 NOVEMBER 3, 1995

INSIDE:

KRG STUDY FINDS
COUNTRY FORMAT
IS STILL KING

A Katz Radio Group study of the
Spring '95 Arbitron finds Country
remains No. 1in 53 of the 60
daypart/demo breakouts.

Page 46

IS THE WORLD WIDE
WEB RIGHT FOR YOU?

Fred Schumacher, VP/GM of
three EZ Communications’
Seattle properties, has been an
early proponent of putting your
station on the World Wide Web.
But before you do, Schumacher
has some questions for you.

Page 70

AC OUTLETS STAGE
LISTENER PARTIES

WBMX/Boston organized a free
“Fall Fest” weekend concert, and

WDEF/Chattanooga drew hundreds
to a recent listener-appreciation
party — thanks to careful planning.

Page 63

TALK RADIO’S
SUMMER BOOKS

Either helped — or hurt — by
major league baseball and the
0.J. Simpson trial, many major
market Talk stations had an up 'n
down summer.

Page 24

IN THE NEWS...

¢ Bill Stakelin named
Regent Exec. VP/COO
e Alex Luke becomes

KPNT/St. Louis PD
Page 3

e Michael Johnson new RCA
VP/Promo, Black Music

e Steve Leeds to handie
promo at Rising Tide

e Carmy Ferreri now
PD for KRLA/L.A.

e Jim Corwin adds GM duties
for WSNE-FM/Providence

e Chris Shebel named
WPRO/Providence PD

¢ Bob Linden becomes
PD at WNND/Raleigh

Page 10
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THE INDUSTRY”s NEWSPAPER

Error-Plagued First Phase
Dropped From Fresno Market

M Six other markets also affected by problems
with ethnic diary distribution procedures

By RoN RODRIGUES
R&R ManagING EpiTor

A serious error in the inner
workings of the Arbitron ma-
chinery has resulted in the Fresno
metro losing the entire first phase
of the Fall *95 survey. The prob-
lem was uncovered when a simi-
lar but less significant error was
discovered in six

special attention toward improv-
ing response rates. An HDA zip
code would be targeted for a cer-
tain number of diaries, while the
“balance” of that county would be
targeted with another number of
diaries.

e Two weeks ago, Arbitron’s
Sample Management computer
noticed it had re-

other markets. - ceived more HDA
This is the most AI' hltmﬂs diaries than it sent
serious public rela- out to one of the
tions helz)idacheAr- ﬁffEEtht above-mentioned
bitron has been markets (not Fres-
forced to endure * New York no).
since it recalled the = Philadelphia e Arbitron dis-
entire Fall '93 Ak- = Dallas covered that in six
ron book due to = Milwaukee markets of the Fall
problems in diary s Buffalo | 795 survey’s first
distribution. Ironi- - | phase, it somehow
cally, a similar - ﬁ:g:g:erque | transposed the di-
(and presumably ary targets for
unrelated) clerical ———— —— HDA and “bal-

mistake is the cause of the current
problems in Fresno, plus New
York, Philadelphia, Dallas, Mil-
waukee, Buffalo, and Albuquer-
que.

Here’s what is known so far:

o All of the problems have cen-
tered around High Density Areas.
HDAs are zip codes within cer-
tain counties that have heavy con-
centrations of black or Hispanic
listeners, thus qualifying them for

TR O T T TS T S S T e L S e TR R

ance” areas. In Dallas’s Tarrant
County, for example, a Hispanic
zip code was to receive 28 dia-
ries while the rest of the county
was to get 294 diaries. In reality,
the Hispanic zip was sent 294 di-
aries while the “balance” was sent
just 28.

¢ The Sample Management red
flag triggered an audit of all oth-

ARBITRON/See Page 16

Jones Now WLS-AM Pres./GM

MAL/Washington GSM Zemira Jones has been named
President/GM of Capital Cities/ABC Talk sister WLS-
AM/Chicago. He takes the reins from Tom Tradup, who re-
signed as President/GM of WLS-AM and simulcast partner

WLS-FM on Monday (10/30).

Cap Cities’/ABC Group II President Norm Schrutt has announced
his intentions to end the WLS simulcast, though he has not revealed
his plans for the FM. He said Jones’s broad radio experience and man-
agement skills make him the person to lead WLS into its next phase.

“We have a terrific programmer at WLS in [OM] Drew Hayes,”
Schrutt remarked. “Now we have to move on to more effective selling
of our product. Zemira understands the Talk format and has very strong
people skills. He had a great deal of success at WMAL, where he ran
a very good sales department. He’s been an AE, a GSM, and a GM.

He knows both programming and sales.”

JONES/See Page 10

Radio Lights 75 Candles
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R adio execs recently marked the 75th anniversary of their medi-
um with museum-sponsored celebrations in New York and Chi-
cago. Launching the annual two-week Radio Festival at the Muse-
um of Television & Radio in the Big Appie are (top photo, I-r) Mau-
reen Donnelly, WCBS/New York air personaiity Dan Ingram, EFM
Media Management Chairman/CEO Ed McLaughlin, WMXV-FM/
New York personality Jim Kerr, WBLS/New York personality Chuck
Leonard, and WNEW/New York personality Pat St. Jahn.

At Chicago’s Museum of Broadcast Communications — whose
1995 Radio Hall of Fame Induction Ceremony celebrated radio’s 75th
anniversary —are (bottom photo, I-r) “Lone Ranger” anncuncer Fred
Foy, inductee/humorist Stan Freberg, inductee/The First Nighter”
star Les Tremayne, sportscasterHarry Caray, inductee/"CBS World
News Roundup” anchor Bill Lynch, and inductee/sportscaster Jack
Buck. Other inductees at the Windy City celebration inclded WBLS
personality Hal Jackson, WVAZ/Chicago personality Herb Kent,
Ed McLaughlin, former WTIC/Hartford moming man Bob Steele,
and late Chicago air personality Yvonne Daniels.

By Roy FurcHGOTT
R&R WasHINGTON BUREAU

gest markets were splashed
with a bucketful of cold wa-
ter at the annual Kagan Me-
dia seminars, held last week.
At the “Future of Radio: Ac-
quisitions and Finance” sem-
inar, the focus was on oppor-
tunity — but unless you’re
Mel Karmazin, experts said,
the opportunity is in the mid-
sized markets.

small markets.”

NEW YORK — Radio operators looking to
become big-time operators in the nation’s big-

“There are 10 Top 10 markets — it’s supply
and demand, it’s that simple,” said StoneGate
Capital Corp. Managing Director Joel Hart-
stone. “The real opportunity is in the middle to

Big Opportunities In Mid-Sized Markets

| Experts say plenty of dollars available if the pricing is right

As large markets are increasingly dominated
by industry giants like Infinity — which has

“If | had a mid-market
station, 50 and under,
| would be getting to

Wall Street as fast
as | could.”
— Brendan Nedzi

raised an estimated $1 billion in purchasing pow-
er — prognosticators expect a leisurely five-year

consolidation in the middle
markets. That will be fol-
lowed, they said, by another
wave of consolidation in
which the Infinitys and the
Evergreens snap up the
choice mid-market clusters.
The good news is there is
money out there for pur-
chases. Even managers of
small-venture funds are in-

vesting in radio, but they are looking at mul-
tiples other than large-market deals. “In the
middle markets, there is an emotional barrier
at 10x cash flow — 9x is better,” said Fleet

KAGAN/See Page 16

Albright Gender
Announcement
Draws Support

By LoN HELTON
R&R Country Ebrror

Longtime radio industry fig-
ure Jay Albright stepped down
from his GM post &t Seattle’s BP
Consulting Group to complete
the final stage of a gender change
that he’s been undergoing for
four years.

In a four-page leiter sent to cli-
ents last Friday (10/27), Albright
and BP President/GGM Edith Hil-
liard said he has struggled with
the medical cond:tion “gender
dysphoria” since childhood. In
this instance, that means being a
female in a man’s body. He has
elected to end this internal con-
flict by undergoing a sex-change
operation this week.

ALBRIGHT/See Page 16
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appedaring on the MTV European Music Awards Thursday Nov. 23
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Stakelin Becomes |
Regent EVP/C00

Former Apollo Radio Ltd. ‘
President/CEO Bill Stakelin has
been named
Exec.VP/COO
of Regent
Communica-
Inc.

e created posi-
tion just as the
first phase of
Regent’s acqui-
sition of Apol-
Gl lo closes.

Last June, Regent announced
plans to purchase Apollo’s seven
stations for $50 million (R&R 6/
30). The sale of Apollo’s KALL-
AM, KKAT-FM & KODJ-FM/
Salt Lake City and KMXV-FM
& KUDL-FM/Kansas City

STAKELIN/See Page 10

WYSP/Philadelphia
Forsakes Classic
Rock For Gurrents

By CYNDEE MAXWELL
R&R Rock Eprror

Classic Rock WYSP/Philadel-
phia flipped to Rock last Friday
(10/27), adding currents to its li-
brary. The station revised its slo-
gan from “Philadelphia’s Classic
Rock Station” to “The Rock Sta-
tion.”

Toward the end of his midday
show, Cerph played the Beatles’ |
“The End” followed by the
Doors’ “The End.” After approx-
imately 20 seconds of dead air,
afternoon driver John DeBella
came on and concluded arap he’d
been harping on all week, which
in essence was that “Classic Rock

WYSP/See Page 12
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Luke To PD Post
At KPNT/St. Louis

River City Broadcasting’s
KPNT-FM/St. Louis Asst. PD/

g r afternooner
Alex Luke has
b been promoted
to PD. He re-
| places Jim
McGuinn,
who’s now
OM of the
WDRE Net-
work (R&R
10/13).

“Alex was an
instrumental
part of the Point’s growth,” said
Linda O’Connor, VP/GM at
KPNT and sister WVRV-FM.
“He has a great knowledge of the

Luke

A .nl%uL___‘
CBS comespondent and anchor Charles Osgood (second from right)
was the “dis™honoree at the 10th Annual Bayliss Media Roast in
New York recently. Participants included (I-r) veteran broadcasters
Bill Small and Jim Flaherty, WOR Radio talk show hosts Daria and
Ken Dolan, industry analyst Paul Kagan, and “CBS This Moming™'s
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Telecom Bill On The Front
Burner And Set On High

[ Pressler sends mixed response to President
Clinton’s concerns over media concentration

The pressure is definitely on for
the telecommunication confer-
ence committee to hammer out a
bill that the President can sign
before the holiday recess.

In a letter to Sen. Larry
Pressler (R-SD) — who's Chair-
man of the Commerce Commit-
tee — Majority Leader Bob Dole
(R-KS) emphasized, ““It remains
my desire to pass a final bill be-
fore we adjourn this session.”

Late last week, President Clin-
ton wrote to ranking minority
member Ernest “Fritz” Hollings
(D-SC) and reiterated his concerns

Although the bulk of the Pres-
ident’s comments were aimed at
telephone and cable TV regula-
tion, he also said, “I continue to
be concerned that the bills allow
too much concentration within the
mass media and in individual
markets, which could reduce the
diversity of news and information
available to the public.”

The President has threatened to

veto the telecoin bill if his con- |

cerns go unaddressed. His letter
is seen as an attempt to head off a
confrontation like that concerning
his threatened veto of the federal

music and is widely respected by
LUKE/See Page 16 |

: fei

Washington, DC Bureau
202-783-3826

on the telecom bill’s proposed
removal of ownership limits.

budget.
TELECOM/See Page 12
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SEPTEMBER '95 REVENUES

Mational

September Numbers Rise 8%

R adio chalked up its 37th consecutive month of revenue gains
in September, according to the RAB. Business rose 8% when
compared to September '94. Local revenues were up 9%, while
national dollars were 4% higher. RAB President/CEO Gary Fries
said any softening in the national market is more than made up for
by local revenue increases. He said the industry is still on track to
finish the year 8%-9% ahead of 1994.
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1995 DEALS TO DATE

Dollars To Date: $5,133,000,501

(Last Year: $1,891,878,688)

This Week's Action: $48,975,000
Stations Traded This Year:

e June Broadcasting Inc.
$30 million (approx.)

O Cana-DAB

[ Keith Spicer, Chairman of the Canadian Radio-
Television and Telecommunications Commission
said that the country is accepting applications for land-
based digital radio.

Page 6
A Fine Contest

Stations Traded This Week:

o WICY-AM &
(Last Year: $61,990,960) WNNK-FM/Harrisburg, PA
1149 o WXBM-FM/Milton, FL
(Last Year: 1063) (Pensacola)

21

(Last Year: 30)

Patterson Broadcasting’s group grows to an
even two dozen with the 8x cash flow acquisi-
tion of June’s stations.

[J Contests can be expensive for stations, especially
when there’s a $3125 fine attached.

Page 6

moment to listen to the experts.

RADIO BUSINESS

Analysts Anticipate
End of Stock Slump

After spectacular growth through the summer, radio stocks
have been slumping recently. But before you rush to sell, take a

They say the drop s justabumpin | in the road unless telecom reform

the road and that radio stocks will re-
cover by the end of the second quarter
of 1996 — if not sooner.

doesn’t come through,” said Paul Ka-
gan Associate AnalystJulianne Wal-

lace. She said other factors depress- |

Analysts said two key factors are | ing radio stock may include the weak
driving the market: the ad spending | third-quarter eamings radio groups are
outlook and the pending telecommu- | now reporting and profit-taking by in-
nications bill. The bill — which, | vestors, which has driven down stock
among other things, would remove | prices as well.

ownership limits — may be ready
for the President’s signature — or
his threatened veto — as early as
Thanksgiving.

“Unfortunately, stocks do not go up
in a straight line,” said Alex Brown
& Sons radio analyst Andrew Mar-
cus. “The market is reacting negatively
to softness in advertising and paranoia
about the telecom bill.”

By Marcus’s scorecard, radio stocks
have risen 48% between December
31, 1994 and October 26, 1995. After

Wallace predicts an upturn on ad-
vertising sales in 1996 because it is
both an election year and an Olym-
pic year.

Smith Barney broadcasting analyst
John Reidy said the drop is a correc-
tion, but a temporary one. “Nothing
goes straight up forever. Radio and TV
got carried away,” he said. I think we
blindly assumed there are no bumps
along the way.”

Reidy added, “Core-wise, the radio
business grows at about 7% over time,

reaching new highs in September, the | 55 when you're at 10% or 11% in the
stocks have fallen to a level 15%be- | £t half, you are going to come back
low that peak performance. into the normal zone.”

Blip Or Bust? The analysts pointed out that stock

Is this the much-feared “market
correction” market the bears have
warned of? “I would think this is a blip

performance currently seems to have
no effect on the multiples stations are
getting when they’re sold.

C/ZANEVAN
INANCIAL
o JERVICES
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COMPANY

ACQUISITION
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KRNB-FM
DALLAS, TEXAS

$5,000.000
SENIOR NOTE

HANEVAN FINANCIAL SERVICES
ARRANGED FOR THE
PRIVATE PLACEMENT OF THE NOTE

1850 PARKWAY PLACE, SUITE 420
MARIETTA, GEORGIA 30067
(770) 499-8090

ROSs SECUNDA, PRESIDENT

EARNINGS

Z Communications (Nasdaq:
EZCIA) reported third-quarter
eamings of $1.1 million (12 cents
per share) on revenue of $25 mil-
lion, compared to eamings of $1.6

$20.4 million for the same period
the previous year.

The depressed earnings, the
company said, were due to station
purchases in Philadelphia, Seattle,
New Orleans, and Kansas City, as
well as the cost of buying NFL rights
to the St. Louis Rams.

Earnings for nine months end-
ed September 30 were down 49%
from last year. The company report-
ed earnings of $1.9 million (22
cents) on revenue of $68 million
compared to earnings of $3.7 mil-
lion (42 cents) on revenue of $53
million for the same period last year.

FX Broadcasting (Nasdaq:

SFXBA), one of the Sillerman
Companies, reported record rev-
enues and broadcast cash flow
for the third quarter, though earn-
ings were depressed by a tax ad-
justment.

million (18 cents) on revenue of -

The company reported a loss of
$806,000 (10 cents a share) on
revenue of $20.8 million, compared
to eamings of $808,000 (14 cents)
on revenue of $14.3 million the pre-
vious year.

The eamings were depressed
by a tax adjustment due to GAP
accounting requirements and did
not reflect a tangible loss, said the
company. Broadcast cash flow was
up, however, from $6.4 million in
1994’s third quarter to $7.7 mitlion.

SFX owns, operates, or has
agreed to buy 23 stations in nine
markets.

ulti-Market Radio (Nasdag;
B RDIOA), another of the Sill-
eman Companies, reported a 159%
third-quarter revenue increase and
a217% gain in broadcast cash flow
over the same period the previous
year. The increases were due large-
ly tothe purchase of Southern Starr
Broadcasting Group.

That purchase also depressed
earnings. The group reported a
$740,000 loss (21 cents per share)
on revenue of $5.1 million, com-

Acquisitions Depress EZ, Multi-Market In Third Qtr.

pared to a loss of $95,000 (three
cents) on revenue of $1.9 million
for the same period of 1994.

The group reported cash flow of
$3.1 million, up from $1.3 mitlion for
the same period last year.

Multi-Market owns 15 stations in
eight markets.

acor Communications (Nas-

daq: JCOR) reported increas-
es in earnings, revenue, and cash
flow for the third quarter. The com-
pany reported third-quarter earn-
ings of $3.4 million (17 cents a
share) on revenue of $36.1 miltion,
an increase over earnings of $2.6
million (12 cents) on revenue of $31
million last year.

The company said the shortened
baseball season and the loss of
Atlanta Braves broadcast rights af-
fected the year-to-year compari-
sons of broadcast revenue and
cash flow. Cash flow for the third
quarter was $9.1 miltion, compared
to $8 million for the same period
the previous year.

Jacor operates 17 stations in
seven markets.

Talk Host Sues CNN For Slander, Defamation

People’s Network Inc. radio talk show host Chuck Hard-
er is suing CNN for slander and defamation.

Harder alleges that “CNN Pre-
sents: Patriots and Profits,” which
aired Sunday night (10/29), por-
trays his tax-exempt network as
profiting from the actions of ex-
tremist groups by broadcasting
anti-government messages.

Prior to the report’s airing, Hard-
er filed a suit asking for $15,000
in damages, plus court costs and
an injunction to stop the broadcast.
After being granted a motion to
move the suit to federal district
court, District Judge John Moore

declined to issue an injunction

against CNN, allowing the show
to air as scheduled.

On August 2, CNN correspon-
dent John Camp was a guest on
Harder’s show. Harder would not
give specifics on the content of that
interview, but said CNN did not
use material from that show. In-
stead, Harder said CNN “‘took par-
tial sentences from my radio

broadcasts and spun them into an
anti-government theme. They es-

sentially made the piece to dimin- |

ish my credibility.”

According to Harder, CNN sees
People’s Network — which has
approximately 300 affiliates — as
a competitor. For this reason, he
claims, CNN is trying to discredit
him.

No Militia Connection

The CNN program also includ-
ed an interview with William
Pierce, author of “The Turner Di-
aries,” a novel about anti-govern-
ment insurrection that serves as a
manifesto for some extreme right-
wing groups. Harder was the only
talk show host interviewed for the
telecast.

Harder said he has never had any
connection with — or intimate
knowledge of — militias. A mem-
ber of a state militia was once a

guest on Harder’s show, but he
says the interview took place only
because his listeners requested it.

The day after the CNN telecast,
Harder’s show was largely devot-
ed to the suit. “I simply listen to
the callers and give them the op-
portunity to share their diverse
views,” Harder said during his
October 30 broadcast. He also en-
couraged his listeners to initiate
political change “within the sys-
tem. That’s where the power is.”

On his show, Harder played
clips from the CNN broadcast and
read from several newspapers, cit-
ing them as evidence that the the-
ories he advances on his show
eventually prove to be true. Hard-
er’s past shows have included dis-
cussions on the government'’s in-
volvement in the Ruby Ridge,
Oklahoma City bombing, and
Vince Foster issues.

At presstime, CNN officials
could not be reached for comment.
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ABOUT SUCCES!
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Coleman Research Plan Developers Chris Ackerman, Jon Coleman, Warren Kuvtzman, and Andy Bloom.

#The Plan” for Success

In radio research, there are hundreds of data vendors. But
only a couple of companies with proven expertise as
strategic thinkers. We’re one of them. Coleman Research.
The Company with “The Plan.”

At Coleman Research, we do more than just collect data.
We interpret the numbers, then help you develop a strategic
game plan to break away from the competition.

Every Coleman study includes “The Plan” — a point-by-
point sct of strategic recommendations encompassing
formatting decisions, music image management, secondary
image development of program attributes, and specific
recommendations for marketing and advcrtising 1nitiatives.

“The Plan” Gets Results
The results are impressive. Just ask your colleagues at:

¢ KISS-FM in New York City
e HOT 97 in New York Cir{

e POWER 106 in Los Angeles
e MIX 106.5 in Baltimore

¢ KJR-FM in Seattle

e WBAP in Dallas

And dozens of other stations in markets around the country.

“The Plan” from Coleman Research helped them make the
climb to the top. We can help take vou there, too. Call
Coleman Research today and put the power of “The Plan
to work for vour station.
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RADIO BUSINESS

Canada Goes Digital
anadian Radio-Television & Telecommu-

C nications Commission Chairman Keith
Spicer said that Canada has started accepting

applications for land-based digital radio.
Broadcasters and the Canadian Government have support-
ed Eureka-147 as the technical standard for DAB. The U.S.,
though currently testing Eureka along with other standards,
does not favor that system. Canada has also said it intends to
use L-band, while the U.S. favors S-band. The Canadian com-
mission said that DAB will replace AM and FM, so existing
broadcasters will get preference in applying for DAB licenses.
CRTC expects to have DAB radios in cars by 1997, followed
closely by household receivers and Walkman-type devices.

Jacor Slapped With $1750 Fine
C ontests can be expensive for stations, espe-
cially when they come with a $3125 fine at-

tached.

It seems that Jacor Broadcasting of Colorado Inc.'s
KOA-AM/Denver held several contest drawings last year.
However, on one occasion, at one location, it failed to pick up
the entries in time for the drawing.

Jacor contested the fine, demonstrating that its goof was
an isolated one. The FCC reduced the fine, first to $2500 and
finally to $1750.

Ironically, the reduction of the fine was based on a case in
which KWEL Inc. was assessed $18,500 for repeated fail-
ures to award contest prizes.

Whose Vision Surpasses 20/20?

ho are the biggest deregulation cheerlead-

ers in the radio industry? Why, those who
are already over (or near) the FCC'’s national own-
ership limits, of course.

And who are they? BIA Publications Inc. reports that as of
October 19, Group W Radio (18 AMs/21 FMs), Clear Chan-
nel Communications (16/20), Chancellor Broadcasting Co.
(12/21), and Evergreen Media Corp. (11/23) have already
reached or exceeded the FCC's max of 20 AMs and 20 FMs.

Salem Communications Corp. (18/11), EZ Communica-
tions (5/16), and Infinity Broadcasting (10/17) are nearing
their limits, as well.

TRANSACTIONS

Patterson Takes A June
Bride For $30 Million

L] Commodore takes helm of Starr stations in $15 million deal

June Broadcasting Inc.
PRICE: $30 million (approx.)
TERMS: Stock sale at 8x cash flow
less a $500,000, non-compete agree-
ment

BUYER: Patterson Broadcasting
Inc., headed by President/CEQ Jim
Wesley. It owns 21 other stations.
SELLER: June Broadcasting Inc.,
headed by President/CEO Philip Gior-
dano

WTCY-AM & WNNK-FMW/
Harrisburg, PA

FREQUENCY: 1400 kHz; 104.1 MHz
POWER: 1kw; 22.5kw at 725 feet
FORMAT: Urban; CHR

WXBM-FM/Milton, FL
(Pensacola)
FREQUENCY: 102.7 MHz
POWER: 100kw at 1328 feet
FORMAT: Country

Gary Starr and BCI
Advisors Inc. stations

PRICE: $15 million

TERMS: Duopoly deal; asset sale for
cash

BUYER: Commodore Media Inc.,
headed by President/CEO Bruce
Friedman. It owns 12 other stations,
including WNLK-AM & WEFX-FM/
Norwalk, CT and WFAS-AM & FM/
White Plains, NY.

SELLER: Gary Starr and BCI Advi-
sors Inc. They own WGSM-AM/Hun-
tington, NY; WRHD-AM & WRCN-
FM/Riverhead, NY; and WMJC-FW/
Smithtown, NY.

BROKER: Randall Jeffrey of Media
Venture Partners

FORMAT: AC

POWER: 1kw
FORMAT: Country

WINE-AM & WRKI-FM/ Leibensperger

Brookfield, CT
FREQUENCY: 940 kHz; 95.1 MHz
POWER: 1kw; 50kw at 470 feet
FORMAT: News/Talk; Rock

in bankruptcy

FORMAT: Country

WVIB-FM/Mount Kisco, NY
FREQUENCY: 106.3 MHz
POWER: 1.4kw at 440 feet
FORMAT: AC

WVYB-FM/Patterson, NY
FREQUENCY: 105.5 MHz

POWER: 900 watts at 610 feet

WPUT-AM/Brewster, NY
FREQUENCY: 1510 kHz

WKUL-FMW/Cullman

PRICE: No cash consideration
TERMS: License transfer

BUYER: Jonathan Christian Corp.,

headed by Chairman
SELLER: Thomas Reynolds, trustee

FREQUENCY: 92.1 MHz
POWER: 3kw at 155 feet

WOIR-AM/Homestead
PRICE: $130,000
TERMS: Asset sale for $10,000 cash
and a $120,000 promissory note

© WDME-FM/Dover-Foxcroft, ME

TRANSACTIONS AT A GLANCE

® Gary Starr and BCI Advisors Inc. stations $15 million
® WINE-AM & WRKI-FM/Brookfield, CT
® WVIB-FM/Mount Kisco, NY
® WVYB-FM/Patterson, NY
® WPUT-AM/Brewster,
® WKUL-FM/Cullman, AL No cash consideration
® WOIR-AM/Homestead, FL $130,000
© WLNT-AM/Winchester, KY $110,000

® WESQ-FM/Rocky Mount, NC No cash consideration

® KTLO-AM & KEOK-FM/Tahlequah, OK $465,000

® KASR-AM & FM/Perry, OK $185,000

© WEGM-FM/Hormigueros, PR $800,000

© WADK-AM/Newport & WOTB-FM/Middletown, Rl $2 million (est.)
® WUJM-AM/Charleston, SC $10,000

NY

$275,000

BUYER: CORPO-MEX Inc., headed
by President/Director Soila Gallegos.
Phone: (305) 248-9698

SELLER: Continental Broadcasting
Corp., headed by President Fernan-
do Alvarez. Phone: (305) 663-1963
FREQUENCY: 1430 kHz

POWER: 5kw night/500 watts day
FORMAT: This station is dark.

George

WLNT-AM/Winchester
PRICE: $110,000 \

TERMS: Asset sale for $10,000 cash '

and a five-year, $100,000 promissory

note at 10% interest

l BUYER: Lyon Broadcast Group Inc., |
headed by President/Director Michael '

Todd Dempsey. Phone: (606) 324-6262

SELLER: WHRS Inc., headed by
President Timothy Smith. Phone:
(606) 744-1380

FREQUENCY: 1380 kHz

POWER: 2 5kw day/40 watts night
FORMAT: News/Talk

WDME-FM/Dover-Foxcroft
PRICE: $275,000

TERMS: Asset sale for $110,000 cash
and a five-year, $165,000 promissory
note

BUYER: Maine Media Inc., headed by
Richard Thau and Joyce Wemer
SELLER: Ganley Communications
Ltd., headed by James and Richard

Continued on Page 8

FROM YOUNG AND NEW 10 TRIED AND TRUE...
PARAGON’S GoT YOUR FORMAT COVERED.

Research and listener-driven strategic planning is the key
to our clients’ ratings and revenue success.

:r--lA_Ilt_’fc_:_}rnatlye/?rogre55|vel_ ,r-l __Country
! WNNX-FM  Atlanta ! WFMS/WGRL Indianapolis
: KXPK-FM  Denver ! WXBQ-FM  Johnson City
i WXRT-FM  Chicago | WGH-FM Norfolk

1 L »

~-{ AOR/Classic Rock |

-{_News/Talk/Sports |

1

1

| WIMZ-FM  Knoxville
i CITI-FM Winnipeg
| WMFX-FM  Columbia
L iy »

-
f KNBR-AM San Francisco
i WSBA-AM  York

i KKFN-AM  Denver

[

(i st |

....... ~ (303) 9225600

-{ AC/Oldies/NAC
KODA-FM Houston
WRMX-FM  Nashville
WMGN-FM  Madison

_______________ >

To discuss research options
for your station contact:

Mike Henderson, Director of Sales
Mike Henry, Managing Partner

fox 922 1589

® PERCEPTUAL STUDIES

e Aupitorium Music Tests

® AupITORIUM FORMAT ANALYSES
® TRACKING STUDIES
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So Cares?

It's Just A Bumper Sticker, Right?”

Ask the station GM or Owner how much they care about your station’s image. If your sticker supplier is just slapping logos on vinyl,
look for something better. The last thing you need is to be up against a deadline, then get a shipment of stickers with the color a little off, or
alogo out of registration. Every sticker at Communication Graphics is treated like the creative artitis. Each one with gye-catching colors and
designs. Stickers fram CG won’t fade, crack or peel either. They're thicker, and we use better quality inks. Don’t get stuck. Call us first.

ommunication
raphics Inc

Images that last.
1765 Narth Juniper, Broken Arrow, OK 74012 « (918) 258-6502 « FAX 1-918-251-8223 « 1-800-331-4438
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No Wonder They Say
The Hamptons Are Crowded

rom the “be careful what you wish for” file: In vying
for a vacant channel in the Hamptons, four broad-
casters argued to the FCC that each of their small com-
munities would benefit. The FCC agreed — and found

four open channels.

The broadcasters protested. They argued that aliotting four chan-
nels was outside the scope of the proceeding. They aiso argued
that introducing four stations into a market with 15 would spell eco-
nNomic ruin.

The FCC'’s response? “in balancing the need for diversity of view -
points and local service versus the need to have an economically via-
ble radio industry, we did not conclude that existing stations should be
protected by restricting the entry of new stations into the radio market-
place,” said a memorandum opinion and order.

Indeed, the communities of Westhampton, Southampton, Bridge-
hampton, and Calverton-Roancke all received licenses. None of the
original applicants are running the stations, however. Bridgehamp-
ton went to Peconic Bay Broadcasting, and Westhampton went to
Rose Communications. There are mutually exclusive applications
for Southampton and Calverton-Roanoke. A decision is pending.

NAB & RAB Renew Contract

he NAB and RAB have renewed a three-year-

old agreement wherein the RAB will continue to
manage the radio sales and marketing session at the
NAB Convention and NAB Radio Show. In exchange,
the NAB will develop management, legal, and technol-
ogy sessions for the RAB’s annual Marketing Leader-
ship Conference.

Both groups are optimistic the extended retationship will be
mutually beneficial. NAB President Eddie Fritts said in a release,
“With the knowtedge and expertise that RAB brings to the table,
we feel it is in the best interest of the radio industry to continue
our partnership.”

Budgeting For 1996

Did you know there will be 53 standard broad-

cast weeks in 1995 but only 52 for 19967

This is an important consideration when preparing your station’s
1996 budget, according to George Nadel Rivin, CPA. Simply in-
creasing 1995 revenues by a market increase factor such as 7%
would overstate revenues.

Rivin adds that only four of the next 12 months (December '95
through November '96) have the same number of standard broad-
cast weeks as in the prior year. They are February, May, August,
and November.

TRANSACTIONS

Continued from Page 6

Ganley

FREQUENCY: 100.3 MHz

POWER: 6kw

FORMAT: AC

BROKER: Mel Stone of Kozacko
Media Services

WESQ-FM/Rocky Mount
PRICE: No cash consideration
TERMS: Asset transfer

BUYER: Friends of Down East Pub-
lic Radio Inc., headed by Chairman/
Director Charles Lane and President/
DirectorJames Dickens. Phone: (919)
985-1000

SELLER: North Carolina Wesleyan
College, headed by President John
White. Phone: (919) 985-5100
FREQUENCY: 90.9 MHz

POWER: 6kw at 625 feet

FORMAT: News

KASR-AM & FM/Perry
PRICE: $185,000

TERMS: Asset sale for cash

BUYER: Singer Broadcasting Group
Inc., headed by President/Director
John Singer. Phone: (918) 494-6007
SELLER: Starlight Broadcasting
Inc., headed by President James
Dunn. Phone: (405) 336-1020

Sticker Won'’t

FREQUENCY: 1020 kHz; 105.1 MHz
POWER: 400 watts day/250 watts
night; 6kw at 328 feet

FORMAT: Country; AC

KTLO-AM & KEOK-FM/

Tahlequah

PRICE: $465,000

TERMS: Asset sale for assumption of
$300,000 debt, $40,000 cash, and a
non-compete agreement

BUYER: Demaree Communications
Inc., owned by Paul and Martha De-
maree

SELLER: Drake Communications
Inc., owned by Jeff and Renee Hut-
ton. It owns KTLK-AM & KWMQ-FM/
South West City, MO.
FREQUENCY: 1350 kHz; 101.7 MHz
POWER: 1kw day/61 watts night; 6kw
at 328 feet

FORMAT: Country; Country
BROKER: Bill Cate of Sunbelt Me-
dia Inc.

WEGM- FMIHormlgueros
PRICE: $800,000

TERMS: Asset sale for cash

BUYER: MEGA Corporation, head-
ed by President/Director Jose Raul
Fuster Gonzalez. He owns WMEG-
FM/Guayama, PR. Phone: (809) 723-
9210

SELLER: Southwestern Broadcast-
ing Corp. Phone: (809) 274-1800
FREQUENCY: 92.1 MHz

POWER: 2kw at 1105 feet

FORMAT: Spanish

WADK-AM/Newport &

WOTB-FM/Middletown
PRICE: $2 million (est.)

TERMS: Not disclosed

BUYER: Bear Broadcasting Co.,
headed by Chairman Natale Urso and
President/GM Philip Urso. It owns
WHIM-AM/Providence and WERI-
AM/Westerly, RL Philip Urso owns
WDGE-FM/Wakefield-Peacedale, RI.
SELLER: Newport Broadcasting LP
and Perry Communications of
Rhode Island, respectively
FREQUENCY: 1540 kHz; 100.3 MHz
POWER: 1kw; 3.35kw at 295 feet
FORMAT: News/"alk; Jazz
BROKER: Dick Foreman of Richard
A. Foreman Associates Inc.

WUJM-AM/Charleston
PRICE: $10,000

TERMS: Duopoly deal; asset sale for
cash

BUYER: Kirkman Broadcasting Co.
Inc., headed by President/CEO Gil
Kirkman Jr. it owns WQSC-AM/
Charleston. Phone: (803) 566-0074
SELLER: Jones Eastern of Charles-
ton Inc., headed by President/CEO
C.J. Jones. It owrs four other stations.
Phone: (706) 792-1994
FREQUENCY: 1450 kHz

POWER: 1kw

FORMAT: This station is dark.

,(:mcv Stations Slttmg
Qut This Election

' n what could bea sngn of thnngs to come, Cmcunnatu-

area political candidates are finding less airtime to'
Aill wnth hot air for the 1995 elections. Jacor Commu-
nications' WLW-AM & WEBN-AM & FMICmclnnatn.
have decided to scrap local political ads. Ny
Under FCC regulations, stations that broadcast campalgn oom-'

mercials using a candidate’s voice may only charge the “lowest unit
rate” — the lowest discount price on their rate card.

WLW GSM Rick Porter said his station’s decision not to carry the
ads was a business one: Airtime is a limited commodity and de-
mand for advertising space is high enough that the spots could be

" sold at the regular rates.

Porter believes fewer stations are carrying political ads this year '
than in the past, which has left candidates wondering how this w:u
affect thelr campaigns.

Enough Media Outlets

While he has heard a few grumbles from pols, Porter said candi-
dates have plenty of media outlets, such as newspapers and televi-
sion — the latter of which they have “inundated,” making radio a

_ comparatively small campaign market. WLW and WEBN, he noted,
;- will continue to provide candidates with access to the electorate :

through talk shows.
" According to a WEBN spokesperson the station aocepted politi-

- cal ads untit this year. In fact, its previous decision to run political ads

was the exception in the Cincinnati market, where most of the FMs
have refused campaign commercials for the past few years.
Chancellor's WUBE-AM & FM has not run local campaign ads
for several years. WUBE GM George Toulas said he has not heard "
any complaints about the policy from local candidates. -

Save A Bad
Station.

But A Bad Sticker
Can Ruin A Good Station.

A poorly designed, cheap sticker can turn off a lot of listeners. That's why it's important
for your station to provide quality stickers and decals. At CG, we work with you to produce the
best looking stickers in the business. They’re thicker, with better inks. Listeners can feel
and see the difference. Best of all, CG stickers get on more cars. So call us today.

Communication
Graphics Inc

Images that last.

1765 North Juniper, Broken Arrow, OK 74012
(918) 2586502 * FAX 1-918-251-8223 + 1-800-331-4438
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IN MEmoRY OF Our FRIEND

MickeY FRANCO

SN N— One Nationwide Plaza 614 249 7676
Nationwide Communications Inc. Columbus, Ohio 43216 614 249 6995 Fax

To:

From:

Date: 24 October 1995

Subject:.  Mickey Franko

If Mickey were to have written this, it would have simply said, Mickey died today. To say
more would embarrass him, but to say less would be a disservice to him. However, when
| went to visit him for the last time yesterday in the intensive care unit, the first thing he
said to me was, "When you write the memo about me, just tell them to make one more
sales call for Mickey."

We were together for 18 years. He once described the process of our relationship by
saying, "l see what's on the table and Steve sees the room and all that is beyond the
table." He was being kind. We both loved action movies. | was Butch Cassidy the
schemer and he was the Sundance Kid who was always questioning the schemes until
they became rational. In short, he was organized and capable of seeing things in black
and white in the midst of a gray world.

Mickey brought to the job a work ethic that was incomparable. And, in the past few
months, despite radiation, chemotherapy and every other physical indignity the cancer
visited upon him, he never complained. He faced it all head on. When people called me
to ask if they should call him; | told them "Of course you should. It will be uplifting for him
and for you." And he made it so. Mickey brought to this final battle the same tenacity and
energy that he brought to loving Lee and Courtney

In a business of illusion, Mickey was the real thing.
If you are asking yourselves why this happened, | can only offer that with all that is going

on in this world from Bosnia to the Million Man March, God must have needed some
organizational help.

And so, as Don McClean wrote in his tribute to the late William Boyd, "So long Hopalong
Cassidy, the black and white days are gone forever."

From YOuR FRIENDS AT
THE INTERE}ARADIO STORE

Selling Today...Innovating for Tomorrow

Caballaro Spanish Media Concen Music Broadcast Sales D&R Radio  Group W Radio Sales Infinity Radio Sales
Major Market Radio Sales McGavren Guild Radio Shamrock Radio Sales The Torbet Radio Group
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NEWSBREAKERS.

Ferreri Becomes |
Program Director |
Of Oldies KRLA/L.A. |

KMEN-AM & KGGI-FM/Riv-
erside programmer Carmy Ferreri
has been tapped as PD at KRLA/Los
Angeles. Ferreri succeeds Mike ‘
Wagner, who recently departed the
Greater Media Oldies outlet to join
Disney’s European operations.

According to VP/GM Bob Moore,
“We’re pleased to have someone of
Carmy’s vast experience to help lead
us through the next phase. Carmy
understands the unique niche that
KRLA superserves.”

Ferreri previously has pro-
grammed KRXQ/Sacramento,
KXTZ/Las Vegas, and KBAI/San
Luis Obispo, CA and joins KRLA
on November 13.

Rising Tide Sweeps
Leeds Off Island

Steve Leeds, ;
VP/Alternative
& Video Promo-
tion at Island
Records, has
jumped ship fora
top promotion
post at Rising
Tide Entertain-
ment.

“Steve’s expe-
rience and skills
lend themselves l
to all facets of a
great music company,” Rising Tide
Exec. VP/GM Daniel Glass told
R&R. “Rising Tide is quickly be-
coming a very music- and artist-in-
tensive environment, and it’s great
to have the best.”

Like most Rising Tide employ-
ees, Leeds will not have an official
title, but Glass said he would be
“guiding all areas of promotion
with a focus on career development
of our artists.”

Prior to joining Island, Leeds was

l
|
|

RCA Records Taps Johnson
For VP/Black Music Promo

ichael Johnson has been appointed
VP/Promotions, Black Music at RCA
Records. Johnson most recently held a sim- |
ilar post at Mercury Records. ;

“Michael’'s extensive background and experience in |
the promotion of black music make him the right man
for the task of spearheading the exposure of RCA's ur-
ban product in the marketplace,” said Kevin Evans,
RCA's Sr. VP/Black Music. “He will play an integral role
in helping us ‘rewrite the book’ regarding RCA's black
music and artists.”

Johnson also has served as VP/Black Music Promo-
tion at Warner/Reprise Records. He began his career
working promotion and marketing jobs at Warner Bros.,
Columbia, and EMI.

R e e L e P R e L T S e A S = T
Shebel Now PD Of 'PRO-FM/Providence

Tele-Media Broadcasting has named Chris Shebel PD
of WPRO-FM/Providence, effective November 6. Most
recently PD at WDJX-AM & FM/Louisville, Shebel re-
places the exiting David Simpson and also will handle
afternoon drive.

WLKW-AM, WPRO-AM & FM & WWLI-FM
GM Mike Wheeler told R&R, I had a specific agen-
da, and Chris was far and away the leading candidate
for it. "PRO-FM is slightly out of focus, and — with |
Chris’s experience — he’ll be able to get up to speed,
review the research, talk with our consultant, and make
sure this station gets back on track. This is a great move
for Chris and a great move for the radio station. PRO-
FM is going to sound the way PRO-FM should sound.”

“The station is very strong right now, and I’m just going to go in and have
fun,” added Shebel, who also has been on-air at KZZP/Phoenix and WLS-
AM & FM/Chicago.

Tl e e L e e e e o T
Corwin Takes On GM Post At WSNE/Prov.

WHIJJ-AM & WHJY-FM/Providence GM Jim Corwin adds similar
duties at AC sister WSNE-FM. The post had been vacant since Liberty
acquired WSNE from Beck Ross earlier this year.

“Jim has been directing the continuing success of WHJJ & WHIY for the
last several years,” said Liberty Chairman/COO Mike Craven. “The dom-
inance of [those stations’] combined demographic appeal — [as well as]
the complementary demographic appeal of WSNE — point to the timeli-
ness of this move to consolidate the three facilities under one terrific GM.”

Corwin remarked, “WSNE is one of the most prominent and visible sta-
tions in Providence. It has one great group of people, and the potential of

Johnson

Shebel

Shay To Head KSTE/Sacramento Sales Staff

FBK-AM & KGBY-FM/Sacramento GSM &

Janet Shay has been tapped for similar du-
ties at crosstown Talk KSTE-AM/Sacramento. She
succeeds Bob Breck, who has assumed KSTE's
newly created National Accounts Manager post. |

“This is going to be a lot of fun for me,” Shay told
R&R. She calls herself “cautiously optimistic” about
sales trends, adding, “We're going to step up the
pace of the national sales and also concentrate on |,
local sales and raise the [standards].”

Shay spent 20 years with Group W in Pittsburgh,
Chicago, and New York, coming to Sacramento in £
1987 as Station Manager of the group’s KAER-FM
(now KGBY-FM). She was upped from NSM to GSM
in 1993.

Prior to joining KSTE in 1994, Breck was Station Manager at cross-
town KRCX.

Shay

Forster Joins Immortal As GM/Urban Music

E van “E-Man” Forster has joined Epic-affiliat-
ed Immortal Records as GM/Urban Music. He
was most recently Label Director at Tuff Break
Records, A&M's street music imprint.

‘[Evan] has a great track record as far as rap
music is concemed,” Label Manager & Director/Mar-
keting Dominica Dotson told R&R. “I| expect our
rap music department to explode with his expertise "

Prior to Tuff Break, Forster was National Direc-
tor/Street Music Promotion & Marketing forA&M and
GM of its Rap Music Division

Bell Rings In New Urban Oldies KMJZ-FM/Minn.

JJO-AM/Minneapolis flipped from a simulcast of NAC sister KMJZ-
FM to Urban Gold last Friday morning (10/27) under new OM Fred-
die Bell. Bell will handle programming, music, and momings at the sta-
tion, which has applied for new calls KSGS (“Solid Goid Soul") and is
utilizing ABC’s “Urban Gold” format outside morning drive.
“We're playing R&B, but it's the music from the '60s, '70s, and '80s,"
Bell told R&R.
Bell, whose broadcast career began 22 years ago at KOWH/Omaha,
spent the last 10 months hosting mornings at Twin Cities public station
KMOJ.

Director/Talent Relations forMTYV. ' the triopoly is just enormous.”

E 105 years of
]ohns Hopleins medical
excellence, and it's yours

in 60 seconds. Free.

Introducing the Johns Hopkins Health NewsFeed. A
daily :60 radio news report for your listeners, produced
I)y the prestigious Jolms Hoplzins Medical Institutions.
Featuring pllysicians, scientists, and other healthcare
experts, this informative news segment is available
every weelzday l)y satellite and a toll-free network.

AnCJ it's yours )[ree. For more information contact
Jack Sheehan at 410-955-2877 or 1-800-MED-RADIO.

P HEALTH NEWSFEED

A SERVICE OF THE [OQHNS HOPKINS NEDICAL IXSTLTETIONS

Linden Named PD
At WNND/Raleigh

Veteran NAC
. | programmer Bob
| Linden has as-
:| sumed the PD post
1 aa WNND/Ra-
leigh.
| “Weare very ex-
cited to have some-
one with Bob’s vast
experience in the
format joining
WNND,”  said
Ceder-Raleigh
L.P. President/owner Marvin Ceder.
“His past successes, combined with his
passion for the music and his creative
energy, make Bob the ideal candidate.”
Prior to joining WNND, Linden
signed on and programmed a num-
ber of seminal NAC outlets, includ-
ing WQCD (CD101.9)/New York,
WJZE[Washington, WLVE (Love
94)/Miami, and KIFM/San Diego.

Linden

f Jones

Continued from Page 1

Commented Jones: “Cap Cities/
ABC has given me a wonderful op-
portunity to manage one of its great
properties. It’s a legendary set of call
letters in a great market, and I look
forward to building on what’s al-
ready been accomplished.”

Jones joined WMAL as an AE in
1992 and was named GSM five
months later. Prior to that, he spent
six years as GSM of WJZE/Wash-
ington (now WBIG). His career
also includes tours as GM of Unit-
| ed Broadcasting CHR WRQC/
Cleveland (now WJMO) and AE
at WJZ-TV/Baltimore.

Stake”" Continued from Page 3
closed late last week; closing of

Apollo’s WEZL-FM & WXLY- |

FM/Charleston, SC is slated for the
end of this year, following license re-
newal. Regent currently owns 16

stations and has duopolies in each |

of their six markets. The purchase
of Apollo puts Regent’s value at $100
million and makes it the 35th-larg-
est radio company in the industry.
Stakelin is optimistic about the
new position and said Regent is well-
positioned to take advantage of the
pending deregulation. *“We plan to
aggressively pursue further acquisi-

tions,” Stakelin told R&R, calling
Regent’s purchase of Apollo a “mar-
riage made in heaven.”
{ He added, “I think our game plan
| is well-stated. Our preference is to
stay in markets 20 to 100.”
Stakelin’s broadcast career began at
age 14 at WGOR-FM/Georgetown,
KY. He worked at WVLK-AM &
FM/Lexington, KY for nine years,
leaving in 1974 as VP/GM. From
1974-76, Stakelin worked at WHOO-
AM/Orlando, entering as VP/GM
and exiting as Exec. VP/COO. He
later became President of the RAB
and, in 1988, founded Apollo.




ON MUSIC ROW"

15 Hours — 60 Artists — 200 Songs for 95

Celebrate with today’s hottest Country stars
recorded at home and in the studios of
Nashville’s historic Music Row.

Each hour, hosted by a different star, also features
comments and music from a galaxy of guest stars.

“Simply the best Country Christmas program
ever produced!” -Bob Moody, WPOC

On CD - Updated for *95

Produced by:
#E HUNTSMAN
Entertainment Inc.
1100 Sixteenth Avenue South
Nashville, Tennessee 37212-2305
615-255-1100 Fax 615-255-1107
HE NASH@AOL.COM

Call
Tom Samoray

at
615-255-1100

ACCELERATE WITH THE EFFECTIVE
21st CENTURY BREAKTHROUGH
SIGNATURE VOICEPRINT

THAT HAS BEEN THE MODEL

AND CONTINUES TO SET PEAK
PERFORMANCE STANDARDS.

MARK DRISCOLL PRODUCTIONS

Hollywood: (213) 934-2111 FAX: (213) 938-4200

FIRM. SUBTLE.
POWERFUL MOMENTUM.
PERSUASIVE. DYNAMIC.

“HIP SPIN HYPE” OR
STRAIGHT-ON MAINSTREAM.

USERS: The top 2 or 3% of the coolest |
that are always on top.

Custom demos by appointment and all the toys and
high tech “bells & whistles” included.

¢ Satellite-delivered
¢ Air 18-36 hours

¢ Market-exclusive

¢ Adult Contemporary
¢ News/Talk

|
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“The A/C Network fits our needs
perfectly’ It sounds like we produced
it in-house. We recommend it!”

KOST-FM Los Angeles
“We received good feedback
from our listeners.”

WTMX-FM Chicago

“The programming was excellent

“This is the one time of year
that our listeners prefer
great music. Thanks!”

WBZ-AM Boston
“Quality programming and a
quality product svery year!”

WXYT-AM Detroit

“This is the perfect solution

(Rfp) = r -

PROMO S 2\ f] L_)
best quality, fast service, lowest prices,
no hidden costs (full disclosure pricing).

' FOR ALL OF YOUR HOLIDAY

GIFT-GIVING PROMOTIONS

FLYERS + TATTOOS * KAN KOOLERS « LIGHTERS *
KEY CHAINS + BEVERAGE WRENCHES « TOWELS
FANNY PACKS * TOTES « ICE SCRAPERS »
SUNGLASSES » BALLOONS * STICKERS + DECALS *
T.SHIRTS * JACKETS « WATCHES « MUGS *
GLASSES * PENS » SQUEEZE BOTTLES * HATS -
IVIREETY - MOST ITEMS UNDER $1.00 - ORI
. LETTEROPENERS » SWEATSHIRTS * AND MORE

L

{

LEE ARNOLD PROMOTIONS

(414) 351-9088 =+ Fax (114) 351-6997

Tal(c a trp back tlnrOugln the year 199%
n Countrg Musnc, with your tour suiclc l_on Hclto

Our annual recap includes some of Nasl’wi"cs
brigl'ltcst stars, rcﬂccting on what 1995 meant to then.

Think of tas a fous-hour audio scranooln for your listeners!

(<.s entertainment
(212) 679-3200,

e R ot S SR 25

extension 220

“Last year's show was fabulous.
A great variety of music, and
it couldn’t be easier to run!”

WASH-FM Washington
“We aired the best Christmas show
in our market. Very good!”

WPCH-FM Atlanta

“The A/C Network was a great

and easy to execute.”

KHMX-FM Houston

to Christmas programming.”

WCCO-AM Minneapolis

Call for your 1995 Demo!

X |~" [

Christmas gift for all of us!”
WWMX-FM Baltimore
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NEWSBREAKERS.

Radio

® JOHN LUNDELL and DAVID CLUT-
TER have been named Director/Op-
erations and News Bureau Chief, re-
spectively, for Metro Networks' Minne-
apolis/St. Paul operation.

® JEFF BELL becomes the NSM for

WTMX/Chicago. He most recently was
an AE at McGavren Guild.

Records

o A

 Torrence

Adams

© DARALYN ADAMS and DONNA
TORRENCE have been promoted to
Assoc. Directors/National Publicity &
Media Relations at Capitol Records”
New York offices. Both previously were
Managers/Publicity & Media Relations.

Provide your listeners

Concurrently, ROBYN RYLAND steps
up from Coordinator/A&R to Manager/
Publicity & Media Relations. Also mov-

Salazar

o
Ryland

ing up to Manager/Publicity & Media
Relations is DONNA SALAZAR, who
works at the label's West Coast offic-
es. She formerly was a Coordinator in
that department. S

® JUDY ROSS has
been upped to As-
soc. Director/A&R
at Epic Records.
She was Manager |
in that department. |

Ross

¢ FEEDBACK MUSIC DISTRIBU-
TION has announced it will be the ex-

/

clusive distributor of Scratchi Records;
(800) 326-3472.

® SANDY SMAL-
LENS has been |:
appointed Sr. Di-
rector of Atlantic
Records' newly es-
tablished, full-ser-
vice Multimedia
Department.

Smallens

© GEE STREET RECORDS and island
Records announced the two-year exten-
sion of a joint-venture deal wherein Is-
land will retain the exclusive right to dis-
tribute Gee Street Records artists.

© CEMA DISTRIBUTION and Ardent
Records have entered into an exclu-
sive sales and distribution agreement
in the U.S. wherein CEMA will distrib-
ute all Ardent music products, includ-
ing their Enhanced CDs (Audio Vision
Compact Discs).

National Radio

® WESTWOOD ONE RADIO NET-
WORKS will present a special simul-
cast of “Tapestry Revisited: A Tribute
To Carole King,” which will air on Life-
time TV Saturday, November 4.

One of every twelve Americans is employed in the $21 billion dollar
Trucking Industry. For Country and News/Tolk stafions, that number is

even greater.

MORE INTERESTING NUMBERS:

Professional Drivers spend over 4 hours daily with radio. Driver tumover
in the industry averages greater than 100% annually at trucking
companies. Last year over 165 billion miles were put on commercial

trucks.

How many were within your coverage area and what did you do to

tap that mobile audience?

ROAD WATCH AMERICA is the answer for big signal AM and FM stations.

MORE INFO:

o quality, satellite-delivered regional road reports
® heard on powerful radio stations coast-fo-coast
© designed to be informative to your local audience as well as the

Professional Driver

NEW REVENUE:

Every report is an opportunity for you to sell a local sponsorship to over
320,000 trucking companies nationwide for driver recruitment and...

® Hotels

® Truck Stops

® Fuels

® Tire Dealers

...and so many more.

o Driver Training Schools
© Consumer Products

o {ubricants

© Repair Shops

Your station is promoted to o NEW AUDIENCE:

® brochures placed in over 400 Truck Stops nationwide, and mailed
directly to major trucking companies

® industry magazines with a monthly circulation in excess of 400,000
o the ROAD WATCH AMERICA home page on the Intemet, which
receives an excess of 3,000 “hits” per day

For more information contact Jim 0'Neill at 713-621-2800.
Or on the Intemet at im_oneill@metronetworks.com
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ROAD

WATCH

AMERICA®

© AMERICAN COMEDY NETWORK
announces its Web Prep, the same
daily, Internet Prep Sheet affiliates
currently receive via e-mail; (203)
384-9443 or web site  http:/
american.comedynet.com/acn.

© RCA RECORDS has announced the
New Year's Eve performance by the
Dave Matthews Band at Hampton
Coliseum in Hampton, VA will available
to radio stations nationwide via satel-
lite; (212) 930-4882 (East Coast),
(310) 358-4049 (West Coast).

©® MEDIAAMERICA RADIO will pre-
sent “Stevie Ray Vaughan: In His Own
Words,” a two-hour, music-intensive
Thanksgiving special for Rock radio;
(212) 302-1100.

© MOR MEDIA is making its stage and
radio-adapted script for Charles Dick-
ens's “A Christmas Carol” available to
all stations. The 35-page script was
prepared by MOR President Steve
Warren; (800) 827-1722.

® The CONNECT MUSIC LIBRARY,
which presently contains four CDs, is
a new sound reference source with
the best themes, stings, and {Ds from
composers of all music genres; (407)
995-0331.

® UNITED STATIONS RADIO NET-
WORKS has scheduled a miniseries
of two, three-hour Country music spe-
cials for the holiday season: “U.S.
Country Heroes” is a Thanksgiving
weekend special that will feature the
hottest stars in country and “U.S.
Country Winners” will provide, during
December 11-18, a recap of 1995's
biggest winners; (212) 767-1111.

® ITEX MEDIA has released its new-
est syndicated program, “Sports
Flashback ... Moments In Time.” The
two-minute vignettes will feature the
greatest moments in sports history

PROS ON

THE LOOSE

Bobby Bell — PD/MD/mom-
ings/promotions KAGG/Bryan-
College Station, TX (409) 776-
6235

Joe Caruso — Momings KDIL/
San Antonio; afternoons KCYY/
San Antonio (210) 824-6554

Marc Hunter — APD/momings
WBSS/Atiantic City (609) 398-
2864

Pete McRae & Cara Sabin —
Morming team WKHY/Lafayette,
IN (317) 447-2477; (317) 477-
5975

Tony Miranda — Nights/Love
Songs KMKS/San Diego (619)
460-8070

Jeff Wade — Love Songs host
WGAY/Washington, DC (301)
604-9697

and be hosted by Joe DeNiro; (800)
225-4839 ext. 118.

Industry

* WENDY WOHL-
MAN has been |
named to the new-
ly created position
of Format Market-
ing Manager for
the Interep Radio
Store. She most
recently was Sales
Associate for In-
terep’s BBDO Ac-
count Manage-
ment Team.

Wohiman

® TERRY DRUCKER has been ap-
pointed Chairperson of the National
Association of Broadcasters Commit-
tee On Local Radio Audience Mea-
surement (COLRAM).

Telecom
Continued from Page 3

Mixed Message
Pressler, in a statement on the Sen-
ate floor last Tuesday (10/31),
seemed to send something of a
mixed message, both conciliatory
toward the President and emphasiz-

| ing complete deregulation. “I look
forward to working with President
Clinton and his administration. I have
welcomed the administration’s input
from the beginning of the process.”

Later, however, he added, “Com-
petition and deregulation, after all,
are the only sure-fire ways of ... pre-
cluding monopolies and media con-
centration.”

wysp

Continued from Page 3

must move forward.” The first song
he played was the Ramones’ “Rock
& Roll Radio.” DeBella has also
been heard saying on the air that
“Philadelphia needed a Rock sta-
tion.”

PD Tim Sabean explained the
reason for the change to the Phila-
delphia Inquirer: “There was such
a craving from our target audience
for the new music that we had to
respond. The reason Classic Rock
stations were so successful is that
there hasn’t been much good new
music for the past 10 or 15 years.
Now there is an overabundance of
good new music. When we tell
people what we’re doing, they say,
‘It’s about time.’”

In light of the switch, Don Bern-
stine joins as Marketing Director.
“We were looking for someone who
could help increase WYSP’s mar-

| ket presence,” Sabean commented.
“With Don’s background, we felt he
was just what we were looking for.”

CHRONICLE

MARRIAGES

Arista Records recording an-
ists Diamond Rio’s Jimmy Oilan-
der to Claudia Fontenot, October
30.

BirtHs

WJJZ/Detroit PD O’Neal
Stevens, wife Seleice, daughter
Erica Nicole, October 16.

CONDOLENCES

Maxene Andrews of the An-
drews Sisters, 79, October 21.

Renowned jazz trumpeter Don
Cherry, 58, October 19.

Wax Trax Records President/
co-founder Jim Nash, 57, Octo-
ber 10.




When we faced the tough decisions, you were there...
When we celebrated success, you were there...
When we suffered defeat, you pushed us on...

You set the example, you set the standard...
As we walk in your footsteps, we'll ask,

“What would you do?”...

And then we'll know how much you meant to us...

Safe journey friend...

Mickey Franko
By our sides 1944-19556

In our hearts forever

Guy Zapoleon
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R&R OVERVIEW

Pavarotti To Haunt Bono’s Kids!

2 frontman Bono claims
that Pavarotti begged him
to write a song for weeks,
threatening, “l will haunt you and |

will be in your children’s dreams
until you do” (National Enquiren).

{ Will Always Love You

The National Enquirer reports
that Whitney Houston is banned
from seeing or talking to hubby
Bobby Brown while he battles
drug 'n’ alcohol addictions at the
Betty Ford Center.

In the meantime, the Globe says
Brown confessed to his therapy
group that Houston's lesbian affairs
drove him to cheat on her, that he
was drinking up to 48 bottles of beer
— plus five shots of cognac — a
day, and that he and his pals wouid
snort up to 30 grams of cocaine
during a weekend.

And ... according to the Star,
Whitney is tearfully telling pals that
she still loves Bobby.

Speaking of eternal love ... Mot-
ley Crue drummer Tommy Lee
threatened one of the “Baywatch”
producers’ life for making his wife,
Pamela Anderson, cry (National
Enguirer). However, two days after
Anderson got out of the hospital, Lee
was spotted enjoying the show at
L.A.’s Star Strip topless club (Star).

Fun Couples

Tanya Tucker, 37, has anew live-
in boyfriend: 28-year-oid landscap-
er Jonathon Cummings (Star).

“Wings" star Crystal Bernard is
romancing ex-Chicago bassist/
singer Peter Cetera (Star).

Pepa of Salt-N-Pepa is blaming
0.J. Simpson’s daughter, Amelle, for
stealing her longtime boyfriend:
Treach of Naughty By Nature (Star).

“Friends” co-star Jennifer Anis-
ton has dumped Counting Crows
singer Adam Duritz (Star).

Write On!

“This guy Romeo from the
Bloods falls for Juliet, a female from

the Crips, and everybody in both
gangs are against them” — Tupac
Shakur, on how reading Shakes-
peare has influenced his lyrics
(Newsweek).

Meanwhile, Playboy devotes
seven, rip-snortin’ pages to Grate-
ful Dead road manager Rock
Scully's account of his nearly 20
years with the band.

Talent Show

“Berry Gordy created a piece of
America, something that is now my
obligation to build on” — new Mo-
town Prez/CEQO Andre Harrell,
who's the subject of a two-page
profile in Business Week, which
notes that 40% of the label's sales
come from catalog and that profits
were off nearly 20% this year.

Yoko Ono will play herself in a

forthcoming “Mad About You" epi-
sode (National Enquirer). Mean-
while, the Star reports that son
Sean Lennon, 20, will make his
musical debut playing guitar on
Ono's forthcoming album.

Lisa Marie Presley was so
thrilled with the new look that NYC
makeup artist Kevin Aucoin cre-
ated for her that she's talked hub-
by Michael Jackson into putting up
the financial backing for a new cos-
metics line by Aucoin (Star).

“He was singing original material
and had dance steps to match —
all at a small backyard barbecue.
You had to be impressed” — Jive
A&R Mgr. Wayne Williams, on dis-
covering R. Kelly (Newsweek).

Smashing Pumpkins,

Not Spin Doctors

“Before Nirvana we were con-
sidered a retro band. After Nirvana
1 We were con-
sidered a
riding-the-coat-
| tails band. So
we went from
ripping off the
past to ripping
| off the future.
We've never
been very good
at spin control”
— Smashing
Pumpkins
frontman Billy
Corgan, whose band is now on the
cover of Rolling Stone.

Oh Boy!

When Boy George was asked
to stop plucking lilies from an L.A.
hotel's floral display and giving them
to friends, he pulled out five $100
bills and yelled, “| think that will cov-
er it before storming away (Globe).

Meanwhile, Boy George refused
to sign anything relating to his old
Culture Club band and left a Holly-
wood Tower Records in-store event
early, which led fans to pose in front
of his poster making obscene ges-
tures. Then he walked into the Four
Seasons bar, where comedienne
Sandra Bernhard ran up and
gushed over him. With a dismissive
gesture, he handed her an auto-
graphed photo, causing her to back
away, rolling her eyes (Stan).

So 0ld t'’s New?

Entertainment Weekly's Trend Of
The Week | is “Movies Named After
Songs” (e.g., “Strange Days,”
“Something To Talk About,” “Leav-
ing Las Vegas,” “Things To Do In
Denver When You're Dead," “Devil
in A Blue Dress") — a trend R&R'’s
own Music & Movies Challenge fea-
ture first spotlighted five years ago.

Now, trivia fans, match the hit-
makers with the songs/movies:
Shery! Crow, the Doors, Bonnie
Raitt, Mitch Ryder & The Detroit
Wheels, and Warren Zevon.

Billy Corgan

Each week R&R sneaks a peek through the nation's consumer
magazines in search-of averything from the sublime to the ridicu-
lous In music.news. R&R has not verified any of these reports.

TOP TEN SHOWS
OCTOBER 23-29

World Series Game 5

World Series Game 3

World Series Game 4

World Series Game 6

ER

Home Improvement

NYPD Blue

Friends

Monday Night Football

(Bills vs. Patriots)

Coach

Source: Nielsen Media Research
All show times are EST/PST unless

otherwise noted; subtract one hour for

CST. Check listings for showings in the

Mountain time zone. All listings subject

to change.
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Coming NexT WEEK

Tube Tops

All-4-One, the Bee Gees,
Blessid Union Of Souls, Celine
Dion, Eternal, Aretha Franklin,
Amy Grant, Faith Hill, the Man-
hattan Transfer, Richard Marx,
Rod Stewart, Curtis Stigers,
and BeBe & CeCe Winans per-
form when “Tapestry Revisited:
ATribute To Carole King" debuts
as an hourtong Lifetime special
(Saturday, 11/4, 10pm).

Friday, 11/3

® Tony Bennett performs
and Will Smith is interviewed
on “The Tonight Show With Jay
Leno.”

® Pretenders, “Late Show
With David Letterman.”

® “ABC In Concert” pays trib-
ute to Bob Marley with a 1977
performance from London and
a 1978 set from Jamaica (check
local listings).

Saturday, 11/4

® The 30-minute “VH1 ToOne
k.d. lang” documents the mak-
ing of her “All You Can Eat’ LP
(8:30pm EST/5:30pm PST).

® Chuck Berry and Eiton
John are on hand when “Planet
Hollywood Comes Home" for an
hourtong ABC special (10pm).

Sunday, 11/5

® Vanessa Williams co-
stars in “Sidney Sheldon's
Nothing Lasts Forever,” a two-
part, CBS miniseries (9pm; con-
cludes 11/7).

Monday, 11/6

® UB40, “Late Night With
Conan O'Brien.”

® Temptations, “The Steph-
anie Miller Show."

Tuesday, 11/7

® Alan Jackson, “Jay Leno.”
® Carnie Wilson is inter-
viewed on “Conan O'Brien.”

Wednesday, 11/8

® Jon Secada, “Jay Leno.”

® Green Day, “David Letter-
man.”

® Cheap Trick, “Conan
O'Brien.”

Thursday, 11/9

® Tom Jones, “Jay Leno.”
@ Brandy, “Conan O'Brien.”

WEEKEND BOX OFFICE
OCTOBER 27-29

1 Get Shorty $10.20
(MGM/UA)
2 Powder
(Buena Vista)* $7.14
3 Vamplre in $7.04

Brooklyn (Paramount)*
4 Copycat (WB)* $5.17
5 Now And Then $4.46

(New Line)
6 Seven (New Line) $4.03
7 Three Wishes $2.60
(Savoy)*
8 How To Make An  $1.58
American Quilt (Universal)
9 Assassins (WB)  $1.47
10 To Die For $1.24
(Columbia)

All figures in millions
* First week in release
Source: Entertainment Data Inc.

COMING ATTRACTIONS:
This week’s openers include
“Home For The Holidays,” star-
ring Holly Hunter, Robert
Downey Jr., and Anne Ban-
croft. The film's forthcoming
Mercury soundtrack features
Rusted Root's cover of San-
tana's “Evil Ways,” along with
vintage cuts by Nat “King” Cole
(“Candy” and “The Very Thought
Of You"), Tom Jones (“It's Not
Unusual”), Janis Joplin (“Piece
Of My Heart"), and Dinah Wash-
ington (“Trouble in Mind").

NEW THIS WEEK

® PRETENDERS: THE ISLE
OF VIEW (Warner Reprise)
The video companion to the
album of the same name, this
70-minute package captures a
live acoustic performance taped
at London’s Jacob Street Stu-
dios. With backing by classical
string ensemble the Duke
Quartet, the Pretenders per-
form 14 songs, including Ray
Davies's “| Go To Sleep” —
backed by Blur's Damon Al-
barn on piano —and two tracks
not included on the LP: “Blue
Sun” and a cover of Radio-
head'’s “Creep.”
® GORDY (Walt Disney)
Columbia/CRG artist Doug
Stone made his acting debut
starring in this feature film, which
spawned a Curb soundtrack with
three songs by Stone — “More
Love,”“| CouldAlways Count On
You,” and “Dream High” — as
well as cuts by Tag Team, the
Judds, Crystal Gayle & Eddie
Rabbitt, and more.
® AHARD DAY'’S NIGHT (MP)
Originally released in 1964,
this feature film starring the
Beatles not only has been digi-
tally remastered, it also contains
18 minutes of rare additional
footage, including the theatrical
trailer for the 1982 rerelease of
the film and an interview with
director Richard Lester.

MUSIC & MOVIES

® MALLRATS (510/MCA)

CURRENT

® GET SHORTY (Antilles/Verve)
Featured Artists: Morphine, Us3, Greyboy
® NOW AND THEN (Columbia/CRG)
Featured Artists: Stevie Wonder, Archies, Jackson 5
® DEAD PRESIDENTS (Capitol)
Single: Where Is The Love/Jesse & Trina (Underworld/Capitol)
Featured Artists: Barry White, Aretha Franklin, James Brown
® DANGEROUS MINDS (MCA)
Single: Gangsta's Paradise/Coolio
Other Featured Artists: Rappin’ 4-Tay, Sista, 24-K

Featured Artists: Belly, Bush, Silverchair
® POCAHONTAS (Walt Disney)

Single: If | Never Knew YowJon Secada & Shanice
® THE BROTHERS McMULLEN (Arista)

Single: | Will Remember You/Sarah McLachlan

Other Featured Artist: Seamus Egan
® CLOCKERS (40 Acres And ../MCA)
Single: Love Me Stil’Chaka Khan
Other Featured Artists: Buckshot LeFonque, Des’ree
® KIDS (London/Island)
Single: Natural One/Folk Implosion
Other Featured Artists: Daniel Johnston, Sebadoh
® EMPIRE RECORDS (A&M)
Singles: Til | Hear It From YowGin Blossoms
A Girl Like Yow/Edwyn Collins (A&N/Bar/None)
Other Featured Artists: Toad The Wet Sprocket, Cracker
® THE SHOW (Def Jam/RAl/Island)
Single: Summertime In The LBC/Dove Shack
Other Featured Artists: 2Pac, Dr. Dre, Onyx

COMING
® BALTO
Single: Reach For The Light/Steve Winwood (MCA)
® GOLDENEYE

Single: Goldeneye/Tina Turner (Virgin)
® WAITING TO EXHALE
Single: Exhale (Shoop Shoop)/Whitney Houston (Arista)
® MONEY TRAIN
Single: Top Of The Stairs/Skee-Lo (Sunshine/Scotti Bros.)
® ACE VENTURA: WHEN NATURE CALLS
Single: Burnin’ Rubber/Mr. Mirainga (Way Cool Music/MCA)




INFLATABLE IMAGES...Attract attention to your
station events with a customized giant inflatable.
Perfect for your next BIG promotion! Blow-up
your mascot or create your own shape and
event. Contact: Lenny Freed, 2773 Nationwide
Parkway, Brunswick, OH 44212, Fax: (216)
273-3212. INFLATABLE IMAGE INDUSTRIES...
Phone: (216)273-3200, EXT. 137.

AG+OLDIES <HOT AG
CUUNT

Call now! 1-800-HALLAND...and receive a FREE
database with each library you order!

B R AR 1289 Asta Ave.

Glendora, CA 91740
818-963-6300
FAX 818-963-2070

Get On A Roll With

LEHRER
VANALLEN

Send us your logo, design or graphics and
we'll do the rest. Call for details and pricing.
(206) 883-7400  Fax (206) 883-4499
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Broadcast Programming Gonsultant

Over 10 years’ experience in
BLACK/URBAN CONTEMPORARY
programming. We’'re prepared to
assist you in maximizing your
ratings and revenue potential.

1424 E. 53rd Street, Suite 204
Chicago, IL 60615
(312) 752-5108
Tony Gray — President/CEO

t

ROLL-A-SIGN Cost-effective plastic banners for
your station. We print any picture, logo, or
design in up to four colors. Perfect for concerts,
public appearances, expos and give-aways.
Packaged on a roll and easy to use.

Call Toll Free: :
U.S. 1-800-231-2417 PLASTIC

Canada 1-800-847-5616 "M%
(713) 507-4235 FAX

Il
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MAGNET
PRINTED 1 COLOR
19 EACH

MINIMUM ORDER
500 PIECES

axp 12/15/95

%%m%%m@ |
PROMO 52 ECI@L
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best quality, fast service, lowest prices
no hidden costs (full disclosure pricing)
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1000 pe. min. plus freight

LEE ARNOLD PROMOTIONS
(414) 351-9088 ¢ Fax (414) 351-6997
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Axs (Ax'sess) - JocAs Love If’

W Complete digital audio control and hard disk
storage system. LAN compatible, great audio quality.

W Cart machine replacement, CD & HD music, live, auto-
mated and news/talk formats.

B Uses standard 486 computers and hard disks. You furnish
the hardware or we will send the whole system.

B Complete satellite systems from $8,500.00.

The Management
Box 1-36457, Fort Worth, TX 76136
800-334-7823 « Fax 817-624-9741

Display Your Wares In

PRODUCT
SHOWCASE

Call Kristy Reeves
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THe INDUSTRY'S NEWSPAPER

310-553-4330
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Arbitron

Continued from Page 1 |

er markets that use HDAs, and Ar-
bitron determined that similar prob-
lems plagued five other markets.
However, it determined that the num-
bers were credible enough to go
ahead and release the first phase.

* But in a sixth market — Fresno
— 10 HDA zip codes were dropped
out altogether, accounting for 40%
of the entire sample base for the first
phase. That error proved too big for
Arbitron to attempt to correct, so the
first phase became history. Arbitron
is hoping to meet its survey target of
1470 diaries by injecting more dia-
ries into the second and third phases.

At least one Fresno GM was none-

too-happy about the turn of events.
“A lot of radio stations like mine have
invested a lot of money into media
expenditures and contests through
those periods that basically just got
thrown out,” noted Al Smith, VP/
GM of Henry Broadcasting’s
KMJ-AM, KKDJ-FM & KSKS-
FM/Fresno. “When my Arbitron rep
gets here next week, the first ques-
tion I'm going to ask him is, ‘Are
you going to reimburse me for the
TV and contest money I spent in the
first phase?"”

MONDAY, NOVEMBER 13

1968/The Beatles’animated movie,
“Yellow Submarine,” pre-
mieres

TUESDAY, NOVEMBER 14

1990/The Who's Pete Townshend
confesses his bisexuality to
Newsweek: “| know how it
feels to be a woman because |
ama woman. And ! won't be
classified as just a man "

Born: Stephen Bishop 1951, Alex
John Such (Bon Jovi) 1952

WEDNESDAY, NOVEMBER 15

1956/Elvis Presley makes his acting
debut as “Love MeTender” pre-
mieres.

1990/MiNi Vanilli producer Frank
Farian publicly admits that
Fabrice Morvan and Rob Pila-
tus never sang a note on Milli
Vanilli's debut album. The duo
eventually return their Best New
Artist Grammy.

Born: Alexander 0’Neal 1953

THURSDAY, NOVEMBER 16

David Bowie — TV, see 16th.

1973/David Bowie hosts his first spe-
cial for NBC-TV. His guests in-
clude the Troggs, and Mari-
anne Faithfull.

MUSIC DATEBOOK

|
‘Serious Matter’ |
Arbitron Advisory Council Chair-
man Bill Kelly called the situation
a “serious matter,” but withheld any
other comment until he had an op-
portunity to study it further. He and
the rest of the council participated
in a conference call Tuesday (10/31)
to hear Arbitron explain how it got
into this dilemma.

Arbitron VP/Communications
Thom Mocarsky said his company
will not bill its Fresno customers for
the month of October nor for its Ar-
bitrends service this quarter. The
company will not release Phase |
Arbitrends for Fresno. Phase 2
trends will consist only of Septem-
ber and November, while Phase 3
trends will consist just of Novem-
ber and December.

Among the most serious problems
in the other markets occurred in Buf-
falo, where the Erie County HDA
received 502 diaries while the bal-
ance of the county got just 78. Those
figures should have been reversed.
Mocarsky said Arbitron will over-
sample the “balance” area in the next
two phases, but it does not intend to
undersample the HDA to make up
for the oversampling in the first
phase.

1974/The Bee Gees, Peter Frampton,
and Billy Preston make their
acting debuts as the movie ver-
sion of “Sgt. Pepper's Lonely
Hearts Club Band” opens.

FRIDAY, NOVEMBER 17

1970/Elton John's New York concert
is recorded and later released
as the “11/17/70" album.
1987/U2 frontman Bono pulls a fan
onstage in L.A. to sing “People
Get Ready” with the group. The
fan hands Bono a demo tape.
Born: Gordon Lightfoot 1939.

SATURDAY, NOVEMBER 18

1970/Jerry Lee Lewis divorces his
cousin, Myra, whom he'd mar-
ried when she was 13.

1972/Crazy Horse member Danny
Whitten dies of a heroin over-
dose. His death inspires much
of Neil Young's subsequent
“Tonight's The Night” album,

1988/Phil Collins makes his big screen
starring debut as “Buster” opens.
Also ... Disney's “Oliver &
Co.,” featuring the voices of
Billy Joel, Cheech Marin, and
Bette Midler, opens.

1990/Paul McCartney’s birth certifi-
cate sells for $18,000 at an auc-
tion.

1994/The Rolling Stones become the
first to broadcast a concert tive
on the Internet.

Born: Graham Parker 1950, Kirk [
Hammett (Metallica) 1962

SUNDAY, NOVEMBER 19

1979/Chuck Berry is released from jail
after serving two months for
tax evasion.
Born: Crystal Waters 1963
— Paul Colbert

I{agan
Continued from Page 1

Equity Partners partner Rory
Smith. “What everybody wants is a
gem that is undermanaged.”

In addition to venture funds, rais-
ing money through a public stock
offering is no longer limited to large-
market operators, as evidenced by
Saga Communications and Com-
modore Media, both publicly fund-
ed companies. “There have always
been private players,” said Smith.
“What's different is the public mon-
ey — it’s the cheapest money, and
it’s available.”

Financial Barriers

There are financial barriers to the
initial public offering (IPO) market.
Lenders said underwriters are look-

ing for $30 million in cash flow to
prepare an offering. This might drive
around of stock-based mergers to be
followed by IPOs, said panelists.

There is some urgency to getting
in — or out — of mid-markets.
Smaller markets are easier to domi-
nate. When one owner captures about
60% of the market, no one wants to
challenge such a formidable opponent
and prices for remaining stations may
drop. “I suspect radio stations that are
not a part of that [60%] cluster are
going to be harder to sell,” said Sill-
erman Companies Chairman/CEQ
Robert Sillerman.

Saga Communications President/
CEO Ed Christian, a mid-market
specialist, advised owners to pick at-
tractive markets and buy only in those
markets. In-market buyers can pay
more than out-of-market buyers be-
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Albright

Continued from Page 1

“I have come to the point in my
life where I do not have the energy
to hide, deny, and ignore the full re-
ality of my situation and what I need
to do about it,” Albright said. “I real-
ly had no choice but to decide to act
in self-preservation and become a
healthy and gender-congruent per-
son.”

Albright will take the rest of No-
vember off to recuperate, and he
plans to return — as Jaye Albright
—tothe BP offices after Thanksgiv-
ing. He said he hoped the majority,
if not all, of his stations would still
work with him. “If not, I will active-
ly and fully support [BP consultants]
Ken Moultrie and L.J. Smith in
providing service to those accounts.”

Outpouring Of Support

Albright said he was very touched
and encouraged by the outpouring of
support he had received since decid-
ing to go public with his plans last
Friday — a decision that understand-
ably began with a lot of trepidation,
not knowing what kind of reaction
his news would garner.

Albright said he had been taking
hormones and living as a woman
away from the job as much as possi-
ble during the last four years. He said
that as time for the operation grew
nearer, he considered “disappearing”
from the radio scene and starting a
new life in another business. But he
said he didn’t feel that leaving so
many friends in the business with-
out any kind of explanation was the
right thing to do. Plus, as he said in
his letter, “I hope you will be able to
accept me — as Jaye Albright — be-
cause I want to continue to work in
this industry which I love.”

Albright said of his condition, “It
isn’t a condition of sexual orienta-

tion, such as homosexuality, bisexu-
ality, asexuality or heterosexuality.
Nor is it a behavior, such as transves-
titism, cross-dressing, or fetishism. It
is not a condition of psycho-patholo-
gy, nor psychological/emotional in-
stability. It is not a condition of im-
morality. Rather, it is an intrinsic, life-
long condition, part of my self-iden-
tification.

“For the past several years, I have
tried very hard to understand my gen-
der conflict and cope with the shame
and guilt I felt about this abnormal or
deviant aspect of myself.  have wast-
ed much energy, time, and money in
hiding, denying, and trying to change
the unchangeable, the ‘me’ inside me
over the past four decades. The re-
sult has been pain, confusion, emo-
tional turmoil, family secrets, hidden
truths, broken relationships.”

‘Never Been Happier’

He said now that he has taken hor-
mones, undergone electrolysis, and
lived in the role of his correct gender
away from the job as much as time
and work commitments have permit-
ted, the only step left “is the one that
most of you have heard so much
about ... surgical correction — the so-
called ‘sex change’ operation.”

Albright pointed out that during
these past few years, “I have never
been any happier nor felt any better
about myself as a whole person —
ever.”

But he acknowledged that the tran-
sition will be difficult for some peo-
ple to accept, which is why he decid-
ed to step down as GM of BP Con-
sulting. “I don’t want my personal
decision to reflect negatively in any
way on Broadcast Programming,
which has been so supportive of me.
Starting November 1, I will begin an
independent contractor relationship
with BP, and will still be available to
my current clients on the same basis
as before.”
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Luke

Continued from Page 3

the programming staff here at the
Point and within the radio and music
industry.”

Luke told R&R, “This is the op-
portunity of a lifetime and something
I’ ve worked for my whole career. I'm
thrilled to have my first shot at pro-
gramming with a station that’s as suc-
cessful as the Point.”

- Since Luke joined the Point’s pro-
gramming team a year and half ago,
KPNT has increased its ratings in five
straight Arbitron books (2.5-2.9-4.0-
4.3-4.8, Summer ‘94-Summer '95
12+). Luke spent five years at KDGE/
Dallas, where he was an original air-
staffer from the station’s start-up in
1989; he later became MD.

In related news, MD/nighttimer
Eric Schmidt takes Luke’s afternoon
shift, leaving a vacancy in nights.

|

cause of the efficiency of duopolies,
essentially barring the way for com-
petition. “Horizontal growth is more
difficult,” he said.

The Early Bird ...

The availability of cash and op-
portunities in medium markets
means he who hesitates is lost. “If [
had a mid-market station, 50 and
under, [ would be getting to Wall
Street as fast as I could,” said Bank
of New York VP Brendan Nedzi.

Even though the market domina-
tion by a few may spell difficulties
for the smallest operators, indepen-
dents will always have a place in the
scheme of radio, said panelists. Lik-
ening radio to the telephone market,
Paul Kagan said, “Even today, af-
ter 100 years, there are tiny indepen-
dent telephone companies.”
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INTER-OFFICE MEMORANDUM

To:  Rick Dees
From: John Sparrow

Re:  Stop Giving Away Money!

Rick...what are You trying to do?!!!

This morning on your show you gave away
more than 3 times as much in cash and prizes
as you were authorized to. Yoy must learn to
operate within the budget. This reckless
disregard for station policy will only hurt
your career.

See me before you laave,

PLERSE TURN TO THE REXT PAGE...
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MUSIC

NATIONAL
RADIO
FORMATS

ABC/SMN
Robert Hall ® (214) 991-9200

Starstation — Peter Stewart
WHITNEY HOUSTON/Exhale (Shoop Shoop)
JOSHUA KADISON/Take It On Faith

Hot AC — Robin Jones
CORRS/Runaway

GDO GOO DOLLSName

WHITNEY HOUSTON/Exhale (Shoop Shoop)

ALTERNATIVE PROGRAMMING
Steve Knoll » (800} 231-2818

Mainstream AC
BETTE MIOLER/In This Life
SIMPLY RED/Fairground

Lite AC
OAN FOGELBERG & TIM WEISBERG/Songbird
BETTE MIOLER/In This Life

uc
TERRY ELLISWhere Ever You Are
SALT-N-PEPA/Ain't Nuthin' But A She Thing

BROADCAST PROGRAMMING
Walter Powers ® (800} 426-9082
Digital AC — J.J. Cook

MARIAH CAREY/One Sweet Day

WHITNEY HOUSTON/Exhale (Shoop Shoop)

MADONNA/You'll See
NATALIE MERCHANT/Camival

Digital Soft AC — Mike Bettelli
WHITNEY HOUSTONExhaie (Shoop Shoop)

Digital AC Mix — Mike Bettelli
MARIAH CAREY/One Sweet Day

Digital “Hot AC” — J.J. Cook
MARIAH CAREY/One Sweet Day

EDWYN COLLINS/A Girl Like You
MADONNA/You'll See

BONNIE RAITT & BRYAN ADAMS/Rock Steady

Digital CHR — J.J. Cook

GROOVE THEORY/Tell Me

MADONNA/Youll See

BONNIE RAITT & BRYAN ADAMS/Rock Steady

Radio “X’ — Cheryl Broz

ALICE IN CHAINS/Grind

INDIGO GIRLS/Bury My Heart Al Wounded Knee
TEARS FOR FEARS/Falling Down

JONES SATELLITE NETWORKS
Phil Barry ® (303) 784-8700
Adult Hit Radio — J.J. McKay

SARAH MclACHLAN/I Will Remember You

Soft Hits — Rick Brady
CELINE DION/(You Make Me Feel Like) A Natural Woman
WHITHEY HOUSTON/Exhiaie (Shoop Shoop)

WESTWOOD ONE NETWORKS
Bob McNelill » (805) 294-9000

Bright AC — Bill Michaels
NATALIE MERCHANT/Camnival

RADIO AAHS

Children’s Satellite Network
Stix Frankdin o (612) 926-1280
w ™W

2 1 REN & STIMPY/ Wanna Be A DJ
(Sory Wonder/Sony Music)
1 2 SCATMAN JOHN/Scatman (RCA)
3 3 MICHAEL JACKSON/You Are Not Alone (Epic)
10 4 LOS DEL RI0/Macarena (Ariola/BMG)
4 5 ANIMANIACS/The Cheese Roll Call
(Kid Rhina/Rhino)
8 6 PARACHUTE EXPRESS/Dr. Looney
(Radio AAHS Exclusive)
6 7 DAFFY DUCK & TAZ/Birthday (Kid Rhino/Rhing)
5 8 BSC/Gin-Girtfriend (Sony Wonder)
7 9 TEVIN CAMPBELL/Stand Qut (Walt Disney)
9 10 JANET & JUDY/Cavernan Boogie (Janet & Judy)

©Children’s Broadcasting Corporation

€ )TNN

MUSIC TELEVISION® MURIC PRST THE NASHVILLE NETWORK e
59.4 mittion households 48.8 miltion households 60.2 miltion households
Patti Galluzzi, Lee Chesnut, VF/Music Programming Traci Todd,
VP/Music Programming Wayne Isaak, Sr VF/Music & Talent Relations ManagerVideo Programming
Weeks On Weeks On Weeks On
COOLI0/Too Hot (Tommy Boy) NA/You'll See (Maverick/WB
DOGG POUND/Let's Play House (Death Row/Interscope) :“N:‘;:R”E:;‘G :;e { i verick'We) KENNY CHESNEY/A | Need To Know (BNA) ... 16
ALICE IN CHAINS/Grnd (Columbia/CRG) oideneye (Virgin) VINCE GILL/Go Rest High On That Mountain (MCA) .. 8
BONE THUGS-N-HARMONY/1st Of Tha. . (Ruthless/Relativty) ROLLING STONESA.ike A Rolling Stone (Virgin) FAITH HILLALet's Go To Vegas (WB)
RANCIDIRuby S parerckWE) TLL/Diggin’ On You (L aFaceiAvisia) ALAN JACKSONTa, Tl Trees (Avista)
uby Sol pitapl . 5 -
BON JOVI/Lie To Me (Mercury) TOADTHE WET SPROCKET/Sood.. (ReprselCohumbaCRS) | {1y Texas e Goes On (WB) ...

R. KELLY/You Remind Me Of Something (Jive)
RUTH RUTHUninvited (Ventrue/American/WB)
SILVERCHAIR/Pure Massacre {Epic)

| EXCLUSIVE |

RED HOT CHILI PEPPERS/My Friends (WB) ... §

| HEAVY |

BUSH/Comedown (Trauma/Interscope) ... 16
MARIAH CAREY/One Sweet Day (Columbla/CRG)

C0O0LI0/Too Hot (Tommy Boy) ADD
COOLIO/Gangsta’s Paradise (MCA) .
MELISSA ETHERIOGE/Your Little Secret (Island
FOO FIGHTERS/Vil Stick Around (Capitol) ...
GOD GOO DOLLSName (Metal Blade/WB) ..
GREEN DAY/Geek Stink Breath (Reprise) . o 7
WHITNEY HOUSTON/Exhale (Shoop Shoop) (Ans?a)

JANET JACKSON/Runaway (A&M) ... 1 1

\JAM OF THE WEEK |

DOGG POUNDAet's Pray... (Death Row/interscope) . ADD

[STRESS N

AC/DCHard As A Rock (EastwestEEG) ... .8
ALICE IN CHAINS/Grind (Columbia/CRG) .. ADD
BONE THUGS-N-.../st Of Tha... (Ruthless/Relativity) . ADD
BRANDY {/W. MORRIS/Brokenhearted (Atlantic) ... 12
7
. 2

MARIAH CAREY/Fantasy (Columbia/CRG) ..
COLLECTIVE SOUL/The World | Know (Aﬂantlc .
OEEP BLUE.../Breakfast... (RainMaker/Interscope) ..
GARBAGE/Queer (Almo Sounds/Geffen)
GROOVE THEORY/Tell Me (Epic) ...
HOOTIE & THE BLOWFISH/Time (Auantlc)
LISA LOEB & NINE STORIES/Do You Sleep? (Geffen)
MADONNA/You'll See (Maverick/WB) ... .. ADI
MEAT LOAFN'd Lie For You... (MCA) .......
HEATHER NOVA/Walk This... (Big CatWork/CRG)
JOAN OSBORNE/One Of Us (Mercury)
R.EM./Tongue (WB) ........o..oooovomvvoerc
RANCIO/Ruby Scho (Ep
RENTALS/Friends Of P (Mavenc pi .
TAKE THAT/Back For Good (Arista) ........
TOADIES/Possum Kingdom {interscope)

|ACTIVE ]

JON B./Pretty Girl (Yab Yurrv/550 Musm)
BLUES TRAVELER/Hook (A&M) ...
BON JOVILLie To Me (Mercury) ..
DEBORAH COX/Senti (Ansta)

SOPHIE B. HAWKINS/As | Lay Me... (Columbia/CRG) ..
JODECIA ove U 4 Life (UptowryMCA) ..

R. KELLY/You Remind Me Of Somemlng
L.L. CDOL W Hey Lover (Def Jam/Island) ..
LV/Throw Your Hands Up (Tommy Boy) .
EDWIN McCAIN/Solitude (Lava/Atantic)
0ZZY 0SBOURNE/Perry Mason (Epic) ..
REAL McCOY/Automatic Lover (Arista) ..
AED HOT CHILI PEPPERS/Warped (WB)
ROLLING STONES/Like A Roliing Stone (Virgin) ......
SALT-N-PEPA/AIn't Nothin' But... (London/Island) ...
7 MARY 3/Cumbersome (MammottvAtiantic) . ...
SOLO/MHeaven (Perspective/A&M)
TOAD THE WET.../Good... (RepnseJColumbla/CRG)
XSCAPEWho Can | Run... (So So Det/Columbia/CRG) .

EDWYN COLLINS/A Girl Like You (A&M/Bar/None) . 7
EVERCLEAR/Santa Monica... (Capitol) ... ...............
CHRIS ISAAK/Go Walking Down There (Repnse) .
RADIOHEAD/Just (Capitol) ................ccooooomrromroess 5
RUTH RUTHUninvited (Ventrue/American/WB) .. ADD

SILVERCHAIR/Pure Massacre (Epic) ... ADD
311/Don't Stay Home (Capricom) E

Information current as of November 6.
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HEART/Alone (Capitol)
CHYNNA PHILLIPSNaked & Sacred (EMI)
XSCAPEMWhO Will You Run To (So So Det/Columbia/CRG)

XL | e

MARIAH CAREY/One Sweet Day (Columbia/CRG) ... 1
MELISSA ETHERIDGE/Your Little Secret (Island) ... 4
GIN BLOSSOMS/Til | Hear it From You (A&M) ...... 12
WHITNEY HOUSTON/Exhale (Shoop Shoop)(Arista) .. 3

JANET JACKSON/RUNaWay (AGM) .................... 9
MADONNAYOLI See (MavenckeWB) .. ADD
BLUES TRAVELER/Runi-Around (A&M) .............. 39
SOPHIE B. HAWKINS/AS | Lay Me.. (CombiaCRG) . 76
HOOTIE & THE BLOWFISH/Time (Atiantic)

ELTON JOHN/Blessed (Rocket/sland) ..... ..
K.0. LANG/If ! Were You (WB) ...
MEAT LOAF/I'd Lie For You... (MCA) ..
NATALIE MERCHANT/Carnival (Elektra/EEG) ..

JOAN OSBORNE/One Of Us (Mercury)

BONNIE RAITT & BRYAN ADAMS/Rock... (Capitol) .. 1
TAKE THAT/Back For Good (Arista) ...................... 13
HEART/Alone (Capitol) ............ccoooovvrinierann, . ADD
EDWIN McCAIN/Solitude (Lava/Atlantic) ... 13

ALANIS MORISSETTEHand In... (Mavenci/Reprise) ... 7
ROLLING STONES/Like A Roliing Stone (Virgin) ... ADD
TINA TURNER/Goldeneye (Virgin) .................... ADD

| cUSTOM |

AFTER 7/Till You Do Me Right (Virgin) .................

JON B./Pretty Gir (Yab Yunv550 Music) .

BLUES TRAVELERHook (AGM) ... -
EDWYN COLLINS/A Girl Like You (A&M/Bar/None) 4
CORRS/Runaway (143/Lava/Atiantic) .....
OEBDRAH COX/Sentimental (Arista) ... ... 10
DEEP BLUE... ... (RainMaker/Interscope) .. 14

GO0 GOO 00LLS/Name (Metal Blage/WB) .
GROOVE THEORY/Tell Me (Epic) ...
JOHN HIATT/Cry Love (Capitod) ... R )
QUINCY JONES {/TAMIA/YOu Put A Mwe (OwesWVB) 2
GERALD & EDIME LEVERT SR./Akreatly. . (EastWestEEG) 3
LISA LOEB & NINE STOR¥ES/Do You Skeep? (Geffen) .. §
HEATHER NOVAWak This World (Big CatWork/CRG) ... 6
CHYNNA PHILLIPS/Naked & Sacred (EMI) ..
TONY RICH/Nobody Knows (Arista) .
SOLOMeaven (Perspective/A&M) .
TEMPTANONS/Some Enchanted Evening (Motown)
TLC/Diggin’ On You (LaFace/Arista) .................. ADD
XSCAPEMWHO Wil You.. (So So DetColumbia/CRG) . ADD

Information current as of November 6.

T H E
21 million households
Les Garfand,
Exec. VP/Programming
Frankie Blue,
YOuBEYISON  DirectorMusic Programming

wTw

2 MYSTIKAL/Y all Ain't Ready (Jive)
3 WHITNEY HOUSTON/Exhate (Shoop...) (Arista)
4 LARRY LOCA'm Having... (Zuly International)
5 EGHTBALL & MJG/Break 'Em... (Suave/Relativity)
6 JODECVLove U 4 Life (UptowrvMCA)
7 LUNIZA Got 5 On It {Noo Trybe)
8 CLICKHurricane (Jive)
9 COOLIO/Gangsta’s Paradise (MCA)
10 XSCAPEMNo Can... (So So Det/Columbia/CRG)

I Na®@Ww | N o=

Most requested for week ending October 27.

1 BONE THUGS .. /East 1999 (Ruthless/Retativity) |

- 36 million households

) \ Lydia Cole,
(AR \rMusic Programming

| Video Soul Top 10 |

WTw

1 JANET JACKSON/Runaway (A&M)

2 GROOVE THEORY/Te# Me (550 Music)

3 XSCAPEMho Can | Run._ (S0 S0 DetColumbia/CRG)

4 DEBORAH COX/Sentimental (Arista)

5 MARIAH CAREY/Fantasy (Columbia/CRG)

6 MONICA/Like This And Like That (Rowdy/Arista)

7 TLCDiggin' On You (LaFace/Arista)

8 WHITNEY HOUSTON/Exhale (Shoop...) (Arista)

9 BRANDY IAVANYA MORRES Brokenhearted (Atfantic)
10 IMMATURE/Feel The Funk (MCA)

Information current as of Novermber 3.

|RapCityTop10 |
LWTW

1. PHARCYDE/Running (Delicious Vinyl/Capitol)
2 RAEXWON/Criminology (Loud/RCA)

3 GOOOIE MOB/Cell Therapy (LaFace/Arista)

4 ERICK SERMON/Bomdigi (RAL/Island)

5 KRS-ONEMC's Act Like They Dont... (Jive)

6 BLAHZAY BLAHZAY/Danger (Mercury)

7 L.L. CDOL dMHey Lover (Def Jamvisiand)

- 8 GENIUSAiquid Swords (Geffen)

- 9 CYPRESS HitL/Throw... (Rufthouse/Columb/CRG)
8 10 KOOL G RAPA's A Shame (Epic Street)

Information current as of Novermber 4.
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MAVERICKS/Here Comes The Rain (MCA) ...........
MARTINA McBRIDE/Safe In The Arms... (RCA) ..... 12
NEAL McCOY/f | Was A Drinkin' Man (Atiantic) ..... 13

REBA MCENTIRE/On My Own (MCA) ................. 7
JOHN MICHAEL MONTGOMERY/No Man's... (Attantic) . 8
DARYLE SINGLETARY/! Let Her Lie (Giant)

GEORGE STRAIT/Check Yes Or No (MCA) ..
AARON TIPPIN/That's As Close As I'l... (RCA) ....... 1
TRAVIS TRITT/Sometimes She Forgets (WB) ........ 3
SHANIA TWAIN/The Woman In Me (Mercury)........ 12
CLAY WALKER/Who Needs You Baby (Giant) .......... 9
TRISHA YEARWOOD/On A Bus To St Cloud (MCA) . ADD

|ADDS ' |

TERRI CLARK/When Boy Meets Girl (Mercury)
TRACY LAWRENCE/The Acoustic Sides Of... (Atiantic)
SAWYER BROWN/Round Here (Curb)

TRISHA YEARW000/0n A Bus To St. Cloud (MCA)

Information current as of October 30.

CMT

COUNTRY MUSIC TELEVISION
30.8 miliion households
Tracy Rogers, Director/Programming
Paul Hastaba, VP/General Manager

wWTw

2 1 KENNY CHESNEY/AIl | Need To Know (BNA)
3 2 SHANIA TWAIN/The Woman In Me (Mercury)
4 3 MARTINA McBRIDE/Safe In The Arms... (RCA)
5 4 DARVYLE SINGLETARY/! Let Her Lie (Giant)
6 5 CLAY WALKER/Who Needs You Baby (Giant)
0 6 REBA McENTIRE/On My Own (MCA)

8 7 JOHN M. MONTGOMERY/No Man's... (Atiantic)
1 8 TRAVIS TRITT/Sometimes She Forgets (WB)

- 9 UITTLE TEXASALife Goes On (WB)

— 10 AARON TIPPIN/That's As Close As I'll... (RCA)

Weeks On

|HEAVY l

BLACKHAWK/'m Not Strong Enough... (Arista) .....
KENNY CHESNEY/Al | Need To Know (BNA) ........
VINCE GILL/Go Rest High On That Mountain (MCA) .. 9

FAITH HILLt Matters To Me (WB) ...

ALAN JACKSON/Tall, Tall Trees (Arista) .

LITTLE TEXASALife Goes On (WB) ........................
MARTINA McBRIDE/Safe In The Arms Of... (RCA) . 13
REBA McENTIRE/On My Own (MCA) ... .8
mmmmumvmm;.,(mm .8
OARYLE SINGLETARY/! Let Her Lie (Giant) ......... 7
GEORGE STRAIT/Check Yes Or No (MCA) .............. §

AARON TIPPIN/That's As Close As I'f Get... (RCA) . 12
TRAVIS TRITT/Sometimes She Forgets (WB) ........ 14
SHANIA TWAIN/The Woman In Me (Mercury) ....... 13
CLAY WALKER/Who Needs You Baby (Giant) ........ 10

[HoTsHOTS |

JOHN BERRY/H | Had Any Price Left... (Capiol) ...... 4
LISA BROKOP/She Can't Save Him (Capitol) ... 2
TERRI CLARKhen Boy Meets Girl (Mercury) ... 3
HELEN DARLING/! Haven't Found it Yet (Decca) ...... 3
TY ENGLAND/Smoke In Her Eyes (RCA) ... 5
WADE HAYES/What | Meant.. (DKC/Columba/CRG) .. 3
T. HERNOON & S. BENTLEY/Heart Half Empty (Epic) §
TIM McGRAW/Can't Really Be Gone (Curb) ...........
DAVID LEE MURPHY/Dust On The Bottie (MCA)
PAM TILLIS/Deep Down (Arista) ..
SAWYER BROWNRound Here (Curb) ..
TRISHA YEARWOOD/On A Bus To St. Cloud (MCA) ..

|ADDS
FAITH HILLAt Matters To Me (WB)

Heavy rotation songs receive five plays per day Hot
Shots receive four plays per day. Breakout Videos and
Picks (Pick Hits of the Week)receive an extra play above
heavy rotation per day. All Top 10 videos also receive
heawy rotation.

Information current as of Novernber 1.

3
4
4
2
2

AUSTRALIA

1 1 CAVE & MINOGUE/Where
The Wild Roses Grow

2 2 PETER ANDREMysterious Girl

5 3 CHRISTINE ANU/Party

9 4 CDB/Let's Groove

7 5 TINA ARENAWasn't It Good

4 6 MERRIL BAINBRIDGE/Under
The Water

8 7 MAXSHARAM/Lay Down
(Candles in The Rain)

6 8 AMMONIADrugs

- 9 CHOCOLATE STARFISH/April
The Fool

~10 DENI HINES/It's Alright

Most Added

CHOCOLATE STARFISH/April The Fool
CUSTARD/Apartment
POLLYANNA/Lemon Suck
Top 10 Australian records from playlists of 3Triple
M-FM/Melbourne, FOX-FM/Melbourne, MMM/
Perth, PMFM/Perth, SA-FM/Adelaide, 2-DAY/
Sydney, 2 Tripie M-FM/Sydney, MMM-FM/
Brisbane, B105/Brisbane, FM-104/Canberra.

CANADA

1 1 TOM COCHRANE/ Wish
You Well

2 2 ALANIS MORISSETTE/Hand
In My Pocket

3 3 BASSIS BASS/Diamond Dreams

4 4 AMANDA MARSHALL/Let
It Rain

5 & KIM STOCKWOOD/She's Not
InLove

-~ 6 DEBORAH COX/Sentimental

6 7 ALANIS MORISSETTE/You
Oughta Know

9 8 LAWRENCE GOWAN/Guns
And God

- 9 JANN ARDEN/Good Mother

7 10 MY BRILLIANT BEAST/Fail Away

Most Added
HEMINGWAY CORNER/
Watch Over You
Top 10 Canadian CHR hits courtesy
The Record (416) 221-3366.
mllm&
CONCERT PULSE
Avg. Gross
Pos. Artist (in 000s)
1 ROLLING STONES $3734.9
2 REM. $953.7
3 ELTON JOHN $762.2
4 JIMMY BUFFETT $671.8
§ ERIC CLAPTON $603.2
6 “LOLLAPALOOZA '95" $534.2
7 VAN HALEN $438.0
8 DAVID BOWIE $4237
9 REBA McENTIRE $396.2
10 BOYZ Il MEN $382.0
11 “H.O.R.D.E. FESTIVAL" $356.0
12 TOM PETTY $334.4
13 GEORGE STRAIT $306.1
14 CRANBERRIES $272.9
15 UVE $267.5
New Tours

Among this week’s new tours:

BLESSID UNION OF SOULS
BOY GEORGE

Civ

EMMYLOU HARRIS

G. LOVE & SPECIAL SAUCE
RUSTED ROOT

RUSTY

SAIGON KICK

SKY CRIES MARY
TRIPPING DAISY

The CONCERT PULSE is a weakly comput-
erized report ranking each artist by their aver-
age box office gross reported per venue. Cour-
tesy of Polistar, a publication of Promoters’On-
Line Listings, (800) 344-7383, or in California |
(209) 224-2631.
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“Secret Weapon”
Exposed

Radio Programmers Force

Atlantic To Re-Release
A Year-Old Song

After it's initial release in November of 1994, the single
“Missing” by “EVERYTHING BUT THE GIRL” may be
one of the most talked about records currently on TOP
40's agenda. Recently, when an onslaught of radio
programmers including Steve Perun (KIIS), Mike
Preston (WPLJ), Todd Cavanah (B96), Ed Lambert
(KHKS), Glen Kalina (W10Q), Adam Cook (XL 106.7),
Don Parker (KKFR), Tom Poleman (KRBE)

and Rich Anhorn (KHMX) began enjoying huge
success with this track, Atlantic finally responded and
decided to re-issue the single to Top 40.

The controversy over re-releasing the single began
when the DPRO of “Missing” (containing a remix
version of the song not available on the album),began
receiving substantial airplay at WIOQ/Philadelphia,
KMXV/Kansas City, KTFM/San Antonio, KBZR/Phoenix,
WOVV/West Palm Beach, KLRZ/NewOrleans,
POWER96/Miami, and Y100/Miami, where Program
Director Casey Keating comments“...this is a perfect
record for my station..it has hip adult appeal with a
beat...has been in “A” rotation through September.“

“...all radio stations play the obvious Top 10 hits...
it's finding the hits that no one else knows about...
SECRET WEAPON RECORDS. “Missing” is our

secret weapon record of 1995...probably our
biggest adult record of the year.”

ADAM COOK XL106.7/Orlando

Unfortunately for the consumer, however, this popular
version of the track was not available on the album,
which went on to spark an incredible debate inside the
halls of Atlantic as to whether or not to add this upbeat
mix on the full CD. (Atlantic has since stripped this
version onto the album.)

Todd Cavanah, Program Director of B96/Chicago
who is very enthusiastic about this project, explains
that “Missing” is a smash...one of the biggest surprise
hits of the year...it's a song our listeners have
demonstrated tremendous passion for!” John Rogers,
Music Director of Power 96/Miami, who initially began
playing the record in February, goes on to add,"...not
too many records last for 8 months, this orie did #1
callout and #1 adult phones with huge sales.” But
John Dimick (KPLZ) seems to share the opinion of
most by simply stating,"“it’'s about time Atlantic has
gone after this.”

“MISSING > CURVE
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KYSR/L.A. PD Lane Hits The Road!

ere days after Hot AC KIOI (K101)/SF

OM/PD Dave Shakes announced he'd

exit the Evergreen station by year’s
end (although he'll stay on until a replacement
is found), PD Randy Lane left Viacom Hot AC
KYSR (Star 98.7)/L.A.

Look for sister KXEZ PD Dave Beasing
to become KYSR's acting PD. Does this spell
c-u-r-t-a-i-n-s for Star’s Hot AC/'80s Hits
hybrid?

Meanwhile, Bonneville Bright AC KBIG/
L.A. boosts MD Dave Verdery to APD.

Urban WGCI-FM/Chicago welcomes a
new “Breakfast Brothers” morning show,
featuring DeVante Stone (aka former KPRS/
K.C. morning star Don Powers), sports
announcer Jason Crayton (aka Grapefruit),
and 1st Lady (who comes from co-hosting
mornings at crosstown WEJM).

So ... as Tom Joyner exits, will similarly
ABC-syndicated afternoon delight Doug
Banks soon join him at one of Evergreen’s
newly acquired Chi-town Urban outlets?
Meanwhile, Donnie DeVoe rejoins WGCI-FM
for overnights.

Urban KJLH/L.A. PD Frankie Ross exits.

Look for Radio One Dir/FM Programming
Terri Avery, who oversees WMMJ/
Washington and WWIN/Baltimore, to exit at
the end of this week.

N/T WWWE/Cleveland PD Gary Bruce
exits, citing philosophical differences.

Oldies KRTH/L.A. consultant Bill Drake
will depart at the end of the month to pursue
other projects. The legendary programmer

Rumors

@ is Arista VP/Top 40 Promo Bruce Schoen weigh-
_ing several offers?
® ST hears RCA VP/Pop Promo Skip Bishop has
decided NOT to make-that rumored Rising Tide
move. He remains at RCA and will work on his spe-
cial project of writing a book.
* |s Zoo VP/CHR Biil Pfordresher headed east?
- e Wil WEGQ/Boston's signal improve markedly
shortly? Wasn't that ex-crosstown WJMN moming
dude J.R. providing wakeup service last week? And
wasn’t ex-WHTZ/NY moming driver John Lander in
the lobby this week? And what's up with that curb
chatter about WPNT/Chicago’s Steve Cochran com-
ing in next week?
® Will there be a new CHR in San Diego next week?

Ry g

W’I‘&X/(hk:am

recently signed a deal to work with Premiere.

Will the WDRE Network become a
nighttime-only feed? Aithough WDRE/Long
Island GM Dan Zako's lips were sealed, look
for an announcement by the time you've
finished reading this sentence. Will WIBF/
Philly become a separate entity altogether?

After spending six years and an estimated
$10 million, the Justice Dept. is about to
resolve the Joe Isgro case, wherein the former
L.A.-based indie was charged with payola and
56 other felony counts. The case is expected to
be settled November 20.

While the final deal has yet to be
approved, the L.A. Times reports Isgro is not
expected to plead guilty to payola. Instead, he’ll
plead guilty to two lesser violations — including
a misdemeanor tax offense — and will receive
no jail time and no financial penaity.

Kudos 'n’ superlatives to WFBQ (Q95)/
Indy for getting October 20 proclaimed “Q95
Day” — not just in Indy, but in the whole state
of Indiana!

The mayor’s and governor’s
proclamations each cited the station’s
numerous worthy deeds in the region.
Meanwhile, although the officials didn’t mention
WFBQ's ratings, the outlet remains an Arbitron
monster.

Congratulations to the
family 'n’ friends of pioneering
FM Rock programmer/air
talent, the late Tom Donahue,
who will join next year’s crop of
Rock & Roll Hall Of Fame
inductees.

Tom Donahue

Very special thanks to
Columbia/CRG recording
artists Dog’s Eye View, Priority recording
artists the Rugburns, and Ichiban recording
artist Dean James, all of whom wowed the
crowd at the world-famous Club R&R last
week.

At least two local TV stations ran news
announcments about WKHY/Lafayette’s
morning team of Cara Sabin & Pete McRae

instituting a “Swap Drugs For Health” program,

wherein the dynamic duo invited drug users to
bring in their illegal stash and trade it for

granola bars and microwave popcorn.
Continued on Page 22
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“The Hassle-Free Way To Do Call-Out”

INTERACTIVE IN-HOUSE CALL-OUT...AVAILABLE NOW.

Patent Pending
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like a rolling stone

the first track
from the new album

“Stripped”

Produced by Don Was and The Glimmer Twins

p
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STREET TALK.

Continued from Page 20 '
While Sabin & McRae received 16 tons o’ '

press, they wound up being terminated ... for
putting one of the local TV station’s NDs on the

Why bother
adding any

new hits?

Your ratings
are just fine the
way they are.

BETTER THAN EZRA
“Rosealia”
30+ Top 40’s! 300 plays!

‘...magnificent!”

SIMPLY RED
“Fairground”
50+ Top 40’s! 320 plays!

“...powerful!”

SILK

“Hooked On You”
60+ Top 40’s! 600 plays!

'77

“...hypnotic!

Elektea tntestainmant

WKHY airwaves without his permission.

Tower Of Power

Fairfield Broadcasting — which owns
AC WQLR/Kalamazoo, Ml — recently

Rumbles

® WTMP/Tampa names Yolanda Anderson OM/
PD and ups midday maven Stacy Powers to MD as
PD/MD Don Cody exits.

¢ Twelve-year KTAR/Phoenix ND Jeff Scott was
terminated last Thursday (10/26) over philosophical
differences.

® Bright AC WGAY/Washington became WEBR
on Wednesday (11/1).

® 31X/San Diego appoints Scott Struber and Di-
ana D’Amato APD and MD, respectively. Stuber re-
cently joined the station for special projects; D'Amato
was programming asst.

® Look for CHR/Rhythmic KXTZ/Las Vegas to
change calls to KUMZ, effective November 1.

°* WBBM-FM (B96)/Chicago APD Ric Tower re-
signs to expand his work as a consultant to high-pro-
file radio personalities and concentrate on Power-
Sheets, his syndicated personality newsletter.

* WPGC-AM/Washington welcomes new morning
driver MC Spice, formerly a specialty show producer
at WOWU/Nortolk. Carl Jones segues to overnights.

® Fairbanks begins a joint sales agreement with
Ardman’s WOVV/W. Palm Beach. Fairbanks can't
do an LMA because it already owns two FMs (WRMF
and WRLX — as well as AMs WJNO and WJNX) in
the market.

® New owners Press dumped WBSS/Atlantic
City's CHR format for a simulcast of its News/Talk-
AC-Oldies hybrid WKXW/Trenton, NJ.

® WFLZ/Tampa night slamma Bubba The Love
Sponge inks a two-year deal with parent Jacor that
includes the formation of the Bubba Radio Network,
which will syndicate his show via satellite. Jacor's
WJBT/Jacksonville will be the first affiliate.

® WZAT/Savannah, GA PD Dr. Dave (David Allen
Marcocci) has been elevated to Station Mgr.

® Hot AC WHBC-FM/Canton, OH appoints Terry
Simmons PD.

* WKCN/Columbus, GA welcomes new OM/PD
Kris Van Dyke, coming from PD at WGTR/Myrtle
Beach, SC.

* SBR Radio Company adds industry vets Tom
Fricke and Lori Martin to its consultancy staff. Fricke
will continue his parttime duties'at KXPK/Denver;
Martin recently left her promotions post at KBCO/
Denver.

* NAC WMTO/Panama City, FL PD Bill Harmon
exits for an undisclosed Top 30 market, where he'll
sign on a new NAC outlet before the end of the month.
Meanwhile, WTMO's recent sale will see the station
moving onto the AM band and being replaced on the
FM with a Religious format.

® EMI SW Regional Promo Sharon White and Dir/
College Promo & Mktg. Andrew Goldstone exit.

® Amy Birch is elevated from Regional Dir. to Nat'l
Dir/AOR Promo at Relativity Recordings.

® Warner Music Group names Doug Morris
Chairman/CEO Warner Music U.S., Mel
Lewinter President/COO Warner Music U.S.
Danny Goldberg Chairman/CEO Warner Bros.
Records, and Val Azzoli President Atlantic
Records.

® Peter Napoliello upped to EMI Records
Sr. VP/Promo.

® Steve Legerski becomes WENZ/Cleveland
VP/GM.

¢ Greater Media elevates Ralph Cipolla to WCSX &
WRIF/Detroit Ops Dir. and Doug Podell to WRIF
PD.

® Tom Land promoted to Apollo Radio/Kansas City
(KMXV & KUDL) Dir./Programming.

v

® RCA Records names Skip Miller Sr. VP/Black
Music and Miller London VP/Mktg., Black Music.

® Richard Sands elevated to KITS/SF OM.

® PD Bob Case rejoins KUBE/Seattle.

® Ken Baker upped to KOAU/Dallas PD.

e Interscope Records debuts; Ted Field and Jim-
my lovine to be co-managers.

A4

¢ Sid McCoy named Westwood One VP/Black
Programming.

* WHBQ/Memphis Chief Engineer Chris Karb
promoted to GM.

® Rocky Knight becomes WLRS/Louisviile PD.

v

® Richard Casper named WLAC & WKQB/Nashville
GM.

® Dan Griffin becomes WJR-AM & FM/Detroit OM.

® Hugh Surratt tapped as KMET/L.A. AMD.

N4

® Don Elliot upped to KIIS-AM & FM/L.A. OM.
® Mike Lushka named Motown VP/Sales.
® Bob Burch becomes WABX/Detroit PD.

A o

purchased a second AM outlet, 61-year-old
heritage N/T WKZO. Upon learning the
transmitter hadn’t been serviced in three
years, the new owners went to check out the
tower (located on 26 acres in town) — and
found several hundred marijuana plants
growing in clay pots!

Oedipus
WBCN

NO D
Dzaic

out
New Adds WBCN WDRE KWOD WEQK and More! 0\\‘0\“\ .

WIRH WDGE WDST WMAD
On Over 50 Alternative Stations Including: Tragt A

KROQ KOME KED)
WLUM KNRK KBBT WHTG KPOI KJEE KRIQ

\/

Rscone

KXRK 91X  KNDD 99X WHYT

The Atlantic Group




 QUINCY JONE
~ YOUPUTA MOVE ON Mv HEART

THE FIRST SINGLE FROM: JOOK JOINT

PRODUCED BY QUINCY JONES
MUSIC AND LYRICS BY ROD TEMPERTON
RECORDED BY FRANCIS BUCKLEY

MIXED BY BRUCE SWEDIEN

9

LAST WEEK:
URBAN AC: BREAKER €D URBAN CHART: €D - €

THIS WE%(: ® NOW ON 59 UG REPORTERS-75%  CRDSSING AT:

URBAN AC: €D - W WAMO KMEL  WJBT

. MOST ADDED & INCREASED WES,':{ WZAK KYLD  KXTZ
‘ PLAY! WVEE  WNOV XETZ  KPRR

WBLS  WDAS KM WKKV WERQ  KHTN
KJLH WMWY WXYV  WBLX WWKX  WOCQ

WVAZ  KMJO  MORE!
g b AND MANY MORE! KZHT

..AND MANY MORE! ALBUM IN STORES NOVEMBER 7!
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NEWS/TALK

RANDALL BLOOMQUIST

Talk Radio & The Boys Of Summer

L] Baseball, Simpson trial credited ~ or blamed - for format’s latest ratings

The summer Arbitron numbers paint an interesting scene
for Talk radio, with some stations bathed in ratings sunlight
and others buried in shade. Among the dominant colors in the
picture: baseball and the O.J. Simpson trial. Here’s how some

major stations were portrayed

masterpiece.

KMOX/St. Louis's 13.2-14.2
spring-summer surge helped it retain
its long-held ratings crown. The CBS
0&O also finished No. 1 25-54 with
alow-eight share. PD Tom Langmy-
er credits Cardinals baseball and his
station’s coverage of such hot summer
news stories as the Simpson case.

“Baseball did help us — surprising-
ly,” says Langmyer. “From spring to

6]

We lost about 40% of
our cume. Overall
cume in the market
was down only about
1%, and our
competition [WBEN]
picked up some cume |

- but not enough to
explain our losses.
This is a tough one to |

figure out.
—Jim Pastrick

I
|
summer, we were up 16.3-18 12+ in I
8-10pm. But we also saw gains in other
dayparts, including Charles Jaco’s [2- ’
4pm] show.”
Baseball also helped KOA/Den-
ver soar in both 12+ (6.9-9.6) and
25-54 (mid-fives to high eights).

in this paint-by-the-numbers

PD Kris Olinger believes those
numbers are deceptive because the
spring book seriously underreport-
ed KOA’s listenership. Neverthe-
less, she says, the station did have
some nice growth in the summer,
thanks to its Colorado Rockies
broadcasts and strong coverage of
both the Simpson trial and some hot
local stories.

“The Rockies didn’t suffer the fan
rejection that a lot of teams experi-
enced,” says Olinger. “We also had a
new stadium open this year.” KOA
Talk sister KTLK — which was all-
O.J. — moved 2.7-3.5 12+.

Split Decision

Heartland Talk combo KCMO-
AM & KMBZ-AM/Kansas City
managed asplit decision in the spring
ratings fray. KCMO moved 2.3-3.6
in 12+ and soared from the mid-ones
to the low threes 25-54. PD John
Butler credits much of that growth
to the stabilization of his moming
lineup and a strong performance by

blames those stumbles on two things:
a traditional summer fall-off and fan
apathy about baseball ("MBZ carries
the Royals). However, Butler is not
concemned about the station’s future.
*This is not a programming problem,”
he says.
NAC +0J.

WFLA/Tampa took a ferocious
hit in the summer book, dropping 6.3-
5.1 in 12+. OM Gabe Hobbs says
most of the damage stemmed from
the debut of crosstown NAC WSJT,
which grabbed more than a seven
share of men 25-54 — WFLA’s tar-
get audience.

“When somebody sucks out sev-
en shares of your target demo, it can
make life tough,” says Hobbs. “Hope-
fully that number will level off to
something more normal in the next
couple of books.”

Hobbs thinks his station also suf-
fered as a result of crosstown all-News
WHNZ’s wall-to-wall O.J. coverage.

Simpson, he adds, might also cut into |

WFLAs fall audience thanks to the
huge interest in the trial’s closing ar-
guments and verdict, both of which
came in October.

Lionel Lifts Mornings

Top Ten Tawk Torics

October ’95

hat's on Americans’ minds? Each month R&R con-

ducts an exclusive survey of the nation’s leading Talk
radio stations to determine the 10 issues that have generated
the greatest amount of listener phone response over the past
four weeks. Following is a comparison of last month's and this
month’s hottest topics.

M
10 Million Man March

0O.J. Simpson Trial

Powell For President

0.J/NBC Interview Flap
Medicare Reform

U.S. Race Relations

1996 Presidential Race

Bosnia

U.N. 50th Anniversary

10 Politically Correct Team Names

Though the verdicts were read October 3, the O.J. Simpson trial main-
tains the No. 2 slot for the third consecutive month,

[ Tollalawn
w:n--lmm.hum-ui

Reporting Stations: WBAF/Dallas, Tyler Cox; WRKO/Boston, Kevin Straley; WWDB/Philadoi-
phia, Matthew Zucker; KIRO/Seattle, Shawn Splane; WABC/New York, Robert Bucci: KMOX/
St. Louis, Peggy Cohill WGST/Atlanta, Mike Rose; WLS/Chicago, Diana Bodkins; WXYT/De-
troit, Pat Sheehan; KSTP/Minneapolis, Steve Konrad; KXL/Portland, Bill Gallagher; KGO/San
Francisco, Alison Strawn; WFLA/Tampa, Sue Treccase.

gave WABC its first morning drive
victory over crosstown WOR's
John Gambling (4.0) since WABC
went Talk in May 1982. Lionel’s
summer numbers represent a 52%
year-to-year increase in that demo.

Says Boyce: “It looks like
WABC has finally filled the one
weakness of the radio station — the
lack of a great morning talent. I
believe both Bob and Rush will
bounce back in the next book, and
if Lionel can merely maintain, we'll
be in great shape.” ‘

Pastrick suspects O.J. Simpson
stole some of his audience. His evi-
dence: WGR’s sister WWWS-AM,
which aired wall-to-wall Simpson
trial coverage, moved 1.3-1.8 12+.

KVI/Seattle also had a rough
summer. After finishing No. 1 12+
in the spring report, the station slid
(6.2-4.9) in the summer. Its 25-54
numbers saw similar shrinkage. PD
Jim Casale says his station was
down across all dayparts due to a
couple of factors, including the Se-
attle Mariners’ pennant run (cross-
| town News/Talk KIRO carries the

WABC/New York slipped 4.0-3.6
12+ due, in part, §
’ to weak numbers |
for Rush Lim-
baugh and after-
noon driver Bob |
Grant. But PD |
Phil Boyce takes
solace in the
strong perfor- |

If The Numbers Fit ...

WGR/Buffalo also took a tre-
mendous 12+ tumble (6.3-4.4)
that PD Jim Pastrick is still try-
ing to explain. “We lost about
40% of our cume,” says Pastrick.
“Overall cume in the market was
down only about 1%, and our

Dr. Laura Schlessinger, who is
heard in middays.

“Dr. Laura is an enormous, enor- |
mous [personality] in this town,” But-
ler says, adding that KCMO also ben-
efited from the ratings and publicity
generated by new afternoon driver
Rick Roberts, who has done several
hot shows and landed some hot news-
maker interviews. mance of mom-

On the flip side, KMBZ slipped in | ing man Lionel
both 12+ (5.5-4.9) and 25-54. Butler | — his 4.1 share

some cume — but not enough to

Lionel

one to figure out.”

|
|

team) and a lack of compelling lo-
cal talk issues.

“My first quick glance at the
numbers tells me it’s a TSL prob-
lem,” says Casale, though he’s not
overly concerned. “This station
hasn’t had a bad book in two or
three years, so I guess we were due.

competition [WBEN] picked up | If you average our 12+ numbers for

the past four books, we're at a 5.5,

explain our losses. This is a tough | which is about where I think the

station should be.”

Power Tracks

Monday-Friday 3-7PM EST

The Darrell Ankarlo Show
Monday-Friday 7-10PM EST

4 Will Launch Your Station
" Into the Next Century

Dr. David Viscott

Monday-Friday 10PM-1AM EST

This revolutionary new show will
feature short clips from leading
motivational tapes and audio
books in the style of Top 4o

radio! It features 3-5 minute
segments that will energize your
listeners and clients.

© 1995 SW Networks

SONY WORLDWIDE NETWORKS . s 3 ®
For a free SuccessBadio kit and demo tape call 212-833-5400 OR FAX 212-833-4994 * INTERNET http://www.swnetworks.com

Former Billboard “Air Personality
of the Year” Darrell Ankarlo hosts
a magazine style show featuring
discussions with leading motiva-
tional speakers, self-improvement
experts, celebrities, and listeners.
It’'s a “how to” show for success!

Celebrated radio talk show host,
author, and psychiatrist Dr. David
Viscott’s personal advice show
helps guide listeners in an
entertaining and enlightening
manner. Dr. Viscott deals
with the personal drama
of your listeners’ lives.




Get Ready to Roll Up Your Sleeves and
Participate in the Most Useful, Informative,
and Comprehensive Radio Seminar
You’ve Ever Attended

The R&R Talk Radio Seminar

February 22-25, 1996 ¢ Washington D.C.

If you’re working hard to build a Talk station, this meeting is the blueprint for your success. It’s a conference
with real substance, devoted exclusively to the Talk forma-. The R&R Talk Radio Seminar offers a wealth of
learning and networking opportunities for radio programmers, managers and producers who are looking to excel
and achieve in a non-music format. Among the highlights: 15 Talk-specific workshops and general sessions featuring addresses by prominent politicians
and Talk radio figures. You can participate in a working lunch session dedicated to brainstorming format issues. In addition to those top-flight sessions,
your registration fee also includes receptions, continental breakfasts, lunches and a very special closing dinner. Register today - fill out the form belcw,
mail or fax it, and get ready to receive valuable insight from the people shaping Talk radio today.
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Seminar Registration Hotel Registration

-
10100 Santa Monica Blvd 5th Floor The Grand Hyatt Ij |H Street
Los Angeles, CA 90067-4004 at Washington Center @ |0 H' Stll'eet AW

. . The Grand fHyars ar Washington Center is comveniently Washington DC 2000
Please print carefully or type in the form below. Full payment must Jocated 15 wiinutes from VWashingion National Airport, (202) 582-1234 ——

and within walking distance of the 1Whire House, Ford's I I

accompa ny this reg istration form. phOtocopies are accepta ble. Theatre and Lintoln Musciom. The US Capitol, Smithsonian,

Vietiam Meworial and more are located nearby.

You Can Fax This Form To:
(310) 203-8450

2l We look forward to hosting you in our Nation’s Capital at the
Grand Hyatt Washington, located in the heart of downtown
Washington. To guarantee your reservation for late arrival (after 6:00
p.m.) we require either an enclosed check or money order covering
the first night’s stay, or a major credit card number, expiration date,
and signature. The Grand Hyatt Washington regrets it cannot hold
your reservation after 6:00 on the day of arrival without guaranteeing
the reservation with one of the above, Deposits will be refunded only
if cancellation notification is received at least 7 days prior to arrival.

Reservations requested after February 1, 1996 or atter the room
block has been filled are subject to availability and may not be avail-
able at the convention rate. Check in time is 3:00 pm. Check out
time is 12 noon.

Name

Call L ) N
alll ESfissr Sommpay Nais Type of Room No. of Rooms Convention Rates

Single (1 person) * $139 a night

Street Double (2 people) * $159 a night

1 bdrm Suite $475-1300 a night
* Regency Club Rates Available

Reservation Request

Date of Arrival

Time of Arrival

Telephone # Date of Departure

Name

eminar rees

Before January 19, 1996 $300
After January 19, 1996 $375 IS
There is a $50.00 cancellation fee. There will be no refunds after Feoruary 1, 1996. City

Method of Payment: Seminar

|

Company

Telephone #

Amount Enclosed: Sharing Room with

[JVisa [JMasterCard [[] American Express Amount  $

Account Number [JAmerican Ex s [JVisa [JMasterCard []Discover [[Diners/Carte Blanche [JCheck

I Account Number

3 Expiraticn Date: Month
Expiration Date ! ‘

Signature

I I I I Print Name Here
Month Year Signature

Go' | Passport #

Non-Smoking loom Requested D

Print Name Here
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SOUND DECISIONS

STEVE WONSIEWICZ

The British Are Coming, The British Are Coming

British rock bands are receiving an additional promo push
courtesy of the Beatlemania (part whatever) that is creeping
into America’s consciousness again. Public awareness has ris-
en so much, even Newsweek magazine recently deemed the
subject worthy enough to put the band on the front cover.

Most of the recent awareness of
the Fab Four and British music is
due to the publicity surrounding the
upcoming TV special on the Beat-
les and release of the John Len-
non-penned song “Free As ABird.”
The song, which Lennon wrote in
1977, was never recorded for the
public. Paul
McCartney,
George Harri-
son, and Ringo
Starr have over-
dubbed music
onto it for the [
Capitol Records' [
album ““The Beat-
les Anthology 1,”
slated to hit retail
November 21.

The album re-
lease also coin-
cides with ABC-TV's primetime air-
ing of a six-hour, three-part Beatles
special Novermnber 19-23 and an ABC
Radio Networks two-hour special
airing November 11-19, which fea-
tures an interview with McCartney.

How Radio Sees It

With all the media attention, the
healthy flow of top notch music
coming from across the Atlantic, and
the declining interest in grunge, we
thought it would be interesting to see
what some leading programmers
and promoters had to say about
whether another British invasion is
in the offing.

For CHR/Pop WHTZ (Z100)/
New York PD Steve Kingston, the
media hoopla won’t impact the sta-
tion’s audience; it’s more of an issue
at the Oldies stations he consults. “1
don’t think there’s as much intrigue
as there was with the original British
invasion and the punk invasion.
There’s nothing rebellious or myste-
rious about it this time.”

However, over the past year King-
ston has been paying a little more at-
tention to what’s happening musical-
ly across the pond. “Like many sta-
tions, we’re wired into the import
scene and closely watch what is suc-
cessful overseas,” he explains.
“We’ve had some positive results,
and we’ve claimed a lot of artists like
Edwyn Collins, Qasis on their last
record, Elastica, and others.

“To our listeners, {the new wave of
British rock music] is such a new area
and new sound. Most of the grunge
and crunchy stuff is not coming from
that part of the world so it’s something
new to them. We’ll certainly push the
envelop in that direction.”

With altemative morphing into the
mainstream, Kingston and company
are all looking for music that will son-
ically set them apart. British rock,
they say, could play a very impor-

Jeffrey
Naumann

tant role. “Everybody’s trying to dis-
cover the next alternative,” he says.
“Because we're sharing so much mu-
sic with other stations, we’re almost
going through the same frustrations
the Alternative stations are going
through when we took on this music
three years ago.”

As an example, Kingston cites the
band Qasis. “We had a lot of luck with
the last album. It gets down to the
sound. I'm not concerned from which
side of the ocean the band originates.
Their music and that of other bands
is a refreshing sound and it could help
redefine an exclusive musical posi-
tion that a lot of stations like KROQ/
L.A. and WNNX/Atlanta are trying
to establish.”

Fads Come Full Circle

While Virgin VP/Promotion Jef-
frey Naumann cautions that the ju-
ry’s still out as to how far British rock
can crossover to the mainstream, he
agrees with Kingston that the mo-
mentum is building. “Right now
there is still a lot of speculation about
the sound,” he says. “It’s definitely
not walking onto radio. With our
band Blur, each week we break
down more walls.

“But like most fads, it all comes
full circle. Whether it’s metal or coun-
try or British music, it all comes
around on a regular basis. When I was
going to college, British bands like
the Kinks and Mott The Hoople
were very much in vogue. The Seat-
tle sound has been milked for every-
thing it’s worth, and people are look-
ing for a new sound.

“With the way radio is moving, es-
pecially altemative and rock, it’s be-
coming one big
blur, no pun in-
tended. Alterna-
tive is looking for
something they
can own, and this
wave of British
music might be
something they

an latch onto.”

As with most
things foreign —
whether it’s food,
clothes, or music
— mostAmericans tend to take a wait-
and-see attitude to make sure it works
in other places before jumping on the
bandwagon. “‘Like anything new, peo-
ple are afraid of it,” says Naumann.
“Cutting-edge stations, the KROQs of
the world, will take to it first. Then the
lemmings will follow.

“With Blur, we’re seeing immedi-
ate results at retail once the record gets
played. That’s happening with other
bands, too. Once this thing gets roll-
ing, it could be huge. Until the sales
start kicking in and MTV gets in-

Steve Kingston

volved, it’s going to be a fight, but
one that they are going to give in to
relatively quickly.”

Long Road Ahead

Nevertheless, it’s still going to
take some convincing, especially in
Heartland, USA. “British, Ameri-
can, Honduran — we’re looking for
great songs be-
cause CHR is a
song-driven for-
mat,” comments
CHR/Pop
KDWB-FM/
4 Minneapolis PD
i Dan Kieley.
“Whether it’s Oa-
sis, Edwyn Col-
lins, Take That,
Real McCoy, or
whatever, we’re
looking for hits.
The music kind of came over here
and made a splash, but I haven’t
heard songs that will hold up in the
long run.”

Like a vast majority of markets,
KDWRB listeners don’t usually dis-
cern whether an artist is American
or British unless the music is very
distinctive. “They don't care,” Kie-
ley says. ‘They buy it if they like
the music. They don’t know one
way or another.

“You can do a focus group with
a bunch of 25-34 females and ask
them if they like a British band and
they’ll say they don’t know. But
when you play them one of the
songs, it’ll come out one of the Top
50 records.” 5

In the end, Alter-
native WFNX/
Boston PD Troy
Smith says pro- £ s
grammers must
avoid stereotyping
British bands and
let the music suc-
ceed or fail on its
own. “American
programmers are
too busy trying to
stereotype music
instead of just listening to it and see-
ing if it’s relevant to what they're try-
ing to program. I don’t look for any-
thing English. I look for talent. When
I hear records from Paul Weller and
Qasis, it tells me that songwriting in
general is still very strong in the UK.

“I first got into Alternative radio
in 1983 and since that time English
music has been an integral part. These
days, many English bands don’t
sound English anymore. They are
very much in line with alternative pop
music. Look at Bush; they could
have been from Iowa.

“But it works both ways. Look at
Green Day; the singer sounds like he
has an English accent. If Oasis came
from San Diego, I bet they’d be em-
braced a lot faster. But they’re an En-
glish band and they’re being catego-
rized. If that happens, they don’t stand
a fighting chance on radio.”

Dan Kieley

Troy Smith

Touring U.S. Key To Success,
Says U2 Manager McGuinness

reaking bands intemationally is one of the biggest chal-

lenges facing record companies in today’s global busi-
ness environment. The barriers are enormous, but the pay-
off is substantial.

Along with the obvious cultural and language differences, the broad-
casting, press, retail, and touring industries are all different from market
to market. To most bands, going global is a Catch-22 regardiess of their
nationality. Do they take on the financial risk of under- _
taking an international tour to people who may be rel-
atively unfamiliar with their music? Or do they stick to
their own backyard where the net financial result is
more predictable?

Touring Pros OutweicH Cons

To Paul McGuinness, who manages U2 and PJ
Harvey, the pros of touring far outweigh the cons. “U2
have thrived on touring,” says McGuinness, who is
often referred to as the band’s fifth member. “That was
even true for me, as | suspect I've been to every show
they've played, bar a few. That was how we and our
organization [Principle Management] (earned the Paul McGuinness
business and that's the way U2 iearned to be a band.”

McGuinness believes the most cammon mistake British bands make
“is not putting sufficient time or effort” into touring. “It's as simpie as that.
In the last few years, British bands have come to America and visited 15
cities and left sensing they've done an American tour. An American tour is
three months every year until people start to notice you.

“Bands like Blur and Oasis are going to break in America, but only if
they are committed to it. The American public have an innate sense if a
visiting artist is interested in them. It works both ways. The Smashing
Pumpkins have toured the length and breadth of America and have an
enormous live reputation, but they've done very few in Europe which is
why they are weak in Europe.”

Adds Principle Management’s Sheila Roche, “|t's very hard psycho-
logically to switch over to smaller venues and in support of other bands
when you move outside your country. The American market is probably
kind of daunting to British and European bands.

“But touring is the only way to do it. With comparatively modest radio
support for Polly, through touring America this year, we're going to sell
close to 500,000 records by the end of the year.”

BRreaking THROUGH

When it comes to the States, McGuinness says it has become “much
harder” to break bands because of how Rock radio has changed. “in the
early '80s, album rock was the engine of the industry and was selling
records. That isn't the case anymore. it really hasn’t been replaced by
alternative.”

Two dominant U.S. musical trends — grunge and rap — have also
worked against British bands, adds McGuinness. “it's been hard to get
attention.” He also cautions British bands about getting caught up in the
music press wars involving magazines such as the New Musical Express
and Melody Maker, publications which wield considerable ciout in the
UK. “Bands get diverted and sidetracked by the music press. It's a press-
driven industry rather than a record industry. That sort of paranoia about
fashion and style can be a very good discipline, but it has gotten out of
hand over the last couple of years. To generalize, many bands pay fartoo
much attention to what Melody Maker thinks of them than [what] the au-
dience in Detroit [thinks].”

Focusing on touring is what helped break Bush,
says band guitarist Nigel Puisford. “It's an oid cli-
che, but it seems to be true,” he says. “We did six
months in the States this year and it really helped.As
we toured, the record sold better. it's a word-of-mouth :
thing that goes hand-in-hand with playing live. Peo- |
ple can hear you on the radio, but they need more |
than that to connect. It fills in the picture and inspires
loyalty that you showed up to play.”

Pulsford agrees with McGuinness about the pow-
er of the English music press. “We knew we'd have a
tough time in England; it's notoriously difficult to break
there because you have to have the music press on
your side. They are so fickie and fashion-oriented in
England, so it was great that we were able to side-step that.

“[The more pop-oriented] press like Melody Maker and NME have pretty
much ignored us because they didn't ‘discover’ us, although we finally
received a positive review from the NME on our last tour.”

Commenting on renewed interest in British rock bands, Pulsford says,
“I have a problem with this American-British sound thing because you
don't hear just British records on British radio and American records on
American radio. What you tend to hear is such a mixture that it's hard to
define what’s what.

“Some British bands, however, sing about things that are very perti-
nent to what's going on in England or London. But that doesn’t mean an
awful lot to a person in Kansas. What we've tried to do is write from a
more personal view rather than about going down to the pub in London.
That's maybe why it's easier for Americans to relate to our songs.”

Nigel Pulsford
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Heightened interest in British
rock couldn’t have come at a
better time for Radioactive
Records. The label is promoting “In
The Name Of The Father,” the lead
track from “It’s Great When You’re
Straight ... Yeah,” the new album by
Black Grape.

Fronted by Shaun Ryder, who
led Happy Mondays to popularity
in the UK, Black Grape are already

up. “With so many new Alternative
stations coming on since Happy Mon-
days were popular, in many markets
we are still having to treat this as a
new band,” says Cristiano.

“But musically, we couldn’t have
timed this any better. Right now there
are so many guitar-driven rock bands
at Alternative. Since this record is so
different, we think it’s going to be eas-

ier for it to be accepted. Alternative |
needs music like this and |

-

Black Grape

to spice things up.”

Black Grape will visit
the States for a dozen
shows before Christmas
| and then return to Europe
because of tour commit-
ments. They are slated to
return again in February
for a longer tour.

J’son Looking Good

At Urban

Urban radio is taking a
look at the new single from
Hollywood Records’ 15-
year-old singer, J’son, and
liking what they hear.
“Take A Look,” the debut
track from J’son’s forth-
coming album expected
later this year, picked up 33
'| last week at Urban out of
the box. Adding the sin-
gle were stations WHRK
and KJMS in Memphis,
KSVP/Oklahoma City,

' from an artist like Bjork

®

picking up early airplay (medium ro-
tation) at some of the more adven-
turous Alternative stations, includ-
ing WFNX/Boston and KBBT/
Portland, OR. Radioactive official-
ly went for adds Oct. 23, while the
album already had hit retail Oct. 10.

Comments Radioactive Head/
Promotion Lisa Cristiano, “We

WTLC/Indianapolis,
WKKYV and WNOV in Milwaukee,
and WCKX/Columbus, OH.

While Hollywood implemented
the standard set-up campaign that ac-
companies most single releases, Sr.
VP/Promotion John Fagot says the
label took the additional step of
sending two senior promotion execs
on the road in September — they vis-
ited stations in 35 major markets.

were very fortunate in that most of
the setup was al- :
ready accomplished
in the UK because
of publicity sur-
rounding the record
over there. The band
was getting great re-
views and was on
the cover of nearly
all the major music
magazines. There
was a tremendous
amount of excite-
ment built up before
we did anything.”
Because of that
awareness and the
fact that the band remained in the

UK, Radioactive kept a lower-than- |
normal profile when promoting the |

record during the early weeks. Now
the label’s starting to turn the heat

“We had them sit
down with program-
mers and impress
upon them that this is
Hollywood’s first hit
in this genre of music
in terms of Urban
crossover; that we are
very committed to
making this record
work.”

While the promo-
tion staff continues to
promote the single,
the label and J’son are
working to compiete

themselves for what they hope is a
ve:y busy future for the teenager.
“This requires special handling,”
says Fagot, who worked with Tracy
Spencer when she had a Top 5 sin-

— the album and prepare |

| cred,” taken from her first solo al-

gle. “We have to make sure he is
prepared for what is going to be ex-
pected of him — things like perfor-
mances, video shoots, and TV and
radio appearances. It’s a far cry
from singing in talent shows. Right
now ‘Soul Train’ is asking if he can
perform on the show. That’s a very
big step for him, and we have to
make sure he’s ready.

“But we have the time because
this record isn’t going to break over-
night. It’s going to take the normal
three months to break it, so it will
be around late November-December
before we have J’son go on the road.
The emphasis now is on making a
great album.”

Fine Chynna Gaining
Airplay At CHR

Listeners seem to be welcoming
former Wilson Phillips singer
Chynna Phillips after a long ab-
sence. The track “Naked And Sa-

I3

Chynna Phillips

bum of the same name on EMI
Records, is receiving CHR/Pop air-
play in smaller markets, and some
of those PDs on the record are re-
porting positive results. Last week,
the single picked up three CHR/Pop
adds and 15 upward conversions.

KWNZ/Reno, NV PD Larry
Irons popped the single from 11 to
26 plays per week the third week out.
The track has been one of the most
heavily requested songs at night,
making the station’s “Top Nine At
Nine” countdown.

“We promoted the song a little
more than others because of the nov-
elty factor,” says Irons. “People were
curious about the new record be-
cause Wilson Phillips just seemed to
drop off the face of the earth after
being so popular. That and the fact
that Carnie {Wilson] now has her
own talk show, so they’re both now
back in the spotlight.”

Irons says “Naked And Sacred”

has more of an “adult appeal” while
at the same time fitting into the sta- |
tion’s rthythmic slant. '

New Music From Pearl Jam,
Michael, Henley In Offing

earl Jam have recorded “Leaving Here,” an old Motown

song originally cut by Eddie Holland and later covered
by the Birds (Ron Wood's first band) and Motorhead, for the
benefit album “Home Alive,” slated to hit stores in January.
Part of the proceeds from sales of the
album will go to the Home Alive organi-
zation, which funds women’s defense
programs. Other bands contributing to §
the album are Soundgarden and the
Presidents Of The United States Of
America.

Word from the DreamWorks SKG
and Geffen/DGC camps is to look for §
George Michael's new single, “Jesus To
A Child,” to land at radio in late Novem-
ber/earty December. The power ballad
will be serviced to all pop formats, sans
Rock andAltemative. The album, the first
from DreamWorks SKG Music, is still untitied and should hit
retail in late February/early March. The single and album are
the first releases from Michael since he split from Sony.

November also sees the release of Don Henley's new sin-
gle, “The Garden Of Allah,” taken from his forthcoming gaeatest-
hits collection due at retail November 20. The single is being
serviced to Rock, Adult Altemative, and AC on November 14.
The album also includes two other new tracks, “You Don't Know
Me At All' and “Everybody Knows,” with the latter appearing on
the recently released Leonard Cohen tribute album.

Fans of the rock band Queen will get a taste of the forth-
coming new studio album, “Made In Heaven,” when Holly-
wood Records reieases the lead track, “Too Much Lowve Wiil
Kill You,” to most formats on November 21. “Made In Heaven,”
the 20th Queen album and the first since the death of lead
singer Freddie Mercury nearly five years ago, will hit rerail No-
vember 7. VH1 is slated to air a Queen weekend special the
first week of December. Another interesting note, the British
Film Institute has agreed to make 10 videos for the album.
However, the remaining members of Queen will not be doing
interviews or much else to promote the album because they
don't want to be seen as capitalizing on Mercury’s death.

Hootie Hits 10 Million Mark; Drug Czar
Brown Smokin’ Over ‘Hempilation’

Congrats to Hootie & The Blowfish and Atlantic Records
on the monumental achievement of the band'’s album “Cracked
Rear View,” which hit the 10 million mark in shipmens, ac-
cording to the Recording Industry Association of America.
That feat places the album among the RIAA's Top 3C best-
selling records since the organization established its awards
program in 1958. The Don Gehman-produced album — the
fastest-and biggest-selling debut in Atlantic’s history — was
released in July '94. Meantime, the band retumed from a 10-
day working vacation in Bermuda putting together songs for

K
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George Michael

Hootie & The Blowfish

their next album and will spend much of November in a San
Rafael, CA studio. Gehman returns as producer. A follow-up
album is expected sometime next year.

It seems Dr. Lee P. Brown, Director/Office of National Drug
Control Policy, has taken exception to Capricorn Records’
compilation “Hempilation.” In an October 19 speech before
the Entertainment Industries Councilin Los Angeles, Brown
said the album “glorifies” smoking marijuana and that a look
at some of the titles on the album “is enough to make one
sick.” He later asks, “What kind of people would coax chiidren
down this road to destruction?”

Well, Capricorn and the National Organization for the Re-
form of Marijuana Laws see it another way. In a joint state-
ment, Capricorn president Phil Walden said he “stancs by
our decision to bring this project to the public” and that the
label’s involvement was intended “to establish a forum for these
17 artists to air their personal views on an issue of great social
relevance in an entertaining matter.”
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CONTEMPORARY HIT RADIO

The First Three Letters In Christmas Are...

How to make your station hot for the holidays

The holiday season is the best time of the year to turn lis-
teners into friends — at little or no cost to you. Here are a few
ideas you can use to score major promotional points and build

TSL with just a little effort.

Seasonal Music

While PDs and MDs vary in their
views about Christmas music and
when to start playing it, you may

want to consider increasing the num- . W
___.-"
-

ber of Christmas titles you
air on the week- i
ends, since _______..«*/f
many listeners -
are out in their %
cars or in the '
malls soaking up
the holiday spirit.

A majority of
PDs do agree on
playing a solid block
of holiday music on
Christmas Eve. Some
start as early as 6am
Christmas Eve day, while
others wait until 3pm or
6pm, but most wrap it up
by noon or so on Christ-
mas Day.

Have you called your la-

Another way to “sneak in” is to
work out a promotion with one of
the mall’s anchor stores. Since these
stores pay the most rent, they have

. x| %\\‘“%%SS

New renditions of time-honored classics, as well as orig- go to the needy.
bel contacts and ordered inal holiday compositions, can be found on some of this

product for holiday give- Years releases.

T Iu'f public service time. Arrange

free prizes from mall merchants and
conduct a drawing every hour on
your prize wheel. Most important-
ly, make sure your personalities are
dressed properly. Clean "em up,
make "em look festive for the holi-
days, and shake as many hands as
possible.

Don’t Forget Charity

“Coats for Christmas” is a great
community promotion. In
most of the
country it’s
cold, and many
of the homeless
and underprivi-
leged don’t have
anything to keep
them warm. This is
an opportunity to
collect old coats
hanging in your listen-

/ ers’ closets and put
< I|I. them to good use. The pro-
Ly motion costs nothing, just

a drop-off location with a sta-
tion client and involve a char-
ity that will ensure the coats

Another way to lend a
charitable hand is to get to-

aways? Give the gift of mu-
sic to your listeners and be sure your
station sticker is on each jewel box
so they’ll know who gave it to them
and who plays it.

For a listing of new Christmas
releases, please see the box on this
page. For a complete listing of CHR/
Pop and CHR/Rhythmic Christmas
and holiday titles, call TM Centu-
ry at (800) 937-2100. Also consult
your R&R Ratings Report & Direc-
tory for additional companies that
may carry Christmas titles on CD.

Deck The Malls

The best politicians win their
campaigns on the streets, and it’s no
different for winning radio stations,
For maximum exposure during the
holiday season, the malls are the
place to be. Unlike other periods of
the year, most malls don’t need the
additional exposure, so it may be
tough to negotiate your way into a
prime mall location. But if you're
persistent, you can get in. There are
a number of different ways to attack
this situation.

One way is to arrange a live
broadcast with a charity that has
made prior arrangements to be in the
mall. During my tenure in radio, we
struck agreements with the Salvation
Army, which typically gets a prime
location or two within the mall for
holiday fund-raising. For a few Sal-
vation Army plugs, you may be able
to broadcast from their location, cir-
cumventing the mall office.

the power of persuasion in the front
office. Most have prime locations in
high traffic areas, so a set-up out-
side their front doors would offer
your station enormous exposure.
Your cost is simply some promotion-
al announcements, but don’t go put-
ting store managers on the air with
sale prices.

Before any live broadcasts, make
sure all of your signage is approved.
Work with the mall for technical and
power requirements, and ask prior
permission to get on the roof if nec-
essary to set up your Marti.

Once you're at a mall, the promo-
tions you can do are limitless. Give
away a tropical vacation or up-front
parking spaces at the mall. Have in-
terns paper every car in the parking
lot with flyers inviting listeners to
tune in for a morning show contest
to win free money or prizes. Solicit

gether with hair salons and
barber shops and offer the needy sta-
tion-sponsored free haircuts at a
community center.

How about conducting a toy-a-
thon one weekend, with all toys go-
ing to Toys For Tots or another or-
ganization in your city. If you plan
now, you may even be able to tie in
a TV co-partner and receive some
nice exposure.

Don’t forget about homeless pets
during the holidays. Contact a shel-
ter and invite your listeners to have
their pets’ pictures taken with Santa
Claus. Charge $5 or so, and give the
proceeds to a pet shelter. A pet adop-
tion day is a good idea too — pets
are always great presents for chil-
dren and the elderly. You can also
set up big barrels painted with your
station logo at supermarkets for pet
food donations from shoppers leav-
ing the store.

her at (8

'Summer Olympics Update
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New Holiday Season Releases

ere’s a list of some new music for this year’s holiday
season. All releases are albums unless indicated.

All-4-One “An All-4-One Christmas” (Atlantic)

Claudja Barry “Disco 'Round The Christmas Tree” (Critique)
Better Than Ezra  “Merry Christmas, Eve” (Elektra) (single)
Clint Black “Looking For Christmas” (RCA)

Hadda Brooks “Christmas Blues” (Virgin)

James Brown

“A James Brown Funky Christmas” (A&M)

Gloria Estefan

“Christmas Through Your Eyes” (Epic)

The Four Tops “Christmas Here With You" (Motown)
Gary Hoey “Ho, Ho, Hoey” (Zoo)
King Crimson “Silent Night” (Virgin) (single)

Dave Matthews

“Christmas Song” (RCA) (B-side of “Satellite” singje)

Point Blank “A Chrismas Blues Album” (Virgin)
Pretenders “2000 Miles” (WB) (single)
Luther Vandross “This Is Christmas” (Epic) (Seven new songs

& three classics)

ta Williams, CeCe Winans

“You Sleigh Me” (Atlantic)

Shopping Savers

Christmas tree lots and tree farms
are competitive and looking for pro-
motion and exposure. Now is the time
to cut a deal with them to give away
free trees. Contact a supermarket cli-
ent and give away free hams or tur-
keys with the trees for the holidays.
Remember — a prize package like
this may not seem glamorous but is
very practical. Your listener can spend
that extra $100 on presents.

Firm up your relationships with
Toys 'R Us and other key retailers.
Right now your staff should be as-
sembling a list of the hottest toys,
gadgets, CD-ROMs, etc. Order,
then buy or trade for these items and
hold them for Christmas. When re-
tailers are out of Power Rangers or
the hottest video game, your station
can build cume by saying you're the
only place in town that has 'em in
stock. Best of all, your listeners can
win them for free. Kids can drive
their parents to do just about any-
thing to get that prized gift that is
otherwise unattainable. They’ll give
your radio station major TSL in
those crucial final weeks of the book
while trying to win something for
their kids.

Holiday Contests

Another promotion that’ll get you
a nice shot on TV and in the papers
is a shopping spree giveaway. Tie the
time of the spree in with your fre-
quency (“win a 95-second shopping
spree from 95.5 WYYY™). Shop-

Compilations:

“MotherAnd Child” (IRS) —Suzy Bogguss, Belinda Carlisle, Amy Grant,
Martina McBride, Wendy Moten, Olivia Newton-John, Shanice, Ves-

“Superstars Of Christmas” (Capitol) — Beach Boys, Nat King Cole,
Ella Fitzgerald, John Lennon & Yoko Ono, Richard Marx, Paul Mc-
Cartney, Willie Nelson, Diana Ross, Jon Secada, Frank Sinatra

— Tori Amos, Collective Soul, Everything
But The Girl, Juliana Hatfield, Jill Sobule, Victoria Williams

“Winter, Fire & Snow” (Atlantic) — B-Tribe, Julia Fordham, Mary Kar-
Izen, Gipsy Kings, Robbie Robertson, Jane Sibery, Phoebe Snow

ping sprees create excitement — and
a photo opportunity — as listeners
run around the store gathering up
presents. You can usually trade these
promotions for mentions.

If you’re looking for a bar pro-
motion that’ll get people talking, buy
some huge candy canes and give
prizes to the listeners who can lick
the stripes off the fastest.

For your clients and in-office lis-
teners, try giving away free holiday
parties. Restaurant and catering cli-
ents need some promotion during the
holidays, so hire a choral group to
sing a few songs and throw some
parties hosted by your personalities.
But remember, no booze! It’s a huge
insurance risk.

A simple “12 Days of Christmas”
contest can create fun and excite-
ment on the radio. Have your sales
department find a dozen clients who
are willing to give away prizes. Give
away one major prize per day or
many smaller prizes every day,
changing the prizes every day. Use
exciting prizes that will build TSL.
Think lifestyle prizes — remember,
the prizes listeners want most are
money, trips, cars, concert/movie
tickets, etc.

I hope you’ve found some of
these ideas helpful. If you have any
questions or would like to brain-
storm, please contact me at (310)
788-1663. Feel free to share some
of your ideas so we can spread the
word.

Top 40/CHR Asst. Editor Paul
Colbert contributed to this column.
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EXCLUSIVE NATIONAL MUSIC RESEARCH ESTIMATES
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CaLLouT AMERICAs SONG Selection is based on the top titles from the CH m P [ ]

R&R CHR/Pop chart for the week of October 9-15. TOTAL AVERAGE H OfSCO res

FAVORABILITY ESTIMATE (1-5) TOTAL% TOTAL%

ARTIST TITLE LABEL(S) ™ W oW qw  FAMILIARITY BURN By Tony Novia
COOLIO Gangsta's Paradise (MCA) 400 422 413 420 78.9% 18.9% i —
ILC_W&@n‘aIIs ( LGFHE&/ALSM)_ i o _ 3.85 4£| - 3_91_ 3 _89; 8&6"/_0 34.3% you've come to the right place.
GOO GOO DOLLS Name (Metal Blade/WB) 3.82 301 364 367 44.0%  7.0% | joumummkentofyou informnation
TLC Diggin’ On You (LaFace/Arista) ) 382 — - —  52.5%  8.0% | inioconsideration R&R's Cartout
HOOTIE & THE BLOWFISH Only Wanna Be... (Atlantic) 376 374 364 358 92.8% 36.1% | iing younced incuding favorabil-
SEAL Kiss From A Rose (ZT7/Sire/WB) 374 3.80 3.88 3.87 03.0% 38.3% | e e e et
DEEP BLUE... Breakfast At Tiffany’s (RainMaker/Interscope) ~ 3.74 364  3.66 3.70 46.0%  9.5% | oudated hype that has destroyed so
MARIAH CAREY Fantasy (Columbia/CRG) 374 3.82 360 3.73 80.3% 22.6% | i voutosoin Amenons beorand

SOPHIE B. HAWKINS As | Lay Me Down (Columbia/CRG) 373 381 378 372 80.8% 18.9% | mostsuccessful programmers who put

the hype and b.s. on the back bumner

ALANIS MORISSETTE You Oughta... (Maverick/Reprise) 372 379 387 3.81 77.6% 22.4% | andutilizecalloutandtheir otheriools
BLUES TRAVELER Run-Around (A&M) 371 367 364 371 853% 30.1% | Sicnveckiohelpon fndihehis
NATALIE MERCHANT Carnival (Elektra/EEG) 365 369 350 369 629% 14.7% The Goo Goo Dolls and Deep Blue
BLESSID UNION OF SOULS Let Me Be The One (EM) 364 350 353 3.39 46.0%  B.7% | oriemortinie Coolioconmmes o
JON B Pretty Girl (YabYum/550 Music) 363 — — —  32.8%  5.5% | Dhangontothelopspotin e 1217
GIN BLOSSOMS Til | Hear It From You (A&M) 362 362 357 352 76.1% 19.4% | on " andEdwinMcCainalsodebut
DAVE MATTHEWS BAND Ants Marching (RCA) 359 358 353 359 46.8% 13.2% | e b
DIANA KING Shy Guy (Work/CRG) 358 371 357 358 61.4% 20.1% xﬁm shows muscle in the older
ALL-4-ONE | Can Love You Like That (Blitzz/Atlantic) 357 362 350 358 953% 36.1% Ranked in descending order, the 10
COLLECTIVE SOUL December (Atiantic) 357 3.63 3.63 357 76.0% 25.1% | °Pestiestingbitein e naiion shove
JANET JACKSON Runaway (A&M) 355 365 370 3.60 81.8% 27.6% | ose” Coolio MCA); “Prevry Gmo”
EDWIN McCAIN Solitude (Lava/Atlantic) 358 3571 —  —  30.6% 5.2% | e aRueeihritsy
SELENA | Could Fall In Love (EMI Latin) 351 373 364 362 73.6% 24.9% %‘;me%mccﬁw Df:lslg:‘;l'fe'
LISA LOEB & NINE STORIES Do You Sleep (Geffen) 347 354 342 330 57.5% 16.7% | Merchant Elektra/EEG); “Dnoony
TAKE THAT Back For Good (Arista) 346 355 352 347 60.7% 15.4% | O rou e e
DEL AMITRI Roll To Me (A&M) 342 363 344 354 60.0% 18.7% | “YouOucra Know" Alanis Moris-
TOAD THE WET... Good... (Reprise/Columbia/CRG) 340 335 307 —  204% A% | e
MICHAEL JACKSON You Are Not Alone (Epic) 3.39 344 345 353 94.3% 39.3% | (RCA)and Sormuoe” Edwin
FUN FACTORY | Wanna B With U (CUfb) 3.38 3.57 3.50 3.53 62.2% 18.9% The top 10 hits among women 25-
REMBRANDTS This House Is Not A Home (FastiestEEG)  3.02  3.31  2.97  3.26  21.6%  5.5% | o vou: Hootc & The Blowtish
MEAT LOAF I'd Lie For You (And That's...) (MCA) 295 306 — —  56.0% 17.7% | (Athentioy RuvAvousoLerMe
Total sample size is 400 respondents with a +/-5 margin of error. Total average favorability estimates are based on a scale of 1-5 (1 = dislike very much, ﬁ,ﬁ'}f sf:; ‘I&‘,’E) Kés,fkiffml\
5 = like very much). Total tamiliarity represents the percentage of respondents who recognized the song. Total burn represents the number of respon- “BREAKFAST AT TiFFANY's” Deep Blue
dents who said they are tired of hearing the song. Sample composition is based or: females aged 12-34, who responded favorably to a CHR/Pop musical Something (Rainmaker/Interscope);
montage in the following regions and markets: EAST: Boston, Buffalo, Hartford, New York, Philadelphia, Pittsburgh, Providence. SOUTH: Atlanta “Decemser”’ Collective Soul (Atlan-
Charlotte, Dallas, Houston, Miami, Norfolk, Orlando. MIDWEST: Cincinnati, Cleveland, Columbus, Indianapolis, Kansas City, Minneapotis, St. Louis. tic) and “WATERFALLS” (tie); and
WEST: Los Angeles, Phoenix, Portland, Salt Lake City, San Diego. © 1995, R&R inc. “NaME.”
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