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TWO NEW R&R DEBUTS:
NAC CHART ANALYSIS
& ALTERNATIVE MUSIC

— a musical analysis of the NAC
Tracks and Albums charts — as
well as a weekly page in the
Alterndtive section that’s dedicated
to-new music and artists,
spotlighting specialty radio shows
that help break acts.

Pages 67, 83

In this issue, R&R’s format editors
turn their collective attention to
holiday programming, focusing on
everything from industrywide
trends to format-specific issues:

o NEWS/TALK:

From yak, yak, yak to ho, ho, ho
« CHR:

Cooking up Thanksgiving promos
* URBAN:

When to do holiday promos
o COUNTRY:

Innovative seasonal promotions
» AC:

Avoiding holiday hits pitfalls
« ROCK:

Latest holiday-themed releases
» ALTERNATIVE:

Coping with the new music lull
o ADULT ALTERNATIVE:

Prevent musical yuletide yawns

* NAC:
Pfanning for the post-holidays

Begins Page 27

IN THE NEWS ...

» Corinne Baldassano becomes
SW nets Sr. VP/Programming

o Skip Finley appointed COO
American Urban Radio nets

« Larry Hughes to VP/Promo
for Mercury/Nashville

.« Mason Dixon now VP/Ops

| at four Tampa stations

Page 3
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This week, R&R unveils NAC Notes
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' THE INDUSTRY’S NEWSPAPER

Two More Big Radio Deals:
Marlin, Compass Gash Out

B ARS enters Philly, Detroit for $50 million; Par
stakes $68 million for SD, Phoenix, St. Louis

By Roy FurcHcort & RON RODRIGUES

R&R Starr WRITERS

The spate of big radio deals
continued this week with two
major transactions worth more
than $138 miltion.

On the East Coast, the long-fer-
menting deal between Steve
Dodge of American Radio Sys-
tems and Howard “Woody”
Tanger of Marlin Broadcasting
— first mentioned in R&R three
months ago — is finally coming
to a $70 million-plus close.

The pair have

million-$7 million. A spokesman
for the company declined to dis-
cuss the figure.

For his $20 million, Tanger will
also get what the prepared state-
ment describes as “certain real
estate interests in Philadelphia.”
Dodge is also assuming about
$9.5 million in debt owed to the
Bank of Boston. Company
spokesmen declined to elaborate
on those items.

Neither Marlin

signed a letter of § Deal Details: nor ARS released
intent to “merge” Page 5 financials for the

the two firms, ac-

cording to a prepared statement.
In fact, the deal is a $70 million
stock purchase, with Dodge buy-
ing I million shares of Marlin at
$70 each. Dodge gets Classical
stations WQRS-FM/Detroit and
WFLN-FM/Philadelphia.

But there also appear to be
some financial trap doors. One is
that Dodge is also buying
WTMI-FM/Miami-Ft. Lauder-
dale, but selling it back to Tanger
for about $20 milltion. The struc-
ture of that sale saddles Dodge
with a tax liability estimated at $6

stations involved,
but one source close to the deal
said the two stations Dodge is ac-
quiring have about $3.4 million
cash flow. But Dick Blackburn,
the broker on the deal. said even
an estimate of $5 million cash
flow would be low.
Tanger could not be reached at
presstime.

Par Plus Six

In the week’s other major trans-
action, Par Broadcasting is ac-
quiring six stations from Com-

DEALS/See Page 21

Mercury Mines Goldherg
For President/CEOQ Post

By Corey LEVITAN
R&R STarr WRITER

anny Goldberg has been
Dappointcd to take the Mer-
cury Records throne as
President/CEO next
Wednesday  (11/1).
Goldberg — most recent-
ly Chairman/CEO of |
Warner Bros. Records
— succeeds Ed Eck-
stine, who’s leaving to
launch his own Poly-
Gram-distributed label.
“Danny Goldberg has

a great track record as an
artist-friendly music ex-
ecutive with a keen feel
for trends in the marketplace,”
said PolyGram President/CEO
Alain Levy, to whom Goldberg
will report. “I’m sure he will fit
well with the other PolyGram la-
bel presidents. | look forward to
having him rebuild the existing

Goldberg

artist roster and discover and nur-
ture new talent.”

Goldberg presided over
Warner Bros. from January
through August of this year,
when he resigned amid
political infighting. He
had become an execu-
tive superstar in his pre-
vious post, President of
Atlantic Records,
which under his direc-
tion grew to be the U.S.
market share leader.

Terms of Goldberg’s
Mercury contract were
not revealec, although his
other suitors reportedly
included Sony and Rising Tide
Entertainment.

“Danny’s known as a fixer in
the business,” one of his former
associates told R&R. “And that’s

GOLDBERG/See Page 21

'95 Duopoly Growth Slows

today than they were a year ago, duopoly growth is

Although radio duopolies are much more parvasive

slowing, according to radio analyst Jim Duncan.

In his Duncan’s Radio Comments, the pace of duopoly
growth slowed for several reasons:

« The uncertainty over the outcome of the telecom bril, which

provides for radio deregulation

« A wait-and-see posture towards tax reform and any chang-

es in the capital gains tax

« Business was good, removing an incentive to seli.

Despite the slowing pace, duopolies continue to make a big
impact in many markets. In Arbitron markets measured at
least twice a year, nearly 40% of 12+ shares and 56% of rev-
enues are controlled by duopolies. Just a year ago, 28% of
listening and 39% of dollars were via duopolies.

Top 5 markets with highest
levels of 12+ shares con-
trolled by duopolies:

Top 5 markets with highest
levels of revenue controlled
by duopolies:

New Orleans (76.7%) Spokane [97.9%)
Buffalo (76.6%) Columbia, SC [95.4%)
Spokane (73.7%)  Buffalo 95.1%)
Denver (72.7%) Grand Rapids (95%)
Grand Rapids (71.6%) Denver 194.9%)
= ________[ ]
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KIIS/L.A.’s $100,000 Promo Vehicle Hits The Road

As the holiday season approaches and sugarplum dreams of megabucks budgets dance in promotion
directors’ heads ... behold the KHS/L.A. “Megacruiser” — a 46-foot 18-wheeler guaranteed to make its
mark on lisfeners’ eyeballs (and mincemeat of L.A.’s already crumbling roadways).

The Gannett CHR spent more than $100,000 to outfit the trailer — it rents a cab and driver for each
event — with a hydraulically-operated door that leads to an interactive stage, a 70-inch video terminal, and
a fully digital studio and green rcom on the second fevel. (A kitchen and engineering and microwave relay
stations were also part of the deal.)

Designed by KIIS Chief Engineer Mike Callaghan, the unit js sponsored by Bose, which supplied a
high-powered sound system, and Airtouch, which installed two phone kiosks so listeners.can make free
long-distance calls. Incidentally, the 20kw generator is powered by a 200-gallon diesel supply.

c____unaay amaricanradiohistons com.

Crocker Returns
To WBLS/NY As PD

Don'tever try telling Frank-
ie Crocker you can’t go home
again. For a /——
fourth time, .
he has accept- |
ed the PD job {1
at Inner City
Broadcasting
Urban AC
WBLS-FM/
New York.
Crocker, one
of New York’s
legendary °
personalities,
will also rejoin the statson’s air-
staff, although his shift has not
yet been determined.

Crocker takes over a station
that dropped to its lowest ratings
in 11 years in the winter book, pri-
marily due to a direct farmat at-
tack by Emmis’s WRKS-FM.
But Crocker has history on his

CROCKER/See Page 21

Crocker
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PREMIERE RADIO NETWORKS PRESENTS

ON THE RADIO with

ENTERTAINMENT TONIGHT
ON THE RADIO TODAY

Entertainment Tonight is the undisputed
authority on breaking stories from the
world of soundstages, studios and the big
screen. ET On The Radio with Leeza
Gibbons brings it home to your listeners
Monday through Friday twice each day.

Now in its third year, ET On The Radio
is heard daily on more than 125 stations
including WTMX(FM) - Chicago,
WYXR(FM) - Philadelphia, WSTR(FM)-
Atlanta, KKBQ(FM) - Houston and
KDKA(AM) - Pittsburgh.

Leeza Gibbons is always right there with
the entertainment news your listeners want
to hear. Daily insights on celebrities, box-
office bombshells, behind-the-scenes
scoops, music releases and more.

Make vour station the #1 source for
entertainment news in your market. Put

Leeza Gitbons and ET On The Radio to
work for you now.

Available on a market-exclusive barter
basis.

(818) 377-5300
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Hughes Named
Mercury/Nashville
VP/Promotion

MCA/Nashville Director/Na-
tional Field Promotion Larry
Hughes has
been named
VP/Promotion
¢ at Mercury/
}| Nashville, fill-
& ing the posi-
I | tion vacated
" {by Anne
. Weaver last
March.

“We’'re ex-
tremely fortu-
nate to have
someone of Larry’s experience
and expertise join our staff,” Mer-
cury/Nashville President Luke
Lewis commented. “I'm confi-
dent we now have the strongest
promotion team in Nashville.”

Hughes remarked, “My first
step in the decision process was

HUGHES/See Page 21
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Baldassano Rises
At SW Networks

SW Net-
i works VP/
{| Programming
Corinne Bal-
dassano has
been promoted
to Sr. VP/Pro-
{ gramming.
“Corinne has
played a pivot-
al role in the
overall direc-
tion of SW
Networks during the start-up
phase,” said SW President/CEO
Susan Solomon. “She is an ex-
tremely talented programmer and
an excellent administrator.”

BALDASSANO/See Page 21
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Dixon Appointed

Hughes

Baldassano

t Tampa PD/
l| momning talent
Mason Dixon
has added VP/
| Operations du-
ties at the
Clear Chan-
nel Hot AC si-
mulcast and its
sisters, Urban
WRBQ-AM
and Country WRBQ-FM.
According to Clear Channel/
Tampa VP/Radio David Man-
ning, Dixon’s new position will
include overseeing the future

DIXON/See Page 21
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Dixon

HOW TO REACH US

Nationwide’s Franko Mourned

ickey Franko, who for 18

years influenced the ca-
reers of numerous radio profes-
sionals at Nationwide Commu-
nications, died Tues- =
day (10/24) of cancer.
His age was not dis-
closed.

Franko had been
VP/Radio for Nation-
wide and was respon-
sible for its 14-stations
in Baltimore, Cleve-
land, Columbus, Dal-
las, Houston, Las Ve~
gas, Orlando, Phoenix,
Sacramento, Seattle,

Franko “brought to the job a work
ethic trat was incomparabie.
And in the past few months —
despite radiation, chemothera-
wmm PY, and every other
physical indignity the
cancer visited upon
him — he never com-
B plained. He faced it all
| head on ... If you are

*| asking yourselves why
this happened, 1 can
only offer that with all
that is going on in this
world, from Bosnia to
the Million Man March,

Franko, in 1985 :GOd must have need-

and Tueson from the ad some organization-

company’s headquarters in Co-  al help.”.

lumbus. : Consaltant Guy Zapoieon,

Nationwide President Steve = who worked for Franko at Na-

Berger, who visited with Franko  tionwide's Phoenix and Houston

the day before he died, said FRANKO/See Page 21
Finley Becomes AURN GO0
[ Boland also joins networks as Asst. to C00

Longtime radio eXec [ g Continuing to build val-
Skip Finley has returned -I ue for AURN. I look for-
to the network radio busi- ward to seeing past net-
ness as COO of Ameri- work acquaintances and
can Urban Radio Net- working with the capable
work. and talented AURN staff

and management.”
Finley was a principal
in Albimar Communi-

“Skip is a tremendous-
ly talented guy with a
wealth of new and excit-

ing ideas,” remarked cations, which formerly
AURN Co-Chairman owned KEZO-AM &
Ron Davenport Sr. “He FM/Omaha, KDAB-
will be an excellent lead- Finley FM/Ogden (Salt Lake
er of our team.” City), and, until this past

Finley said, “I've had an enor-  June, WKYS-FM/Washington.
mously fortunate career to date
and eagerly anticipate the oppor-

tunity for fun and excitement in

as an AE for WRKO/Boston. He
FINLEY/See Page 21

'Country Radio Broadcasters

SE Regional Attracts 275

The Country Radio Broadcasters hosted 275 attendees at its sec-
ond regional seminar, CRS SouthEast, held last weekend (10/20-21)
in Charlotte. Registrants from 20 states gathered for a day and a half
of panels and new-talent showcases.

Concurrent sessions offered a wide range of topics for managers,
programmers, salespeople, and radio promotion staffers. Panelists in-
cluded WSOC-FM/Charlotte VP/GM Gary Brobst and PD Paul
Johnson, WTDR/Charlotte VP/GM Pat Reedy, WIVK/Knoxville
OM LesAcree, WTQR-FM/Greensboro PD Paul Franklin, WSIX/
Nashville PD Dave Kelly, KSSN/Little Rock VP/GM Jay Werth
and PD Greg Mozingo, WESC-AM & FM & WFNQ-FM/Green-
ville, SC OM Jeff Garrison, Warner-Reprise/Nashville Sr. VP/Pro-
motion Bill Mayne, and McVay Media consultant Jay Phillips.

Artists performing during the weekend included Jeff Carson, Helen
Darling, Brett James, Lonestar, Kim Richey, and Keith Stegall,
plus a number of others playing in label suites.

“It’s a pleasure to watch people react to the ‘grassroots’ seminar
experience,” CRB President Ed Salamon commented. *“We surpassed
all of our projections. Especially surprising were the number of par-
ticipants who had never attended one of the past [Nashville) seminars.
Based on this positive response, plans are already under way for our
next regional meeting.”

The CRB is slated to present CRS 27 at Nashville’s Opryland Hotel
February 28-March 2, 1996.

FAX

——,

One of his early radio jobs was l
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1995 DEALS TO DATE

One For The Books

[] Clear Channel Communications announced a

record quarter, a two-for-one stock split, and a new $600
million revolving credit facility.

EZ Offering

(Last Year: 25)

DEAL DETAILS BEGIN ON PAGE &

Dollars To Date: $5,084,025,501 eMarlin Broadcasting Inc.
(Last Year: $1,629,887,728) $70 MIIIIUH
This Week’s Action: ~ $150,322,500 * WQRS-FM/Detroit
(Last Year: $11,046,000) A WFI.”'FM/PhiIa del phia
Stations Traded This Year: 1128 * WTMI-FM/Miami
(Last Year: 1033)
Stations Traded This Week: 27 With this deal, Steve Dodge’s American Ra-

dio Systems enters its largest markets to date:
Philadelphia (No. 5) and Detroit (No. 6).

Page 6

(0 EZ Communications filed with the SEC to offer
$150 million senior subordinated notes due in 2005.

Page 6

RADIO BUSIN

Will Bankruptcy Case Change FCC Policy?

When U.S. Marshals seized KLHI-FM/Lahaina, HI in De-
cember 1993, the owners discovered that while bankruptcy may
not carry the stigma it once did, it proposes special peril for
station owners.

Dale and Virginia Parsons, former | were taken in bankruptcy court, even
though it was the former owner who

filed for protection from creditors.

owners of KLHI-FM, are an extraor-
dinary case. Their station and license

i L D N
R

The Real,
Reel-to-Reel
Replacement
VoxProm™

| But the Parsonses’ case, now in

the Washington, DC Circuit Court,
demonstrates how vulnerable sta-

' tions and owners can be in such pro-
ceedings. In bankruptcy, local courts,
which know little about broadcast-
ing, essentially decide what happens
to the license.

VoxPro™ is the first Digital Sound Editing System specifically

designed to replace reel-to-reel tape recorders used on the
air. The VoxPro system lets you record and edit phone bits, :
contests and actualities, sound effects and more— on the fly

with speed and precision. No fear of making mistakes. You

could call it mistake-proof

VoxPro is all you need in a digital sound editing system. It's

fast. It's easy. Editing listener call-ins, interviews and talk
programming requires less than one-tenth the time of
conventional analog tape. Call us toll-free for more details

Phone: 800-622-0022 Fax 317-966-0623
Southern CA 800-690-2828

% HARRIS

ALLIED ==

©1995 HARRIS CORP.
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Troubled History -

|
Dale Parsons’s preteen fascination |

with radio culminated in stints as |
programming and operations man-
ager at WNBC-AM/New York
from 1984 to 1988, then as program- |
mer for WLTW-FM/New York. In |
1991, Viacomreleased him from his |
WLTW contract to fulfill his dream |
of owning a station. In Hawaii, he |
found KLHI, a 100,000-watt FM
going for $500,000.

And that’s where the trouble start-
ed. Parsons struck a deal with Pa-
cific Isle Broadcastingto buy KLHI
from majority owner Kenneth Ha-
yashi. Parsons moved his wife, Vir-
ginia to Hawaii and — with FCC
approval — took over the station.

But not long before Parsons
bought Pacific Isle, the station had
been owned by the Hayashi Cor-
poration, also owned by Kenneth
Hayashi. When the Hayashi Corp.
filed for bankruptcy, the court de-
clared that Hayashi Corp. and Pa- |
cific Isle were the same company, l
and the license transfer was invalid.
If that transfer was invalid, then so
was the transfer to Parsons. The ’
court also accused Parsons of fail- '

ing to make payments on KLHI,
which he disputes.

What subsequently followed was
the December 1993 seizing of the
station that Parsons had run for al-
most three years. The trustee took
control, eventually auctioning the
station off.

Whose Jurisdiction?

How can a bankruptcy court assign
an FCC license? Strictly speaking, it
can’t. “The bankruptcy court has ju-
risdiction over assets of the estate, and
we have jurisdiction over the license,”
said FCC attorney David Silberman.
Even so, the FCC usually cooperates
with bankruptcy judgments, based on
a precedent-setting case that said
agencies must minimize conflicts
with federal policy.

The Parsonses filed a reply brief
in the DC Circuit Court last week
and are waiting to see if oral argu-
ments will be heard. If the Parsons
win, the FCC might be instructed
to exercise its jurisdiction more
vigorously. There is no timetable
on a decision,

In the meantime, it won’t be the
communications experts deciding

Continued on Page 8

Will Software-Based Radio
Solve Consumer Quandary?

he majority of the controversy surrounding DAB and

DARS technology involves whether consumers will re-
volt at buying another — or several — receivers. And if .
there are competing radio technologies, will it lead to a VHS

vs. Betamax-style market-share battle to the death?

An overlooked technology proposed for military use may offer a simple
solution. Software programmable radios that use computer software to
decipher all varieties of signals are being used to consolidate the myriad
of radios used by the military and police.

“I suppose it does have consumer applications,” said Jack Linthicum
of the FCC Office of Engineering & Technolagy. Linthicum said an exist-
ing radio designed by Steinbrecher Radio uses software to receive AM,
FM, digital, and cellutar signals. “You feed everything in, it sorts it out and
gives you a signal,” he explained.

The U.S. and Canada are debating which band-width to use, but the
real issue is the cost of hardware. Canadian broadcasters are worried
that the cost to manufacture radios for Canada's comparatively smait
population will make them too expensive. Canada would have to go to
the U.S. band-width standard to reduce manufacturing costs. But a soft-
ware-based system would use almost the same components to receive
either band.

“The technology is there to do this,” said John Marino of the NAB. “it
is just getting the business there.” Marino estimates it will take about five
years for the radios to reach acceptable consumer price points.

There will be a tutorial on software programmabile radios at the FCC
on November 2.

s i
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IF YOU’RE SERIOUS

Coleman Research Plan Developers Chris Ackerman, Jon Coleman, Warren Kuvtzman, and Andy Bloom.

“#“The Plan” for Success

In radio research, there are hundreds of data vendors. But
only a couple of companies with proven expertise as
strategic thinkers. We’re one of them. Coleman Research.
The Company with “The Plan.”

At Coleman Research, we do more than just collect data.
We interpret the numbers, then help you develop a strategic
game plan to break away from the competition.

Every Coleman study includes “The Plan” — a point-by-
point set of strategic reccommendations encompassing
formatting decisions, music image management, secondary
image development of program attributes, and specific
recommendations for marketing and advertising initiatives.

#“The Plan” Gets Resvlis

The results are impressive. Just ask your colleagues at:

KISS-FM in New York City
HOT 97 in New York Cir{
POWER 106 in Los Angeles
MIX 106.5 in Baltimore
KJR-FM in Seattle

WBAP in Dallas

And dozens of other stations in markets around the country.

“The Plan” from Coleman Research helped them make the
climb to the top. We can help take you there, too. Call
Coleman Research today and put the power of “The Plan”
to work for your station.

COLEMAN RESEARCH

One of America’s Top Two Radio Strategists
(919) 571-0000

Hamburg ® Research Triangle Park ® Los Angeles

_WwWaLamericanradiohistorv.com
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RADIO BUSINESS
Why Clear Channel’'s Accountant Is Smiling
n the same day Clear Channel Communi-

O cations announced a record quarter, claim-
ing a 45% increase in cash flow, the company
also announced a two-for-one stock spilit, followed
later in the day with the announcement of a $600
million revolving credit facility.

The credit facility comes from a 21-member bank group

with NationsBank of Texas as agent. The facility will be used
to purchase radio and TV stations, said the company.

Ciear Channel currently owns 44 radio stations and nine
TV stations in 26 markets.

Debt Offering The EZ Way

Z Communications filed with the SEC to of-
fer $150 million of senior subordinated notes
due in 2005.

Sale of the notes will refinance all bank debt and partial-
ly finance the acquisition of KFKF-FM/Kansas City. The bal-
ance will go to general corporate purposes.

Underwriting the notes are CS First Boston Corp., Alex.
Brown & Sons, Chase Securities, and Goldman Sachs & Co.

EZ Communications, after the completion of pending
deals, will own 21 radio stations in eight markets, with FM
duopolies in all eight markets.

Aprospectus of the offering is available through CS First
Boston.

TRANSACTIONS AT A GLANCE

® Compass Radio Group $68 million
* KCBQ-AM & FM/San Diego
® KOOL-AM & FM/Phoenix
® KFNS-AM/Wood River, IL (St. Louis)
o KEZK-FM/St. Louis
® KRCI-AM/Avalon, CA $600,000
® KRUZ-FM/Santa Barbara, CA $3 million
* KWXA-FM/Durango, CO $137,500 for 51%
* WKIQ-AM/Eustis, FL $125,000

The company reported third-quarter earnings of $8.1 mil-
lion (46 cents a share) on revenue of $68.1 million, com-
pared to $5.4 million (31 cents) on revenue of $47.5 million
for the same period the previous year.

The company also claimed a 45% increase in after-tax
cash flow, to $17.5 million (97 cents) from $11.6 million (67
cents) for the same quarter the previous year.

The gain came largely from local marketing agreements
with three TV stations. The company also acquired an agri-
cultural radio network covering Texas.

All stockholders of record November 15 will participate
in the stock split, receiving two shares to be issued on No-
vember 30.

TRANSACTIONS

No Fish Story: Dodge’s ARS
Lands A $70 Million Marlin

direction for $68 million

[0 Compass pointed in Par’s

|

Marlin Broadcasting
stations

PRICE: $70 million

TERMS: Stock purchase for cash
BUYER: American Radio Systems
Inc., headed by Chairman/CEO

$teven Dodge. It. owns 24 other sta- | cash KFNS-AM/Wood River, IL ® WJTP-AM/Newland, NC $175,000

tlons'and has options to purchase an | BUYER: Par Broadcasting Inc., (St LOUiS) ® KUPL-AM/Portland, OR $2 million

additional three. ) headed by President Stephen Ja- FREQUENCY: 590 kHz ® WKOY-AM/Bluefield & WKMY-FM/Princeton, WV $280,000
SELLER: Marlin Broadcasting Inc., | cobs. It owns KGMG-AM, KOGO-AM POWER: 1kw.

headed by President/CEO Howard :

“Woody” Tanger

BROKER: Blackburn & Co.
COMMENT: The companies have en-
tered into a letter of intent to merge.
Tanger would have the right to repur-
chase, with the merger, Marlin’s WTMI-
FM/Miami.

WQRS-FM/Detroit
FREQUENCY: 105.1 MHz
POWER: 20kw at 784 feet
FORMAT: Classical

WFLN-FM/Philadelphia
FREQUENCY: 95.7 MHz
POWER: 50kw at 502 feet
FORMAT: Ciassical

WTMI-FM/Miami
FREQUENCY: 93.1 MHz
POWER: 100kw at 1006 feet
FORMAT: Classi

Compass Radio Group
PRICE: $68 million
TERMS: Duopoly deal; asset sale for

& KKLQ-FM/San Diego and KIOZ-
FM/Oceanside (San Diego).
SELLER: Compass Radio Group
Inc., headed by President Bob
Hughes

BROKER: Peter Handy of Star Me-
dia Group represented the seller.
Kalil & Co. represented the buyer.
COMMENT: With this transaction,
Par will transfer the license and as-
sets of KIOZ-FM to Compass. Par
will also donate KGMG-AM to Palo-
mar Coliege in San Marcos, CA to
comply with current FCC ownership
regulations.

KCBQ-AM & FM/San Diego
FREQUENCY: 1170 kHz; 105.3 MHz

HOT

BIEE PERFORNANCE
BJECT TECABOLOCY

chs

Custom Business Systems. Inc.

| CBSI Redefines The Way
Radio Does Business!

Ueltatlen

CBSI's exclusive DeltaFlex® Engine is the H.0.T. force be-
hind Premier, our newest traffic and billing system, as well as
new, power-packed versions of Grassic and Eurre. Call CBSI
today for more information or to schedule a demonstration.

Stralght Talk From The Blg Name
in Broadcast Solutions « 800 547-3830

P.0. Box 67, Reedsport, Oregon 97467
Telephone 541 271-3681 o FAX 541 271-5721

~

A

| POWER: 50kw day/Skw night; 29kw |

at 620 feet
FORMAT: Oldies; Classic Hits

KOOL-AM & FM/Phoenix
FREQUENCY: 960 kHz; 94.5 MHz
POWER: 5kw; 100kw at 1609 feet
FORMAT: Oldies

FORMAT: Sports/Talk

KEZK-FM/St. Louis
FREQUENCY: 102.5 MHz
POWER: 100kw at 1026 feet
FORMAT: AC

L

KRCI-AM/Avalon

PRICE: $600,000

TERMS: Asset sale for cash and a non-
compete agreement

BUYER: Amaturo Group of L.A. Ltd.,
headed by General Partner Joseph
Amaturo

SELLER: Catalina Radio Ltd., head-
ed by General Partner Lewis Sher
FREQUENCY: 92.7 MHz

POWER: 3kw at 417 feet

FORMAT: Nostalgia

BROKER: Andrew McClure of the
Exline Company

KRUZ-FM/Santa Barbara
PRICE: $3 million

TERMS: Asset sale for cash

BUYER: Pacific Coast Communica-
tions LLC., headed by Chairman
Howard Grafman and President Pau-
lette Grafman. Phone: (310) 395-5520
SELLER: The Schuele Organization
Inc., headed by President Dorothy
Schuele. Phone: (805) 963-1831
FREQUENCY: 103.3 MHz

POWER: 105kw at 2980 feet
FORMAT: B/EZ

%-..‘r- e
KWXA-FM/Durango
PRICE: $137,500 for 51%
TERMS: Duopoly deal; stock sale for
cash

BUYER: Kenneth Kendrick, increas-
ing his stock interest from 49% to 100%.
He has an interest in three other sta-
tions, including KRWN-FM/Farming-
ton, NM. Phone: (505) 3274449

Egiielpsisie

wwWwwamericantradiohistory.com

* WLQY-AM/Hollywood, FL $656,250 for 54.2%

* WFIV-AM/Kissimmee, FL $300,000

® WNIV-AM/Atlanta $218,750 for 54.2%

® WCAZ-AM/Carthage, IL $350,000

°* WHBU-AM/Anderson & WAXT-FM/Alexandria, IN $615,000
® WBVR-FM/Bowling Green, KY No cash consideration

® WJKK-FM/Vicksburg, MS $1.62 mitlion

® WAZF-AM/Yazoo City, MS $20,000

® KSLH-FM/St. Louis $1,625,000

SELLER: KWXA Inc., headed by
President Caren Lacy. She owns
KVYT-FM/Basait, CO. Phone: (719)
636-2470

FREQUENCY: 99.7 MHz
POWER: 16kw at 879 feet
FORMAT: This station is dark.

WKIQ-AM/Eustis

PRICE: $125,000

TERMS: Asset sale for $62,500 cash
and a 10-year, $62,500 promissory
note at 8% interest

BUYER: Christianson Broadcasting |
Inc., headed by President Carl Chris-
tianson

SELLER: J&V Communications Inc.,
headed by President Jesus Torrado.
He owns WPRD-AM/Winter Park, FL l
and WTTR-AM/Sanford, FL.
FREQUENCY: 1240 kHz |
POWER: 1kw |
FORMAT: News/Talk

BROKER: Doyle Hadden of Hadden
& Assoc.

WLQY-AM/Hollywood

PRICE: $656,250 for 54.2%

TERMS: Stock sale for cash
BUYER: Starter Enterprises Inc.,
owned by Bruce Maduri, M.T.
Haymes, and Robert White
SELLER: L. Edgar Barnhill, seliing
his 8.4% interest in Genesis Commu-
nications | Inc., and Robert Sterling
lll, selling his 45.8% interest in Gene-
sis. They are also selling their interests
in WNIV-AM/Atlanta (see deal,right).
Phone: (202) 293-3860
FREQUENCY: 1320 kHz

POWER: 5kw

FORMAT: Ethnic

COMMENT: Maduri currently has a
45.8% interest in Genesis. After the

transfer, all of the Genesis stock will
be evenly divided (one-third each) be-
tween Maduri, Haymes, and White.

WFIV-AM/Kissimmee

PRICE: $900,000

TERMS: Duopoly deal; asset sale for
$150,000 cash and a 10-year,
$750,000 promissory note at 8% inter-
est

BUYER: Radio Selecta Inc., headed
by President Sabeta Persaud. It owns
three other stations, including WXXU-
AM/Cocoa, FL.

SELLER: Radio Florida Broadcast-
ers, headed by President Edward
Alimon

FREQUENCY: 1080 kHz

POWER: 10kw daytimer

FORMAT: Ethnic

BROKER: Doyle Hadden of Hadden
& Assoc.

WNIV-AM/Atlanta

PRICE: $218,750 for 54.2%

TERMS: Stock sale for cash
BUYER: Starter Enterprises Inc.,
owned by Bruce Maduri, M.T.
Haymes, and Robert White
SELLER: L. Edgar Barnhill, selling
his 8.4% interest in Genesis Commu-
nications | Inc., and Robert Sterling
Hl, selling his 45.8% interest in Gene-
sis. They are also selling their interests
in WLQY-AM/Hollywood, FL (see
deal, left). Phone: (202) 293-3860
FREQUENCY: 970 kHz

POWER: 5kw day/39 watts night
FORMAT: Religious

COMMENT: Maduri currently has a
45.8% interest in Genesis. After the

Continued on Page 8
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RADIO BUSINESS

H ow serious was Congress about investigat-
ing FCC Chairman Reed Hundt's alleged co-
ercion of Westinghouse? Perhaps not so seri-
ous, it seems.

About a month ago, Representative Joe Barton of the Com-
merce Oversight Committee was set to fire off a letter ques-
tioning Hundt on his conversations with Westinghouse about
its merger with CBS.

Almost a month after announcing the preliminary investi-
gation, the letter has not been written. Barton’s staff said he
was too wrapped up with Medicare reform to pen the letter.

Hundt Inquiry Delayed — Still

The issue grew from speculation that Hundt, through chil-
dren’s advocates, applied pressure on Westinghouse to air
more educational TV or expect its merger to be blocked. When
Westinghouse offered to run more kidvid, the advocates with-

drew complaints.

The hubbub grew into a feud between Hundt and Commis-
sioner Jim Quello, who says Hundt is trying to create uncon-

stitutional content requirements.

Though the pair are taking potshots at each other, the rhet-

oric has died down.

The Barton investigation may just die a quiet death, too,
although a Barton staffer says to look for the letter next week.

Chancellor Takes Stock —
And Bonds

hancellor Corp. has filed with the SEC to
put out an initial public offering of Class A
common stock worth up to $201.2 million.
The company is also offering $100 million of senior subor-
dinated notes for Chancellor Broadcasting, due in 2004.
That money, along with $25 million of new venture capital
investment, will be used to pay off deals like its $395 million
purchase of Shamrock Broadcasting from the Disney family.
The underwriters are Smith Barney, CS First Boston,
Goldman, Sachs & Co., and BT Securities Corp.
The preferred voting stock is controlled by Hicks, Muse,
Tate & Furst.

\

TRANSACTIONS |

Continued from Page 6

transfer, all of the Genesis stock will

POWER: 1kw; 2.3kw at 370 feet
FORMAT: News/Talk; Country

POWER: 100kw at 945 feet
FORMAT: Urban
BROKER: Kirk Sherwood

WAZF-AM/Yazoo City

be evenly divided (one-third each) be- | “=
tween Maduri, Haymes, and White.

assumption of debt

WBVR-FM/Bowling Green
PRICE: No cash consideration
TERMS: License and asset transfer for

BUYER: WRUS Inc., headed by Pres-

PRICE: $20,000

TERMS: Asset sale for assumption of
loans

BUYER: Michael Augustus. Phone:
{409) 935-4116

SELLER: Sides, Robinson, Ed-

WCAZ-AM/Carthage

PRICE: $350,000

TERMS: Asset sale for a $50,000
promissory note at 10% interest and a
25-year, $300,000 promissory note
BUYER: Ralla Broadcasting Co. Inc.,
headed by President Robin Dunham.
Phone: (217) 357-3128

ident/Director William McGinnis. He
owns WRUS-AM/Russellville, KY and
WVVR-FM/Hopkinsville, KY. Phone:
(502) 726-3555

SELLER: WBZD Inc., headed by
President William McGinnis. Phone:
(706) 855-0555

FREQUENCY: 96.7 MHz

wards Inc., headed by President
John Sides. Phone: (205) 664-1515
FREQUENCY: 1230 kHz

POWER: 1kw

FORMAT: Gospel

el

SELLER: Bryan Broadcasting Inc.,
headed by President Dan Bryan.
Phone: (217) 357-3128
FREQUENCY: 990 kHz

POWER: 1kw day/9 watts night
FORMAT: Country

POWER: 3.58kw at 426 feet
FORMAT: Country

COMMENT: WBZD Inc. is being
merged into WRUS Inc., with the latter
being the surviving corporation.

KSLH-FM/St. Louis
PRICE: $1,625,000
TERMS: Asset sale for cash
BUYER: Community Broadcasting
Inc., headed by President Richard
Bott. He has an interest in 13 other

..... — -
3 b Rssd

o . it e

[ L

L - - WJKK-FM/Vicksburg

WHBU-AM/Anderson & PRICE: $1.62 million

WAXT-FM/Alexandria TERMS: Duopoly deal; asset sale for

PRICE: $615,000

TERMS: Asset sale for assumption of
debt

BUYER: Clearwater Enterprises
Ltd., headed by President Thomas
Hayth. Phone: (317) 872-4349
SELLER: Anderson Communica-
tions Inc. & Triplett Broadcasting
Co. of Indiana Inc., both headed by |
President Marc Triplett. Phone: (513)
593-6591

FREQUENCY: 1240 kHz; 96.7 MHz

mitlion promissory note

693-2973

bers. Phone: (318) 478-8866
FREQUENCY: 98.7 MHz

$400,000 cash and a six-year, $1.22

BUYER: New South Radio Inc.,
headed by President Frank Holladay.
It owns WLRM-AM/Ridgeland, MS;
WZRX-AM/Jackson, MS; and WLIN-
FM/Gluckstadt, MS. Phone: (601)

SELLER: Calcasieu TV and Radio
Inc., headed by President Rita Cham-

stations.
SELLER: The Board of Education
of the City of St. Louis., headed by
President Earl Nance Jr. Phone:
(314) 231-3720

FREQUENCY: 91.5 MHz
POWER: 12.5kw at 499 feet
FORMAT: Variety

BROKER: Gary Stevens & Co.

PRICE: $175,000

TERMS: Asset sale for $25,000 cash
and a 10-year, $150,000 promissory
note at 7% interest

BUYER: Rondinaro Enterprises
Inc., headed by President Tamera

105 years of
]ohns H0p1zins medical

excenence, and it’s yours

in 60 seconds. Free.

Introducing the Johns Hopkins Health NewsFeed. A
daily :60 radio news report for your listeners, produced
by the prestigious Johns Hopkins Medical Institutions.
Featuring physicians, scientists, and other healthcare
experts, this informative news segment is available
every weelaclay l)y satellite and a toll-free network.
And it's yours )[ree. For more information contact

M HEALTH NEWSFEED

A SERVICE OF THE IQHNS HOPKINS NEDICAL INSTITETIONS

Jack Sheehan at 410-955-2877 or 1-800-MED-RADIQ.

Rondinaro. It has an application
pending for WECR (FM CPYBeech
Mountain, NC. Phone: (704) 898-
5611/5612

SELLER: J.T. Parker Broadcasting
Corp., headed by President J.T. Park-
er Jr. It owns WLRV-AM/Lebanon,
VA and WGOC-AM/Blountville, TN.
Phone: (704) 733-0188
FREQUENCY: 1130 kHz
POWER: 1kw

i
ek

e

*

KUPL-AM/Portland
PRICE: $2 million
TERMS: Duopoly deal; asset sale for
cash

BUYER: KPHP Radio Inc., a subsid-
iary of Crawford Broadcasting Co.,
headed by President Donald Craw-
ford. It owns 16 other stations, includ-
ing KPHP-AM/Portiand.

SELLER: BayCom Partners LP,
headed by COO Jack McSorley. it
owns four other stations, including
KKJZ-FM & KUPL-FM/Portland.
FREQUENCY: 1330 kHz

POWER: Skw

FORMAT: Country

WAAA-aRAericantadiohister-corm

|

BROKER: H.B. La Rue of La Rue
Media Brokers

BUYER: Country Broadcasting
Corp., headed by President/Director
Richard Judy. Phone: (304) 327-6124
SELLER: Mountain Broadcasting
Corp., headed by President Earl Judy

WKOY-AM/Bluefield &

. ‘ Jr. Phone: (540) 743-3000
WKMY-FM/Princeton FREQUENCY: 1240 kHz; 100.9 MHz
PRICE: $280,000 ’ POWER: 1kw; 630 watts at 641 feet

!

TERMS: Asset sale for cash FORMAT: News/Talk; AC

Criticism Slows DAB Test

riticism of the National Radio Systems Committee
(NRSC) Task Group’s DAB tests have sent the engi-
neers back to the lab, delaying the field tests in San Fran-

cisco until after the first of the year.

Apparently, some of the companies with products being tested com-
plained about the method the NRSC chose to test multipath interference
in the lab. NRSC is now conducting the tests again using another tech-
nology. Other companies questioned results of tests on the compatibility
of IBOC (in-band, on-channel) and FM signals. Those results are being
run again for verification.

The goal is to complete the lab tests in time to present unassailable
results for the November 1 NAB DAB subcommittee meeting in Wash-
ington, DC. The meeting is not public, but is open to those with a propri-
etary interest in DAB.

Among the systems being tested: voice of America JPL, USA Digi-
tal Radio IBOC-FM (also AM), AT&T IBOC, AT&T IBAC (in-band, adja-
cent-channel), and Eureka 147.

In addition to the lab retesting, the field test has been delayed by mi-
nor technical trouble. “There was a problem with the field test vehicle,”
said John Marino of the NAB. “The van wouldn't house all of the equip-
ment.” The testing group has since secured a larger Winnebago, said
Marino. “There isn't a definite start time, but it probably won't be com-
plete until the first quarter of next year.”

Citicasters Revenues Rise

Cmcastars (Nasdag: CITl) posted net eamings for the third quarter of
$3.3 million (23 cents per share). This figure includes revenue from
the sale of the company’s four television stations in the second half of 1994,
Operating cash flow increased almost 19%, from $10.6 million to $12.6 million.

Citicasters currently operates 16 radio stations and two network-affiliat-
ed television stations.

Saga Communications (AMEX: SGA) reported third-quarter net income
of $1.1 million (17 cents per share), a 23% increase from fast year's
$900,000. Net broadcast revenue rose 9.33% to $12.8 miltion, despite fiat
revenue growth on a same-station basis. Broadcast cash flow was also up
to $5 million,

Effective August 1, 1995, Saga completed a five-for-four stock split, bring-
ing the total common and common equivalent shares outstanding to ap-
proximately 6.5 million, compared with an estimated 5.2 million immediate-
ly preceding the split.

Saga presently owns and operates 24 radio stations and one television

Will Bankruptcy Case Change FCC Policy?

Continued from Page 4 Cngler ofDC-basedHale)" Bader&
the fate of licenses in court. :lof's (;Zsf; :gznlco‘;:lfc%oul;?:’ it will
“If it comes to blows, the FCC has | 2Wa

ultimate authority,” said attorney John
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The new RetailDirect
1996 markets

Allentown-Bethlehem, PA
Atlantic City-Cape May, NJ
Bakersfield, CA
Charleston, SC
Chattanooga, TN
Columbia, SC
El Paso, TX
Evansville, IN
Flint-Saginaw-Bay City-
Midland, MI
Gainesville-Ocala, FL

Greenville-New Bern-
Jacksonville, NC

Honolulu, H

Huntsville, AL

Jackson, MS

Lafayette, LA

Macon, GA

Madison, WI
Mobile-Pensacola, AL-FL

Monterey-Salinas-
Santa Cruz, CA

Palm Springs, CA
Quad Cities (Davenport-
Rock Island-Moline), IA-IL

Roanoke-Lynchburg, VA
Rochester, NY
Rockford, IL

Spokane, WA
Springfield, MA

Toledo, OH

Current RetailDirect
Markets

Baton Rouge, LA
Colorado Springs, CO
Ft. Wayne, IN

Las Vegas, NV

Little Rock, AR
Montgomery, AL

Omaha-Council Bluffs, NE-IA -

Peoria-Bloomington, IL
Richmond, VA
Syracuse, NY

Tucson, AZ

P — MRAALL e oriconradiohictan, ~am

Arhitron IS
oing gualitative
in 38 markets

Introducing RetailDirect, the new, local market
qualitative service for radio stations from Arbitron

RetailDirect delivers more than just ratings; it gives you a detailed profile of the
consumers who are reached by your station and by all the other advertising me-
dia in your market. That’s valuable information you can use to pitch and win new
local retail business.

The local market media we measure
Radio, television, cable, newspaper readers by section and yellow pages — all the
media in your market that compete for the local advertising dollars.

The local consumer profiles we deliver

Automotive, audio-video, furniture and appliances, soft drinks and beer, fast food
and airline travel, department stores, shopping malls, banks, hospitals... and much
more. All the key retail categories that spend the lion’s share of the advertising
dollars in your market.

Get ready for RetailDirect
Your 1996 budget plan isn’t complete until you add a line for RetailDirect. It's a
marketing investment that can pay off in a bigger share of local advertising dol-
lars for your station and for radio. Remember, the more you

focus on the retailer’s business, the more you will

grow your business. Call your Arbitron repre- o
sentative today to find out more about O
RetailDirect.

DIRECT

Your connection to
consumers and the media

ARBITRGIN

© 1995 The Arbitron Company

TLL—————— B
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Get Ready to Roll Up Your Sleeves and
Participate in the Most Useful, Informative,
and Comprehensive Radio Seminar
You’ve Ever Attended

The R&R Talk Radio Seminar

February 22-25, 1996 ® Washington D.C.

If you’re working hard to build a Talk station, this meeting is the blueprint for your success. It's a conference

'3'q uolbulysem e 9441 '5Z-2Z Aenigay

with real substance, devoted exclusively to the Talk format. The R&R Talk Radio Seminar offers a wealth of
lcarning and networking opportunitics for radio programmers, managers and producers who are looking to excel
and achieve in a non-music format. Among the highlights: 15 Talk-specific workshops and general sessions featuring addresses by prominent politicians
and Talk radio figures. You can participate in a working lunch session dedicated to brainstorming format issues. In addition to those top-flight sessions,
your registration fee also includes receptions, continental breakfasts, lunches and a very special closing dinner. Register today - fill out the form below,
mail or fax it, and get ready to receive valuable insight from the people shaping Talk radio today.

|Seminar Registration Hotel Registration
W You Can Mail This Form To:

R&R Talk Radio Seminar
You Can Fax This Form To: o I
10100 Santa Monica Blvd 5th Fl The Grand Hyatt 5
(310) 203-8450 e vy o y I | H Street

Los Angeles, CA 90067-4004 at Washington Center .

1000 H Street NW

. _ . The Grand Hyatr at Washington Center is conveniently Washington DC 20001
Please print carefully or type in the form below. Full payment must located 15 munntes from Washington National Airpor, (202) 582-1234 ——

accompany thiS reg iStl’ation fOI’m. PhOtOCOpieS are acceptab'e. and within walking distance of the White Fouse, Ford's

Theatre and Lincoln Musewnr. The US Capitol, Smithsonian, | I
1 Viewam Memorial anid wore are located nearby.

W We look forward to hosting you in our Nation’s Capital at the

Grand Hyatt Washington, located in the heart of downtown
Washington. To guarantee your reservation for late arrival (after 6:00
p.m.) we require either an enclosed check or money order covering
the first night’s stay, or a major credit card number, expiration date,
and signature. The Grand Hyatt Washington regrets it cannot hold
your reservation after 6:00 on the day of arrival without guaranteeing
the reservation with one of the above. Deposits will be refunded only
if cancellation notification is received at least 7 days prior to arrival.

Reservations requested after February 1, 1996 or after the roomn

block has been filled are subject to awvailability and nuy not be avail-
able at the convention rate. Check in time is 3:00 pm, Check out
time is 12 noon.

@] WerEnsu S ompeny Natiis Type of Room No. of Rooms Convention Rates

Single (1 person) * $139 a night

Street Double (2 people) * $159 a night

1 bdrm Suite $475-1300 a night

* Regency Club Rates Available

Heservation Request

Date of Arrival

Time ot Arrival

Date of Departure

Telephone #

4 Name
eminar rees
Company

Before January 19, 1996 $300
After January 19, 1996 $375
Therc is a $50.00 cancellation fee. There will be no refunds after February 1, 1996. City

Viethod of Payment: Seminar Telephone #

Amount Enclosed: Sharing Room with

Address

DVisa DMasterCnrd D American Express D Check Amount  $

Account Number [J Amenican Express []Visa [ JMasterCard [T] Discover [[]Diners/Carte Blanche [[JCheck

ACCOUI]t Nlll“b(’!"

" Expiration Date: Month
Expiration Date

Signature

| | | Print Name Here
Month Year Signature

Gold Passport #

Non-Smoking Room Requested D

Print Name Here

WUWW_arnericanradiohistorv.com
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RADIO BUSINESS
QUARTERLY UPDATE

Quarter Of The Amazing Media Mega-Mergers

[ Cap Cities/ABC and CBS deals fuel 705% trading surge in third quarter

By Heather Van Slooten The top six deals this quarter
L e ) weighed in at nine digits apiece —
deluge of larger-than-life  with the exception of the $1 billion
ugust deals boosted trad-  sale of Capital Cities/ABC’s 21

ing 705% to $3.4 billion, com- stations to Disney. In an $850 mil-
S TP lion deal that created the largest ra-

panfad to$482 miltion in the same dio group in the country, Westing-
pen_()d of 1994; The number of house bought up CBS’s 21 stations,
stations traded increased 20.5%,  giving the group a grand total of 39
from 326 a year ago to 393. stations. The two deals resulted in

Top 10 Transactions:
Third-Quarter 95 Deals

$1,000,000,000 Capital Cities/ABC to the Wait Disney Co.
® WKHX-AM & FM & WYAY-FMW/Atlanta
® WLS-AM & FM/Chicago
® WBAP-AM & KSCS-FM/Dallas
* WJR-AM & WHYT-FM/Detroit
® KABC-AM, KMPC-AM & KLOS-FM/Los Angeles
o KQRS-AM & FM & KEGE-FM/Minneapolis
® WABC-AM & WPLJ-FM/New York

32 stations changing hands in the top
10 markets.

Days after the two “deals of the
century,” Chancellor picked up
Shamrock Broadcasting’s 19 sta-
tions, making it the third largest ra-
dio group. And at a price that was
10.8x cash flow, the deal rekindled
questions about broadcasters’ expec-
tations for their stations’ performance
in a deregulated market.

Hopeful that Congress will lift
ownership caps, buyers continued to
snatch up duopolies at a steady pace.
The number of duopoly deals leaped
21% from third-quarter 1994, but
were even with last quarter’s trading.
Thirty-seven new duopolies were cre-
ated this quarter, and 36 existing
duopolies changed hands. While
major group deals were in scarce sup-
ply in the second quarter of 1995, this

o WXKS-AM & FM & WJMN-FW/
Everett-Medford-Boston

® WHTT-AM & FM & WSJZ-FM/Buffalo

© WRFX-AM & FM & WEDJ-FWCharlotte

* WYXR-FM & WJJZ-FM/Philadelphia

® WNUA-FW/ Chicago

$275,000,000 Alliance Broadcasting to Infinity Broadcasting

© KSNN-FM/Arlington (Dallas)

o KYNG-FM/Dallas

® WYCD-FM/Detroit

o KFRC-AM & FM & KYCY-FM/San Francisco

o KYCW-FM/Seattle
$200,000,000 OmniAmerica Communications to Citicasters

¢ WHK-AM, WMJI-FM & WMMS-FM/Cleveland

® WLOH-AM, WHOK-FM & WLLD-FWColumbus, OH

® WAPE-FM & WFYV-FMWJacksonville

® WXXL-FWOriando

® WEAT-AM & FM & WOLL-FM/West Palm Beach
$42,000,000 WTIC-AM & FM/Hartford to American Radio Systems
sgo,ooo KNUZ-AM & KQUE-FM/Houston to SFX Broadcasting
$28,500,000 KJCE-AM, KKMJ-FM & KPTY-FM/Austin

to American Radio Systems

$14,000,000 WMT-AM & FM/Cedar Rapids, (A

to Palmer Broadcasting

© KGO-AM & KSFO-AM/San Francisco . .

* WMAL-AM & WRQX-FM/Washington 3|"d nuartEI 95
$850,000,000 CBS Radio Stations & CBS Radio Network i T

to Westinghouse Electric Corp. Total Stations “’adﬂd

© WODS-FM/Boston HW 95: 393

* WBBM-AM & FW/Chicago -

* KRRW-FM & KTXQ-FM/Dallas Total Dollar Velume:

© WWJ-AM & WYST-FM/Detroit $3.4 hillion

© KKRW-FM/Houston :

o KNX-AM & KCBS-FM/Los Angeles s Combos: 71

® WCCO-AM & WLTE-FM/Minneapolis p

© WCBS-AM & FM/New York -t mm: 1 |

© WGMP-AM & WOGL-FWPhiladelphia ‘s AM Stand-Alones: 72

© KMOX-AM & KLOU-FM/St. Louls oy '

e KCBS-AM & KROR-FM/San Francisco *FMCPs: 13

® WARW-FMW/Washington « FM Stand-Alones: 100
$395,000,000 Shamrock Broadcasting to Chancellor Broadcasting . Stations In

© WFOX-FWAtianta ng Duopaolies: 64

© KXKL-AM & FM & KZDG-FMW/Denver -

® WDFN-AM & WWWW-FM/Detrolt d mg;'“

® KTBZ-FM/Houston St i i :

® KLAC-AM & KZLA-FM/Los Angeles . Duopolies

© KFAN-AM & KEEY-FM/Minneapolis -Sold: 36

® WHTZ-FM/New York L= : =

© KMLE-FMW/Phoenix -« Group Deals: 11

© WWSW-AM & FW/Pittsburgh - _[114 stations)

© KABL-AM, KNEW-AM, KBGG-FM & -

KSAN-FM/San Francisco

$306,500,000 Pyramid Communications to Evergreen Media quarter showed a dramatic shift, with

11 groups — involving 114 stations
— changing hands.

Star Media Almost
A Billion-Dollar Broker

Star Media Group — which
brokered the Citicasters, Chancel-
lor, and Evergreen deals — was the
top broker for a third consecutive
quarter, with $905.2 million (in-
volving a whopping 45 stations) in
third-quarter station sales. A non-
traditional broker, Goldman Sachs,
came in second because of its in-
volvement in the $306.5 million
Evergreen/Pyramid transaction
(co-brokered with Star Media).
Crisler Capital Co. was next with
$207.3 million (14 stations), fol-
lowed by Blackburn & Co. ($70.5
million, five stations), Americom
($44.5 million, four stations), and
Media Venture Partners ($39.7
million 15 stations).

As has been the case for the past
two quarters, California, Florida, and
Texas were the busiest states for trad-
ing. Thirty-six stations changed
hands in California, while Florida
and Texas tied for second with 29
stations each.

WasAAr g ricanradiabictan, com
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California

New York
e
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State-By-State Transactions

(11995 third-quarter stations traded
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Alabama
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Alaska

0

Arizona
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Connecticut

Delaware
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Florida

29

Georgia

17

Hawaii
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1
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South Dakota
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Waest Virginia
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1995 Year To Date 185
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128 1000

* Counts as two stations

** Multiple stations sold as existing duopolies
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Greenberg To
Manage Emmis
International

Martin Greenberg has been
tapped as Managing Director of
Emmis International. The 31-year
radio veteran most recently was
President of Dallas-based AVW Au-
dio Visual Inc.

“Our international effort demands
the full focus of an experienced
broadcaster,” noted Emmis Broad-
casting Chairman Jeff Smulyan.
“I’ve known Marty for many years,
and I’'m delighted our timing is such
that we can come together on this
exciting project. Emmis Internation-
al President Steve Crane will con-
tinue to play his important role as |
senior advisor.”

Greenberg’s career includes an ‘
18-year tenure with ABC Radio, ]
where he was VP/GM of WLS/
Chicago (1973-79) and President of
the FM Station Group (1979-81). He |
then became President of Genesis
(formerly Duffy) Broadcasting.
Though Genesis was purchased by
Booth Broadcasting in 1988,
Greenberg remained President
through 1992.

Kelly Elevated To
OM 0f SLC Quartet

KBEE-FM/Salt Lake City PD/
afternoon drive personality Steve
Kelly has added OM duties at the Hot
AC and its three local Citadel sisters: |
News KAPN-AM, Talk KCNR-
AM, and Country KUBL-FM.

“Steve has a successful history in
Country radio as well as major-mar-
ket programming experience,” com-
mented Scott Mahalick, the sta-
tions’ VP/GM. “Tapping into this
wealth of information will make for
an unstoppable programming brain
trust. [It’]] be interesting to watch
him] squeeze 72 hours of work into
one day.”

Before joining KBEE, Kelly pro-
grammed WCFB/Orlando. His
other programming stops include
WCZY/Detroit (now WKQI),
WPHR/Cleveland, WNVZ/Nor-
folk, WXXL/Orlando, WWLV/
Orlando, and WKSI/Greensboro.

sland Records has promoted Sr. VP

Hooman Majd to the newly created Exec.
VP post, wherein he'll oversee the Market-
ing, A&R, Artist Development, Publicity, Pro-
duction, Video Production, and Art Depart-
ments. Sales and Promotion will continue
to report to President/CEO John Barbis.

“To say that Hooman has played a vital role in the
success we are currently enjoying at Island would be
a gross understatement,” said Barbis, to whom Majd
reports at the label's New York headquarters. “His ar-
tistic vision and unshakable determination have [af-
fected] every level of this company.”

dor Records.

Island Ups Majd To Exec. VP Post

Prior to joining Island as Sr. VP in June '94, Majd was VP/GM of Poly-

Majd

Haley Boosted To Sr. Director/

MCA/Nashville Sr. Director/Regional Promotion,
Field Specialist David Haley has been elevated to Sr.
Director/National Promotion. He succeeds Larry Hughes,
who has been named VP/Promotion at Mercury/Nash-
ville (see page 3).

“David’s one of the most respected record execs in f§
the entire country music world,” MCA/Nashville Sr. VP/ §
Promotion Scott Borchetta told R&R. “This promo- f&

tion is well-deserved, and I'm sure he’ll rise to the chal-

| lenge and excel beyond our wildest expectations.”

An ] ]-year MCA/Nashville veteran, Haley served as
Sr. Director/Midsouth-Midwest Regional Promotion
before being upped to his most recent post last July.

' National Promo At McAINasthIe

Haley

Armstrong Becomes Evergreen’s
New Vice President/Nat’l Sales

Chuck Armstrong has been named VP/National
Sales for Evergreen Media, based in New York. He
previously was VP & Director/Sales for Katz Radio
Group/New York, handling the Capital CitiessfABC
account.

“The addition of Chuck Armstrong further demon-
strates our commitment to top-line sales growth,” Ev-
ergreen President/COO James de Castro comment-
ed. “We are particularly excited about Chuck joining
our company because of his extensive national expe-
rience with Katz Radio Group and the New York ad
community.”

Armstrong’s other experience includes working
as Katz Radio’s Sr. AE; WTDR-FM/Statesville,

NC’s GSM; KZFX-FM/Lake Jackson, TX's Sr. AE; and a KRBE-

FM/Houston AE.

Armstrong

Jagged Little Still

Alanis Morissette was feted follow:ng a sold-out show at New York's Tramps by (I-r) Maverick Records co-CEO
Freddy DeMann, Warmer Music Group Chairman Michael Fuchs, Maverick GM Abbey Konowitch, and manager
Scott Weich.

YWYWadmericanradiohistorv-conT

EXECUTIVE ACTION

Mulcahey Joins WJJD & WJMK/chlcago As GSM

TCJ-AM & KTCZ-FM/Minneapolis Station Man-

ager Sheila Mulcahey has moved to Infinity
Talk-Oldies combo WJJD-AM & WJMK-FM/Chica-
go as GSM, effective November 6. She succeeds
Dave Murphy, who has been named to the newly
created position of WJJD Sales Manager.

WJJD & WJMK VP/GMHarvey Peariman explained
the new appointments: “With the addition of Howard
Stern to our [WJJD] lineup, we felt it was important to
create a dedicated sales team in order to best serve our
advertisers. Dave’s strong local background makes him
perfect for deveioping this new local team, [and] Sheila's Mulcahey
management experience and knowledge of the Chica-
go market make her extremely qualified for [the GSM)] position.”

Mulcahey had served as a Sr. AE at WJMK prior to her stint in Minne-
apolis. Before that, she held the GSM and NSM posts at WPNT/Chica-
go and was GSM at WSHE/Miami. Murphy served as WUSN/Chica-
go's LSM before joining WJJD & WJMK as GSM last February.

Capitol Makes Bedding Nat’l Dlr./AduIt Formats

ick Bedding has been hired by Capitol

Records as National Director/Adult Formats,
based at the label's Hollywood headquarters. He for-
merly was National Manager/AC & AAA Promotion
at Callahan & Associates, an independent firm.

“I hired Nick at Virgin, and now I've got him back
at Capitol where | can torture him on a weekly ba-
sis,” said Sr. VP/Promotion Phil Costello.

Bedding began his career at Virgin as a pro-
motion assistant and later moved to Getfen, where
he worked national AC accounts in the secondary
markets.

Bedding

Rivera Appointed GSM for CBS Americas

V sales veteran Ed Rivera has moved to radio, taking on GSM du-
ties at CBS Americas. He replaces Tony Hernandez, now VP/GM
for ESPN Latin America.

CBS Americas GM Jerry Villacres told R&R Rivera is a “seasoned
executive and professional. I'm very excited about the amount of knowi-
edge, poise, and energy he is bringing to the network. He's bringing in
excellent insights.”

Rivera joins CBS from the Univision Television Group, where he
has held sales management and marketing posts for the past 10 years.
From 1985 through 1988, he served as Marketing Director and AE at
Univision’s WXTV-TV/New York. He then segued to the company’s KDTV-
Tv/San Francisco as an AE, moving up to LSM in 1989. He was pro-
moted to his most recent post, GSM, in 1991.

Overton To Oversee EMI Pub /Nashwlle

Gary Overton has been named Exec. VP/GM for
EMI Music Publishing/Nashville. Overton, who most
recently managed country recording artist Alan Jack-
son, is set to assume his new duties October 30.

“I’'m very pleased that Gary has joined the compa-
ny,” EMI Music Publishing Worldwide Chairman/
CEO Martin Bandier commented. “With his exper-
tise and working closely with [EMI Music Publishing
Worldwide Exec. VP] Bob Flax, I believe we’ll have
the strongest music publishing team in Nashville.”

Before he managed Jackson, Overton served as VP
of Warner/Chappell Music Nashville and headed
A&R at BNA Entertainment.

Overton

Gaines Named WWRL/NY President/GM

Unity Broadcasting Gospel/Talk WWRL-AM/New York has named
Adriane Gaines President/GM. She will remain executive producer of
the American Urban Radio Network/NBN Broadcasting nationally dis-
tributed “Night Talk” program.

WWRL Chairman Sydney Small said, “Ms. Gaines’s background and
experience will enable her to successfully oversee the growth of WWRL.”

Gaines, who has more than 18 years of management experience, joined
Unity in 1973. She has served as VP/GM of KATZ-AM & WZEN-FM/St.
Louis and Sr. VP for the company’s cable TV, network radio, and radio

| station interests.
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Move Up from Carts to
Touchscreen Digital Audio

Play Anything...At A Touch

The best way to improve your radio station is
to put all your spots, sounders and sweepers
on-line and ready to play instantly from
hard disk. Creative talent sounds better than
ever with Scott Studios’ new touchscreen
digital audio system.

Here’s how it works: Six buttons on the left of
the large computer touchscreen play what’s on
your log. Scheduled spots, songs, promos,
PSAs and live scripts come in automatically
from your production studios, traffic, music
and copy computers. Jocks can revise sweeps
at a touch (with the arrows at mid-screen), or
work with the full day's log and add or
rearrange anything.

On the right, 17 “hot keys” start or fade un-
scheduled jingles, sounders, effects, comedy
or promos on the spur of the moment.
Your morning show will benefit from 26 sets of
17 user-defined instant audio “hot keys”.

You can preview anything in a cue speaker at
a touch. The Scott hard drive even lets you
listen to endings while that song or spot is
playing on the air!

And nothing beats the Scott System for easy
levels. Touch the label on the screen, moving
right to left to fade as desired. If you’d rather
adjust levels on the console, channel numbers
show clearly on each start button.

Copyright 19945 by Scott Studios Corp.

07

The Scott Studio Syétem is your best way to make the move to digital audio and eliminate
troublesome carts. The touchscreen plays whatever you want instantly. All scheduled spots, jingles,
promos, scripts and songs come in from your traffic, copy and music computers.

Copyright 1994-5 by Sooks Studios Corp.
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Phone Recorder On Screen

Touch one button and you’re recording phone
calls to hard disk. Another button and you've
got the world’s easiest editor. When it’s ready,
one touch and your call's on the air. The
phone recorder only adds $1,000 to the system.

The Best Digital Audio

When spots, promos, PSAs, or any other digital
audio is recorded, they’'re immediately playable
in all your Scott System air studios. Nobody
wastes time carrying carts down the hall or
redubbing spots for additional stations.

One question you don’t have to worry about
with the Scott System is “What if it breaks?”
The Scott System comes complete with every
spot and jingle stored redundantly on two
hard disks. It's a snap to switch to the “hot
standby”  system! You get touchscreen
convenience, digital quality, and backup
redundancy for no more money than tape
machines and commercial carts.

The World’s Fastest Requests!

Touch either of the two buttons at the top right
of the main screen to see our “Wall of Carts”
with all your audio on-line! Touch the spot,
sounder, jingle, promo, PSA or comedy you
want and it plays instantly. Or, you can put it
anywhere you want in the day’s schedule.

During play, all Scott screens include large
digital timers that automatically count down
intro times, and flash warnings 60-, 45-, and
30-seconds before the end. You also get clear
countdowns the last 15 seconds of each event.

Instant Songs on Hard Disk

Scott Studios is radio's premier source of high
quality music on hard drive. All your songs
will be pre-dubbed free.

Nothing could be faster than requests from the
Scott System! You also get five “Wall of Carts”
with music that plays at a touch! Songs are
shown by title, artist, year, length or category.

WAAALL oK~ NES dichistaorn/ com

FZS 12:24 K-JMart Photo Finisrking | 1:00
= 12:23 Buiger King $2 Breaifast 1:00
12:22 World s Easiest Contist 0:18

B 12:25 Jingle 0:06

12:25. Get Back - The Beatles 3:47 ‘

& 12:28 Good Old Rock - Bob Segor—a:12 ‘
12:32 Always - Bon Jovi 3:28
B 12:36 Pepsi-Cola 1:00

12:37 Mobil 0il Co 0,30 |
| 12:37 ci-Of's Plzza 0: 10
| 12:38 Blockbuster Music & Vid 1:00
18:38 Jingle 0:09
12:39 I'll Make Love To You- I 4:03
| 12.-45\'rnm The Beat...Glorza Es 3:46

Page Page A ke
Up Down Up Down G Now  Dos

The Full Day’s Log

Scott Studios lets you see the whole day, and
make any changes you want.

See It at WME Booth 935!

The Scott System leads the industry with
major broadcasters like Capitol Cities/ABC,
Group W, Shamrock, Alliance, Salem, Liberty,
Saga, Liggett, Regent, Tichenor, Benchmark,
Max, Atlantic, and Rawlco in Canada. Scott
Systems are in Detroit, D.C., Dallas, Houston,
Philadelphia, San Diego, Denver, San Antonio,
Ft. Lauderdale, Cincinnati, Dayton, Lansing,
Las Vegas, and smaller markets coast-tp-coast
from Bangor to Bakersfield.

Seott Studios ..,

13375 Stemmons Freeway, Suite 300
Dallas, Texas 75234 USA

(B00) SCOTT-77
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ENTERTAINMENT OF
INTERGALACTIC PROPORTIONS FROM
WALT DISNEY RECORDS.

Soundtrack

It's quirky. It's sophisticated. It's fun. Grammy®
Award-winning singer and songwriter,

Randy Newman creates a soundtrack for
TQY STORY that's as entertaining as the film
itself. Highlighted by his unforgettable duet
with Lyle Lovett, “You've Got a Friend in Me,”
this soundtrack is sure to be a favorite with

adults, kids and toys everywhere.

Read Along

TOY STORY comes to life with

a 24-page full-color storybook

and accompanying audio tape
{ with word-for-word narration.
' Learning to read is fun when

kids hear original character

voices and sound effects

from the film.

SHARE THE MUSIC OF

DISNEY AT OUR WEB SITE:
http://www.disney.com/records
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Radio

® DAVE MURPHY is named Sales
Manager at WJJD-AM/Chicago.

® NORTHEAST BROADCASTING
SCHOOL has been approved by the
Commonwealth of Massachusetts’
Higher Education Coordinating Coun-
cil to confer associate degrees in
broadcasting and recording arts. More-
over, it will change its name to North-
east College of Communications.

Records

® MARY HAMIL-
TON steps up to
VP/Creative Ser-
vices, Video Prod-
uct at RCA Label
Group. She most
recently was Sr. Di-
rector in that de-
partment.

Hamilton

® GARY HARRISON exits Patrick Jo-
seph Music as a staff writer for Direc-
tor/A&R at Mercury/Nashville.

® MARGO SCOTT
has been appoint-
ed Sr. Director/
Business & Legal
Affairs for Atlantic
Records. She pre-
viously was Coun-
sel at Sony Music
Entertainment.

Scott

® BROOKS QUIGLEY has joinedAsy-
lum Records as Manager/Southeast
Regional Promotion. He leaves a sim-
ilar post at Polydor Records.

® CHRISTINE WOLFF and LORI
BERK have been named Director/East
Coast Publicity and Manager/Pubtici-
ty, East Coast, respectively at MCA
Records. Wolff exits a similar post at
Warner Bros. Records; Berk formerly
was Publicity Coordinator at Atlantic
Records.

National Radio

® “TPT GOSPEL COUNTDOWN
WITH BOBBY JONES” has been
launched by Jones and TPT Radio
Networks. The weekly, two-hour show

MARRIAGES

WAVA/Washington, DC Di-
rector/Operations Flip Michaels
to Melissa Heffner, October 7.

BirtHs

KTDY/Lafayette, LA morn-
ing show parnner Yvonne Arce-
neaux, husband Cody, son
Alex, October 11,

WEMX-FM/Albany PD
John Daniels, wife Maureen,
daughter Laura Elizabeth, Sep-
tember 11.

will feature the Top 20 Gospel hits from
across the nation; (202) 662-1220.

o ANN KLENK,
creator and pro- i
ducer of CNBC’s |
“Equal Time,” will
take the reins as
producer of CBS
Talk Radio Net-
work's “The Mary
Matalin Show,” %
which is slated to |
debut January 8.

Klenk

¢ FILIPIAK MUSIC has announced
plans for a Parody Song Network that
will be available to radio and television
stations on a daily/overnight basis;
(615) 255-1602.

® GINA TEDESCO joins KRLD/Texas
State Networks as a news anchor and
reporter. She leaves a similar post at
WMAQ-AM & WMAQ-TV/Chicago.

® ONE-ON-ONE SPORTS RADIO
NETWORK evening host, Ted Green,
will host “Teddy's Fabulous Football
Quiz For Females,” a four-hour quiz
show to air on Thursday nights begin-
ning November 9; (708) 509-1661.

® RADIO DRAMA HOUR, which be-
gins its series with “The War Of The
Worlds,” will be available on the Inter-
net starting October 31; e-mail
cpalne @ netoutfit.com.

® JEFFREY HERSH and JOHN CUT-
CLIFFE have been promoted to Exec.
VP/CFO and VP, respectively, at Gold
Mountain Entertainment. Hersh steps
up from Sr. VP/Treasurer for the firm;
Cuitcliffe most recently was a personal
manager.

® JAMES NOONAN has been named
Sr. VP/Corporate Communications at

| Warner Music Group. He most recent-

| Company as Mar- |

ly was VP/Corporate Affairs at HBO.

® DEAN GAVONI has been elevated
to Director/Affiliate Relations at ITEX
Media. He previously was Promotions
Director.

*SCOTT Mus- [
GRAVE has re- [
joined the Arbitron |

keting Manager/ |
Radio Station Ser-
vices for Arbitron
Radio. He most re-
cently was GSM at
WIZ-FM & WYXR-
FM/Philadelphia.

Musgrave

i _J. . S

Changes

AC: Former KRQQ/Tucson MD/
afternoon personality Tim Richards
| joins Hot AC WBMX/Boston as
APD/MD ... WKTK/Gainesville, FL
boosts evening announcer Heather
Shea to AMD.

Adult Alternative: WTTS/Indi-
anapolis welcomes Robin Mosora
for nights, replacing Lisa Morrison,
who becomes an independent pro-
moter ... KQMT/Vail, CO switches
call letters to KTUN.

Alternative: Lori Tournay joins
WHYT-FM/Detroit as an AE ...
WQBK/Albany nighttimer Nikki
Neal rises to MD ... New Alterna-
tive convert KNRQ/Eugene, OR
begins assembling its on-air lineup:
PD Logan Hawkes takes mornings;
sister station KZEL overnighterJar-
ad Aman covers afternoons ...
KEKO/Tucson officially changes
call letters to KFMA.

CHR: Michael Gifford joins
KIMN/Denver for middays ...
Former KWMX/Denver middayer
Valerie Knight will take MD/mid-
days duties at KRQQ/Tuscon start-
ing November 6. She replaces Tim
Richards, who is the new MD at
WBMX/Boston ... WNTQ/Syracuse
PD/MD Dave Edwards appoints
Jimmy Olsen MD; Edwards keeps
his PD title ... WIXX/Green Bay, W1
nightttimer Steve Louizos exits and
is replaced by Ben LuMay ...
Former KCMQ/Columbia, SC PD/
morning man Wayne Coy joins
former KTXY/Jefferson City, MO
PD/morning monger Jay Hastings
as the new morning team for WABB/
Mobile ... Former WEDJ/Charlotte
nighttimer Joe Steele nabs nights at
WGTZ/Dayton ... Troy Shannon
exits WXXX/Burlington, VT for
overnights at WNVZ/Norfolk ...
Former KZXR/Prosser, WA after-
noon driver Michele Mathews joins
] KFFM/Yakima, WA for middays ...
| Jeff Hundry is the new Promotion

Director at WMXQ/Birmingham ...
’ WDCG/Raleigh appoints midday

maven Kip Taylor MD, replacing
Steve Douglas, who exited to be-
come APD at new CHR KWMX/
Denver.

Classic Rock: KZOK’s new ad-
dress: 113 Dexter Avenue No., Se-
attle, WA 98109; phone: (206) 443-
1025; fax: (206) 448-4038 (pro-
gramming) and 727-2299 (sales).

Country: Former KSTZ/Des
Moines “Love Songs” host Dave

Online For Radio Professionals Only

_ast month, radio received its own exclusive online service.
RadioCate Online, a Windows-based online service, is the
radio pro’s equivalent of America Online or Compuserve, giving
users e-mail and file transfer capabilit es and exclusive access to
live chat rooms, news services, and electronic classifieds.
Group owners using RadipCafe Online can also build their
own private controlled-access file libraries for company-specif-
ic materials. Membership in RadioCafe Online starts at $10 per
month without hourly connect fees. For more information, con-
tact President Mark Obermeyer at (312) 929-9472 or via e-

mail at info@radiooniine.com. :

| Mason crosses the street for evening
l duties at KHKI ... At WKMIL/Fay-
I etteville, NC, morning co-host Mac
Edwards and afternoons Don Chase
flip shifts ... Former KDRK/Spokane
ovemighter Angie Summers moves
to evenings at KBUL/Reno.

News/Talk: Bob Simonson is
the new weekend swing/fill-in air
talent at WMUS-AM & FM/
Muskegon, MI ... Annie Zidarev-
ich and Michael Stefanelli have
joined Prime Sports Radio’s pro-
duction staff.

Rock: Beverly Aduddle is the
new Sales Administrator for the
Rock Network/Buffalo ... KBOY/
Medford, OR MD/afternoons/Prod.
Dir. Matt Roberts exits; Promo
Dir./middays Jenifer Wilde picks up
MD duties.

Continued on Page 20

MONDAY, NOVEMBER 6

1965/Bill Graham promotes his first
concert. Headliners include
the Crateful Dead and the
Jefferson Airplane,

1984/Marvin Gay Sr. receives five
years probation for fatally
shooting his son, Marvin
Gaye.

Born: Glenn Frey (Eagles) 1948

TUESDAY, NOVEMBER 7

1988/John Fogerty wins his self-
plagiarism court battle with
Fantasy Records. The label
claimed Fogerty copied his
song “Run Through The Jun-
gle” when writing “The Old
Man Down The Road *

1991/Frank Zappa is diagnosed as
having prostate cancer.

| Born: Joni Mitchell 1943

WEDNESDAY, NOVEMBER 8

1968/Cynthia and John Lennon are
divorced,

1970/Jim Morrison records what
will become his “American
Prayer” poetry LP.

1985/8ting’s concert-movie, “Bring

I On The Night,” premieres
Born: the late Minnie Ripperton
1947. Bonnie Raitt 1949,
Rickie Lee Jones 1954

THURSDAY, NOVEMBER 9

1961/Brian Epstein sees the Beat-
les perform for the first time
at a Cavern Club noon con-
cert.

1967/Rolling Stone publishes its
first issue, including a roach
clip with every copy.
Also ... David Crosby quits
the Byrds

1973/Billy Joel releases the “Piano
Man"” LP.

1991/Richard Marx does five shows
in five cities (New York, Chi-
cago, Cleveland, L.A., and
Washington, DC) to promote
his “Rush Street” album.

Born: The late Tom Fogerty 1941,
Sandy “Pepa” Denton (Salt-
N-Pepa) 1969

PROS ON
THE LOOSE
Archer & Valerie — Mom-
ings KRWM/Seattle (206) 281-
7445

Renee Donovan — Moming
anchor WKZO/Kalamazoo, M|
(616) 749-9429

Alan Garrett — Play-by-play
announcer Northern Arizona
Lumberjacks (520) 779-4487

Lisa Lisa — Nights KUMZ/
Dallas (214) 401-2449; (610)
284-1368

Joe Martin — PC WKBC-
FM/North Wilkesboro, NC (910)
667-5001

Dan Mason — OM WKZO/
Kalamazoo, Ml (616) 382-4760

Peter McLaine — Evenings
KDMX/Dallas (303) 439-8102

MUSIC DATEBOOK

FRIDAY. NOVEMBER 10

1986/Bruce Springsteen’s “Live
1975-1985" box set hiis stores.

1989/Springsteen tells the E Street
Band members (except Roy
Bittan) he won't use them on
his next album.

Born: Greg Lake (Emerson, Lake &
Palmer) 1948

SATURDAY, NOVEMBER 11

1958/Hank Ballard records the origi-
nal version of “The Twist."

1972/MIman Brothers Bane bassist
Berry Oakley is killed in a motor-
cycle accident that occurs three
blocks from the site of guitarist
Duane Aliman's fatal crash.

1989/Melissa Etheridge and Joe
Cocker entertain Germans cel-
ebrating the newly fumbled
Berlin Wall

Born: Andy Partridge (XTC) 1953

SUNDAY, NOVEMBER 12

The Doors — this was the end.

1970/The Doors give their last perfor-
mance as a quartet in Hew Or-
leans

1984/Madonna releases the “Like A
Virgin” album.

1990/Willie Nelson watches the IRS
seize his holdings in six states
—including a ranch, goif course,
and recording studio — to sat-
isfy part of a $6.5 milliom debt.
Alsa ... Rolling Stones guitar-
ist Ron Wood breaks both legs
in an auto accident.

Born: Booker T. Jones 1944, Neil
Young 1945, Tevin Campbell

1976 — Paul Colbert

wawLamericanradiohistorvy.com
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Motown’s Harrell Covers ‘New York’!

ew Motown President/

CEO Andre Harrell (a

former WINS/NY ad sales-
man) is the subject of New York's
eight-page cover story. Too many
highlights to list ’em all, but here’s
three Harrell quotes:

“Most of the guys who make rap
music are from the suburbs, mid-
dle-class or lower-middle-class
backgrounds. I'm the only one
who’s actually from the ghetto.”

“| wanted records that would get a
pretty ginl to dance with you at 2am,
even if you weren't great-looking.”

“The higher up you go, the more
butts you gotta kiss, and you have
to kiss them harder.”

Lawyers, Guns & Money

Tony Orlando is being sued by
Dawn (singing sisters Aleta and So-
nya Buckelew) for sexual harass-
ment. Filed in Springfield, MO feder-
alcourt, the suit claims Orlando called
the backup vocalists “bitches,” that he
told Sonya “stick those boobies out,”
and he asked Aleta, “have | told you
that | wanted to have sex with you?"
(Globe, Star).

While the Globe, People, and
Entertainment Weekly report that
Pamela Anderson collapsed and
had to be rushed to the hospital,
where she learned she was three
weeks pregnant, the Star claims
the real reason she was hospital-
ized was because she mixed alco-
hol and sleeping pills after a fight
with Motley Crue drummer/hubby
Tommy Lee in which he pulied a
gun on her. The National Enquirer
corroborates the Star’s account —
except for the parnt about the gun.

To save their marriage, Whitney
Houston pulled strings to get hubby
Bobby Brown admitted into the Betty
Ford clinic for treatment of drug, al-
cohol, and spousal abuse (Globe,
Star). The National Enquirer says
Houston's hired extra bodyguards
because she’s terrified of taking a
bullet that's meant for Brown.

Sting’'s accountant was sen-
tenced to six years in jail for steal-
ing more than $9 million during his
15 years as the musician's money
manager (People).

While Van Morrison and his fi-
ance — former Miss Ireland
Michelle Rocca — had a public
fight in a Dublin pub, wherein she
threw the engagement ring at him,
screaming “$60,000 (lrish
pounds)? | wouldn’t marry you for
amillion,” they've since kissed and
made up (Globe).

Power People

Entertainment Weekly's sixth an-
nual guide to the most powerful
people in show biz (“Power 101”),
includes such radio & records no-
tables as Michael Eisner, Gerald
Levin, Sumner Redstone & Frank
Biondi, Ted Turner, Edgar Bronf-
man Jr., Michael Ovitz, Michael
Schulhof & Jeff Sagansky, Spiel-
berg-Katzenberg-Geffen, Ron

=~ S —

Meyer, Alain Levy & Michael
Kuhn, Robert Iger & Ted Harbert,
Michael Fuchs, Tom Freston &
Judy McGrath, Thomas Mottola,
Clive Davis, Mo Ostin & Lenny
Waronker, Jimmy lovine & Ted
Field, Russ Thyret, Ed Rosenblatt,
Al Cafaro, Al Teller, Andre Harrell,
Val Azzoli, Tony Brown, Madonna,
Kenneth “Babyface” Edmonds,
Tim DuBois, Dr. Dre & Suge Knight,
Charles Koppelman, Sylvia
Rhone, Russell Simmons, and
KROQ/L.A. PD Kevin Weatherly!
While Sean “Puffy” Combs is
judged to be “ris-
ing to the occa-
a8 sion” and
i Danny Gold-
berg's career is
E said to be “in
- flux” (See Page
1), Epitaph
Records Prez
Brett Gurewitz
] claims the most
& powerful person
Little Richard in entertainment
is ... “Little Rich-
ard, because he's ali about music.”
Quincy Jones, however, says the
answer to the question (“who's the
most powerful person in entertain-
ment?”) “depends on what's in the
trades tomorrow mormning.”

Love, Love, Love

lack Crowes lead vocalist

Chris Robinson is set to mar-
ry Lala Zappa (daughter of Frank)
in January (Globe).

The National Enquirer publish-
es excerpts from a forthcoming un-
authorized bio of Lisa Marie Pres-
ley that has her claiming hubby
Michael Jackson starts singing
when he approaches the height of
ecstasy — then lets loose with his
trademark high-pitched screeches!

Madonna is one of the Hollywood
stars who are boosting their sex
drives by sipping herbal tea laced with
deer antler extracts. What's even
more amazing is the tea's price —
$75 per ounce (Globe).

“She laughed at my jokes. That's
allit takes” —Randy Newman, on
why he was attracted to his current
wife (People).

Bob Geldof's ex-wife Paula
Yates says one of the reasons she
dumped him for INXS frontman
Michael Hutchence was that
Geldof refused to take baths, add-
ing “he once went four years with-
out one” (Globe).

Cover Me

Seventeen puts Dwight Yoakam,
James House, Tracy Byrd, Radney
Foster, Brett James, Shania Twain,
Kathy Mattea, Pam Tillis, Martina
McBride, and Alison Krauss on its
list of the hottest guys 'n’ gais in coun-
try music.

It was 20 years ago today ... that
Bruce Springsteen was on the
cover of Time AND Newsweek
(Entertainment Weekly).

l h week R&R sneaks a peek through the nation's consumer
magazines in search of everything from the sublime to the ndicu-
lous in music news. R&R has not verified any of these reports.

R&R OVERVIEW

TOP TEN SHOWS
OCTOBER 16-22

ER
Seinfeld
World Series Game 2
Friends
Caroline In The City
Home Improvement
Monday Night Football
(Raiders vs. Broncos)
World Series Game 1
The Single Guy
Coach

Source: Nielsen Media Research

NOGOARWN -~

-
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All show times are ET/PT unless oth-
erwise noted — Daylight Savings Time
ends 10/29; subtract one hour for CT.
Check listings for showings in the Moun-
tain time zone. All listings subject to
change.

~ COMING NEXT WEEK

Friday, 10/27

® David Bowie, “The Tonight
Show With Jay Leno.”

® Harry Connick Jr., “Late
Show With David Letterman.”

® Collin Raye, “The
Stephanie Miller Show.”

® D’Angelo, Vertical Hold,
and Crystal Waters, “ABC In
Concert” (check local listings).

Saturday, 10/28

® The 30-minute “VH1 To
One Melissa Etheridge” ooks
at the making of the artist’s
“Your Little Secret” LP (8:30pm
EDT/5:30pm PDT).

® Alanis Morissette, “Satur-
day Night Live.”

Sunday, 10/29

® Paul Anka makes a cam-
eo appearance on a new Hal-
loween episode of “The Simp-
sons” (Fox, 8pm).

Monday, 10/30

® Ty England, “Late Night
With Conan O’Brien.”

® Jonathan Brooke, “Steph-
anie Miller.”

Tuesday, 10/31

® Lari White, "Music City To-
night” (TNN).
® Bjork, “Jay Leno.”

Wednesday, 11/1

® Bellamy Brothers, “Music
City Tonight."

eL.L.Cool J, “Jay Leno.”

® UB40, “David Letterman.”

® G. Love & Special Sauce,
“Conan O'Brien."

Thursday, 11/2

® Pretenders frontwoman
Chrissie Hynde guest-stars on
NBC's “Friends” (8pm).

® | ittle Richard guest-stars
as himself on “The Crew" (Fox,
8:30pm)

® Sijk perform on Fox's “New
York Undercover” (9pm).

® Ronnie Hawkins, “Conan
O'Brien.”

WEEKEND BOX OFFICE
OCTOBER 20-22
1 Get Shorty $12.70 | —featuresLove & Rockets’ “This
(MGM/UA)* Heaven,” the Wolfgang Press'’s
2 Now And Then $7.44 “Christianity,” Curve's “On The
(New Line)* Wheel,” the Jesus & Mary Chain’s
3 Seven (New Line) $7.12 “Penetration,” and the Cocteau
4 Assassins (WB) $3.44 | Twins' “Summerblink,” along with
5 Never Talk To $2.90 cuts by Meat Beat Manifesto, the
Strangers (TriStar)* Verve, MC 900FT Jesus, Lush,
6 How To Make An $2.63 Babyland, Medicine, the Pizzica-

American Quilt (Universal)

7 Dead Presidents $2.57
(Buena Vista)
8 Jade (Paramount) $2.17

9 To Die For (Columbia) $2.03
10 The Scarlet Letter $2.00
(Buena Vista)

All figures in millions
* First week in release

Source. Entertainment Data Inc.

COMING ATTRACTIONS:
Opening in limited release this
week is “The | :
Doom Genera- [EEEES
tion,” starring |
James Duval
and Rose
McGowan.
Look sharp for
a cameo ap-
pearances by
Perry Farrell
and his current
band, Porno

well as by
Skinny Puppy.
The film’s
soundtrack — the first ever re-
leased by American Recordings

Perry Farrell

to Five, Extra Fancy, and Slow
Dive.

Also opening this week is “Leav-
ing Las Ve- =
gas,” starring |
Nicolas Cage |
andElisabeth |
Shue. The
film's forth- |
coming Pan-
gaeal/lRS
soundtrack
sports three
jazz classics
covered by
Sting: “Angel
Eyes,” “My |
One And Only
Love,”and“It's
ALonesome Old Town." In addition,
Don Henley contributes a live ren-
dition of “Come Rain Or Come
Shine,” the Palladinos perform “|
Won't Be Going South ForAWhile,”
and Nicolas Cage performs his own
composition, “Ridiculous.”

Rounding out this week'’s open-
ers is “Copycat,” starring Sigour-
ney Weaver and Holly Hunter.
Columbia/CRG recording artist
Harry Connick Jr. co-stars in the
film as a serial killer.

Sting

CURRENT

® GET SHORTY (Antilles/Verve)

Featured Artists: Morphine, Us3, Greyboys
® NOW AND THEN (Columbia/CRG)
Featured Artists: Stevie Wonder, Archies, Jackson 5

* DEAD PRESIDENTS (Capitol)

Single: Where Is The Love/Jesse & Trini (Underworld/Capitol)

Featured Artists: Barry White, Aretha Franklin, James Brown
® STRANGE DAYS (Lightstorm/Epic Soundtrax)

Featured Artists: Peter Gabriel & Deep Forest, Skunk Anansie

® MALLRATS (510/MCA)

Featured Artists: Belly, Bush, Silverchair
® DEVIL IN A BLUE DRESS (Columbia/CRG)
Featured Artists: Duke Ellington, Roy Milton, Thelonious Monk

® DANGEROUS MINDS (MCA)

Singles: Feel The Funk/Immature

Gangsta's Paradise/Coolio
Other Featured Artists: Rappin’ 4-Tay, Sista, 24-K
® TO WONG FOO, THANKS FOR EVERYTHING ... (MCA)
Featured Artists: Cyndi Lauper, Salt-N-Pepa, Crystal Waters

® POCAHONTAS (Walt Disney)

Single: If | Never Knew You/Jon Secada & Shanice
® THE BROTHERS McMULLEN (Arista)
Single: | Will Remember You/Sarah McLachlan
Other Featured Artists: Seamus Egan
® CLOCKERS (40 Acres And ../MCA)

Single: Love Me Stil/Chaka Khan

Other Featured Artists: Buckshot LeFonque, Des’ree

® KIDS (London/Island)

Single: Natural One/Folk Implosion
Other Featured Artists: Daniel Johnston, Sebadoh

® EMPIRE RECORDS (A&M)

Singles: Til | Hear It From You/Gin Blossoms
A Girl Like You/Edwyn Collins (Bar/None)
Other Featured Artists: Toad The Wet Sprocket
® THE SHOW (Def Jam/RAL/Island)
Singles: How High/Redman/Method Man
Summertime In The LBC/Dove Shack
Other Featured Artists: 2Pac, Dr. Dre, Onyx

COMING

® BALTO (MCA)

Single: Reach For The Light/Steve Winwood (Virgin)

WAYW-americantadiohistory-cont
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[@oliday Bhowcase

CHRISTMAS
ON MUSIC ROW

15 Hours — 60 Artists — 200 Songs for *95

Celebrate with today’s hottest Country stars
recorded at home and in the studios of
Nashville’s historic Music Row.

Each hour, hosted by a different star, also features
comments and music from a galaxy of guest stars.

“Simply the best Country Christmas program
ever produced!” -Bob Moody, WPOC

On CD - Updated for 95

Produced by:
Call # HUNTSMAN
Tom Samoray E Entertainment Inc.
1100 Sixteenth Avenue South
Nashville, Tennessee 37212-2305
615-255-1100 Fax 615-255-1107
HE NASH@AOL.COM

at
615-255-1100

ACCELERATE WITH THE EFFECTIVE
2Ist CENTURY BREAKTHROUGH
SIGNATURE VOICEPRINT

THAT HAS BEEN THE MODEL

AND CONTINUES TO SET PEAK
PERFORMANCE STANDARDS.

MARK DRISCOLL PRODUCTIONS

Hollywood: (213) 934-2111 FAX: (213) 938-4200 |

FIRM. SUBTLE.
POWERFUL MOMENTUM.
PERSUASIVE. DYNAMIC.

“HIP SPIN HYPE” OR
STRAIGHT-ON MAINSTREAM.

USERS: The top 2 or 3% of the coolesl‘\

that are always on top.

Custom demos by appointment and all the toys and
high tech “bells & whistles” included.

],"h FINAS

1)

r &

| l-:f:l. p-tl:-

Satellite-delivered
Air 18-36 hours
Market-exclusive
Adult Contemporary
News/Talk

A=A icaltadiohisto /Lo A

If you’'re looking for holiday jingles that
are anything but Ho-Ho-Hum, give us
aring. we'll send you a Christmas
present that'll curl Santa’s beard.

800.748-5658
Quenine Qoine

PO Box 1358 Placerville, CA 95667

“The AJC Network fits our needs
perfectly! It sounds like we produced
it in-house. We recommend it!”

KOST-FM Los Angeles

“We received good feedback
from our listeners.”

WTMX-FM Chicago

“The p-ogramming was excellent
and easy to execute.”

KHMX-FM Houston

“This is the one time of year
that our listeners prefer
great music. Thanks!”

WBZ-AM Boston

“Quality programming and a
quality product every year!”
WXYT-AM Detroit

“This is the perfect solution
to Christmas programming.”

WCCO-AM Minneapolis

. ® .

€ T A )
o1 PN S . <

) v R Y ; {
X .] —— N s e - ] . L
i PROMO SR 2CIALS |
~: best quality, fast service, lowest prices, Vs
g no hidden costs (full disclosure pricing).

| FOR ALL OF YOUR HOLIDAY [
‘4| GIFT-GIVING PROMOTIONS |/
J

¢§ FLYERS + TATTOOS  KAN KOOLERS * LIGHTERS «
KEY CHAINS + BEVERAGE WRENCHES * TOWELS *
FANNY PACKS « TOTES « ICE SCRAPERS *
SUNGLASSES * BALLOONS « STICKERS + DECALS *
T-SHIRTS « JACKETS + WATCHES « MUGS *
GLASSES + PENS - SQUEEZE BOTILES + HATS -
IR - MOST ITEMS UNDER $1.00= RIS
< LETTEROPENERS + SWEATSHIRTS - AND MORE

L

J
<
&

r

LEE ARNOLD PROMOTIONS

(414) 351-9088 « Fax (411) 351-6997

E

Take a triP back through the year 1595
in Country Music, with your tour guidc Lon Heleon.
Qur annual fecap indudes some of Nashibe's
brightcst stars, rc“ccting on what 1995 meant to them.

Think of it as afour-hour audio scraPIJoolt for your listeners!

(s.¢ entertainment
(212) 679-3200, extension 220

“Last year's show was fabulous.
A great variety of music, and
it couldn’t be easier to run!”
WASH-FM Washington

“We aired the best Christmas show
in our market. Very good!”
WPCH-FM Atlanta

“The A/C Network was a great
Christmas gift for all of us!”
WWMX-FM Baltimore

Call for your 1995 Demo!
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Talk-Talk, Urban/AC-Urban Aduit
Contemporary, Urban-Urban
Contemporary, Urban/O-Urban
Oldies.

©1995 Arbitron. May not be quoted or
reproduced without prior written permission
from Arbitron.

| ' ‘95 A ON R
] 12+ SUMMER RBITRON RESULTS
Portland, OR  Milwaukee-Racine  Sacramento Norfolk- San Antonio
Sp'95  Su'9s Sp'95  Su'gs | Sp'95  Su'%s Vir i”ia Beach. Sp'95  Su'9s
KWJJ-A/F (Ctry) 83 91 | WIMJ-AM(NT) 74 81 | KFBK-AM (N/T) 97 99 ’ g | KXTN-A/F(Span) 100 10.0
KKRZ-FM (CHR/P) 61 7.0  WMIL-FM (Ctry) 78 74 | KSFM-FM(CHRR) 72 84 ”ewpal’t News KTFM-FM (CHR) 92 99
KXL-AM (N/T) 7.2 6.5 WKKV-FM (Urban) 7.3 7.3 | KNCI-FM (Ctl’y) 6.8 73 KISS-FM (ROCk) 6.9 6.6
KKCW-FM (AC) 5.4 6.4 WLZR-A/F (Rock) 58 71 KGBY-FM (Hot AC) 58 57 | Sp9%5  Su'% | KQXT-FM (AC) 5.6 6.5
KUPL-FM (Ctry) 7.0 6.1 WKTI-FM (Hot AC) 6.6 6.6 | KWOD-FM (Alt) 5.0 5.2 WOWI-FM (Urban) 105 107 | KCYY-FM (Ctry) 6.7 6.0
KUFO-FM (Rock) 60 57 | WKLH-FM(CR) 67 65 | KHYL-FM(Oldiesy 61 50 | WCMS-AF (Ctry) 75 75 | KAJA-FM (Ctry) 68 56
KKSN-FM (Oldies) 58 54 | WOKY-AM (Nost) 64 65 ' KRXQ-FM (Rock) 46 48 | WJCD-FM (NAC) 55 75 | WOAIAM (NIT) 42 5o
KGON-FM (CR) 6.1 5.1 WISN-AM (Talk) 57 54 KSEG-FM (CR) 39 44 | WNOR-A/F (CR) 62 71 ’ KSJL-FM (Urban) 36 46
KKRH-AJF (Cl. Hits)* 25 45 =~ WLUM-FM (Al 49 49 | KSTE-AM (N/T) 41 41 | WGHFM(Cty) 59 54 | KONO-AF (Oidies) 43 4.1
KEX-AM (FS) 42 44 | WZTR-FM(Odies) 43 47 | KYMX-FM (AC) 42 38 | WNVZFM(CHRP) 72 51 | kzEpFM(CR) 38 41
KINK-FM (Adult Alt) 51 44 ‘ WMYX-FM (Hot AC) 29 37 KXOA-FM (Cl. Hits) 4.1 37 | WWDE-FM (AC) 4.8 5.0 I KSMG-FM (Oldies) 4.0 4.0
KKJZ-FM (NAC) 39 3.8 WEZW-FM (AC)* 3.7 32 KRAK-FM (Ctry) 39 36 l WLTY-FM (Oldies) 3.0 4.8 KTSA-AM (N/T) 4.3 3.8
KKSN-AM (Odies) ~ 42 38 | WMCS-AM (Urbar/AC) 17 26 | KCTG-AM (Nost) 39 35 | WAFX-FM(Oldies) 40 45 | KCyz-FM (NAC) a6 37
KNRK-FM (Alt)** 38 36 | WNOV-AM(Urban) 15 26 | KQPT-FM (AdultAl) 24 21 | WFOG-FM(AC) 60 42 | K yp-AM (Nost) 29 30
KXL-FM (Oldies) 34 25  WLTQ-FM(AC) 30 21 | KSSJ-FM (NAC) 16 21 | WROX-FM(Al) 38 40 | KRIO-FM (Span) 28 26
KPDQ-FM (Rel) 12 16 | WOFM-FM(Rock) 22 19 | KHTK-AM (Talk) 20 20 | WKOC-FM (Al) 42 35 | KROM-FM (Span) 19 25
KFXX-AM (Sports) 2.1 1.2 i WFMR-FM (Clas) 3.2 17 KGO-AM (N/T) 1.0 16 WNIS-AM (Talk) 38 32 KKYX-AM (Ctry) 28 20
KOTK-AM (Talk) 1.1 11 | WHKQ-FM(BEZ) 8 14 | KQBR-FM (NAC) 12 13 | WSVY-FM(UbaAC) 30 28 | KCOR-AM (Span) 22 16
KDBX-FM (Rel) 7 10 | WGN-AMA(FS) 1.1 1.3 | KNBR-AM (FS) 1.2 1.0 | WJQI-AFF (AC) 30 27 | KSAH-AM (Span) 5 13
“Was KXYQ-AM & FM (Hot AC) until late June. E WMYK-FM (Urban/AC) 2.0 20
**Was KMUZ-FM (AC) until March, changed *Changed calls to WAMG-FM in September. ’ WPCE-AM (Rel) 2.4 2.0 e ==
calls in mid-May. | WXEZ-FM (B/EZ) 19 16
WSVY-AM (Urban/AC) 12 1.4 Ch I
WTAR-AM (N/T) 17 1.2 -
WTJZ-AM (Rel) 7 1.0 G artatt.e
e — =~
Sp'95  Su'9s
: . WSOCFM (Cty) 105 9.5
' ) o . a = WPEG-FM (Urban 95 89
Create a stream of One of every twelve Americans is employed in the $21 billion dollar salt Lake CIty WRFX-FM ((CR) ! 84 83
. " Trucking Industry. For Country and News/Talk stations, that number is agden.Prava WBT-AF (Talk)" 82 65
even greater. _ WTDR-FM (Ciry) 7.0 60
Sp95  Su95 | WWMG-FM (Oldies) 46 6.0
MORE INTERESTING NUMBERS: ﬁi’;‘;“” M(Ag) 12'; 3; WWSN-FM (HOtAC)"™* 44 57
Professional Drivers spend over 4 hours daily with radio. Driver tumover KKAT-I':M ((CtR)) 60 66 | WEZC-FM (AC)"** 52 52
in the industry averages greater than 100% annually at trucking S Cry P S DS (Sl B A
compones. Last year over 165 billion miles were put on commerdial S e 5T %) | WBAVFM(UmanAC) 37 48
: : KISN-FM (HotAC) 51 59 | wgss.FM (Oldies) 43 42
frucks. KBEE-FM (HOtAC) 43 55 | wENDFM (AN 18 31
How many were within your coverage area and what did you do to KUTQ-FM(CHR/P) 48 46 | wxRC-FM (Rock) 28 19
tap that mobile audience? KODJ-FM (Oldies) 49 45 | WEMX-FM (Ctry) 14 14
ROAD WATCH AMERICA is the answer for big signal AM and FM stafions. KXRK-FM (Alt) 37 40 *WBZK-FM became WBT-FM in August.
KZHT-FM (CHR/R) 2.0 38 | **Was WBT-FM until late July.
MORE INFO: ﬁg;‘ﬂga‘zg‘(";a’s‘) 23 g: ’ ***Changed to WLYT-FM in September.
* quality, satellitedelivered regional road reports KALL-AM (N, ;IY) 44 27 | B AL O
® heard on powerful radio stations coastto-coast i Was WROX-FM (Oidies) unil May.
; : . ' KBZN-FM (NAC) 28 27
* designed to be informative to your local audience as well as the KBKK-FM (Ctry)"™* 1.7 20
Professional Driver ) KISN-AM (Sports) 19 16
KUMT-FM (AdultAlt) 17 16
NEW REVENUE: - KRGO-FM (Span) 9 15
Every report is an opporfunity for you to sell a local sponsorship to over KLZX-FM (CR)**** 1.1 12 ‘ New 0’ Iea”s
320,000 trucking companies nationwide for driver recruitment and... "Was KVRI-FM unti ate May. s s
* Hotels ® Driver Training Schools B e S e e (Urban) 143 142
***Was KUTC-FM until late August. . -
® Truck Stops o Consumer Products U ! WYLD-FM (Ubar/AC) 6.7 87
: N FUSIS . Lubricoms Was KSOS-FM (Oldies) until July. | WNOE-FM (Ctry) 91 79
Promote gur station fo a * Tire Dealers © Repair Shops WWL-AM (N/T) 66 63
3 ..and so many more. ———— | WTKL-FM (Oldies) 5.0 5.6
KMEZ-FM (Urbar/AC) 3.7 5.2
Your station is promoted to o NEW AUDIENCE: AC-Adult Contemporary, Adult Alt- WRNSO'FM (%'d'es) 63 49
© brochures placed in over 400 Truck Stops nationwide, and mailed Adult Atemative, Alt-Attemative, B/ | WLTS-FM (A (): e
diesthi e maiferinsebi : EZ-Beautiful/Easy Listening, CHR/P- | KLJZFM (NAC) S8 e
irectiy to major trucking companies ) ! WEZB-FM (FS) 47 44
* industry magazines with a monthly circulation in excess of 400,000 Contemporary Hk Radia/Pop, CHRY |- "o (AC) I
© the ROAD WATCH AMERICA home page on the Internet, which R-Contemporary Hit RadioRhythmic, | ¢ 6 34
: £3 000 "hits” ver da ; Cl. Hits-Classic Hits, Clas-Classical, | WBYU-AM (Nost) 26 3.
receives an excess of 3, its” per day CR-Classic Rock, Ciry-Country, FS- | WCKW-FM (Ro|ck) 27 :25.3
_ , s Full Service, Hot ACHot AC, Misc- | WYLD-AM(Re) 28 2.
For more information contact Jim ONeill at 713-621-2800. Miscellaneous, MOR - Middie of the | KHOM-FM (HotAC)® 13 21
Or on the Internet at jim_oneill@metronetworks.com Road, NAC-New AC, News-News, | WZRH-FM (Alt) 24 20
Nost-Nostalgia, N/T-News/Talk, | WBOK-AM (Rel) 26 18
Oldies-Oidies, Rel-Religious, Rook- | WSMB-AM (Talk) 13 12
Rock, Span-Spanish, Sports-Sports, WTIX-AM (Nost) 9 1.1
’ *Now CHR
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Mickey Franko

A great...

Friend
Broadcaster

Husband
Father

You will be missed
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Atlanta1996
®

Authorized One-Day Trip Provider
of the 1996 Adanta Olympic Games

Public charter terms and conditions apply.

ONE-DAY GOLD PACKAGE — $2,400

® Roundtrip Air to Atlanta, Georgia via Delta Air Lines
(Private Charter Flight)

@ Airport Transfers/Venue Transfers via MARTA

@ Official Olympic Games Merchandise valued at $200.

® Ticket to Two (2) Events (All in One Day)... Great Seats to the
Most Exciting Events of the Day, i.e. Gold Medal Gymnastics,
Dream Team Basketball/Swimming/Boxing, etc....

ONE-DAY SILVER PACKAGE — $849

@ Roundtrip Air to Atlanta, Georgia via Delta Air Lines
(Private Charter Flight)

® Airport Transfers/Venue Transfers via MARTA

® Official Olympic Games Merchandise valued at $50.

@ Tickets to Two (2) Events (All in One Day)

NOTE: For ad hoc cities, add $20 per person for Silver Package.

REQUEST FAX FORM

HOW TO SEND YOUR CLIENTS, STAFF
and LISTENERS to the OLYMPIC GAMES

LEISURE CLUBS INTERNATIONAL is the AUTHORIZED ONE-DAY
TRIP PROVIDER of the 1996 ATLANTA OLYMPIC GAMES
(July 19-August 4, 1996)

Fly to ATLANTA in the morning... Attend two events...
Return home that evening! No luggage, no hotels, no hassles!

TRIP PACKAGES INCLUDE

*New York/JFK
" NY/Newark

\‘ TLANTA
Miami L
2 Delta ;
w,,’Aleress.
01 Als'\

Daily flights from:
® New York @ Chicago e Dallas @ Miami e Detroit

Ad hoc flights from:

® Houston @ Austin ® New Orleans ® Memphis
@ St. Louis @ Cleveland e Pittsburgh @ Columbus
® Cincinnati @ Indianapolis ® Orlando e Tampa

Please complete this form and FAX to:
TO: LEISURE CLUBS INTERNATIONAL, INC. CODE: 801
FAX: 770-989-5750

FOR ADDITIONAL INFORMATION, PLEASE CONTACT: Trinnie Marez
2400 Herodian Way, Suite 330; Smyrna, GA 30080; PHONE: 1-800-723-1717

Company Name:

Address:
City: State: Zip:
Phone: () FAX:( )

—

I would like to receive the following:

(J Sales Meeting with an Account Executive

[ 10-Page FAX (designed for you to fax to clients) #

() 8-Page Brochure (for groups of 1-10 passengers) #

[ 28-Page Booklet (for groups of 10-50 passengers) #

[ 56-Page Booklet (for groups of 50+ passengers) #

GROUP DISCOUNTS AVAILABLE UPON REQUEST.

ANY ADVERTISING OR PROMOTIONS MUST BE PRE-APPROVED IN
WRITING BY LEISURE CLUBS INTERNATIONAL.

USE THIS PRODUCT FOR: @ IN-HOUSE SALES INCENTIVES

Contact Name: ©® CLIENT MERCHANDISE/PROMOTIONS @ CORPORATE HOSPITALITY
THE OLYMPIC GAMES ONE-DAY TRIPPER PROGRAM

-t E——— — T AT T e eacHoStoOrr T OTTT
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Goldberg

something Mercury needs right now,
at least in the A&R field. I think
Danny’s going to push people and
hire the right people and get it to-
gether for them.”

New York-based Mercury,
formed in Chicago 50 years ago,
has seen success in recent years
with John Mellencamp and Bon
Jovi— and, most recently, newcom-
ers Joan Osborne and Rusted Root.
Until Goldberg’s hiring, however, the
label was not tipped in next year’s
inevitable artist- and executive-sign-
ing wars precipitated by the multi-
tude of well-funded label launches.

“It’'s my immense good fortune
that Ed Eckstine has decided to get
back to the studio at a time when
Mercury is breaking several new art-
ists,” Goldberg said. “I look forward
to working with the artists and the
staffs at Mercury and PolyGram.”

Prior to joining Atlantic in 1992,
Goldberg co-owned the highly visi-
ble management company Gold
Mountain Entertainment, whose
clients included Nirvana and Sonic
Youth. He began his music career in
the *70s as a rock journalist, writing

Continued from Page 1 '

and editing for magazines including

Rolling Stone and Circus. He also |

served as a publicist for artists such
as Led Zeppelin, and he co-pro-
duced the 1980 film “No Nukes.”

Exit Eckstine

“I have loved working at Mer-
cury, and I'll miss the people
here,” said eight-year Mercury vet
Eckstine. “I'm very proud of the
company and our artists. Howev-
er, I will look forward to getting
back to what I love best — work-
ing in the studio in a hands-on,
creative manner, directing a small
number of artists. I appreciate
Alain Levy’s support in helping
me realize that dream.”

Levy added, “I'd like to thank
Ed for his contribution to Mercu-
ry. I'm thrilled he will continue
working with us. He’s an impor-
tant executive in the PolyGram
family whose creativity and in-
sight I value greatly.”

PolyGram spokespersons would
not reveal any information about
Eckstine’s new venture, though it
is expected to concentrate on his
specialty — R&B music. Eckstine
is credited with breaking Vanessa
Williams and Brian McKnight,
among other R&B success stories.

Crocker
Continued from Page 1

side. “Every time I was PD at
WBLS, I was No. 1,” he told R&R.
“I’'m back in the saddle again.”

Faced with formidable compe-
tition from 'RKS and its CHR/
Rhythmic “duopoly partner,
WQHT-FM, look for Crocker to
engineer a new approach for’BLS:
“You can expect something that
everyone will be able to listen to,
and they will be very proud of it.
It’1] be reflective of what’s going
on in New York. It will be fresh, it
will take chances, it will entertain
and inform, and it’s something you
will be proud of.”

Crocker, a 30-year radio veter-
an, first started working at WBLS
in 1971, when it was known as
WLIB-FM, and programmed it
until 1976. Two years later, he re-
turned for a second programming
stint and stayed with the station
until 1984. He rejoined WBLS
again in 1989 and was named VP/
Entertainment & Programming of
Inner City Broadcasting a year lat-
er. He left the company again in
March 1994,

In addition to his three stays at
’BLS, Crocker has programmed
WGCI/Chicago and KUTE/Los
Angeles, was on-air at WWRL/NY
and WMCA/NY, has hosted NBC-
TV’s “Friday Night Videos,” and
was one of the original VH1 VJs.

Changes

Continued from Page 14

UC: KIPR/Little Rock ups Tony
Terrell to MD and moves his 2-6pm
airshift to “Quiet Storm” 10pm-
2am. Duane Tresvant segues from
*“Quiet Storm” to mornings, replac-
ing Bobby Collins, who moves to
the 2-6pm spot ... WQHT/Miami
welcomes three new parttimers:
Charles Mitchell from crosstown
WEDR; P.S. from Love 97 in the
Bahamas; and E-N Black, who was
an intern at the station ... Sonny An-
dre leaves Radio One/Baltimore for
the morning show at KPRS/Kansas
City ... Basim Blunt has been ap-
pointed Promotions Director at
WIMZ/Greenville, SC. He was in-
terim promotions coordinator/pro-
gramming assistant at WROU/Day-
ton. He replaces Ajuah Baity ...
KSOL/San Francisco welcomes
Don Sainte-John to the morning

recently at KBGG.

Records: Francesca Restrepo is
the new Art Director/Creative Servic-
es Department at Geffen/DGC
Records ... Charles Ciongoli has
been appointed VP/Finance at MCA
Records ... George Valdiviez has
been named National Director/Mar-
keting at WEA Corp. ... Sean
O’Sullivan steps up to Assoc. Direc-
tor/Alternative Media & Publicity at
Sony Classical USA.

Industry: Nathaniel Lipman has
been named Sr. VP/General Coun-
sel at House Of Blues Entertainment
Inc. ... Sandy Giftos joins Katz Ra-
dio Group as an AE in the Los Ange-
les office ... Juliette Dorsaneo and
Julie Lynne Barnfather are both
promoted to AEs at Eastman Radio’s
Dallas and Chicago offices, respec-
tively. Also, at Eastman’s New York
office, Tania Cade and Eileen Ro-
mana join as AEs.

|
|

Dashow.

Classic Parsons

Classic Rocker Alan Parsons (c) recently stopped by SW Networks’ Clas-
sic FM studios to chat with Classic FM jocks Dennis Elsas (l) and Ken

e e |

Deals
Continued from Page 1

pass Radio Group in return for $68
million and one of Par’s stations.
Par — which currently owns
KOGO-AM & KKLQ-FM/San
Diego and KGMG-AM & KIOZ-
FM/Oceanside, CA — will pick up
KCBQ-AM & FM/San Diego,
KOOL-AM & FM/Phoenix, and
KFNS-AM & KEZK-FM/St. Lou-
is. The deal also calls for Par to spin

Hughes

Continued from Page 3

to listen to the music on Mercury. If
I didn’t believe what I was hearing
was strong, viable music, there was
no way I could convincingly ask ra-
dio to play it. My expectations were
exceeded. With Luke’s vision and
[VP/A&R] Keith Stegall’s ear, I'm
proud to take on the responsibilities
of running the promotion depart-
ment.”

Hughes spent 13 years with MCA,
the last 18 months in his most recent
post. The 17-year record industry
veteran began his career at ABC and
later joined Ariola.

| drive lineup. Sainte-John was most | Dixon

Continued from Page 3

growth and programming goals of
all the company’s radio properties in

l Tampa.

|

Dixon — who’s worked at
WMTX for seven years — re-
marked, “It’s a programmer’s dream
to handle such a double-barreled ef-
fort as Hot AC Mix 96 and New
Country Q105.”

ch’r to share an
opinion or a
hot tip? Call R&R’s
NewsTips line: {310)

788-1699 or e-mail us
at RNRLA@aol.com

______uwany americantadiohistory. com

|
|

KIOZ to Compass, and Par intends
to donate KGMG to a local college.

Par will take KIOZ’s Rock format
and place it on KCBQ-FM’s fre-
quency. It then will simulcast CHR
KKLQ on KCBQ-AM'’s 1170 posi-
tion. KCBQ-AM currently plays
Oldies; KCBQ-FM plays Classic
Hits.

Star Media, brokers for the sell-
er, reports the selling price is 13.6x
cash flow. Kalil & Company rep-
resented Par.

Franko
Continued from Page 3

stations, said, “Mickey was the defi-
nition of the word integrity, his words
and his actions are my daily inspira-
tion in trying to live life the right way.
Mickey will always be with me ...
He was the finest person I ever
worked with.”

Franko grew up in Youngstown
and graduated from Ohio Universi-
ty. He joined NCI in 1977 as GSM
for its Pittsburgh station before be-
coming its GM three years later. He
also managed company stations in
Orlando and Phoenix before moving
to corporate headquarters. He leaves
his wife, Lee, and a daughter, Court-
ney.

Services are scheduled for today
(10/27). The family has requested
that donations in lieu of flowers be

| sentto the American Cancer Society,

|

|

Franklin County Unit, 900 Michigan
Ave., Columbus, OH 43215.

Finley

Continued from Page 3

later joined Sheridan Broadcasting
as Sales Manager for WAMO-AM
& FM/Pittsburgh, rising through
the ranks and becoming President of
the Sheridan Broadcasting Net-
work until his departure in 1982. He
also served as a corporate consult-
ant to Inner City Broadcasting and
is Exec. VP of Carter Broadcast
Group of Kansas City.

Sheridan also announced that
Rick Boland will join the company
asAsst. to the COO. Boland was VP/
CFO for Albimar.

Baldassano
Continued from Page 3

Baldassano told R&R, “It’s very

| gratifying to be recognized for build-

ing the most extraordinary team of
radio professionals. We’ve worked
hard and fast to get our programming
up and running.”

Prior to joining SW in 1994 to
oversee the launch of it long-form
programs and 24-hour networks,
Baldassano held the VP/Program-
ming posts at Unistar Radio Net-
works and ABC Radic Networks.
She spent her early caseer in local
radio, including stints as PD at
WSAI-FM/Cincinnati and
KAUM-FM/Houston and MD at
New York outlets WPLJ-FM and
WHN-AM.
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Maverick Denies Harassment Charges

ormer Maverick Records assistant

a2, 97000 Premiere Prez Tears Into
g 21, claiming sexu 3 »

harassment, pregnancy discrimination, and ch Radlﬂ N etwnf kS VP / GM |5
wrongful dismissal — because she refused to ‘ P remiere Radio Networks took what might be de-
go along with illegal payola practices, such as ' scribed as severe umbrage to what a competitor

regularly hiring certain professional associates - said in a recent L.A. Times article about Premiere’s

T . Nt es L - recent multi-million dollar cash investments from Ar-
of He'dl Fleiss to provide “entertainment” for chon and Fox owner Rupert Murdoch. in the article,
radio programmers.

CBS Radio Networks VP/GM Bob Kipperman

Maverick, owner Madonna, and former couldn't theorize why Premiere would be the subject
VP/Black Music Mktg. & Promo Ed Strickland of such a large cash infusion, calling the company “a
(who left the label in July '95) are the parties very, very small programmer.”

In response, Premiere Prez/CEQ Steve Lehman
fired off a letter to Kipperman, telling him the quote
“causes me concern that those in the upper echelon

named in the suit. Shepherd exited Maverick in
October, 1994.

Maverick and (parent label) WB's of the radio industry will unfairly judge you as dull-
response? “We unequivocally deny all witted, when in fact you are simply unaware of the
improprieties and wrongdoing alleged in this facts.”

Lehman proceeds to lecture Kipperman that Pre-
miere will take in some $20 million dollars this year
with a projected cash fiow of $5.5 million. He notes
that CBS will have about the same cash fiow, but based
on $70 million in revenues.

Then, Lehman — well aware that just about all CBS
brass are pondering their futures, thanks to the pend-
ing Group W takeover — closes the letter: “Bob, |
would like to point out that, as Premiere aggressively
pursues acquisitions, items in your rearview mirror
appear smaller than they really are. Don't hiccup!”

Kipperman, through a CBS spokesperson, did not
comment on the letter.

complaint, and are confident that we will prevail
when this matter comes before the court.”

KGGlI/Riverside PD
Carmy Ferreri exits to become
PD at Gold KRLAJ/L.A. Ferreri

New Adds Include: B will pick up his new PD reins on

RZ, KBZR = November 13. Eleven-year
I, ane; KL Ly ok ' KRLAPD Mike Wagner
Already On:

recently left for a marketing post
WPLY, WED"’ WPSP with Disney's European :

operations. | Carmy Ferreri
Bruce Demps becomes most recently oversaw Jacor's WJBT &
GM at Ragan Henry's WDIA & WHRK/ WHJX/Jacksonville.

Memphis, replacing Jeffrey Goree. Demps
KJJO-AM/Minneapolis will stop
simulcasting sister NAC KMJZ-FM on October

B 30 and will become “Solid Gold Soul 950 AM™;

umors new calls pending FCC approval. Freddie Bell
o ST hears BigApple outiets WPAT-FM and WAXQ will be OM/morning man for the new Urban

are fetching offers of more than $80 million EACH. Gold outlet.

Could that be a new Spanish format gleaming in the
top bidders' eyes?

e |s a Rising Tide washing over Island to nab a SuperSpots, a creator/producer of TV

major promo player? commercials for radio stations, filed suit against
s Is Atlantic Dir/Pop Promo Monte Lipman being KEDG-FM (The Edge)/Las Vegas for
courted for a VP or a head promo job at two fabels, unlawfully copying the company’s Alternative
one in the East and one — currently — out in the Rock TV ads. On Monday (10/23), KEDG
We.Sxi“ Interscope promo domo Tom Whalley be received the TRO. ] ‘
promoted shortly? When reached by ST, KEDG GM Dax
® Are the new owners visiting WBSS/Atiantic City, Tobin refused comment, saying only that his
NJ this week? Will they close on the station by Hal- station disputes the claim and is working
loween? Is the smart money on a flip to an News/ toward resolution of the suit.
- Talk/AC/Oldies hybrid similiar to their own WKXW/
Trenton, NJ? - _
o Will ex-Columbla Sr. VP/Talent Development WWKX-FM & WPNW-AM/Providence
Missy Worth take a Giant step in January? and WARA-AM/New Bedford, MA GM Gene
* WillMCA Sr. VP/GM Soundtracks Kathy Nelson Lombardi exits. Back Bay Broadcasting

head to Disney’s music department? )
- " : Continued on Page 24-

“Flexible, Hz'-Tecb, And Easy To Use”

INTERACTIVE IN-HOUSE CALL-OUT...AVAILABLE NOW.

Patent Pending
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A Company is Judged by
Comparison to its Competitors

Here is our _case: Music Express Limousine

Service was created in 1974. We have offices
in Los Angeles and New York. We employ
over 200 people. We are totally indepen-
dent from any other limousine company. We
are fully and completely computerized. We
employ our own factory-trained mechanics.
We own over 150 vehicles. Our fleet of lim-
ousines, town cars, vans and busses are con-
stantly updated. No vehicle is over 24
months old. Our dispatchers, reservationists,
office personnel and chauffeurs are all expe-
rienced, hand-picked, bonded and most
qualified. They have to be. Our client list is
Americas “Who's Who" in all government,
corporate, financial and entertainment
fields. Our Los Angeles and New York offices
are headquarters of an independent world-
wide affiliation of the finest limousine com-
panies on the globe. We have been consis-
tently honored and awarded by all national
limousine organizations. We accept major

credit cards. Our rates are always competitive.

Los Angeles: 1-800-255-4444

New York: 1-800-421-9494

World-Wide Afilliates: All 50 states throughout the
U.S., Canada, Mexico, England and Australia.
English-speaking chauffeurs in

Western and Eastern Europe,

Hong Kong and Japan.

Call for our free video tape.

Nobody does better
what we do best.
Limousine Service
© 1995 Music Express, Inc.
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Continued from Page 22

CEOQ Peter Crawford will run the ship out of
his Boston office and GSM Joel Lembo will
manage the sales departments out of the
Pawtucket, Rl office, while PD Joe Dawson
will handle programming out of the studio office
in Attleboro, MA.

A pair of prominent female TV
personalities have announced new radio
ventures. “Entertainment Tonight” host Leeza
Gibbons has bolted Entertainment Radio
Networks and now will do her “Entertainment
Tonight On The Radio” and “Blockbuster Top
25 Countdown” for Premiere Radio Networks.

And ... Oprah Winfrey's new four-year
deal with Capital Cities/ABC will include
unspecified network radio projects.

KNIX/Phoenix evening personality
Shotgun Kelly (real name: John Gutting) was
arrested last week (10/17) on suspicion of
sexual assault and sexual abuse after a 16-
year-old boy told police that Kelly engaged in
sexual activity with him.

Gutting’s preliminary hearing was set for
Thursday (10/26); he resigned from the station
on Monday (10/23).

Rumbles

°* WWKS/Pittsburgh flips call letters to WXDX.

¢ Flinn Broadcasting’s KFTH/Memphis and
KDRE/Little Rock (WDRE Network affiliates) elevate
MD Alexandra inzer to OM for both outlets.

* KRRK/Omaha owner Matt Markel becomes VP/
Programming, handing OM/MD Nick Meloy the PD
reins.

® As rumored last week, KEZE/Spokane flipped
from Rock to Aduit Altemative last Friday (10/20) as
“105 Dot Seven, The Peak,” under former KYYS/KC
PD Scott Souhrada; SBR/Paragon consuits.

e WBSS/Atlantic City, NJ PD Jay Towers be-
comes PD/MD/afternoon driver at new CHR convert
WAKX (Mix 96)/Grand Rapids and immediately adds
the syndicated Bob & Tom moming show. Towers’s
first day on the j-0-b will be November 6; he plans to
hire a full staff.

© New AduitAlternative KTMN/Albuquerque after-
noon delight Rich Robinson becomes PD; Steve
Scott exits.

e Kevin “Crash” Davis takes over as Ops. Dir. for
'70s KLLS (Star 104.5)/Wichita. Davis remains PD/
morning man at duopoly partner Country KYQQ.

o WXLK/Roanoke night slammer Rich E. Cun-
ningham adds PD duties and promotions honcho
Sammy Simpson takes the OM reins, as WXLK/
Roanoke PD Chris Taylor joins Adult Alternative
WHPT/Tampa as MD. Taylor also will handie creative
services for sisters NAC WSJT, Sports WNZE, and
N/T WINZ/Miami.

® After being dark several weeks, former Talk out-
let WKTW/Champaign, IL signs back on as Adult
Alternative WEBX “Web 95,” under brothers PD Jock
Hedblade and MD Jay.

® WKDY/Utica, NY welcomes new PD Sam Zema,
coming from late-nights at WPXY/Rochester. Wally
McCarthy exits; APD/MD Shannon Steele remains
with the station.

®The new PD at CHR WQSL/Wilmington, NC is
Jammin’ Jake Edwards, formerly PD atWKPK/Gay-
lord, MI.

® Hot AC WHBC-FM/Canton, OH appoints Terry
Simmons PD.

® Mercury local Detroit rep Chuck Swaney joins
Work for regional/local duties.

® Congrats to Jay Durkin (aka ex-R&R CHR Edi-
tor J.J. Jordan) who reeled in the top weekend morn-
ing numbers with his “Lone Star Fishing” program,
heard on KRLD/Dallas and the Texas State Net-
works. Hey, we never knew he could get up that ear-

ly.

WWW-americanradiohistervycom = =—

® Michael Weiss appointed Infinity Radio Sales
President.

® RCA/Nashville Labels Group names Randy
Goodman Sr. VP/Mktg. and Thom Schulyer
Sr.VP/A&R.

¢ Chester Schofield becomes WUSL/Philly
Station Mgr.
® Jack Swanson rejoines KGO & KSFO/SF

as Ops Dir. V

® Atlantic Records forms East West America
Records with Sylvia Rhone as President/CEO and
Vince Faraci as President/COO.

® Windy City Broadcasting promotes Seth Mason
to VP and names Harvey Wells GM at WXRT/
Chicago.

® Greater Media appoints Charles Banta Group VFP/
Radio.

® Alan Oreman becomes Geffen Records Dir./Nat'l
Album Promo.

© John Mainelli rejoins WABC/NY as Ops Dir./PD.

® Dick Asher named PolyGram Records President/
CEO.

® B.J. Hunter becomes KOOL-AM & FM/Phoenix
oM.

© Pat Holiday chosen WLTI/Detroit PD/moming man.

® New Las Vegas PDs: Jerry Dean at KLUC and Tim
Maranville at KMZQ.

¢ Jesse Bullet promoted to Southwestern Group PD.

® Dick Bartley elevated to WFYR/Chicago PD.

© Hemisphere (now Infinity) offers to buy WKTU (now
WXRK)/NY for $17 million, WJIT/NY for $9 million,
and WYSP/Philly for $9 mitfion.

® WLS & WRCK/Chicago begin simulcasting
mornings and evenings.

e Jim Jeffries appointei Epic Nat'l Promo Dir.

¢ Robert W. Morgan joins KMPC/L.A. for swing and

. morning man backups. I

Hot AC WPNT/Chicago morning man
Steve Cochran has given “War Of The
Worlds” a Chicago adaptation. His updated
version of the H.G. Wells/Orson Welles
classic gets an uninterrupted 'PNT run on
Halloween (10/31), starting at 8pm.

Cochran has assembled an impressive
cast, including Chi-town radio legend Fred
Winston, several Chicago TV newspeople,
national TV talk show host Jerry Springer,
Chicago Sun Times columnist Irv Kupcinet, and
actors Suzanne Somers and Robert Conrad.

} Goo Goo Cluster

Kudos ’'n’ superiatives to Metal Blade/WB
and the Goo Goo Dolis for copping the
coveted No. 1 slot on the Active Rock and
Rock charts with “Name.” The last time a
record topped both charts simultaneously was
June 30 — one week after the Rock panel
evolved — when Collective Soul's
“December” was No. 1 for two weeks.
Incidentally, the Goo Goo Dolls’ “Name” is No.
1 at Alternative this week as well. Gaga Goo
Goo a go go!
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IMPACT DATE

OCTOBER 30TH

WRITTEN BY BoNO & THE EDGE
PRODUCED AND MIXED BY NELLEE HoOPER « EXECUTIVE PRODUCERS BONO & THE EDGE

THE FIRST TRACK FROM THE ORIGINAL MOTION PICTURE SOUNDTRACK FROM THE UNITED ARTISTS FILM GOLDENEYE - ORIGINAL SCORE BY ERIC SERRA

E o . i
S1C ©1995 METRO-GOLOWYN MAYER INC. ALL RIGHTS RESERVED ROGER DAVIES MANAGEMENT R b-.‘
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RANDALL BLOOMQUIST

Turning Yak, Yak, Yak Into Ho, Ho, Ho

[ Stations attack Christmas with mix of topical chat, music & charitable promos

When it comes to Christmas, Talk stations are kind of like
your spinster aunt. While everybody else gets into the fun —
adding carols to their music mix and otherwise pumping up the
joy — the Talkers mumble to themselves, doing their best to be
festive but resigned to the fact that with Christmas-a-comin’
nobody wants to hear them prattle on about Bosnia, Medicaid,
or the viability of a Steve Forbes presidential candidacy.

Thanksgiving on,
people’s minds
aren’ton politics,”
sighs WRVA-AM/
Richmond PD
Tim  Farley.
“They’re focused
on Christmas.”

But hey, you
can’t turn off the
transmitter for a
month. Here’s a
look at how some stations handle
the “most wonderful time of the
year.”

Tim Farley

Charitable Pursuits

Several Talk stations mark the
holidays with a traditional charity
fundraiser. WRVA, for example,
helps clothe Richmond’s poor chil-
dren by supporting the Alden
Aaroe Shoe Fund, named after the
station’s late morning host. Farley
estimates raising between $4 mil-
lion and $5 million for the fund
over the past 25 years. He expects
this year’s effort to generate about
$250,000.

Farley notes that the campaign’s
focus on kids protects it from con-
servative listeners who might criti-
cize an effort to aid poor adults as
coddling a bunch of welfare lay-

“From about |

abouts. “These are kids,” he notes.
“It’s not their fault they’re poor.”
Similarly, WRVA's all-Sports sis-
ter, WRVH-AM, conducts a holi-
day sports equipment drive in sup-
port of another kids’ charity, the Po-
lice Athletic League.
WSPD/Toledo helps the Salva-
tion Army by recruiting listeners to
participate in that charity’s “Adopt
A Family” program. Participants in

+ .

that effort agree to provide food and
toys to a needy family. “Our goal

this year is to get 200 families |

adopted,” said WSPD PD Andi
Roman.

Less Talk, More Music

Christmas itself poses a dilem-
ma for Talk stations as they grap-
ple with how best to serve their au-
diences during the 36 hours of
Christmas Eve and Christmas Day
— a period when most folks focus
on their families and couldn’t care

OLIDAY

P::_:_OGRAMMIN:___

less about news
and issues. Many
stations simply
throw in the can-
dy cane-embroi-
dered towel and
switch to Christ-
mas music for
most or all of the
holiday.

“This is the one
day of the year
we flip the sign
over to ‘closed’
and take the day off,” says WTAE/
Pittsburgh PD Bruce Gilbert.
“It’s absolutely dead that day. For
us to bring in our regular hosts, spin
our wheels, and try to generate
something would be stupid.” Gil-
bert expects to play
carols for most of
Christmas  Day.
Sometime in late-af-
ternoon or evening,
he may switch over
to talk shows hosted
by some of his part-
time hosts.

WRVA will also
play holiday music on Christmas.
Says Farley with a laugh:
“One thing we won’t do is
have a bunch of psychia-
trists on the air telling peo-
ple how to deal with the hol-
iday doldrums.”

WMAL/Washington §
will kick off the holiday
with its traditional Christ-
mas Eve broadcast from the
Kennedy Center. The pro- |
gram of music and readings |
features community music

Bruce Gilbert

.

Dan Bennett

We used to play music [on Christmas Day] a
couple of years ago, but we found that
people actually wanted to hear talk on our
station. If they want music, they can get it
on [other stations] or put on a tape.

— Andi Roman

groups and
WMAL person
alities. The show
will be repeated
on Christmas
Day, along with &
ABC Radio’s |
Walt  Disney
World Christmas
special. The bal-
ance of the day |8
will be given PhiIBoyce
over to programs
consisting of seasonal features and
music. “Our normal programming
will be pretty much preempted that
day,” says OM Jim Gallant.
WABC/New York PD Phil
Boyce plans a mix of Christmas
music and spoken-word holiday
programming, including a possible
radio version of ““A Christmas Car-
ol” voiced by WABC staffers. He
may also ask evening host Jay
Diamond — the world’s biggest
Bing Crosby fan — to produce a
Der Bingle holiday music special.

Keep Talking

Some PDs think it’s important to
stick with the Talk format come hel}
or high holidays.

According to KLIF/
Dallas Station Manager
Dan Bennett, “We
haven’t gone to [Christ- |
f| mas carols] because of that l
1 little thing in your head
that says, ‘We’re a Talk
station, we shouldn’t be
playing music.””

In an effort to stick {
with the spoken-word t
format, KLIF airs old ra-

dio plays of such classic holiday
stories as “Miracle On 34th
Street.” While Bennett thinks
that’s better than music, he’s not
pleased with the quality of the
available recordings — and he’d
like to have more talk-related pro-
gramming options. “I think
there’s a real opportunity for [a
network or syndicator] to put to-
gether a Christmas Day program-
ming package,” he says.

Says WSPD’s Roman: “We used
to play music [on Christmas Day])
a couple of years ago, but we found
that people actually wanted to hear
talk on our station. If they want
music, they can get it on [other sta-
tions] or putona
tape. So we’ll
probably do [j
some prerecord- §
ed and best-of
shows.”

KMOX/St. |
Louis tradition-
ally does a com-
plete day of live
programming on
Christmas Day,
including a full
morning newsblock, a football
game, and a sports talk program
that’s highlighted by seasonal sto-
ries and greetings from athletes and
other sports figures. PD'Tom Lang-
myer says the weekend shows lead-
ing up to Christmas Day (it’s on a
Monday this year) will likely focus
on holiday topics. The station will
also air some spoken-word Christ-
mas programming, such as “A
Christmas Carol.”

Tormr: Langmyer

The Dolans
Jay SEVERIN

Dr. Joy Browne

Bob AARONSON
Dr. Ronald Hoffman

ARTHUR FROMMER

WAaRREN EcksTein
Ralph Snodsmith

OnLine Today
ARTHUR SchwaRrTz

For availability in your marker Call Rich Wood ar
(212) 642-4%%7

TALK...FOR EVERY TASTE

One-Stop For All Your Talk Programming Needs

All programming is 100% barter
Customizable to your market
15kHz - FM Quality
Complete with automation cues
Exclusive in every market

AEADIO VETWOIRK
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MUSIC

NATIONAL
RADIO
FORMATS

ABG/SMN

Robert Hall (214} 991-9200
Starstation — Peter Stewart

HOOTIE & THE BLOWFISH/Only Wanna Be With You
JANET JACKSON/Runaway

Hot AC — Robin Jones

MEAT LOAF/'d Lie For You (And That's The Truth)
Touch — Glen Coshy

WHITNEY HOUSTON/Exhale (Shoop Shoop)
Classic Rock — Chris Miller
BROTHER CANE/Breadwinner

COLLECTIVE SOUL/The World | Know

MELISSA ETHERIDGE/Your Littie Secret
LIVEHorse

TDM PETTY/Cabin Down Below

VARIOUS ARTISTS Working Class Hero: Tribute...

ALTERNATIVE PROGRAMMING
Steve Knoll » (800} 231-2818
CHR

JON 8./Pretty Girl

CORRS/Runaway

MEAT LOAF/1d Lie For You (And That's The Truth)
REAL McCOY/Automatic Lover

TLC/Diggin’ On You

TOAD THE WET SPROCKET/Good Intentions
Mainstream AC

JUDE COLE/Believe In You

CORRS/Runaway

DAN FOGELBERG & TIM WEISBERG/Songbird
Lite AC

JUDE COLE/Believe in You

SARAH McLACHLAN/ Will Remember You

uc

MONICA/Like This And Like That

3T/Anything

XSCAPEMho Can | Run To

BROADCAST PROGRAMMING
Walter Powers ® (800) 426-9082

Digital AC — J.J. Cook

CELINE DION/(You Make Me Feel) Like A Natural Worman
Digital Soft AC — Mike Bettelli

BETTE MIDLER/in This Life

Digital AC Mix — Mike Bettelli

JUDE COLEBiieve In You

Digital “Hot AG” — J.J. Cook

ACE OF BASE/Beautiful Life

MELISSA ETHERIDGE/Your Littie Secret

Digital CHR — J.J. Cook

ACE OF BASE/Beautiful Life

Radio “X"" — Cheryl Broz

NATALIE MERCHANT Wonder

SINEAD 0'CONNOR Farmine

RENTALS/Friend Of P

SMASHING PUMPKINS/Bullet With Butterfly Wings

JONES SATELLITE NETWORKS
Phil Barry ® (303) 784-8700

Adult Hit Radio — J.J. McKay
ELTON JOHN/Blessed

LISA LOEB & NINE STORIES/Do You Sieep
TOAD THE WET SPROCKET/Good Intentions
Soft Hits — Rick Brady

JOSHUA KADISON/Take it On Faith

PN

WESTWOOD ONE NETWORKS
Bob McNeill » (805) 294-9000

Bright AC — Bill Michaels

WHITNEY HOUSTON/Exhale (Shoop Shoop)

Soft AC — Andy Fuller

LINDA RONSTADT/A Dream Is A Wish Your Heart Makes
JON SECADA & SHANICE/Tf | Never Knew You
Adutlt Rock & Roll — Diana Laird
PRETENDERS/Sense Of Purpose

RADIO AAHS

Children’s Satellite Network
Stix Franklin (612) 926-1280
w ™

11 SCATMAN JOHN/Scatman (RCA)
2 REN & STIMPY/ Wanna Be A DJ
{Sony Wonder/Sorty Music)
3 MICHAEL JACKSON/You Are Not Alone (Epic)
4 ANIMANIACS/The Cheese Roll Call
(Kid Rhino/Rhino)
5 BSC/Girl-Girtfriend (Sony Wonder)
6 DAFFY DUCK & TAZ/Birthday (Kid Rhina/Rhino)
7 TEVIN CAMPBELL/Stand Out (Walt Disney)
8 PARACHUTE EXPRESS/Dr. Looney
(Radio AAHS Exclusive)
10 9 JANET & JUDY/Caveman Boogie (Janet & Judy)
- 10 LOS DEL RI0/Macarena (Arola/BMG)

©Children’s Broadcasting Corporation

(2 ~

~ W e m

MUSIC o THE NASHVILLE NETWORK ¢
59.4 million households 48.8 million households 60.2 million households
Patti Galluzzi, Lee Chesnut, VP/Music Programming Traci Todd,
VP/Music Programming Wayne Isaak, Sr VP/Music & Talent Relations Manager/Video Programming
Weeks On Weeks On Weeks On

MARIAH CAREY/One Sweet Day (Columbia/CRG)
COLLECTIVE SOUL/The World § Know (Atiantic)
ROLLING STONES/Like A Roliing Stone (Virgin)

| BREAKTHROUGH |

BONNIE RAITT & BRYAN ADAMS/Rock Steady (Capitol)
TEMPTATIONS/Some Enchanited Evening (Motown)
MARIAH CAREY/One Sweet Day (Columbia/CRG)

XL |

RADIOHEAD/ust (Capito) .4

MARIAH CAREY/One Sweet Day (Columbi/CRG) . ADD
| EXCLUSIVE e e e s

A GIN BLDSSOMS/Ti | Hear t From You (A&GM) ..... 1

RED HOT CHILI PEPPERS/My Friends (W) ......... 4

WHITNEY HOUSTONExhak (Shoop Shoop)(Arista) .. 2
l HEAVY JANET JACKSONRunaway (A&M) ...
BUSH/Comedown (Trauma/Interscope) l ‘ A l
MARIAH CAREY/Fantasy (Columbia/CRG) . RGE
MARIAH CAREY/One Sweet Day (ColumbiaCRG) .. ADD ]
COOLIO/Gangsta’s Paradise (MCA) ... B e #
MELISSA ETHERIDGE/Your Little Secret (island) ..... MARIAH CAREY/Fantasy (Columbia/CRG) .............. 8
FOO FIGHTERS/l Stick Around (Capito) ............ § SOPHE B. HAWKINS/As | Lay Me... Cowmba/CRG) . 75
GDO GDO DOLLSName (Metal Biade/WB) ” HOOTIE & THE BLOWFISH/Time (Aantic) ........... 2

GREEN DAY/Geek Stink Breath (Reprise) .
HOOTIE & THE BLOWFISH/Time (Atiantic)
WHITNEY HOUSTON/Exhale (Arista) ..
JANET JACKSONRunaway (A&M) ...
ALANIS MORISSETTEMHand In... (Maverici/Reprise) ... 5
PRESIDENTS OF THE UNITED. . Aurmp (CoksmbiaCRG) 17
SMASHING PUMPKINS/Buliet With Butterty... (Virgi) .. 3

| JAM OF THE WEEK |
LV/Throw Your Hands Up (Tommy Boy) .................. 2
| STRESS |
AC/DCMHard As A Rock (EastWestEEG) ................. 8

BRANDY /W. MORRIS/Brokenhearted (Atlantic) ... 77
COLLECTIVE SOUL/The World | Know (Atiantic) . ADD
DEEP BLUE.../Breakfast... (RainMaker/Interscope) .. 7
GARBAGE/Queer (Almo Sounds/Geffen)
GROOVE THEORY/Tell Me (Epic)
LISA LOEB & NINE STORIES/Do You Sieep? (Geffen) ... 8
MEAT LOAF/I'd Lie For You... (MCA) .

NATALIE MERCHANT/Camival (Elektra/EEG) ..
HEATHER NOVAWalk This... (Big Cat/Work/CRG)
JOAN OSBORNE/One Of Us (Mercury) ..
RANCID/Time Bomb (Epitaph) .
R.E.M./Tongue (WB)
SALT-N-PEPA/AIn't Nothin' But... (London/Isiand)
TAKE THAT/Back For Good (Arista)
TLC/Diggin' On You (LaFace/Arista) ..
TOADIES/Possum Kingdom (Interscope)

| ACTIVE

AZ/Sugar Hill (EMI) 5
JON B./Pretty Girl (Yab Yurm/550 Music) 8
BOYZ i MENNVibin' (Motown) 7
CANOLEBOX/Simple Lessons (Maverick/WB) . 7
EDWYN COLLINS/A Girl Like You (A&M/Bar/None) ... 6
DEBORAH COX/Sentimental (Arista) ..................... 3
SOPHIE B. HAWKINS/As | Lay Me... (Columb@/CRG) .... 6
2
2
8
3
4

JODECVLove U 4 Life (UptowivMCA) ....

L COOL J Mey Lover (Def Janvishnd}

EDWIN McCAIN/Solitude (Lava/Atantic)

0Z2Y 0SBOURNE/Perry Mason (Epic)

REAL McCOY/A ic Lover (Arista)

RED HOT CHILI PEPPERS/Warped (WB) ... 11
RENTALS/Friends Of P (Maverick/Reprise) . .2
TONY RICHNobody Knows (LaFace/Arista) ............ 2
ROLLING STONES/Like A Rolling Stone (Virgin) ... ADD
SOLOMeaven (Perspective/A&M) ...........covcverereene 2

TOAD THE WET.../Good... (Reprise/Columbia/CRG) .. 2
XSCAPEMhO Can | Run... (So So Def/Columbia/CRG) .. 4

[ON |

BLUES TRAVELERHook (A&M)
EVERCLEAR/Santa Monica... (Capitol) ...
CHRIS ISAAK/Go Walking Down There (Reprise) .....
BASIS/Morning Glory (Epic)

7 MARY 3/Cumbersome (MammottvAtiantic)
311/Don't Stay Home (Capricom)

Information current as of October 30.

Wt NN

T H E
21 million households
Les Garland,
Exec. VP/Programming
Frankie Blue,
MUSIC TELEVISION

YOU CONTROL. Director/Music Programming
wmw

6 1 BONE THUGS .../East 1999 (Ruthless/Relativity)
9 2 LARRY LOC/'m Having... (Zulu International)
- 3 JODECVLove U 4 Life (Uptown/MCA)

- 4 CLICKMurricane (Jive)

- 5 JUNIOR M.A.F.E.A./ Need...(Big Beat/Atlantic)
3 6 MYSTIKALYall Aln't Ready (Jive)

7 7 COOLIO/Gangsta’s Paradise (MCA)

5 8 LUNIZ/ Got 5 On It (Noo Trybe)

10 9 2PAC/Temptations (Interscope)

3 10 BONE THUGS ../1st Of Tha... (Ruthiess/Relativity)

Most requested for week ending October 20.

ELTON JOHN/Blessed (Rocket/Island) ....
K.D. LANG/f | Were You (WB)
MEAT LOAF/1'd Lie For You... (MCA)

NATALIE MERCHANT/Camival (Elektra/EEG) .
JOAN OSBORNE/One Of Us (Mercury) ...........ou....... 6
BONNIE RAITT & BRYAN ADAMS/Rock... (Capitol) .. ADD
| MEDIUM

LISA LDEB & NINE STORIES/Do You Skeep? (Geffen) ... 7
MADONNA/I Want You (Maverick/Sire/WB) . o b
EDWIN McCAIN/Solitude (Lava/Atiantic) . .12
ALANIS MORISSETTEMand in... (Maverick/Repnse) ... 6

TAKE THAT/Back For Good (Arista) ..............o....... 12
AFTER 7/Till You Do Me Right (Virgin) .................. 17
JON B./Pretty Girl (Yab Yunv550 MUSIC) ................. 2
BLUES TRAVELERH0OK (A&M) ...........oooecvecces 6

BRANDY {AWANYA MHIRAISE: it wautial (Atlantic) . 7
EDWYN COLLINS/A Girl Like You (A&M/Bar/Nore) . 3

CORRS/Runaway (143A.ava/Atantic) ................ 5
DEBORAH COX/ tal (Arista) 9
DEEP BLUE.../Breakfast... (RainMakerInterscope) .. 13
GO0 GOO DOLLS/Name (Metal Blade/WB) ........... 5
GROOVE THEORY/Tell Me (Epic) .6

JOHN HIATT/Cry Love (Capitol) .3
QUINCY JONES TAMIA/You Put A Move...(Qwest\WB) 1
GERALD & EDOIE LEVERT SR /Arready... (EastWestEEG) .. 2
BRIAN McKRIGHT/On The Down Low (Mercury) ..... 7
SARAH McLACHLAN/! Will Remember You (Arista) . 3
HEATHER NOVAWalk This... (Big Cat/Work/CRG) ... §

TONY RICH/Nobody Knows (Arista) .................. 1
SOLOMeaven (Perspective/ASM) 4
TEARS FOR FEARS/GOA'S Mistake (EIC) .............. 2z

TEMPTATIONS/Some Enchanted Evening (Motown) ADD

Information current as of October 30.

36 million households

>

Lydia Cole,
VP/Music Programming
| Video Soul Top 10 |

LWTW

1 1 MARIAH CAREY/Fantasy (Columbia/CRG)

3 2 JANET JACKSON/Runaway (A&M)

4 3 GROOVE THEORY/Tell Me (550 Music)

5 4 XSCAPEMMO Can |... (So So Def/Columbia/CRG)
6 5 DEBORAH COX/Sentimental (Arista)

2 6 BRANDY {WANYA MORSRE i phariesatial (Attantic)
0

9

7

7 MONICA/Like This And Like That (Rowdy/Arista)
8 TLL/Diggin' On You (LaFace/Arista)

9 BOYZ Il MENNibin' (Motown)

10 SOLOMeaven (Perspective/A&M)

Information current as of October 27,

KENNY CHESNEY/AIl | Need To Know (BNA) ........ 15
VINCE GILL/Go Rest High On That Mountain (MCA) .. 7

FAITH HILLALet's Go To Vegas (WB) .11
ALAN JACKSON/Tall, Tall Trees (Arista) 3
TRACY LAWRENCE/If The World Had... (Atlantic) .. 13
LITTLE TEXAS/Life Goes On (WB) . 8

MAVERICKS/Here Comes The Rain (MCA) ...........
MARTINA McBRIDE/Safe In The Arms... (RCA) ..... 77
NEAL McCOY/If | Was A Drinkin' Man (Atlantic) ..... 12
REBA MCENTIRE/On My Own (MCA) ..........
TIM McGRAW/Can't Be Really Gone (Curb) .
JOHN M. MONTGOMERY/No Man's Land (Atiantic) .. 7
DARYLE SINGLETARY/! Let Her Lie (Giant) . .
GEORGE STRAIT/Check Yes Or No (MCA) ...
TRAVIS TRITT/Sometimes She Forgets (WB) ........
SHANIA TWAIN/The Woman In Me (Mercury) .......
CLAY WALKER/Who Needs You Baby (Giant) ..........

| ADDS |

ASLEEP AT THE WHEEL/Lay Down Sally (Capitol)
HELEN DARLING/I Haven't Found It Yet (Decca)

AUSTRALIA

LWTW

1 1 CAVE & MINOGUE/Where

The Wild Roses Grow
PETER ANDREMysterious Girl
BADLOVES/Caroline
MERRIL BAINBRIDGE/Under
The Water

CHRISTINE ANU/Party
AMMONIA/Drugs

TINA ARENA/Wasn't it Good
MAX SHARAM L ay Down
(Candles In The Rain)

— 9 CDB/Let's Groove

910 AC/DC/MHard As A Rock

Most Added

POLLYANNA/Lemonsuck
ANGIE HART/Tingly-Pop!

L G P
e L P

- & oLh W
|-l o wm

Top 10 Australian records fromplaylists of 3Tnple
M-FM/Melbourne, FOX-FM/Melbourne, MMM/
Perth, PMFM/Perth, SA-FM/Adelaide, 2-DAY/
Sydney, 2 Triple M-FM/Sydney, MMM-FM/
Brisbane, B105/Brisbane, FM-104/Canberra.

WADE HAYES/What | Meant To Say (DKC/Columbia/CRG)
TIM McGRAW/Can't Really Be Gone (Curb)

PRAIRIE OYSTER/Such A Loniely One (Zoo)

RHONDA VINCENT/What More Do You Want... (Giant)
CHELY WRIGHT /Listen’ To The Radio (Polydor)

Information current as of October 23.

(M1

COUNTRY MUSIC TELEVISION
30.8 million households
Tracy Rogers, Director/Programming
Paul Hastaba, VP/General Manager

(8]

1 TRAVIS TRITT/Sometimes She Forgets (WB)

2 KENNY CHESNEY/All | Need To Know (BNA)

3 SHANIA TWAIN/The Woman In Me (Mercury)

4 MARTINA McBRIDE/Safe In The Arms... (RCA)

5 BLACKHAWK/''m Not Strong Enough... (Arista)

6 DARYLE SINGLETARY/ Let Her Lie {Giant)

7 TERRI CLARK/Better Things To Do (Mercury)

8 JOHN M. MONTGOMERY/No Man's... (Atlantic)

9 CLAY WALKER/Who Needs You Baby (Giant)
10 REBA MCENTIRE/On My Own (MCA)

| @ = oM wv & w

Weeks On

| HEAVY |

BLACKHAWK/'m Not Strong Enough... (Arista) ..... 13
LISA BROKOP/She Can't Save Him (Capitol) ..... ADD
KENNY CHESNEY/AIl | Need To Know (BNA) ....... 17
VINCE GILL/G0 Rest High... (MCA) ....... BREAKOUT/S
ALAN JACKSON/Tall, Tall Trees (Arista) ............... 5
LITTLE TEXASALife Goes On (WB) ........ BREAKOUTS
MARTINA McBRIOE/Safe In The Ams... (RCA) ..... 12
REBA McENTIRE/On My Own (MCA)
JOHN M. MONTGOMERY/No Man's Land (Atiantic) .. 8
SAWYER BROWNRound Here (Curb) ...... PICK/ADD
DARYLE SINGLETARY/! Let Her Lie (Giant) ..........

AARON TIPPINThat's As Close As... (RCA) ..........

TRAVIS TRITT/Sometimes She Forgets (WB)
SHANIA TWAINThe Worman In Me (Mercury) ....... 12
CLAY WALKER/Who Needs You Baby (Giant) ......... 9

| HOT SHOTS

JOHN BERRY/ | Had Aty Pride Left... (Capitol) ....... 3
TERRI CLARK/When Boy Meets Girl (Mercury) ....... 2
HELEN OARLING/I Haven't Found It Yet (Decca) ...... 2
TY ENGLANO/Smoke In Her Eyes (RCA) ................. 4
WADE HAYES/What | Meant... (DKC/Columbia/CRG) .. 2
T. HERNDON & S. BENTLEY/Heart Half Empty (Epic) .. 4

TIM McGRAW/Can't Be Really Gone (Curb) ............ 2
DAVID LEE MURPHY/Dust On The Bottle (MCA) ...... 3
GEORGE STRAIT/Check Yes Or No (MCA) .............. 4

PAM TILLIS/Deep Down (Arista) &
CHELY WRIGHT/Listenin’ To The Radio (Polydor) ... 4

1
2
5 3 PHARCYDE/Running (Capitol)

6 4 GOODIE MOB/Cell Therapy (LaFace/Arista)

3 5 MOBB DEEP/Give Up The Goods (Loud/RCA)
0 & ERICK SERMON/Bomdigi (RAL/isiand)
4
7
8
9

7 GRAND PUBAA Little Of This (Eiektra/EEG)
8 KOOL G RAPAt's A Shame (Epic Street)
9 KEITH MURRAY/It's That Hit (Jive)
10 MAD SKILLZ/The Nod Factor (Big Beat/Atlantic)

Information current as of October 28,

[Rap City Top 10 I TRISHA YEARWOOD/On A Bus To St Goud (MCA) ADD
T |ADDS

1 RAEKWON/Criminology (Loud/RCA)

2 KRS-ONEMC's Act Like They Don't... (Jive) LISA BROKOP/She Can't Save Him (Capitol)

SAWYER BROWN/Round Here (Curb)
TRISHA YEARWOOD/On A Bus To St. Cioud (MCA)

Heavy rotation songs receive five plays per day. Hot
Shots receive four plays per day. Breakout Videos and
Picks {Pick Hits of the Week) receive anextra play above
heavy rotation per day. AVl Top 10 videos also receive
heavy rotation.

Information current as of October 25.

CANADA

WTW

1 1 TOM COCHRANE/l Wish
You Well

5 2 ALANIS MORISSETTE/Hand
In My Pocket

6 3 BASS IS BASS/Diamond
Dreams

3 4 AMANDA MARSHALL/Let
It Rain

2 5 KIM STOCKWOOD/She's Not
In Love

4 6 ALANIS MORISSETTE/You
Dughta Know

9 7 MY BRILLIANT BEAST/Fall Away

-~ 8 BARNEY BENTALL/'m Shattered

- 9 LAWRENCE GOWAN/Guns
And God

7 10 0DDS/Satisfied

Most Added

JANN ARDEN/Good Mother

Top 10 Canadian CHR hits courtesy
The Record (416) 221-3366.

P&LLSTAR.

CONCERT PULSE

Avg. Gross

Pos. Artist (In 000s)
1 ROLLING STONES $3517.6
2 R.E.M. $1208.5
3 ELTON JOHN $716.8
4 ERIC CLAPTON $603.2
5 “LOLLAPALOOZA '95" $519.1
6 VAN HALEN $440.5
7 REBA MCcENTIRE $396.7
8 BOYZ Il MEN $392.5
9 “H.O.R.D.E. FESTIVAL" $356.0
10 TOM PETTY $338.6
11 BON JoV! $280.9
12 CRANBERRIES $272.9
13 LIVE $271.2

14 STEVE MILLER/DOOBIE BROS. $269.6
15 ALLMAN BROTHERS BAND  $235.8

New Tours
Among this week's new tours:

FREDDY JONES BAND
KORN

LISA LOEB & NINE STORIES
PRIMUS

MATTHEW SWEET
TERENCE TRENT D'ARBY
YOUNG DUBLINERS

The CONCERT PULSE is a weekly comput-
enzed report ranking each artist by their aver-
age box office gross reported per venue. Cour-
tesy of Pollstar, a publication of Promoters’ On-
Line Listings, (800) 344-7383, or in Califomia
(209) 224-2631.

WWW.americanradiohistorv-ecom
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STEVE WONSIEWICZ

Home, Home On The Grange

] While still embryonic, ‘alternative country’ making inroads

It’s called grange, no depression, western beat, twang-
core, and cowpunk. But whatever the moniker, alternative
country is finding a new lease on life, and its practitioners can
thank the explosive growth of grunge and contemporary coun-

try for the boost.

Grange is still a young move-
ment, with only the most adventur-
ous Adult Alternative and Country
stations broadcasting the music reg-
ularly. Any grange aired at main-
stream radio — Country or Rock —
is still featured on specialty pro-
gramming during non-peak hours.

Despite the radio hurdles, grange
is beginning to break out of the
nightclubs and gain favor with Gen-
eration Xers for whom grunge has
grown passe and who are prowling
for the “next big thing.” At the same
time, the thirty/fortysomething
crowd is ready for something a lit-
tle less angst-ridden at Alternative
radio, but more experimental than
what is heard on mainstream Coun-
try radio. And the grange movement
even has its first publication: No De-
pression, a Seattle-based newsprint
quarterly.

Regional Flavors
In Seattle, alternative country

well until now. Musically, the scene
is more relaxed. People have had
their fill of the grunge.”

McWilson, who says her band
leans more alternative than country,
adds, “The music has always been
around, but for a few years it really
suffered. The Nirvana and Garth
Brooks explosions happened almost
simultaneously, and I felt we were
shortchanged — just like a lot of oth-
er bands around the country — be-
cause we were put into that new
country category. To the country
people, we weren’t Garth, and to our
peers who were caught up in the
grunge wave, we weren’t one of
them. I felt really bad about that, be-
cause in a way we were, but no one
could see that.”

The difficulty of categorizing
grange and its audience is also prov-
ing a significant hurdle to crossover
success. Comments Alvin, “It’s a
difficult audience to target. There’s

show, whereas only more main- l
stream grange bands like the Jay-
hawks are part of regular program-
ming.

“It’s not strong enough to be its
own format, but it is growing. It’s
a reaction to anger and punk. Kids
are starting to say it’s OK to have
some fun and be goofy in your
music ... this is just a bent on coun-
try where they can have the energy
of rock and roll.”

Something Different

A handful of mainstream Coun-
try stations are receiving positive
feedback from grange experiments.
One is WKLB/Boston, which ex-
panded its Sunday night specialty
show, “The Edge Of Country,” from
two to four hours after only six |
months on the air. According to '
“Edge” host/"KLB middayer Jeff
McKee, “When we put the show to-
gether, the aim was literally to play
nothing that we featured during the
week. We play everything from Bill
Monroe and Doc Watson to old
Porter Wagoner and Dolly Parton
to ZZ Top and Little Feat, and the
response has been great.

According to former Blaster
Dave Alvin, “We need to build
on the buzz and get some
packaged tours on the road to
showcase these artists and
show radio that this music can
attract the kind of audience
they can build a business on.”

er been very receptive to anything
that twangs in the least. I worked
Dwight Yoakam to Adult Alterna-
tive with fairly good success on the
last record, but this time around it’s
going to be very difficult because
the format has changed too much.
There are bands like Son Volt and
Wilco that somehow are cutting

acts like the Picketts, Citizen’s

Utilities, and the Crop Circles |-

are cited as bands carrying the [
grange torch. In Chicago, the
music is billed as no depression,
characterized by more popular
artists like Wilco and Son Volt,
but also lesser-known acts like
the Waco Bros. and Moonshine
Willie. From Southern Califor-
nia and Texas, it’s often called
western beat, led by veteran per-
formers such as Jim Lauder-
dale, Rosie Flores, Tom Russell,
and former Blaster Dave Alvin.

Other more mainstream artists are
also mentioned as being affiliated
with grange. On the country side, it
ranges from the outlaw country of
Waylon Jennings and David Allan
Coe to the contemporary sounds of
Dwight Yoakam, the Mavericks,
and the Tractors. On the rock and
grunge side, newer bands mentioned
include Southern Culture On The
Skids and the Reverend Horton
Heat. And nearly everyone cites the
groundwork laid by such legendary
artists as Hank Williams Sr., Mer-
le Haggard, Johnny Cash, Emmy-
lou Harris, Gram Parsons, and
Neil Young, as well as *80s alterna-
tive country trailblazers the Blast-
ers, Yoakam, and Los Lobos.

Why is grange gaining favor?
Christy McWilson, vocalist/song-
writer for Rounder Records act the
Picketts, says, “Seattle has always
been a noisy band town; it’s very
feedback - oriented.People who pre-
fer simpler songs that aren’t over-
whelming have not been served very

Tony Thomas

Laura Hopper

a strong identity with the alterna-
tive demographic. There’s not a
powerful imagery to attach to this
music like the rebellion in alterna-
tive and punk.

“But historically it’s really always
been that way. [Alternative country]
has been a periphery movement that
was never front and center, which
makes it less definable and less mar-
ketable.”

Radio Resistance

Mainstream Country radio has
pretty much shut grange out. Tony
Thomas, MD at top-ranked Coun-
try outlet KMPS/Seattle, says,
“With the exception of the Picketts,
I haven’t heard of these bands. What-
ever is happening in Seattle is hap-
pening in a separate orbit from com-
mercial Country radio. Even the
manager of the Picketts didn’t try to
push the band on us.”

Adds Dean Carlson, MD atAdult
Alternative KMTT/Seattle, “Near-
ly all of the grange is featured in our
specialty programs, like “The Under-
ground.” The Picketts fall into that

Dean Carlson

Ed Beeson

“Because of Rounder and other
independent labels around here,
Boston has always been a musical-
ly aware city. A lot of venues have
supported alternative country for
a long time. As a result, there’s a
hunger to hear guys like Joe Ely,
the Picketts, and Guy Clark, peo-
ple who don’t get airplay at main-
stream Country or other commer-
cial stations.”

If grange has any hope of cross- |
ing over, many people think the
lead will have to come from Adult
Alternative stations that can’t com-
pete with Alternative and Active
Rock outlets or from Country out-
lets competing against powerhouse
heritage rivals.

Jon Grimson, owner of adult al-
ternative independent promotion
firn Counterpoint Music Group
and former Warner-Reprise Pro-
gressive National Promotion Man-
ager, comments, “For the better part
of a year, Adult Alternative has
walked away from folksier singer/
songwriter acts and embraced more
alternative bands. And they’ve nev-

oy americanradiohistory com

Jon Grimson

through to a limited de-
. | gree. That means the
&L | country side is not being
served.
“At the same time, if
you’re the third Hot or
| Young Country station in
the market, you have to be-
gin asking yourself,
‘What'’s the point?’
“There’s a gap there, but
it still isn’t commercially
viable. Until it’s blatantly
obvious, you’re not going
to see stations flipping to [a pure
grange] format, and I don’t know
if that’s ever going to happen.”
That said, however, Grimson

agrees that more grange will creep
onto playlists. “I’m not going to say
every major market is going to do
this, although I believe it’s viable
programming. Boston, for instance,
is a hip music market and they real-
ize if they’re going to do a main-
stream Country station, it has to be
different. The same could go for an
Adult Alternative station.”

‘Present It Right’

One station group that has its
sights set clearly on Adult Alterna-
tive is Elletra Broadcasting, which
owns three stations in Monterey,
CA, including KPIG. The compa-
ny is looking to expand its grange-
flavored programming to markets
like Sacramento and Fresno.

Comments KPIG PD/MD Laura
Hopper, “The company is a very
strong supporter of this format. They
really enjoy the music, but they’re
businessmen too. They’re not in it

“To the country people,
we weren’t Garth
[Brooks], and to our
| peers who were caught
up in the grumge wave,
we weren’t one of
them,” says Picketts
singer/songwriter Christy
McWilson (c). 1 felt re-
ally bad about that, be-
cause in a way we
were, but no one could
see that.”

for the aesthetics. They're in it be-
cause they think they can make
some money.

“We think we can do that because
we present intelligent music in an
intelligent way. And that’s very im-
portant, especially with music that
is somewhat unfamiliar to people.
If you present it right, you will make
it acceptable. KPIG has a real atti-
tude. If the music was just left alone,
I don’t think the format could grow
on its own.”

Until that happens, though,
grange is still stuck between a rock
and a hard place. Picketts manager
Ed Beeson, a 15-year Seattle music
veteran, explains, “A Country sta-
tion manager in Seattle — a support-
er of music — said he doesn’t sell
music, he sells tires. So I guess he
doesn't feel there are people out
there who like this music enough to
warrant selling tires to.

“On the other hand, I was talking
to an Adult Alternative PD who said
she was thinking about adding an al-
ternative country program. and that’s
been about a year in the making. It
just takes time.”

Sums up Alvin, “To me there’s
abuzz in the air. The ‘Tulare Dust’
album last year was a key moment
in this thing. It got people think-
ing more seriously about the mu-
sic. Also, artists need to think a lit-
tle more about what racdio needs,
because if you put certain limits
creatively on your music, you're
also limiting yourself to radio.
Bands might have to give some-
thing up in order to be accepted by
the mainstream.

“We just need to build on the buzz
and do things like get some pack-
aged tours on the road to showcase
these artists and show radio that this
music can attract the kind of audi-
ence they can build a business on.”

More Sound Decisions on Page 30
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Tommy Boy Records is throwing
its hands in the air in delight over
the prospects for soul singer L.V.

L.V. burst into the limelight this
summer on the strength of “Gangsta’s
Paradise,” the blockbuster crossover
hit from the “Dangerous Minds”
soundtrack that he penned and sang
with Coolio. Tommy Boy is follow-
ing that up with L.V.’s “Throw Your
Hands Up,” the first single from his
debut album, “I Am L.V.,” slated to
hit retail in early "96.

The label officially went for adds
at Urban and CHR last Monday (10/
23), but stations like Urban KKBT/
Los Angeles have already jumped on
the track. Comments Tommy Boy Di-
rector/Urban Promotion Stacy LaC-
roix, “People are very aware of who
L.V. is because of the success of the
video. It’s gone a long way in help-
ing us when we start going for adds.
There is already a familiarity with his
music.” A

To further bolster L.V.’s awareness,
Tommy Boy earlier released the art-
ist’s rap-free version of “Gangsta's
Paradise.” That track has picked up
airplay at CHRs KMEL/San Fran-

lumbus, OH. Adds Tommy Boy Di-
rector/CHR Promotion Mike Becce,
*“We put out his own version to let the
world know more about who he is and
that he has his own style. We know it
competes with the Coolio. but we feel
it adds something to the mix.”

In addition to the current airplay
| for both songs, video is coming
aboard, with MTYV, BET, and the
Box all adding the video this week.
A radio and promotion tour has yet
to be finalized.

Atlas Planting ‘Seeds’
At Radio

{ Its ahell of a time to be trying to |

| break new acts given the time of year,
but Polydor/Atlas VP/Promotion &
Artist Development Dave Darus has
another live one at Alternative and Ac-
tive Rock with Fig Dish. After about
one month, the band’s debut single,
“Seeds” — from the album “That’s
What Love Songs Often Do” — has
entered the Active Rock chart at No.
42.The single, although not yet on the

Alternative Chart,
last week picked up
three adds and 11
upward conversions
at Active Rock.
While Darus thinks
the band definitely
leans more alterna-
tive than rock, he
isn’t letting the cur-
rent lack of alterna-
tive success get him
down. “Outside of

Becky Sharp

Los Angeles and —
New York,” he says, “there are no dif-
ferences between Alternative and Ac-
tive Rock stations, so 1’1l go either
way.

“For some reason, the Rock guys def-
initely have picked up on it quicker.
They feel it, they hear it, and they think
it’s one of the alternative cuts they can
air. Now it’s down to convincing some
of the major-market guys. We're in a
waiting line with superstars. Some of
these new records are monsters. So
we’ll be patient and take our time, stay
focused, and keep our budgets under
control until things start to break out.”

To support airplay, Darus is making

- CO-Op time buys with

" retailers at radio, us-
ing custom-made ads
featuring the “Seeds”
hook several times
during the spot. He
says, “With so many
new bands going for
| airplay, this is one
way to help familiar-

{ 1ze both the listeners
% and the people at the

station with the
record.”
Darus is also

working with the
band’s management to try and land a
spot on the Goo Goo Dolls tour later
this year.

Is Becky Sharp Way
Cool At Alternative?

Alternative imprint Way Cool Mu-
sic is hoping that Becky Sharp is bet-
ter tharr Better Than Ezra, their Ba-
ton Rouge friends and fellow alterna-
tive rockers.

Becky Sharp’s first single, “Beach
Ball,” from their self-titled album, al-
ready picked up a ringing endorse-
ment from WNNX/Atlanta (99X).
The Alternative outlet spotlighted the
track several months ago when it was
originally released on the indie
Chemical City label. Now that Way
Cool has picked up the album, 99X is
still playing the single. Other pro-
grammers are coming along, with
WQNF/Louisville, KXRK/Salt
Lake City, and WWDX/Lansing
adding the track within the past two
weeks. The song is also slated to ap-
pear on MTV’s “120 Minutes.”

“We’ ve been building on the success
in Atlanta and showing people how it
works,” explains Way Cool Market-
ing Director Karen Holmes. “We
want to keep this thing very grass
roots-oriented.”

Part of the plan is to continue focus-
ing on college radio. A national ad cam-
paign targeted to college newspapers is
part of that strategy, and a national tour
is in the final stages of development.

POLYGRAM SAYS H.O.L.A. TO JELLYBEAN LABEL — Jellybean Benitez
has launched a joint-venture PolyGram record label in conjunction with Wass-
erstein Perella Entertainment L.P. The famed producer will serve as President
of H.O.L.A. (Home Of Latin Artists) Recordings. Finalizing the deal are (bottom,
l-r) Island President/CEQ Johnny Barbis and Benitez; (top, I-r) Wasserstein
Perella Entertainment L.P. Managing Director W. Townsend Zeibold and H.O.L A.
Recordings Exec. VP/GM Ken Baumstein.

Slide To The Side, Guys

TV devotes the weekend of November 4-5 to cele-

brate women and their contributions to music, vid-
eo, and society. The centerpiece of the programming is
a two-hour show called “Ain't Nuthin’ But A She Thing."
An album of the same name, released October 24 by
London Records, is the first project initiated for the Shir-
ley Divers Foundation For Women. That organization
was named in honor of Divers, a music industry veteran
who succumbed to breast cancer after a six-year battle
in 1992. The program will be distributed internationally
and features such artists as Melissa Etheridge, Annie
Lennox, Salt-N-Pepa, Queen Latifah, Vanessa Will-
iams, and Patti Smith, who also appear on the CD. Oth-
ers appearing on the CD only are Sinead O’Connor,
Come, Luscious Jackson, and Andi Oliver.

Congrats to MCA Records and Sait-N-Pepa. The two
have inked a long-term multimillion-dollar deal. The pact
includes a joint venture to set up a new label called Jireh
Records with Cheryl “Salt” James and Sandra “Pepa”
Denton. The first record from the deal is slated for re-
lease next year.

UB40's Pato Banton and Sting have teamed to record
the Police’s “Spirits in The Material World,” the lead sin-
gle from the soundtrack to the new Jim Carrey film, “Ace
Ventura: When Nature Calls.” Aiso appearing on the al-
bum are Blues Traveler, The Presidents Of The Unit-
ed States, the Goo Goo Dolls, White Zombie, Mat-
thew Sweet, Angelique Kidjo, the Reverend Horton
Heat, Blessid Union Of Souls, Montell Jordan, Na-
tive, and Mr. Mirainga. The soundtrack hits retail Tues-
day (10/31), while the movie debuts nationwide Novem-
ber 10.

Stevie Ray Remembered

For Stevie Ray Vaughan fans, the house is rockin’
again. On October 31, Epic releases a “Greatest
Hits" CD featuring 10 songs plus an previously unre-
leased cover of the Beatles' “Taxman.” Simultaneously
being released is the video “Live From Austin, Texas,”
featuring performances from “Austin City Limits” TV
shows in 1983 and 1989. Miramax Films, the film com-
pany that gave the world “Pulp Fiction,” has also picked
up all motion picture, TV, home video, and ancillary rights
to “Stevie Ray Vaughan: Caught In The Crossfire,” the
Joe Nick Patoski/Bill Crawford biography of the late
blues guitarist. Miramax will adapt a screenplay based
on the novel, which appeared on the New York Times
bestseller list.

Blasts From The Past: Nouveau and K-tel have joined
forces to release “Twenty Years Of Romance,” a 12-song
set from the Captain & Tennille featuring newly record-
ed versions of their hits, a few covers, and two new com-
positions called “Heaven” and “Love Survives.” The lat-
ter song will be worked atAC radio. Atlantic Records is
reportedly working on a Spanish-language ABBA trib-
ute album. Word is the label will have the ABBA women
singing duets with other artists, as well as having the
group produce a couple of tracks. The rock group Jour-
ney has signed on Giant Records’ Irving Azoff as their
manager to help them in a possible reunion, which could
include a new album and tour.

Iin Memoriam

Our condolences to the family §
and friends of Shannon Hoon,
lead singer of the band Blind Melon,
who died of an apparent accidental
drug overdose last Saturday (10/21).
He was 28. At presstime, there was
no official cause of death; results from
an autopsy were still pending. The
band's current tour has been can-
celed, and all future plans are on hold.
At the request of the family, any do-
nations should be made to the edu-
cational fund that has been set up for Hoon's baby daugh-
ter, Nico Blue. Send donations to: Nico Blue Hoon c/o Sha-
piro & Co., 9229 Sunset Blvd., Suite 607, Los Angeles,
CA 90069.

J il |
Shannon Hoon
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Edison Media Research conducts complete
perceptual research and comes to your market for

a full presentation of the results in two weeks.

Two Weeks.

When you want to know what’s going on with your stations
and your markets, you want to know now. That’s why we’ve
developed the ability to turn around complete market studies in a
fraction of the time it takes most other companies. We deliver

music testing information faster, too.

How do we do it? We work smarter, harder and faster than the
old radio research companies. Is it work-

ing? We’ve completed 51 radio projects

for 37 stations in 31 markets in just our

first year of operation.

Edison’s unique services are also
being used by HBO, Comedy Central,

and several leading newspapers.

Stop waiting for your research to come
back. Call us today and find out how quickly

the best information can be delivered.

flf

We’re working with some of
the premier radio operators in
the country:

WDOK Cleveland’s Sue
Wilson: “Edison Media
Research brought a down-to-
earth, ‘usage’ oriented approach
to our latest strategic project.
They ask the right questions, in
the right way, and cut through the
clutter with common sense pre-
sentations. Getting results quick-
ly is just the icing on the cake!”
Country Consultant Joel
Raab: “Edison Media Research
helped several Joel Raab
Associates’ clients significantly
increase their ratings in the
Spring 95 survey. Larry Rosin is
intelligent, fast, thorough and he
delivers the information in plain
English without hype.”

Benchmark Communications’
Joe Mathias: “I had a direct
format competitor come on the
air, and I needed to know how
to respond as fast as possible.
Edison Media Research did
exactly what they said they
would, providing top quality
information in two weeks time.”

EDISON MEDIA RESEARCH

NEW IDEAS FOR BETTER, FASTER RADIO INFORMATION

334 Elizabeth Avenue, Suite B « Somerset, NJ 08873

(908) 560-8787 / fax (908) 560-8989 / e-mail LarryRosin@aol.com

R
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MORE BANG FOR YOUR BIRD

CHR

TONY NOVIA

CONTEMPORARY HIT RADIO

Try These Thanksgiving Promotions!

Believe it or not, the holiday season is upon us. It’s time
to shift your promotional minds into high gear and take ad-

audience. This week we’ll take a look at several Thanksgiv-
ing promotion ideas that — when used as directed — may
mean higher ratings and a tastier turkey.

It made “WKRP” fa-
mous, and it can do the
same for your station.
It’s the live turkey drop.
When you kick off this
promotion, expect out-
raged listeners to call
the ASPCA complain-
ing about the cruelty of
dropping harmless turkeys who can’t
fly out of the sky. Usually the ASP-
CA alerts the media and contacts
your GM. You have to be coy about
this. Sometimes the ASPCA will or-
ganize picket lines. But if they do,
don’t let the cat out of the bag.

In reality, the live turkey drop con-
sists of dropping letters shaped like
turkeys (which contain a certificate
for a prize like a CD, cassette, free
turkey, etc.) during a live broadcast.
Hire a plane or helicopter to release
the letters over a safe, high-traffic area
that your station has pre-promoted for
weeks.

Make sureto request FAA ap-
proval, and don’t drop anything

The live turkey drop
consists of dropping
letters shaped like
turkeys (which
contain a certificate
for a prize) during a
live broadcast. Hire
a plane or helicopter
to release the letters
over a safe, high-
traffic area your
station
has pre-promoted
for weeks.

that could hurt someone. Only use
professionals, and don’t put per-
sonalities in the air. Prior to the
drop, expect listeners to call the
media asking and/or complaining
about the drop. This usually spells
media coverage.

Bag It & Win

You’ve heard it at the supermar-
ket a hundred times: paper or plas-
tic? Imagine your listeners are shop-
ping and seeing your station’s logo
on every bag. Along with your logo,
each bag includes a printed request

| client— the supermarket — which

|
vantage of the best time of year to endear your station to your ‘
|

or flyer asking the person to fill the
bag with non-perishable items and
to drop it off next time they shop to
help feed the hungry.

Your station wins with this pro-
motion in six ways:

¢ The less fortunate get to eat.

® You receive maximum expo-
sure in the kitchen, a proven Ar-
bitron hot spot.

® You take care of an important

also wins because of free promo-
tion during the competitive holiday
season.

¢ The supermarket pays for the
bags, which are then recycled for
the good of the environment.

e Everyone receives holiday
good will, and your personalities
learn how to pack grocery bags.

® The supermarket may tie your
logo and personalities into TV,
newspaper, and other advertising.

The Cranberry Slide

You thought you’d seen it all,
right? Remember the pool filled
with Jell-O, the tub filled with choc-
olate? Now, for the visual effect
needed for TV and newspaper col-
or shots, it’s the Thanksgiving cran-
berry slide! All you need for this
promotion is a few ‘Slip ’N Slides’
from a toy store, a small children’s
pool, lots of cranberry sauce and
cranberries, nice prizes, and a high-
traffic area. Imagine your winners
on site ready to win that fabulous
trip to Jamaica. Get them face down
and watch as they race onto a Slip
"N Slide full of cranberries.

After the slide, they step into a
small children’s pool filled with
cranberries, pull out a key, and run
back to try to open the treasure chest
with the trip.

Turkey Bowl

If your station is searching for
water-cooler talk and exposure, con-
sider the “Turkey Bowl.” The first
thing required is getting a bowling
alley to participate for mentions.
You'll need a good supply of clear \
plastic wrap, station T-shirts, prizes, |

and frozen turkeys. All of these items
can be traded for mentions.

Gain maximum exposure by in-
viting local celebrities, anchors,
columnists, sports figures, etc. Search
out a sponsor to make a sizable dona-
tion to benefit a local charity. Donate
useable turkeys from the event to a
local shelter. Send the press a rubber
chicken along with an invitation and
press release to entice coverage.

A Mayflower Meal

Every year, radio stations
throughout America receive major
TV and newspaper exposure by con-
ducting the old standby “Dinner on
the Mayflower” promotion. Contact
Mayflower moving lines and get a
shiny new truck for mentions. Tie
in a local five-star restaurant for
mentions, and give away free tur-
keys as qualifying prizes. The con-
test-winning family receives a white
glove, six-course Thanksgiving
meal. Of course, the meal is served
inside a luxurious Mayflower mov-
ing truck parked inconspicuously in
front of their home. Don’t forget to
tip off the press.

Here’s a different twist on the
“Dinner on the Mayflower” idea:

This promotion benefits a local
food bank or shelter. You still need a
Mayflower moving truck, but with
this promotion you invite listeners to
bring their non-perishable items to a
location on a certain date and time.
Get listener and press cooperation by
lining up a national act to perform at
the event. You might also use a high-
profile star from a local professional
sports team to sign autographs for
food donations. Convince a super-
market to match food donations.

Now’s the time to line up your
free turkey giveaways. If you have
the promotional dollars, stuff your
turkeys with $50 or $100 bills. Lis-
teners call in when they hear a tur-
key gobbling.

Spend Spend Spend
The day after Thanksgiving is

the busiest shopping day of the
year. By now, you should have or-

The day after
Thanksgiving is the
busiest shopping
day of the year. If
there’s ever a time to
get your personalities
properly dressed
up and in the public
eye, this is it.
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Lend A Holiday Helping Hand

Have you. ever noticed the ads in your local newspa-
per or TV guide for local food banks during the holiday
season?

Like the one featured here, they typically show a picture of an under-
privileged citizen and say, “You can feed a family for a donation of a few
dollars.” Along with each of your holiday prize giveaways, why not give
away a Thanksgiving meal for a family at a shelter? The cost is minimal,
and providing a Thanksgiving meal for the less fortunate in the name of

your listeners is powerful.

dered holiday shopping bags with
your station logo on them to give
out at mall broadcasts scheduled
for that busy weekend.

If there’s ever a time to get your
personalities properly dressed up and
in the public eye, this is it. Line up
mall broadcasts in high-visibility ar-

your station to connect with your lis-
teners who can’t be with their family
and friends. It’s especially powerful
in military towns like San Diego and
Norfolk, where spouses may be over-
seas and calls are expensive. All you
have to do is give away free phone
calls while letting your audience

eas, and shake as eavesdrop on the
many hands as pos- first minute or so
sible. Thisisalsoan ceea .. | of each call. All
excellent time to | Millions of people hit | you pay for is the
conduct a station the roads the day call, and you can
;‘i‘;ff;g’l'i‘s“t:;zs‘[’; after Thanksgiving, | 5 knehofte
win a trip and build and they’ll need It's A Gas
yog database. ) gasoline. This is Millions of
you’re work- illions of peo-
ing the malls over the best week ple hit the roads
Thanksgiving for a free gas the day after
weekend, hand out giveaway. Thanksgiving,
station pamphlets and they’ll need
that say something gasoline. This is

like, “Thank you

for listening to 95.5 WZZZ. Please
listen Monday morning in the 7-8am
hour. When you hear the correct song,
dial 555-5555. Caller 95 wins a
$1000 holiday shopping spree from
WZZZ. This promotion won’t be pro-
moted on the air so your chances of
winning are increased.” Print up thou-
sands of these pamphlets, and have
interns place them on car windshields
at the malls, live broadcasts, and any-
where else you are the entire week-
end.

The pamphlets recycle active
shoppers into your morning show
on Monday. But more importantly,
Thanksgiving’s on a Thursday.
What'’s the chance someone will fill
out a diary during that long week-
end? This gives your station a
chance to tap into two weeks of di-
ary mentions in one week.

Season’s Greetings

For various reasons, many people
can’t get home for the holidays. Us-

ing “Holiday Hi’s” is a simple way for l

the best week for
a free gas giveaway. Many of the
major gas companies and owner-op-
erators will trade or sell gas for cost.
Choose a highly visible and busy
location. Give free gas to the first
100 vehicles or so with a maximum
of 10 gallons of regular unleaded.
Make sure your personalities are
washing the windows, checking the
oil, checking air in the tires, and
pumping the gas. Leave every car
with a sticker or some sort of infor-
mation sheet on your radio station.

If you don’t normally do traffic
reports outside of drive times Mon-
day through Friday, you may want to
make some arrangements with your
traffic reporter to do special reports
Thanksgiving weekend, especially
around the malls. Your listeners will
appreciate parking reports, alternate
routes, and accident locations. Pre-
promote that your station is the only
one providing this information.

CHR/Top 40 Asst. Editor P;u_l
Colbert contributed to this column.


www.americanradiohistory.com

CALLouT AMERICA 0cT0BER 27, 195

EXCLUSIVE NATIONAL MUSIC RESEARCH ESTIMATES

Callout Americae.

CaLLout AmMeRicAs SONQ Selection is based on the top titles from the CHR/POP [ ]
R&R CHR/Pop chart for the week of October 2-8. HotScores

FAVDRABILITY ESTIMATE (1-5) TOTAL% TOTAL%
ARTIST TITLE LABEL(S) ™w W oW 3w FAMILIARITY BURN By Tony Novia
COOLIO Gangsta’s Paradise (MCA) 422 413 420 419 76.6% 13.2% S ——
TLC Waterfalls (LaFace/Arista) 401 391 389 4.08 9.8% 33.3% Hsorygs in each region of the
GOO GOO DOLLS Name (Metal BladeWB) 391 364 367 —  40.5% 5.7% | cemingorer o edne
MARIAH CAREY Fantasy (Columbia/CRG) 382 3.60 373 3.65 73.9% 19.7% | IntheBast “Gucon's Panorss
SOPHIE B. HAWKINS As | 5 | Lay Me Down (Columbia/CRG) 381 378 372 375 81.6% 19.4% | sophie B. Hawkins (Columbia/
REMBRANDTS [l Be There For You (EastWestEEG) ~ 3.81 3.77 3.86 3.80 96.3% 40.5% | [ook S At o
SEAL Kiss From A Rose (ZTT/Sire/WB) 380 3.88 3.87 3.95 93.8% 35.6% | Interscope);"Nave" GooGoo Dolls
ALANIS MORISSETTE You Oughta... (Maverick/Reprise)  3.79 3.87  3.81  3.77 76.4% 23.1% | oicMiercha (Brktra/B). T
HOOTIE & THE BLOWFISH Only Wanna Be... (Aflantic) ~ 3.74 364 358 3.75 88.6% 34.1% | BrTime Fox You' Rembrandis
SELENA | Could Fall In Love (EMI Latin) 373 3.64 3.62 3.63 69.9% 14.9% | DaveMatthews Band (RCA); anda
DIANAKING ShyGuy Work/CRG) 371 357 358 359 60.9% 15.9% | o beiveen Wonsnom’ Biues
NATALIE MERCHANT Carnival (Elektra/EEG) 369 350 369 3.44 60.2% 18.4% | King (Work), and “WareaLLs”
BLUES TRAVELER Run-Around (A6M)  3.67 3.64 371 367 B81.1% 30.1% | hiirseun e ccsms Pase
JANET JACKSON Runaway (A&M) 365 370 3.60 357 B81.3% 224% |wo=n e ey
DEEP BLUE... Breakfast At Tiffany’s (RainMaker/Interscope)  3.64 3.66  3.70 350 42.5%  7.0% | Coup Fav x Love® Selena (EMI
DELAMITRI Roll ToMe (A&M) 3.6 344 354 342 57.2% 13.2% | patin: S Govt ‘N’ hom
COLLECTIVE SOUL December (Atiantic) 363 3.63 357 3.63 78.1% 25.1% | You" Hootie & The Blowfish (At-
GIN BLOSSOMS Til | Hear It From You (A&M) ~ 3.62 357 352 3.65 73.1% 21.9% | sy ine il e Do e
ALL-4-ONE | Can Love You Like That (Blitzz/Atlantic) 362 350 358 373 94.0% 34.8% |TuBeTumeForYou” oo~
DAVE MATTHEWS BAND Ants Marching (RCA) 358 353 359 343 43.3% 11.7% | “Ganasta's Paravise™: “Wates.
FUN FACTORY |WannaBWithU(Curp) 357 3.50 353 348 65.4% 17.4% | s YouDuam o A
EDWIN McCAIN Solitude (Lava/Atlantic) 357 — —  —  284% 3.7% | “Na T Be Tums Fox You'
TAKE THAT Back For Good (Arista) 355 352 347 3.69 57.5% 13.2% | pinmrecam et
LISA LOEB & NINE STORIES Do YouSleep (Geffen) ~ 3.54 342 330 3.24 56.2% 10.7% | RowwrJanet Jackson (ALM)
BLESSID UNION OF SOULS Let Me Be The One (EMI) 350 353 339 3.46 48.5% 10.2% | 1) and“Drcemnex” Collective Soul
MICHAEL JACKSON You Are Not Alone (Epic) 344 345 353 358 96.5% 38.8% |Wamio o e
PM DAWN Downtown Venus (Gee Street/Island) 342 324 342 337 24.48%  6.7% | “Gancsa’sParanise”; “WarerraLs™;
TOAD THE WET... Good... (Reprise/Columbia/CRG) 335 307 —  —  187%  35% | e e O e o

REMBRANDTS This House Is Not A Home (FastWestEEG)  3.31 2.97 3.26 2.72 20.4%  5.2% | LweTua”All4One (Atiantic); Fan-

T & - - - - TASY”; “I'LL BE THERE For You”;
MEAT LOAF I'd Lie For You (And That's...) (MCA) 3. 06 . — — 94.5% 13.2% | “Downrown Vivus” PM Dawn (Gee
- B B - . Street/Island); and “‘Runaway.”

If you don’t have access to callout
research, use R&R’s CaLLOU: AMER-
ica every week to help find the hits.
Please request a detailed copy of all

Total sample size is 400 respondents with a +/-5 margin of error. Total average favorability estimates are based on a scale of 1-5 (1 = dislike very much,
5 = like very much). Total familiarity represents the percentage of respondents who recognized the song. Total burn represents the number of respon-
dents who said they are tired of hearing the song. Sample composition is based on females aged 12-34, who responded favorably to a CHR/Pop musical

montage in the following regions and markets: EAST: Boston, Buffalo, Hartford, New York, Philadelphia, Pittsburgh, Providence. SOUTH: Atlanta the available CALLOUT AMERIC A brea-
Charlotte, Dallas, Houston, Miami, Norfolk, Orlando. MIDWEST: Cincinnati, Cleveland, Columbus, Indianapolis, Kansas City, Minneapolis, St. Louis. kouts from your favorite label rep ev-
WEST: Los Angeles, Phoenix, Portland, Salt Lake City, San Diego. © 1995, R&R Inc. ery week.

F

A

queer (kWI r): 1. adj odd; o
questionable character; singular; faint or out
of sorts. 2.n. the debut single from Garbage

Top 40 Impact Date: Oct. 31 aLme (5

GEFFEN

WAA-ameticantadiohistons.com
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ARTIST TITLE LABEL(S)

MARIAH CAREY Fantasy (Columbia/CRG)
JANET JACKSON Runaway (A&M)

HOOTIE & THE BLOWFISH Only Wanna Be... (Atlantic)

SEAL Kiss From A Rose (ZTT/Sire/WB)
GIN BLOSSOMS Til | Hear It From You (A&M)

SOPHIE B. HAWKINS As | Lay Me Down (Columbia/CRG) 4096

NATALIE MERCHANT Carnival (Elektra/EEG)
DEL AMITRI Roll To Me (A&M)

ALANIS MORISSETTE You Oughta... (Maverick/Reprise)

TAKE THAT Back For Good (Arista)
GO0 GOO DOLLS Name (Metal Blade/WB)

DEEP BLUE... Breakfast At... (RainMaker/Interscope)

MICHAEL JACKSON You Are Not Alone (Epic)

LISA LOEB & NINE STORIES Do You Sleep? (Geffen)
BLESSID UNION OF SOULS Let Me Be The One (EMI)

TLC Waterfalls (LaFace/Arista)
BLUES TRAVELER Run-Around (A&M)
COLLECTIVE SOUL December (Atlantic)

ACE OF BASE Beautiful Life (Arista)

COOLIO Gangsta's Paradise (MCA)

EDWIN McCAIN Solitude (Lava/Atlantic)

JON B. Pretty Girl (Yab Yum/550 Music)
MELISSA ETHERIDGE Your Little Secret (/sland)
FUN FACTORY | Wanna B With U (Curb)

REAL McCOY Automatic Lover (Arista)

EDWYN COLLINS A Girl Like You (A&M/Bar/None)
DIANA KING Shy Guy (Work/CRG)

ALANIS MORISSETTE Hand In My... (Maverick/Reprise)

SELENA | Could Fall In Love (EM/ Latin)

PRESIDENTS OF THE UNITED... Lump (Columbia/CRG)
REMBRANDTS I'll Be There For You (EastWest/EEG)

CORRS Runaway (143/Lava/Atlantic)
BACKSTREET BOYS We've Got It Goin’ On (Jive)

REMBRANDTS This House Is Not A Home (EastWest/EEG) 1188

TOM GOCHRANE | Wish You Well (Capitol)
HOOTIE & THE BLOWFISH Time (Atlantic)
SELENA Dreaming Of You (EM/ Latin)
BOYZ Il MEN Water Runs Dry (Motown)

JON B. & BABYFACE Someone To... (Yab Yurm/550 Music) 935
SOUL FOR REAL Every Little Thing | Do (Uptown/MCA)

BLUES TRAVELER Hook (A&M)

HEATHER NOVA Walk This World (Big Cat/Work/CRG)

MONICA Don't Take it Personal... (Rowdy/Arista)
GROOVE THEORY Tell Me (Epic)
JOAN OSBORNE One Of Us (Mercury)

at (Blitzz/Atiantic)

1995
——— TOTAL PLAYS EE—
™ w W
5737 5671 5394
5350 5280 5003
4596 5078 5429
4328 4752 5104
4312 4258 4198
4120 3970
3948 3858 3633
3593 3699 3872
3316 3550 3621
3197 3171 2891
3064 2723 2286
3045 2780 2652
2966 3952 4255
2918 2951 2881
2702 2923 3161
2672 3348 3597
2562 2864 3047
2516 2673 2651

1871 e
1812 1723 1555
1753 1622 1458
1745 1628 1385
1685 1383 301
1647 1633 1575
1522 1464 1299
1494 1378 1068
1453 1670 1655
1439 1070 773
1419 1675 1849
1318 1084 863
1257 1302 1446
1224 1112 1012
1210 1063 873
1510 1500

1088 1019 957
960 610 122
948 607 440
946 1185 1181
975 1058

908 924 1060
878 758 620
819 828 766
819 1054 1148
810 583 458
795 641 520

v

300
1238
1152
1219

351

702
1293

346

346

TOTAL
STATIONS/ADDS

1190
1190
1191
118/0
1111
108/0
1161
99/0
110/2
10211
11373
109/6
90A
1110
88/0
90/0
90/0
790
8510

5N
96/10
691
91
80/2
99/2
57/4
70/0
84n
50/0
92/36
94/0
90/9
68/0
12/2
70/6
63/0
68/1
63/5
a4/1
45N
340
281
56/5
62/5
310
a4/1
60/9

This chart reflects airplay from October 16-22. Songs ranked by total plays. Highlighted songs indicate Breaker.

129 CHR/Pop reporters. 124 current playlists. © 1995, R&R Inc.

:100/8 A
91 A

BREAKERS:

TLC
Diggin’ On You (LaFace/Arista)

TOTAL PLAYSANCREASE TOTAL STATIONS/ADDS

2193/544 100/8

TOAD THE WET SPROCKET
Good Intentions (Reprise/Columbia/CRG)

TOTAL PLAYSANCREASE TOTAL STATIONS/ADDS CHART

2159/168 9N

MEAT LOAF
I'd Lie For You (And That’s The Truth) (MCA)

TOTAL PLAYS/NCREASE TOTAL STATIONS/ADDS CHART

2149/202 98/1 (22)

CHART

MOST ADDED.

ARTIST TITLE LABEL(S) ADDS

MADONNA You'll See (Maverick/WB) 85
WHITNEY HOUSTON Exhale (Shoop Shoop) (Arista) 70
BONNIE RAITT & BRYAN ADAMS Rock... (Capitol) 44
DEF LEPPARD When Love & Hate Collide (Mercury) 40
ALANIS MORISSETTE Hand In... (Maverick/Reprise) 36

BETTER THAN EZRA Rosealia (Swell/Elektra) 24
COLLECTIVE SOUL The World | Know (Atlantic) 17
ELTON JOHN Blessed (Rocket/Island) 12
MARIAH CAREY One Sweet Day (Columbia/CRG) 11
ACE OF BASE Beautiful Life (Arista) 10
MOST INCREASED
PLAYS toms
ARTIST TITLE LABEL(S) INCREASE
ACE OF BASE Beautiful Life (Arista) +1546
TLC Diggin’ On You (LaFace/Arista) +544
MADONNA You'll See (Maverick/WB) +538
WHITNEY HOUSTON Exhale... (Arista) +449

ALANIS MORISSETTE Hand In... (Maverick/Reprise) +369
HOOTIE & THE BLOWFISH Time (Atlantic) +350
GOO GOO DOLLS Name (Metal Blade) +341
SELENA Dreaming Of You (EM/ Latin) +341
MELISSA ETHERIDGE Your Little Secret (/siand) +302
ELTON JOHN Biessed (Rocket/Island) +287

HOTTEST
RECURRENTS

Ranked By Total Plays
ARTIST TITLE LABEL(S)
NICKi FRENCH Total Eclipse Of The Heart (Critique)
REAL McCOY Another Night (Arista)
DIONNE FARRIS | Know (Columbia/CRG)
GREEN DAY When | Come Around (Reprise)
HOOTIE & THE BLOWFiSH Let Her Cry (Atlantic)
DAVE MATTHEWS BAND What Would You Say (RCA)
BLESSID UNION OF SOULS | Believe (EM/)
DES’REE You Gotta Be (550 Music)
CRYSTAL WATERS 100% Pure Love (Mercury)
HOOTIE & THE BLOWFiSH Hold My Hand (Atiantic)

Breakers: Songs registering 2000 plays or more for the first time. Bullets
awarded to songs gaining plays over the previous week. if two songs
are tied in number of plays, the song being played on more stations Is
placed first. Most increased Plays lists the songs with the greatest week-
to-weelk increases In total plays. Weighted chart appears on R&R ONLINE.

In Audience

"We've Got It Goin' On"

New Adds This Week:
KHKS, WNDU, WHOT, KLUC, KDWB,
WVKS, WSTO

*Over 1000 Spins & 3 Million s

T H R
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ToeaNTAL
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CONTROL-
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CHR/POP _

October 27, 1995 R&R ® 35

POP/ALTERNATIVE TOP 20
W TW  ARTIST TILE LABEL(S r-mmm mvvaTI STA%L
» 1+ GO0 GOO DOLLS Name (Metal Blade/WB) 688 698 17/0
2 2 ALANIS MORISSETTE Hand In My... (Maverick/Reprise) 581 582 17A
s @€ PRESIDENTS OF THE UNITED... Lump (Columbia/CRG) 498 447 16/0
3 4 BUSH Comedown (Trauma/Interscope) 478 503 1500
4 5 GINBLOSSOMS Til | Hear It From You (A&M) 42 472 1400
s @ LISALOEB & NINE STORIES Do You Sleep? (Geffen) 424 382  16/0
¢ 7 EDWYN COLLINS A Girl Like You (A&M/Bar/None) 398 408 16/0
5 s MNATALIE MERCHANT Carnival (Elektra/EEG) 397 411 1400
» €@ RED HOT CHILI PEPPERS My Friends (WB) 395 373 16/0
7w SILVERCHAIR Tomorrow (Epic) 393 434 13/0
v @) GREEN DAY Geek Stink Breath (Reprise) 335 308 151
s (@ JOAN OSBORNE One Of Us (Mercury) 334 319 150
1 () MELISSA ETHER