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It’'s Gountry For WLS-FM

B Station to switch “in near future’

onths of speculation regarding the future of WLS-FM/
M Chicago ended Tuesday (12/5) at Spm when President/

GM Gregg Lindahl told the staff the station would change
to Country “in the near future.”

Capital Cities/ABC Group II President Norm Schrutt had previ-
ously announced that the Talk simulcast on WLS-AM & FM would
end and that other formats were being researched. The s:ation began
airing holiday music by a variety of artists on November 21.

“We're going Country because our marketplace research clearly
told us Chicago could support two Country stations,” Lindahl told
R&R. “Country is very healthy — it’s the most programmed format
on the radio and the most popular form of music in the nation. While
[format competitor] WUSN is doing a terrific job, Chicagoans ought
to have a choice. We think the Country shares will grow in this mar-
ketplace when country music fans are presented with another choice.”

Lindahl added that WLS-FM will continue playing holiday music
and will phase in promos telling listeners about the chang= and asking
what they would like from a Country station. L
WLS-FM/See Page 18
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Revenue Growth Slows To 4%
I Business continues to look good through *96

he radio industry’s marathon growth rates have hit the wail.
Aithough locai business in October '95 held up quite weli
compared to October '94, national advertising expendcitures in
most regions couldn’t compare to last year's business, which
included a mass of poiitical advertising for the off-year elections.
On a year-to-date basis, business is up 9% in ali regions, with
local revenues 10% higher and national doliars 9% higher. RAB
President/CEQ Gary Fries said the radio industry will finish the
year 9% above last year and that business continues to ook

~ NEWSSTAND PRICE $6.50

good through 1996 and beyond.

Religious Broadcasters Mount
Music Licensing Crusade

M Atissue: the cost of blanket licenses for
stations that play music only parttime

By Roy FurcucoTT
R &R WASHINGTON BUREAU

The National Religious
Broadcasters (NRB) have
launched a holy war against those
they perceive as the oppressors of
radio — ASCAP, BMI, and
SESAC. The group is fighting in
court and Congress so that the li-
censers can’t take a percentage of
revenue generated by radio sta-
tions’ non-music programming,.

Stations currently pay roughly
3.2% of their gross revenues to
ASCAP, BMI, and SESAC fora
blanket license. NRB is asking
why a station earning a large pro-
portion of its revenue from non-
music programs — such as
Howard Stern in moming drive
— should pay a portion of that
income to the music licensers.

This is a critical time to be ask-
ing that question. Music licenses

are currently up for five-year re-
negotiations. Also, more stations
than ever are programming non-
musical broadcasts. Radio Music
Licensing Committee (RMLC)
Exec. Director Dave Fuellhart
estimates there are about 1000
such “split-format” stations.

Per-Program Option

The licensers respond that sta-
tions don’t have to take a blanket
license. They can opt for a per-
program license and pay just for
the music they use. According to
ASCAP, about 8.5% of licensees
take the per-program option.

But broadcasters say the deck
is stacked. The licensers make it
difficult and expensive to use the
per-program license so they can
continue to collect revenues from
all programming.

LICENSING/See Page 18

Rising Tide Rolls
Into Nashville

Levitan Gordy

Rising Tide/Nashville official-
ly became Music City’s newest la-
bel Tuesday (12/5) when MCA
Entertainment Group Chair-
man Doug Morris and Vice
Chairman Mel Lewinter hosted
a lunch to present VSOP Man-
agement principal Ken Levitan
as its President. Levitan then an-
nounced that noted independent
producer Emory Gordy Jr.
would be the label’s Sr. VP/A&R.

“We are delighted to welcome
one of the most talented and in-
novative music executives in the
business to the Rising Tide fami-
ly,” Morris commented. “Ken’s

10,000 Howard Stern Fans Can’t Be Wrong!

hen Howard Stern (inset) made a rare L.A. appearance to sign copies of his new“Miss America”

book last Friday (12/1), the event swiftly became a full-blown extravaganza. While the LAPD con-
firmed at least 10,000 people stood in line to get Stem’s autograph, one local news report said the crowd
count came closer o 25,000! Obviously touched by the display of devotion, Stem signed autographs for a
continuous line of fans — some of whom camped out overnight — from approximately 11am to 6pm.

¥
Los Angeles Times

RISING TIDE/See Page 18

—————————— A o o A A Aot oy oo



www.americanradiohistory.com

3\
.\ in for Soathpzw Entertainment \

motion picture soundtrack

nd's Opus %

45 Spins #1 Phones
11 Spins

Add

Add &

p " 3
2 ﬂ:ﬁﬁ o -
F .‘L E*_{a 3!-’

) 'th X W\HSMOAMH[{'\N» "SHARD\BOYIE
SLIVER WOOT e NILL LM EITLER a0 UDITH JAMES
FIE PRCHAEL NOLIN o3 REBERC W, CORT *=STEPHEN HERER
o,

S s
"7‘. < e BV ROOD FICTLRES

i
§ DOIVAOr 1

8 - ]
t 4
1995 Polytiram Revemds, Inif 4 AE 2 4l S GETE o Maviufuctures d Mar yy ARM



www.americanradiohistory.com

Stieglitz Heads
To KMLE As GM

Seven-year Classical WTMI/
Miami VP/GM Allen Stieglitz
has segued to Shamrock Coun-
try KMLE/Phoenix as GM. That
post had been vacant since last
July, when Bruce Blevins trans-
ferred to San Francisco Shamrock
sisters KABL-AM, KNEW-
AM, KBGG-FM & KSAN-FM.

*“This is the most exciting thing
that’s happened to me in my ca-
reer,” Stieglitz told R&R. “What
an incredible thing to be working
with such an exciting radio sta-
tion.”

Prior to WTMI, Stieglitz spent
eight years at WSHE/Ft. Lau-
derdale, where he began asanAE
and left as GM. WSHE is owned
by TK Communications, and
Steve Dinetz was Exec. VP dur-
ing Stieglitz’s tenure there. Dinetz
is now President of Chancellor
Communications, which is ex-
pected to close on its purchase of
Shamrock sometime in early Jan-

uary.

Bonneville Stations
Go To Sentry Sales

Burton Becomes
New Rep’s VP/GSM

Katz Radio Group’s newest
sales division, Sentry Radio
Sales, wasted no time securing
big business by taking the Bon-
neville stations from rivals In-
terep and CBS Sales. It was also
announced that Peter Burton has
been named VP/GSM for Sentry.

“Bonneville is a solid first cli-
ent for Sentry,” remarked the rep
firm’s President, Bob McCurdy.
“The stations are well-positioned,
Bonneville’s corporate leadership
is in sync with Sentry’s philoso-
phy, and we are both committed
to the continued growth of nation-
al radio dollars.”

Regarding Burton, McCurdy
said, “Peter’s expertise in the rep
business and his experience with
KRG make him the ideal person to
help lead our new sales endeavor.”

Burton joined KRG as an AE
for Banner Radio in 1989. He
left to work in various sales posi-
tions with CBS Radio, and re-
tumed to KRG two months ago
asa VP

The 18-station Bonneville deal
will bring $30 million in billings
to Sentry. One set of Bonneville
stations, KOIT-AM & FM/San
Francisco, will continue to be
repped by Katz Radio.

It is expected that Sentry will
also snare the stations currently
owned by Shamrock Broadcast-
ing as soon as those stations are
taken over by Chancellor Com-
munications.
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Not In Vogue

chA

En Voogue's Terry Ellis celebrated the release of her debut solo al-
bum “Southern Gal” with a party at Toukies in New York. Partaking
are (I-r) EastWest/EEG Sr. VP/Black Music Richard Nash and Dir./
Urban Promotion Michael Kelly, WBLS personality Vaughn Harper,
Ellis, and EastWest/EEG Northeast Regional Promotion Manager
Chico Gibbs and VP/Black Promotion Michelle Madison.

Jacor Jacksonville GM A Clear Choice
[] Will oversee three Urban properties

Jacor Communications has hired Lee Armstrong Clear to man-
age its three Urban properties in Jacksonville: Urban Gold WZAZ-
AM, Urban Contemporary WJBT-FM, and Urban AC WSOL-FM.
Clear assumes the GM position after three years as GSM and NSM at
WBLX-AM & FM/Mobile.

Jacor Broadcasting of Florida VP Les Samuels — who will con-
tinue to manage Country WQIK-FM/Jacksonville — commented,
“We’re fortunate to have recruited a renaissance radio man with well-
proven ability in sales and programming, a strong proponent of ‘con-
sultant selling,’ and a stable, people-oriented leader who is an Urban
radio specialist.”

Clear told R&R, *“This position was probably made for me. I'm

CLEAR/See Page 18
TR S Toes s S et T e ey ey

Hatfield Assumes WWWE PD Duties

Bobby Hatfield has
been named PD at News/
Talk WWWE/Cleve-
land, replacing Gary

thrower into the next gen-
eration of listeners,” Best
told R&R. “This is a sta-
tion that has been ne-

Bruce. Hatfield most re- glected for years. [Hat-
cently was PD at WIBC/ field] was absolutely the
Indianapolis. best guy for this posi-

tion.”

Secret Communica-
tions VP/Operations
Chuck Finney called
Hatfield a “terrific lead-
er of people, a program-
ming and marketing visionary,
HATFIELD/See Page 18

WWWE GM Dennis
Best said Hatfield
emerged as the station’s
best choice following a §
nationwide search. “We
needed a high-profile,
high-energy programming guy to
lead this 50,000-watt flame-

Hatfleld

Mancow GD Hits The Fans!

“Box Of Sharpies,”
the CD by WRCX/
Chicago personality
Mancow Muller, has
been topping not
only Windy City but
national sales charts,
logging in at No. 20
at Blockbuster Music
nationwide. The 70-
minute CD contains
41 of Mancow's fa-
vorite prank phone
calls, song parodies,
and other bits, includ-
ing “Hey Howard
Sperm” and “Bong
World.”
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1995 DEALS TO DATE |

Dollars To Date:  $5,544,929,757

(Last Year: $2,200,212,617)

This Week’s Action: $68,803,330
(Last Year: $29,016,500)
1307

Stations Traded This Year:

(Last Year: 1203)

Stations Traded This Week: 54

(Last Year: 33)

DEAL DETAILS BEGIN OM PAGE 6
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oWLOH-AM, WHOK-FM &
WLLD-FM/Columbus $24 million

While the big Citicasters/OmniAmerica
merger might have fallen apart, the compa-
nies were able to come to terms on the lat-
ter’s duopoly in Ohio’s capital city.

They All Fall Down

(] Former Independent Broadcasters Network Pres-
ident Steven Wiegner is the fifth person to plead guilty
to helping radio host Sonny Bloch swindle listeners
who invested in Bloch-owned stations.

Toasting Radio’s Good Fortune

[[] McCann-Erickson’s Bob Coen predicts national
spot revenues for radio will rise 7.5% in 1996.

See Page 6

See Page 6

RADIO BUSINESS

Triathlon Grabs 10 Pourtales Stations

Triathlon Broadcasting President/CEQO
Norm Feuer has bought out his old boss, Pour-
tales Radio Partnership President C.T. “Ter-
ry” Robinson, for $18.5 million.

Prior to running the Sillerman Companies’ Triathlon, Feu-
er was CQO at Pourtales. According to the deal, Triathion ex-
ercised an option to purchase 10 stations in three markets:
KEYF-AM, KUDY-AM, KBYF-FM & KKZX-FM/Spokane;
KTWK-AM, KVOR-AM, KSPZ-FM & KVUU-FM/Colorado
Springs, CO; and KTCR-AM & KEGX-FM/Tri-Cities, WA.

Triathlon also terminated its option on three Pourtales
stations in Mobile, because Feuer said the stations did not
fitin Triathlon’s strategy — which calls for building its group
west of the Mississippi. “When we put in the option, well, |
failed geography,” he said. “l just figured out Mobile is east
of the Mississippi.”

The Alabama stations Triathlon passed on, WKSJ-AM
& FM & WMYC-FM, are going to Ken Johnson's Mobile-

based Capitol Broadcasting Company Inc. Capi-
tol currently owns WNTM-AM, WDWG-FM &
WMXC-FM.

Quick Close

The deal was originally expected to close in Feb-
ruary 1996, butinstead was accelerated. Feuer said
there was no reason to quickly push the deal through,
“We just felt we could proceed [with the deal].” Part
of that decision could be the fact that Triathlon boast-
ed an impressive recent public stock offering, ac-
cording to a company spokesperson.

This will not be the first time the two companies
have done business together. Pourtales previously
sold its Wichita outlets (KFH-AM, KQAM-AM, KEYN-
FM & KXLK-FM) to Triathlon.

When the deals are complete, Robinson will own
no stations but has pending radio projects, said an
assistant.

GConference Committee Poised For Telecom Action

Thanksgiving is long passed, but Congress is finally talk-

the telecom bill were also working
on the budget.

ing turkey this week on telecom legislation that could elimi-
nate the FCC’s radio ownership limits.

The lawmakers assigned to the
conference committee charged with
reconciling the House and Senate
versions of the telecom bill were set
to hold their first official meeting on
Wednesday (12/6).

To this point, aides have been
hammering out details while leav-

lt&lﬁllfﬂ

ing the big issues — such as owner-
ship caps and cross-ownership lim-
its — to the lawmakers themselves.

Efforts to get the conferees togeth-
er had been hampered by the bud-
get standoff, which distracted staff
and legislators alike in past weeks.
Many staffers assigned to reconcile

u‘n h*.

ff?ﬂ*?i’ ?“T’f"r'r' "‘“F”

Reconciliation efforts have also
been complicated by the increasing
efforts of special-interest groups
seeking to build grass-roots opposi-
tion to the bill. The nation’s long-
distance telephone companies have
launched advertising campaigns
against the legislation, which in-

Continued on Page 9

TRANSACGTIONS

Citicasters Buys OmniAmerica’s

Three Golumbus Stations
| (1 Triathlon goes west, buys 10 stations for $18.5 million

WLOH-AM, WHOK-FM &

WLLD-FM/Columbus

PRICE: $24 million

TERMS: Duopoly deal; terms not dis-
closed

BUYER: Citicasters Inc., headed by
President/CEQ John Zanotti. It owns
16 other stations.

SELLER: OmniAmerica Group, head-
ed by President Carl Hirsch. it owns
nine other stations.

FREQUENCY: 1320 kHz; 95.5 MHz;
98.9 MHz

| POWER: 1kw; 50kw at 492 feet; 583

watts at 754 feet

FORMAT: AC; Country; Country

BROKER: Paul Leonard of Star Me-

dia Group and Dean Meiszer of Crisler

Capitat Co.

COMMENT: This deal follows the dis-

solution of a proposed merger between

the two compames (R&R 11/24).
T

PRICE: $18.5 million

TERMS: Duopoly deal; terms not dis-
closed

BUYER: Triathlon Broadcasting Co.,
headed by President/CEO Norman
Feuer. It owns eight other stations.

HARRIS

Fast enough to plug & play
in thirty minutes or less.

Produce the best sounding spots in one-third the time. Be more creative and
productive. Orban's DSE 7000 was designed for radio. It's very fast. Very
friendly. No setup. No confusion. No trouble. Ask anyone who has a DSE
and they'll tell you there's no comparison. Why bother with anything else.
The DSE digital workstation is everything you need. One quick call to
Harris Allied will put you in the fast lane.

Phone: 800-622-0022 Fax 31-1-966-01‘__5_23. s

Phone: (212) 407-9126

SELLER: Pourtales Radio Partner-
ship, headed by President C.T. “Ter-
ry” Robinson. it owns nine other sta-
tions. Phone: (719) 576-6850
COMMENT: Triathlon is exercising its
option to buy Pourtales’ 10 stations and
simultaneously terminating its option to
acquire Pourtales’ WKSJ-AM & FM &
WMY C-FM/Mobile.

KEYF-AM/Dishman

(Spokane)
FREQUENCY: 1050 kHz

! POWER: 5kw day/335 watts night

FORMAT: Oldies

KUDY-AM & KKZX-FM/

Spokane

FREQUENCY: 1280 kHz; 98.9 MHz
POWER: 5kw; 100kw at 1614 feet
FORMAT: Religious; Classic Rock

KEYF-FM/Cheney (Spokane)
FREQUENCY: 101.1 MHz

POWER: 100kw at 1965 feet
FORMAT: Oldies

KTWK-AM, KVOR-AM &

KSPZ-FM/Colorado Springs
FREQUENCY: 740 kHz; 1300 kHz;

Continued on Page 6
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RADIO BUSINESS

Bloch-owned stations.

yet been set.

Bloch Accomplice Pleads Guilty

F ormer Independent Broadcasters Net-
work President Steven Wiegner is the fifth
person to plead guilty to helping radio host Son-
ny Bloch swindle listeners who invested in

Wiegner pleaded guilty last Thursday (11/30) to two charg-
es involving wire fraud. He’s cooperating with federal prose-
cutors in their case against Bloch, who was indicted in May
for defrauding investors to the tune of $21 million.

Bloch denies all the charges against him. He goes to
trial on April 15 and faces 360 years in prison and miilions
of dollars in fines. A sentencing date for Wiegner has not

Radio Revenues Will Rise In ’96
M cCann-Erickson Sr. VP/Director of Fore-
casting Bob Coen predicts that national

spot revenues for radio will rise 7.5% in 1996,
following a projected 5.9% gain in national adver-
tising this year. Coen says local radio/TV adver-
tising should increase 8.3% next year.
in McCann'’s “Insider’s Report,” Coen says the upcoming
election season and summer Olympics should stimulate ad
revenues.And although the climate has been improving since
the end of the recession in 1991, he notes that strong confi-
dence in a recovery has been mounting only during the past
18 months. Coen foresees true economic growth and contin-
ued low inflation in 1996.

still willing to deal.

Citicasters’ $24 Million Phoenix

he Citicasters-OmniAmerica merger may
have fallen through, but the companies are

Citicasters is buying OmniAmerica's three Columbus sta-
tions — including Country combo WHOK-FM & WLLD-FM —
for $24 million. Some see it as a preemptive strike against
Nationwide, whose WCOL is the market's leading Country
station. The purchase helps preserve Citicasters’ status as the
market’s leading biller by giving the company a strong duopoly
and keeping the stations out of Nationwide's hands.

The deal would prevent Omni from suing Citicasters for call-
ing off the merger, a source close to the companies said, be-
cause the price tag includes a settlement. The original merger
was valued between $139 million and $200 million.

TRANSACTIONS

Continued from Page 4

92.9 MHz

POWER: 3.3kw day/1.5kw night; Skw
day/1kw night; 52.7kw at 2130 feet
FORMAT: Talk; News/Talk; Oldies

KVUU-FM/Pueblo (Colorado
Springs)

FREQUENCY: 99.9 MHz

POWER: 68kw at 2001 feet
FORMAT: AC

KTCR-AM/Kennewick &
KEGX-FM/Richland (Tri-
Cities), WA

FREQUENCY: 1340 kHz; 106.5 MHz

Individually, TAPSCAN’s
unique and innovative systems for
broadcasters are a pretty sweet deal.
But no single system can compare
to the strategic synergy created by
integrating TAPSCAN programs
together in what we call the
“Business Intelligence System.”
1t"s the most effective combination
of sales and marketing tools ever
developed for your station.
At the push of a button. you'll

know more about your prospects’

3000 RIVERCHASE GALLERIA «

POWER: 1kw; 100kw at 1053 feet
FORMAT: News/Talk; Ciassic Rock

KBRI-AM & KQMC-FM/
Brinkley

PRICE: $115,000

TERMS: Asset sale for $17,250 cash
and a $97,750 promissory note at 8%
interest

BUYER: EastArkansas Broadcasters
Inc., headed by President/Director Bob-
by Caldwell. It owns KWYN-AM & FM/
Wynne, AR. Phone: (501) 238-8141
SELLER: Tri-County Broadcasting
Co., headed by President Frances
Harper. Phone: (501) 734-1570
FREQUENCY: 1570 kHz; 102.3 MHz
POWER: 250 watts day/23 watts night;

THE WHOLE
IS GREATER
THAN
THE SUM
OF ITS PARTS.

That’s Why You Need
The Complete
Business Intelligence System.

very specific audience with unpar-
alleled efficiency.

3kw at 197 feet
FORMAT: AC; Country

KCLA-AM, KPBQ-FM &
KZYP-FM/Pine Bluff

PRICE: $463,000

TERMS: Duopoly deal. Stock sale for
$122,000 cash; a five-year, $75,000
promissory note at 9% interest; a six-
year, $178,000 promissory note at 9%
interest; and assumption of an $88,000
loan.

BUYER: Howard Toole. Phone: (817)
329-3057

SELLER: Thomas McBee, selling his
10% interest in Pine Bluff Radio inc.;
Don Turner, selling his 45% interest;
and Robert Magruder, selling his 45%
interest. Phone: (501) 535-1241

It’s a layering process—using
information and analysis from one

program to gain even deeper

business and competition...you’l|
know more about their market poten-
tial and the spending power of their
customer base...and you’ll know
precisely how to target and reach a

B

TAPSCAN, INCORPORATED
EIGHTII FLOOR »«
205-987-7456

insight from another. And when
you're done, you’'ll have put
together a more complete and
persuasive presentation than
ever before.

Gaining a competitive edge is
really a piece ot cake. To find out
how. call TAPSCAN today.

BIRMINGIIAM, ALABAMA 35244

wWYWWamericantradiohistorrcon

TRANSACTIONS AT A GLANCE

® KEYF-AM/Dishman, WA
® KEYF-FM/Cheney, WA
 KVUU-FM/Pueblo, CO

® KEGX-FM/Richland, WA

® KLIM-AM/Limon, CO $8000

consideration

rounded to the nearest dollar.

® Pourtales Radio Partnership stations.$18.5 million
® KUDY-AM & KKZX-FM/Spokane
® KTWK-AM, KVOR-AM & KSPZ-FM/Colorado Springs
® KTCR-AM/Kennewick, WA

® KBRI-AM & KQMC-FM/Brinkley, AR $115,000

® KCLA-AM, KPBQ-FM & KZYP-FM/Pine Bluff, AR $463,000
® KBCH-FM/Kings Beach, CA $300,000

® KGFJ-AM/Los Angeles $5.5 million

® KTSJ-AM/Pomona, CA $875,000

® KJME-AM/Denver $1.5 million

°* WWTK-AM/Lake Placid & WWOJ-FM/Avon Park, FL $842,500
°* WNDB-AM/Daytona Beach & WLKF-AM/Lakeland, FL No cash

* WMFL-AM & WJPH-FM/Monticello, FL $135,000
o KCID-AM & FM/Caldwell, ID $1.2 million

o KCID-AM/Caldwell, 1D $300,000

® KJHY-FM/Emmett, ID $355,895

® KKIC-AM/Meridian, ID $101,500

® KSEI-AM & KMGI-FM/Pocatelio, ID $825,000

® WSBC-AM/Chicago $800,000

® KLOE-AM & KKCI-FM/Goodland, KS $990,000
¢ KACY-AM & KSMB-FM/Lafeyette, LA $4 miliion (est.)
® WQNN-FM/Artesia, MS $658,435.36*

® WVIX-AM/Vicksburg, MS $1000

* KRBO-FM/Las Vegas, NV $2.5 million

® WTSL-AM & WGXL-FM/Hanover, NH $940,000
® KASK-FM/Las Cruces, NM $301,000

® WCIE-AM/Spring Lake, NC $12,000

© KHND-AM/Harvey, ND $200,000

® WIJY-FM/Hilton Head Island, SC $1,255,000

® WLXC-FM/Lexington, SC $825,000

® WRNN-FM/Murrells Inlet, SC $550,000

® WVWI-AM/St. Thomas, VI $250,000

® KMTT-AM/Tacoma, WA $500,000

* For use in weekly and year-to-date dollar totals, this price will be

FREQUENCY: 1440 kHz; 101.3 MHz;

99.3 MHz

POWER: 1kw; 25kw at 328 feet; 3kw at

157 feet

FORMAT: Nostalgia; Country; Urban
WW

b
i

E A §~* B3
Beach

KBCH-FM/Kings
PRICE: $300,000
TERMS: Asset sale for cash

BUYER: Vernon Miller. Phone: (702)
856-2256

SELLER: Kidd Communications,
headed by Chris Kidd. Phone: (702)
826-4347

FREQUENCY: 107.7 MHz

POWER: 210 watts at 2962 feet
FORMAT: This station is dark.

KGFJ-AM/Los Angeles
PRICE: $5.5 million

TERMS: Asset sale for cash

BUYER: Personal Achievement Ra-
dio Inc., headed by President N. John
Douglas. He owns 10 other stations and
has interests in an additiona! three.
Phone: (415) 324-5888

SELLER: East-West Broadcasting
Inc. Phone: (213) 930-9090
FREQUENCY: 1230 kHz

POWER: 1kw

FORMAT: Gospel

BROKER: W. John Grandy

KTSJ-AM/Pomona

PRICE: $875,000

TERMS: Asset sale for cash

BUYER: Personal Achievement Ra-
dio Inc. (see preceding deal)
SELLER: American Sunrise Commu-
nications of Pomona Inc., headed by
President John Boyd. Phone: (909)
397-7449

FREQUENCY: 1220 kHz

POWER: 930 watts day/250 watts night
FORMAT: Spanish

KJME-AM/Denver
PRICE: $1.5 million
TERMS: Asset sale for $300,000 cash
and a 10-year, $1.2 million promissory
note at 8% interest

Continued on Page 9
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MJl BROADCASTING PRESENTS

WEDNESDAY, FEBRUARY 28, 1996 . SHRINE AUDITORIUM, LOS ANGELES

RADIO SHOWS

e NOMINEE BROADCAST - JANUARY 4, 1996

e PRE-AWARD SHOWS FOR
ROCK, AC, COUNTRY, URBAN, CHR FORMATS

e GRAMMY FACTS

e LIVE BACKSTAGE WRAP-UP SHOW

FOR MORE INFORMATION, CALL AN AFFILIATE RELATIONS REPRESENTATIVE TODAY

JENNIFER NEW YORK 212-245-5010 FAX 212-586-1090 ¢ SUZY LOS ANGELES 213-845-9992 FAX 213-845-4574
DANNO CLEVELAND 216-498-4600 FAX 216-498-4666
FOR INTERNATIONAL CLEARANCE - PHONE GARY KRANTZ AT 212-245-5010

-

THE OFFICIAL RADIO BROADCASTING NETWORK OF THE GRAMMY AWARDS
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INTERACTIVE MEDIA

AND THE

MUSIC INDUSTRY

“The first interactive conference for the music industry that really covers the issues we face” = Barry Johnson, Epic Records
“ The most comprehensive program I've seen, looking at the implications for music in the digital age” - Robbin Ahrold, BMI

FEBRUARY 7-8 AT THIS ONE-OF-A-KIND EVENT,

; . treative and innovative industry
‘I’!E;RG Ablg; V;OR-I;S;I;I; leaders will discuss how YOU can
. vtilize the latest interactive

THE LOEWS media to CREATE, PROMOTE AND

SANTA MONICA BEACH HOTEL  SELL NEW MUSIC PRODUCTS.
SANTA MONICA, CA

i HEAR SPEAKERS FROM TOP PLAYERS IN
REGISTER NOW: THE MUSIC AND INTERACTIVE INDUSTRIES
CALL 1-800-647-7600
*Epic Records * Apple Computer
*Warner Music Group *Rev Entertainment
Organized By: *A&M Records *Soni¢ Net
@;;E‘;E';,;b.': e Atlantic Records e Commotion New Media
st *Elektra Records e Auto Matrix
*BMI oE-Shop
*Tower Records oFirst Virtual Holdings

FOR MORE INFORMATION ABOUT THE PROGRAM OR TO REGISTER
CALL: 1-800-647-7600  FAX: 1-212-421-7325 * E-MAIL: WORLDRG@AOL.COM
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RADIO BUSINESS
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June 30, 1996.

Commission for 21 years.

Quello May Call It Quits

C Commissioner Jim Quello said this week
he’s “disinclined” to seek another full term with
the Commission. Quello’s current term ends

He would “hold over” untit another commissioner could be
appointed and confirmed. Because his term expires near an
election, it's unlikely the process would move quickly. Gener-
ally well-regarded by broadcasters, Quello has served on the

Commissioner Andrew Barrett is currently on holdover.
His term ended June 30 of this year.

million.

Gannett Deal Completed

Ganneﬂ Co.’s $1.7 billion deal to purchase Mul-
timedia Inc. has been completed. Included
in the deal are Oldies WAYS-FM and News/Talk
WMAZ-FM in Macon, GA. Gannett paid Multime-
dia shareholders $45.25 per share.

The purchase also adds 10 daily papers to the Gannett sta-
ble, along with five network-affiliated television stations, a ca-
ble TV system (reaching 454,000 subscribers), and a security
alarm monitoring company.

Gannett reported '94 operating income of $812.8 million,
while Multimedia posted a '94 operating income of $189.4

still applies.

KVI Breaks Retransmitting Rule

VI-AM/Seattle recently received a slap on

the wrist from the FCC for retransmitting
about four minutes of a KING-FM/Seattle inter-
view with Sen. Patty Murray.

The FCC admonished KVI for violating an agency rule that
prohibits rebroadcasting another outiet's programming without
first securing permission from the other station. KVI said it iden-
tified the source of the broadcast but did not retransmit KING's
signal. The station added that it only taped a portion of tHe KING
program, then rebroadcast it. But the Commission said the rule

TRANSACTIONS

Continued from Page 6

BUYER: Montana Media Inc., headed
by President/Director Joni Wiley.
Phone: (817) 251-1284

SELLER: Jo-Mor Communications
Inc. Phone: (303) 623-1390
FREQUENCY: 1390 kHz

POWER: Skw day/139 watts night
FORMAT: Spanish

KLIM-AM/Limon
PRICE: $8000

TERMS: Asset sale for cash
BUYER: Roger Lewis Hoppe Il
Phone: (616) 864-2400

SELLER: Green-Harris Broadcasting
Corp., headed by Larry Green
FREQUENCY: 1120 kHz
POWER: 250 watts
FORMAT: This station is dark.

WNDB-AM/Daytona Beach &

WLKF-AM/Lakeland

PRICE: No cash consideration
TERMS: License transfer

BUYER: Root Communications Ltd.
Phone: (904) 258-4700

SELLER: The Chapman S. Root 1982
Living Trust (Susan Root, Chapman
Root Il,and Susan Root Graham, trust-
ees). Phone: (904) 258-4700
FREQUENCY: 1150 kHz; 1430 kHz
POWER: 1kw; 5kw day/1kw night
FORMAT: News/Talk; Talk

WWTK-AM/Lake Placid &

WWOJ-FM/Avon Park

PRICE: $842,500

TERMS: Asset sale for $282,500 cash
and a 10-year, $560,000 promissory
note at 9% interest

BUYER: Casey Communications
inc., headed by President/DirectorJohn
Casey. Phone: (517) 793-4701
SELLER: Highlands Media Co. Inc.
Phone: (813) 382-1063
FREQUENCY: 730 kHz; 106.3 MHz
POWER: 500 watts day/340 watts night;

2.36kw at 370 feet
FORMAT: News/Talk; Country

WMFL-AM & WJPH-FW/

Monticello

| PRICE: $135,000

TERMS: Asset sale for cash

BUYER: Rebus inc., headed by Pres-
ident/Director Jennifer Liewellyn. It
owns WTAL-AM/Tallahassee. Phone:
(904) 224-0595

SELLER: Webster Broadcasting Inc.,
headed by President Mary Webster.
Phone: (313) 222-9350

FREQUENCY: 1090 kHz; 101.9 MHz
POWER: 1kw; 6kw at 249 feet
FORMAT: Both stations are dark.

e

KCID-AM & FM/Caldwell
PRICE: $1.2 million

TERMS: Asset sale for $300,000 cash
and a five-year, $300,000 non-compete
agreement

BUYER: AGM-Nevada LLC, headed
by President Anthony Brandon. It
owns KQOL-FM/Boulder City, NV.
Brandon has interests in 14 other sta-
tions. Phone: (410) 832-5870
SELLER: Twin Cities Broadcasting
Co., headed by President Dale Peter-
son. Phone: (208) 459-3608
FREQUENCY: 1490 kHz; 107.1 MHz
POWER: 1kw; 3kw at 365 feet
FORMAT: AC; Country

BROKER: Media Services Group
COMMENT: AGM-Nevada is simulta-
neously spinning off KCID-AM to Van-
noy Bishop & Larry Hancock LP (see
next deal).

KCID-AM/Caldwell

PRICE: $300,000

TERMS: Asset sale for $50,000 cash
and a $250,000 promissory note
BUYER: Vannoy Bishop & Larry Han-
cock LP. Phone: (208) 466-8965
SELLER: AGM-Nevada LLC
FREQUENCY: 1490 kHz

POWER: 1kw

FORMAT: AC

Conference Committee
Poised For Telecom Action

Continued from Page 4

cludes provisions they find unac-
ceptable.

Compromising Position

President Bill Clinton has consis-
tently warned Congress that he
would veto the bill if it eliminates
media ownership limits. Lobbyists
and observers say the White House
is more concermned with cross-own-
ership issues than radio ownership
limits. Observers now expect Re-
publicans to make some compromis-

es, allowing cross-ownership limits
and a national cap on TV ownership
— but no radio limits.

While delays in crafting a com-
promise bill have prompted spec-
ulation about the legislation’s ul-
timate fate, veteran Congress
watchers remain confident the bill
will become law. One telecommu-
nications lobbyist drew compari-
sons to the landmark 1992 Cable
Television Act, which survived re-
peated delays, death threats, and a
Presidential veto.

KJHY-FM/Emmett

PRICE: $355,895

TERMS: Asset sale for $5000 cash and
assumption of $350,895 debt

BUYER: Capital West inc., headed by
President/Director John Tanner.
Phone: (208) 336-1145

SELLER: Radio Broadcasting Inc.,
headed by President Steve Sumner.
Phone: (208) 322-3437
FREQUENCY: 101.9 MHz

POWER: 57kw at 2533 feet

FORMAT: Spanish

KKIC-AM/Meridian

PRICE: $101,500

TERMS: Asset sale for $5000 cash and
assumption of $96,500 debt

BUYER: Western Pacific Inc., head-
ed by President/Director John Tanner.
Phone: (208) 336-1145

SELLER: Northwest Broadcasting
Inc., headed by President Steve Sum-
ner. Phone: (208) 322-3437
FREQUENCY: 950 kHz

POWER: 3.5kw day/35 watts night
FORMAT: Spanish

KSEI-AM & KMGI-FM/

Pocatello

PRICE: $825,000

TERMS: Asset sale for $210,000 cash;
a five-year, $565,000 promissory note
at 8.5% interest; and a $50,000 non-
compete agreement

BUYER: Conway Broadcasting Inc.,
headed by President/Director Lars
Conway. Phone: (612) 824-5104
SELLER: Pacific Northwest Broad-
casting Corp., headed by President
Charles Wilson. Phone: (208)336-
3670

FREQUENCY: 930 kHz; 102.5 MHz
PCWER: 5kw; 100kw at 1023 feet
FORMAT: News/Taik; Classic Rock
BROKER: The Exline Co.

WSBC-AM/Chicago

PRICE: $800,000

TERMS: Asset sale for a promissory
note

BUYER: WSBC Broadcasting LLC,
owned by members Sarna and Jessi-
ca Lee and headed by trustees Daniel
Lee and Joel Fenchel. Sama and Jes-
sica Lee are the daughters of Daniel
Lee, President of the selling company.
Phone: (708) 509-8000

SELLER: Diamond Broadcasting
Inc., headed by Daniel Lee. it owns
three other stations. Phone: (708) 509-
8000

FREQUENCY: 1240 kHz

POWER: 1kw

FORMAT: Ethnic

MR S
KLOE-AM & KKCI-FM/
Goodland
PRICE: $990,000

TERMS: Asset sale for $800,000 cash
and a 10-year, $190,000 promissory
note

___ WAWAA-americantadiohistons.com

BUYER: Melia Communications Inc.,
headed by President/Director Martin
Melia. Phone: (913) 839-2300
SELLER: Eagle Communications
Inc., headed by President Robert
Schmidt. Phone: (913) 625-4000
FREQUENCY: 730 kHz; 102.5 MHz
POWER: 1kw day/20 watts night;
100kw at 712 feet

FORMAT: AC; AC

r'—w—‘—'s s i R
KACY-AM & KSMB-FM/
Lafeyette

PRICE: $4 million (estimated)
TERMS: Not disclosed
BUYER: Powell Broadcasting Co.,
headed by CEO John Peroyea. Phone:
(504) 922-4540
SELLER: Media Properties
FREQUENCY: 1520 kHz; 94.5 MHz
POWER: 10kw; 100kw at 1150 feet
FORMAT: Sports/Talk; CHR
BROKER: Questcom Media Broker-
age
R T
fakf,i_évm,;gg%':m |

WQNN-FM/ Artesia
PRICE: $658,435.36
TERMS: Duopoly deal. Asset sale for
$200,000 cash; a nine-year, $265,000
promissory note at 8% interest; and as-
sumption of a $193,435.36 promissory
note

BUYER: Charisma Broadcasting Co.,
headed by President/Director Donald
DePriest. He owns seven other sta-
tions. Phone: (601) 328-4477.
SELLER: G. Michael Comfort, selling
his 99.6% interest in Bravo Communi-
cations Inc., and Avis Comfort, sell-
ing her .4% interest. Phone: (601) 329-
3029

FREQUENCY: 99.9 MHz

POWER: 3kw at 328 feet

FORMAT: CHR

WVIX-AM/Vicksburg

PRICE: $1000

TERMS: Asset sale for cash

BUYER: Dominant Communications
Corp., headed by President Carl
Haynes. Phone: (601) 981-3080
SELLER: John Pembroke. He owns
WSTT-AM/Thomasville, GA. Phone:
(904) 942-1806

FREQUENCY: 1490 kHz

POWER: 1kw

FORMAT: This station is dark.

acda

KRBO-FM/Las Vegas

PRICE: $2.5 million

TERMS: Asset sale for cash

BUYER: Compass Communications
Co., headed by President Gerald Proc-
tor. Phone: (409) 429-3679

SELLER: Patmore Broadcasting
Group. Phone: (702) 733-2141
FREQUENCY: 105.1 MHz

POWER: 50kw at 36 feet

FORMAT: Oldies

Hanover

PRICE: $3940,000

TERMS: Duopoly deal; asset sale for
$800,000 cash and a three-year,
$140,000 promissory note at 8.75% in-
terest

BUYER: Conn. Valley Broadcasting
LLC, headed by President Robert
Frisch. He owns WXXK-FM/Newport.
Phone: (603) 543-1511

SELLER: R.J. Communications Inc.,
headed by President Scott Roberts. He
owns WKBK-AM/Keene, NH and
WXOD-FM/Winchester, NH. Phone:
(202) 293-3860

FREQUENCY: 1400 kHz; 2.3 MHz
POWER: 1kw; 3kw at 318 jeet
FORMAT: Talk; AC

KASK-FM/Las Cruces
PRICE: $301,000

TERMS: Duopoly deal; asset sale for
cash

BUYER: Sierra Industries Inc., head-
ed by President William Grindell. it
owns KSNM-FM/Truth or Conse-
quences, NM. Phone: (505) 525-9298
SELLER: Walter Rubens, receiver.
Phone: (505) 526-7452

FREQUENCY: 103.1 MHz

POWER: 3kw at minus 111 feet
FORMAT: AC

ccprEfem e pn lip's J

WCIE-AM/Spring Lake
PRICE: $12,000

TERMS: Asset sale for cash
BUYER: W&V Broadcating Enterpris-
es, headed by President/Drector Wili-
jam Hollingsworth. It owns WMFA-
AM/Raeford, NC.

SELLER: Evangel Christian School
Inc. Phone: (813) 859-1477
FREQUENCY: 1450 kHz

POWER: 1kw

FORMAT: This station is dark.

KHND-AM/Harvey

PRICE: $200,000

TERMS: Asset sale for $75,000 cash;
a 10-year, $80,000 promisscry note; and
a 15-year, $45,000 promissory note at
7% interest

BUYER: Two Rivers Broadcasting
inc., headed by President/Cirector Jan-
ice Ingstad. It owns five other stations.
Phone: (701) 845-1490

SELLER: Prairie Communications
Inc., headed by President Todd Lewis.
Phone: (701) 324-4848

FREQUENCY: 1470 kHz

POWER: 1kw day/160 wats night
FORMAT: Country

Continued cn Page 18
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ASHVILLE

RELORD REVIFEWN

with Katie Haas & Bill Cody

ACCEPT NO IMITATIONS. DIRECTLY FROM Music CiTY, USA, THE NASHVILLE RECORD REVIEW COUNTS DOWN COUNTRY’S TOP 40 WITH A FOUR-HOUR
WEEKLY SYNDICATED RADIO PROGRAM.

NOW IT’S EVEN BETTER WITH TWO NEW HOSTS: NASHVILLE INSIDERS KATIE HAAS OF TNN AND BILL CODY OF WSM. THEY’RE ON BOARD TO MAKE THE
REAL COUNTRY COUNTDOWN SHOW EVEN BETTER.
~ MAKE THE NASHVILLE RECORD REVIEW A PART OF YOUR WEEKLY LINE-UP. TAP INTO TNN: THE NASHVILLE NETWORK’S 64 MILLION HOMES FOR CROSS-
PROMOTIONS. FOR MORE INFORMATION, CALL FRANCIE LEADER IN THE EAST AT (203) 965-6427 OR CRAIG CHAMBERS IN THE WEST AT (303) 771-9800.

LECHRT fEVIEW
Nielsen November 1995. with Katie Hoas & 8dl Cady
© 1995 Group W Satellite Communications.
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Crowe Named VP/
GM At KMQAL.A.

Daniel Crowe has left his GSM
post at KWHY-TV/LosAngeles for
VP/GM duties at crosstown El Do-
rado Communications Spanish

T outlelKMQA—FM
§ (“La Maquina”).
“Daniel’s expe-
Y rience in Spanish-
language media
sales makes him
the perfect candi-
date for this posi-
tion,” said El Dora-
do Exec. VP Ken
| Wolt. “His talent

Crowe and energy will
keep La Maquina
moving forward.”

Besides his most recent KWHY-
TV duties, Crowe’s extensive back-
ground in Spanish-language media
includes stints as Director/Sales at
the Galavision TV network, AE at
KVEA-TV/L.A., and a local sales
rep at the Telemundo Network.

NEWSBREAKERS. Dscenver . 1955 RaR *11

__—_______—_—g_—————___-——————————-——

Potter Now VP/GM At Citicasters’
WLOH, WHOK & WLLD/Columbus

TVN-AM/Columbus GSM John Potter has been

elevated to VP/GM of crosstown Country outlets
WHOK-FM & WLLD-FM and AC WLOH-AM. Citicast-
ers agreed to acquire WLOH, WHOK & WLLD from Om-
niAmerica earlier this week and began operating them
under an LMA on Wednesday (12/6). The three outlets
join Citicasters’ other Columbus stations, Full-Service
WTVN and Rock WLVQ-FM.

Citicasters President David Crow! commented on Potter's promotion:
“For many years John has demonstrated a true talent for achieving and
surpassing goals given to him. He has a total grasp of the management
qualities needed to run a successful radio operation.”

Potter — who spent nearly 24 years at WTVN — told R&R, “I'm really
sad to leave WTVN, but this is the next logical opportunity for me. | can
put all my past experiences to work with this company’s resources o
help make some good stations a little better.’

Potter joined WTVN as an announcer in 1972. He subsequently was
upped to MD in 1973 and PD in 1975, then shifted to AE in 1980, LSM in
1984, and GSM in 1988. Although he's replacing exiting WLOH, WHOK
& WLLD VP/GM Mark Hanson, the rest of the three stations’ staffs re-
main in place,

In other news, WTVN has promoted LSM Jetf Rehl to GSM and AE
Susan Larkin to NSM.

Music Publishing Worldwide Bob

The Presidents Of The United States Of America left their mark on the Big Apple with performances at the Acade-
my, Tramps, Tower Records, and on “David Letterman.” Pictured backstage at the Academy are (I-r) Exec. VP/EMI
Flax; Columbia Associate Dir/A&R Josh Sarubin, Sr. VP/Special Projects Jon
Leshay, and President Don lenner; band’s Dave Dederer, Chris Ballew (kneeling), and Jason Finn; manager Staci
Slater; and Sr. VP/Columbia Records Group John Ingrassia.

Setting Presidents

T

Saunders Promoted To WMAL/Washington GSM

WMAL/Washington NSM Elaine Saunders has been promoted
to GSM at the News/Talk outlet. She replaces Zemira Jones,
who is now President/GM at WLS-AM/Chicago (R&R 11/3).

“It's great to be working with a station that | grew up with,” Saunders
commented. “Zemira left the station in very good shape. I'm just taxing
everything that he’s done to the next level.”

Saunders, a DC native, began her radio career as anAE at Urban WKYS-
FM/Washingtonin 1986. Two years later, she moved to crosstown Classi-
cal WGMS-FM, where she worked as an AE and in sales management.
She joined WMAL in 1990 as an AE and became NSM in 1992.

Geichman Rises To GSM At WSNY/Columbus

SNY/Columbus AE Rocky Geichman has been elevated to GSM
and will direct a 10-member staff. He succeeds Christine Graves,
who departs the Saga AC to form a marketing/media consultancy.
Geichman told R&R, “[Advertisers] looking for 25-49s will find that
WSNY’s market position is perfect for sales.”
Prior to joining WSNY four years ago, Geichman advanced fromAE to
NSM at crosstown WXMX.

Smyth Adds Greater Media VP/Radio Sales Post

MEX-AM, WBCS-FM & WMJX-FM/Boston GM Peter Smyth has
added VP/Radio Sales duties at parent Greater Media Inc.
Greater Media COO Tom Milewski said, “We have always hoped to
increase Peter’s responsibility because of his proven skills, [espec ally]
in sales recruiting, training, motivation, and leadership.”
Smyth assumed his GM post in 1986. Prior to that, he served as GSM
at WOR/New York and WROR-FM/Boston.

ﬂ

NAC WZJZ/Columbus Debuts

Braiker tapped as GM, Harman set to program

Scantland Broadcasting Limited has completed
construction on a new NAC facility, WZJZ/Colum-
bus. The station signed on last Friday (12/1), with
Olympia Broadcasting founder Ivan Braiker on-
board as GM and former WMTO/Panama City, FL
programmer Bill Harman as PD.

“’ve always wanted to do a popular version of jazz,”
remarked Scantland CEO George Scantland, who has
hired Broadcast Arghitecture to consult. “The tim-
ing is perfect, too, because my dream coincides with
the emergence of NAC as one of the hottest formats.”

Scantland — who also owns WDIF/Marion, OH Bralker
— said of Harman’s appointment, “Bill is from Co-
lumbus and is a very eloquent student of the format, so we're pleased to
have him debut our initial effort in NAC.”

TalkRadio’s Best Computer Show!

Kim Komando's Komputer Klime

“Combine the best of Bill Gates, | America’s Best Sclling Author,

Howard Stern, Ralph Nader,
Dear Abby & Marilyn Monroe Weekend TalkRadio!

and you’ve got Kim Komando.” | LOCK INYOUR STATION

Family PC Editor & FOX
Television Host Comes to

AND MARKET TODAY

—Ted Leonsis / President, America Online Call

___wwWLamericanradiohistiorv. com

602-970-1207

WestStar TalkRadio Network STV EomE S

Satcom C-5, T-23, SEDAT 49
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WSM’s Cantrell Adds |
NT WWTN PD Duties |

Country Gold |
WSM-AM/Nash- |
ville PD Kyle
Cantrell has add-
ed the same re-
sponsibilities for
crosstown Gay-
lord News/Talk
sister  WWTN-
FM. He replaces

“— “# Chris Karb, who

Cantrell exited during the

summer.

Cantrell says he hopes to take the
station beyond the traditional scope
of Talk radio. “We will be appeal-
ing to a new, younger audience with
a fresh approach,” he told R&R.

Gaylord VP/Radio Bob Meyer
echoed that sentiment. “We want to
build a station with a different ap-
proach and attitude; I didn’t want a tra-
ditional News/Talk PD. Kyle is in his
mid-30s and has a good grasp on news,
formatics, and the audience we're go-
ing after”

Cantrell joined first Gaylord in 1982
as aWSM-AM announcer. During his
career with the company, he has served
as MD of the Music Country Radio
Network and features producer for
TNN Radio. He was named WSM-
AM’s PDin 1993.

Dunkin Now WENS
& WNAP Ops. Dir.

[ pe= —"| WENS-FM &
Lo S0 WNAP-FM/Indi-
anapolis PD Greg
Dunkin has been |
promoted to the
newly created Op-
. erations Director
position at the
Emmis AC/’70s |

& Oldies combo.
“Greg has ‘
worked tremen- |
!

Dunkin

dously hard with both stations the
past 18 months,” said Sr. VP/GM

DUNKIN/See Page 18

Capitol Alternative Promo Dept.
Elevates MacDonald, Dlvney

C apitol Records’ Alternative Pro-
motion Department has elevat-
ed National Director Brian Mac-
Donald to Sr. National Director. Mary
Divney has assumed MacDonald's F
former post after serving in a similar
capacity at Zoo Entertainment.

“Brian MacDonald has very few |
peers at Alternative promotion,” said
Capitol Sr. VP/Promotion Phil Cos- |
tello. “ can't think of anyone who
sticks with records longer. The guy °
just doesn't give up.”

MacDonald Divney

Regarding Divney, Costello said, “I've known Mary since she was a
local in Kansas City. She’s respected, intelligent, tenacious, and an ex-
tremely well-admired woman in the industry.”

MacDonald joined Capitol in 1991 after spending three years at Enig-
ma Records. He began his career in 1987, working college radio promo-
tion at Restless Records. Divney started in local promotion posts at
Warner Bros., then moved on to Zoo as Associate Director/Rock Promo-
tion and Northeast Regional Director.

Blatter has been
promoted to VP/
Programming for
allOdyssey Com-
munications
properties: Talk
WRKL-AM/
New City, NY;
Talk/Oldies com-
bo WSTC-AM & WKHL-FM/
| Stamford, CT; and recently acquired
Sports triplecast KAXX-FM, KBAX-
FM & KMAX-FM/Ventura-Fall-
brook-Oxnard, CA and Ethnic
KWIZ/Santa Ana, CA.

“I'm delighted to have Steve
working with me in this important
new position,” commented Odyssey
President/CEO Michael Kakoyian-
nis. “Steve’s outstanding perfor-
mance at X-107 demonstrates his
keen, analytical business sense,

Zour Gmployees
Chmsh Forever...

Blatter Upped To Odyssey VP/Programming

WRGX (X- which can only enhance our com-
107)/Hawthorne, pany as we grow.”
NY PD Steve Blatter has spent the past two years

Blatter

to continue to make them viable.”

Underground Club.

| when she was 13, divorce.
| to go solo.

el Patti Hansen.
‘ Born: Keith Richards 1943

Suede Shoes.”

Broadgas *f ioneer

- - = m’l’c_';
I]une 9, 1941 WGN Inc, Chicagpo, IL

’ liver failure.

(Black Crowes) 1969

| notice.

..a membership in \ the new Broadcasters' Foundation...
and they'll receive this beautiful,
bevelled, Lucite Desktop Commemorative,
documenting their.date and place of entrance
%\e broadcasting industry.*

into t

Call the Broadcasters’ foundation at 203-862-8577 tor ordering information.

4

heart attack.

career — opens on Broadway.
Born: Peter Criss (ex-Kiss) 1945

at X-107. Prior to that, he was Direc-
tor/Programming at MLJI Broadcast-
ing and MD at WYNY/New York.
As for the fate of the Los Ange-
les-area properties, Blatter indicat-
ed there are no format changes
planned. “They are very viable sta-
tions right now,” he said. “ We want

Murr New Regent/LV VP/GM, Phillips KFMS PD

ive-year KMXV-FM & KUDL-FM/Kansas City VP/GM Fred Murr has

been transferred to the VP/GM post at Regent's Las Vegas outlets
— Country KFMS-AM & FM, AC KSNE-FM, and Country LMA KEYV-
FM — replacing the exiting Kurt Mische.

Concurrently, McVay Media consultant Jay Phillips — whose clients
have been KFMS-AM & FM for the last three months — has been named
that combo’'s PD. He succeeds Charlie McGraw, who remains as Asst.
PD and will pick up an airshift at a later date.

Murr told R&R, “Regent has made a major commitment to Las Vegas,
and I'm honored they have confidence that | can make the market grow
for them.”

Commenting on Phillips’s hiring, Murr said, “There's no doubt Jay will
do a great job. He knows the city very well. As our consultant, we got to
know his strengths, and now he's the guy to take KFMS to huge heights.”

Phillips — who will work with McVay Media on various projects and will
continue consulting (KEBC/Oklahoma City is his newest client) — joined
the consulting firm last September. He had programmed KXXY-AM &
FM/Oklahoma City for seven years before starting his own consuitancy
in October '94.

TVT Records Expands Promo & Marketing Depts.

VT Records has expanded its promotions and marketing depart-
ments, hiring five new execs from all corners of the industry.

Former Aim Marketing Co-Director/Independent Radio Promotions
Gary Jay and former Imago Manager/National College Promotions Doug
LaGambina join TVT as Co-Directors/National Radio Promotions. Sudi
Gaasche, most recently a consultant at McGathy Promotions, enlists
as Director/Active Rock Promotion. Zach Lanier segues from Energy
Records to serve as Manager/College Radio Promotions, and Michelle
Caputo joins the Sales & Marketing Department as Sales Representa-
tive.

TVT President Steve Gottlieb commented, “Our new team not only
adds to the momentum of a successful year, but each possesses the
entrepreneurial spirit and drive that will help us to remain an independent
force over the next 10 years.”

MONDAY, DECEMBER 18 \

1968/John Lennon and Yoko Ono
hold a press conference while
sitting in a bag at London’s

1970/The Beatles release their last
album, “From Them To Us,” a
Christmas LP for their fan club.
1971/Jerry Lee Lewis and wife
Myra, whom he'd married

1975/Rod Stewart leaves the Faces

1983/Keith Richards marries mod-

Born: The late Frank Zappa 1940,

TUESDAY, DECEMBER 19

1955/Carl Perkins records “Blue

FRIDAY, DECEMBER 22

1993/0riginal Byrds drummer
Michael Clarke, 49, dies of

Born: Maurice White (Earth, Wind
& Fire) 1941, Chris Robinson

WEDNESDAY, DECEMBER 20
\ 1957/Elvis Presley receives his draft
1973/Bobby Darin, 37, dies of a
1975/Joe Waish replaces Bernie Lea-

don as the Eagles lead guitarist.

1981/The “Dreamgirls” musical —
looseiy based on the Supremes’

MUSIC DATEBOOK

THURSDAY, DECEMBER 21 | Born: Maurice & Robin Gibb (Bee
Gees) 1949, Rick Nielsen

1968/Crosby, Stills & Nash perform

(Cheap Trick) 1950

SATURDAY, DECEMBER 23

1969/Elton John and Bernie Taupin
begin writing songs together.

1972/John Lennon premieres his
“Imagine” film on national TV.

1974/L.A. Mayor Tom Bradley de-
clares Quincy Jones day.

1994/Wynonna Judd and Arch Kelley
Iil become parents to son Eli-
jah Judd Kelley.

Born: Jorma Kaukonen (ex-Jefferson
Airplane) 1940, Derek Smalls

Carl Wilson (Beach Boys) (Spinal Tap) 1943, Slash
1946 (Guns N’ Roses) 1965

SUNDAY DECEMBER 24

1988/Anita Baker marries Walter
Bridgeforth Jr.
Born: The late Cab Calloway 1907,
Lemmy (Motorhead) 1945
— Paul Colbert

together for the first time.

1969/Diana Ross gives her last per-
formance with the Supremes
on “The Ed Sullivan Show.”

1979/Willie Nelson makes his mov-
ie debut as “The Electric Horse-
man” opens.

1989/Carlos Santana and wife Deb-
bie become parents to daugh-
ter Angelica Faith.

1992/Blues giant Albert King, 69, dies
of a heart attack.

1975/ke & Tina Turner are robbed of
a suitcase containing $86,000
in concert receipts.

1978/Faces drummer Kenney Jones
replaces the late Keith Moon on
the Whe's drum stool.

1991/Gregg Allman makes his acting
debut, playing a drug lord in
“Rush.”

1994/Pearl Jam announces they'll
sell tickets to their shows
through a mail order service in
order to avoid Ticketmaster,
whom they'd accused of hold-
ing a monopoly on concert tick-
et sales.

Pear/ Jam _— crusaders rabld

wwwwamericantradiohisteorrconT
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Breakthrough

Introducing the
Hiving Room Wusic Test®

\ or the First Timme Ever, you can obtain affordable,
reliable music research from listeners right in the comfort and privacy of their
own homes! THE LIVING ROOM MUSIC TEST assures dependable research about
your listeners’ music preferences withost the distractions of an impersonal

asditorium test, At their own pace and in their own surroundings, your target

+ audience will express honest opinions about the music they like and doa’t like.

With THE LIVING ROOM MUSIC TEST, you can survey the entire market. Unlike
auditorium tests (often filled with “research regulars”), THE LIVING ROOM MUSIC

TEST is not limited to the area surrounding a test center.

Neo Site Hassles

: i Imagine not having to worry about hotel trades,

foom reservations, sound systems, no-shows, or

From the comfort of their homes, listeners tell you candidly
weather cancellations. THE LIVING ROOM MUSIC what you need 10 know 1o make the right music decisions.

TEST means the quality of vour research is never

compromised hy exteraal variables.

Timely, Accurate Results
The standard LIVING ROOM MUSIC TEST includes 600 songs with 100

respondents. Within 6 1o 8 weeks, yoo'll have hreakouts for core, cume, and
three primary demos scoring familiarity, appeal and bura on each song. The

Liviag Room Music Test can also be customized to meet your needs.

Dramatically Lower Costs
THE LIVING ROOM MUSIC TEST delivers honest, reliable, accorate opinioas about music... at

Barrie.rsAto listener participation significantly lower costs than standard auditorivm testing. For the introductory price of $9,950, you can have the
are eliminated.

No scheduling problems. information you need ahout the songs you are playing. With THE

No travel time.

Listeners select the time and LIVING ROOM MUSIC TEST, even the smallest individual radio

place that suits them best.

3 station can afford the finest research available.

Kelly Research
Insight Into Music Decisions
For more information. call

Tom Kelly, . 610'446'0318

Music ResearcH
SPECIALIST AND PRESIDENT

The Living Room Music Test is a registered trade mark of Kelly Research

WA -americanradiohistarn.com
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NEWSBREAKERS.

* BARRY MARDIT leaves his OM post
at WWWW/Detroit for Director/Opera-
tions duties at Metro Networks’ Wash-
ington, DC bureau. Also, JOHN IRV-
ING has been appointed News Bureau
Chief. He exits a similar post at WKYS-
FM/Washington.

® BURT GOLDMAN joins Patterson
Broadcasting as Group Director/Engi-
neering. He exits a similar post at
Shamrock Broadcasting.

| Hecnrds

¢ MICHAEL JAN-
STA has been pro-
moted to Assoc.
{ Director/National
" Rock/AAA Promo-
tion at Epic
Records. He previ-
ously was Manag-
er/National Album
Promotion.

Jansta

® BOBBIi HACH has joined Lava
Records as National Promotion Man-
ager. She most recently was Director/
Mainstream/Top 40 at Spins Analysis.

* BARRY BENSON has been named
National Manager/Urban Radio & Vid-
eo at Rhino Records. He formerly was
National Director/Radio Promotion for
A&M'’s Tuff Break label.

o LAURA SWAN-
SON steps up from
National Publicity
Director to Sr. Di-
rector/National
Publicity at A&M
Records.

Swanson

® RENAY PALOME has been upped
to Head/International Operations for
American Recordings.

Ilational Hadltl

¢ ABC RADIO NETWORKS' “American
Country Countdown” with Bob Kingsley
will present the holiday special “Christ-
mas In America,” a six-hour, music-in-
tensive feature; (214) 776-4644.

¢ WESTWOOD ONE ENTERTAIN-
MENT has announced the presenta-
tion of “The 1995 Talk Radio All Stars

CHRONICLE

BirTHS

WWCT/Peoria, IL MD Jenni-
fer Daniels, husband Bob
Xanders, twin sons (no names
yet), December 4.

KSD-FM/St. Louis morning
personality J.C. Corcoran, wife
Laura, daughter Whitney Eliza-
beth, November 30.

WPGC/Washington APD/MD
Albie D., wife Nikki, son Albert Il
November 26.

Click Records VP/A&R Ollie
Brown,_ wife Teri, son Blake Ollie,
November 22.

Year In Review,” a three-hour special
featuring an all-star team of Talk radio
hosts who will offer their perspectives
on issues that rocked 1995. The spe-
cial runs 12/20-1/1/96; (212) 641-2052.

®* ONE-ON-ONE SPORTS RADIO
NETWORK has added the following
affiliates: XTRA-AM/Los Angeles;
KTCK-AM/Dallas; KFAN-AM/Minneap-
olis; WNDE-AM/Indianapolis; WOOF-
AM/Dothan, AL; and WPDT-FM/Flo-
rence, SC; (708) 509-1661.

¢ CHARLES BRANDT and LAURA
MILLER have been named National
Account Manager and Director/Sales,
Western Region, respectively, for Mul-
tiVerse Networks. Brandt most recent-

Miller

Brandt

ly was VP/Sales & Promotions for
MediaAmerica; Miller was National
Account Manager at Global Satellite
Network. in other news, MultiVerse has
signed an agreement to represent na-
tional advertising sales for “The Gary
Burbank Show”; (908) 873-1239.

e MEGAN SEIELSTAD has been
namedAffiliate Liaison for CBS Radio’s
House of Blues radio program. She
previously worked as Manager/Sales
& Marketing for House of Blues/New
Orleans.

° GLOBAL SATELLITE NETWORK
will present a special evening with Don
Henley on Tuesday, December 12 at
8pm PT/11pm ET. The market-exclu-
sive, 80-minute show will give listen-
ers the chance to speak with Henley;
(818) 906-1888.

¢ NELSON CREATIVE RADIO has
announced the debut of two, nation-
ally syndicated shows: “Love-Notes
With Dionne Warwick," a two-hour,
live call-in show airing five nights a
week; and “Tak To Me,” featuring
Beverly Todd, airing Saturday morn-
ings. “Love-Notes” bows December
12; “Talkk To Me” on December 16;
(310) 273-2060.

® “THE SHOPPING SHOW,” hosted
by Bob Gourley, will debut this month
as a weekly, two-hour program with an
800 call-in number; (310) 519-1324.

* NETREP has formed a new depart-
ment that will engage primarily in di-
rect response advertising for the inde-
pendent national radio networks and
syndicated programs the company
now reps; (209) 221-7510.

© BUSINESS NEWS NETWORK has
signed one-year agreements with two
talk show hosts: Jeff Brooks, who hosts
“On The Road” (Saturdays, 10am-
2pm), and Charles De Rose, whose
“The Financial Advisor" program airs
on Sundays, 11am-3pm; (703) 683-
8488.

¢ UNITED STATIONS RADIO NET-
WORKS is now representing “BACK-

| TRAX USA” for national advertising

sales. The program, which reviews hot
hits and fun facts from the '80s and is

hosted by Kid Kelly, airs on nearly 200
stations; (212) 767-1111.

® STRAND MEDIA GROUP will offer
“Recollections” for '70s and Oldies sta-
tions beginning January 1. The feature
will be offered on a barter basis in the
Top 200 markets; (408) 662-3827.

¢ CHERYL DALY
has been promot-
edto Sr. VP/Pub-
lic Relations for
Group W Satellite
Communica-
tions.

Daly

¢ STEVE LEVESQUE has been pro-
moted to Sr. VP/Music Division at the
Lee Solters Company. He previously
was VP/Music.

® RUFFOLO COMMUNICATIONS has
moved to 24752 Via San Rafael, La-
guna Niguel, CA 92656; phone: (714)
768-7644.

RAB Names Trout
ﬂm%mm
fassional who was instrumen-

tal in developing the approach

known as “positioning,” will be tha
marketing keynote speaker at the

Radio Advertising Bureau's an-

nual Marketing Leadership Confer-

enca (Fabruary 15-18, 1996) at the

Wyndham Anatole Holel in Dallas.

For more info, call the RAB regis-

fration hotine al (500) RAB-SELL.

PROS ON

THE LOOSE

Ken Anthony — Director/
Aduit Formats Zoo Entertainment
(818) 368-7117

Just Plain Mark — Momings
KTBZHouston (713) 961-1118

J.J. Shannon — Aftemoons/
Production ZFZZ (Z99)/Grand
Cayman Islands (407) 997-2131

Mike Young — Talk show host
WILM/Wilmington (302) 477-1407

and “The Truth About Arbitron

Adventures In Broadcasting

mmmmmmmmmhm
MMmm&mﬁmmm
: mw.ﬂpr!&-za 1896 in Stamiord, CT.

The conference wil focus specifically on the needs of radio promoters and
dmwmmmmﬂmmm
topics include: *New Developments in Interactive Media,” “Strategies For

* Telavision Buying,” “Principles of Publicity And Press Relations.” and "Cars,
‘Bars, And Retall.” Gannett Broadcasting VPMarkating Karan Tobin

* the speakers. For more Info, call (212) 682-8565 ext. 220/226.

fior Mike Bu areamong

AC: Don Ruiz (aka Don Wil-
son) is doing overnights at Hot AC
WMY X/Milwaukee ... Hot AC
WMYL/Greenville, SC night per-
sonality Eric Rogers adds MD du-
ties.

Adult Alternative: KTSR/Bry-
an-College Station, TX PD Char-
lie Douglas joins WNDD/Gaines-
ville-Ocala for mornings.

Alternative: WKOC/Norfolk
MD Dal Hunter gives up the mu-
sic reins, citing personal reasons.
He’ll remain with the station in a
parttime capacity. PD Mark Bra-
dley takes MD duties for now ...
WBZU/Richmond middayer Mike
Scott is named MD ... KPNT/St.
Louis inks Jacobs Media as consult-

t ... KPOL/Honolulu hires cross-
town KAOI Sales Mgr. Michol
Klabo for the same post; morning
show producer Darah York adds
Production Dir. duties ... WLUM/
Milwaukee Production Dir. Mark
Allen exits for blade work at cross-
town WMYX ... KFTH/Memphis
hires Memphis & May Media Re-
lations rep Pat Mitchell for mid-
days ... KNRK/Portland, OR an-
nounces its Web Site: http://
www.teleport.com.~knrk.

CHR: Chuck Dowd is the new
afternoon driver at WPST/Tren-
ton, NJ ... WMGI/Terre Haute, IN
nighttimer Tony Manero adds
MD stripes ... WWST/Knoxville
MD Ron Geronimo picks ups
APD stripes. Parttimer Jay Davis
picks up overnights, replacing I
Tony Castle who exits for swing
work at WSTR/Atlanta ... WVAQ/
Morgantown, WV nighttimer i
Chris Knight — who recently
gave up his MD position — is out i
.. KCHX/Midland-Odessa’s Jill
Meyers exits for mornings at

wWTTamerncanradiohistorrtom

KRLB/Lubbock, TX ... WQHT/
New York welcomes David Anto-
ine to the Engineer Department.

Classic Rock: Mark Zander
joins Liz Willis for mornings at
WYMG/ Springfield, IL ... Jon
Donovan is KKHG/Tucson’s new
Promotions Director.

Country: Vivianne Schell has
been appointed Director/Promo-
tions & Marketing for Radiocorp’s
London division of CJBK-AM &
FM ... WCOS/Columbia, SC nights
Cody McCoy takes the same shift
at WWKA/Orlando ... KTOM/
Monterey-Salinas evening talent
Joyce Montgomery is now doing
afternoons.

Rock: WRCX/Chicago morn-
ing producer John Desjardins
exits to return to WOW-FM/Oma-
ha as OM; Midge Ripoli (“DJ
Luv Cheez”) returns to 'RCX as
Mancow’s technical producer ...
Marc Cetrone joins KFMZ/Co-

lumbia, MO, replacing Cyndi
Stratton in mornings ... WWBR/
Birmingham welcomes over-
nighter Mike Wilson ... Chopper
Harrison joins KILO/Colorado
Springs for overnights.

Records: John Allen joins
Bug Music/Nashville as Creative
Manager ... EMI Records pro-
motes Nicole Frances to Direc-
tor/Artist Development ... Julie
Zeitlin has formed Spark
Records, which will specialize in
an eclectic variety of acoustic
music.

National Radio: Bill Taylor has
joined Jones Satellite Networks’
“Good Time Oldies” as morning
show host.

Industry: Nick Gutfreund has
joined Ardent Media as VP/Busi-
ness Development ... Cheryl
Dickerson joins BMI as Sr. Direc-
tor/West Coast Writer-Publisher
Relations.

Music Hall.

Ain’t No Motown High Enough

5 il il 3 d
Motown’s new king, President/CEO Andre Harrell hangs with the label's
reigning queen, Diana Ross, following a recent performance at Radio City
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Get Ready to Roll Up Your Sleeves and
Participate in the Most Useful, Informative,
and Comprehensive Radio Seminar
You’ve Ever Attended

The R&R Talk Radio Seminar

February 22-25, 1996 ¢ Washington D.C.

If you're working hard to build a Talk station, this meeting & the blueprint for your success. It’s a conference

with real substance, devoted exclusively to the Talk format. The R&R Talk Radio Seminar offers a wealth of 200
learning and networking opportunitizs for radio programmers, managers and producers who are looking to excel XX
and achieve in a non-music format. Among the highlights: 15 Talk-specific workshops and general sessions featuring addresses by prominent politicians.
and Talk radio figures. You can part-cipate in a working lunch session dedicated to brainstorming format issues. In addition to those top-flight sessions.

"2'q uolbulysem e 9661 '§Z-22 Aenigag

your registration fee also includes receptions, continental breakfasts, lunches and a very special closing dinner. Register today - fill out the form below.
mail or fax it, and get ready to receive valuable insight from the people shaping Talk radio today.

Hotel Registration
You Can Mail This Form To:
R&R Talk Radio Seminar

10100 Santa Monica Blvd. 5th Floor The Grand Hyatt |§ IH Street
Los Angeles, CA, 900674004 at Washington Center PS UL

You Can Fax This Form To:
(310) 203-8450

1000 H Street NW

- . ) The Gramd Hyatr at Washington Center is conveniently Washington DC 20001
Please print carefully or type in the form below. Full payment must located 15 misntes fiom ashington Natorial Airport, {202) 582-1234 ——

accompany thiS reg iStl'ation fOI’m. PhOtOCOpieS are acceptable. and within walking distance of the Whire Flouse, Ford’s I I

Theatre and Lincoln Museunm. The US Capitol, Smithisonian,
Vietnans Memorial and wore are located nearby.

We look forward to hosting you in our Nation’s Capital at the
Grané Hyatt Washington, located in the heart ot downtown
Washington. To guarantee your reservation we require either an
enclosed check or money order covering the first night’s stay, or a
major credit card number, expiration date, and signature. Deposits will
be refunded only if cancellation notification is received at least 7
days orior to arrival.

Retervations requested after February 1, 1996 or after the room
block has been filled are subject to availability and may not be avail-
able at the convention rate. Check in time is 3:00 pm, Check out
time is 12 noon, Note: If paying by check, make a check out to The
Grand Hyatt for your hotel reservation, and a separate check to RER
for the Seminar payment.

E

Name

Call L /C N
a etters/Company Name Type of Room No. of Rooms Convention Rates

Single (1 person) * $139 a night

Street Double (2 people) * $159 a night

1 bdrm Suite $475-1300 a night
* Regency Club Rates Available

Date of Arrival

Time of Arrival

Date of Departure

Telephone #

Name

eminar rees

Before January 19, 1996 $300
After January 19, 1996 $375 s
There is a $50.00 cancellation fee. There will be no refunds after February 1, 1996. City

Viethod of Payment: Seminar

Company

Telephone #

Amount Enclosed: Sharing Room with

Visa Mast r i X 1 Make Payable )
D D erCard E] American Express E] Check N Amount  $

Account Number [CJAmerican Express [ ] Visa [ JMasterCard [JDiscover [ ]Diners/Carte Blanche [_JCheck

l Account Number

Expiration Date: Month

Expiration Date

| ' | ' Signature

Print Name Here

Month Year Signature
Gold Passport #

Non-Smoking Room Requested D

Print Name Here
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‘Playboy’ Poses Quivers Questions!

hen Playboy poses 20
questions to Howard
Stern sidekick Robin

Quivers — including “describe
your ideal candidate for a seat on
the FCC" — she answers: “a blind
man who can't hear.”

Elsewhere in the interview, Quiv-
ers relates some advice she and
Stern gave aspiring Talk host Kato
Kaelin: “Too many stupid things are
said because everybody is trying
to avoid dead air.”

Litestyles Of The
Rich And Famous

To promote her new “To Deserve
You” disc, Bette Midler jumped
onstage at Champs (an NYC gay
bar) and danced with a seven-foot
drag queen (Star).

Smashing Pumpkins guitarist
James lha and Al Green are
among the celebs pictured wear-
ing Hush Puppies in a People fash-
ion feature.

The Star says the entire cast of
Janet Jackson's “Twenty Four-
play” video — including people
who'd been flown in from New York
—was ready to begin filming when
she suddenly cancelled the shoot
because she looked “too fat." The
Star adds that Miss Jackson and,
boyfriend Rene Elizondo were
spotted at a Hollywood KFC wolf-
ing down chicken strips.

Barry Manilow needed an
emergency, two-hour dye-job on
his greying locks. While the bill
came to $134, Manilow only left a
$16 tip (Globe).

I’m Your Fan

The New Yorkerreports on Joni
Mitchell’s 52nd birthday concert,
noting that when Carly Simon tried
to shush fellow audience member
Chrissie Hynde, the Pretenders
vocalist “held Simon tightly around
the neck, pointed to Mitchell, and
stage-whispered, ‘That's a real
singer up there.””

Joan Armatrading singles out
Melissa Etheridge's version of
“The Weakness In Me” as among
her favorite covers (People).

Wishin’ & Hopin’

“ want nothing more, with the
exception of the health and happi-
ness of my children, than for some-
one to want me to sing" — actress
Mare Winningham, who plays a
folk-rocker in “Georgia” and saw
only 2000 copies of her 1992 Bay
Cities LP “What Might Be” pressed
(Entertainment Weekly).

“We'd just like our music to be
taken at face value. It's obvious if
you listen to us that we're not a hard
band. Why get pissed off at us for
not doing what we don’t do?" —
Toad The Wet Sprocket vocalist
Gien Phillips critiques their critics
(Entertainment Weekly).

New Yorker Radio Wars

The New Yorker also covers PD
Frankie Crocker's return to
WBLS/NYC, detailing the Inner
Eoaasmemma City Urban out-

" let's battle with
Emmis’s CHR/
ERhythmic
WQHT (Hot
97) and Urban
Oldies WRKS

(Kiss FM).

| Best mo-
ments? WBLS
Station Mgr.
Oliver Sut-
ton's take on Hot 97 (“Murder,
drugs, sex. They play itall. They're
not socially conscious”) and Crock-
er's half-serious complaint (“When
am | going to have time to listen to
some music?”).

Incidentally, New York magazine
runs a timeline (“The Long And
Winding Rotation”) detailing just
when just whichNYC radio stations
played the new Beatles single.

“The correct number [of yeahs
in the Beatles’ “She Loves You"] is
29. I counted” —WXTR/Washing-
ton overnighter Peggy Castie
kicks Entertainment Weekly's
“Beatles By The Numbers” math in
the 'zine's letters column.

Crocker

Fun Couples

H eather Locklear collects pic-
tures of bare male butts,
which she posts in her dressing
room — but hubby Richie Sambo-
ra's hiney isn’t part of the assem-
blage (National Enquirer).

While the Starreports that when
Natalie Cole filed for divorce from
producer Andre Fischer, she also
asked for a restraining order, the
National Enquirer claims Cole has
been a battered woman for more
than three years, and that a death-
bed promise to her late brother in-
spired her to begin divorce pro-
ceedings.

The National Enquirer says
Michael Jackson is desperately try-
ing to patch up his marriage to Lisa
Marie Presley because she’s about
to inherit her father's $200 million
estate. The 'zine also claims MJ had
to pay 20% of the $100 million he
received in that recent publishing
deal back to Sony because his last
album sold so poorly.

Kim Basinger’s hubby, Alec
Baldwin, threw the bouquet of pur-
ple roses that the Artist Formerly
Known As Prince (her ex-lover)
sent to celebrate the birth of the
newlyweds’ daughter in the trash
(Stan).

“She came to my home and
made love to me and destroyed my
mind" — the NYC cabbie/ex-men-
tal patient accused of stalking Rob-
erta Flack pleads his case in court
(National Enquirer).

Each week R&R sneaks a peek through the nation's consumer
magazines in search of everything from the sublime to the ridicu-
lous in music news. R&R has not verified any of these reports.

R&R OVERVIEW

DIA

TOP TEN SHOWS
NOV. 27-DEC. 3

Seinfeld
Frasier (Thursday)
Friends (Tuesday)
Home Improvement
NFL Monday Night Football
(Raiders vs. Chargers)
Frasier (Tues., 9pm)
(tie) NYPD Blue

8 Grace Under Fire

9 Frasier (Tues., 9:30pm)
10 Coach
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Source: Nielsen Media Research

All show times are EST/PST unless
otherwise noted; subtract one hour for CST.
Check listings for showings in the Mountain
time zone. All listings subject to change.

l ComING NEXT WEEK

Tube Tops

HBO presents the two-hour
“Michael Jackson: King Of Pop
— One Night Only” from NYC's
Beacon Theater, a performance
billed as the artist's only 1995 U.S.
concert (Sunday, 12/10, 8pm).

Friday, 12/8

® D'Angelo, Guru, and Jami-
roquai, “ABC In Concert” (check
local listings).

Saturday, 12/9

® Silverchair, “Saturday Night
Live."

Monday, 12/11

® John Hiatt, “The Tonight
Show With Jay Leno.”

® Aaron Neville, “Late Show
With David Letterman.”

® Corrs, “The Stephanie Mill-
er Show" (syndicated).

Tuesday, 12/12

® Alabama, Tracy Byrd, and
Lari White perform from Myrtle
Beach, SC on TNN's hourlong
“Christmas In Dixie" (8pm EST/
5pm PST).

® Randy Travis stars in “A
Holiday To Remember,” a made-
for-TV movie airing on CBS (9pm).

® Joni Mitchell, “Jay Leno.”

® Michael Bolton, “David Let-
terman.”

® Garth Brooks is interviewed
on “Late Night With Conan O'Brien.”

Wednesday, 12/13

® NBC's hourlong “Garth
Brooks: Trying To Rope The World”
spotlights performances and be-
hind-the-scenes footage (9pm).

© Clint Biack, Gloria Estefan,
and Al Green celebrate “Christ-
mas In Washington” (NBC, 10pm).

® Meat Loaf, “Jay Leno.”

® Dave Matthews Band,
“David Letterman.”

® Heather Nova, “Conan

O'Brien.
Thursday, 12/14
® Tony Bennett, Ray

Charles, Natalie Cole, Bob Dy-
lan, Hootie & The Blowfish, Patti
LaBelle, Little Richard, Satt-N-
Pepa, Bruce Springsteen, and
U2's Bono help Frank Sinatra
celebrate “80 Years My Way,” a
two-hour ABC special (9pm).

® L uther Vandross, “Jay
Leno.”

® Bruce Springsteen, “David
Letterman.”

® Amps, “Conan O'Brien.”

WEEKEND BOX OFFICE
DECEMBER 1-3

$20.16 COMING ATTRACTIONS: This
week'’s openers include “Father Of

The Bride, Part Il,” wherein Steve

1 Toy Story
(Buena Vista)
2 GoldenEye (MGM/UA) $8.83

3 Casino (Universal) $6.12 | Martin, Diane Keaton, and Kim-
4 Money Train $6.01 | berly Williams reprise their roles
(Columbia) as members of the Banks clan. The
5 Ace Ventura: When $5.72 | film's Hollywood soundtrack show-
Nature Calls (WB) cases songs by Etta James (“At
6 The American $5.30 | Last"), Fats Domino (“When The
President (Columbia) Saints Go Marching In"), and three
7 It Takes Two (WB) $2.03 | covers by Steve Tyrell: “Give Me

$1.73 | The Simple Life,” “The Way You
Look Tonight,” and “On The Sunny
Side Of The Street.”

Opening in limited release this
week is “Georgia,” starring Jenni-
fer Jason Leigh and Mare Win-
ningham. X co-founderJohn Doe
co-stars in the film as the leader of
Leigh's band.

8 White Man'’s Burden
(Savoy)*
9 Get Shorty (MGM/UA) $1.72
10 Nick Of Time $1.61
(Paramount)

All figures in millions
* First week in release
Source: Entertainment Data Inc.

VIDEO

NEW THIS WEEK

® STEVIE RAY VAUGHAN &
DOUBLE TROUBLE: LIVE
FROM AUSTIN, TEXAS (Epic)
This hourlong retrospective of
Stevie Ray Vaughan's two appear-
ances on TV's “Austin City Limits”
(1983 and 1989) showcases 10
songs, including “The House Is
Rockin',” “Pride And Joy," “Texas
Flood,” “Cold Shot,” “Crossfire,”
and “Tick Tock.” The video for “Lit-
tle Wing” — which was produced
following Vaughan's death in 1990

| using vintage footage of the artist
—is included as a bonus.
® JUDGE DREDD (Hollywood)
Sylvester Stallone and Ar-
mand Assante star in this fea-
ture film, which spawned an
Epic Soundtrax LP with the
Cure’s “Dredd Song,” White
Zombie’s “Supercharger Heav-
en,” The The's “Darkness
Falls,” Cocteau Twins' “Need
Fire,” and Leftfield's “Release
The Pressure.”

MUSIC & MOVIES

CURRENT

® TOY STORY (Wait Disney)
Single: You've Got A Friend In Me/Lyle Lovett & Randy Newman
® GOLDENEYE
Single: GoldenEye/Tina Turner (Virgin)
® CASINO (MCA)
Featured Artists: B.B. King, Rod Stewart, Tony Bennett
® MONEY TRAIN (550 Music/Epic Soundtrax)
Single: Top Of The Stairs/Skee-Lo (Sunshine/Scotti Bros.)
Other FeaturedArtists: Shaggy, Neville Brothers, Luther Vandross
® ACE VENTURA: WHEN NATURE CALLS (MCA)
Single: Burnin’ Rubber/Mr. Mirainga (Way Cool Music)
Other Featured Artists: Matthew Sweet, Presidents Of The USA
® WHITE MAN’S BURDEN (TAG)
Single: We Got It Goin’ On/Changing Faces
Other Featured Artists: Dave Matthews Band, Bush
® GET SHORTY (Antilles/Verve)
Featured Artists: Morphine, Us3, Greyboys
® HOME FOR THE HOLIDAYS (Mercury)
Featured Artists: Rusted Root, Mark Isham, Nat “King” Cole
® NOW AND THEN (Columbia/CRG)
Featured Artists: Stevie Wonder, Archies, Jackson 5
® DEAD PRESIDENTS (Capitol)
Single: Where Is The Love/Jesse & Trina (Underworld/Capitol)
Featured Artists: Barry White, Aretha Franklin, James Brown
® THE BROTHERS McMULLEN (Arista)
Single: 1 Will Remember YowSarah McLachlan
Other Featured Artist: Seamus Egan
® CLOCKERS (40 Acres And ../MCA)
Single: Love Me Stil’lChaka Khan
Other Featured Artists: Buckshot LeFonque, Des’ree
® KIDS (London/Island)
Single: Natural One/Folk Implosion
Other Featured Artists: Daniel Johnston, Sebadoh
® EMPIRE RECORDS (A&M)
Single: Til | Hear It From YowGin Blossoms
Other Featured Artists: Edwyn Collins, Toad The Wet Sprocket

COMING

® BALTO
Single: Reach For The Light/Steve Winwood (MCA)
® WAITING TO EXHALE (Arista)
Single: Exhale (Shoop Shoop)/Whitney Houston
Other Featured Artists: Toni Braxton, Brandy, TLC
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Mark Kassof & Co. delivers
the most powerful, advanced
research in radio

TO GIVE YOUR STATION A COMPETITIVE EDGE.

You know all the standard questions... Which station plays
the most music? Which one plays the best music? Which
station is your favorite? Every research company uses

questions like these. We do, too.
But at Mark Kassof & Co.,

that’s only the beginning... |

" PAST
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MARK KASSOF & CO. e -
GOES BEYOND THE l o N e
BASICS... TARGET SEGMENT @)

WCCC +

We specialize in the application |
of powerful, advanced MULTI- |
VARIATE ANALYSIS tools to  *

TODAY

“Multi-Dimensional
Scaling is a powerful
positioning tool”
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