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TWIN TOPICAL
SALES TOPICS

While Interep’s Marc Guild explains
how combining radio spots with an
outdoor campaign increases
advertising impact, Katz's Gerry
Boehme offers six tips for getting
more out of your national rep.

Pages 26, 28

HIGH-TECH SPECIAL

In addition to R&R’s annual Digital
Guide — and a trio of late-breaking
high-tech news stories — R&R’s
format editors examine the impact
of new technology on the radio
workplace.

¢ NEWS/TALK:

Upgrading equipment
* CHR:

New high-tech competition
* UC:

Joining the revolution
* AC:

Interactive phone systems
* COUNTRY:

Full digital studio
* ROCK:

Putting your station online
o ALTERNATIVE:

Improved on-air sound
¢ NAC:

Out on the leading edge
Pages 3, 40, 43, 54, 59, 66,
78, 86, 94
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IN THE NEWS ...
* Dave Douglas now

PD at WAAF/Boston
Page 3

e Lisa Cortes named President
of PG’s Loose Cannon label
e Bob Woodward new VP/GM at
WCAO-AM & WXYV-F\W/Battimore
¢ Bryan Schock named PD

at Rock KYBG-FM/Denver
Page 10

THE INDUSTRY’S NEWSPAPER

Basehall Flagship Stations
Take A Hit And Run With It

I Most GMs are delighted with end of strike,
but many lament shortened selling season

By Kitson Flynn

R&R WASHINGTON BUREAU

he settlement of Major

League Baseball’s eight-
month strike threw a curve into
the sales departments at the 28
teams’ flagship stations. With
the official start of the *95 sea-
son set for April 26, sales staffs
have lurched into overdrive. Ad
sales for baseball broadcasts,
which have foundered over the
past few months, are on the in-
crease for some stations, but

Greenhawt said he’s hopeful
the current three-week selling
window will allow his station
to get back on its feet but not-
ed, “We’re in uncharted waters
here. We have three weeks to
do what would normally take
four to six months.”

‘Dramatically Behind’
Some relief for stations may
come in the form of ballclubs
that are willing to renegotiate
rights fees. American Radio

System co-COO John Gehron
others lament Y
that too much confided that
time  has [EEATTIND'SNPPAPATTNWONEN Dascball ad
passed for = sales at Bos-
e . . week window to ton Red Sox
coup losses RGEELUCE Rl flagship
gansedibyltie excited about R
strike. were “‘dramat-
Inanomal TRGELLEIM UG UEIS ically behind,

year, stations
would have

doesn’t undo
the harm that’s

easily 50%
down” before

already final- the strike end-
ized the bulk been done. ed. Even with
of their ad - Dennis Begley the  major
sales long ago. leaguers com-
“Prime selling ing back, he

season for radio [baseball broad-
casts] is the end of the previous
season, where you hope to use
the momentum of the season to
renew clients,” explained Jeff
Greenhawt, GM at Florida Mar-
lins ﬂagshlp WQAM-AM/Mi-

ami. “January, February, and ear-
ly March is where you solidify
the bulk of your business. We’ve
lost that.”

said, “We still expect to be way
down. So much time has been
lost ... that’s the problem.”
Stations can expect relief
from the clubs, according to
Gehron, only “if the teams rec-
ognize the severity of the prob-
lem.” He said his company has
a good relationship with the
team, but even a reduction in

BASEBALL/See Page 34

(R-TX}, Chairman
of the House Com- |
merce Telecommuni
cations Subcommit
tee, is at the center of
a group currently
drafting legislation
that could dramati- g
cally change the 61-
year-old telecommu-
nications policy. Al-
though the Senate
Commerce Committee is
close to sending its legislation

Fleids

10 QUESTIONS WITH REP. JACK FIELDS
Keeper Of The Dereg Flame

Fields, a 43-year-
old who says he lis-
| tens to Country sta-
| tions on his car radio
("and some rock ‘n
roll, too”), has repre-
sented Texas’s Eighth
.| District (the College
Station area) in Con-
gress since 1981.

In an interview with
R&R Washington
Reporter Mary Ann
Barton, Fields discussed his
views on ownership limits,

to the full Senate floor for a
vote, the House still has to be
heard from on the issue.

Should radio owner-
ship limits be lifted?

As you know, that’s

A something we’re now

* | addressing in our leg-
islation, and we have not come
to closure on that in our nego-
tiations. I think there has to be
a recognition that times have
changed. And the laws that
have been in place for years
don’t necessarily reflect the

dynamics of the marketplace.
Broadcasters — radio and

EEO reporting requirements,
and other issues of concern
to broadcasters.

Back In Senate
Telecom Bill

* Late word from Copitol Hilt
is that radio ownershio dereg-
vlation will be added to the
Senate’s massive telecommu-
nications bill through an
amendment. No opposition is
. expected fo the addition, which
. would do away with bcal and
_ national ownership limits. De-
. * bate on the bilt had teen ex- -
.TV —_are gomng o be thrust pected to begin this week, but
Into a competitive MiX, COM-  |eqd author Sen. Larrv Pressler
peting with telephone compa- ' (R-SD} announced iate Tuesday
nies and cable companies. ' that he was delaying the bili un-
Where we're going in the fu-  fil after Congress’s Enster ra-
ture is uncertain. The challenge = €ess because of new White

of our legislation isto create an © [1guse ‘objections fw certain
g “telephone and cable provisions
iginal bill,
FIELDS/See Page 32 " '@ originel bill

River City Grabs Keymarket
Stations For $150 Million

B Top Keymarket execs to remain with group

River City Broad- |
casting Chairman/CEO
Barry Baker says his
company is in radio
growth mode after an-
nouncing a $150 million

will continue in similar
management positions
i heading River City’s
Keymarket Radio Divi-
sion — Keymarket’s 19
current stations and four

deal to acquire Keymar- already owned or being
ket Communications acquired by River City.
and make it the radio di- Each of the three men
vision of River City. will have a small equity

Keymarket CEO Ker-
by Confer, CFO Donald
Alt, and President Barry Drake

stake in Rrver City, and
Confer will sit on its
KEYMARKET/See Page 34
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Shapiro Rises To Sr. VP/
GM For Atlantic Label

Ron Shapiroe has
i% climbed another rung
| on the Atlantic ladder.
The label’s former pub-
licity chief will move to
f! New York and become
! Sr. VP/GM.

“Since joining the At-
lantic family, Ron has
quickly developed into a
key player in the label’s
ongoing expansion and
evolution,” noted Atlantic Group President
Val Azzoli. “He is equally at home in artis-
tic and corporate cultures, and he brings to

SHAPIRO/See Page 34
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Costello Takes Capitol
Sr. VP/ Promotion Post

Capitol Records has
elevated Phil Costello to
Sr. VP/Promotion. He
| succeeds John Fagot,
who left for a similar
4 post at Hollywood
| Records (see story,
right).

“Phil is one of the
great, young promotion
people in our business,”
noted Capitol President/
CEO Gary Gersh. “He thinks about art-
ists and their careers in all aspects of his
radio work. There isn’t anyone I would

COSTELLO/See Page 32

Costello

Fagot Officially Named
Hollywood Sr. VP/Promo

No surprise here ...
Hollywood Records of-
ficially appointed John
Fagot to its Sr. VP/Pro-
| motion post. Fagot joined
the label last month, con-
current with the appoint-
ment of his boss, label
President Bob Pfeifer.

“I couldn’t be more ex-
cited about having John
join us,” remarked Pfeif-
er. “His talents are incredibly diverse: He’s
a brilliant strategist, a skilled leader, and a
phenomenal people person who loves his

FAGOT/See Page 32
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Listeners Willing
To Pay For Better
Radio Fidelity

Most radio listeners seem hap-
py with the sound quality of FM
stations these days. However,
many of them would also shell out
dollars to upgrade their stereo
gear in order to receive CD-qual-
ity sound, according to a Para-
gon Research survey of 400 ra-
dio listeners aged 18-54,

Although FM fidelity falls
quite short of CD-quality sound,
80% of listeners rated the sound
quality of their favorite station

FIDELITY/See Page 35

EIA Mounts Major
Market RBDS Push

RBDS encoders are being of-
fered to all Top 25 market FM sta-
tions in a campaign staged by the
Electronic Industries Associa-
tion to boost consumer acceptance
of the digital data technology.

EIA’s campaign was set to kick
off today (4/7) in Philadelphia,
with San Francisco next in line.
If all goes according to plan, the
encoders will be distributed in all
Top 25 markets by the first quar-
ter of 1996.

Stations aren’t being asked to
fork over any cash for the encod-
ers. However, EIA is requesting
at least $500 of airtime for PSA-

RBDS/See Page 35

Douglas Selected
To Program WAAF

KIBZ-FM & KKNB-FM/
Lincoln, NE programmer Dave
; Douglas has

filled the
1 WAAF/Bos-
{ ton PD vacan-
cy left by Ron
" § Valeri, who is

=

“ Mittman said,
“We went
through a long

DOUGLAS/See Page 35

R&R Newstips!

Do you want to call in a radio
or record industry news item?
Care to sound off on a pet
peeve? Would you like R&R to
cover a particular story?

Well, get it off your chest by
calling R&R Newstips at (310)
788-1699. You can choose be-
tween voice mail or a real, live
member of our news staff.

Let us know what's on your
mind!

Douglas

Quincy Feted At NABOB Fest

T

Artist/producer/broadcaster Quincy Jones was honored with the
National Association of Black Owned Broadcasters’ Lifetime
Achievement Award at the group’s annual Communications
Awards Dinner in Washington, DC. Pictured at the festivities are
(I-r) NABOB Executive Director Jim Winston, Inner City Broad-
casting VP Lois Wright, Jones, performer Ruth Brown (who re-
ceived the Pioneer in Music Award), and Inner City Broadcasting
Chairman Pierre Sutton.

Taking Radio From On-Air To Online

By Jeff Axelrod

R&R AssociaTE EpiTor

Welcome to the only road in America with no speed limit — the
information superhighway. While some may talk about it in future
tense, the reality is that while the road is still being built, plenty of
high-speed lanes are already available for radio’s use.

Millions of people have already discovered the Internet — a vast
network that connects computers all over the world — and thousands
more are logging on daily. These people are your listeners, and going
online gives you the opportunity to reach these customers in an excit-
ing new way.

Mark Your Calendars

The computer revolution has manifest itself in the NAB "95 agen-
da, with four sessions aimed squarely at radio broadcasters looking to
learn more about how to use the Internet to their advantage:

* “A Primer On Multimedia And The Internet,” Sunday, April 9,
3:30-5pm

® “Computer Technology For Broadcast Support: BBS, LANS,
WANSs. And The Internet,” Monday, April 10, 1-3pm

* “Profiting from Multimedia: Online Information Services,” Tues-
day, April 11, 1-3:30pm

* “Broadcasters In Cyberspace: Untangling The Web,” Wednes-

L7 a5 O3S DNLINE/See Page 35
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NAC Scores Triple Play

] New converts in Minneapolis, KC, Buffalo

In an unprecedented 72-hour span last week, the NAC format won
three new converts in Top 40 markets. Stations in Minneapolis, Kan-
sas City, and Buffalo all entered the rapidly expanding NAC ranks.

Park Communications Country KJJO-FM/Minneapolis was the
first to flip, making the change last Tuesday (3/28). PD Tom Sleeker
makes the format transition, and the station is awaiting approval for
new calls.

Sleeker, who once programmed seminal NAC outlet KKVU/
Omaha, said, “We wanted to look at the overall health of our sta-
tion. So we commissioned a massive Paragon format feasibility
study, which revealed a huge hole for NAC in the market.” He also
cites the contribution of non-mainstream outlets, such as NAC
KCFE and Cities 97 in Minneapolis for creating a hunger for NAC
music there.

Twofer Thursday

Two days later, Heritage Media Corp.’s KKCJ-FM/Kansas City
made a similar Country-to-NAC segue. New calls are pending for the
station, which is calling itself “The City.”

KCFX/KC President/GM Bill Newman will also manage the City.
Although no new PD has been named, KCFX PD Bo Raines will

NAC/See Page 35
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1995 DEALS TO DATE

Pyramid Put On the Block
[} Some of broadcasting’s biggest players may be lin-

S

Ilaym.arkm Comm

Dollars To Date: $930,454,589 Includes: ing up to bid for Pyramid Communications, which is
(Last Year: $598,718,927) T e T T a—— rumored to have recently turned down an offer of $250
Bolle Chasse million.

This Week’s Action: $211,810,000 o WBEN-AM, WIWKB-AM, WMJQ-FM & WKSE-FMBufialo-

(Last Year: $27,544,500) Nisgara Falls
© WJCE-AM, WRVR-FM & WOGY-FM/Memphis-6ermantown

Page 6
Ginsburg Gets Green Light

OEAL DETAILS BEGIN ON PAGE &

Stations Traded This Year: 287 Wukuw, wisssw, wintsus weivew " _—
(Last Year: 338) Comm':m::a m,.g,,,gﬂ 1 oo, Calfoma St ] Scott e(:ximsburg is set to nearly double Ever-
n I, . ns 1a’ 1 i
. . Broad green Media’s radio group after his deal to buy
Stations Traded This Week: 34 m’fyﬂ” Broadcasting Partners Inc. sailed through the FCC
e inonly two monts

WTDR-FM & WEZC-FM/5 taiesville-Hickory (Chiariotis) $23.5 million

Page 6

Last-Minute Reprieve
For Some Tax Gertificates

[ Mosely-Braun amendment preserves breaks for a few pending deals

By Mary Ann Barton

R&R WASHINGTON BUREAU

The FCC’s Minority Tax Certificate program appeared
to be on its last legs after repeal legislation cleared both the
House and Senate. But last-minute maneuvering by Sen.
Carol Mosely-Braun (D-IL) saved some pending deals.

The question is which ones?

The House (last week) and the
Senate (4/3) approved the final ver-
sion of the bill, which will repeal
the program. Attention now focus-
es on the White House, where it is
uncertain whether President Clin-
ton will sign the bill. A veto,
though, could be difficult because
the tax certificate repeal is tied to a
popular health insurance tax break
for the self-employed.

“It is imperative that we send
this bill to the president right away
so that 3 million self-employed
Americans can claim a health in-
surance deduction on their 1994
tax returns, which are due April
17, 1995,” said Senate Finance
Committee Chairman Bob Pack-
wood (R-OR).

The Mosely-Braun proposal,
hammered out in a House-Senate
meeting, looks simple: “The repeal
of this program is effective for tax
certificates issued by the FCC after
January 16, 1995, unless there was
a binding contract in effect on that
date.” Another condition: “A less
than 10% price adjustment does not
preclude a contract from being con-

66/

sidered binding for this purpose.”
Last week, the FCC released an
updated list of pending tax certifi-
cate applications, 14 of them radio
deals. However, it’s uncertain which

It is imperative that we send this bill to the
president right away so that 3 million self-
employed Americans can claim a health

insurance deduction on their 1994 tax returns.
- Bob Packwood

%9,

EARNINGS

minis Broadcasting (Nasdag;
MS) reported net income of
47 .6 melfion (70 cents per share) for
itz fizcal year ended February 28,
1995, compared to a loss of $5.9
million for the previous year. (The
company said year-ago per share
figures were “not meaningful® ow-
ingto changes in capital structure.)
Net revenues were $66.8 million,
up from $50.3 miltion. Broadcast
cash flow was $28 million, up from
$20.9 million.

of the applications might be accept-
able under Mosely-Braun’s amend-
ment.

A representative from her office
said the date “the contracts were
signed” is the all-important factor.
An FCC staffer, however, said the
date the application was filed with
the FCC is the crucial element. “As

Emmis, AAHS Report
Higher Revenues

Emmis owns eight radio stations
and two magazines.

Chiidren's Broadcasting Corp.
(Masdag: AAHS) posted a net loss
of $4.5 miltion (84 cents per share)
for 1994, compared to a loss of $3.2
milion (70 cents) for 1993, Reve-
nues were $4.4 million, up from
$2.5 million.

Children's Broadcasting owns
eight radio stations and diszributes
its Radio AAHS network to stations
in 27 markets.

we are doing generally at the FCC,
we're working to speed up the pro-
cessing and taking a close look at
pending applications to see whether
the certificate is warranted,” said
FCC Deputy Director/Office of
Communications Business Opportu-
nities Cathy Sandoval.

Infinity Calls FCC Fine System Unfair

Infinity Broadcasting, which has been hit with more than
$1.7 million in indecency fines from the FCC related to its
Howard Stern show, has told the Commission that its fine

system is unfair.

The FCC is seeking to reintro-
duce its fine schedule, which was
struck down by a federal appeals
court last summer because no pub-
lic input was sought. Since that de-
cision, the agency has issued fines
on a case-by-case basis.

While Infinity said it agrees with
the FCC that the agency must have

fine guidelines, it says it’s unfair
for the Commission to hit stations
with increased fines because of
“repeated or continuous” viola-
tions when stations haven’t had a

chance to fight the previous fines

in court.
“Unless a prior forfeiture pro-
ceeding has been finally adjudicat-

ed, neither that prior proceeding nor
the conduct underlying it may be
included among alleged ‘repeated
or continuous’ violations and used
to justify an upward adjustment,”
Infinity said.
Rule ‘Misapplied’

Infinity charged that the FCC has
“misinterpreted and misapplied Sec-
tion 504(c) in past forfeiture pro-
ceedings.” It noted that in accessing
a $600,000 fine against Infinity, the
Commission cited prior citations —

which had not gone to court — in
finding a “pattern of apparent mis-
conduct” by Infinity.

Section 504(c) of the Communi-
cations Act states the Commission
can’t use, “to the prejudice of the
person,” a previous notice of a fine
unless the fine has been paid or a
court has ordered payment. But In-
finity claims that’s just what the
FCC has done by assessing increas-
ingly higher fines for the Stern in-
decency citations.

The Lund Consultants . . . The "Experts. in Radiu-Prugramming Consulting

Lund strategic programming, music, and marketing systems benefit
ALL market sizes!

Call John Lund today for a Programming Evaluation™ of your station.
The Lund Consultants to Broadcast Management, Inc. 415-692-7777

ADULT CONTEMPORARY e COUNTRY e OLDIES ¢ 70’S ¢ CLASSIC ROCK ¢ CHR * NEWS-TALK
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When It Comes To Building
Radio Brands...

FRANCHLSE

Building
Radio Brands

Lew Dickey
STRATFORD RESEARCH

o

DRCADCASTERS

We Wrote The Book.

The NAB knows the importance of branding in today's multi-media world. To
help broadcasters survive in this fiercely competitive environment, they decided
to publish a definitive handbook on building radio brands -- a book that would
be an invaluable resource to every manager today, as well as in the future. The
NAB turned to Stratford Research, the recognized authority on branding, to
write the book that represents the next generation in strategic thinking for radio.

THE FRANCHISE is a must-read for all managers who are interested in rising
above the pack and competing on the next level -- as a branded market

franchise. You can order your copy from the NAB at 800-368-5644.

To learn more about building a branded franchise in your market, call Lew
Dickey or John Dickey today at 404-688-1166.

STRATFORD RESEARCH

The Leader In Media Branding

CNN Center, Atlanta GA
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RADIO BUSINESS

Goldman, Sachs Seeking Offers For Pyramid

R ich Balsbaugh has put Pyramid Commun-
ications on the block, retaining Goldman,
Sachs & Co. to investigate “strategic alternatives
to enhance shareholder value.”

Pyramid, which is owned by Vestar Equity Partners, CEQ
Balsbaugh, CFO Ken O’Keefe, and other top managers, said
it would consider several options, including a sale (of all or
some of its stations), merger, or a public stock offering.

Even before Goldman, Sachs could begin soliciting of-
fers, industry speculation named Group W, Evergreen Me-
dia, Chancellor Communications, and Jefferson-Pilot

among potential bidders for the entire Pyramid group —
and an unlimited pool! of bidders if the 12 stations are sold
off piecemeal.

Duncan’s American Radio listed Pyramid's 1994 billings
at $67.2 million; R&R’s sources said cash flow was over $20
million. Those sources also said Pyramid should carry a price
tag in excess of $250 million, with one projecting it could go
as high as $275 million.

Pyramid owns duopoly FMs in Boston, Phifadelphia, Bui-
falo, and Charlotte (plus one AM each in Boston, Buffalo,
and Charlotte), and a stand-alone FM in Chicago.

BPI Sale Receives FCC Blessing

vergreen Media (Nasdaq: EVGM), headed by

Chairman Scott Ginsburg, has received FCC
approval to complete its $243 million purchase of
Broadcasting Partners Inc. (Nasdag: BPIX).

As part of its grant, the Commission approved a waiver which
will allow Evergreen to own four FMs in Chicago for 12 months
after the deal closes —the two it owns and the two it will acquire
as part of the 11-station BPI group. In all, Evergreen will own 22
stations in eight markets after acquiring BPI.

Closing of the sale is expected to take place shortly after
shareholder approval votes for both companies, which are
scheduled for May.

TRANSACTIONS

River City Broadcasting and
Keymarket Seal $150 Million Deal

U] Crescent Communications

Keymarket
Communications Stations
PRICE: $150 million (estimated)
TERMS: Duopoly deal; asset sale
BUYER: River City Broadcasting
L.P., headed by CEO Barry Baker and
Exec. VP Larry Marcus. It owns one

buys three Northern California stations for $25.73 million

radio station, is buying three more, and
owns nine TV stations. Phone: (314)
259-5700

SELLER: Keymarket Communica-
tions, a publicly traded company (Nas-
daq: KMKT) headed by Chairman Ker-
by Confer, Vice Chairman Donald Alt,
and President Barry Drake. When this
transaction closes, Keymarket will be-
come the radio subsidiary of River City

Broadcasting and manage the com-
bined 23-station radio group. Phone:
(706) 855-0555

BROKER: William Steding of Star
Media Group Inc.

KBLA-AM/Santa Monica

(Los Angeles)
FREQUENCY: 1580 kHz

Force Communications & Consultants, LLC.

In only 18 months of business, the Force has grown

WTLK TV 14 Atlanta from Sudbrink to Paxson Broadcasting

KXOK St. Louis, MO from WPNT, Inc. to
Crawford Broadcasting

WRZR Columbus, OH from Ragan Henry to
Salem Communications

KSTL St. Louis, MO from Radio St. Louis, Inc. to
Crawford Broadcasting

WCEO Birmingham, AL from AGM to Crawford Broadcasting

WCNN (WALR-FM) Atlanta LMA JSA with Cox Broadcasting
and Ring Radio

* Sale Pending with WBZK FM Charlotte, NC from Curtis Sigmon to Jefferson Pilot Broadcasting

FORCE COMMUNICATIONS & CONSULTANTS, LLC.

includes:

TRANSACTIONS AT A GLANCE

o KWNK-AM/Simi Valley (Oxnard-Ventura), CA $3.65 million

o WFTL-AM/Ft. Lauderdale (Miami) $1.96 million

» WQOL-FM/Vero Beach, FL $3.08 million

s WCOD-FM, WUNZ-FM & WUNX-FM/Hyannis-
Falmouth-Harwichport, MA $2.1 million

o WICE-AM/Pawtucket (Providence) $720,000

* Premiere Broadcasters Stations $1.07 million

o KITI-AM/Chehalis, WA $604,083 for 85%
o KEDO-AM & KLYK-FM/Longview, WA $470,133 for 66.6%

POWER: 50kw
FORMAT: Ethnic

WWL-AM, WSMB-AM,
WLMG-FM & KMEZ-FM/New
Orleans-Belle Chasse
FREQUENCY: 870 kHz; 1350 kHz;
101.9 MHz; 102.9 MHz

POWER: 50kw; 5kw; 100kw at 984
feet; 5.2kw at 604 feet

FORMAT: News/Talk; News/Talk; AC;

Urban

WBEN-AM, WWKB-AM,
WMJQ-FM & WKSE-FM/
Buffalo-Niagara Falls
FREQUENCY: 930 kHz; 1520 kHz;
102.5 MHz; 98.5 MHz

POWER: Skw; 50kw; 110kw at 1340
feet; 46kw at 420 feet

FORMAT: News/Talk; News/Talk; AC;
CHR

WJCE-AM, WRVR-FM &
WOGY-FM/Memphis-

Germantown
FREQUENCY: 680 kHz; 104.5 MHz;

Manufa
AMERI(
Llovds |
| Manata

94.1 MHz

POWER: 10kw day/5kw night; 100kw
at 984 feet; 500kw at 472 feat
FORMAT: Urban; AC; Country

WLAC-AM & FM & WJCE-
FM/Nashville, TN-

Russellville, KY

FREQUENCY: 1510 kHz; 105.9 MHz,
101.1 MHz

POWER: 50kw; 100kw at 1233 feet;
100kw at 1289 feet

FORMAT: News/Talk; AC; AC

WILK-AM, WGBI-AM,
WKRZ-FM & WGGY-FM/
Wilkes Barre-Scranton
FREQUENCY: 980 kHz; 910 kHz; 98.5
MHz; 101.3 MHz

POWER: Skw day/1kw night; 1kw day/
500 watts night; 8.7kw at 1172 feet;
4 7kw at 1519 feet

FORMAT: News/Talk; News/Talk;
CHR; Country

Continued on Page 8
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“Working Harder to be Smarter in your Next Broadcast Transaction”
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John L. Pierce
(606) 647-0101

Hal W. Gore
(706) 746-7400

John E. Lauer
(404) 350-9401

*Visit our Suite at the Mirage Hotel during the NAB: (702) 791-7111
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