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IMPROVING YOUR
ON-AIR INTERVIEWS
Not listening. Not being prepared.
Talking too much beforehand. The
Source Dir/Programming Dia
Stein offers advice on how to avoid
some of the common mistakes
people make when conducting on-
air interviews.

—

Page 64

COUNTRY'’S LINERS
THROUGH THE '90s .
How has Country radio changed
its positioning statements over

the past five years? And how ,
are 18-34-targeted Country
stations adding a splash of '

attitude to their liners?
Page 44

EMMIS VP PROGRAMMING
RICK CUMMINGS TELLS
SECRET TO SUCCESSES

Fifteen-year Emmis Broadcasting
veteran Rick Cummings talks about
everything from how his company
keeps its youth-oriented formats on |
the cutting edge to which areas
today’s CHR programmers need to

improve the most.
Page 23

’70s OLDIES STILL
A VIABLE FORMAT?

Slightly more than two years have
elapsed since Cox’s WCOF-FM/
Tampa became the first '70s Oldies
station. While the format is still in
the process of evolving, consultant
E. Alvin Davis foresees an even

brighter future. ,
Page 22

IN THE NEWS...

« Ted Taylor appointed
WDRE/Long Island PD
* Jim McGuinn named OM
at WIBF/Philadelphia
* Paul Allen becomes
CRB Exec. Director
» Roy Deutschman now
WGRX/Baltimore GM
= Jack Merker new PD
for KOGO/San Diego
Page 3
= Ramon Pineda to President
of Caballero Spanish Media
» Bob Harvey becomes PD for
KIKF-KYKF/L.A. simulcast

Page 10
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THE INDUSTRY’S NEWSPAPE

Country, N/T Formats Pace
Station Counts & Ratings

M Altermative explodes; AC on five-year ebb

ountry radio’s influence diminished somewhat, while

News/Talk’s increased over the last year, according to
analyses by M Street and Interep. Between spring of 1994
and spring of '95, the number of Country stations in the 261
Arbitron markets declined by nine stations to a current total
of 837. In that same period, the share of listening to Country
radio dropped from 12.7 to 11.9.

Meanwhile, News/Talk became the most-listened-to format
in Arbitron markets, with a 12.3 share. It picked up a net gain
of 33 stations over the last year. N/T’s growth since the end of
the "80s has been downright amazing: In all markets — rated
and non-rated — 876 starions joined the format since 1989,

bringing the current total to 1184. FORMATS/See Page 13

Format Petformance: 1994-1935

Format Count +/- AQH Share +/-
Country j 837 -9 11.9 -8
{ News/Talk 655 +33 123 -1
AC 365 -55 5.8 -8
| Oldies 357 -9 6.0 +.5
| Nostalgia 302 +25 3.0 -1
Religious 296 -3 8 +.2
| Spanish 267 +24 4.4 +7
Rock 248 -12 59 -1.1
CHR 220 -16 5.9 -5
Classic Rock 201 +28 37 +17
| Soft AC 170 +2 42 -3
Urban 135 -17 56 -5
Alternative 129 +78 3.4 +1.5
Biack Gospel 122 +22 9 -4

- ——— — = - at
Includes stations in Arbitron—rated markets only. +/- figures compare
1994 to 1995. Source: M Street and Interep.

NEWSSTAND PRICE $6.50

PERFORMANCE/See Page 13

Park Deals WPAT GCombo To
SBS, Heftel For $103 Million

I Will Heftel pair ’PAT-AM with an FM partner?

By Roy FurcHGoTT
R&R WaSHINGTON BUREAU

The questions on the industry’s
lips last week were, “Did Cecil
Heftel pay too much for an AM?”
and “Should he

for $83.5 million. The deal gave
Spanish Broadcasting a formida-
ble duopoly presence. with WPAT
joining WSKQ-FM and WXLX-
AM in the SBS NYC stable.

But Heftel is

. — wrel

i - apperently mov-
:erwfom;?c:(]m;?p “We would be very irlljgcquic)ll(ly to
WPAT-FM?” happy to make purchase a New
e e (IR DRUORRL RRES

guessing starte &
soon after the purchase “‘:, WA XQ-FM,
Spanish-lan- the market. which has already
guage broad- — Carl Parmer spoken to Heftel,

caster appeared L
— at least to the
uninitiated — to get the short end
of Park’s NY spinoff last week.
While his Heftel Broadcast-
ing Corp. purchased WPAT-AM
for $19.5 million, head-to-head
competitor Spanish Broadcast-
ing System picked up WPAT-FM

accoerding to a
source close to
the parties. Such a dezl would give
Heftel an FM and two AMs. It al-
ready owns WADO-AM, a Span-
ish News/Talk station.

“We would be very happy to
make a prudent FM purchase in

WPAT/3ee Page 13

Advisory Council Lashes Out
At Arbitron Over Diary Snafu

M Stinging rebuke: Errors ‘set Arbitron back’

By RoN RODRIGUES
R&R ManAaGInG Epitor

In uncharacteristically harsh
terms, the Arbitron Advisory
Council scolded Arbitron for mis-
handling the first phase of the fall
ratings period in seven markets.
The most serious of these prob-
lems occurred in Fresno, where
the entire phase had to be can-
celed because of diary distribu-
tion problems (R&R 11/3).

According to the statement,
“The Council is disappointed
that, despite repeated assurances
regarding attention to quality con-
trol, errors of this magnitude con-
tinue to occur.”

Doubts Cast

It went on to say, “The Coun-
cil is also very concerned that
these errors have happened, es-

pecially after the encouragement
which Council has given to the
company regarding the impor-
tance of ‘zero mistakes’ to the in-
dustry. We have been assured re-
peatedly that quality was a priori-
ty. This series of errors sets Ar-
bitron back quite seriously, and is
particularly frustrating to us on
Council.

“Our concern is Arbitron’s ap-
preciation of the impact these
types of aberrations have on our
very livelihood. It casts doubt on
the reliability of the fall rating
period in the affected markets, as
well as the overall service.”

The statement coacluded, “In
our business, if we make mistakes,
we compensate our ¢lients to en-
sure their satisfacticn. We hope

ARBITRON/See Page 13

NRA Postcard
Campaign Draws
WW1’s Fire

Could it be that Westwood One
has silenced the nation’s most
powerful lobbying group, the
National Rifle Association?
Westwood asked the NRA last
week to put a muzzle on its lob-
bying of Westwood One affiliates
to air the “Wayne LaPierre
Show.”

NRA Exec. VP/CEO LaPi-
erre’s WW1 weekend show —
which currently airs on more than

38 stations — covers the gamut
of current events, not just guns,
according to the network.

Mass Mailing

In late October, the NRA asked
its members to send pre-printed
cards to their local WW1 affili-
ates. The cards read, “There are

NRA/See Page 13

g a runoff election.

Radio Shower Stunt Mayor May N
o prove he’s not washed up when it comes to mounting an exciting re-election campaign — and hoping
to be showered with votes — San Francisco Mayor Frank Jordan (r) accepted a challenge to literally

rub elbows with the syndicated radio team of Mark & Brian (I-r). Hizzoner decided to grin 'n’ bare it after

being told the duo’s Internet e-mail poll revealed 25,000 citizens would vote for him if he took the plunge.

Broadcast live from the city official's home via affiliate KRQR, the stunt attracted a flood of medig attention.
Whether or not Jordan cleans up in the mayoral race is undetermined as he still must face Willie Brown in

i |
Affect Election

————Aidaiatekicalkadiohiston-—com
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The debut single from their new aloum RESISTANCE

“One of the best remakes of the year -- “A cool and unique follow-up to “Baby I Love
also one of my favorite songs of all time.” Your Wzy,” with potential to be just as big!”

GLENN KALINA, WIOQ/Philadelphia ROB MORRIS, KDWB/Minneapolis

“Send CD now!”

“No brainer, already in rotation. The
KEN BENSON, KKRZ/Portland

message in this great remake of a classic
song cound not come at a better time!” “Loved it from the first listen!”

AL CHIO. Y100/Miami BRIAN BRIDGEMAN, WEDJ/Charlotte

ON YOUR DESK NOW.

Produced by Aarcn Zigman., Co-Produced by Jegf Aldrich & Bruce Caplin » Managerrent: =uro Tec Engnainment « 01995 Giant Records ﬂtﬂﬂ{
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CRB Selects Allen
As New Exec. Dir.

The Country Radio Broad-
casters have selected Tennessee

Allen will be
> responsible for
coordinating the
annual Country Radio Seminar, as
well as handling the CRB’s day-
to-day business operations.
Westwood One Radio Net-
works President and CRB Presi-
dent Ed Salamon commented,
“Paul is a professional manage-
ment executive who, as a chief
executive officer, has demonstrat-

ALLEN/See Page 13

Allen

Deutschman Now
General Manager
At WGRX/Baltimore

Roy Deutschman has accept-
ed the GM job at Rock WGRX/
Baltimore. He fills the position
left vacant when George Duffy

The Man In The Millions

let Sony Music in as co-owner of his ATV Music empire this week.
Joining Jackson at the creation of Sony/ATV Music Publishing were
(I-r) Sony/ATV Exec. VP Jody Graham Dunitz, Sony Music Enter-
tainment Exec. VP Michele Anthony, Sony Corporation of America
President/CEO Michael P. Schulhof, Sony Music Entertainment Pres-
ident/CEO Thomas D. Mottola, and Sony/ATV President Richard
Rowe. Jackson reportedly purchased the publishing catalog — which
includes most of the Beatles’ hits — for $70 million in 1984.

East Coast Alternatives
Set Programming Changes

[] Taylor WDRE PD ‘

WDRE/
Long Island §#
has hired Ted §
Taylor as PD/ [
afternoon per-
sonality. Tay- @&
lor, who held a f5 "
similar post at F-{#s

[ WIBF/Philly now local

Jarad’s WIBF/Philadelphia
ended its three-year Alternative
simulcast with co-owned
WDRE/Long Island Monday
morning (11/6). Jim McGuinn,
OM of the WDRE Network,
adds WIBF OM duties.

McGuinn expects to set an on-
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President/CEO William R. | 'DRE on De- | ; ing shifts in the interim. The sta-
Lynett puts his confidence in | cember 1. Taylor tion will join the "DRE Network
Deutschman’s track record. He WDRE GM for Cousin Ed’s night show and

remarked, “His history in radio
speaks for itself. Combine his

Dan Zako told R&R, “After
speaking with him and listening

selected weekend activities.
McGuinn told R&R, “We felt
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Mainstream WJLB/Detroit continues to thrive
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1 INF) announced its 16th con- | Vious year.

Merker Ap po"lted secutizle quarter of record re- Rest lts were affected some- 54 AC
Knﬁnlsan Diego PD sults. The company reported | whatbythe baseball strike’s cost > ’ )

third-quarter eamings of $15.9 | to the company’s Boston Red Who are the format’s new superstar artists?

Veteran San Diego broadcast- million {24 cents per share) on | Sox Network.

er Jack Merker ﬁas been ap- revenue of $95.7 million, as —_— 60 > NAC .
pointed PD at PAR Broadcast- compared to $11.5 million (17 estwood One (Nasdag: Why are ‘outsiders’ getting NAC programming gigs?
ing’s local KOGO-AM., Merker cents) on revenue of $85 million WONE) posted a reve-
— who also continues as ND for for the same period a year ago. | Nue increase of approximately 64 > ROCK

the Hot Talk outlet — takes over
programming duties from Peter
Weissbach, who remains at
KOGO to concentrate on his new
syndicated talk show.

“After along search, I was hap-
py to find I had the best candi-
date right in my own backyard,”
PAR VP/Programming & Oper-
ations Al Peterson told R&R.
“While I guess we would consid-
erit abit of a cliche’ in the News/

The company attributed gains
to increased ad sales at its stations.

merican Radio Systems
(Nasdaq: AMRD) posted a
44% net revenue increase (to
$25.1 million) and a 72% cash
flow increase (to $9 mitlion).
The company reported eam-
ings of $1.4 million (nine cents)
on $28.9 million as compared to
earnings of $165,716 (two
cents) on revenue of $19.6 mil-

| ings of $4 million (12 cents) onrev-

$1.8 milion, attributed largely to
new prcgrams and higher rates.
The company reported eam-

enue of $44.5 milion as compared
to eamings of $1.6 million (five
cents) on revenue of $42.4 million
for the same period last year.

vergreen Media Corp.
(Nasdaq: EVGM) an-
nounced record revenue and

Earnings/See Page 13
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Dollars To Date:

1995 DEALS TO DATE

$5,274,329,426

(Last Year: $2,087,637,544)

This Week’s Action: $141,328,925

(Last Year: $195,758,856)

Stations Traded This Year:

Stations Traded This Week:

1186

» WPAT-FM/Patterson, NJ (New York)
$83.5 million

* WPAT-AM/Patterson (New York)
$19.5 million

* WNYC-AM & FM/New York $20 million

(Last Year: 1103}

37

(Last Year: 40)

Big doings in the Big Apple, as four signals trade
hands in a matter of days. Park decreases its debt
by selling the WPAT combo for a combined $103
million, while the City of New York picks up $20
million for its stations.

Golden West Mum About EEO Fine

(] Golden West Broadcasters has failed to challenge
or pay a $20,000 fine levied by the FCC for “inade-
quate minority recruitment.”

FCC Waivers In Denver

[} The FCC has granted a waiver allowing Tribune
Broadcasting to acquire KVOD-FM/Denver — but
not without reservations.

See Page 6

See Page 8

RADIO BU:

Hundt Pushes Hard For Spectrum Auction

FCC Chairman Reed Hundt has called the Supreme Court
decision to stop an auction of personal communications ser-
vice (PCS) spectrum “a vote of confidence for the entire auc-

tion procedure.”

And that may mean bad news for
digital audio radio service (DARS)
providers. Hundt, apparently embol-
dened by the court case, has said,
“My guess is there will be a DARS
auction.”

The pronouncement isn’t totally
unexpected. The four DARS provid-

ers, tapped by the FCC more than
three years ago, recently submitted
“pioneer’s preference” filings,
which may help protect their spec-
trum if an auction is held.

The DARS broadcasters say
they’ve heard it all before. However,
if Hundt is right, they have more rea-

The Real,
Reel-to-Reel
Replacement.

VoxProm™ .
Digital Sound Editing System

son than ever to worry. “It is a real
possibility that we are moving toward
an auction,” said Douglas Minster,
VP Corporate Development for Dig-

ital Satellite Broadcast Co.
Supreme Court Judge John Paul
Stevens recently removed a stay on
a spectrum auction by the Sixth Cir-
cuit Court. The judge said that while
the plaintiff’s rights might be
harmed, the auction served a great-
er public good. The court also said
Continued on Page 13

VoxPro™ is the first Digital Sound Editing System specifically
designed to replace reel-to-reel tape recorders used on the
air. The VoxPro system lets you record and edit phone bits,
contests and actualities, sound effects and more— on the fly
with speed and precision. No fear of making mistakes. You
could call it mistake-proof.

VoxPro is all you need in a digital sound editing system. It's
fast. It's easy. Editing listener call-ins, interviews and talk
programming requires less than one-tenth the time of
convennonal ana!og tape. Call us toll-free for more details.

Phone: 800-622-0022 Fax 317-966-0623
~ Southern CA 800-690-2828

HARRIS |
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TRANSACTIONS

It’s ’PAT’ Grosses
$103 Million For Park

() Spanish Broadcasting grabs FM, AM goes to
competitor Heftel; big week for New York sales

WPAT-FM/Patterson, NJ
(New York)

PRICE: $83.5 million

TERMS: Not disclosed

BUYER: Spanish Broadcasting Sys-
tem Inc., headed by PresidentRaul Alar-
con Jr.

SELLER: Park Radio of Greater New
York Inc., headed by co-Chairmen Gary
Knapp and Donald Tomliin Jr. It owns
eight other stations and is selling WPAT-
AM/Patterson (see following deal).
FREQUENCY: 93.1 MHZ

POWER: 5.37kw at 1418 feet
FORMAT: AC

BROKER: Brian Cobb and Charles
Giddens of Media Venture Partners
COMMENT: See story, Page 1

WPAT-AM/Patterson

PRICE: $19.5 million

TERMS: Not disclosed

BUYER: Heftel Broadcasting Corp.,
headed by Chairman Cecil Heftel. it
owns 16 other stations.

SELLER: Park Radio of Greater New
York Inc. (see preceding WPAT-FM deal)

FREQUENCY: 930 kHz

POWER: 5kw

FORMAT: AC

BROKER: Brian Cobb and Charles
Giddens of Media Venture Partners

WNYC-AM & FM/New York
PRICE: $20 million

TERMS: Asset sale for $20 mitlion, pay-
able over six years

BUYER: The WNYC Foundation, head-
ed by President/CEQ Laura Walker. She
is also VP of the Chiidren’s Television
Workshop.

SELLER: City of New York Municipal
Broadcasting

FREQUENCY: 820 kHz; 93.9 MHz
POWER: 10kw day/1kw night; 5.4kw at
1440 feet

FORMAT: News/Talk; N

Virginia Network Inc.

stations

PRICE: $5 million

TERMS: Duopoly deal; asset sale for
cash

BUYER: Cavalier Communications LP,

Continued on Page 6

format

N

“CLASSIC M takes the fear out of being a
classical radio station. .
is listener sensitive and

with technically superior sound.”

. This breakthrough

is delivered

- Dick Harris

Harris Classical Broadcasting
Former Chairman, Group W Radio

M E
P ‘é’
| For a tree video presentation on € AJSIl,f\\ 2
| call Sony Worldwide Nerworks at 212-833-5400 E
1370 Avenue of the Americas New York. N.Y. 10019 S__
Fax 212-833-4994 « Internet http://www.swuctworks.con g
©1995 HARRIS CORP.
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IF YOU'RE SERIOUS
AROU: SUCLESS,
GET “THE PLAN" FRO
COLEMAN RESEARCH.

Coleman Research Plan Developers Chris Ackerman, Jon Coleman, Warren Kurtzman, and Andy Bloom.

“The Plan” for Success “The Plan” Gets Resulis
In radio research, there are hundreds of data vendors. But The results are impressive. Just ask your colleagues at:
only a couple of companies with proven expertise as KISS-FM in New York City

strategic thinkers. We’re one of them. Coleman Research.
The Company with “The Plan.”

At Coleman Research, we do more than just collect data.
We interpret the numbers, then help you develop a strategic
game plan to break away from the competition.

HOT 97 in New York Cir{
POWER 106 in Los Angeles
MIX 106.5 in Baltimore
KJR-FM in Seattle

WBAP in Dallas

And dozens of other stations in markets around the country.

Every Coleman study includes “The Plan” — a point-by-

point set of strategic recommendations encompassing “The Plan” from Coleman Research helped them make the
formattmg decisions, music image management, secpndary climb to the top. We can help take you there, too. Call
image development of program attributes, and specific Coleman Research today and put the power of “The Plan”
recommendations for marketing and advertising initiatives. to work for your station.

COLEMAN RESEARCH

One of America’s Top Two Radio Strategists
(919) 571-0000

Hamburg ® Research Triangle Park ® Los Angeles
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dence of discrimination.

At the time of the fine, Golden West owned KLIT-FM/Gien-
dale, CA (now KSCA) and KMPC-AM/Los Angeles. It has
since sold KMPC to KABC/Los Angeles owner Capital Cit-
ies/ABC, while retaining ownership of KSCA.

The National Hispanic Media Coalition asked the FCC
to deny a license renewal to KMPC-
increase the fine because KABC “has a daily net profit of

AM and to significantly

Golden West Hit With $20,000 Fine

G olden West Broadcasters has been hit with
a $20,000 fine for “inadequate minority re-
cruitment” — even though the FCC found no evi-

$1,000,000.” However, the FCC declined to fine Capital Cit-
ies/ABC for the actions of KMPC's previous owner.

Thus far, Golden West has failed to challenge the $20,000
fine or pay it.

KTRH’s ‘Lapse In Judgment’

Arguing that an employee’s successes are a
company’s successes, a station news direc-
tor admitted to forging a former staffer’s prize

checks and depositing them in the station’s news-
room cash account.

That's the story at Evergreen’s KTRH-AM/Houston. In
June investigative reporter Mike Majchrowitz won three priz-
es in the city's Press Club award competition. Since he was
on vacation, Majchrowitz didn't know about the prize money
until several weeks later — after he had resigned and after
News Director Joe Izbrand had forged Majchrowitz's signa-
ture on the checks.

lzbrand declined to comment further, except to say the “sit-
uation has been resolved.” Station management referred to
the incident as “a lapse in judgment.”

KTRH GM Laura Morris did not return R&R's calis.

TRANSACTIONS

Continued from Page 4

athree-way partnership headed by Point
Communications President Richard
Verne, Furman Selz Investments Inc.
President Brian Friedman, and a group
of local investors

SELLER: Virginia Network Inc., head-
ed by Partners Keith Putbrese, Bruce
Houston, Randy Laird, and Milt
Malenger

BROKER: Tom Gammon of Americom

WLDJ-FM/Appomattox, VA
FREQUENCY: 102.7 MHz

POWER: 22.23kw at 744 feet
FORMAT: Oidies

WVLR-AM & WJJX-FM/

Lynchburg

FREQUENCY: 1320 kHz; 101.7 MHz
POWER: 1kw; 3.4kw at 289 feet
FORMAT: CHR; Urban

WRDJ-FM/Roanoke
FREQUENCY: 105.3 MHz
POWER: 3kw at 75 feet
FORMAT: Oldies

WJJS-FM/NVinton, VA
FREQUENCY: 106.1 MHz
‘POWER: 3kw at 154 feet
FORMAT: Urban

KFQC-AM/Davenport
PRICE: $45,000

TERMS: Asset sale for cash
BUYER: Quad City Minority Broad-
casters Inc., headed by co-Presidents
Margaret Garrison and Colieen Stark.
Phone: (515) 244-0890

SELLER: Andresen Broadcasting,

headed by Richard Andresen. Phone:
(319) 386-9229

FREQUENCY: 1580 kHz

POWER: 500 watts day/7 watts night
FORMAT: Nostalgia

KVDB-AM & KTSB-FM/

Sioux Center
PRICE: $600,000
TERMS: Asset sale for $150,000 cash
and a 10-year, $450,000 promissory note
at 8% interest

BUYER: Sioux County Broadcasting
Inc., headed by President/Director Pauli
Hedberg. Phone: (712) 336-5800
SELLER: Tri-State Broadcasters Inc.,
headed by President Jim Koerselman.
Phone: (712) 722-1090

FREQUENCY: 1090 kHz; 93.9 MHz
POWER: 500 watts; 50kw at 492 feet

; AC

Lo i
KFXY-FM/Morgan City
PRICE: $196,300

TERMS: Asset sale for cash

BUYER: Tiger Island Broadcasting
Inc., headed by President/Director Den-
nis Miller. Phone: (504) 384-6609
SELLER: Tri-City Broadcasting Inc.,
headed by President Warren Fortier. it
owns KMRC-AM/Morgan City. Phone:
(504) 384-1430

FREQUENCY: 96.7 MHz

POWER: 3kw at 328 feet

FORMAT: AC

WNBY-AM & FM/Newberry
PRICE: $30,000 for 50%

TERMS: Stock sale for cash

BUYER: Gerald Feutz, increasing his
interest in F&W Broadcasting Inc. from
50% to 100%. Phone: (906) 293-2945
SELLER: William Wilson, selling his

MUSIC NETWORKS

¢ Satellite-delivered

¢ Air 18-36 hours
¢ Market-exclusive

¢ Adult Contemporary
News/Talk

50% interest in F&W Broadcasting Inc.
Phone: (209) 745-8784

FREQUENCY: 1450 kHz; 93.7 MHz
POWER: 1kw; 3kw at 298 feet
FORMAT: Oldies; Country

WAJV-FM/Brooksville

PRICE: $7500

TERMS: Duopoly deal; asset sale for
cash

BUYER: Radio Columbus Inc., head-
ed by President J.W. Furr. it owns
WJWF-AM & WMBC-FM/Columbus,
MS. Phone: (601) 328-1420

SELLER: Colcast Broadcasting Inc.,
headed by President Anthony Coiom
FREQUENCY: 98.9 MHz

POWER: 25kw at 650 feet

FORMAT: Religious

KIBZ-FM/Lincoln & KKNB-

FM/Crete (Lincoln)

PRICE: $3,225,000

TERMS: Duopoly deal; asset sale for
cash

BUYER: Triathion Broadcasting Co.,
headed by President/CEO Norman Feu-
er. It owns four other stations, has an ap-
plication pending to purchase KZKX-FM
& KTGL-FM/Lincoln, and has options to
acquire an additional 13 stations.
SELLER: Rock Steady Inc. It also owns
KHAT-AM/Lincoln.

FREQUENCY: 106.3 MHz; 104.1 MHz
POWER: 2375 watts at 213 feet; 30.6kw
at 613 feet

FORMAT: Rock; Rock

BROKER: Charles Giddens of Media

TRANSACTIONS AT A GLANCE

® Virginia Network Inc. stations $5 miliion
® WLDJ-FM/Appomattox, VA
® WVLR-AM & WJJX-FM/Lynchburg
® WRDJ-FM/Roanoke
® WJJS-FM/Vinton, VA
® KNPT-AM & KYTE-FM/Newport, OR $331,798.12*
® KFQC-AM/Davenport, |A $45,000
® KVDB-AM & KTSB-FM/Sioux Center, IA $600,000
® KFXY-FM/Morgan City, LA $196,300
® WNBY-AM & FM/Newberry, MI $30,000 for 50%
® WAJV-FM/Brooksville, MS $7500
® KIBZ-FM/Lincoln & KKNB-FM/Crete (Lincoln), NE $3.23 million
® WMNS-AM & WMXO-FM/Olean, NY $375,000
® WTKF-FM/Atlantic, NC $190,000 for 95%
® KAMZ-FM/E| Paso $2 million
® KGRW (FM CP)/Friona, TX $110,000
* WMGL-FM/Ravenel & WWWZ-FM/Summerville, SC $2.45 million
® KBWS-FM/Sisseton, SD $300,000
® WCVA-AM & WCUL-FM/Culpeper, VA $630,000 (est.)
® WJJS-FM/Vinton, VA $470,000
® KENE-AM/Toppenish, WA $160,000
® WXVA-AM & FM/Charles Town, WV $633,327 for 52.77%
® WKTY-AM & WSPL-FM/La Crosse, Wl $1.3 million
* WBJX-AM/Racine, Wl $275,000

“Amount will be rounded to the nearest dollar for use in weekly and year-
to-date totals.

ler. it owns WKVE-FM/St. Mary’s, PA
and WXVE-FM/Spangler, PA. Phone:
(412) 338-1111

Venture Partners

WMNS-AM & WMXO-FMW/

Olean

PRICE: $375,000

TERMS: Asset sale for $175,000 cash
and a seven-year, $200,000 promissory
note at 8.75% interest

BUYER: CAM Communicatons Inc.,
headed by President/Director Jon Bueh-

SELLER: Erin Communications Inc.,
headed by President John Murphy.
Phone: (716) 223-3591
FREQUENCY: 1360 kHz; 101.5 MHz
POWER: 1kw day/30 watts night; 1.55kw
at 405 feet
FORMAT: Talk; AC

Continued on Page 8

The Best Christmas Eve &
Christmas Day Programming

“The A/C Network fits our needs
perfectly! It sounds like we produced

it in-house. We recommend it!”

KOST-FM Los Angeles

“We received good feedback

from our listeners.”

WTMX-FM Chicago

“The programming was excellent

and easy to execute.”

KHMX-FM Houston

“This is the one time of year

“Quality programming and a
quality product every year!”

that our listeners prefer
great music. Thanks!™

WBZ-AM Boston

“Last year's show was fabulous.
A great variety of music, and
it couldn’t be easier to run!”

WASH-FM Washington

“We aired the best Christmas show
in our market. Very good!”

“This is the perfect solution
to Christmas programming.”

WCCO-AM Minneapolis

WXYT-AM Detroit WPCH-FM Atlanta
“The A/C Network was a great
Christmas gift for all of us!”

WWMX-FM Baltimore

Call for your 1995 Demo!

+800-423-XM

—r I ricanradiohistory com T
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Get Ready to Roll Up Your Sleeves and
Participate in the Most Useful, Informative,
and Comprehensive Radio Seminar
You’ve Ever Attended

The R&R Talk Radio Seminar

February 22-25, 1996 * Washington D.C.

If you’re working hard to build a Talk station, this meeting ‘s the blueprint for your success. It’s a conference

with real substance, devoted exclusively to the Talk format. The R&R Talk Radio Seminar offers a wealth of
learning and networking opportunities for radio programmers, managers and producers who are looking to excel [ X X
and achieve in a non-music format. Among the highlights: 15 Talk-specific workshops and general sessions featuring addresses by prominent politicians
and Talk radio figures. You can participate in a working lunch session dedicated to brainstorming format issues. In addition to those top-flight sessions,
your registration fee also includes receptions, continental breakfasts, lunches and a very special closing dinner. Register today - fill out the form belows,
mail or fax it, and get ready to receive valuable insight from :he people shapmg Talk radio today.

|Seminar Registration Hotel Registration
W You Can Mail Thls Fprm To:

R &R Talk Radio Seminar
You Can Fax This Form To: iy . ©
10100 Santa Monica Blvd. 5th Flo Th d Hyatt i
(310) 203-8450 gl i or e Grand Hya I |H Street

Los Angeles, CA. 90067-4004 at Washington Center @ | 1000 " A
N N The Grand Hyatt ar Washington Center is convemently Washington DC 20001
Please pﬂnt Carefl.l"y or type (14} the fOl’m be'Ow. Fll" payment mUSt located 15 minutes front Washingros National Atrport, (202) 582-1234 ——

and within walking distance of the White House, Ford’s | I

accom pa ny this reg iStration form' PhOtocopies are acceptable' Theatre and Lmr(;ln Museum, The US Capitol, Smithsonian,

Vietnan Memorial and more are located nearby.

(1 uobuiysep e 9441 "52-2¢ Aenigag

2
=2

r

We look forward to hosting you in our Nation’s Capital at the
Grand Hyatt Washington, located in the heart of downtown
Washington. To guarantee your reservation we require either an
enclosed check or money order covering the first night’s stay, or a
major credit card number, expiration date, and signature. Deposits will
be refunded only if cancellation notification is received at least 7
days prior to arrival.

Reservations requested after February 1, 1996 or after the room
block has been filled are subject to availability and may not be avail-
able at the convention rate. Check in time is 3:00 pm, Check out
time is 12 noon. Note: If paying by check, make a check out to The
Grand Hyatt for your hotel reservation, and a separate check to RER
for the Seminar payment.

Name

Call L /C any N
i Type of Room No. of Rooms | Convention Rates

Single (1 person) * $139 a night

Street Double (2 people) * $159 a night

1 bdrm Suite \ $475-1300 a night
* Regency Club Rates Available

Heservation Request

Date of Arrival

Time of Arrival

Telephone # Date of Departure

Name

eminar rees

Before January 19, 1996 $300
After January 19, 1996 $375 S
There is a $50.00 cancellation fee. There will be no refunds after February 1, 1996. City

Company

Telephone #

Amount Enclosed: Sharing Room with

L__]Visa L__]MasterCard L__] American Express L__] Check ’\:;L;{gz“bk Amount  $

Account Number [J American Express [JV-sa [JMasterCard [miscover []Diners/Carte Blanche [CICheck

| | Account Number

7 Expiration Date: Montl
Exp]rat]on Date \pll’ﬂ 0on ate: onth

I | | ‘ | Signature
Print Name Here

Month Year Signature

Gold Passport #

Non-Smoking Room Requested I:,

Print Name Here
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RADIO BUSINESS

Tribune Wins FCC Waiver

he FCC will allow Tribune Broadcasting

(which already owns KEZW-AM, KOSI-FM,
and KWGN-TV/Denver) to acquire crosstown
KVOD-FM — but not without reservations regard-
ing ownership rules.

Commissioner Andrew Barrett wrote that he approved the waiver
because Denver has 60 broadcast outiets owned by 42 compa-
nies, ensuring there is no undue concentration of ownership. But
he also wrote that waivers undemmine ownership rules: “The contin-
uous chipping away at our ownership rules via the waiver ... results
in a premature deregulation of the industry prior to our consider-
ation of any comments in the Commission's outstanding rulemak-

Women, Minorities Make
Strides In Radio News

he percentage of women and minorities in

the radio workforce has remained static over

the last several years, according to a survey con-

ducted by the Radio-Television News Directors
Association and Ball State University.

However, both groups have made strides in the radio

news arena. Women make up nearly one-third of the news

anchor ranks, while 23% work as news directors (compared
to 14% who hold the same post in the television industry).

Don’t Get Snowed By The Pols:
Foundation Sponsors Workshop

' is the season to be ... elected? Yes, judging

by the election coverage workshops spon-
sored by the Radio-Television News Directors
Foundation.

The series, called “Foliow The Money: Covering The 1996
Elections,” will teach reporters how to track campaign contri-
butions, use the Intemet to glean information, and best ad-
dress voter concemns. The workshops will be held this winter
in St. Petersburg, Albany, Chicago, Dallas, Seattle, and San
Francisco, and Washington, DC.

ing proceedings or an affirative act by Congress.”

Minorities comprise 15% of the radio workforce and 9% of
radio news directors.

TRANSACTIONS

Continued from Page 6

o

A el 2 o
WTKF-FM/Atlantic
PRICE: $190,000 for 95%

TERMS: Stock transfer. Seller traded
95% of the equity in Atlantic Ridge Tele-
casters Inc. for two $95,000 promissory
notes held by the buyers.

BUYER: Walter and Lockwood Phii-
lips, each acquiring a 47.5% interest in
Atlantic Ridge Telecasters Inc. Phone:
(919) 247-6343

SELLER: Casey Warrington, decreas-
ing her Atlantic Ridge Telecasters Inc.
interest from 100% to 5%. Phone: (919)
247-6343

Individually, TAPSCAN’s
unique and innovative systems for
broadcasters are a pretty sweet deal.

But no'single system can compare
to the strategic synergy created by
integrating TAPSCAN programs
together in what we call the
“Business Intelligence System.”
1t’s the most effective combination
of sales and marketing tools ever
developed for your station.

At the push of a button, you'll
know more about your prospects’

3000 RIVERCHASE GALLERIA *

FREQUENCY: 107.3 MHz
POWER: 7kw at 607 feet
FORMAT: Talk

KNPT-AM & KYTE-FM/

Newport

PRICE: $331,798.12

TERMS: Asset sale for cash

BUYER: Yaquilna Bay Communica-
tions Inc., headed by President David
Miller. Phone: (503) 265-2266
SELLER: Central Coast Broadcasting
Co. Inc. Phone: (503) 265-2266
FREQUENCY: 1310 kHz; 102.7 MHz
POWER: 5kw day/1kw night; 64.75kw at
882 feet

FORMAT: Nostalgia; AC

THE WHOLE
IS GREATER
THAN
THE SUM
OF ITS PARTS.

That’s Why You Need
The Complete
Business Intelligence System.

program to gain even deeper

business and competition...you’ll
know more about their market poten-
tial and the spending power of their
customer base...and you’ll know
precisely how to target and reach a

a

TAPSCAN, INCORPORATED
EIGHTH FLOOR -
205-987-7456

very specific audience with unpar-
alleled efficiency.

It’s a layering process—using
information and analysis from one

insight from another. And when
you're done, you’ll have put
together a more complete and
persuasive presentation than
ever before.

Gaining a competitive edge is
really a piece of cake. To find out
how, call TAPSCAN today.

BIRMINGHAM, ALABAMA 35244

WMGL-FM/Ravenel
(Charleston) & WWWZ-FM/

Summerville (Charleston)
PRICE: $2.45 million

TERMS: Duopoly deal; asset sale for four
$612,500 promissory notes

BUYER: Mayo Radio of Charieston
Inc., owned by Barry Mayo. Phone:
(708) 747-4016

SELLER: Southwind Communications
Inc., headed by President William Dud-
ley lll. He owns four other stations.
FREQUENCY: 101.7 MHz; 93.3 MHz
POWER: 3kw at 298 feet; 50kw at 492 feet
FORMAT: Urban; Urban

BROKER: Millenium Communication
Inc.

WWW. americanradioRhistory.com

:

KBWS-FM/Sisseton
PRICE: $300,000

TERMS: Asset sale for $100,000 cash;
a 10-year, $100,000 non-compete agree-
ment; a six-year, $60,000 promissory
note at 8% interest; and assumption of
$40,000 debt

BUYER: James River Broadcasting
Inc., headed by President Robert Ing-
stad. He has interest in 25 other stations.
Phone: (701) 845-1430

SELLER: Lake Region News Corp.,
headed by President John Adams.
Phone: (605) 486-4581

FREQUENCY: 102.9 MHz

POWER: 100kw at 496 feet

FORMAT: Count

KAMZ-FM/EI Paso

PRICE: $2 million

TERMS: Duopoly deal; asset sale for
cash

BUYER: New Wave Communications,
headed by President/CEO John Ferra-
ri. It owns five other stations, inciuding
KROD-AM & KLAQ-FM/EI Paso.
SELLER: Pinnacle Broadcasting Com-
pany Inc., headed by President/CEO
Philip Mareiia. It owns 11 other stations.
FREQUENCY: 93.1 MHz

POWER: 100kw at 1422 feet

FORMAT: Classic Rock

COMMENT: Pinnacie will sell KAMZ-
AM/E|l Paso to Tichenor Media Sys-
tems, Inc.

KGRW (FM CP)/Friona
PRICE: $110,000

TERMS: Asset sale for cash

BUYER: Charles Galbreath. He owns
KQFX-FM/Borger, TX and WNKX-AM &
FM/Centerville, TN. Phone: (615) 244-
0749

SELLER: Panhandle Spanish Broad-
casting Inc., headed by President Rob-
ert Williams. Phone: (806) 355-4435
FREQUENCY: 94.7 MHz

50kw at 36 fi

WCVA-AM & WCUL-FW/
Culpeper

PRICE: $630,000 (estimated)
TERMS: Stock sale for cash
BUYER: Eugene Sobel, Joseph
Wollksy, and Stan Karas

SELLER: Individual stockholders of
Culpeper Broadcasting Corporation,
headed by President Wiilliam Cannon Jr.
Phone: (703) 825-5300

FREQUENCY: 1490 kHz; 103.1 MHz
POWER: 1kw; 3.3kw at 299 feet
FORMAT: Nostalgia; Country
BROKER: Gordon Rice Associates

WJJS-FM/NVinton

PRICE: $470,000

TERMS: Duopoly deal. Asset sale for
$250,000 cash; a four-year, $200,000
promissory note with no interest; and
assumption of $20,000 debt.

BUYER: Virginia Network Inc., head-
ed by President/Director Bruce Hous-
ton. it owns WVLR-AM & WJJX-FM/

Lynchburg, and WLDJ-FM/Appomat-
tox, VA. Phone: (804) 847-1266
SELLER: Michael Scott Copeland.
Phone: (703) 551-2609

FREQUENCY: 106.1 MHz

POWER: 3kw at 154 feet

FORMAT: Urban

COMMENT: Virginia Network is buying
WJJS-FM, then spinning it off as part of
alarger deal to Cavalier Communications
(see Group Deal, Page 4).
] - 4 W?w ;,
ol e a;‘?’ i
KENE-AM/Toppenish

PRICE: $160,000

TERMS: Asset sale for $45,000 cash; a
two-year, $32,000 promissory note at
6.75% interest; and assumption of
$83,000 debt

BUYER: La Michoacan Broadcast Co.,
headed by President/GM Ramon Du-
arte. Phone: (509) 865-5363

SELLER: Good News & Music Broad-
casting Co., headed by President/GM
Rick Knapp. Phone: (509) 865-5363
FREQUENCY: 1490 kHz

POWER: 1kw FORMAT: Country

WXVA-AM & FM/Charles

Town

PRICE: $633,327 for 52.77%
TERMS: Stock sale for cash
BUYER: Charles Walmer, acquiring a
52.77% interest in Heritage Broadcast-
ing Company LP. He owns WTHU-AM/
Thurmont, MD. Phone: (301) 271-2188
SELLER: Gene McCoy, et al. He has
an interest in three other stations. Phone:
(703) 522-5664

FREQUENCY: 1550 kHz; 98.3 MHz
POWER: 5kw day/6 watts night; 3kw at
300 feet FORMAT: Oldies; Oldies

La Crosse

PRICE: $1.3 million

TERMS: Asset sale for'cash

BUYER: Hippi Radio LLC, headed by
Mananger Thomas Walker. He has in-
terests in 26 other stations. Phone: (608)
273-1000

SELLER: La Crosse May Broadcast-
ing LP, headed by General Partner Ed-
ward May Jr. He has interests in four
other stations. Phone: (402) 483-5100
FREQUENCY: 580 kHz; 95.7 MHz
POWER: 5kw day/1kw night; 50kw at
492 feet FORMAT: Country; AC

WBJX-AM/Racine

PRICE: $275,000

TERMS: Asset sale for cash

BUYER: WBJX Inc., headed by Presi-
dent/Director Robert Jetfers. He has an
interest in WKGA-AM/Zion, IL. Phone:
(708) 612-5833

SELLER: UNC Media of Milwaukee
Inc., headed by President Constance
Balthrop. It owns WKKV-FM/Racine,
which is being assigned to US Radio Ac-
quisitions Inc. Phone: (414) 321-1007
FREQUENCY: 1460 kHz

POWER: 500 watts day/62 watts night

FORMAT: Spanish
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NEWSBREAKERS.

Harvey To Program
L.A. Suburban Duo

KIKF-FM & KYKF-FM/Ana-
heim-San Fernando (LosAngeles) |
afternoon driver Bob Harvey has
been named PD. He succeeds former
Astor VP/Programming Craig
Powers, who left to join MCG/ ’
Curb last June.

Astor President Art Astor com-
mented, “We’re fortunate to acquire
the experience of Bob Harvey. His
long association with country music
and great on-air performance will
take KIK to greater levels.”

Harvey, who spent 20 months
away from Country radio prior to
Jjoining the KIKF & KYKF simul-
cast in September, told R&R, “I'm |
really excited to be back in Country
radio, and especially here at KIK. Art
has been marvelous to work with and
very supportive. Plus there’s a great
staff and a great lineup of talent ...
what a wonderful place to be.”

Harvey spent 20 years at Country
stations in nearby Riverside-San Ber-
nardino — 18 at KCKC and short
stints at KFRG-FM & KOOJ-FM
— in on-air and programming posi-
tions. Former acting PD Carrie
Dunne continues in her Asst. PD/
MD/midday roles.

WRLG/Nashville Sets New Program Staff

lterative WRLG-FM/Nashville §

has hired a pair of four-year for-
mat vets — KTOZ/Springfield, MO
Asst. PD/middayer John Lenac and
WOXY/Cincinnati Asst. PD/after-
nooner Julie Forman —as OM and §
PD/MD, respectively. ‘

WRLG & WRLT-FM GM Ned Hor-
ton told R&R, “We did a long, ex-
haustive search and talked to a lot §
of great people, but these two were
the best. They're both very passion-
ate about the format and have great ideas, enthusiasm, and experience.
We have a lot of work to do, including signal upgrades. The station has
been understaffed and hasn't had the tools needed to compete.”

“l can't wait to take Nashville by the balls and run with it,” commented
Lenac. “I'm ready to bring 'RLG up to the level | know it can be at in the
very near future.”

Forman said, “97X has been an incredible place to work and a great
learning experience. WRLG is a station waiting to explode. They've al-
ready broken the ground — now with a solid programming staff, we're
going to make the station a real force in the market.”

Forman

Lenac

Pineda Named Caballero Media Prez

Ramon Pineda has been named President of Caballero Spanish Me-
dia. Pineda, who got his start with Caballero as an AE in the mid-’80s,
rejoins the company just weeks after its merger with Interep Radio Store
(R&R 10/20). He most recently was GEMS International Television Di-
rector/Advertising Sales

Caballero Chairman Eduarde Caballero commented, “Pineda’s sales
performance and achievements in Hispanic media during the past 10 years

PINEDA/See Page 13

One of every twelve Americans is employed in the $21 billion dollar
Trucking Industry. For Country and News,/Talk stations, that number is
even greater.

MORE INTERESTING NUMBERS:

Professional Drivers spend over 4 hours daily with radio. Driver turnover
in the industry averages greater thon 100% onnually of trucking
companies. Lost yeor over 165 billion miles were put on commerciol
trucks.

How many were within your coverage area and what did you do to
top that mobile oudience?

RGAD WATCH AMERICA is the answer for big signal AM and FM stations.
MORE INFO:

* quality, sotellite-delivered regional road reports

* heard on powerful radio stations coast-to-coast

® designed to be informative to your locol audience as well as the
Professional Driver

NEW REVENUE:

Every report is an opportunity for you to sell a local sponsorship o over
320,000 trucking companies nationwide for driver recruitment ond...

® Hotels ® Driver Training Schools
® Truck Stops * Consumer Products

® Fyels ® Lubricants

o Tire Dedlers © Repair Shops

..and so many more.

Your station is promoted to o NEW AUDIENCE:

o brochures placed in over 400 Truck Stops nationwide, and mailed
directly to major trucking companies

* industry magazines with o monthly circulation in excess of 400,000
o the ROAD WATCH AMERICA home page on the Internet, which
receives an excess of 3,000 “hits” per doy

For more information contact Jim ONeill ot 713-621-2800.
0r on the Intemet ot jim_oneil@metronetworks.com

-~ Y o

ROAD
WATCH
AMERICA®

.
~|
ht

“ r,...
]
!III||

o‘ﬂl
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Island Appoints Black Music VP Team

l sland Records has stockedits |
newly formed Black Music De- |
partment with a top-tier trio of
VPs: Varnell Johnson, most re-
cently Elektra's Sr. VP/GM, Ur- |
ban Music, is named VP/Opera- |
tions; Tim “Dawg” Patterson,
most recently Sr. Director/A&R
for Arista, becomes VP/A&R; |
and Interscope Director/Rap §
Music Fabian “Fade” Duvernay
makes the move to VP/Market-
ing. Johnson and Patterson will work from the de-
partment's New York headquarters, while Duvernay
will be based in Los Angeles.

“These talented executives are the best in the
business — all specialists and regarded as con-
summate professionals in their individual areas,”
said Island Black Music Division Sr. VP/GM
Hiriam Hicks, to whom the three execs will re-
port. “Their collective experience gives us the fuel
to build our division into the powerhouse that we
envision.”

Johnson

Duvernay

A&M Recasts Rittherg In Rock Promo Role

M ike Rittberg has been promoted from Rock Di-
rector to Sr. Director/Rock Promotion at A&M
Records.

“Mike is well deserving of this promotion,” said la-
bel Sr. VP/Promotion Rick Stone. “He’s a tireless, pas-
sionate executive who knows the music and the busi-
ness of radio cold. | expect great things from Mike in
terms of leadership.”

Rittberg remarked, “l look forward to meeting new
challenges and pushing the A&M Rock Department
beyond the successes we've achieved so far.”

Rittberg started his music career at WVFS/Talla-
hassee, FL, then worked as VP/Promotion & Market-
ing at Metal Blade before seguing to A&M.

Rittberg

Mammoth’s Faires Adds Atlantic VP Post

M ammoth Records President Jay Faires has ac- g
cepted a concurrent post as VP/A&R for Atlan- §
tic Records. Faires founded Mammoth in 1988.
“Since we entered into a joint venture with Mam-
moth three years ago, Jay has become an invaluable §
source of musical insight and creativity,” said Atlantic ||
President Val Azzoli. “He has a rare ability to recog-
nize fresh talent across a broad spectrum of styles
while maintaining a close connection to grass-roots §
artist development. We are continually reminded just
how fortunate we are to be associated with Jay and a
company of the integrity of Mammoth Records.”
Said Faires: “Across the board, my relationship with
Atlantic has been nothing short of excellent, and 1 look
forward to deepening that relationship in the months and years ahead.”

Faires

Katz Quartet Upped To VP/Manager Posts

atz Radio Group subsidiaries have promoted Bob McArthur, An-
drew Rosen, Mark Hawkins, and Dennis Sternitzky to VP/Man-
ager positions.

McArthur, formerly VP/Regional Manager for Banner Radio’s Central
Division, is now Sr. VP/Director of KRG Dimensions Agri-Marketing in
Chicago.

Katz's Eastman Radio has upped Hawkins to VP/Regional Manager.
The Dallas-based Hawkins will add sales responsibilities for Eastman'’s
St. Louis, Minneapolis, and Houston offices. Eastman also has appoint-
ed Rosen VP/Stations and Manager of the firm's New York office. He had
been VP/Sales Manager at that location.

Banner Radio has transferred Sternitzky from Minneapolis, where
he had been Sales Manager, to Chicago, where he will become VP/
Manager.
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o STEVE ZETSCHE has been
named Regional GM of New Wave
Communications’ New Jersey outlets,
WJLK-AM & FM/Asbury Park and
WQNJ-FM/Ocean Acres. And BRAD
DUBOW has been tapped as New
Wave's VP/Marketing & Promotions.

e JOAN GER-
BERDING has
been promoted
from VP/GM of
WHWH-AM &
WPST-FM/Prince-
ton to Exec. VP/
COOforallNassau [
Broadcasting Pant-
ners' stations. G.
DANIEL HEN- ;
RICKSON advanc-
es from VP/Sales Gerberding
to Sr. VP/GM at the Princeton combo,
as well as Nassau's Chief Marketing
Officer. And PETER TONKS is elevat-
ed from VP/Finance to Exec. VP/CFO.

* KEVIN CASSIDY steps up from
VP/Regional Manager & Director at
D&R Radio to Regional Exec. in In-
terep's Dallas office. Concurrently,
Major Market Radio has upped AEs
SHAURI BUNCH and KAY BORDE-
LON to Directors/Sales.

o LEONA DUNSMOOR has been
appointed Director/Sales for McGavren
Guild Radio in St. Louis. She earlier
held a similar post at Major Market
Radio Sales and the Torbet Radio
Group.

® BRIAN ROGG joins WOMC/De-
troit as NSM.

MARRIAGES

Radio consultant Gary Burns
to Marty Davis, November 4.

KID-FM/Idaho Falis, ID PD
Mark Meyers to Julie Anderson,
October 21

Arista Records National Pub-
licity Manager Stacey Braunstein
to Glenn Carr, October 12,

Birtis

WSRS/Worcester, MA PD
Steve Peck, wife station Promo-
tions Director Leslie, son Collin
Seiler, November 4.

KLSY/Seattle PD Bobby Ir-
win, wife Kris, son Daniel Robert,
October 31.

Warner Bros. Records VP/
Jazz Matt Pierson, wife Beth Kit-
tay, daughter Lucia Moris, Septem-
ber 17.

e CARMELA
KASOFF has been
elevated to VP/Op-
erations for the
New York offices of
Warner Bros.
Records. She pre-
viously was Direc-
tor/Operations.

Kasoff

® KATHY GUILD has been named
VP/Marketing & Creative at Capitol
Records. Guild accepts the newly creat-
ed position after exiting a similar post at
Virgin Interactive Entertainment. In oth-
er label news, DIANE BLANKUMSEE
assumes the newly created post of As-

Guitd Blankumsee
soc. Director/Urban Visual Marketing.
She held a similar position at Epic/550
Music. .

* MARK FOTIADIS steps up from
GM/VP Marketing to President of Mute
Records.

» BOBBIlI HACH has joined Lava
Records as National Promotion Manag-
er. She previously was Director/Main-
stream & Top 40 at Hitmakers.

o START RECORDS has been
launched via a joint venture between
Canada-based Star Records and AD
Muscolio Promotions President Tony
Muscolo. The independent label will be
distributed by MS Distribution; 17357
Tribune Street, Granada Hills, CA91344;
phone (800) 423-2545; fax (818) 363-
3086

National Radio

» RADIO TODAY ENTERTAINMENT
is offering a one-hour, commercial-free
tribute to Rock & Roll Hall of Fame in-
ductee the Band. Delivered on CD, this
market-exclusive special is available
from 11/23-12/10; (212) 459-9343.

* WESTWOOD ONE ENTERTAIN-
MENT and Reba McEntire will celebrate
McEntire’s 20th anniversary in country
music when she co-hosts “Country
Countdown USA” with Lon Helton 11/18
& 19; (212) 641-2052.

® GLOBAL SATELLITE NETWORK
will offer “Thanksgiving Blues,” a three-
hour special on CD to air 11/22-26. It will

feature interviews and music by Steve
Miller, George Thorogood, Stevie Ray
Vaughn, lan Moore, and the Aliman
Brothers; (818) 906-1888.

o INTERACT COMMUNICATIONS
presents “The Rock Connection,” a one-
hour special with EMI act Jethro Tull on
11/28, hosted by WBAB's Ralph Tortora;
listener interaction via an 800-number,
plus a live acoustic performance; mar-
ket- exclusive/barter; (516) 276-0374.

» BROADCAST RESULTS GROUP,
a division of Premiere Radio Networks,
has announced the latest format-specif-
ic edition of the BRG Production Library,
“Extreme Cuts,” aimed at Modem Rock,
Rock, AOR, and AAA; (800) 280-1994.

o The CHRISTMAS RADIO PACK-
AGE distributed by Charles Michelson
will feature special Christmas episodes
from well-known comedy/drama radiv
series, including “The Jack Benny Christ-
mas Show,” “Bums & Allen Christmas
Show,” and “Dragnet Christmas Show;”
| (800) 648-4546.

~ Industry

““. | WOOD DAVIS has
"% | been appointed Di-
rector/Radio Mem-
| bership forAssociat-
ed Press. The orga-
nization also wel-
ocomes BETTY
BERNEMAN as
Radio  Division
Saes Manager,
Eastern U.S. and
CHRISTIAN MEIN-
HARDT as Regional Radio Exec./
Broadcast Division.

© DONALD THURSTON and FRAN-
CES PRESTON have been re-elected
as Chairman and President/CEO, re-
spectively, of BMI's board of directors.
Newly elected to the board were Nation-
‘ wide Communications VP/Treasurer Wil-

Davis

e LINDSAY |

Jiam Hoyt, Capital Cities/ABC VPMusic |

& Business Affairs David Sherman, and
‘ Cosmos Broadcasting Corp. VP/Finance

G. Neil Smith. In other news, CHERYL

I DICKERSON has been named Sr. Direc-
| tor/Writer & Publisher Relations at BMI.

PROS ON

THE LOOSE

Joshua Fleming — Nights
WBSS/Atlantic City (609) 569-
0149

Tony Miranda — Nights/Love
Songs KMKX/San Diego (619)
460-8070

“The Real Deal” Mike Neil —
Afternoons KALC/Denver (303)
892-8893

¢ JODY WILLIAMS has been
named President/MCA Music Publish-
ingin Nashville. He most recently was
Asst. VP at BMI/ Nashviile.

o EAGLE RIVER INTERACTIVE
has been created following the acqui-

sition of West End Interactve by Ea-
gle River Communications. Former
West End President/COO P. Craig
Turner will assume VP duties at the
new company.

MUSIC DATEBOOK

MONDAY, NOVEMBER 20

1973/Who drummer Keith Moon col-
lapses twice onstage in San
Francisco. Pete Townshend
pulls a 19-year-old out of the
audience to play the last three
songs.

1987/Prince’s third movie (“Sign '0’
The Times") opens.

The Rolling Stones — thank you
very much.

1991/The Rolling Stones sign a $45
million deal with Virgin.

1994/David Croshy undergoes a liver
transplant operation at UCLA.

Born: The late Duane Allman 1946,
Joe Walsh 1947, Mike D (Beas-
tie Boys) 1965

TUESDAY, NOVEMBER 21

1983/Michael Jackson's “Thriller”
video premieres in L.A. movie
theaters.

1986/Joni Mitchell marries bassist
Larry Kiein

1990/Mick Jagger marries his girl-
friend of 10 years, model Jerry
Hall, on the island of Bali

Born: Dr. John 1940, Bjork 1965

WEDMNESDAY, NOVEMBER 22

1955/Elvis signs with RCA. Presley
pockets a $5000 signing bo-
nus

1965/Bob Dylan marries Sara
Lowndes

1966/The Beatles release the “White
Album."”

1991/Madonna calls Evansville, IN
“boring and unsophisticated,”
having spent two months there
filming “A League Of Their
Own."

Born: Booker T. Jones 1944, Little
Steven 1950, Tina Weymouth

THURSDAY, NOVEMBER 23

1976/Jerry Lee Lewis is arrested in
Memphis after being spotted
outside Graceland waving a pis-
tol, demanding to see Elvis
Presley.

1990/MTV bans Madonna's video for
“Justify My Love.”

1991/Queen lead singer Freddie Mer-
cury confirms he’s suffering
from AIDS. He dies the next day.

1993/Guns N' Roses release “The
Spaghetti Incident?,” which
contains an uncredited Charles
Manson song

Born: Bruce Hornshy 1955

FRIDAY, NOVEMBER 24

1966/The Beatles begin recording
“Sgt. Pepper's Lonely Hearts
Club Band,” laying tracks for
“Strawberry Fields Forever” —
which doesn’t make the album.

1991/Cyndi Lauper marries actor
David Thornton. Little Richard
performs the ceremony.,

1992/Karyn White and producer Ter-
ry Lewis become parents to
daughter Ashley Nicole.

Born: Donald “Duck”™ Dunn {Booker
T. & The MGs) 1941

SATURDAY, NOVEMBER 25

1969/John Lennon returns his MBE
(Member of British Empive) med-
al, protesting England’s support
of U.S. involvement in Vietnam.

1984/Band-Aid, an impromptu group
consisting of several British
and American stars, record the
‘Do They Know It’s Christmas”
famine relief single

1985/80bhy Brown leaves New Edi-
tion to go solo

1992/Whitney Houston makes her
acting debut as “The Body-
guard” opens.

Born: Amy Grant 1960

SUNDAY, NOVEMBER 26

1968/Cream give their farewell per-
formance at London's Royal
Albert Hall

1976/The Band play their last concert
at San Francisco’s Winteriand.
Invitees to “The LastWaltz” in-
clude Eric Clapton, Nuil Dia-
mond, Bob Dylan, Joni Mitch-
ell, Van Morrison, Muldy Wa-
ters, and Neil Young.

Born: Tina Turner 193B, Johs McVie

Medical
Tribune
Radio2

Health news that’s good enough for the New

Hurricane Shane — MD (Talking Heads, Tom Tom {Fleetwood Mac) 1945
WJST/Ft. Myers (941) 481-6134 | Club) 1950 — Paul Golbert
York Times.

Produced in association with Medical Tribune, the world’s largest healthcare news gathering organization and provider of
health news to the New York Times.

Five :60 pieces on health and medicine weekly, featuring the country’s top experts
with the latest in medical breakthroughs and research from around the nation.

No barter. No cash. IT’S FREE! Available for unrestricted local sponsorship
Call affiliate relations at 708-769-1515

or fax your request for information to 708-769-1552.
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Drew + Jane & Stipe As Daddy?

rew Barrymore has dumped

Hole guitarist Eric Erlandson
for ex-Sassy editor Jane Pratt —
and they want R.E.M. frontman
Michael Stipe to father a chiid for
them! (National Enquiren).

Whitney, Bobby
& Janet

Upset that Whitney Houston
snapped up the movie rights to a
Dorothy Dandridge biography,
Janet Jackson has vowed revenge
— by threatening to steal Houston's
hubby, Bobby Brown! (The Nation-
al Enquirer story picks up a bit o'
credence by noting Janet 'n’ Bob-
by had a fling prior to his marriage).
Meanwhile, the Globe reports that
Brown stormed out of rehab after
spending only 13 of his scheduled
42 days at the Betty Ford center.

Punk Rock 101

Smashing Pumpkins frontman
Billy Corgan tells Time, “Alanis
Morissette is like atame Courtney
Love. What isAlanis Morissette be-
ing held up as? This feministic step
forward. The fact is, it's people like
Courtney and Kat Bjelland [of
Babes In Toyland] who carved out
that road. We should be rewarding
the real artists.”

Corgan also notes that “Punk
rock is not what it was in 1977, and
anybody who is old enough to re-
member knows the difference.”

“After Lisa Loeb, everyone
wanted all these girl things. And |
said: “You don't have to sign 15 giris,
just wait. An amazing girl is going
to show up. And she did fuckin’
show up™ — Maverick’s 22-year-
old A&R maven Guy Oseary ex-
plains how he found Alanis Moris-
sette (Spin).

Art Vs. Commerce

“I'm not with taking other songs
and changing the words. I'm tired of
that doggone Isley Brothers track,
‘Between The Sheets™ — Gerald
Levert reviews MoKenStef's “Sex
In The Rain” for People.

“I've been really into Bjork iate-
ly. Bjork is God. Bjork is the total
undisputed God” — k.d. lang wor-
ships at the feats of her idol (Peo-
ple).

“The vibe is feel-good — | think
Sawyer Brown and Hootie & The
Blowtish have the same attitude”
— Tim McGraw explains his in-
concert philosophy (Entertainment
Weekly).

“We're known to the guys as
Batman and Robin,” — John
Dukakis describes his and Boyz Il
Men co-manager Qadree El-
Amin’s working relationship. Inci-
dentally, he's Batman. (People).

“People expect me to pull my
pants down and wiggle my penis in
front of their face, just because they
heard about it on MTV" — Green

Day frontman Biilie Joe Arm-
strong wrestles with his image in
a Spin cover story.

Radio Stars

Prior to giv-
ing a lecture
at the Univer-
sity of Miami,
Chris Darden
sneaked off
for a lunch
date with local
WPOW (Pow-
er 96) morn-
ing personali-
4 ty Bo Griffen
(Globe).

T

B Griffen

Adutt Alternative KFOG/SF PD
Paul Marszalek (Joe Satriani's
“You're My World"), ex-Country
KPLX/Dailas MD Chris Huff (Tim
McGraw's “Can't Be Really Gone™),
and CHR/Pop WSPK/Pough-
keepsie, NY PD Stew Schantz
(Whitney Houston’s “Exhale
[Shoop Shoop]") pick the future hits
in Entertainment Weekly.

Art Vs. Commerce Il

The Star notes that Pamela
Anderson spent $500 at Neiman
Marcus on cosmetic concealers
and cover-ups to erase the bags
under her eyes that she's gotten
from trying to stay up partying with
hubby/Motley Crue drummer Tom-
my Lee.

Dionne Warwick brought her
Rolls-Royce into a Hollywood car-
wash for a $7.95 no-frills job — and
didn't bother to tip the attendant!
(Stan.

“I'll call my manager and say:
‘What's this $16 here for a box of
paper clips?”” —Alan Jackson ex-
plains why he checks his financial
statements every month (Globe).

Spirits In The
Material World

he ghost of Elvis Presley

haunts the housing project
apartment that he lived in for four
of his teenage years, or so the
woman who's living there now tells
the National Enquirer.

Meanwhile, the Star has Paul
McCartney telling about how John
Lennon’s spirit came into the stu-
dio and blessed the Beatles re-
union project.

They Said It

“She would change personalities
a lot” — Vanilla Ice explains why
his eight-month romance with Ma-
donna didn’t work out (People).

“Cyndi Lauper will be around for
a long time; Madonna will be out
of the business in six months” —
Billboard's Paul Grein’s deathless
prediction from back in 1984 (En-
tertainment Weekly).

TOP TEN SHOWS
OCT. 30-NOV. 5

ER

Seinfeld

Friends

Caroline in The City
Single Guy

Home Improvement
NFL Monday Night Football
(Bears vs. Vikings)
Coach

NYPD Biue

10 Grace Under Fire
(tie) Primetime Live

NODOHWN -

o ™

Source. Nielsen Media Research

All show times are EST/PST unless other-
wise noted; subtract one hour for CST. Check
listings for showings in the Mountain time zone.
All listings subject to change.

COMING NEXT WEEK

Friday, 11/10

® Bonnie Raitt and Bryan Ad-
ams, “Late Show With David Let-
terman.”

® WQHT/NY morning team Doc-
tor Dre & Ed Lover, “The Stepha-
nie Miller Show.”

® Bon Jovi perform from Lon-
don’s Wembley Stadium on “ABC
In Concert” (check local listings).

Saturday, 11/11

® “Rosemary Clooney’s Gold-
en Anniversary” celebrates the
singer’s 50 years in show business
with a concert by Clooney and
taped praises by her peers, includ-
ing Bob Hope and Tony Bennett
(check local listings).

® Queen Latifah is set to appear
when HBO presents the five-hour
“Comic Relief V" (9pm).

® Tone Loc guest stars on
“Touched By An Ange!” on CBS
(9pm).

® Smashing Pumpkins, “Satur-
day Night Live” (NBC, 11:30pm).

Sunday, 11/12

® A&M recording artist/comic
Denis Leary stars in a sketch as
part of “National Lampoon's Favor-
ite Deadly Sins” (Showtime, 8pm).

TELEVISION

Monday, 11/13

® QOlivia Newton-~John portrays a
product-endorser on “Ned And Sta-
cey” (Fox, 9:30pm).

® David Lee Roth, “Jay Leno.”

® Chynna Phillips, “David Let-
terman.”

® Big Audio Dynamite, “Conan
O’'Brien.”

Tuesday, 11/14

® Faith Hill, Vince Gill, Billy
Ray Cyrus, and Tanya Tucker
take part in the “Mark Collie Ce-
lebrity Race,” which also features
highlights from a benefit concernt
showcasing Collie, Gill, John Ber-
ry, and Steve Wariner (TNN, 8pm
EST/5pm PST).

® Former Monkees member
Peter Tork does a cameo appear-
ance on “Wings" (NBC, 8pm).

® Steve Lawrence & Eydie
Gorme, “Jay Leno.”

® Randy Newman, “David Let-
terman.”

® King Crimson, “Conan
O'Brien.”
Wednesday, 11/15

® “The Life And Times Of Conway
Twitty” — an houriong documenta-
ry containing interviews with Loret-
ta Lynn and Charlie Daniels —de-
buts on TNN (8pm EST/5pm PST).

® Sophie B. Hawkins guest-
stars as herself on Fox's “Party Of
Five” (9pm).

® Jeff Foxworthy, “Jay Leno.”

® Etton John, “David Letterman.”

Thursday, 11/16

® RuPaul guest-stars as himself
on “The Crew” (Fox, 8:30pm).

® |ce-T portrays a cold-hearted
killer and Al Green performs on
Fox's “New York Und