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I NS I D E:

WPLJ: DRIVEN BY
AFTERNOON DRIVE

Hot AC/Adult CHR WPLJ/NY
scored big summer ratings by
putting more personality into its
presentation — particularly Rocky
Allen’s afternoon drive show.
Page 32

DELAYED NY, L.A.
ARBITRENDS ARRIVE
Although the latest New York and
L.A. Arbitrends arrived seven
days late, the delay appeared to
have little effect on the overall
rankings. Meanwhile, R&R’s
Rock, Alternative, and NAC
editors provide detailed breakouts
on how their formats fared in the
summer book.

Pages 14, 20, 21, 24

PHASES & STAGES
Capping his 14 years as
R&R CHR Editor, Joel
Denver shares his
reflections on the changing
faces of radio and records.
Page 30

BYRD SEES ‘BLACK
TALK’ TAKING OFF
While 10-year WLIB/NY talk show
host Gary Byrd explains why
“Black Talk” programming is
poised for greater growth, six
Talk PDs question their stations’
need to dive deeper into the
caller pool.

Pages 22, 33

IN THE NEWS...

® Jeff Ballentine now
PD for KQKS/Denver
® Michael Fischer new PD
at SW Nets' NAC format
®Nancy Leichter becomes
GSM at KKBT/Los Angeles
®Jim Cawley named GRP
Sr. VP/Mktg. & Sales
®Linda Corradina to VH1
Sr. VP/Programming post
Page 9

THE INDUSTRY’S NEWSPAPER

Radio Set For 9.2% Growth,
Records To Rise 9.4% In ’35

& Veronis, Suhler forecast: Radio will bring in
$11 billion; record sales to reach $12 billion

“he U.S. radio industry will grow by 9.2% in 1995 —to $11
billion dollars — according to projections in the 12th an-
mal “Communications Industry Report” by Veronis, Suhler
& Associates. The domestic record industry is expected to reach
$12 billion by virtue of a 9.4% gain next year.

“With local advertising returning to health and the improve-
ment in the overall economy, radio stations should experience
much faster growth over the [five-year] forecast period,” the
report said. Veronis, Suhler predicts that local radio billings will
rise at a 7.3% compound annual rate over the next five years,
hitting $12.7 billion in 1998.

Network radio, however, is expected to rise at only a 3.3%
annual rate through 1998, at which time it will reach $540 mil-

lion.
Reaching The Peak

Thus, Veronis, Suhler projects that “radio advertising as a
whole will total an estimated $13.2 billion by 1998, growing at
a7.1% compound annual rate from $9.4 billion in 1993.”

The New York-based investment banking company said ra-
dio should finish 1994 with growth of 7.2% over 1993, wind-
ing up just above the $10 billion mark. The growth rate is ex-
pected to peak at 9.2% in 1995, then drop to 6.1% the follow-

ing year.
VERDNIS/See Pags 17

RAB Board Votes To Retain
Fries Into Next Century

i Officers elected; political ad proposition tabled

SAN DIEGO —
RAB President Gary
Fries was given a solid
vote of confidence by
the bureau’s board of di-
rectors at their semi-an-
nual meeting and as-
sured of job security un-
til 2001. The board also
elected Federated Me-
dia’s John Dille its new
Chairman, Granum
Communications’
Herb McCord Vice Chairman,
and Albimar Communications’
Skip Finley Finance Chairman.

Fries, who joined the RAB in
1991, is credited with injecting vi-
tality into an organization and in-
dustry that had been in deep
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slumps. As a result of his
overhaul of RAB’s staff
and operations, its mem-
bership, revenues, and at-
tendance at conferences
and meetings are at all-
time highs.

The RAB board also
unveiled a plan to add
more women and ethnic
minorities to its ranks
and decided, for the time
being, not to deal with a
controversial proposal to establish
a board that would review politi-
cal ads.

Outgoing board Chairman
Paul Fiddick said the board di-

RAB/See Page 17
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Ayeroft, Hartis To Launch
Columbia West Goast Label

Longtime music industry part-
ners Jeff Ayeroff and Jordan
Harris have joined Columbia
Records to pilot a new West
Coast-based division. A new
name for the imprint wasn’t an-

“nounced, but it is known that the
staff and roster of Columbia’s
Chaos Recordings will join the
new venture.

Ayeroff and Harris began
working together at A&M
Records in the late *70s and again
as the heads of Virgin Records
through the late *80s and early
’90s.

“I have been a real fan of Jeff
and Jordan since theirA&M days,
and I can think of no better team
— on a creative and A&R level

Talkin’ Turkey
With FCC Brass

2 First of a four-part series

Starting this week, R&R
tums the tables on FCC Commis-
sioners by having them answer
rather than pose the questions in
a four-part series of interviews.
First up on the “10 Questicns
With ...” hot seat is Commission-
er Andrew Barrett, who makes
“no apologies” for his EEQ stance
and “clearty expects [small mar-
kets] to do a better job.”

Among Barrett’s other in-
triguing comments: |

@ “The people who are still l.
hurting are mainly minority
broadcasters. And I'm not sure
it's due to anything that we [the
FCC] are doing as opposed to \
what the ad agencies are doing.”

® “lam not a regulator per se;
|am one who believes ... we ought
to let market forces operate. And
we ought to be concemed about
indecency issues, making sure

‘World War IHl Ends: Stern
And DeBella On Same Side!

AP/Wide Worid Photos

NEWSSTAND PRICE $6.00

people have access, and making
sure various voices are heard, re-
gardless of what one thinks about
them individualty.”

Rounding out the interview
series in subsequent weeks will
be Commissioners Rachelle
Chong, Jim Quello, and Sus-

an Ness. Bogins oa Page 3

orget Yassir Arafat — Infinity’s Mel Karmazin

ought to get the Nobel Peace Prize for orches-

trating the truce of the century. Last Friday (11/
11), Howard Stern extended the proverbial olive
branch to one-time mortal enemy John DeBella. More
than three years after staging a “funeral” for the former
WMMR/Philadelphia moming man, Stern “exhumed”
DeBella, welcoming him to the Infinity team as the new
afternoon personality at WYSP/Philly.

_www.americanradiohistorv. com -

Harris

— to be launching a major West
Coast label,” remarked Columbia
Records Group Chairman Don
Ienner. “They’ve buwilt Virgin
Records into the strongest new
record company launched in the
last decade, not only through their
highly creative marketing of Vir-

COLUMBIA/See Page 10
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Arbitron Details
Problems Behind
Delayed Monthlies

The glitch in new Arbitron
software that delayed the release
of Phase One Fall Arbitrends by
a week affected many more mar-
kets than perhaps originally
thought. But the company, which
said all of the figures are now in
order, started releasing the month-
ly results Tuesday (11/15) in ac-
cordance with its revised sched-
ule.

According to an Arbitron
source, the problem affected un-
listed households in metros with
so-called “split counties™ (coun-
ties that are large or diverse
enough to require division into
two or more segments so that each
segment can be weighted differ-
ently).

The problem: Since telephone
prefixes usually span several zip
codes, Arbitron’s outside vendor
for unlisted telephcne numbers,
Metro Mail, can cffer only an
estimate of a would-be respon-
dent’s zip code. Arbitron eventu-

ARBITRON/See Page 10
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@ What challenges do
you see facing radio
broadcasters?

A Even though we have gen-

erally seen a surge in ra-
dio business revenues during the
last year and a half, the people who
are still hurting are mainly minor-
ity broadcasters. And I'm not sure
that it’s due to anything that we [the
FCCJ are doing as opposed to what
the ad agencies are doing.

[Many minority-owned sta-
tions are] low-power, weak sta-
tions in terms of power, and there
may be some management prob-
lems. I think LMAs have hurt
minority stations more than they
have anyone else.

Some African-Ameri-

can broadcasters at the
NABOB conference said they
don’t like the ownership limits
increasing. Is that a legitimate

argument?

A That is a legitimate argu-
ment from NABOB’s
perspective. But if the stations
were out there, I question wheth-
er or not NABOB would be will-
ing to buy them. I’'m just wonder-
ing whether or not capital markets
will respond to NABOB as they
do to the general public. I think
NABOB makes a very good
point. But the problems associat-
ed mainly with NABOB’s mem-
bers are something that’s almost
out of the power, out of the realm
of the FCC — unless we look at
doing some power increases, and
certainly we can do that.

The other thing I think we need
to do: We probably need to react
a little faster on petitions and
things that small stations — be
they NABOB members, mem-
bers of the Hispanic community,
or members of the general public
— have before us.

This system harms them more
than it does people who can afford
big-time lawyers, because they can
come in and get things moving.

@ What about raising the
number of employees
that categorizes a station as

“small” and reducing EEO pa-
perwork?

[ A Sounds like an excuse to
L me. Certainly there are
markets where you are going to
have a difficult time getting qual-
ified minorities. Not because
they’re not there, but because
many of them have degrees in,
let’s say, accounting, manage-
ment, or engineering.

Clearly, there are great oppor-
tunities for them to make a great
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Andrew Barrett

FGC Gommissioner

deal more mon-
ey than small
stations can af-
ford to pay

# them. Then you
' may have to go
outside your
area and try to
recruit people.
That general
kind of statement probably
wouldr’t hold true.

Maybe it Oklahoma it’s a lit-
tle different. But when I find a
station in Georgia within 70 or 80
miles of Atlanta, where they have

Barrett

more black colleges than anyplace

BARRETT/See Page 17
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Less Regulation Expected
Under New GOP Congress

The broadcasting industry is
still trying to figure out how it will
be affected by the fallout from the
political neutron bomb that hit
Washington last week, when a
decisive Republican Election Day
victory gave the party control of
both houses of Congress.

Broadcast issues certainly
weren’t key to an election that
many viewed as a referendum on
President Clinton’s social agen-
daand economic policies. But the
buzz around Washington is that
the key word for the 104th Con-

gress is “deregulation.”

“Republican philosophy is gen-
erally less regulatory and more
pro-competitive or free market ...
and I think there will be some
changes in those areas,” said NAB
Sr. VP Jim May.

FCC Commissioner James
Quello echoed those remarks.
*“This is the biggest change in re-
cent history, but I don’t see any-
thing drastic coming down except
a less regulatory approach and
more acceptance for deregulato-
ry proposals,” said Quello, who
occasionally plays tennis with

CONGRESS/See Page 17

‘Bogart On Broadway’ Honors Bider
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Wamer/Chappell Music Inc. Chairman/CEQ Les Bider (c) was hon-
ored with the 1994 Children’s Choice Award when the Neil Bogart
Memorial Fund presented “Bogart On Broadway” at L.A.’s Barker
Hangar last week (11/12). Celebrating at the event— which raised
more than $2 million for pediatric cancer, leukemia, and AIDS re-
search — were (I-r) Geffen Records exec/Event Adbook Chair Mel
Posner, Sony Pictures Entertainment Exec. VP/Fund Board Chair
Paul Schaeffer, Neil Bogart Memorial Fund founder Joyce Bogart
Trabulus, Dinner Chair Sandra Rapke, Warner Music Group Chair-
marvExec. Dinner Chair Robert Morgado, and T.J. Martell Founda-
tion founder Tony Martell.

R&R Observes
Thanksgiving

In observance of the Thanks-
giving holiday, R&R’s Los Ange-
les, Nashville, Washington, and
New York offices will be closed
Thursday and Friday, November
24 and 25.
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This Week’s Action:

1994 DEALS TO DATE

Dollars To Date:  $2,142,643,528

Stations Traded This Year:
Stations Traded This Week:

DEAL DETAILS BEGIN ON PAGE 6

' Doal OF Tha Wzl

» Salem Houston Acquisitions

(Last Year: $2.266,553,842) $1 7 P illi on
Al L « KENR-AMMouston $5 million
1149 * KKZR-FM/Conroe (Houston)
(Last Year: 1188) $12 million

KACE’s EEO Record Attacked

Spurned buyer El Dorado Communications

claims African-American-owned KACE/LosAnge-
les failed to meet its EEO obligations by not hiring

enough Hispanics.

See Page 6

Duopoly Impact Uncertain

27

(Last Year: 16)

Heftel buys 51% of WAQI-AM &
WRTO0-FM/Miami for $7.5 million.

The FCC has gathered two years of data on duopo-

lies. But the Commission isn’t yet sure how much
the ruling has affected the industry.

See Page 6

FCC Replaces EBS, But Questions Remain

The FCC voted to replace the Emergency Broadcast Sys-
tem (EBS) with the digital Emergency Alert System (EAS).
But it didn’t completely eliminate on-air testing in its decision

last week (11/10).

Also, the Commission announced
it’s seeking comments on a propos-
al to allow unattended operation of
broadcast stations, in light of new
technology. Broadcasters will be
required to replace EBS equipment
with EAS equipment by July 1,
1996. Costs should range froma few
hundred to a few thousand dollars,
depending on FCC requirements.

PDs are likely to welcome the
scaled-back on-air testing included
in the FCC’s decision. After July 1,
1995, stations may transmit the
shortened two-tone attention signal
for not less than eight seconds or
more than 25 seconds.

Details Sought

Broadcasters still have questions,
however. “I would like to see more
detail” about costs, said Ed Broud-
er, Chairman of the New Hampshire
State Emergency Communications
Committee.

Connecticut State Emergency
Communications Committee Chair-
man Bill Clede said he wants ‘to
know about technical specifications.
“Obviously [the FCC is] not going

to endorse a particular manufactur-
er, but I don’t know how it’s going
to be resolved.”

Confused by the lack of specif-
ics, New York State Emergency
Communications Committee Vice

66)

TFT Director/Marketing Darryl
Parker said he’s waiting for the

technical specifications, whic

h

should be out about December 10.
But he’s telling broadcasters the cost
will be between $750 and $1000,
with an optional printer decoder that

will probably cost $500.

SAGE President Gerald LeBow
said his system will probably cost

“Obviously [the FCC is] not going to endorse a
particular manufacturer, but | don’t know how
it’s going to be resolved.”

- Bill Clede

Chairman John Nelson called the
FCC'’s statement on the EBS-to-
EAS switch a “typical piece of re-
written government gobbledygook.”

Firms Vie For Business

Two companies that may supply
radio stations with EAS equipment
are TFT Inc. of Santa Clara, CA and
SAGE Alerting Systems Inc. of
Stamford, CT. Both participated in
field trials in Denver and Baltimore
last year.

99)

$2500, which would include a “mul-
tiple actuation controller” and a 286

computer.

In announcing its interest in gath-
ering comments on whether to al-
low stations to run with no operator
on duty, the FCC cited improve-
ments in the “stability, reliability, and
automatic control” of transmitters.
It is also proposing to do away with
the requirement that operators have
FCC permits. No deadline for fil-
ing comments has been announced.

RADIO BUSINESS

EARNINGS

Evergreen Narrows Loss;
Viacom Shoots Up

vergreen Media Corp.
(Nasdaq: EVGM) reported
a third-quarter net loss at-
tributable to common stock of $1.9

million (22 cents
per share), com-
pared to a loss of
$5.9 million (71
cents) ayear ago.

Net revenues |
were $29.4 million, //
up from $28.8 mil-

lion. Cash flow

was $11.7 miliion,
up from $10.8 million. Discounting
start-up costs for launching Sports
WMVP-AM/Chicago, the compa-
ny said its cash flow rose 12% for
the quarter and 14% for the first
three quarters of this year.
Evergreen owns 11 radio stations.

iacom Inc. (AMEX: VIA)
Vposted third-quarter net
earnings attributabie to com-
mon stock of $312.3 million ($1.23 per
share, based on 247 million shares),
up sharply from $22.0 million (18
cents, based on 121 million shares) a
year ago. Revenues, including recent-
ly acquired Paramount Communi-
cations, skyrocketed {o $2.13 billion
from $508.1 million.

For Viacom's cable TV & broad-
casting division, revenues were
$206.0 miflion, up from $148.7 million.
Eamings from operations, before de-
preciation and amortization, were
$75.9 million, up from $60.8 million.

Viacom owns 14 radio stations,
12 TV stations, MTV Networks,
and a variety of other media/enter-
tainment ventures. It recently ac-
quired Blockbuster Entertain-
ment, whose revenues and earn-
ings were not included in the third-
quarter report.

sborn Communications
Corp. (Nasdag: OSBN)
reported third-quarter net

income of $407,000 (eight cents
per share), up from $264,000 (five
cents) a year ago. Net revenues
were $11.3 million, up from $8.5
million. Cash flow was $3.6 mil-
lion, up from $2.3 miliion.

Osborn owns 16 radio stations,
one TV station, Muzak franchises,
entertainment properties, and ca-
ble TV systems serving hospitals.

hildren’s Broadcasting

Corp. {Nasdaq Smallcaps:
AAHS) reported a third-
quarter net loss of $929,000 (17

EARMINGS/See Page 8

Too early to finalize
your ‘95 research
plan? Think

again. Your

ratings

FORMAT HOLE RESEARCH

GREAT MANAGERS. PARAGON RESEARCH. GREAT PLAN.
GREAT RESULTS!

Stop guessing and let Paragon’s expert radio
researchers develop your optimum format.

Contact Mike Henry to discuss
research options for your station.

first book, | (303) 922 5600
: fox 922 1589
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You can count on us.
(Can we count on you?

Because more than ever before, our message deserves to be heard.

The Army National Guard makes up about one-half of our
nation's combat forces. And we need men and women to help
keep us strong—ready to protect our community and defend our
country. We have been there during natural disasters, in the fight
against drugs and in the protection of our environment.

It's a commitment that takes dedication. Guardmembers
give at least two weeks a year and two days every month to the
Guard—and to you. Could we have a minute of your time?

Run our spots whenever possible. And if you can't spare a
minute, we'll settle for :30. Even :20.

"To obtain free dubs of Army National Guard PSAs call your
nearest Army National Guard State Marketing NCO, or write:
National Guard Bureau, Advertising Distribution Center, PO Box
1776, Edgewood, Maryland 21040.

Alabama
(205) 271-8386
Alaska
(907) 264-5304
Anzona
(602) 267-2823
Arkansas
(501) 791-4107
California
(916) 854-3276
Colorado
(303) 397-3128
Connecticut
(203) 548-3234
Delaware
(302) 324-7099

Washington, D.C.
(202)433-5142/43

Flonda
(904) 823-0388
Georgia

(671)637-2769/70

Hawaii
(808) 737-1522
Idaho
(208) 389-5115

Americans At TheirBest.

Illinois
(217)785-3623
Indizna
(317) 247-3241
Iowa
(515) 242-5430
Kansas
(913) 266-1097
Kentucky
(502) 564-8516
Louisiana
(504) 278-6217
Maine
(207) 942-7667
Maryland
(410)653-3682
Massachusetts
(617) 861-0263
Michigan
(517) 483-5681
Minresota
(612) 296-4469
Mississippi
(601) 973-6320
Missouri
(314) 751-9655
Montana
(406) 444-6933

Nebraska
(402) 473-1169
Nevada
(702) 8877232
New Hampshire
(603) 225-1288
New Jersey

(609) 530-5169/70

New Mexico
(505) 473-2526
New York
(518) 786-4774
North Carolina
(919) 664-6113
North Dakota
(701) 224-5130
Ohio
(614) 4924141
Oklahoma
(405) 425-8306
Oregon
(503) 945-3982
Pennsylvania
{717) 865-8451
Puerto Rico
(809) 725-7447
Rhode Island
(401)457-4322

WWW-americanradiohistarv.com

South Carolina
(803) 748-4285
South Dakota
(605) 399-6681
Tennessee
(615) 532-3089
Texas
(512) 465-5074
Utah
(801) 576-3645
Vermont
(802) 864-1175

Virgini
(804) 775-9275
Virgin Islands
(809) 778-4855
Washington
(206) 581-8921
West Virginia
(304) 341-6438
Wisconsin
(608) 241-6341
Wyoming

(307) 772-6256/41
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RADIO BUSINESS

El Dorado Disputes KACE/L.A. EEO Record

aving failed to secure a court injunction to

block the sale of KACE-FM/Inglewood

(Los Angeles)to Cox Communications,
El Dorado Communications has petitioned the
FCC to deny the sale, charging that current own-
er All Pro Broadcasting violated EEO rules by
not hiring enough Hispanics.

El Dorado acknowledged that KACE's employment record
“does not show an underrepresentation of minorities overall.”
All Pro owner Willie Davis is African-American, as were most
KACE employees prior to a July LMA by Cox. But the petition

claims the FCC should focus on Hispanics, the largest minor-
ity group in Los Angeles {34.3%).

El Dorado noted that it is Hispanic-controlled and “employs a
large number of Hispanics” at KMQA-FM/West Covina (Los
Angeles), and charged that the number of Hispanic employees
at KFI-AM & KOST-FMW/Los Angeles is only slightly higher.

All Pro called El Dorado's arguments “fatuous, at best.” it
said the petition's only purpose was to delay the sale while EI
Dorado, which claims it had a binding deal to buy the station,
pursues a court suit against All Pro. Cox accused El Dorado
of submitting an “inaccurate and inflammatory petition” and
staunchly defended its own EEQ record.

FCC: Duopoly Impact Inconclusive

he duopoly concept is now two years old.
However, the FCC hasn't been able to de-
termine the impact doubling up has had

on the radio industry.

Of 10,057 commercial stations, 2048 are currently partici-
pating in duopolies or LMAs, according to a staff report re-
quested by the Commission to measure the 1992 ownership
rules’ effect on competition, diversity, and minority ownership.

FCC economist Scott Roberts told R&R the report “offers
no conclusions —all it does is present data.” The study found
that minority ownership increased by 18 stations from 1993
to 1994, now representing 2.9% of all stations.

TRANSACTIONS

icati
Salem Communications Creates TRANSACTIONS AT A GLANCE

® WACT-AM & FM/Tuscaloosa, AL $1.4 million
® KOUA (FM CP)/Mena, AR No cash consideration
® KMIX-AM & FM/Turlock (Modesto), CA $1.5 million

Houston Combo For $17 Million

Heftel takes half of Miami combo in $7.5 million stock swap

als Of T
Salem Houston
Acquisitions
PRICE: $17 million
TERMS: Asset sale
BUYER: Salem Communications
Corp., owned by Edward Astinger
and Stuart Epperson. It owns 24 oth-
er stations. Phone: (805) 987-0400

KENR-AM/Houston

PRICE: $5 million

SELLER: Susquehanna Radio
Corp., headed by President Arthur
Carlson. It owns 16 other stations.
Phone: (713) 266-1000
FREQUENCY: 1070 kHz

POWER: 10kw day/Skw night
FORMAT: CHR

BROKER: John Saunders

KKZR-FM/Conroe

(Houston)

PRICE: $12 miillion

SELLER: US Radio Corp., owned by
Ragan Henry. He owns KJOJ-FW
Houston and 10 other stations. Phone:
(215) 563-2910

FREQUENCY: 106.9 MHz

POWER: 95kw at 1128 feet

FORMAT: Rock
B ey

WACT-AM & FM/Tuscaloosa
PRICE: $1.4 million

TERMS: Asset sale for the forgiveness
of $1.4 million indebtedness
BUYER: Taylor Communications
Corp., headed by Chairman/Director
Edward Taylor of Tulsa. It owns three
other stations. Phone: (918) 496-7444
SELLER: New South Radio Inc.,
debtor-in-possession, headed by Pres-
ident Thomas Lich. Phone: (205) 349-
3200

FREQUENCY: 1420 kHz; 105.5 MHz
POWER: 5kw day/108 watts night; 6kw
at 298 feet

FORMAT: Gospel; Country

KOUA (FM CP)/Mena
PRICE: No cash consideration
TERMS: Asset sale. The two selling

shareholders have told the FCC that
for business reasons, they no longer

e
 Alakk
RN

wish to construct this new station.
BUYER: Wendell Harlan of Mena. He
owns a 25% stock interest in the sell-
er. Phone: (501) 394-3319

SELLER: Skyline Radio Inc., head-
ed by President James Bumpous.
Bumpous and VP/Director Bryan King
have an interest in one other station.
Phone: (512) 266-3836
FREQUENCY: 96.3 MHz

POWER: 47,180 watts at 1315 feet

KMIX-AM & FM/Turlock
(Modesto)

PRICE: $1.5 million

TERMS: Asset sale

BUYER: Silverado Broadcasting,
headed by President/COQ John Win-~
kie. It owns eight other stations. Phone:
(209) 476-1230

SELLER: Radio Associates Group,
owned by Jerry Miller, Ken Miller, and
Bob Salmon. They own two stations
and are selling one other. Phone: (916)
243-5392

FREQUENCY: 1390 kHz; 98.3 MH2z
POWER: 5kw; 2kw at 390 feet
FORMAT: Country

BROKER: Peter Handy of Star Me-
dia.Group

| Colorado

Gardiner Broadcast
Partners Stations
PRICE: $900,000 plus other consid-
erations

TERMS: Asset sale pursuant to a
Chapter 11 reorganization approved by

the U.S. Bankruptcy Court for the Dis-

trict of Colorado. The buyer is to ob-
tain a loan from Viking Capital Corp.
in the amount of $300,000 which, along
with cash on hand, income, and the
seller's capital, will be used to satisfy
claims by various creditors. The prin-
cipals of the buyer are also creditors
of the seller.

BUYER: Rocky Mountain Radio
Corp. L.L.C., owned 40% by Clifton
Gardiner of Vale, CO; 30% by Hein-
rik Vanderlip of Greenwich, CT; and
30% by the Vanderlip Children’s 1988
Trust. Gardiner is the principal owrier
of the seller. Phone: (303) 949-0140
SELLER: Gardiner Broadcast Part-
ners Ltd., a debtor-in-possession prin-
cipally owned by Clifton Gardiner. It
also owns KRKE-AM/Aspen, CO and

KPKE-AM/Gunnison, CO, which are
not included in this transaction.

KZYR-FM/Avon
FREQUENCY: 103.1 MHz
POWER: 1.5kw at 459 feet
FORMAT: Aiternative

KSMT-FM/Breckenridge
FREQUENCY: 102.3 MHz
POWER: 3kw at minus 230 feet
FORMAT: Alternative

KSNO-FM/Snowmass
Village

FREQUENCY: 103.9 MHz
POWER: 3kw at minus 84 feet
FORMAT: AC

KKYY-FM/Gunnison
FREQUENCY: 98.3 MHz
POWER: 3kw at 304 feet
FORMAT: Alternative

KIDN-FM/Hayden
FREQUENCY: 95.9 MHz
POWER: 1750 watts at 1181 feet
FORMAT: Alternative

et M i g e T fie
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WAQI-AM & WRTO-FM/

Miami-Goulds

PRICE: $7.5 million (approximate) for
51%

TERMS: Duopoly deal; exchange of
private stock for publicly traded stock
BUYER: Heftel Broadcasting Corp.,
a publicly traded company (Nasdag:
HBCCA) headed by Chairman Cecil
Heftel and President Cart Parmer, in-
creasing its stock ownership of Viva
Broadcasting Corp. from 49% to
100%. It owns WQBA-AM & FM/Mi-
ami and eight other stations. Phone:
(213) 465-3171

SELLER: Mambisa Broadcasting
Corp., owned by Amancio Suarez Sr.,
Amancio Suarez Jr., and Charles
Fernandez, exchanging their 51%
stock interest in Viva Broadcasting
Corp. for 492,968 shares of the buy-
er's stock. Suarez Sr. has been made
Vice Chairman of the buyer and
Fernandez Exec. VP of the buyer.
Phone: (305) 445-4020
FREQUENCY: 710'kHz; 98.3 MHz
POWER: 50kw; 100kw at 328 feet
FORMAT: News/Talk; Spanish

MassALamanicanradiohicterns-earm:

® KZYR-FM/Avon, CO

® KIDN-FM/Hayden, CO

(approximate) for 51%

® Gardiner Broadcast Partners Stations $900,000

® KSMT-FM/Breckenridge, CO
® KSNO-FM/Snowmass, CO
® KKYY-FM/Gunnison, CO

® WAQI-AM & WRTO-FM/Miami-Goulds $7.5 million

® WLYV-AM/Ft. Wayne $90,000

® WOWO-AM & FM/Ft. Wayne-Huntington, IN $1.6 million
® WNUU (FM CP)/Garrison, KY $14,062

® WABK-AM & FM/Gardiner, ME $850,000 (minimum)

® WPKE-AM & FM/Orleans, MA No cash consideration

® WXOX-AM/Bay City, M1 $20,000

® KKCM-AM/Shakopee, MN $305,208

® KKJM (FM CP)/St. Joseph, MN $2000 for 75%

® KKCD-FM/Omaha $3,587,102

® WJPJ-AM/Huntingdon, TN $27,000

) | t o b o AT

WOWO-AM & FM/Ft.
Wayne-Huntington

PRICE: $1.6 million

TERMS: Duopoly deal; asset sale for
cash

BUYER: Pathfinder Communica-
tions, aka Federated Media, headed
by President John Dille. It owns
WQHK-AM & WMEE-FM & WQHK-
FM/Decatur (Ft. Wayne)and nine oth-
er stations. Phone: (219) 295-2500
SELLER: Inner City Broadcasting
Corp., headed by Chairman/CEO
Pierre Sutton. It owns five other sta-
tions and a cable TV system. Phone:
(212) 661-3344

FREQUENCY: 1190 kHz; 103.1 MHz
POWER: 50kw; 3kw at 377 feet
FORMAT: Gold

COMMENT: The buyer has asked the
FCC to rule that the contour overlap of
WOWO-FM and WQHK-FM, which is
“less than one-haif of one square kilo-
meter,” is de minimus and a waiver of
the ownership rules should be grant-
ed. This application was filed earlier this
year but was inadvertently omitted from
publication.

WLYV-AM/Ft. Wayne

PRICE: $90,000

TERMS: Asset sale for cash
BUYER: Midwest Broadcasting
Corp. Too, owned by Ralph Van Lu-
ven and Jonathan Yinger of Fenton,
MI. They own three other stations.
Phone: (810) 477-4600

SELLER: Media Communications
Group, headed by President John
Pierce. Phone: (606) 647-0055

FREQUENCY: 1450 kHz
POWER: 1kw
FORMAT: This station'is dark:

P —

Garrison

WNUU (FM CP
PRICE: $14,062
TERMS: Asset sale for cash

BUYER: Positive Alternative Radio
Inc., headed by President Vernon
Baker of Blacksburg, VA. It owns 13
other stations. Phone: (703) 552-4252
SELLER: Henson Media Inc., head-
ed by President Clarance Henson.
Phone: (502) 589-0060
FREQUENCY: 98.3 MHz

POWER: 2609 watts at 492 feet

WABK-AM & FM/Gardiner
PRICE: $850,000 (minimum)
TERMS: Duopoly deal; stock swap;
merger

BUYER: Tryon-Seacoast Communi-
cations Inc., headed by President
Jeffrey Fisher of Gilford, NH. It owns
WFAU-AM & WKCG-FM/Augusta,
ME. Phone: (207) 582-3303
SELLER: Kennebec-Tryon Commu-
nications Corp., headed by President
Jeffrey Fisher. Phone: (207) 582-3303
FREQUENCY: 1280 kHz; 104.3 MHz
POWER: Skw; 50kw at 371 feet
FORMAT: AC

Massachusetts

WPKE-AM & FM/Orleans
PRICE: No cash consideration

Continued on Page 8
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RADIO BUSINESS

in the United States.

he U.S. Justice Department is investigat
ing whether six record companies are con
spiring to fix the performance royalties they
charge foreign music channels to play videos, a

possible violation of the Sherman Antitrust Act.
Time Warner inc., Sony Corp., PolyGram Hoiding Inc.,
EMI Music, Bertelsmann Music Group,and MCA Ir.c. were
asked to supply documents in the probe. With the exception
of Time Warner, requests were limited to documents located

Justice Department documents say it is investigating “mo-
nopolization of domestic and international markets for cabie,
wire, and satellite-delivered music programming through price-
fixing cartels and overbroad joint ventures.” In the U.S., cable
networks don’t pay performance royalties. According to court
filings, the companies have “uniformly objected” to producing
information or documents related to foreign activities.

While denying it had violated antitrust laws, Warner Music
Group said in a statement, “The information sought by the
Government relates solely to overseas businesses and activ-
ities over which the Department of Justice has no jurisdiction.”

Federal Probe Targets Record Labels {

muitipath environment.

Canadians Ride DAB Vans

Mobile DAB demonstrations were noticeably
absent from last month’s NAB Radio Show in Los
Angeles. But DAB vans were cruising through
Winnipeg last week for the Canadian Associa-
tion of Broadcasters convention.

Unlike U.S. broadcasters, who are holding out for a DAB
system that will operate in tandem with current AM and FM
stations, the Canadians are racing ahead to implement the
European Eureka-147 system at L-band (1452-1492 MHz).

The equipment used at the CAB convention is now being
sent to Vancouver to test L-band reception in the city’s hostile

TRANSACTIONS

Continued from Page 6

TERMS: Transfer of assets pursuant
to an order of the U.S. Bankruptcy
Court for the District of Massachusetts.
The buyer, who is president and sole
shareholder of the seller, will retain this
combo as a sole proprietor while the
other six stations will be placed under
a receiver, who will sell them to satisfy
creditors’ claims of $18 million plus in-
terest.

BUYER: Dr. David A. Roth, of Stone-
ham, MA

SELLER: Cape Media Inc., owned by
Dr. David Roth. it owns six other sta-
tions.

FREQUENCY: 1170 kHz; 104.7 MHz
POWER: 1kw; 50kw at 504 feet
FORMAT: Gold

i

WXOX-AM/Bay City
PRICE: $20,000

TERMS: Asset sale for cash

BUYER: Bell Broadcasting Compa-
ny Inc., headed by President Wendell
Arnold of Detroit. it owns WCHB-AM
& WKNX-AM & WJZZ-FM/Taylor-
Frankenmuth-Detroit. Phone: (313)
278-1440

SELLER: Randall Frank, Chapter 7
trustee for Eberline Broadcasting Co.
Phone: (517) 893-2461
FREQUENCY: 1250 kHz

POWER: 1kw

FORMAT: This station is dark.

ot T I R L .

KKCM-AM/Shakopee

PRICE: $305,208

TERMS: Asset sale for satisfaction of
a court judgment against the seller in
favor of Robert Chevalier of Glen-
wood, MN.

BUYER: North Star Broadcasting
Ltd., owned by Robert and Carole
Chevalier of Glenwood and Michael
Chevalier of Chugiak, AK. Phone:
(612) 843-4344

SELLER: American Sunrise Com-
munications of Minneapolis, head-
ed by PresidentJohn Boyd, Ph.D.He
owns one other station. Phone: (612)
496-1530

FREQUENCY: 1530 kHz

POWER: 8.6kw

FORMAT: Contemporary Christian

KKJM (FM CP)/St. Joseph
PRICE: $2000 for 75%

TERMS: The holder of this CP is reor-
ganizing from a partnership to a limit-
ed liability company and repiacing the
75% partnership owner with a new
51% owner who is assuming personal
liability for a $2000 promissory note
owed to the departing partnership own-
er.

BUYER: St. Joseph Broadcasters
L.L.C.,owned by Kevin Hilger of Min-
neapolis and Molly Hilger of Cold
Spring, MN. Their father, Andrew Hilg-
er, owns three stations. Phone: (612)
685-4157

SELLER: St. Joseph Broadcasters,
a Minnesota general partnership,

owned by Steven Dehler and Molly
Hilger. Phone: (612) 685-4157
FREQUENCY: 92.9 MHz

POWER: 25kw at 328 feet

FORMAT: This station is dark.

KKCD-FM/Omaha

PRICE: $3,587,102

TERMS: Duopoly deal; asset sale for
cash with $350,000 of this price con-
tingent upon compietion of an upgrade
to class C2

BUYER: WTMJ Inc., a subsidiary of
Journal Communications Inc., head-
ed by Chairman/CEO Robert Kahior.
Itis buying KEZO-AM & FM/Omaha,
and owns five radio stations, three TV
stations, and two newspapers. Phone:
(414) 223-5306

SELLER: Vantage Communications
Inc., owned by Diane Landen of Oma-
ha. Phone: (402) 554-1059
FREQUENCY: 105.9 MHz

POWER: 5.2kw at 348 feet
FORMAT: Classic Rock

WJPJ-AM/Huntingdon
PRICE: $27,000

TERMS: Asset sale for $7000 cash
and a 10-year, $20,000 promissory
note at 9% interest

BUYER: DeeAnn Perkins of McKen-
zie, TN. Phone: (901) 352-2189
SELLER: Radio Station WJPJ, rep-
resented by GM Howard Dickinson.
Phone: (901) 986-9746
FREQUENCY: 1530 kHz

POWER: 1kw

FORMAT: Religious

EARNINGS

Evergreen Narrows Loss;
Viacom Shoots Up

Continued from Page 4

cents per share, based on 5.4 mil-
lion shares), compared to a loss of
$710,000 (18 cents, based on 3.9
million shares) a year ago. Reve-
nues were $835,000, down from
$883,000.

* CBC owns eight radio stations
and theRadio AAHS network, which
is distributed to affiliates nationally.
It recently announced an agreement
with Warner Music Enterprises to
jointly produce a children’s magazine
and companion CD.

ony Music Entertainment
claimed a net profit of 5.13
biflion yen ($52.5 million)
for its fiscal first haf ended Septem-
ber 30, dowri from 5.98 billion yen
a year ago; revenues were 49.84
billion yen ($510.4 million), down
from 49.99 billion yen.
in the U.S., Sony Music owns
the Columbia, Epic, Vinyl Solu-
tion, Ruffhouse, 40 Acres And A
Mule, Chaos Recordings, and
550 Sony Music record labels.
Sony Music Entertainment is 71%
owned by Sony Corp. (NYSE:
SNE).

outhern Starr Broadcast-
ing Group (Nasdaq: SSBG)
(nine cents per share) for its

fiscal second quarter ended Sep-
tember 30, down from $219,000 (33
cents) a year ago. Revenues were
$3.3 million, up from $2.8 million.

Southern Starr owns six radio
stations. It has a deal pending to
be acquired by Muiti-Market Ra-
dio (Nasdaq Small Cap: RDIOA).

(Nasdaq: IDBX) posted third-

quarter net loss attributable to
common stock of $2.3 miilion (four
cents per share), compared to a
loss of $154.7 million ($2.08) a year
ago. Revenues were $77.0 miliion,
down from $131.0 million.

IDB is a worldwide provider of
sateflite links and other communica-
tions services to broadcasters and
other users. It has a deal pending to
be acquired by LDDS Communica-
tions (Nasdaq: LDDS), whose pri-
mary business is long-distance tele-
phone service.

I DB Communications Group

©1994 Reef industnes, Inc

Today’s level of fierce competition demands
| that you prominently display your name

| every chance you get (location broadcasts,

| concerts, station sponsored autograph ses-

| sions, etc.). With theft, vandalism and loss,
it becomes a costly proposition to continu-
ously replace expensive signs and banners
costing hundreds of dollars.

Roll-A-Sign™ offers a better way. You get
up to four vibrant colors printed on
durable, high quality 4 or 6 mil plastic film
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for an economical price. Now you can
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Call today
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M= ek caEareH el eterry=rerry

&< UV stabilized

< Simply FAX your logo

® Reef Industries, Inc.
P.O. Box 750245
Houston, TX 77275-0245

Expose ;/ourself with @ minimum of risk. |

72 x 36" grves you 170 banners pe roll

36" x 24" grves you 330 banners per roll

31° x 18" gives you 340 banners per roll

< Durable banners for a

throw-away price.

lastic
won'’t fade indoors or
outdoors.

and color separation
information for a free
price quote.

713/484-6892
713/947-2053 FAX



www.americanradiohistory.com

NEWSBREAKERS.

November 18, 1994 R&R ¢ 9

Fischer To Program
SW Networks’
NAC ‘Smooth FM’

WNUA/Chica-
| go Asst. PD/MD
Michael Fischer
8 has been named
*1 PD of “Smooth
1. FM,” the 24-hour
SW Networks
¥ NAC format sche-
\ duled to debut in
January.

SW Networks
President/CEO
Susan Solomon
said, “There is no doubt that Micha-
el Fischer is one of the most creative
individuals currently working in ra-
dio.”

“Michael adds another level of
depth to the Smooth FM team,” not-
ed SW Networks Exec. Producer
Paul Goldstein. “Not only has he
been an integral part of IWNUA's con-
sistent success, but his knowledge of
NAC music, programming, and mar-

FISCHER/See Page 10

Fischer

G

Corradina Named
VH-1 Sr. VP/Prog.
& Production

MTYV Sr. VP/Exec. Producer,
News & Specials Linda Corradina
has moved to sister cable channel
VH1 as Sr. VP/Programming & Pro-
duction.

“Linda has earned a reputation as
one of our industry’s top program-
ming and production executives,”
said VH1 President John Sykes.
“We’re confident she will help us set
a clear course for the network as we
refocus our efforts to become a more
relevant musical channel for our au-
dience.”

Before joining MTV Networks in
1984 as news producer, Corradina
had served as an associate producer
at ABC News and as a journalist with
CNN. She is based at VHI's New
York office.

Ballentine Now KS104/Denver PD

HTZ (Z100)/New York Asst. Research Director Jeff Ballentine has
been named PD at CHR KQKS-FM (KS104)/Denver. He replaces

Craig Jackson, who left the station fast month.

KYBG-AM & FM & KQKS VP/GM Ron Jamison told R&R, “Jeff has prov-
en himself in medium and large markets and is a seasoned professional. This
is the second time we've spoken to him and had a large field to choose from,
but Jeff’s experience won him the job in the end. His first assignment will be to

build a great morning show.”

Balientine remmarked, “My experience at Z100 has been invaluable.in help-
ing me shape my thinking on the future of KS104.”

Ballentine's previous programming exp3rience includes stints at WERQ
(92Q)/Baitimore and WRQN/Toledo.

A &

Leichter Becomes KKBT/L.A. GSM

Evergreen Ur- 78
ban outlet KKBT §
(The Beat)/Los
Angeles has re- |
cruited 20-year
L.A. radio veteran
Nancy Leichter to
fill its GSM post.

KKBT VP/GM
Craig Wilbraham
said in a prepared ¥
statement, “To have
someone with Nan-
cy’s skills will take our sales efforts
to the next level. She is the consum-
mate professional.”

Leichter

“I"'m delighted to be at a station so
involved with its audience and so
well-respected in the advertising
cammunity,” said Leichter. “I'm hon-
ored to be associated with a group as
successful as Evergreen.”

Leichter began her radio career in
1974 at KMET-FM and hasn’t left
town since. After 15 years at KMET
and its later incarnation as KTWV
—the last five as LSM —she helped
sign on KQLZ-FM (Pirate Radio)
in 1989 as GSM and was promoted
to Station Manager one year later.
She was most recently Director/Sales
for KLAC-AM & KZLA-FM.

Cawley Joins GRP As Sr. VP/Mkty. & Sales

GRP Records
has appointed Jim
Cawley Sr. VP/
Marketing & Sales. §
Cawley most re- ¢
cently served as
VP/GM of Sony |
Music’s Chaos la- |
bel.

GRP President |
Tommy LiPuma |
commented, “[ feel

very fortunate to Cawley

Interep
Generates
New Business.

Are You Getting
Your Share?

have someone of Jim’s experience
and capabilities in charge of market-
ing and sales here at GRP. His depth
of knowledge and involvement in the
breaking of many platinum-selling
artists will give us an edge in achiev-
ing crossover success.”

Cawley began his music industry
career at Arista Records, where he
worked his way up from the mail
room to Sr. VP/Sales & Distribution.
Prior to joining Chaos, he held the
post of Sr. VP/Marketing at EMI
Records.

Virgin Ups Slomovitz To Nat’l Alternative Director

irgin Records Director/College Promotion Chuck
Stomovitz has been promoted to National Alter-
native Director. He remains based in New York.

“Chuck’s passion for the music and creative pro-
cess made him the best college director in the busi-
ness,” said Virgin Sr. VP/Promotion Michael Pien. “It's
a natural evolution for him to be getting involved in the
altemative promotion and marketing arena. He's bril-
liant.”

Slomovitz joined the tabel in 1989 as Northem Cal-
ifornia Promotion Assistant and college rep. He moved
to Los Angeles in 1991 as National Altemative Assis-
tant and relocated to New York three months later to
run the college department.

Slomovitz

ldlis New Mercury Dir./Alternative Promotion

M ercury Records National Manager/Rock Mich-
ael Idlis has been upped to Director/Alternative
Promotion. Idiis will be responsible for the strategy,
set-up, and execution of all promotional plans pertain-
ing to Altemative and college radio artists. He will re-
locate from Seattle to New York.

“Michael has earned this promotion with his intense
work ethic and unbridled enthusiasm,” said Sr. VP/
Promotion David Leach. “His passion for all our bands
and their music is extraordinary, and | look forward to
breaking many artists with his team.”

Idlis joined Mercury in 1986 as a Boston-based ac-
count service rep, moved to Minneapolis and became
Promotion Manager in 1989, and was promoted in 1991 to his previous
position as National Manager/Rock based in Seattle.

Idlis

e i s et T

Julius Promoted To Interep Regional Exec.

I nterep Radio Store has promoted nine-year com- =
pany veteran Larry Julius to Exec. VP and Region-

al Executive/Midwest. Julius, who fiils the positions
previously held by newly named Infinity Radio Sales
President Michael Weiss, had been VP/Sr. Account
Manager for Interep’s BBDO Account Management
Team since its inception in 1988.

After relocating to Chicago from New York, Julius
will oversee Interep’s sales operation, client station
maintenance, and solicitation efforts for the Midwest
Region, which includes offices in Chicago, St. Louis,
and Minneapolis.

Julus

In the FIRST HALF of 1994 alone, INTEREP
generated $25 million in NEW BUSINESS

for national spot radio.

And that’s on top of a $26 Million record year in 1993!
We're making radio the media choice of the ‘90’s.

We’re doing it with:

Get Your Share!

Radio Marketing Specialists

Format Networks

Brand Specific Networks
Sales & Management Training

Call 1-800-INTEREP

(467-3737)

THE INTEREI}ARADIO STORE

Selling Today... Innovating for Tomorrow

W americanraehehlhistor—ecom
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Radio

*ANNELL KIRKLAND assumes GM
duties at WFBC-AM & FM/Greenville
and WORD-AM/Spartanburg. She'll
also oversee LMA sisters WSPA-AM &
FM/Spartanburg.

*TOM KELLY — PD at KMIX-AM &
FM/Hughson, CA and KEWB/Redding,
CA — adds West Coast Corporate PD
duties at parent Radio Associates.

*CINDY GREER joins WFOX/Atlanta
as Marketing Director. She previously
was Public Relations Manager at the
Hard Rock Cafe/Atianta.

Records

*BOB CAHILL has been upped to Sr.
VP/Field Marketing at EM! Records. He
became SBK Records’ VP/Sales in
1989,

Yeskel

Cahili

*DAVE YESKEL accepts the VP/Sales
& Field Marketing post at !siand
Records. He most recently was PLG's
National Director/Sales.

*JULIE BRUZZONE, MARGIE
CHESKE, ERIC FERRIS, PHiL FOX,
and BRENDA WALKER have been
tapped as Directors/Product Manage-
ment as Virgin Records expands and
restructures that depariment. Bruzzone
previously served as the label's San
Francisco Regional Marketing Director,
Cheske was Product Manager, and
Ferris was Asst. to the President. Fox
exits his National Sales Director post
at CEMA; Walker was Product Manag-
er at Perspective Records.

*CHARLENE ENGLISH is tapped as
Manager/Press & Atist Development at
Elektra Entertainment, exiting her AE
post at Inner Circle Communications
Inc.

*TERRI ROSSI heads to BMG Distri-
bution as VP/Marketing. Prior to her
appointment, she was Director/Opera-
tions, R&B Music Group at Billboard
Communications Inc.

Saturn

Rossli

*JACQUELINE SATURN has been
promoted to Manager/Altemative Pro-
motion at Epic Records. She joined the
label's promotion staff last year.

*BRUCE LUNDVALL — President of
Blue Note Records — adds similar du-
ties at Metro Blue Records, a new la-
bel established by Blue Note and Cap-
itol Records; (212) 492-5300 or (213)
462-6252.

*MOREY ALEXANDER has reactivat-
ed Kent Records and will serve as Pres-
ident/CEOQ of Kent Entertainment Group
(KEG), where WILLIAM KOHN will be
VP/GM. Alexander also will operate
MoKnows Music and Cool Blue Music.
Miracle Records will be the rap/alter-
native label under KEG, which is locat-
ed at 2370 Westwood Blvd., Suite D,
Los Angeles, CA 90064; (310) 446-
1851,

Fischer

Continued from Page 9

keting will provide SW with an un-
precedented level of expertise for a
national format.”

“I’'m thrilled about the opportuni-
ty and challenge presented to me by
SW,” said Fischer. “Our goal is to
create the best-sounding nationally
distributed NAC format and carry
our broadcast leadership into the next
century.”

Before joining WNUA, Fischer
was VP/Programming at Unidyne
Broadcasting and Research Consult-
ant for KIFM/San Diego.

CAPTURE THE NIGHT!

This January 2, 1995 it will be a NEW YEAR
FOR NIGHT TIME RADIO! That night
JERRY PIPPIN begins broadcasting from
the city famous around the world for its
exciting, glamourous NIGHT LIFE!!

LAS VEGAS!

CALL 1-800-821-2516 and learn why this
show will change late night radio!
From a specially designed lounge

MAJOR MEDIA GUEST

and listener participation aliows the radio

audience to experience the NIGHT LIFE...

every night of the week.

Distributed nationally by OK BROADCAST GROUP, INC.

National Radio

*DEBBIE NIGRO's ; #
“The Working Mom
On The Run (aka
What The Heck Hap-
pened To My Life?)" &
Saturday moming ra-
dio show is now
available nationwide
through her Sweet [
Talk Productions; ©
(212) 685-4300.

Nigro

*WESTWOOD ONE ENTERTAIN-
MENT is presenting “Once UponA Life-
time: Thanksgiving With Alabama” —
a three-hour music and interview spe-
cial hosted by the band’s members —
over Thanksgiving weekend. In related
activity, the company teams with Hard
Rock America for “Hard Rock Around
America,” a joint venture promoting the
“Hard Rock Cafe Concert Series”; (310)
840-4383. Meanwhile, WWI Radio Net-
works is producing “Clint Black — In
His Own Words" for broadcast Decem-
ber 9-11; (212) 641-2052.

*SPORTSFAN RADIO NETWORK has
acquired “The Pete Rose Show,” which
previously was owned by the Katz Ra-
dio Group. The two-hour program will
air 7pm ET/4pm PT; (212) 875-8863 or
(206) 285-5055.

Columbia

Continued from Page 1

gin’s artists, but also as a result of
their own artist signings and career
development strategies.”

Sony Music Entertainment Pres-
ident/COO Thomas Mottola added,
“The creation of a new Columbia la-
bel reflects the strength and sustained
creative growth of Columbia over the
past five years. Don has consistently
taken Columbia in new and exciting
directions with as wide and broad a
range of music as possible. Having
had personal experience in working
with Jeff and Jordan in the past, it
noOw comes as an exciting new de-
velopment that they join our compa-
ny and, together with Don Ienner,
work to discover and develop new
artists.”

In a joint statement, Ayeroff and
Harris noted, “The timing couldn’t
be more perfect for starting a new
label with Tommy, [Sony Music
exec] Michele Anthony, Don, and
the entire Columbia staff. The great
growth, creativity, and stability of the
entire Sony Music organization pro-
vides the basis for an ideal relation-
ship.”

Ayeroff started withA&M in 1974
as Assistant to the President. He even-
tually became Sr. VP/Creative Direc-
tor before moving to Warner Bros.
in 1983 as Sr. VP/Creative Market-
ing.

Harris started with A&M as a
product manager, eventually becom-
ing VP/A&R. He and Ayeroff moved
to Virgin in 1986.

PROS ON

THE LOOSE

Ed Donohue — OM/PD
KOHZ/Billings, MT (406) 254-
9882

Johnson Joins WOMC/Detroit As GSM

B anner Radio/New York Sales Manager Jack Johnson has been ap-
pointed GSM for WOMC-FM/Detroit. Johnson succeeds Suzie Play-
er, who remains with the Infinity Gold outlet as Sr. AE

Detroit native Johnson told R&R, “I'm thrilled to be back in my home-
town, and this is exactly what I've been iooking for. The radio business in
this market is exploding.”

Johnson has previously been GSM at WHYT-FM/Detroit, KMJl/Den-
ver, and WLS/Chicago.

AT e S e S ——————

Arthur Moves To RLG/Nashville As VP/Media

CA Sr. Director/West Coast Publicity Marilyn

Arthur has been named VP/Media Relations
& Artist Development for Nashville’s RCA Labels
Group (RLG)

RLG VP/GM Randy Goodman commented,
“When [RLG Chairman] Joe Galante and | began
discussing the creation of the Labels Group and the
caliber of people we wanted, Marilyn’s name came
up immediately. She has deep and proven relation-
ships with all of the key television media, and televi-
sion has become the crossover vehicle for country
music. This appointment is a statement of our com-
mutrnent to posnt:on media within RLG as a vital mar- Arthur
keting element.

Arthur has worked in publicity as an independent and with Casablanca
Records. She will relocate from L.A. to Nashville.

Shults New VP/Media At Atlantic/Nashville

ountry music industry veteran Lynn Shuits has
taken the newly created position of VP/Media |
at Atlantic/Nashville.

Label President Rick Blackburn commented, “We
searched long and hard for someone with expenence
in all areas of a record company ... someone who
understands Nashville and Music Row [and who has]
arapport with our artists. We found all these qualities
in Lynn.”

Shults said, “The media explosion of the '90s has
been fabulous for the growth of country music. As we
continue to move forward, radio will continue to be
the cormnerstone for country artists, but as new tech-
nology evolves, media will become even more diverse in its presentation
and exploitation of an artist’s career.”

Shuits has been OM/Country Music at Billboard for the past three and a
half years. Before that, he spent 10 years at Capitol/Nashville; he was
VP/A&R when he left in 1989.

Shults

“ should have given $3. It plans to of-

WAWWW americantadiohietorv-ecorT

Arbitron

Continued from Page 1

tually determines the correct zip
code when it receives a completed
diary and the correct information is
entered into its computers.

Nationwide Problem

But Arbitron’s new “sample man-
agement system,” which was imple-
mented with the current phase, ap-
parently ignored the updated zip
codes. That put into question the va-
lidity of some 1400 diaries — out of
70,000 used in the phase nationwide
— returned by unlisted households
in split counties.

Arbitron said a software patch will
prevent that problem from occurring
again. It also admitted that it paid $2
premiums to 18-24 males and black
respondents in 13 metros when it

McGavren Guild Radio AE
Keith Crystal to Phyllis Fuchs,
October 1.

Births

WIQB/Ann Arbor, MI APD/
MD Reid Paxton, wife Cindy,
daughter Rachel Grace, Novem-
ber 8.

WCOS/Columbia, SC week-
end announcer Harrison
Gasque, wife Diane, daughter
Folline Elaine, November 6.

Condoiences

RCA/Novus Records re-
cording artist Carmen McRae,
74, November 10.

KCBS/San Francisco an-
chor/reporter Barry Simmons,
62, November 10.

fer $4 or higher premiums in the third
phase in order to compensate for any
possible response shortfall as a result
of the lower premium.
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SOUNDSCAN: DEBUT @) 84,863 units
CHR: 3rd “MOST ADDED” 60/20
ROCK: 4-€)

MTV: ADD HEAVY
VH1: ADD EXTRA LARGE

ADDED AT: PLAYS:

WAHC WZJM  WFLY 33 WEDJ 35 KIOC 32
KUTQ K92 WSPK 30 KQID 30 WROQK 67
WAPE WFMF  WNTQ 35 KISR 31 WIFC 31
WZYP WVIC  WYCR31 WEZB 18 KIOK 35

©1994 Warner Bros, Records Inc,

“You Don’t Know How It Feels”

His Warner Bros. debut, from Wildflowers.

Produced by Rick Rubin with Tom Petty & Mike Campbell
Management: Tony Dimitriades for East End Management

©
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FILMS

WEEKEND BOX OFFICE
NOVEMBER 11-13

1 Interview With $36.38
The Vampire (WB)*
2 The Santa Clause $19.32
(Buena Vista)”
3 Stargate (MGM/UA) $8.10
4 Pulp Fiction $4.10
(Miramax)
5 Mary Shelley’s $3.72
Frankenstein (Tristar)
6 The War $3.55
(Universal)
7 The Specialist $2.13
(WB)
8 Forrest Gump $1.53
(Paramount)
9 The River Wild $1.37
(Universal)
10 Love Affair $1.33
(wB)

All figures in millions
* First week in release

Source:Entertainment Data inc.

COMING ATTRACTIONS:
This week’s openers include
“Miracle On 34th Street” — a
remake of the 1947 original —
starring Richard Attenbor-
ough, Elizabeth Perkins, and
Dylan McDermott. The film's
Fox soundtrack spotlights tra-
ditional Christmas tunes per-
formed by Natalie Cole, Sarah
McLachian, Kenny G, Ray
Charles, and others. Bruce
Broughton's score rounds out
the LP.

NEW THIS WEEK

e NIRVANA: LIVE! TONIGHT!
SOLD OUT!! (Geffen)

Culled from performances in
Belgium, Brazit, Denmark, Hol-
land, Japan, the UK, and the
U.S.. this 85-minute compilation
chronicles three years ('91-'93)
of concerts and spotlights 15
songs, including “About A Girl,”
“Smells Like Teen Spirit,” and
“Come As You Are.” Originally
conceived and constructed by
frontman Kurt Cobain, the
project was completed after his
death by bassist Krist No-
voselic and drummer Dave
Grohl.

e L UTHER VANDROSS:
AN EVENING OF SONGS
(Epic)

Set to premiere November
28 on PBS, this 90-minute col-
lection — taped last September
at London’s RoyalAlbert Hall —
showcases 12 songs, including
“Stop To Love,” “Give Me The
Reason,” and “Power Of Love/
Love Power.” Vandross'’s live
versions of Roberta Flack's
“Killing Me Softly,” Lionel Rich-
ie's “Hello,” Stephen Stills's
“Love The One You're With,”
and Barbra Streisand's “Ever-
green” round out the package.

MUSIC & MOVIES

CURRENT

® INTERVIEW WITH A VAMPIRE

Single: Sympathy For The Devil/Guns N’ Roses (Geffen)

® PULP FICTION (MCA)

Single: Gir, You'll Be A Woman SoorvUrge Overkill

Other Featured Artists: Al Green, Dick Dale & His Del-Tones
® THE SPECIALIST (Crescent Moon/Epic ST)

Single: Turn The Beat Around/Gloria Estefan

Other Featured Artists. Jon Secada, Miami Sound Machine

® FORREST GUMP (Epic Soundtrax)

Featured Artists: Elvis Presley, Aretha Franklin, Jefferson Airplane
® THE RIVER WILD (RCA)

Featured Artists. Cowboy Junkies
® JASON’S LYRIC (Mercury)

Singles: U Will Know/B.M.U.

If You Think You're Lonely .../K-Cl Hailey

Other Featured Artists: Ahmad, Tony Toni Tone, Oleta Adams
® ONLY YOU (Columbia)

Single: Once In A Lifetime/Michael Bolton

Other Featured Artists. Louis Armstrong, Ezio Pinza
® CLERKS (Chaos)

Singles. Can't Even Tell/Soul Asylum

Got Me Wrong/Alice In Chains

Other Featured Artists. Stabbing Westward, Bad Religion
® | LIKE IT LIKE THAT (Columbia)

Featured Artists. Cypress Hill, K-7, Lighter Shade Of Brown
® SILENT FALL (Morgan Creek)

Single: Healing/Wynonna & M. English (Curb)

Other Featured Artists. Stewart Copeland
® NATURAL BORN KILLERS (Nothing/Interscope/AG)

Single: Sweet Jane/Cowboy Junkies

Other Featured Artists: L7, Nine Inch Nails, Peter Gabriel

COMING

® MIRACLE ON 34th STREET (Fox)
Featured Artists. Kenny G, Sarah MclLachlan, Natalie Cole® THE
o SWAN PRINCESS
. Single: Far Longer Than Forever/Belle & Osbome (Sony Wonder/550 Music)
® A LOW DOWN DIRTY SHAME (Hollywood/Jive)
Singles: Shame/Zhane’
1 Can Go Deep/Silk
Down 4 Whateva/Nuttin’ Nyce
Other Featured Artists. R. Kelly, Aaliyah, Changing Faces
® DUMB AND DUMBER
Singles. The Bear Song/Green Jelly (Zoo)
If You Don't Love Me .../Pete Droge (American)
New Age Girl/Deadeye Dick (RCA/ichiban)
® S.FW. (A&M)
Featured Artists. Hole, Soundgarden, Radiohead

TELEVISION

TOP TEN SHOWS
NOVEMBER 7-13

1 Movie (Sunday)
(“Scarlett” Pt. 1)
ER
Seinfeld
NFL Monday Night
Football
(Giants vs. Cowboys)
60 Minutes (tie)
6 Home Improvement
7 Frasier (Thursday)
Roseanne (tie)
9 Murder, She Wrote
10 Grace Under Fire

awhh

Source:NielsenMedia Research

All show times are EST/PST unless
otherwise noted; subtract one hour for
CST. Check listings for showings in the
Mountain time zone. All listings subject
to change.

MEDIA

CominG NextT Week

Tube Tops

The hourlong “Eric Clapton:
From The Cradle” — taped in
September on the last day of re-
hearsals for his current concert
tour — premieres on VH1 (Sat-
urday, 11/19, 8pm EST/5pm
PST, debuts on MTV Wednes-
day, 11/23, 8pm).

Friday, 11/18

® Salt-N-Pepa, “The Jon
Stewart Show” (syndicated;
check local listings).

® Megadeth, “Late Show
With David Letterman” (CBS,
11:35pm).

® Roger Clinton, “Late Night
With Conan O'Brien” (NBC,
12:35am, Saturday).

® Rolling Stones, “ABC In
Concert” (check local listings).

Saturday, 11/19

® Johnny Cash and June
Carter Cash guest-star on
CBS's “Dr. Quinn, Medicine
Woman” (8pm).

® Tom Petty & The Heart-
breakers — with Nirvana's
Dave Grohl sitting in on drums
— perform on “Saturday Night
Live” (NBC, 11:30pm).

Monday, 11/21

® Celine Dion, “The Tonight
Show With Jay Leno” (NBC,
11:35pm).

® Tom Petty & The Heart-
breakers, “David Letterman.”

® Live, “Jon Stewart.”

® Sky Cries Mary, “Conan
O'Brien” (12:35am, Tuesday).

Tuesday, 11/22

® Barry Manilow, "Jay Leno.”

® Vince Gill, “David Letter-
man.”

® Freedy Johnston, “Jon
Stewart.”

® Graham Parker and Katey
Sagal, “Conan O'Brien” (12:35am,
Wednesday).

Wednesday, 11/23

® Footage from the Rolling
Stones' recent Rose Bowl per-
formance is featured on Fox's
“Beverty Hills, 90210,” which also
guest-stars Little Richard (8pm).

® Bon Jovi, “Jay Leno.”

® Candlebox, “David Letter-
man.”

Thursday, 11/24

® Heavy D guest-stars on
Fox’s “Living Single” (8:30pm).

® Bryan Ferry, “David Letter-
man.”

® Doctor Dre & Ed Lover,
“Jon Stewart.”

® Joey Lawrence, “Conan
O'Brien” (12:35am, Friday).

ﬂmﬁmmq

‘Hit Men’ Scribe On Warner Story!

his week’s New Yorkeriooks

at politics in Washington and

in NYC, where “Hit Men" au-
thorFredric Dannenreports on the
recent drama at Warner Music
U.S. Those quoted include Robert
Morgado, Mo Ostin, Danny Gold-
berg, Ahmet Ertegun, Jimmy lo-
vine, Metallica managers Cliff
Burnstein and Peter Mensch, a
couple gossips from America On-
line, and an Entertainment Week-
ly editor who explains why Doug
Morris wasn't on the magazine's
recent “Power 101" list.

According to one of the Doug
Morris “loyalists” who'd gathered at
A*Vision chief Stuart Hersch's
NYC apartment during Morris's

- celebrated duel with Morgado,

Morris returned victorious from the
meeting and told the assembled,
“Let’'s have some salmon and get
back to work.”

Talkin’ Loud

In its “Focus On Your Money”
section, Newsweek spotlights talk-
er Sonny Bloch, who's being sued
for collusion with an advertiser that
was allegedly operating a Ponzi
scheme. Bloch argues, “How am |
supposed to know that they are rip-
ping off people of millions of dol-
lars? With 22,000-plus spots a year
| try to be as careful as possible,
but these guys had me totally
fooled. | certainly didn't see any of
the $16 million or $20 million.”

Armstrong Williams, a conser-
vative black radio host, tells Vibe,
“I'm not a pawn of anybody. No
matter how vehemently many
blacks oppose black conservatives,
deep down they want to embrace
the message.”

Mr. Jones

Heart's Ann Wilson tells Roli-
ing Stoneformer Led Zeppe-
lin bassist-turned producer John
Paul Jones is “so easy to work
with. God, does he have war sto-
ries. Ours sound like the Os-
monds’ by comparison.”

Robert Plantalso tells Stone, “If
Jonesy had come along [to play on
‘Unledded’] it would have been Led
Zeppelin without the name, and this
is not Led Zeppelin. This media
awareness about names and badg-
es is unnecessary. It was better to
sort it out as the classic combina-
tion of guitarist and singer.”

On redoing old hits like “Kash-
mir,” he muses, “You've got to get
the chainsaw and cut the song in
places and pleat it to make it bleed,
and then bring in the Egyptians.
And with that combination of musi-
cians, and with everyone playing in
that drone state, you can sing any-

thing.”
Oh, Pairs!

A last-minute 6pm tea date with
Barbra Streisand made Prince
Charles 90 minutes late for dinner
at Aaron Spelling's house (People).

‘“That's the great thing about Hol-
lywood: They have stunt kissers. At
least that's what she told me” —
Clint Black, asked if he objects to
wife Lisa Hartman Black doing
love scenes (People).

Lisa Marie and Michael Jack-
son have banned all their employ-
ees from using cologne. “Insiders
say the couple’s Scientology reli-
gion is against the use of fragrance
of any kind" (Star).

INXS singer Michael Hutch-
ence has called off his marriage to
modelHelena Christiansen (Star).

By the way, Elton John is suing
the Star for reporting he and “Mr.
Hotlanta” are an item (‘Zine Scene,
11/4).

Boles’s Roles

Epic Sr. VP/
Black Music
Lamont Boles
rates a page-long
profile in Ebony
Menas one of the
“Ebony Men To
Watch." He says |
the best part of his
job is “making to-
day’'s John and { amont Boles
Jane Doe tomor-

row's superstars,” and the worst
part is “being the bad guy. But
somebody's got to do it.” Epic art-
ist Luther Vandross is the subject
of a cover story.

Simple Pleasures

Lyle Lovett, who plays a Texas
boot manufacturer in Robert Alt-
man's forthcoming “Pret-A-Porter”
film, tells Premiere that he didn't
come unprepared for the job. Of
costar Sally Kellerman, he says,
“Sally's breasts were the first
breasts I'd ever seen onscreen ...
so it's really nice to work with her.”

John Mellencamp comments
on his recent heart attack: “I'm a
smoking machine. Hell, sometimes
| wake up 10, 15 times a night to
smoke a cigarette ... My doctor told
me that people have said to him
that Meiflencamp really got paid
back for his rock & roll lifestyle. 've
got one thing to say to those peo-
ple: ‘Blow me™ (Rolling Stone).

‘Princess Gangsta
Bitch’

“Singing is a hobby to me, but
raising dogs is a love,” says Aaron
Hall, who tells Vibe he breeds dogs
and keeps 26 of them in his home.
The self-described “little black pit
bull’ —shown in a photo with a bull-
dog named “Princess Gangsta
Bitch” —charges $6000 to train an
attack dog, and does so in German,
“so black motherfuckers won't
know what I'm saying.” He likes the
dogs to get real-life experience, so
he sometimes leaves them in the
back seat of his car with the engine
running, the windows down, and
money on the seat.

Each week R&R sneaks a peek through the nation's consumer
magazines in search of everything from the sublime to the

ridiculous in music news. R&R has not verified any of these reports.
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Targeting Today’s Women In Their Twenties

18-34 by giving away “Reality

Bites” videos during remotes at
the local coffee house, you're wast-
ing your time. According to a recent
survey by the NYC-based Roper Or-
ganization, barely one-fifth of to-
day’s twentysomething women (and
there are 46 million of them, repre-
senting a $125 billion market) fit that

If you’'re trying to target women

“Generation X" stereotype — but
95% resent being labeled as such.
Based upon in-depth interviews
with 1000 women in their 20s, the
survey found — contrary to popular
belief — that few of the respondents
displayed *‘slacker” qualities such as
apathy, listlessness, or pessimism.
Instead, 95% of the women sur-
veyed said sticking to their beliefs/

4"

%

P

© 1992 BART ROOZENDAAL Distnbuted by Sandhil Arts
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“Bad news. Our consultant says living outside our means |
is no longer tax-deductible”

Putting A Price On The American Dream

ow much money would it take to make your dreams come true?

The average American adult says an annual income of $102,000

— up from $50,000 seven years ago — according to the latest
survey by the NYC-based Roper Organization.

But when asked how much money it would take to ensure your family
lived in reasonable comfort, the average American adult said an annual
income of $40,000 — up from $30,000 in 1987 — would suffice.

As for the annual income it would take to just get by? The answer was
$25,000 —up from $20,000 seven years back.

Interestingly, the actualmedian household income forAmericans in 1993
was $31,200 —up from $26,000 in 1987.

Universal Fantasy Gap

The distance between minimal and fantasy incomes remains remark-
ably similar regardiess of income bracket. Among those earning $50,000+,
the median dream income is $204,000. While this is double the average,
it's also five times as much as people in the $50,000+ bracket say they
need to get by.

Meanwhile, Americans earning less than $15,000 fix their annual dream
incomes at $88,000 — only six times more than the $15,000 they say
they'd require just to get by.

Of course, that “just getting by” level is higher for those accustomed to a
higher standard of living. The majority (59%) of those earning $50,000+
per year say they need at least $40,000 just to get by (only 24% of those
earning $30,000-$50,000 say they need $40,000 to get by).

Interestingly, 40% of Americans earning between $30,000-$50,000 say
they need an annual income of at least $50,000 to live comfortably.

Does More.

Now that's a combination every broadcaster
is looking for. You've probably heard about
the DSE 7000 Digital Editor. We've been
telling you about it. You've heard it from
broadcast users everywhere. But, did you
know you can get a complete system
starting at only $17,950? \ith 8.8 minutes
of Random Access Audio? Well, you can.

o HARRIS

values was their highest priority, fol-
lowed by having a happy marriage
(76%), financial independence
(74%), finding a challenging job
(68%), getting to the top of their field
(64%), and owning a home (64%).

Independence Days

Nearly nine out of 10 respondents
(88%) are optimistic about their fu-
ture and consider themselves inde-
pendent thinkers. The majority are
satisfied with their work (81%), be-
lieve they’ll fulfill their ambitions
(80%), feel they have a lot of options
available to them (75%), and are hap-

py with the way their lives are going

(74%).

Fully 71% say they know what
they want and are determined to get
it — 82% even set goals for them-
selves. The most important goal?
Feeling good about themselves, cit-
ed by 82% of the women surveyed.
However, 80% believe the media
focus too much on the way they look
and not enough on their accomplish-
ments or intelligence.

Women in their 20s want to be in
control of their lives (77% agree) and
don’t want to depend on anyone else
(66% agree). This may explain why
mceney is top-of-mind for 64% of the
respondents, ahead of concerns about
the future (58%), family relationships
(50%), work (47%), getting ahead in
life (47%), and love (46%).

Spending Priorities

Tracking respondents’ spending
priorities — once such essentials as
rer:t, food, utilities, and laundry have
been accounted for — the survey
found clothing was the main reposi-
tory for disposable dollars (60% of
the women surveyed rated clothing
a priority). Home furnishings and
eating out tied for second place (33%
rated them a priority) with car and
vacations/travel deadlocked in third
place (23%).

Movies (18%), having guests over
for dinner/parties (16%), cosmetics/
beauty products (15%), CDs/tapes
(13%), books (11%), and jewelry
(10%) were the other top priorities.

Phone: 800-622-0022
Southern CA 800-690-2828

HOW TO SPEAK HIP

Don’t Know Much About Geography

or years, the government and various trade occupations have used

certain words and phrases to describe areas of interest in the U.S.

For instance, a governor can declare a “disaster area™ meteorolo-
gists can wam of a “hurricane path.”

Owing to the media’s frequent usage, these terms have become Jener-
ic and have worked their way into the everyday English language. Grady
Clay — whose “Crossing The American Grain” program airs on National
Public Radio— defines these and many other now-commonplace names
in “Real Places: An Unconventional Guide To America’s Generic Land-
scape” (University of Chicago Press). Here are a few pit stops:

Declining Area: “On the face of it, any Declining Area is an affront to
prevailing progressive sentiments ... When growth turns into decline, some-
body is to be blamed: the mayor, president, congress, Russians (to 1990),
Japanese auto makers, or Arabs.”

Drop Zone:“*Drop Zone’ occurs not merely in talk among paratroop-
ers, it also occurs in civilian talk about a place not found on one's handy-
dandy city map. One need not be a sociologist to spot a Drop Zone. Just
stop your car at the end of the off-ramp the next time you exit a lozal ex-
pressway. it's full of cigarette butts and, sometimes, bottles. Such places
give off signals to would-be dumpers, who feel free to drop their icads of
trash.” Larger zones “may exist in the form of non-growth or derelict rings
around a city center.”

Impact Area: “Arecent invention, Impact Area has expanded to include
—in a property-conscious society burgeoning with ‘Watch Neighboroods’
— an oil-soaked river bank 300 miles downstream from a refinery spill; a
clutch of houses close to new early-morning takeoffs from the local airport;
orAntarctica with its penguins carrying remnant chemicals from half a globe
away.”

Water Ranch: * ‘A new generation of entrepreneurs is selling a pre-
resource to the highest bidder, with potentially profound effects on the de-
velopment of the West,’ noted the Los Angeles Times. The resource is
irrigation water. The device for so doing is the Water Ranch, a mar-made
oddity. A Water Ranch has saleable qualities of water flowing thrcugh or
past {it} or underground. The owners are cropping their water as though it
were hay, soybeans, or corn, sold to distant buyers.”

Some of the above-mentioned words and phrases also can be found in the American Heritage
Dictionary Of The English Language, Third Edition (Houghton Miftlin Co./$40), for which col-
umn-compiler Anne Soukhanov served as Executive Editor. For more info, call the publisher at
(617) 725-5000.

Where We Live: Census Tells All

early one-third (30%) of
NAmen'can households are lo-

cated in the suburbs of large
metropolitan areas — defined as
those with populations of one mil-
lion plus — according to the '94
Census Burezu survey.

About one-fifth (19%) of U.S.
households are located in the central

The DSE is the easiest and most affordable
digital workstation for radio production.
Simply plug & play in 30 minutes or less.

It's that fast, that easy. In fact, we hate o call
it @ workstation because there's really no
work to it. With the DSE you'll have time to
be more productive and creative. And, it
won't break the bank. Even the call is free.

Fax 317-966-0623

cities of those same large metropoli-
tan areas. Another 12% of U.S.
households are located in the central
cities of metropolitan areas with pop-
ulations of less than one million, and
another 17% live in these cities’ sub-
urbs. The remaining 22% of U.5.
households are found in smaller cit-
ies and towns that don’t qualify as
metropolitan areas.

Costs Less.

ALLIED= =
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PROGRESSIVE DEBUT €])

“Talkin’ Seattle
Grunge Rock Blues™

“The phones will not stop lighting up when we
play ‘Talkin’ Seattle Grunge Rock Blues’
and it’s getting annoying!”

— SEAN DEMERY / 99X

PHONES EXPLODING EVERYWHERE!
#1 Phones At. WXTB 99X KPNT WFBQ

Adds This Week Include:
KLOL, WROX, WBAB, WOXY, WXTB, KGSR,
WNOR, WLVQ, WEQX, WVRK, WKDF, KTOZ,
KZRR, WOUR, KFNiX, WTAO

Airplay Includes:
99X, KPNT, WBOS, KTCZ, WZRH, WRXQ, KMTT
and dozens more!

“Alright Guy”

Adds Include:
WTUE, KLPX, KRZZ, WZZR, WRXK, WAPL, WSFM

Airplay Includes:
WWCD, WFBQ, WAVF and many more!

WFBQ 12 spins  Top 5 Phones
WAVF 23 spins  #1 Phones

CD Single Includes Both Tracks.

ON YOUR DESK NOW!

MCA.

REET TALK.

EZ Worth Less Than ‘Street’ Value?

EZ Communications doesn't like the way
it's being treated on Walt Street. On Tuesday
(11/15), EZ issued a letter to current and
potential investors that stated the company
believes its stock is undervalued.

EZ said it would try to boost interest in its
stock and improve its fundamentals, but added
that its board would consider a stock buyback
program if those efforts fail. The company has
scheduled a special presentation for investors
next Tuesday (11/22) at a hotel near its Fairfax,
VA headquarters.

Top CAA music agent Tom Ross won't
become the next RCA Records President after
all. ST hears Ross turned down a fairly
lucrative deal — rumored to be in the
neighborhood of a $3 million cash advance and
a million-dollar-per-year salary for five years.

Look for KKNU/Eugene, OR PD Cary
Rolfe to become APD/MD at KZLA/L.A.

Precious nanoseconds prior to deadiine,
Hall Communications announced a $3.5
million duopoly deal to add New London
Broadcasting's WNLC-AM & WTYD-FM/New
London, CT to Hall's WICH-AM & WCTY-FM/
Norwich, CT.

From The Dog House {
To Madonna’s House

. RCA Sr. Dir/Pop Promo

| Terry Anzaldo finally gets his

§ contractual release from Nipper
i and becomes Maverick VP/

. Promo, reporting to GM Abbey
| Konowitch.

Terry Anzaldo

KRumors

® Has Columbia's choice for president finally come
down to a short list?

® Wil Power Pig/Tampa APD/MD Jeff Kapugi
soon grab his first PD post?

® |s the open KMXV/KC PD slot down to afternoon-
er Steve Wall and KIXY/San Angelo, TX OM/PD
Mike Steele?

® Will WWKX/Providence PD Scotty Snipes be
upped to OM? And isAPD/MD Tom “Jammer” Nay-
lor about to be named PD?

® With Z100/NY's Jeff Ballentine hitched to the
KS104/Denver PD post (see Page 9), will KS104 take
a more Pop/Alternative CHR direction?

® Will a Midwest video mogul sign on a Des Moines
CHR on a newly assigned frequency?

Wz,

"l“i.‘. B 2w A by d Sehoty
Pollack Media Group,inc.

Delayed L.A., New York
Arbitrends: Small Change

recious little change in the seven-day-delayed

NYC and L.A.Aug./Sept./Oct. Arbitrends. AC

WLTW (4.9-5.0) still rules the Big Apple roost
with Gold WCBS-FM (4.3-4.6), CHRWQHT (4.5-4.5),
CHR WHTZ (4.6-4.4), and Hot AC WPLJ (4.5-4.3)
bunched behind. UC WRKS — which had rebound-
ed from a soft spring book — trended back down-
ward (4.2-3.8), while competitor WBLS held steady
(4.1-4.0). Spanish-language WSKQ-FM (3.4-3.9)
showed the most movement this time out.

Out in Ef Lay, Ranchera KLAX/L.A. (5.4-5.9) re-
bounded to take sole possession of first place, while
another Spanish-language entrant, KXED, doubled
its numbers (1.0-2.0). AC KOST —which experienced
a soft summer book —climbed 3.8-4.5. KFi (4.7-4.7)
again bested KABC (3.7-3.3) and KMPC (flat at 0.8)
in the battle of the talkers.

Wolfman Jack is about
to become bad 'n’ nationwide.
Thanks to the success of his
“Live From The Hard Rock”
show on Gold WXTR/
| Washington, Liberty
Broadcasting is offering the
Wolfman'’s show for Friday
nights. Affiliate relations and
advertising will be handled by
Tampa-based Diginet Syndication.

Wolfman Jack

Columbia Nat'l Dir./Alternative Promo
Todd Bisson and West Coast Alternative
Promo dude Marc Kordelos have left the
label.

Look for ex-Geffen A&R guru John
Kalodner to come along with Aerosmith when
the rockers rejoin Columbia. Kiboshing
widespread speculation that he’d either set up
his own imprint or take a key management gig
at one of the suddenly volatile
label situations, Kalodner told
the L.A. Times, “l don’t want to
be a president or anything. |
don’t want the crap that goes
with that job. | just want to sign
new bands and make records.”

Meanwhile, ST hears that
Tom Zutaut will be the next
Geffen A&R genius to leave the
building.

Tom Zutaut

Continued on Page 16

Pollack Media Group

CONGRATULATES CLEVELAND'S NEW
DOMINANT ALTERNATIVE STATION,

WMMS

984 MONUMENT ST., SUITE 105, PACIFIC PALISADES, CA 90272 * FAX (310) 454-5046 PHONE (310) 459-8556
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Alternative Chart: Debut@®
Most Added Alternative 27/8!

Major Market Airplay On...
KDGE WDRE WENZ KBBT WBRU WRZX WRXQ
WFNX KEDJ KTCL KWOD WROX WZRH and many more!

AM

©1994 A8M Records, Inc. All rights reserved.
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“EVERY DAY OF THE WEEK"

RYTHYMIC CHR CHART: @

POP CHR CHART:
BREAKER. ()

(HR CHART BREAKER. €))
MOST ADDED CHR 115/171
URBAN CHART: BREAKER. ()

MAJOR MARKET AIRPLAY:

KIS KKFR
KPWR WELZ
WBBM  WZIM
KMEL KQKS
KYLD KKRZ
Wi0Q KGGI
KHKS KISF
WIMN KMXV
WXKS KHQT
KBXX WPRO
KUBE WWKX
KKLQ WNCI
KHTL KTFM
WERQ KZHT
WBLL WIPL

See JADE perform
“Every Day of the Week”
on Beverly Hills, 90210
November 23rd and 30th

B STREE T TALK.

Continued from Page 14

} C’mon Let’s Turkey Trot ‘

To help feed the homeless at
Thanksgiving, Alternative WWDX/Lansing
invited listeners to fill a bus with canned goods
and nonperishable food items that would be

donated to the area’s food bank. Morning hosts

Allyson & Kristin camped out in the bus all
last weekend, promising to walk all the way to
Detroit (90 miles) — if listeners could fill the
bus.

Well ... the footsteps to the Motor City
begin next Monday (11/21). The duo will walk
about 15 miles a day, taking a break for
Thanksgiving, but returning where they left off.
The station’s van will be in pursuit for live
broadcasts and to transport the footloose duo
back to Lansing. Listeners are pledging a
certain amount of money per mile, all of which
will be donated to the Lansing Food Bank.

> New KFRC Night Stalker?{

ST’s all-seeing eyes 'n’ ears couldn't help
notice Christian Slater’s first line in the
opening scene of the mega-hit “Interview With
The Vampire” movie ... “I'm from [SF Oldies
outlet] KFRC-FM.”

After 21 years with WCBS-FM/NY,
reporter Art Athens has retired, citing medical
reasons.

Rumbles

® Mark Carlson exits mornings at WUMX/Talla-
hassee for his first programming assignment; HotAC
KMXS/Anchorage.

@ After just a couple o’ months on the j-o-b, KFRG-
FM & KOOJ-FM/Riverside-San Bernardino GM

4 A

RADIS & REZORDS

®Booth American and Broadcast Alchemy announce
$160 milion merger that forms Secret Communications
with Frank Wood as President/CEQ.

® Mick Anselmo appointed Shamrock Broadcasting
Corporate VP.

® Garrett Michaels becomes WPLY/Philly PD.

Ao

®Robert FX. Sillerman and Command Communications
involved in $300 million deal.
@ Judy Ellis elevated to WOHT/NY VP/GM.

4

®Dick Asher becomes Wamer Communications Inc.
Sr. VP

@ Denise Oliver set as WYNY/NY PD.

® Mike Schaefer appointed KIIS-AM/L.A. PD.

® Ron Foster hitched to KIKK-FM/Houston PD post.

©®Mad Max named XTRA-FM (91X)/San Diego PD.

A4

o Steve Kingston promoted to WYRE/Annapolis OM.
® Seventeen-year license battle ends; FCC awards
KRLA/L.A. to Western Broadcasting.

A%

@ Jemry Clifton becomes Bartell National PD.
®Dan Haylyburton joins WTGR/Richmond as
Production Oir

N 4

Sad to report that Irving Azoff's father,

Reid Reker exits. Luis, passed away over the weekend. In lieu of
® KKBQ-AM & FM/Houston APD/MD Jeff Garri- flowers, the family requests donations to the
son becomes OM at Sports Talk/Country/CHR out- City Of Hope.

lets WESC-AM & FM-WBBO-FM/Greenville-Spar-
tanburg, SC. WESC-FM PDJohn Landrum remains
APD of the Country station.

® KXFX-FM/Santa Rosa OM/PD Jose Diaz is el-
evated to OM of KXFX and duopoly partners Classic
Rock KLCQ-FM and N/T KSRO-AM. KXFX MD Chris
White has been upped to PD/MD, and KLCQ MD
Darrell Roberts adds PD duties at his station.

® WYBB/Charleston PD Taft Moore exits, re-
placed by KXUS/Springfield, MO PD T.K. Grady.
KXUS morning star Todd Holman takes over Grady's
old PD gig.

® WKTUMilwaukee MD John Harrison has joined
WAZY/Lafayette, IN as PD and Group PD for Uni-
versity Broadcasting. Harrison wilt begin using his
real name — John Flint — as his nom de aire as
well.

® KiKVHonolulu's new morning team is Rory Wild
& Shilynne Cole. Wild comes from afternoons at sis-
ter station KKLV, and Cole comes from middays at
KIKI. Night jammer Jared Jeffries fills Cole’s midday
slot. Ex-Wild 107/SF night slammer Lanai cops the
KIKI night nod.

in other Honolulu news, AC KRTR wakeup artists
Brock Whaley & Mahlon Moore segue to new LMA
sister KDEO as the morning and programming team
for the station.

® |n the wake of WXRX/Rockford, IL’s duopoly with
Gold WKMQ, '’XRX PD Tim Crutll steps down — but
remains in aftemoon drive and adds Production Dir.
duties for both stations. 'KMQ PD Keith Edwards
becomes PD for both outlets, and "XRX MD Jack
Monson is upped to APD/MD for the duopoly.

® Power 106/L.A. air talent/production whiz Geoff
St. John heads to Wild 107/SF in an as-yet-undis-
closed capacity.

} Service With A Smile ‘

Perhaps giving new meaning
to the term “Full Service”
consultancy, Mike McVay
recently aided the GM of his
Charleston, SC AC duopoly.
When Steve Judy’s car ran out
of gas, he convinced McVay
to trudge two miles in both

Mike McVay  directions with gas can in hand.

Records

® Mercury Nat't Mgr./Top 40 Promo Don Codding-
ton becomes the L.A. local promo rep, replacing Lo-
rie Counter-Lee. Meanwhile, Denver promo rep Kay
McCarthy — whose position is being eliminated —
heads to Charlotte to cover the Carolinas, replacing
Wayne Fogel.

The Philly promo slot also is being eliminated, so

Darin Natale is o-u-t. And ... Atlanta Regional Alter-

native rep Valerie Pittman's duties now will be han-
dled by Monica Mylod in Boston and by Thomas
Westfall in SF.

® Atlantic SF Promo Coord. Elisia Chestang ex-
its for a post with Sony. Look for Atiantic to upgrade
the slot to a promo rep position and fill it shortly.
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Veronis
Continued from Page 1

“The feeling is that this surge is
going to continue through 1995,”
Veronis, Suhler Managing Partner
Jim Rosenfield told R&R. Then he
expects competition from other me-
dia — cable in particular — to heat
up, with radio “returning to a more
normal growth curve” as a result.

Records Still Strong

Recorded music, one of the hot-
test industry segments tracked by
Veronis, Suhler over the past five
years, should see its growth rate slow
only slightly in the coming five.

U.S. spending on recorded music
rose at an annual rate of 9.9% from
1988 through 1993, trailing only the
emerging “interactive digital media”
segment (16%) and cable TV
(10.4%). The domestic market for
recorded music broke the $10 billion
mark in 1993 and is expected to ap-
proach $11 billion this year.

Veronis, Suhler attributed the in-
creases in the recorded music sector
to “the rebounding economy, the
growing popularity of country mu-
sic, and the widening demographic
base of recorded music purchases.”

Although the industry’s growth
from the replacement of vinyl with
CDs is nearly complete, Veronis,
Suhler predicts only a modest slow-

down in growth rates. Recorded mu-
sic spending is still expected to grow
at an average annual rate of 8.2%
through 1998, hitting $14.9 billion.

Bright Digital Future

According to Veronis, Suhler Man-
aging Partner Robert Broadwater,
the recording industry is well posi-
tioned for the coming information
superhighway — whatever form it
may take — despite being a mature
and consolidated industry. “They are
the most digitized of all of [the com-
munications industries],” he noted.
He did, however, point out a possi-
ble stumbling block: ‘“The issue of
copyright in a digital world is up in
the air right now.”

Still, Broadwater sees no public
rush to replace the distribution sys-
tem for music. He noted that cable
TV systems have had disappointing

results from marketing subscription |

digital music services.

“The radio industry and the record-
ed music industry have 75 years of
experience in delivering music,
mixed with information, to the con-
sumer at an attractive price,” Broad-
water said. He doesn’t foresee either
industry being seriously challenged
by new competitors anytime soon.

For information on obtaining the
417-page Veronis, Suhler report,
which includes analyses of 392 pub-
licly traded companies, call (212)
935-4990.

RAB

Continued from Page 1

versity plan was dubbed the “Mc-
Cord Accord” in honor of the idea’s
originator. “We all recognized that in
order for our board to more accurate-
ly represent our industry, it needs to
have more women and people of col-
oronit.”

Under the plan, future members of
the board — which until now has
generally been composed of group
heads — could designate a company
executive to take their seat on the
board if that person was a woman or
person of color.

Political Ad Backlash

The board also decided for now
not to accept an invitation, proffered
by Ketchum Advertising, to form a
bipartisan group of broadcasting and
publishing executives to screen po-
litical advertising.

The invitation came in the form of
a full-page newspaper ad that ap-
peared in several national newspa-
pers last week slamming the politi-
cal process for its mudslinging ways.
It cited several particularly vicious
ads, including one TV spot that
opened with white letters on a black
screen asking, “KILL THE JEWS?”

*“This is filth. Political filth that is
not advertising and shouldn’t be dig-
nified by being called advertising,”
the piece — written by noted ad ex-
ecutive Jerry Della Femina — de-
clared.

It continued, “Let those of us in
advertising, broadcasting, publish-
ing, and business stand up together
and say, ‘Stop’.... We’re calling on
you to set up a bipartisan group, to
screen all future political advertising,
A group made up of broadcasting ex-
ecutives, publishing executives, and
bona fide advertising executives.”

But the idea met with a chilled re-
ception among RAB board members.
Among their objections:

* Broadcasters are prohibited from
censoring or altering political adver-
tising

* The issue is politically oriented,
not sales-oriented (thus moving it out
of RAB’s realm)

* First Amendment concemns.

The board decided to let its exec-
utive committee deal with the issue
early next year.

Barrett
Continued from Page 3

else, that’s not a very valid argument.

So I think there are differences in
small markets in terms of how it im-
pacts based on the resources. They
have to try a little harder, it seems to
me.
I’d ask [broadcasters] a very basic
and fundamental question: Are the
charges we’ve brought against them
real or imagined? I mean ... small sta-
tions, have they really recruited?
Have they really attempted to? Or
have they, like a lot of people, hired
somebody’s little dumb cousins or
their own little nephews and nieces?
Tunderstand that, but clearly I expect
them to do a better job. I make no

apologies on my EEO position.
Q How can a federal agency
promote the hiring of

women and minorities?
Business does a pretty

A good job, particularly in the
large markets, at large stations. Are
there still problems? Certainly there
are. Is there a possibility that our de-
cisions, our goals, may impact small-

er stations differently? Of course

there is, depending on where they’re
located. They may have to try a little
harder.

But I'm willing to [listen to] any
suggestions ... what I'm not willing
to do is look at effort, because I know
what effort means. Effort means you
have somebody send you 10 resumes
from black folks and you call them
up. That ain’t gonna fly.

@ Has the FCC changed
much under Chairman

Hundt?

A done an excellent job. You
see a few more faces of color, and
you see women in certain posts. I'm

Congress
Continued from Page 3

new Senate Commerce Committee
Chairman Larry Pressler (R-SD).

New Faces

In addition to Pressler, other GOP
members who appear likely to chair
committees important to broadcast-
ers include Sen. Bob Packwood (R-
OR) as chair of the Communications
Subcommittee; Rep. Tom Bliley (R-
VA) as chair of the House Energy and
Commerce Committee; and Rep.
Jack Fields (R-TX) as chair of the
Telecommunications Subcommittee.
Fields already appears ready to step
into his expected new role. Last
week, he hosted a conference in
Houston that featured a number of
major players in the telecommunica-
tions industry.

NAB President/CEO Eddie Fritts
urged broadcasters to familiarize
themselves with emerging players
such as Fields, who “need to know
you, your business, and your con-
cerns before they begin to consider
issues that affect your station’s bot-
tom line.”

Same Old Issues

Fritts cautioned that the “issues
aren’t going to be any easier” and said
broadcasters shouldn’t expect to get
off easy in a GOP-run Congress.He
listed a number of broadcast issues
that will continue to draw attention
on Capitol Hill: performance royal-
ties, beer and wine advertising, spec-
trum fees, and advertising tax deduc-
tions. :

Republicans seeking to balance the
budget will “be in a struggle to find

where the money comes from,” Fritts
said. “I think we’ll be on the list, so

we'll have our work cut out for us.”

Asked about NAB's relationship
with the incoming Speaker of the
House, Fritts said Rep. Newt Ging-
rich (R-GA)has a “good grasp of our
issues, and he’s a very quick study.”

Gingrich, apparently a Talk radio
devotee, popped up on Rush Lim-
baugh’s program Thursday (11/10).
Driving back to Washington from
Georgia, the Speaker-to-be dialed
Limbaugh from his car phone after
hearing a discussion about a letter he
had written to Speaker Tom Foley
(D-WA) warning departing Demo-
cratic staffers not to remove or de-
stroy any records.

W americantadiohistaonszcom

not satisfied with what I see in terms
of Hispanics, but I think we’ll see
more. But once again, [ want to see
qualified people. Was there a prob-
lem with that before? Yeah ... the
harder I pushed for those efforts,
somebody always wanted to make
them part of a deal or for a vote, and
I refused. I'm not trading my vote

for a job.
In his speeches, Chairman
Hundt discusses a social

pact that broadcasters should have

with the public. What do you think?
I'haven’t the slightest idea of

A what a new social pact

I think Reed Hundt has:

means. First of all, I don’t know
whether the term is compact or con-
tract. Thaven’t the slightest idea what
either one means. If you find out, let
me know. But the chairman has nev-
er talked to me about it.

When it comes to the media, be it
radio or television, they do have a
unique obligation because they’re
using the public airwaves. And that’s
the one thing they seem to forget
quite often.

Q

and President Clinton’s response

to them?
A He has a legitimate com-
plaint to the extent that his
message is being twisted quite often.
I’m not sure that it’s always by so-
called conservatives as opposed to
just generally.

@ Is the FCC going to collect
any indecency fines against
Infinity soon?

A prepared for collection, for
$6000. It may have been the very first
one. As for the others, I would say
the problem is that you’ve got a First
Amendment right and you’ve got due
process. If, in fact, there are still ad-
ministrative or judicial processes
open to Infinity’s management, we
can’t stop them from taking advan-
tage of those. They’re not being held
up because we just want to hold them
up.

Q

job?
A Tunderstand regulation. I've
been in it since 1980. And I
understand the economics of the sit-
uation. I am not a regulator per se; I
am one who believes that to the ex-
tent we can, we ought to let market
forces operate. And the things we
ought to be concerned about [are]
indecency issues, making sure peo-
ple have access, and making sure
various voices are heard, regardless
of what one thinks about them indi-
vidually.

My weaknesses: I work my staff
to0o hard, and I probably expect peo-
ple who come before me to be a lot
smarter than they are, to make cases
that are concise and to the point, and
to be less combative about other peo-

What do you think about

What strengths and weak-
nesses do you bring to your

conservative talk shows.

I'think we may have one fine -

ple. The one thing I don’: allow oth-
er people to do is come :n here and
bad-mouth someone else. Don’t do
that — make your case.

I must tell yon — and [

A don’t say it because [Jerry
Washington, aka “The ‘Bama”] died
— WPFW on Saturdays and Sun-
days was my radio station. [ keep one
radio station on all the time in my
house, and that’s WTOF because I
want to hear the news. I'm an abso-
lute news junkie. I listen to public
radio from WAMU and then — when
I get tired of the repeats on WTOP
— I'turn to public radio and listen to
the Howard University station

[WHUR].

Do you listen to much
radio?
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MUSIC DATEBOOK

7990/ Mick Jagger marries his girlfriend
of 10 years, mode! Jerry Hall, on
the island of Bali. -

MONDAY, NOVEMBER 28

Vanessa Williams - ‘The Sweetest Days’ Ahead

anessa Williams produced most of the tunes on her third  Happy” is at radio now, and the full

LP, “The Sweetest Days,” with Gerry Brown. Sting CD arrives November 29.

provides backing vocals on her version of his “Sister . Prince: Black To Reality
Moon,” which also features Herbie Hancock, Ron Carter,and
Toots Thielemans.

1974/ Elton John convinces John Lennon

to perform for the first time in years
. at Madison Square Garden, where
Born: Dr. John 1940 . = ! they record “| Saw Her Standing

8 TUESDAY, NOVEMBER 22 There” |

® - . Born: Berry Gordy Jr.
1955/RCA signs Elvis Presley. Evis | o N tond

kets a $5000 signing bonus.
pockets a $5000 signing bonus TUESDAY, NOVEMBER 29

1965/ Bob Dylan marries Sara Lowndes.
7966/ The Beatles release the “White 1959/ Frank Sinatra’s “Come Dance With
Me" wins Best Album at the second

Album.”
Born. Booker T. Jones 1944, Little Steven Grammy Awards. Bobby Darin's
“Mack The Knife" is named Best

1950, Tina Weymouth (Talking

Prince’s long-suppressed, widely
bootlegged “Black Album” is about
to become available to the legitimate
buying public — but only for two .
months (November 22-January 27).
Just one of the eight tracks has been
released: “When 2 R In Love” was
on the “Lovesexy” album; now a

1929, Randy

Babyface produced and plays gui-
tar on “You Can’t Run” and “Betcha
Never.” Roy Hargrove plays trum-
pet on “EllaMental,” a tribute to the
late Ella Fitzgerald. The title track

is at radio now, and the Wing/Mer- video will be released to support that Heads, Tom Tom Club) 1950 Record.
cury LP hits stores December 6. cut. WEDNESDAY, NOVEMBER 23 1992/U2's first TV special, “U2's Zoo TV
WB is releasing the set in its orig- L . Outside Broadcast,” airs on Fox-TV.

1976/ J Lee Le ted
HallOhEamers inal all-black packaging and ship- Memghis afer bang spotieg out. | £0™ oM Mayall 1933 Chuck Mar-
The Rock & Roll Hall of Fame will ping it to UC, Rhythmic CHR, side Graceland waving a pistol. gione 1940

next year induct the Allman Broth- dance, and college stations this demanding to see Elvis Presley. WEDNESDAY, NOVEMBER 30
ers Band, :ln Green, Janis Joplin, . week. 1997/ Queen lead singer Freddie Mer- 1976/ Songwritersiperformers  Nicholas
LedZepp.e ,Martha & TheVan- ;4 Stevie Ray Vaughan. Other Impossibly Lowe cury, 45, confirms he's suffering Ashford and Valerie Simpson

dellas, Neil Young, and Frank Zap- ¢yt come courtesy of Eric Clap- from complications from AIDS. He marry.

Nick Lowe makes his Upstart
debut with “The Impossible Bird.”
Lowe co-produced the 13-track set

pa. The Orioles will be recognized
in the “Early Influence” category at
the January 12 ceremony, to be held

ton, Paul McCartney, 10,000 Ma-
niacs, and Neil Young.

dies the next day.
7993/Guns N’ Roses release “The
Spaghetti Incident?” which includes

1977/ David Bowie and Bing Crosby duet
on “The Littie Drummer Boy” dur-
ing Crosby’s Christmas TV special.

in NYC. Much Of Blige with Neil Brockbank. Former an uncredited Charles Manson | gorn: Dick Clark 1929, Jimmy Bowen
o — C?mmander Cody guitarist B'" song. 1937, Roger Glover (Deep Purple)
Best Of ‘Unplugged’ On “My Life” — her second stu-  Kirchen plays on the country-in- Born: Bruce Hornshy 1955 1945, Billy Idol 1955

dio album — Mary J. Blige steps
out as a lyricist. The Uptown/MCA
set was produced by Sean “Puffy”
Combs (her original A&R man,
who’s since formed his own Bad
Boy label), Chucky Thompson,
Nasheim Myrick, Herb Middle-
ton, Mr. Dalvin, and Poke. The
”70s style on the record is heard not

flected collection of originals and
covers. The latter include Percy
Sledge’s “True Love Travels On A
Gravel Road” and Ray Price’s “I'll
Be There.”

Lowe renders his own “The Beast
In Me,” which Johnny Cash cov- -
ered on his recent “American Re-
cordings” set. “Soulful Wind” is the

THURSDAY, NOVEMBER 24

1966/ The Beatles begin recording “Sgt.
Pepper's Lonely Hearts Club Band’
laying tracks for “'Strawberry Fields
Forever” — which doesn't make the
LP.

1992/ Karyn White and producer Terry
Lewis become parents to daughter

THURSDAY, DECEMBER 1

1957/ Buddy Holly & The Crickets and
Sam Cooke make their TV debuts
on “The Ed Sullivan Show"

1982/ Michael Jackson releases the
“Thriller" album.

Born: Lou Rawis 1935, Richard Pryor
1940, Bette Midier 1944, John

The latest “Unplugged” project is
due from Warner Bros. on Decem-
ber 6. “The Unplugged Collection,
Vol. One,” features heretofore unre-
leased unplugged performances by
Elvis Costello & The Rude 5, Don
Henley, Elton John, Lenny Krav-
itz, K.D. Lang, Annie Lennox,

John Mellencamp, R.E.M.,, Paul onlylnl.he tunes butin the interludes  first radio track. The LP arrives Born Szzlae'z yl';:::':" Dunn (Booker T. & Densmore (Doors) 1945
Simon, SoulAsylum, Rod Stewart, thatbridge songson “sideone.” “Be  November 29. . MG'S) 1041 : FRIDAY, DECEMBER 2

SCREEN SCENE

or the first time ever, the Roll-

ing Stones have contribui-

ed a new tune to a (non-con-
cert) movie soundtrack. Robert
Altman’s “Pret-A-Porter” features
the Stones’ “Jump On Top Of Me,”
as well as a host of other new cuts.
in this Fine Line film (set to open
December 21), the director of
“M*A*S*H* " “Nashville,” “The Play-
er,” and “Short Cuts” turns his lens
on the Paris fashion world.

Asusual,Altman’s plots and sub-
plots are enacted by a large en-
semble cast, which this time in-
cludes Julia Roberts, Tim Rob-
bins, Sophia Loren, Danny Aiel-
lo, Teri Garr, and MCA recording
artist Lyle Lovett (see Page 12).

The Columbia soundtrack fea-
tures new cuts from Janet Jack-
son (“70's Love Groove"), Salt-N-
Pepa (“Here We Come™), Terence
Trent D’Arby ("Supermodel Sand-
wich’), the New Power Genera-
tion (“Get Wild"), Brand New
Heavies (“Close To You’), Sam
Phillips (a cover of Nancy Si-
natra’s “These Boots Were Made
For Walkin™), Super Cat (covering
Fats Domino’s “My Girl Jose-
phine”}, M People (*Natural Thing"),
and Deep Forest ("Martha”).

New remixes of U2's “Lemon,”
the Cranberries’ “So Pretty,” and
Ce Ce Peniston’s “"Keep Giving Me
Your Love” round out the set. The
current radio track is Ini Kamoze's
UK hit, “Here Comes The Hotstep-
per” The full CD hits the streets
December 6.

Phillips On A Role

In another cine-
matic first, Sam Phil-
.| lips will make her sil-
1 ver screen debut
B playing a terrorist in
“Die Hard: With A
Vengeance.” Direc-
torJohn McTiernan
e e “4 chose her for the role
Sam Phillips after seeing her pic-
ture on her album cover. Bruce
Willis and Jeremy lrons also star
in the third instaliment of the series,
now shooting in NYC and South
Carolina.

‘Dumb And Dumber’ ST

The Crash Test Dummies re-
make XTC’s “The Ballad Of Peter
Pumpkinhead" and Deee-Lite redo
Hot Chocolate's “You Sexy Thing”
for “Dumb And Dumber,” the next
Jim Carrey comedy. Jeff Daniels

Stars Step Out For ‘Pret-A-Porter’ ST

co-stars in this tale of two nitwits
who travel cross-country to give a
suitcase full of cash back to its right-
ful owner.

While the Proclaimers cover the
Temptations’ “Get Ready” and the
first radio track is Deadeye Dick's
“NewAge Girl,” the soundtrack also
features Green Jelly, the Butthole
Surfers, Echobelly, Pete Droge,
the Primitives, Gigolo Aunts, the
Lupins, Willi One Blood, and Bret
Reilly. The New Line movie, which
co-stars Lauren Holly and Teri
Garr, opens December 16. The
RCA LP arrives November 22.

Connick Plays ‘Copycat’

Columbia act [
Harry Connick
Jr. plays a serial
killerin “Copycat,” |§
a psychological |
film about serial
killers. Sigour-
ney Weaver and
Holly Hunterstar | a7y,
as a psychologist  Connick Jr.
and a cop, respectively, and Jon
Amiel (“Sommersby,” PBS-TV's
“The Singing Detective”) is direct-
ing. The picture is currently shoot-
ing in San Francisco and due out
next fail.

FRIDAY, NOVEMBER 25

1969/ John Lennon returns his MBE
{Member of British Empire) medal,
protesting England’s support of US.
involvement in Vietnam.

1984/ Band-Aid, an impromptu group
consisting of several British and
American stars, record the “Oo
They Know It's Christmas” famine
relief single.

1985/ Bobby Brown leaves New Edition
to go solo.

1992/ Whitney Houston makes her acting
debut as “The Bodyguard' opens.

SATURDAY, NOVEMBER 26

1968/ Cream give their farewell perform-
ance at London’s Royal Albert Hall.

* i

The Band — last dance.

1976/ The Band play their last concert at
San Francisco's Winterfand. Invitees
to “The Last Waitz" include Eric
Clapton, Neil Diamond, Bob
Dylan, Joni Mitchell, Van Mor-
rison, Muddy Waters, and Neil
Young.

Born. Tina Turner 1938, John McVie
(Fleetwood Mac) 1945

SUNDAY, NOVEMBER 27

1969/ The Rolling Stones record “Get Yer
YaYas Out” during a Madison
Square Garden concert.

Born. the late Jimi Hendrix 1942

1973/ The Who spend the night in a Mon-
treal jail after causing $6000 dam-
age to a hotel room. The experience
inspires John Entwistle to write
“Cell Block Number Seven."

Born: Rick Savage (Def Leppard) 1960

SATURDAY, DECEMBER 3

1968/ Elvis Presley’s “comeback” special
airs on NBCTV.

Deep Purple — machine heads.

1971/Deep Purple watch Switzerland's
Montreux Casino burn to the
ground, inspiring them to write
“Smoke On The Water.”

1979/ Eleven Who fans are trampled to
death in a rush to get in the door
at a festival-seating concert in Cin-
cinnati.

1991/ Gilby Clarke replaces lzzy Stradlin
as Guns N’ Roses guitarist.

Born: Ozzy Osbourne 1946

SUNDAY, DECEMBER 4

1956/ Elvis Presley, Carl Perkins, Jerry
Lee Lewis and Johnny Cash — [at-
ter dubbed the “Million Dollar
Quartet” — pose for photos while
jamming in the Sun recording
studio. Cash leaves before tape
starts rolling, however.

1980/ Led Zeppelin break up when sur-
viving members decide their late
drummer, John Bonham, is ir-
replaceable.

1993/ Frank Zappa 52, dies of pancreatic
cancer.

Born: Chris Hiliman 1944, the late Den-
nis Wilson (Beach Boys) 1944

—Paul Colbert
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NATIONAL
RADIO
FORMATS

ABC/SMN
Robert Hall » (214) 991-9200

Star Station - Peter Stewart
JOSHUA KADISON/Picture Postcards From LA

ALTERNATIVE PROGRAMMING
Mickey Briggs - (800) 231-2818

Super AC/AOR

CHANGING FACES/Foolin' Around
B0B DYLAN/Dignity

TESLAMNeed Your Lovin®

BROADCAST PROGRAMMING
Becky Brenner - (800) 426-9082

Digital Soft AC - Mike Bettelli
BABYFACE/STANSFIELDTvesim Away

Digital AC Mix - Mike Bettelli
RICHARD MARX/Nothing Left Behind Us

Digital CHR - J.J. Cook
JADE/Every Day Of The Week
VANESSA WILLIAMS/The Sweetest Days

Hot Z Format - J.J. Cook

CANOLEBOX/Cover Me
FLAMING LIPS/She Don't Use Jelly

JONES SATELLITE NETWORKS
(800) 766-3251

Adult Choice - J.J. McKay
DES'REE/You Gotta Be

Soft Hits - Rick Brady
CELINE DION/Only One Road

MAJOR NETWORKS
Brian Kelly  (312) 755-1300

The Force - Kevin Gluszczak
JACKYL/Headed For Destruction

Rhythm Of The *90s - Curt Tulley
TLC/Creep

Light Hits - Dave Disen
BOYZ 1 MEN/I'l Make Love To You

The Exxit - Kevin Gluszczak
BEASTIE BOYS/Sure Shot
SARAH McLACHLAN/Good Enough

WESTWOOD ONE NETWORKS
Leslie Magdaleno  (805) 294-9000

AC Il - Don Bishop
MICHAEL BOLTON/Once In A Lifetime
STINGWhen We Dance

Format 41 - Andy Fuller
MICHAEL BOLTON/Once in A Lifetime

RADIO AAHS
Children’s Satellite Network
Stix Frankdn (612) 926-1280

LWTW

1 1 MICKEY MOUSE & TAG TEAM/Whoomp (There
It Went) (Bellmark/Life)

4 2 LANE & SABELLAMakuna Matata (Walt Disney)

2 3 KERMIT, FLOYD & ANIMAL/Witd Thing (Jim
HensorvBMG Kidz)

3 4 MARY-KATE & ASHLEY OLSEN/Funky
Musicology (Zoom Express/BMG Kidz)

5 5 ANIMANIACS/The Helio Song (Kid Rhino/WEA)

7 6 ELTON JOHN/Circle Of Lite (Hollywood)

- 7 AARON WATERS/Mighty Morphin Power
Rangers Theme (SabarvAtlantic/AG)

8 8 GHOSTWRITER CAST/ou Gotta Believe
(Golden Video/Western Publishing)

6 9 MM CARREY/Cuban Pete (Chaos/Columbia)

9 10 JOE SCRUGGS/Big Underwear (Shadow Play/
Educational Graphics Press)
©Children’s Broadcasting Corporation

57 miltion households 48.8 million households
Patti Galluzzi, Lee Chesnut, VP/Music Programming
VP/Music Programming Wayne Isaak, Sr. VP/Music & Talent Relations
Weeks On Weeks On
. GLORIA ESTEFAN/Tum The... (C. MoonvEpic ST) ..... 8
GREEN DAYMhen | Come Around (Reprise) mEﬂERDGMm"\t!(OnNOM(‘I’:hnB .20
PAGE & PLANT/Thank You (Atiantic/AG) MADONNA/Secret (Maverick/Sire WB) 7
TOM PETTY/You Do Know How It Fesls (WE) ... 7
Lo 23 AT e ) STIMGWhen We Dance (AGM) ... 5
4 P.M./Sukiyaki (Next Pateau) ILARG I
ACE OF BASE/Living [n Danger (Arista) .
BONM JOVVAways (Mercury) ...........
| EXCLUSIVES || |Shen chowns o s i
DES"REE/You Gotta Be (Epic)
AEROSMITH/Blind Man (Geffen) ..............cc.cc.c..... 4 HOBTIE & THE BLOWHSHHold My... (AnanbdAG) 13
TOM JONES/If | Only Knew (Interscope/AG) ............ 5
WEEZER/Buddy HOl (DGC) ...v.o.eoveeoeecerereecn 2 20N MELLENCAMP Dance Naked (Vercury)
PRETENDERSA' Stand By You (Sire/WB) .....
R.E M.Mhat's The Frequency, Kenneth? (WB) ......
ROLLING STONES/Out Of Tears (Virgin) ...............
| HEAVY [ ] varessa witiasms e Sweetes Days (veroury p
BON JOVVAWays (Mercury) | MEDIUM J

BOYZ H MEN/On Bended Knee (Motown,
JANET JACKSON/You Want This (Virgin) ................ 9
JOHN MELLENCAMP/Dance Naked (Mercury) ........ 7
NIRVANA/About A Gir (DGC)

OFFSPRING/Seff Esteem (Epitaph) .
TOM PETTY/ou Don't Know How ... (WB) ............ 2
R.E.M./hal's The Frequency, Kenneth? (WB) ..... 12
ROLLING STONES/Out Of Tears (Virgin) ............. 8
SNOOP .. Murder ... (Death Row/interscope/AG) ... 5

STONE TEMPLE PILOTS/Interstate .. (Aant/AG) .. 8

|JAM OF THE WEEK |
TLC/Creep (LaFace/Arista) 4
| BUZZ BIN l
CRANBERRIES/Zombie (ISEand) .................ccovovvveens 9
HOLE/Doll Parts (DGC)

VERUCA SALT/Seether (DGC) ..

| STRESS

BLACK CROWES/A Conspiracy (American) ...
CANOLEBOX/Cover Me (Maverick/Sire/WB) ...
COOLIBA Remember (Tommy Boy) ..
EAGLESHotel California (Geffen)
WARREN G./Do You See (Vioiator/RAL/Island) ........ 5
GREEN DAY/When | Come Around (Reprise) ...... ADD
INI KAMOZEHere Comes... (Columbia) ...
LIVEA Alone (Radioactive) ....
MEGADETH/Train Of Consequences (Capitol) ........
PAGE & PLANT/Thank You (Atantic/AG) ..........
LIZ PHAIR/Supemova (Matador/AG) ..
SOUNOGARDEN/Fell On Black Days (A&M) .
URGE OVERKILL/Giri, You'll B¢ A Woman... (MCA) []

| ACTIVE J

ACE OF BASE/Living In Danger (Arista)

BAD RELIGION21st Century ... (Atlantic/AG) .........
BLACKSTREET/Before | Let... (interscope/AG) .... ADD
BRANOY/ Wanna Be Down (Alantic/AG) ................ [

BRAT/Fa All Y'all (So So Det/Chaos)
CORROSION OF.. /Albatross (Columbia) »
DOCTOR DRE/ED LOVER/Back Up Off... (Relanvny) 3
4 P.M./Sukiyaid (Next Plateau) .......................... ADD
FREEDY JOHNSTON/Bad Reputation (Elektra) ......... 7
HEAVY O & THE BOYZ/Black Coffee (UptownvMCA) 2

TOM JONESAI | Onty Knew (interscope/AG) .......... 4
OASIS/Supersonic (Epic) 3
SHAQUILLE 0"NEAL/Biokogical Didn't Bother (Jive) . 3
QUEENSRYCHE/ AM | (EM) ... 5

REAL McCOY/Another Night (Arista) .....
SOUL ASYLUM/Can't Even Telf (Chaos) .
STINGAVhen We Dance (A&M) ... [
TOAD THE .. /Something’s Aways ... (Columbia) .. 10

LON ]

COMPULSIDN Tabvery (Interscope/AG) ................ 8
CULT/Coming Down (Drug Tongue) (Sire/Reprise) .. 2
PETE DROGE/! You Don't Love ... (American) ......... 2

SUNNY DAY REAL ESTATE/Seven (Sub Pop) ........ 5

Information current as of November 21.

BOYZ Il MEN/On Bended Knee (Motown)
ERM; CLAPTONMatheriess Chilo (Reprise)
EAGLES/Get Over It (Geffen) ...............
GIN BLOSSOMS/Alison Road (A&M)
GRANT & GiLLMouse Of Love (A&M) ..
BOB SEGER/Night Moves (Capitol) ..
TOAD THE WET.../Something’s Aways...

URGE OVERKILL/Girl, You'll Be A ... (MCA) ............. 4
BIG HEAD TODO.../In The Moming (Giant) ............. 3
BLACKSTREET/Before | Let You Go (Interscope/AG) 7
CRANBERRIES/Zombie (Island) .................ccoorcvvene 3

PETE DROGE/If You Don't Love Me ... (American) ... 3
GRANT LEE BUFFALO/Mockingbirds (StashvReprise) 3
FREEDY JOHNSTON/Bad Reputation (Eiektra) ....... 12
LYLE LOVETT/Penguins (MCA) ...
PALE & PLANT/Gallows Poie (Atlanti
LiZ PHAIR/Supemova (Matador/AG) ...
BO®NIE RAITT/Storm Waming (Capitol)
SEALMNewborn Friend (ZTT/Sire/WB)
CARLY SIMON/ ike A River (Arista)
STONE TEMPLE PILOTS/Interstate ... ).
SURAR/Believe What You're Saying (Rykodisc) .. ADD
BARRY WHITE/Practice What You Preach (A&M) ...
VICTORIA WILLIAMS/Crazy Mary (Atlanfic/AG) .. ADD

information current as of November 21.

36 million households
s’“‘ Lydia Cole,
AN VPMusic Programming
| VIDEOSOULTOP10 |
LW TW
2 1 JANET JACKSON/You Want This (Virgin)
2 BARRY WHITE/Practice What You... (A&M)
3 B.M.U./U Will Know (Mercury)
4 ILL ... /8. McKNIGHTA'll Take ...

1
3
4
5 5 TONI BRAXTONHow Many ... (LaFace/Arista)
7 6 NI KAMOZEMHere Comes The ... (Columbia)
8
9
0

(Mercury)

7 BRAT/Fa AltY'alt (So So Det/Chaos)

8 CECE PENISTONHit By Love (A&M)

9 BLACKSTREET/Before | Let... (Interscope/AG)
10 RACHELLE FERRELL/With Open Arms (Capitol)

Information current as of November 18.

| RAP CITY TOP 10 |

W W
2 1 SCARFACEA Never.. (Rap-A-LotNoo Trybe)

4 2 S, RICKWARREN G./Behind... (Def Jamvistand)
5 3 MC EMT/Geez Make The Hood ... (Epic)

1 4 JERU .../Can't Stop ... (PaydayLondonstand)
8 5 SNOOP..Murder... (Death Row/nterscope/AG)
3 6 KEITH MURRAY/The Most Beautifullest... (ive)
6
9
7

7 OUTKAST/Git Up, Git Out (LaFace/Arista)

8 COMMON SENSEA Used To Love... (Relativity)

9 METHOD MAN/Bring The Pain (Def JatvRAL)
10 DIGABLE PLANETS/Sth ... (PendulunvEM)

Information current as of November 19,

T HE 21 million households

Les Garland,
Exec. VP/Programming

€ JTNN

THE NASHVILLE NETWORK e
59.7 million households
Traci Todd,
Manager/Video Programming

Weeks On

| HEAVY

DAVID BALL/When The Thought Of You ... (WB) ... 12
CLINT BLACK/Untangiin’ My Mind (RCA) ............
BLACKHAWKA Sure Can Smel The Rain (Arisia)
GARTH BROOKS/The Red Strokes (Libesty)
MARY C. CARPENTER/Shut Up And... (Columbn) 10
JOE DIFFIE/Pickup Man (Epic) .6
VINCE GILLMhen Love Finds You (MCA) .
FAITH HILL Take Me As | Am (WE)
SAMMY KERSHAW/T ird Rate Romance (Men:ury) 13
TRACY LAWRENCE/! 3ee It Now (Aantc/AG) ... 72

LITTLE TEXAS/Kick A Little (WB) . 7]
NEAL McCOY/The City Put The .. 13
MARTY STUART/That's What Love's About
TRACTORS/Baby Likes To Rock it (Arista)

PAM TILLIS/Mi Vida Loca (Arista) )
CLAY WALKER/ | Coid Make A Living (Giant) ..... 10
LARI WHITENOW [ KNOW (RCA) ..o ]

| ADDS

BELLAMY BROTHERS/The Dance (Betlamy/ntersound)
SAWYER BROWN/This Time (Curb)
SHENANDOAHMRAUES Somawhare In The .. (Liberty)
PAM TILLISMi Vida Loca (Arista)

JOHN/AUDREY WIGGINS/She’s In The ... (Mercury)
WYNONNA & M. ENGLISH/Healing (Curb)

Information current as of November 14.

(M1

COUMNMTRY MUSIC TaLEVIEION

24.4 million households
Tracy Rogers, Director/Programming
Hal Willis, General Manager

WTw

1 TRACY LAWRENCE/ See It Now (AtL/AG)

2 LITTLE TEXAS/Kick A Littie (WB)

3 TRACTORS/Baby Likes To Rock It (Arista)

4 CLAY WALKERV! | Could Make A Living (Giant)
5 DAVID BALLAWhen The Thought Of You ... (WB)
6 MARY C. CARPENTER/Shut Up ... (Columbia)
7 VINGE GILLWhen Love Finds You (MCA)

8 BLACKHAWKA Sure Can Smell The... (Arista)

9 CLINT BLACK/Untanglin’ My Mind (RCA)

~ 10 FAITH HILL/Take Me As | Am (WB)

~N

] WO = ®»v s

Weeks On
| HEAVY

OAVIO BALL/When The Thought Of You ... (WB) ... 15
CLINT BLACK/Untangiin’ My Mind (RCA) ............. 1
JOE OIFFIE/Pickup Man (Epic) ............. BREAKDUT/?
VINCE GILL/When Love Finds You (MCA) .............. ¢
FAITH HILL/Take Me As | Am (WB) ...... .
JAMES HOUSE/Little 3y Little (Epic)

JED ZEPPELIN/Workin' Man Blues (Arista) . PICK/ADD
TRACY LAWRENCE/) See It Now (Atantic/AG) ...... 13
LITTLE TEXAS/Kick A Little (W) .............
MAVERICKS/There Gaes My Heart (MCA) .
TIM McGRAW/Not A Moment Too Soon (Curb) ..
TRACTORS/Baby Likes To Rock It (Arista) .
RANDY TRAVIS/This s Me (WB)
CLAY WALKERVH | Could Make A Living (Giant) ..
LARI WHITENOW | K0W (RCA) ..o 12

| HOT SHOTS

GARTH BROOKS/The Red Strokes (Liberty) ..
GEORGE OUCAS/Lipstick Promises (Liberty) ..
WADE HAYES/Oid Enough To Know... (Columbia) ... §
SAMMY KERSHAW/Southbound (Mercury) ............ 2
SAWYER BROWN/Thus Time (Curt)

RUSS TAFF/Love Is Not A Thing (Reprise)
PAM TILLISMi Vida Loca (Arista) ...............cccreeeees

JOHN/AUDREY WIGGINS/She’s In The ... (Mercury) 3
TRISHA YEARWODOD:t Wasn't His Child (MCA) ..... 3

Frankie Blue, l A DDS
MUSIC Television  ireotorMusic Prog v
UCONTROL. BOY HOWOY/True To His Word (Curb)
- GEDRGE DUCAS/Lipstick Promises (Liberty)

2 1 BONE THUGS.../Thuggish... (Ruthless/Relativity)

- 2 TLC/Creep (LaFace/Arista)

3 H.W.AJAiIn't No Lady (Relativity)

4 DOCTOR DRE/ED LOVER/Back Up... (Relativity)

5 BLACKSTREET/Before | Let... (Interscope/AG)

6 CRAIG MACK/Flava In Ya Ear (Arista)

7 SNOOP...Murder... (Death Row/nterscope/AG)

8 METHOD MAN/Bring The Pain (Def JanvRAL)

9 MEL-LOW/Money, Houses &...(Def JamvRAL)

6 10 SCARFACEA Never... (Rap-A-Lot/Noo Trybe)
Most requested for week ending November 11.

1 W= »a

JAMES HOUSE/Littie By Litte (Epic)

JED ZEPPELINWorkin' Man Blues (Arista)
PERFECT STRANGER/Ridin’ The Rodeo (Pacific)
PIRATES OF THE MISSISSIPPVYou Could ... (Giant)
HANK WILLIAMS JR_/1 Ain't Goin .. (Curb)

Heavy rotation songs receive five plays per day. Hot
Shots receive four plays per day. Breakout Videos and
Picks (Pick Hts of the Week) recelve anextra play above
heavy rotation per day. All Top 10 videos also receive
heawy rotation.

Information current as of November 16.

AUSTRALIA

WTW

SILVERCHAIR/Tomorrow
TINA ARENA/Chains

KYLIE MINOGUE/Confide In Me
GF4/Sooner Or Later

DIESEL/AIl Come Together

COLD CHISEL/Nothing But You
BOOM CRASH OPERA/Gimme
NATHAN CAVALERIAWorkin’ On 't
INXS/The Strangest Party (These ..)
JAMES REYNE/Red Light Avenue

ek
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Most Added

COLD CHISELNothing But Ycu
CROWDED HOUSE/Private Universe
SHAMPOO/Trouble

Top 10 Australian records from plaiists of 3Tripke
M-FM/Melbourne, FOX-FM/Meltourne, MMAY
Perth, PMFM/Perth, SA-FM/Adelaide. 2-DAY/
Sydney, 2 Triple M-FM/Sydney, MMM-FN/
Brisbane, B105/Brisbane, FM-104:Canberra, 104/
Brisbane, and FM-104/Canberra.

CANADA

ALAN RREW Heiing Hands
MOIST/Silver
BARENAKED LAD/ES/Jane
JANN ARDEN/Couild | Be
Your Girl
5 5 SARAH McLACHLAN/Good
Enough
- 6 JANN ARDEN/Insensitive
6 7 TRAGICALLY HIP/Grace Too
8 8 JULIE MASSE/One More
Moment
9 9 CRASH TEST DUMMIES/God
Shuffled His Feet
10 10 GINGER/Solid Ground

Most Added

BARENAKED LADIES/

Alternative Girlfriend

ROCH VOISINE/She Picked On Me
JANN ARDEN/Insensitive

Top 10 Canadian CHR hits courtesy
The Record (416) 221-3366.

PLALSTAR

CONCERT PULSE
Avg. Gross Pos. Artist
(in 000s)

1 ROLLING STONES .
2 “LOLLAPALOOZA '94
3 ERIC CLAPTON
4 AEROSMITH ...,
§ STEELY DAN ...
6 MICHAEL BOLTON.
7 GEORGE STRAIT ...
8 REBA McENTIRE
9 BONNIE RAITT
10 JAMES TAYLOR ..
11 MOODY BLUES

. $3145.9
... $928.4

13 HARRY CONNICK JR.
14 ALAN JACKSON .
15 VINCE GILL

New Tours
Among this week's new tou:s:

BIG MOUNTAIN
BROOKS & DUNN
ECHOBELLY

VINCE GILL

RICHIE HAVENS
INDIGO GIRLS
NATALIE MERCHANT
RANDY TRAVIS

The CONCERT PULSE is a waekly compot-
erized report ranking each artis! by their aver-
age bax office gross reported per venue. Coor-
tesy of Polistar, & publication of Promoters’ On-
Line Listings, (800) 344-7383, or in Califorma
(206) 224-2631.

waaw- americanradiohistorvy. com.
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CYNDEE MAXWELL

DEMOS ON DEMAND

Summer 94 Ratings Rundown

Rock stations in the Top 100 continuously measured mar-
kets scored more gains than losses during the summer Arbitron.
Exactly half logged increases, 44% slipped, and 6% remained

flat.

The biggest gainers were WAVEF/
Charleston, SC (7.8-9.8), KQRS/
Minneapolis (10.5-13.1), and
KATT/Oklahoma City (6.0-8.9).
The stations with the largest losses
were WONE/Akron (7.6-5.3),
KLBJ/Austin (7.5-5.5), WSFL/
Greenville-Jacksonville, NC (8.3-
5.4), and WIBA/Madison (11.1-
8.4).

Two of last book’s No. 1 rankers
(12+) retained their crowns:
WZZO/Allentown (13.0-11.6) and
WHJY/Providence (8.8-10.6).
Joining the No. 1 12+ club this book:
WFBQ/Indianapolis (12.3-13.7)
and KQRS/Minneapolis (10.5-
13.1).

Where The Men Are

Rock stations continued to fare
well, with the majority ranking first
in their primary demos (see chart
below). Fully 84% of stations
ranked Top 3 in their respective
markets in men 18-34 and men 25-
34. The next strongest demo was
men 18-24, with 79% of the stations
ranking Top 3. Rounding out the
demos, 63% of stations ranked Top
3 in adults 18-34, and 57% ranked
Top 3 in men 25-54.

No.1 No.2 No.3
Men 18-24 49% 16% 12%
Aduits 18-34 33% 19% 11%
Men 18-34 51% 25% 7%
Men 25-34 48% 24% 1%
Men 25-54 25% 20% 1%

Classic Rock

Classic Rock remains strong
among men 25-54, with 61% of sta-
tions ranking in the Top 3. The dif-
ference between first, second, and
third place was not as large as with
Rock stations. First- and second-
rankers tied, with third following
close behind. In adults 25-54, only
28% of stations ranked Top 3.

No.l No.2 No.3

Adults 25-54 6% 14% 8%
Men 25-54 23% 23% 15%

Nearly half (47%) of Classic Rock
stations in the Top 100 continuous-
ly measured markets posted gains,
44% suffered losses, and 9% stayed
flat. None of the Classic Rockers
ranked first 12+. The biggest gain-
ers were WSKZ/Chattanooga (5.5-
7.7), WMFX/Columbia, SC (5.1-
7.7), WQMF/Louisville (4.8-6.3),
and WAFX/Norfolk (2.9-4.9).

Stations with the greatest losses
were KOFX/EI Paso (5.1-3.6),
KJFX/Fresno (6.3-4.5), WGFX/

Nashville (6.3-4.9), WCKW/New
Orleans(3.7-2.7), and KKZX/Spo-
kane (10.8-9.8).
Summer Averages

Katz Radio Group VP/Research
Gerry Boehme found Rock shares
had decreased from an average of
9.1 in Summer 90 to 7.2 in Sum-
mer '94. One reason for the decline
is the increased competition — not
only from Rock stations — but also
from Classic Rock, Alternative, Z-

Rock, and ’70s Hits. Here's the
breakdown:
Rock Market
Format Shares
Summer '90 9.1
Summer '91 87
Summer '92 8.2
Summer '93 76
Summer '94 7.2

Classic Rock Market
Format Shares

Summer '90 54
Summer '91 55
Summer '92 515]
Summer "93 51
Summer '94 54

Alternative Market
Format Shares

Classic Rock Market
Format Shares

Fall '93 52
Winter '94 49
Spring '94 55
Summer '94 54
Average 53

Alternative Market
Format Shares

Fall '93 29
Winter '94 3.0
Spring '94 3.6
Summer '94 54
Average 37

Z-Rock Market
Format Shares

Spring '94 21
Summer '94 1.9
Average 1.3

Note: Fall '93 and Winter '94 data for
Z-Rock stations are not available.

Kudos

Congratulations to all successful
Rock and Classic Rock stations.
Next week, three heritage Rock pro-
grammers will discuss how their sta-
tions have evolved.

Source: Arbitron, Monday-Sunday, 12+,
MSA, 6am-midnight.

DUOP SISTERS MEET ETHERIDGE - At Melissa Etheridge's concert
in Las Vegas, the duopoly of Rock KOMP and Progressive KXPT teamed
up for a joint welcome and live broadcast. Shown (I-r) are KOMP's Big
Marty, Promo Director Crash, Etheridge, and KXPT's Chris Fox.

RIDING BOOTS ~ KLBJ/Austin morning personality Debra Cole and
Charlie Sexton were auctioning off a pair of Jimmie Vaughan-autographed
ladies boots when Cole noticed Sexton looked uncomfortable holding
them (kind of like when a guy is asked to hold his wife's purse). So she
offered to wear the boots and ride Charlie on stage. He took her up on it.
(Hold your groans, please.)

Summer '91 27
Summer '92 30
Summer '93 3.0
Summer '94 3.9

Z-Rock Market
Format Shares

Summer '91 1.3
Summer '92 2.6
Summer '93 27
Summer '94 19
1994 Average

Katz also broke out average shares
for the past year, which show Alter-
native’s most recent dramatic share
increase.

Rock Market
Format Shares

Fall '93 76
Winter '94 7.6
Spring '94 7.3
Summer '94 7.2
Average 7.4

“PROMISED-RYCHE” — Seattle natives Queensryche celebrated the release of their “Promised Land” CD by
holding a listening party with 2000 KISW listeners at the Museum of Flight. Bunched together are (I-r) EM!’s Larry
Braverman, QR's Chris DeGarmo, KISW's Gus Swanson, QR's Michael Wilton and Geoff Tate, EMI's Michael
Schnapp, KISW PD Steve Young, QR'’s Scott Rockenfield, EMI's Ann Eason, QR's Eddie Jackson, KISW's Jon
Ballard, (kneeling) KISW MD Cathy Faulkner and the station’s Spike O'Neil.

WAAMM- R keakaciahistard=-eara
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SHAWN ALEXANDER

Stations Reach New Ratings Plateau

Significant increases recorded in Summer ’94 books

Alternative ratings have been on the rise for almost two
years, but the Summer 94 Arbitron will be remembered as
the book in which many stations became significant players in
their markets. Overall, nearly 41% of Alternative stations have

at least a four share 12+.

Although the format saw some
huge increases — 62% of the sta-
tions surveyed improved their
Spring '94 12+ shares — the for-
mat’s median 12+ figure remained
flat at 3.2. Since last summer, total
shares have increased 86.4-131.6
while the 12+ average ascended 2.9-
32

Demo Summary

In persons 18-34, 19 stations
(46%) are among the Top S in their
market. However, even more re-
markable is that nearly 30% are No.
1 or runner-up — twice as many as
in the spring book (see *“18-34 Dom-
inators”).

KITS/San Francisco VP/Pro-
gramming Richard Sands com-

18-34 Dominators

KXRK/Salt Lake City No. 1
XTRA-FM/San Diego (tie) No. 1
WNNX/Atlanta No. 2
WKQX/Chicago No. 2
CIMX/Detroit No. 2
KROQ/Los Angeles No. 2
KEGE/Minneapolis No. 2
KOME/San Jose No. 2
WHFS/Washington No. 2

]
e Artist: Murmurs
® Track: “You Suck”
¢ LP: “The Murmurs”
e Label: MCA

® Essentials: Following an inde-
pendent release — the Murmurs
— fronted by 22-year-olds Heath-
er Grody andLeisha Hailey — are
the latest band to emerge from New
York's East Village. The pair met
while attending the American Acad-
emy of Dramatic Arts.

In an effort to capture the spirit
of their live performance, co-pro-
ducers Roger Greenawalt, Billy
Basinski, and Larry Klein focused
on the duo’s guitars and vocals,
while local musicians added drums,
piano, cello, mandolin, and saxo-
phone. The group’s influences are
Jefferson Airplane, early David
Bowie, and Joni Mitchell.

® Artist POV: Hailey says, “We
didn’t plan to have a band; it was just

New Music Scene highlights breaking artists charting for the first time.

Summer 94 Ratings
e TR e

Station/Market Fa'93 Wi'94 Sp'94 Su's4 18-34 18-24 2534
Rank Rankh Rank
(KROQ/Anaheim) 58 43 55 50 1 1 2
WNNX/Atlanta 40 43 56 57 2 2 2
iiTe: (RIEFESing Fliehiraenoh (WHFS/Baltimore) 32 33 39 43 2T 3 &
is that several stations also are at- WFNXIBO?“’" e o o ’ ’
tracting upper demos. The follow- WKQX/Chicago 34 35 38 43 2 2 2
ing stations rank among the Top 10 WAQZ/Cincinnati 1.3 13 15 17 10 7 N
n ‘he'lf(rgg 'g“ 25-54: WKQX/Chi- WOXY/Cincinnati 04 07 * 05 16 12 19
gigno’mego ‘WI [uHuFleSa/pV(‘)’:?hliﬂantuolnn WENZ/Cleveland 26 33 23 19 9 10 7
- ) ' 91X, prf(, WRZX, KOME. and WWCD/Columbus,OH 22 26 29 25 6 6T 6
Format Evaluatlon WMAD. We'll examine how sta- KDGE/Dallas 29 31 37 33 6T i n
tions are scoring Top 10 across the (WOXY/Dayton) 06 * 04 08 1T 16T T
Markets Surveyed 36 board in the weeks ahead. KTCLDenver 30 31 21 16 12 s 12
Stations Surveyed 41 Market Size Summary KXPK/Denver —  _  _ a8 4 5 5
.- 1924+ chres » Here’s a breakdown of all stations CIMX/Detroit 21 21 26 33 2 2 7
ring ‘94 vs. y i -
(Spring ummer '94) raleq in the summer survey by mar WRZX/indianapolis —  _  _ 51 3 2 5
62% up ket size: . - ] ;
38% down 2 debuts (KLZR/Kansas City) 06 04 06 05 5 12T 8
12+ Scores Markets 1-20 36 50% KROQ/Los Angeles 42 38 47 46 2 2 2
{Summer 83 vs. Summer '94) Markets 21-50 29 41% WRXQ/Memphis — 21 35 29 8T 4T 697
57% up 3% flat Markets 51-101 30 25% SEGE Mo polis m W2 B 65 @ f F
40% down 11 debuts KREV & WREV/Minne. — — 06 12 14 12 12T
Good luck to everyone in the fall WAL-G/Npshyille e I I 15
d. “Wi ked. This is th book WDRE/Nassau-Suffolk 21 17 23 19 7 9T 8T
mented, “We’re stoked. This is the '
first time in eight years that we were WZRENewION6ans .3 651 103 2 4=
able to topple longtime leader Highest 12+ Increase (WDRE/New York) 07 05 08 06 16T 15 19T
[CHR] KMEL in our target demo. g + INCreases WROX/Norfolk 16 29 30 39 2 4 10
Ill'S a fantastic achievement to be No. Sp94__ Su'ss WIBF/Philadelphia 26 24 28 21 9 6 14
Bg; X)rfegnf,"e than 60 stationsinthe | ke GE/Minneapolis 5.3 6.5 KEDJ/Phoenix 29 22 26 21 8 5 12
The overall results are even better | KOME/SanJose 28 53 KBBT/Portland, OR 1.3 15 16 17 11 10 10
for 18-24s — 24 stations (59%) are KNDD/Seattle 41 5.2 WBRU/Providence 40 33 385 37 4 2T 5T
among the T02P 5, lell;lmf 1{1 40% KWOD/Sacramento 33 45 39 45 3 1 8T
No. 1 or No. 2. WM adison, 5
RK/Salt Lake Ci 33 37 57 63 1 1 5T
KWOD/Sacramento, KXRK/Salt KXRK/SS é 8 Gty
Lake City, XTRA-FM (91X)/san | Greatest One-Year XHRM/San Diego 28 29 30 31 5T 8 3
Diego, KOME/San Jose, and 12+ Growth XTRA-FM/San Diego 44 35 38 44 1T 1 5
KNDD/Seattle finished on top. KITS/San Francisco 29 26 26 31 1 2 2T
©n (henuppey Endipiply) 18 2a g, LS (KOME/San Francisco) — — 12 19 7 4 16T
spectrum, 17 stations (41%) finished KXRK/SLC 3.2 6.3
Top 5 in persons 25-34, while six | g = (KITS/San Jose) 23 30 23 22 7T 10T 5T
(15%) ranked second in the demo. - : KOME/San Jose — — 28 58 2 1 3
KRBDSeatle, | 870 1 52 KNDD/Seattle 36 36 41 52 2 1 5
CIMX/Detroit 16 31 KPNT/St. Louis 23 21 29 25 6 5 10
‘WHFS/Washington 2.7 41 WHFS/Washington 37 37 33 41 2 2 2
'‘WKQX/Chicago 383 43
Markets 51-100
Top 12+ Rankers (WENZ/Akron) 28 26 24 6 & 6
WEQX/Albany, NY 19 12 14 13 1 1 9T
WKQX/Chicago No. 3 WWCP/Albany, NY — — 03 12 9 9 9T
o KOME/San Jose No. 3 KPOVHonolulu 30 53 32 33 6 6 5
a hobby we did after school. We've KROQ/Los Angeles No. 4 WWDX/Lansing 31 33 43 34 7 4T
never played with a band because it
play FanciDed I XTRA-FM/San Diego No. 5 KEDG/Las Vegas 61 41 56 49 3 2 7T
feels raw and organic with just the i WQNF/Louisville * 10 16 15 12 8T NT
two of us — our energy really con- KNDD/Seattle (te) No.§ : ' ;
nects. We both write songs separate-
ly. | wrote “You Suck’ — in the heat of oy ] Markets 101+
the moment —about this close friend a
we had a business relationship with nghest 12+ Shares WMAD/Madison 50 44 54 63 3 1 n
and who ripped us off emotionally
and financially.” KEGE/Minneapolis 6.5 ‘ _ _
® | abel POV: MCA National Di- " ‘ Note: WIBF/Philadelphia and WWCP/Albany simulcast WDRE/
rector/Alternative Promotion Gary FHAC Aagdisen o Long Island.
Spivack notes, “You Suck’ has KXRK/Salt Lake City 6.3
quickly turned into one of the for- WNNX/Atlanta 57 All figures refer to Arbitron metro survey areas, Monday-Sunday, 6am-
mat's phone-reaction records of the . midnight. Stations below the line or outside of their primary metros are
year. It's acoustic punk all the way KOME/San Jose 53 listed in parentheses and do not contribute to the format evaluation. “T"
— lifestyle, attitude, and song.” KNDD/Seattle 53 signifies tie for rank position. A “—" indicates debut book; ** indicates no
WRZX/Indi ; = survey or station did not show. * Fall '93 Akron book was withdrawn.
ndianapolis ;
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WALT LOVE

Byrd Takes Talk Format Under His Wing

Ten-year WLIB/New York talk show host Gary Byrd —
whose 30-year career has included airwork on Black and CHR
stations — discusses the emergence of black Talk radio.

Byrd’s radio pursuits began in 1964
at age 14, doing parttime airwork at
WUFO/Buffalo. “WUFO was the
home and training ground of a num-
ber of black jocks who later made [it
through the] *black hole’ from Buf-
falo to WWRL/New York,” says
Byrd. “There were Eddie O’Jay,
Frankie Crocker, Jerry Bledsoe,
Don EarlyAllen, Jay DuBard, Dar-
cell Holliway, Sonny Jim Kelsey,
and myself. We all made the same
journey.”

Making The Transition

Byrd explains his transition from
music personality to talk show host.
“After doing ‘The Gary Byrd Expe-
rience’ from 1969 to 1984, I made
the switch. The show now is called
‘The Global Black Experience.’
Black Talk radio probably is the cut-
ting-edge format in relation to the
future of communications and its
role in the black community.

“The program operates as the
drum of the black community in the
ancient African tradition. It’s repre-

66)

| use a phrase
in the broadcast:
‘In the
information age,
what you
don’t know
can kill you.’

99)

m

Black Talk radio
probably is the
cutting-edge format in
relation to the future
of communications
and its role in the
black community.

99)

sentative of what Talk radio can do
— the glue that holds together our
people, organizations, issues, and
values. I use a phrase in the broad-
cast: ‘In the information age, what
you don’t know can kill you.’

“I operate on the premise that in
an information-dominated, high-
tech society — where reality shifts
are occurring at a very high speed
— it becomes the responsibility of
black Talk radio to identify the crit-
ical issues and opportunities for the
black community as well as be pro-
active in building on the best our
history, culture, and tradition have
to offer.”

‘A System Of Survival’

Byrd continues, “Because I've
done this type of broadcasting now
for a decade — and because of my
music background with the ‘Gary
Byrd Experience’ — I don’t do a
typical radio talk show. I’ve created
ashow which combines a magazine-
format with interactive talk and the

_(SALMON RECORDS \_-

Swimming Upstream..
with the debut single:

)

Billboarde

“I.ove Song”

MICHAEL WALL
LOVE FOUNDATION

FOR WEEK ENDING NOVEMBER 19, 1994

Hot Rap Singles.

1] LOVE SONG N

Lo NE
NEW)D |

(C} (M) (T) (X} SALMON 40001

MICHAEL WALL LOVE FOUNDATION

(SEE PAGE 81) |

ZOZr>wn
womonme

WLIB/New York host holds community together with ‘Global Black Experience’

golden age of radio, when we had
theater of the mind. A number of
times we actually feature theatrical
segments and some ‘new age’ pro-
gramming.

“For example, we’re currently do-
ing a series called ‘The Health Ho-
locaust In Progress — A System Of
Survival,” which talks about the var-
ious types of micro-organisms that
create life-threatening scenarios in
different areas of the country. Most
people are focused, for instance, on
AIDS. But recently there was a dan-
gerous micro-organism in New
York’s drinking water. Although this
wasn’t a [breaking] news story — it
had been around for a while — it’s
the type of story you must make the
public aware of.

“Ultimately, we’re trying to show
people how to develop a system of
survival to actually deal with these
challenges. We cover events, poli-
tics, culture, education, entertain-
ment, religion, and sports from a
global perspective and from a per-

| UC DATABANK |

Black Gonsumers
Seek Fairness
In Advertising

To appeal to ad-wary African-
Americans, advertisers and mar-
keters should aim to combine sev-
eral factors in their approach:
Show advertising that reflects the
real lives and experiences of black
Americans, both positive and neg-
ative; show respect for black shop-
pers both in ads and in retail envi-
ronments; and offer products that
are perceived as “the best” prod-
uct on the market. According to a
1992 survey by Yankelovich Part-
ners & Market Development, Af-
rican-Americans feel slighted by
advertisers, with 58% saying they
feel ads are designed only for
whites.

The effort can pay off because
black consumers enjoy shopping.
The survey shows that African-
American shoppers are almost
twice as likely than others to say
they enjoy shopping for clothes,
while far more non-African-Ameri-
cans say shopping is enjoyable but
frustrating and time-consuming.

In choosing where to shop, loy-
alty to black-owned stores counts
for less (26%) than stores that treat
black customers the same as oth-
er customers (61%). Less than half
(43%) prefer stores that have black
salespeople, and 31% look for
stores where other African-Ameri-

cans shop.
Sources; Brandweek,
Minority Markets Alert

m

representative of
what Talk radio can
do - the glue that
holds together our
people, organizations,
issues, and values.

99

spective most people might call
‘Afro-Centric.’

“In terms of stretching the enve-
lope, my broadcast has become the
networking center for a whole range
of black progressive people from the
U.S.,Africa, and Europe. England’s
black population numbers more than
one million, and they’re aware of
what I do. They network through to
the U.S. with projects that are, of
course, run through my show in or-
der to reach the black community
here. So our show really is ‘The Glo-
bal Black Experience.’”

Multiculturally Speaking

Would Byrd ever consider an of-
fer from a general-market Talk sta-
tion? “It becomes a matter of the
right project with the right people.
We aren’t in a market where gener-
al market Talk radio is especially ap-
pealing. WABC has basically taken
a pretty biased position toward peo-
ple of color and progressive issues.
WOR, for example, is skewed to-
ward an older audience. Outside of
that, we don’t really have the

WORDS OF WISDOM — Gary Byrd addresses 10,000 people at the
annual Panafest Cultural Festival in Ghana, West Africa.

KABC/LosAngeles dynamic work-
ing in this market. I'm open to other
possibilities, but I’'m more interest-
ed in building what I' ve created into
an institution, possibly through syn-
dication and other expansion
projects that capitalize on ownership
opportunities.

“As we approach the 21st centu-
ry, we're seeing a predominately
black, Latino, and Asian population
— especially in the metro urban ar-
eas. So it’s inevitable that more and
more personalities at stations in these
areas are going to appeal to that tran-
sitional demography. The situation
will dictate that these major stations
have broadcasters who can relate to
and be able to converse with the peo-
ple of a multicultural society. It’s im-
portant to note that not only will this
audience and the landscape look dif-
ferent, but these people might also
have a different kind of value sys-
tem than what the traditional Talk
stations have addressed.”

it

Shutterbugs

Have you mailed us any
photos lately? Shoot your
best shots (celebrity in-studio
4 wvisits, station promotions,
etc.) to R&R. Please make
sure the pictures are clearly
| focused and each person is
properly identified. Then
forward them to Walt Love, )
1930 Century Park West,
| LosAngeles, CA 90067 :

&

&

MOTOWN MEETS WINDY CITY — Michael Bivens (r) and Motown’s
Pat Edwards share some laughs with WGCI/Chicago’s PD Eiroy Smith.

WAAMAL americantadiohistanscom
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B.0O.N.E. GOES TO THE NEXT LEVEL

The Follow-up Single To The Smash
“Thuggish, Ruggish, Bone” is on your desk now!!!

The first single blew the F**K Up. This one will ANNIHILATE!!!

Tell your other records to move over, this track needs playlist room!!!

s, CONTACT: MOHAMMED ALI - RELATIVITY RECORDS 212-337-5300 S

A amaricanradinhicton . com.
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CAROL ARCHER

WJZW: Another Auspicious Debut

‘Conservative’ Viacom converts WCXR/Washington as its first in the format

Viacom is the latest major broadcast group to come to the
NAC party, converting Classic Rock WCXR/Washington to
NAC WIJZV/. Viacom President/Radio Division Bill Figen-
shu and WIZW PD Steve Kosbau discuss the decision.

Before the inter-
view began, Fi-
genshu humor-
ously revealed the
extent of the pres-
| sure that goes
hand in hand with
the presidency of
a major radio
group when he
quipped, “Only
400 more books
before my kids are in college and |
can quit.”

Figenshu acknowledges Viacom is
somewhat conservative — which
makes its commitment to the format
even more meaningful — but says
entry into the NAC arena was the
result of careful deliberation. “When
we bought the station, it wasn’t our

m

We felt rather than
make assumptions
about the market
based on our current
thinking, we should
approach the station
by imagining it was
newtousandina

new market.
-Bill Figenshu

Bill Figenshu

66)

intention to turn it NAC. But as we
do with all the stations we buy, we
watched the market and did our re-
search — all the things you’re sup-
posed to do. Even though Washing-
ton is a duopoly situation for us and
we'd already been in the market, we
never had looked at it except from a
Country perspective.”

Rethink Assumptions

Figenshu continues, “We felt rath-
er than make assumptions about the
market based on our current think-
ing, we should approach the station
by imagining it was new to us and
in a new market. We believed there
was a disenfranchised NAC audi-
ence [left by the demise of WJZE
(Jazzy 100) in late *92], but we
didn’t know how large it was. We
also assumed that the present own-
ers of Jazzy probably had made the
right decision; would they drop
NAC without good reason? In oth-
er words, our approach was to re-
search the market not from the per-
spective of championing the cause
of NAC, but to verify the accuracy
of their decision.

“We did studies and, despite our
hunch, found there was a sizeable
audience that would support a
smooth jazz/NAC station. Under a
duopoly, we could live with that size
audience because, with two separate
products, we weren’t betting the
family farm — our success didn’t
rest entirely with one facility.

“Looking at the success of NAC
in other markets had some influence
on us, but it’s a mistake to make
sweeping generalizations based on
success elsewhere. I prefer to take
an individual market-by-market ap-
proach as each market has its own
particular nuance. You’ll notice that
Viacom has diversified its format
base considerably in recent years
based on local market conditions,
not on trends.

“However, the qualitative aspects
of NAC are very appealing to us.
Another factor that weighed in our
decision was that the market’s pre-
vious NAC station broke the ground
for us with respect to its acceptance
by both the audience and the adver-
tisers.”

WJZW’s MAGIC BUS — WJZW unveiled its new marketing effort — the
“Painted Bus.” Designed by artist Brian Penry, the unique radio market-
ing vehicle delivers a double impact as a billboard on wheels.

PD’s Dream Team

With a programming background
in Classic Rock, Rock, and CHR,
Kosbau’s enthusiasm and expecta-
tions for NAC are high. “It’s a tre-
mendous thrill to be part of the de-
cision to reintroduce NAC to Wash-
ington. Considering Viacom’s tre-
mendous resources, plus the talents
of Bill Figenshu, GM Charlie Oaks,
OM Gary McCartie, and assistance
from Broadcast Architecture, we
believe this format is a perfect match
for Washington — and one with
which we will succeed. We’ve tak-
en great care to learn about the mar-

HIGH APPROVAL RATING
WJZW/Washington PD Steve
Kosbau appears very presiden-
tial as he stands before a fa-
mous podium.

ket, and our approach will reflect the
audience accurately. The market is
very affluent, well-educated, and
diverse — much like other major
markets where NAC has done very
well.”

Most PDs in the format have come
from another radio genre, but Kos-
bau is unfazed by his move from
Classic Rock to NAC. “The transi-
tion hasn't been difficult for me.
Anyone who knows radio knows
that all the proven principles of good
radio — marketing, promotions,
working with air talent — transcend
format boundaries. The only part I
wasn’t completely familiar with was
the music, although I’ ve always en-
Joyed listening. The staff of Broad-
cast Architecture has been extreme-
ly helpful in that regard.

“I'm extremely pleased with the
WIZW airstaft; they’ve all worked
very hard and, by all accounts, fit
rightin. We had one opening at the
time of the format change, but our
morning, midday, afternoon, and
overnight talent stayed with us [from
the WCXR staff]. We filled eve-
nings with former WJZE mormning
talent Felicia Ledesma.”

Mass-Appeal Approach

According to Kosbau, “We really
want our musical approach to be
mass appeal. We’re building the sta-

AAAAAL e kicankadiahistans.com.

1994 S '
ummer Standings
The Summer '94 Arbitron ratings information listed

below represents a departure from R&R's usual format.

Because NAC is a full-fledged adult format, it's appropriate

to reflect approximate 25-54 shares — as well as ranking

by AQH share — for our reporters.
25-54 Share (Apf?sr;f\". Cu1m2;

Statior/Market Rank  Fig. Rounded) (00)

WJZF/Atlanta 9 5 2292

WNUA/Chicago 2 5 6454

WNWV/Cleveland 9 4 1459

KOAVDallas 4 5 3955

KHIH/Denver 10 4 1428

WJZZ/Detroit 10 4 3305

KEZL/Fresno 11 4 392

KACD/KBCD/Los Angeles 29 1 2017

KTWV/Los Angeles 3 6877

WLVE/Miami 8 4 218

KCFE/Minneapolis 19 1 424

WQCD/New York 5 5 130607

KTNT/Oklahoma City 13 2 494

WLOQ/Orlando 13 4 949

WJJZ/Philadelphia 9 5 3722

KYOT-FM/Phoenix 12 4 1135

KKJZ/Portland 10 5 1288

WOTB/Providence 1 2 573

WNND/Raleigh 12 4 510

KQBR/Sacramento 16 2 528

KSSJ/Sacramento 1 3 941

KNJZ/St. Louis 16 2 968

KBZN/Salt Lake City 12 3 722

KIFM/San Diego 6 1960

KBLX/San Francisco 4 3839

KKSF/San Francisco 5 4 3507

KEZX/Seattle 14 3 1198

WJZE/Toledo 23 1 105

66

It’s a tremendous thrill
to be part of the
decision to
reintroduce NAC to
Washington ... We've
taken great care to
learn about the
market, and our
approach will reflect
the audience

accurately.
-Steve Kosbau

99)

tion with a foundation of established
artists like David Sanborn, Grov-
er Washington, George Benson,
and Kenny G. We’ve added a lot of
new melodic music by artists like
Peter White, Paul Hardcastle,
Dave Koz, and Norman Brown.
The other major musical component
is some of the smoother, mass-ap-
peal vocals that fit the feel of the sta-

tion, like Luther Vandross, Sade,
Anita Baker, Patti Austin, Al Jar-
reau, Toni Braxton, and Vanessa
Williams.

“The community embraced the
station instantaneously. In terms of
our marketing efforts, thus far we’ve
relied primarily on word of mouth.
Since we kicked off the format,
we’ve received literally tens of thou-
sands of phone calls, several thou-
sand faxes, and countless letters, so
we know the word is getting around.
We’ve also got bus sides up that just
say what and where we are. A full-
paint bus advertising us just hit the
streets, too. Although it’s premature
for me to reveal our upcoming mar-
keting plans, it’s safe to say you'll
soon see Viacom is extremely com-
mitted to the station’s success.”

For The Record

Apologies to Talaya Trigueros,
who still serves as midday person-
ality at KTWV (The Wave)/Los
Angeles (R&R 11/4). Her shift on
KYOT-FM/Phoenix is digitally pre-
recorded.
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JEFF LORBER

West Side Stories

rf32CaAsT.

# 1 Most Added!
ONE WEEK BREAKER'!

AIRPLAY ON 30 NAC REPORTERS!

KHIH
KQBR
KKSF
WOoTB
WLOQ
WGUF

KACD
KSSJ
KEZX
WFAE
KTNT
WONB

KTWV
KBZN
wQcCb
WNWV
KEZL
KNIK

KJZZ
KIFM
WJZF
WJzZ
WGMC
KCLC

KYOT
KBLX
WNUA
WHRL
WJZE
KSBR

© 1994 PolyGram Records, Inc.



www.americanradiohistory.com

26 o R&R November 18, 1994

S

LON HELTO

CRS 26: Taking It To The Next Level

Although the start of the holiday season is just a few days
away, most of us haven’t even begun to think about Christmas
— let alone next year’s Country Radio Seminar.

But it’s not too early to plan for
CRS 26, especially since the early-
bird registration deadline’s just a few
days after the holidays (see “Impor-
tant CRS Dates”). Things can get lost
in the shuffle, but you can save your
company some money by being
ready for the registration packet that
should arrive on your desk in the
next couple of weeks.

For those of you who haven’t de-
cided whether to attend this year’s
confab, here’s a preliminary menu
to whet your appetite. For you CRS
regulars, there are some major
changes next year which may affect
you dramatically if you don’t plan
ahead.

The theme of CRS 26, to be held
March 1-4 at Nashville’s Opryland
Hotel, is *“Taking It To The Next
Level.” As always, the four-day
event is chock full of educational
panels. Setting the tone for this
year's seminar, Country Radio
Broadcasters President Ed Salam-
on notes, “Because of the increas-
ing competitive environments of
both radio and records, it’s impor-
tant for the seminar to offer common
ground and foster cooperation. The
curriculum and networking that are
such a big part of the CRS offer
unique opportunities for forming
strategic alliances that can be bene-
ficial both personally and profes-
sionally.”

One more note: You must make
your own hotel reservations again.
The CRB has obtained blocks of
rooms at discounted prices at four
area hotels, including Opryland. The
“Hotel Reservation Request” is in-
cluded in the registration package,
which also includes information on
airline and rental car discounts.

Here's a day-by-day breakdown of
the events scheduled for CRS 26:

Wednesday, March 1

The ever-popular video and radio
artist taping sessions will occupy the
entire day. Those planning on tak-
ing part should arrive in town the
day before. The video session, spon-
sored by CMT, is set for 9am-1pm;
the radio session, sponsored by
TNN, is 1-5pm.

Here’s where one of the CRS’s big-
gest changes comes in. In the past,
anyone who showed up with radio
credentials, tape, and a recorder was
allowed in. Now participants will be
required to obtain an ARTS pass is-
sued by the CRB office. The appli-
cation form will be in the registra-
tion packet; don’t overlook it. Ob-
taining this pass in advance is cru-
cial — no pass, no artist liners. The
application form also includes infor-

THE
26th

ANNUAL

COUNTRY
RADIO
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mation on what you need to bring
and what's supplied, and guidelines
on what the artists can record.

The traditional Wednesday night
“when-did-ya-get-in” gathering,
sponsored by Gaylord Entertain-
ment, is now called the “Attendee
Welcome Reception” — with the
word “‘artist” mysteriously deleted
from the name. (Hopefully, they’ll
all know they’re still welcome and
will come anyhow.) Here's another
important change: The site of the
party has been changed from the
Opryland Hotel to the Wildhorse
Saloon in downtown Nashville.
Transportation from the hotel to and
from downtown will be provided
from 5:30pm-midnight.

The reception runs from 8-10pm,
with “Dinner In The District” (op-

tional) planned from 5:30-8pm.
Downtown merchants and restau-
rants will offer special discounts to
CRS registrants.

Additionally, some record labels
are in the early stages of planning
parties at downtown clubs. You can
bet there’s going to be plenty going
on Wednesday night, both before
and after the official reception. Hos-
pitality suites also will be open from
10pm-midnight at the Opryland
Hotel.

Thursday, March 2

Thursday morming’s opening cer-
emonies will be highlighted by the
“Super Faces Show,” which had
been held Thursday night since its
inception a few years ago. The shift
comes as the crunch for time in-
creases. The large-room showcases
have proven to be very popular, but
the 9:30pm-midnight (Thursday)
and 7pm-midnight (Friday) time
slots kept people out of the suites,
much to the chagrin of exhibitors
and others. (More on that in a
minute.)

Following the moming’s enter-
tainment is *“The Power To Win,” a
longform presentation by well-
known manager, producer, and au-
thor Ken Kragen.

Next up is a choice between two
80-minute panels: “Protecting The
Franchise — Focusing On The Fu-
ture” and “Record Industry And
Radio — Meet In The Middle.”
Both of those panels will then break
into “rap rooms,” allowing the dis-
cussion to continue from 4-5:30pm.
The topic of a third rap room is
*“Talking Country.”

Also taking place from 4-5:30pm
are “The Ratings Game: It’s A

THE REAL McCOY - Neal McCoy (second from left) recently paid a visit
to WKML/Fayetteville, NC, where he had a chance to meet station staff-

ers. Mugging with McCoy are (I-r) WKML personalities Don Chase, Cheryle
Rivas, Steve Richards, and Andy Brown.

WAAMA L aRekicantadiahistons.com.

watch for them!

bags.

by this date.

hands by this date.

tration packet.
* March 1-4: CRS 26!

Changing Game™ and “Against The
Ropes — Ratings Vs. Revenues.”

That brings us back to the show-
cases, which run from 6-10pm both
Thursday and Friday nights. Seven
half-hour performances are sched-
uled for each night, up from 12 last
year. Dinner will be served both
nights as well. Hospitality suites will
be open from 10pm-midnight.

Friday, March 3

The Country Music Association
kicks off Friday’s activities with
“Fire Up Your Playlist III,” a pre-
sentation of upcoming releases.

Your choices for the next seven
hours include panels on improving
voice techniques, a sales workshop,
a couple of different marketing ses-
sions, some rap rooms, and a long-
form presentation by Barry Skidel-
sky — the self-described ““Attorney
Outlaw.”

Showcases again run from 6-
10pm, with hospitality suites open
from 10pm-midnight.

Saturday, March 4

Saturday begins with panels start-
ing at 9am. Six morning sessions
cover a myriad of topics, including
“Identity-Based Marketing,” “Per-
formance Royalties, Music Rights,
And Spectrum Fees,” and a discus-
sion on maximizing through com-
munication the relationship among
radio, artists, record companies,
management, and promoters.

After lunch, sponsored by the Ca-
nadian Country Music Associa-
tion, attendees will have their choice
of sales and promotion panels in ad-
dition to more rap rooms.

Indeed, the rap rooms run consis-
tently throughout much of the sem-
inar. Designed to offer a “‘better en-
vironment for one-on-one time to

Important CRS Dates

ere are some dates to remember if you're planning
to attend the 1995 Country Radio Seminar or want
to submit entries for various awards. Registration
packets should be arriving in the next couple of weeks —

¢ January 6: Early-bird registration apptications due at the CRB office.
Full registration, which includes one ticket for all meals and seminar events,
costs $320 when received by this date. Entries for Promotions Awards
also due; guidelines and an entry form are in the registration packet.

¢ January 14: Applications for the Humanitarian Award due. Details
on entering are included in the registration packet.

* February 1: Last date to reserve space for inserts in registration

¢ February 3: Second deadiine for early registration. Registrations re-
ceived between January 7 and February 3 cost $350; the seminar will
cost $425 if you register after this date.

* February 7: To receive the special rates at one of four area hotels,
you must register for the CRS and make your room reservation request

* February 20: If you want your station included on the annual CRS
aircheck cassette, your TV spots on the in-room TV channel, or your
promotion paraphernalia on display, all materials must be in the CRB's

* February 25: Applications to attend the Artist Radio Taping Session
are due and Video Artist Taping Session participation forms finalized. This
is a major change for '95. Everyone wishing to attend must apply for
admission in advance. The application and session ruies are in the regis-

address and debate issues raised in
the large sessions,” topics include
“New Technologies,” “Country
Cares For St. Jude’s Kids,” Better
Commercials,” and “GMs Up From
The Programming Ranks.”

Once again, the week’s seminar
portion winds up with “WCRS
Live!” hosted this year by the inim-
itable Charlie Monk. And conclud-
ing the CRS is the unparalleled
“New Faces Show & Banquet.”
Sponsored by BMI and hosted by
WB/Nashville artist/comedian Jeff
Foxworthy, the show will feature 10
or so of Country’s top new acts.

Finally, there’s one more interest-
ing new wrinkle. For the first time
ever, the organization will be hand-
ing out its “CRB Record Awards,”
as voted on by radio people. A nom-
inating ballot containing 11 catego-
ries — including those for promot-
ers, producers, publicists, artists,
and songwriters — will be part of
the registration package. The final
nominees will be announced at
CRS 26, and there will be “voting
booths” on site for the final ballot-
ing. Winners will be announced at
a special banquet in June, which re-
places the CRB’s “Casino Night”
fundraiser.

Be There!

That's the early rundown of what’s
in store for CRS 26. Panelists and
performers still are in the process of
being confirmed; we’ll keep you
updated. If you need more informa-
tion ordon’t get a registration pack-
age by mid-December, call the CRB
office at (615) 327-4487.

Whatever you do, plan to attend
CRS 26. It really is the most educa-
tional of all broadcast industry gath-
erings — and certainly an event no
one in Country should miss. Hope
to see you in March!
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WHEN COUNTRY ARTISTS
AS TALENTED AS
DIAMOND RIO,
LEE ROY PARNELL
AND STEVE WARINER
GET TOGETHER ON A SONG,

As CI.ASSIC AS THE MATERIAL.
Eljﬁ 2 ? % ﬁr\%ﬁ

The new nngle and Video from

. TRIBUTE TO MERLE GARI
A project to benefit Second Harvest Food Bank

“Stairway To Heaven” it ain't.
ADD DATE: NOVEMBER 28
ARISTA

NASHVILLE

WWAW-americanradiohistarnn.com
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All-Star Elvis Tribute CD On Deck |

“It’s Now Or Never - The Tribute To Elvis,” a multi-artist
compilation set for release December 6, features live perfor-
mances from the recent tribute concert at Memphis’s Pyramid

Arena.

Billy Ray Cyrus, Faith Hill, the
Mavericks, Marty Stuart, Travis
Tritt, Tanya Tucker, and Dwight
Yoakam are among the artists
crooning the King’s tunes on the
Mercury/Nashville album. Portions
of the proceeds will benefit St.
Jude’s Children’s Hospital and the
T.J. Martell Foundation.

“Any self-respecting son of the
South has to love Elvis,” says Stu-
art, whose “Don’t Be Cruel (To A
Heart That’s True)” will be the col-
lection’s first single. The cut —
which features background vocals
by the Jordanaires, who sang with
Presley on the original track — ships
to radio the first week of December.
Portions of the concert also will air
December 15 on a two-hour ABC-
TV special.

Tootsie’s On TV

Speaking of tributes, Willie Nel-
son is planning a television special
honoring one of Nashville’s most

famous honky-tonks. “Tootsie’s Or-
chid Lounge: Where The Music

NASHVILLE IN MOTION

Began,” hosted by Nelson and Jim-
my Dean, will focus on the music
written in the club. Songwriters set
to reunite for the project include Joe
Allison, Tom T. Hall, Harlan
Howard, Kris Kristofferson, and
Curly Putman.

To emphasize the influence of
such classic songs as Nelson’s ““Cra-
zy,” Howard’s “I Fall To Pieces,”
and Kiristofferson’s “For The Good
Times,” several of today’s top art-
ists — to be selected by the writers
themselves — are slated to perform
them for the syndicated special. Al-
though no one has been confirmed,
some of the names being mentioned
are John Anderson, Mary Chapin
Carpenter, Vince Gill, Alan Jack-
son, Reba McEntire, John Micha-
el Montgomery, Sawyer Brown,
Travis Tritt, and Steve Wariner.

According to Kathi Atwood of
Special Promotions, which is pro-
ducing *“Tootsie’s,” the only difficul-
ty is matching up the artists’ sched-
ules with the taping schedule. The
hourlong show will be shot next

month at Tootsie’s Orchid Lounge
and the Ryman Auditorium and is
scheduled to air in June. Atwood
says she hopes the special will in-
spire a tribute album as well.

Reel Country News

* The Amy Grant{Vince Gill duet
“House Of Love” will be featured
in the forthcoming film “Speech-
less,” starring Michael Keaton and
Geena Davis. Grant’s latest home
video, “Building The House Of
Love,” hit stores last week; the 84-
minute documentary, directed by
Jim Shea, focuses on the making of
her “House Of Love” album.

* Randy Travis co-stars deep in
the heart of *“Texas,” a home video
released last week. If you missed the
movie, based on the James A.
Michener novel, you’re not alone
— “Texas” never made it to the big
screen. But unlike most direct-to-
video releases, this one cost $12
million to make. The film, which
chronicles the westward migration
and the state’s formation, also stars
Patrick Duffy, Maria Conchita
Alonso, Stacy Keach, and Rick
Schroeder.

Meanwhile, Legacy (adivision of
Sony Music) has released “Texas™:

Straka, McDowell Promoted At Sony

* Jackie Straka
has been named
Associate Direc-
tor/Marketing Ser-
vices at Sony Mu-
sic/Nashville. She
has worked in
marketing for
CBS/Sony since
1980. Concur-
rently, Rosanne

McDowell has
been appointed
Associate Direc-
tor/Office Services. She was formerly
Coordinator/Administration.

Jackie Straka

* Paul Jankowski has joined Gib-
son Guitar Corp. as Director/Entertain-
ment Relations. He had served as
Regional Promotion Manager for MCA
Records’ pop division based in Nash-
ville for the past four years; he remains

Paul
Jankowski

Rosanne
McDowell

Events Chairman for the T.J. Martell
Foundation.

e Laura Flagler has taken the Ra-
dio Promotion Coordinator post at Dec-
ca. She previously was an adminis-
trative assistant with Pro Tours.

* Thom Oliphant, a film and video
director, has joined High Five Produc-

tions. He was formerly with Alterna-
tive Visions.

* Renee Thornton is now a profes-
sional manager at Word Music. She
comes from the Harding Group, where
she had held the same post.

¢ Raleigh Squires is now pitching
songs for the Southern Writers Group.
He had been a song-plugger for Hit
Men.

* Karen DeMarco, formerly with the
Erv Woolsey Company, has joined Stu-
dio Productions as director’s represen-
tative.

® The New Company Song Group
has a new phone number: (615) 248-
9629. Its address remains the same.

* Signings: Ronnie Milsap and
Michael Martin Murphey to Buddy
Lee Atftractions for booking ... Bruce
Burch to SESAC for publishing ...
Craig Harris to Bekool Music Group
for publishing.

son, and Dave Robbins.

the CD. Touted as “a musical col-
lection inspired by the film,” the al-
bum features 20 tunes by such coun-
try legends as Gene Autry, Johnny
Cash, Marty Robbins, and Bob
Wills & His Texas Playboys.

Morgan Madness

Lorrie Morgan is planning an
early Thanksgiving dinner this year;
she’s leaving that night for an 18-

COUNTRY

FLASHBACK

1 YEAR AGO

* No. 1: “Reckless”
- Alabama

5 YEARS AGO

* No. 1: “if Tomorrow
Never Comes” — Garth
Brooks (second week)

10 YEARS AGO

* No. 1: “Why Not Me”
= Judds

15 YEARS AGO

* No. 1: “Half The Way”
- Crystal Gayle

20 YEARS AGO

* No. 1: “Back Home Again”
= John Denver

CRUSIN’ TO GOLD — Arista/Nashville recently celebrated the gold
certification of Blackhawk's self-titled debut with a cruise on the
Belle Carol Riverboat. Flying high above Music City's mighty Cum-
berland River are (I-r) band members Henry Paul, Van Stephen-

city holiday tour. The singer will
perform tunes from her 1993 “Mer-
ry Christmas From London” album
with various symphonies during the
performances, which also will in-
clude slide shows. Morgan will re-
turn home to Nashville right before
Christmas. Meanwhile, she’ll be in
the studio recording three new songs
for a greatest hits album; one tune,
“Candy Kisses,” was a hit for her
father, the late George Morgan.

‘Classic’ Sampler

SOR this week released “Classic
Country Christmas,” a promotional
sampler featuring 12 songs from
various artists and holiday projects.
The album, compiled exclusively for
Country radio as part of the label’s
10-year anniversary, includes songs
by Clinton Gregory, Ray Price, the
Geezinslaws, and Faron Young.
Incidentally, SOR’s first United
Kingdom release, Willie Nelson &
Curtis Potter’s “Six Hours At Ped-
emnales,” recently debuted at No. 10
on the Music Week UK country al-
bum chart.

Strait-Aced Album

George Strait’s road group, the
Ace InThe Hole Band, has released
an album of its own on Texas World
Records. “Ace In The Hole” con-
tains 10 songs; one tune, “What
Comes Natural To A Fool,” features
guest vocals by Mel Tillis. The band
still plays for Strait, whose latest al-
bum (“Lead On”) was released last
week.

- Kristi Brake
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SHOWING ON CMT

Debut Single: Ridin' The Rodeo

Written by:

CMA Entertainer of the Year Vince Gill

and Kostas

)

FOR ADDITIONAL SERVICE
VIDEO/CD/SINGLE
800-451-3233

Pacific

Records

ADD DATE
DEC. 5, 1994

P.O. Box 24425
Nashville, TN 37202

WRELLLSS

48 Music Square East
Nashville, TN 37203
(615) 244-1964
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BEND IT UNTIL IT BREAKS

THE SONG COUNTRY RADIO HAS BEEN BENDING OUR EARS ABOUT....
FROM THE CD “COUNTRY ‘TIL | DIE”... GOING FOR AIRPLAY NOW!

ALE TURNER 615 780 4401
‘ _1 KEN VAN DURAND 615 780 4402
B l N‘ Tom SGRO 615 780 4407

BNA ENTERTAINMENT ®

CONTACT YOUR BNA REP FOR JOHN ANDERSON CHRISTMAS AND BIRTHDAY PROMOTIONS
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KRBE Weathers Storm, Comes Out On Top

PD Poleman stages 4.4-5.7 ratings vault; station takes second place in summer book

Susquehanna CHR KRBE/Houston vaulted 4.4-5.7 in the
Summer ’94 Arbitron. PD Tom Poleman shares how he con-
vinced staff and management to go with ‘RBE’s new musical
direction and prepare for an upward — albeit bumpy — ride.

Following for-
mer PD Steve
Wyrostok’s de-
parture last year
to join consult-
ant Guy Zapo-
leon, Poleman
knew he had to
maintain or out-
perform Wyros-
tok’s 5.2 Sum-
mer ‘93 book.
After KRBE altered its musical fo-
cus from pure Pop/Alternative
CHR to a more hit-oriented Alter-
native direction, it weathered some
off books (5.2-4.9-4.2) with a
slight 4.2-4.4 spring increase.
However, the shaky start gradual-
ly gave way to an impressive
stronghold, evidenced by the sum-
mer numbers (largest 12+ share in
years) for second place in the mar-
ket, and No. 1 in 12-24 and 18-34
adults and women.

Tom Poleman

Bracing For Change

“Under Steve, KRBE was an Al-
ternative-leaning Top 40 and I still
consider us that,” says Poleman.
“Top 40 has evolved into that kind
of music, and Alternative has
moved toward Top 40. I really hate
format names; no other station
sounds like KRBE. It’s focused on
this market, so it’s more of a life-
style, mood, or atmosphere than a
format. And it’s more than just the
music — it’s the jocks, sweepers,
and promotions working together
to create a stationality.

“We’ve become more hit-orient-
ed with our Alternative lean, which
evolved from three independent re-
search studies. We took all of the
common threads and weaved them
to discover the lay of the land to bet-
ter serve the core and bring in some
extra cumers. Before, KRBE relied

What Makes
KRBE Win

KRBE PD Tom Pole-
man lists the basics behind
his station’s success:

® On-target music for 18-34s

® Entertaining mornings

® Effective marketing

campaigns

® Management/sales

passionate about on-air
product.

heavily on dance Alternative, and
our fear was that if that genre dried
up we’d be left with nothing. Until
the last few days with the ‘Rocket’
[Shamrock Alternative KRQT, for-
merly CR KZFX] signing on, we
didn’t have anyone duplicating our
music. We knew we’d eventually
have competition from that front, so
we were prepared.”

Poleman has learned important les-
sons from his experience with a Top
40 approach. “While niching is im-
portant, you can niche yourself out
of an audience as aTop 40. I get con-
cemned about being too hip for the
room. The idea is to be hip for the
core without scaring away everyone
else. Alternative music will play a
big role in the immediate future of

® A unique morning show with
Sam Malone, Maria Todd, and
Psycho Robbie

* Fun jocks who are knowledge-
able about music

® An interactive entertainment
source

* Information about what’s hap-
pening in 18-34 pop culture

* Community-oriented features/
environmental messages.

*“Two people who really contribute
to the brain trust and support our
future game plan are [VP/GM] Nan-
cy Vaeth, who empowers us to make
a lot of our own decisions and work
out our own problems, and Paul
“Cubby” Bryant — probably the
best MD in the country. He’s 23
years old, has really strong instincts,
and his expertise at certain sounds
complement my expertise in other
areas.

“The jocks still don’t talk over
records, but aren’t quite as stifled,”

TICKET HYPE — KRBE's visual on every TicketMaster envelope is a min-
lature of the station’s billboards across the metro.

Top 40, but don’t overdose on one
sound. I’ ve fallen into the trap be-
fore. Top 40 is about diversity.
When we decided to broaden, we
were prepared for some down
books — the winter book is tradi-
tionally down — but knew that
when things gelled the [audience]
potential would be higher.”

Benefit-Driven Positioning

Among the other alterations was a
positioning change from “Hits With-
outThe Hype” to “Wire Into Today’s
Music.” Poleman recalls, “Wyrostok
made the ‘Hits Without’ move when
we desperately needed to separate
ourselves in sound from [former
CHR, now Country] KKBQ. I
thought it was brilliant. It focused
on what KRBE didn’t give the au-
dience — no screaming jocks, no
talking over intros, no jingles.” With-
out a similar CHR competitor,
KRBE's positioning is now benefit-
driven, focusing on what KRBE pro-
vides, including:

says Poleman. ‘“We have a lot of ener-
gy and it’s a fun on-air presence with
production elements by Keith Eu-
banks from sister WNNX [99X/At-
lanta]. Three in-house people — Ryan
Chase, Andy West, and Donnie Mar-
jon —voice,write, and produce our pro-
mos and sweepers. Having this kind
of team with a digital work station is
one of the secrets to unleashing the cre-
ativity in our minds.”
Strong Marketing Presence
With increased competition, Pole-
man feels a strong marketing pres-

ence is essential. For that, he relies .

on seven-year KRBE vetand Direc-
tor/Promotion Mark Shecterle,
who arranged for KRBE’s logo to
be on the back of all TicketMaster
envelopes and more than 3.5 million
tickets. Says Shecterle: “We’re also
locked into every major run {mara-
thon] or athletic event. For every
major holiday we come up with a
big event like the ‘Uptown Holiday
Lighting Ceremony’, where 150,000
people gather to watch the lighting

WAAAMLamekicantadiekhistern/-ecom

CLOSING THOUGHTS
14 Years In The Blink 0f An Eye

How do | sum up my 14 years as R&R’s CHR Editor. It's not easy.

In my mind, it was only yesterday when 1 started. Then | blinked,
and it was suddenly 1994. But here goes.

First things first: want to thank you, our readers in the radio and record
communities. Without your daily input, support, and friendship this would
have been just a j-o-b. Instead, it's been my passion.

Many industry changes — too numerous to list— have occurred since
Hirst sat down in this chair. And radio will continue to change. But how it
evolves is in large measure up to you. Are you passionate about your
station? Does that passion flow from the GM's office to sales and pro-
.gramming, to the air personalities, then finally on-air to your listeners? If
not, then something's drastically wrong.

Case in point: the CHR/Top 40 format. it's everyone's darting one minute
for the great 12+ numbers it generates. The next minute, however, it's
everyone's stepchild for the lack of 25-54 numbers it attracts. Reread this
week’s article about KRBE/Houston and last week's about KGGU/River-
side-San Bernardino. They're different in sound, approach, music, and
texture, but they share several important elements — 18-34 targets and
a strong passion for their audiences, local music, and the on-air product.
Both stations are winners and profitable because they concentrate on
listener expectations.

Ride The Trends

Given the fierce competition for ratings and listeners, when will this
format finally realize the on-air product comes first? It's harder to assem-
ble a winning sound than it is to find someone who is passionate about
seiling a successtul, youth-driven format. The idea is to use your creativ-
ity to make your station stand out. There are no easy fixes. Don't jump on
the latest musical fad — ride the trends instead. Winning radio is possi-
ble if you make what comes out of the box touch your listeners’ lives.

Before | close, | want to also extend heartfelt appreciation to R&R
Founder & Publisher Bob Wilson for my shot at this; to Exec. VP/GM
Dick Krizman, who kept me from falling into the abyss on many occa-
sions; to COO Erica Farber for her support and wisdom; to VP/Sales
Michael Atkinson for his ongoing passion for the product; to Sr. VP Char-
ley Lake for his unfailing friendship; and to my assistant Paul Colbert for
his tiretess efforts.

And | can't forget the support and guidance of former Sr. VP/Editor
Ken Barnes, VP/Exec. Editor Gail Mitchell, Sr. Editor Don Waller, Man-
aging Editor Ron Rodrigues, Art Director Rich Agata and his staff, plus
all of my fellow R&R editors and staffers — both past and present. And
thanks to my wife, Ria, for putting up with the long hours. Best wishes

ness to ail.

of the 50+ trees and all the major
buildings.

“At our ‘Labor Day Block Party’
we presented 10 bands for $.0 —
including Lisa Loeb, Sister Sl=dge,
Anything Box, Cause & Effect,
Collage, Channel 69, Hunger, Red
Red Groovy, Liberty City, Deee-
Lite. But ‘104 Card Holders’ [over

s

SHE STAYED — Lisa Loeb stops
by KRBE for a visit with (I-r) APD
Scott Sparks, PD Tom Poleman,

and MD Paul "Cubby” Bryant in

front. J

also to my successor, Tony Novia. Please make him feel at home.
Once again, thanks for your support and friendship. Peace and happi-

— Joel Denver

57,000 in circulation] got in for $5.”
Anestimated 12,000 people showed
up to enjoy the music and play
games such as Sumo wrestling, box-
er jocks, gyrosphere, water wars,
velcro wall, and the rain room.
Additionally, KRBE "is back into
contesting “as long as it’s something
of value that you can’t buy,” quali-
fies Poleman. *“A good example was
having Lisa Loeb perform in a lis-
tener’s living room [and letting the
winner] invite people over. Sam
Malone did his whole morming show
from the winner’s living room, and
cut two of [Loeb’s] CD is the ‘liv-
ing room mix’ crediting KRBE.”

No Rocket Counterattack

As for the Rocket, Poleman assess-
es, “It’s going to be hard to tell until
they’ve been on the air a few weeks.
We’re not responding to their pro-
gramming or on-air bashing because
we have the No.1 cume. We also
have a great product and there’s no
reason to give them any listeners. All
we’re doing is staying focused and
playing music that’s well-researched
and in proper rotations.

“Add all of this to an incredible
team of people who are as concerned
with how we come off when we an-
swer the phone as to how we sound
on the radio. That's why KRBE will
stay a winner.”
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ADULT CONTEMPORARY

s Steady S
o Hot AC’s Steady Summer
MIKE KINOSIAN .
ere’s a review of how Hot ACs performed among 18-
34s and 25-54s in this summer’s Arbitron.
HOT AC OVERVIEW I o »
WKDD/Akron -1.9 #4 Flat #3
= L] — L] KKOB-FM/Albuquerque Flat #4 +13 #2
[ ] u I ng I erso na I KEZY/Anaheim +0.3 #19 +0.3 #21
WWMX/Baltimore +2.5 #2 +2.0 #3
By logging No. 1 18-34 and No. 2 25-54 stats in this summer’s  ities. Stationality — which isn’t con- WMKG/BImingham 22 # 05 47
Arbitron, Hot AC/Adult CHR WPLJ/New York again proved pecled with music or personality == WBMX/Boston 0.2 #7 -0.5 #4
it’s unquestionably one of the country’s most successful stations. ~ * Y6t 2nother layer. The sum total is WSSX/Charleston, SC +46 #3412 #5
a mixture of these layers. WBT-FM/Charlott 23

Masterfully programmed by PD ' Reflecting back to his *80s S LA v LS A" SO
and “Scott & Todd” moming show WHTZ (“ZIOO")/NCW York pro- WPNT/ChIcago +1.1 #12 +0.6 #13
CQ*f_lOSt Scott Shannon, the Cap gramming days, Shannon recalls, WTMX/Chicago -0.3 #15 -0.1 #17
g;;l'”/ﬁnc po.vt"}‘l"h""se b.oas‘(sjt.“m “;Ve4wef° a Wogdefﬁll-sounding WQAL/Cleveland «02 #4402 47

y shows with a morning drive 12-34 station and I loved it. But -
flair. For the past 21 months, one- on my way home in the afternoon, KVUU/Colorado Springs +4.7 #4 +2.5 #4
time "PLJ morning driver Rocky Isampled Howard Stern when he KDMX/Dailas 05 #10 Bl -l
Allen hgs .b.een presiding over 4- J started on WNBC. He didn’t play KALC/Denver -1.9 #6 +0.6 #12
8pm festivities. b | muchmusic, the show was person- KWMX-FMDenver 18  #7  +23  #6
Unbeatable Team alliysauientel andipevyassyeqysin: KSTZ/Des Moines, IA +69 #2424  #4
. Tom Cuddy Scott Shannon  teresting.

“Most stations these days have to “ wondered why I was spend- WKQLl/Detroit 2.6 #10 -1.3 #7
watchdolla.rs1gns," notesWPU“Vl”/ .Previous morning Qrive eXPe-  ing more time listening to Howard KTHT/Fresno +023 46 05 #10
Programming Tom Cuddy. It’s  rience for thnsn morning show in  ihan 10 Z100] and realized that I WKZL/Greensboro -1.7 #5 +1.4 #3
hard enough finding good morning  the afternoon” concept should liked to hear a little talk and per-
talent — being lucky enoughtoalso  prove to be a plus. “It helps if you sonality in the afternoon. At Z100 KHMX/Houston -04 4 08 #5
have a good [afternoon personality]  can find someone who can take e weren’t quite ready to evolve to KURB-FMiLittle Rock +1.3 #4 0.2 #3
i§ easier said than done. Most sta-  what hg’s lgarned in the morning ¢ point. We had personality, but WBLUILong Island 2.2 #9 0.2 #3
tions feel they can [compete in af-  and ‘bring it back’ a little in the oy ( the extent [WNBC] did.” KYSR/Los Angeles 08 47 09 #12
ternoon drive] by just being a juke-  afternoon,” Cuddy comments. T ;
box.” “We don’t do news in the after- m WMCEMITemphis 2l LA 25 LA

. noon like we do in the morning. WKTUMilwaukee +2.4 #3 +16 #3

m However, if a story we talk about | knew that if | ever KSTP-FM/Minneapolis -1.9 #4 -1.9 #4

. in the morning has been updat- WPLJ/New York 409 # 0.7 #2

Having well-targeted  cd, we'll address it in Rocky's ~ Programmed a full- i Ee————
music and a stron show.” o service adult station, - ' :

lity-dri 9 While both drivetime shows are I'd certainly want to KYIS/Oklahoma City +1.3 #7 +1.7 #9

personality I‘I\-Iel'l entertaining, the "PLJ moming and . y . WYXR/Philadelphia 2.4 #8 -1.6 #12

afternoon show is an  and afternoon dayparts have a be "‘VOlyed “."th a KXYQ/Portland, OR 03 8 01 #12

unbeatable team. If  scparate sound. “They comple-  personality-oriented WSNE/Providence a8 #8133

. each other very well,

the only thing you ;i sco & Todd (Pettengilldo  afternoon show. It's KGBY/Sacramento 07 #6124

have going for you is s 180 degrees from Rocky’s show,” come to pass. WIOG/Saginaw, M| 1.9 #3 +1.1 43

music, you become Cuddy says. “It works out very well -Scott Shannon KYKY/St. Louis +0.6 45 +0.8 46

very vulnerable. Lol g KISN-FM/Salt Lake City 05 #8149

- Tom Cuddy Cultivate Several 99 KFMB-FM/San Diego 07 #1110  #19

Comp?nents Hitting Right Balance KIOVSan Francisco 02 #3  +09  #3

m Shannon adds, .Our shows have Making a mental note of that situa- KEZR/San Jose 25 #6 292 #13

lw? complaiely Q1fferenl LY tion, Shannon explains, “I knew that KPLZ/Seattle +1.9 #6 +2.2 #9

Cuddy wanted to find an element  we’re not matching bookends. At if I ever programmed a full-service
that would give the station a distinct ~ first, we wondered if this would be adult station. I'd certainlv want to be WMTX-EM/Tampa =0 is =50 23
difference. “It’s what you put be-  too confusing for the audience. But, involved wit'h - [pelsona{ity S— WRQX/Washington +0.6 #4 +1.2 #1
tween the records that’s important.  there hasn’t been a problem and our afternoon show]. It's come to pass.”

H;(:/ing well-;zll‘rtgye;e:ii g:lus';;: and a lislgnc:lrfharel?,’[ Eilling one show  ,y.o rarely is gl;ﬂty of doing exceé— Hot Highlights
strong personality-driven afternoon  against the other. : " 3 .
show is an unbeatable team. You He also stresses that stations should f)l:t?]‘)‘llll?sntgognli)?lzdﬁc?: T?s?plp:;ﬂ:s e L1, U Sl WRQXNVa.Shlngton arethe only.l»w:qAQCXs
have to pay extra for it, but in the cultivate several multilayered com- tling. N iy . in the N.umber 1 C!Ub' WPLJ is dominant among 18-34s;
- : . _ pelling. No personality hits everything topped its market in the 25-54 race.
long run, you’ll situpon a very big  ponents. “There are ways of devel 100% of the time. We try to shoot for N
mountain. If the only thing you have  oping personality in your music. We o iobe o o oo 2ot *In 59.2% of the cases, Hot ACs score better among 18-34s,
going for you is music, you become  also try to maximize the layer in- WP