW/National Working... 48 48 48 WYNONNA/Girls With Guitars 37 37 37 REBA MCENTIRE/She Thinks His Name 36 36 38 JOHN M. MONTGOMERY/Be My Baby Tonight 43 43 43 OIAMONO RiO/Love A Littie...
35 35 35 MARTINA MCBRIDE/Independence Day 48 48 48 LARI WHITE/Thal's My Baby 37 37 37 GEORGE STRAIT/The Man in Love... 22 3 38 WYNONNA/Giris With Guitars 43 43 43 GEORGE STRAIT/The Man In Love...
35 35 35 JOHN M. MONTGOMERY/Be My Baby Tonight 48 48 48  OIAMOND RIO/Love A Little.. 37 37 37 RICK TREVINO/She Can't Say... 22 3 38 TANYA TUCKER/Mangin' In 30 43 43 GARTHBROOKS/Callin’ Baton Rouge
35 35 35 TANYA TUCKERMangin' In 33 33 48 CLINT BLACK/Half The Man 21 37 37 RANOY TRAVIS/Whisper My Name 22 36 38 RANDY TRAVIS/Whisper My Name 30 43 43 REBA MCENTIRE/She Thinks His Name
35 35 35  CLAY WALKER/Dreaming With My... 33 33 48  VINCE GILL/What The Cowgirls Do 21 37 37 JOHN M. MONTGOMERY/Oream On Texas... 22 3 8 GEORGE STRAIT/The Man In Love... 43 43 43 JOHN M. MONTGOMERY/Be My Baby Tonight
35 35 36  WYNONNA/Girls With Guitars 22 33 48 TRISHA YEARWOOO/XXX'S And DOO'S 21 21 37 TANYA TUCKERMangin’ In 22 22 38 RICK TREVINO/Sha Can't Say... 30 43 43 TANYA TUCKERMangin’ In
- 9 35 GARTH BROOKS/Callin’ Baton Rouge 33 48 48 GARTH BROOKS/Hard Luck Woman 21 21 21 BiLLY OEAN/Cowboy Band 22 22 2@ MARTINA MCBRIOE/Independence Day 30 30 43 CLINT BLACKMalf The Man
23 23 35  BILLY OEAN/Cowboy Band 33 33 83 GEORGE STRAIT/The Man In Love... 21 21 21 MARTINA MCBRIOE/Independance Oay 22 22 2@ VINCE GILL/What The Cowglris Do 30 30 38 CLAY WALKER/White Palace
23 23 35  JOE DIFFIE/Third Rock From... 33 33 33 CLAY WALKER/Oreaming With My... - 21 21 21 MARK CHESNUTT/She Dreams 2 2 2 DOUG STONEMore Love 30 30 30 VINCE GILL/What The Cowgiris Oo
35 35 85 PATTY LOVELESS/ Try To Think... 22 33 33 MARTINA MCBRIOE/Independence Day 21 21 21 O0UG STONE/More Love 12 22 22 BILLY OEAN/Cowboy Band 30 30 38 O00UG STONE/More Love
35 35 3§ TIM MCGRAW/Down On The Farm 33 33 33 TANYA TUCKER/Mangin' In 21 21 21 VINCE GILL/What The Cowgirls Oo 12 22 22 SAWYER BROWN/Hard To Say 30 30 38 SAWYER BROWN/Hard To Say
35 35 35 SAWYER BROWN/Mard To Say 33 33 33 JOHN ANOERSON/I Wish | Could... 21 21 21 TRISHA YEARWOOO/XXX's And 000's 12 22 22 REBA MCENTIRE/She Thinks His Name 30 30 30 WYNONNA/Giris With Guitars
23 35 35 00UG STONE/More Love 33 33 33 RICK TREVINO/She Can't Say... 21 21 21 00UG SUPERNAW/You Never Even. . 12 22 22 TRISHA YEARWOOO/XXX's And 000's 30 30 38 RANOY TRAVIS/Whisper My Name
35 35 35 GEORGE STRAIT/The Man In Love... 33 33 33 0AVIO BALU/Thinkin' Problem 2t 21 21 MAVERICK CHOIR/Amazing Grace - 2 22 GARTH BROOKS/Caliin’ Baton Rouge 30 30 38 GEORGE STRAIT/Stay Out Of My Ams
35 35 35 RANOY TRAVIS/Whisper My Name - 2 33 TRACTORS/Baby Likes To Rock.. 15 21 21 DWIGHT YOAKAM/Pocket Of A Clown 12 12 22 TIM MCGRAW/Oown On The Farm 20 30 38 MARK CHESNUTT/She Oreams
23 35 35 RICK TREVINO/She Can't Say.. - 22 33 SMOKIN' ARMAOILLOS/I'm A Cowboy 15 21 21 KATHY MATTEA/Nobody's Gonna Raln 12 12 12 OWIGHT YOAKAM/Pocket Of A Clown 10 30 38 TRISHA YEARWOOD/XXX's And 000's
35 35 35  TRISHA YEARWOOO/XXX's And 000's 2 22 33 00UG STONE/More Love 15 21 21 TIM MCGRAW/Down On The Farm 12 12 12 JOHN BERRY/What's In It For Me 10 30 38 TIM MCGRAW/Down On The Farm
23 23 23 JOHN BERRY/What's In It For Ma 22 22 33 RANOY TRAVIS/Whisper My Name 15 21 21 SAWYER BROWN/Mard To Say 12 12 12 MARK CHESNUTT/She Dreams 20 20 38 ALAN JACKSON/Livin' On Love
5 23 28 MARK CHESNUTT/She Oreams - 2 22 BLACKHAWK/! Sure Can Smll... 15 21 21 PAM TILLIS/When You Walk In... 12 12 12 PAM TILLISWhen You Walk In... 20 20 38 MAVERICKS/O What A Thill
23 23 23 CONFEOERATE RAILROAO/Elvis And Andy 2 2 22 TOBY KEITH/Who's That Man - 21 21 GARTH BROOKS/Callin’ Baton Rouge 12 12 12 JOE OIFFIE/Third Rock From... 20 20 28 OAVID BALL/Thinkin' Problem
- 5 28 TOBY KEITH/Who's That Man 22 2 2 NEAL MCCOY/The City Put... 15 15 21 TOBY KEITHWho's That Man 12 12 12 MAVERICKS/O What A Thrill 20 20 20 BLACKHAWK/Every Once...
23 23 23 KATHY MATTEA/Nobody's Gonna Rain - 2 22 PATTY LOVELESS/I Try To Think... - - 21 BROOKS & DUNN/She's Nol... - 12 12 NEAL MCCOY/The City Put... 20 20 28 TRAVIS TRITT/Foolish Pride
23 23 23 MAVERICKS/O What A Thrll) - - 22 DAVIS OANIEL/William & Mary 37 37 18 JOHN M. MONTGOMERY/Be My Baby Tonight - 12 12 BLACKHAWK/I Sure Can Smell... 20 20 20 BLACKHAWX/! Sure Can Smell...
5 5 23 REBA MCENTIRE/She Thinks His Name - 22  JOE DIFFIE/Third Rock From... 37 23 18 ALAN JACKSON/Summertime Blues - 12 12 KATHY MATTEA/Nobody's Gonna Rain 10 10 28 TRACTORS/Baby Likes To Rock..
9 23 29 ORRALL & WRIGHT/She Loves Me Like... - - 2@ JAMES HOUSE/A Real Good Way... 37 23 18 SAMMY KERSHAW/National Working... - 12 12 TOBY KEITHMWho's That Man - 20 28 NEAL MCCOY/The City Put...
5 23 23 OWIGHT YOAKAM/Pocket Of A Clown - - 22 BROOKS & DUNN/She's Not... 21 23 18 MARY C. CARPENTER/| Take My Chances -+ - 12 PATTY LOVELESS/ Try To Think... - 10 28 SAMMY KERSHAW/Third Rata Romance
23 23 23 JOHN ANOERSON/ Wish | Could... 2 22 22 MARK CHESNUTT/She Dreams 23 23 18 BLACKHAWK/Every Once... - - 12 TRAVIS TRITT/Ten Feet Tall... - 10 28 KATHY MATTEA/Nobody's Gonna Rain
35 23 23 BLACKHAWK/Every Once... 2 2 22 GARTH BROOKS/Callin’ Baton Rouge 23 23 18 TRAVIS TRITT/Foolish Pride - - 28 BROOKS & DUNN/She's Not...
23 23 23 GARTH BROOKS/One Night A Day 2 2 22 TIMMCGRAW/Oown On The Farm 23 23 18 DAVID BALL/Thinkin’ Problem . 20 20 18 ORRALL & WRIGHT/Sho Loves Me Like...
- - 28 TRACY BYRO/Watermelon Crawl 2 22 22 CONFEDERATE RAILROAO/Elvis And Andy 23 23 18 GARTH BROOKS/One Night A Day 10 10 18 DWIGHT YOAKAM/Pocket Of A Clown
35 23 23 ALAN JACKSON/Summertime Blues + - 18 MAVERICKS/O What A Thrill 23 23 18 NEAL MCCOY/Wink - 10 10 JOE OIFFIE/Third Rock From...
35 35 23 TRACY LAWRENCE/Renegades. Rebels 15 15 15  JOHN BERRY/What's In It For Me 10 10 18 JOHN BERRY/What's In It For Me
23 23 23 TRACY BYRD/Lifestyles... 15 15 18  PATTY LOVELESS/I Try To Think... - - 18 PAM TILLIS/When You Walk In...
35 35 23 LITTLE TEXAS/Stop On A Dime 15 15 15  MAVERICKS/O What A Thrill - - 18 TOBY KEITHMWho's That Man
23 23 28 PAM TILLIS/Spilled Perfume 15 15 15 NEAL MCCOY/The City Put... 10 10 18 GARTH BROOKS/Hard Luck Woman
2 23 1 NEAL MCCOY/Wink 15 15 15 DARON NORWOOD/ | Ever Love Again
- 5 8 TRAVIS TRITT/Ten Feet Tall.. 15 15 15  JOHNAUDREY WIGGINS/Has Anybody Seen
i
WMZQAashinglon WBCS/Boston WI.B:I 57 WCLB/Boston el | | kiKKHouston KILTHouston
(202) 362-8330 Boston's (617) 542-0241 (617) 375-2100 |0l | | (713) 7724433 (713) 526-3461
SBTFM 1 590MM McCartie/Daniels Neison Jo } o ey Owens/Williams Geisler/Murray Candea/Murray
PLAYS ARTISTAITLE PLAYS PLAYS ARTISTMITLE PLAYS ARTISTITLE PLAYS ARTIST/ITLE
2w W TW W W TW W LW TW 2w Lw TW w W TW
37 35 35 CLINT BLACK/Half The Man 42 42 42 DIAMOND RIO/Love A Littte... 35 35 37 DIAMONO RIO/Love A Little... 17 17 34 CLINT BLACK/Haif The Man 50 50 58 DAVIO BALL/Thinkin' Problem
37 35 35 GEORGE STRAIT/The Man In Love... 42 42 42 ALAN JACKSON/Summertime Blues 25 25 31 MARTINA MCBRIOE/Independence Day 34 34 34 BLACKHAWK/Every Once... 50 50 58 CLINT BLACK/Haf The Man
37 35 35 SAWYER BROWNMard To Say 42 42 42 JOHN M. MONTGOMERY/Bs My Baby Tonight 35 35 37 JOHN M. MONTGOMERY/Be My Baby Tonight 17 17 34 OIAMOND RIO/Love A Littls... 50 50 50 DIAMOND RiO/Love A Litti...
21 35 35 JOHN M. MONTGOMERY/Be My Baby Tonight 42 42 42 MARTINA MCBRIDE/Independance Oay 35 35 37  TANYA TUCKER/Mangin’ In 34 34 34 ALAN JACKSON/Summertime Blues 25 25 5@ VINCE GiLL/What The Cowgirls Do
21 35 35 TRISHA YEARWOOO/XXX's And 000's 42 42 42 CLAY WALKER/Oreaming With My... 35 35 31 CLAY WALKER/Oreaming With My... 34 34 34 SAMMY KERSHAW/National Working... 50 50 58 ALAN JACKSON/Summertime Biues
21 35 35 MARTINA MCBRIOE/Independence Oay 42 42 42 TANYA TUCKER/Mangln’ In 25 35 37 WYNONNA/Gris With Guitars 17 17 34 LEE ROY PARNELL/Take These Chains 50 50 58 SAMMY KERSHAW/National Working...
37 35 35 OIAMONO RIO/Love A Little... 25 42 42 MAVERICKS/O What A Thill 35 35 37  CLINT BLACK/Haif The Man 17 17 34 GEORGE STRAIT/The Man fn Love... 25 25 58 MARTINA MCBRIDE/Independance Day
21 21 35 CLAY WALKER/Dreaming With My... 25 42 42 VINCE GILL/What The Cowgiris Do 25 35 37 GEORGE STRAIT/The Man In Love... 17 17 34 TANYA TUCKER/Mangin' In_ 25 25 58 JOHN M. MONTGOMERY/Be My Baby Tonight
21 21 35 RICK TREVINO/She Can't Say... 25 25 42 RANOY TRAVIS/Whisper My Name 25 35 37  RANDY TRAVIS/Whisper My Name 17 17 34 CLAY WALKER/Dreaming With My... 25 25 S8 GEORGE STRAIT/The Man tn Love...
37 35 21 TANYA TUCKERMangin' In 25 25 42 GEORGE STRAIT/The Man In Love... 25 35 37  RICK TREVINO/She Can't Say... 13 13 17 MARK CHESNUTT/She Orsams 25 25 50 RANOY TRAVIS/Whisper My Name
21 21 21 VINCE GILL/What Tha Cowgiris Do 25 25 25 CLINT BLACK/Half The Man 25 25 21 JOHN BERRY/What's In It For Me 13 13 17 VINCE GILL/What The Cowgiris Do 25 25 58 RICK TREVINO/She Can't Say...
21 21 21 DOUG STONE/More Love 25 25 25  JOE OIFFIE/Third Rock From... 15 15 27 MARK CHESNUTT/She Oreams - - 17 TOBY KEITH/MWho's That Man 50 50 $8 TANYA TUCKER/Mangin' In
21 21 21 RANOY TRAVIS/Whisper My Name 25 25 25  OWIGHT YOAKAM/Pocket Of A Clown 15 25 27  CONFEOERATE RAILROAO/Elvis And Andy 17 17 17 TRACY LAWRENCE/Renegades, Rebels 25 25 58 CLAY WALKER/Dreaming With My...
21 21 21 TIM MCGRAW/Down On The Farm 25 25 25 TRISHA YEARWOOO/XXX's And 000's 25 25 21 BILLY DEAN/Cowboy Band 13 13 17 MARTINA MCBRIDE/Independence Oay 20 20 25 JOHN BERRY/What's In It For Me
17 21 21 JOE OIFFIE/Third Rock From... 25 25 25 SAWYER BROWN/Hard To Say 25 25 21 JOE DIFFIE/Third Rock From... 13 13 17 REBA MCENTIRE/She Thinks His Name 20 20 25 MARK CHESNUTT/She Oreams
21 21 21 JOHN BERRY/What's In It For Me 25 25 25 REBAMCENTIRE/She Thinks His Name 25 25 27 VINCE GILL/What The Cowgiris Oo 17 17 17 JOHN M. MONTGOMERY/Be My Baby Tonight 20 20 25  BILLY DEAN/Cowtoy Band
- 16 21 MAVERICKS/O What A Thrill 25 25 25 JOHN BERRY/What's In It For Me 35 35 27 SAMMY KERSHAW/National Working... 13 13 17 SAWYER BROWN/Hard To Say 20 20 25 TOBY KEITH/Who's That Man
17 21 21 MARK CHESNUTT/She Dreams 25 25 25 KATHY MATTEA/Nobody's Gonna Rain 25 25 21 MAVERICKS/O What A Thrill 17 17 17 DOUG STONEMore Love 25 25 25  TRACY LAWRENCE/Renegades. Rebais
17 16 21 DWIGHT YOAKAM/Pocket Of A Clown 25 25 25  PATTY LOVELESS/I Try To Think... 25 25 27 REBA MCENTIRE/She Thinks His Name 17 17 17 RANDY TRAVIS/Whisper My Name 20 20 25 REBAMCENTIRE/She Thinks His Name
17 16 21 TOBY KEITHWho's That Man 15 25 25  RICK TREVINO/She Can't Say... 15 15 27 TIM MCGRAW/Oown On The Farm 13 13 17 RICK TREVINO/She Can't Say... 20 20 25 ORRALL & WRIGHT/She Loves Me Like..
17 21 21 KATHY MATTEA/Nobody's Gonna Rain 15 25 25 0OUG STONE/More Love 25 25 21 SAWYER BROWN/Mard To Say 17 17 17 CHELY WRIGHT/He's A Good Ole Boy 25 25 25 LEE ROY PARNELL/Take These Chains
- 16 21 NEAL MCCOY/The City Put... 15 25 25 TOBY KEITHWho's That Man 25 25 21 00UG STONE/More Love - - 13 JOHN BERRY/What's In it For Me 25 25 25 SAWYER BROWN/MHard To Say
- 16 21 BLACKHAWK/I Sure Can Smetl... 15 15 25 CONFEDERATE RAILROAD/Eivis And Andy 25 25 21 TRISHA YEARWOOD/XXX's And 000's - - 13 GARTH BROOKS/Callin’ Baton Rouge 20 20 25 SHENANOOAH/I'Nl Go Down...
17 16 21 REBA MCENTIRE/She Thinks His Name 15 15 25  TIM MCG<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>