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INSIDE: 
FOX BUYS INTO 
PREMIERE NETS 
Rupert Murdoch's News Corp. - 
Fox TV's parent company - has 

a significant interest in 

Archon Communications, which 

has upped its investment in 

Premiere Radio Networks to $17.5 

million. And...is Chancellor eyeing 

buying Shamrock? 
Pages 6, 18 

ALTERNATIVE, ROCK 
FORMATS: WHAT ARE 
THE DIFFERENCES? 

Atrio of Active Rock PDs 

and three of their 
Alternative counterparts say 

the subtle differences between 

the formats come in the form 
of library, currents, and 

personality. 
Pages 60, 68 

PLANNING AHEAD 
R &R News/Talk Editor Randall 
Bloomquist offers a checklist to 
prepare for fall, CHR Editor Tony 

Novia provides a fourth -quarter 
promotional planner, and 

Progressive KBXR /Columbia, MO 

details the creativity, planning, and 

community involvement required to 
stage a low -cost, high -profile 
promotion. 

Pages 22, 25, 74 

NEW PDs TAKING NAC 
CHALLENGE; DRAWING 
ON AC CONTENT? 
While three PDs who've made the 

transition from other formats 
discuss the challenges of 
programming an NAC outlet, 
KIFM /San Diego VP /Programming 
Bob O'Connor and KVIL/Dallas PD 

Bill Curtis wonder if NAC stations 
are getting hotter by turning up 

their AC content. 
Pages 52, 78 

IN THE NEWS ... 
Michael Saunders now 
PD for WJLB /Detroit; 
Verna Green becomes 
WJLB & WMXD Pres. /GM 
Tom Gjerdrum named 
PD for WZPUIndy 
Tim Pohlman appointed 
KTWV/L.A. Station Mgr. 

Nina Rossman new 
Magnatone VP /Promo 

Page 3 

NEWSSTAND PRICE $6.50 

Pyramid Deal Puts Evergreen 
In Same Class With Infinity 

Result seven Chicago stations, six in Charlotte 
BY RANDALL BLOOMQUIST 

R &R WASHINGTON BUREAU Cagan 

Look out! There's another ra- 
dio gorilla 
ready to tip the 
scales at 800 
pounds - and 
Pyramid 
Communica- 
tions CEO Ri- 
chard Bals- 
baugh is 
pleased with his 
role in helping 
it bulk up. 

Pyramid an- 
nounced its in- 
tention to sell its 
12 stations to 
Evergreen Me- 
dia for $306.5 
million in cash 
last Monday (7/ 
17). The deal 
will make Dal- 
las-based Evergreen the second - 
largest radio group in the country 
in terms of revenues. Only Mel 
Karmazin's Infinity Broadcast- 
ing is bigger. 

Balsbaugh told R &R he hopes 
the addition of the Pyramid sta- 
tions will give Evergreen the heft 

to compete with 
Infinity for the 
title of Ameri- 
ca's premier ra- 
dio group. "I'd 
like to see Ever- 
green get to the 
same critical 
mass as Infinity 
and compete 
with them," he 
said. "It could be 
a battle of the 
800 -pound go- 
rillas that Infini- 
ty may not win." 

Evergreen 
Chairman/CEO 
Scott Ginsburg 
claimed not to 
share Bals- 
baugh's blood- 

lust. "There's no reason for this 
to be seen as a battle between ra- 
dio giants," he said in a phone in- 

EVERGREEN/See Page 4 
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Appeals Court Upholds FCC's 

Indecency Enforcement Rules 
Policy is `not a farm of censorship' 

Broadcasters this week suffered another black eye in the 
battle over blue radio. On Tuesday (7/18), a federal ap- 
peals court panel uaheld the constitutionality of the FCC's 

indecency enforcement pclicies. 
In doing so, the judges rejected the arguments of a coalition of 

broadcasters who contend the agency's snail -like handling of in- 
decency charges amounts to a system of informal censorship. 

According to the coalition, the FCC's vague definition of inde- 
cency - as well as the Commission's lengthy appeals process for 
stations accused of airing indecent material - has chilled speech 
by prompting stations to conform to the agency's smut standards 
"whether or not they believe they are constitutional." 

In a split decision (2 -1). however, the three -judge panel of the 
U.S. Court of Appeals for he District of Columbia found the sys- 
tem is flawed yet constitutional. 

According to the majoriy opinion, the FCC policy is not a form 
of censorship because it doesn't affect non- indecent speech, and 
broadcasters still can air indecent material in late -night "safe har- 
bor" periods without fear af punishment. 

INDECENCY/See Page 17 

Baseball Flagships See Soft 

Spring; Emmis Atop NY Again 
Iis been a grim spring so far for the 1995 Major League 
Baseball season. The turnstiles aren't spinning as much, 
the N ratings are a bust ... and now, the latest Arbitron 

figures have proven to be a disappointment to many radio 
play -by -play stations. 

New York Mets flagship WFAN registered a 2.5 for Spring '95, 
compared to a 3.1 a year ago. Across the continent, KABC/L.A. 

New York 
Wi '95 

WRKS-FM (UAC) 7.4 

WOHT-FM (CHR) 5.4 

WSKQ-FM (Span) 4.4 
WCBSFM (Gold) 4.6 

WHTZ-FM (CHR) 4.4 
WLTW-FM (AC) 4.1 

WABC-AM (Talk) 4.1 

WINS-AM (News) 4.0 

WPW-FM (Hot AC) 3.5 

WXRK-FM (CR) 3.2 

Sp '95 

6.7 

6.1 

5.0 

4.6 

4.6 

4.1 

4.0 

3.7 

3.6 

3.3 

Chicago 
Wi '95 

WGCI-FM (UC) 6.4 
WGN-AM (FS) 7.1 

WUSN-FM (Ctry) 
WMAQ-AM (News) 
WBBM-FM (CHR) 
WLIT-FM (AC) 

WVAZ-FM (UAC) 
WBBM-AM (News) 
WJMK-FM (Gold) 
WKQX-FM (Alt) 

4.3 
3.6 
4.0 
4.1 

3.9 
3.4 
3.4 
3.7 

Sp '95 

6.0 
5.8 
4.7 
4.0 
3.9 
3.9 
3.9 
3.8 
3.8 
3.8 

RATINGS/See Page 17 

Los Angeles 

KPWR-FM (CHR) 
KLVE-FM (Span) 
KIIS-A/F (CHR) 
KROQ-FM (Alt) 

KOST-FM (AC) 
KKBT-FM (UC) 
KA-AM (Talk) 
KRTH-FM (Gold) 
KLAX-FM (Span) 
KLOS-FM (Rock) 
KNX-AM (News) 

111 '95 

5.0 
5.2 
4.2 
4.4 
4.1 
4.0 
3.4 
3.2 
4.5 
2.3 
3.7 

Sp .95 

5.2 
4.7 
4.5 
4.4 
4.3 
4.2 
3.9 
3.8 
3.4 
3.3 
3.3 

San Diego 
wr 55 

KYXY-FM (AC) 5.4 
KSON-A/F (Ctry) 6.8 
XHTZ-FM (CHR) 5.2 
KSDO-AM (N!T) 5.3 
KKLQ-FM (CHR) 4.5 
XTRA-FM (Alt) 3.6 
KIFM-FM (NAC) 3.8 
KIOZ-FM (Rock) 3.0 
KFMB-AM (FS) 3.1 

KBZT-FM (Gold) 3.6 

SP VS 

7.2 
6.6 
5.1 
4.9 
4.7 
4.1 

4.0 
3.8 
3.6 
3.5 

For complete results see Page 16 

Operators Battling Over 

Radio Ownership Ceiling 
Ad -hoc group takes ad in support of deregulation 

With the House of Represen- 
tatives planning to take up its tele- 
communications bill before the 
August recess, broadcasters are 
engaged in a bruising intramural 
fight over the fate of the radio 
ownership limits. 

This week's R &R carries a full - 
page ad fmm an 
ad hoc organi- 
zation of radio 
station owners 
who support to- 
tal repeal of the 
ownership caps. 
The "open letter 
to the radio in- 
dustry" urges 
broadcasters to 
write their con- 
gressmen in 
support of pend- 
ing legislation 
that would do 
away with the 
ownership limits. The ad is signed 
by more than 100 owners, ranging 
from Capital Cities /ABC to 
Knight Quality Stations to 
KVET AM & FM/Austin. 

NewCity Communications 
President Dick Ferguson, who 
supervised the ad's creation, said 
it's designed to remind radio sta- 
tion owners and executives of the 
broad industry support for total 
deregulation. "The impetus for 
the ad," said Ferguson, "was all 

the calls I got 
from radio 
broadcasters, 
saying, 'We 
need to do 
something to 
show our sup- 
port [for dereg- 
ufationJ "' 

The ad re- 
sponds to the 
efforts of the 
Coalition for 
Broadcast Di- 
versity (CBD), 
a group of 32 
broadcast sta- 

tion owners fighting to preserve 
some radio ownership limits. 
Headed by Greater Media 
COO Tom Milewski, the co- 

OWNERSHIP/See Page 17 

Dereg 
Deba te 

100 owners 
support full dereg 
Opposing group 
hires PR firm 
WWRC ensnared 
in call -in flap 

The Galaxy's L argest Opportunities Begins Page 83 
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Gjerdrum Wins 
WZPL/Indianapolis 
Programmer Slot 

Former KFMB -FM /San 
Diego PD Tom Gjerdrum 
has been tapped for the same 
post at CHR WZPL /India- 
napolis, effective August 1. 

He'll succeed exiting PD/ 
morning host Jim Cerone. 

WZPL President/GM Tim 
Medland 
told R &R, 
"We hired 
Tom because, 
musically, we 
feel he's one 
of the best 
CHR pro- 
grammers in 
America, and 
he really de- 
sires to live in 

the Midwest. Beyond his music 
credentials, we also feel he's one 
of the best people to execute the 
plan we've put together for 
'ZPL to get back on top." 

"I'm inheriting a great staff 
with a killer instinct to win and 
win big in Indianapolis," Gjer- 
drum told R &R. "I just hope I 

don't tank the place!" 
Prior to joining KFMB, Gjer- 

drum made programming stops 
at KITS/Los Angeles; KKLQ/ 
San Diego; KQKQ /Omaha; 
WZOK /Rockford, IL; and 
WLXR/La Crosse, WI. 

Gjerdrum 

Pohlman Takes On 

Station Manager 
Post At KTWV/L.A. 

Pohlman 

KFWB -AM 
& KTWV- 
FM (The 
Wave) /Los 
Angeles GSM 
Tim Pohlman 
has added Sta- 
tion Manager 
duties at 
KTWV. Pohl- 
man will assist 
VP /GM Chris 

Claus in all general management 
activities related to the Wave. 

Claus commented, "It's as 
simple as this: Tim's done a 
great job as GSM, and the com- 
pany recognizes the value of his 
contribution. We wanted not 
only to express our thanks, but 
to expand his role and give him 
new challenges as well." 

Prior to joining the all - 
News /NAC combo, Pohlson 
held GSM posts at WMMG/ 
Charlotte and WCXR/ 
Washington. 

R &R Mixes Things Up 

At The Conclave 

Radio professionals found themselves on the other end of an audi- 
torium music test in Minneapolis last weekend as R &R sponsored 
an Upper Midwest Conclave session featuring a demo of Broad - 
cast Architecture's MixMaster. Administering the test was Pyramid 
Chief Programming Officer Steve Rivers (r), seen here with WPLY/ 
Philadelphia PD Garett Michaels. 

Saunders Now PD Of WJLB, 

Green WJLB & WMXD Pres./GM 
Former 

WPEG-FM/ 
Charlotte pro- 
grammer 
Michael 
Saunders has 
decided to re- 
turn to radio as 
PD of Secret 
Communica- 
tions Urban 
WJLB -FM/ 
Detroit, effec- 
tiveAugust 1. He succeeds Steve 
Hegwood, who was OM/PD for 
'JLB and UAC duopoly partner 
WMXD -FM before accepting 
Radio One's VP/Programming 
post last month (R &R 6/23). 

Meanwhile, Saunders's new 
boss, VP /GM Verna Green, has 
earned a promotion to President/ 
GM of WJLB & WMXD. Com- 
menting on Saunders's hiring, 
Green said, "His attention will fo- 
cus strictly on WJLB. I'm happy 
to have been able to hire Michael. 
I appreciate his promotional, re- 
search, and supervisory skills, 

Saunders Green 

as well as his 
understanding 
of the music 
that's so key to 
WJLB's suc- 
cess." 
Saunders, 

who spent the 
last nine 
months at Left 
Bank Man- 
agement, told 
R &R, "From 

almost day one since leaving ra- 
dio, I've had offers to go back. 
When I was contacted about go- 
ing to 'JLB, it was a tremendous 
feeling. I'm going to be in De- 
troit for quite some time. I can't 
even begin say how excited I am 
to work with Verna Green and 
soak up all of her knowledge. 

"Steve Hegwood has done an 
excellent job with this station. 
Steve's philosophy isn't much 
different than mine. The only 
thing I feel I have to do is fine - 
tune the station and continue with 
the direction we're going in." 

Rossman Rises To Magnatone VP/Promo 
Magnatone Records Director/National Promotion Nina Rossman 

has been elevated to VP/Promotion. She replaces Debe Fennell, who 
exited three weeks ago. 

"Nina's promotion is richly deserved," commented Magnatone 
Entertainment Group COO Colin Stewart. "Her leadership skills 
and excellent media relationships make her the perfect choice to lead 
Magnatone's promotion team on our continuing rapid growth path." 

Rossman told R &R, `This is a wonderful opportunity, and I'm happy 
and flattered they have the confidence to give me the chance. This is a 
job with big shoes, but I have big feet and am looking forward to the 
challenge." 

A 20-year radio, record, and TV industry promotion vet, Rossman 
joined the label last December. Prior to that, she spent 18 months with 
Marco Promotions as an independent promoter and also served as a 
Film House AE. 
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1995 DEALS TO DATE 

Dollars To Date: $1,635,531,832 
(Last Year: $1,447,446,608) 

This Weeks Action: $318,978,000 
(Last Year: $81,948,527) 

Stations Traded This Year: 673 
(Last Year: 725) 

Stations Traded This Week: 22 
(Last Year: 29) 

DEAL DETAILS BEGIN ON PAGE 6 

Evergreen Media Acquisitions 
$306.5 million 

includes: 
WJMN -FM & WXKS -AM & FM/ 
Everett- Medford -Boston 
WSJZ -FM & WH1T -AM & FM/Buffalo 
WEDJ -FM & WRFX -AM & FM/Charlotte 
WYXR -FM & WJJZ- FM/Philadelphia 
WNUA- FM/Chfcago 

Evergreen doubles up in five Top 50 markets 
with a duopoly deal purchase from Pyramid 
Communications. 

Group W To Buy CBS? 
The Wall Street rumor machine is working over- 

time on reports that Westinghouse is mulling a $5 
billion bid for CBS. 

Page 6 

News Corp. Makes 
Premiere Investment 

Rupert Murdoch's News Corp. has acquired a sig- 
nificant interest in Archon Communications Inc., 
which will soon own a 22.7% stake in Premiere Ra- 
dio Networks. Joining Premiere's board: David Evans, 
President/CEO of News Corp.'s Fox Television. 

See Page 6 

Evergreen 
Continued from Page 1 

terview. "We view Infinity the same 
way the market does - as a terrific 
company." 

Does Evergreen want to become 
America's biggest radio group? 
Ginsburg's cryptic reply: "I've al- 
ways said Avis was a better compa- 
ny when it was No. 2. Let's just say 
we're working as hard as we can." 

0:612tas 

RADIO BUSINESS 
Not everybody buys that dirt - 

kicking, `Aw, shucks' attitude. Ka- 
gan Media Appraisals analyst 
Bishop Cheen stated, "Scott Gins- 
burg wakes up every morning say- 
ing to the markets and the world, 
`Hey, Infinity isn't the only blue - 
chip radio stock! Look at Evergreen! 
Look at what we're doing!' With this 
deal, Evergreen has served very loud 
notice that they're going to take a 
shot at every major -market station 

Chicago Broadcasters Gather 

Irf it l)f() i31«) 1)C Sìi IS 
OF (.:Ht(ì;\()L-\L\I) 

Ameritech Chairman/CEO Dick Notebaert was the keynote speaker at the 
recent gathering of Radio Broadcasers of Chicagoland. Notebaert discussed 
the importance of getting to know the customer and customer's industry. 

that goes on the block." 
If Ginsburg does indeed long to 

be No. 1, this deal was a huge step 
in the right direction. The Pyramid 
stations include duopolies in Boston 
(WXKS -AM & FM & WJMN- 
FM), Buffalo (WHTT -AM & FM 
& WSJZ -FM), Charlotte (WRFX- 
AM & FM & WEDJ -FM), and 
Philadelphia (WJJZ -FM & 
WYXR -FM), as well as WNUA- 
FM /Chicago. After the expected 
early '96 closing, Evergreen will 
own 34 radio stations, including 23 
FMs. Five of those FMs are in Chi- 
cago; four are in Charlotte. 

Of course, unless the government 
enacts pending legislation to relax or 
eliminate the radio ownership caps, 
Evergreen will have to sell off some 
of those properties. But, Ginsburg 
noted, the company will fend off such 
sales as long as possible by seeking 
waivers from the FCC. And even if 
it does have to jettison some stations, 
Ginsburg said, Evergreen will have 
the largest number of Top 10- market 
radio stations and duopolies. 

Cheen pronounced the sale "a 
good deal all around." The stations 
went for about 12 times trailing cash 
flow. "That's toward the high end," 
Cheen noted, "but these are major - 
market properties." 

All The Right Moves 
Money wasn't the only factor in 

the decision to sell the hotly pursued 
Pyramid to Evergreen. "During [the 

process of] due diligence, Scott was 
very impressive," Balsbaugh re- 
called. "He learned a lot about our 
company. He asked all the right 
questions and said all the right things 
about our managers. Our managers 
were a top priority for me [in seek- 
ing a buyer], and I'd have taken 4, 
5, 6 million dollars less to get the 

right fit." 
Ginsburg said Evergreen will fi- 

nance the purchase through its "tra- 
ditional sources" -a group of 15 
banks. Cheen noted that Evergreen 
recently cleaned up its balance sheet 
and speculated the company might 
make a fixed -rate bond offering lat- 
er this year to fuel further expansion. 

EARNINGS 

Emmis Doubles Revenue; 
TV Troubles Fuel CBS Drop 
mmis Broadcasting Corp. 
(Nasdaq: EMMS) net broad- 

casting revenues 
for the three 
months ending 
May 31, from 
$13.7 million last 
year to $25.4 mil- 
lion this year. Net 
income fell from 
$2.7 million (25 
cents per share) 
last year to $1.7 
million (16 cents) 
this year. 

nearly doubled 

BS Inc. (NYSE: CBS) second - 
quarter earnings dropped 

53 %, thanks in part to the compa- 
ny's weak primetime TV lineup. 
Earnings dipped to $51.9 million 
(80 cents) from $109.3 million 
($1.36) in the second quarter 
last year. However, sales and 
profits at the CBS Radio Divi- 
sion were up. 

Gannett Co. (NYSE: GCI) 
posted a net income climb 

of 6% for its second quarter, from 
last year's $131.7 million (90 
cents) to $139.4 million ($1) this 
year. The company said its broad- 
casting division reported espe- 
cially strong showings. 

EXPOSE YOURSELF WI'l'II A MINIMUM OF IIISK. 
Today's level of fierce competition demands 
that you prominently display your name 
every chance you get (location broadcasts, 
concerts, station sponsored autograph ses- 
sions, etc.). With theft, vandalism and loss, 
it becomes a costly proposition to continu- 
ously replace expensive signs and banners 
costing hundreds of dollars. 

Roll- A- SignTM11 offers a better way. You get 
up to four vibrant colors printed on 
durable, high quality 4 or 6 mil plastic film 
to display your logo and message brilliantly 
for an economical price. Now you can 
afford to display a bright new sign at every 
public event. They even make great cost - 
effective promotional give -aways. Just roll 
off what you need and cut. 

36' x 2a' gives you 330 banners per ron 

31' x 18' oyes you 340 banners per rill 

Banners are available in 18 . 24' and 36' heights on 1000 ff rolls. 
The number of banners on each roll is determined by banner length 

Durable banners for a 
throw -away price. 
UV stabilized lastic 
won't fade indoors or 
outdoors. 
Simply FAX your logo 
and color separation 
information for a free 
price quote. 

Reef Industries, Inc. 
P.O. Box 750245 
Houston, TX 77275 -0245 
713 /507 -4200 
713/507 -4295 FAX 

11 I 



You've Been To War College 
Now It's Time For Grad School 

Build And Manage Your Brood The Fortune 500 Way 

Today, your job is tougher than ever. 
You have a fixed set of resources 

(usually smaller), a number to hit (always 
higher), and no time to waste. In this 
environment, your management tools 
have to be the best. 

Fortune 500 Management 
Branding. The world's most successful 

companies live by it. Wall Street rewards it. 
Madison Avenue exists because of it. 
Consumers respond to it. 

Open a business magazine, an adver- 
tising journal, or a media trade. What are 
top media managers talking about? Their 
brands. Why? Because television, print, 
and innovative radio managers now realize 
that their consumer products are governed 
by the same laws that make every other 
consumer product a success or a failure. 

duri 

Branding: The Next Level 
The things you learned in war college 

worked in the 80's because the industry 
was different back then. 

But today, there's simply no easy way 
to solve the challenges created by audi- 
ence fragmentation and tighter budgets. 

Everybody is now fighting for 25 -54 
numbers and there's no place to run when 
things get tough. 

You have to take what you've got and 
make it better. Every dollar that you put 
into the station has to increase cash flow 
today. That's where branding fits in. 

Branding was developed by Fortune 
500"' marketers who get paid to build 
profits. They use specific research tools 
and management techniques to make their 
products stand out on crowded shelves, to 
earn customer loyalty, and to maximize 

profitability. Just ask them; Branding is 
simply the best way to compete. Period. 

Stratford: The Branding Authority 
Stratford is radio's exclusive source 

for branding know -how. That's why the 
NAB asked us to write The Franchise, the 
definitive book on radio branding. 

Stratford uses the branding discipline 
to help clients solve their problems and hit 
their numbers. They use our strategic 
research, music testing, focus groups, and 
branding techniques to learn more about 
their position and their customers than 
they ever have before. 

Branding is a step -by -step process for 
competing more effectively today and in 

the future. It's time for your team to 
graduate to branding. To learn how, call 
John Dickey at 404 -688 -1166. 

STRATFORD RESEARCH 
The Branding Authority 
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RADIO BUSINESS 

Westinghouse To Buy CBS? 
Are CBS Radio President Nancy Widmann 
and Group W Radio President Dan Mason 

gettin' hitched? 
Could be. The Wall Street rumor machine is working over- 

time on reports that Westinghouse is mulling a $5 billion bid 
to acquire CBS. 

Such a deal would create a radio group with 39 stations, 
nearly all of them in Top 10 markets. The group would have 
excellent duopoly situations in such markets as New York, 
Los Angeles, Chicago, and Boston. 

But analysts seem skeptical about whether this deal will 

ever happen. While the two companies have worked closely 
on some recent television deals, many observers doubt that 
Westinghouse is willing to take on the debt necessary to 
buy CBS. 

News Corp. Buys Into 
Premiere Radio Networks 

Rupert Murdoch's News Corp., parent com- 
pany of Fox Television, has acquired a sig- 

nificant interest in Archon Communications Inc. 
Archon agreed in January to invest $14.8 million 

in Premiere Radio Networks Inc. and participate 
in Premiere's management. 

It was simultaneously announced that Archon has agreed to 
increase its upcoming investment in Premiere to $17.5 million, 
including 300,000 shares of the company's common stock ac- 
quired from Premiere's management. At closing,Archon will own 
22.7% of Premiere's common stock. And as part of the deal, Fox 
Television President/CEO David Evanswill join Premiere's board. 

"We are thrilled to have News Corp., through its investment 
in Archon, as a significant shareholder and strategic partner in 
Premiere," said Premiere President Steve Lehman. "News 
Corp. will augment Archon's financial resources and exper- 
tise in the global communications and entertainment indus- 
tries. The affiliation with Archon and News Corp. creates syn- 
ergistic opportunities that we believe will strongly enhance pros- 
pects for Premiere's long -term growth." 

TRANSACTIONS 

Evergreen Takes Pyramid's 
12 Stations For $306,5 Million 

O Bendimark doubles up in Roanoke in $5.8 million duopoly deal 
..:. 
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Evergreen Media 
Acquisitions 
PRICE: $306.5 million 
TERMS: Duopoly deal; asset sale 
for cash plus an adjustment for net- 
working capital 
BUYER: Evergreen Media, head- 
ed by Chairman/CEO Scott Gins- 
burg and President Jim de Cas- 
tro. It currently owns 22 stations. 
Phone: (214) 869 -9020 
SELLER: Pyramid Communica- 
tions Inc., headed by CEO Richard 
Balsbaugh. Phone: (617) 396 -1430 
BROKER: Goldman, Sachs & Co. 
represented the seller; Star Media 
Group represented the buyer 
COMMENT: Evergreen will divest 
certain stations and/or seek waiv- 
ers in order to meet the FCC's 
multiple ownership rules. 

WJMN -FM & WXKS -AM & 
FM/Everett-Medford- 
Boston 
FREQUENCY: 94.5 MHz; 1430 

kHz; 107.9 MHz 
POWER:11.6kw at 1053 feet; 5kw 
day /1 kw night; 20.2kw at 777 feet 
FORMAT: Urban; Nostalgia; CHR 

WSJZ -FM & WHTT -AM & 
FM/Buffalo 
FREQUENCY: 92.9 MHz; 1120 
kHz; 104.1 MHz 
POWER: 91 kw at 580 feet; 1 kw 
daytimer; 50kw at 390 feet 
FORMAT: NAC; Gold; Gold 

WEDJ -FM & WRFX -AM & 
FM/Charlotte 
FREQUENCY: 95.1 MHz; 610 
kHz; 99.7 MHz 
POWER: 100kw at 1542 feet; 5kw 
day /1 kw night; 84kw at 1056 feet 
FORMAT: CHR; Sports/Talk; Rock 

WYXR -FM & WJJZ -FM/ 
Philadelphia 
FREQUENCY: 104.5 MHz; 106.1 
MHz 
POWER: 16kw at 873 feet; 22.5kw 
at 740 feet 
FORMAT: Hot AC; NAC 

WNUA- FM/Chicago 
FREQUENCY: 95.5 MHz 
POWER: 8.3kw at 1174 feet 
FORMAT: NAC 
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KCGS- AM/Marshall 
PRICE: $225,000 
TERMS: Asset sale for $75,000 
cash and a 15 -year, $150,000 
promissory note 
BUYER: Ragland Broadcasting 
Corp., owned by Roy and Gayle 
Ragland of Marshall. Phone: (501) 
448 -5566 
SELLER: Rex Elliott of Marshall. 
Phone: (501) 448 -5566 
FREQUENCY: 960 kHz 
POWER: 5kw 
FORMAT: Gospel 
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KMET AM /Banning 
(Riverside -San Bernardino) 
PRICE: $103,000 

TRANSACTIONS AT A GLANCE 

KCGS- AM/Marshall, AR $225,000 

KMET- AMBanning (Riverside -San Bernardino) $103,000 
WCHM- AM/Clarkesville, GA $70,000 
WSRM (FM CP)/Coosa, GA $40,000 for 49% 
WGGR- FM/Greenwood (Indianapolis) $2.15 million 
WAJE (FM CP)/New Albany, IN $1.04 million 

KCZY- FM/Osage, IA $1.05 million 

KUPL- AM/Portland, OR $2 million 

WROV -AM & FM/Roanoke- Martinsville $5.8 million 

TERMS: Asset sale for cash 
BUYER: Robeson /Suttles 
Broadcasting Inc., headed by 
President James Robeson. 
Phone: (909) 849 -1490 
SELLER: Ray Stanfield as re- 
ceiver for KOLA Inc. He is sell- 
ing one other station. Phone: 
(818) 893 -3199 
FREQUENCY: 1490 kHz 
POWER: 1 kw 
FORMAT: This station is dark. 

WCHM- AM/Clarkesville 
PRICE: $70,000 
TERMS: Asset sale for $35,000 
cash and a $35,000 promissory 
note 
BUYER: Brian Rothell of Clarkes- 
ville. Phone: (706) 754 -6272 
SELLER: Joshua Communica- 

tions Inc., headed by President 
Jeffrey Mote. Phone: (706) 754- 
6272 
FREQUENCY: 1490 kHz 
POWER: 1kw 
FORMAT: News/Talk 

WSRM (FM CP)/Coosa 
PRICE: $40,000 for 49% 
TERMS: Stock sale for cash 
BUYER: Michael McDougald of 
Rome, GA, acquiring a 49% stock 
interest in the station. He owns two 
other stations. The buyer and sell- 
er will form a new corporation. 
Phone: (706) 291 -9742 
SELLER: Jean Gradick of Rome, 
decreasing his stock interest in the 
station from 100% to 51%. 
FREQUENCY: 95.3 MHz 
POWER: 3kw at 328 feet 

Continued on Page 8 
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Digital 
VoxProTM 
Digital Sound Editing System 

Mistake- Proof. 
The fastest, easiest way to edit phone 
calls and get them on the air! Forget 
fumbling with tape. VoxProTM by Audion 
lets you record, cut, copy, paste, track- 
slip, "bleep," and more- perfectly and 
digitally. Play back bits with one button. 

. 

VoxProTM is all you need 
in a Digital Sound Editing System 

Phone: 800 -622 -0022 
Fax 317 -966 -0623 

Southern CA 800 -690 -2828 

HARRIS 
ALLIED 

©1995 Harris Corp. 



Marconi 
Cheese. 

Evergreen Media congratulates Wisconsin's second best export. 

JONATHON BRANDMEIER 
MARCONI AWARD nominee for PERSONALITY OF THE YEAR. 


