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INSIDE:

OLDIES FORMAT:
STRONG RATINGS,
HEAVY REVENUES
Radio veteran Bennett Zier details
how the traditional Oldies format’s
strengths — exclusivity, familiarity,
fun, and a clearly defined target
demo — can drive ratings and

revenues.
Page 28

&

POSITIONING MUSIC
FOR ADULT SUCCESS

Three Rockers — KLOS/L.A. PD
Carey Curelop, WEBN/Cincy OM
Marc Chase, and WHJY/
Providence PD Bill Weston —
explain the music rotations and
philosophies that spurred their

stations’ upper-demo success.
Page 72

ALTERNATIVE'S PART
IN ENTERCOM'’S PLAN

Having recently added KNRK/
Portland and WNRQ/Pittsburgh to
his firm’s longtime Alternative
flagship KITS (Live 105)/SF,
Entercom President Joe Field
shares his thoughts on the format's

future.
Page 86
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INSTRUMENTALS & AC
A good melody is worth a thousand
words, which is why instrumentals
are playing an increasingly large
part in the AC format’s musical
mix.

Page 62

IN THE NEWS ...

« Jim McGuinn becomes
OM for WDRE Network

« Phil Manning named
WNRQ/Pittsburgh PD;
Ric “Rocco” Bennett now
PD for WENZ/Cleveland

» Sam Weaver appointed

KPRT & KPRS/KC Ops Dir.
Page 3

« Bill Bailey appointed
WIZF/Cincy PD/mornings
« Jim Beard becomes VP/GM
at WDJX & WHKW/Louisville
Page 12

THE INDUS TRY’S NEWSPAPER

Sta Shine At CMA Awaris

ot only did he host the show, Vince Gill won his fifth Male Vo-

calist of the Year trophy during last week’s CMA Awards in Nash-
ville. For his performance of “Go Rest High On That Mountain,” Gill (sec-
ond from left) enlisted the services of an all-star cast: (i-r, background):
Ricky Skaggs, Dire Straits’ Mark Knopfier, and Patty Loveless.
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NEWSSTAND PRICE $6.50

WQHT-FM (CHR/R)
WRKS-FM (Urban/O)
WCBS-FM (Oldies}-
WLTW-FM (AC)
'WSKQ-FM (Span)
WHTZ-FM (CHR/P)
WPLJ-FM (Hot AC)
WABC-AM (Talk)
WINS-AM (News)
WQCD-FM (NAC)

6.1
6.7

46

4.1

50

46

3.6

4.0

3,7
3.0

L.A. 25-54s Churn In Summer 95 Arbitrons

M 11 stations - including AC KOST — make big moves in key adult
demo; Spanish KKHJ has huge book; NY, Chicago NACs keep rising

F ornearly 13 years, many stations have challenged KOST/LosAngeles’s dominance as anAC
station, but the Cox station always prevailed.

However, in the just-released Summer 95 Arbitrons, KOST took a sizable hit among adults
25-54 and fell into a 10th-place tie with longtime AC arch-rival KBIG.

Sp'95

Su '95 Sp ‘95
6.6 KPWR-FM{CHR/B) 5.2
6.1 KLVE-FM (Span) 4.7

4B KROQ-FM (Alt) 44

v KIlS-A/F (CHR/P) 45
- KKBT-FM (Urban) 42
- KFI-AM (Talk) 3.9

e KRTH-FM (Oldies) 3.8
3' 6 KLAX-FM (Span) 34
£ KABC-AM (Talk) 3.1
35 KBIG-FM (AC) 3.2
=2 KOST-FM (AC) 32

RATINGS/See Page 19 S Ness
mapped out a
I.DS A”gELES proposal to

P e e ]
Ness Proposes
EEQ Overhaul

By Roy FurCHGOTT
R &R WASHINGTON BUREAU
Last week,
FCC Com-
missioner

make it easier

Su 95 for broadcast-
5.3 ers to meet
4.8 the agency’s
45 EEO require-
42 EELS: Ness
42 “I’m confi-
Y dent we can find ways to reward
€ performance, give grealer certain-
39 ty, and reduce the paperwork bur-
3.3 den — especially for small sta-
32 tions — without impairing the
3.2 program’s effectiveness,” she said
39 in a speech to the Texas Assn. of
Broadcasters.
NESS/See Page 19

NC Stations Stay
In Hicks Family

A lot of companies wanted to
buy HMW Communications’
Raleigh and Greensboro stations,
but the properties are staying in
the family — sort of.

HMW is selling five stations to
SFX Broadcasting for $34 mil-
lion and has sold SFX a $500,000
option to buy a sixth property.
Tom Hicks, Chairman/President/
CEO/COO of investment banker
Hicks Muse — the money behind
HMW — is the brother of Steve
Hicks, President/CEO of SFX.

Stations in the deal are WRDU-
FM & WTRG-FM/Raleigh,
which are bringing $28 million,
and WMFR-AM, WWWB-AM
& WMAG-FM/Greensboro,
which are bringing $6 million.

The $500,000 option gives
SFX the right to buy WHSL-FM/
Greensboro (formerly WFXF-
FM). If that deal closes, SFX will
receive its choice of $4.5 million
or 150,000 shares of SFX stock.
The option gives SFX time to
improve the lackluster perfor-
mance of WHSL without having

SFX/See Page 19

Waronker & Ostins Form SKG’s Dream Team

By CoRreYy LEVITAN
R&R STAFF WRITER

DreamWorks SKG Music announced the
long-awaited arrival of one-time Warner Bros.
Records Chairman/CEO Mo Ostin and Pres-
ident Lenny Waronker last week (10/5).
Joining them is =
Ostin’s son, Mi-
chael, who un-
til recently was
Warner Bros.’

ultimate affection and regard for each other.”

keted through Geffen and distributed by UNI in
the U.S.; MCA Music Entertainment Inter-

DreamWorks and SKG product will be mar-

national will re-
lease and market
overseas. Both
labels will oper-
ate out of Gef-

Sr. VP/A&R. fen’s L.A. head-

The trio will { quarters until
head and be permanent office
partners in SKG 1 space is secured.
Records — the Mo Ostin’s
full-spectrum long-term deal
pop music la- — reportedly
bel named for worth millions
founders Steven Lenny Waronker, Mo Ostin, Michael Ostin — is noteworthy

Spielberg, Jef-
frey Katzenberg, and David Geffen — and
soundtrack label DreamWorks Records. Al-
though no official job titles will be designated,
the 68-year-old senior Ostin will function as
CEO.

“Mo and [ have been friends and have done
business together for years,” said Geffen.
“When I founded Geffen Records, it was mar-
keted and distributed through Warner Bros.
After competing with each other for 15 years,
it’ll be fun to be on the same side. We have the

in that three

former Warner Music Group label chairmen,
including Doug Morris and Bob Krasnow, now
have deals with Seagram-owned MCA.

Artists Come First

Waronker and the Ostins intend to build
DreamWorks SKG Music upon their reputation
as the most artist-friendly executives in the in-
dustry.

“We set the artist up as the highest priority,”

SKG/See Page 19
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KON STEWART

SUNFLLAWAY

In 1971,
SHE MOVED A GENERATION.
GET READY TO BE
MOVED AGAIN.
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McGuinn Now OM
For WDRE Net

WDRE/
g Long Island
% has hired
8 KPNT-FM &

¥ WVRV-FM/
B St. Louis OM
| Jim McGuinn
. for a similar
™~ post at the
WDRE Net-
work. He re-
places Russ
Mottla, who

McGuinn

Plen Plots Plans, Pulls Pienty Pals

OCTOBER 13, 1995
ISSUE NUMBER 1116

PAGE THREE

7 >» Radio Business
Sponsor 1D fines imposed

12 » Newsbreakers

25 » Street Talk
WLS-FM — more music, less talk

¥ N

exited in July, and will be based
out of Jarad Broadcasting-
owned WIBF/Philadelphia be-
ginning in early to mid-Novem-
ber.

Jarad owner Ron Morey told
R&R he was looking for an es-
tablished PD in the format. “We
took our time trying to identify

Masters announced their forth

gin’s Bob Frymire and Phil Fox,

ki, and Capitor’s Phil Costello.

When Virgin Sr. VP/Promo Michael Plen and artist manager Kat

Plen's pals threw a party, raised their glasses, and tossed their cook-
ies in celebration. Seen at the scene are (clockwise, from left), Vir-

Moinet, Giant's Barry Lyons, Plen, R&R’s Jeff Gelb, Barry Rich-
ards, Virgin's Jeff Naumann, M3’

26 » Timeline

coming (Oct. 22) marriage plans,

WB’s Barney Kilpatrick, Virgin's Al

's Kevin Sutter, Virgin's Steve Gazic-

18 » Media
RHCP, Rick Rubin tap into America!

who we thought was the best.
McGuinn is one of the best Mod-
ern Rock programmers in the
country today. When you look at
who’s out there — [WKQX/
Chicago’y Bill Gamble,
[WNNX/Atlanta’s] Brian Phil-
ips, and [KROQ/LosAngeles’s]
Kevin Weatherly — you really
have to talk about McGuinn in
the same breath. Look at his track
record. He’s done well at the |
Point [KPNT], and he’s so well-

[J Manning appointed at

WNRQ/Pittsburgh
has recruited WENZ/
Cleveland PD Phil £
Manning to fill the pro- §
gramming post vacated
by Tommy Nyce, who

respected.” de 3

L 3 parted for mornings at
Joining 'DRE presents | WIDR/Charlotte. Asa
McGuinn with the familiar chal- | result, WENZ has pro-

lenge of turning around a station
with sagging ratings. “The Point
was at 1.9 [12+] when [joined],”

moted APD/morning tal-
ent Ric “Rocco” Ben-
nett to PD.

New PDs For Pittshurgh,
Cleveland Alternatives

\ 22 » Music
WNRQ; Bennett for WENZ | National radio & video charts

competitive side to Phil |
that screams, ‘We will
take no prisoners.

29 » Sound Decisions
NAC boom boon to new acts

719

i
Manning — who |
§ joined WENZ in January l
1 and had spent nearly sev- | FORMATS & CHARTS
4 enyears at WOXY/Cin-

cinnati (the last four as
PD) — told R&R, “I'm
by no means leaving
i Cleveland because of
any unhappiness here.

20 » NEWS/TALK
What music programmers think about Talk radio

he said. “Similarly, if you look at
McGUINN/See Page 14

Weaver Promoted

Commenting on Man-
ning’s appointment, WNRQ GM
Joe Armao said, “I needed to find
a PD who shared my vision for
the Revolution. Phil not only
shares the vision, he brightens and

Manning

expands it. Phil has consistently
managed Modern Rock for eight
consecutive years. There’s also a

At Carter Group’s
KC Stations

An incredible opportuni- 28 » OLDIES
ty arose to work with Entercom, Bennett Zier analyzes the format’s strengths
Joe Armao, and in-house consult- |
ant [KITS/San Francisco VP/ 31 » CHR
Pro ing] Richard Sands. . . .
Thf;?;‘,‘f;}‘ rfis ancis:lfe > ?hey Scott Shannon’s programming philosophy
have a beter signal than the bat- 42 » URBAN

WNRQ, WENZ/See Page 14 How PDs & MDs listen to new music (and more)

49 » COUNTRY

1 KPRS-FM

(Hot 103
Jamz)/Kan-
sas City PD
Sam Weaver
has been pro-
moted to Op-
erations Direc-
tor of parent
company
Carter
Broadcast
Group Inc. In
his new position, Weaver will
oversee Urban KPRS and Gospel
sister KPRT-AM.

Weaver joined KPRS two years
ago after a stint as Asst. PD/MD
at WYLD-FM/New Orleans.
The 21-year broadcast veteran has
programmed WDIA/Memphis,
served as OM at WAMO/Pitts-
burgh and WQMG-FM/
Greensboro, and was MD at
Country WUSN/Chicago.

Zelnick, RCA Records President

Music President Ron Goldstein,
dent Nick Firth.

BMG’s Presidents Day

ping the ribbon to inaugurate their new West Coast headquarters in
Beverly Hills. More than 1000 VIPs attended a subsequent soiree.
Pictured are (I-r) BMG Entertainment Chairman/CEO Michael Dome-
mann, BMG Entertainment North America President/CEO Strauss

President Lou Maglia, BMG Direct President Worth Linen, Private

Scenes from behind the scenes at CMA Week '95

62 » AC
Instrumentals finding surprising success

68 » NAC
Readers respond to consultant’s questions

72 » ROCK
Positioning music for upper-demo success

80 » ADULT ALTERNATIVE
‘Rock Alternative’ stations take off from the '80s

86 » ALTERNATIVE
Entercom’s Joseph Field on latest acquisitions

Bob Jamieson, Zoo Entertainment

91 » Opportunities 93 » Marketplace
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The only late night television talk show host who looks
good in a push-up bra wants you to phone! Now your call

connects your moming show with the wild, irreverent

comedy of TV’s hottest, new late night host!
Your listeners win two ways: great radio
comedy, and great prizes to celebrate

the premiere of

wwwamericanradiohistorv.com =57
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This November promotion
is now available In

these markets:

Atianta Grand Rapids

£
3,

Denver Nashville
Detroit New Orleans

New York

Greensboro -Norfolk
Boston Greenville, SC  Oklahoma City
Harrisburg Orlandc
Hartford Philadelphia
Houston Phoenix
Indianapolis Pittsburgh
Jacksonville Portland
Kansas City Raleigh/Durham
Los Angeles Sacramento
Louisville St. Louis
Memphis  Salt Lake City
Miami San Diego
Milwaukee  San Francisco
Minneapolis Seattle
Tampa

Washington, DC
West Palm Beach

FOR MORE INFORMATION,

CALL HENRY MOWRY AT:

KETIN
310-553-4330

|
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Please join us as City of Hope Presents

“The Spirtt of Life” Award to
ALLEN J. GRUBMAN

Grubman Indursky Schindler & Goldstein, PC.
Wednesday, November 1, 6:30 pm
at the Century Plaza Hotel

For more information and reservations

call Scott Goldman at 213 626 4611

X

City of Hope
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1995 DEALS TO DATE

Dollars To Date: $4,970,695,967

(Last Year: $1,810,763,356)

This Week’s Action: $100,215,000

(Last Year: $15,425,948)

Stations Traded This Year: 1086

(Last Year: 982)

o WWDB-FM/Philadelphia
$48 million

Investors Unwarranted

Stations Traded This Week: 51

(Last Year: 17)

DEAL DETAILS BEGIN ON PAGE 8

Charles Banta’s Mercury Communications
branches out of Buffalo and picks up the FM
Talker.

their investments.

No More Station-Sitting

[] Broadcasters may now leave their automated stations
unattended, as long as they find a way to handle their
EBS responsibilities, according to the FCC.

[ CD Radio has extended the expiration date on its
warrants, giving investors another chance to make back

Page 8

Page 8

- RADIO BUSINESS

Three Stations Hit
With Sponsor ID Fines

he FCC has come down hard on three stations for vio-
lation of the sponsor ID rules.

Evergreen’s WTOP-AM/Washington and Colfax’s crosstown WTEM-
AM were hit with $5000 and $6000 fines, respectively, for running ads
promoting American-made clothing that identified the sponsor only as
the “Council for Crafted with Pride in the USA.”

The FCC said the announcement was potentially misieading. It was
not clearly an ad, the agency said, because “American-made clothing
and the council are not ‘product’ and ‘sponsor’ as those terms are com-
monly understood.”

After receiving a letter of inquiry from the FCC, WTOP — which aired
the ad 154 times between March and June last year — started running a
disclaimer reading, “The following is a commercial announcement.”

Because the station took proactive steps, conceded its early failure to
comply with the rules, and had a clean record, the Commission fined the
station a less-than-maximum $5000.

WTEM — which aired the ad 363 times between March and July —
argued that its listeners knew they were hearing an ad because they
were urged to buy clothes with a “Made in the USA” label. The FCC
disagreed and fined the station $6000.

Cruise Confusion

‘Separately, KUAD-FM/Windsor, CO was charged with broadcasting
a promotional announcement for a cruise package without identifying the
sponsor, Saga international Travel Corp. KUAD said it believed the
ads were in compliance and that Saga said the ad had run on other
stations. The station said that when the error was discovered, it was cor-
rected. KUAD, which also noted it had a clean record, was fined $5000
by the FCC.

All three stations have a month to appeal their fines.

STRAUS COMMUNICATIONS

DEeBT REFINANCE
OF
WCKL-AM
WCTW-FM

ELLENVILLE, NEW YORK

$250,000
SENIOR NOTE

HANEVAN FINANCIAL SERVICES
ARRANGED FOR THE
PRIVATE PLACEMENT OF THE NOTE

1850 PARKWAY PLACE, SUITE 420
MARIETTA, GEORGIA 30067
(770) 499-8090

ROSS SECUNDA, PRESIDENT

ANEVAN
INANCIAL
« J ERVICES

U.S. Radio Goes

On The Block

Industry sources have confirmed that the nation’s largest
minority-owned radio group, U.S. Radio, is for sale.

According to a source familiar
with the sale offering, the 24-station
group started the bidding at $160
million. The sale is being handled by
Alex. Brown & Sons, the Baltimore
financial services house that has
made a specialty of radio.

The field of bidders was to be cut
down to four or five finalists this
week. Those finalists will get de-
tailed due diligence reports on the
financial condition of the company.

Individually, TAPSCAN’s

unique and innovative systems for

broadcasters are a pretty sweet deal.
But no single system can compare

to the strategic synergy created by
integrating TAPSCAN programs
together in what we call the
“Business Intelligence System.”
It’s the most effective combination
of sales and marketing tools ever
developed for your station.

At the push of a button, you’ll
know more about your prospects’

3000 RIVERCHASE GALLERIA *

s AM=RCLIca A e istianLcorm

The company proposes to pick a
winner by November, says a source.

U.S. Radio is interested in a stock
sale rather than a sale of assets. A
stock sale will put the tax burden
on the buyer.

Another source claiming to be
close to U.S. Radio said that the
word “sale” would be an “inaccu-
rate and incomplete” description of
the proposed deal. The source de-
clined to elaborate.

THE WHOLE
TER

THAN
THE 5UM

£

That’s Why You Need
The Complete
Business Intelligence System.

business and competition...you’ll
know more about their market poten-
tial and the spending power of their
customer base...and you’ll know
precisely how to target and reach a

TAPSCAN. INCORPORATED
EIGHTH FLOOR -»
205-987-7456

Other sources have speculated
that U.S. Radio might merge with
another Alex. Brown-backed prop-
erty, Benchmark Communica-
tions. Benchmark has 20 stations.

Both U.S. Radio and Banchmark
primarily own mid-market stations.
Individually, they lacked the critical
mass to make a public stock offer-
ing. Industry observers say that a
merger may give the group enough
strength to go public. Alex. Brown
has been an active underwriter of
public offerings.

U.S. Radio did not retarn a call
by presstime.

very specific audience with unpar-

alleled efficiency.

It’s a layering process—using
information and analysis from one
program to gain even deeper
insight from another. And when
you're done, you'll have put
together a more complete and
persuasive presentation than
ever before.

Gaining a competitive edge is
really a piece of cake. To find out
how, call TAPSCAN today.

BIRMINGHAM, ALABAMA 35244
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RADIO BUSINESS

FCC Waives Unattended Station Rules

B roadcasters may now leave their automated
stations unattended, as long as they find a
way to handle their EBS responsibilities, accord-
ing to the FCC.

The FCC has waived its rules against unattended stations,
saying that modern technology provides broadcasters with
options other than having a duty operator monitor automated
broadcasts.

In the past, broadcasters had to monitor their stations in
case it was necessary to activate the EBS. New technology, the
Emergency Alert System (EAS), expected to be available within

the next 18 months, will allow remote broadcasts of emergency
news by automatically interrupting the programming of stations
affected by the alent.

FCC Engineer Jim McNally said that until EAS is avail-
able, broadcasters who do not want to monitor their stations will
have to find a way to circumvent EBS's two major problems.
First, EBS requires that a human monitor the signal to deter-
mine whether the information affects the station’s audience.
Second, the EBS does not automatically stop broadcasting when
the announcement has been completed.

“The FCC thinks that broadcasters are ingenious enough
to find ways to automate without a duty operator,” McNally said.

Investors Get Reprieve

D Radio has extended the expiration date on
its warrants, giving investors another chance
to make a profit.

The original warrants were sold with the initial public offer-
ing September 20, 1994. Investors paid $10 for two shares of
stock and a warrant. The warrant allowed the investors to buy
stock for $6 a share a year later. If the stock price is higher
than the warrant price, investors are buying the stock at a dis-
count. If the price is below, the warrants are worthless.

When the warrants came due this September, the stock was
trading at about $4. “We extended the warrants as a courtesy
to our shareholders,” said CD Radio CEO David Margolese.

Continued on Page 10

TRANSACTIONS

Mercury Rising In Philly,
Buys WWDB For $48 Million

O] Twenty-flve stations change hands as Hicks family wheels and deals

Pennsylvania
WWDB-FM/Philadelphia
PRICE: $48 million

TERMS: Cash

BUYER: Mercury Radio Communi-
cations, headed by President Charles
Banta. It owns WGRF-FM & WEDG-
FM/Buffalo.

SELLER: Panache Broadcasting LP,
headed by President/CEO Charles
Schwartz. it owns WTLC-AM & FMW/
Indianapolis.

FREQUENCY: 96.5 MHz

POWER: 17kw at 865 feet

FORMAT: News/Talk

BROKER: Peter Handy of Star Me-
dia Group

- ekl
HMW Communications Inc.
PRICE: $34.5 million
TERMS: $28 million for WTRG &
WRDU; $6 million for WMFR, WWWB
& WMAG; and a $500,000 option to
buy WFXF/Greensboro for $4.5 mil-
lion or 150,000 shares of SFX Broad-
casting Inc. stock at $30 per share.
BUYER: SFX Broadcasting Inc., head- |
ed by CEO/President Steve Hicks. It
owns 18 other stations.
SELLER: HMW Communication inc.,
headed by President Ric Neuman. It
also owns WLYZ-FM & WXWX-FM/
Greenville, SC.
BROKER: Paul Leonard of Star Me- |
dia Group

WMFR-AM, WWWB-AM &
WMAG-FM/High Point, NC
FREQUENCY: 1230 kHz; 1320 kHz;
99.5 MHz

POWER: 1kw; 5kw; 100kw at 1499
feet

FORMAT: News/Talk; News/Talk; AC

WTRG-FM/Rocky Mount, NC
FREQUENCY: 100.7 MHz

POWER: 100kw at 1968 feet
FORMAT: Country

| 100kw at 817 feet

WRDU-FM/Wilson, NC
FREQUENCY: 106.1 MHz
POWER: 6kw at 328 feet
FORMAT: Gospel

Sonance/GulfStar Merger |
COMMENT: This is a two-part deal. In
the first part, the Sonance Commu- |

nications Inc. stations are being trans-
ferred to GulfStar Communications
Inc. In the second, control of GulfStar
is shifting from GulfStar President Steve
Hicks to his brother, Sonance President
Bill Hicks (see story, Page 1).

Part!:

Sonance Communications

Inc.

PRICE: No cash consideration
TERMS: Stock transfer

BUYER: GulfStar Communications
Inc., headed by President Steve Hicks
SELLER: Sonance Communications
Inc., headed by President Bill Hicks

WTAW-AM & KTSR-FMW/
College Station, TX
FREQUENCY: 1150 kHz; 92.1 MHz
POWER: 1kw day/500 watts night; 3kw
at 275 feet

FORMAT: News/Talk; Rock

KLTX-FM/Harker Heights, TX
FREQUENCY: 105.5 MHz

POWER: 1.7kw at 388 feet
FORMAT: Classic Rock

KBRQ-FM/Hillsboro, TX
FREQUENCY: 102.5 MHz
POWER: 100kw at 450 feet
FORMAT: Classic Rock

KIZ-FM/Killeen, TX
FREQUENCY: 92.3 MHz
POWER: 3kw at 259 feet
FORMAT: Urban

KKAM-AM, KFMX-FM &

KRLB-FM/Lubbock, TX
FREQUENCY: 1340 kHz; 94.5 MHz;
99.5 MHz

POWER: 1kw; 100kw at 817 feet;

FORMAT: News/Talk; Rock; AC

Part Ii:

GulfStar Communications
Inc.

PRICE: No cash consideration
TERMS: Stock transfer

BUYER: Bill Hicks. He wiil become

| POWER: 100kw at 362 feet

Chairman of GulfStar. Phone: (409)
693-5511

SELLER: GuifStar Communications
Inc., headed by President Steve Hicks,
exchanging his voting stock for non-
voting stock. Phone: (512) 477-7338
COMMENT: Steve Hicks is leaving

GulfStar to concentrate on running A

SFX Broadcasting Inc.

KKYR-AM/Texarkana, AR
FREQUENCY: 790 kHz

POWER: 1kw day/500 watts night
FORMAT: Country

WJBO-AM, WYNK-AM & FM
& WFMF-FM/Baton Rouge
FREQUENCY: 1150 kHz; 1380 kHz;
101.5 MHz; 102.5 MHz

POWER: 5kw; Skw day/82 watts night;
100kw at 1500 feet; 100kw at 1250 feet
FORMAT: News/Talk; Country; Coun-
try; CHR

KLVI-AM & KYKR-FMW/
Beaumont, TX

FREQUENCY: 560 kHz; 95.1 MHz
POWER: 5kw; 100kw at 420 feet
FORMAT: News/Talk; Country

KYKS-FM/Lufkin, TX
FREQUENCY: 105.1 MHz
POWER: 100kw at 1066 feet
FORMAT: Country

KKMY-FM/Orange, TX
FREQUENCY: 104.1 MHz
POWER: 100kw at 416 feet
FORMAT: AC

KKYR-FM/Texarkana, TX
FREQUENCY: 102.5 MHz
POWER: 100kw at 459 feet
FORMAT: Country

KNUE-FM/Tyler, TX
FREQUENCY: 101.5 MHz
POWER: 100kw at 1074 feet
FORMAT: Country

KIXS-FM/Victoria, TX
FREQUENCY: 107.9 MHz

FORMAT: Country

The Word In Music Stations
PRICE: $2.85 million

TERMS: Duopoly deal; asset sale for l
cash

BUYER: Hiat Media Inc., headed by |
President Edward Atsinger lli. He has
an interest in KGFT-FM/Colorado |
Springs and is President/CEO of Sa-
lem Communications Corp., licens-
ee of 31 stations.

SELLER: The Word in Music Inc.,

wwwamericanradiohistorvycom

® KliZ-FM/Killeen, TX

® KYKS-FM/Lufkin, TX

® KNUE-FW/Tyler, TX

® KUVA-FM/Uvaide, TX $15,000

® KKMY-FM/Orange, TX
o KKYR-FM/Texarkana, TX

® KIXS-FM/Victoria, TX
® Word In Music Inc. stations $2.85 million
e KBIQ-FM/Fountain, CO
® KTSL-FM/Medical Lake, WA
® KLTE-FM/irksville, MO
o KBBV-AM/Big Bear Lake, CA $30,000
* WSTU-AM/'Stuart & WHLG-FM/Jensen Beach, FL $7.2 million
& KIOV-AM/Payette, ID No cash consideration for 51%
© WKUZ-FM/Wabash, IN No cash consideration
* WFMW-AM & WKTG-FilMadisonville, KY No cash consideration for 33%
* WMQG-FM/Springfield, KY $250,000
= KIDS-AM/Springfield, MO $350,000
® KHAT-AM & KIBZ-FM/Lincoin & KKNB-FM/Crete, NE $3.225 million
© WNDN-FM/Salisbury, NC No cash consideration
* KPNC-FM/Ponca City, OK $105,000
» KCLM (FM CP)Newport, OR $40,000
& WHTF-FM/Starview, PA $3.2 million
= WBLQ-FM/Block island, RI $405,000
® WIRJ-AMHumboldt, TN $45,000

TRANSACTIONS AT A GLANCE

© HMW Communications Inc. $34.5 million
* WMFR-AM, WWWB-AM & WMAG-FMMHigh Point, NC
® WTRG-FM/Rocky Mount, NC
© WRDU-FM/Wilson, NC
® Sonance Communications Inc. No cash consideration
© WTAW-AM & KTSR-FM/College Station, TX
® KLTX-FMMHarker Heights, TX
© KBRQ-FM/Hillsboro, TX

® KKAM-AM, KFMX-FM & KRLB-FM/Lubbock, TX
® GulfStar Communications Inc. No cash consideration
® KKYR-AM/Texarkana, AR
® WJBO-AM, WYNK-AM & FM & WFMF-FMBaton Rouge
® KLVI-AM & KYKR-FM/Beaumont, TX

headed by President Mark Pluimer. It
owns two other stations.

BROKER: Jody McCoy of McCoy
Broadcast Brokerage Inc.

KBIQ-FM/Fountain, CO
FREQUENCY: 96.1 MHz
POWER: 510 watts at 2014 feet
FORMAT: Contemporary Christian

KTSL-FM/Medical Lake, WA
FREQUENCY: 101.9 MHz

POWER: 12kw at 495 feet
FORMAT: Contemporary Christian

KLTE-FM/Kirksville, MO
FREQUENCY: 107.9 MHz
POWER: 100kw at 981 feet
FORMAT: Contemporary Christian

a i §2~“°:‘:-.

KBBV-AM/Big Bear Lake
PRICE: $30,000

TERMS: Asset sale for $7500 cash
and a four-year, $22,500 non-compete
agreement at 8% interest

BUYER: Broadcast Management |

Services Inc., headed by President
Don Werlinger. Phone: (713) 575-
1270

SELLER: Mountain Broadcasting
Co. Inc., headed by President Vernon
Thompson. Phone: (909) 866-3434.
FREQUENCY: 1050 kHz

POWER: 500 watts day/7 watts night
FORMAT: This station is dark.

P o

WSTU-AM/Stuart & WHLG-
FM/Jensen Beach

PRICE: $7.2 million

TERMS: Duopoly deal; asset sale for
cash

BUYER: Paim Beach Radio Broad-
casting Inc., headed by Chairman/

President Peter Callahan. It owns
WPBZ-FM/Indiantown, FL. Phone:
(407) 686-9505

SELLER: WSTU Inc., headed by
President Genevieve Glascock.
Phone: (407) 692-1000
FREQUENCY: 1450 kHz; 102.3 MHz

Continued on Page 10
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BLACK TIE
CHAMPAGNE RECEPTION AT 6:30 PM
DINNER WILL BE SERVED AT 8 O’'CLOCK SHARP

THE BURDEN MANSION
1-7 EAST 915T STREET
NEwW YORK CITY

YINTAGE PORT

A NNUAL

= SN MARTEL L

-

C
fLCLOl’LCt(/O nner

/)
1 (///I?I'e wine ‘I)QO/).'Q 23 /20 [{)l’(’ llLllJ[l(' IH/)
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A champagne reception by Pol Roger followed by a five course
dinner prepared by Jean-Michel Diot of New York's famed Park
Bistro and accompanied by sines from the following vintners who
will be in attendance: A,
o4 ey,
Winery, Jed Steele from Steele
Flora Springs, Fess Parker trom

gois Labet from Chateau de la

Steve Girard-
Wines, Johi
Fess P_a'

B L. Angelus, Dick Grace trom Grace Femily
leter Sichel and Brad Skibbins from
lambic Distillery.

id Auction led bv Joe Smith promises exotic

‘_;s and killer prizes.

< y :
IMote by Pick Mariani with special thanks to \Vine Spectator

ATTENDANCE IS LIMITED TO 150. TICKETS ARE PRICED AT $750 PER PERSON.
CONTACT MURIEL MAX AT THE TJ MARTELL FOUNDATION FOR LEUKEMIA, CANCER AND AIDS RESEARCH:
212.245.1818 FOR AVAILABILITY.
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'RADIO BUSINESS

And Selling ...

Radio — It Keeps Selling

bout 9% of the stations in the country have
changed hands this year as of October 6,
according to analysis by BIA Publications.

The study showed that 899 stations have been sold or
have announced an agreement to sell.

The largest changeovers were group sales, led by Ever-
green (25 purchases), Group W (21), Park Communica-
tions (21), and River City Broadcasting (20). Top 100 mar-
kets account for nearly 50% of the sales.

By format, Country was the most active with 155 stations
changing hands, followed by Aduit Contemporary with 125
stations, and News & Sports with 118.

Gannett Radio Earnings Up

G annett Co. took a third-quarter earnings hit
associated with the Detroit newspaper strike,

although broadcast earnings were up.
The Arlington, VA-based company earned $96.1 million
(69 cents per share), compared with $105.5 million (74 cents)
for the same period the previous year.
Gannett said the Detroit newspaper strike was depressing
earnings an estimated 15 cents a share.
Meanwhile, Gannett's 11 radio properties reported a 10%
rise in revenue, and its 10 television stations reported a 7%
revenue increase.
The company is still ahead of last year, with eamings of $321.7
million ($2.30 per share) for the first nine months of the year,
compared to 316 million ($2.17) for the same period in 1994.

Continued from Page 8

to extend the warrants.

long run.

investors Get Reprieve

Shareholder approval is not required for the CD Radio board

Margolese said the stock price had been depressed by a
large shareholder, identified in SEC filings as Bina A. Rothb-
latt, who is selling off stocks. The seller owned about 1 million
of the 4 million shares of common stock.About 2 million shares
are with institutional investors, who tend to hold stocks for the

The big seller is expected to liquidate his holdings in the
next three or four months. “When that guy is cleaned out or
stops selling, we will have a pretty healthy float,” said Margo-
lese. “There is a tremendous wet blanket effect.”

TRANSACTIONS

Continued from Page 8

POWER: 1kw; 3kw at 300 feet
FORMAT: AC; B/EZ

KIOV-AM/Payette
PRICE: No cash consideration for 51%
TERMS: Transfer of license control
BUYER: Associate Communica-
tions of idaho Inc., headed by Presi-
dent/Director Richard Kelly. Phone:
(208) 345-1935

SELLER: Miller-Kohl Broadcasting
Inc., headed by President James Mill-
er. Phone: (402) 371-8171
FREQUENCY: 1450 kHz

POWER: 1kw

FORMAT: Spanish

COMMENT: Associate Communica-
tions owned 49% of Miller-Kohl Broad-
casting and is purchasing the remain-
ing stake after paying off promissory
notes held by Miller-Kohl.

R
l.,ﬁ, i 1..4‘:%#%.@ i

%
JER

R ey

WKUZ/Wabash
PRICE: No cash consideration
TERMS: Stock transfer

BUYER: Charles and Toni Adams.
Phone: (219) 569-0409

SELLER: Upper Wabash Broadcast-
ing Corp. Phone: (219) 563-4111
FREQUENCY: 95.7 MHz

POWER: 3kw at 150 feet

FORMAT: Country

WFMW-AM & WKTG-FW/

Madisonville
PRICE: No cash consideration for 33%

| 3

TERMS: Gift of stock

BUYER: Robert Kelley and Kathryn
Puckett. Phone: (502) 821-1156
SELLER: Sound Broadcasters Inc.,
headed by President Gladys Kelley.
Phone: (502) 821-1156
FREQUENCY: 730 kHz; 93.9 MHz
POWER: 500 watts day/215 watts
night; 50kw at 295 feet

FORMAT: Country; Classic Rock

WMAQQ/Springfield

PRICE: $250,000

TERMS: Asset sale for $50,000 cash
and a 10-year, $200,000 promissory
note at 8% interest

BUYER: wilson Group Inc., headed
by President Michael Wilson
SELLER: Washington-Marion Sound
Corp., headed by President Edward
O’Daniel Jr. Phone: (606) 336-7762
FREQUENCY: 102.7 MHz

POWER: 1.9kw at 417 feet
FORMAT: Gold

LS

KIDS-AM/Springfield

PRICE: $350,000

TERMS: Asset sale for $155,000 cash
and a $195,000 promissory note at
11% interest

BUYER: Branson Info Radio LLC,
headed by Manager Richard Halil.
Phone: (417) 334-3466

SELLER: Kickapoo Prairie Broad-
casting Co. inc.

FREQUENCY: 1340 kHz

befhalr
KHAT-AM & KIBZ-FM/

Lincoln & KKNB-FM/Crete
PRICE: $3.2 million

TERMS: Duopoly deal; asset sale for
cash

BUYER: Lincoln Radio Acquisition
Corp., headed by President/Director
Kraig Fox. He has an interest in 16
other stations. Phone: (212) 407-9113
SELLER: Rock Steady Inc., headed
by President Kimberly Krueger.
Phone: (402) 483-1517
FREQUENCY: 1530 kHz; 106.3 MHz;
104.1 MHz

POWER: 5kw; 2375 watts at 213 feet;
30.6kw at 613 feet

FORMAT: KHAT is dark; Rock; Rock

P ....... Ne

ki M S T

WNDN-FM/Salisbury

PRICE: No cash consideration
TERMS: License transfer

BUYER: Victory Christian Center
Inc., headed by President Robyn Jay
Gool. It owns WOGR-AM/Charlotte,
NC. Phone: (704) 393-1540
SELLER: New Horizons Foundation
Inc., headed by President York David
Anthony. He has an interestin WRPL-
FM/Wadesboro, NC. Phone: (704)
786-8874

FREQUENCY: 91.1 MHz

POWER: 10 watts at 50 feet
FORMAT: This station is dark.

KPNC-FM/Ponca City

PRICE: $105,000 for 35%

TERMS: Stock sale for cash
BUYER: KPNC Broadcasting Inc.,
headed by President William Cole-
man. Phone: (405) 765-2485

SELLER: Kenneth Greenwood.

Phone: (918) 747-1119
FREQUENCY: 100.9 MHz
POWER: 3kw at 279 feet
FORMAT: Country

KCLM (FM CP)/Newport
PRICE: $40,000

TERMS: Permit sale for cash
BUYER: Coastal Commcepts Cor-
poration Inc., headed by President
Robert Campbell. Phone: (503) 302-
5811

SELLER: Charlotte McNaughton.
Phone: (202) 543-4037
FREQUENCY: 92.7 MHz

POWER: 3.8kw at 840 feet

RIS YIVe
WHTF-FM/Starview
PRICE: $3.2 million
TERMS: Asset sale for $900,000 cash;
a three-year, $1.4 million promissory
note; and a $900,000 non-compete
agreement

BUYER: Hall Communications inc.,
headed by Chairman/CEO Robert
Hall and President/Director Arthur
Rowbotham. Phone: (203) 887-3511
SELLER: Starview Media Inc., head-
ed by President Douglas George.
Phone: (717) 266-6606
FREQUENCY: 92.7 MHz

POWER: 1.42kw at 700 feet
FORMAT: Rock

WBLQ-FM/Block Island
PRICE: $405,000

TERMS: Duopoly deal. Asset sale for
cash and assumption of debt

BUYER: Westerly Broadcasting Co.,
headed by President Natale Urso. It
owns WERI-AM/Westerly, Riand has
an application pending on WDGE-FM/
Wakefield-Peacedale, Rl. Phone:
(401) 596-7728

SELLER: WCRN Inc., headed by
President Andy Gambardella. Phone:
(401) 782-4555

FREQUENCY: 99.3 MHz

POWER: 4.6kw at 177 feet

FORMAT: Classic Rock

WIRJ-AM/Humboldt

PRICE: $45,000

TERMS: Asset sale for cash
BUYER: John Warmath. Phone:
(901) 784-1563

SELLER: David Colvett. Phone: (901)
422-6445

FREQUENCY: 740 kHz

POWER: 250 watts day/10 watts night
FORMAT: Country

KUVA-FM/Uvalde

PRICE: $15,000

TERMS: Asset sale for cash

BUYER: Paradise Broadcasting Co.
Inc., headed by PresidentScott Rose.
Phone: (214) 855-4791

SELLER: Moli-Tex Broadcasting
Co.,headed by President Albert Moil.
Phone: (918) 299-2021
FREQUENCY: 102.3 MHz

POWER: 3kw at 245 feet

FORMAT: Spanish

FIRST ANNUAL RADIO FESTIVAL
Celebrating Radio’s 75th Anniversary

_October 23 through November 3
* TEN SEMINARS featuring Talk Radio Hosts and Tributes and Reunions

Rush Limbaugh ¢ Charles Osgood ¢ Garrison Keillor « Casey Kasem ¢
Ray Suarez * Dan Ingram ¢ Vinny Brown and more

25 West 52 Street, New York, NY 10019-6101

* FIVE LISTENING SERIES specially selected from the permanent collection
* LIVE BROADCASTS with stars and stations from around the country

For more information and a detailed schedule, contact Chris Catanese, Radio Festival Coordinator at (212) 6216735 (fax (212) 621-6765).

Major funding for the First Annual Radio Festival has been provided by The Hearst Corporation, Infinity Broadcasting
Corporation, The Interep Radio Store, and Norman J. Pattiz, Chairman, Westwood One Inc. Additional support has been
provided by The Arbitron Company, EFM Media Management, and Gannett Broadcasting.

The Museum would also like to thank Ralph Guild aﬁd Robert F.X. Sillerman for funding the position of Radio Festival Coordinator.

THE MUSEUM OF TELEVISION & RADIO

wWWWamericanradiohistorv.com
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Perhaps the single most important weapon in your promotional arsenal is your |D package. It also happens to be our spe-
cialty. We create knockdown, blow-back-your-hair, station |D’s that really stand out. No same musicians same singers
another snooze pill jingle like your competitors get in Dallas. Armed with the hottest composers, musicians and singers in
LA and New York, we'll create an ID that makes your call letters dominate the dial, not to mention your market. Some
of the biggest stations in the world have come to us, like B-96 / Chicago, Rick Dees Weekly Top 40, Capital Radio/ London,
RTL/Berlin, N-Joy Radio / Hamburg, Antenne Bayern / Munich, Kiss-FM / Athens, Tokyo FM, WMZQ / Washington D.C.,WKLB
/ Boston, BBC Radio | UK., and (your station here?). For a world-class ID package of your

own, call us. Because if ratings are truly a war, it's best to have the other guy sweating bullets.

PHONE 800-400-6767 310-657-7111 FAX 310-652-6509 Qi epoatcpiysCURRUIBIIIoY:

WE SPECIALIZE IN PIERCING EARS.

Introducing a music production library that makes every

other music library sound like exactly what it is: stock music.

For more information, call 1-800-400-6767.
WHO DID THAT MUSIC?
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NEWSBREAKERS.

Sony/0’Brien
Launch Two
New Labels |

Sony Music |
has teamed
with producer
Brendan
O’Brien to |
launchtwonew |
record labels:
57 Records and

Records |
Shotput | |

Records. b= —

shotput.
A ¥

|
!
|

57 Records, an artist-oriented la- |
bel reflecting O’Brien’s musical
tastes, will be distributed through
Sony and marketed and promoted | !
through Epic Records Group and
Columbia Records Group. Shot-
put Records, channeled primarily |
through indie distributor RED,
will release grassroots/Southeast !
music and reissues.

“Brendan is one of those rare
combinations of musicianship, ar-
tistic integrity, and commercial in-
stinct,” said CRG Chairman Don
Ienner. “Every project he becomes !
involved with benefits from his ex-
traordinary gifts.” '

Epic President Richard Grif-
fiths added, “All of us are very ex-
cited about having Brendan work
closely with our artists and labels.
He’s always been a great producer
and is now extending his abilities
to signing artists and working with
them at every level.”

O’Brien — famous for produc-
ing acts including Pearl Jam,
Stone Temple Pilots, and Neil
Young — will oversee A&R, pro-
duction, and recording activities
for both new labels.

Cannelli Now Rocket Records President

ohn Cannelli has been named President of Rocket

Records, Elton John's Island-distributed label. Can-
nelli most recently was Sr. VP/Music Program Develop-
ment at MTV.

“Having an executive of John Cannelli's caliber at
the helm of our operation is the first step in building
Rocket into the kind of label Elton and I have always
envisioned,” said Rocket Chairman John Reid. “With
John finally aboard, we're moving forward with regard
to signing and developing an eclectic but small and fo-
cused roster of artists.”

For 13 years; Cannelli served in a variety of posts for
MTV Networks — which comprises MTV, VH1, and
Nickelodeon — including Sr. VP/Talent & Artist Rela-
tions and Business Manager.

“I'm so delighted that we got the man we really want-
ed for the job,” said Elton John. “To have lured John
away from MTV is a big honor for us.”

Elton John founded Rocket in 1973, deactivated it in the '80s, then
reopened it earlier this year when he signed with Island and its parent
company, PolyGram.

Cannelli

-Bailey Becomes WIZF/Cincinnati PD

Bill Bailey has joined Blue Chip Broadcasting Urban WIZF/Cincinnati as
PD/moming talent. Bailey, who most recently handled momings at Urban AC
WMXD/Detroit, replaces Phil Davis, who remains with the station as MD.

“We’re excited to have someone of Bill’s caliber to help get WIZF to the
next level,” commented VP/GM Vince Fruge.

Bailey remarked, “I'm very excited to be working with Vince Fruge, to
be part of the plans of Blue Chip Broadcasting, and to try and build on the
past successes of WIZE”

Bailey’s resume includes stints at WLS/Chicago and Washington, DC’s
WPGC-FM and WKYS.

R et U S W N v TP 25 S o s
Regent Appoints Beard To Louisville VP/GM

WFLA-AM & WFLZ-FM/Tampa GSM Jim Beard has been tapped
as VP/GM at Regent Broadcasting’s CHR-Country duopoly WDJX-FM
& WHKW-FM/Louisville.

One of Beard’s first moves was to make PD changes at both outlets. As
Chris Shebel exits WDJX and Bruce Logan departs WHKW, former
WOLL/West Palm Beach PD J.J. Duling and ex-WHKO/Dayton PD
Don Christi become the respective stations’ interim PDs.

“I'know where these stations need to go to be the successful winners
that everyone at Regent believes they can be,” Beard commented. “These
shifts give us an opportunity to scour the nation for the best program-
mers available.”

BEARD/See Page 14

Gebhard Boosted To WLIF/Baltimore GSM

LIF/Baltimore Sales Marketing Director Becci Gebhard has been

elevated to GSM and will direct all local and national sales. She
succeeds Bruce Supovitz, who recently departed the Infinity Lite AC to
join Arbitron as an AE.

According to WLIF VP/GM Ken Stevens, “The best individual to lead
our sales effort is right here on-staff. Becci and her group have done an
outstanding job of developing new business. Under her leadership, I'm
looking forward to even greater success for the entire department.”

Before joining WLIF two years ago, Gebhard held AE positions at Bal-
timore’s WWMX, WBSB, and WPOC.

Baycom/Portland Names Oylear, Parish GSMs

ayCom Partners has appointed two new Port-

land GSMs: KMTT-FM/Seattle Sales Manager
Don QOylear has accepted the post at Country KUPL-
AM & FM, while John Parish — NSM at BayCom's
KSJO-FM & KUFX-FM/San Jose — has segued to
NAC KKJZ-FM.

“I'm sure KUPL's sales department wili greatly
benefit from Don's years of experience,” comment-
ed BayCom COO Jack McSorley, who said of Par-
ish, “It's always rewarding to have someone who
has worked hard and performed well advance with-
in the company.”

Oylear's experience includes sales management
posts at News/Talk-Classical combo KING-AM & FM/
Seattle, as well as jobs in TV sales and sales management. Parish has
served as AE at several Sacramento stations, including KSFM, KAER,
and KRXQ.

Oylear

Perrone Promoted To GSM Of W. Palm Trombo

adio 1 Marketing/Paim Beach Group Sales Manager/Northern
Region Martin Perrone has been appointed GSM for the compa-
ny’s three West Palm Beach properties.

Perrone will oversee 10 salespeople at News WEAT-AM, Soft AC
WEAT-FM, and Oldies WOLL-FM. He succeeds Jeanne Ryan, who
left to become Regional Sales Manager for crosstown WFLX-TV.

Perrone — who previously was GSM at WMXJ/Miami and was
WOLL's VP/GM —told R&R, “We're doing some very exciting things to
strengthen our position in the market.”

Q How Fast Is The DSE 7000:

A

Fast enough to plug & play
in thirty minutes or less.

Produce the best sounding spots in one-third the time. Be more creative and
productive. Orban's DSE 7000 was designed for radio. It's very fast. Very
friendly. No setup. No confusion. No trouble. Ask anyone who has a DSE
and they'll tell you there's no comparison. Why bother with anything else.
The DSE digital workstation is everything you need. One quick call to
Harris Allied will put you in the fast lane.

Phone: 800-622-0022

Fax 317-966-0623

%HARRls

- || — »)—

www-americanradiohistorv.com

© 1994 Harris Corp.
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Winni
Market Modeling, the first real advance in
perceptual research in 20 years gives

you the advantage you need in today’s
competitive markets.

Just Got

Market Modeling provudes the first fully
mtegrated plcture of your radlo stat;on

| opportumtles It mtegrates :
perceptual research and musnc testmg mto
a single actionable plcture_of. the market.

Easier.

If you want to find out how research
can help you grow and learn more about
Harker Research, call Richard Harker or
Glenda Shrader-Bos.

MARKET MODELIN
-perceptual mapping for radio -

Harker
Research

R Phone: 919.954.8300
[ Fax: 919.954.8844

More Than Research— Answers.

o A A S S Lo o ool ot o L oo oo —_—— e


www.americanradiohistory.com

14 * R&R October 13, 1995

NEWSBREAKERS.

“

Jeffries Becomes
PD/MD For WRMF

Communications
| ACWRMF-FM/
| West Palm Beach

KDDK/Little
| Rockprogrammer
Jan Jefferies PD/
| MD. He takes over
{ from Reid Reker,
i who continues as

OM for co-owned
News/Talk WINO-AM, B/EZ
WRLX-FM, and WRMF.

Jefferies — who also will handle
a 6-9pm airshift — told R&R, “It’s
adream come true to work for [Pres-
ident Richard Fairbanks]. We have
tremendous talent and facilities, and
I'm ecstatic to be here.”

Jefferies’s past programming
credits also include WNET/Chica-
go,Riverside’s KFRG and KHTX,
KBZS/Oklahoma City, and
KLTD/Austin.

Jefferies

MONDAY, OCTOBER 23

1962/Stevie Wonder records his
first single, “Thank You For
Loving Me All The Way."

1991/Kid N’ Play's second movie,
“House Party II,” opens na-
tionally.
Born: “Weird Al” Yankov
ic 1959

TUESDAY, OCTOBER 24

1962/James Brown records his
first “Live At The Apolin” LP.
1988/The Fantasy Records vs.

case begins. The label
claims Fogerty copied his
song “RunThrough The Jun-
gle” when writing “The Old
Man Down The Road.”
1989Mank Ballard, Bobby Darin,
the Four Seasons, the Four
Tops, Holland-Dozier-Hol-
land, Carole King & Gerry
Goffin, the Kinks, the Plat-
ters, Simon & Garfunkel,
and the Who are inducted
into the Rock & Roll Hali of
Fame.
Born: Bill Wyman (ex-Roll
ing Stones) 1941

WEDNESDAY, OCTOBER 25

1964/The Rolling Stones make
their first appearance on
“The Ed Sullivan Show."

1991/Pioneering concert promoter
Bill Graham is killed in a he-
licopter crash.
Born: Jon Anderson (Yes)
1944, Chad Smith (Red Hot
Chili Peppers) 1962

THURSDAY, OCTOBER 26

1965/The Beatles are awarded the
prestigious MBE (Member of
the British Empire) medal.

1974/Al Green receives his first
gold record for “Tired Of Be-
ing Alone.”
Bom: Bootsy Collins 1951,
Natalie Merchant 1964

FRIDAY, OCTOBER 27

1960/Ben E. King records “Span-
ish Harlem” and “Stand By
Me."

|
]
i

has named former ‘

|
|

|

Fairbanks i [

|

[

RAB Widens Minority Recruiting Efforts

H oping to attract a larger number of minority employees
into radio, the RAB has launched a new career train-
ing program designed to increase both the size and diver-
sity of the pool of qualified applicants to radio stations.

Tests of the program conducted in nine markets so far have attracted
more than 2500 additional people into recruitment pools — including 700
applicants in Dallas alone — and more than 40% of them are minorities.

The plan begins with two weeks' worth of announcements promoting a
Radio Careers Workshop via participating radio stations along with other
channels suggested by minority organizations.

The workshop, which is free to participants, includes presentations by
radio station employees, with an emphasis on minority role models. Addi-
tional radio execs and staffers are avaiiable for further consultation. The
RAB organizes and impiements the program while local stations secure
the venue, provide airtime, and send their employees to the event.

Additional career workshops have been scheduled for Sacramento,
West Palm Beach, Tallahassee, and Pensacola, FL.

MUSIC DATEBOOK

John Fogerty plagiarization |

WNRQ, WENZ

Continued from Page 3

tle I was in at WENZ. It’s a start-up,
so I get to hire a staff. I wonder if
my old competitor’s PD would like

1975/Bruce Springsteen simulta-
neously appears on the cov-
ers of Time and Newsweek.

1993/Glenn Frey’s short-lived de
tective series “South Of Sun-
set” premieres on CBS-TV.
Born: Garry Tallent (E
Street Band) 1949, Simon
LeBon (Duran Duran) 1958

SATURDAY, OCTOBER 28

1961/A customer walks into a Liv-
erpool record store and asks
Brian Epstein for a copy of

| “My Bonnie" by a local group. Curi-

ous, he searches out, finds, and be-

comes manager of the Beatles.
1977/The Sex Pistols’ “Nev-
er Mind The Bollocks...” LP
is released in America.
Born: Stephen Morris (New
Order) 1957

 SUNDAY, OCTOBER 29

1971/Allman Brothers guitarist
Duane Allman is killed in a
motorcycle accident near
Macon, GA.

i

Duane Allman — a life on the road.

1977Meat Loaf releases “Bat Out
Of Hell.”
1990/The Byrds, LaVern Baker,
John Lee Hooker, the Im-
pressions, Wilson Pickett,
Jimmy Reed, and lke &
Turner are inducted into the
Rock & Roll Hall of Fame.
Born: Denny Laine (ex-
Moody Blues, Wings)
1944, Peter Green (ex-Fleet-
wood Mac) 1946, Randy Jack-
son 1961

Tina

— Paul Colbert

to do weekend overnights for me?”

Before joining WENZ last year,
Bennett spent eight years as an air
talent at crosstown Alternative
WMMS. WENZ GM Steve Leger-
ski told R&R, “Rocco knows the
market and certainly knows the
competition; he’s read their play-
book. It’s a blood-and-guts fight here
in Cleveland. We're in the foxholes
everyday, and Rocco is a fighter —
that’s what we were looking for.”

“Phil is a tough act to follow,”
Bennett remarked. “I learned a lot
from him. I’ve been a player for 12
years in this market; now I get to be
a coach. The End was the first sta-
tion to expose alternative music to
Cleveland, and our momentum and
ratings will continue to grow. I know
my enemy. now [ must go forth.”

Meanwhile, sister WNCX PD
Bob Neumann becomes program-
ming consultant for WENZ.

McGuinn
Continued from Page 3

either Long Island or Philly, 'DRE
is much lower than it was at its
peak.”

WDRE also announced it has
hired Pollack Media as consultant.
McGuinn added, “The hiring of
Jeff Pollack and myself signifies
that the tools are in place to take
the station to the next level. Just
like at the Point, there are some
great people in the building. Hope-
fully, working together, we can
forge a great team.”

McGuinn joined KPNT in Feb-
ruary '94. He became OM of
KPNT and Adult Alternative sis-
ter WVRYV three months ago. Pri-
or to that, he spent nearly four
years as PD at WEQX/Albany,
NY.

[S o= EESERCn e
Beard

Continued from Page 12

He added that the changes are
“professional in nature and should
not be construed as a negative re-
flection on either PD personally.”

Beard — who strongly stated
there are no plans to change for-
mats at either McVay Media-con-
sulted station — managed three
smaller-market Jacor outlets be-
fore becoming that company’s
Tampa GSM

WYY americanradiohistorvycom

UPDATE

Kiel Joins Zoo As Nat’l Dir./Pop Promo
[ e |
usic industry veteran Dana Kiel has been hired :
by Zoo Entertainment as National Director/Pop
Promotion.

“Radio has grown to respect Dana Kiel through her
hard work and honesty,” said VP/Promotion Bill Pfor-
dresher. “Qualities like these will carry her far within
the Zoo family.”

Kiel joined CBS Records in 1982 and advanced
from an assistant to Director/West Coast Pop Promo-
tion during her tenure.

Haymore Named Cadena Radio Centro CEQ

avid Haymore has been named CEO of Heftel

Broadcasting Corp.'s Spanish-language net-
work, Cadena Radio Centro. He most recently was
Managing Director of ABC Radio International.

“I'm delighted to be back in Spanish radio and to
be working with the nation’s premiere Spanish radio
company,” Haymore commented.

Prior to his work at ABC, Haymore served as Ca-
ballero Spanish Media’s VP and was Sr. VP/Sales
at UPI.

Haymore

Warner Bros. Promotes Weiss To VP/A&R

eoffrey Weiss has been promoted to VP/A&R at
Warner Bros. Records. He had served as Prod-
uct Manager since 1990.

“Geoffrey’s work as a product manager demonstrat-
ed his ability to bring out the best in both our artists and
our staff,” said WB Sr. VP/A&R Joe McEwen. “I'm con-
fident he'll bring that same talent to bear in his new
position. He also has a great record collection.”

Weiss got his start as an A&R rep for indie Big
Time Records. in 1987, he became a copywriter at
A&M Records, which upped him to Product Manag-
er a year later.

Froio To Atlantic As VP/Sales

R ick Froio has been named VP/Sales at Atlantic
Records. He had worked as Branch Manager of
WEA's Cieveland office since 1991.

“Rick is ideally suited to take on this key role,” said
Atlantic Sr. VP/Sales Pete Anderson, to whom Froio
reports. “His extensive knowledge and numerous re-
taif contacts will serve him well as he joins our aggres-
sive, proactive sales team.” |

Froio began his career in 1976 at WEA's Philadel-
phia office. He served in a variety of posts, including
Computer Systems Manager, Accounting Manager,
Asst. Controller, Marketing Coordinator, Regional OM,
and Field Sales Manager.

Froio

PROMAX Sets Sales/Promo Conference

ROMAX International has announced it will host its first annual Sales
& Promotion Conference, December 4-5 in Chicago.

According to President/CEO Jim Chabin, the conference will bring
together ieading executives from radio and TV networks and stations,
cable, advertising agencies, packaged-goods manufacturers and distrib-
utors, rep firms, and other industry segments.

Various industry execs have been confirmed to participate, including
CBS Broadcast Group Exec. VP/Marketing & Communications George
Sweitzer. Panel topics will include “Six Ideas That Sell Advertisers,” “Man-
aging Your Internal Sales Promotion Process,” and “Cross-Media Part-
nering,” among others.

For registration information, caii Los Angeles-based PROMAX Inter-
national at (310) 788-7000.
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Edison Media Research conducts complete
perceptual research and comes to your market for

a full presentation of the results in two weeks.

Two Weeks.

When you want to know what’s going on with your stations
and your markets, you want to know now. That’s why we’ve
developed the ability to turn around complete market studies in a
fraction of the time it takes most other companies. We deliver

music testing information faster, too.

How do we do it? We work smarter, harder and faster than the
old radio research companies. Is it work-

ing? We’ve completed 51 radio projects

for 37 stations in 31 markets in just our

first year of operation.

Edison’s unique services are also
being used by HBO, Comedy Central,

and several leading newspapers.

Stop waiting for your research to come

back. Call us today and find out how quickly

the best information can be delivered.

We’re working with some of
the premier radio operators in
the country:

Granum’s Herb McCord:
“We called after Thanksgiving
wondering if it was possible to
get research by Christmas. We
were amazed to get top quality
information, with a full presen-
tation and their unique video
report, well in advance of the
holiday.”

Gannett KKBQ/ Houston’s
Dene Hallam: “Larry Rosin
has been on the 93Q Country
team since before the beginning,
and Edison’s innovative tech-
niques and their people have

been a big part of our success.”

US Radio’s Don Kidwell:
“We needed a format search in
Norfolk, and we had to have it
fast. Edison Media Research
was there in two weeks and
made the right call. We went
from #16 to #1 25-54 in our
first book.”

EDISON MEDIA RESEARCH

NEW IDEAS FOR BETTER, FASTER RADIO INFORMATION

334 Elizabeth Avenue, Suite B » Somerset, NJ 08873

(908) 560-8787 / fax (908) 560-8989 / e-mail LarryRosin@aol.com

———— e oL o S ke cialalot o Lo o —
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NEWSBREAKERS.

Radio

& AMY BOLTON and ANITA PARKER
BROWN have been named Managers
of Affiliate Marketing and Affiliate Rela-
tions, respectively, for SW Networks.
Bolton leaves a similar post at ABC

Parker Brown

Boiton

Radio Networks; Brown was Corporate
Director/Promotions & Media Relations
at Strategic Communications Group.

* MILWAUKEE AREA RADIO STA-
TIONS INC. announces officers: WMIL
& WOKY GSM TERRY PETERS
{Chairman), WKKV GMCONSTANCE
BALTHROP (Vice Chair), WLZR GSM
MIKE FISHER (Secretary), WFMR &
WFMI GM RANDALL HARRIS (Trea-
surer), and WMCS GM DON RO-
SETTE (Immediate Past Chair). JACK
LEE was retained as President/CEO.

Records

!  DAVETT SINGLE-
{ TARY has been pro-
| moted to VP/Artist
Development & Mar-
keting for LaFace
Records. She for-

¥l al Director in that de-
partment.

Hughes Mintz '

® SCOTT HUGHES steps up to VP/ |
Special Markets at Sparrow Commu- |
nications Group.

® RICKY MINTZ is elevated to VP/Ad-
vertising & Merchandising at Capitol
Records. He most recently was Sr. Di-
rector of that department.

PROS ON

THE LOOSE

Jay BonTempi — Over-
nights/parttimer KXBS/Ventura,
CA (805) 498-1746

Mike Casey — Afternoons
WOLL/West Palm Beach (407)
689-7327

Tom Gallagher — PD
WZ0Q/Lima, OH (501) 329-
1860

Jessie James — Mornings
WK2ZW/Peoria, IL (309) 682-
0923

Todd Martin — PD WCIB/
Cape Cod, MA (508) 548-9189

I

merly was Sr. Nation- l

| o CATHY O'BRIEN becomes Sr. Direc-

¢ RENEE BELL has
been named Sr. Dir./
A&R at RCA Label
Group/Nashville.
She exits her VP/
A&R post at Liberty
Records.

Bell

® AARON TALBERT has been ap-
pointed Director/Field Marketing for
Loose Cannon Records. He previous-
ly was Regional Marketing Manager,
East Coast at Motown.

¢ JIM PEWTER, international radio DJ
and songwriter, has launched indie la-

| bel Playground Records. The labels

first release will be “Pulp Rock Instru-

| mentals” featuring Dick Dale, Davie

tor/International Marketing at Arista
Records. She exits a similar post at
Columbia Records. In other label news,

Hunter

LAJOYCE HUNTER joins as Manag-
er/R&B Publicity. She previously was
a Sr. AE at W&W Public Relations.

O’Brien

® DIANE NELSON
has been elevated
to Director/Promo- (&
tions for Walt Disney
Records. She for-
merly was Manager/ |
Promotions. '

Nelson

Allen, and Link Wray; (212) 988-4619.

National Radio

® SJS ENTERTAINMENT has signed
political humorist Will Durst as part of
its “Fun Factory" morning show prep
service. “Will Durst’'s America” will run
twice weekly. SJS also announces its
October country music lineup: “World
Premiere of Aaron Tippin's ‘Tool Box™
(10/19), “World Premiere of Dwight

! Yoakam'’s ‘Gone™ (10/26), and the

two-hour “Monster Country” show
hosted by WSIX-FM/Nashville per-
sonality Hoss Burns (10/31); (310)
358-8688.

* L'EXPRESS GROUP INC., a promo-
tions company that specializes in “rock
‘n’ roll marketing,” has been designated
by NARAS as the Official Promotional
Ticketing Agency for the 38th Annual
Grammy Awards, set for February 28 in
Los Angeles. LUExpress will work with
official Grammy sponsors, CBS affiliates,
select radio stations, and record labels.
The company will work with internation-
al syndicators; (404) 261-9095.

Rosen

* DAVE GRUSIN,
LARRY ROSEN,
and JON DIA-
“§ MOND have
" formed the GRD
' Group, a New

i tainment company
specializing in the
convergence of mu-
sic, technology,
multimedia, and on-

line services. The Group's first acquisi-
| tionis N2K Inc.; (212) 758-4922.

Diamond

® STEVE TOLAND has been promot-
‘ ed to VP/Administration at indie music

publishing company Bug Music. He
| most recently headed the Copyright
| Department.

| ® TERRI GAMBLE and PETER KA-
‘ DETSKY announce the formation of Glo-
bal Broadcast Sales Inc. The company’s
sales acltivities are concentrated in the
| field of specialized radio and TV time,

programs, and projects on a national and |

| international basis; (617) 621-1501.

York-based enter- |

MARRIAGES

WMMR/Philadelphia MD
Ricki Hofberg to Bob Petracci,
October 7.

KMAJ-FM/Topeka, KS MD
| Rose Rues to Les Diehl, Octo-
ber 6.

BirtHs

Oh Boy Records recording
artist John Prine, fiancee Fio-
na Whelan, son Thomas Alex-
] ander, October 4.

Arista Records VP/Pop
f Promotion Jim Elliot, wife
Kathy, son Tyler William, Sep-
tember 29.

KALC/Denver evening tal-
‘ ent Jojo Turnbeaugh, wife

Mary, daughter Penny Marie,
| September 20.

KHKS/Dallas afternoon tal-
ent Hollywood Henderson,
wife Cara, son Samuel Lewis,
September 18.

CONDOLENCES

Jeff McClusky & Assoc. as-
sociate Ron Herbert's mother,
Cornelia, 75, October 6.

Former RKO General Inc.
President John Poor, 80, Octo-
ber 3.

Changes

AC: BJ. Shea leaves Hot AC
WIVY/Jacksonville for morning |
duty at Nationwide Hot AC KVRY/
Phoenix ... Veteran WLTF/Cleve-
land moming man “Trapper” Jack
Elliott crosses the street for simi-
lar duties at format rival WDOK ...
Former KSFI/Salt Lake City PD
Scott MacNeil launches MacNeil
Media Ideas and can be reached at
(801) 5-RADIO-5 ... Hank Mat-
thews succeeds Lena Moore as
parttime air talent on WTVR-FM/
Richmond ... Louise Brock suc-
ceeds Roxanne Walker as news-
person on WMYI/Greenville, SC’s
Love & Hudson moming show ...
WLTW-FM/New York welcomes
Nick Gregory as meteorologist.
The station also presents “The Lite
At Nite: New York’s Favorite Love
Songs” (8pm-midnight) hosted by
J.J.Kennedy ... Mandye Thomas
succeeds Dawn Daniels in middays
on KBBY/Oxnard-Ventura, CA ...
Hot AC WAEV/Savannah, GA
boosts middayer Rick Hunter to
APD and promotes afternoon per-
sonality Brad Kelly to MD ...
WGSY/Columbus, GA OM Dav-
id Nolin is accepting tapes and re-
sumes for parttime on-air positions
... Tina Miller-Irmscher joins
WAJI/Ft. Wayne as Promotion Di-
rector ... KSBL/Santa Barbara, CA
announces the following staff
changes: Scotty Johnson leaves his
PD post at KBUS/Ventura, CA for
the PD title at KSBL; Bob Ealee
joins at LSM; Thomas Ramirez
becomes Promotions Manager at

’SBL, as well as at sister stations
KQSB-AM & KTYD-FM; Diane

Elizabeth Davies and Margo Gal- |
legos-Smith both step in as AEs; ‘
and Courtney Young will host the |

10am-2pm shift.

WTMX’s new address: 1 Pru-
dential Plaza, Suite 2700, Chicago,
IL 60601. PD Barry James and
staff can be reached at (312) 946-
1019 ... KYXY/San Diego boosts
Mark Blackwell to APD ... Bob
Michaels departs KMGIL./Oklaho-
ma City’s afternoon slot for mid-
days at KLTY/Dallas ... Hot AC
KDMX/Dallas adds Rick Austin to
its morning show ... WXRB/Pitts-
burgh’s Blake Thunder rolls across
town to Hot AC WVTY/Pittsburgh
for afternoon drive (2-7pm) ... Hot
AC WKDD/Akron names Lisa
Lombardi Promotion Director ...
Mark French exits WZKL/Can-
ton, OH to become WKBN-FM/
Youngstown’s new MD; former
MD Jim Michaels remains with
'KBN in the news department ...
Stephanie Birmingham is
WLMX/Chattanooga’s new “Lite
Mix Love Songs” host, as Scott
Thomas moves to co-owned
WZST ... Leigh Ann Stephenson
is appointed Promotion Director
at KMXR/Corpus Christi ... Pat
McKay, formerly of Hot AC
WCSO/Portland, ME, is WGNY/
Newburgh, NY’s new PD/morn-
ing personality ... KRLB/Lub-
bock, TX promotes afternoon
driver Ron Grant to MD follow-
ing Chris Ryan’s relocation to
Wilmington ... KMAJ/Topeka, KS
taps Doug Loyd as its new Pro-
motion Director.

wwww-—americanradiohistorv.com

Adult Alternative: KTCZ/Min- |

neapolis moming show Skip Her-
man and Jim MeBean exit. After-
nooner Steven John moves to
mornings; fill-in jock Mike Staple-
ton takes over afternoons ... WRNX/
‘ Springfield, MA hires crosstown

WHYN MD Amy Brooks as APD/
early afternoons. Other ‘RNX line-
up changes include: Ex-KSFO/San
Francisco news person John O.
l joins for afternoons; Tania King
shifts from afternoons to middays;
Dave Sears is elevated from swing
to nights ... KUPR/San Diego hires
market vets John Leslie, Sue Dela-
ny, and Coe Lewis for weekends ...
KMTT/Seattle hires former WIQB/
Ann Arbor, MI morning show co-
host/News Director Kelly Wright as
Morning Show Producer ... KBCO/
Denver hires WDRE/Long Island
Production Director Jonathan
Hanst as Creative Services Direc-
tor. Meanwhile, Caroline Hurley
joins for overnights; Sam Ferrera
segues to nights. KALC Promotion
Assistant Keith Conners crosses the
street to KBCO as Promotion Direc-
tor; Lori Martin exits ... WMVY/
Cape Cod, MA hires former WZLX/
Boston Traffic Director Matt Basile
as morning host/Production Direc-
tor; Mitch Wertlieb exits. Brian
Briscoe joins ‘MVY as News Di-
rector/news anchor, replacing Laura
Alexander, who goes on maternity
leave ... New music call hours for
KRSH/Santa Rosa, CA MD Bill
Bowker are Tuesdays and Fridays,
noon-2pm.

Alternative: WRVF/Dayton
switches calls to WXEG and an-
nounces its airstaff with B.C. in

mornings, Sandy Collins doing
middays, MD JefY Stevens tackling
afternoons, Jim Allan holding
| down nights, and Simon covering
| overnights. PD Mike Stern and
MD Jeff Stevens announce music
call hours: Mike (Wednesday and
Thursday, noon-2pm); Jeff (Thurs-
| day and Friday, 1-3pm ET) ... On-
air lineup hits airwaves at WBZU/
Richmond: PD J.J. Quest covers
mornings for now; WNNK/Harris-
burg middayer Mike Scott joins for
middays; WXLK/Roanoke after-
nooner Jay Slater is hired for af-
ternoons/Creative Production; and
former WZOQ/L.ima, OH midday
host Rebecca Wild takes nights ...
At WQXA/York, PA: Michelle
Cruz joins for mornings, replacing
the Ugly DJ who becomes Produc-
tion Director. Also, "QXA wel-
comes Claudine for middays; Tom
Jackson departs ... New Alternative
convert WTKT/Lexington, KY
hires Sandy Thomas and Chris
Corley as station voices ... WQKM/
R. Wayne changes call letters to
WEIJE ... New music call hours:
KUKQ-AM/Phoenix PD Larry
Mac on Wednesdays and Thurs-
days, 1-4pm; MD Allison Strong
call times are 8:30-10am and 1-4pm
... KTOZ-FM/Springfield, MO MD
Julie Bahre takes music calls on
Wednesdays from 1-5pm
| WOWW/Pensacola, FL MD La-
" laine shifts from middays to after-
noons; Suzy Boe segues from
nights to middays ... WLUM/Mil-
waukee co-MD Bryan Erwin is
elevated to APD ... WWDX/Lan-
sing, MI appoints MD Mark Co-
| peland acting PD and Image Pro-
" ducer Hardy acting APD.
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Breakthrough

Introducing the
Livimg IlRoom WMusic Test®

\ or the First Time EvVver, o aoobuin alfordable,
reliable masic research from listeners right in the comfort and privacy of their
own homes! THE LIVING ROOM MUSIC TEST assures dependable research about
vour listeners’ music preferences without the distractions of a0 impersonal

auditoriom test. At their own pace and in their own surroundings, vour target

- audience will express honest opinions about the music they like and doa't like.

All the Market Coverage You Want
With THE LIVING ROOM MUSIC TEST, yvou can survey the entire market. Unlike

auditoriom tests (often filled with “research regulars”), THE LIVING ROOM MUSIC

TEST is not limited to the area surrounding a test center.

No ®ite Hassles

Imagine not having to worry about hotel trades,

room reservations, sound systems, no-shows, or

From the comfort of their homes, listeners tell you candidly
weather cancellations. THE LIVING ROOM MUSIC what you need to know to make the right music decisions.

A

TEST means the quality of your research is never

compromised by external variables.

Timely, Accurate Results
The standard LIVING ROOM MUSIC TEST inclades 600 songs with 100

respondents. Within 6 to 8 weeks, you'll have breakouts for core, cume, and
three primary demos scoring familiarity, appeal and burn on each song. The

Living Room Masic Test can also be customized to meet your needs.

Dramatically L ower Costs
THE LIVING ROOM MUSIC TEST delivers honest, reliable, accurate opinioas about music... at

Barriers to listener participation
are eliminated.

No scheduling problems.

No travel time.

Listeners select the time and LIVING ROOM MUSIC TEST, even the smallest individual radio
place that suits them best.

sigaificantly lower costs than standard auditorium testing. For the introductory price of $9,950, you can have the

information vou need about the songs vou are playing. With THE

station can afford the finest research available.

IKelly Hesearch
Insight Into Music Decisions
For more information. call

Tom Kelly, . 610'446'03 18

Music RESEARCH - ) )
SPECIALIST AND PRESIDENT The Living Room Music Test is a registered trade mark of Kelly Research

===\ A AN M ETrICaNradioreteorv-com


www.americanradiohistory.com

18 ® October 13, 1995

RHGP, Rick Rubin Tap Into America!

(] e were like Spinal
Tap, except it was the
guitar player who kept

exploding” — Red Hot Chili Pep-
pers’ drummer Chad Smith, in Roll-
ing Stone's cover story on the band.

Rolling Stone's five-page spread
on American label head/Red Hot
Chili Peppers producer Rick Ru-
bin is the source of these notable
quotes: “I'm more offended by bad
work than | am by politically incor-
rect work,” “I think the best new rap
artist is Beck,” and “a new Slayer
record probably brings more joy to
adisenfranchised kid than anything
else. I've seen a lot of really unhap-
py people at Slayer shows.”

Blind Ambition

“She and | are about the same
age, and people are always so
amazed that we've accomplished
anything since Generation X-ers
are supposedly not ambitious.
We're showing people we're as
ambitious as anyone else” —Mav-
erick Records A&R maven Guy
Oseary assesses Spin cover star
Alanis Morissette’'s career-to-
date.

“l don't take a rap artist and
say he's a rapper. | say he's an
entertainer. | put the same push
behind him that I'd put behind an
R&B singer, a rock singer, or
whatever. | take it straight to hit
radio” — Death Row Records
CEO Suge Knight assesses the
competition (Spin).

“I've got no idea if the world it-
self will come to an end, but when
the human race dies a new way of
life will begin and llamas will take
over” — Silverchair guitarist
Daniel Johns assesses the im-
pending apocalypse (Spin).

Love ‘N’ Stuff

Kevin Costner is showering
Whitney Houston with flowers and
champagne (Globe).

After she split up with “ER”'s
George Clooney, Dwight Yoakam
asked longtime galpal, ex-MTV
veejay Duff, to marry him (Star, Na-
tional Enquirer).

Drew Barrymore is back in the
arms of Hole guitarist Eric Erland-
son after deciding that ex-beau Val
Kitmer was too old for her (Star).

Diet °'N’ Fitness
Duff McKagan — erroneously
identified as Guns N’ Roses’ gui-
tarist (he's tﬁue bassist) — is pic-
tured kickboxing in People’s spe-
cial celebrity diet and fitness sec-

tion. Meanwhile, Jody Watley's
after-prégnancy weight-loss regi-

men is the subject of a page-length
feature. And ... Janet Jackson and
Jennifer Holliday make the mag’s
“Diet Hall Of Fame."
Pickin’ °N’ Grinnin’

ACKSNE/Las [l
Vegas MD John |
Berry (Jim Brick-
man's “If You Be-
lieve"), AdultAlter-
native KBXR/Co-
lumbia, MO MD
Brent Gardner
(Electrafixion’s
“Never”), and
CHRWFHN/New
Bedford, PD J.R.
Reitz (Edwyn Collins's “A Girl
Like You") pick the future hits for
Entertainment Weekly.

J.R. Reitz

Star Trips

Barbra Streisand nixed plans to
begin shooting her next film (“The
Mirror Has Two Faces”) on Octo-
ber 16 —because 16 is her unlucky
number (National Enquirer).

Diana Ross demanded — and
got — a new toilet installed in her
dressing room for her “Tonight
Show" appearance (Globe).

After asking hundreds of peo-
ple to turn up with expensive gifts,
Jerry Lee Lewis wound up spend-
ing about an hour at his 60th birth-
day party. One disgruntled guest
tells the Globe, “Jerry Lee made it
plain he wasn't having a good
time, didn't thank them for their
gifts, and they had to buy their own
drinks, t00.”

Simply Stated

“1 don't think of Broadway as a
higher art form. Rock 'n’ roll is
where the best songwriting's been
done for 30 years, except forSond-
heim. I've seen Broadway shows
lately that | thought were from a dif-
ferent galaxy” —Randy Newman,
on the state of the musical (Enter-
tainment Weekly).

“The whole communications
business is just based on two
things: a song or a story” — Quin-
cy Jones, on the state of the arts
(Vibe).

“I don't buy into the idea that one
just does work, and you don't real-
ly care if it's ever heard or seen.
That's not true at all. I'm terribly
competititve, so | do like it to be
heard” — David Bowie, on the
state of the artist (People).

“She can’t stand me and | can't
stand her. And every now and then
we get together and fuck each oth-
er” — PM Dawn’s Prince Be, on
the state of his relationship with
reality (Rolling Stone).

R&R OVERVIEW

WEEKEND BOX OFFICE
OCTOBER 6-8
1 Seven $10.42 | cut to the film's Lightstorm/Epic
(New Line) Soundtrax LP, while Peter Gabriel
2 Assassins (WB)* $9.37 | and Deep Forest team for “While
3 Dead Presidents $7.94 | The Earth Sleeps”; Deep Forest also
(Buena Vista)* perform “Coral Lounge.” Co-star
4 To Die For $6.23 | Juliette Lewis sings PJ Harvey's
(Columbia)* “Hardly Wait” on-screen and on the

5 How To Make An $5.79
American Quilt
(Universal)*

6 The Big Green $3.90
(Buena Vista)

7 Devil In A Blue $3.01
Dress (TriStar)

8 Halloween 6 $2.46
(Miramax)

9 To Wong Foo, $1.87
Thanks For Everything,

Julie Newmar (Universal)
10 Showgirls (MGM/UA)  $1.78

All figures in millions

* First week in release
Source: Entertainment Data Inc.

COMING ATTRACTIONS: This
week's openers include “Strange
Days," starring Ralph Fiennes and
Angela Bassett. Prong (featuring
Ray Manzarek) contribute the title

album, which also features tracks by
Tricky, Lords Of Acid, Satchel,
Strange Fruit, Kate Gibson, and
Lori Carson & Graeme Revell, as
well as two by Skunk Anansie.

Opening in limited release this
week is “Blue In The Face,” star-
ring Harvey Keitel and Maverick/
Sire/Warner Bros. recording art-
ist Madonna; WB act Lou Reed
co-stars as himself. The film's Lu-
aka Bop/WB soundtrack, execu-
tive-produced by David Byrne,
features cuts by Lou Reed (“Egg
Cream”), Soul Coughing (“The
Brooklynites”), Paula Cole (“Su-
wannee Joe"), Bush Babies
(“Brooklyn Movement”), and Geg-
gy Tah (a cover of War's “Why
Can't We Be Friends”), among oth-
ers. David Byrne also performs
two duets on the LP: “God's Child”
(with Selena) and “Happy Suicide”
(with Vijaya Anand).

TOP TEN SHOWS
OCTOBER 2-8

ER

Seinfeld

Friends

Caroline In The City
The Single Guy
Home Improvement
Monday Night Football
(Bills vs. Browns)

60 Minutes

Hudson Street

ABC News Special:
The Simpson Verdict

NONH W -

-
SRR

Source: Nielsen Media Research

All show times are EDT/PDT unless
otherwise noted; subtract one hour for
COT. Check listings for showings in the
Mountain time zone. Al listings subject
to change.

CominG NexT WEeek

NEW THIS WEEK

® MUDHONEY: NO. 1 VIDEO IN

AMERICA THIS WEEK

(Warner Reprise)

This 45-minute compilation chron-
icles Mudhoney's career with 11
video clips, including “Into The
Drink,” “Here Comes Sickness,”
“This Gift,” “Suck You Dry," “Who

You Drivin’ Now,” “Let It Slide,” “Gen-
eration Spokesmodel,” and “Gener-
ation Suicide.”

® OUT OF SYNC (Live)

Def Jam/RAL/Island recording
actL.L. Cool J stars in this feature
film as a club DJ who gets into trou-
ble while trying to kick his gambling
and alcohol addictions.

Each week R&R sneaks a peek through the nation's consumer
magazines in search of everything from the sublime to the ridicu-
lous in music news. R&R has not verified any of these reports.

® DEAD PRESIDENTS (Capitol)

MUSIC & MOVIES

CURRENT

Featured Artists: Barry White, Aretha Franklin, James Brown
® DEVIL IN A BLUE DRESS (Columbia/CRG)

Featured Artists: Duke Ellington, Roy Milton, Thelonious Monk
® TO WONG FOO, THANKS FOR EVERYTHING... (MCA)

Featured Artists: Cyndi Lauper, Salt-N-Pepa, Crystal Waters

® DANGEROUS MINDS (MCA)

Singles: Feel The Funk/Immature

Gangsta’s Paradise/Coolio
Other Featured Artists: Rappin’ 4-Tay, Sista, 24-K
® CLOCKERS (40 Acres And../MCA)

Single: Love Me Stil/Chaka Khan

Other Featured Artists: Buckshot LeFonque, Des’ree

® ANGUS (Reprise)

Featured Artists: Goo Goo Dolls, Weezer, Love Spit Love
® THE BROTHERS McMULLEN (Arista)

Single: | Will Remember You/Sarah McLachlan

Other Featured Artist: Seamus Egan

® SENIOR TRIP (Capricorn)

Featured Artists: Matthew Sweet, lan Moore, God Lives Underwater

® KIDS (London/Island)

Single: Natural One/Folk Implosion
Other Featured Artists: Daniel Johnston, Sebadoh

® POCAHONTAS (Walt Disney)

Single: If | Never Knew You/Jon Secada & Shanice (Hollywood)

® EMPIRE RECORDS (A&M)

Singles: Til | Hear it From Youw/Gin Blossoms
A Girl Like Yow/Edwyn Collins (Bar/None)

Liar/Cranberries

Other Featured Artists: Toad The Wet Sprocket
® THE SHOW (Def Jam/RAL/Island)
Singles: How High/Redman/Method Man
Summertime In The LBC/Dove Shack
Other Featured Artists: 2Pac, Dr. Dre, Onyx

COMING

® BLUE IN THE FACE (Luaka Bop/WB)

Featured Artists: David Byrne & Selena, Lou Reed, Geggy Tah
® STRANGE DAYS (Lightstorm/Epic Soundtrax)

Featured Artists: Peter Gabriel & Deep Forest, Skunk Anansie

Tube Tops

MTV’s 90-minute “Inner City
Blues: The Music Of Marvin
Gaye” chronicles the late artist's
life with artist and family inter-
views as well as video perfor-
mances of his music by U2
frontman Bono, Neneh Cher-
ry, Nona Gaye, Madonna with
Massive Attack, Digable Plan-
ets, Arrested Development'’s
Speech, and Stevie Wonder
(Thursday, 10/19, 9:30pm).

Friday, 10/13

® Boy George, “The Tonight
Show With Jay Leno.”

® Robert Cray, John Lee
Hooker, Bonnie Raitt, and an
Aibert Collins retrospective,
“ABC In Concert” (check local
listings).

Saturday, 10/14

® The Grand Ole Opry cele-
brates its 70th anniversary on
TNN'’s "Opry Backstage” (8pm
EDT/5pm PDT) and “Grand Ole
Opry Live" (8:30pm/5:30pm).

® KLSX/L.A. talk host Kato
Kaelin appears when Fox pre-
mieres “Mad TV” (11pm).

Sunday, 10/15

® Paul & Linda McCartney
lend their voices to — and per-
form on — “The Simpsons”
(Fox, 8pm).

Monday, 10/16

® The 30-minute “Smashing
Pumpkins Rockumentary” —
which spotlights the making of
the band's forthcoming album,
“Mellon Collie And The Infinite
Sadness" — debuts on MTV
(8:30am).

Tuesday, 10/17

¢ “The Life And Times Of
Roy Acuff,” an hourlong docu-
mentary, premieres on TNN
(8pm EDT/5pm PDT).

® Mavericks, “Late Show
With David Letterman.”

Wednesday, 10/18

® Rusted Root, “David Let-
terman.”

Thursday, 10/19

® Eartha Kitt portrays an ac-
tress on Fox’s “Living Single”
(8:30pm).

® D'Angelo performs on “New
York Undercover” (Fox, 9pm).

® Qasis, “David Letterman.”

WYWUWoamericanradiohistorv.com
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Ratings

Continued from Page 1

It was quite a tumultuous book for
many L.A. stations — 11 of them
moved up or down more than a half-
point in the key 25-54 demo, includ-
ing Spanish KKHJ, which skyrocket-
ed 2.1-3.4. The station’s morning show,
helmed by Renan Almendarez Coe-
lo, rose from 15th place to a tie for 4th
12+ and was key to its success, as was
its nighttime dating show.

Arrow-formatted KCBS-FM rose to
third place among 25-54s, perhaps in
part due to rival KLSX’s dumping
Classic Rock for a young Talk ap-
proach. KLSX moming man Howard
Stern is again tops in mornings with a

5.4 12+. KFI's morning combo of Bill
Handel and Rush Limbaugh (in the
9-10am hour) moved 3.8-4.7 12+, good
for third place.

In New York, Hip Hop WQHT (Hot
97) traded places with Urban Oldies
sister WRKS for first place. SBS Span-
ish-language WSKQ picked up a half-
point among 18-34s to maintain its Top
S 12+ ranking. NAC WQCD had an-
other strong 25-54 book and is near a
five share.

NAC also registered a healthy show-
ing in Chicago, where WNUA rose to
fourth among 25-54s. Rocker WRCX
jumped from 12th to 7thplace 12+, par-

|

|

tially on the success of morning mad- \

man Mancow Muller, who is top-
ranked among most key male demos.

New York

Sp'95  Su'95

WOHT-FM(CHRR} - 6.1 68
WRKS-FM (Urban/O) 6.7 6.1
WCBS-FM{Oldieg): -~ 46 48
WLTW-FM (AC) a1 47
WSKQ-FM {Span). 50 KT
WHTZ-FM (CHR/P) 4.6 42
WPLJFM (Hot AC) 3.6 37
WABC-AM (Talk) 40 3.6
WINS-AM (News) 37 35
WQCD-FM (NAC) 3.0 35
WCBS-AM (Nows) 3.2 3.3
WBLS-FM (UAC) 29 3.2
WXRK-FM {CR) 33 31
WMXV-FM (Hot AC) 2.6 2.9
WOR-AM (Tali; 28 28
|  WQXR-FM (Clas) 2.3 26
WYNY-EM {Clry} 2.2 24
WFAN-AM (Sports) 25 2.3
WPAT-FM (AC) 24 23
WAXQ-FM (Rock) 2,0 2.0
WQEW-AM {Nost) 2.2 20
WNEW-FM (Adult Alt)* 2.3 19
WADO-AM {Span) 1.6 1.3
WALK-A/F (AC) 9 10
WLBAMNT)., - .8 18

*Was Rock formatted until mid-July.

Chicago

Sp 95 Su 95
WGCI-FM (Urban) 8.0 &7
WGN-AM (FS) 5.8 6.2
WBBM-FM {CHR/R) 39 45
WUSN-FM (Ctry) 47 4.2
WVAZ-FM {Urban/AT) 3.9 4.1
WNUA-FM (NAC) 35 39
WLS-AM & FM (Talkk) . 37 3:8
WRCX-FM (Rock) 3.1 3.8
WBBM-AM (News) 38 37
WLIT-FM (AC) 3.9 3.7
WJIMK-FM (Oidies) 38 34
WKQX-FM (Alt) i !
WOJO-FM (Span)
WMAQ-AM (News)
WXRT-FM (Adult Alt}
WAIT-AM (Nost)
WCKG-FM (CR)
WEJM-FM (Urban)
WTMX-FM (Hot AC).
WLUP-FM (Talk)
WPNT-FM (HGtACY
WYSY-FM (Oidies)
WHNIB-FM {Clas)
WGCI-AM (Urban/O)
'WEMT-FM{(Clas) .
WIND-AM (Span)

WJJD-AM (Talk)

oo s H=tiei el el el

Los Angeles

Sp 95 Su ‘95
KPWR-FM{CHR/R). 52 £3
KLVE-FM (Span) a7 48
KROQ-FM (Al) 44 45
KilS-A/F (CHR/P) 45 42
KKBT-FM (Urbany: 42 42
KFI-AM (Talk) 3.9 3.9
KRTH-FM (Olgies) 3.8 39
KLAX-FM (Span) 34 33
KABC-AM (Talk) 31 32
KBIG-FM (AC) 32 32
KOST-FM (AC) 4.3 32
KNX-AM (News) 3.3 3.0
KLOS-FM (Roek) 3.3 29
KTWV-FM (NAC) 3.0 29
KKHJI-AM (Span) 1.9 28
KCBS-FM (C. Hits) 24 27
KFWB-AM (News) 2.4 24
KLSX-FM (CR) 22 23
KZLA-FM (Ctry) 23 23
KYSR-FM (Hot AC) 2.9 22
KLAC-AM (Nost) 2.1 2.4
KKGO-AFF (Clas) 15 19
KHLA-AM (Qidles) 1.0 17
KXEZ-FM (AC) 19 17
KSCA-FM{Adult Alt) - 1.0 1.4
KBUE-FM (Span) 1.7 1.3
KTNQ-AM {Span) 1.4 13
KWKW-AM (Span) 1.0 12
KMPC-AM (Talk) 1:0 1.0
KVAR-FM (Span) 11 1.0

*Switched to Full Service in August.

San Diego

Sp '95 Su ‘95
KYXY-FM (AC) ‘7.2 76
XHTZ-FM (CHR/R) 5.1 6.8
KSON-ATF (Ctiy) 7.0 6.4
KKLQ-FM (CHR/P) 46 5.4
KBZT-FM (Oidies) as 4.5
KSDO-AM (N/'T) 49 45
KEMB-AM (FS) 36 42
XTRA-FM (Alt) 4.1 3.6
KGB-FM (CR} a4 34
KFMB-FM (Hot AC) 3.1 3.3
KFSD-FM (Clas)” 3.2 32
KIFM-FM (NAC) 4.0 3.2
XHRM-FM (Al) 25 32
KIOZ-FM (Rock) 38 3.0
KPOP-AM {Nost} 1.9 27
XTRA-AM (Sports) 1.9 2.6
KFEAM (Talk) 2.4 24
KKBH-FM (Oldies) 2.9 2.2
KMKX-FM (CL Hits) 2.5 1.9
KOGO-AM (Talk) 25 19
KCBOQ-FM (CI. Hits} 197 18
KNX-AM (News) 1.6 15
- KOWE-ERE (Ciry). 1.8 15

KSPA-AM (Nost) 9

SKG

Continued from Page 1

Mo Ostin told R&R. “The primary
driving force and emphasis will be the
creative driving force, the music, and
the artist. We will not be affected as
much by marketing, business, finance,
lawyers, or any of that smff.”

Waronker told R&R, “We’d like to
think of ourselves as a creative envi-
ronment, not only in terms of the artist
roster but in terms of employees. The
people we’ve gone into business with
are clearly about that, and that’s one of
the things that attracted us to Dream-
Works.”

Stiff Competition

DreamWorks SKG Music faces stiff
competition from a slew of new labels
vying for proven executive and record-
ing talent, including MCA's Rising
Tide and Krasnow Entertainment.

“Tt’'s always difficult,” Mo Ostin said.
*“We had to compete very hard at Wam-
er Bros., and we’ll continue to have to
compete hard. But we’ve been flattered
by all of the interest from artists and
executives who want to be with us, and
1 think there will be enough in both of
those categories for us to do the job
properly.”

Ostin would not reveal how soon
any new staff or artist recruitment de-
cisions would be announced. SKG’s
debut release will be a previously an-

nounced George Michaelsinglein late
December. foilowed by an album in
February.

Ostin added that he's interested in his
old friends R.E.M., but emphasizes
they’re still under contract at the Bun-
ny. “You never know. Obviously we’'d
love to have them, but they’re not free,
and we’re not in a position to say any-
thing about what they want to do in the
future.”

Legendary Combo

The Ostin/Waronker management
combois legendary in records. The pair
worked together at Warner Bros. since
1966, when VP Ostin hired Waronker
as staff producer.

“We built an incredibly successful
relationship over that time,” said Os-
tin, who was CEO for 25 of his 31 years
with the label. “We built what we fecl
was a great company and a tremendous
artist roster. Lenny and I both have
strengths that complement one anoth-
er, and we actually work toward our
strengths as people. I don’t know that
we’ve ever had a cross word. It’s a very
strong and healthy relationship, and we
want to continue it.”

PolyGram, Sony, Disney, Viacom,
and Fox were among the dozen other
suitors who reportedly wooed the
“dream team.” Even Time Warner —
which Waronker and Mo Ostin quit in
a bitter power struggle last year —
knocked.

Ness

Continued from Page 1

Ness suggested five changes she
would like to see made to the FCC’s
current EEO policies, which have

| come under intense criticism from

proadcasters in recent months. Ac-
cording to Ness:
e Stations achieving EEO hiring

goals should not need to document

how the hires were made, as the FCC |

now requires. Currently, stations
meeting EEO standards can still be
fined over procedure. To wit, WAXQ/
New York recently was fined $30,000
because it couldn’t prove it used ap-
proved hiring channels, even though
it had a good minority-hiring record.

The FCC said at the time, “Minor-
ity hiring results are not more impor-
tant than recruitment methods and
record-keeping.” Some argue that
looking at the employment record, as
Ness suggests, will lead to illegal, ra-
cial quota-setting. “I see it as a safe
harbor,” said Ness. “I do not see this
as aquota.”

» Record-keeping should be sim-
pler. “Broadcasters should not have
to hire a squadron of Washington law-
vers ... to comply with our rules,” she
declared.

¢ The FCC should broaden the list
of acceptable recruitment methods.
“For example, job banks and job fairs
that are designed to attract significant
numbers of minorities and females can
be successful recruitment vehicles,”
said Ness.

* The Commission should give in-
centives for broadcasters to participate
in cooperative recruitment. Ness,
however, did not specify what those
incentives might be,

e The paperwork exemption for sta-
tions with five or fewer employees
should be extended to larger stations.
How large was not specified.

Good Intentions

Minority groups are watching the
proposal closely. “I think Commis-
sioner Ness is very well-intentioned in
this,” said Minority Media & Telecom-
munications Council Exec. Director
David Honig. *“We are not opposed
to anything that will simultaneously
increase the effectiveness of the EEO
and reduce the burden on broadcast-
ers.”

The Texas Assn. of Broadcasters is
especially concemed with EEO rules,
since many of its members were hit
hard in the first round of fines.

SFX

Continued from Page 1

the station’s poor results drag down
SFX’s books — always a concem to
a public company.

Brokered by Paul Leonardof Star
Media Group, the deal shows ali is
forgiven in Hicks Muse’s unsolicited
effort to buy SFX about a year ago.

20-Station Group

The Hicks brothers recently filed
another deal with the FCC, putting
the family holdings in the hands of a
third brother, Bill Hicks. Steve’s stock
in the stations will go to Bill; the
whole enterprise is backed by Tom.

— A e aanrachialaiatar .09

In a byzantine deal, the family’s
eight-station company, Sonance, will
be merged with its 12-station compa-
ny, GulfStar. The resulting 20-station
group will be called GulfStar. Steve
said that will leave him free to focus
on SFX. Bill gets 68% of the voting
stock in the new GulfStar and has 5%
equity; Tom retains his non-voting
stock and 63% of equity in the com-

pany.

The rest of the equity and voting
stock goes to GulfStar President/COO
George King (formerly VP/COO of
HMW) and George Jenne, who's sell-
ing WIBO-AM & WFMF-FM/Ba-
ton Rouge to Gulfstar.

| WastgTon, DC: 202+7833822, FAX: 20207830260

“Time Wamner was interested in our
| coming back.” Ostinsaid declining to
| explain why he rejected the offer. *‘We
| had a phenomenal experience at Wamn-
| er,andit’s something we’re very proud
| of. I'd rather think of Warners in the
most positive sense.

*That one moment where there may
have been some negativity should not
obscure all the great things we experi-
enced and accomplished. We absolute-
ly believe that Wamers is a fantastic
company with a great roster and great
people that will continue to flourish.”

Asked about recent Warner Music
Group shakeouts, Ostin called them
“unfortunate,” adding. “It seems
they’re on the road to try'ng to fix it.”
Regarding the management style of
Chairman Michael Fuchs, Ostin said,
“I don’t have any experience working
with him, but I like him.”

Crier OperaTING OfFiceR: Erica Farber
Crier Financr OfFicer: Bill Ferrart
Executive VP/GENERAL ManaGER: Dick Krizman
| Semor VP/ResearcH & DeveLopmerT: Dan Cole

EINTORIAL

Vice Paesioent/Execunive Eoimor: Gall Mitchell
Senor Eoiror: Don Weller
Managine EorTor: Ron Rodrigues
DIRECTOR/CHARTS & ForMATS: Kenin McCabe
Music Eoiror: Steve Wonsiewicz
Formar Eormors: AC: Mike Kinosian
ATERunve: Shawn Alexander CHR: Tony Novia
CounTrY: Lon Helton NAC: Carol Archer
News/Taik: Randall Bioomquist
Rock: Cyndee Maxweil
Ursan: Wait Love

DIRECTOR OF ResearcH Services: Hurricane Heeran
ASSOCIATE EOToRs: Jetf Axelrod, Julie Gidlow,
\ Corey Levitan, Margo Ravel
AssisTant CHART DIRecToR: Anthory Acampora
AssisTant EoiTors: Greg Burt, Paul Colbert,
Lanetta Kimmons, Scott Lenz,
Tanya O'Quinn, Joanne White

INFORMATION SERVICES

Sates & MarkeTivg DIRECTOR: Joff Gelb
ManaGer: Jill Bauhs
CuSTOMER SERVICE REPRESENTATIVES:
Marko Kiric, Frank Foth
D N M, : John Er itsch

DATA PROCESSING

DP/ComuniCATIONS DIRECTOR: Mike Onutfer
CompuTeR Services: Mary Lou Downing,
Dan Holcombe, Saeid Irvani, Mark Micklich,
Cecii Phillips, Marjon Shabanpour,
Kenton Young

CIRCULATION

CircutATion MANAGER: Paige Beaver
CircutaTiON Ci Keliey ietteli
Jim Hanson

ELECTRONIC PUBLICATIONS

Hotrax P : Joff Stell Cari H:
PRODUCTION

PropucTion DIRecTOR: Kent Thomas
PRODUCTION MANAGER: Roger Zumwait
AoverTismg Desion DIRECTOR: Gary van der Steur
Associate ART DIrecToR: Marllyn Frandsen
Graptics: Tim Kummerow, Lucie Morris,
Derek Cornett

ADMINISTRATION

Leaar CounseL: Lise Deary
OFrice ManAGER: Jacqueline Lennon
ConTROLLER: Marla Gluck
ACCOUNTING: Maria Abuiysa, Nalini Khan,
Aubra Cohen
RecepTion: Juanita Newton, Ka-en Mumaw
Mai Services: Rob Sparago, Tim Waiters

BUREAUS

Bureau CHier: Randall Blocmquist
ReponTeR: Roy Furchgott
EomoriaL AsSISTANT: Heather Van Slooten
Legar CounseL: Jason Shrinsky

NASHVILLE: 615024498822, FAX: 61502486655
Bureau CHier: Lon Helton
AssocuTe Eoror: Calvin Gilbert
Omice Mawser: Shawna Hayhurst

ADVERTISING

Los AmeeLER: 310955394330, FAX: 3102036450
Vice PRESDENT/SALES, WESTERN Recion: Michasl Atidnson
SaLes Manaser: Henry Mowry
ADVERTisiNG CoORDMATOR: Nancy Hotf
SALES RePRESENTATIVE: Missy Hatfley
ADVERTISING ASSISTANT: Aissa Juarez
A R Ted K q
MARKETPLAGE SALES: Kristy Reeves
OppoRTUNMIES SALES: Matt Parvis

SaLes RepresenTATVE: Elizabeth Hamiiton
SaLes AssisTaT: Colleen Patrick
NASHVILLE: 615924448822, FAX: 675248+6655
DiReCTOR/SALES: Jennifer Scruggs

A Perry Corp. Company
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NEWS/TALK

RANDALL BLOOMQUIST

What Do The Neighbors Think?

[l Music programmers from around nation share their thoughts on our format

Okay, okay ... so listeners love the News/Talk format. |
And, yes, more and more advertisers have discovered its
power, as have the mainstream media and every politician
in the country. But what does the rest of the radio industry
— such as music format programmers and consultants —
think of Talk radio? Do they listen? Do they like it? What

bugs them about Talk?

In this first in an occasional se-
ries, I posed those questions to some
leading music radio experts. The
bottom line: They dig Talk radio big
time. But they do have a couple of

thoughts on how to improve the for- |

mat’s performance.

Passion Play

“I think Talk radio is an exciting
format right now,” says Alan Burns
& Associates consultant Jeff

64|

News/Talk stations

need to give their
listeners the same
message that [music
stations] do: Every

time you punch in,

you’re going to
hear a hit.
— Jay Stevens

Johnson. “It’s compelling radio, and
it’s taking listeners away from mu-
sic-intensive stations. Music stations
are so research-driven that they’ve

for its energy and connection to the
community. “The two greatest
strengths that radio has are localism
and immediacy. Talk uses those
things extremely well.”

Johnson is also impressed with
how News and Talk stations have
learned to “sell the key product ben-
efits” through the use of such bench-
marks as “traffic on the fives.”

On the downside, Johnson be-
lieves many talk hosts and newscast-
ers have a condescending “holier-

| than-thou attitude” toward the audi-

|

lost a lot of their heart and soul. Talk |

radio still has the passion.”
Johnson, who specializes in the
CHR and AC formats, praises Talk

ence. “There are a lot of News/Talk
stations out there that are talking

all of its various forms — from
Rush Limbaughto Ray Suarez on
NPR’s ‘Talk Of The Nation® — is
the most vital type of radio today.”

On music stations, Feinstein
notes, the amount of fresh material
a listener can hear is unavoidably
limited by the flow of new product
and programming structures dictat-
ed by the rules of the ratings game.
But in Tulk radio, “Every statement
by the host is something fresh. Talk
[programming] constantly renews
itself.”

But Jimmy Steal, who programs
CHR WKRQ/Cincinnati, thinks
some Talk stations have unnecessar-
ily “resorted” to sex, hyped contro-
versy, and other tabloid-like materi-
al to draw an audience. Steal is puz-

| zled by this development — he be-

down to their listeners, and that'll |

come back to get you every time.”

Newscasters, he says, need to get
away from journalistic convention
and deliver more conversational re-
ports. “Don’t get me wrong — 1
think journalism is a lofty calling.
But in radio, what [news] comes
down to is talking to your neighbor.
The listener is saying, ‘Hey, just talk
to me. Tell me what I need to know.’
Too many newscasters are still do-
ing reports like they’re writing for
the newspaper.”

Fresh But Hyped

Steve Feinstein, PD of NAC
KKSF/San Francisco, echoed

| much of Johnson’s praise for Talk.

“Personally, I believe Talk radio, in

lieves the format’s real draw is the
awesome personal appeal of its per-
sonalities.

Indeed, Steal predicts that the con-
tinued fragmentation of Talk will
one day give rise to hybrid Music-
Talk stations, where musically hip

that consist of topical talk combined
with artists interviews and new (or
obscure) music personally selected
and introduced by the host. Steal
notes that such a show would echo
the early days of FM Rock, when

|

orado.

opinionated idiots.” However, he is
a regular all-News listener. And
while he finds that format extreme-
ly useful, he has a major beef with
it: “I never know when the big sto-
ries are coming up. News stations
need to do a better job of letting peo-
ple know when they’ll hear the head-
lines.”

66!

I believe Talk radio, in
all of its various
forms ... is the most
vital type of radio
today. Every

. statement by the host

personalities will preside over shows |
1

|

\

listeners put great stock in the musi- |

cal opinions of such personalities as
Scott Muni and Alison Steele.

‘Opinionated Idiots’
CHR/Rhythmic WPGC-FM/
Washington PD Jay Stevens
doesn’t think much of Talk radio.
Most talk hosts, he says, “seem like

is something fresh.
Talk constantly

renews itself.
—Steve Feinstein

99

Stevens is also amazed at the lack
of urgency on some news-oriented

. stations. “They don’t make you

afraid to tune away,” he says. “They

| recycle the same stories over and

over.” He recommends more break-
ing-news bulletins as a way to
heighten the energy and interest lev-

YOU GONNA EAT THAT? — KTLK/Denver's Thom Wise put his station
loyalty on display during the sundae-building contest at the Taste of Col-

el. “I never hear bulletins on the
news stations. We do bulletins all the
time — probably six or seven a week
— and we’re a music station.”
Stevens sums up his advice this

| way: “News/Talk stations need to

give their listeners the same mes-
sage that [music stations] do:; Ev-
ery time you punch in, you’re go-
ing to hear a hit.”

Structure Needed

Consultant Mike McVay thinks
some of Talk radio’s more free-spir-
ited hosts could benefit from more

| structure. “I never know when

Howard Stern is going to break,”

| says McVay. “Howard might argue

that that’s great because I'll stay with
him longer, but the fact is. I have to
go to work — I can’t keep on wait-
ing without knowing [when a seg-
ment will end).”

McVay also suggests Talk stations

should make a greater effort to re-

cycle their audiences by encourag-
ing hosts to talk about other pro-
grams on the station and tout their
own upcoming shows.

On the flip side, McVay thinks
music stations can Jearn this impor-
tant lesson from Talk radio: Make
sure your personalities say some-
thing worth hearing whenever they
crack the mike.

The Dolans
Jay SEVERIN

Dr. Joy BROwNE

Bob AARONSON
Dr. Ronald Hoffman

ARTHUR FROMMER

WARREN EcksTein
Ralph Snodsmith

OnLine Today
ARrTHUR SchwarTz

For availability in your marker Call Rich Wood ar
(212) 642-453%3

TALK...FOR EVERY TAS

One-Stop For All Your Talk Programming Needs

All programming is 100% barter
Customizable to your market
15kHz - FM Quality
Complete with automation cues
Exclusive in every market

IADIO VETWOICK
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Get Ready to Roll Up Your Sleeves and
Participate in the Most Useful, Informative,
and Comprehensive Radio Seminar
You’ve Ever Attended

The R&R Talk Radio Seminar

February 22-25, 1996 © Washington D.C.

If you’re working hard to build a Talk station, this meeting is the blueprint for your success. It’s a conference
with real substance, devoted exclusively to the Talk format. The R&R Talk Radio Seminar offers a wealth of
Jearning and networking opportunities for radio programmers, managers and producers who are looking to excel
and achieve in a non-music format. Among the highlights: 15 Talk-specific workshops and general sessions featuring addresses by prominent politicians
and Talk radio figures. You can participate in a working lunch session dedicated to brainstorming format issues. In addition to those top-flight sessions,
your registration fee also includes receptions, continental breakfasts, lunches and a very special closing dinner. Register today - fill out the form below,

'0°q uolbulysem e 9661 ‘G2-7¢ Aeniqay

mail or fax it, and get ready to receive valuable insight from the people shaping Talk radio today.

Hotel Registration
You Can Mail This Form To:
R&R Talk Radio Seminar

10100 Santa Monica Blvd The Grand Hyatt 5 I |H Street
Los Angeles, CA, 900674004 at Washington Center ‘ @ | oo et N

R R The Grand Hyatr at Washington Center is conveaently Washington DC 20001
Please print carefully or type in the form below. Full payment must located 15 minutes from Washington National Bicpor, (202) 582-1234 ——

accompany this registration form. Photocopies are acceptable. T gl it T L Tt ||

Theatre and Lincoln Musenm. The US Capitol, Smiithsonian,

You Can Fax This Form To:
(310) 203-8450

Vietnant Memeorial and more are locared nearby.

We look forward to hosting you in our Nation’s Capital at the
Grand Hyatt Washington, located in the heart of downtown
Washington. To guarantee your reservation for late arrival (after 6:00
p.im.) we require either an enc.osed check or money order covering
the first night’s stay, or 1 major credit card number, expiration date,
and signature. The Grand Hyatt Washington regrets it cannot hold
your reservation after 6:00 on -he day of arrival without guarantecing
the reservation with or.e of the above. Deposits will be refunded only
if cancellation notificat:on is received at least 7 days prior to arrival.

Reservations requestzd after February 1, 1996 or after the roomn
block has been filled are subject to availability and may not be avail-
able at the convention rate. Check in time is 3:00 pm, Check out
time 1s 12 noon.

E

Name

Call Letters/C 3 N
AR Y S RELE Type of Room No. of Rooms Convention Rates

Single (1 person) * $139 a night

Street Double (2 people) * $159 a night

1 bdrm Suite $475-1300 a night
* Regency Clib Rares Available

Date of Arrival

Time of Arrival

Date of Departure

Telephone #

eminar rees Namie

Company
Before January 19, 1996 $300
After January 19, 1996 $375 A=
There is a $50.00 cancellation fee. There will be no refunds after February 1, 1996. City

NV Bth'o J Ol F ayment: eminar Telephone #

Amount Enclosed: Sharing Room with

I:]Visa I:]M;lsterCard I:] American Express I:] Check Amount  $

Account Number [ Amevican Express []Visa [JMasterCard []Discover [_JPmer/Carte Blanche [[JCheck

| Account Number

. ‘ . Expiration Date: Month
Expiration Date F

Signature
| | | | Print Name Here

Month Year Signature

Gold Passport #

Non-Smoking Room Requested

Print Name Here



www.americanradiohistory.com

22 * R&R October 13, 1995

MUSIC

NATIONAL
RADIO
FORMAT

ABC/SMN
Robert Hall ® (214) 991-9200

Starstation — Peter Stewart
ELTON JOHN/Blessed
Hot AC — Robin Jones

ELTON JOHN/Blessed
BLESSID UNION OF SOULS/Let Me Be The One

Classic Rock — Chris Miller
JOE SATRIANIYou're My World

KENNY WAYNE SHEPHERO/Deja Voodoo
TOAD THE WET SPROCKET Friends

ALTERNATIVE PROGRAMMING
Steve Knoll ® (800) 231-2818

Mainstream AC

CHAKA KHANA ove Me Stil

DAVE MATTHEWS BAND/Ants Marching
TOAD THE WET SPROCKET/Good Intentions
Lite AC

BLESSID UNION OF SOULS/et Me Be The One
ELTDN JOHN Biessed
JOSHUA KADISON/Take tt On Faith

uc

O'ANGELO/Cruisin’

GERALD & EDDIE LEVERT SR./Already Missing You
SHALCome With Me

BROADCAST PROGRAMMING
Walter Powers ® (800) 426-9082

Digital AC — J.J. Cook

LINDA RONSTADT/A Dream fs A Wash Your Heart Makes
Digital Soft AC — Mike Betteli

MM BRICKMAN/f You Befieve

Digital AC Mix — Mike Bettelli

SARAH McLACHLAN/| Will Rermember You

Digital CHR — J.J. Cook

TLCDiggin’ On You

Radio X — Cheryl Broz

COLLECTIVE SOUL/The World | Know
GREEN DAY/Geek Stink Breath

JONES SATELLITE NETWORKS
Phil Barry ® (303) 784-8700

Aduit Hit Radio — J.J. McKay

G0D GOO DOLLS/Name

Soft Hits — Rick Brady

LINDA RONSTADY/A Drearm Is A Wish Your Heant Makes

WESTWOOD ONE NETWORKS
Bob McNeill » (805) 294-9000

Bright AC — Bill Michaels
ELTON JOHN/Blessed

Soft AC — Andy Fuller
TAKE THAT/Back For Good

Aduit Rock & Roll — Diana Laird

PAGE & PLANT/Four Sticks
TOM PETTY/Cabin Down Below
JETHRO TULL/Beside Mysef

RADIO AAHS
Children’s Satellite Network
Stix Franktin e (612) 926-1280

LWTw

3 1 REN & STIMPY/ Wanna Be A DJ
(Sony Wonder/Sony Music)
2 SCATMAN JOHN/Scatman (RCA)
3 TEVIN CAMPBELL/Stand Out (Walt Disney)
4 BSC/Girl-Girtfnend (Sory Wonder)
5 DAFFY DUCK & TAZBirthday (Kid Rhina/Rhino)
6 VANESSA WILLIAMS/Colors Of The Wind
(Hottywood)
8 7 PARACHUTE EXPRESS/Dr. Looney
(Radio AAHS Exclusive)
10 8 JANET & JUDY/Caveman Boogie (Janet & Judy)
~ 9 MICHAEL JACKSON/You Are Not Alone (Epic)
9 10 SHAMPOO/Troubie (Fox/Atlantic)

©Children’s Broadcasting Corporation

[T IRV S R

MUSIC TELEVISION®
59.4 miltion households
Patti Galluzi,
VP/Music Programming

MUSIC PRET
48.8 million households
Lee Chesnut, VP/Music Programming
Wayne Isaak, S VP/Music & Talent Relations

€)TNN

THE NASHVILLE NETWORK &
60.2 million households
Traci Tood,
Manager/Video Programming

Weeks On Weeks On Weeks On
[ADDS || |[aDDs || |[HEAVY
HOOTIE & THE BLOWFISH/TImg {Atlantic) HOOTIE & THE BLOWFISH/Time (Atiantic) BLACKHAWK/'m Not Strong Enough... (Arista) ..... 70
WHITNEY HOUSTON/Exhale (Arista) ) WHITNEY HOUSTO i JUNIOR BROWN/Highway Patrol (MCG/Curb) ....... 17
SMASHING PUMPKINSBuilet With Butterfly Wings (Virgin) th e (Arsta) KENNY CHESNEY/AIl | Need To Know (BNA)
DEBORAH COX/Sentimental (Arista) JON B./Pretty Girl (Yab Yum/550 Music) ) .
e 3 TERRI CLARK/Better Things To Do (Mercury) .
311/Don't Stay Home (Capricom) GERALD & EODIE LEVERT SR./Already. . (EastWesvEEG)
CHRIS ISAAK/Go Walking Down There (Reprise) ) BILLY RAY CYRUS Fastest Horse... (Coumbia/CRG) . 171
02ZY 0SBDURNE/Perry Mason (Epic) TEARS FOR FEARS/God's Mistake (Epic) FAITH HiLLLet's Go To Vegas (WB) .................. §
- 3 - ALAN JACKSON/Tall, Tall Trees (Arista) ............. ADD
lEXCLUS[VE | LXL ] TRACY LAWRENCE! The World Had A.. (Atatc) .. 17
MARTINA McBRIDE/Safe In The Arms Of Love (RCA) . §
RED HOT CHILI PEPPERS/My Friends (WB) ...... 2 BLUES TRAVELER/Run-Around (A&M) ... . 36 REBA MCENTIRE/On My Own (MCA) . 4

| HEAVY 1

BON JOVI/Sormething For The Pain (Mercury) ...
BUSH/Comedown (Trauma/interscope)
MARIAH CAREY/Fantasy (Columbia/CRG) ..
CODLIO/Gangsta's Paradise (MCA) ... .. .
MELISSA ETHERIDGE Your Little Secret (Iskand) .
FOD FIGHTERS/Il Stick Around (Capitol) ...
GO0 GOO DOLLS/Name (Metal Blade/WB) .
GREEN DAY/Geek Stink Breath (Reprise) ...
HDOTIE & THE BLOWFISH/Time (Anamic)
WHITNEY HOUSTON/Exhate (Arista) ..
JANET JACKSON/Runaway (A&M) .. .
ALANIS MORISSETTEHand tn My... (lvtavend«Repme)
PRESIDENTS OF THE UNITED.. Lump (Columbia/CRG) 9
SALT-N-PEPA/AIn't Nothin' But A... (Londonvisiand) . 6
SMASHING PUMPKINS/Bullet With... (Virgin) ... ADD

|STRESS ]

AC/DCHard As A Rock (EastWesvEEG) ... E
BRANDY {/W. MORR{S/Brokenhearted (Anamlc) .....
CANDLEBOX/Simple Lessons (MaverickWB) _........
CIv/Can’t Wait One Minute More (Lava/Atiantic) ..

OAVE MATTHEWS BANO/Ants Marching (RCA) ... 20
GARBAGE/Queer (Almo Sounds/Geffen) ..
GROOVE THEDRY/Tell Me (Epic) .....
LISA LOEB & NINE STORIES/Do You Sleep? (
MADONNA/| Want You (Maverick/Sire/WB) ..
MEAT LOAF/'d Lie For You... (MCA) .
PM DAWN/Downtown Venus (Gee Street/istand) .
RANCID/Time Bomb (Epitaph)
R.E.M./Tongue (WB) .
TAKE THAT/Back For Good (Ansta)
TLC/Diggin' On You (LaFace/Arista)
TOADIES/Possum Kingdom (Interscope) ..

| BREAKTHROUGH

RADIOHEAD/Just (Capitol) ...,

|ACTIVE ]

AFTER 7/Til You Do Me Right (Virgin} 6
AZ/Sugar Hill (EMI) ....c............ . .3
JON B./Pretty Girl (Yab Yur/550 MusiC) ......... [
BJORK/It's Oh So Quiet (Elektra/EEG) ... ... -
BONE THUGS.../1st Of... (Ruthless/Relativity) ......

BOYZ 1l MENAVIDIN' (Motown) ... 5
EDWYN COLLINS/A Girl Like You (A&M/Bar/None) . 4
OEBORAH COX/Sentimental (Ansta) .. ADD
0’ANGELO/Brown Sugar (EMI) .. 14
OEEP BLUE.../Breakfast... (RainMaker/Interscope) .. §
SOPHIE B. HAWKINS/As | Lay Me... (ColumbiaCRG) .. 4
LENNY KRAVITZ/Rock And Roll is Dead (Virgin) ... 10
EOWIN McCAIN/Solitude (Lava/Atiantic) .
NATALIE MERCHANT/Camival (Elektra/EEG) ......... 16
NAUGHTY BY NATURE/Clap Your Hands (Yo Boy) . 9
HEATHER NOVAAWak This World (Big CatWORK/CRG) .. §
REAL McCOY/Automatic Lover (Arista) ... 2
XSCAPEMMo Can | Run.. (So So Det/Columbia/CRG) .. 2

[ON ]

BLUES TRAVELERMHooK (AGM) ..., 5
DAVIO BOWIE/ The Hearts Fitthy Lesson (Virgin) ......
CHRIS ISAK/Go Wallang Down There (Repnse) ... ADD
DASISMoming Glory (Epic) ..... .3
JOAN DSBORNE/One Of Us (Mercury,
0ZZY 0SBOURNE/Perry Mason (Epic) .. g
7 MARY 3/Cumbersome (MammomlAﬂamlc) ........

SOUL ASYLUM/Just Like Anyone (Columbia/CRG) . 9
311/Don't Stay Home (Capricom) ..
WHITE ZOMBIE/Electric Head Pt. 2...

Inforrmation current as of October 16.

| Rwdavawnann

-

~N

'MELISSA ETHERIDGE Your Little Secret (Island) ... 1
SOPHIE B. HAWKINS/As | Lay Me... (Columba/CRG) . 13
JANET JACKSON/Runaway (A&M)
TLCWaterfalis (Arista) ..

| LARGE o}

MARIAH CAREY Fantasy (Columbi?/CRG) ............. §
OAVE MATTHEWS BAND/Ants Marching (RCA) ... 14
GIN BLOSSOMS/Til | Hear It From You (A&M) ........ 9
HOOTIE & THE BLOWFISH/Time (Atlantic) ......... ADD
WHITNEY HOUSTON/Exhale (Arista) .
K.D. LANG/H | Were You (WB)
MEAT LOAF/'d Lie For You... (MCA) .........
NATALIE MERCHANT/Carnival (Elektra/EEG) ..
JOAN OSBORNE/One Of Us (Mercury) ....... .
SEAL/Xiss From A Rose (ZTT/Sire/WB) ............... 21

| MEDIUM s

DEEP BLUE.../Breakfast... (RainMaker/Interscope) .. 11
DEL AMITRURO! To Me (ABM) ...............o........
MADONNA/ Want You (Maverck/SieWB) ,
EDWIN McCAIN/Soiitude (Lava/Anannc)
ALANES MORISSETTEHand In My... (Mavend(/Repme)
TAKE THAT/Back For Good (ANSta) .................... 10

| cUSTOM

AFTER 7/Til You Do Me Right (Virgin) ._.............. 15
JON B./Pretty Girl (Yab Yurn/550 Music) ........... ADD
BLUES TRAVELER/HoOK (A&M) ... -
BRANDY {WANYA MORRIS/Brokenhearted (Anarmc)
EDWYN COLLINS/A Girl Like You (A&M/Bar/None) ..
CORRS/Runaway (Atlantic) ......

DEBORAH COX/Sentimental {Ansta) .

GO0 GOO DOLLS/Name (Metal Blade/W8)
GROOVE THEORY/Tell Me (Epic)

JOHN HIATT/Cry Love (Capitol) ..............

GERALD & EDDIE LEVERT SR /Already.. (&xstWﬁ/Efﬁ)
LISA LOEB & NINE STORIES/Do You Sleep? (Geffen) ..
BRIAN McKNIGHT/On The Down Low (Mercury) ... §
SARAH McLACHLAN Will Remember You (Anista) .. 1
HEATHER NOVA/Walk This... (Big CatWORK/CRG) ... 3
R.E.M_fTongue (WB) ... ... e 6
SOLO/Heaven (Perspective/A&M) .
TEARS FOR FEARS/God's Mistake (Eplc) .. ADD

u&'d\l'aﬂtn§

Information current as of October 16.

T H E
21 mittion households
I S Les Garland,
Exec. VP/Programming
Frankie Blue,

YSUCEENRSY  DirectorMusic Programming

W TW

2 1 MYSTIKA!/Yall Ain't Ready (Big Boy/Jive)
2 MARIAH CAREYFantasy (Columbia/CRG)
— 3 LUNIZA Got 5 On It (Noo Trybe)
8 4 BONE THUGS...N1st Of Tha... (Ruthiess/Relativity)
5 5 COOLi0/Gangsta's Paradise (MCA)
6 6 XSCAPEMWo Can... (So So Det/Columbia/CRG)
4 7 RAEKWON/Ice Cream (Loud/RCA)
0 8 IMMATURETFeel The Funk (MCA)
7 9 2PAC/Temptations (Interscope)
- 10 METHOO MAN/The Riddler (Atlantic)

Most requested for week ending October 6.

/ 36 miltion households
) \ Lydia Cole,
(A SN \r/\usic Programming

| Video Soul Top 10 |
wWTw
4 1 MARIAH CAREY/Fantasy (Columbia/CRG)
2 2 BRANDY WANYA MORRIS/Brokenhearted (Atirtic)
3 3 JANET JACKSONRunaway (A&M)
§ 4 SOLO/Meaven (Perspective/A&M)
1
7

§ COOLIO/Gangsta's Paradise (MCA)

& GROOVE THEORY/Tell Me (550 Music)

7 XSCAPEWho Can... (So So Def/Columbia/CRG)
— 8 DEBORAH COX/Sentimental (Arista)
9 9 BRIAN McKNIGHT/On The Down... (Mercury)
8 10 FAITH EVANS/You Used To Love Me (Ansta)

Information current as of October 13.

| Rap City Top 10 |

2 1 RAEKWON/Criminoiogy (Loud/RCA)

2 KRS-ONEMC's Act Like They Don't... (Jive)

3 KEITH MURRAYAt's That Hit (Jive)

4 GRAND PUBA/A Little Of This (Elektra/EEG)

§ MAD SKILLZ/The Nod Factor (Big Beat/Atiantic)
6 MOBB DEEP/Give Up The Goods (Lout/RCA)

7 LUNIZ/I Got 5 On It (Noo Trybe)

8 PHARCYDE/Running (Delicious Vinyl/Capitol)

— 9 KOOL G RAPAt's A Shame (Epic Street)

- 10 GOODIE MOB/Cell Therapy (LaFace/Arista)

Information current as of October 14.

I O wOWYv~NwW =

TIM McGRAW/I Like !t, | Love It (Curb) .12
JOHN MICHAEL MONTGOMERY/No Man’s. (Amfmc) 5
COLLIN RAYE/One Boy, One Girl (Epic) ................ 3
SAWYER BROWNWantin' & Havin' it All (Curb) ... 15
SHENANDOAHHeaven Bound (I'm Ready) (Capitol) . 12
OARYLE SINGLETARY/! Let Her Lie (Giant) ........... 13
TRAVIS TRITT/Sometimes She Forgets (WB) ........ 18
SHANIA TWAIN/The Woman In Me (Mercury) ......... 9

| ADDS j
TY HERNDON/Heart Hatf Empty (Epic)

ALAN JACKSON/Tall, Tall Trees (Arista)
GEORGE STRAIT/Check Yes Or No (MCA)

Information current as of October 9.

CMT

COUNTRY MUSIC TELRVISION
26 million households
Tracy Rogers, Director/Programming
Hal Willis, General Manager

W TW

2 1 FAITHHILL/ Let's Go To Vegas (WB)
2 TERRI CLARK/Better Things To Do (Mercury)
3 SAWYER BROWN/Wantin' And Havin' it Alt (Curb)
4 TRAVIS TRITT/Sometimes She Forgets (WB)
5 KENNY CHESNEY/All | Need To Know (BNA)
6 SHANIA TWAIN/The Woman In Me (Mercury)
7 TIM McGRAWA Like 1t, | Love It (Curb)
8 BLACKHAWK/I'm Not Strong Enough... (Ansta)
9 MARTINA McBRIDE/Safe In The Arms... (RCA)
6 10 JUNIOR BROWNHighway Patrol (MCG/Curb)

-
D - O !N LW

Weeks On

| HEAVY }

JOHN BERRY/If | Had Any Pride. . (Capitol)
BLACKHAWK/I'm Not Strong... (Arista)
KENNY CHESNEY/AIl | Need To Know (BNA) .
TERRI CLARK/Better Things To Do (Mercury)
FAITH HILL/Let's Go To Vegas (WB) ..

TRACY LAWRENCE/if The World Had... (Atlantic) 12
LITTLE TEXAS/Life Goes On (WB) ...
MARTINA McBRIOE/Safe In The Arms...
TIM McGRAWA Like It, | Love It (Curb) 4
JOHN MICHAEL MONTGOMERY/No Man's... (Amnnc) [
COLLIN RAYE/One Boy, One Girl (Epic) ..............
SAWYER BROWN/(This Thing Catled)... {Curb) ...... 16
OARYLE SINGLETARY/ Let Her Lie (Giant) ........... 14
PAM TILLIS/Deep Down (Ansta) .............. PICK/ADD
TRAVIS TRITT/Sometimes She Forgets (WB) ........ 11
SHANIA TWAIN/The Woman In Me (Mercury) ...... 10
CLAY WALKERMWho Needs You... (Giant) ... BREAKOUT/Z

[HOT SHOTS B

RHETT AKINS/She Said Yes (Decca) ................... 4
ASLEEP AT THE WHEEL/Lay Down Sally (Capitol) .. 2
BELLAMY BROTHERS/We Dared... (Bellamy Bros.) ... 3
TY ENGLANO/Smoke In Her Eyes (RCA) ... 2
HERNOON & BENTLEY/Heart Haif Empty (Epic) ...... 2
ALAN JACKSON/Tall, Tall Trees (Anista) .
REBA MCENTIRE/On My Own (MCA) .
KEN MELLONS/Rub-A-Dubbin’ (Epic) .................... 4
DAVID LEE MURPHY/Dust On The Bottie (MCA) .. ADD
GEORGE STRAIT/Check Yes Or No (MCA) .....
BRYAN WHITE/Rebecca Lynn (AsylunVEEG) .........
CHELY WRIGHT/Listenin’ To The Radio (Polydor) ...

2
3
2
|ADDS ]
JOHN BERRYAf | Had Any Pride Left... (Capitol)

OAVID LEE MURPHY/Dust On The Bottie (MCA)
PAM TiLLIS/Deep Down {Ansta)

Heavy rotation songs receive five plays per oay. Hot
Shots receive four plays per day. Breakout Videos and
Picks (Pick Hits of the Week)receive anextra play above
heavy rotation per day. All Top 10 videos also receive
heavy rotation.

Inforrmation current as of October 11.

AUSTRALIA

witw

- 1 CAVE & MINOGUEWhere

The Wild Roses Grow

3 2 PETER ANDREMysterious Girl

1 3 MERRIL BAINBRIDGE/Under The
Water

2 4 CHRISTINE ANU/Party

6 5 AMMDNIADrugs

5 6 MAXSHARAM/ay Down
{Candles In The Rain)

9 8 BADLDVES/Caroline

8 9 NICK HOWARD/Who Fell In Love

410 AC/DC/Mard As A Rock

Most Added

CAVE & MINOGUE/

Where The Wild Roses Grow

TINA ARENA/Wasn't it Good

PAUL KELLY/Give In To My Love
Top 10 Australian records from piaylists of 3Triple
M-FM/Melbourne, FOX-FM/Melbourne, MMM/
Perth, PMFM/Perth, SA-FM/Adelaide, 2-DAY/
Sydney, 2 Triple M-FM/Sydney, MMM-FM/
Brisbane, 8105/Brisb<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>