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DUOPOLIES

FORMAT-BY-FORMAT
FOCUS ON DUOPOLY

This week, R&R'’s editors turn

their collective spotlight on |

duopolies, focusing on everything
from industrywide trends to the
format-specific:

» CHR:
Managing your time

» UC:

First-year updates
» AC:

Building team spirit
» ROCK: |

Former rivals combine %

» ALTERNATIVE: |
Balancing sales, promotions

> COUNTRY: |

FM combos examined ,
» N/T: |
Denver's TalkTalk outlets
» NAC:
Attractive demos available
Pages 80-95 ‘
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IN THE NEWS... il

® Andre Gardner named
PD at WXRK/New York

® Andy Allen new
ADA President

® Steve Hegwood now OM
for Detroit FM combo

Page 3

® SW Networks intros
programming slate

©® Pat McMahon named !
PD for WUSA/Tampa |
Page 24 ’

NEWSSTAND PRICE $6.00 B

THE INDUSTRY’S NEWSPAPER

Management Survey Shows
Radio’s Growing Strength

Radio Biz Holds Its Own

In Congressional Session
@ Industry gained with leasing bill; dodged
bullets from GATT, ad tax, alcohol legislation

Congress unofficially adjourned its 103rd session Saturday
(10/8). The session was notable — from a broadcaster’s point
of view — because the industry was able to dodge a number of
threats to its fiscal health. Here’s a look at how Congress acted
— or didn’t act — on broadcast-related issues -his session.

o FCC User Fees: The House passed legislation Friday that
authorizes a $185.8 million fiscal 1995 budget for the FCC.

Although FCC user fees were just signed into law last year,
they will rise to $116.4 million under the new funding plan.
NAB got little help when it tried to fight the feas last year and,
although it expressed support for adequate FCC funding, it has
said the fee hike is unfair.

o GATT: Broadcasters 2scaped unscathed w'ien the Clinton
administration dropped a $4.8 billion spectrum royalty tax from
its GATT funding package. Congress is expected to return after
Thanksgiving to vote on GATT, which would also help protect
music from piracy.

¢ Telecommunications Bill: Time ran out on this legisla-
tion, which would have increased obscenity finzs from $10,000
to $100,000 but could have resulted in a relaxation of owner-
ship rules. Senate Commence Committee Chairman Sen. Ernest
Hollings (D-SC) declared the bill dead in late September, say-
ing he couldn’t overcome opposition from regional Bell tele-
| phone companies and Sen. Robert Dole (R-KS).

CONGRESS/See Pags 10

Rﬁl: stations employed 14%
re salespeople in 1994,
displaying yet another symbol of
the industry’s resurgent strength,
according toR&R’s annual Man-
agement/Sales survey of stations
in Arbitron-rated markets.

The typical sales staff has 8.9
people this year, which is 29%
greater than two years ago. Natu-
rally, stations in the Top 10 mar-
kets have the largest staffs — 9.9

AR ATIAYM SALES

[([SURVEY "9 4
Complete Survey: Pages 18-22

persons on average — but thanks
to the explosive growth of
duopoly operations in markets 11-
100, operations there have nearly
as many salespeople as in the
majors.

SURVEY/See Page 74

Novia Named R&R

Veteran Southeast ra- 8
dio executive Tony
Novia has been named
R&R CHR/Top 40 Edi-
tor. He succeeds Joel }
Denver, who resigned
last month after 14 years
with the company.

“I've been a fan of
Tony since his early suc-
cesses,” remarked R&R

i at R&R:to assemble the
finest team of people that
have the passion and
drive for providing the
radio and record indus-
tries with the information
they need to succeed.
With Tony’s input, R&R
will continue to strive to
be 100% user-friendly

Chief Operating Officer = and provide the very best
Erica Farber. “Asone of today’s ~ product and customer service.”
premier CHR programmers, Tony NOVIA/See Page 74

NAB
SPECIAL

Stern Returns!
ultimarket, multimedia morning maven
Howard Stermn makes an exclusive retum

appearance in R&R's pages this week. He tells

of the agony over his ongoing indecency batties
with the FCC, offers his own view of “family val-
ues,” and even has a few words for sales man-

{ agers (see Page 56). Also in this week’s jam-

packed NAB Radio Show issue:

« A one-on-one with FCC Chaiman Reed

Hundt (Page 12)
+10 Questions with NAB Radio Board

Chairman Doug Williams (Page 14)

« An on-site visit to Toronto, where Canada

is testing L-Band digital radio (Page 60).

|
' Alpert, Moss

'Revive Almo

t I Boutique fabel signs
P&D deal with Geffen

A&M founders Herb Alpert
| and Jerry Moss have returned to
the record business with Almo
Sounds, a boutique label to be
distributed through Geffen in
North America. They left A&M
last year and have been working
out of the Los Angeles offices of
their Rondor Music Interna-
tional publishing company.
Almo Chairman/President
Moss stated, “We have a success-
ful publishing company, but I like
making records and I love work-
ing with musicians. It's a great
time to start a new record com-

Twice

pany, which is one of the few busi-
nesses in the corporate world
where an individual can make a
difference in the lives of so many
people.”
Long-Term Setup

Trace this deal to the 30-year

friendships Moss and Vice-Chair-

ALMO/See Page 74

erle Haggard (c) unfurls a list of people to
thank after being inducted into the Country
Music Hall of Fame during this year's CMA
Awards telecast as (I-r) Steve Wariner, Lee Parnell,

and Diamond Rio’s Brian Prout and Dana Williams
look on.

New NY Numbers
Issued, But Indy
Gets Recalled

Arbitron wasted no time cor-
recting its Summer "94 New York
numbers last week, but problems
from the spring report — though
outside Arbitron’s control — are
still cropping up.

The flawed New York num-
bers, which temporarily lifted Hot
AC WPLJ into first place, were
caused when *“a one-time tran-
sient event caused our computer
to read a single 7am-8am listen-
ing record multiple times when
tallying estimates for WPLJ,” ac-
cording to a statement by Arbitron
VP/Operations & Research
David Lapovsky.

Arbitron burned the midnight
oil and fixed the problem —
which was discovered in a
prerelease download to client sta-
tions — before the report’s offi-
cial release in book and computer
form. (Correct NY numbers ap-
pear on Page 69.) It stood by the
embedded Nassau-Suffolk num-

NUMBERS/See Page 74



Hell Freezes Over
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An All-New Studio Recording
The First Track and Single
From The Album HELL FREEZES OVER
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Gardner Named PD
At Classic Rock
WXRK/New York

] WXRK/New
York Asst. PD/
MD AndreGard-
ner has been
M promoted to PD
of the Infinity
Classic Rocker.
WYSP/Phila-
delphia OM
Tim Sabean
had been pro-

Gard
ner gramming both
WYSP and WXRK for the last
two years.

VP/GM Tom Chiusano said,
*“I've completed one of the most
exhaustive PD searches ever ...
and it turned out the right person
was down the hall the whole
time.”

Gardner commented, *To say
that I'm thrilled beyond belief is
an understatement. | welcome the

GARDNER/See Page 10

Allen President
At Alternative
Distrib. Alliance

|  Former Is-
land Records
Sr. VP/GM An-
dy Allen has of-
ficially been
named President
of Alternative
DistributionAl-
liance by ADA’s
board of direc-
tors.

ADA board
member/Warner Music Group
Exec. VP Jerome Gold stated,
*“We're pleased to have an execu-

ALLEN/See Page 76

Allen

Hegwood Gets OM
Duties At WJLB,
WMXD/Detroit

WILB-FM/
Detroit PD
Steve Heg-
wood has been
given additional
responsibilities
as OM of WILB-
FM and Secret
Communica-

HEGWOOD/See Page 10

Rosen Has The ‘Spirit Of Life’

ing Azoff.

BB King was on hand when the City of Hope National Medical
Center's Spirit of Life award was bestowed vpon Ticketmaster
PresidentiCEQ Fred Rosen at the recent Music & Entertainment
Industry Chapter (MEIC) dinner. What's mcre, the 1994 Fred
Rosen Tribute Campaign raised more than $3 million for the City
of Hope. Celebrating at L.A's Universal CityWalk are (I-r} Warner
Music Group Chairman/CEO Robert Morgado, music industry
veteranlevent emcee Joe Smith, MCA Music Entertainment
Group Chairman Al Teller, City of Hope President/CEO Dr. San-
ford Shapero, King, Rosen, City of Hope Chairman Richard
Ziman, MCA Sr. VPIMEIC President Bruce Resnikoff, MCA Ex-
ec. VPIMEIC Chairman Zach Horowitz, and Giant Chairman Irv-

Little Room At Radio’s Inn
During Political Season

With the 1994 general elections
less than a month away, broad-
casters have faced the difficult
choice of whether to accept ad-
vertising from candidates in lo-
cal and state political races.

FCC rules dictate that broad-
casters have no responsibility to
air spots from local or state can-
didates, although they must run
federal candidates’ ads. If they do
sell, they must follow a compli-
cated set of rules and offer candi-
dates the lowest unit rate.

Lost Revenues
Most broadcasters who don't
sell say they have a business to
run and can't afford to sell a lot
of airtime at the lowest unit rate.
WLEE-AM/Richmond GM
Tony Booth told R&R, “It is re-

ally a very complicated situatior,
but he who has the gold makes
the rules ... and the politicians
have the gold.”

WMAL [Washington is one of
the few DC-area stations accept-
ing advertising from politicians in
local races, and GM/Sales
Zemira Jones said the price of
doing so is steep. He estimated his
station lost some $100,000 in
regular advertising to accommo-
date candidates’ ads during tke
primary season alone.

Jones szid the FCC’s rules “re-
ally don’t make sense,” but ex-
plained that WMAL is willing to
lose money because the station is
committec. to its audience. “Those
expenses are worth letting our lis-

POLITICAL ADS/See Page 76

FCC Credits Radio, TV On
Female, Minority Policies

FCC policies are helping
women and minorities get jobs
and climb the ladder in the broad-
casting industry, according to a
Commission report sent to Con-
gress last week. But the agency
also noted that it needs to continue
monitoring broadcasters to ensure
that those gains continue.

The report, based on data is-
sued earlier this summer (R&R
8/5). includes employment statis-
tics from 1986 to 1993.

The Commission singled out
the broadcast industry for its
progress in employing women
and minorities, noting that it sur-
passed the 1.1% and 2.1% growth

rates, respectively, of female and
minority employment in the na-
tional workplace overall.

According to the repon, the
FCC plars to look into these ar-
eas in the near future:

o The relevance of market size,
staff size. and parttime emplcy-
ees with respect to the
Commission’s broadcast EEO
policies

e How to encourage joint re-
cruitmen: efforts

¢ Whether the Commission’s
broadcas: filing requirements are
unduly burdensome and, if so,
whether they can be streamlined

EEQ/See Page 76
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1994 DEALS TO DATE

Dollars To Date: $1,818,841,728
(Last Year: $1,849,025,673)

This Week's Action: $8,078,372
(Last Year: $121,236,000)

©® WALL-FM/Louisville
$1.7 million

Dz2zal Of Tnz YWaak

RTNDA Fights Media Ban

Judge Lance Ito wants to ban electronic media
from the O.J. Simpson murder trial. But the
RTNDA is rallying to prevent the move.

See Page 6

Stations Traded This Year: 1008
(Last Year: 1056)

Stations Traded This Week: 26
(Last Year: 19)

Neon Communications completes the sale
of its Louisville combo in separate transac-
tions: WFIA-AM to Regent Broadcasting and
WOLL-FM to the Owen Company for a grand
total of $2.2 million.

FCC Approves WOWO Sale

B More than 200 letters from local residents failed
to convince the FCC to block the sale of WOWO-

AM & FM/Ft. Wayne.

DEAL DETAILS BEGIN ON PAGE 6

See Page 8

Station Trading Slowdown: Trend or Lull?

The heavy volume of station trading, which had been present
for two years after the FCC’s duopoly rule took effect, appears
to have fallen off in the past few weeks. Is it a trend, or a brief

lull?

“There’s still as much talk going
on as has always. It’s just that less is
getting done,” said broker Michael
Bergner of Bergner & Co.

He noted that buyers and sellers
now have different market expecta-
tions. “It’s the sellers who are going

to have to get their expectations in
order.”

One recent phenomenon men-
tioned by both Bergner and Dick
Foreman of Richard A. Foreman
Associates was the beginning of sales
of intact duopolies by some of the
early duopoly buyers.

Foreman agreed that trading has
slowed somewhat, but said there’s
still plenty of buying interest: “The
uptick in interest rates in the last two
weeks is of some definite concern.”
He suggested that rising rates may
encourage some people to get their
deals done before they go even
higher.

Funds Up For Grabs

Brokers say there’s plenty of
money available for radio purchases

Continued on Page 10

CITICy/TERS

FORMERLY GREAT AMERICAN COMMUNICATIONS COMPANY

ONF EAST FOURTH STREFT, SUITE 600 CINCINNATI, OH10 - 45202-3713

A RENEWED

COMMITMENT

To GROWTH

513.562.8000

RADIO BUSINESS

Subcommittee Chair Up For Grabs

sunset without acting on a performance rights

R ep. William Hughes (D-NJ) will ride off into the

bill this year.
As chairman r" .

of the Judiciary '
Subcommittee %
on Intellectual g
Property, Hughes
was expected to | '
act on legisla-
tion that may
have granted per- |
formance rights
protection (and
possibly royalty

Rep.
payments) to per- William Hughes
formers and record companies for
music transmitted by digital
means.

The NAB has vowed to oppose
any bill that does not exempt
broadcasters and allow DAB the
same music rights requirements
as current analog broadcasts.

Most broadcasters will not be
sad to see Hughes go. “He hated
broadcasters,” said one radio sta-
tion owner who asked not to be
identified.

Since Hughes, 61, is retiring
after 20 years in Congress, the
guessing game has begun: Who
will be the next chaiman of the
Intellectual Property Subcommit-
tee, and will a performance rights
bill be on that person’s agenda?

The Short List

Most insiders
had thought the
next chairman
would be Rep.
Mike Synar (D-
OK), until he
sent shock
waves through
Capitot Hill
when he lost his
recent primary.
Congressional .
staffers quizzed ReP- Mike Synar
by R&R offered three more
names: Reps. Bamey Frank (D-
MA), Dan Glickman (D-KS), and
Howard Berman (D-CA).

* Subcommit-
tee member
Frank, 54, repre-
sents Massa-
chusetts’s 4th
District and is
serving his
seventh term.
The Bayonne, NJ
native graduated

from Harvard Un-
iversity  Law Rep.
School in 1977. Barney Frank

Continued on Page 10

At NAB Radio Show in LA.
Contact at Westin Bonaventure
or call for appointment.

BARRY
SKIDELSKY

Attorney at Law

655 Madison Ave.,, 19th Floor
New York, NY 10021
(212) 832-4800

The Industry’s Lawyer,




We Build Franchises

With great broadcasters like...

Joe Mathias

“We rely on Stratford to help us
build our duopolies into dominant
franchises. Their techniques for
research and strategic planning
have given us a true competitive
advantage. Branding works.”

Joe Mathias

General Partner, Benchmark Communications

Joe Mathias relies on Stratford Research to help build his stations into branded
franchises. He uses Stratford because we're the only firm that can provide the
Fortune 500 research and brand marketing techniques that were previously
reserved for the world's top consumer marketers. That's the same reason why the
NAB asked Stratford to write The Franchise, the industry's definitive book on
building radio brands.

Stratford's branding discipline represents a true source of competitive advantage
for radio stations. That's why Joe Mathias wants it in his arsenal. He looks to

Stratford for strategic research, music testing, focus groups and brand marketing.

For more information, call John Dickey at 404-688-1166.

STRATFORD RESEARCH

The Leader In Media Branding

CNN Center, Atlanta GA




6 ¢ R&R October 14, 1994

RADIO BUSINESS

RTNDA Seeks To Allow Media At Trial

he RTNDA is urging Judge Lance Ito not
to ban electronic media from his courtroom
when the O.J. Simpson murder trial be-
gins. Ito has become frustrated with the media
—and one Los Angeles TV station in particular

—for their news coverage leading up to the trial.

“We certainly understand Judge Ito's frustration at his
inability to control news coverage,” said RTNDA President
David Bartlett. “But deciding what the news media will re-
port and determining its accuracy is not a judge’s role in a

Hundreds of TV and radio stations are already report-
ing from the Los Angeles County Criminal Courts Building,
the scene of the pretrial hearings.

“Pulling the plug on cameras in the courtroom will not
stop the media from covering the Simpson trial,” Bartlett said.
“It will serve only to prevent the American people from see-
ing for themselves what goes on in the trial. it will only en-
courage the kind of inaccurate and irresponsible reporting
that Judge Ito rightly deplores.”

Ito is expected to make his decision on November 7.

FCC Fines Another EEO Violator

he FCC slapped WMYG-FM/Braddock,

PA —which has since changed its calls to
WRRK — with a $6000 EEO fine when it
renewed the station’s license on September 30.
The penalty comes in the wake of a rush of fines doled

out in recent years by the FCC as it elevates the importance
of minority job recruitment in broadcasting. WMYG was fined

for not recruiting enough minorities and for not keeping ad-
equate records of minorities who were recruited.

WMYG GM Gregg Frischling was unavailable for

free society.”

comment at R&R's press deadline.

\

TRANSACTIONS AT A GLANCE

TRANSACTIONS

Neon Sells WQLL-FM/Louisville
To Owen Company For $1.7 Million

W Bountiful Broadcasting grabs Salt Lake City FM for $1.1 million

Deal Of The Week

WQLL-FM/Louisville

PRICE: $1.7 million

TERMS: Asset sale for cash or
$170,000 cash and a promissory note
for the balance

BUYER: Owen Company Inc., owned
by George Owen Jr. of Louisville.
Phone: (502) 426-6936

SELLER: Neon Communications Inc.,
headed by President Jim Kincer. It's
selling WFIA-AMiLouisville (see deal,
Page 8). Phone: (502) 583-5151
FREQUENCY: 103.9 MHz

POWER: 1350 watts at 490 feet
FORMAT: Gold

WARI-AM & WIZB-FM/
Abbeville

PRICE: No cash consideration
TERMS: Duopoly deal; asset sale
BUYER: Genesis Radio Company iInc.,
owned by Jerald and Judy Katz of Co-
lumbus, GA and Buford Hunt of Mid-

land, GA. They are buying WGZS (AM
CP)yDothan, AL. Phone: (706) 569-7365
SELLER: Abbeville Wireless Corp.,
headed by President John Thacker.
Phone: (912) 995-4467

FREQUENCY: 1480 kHz; 94.3 MHz
POWER: 1kw; 3kw at 385 feet
FORMAT: These stations are dark.
COMMENT: The CP site for WGZS,
which the buyer is in the process of
purchasing, is no longer available.
Genesis proposes to relocate the an-
tenna site and co-locate it with a new
WIZB antenna, putting them in the
same market area. This creates an
overlap between the two AM stations,

WKXN-FM/Greenville

PRICE: $287,500

TERMS: Asset sale for cash
BUYER: Autaugaville Radio Inc., own-
ed by Arjan Daryanani of Montgomery,
AL, Vinita Advani of Sumter, SC; and
Roscoe Miller of Montgomery. Phone:
(205) 263-7372

SELLER: WKXN Inc., headed by Presi-
dent Thomas Golden. He and WKXN
Inc. Secretary Millard Qakley own
WGYV-AM/Greenville. Oakley also
owns two other stations. Phone: (205)
3826555

FREQUENCY: 95.9 MHz
POWER: 4kw at 296 feet
FORMAT: CHR

Arizona

KKER-FM/Casa Grande
PRICE: $900,000

TERMS: Asset sale for $300,000 cash
and two promissory notes totaling
$600,000

BUYER: McDaniel Callaham L.L.C.,
owned by James McDaniel of Leba-
non, OR and C. David Callaham of Leb-
anon. McDaniel owns two other
stations. Phone: (503) 451-5588
SELLER: Arizona Radio Players inc.,
headed by President Robert Finkels-
tein. He owns KFAS-AM/Casa Grande
and has interests in one radio and one
TV station. Phone: (310) 5514093
FREQUENCY: 1055 MHz

POWER: 1.9kw at 362 feet

FORMAT: Country

BROKER: Miller & Associates

California

KKHI (FM CPYGreenfield

(Monterey-Salinas)
PRICE: $925,000

for 39.6%

©® WFIA-AM/Louisville $500,000

© WARI-AM & WIZB-FM/Abbeville, AL No cash consideration

© WKXN-FM/Greenville, AL $287,500

©® KKER-FM/Casa Grande, AZ $900,000

® KKHI (FM CPVGreenfield (Monterey-Salinas), CA $925,000

© KJET-FM/Kingsburg, CA $610,000

® KRLC-AM & KMOK-FM/Lewiston-Moscow, ID $157,672 maximum

® KIKR (FM CPyYAsbury (Dubuque), IA $150,003 for 55%
® KMCH-FM/Manchester, IA $1327 for 48%

® WFLW.AM & WKYM-FM/Monticello, KY $230,000

© WMTE-FM/Manistee (Traverse City), Ml $80,000

© KWND (FM CPySpringfield, MO No cash consideration
® WSMY-AM & WPTM-FM/Weldon-Roanoke Rapids, NC $1.05 million
© WMIM-AM/Mt. Carmel, PA $5000

©® WKSC-AM/Kershaw, SC $5070 for 84.5%

© KRBG-FM/Canadian, TX $100,000

© KZHT-FM/Provo (Salt Lake City-Ogden), UT $1.1 million
® WCST-AM & FM/Berkeley Springs, WV $185,000

© WTUS-FM/Mannington, WV $90,000

© KKNG (FM CP)Laramie, WY $1800 for 49%

TERMS: Duopoly deal; asset sale
BUYER: Norte Broadcasting Inc.,
headed by President Estelle Gonzalez-
Walgreen. It's a wholly owned subsid-
iary of EXCL Communications Inc.,
wtich owns KSUR-AM & KBRG-FM/
Soledad-Freemont (Monterey-Salinas)
and one other station. Phone: (408)
27441170

SELLER: Mt. Wilson FM Broadcasters
Inc., headed by President Saul Levi-
nas. It owns six other stations and
is buying two more. Phone: (310)
478-5540

FREQUENCY: 995 MHz

POWER: 50kw at 492 feet

BROKER: Ray Stanfield & Associates

KJET-FM/Kingsburg

PRICE: $610,000

TERMS: Asset sale

BUYER: Educational Media Founda-
tion, a nonprofit organization headed
by President Richard Jenkins. It owns
four other stations and is buying one
other.

SELLER: KJET Inc., a wholly owned
subsidiary of the buyer
FREQUENCY: 106.3 MHz

POWER: 3926 watts at 397 feet
FORMAT: Contemporary Christian

Continued on Page 8

New Yorks #1 Hit Music Station: Z100

Alan Goodman, GM
Steve Kingston, Director of Operations and Programming
Alan Burns and Associates, Consultants

Custom Strategies W Format Expertise W Personal Attention W Results

[ |
IRURNS

&y Associates.
(703) 648-0000

America’s most recommended AC and CHR consultants




Booth American Company
and Broadcast Alchemy, L.P.
have formed
Secret Communications, L.P.
a Company Valued in Excess of
$160,000,000
serving
Detroit, Cleveland
Denver, Sacramento
Pittsburgh, Indianapolis
— * —

Group W Radio, Inc.
has completed the sale of
KFBK-AM/KGBY-FM

Sacramento, CA
Jor
$48,000,000
to

Chancellor Communications
Corporation

— o —

Duchossois Communications
has agreed 1o transfer the assets of
WHFS-FM
Annapolis/Baltimore, MD
& Washington, DC
for
$15,625,000
to

Liberty Broadcasting, Inc.

— o —

Shamrock Broadcasting, Inc.
has completed the sale of
KXRX-FM
Seattle, WA
Jor
$11,950,000
to

Alliance Broadcasting Company

—_———

Great American
Television and Radio Company, Inc.
has completed the sale of
WLZR-AM/FM
Milwaukee, WI
Jor
$7,000,000
to
Saga Communications, Inc.

— g —

United Broadcasting Company
has agreed to transfer the assets of
WIMO-AM/FM
Cleveland, OH
Jor
$4,445,000
to
Zebra Communications

— —

Beasley Broadcast Group
has agreed 1o transfer the assets of
KQLD-FM
New Orleans, LA
Jor
$3,350,000
to
NewMarket Media Corporation

Star

Media
Group, Inc.

$631,560,000...

American Media, Inc.
has agreed 1o transfer assets totalling
$150,000,000
to
MBD Broadcasting
& Chancellor Communications

o o
Group W Radio, Inc.
has agreed 1o exchange the assets of

TK Communications
has agreed to transfer the assets of
KLUV-FM
for
$51,000,000
lo
Infinity Broadcasting Corporation

— oy —

Fuller-Jeffrey Broadcasting Company

WCPT-AM/WCXR-FM has completed the sale of
Washington, DC KRXQ-FM
plus cash Sacramento, CA
with for
Viacom Broadcasting, Inc. $16,000,000
for to
KIKK-AM/FM Great American
Houston, TX Television and Radio Company
valued at — oy
348,900,000 Intercontinental Radio, Inc.
—_—k has agreed to transfer the assets of
Barnstable Broadcasting Company KSOL-FM
has completed the sale of San Fra})dsco, CA
WGNA-AM/FM or
Albany, NY $13,500,000
for to
$13,500,000 KSOL, L.P.
to —_— —
Liberty Broadcasting, Inc. United Broadcasting
e i has agreed 1o transfer the assets of
Beasley Broadcast Group WERQ-AM/FM
has completed the sale of Baltm}ore, MD
WYSY-FM for
Chicago, IL $9,000,000
for to
$9,000,000 Radio One, Inc.
to R S
ot £ United Broadcasting Company
—_—k— has announced the sale of
United Broadcasting Company KALI-AM
has agreed to transfer the assets of San G}brld, CA
WKDM-AM for
New York, NY $5,750,000
for to
$6,940,000 Way Broadcasting, Inc.
to — o —
‘Way Broadcasting, Inc. F Holdin HAM B
— oy S— has completed the sale of
Entercom WGLD-AM/WWWB-FM
has completed the sale of Gmmbom/;ﬂghpolnt, NC
KOQL-FM for
Oklahoma City, OK $3,500,000
for to
$3,500,000 HMW Communications, Inc.
to e e
NewMarket Media Corporation Cl C c e, Bc.
— oy w— has completed the sale of
Midcontinent Broadcasting Company KQAM-AM/KEYN-FM
has completed the sale of Wichita, KS
KFH-AM/KXLK-FM Jor
Wichita, KS $2,000,000
for to
$2,250,000 Radio Management, Inc.
to e i
gLt Inc. Major Broadcasting Company
S— e has agreed to transfer the assets of
Radio Associates of Michigan, Inc. W\.VBZ-FM
has agreed to transfer the assets of Chicago, IL
WBCT-FM to
Grand Rapids, M1 Evergreen Media Corporation
Jor
9.2 x Defined 1994 Trailing Cash Flow rn - *
o Radio's Full Service

Wood Radio Ltd. Partnership

Financial Specialists ' ™

5080 Spectrum Drive, Suite 609 East - Dallas, TX 75248 - (214) 458-9300
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WOWO Sale Cleared By FCC

e FCC has approved the sale of WOWO-

AM & FM/Ft. Wayneto Inner City Broad-

casting over hundreds of objections. But

opponents were told they could object again

when Inner City files to reduce the clear channel
AM’s signal.

Inner City has made no secret of the fact that it is buy-

ing the Indiana combo from Price Communications (AMEX:

PR) for $2.3 million so it can modify the AM’s 50kw nighttime

signal to allow for 24-hour operation of its WLIB-AM/New
York, currently a daytimer.

Inner City already has a deal to sell WOWO-AM to
Pathfinder Communications for $1.6 million once the sig-
nal change is made. The FCC noted that many of the 200-
plus letters objecting to Inner City's WOWO purchase cited
the planned power change.

“The objectors generally contend that any decrease in
WOWO-AM's power will be detrimental to both Ft. Wayne
and the station's service area,” the Commission said, add-
ing that no application for the engineering change has been
filed. “These issues may be reasserted when an application
to modify the tacilities of WOWO-AM is submitted.” The FCC
also rejected objections based on WLIB's “allegedly racist
programming” and on Inner City’s out-of-state ownership.

Aithough the WOWO sale has been approved, no clos-
ing date has been set.

‘DAB Day’ Celebration Planned

everal European countries are trying to co-

ordinate plans for a September 1995

“DAB Day” to introduce the public to Eu-
reka-147 DAB broadcasts. However, several ob-
stacles remain.

Only one or two consumer electronics maunfacturers
are likely to be able to have DAB receivers ready for con-
sumer sales in such a short time.

But a bigger problem is continuing disagreement over
where to locate terrestrial DAB. Great Britain wants a band
at 60 MHz, while many other countries want either 220

MHz or available space in the FM band.

TRANSACTIONS

Continued from Page 6

KRLC-AM & KMOK-FMm/

Lewiston-Moscow

PRICE: $157,672 maximum for 39.6%
TERMS: Stock sale for $20,000 cash
and monthly payments of $3125. This
is an intrafamily deal, and the price of
the station will be somewhere be-
tween zero and $157,672, depending
on how long the seller lives.
BUYER: Robert Prasil Jr. et al, in-

creasing their stock interest in the Ida-
Vend Company from 38.64% to
78.24%. Phone: (208) 7431551
SELLER: Robert and Dorothy Prasil
Trust, decreasing its stock interest in
the Ida-Vend Company from 61.3% to
21.7%. Phone: (208) 7431551
FREQUENCY: 1350 kHz 106.9 MHz
POWER: 5kw day/1kw night; 100kw at
300 feet

FORMAT: Country; CHR

KIKR (FM CPyAsbury
(Dubuque)
PRICE: $150,003 for 55%

TERMS: Duopoly deal, two-step stock
transter. In the first step, Dale Ganske
is selling 49.75% for $30,000 cash and
aone-year, $104,288 promissory note
at0% interest. In the second step, he
is selling an additional 5.25% for
$15,715.

BUYER: Janice and Phillip Fisher,
each buying a 25% stock interest,
and Joanne Ganske, buying a 5%
stock interest in KIKR Inc. Phone
(608) 831-8708.

SELLER: Dale Ganske, reducing his
100% stock interest in KIKR Inc. to
45%. He owns KGRR (FM CP)Ep-
worth, IA, one other station, and he
has an interest in 17 other stations.
Phone: (319) 582.5581

Merchants Bank MARINE MIDLAND BANK BANKERS TRUST Conpany Nations
Bank Republic National Bank WACHOVIA MANUFACTURERS HANOVER The

Carnegic
BANKONE

Fgmoy 1
SunTru

Merchant:

Do You

KNow WHERE
To Look For

BROADCAST REFINANCING,
EqQuity For ACQUISITIONS,

AND

DEBT RESTRUCTURING?

BANKONE

Company Kepupiic vauonas

BADKR SWISY |.r. MU DANULATS 1 0e tvations Bank

Carnegie Bank First State Bank Security Bank Chase Manhattan Bank

FREQUENCY: 103.3 MHz
POWER: 25kw at 328 feet

KMCH-FM/Manchester
PRICE: $1327 for 48%

TERMS: Stock sale for cash
BUYER: Anthony and James Coloff,
purchasing a 48% stock interest in
Backbone Communications Com-
pany. Anthony Coloff and the seller
own one other station. Phone: (319)
927-6249

SELLER: Susan Coloff, decreasing
her stock in Backbone Communica-
tions from 100% to 52%. She owns
one other station with James Coloff.
Phone: (515) 582-3121

FREQUENCY: 94.7 MHz

POWER: 6kw at 238 feet

FORMAT: AC

Kentucky

WFIA-AM/Louisville

PRICE: $500,000

TERMS: Duopoly deal; asset sale for
one share of the buyers’ stock for each
$12.50 of the purchase price
BUYER: Regent Broadcasting of Lou-
isville Inc., headed by COB J. David
Grissom. It owns WDJX-AM & FM/
Louisville; WHKW-FM/Corydon, IN;
and seven other stations. One stock-
holder of Regent has an interest in a
TV station. Phone: (606) 292-0030
SELLER: Neon Communications (see
Deal Of The Week)

FREQUENCY: 900 kHz

POWER: 1kw dayM60 watts night
FORMAT: Religious

WFLW-AM & WKYM-FM/

Monticello

PRICE: $230,000

TERMS: Asset sale for $10,000 cash
and a 16-year, $220,000 promissory
note at 8% interest

BUYER: Stephen Staples Jr. of Mon-
ticello. Phone: (606) 348-6738
SELLER: Stephen Staples Sr. of Mon-
ticello. Phone: (606) 348-8427
FREQUENCY: 1360 kHz 90.3 MHz
POWER: 1kw day/20 watts night; 1750
watts at 617 feet

FORMAT: Country; CHR

WMTE-FM/Manistee
(Traverse City)

PRICE: $80,000

TERMS: Asset sale

BUYER: Xavier University, headed by
trustees’ COB J. Kenneth Blackwell.
It owns five stations and is buying one
other. Phone: (513) 745-3738
SELLER: Manistee Broadcasting
Corp.,, headed by President Paul
Bosschem. It has recently sold
WMTE-FM/Manistee (R&R 9/30).
Phone: (616) 723-3906.
FREQUENCY: 97.7 MHz

POWER: 3kw at 200 feet

FORMAT: AC

Continued on Page 10

BRENNER SECURITIES

CORPORATION

Full Service Investment Banking
to the Communications Industry

BaNkONe Lloyds Bank Stare Streer Bank Swiss Bank Corporation Trust
Company Republic National Bank Swiss J-P Morgan BARCLAYS The Nations Bank
SunTru: :
BANKONE We Do.

Security CALL (404) 499-8090.
Bank Swi

J.B. Morgan _ _
Security Bank Chase Swiss JP. Morgan BARCLAYS The Nations ﬁ’aq

For further information about our full range of
investment banking services, please contact:

Chesley Maddox-Dorsey
Senior Vice President
(212) 839-7333

Two WORLD TRADE CENTER
38TH FLOOR
NEW YORK, NY 10048

Carnegie Bank First State Bank Security Bank Chase Manhattan Bank
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TRANSACTIONS

Continued from Page 8

KWND (FM CPySpringfield
PRICE: No cash consideration
TERMS: Asset sale

BUYER: Park Crest Media Ministries
Inc., a nonprofit organization headed
by President George Crawford of
Springfield. Phone: (417) 883-4966
SELLER: Clear Light Communica-
tions Inc., headed by President Dar-
ryl Ankarlo. He has an interest in one
station.

FREQUENCY: 88.3 MHz

POWER: 12kw at 328 feet

North Carolina

WSMY-AM & WPTM-FM/

Weldon-Roanoke Rapids
PRICE: $1.05 million

TERMS: Asset sale for $400,000 cash
and a 13-year, $650,000 promissory
note at 8% interest

BUYER: MainQuad Communications
Inc., owned by Daniel Berman and
William McCutcheon. Phone: (212)
5290432

SELLER: Moran Communications
Inc., headed by President Timothy
Moran. Phone: (919) 536-3115
FREQUENCY: 1400 kHz 102.3 MHz
POWER: 1kw; 54kw at 34 feet
FORMAT: Urban; Country

BROKER: Whittle Agency

Pennsylvania

WMIM-AM/Mt. Carmel

PRICE: $5000

TERMS: Asset sale for cash
BUYER: William Erdman of York Ha-
ven, PA. Phone: (717) 938-8560

I 1
NI SHAN
Tl .ux KNER 68

L. :oas M

POWER 99¢m

GEo

WIBC]

1070- JIM STERED

S

RADIO BUSINESS

SELLER: North Penn Broadcasting
Inc., headed by President Harold Ful-
mer Il. It owns 10 other stations.
Phone: (215) 435-5913

FREQUENCY: 1590 kHz

POWER: 1kw day/17 watts night
FORMAT: This station is dark.

WKSC-AM/Kershaw

PRICE: $5070 for 84.5%

TERMS: Stock sale

BUYER: Johnny Shack, increasing his
stock interest in Kershaw Broadcast-
ing Corp. Inc. from 13% to 97.5%.
Phone: (803) 475-2051

SELLER: Reba Tatum et al., selling
their collective 84.5% stock interest
in Kershaw Broadcasting Corp. Inc.
Phone: (803) 475-8585
FREQUENCY: 1300 kHz

POWER: 500-watt daytimer
FORMAT: Gospel

KRBG-FM/Canadian

PRICE: $100,000

TERMS: Asset sale for a 180-day,
$100,000 promissory note with no in-
terest

BUYER: AJI Broadcasting Inc., own-
ed by A. Jack Inman of Whiteville, NC.
Phone: (910) 642-8292

SELLER: Carolina Communications,
owned by general partners William
Pennington Il and John Pittman. Pen-
nington owns three stations and Pitt-
man owns three. Phone: (310) 299-5257
FREQUENCY: 1031 MHz

POWER: 830 watts at 575 feet
FORMAT: This station is dark.

KZHT-FM/Provo
(Salt Lake City-Ogden)
PRICE: $1.1 million

TERMS: Duopoly deal; asset sale for
cash
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BUYER: Bountiful Broadcasting Inc.,
owned by Starley Bush of Salt Lake Ci-
ty. He owns KTKK-AM & KUTQ-FM/
Sandy-Bountiful (Salt Lake City-
Ogden). Phone: (801) 264-8250
SELLER: W. Lawrence Patrick, as re-
ceiver for Golden Bear-1 Broadcasting
Inc. He's the court-appointed receiver
for six other stations. Phone: (301)
596-9814

FREQUENCY: 94.9 MHz

POWER: 48kw at 2799 feet
FORMAT: CHR

West Virginia

WCST-AM & FM/

Berkeley Springs

PRICE: $185,000

TERMS: Asset sale for $50,000 cash
and a 10year, $135000 promissory
note at 9% interest

BUYER: Emmett Capper of West
Bloomfield, MI. Phone: (810) 626-8718
SELLER: Trump Broadcasting Inc.,

m

Congress

Continued from Page 1

¢ Leasing Disclosure Act: Signed
into law by President Clinton Sep-
tember 23 as part of the Community
Banking bill, this legislation allows
broadcasters to eliminate wordy
legalese from car leasing ads and re-
fer listeners to 800 numbers or print
ads. It’s expected to generate at least
$20 million in new industry rev-
enues.

* Alcohol Ad Warnings: Sen.
Strom Thurmond’s bill, which
would have called for mandatory
health warning labels for beer and
wine advertising, was defeated dur-
ing the session. Broadcasters feared
their beer and wine clients would re-
duce — or eliminate — their radio
advertising if the bill had passed.

Feaded by President Charles Trump.
Phone: (304) 2581010

FREQUENCY: 1010 kHz; 93.5 MHz
POWER: 250 watts daytimer; 3kw at
70 feet

FORMAT: Country (AM): the FM is
cark.

WTUS-FM/Mannington

FRICE: $90,000

TERMS: Asset sale for cash
BUYER: Richland Radio Inc., headed
by Director/President John Petrini of
\iineland, NJ. Phone: (609) 697-3041
SELLER: Joseph Powers of Wenonah,
MJ. He owns one other station. Phone:
(509) 4640467

FREQUENCY: 102.7 MHz

POWER: 3210 watts at 452 feet
FORMAT: Country

KKNG (FM CP)Laramie
PRICE: $1800 for 49%

* Advertising Tax: The tax plan,
which would have generated about
$40 billion for health care reform,
was scrapped after broadcasters
launched a strong campaign oppos-
ing the idea.

¢ Performance royalties: House
Latellectual Property Subcommittee
Chairman Rep. William Hughes
(D-NIJ) never acted on legislation on
perfonnanoe rights for digital trans-
mission of music. Hughes is retiring,
and it’s uncertain who will take over
the committee — or whether such
legislation would be a priority. Al-
taough the Clinton administration
has floated the idea of imposing a
performance right on broadcasters,
Commerce Secretary Ron Brown
has signaled his disapproval of such
legislation.

Hegwood

Continued from Page 3

ly created position, Hegwood will
oversee the product difterentiation of
the former, an Urban Contemporary
outlet, and the latter, an Urban AC.

“I'm very delighted. I think we'll
maximize our opportunities in this
duopoly,” Hegwood told R&R.
“Right now, there’s a little too much
duplication of audience. We want to
have two distinct products that ad-
dress the African-American commu-
nity. We plan to own the African-
American audience in Detroit for
years to come.”

Hegwood, a 13-year radio veteran,
has been WJLB’s PD for the last four
years. He has also programmed
houston outlets KYOK-AM and
KHYS-FM and Milwaukee’s
WNOV-AM and WLUM-FM.

Gardner

Continued from Page 3

challenge of taking America's great-
est radno station to even greater
heights.”

Prior to joining WXRK in Novem-
ber 1993, Gardner was MD at WY SP
for five years.

Station Trading In Lull?

Continued from Page 6

— far more money than available sta-
tions on the market — but most say
the price tags are keeping most buy-
ers away.

“Infinity is the only one who can
pay 11 times cash flow,” said Glenn
Serafin of Serafin Bros. “Prices

went up and people stopped buying
— unlike 1987,” he noted, referring

to the price run-up that led to the
market collapse of the early '90s.

But one broker doesn't agree that
trading has declined. “From my per-
spective, there are certainly a lot of
big deals in the pipeline,” said Star
Media Group’s Bill Steding. “There
ace literally billions of dollars now
chasing a few hundred millions of
doliars of deals.”

TERMS: Stock sale for cash
BUYER: James Withers of Carrollton,
TX, purchasing a 49% stock interest
in Centennial Broadcasters. He owns
three other stations. Phone: (210)
426-3367

SELLER: Dale Ganske, selling his 49%
stock interest in Centennial Broad-
casters. Steven King owns the re-
maining 51%. Ganske owns one other
station. Ganske owns two stations
and has an interest in 17 others.
Phone: (319) 582-5581

FREQUENCY: 104.5 MHz

POWER: 3kw at 951 feet

For The Record

In the WDKC-FMI/Covington, PA
transaction (R&R %30), the compa-
ny being acquired by Lagoon Com-
munications is PAC Advertising,
not PAC Communications.

e Campaign Finance Reform:
Broadcasters happily watched this
bill go down to defeat — it would
have meant more confusing political
ad rules and big headaches for sales
personnel. Stations would have had
to accept “food stamps” from candi-
dates and be reimbursed by the gov-
emment.

* Lobbying Disclosure Act:
Members of Congress won’t have to
give up free trips from lobbyists —
such as the NAB — just yet. If
passed, the bill would have included
a ban on virtually all gifts.

Subcommittee
Chair Up For Grabs

Continued from Page 6

* Glickman, 49, a member of
Kansas's 4th District, is serving
his ninth term. Currently he is on
the Judiciary Committee, but not
the Intellectual Property Subcom-
mittee. The Wichita native gradu-
ated from George Washington
University School of Law in 1969.
During his 1992 campaign, the
local cable company retallated
after his vote for -
cable reregula-
tion by running
frequent ads en-
dorsing his op-
ponent. Glick-
man filed com-
plaints, and got
600 free “editor-
ial responses”
during the last
week of the
campaign.

Rep.
Dan Glickman

* Berman, 53, a member of Cal-
ifornia’'s  26th [h
District, has
been a Congress
member since
1982. Also an at-
torney, he gradu-
ated from UCLA
Law School in
1965. His district
includes parts of
Los Angeles, Bur-
bank, and Studio
City.

Rep.
Howard Berman
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Sound$can From ABE
Just Got Better!

Available Now — From ABC Radio Networks
.' Local Piece Counts and Format Specific Charts For
Your Market, Including:

o Pop Albums Chart with Piece Counts
Pop Singles Chart with Piece Counts
Rock Albums Chart with Piece Counts
Country Albums Ghart with Piece Counts
Urban Albums Chart with Piece Counts
Urban Sinples Chart with Piece Counts
Catalog Albums Chart with Piece Gounts

Something For Music-Intensive Station:

Y provides the Top selling Singles
and Albums for your market, PLUS, an
additional format-specific sales chart for the
music you play.

| is fed via ABC DATA for Friday
morning review, arriving in plenty of time to
compile your following week's playlist.

o charts are accurate — local
sales data is compiled strictly at point ot sale
through computerized bar coding.

. offers time and money savings by
eliminating call- out to local record stores.

West Affiliation: Frank Woodbeck
214-991-9200

East Affiliation: Karen Freeman
212-456-5200
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' Reed Hundt

FCC Chairman

eed Hundt became

FCC Chairman on

November 29, 1993,
after being nominated by
President Bill Clinton and
confirmed by the US. Sen-
ate.

The former antitrust attorney (of
Washington law firm Latham &
Watkins) is heading the largest
contingent of FCC officials — in-
cluding three other commission-
ers — ever to attend an NAB
Radio Show. Hundt is also sched-
uled as a keynote speaker. After
nearty a year in office, Hundt was
recently interviewed by R&R
Washington Bureau Chief Jack
Messmer and reporter Mary Ann
Barton. Their slate of questions
focused on indecency, the Fair-
ness Doctrine, the proposed move
to Portals, and the FCC's plans for
impending increases in budget
and staff.

At the NABOB confer-

ence, several of the
1 commissioners said the
FCC is going to concentrate
more on broadcast issues this
fall and winter. What are those

issues?

order and with no spe-
cific time frames, we're
going to look at radio ownership,
TV ownership. PTAR (Prime
Time Access Rule). female hir-
ing issues. advancement of
minorities in management and
ownership, and children's TV.
All the industries that we have
anything to do with are undergo-
ing dramatic change: we're un-
dergoing dramatic change too.
We're trying to approach each is-
sue with the idea that there may
be a better way to solve it than
previously thought. An example
is the tower licensing |registering
40000 owners instead of 800,000
licensees]. This is relevant to the
radio industry. We're going to be
cutting lobbying costs, cutting
lawyering costs, and reducing
transaction time substantially.
Sometimes you watch your
football team and they don't seem
to be doing very well — game af-
ter game they make the same
mistakes. We need 1o say.
*Change our offensive strategy,
bring in a new player or two, get

A Not necessarily in this

some extra coaching advice.” But
basically, we need to rethink the
situation.

And | want to say something
to your readers: They should tell
us what they think the problems
are so0 we have a chance to re-
spond. They should not just
bring us problems, they should
help us find solutions. This has
happened: that's how we made
progress with the antenna {li-
censing]. We've asked the indus-
try to solve certain problems and
they [sometimes] pull a rabbit
out of a hat.

What can you do about
@ processing delays in the
Mass Media Bureau?

The backlog seems to keep
growing,

There are backlogs of
A different kinds: there's

no one solution for all
backiogs. One of the reasons for
backlogs is the Commission does
many. many different things all

field. Do you think it would be
better to have these same people
working on backlogs of various
applications?

We dont have infinite re-
sources. So we have to figure out
where those people ought to be.
We could just say, “Well, work
harder.” But anyone who has
managed a business knows it's
not leadership just to say, “*Work
harder.” Nor is it leadership to
say, “We'll get to it.”

We're also going to come back
to the industry saying, “Well, this
is what we think are our priori-
ties. Do you agree? And if you
don't agree. help us reprioritize.”
But in the end. it may be there
are certain activities we engage
in that you'd prefer we attach a
lower priority. Maybe interfer-
ence problems out in the field are
not as important as resolving cer-
tain application backlogs that
may exist. Or maybe I've got it
wrong and the opposite is true.
That’s the kind of dialogue we're
going to try to get into.

We just had the largest increase
in funds and staff in our history.
It’s a very wise and very
perceptive act by Congress to
increase our budget.

at the same time. We have had
a difficult time balancing the dif-
ferent priorities in terms of ap-
plying personnel to them. That's
one of the approaches we're try-
ing to take.

For example, we're saying to
the Mass Media Bureau: Give us
a list of all the things you current-
ly do and, with respect to all
those items, tell us what you
think are the cost-benefit bal-
ances, contribution to economic
growth, the business benefit, and
the consumer benefit.

We have many people in this
agency working on interference
problems [spending] many days.
weeks, and months out in the

1%

The FCC’s job has
grown tremendously,
with cable rereg, PCS,

and other new technologies.
But the budget has not grown
nearly as fast and staff has ac-
tually been reduced over the
years. With an approved in-
crease in funds and staff com-
ing, where do you see the Com-
mission heading?

We just had the largest
A increase in funds and

staff in our history. It's a
very wise and very perceptive act
by Congress to increase our bud-
get. What was wise was Con-
gress recognized that we have

[Broadcasters] should not
just bring us problems; they
should help us find solutions.
We've asked the industry to

solve certain problems and
[sometimes] they pull a
rabbit out of a hat.

been assigned many, many more
tasks than we previously have
been given the resources to do.
What was perceptive was Con-
gress realized the things we do
increase economic growth, ben-
efit consumers, and are good for
business on the whole.

Consequently, giving us more
resources leads to greater bene-
fits for business consumers and
the economy. We don't spend our
time here closing down busines-
ses, closing out ideas and putting
people out of work — that’s not
what we do. We do the exact op-
posite. Our activities start up new
businesses, promote the growth
of new outlets for programming
in America. and add jobs to the
economy. thereby causing the
economy to grow bigger. Our ac-
tivities can bring into existence
new businesses that are profitable
and successful.

We want to do more of this as
a country. Now, having said that,
let me also say that we're in the
middle of a communications rev-
olution and we have a lot of dif-
ferent tasks to promote competi-
tion and economic growth. But
I believe after competition is in-
jected into communications mar-
kets, and after we go through
appropriate deregulatory steps —
which will be implemented as we
introduce competition and more
flexible regulation — then we're
going to be able to downsize.
Like old soldiers we may. to a
degree, just fade away. Probably
[in] a five- to eight-year time
frame.

What is your overall at-
titude about moving?

For a long time my hope
A has been the FCC would

first of all be able to con-
centrate all of its staff in one, or
at the most, two connected build-»
ings. It was my hope these build-
ings would become the center for
a kind of communications tech-
nology development area in
Washington, DC.

It will inevitably have around
it a cluster of private leasing ac-
tivities, because there are so
many communications busines-
ses that already are here and will
continue to be here. So my hope
all along had been that we would
be the focal point of a kind of
communications technology cen-

S

ter, maybe associated with an ed-
ucation facility as well. Or a pub-
lic education facility, associated
with an on-line library where the
public could come in and have
access to all the digitized infor-
mation in the world.

I grew up in this area and have
loved this area for a long time.
Washington ought to be not on-
ly the jewel of our nation but the
jewel of the world. I would love
for us to be a part of any develop-
ment project here, but I wanted
us all along to be able to maxi-
mize our magnetic ability. The
Commission. unlike almost any
other government agency, is able
to attract business satrapies.

Do you see that hap-
pening at Portals?

Portals could be that if it

A was designed correctly,

if we were concentrated

there. and if there was an overall

scheme for having us be such a

center. | would hope that afier the

mayoral election, the new mayor,

whoever that is, would be very

interested in this concept.

Here’s what would be a big
shame: Some of us move down
to Portals, some of us don't.
Then, because some of us are at
Portals, what happens is that
businesses don't rent space in
Washington. but they rent space
across the river in Northern
Virginia.

Not only does the FCC get
more scattered. but also our
ability to attract magnetically.
Then leasing activities by private
business get dissipated, and
there’s no such focal point at all
for Washington, DC. That would
cost us jobs in Washington, hurt
the economy, create tremendous
dysfunction at the FCC. and

,Mmake everybody in the private
sector unhappy. That’s what |
hope we avoid.

What are you doing

now to prepare for the
move?

I have had meetings with

A the head of GSA (Gener-

al Services Administra-

tion). 1 have brought in Bob

Peck, who's in charge of inter-

governmental relations, to over-

see matters. Bob worked for many

years on the Senate Public Works

Continued on Page 14 .
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Continued from Page 12

Committee. For decades, he has
been intcrested in Washington,
DC development. He knows all
the developers here, so he's an
ideal person to have. He's also
going to be reaching out to the
private sector. 10 Congress,
working the GSA. and dealing
with the knotty situation of the
courts,

Portals has certain legal rights,
which we fully acknowledge. We
don’t in any way want to infringe
on their legal rights. We have tre-
mendous respect for the Cana-
dian government. which is the
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should our country gen-
erally feel about the
great importance of radio and
TV in shaping public under-
standing of public discourse?™
We should feel very good about
it. It's tremendous that these me-
dia of mass distribution, univer-
sally available and free, arc there
for all Americans to enjoy and
learn from. I don't in any way
think it’s a bad thing that so many
Americans get information over
the radio and TV. I would not
want to be in a country where

A The question is, “How

This is an incredibly prized
medium ... We all have a
responsibility to wonder
what standards of behavior
are appropriate and to
raise questions.

principal investor in Portals. My
hopes for Washington are sort of
enwined in a mare’s nest of legal
and regulatory problems.

President Clinton has
@ been critical of con-

servative talk shows for
their unchecked criticism of his
administration. What afe your
views?

%9

that was not the case: it's a bles-
sing for our country. Having said
that. the question is “How
should we feel. as a country,
about the way information and
education are communicated
over radio and television?” It's
very important. On matters of
great public interest, there should
be a national dialogue, a kind of
public reasoning process.

Next, it's very important that
as part of that public reasoning
process, everyone involved re-
cognizes they have a personal re-
sponsibility to adhere 1o what
might be called “duty of c¢ivili-
ty." This means they should be,
to the degree they can. reasona-
ble in their presentation and
assertions of facts. They should
recognize there may be another
view. And it's necessary for peo-
ple to come together on the facts
in order to have rcasonable ex-
changes of opinions. This is the
way the national dialogue should
be conducted.

It’s also important that the gov-
ernment not be the monitor, ar-
bitrator, or school teacher here.
I'm not talking about a govern-
ment role; I'm talking about how
to take the great inherent virtue
of mass media and think about
it in a way that affords us the op-
portunity to have a reasonable
national dialogue. I want to com-
mend local radio [WAMU-FM|
talk show host Diane Rehm for
recently pointing out that radio
talk shows ought to think about
whether they are living up to that
duty and civility. I thought that
was a tremendous insight and ex-
ercise of responsibility.

@ Should the industry
basically police itself?

It shouldn’t be only Di-
A ane Rehm who asks the

questions she's asking.
I'm speaking now as a member
of the great public. And I'm also
speaking as somebody who, like
every other American, has prob-
ably logged tens of thousands of
hours listening to and enjoying
radio.

I remember growing up in
Falls Church, Virginia, and put-
ting the big old clumsy radio
under the sheets so I could listen
to it at night. I'd pretend to be
asleep and listen to WOWO/Ft.
Wayne.
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As far as fines against Infinity
are concerned. .. They are
entitled to, and are taking
advantage of, the full exercise
of the legal process. But sooner
or later, judgment day will
be reached.

You won't find an American
who doesn’t have some similar
radio experience, at least at my
age. This is an incredibly prized
medium. But when you think of
it as a crucial part of our national
dialogue about matters of public
interest, then we all have a re-
sponsibility to wonder what stan-
dards of behavior are appropriate
and to raise questions.

Do you see the return
of the Fairmess Doc-
trine?

The Faimess Doctrine
A isn't really directed at the
issue I'm talking about.
The Fairness Doctrine is about
opinions and whether there are
enough opportunities for opin-
ions to be expressed. I'm talking
about whether there is in radio
broadcasting a respect for facts,
accuracy, and a willingness to be
corrected if a mistake is made.

My colleague and friend
[Commissioner} Jim Quello
gave a speech in St. Petersburg,
Russia about two weeks ago in
which he raised the same issue.
He thought radio and TV ought
to think about being more like
newspapers — to the degree that
they’ve played a role in commun-
icating information that was
more traditional.

99

He went on to say that radio
and TV broadcasters ought to
think about whether they need-
ed to have, internally, an editorial
board, or ombudsman, or letters-
to-the-editor aspect to their pro-
gramming to aspire to a higher
degree of accuracy similar to fine
newspapers of this country.

You’ve had a continu-
@ ous string of proposed

fines on Infinity Broad-
casting and a few other broad-
casters, which have drawn crit-
icism from broadcasters and
morality groups for not being
tough enough. What kind of
course are you charting on in-
decency?

Long before 1 got here,
A Jim Quello showed great
leadership on this issue,
and I'll be straight with you, I'm
backing him up every inch of the
way. I think he’s doing a great
thing in showing us leadership.
As far as fines against Infinity are
concerned, | won’t comment on
them specifically except to say
that we're going to use all the
legal remedies available to us to
pursue them. They are entitled
to, and are taking advantage of,
the full exercise of the legal pro-
cess. But sooner or later, judg-
ment day will be reached.
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M. INTERVIEW

QUESTIONS

WITH...

Doug Williams

NAB Radio Board Chairman

WOX-FM/Wood-

ward, OK owner/

GM/morning per-
sonality Doug Williams was
elected Chairman of the
NAB Radio Board in June
after serving as a board
member since 1989.

R&R reporter Mary Ann Barton
recently interviewed him in Wash-
ington. Up for discussion: main-
taining the support of former
board members, expanding fe-
male/minority recruitment efforts,
tackling medium/small market
concerns. working with the FCC,
and the benefits of Talk radio.

What have you concen-
trated on during your
first months as NAB

Radio Board Chairman?

IU's tough to take major
A agenda items and move

them carly on in the
chairmanship. | But] one of those
is the involvement of former
board members in the organiza-
tion. We spend a lot of time and
effort on the board. and they be-
come good representatives of the
NAB.

They're good lobbyists — they
have good contacts with their
congressmen. they have good re-
lationships with the FCC, and
then they're out of office. They're
usually active in their statewide
organizations. | just feel it’s im-
portant, for continuity reasons,
that we reach out and |maintain]
the support of the ex-chairman
and ex-board members.

In fact. the response has been
enormous. So we're planning
some special things o involve
former board members at the ra-
dio convention,

What about recruiting
women and minorities
— does that still top

your list of priorities this year?

It does, and that's one of
A the things that’s taken me
perhaps a little longer to

get to. However. there will be a
proposal before the board in Jan-
uary. Itis currently being review-
ed by the Executive Commiittee.
I tend to protect and look after
small and medium market broad-

casters. [ think the Commission
is sympathetic to the fact that in

rural America it is ditficult — if

not impossible — to do the re-
cordkeeping  the  Commission
currently demands. to see that
you in tact have an adequate pool
of women and minorities from
which to choose your employees.

I recall one of my good friends
on the board. Larry Roberts,
saying that when you lose a news
guy in Missoula, MT. it takes
two months to fill the position
because there isn't a pool of news
people waiting to work for the lo-
cal radio station,

What do you think the
@ FCC should do to help

small market stations?

A I'd like to see the Com-
mission grant some re-
lief in terms of smaller market
stations. We currently have a
five-or-less-employees-at-a-
station [rule]. so they're not sub-
Ject to the EEO requirements. I'd
like to see that number raised to
as many as 15. | think theres
some willingness from the Com-
mission to look at that.

I would like to see the NAB
and state associations take a real
proactive position here. I think
we have been satisfied with the
numbers game in the past. |
would like to see us go out and
actively recruit women and mi-
norities: by that, I mean create
a public awareness of the career
opportunities in our industry and
target that public awareness cam-
paign toward women and minor-
ities in terms of high school as
well as college career fairs.

I think there are those [minor-
itics] who view us as elitist —
not white elitist. but as a career
they can’t get into. |Some believe
broadcasting] is too  skilled,
something they can't do. And |
would like for us — through job
tairs and promotional activities
using our own facilities — to let
these people know what you can
do and how to get involved in our
business.

The Missouri folks have a
good idea called the Missouri
Plan. They propose to computer-
ize. in their region, data on those
secking jobs and data on those
looking to employ people. So a
minority looking for a job in

Kansas City would |also] be part
of the pool for St. Louts. Cur-
rently. we recruit only on a very
limited regional basis.

1 question whether pools actu-
ally exist. I would like to see us
work on increasing them. [ think
we're way overdue — radio par-
ticularly — for some kind of
public awarcness campaign, and
this would be one facet of that.
I'm hopeful the NAB board will
see to that,

Do you visit Washing-
ton frequently as part
of your chairmanship?
I come here a lot. T adapt
A well. T grew up in a very

small community in Okla-
homa and graduated from law

school  from the University of

Oklahoma. T was an FBI agent
— that pretty well ook the small
town out of me. First | was as-
signed to Quantico. VA for train-
ing. then to Birmingham back in
the days of racial strife. and then
o Los Angeles. The big city
doesn’t bother me; I'm not intim-
idated by Washington: the hassle
is just a little greater here.

Pd like to see the
FCC grant some
relief [to] smaller
market stations.

We currently have

a five-or-less-

employees-at-a-
station [rule], so

they’re not subject
to EEO. I'd like to
see that number
raised to as many

as 15.
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Have you met with
Chairman Reed Hundt
and all of the commis-

sioners?

I have not met with
A Chairman Hundt: | have

met with all of the [oth-
er] commissioners. | met with
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| would like to actively recruit
women and minorities and create
a public awareness of the career

opportunities in our industry.

Meryl Spiegel, who is a special
assistant to Chairman Hundt. |
would guess he relies a lot on
her: she seems to be enormous-
fy capable of assisting the chair-
man. | was impressed with her
grasp of the industry.

Do you think the FCC
El concentrates enough on

mass media issues?
Certainly they have their
A hands tull organizing the
regulation of the cable
industry. I can’t discern any lack
of interest. Roy Stewart has been
captain of that ship for a long
time and does a great job keep-
ing the commissioners informed
about mass media issues.

Who handles your on-
air duties when you're
in Washington?

A 1My visits] always in-

clude a television or
radio show with a mem-
ner of the Oklahoma congres-
sional delegation. That's wrned
out to be a real two-way street.
since I've gotten 1o know them
and they've gotten to know me.
When [ ask them to support
broadcast issues, they're a little
more sympathetic to the broad-
casters’ viewpoint because they
xnow something about broad-
casters themselves.

Oklahoma broadcasters — not
Just me, but all of us — have
been really accessibie to our con-
zressional delegation and that
makes a difference. When |is-
sues] like campaign reform come
up. and broadcasters are taking
the up-front blow, there's a reluc-
tance to that. Or the disclosure
fegislation on car feasing — then
¥ou have their support. They un-
derstand why radio can't give a
20-second disclaimer in a 30-
second spot.

What do you think
@\ about President Clinton
: speaking out against

conservative radio talk shows?

he feels he needs to re-
spond to Rush Lim-
baugh or that he would even in-
vite radio commentators to the
White House. The Clinton ad-
ministration is using the Saturday
morning radio |program] that
was so effective for Reagan and
Bush. 1 would think the division,

'
1

A [ think it's wondertul that
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even among the liberals. to bring
back any control of that [through
reinstatement  of the  Fairness
Doctrine] would be doubtful.

ITalk shows] are healthy for
this  country: they stimulate
thought. They cause movement.
much like [Ross] Perot did. |
can’t help but think that the more
information we have, the better
the freedom of this country.
Frankly. I like Talk radio. It's
what the radio industry is all
about.

Describe  your radio
show.

We're a Full-Service sta-
A tion. Every morning we

interact with the public.
even if their views may difter
from mine — and they certainly
do. Tomorrow I'll do a high
school prediction show: I'll be
predicting the winners and losers
of about 25 [football] games
that'll take place tomorrow night
in Northwest Oklahoma. Want to
make people mad? Tell them
their team is going to lose in
rural America.

We allow plenty of time for
people to respond. They take
over the airwaves after the games
and tell us why they think their
team won or lost. We open our
phone lines on Friday nights for
a program called “The Fifth
Quarter.” We merge the calls, let
themn talk to each other, let
coaches talk to other coaches.
You get cheerleaders calling giv-
ing cheers for their team: it's a
fun time. They can respond to
the morning guy — he was
wrong about a prediction this
morning — and [ delight in be-
ing wrong.

How do you feel about
the NAB Radio Show
sharing convention

space and time with the
RTNDA and others this vear?

As with anything new,
A valid concerns were ex-

pressed. |But] | haven't
heard those for several months.
The show is enormous: the ex-
hibit hall is considerably larger
than at any radio show we've had
before, registration is up, and the
availability of talent and person-
alities from the entertainment in-
dustry in Los Angeles is cnor-
mous. We're allt going o be
helped by merging those other
conventions and combining our
eftorts.
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M AN AGEMENT SALES Station Execs Who Are

Assigned Accounts Or Carry Lists
' SURVEY ‘9 a4

100% — — S
80% ©
Number Of Salespeople On Staff 60% &

10 >g —— — .

s 99 E 94 | 9. 3L 0%

6> = ' 20%

48 = 0%

sl £ General  Gen. Sales Local Sales Nat’l Sales

08 - Manager  Manager Manager  Manager

Top10 1125 26-50 51-100 101-175 176+

The typical radio sales staff has grown to an average 8.9 persons in 1994, a 14%

qain from last year and 29% from 1992. You can credit much of that increase to the o verall radio employment is shrinking, yet there are 29% more radio salespeo-

lorger number of duopoly operations in the medium and smaller markets. The average ple on the street than there were fwo years ago — clearly o refledtion of

o 3 : the industry’s optimism for continued and aggressive sales growth. The survey
sales stoff is still hOIdmg ot about 10 people in the very Iurgest murkets, pl’ObUbly becouse did uncover a surprising percentage of executives doing double-duty. Thirty-one per-

we're sill not seeing many duopoly deds occurring in the Top 10. Radio’s sales force is cent of GMs — even in many large and major markets — carried an account list; 15%

A 0 . Tyl = ha also served as GSM. More than two-thirds of the GSMs surveyed hit the bricks as part
59% female,and 16% of the jobs belong to racial minorities. of their regular duties, as did four fifths of LSMs

Any duopoly operator will tell you that one plus one does not equal two. And
that message seems to have been absorbed by new duopoly owners. Sixty percent
of respondents say duopoly revenues met their expectations compared to just 44%
Executive Sules Positions last year. Only 22% of.stotion.s were disappointed with combined revenues this year,

compared to a 37% disappointment level last year.

R&R’s annual Management/Sales survey of radio includes stations in all Arbitron
market sizes and represents all principal music and nonmusic formats. Because of the
growing number of combo and duopoly operations, responses are no longer

broken down by format Im

Staffed At Radio Stations

An amazing 15% of our respondents get along without o
GSM...usually because the GM or Station Manager pulls double duty.
Here's how the industry staffs the executive ranks of its sales

departments: Not Any  No, But Does Your Station Use A

s No Longer Plano Sales Consultant Or Send Staff
GSM 85% 8% 3% 3% To Off-Site Training Programs? WXL
LSM 58% 33% 4% 5%

NSM 48% 46% 2% 3%

Co-Op/Vendor 28% 55% 6% 1% Does Your Station Have An Yes
New Business Dev't 22% 66% 2% 9% In-House Sales Training Program? ;32

Look! We've Got Cool PW You've

Got 4 Radie Station. [T'S DESTINY!

WWABIR E

THE CUTTING EDGE OF ROCK

To receive a Media Kit and Taped Elements of the ‘DRE Modern Rock Network Call or Fax us at

PHONE (813) 2534500  FAX (813) 253-0011



CHEAP ADVICE
UsuALLY TuUurNS Out ToO BE
THE MoOST EXPENSIVE.

We would like to suggest the relationship of cost to benefit is the single most important measure of any

consulting investment. The critical issues are the quality of advice and your return, not just the price tag.

Too many consultants are preoccupied with getting another order rather than helping their clients

to create sustainable competitive advantage.

Twelve months ago our management consulting
firm revolutionized radio consulting. We
commissioned the first national strategic study on
program consultation, conducted by The Research
Group, to find out what Group executives, General
Managers, and Program Directors wanted and
needed in their relationships with consultants.

This year we commissioned The Eagle Group to
conduct our second national study to keep us

in touch with the opinions, attitudes, perceptions,

and values of radio’s decision makers.

We are privileged to provide representation

to America’s most experienced and talented
programming strategists. Larry Bruce,

Jerry Clifton, Dennis Constantine, Jack FitzGerald,
Bob Henabery,Don Kelly, Lorna Ozmon,
Terry Patrick, Bill Richards, and Rusty Walker
each head firms that are respected and recognized
as industry leaders without equal. These world-
class strategic thinkers are simply the best and

brightest minds in the business.

The next time you are reviewing consultants,
developing or revisiting strategy we’'d be honored
to receive your consideration. Gary Swartz leads
our representation practice and may be reached
at 1-800-940-3345.

“Quch! #4 TO #12,
ADULTS 25-54"

We would like to apologize to the ownership,
management, and staff of THE WEASEL 98FM
for destroying their radio station

Jill & Joe Acme
Acme Consulting
Gcod, cheap consulting

(Call us or you'll never know how
really cheap consultants can be)

It’s the trade ad you'll never see.

The GM of The Weasel just found out how really expensive
his cheap consultants can be. Ever notice that consultants
who are the first to claim credit for big success stories
never seem to take the blame when things don’t go so well.

Our best wishes for great success in the Fall book.

The Radio
Consultants

LEVERAGING KNOWLEDGE & IMAGINATION TO CREATE ADVANTAGE
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JAVAGEVENT TE

SURVEY
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60% > _ Agency Direct New
| Billings Billings  Business

50% ©
40%
30%
20%
10%
0|

b'her News-  Cable Outdoor Yellow  Direct  Promo

Sk 2 Radio  popers  yy Pages Mol Marketing
Draw  Commission  Salary
H Radic managers and sales managers vated lacal TV as radio’s chief competitor for ad dollars
Agu!ns.' only Pll.'s . Last year, local TV ranked third behind other radio stations and newspapers. Some sales
COmm|SS|on comm'SS'on managers theorized that the Fox stations’ higher profile is turning up the heat in many markets

All of the *'secondary’’competitive media — including outdaor, yellow pages, direct mail,
and promotional marketing — were rated lower than last year

| When Salespeople Are Paid Are Salespeople Charged Back | Amount Of
For Uncollectable Business?

Local Business...

.

On Collection

51.4%

On Billing

Ratings-  Sold
Driven  Using CPP

In the FIRST HALF of 1994 alone. INTEREP

Interep generated $25 IIlilliOIl in NEW BUSINESS

for national spot radio.

Generates And that’s on top of a $26 Million record year in 1993!

We’re making radio the media choice of the ‘90’s.

New BuSineSS = We're doing it wnth

* Radio Marketing Specialists

Are You Getting Get Your Share!

Call 1-800-INTEREP

Your Share? THE INTEREP@XR:M—)IO STORE

Selling Today...Innovating for Tomorrou




America’s hottest new format
iS now available live,
satellite-delivered only from
Westwood One Radio Networks.

It’s not the first time we’ve developed
the industry’s newest format for national
syndication. We're the only ones with a
70s format researched and designed to

fit the needs of broadcasters.

I ntroducindg

CALL YOUR REGIONAL MANAGER TODAY AT 805-294-9000

INJIA wesTwoop one
NUJSF D10 NETWORKS
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SALES

S URVEY 9O

50% 1> g

What Constitutes A Station’s Business

Local Local

Network*
Agency  Direct

National Sports*

*Most stations did not report receiving network compensation or sports revenue. These figures
represent the overage omong those stations that did report revenue in these categories

Rdio’s Aging Sheet
Percentage of Business That Is...

Current
35.9%

Amount Of

Business Requiring
Added Value

50% >p
40% >F

. ol = . s 20% > > .:._. ;. " =
wi-g uES t B B B

By By Separate

Local National One Staff Sales Teams

The Increase In Revenue After Taking

On A Duopoly /LMA Partner Was...

About What Was
Expected
/ 60% \

MEore Thodn lessThan
xpecte Expected

&y 2%

Radio’s Research Tools

100% =
80% >
60% v
40% ©
20% o
0% > m

Arbitron  Tapscan/ Scarborough  Medio  Simmons Accu Ratings Other
Strata Audit

Asked only of stations in Arbitron-rated markets

_ REVENUE
DEVELOPMENT
SYSTENS

Market Exclusive Client Consultation
Long-term Vendor/New Business Strategy

"My station’s sales staff takes more dollars out of this market than anyone. "

Call Kathryn Biddy Maguire at 617/424-8718




GOLDEN OLDIES

[mmis Broadcasting chairman Jeff Smulyan and the entire company, with top-rated radio ) 4
stations in Los Angeles and New York City, as well as in Chicaqo, St. Lovis and Indianapolis, ~ jefirey . smutyan

Chairman of the Board

salute employees who have served 10 years or more. & Chief Executve Officer

Emmis Broadcasting Corporation

T

Lori Ballard John Beck Bob Bray | Ed Brown Barry Goldberg

General Sales Manager Vice President General Manager Account Executiv> Creative Director Senior Account Executive
WIBC-AM, Indianapolis KSHE-FM, St. Louis WENS-FM, Indianapclis KSHE-FM, St. Louis KSHE-FM. St. Louis

|

3 ;“
- .
Feelix Flores Johannes Oelke | Bob Hawkins Al Hofer

Business Manager Chief Engineer Chief Engineer Assistant Program Director Executive Assistant
KPWR-FM, Los Angeles KSHE-FM, St. Louis WENS-FM & WNAP-FM, Irdianapolis KSHE-FM, St. Louis KSHE-FM., St. Louis

(KN

Bernie Eagan Steve Crane James Riggs Donna Dwyer-Pitz

Assistant Program Director/ Music Director President Senuior Vice President af special Projects Director of FM Sales
WENS-FM, Indianapolis Emmis Broadcasting Corporation Emmis Broad -asting orporation WENS-FM & WNAP-FM, Indianapoelis

=

]
e

o/
-
-
S

Alma Romo Eric Garnes Tom Koza J. Marvin Sanders John Ulett

Traffic Manager Air Personality Chief Engineer General Sales Manager News Director/ Air Personality
KPWR-FM, Los Angeles WENS-FM, Indianapolis KPWR-FM, Los Angeles KSHE-FM, St. Louis KSHE-FM, St. Louis

Doyle Rose Val Maki Rick Curimings Christine Woodward-Duncan
President Radio Division Vice President of Corporate Sales Development/ Executive Vice Presiaen’/ Programming Senior Vice President
Emmis Broadcasting Corporation General Sales Manager Emmis Broaccasting Corporation Emmis Broadcasting Corporation
General Manager WKQX-FM, Chicago General Manager
KPWR-FM, Los Angeles WENS-FM & WNAP-FM. Indianapolis
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SW Unveils
Program Slate

SW Networks — the Sony and
Warner Music Group joint venture
radio program supplier — is intro-
ducing five short-form programs and
three fulltime networks, most of them
niche offerings, beginning next year
as part of its initial lineup.

Among the offerings are:

¢ “Classic FM US” — A 24-hour
classical music format programmed
in collaboration with the United
Kingdom’s Classic FM.

* “SuccessRadio” — A 24-hour
network geared to AM stations fea-
turing motivational speakers in con-
tinuous four-to-six-minute excerpts
culled from best-selling self-im-
provement audiotapes.

* A custom NAC format pro-
grammed by noted NAC program-
mer Paul Goldstein.

¢ “Pure Concrete” — A two-hour
weekly hard music show developed
in conjunction with Concrete Mar-
keting.

* “Static” — A two-hour alterna-
tive music show,

* “Street Heat” — A two-hour
weekly show, developed with
Russell Simmons, showcasing hip-
hop artists, celebrities, and trends.

¢ “Country’s Most Wanted” — A
two-hour weekly show with country
music and artist features.

¢ A weekly two-hour NAC pro-
gram hosted by saxophonist Dave
Koz.

Multimedia Mix

SW President Susan Solomon
noted that while all of the announced
programs are designed primarily for
radio airplay, there will also be a
multimedia component to them.

“Some of the programs will also
be used on Digital Cable Radio,”
Solomon said. “But they won’t be in
the exact same form as they will on
radio stations. Listeners will also be
invited to participate in these pro-
grams via an on-line service we're
developing.”

SW Networks/See Page 76

Jive and BMG execs recently celebrated the signing of rapper Keith
Murray (c), whose debut LP — “The Most Beautifullest Thing In This
World” — is set for a November release. Surrounding Murray are (I-r)
Jive's Cheryl Brown and VPIMarketing/Sales Tom Carrabba, BMG Presi-
dent Pete Jones, and Jive's VPIR&B Promotion Larry Khan, Sr. VPIGM
Barry Weiss, and Jetfrey Sledge.

"10s Gold Rush Continues

[ WQKB/Pittsburgh, WZMXHartford latest to flip

The *70s Gold format rolled into
two more Northeastern markets last
weekend: Pittsburgh and Hartford.

WQKB-FM/Pittsburgh dropped
out of the market’s three-way FM
Country race last Friday (10/7) to
start playing “The Greatest Hits of
the *70s,” filing for new calls WZPT
(The Point). Buddy Scott contin-
ues his role as OM for EZ Commu-
nications duopoly partners WQKB
and CHRWBZZ-FM. WBZZ's Jay

Silvers transfers to the Point as Asst.
PD.

VP/GM Tex Meyer told R&R,
“We felt Pittsburgh’s share for Coun-
try listening hasn’t expanded as suc-
cessfully as it has in other markets.
Our current research seems to be con-
sistent with the other markets in
which ’70s Oldies stations are hav-
ing tremendous success.”

*70s/See Page 76

McMahon Becomes PD

Former KDMX/
Dallas PD Pat
McMahon has
been tapped to fill
the programming
chair at WUSA/
Tampa. He suc-
ceeds Joe Mon-
tione, who de-
parted the Gan-
nett AC inAugust.

WUSA Presi-
dent/GM Marc Kaye told R&R,
“Pat understands heritage ACs. He
knows what WUSA was, what it is,

McMahon

At WUSA/Tampa

and what it needs to be. We're very
excited to have the programming fu-
ture of this station in his hands.

“While Pat was in Dallas, he built
a great station and also competed
against another great AC [KVIL], so
he knew what it was all about.”

McMahon told R&R, “I'm very
excited to have the opportunity to
take WUSA to the next leve! of suc-
cess.”

Prior to his three-year stint as
KDMX PD, McMahon worked with
Vallie Consulting and was MD at
WNCI/Columbus.

EXECUTIVE ACTION

Bunzel Appointed RAB VP/Communications

Radio trade publication vet Reed Bunzel is joining
the RAB as VP/Communications. He will be in
charge of the bureau’s editorial services, including the
fax publication Radio Sales Today and the editorial por-
tion of RAB's on-line system and other publications.

Bunzel had been VP/Executive Editor of Radio Ink.
He previously was Radio Editor of Broadcasting, R&R's
News Editor, and a publications editor at NAB. He'll
move quarters from Carmel, CA to RAB's new Dallas
offices.

RAB’s current VP/Communications, Laura
Morandin, will become VP/Public Affairs. She will con-
tinue to handle media affairs and will intensify PR efforts for the annual
Radio-Mercury Awards from her New York office.

Bunzel

“

Barrett, Roberts, Huntley Join Texas Nets Team

Andy Barrett, Jim Roberts, and Bob Huntley have joined the man-
agement team of SFX Broadcasting's Texas State Networks.

Great Lakes Networks President Barrett has rejoined TSN as GSM.
“We were sory to lose Andy Barrett when he left the network two years
ago, but his retum comes at a perfect time,” commented TSN President/
GM Jerry Bobo. Barett first joined TSN as an AE in 1982. He has spent
the last two years with Great Lakes.

Great Lakes Network Affiliates Director Roberts has joined TSN as Di-
rector/Affiliates, and Midwestern Broadcasting Company VP/GM Huntley
has been named GSM of TSN's KRLD-AM/Dallas.

While with Midwestemn, Huntley worked at WCNN-AM & WARL-FW/
Atlanta.

Abemethy Now Dir./Sales At EntercomPittsburgh

HFS-FM/Washington LSM Doug Abernethy has returned to his
hometown of Pittsburgh to take the post of Director/Sales for
Entercom Country outlets WEEP-AM, WDSY-FM & WXRB-FM.

“Doug is an innovative, proven sales leader,” stated the stations’ VP/
GM, Joseph Armao. “This newly created position is designed to enhance
the trombo’s overall sales effort.”

Said Abernethy, “I'm looking forward to working with the staff at WDSY,
WEEP, and WXRB. I'm excited about the opportunity to help take the sta-
tions to the next level.”

Abemethy had been with WHFS since 1991. He previously served as
an AE at WFLA-AM & WFLZ-FM/Tampa, where he had also worked with
Armao, from 1987-91

Custom Strategies, Personal Attention,
Format Expertise, Results

&y Associates.
(703) 648-0000

Americas most recommended AC and CHR consultants
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“Not Your Typical Research Geeks...
They’re Radio Guys.”

And Paragon Is Not Your Typical
Radio Research Firm Either.

Paragon approaches each clent fresh, with no “agenda” or pre-conceived
ideas. The research is our guide. Our in-house interviewing helps us maintain
the high integrity of information that is our trademark. And our hands-on radio
experience helps us translate your research into an sffective strategic action
plan for programming and marketing. This is the foundation of our clients well-
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Krysz Joins WXRC/ i

Charlotte As PD

| WKLC/Char-
g leston, WV PD
Brian Krysz has
jonedRock WXRCY
Charlotte as PD, re-
placing John Stew-
art.

GM Dave Ling-
afelt said, “We're
thrilled to have
Brian join the sta-
tion. His creden-
tials and experience are going to be
fabulous assets, and we’re very
happy to have someone of his cali-
ber working alongside us.”

Krysz said, “This is the opportu-
nity Ive been waiting for my entire
career. This is a stable company with
a great owner who basically handed
me his station. WXRC has tremen-
dous potential, and I feel we'll be a
major player in both ratings and rev-
enue in no time.”

Krysz

Krysz will continue to consult
WRQK/Canton, OH and WKRL
& WTKW/Syracuse. In addition to
programming WKLC, Krysz's expe-
rience includes stints as PD at
KEGL/Dallas and as Group PD for
TK Communications.

r— — o= —

LETTER

Don’t Degrade Q105°s Legacy

Dear R&R,

It must be a slow time in radio
when you have to dig up five-year-
old news to get a story (“The Power
Pig Tums Five,” R&R 10/7). Con-
gratulating them on their birthday is
wonderful, but when you have to
degrade Q105 (WRBQ-AM & FM)
and a lot of good radio people to do
it, I must take exception. As we all
know, a good story always gets
stretched the more you tell it and the
more years go by. So | would like
the chance to set the record straight
on a few things.

We all know what the Pig did in
their first book, but you neglected
to mention what happened after-
ward. When [former Q105 PD]
Randy [Kabrich] got so frustrated
with management that he left, |
couldn’t — | had a contract to fulfill.
In the face of everyone signaling our
doom, | proceeded to take Q105
back to the No. 1 spot 25-54 in the
winter book. | was not released until
after | had fixed the station. Man-
agement did not know or care about
this until after they completely blew
itup. Is there a CHR out there that

would consider itself a failure being
No. 125-547?

When | left Q105, it was still bill-
ing at the rate of $14 million-$15
million a year. The Pig has never
billed over $5 million and is currently
at about $3 million-$4 million. What
price is success? You figure it out.
What about those Power Pig clone
Stations that sprang up? They're
probably doing ‘70s oldies now. |
took most of the Q105 airstaff with
me to Mix 96 (WMTX-AM & FM/
Tampa). We're doing what | told
management to do at then-Edens
Broadcasting. We are a consis-
tent Top 3 25-54 and are the No. 2
biller in the market at around $8
million.

This letter is not to take away from
what the Power Pig has accom-
plished in their five years. | have
the utmost respect for them. | sim-
ply am very tired of seeing what was
the No. 1 CHR of the '80s (as
awarded by RA&R) being drug
through the mud in the 90s.

—Mason Dixon
OM, WMTX-AM & FM
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Carasov Becomes Atlantic VP/A&R

ive Records Director/West Coast A&R Sean
Carasov has been named VP/A&R of Atlantic
Records. He will report to Sr. VP Jason Flom.

Atlantic President Danny Goldberg said, “Sean’s im-
pressive track record for discovering new talent pre-
cedes him. He epitomizes Atlantic’s A&R philosophy —
to find and nurture new artists while giving them ample
room to grow and flourish on their own terms.”

Prior to joining Jive in 1989, Carasov served with
Rush Artists Management as personal/tour manager
for the Beastie Boys. He previously was merchandis-
ing consultant to the Clash.

Carasov began his music industry career in 1978 as
tour merchandiser for England's Two-Tone Records. Toward the end of
his three-year stint there, he managed Rough Trade artists the Mo-Dettes.

e e — TR
Whaley New GM/Sales Mgr. At Children’s KPLS/L.A.

Six1een-year radio and marketing veteran Charles Whaley has been
named GM/Sales Manager of Children’s Broadcasting Corp.'s newly
acquired “Radio AAHS" affiliate KPLS-AM/Orange (Los Angeles).

“I grew up listening to L.A. radio,” Whaley commented. “This is a great
opportunity to contribute to the community and radio industry. ‘RadioAAHS’
truly fills the needs tor family entertainment.”

Whaley's previous radio experience includes stops at KROQ-FM/Los
Angeles, KSDO-FM/San Diego, and KEZL-AM/Fowler, CA. While at CKW
& Assoc., he created and managed the national weekly syndicated radio
series “Louis L'Amour Theater,” which ran for two years on more than
225 stations.

“
Vallie/Gallup Taps Yorke As VP

Broadcast veteran Ray Yorke has been appointed VP of Vallie/Gallup,
where he will oversee operations and sales for the consulting and
research partnership.

“Ray gets it,” said President Dan Vallie. “He knows what's important to
a radio station. He knows and understands research better than anyone
I've ever met, short of the scientists themselves at the Gallup Organiza-
tion.”

Commented Yorke, “l am enthusiastic about being able to offer the radio
industry the resources of one of the finest research organizations in the
world.”

Yorke has served as GM at WYNF/Tampa, WKYS/Washington, and
WPIX-FM/New York. He also has held various major-market television
management posts.

Carasoy

MTV Establishes Interactive Division

TV has created MTV Interactive to spearhead the network’s three

areas of interactive activities: video games and CD-ROM, on-line ser-
vices, and interactive TV. The new offshoot will work with Viacom Interac-
tive Media.

Sr. VP/Program Enterprises and New Business Development Van Toffler
and VP/Programming/New Business Matt Farber will oversee MTV Inter-
active. Said Toffler: “Our goal will be to hamess the creative resources and
trademark value of MTV to create cutting-edge, content-rich, MTV-branded
new media products and experiences. We want to make MTV synony-
mous with interactive music, just as it is with music television.”

In conjunction with the new enterprise, TV/film producer Allie Eberhardt
joins as Exec. Producer’/MTV On-Line, and five-year MTV staffer Gerri
Bulion becomes Exec. Producer/IMTV. Both report to MTV and Viacom
Interactive Media, as will a Supervising Producer/Interactive Products soon
to be named.

FCC At 60 — Feast Of Chocolate Cake!

The FCC commemorated its 60th birthday last week (10/6) with
speeches, a display of vintage radios, TVs, and telephones, and a H-
U-G-E chocolate cake. Celebrating the occasion are (I-r) Commissioner
Andrew Barrett, Chairman Reed Hundt, and Commissioners James
Quello, Susan Ness, and Rachelle Chong.




THE MEDIA LANDSCAPE

Find out what listeners say about radio and other media

presenting...

A LANDMARK NATIONAL STRATEGIC STUDY CONDUCTED BY THE EAGLE GROUP

What's really going on in listener behavior? What value do
listeners give radio and where does it fit, or does it, on the

coming information super-highway?

The presentation of findings
from this just completed study
will be 75 minutes. In less

than one and one-half hours

we promise to change your entire
attitude about radio providing you with
important information that you can put tc productive use

when you get back to your radio station.

DR. ROGER WIMMER AND MATT HUDSON WILL PRESENT THIS SPECIAL BRIEFING
FOR RADIO OWNERS AND OPERATORS.

Saturday, October 15
10:30 AM

Los Angeles Convention Center, Room 502A
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The Eagle Group

Strategic and tactical research.

WARNING: Results of this study will challenge your thinking, the way you do business and most importantly the way you spend money.
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Pennsylvania Closer To Retail Lyric Law

Pennsylvania has moved a step
closer to making it illegal for stores
to sell recordings with explicit lyrics
to minors.

The state House Judiciary Com-
mittee passed — by a 21-3 vote —a
bill that would penalize not only the
record store employees who sell re-
cordings carrying advisory labels to
minors, but the minors who purchase
them as well.

Retailers would pay a fine of $25
for a first offense and $100 for each
additional infraction. The minor
would serve up to 100 hours of com-
munity service at adomestic violence
or rape crisis center.

RIAA ‘Disappointed’

The RIAA testified against the
measure, contending the proposed
law would be a “disincentive” for the
recording industry to continue to po-
lice itself by labeling recordings that
contain explicit lyrics. “We're disap-
pointed, to say the least,” RIAA Di-
rector/State Relations Paul Russin-
off said of the committee vote.

Although the bill’s sponsor, Rep.
TJ. Rooney (D-Bethlehem), credits
RIAA members for labeling their
own recordings (a practice that be-

B Bill would fine sellers, minor buyers

gan in 1985), he said labeling alone
is not enough of a deterrent.

Rooney rejected the RIAA’s argu-
ment that the law would be a form of
censorship and said he is trying to
work with the recording industry.
“We're using the industry’s own
sticker,” he said, referring to the “Pa-
rental Advisory Explicit Lyrics™ la-
bel. “They’re being blatantly irre-
sponsible — they’re more concerned
with the bottom line.”

Long Road Ahead

The lawmaker said his bill’s pun-
ishment is not as harsh as the RIAA
contends and would not “‘make crimi-
nals™ out of those who disobey the
law. “It's not like were going to fin-
gerprint, cuff them, and throw them
in the clink,” Rooney said.

Meanwhile, RIAA’s Russinoff
hopes time is on the side of record
companies. The bill still has “many,
many” steps to take before it becomes
law, he said. “We’ll oppose it at ev-
ery step.”

Acknowledging there is little time
left in the Pennsylvania legislature’s
calendar to pass the bill this year,
Rooney said nonetheless he is confi-
dent it will pass.

Radio

o BILL PARSHALL has been named
GM at WCWA-AM & WIOT-FM/Toleco.
He has served in that capacity on an
interim basis since June.

® GUS BUHALIS has been tapped as
GSM at WRXS/Ocean City, MD. He for-
merly was Station Manager at WVES/
Accomac, VA

¢ DAVID HEFFERMAN, most recently
Promotions Director at KQCR/Sarta
Barbara, CA, segues to crosstown
KTYD as Director/Marketing & Pro-
motions.

© JASON WOLFE has been promoted
to Sr. Producer at all-Sports WEE/Bcs-
ton, which also welcomes DAWN
MADISON as Promotion Coordinator.

© DAVID MCALEY —VP/GM of WNTA-
AM, WRRR-AM, WKMQ-FM, and
WXRX-FM/Rockford, IL — has been
selected as lllinois Radio Broadcaster
of the Year by the lllinois Broadcasters
Assn.

Records

¢ BOB SCHNIEDERS has been pro-
moted from Sr. VP/Branch Distribution
to Exec. VP/Sales & Marketing at UNI
Distribution.

Prince

Prayust of Hour 2 ror WEEK OF
Ocroser 2, 1994

Dave Stewart
Kylie Minogue
Tony Di-Bart
The Prodigy
Shampoo
Londonbeat

Red Dragon
Brooklyn Funk Essentials
Curtis Stigers

SEE WHAT YOUR LISTENERS
ARE MISSING!

& EUROPEAN
Hi':Vey

For more details contact Dan Springer, Greg Raab or Karl Baehr during the NAB Convention
The Westin Bonaventure, 213-624-1000 or call Sound & Stations USA at 214-444-2525.

Pravuist of Hour 2 ror WEEK OF
June 11, 1994

Tony Di-Bart

Whigfield
Joe Cocker
Jennifer Brown
Youssou N'Dour
Waltari
Mav Mav
Primal Scream

Seal
Blur

’

Schnleders Ehrenberg

» MICHAEL EHRENBERG shifts to
Capricom Records as Northwest Re-
gional Promotion Director. He previ-
ously was National Promotion Manager
at Windham HillHigh Street.

Regisford Brown

o JR. REGISFORD and KOBIE
BROWN become Sr. A&R Director and
A&R Director, respectively, as Perspec-
tive Records establishes a free-stand-
ing A&R department. Regisford most
recently served as A&R Manager/Cre-
ative Services Manager at Third Stone
Records/Third Stone Music Publishing;
Brown was A&R Director at Flava Unit
Management & Records.

¢ JAMES BROADWAY exits Loud/
RCA's A&R Department to join MCA

Records as National Director/iRap
A&R.

¢ DAVID SANTANIELLO rises to Sr. Di-
rector/Special Marketing at Columbia
Records. He previously served as Di-
rector in that department.

¢ JED HILLY advances from Manager/
Point Of Purchase to Director/Merchan-
dising at Sony Music Distribution.

© MUSIC FOR LITTLE PEOPLE DIS-
TRIBUTION is now affiliated and man-
aged by the Rounder Records Group;
(617) 354-0700.

¢ RED DISTRIBUTION and RELATIV-
ITY RECORDS have relocated to 3420
Ocean Park Blivd., Suite 3050, Santa
Monica, CA 90405; (310) 581-8200.

National Radio

o LAINIE WALTON has been tapped as
Affiliate Sales Manager/General Asst.
Manager at MasterVox Media Net-
works, which also welcomes Advertis-
ing Sales Director JAY PEARCE and
Promotion Director/Public Relations
LAUREN TARANTINO.

© DALE SPEAR — currently VP/Radio
Programming at WMFE-FM/Orlando —
is set to join Public Radio International

Continued on Page 30

Tete-A-Tete For Wet Wet Wet

Staffers from London and Island were treated to a performance by Wet
Wet Wet at B Smith's Restaurant in NYC. Taking the stage are (I-r) Lon-
don VP Russ Rieger, Island VPISales Dave Yeskel, band members Neil
Mitchell, Tommy Cunningham, and Marti Pellow, Island VPIPromotion
Joe Riccitelli, WWW's Graeme Clark, Island Sr, VP/Marketing Matt
Stringer, and the band's Graeme Duffin.

‘Baywatch’ Believes In Branigan

Laura Branigan visited the beachfront set of TV's “Baywatch” to record
“I Believe” — featured on the show’s newly released soundtrack —
with the program’s star, David Hasselhoff (c). Catching some rays with
the duo are (-r) LP exec. producers Richie Wise and Steve Love and
Scotti Bros. President Chuck Gullo.
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Maximi$er 3.0 —
now with an on-screen
tutorial and improved
reports for the busy PD

When we gave MaximiSer® all the power of our diary database,
we knew all that potential had to be just a point and click away —
for any user, expert or novice. Now, MaximiSer 3.0 takes a giant
step forward for ease of use with a new on-screen tutorial. Our
built-in help feature makes running a MaximiSer ranker report
simpler than ever. So even a first-time user can create a clear,
convincing and street-ready presentation.

Tell Us How To Make It Better

Arbitron is designing the tutorial to make MaximiSer the easiest
and most powerful sales and programming tool available. But
we'll need your help to make sure our tutorial meets your needs.

Once you've had a chance to use it, we'd like you to tell us what
you think by calling our PC help line at 1-800-543-7300.

More And Better Tools For Programming

Maximi$er has always given you insights into your audience that
you could never get from the book. And MaximiSer 3.0 is even
better, with three new report formats designed especially for the
busy program director. Now you can get hour-by-hour listening,
survey-to-survey trends and a new report that puts total audi-
ence, First Preference (P1) and exclusive audience on a single
page. And only on MaximiSer can reports like these tap directly
into the listening entries in your market, so you can understand
the dynamics of your audience like never before.

So get the sales and programming help you need. Get
MaximiSer 3.0. Call your Arbitron representative for the
release date and more information.

ARBITRUI

MaximiSer is a registered trademark of The Arbitron Company. © 1994 The Arbitron Company
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National Radio

Continued from Page 28

in mid-November as Director/Broadcast
& Affiliate Services.

¢ ABC NEWS RADIO and COURT TV
have entered into an exclusive agree-
ment giving ABC sole access to all au-
dio of trials covered by Court TV. In
addition, Court TV correspondents will
be available to ABC Radio for com-
mentary and interviews. The agree-
ment also includes a weekly court
feature produced by Court TV cor-
respondent Fred Graham and broad-
cast by ABC News Radio; (214) 991-
9200.

In related news, ESPN Radio/
ABC Radio Networks’ “Fabulous Sports
Babe” program has added WGMP-AM/
Philadeiphia to its list of affiliates. Mean-
while, ABC Radio International and
Radio Express Inc. have signed a new
agreement to conduct business to-
gether into the next century. The first
product developed under the new part-
nership will be “The World Chart Show,”
a four-hour global music countdown
program set to debut in early 1995;
(214) 448-3342.

* WESTWOOD ONE ENTERTAIN-
MENT will provide a radio simulcast for
“The Eagles: Hell Freezes Over.” a two-
hour MTV special set to air October 26
at 9pm (ET/PT); (310) 840-4383.

¢ UNITED STATIONS RADIO NET-
WORKS has launched “The Martin
Minute,” showcasing actor/comedian
Martin Lawrence, after receiving exclu-

PROS ON

THE LOOSE

Todd Baker — Nights
KDUK-AM & FM/Eugene, OR;
weekends KKRZ/Porttand, OR
(206) 486-9598

Ken Beck — Director/Pro-
gramming & Operations KGO-
AM & KSFO-AM/San Fran
ci1sco (415) 383-0664

Chad Hunt — Afternoons
WFWIIFt. Wayne (317) 395-7315

Jefferson Stone — Even-
ings WAXY/Miami (407)
697-9375

sive rights to release material from Fox-
TV’s “Martin” to radio stations nation-
wide. The feature is available to radio
stations free of charge on a barter ba-
sis; (609) 397-4880.

o CONTINENTAL RADIO NETWORK
is offering legendary talk show pioneer
Bill Ballance's new weekday syndicated
program — based on his shows at
KFMB/San Diego and KFWB/Los An-
geles — on a market-exclusive barter
basis. Ballance has secured KRCI-FM/
Los Angeles as his flagship station;
(800) 766-0400.

® MAJOR NETWORKS has signed an
agreement to syndicate “The Michael
Reagan Show” to more than 80 radio
affiliates nationwide; (312) 755-1300.

o DC AUDIO is offering “The Daily
Feed” — described as “radio’s satire
column or an audio current-events car-
toon” — as a 90-second preproduced
daily radio show; (202) 667-1234.

e THE HOLLYWOOD EDGE is pre-
senting “Background Trax,” a five-CD
library of spatial and animated back-
ground sound effects. The CDs are
entitied “Nature,” “Transportation,” “Wa-
ter,” “Urban/Suburban,” and “Interiors™;
(213) 466-6723.

Industry

Montione  Kumagai

o JOE MONTIONE and STACEY
KUMAGAI become VP/Broadcastand
Director/Affiliate Reiations, respectively,
as Who Did That Music? expands into
the broadcast market with ID Jingle
packages for radio and Image, News,
Weather, and Sports packages for TV.
Montione, host of the syndicated “Ba-
nana Joe Flashback Show,” is a 25-year
broadcast industry veteran; Kumagai
recently assisted with promotions at
KIS-FM/Los Angeles.

RANDY THOMAS

® JAY MOSES becomes Sr. VP/GM of
BMG Interactive Entertainment. Prior to
his appointment, he was VP/Multime-
dia at Times-Mirror Magazines.

© STEVE WYNN — Chairman/CEQ of
Mirage Resorts inc. —has been named
to the board of directors of Interational
Cablecasting Technologies Inc., which
markets and distributes Digital Music
Express.

® BLAKE WILCOX — formerty National
Rock Promotion Manager at Continuum
Records — assumes National Promo-
tion Manager duties at the Libow Un-
limited promotion firm.

® BRAD ROSENBERGER has been
elevated from Director to VP in War-
ner/Chappell Music Inc’s Film &
Television Department.

© TOM MAZZETTA, a 14-year industry
veteran, has opened Mazzetta Promo-
tion. Specializing in AC radio on a na-
tional basis, the new firm can be con-
tacted at (708) 266-0101.

¢ J. SCAVO — formerly BMG's West-
em Regional Alternative Marketing
Coordinator — has formed Sellout!
Management, which can be reached
at PO. Box 4160, Los Angeles, CA
90078; (818) 753-9014.

CHRONICLE

Marriages

Scotti Bros. Records Publi-
city head Sheryl Ingber to Paul
Northrop, October 2.

WJXQ/Lansing, Ml MD Bob
Olson to Tonia Baker, Septem-
ber 24.

KKNB/Lincoln, NE APD/MD
Ken Williams to Kathy
Soukoup, September 24.

Births

Geffen Records GM Bill
Bennett, wife Robyn, daughter
Willa Haley. September 29.

Condolences

Elektra Records artist Dan-
ny Gatton, 49, October 4

Changes

AC: WASH, Washington  boosts
parttimer Bill Worthington to mid
days . .. Comedian Dino Tripodis
joins WSNY Columbus's morning
show .. WMGFOdando appoints
Alison Stuart P’romotion Manager
- - . Adam Stubbs exits WMXB Rich-
mond to join crosstown WTVR-FM as
Promotions & Marketing Director PM
driver. . . Keith Kelly leaves WLDR
Northwest Michigan for 7pm-mid-
night duties at WIOGSaginaw, M1 . .
Lance Edwards joins WMXS Mont-
gomery, AL for nights.

Alternative: WROX'Norfolk
Promotion Director Sara Trexler be-
comes Mb middayer; Lisa Rush ex-
its. Meanwhile, Holly Williams —
formerly parttimeswing — becomes
Promotion Director, Perry Stone's
new morning sidekick, and 9am-1lam
solo talent. Pasqualle Giovanni
moves toswing . . . KPNT  St. Louis
MD morning man Alex Luke swaps
airshifts with Asst. MD afternooner
Sarah Clark .. . KRZQ/Reno Asst.
MD nighttimer Rip Ewing rises to
MD, relieving P1) Blaze from those
responsibilities . .. WHRE/Long Is-
land  Production Director Dennis
Daniel cxits to Topline Agency.

Classic Rock: Former WEBN
Cincinnati staffer Ernie **The Fat
Man”' Brown is the new afternoon
joek at crosstown WOFX, which has
dismissed morning man Joe Zerhus-
en. middayer Ken Snyder, and after-
nooner Brian O’Donnell . . . New
morning team at WGRX’Baltimore:
Steve Marshall & Ben Maxwell.

CHR: Rick Steele — last at
WLXR LaCrosse, W1 — fills the vacant
MD gig at WWXK Flint, MI ...
WKLC/Charleston, WV morning man
Steve Smith shifts to the afternoon
drive slot at crosstown WVSR . .
WCILA arbondale, 1L ups air talent
Mark Holland from parttime to
nights, replacing Jason Adams.

Gold: KLDE Houston's revamped
morning show now includes Jerry
Pelletier, Mark Meggison, News Di-
rector Sheree Bernardi, producer
Jay Davis, and traffic reporter Mar-
ty Ambrose.

AMERICAN RADIO SYSTEMS, BOSTON
“The minute we added.Randy Thomas to
WBMX, the imaging sweepers seemed to
jump out of the speakers in a Hot AC way

News/Talk: st. Louis Blues GM
coach Mike Keenan is co-hostinz
KMOX's weekly “Sports Open Line™
(6-7pm) with Blues announcer Kem
Wilson. The show airs on Fridays
when the Blues are in town and Wed
nesdays when they're on the road . .
Former NFL player Ray Bentley i.
named Sports Director at WOOD AM
Grand Rapids,

Progressive: WRNR Annapolis,
MD switches its lineup: ’'D Ron Bow-
en moves from afternoons to morn-
ings; Bill Wright shifts from morn-
ings to nights; Sean 0’Mealy swaps
nights for aftemoons; parttimer Mike
Edwards cops the night siot.

Rock: wixr Williamsport, 1A
weekender Eddie Davis replaces ox-
iting night talent Chad Sullivan . . .
Mark Edwards, formerly middays
Major Networks” The Foree, joins
WARBT Dundee, 1L, for weekend ‘fill-in
work . . . Davey Crockett replaces
the exiting Dina Wagner as morning
co-host at WHTF York, 1A,

UC: Brian O’Brian succeeds
Geoffrey Jammer in WRKE Ocean
City's bpm-midnight slot . . . WACK-
AM & FM Tupelo, MS welcomes Her
Jackson, a former member of recond-
ing act Planet atrol, He'dl handle the
afternoon shift at WACR-AM anli
serve as  Programming
WACR-FM.

Asst. at

Records: Marcelo Castello-
Branco has been appointed Manag-
ing Director of PolyGram Chile. Mean-
while, Fidel Jaramillo becomes Man-
aging Director at PolyGram's newly
established record subsidiary in 1B
gota, Colombia . . . Sony Music s -
tribution names Kristen Hoag and
Debbi Haus Managers/Point Of Pur-
chase for Systems and Fullfilment,
respectively . . . Stephanie Watana-
be steps up to International Coordin-
ator at Giant Records . . . Capricorn
Reconls welcomes Paige Jennings as
Sales Coordinator: She replaces Bryan
Thompson, who shifts to Artist De
velopment Coordinator.

National Radio: WBAP Dallas
AE Scot Herd assumes similar duties
at CBS Radio Networks' Southwest
Sales Office.

Why would you hire a pretty face from Hollywood
for your Radio Station Promos, Liners, and IDs?

“Because She’s Got Great Pipes!”

GREG STRASSELL, YP PROGRAMMING/

SONNY WEST, PD, KyXy/SAN DIEGO
“Every new hire at KyXy has been selected to

"’

and executes the plan.”

make us a better radio station. The search for
independent voice talent is no exception. Randy
Thomas was a damn good hire. She understands

The producers of the 65th Annual Academy Awards think so.

Randy’s the first female announcer ever to do the show.

“Hooked On Phonics” thinks so. “Call 1-800-ABC-DEFG.”
Wonder how many of those she sold?




Where
Commitment Leads

Excellence
Follows.

Excellence in national radio sales doesn’t
just happen.

Garnering dominant shares and
aggressively developing new business for
our stations takes commitment.

Commitment :0 hiring and training the
best people — OK is not OK...

Commitment to pursuing unique strategies
to bring new advertisers to radio...

Commitment to providing the finest
Research and Promotional tools to support
the selling process.

Our exclusive list of stations believe in
our commitment ... and they benefit from
our excellence.

CBS RADIO
REPRESENTATIVES
...representing America’s

most influential radio stations.

Atlanta Boston Chicago Dallas Detroit Los Angeles Minneapolis New York Philadelphia St. Louis San Francisco Seattle
Linda Weaver Amy Caplan Chad Brown | Laune Montoya David Rice Scott Springer Karen Miller Peter Burton Bill Burns David Brennan Marco Camacho Larry Adams
404/233-8281 617/728-1916 | 312/951-3286 | 214/526-0557 | 313/351-2161 | 213/460-3701 612/371-9051 212/975-5354 | 215/668-5990 314/444-3221 415/765-4006 206/654-4104
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When They Want It Fast ...

hen your boss comes in
and throws an urgent
project with a short dead-

line on top of your already overflow-
ing in-tray, how do you get it all
done?

Writing in the Alexandria, VA-
based Training & Developmentmag-

Job Satisfaction
Hits AllHime Low

mericans’ job satisfaction is
currently at an all-time low,
according to the latest sur-

vey by the NYC-based Roper Or-
ganization. Only 27% of workers
express “extreme satisfaction™ with
their fields of work, down seven
points since '91.

Meanwhile. 19% of America's
employees are singin’ the workplace
blues, up four points from '9l.
While 15% say they're *'not too sat-
isfied™ with their field of work, an-
other 4% say they're “not at all
satisfied” with their present
endeavor.

MANAGEMENT

azine Tom Gosselin suggests you
keep in mind that all projects are
driven by the following three factors:

Specifications: What needs to be
done.

Time: How long you'll need to
doit.

Resources: The things and people
required.

Factor Fiction?

Determine which of the above
three factors can — and can't — be
altered. First, try to change the time
frame. If that can’t be done, shift the
specifications. (Forexample, will the
job being partially done by the speci-
fied deadline be good enough?) Fi-
nally, negotiate the resources. (Can
you get another staffer or two as-
signed to help you?)

Regardless, never tell your boss a
jobcan’tbe done. Either ask for one
of the above trade-offs directly (for
example, can we give you estimates
instead of firm figures?) or ask for
an “if/then” scenario (if we go to a
black-and-white campaign, then we
can save printing costs and set up
time.)

® October 1215 — NAB Radio
Show. Convention Center, Los
Angeles.

® October 1215 — RTNDA
49th International Conference
& Exhibition. Convention Cen-
ter, Los Angeles.

® November 3-6 — Philadel-
phia Music Conference. Penn
Tower Hotel, Philadelphia.

@ January 29 — Super Bowl
XXIX. Joe Robbie Stadium
Miami

@ January 30 — 22nd Annual
American Music Awards.

Shrine Auditorium, Los
Angeles.
® February 1112 — Dan

O'Day's PD Grad School. Rad-
1sson Hotel & Suites, Dallas.
® February 1517 — Broadcast

Cable Credit Association Sem-
inar. Scottsdale Hilton,
Artzona.

@ February 1619 — RAB '35
Mktg. Leadership Conference
& Exec. Symposium. Loews
Anatole, Dallas.

® February 22-25 — 37th An-
nual NARM Convention. San
Diego Marriott & Convention
Center.

Limited Availability.
Unlimited Commitment.

(708) S18-0340

Jack Taddeo Communications Corp.

Consulting Hot, Oldies-based and Soft
Adult Contemporary Stations.

“On the negative side we could lose millions.
On the positive side none of #'s ours.”

What Really Motivates Employees?

ou think you know what motivates your employees? Maybe you should

think again. A recent study by George Mason University professor

Kenneth Kovach found managers and employees don't always have
the same view on what motivates the latter.

Here are the ten top motivational factors —listed in order of impor-
tance — as perceived by managers and employees:

Managers’ Rankings

Compensation

Job security

Growth opportunities
Working conditions
Interesting work

Loyalty to staff

Tacttul discipline
Management appreciation
Personal problem help
Being well-informed

Employees’ Rankings

Interesting work
Management appreciation
Being well-informed

Job security
Compensation

Growth opportunities
Working conditions
Loyalty to staff

Tactful discipline

Personal problem help

Worst Bosses, Best Bosses

en it comes to describing
the “worst bosses they
ever had,” people express

an alarming consistency. The results
of a lengthy survey conducted by
Berlin, CT-based consultants/authors
John Beck and Neil Yeager found
the following three traits most com-
monly associated with the bosses
people hated.

Bad, Bad, Bad
Control freaks. Dominating
bosses who bog down on details,
micromanage, and don’t trust anyone
are at the top of the list.

Space evaders. Inaccessible
bosses who abdicate control and get
too wrapped up in their own work to
spend time with people are perceived
as the second-biggest problem.

Whim of change. The third great-
est problem is bosses who tell people
what to do in general terms and walk
away from the job. Then, when the
project is well underway, they jump
in and criticize the work because
things aren’t being done the way the
boss wanted.

Superior Superiors
In contrast to the latter type, the
best bosses are those who give a lot
of direction — like the dominating
types — then give their employees
responsibility — like the evaders.

The main difference between a
good and a bad boss is that the supe-
rior superiors give people support.
They listen carefully at critical check-
points. And they help people develop
their own problem-solving capabili-
ties while diagnosing those problems.
Finally, the best bosses are willing to
make tough decisions when theirem-
ployees need them to be made.

Slash Hotel
Phone Bills

ere are four tips for cut-
ting the cost of making
calls from hotel rooms,

courtesy of the NYC-based Con-
sumer Reports Travel Letter.

» Dont call long distance directly
— use a credit card instead.

> Ask if the hotel honors evening
and weekend discount rates,

> Hang up after the sixth ring —
the basic charge often kicks in
then.

» Audit your bills for bogus
charges; ask for an itemized
listing of each call.
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over star Barbra Streisand

‘ opens up in Vanity Fair:

“For too many years |

didn't appreciate my own singing

But it's not my love; my love

is making movies” She doesn't

even listen to music: “I never put

my car radio on. | never play tapes.

And | never listen to my own
music”

She was offered the chance to
sing “Beauty And The Beast™ “|
thought, ‘How can | sing the
lyrics? ‘Beauuuuty and the

beeeast’ — | didn't know what it
meant. Beautiful melody. | turned
it down!”

She adds, “l owe my career to
my mother, because if she'd
believed in me, I'd probably have
been a typist”

Decadence & Glamour

“You'd think being a rock star
was all decadence and glamour,
but I've never felt so responsible
in my whole life] complains Liz
Phair. “l have to keep thinking like
an accountant, media artist, musi-
cian. The sad thing is, all this
came about ‘cause | sat on my
ass, diddled in my room, and
created songs. Now | have hardly
any time to get bored enough to
be funky and creative™ (Us).

R.E.M’s Michae! Stipe, who
wore and removed several slogan
T-shirts at the 1993 MTV Video
Music Awards, tells Mademoiselle
that now his shirt “would probably
say, ‘I'm with stupid’ With the ar-
row pointing down. Ha ha”

Fun Couples

Heather Locklear bought ex-
husband Tommy Lee's portion of
their mansion so she could share
it with Richie Sambora (National
Enquirer).

Madonna “desperately” wanted
William Burroughs to appear in
her “Bedtime Stories” video, but
he refused (Star).

Tight Black Crow

Sheryl Crow
recalls
working for Mi- |
chael Jackson
on his “Bad”
tour: “Being a
background sing-
er — putting on
a tight black
dress and doing  Sheryl Crow
choreography —
has very littie to do with being a
musician. But I'd much rather
have been doing that than sling-
ing hamburgers somewhere’
She adds, “Nobody wanted to
hear from intelligent female lyric
writers until Tracy Chapman and
Suzanne Vega came along. Then
Bonnie Raitt won seven Grammys
and slowly things started chang-
ing” (Entertainment Weekly).

Public Image Unitd.

Michael Jackson’s fan club in
ltaly is trying to get him nomin-
ated for a Nobel prize for his work
on behalf of children. They
gathered 75,000 signatures and
sent the petition to Sweden (Star).

‘We're one of the only bands
that get censored for theological
commentary, complains accused
Satanist Glenn Danzig, upon hear-
ing MTV rejected Danzig's new
video. “If | were really in Satan's
service, | would sweet-talk who-
ever | had to, subvert whoever !
had to ... to get my end result
and the dead bodies would be ly-
ing in piles everywhere” (Entertain-
ment Weekly).

Streisand Turns Off The Music In Vanity Fair!

Ax Me New Questions

In Newsweek’s story on the
new alternative guitar style, Sonic
Youth's Lee Ranaldo talks about
the decline of selfindulgence: “It'
fun to do, if you're a guitar player.
That's what led to all that over-
blown lead wanking of the '60s
and '70s. All of a sudden a gener-
ation woke up and said, ‘Well, it
may be fun to do, but it's a fuck-
ing bore!”

In the same article, Dinosaur
Jrs J Mascis explains his rule
of thumb for solos: “Play it as long
as it doesn't suck”

The Symbol & The Sex

Cover potentate Prince tells
Guitar World his idea of the ult-
imate guitar tone is “a woman in
climax”

“Dear Rrobert, | really love all
your songs, especialy Bumpin.
Grind. And | want you to sex me.
'm only 11 but | like that crotch
on you. If i don't hear from you in
the next three or four months I'm
coming to see you .. ” This actual
uncorrected letter, originally sent
to R. Kelly, appears in Details.

Listening To ‘Us’

he Us Reader’s Poll declares
Madonna is still the worst ac-
tress and female singer, as well as
most unwelcome comeback”
and “most due” for a comeback.
Cher's also “most due" Meat
Loaf's comeback was both the
‘most unwelcome” and the “best”
while Michael Bolton was voted
best and worst male singer. Other
winners: Aerosmith, “The Body-
guard” LP, Whitney Houston, and
Toni Braxton (for newcomer)

Each week R&R sneaks a peek through the nation's consumer magazines in search of everything from the ]
sublime to the ridiculous in music news. R&R has not verified any of these reports.

|

TOP TEN SHOWS
OCTOBER 3.9

1 Home Improvement

2 Seinfeld

3 Grace Under Fire

4 ER

§ Movie (Monday)

(“Someone She Knows”)

6 Roseanne

7 60 Minutes

8 Frasier

9 Madman Of The People
10 Dateline NBC (Tuesday)

Source: Nielsen Media Research

All show times are EDTIPOT unless oth-
erwise noted; subtract one hour lor COT
Check listings for showings in the
Mountain time zone. All listings subject
to change.

COMING NEXT WEEK

Friday, 1014
* Billy Joel and Marc Cohn
perform on the 30-minute
“ABC In Concert” (check local
listings).

Saturday, 10H5

* Ashley Cleveland, Marty
Stuart, and Steve Wariner per-
form on “The Road! an hour-
long syndicated series (check
local listings).

¢ James House is showcas-
ed on TNN's 30-minute “Path
To Stardom” (6:30pm EDTV/
3:30pm PODT).

* Suzy Bogguss performs
on the hourlong “Statler
Brothers Show” (TNN. 9pm
EDT/6pm PDT)

Monday, 10H7

* Jack Wagner joins the
cast of Fox's hourlong “Mel-
rose Place” as the hospital’s
new Chief of Staff (8pm).

* Ricky Lynn Gregg per-
forms on the 90-minute edition
of “Music City Tonight” (TNN,
9pm EDT/6pm PDT).

Tuesday, 1018
* Suzy Bogguss, “The To-
night Show With Jay Leno”
(NBC, 11:35pm).
* Sponge, “The Jon Stewart
Show” (syndicated; check
local listings).

Wednesday, 1019

¢ Dolly Parton is interview-
ed on TNN's 90-minute “Ralph
Emery On The Record With
Dolly! which also features dis-
cussions with Chet Atkins and
Kenny Rogers (8pm EDT/Spm
PDT)

* Crosby, Stills & Nash, “Jay
| Leno!

* Julio Iglesias, “Late Night
| With Conan O'Brien” (NBC,
12:35am, Thursday).

Thursday, 10/20
¢ Lisa Brokop performs on
the hourlong edition of TNN’s
‘Music City Tonight” (9pm

EDT/6pm PDT).
L * Waylon Jennings, “Jay
Leno!
* Seal performs on “Satur- | * Sheryl Crow, “Jon Stewart”

day Night Live” (NBC,
11:30pm).

* Victoria Williams, “Conan
| O'Brien” (12:35am, Friday).

ump Up Your AM

(And Your Other Dayparts, Too)
With AP All News Radio.

All News Radio

See us at the
NAB Radio Show,
Booth *3106.

Nonstop. Around The Clock. 800-821-4747







" ’

3| | WTEM SportsRadioST0 s itylube

KS95 ”-’@4—-@’3’-’1-'@!‘} b

'99fm LI WeaR The Liows
G y wail ROAR!

AM °STEREO

|ga.vom.lzw {

pe & Label . mwog
Saint Louis, Missouri
KOG

THE BEST IN “BROADCAST” BUMPER STRIPS Fuatitvaocii o 2
& WINDOW LABELS -- CALL US 11045 F M

1-800-569-1906  , Ny ‘
68 | RADI()

US. Ta

WNEW-FM | |4

1027

:_ WHERE ROCK LIVES | |

WJ

RADIO 76 : I



R&R OVERVIEW

October 14, 19940 37

FILMS

WEEKEND BOX OFFICE

OCTOBER 79

1 The Specialist $14.31
(ws)

2 The River Wild $7.10
{Universal)

3 Only You $5.71
(TriStar)*

4 Forrest Gump $3.95
(Paramount)

5 Jason’s Lyric $3.54
(Gramercy)

6 TimeCop $3.22
(Universal)

7 Quiz Show $3.16

(Buena Vista)

8 The Shawshank $1.96
Redemption (Columbia)

9 Ed Wood $1.90
(Buena Vista)

10 Terminal Velocity $157
(Buena Vista)

All figures in millions
* First week in release
Source: Entertainment Data Inc

COMING ATTRACTIONS:
This week’s openers include
Quentin Tarantino's “Pulp Fic
tion;” starring John Travolta,
Samuel L. Jackson, and Uma
Thurman. The film's MCA

soundtrack features Urge Over-
kill's current single (a cover of
Neil Diamond's “Girl, You'll Be
A Woman Soon”) as well as
Maria McKee's “If Love ts A
Red Dress (Hang Me In Rags)”
Vintage tunes by Dick Dale &
His DelTones, Kool & The
Gang, Chuck Beny, and others
— along with excerpts of the
movie's dialogue — round out
the atbum.

NEW THIS WEEK

® BON JOVI: CROSS ROAD

(PolyGram)

This 80-minute package
contains 14 clips, including
“Livin’ On A Prayer; “Wanted
Dead Or Alive and a new ver-
sion of “Blaze Of Glory” The
never-before-seen “Dry Coun-
ty™ and “Miracle” round out the
video roster.

® CROOKLYN

(MCA/Universal)

Tommy Boy act RuPaul ap-
pears in full drag regalia in this
feature film, starring Alfre
Woodard, Delroy Lindo, and
producer/director Spike Lee.
Volume one of the film's 40
Acres And A Mule Musicworks/
MCA soundtrack sports songs
by the Crooklyn Dodgers (rap-
pers Masta Ace, Buckshot
and Special Ed) and Marc
Dorsey, along with vintage
cuts by the Jackson 5, Curtis
Mayfield, Sly & The Family
Stone, and more. Volume two
is set for release on October
25 with soul classics by Stevie
Wonder, James Brown, and
Smokey Robinson & The
Miracles, among others

©® STATLER BROTHERS:

WHAT WE LOVE TO DO

(PolyGram)

This 40-minute video chron
icles the band’s career, from
their early '60s appearances
with Johnny Cash to more re-
cent concert performances of
‘Elizabeth,” “Atlanta Blue,
“Sweeter And Sweeter” and
more.

® KENTUCKY

HEADHUNTERS: BEST

PICKINS (PolyGram)

The video companion to the
band's forthcoming “Still Pick-
in” LP, this clip compilation
spotlights “The Ballad Of Davy
Crockett,” “Walk Softly On This
Heart Of Mine “Oh Lonesome
Me and more.

® TONY BENNETT:

MTV UNPLUGGED —

THE VIDEO (Columbia)

This 75-minute perfornance
collection showcases 20
songs, including “Moonglow”
(with K.D. Lang), “They Can't
Take That Away From Me"
(with Elvis Costello), and “Fly
Me To The Moon” Exclusive
interview footage and two
bonus video clips — “Steppin’
Qut With My Baby” and “I'll Be
Seeing You" — complete the
package.

® THE NIGHTMARE BEFORE

CHRISTMAS (Touchstone)

This feature film — a stop-
motion animated musical di
rected by Tim Burton — show
cases the singing voice of
Boingo frontman DBanny
Elfman, who also contributes
music to the movie's Walt Dis-
ney soundtrack.

® SURVIVING THE GAME

(New Line)

Former Police man Stewart
Copeland provides the score
to this feature film, which stars
Rhyme Syndicate/Priority
recording artist IceT, Rutger
Hauer, and Charles S. Dutton.

® CHINA MOON (Orion)

Ed Haris and Madeleine
Stowe star in this feature film,
in which Black Top recording
act Anson Funderbergh & The
Rockets play a supporting role
as a blues band.

MEDIA

BOOX BEAT

effen A&R honcho Tom

Zutaut. American Re-

cordings grand poobah
Rick Rubin. Liberty President
Jimmy Bowen. MCA Nashville
President Tony Brown. Ruthless
heavyweights Jerry Heller and
Eazy-E. Warner Bros. Biack Music
President Benny Medina. Q Prime
management moguls Cliff Burns-
tein and Peter Mensch. Megaforce
Records principals Jonny and Mar-
sha Zazula.

® THE SPECIALIST
® THE RIVER WILD (RCA)

® CNLY YOU (Columbia)

® JASON'S LYRIC (Mercury)
Single: U Will Know/B.M.U.

® T'MECOP

® GUIZ SHOW (Hollywood)

Burn/Nine Inch Nails

® THE MASK (Chaos/Columbia)

Single: (| Could Only) Whisper
® ANDRE (Rhino}

® COLOR OF NIGHT (Mercury)

® THE LION KING (Walt Disney)

® PULP FICTION (MCA)

®/ LIKE IT LIKE THAT

® SFW. (A&M)

CURRENT

Single: Turn The Beat Around/G. Estefan (Crescent Moon/Epic ST)
Featured Artists: Cowboy Junkies
Featured Artists: Michael Bolton, Louis Armstrong, Ezio Pinza

® FORREST GUMP (Epic Soundtrax)
Featured Artists: Elvis Presley, Aretha Franklin, Jefferson Airplane
Cther Featured Artists: Ahmad, Tony Toni Tone, Oleta Adams
Single: Time Won't Let Me/Smithereens (RCA)
Featured Artists: Lyle Lovett, Mark Isham

® NATURAL BORN KILLERS (Nothingl/interscope/AG)

Singles: Sweet Jane/lCowboy Junkies

Cther Featured Artists: L7, Dr. Dre, Peter Gabriel

Cther Featured Artists: Tony Toni Tone, Xscape, K7

Stngle: Thanks To YoulTyler Collins (Reprise)
Cther Featured Artists: Booker T. & The MG’s, Craig 'n Co.

Single: The Color Of The Night/Lauren Christy
Cther Featured Artists: Lowen & Navarro, Brian McKnight

Single: Circle Of Life/Elton John (Hollywood)
COMING

Single: Girl, You'll Be A Woman Soon/Urge Overkill
Other Featured Artists: Al Green, Dick Dale & His DelTones

Single: Try A Little Tenderness/B<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>