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INSIDE:

AN INSIDE LOOK AT
AN NAC MUSIC TEST
NAC programmers have begun to
use music testing like never before.
R&R NAC Editor Carol Archer takes
a behind-the-scenes lock at a
MixMaster test in a Top 10 market.
Page 79

STATIONS REACT TO
HERNDON SITUATION

Country PDs and MDs discuss how
Ty Herndon’s recent arrest has

affected airplay, on-air coverage, and

perhaps his future.
Page 44

ROCK RADIO ENTERS
THE WORLD WIDE WEB

KZRR/Albuquerque PD Frank Jaxon

and WZLX/Boston PD Buzz Knight
outline the advantages to
establishing a station site on

the Internet.
Page 65

UNCONVENTIONAL TALK

HITS SMOKIN’ NUMBERS

' By appealing to younger listeners

and emphasizing local concerns,
Talk WKTS/Orlando is pulling down
strong numbers in the younger

male demos.
Page 26

IN THE NEWS ...

* Nancy Stein appointed WB
VP/Promo & Special Projects

* Dick Ferguson elected
NAB Radio Board Chairman

¢ David Manning now VP
Clear Channel/Tampa;
Kevin Malone takes
WMTX VP/GM post

* Dale Connone becomes
Epic VP/Singles Promo

® Tim Burruss named

Hollywood VP/Promo
Page 3

* Doug Sterne becomes
WMVP/Chicago VP/GM

e Carey Davis to Group W
VP/Sales Development;
Greg Janoff takes
WINS/NY GSM post

* Neal Mirsky new
WOFX/Cincy PD

* Doug Abernathy now VP/GM
KONO-AM & FM/San Antonio

* Alex Coronfly named

Geffen AC Promo Dir.
Page 10

THE INDUSTRY’S NEWSPAPER
Deposed Morris Sues WMG

M The $50 million question: Did Fuchs have cause?

By CorEY LEVITAN
R&R STAFF WRITER

Ousted Warner Music Group

| U.S. Chairman Doug Morris

filed a $50 million lawsuit against
his former employer Friday (6/
23), claiming he was fired by
WMG Chairman Michael Fuchs
without cause. Morris met the axe

| last week, two days be-

fore a May 15 letter FF
promised he would be
promoted to President/
CEO of WMG world-
wide, according to the §
suit.

Morris claims his em-
ployment contract —
which had four years re-
maining — specified a
$50 million payment
upon dismissal without

| cause. “When terminating plain-

|

 NEWSSTAND PRICE $6.50

tiff’s employment, defendant did
not even allege that it was for
cause,” read the lawsuit, filed in
New York state court.

Thinking he was about to be
promoted last Wednesday (6/21),
Morris was instead handed a press
release announcing his departure,
then ordered by Fuchs to clean out
his office immediately. The next
day he was reportedly given a lzt-
ter stating that his ouster was for
cause, but the cause was not clear-
ly spelled out.

Evans Becomes
St. VPBlack
Music At RCA

Kevin Ev-
ans has been
named Sr. VP/
Black Music for
RCA Records.

Label Presi-
dent Bob Ja-
mieson com-
mented, “We
are excited
that Kevin has
joined us to
continue
building upon our Black Mu-
sic foundation and revitalize
that repertoire.”

Evans joins Nipper’s Team
from Scotti Bros. Records,
where he served as Black Music
President. He will now over-

EVANS/See Page 18

Evans

Morris

Other Heads Safe

In interviews, Fuchs cited Mor-
ris’s alleged corporate politicking
and divisive management style as
reasons for the unexpected move.
Fuchs — who assumed all of
Morris’s domestic responsibilities
in addition to overseeing the
worldwide division and
chairing operations at
| Time Warner’'s HBO
— told the AP that the
domestic division “was
| not working together
| well” despite its success.
(WMG led U.S. music
sales last year with
21.1% of the market.)

Sources placed the exit
package Morris was of-
fered at $26 million.
Time Warner is said to have re-
cently settled with Fuchs’s prede-
cessor, Bob Morgado, for be-
tween $30-$50 million.

Speculation on the future of
WMG label heads Val Azzoli
(Atlantic), Sylvia Rhone (Elek-
tra), and especially Danny Gold-
berg (Warner Bros.) — all Mor-
ris appointees and close friends —
has been top water cooler discus-
sion for a week. Fuchs has made
it clear that those jobs are safe,

MORRIS/See Page 18

Casey Kasem Celebrates 25

Talk Show Host Convention:
Just A Tempest In A Teapot

M Liddy fury casts shadow over sparse sessions

By RanpALL BLOOMQUIST
R&R NEws/TaLk Eprror

OUSTON — In what has become a familiar turn of events, con-
troversy totally overshadowed substance last week at the sev-
enth annual meeting of the National Association of Radio Talk

Show Hosts (NARTSH).

From the opening reception to the closing dinner, the event was
dominated by the debate over the NARTSH board of directors’s split
decision to bestow its Freedom of Speech Award to Westwood One
talker G. Gordon Liddy. Liddy has drawn heavy criticism for offer-
ing on-air tips for shooting federal agents and using pictures of Presi-

NARTSH/See Page 18

Suleman.

NYSE Takes Stock In Infinity

o commemorate Infinity Broadcasting'’s induc-
tion into the New York Stock Exchange, a 30-

foot-high radio played samples of the group’s
stations at the exchange’s 11 Wall Street entrance. In
addition, the intersecting New Street was named Infin-
ity Way for the day. Pictured in front of the exchange
are Infinity Chairman Gerry Carrus, NYSE Chairman
Dick Grasso, and Infinity President/CEO Mel Kar-
mazin, co-Chairman Mike Weiner, and CFO Farid

Years Of Countdown Magic

wenty-five years

ago this holiday

weekend — July 4,

1970 to be exact — seven Wa-

termark affiliates carried

“American Top 40,” Casey

Kasem'’s first national count-

down. His current Westwood

One shows now boast millions
of listeners worldwide.

In an exclusive R&R inter-
view with the “King Of The
Countdowns” starting on Page
56, Kasem describes how a
magazine in a radio station
trash barre!l helped transform
Kasem from local air person-
ality to nationai celebrity.

Tom Rounds and Ron Ja-
cobs, integral players in those
early days, recount their obser-
vations about Kasem’s story-

st A A A @b o o i oot o L o oa

Kasem

telling abilities and how the
show was born. They also
candidly explain the reality of
what it was like doing syndi-
cated programming 25 years
ago and the obstacles they
surmounted to play the hits
“from Baitimore to Bakersfield
and Battle Creek to Baton
Rouge.”

' See Mike Kinosian’s Column On Pages 56 & 58

Anti-Dereg
Coalition Sets
New Agenda

M Wants 50/50 national
ownership ceiling

By MarYy ANN BARTCN
R&R WASHINGTON BUREAU

The Coalition for Broadcast
Diversity, now with the muscle
of 19 broadcast group owners
behind it, has come out swinging
against the proposed elimination
of local and national ownership
limits. The coalition’s leader,
Greater Media CEO Tom
Milewski, last week unveiled a
legislative proposal that the group
is shopping around to members
of Congress. It includes:

® Capping national ownership
limits (currently 20 AMs and 20
FMs) at 50 AMs and 50 FMs

* Retaining current local limits

DEREGULATION/See Page 18
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%S0 Who Really Cares?
It’s Just A Bumper Sticker, Right?”

Ask the station GM or Owner how much they care about your station’s image. If your sticker supplier is just slapping logos on vinyl,
look for something better. The last thing you need is to be up against a deadline, then get a shipment of stickers with the color a little off, or
a logo out of registration. Every sticker at Communication Graphics is treated like the creative art itis. Each one with eye-catching colors and
designs. Stickers from CG won’t fade, crack or peel either. They’re thicker, and we use better quality inks. Don’t get stuck. Call us first.

ommunication
raphics Inc

Images that last.
1765 North Juniper, Broken Arrow, OK 74012 » (918) 258-6502 ¢ FAX 1-918-251-8223 « 1-800-331-4438
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: Stein Appointed Just Say No-J!
: WB VP/Promo

Nancy Stein
has been upped
| to VP/Promo-
" tion & Special
Projects for
§ Warner Bros.
& Records.
Stein, most
| recently Na-
tional Director/
= Promotion,

joined the label

in 1981 as Lo-

cal Promotion Manager for Cin-
cinnati and Indianapolis.

*“Nancy Stein is one of the most

motivated, dedicated, and innova- When WFLZ/Tampa mormning pranksters M.J. Kelli and B.J. Harris

STEIN/See Page 18 decided to have some fun with another celebrity that uses a *J” in

T T e his initials, little did they expect a bevy of attorneys to rain on their
parade. Well, they did, and the bottom phato shows how the Jacor
CHR responded to O.J. Simpson’s cease & desist request. Jacor's

cﬂﬂﬂﬂﬂe UppEd TO KRFX/Denver is also the target of a Simpson C&D: the Classic
= . Rocker has billboards featuring likenesses of O.J. and Charles -

Eplc VP/S"‘gIes Manson with the headline, “Bad Company.” 16 > Media

— Dale Con- Geffen goes after Eisner!

none has been
promoted to
VP/Singles
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1995 DEALS TO DATE

Stations Traded This Week:

PRLSEREE:

. e Begeommumans
Dollars To Date: ﬂ’,ﬁffg,?g’,’%gfgf) Acquisitions $50 million
This Week’s Action: $62,118,480 e TR
. o - -FM/Kansas City
. (e e ) o WEZL-FM & WXLY-FM/Charleston, SC
Stations Traded This Year: 607 o KALL-AM, KKAT-FM & KODJ-FRY/
(Last Year: 640) Salt Lake City

31

(Last Year: 22)

The entire Apollo chain goes to Regent in
this mega-deal. For more details, see sto-
ry, below right.

Evergreen Headed Back To Equity Well

Evergreen Media has announced plans for a sec-
ondary public offering of 4.62 million shares of its Class
A common stock in an attempt to pay down debt.

Page 6

ABC, Reuters To Expand;
AP Issues Warning
While ABC Radio and Reuters plan their expan-

sion to target “several thousand more” radio stations,
the AP takes a tough stand on unauthorized use of

AP copy.

Page 6

RADIO BUSINESS

FCG Reassesses Minority Preference

By MARY BARTON

R&R WASHINGTON BUREAU

The FCC’s recent proposal to eliminate minority prefer-
ence provisions for its August auction of Personal Communi-
cations Services licenses has some observers wondering whether
the agency might nix other such programs.

The agency is seeking comment |
on its program to offer discounts to |
women and minorities. It’s propos- ‘
ing to temporarily scuttle all race-
and gender-based provisions for the
August 29 auction because bidders
reportedly were worried about legal
challenges. The Commission made
the decision in response to a recent
Supreme Court decree that reduces
the justification for affirmative ac-
tion programs. '
It’s uncertain whether the Com- ‘

\
|

mission might change the various
programs it has adopted over the
years to enhance minority owner-
ship. Those programs include:

* The distress-sale policy, permit-
ting a licensee designated for a re-
vocation or renewal hearing to
transfer the license to a qualified
minority applicant at discounted
or lower-than-fair-market value.

* Granting “qualitative enhance-
ments” to minority applicants com-
peting against other applicants in
comparative hearings.

¢ Allowing multiple ownership
rule exceptions. FCC rules permit
owners to own 20 AM/20 FM sta-
tions and increase the cap to 23 AM/
23 FM stations if the additional three
stations are controlled by minorities
or small businesses.

Rules Review Requested

FCC Chairman Reed Hundt has
asked the agency’s general coun-

i sel, Bill Kennard, to conduct a

review of all the minority prefer-
ence rules the agency now uses.
“The purpose of the review is to en-
sure that we apply [the Supreme
Court decision] fully and neverthe-
less continue to fulfill our commit-
ment to include minorities and wom-
en fully in the communications rev-
olution,” Hundt said in a recent
speech at Howard University.

Hundt has “assured me that the
FCC ... stands ready to defend its mi-
nority ownership and employment
policies,” said Henry Rivera, Chair-
man of the Minority Media and

May 25, 1995

has acquired

WWRX (FM)

from

330 Emery Drive East
Stamford, Connecticut 06902
203 327-2800

RADIO EQUITY PARTNERS

Providence (Westerly), Rhode Island

WESTERLY BROADCASTING COMPANY

The undersigned initiated the above, assisted in the negotiations
and acted as the exclusive broker for the transaction.

Richard A. Foreman Associates
Media Brokerage & Consulting

Telecommunications Council,
which promotes minority interests
before the Commission. Rivera
noted that “all of the FCC’s broad-
casting ... minority ownership and
EEO programs serve the highly
compelling governmental interests
of fostering diversity, remedying
past discrimination, and promoting
competition in industries essential
to democracy, commerce, culture,
and defense.”

He said the agency’s minority
preference programs “impose few
constraints on opportunities for non-
| minorities, are narrowly tailored,
and are highly cost-effective. They
can, must, and shall survive.”

Some broadcasters have com-
plained that the FCC’s EEO report-
ing requirements are unfair. In a re-
cent FCC budget hearing before the
House Commerce Telecommunica-
tions Subcommittee, Rep. Jack
Fields (R-TX) said Texas broadcast-
ers have told him the Commission
is issuing fines to.*“punish the indus-
try for not complying.”

Hundt told the panel the agency
is “in the process now of simplify-
ing [the EEO reporting requirement]
for small broadcasters.”

MID-MARKET MONSTER

Regent Acquires Apollo
$50 Million Deal

rry Jacobs's dream of building a top-ranked medium-
market radio group moved closer to realization this week

when his Regent Communications inked a $50 miflion
deal to acquire the seven Apollo Partners stations.

in.

“The Apollo stations fit Re-
gent's strategic plan almost per-
fectly,” said Jacobs. “Our goal is
to build a significant and profit-
able radio company in medium-
sized markets. With this acquisi-
tion, Regent's markets will range
in size from No. 27 [Kansas City}
to No. 82 [Charleston] and in- |
clude two of the country’s fast- |
est-growing markets, Las Vegas
and Sait Lake City.”

The properties Regent is acquir-
ing from Apollo are: KALL-AM,
KKAT-FM & KODJ-FM/Sait Lake
City, KMXV-FM & KUDL-FM/Kan-
sas City, and WEZL-FM & WXLY-
FM/Charleston, SC. Because the
Charleston stations are poised to
begin the FCC license renewal pro-
cess, the deal has been split into
two parts. Regent wil first acquire
the Salt Lake City and Kansas City
outléts and close on the Charles-
ton combo later in the year.

$65 Million Credit Line

Regent, based in Govington,
KY, has obtained a $65 million se-
nior credit line from the Bank of
Montreal that will be used to help
pay for the acquisition. Apollo
President Bill Stakelin will join
Regent as an equity holder with
the title Exec. VP/COO.

Jacobs told R&R: “Bill's got a tre-
mendous background in radio, and
we intend to use his knowledge and
experience as we continue to grow.
We don't intend to stop here.”

Regent already owns nine
stations, including WRES-AM,
WFIA-AM, WDJX-FM & WHKW-
FM/Loulisville, KFMS-AM & FM
& KSNE-FM/Las Vegas, and
WLQT-FM & WDOL-FM/Day-
ton. The group also has joint
sales agreements with WQLL-
FM/Louisvllle and KEYV/Las
Vegas.

= & 4
WHAT'S RADIO ALL ABOUT? — That's the question KRG Dimensions, Katz Radio Group’s strategic sales and
marketing division, hoped to answer when they gave media planners from D'Arcy Masuis Benton & Bowiles a tour of
client station WPLJ/NY. The idea was to enable media planners and buyers to see what the station was all about, and
how it could fit into their next media buy. Taking a break to pose with WPLJ PD/moming show host Scott Shannon
(fourth from left) are (I-r) D'’Arcy’s Katz Hogan, Brian Goodman, Bette Kestin, D'Arcy’s Christine Bacon, and Michael
Knopf, KRG's Keri Larsen, D’Arcy’s Sarah Herrlinger, WPLJ NSM Steve Bomeman, and KRG’s Melissa Goidel.
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You’ve Been To War College
Now It’s Time For Grad School

Build And Manage Your Brand The Fortune 500 Way

r I Yoday, your job is tougher than ever.
You have a fixed set of resources

(usually smaller), a number to hit (always
higher), and no time to waste. In this
environment, your management tools
have to be the best.

Fortune 500 Management

Branding. The world's most successful
companies live by it. Wall Street rewards it.
Madison Avenue exists because of it.
Consumers respond 1o it.

Open a business magazine, an adver-
tising journal, or a media trade. What are
top media managers talking about? Their
brands. Why? Because television, print,
and innovative radio managers now realize
that their consumer products are governed
by the same laws that make every other
consumer product a success or a failure.

Branding: The Next Level

The things you learned in war college
worked in the 80's because the industry
was different back then.

But today, there's simply no easy way
to solve the challenges created by audi-
ence fragmentation and tighter budgets.

Everybody is now fighting for 25-54
numbers and there's no place to run when
things get tough.

You have to take what you've got and
make it better. Every dollar that you put
into the station has to increase cash flow
today. That's where branding fits in.

Branding was developed by Fortune
500™ marketers who get paid to build
profits. They use specific research tools
and management techniques to make their
products stand out on crowded shelves, to
earn customer loyalty, and to maximize

profitability. Just ask them; Branding is
simply the best way to compete. Period.

Stratford: The Branding Authority

Stratford is radio's exclusive source
for branding know-how. That's why the
NAB asked us to write The Franchise, the
definitive book on radio branding.

Stratford uses the branding discipline
to help clients solve their problems and hit
their numbers. They use our strategic
research, music testing, focus groups, and
branding techniques to learn more about
their position and their customers than
they ever have before.

Branding is a step-by-step process for
competing more effectively today and in
the future. It's time for your team to
graduate to branding. To learn how, call
John Dickey at 404-688-1166.

STRATFORD RESEARCH

The Branding Authority
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RADIO BUSINESS

E vergreen Media (NASDAQ: EVGM) is head-
ed back to the equity well. The Irving, TX-
based radio group this week announced plans for
a secondary public offering of 4.62 million shares
of its Class A common stock.

The company plans to use the money to pay down debt.
The offering is being underwritten by a syndicate led by
Alex. Brown & Sons and includes CS First Boston;
Donaldson, Lufkin & Jenrette; UBS Securities; and
Wertheim Schroder.

Evergreen, the country’s second-largest pure radio
group (after Infinity Broadcasting), owns 22 radio sta-

Evergreen Media Plans Secondary Public Offering

tions, including KKBT/Los Angeles and five radio sta-
tions in Chicago. The company went public in May 1993.
Evergreen closed at 25-3/4 on Tuesday (6/27).

ABC Radio, Reuters Expand
Coverage; AP Issues Warning

BC Radio and Reuters have a new, five-
year agreement to expand ABC NewsWire,
the 24-hour news service, and plan to target “sev-
eral thousand more” radio stations in need of a

wire service. And starting July 3, Reuters will com-
bine coverage from States News Service, which

provides state-specific news from Washington.

“We believe the alliance of ABC, Reuters, and States News
Service makes ABC NewsWire the best value radio stations
across the country can buy,” Reuters America Inc. Exec. VP/
Editor Paul Eedle said in a statement.

Meanwhile, last week the Associated Press issued a
stern warning to member stations, reiterating its policies
about unauthorized use of AP copy. The news service re-
cently forced a news wire competitor to stop using AP-based
news stories it was buying from a stringer who worked at an
AP-member station. “if [other news wires] rewrite other peo-
ple’s news, they’d better not use AP” said AP Broadcast
Division VP Jim Williams.

TRANSACTIONS

Regent Communications Pays

$50 Million For Three Duopolies

1 Ragan Henry’s Atlantic-Allur Inc. picks up Atiantic City FM for $2.7 million

Regent Communications
Acquisitions

PRICE: $50 miilion

TERMS: Duopoly deal; asset sale for
$45 million cash and a three-year, $5
million promissory note at the prime
rate of interest plus 1%

BUYER: Regent Communications,
headed by President/CEO Terry Ja-
cobs. It owns nine other stations.
Phone: (606) 292-0030

SELLER: Apollo Radio Holdings
Company Inc., owned by William
Stakelin, Terry Elks, and Ken Gor-
man. Stakelin will become an equity
holder in Regent Communications and
will be involved in the new enterprise
in the role of Exec. VP/COO. Phone:
(212) 750-4530

BROKER: Paul Leonard of Star Me-
dia Group

KMXV-FM & KUDL-FM/

Kansas City
FREQUENCY: 93.3 MHz; 98.1 MHz

at 994 feet

| FORMAT: CHR; AC

WEZL-FM & WXLY-FM/
Charleston, SC

FREQUENCY: 103.5 MHz; 102.5 MHz
POWER:100kw at 659 feet; 100kw at
551 feet

FORMAT: Country; Gold

KALL-AM, KKAT-FM &

KODJ-FM/Salt Lake City
FREQUENCY: 910 kHz; 101.9 MHz;
94.1 MHz

POWER: 5kw day/1kw night; 27 Skw
at 3750 feet; 40kw at 3060 feet
FORMAT: News/Talk; Country; Gold

WXFL-FM/Florence

| (Muscle Shoals)

PRICE: $565,850

TERMS: Duopoly deal; asset sale for
$300,000 cash and a $265,850 prom-
issory note

, ‘ POWER: 100kw at 1056 feet; 100kw |

BUYER: Big River Broadcasting

! Corp., owned by S. Knox Phillips and

Jerry Phillips. They own WSBM-AM
& WQLT-FM/Florence and one other
station. Phone: (205) 764-8121
SELLER: Benny Carle Broadcast-
ing Inc., headed by President Benny
Carle. It owns WBCF-AM/Florence.
Phone: (205) 764-8170
FREQUENCY: 96.1 MHz

POWER: 2450 kHz at 518 feet
FORMAT: AC

KWDA (FM CP)/White Hall
PRICE: No cash consideration
TERMS: Asset sale

BUYER: Kenneth Ramsey of Nicho-
lasville, KY, acquiring a 100% stock
interest in Bayou Broadcasting Inc.

Ramsey is buying one other station’

and has an 80% stock interest in three
other stations. Phone: (606) 885-5500
SELLER: Eva McGee of Pine Bluff,
AR, selling her 100% stock interest in
Bayou Broadcasting Inc. Phone: (501)
535-5237

TRANSACTIONS AT A GLANCE

& WPTR-AM/Albany $700,000

TX $225,000

® WXFL-FM/Florence (Muscle Shoals), AL $565,850

® KWDA (FM CPYWhite Hall, AR No cash consideration

® KAXT-FM & KXDC-FM/Carmel, CA $2.5 million

® KHTN-FM/Los Banos (Merced-Modesto), CA $509,530

® WHNR-AM/Cypress Gardens (Lakeland), FL $250,000

® WAYV-FM/Atlantic City, NJ $2.7 million

® WQNJ-FM/Ocean Acres, NJ $1.1 million

® KIOT-FM/Los Lunas (Albuquerque-Santa Fe}), NM $1.6 million

& WWOF-AM/Camp Lejeune, NC $38,000

® KTCY-FM/Denison, TX $650,000

® KRJH-AM & KYOC-FM/Hallettsville-Yoakum, TX $290,000
® KAHT (FM CP)/lIdalou, TX No cash consideration

¢ KWBC-AM & KMBV-FM/Navasota (Bryan-College Station),

® KYQX-FM/Weatherford, TX $58,200 (approximate)
¢ KKRT-AM & KKRV-FM/Wenatchee, WA $250,000
¢ WMIR-AM/Lake Geneva, WI $120,000

& WGLB-AM & FM/Port Washington, W1 $311,900
® WGLB-FM/Port Washington $250,000

FREQUENCY: 104.5 MHz
POWER: 25kw at 328 feet

KAXT-FM & KXDC-FM/
Carmel

PRICE: $2.5 million

TERMS: Duopoly deal; asset sale for
cash

BUYER: Elettra Broadcasting Inc.,
headed by CEO Stephen Weich of
Seattle and President/COO Kenneth
Dennis of Larkspur, CA. It is buying
KPIG-FM/Freedom, CA. Phone: (206)
623-1635

SELLER: Radio Income Partners,
headed by general partner Greg Wein-
stein. Phone: (408) 757-2977
FREQUENCY: 101.7 MHz; 93.5 MHz
POWER: 800kw at 591 feet; 110kw at
2260 feet

FORMAT: CHR; Variety

BROKER: Kalil & Co.

KHTN-FM/Los Banos

(Merced-Modesto)

PRICE: $509,530

TERMS: Duopoly deal; asset sale for
cash

Continued on Page 8

High Definition Audio...EQ

ifm D‘efmitkm Audio,

Quite possibly the most perfect sound you'll ever hear.
The EQ3 by NTI from the broadcast pros at Harris Allied.
Once you expeti ‘j’ ce EQ3 ngh Definition Aud|o, you'll
never use any other sound enhancement system ‘We're
-that conﬁdent about NTI s EQ3 the World s ﬁrst air band
‘equalizer.

Phone: 800-622-0022
Fax 317-966-0623
Southern CA 800-690-2828

HARRIS
ALLIED —x

T aTericanradiohistory . com.
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"The EQ3 lets me create a sound field
that easily matches, and even exceeds
all expectations. | can't live without
the EQ3, and | bring it to every session
or production.”
- Bob Whyiley, audio director,
The Tonight Show with Jay Leno

©1994 Harris Corp.
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"We build cume

and listener
loyalty with
Broadcast
Marketing
Group’

Wayne Walker

Vice President and

General Manager
Variety 104.7 KVRY-FM
Phoenix, AZ

"The Broadcast Marketing Group
enables KVRY to use TV effectively to
execute a specific strategy, whether it's
building loyalty within our own cume, or
targeting our competitors’ cume. With
Broadcast Marketing Group we don't get
a cost-per-point-buy. They don't use a
cookie-cutter system.

"Broadcast Marketing Group will cus-
tomize a program that will meet your TV
needs, whatever they are’’

Want to convert more of the right potential
listeners to your station? Call today to learn

how Power Points can boost your ratings l_>

BBROADCAST
MARKETENG
GRoup

POWER MEDIA PLACEMENT

Penntower ¢ 3100 Broadway ¢ Suite 318
Kansas City, Missouri 64111

Phone (816) 753-3277

Fax (816) 561-0800
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RADIO BUSINESS

NAB Applauds Lawmakers On
Performance Rights

AB President/CEO Eddie Fritts commend-

ed a House Judiciary panel last week for craft-
ing legislation that exempts broadcasters from li-
ability to pay performance royalties.

The proposed legislation, the “Digital Performance Right in
Sound Recordings Act of 1995,” would require subscription
audio services to pay record companies and performers.

Quoting a record executive, Fritts told the Intellectual Prop-
erty Subcommittee that “without airplay, we'd all be in the door-
to-door aluminum siding business.”

Fritts described broadcasting's relationship with the record-

Legislation

ing industy as one that is mutually beneficial. “In exchange
for use of their products, the recording industry has received
untold, invaluable promotion which has helped sell literally
billions of records.”

Fritts also pointed out that unlike cable TV and satellite
services, broadcast services are free to all, licensed to serve
their local communities, provide news, sports, and weather,
and meet other public interest obligations.

The House subcommittee was expected to hold another
hearing Wednesday (6/28). The Senate last week postponed
a vote on a similar bill and tentatively rescheduled it for Thurs-
day (6/29).

cast System (EBS).

at (202) 418-1220.

EAS Signal Shortens To 8-25
Seconds Starting July 1
tations should have their EmergencyAlert Sys-
tem (EAS) equipment upgraded to transmit a
shortened, two-tone signal between eight to 25

seconds beginning Saturday (7/1).

This new requirement for the weekly broadcast of the EAS
signal was part of a decision made last November by the FCC
in an effort to upgrade the industry’s old Emergency Broad-

FCC EAS Engineer David Sturdivant says stations should
consult with their engineers and equipment manufacturers.
He added that some companies are offering kits to shorten
the tone. For more information, contact the FCC EAS Office

TRANSACTIONS

Continued from Page 6

BUYER: Buckley Communications
Inc., owned by Richard Buckley Jr.,
Stanley Warwick, and Martha Fah-
noe. Buckley has an interest in KUBB-
FM/Mariposa, CA; owns one station;
and has other interests in nine stations.
Phone: (203) 661-4307

SELLER: Exelor Communications
Inc., headed by President James
Wilkinson. Phone: (209) 383-7900
FREQUENCY: 104.7 MHz

POWER: 50kw at 500 feet

FORMAT: CHR

WHNR-AM/Cypress

Gardens (Lakeland)

PRICE: $250,000

TERMS: Asset sale for $5000 cash
and a 10-year, $245,000 promissory
note at 11% interest

BUYER: GB Enterprises Communi-
cations Corp., owned by Frankie
Grover and Doree Brown-Grover of
Lakeland, FL. Phone: (813) 687-4000
SELLER: Florida Community Radio
Inc., headed by President George
Allen. Phone: (515) 295-5857
FREQUENCY: 1360 kHz

POWER: 5kw day/2.5kw night
FORMAT: News/Talk

WAYV-FM/Atlantic City
PRICE: $2.7 million

TERMS: Asset sale for cash

BUYER: Atlantic-Allur Inc., headed
by Chairman Ragan Henry. Henry is
Chairman of U.S. Radio, which owns
16 stations. Phone: (215) 563-2910
SELLER: Atlantic City Broadcasting
Corp., headed by Frank Osborn. Os-
bom is also President of Osborn Com-
munications Corp., which owns 14
radio stations and one TV station.
Phone: (203) 629-0905
FREQUENCY: 95.1 MHz

COUNTRY-LIFESTYLE

POWER: 50kw at 331 feet
FORMAT: AC

WQNJ-FM/Ocean Acres
PRICE: $1.1 million

TERMS: Asset sale for cash
BUYER: New Wave Communica-
tions L.P., headed by President Jon
Ferrari and Exec. VP Charlie Cohn.
It owns five stations and is buying two
others. Phone: (915) 544-7600

| SELLER: Seaira Inc., headed by

President Pasquole Tominaro (aka
Pat Parson). Phone: (609) 597-6700
FREQUENCY: 98.5 MHz

POWER: 6kw at 328 feet

FORMAT: AC

BROKER: Blackburn & Company
Inc.

KIOT-FM/Los Lunas

(Albuquerque-Santa Fe)
PRICE: $1.6 million

TERMS: Asset sale

BUYER: Simmons Family Inc.,
headed by President Craig Hanson.
It owns five other stations. Phone:
(801) 524-2600

SELLER: Wizard Broadcasting Inc.,
headed by President Elliott McDow-
ell. Phone: (505) 983-1111
FREQUENCY: 102.5 MHz

POWER: 17kw at 4159 feet
FORMAT: Alternative

BROKER: Norman Fischer of Fis-
cher & Associates represented the
seller and Greg Merrill of Media Ser-
vices Inc. represented the buyer.

WPTR-AM/Albany

PRICE: $700,000

TERMS: Asset sale

BUYER: Crawford Broadcasting
Company, headed by President Don-
ald Crawford. It owns 15 other sta-
tions. Phone: (716) 883-3010
SELLER: Albany Broadcasting
Company Inc., headed by President
John Kelley. It owns WROW-AM &
WYJB-FM/Albany and one other sta-
tion. Phone: (518) 456-1144

FREE!

FREQUENCY: 1540 kHz

POWER: 50kw

FORMAT: Sports/Talk

BROKER: Blackburn & Company Inc.

WWOF-AM/Camp Lejeune
PRICE: $38,000

TERMS: Asset sale for $10,000 cash
and a five-year, $28,000 promissory
note at 8% interest

BUYER: CTC Media Group Inc.
Phone: (301) 924-2800

SELLER: Word of Faith of Jackson-
ville Inc. Phone: (910) 347-4114
FREQUENCY: 1580 kHz

POWER: 1kw daytimer

FORMAT: Religious

KTCY-FM/Denison

PRICE: $650,000

TERMS: Asset sale for cash

BUYER: New World Broadcasters
Corp., owned by Antonio Rodriguez
of Dallas. He has an interestin two oth-
er stations. Phone: (214) 528-1600
SELLER: Davis Family Trust, repre-
sented by trustee Charles Davis.
Phone: (817) 382-8283
FREQUENCY: 104.9 MHz

POWER: 17.6kw at 384 feet
FORMAT: This station is dark.

KRJH-AM & KYOC-F\W/

Hallettsville-Yoakum

PRICE: $230,000

TERMS: Asset sale for cash

BUYER: Hill Country Radio Partners
L.P., owned by Geoffrey Dunbar of
Dallas. Phone: (214) 821-2209
SELLER: Tom Donnelly of Halletts-
ville. Phone: (512) 798-4333
FREQUENCY: 1520 kHz; 92.5 MHz
POWER: 250-watt daytimer; 3kw at
300 feet

FORMAT: Country; Country

KAHT (FM CP)dalou
PRICE: No cash consideration
TERMS: Stock sale

Station Magazines

Completely Customized & Localized

No Boilerplate * No Syndication
ALL FORMATS AVAILABLE!

(407) 743-0548

FAX (407) 743-7842
CusTOoM PUBLISHING & MARKETING GROUP, INC.
POB 1150 ¢ JUPITER, FL » 33468-1150

Call Now For Free Samples!

All logos, trademarks, characters and/or artwork represented are protected by various copyrights.
Data Base Marketing * Superlists * » Direct Mail » Cassette Mailers ¢ Posters.» Mascots ¢ Cards ¢ Graphic Design Services

GROUP
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BUYER: Kenneth Ramsey, acquiring
a 100% stock interest in Triumph
Communications. Ramsey is buying
one other station and has an 80% stock
interest in three other stations. Phone:
(606) 885-5500

SELLER: Janice Brownlow of Lub-
bock, TX, selling her 100% stock in-
terest in Triumph Communications.

| Phone: (806) 793-1784

FREQUENCY: 105.7 MHz
POWER: 6kw at 328 feet

KWBC-AM & KMBV-FM/
Navasota (Bryan-

Coliege Station)

PRICE: $225,000

TERMS: Asset sale for cash

BUYER: Nicol Broadcasting Ltd.,
owned by Tom Nicol. He owns one
other station. Phone: (409) 544-9350
SELLER: McMullen Broadcasting
Company Inc., headed by President
Ulman McMullen.

FREQUENCY: 1550 kHz; 92.5 MHz
POWER: 250-watt daytimer; 6kw at
262 feet

FORMAT: Gold; Gold

BROKER: Whitley Media

KYQX-FM/Weatherford
PRICE: $58,200 (approximate)
TERMS: Asset sale for cancellation of
debt

BUYER: Sister Sherry Lynn Foun-
dation Inc., a non-profit organization
owned by Sherry and Kenny Austin
and Joe Willis. Kenny Austin has an
interest in three other stations. Phone:
(405) 658-9292

SELLER: Springtown Education-
al Broadcasting Foundation. it
owns one other station. Phone:
(817) 220-6877

FREQUENCY: 89.5 MHz

POWER: 368 watts at 205 feet

KKRT-AM & KKRV-FM/

Wenatchee
PRICE: $250,000
TERMS: Asset sale for payment of

16 to 20 then 24

pages on our

Spring issue. We

liquidated all

costs and showed

a profit.” i
— Raleigh Neal |
and Mike Allen,

WJCi S(;uargnah_._

| outstanding promissory notes

| BUYER: Pioneer Broadcasting
Company Inc., headed by President/
CEO Elizabeth Williams. It owns five
other stations. Phone: (206) 628-3121
SELLER: Infinity Systems Inc., head-

| ed by President Douglas Shirk.

Phone: (509) 884-2608

FREQUENCY: 560 kHz

POWER: 5kw

FORMAT: AC

|

WMIR-AM/Lake Geneva
PRICE: $120,000

| TERMS: Asset sale for cash
BUYER: WALT-WEST Wisconsin
Inc., owned by Edward Piszczek of
Inverness, IL. Phone: (414) 544-6800
SELLER: Southern Wisconsin Com-
pany Inc., headed by PresidentJohn
Monroe Jr. Phone: (414) 248-1550
FREQUENCY: 1550 kHz

POWER: 1kw daytimer

FORMAT: News/Talk

WGLB-AM & FM/Port

Washington

PRICE: $311,900

| TERMS: Asset sale for cash

BUYER: Joel Kinlow of Oak Creek,
WI. He owns one TV station. Phone:
(414) 764-4953

SELLER: Wisconsin Great Lakes
Broadcasting, represented by re-
ceiver Douglas Mann. Phone: (414)
276-5355

FREQUENCY: 1560 kHz; 100.1 MHz
POWER: 250-watt daytimer; 3kw at
180 feet

FORMAT: B/EZ; B/EZ

WGLB-FM/Port Washington
PRICE: $250,000

TERMS: Asset sale

BUYER: Ryan arnd Ann Marie Salz-
er of Greendale, WI. Phone: (414)
421-2782

SELLER: Joel Kinlow (see preceding
deal).

FREQUENCY: 100.1 MHz

POWER: 3kw at 180 feet

FORMAT: B/EZ
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If you own a radio station, work for one or do business with the radio industry...

You should be concerned about proposed
Congressional legislation which may
profoundly affect your job and your future.

Bills HR 1555 and S 652 would remove all limits on station ownership nationwide and in every local market!
Proponents of this legislation-- including the NAB-- claim this will foster competition, but they're dead wrong.

Competition ultimately will be reduced in every market. Station owners with the deepest pockets will buy out com-
petitors one by one. All the radio stations in a market could wind up in the hands of a few powerful operators. In fact,
this legislation could even make it possible for a single owner to own every station in a market.

The innovation and creativity which is born of competition will be stifled. Staffs will be consolidated, jobs will be cut
and budgets for technical improvement, promotion and community service will be slashed.

Caretul, reasoned change to keep the radio industry healthy in an evolving economy — such as the recent duopoly rules —
are welcome. Not so the draconian destruction of the vigorous competitive structure which has made our industry so
strong for so long.

Careful, reasoned change would include raising national ownership limits to 50 AMs and 50FMs, but only if today’s
single market ownership limits are maintained! This would allow for the continuing healthy growth of the larger radio
groups and their ability to bring new capital into the industry, while maintaining constructive, productive local mar-
ket competition.

If youre concerned, as we are, about the future health of local radio... if you're concerned — as you should be — about
your future in radio... if you're concerned about the ultimate destruction of one of this nation’s most community-
directed, vigorously competitive major industries, you must act now.

CALL YOUR LOCAL REPRESENTATIVES AND FOLLOW UP WITH A LETTER.
TELL THEM YOU WANT TO SEE HR 1555 AND S 652 CHANGED TO ...

* Maintain current local market ownership limits;

* Raise the ceiling on national ownership to no more than 50 AMs and 50 FMs;
(We've gone from 7/7 to 12/12 to 20/20)

* Direct the FCC to review periodically ownership limitations and competitive
health in radio in light of technological advancement and emerging media and
report recommendations to Congress every three years.

THE COALITION FOR BROADCAST DIVERSITY
P.O. BOX 1059 - TWO KENNEDY BOULEVARD
EAST BRUNSWICK, NEW JERSEY 08816
TEL: 908-247-6161 * FAX: 908-247-4956
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Stern Named VP/GM
0f WMVP/Chicago

Doug Sterne has been named VP/
GM of Evergreen Media’s all-
Sports WMVP/Chicago, effective
August 1. Sterne takes the WMVP
reins from Evergreen/Chicago Pres-
ident Larry Wert, who will contin-
ue as GM of WLUP-FM/Chicago.
Sterne is currently Director/Sales at
KNBR-AM & KFOG-FM/San
Francisco.

“With the rapid growth of our |

company — and specifically WMVP
Sports Radio 1000 — we needed to
augment our management team.”
said Wert. “Doug is uniquely quali-
fied to join us and help guide WM VP
to the next level.”

Sterne told R&R, “Chicago de-
serves the best sports radio in Amer-
ica because it has the best sports fans
in America. I have been handed a
fabulous opportunity with the finest
facilities and the greatest staff in the
business. Now it’s time to execute.”

Sterne joined KNBR in 1987 as
NSM. He has also worked as Sta-
tion Manager at KKIS-AM & FM/
Concord, CA and as an AE at
KCRA-TV/Sacramento.

Group W Promotes
Davis, Janoff To
New Sales Posts

All-News
|WINS-AM/
New York GSM
Carey Davis has
been promoted
| to VP/Sales De-
velopment for
parent Group
W. Concurrently,
Greg Janoff —
Sales Manager at
Group W News/
Talk WBZ-AM/
Boston — has assumed Davis’s
former post.

GroupW Exec. VP John Wauga-
man commented, “We've felt the
national sales growth issue demand-
ed the attention of one of our best
sales professionals. Carey is a sea-
soned pro with a terrific track
record.”

WINS GM Scott Herman add-
ed, “This is a win-win move for
WINS and Group W. It’s an oppor-
tunity for us to bring Carey’s superb
skills into the national arena. At the
same time, Greg is one of the most
talented sales professionals in our or-
ganization.”

Davis joined Group W in 1986 as
KYW-AM/Philadelphia’s Sales

-~

Davis

GROUP W/See Page 19 |

FEATURING:

Host:
Stan Freberg

g

When KIIS-FM/Los Angeles staged “KIIS & Unite liI” to benefit the Pediat-
ricAIDS Foundation, Madonna took the stage to urge the crowd to practice
safe sex. Gathered backstage are (I-r) WB's Chris Crist, KIIS-FM's Vic
“The Brick” Jacobs, Madonna, KiIS-FM PD Steve Perun and MD Tracy

Austin, and Maverick VP/Promotion Terry Anzaldo.

Mirsky Now PD Of WOFX/Cincinnati

Former WZTA/Miami
PD Neal Mirsky has been
named PD of Classic Rock
WOFX/Cincinnati.

President/GM  Carey
Merz noted, “Neal’s a vet-
eran of Rock radio wars, and
we know he’ll help us get a
win in Cincinnati.”

Mirsky said, “With it
looking like the World Series
might be in Cincinnati this
year, how could I refuse? 'm
truly excited about working with
Carey Merz, Radio Group President
Paul Fiddick, and the entire Heri-
tage Media group. Although this is

my first foray into the Mid-
west, they’ve already made
me feel like a member of the
family.”
- In addition to program-
-| ming WZTA, Mirsky has
also held PD positions at
WDIZ/Orlando (twice),
WHTQ/Orlando, WPLR/
New Haven, WCKO/Mi-
ami, WSHE/Miami, and
WQXM/Tampa. He was
also VP/Programming at
DIR Broadcasting, Coordinating
Producer at MTY, and Director/Cre-
ative Development for E! Entertain-
ment television.

Abernethy VP/GM Of KONO/San Antonio

WDSY-AM & FM & WXRB-FM/Pittsburgh Director/Sales Doug Ab-
ernethy has been named VP/GM of October Communications Gold si-
mulcast KONO-AM & FM/San Antonio.

Abernethy will begin his new duties July 25. Before joining the Pittsburgh
trombo, the eight-year radio veteran was LSM at WHFS/Washington and
has previously been an AE for WFLA-AM & WFLZ-FM/Tampa and An-

The Shadow, The Lone Ranger, Suspense, Our Miss
Brooks, Fibber McGee & Molly, Fred Allen, Lights
Qut!, The Great Gildersleeve, Lum 'N' Abner, The Life
0f Riley, Sherlock Holmes, The Dean Martin and
Jerry Lewis Show, Sergeant Preston of the Yukon...

AND HUNDREDS MORE!

CONTACT DAVID WEST at DBA 1-201-385-6566

DBA RESERVES THE RIGHT OF FINAL SELECTION OF AFFILATES. MAY NOT BE AVAILABLE IN SOME MARKETS.

heuser Busch.

Coronfly To Geffen AC Promo Director

Geffen/DGC Records
has promoted Alex Coron-
fly to AC Promotion Direc-
tor. He replaces Gabrielle
Skolnek, who now handies |
Northwest Field Promotion. |

Coronfly’s new duties will
include AC, Hot AC, NAC, |&
and Jazz promotion. He’ll i
report to Bob Catania, a
member of the national pro-
motion team in New York.

“I'mreally proud of Alex’s

]

accomplishments,” said
Geffen/DGC GM Bill Ben-
nett. “His commitment to

music translates into our
| commitment to breaking
bands.”

Coronfly began his music
career as MD for the Bay
Area-based broadcast video
program “California Music
Channel.” He joined Geffen
in 1993 as an assistant in the
CHR department.

8
oy

& e
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Carelli Becomes Cox/Tampa Sales Director

ormer KCBQ/San Diego VP/GM Dan Carelliis set to join Cox News/
F70s Gold/AC trombo WSUN-AM, WCOF-FM & WWRM-FM/Tampa
as Director/Sales on July 10. The assignment also will include over-
seeing sales for Cox LMA partner/Harmon Communications Sports out-
let WENS-AM.

WSUN, WCOF & WWRM VP/GM Todd Leiser said, “With the exten-
sive capabilities of our three stations — and the many opportunities our
new alliance with WFNS will deliver — we need someone with a well-
rounded understanding of Tampa Bay's complexities. Dan’s abilities will
greatly strengthen our Tampa Bay development.”

Prior to joining KCBQ, Carelli spent seven years as GSM at WRBQ/
Tampa.

Arista Taps Ricks As Rap Promo Dir.

ason Ricks has been named Director/Rap Pro-
motions at Arista Records. He most recently was
Noo Trybe/Virgin Records’ Director/Promotion
& Marketing. {
Based in Arista’s New York office, Ricks will report
to VP/Urban Promotions David Linton. Ricks's other
experience includes stints as Director/Street Market-
ing & Promotions at Capitol Records and Director/Pro- |
motions at Loud/RCA Records. '

Ricks

Nichols Moves From CRB To Film House VP/Mktg.

ountry Radio Broadcasters Exec. Director Dave Nichols is slat-

ed to return to Film House Inc. as VP/Marketing Monday (7/3).

He'll work directly with many of Film House's major-market cli-
ents, as he previously did when he served as Marketing Director from
1988 to 1993.

“Dave was one of the most productive marketing directors in the history
of Film House," commented Sr. VP/Marketing Wayne Campbell. “The ex-
perience and contacts he gained while working with the CRB will make
him an even more valuable asset to our company and our clients.”

Nichols's CRB contract was not renewed during the organization's
board meeting in Nashville last weekend. He had two months remaining
on his second one-year contract, and the CRB's decision was effective
immediately.

‘Grammy’ Goes Gold

NARAS's first release on its Grammy Recordings label — “1995 Grammy
Nominees” — has been certified goid in the U.S and has achieved gold/
platinum status in nine other countries. Posing with the gold award are (I-r)
Sony Music Distribution President Danny Yarborough, NARAS Sr. VP/GM
Rob Senn, SMD Sr. VP/Sales Craig Applequist, Sony Music International
Chairman Mel liberman, NARAS President/CEO Michael Greene, Warner
Music U.S. President/COO Mel Lewinter, and NARAS Chairman Joel Katz.

INCLUDING:
WBBM)/Chicago
WWJ/Detroit
KIRO/Seattle
KCMO/Kansas City
KTRH/Houston
WSAI/Cincinnati

wTarericanradionistorvcom
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UPt News Picture, Holmes vs. McCall, Las Vegas, Nevada, 04/08/95

s Your News Wire
Sockin’ it toYa?

Are you spending too much money for a wire UPI has bulletins, spotlights, weather, sports
that’s too hard to get ready for air? and stocks with more show-prep features than any
other wire.

United Press International has the solution!
For stories with the right length, right punch

Our broadcast services offer the most selectivity and, best of all, the right bottom line you need
in the industry. You only pay for what you want. So, United Press International. Call toll-free to discuss
you don’t waste paper or computer space. pricing and get samples of our broadcast products.

If it’s time for you to get the upper
hand, call UPI — the only news service
written by Broadcasters for Broadcasters.

800.503.9993

Worldwide Headquarters 1400 Eye Street NW, Washington, DC 20005

UNITED PRESS INTERNATIONAL

- I i e TS mericanradiotrstory-com - — R— —
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WUFX/Buffalo Flips To Alternative

WUFX-FM/Buffalo switched from Active Rock to Alternative as “The
Edge” last Friday (6/23), with new “Edge-like” calls pending FCC approv-
al. OM John Hager and PD/MD Vince Richards remain with the station,
which is now being consulted by Jacobs Media. (Jacobs has also begun
consulting co-owned Classic Rock WGRF-FM.)

The Edge becomes the third Alternative signal in market No. 40. CKEY/
Niagara Falls and CFNY/Toronto ranked 8th and 12th in persons 18-34,
respectively, in the Winter *95 Buffalo Arbitron survey. In addition, both
CKEY and CFNY have Canadian content restrictions.

Mercury Radio Communications President Charlie Banta said, “Sixty
percent of WUFX’s music was already alternative, but our research indicat-
ed that the market truly wanted a pure Alternative station. We believe the
transition from hard rock to the ‘Edge’ format will also deliver a much supe-
rior qualitative audience to our advertisers.”

“Coleman Research did a study among the rock audience in Buffalo and

WUFX/See Page 19

Birenbaum Becomes Discovery President

Syd Birenbaum has been
tapped as President of Dis-
covery Records. He will re-
port directly to Chairman
Jac Holzman.

‘Little Things’ Mean A Lot To Bush

easily convinced me and
Warner Music Group
[execs] that Syd would
make a first-rate chief op-

erating officer. |

S n‘\:h?;gszyi J omeg us tlln id He’s bee;lfac_tllr;g [as Pres ¢ Trauma/Interscope execs and KROQ/Los Angeles staffers helped Bush celebrate when the band'’s “Sixteen Stone” LP
pnng » It was clear he ident] unofficially most o — which yielded their current single, “Little Things” — achieved gold and platinum status. Backstage at KROQ's third
was very special,” said Holz- the spring. Now that the pa- annual “Weenie Roast & Sing-A-Long” are (seated, I-r) Trauma’s Jim Martone, Trauma honcho Rob Kahane, Bush
man. “Over the past three perwork has been complet- member Robin Goodridge, Interscope’s Lynn McDonnell, KROQ early-aftemooner Tami Heide and aftemooner Jed

years, his skill at crafting
marketing campaigns, work-
ing with artists, and helping
find new talent — married
with a strong strategic sense —

The Fish, and Interscope’s Nino Cucinello; (center, I-r) KROQ Marketing Director Stacie Seifrit, Bush member Gavin
Rossdale, Rachel Kahane (Rob’s dgughter), Interscope’s Brenda Romano, Bush’s Nigel Pulsford, manager Dave Dor-
rell, KROQ PD Kevin Weatherly and “Loveline” producer Ann Wilkins, Elektra’s Margie Weatherly, and Bush’s Dave
Parsons; (back, I-r) KROQ moming co-host Kevin Ryder, Interscope’s Michael Papale, KROQ moming co-host Gene
“Bean” Baxter, Music Coordinator Zeke Piestrup, and APD Gene Sandbloom, and Trauma’s Paul Palmer.

ed, we can tell the world
what we at Discovery al-
ready know — that Syd is a
record man in the best sense
of that phrase.”

Birenbaum
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McGlamery, Pokora Earn New
Priority Promotion Positions

Priority Records has bumped
Raymond McGlamery to Nation-
al Director/Pop Promotion and Liz
Pokora to National Director/
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Crossover Promotion. McGlamery
previously was Priority’s Southern
Regional Promo Director; Pokora
served as “Western Hemisphere
Promotion Chick.”

According to Sr. VP/Promotion
Nancy Levin, “I promoted Ray-
mond because his expense account
exceeded his actual salary, so it was
cheaper to bump him up. Liz’s ox-
ygen is crossover — she’s amaz-
ing at her job and totally deserves
the shot.”

McGlamery’s experience in-
cludes promotion posts at Island

McGlamery Pokora

Records, Hollywood Records,
and Sony/550 Music. Pokora be-
gan her career as Promotion Direc-
tor at KKFR/Phoenix, then moved
to KKLQ/San Diego for similar
duties.

GRP Sets Relaunch 0f Classic
Impulse!, Blue Thumb Imprints

O LiPuma looks forward to continuing the tradition.

GRP Records has relaunched two classic labels: Impulse! and Blue
Thumb. GRP chief Tony LiPuma will serve as President of both

o S - ] imprints.

] YES! Piease send me nformation on The NAB Radio Show and World Media Expo’ FAX THIS COMPLETED FORM TO: (202) 429-5343 R&R X . . . . .

‘ “We're very excited about the direction we’re taking with the Impulse!

o L L e and Blue Thumb labels,” LiPuma noted, “and look forward to continu-

e e Facan Demand—l BO1/ 21047 fom e sl st st o e ing the musical spirit and tradition each of these labels represented.”

= ot Wi Web_ s Impulse! — home to such jazz greats as John Coltrane and Charles
ide Wel p://WWW.nab.org . . .

pw o = T Tty Mingus during the 1960s — starts anew with the rerelease of Coltrane’s

H To speak with an NAB staff member call (800) 342-2460 or (202) 775-4970 o S s “Ball d u d “J h H - LPS

j e = To learn more about exhibiting at World Media Expo, call {202) 775-4988 legendary A Love upreme, ads, " an ) onnny s an iPu i

| ez e Avant-garde label Blue Thumb — founded in the late ’60s by LiPuma

and partners Bob Krasnow and Don Graham — returns with a new Dr.
John album, “Afterglow.”
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NEWSBREAKERS.

® RON DeCASTRO has been promot-
ed from AE to Retail Sales Manager at
WHLI-AM & WKJY-FM/Long Island.

® MARY LOOS advances from part-
timer to Marketing & Promotion Direc-
tor at KCXX/Riverside. She also as-
sumes the afternoon airshift.

® KIMBERLY MORGAN — formerly
KHVN-AM, KIMZ-FM & KOAI-FM/San
Antonio’s Marketing Director — returns
to KSNN-FM & KYNG-FM/Dallas in a
similar capacity. She had worked there
as a Promotion Asst. in 1992.

® JUDD NESMITH joins Cutler Produc-
tions as Affiliate Relations Manager. He
most recently worked at Entertainment
Radio Networks.

Records

® DON KAMERER has been appoint-
ed VP/Sales at Magnatone, based in
Nashville. Concurrently, SCOTT ST.
JOHN assumes Magnatone's West
Coast Regional Promotion duties, exit-
ing a similar post at Patriot.

® JIM ROE — most recently Uni Distri-
bution’s Country Specialist —becomes
Regional Sales Manager at MCA/Nash-
ville and Decca, based in Atlanta.

Garrett
® BiLL BENTLEY and YVONNE GAR-
RETT have been named VP/Director
and Sr. Director, respectively, in Reprise
Records’ Media Relations Department.
Bentley most recently was VP/Director,
Publicity at Warner Bros. Records; Gar-
rett was VP at Susan Blond Inc.

Bentley

® CLAY SPARKS rises from Director/
A&R to Sr. Director/A&R at Vernon Yard
Recordings, which also boosts A&R

MARRIAGES

JVC Director/National Promo-
tion Jeff Lunt to Christina Bireley,
June 24.

R&R Graphics Assistant Lucie
Morris to Richard Vest, June 13.

Birmis

Capitol Nashville recording art-
ist John Berry, wife Robin, daugh-
ter Caelan, June 21.

WCOL/Columbus, OH MD/air
personality John Crenshaw, wife
Hinda, daughter Courtney Eliza-
beth, June 19.

WWMG/Charlotte PD Keith
Abrams, wife Betty, daughter Alli-
son Kay, May 28.

CONDOLENCES

Former Knight-Ridder Chair-
man James Batten, 59, June 24.

Longtime Detroit radio person-
ality Bob Taylor, 64, June 19.

Rep DAVID LEVINE to Manager/A&R,
National Video Director.

® ALLAN FRIED | |
has been elevated
from Director/Inter-
national A&R to VP/
A&R & Artist Devel-
opment at BMG In-
temational, effective
July 1.

® MEREDITH HILL- l

ER becomes Presi-
dent of Arousal
Records & Entertainment Divisions, a
new label formed by her Sonic Arousal
Productions/Brutally Honest Music
Business Management companies and
WARREN HAYNES's Wrecking Ball
Entertainment. Haynes will handle pro-
duction and booking for the new label,
which can be contacted at 800 Four
Winds Lane, Jonesboro, GA 30236;
(404) 473-7965.

National Radio

Fried

® THE OLYMPIC RADIO NETWORK
has been created by the Atlanta Com-
mittee for the Olympic Games (ACOG).
Set to debut in January 1996, the net-
work will carry “The Olympic Report,”
produced by Atlanta-based VanDer-
Kloot Studios. The feature —called “the
only radio program authorized by the
ACOG" — will be customized for each
affiliate and hosted by Olympian Bruce
Jenner, who will go behind the scenes
to interview athletes, coaches, and offi-
cials; (800) 524-9696.

® BURBANK’S CREATIONS announc-
es the signing of the character “Sister.”
Sister already is a TV spokesperson for
several radio stations nationwide and
is now making the full transition to ra-
dio as a comedy interactive; (513) 528-
3375.

® THE ROBERT THOMAS GROUP
has reached a tentative agreement to
open a Broadcast Centerin Las Vegas.
The new center will feature direct sat-
ellite uplink services for all networks and
programs represented by the compa-
ny’s National Spot Sales Division.Also,
RTG announces it has formed national
spot sales agreements with more than
15 networks and producers; (800) 995-
1779 or (209) 221-7510.

Industry

® TOM PERRY segues to VP/Director
of Sales and Regional Manager at Ma-
jor Market Radio Sales/Chicago. He
previously held a similar post at the
company's Detroit branch.

® ELLEN STRAHS FADER has been
tapped as VP/Investor Relations at Katz
Media Group Inc. She exits Osborn
Communications, where she was Sr.
VP/Administration & Corporate Affairs.

® RICHARD CER-
VERA has been
named President/
co-CEO for HOB
Entertainment inc.,
the parent company
of the House Of
Blues and its relat-
ed subsidiaries. Pri-
or to his appoint-
ment, he was Chair-
man/CEO at Tex- |
Mex cafe chain Taco
Cabanera.

Cervera

AC: WDEK/DeKalb, IL MD/

morning man Keith Bansemer be-
comes PD at sister WLBK ... Former
WALL-AM & WKOJ-FM/Middle-
town, NY night talent Mike Hol-
combe joins WLRQ/Melbourne for
morning/afternoon traffic duties ...
WEFX-FM/Norwalk, CT parttimer
Gary Thompson joins WHAL/
Greenfield, MA for similar duties.

Alternative: KNRK/Portland
AMD Matt Southeris upped to MD.
He replaces Bob Ancheta, who re-
mains MD at sister KGON ... At
KOME/San Jose: Middayer Holly
Adams exits; former KITS/San
Francisco swing-shifter Carson
Daly joins for afternoons, replacing
Jim Pratt; Pratt retains his Imaging/
Creative Director post ... WUNX-FM
& WUNZ-FM/Cape Cod, MA’s new
fax number: (508) 778-6538.

CHR: WKMX/Dothan, AL MD

Tim Godwin steps down, but re--

mains with the station in a parttime
capacity. OM/PD Phil Thomas picks
up MD duties ... WQGN/New Lon-
don, CT ups night talent Rob Hayes
to MD/afternoon driver, replacing the
exiting Laurie Robbins. Parttimer
Brian Ram is upped to nights.

Country: Changes at WESC-FM
& WFNQ-FM/Greenville, SC fol-
lowing WESC MD/afternoooner T.
Gentry's shift to WKXC/Augusta,
GA’s PD post: Asst. OM John Lan-
drum adds MD duties; Kix Layton
moves over for afternoons from
WFNQ; and WFNQ parttimer
Johnny Reb is upped to afternoon
drive (he formerly did afternoons at
crosstown WSSL) ... Former Capri-
corn Manager/Northeast Regional
Promotion Thom Williams returns
to radio as PD/mornings for WXKX/
Parkersburg, WV ... WGH-FM/Nor-
folk APD/afternoon driver Randy

Brooke has been appointed acting

PD ... Heidi Wilson is the new momn-
ing co-host at KRYS/Corpus Chris-
ti. She replaces Ward Wintro, who
moves to KFRG/Riverside-San Ber-
nardino ... WZHT/Savannah, GA’s
Jeff Griffincrosses the street to mid-
days at WCHY. He succeeds Don
Dees, who now handles mornings at
crosstown WRHQ ... Bob Bishop
shifts from afternoon drive to mom-
ings at KWNR/Las Vegas ... John
“Hopalong Cassidy” Raspante
takes afternoons at WFRG/Utica-
Rome, NY ... WREL/Lexington, VA
PD Todd James has been named PD
a WHMQ/Findlay, OH .. WBEE/
Rochester, NY afternoon talent Coy-
ote Collins has added MD duties ...
Former KTFX/Tulsa evening jock
Will Staedke is the new PD/morn-
ing talent at KUSN/Coffeyville, KS.

Gold: WILM/Wilmington, DE
evening talk-show host Jim Walsh

moves to morning drive at WKAZ/

Charleston, WV,

NewsfTalk: KSD-AM & FM/St.
Louis have announced their broad-
cast team for the St. Louis Rams’
1995 NFL season: Gary Bender,
Jack Snow, Mike Bush, Frank
Cucumano, Pete Peterson, Jackie
Smith, Keith Wortman, Jim Tho-
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mas, Howard Balzer, and Steve
Schlanger ... WIBC/Indianapolis
boosts Acting News Director Leigh
DeNoon to News Director. DeNoon
replaces Stan Lehr, who will con-
tinue as morning-drive anchor ...
KMOX/St. Louis is slated to add
“KMOX Eye On Computers” on July
16. The hourlong call-in show will
be hosted by Analytix’s Michael
Gruen.

Nostalgia: WDEL-AM &
WSTW-FM/Wilmington, DE AE
Michael Klezaras assumes similar
duties at WPEN/Philadelphia.

Progressive: In the wake of
WTTS/Indianapolis MD/middayer
John McGue’s exit to crosstown
WBWRB as AE, parttimer Bill Flint
takes middays. Meanwhile, PD Rich

MONDAY, JULY 10

1954/Alan Freed is hired by WINS/
New York.

1968/Eric Clapton announces Cream
will break up following a fare-
well tour.

1989/The Monkees receive a star on
the Hollywood Walk Of Fame.
Also ... Rick Carroll, program-
ming wiz behind KROQ/Los An-
geles, dies of complications
from pneumonia.

1993/Boh Seger marries Juanita Dor-
ricott.

Born: Ronnie James Dio 1949, Nei!
Tennant (Pet Shop Boys) 1954

TUESDAY, JULY 11

1979 Neil Young's concert movie “Rust
Never Sleeps” opens.

1992/Grateful Dead guitarist Jerry Gar-
cia introduces a line of self-de-
signed ties at New York's Bloom-
ingdale’s.

Born: Peter Murphy 1957, Suzanne
Vega 1959, Richie Sambora
(Bon Jovi) 1960

WEDNESDAY, JULY 12

1961/The Rolling Stones play their first
gig at London's Marquee Club.

1969/Blind Faith make their U.S. de-
but at Madison Square Garden.

1991/Ice Cube makes his acting de-
but playing an ex-con as “Boyz
N The Hood” premieres.

Born: Christine McVie (ex-Fleetwood
Mac) 1943, Dan Murphy (Soul
Asylum) 1962, Robin Wilson
(Gin Blossoms) 1965

THURSDAY, JULY 13

1973/The Everly Brothers break up
when Phil — angered at brother
Don’s performance — smashes
his guitar and walks offstage.
They'l reunite 11 years later.

1985/The Live Aid benefit concerts are
held in London and Philadelphia.
Highlights include a Who re-
union, Teddy Pendergras's re-
turn to the stage, and Phil Col-
lins, who plays London then jets
across the Atiantic to play Philly.

Born: Roger McGuinn (Ex-Byrds)
1942, Cheech Marin 1946

MUSIC DATEBOOK

Anton assumes MD duties and will
take music calls at (812) 333-7656
on Thursdays (2:30-4:30pm CT) and
Fridays (10am-noon CT).

Rock: WRKT/Erie, PA welcomes
Tim Stephens for MD/afternoon
drive duties. He exits WCIZ/Water-
town, NY ... KCLB/Palm Springs,
CA MD Ron Stryker is upped to PD

KUKQ-AM/Phoenix PD
Jonathan L. Resen’s 14-year “Vir-
gin Vinyl” show returns home to
KUPD on Sundays (7-10pm) ... At
WRCX/Chicago: John Desjardins,
former Production Director at
WOW/Omaha, joins as exec. produc-
er of Mancow’s Morning Madhouse
(weekdays, 5:30-10am); Angie Con-
gine is upped from morning show

Continued on Page 19

FRIDAY, JULY 14

1967/The Who begin their first U.S. tour,
opening for Herman’s Hermits.

1969/A 1andmark marriage of rock 'n’
roll soundtrack and film, “Easy
Rider,” opens.

1987/Steve Miller is awarded a star
on the Hollywood Walk Of Fame.

1989/Cyndi Lauper releases the first
close-captionedvideo, “My First
Night Without You.”

Born: Tanya Donelly (Belly) 1966

SATURDAY, JULY 15

1980/Linda Ronstadt celebrates her
birthday by making her off-
Broadway debut as “Mabel” in
“The Pirates Of Penzance.”

1989/Pink Floyd give a free concertin
Venice, Italy, performing on a
floating platform.

Pink Floyd — floating heads.

1991/Songwriters Burt Bacharach and
Carole Bayer Sager file for di-
VOrce.

Born: Linda Ronstadt 1946, Joe Sa-
triani 1956

SUNDAY, JULY 16

1966/Eric Clapton, Ginger Baker, and
Jack Bruce form Cream.

1972/Smokey Robinson & The Mira-
cles perform their last show to-
gether.

1