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INSIDE:

HOTTEST TRENDS
IN MARKETING
AND PROMOTION

This week, R&R’s format editors
turn their collective spotlight on the
marketing and promotion of radio
today, focusing on everything from
industrywide trends to format-
specific issues:

* NEWS/TALK:

Balancing news and fun
¢ CHR:

Interactive marketing tips
e UC:

Promoting positive themes
* COUNTRY:

Reaching format fans by phone
* AC:

Using database marketing
* ROCK:

Building your ‘brand equity’
* ALTERNATIVE:

Take the unconventional road
* PROGRESSIVE:

Interactive phones at work
* NAC:

Maximizing major events

Begins Page 24

TS

Along with the results of an
exclusive marketing survey, R&R’s
1995 Marketing & Promotion Guide
showcases not only the latest
trends in TV production, logos, and
databases, but also provides tips on
getting your station online anda
uniqgue calendar of potential
promotional events.

Mailed with this issue

IN THE NEWS ...

© WSHE/Miami takes
Alternative route

e Gregg Steele now

PD at WZTA/Miami
Page 3

e Chris Conley named
WSHH/Pittsburgh PD
* Jessica Harley appointed

Elektra Sr. Dir/Rock Promo
Page 10

NfWS;TAND PRICE 56.50

Capitol Nashville Reborn
As Liberty, Patriot Merge

he Liberty and Patriot logos vanished Monday (6/5) as Presi-
dent/CEO Scott Hendricks announced the labels’ return to

their original Capitol Nashville designation.

The announcement confirmed specu-
lation that Liberty would adopt the
Capitol name, with sister label Patri-
ot ceasing operation immediately. Pa-
triot recording artists John Berry,
Lisa Brokop, and Deana Carter will

move to Capitol Nashville.

Hendricks, a successful independent record producer, was named to

Liberty’s top post May 1, following the retirement of Jirnmy Bowen.

CAPITOL NASHVILLE/See Page 19

By Jack MESSMER
R&R WaSHINGTON BUREAU CHIEF

Sonny Bloch, back on Ameri-
can soil and represented by his
attorneys, pleaded not guilty
Monday (6/5) to a 35-count in-
dictment alleging he defrauded
listeners of more than $21 million
through wireless cable and radio
investment schemes.

Bloch’s journey to the Newark,
NJ federal court hearing took him
from a Dominican Republic hoose-
gow (which he described as a
“dungeon”) to a Puerto Rico lock-
up to the Metropolitan Correc-
tional Center in Manhattan, where
the financial talk show host re-
mained incarcerated at R&R’s
Tuesday (6/6) deadline.

Bloch said nothing in that court
appearance, but spoke to report-
ers who’d gathered outside the
courthouse after his initial appear-
ance Friday (6/2). “I'm sorry they
lost their money,” Bloch said of
the people who invested in the
ventures promoted on his pro-
gram, but denied he had done

anything wrong.

b

g

Bloch Back In U.S.; Pleads Not Guilty To Fraud Charges

I Former talk host expresses sorrow for lost investment funds but maintains innocence

fif }

AP/WIDE WORLD PHOTOS

BLOCH BUSTED — Former talk show host Sonny Bloch is escort-
ed by FBI agents following his extradition from the Dominican Re-
public to Puerto Rico. Bloch pleaded not guifty Monday (6/5) in a
New Jersey federal court to a 35-count fraud indictment.

But late Tuesday night (6/6),
AP reported that two men not pre-
viously charged as accomplices
had entered guilty pleas, one toa
single count of fraud and the oth-
er to a pair of counts. The men
admitted conspiring with Bloch in
a scheme to mislead investors, but
their connection to the case was
not clear. Four other men in-
volved in telephone sales of the
wireless cable and radio invest-
ments pleaded not guilty last
week.

Although he vowed he
wouldn’t return to the U.S. until
prosecutors gave up on their ef-
forts to put him on trial (R&R
5/19), Bloch apparently mis-
judged his political influence in
the Dominican Republic, his
wife’s homeland. Afier arresting
Bloch on a U.S. warrant (5/26),
authorities on the Caribbean island
nation wasted little time shipping
Bloch off to Puerto Rico (5/31),
the nearest U.S. territory. There
Bloch appeared before a U.S. fed-
eral magistrate, waived his right

BLOCH/See Page 19

Diary, Contest
Controversies
Heat Up Phoenix

By RoN RopRriGUES
R&R ManaGING EprTor

Radio’s heating up in Phoenix,
and it’s not just from the blister-
ing Southwest sun.

Things began getting warm last
week when Arbitron was in-
formed that two diaries from the
second phase of the Winter *95
survey were filled in by someone
other than who they were intend-
ed for — perhaps by radio station
employees.

The temperature rose again
when Arbitron announced that in
addition to the two disputed dia-
ries, four more were found to have
errors serious enough to warrant
elimination.

The market then went ablaze
when it was learned that KSLX
night personality Carol Spring-
er was fired because she fixed a
$1000 contest. Springer has since
turned up at crosstown KUPD.

Evidence of any connection
between Springer’s firing and the
two questionable diaries has not

PHOENIX/See Page 19
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volumes. The Jacor News/Talk station uses a series of controversial images —

including these shots of two men embracing and a skinhead with a swastika, as
well as photos of a battered wife, a homeless person, and a masked gunman — to
stir emotions among potential callers. PD Sue Trecasse says the station uses the
boards to “tie the news, in a legitimate way, to the talk programs we do.” For more on
Talk radio promotion, see Page 24.

WFLA Billboards Electrify Tampa Bay

| f a picture’s worth a thousand words, then the WFLA/Tampa billboards speak
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Clocking in at just over two minutes, you can play it twice as often!

ROLLTO M

the hit song from Twisted

IN STEREO

RECOROS

“Now that Counting Crows and Gin Blossoms have made the pop charts safer
for tortured roots rockers, Scotland’s Del Amitri might finally have a chance.
And boy, do they deserve it.” -People

“Intelligence and exciting rock and roll don‘t always go together, but Del Amitri makes the
combination seem as natural as bacon and eggs.” -New York Newsday

“Sixty words is hardly enough to capture the freshness and maturity of the Scottish band Del
Amitri’s fourth album, Twisted, a bracing mix of Beatlesesque harmonizs, clever lyrics, and
accessible pop-rock melodies.” -Interview

Produced and Engineered by Al Clay
Mi Bob Clearmountai -
D;T:ﬁﬂ:r)amei::rJPRu!&:r'v:gement Ltd ©1995 A&M Records, Ltd. All rights reserved
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Steele Named PD
At Zeta/Miami

Gregg Steele has joined
WZTA (Zeta)/Miami as PD,
succeeding Neal Mirsky, who
exited.

GM 'Ronna
Woulfe said,
&8 “Having
& changed the
format in re-
cent months,
we needed to
get to the next
level.  After
il much research
d we felt Gregg

was the guy

who could do
that. He has the music and mar-
keting knowledge, and we’re
looking forward to winning.”

Steele commented, “T’'d like to
thank the management team at
Paxson and the Pollack organi-
zation for the opportunity to pro-

Steele

STEELE/See Page 19
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Punkers ‘Lance &
Stoley’ To Host
0101 Mornings

Emmis Broadcasting —
known for its offbeat-yet-success-
ful morning shows in Los Ange-
les and New York — has intro-
duced a new morning show on
Alternative WKQX (Q101)/Chi-
cago, featuring two members of
local punk band (and recent RCA
signing) the Lupins — guitarist
Lance Tawzer and lead singer
Doug “Stoley” Stoll. “Lance &
Stoley” will team with former
nighttimer Brooke Hunter. They

Stoll & Tawzer

replace Robert Chase and Heidi
Hess. Chase returns to nights;
Hess joins WZTA/Miami as
MD/middayer.

The duo began hosting a spe-
cialty show for the station last
October and were elevated to the
11pm-lam weeknight slot three
months ago.

Q101 PD Bill Gamble told
R&R, “Lance and Stoley are the
audience. We think they will have
a huge impact on the market.
They're in a band and know the
music. A lot of us give lip service
about being credible and relating
to the audience — I don’t know

WKQX/See Page 19

Mational

April Numbers Rise 10%

pril radio revenues were up 10% overall compared to a year
earlier, according to RAB. Local revenues gained 9%, and

national spot revenues posted a robust 14% increase.

“The radio industry continues to show a pattern of solid growth
through the first four months of 1995,” said RAB President/CEO
Gary Fries. “Overall economic indicators suggest this growth may
ease off slightly in the coming months, but our analysis suggests
that we should continue to enjoy healthy revenue increases through
the summer months — and beyond.”

For the first four months of this year, radio revenues were up 13%
overall. Local sales were up 11% and national spot was ahead 21%.

RAB adjusted its figures to reflect the five-week April 1995 stan-
dard broadcast calendar, compared to four in 1994. Likewise, Jan-
uary-April included 18 weeks this year and 17 in 1994,

Source: RAB

Senate Telecommunications
Vote Expected This Week

[J Fate of radio dereg amendment uncertain

By MaRrYy ANN BARTON
R&R WaSHINGTON BUREAU

Radio deregulation was expect-
ed to make its way to the full Sen-
ate as the legislators began debat-
ing the Senate version of the tele-
communications bill this week.

At R&R’s deadline Tuesday
(6/6), Senate Majority Leader
Robert Dole (R-KS) had set aside
three days to debate the bill (S.
652) once the Senate finished
business on anti-terrorism legis-
lation. Introductory statements
were expected Wednesday (6/7);
a vote could come today (6/9) or
early next week.

Radio dereg was absent from
the bill passed in March by the
Senate Commerce Committee,
but an amendment eliminating
local and national ownership caps
has been authored and is being
sponsored by Sens. Trent Lott
(R-MS), Conrad Burns (R-MT),
and Richard Bryan (D-NV).

What’s Covered

In addition to the ownership
issue, broadcasters are also keep-
ing an eye on measures included
in the Senate bill that would:

¢ Extend radio license terms

SENATE/See Page 19

Heritage WSHE Completes
Evolution To Alternative

WSHE/Miami completed an 18-month evolution to Alternative
Monday (6/5), becoming “South Florida’s Rock Alternative” under

VP/Programming Bill Pugh.

VP/GM Gary Lewis told R&R, “Having been a Rock station for
25 years, we had 25 years worth of perception. Everybody thought of
us as a different radio station depending on when they were involved
with the station. We weren’t getting that proper perception.”

Last Friday (6/2), WSHE began running jockless with various drops
from the Florida Marlins baseball team. Monday, the music was replaced

WSHE/See Page 19

FAX

JUNE 9, 1995
ISSUE NUMBER 1098

PAGE THREE

4 >» Radio Business
Radio’s reaction to Hundt’s time bank propesal

10 >» Newsbreakers
20 » Street Talk
Six suitors courting Pyramid

22 » Timeline

16 >» Management
Slick tricks to superior slogans

17 >» Media
Three PDs pick the summer hits

18 » Lifestyles
The American dream (or nightmare)

26 » National Radio/Video Formats
48 » Nashville
Stars create fanfare for Fan Fair

FORMATS & CHARTS

24 » NEWS/TALK
The promotional balance between news & fun

27 >» CHR
Top 10 interactive marketing tips and more!

40 » UC
Positive promotions combat prejudice

46 >» COUNTRY
Identifying format's fans by phone

56 » AC
Reaching out through database marketing

64 >» ROCK
Building on your station’s brand equity
72 > ALTERNATIVE
Format convert takes unconventional apprcach

77 > PROGRESSIVE
Making interactive phones work for you

81 >» NAC
Maximizing your major marketing events

90 » THE BACK PAGE

85 > Opportunities 88> ..lﬁarketp'lace- 3

RADIO & RECORDS
10100 Santa Monica Blvd., 5th floor, Los Angeles, CA 0067

Subscription Information R&R is published weekly, except the week of December 25. Subscriptions are available for $299.00 per year (plus

A 310-203-8727 applicable state sales tax) in the uniteg S'tatas or 3?95.00 F;)v:migh’; dalir\::sf); (us. iundgo ?ﬁﬁ%w lg chantoda

it e and Mexico, and $495.00 ove U.S. funds only) from i eco nc., at 101 ica ., Los

R&R ONLINE Services 310:788:1675 EdorlNows  Advertsinglos Angoles | 50 1exico, 550 $495.00 overseas (0.5, funcs onty) from Radio & Records Inc. at 10100 Sania Monica Bivd, Log
Editorial/News-Adver[ising-Opponunities/Marketplace 310-203-9763 310-203-8450 Directory issues and other special publications. Refunds are prorated based on the actual value of izsues received

CloportunitiesMesiet inoWachir prior to cancellation. Nonrefundable quarterly rates available. All reasonable care taken but no responsibility

3 1 0 e 5 5 3 e 4 3 3 0 31 011203'87# " .idn;r(‘.isglog.?w&%\ODC assumed for unsolicited material. R&R reserves all rights in material accepted for publication. Al letters addressed to

Washington, D Bureau Nashvile Bureau 3 L j R&R or its Editors will be d intended for publication reproduction and may therefore be used for this purpose.
202:783°3826 L 615+244-8822 R&R ONLINE Services AttvarisingMachville Nothing may be reproduced in whole or in part without written permission from the Publisher. The terms Back Page,

310-553-4056 6152486655 Breakers, Most Added, R&R, Compact Data, and Street Talk are registered trademarks of Radio & Records. © 1995.

POSTMASTER: Send address changes to R&R,10100 Santa Monica Blvd., Sth floor, Los Angeles, Califomia 90067.

E-mail: RNRLA@aol.com

_______unany amaricanradighistornvs.com I


www.americanradiohistory.com

4 ° R&R June 9, 1995

1995 DEALS TO DATE

$1,169,126,582

Dollars To Date:

{Last Year: $1,037,626,742)

This Week’s Action: $18,268,836

(Last Year: $13,282,263)

» WVRV-FM/East St. Louis
$3.2 million

Broadcast PAC Filling GOP Coffers

[21 With Republicans now in control on Capitol Hill, it
should be no surprise that GOP senators and represen-
tatives are receiving the lion’s share of TARPAC’s cam-

paign contributions.

Page 6

Stations Traded This Year: 520 DAB Test Plan Approved
(Last Year: 565) [JMaps and guidelines have been approved for this
Stations Traded This Week: 26 | River City grahs two stations this week in sepa- summer's lests of competing DAB systems in San Fran-

DEAL DETAILS BEGIN ON PAGE 6

(Last Year: 29)

rate transactions - the WVRV-FM duopoly deal
and WOGY-FM/Germantown, TN for $3 million.

cisco, with some routes going as far as San Jose and

Point Reyes Station.

Page 6

RADIO BUSIN

Broadcasters: Hundt’s ‘Time Bank’ Idea Unfair

By Mary Ann Barton

R&R W ASHINGTON BUREAU

Radio broadcasters say it’s unfair to expect them to give
away airtime for political advertising, an idea being promot-
ed by FCC Chairman Reed Hundt in recent speeches

Hundt has said the coming dig-
ital era, or “new paradigm” as he
calls it, will require “clear and
specific” public interest duties
from broadcasters. One of those,

m.
The whipping boy
[on this issue] is

time to the United Way or some oth-
er organization like that.” But as for

giving away spots to politicians,”

Mays said, “They can pay for it like
anybody else.”

Hundt’s plan received an endorse-
ment from Common Cause Exec.
VP Don Simon. “We think [Hun-

S

Talk Radio Shows: ‘Unauthorized PACS’

B ob McCord, a self-professed liberal from Dallas, says
it's time to put a price tag on the help Republicans get

from conservative Talk radio.

He figures the airtime could be
worth $5 billion to $11 billion in free
political advertising by the time the
1996 presidential election rolis
around — and that's from Rush
Limbaugh alone. So McCord, ina
complaint to the Federal Election
Commission, claims that value

Limbaugh's syndicator, EFM Me-
dia, referred calls to the station.
“These are radio shows. These
are not political action committees,”
said WBAP OM Tyler Cox. He said
it was the station's understanding
that the law regulating PACs does
not apply to broadcast stations.

dt’s] principal is right,” said Simon, should be tallied as Republican e I :
e (et Shiould NN always the | whg §ugge§led cangdidates need free campaign spending. Sant-Unoeitaking
casters to “deposil" au‘tlme intoa bmadcast industry- l access to the airwaves to “Shape their McCord tunes into talk on Capl- Tm iUSt one guy laking ona g‘ﬁnt,’

“time bank,” with politicians
making “withdrawals” for cam-
paign ads.

“I have a lot of respect for the
chairman, but I'm opposed to the
entire concept of free time for po-
litical candidates,” said NewCity
Communications President Dick
Ferguson.

EZ Communications Presi-
dent/CEO Alan Boxasked, “Why
do that? We make time available
to those who want it. They [polit-
ical candidates] will just turn
around and give more money to
magazines and newspapers.”

Pourtales Radio President
C.T. “Terry” Robinson said
“perhaps something could be
crafted” with “an entirely new
approach,” but he nixed Hundt’s
approach as “wrong ... it’s not

They’re not talking
about doing this for
billboards, mail, or

newspapers.
=-Doug Williams

2

fair.” Robinson noted that political
candidates currently receive “a tre-
mendous amount of [free] time”
through news programs and talk
shows.

‘They Can Pay’

Clear Channel Communica-

| tions Inc. President/CEO Lowry

Mays said broadcasters are aware of
their responsibilities to society, but
added he’s “not sure politicians fall
in that realm ... I'd rather give more

own message.”

But NAB Radio Board Chairman
Doug Williams, owner/GM of
KWOX-FM/Woodward, OK,
disagreed: “The whipping boy [on
this issue] is always the broadcast
industry. They’re not talking about
doing this for billboards, mail, or
newspapers.”

Simon, though, insisted broad-
casting is different. “Broadcasters
are granted a license to use a public
resource, and they derive enormous
profits from that.”

NAB spokeswoman Lynn
McReynolds said broadcasters “al-
ready provide coverage of candi-
dates and elections and a tremendous
amount of free airtime in public af-
fairs programming. And we believe
that is as it should be.”

tal Cities/ABC's WBAP-AM/Dal-
las-Ft. Worth. He became out-
raged listening to Limbaugh and
Mark Davis, a local host whose
program follows Limbaugh's. In
McCord's estimation, the programs
were nothing more than advertis-
ing for the GOP.

Last week, McCord took his
case to Washington, DC by filing
the FEC complaint. He charged
that conservative Talk radio shows
are “unregistered, unauthorized”
political action committees, and the
businesses that advertise on the
programs are financing “one-sided
political party talk radio.”

Political action committees, must |
| itvirtually impossible for talk shows

comply with strict guidelines and file
donation reports with the FEC. FEC
officials said they don’t comment on

| McCord said in a telephonse interview.

In his complaint, McCord asks:

¢ “Does a-corporate ad become
a campaign contribution at the
moment a talk show becomes a
political action committee as de-
fined by federal law?

» “At what point does corporate
advertising leave the category of a
legitimate business expense and
then become a concealed cam-
paign contribution?

® “Are tax-exempt corporate ad-
vertising revenues being diverted
to what appears to be illegal cam-
paign contributions?”

It the FEC were to agree with
McCord's reasoning, it would make

to discuss political issues, doom-
ing liberal and conservative pro-

complaints until a ruling is issued. | grams alike.

“Runaway Train”-(‘ron a'wa ‘tran)
1. Tide to a hit song from one of
alternative music’s biggest artists.

Syn.- See “The Lounge!”

“The Lounge!”- (tho ‘laun))

1. Reference to a cheezy smoke
filled room, where creativity
spawns. 2. Slang term for “Live,
From the Underground Lounge!”
3. A Live Interview, Live
Performance, Alternative music
program, broadcast on Tuesday
evenings from 11pm to 12 Midnight,
Eastern Details- See Digi-Net.
Digi-Net-(‘dij-9-'net) 1. A
worldwide syndication company.

2. Call (813)253-4500
3. Fax (813)253-0011.
4. E-Mail diginet@
flash.mediastreet.com.

e

L
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“We’re #1 Again
with Adults 25-54!”"

Jim Lobaito, Vice Preident/Station Manager, & Beverlee Brannigan, Program Director of
KJJY-FM, Des Moines, Fuller-Jeffery Broadcasting Co., Inc.

¢ ‘ !i /
e have always trusted The Research The Research Group develops the

, o
Group’s strategic advice. When we had a right information, then uses a spe-

down book in the fall, The Research Group's

interpretation of our study, and strategy to

cial system of strategic planning to

help you win—and stay strong—in
‘stay the course,” was right on. We jumped

back to #1! They have a remarkable track

record and have taken a vested interest in our

tough, competitive environments.
Call today about our availability in
success. On that basis, they are an integral your marketplace and for prices that

part of our team.” will fit your budget.

— JIM LOBAITO & BEVERLEE BRANNIGAN

For great results like these, call Larry Campbell, President, (206) 443-3888.

The Research Group

The World’s Foremost Strategic Advisors To Radio
2601 FOURTH AVE, SUITE 250 ® SEATTLE, WASHINGTON 98121 e (206) 443-3888

Now an employee-ouned company.

* Fall 1994 - Winter 1995 Arbitron. AQH share, A25-54, M-S, 6A-12M
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NAB Dollars Flow To New GOP

AB's Television and Radio Political Action
Committee (TARPAC) has contributed three
times as much money to Republicans as Demo-
crats so far this year, according to the latest fig-

ures from the Federal Election Commission.

From January 1995 through March 1995, TARPAC gave a
total of $63,196 — $47,696 to 33 Republicans and $15,500 to
11 Democrats.

Many of the contributions were sprinkled among members
of the Commerce, Judiciary, and Budget committees, which
have jurisdiction over issues important to broadcasters. Con-
gressional members who received the largest contributions:

¢ Sen. Strom Thurmond (R-SC), Rep. Jack Fields (R-

TX): $5000

¢ Sen. Chuck Robb (D-VA), House Majority Leader
Dick Armey (R-TX), Rep. Rick White (R-WA): $4000
e Sen. Alan Simpson (R-WY): $3000

e Sen. Mike DeWine (R-OH): $4473 (including a December
contribution)

e Sen. Pete Domenici (R-NM), Chairman of the Budget
Committee, received two contributions of $1000 each.

Arecent report issued by the Center for Responsive Pol-
itics also shows TARPAC gave a total of $437,990 to 202
federal candidates in the 1993-94 election cycle, ranking it
sixth among communications/electronics PACs. Also ranked
in the Top 20: Time Warner and ASCAP.

Rep. Fields, Chairman of the Telecommunications Sub-
committee, was the leading recipient of communications/elec-
tronics PAC money: $190,608.

DAB Test Plan Approved

F ield testing plans for comparing DAB systems
in San Francisco this summer have been ap-
proved by the National Radio Systems Committee.

NRSC, which is jointly sponsored by NAB and EIA, will
test three in-band, on-channel FM systems piggybacked on
the signal of KBGG-FM. The one AM IBOC entry will be
tested on KABL-AM. Both stations are owned by Sham-
rock Broadcasting. In addition, EIA alone will test three
non-IBOC DAB systems.

All will be tested for quality and signal strength inside build-
ings and on several highway routes, going as far as San Jose
and Point Reyes Station.

TRANSACTIONS

River Gity Buys WVRV-FM/E. St. Louis

TRANSACTIONS AT A GLANCE

® KBLU-AM & KTTI-FM/Yuma, AZ-$1.36 million
® KIST-AM & KMGQ-FM/Santa Barbara-Goleta, CA $130,000 for 33.5%
® WKQS (FM CP)/Gifford, FL $400,000

® WTYX-FM/Jackson, MS $1.9 million

® KWND-FM/Springfield, MO $80,000

® KJJR-AM/Whitefish, MT No cash consideration

® WPUT-AM & WMJV-FM & WMJU-FM/Brewster-Patterson-

| Mount Kisco, NY (Danbury, CT-White Plains, NY) $3 million

And WOGY-FM/Germantown, TN

Spokane combo goes to QueenB Radio for $1.75 million

e

FM/Yuma and three other stations.

S .

WVRV-FM/East St. Louis
PRICE: $3.2 million

TERMS: Duopoly deal; asset sale for
cash

BUYER: River City License Partner-
ship, headed by CEO Barry Baker, and
Exec. VP Larry Marcus. Itowns KPNT-
FM/St. Genevieve, MO (St. Louis),
KDNL-TV/St. Louis, is buying 22 more
radio stations, and owns eight other TV
stations. Phone: (314) 259-5700
SELLER: River Cities Broadcasting
Corp. Phone: (612) 292-8622
FREQUENCY: 101.1 MHz

POWER: 44kw at 524 feet

FORMAT: Altemnative

COMMENT: The buyer has applied for
a waiver of the one-to-a-market rule to
acquire this additional radio station in
a market where it owns a TV station.

peagocdio i

KBLU-AM & KTTI-FM/Yuma
PRICE: $1.36 million

TERMS: Duopoly deal; asset sale for
cash

BUYER: Commonwealth Broadcast-
ing of Northern California, headed by
general partner Michael Padilia of
Rancho Santa Fe, CA. It owns KYJT-

$60 .

Phone: (619) 236-9363

SELLER: Stantey Friedman, as trust-
ee. He owns two stations and is sell-
ing two others. Phone: (602) 280-1800
FREQUENCY: 560 kHz; 95.1 MHz
POWER: 1kw; 25kw at 75 feet
FORMAT: Gold; Country

} % & O
KIST-AM & KMGQ-FM/
Santa Barbara-Goleta
PRICE: $130,000 for 33.5%
TERMS: The licensee is buying back
the stock of its deceased 100% voting
rights shareholder and converting its
remaining non-voting stock to voting.
The purchase price is to be paid in 60
monthly instaliments at 7% interest.
BUYER: Channel Islands Broad-
casting Inc., repurchasing the 33.5%
stock interest (100% of voting stock)
formerly owned by Daniel Prodanov-
ich. Michael Nicassio of Santa Bar-
bara is converting his 33.5% non-vot-
ing stock to 50.3% voting and will be-
come the controiling shareholder.
SELLER: Estate of Daniel Prodano-
vich

FREQUENCY: 1340 kHz; 106.3 MHz
POWER: 675 watts; 365 watts at 879 feet
FORMAT: Gold; AC

b .

WKQS (FM CP)/Gifford
PRICE: $400,000

TERMS: Duopoly deal. The buyer has
previously loaned the seller $305,000 to
make settlement payments to other ap-" |
plicants who had applied for this new sta-
tion. Now that the station is operating,
the buyer is exercising an option to buy
100% of the seller’s stock for $95,000.
BUYER: Media 5 Inc., headed by Pres-
ident/Director James Pagano of Ft. |
Pierce, FL. Stockholders of Media 5 also
own WAXE-AM & WAVW-FM/Vero
Beach, FL. Pagano has a 49% stock in-
terestin the seiler. Phone: (407) 461-1055
SELLER: Ameriwave Inc.,headed by
President Gene Folden. Phone: (407)
567-1055

FREQUENCY: 94.7 MHz
POWER: 6kw at 298 feet

-

WTYX-FM/Jackson
PRICE: $1.9 million
TERMS: Asset sale
BUYER: Proteus Investments Inc.,
owned by Michael McRee and John
Williams of Jackson. Phone: (610)
264-4040

SELLER: Holt Communications

10

includes:

o WECL-FWEik Mound, Wi

® KZZK-AM & FM/Eugene-Cresweli, OR $1 million
® WCHX-FM/Lewistown, PA $159,000 for 69%

® WOIZ-AM/Guayanilla, PR $375,000

® WOGY-FM/Germantown, TN $3 million

® WSTN-AM/Somerville, TN Undisclosed

® KIOX-AM & FM/Bay City-El Campo, TX $630,000
® KTRW-AM & KZZU-FM/Spokane $1.75 million

® RadioWorks of Eau Claire, Wi Merger $1,284,836

® WEAQ-AM & WIAL-FM/Eau Claire

Corp., headed by President Arthur

Holt. it owns three other stations.

Phone: (610) 264-4040

FREQUENCY: 94.7 MHz

POWER: 100kw at 1117 feet

FORMAT: Gold
53

o bt b
KWND-FM/Springfield
PRICE: $80,000
TERMS: Asset sale for cash
BUYER: Radio Training Network Inc.,
headed by Chairman Bill Watkins ofAt-
lanta and President James Campbell
of Lakeland, FL. Phone: (813) 644-3464
SELLER: Park Crest Media Ministries
Inc., headed by President George
Crawford
FREQUENCY: 88.3 MHz

POWER: 12kw at 328 feet
FORMAT: This station is dark.
BROKER: Gammon Media Brokers

KJJR-AM/Whitefish

TERMS: Duopoly deal; asset sale for
$2 million cash, and a five-year, $1 mil-
lion promissory note at 10% interest
BUYER: Hudson Valley Growth L.P,,
represented by limited partner Gary
Starr of Pound Ridge, NJ. Starr owns
WINE-AM & WRKI-FM/Brookfield
(Danbury), two other stations, and has
an interest in two others. General part-
ner Blue Water Broadcasting Inc. has

Continued on Page 8

AND THAT’S JUST THE BEGINNING!

In the first two years of our aggressive campaign to build new business, Radio 2000 has been
responsible for over $60 million in new sales.

That's 4% of total industry billings resulting from the efforts of Interep’s Radio 2000 alone.

If you'd like to know how to get your share of this growing revenue, call 1-800-INTEREP today.

THE INTEREIARADIO STORE

Selling Today...Innovating for Tomorrow

WWLameticantadiohistorv.com
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to enter
>yberspace?

You are just a phone call away from quickly & painlessly joining the

information superhighway. SW Networks is offering radio stations their own
custom pages on the World Wide Web section of the Internet. With SW

Networks, your station can:

 Join the hottest & hippest new marketing vehicle
in radio

» Generate ancillary revenue

 Provide tune-in information to your listeners
» Add names to your database

e Get listener feedback

 Offer unique promotional opportunities

The SW Netspace Advantage:

The hard part about the Web is not getting on, it's getting noticed! With

the backing of Sony and links to its various music, film, & television
enterprises, swnetworks.com is quickly becoming one of the hottest sites
on the ‘Net. And with a staff of outstanding Cyber programmers, our
content is updated daily providing fresh material for your listeners to

check out every day.

Call your SW Networks representative today to get an interactive presentation on how & why we shouid
create a site for your station on the Internet. 2128335400

_______waany americanradiohistorvy.com SIS —
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RADIO BUSINESS

Infinity Moving To NYSE

nfinity Broadcasting has announced it's

moving its stock trading from Nasdaq to the
New York Stock Exchange, effective June 22.
Infinity’s new stock symbol will be “INF.”

Infinity's “Big Board™ announcement gave its stock a boost.
On the day it was announced (6/2), the stock rose nearly $2 to

close at $31. Monday (6/5) brought another 25-cent gain, and
the stock closed Tuesday (6/6) at $30.75, down $.50.

President/CEO Mel Karmazin said Infinity believes that
moving to the NYSE “will broaden its shareholder base and
provide additional liquidity” for stockholders.

FCC Sets WLIB Comment Deadline

he FCC has set June 26 as the cutoff date

for petitions to deny a power upgrade be-

ing sought by WLIB-AM/New York or any ap-
plication that would conflict with its proposal.

WLIB's proposal is tied to a power decrease being sought

by 50kw clear-channel WOWO-AM/Ft. Wayne, which shares

the 1190 kHz frequency. Inner City Broadcasting owns both

stations, but is selling WOWO to LMA partner Federated

Media once the power changes are completed.

The FCC has already received hundreds of letters, primari-

ly from WOWO listeners who oppose downgrading the station
s0 media-rich New York can have another nighttime signal.

Shipyard Firm Docks In Radio

eattle-based Todd Shipyards Corp. (NYSE:
TOD) is the latest non-media company to
seek profits in radio.

Todd Shipyards has launched a new subsidiary, Elettra
Broadcasting, which is buying three California stations —
KPIG-FM/Freedom, KXDC-FM/Carmel, and KAXT-FM/Hol-
lister — for a total of $3.
Stephen Weich and President Ken Dennis, both former ex-
ecutives of Seattle-based King Broadcasting.

According to the Seattle Post-Intelligencer, Todd Shipyards
has suffered a decline in its shipbuilding and repairing busi-
ness, but is cash-rich and seeking acquisitions to diversify.

5 million. Elettra is headed by CEO

TRANSACTIONS

Continued from Page 6

an interest in four other stations.
Phone: (203) 775-1212

SELLER: Tri-Valley Corp., headed by
President Ronald Graiff. Phone: (914)
878-3307

FREQUENCY: 1510 kHz; 105.5 MHz;
106.3 MHz

POWER: 1kw; 900 watts at 610 feet;
1.4kw at 440 feet
FORMAT: Country; AC; AC

KZZK-AM & FM/Eugene-

Creswell
PRICE: $1 million

EVERYBODY WANTS TO RULE THE ROOJT!

What holds true in nature sometimes carries over into the corporate world. It
seems every company aspires to be the fastest, the biggest and the best. It's a desire to

TERMS: Duopoly deal; asset sale
BUYER: Noula Pappas of Fresno, as
trustee of the Mike Pappas Family
Trust. It owns KZEL-FM/Eugene.
Phone: (209) 434-7052

| SELLER: JED Broadcasting Compa-

| ny of Oregon Ltd., headed by Presi-

| dent/CEO Jordan Seaman. Phone:
(503) 686-9530

| FREQUENCY: 1320 kHz; 95.3 MHz

| POWER: 1kw day/40w night; 625

| watts at 1207 feet

FORMAT: Rock; Rock

WCHX-FM/Lewistown
PRICE: $159,000 for 69%
TERMS: Stock sales
$129,000, plus an additional $30,000

totaling

be number one, to rule the roost. Here’s how you do it.

Prospector™ is your new business development tool. It finds you new clients.
GridONE™ is yield management. It maximizes your revenue. SalesSCAN™ is sales

force automation. It makes your sales staff more efficient.

You need more than ratings analysis alone. TAPSCAN delivers more.

Ongoing enhancement and innovation

ensures that your TAPSCAN systems
always keep you ahead of the competition, &
and will always give you results worth

crowing about.

TAPSCAN, Incorporated
3000 Riverchase Galleria
Eighth Floor
Birmingham, AL 35244
205-987-7456

under a noncompete agreement
BUYER: Harry and Anna Hain of
Lewistown, acquiring a 66.5% stock
ownership of Mifflin County Commu-
nications Inc. in a two-step transaction.
They and other members of the Hain
family own WVNW-FM/Burnham, PA.
In addition, Gregory and Lois Grosse
of Lewistown are acquiring a 2.5% stock
interest. Phone: (717) 248-6008
SELLER: Russell and Sylvia Craw-
ford of Milroy, PA, reducing their stock
interest from 50% to 31%. David and
Kay Semler of Reedsville, PA, selling
their entire 50% stock interest. Phone:
(717) 242-1055

FREQUENCY: 105.5 MHz

POWER: 465 watts at 817 feet
FORMAT: AC

wawww americanradiohistorv.com

WOIZ-AM/Guayanilla
PRICE: $375,000

TERMS: Asset sale for cash

BUYER: Luis Adan Rodriguez and
Maria De Los Angeles Rivera Velez
of Sabana Grande, PR, acquiring a
100% stock interest in Radio Antillas
of Harriet Broadcasters of Puerto
Rico Inc. Phone: (809) 873-3798
SELLER: Gamalier Bermudez Ruiz
of Ponce, PR, selling a 100% stock
interest in Radio Antillas of Harriet
Broadcasters of Puerto Rico Inc.
Phone: (809) 840-6344
FREQUENCY: 1130 kHz

POWER: 250 watts day/700 watts
night

FORMAT: Spanish

WOGY-FM/Germantown
PRICE: $3 million

TERMS: Asset sale for cash
BUYER: River City License Partner-
ship, headed by CEO Barry Baker
and Exec. VP Larry Marcus. It owns
one radio station, is buying 22 more
more, and owns nine TV stations.
Phone: (314) 259-5700

SELLER: Ardman Broadcasting
Corp., represented by Myer Feldman.
It is selling one station and owns one
other. Phone: (202) 637-9025
FREQUENCY: 94.1 MHz

POWER: 50kw at 472 feet

FORMAT: Country

COMMENT: River City is buying Key-
market Communications, which
has transferred over its contract to
buy this station.

WSTN-AM/Somerville

PRICE: Undisclosed

TERMS: According to documents filed
with the FCC, the buyer has auctioned
some assets of the seller and applied the
proceeds totaling $18,119to the outstand-
ing balance the seller owes on certain
notes. The seller has agreed to transfer
the license for forgiveness of the balance
outstanding, which was not stated.
BUYER: Fayette County Broadcast-
ing, owned by Alfred Roberson I of
West Helena, AR

SELLER: CITA Broadcasters Inc.,
represented by Secretary Barry Ster-
ling. Phone: (801) 682-1460

| FREQUENCY: 1410 kHz.

POWER: 500 watts
FORMAT: This station is dark

KIOX-AM & FM/Bay City-
El Campo
PRICE: $630,000

TERMS: Stock sale for a $630,000 |

promissory note

BUYER: Landrum Enterprises Inc.,
owned 59% by Jake Landrum and
41% by Kirby Atwood. They are also
shareholders of the seller.

Phone: (409) 245-4642

SELLER: North Star Communica-
tions Inc., owned 49% by Clive Run-
nels, 30% by Jake Landrum, and 21%
by Kirby Atwood

FREQUENCY: 1270 kHz; 96.9 MHz
POWER: 1kw; 100kw at 1026 feet
FORMAT: News/Talk

L OO
KTRW-AM & KZZU-FM/
Spokane

PRICE: $1.75 million

TERMS: Duopoly deal; asset sale for
cash

BUYER: QueenB Radio Inc., head-
ed by President Elizabeth Burns of
Duluth, MN. It owns KXLY-AM & FM/
Spokane. Itis a wholly owned subsid-
iary of Spokane Television Inc.
Phone: (509) 324-4200

SELLER: Louis DeArias, as receiver
for Highsmith Broadcasting Inc.
Phone: (206) 622-8700
FREQUENCY: 970 kHz; 92.9 MHz
POWER: 5kw day/1kw night; 85kw at
2080 feet

FORMAT: Sports/Talk; CHR

BROKER: Wood & Co.

523

RadioWorks of Eau Claire
Merger

PRICE: $1,284,836

TERMS: Merger of two companies into
a new partnership

BUYER: RadioWorks of Eau Claire
General Partnership, owned 75% by
Broadcaster Services Inc., headed
by Chairman Dorothy Dickoff of Eau
Claire and President Steven Dickoff
of Eau Claire; and 25% by Super Star
Communications Inc., owned by
Emalee Payne of Eau Claire. Various
Broadcaster Services shareholders
own interests in a number of other sta-
tions which collectively are known as
Mid-West Family Broadcasting
Group. Phone: (715) 832-3463

WEAQ-AM & WIAL-FMW/

Eau Claire

PRICE: $968,300

SELLER: Broadcaster Services Inc.
FREQUENCY: 790 kHz; 94.1 MHz
POWER: 5kw; 85kw at 350 feet
FORMAT: Nostalgia; AC

WECL-FM/Elk Mound

PRICE: $316,536

SELLER: Super Star Communications
FREQUENCY: 92.9 MHz

POWER: 3.3kw at 446 feet
FORMAT: AC

For The Record

Ken Dennis, not Ken Davis,
(R&R 6/2), is the President of new-
ly formed Elettra Broadcasting ,the
buyer of KPIG-FM/Freedom, CA.
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The Old Way.

Digital Courter’s Way.

Say Goodbye To Couriers And Dubs.

This is supposed to be the digital age. So why
are you still waiting around for couriers,
analog dubs or satellite feeds?

Join the Digital Courier International network.
It's a fast, digital solution for audio delivery.

With DCI you can ship and receive CD
quality audio spots over phone lines. In fact,
commercials can be delivered to you from
across the continent in as little as two
hours. With traffic instructions attached.

This will cut down on the missed air
dates and make-goods that you get all
too often using couriers, satellite feeds

and any other digital delivery system.
DCl is the only two-way
audio distribution network in
the world that connects radio
stations, production studios
and distribution houses, too.
There's no charge to receive spots. We'll
even pay for the lines and a 486 PC. All this
for a one-time installation fee of only $250.
So stop messing around with analog dubs.
Join Digital Courier International today:.
Call Toll-Free 1-800-488-2021 for
~ more information.

Di i:ital Courier

——— AR e AR A RIS L e A-C O _ o
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NEWSBREAKERS.

Mack Awarded Geffen Urban/Rap Promo Post

effen Records has decided to take on the rap
and hip-hop arena, promoting Marvyn Mack
to a newly created urban and rap promotior/ |
marketing position. Mack’s initial responsibilities will in- |
clude artists Roots and Genius (of Wu-Tang Clan).
“Marvyn has already had an impact at Geffen," said
label GM Bill Bennetft. “His view from the street has
altered the way we look at all of our breaking acts.”
Mack joined Geffen in 1994 in the A&R department,
working on the promotion side as well. Prior to that he
assisted Guy Oseary in management and A&R atMav-
erick Records.

Mack

New Zoo Revue: Westfall, Baker, Gentzsch

oo Enter-
tainment
has recruit-

ed new Sr. Director/
Altemative Promo-
tion Thomas West-
fall as part of a ma-
jor restructuring that
also has Miles
Baker and Billy
Gentzsch becom-
ing National Direc- 4
tors/Sales & Mar- Westfall Baker

keting based in Los Angeles and New York, respectively.

“We're thrilled to have Thomas join our team,” commented VP/AOR
Promotion Ray Gmeiner. “With his knowledge and experience well known
in the Alternative format, his coming to Zoo makes a great label even
greater. Now if he would cut his hair and get some adds, we'd be stoked!”

Westfall was most recently National Manager/Alternative Promotion
for Mercury Records. Joining Zoo marks his return to parent company
BMG — he spent two years in New York as RCA’s Director/Alternative
Promotion.

Baker comes to Zoo from BMG Classics, where he was Sales Manag-
er, Western Region for two years. Gentzsch’s promotion marks his third
position at Zoo: He was previously Director/National Single Sales and,
before that, Director/Artist Development.

Gentzsch

Conley To Program WSHH/Pittshurgh

WJIXB/Knoxville PD Chris Conley has accepted the PD position at
WSHH/Pittsburgh. He succeeds Steve Granato, who exits the Soft AC.

GM Judy Reich told R&R, “Steve was with us for five years and was a
hard worker, but we felt a change was needed. We interviewed many people
for the job, and Chris seemed to be a great candidate. He comes highly rec-
ommended by several consultants.”

Conley, who begins his new duties June 19, previously programmed
WSSH/Boston.

Vallie Consulting
Shingle Now Reads
Vallie-Richards

Vallie Consulting has changed its
name to Vallie-Richards Consulting
in recognition of partner Jim Rich-
ards’s contributions. The Washington.
DC-based firm’s divisions include
Vallie/Gallup Research and Morn-
ingmasters, an air talent program.

Founder/President Dan Vallie
said, “Jim has been a partner in the
company from our early days. Put-
ting his name on the door reflects his
value to our companies and is the best
way I know to complement his con-
tributions. As we continue to grow
the consultancy and Vallie/Gallup
Research, his responsibilities and
leadership are at the forefront of all
we do in continuing to fulfill our
company vision.”

“It’s a great compliment to have
my name next to Dan’s,” added Ri-
chards. “It’s been great to see the
depth develop with our experienced
teams in management, consulting,
and our partnership with the Gallup

VALLIE/RICHARDS/See Page 19

Harley Cruises To
' EEG Promo Position

r———j Jessica Harley
h

as been promot-
ed to Sr. Director/
Rock Promotion
at the Elektra En-
tertainment
Group. Harley
had been Director/
Rock Promotion
since joining the
label in 1993.

“Jessica’s depth
of knowledge and
passion for our artists in the rock are-
na make her a natural to lead us into
the future,” stated Sr. VP/Promotion
Greg Thompson.

Before joining Elektra, Harley spent
two years as VP/Rock Promotion at
AIM Marketing and was National
Promotion Director for Megaforce
Records from 1988-1991. Her music
career started in radio as an air talent
for WNGZ/Elmira, NY.

Harley

EXPOSE YOURSELF WITH A MINIMUM

Today's level of fierce competition demands
that you prominently display your name
every chance you get (location broadcasts,
concerts, station sponsored autograph ses-
sions, etc.). With theft, vandalism and loss,
it becomes a costly proposition to continu-
ously replace expensive signs and banners
costing hundreds of dollars.

PLASTIC
BANNERS

©1995 Reet Industries, Inc

MONDAY, JUNE 12

1965/The Beatles are awarded the
prestigious MBE (Member of the
British Empire) medal.

The Rolling Stones — can't be satisfied.

Also ... The Rolling Stones re-
lease “Satisfaction.”

Born: Chick Corea 1941, Bun E. Car-
los (Cheap Trick) 1951, John
Linnell (They Might Be Giants)
1959

TUESDAY, JUNE 13

1969/Mick Taylor repiaces Rolling
Stones guitarist Brian Jones.

1989 Jerry Lee Lewis gets a staron
the Hollywood Walk Of Fame
one week before his film bi-
ography (“Great Balls Of Fire")
opens.

1992/Texas law enforcement officials
call for a ban on Ice-T & Body
Count’s “Cop Killer” track, ig-
niting a national controversy.

WEDNESDAY, JUNE 14

1953/Elvis Presley graduates from
L.C. Humes high school in
Memphis.

1972/0riginal Drifters lead singer
Clyde McPhatter dies of a
heart attack.

1994/Henry Mancini, 70, dies of
complications from liver and
pancreatic cancer.

Born: Muff Winwood (ex-Spencer
Davis Group) 1943, Alan
White (Yes) 1949, Boy
George 1961, Chris DeGarmo
(Queensryche) 1963

THURSDAY, JUNE 15

1956/John Lennon meets Paul Mc-
Cartney at a Liverpool church
dinner.

1965/Bob Dylan records “Like A Roll-
ing Stone.’

1967/Peter Green leaves John May-
all's Blueshreakers to form
Fleetwood Mac.

1982/Bassist Pete Farndon quits the
Pretenders one day before gui-
tarist James Honeyman-Scott
dies of a drug overdose.

Born: The late Harry Nilsson 1941,
Scott Rockenfield (Queen-
sryche) 1963

FRIDAY, JUNE 16

1959/Gene Vincent releases “Be Bop
Alula”

1967/D.A. Pennebaker's “Monterey
Pop” documentary opens.

1977/"Beatiemania” begins a three-
year run on Broadway.

1978/The movie “Grease,” co-starring
Olivia Newton-John, opens.

1994/Hole bassist Kristen Pfaff dies
of a heroin overdose.

Born:Lamont Dozier 1941, Eddie
LeVert (0'Jays) 1942, Reg
Presley (Troggs) 1944

SATURDAY, JUNE 17

1977/Steve Winwood releases his
first solo album.

1988/Paut McCartney announces
he’ll become the first act to re-
lease an album exclusively in
Russia.

1994/Jon Secada dislocates his
shoulder falling through a hole
in the stage at Chicago’s Sol-
dier Field. He finishes the Na-
tional Anthem with only his
head visible to the crowd.

Born: Barry Manilow 1946

SUNDAY, JUNE 18

1977/Sex Pistols singer Johnny Rot-
ten is attacked by razor-wielding
Brits offended by the group’s
single “God Save The Queen.”

1988/Bruce Springsteen separates
from actress Julianne Phil-
lips.

Born: Paul McCartney 1942

Continued on Page 12
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Roll-A-Sign™ offers a better way. You get
up to four vibrant colors printed on
durable, high quality 4 or 6 mil plastic film
to display your logo and message brilliantly
for an economical price. Now you can
afford to display a bright new sign at every
public event. They even make great cost-
effective promotional give-aways. Just roll
off what you need and cut.

Call today
and get exposed.

800/231-2417 ext 92

72 x 36" gives you 170 banners per roll

Banners are available in 18", 24* and 36" heights on 1000 it rolls.
The number of banners on each roll is determined by banner length.

RISK.

36" n 24" gives you 330 banners per roll

31" x 18 gwes you 340 banners per roll

Durable banners for a
throw-away price.

UV stabilized plastic
won’t fade indoors or
outdoors.

Simply FAX your logo
and color separation
information for a free
price quote.

KT

Reef Industries, Inc.
P.O. Box 750245
Houston, TX 77275-0245
713/507-4200

713/507-4295 FAX

WAL arieanrachiablictaorvy-com
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WE’VE JUST INVESTED IN OUR NUMBER-ONE ASSET.

One of the advantages of being the number-one billing sales rep firm in the radio business is that there’s no shortage of great people who want
to work for us. And, over the years, that’s enabled us to cultivate and acquire the best sales managers around. Of course, a lot of companies
would be glad to be in our situation. But the problem with resting on your laurels is you're doing just that—resting. And in this business,
resting can have dire consequences. That’s why the Katz Radio Group is putting its managers through the most comprehensive management
training program available—an ongoing customized curriculum taught by the Impact Planning Group, a collection of some of the brightest
management professors and former CEOs around. Sure, multi-year training is a big commitment. But so is remaining the best sales rep. The

Katz Radio Group—Banner Radio, Christal Radio, Eastman Radio, Katz Radio, Katz Hispanic Media, and KRG Dimensions.

Katz Radio Group. The performance vou expect from the world’s best radio rep firms.
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LETTER

Bloomquist Taken
To Task Over Talk
Radio Book Review

Dear R&R,

Poor Randall Bloomquist.

For years he's wanted to write a
book about Talk radio, but could find
no publisher interested in his work

(as he told me over lunch at the Chi- |

nese Restaurant on upper Wiscon-
sin Avenue over a year ago when he
was applying — unsuccessfully — for
work as a talk show host). Now he's
reduced to trying to trash my book,
“Inside Talk Radio: America’s Voice
or Just Hot Air" (R&R 6/2).

And all he can find for errors is my
unfortunate swap of the word “and”
for the ampersand in your fine news-
paper’s name. (KLAC was the first
24-hour, seven-day-a-week all-Talk
station.)

“Inside Talk Radio” is not meant to
be an encyclopedia of Talk radio. It
is designed to provide context for
some of the super-heated, media-
amplified political and cultural phe-
nomena which are gripping our coun-
try. It should not have required Okla-
homa City to make us aware of the
real power of Talk radio.

— Peter Laufer, PD
93.6 NEWSTALK/Berlin, Germany

AWRT Convention Celebrates
Progress, Change By Women

By MarGO RavEL
R&R Starr WRITER

Rachelle Chong, one of two fe-
male FCC Commissioners, ex-
pressed her excitement over the in-
credible opportunities awaiting
women in the communications in-
dustry at the American Women In
Radio & Television’s 44th annual
convention, held in Beverly Hills last
weekend (6/1-6/3). The focus of the
conference was on the future and
how women in the electronic media
and allied fields can promote
progress and create change.

*“This is an industry that touches
the life of every single American,”
she said in a Friday luncheon address. |

| ““Women in the communications in-
dustry generally face more challeng-
es than their male counterparts, and
we should therefore celebrate our
successes that much more.”” Chong
acknowledged the “‘restraints wom-
en often operate under ... the biggest
obstacle being the lack of access to
capital.”

Chong encouraged AWRT mem-
bers to form alliances with other tele-
communications groups to lobby
Congress and the FCC. She discussed
new audio services such as DAB,
which she said will not only “deliver
more diverse and creative radio pro-

AWRT/See Page 19

Brown Now WB VP/Artlst Relations

' gredients in this post. This is
an especially well-deserved
| promotion, and I join with
the rest of the company in
| congratulating him.”
| Brown joined WB in 1988
| as Artist Relations Manager.
§ Prior to that he served as
WEA in-house marketing
rep for the Northwest region.

Alan Brown has been
promoted to VP/Artist Rela-
tions at Warner Bros.
Records.

Sr. VP/Artist Relations @
Carl Scott remarked, “Alan | %
Brown’s expertise in the al-
ternative music field, his rap-
port with artists, and his love
of music are all essential in-

Show anet find real solutions to real

reyenue streams to l'(*gul;.llmj‘.
motivational and technological
issiies—ihere is something here
for everyone on vour stafl?

8 Programmers will leam wavs to imprine
on research. digital control rooms. talent
woduction. Plus. NAB format ronndtables
t

varied and exciting topics!

efit from the ols offered in RABs high
energy sules & markeling sessions.

® An intense one day Digital
Radio Seminar offers expert
advice and solutions for prepar-
ing your radia (acilities for the
digital age withoul wasting
assets on unproven lechnologies.

# Small market stations will benelit
from a sevies of sessions tailored 10 their
nnigue needs.

SEPTEMBER 6-9, 1995
Extubits: September 7-9, 1995
tew Orleans Convention Center
New Orleans, Louisiana, USA

Jnm the indnstn’s best at The NAB Radio

\ _} i HIGHLIGNTS...
problems. Yau'll address the issues of today ‘?‘k 8 Mol Karmazin and Lowre Mavs
and discover the toals needed to ensire vour 4 CLO'S of two of the worlds largest
suceess and the success of your nrgauization. / most influential radia groups
From duopoly progranuning, on-air \' explore “Radio: Today’s Teend
personaliny development. and new %& i; Tomorruns Opportumits

listener lovalty and market share in session
managentent. marketing and promotions and
have been expanded this vear to include more

8 Management sessions will help vou achicve
masimum results from your station and statt.
aSales and marketing professionals will hen-

DISCOVER INNOVATIVE
PRODUCTS & SERVICES

By registering for The NAB Radio Show.
you'll also have free aceess 1o World
Media Expo, featuring over 100 of the
world’s leading suppliers and manufactur-
ers of produets and serviees for
broadeasting. communications. and
production/post-praduction. Don't wait
wnil NAR 96 1o see the latest products
and services—Register Today!

YES! Please send me information on The NAB Radio Show and Worid Media Expo!

£

DON'T MISS THESE NAR RADIO SHOW

® A\ the NAB Radio

Ben Colien aod Jern

Luneheon

Cream share thes bﬁ

ﬂ scerets 1o success and Naney
Widmaimn. President of CBS Radio.
receives the National Radio Awar

® - Oppartnnity 95 the Complele Radio Job
Fair” provide

Greenfield of Ben & Jeiry's lee

nranagers and ownes with an
pporiunity 1o meet qualilied individuals

and meet Commissioners James
Queltu and Susan Ness. along
with ather high levei FCC stafl.

3 as they take

partin a vanety
8 Celebrate evervthing that makes radio great loday at the NAB MARCON]
Radio Awards Dinner & Show. Entertainment provided by Premiere Radio

Network:

entertaining demonstrations, how intavations like data broadeasimg

seeking careers in radio.

& Join FCC Chairman
Reed Huwdt at the
Friday iorming FCC
Chairman’s Breakfast

of regulatory
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#Radio: Profiting From Technology in the "90s™
In an exciting FREE session for all World Media Expo and
NAB Radio Show attendees. Dr John 0. Abel. NAB's Execu-

tive Vice President of Operations. will show you, through

the lnlemet. the World Wide Wel). digital compression and other exciting
opportunities made possible by digital technologies can impact your
business and your bottom line.

FAX THIS COMPLETED FORM TO: (202) 429-5343 R&F

Name B Tille You can atso receive information from
Apary — Call Letters. £ ' Fax-on-Demand-—dgiat (301) 216- 1847 from the torich-tone handset of your fax machine |
N - __ and foilow voice instructions
T
World Wide Web—http //www nab.org
— State ) Country
To speak with an NAB staff member call (800) 342-2460 or (202) 775-4970
Fhora - T
g " To learn more about exhibiting at Wortd Media Expo, cail (202) 775-4988
Mal Adgress EMail Service

wwwwLamericanradiohistorv.com

MUSIC DATEBOOK

1969/Blind Faith’s soe LP is released.

1990/Billy Joel headlines the first con-
cert held at Yankee Stadium.

1994/George Michael loses his bid to
void his $12 million dealwith Sony
Music.

Bom: Kris Kristofferson 1936, Peter
Asher 1944, Todd Rundgren 1948

FRIDAY, JUNE 23

1846/Anton Sax is given a patent on
his invention, the saxophone.

SATURDAY, JUNE 24

1967/The Jefferson Airplane releases
“White Rabbit” and Procol Harum
releases “"Whiter Shade Of Pale.”

Born: Mick Fleetwood 1942, Jeft
Beck 1944, Brice Johnston
(Beach Boys) 1944

SUNDAY, JUNE 25

1967/The Beatles record “All You Need
Is Love" during a live TV broad-
cast in London. Members of the
chorus inciude Eric Clapton, Gra-
ham Nash, Mick Jagger, Keith
Moon, and Keith Richards.

1984/Patti Scialfa joins Bruce Spring-
steen’s E Street Band four days
before the “Born InThe U.S.A."
tour begins.

Continued from Page 10

MONDAY, JUNE 19

1976/Wild Cherry releases “Play
That Funky Music.”

1980/Donna Summer becomes the
first artist to sign with Gef-
fen Records.

1989/“Batman” — featuring music
from Prince and Danny Eli-
man — premieres.

Born: Ann Wilson (Heart) 1951,
Paula Abdul 1962

TUESDAY, JUNE 20

1972/TheTallahatchie Bridge, made fa-
mous in Bobbie Gentry's “Ode
To Billie Joe,” collapses.
1980/“The Biues Brothers” movie —
featuring cameos by James
Brown, Cab Calloway, Ray
Charles, Aretha Franklin, John
Lee Hooker, and Booker T. &
The MGs — opens.
Brian Wilson 1942, Anne Mur-
ray 1946, Lionel Richie 1950,
Cyndi Lauper 1953, Michael
Anthony (Van Halen) 1955,
John Taylor (Duran Duran) 1960

WEDNESDAY, JUNE 21

1948/CBS begins production of 33rpm
records.

1975/Guitarist Richie Blackmore
quits Deep Purple. Also ...
Lemmy leaves Hawkwind to
form Motorhead.

1981/Donaid Fagen and Waiter Beck-
eg disband Steely Dan.

1990/Little Richard is awarded a star
on the Hollywood Walk Of Fame.

Born: Ray Davies (Kinks) 1944, Nils
Lofgren (E Street Band) 1951,
Joey Kramer (Aerosmith) 1956

THURSDAY, JUNE 22

1959/Chuck Berry releases “Mem-
phis.”

1963/Stevie Wonder releases his first
hit, “Fingertips, Pt. 2.”

Born:

Bruce Springsteen & The £ Street Band
— no longer girl-shy.

1990/Warren Cuccurullo joins Duran
Duran.

1994/Producer Jimmy “Jimmy Jam”
Harris marries Lisa Padilla.

Born: Carly Simon 1945, Tim Finn
(Crowded House) 1951, George
Michael 1963

— Paul Colbert
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