1 across all young male demos. Saga

| what could be done about it.

| PROGRESSIVE, NAC
| TASTE PROSPERITY

- demo, NAC outlets are seeing their

"« Robert John appointed f
|

N 2195

INSIDE:

] f )
ROCKERS WANT
BETTER 18-34
MALE RETURNS

Diary returns pose difficulties

Exec. VP/Group PD — and Arbitron
Advisory Council Vice Chairman —
Steve Goldstein explains why and

Page 54

R

TOP AC OUTLETS
in the Winter '95 book, 34 AC or
Hot AC stations managed to log 25- |
54 numbers that were at least one
share greater than the year-

previous ratings period.
Page 42

While Progressive formats are
racking up gains in the key 25-54

billings and power ratios rise as
well.

Pages 66, 70

TOP 10 TALK TOPICS
What’s on Americans’ minds? Each
month R&R conducts an exclusive
survey of the nation’s leading Talk
stations to determine what topics
generated the greatest amount of
phone response.

Page 16

IN THE NEWS ...

¢ Ronnie Johnson named
Island VP/Urban Promo 8

¢ Jim Teeson appointed
KOAl/Dallas Program Magr.

¢ Mary Ellen Kachinske

now WQAL/Cleveland PD
Page 3

e Glenn Ordway now :
PD at WEEI/Boston |

e Phil Davis named PD; |
Fritz Valentine now '
VP/Sales & Mktg.; |
Jim Wood new GSM
at WIZF/Cincinnati

KLTH-FM & KCMO-FM/KC PD
¢ Jack Daniel becomes

PD at WEND/Charlotte ‘
Page 8

NEWSSTAND PRICE $6.50

THE INDUSTRY’S NEWSPAPER

Grand Jury Throws Book At
Bloch; Extradition Likely

B Indictment says talk host bilked listeners out
of $21 million in shady radio, cable deals

By Jack MESSMER

R&R WaSHINGTON BUREAU CHIEF

S yndicated talk hast Sonny Bloch appeared likely to be mov-
ing from a jail cell in the Dominican Republic to one in
New Jersey this week after being indicted by a federal grand
jury on 35 counts of defrauding listeners who invested more
than $21 million in radio stations and wireless cable ventures
promoted on his radio show.

“I categorically deny all of their charges,” Bloch said
Thursday (5/25), shortly after the indictment was announced
in New Jersey.

Authorities End ‘Exile’

R&R reached Bloch in his Dominican Republic “exile,”
where he had been broadcasting from since mid-March, and
where he had vowed to remain, believing that authorities would
not comply with any U.S. extradition request.

“They’re going to have to do battle with me on this playing
field down here, which is a lot more level than in the U.S.)”
Bloch said Thursday. But a day later, he was arrested and held
in a Dominican Republic jail. Authorities there were expected
to approve a U.S. extradition request and send Bloch back some-
time this week.

The felony indictment unveiled in New Jersey charges that
Bloch “used his broadcasts as a vehicle to promote fraudulent
investments to enrich himself and his co-defendants.” Four men
accused of running a boiler-room operation that sold the in-
vestments were each arrested last Thursday and released on

$250,000 bail.
BLOCH/See Page 11

National Radio Ownership
Ceiling Lifted By House

| Committee also erases cross-ownership rules,
but some local owner restrictions may still apply

By MaRry ANN BARTON
R&R WASHINGTON BUREAU

fter several disappointing

alse alarms, provisions elim-
inating radio ownership caps and
relaxing cross-ownership rules
have been written into the Com-
munications Act of 1995 (H.R.
1555). The House Commerce
Committee approved the telecom
bill by a 38-5 vote last Thursday
(5/25), sending the legislation to
the full House for consideration.

The radio ownership clauses
came in the form of an amendment, passed 34-13 earlier in the day,
sponsored by Rep. CIiff Stearns (R-FL).

“The time has long since passed for us to replace the antiquated
maze of laws and regulations that needlessly hold back the broadcast-
ing industry,” Stearns said. “By modernizing and reforming the regu-
latory structure that governs the broadcasting industry, we will pro-

OWNERSHIP/3ee Page 11
ﬂ

KKBT Resets Program Dept.;
Naftaly To Remain Aboard

M Austin now Dir./Op

KKBT (The f
Beat)/Los Ange- |
les’ much-publi-
cized search for a
PD is over, with §
the station going f§
in-house for all |
of its changes.
Among them:

* VP/Program-
ming Keith Naf-
taly is leaving his
day-to-day man-
agement functions in order to take up a long-standing offer from
Arista Records to become a VP in New York, but ke’s received
permission from the label to remain with the station as a “creative
consultant”;

¢ Michelle Santosuosso, PD of Evergreen’s co-owned KMEL/
San Francisco, will also continue to consult KKBT;

e KKBT Asst. PD Harold Austin rises to Director/Operations.

KKBT/See Page 8

“This provision
will make
Citizen Kane
look like an

underachiever”

-~ Rep Ed Markey
(D-MA), arguing acainst radio
deregulation amendment

Austin

Santosuosso

Naftaly

Publicly Owned
Katz Rep Firm Is
Poised For Growth

NEW YORK
— Katz Ra-
dio Group

929,

President Stu
| Olds is look-
ing for growth
opportunities,
following a
recent public
stock offering
by the radio
rep group’s
parznt com-
pany, Katz Media Corp.
(AMEX: KTZ).

convinced the board’'s owner to

Billhoard Coverup Strikes Memphis

n an effort to promote its new “Solid Rock” format, WMFS/Memphis posted billboards round
town with such slogans as “Music that will make you XXXX in your pants” (or tha one pic-
tured here). Seems like rather timid stuff by today’s standards ... but irate citizens — led by
a Christian-radio talk host — complained about the language at a city council meeting and

“censor” the billboards until a new campaign can be created.

take up the issue. The result of all the hoopla: WMFS agreed to

Olds said going public has
boosted morale at the radio and
TV rep giant, which had been
owned by an employee stock
ownership plan prior to a lever-
aged buyout in 1990. Going pub-
lic, he added, “has put a sense of
ownership back in the company

for our people.” Over 500 Katz

KATZ/See Page 11
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Teeson Drawn To
Dallas NAG Qasis

Programming consultant Jim
Teeson has been named Program
Manager of Granum NAC
KOAI-FM (The Oasis)/Dallas.

“Jim brings a background
which spans several formats, as
well as a strong business knowl-
edge that can bridge sales and
promotions,” said KHVN-AM,
KIMZ-FM & KOAI VP/GM
Skip Schmidt. “He’ll really
breathe life into our format.
That’s why we’re so pleased that
he’s here.”

Before embarking on his con-
sulting venture, Teeson was with
Unistar, first as a PD and then
as Sr. VP/Affiliate Relations,
where he oversaw eight formats.
His programming experience
also includes stints at KPPL-
FM/Denver and KVOD/Den-
ver, among others.

WQAL Promotes
Kachinske To PD

WQAL/Cleveland MD Mary
Ellen Kachinske has been elevat-
ed to PD, giving the market two
female AC programmers. (Sue
Wilson programs Soft AC
WDOK.) Kachinske succeeds
Steve LaBeau, who left the Fair-
field Communications Hot AC
to program crosstown Lite Rock

Atlantic’s Internal Affairs

INFO
11610 AM

PAGE/PLANT
UNDERGHIRID

INF
1610 E‘M

PAGE (PLANT
E unoercaouND B

|

W = we
When Jimmy Page and Robert Plant performed at L.A.'s Forum,
Atlantic Records set up its Low Power Radio Venture in the parking
lot. Co-hosted by former MCA Sr. VP Bruce Tenenbaum and Atlan-
tic Low Power Radio Ventures Director Bob Kranes, “Page/Plant
Underground Radio” — located &t 1610 on L.A.’s radio dial — was
heavily promoted by Atlantic intems (pictured).

T A R Y S S e e e S s et S ]

Clear Channel On Expansion
Drive, Snares 20% Of Heftel

Clear Channel Communications Presiden/CEO Lewry Mays
isn’t waiting for Congress to raisz ownership limits to let him keep
expanding his radio empire. Mays last week (5/24) bought a 20%
stake in Heftel Broadcasting, which won’t count against Clear Chan-
nel’s station limit because of the super-voting stock held by Heftel
Chairman Cecil Heftel.

Clear Channel paid $9.50 per share to buy the Heftel stock from
Grupo Radio Centro (NYSE: RC), the Mexican radio group owner
that acquired the Heftel stake in a swap last year which dealt Heftel

CLEAR CHANNEL/See Page 11
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Johnson Becomes Island
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l?quctor, . raffic Director, Con— “Ronnie has been an Promotion for PLG. He : . T
tinuity Director, Asst. Business ; Demographic profile of format’s listeners
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After Amy Grant performed at NYC's Radio City Music Hall, A&M execs presented her with a double-
platinum plaque for her “House Of Love” LP. Pictured backstage are (~r) Local Promotion Manager/New
York Charley Londono, President/CEO Al Cafaro, Exec. Director/Marketing Celia Hirschman, VP/East
Coast Operations Chuck Bliziotis, Grant, East Coast Regional Marketing Director Craig Burton, VF/Video
Promotion Emily Wittman, and Sr. VP/Sales & Distribution Richie Gaflo.
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1995 DEALS TO DATE

o WJMZ-FM/Anderson
(Greenville) $5.3 million

Dollars To Date: $1,150,857,746
{Last Year: $1,024,344,479)

This Week’s Action: $19,542,625
{Last Year: $21,325,840)

Stations Traded This Year: 494
(Last Year: 536)

Stations Traded This Week: 23

(Last Year: 23)

DEAL DETAILS BEGIN ON PAGE 6

Inc. FM.

ABS Communications creates Greenville
duopoly with acquisition of AmCom Carolinas

‘Radical Reform’ Yes,

But Not Elimination

[JFCC Chairman Reed Hundt is advancing his own
plan for a “new paradigm” at the Commission to counter

critics who want to simply do away with the FCC.
Page 6

EIA Giveaway Heads West

] RBDS penetration in San Francisco could jump from
two stations to nearly 20 this month. EIA is now focus-
ing on its second market after upping its stake in Phila-
delphia from four stations to 10. Next up: Chicago.

Page 6

RADIO BUSIN

Think Tank Study: Abolish FCC

[ Chairman Fields expected to hold oversight hearings
By Mary Ann Barton

R&R WasRINGTON BUREAU

The Progress & Freedom Foundation, aWashington, DC
think tank closely allied with House Speaker Newt Gingrich
(R-GA), issued a plan Tuesday (5/30) that calls for abolishing
the FCC within three years. It would be replaced by a radically
downsized Office of Communications Policy.

“The government in Washington | tunity,” was developed by a consor-
is still operating within a legal | tium of think tanks whose mem-
framework designed when AM ra- | bers’ ideological bent runs the gam-
dio was cutting-edge technology,” ' ut on the political spectrum. How-
said Foundation ‘ ever, the report
President Jeffrey m states that its
Eisenach. Among content reflects
the group’s recom- only the repre-
mendations: sentatives’ views

¢ Immediate re- and not those of
peal of all licensing their think tanks.
authority. Instead, The Progress &
the plan suggests Freedom Foun-
the government dation also ap-
should create prop- parently re-
erty rights in spec- ceived help in
trum enforced by m writing its report
trespass laws. from current

* Privatize the government mo- | agency staffers. An acknowledge-
nopoly on spectrum, although ex- | ment states the organization “ex-
isting licensees would retain their | tends its thanks to those currently
spectrum. I

The report, titled “The Telecom
Revolution —An American Oppor-

The government ... is
still operating within a
legal framework
designed when AM
radio was cutting-

edge technology.
- Jeffrey Eisenach

not to be identified and gave insight,
comments, and/or suggestions.”

|

[

serving with the FCC who asked |

|

The Commission issued a press
release minutes after the foundation
issued its report. “They’re wrong on
the FCC’s job definition: The Con-
gress and the public want and need
us to write fair rules for competition,
collect still more money from spec-
trum auctions, and protect consum-
ers from monopolies,” FCC Chair-
man Reed Hundt said.

Hearings On Way

The think tanks have the ears of sev-
eral key GOP legislators, including
Rep. Jack Fields (R-TX), Chairman
of the House Commerce Telecom-
munications Subcommittee. Fields is
expected to hold oversight hearings on
the FCC sometime this month.

FCC Office of Legislative Af-
fairs Director Judy Harris said the
Commerce Committee’s chief
economist has met recently with
FCC staff to discuss agency oper-
ations and budgets. Harris said
Congress should wait to see what
happens with FCC duties under
proposed telecommunications leg-
islation before holding oversight
hearings.

Radio Equity Partners President George Sosson (I) closed his $10 million
acquisiton of WWRX-FM/Providence Thursday (5/25) for a duopoly with
WWBB-FM. Sosson makes it official with seller Westerly Broadcasting
Company Chairman Nat Urso (r), as broker Dick Foreman of Richard A.
Foreman Associates looks on.

Debt Upgrade For Heritage

oody's Investors Service has upgraded its debt rat-
ing for Heritage Media Corp. (AMEX: HTG), which

specializes in radio, TV, and in-store advertising.

In upgrading its ratings for two issues of Heritage Media’s publicly
traded stock, Moody’s noted the company’s ongoing financial gains.
“Heritage Media’s resuits for the first quarter of fiscal 1995 continue the
upward trend, and the company’s operating cash flow for 1995 shouid
exceed 1994 levels.”

However, Moody’s cautioned that Heritage Media still has consider-
able leverage in its financial structure.

Quite possibly the most perfect sound you'll ever hear.
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- Once you experience EQ3 High Definition Audio, you'll
© never use any other sound enhancement system. We're
that confident about NTI's EQ3, the world's first air band

~ equalizer.

"The EQ3 lets me create a sound field
that easily matches, and even exceeds
all expectations. | can't live without
the EQ3, and | bring it to every session
or production.”
- Bob Whyley, audio director,
The Tonight Show with Jay Leno

Phone: 800-622-0022
Fax 317-966-0623
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RADIO BUSINESS

Hundt Defends FCC, Proposes Reform

CC Chairman Reed Hundltis preparing for bat-

tle. Conservative think tanks are pressing Con-
gress to eliminate the Commission as the agen-
Cy's budget and operations come under close scru-
tiny on Capitol Hill.

“l welcome the energy to implement radical reform,” Hun-
dt recently told R&R. “These so-called think tanks have a ‘slash
and bumn' mentality and are indifferent to public interest. | would
like to-challenge them. | think it's going to be a huge and hard-
fought debate.”

Last week, Hundt unveiled strategies for moving the agen-

cy from an “old regime” to a “new paradigm.” One idea: Broad-
casters should establish a “time bank"” for political broadcast-
ing, with candidates receiving vouchers to cash in for airtime.

Also last week, the FCC sent several new proposals to
Congress:

® Automatic license cancellation for any station silent for
one year

® Simplification of the license renewal process (which is
addressed in both House and Senate telecom bills)

e Elimination of the duplicate process of filing separately
for a construction permit and license when there's little risk of
creating interference.

EIA Sparks Bay Area RBDS Push

KHIand KECG are the first San Francisco Bay
Area FMs to accept RBDS encoders from
EIA, which hopes to place them in all Top 25 mar-

kets. The next market on the schedule is Chicago.

The program was launched in April in Philadeiphia, where
four stations accepted encoders in exchange for $5000 in
airtime to promote RBDS. Six Philadelphia stations already
had their own encoders.

Steve Hill of Roher Public Relations, which is handling
the program for EIA, said he has been receiving inquiries from
across the nation. “If a broadcaster comes to us, we are go-
ing ahead and giving him the encoder,” Hill noted.

TRANSACTIONS

ABS Communications Picks Up SC
FM In $5.3 Million Duopoly Deal

U Tele-Media creates $5 million combo in Harrisburg

WJVMZ-FMIAnderson

(Greenville)

PRICE: $5.3 million

TERMS: Duopoly deal; asset sale
BUYER: ABS Communications,
headed by Chairman Kenneth Brown.
t owns WROQ-FM/Anderson
(Greenville) and three other stations.
Phone: (803) 242-0101

SELLER: AmCom Carolinas Inc., a
wholly owned subsidiary of AmCom
General Corporation, headed by
President/CEO George Francis. It
owns two other stations. Phone: (318)
865-5173

FREQUENCY: 107.3 MHz

POWER: 100kw at 1008 feet
FORMAT: Urban

BROKER: George Otwell of Media
Venture Partners

COMMENT: A previously announced
sale to HMW Communications did not
close.

WBBI-AM/Madison

(Huntsville)

PRICE: $215,000

TERMS: Duopoly deal; asset sale for
cash

BUYER: Tennessee Valley Radio
Inc., headed by President/Director
William Dunnavant of Athens, AL. it
owns WVNN-AM & WZYP-FM/Ath-
ens (Huntsville) and two other sta-
tions. Phone: (205) 233-3000
SELLER: Madison Radio Inc., head-
ed by President Carl Samperi
FREQUENCY: 730 kHz

POWER: 1kw day; 128 watts night
FORMAT: News/Talk

BROKER: Robert Thornburn

KYGL(FM CP)/Texarkana
PRICE: $400,000

TERMS: Duopoly deal; asset sale for
two promissory notes totaling $400,000
BUYER: Miller Broadcasting Inc.,
headed by John Mitchell of Shreve-
port, LA. It owns KLLI-FM/Hooks, TX
(Texarkana). Phone: (318) 869-1301
SELLER: Colon Johnston of Clinton,
MS

FREQUENCY: 106.3 MHz

POWER: 50kw at 492 feet

KPIG-FM/Freedom
PRICE: $1 million
TERMS: Asset sale

SERVE

105 years of
Johns Hop]zins medical

exce“ence, and it's yours

in 60 seconds. Free.

Introducing the Jo]ms Hopkins Health NewsFeed. A
daily :60 radio news report for your listeners, produced
Ly the prestigious Johns Hopleins Medical Institutions.
Featuring p]lysicians, scientists, and other ]lealtllcare
experts, this informative news segment is available
every weeleday Ly satellite and a toll-free network.
Anc[ it's Yyours )[ree. For more information contact
Jack Sheehan at 410-955-2877 or 1-800-MED-RADIO.

A HEALTH NEWSFEEQ

E 0P THE JHNS BOPKI > ME 1L

NETITET

BUYER: Elettra Broadcasting Inc.,
headed by President Ken Davis and
CEO Stephen Welch. Phone: (408)
722- 9000

SELLER: Radio Ranch, owned by
Leo Kesselman. It owns two other
stations. Phone: (805) 925-2582
FREQUENCY: 107.5 MHz

POWER: 2850 kHz at 335 feet
FORMAT: Alternative

BROKER: Kalil & Company

WKGF-AM & FM/Arcadia
PRICE: No cash consideration
TERMS: Asset sale

BUYER: Dakos Broadcasting Inc.,
headed by President William Dakos.
Phone: (813) 939-7017

SELLER: William Dakos as receiv-
er. Phone: (813) 939-7017
FREQUENCY: 1480 kHz; 98.3 kHz
POWER: 1kw day/131 watts night;
2kw at 400 feet

FORMAT: Gospel; Contemporary
Christian

WKZY-FM/LaBelle

PRICE: $160,000

TERMS: Asset sale for cash
BUYER: interMart Broadcasting
West Coast Inc., owned by James
Martin Jr. of Boca Grande, FL. He
owns five stations, has an interest in
one other, and is buying three others.
Phone: (813) 639-1188

SELLER: LaBelle Broadcasting
Inc., headed by President Thomas
Smith. Phone: (813) 675-2020
FREQUENCY: 92.5 MHz

POWER: 3kw at 298 feet

FORMAT: This station is dark.

WLNB-FM/Ligonier

PRICE: $290,000

TERMS: Asset sale for $50,000 cash
and a four-year, $240,000 promisso-
ry note

BUYER: Brian Walsh of North
Manchester, IN. Phone: (219) 982-1190
SELLER: Summit Radio Inc., head-
edby PresidentMichael Leep. It owns
one other station. Phone: (219) 271-
9482

FREQUENCY: 102.7 MHz

POWER: 3kw at 328 feet

FORMAT: Country

BROKER: Roehling Broadcast Ser-
vices

Charlotte, M! $4.5 million

TRANSACTIONS AT A GLANCE

¢ WBBI-AMMadison (Huntsville), AL $215,000

* KYGL (FM CP)Texarkana, AR $400,000

» KPIG-FMW/Freedom, CA $1 million

® WKGF-AM & FWArcadia, FL No cash consideration
* WKZY-FM/LaBelle, FL $160,000

* WLNB-FM/Ligonier, IN $290,000

* WQEG-FM/Russell Springs, KY $260,000

* WVFN-AM & WVIC-FM & WMMQ-FM/East Lansing-

* WEXL-AM/Royal Oak (Detroit), Ml $265,625 for 50%
o KLAV-AM/Las Vegas $90,000

o KOKN (FM CPYHobbs, NM $53,000

® KVLH-AM & KGOK-FMW/Pauls Valley, OK $300,000
* WQXA-AM & FM/York (Harrisburg), PA $5 million

*» WWBZ-FMMcClellanville, SC $848,000

* KBIC-FM/Alice (Corpus Christi), TX $650,000

» WLCQ-FM/Clarksville, VA $200,000

o KNTB-AM/Lakewood, WA $11,000

WQEG-FM/Russell Springs
PRICE: $260,000

TERMS: Asset sale for cash
BUYER: Shoreline Communications
Inc., headed by President Mark Royse
of Columbia, KY. Phone: (502) 384-
2165

SELLER: Heartland Communica-
tions Inc., owned by George Owen.
He owns three other stations. Phone:
(502) 465-7421

FREQUENCY: 92.7 MHz

POWER: 6kw at 328 feet

FORMAT: Country

WVFN-AM, WVIC-FM &
WMMQ-FM/East Lansing-

Charlotte

PRICE: $4.5 million

TERMS: Duopoly deal; asset sale
BUYER: MSP Communications,
headed by Chairman Jackson Smart.
It owns WITL-AM & FM/Lansing.
Phone: (517) 393-1010

SELLER: Goodrich Broadcasting,
headed by President/Secretary Rob-
ert Goodrich. It owns four other sta-
tions. Phone: (616) 698-7733
FREQUENCY: 730 kHz; 94.9 MHz;
92.7 MHz

POWER: 500 watts day/50 watts night;
50kw at 492 feet; 1.5kw at 466 feet
FORMAT: Sports/Talk; CHR; Classic
Rock

BROKER: Charles Giddensof Media
Venture Partners

WEXL-AM/Royal Oak
(Detroit)

PRICE: $265,625 for 50%

TERMS: Asset sale for $50,000 cash
and a $215,625 promissory note
BUYER: Gordon R. Sparks of Troy,
MI, acquiring a 50% stock interest in

Sparks Broadcasting Company Inc.
The remaining 50% stock interest is
held by Sparks’s cousin Garnet
Sparks of Milford, Mi. Phone: (810)
689-8181

SELLER: Gordon A. Sparks Trust,
selling its 50% stock interest in Sparks
Broadcasting Company. Gordon A.
Sparks is the father of Gordon R.
Sparks. Phone: (810) 544-2200
FREQUENCY: 1340 kHz

POWER: 1kw

FORMAT: Religious

KLAV-AM/Las Vegas
PRICE: $90,000

TERMS: Asset sale for cash
BUYER: Gore-Overgaard Broad-
casting Inc., owned by President
Cordell Overgaard and CEO Harold
Gore. They own one other station.
Phone: (706) 746-7400

SELLER: Wagenvoord Advertising
Group Inc., headed by President Dav-
id Wagenvoord. it has an interest in two
other stations. Phone: (702) 796-1230
FREQUENCY: 1230 kHz

POWER: 1kw

FORMAT: News/Talk

KOKN(FM CP)/Hobbs

PRICE: $53,000

TERMS: Duopoly deal; asset sale for

cash

BUYER: Noaimark Broadcasting

Corporation, headed by President

William Nolan Jr. It owns KYKK-AM

& KZOR-FM/Hobbs and nine other

stations. Phone: (501) 862-0202

SELLER: Cottonwood Communica-

tions Corp., debtor-in-possession. It

owns three stations. Phone: (505) 437-

1505

FREQUENCY: 102.9 MHz

POWER: 100kw at 1698 feet
Contiued on Page 9
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PROMO SPECIRAL

of the month

best quality, fast service, lowest prices,
no hicden costs (full disclosure pricing)

BEVERAGE

WRENCH
KEYCHAIN

NN NG ONYONGNZENY

NZ

_ Nauint Lowin. Minnowri

W a¥a/7ey THE BESTIN "BROADCAST” BUPER STRIPS
ARG T & WINDOW LABELS - CALL US

1-800-569-1906

INFLADABLE IMAGES...Attract attention to
your station events with a customized giant
inflatable. Perfect for your next BIG promotion!
Blow-up your mascot or create your own shape ] e ki
and event. Contact: Lenny Freed, 2773 Nation- @Ksr 7] temes— L I

wide Parkway, Brunswick, OH 44212. Fax: (216) v ‘m J
273-3212. INFLADABLE IMAGE INDUSTRIES 9 e 087 95 BeNEs)

1000 pe. min-
1 color imprint included

LEE ARNOLD PROMOTIONS

1414) 351-9088 * Fax (414) 351-6997

...Phone: (216) 273-3200, EXT. 137.

Ly W

AG+OLDIES=HOT AG
EVENTIES GOLD

8 3
E 4

Broadcast Programming Consultant

Over 10 years’ experience in
BLACK/URBAN CONTEMPORARY
programming. We're prepared to
assist you in maximizing your
ratings and revenue potential.

ROLL-A-SIGN Cost-effective plastic banners
for your station. We print any picture, logo,
or design in up to four colors. Perfect for
concerts, public appearances, expos and give-
aways. Packaged on a roll and easy to use.

o/ A ! \
PLASTIC ,\\'{, \
Call Toll Free: BANNERS QC‘ 3
U.S. 1-800-231-2417
Canada 1-800-847-5616

e

Call now! 1-800-HALLAND...and receive a FREE
database with each library you ordep!

1289 E. Alosta Ave.
Giendora, CA 91740

1424 E. 53rd Street, Suite 204
Chicago, IL 60615
(312) 752-5108

P E—

Tony Gray — President/CEO

Cet On A Roll With
LEHRER
VWALLEN

Send us your logo, design or graphics and

we'll do the rest. Call for details and pricing.
(206) 883-7400 * Fax {206} 883-4499

(713) 947-2053 FAX

PLASTIC
SUN VISORS
$0.39 each
Includes one color print
Minimum crder 500 pieces
Set Up Charge: $35 g

$0.88 ﬁ{%
NEON SUNGLASSES
PRINTED1COLOR "y
ON TWO SIDES  / /2060
MINIMUM ORDER 300
SET UP CHARGE $45

/

OFFER VALID
THROUGH 6/30/95

RESULTS MARKETING

Creative Promotions...Lasting Impressions
TEL (800) 786-8011

ay amaoricanradighistornvy. com

N A AR
HALLAND BROADCAST SERVICES_INC.

818-963-6300
FAX 818-963-2070

GOING ISDN?
CALL COMREX.

If you are in radio and you

aren't using this new digital
telephone technology, you

probably will be soon.

Call us at 1-800-237-1776
and we'll be happy to bring
you up-to-date on ISDN.

ISDN FOR REMOTES, LMAs,
SYNDICATED PROGRAMS, STL
BACKUP, AND MORE...
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NEWSBREAKERS.

John To Program
Bonneville/KC
Gold/AC Duopoly

KGBY/Sacra-
mento PD Robert
John has accepted
a similar position
at KCMO-FM &
KLTH-FM/Kan-
sas City. He suc-
ceeds Brad Wal-
do, who departed
the Bonneville

) Gold/Soft AC
Aol duopoly to pro-
gram WLTI/Detroit (R&R 3/31).

VP/GM Ron Carter commented,
“There’s no doubt that Robert’s an
extraordinary choice to lead our pro-
gramming teams. He scored A’s in
virtually every criterion we set for
this important position.”

John added, “I'll certainly follow
KGBY's continued success. But af-
ter meeting Ron and becoming fa-
miliar with these two stations, [ knew
this is where I wanted to be.”

Before joining KGBY two years
ago, John was Sr. Research Consult-
ant for Marketing/Research Part-
ners. He previously programmed
WVRI/Orlando, KKYY/San Di-
ego, and WMC-FM/Memphis.

Daniel Appointed
WEND/Charlotte PD

Former WEDJ/
Charlotte VP/GM
Jack Daniel has
joined new cross-
town Alternative
convert WEND as
| PD following the
June 1 expiration of
his non-compete
with Pyramid
Communications.

WEND GM
Dick Harlowsaid, “Jack brings the tal-
ent and experience needed to make the
Endabig player in Charlotte. He knows
this market well and is respected by the
Charlotte broadcast community.”

“I am excited about joining the
Dalton Group’s team in Charlotte
and being involved on the ground
floor of the End,” added Daniel.

Daniel’s broadcast career spans
more than 23 years. Since leaving
WEDJ, he has been Director/Sales
& Marketing for Paradox Films.
Previously, he was GM and PD at
WRFX/Charlotte.

“janet” Tours The World

After completing her Yanet.” world
tour, Janet Jackson celebrated at
Browns Nightclub in London with
Virgin Music Group Worldwide
Chairman/CEO & EMI Records
Group International President/CEQ
Ken Berry and Virgin Music Group
Worldwide Exec. VP Nancy Berry.

air play-by-play duties.

WMEX-AM/Boston.

Ordway Upped To WEEI/Boston ‘PD

American Radio Systems has promoted WEEI-AM/Boston Sports Ra-
dio Director Gienn Ordway to PD. Ordway will continue as Exec.
Producer of the station’s Boston Celtics broadcasts, but relinquish his on-

“Glenn’s trademark is credibility,” said John Maguire, GM of ARS sports
subsidiary American Sports Radio. “His work ethic, preparation, and on-
air performance have long been recognized as the NBA's best”

“The past 14 years have been a dream come true for a kid from Lynn
who grew up an avid Celtics fan,” said Ordway. “In the same diligent and
honest way that| always approached the Boston Celtics game broadcasts,
| now look forward to continuing our relationship.”

Ordway has been with WEEI since 1987, moving with the station last
year as it changed owners and frequencies from 590 kHz to 850 kHz. He
also served as Sports Director at WRKO-AM/Boston and WITS-AM &

Davis, Valentine, Wood Earn

Urban WIZF-FM/
Cincinnati announced a
trio of promotions in its
programming and sales
departments this week. [§
Interim PD Phil Davis |
has officially been given |
the post vacated by Tori
Turner’s exit two [
months ago (when Blue
Chip Broadcast Co.
took over the station),
GSM Frederick “Fritz”

Promotions At WIZF/Cincinnati

Davis

Wood

Valentine

Valentine has ascended to the newly created VP/Sales & Marketing posi-
tion, and recently appointed NSM Jim Wood has been named to succeed

Valentine as GSM.

“Phil has shown he has the ability, experience, and enthusiasm to handle the
Job,” said VP/GM Vince Frugé. “Fritz has been an invaluable asset to WIZF
for years, and Jim will play a key role in WIZF's future sales success.”

Before joining WIZF as an air personality, Davis worked at WKSM/Pensa-
cola, FL; WIIN-FM/Dothan,AL; KEYI/Austin; WQHT/New York; and
WIP/Philadelphia. Valentine has been WIZF’s GSM for the past eight years,
and Wood was previously VP/GM of WWNK-FM/Cincinnati.

“

KKBT

Continued from Page 1

VP/GM Craig Wilbraham said
he restructured the programming de-
partment based on Naftaly’s ability
to continue with the station.“We
probably interviewed 15 very prom-
inent outside programmers, but in the
end, Keith and I decided we had all
the talent we needed right here in the
station. We might have gone in a dif-
ferent direction if Keith wasn’t able
to stay with us, but I'm thrilled to
continue to have his weekly input re-
garding our strategic direction.”

Regarding Santosuosso, Wilbra-
ham noted, “Michelle worked with
Keith both here and in San Francisco,
and she is as equipped as anyone to
help keep us pointed in the right di-
rection. It’s an interesting situation,
because both KMEL and The Beat
are similar in a lot of ways — our
morning show with John London is
simulcast up there, and we both have
Summer Jam concerts — so
Michelle’s input will be vital.”

And he said of Austin, “Harold
also worked with Keith in both cit-
ies. He’s young, bright, and energet-
ic, and we’re happy to give him this
shot ... he’ll be doing all the things a
PD will typically do. In his early
days, he’ll receive plenty of direction
and support from all of us, but we
have no doubt about his ability to
execute Keith’s vision.”

Austin observed, “I'm thrilled
about the future here. My first prior-
ity is to make sure the transition is
smooth. Then I have to make sure
the music doesn’t miss a beat — if
you'll pardon the expression! I have
major shoes to fill, and I'd like to
thank Keith, Craig, and the entire Ev-
ergreen family for this opportunity.”

Naftaly became an Evergreen VP
when the company purchased KMEL
three years ago. A year later, he was
transferred to L.A. to oversee KKBT’s
programming. Prior to joining KMEL,
Santosuosso was a promo exec for
RCA Records, and she was MD of
KKLQ-AM & FM/San Diego. Aus-
tin began his radio career as a KMEL
intern in 1988. He eventually became
a programming assistant there before
transferring to KKBT as MD. He was
named Asst. PD last year.

For The Record

When former WLTF/Cleveland
PD Dave Popovich joins McVay
Media as VP/AC on July 1, he'l
honor his WLTF contract by consult-
ing the station through September
and doing some corporate work for
parent Secret Communications
through the end of '95. McVay Me-
dia, which continues to consult
Cleveland Soft AC WDOK, will not
consult WLTF.

Trexler PD At Austin Alternative WROX

Sinclair Communications is expected to sign on new acquisi-
tion KOKE/Austin as Alternative KROX (101 X) this weekend.
WROX/Norfolk MD/middayer Sara Trexler has transferred to
KROX as PD, and WROX's L.A. Lioyd Hocutt will be Asst. PD/
MD. The station, which had been dark for several months, will run
jockless for about a week.

The former Class A facility will aiso have a new 100,000-watt
signal and a new duopoly partner: KGSR, which Sinclair is buying
from Beasley Brodcasting.

“The synergy between the two stations will be a great combo,”
VP Bob Sinclair told R&R. “This is a position to have the alterna-
tive music franchise in the new music capitol of the United States.
Everybody in Austin knows that [crosstown Alternative] KNNC has
severe signal limitations. To me it was a no-brainer — there’s close
to 100,000 college students in the metro.”

Regarding Trexler, he said, “Sara’s worked for me for five years.
She knows the music backward and forward and lives the lifestyle.”

Before WROX, Trexler was an air personality at Talk WNIS-AM/
Norfolk. She also programmed Alternative WOFM/Moyock, NC.

Gilmour Upped To Atlantic VP/Media Relations

tlantic Records vetDiane Gilmour has been
promoted to VP/Media Relations. She’ll con-
tinue to be based in New York.

“Throughout her years at Atlantic, Diane has
consistently enriched our publicity efforts with a
rare blend of media savvy, creative insights, and
consummate professionalism,” remarked Sr. VP/
Media & Artist Relations Patti Conte. “She has |
played a pivotal role in developing the profiles of
artists working in a wide array of styles and at all
stages of their careers, from new signings to mul-
tiplatinum performers.”

Gilmour joined Atlantic in 1984 as Publicity Coordinator. She
most recently was the label's Sr. Director/Media Relations.

Gilmour

D’Agostino Explores Deep Cave In GM Post

D oreen D’Agostino has been appointed GM
of Deep Cave Records, a new independent | .
label founded by NAC artist Patrick O’Hearn and
distributed through Passport.

“l am thrilled to continue my association with
Patrick, who | consider a truly visionary artist,” ’
said D’Agostino. “We are committed to present-
ing both radio listeners and consumers music that
is beautiful, deeply original, and sophisticated yet
accessible.”

Previously, D’Agostino was involved with the
launch of Private Music — where she was in-
strumental in signing O’Hearn and Yanni, among
others — as well as heading her own independent media rela-
tions firm.

The label's first release will be O'Hearn's eighth solo album,
“Trust.”

D’Agostino

S ek S L B e ST S S ——

Bolke Becomes Richards Sr. Associate

ormer KDWB/Minneapolis-St. Paul PD Mark
Bolke has joined Bill Richards Radio Con-
sulting as Sr. Associate.

“I have the utmost respect for Mark and his pro-
gramming abilities,” said company President Bill
Richards. “His track record of success speaks for
itself. The company is expanding so rapidly, | need-
ed to bring in a first-class strategist.”

Bolke's radio career includes three separate
stints at KDWB, as well as stops at KPKE/Den-
ver and KRXY/Denver.

Bolke
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® CHUCK LONTINE has been tapped
as Sales Manager at Bonneville
duopoly KCMO-AM, KMBZ-AM &
KLTH-FMWKansas City. He previously
was VP/GM at WLAN/Lancaster, PA.

Lontine

® PAT ERVIN heads to WKLS/Atlanta
as Marketing Director, effective June
12. He exits his Operations Director
post at WKDA-AM, WGFX-FM &
WKDF-FM/Nashville.

® JOHN SORBI — owner of Jack
Sorbi Productions — has been ap-
pointed Director/Operations, Hous-
ton at Metro Networks.

~ Records

® PAM RUSSELL advances from
Southern Regional Sales Director to Sr.
Director/National Sales & Marketing at
MCA/Nashville.

Straka

Russell

® JACKIE STRAKA has been named
Director/Product Marketing at Epic/
Nashville. She has worked in a market-
ing capacity for CBS/Nashville and
Sony/Nashville since 1980.

® MARCIA BEVERLY shifts to Colum-
bia/Nashville as Associate Director/
Marketing, exiting her Director/Product
Management post at Capricorn
Records.

CHRONICLE

MARRIAGES

WKNR/Cleveland Sports
anchor/reporter  Jimmy
Christopher to Corinne Wa-
sylyshyn, May 28.

BirtHs

Elektra/EEG group Mot-
ley Crue bassist Nikki Sixx,
wife Brandi, son Decker Nils-
son, May 23.

KMLE/Phoenix MD/mid-
day talent Gwen Foster,
husband Chris, son Dillon,
May 19,

® ADAM SEXTON has been appoint-
ed VP/International at EM! Records
(EMV/Chrysalis/SBK). He most recent-
ly served as Director/International Art-
ist Development at BMG Internation-
al. Meanwhile, EMI Manager/A&R
PETRA DORFSMAN becomes Man-
ager/International A&R.

® PAUL BRINBERG (previously Direc-
tor/Financial & Strategic Planning at
Atlantic Records) and CORBIN
DOOLEY {former Director/Marketing
at EMI Records/New York) are head-
ing newly formed PC! Music, located
at 949 Date St., San Diego, CA
92101; (619) 236-0187.

® ALDY DAMIAN, a member of record-
ing act Earth Youth Energy Soul, has
launched Damian Music. Exclusively
distributed in the U.S. by Navarre Corp.,
the new label can be reached at 8033
Sunset Bivd., Suite 980, Hollywood, CA
90046; (818) 845-6402.

~ Industry
® WARREN KURTZMAN — former
East Coast Account Manager for Ac-
cuRatings — joins Coleman Research
as VP.

ol . BARRY KNITTEL
segues to AEI Music
Network as Corpo-
rate Director/Busi-
ness Affairs. He for-
{merly served as Di-
rector/Licensing &
Chief Negotiator at
ASCAP.

Khnittel

® JIM SCHERER, Director/Creative
Services & GM/Christian Music at Sony
Music Publishing Nashville, has been
upped to VP. Concurrently, PHILIP
SELF is promoted to the Secondary
Uses Department.
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TRANSACTIONS

Continued from Page 6

KVLH-AM & KGOK-FMW/

Pauis Valley

PRICE: $300,000

TERMS: Asset sale for $75,000 cash,
and a six-year, $225,000 promissory
note at 11% interest

BUYER: Pauls Valley Broadcasting
Company Wright and Wright Inc.,
owned by Roy Floyd, David Wright,
and Donald Wiese Jr. Floyd has an
interest in two other stations. Phone:
(903) 583-3151

SELLER: Washita Broadcasting Inc.,
headed by President Kelly Rawlings.
Phone: (405) 238-3314
FREQUENCY: 1490 kHz; 97.7 MHz
POWER: 1kw day/63 watt night; 3kw
at 303 feet

FORMAT: Country; Country

WQXA-AM & FM/York
(Harrisburg)

PRICE: $5 million

TERMS: Duopoly deal; asset sale for
cash

BUYER: Tele-Media Broadcasting
Company Inc., owned by Robert
Tudek and Everett Mundy of Bonita
Springs, FL. They own WRKZ-FM/Her-
shey, PA and 13 other stations. Phone:
(814) 355-4729

SELLER: Penn Central Broadcasting
Inc., represented by VP Judith Fulm-
er. It owns four stations and is selling
three others. Phone: (610) 435-5913
FREQUENCY: 1250 kHz; 105.7 MHz
POWER: 1kw; 25.1kw at 705 feet
FORMAT: Gold; CHR

BROKER: Holt Radio Group

WWBZ-FMW/McClellanville
PRICE: $848,000

TERMS: Asset sale for $230,000 cash,
and a 25-year, $618,000 promissory
note at 9% interest

BUYER: Baker Broadcasting Inc.,
headed by President Frank Baker of

Lexington, SC. Phone: (803) 849-0019
SELLER: Gilchrist Communications
Inc. Phone: (804) 288-6320
FREQUENCY: 98.9 MHz

POWER: 50kw at 492 feet

FORMAT: Nostalgia

SAa D

KBIC-FM/Alice

{Corpus Christi)

PRICE: $650,000

TERMS: Asset sale for cash

BUYER: Guerra Enterprises, owned
by Encarnacion Guerraof Laredo, TX.
He owns two other stations. Phone:
(210) 724-9800

SELLER: Christian Ministries of the
Valley Inc., headed by President En-
rique Garza. It owns two other stations.
Phone: (210) 968-7777
FREQUENCY: 102.9 MHz

POWER: 50kw at 492 feet

FORMAT: Spanish

WLCQ-FM/Clarksville

PRICE: $200,000

TERMS: Duopoly deal; asset sale for
$25,000 cash, and two promissory
notes for the balance

BUYER: JLC Properties Inc., owned
by John and Catherine Cole of Hali-
fax, VA. They own WHLF-AM & WJLC-
FM/South Boston, VA. Phone: (804)
572-2988

SELLER: Clarksville Broadcasting
Company inc., headed by COB Rob-
ert Boyd. it owns one other station.
Phone: (804) 374-2157
FREQUENCY: 98.3 MHz

POWER: 17.4kw at 394 feet
FORMAT: AC
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KNTB-AM/Lakewood

PRICE: $11,000

TERMS: Asset sale for cash

BUYER: Dailey Braodcasting Inc.,
headed by President Eddy Ray of Taco-
ma. Phone: (206) 588-6653
SELLER: Help Ministries Inc., repre-
sented by Director George Hamilton.
Phone: (206) 384-5117
FREQUENCY: 1480 kHz

POWER: 1kw day; 111 watts night
FORMAT: Religious
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Alternative: WCHZ/Augusta, GA
overnighter Julie Barry transfers to
sister KTOZ/Springfield, MO as MD/
nights, replacing KNRX/Denver-
bound Kevin Kline. KTOZ also hires
crosstown KXUS AE Corey Pinney
for similar duties ... WQXA/York MD
Bobby D. resigns.

CHR: KYLD/San Francisco over-
nighter AJ. returns to KSFM/Sacra-
mento as Creative Services Director.
He previously served as KSFM’s
APD ... Mark Christopher exits
KDON/Monterey weekends for the
same shift at KWIN/Stockton ...
WPST/Trenton, NJ night talent
Brian Douglas is the new Music
Coordinator/night talent at KKFR/
Phoenix ... Former WWKX/Provi-
dence middayer Mark Vanness and
WFLZ/Tampa swinger Kelly
McKay are the new morning team
at WZPL/Indianapolis, where MD
Rob Blair adds nights ... KKSS/Al-
buquerque morning driver Jackie
James adds MD duties as Rob
Royster exits ... WHHY/Mont-
gomery, AL ups Joshua Fleming
from Music Coordinator to MD ...
WPXR/Quad Cities. IA nighttimer
Nikki Cruz adds MD stripes, suc-
ceeding Jeff Banks.

Country: KMLE/Phoenix MD/
night talent Gwen Foster switches
shifts to middays, replacing Jeff
Daniels. Former KMVK/Little Rock
staffer Malone takes nights ...
WZPT/Pittsburgh morning man
Stoney Richards crosses the street
to WXRB for weekends ... At KITM/
Tucson: Mark Bateman joins for
afternoons from the “Real Country”
network; Terry Phillips is new to

evenings from KYQQ/Wichita ...
WGGY/Wilkes Barre-Scranton
morning personality Jimmy Hoppa
adds MD duties.

Gold: Rich Russo heads to
WKTU/Ocean City, NJ for the follow-
ing shifts: weekdays, 10pm-2am; Sat-
urday, noon-6pm; Sunday 4-10pm.

News/Talk: KIEV/Glendale, CA’s
“The Rousselot Round Table Of The
Air,” hosted by former Congressman
John-Rousselot, now airs Mondays,
Tuesdays, Thursdays, and Fridays
(11:30am-noon).

Rock: Ex-KIOZ/San Diego
APD/MD/afternoon driver Peg
Pollard joins KCAL/Riverside for
parttime airwork...WCCC/Hartford
names middayer Mike Karolyi
MD ... RadioBoy — formerly morn-
ing co-host at KWTO/3pringfield,
MO — joins WKQQ/Lexington, KY
for weekends ... WARQ/Columbia
PD/middayer Dave Stewart swaps
airshifts with morning talent Steve
Varholy ... WUFX/Buffalo staffer
Mr. Ed moves to overnights at
WZZO/Allentown ... WKQZ/Mid-
land, MI has a new address: 3190
Christy Way, #5, Saginaw, MI 48603;
phone and fax remain the same.

Records: Reunion Exec. VP/Gen-
eral Market Development Melinda
Scruggs Gales has resigned after 15
years with the Reunion and Blanton/
Harrell companies ... Robert Jaffe
is named Coordinator/International
Servicing & Production at EMI
Records (EMI/Chrysalis/SBK),
which he joined in 1992 ... RLG
Manager/Media & Artist Develop-
ment Debbie Holley exits.

National Radio: Ino Gomez is
named AE at CBS Americas.

g,

The Point Of Secretaries Week |
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To celebrate Secretaries Week, CHR KQXY (The PointyBeaumor.t, TX mom-
ing team Doug & Dale invited 30 hard-working secretaries to take out their
frustrations on their least-favorite pieces of office equipment. Above, some
participants use typewriters and computer components for batting practice.

Variety Club Honors Saperstein

Metrc Networks President David Sapérstein (r) is presented with the Inter-
national Media Award by Variety Club/Houston board members (I-r) Patrick
Fant, W. Gary Huddleston, Laura Rowe, and John Nau Iil.
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Inside Henley’s All-Star Wedding!

he $2 million wedding of Don
Henley, 47, to Texan model
Sharon Summerall, 32, is
the talk o’ the tabs this week. Jack
Nicholson, Anjelica Huston,
Catherine Bach, Mimi Rogers,
Clint and Lisa Hartman Black,
Daphne Zuniga, and Barbara
Bach were among the 600 guests
who were treated to musical per-
formances from Billy Joel, Sting,
Jackson Browne, J.D. Souther,
John Fogerty, the Chieftains,
Joni Mitchell, Tony Bennett,
Bruce Springsteen, Sheryl Crow,
Bruce Hornsby, the other Eagles,
the L.A. Chamber Orchestra, and
— of course — the groom himself.
Contributing to the cost: $50,000
to rent the secluded Malibu ranch;
$90,000 for the gourmet food;
$150,000 for the vintage champagne;
$200,000 for the custom tuxedos;
$200,000 for fresh flowers; $80,000
for the bride’s gowns; and $50,000
(plus untold first-class airfare) to put
up out-of-town guests at a local hotel
(Globe, Star, National Enquirer, Peo-
ple, Entertainment Weekly).

Good Nudes Week

WhenPam Anderson and hub-
by/Motley Crue drummer Tommy
Lee were eating at a Thousand
Oaks, CA BBQ joint with a bunch
of their biker buds, a fan strolled
over and said she had “the great-
est ass” he'd ever seen.

The bikers surrounded the gen-
tleman and demanded he perform
a striptease — or face the conse-
quences. He complied, bringing
much merriment to the tattooed love
boys, who capped the impromptu
performance by tossing man and
clothes out the door (Star).

Talkin’ Turkey

“One guy from New York came
to our first meeting with notes: ‘This
is what you gotta change.’ We were
like, ‘Who is this turkey? Go away.”
— Dave Matthews Band drummer
Carter Beauford remembers one
of the group’s first encounters with
a major label rep.

Meanwhile, Matthews explains
his band’s ultimate choice of major
labels thusly, “With not a whole lot
going on at RCA at the time, we
figured we'd be a priority” (Enter-
tainment Weekly).

TV Eye

aron Nevilie is such an “All My

Children” fan that when he
tours, his guest list always includes
(Susan Lucci's longtime charac-
ter) Erica Kane (People).

“I thought ‘Uh-oh, the Mon-
kees.” Rembrandts member Phil
Solem tells Time about his first re-
action to the demo of the theme
song for the TV show “Friends,”
which the band turned into the cur-
rent hit “I'li Be There For You.”

“l did the song for the 1994 TV

show ‘Tek War.' | had to play it for
{creator and co-star] William Shat-
ner. He called me, saying, ‘it's got-
ta be driving music! | kind of felt
like Scotty on ‘Star Trek’ and really
had to resist the urge to say, ‘Okay,
Captain!” — Warren Zevon tells
People about his first TV score.

 Fun Couples

Eager to make a baby, Celine
Dion and her manager/hubby
Rene Angelil are heading to a re-
mote Fiji island — a gift from her
record label — for some uninter-
rupted passion (Star).

“It was a very romantic, theatri-
cal occasion. It felt sacred and
meaningful and ... it meant an aw-
ful lot to the kids.” — Sting recalls

the day he and
longtime galpal
Trudie Styler
got hitched (in
Style).

Harper's Ba-
zaarfeatures a
four-page story
on record pro-
ducer/label
owner Jelly-
bean Benitez,
who recalls his
club DJ days,
“All of a sudden I'd feel a tongue
on my elbow licking up my arm, and
it would be Grace Jones.”

“The first present | bought him
was a 17th-century Itatian poison
ring, gold with a blue eye in it that
opened so you could tip the poison
in someone’s wine glass. He bought
me emeralds” — Marianne Faith-
ful gets sentimental about ex-beau
Mick Jagger (Harper’s Bazaar).

When Kim Basinger asked
Slash to help her with an album,
he turned her down flat (Globe).

Say, Say, Say

“I remember once, Keanu
[Reeves] and | trying to take on
Alice Cooper,” says the star's
childhood pal, Evan Williams, re-
calling the celebrity rug wrestling
matches that used to take place at
Reeves's — mom was a costume
designer — home. “He tied us up
like a human knot” (People).

“ had three months to memorize
them, but | jerked off instead” —
R.E.M.'s Michael Stipe explains
his reliance on lyric sheets for the
first night the band resumed tour-
ing (Entertainment Weekly).

4 really want to drive a car just
to feel what it's like. | want to be
talking to my honey on the phone
and driving” — Stevie Wonder re-
veals a lifelong dream (Star).

KPWR/L.A. MD Bruce St.
James offers this opinion of Micha-
el Jackson’s “HIStory": “It's not
where music is headed, it's where
music has been. For a long time,
Michael was a visionary, but this is
not a futuristic record” (Newsweek).

Jones

Each week R&R sneaks a peek through the nation’s consumer
magazines in search of everything from the sublime to the ridicu-
lous in music news. R&R has not verified any of these reports.

Owing to the Memorial Day
holiday, this week’s Nielsen
Media Research listing of the
Top 10 TV shows was unavail-
able at presstime.

All show times are EDT/PDT unless
otherwise noted; subtract one hour for
CODT. Check listings for showings in the
Mountain time zone. Al listings subject
to change.

ComMiNG NEXT WEEK

Tube Tops

BryanAdams, Anita Baker,
Clint Black, Boyz Il Men,
Brooks & Dunn, Kenny G,
Montell Jordan, Patti LaBelle,
and Reba McEntire are slated
to perform live from Los Ange-
les on CBS's two-hour “Block-
buster Entertainment Awards”
telecast (Tuesday, 6/6, 9pm).

Friday, 6/2

® “Larry King: Talk Of Fame”
— an hourlong interview spe-
cial — debuts as the latest in-
stallment of A&E’s “Biography”
(8pm EDT/5pm PDT).

® Joe Jackson and G. Love
& Special Sauce perform on
TBS's hourlong “Live FromThe
House Of Blues” (midnight
EDT/9pm PDT).

® Radney Foster and Fred-
dy Fender, “Music City Tonight”
(TNN).

® Lyle Lovett, “The Tonight
Show with Jay Leno.”

Sunday, 6/4

® Jon Secada is scheduled
to appear on CBS's two-hour
“49th Annual Tony Awards” tele-
cast (9pm).

Monday, 6/5

® David Ball, John Berry,
Tracy Byrd, Linda Davis,
Vince Gill, Faith Hill, Alan
Jackson, Waylon Jennings,
Patty Loveless, Willie Nelson,
Clay Walker, and Lari White are
set to perform live from Nash-
ville’'s Grand Ole Opry when
Martina McBride, Charley
Pride, and Marty Stuart host
the two-and-a-half-hour “TNN
Music City News Country
Awards” (8pm EDT/5pm PDT).

® 4Runner, “Jay Leno."

® Jose Carreras, “David Let-
terman.”

® General Public, “Late
Night With Conan O'Brien.”

Tuesday, 6/6
® David Ball, John Berry, Con-
federate Railroad, and Delbert
McClinton perform Beatles
tunes on “Music City Tonight.”
® Liza Minnelli, “Jay Leno.”
® Chris Isaak, “Late Show
With David Letterman.”

Wednesday, 6/7

® Anita Baker and David Has-
selhoff are scheduled to perform
on CBS'’s hourlong “Party For
The Planet” special (8pm).

® Tracy Byrd, Chris LeDoux,
and Charley Pride, “Music City
Tonight.”

® Anita Baker & James In-
gram, “Jay Leno.”

® Alison Krauss, “David Let-
terman.”

Thursday, 6/8
® John Berry, Rick Trevino,
and Chely Wright, “Music City
Tonight."
® Seal, “David Letterman.”
® Catherine Wheel, “Conan
O'Brien.”

MEDIA

WEEKEND BOX OFFICE
MAY 26-29

1 Casper $22.09
(Universal)*

2 Die Hard With $19.04
A Vengeance (Fox)

3 Braveheart $12.90
(Paramount)*

4 Crimson Tide $12.80
(Buena Vista)

5 Forget Paris $7.70
(Columbia)

6 Johnny Mnemonic $7.42
(TriStar)*

7 Mad Love $6.82

(Buena Vista)*
8 While You Were $5.76
Sleeping (Buena Vista)
9 Tales From The $3.89
Hood (Savoy)*
10 French Kiss $3.44
(Fox)

All figures in millions
* First week in release
Note: Figures reflect a
three-day weekend
Source: Entertainment Data Inc.

COMING ATTRACTIONS:
This week’s openers include
“The Bridges Of Madison Coun-
ty,” starring director/producer
Clint Eastwood and Meryl
Streep. The film's Malpaso/WB
soundtrack, executive-produced
by Eastwood, showcases jazz
music by Dinah Washington,
Irene Kral, Johnny Hartman,
and Barbara Lewis. Two ver-
sions of “Doe Eyes” — a love
theme composed by Eastwood
and conducted by Lennie Nie-
haus —round out the LP.

Also opening this week is
“The Glass Shield,” starring
Michael Boatman and Lori
Petty as members of the L.A.
Sheriff's Department and Prior-
ity recording act Ice Cube as a
young man arrested for a crime
he didn't commit.

NEW THIS WEEK

® PINK FLOYD: PULSE

(Columbla)

Set for simultaneous release
with the double-album of the
same name, this video package
documents the band's 1994
Earl's Court performance in
London, featuring an un-
abridged, live performance of
their “The Dark Side Of The
Moon” LP. Other selections in-
clude “Take It Back” (not avail-
able on the CD), “Comfortably
Numb,” “Run Like Hell,” “High
Hopes,” and more.

® POLICE: OUTLANDOS

TO SYNCHRONICITIES

(PolyGram)

The video companion to “The
Police: Live” double-CD set,
this 90-minute collection docu-
ments the band's career with
backstage interviews and nev-
er-before-seen concert footage.
Selections include “Roxanne,”
“Driven To Tears,” “Walking On
The Moon,” “Message inA Bot-
tle,” and “Every Breath You
Take,” among others.

® JUNIOR (MCA/Universal)

Arnold Schwarzenegger,
Danny DeVito, and Emma Th-
ompson star in this feature film,
which spawned Patty Smyth’s
“Look What Love has Done” as
an MCA single.

® DEAD AIR (MCA/Universal)

Originally airing on USA last
September, this feature film
stars Gregory Hines as a suc-
cessful radio air personality who
hears someone being mur-
dered on the other end of the
request line.
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Ownership

Continued from Page 1
vide it with the necessary tools to
compete on the information super-
highway.”

Dropped, however, was a provision
approved by the Telecommunications
Subcommittee that would have al-
lowed foreigners to own U.S. radio
and TV stations. In an effort to ap-
pease concerns about foreigners con-
trolling broadcast content, Rep. Mike
Oxley (R-OH) revised his proposal to
eliminate all foreign ownership re-
strictions on communications proper-
ties. The proposal now applies to all
FCC licensees except broadcasters,
leaving intact the current 25% foreign
ownership limits for radio and TV. He
also added a clause requiring other
countries to open their telecommuni-
cations businesses to U.S. investors
before allowing their citizens to own
U.S. telecom companies.

NAB ‘Delighted’

“This was an historic milestone for
the radio industry,” said NAB Presi-
dent/CEO Eddie Fritts. “We’re de-
lighted that the committee included
radio ownership deregulation in its
final telecommunications reform
package.” The broadcast trade group
has walked a tightrope this year, lob-
bying for radio dereg while remain-
ing silent on TV dereg. (The NAB
Radio Board voted earlier this year
to support elimination of ownership
limits, while the TV Board split on
the issue.)

In addition to repealing the current
national 20 AM/20 FM limits, the
proposed legislation would also re-
lax cross-ownership rules and
streamline the license renewal pro-
cess. Under the House bill, license
terms for radio continue at seven
years; pending Senate legislation
would lengthen terms to 10 years.

Still Some Limits

Even with no numerical limits on
station ownership, the FCC could still
step in to prevent undue concentra-
tion. Rep. Stearns — bowing to col-
leagues’ concerns that one person or
company could end up controlling
every media outlet in a market —
added a provision giving the FCC
authority to prohibit combinations of
ownership “if they would result in all
the media of mass communication
being owned, operated, or controlled
by two or fewer persons or entities
in a local market.” In other words,
three media owners in a single mar-
ket would be OK, but the FCC could
reject any deal that would concen-
trate ownership in fewer hands.

The legislation, which doesn’t de-
fine what a local market is, says the
Commission could scrutinize a mar-
ket “in a proceeding to grant, renew,
or authorize the assignment of any sta-
tion license.” If the transaction in-
volved the purchase of a newspaper,
the investigation would apparently
come at the next radio or TV license
renewal, or the Justice Department
could launch an antitrust probe.

Stearns said, “With over 11,000 ra-
dio stations nationwide, concerns
about losing a diversity of voices are
misplaced.”

Roll Call

The vote on the radio deregulation
amendment came toward the end of
a two-day session that began

Wednesday (5/24). All but three Re-
publicans on the committee voted for
the amendment, with the exception
of Reps. Richard Burr (R-NC),
Michael Crapo (R-ID), and Ed-
ward Whitfield (R-KY). Of the 10
Democrats who voted against the
amendment, Rep. Ed Markey (D-
MA), former Chairman of the Tele-
communications Subcommittee, was
the most vocal in his protests.

“This provision will make Citizen
Kane look like an underachiever,”
Markey said. He charged that the
measure ‘‘strikes at the heart ... of
localism and diversity.” A spokes-
man said Markey would offer his
own amendment when the bill goes
to the House floor.

National Telecommunications
& Information Administration
Administrator Larry Irving, who
advises the Clinton administration
on telecom issues, also opposes hft-

ing the local ownership caps. “An ad-
vertiser or a political candidate seek-
ing to reach an audience would face
a bottleneck — the local media mo-
gul — with a stranglehold over a
community,” Irving said in a state-
ment issued Thursday (5/25).

Action by the full House could
come as early as July. The floor sched-
ule will be set by Speaker Newt Gin-
grich (R-GA) when the House re-
turns from its Memorial Day recess
Tuesday (6/6). Members are hoping
to vote on the telecom bill before their
month-long August recess (8/5-9/5).
The Senate telecom bill (S. 652) is
expected to reach the Senate floor as
early as Monday (6/5). It was silent
on radio ownership when passed by
the Commerce Committee, but radio
deregulation is expected to be ad-
dressed in an amendment sponsored
by Senate Majority Whip Trent Lott
(R-MS).
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Katz

Continued from Page 1

Media employees are now share-
holders as well.

And Olds contends clients also
will benefit because turnover
should be lower among employee-
stockholders. “Once again, you're
going to see people who want to
stay with this company for a long-
er period of time.”

Others Following Suit?

Although Katz Media was the first
— and to date only — radio or TV
rep company to sell stock to the pub-
lic, Olds said other rep firms are
hoping to follow the path Katz has
blazed to Wall Street. “A lot of our
radio and TV competitors are hop-
ing we do very well.”

Now that Katz Media has com-
pleted its ownership restructuring,
Olds also is eyeing growth opportu-
nities, including acquisitions and the
expansion of
current busi-
Ness avenues.
And despite
the decreasing
number of ma-
jor group own-
ers due to
duopoly, Olds
believes some
of those own-
ers will want separate national reps
for stations in duopoly combina-
tions: “I could see in the future the
possibility of starting another [radio
rep] company.” However, he ruled
out any possibility of creating a ded-
icated rep firm for a single group
owner, as Interep has recently done
for two groups.

Since Katz once owned what is
now NewCity Communications,
R&R asked whether the company
might acquire another group. “While
it’s not atop item, it’s something we
would look at if the right opportuni-
ty came along,” Olds replied.

For the immediate future, though,
Katz Radio Group is focusing on
group sales — unwired, sports, syn-
dication, and other types of special-
ty sales — as a major growth op-
portunity. Olds noted that group
sales amounted to less than $9 mil-
lion in 1984, but had grown over the
decade to nearly $150 million last

[Going public] has put a
sense of ownership
back in the company
for our people.

year. And he foresees that continuing:
“You're going to see that grow at a
rate probably double the growth in the
regular spot area.”

Another Dimension

Toward that end, Olds recently cre-
ated KRG Dimensions to coordinate
all group sales efforts. The new com-
pany is headed by President Bonnie
Press. “We have clearly made a de-
cision to grow in the marketing, net-
work, sports, and specialty arenas.
That clearly is what KRG Dimensions
is all about,” Olds said.

KRG Dimensions won’t have any
client stations of its own, but will
place group business among the cli-
ent lists of all KRG companies: Ban-
ner Radio, Christal Radio, East-
man Radio, Katz Hispanic Radio,
and Katz Radio.

As part of her new duties, Press
will supervise KRG’s new business
development, an area that’s received

much more at-
tention from

major rep
groups — and
the radio indus-

try — since the
advertising re-
cession hit at
the beginning
m of this decade.

“There was a
major wakeup call for the radio in-
dustry in general,” noted Olds. As a
result, Katz, Interep, the RAB, and
major group owners have united (as
they never have before) to promote
the medium to national advertisers
and agencies that have historically
used little or no radio.

The most public evidence of this
cooperation was the creation of the
annual Radio Mercury Awards, which
honor the year’s best radio advertis-
ing. The grand prize is $100,000; the
total cash prize amount for all cate-
gories is $200,000. The 1994 awards
will be presented this month (6/14)
in New York.

Stu.Olds began his rep careerin
-'1977 as an AF for Katz Radioin
‘Chivago. He’s served as Fresi-
‘dent of the Katz Radio Group
since Auglist 7994.
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Bloch

Continued from Page 1

If Bloch were convicted on all of the
35 counts in the indictment, they
could carry maximum penalties to-
taling 365 years in prison and fines
of nearly $1.8 billion.

The Allegations

According to the indictment, the
boiler-room operators initially used
Bloch as a spokesman to promote in-
vestments in virtually worthless
wireless cable ventures. It also alleg-
es that Bloch failed to disclose that
he was being paid to promote the in-
vestments, didn’t tell listeners that
some of the promoters had criminal
records, and misled listeners into
believing he had “made diligent ef-
forts that [the] ventures were opera-
tional as promised.”

Prosecutors claim Bloch later be-
came a full participant in the scheme,
using the same approach to sell in-
vestments in limited liability compa-
nies which were created to buy radio
stations. Although the companies did
purchase WBDN-AM/Brandon
(Tampa) and WGGG-AM/Gaines-
ville, FL, and a deal is pending to buy
WCNX-AM/Middletown (Hart-
ford), CT, the indictment claims that
Bloch and his co-defendants divert-
ed most of the $4.6 million raised to
their own use.

In coordination with the New Jer-
sey indictment, the SEC filed a com-
plaint in New York federal court ac-
cusing Bloch and the other men of
illegally selling unregistered securi-
ties in the limited liability companies
created to buy the radio stations. The
SEC alleged that Bloch and his wife,
Hilda, “misappropriated and divert-
ed” over $1 million in investor mon-
ey to themselves and two companies

Clear Channel

Continued from Page 3
the U.S. Spanish network CRC.
Word of the sale sent Heftel’s stock
soaring tc $14 the day of the deal,
giving Clear Channel’s $20.5 million
purchase a value, on paper, of over
$30 million. By Tuesday (5/30), Hef-
tel’s stock price had cooled to $12.50,
still well above the price of Clear
Channel’s investment.

Radio Centro said it netted $19
million from the sale, with the re-
mainder going to expenses and set-
tlement of a dispute with Heftel. Hav-
ing settled their differences, Radio
Centro will continue to serve as Hef-
tel’s national rep in Mexico.

Clear Channel’s Mays called Hef-
tel “a dynamic growing broadcasting
company,” noting that the investment
helps Clear Channel’s diversification
by exposing it to the U.S Hispanic
market.

“We consider this a tremendous
vote of confidence in Heftel’s man-
agement, strategy, and vision,” said
Heftel President Carl Parmer.

Kachinske
Continued from Page 3
bright lady this chance.”

This will be Kachinske’s first pro-
gramming assignment. She previous-
ly worked in different capacities for
WNEW-AM & FM/New York.

they control: Cabrera Broadcast
Corporation and Independent
Broadcasters Network. The SECis
seeking appointment of a receiver for
the radio stations and a freeze on the
couple’s assets.

Before his arrest, Blochtold R&R
he no longer had any assets in the
U.S., but acknowledged he did have
assets overseas. Bloch has denied
any ownership interest in IBN,
which carries his program and those
of several other talk hosts. IBN is run
by President Steve Wiegner and
Bloch’s son, Paul.

An assistant to Sonny Bloch said
Tuesday (5/30) that tapes of earlier
Bloch programs ran on the network
over the holiday weekend. It was
uncertain what programming would
continue in the time slo.
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WITH NEXT WEEK’S R&R

© STREET TALK.
WWRG-AM/Washington PD Walks!

News/Talk WWRC-AM/Washington

PD Gary Burns abruptly quit last

Friday (5/26) after a disagreement
with GM Bob Longwell over whether or not
to air the “Ollie North Show” live! on
Monday, Memorial Day. (North had been
given the day off by syndicator Salem Radio
Network Prez Greg Anderson.) Burns
claimed it was important to air the show live!
on Monday, but Longwell disagreed.

Longwell said the station will be

launching a national talent search, seeking a
“top-flight talk programmer.” Meanwhile,
Longwell characterized Burns as a “very

talented, creative guy and also a very DAVIS SIGNS ON THE DOTTED LINE —Arista Pres-
. . ] ident/founder Clive Davis signed a new multi-year con-
emotional guy.” Burns couldn't be reached for tract — rumored to be in the neighborhood of $20 mi-
comment. lion — with BMG Entertainment.
North producer Jack Roberts — who'’s Seen at the signing are (I-r) BMG Entertainment Chair-

man/CEO Michael Domemann, Davis, and BMG En-
aCtua"y an employee of Salem — has taken tertainment North America President/CEO Strauss

over WWRC-AM programming Zelnick.
responsibilities until a permanent
replacement is found.

SFX Broadcasting Regional soon, possibly in a prominent position with
Programming Mgr. Buddy Scott has been PolyGram/Verve.

on the j-o-b for only a few days and already . . -

he ha