HOT AC, COUNTRY
SPRING OVERVIEW

| While many Hot ACs/Adult CHRs
*] scored direct hits on their target
" demos in the Spring '94
Arbitron, Country stations —
though slipping slightly —

| maintained their format’s status

| as radio’s ratings leader.
| Pages 26, 28

ROCK RADIO PLAYS
MAJOR SALES ROLE

Labels can sell a million units of
an artist'’s alboum on the strength
i‘ of Rock radio airplay alone. Three
,I industry veterans cite specific
| correlations between Rock airplay
i and retail sales.

Page 21

. WXRT: GOING
. | AGGRESSIVELY
1 PROGRESSIVE
| “One of the reasons
| we're excited
' about being R
{ involved with T
Progressive
is it has some of the same
spirit, idealism, and a sense
| of the same aesthetics as
| 'XRT," says station
VP/Programming Norm
|| | Weiner, explaining the
| | longtime Chicago Alternative
|| | outlet’s segue to the
{ Progressive panel.
|

Page 24

l R&R REPORTERS &
WEIGHTS UPDATED

I Presenting the current R&R

| reporting stations for the AC,

~ Alternative, CHR, Country, Hot AC/

| Adult CHR, Rock, and UC formats,

| based on the Spring '94 book.

Pages 37-40

IN THE NEWS...

® Ali Shepherd becomes
KSOL/San Francisco GM
® Mark Ginther now PD
at KFAN/Minneapolis
Page 10

L@

THE INDUSTRY’S NEWSPAPER

Galante Now Chairman Of
RCA Label Group/Nashville

Goodman, Howie also to head back south

CA Records Pres- |~ 4y In addition, RCA Sr.

ident Joe Galante | | VP/Marketing Randy
has been promoted to Goodman and VP/Sales
Chairman of RCAs Nash- § Ron Howie — both of
ville label group, which § whom followed Galante
includes RCA/Nashville, from RCA/Nashville to
BNA Entertainment, P| New York whem he was
and Reunion. This named RCA President in
marks Galante’s return to 1990 — will also be
Music City, where he moving to back to Nash-
served as RCA/Nashville’s ville. Goodman will be

President from 1982-90. RCA/NASH/See Page 18

Industry Billings
Remain On A Roll

Radio revenues rose 9% in July, accord-
ing to RAB calculations, keeping 1994 11%
ahead of 1993’ figures. National spot rev-
enue gains outpaced local sales in July,
with national revenues rising 12% nation-
wide and local revenues up 8%.

“We're looking forward to continued
gains in the months to come, particularly
once the radio ad leasing bill is signed in-
to law and opens the gates to a wave of new
auto leasing advertising.” said RAB Presi-
dent Gary Fries.

Congress recently passed HR 3474
(R&R 8/19), which would reduce the legal
verbiage required in leasing spots. It is now
awaiting President Clinton’s signature.

Fries said revenue growth in July con-
tinued at a ‘“healthy, steady clip” despite
underreporting that occurred because some
stations operate on calendar months and

REVENUES/See Page 18
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Carlton, Johnson, Silver Assume Top Giant Posts

Locking down the changes in
Giant’s radio department, Ray
Carlton has been upped to Head
of Promotion. Jean Johnson
ascends into his former post,
Head of Pop Promotion.

In related news, Elektra VP/

Finance Larry Silver has join-
ed Giant as CFO.

“We've structured our promo-
tion department to reflect the di-
versity of the Giant roster, allow-
ing us the flexibility to break a
record in any given genre and
move it to other formats,” noted
GM Steve Backer. He said these
“very much deserved” promo-
tions — along with the recent ap-

May Revenue
Contribution In
Double Digits

pointments of Barry Lyons and
Ray Mancison as Heads of Rock
and College Promotion, respec-
tively — give the label “the best
radio team we’ve ever had.” ay’s reputation as ra-
M dio's strongest rev-

enue month was bol-
stered by a Miller, Kaplan,
Arase & Co. breakdown of rev-
enue reports from 1522 sta-

Before joining the label in
1990, Carlton spent a year as

GIANT/See Page 18

tions. May contributes 10.4%

_ AR e
Little League Champs Big

and family members.

- I ’ .
C e, NN S
Hit At KRTH
nfinity Gold KRTH/Los Angeles threw a hometown heroes’ welcome for suburban Northridge's
“Quake Kids” — the US. National Little League champs, who finished second to Maracaibo,
Venezuela in Little League World Series play last Saturday — providing pizza-stocked limo

service straight from the airport to an all-star role on Robert W. Morgan's Monday (8/29) morning
show. Seen in the middle of the in-studio scene is Morgan, surrounded by the players, coaches,

of the industry’s annual ad rev-
enues, according to a fivz-year
“performance analysis” ending
last June. In a similar report is-

MONTHLY REVENUE/See Page 18

Radio Revenue
Seasonality By Month

Local

Jan. 6.0%
Feb. 7.1%
March 8.0%
Aprit  83%
May 104%
June 91%
July 84%
Aug. 85%
Sep. 85%
Oct. 85%
Nov. 9.0% 88% 389%
Dec. 83% 83% 83%

Figures rounded. Based on
average annual revenues by
| month between July 1, 1989-
June 30, 1994.

Totai

57%
6.8%
7.9%
8.4%
10.4%
9.1%
8.5%
8.7%
8.6%
B6%

National

4.9%
5.8%
7.7%
8.6%
10.5%
95%
8.8%
9.1%
93%
8.9%

waaaALamerticantadiohistorv.cam.
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ATRADIO,
THE POWER OF LEE ROY PARNELL
SPEAKS FOR ITSELF

“LEE ROY PARNELL is a class act - he just keeps getting better and
better! I look forward to the release of ‘POWER OF LOVE’.”
-Ray Massie, WIL/St. Louis, MO

“This song is destined to become a classic. It reaches to the very depth of
the soul. LEE ROY is one of the few true song stylists of our time.”

s - [ heda Sandiford, WYNY/New York, NY

“A soulful, powerful new release is ready to be added to playlists every-
where. “THE POWER OF LOVE’ is the ideal song to showcase LEE
ROY’s talent.”

R — - Steve Gary, KASE/Austin, TX

“LEE ROY'’s dues are paid and his time has come. We’re already playing
‘POWER OF LOVE’ as an album cut, and Columbia is already feeling
the power.”

e - ~ack Daniels, WHKZ/Columbia, SC

“THE POWER OF LOVE’ is a monster hit, and with 320,000 watts,
I know power.”
s - Doug Montgomery, WBCT/Grand Rapids, MI

““THE POWER OF LOVE’ stayed with me and ran through my head for
days. It is truly a powerful out-of-the-box guaranteed hit.”

s - Chris DeCarlo, WDSY/Pittsburgh, PA

“Don’t underestimate “THE POWER OF LOVE’ or LEE ROY PARNELL on the radio.”

-Greg Sax, WACO/Waco, TX

“POWER + LOVE + LEE ROY = AN EARLY FALL SMASH! Plug in and watch your phones light up.”
-Larry Pareigis, KRAK, KNCI/Sacramento, CA

“LEE ROY'’s songs always stand out among the crowd. Not only is he a great talent, but just as importantly, he’s a great guy!
Don’t underestimate the power of LEE ROY or “THE POWER OF LOVE’.”

-Bob Sterling, WUSY/Chattanooga, TN

“LEE ROY’s delivery of ‘POWER OF LOVE’ is brilliant. It’s subtle and compelling and full of hope.”
-Robynn Jaymes, WYYD/Roanoke, VA

LEE ROY PARNELL“THE POWER OF LOVE”

The new single from his acclaimed album, ON THE ROAD.
ARISTA
: O
NASHVILLE OFFICIAL AIRPLAY DATE: SEPTEMBER 12
THIS IS WHY WE DO WHAT WE DO.

© 1994 Arista Records, Inc., 2 Bertelsmann Music Group Company Management: Mike Robertson Management, Nashville, TN

WWWeamerncanradiohistors-ecom - —— e ———
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Broadcasters
Stop Ad ‘Tax’

A proposal to cut the tax de-
ductibility of advertising as a
possible way to help fund health
care reform (R&R 8/26) was
scrapped after broadcasters and
others deluged Capitol Hill with
vehement opposition.

NAB said the group of sena-
tors known as the Mainstream
Coalition has backed off the idea
of funding health care reform by
cutting tax deductions for adver-
tising expenditures from 100% to
80%, with the remaining 20% to
be amortized over time. The
coalition had estimated that the
change, which opponents
characterized as a “tax on adver-
tising,” would have increased tax
revenues by about $40 billion
over a 10-year period.

One Eye Open

NAB, other media organiza-
tions, and the Association of Na-
tional Advertisers all called on
their members to contact key
senators in an effort to halt the
proposal. NAB spokeswoman
Lynn McReynolds said senators
contacted by NAB members sig-
naled that they won't support it.

For now, the ad tax idea ap-
pears to have been dropped. But
McReynolds noted that NAB
plans to keep an eye on the situa-
tion as long as Congress con-
tinues to debate health care
reform.

R MR
Astor Enters L.A.
With Country LMA
The pending sale of a subur-
ban Los Angeles AC station pro-
mises to give the metro its
second FM Country outlet.
Chagal Broadcasting, which
is buying KMGX-FM/San Fer-
nando from Buckley Commun-
ications for $4.5 million (R&R
7/22), has entered into a full
LMA with KIKF-FM/Anaheim

owner Astor Broadcast Group.

KMGX, which has applied for
new calls, will begin a simulcast
of KIKF's Country format on
September 10. What makes the
deal especially interesting is that
both stations are at 94.3 MHz
and interfere with each other over
key areas of the market.

KIKF/See Page 18

R&R Observes
Labor Day

R&R’s Los Angeles, Nash-
ville, and Washington, DC of-
fices will be closed Monday,
September 5 in observance of
Labor Day.

R&R Improves Weight Structure,
Enhances Chart Information

eginning with this week’s issue, R&R is introducing

further improvements to our music information.

All song-based formats have updated their report-
ing station rosters based on the Spring '94 Arbitron results,
and all station weights have been recakulated under a
modified weighting formula that reduces the range between
the weights of the largest and smallest stations.

R&R’s revised formula is still based or: important, gen-
erally accepted radio ratings factors such as average quarter-
hour numbers and a station’s tumover ratio (cume divid-
ed by AQH audience). It takes into account the size and
strength of a statiorfs audience, while mairitaining a pro-
per relationship between the audience and market size of
all reporters. Reporters and weights will be evaluated
quarterly, based on Arbitron results.

Our charts now also include the number of adds each
song received, along with total stations. Top 10 Recurrents
listings in all formats will debut next week.

Thanks to all our readers in radio and records who
have heiped us refine and improve our information so we
can provide you with the most useful data available.

Ohio Rape Victims Received
Pre-Assault ‘Radio Survey’

Youngstown, OH police, after
months of investigation, have ar-
rested one suspect in a series of
“radio survey” rapes. In at least
three of the six attacks under in-
vestigation, a male caller, osten-
sibly conducting a survey for a
local radio station, questioned
the victims about their marital
status and whether they lived
alone.

“Some people, without think-
ing, give out information they
wouldn't otherwise give out just

because someone says they're
conducting a survey,” said Det.
Sgt. Deiphine Baldwin-Casey.
She added that in addition to the
juvenile in custody, there are sev-
eral other men, all from the
Youngstown area, who are also
considered suspects. The police
are awaiting the results of blood
tests.

Baldwin-Casey said she’s re-
ceived about eight calls from

YOUNGSTOWN/See Page 10

KSFO/SF Goes All-Talk Via
Capital Cities/ABC LMA

KSFO/San Francisco has
dropped its Gold format in favor
of local and syndicated talk
shows under an LMA with Cap-
ital Cities/ABC, pending even-
tual transfer from First Broad-
casting. All employees from the
station’s previous incarnation —
including station icon Gene
Nelson — have been let go, and
the station now shares bayfront
studios with market-leading N/T
KGO.

KGO PresidentyGM Mickey
Luckoff, GSM Bill Bacigalupi,
and OM Ken Beck have assum-
ed similar responsibilities over
the new acquisition.

RADIO & RECORDS INC.

KSFO will be anchored in
mornings by former KOME/San
Jose talent Jeff Blazy and ex-
KHOP/Modesto personality
Charlie Simons. The rest of the
day’s tineup: ABC Radio’s
“Fabulous Sports Babe”; KGO's
Shann Nix hosting “Naked
Lunch”; Westwood One’s Tom
Leykis; syndicated Laura Schle-
singer; former SF TV entertain-
ment reporter Emil Guillermo;
and ‘“best-of”” shows in over-
nights.

The station will also carry Los
Angeles Raiders football and has
reacquired rights to Stanford

KSFO/See Page 18
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1994 DEALS TO DATE

Daz] Of Tria Waak

Dollars To Date:$1,669,931,077
(Last Year: $1,597,924581)

This Week's Action:$36,737,805
(Last Year: $16,785,565)

O KATT-FM & KYIS-FM/Oklahoma City $10 million

.Fcc To Deal Vegas Rocker A Fine?
The FCC wants to fine KKLZ-FM/Las Vegas

for bits about a “chocolate train” and a woman ex-

Stations Traded This Year: 876
(Last Year: 900)
Stations Traded This Week: 31
(Last Year: 28)

DEAL DETAILS BEGIN ON PAGE 6 CItv

Cat Communications and Desert Commun-
ications Ill merge to form Caribou Com-
munications with $10 million buy of
duopoly KATT-FM & KYIS-FM/Oklahoma

plaining why “Men Are Pigs.”

See Page 6

Too Good To Refuse

. So many shareholders flocked to CBS’s stock

buyback offer, less than one-third of the shares of-
fered will be cashed out.

See Page 6

RADIO BUSINESS

EARNINGS

Thorn EMI, IDB Post Declines

lion. Operating profits were£52.4
million ($81.2 miliion), up from
£51.1 million.

EM! Music had sales of £404.9
million ($627.6 miilion), up from
£347.3 million. Operating profits
were £33.0 miltion ($51.2 million),
up from £28.8 million.

horn EM! Plc (London:
TTHN) reported before-tax
earnings of £331 million
(approximately $51.3 mittion at the
current exchange rate) for its fis-

cal first quarter ended June 30,
down from £40.4 million a year

ago. Per-share earnings were 31
pence (4.6 cents), down from 4.0
pence. DB Communications Group

Total sales were £931.1 million I Inc. (Nasdagq: IDBX) reported a
($1.4 billion), down from £1.02 bil- second-quarter net loss attrib-

utable to common stock of $14.6
million (20 cents per share), com-
pared to net income of $50 mil-
lion (nine cents) a year ago. Total
revenues were $124.3 million, up
from $75.9 million.

IDB is a provider of communi-
cations links to broadcasters and
other users. It has announced a
deal to be acquired by LDDS
Communications Inc. (Nasdaq:
LDDS).

“Hey, Buzz! | don’t think we were

the first ones here!””

When there are new programming worlds to explore, it's great to know there is someone like

MusicSCAN to help you push the envelope. Whether it's a duopoly, niche format, tight playlist, or

any other programming challenge, you can depend on MusicSCAN to keep you on course as you

blaze new trails. Take one small step...call for more information on the most advanced music

scheduling software on the planet...or beyond.

, 0
[Mfparicsean

205-987-7456
MusicSCAN is a trademark of TAPSCAN, inc.
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Infinity Sues Capitol
Over ‘Fire Sale’ Hoax

Alleges fax prank damaged WLIF spot rates

Infinity Broadcasting has sued Capitol Broadcasting
for $500,000, claiming that employees of Capitol’s Soft AC
WSSF-FM/Baltimore were responsible for hoax faxes offer-
ing $50 “‘Fire Sale” spots on Infinity’s crosstown WLIF-FM,

a format competitor.
According to Infinity’s suit filed
in the U.S. District Court in Balti-
more, the phony faxes were sent to
ad agencies and major advertisers in
Baltimore, New York, and Washing-
ton, DC. The faxes, which featured
WLIF’s “Lite 102" logo at the top
and Infinity’s corporate logo on the
bottom, promoted a “Christmas In
July Fire Sale” offering $50 spots
July 25-31 from 6am-midnight.

Infinity said some advertisers call-
ed to demand that WLIF-FM honor
the terms of the faxes, and others
“angrily demanded” to know why
they had recently been charged
much higher rates for spots. The suit
said WLIF-FM discounted deals to
placate some of the advertisers, but
didn’t spell out how much price-
cutting was done.

“The fire sale circular also created
the false, embarrassing, and com-

mercially disparaging appearance
that Infinity and radio station WLIF-
FM had resorted to a ‘fire sale’ for
radio advertising time and were suf-
fering financial difficulties,” the suit
said. “Infinity has been forced to
spend significant time and resources
to address and attempt to correct this
false impression.”

No Evidence In Filing

Infinity’s count filing didn't say
what evidence it has that the faxes
came from WSSF employees. It did
say Infinity has requested that Cap-
itol correct the “misimpressions de-
liberately created™ by the faxes, but
that ““Capitol Broadcasting has
refused to do so.”

Capitol has not yet filed a re-
sponse to the lawsuit. Capitoi Presi-
dent Jim Goodmon and WLIF-FM
VP/GM Ardie Gregory hadn't
returned R&R’s calls at deadline.

New York newsroom.

Carts and reel-to-reel tapes remain, but only as computer screen icons
in the newly remodeled newsroom at CBS Radio/Washington. The fully
digital PACE (Personal Audio Computerized Editing) system, created
by Corporate Computer Systems, is being used by both the CBS Radio
Network and CBS's O&0 Washington correspondents for all audio
editing and feeds. Next in line for the digital overhaul is CBS Radio’s
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“It’s a real benefit
to have The Research

“We’re first |
Group as our marketing e re lrS ln
and research partner in ;

a market as competitive adults 25 -54

as Las Vegas. They are - ’9:
responsive, timely, and L V :
results-oriented. And ln aS egaS'
because they work in so

many markets, they have experience and insights that we

can really tap into. I’d hate to be doing battle in any market

without them.”

Dex Allen

General Partner

KMZQ-FM, Las Vegas
Commonwealth Broadcasting

*Spring 1994 Arbitron.

AQH share, M-S, 6A-12M.

The Research Group develops the right information, then uses a special
system of strategic planning to help you win-and stay strong—in tough, competitive
environments. Some managers may have the perception that using the best is pro-
hibitively expensive. With The Research Group, that is not true. Call today about
our availability in your marketplace and for prices which will fit your budget.

For great results like these,
call Larry B. Campbell, President, (206) 443-3888

In almost every field, there is a company that has earned a reputation as the leader.

The Research Group

America’s Foremost Strategic Advisors To Media

2601 FOURTH AVENUE, SUITE 250 « SEATTLE, WA 98121 » (206) 443-3888
An employee-owned company

———maadaddaaricanradiohistonicom
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RADI{ BUSINESS

Las Vegas FM Hit With $8000 Indecency Fine

he FCC has proposed fining Rock
KKLZ-FM/Las Vegas $8000 for broad-
casting allegedly indecent material on
its “{[Ken] Johnson & [Jim] Tofte Morning
Show” on two separate occasions in March.

A March 2 program, the FCC said, contained an “ex-

plicit, unambiguous reference to anai sex and sexual
sound effects which, in context, are pandefing in nature”
The bit in question was a song about a “chocolate train”
on a trip “to candy land”

On March 16, the station aired a program that con-
tained “multiple explicit references to excretory and sex-
ual functions in the context of a program segment —
‘Men Are Pigs’ — that describes and emphasizes base
conduct and contains gratuitous comment; the Commis-
sion alleged. It featured a woman describing urination,
ejaculation, and defecation by her ex-husband.

Station owner Southem Nevada Radio has until mid-
September to respond. “Obviously, we don't agree with
it;* said Southern Nevada Radio President/GM Temry Mc-
Right. He said the company’s board of directors wili meet
soon to decide whether to fight the fine or pay it.

CBS Offer Oversubscribed

n offer made by CBS (NYSE: CBS) to
buy back $1.1 billion of its own stock
at $325 per share was heavily oversub-
scribed, so CBS will buy only 27% of the 12.6
million shares tendered by shareholders.
Loews Corp., which is headed by CBS Chairman
Larry Tisch, tendered all of its 19.2% CBS stake and will
be selling about $265 million worth of stock back to CBS.
Even with its stake reduced to 18%, Loews will still be
CBS’s biggest shareholder — and some Wall Street ob-
servers expect Loews to buy more CBS shares on the
open market. CBS'’s stock closed Tuesday (8/30) at $322.50,
up $3.50.

TRANSACTIONS

Caribou Communications Debuts With
Oklahoma City Duopoly For $10 Million

Benchmark Communications picks up WYYD-FM for $8.5 million

Oklahoma City FMs

PRICE: $10 million

TERMS: Duopoly deal; merger of two
stations into a new company
BUYER: Caribou Communications,
owned by the principals of Cat Com-
munications and Desert Communica-
tions HL. The new company will be
headed by Cat Communications Pres-
ident/CEO Kent Nichols.

BROKER: Kalil & Co.

KATT-FM/Oklahoma City
SELLER: Cat Communications, head-
ed by President/CEO Kent Nichols.
FREQUENCY: 100.5 MHz

POWER: 100kw at 1188 feet
FORMAT: Rock

KYIS-FM/Oklahoma City
SELLER: Desert Communications 1,
headed by President Georg Ertel.
Desert is owned by Greyhound Finan-
cial Corp. Phone: (405) 942-3399
FREQUENCY: 98.9 MHz

POWER: 100kw at 1108 feet
FORMAT: AC

_Deal Of The Week "

WGZS (AM CP)/Dothan
PRICE: $10

TERMS: Duopoly deal; asset sale for
cash

BUYER: Genesis Radio Company
Inc., owned by Jerald and Judy Katz
of Columbus, GA and Buford Hunt of
Midland, GA. They are buying WARI-
AM & WIZB-FM/Abbeville, AL. Phone:
(706) 569-7365

SELLER: Holy Ground Broadcasting
Inc., headed by President Brenda
Huff. Phone: (205) 792-8079
FREQUENCY: 700 kHz

POWER: 5kw day/177 watts night

WBXR-AM/Hazel Green
PRICE: $75,000

TERMS: Asset sale

BUYER: Cariton Brady of Fayetteville,
TN. Phone: (615) 433-5956

SELLER: Low Country Corporation
Inc., headed by President Charles
Gleghom. Phone: (615) 433-7041
FREQUENCY: 1140 kHz

POWER: 15kw daytimer

FORMAT: Gold

California

KSAC-AM/Sacramento

PRICE: $1.4 million

TERMS: Asset sale for cash
BUYER: J&C Equinox L.P. It owns
three other stations. Phone: (310)
854-7505

SELLER: Jonsson Communications
Corp., headed by President Kenneth
Jonsson. It owns Quadravision, a wire-
less cable company in Reno and Car-
son City, NV. Phone: (916) 446-2294
FREQUENCY: 1240 kHz

POWER: 1kw

FORMAT: Sports/Talk

BROKER: Andrew McClure of the Ex-
line Company

KRUZ-FM/Santa Barbara
PRICE: No cash consideration for
50%

TERMS: Stock transfer to surviving
spouse

BUYER: Dorothy Schuele, trustee for
the Carl Schuele and Dorothy
Schuele Survivor's Trust, increasing
her stock in the Schuele Organiza-
tion Inc. from 50% to 100% follow-

TRANSACTIONS AT A GLANCE

® WSKI-AM/Montpelier, VT $1

® WGZS (AM CP)/Dothan, AL $10

© WBXR-AM/Hazel Green, AL $75,000

©® KSAC-AM/Sacramento $1.4 million

©® KRUZ-FM/Santa Barbara, CA No cash consideration for 50%
® WISP-FM/Holmes Beach, FL $3 million

©® WPAS-AM/Zephyrhills, FL $200,000

® WBNM-AM & WQXM-FM/Gordon, GA $385,000

©® KTOP-AM & KDVV-FMfTopeka, KS $750,000

© KMAJ-AMTopeka, KS $50,000 (minimum)

® WYGH-AM/Paris, KY $50,000

® KVBR-AM & FM/Brainerd, MN $236,500

® KRNV-FM/Reno, NV $600,000

© WINN-FM/North Cape May, NJ $33,600

© WSKR-FM/Petersburg, NJ $355,684

© WSPD-AM & WLQR-FM/Toledo $6.25 million (estimated)
© WERT-AM & FM/Van Wert-Paulding, OH $450,010

©® KAKS-AM & FM/Canyon (Amarilio), TX $2.5 million

© WYYD-FM/Amherst (Roanoke-Lynchburg), VA $8.5 million
© KING-AM/Seattle, WA $673,500 (minimum)

©® KUJ-AM & KNLT-FM/Walla Walla, WA $1 million

©® KIMX-FM/Laramie, WY $228,500

ing the death of her husband, Carl
Schuele. Phone: (805) 682-2998
SELLER: Carl and Dorothy Schuele
Survivors Trust, transferring its re-
maining 50% stock in the Schuele
Organization Inc. to the buyer. Phone:
(805) 9631831

FREQUENCY: 103.3 MHz

POWER: 105kw at 2980 feet
FORMAT: B/EZ

Florida
WISP-FM/Holmes Beach
PRICE: $3 million

TERMS: Duopoly deal; asset sale for
cash

BUYER: ECl License Company L.P,, a
wholly owned subsidiary of Entertain-
ment Communications Inc., headed
by President/Director Joseph Field of
Bala Cynwyd, PA. It owns WYUU-FM/
Safety Harbor, FL and nine other sta-
tions. Phone: (215) 6671226
SELLER: Alpaim Broadcasting Corp.,
headed by President Norman Alpert.
He owns one other station. Phone:
(813) 954-0987

FREQUENCY: 98.7 MHz

POWER: 3kw at 328 feet

FORMAT: AC

Continued on Page 8

WORKSTATION

AT
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he Ortban DSE 7000 is the fastest digital workstation

 for radio production. Of course it's friendly.

There's no setup. No confusion. No trouble.

Phone: 800-622-0022

wawwW-americanradiohistory com

HARRIS
ALLIED —

Fax 317-966-0623

The DSE is everything you need. Ask anyone who has a
DSE and they'll tell you there's no comparison. Call or fax
us for a complete user's list. You'll produce the best
sounding spots in one-third the time. The DSE is the
easiest way to increase your production and your profits.
Harris Allied makes it easy to get your DSE. Simply make
one free call. After all, nobody wants to work harder than
they have to.

S —

© 1994 Harris Corp.
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BOOMTOWN: A RADIO SPECIAL

A1 /2 HOUR SPECIAL FEATURING HIS NEW ALBUM BOOMTOWN.

HOSTED BY TOBY KEITH AND DAN MILLER.

THE SPECIAL INCLUDES THE 4 HIT SINGLES FROMWM TOBY S
DEBUT ALBUIVI.

GENERATE REVENUE WITH 18 MINUTES OF COMIMIERCIAL AVAILS
PLUS SPONSORSHIP OPPORTUNITIES.

ENTERTAIN YOUR LISTENERS WITH ONE OF COUNTRY MUSIC'S
BEST-TESTING ARTISTS.

SUGGESTED AIRDATES ARE OCTOBER 6 - OCTOBER 9. oo

remans e mion mate. v 1N YOUR STATION THE WEEK OF SEPTEMBER 12

ApanaL o
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million.

Publisher Buys BRN, ASRN
In $3 Million Deal

he latest transfer of Business Radio
Network finds the firm in the hands of
Ortando-based Sound Money Investors
Inc. (Nasdaq Small Cap: SMIV). It was sold as
part of American Sports Radio Network in a
cash and stock deal valued at more than $3

BRN, which will remain in Colorado Springs, has
been a subsidiary of ASRN since last year. ASRN acquired
it from the Loo family, which bought it in 1991 from Mi-

chael Lowrey and the late Richard Faulkner. The pair
founded the all-business network in 1988.

BRN program host Ed Taxin will head all SMI broad-
cast operations. ASRN/BRN President/CEO Richard Gri-
sar will continue in his present position. According to
Grisar, this move will provide additional capital for growth
by BRN and ASRN. “We will be looking to acquire radio
stations in New York, Los Angeles, and Chicago”

SML, headed by COO Dick Howard, publishes Per-
sonal Investing News And international Money & Poljtics.

“The same people who are reading these publica-
tions are also the ones taking off their shoes, having a
beer, and tuning into business or sports news at the end
of the day, says Grisar, noting the sales synergy with BRN
and ASRN.

Hard News On Soft Drinks

uch of the soft drink industry’s ad-
vertising may be targeting the wrong
demos, according to Interep’s analy-

sis of Simmons data.
The rep company found that heavy soft drink users
are concentrated in the 2534 and 3544 demos, not the
18-24s frequently targeted by soft drink ad campaigns.

While soft drink companies are among the heaviest
users of network TV, Interep found radio outperforms TV,
cable, and newspapers for reaching cota drinkers (68%
of total soft drink consumption). The top format for heavy
cola drinkers is Country.

TRANSACTIONS

Continued from Page 6

WPAS-AM/Zephyrhills

PRICE: $200,000

TERMS: Duopoly deal; asset sale for
$10,000 cash and a 10-year,.$190,000
promissory note at 8% interest
BUYER: Zephyr Broadcasting Inc.,
headed by President/Director Judy
Huff of Brandon, FL. it owns WDCF-
AM/Dade City, FL. Phone: (904)
567-1350

SELLER: Big Z Broadcasting Inc.
Phone: (904) 523-9696
FREQUENCY: 1400 kHz

POWER: 1kw

FORMAT: AC

Georgia

WBNM-AM & WQXM-FM/

Gordon
PRICE: $385,000
TERMS: Asset sale for $140,000 cash
and a 15-year, $245,000 promissory
note at 8% interest

BUYER: Griffith Communications
Corp., owned by Benjamin Griffith lll
of Macon, GA. Phone: (912) 477-1000
SELLER: Quality Broadcasting Inc.,
headed by Chairman/President
James McAfee Jr. He owns three
other stations. Phone: (912) 745-3301
FREQUENCY: 1120 kHz;, 1071 MHz
POWER: 10kw daytimer; 2250 watts
at 540 feet

FORMAT: Country; Nostalgia

‘Kansas

KTOP-AM & KDVV-FM/Topeka
PRICE: $750,000

TERMS: Duopoly deal; asset sale for
cash

BUYER: FR Corp., owned 100% by
Frederick Reynolds Sr. of Topeka, is
buying KTOP-AM. Midland Broad-
casters, owned 51% by Frederick
Reynolds Jr. of Topeka and 35% by
Jeanne Reynolds of Topeka, is buy-
ing KDVV-FM. Midland Broadcasters
owns KMAJ-FM/Topeka and is selling
KMAJ-AM/Topeka (see next deal) to
FR Corp. Phone: (913) 478-4412
SELLER: Stanley Friedman, trustee in
bankruptcy for Uno Broadcasting
Comp. He owns six other stations.
Phone: (602) 280-1808

FREQUENCY: 1490 kHz; 100.3 MHz
POWER: 1kw; 100kw at 986 feet
FORMAT: Nostalgia; AOR
COMMENT: Frederick Reynolds Sr. is
currently a 35% shareholder of Mid-
land Broadcasters, but will transfer
his interest to his son, Frederick
Reynolds Jr. (whose interest will in-
crease from 16% to 51%) prior to
ctosing this purchase. Jeanne Reyn-
olds, 35% owner of Midland, is the
wife of Frederick Reynolds Sr. Their
two daughters, Robbin Reynolds and

Cynthia Owen, each own 6% of
Midland. Once these transactions are
complete, Frederick Reynolds Sr. is
to have sole control of FR and no par-
ticipation in the operations of
Midland.

KMAJ-AM/Topeka

PRICE: $50,000 (minimum)

TERMS: Asset sale for a five-year,
$50,000 promissory note at 6.83% in-
terest plus the assumption of all fi-
nancial obligations of the station
BUYER: FR Corp., owned by Fred:
erick Reynolds Sr. (see previous deal)
SELLER: Midland Broadcasters (see
previous deal)

FREQUENCY: 1440 kHz

POWER: 5kw day/1kw night
FORMAT. AC

| Kentucky

WYGH-AM/Paris
PRICE: $50,000
TERMS: Asset sale for $25,000 cash
and a $25,000 promissory to be paid
in four equal payments of $6250 in
three-month intervals over a one year
period at no interest

BUYER: Hammond Broadcasting
Inc., owned by Gilbert and Janet
Hammond of Walton, KY. They own
WIOK-FM/Falmouth, KY. Phone: (606)
356-9900

SELLER: Somerset Educational
Broadcasting Foundation, headed by
President/trustee David Carr. Phone:
(606) 679-6300
FREQUENCY: 1440 kHz
POWER: 1kw daytimer
FORMAT: Religious

__ Minnesota

KVBR-AM & FM/Brainerd
PRICE: $236,500

TERMS: Duopoly deal; asset sale for
cash

BUYER: Ingstad Broadcasting inc.,
owned by James Ingstad of Fargo,
ND. He owns KLIZ-AM & FM/Brainerd
and 23 other stations. Phone: (701)
237-3775

SELLER: Sioux Valley Broadcasting
Inc., headed by President Robert ing-
stad. He owns 24 other stations.
Phone: (701) 845-1257

FREQUENCY: 1340 kHz; 103.5 MHz
POWER: 1kw; 6kw at 328 feet
FORMAT: News/Talk

KRNV-FM/Reno

PRICE: $600,000

TERMS: Duopoly deal; asset sale for
cash

BUYER: Sierra Radio Company, rep-
resented by treasurer Louis Wiener
Jr. of Las Vegas. It owns KRNVTV/
Reno. It is a wholly owned subsidiary
of Sunbelt Media, which owns two
TV stations. Phone: (702) 333-1017

SELLER: Olympic Broadcasters Inc.,
represented by Exec. VP Jamie Clark.
It owns three other stations. Phone:
(916) 485-7710

FREQUENCY: 101.7 MHz

POWER: 1320 watts at 425 feet
FORMAT: Alternative

__ New Jersey
WJNN-FM/North Cape May
PRICE: $33,600

TERMS: Duopoly deal; asset sale for
cash, or $4497 and a fouryear, $33,600
promissory note at the prime rate
plus 2% interest

BUYER: Marc Scott Communications
Inc., owned by Marc Scott of Cape
May and Faye Scott of Pottstown, PA.
They own WFNN-FMMNVillas, NJ. Marc
Scott is an employee of Great Scott
Communications Inc., which owns
nine stations. Phone: (609) 886-9100
SELLER: WGMS Inc., headed by
President Jeanne Haefner. Phone:
(609) 886-9100

FREQUENCY: 106.7 MHz

POWER: 3kw at 249 feet

FORMAT: News/Talk

WSKR-FM/Petersburg

PRICE: $355,684

TERMS: Asset sale for $300,000 cash
and a three-year, $55,684 promissory
note at 0% interest

BUYER: Parinello Enterprises Inc.,
owned by Al Parinello of Old Tappan,
NJ. Phone: (201) 784-0059

SELLER: O’Donnell Broadcasting
Inc., headed by President James
Quinn. Phone: (609) 327-8800
FREQUENCY: 102.7 MHz

POWER: 3.3kw at 295 feet
FORMAT: Sports/Talk

Ohio

WSPD-AM & WLQR-FM/
Toledo

PRICE: $6.25 million (estimated)
TERMS: Asset sale for cash
BUYER: Ellis Communications, head-
ed by Chairman Bert Ellis. It owns
WUPWTVfToledo, WMC-AM & FM/
Memphis, and four other TV stations.
Phone: (404) 240-0924

SELLER: Stackpole Inc., headed by
President David Dettweiler. Phone:
(717) 796-0411

FREQUENCY: 1370 kHz;, 101.5 MHz
POWER: 5kw; 19.1kw at 807 feet
FORMAT: News/Talk; AC

BROKER: Todd Hepbum of the Ted
Hepbum Co.

WERT-AM & FM/Van Wert-
Paulding

PRICE: $450,010

TERMS: Duopoly deal; asset sale for
cash

BUYER: Atlantic Resources Corp.,
owned by Paul Cheney of Cincinnati.
He owns three other stations, in-
cluding WBYR-FM/Van Wert, and is

i 1/ATA A LB o1 8 Lot 1672 18 15 101101 A1 LO)AVA o 0120

buying one more. Phone: (513) 579-
1717

SELLER: Community Broadcasting
Inc., represented by VP Ramona Ken-
nedy. Phone: (419) 238-1220
FREQUENCY: 1220 kHz; 99.7 MHz
POWER: 250 watts day/30 watts
night; 3kw at 328 feet

FORMAT: Gold

Texas

KAKS-AM & FM/Canyon
(Amarillo)

PRICE: $2.5 million

TERMS: Asset sale for a three-year,
$2.5 million promissory note at 7%
interest

BUYER: Madison Radio Group Inc.,
headed by President Richard Ferayor-
ni of Ft. Lauderdale Phone: (305)
4630777

SELLER: Heritage Communications
Cormp., headed by President Walter
Mize. Phone: (817) 477-56324
FREQUENCY: 1550 kHz; 107.9 MHz
POWER: 1kw day/219 watts night;
100kw at 1371 feet

FORMAT: News/Talk; CHR

~ Vermont

WSKI-AM/Montpelier
PRICE: $1

TERMS: Asset sale for cash
BUYER: Montpelier Broadcasting
Inc., headed by President Jane Cole
of Washington, DC, buying a 100%
stock interest in Galloway Communi-
cations Inc. Montpelier owns WNCS-
FM/Montpelier. Cole is an officer in
Galloway Communications and has
an interest in two other stations.
Phone: (802) 223-2396

SELLER: Edward Flanagan of Mont-
pelier, selling his 100% stock interest
in Galloway Communications. He is
an officer of Montpelier Broadcasting
and owns one other station. Phone:
(802) 223-5275

FREQUENCY: 1240 kHz

POWER: 1kw

FORMAT: Gold

 Virginia
WYYD-FM/Amherst

Roanoke-Lynchburg), VA
PRICE: $8.5 million

TERMS: Asset sale for cash
BUYER: Benchmark Communica-
tions, owned by Bruce Spector of
Baltimore and Joe Mathias of Annap-
olis, MD. They own 14 other stations
and are buying one more. Phone: (410)
385-5249

SELLER: Wintas Communications,
headed by Roger Ingram. It owns
three other stations. Phone: (804) 237-
4700

FREQUENCY: 107.9 MHz

POWER: 20.5kw at 1767 feet

FORMAT: Country
BROKER: Michael Bergner of Berg-
ner & Co.

Washington

KING-AM/Seattle

PRICE: $673,500 (minimum)
TERMS: Duopoly deal; asset sale for
cash. The purchase price will be
$673,500 plus 95% of the net ac-
counts receivable and pre-paid assets
which constitute part of the assets.
BUYER: Bonneville Holding Com-
pany, headed by President Rodney
Brady of Salt Lake City. It owns KIRO-
AM & FM/Seattle, KIRO-TV/Seattle, 13
other radio stations and two TV sta-
tions. Its parent company, Bonneville
International, is owned by The
Church of Jesus Christ of Latter-Day
Saints (Mormon). Phone: (801)
575-7520

SELLER: Classic Radio Inc., owned
by Patricia Bullitt Collins and Harriet
Bullitt. They are donating KING-FM/
Seattle to Beethoven Inc., a nonprofit
organization. Phone: (206) 448-3666
FREQUENCY: 1090 kHz

POWER: 5kw

FORMAT: Talk/INews

BROKER: Coral Communications
Inc.

KUJ-AM & KNLT-FM/

Walla Walla

PRICE: $1 million

TERMS: Duopoly deal; asset sale for
$500,000 cash and assumption of
$500,000 of the indebtedness of a
promissory note of the seller
BUYER: Pourtales Radio Partnership,
headed by President CT. “Terry” Rob-
inson of Colorado Springs, CO. It
owns KEGX-FM & KTCR-AM/Rich-
land-Kennewick, WA, and 12 other
stations. Phone: (719) 576-6850
SELLER: GNP of Walla walla Inc.,
headed by President Patrick Prout. It
is buying one other station. Phone:
(216) 781-2294

FREQUENCY: 1420 kHz 95.7 MHz
POWER: 5kw; 100kw at 427 feet
FORMAT: Goid

KIMX-FM/Laramie

PRICE: $228,500

TERMS: Asset sale for $100,000 cash
and a 10year, $128,500 promissory
note at 7% interest

BUYER: long Lines Broadcasting
Inc., owned by Bruce and Karen Long
of Worland, WY. They own two other
stations. Phone: (307) 347-3231
SELLER: Laramie Women’s Hispanic
Network Inc., headed by President
Constance Lucas. Phone: (307)
322-5903

FREQUENCY: 1055 MHz

POWER: 350 watts at 968 feet
FORMAT: B/EZ
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CHICAGO'S NEW ROCK ALTERNATIVE
CONGRATULATIO s ON OUR NOMINATION

YOU'VE EARNED THE HONOR !

IN JUST TWO YEARS, Q101 HAS....

RED!FINED “NEW ROCK” RADIO
“DELIVERED AS MANY FEMALES AS MALES

BEATEN (3) HERITAGE ROCK CO! ‘TiTIORS

g ' WE’RWE‘PRSUD OF OUR PARTNERSHIP
AND YOUR CONTINUED SUCCESS !

6 JOINT COMMUNICATIONS
RESEARCH AND CONSULTING
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NEWSBREAKERS.

Shepherd Now
KSOL/SF GM

Ali Shepherd has been promoted
tfrom Station Manager to GM at
“Hot Urban AC™ KSOL/San Fran-
cisco. She fills a position which had

been vacant since Crescent Com-,

munications bought the station
(then KSRY) from Viacom five
months ago.

Shepherd said. “I'm thrilled at the
opportunity to take this exclusive
format in the No. 4 market to the top.
In a very short time, we've seen a
need for such a format in this diverse
marketplace”

Prior to joining KSOL, Shepherd
had been GSM at KSFO-AM &
KYA-FM/San Francisco, KRO(Q/
Los Angeles, and KMEL/San
Francisco.

Ducas Learns The ABCs of CRS-SW

More than 200 people gathered in Dallas last weekend for the Coun-
try Radio Seminar-Southwest, the first regional convention presented
by the Country Radio Broadcasters. Radio brass from seven states join-
ed national and regional label execs as well as 11 artists.for two days
of panels and music. Here, Liberty recording act George Ducas (third
from right) visits ABC Radio Network’s hospitality suite, posing with
(I-r) consultant Larry Daniels, ABC Radio Manager/Small Markets Stacy
Csengery and OM/Country Mark Edwards, ABCISMN Country Coast-
To-Coast PD Becky Wight, and network Manager/Communications Kim
Richmond. Incidentally, CRS-SW's success has prompted the CRB to
schedule a similar event for next year, probably in Charlotte.in the early

KGFJ/L.A. Adopts ‘Sweet Inspirations’

Heritage Urban Gold KGFJ-AM/Los Angeles has adopted a Gospel-
tinged format dubbed “Sweet Inspirations.” According to VPIGM Bill
Shearer, KGFJ’s programming will mix “positive messages and infor-
mation with inspirational music”

“There’s a great opportunity to present positive programming in
this city” Shearer said. “We're optimistic our new format will service
a population seeking an alternative outlet. We plan to keep our pro-
gramming and outreach geared toward the needs of the community”

Artists featured on the new format include Sounds Of Blackness,
Al Green, Earth, Wind & Fire, Stephanie Mills, and Andrae Crouch.

h
Public KNOW-AM Unveils All-News Format

Minnesota Public Radio's KNOW-AM/Minneapolis has launched
a 24-hour all-News format that closely resembles the tightly structured,
clock-driven programming of its commercial formatic peers — without

fall.

2

South Florida’s Upper Demo Format Flips

1 AGC WTPX becomes Spanish AC; WAXY goes for the *70s Gold

The end of August brought format
changes to two South Florida out-
lets. AC WTPX/Miami switched to
Spanish AC, while crosstown '60s
Gold WAXY jumped onto the "70s
Oldies bandwagon.

New Age Broadcasting, which
owns Spanish WXDJ/Miami, is ex-
pected to acquire WTPX in early
October. Until then, New Age is op-
erating the station via an LMA with
current WTPX licensee Tak Broad-
casting.

Among those exiting the station
are GM Dick Penn and PD Jere
Sullivan. Consultant Keith Isley
currently oversees WTPX's pro-
gramming, although a PD an-
nouncement is expected soon.

FADNT.Y

©5551: 15
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WXDJ GM Kim Abrahamson
told R&R, “We wanted a sister
Spanish station playing something a
little bit softer. There’s a market
niche for the format, so we went for
it

10 Years After

Across town, WAXY has retain-
ed its management team of Presi-
dent/GM David Ross and PD Dave
Denver, but discarded its calls in fa-
vor of WBGG as it shifts its Gold
focus from the '60s to the *70s.

According to Ross, “The "0s give
us a unique music position. This
music will appeal to underserved
35-44s who are searching for a radio
home.”
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The station has hired Linda En-
ergy for middays and will soon
debut a new morning show. Long-
time WAXY twalent Rick Shaw stays
aboard primarily for off-air projects,
but will do some specialty
programs.

Franklin Takes PD/
AMs Job At WTQR

WCOF/Tampa PD Paul Frank-
lin has left the “70s Gold outlet to
become PD/morning co-host at
Country WTQR/Winston-Salem,
effective September 12. He fills the
posts previously held by Dale Mit-
chell, who moved to Tampa last
month to become WRBQ's PD.

WTQR VP/GM Howard Nem-
enz ld R&R, “Paul fits into our
situation as well as anybody could.
He's a native Carolinian who's work-
ed in Charlotte, so he’s familiar with
our audience’s lifestyle. He
understands the nuances that are so
important to a great station like
WTQR. Plus he brings vitality and
the sense of leadership this station
deserves.”

Franklin commented, “'The
chance to program country music at
a legendary station in my home state
was just an offer 1 couldn’t refuse.
I'm blessed to be jumping from one
great station to another.”

Prior to joining WCOF last year,
Franklin spent six years at WSOC/
Charlotte, most recently as Asst.
PD/MD. His background also in-
cludes stints at WLIT & WCKZ/
Charlotte and WZZU/Raleigh.

Youngstown
Continued from Page 3

other women who, although they
weren’t victimized, were phoned by
men conducting a radio station sur-
vey. She said the only station men-
tioned was “CDI06,” an apparent
reference to WNCD/Niles, OH.

WWW-americanradiohistory com

the commercials. The station, which previously simulcast co-owned
KNOW-FM's long-form information programming, enters a Minneapolis-
St. Paul market that currently has no commercial all-News outiet.

“By duplicating KNOW-FM on AM, we were missing an oppor-
tunity to present another program choice for radio listeners,” com-
mented MPR President Bill Kling. “With this complementary headline
news programming, we expand our news franchise while capitalizing
on one of our strongest resources — the largest broadcast news staff
in Minnesota”

The new format includes local and regional news reporting, na-
tional and intemational news coverage from Associated Press, business
news updates, sports updates, and consumer, medical, and entertain-
ment features.

“
UPI Ups Macintyre To Sales & Marketing VP

United Press Intemational Director/Marketing Ronald Maclntyre
has been appointed VP/MWorldwide Sales and Marketing. He replaces
L. Thomas Adams, who resigned for medical reasons.

Macintyre, whose promotion makes him a part of UPI's senior
management team, will continue to work with the company’s product
development group. Before joining UPI last year, Maclntyre served as
a strategic planning, marketing, and sales consultant in the informa-
tion technology industry.

Ginther, Roberts Promoted At KFAN

KFAN-AM/Minneapolis Exec. man
Producer Mark Ginther has been
promoted to PD of the Shamrock
Broadcasting all-Sports outlet. Gin-
ther succeeds Lorna Gladstone,
who left the station six months ago.
Sr. Producer Jack Roberts has been
tapped to succeed Ginther as Exec.
Producer.

“Mark 1s a tireless. dedicated. and
passionate worker. He's absolutely
proven that he is ready to lead the
programming department,” com-
mented Station Manager Dan See-

“He has earncd the respect
and support of everyone he works
with. He will be an outstanding
leader.”

“I'm very excited to participate in
KFAN and Shamrock Broadcasting's
continuing growth in the Twin
Cities.” said Ginther. “We have an
outstanding group of people com-
mitted to make ‘The Fan’ a success.”

Prior to joining KFAN, Ginther
worked at WCCO-AM/Minneapo-
lis and KFTQ/Alexandria, MN.

Jerden To Atlantlc As VP/Producer

Rock producer
Dave Jerden has

in the industry,” Atlantic President
Danny Goldberg said, ‘‘He has set

joined Atlantic sonic  standards with his
Records as VP/ ground-breaking work, in the pro-
Producer. Based cess redefining what is ‘commercial’
in Los Angeles, in the '90s.”

he’ll produce ex-
clusively for the [§
label and sister
firm Klektra/East-
West America.
He joins staff pro-
ducers Arif Mardin in New York
and David Foster in L.A.
Calling Jerden “one of the most
innovative and successful producers

Jerden produced both of Jane’s
Addiction’s major-label LPs and
Alice In Chains’ “Dirt,” as well as
sets by Anthrax, Social Distortion,
Mary’s Danish, and Public Image
L4d. He recorded and/or mixed the
Rolling Stones’ “Dirty Work,” the
Talking Heads’ *‘Remain In Light,”
and the Red Hot Chili Peppers’
“Mother’s Milk.”

Jerden
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“They Really Tune
Into Our Needs.

~Julie E. Roberts, Marketing Director

“What | appreciate most about Communication Grapfics
is how they’re able to tune into our programming neecs.
Not many suppliers can understand something as
complex as that.”

“CG also solves problems for us we didn’t know we had.
It’s a true partnership, and | guess that’s because their
focus is on total customer support.”

“We recently had a truckers’ strike, and there was no
way to get our stickers to our client’s distribution center.
But CG held our hand and helped us solve the problem
quickly. When it comes to sticker production,

they're head and shoulders above the rest.”

WMAQ, Chicago

Call Today. We Can Help You Make
An Everlasting Image.

No other company today offers you the experience, the
technology and the people who can put it all together.

To learn more about how we can help you,
simply phone toll free 1-800-331-4438.

———  —(ommunication
; raphics Inc

1765 North Juniper, Broken Arrow, OK 74012 « (918) 258-6502 » FAX 1-918-251-8223
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Radio
® ROY SERANSKY advances from
GSM to Group NSM at WDRE/Long

Island, which also boosts AE
FRANKLIN KANTOR to LSM.

® MATT JONES — a former WRAS/
Atlanta air personality and crosstown
WKLS Promotions Asst. — heads to
WCHZ/Augusta, GA as Promotion Di-
rector. He'll also assume a weekend
airshift. Concurrently, SUSAN KAUF-
MAN joins 'CHZ as Marketing
Director.

Recorq

Gale Tucker

® KEITH GALE and SUZETTE
TUCKER join RCA/Nashville’s newly
restructured Regional Promotion De-
partment as Northeast Manager (bas-
ed in New York) and Southwest Man-

ager (based in Dallas), respectively.
Gale previously was Promotion Direc-
tor at WXTU/Philadelphia; Tucker was
Marco Promotions’ National Promo-
tion Manager. Other departmental
changes: TED WAGNER is elevated
from Southeast Manager to Director/
East Region Promotion, responsible
for the Mid-South and Mid-Atlantic;
KEN VAN DURAND moves from Bal-
timore to Phoenix as West Coast
Director; GINGER McFADDEN
assumes the West/Southwest Man-
agers region in Dallas; SCOTT HOFF-
MAN moves from Dallas to Atlanta as
Southeast Manager; and BART ALL-
MAND remains in Nashville as Upper
Midwest Manager.

Dagata

Casey

®TOM CASEY and DEIRDRE
DAGATA have been tapped as Re-
gional Promotion Managers for Los
Angeles and Boston, respectively, at
Jive Records. Casey most recently

Woke Up With The Blues

Cheap Trick took a break from their “Woke Up With A Monster” tour
to play a benefit for the TJ. Martell Foundation at L.A's House of Blues.
Caught in the indigo glow are (I-r) WB Sr. VPIDirector Media Relations
Bob Merlis, the band'’s Rick Neilsen, Tom Petersson, Robin Zander and
Bun E. Carlos, and WB VP/Promotion Kenny Puvogel.

Williams's ‘Loose’ Debut

After completing her Mammoth/AG debut, “Loose” Victoria Williams
took a well-deserved break in the studio with (I-r) producer Paul Fox,
Atlantic Records President Danny Goldberg, and manager Danny
Heaps. :

was PD at KIMZ/Dallas; Dagata spent
two years at the Boston Record Pool.
In related news, Silvertone Records
welcomes JOHN BUTLER as Na-
tional Promotion Manager. He found-
ed the independent marketing
company Great Dane and has work-
ed in promotion at Mechanic Rec-
ords and TVT Records.

@ ULRICH NEUERT becomes BMG’s
VP/Business Development. He previ-
ously was VP/Finance & Corporate
Development at Germany-based UFA,
the film/TV production and licensing
arm of Bertelsmann’s Electronic
Media division.

® GWEN PRIEST-
LEY joins Motown
Records as Direc-
tor/Publicity. The
10-year industry ['%
veteran ran Priest- &
ley/Collins Public |

Relations and has
held various posts
at independent
publicity firms.

Priestley

® MIKE DION has been named
VP!GM of Valley Vue Records/Enter-
tainment, exiting his VP/Sales post at
Music Distributors Inc.

® DAN KIMPEL is handling Publici-
ty and Promotions at Kindred Way.
The new label — which specializes
in “Rhythm & Folk” music collections
— can be contacted at PO. Box 7596,
Northridge, CA 91326; (818) 832-3333.

© BOB WHITFIELD, an Atlanta Fal-
cons football player, and B.J. KERR
have established Patchwerk Record-
ings, located in Los Angeles and at
4060 Peachtree Rd.,, Suite D341, Atlan-
ta, GA 30319; (404) 667-0396.

® EPIC RECORDS has announced
the creation of Epicure, a line of re-
cordings by jazz instrumentalists and
composers. The new label will debut
October 4; (212) 833-4180.

® |CHIBAN RECORDS has launched
Ichiban/Soul Classics. The new reis-
sue label specializes in '60s and '70s
R&B releases, many from the Atlan-
tic Records catalog; (404) 419-1414.

Marriages

KHTN/Modesto, CA APD/
MD Allen Chase to Susan Gil-
man, August 20.

KHTN AE Bob Malone to
Gisela Cravo, August 20,

Giant Records southwest
regional promo rep Mark
Niederhauser to Sue Wen
delin, August 13.

Airtraffic Communications
airborne reporter Mike Taylor
to Kim Wernz, August 13.

Births s

Al Moss Promotion Presi-
dent Al Moss, wife Mary, son
Kenneth Augustine Seward,
August 26.

Condolences

Channel Island Broadcast-
ing co-owner Dan Pro-
danovich, 45, August 26.

Veteran Cincinnati radio
sportscaster Paul Som-
merkamp, 71, August 23.

National Radio

© CHARLES BRANDT accepts Me-
diaStar International’s Director/Mar:
keting post. He previously spent six
years at MediaAmerica.

® RUTH JOSEN-
HANS has been B
elevated to Sales
Manager at ABC
Radio Networks’
newly opened At-
lanta advertising
sales branch. She
formerly served as
AE at the com-
pany's Dallas of-. .
fice. Josenhans

® DEE LEVY has been named
Western Region Sales Manager at
MJl Broadcasting’s Los Angeles
branch. She most recently was Direc-
tor/Sales & Marketing at CBS
Americas.

® CHILDREN’S BROADCASTING
CORP. (RADIO AAHS) is broadcast-
ing “Live From Walt Disney World”
Hosted by Orlando radio personality
Jam'in JoJo, the two-hour program
airs Sundays at 1pm ET. (407)
934-7500.

Industry

@ CHUCK MAISANO, VP at McGav-
ren Guild Radio/Atlanta, adds Direc-
tor/Sales duties.

® RICK KRIM has been tapped as
VPTalent Acquisition & Marketing at
EMI Music Publishing. Prior to his ap-

" pointment, he was VP/Talent Rela-

tions at MTV.

® ANN MORFO-
GEN — most re- [
cently VP/Media [
Relations at the
CBS Broadcast
Group — has
been appointed
VP/ICommunica-
tions at the Sony
Corp. of America.
In related news,
Sony Classical
Film & Video taps
former London Records Director/Pro-
duct Manager JOHN TAVENNER as
Director/Video Marketing.

® ALLAN SIMMONS exits WMDN-
TVIMeridian, MS's Marketing Director
post to become Director/Production
at Catspaw Productions, which also
names former NTI software firm Di-
rector/Business Development MAR-
GARET NORA Account Manager.

@ STEVE PRITCHITT and ROB RYAN
have formed Creative Marketing Part-
nership (CMP), an entertainment mar-
keting and business development
company. Pritchitt, a former Poly-
Gram Records VP/International Mar-
keting and Jambco Records VP, is
the new firn’s Exec. VP; veteran mar-
keting exec Ryan serves as President
at CMP, which can be reached at (201)
358-6100.

Marfogen

For The Record

Jennifer Sperandeo advances
to National Manager/Radio & Vid-
eo Promotion at Rhino Records,
which also taps William Smith as
Promotion Coordinator. The com-
pany was inadvertently omitted in
last week’s issue (R&R 8/26).

Changes

Alternative: WDRE/Long Island
welcomes AEs Robin Fields and
Laura Sandberg . . . Former KNAC/
Los Angeles parttimer Sam Freez
takes on similar duties at KEDG/Las
Vegas.

CHR: WTNY-FM/Watertown, NY’s
new 7pm-midnight air talent is Jon
Reilly, who previously worked at
WTIC-FM/Hartford . . . Rick Walker
exits KISX/Tyler, TX’s morning slot.

Progressive: KTWV/Los An-
geles weekender Julio Flores exits
for similar duties at crosstown KLIT.

Rock: Former WZBH/Ocean City,
MD morning man Cory *‘The Kid”’
Gallant resurfaces at WNOR/Norfolk
as a parttimer . . . At WRIF/Detroit:
Former WCWA & WIOT/Tvledo GSM
Ron Steinman is named Sr. AE; Sal-
ly Bean, Brian Campbell, and for-
mer CIMX/Detroit LSM Jim Edelman
are tapped as AEs.

Records: Karen McLellan ad-
vances from National Pop Promotion
Coordinator to Sr. Pop Promotion
Coordinator at Jive Records . . . Pro-
ducer/mix engineer Brian Malouf is
named Staff Producer/A&R at RCA
Records . . . Niki Johnson rises from
Paralegal to Manager/Sampling Clear-
ances at MCA Music Entertainment
Group . . . Former PepsiCo Inc. Finan-
cial Accountant C. Veronica Gallar-
do joins Sony Music as Director/
Data Security & Controls . . . Poly-
Gram Holding Inc. boosts Susie
Penley to Media Planner/Advertising.
She previously was Marketing Coor-
dinator at PolyGram Classics & Jazz

At Arista Records: Michael
Schwartz is elevated from Director
to Sr. Director in the Creative Copy
Department; former EMI Records
Group Controller Ray Romanowski is
tapped as Director/Joint Venture Ac-
counting.

National Radio: Former Sports
Entertainment Network personality
Larry Cotlar and KSAC/Sacramento
air talent Ted Green join One-On-One
Sports Radio Network’s lineup. Cotlar
assumes middays (2-6pm ET); Green’s
show airs 6-10pm ET.

Industry: Former White House
Asst./Political Affairs Renee Talley-
Cuthbert becomes Asst. to the Presi-
dent of the RadioTelevision News Di-
rectors Assn. (RTNDA) . . . Ten-year
IBM staffer Richard Doughty segues
to Catspaw Productions as AE.

PROS ON

THE LOOSE

Allen Beebe — Asst. PD/
afternooner KGTR/New Or-

leans (504) 391-0626

Dave Gibson — Parttime/
swing WKXW/Trenton, NJ (404)
4521072

Bobby Mercer — Mornings
KDMX/Dallas (817) 4216413

Stan Warren — Late-nights
WPHR/Cleveland (216) 481
2000

wirAN-amereanraehohistorvicom
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TOP TEN SHOWS
AUGUST 2228

1 Home Improvement

2 Grace Under Fire

3 Frasier

4 Seinfeld

5 Roseanne
60 Minutes (tie)

7 Ellen

8 NFL Preseason Football
(Bears vs. Chiefs)

9 Murder, She Wrote

10 Murphy Brown

Source' Nielsen Media Research

All show times are EDT/PDT unless oth
erwise noted: subtract one hour for CDT.
Check listings for showings in the
Mountain time zone. All listings subject
to change.

Sunday, 9/4

¢ Alabama, Tony Bennett,
Boyz Il Men, Billy Ray Cyrus,
Tim McGraw, and Eddie
Money are set to perform on
the 29th annual “Jerry Lewis
Telethon,” a 22-hour syndicated
special also scheduled to fea-
ture national radio personality
Casey Kasem (syndicated;
check local listings).

Tuesday, 9/6
* Oleta Adams, Tony Ben-
nett, Peabo Bryson, Heavy D &
The Boyz, Living Colour's Ver-
non Reid, the Neville Brothers,
Queen Latifah, Simply Red,

the Stylistics, the Temptations,

COMING NEXT WEEK Tony Toni Tone, and Nancy
Wilson perform in tribute to

Chuck Berry and the late Mar-

Tube Tops vin Gaye on NBC's two-hour

“Apollo Theatre Hall Of Fame”
(8pm).

* Randy Travis, “The Tonight
Show With Jay Leno" (NBC,
11:35pm).

¢ Marianne Faithfull, “Late
Night With Conan O'Brien”
(NBC. 12:35am, Wednesday).

Aerosmith, the Beastie Boys,
Boyz Il Men, Green Day, the
Rolling Stones, Salt-N-Pepa,
Smashing Pumpkins, Snoop
Doggy Dogg, Bruce Spring-
steen, Stone Temple Pilots,
and Tom Petty & The Heart-
breakers are slated to perform
live from NYC's Radio City
Music Hall on the three-hour
‘1994 MTV Video Music
Awards” (Thursday, 9/8, 8pm).
Premiere Radio Networks wili
carry a live simulcast of the
event.

Wednesday, 9/7

*“Chet Atkins: Read My
Licks”— an hourlong special”’
featuring guest performances
by Suzy Bogguss, fiddler
Johnny Gimble, guitarist Eric
Johnson, Earl Klugh, and
Steve Wariner — airs on TNN
(8pm EDT/5pm PDT).

e Tracy Lawrence, “Music
City Tonight” (TNN, 9pm
EDT/6pm PDT).

e Sarah Mclachlan, ‘Jay

Friday, 9/2

* The Beach Boys and
Roger Clinton, “ABC In Con-
cert” (check local tistings).

Saturday, 9/3 Leno!
* “Johnny Cash, Manhattan * Jonathan Richman, “Con-
Center” — an hourlong con- an QO'Brien” (12:35am,
cert film recently taped in NYC Thursday).

— premieres on VH1 (8pm
EDT/5pm PDT).

¢ Johnny Cash, Waylon Jen-
nings, Kris Kristofferson, and
Shelby Lynne salute Willie
Nelson on “ABC In Concen
Country” (check local listings).

Thursday, 9/8
* Joe Cocker, “Jay Leno”
¢ Anita Baker, “Late Show
With David Letterman” (CBS,
11:35pm).

L, MEDIA

WEEKEND BOX OFFICE
AUGUST 26-28

1 Natural Born Killers $11.16
(wa)*

2 Forrest Gump $9.89
(Paramount)

3 Clear And Present $816
Danger (Paramount)

4 The Mask $5.33
(New Line)

§ Corrina, Corrina $3.81
(New Line)

6 Color Of Night $3.49
(Buena Vista)

7 True Lies $3.42
(Fox)
8 The Lion King $3.01

(Buena Vista)

9 Camp Nowhere $2.75
(Buena Vista)*
10 The Client (WB) $2.72
All figures in millions
* First week in release

Source: Entertainment Data Inc.

COMING ATTRACTIONS: No
music-related movies opening
this week.

CURRENT

® NATURAL BORN KILLERS (Nothing/interscope/AG)
Featured Artists: Nine Inch Nails, L7, Dr. Dre
® FORREST GUMP (Epic Soundtrax)
Featured Artists: Elvis Presley, Aretha Franklin, Jefferson Airplane
® THE MASK (Chaos/Columbia)
Singles: (| Could Only) Whisper .. /Harry Connick Jr. (Columbia)
Who's That Man/Xscape (Chaos)
Other Featured Artists: Tony Toni Tone, Xscape, K7
©® CORRINA, CORRINA (RCA)
Featured Artists: Duke Ellington, Billie Holiday, Big Joe Tumer
® COLOR OF NIGHT (Mercury)
Single: The Color Of The Night/Lauren Christy
Other Featured Artists: Lowen & Navarro, Brian McKnight
® TRUE LIES (Lightstorm/Epic Soundtrax)
Featured Artists: Living Colour, Screaming Trees, Cream
©® THE LION KING (Walt Disney)
Single: Circle Of Life/Elton John (Hollywood)
® ANDRE
Single: Thanks To YoufTyler Collins (Reprise)
® BLANKMAN (Epic Soundtrax)
Single: Super Hero/New Power Generation
Other Featured Artists: Lalah Hathaway, Silk, {| D Extreme
©® BLOWN AWAY (550 Music/Epic Soundtrax)
Single: In The Morning/Big Head Todd & The Monsters
Other Featured Artists: U2, Aretha Franklin, October Project
® AIRHEADS (Fox/Arista)
Single: Born To Raise Hell/Motorhead wilceT & W. Crane
Other Featured Artists: Candiebox, Primus, Dig

NEW THIS WEEK

® BABYFACE: THE COOL

COLLECTION (Epic)

The video companion to
the artist's “For The Cool In
You™ LP, this compilation
spotlights interview and doc-
umentary footage, along with
five clips: “For The Cool In
You,” “Never Keeping Se-
crets,” “And Our Feelings,
“When Can | See You Again,”
and the never-before-seen
“Rock Bottom”

® BARBRA STREISAND —
THE CONCERT (Columbia})
Originally airing as a two-
hour HBO special, this per-
formance package was taped
at the artist’'s recent Las
Vegas and Anaheim shows
and spotlights 25 songs, in-
cluding “People’ “Evergreen,’
and “As If We Never Said
Goodbye” Two selections not
seenon TV — “Somewhere”
and a “Yentl” medley —
round out the collection.

® PCU (Fox)

Starring David Spade, Jere-
my Piven, and Chris Young,
this feature film carries a Fox
soundtrack with songs by
George Clinton & Parliament/
Funkadelic — who also per-
form on-screen — as well as
Mudhoney, Redd Kross, the
Connells, and more. Excerpts
of Steve Vai’s score round out
the LP.

® D2: THE MIGHTY DUCKS

(Walt Disney)

Emilio Estevez reprises his
role as coach of a youth hoc-
key team in this feature film,
which sports a Hollywood
soundtrack with cover tunes
by Martha Wash and the Poor-
boys as well as previously re-
leased songs by Queen, Gary
Glitter, Tag Team, and others.

® CHASERS (WB)

This feature film — directed
by Dennis Hopper and starring
Tom Berenger and Gary Busey
— spotlights a score compos-
ed by Dwight Yoakam.

a Z

INE

Morgado, Azoff & Berry: Big Biz Buzz!

“ lot of people had spec-
ulated whether Bob had
full control over his

label executives. These latest
moves clearly demonstrate he's
running his own show” That's Sony
Music Enterprises Chairman Mi-
chael P. Schulhof commentingon
Wamer Music Group Chairman
Robert Morgado, who merits a full
page in Business Week.

Morgado himself addresses the
antitrust probe into the group of
record companies he's leading in
achallenge to MTV: “Do you know
anyone else who would be willing
to spend $100 milfion to start amu-
sic channel?” He adds, “This is not
about MTV; they're only part of the
problem.”

‘Forbes’ Focus On Moguls

Forbes’ “Faces Behind The Fig-
ures” page spotlights Giant chief
trving Azoff (for organizing the
Eagles comeback tour) and Virgin
label head Ken Berry. Says Azoff,
“I don't deny the financial motives
[behind the tour})” Berry recalls,
“Everyone was expecting Virgin to
collapse” He notes that even with
the label's big successes, “I'm still
wearing my tennis shoes’

Jackson Action

M ichael Jackson had a team
of architects out to Never-
land to draw up plans for a separ-
ate residence for Lisa Marie and
her two kids (National Enquirer) . . .
The judge who married MJ and
wife tells the Globe all about how
passionless they were: “They are
not ayoung couplein love ... In
what the Star calls an exclusive in-
terview with Jackson and J. Ran-
dy Taraborelli (his “noted
biographer”), the singer reveals
nothing new ... MJ and Paul
McCartney are writing together
again! They're working on tunes
for amovie via phone (National En-
quirer).
Fantasy Romance

“America right now is being
bombarded with reality, whether
it’s talk shows or rap or trialson TV
or C-SPAN; says Motown Presi-
dent Jheryl Busby, quoted in
Time's full-page story on Boyz Il
Men. “This is a group that once
again is introducing us to fantasy.
Love affairs. Romance’

Travis Tritt is thrilled that his new
touring trailer once belonged to
Burt Reynolds and Loni Anderson.
“I haven't found any of Loni’s bras
or panties yet, but | did find one of
Burt’s hairpieces; he likes to boast
(Globe).

Emperor + Goddess

“When Dylan got backstage, it
was like the Emperor arriving. They
even told Tom Amold to get out of
the way” — Btind Melon singer
Shannon Hoon in Entertainment

SOFTCOVER ‘PARTS’ — Heres
what the forthcoming softcover
version of Howard Stern's “Private
Parts” looks like, courtesy of News-
week. It's @ mock poster for the
proposed film adaptation. The
book also includes an essay con-
test that invites readers to “in 25
words or less, stroke Howard the
right way” to win a walk-on in the
film.

Weekly's all-Woodstock special
issue.

“Pot kind of takes the lid off
things,” says Chris Barron, the
THC-positive singer for High
Times cover band the Spin Do«-
tors. “And you never know whats
under that lid. It's up to her. The
Goddess decides”

Woman's World

Read all about Melissa Ethe-
ridge’s happy life with partner
Julie Cypher in People. Cypher,
who was married to actor Lou Dia-
mond Philips when she met Ethe-
ridge on a music video set, is
about to make her directorial debut
with “Teresa’s Tattoo,” a film stan-
ing pal K.D. Lang. Cypher and
Etheridge plan to become parents,
but the singer says, “I'll keep the
how we're gonna have kids to ours-
elves”

Whitney Houston has put hus
band Bobby Brown's trashed $C
million Atlanta party palace on the
market, say the Star and Globe
Her publishing company picked
up the note awhile back and she’s
tired of paying his bills.

The Globe reports on the “sizzl
ing summer affair” between Syl-
vester Stallone and Madonna. He
allegedly told pals, “Madonna is
the wisest woman in bed I've ever
known. She'll do anything”

Very Very Barry

Harper's paged through “Barmry
Manilow Fan Clubs 1994, a direc-
tory published by a multinational
fan group, to find some of the
clubs’ names. They include Hog-
wild Over Barry, Mile High For
Manilow, Hot Tonight For Barry,
Manilow Maniacs Of Maryland,
Brooklyn Bum Lovers, A Streetcar
Named Barry, and Barry All The
Time.

Each week R&R sneaks a peek

magazines In search of everything from the sublime to the
ridiculous in music news. R&R has not verified any of these reports.

through the nation's consumer
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THE NE\C/ BAND AND

BUM FROM
BUTLER

RICHARD

FORMER LEAD SINGER OF THE
PSYCHEDELIC FURS

GOING FOR TOP
40 ADDS NOW!

ALTERNATIVE €

MUSIC TELEVISION

FEATURING:

“Am I Wrong”

PRODUCED BY DAVE JERDEN
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Alden Sues TW, Wants Elektra Gig Back

F ormer Elektra Sr. VP/Promo Rick
Alden has filed an age
discrimination suit against Time
Wamer in a New York US. District Court.
Alden, 42, is asking for $2 million, his old
job back, and back pay on his $500,000-a-
year salary, which included stock options
and other benefits.

The suit claims that Alden’s contract
wasn't picked up in July 1993 because the

- label was looking to hire “young,
aggressive” promotion people.

The complaint also contends Alden
was replaced by someone 15 years younger
who lacked the experience of overseeing a
large promotion department. Alden; his
attorney, Stuart Abrams; TW: and Elektra
unanimously declined comment.

’ Einstein On The Beach {

WHFS-FM/Washington-Baltimore
midday maven Damian Einstein has taken
an abrupt leave of absence, citing “a hostile
work environment, the continued lack of
compliance with our conciliation agreement,
the company’s unwillingness to work with
me and, instead, work against me”

GM Alan Hay said he was completely
surprised by Einstein’s exit, and denied all
allegations of mistreatment. “He’s been
treated the same as all other employees; we
have a positive and fair work environment.”

Einstein — who has a speech
impediment resulting from an injury — won
the right to remain on the air at WHFS
when he filed a complaint against then-
owner Duchossois Communications with
Maryland’s civil rights agency several years
back. The station has since been sold to
Liberty Broadcasting.

} Rainbow Tackles Summit {

The Atlanta chapter of Jesse Jackson's
Rainbow Coalition has filed a petition to
deny the sale of Summit Communications’s
WAOK-AM & WVEE-FM/Atlanta to Granum
Communications. The civil rights group

Rumors

* Now that Ace Promo & Mktg.ownerPres.
Ray Gmeiners become Zoo's VP/Rock Promo,
who’s.gonna buy his firm?

¢ Is CHR WCIL-FM/Carbondale contempiating
a move to Hot AC?

o |s Z100/NY researcher (and former 92Q/Balti-
more PD) Jeft Ballentine thisclose to becoming
WGRD/Grand Rapids PD?

¢ Will Hollywood VP/Sales Bill Kennedy take
a similar West Coast post at Aitemative Distribu-
tion Alliance (ADA), reporting to Pres/CEO Andy
Allen?

wAn-americanraehohistory com T T

accused Summit of refusing to promote
African-Americans to top-level management
positions, providing statements from five
current and former employees. The petition
applies only to the Atlanta combo, so it
won't affect Granum’s planned acquisitions
of Summit's KHVN-AM & KJMZ-FM/Dallas
and WCAO-AM & WXYV-FM/Baitimore.

Bountiful Broadcasting Pop CHR
KUTQ/SLC buys crosstown Rhythmic CHR
KZHT — which was in an LMA with Devine
Media's KBER — for $1.1 million. KUTQ
VPIGM/PD Gary Waldron temporarily
becomes KZHT's PD, with ex-PD Corey
Draper and MD Jesse Johnson staying on
at KBER in the same capacities. KUTQ
night surgeon Dr. Doug Dodds cops the
KZHT acting MD nod.

NAB Prez/CEO Eddie Fritts ranks 25th
among Washington’s Top 50 power players,
according to the current issue of
Washingtonian magazine.

KRLA-AM & KLSX-FM/L.A. GM Allan
Chlowitz adds VP stripes.

N/T WWWE-AM/Cleveland hires ex-
crosstown WMMS-FM morning zoo masters
Jeff Kinzbach and Ed “Flash” Ferenc for
afternoons. They're set to start after Labor
Day. The dynamic duo exited 'MMS when
OmniAmerica took over the Rock outlet
earlier this year.

Nine-year WLUP/Chicago vet Garry
Meier exits, turning down the Loop's offer to
do nights after Danny Bonaduce’s planned
September 6 shift into Meier's midday slot.
Bonaduce cops the midday nod a little
earlier than planned.

Giant Mgr/NE Regional Promo (and
former WSIX/Nashville PD) Eric Marshall
joins KKIX & KKZQ/Fayetteville, AR as OM
of the combo and PD of KKIX. PD/morning
star Leny Fox becomes APD and will spend
more time concentrating on his morning
show.

Zapis Communications buys WRKU-
FM/Grove City (Youngstown), PA, creating a
duopoly with recently acquired Country
WHTX-FM, and will operate the Rock outlet
under an LMA, starting this week. WRKU
GM Sandra Doolittle adds similar duties at
WHTX.

} Think Visual {

R&R’s “Radio Across America” — a
video showcasing promo materials from
radio stations across the nation — is
entering the production stage before it's
shown at the fall NAB Radio Show. If you
want to see your station included, send
video materials to R&R ASAP.

Continued on Page 17
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RE: “The Lion Sleeps Tonight” — A Programmers Dilemma

A song featured in two movies, “Ace Ventura” and “The Lion King,”
created such a demand at retail that a thirty year old record (which was
not in either movie) is selling big time in your market. What to do?

Play the thirty year old record and sound like an oldies station or play a
newly recorded dance version of “The Lion Sleeps Tonight” by Robert
John (who also had a #1 hit with the song only twenty years ago!)

NEW—HOT DANCE VERSION
RECORDED IN THE NINETIES—SOUNDS LIKE THE NINETIES
DROP A NEEDLE ON IT—GIVE IT A SPIKE
AND WATCH OUT!
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e 12 #1 SINGLES

¢ OVER 8 MILLION
FECORDS SOLD

e 2 COUNTRY MUSIC
ASSOCIATION AWARDS

e &4 ACADEMY OF COUNTRY
MUSIC AWARDS

& 2 MUSIC CITY NEWS AWARDS

e WATCH FOR CLINT IN
OCTOBER ON DAVID
LETTERMAN AND THE
TONIGHT SHOW
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STREET TALK -

Continued from Page 14

} Cuban Slide

In a heartfelt display of the welcoming
spirit that’s part and parcel of the American
mindset, Rocker WIOT (FM 104)Toledo
staged a “Refugee Raft Race” Listeners
raced across the river for Rolling Stones

tickets, a box of Cuban cigars, and freedom,

while hundreds of listeners lined the banks
either extending warm welcomes or
screaming, “Turn back!”

Meanwhile, WAOA/Melbourne, FL APD/
morning star Mike Lowe and partner
Timothy Vee attempted to turn Cuban
refugees into new listeners by giving away
the “Cuban Refugee Survival Kit," which
included sunglasses, suncreen, goggles, a
snorkel, a Spanish-to-English dictionary, a
copy of the “Mask” soundtrack (featuring
the track “Cuban Pete”), and videocassettes
of the film “The Fugitive’

Lowe told ST. “People thought we were
making light of people dying in the water.
Florida Today columnist Colleen Moore
contacted every Cuban/Hispanic special

Rumbles

* WNWZ/Memphis & KZQA/Little Rock will
begin simuicasting the WDRE Modem Rock Net-
work Friday (9/2). The stations will do a local mor-
ning show with WNWZ AE/Promotion Dir. Eric
Good and WNWZ & KZQA OM Marv Conrad team-
ing up under the noms de aire Eric & Buzz.

» KFXZ/Lafayette, LA AE Don Mouton is pro-
moted to GM, and PD Frank Tray adds MD duties.

» WBSS/Atiantic City VP/GM Joe Mitcheit is
replaced by Dale Franz. PD/MDjafternooner Bob
Burke exits as well. 'BSS AMD/overnight sensation
Alan Fox will handle music until a PD is named.
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oTed Utz named WIBF/Philly VP/GM.
@ Bruce Blevins appointed KMLE/Phoenix GM.
o Gary Moss named WEEP & WDSY-WXRB/Pittsburgh PD.

>4

® Doug Morris elevated to Atlantic Records President/COO.
o Harry Nelson named WODS/Boston PD.
o Dana Jang returns to KSJO/San Jose for the third

time, as MD.

@ Bany Richards and Lawrence Tanter appointed PD of
KGFJ & KUTEAL.A., respectively.
o Cliff Burke becomes WMZQ/Washington PD.

>4

oTim Sullivan appointed KHTZ/LA. GM.
oMike Carta named WIL-AM & FM/St. Louis PD.
o Judy McNutt joins KBPl/Denver as APD.

v

®Lee Abrams joins Kent Burthart in a syndication
consuiting venture.

A

interest group for their opinion before the
contest even ran. The upshot was that we

N
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received no negative calls once the contest
ran — because we also gave away tickets to
use the goggles and snorkel at Wet 'N Wild

* WYTA-AM (formerly WRFA)/Largo (Tampa),
FL switches to Sports/Talk, following an LMA with
purchase pending by Paxon Communications.

» Children’s Satellite Net Dir/Affiliates Tom in Orlando”
Robin becomes OM for WOMX-AM/Orlando, which
NewCity is buying from Nationwide and pians to
convert to children’s programming.
» ExXWSNX/Grand Rapids PD Jim Richards Records

has been named PD at WWST/Knoxville. He re-
places Larry Trotter, who'll concentrate his efforts
on sister Gold outlet U102.

» WBHT/Wilkes-Barre hitches ex-KC101/New
Haven PD Kid Kelly to its PD post. Meanwhile, 'BHT
night sltammer Jammin’ Billy Hammond segues to
similar duties at WWKX/Providence.

* KQXR/Boise PD Bob Lee exits. MD Rochelie
Smith adds PD duties and Biil Carrico becomes
APD.

¢ Keith Edwards becomes PD at Goid WKMQ
{95.3)/Rockford. He previously programmed
WHMS/Champaign, IL.

* NAC WGUF-FM/Naples, FL elevates MD
Mike Bode to PD. Meanwhile, crosstown WCVU
flips from AC to the Arrow.

* Mike Stone will handle interim PD duties at
WDRK/Panama City in the wake of John Schuster-
Stuart’s exit.

¢ Rock KZZPIChico PD/morning dude Scott
Michaels exits. Afternoon driver Brad White be-
comes PD and Bryan Mills, formerly overnighter at
KRFD/Sacramento, cops the morning nod.

* ExXWRHT/New Bem PD Ryan Walker joins
WKSI/Greensboro as APD/morning driver.

* WKSS/Hartford MD/midday maven Kandy
Kilutch segues to APD/afternoon delight at
WDCG/Raleigh

* KDWB/Minneapolis APD/MD Kevin Peterson
becomes WSTR/Atlanta MD.

¢ Classic Rocker WJJO/Madison APD Mike
{Thomas) Voss becomes PD at CHR WIRX/St.
Joseph-Benton Harbor, ML

» Death Row Pres. Hank Caldwell resigns 'n’
relocates to the East Coast.

* LA:based Epic Dir/AC Promo Lynn For-
man’s position has been eliminated. Her duties will
be split between VP/AC/NAC/Jazz Promo Larry
Douglas on the West Coast and NY-based Assoc.
Dir/AC Promo Debbie Cerchione in the East.

e interscope Nat’l promo domo Stevie
“Rocker” Richards exits.

e Mercury Nat'l Dir/Alternative Promo Tim
Hyde resigns to launch his own independent rec-
ord label and promo & mkig. firn. No successor
named, but ex-RCA Alternative promo dude
Thomas Westfall wili take the Mercury Altemative
West Coast promo reins next week, replacing Mark
Chotiner.

¢ Epic Carolinas promo rep Ed Pinka segues
to Columbia as Philly promo rep, replacing the retir-
ing Herb Gordon. Meanwhile, indie Dan Hubbert
joins Columbia for Phoenix promo duties.

¢ Priority’s promo staff e-x-p-a-n-s-i-o-n con-
tinues with ex-Mercury Nat'l Crossover Promo Dir.
Tommy Nappy joining for NY promo duties, Island
Nat'l Crossover Promo Dir. Jack Cyphers coming
over to handle Seattle/Denver, Priority promo asst.
Liz Pokora elevated to covering Califoma from LA,
and WIOQ/Philly MD Maurice DeVoe coming on to
work the City O’ Brotherly Cheesesteaks and sur-
rounding areas.

* WWKX/Providence MD/aftemoon delight
John “The Horse” McMann joins Jive's Nat'l Mix
Show promo dept.
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NEWS

MONDAY, SEPTEMBER 12

1965/ The Beatles release “Yesterday.”

1966/ The Monkees' television show pre-
mieres on NBC-TV

1990/ Stevie Nicks and Christine McVie
announce they'll leave Fleetwood
Mac.

1993/TLC's Lisa “Left Eye” Lopes is
charged with battery on a police of-
ficer when she refuses to surrender
her dnnk following an Atlanta Fal-
cons football game.

Born: Bany White 1944, Neal Peart
(Rush) 1952

1969/ John Lennon debuts the Plastic
Ono Band in Toronto. The musi-
cians include Eric Clapton, Klaus
Voormann, and Alan White.

1985/ Sting begins his first solo tour in
San Diego.

Born: David Clayton-Thomas (Blood,
Sweat & Tears) 1941, Peter Cetera
1944

EDNESDAY, SEPTEMBER 14

1955/ Little Richard records “Tutti Frutti”

1984/ The first MTV Video Awards are
held. Herbie Hancock's “Rockit”
wins Best Video

come parents to daughter Jiya.

THURSDAY, SEPTEMBER 15

1980/ David Bowie makes his Broadway
debut in the title role of “The Ele-
phant Man.”

1991/ Madonna's autographed black 'n’
pink bra from the “Truth Or Dare”
movie fetches $11,000 at a Michigan
auction

FRIDAY, SEPTEMBER 16

1977/ T. Rex leader Marc Bolan is killed
n a car accident near London

1979/ The Sugarhill Gang release “Rap-
per's Delight,” the first mainstream
rap hit

1991/ Guns N’ Roses become the first re-
cording artists to release two al-
bums (“Use Your lllusion I” and “iI")
simultaneously.

1992/U2 frontman Bono invites White
House phone operators to the
band’s show to thank them for tol-
erating his nightly onstage calls to
the President

TUESDAY, SEPTEMBER 13 |

U2, phone home.

Born: B.B. King 1925, Kenney Jones
(Faces, Who) 1948, Earl Klugh
1953, Richard Marx 1963

SATURDAY, SEPTEMBER 17

7931/ RCA introduces the 33" rpm LP.
1967/ The Doors perform “Light My Fire”
on the “Ed Sullivan show." CBS-
TV censors are angered when Jim
Morrison, whod promised hed
change the line “  get much

1993/ James Ingram and wife Debbie be- '

higher," sings it anyway.

1989/ Paula Abdul wins an Emmy Award
for her choreography on “The Tra-
cey Uliman show” Linda Rond-
stadt wins one for her “Canciones
De Mi Padre” special.

71993/Ugly Kid Joe singer Whitfield
Crane pleads “no contest” to dis-
orderly conduct charges. He'd en-
couraged a Columbus, OH crowd to
attack security guards at a show a
month earlier

Born: the late Hank Williams Sr. 1923,
Fee Waybill (Tubes) 1950

SUNDAY, SEPTEMBER 18

1970/ Jimi Hendrix_ 27, is found dead in
his London apartment

1966/ Michael Jackson's “Captain Eo"
3-D film opens at Disneyland

1992/Pearl Jam, Soundgarden, and
Alice In Chains make their movie
debuts when “Singles” opens na-
tionally. Three members of Pearl
Jam portray members of “Citizen
Dick,” a band fronted by actor Matt
Dillon.

Born: Frankie Avalon 1939, Ricky Bell
(New Edition, Bell Biv DeVoe) 1967

— Paul Colbert

KGTR/New Orleans

Radio Equity Partners transfor-
med “Gator” Country KGTR-FM/
New Orleans into NAC KLJZ last
Friday (8/26). Tom Kennedy, GM
for duopoly partners WNOE-AM &
FM, adds the top position at KLJZ
to his duties. The station, which
kicked off the new format with a
two-day jockless Kenny G

marathon, kept its airstaff intact and

Continued from Page 3

Astor President Art Astor told
R&R, “The stations are close co-
channels — only 45 miles apart —
so we’'ll able to simulcast and syn-
chronize the two signals wherein we
won’t be fighting each other. You'll
be able to get us clearly from San
Clemente to Santa Clarita; we'll
probably cover about 85% of [the

Becomes NAC KLJZ

added them to the formatic mix on
Monday.

PD Ted Stecker told R&R, “We
felt NAC was a natural choice be-
cause the format is about to explode
nationally, and it fills a wide-open
hole in this market. Plus it makes
a great duopoly sales match with
WNOE.”

L.A. metro]. Most importantly, the
areas we'll cover extremely well are
hot spots for Country listening —
the Valley, West Los Angeles, and
Santa Monica.”

Astor VP/Programming Craig
Powers, who will serve as PD at
both stations, said engineering
studies have predicted the simulcast
will enable 8 million new sets of
ears to hear KIKF’s programming.

RCA/Nashville

Continued from Page 1

Sr. VP/Marketing for the group and
report to Galante, while Howie will
be VP/Sales, reporting to Goodman.

Howie will be in place within 30
days; Goodman and Galante will
follow when the transition is
complete.

Request Granted

Galante will continue to act as
RCA President until “a successor
has been named and a smooth tran-
sition ensured,” according to a label
press release. Galante reportedly re-
quested a return to Nashville while
negotiating his recently signed five-
year pact with the Bertelsmann
Music Group.

BMG Chairman/CEO Michael
Dornemann commented, “Joe’s de-
cision to return to Nashville is a
sound one. He has laid a solid foun-
dation for RCA Records and will
certainly be successful in expanding
and improving the label’s country
music division. I commend Joe for
his accomplishments and look for-
ward to his continued success.”

Galante said in a prepared state-
ment, “T look forward to focusing
on expanding RCA’s presence in
Nashville and once again making us
the premier country music division.
The past four years, I have retained
my title as President of RCA/Nash-

ville while working toward establish-
ing the contemporary division as a
key player in the industry. I will
move on to Nashville with a feeling
of accomplishment and pride.”

Future Changes

Asked about his plans for RCA/
Nashville, where Thom Schuyler
heads the label and Ric Pepin leads
BNA, Galante told R&R, “A
reorganization plan hasn't yet been
put together for Nashville. During
CMA week [in early October], we’ll
meet with label principals, artists,
and managers to get a sense of the
organization as it exists, and we’ll
build from there. Our goal is to do
the best we can for our artists and
be the best in the country business.
I realize the marketplace has chang-
ed dramatically and there are a lot
more labels in town. But that's OK
— it's the record business.”

Galante noted there was room for
expansion at RCA Records Label
Group/Nashville, though “not for
another country label at this point
in time.”

Galante began his career with
RCA Records in 1971 and transfer-
red to Nashville two years later. By
1977, Galante was Director/Nash-
ville Operations, and in 1982 as-
cended to President of RCA/Nash-
ville, becoming the youngest man
ever to lead a major record com-
pany’s Nashville office.
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Giant

Continued from Page 1

RCA's National Promotion Field
Director, which followed a 10-year
Elektra tenure in which he rose from
a local Miami job in "7 to Sr. Na-
tional Director/Pop Promotion by
87.

Johnson has been Sr. Director/Pop
Promotion since joining Giant in
1990. She started at A&M as a col-
lege rep, then worked at Arista and
PolyGram before joining Epic for
a three-year stint that culminated in
a Director/CHR Promotion title.

e ELL R

Revenues
Continued from Page 1

others on standard broadcast
months. July figures were adjusted
to account for a five-week broadcast
month this year, as opposed to last
July’s four-week period.

This year's 11% January-July rev-
enue growth reflects a national spot
gain of 12% and an 11% local
revenue increase.

m _m’

Astor commented, “‘In a market }ike
Southern California, there’s cenamlyl
room for a couple of Country sta-:

-tions. KZLAs a little more *Urban:
Country, and we’re a little more

folksy — we emphasize the person-
alities and do lot of events. We hope:
there’s enough of a difference that
people will listen to us for what we
are.

e N aricaneeiehistory com

Carlton Johnson

Regarding Sil- |
ver's appointment, |
Giant owner Ir-
ving Azoff stated,
“Giant walks the |
fine line between | 3
small and big rec- |
ord companies,
and we wanted a
CFO who can
help us maintain
that balance. Lar-
ry has a great understanding of the
record business and will make a
great contribution to Giant.”

Silver

Silver started his music career at
Elektra in 1981 and assumed the job
of Comptroller in 1990. He went to
Virgin that year as VP Finance/
Comptroller and returned to Elektra
in "92.
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KSFO

Continued from Page 3

sports. Instead of tapping into KGO's
sizable news department, KSFO will
run ABC Direction net newscasts at

the top of each hour, supplemented
by local news, weather, and traffic
from Shadow Broadcast.

- Monthly Revenae

Cuntinied from Page 1

sued two years ago, May's share
was 9.8%.

May also helps make the sec-
ol quarter — comprisad of Apil,
May, and June — radio's |
| strongest of the year, accounting
dere - 2708 < of " HIE L iree |
enuves. -The first guarter is radio's
lightest penod, with 20.5%.

The analysis also notes thal the
dropelf in revenues from Docem.
Ber to-January improved to 31%
ovar [he last five vears, compared
t0°33% in the fiveyear period en-
ding June 1932

~ —George Nadel Rivin, CPA
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