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R&R BACK PAGE EXPANDS! I

S5 KACk PRGEIETAADS! Palmese Returns To Arista
This week R&R'’s Back Page expands to Richard Palmese e m Davis. He fills the void left
become the Back Pages, with Rock and has been named Sr. VP/ | by Rick Bisceglia, who
Urban AC joining our format-by-format Promotion at Arista was reportedly assigned to
National Airplay Overview and NAC and Records. Most recent- a BMG post unitil his con-
Adult Alternative now sporting 30-position ly President of MCA tract expires.

charts. All the new charts feature Breaker Records, Palmese held Palmese joined MCA in

various posts inArista’s }\
Promotion Department
from 1975 to 1983.
Palmese will be the
third-highest ranking
exec at Arista, reporting
to President Clive

1983 as Exec. VP/Market-
ing & Promotion and was
. named Exec. VP/GM in

M 1988. He rose to President
% § two years later. During his
Palmese MCA reign, Palmese

PALMESE/See Page 18

Goldman Jumps
' To VP/CBS AMs

CBS Radio has named indus-
try veteran Ed Goldman VP/AM
Stations. He succeeds Anna Mae
Sokusky, who :
has held the po- |
sition since @&
1988 and will @
remain with |
CBS through |
the end of Jan- §
Goldman §

information and two-week trends, too.
Pages 82-83
PROMO EXECS URGE PDs TO
FOLLOW INSTINCTS IN '96
Four top promo execs — Columbia’s
Jerry Blair, Island’s Joe Riccitelli,
Efektra’s Greg Thompson, and EMI’s
Peter Napoliello — tell us why program
directors should rely less on research in
the coming year.

~ Fall Book Spawns Howls From L.A. GMs
W At issue: Did Arbitron methodology tilt in favor of Spanish stations?

particularly incensed with the results of the Fall

’95 survey, in which listening to Spanish-lan-

he rapidly changing ethnic landscape inLos ~ guage radio was up 21% over the average of the

Curtiss Johnson explain how to maximize Angeles has been a fascinating phenome-  previous four books.

your station’s relationship with record non for sociologists, statisticians, and demogra- In turn, the managers of stations that appeal

retailers. phers. Now you can add to that list Arbitron  to Latinos argue they’re finally getting their due

Page 63 execs and radio managers. — that their numbers reflect top-notch market-

The market probably represents the most di-  ing and programming, new market population
verse mix of cultures of any American metro  data, and improved Arbitron methodologies.

| area, and 13 station managers are wondering if In the middle of all this: Arbitron, which stands

they’ve landed on the short end of Arbitron by its Fall "95 results and points out that the fall

Page 22

VIEWING BOTH SIDES OF THE

RADIO-RETAIL RELATIONSHIP
Tower Records Media Coordinator Jeff
Viducich and KRXQ/Sacramento PD

By Ron RODRIGUES
R&R MANAGING EDITOR

PEOPLE IN THE NEWS

¢ Skip Weller named Chancellor ‘

Regional Mgr./Denver & Phoenix; methodology, which they say is weighted in fa-  survey had a 50% greater sample than the previ- FToRt Eeurly) |
Joe Bayliss to Sacramento trio GM; vor of Spanish-speaking listeners. They were ARBITRON/See Page 18 was VP/GM of _
John Rohm to Cincinnati trombo GM WBZ-AM/ £
' Goldman
Boston and VP/

» Jack Purcell to head Reprise & Giant's
consolidated Nashville promo efforts

' sbénish Statio_n Gains Dominate Fall 95 Arbitrons

Station Manager of WBZ-TY,
posts he has held since 1993. Pri-

¢ Rick Baumgartner elevated to
WB/Nashville Dir/Nat’'| Promo

WSKQ's Caribbean-flavored dance
sound continued to electrify New York
during the fall, according to the latest
Arbitron numbers. The SBS station

or to that, he was President of
Group W Television Sales.
“{Goldman’s] depth of experi-

¢ Tim Murphy now VP/Promo
for Rising Tide/Nashville

¢ Dean Anthony named VP/PD
for WHLI-AM/Long Island

s Rob Roberts appointed
WHY]1 (Y-100)/Miami PD

o Harold Austin elevated to KKBT/L.A. PD

Su '95 Fa '35
KLVE-FM(Span) 48 69 | | properties, combined with his

Su '95 Fa '95
WQHT-FM (CHR/R) 6.6 6.1
WSKQ-FM (Span) 4.7 55
WCBS-FM (Oidies) 4.8 4.9
WRKS-FM (Ubar/O) 6.1 4.9
WLTW-FM (AC) 47 48
WABC-AM (Talk) 36 4.5
WPLJ-FM (HotAC) 3.7 4.1
WHTZ-FM (CHR/P) 42 3.8

pulled into second place overall (the high- ence in managing News/Talk
est ever for a foreign-language station
in New York) and moved 5.9-8.3 (third
place) among 18-34s. lts AM counter-
part, WADO, was up afulishare. InL.A,,
controversy surrounds KLVE's stunning
rise to the top (see story above) — but it
holds commanding leads among 18-34s,
25-54s, and in mornings. Spanish KKHJ
continues its rise and is tied for third in

KPWR-FM (CHR/R) 53 55
KF-AM (Talk) 39 48
KKBT-FM (Uban) 42 40
KIS-AF (CHRP) 42 36
KOST-FM (AC) 32 36
KROG-FM (Alt) 45 36
KRTH-FM (Oidies) 3.9 35

knowledge of television news,
make him an outstanding leader
of this dynamic group of radio sta-
tions,” CBS Radio Station Group
President Dan Mason said. “Add
Ed’s thorough understanding of
sports marketing on radio, and it’s

Page 3 WEBSAMNENEN B &Y L KLAX-FM (Span) 33 3.2 evident that these stations repre-
| WXRK-FM(CR) 31 36 | ESULTS KTWV-FM(NAC) 29 32
O e FROM SIX MARKETS: PAGE 18 [ S GOLDMAN/See Page 12
THISQP WEEK
CHR/POP .
© MARIAH CAREY One Sweet Day {Columbia/CRG) WXRK/NY Goes Alternatlve BII d = NE st [
CHRRIYTIN izzard Buries ations

I Fate of staff still in air; KROQ’s Weatherly ) L
to handle programming chores for time being i Stations struggle to stay on-air during storm

URBANV ) By ADAM JACOBSON
BY SHAwN ALEXANDER . . R&R STAFF WRITER

o MARIAH CAREY One Sweet Day (Columbia/CRG)

* MONICA Before You Waik Out Of ... (Rowdy/Arista) VR TR AT Ve TEDITOR :

URBAN AC . ust two weeks after music stations were playing “Let It
X P Infinity’s WXRK (K-Rock)/ Snow!” radio stations along the eastern seaboard were beg-

s HOUSTIMIERRIS (Shocp ShgR A New York switched from Clas- ging, “Make it stop!” The Blizzard of '96 came and went last

COUNTRY sic Rock to Alternative last Fri- weekend, dumping two feet of snow on the East Coast and rel-

day (1/5) at 1lam, following
Howard Stern’s show. Stern and

egating radio air talent and management to hotels — or in some
cases their studios — for almost 72 hours.

|| o FAITH HILL It Matters To Me (W8)

NAC e sidekick Robin Quivers talked At Hot AC WNNJ-FM/Newton, NJ, where 26 inches of
et Ui\ PERR S e 0Nl 3iE) about the format change through- snow paralyzed the town, GM Marvin Strauzer credits four
HOT AC out their show and launched the loyal staffers with keeping the station on the air and providing
» MARIAH CAREY One Sweet Day (Columbiz/CAG) firstiiyo hours underthe Tespec- the community with continuous information. ,

tive aliases “Douche Baggy “Our guys did a yeoman’s job of getting here and getting on
AC _ B Bagg” and “Super Snatch.” i the air,” Strauzer told R&R. Production Director Chip Miller
» MARIAH CAREY One Sweet Day (Columbia/CRG) Rumors began to swirl Thurs- | jocked 1-10pm Sunday, Operations Director Chris Abate

day (1/4) when word leaked that
there was a Spm meeting at the
station. Several Infinity execs

| helmed 6am-1pm Monday, and a parttimer handled the hours
in between. As Miller got back behind the mike, Abate went to
pick up middayer Ron Nelby in his four-wheel drive. Melby

AGTIVE ROCK
*PEARL JAM | Got Id (Epic)

ROCK were in the Big Apple to oversee | arrived later to fill the 3-8pm period while the other three got
« COLLECTIVE SOUL The World | Know (Afiantic) WXRK’s launch to“The New 92- nd i rest; Miller returned to work from 8pm-midnight. WNNJ re-
ALTERNATIVE 3 K-Rock,” including KROQ/  are still in place, although the sta- ] tumed to a normal schedule Tuesday moming as host Mark |
: : Los Angeles VP/GM Trip Reeb  tion plans to remain jockless for West returned from Virginia after a 26-hour trek up [-95. i
Sl el ) and PD Kevin Weatherly and  at least 10 days. Weatherly will | The on-air endurance award goes to Rock WWWV-FM/ !
ADULT ALTERNATIVE KOME/San Jose OM RonNen-  remain in New York through the |

i

« TOM PETTY Waiting For Tonight (MCA)

NEWSSTAND PRICE $6.50

ni and production person Jim
Pratt. WXRK PD Andre Gard-

WXRK/See Page 10

BLIZZARD/See Pace 12
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Austin Ascends
To KKBT/L.A. PD

Evergreen Urban KKBT/Los
Angeles has elevated Harold Aus-
tin to PD, his third promotion in as
i many years. He
| joined the station
as MD in 1993,
became Asst. PD
in ’94, and was
promoted to Di-
rector/Opera-
tions last year.

VP/GM Craig
Wilberham
told R&R,
“Harold has
studied [former
KKBT PD and Evergreen VP/Pro-
gramming] Keith Naftaly’s meth-
ods and philosophies and has re-
ally blossomed in the last few
years. After looking at all the
prime Urban programming talent
around the country, we decided to
award Harold the position.”

“I feel very blessed and lucky that
I’ve been able to get to this level,”
Austin commented. “To helm a sta-
tion like the Beat certainly is an hon-
or and quite a responsibility.”

Along with Austin’s promotion,

Austin

the station also upped MD Maurice |

Devoe to Asst. PD and Music Co-
ordinator Mariama Snider to MD.

Anthony Elevated
To VP/PD At WHLI

WHLY/Long Island programmer
DeanAnthony has been elevated to
VP/PD at the Barnstable Broad-
g casting Full-Ser-
vice AC.

According to
President/GM
Jane Bartsch,
“No programmer
I’ve worked with
| has more station
loyalty or passion
for the product
than Dean Antho-
ny.”

Anthony added,
“Barnstable is an advancement-ori-
ented company, and I expect my sec-
ond decade with the company to be
even more fulfilling than my first.”

A former WMCA/New York
“Good Guy,” Anthony has been with
WHLI since 1981.

Anthony

R&R Observes
King Holiday |

In observance of the Martin
Luther King Jr. Day federal
holiday, R&R’s Los Angeles, |
Nashville, and Washington, DC
offices will be closed Monday,
January 15.

CIRCULATION:

NEWS DESK:

R&R ONLINE SERVICES:
ADVERTISING/SALES:
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Billings Climb Again, But Barely

he streak is still alive. With a 2% overall increase in November, radio

revenues have now climbed in 39 successive months, according to
RAB figures. Local sales led the way with a 5% increase, but national
spot totals were off 7%. National ad spending, economists suggest, has
been depressed by lackluster fourth-quarter retail sales stemming from
consumers’ concerns over personal debt and the federal government’s
recent budget woes. But for the year to date, overall gains stand at a
healthy 8%.

—_

Chancellor Resets Exec Tier

| @ Weller now Exec. VP; Bayliss, Rohm upped

! [/E RADIO & RECORDS INC. / 10100 SANTA MONICA BLVD.,

Samuel “Skip” Weller will leave his position as VP/Director of Sales at
Tribune’s KEZW-AM & KOSI-FM/Denver to become Exec. VP/Re-
gional Manager of Chancellor Broadcasting’s KXKL-AM & FM &
KZDG-FM/Denver and KMLE-FM/Phoenix.

Two other Chancellor Exec. VP/Regional Managers, Rick Eytcheson
and George Toulas, will pass their GM duties on to new people. Eytcheson
— who oversees 11 California stations — hands GM duties at three Sacra-
mento stations, KFBK-AM, KGBY-FM & KHYL-FM, to Joe Bayliss,
who was Director/Sales at the stations.

Toulas —— who oversees 10 stations in Minneapolis-St. Paul, Pittsburgh,
Orlando, Detroit, Atlanta and Cincinnati — passes his GM duties at Cin-
cinnati’s WUBE-AM & FM & WYGY-FM to KSTP-FM/Minneapolis
GM John Rohm.

“The quality of the people who operate our stations on a day-to-day basis
can make the difference,” said Chancellor President/CEO Steve Dinetz.
“We have identified three of the best in Joe, John, and Skip.”

Roberts Revisits WHYI/Mlaml PD Post

Shamrock’s KXKL/ ;
Denver PD Rob Roberts
has accepted the PD chair
for a second time at Clear
Channel CHR WHYI-
FM/Miami, effective Jan-
vary 16. He succeeds Ca- |
sey Keating, who has been
named PD at KIOL/San
Francisco (R&R 1/5). i

WBGG-FM & WHYI
VP/GM David Ress told
R&R, “Rob was naturally
my first choice; I never wanted him
to leave in the first place. He un-
derstands the South Florida market-
place and that Y-100 is well-posi-
tioned to win. Rob will have a nice
long run here if he wants it. I'm

really looking forward to
working with Rob again.”

Roberts added, “Leaving
GM Bob Zuroweste and
the very talented staff at
KXKL made it a very hard
decision, but I couldn’t
turn down a second oppor-
tunity to work at Y-100.
This is one of the most ex-
citing times in my life, and
I can’t wait to jump back
into it.”

Besides KXKL and WHYI, Rob-
erts also has held programming
posts at KDMX/Dallas, WAXY/
Miami, KZKL/Albuquerque,
KAPT/Austin, and KRLB/Lub-
bock, TX.

Roberts
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Purcell Upped As Reprise, Giant
Form ‘Prnmotmn (:ollectwe

prise/Nashville Sr. VP/Pro-
¢ | motion Bill Mayne.

| The collective’s regional
promotion managers —
based in the WB/Nashville
building — are a mixture of
WB and Giant staffers:

* Steve Sharp now han-
dles the Northeast.

* Ken Tucker now works
the Southeast from Nash-
ville.

* David Berry remains in
Dallas for the Southwest.

* Jean Cashman continues to
handle the Midwest.

* Gary Greenberg continues to
work the West Coast from L.A.

WB Regional Promotion Manag-
ers Bruce Adelman (West) and

GIANT & REPRISE/See Fage 18

The restructuring of Gi- |
ant/Nashville — which op- |
erates under an agreement |
between L.A.-based Giant |
Records and Warner
Bros. Records — and the
launching of Reprise/
Nashville as a separate en-
tity from WB/Nashville
have resulted in a “promo-
tion collective” that began
working both Giant and Re-
prise product on January 9.

WB/Nashville Director/National
Promotion Jack Purcell has been
upped to Sr. Director/Promotion of
the Giant Reprise promotion collec-
tive, while WB Manager/Southwest
Regional Promotion Rick Baum-
gartner has assumed Purcell’s
former post. Both report to WB-Re-

Purcell

Murphy Rides Tide To VP/Promotion

Murphy told R&R,
“Ken has created a great
team with [VP/A&F]Em-
ory Gordy Jr. and Steve
| Fishell and I'm honored
he’s asked me to play. It’s
not often one gets to start
from scratch with this
much talent.”

Murphy spent eight
years at EZ’s KMP5-AM
& FM/Seattle as PD and
OM, was elevated to VP/
Programming in 1991, and left last
year to form his own consultancy.
He also has programmed Country
outlets in Fresno and Flint, MI.

Country radio consultant
and former EZ Commu-
nications VP/Program-
ming Tim Murphy has
been named VP/Promo-
tion at Rising Tide/Nash-
ville, effective February 1.
Also, independent pro-
ducer Steve Fishell has
been named Director/
A&R.

“Tim’s going to be a real
asset for us,” label Presi-
dent Ken Levitan commented.
“He brings extreme depth and ex-
perience in Country radio and pro-
gramming to Rising Tide.”

Murphy
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FCC Shutdown Jams Deal-Making Machinery
[} Station owners concered about finally closing the deal

When is a deal really a deal? That’s the question radio sta-
tion buyers, sellers, lawyers, and lenders are asking in the wake
of the FCC’s three-week shutdown.

“We have had a lot of discussion
around here,” said Nancy Ory, a
lawyer with Leventhal, Senter &
Lerman. “Do the transactions be-
come final if the FCC is shut down
and can’t exercise its right to reverse
its decision?”

Even after federal workers return
to work this week, lawyers will have
to wait for an answer to that ques-
tion. With an average of 25 to 30
transactions filed each week with the
agency, the reopened FCC is look-
ing at a backlog of about 100 deals
to process.

By law the Commission has 40
days to review deals it has approved
and to change its opinion. Lawyers
for buyers and sellers are optimis-
tically proceeding as though that
“review clock” kept ticking while
the FCC was closed. “We are try-
ing to figure out what happens to a
deal that was approved before the
Commission closed,” said attorney
Howard Weiss of Fletcher; Heald

& Hildreth. “We are assuming our
deals will close 10 to 15 days after
the Commission reopens.”

When it comes to applications
and other regulatory filings, the
Commission is indeed acting as
though time stood still during the
budget-crisis shutdown. In fact, the
agency is allowing an extra day for
filings. So any papers due while the
FCC was closed will be considered
on time if they arrive the second
business day after the agency’s of-
ficial reopening. At R&R'’s Tues-
day (1/9) press deadline the agen-
cy was still closed, this time due to
the blizzard socking the East Coast.

‘Comfort Letter’

The exact number of deals languish-
ing at the FCC could not be deter-
mined. Even Mellon Bank in Pitts-
burgh, which processes FCC applica-
tions, said it couldn’t estimate the
amount of correspondence it had field-
ed during the three-week furlough.

The FCC shutdown has
gummed up the deal-making
works by preventing lawyers from
accessing agency files necessary
to complete the due diligence re-
ports that lenders require. “At a
closing, the communications law-
yer renders an opinion that every-
thing is hunky-dory, and [right
now] no one can issue that opin-
ion,” said lawyer John Crigler of
Haley Bader & Potts. “That
makes banks nervous.”

Thus, lawyers are adding con-
ditions to contracts that allow the
buyers and lenders to break the
agreement if problems turn up lat-
er. “People are looking for a com-
fort letter, but that’s all it is,” said
Carl Frank, a lawyer at Wiley
Rein & Fielding. Frank also not-
ed that he’s “billed 10 hours in the
last three weeks. It’s been very,
very quiet.”

Of course, there could be some
surprises in store once the FCC’s
impending paper tidal wave hits.
*“No one knows what complaint is
in the mail bag,” said Crigler.

.g
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Supremes ‘Bless’ Safe Harbor

R adio’s legal losing streak continued into the new year: The Su-
preme Court tacitly approved the FCC's policy of shifting inde-
cent broadcast material to late-night “safe harbor” hours.

The justices implicitly blessed the policy on Monday (1/8) by refusing to
hear the broadcast industry’s appeal of a recent federat appeals court
decision that upheld the safe harbor policy. The lower court based its
ruling on the premise that the federal govemment has a compelling inter-
est in protecting kids from sexually explicit broadcast material.

Andrew Schwartzman, an attorney for the broadcast and civil rights
coalition that launched the safe harbor legal assault, expressed “profound
disappointment” with the high court’s action. “We certainly thought this
case was worthy of {Supreme Court review], and we're surprised they
didn't take it."

Schwartzman said the ruling leaves the coalition with just one arrow in
its quiver — a still-pending Supreme Court appeal of the FCC's indecen-
cy enforcement procedures. Broadcasters have long argued that the agen-
cy's vague definition of indecency and long delays in resolving smut com-
plaints deprive licensees of their right to due process under the law.

Unfortunately, a federal appeals court recently disagreed with that com-
plaint. And — not surprisingly — there’s no word on when the Supreme
Court will decide whether to hear the appeal.

Deadlock-Defying Deals Set

he FCC may be closed, but the deal-making goes on. Here are
some of the station sales that were announced while the FCC
was shuttered:

® Osborn Communications Corp. purchased KNAX-FM & KRBT-FMW/
Fresno from EBE Communications for cash and stock totaling $7 mil-
lion. Osborn Communications, which is headed by President/CEO Frank
Osborn, owns 16 other stations in 11 markets. Osborn will manage the
stations under an LMA until the closing.

¢ Benchmark Communications has agreed to acquire three stations
from AmCom General Corp. and to hire principalAmCom owner George
Francis as a regional manager.

Benchmark will buy WJMZ-FM/Greenville for $6.8 million and KRMD-
AM & FM/Shreveport, LA for $6.7 million. Benchmark already owns
Greenville stations WESC-AM & FM & WFNQ-FM and currently counts
24 stations in eight Southeast and Mid-Atlantic markets.

¢ Newly formed Kommerstad Communications, headed by Presi-
dent Robert Kommerstad, purchased nine northem Minnesota stations
from Jim Ingstad Broadcasting for $4.1 million in cash. The group in-
cludes KLIZ-AM & FM & KVBR-AM & FM/Brainerd, KNSP-AM/Staples,
KWAD-AM & KKWS-FM/Wadena, and KLLZ-AM & FM/Walker. Broker
for the deal was Dick Chapin of Chapin Enterprises.

* WNCQ-AM & WCIZ-FM/Watertown, NY, owned by Watertown Ra-
dioAssociates, were sold to Forever Broadcasting Inc. for $2.8 million.
Also included in the purchased assets: the seller's LMA interest in WKGG-
FM/Cape Vincent, NY. Forever is owned by Jeffrey Shapiro, William
Goddard, and Bruce Danziger. Dick Foreman brokered the deal.

3% Gain Predicted In ’96

R adio analyst and crystal-ball gazer Jim Duncan has released his
predictions for 1996, foreseeing a 3% gain based on a sluggish
economy. But because this is an election year, he believes ad revenues will
receive an artificial boost that could account for as much as an 8% growth.

“As usual, the safe place to be is in the middle somewhere,” he said.
“My 1996 prediction is for radio sales to grow from 5.8% to 6.1%.” Last
year Duncan predicted growth of 7.75% and tallied the actual figure at
7.49%.

SFX Eliminates Class C Stock

FX Broadcasting has eliminated its class C stock by buying back
all 16,000-pius shares.

With more than 7 million shares of outstanding A and B stock, the elim-
ination of the C stock will have little effect on dilution. “It cleans up the
books a little,” said an SFX spokesperson.

SFX paid 27 3/8 for the stock on December 20, while radio stocks were
at a low ebb. The stocks rebounded in anticipation of the congressional
dereguilation of radio —which hasn’t panned out in the expected time frame.
At presstime on Tuesday (1/9) SFX traded at a near-record 29 1/4 a share.

CBC Files Stock Offering

hildren’s Broadcasting Corp. has filed a stock offering of five
million shares of common stock, including 4,816,000 shares to
be sold by the company and 184,000 by the shareholders.

The proceeds will be used to purchase stations and reduce debt. CBC
has signed a letter of intent to acquire a New York station. Currently, the
company broadcasts 24-hour children’s programming via syndication and
through owned and operated stations in Los Angeles, Dallas, Minneapo-
lis, Kansas City, and Denver. The company broadcasts as Radio Aahs
and trades on NASDAQ under the symbol AAHS.
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Glenda Shrader-Bos.
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-perceptual mapping for radio -

t  Phone: 919.954.8300
. Fax: 919.954.8844

More Than Research— Answers.

\ A americanradinhictorvy com
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RADIO BUSINESS

Ttansactions Year In Review Continues

Calis City Buyer Price
KQCS-FM Bettendort Hope Comm. $271,393
&R continues its review of station transactions that were pro {8 LAt AL Independence _ Blin, Sanboet, et al =
posed in 1995. Last week we listed Alaska through Georgia. This LGNSR A Sioux City Sengllodicasinglco $3.8 million
week, Hawaii th rough New Jersey are reviewed. KVDB-AM & KTSB-FM Sioux Center Sioux County Broadcasting Inc. $600,000
KWOF-AM Waterloo Friendship Communications -
Calls Cit KXKT-FM Atlantic Triathlon Broadcasting Co. $8.125 million
; i W, WMT-AM & FM* Cedar Rapids Palmer Broadcasting $14 million
KFSH-FM Hilo New West Broadcasting $270,000 WOC-AM & KUUL-FM* Davenport KFKF Broadcasting Inc = :
KHNR-AM Honolulu DCP Broadcasting Corp. $600,000 ; K :
KSRF-FM Poipu Stangl Broadcasting Inc. $51,116 KFH-AM, KQAM-AM & KXLK-FM* Wichita Triathlon Broadcasting $12 million '
KSSK-AM & FM & KUCD-FM* Honolulu Patterson Broadcasting — KFKF-FM* Kansas City EZ Communications $28 million -'
' KIBN-FM Wichita La Mexicana Inc. $200,000 |
KCID-AM & FM Caldwell AGM-Nevada LLC $1.2 million KINA-AM Salina Eagle Communications $235,000 t]
KCID-AM Caldwell Vannoy Bishop & Larry Hancock  $30,000 KKWM (FM CP) Winfield Valu-Broadcasting $50,000 R
KIOV-AM Payette Associate Comm. of ID Inc. — KLOE-AM & KKCI-FM Goodland Melia Communications Inc. $990,000 4
KJHY-FM Emmett Capital West inc. $355,895 KMAJ - AM & KTOP-AM Topeka Midland Broadcasters Inc. $75,000 ! ,,‘
KKIC-AM Meridian Waestem Pacific Inc. $101,500 KMXV-FM & KUDL-FM* Kansas City Regent Communications $50 million '.
KLVJ-AM & FM Mountain Valiey Mountain Broadcasting $310,000 KOFO-AM Ottawa Bradley Howard $64,000 |
KOUU-FM American Idaho Wireless Corp. $85,000 KRBB-FM Wichita Triathlon Broadcasting $3.3 million :
KQXR-FM Payette Boise Viking Associates LP $450,000 KSOK-AM & KWKS-FM Arkansas City Great Scott Communications $260,000
KSEI-AM & KMGI-FM Pocatello Conway Broadcasting Inc. $825,000 KWIC-FM Topeka William Cordell $444,000
KTFI-AM Twin Falls AM 1270 Co. $300,000 KZOC-FM Osage City C&C Consuiting $175,000
KFNS-AM Wood River $68 million WANO-AM Pineville Cumberland Media Group Inc. $5000 1
WABT-FM Dundee M&M Broadcasting $975,000 WAPC-FM Edmonton Metcalfe Communications $175,000 !
WAIZ-FM Seneca Nelison Enterprises Inc. $6500 WBFC-AM Stanton Parks Broadcasting Co. $1 |
WBAN-AM Rantoul East Central IL Broadcasting $175,000 WBVR-FM Bowling Green  WRUS Inc. — |
WBBA-AM & FM Pittsfieid Gary Brown $190,000 WCMI-AM & FM Ashland KenMar inc. $750,000 -
WBBM-AM & FM* Chicago Westinghouse Electric Corp. $850 million WFMW-AM & WKTG-FM Madisonville Robert Kelley & Kathryn Pucke — |
WCAZ-FM Carthage LandMark Broadcasting $375,000 WGZB-FM & WLSY-FM Louisville Blue Chip Broadcasting Co. $7.3 million i
WCAZ-AM Carlhage Ralla Broadcasting Co. Inc. $350,000 WHIR-AM & WMGE-FM Danville Hometown Broadcasting $425,000 = T
WEJM-AM & FM 8 WVAZ-FM*  Oak Park-Lansing Evergreen Media $243 million WJIGG-FM Lexington Newport Communications Corp. _ $3 million ¥ o
WEMG-FM Crete Covenant Communications Inc. $650,000 WKED-AM & FM Frankfort Franklin County Broadcasting $550,000
WESL-AM East St. Louis M&R Enterprises Inc. $800,000 WKNY-AM Neon Jesus Communications Inc. $40,000 5
WFPS-FM Freeport Freeport Radio Inc. $618,000 WKYL-FM Lawrenceburg Vemon R. Baldwin Inc. $350,000 :
WFRL-AM & WXXQ-FM Freeport Connoisseur Communications $2.3 million WLNT-AM Winchester Lyon Broadcast Group Inc. $110,000 .
WHPO-FM Hoopeston Broadcasting Partners Co. $255,000 WLOC-AM & FM Munfordville Royse Radio of Hart County Inc. ~ $125,000 £
WHZT-FM Mahomet Odyssey Broadcasting Inc. $250,000 WLOU-AM Louisville WLOU Radio LLC $265,000 {1
WIHN-FM Normal David Goldwitzer $790,000 WLRS-FM Louisville James Champlin $10 & b
WIHN-FM Normal Kelly Communications $930,000 WMQQ-FM Springfield Wilson Group Inc. $250,000 N
WJOL-AM & WLLI-FM Joliet Barden Broadcasting $1.7 million WMTA-AM Central City WMTA Inc. =
WJITW-FM Joliet Barden Broadcasting Inc. $800,000 WQEG-FM Russell Springs  Shoreline Communications $260,000
WKBF-AM & WPXR-FM Rock Island ASQAcquisition Corp. = WQKS-AM Hopkinsville Ham Broadcasting Co. $90,000 vy
WKRS-AM & WXLC-FM Waukegan Spring Broadcasting = WQKS-AM Hopkinsville Marsh Regional Broadcasting $142,000 o d
WKTW-FM Tuscol Magnitude of Tuscola LLC $250,000 WQNF-FM Valley Staton  Otting Broadcasting $600,000 =
WLMD-FM Bushnell Sharp Broadcasting ) $50,000 WRKA-FM* St. Matthews Cox Broadcasting $8.5 million \;‘,
WLS-AM & FM* Chicago Walt Disney Co. = WRZI-FM Vine Grove Basix Communications LLC $300,000 =i
WMMC-FM Marshall Kurt Tuckerman $55,000 '
WOPA-AM Chicago WOPA-AM License $4.5 million KACY-AM & KSMB-FM Lafayette Powell Broadcasting Co. $4 million S :
WROK-AM & WZOK-FM Rockford Connoisseur Communications $5 million KACY-AM & KSMB-FM Lafayette Sonace Communications Inc. $5.1 million 1
WSBC-AM Chicago WSBC Broadcasting LLC $800,000 KFMV-AM & KFRA-FM Franklin Investors Broadcasting $10 "
WSCR-AM & WXRT-FM* Chicago Group W Radio $60 million KFXY-FM Morgan City Tiger Island Broadcasting Inc. $196,300 :
WVRV-FM E. St. Louis River City License Partnership $3.2 million KLEB (FM CP) Galliano Fleur de Lis Broadcasting $600,000 -
WVVX-FM* Highland Park Kelso Partners IV == KMEZ-FM Belle Chasse Barker $1.95 million ;
WYER-AM & WRBT-FM Mt. Carmel Old Northwest Broadcasting $575,000 KMYY-FM Monroe Radioactive Images $728,000 g
WZNF-FM Rantoul Liberty Radio Il $350,000 KWJM-FM Farmerville Don Barron — T": '
o e GHE e e ! WFPR-AM & WHMD-FM Hammond Guaranty Broadcasting Corp. $1 million Zg
WAJE.- i e oD $8.5 million WJBO-AM & WFMF-FM Baton Rouge Gulfstar Communications $8.5 million ‘ é
WAJE-FM New Albany Excelsior Communications $1.04 million WJBO-AM, WYNK-AM & FM Baton Rouge  William Hicks - |
WGGR-FM Greenwood IBLLLC $2.15 million A — .
WHBU-AM & WAXT-FM Anderson Clearwater Enterprises Ltd. $615,000 MiSHIOSAN Nz S, = WdoNBNdS Cinications) (577000 i
WHZR-FM Royal Center Mid-America Radio Group $380,000 LA 2 New Oricalg Rfver Cr!y License Pénnem SIo0 000 ¢
= Ear Park Brothers Broadcasting $100,000 afmgém&ml_EQM & New Orleans River City Broadcasting ol
WIFF-AM & FM Aubum Kovas CP Broadcasting $300.000 WYLD-AM New Orleans _ Clear Channel Radio Lic. $200,000
WKUZ-FM Wabash Charles & Toni Adams = WYNK-AM & FM Baton Rouge Gulfstar Communications $11.5 million
WLNB-FM Ligonier Brian Walsh Summit Radio Inc. $290,000 i
WNDZ-AM" Portage Kelso Partners IV — h. X
WNWI-AM Valparaiso Birach Broadcasting $375,000 WOME-EM Foxciof Maing JoRie Inc. SPISI000
WOCC-AM Corydon MC Communications $50,000 MIITO-AM S CaiiSluberly ; 20000
: - == B WKIT-FM Brewer The Zone Corporation $450,000
WXLW-AM Indianapolis Pilgrim Communications $700,000 —
= - WKRH-FM Bath Blount Communications $375,000
WS WLPZ-AM & WCSO-FM Westbrook Northiand Broadcasting $1.9 million :
KBIZ-AM & KTWA-FM Ottumwa George Gillett Jr. $310,000 WNSW-AM Brewer Twelve Hundred Corp. $350,000 ] :
KCFi-AM & KZME-FM Cedar Falls Fite Communications $100,000 WTMS-FM Presque Isle Four Seasons Communications $600,000 i
KCHA-AM & FM CP* Charles City Ingstad Northem IA Broadcasting $1.035 million WXBB-FM Kittery Fuller-Jeffrey Broadcasting $1 million -
KCZE-FM* New Hampton ingstad Northem IA Broadcasting  $1.035 million .
O 2CN Srexo igstad Norhem|ABroadoasting _$1.035 milion WASA-AM Havre de Grace Legends Broadcasting $200,000
KCZY-FM" Osage Ingstad Northem IA_ Broadcasting  $1.035 million WHES-EM" A — SFX Broadcasting $223.25 million -
KDEC-AM & FM Decorah Decorar? Broadc..:-xstmg Inc. $695,500 WLSL (FMCP) Crisfioid Bay Broadcasting $25 000 :'
RFGC AN Raveapo Auatic INReBIRacastor, 184000 WQSI-AM & WXVR-FM" Frederick SFX Broadcasting $223.25 million !
KIDA-FM Ida Grove Maple River Broadcasting $150,(?90 WWPLFM Federalsburg RoedResocais $104,000
KMXG-FM* Clinton KFKF Broadcasting inc. $11 million AT WSk SFX Broadcasting $223.25 million
* Station prices might be part of a group deal and therefora may not reflect the price of the individual station. Continued on Page 8
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Get Ready to Roll Up Your Sleeves and  RER Talk Radio Seminar
Participate in the Most Useful, Informative, . :

and Comprehensive Radio Seminar

You’ve Ever Attended

The R&R Talk Radio Seminar

February 22-25, 1996 ¢ Washington D.C.

If you’re working hard to build a Talk station, this meeting is the blueprint for your success. It’s a conference
with real substance, devoted exclusively to the Talk format. The R&R Talk Radio Seminar offers a wealth of
learning and networking opportunities for radio programmers, managers and producers who are looking to excel LX.X&J
and achieve in a nen-music format. Among the highlights: 15 Talk-specific workshops and general sessions featuring addresses by prominent politicians

2'q uoibuiysem e 964 'GZ-zZ Aeniga4

and Talk radio figures. You can participate in a working lunch session dedicated to brainstorming format issues. In addition to those top-flight sessions,
your registration fee also includes receptions, continental breakfasts, lunches and a very special closing dinner. Register today - fill out the form below,
mail or fax it, and get ready to receive valuable insight from the people shaping Talk radio today.

Hotel Registration

You Can Mail This Form To: ¥ otel Information
] R&R Talk Radio Senunar ’ - 5
You Can Fax This Form To: 10100 Santa Morica Bivd. 5th Floor | The Grand Hyatt 2 Fl.oen
(310) 203-8450 Los Angeles, CA, 00674004 at Washington Center ® | oo wsecw

A n The Grand Hyart ar Washington Center is by Washington DC 20001
Please print carefully or type in the form below. Full payment must focated 135 miinutes from Washington National Airport, (202) 582-1234 —

and within walking distance of the VW hite House, Ford I I

accompa ny this regiStration form' PhOtocopies are acceptable' Theatre and Lincoln Museum. The US Capitol, Smithsonian.

ietnam Memorial and more are located nearby.

We look forward to hosting you in our Nation’s Capital at the
Grand Hyatt Washington, located in the heart of downtown
Washington. To guarantee your reservation we require either an
enclosed check or money order covering the first night’s stay, or a
major credit card number, expiration date, and signature. Deposits will
be refunded only if cancellation notification is received at least 7
days prior to arrival.

Reservations requested after February 1, 1996 or atter the room
block has been filled are subject to availability and may not be avail-
able at the convention rate. Check in time is 3:00 pm, Check out
time is 12 noon. Note: If paying by check, make a check out to The
Grand Hyatt for your hotel reservation, and a separate check to RER
for the Seminar payment.

Name

Call Lett Cor » N
el ECHey [Somvpuny, Nding Type of Room No. of Rooms Convention Rates

Single (1 person) * $139 a night

Double (2 people) * $159 a night

1 bdrm Suite $475-1300 a night
* Regency Club Rates Available

Réservation Request

Date of Arrival

Time of Arrival

Telephone # Date of Departure

Company
Before Januarv 19, 1996 $300

After January 19, 1996 $375 Address
There is a $50.00 cancellation fee. There will be no refunds after February 1, 1996. City

Telephone #

Amount Enclosed: Sharing Room with

Vi Mast i R Make Payable
[ vVisa [JMasterCard [] American Express [ Check -y Amount  $

Account Number [ American Express [ Visa IMasterCard [JDiscover {[]Diners/Carte Blanche CICheck

l Account Number

Expiration Date: Month

Expiration Date

I I | Signature
i Print Name Here

Month Year Signature

Gold Passport #
) Non-Smoking Room Requested E
Print Name Here L -
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Continued from Page 6

Calls City Buyer Price Calis City Buyer Price
: - Ll e WVIX-AM Vicksburg Dominant Communications Corp.  $1000
WARA-AM Attieboro Michele Meroila $275,000 WVMI-AM Biloxi G&R Radio Inc. $125,000
WS LSO Eastem Media inc. $150,000 WZKS (FM CP) Union Voncile Pearce
WBIV-AM Natick Langer Broadcasting $71,000 s "
WBSM-AM & WFHN-FM New Bedford Spring Broadcasting — R v
WCIB-FM Falmouth Radio Falmouth $2.5 million KBEQ-AM & FM Blue Springs EZ Communications $7.65 million
WCOD-FM, WUNX-FM Hyannis-Falmouth Leapfrog $2.1 miltion KCTE-AM Independence Metropolitan Radio Group inc. $450,000
& WUNZ KEZK-FM* St. Louis Par Broadcasting Inc. $68 million
WKLB-FM Framingham Evergreen Media Corp. $3{ million KFKF-FM* Kansas City EZ Communications Inc. $28 million
WSNE-FM Taunton Multi-Market Radio inc. $100.1 million KGMY-FM Aurora My Country Inc. $1.235 million
WXKS-AM & FM & WJMN-FM* Everett-Medford Evergreen Media $306.5 million KGRC-FM Hannibal Taylor Broadasting $1.25 million
: L hlga” 9 ; KHTO-FM & KZBE-FM Mt. Vemon Channel Z $1.4 million
G ke o LA i :
WAFU (FM CP) Hartford Dunes Broadcasting $1 KIDS-AM Springfieid Branson Info Radio LLC $350,000
WAKX-FM Holland Michigan Radio $3.75 million KKCJ-FM Liberty Heritage Media $5 million
_ WALM-AM Albion Liggett Broadcasting $1 KLTE-FM Kirksville Hiat Media Inc. -
WBCK-AM & WELL-AM & FM Battle Creek Patterson Broadcasting Inc. $21.75 million KMOX-AM & KLOU-FM" St. Louis Westinghouse Electric Corp. $850 million
& WBXX-FM* KMOZ-AM & KQMX-FM Rolla Elkon Media $340,000
WCHT-AM & WGLQ-FM Escanata Lakes Radio Inc. $800,000 KOQL-FM Columbia Truman Broadcasting $490,000
WCSY-AM & FM South Haven WSJM Inc. $3.088 million KSLH-FM St. Louis Community Broadcasting Inc. $1.62 million
WDFN-AM & WWWW-FM* Detroit Chancellor Broadcasting $395 million KTRX-FM Tarkio CSN International $50,000
WDOZ-AM, WNIC-FM Dearbom-Detroit Evergreen Media $243 million KTUF-FM Kirksvilie KIRX Inc. $400,000
CINRENERM : KWND-FM Springfield Radio Training Network $80,000
WDZR-FM MounilGlemens Begnafenyy = KYSN-FM Joplin Big Mack Broadcasting $1 million
WL ol 0.8 Sparks Broadc§st|ng Co. $265,625 KZPD-FM Ash Grove Moon Song Communications Inc.  $450,000
W ERRAY Saginaw EntziBroadeastngjine: Sgimilicn KZPD-FM Ash Grove Positive Dimension Comm. $20,000
WGRD-AM & FM & WLHT-FM* Grand Rapids Patterson Broadcasting Inc., — WMBH-AM Joplin William Neal =
bIEEANIGIN G Portage BLSeivMalnc. = WBYY-AM & WISZ-AM Rockford/Zeeland _ Gook-Media Il LLC $1,745,489
WHFB-AM & FM Benton Harbor G. Woodward Stover $35,000
WION-AM lonia Rhoden Enterprises Inc. $200,000
WJCO-AM Jackson Jackson Radio Partners Inc. $225,000 KCAEAMBIRZMTIEM lielepa One-On-One Sports Radio -
WJIM-AM & FM Lansing Jencom Broadcasting Inc. $2 miliion KGHL-AM & KIDX-FM Billings One-On-One Sports Radio =
WJR-AM & WHYT-FM* Detroit wait Disney Co. = KJJR-AM Whitefish Hiland Inc. =
WKBZ-AM & FM Muskegon-Whitehall Grand Valley State Univ. — KLFM-FM Great Falls STARadio Group $925,000
WKGH-FM Allegan Spectrum Communications $91,720 KMME:GM Malta Gregory Kielb $160,000
WKID-AM Kalamazoo Fairfield Broadcasting Co. $900,000 KMSL-AM & KQDI-FM Great Falls Sunbrook Communications $850,000
WLCS-FM North Muskegon Pyramid Broadcasting Inc. $535,000 _ , _ Ne ; * ; : '
WNBY-AM & FM Newberry F&w Broadcasting $250,000 KIBZ-FM & KKNB-FM Lincoln/Crete Triathion Broadcasting Co. $3.225 million
WNBY-AM & FM ) Newberry Gerald Feutz $30,000 KNBQ-FM Nebraska City Henry Broadcasting $3.5 million
WOAP-AM & WMZX-FM Owosso Majac of Michigan Inc. $542,260 KRRK-FM Bennington Triathlon Broadcasting Co. $2.7 million
WQRS-FM* Detroit American Radio Systems Inc. $70 mittion KYNN-FM Lincoln Mitchell Broadcasting Co. of IA  $1.7 million
WTVB-AM & WNWN-FM Coldwater KLMS & KFMQ Inc. $3.9 million KZKX-AM & KTGL-FM* Seward-Beatrice Triathion Broadcasting $12 milion
WVFN-AM, WMMQ-FM E. Lansing-Charlotte MSP Communications $4.5 million .
& WVIC-FM S R
WWDX-FM Lansing Regional Radio Cormp. $1.375 million KCBN-AM, KRNO-FM Reno Patterson Broadcasting $4.1 mitlion
WWJ-AM & WYST-FM* Detroit Westinghouse Electric Corp. - & KWNZ-FM
WXLA-AM Diamondale Mid-Michigan FM Inc. $225 000 KFBI-FM Pahrump Cresent Communications $6 million
WYCD-FM* Detroit Infinity Broadcasting $275 million RHIT-AM Dunl/siey Wagenvoord Ad. Group =
% : . s ’ KLAV-AM Las Vegas Gore-Overgaard Broadcasting $90,000
= Sk — , : : KLSQ-AM Laughlin KLSQAM License $550,000
KDWB-FM* Richfield Chancellor Broadcasting $22 million
- - - KMTW-AM Las Vegas Brandon 21st Cent. $350,000
KFAN-AM & KEEY-FM* Minneapolis Chancelior Broadcasting — —
= KMTW-AM & KKLZ-FM Las Vegas Max Radio License $950,000
KGHS-AM & KSDM-FM Intemational Falls LuVeme Walter $150,000 A
- - KMZQ-FM Henderson Crescent Communications $25.73 million
KITN-FM Worthington MN Valley Broadcasting $19,000 - .
KQLO-AM Reno Universal Broadcasting $325,000
KKWQ-FM Warroad Border Broadcasting LP $350,000 — -
KRBO-FM Las Vegas Compass Communications Co. $2.5 million
KLXK-FM Duluth NB Il $700,000 E
- = KRCV-AM Reno Lotus Radio Corp. $235,000
KOWO-AM & KRUE-FM Waseca Hometown Wireless Inc. $1 million
- - - =g KRLV-AM Las Vegas Far West Radio Inc. $315,000
KQRS-AM, KEGE-AM & FM*  Minneapolis Walt Disney Co. $1 billion
- . KRRI-FM Boulder City American General Media $2.5 million
KTOE-AM & KDOG-FM Mankato/N. Mankato the Linder Children — - -
- == KWNZ-FM Carson City A&A Broadcasting $1.04 million
KWNO-AM & FM Winona-Rushtord KAGE Inc. $1 million -
= —r 3 - - KZSR-FM Reno Larry Oakley $350,000
WCCO-AM & WLTE- FM* Minneapoiis Westinghouse Electric Corp. $850 million - ” SR — e = : =
WELY-FM Ely Boundary Waters Broadcasters  $37,000 N pshire
WRSR (FM CP) Two Harbors Eclectic Ent. $100,000 WEMJ-AM Laconia WEMJ Radio Inc. $171,000
: ;i WTSL-AM & WGXL-FM Hanover Conn. Valley Broadcasting LLC $940,000
KTCF-FM BL Broadcasting WZEA-FM Hampton The Add Radio Group $1.1 million
WAJV-FM Brooksville Radio Columbus Inc. ety SBERSh Stephen Poweh $10p00
WAZF-AM Yazoo City Michael Augustus . f : e R
WBIP-AM & FM Booneville Community Broadcasting of MS WAYV-FM Atlantic City Atlantic-Allur $2.7 million
WCHJ-AM & WBKN-FM Brookhaven Ole Brooke Broadcasting WAYV-FM Atlantic City Regina Henry —
WJIKK-FM Vicksburg New South Radio Inc. $1.62 million WBSS-FM Millville Press Broadcasting $2.75 million
WJIKX-FM Ellisville JLW Broadcasting $260,000 WCMC-AM & WZXL-FM Wildwood Regina Henry —
WKNZ-FM Collins Sunbelt Broadcasting $257,000 WFPG-AM & FM Atlantic City Spring Broadcasting —
WLTD-FM Lexington R&R Broadcasting $275,000 WHCY-FM Blairstown Nassau Broadcasting Partners $1.925 million
WMBU (FM CP) Forest Moody Bible — WHWH-AM & WPST-FM Princeton-Trenton Nassau Broadcasting $4.5 million
WONG-AM Canton Oia Communications $62,000 WKTU-FM Ocean City South Jersey Radio $850,000
WOXD-FM Oxtord Taylor Communications $230,000 WNJR-AM Newark T T S S
WOQONN-FM Artesia Charisma Broadcasting Co. $658,435 ~ WPAT-AM Patterson Hettel Broadcasting Cormp. $19.5 million
WTGY-FM Charleston Tommy Darby $174,000 WPAT-FM Patterson Spanish Broadcasting Systems $83.5 million
WTRC-FM Natchez Will Perk Broadcasting $10 WQNJ-FM Ocean Acres New Wave Communications $1.1 million
WTYX-FM Jackson Proteus Invest. $1.9 mitlion WSJL-FM Cape May The Mullen GmuP $425,000
WVIV (FM CP) Pear Connie Williams $50,000 WWJZ-AM Mount Holly Marion Vivian $15,000
* Station prices might be part of a group deal and therefore may not reflect the price of the individual station. List continues next week
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‘SHAPED 8" MOLDED RULERS

WITH YOUR SCREENED IMPRINT

on1y3
each

. 835. one time set-up, 1,000 piece minimum

Additional colors and 2nd side imprint available. .

We specialize in promotional items for
Radio, Television and the Recording

Industry - over 25,000 items available.
Get your best price and then call us!

Adobe Graphics & Design, Inc.
1-800-726-9683
fax: 816-482-7425

Oaklawn Jockey Clud
Kroyer [

180408 Jivglan
08 105 Saghae
]

YA HE T re Rurvuacy Jeck U

L1l Thingu Esnter

— B
(= §
Axs (Ax'sess) - Jocks Love It!
@ Complete digital audio control and hard disk
storage system. LAN compaible, great audio quality.
@ Cart machine replacement, CD & HD music, live, auto-
mated and news/talk formats.
M Uses standard 486 computers and hard disks. You furnish
the hardware or we will send the whole system.
@ Complete satellite systems from $8,500.00.

The Management
Box 1-36457, Fort Worth, TX 76136
800-334-7823 « Fax 817-624-9741

EVERYTHING

Weed One?

Mitch Phillips

radiovoice

800-454-VOICE

The Prize Vault...

THE hi-tech crowd generating tool of the 90's!!
The Prize Vault is the intelligent alternative to
a truckload of promotional equipment.
Designed by radio people, the Prize Vault is
simple, lightweight, and incredibly effective.
For more information, call J.J. Triebold at

701-845-0133.

Exceptional Voice Imagery

KRIS STEVENS [ TERPRISES
800 2316100

ISDN

WWW Starter Kits
For Radio

Get a Worid Wide Web site with

- 10 pages of customized text and images

- 3 audio clips in Real Audio, .aif and .wav

- Easy to update news, events and playlist section
Gustomizabie interactive poll.

All for less than $3,000
See the demo at:
hitp://www.homecom.com/starter/radio
or contact Louis Lewow at (404)249-9919
e-mail; louis@homecom.com

1,55 ~

1 color imprint, 500 pc. min.
Colors:
royal blue
red
aray
wine
black
Soft polypropylene white

Includes all charges, no hidden costs

Call for quote on
e other quantities
and colors

LEE ARNOLD PROMOTIONS
(414) 3519088 * Fax (414) 351-6997

ROLL-A-SIGN Cost-effective plastic banners
for your station. We print any picture, logc,
or design in up to four colors. Perfect far
concerts, public appearances, expos and give-
aways. Packaged on a roll and easy to use.

Call Toll Free:

U.S. 1-800-231-2417

Canada 1-800-847-5616 A"
(713) 507-4295 FAX

Display Your Wares In

PRODUCT
SHOWCASE

Call Matt Parvis
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Hogan Now Exec.VP
0f Metromedia Int’l |

Industry veter- l
P
| {
% “Don is one of the truly great promotion men at work

an Bill Hogan
has been elevated |
|
R - M ] today,” said Qwest President Jim Swindel. “His track
. ‘ record, great personal warmth, and ability to get the

to Exec. VP of
job done make him a great asset to any company.”

on Eason has been named VP/Promotion at
Qwest Records. He most recently served in
a similar capacity at Perspective Records.

Westwood One Sr. Director/Affiliate Relations Liz Laud has been
promoted to VP/Affiliate Relations, Music & Event Program-
ming for the Westwood One Entertainment division.

“Liz is a seasoned pro with a solid foundation in the radio community,”
said WW1 Entertainment President Greg Batusic. “Her working knowl-
edge of all music formats — in addition to the highly developed relation-
ships she's fostered with stations across the country — will further solid-
ify Westwood One's strategic leadership role in the industry.”

Metromedia In-
ternational, |
which owns and ‘
operates radio sta-
tions in Eastern
and Central Eu-
rope, Russia, and

( WW1 Ent. Lifts Laud To VP/Affiliate Relations
|
|
|

| Prior to Perspective, Eason was VP/Promotion for |
A&M Records and Epic Records. =

Eason

the former Soviet H_ogan e m— e ———— - — A 10-year company veteran, Laud joined WW1 in 1986 as Affiliate
republics. . ‘ Relations NSM. Prior to that, she served as Affiliate Relations Sales Man-
President/CEO Carl Bragell Je re. Peer Promoted To PD At KNNC/Austln ager at DIR Broadcasting. She began her career in 1980 in PolyGram

marked. “*Since Bill joined us almost a RecordsyAsRlbepadment

year ago to head up our international
sales efforts, he has demonstrated es-
sential skills in development analysis.
[He has] the leadership qualities re-
quired to direct the growth of our radio
stations and the vision to participate at
the highest levels in the company’s
long-range business development.”

Hogan has been President of West-
wood One Radio Networks and
served in top management posts at
Unistar Radio Network and the
RKO Radio Network; he also was
Exec. VP of the RKO Radio Group.
He will continue to oversee Metrome-
dia’s international advertising sales
development activities.

KNNC/Austin has promoted Asst. PD/MD Mike Peer to PD, following
Lynn Barstow’s departure to KGDE/Omaha.
“We wanted to keep everything in-house,” KNNC owner/GM Richard
Rees told R&R. “[Mike] had good training with Lynn, has really progressed ‘
in the last year, and was ready for the job.”
|  Peer added, “There are two Alternative stations [in the market], but 1
don’t think 101X [KROX] is all that Alternative. I want to position us as
the true Alternative.”

Prior to joining KNNC three years ago, Peer was Programming Asst./
mix show host at KHFI/Austin.

North Elevated To WAJE & WRKA OM
' [J ’AJE goes Rock AC; names Michaels PD

OnJanuary 3, Cox’s newly acquired WAJE-FM/New Albany, IN (Lou-
isville) replaced the holiday music it had been programming since its De-
cember 1, 1995 sign-on with Rock AC. Sister WRKA-FM/Louisville PD
Fred North has added OM duties for WAJE & WRKA, while David
Michaels has been named WAJE's PD.

New calls for WAJE — now known as “The River, 94.7" — are pending.
GM Brent Millar told R&R, “We’re programming the station for 25-40,
and [our core artists include] Fleetwood Mac, the Eagles, Genesis, Steely
Dan, Elton John, the Rolling Stones, Bonnie Raitt, and Journey. At the
end of the month, we'll roll out one of the biggest marketing campaigns
Louisville has ever seen for radio.

“[During the ownership transition], we relied heavily on Fred. It was
obvious that he should become OM. And David was Fred’s choice to be
PD.”

North previously programmed WOLL/West Palm Beach and KSPZ/

Weiner-Schloss also spent nine years at WNYR & WEZO/Rochester, | Colorado Springs. Michaels formerly was Asst. PD at KACE/Los Ange-
the last six as GM. I les, WKKV/Milwaukee, and WGRR/Cincinnati.

“

Weiner;SchIoss Is las Vegas’s Gain |

Eight years to the day she became KRZY-AM, KOLT-FM & KRST-
FM/Albuquerque’s GM, Cindy Weiner-Schloss has transferred to Cres-
cent CommunicationsClassic Rock/AC sisters KFBI-FM & KMZQ-FM/
| Las Vegas as GM.

“There’s great opportunity for career growth [in Las Vegas],” Weiner-
Schioss told R&R. “[KRST] has been Albuquerque’s No. | station six of |
the last eight years, so it was time I tried a new challenge.

“KMZQ is usually [at least third] in its prime demos, and our objective is |
to improve the morning show and the station’s overall numbers. Howard
Stern’s [momings on KFBI] are very popular here and do extremely well.”

t

Smith Set As PD At
WNAP/Indianapolis

Former WTFX-FM & WVAZ-
FM/Louisville programmer Peter
Smithhas been named PD at WNAP-

FM/Indianapolis, effective January
22. Greg Dunkin — who had been
programming the ’70s outlet as well
as Emmis AC sister WENS-FM —
continues as the combo’s Operations
Director and WENS’s PD.

“Peter is a creative, strategic
thinker and a world-class program-
mer,” Dunkin said. “He has the abil-
ity to build a solid team, and we’re
thrilled to have him.”

Smith’s previous programming
stops include WLRS/Louisville,
WMFX/Columbia, and KEAG/
Anchorage, AK.

WXRK

Continued from Page 1

week and handle day-to-day program-
ming duties for now.

"XRK VP/GM Tom Chiusano told
R&R, “We’ve been talking about this
for five months and knew we were
going to change about a month ago.
We concluded that this was the best
opportunity for us to become what
we’ve always wanted to be: the No. 1
music station in New York.

“It’s clear that the interest had di-
minished with a lot of the music we

were playing. There wasn’t enough
interest in the market to give us the
opportunity to get the ratings we
wanted.”

As for the fate of Gardner and the
rest of the staff, Chiusano said no
decisions have been made yet.
“Hopefully Andre will stay. The way
KOME evolved to where Ron Nen-
ni became OM, that’s how we hope
the evolution will take place here —
we need a real strong music person.
I want to see who is available and
who is interested. Ron is here to help
coachAndre through this transition.”

THIS 1S ABOUT r‘atings . THIS iSAHﬂU? YOUR careen

Only one system, AudioVAULT®, combines decades of real radio experience
with the industry’s cutting-edge control screen. From live “grab ‘em.as vou need
‘em” random access, to full automation, and every level of control in between,
the only limitations AudioVAULT imposes are the ones vou choose. And we all
know what limitations do to ratings. And to futures.

* - BROADCAST

el ELECTRONICS, INC.

WORLD LEADER IN RADIO BROADCAST TECHNOLOGY

Chiusano would not say if he intends
to keep Nenni in New York.

Both Chiusano and Weatherly
were hesitant to put a format label on
the station. “It’s all semantics,”
Weatherly explained. “I don’t want
to spend a lot of time on whether
we're Alternative; that's up to the lis-
teners. This will be a current-inten-
sive music station for New York
City.”

Holding No. 1 cume honors in
New York, WHTZ (Z100) PD Steve
Kingston said, “Z100 will continue
its current music course in light of

* i

S future.

Sample AudioVAULT on the World Wide Web: http://www.hdcast.com

K-Rock’s flip to Alternative.”

Crosstown Adult Alternative
WNEW PD Ted Edwards com-
mented, “K-Rock has effectively put
themselves into a battle with Z100
and Q104 [WAXQ] and taken them-
selves out of a battle with us. That
can only work to our advantage.
They were our [main] Adult Rock
competitor, at least with males. We’ll
do everything we can to take advan-
tage of their decision.”

| éa;vple hours and more details be- !
hind the change: Page 70 |

©1996)BroadeastElectronics, inc.

-

Or e-mail or fax us for a free demo kit: future@bdcast.com
Voice: 217-224-9600 Fax: 217-224-9607
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LOYALTY MARKETING LEADERS

THE BEST WORK WITH THE BEST

Z100 - New York
KMPC - Los Angeles
KSAN - san Francisco
KDMX - pallas
W]ZW - Washington
WKLB - Boston
KMPS - seattle

K]R FM - Seattle
KIOZ - san Diego
WPOC - Baltimore
KMLE - Phoenix
KW)]J - portland
KCMO FM - Kansas City
KNCI - sacramento
KSS] - Sacramento
WSOC - charlotte
WSM FM - Nashville
WRLX - w. Palm Beach
KZST - Santa Rosa

WYNY - New York
K101 - san Francisco
KFOG - San Francisco
WXTU - philadelphia
KISS - Boston

KBXX - Houston
KZOK - seattle

K]R AM - Seattle
KTCZ - Minneapolis
B94 - pittsburgh
WZAK - Cleveland
KFXX - portland
KLTH - kansas City
KRAK - Sacramento
KHTK - sacramento
WSSS - Charlotte
WRMEF - wW. Palm Beach
WCLB - w. Palm Beach
CFOX - vancouver

KABC - Los Angeles
KNBR - san Francisco
KYLD - san Francisco
WMZQ - washington
W]MN - Boston
KHYS - Houston
KUBE - seattle

Q1 06 - san Diego
WIL FM - st. Louis
WZPT - rittsburgh
WZJM - Cleveland
WGRR - Cincinnati
KFRG - Riverside
KGBY - Sacramento
WWABB - Providence
WMAG - Greensboro
W]NO - W. Palm Beach
B106 - Columbia
ADFM - Australia

The Fairwest Direct Loyalty Marketing System is now considered a mainstream strategy
for leading stations. Based on the efficiencies and effectiveness of Loyalty Marketing,
stations are enjoying dramatic rating increases and new revenue streams.

Fairwest Direct is a full service direct marketing company. From the building and management of a
pure database to the development of targeted direct mail and telemarketing campaigns, leading
stations rely on the company that pioneered the concept of Loyalty Marketing for radio.

Call Reg Johns, Rob Sisco or Greg Fredrick at Fairwest Direct and let us help you
chart your course in direct marketing strategies.

FAIRWEST DIRECT

LOYALTY MARKETING SYSTEMS

DIRECT MAIL ®* TELEMARKETING * INTERACTIVE SYSTEMS * DATABASE MANAGEMENT * SALES APPLICATIONS

9815 CARROLL CANYON RoAD, SuiTe 206, SAN DIEGO,CA 92131

PHONE (619) 693-0576 Fax (619) 693-0778

__ _ vwanpramaoricanradiahictans com.

—
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NEWSBREAKERS.

keep Rock 107 dedicated to that purpose.”

Providence, and KXFX/Santa Rosa, CA.

everly Tilden has joined Evergreen Media
Corp. as Corporate Marketing Director. She
previously worked at Sports WEEI/Boston.

“As we become a 35-station group in '96, we are
particularly excited about Beverly joining the Evergreen
team” said President/COO James de Castro. “She
led the marketing team for one of the radio industry’s
great events: the annual KISS [WXKS] Concert in Bos-
ton.”

Tilden brings 19 years of radio broadcast experience
to Evergreen. Prior to serving as WXKS's Marketing
Director, she held a similar post at crosstown WHDH-
AM & WZOU-FM. She also was AE and Promotion
Director at WBZ-AM/Boston.

of WKBN Broadcasting Corp.

prise. We had no idea it was going to happen.”

Lipshutz Named WEZX/Wilkes Barre-Scranton PD

ob Lipshutz has been named PD for WEZX/Wilkes Barre-
Scranton. In April, he began working as a consultant for the
Shamrock Rock station and most recently served as interim PD
“Early next year, the station will begin its 16th year of playing great
rock and rolt for Northeast Pennsylvania,” said Lipshutz. “Our plan is to

Lipshutz spent five years as a Harris & Associates consuitant after
working as a consultant for Pollack Media Group. He also held pro-
gramming posts at WAAF/Worcester-Boston, WCOZ/Boston, WHJY/

Tilden Now Evergreen Corporate Marketing Dir.

Kelly, Saloom Promoted At WKBN Broadcasting

KBN Broadcasting Corp., which owns and operates WKBN-
AM & FM/Youngstown, has promoted William Kelly Jr. to VP/
Radio GM and Doris Saloom to VP/Chief Administrative Officer.
Kelly, the Immediate Past Chairman of the Arbitron Advisory Council,
most recently was WKNB-AM & FM GM. He came to the company 15
years ago.following a stint as WDVE/Pittsburgh Sales Manager.
Saloom, a 38-year company veteran who began her career as a news-
room assistant at WKBN-TV, previously served as Asst. to the President

Because Kelly and Saloom are the first non-family corporate officers
elected at WKBN Broadcasting, Kelly told R&R, “It hit us both by sur-

Tilden

Poole Jumps In As Discovery Dir./Nat’l Promo

Gary Poole has been named Director/National Pro-
motion at Discovery Records. Most recently VP/
Broadcast Services for the alternative tipsheet Next,
Poole will handle the label’s growing Alternative/

AAA/Rock roster.

“Gary comes to Discovery with strong radio contacts
and a firm context on the Alternative format and genre,”
said VP/Promotion Jack Ashton. “Gary is the onc to
bring Discovery headlong into the Alternative format.’

Poole’s resume includes a decade of on-air stints at
Los Angeles outlets KLOS and KQLZ, KLOL/Hous-
ton, San Jose’s KOME and KSJO, KCFX/Kansas City,

and WWCD/Columbus.

Poole

Harrison Appointed PD At WEQX/Albany

[J Alghini hired as Asst. PD/MD

WEQX/Albany, NY has elevated MD Ian Harrison to PD. He suc-
ceeds Gary Schoenwetter, who became KXPK/Denver’s MD last fall.
The station also has hired IRS Records regional Marc Alghini as Asst.

PD/MD, effective February 1.

Owner/GM Brooks Brown told R&R, “Ian gets along great with our
staff, and he’s multifaceted: He’s able to work well with the sales and pro-
motions departments, he knows the music, and he likes to fly-fish.”

Harrison — who joined WEQX as a parttimer two years ago and became
MD about six months ago -— commented, “This [station] is an original
piece of work, and my motivation is to continue to make this station an

original kick-ass Modern Rocker in Albany.”

* BOB STRACZEK has been appoint-
ed VP/GM of KSTB/Crystal Beach-
Houston. He had been a Sales Man-
ager at WPKR-FM/Quad Cities.

Jeff McCausland

Ken Payne

® KEN PAYNE and JEFF McCAUS-
LAND have been named GSM and
Operations Director, respectively, at
KRBB-FM & KXLK-FM/Wichita. Payne
was Operations Director for KRBB-FM
and PO for sister combo KCOL-AM &
KIMN-FM/Fort Collins, CO. McCaus-
tand served as GSM of KRBB-FM pri-
or to its purchase by Triathlon Broad-
casting in September 1995.

© ROSS PASSANTINO has been pro-
moted to LSM for KCMO-FM & KLTH-
FM/Kansas City. He joined the stations
as an AE in November 95,

¢ GARY ALEMAN and BELYNDA
STARR have become Regional Sales
Manager and LSM, respectively, at
WTOU & WKDD/Akron. Both had been
AEs for the Barnstable combo.

PROS ON

THE LOOSE

Jack Boston — Morning
show host WMXQ/Birmingham
(205) 979-6669

Bob Dale — Mornings/oper-
ations WUQY/Wilmington, NC
(910) 458-0604

John Dakins — PD/mornings
WIXC/Bay City, Mt (517) 652-
8780

Mark Elliot — Mornings
WJJO/Madison, Wt (608) 273-
9377

Dave Fuller — Middays
WWCK/Flint (313) 439-2966

Dean Goss & Erin Garrett —
Mornings KFRC & KYCY/San
Francisco (415) 508-8348

Sue Peterson — Afternoons
WJJO/Madison, WI (608) 255-
3706

Phlash Phelps — Mornings
WSSX/Charlotte (803) 402-0571

Rob Riesen — Afternoons
KBZN/Salt Lake City (801) 943-
3617

Chris Sullivan — MD/nights
WKCY-FM/Harrisonburg, VA
(540) 433-1388

The Original Magic Chris-
tian —Mornings KJZY/Santa
Rosa, CA (707) 838-6999

James W — “Quiet Storm”
host WAMO/Pittsburgh (412)
798-0944

Greg Williams — PD KDLE/
Wichita (316) 264-9114

Steve Williams — PD/morn-
ings WTCF/Saginaw, M! (517)
797-4420

Mike Young — Talk show
host WILM/Wilmington, (302)
4771407

T
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Records

¢ EPITAPH RECORDS and EURO-
SUN MEDIA CORP. have agreedto a
distribution agreement covering Po-
land, the Baltic States, Russia, and
other former Soviet republics.

- National Radio

® JACK THOMAS has been named
host of Backstage Productions’' new
“Music City News Radio Magazine.”
The weekly program features audio
segments based on the magazine's
most popular columns and articles.
Also, Backstage unveils its new “In-
ternet Country Countdown”; (800)
833-1334.

Births

WlOV/Lancaster, PA MD
Robin Williams, husband Mat-
thew Schnader, daughter Holly
Nicole, December 29.

WTVY/Dothan, AL midday
talent Steve Crosby, girlfriend
Amy, son Aaron Chase, Decem-
ber 20.

CONDOLENCES

WKLT/Michigan GM Reggie
Box, 46, December 29.

¢ [TEX MEDIA is extending its offer of
the Image Audio Production Library on
a straight barter basis through 1996;
(503) 244-4673 ext. 118.

Goldman
Continued from Page 1

sent a powerful force in AM radio.”

Goldman told R&R, “My first
priority is to get to meet everybody.
I’m not a micromanager, but I am a
hands-on manager. I just want to let
everybody see the face behind the
name and let them know what I ex-
pect of them.”

Goldman said he intends to use his

TV and radio experience in Boston
to develop synergies between the
CBS all-News radio stations — of
which there are two in several mar-
kets — and the co-owned TV sta-
tions. Those synergies could include
marketing and promotion partner-
ships, cross-use of talent, and co-lo-
cation. “Whatever the opportunities
are, we're going to take advantage
of them,” he said.

Blizzard
Continued from Page 1

Charlottesville, VA's Mike “Mr.
Lonely” Smith. According to GM
Brad Eure, Smith went on the air
at noon Sunday and remained un-
til 6am Monday. WWWV’s morn-
ing man was transported to the
station in a four-wheel drive Mon-
day in time for his shift, allowing
Smith to sleep.

Active Rock WRRV/New-
burgh, NY MD Andrew Boris
slid off 1-84 into a snowbank
while traveling from his home in
Poughkeepsie to the station’s stu-
dios in Middletown Monday. Al-
though it took two hours for his
car to be removed, he eventually
arrived at the station. PD Greg
O’Brien’s car was buried in drifts
somewhere, but he kept an emer-
gency crew on hand in advance of
the storm.

“The last time this happened, I
pulled a 20-hour shift at [Classic
Rock WPDH/Poughkeepsie],”
O’Brien said. “I didn’t want any-
body to go through that.”

Be Prepared

In New York City, where pub-
lic schools closed for the first
time in 18 years, it was business
as usual for Hot AC WPLJ’s
Scott Shannon and Todd Pettin-
gill. The duo stayed at a nearby
hotel Sunday night in anticipation
of the storm and walked in for
their Monday show. Meanwhile,
afternoon driver Rocky Allen re-
ceived special NYPD permission
to drive to the station for his shift.

Sister WABC/New York was
forced to bring its power down
from 50kw to 10kw during the
storm’s height, but was back at
full power by Sunday night, ac-
cording to PD Phil Boyce. Talk
host Bob Grant, stranded in Toms

River, NJ, had a listener with emer-
gency clearance pick him up and
drive him home, where he broad-
cast his show via ISDN circuit to
WABC's Manhattan studios.

Co-owned WMAL/Washing-
ton OM Jim Gallant had every
news and support staffer pulling
12-hour shifts, with as many as 12
people working the newsroom and
hearty newshounds cruising the
snow-choked streets. Gallant, who
hasn’t been on the air in years,
even slid behind the microphone
to handle some overnight updates.
News WTOP-AM simply had re-
porters give conditions from their
suburban Virginia and Maryland
homes on-air.

The Washington Post reported
that crosstown Country WMZQ-
AM & FM morning duo Gary
Murphy and Jessica Cash were
stuck in Memphis, where they
were preparing for a fundraiser.
The pair phoned in every hour
from a hotel where they stayed
with three other staffers, including
OM Gary McCartie. GM Char-
lie Ochs took over the morning
show, returning to the air after a
decades-long absence.

More To Come

In Philadelphia, which was
nailed with 31 inches of snow, Ur-
ban ACWDAS-FMPD Joe Tam-
burro picked up two jocks in his
four-wheel drive, drove them to
the station, and put them up in a
nearby hotel for the evening.

Crosstown Talker WWDB-FM
also managed to stay on the air:
Staffers stayed at a nearby hotel,
and PD Matthew Zucker camped
out at the studios. But as Zucker
points out, “The aggravating thing
is knowing it’s coming again this
weekend. A storm on the weekend
is almost worse, because you're
dealing with parttimers.”
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TOP TEN SHOWS
JANUARY 1-7

ER

Seinfeld
Friends
Caroline In The City
Tostitos Flesta Bowl!
(Nebraska vs. Florida)
Single Guy

Movie (Sunday)
("Jack Reed: A Killer
Amongst Us")

8 NFL On NBC Postgame

(Coilts vs. Chiefs)

9 Home Improvement

10 Mad About You

ah W

N O

COMING NEXT Week

Friday, 112

* Bonnie Raitt and Bryan
Adams, “ABC In Concert”
(check local listings).

Saturday, 1/13

* Alison Krauss & Union
Station and Merle Haggard
perform as PBS begins a new
“Austin City Limits” season
(check local listings).

* “Remember WENN" — a
new comedy-drama series set
at a Pittsburgh radio station cir-
ca 1939 — debuts on AMC
(9pm EST/6pm PST).

* Joan Osborne, “Saturday
Night Live.”

Sunday, 1/14

¢ “Al Jarreau: Tenderness,”
a 1995 concert performance
from the Disney-MGM studios,
premieres on the Disney Chan-
nel (9pm).

Monday, 1/15

¢ Merle Haggard performs
and Denis Leary is interviewed
on “The Tonight Show With Jay
Leno.”

Wednesday, 1/17

+ Clint Black, Shawn Col-
vin, and Delbert McClinton are
profiled on “The Road” (TNN,
8pm EST/5pm PST).

Thursday, 1/18

e Tracy Chapman, “Jay
Leno.”

* Denis Leary, “Late Late
Show With Tom Snyder."

TELEVISION FILMS

WEEKEND BOX OFFICE
JANUARY 5-7

1 12 Monkeys
(Universal)
2 Grumpier Oild Men $7.90

(WB)

$13.84

3 Jumanji $7.52
(TriStar)
4 Toy Story $7.06

(Buena Vista)

5 Waiting To Exhale $6.19
(Fox)

6 Father Of The Bride  $5.75
Part Il (Buena Vista)

7 Heat (WB) $5.50
8 Sabrina $4.59
(Paramount)
9 Tom And Huck $2.57
(Buena Vista)
10 The American $2.25
President (Columbia)

All figures in millions
Source: Entertainment Data Inc.

COMING ATTRACTIONS: This
week's openers include “Bio-
Dome,” starring Pauly Shore and
Stephen Baldwin. Look sharp for
Australian recording artist Kylie
Minogue in a supporting role. The
film’s Priority soundtrack showcas-
es new songs by Wax (“Your Intel-
ligence” and a rendition of Bobby
Freeman's “Do You Wanna

Dance?”), Magnapop (“Come On
Inside™), X-Members (“End Of The
World"), and Fourth Grade Noth-
ing (“Adirectional” and a cover of
Kim Wilde's “Kids In America”), as
well as Dance Hall Crashers’
“Don’t Wanna Behave” and the
Rugburns’ “Suburbia.” The “Bio-
mix” of Men Without Hats' “Safety
Dance” and classic tunes by
Camper Van Beethoven (“Good
Guys & Bad Guys"), Bow Wow
Wow (‘I Want Candy”), Time Zone
(“World Destruction”), and Stealers
Whee! (“Stuck In The Middle With
You") complete the LP.

“Don’'t Be A Menace To South
Central While Drinking Your Juice
In The Hood,” which stars Shawn
Wayans and Marlon Wayans, also
opens this week. The fiim'’s Island
soundtrack sports cuts by Jodeci,
R. Kelly, the Isley Brothers, Lost
Boyz, Mona Lisa, Ghostface Kil-
la featuring Wu-Tang Clan, and
Junior M.A.F.L.A.s Lil Kim.

Rounding out this week’s
openers is “Two If By Sea,” star-
ring Sandra Bullock and A&M
recording artist Denis Leary and
featuring music by the Chief-
tains’ Nick Glennie-Smith and
Paddy Moloney.

VIDEO

NEW THIS WEEK

® NINE MONTHS (Fox)

Hugh Grant, Julianne
Moore, and Tom Arnold star in
this feature film, which spawned
a Fox/Milan soundtrack with
Littie Steven's “The Time Of
Your Life,” Marvin Gaye’s “Let's
Get It On,” and Tyrone Davis's
“Tum Back The Hands Of Time ”
® LORD OF ILLUSIONS

(MGM/UA)

Starring Scott Bakula and
Kevin J. O’Connor, this feature
film sports a Mute soundtrack
with cuts by Erasure (a cover
of Burt Bacharach's “Magic
Moments”) and Diamanda Ga-
las (“Dancing In The Dark™).

CURRENT

® TOY STORY (Walt Disney)

Single: You've Got A Friend In Me/Lyle Lovett & Randy Newman

® WAITING TO EXHALE (Arista)

Single: Exhale (Shoop Shoop)/Whitney Houston
Other Featured Artists: Toni Braxton, Brandy, TLC

® GOLDENEYE

Single: Goldeneye/Tina Turner (Virgin)

® BALTO

Single: Reach For The Light/Steve Winwood (MCA)

® GET SHORTY (Antilles/Verve)

Featured Artists: Morphine, Us3, Greyboys
® ACE VENTURA: WHEN NATURE CALLS (MCA)
Single: Burnin’ Rubber/Mr. Mirainga (Way Cool Music)
Other Featured Artists: Matthew Sweet, Presidents Of The USA
® MONEY TRAIN (550 Music/Epic Soundtrax)
Single: Top Of The Stairs/Skee-Lo (Sunshine/Scotti Bros.)
Other Featured Artists: Shaggy, Neville Brothers, Luther Vandross

® DEAD MAN WALKING (Columbia/CRG)
Featured Artists: Bruce Springsteen, Mary Chapin Carpenter

® WHITE MAN’S BURDEN (TAG)

Single: We Got it Goin’ On/Changing Faces
Other Featured Artists: Dave Matthews Band, Bush

® THINGS TO DO IN DENVER WHEN YOU'RE DEAD (A&M)
Featured Artists: Blues Traveler, Tom Waits, Dishwalla

® THE BROTHERS McMULLEN (Arista)

Single: | Will Remember You/Sarah McLachlan
Other Featured Artists: Seamus Egan

® KIDS (London/Island)

Single: Natural One/Folk Implosion
Other Featured Artists: Daniel Johnston, Sebadoh

® EMPIRE RECORDS (A&M)

Single: Til | Hear It From Youw/Gin Blossoms
Other Featured Artists: Edwyn Collins, Toad The Wet Sprocket

COMING

® BIO-DOME (Priority)

Featured Artists: Dance Hall Crashers, Wax

® BEAUTIFUL GIRLS (Elektra/EEG)

Featured Artists: Afghan Whigs, Satchel, Howlin' Maggie

WHTZ, WBRU, WAPL Top Stations

In ‘Rolling Stone’ Readers’ Poll!

he Rolling Stone readers’ poll

winners for Best Radio Station
were WHTZ/NY (Large Market),
WBRU/Providence (Medium Mar-
ket), and WAPL/Appleton, WI
(Small Market). Runners-up were
KROQ/L.A., WAXQ/NYC, WHFS/
Washington, and WDRE/Philly
(Large Market); WMRQ/Hartford,
WMMS/Cleveland, WFBQ/Indy,
and WUFX/Buffalo (Medium Mar-
ket), and WRDU/Raleigh, WEQX/
Albany, KDEO/Honolulu, and
WHTG/Asbury Park, NJ (Smali
Market).

While Live took Artist Of The Year,
the poll also yielded some spectac-
ularly schizophrenic results: Hootie
& The Blowfish and Alanis Moris-
sette each scored bigin the Bestand
Worst Album category, with Morris-
sette’s “You Oughta Know” among
the runners-up for Best and Worst
Single as well. The Led Zeppelin
“Encomium” took Best and Worst
Tribute Album honors, with the Car-
penters and John Lennon tributes
among the runner-ups in both cate-
gories. The Red Hot Chili Peppers
placed in the Top 5 in the Best and
Worst Album Cover race; TLC took
similar Best and Worst Video honors.

That Was Then,
This Is Now

Chubby Checker, the Kingston
Trio, Mickey Dolenz, and Meat Loat
(1) are currently residing in the
Globe's “WhereAre They Now?” file.

Ex-Del Fuegds frontman Dan
Zanes (Private Music), Tamia
(Qwest), and Kevin Mahogany
(WB) are the three recording artists
spotlighted in Newsweek's “New
Faces Of-1996" feature.

Altar Egos

Despite the Globe’s screaming

headline (‘Duran Duran’s Drummer's”

Living Hell With Wife"), the 'zine’s story
is about Duran Duran guitarnist John
Taylor’s problems with his estranged
better half, Amanda de Cadenet,
who's been romantically linked with
Ashley Hamilton, Smashing Pump-
kins frontman Billy Corgan, actor/
DogstarbassistKeanu Reeves, and
Jack Nicholson.

Dolly Parton’s bodyguard ended
their six-year love affair because she
wouldn't divorce her husband, Carl
(National Enquirer).

The Star spoits a two-page
spread of Heather Locklear and
hubby/Bon Jovi guitarist Richie
Sambora spending a “second hon-
eymoon” in Hawaii.

Travis Tritt intends to marry a
waitress he met at Nashville's Hoot-
ers restaurant. Incidentally, her
friends told the National Enquirerthat
she underwent breast enlargement
surgery to get the job.

While Tommy Lee-Pamela
Anderson and Lisa Marie Presley-
Michael Jackson make the Stars
“Most Likely Marriages To Collapse”
list, Lorrie Morgan and Sen. Fred
Thompson (R-TN) and Janet Jack-
son and Rene Elizondo make the
'zine’s “Most Likely To Get Married
This Year” lineup.

Meanwhile, Madonna is telling
pals that David Geffen is “gonna
be my next husband” (Giobe).
Incidentally, Madonna and Barbra
Streisand are the only two record-
ing artists on the National Enquir-
ers “10 Most Powerful Women In
Showbiz” list.

And ... the National Enquirer
notes that Madonna is so deter-
mined to maintain a hair-free body
she spends $600 each month on
wax treatments.

Livin’ In The Life

Seal has been spotted cozily en-
twined with mode! Veronica Webb
at L.A’s Atlas Bar & Grill (Stan.

The strippers hired to spice up
Brad Pitt’s 32nd birthday bash were
all lesbians hired by Melissa
Etheridge (National Enquiren.

U2 bassist Adam Clayton
checked into a clinic to beat his bat-
tle with the bottle (Globe).

Tupac Shakur recently strolied
into a Santa Monica car dealership
and paid $250,000 for three Jaguars
(Star).

Dionne Warwick has been beg-
ging O.J. Simpson to go live with
her in Brazil (Star).

Career Opportunities

While A&M A&R exec Jonathan
McHugh assesses the possibility of
John Travolta resuming his once-
successful singing career with “may-
be he could do a duet with Tony
Bennett,” Atlantic A&R exec Mike
Gitter suggests Travolta would be
better served doing “a tiki-ounge tour
of the states backed by members of
Morphine” (Entertainment Weekly).

Whie Court-
ney Love is the
subject of a six-
page Playboy
story, Waest-
wood One syn-
dicated financial F'{
taker Bruce |
Williams merits ||
a page-long pro-
file in Money.

When Enter-
tainment Week-
ly asked Nusrat Fateh Ali Khan —
who duets with Pearl Jam frontman
Eddie Vedder on the “Dead Man
Walking” soundtrack — what other
Westem vocalist he might like to work
with, the Pakistani pop singer replied,
“Bjork. | like her voice."

Bruce Williams

Each week R&R sneaks a peek through the nation’s consumer
magazines in search of everything from the sublime to the rdicu-
lous in music news. R&R has not verified any of these repors.

v ——————A AR KA a dio histaniL.com.
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Produced by D:REAM and Tom Frederikse for FXU
Management: MCT

Major Love From
KHOM

KZHT

WDJB

WXIS

WTWR

WWCK

WSSX

WERZ

and many more

.
/rj #5
ost Added

World // R&R PoP

Portland Stations Survive Hostage cr|3|s

AC KKJZ/Portland wound up in the

middle of a hostage crisis last

Thursday (1/4). PD Shaun Yu told ST
that a gunman entered the KOIN Tower —
home of KKJZ and duopoly partner KUPL —
via a loading dock, adding the intruder
apparently had some problems with some
female employees on the building’s
fourteenth floor that got him fired from his
messenger job.

The heavily armed gunman proceeded to
shoot two people, both of whom are in stable
condition, and took eight others hostage.
However — along with the two radio outlets —
the building houses a TV station and the
Internal Revenue Service, so, as Yu said,
“many of the tenants are potential terrorist
targets.”

The building was evacuated at 2:20pm,
but KKJZ announcer Gordon Lee remained
on-air, providing updates throughout what
became a five-and-a-half hour ordeal. (KATU-
TV and KPTV-TV each did live interviews with
Gordon.)

“Because we were able to secure both
stations,” Yu told ST, “the police felt our staff
would be better off inside. But | was on the
street, working with the police and reporting
live. Eventually, the gunman released the
hostages and surrendered. While I'm incredibly
proud of the entire staff, I'm not sure this is the
way to kick off a winter book.”

Rising Tide officially announces its new
name — Universal Records. (The NYC-based
label’s first single, Intrigue’s “Dance With Me,”
will go to radio on January 16.) However, the
NYC-based label's country music division will
remain known as Rising Tide/Nashville.

Will AC KMXZ/Tucson PD Bobby Rich
return to San Diego for wakeup duties?

Rumors

o Will new KABL-AM & KBGG-FM/SF PD Bob
‘Hamilton also become Chancetlor VP/Programming?

¢ Is WEND/Charlotte about to acquire the mom-
Ing services of Howard Stern?

® Despite what you may have heard elsewhere, no
decision has been made on whether there will be a
format change at Odyssey's new L.A. trimulcast,
KBAX/KMAX & KAXX/Fallbrook-Arcadia-Ventura.

¢ |s former Zoo Nat'l Dir./Top 40 Promo Dana Keil
Universai-bound?

* Will AC WJXA/MNashville PO Jim Kennedy exit
at month's end?

& Has KTHT/Fresno PD Jon Zeliner been offered
the KMXV/KC PD gig?

_.f\

—ie

Gic me's b o0 T g,
V25 il

Call Cdde s, —
b 513) 3411027

LIKE A VIRGIN — In response to a recent Madonna
TV interview in which she stated her desire to be-
come a mother and that she was thinking about tak-
ing out an ad in NYC's Village Voice looking for a
sperm donor, WEBN/Cincy moming star Eddie Fin-
gers — billing himself as “Eddie in Cincinnati,” and
giving out a phone number that carried a suspicious
resemblance to his station’s dial position — actually
placed the above-pictured ad in the 12/27 edition of
the Voice, begging Lady Madonna to “Give me 45
seconds and I'll give you 1.5 billion reasons to have a
child with me.”

Meanwhile ... KKBH/San Diego morning
driver Big Ron O’Brien, OM Gwen Roberts,
and morning show producer Hal “8000”
Abrams exit. O’Brien replaced Brian Whitman
just two weeks back. ST hears KKBH will take
an AC direction to compete with KYXY and
crosstown KCBQ-FM PD Jesse Bullet will
come over as PD.

Ending months of speculation, WHTZ
(Z100)/NY inks former WPNT/Chicago
morning driver Steve Cochran for wakeups.
Cochran’s set to join co-host Patty Steele and
producer Elliot Segel on Thursday (1/11),
broadcasting live! before a Sony Studios
audience — with Smashing Pumpkins
frontman Billy Corgan pickin’ all the music!

And ... former WHTZ/NY morning co-host
Ross Brittain signs for momings at WKSS/
Hartford. He succeeds Gary Craig, who's
rumored to be going to crosstown rival WTIC-
FM when his six-month non-compete expires.

Liberty's WQSI-AM, WXTR-FM & WXVR-
FM/Washington VP/GM Bob Rich is
appointed acting VP/GM at co-owned WHFS/

Washington-Baltimore.
Continued on Page 17

KDWB Minneapolis WTIC Hartford
WPNT Chicago

WRQX Washington WKTI Milwaukee
WFLY Albany

EACH WEEK OVER 200 STATIONS BROADCAST THE
ORIGINAL 80s MUSIC SHOW
Backtrax USA with Kid Kelly:

WBMX Boston
WKQl Detroit
KHMX Houston
KPLZ Seattle

KKRZ Portland
WZPL Indianapolis

Your Arbitron-rated station can get
a free one-month trial of Backtrax
USA on a market exclusive basis.
Try it for a month and we know
you'll want it for good. Call Kathy
Gilbert at (201) 487-0900.
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THE NEW SINGLE FRoM LIVING UNDER JUNE

AC MONITOR DEBUT 38*  WBMX - #3 PHONES WKTI - PHONES &
R&R AC CHART: DEBUTE) WMXV - TOP 10 PHONES #1 CALLOUT
R&R HOT AC CHART: € KHMX - TOP 5 PHONES & KDMX - PHONES!

HAC MOST ADDED & #6 CALLOUT KPLZ - ADDED THIS WEEK
INCREASED AIRPLAY!

PRODUCED AND MIXED BY ED CHERNEY, CO-PRODUCED By JANN ARDEN
RECORDED By ED CHERNEY AND DUANE SEYKORA.EXECUTIVE PRODUCER: NEIL MACGONIGILL FOR MUSICWORKS
MANAGEMENT / DIRECTION: NEIL MACGONIGILL / RUD] LEVALLEY, MUSICWORKS. INC.
©1994 POLYGRAM SONGS, INC. AND FRANKLY SHIRLEY MUSIC, CONTROLLED tN THE U.S. BY SONGS OF POLYGRAM INTERNATIONAL. INC. {BMI)

©1995 A&M RECORDS, A DIVISION OF POLYGRAM GROUP CANADA. INC, MANUFACTURED AND MARKETED BY A&M RECORDS, INC. ALL RIGHTS RESERVED,
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After the #1 hit

“I BELIEVE”

and the top 10 follow-up smash
“LET ME BE THE ONE”...

hlessid union of souls

the new single and video

from the gold debut aloum HOME

MOST ADDED!

Early Believers:
WHYlI WVSR
WKRQ WQGN
WNCI KGOT
WYKS KISR
WAYV WKMX
WXYK KQID

:
g
Q

@. Produced by:EMOSIA * Bemixed by: Torm Lord-Alge for Hummina Productions Ltd. * Management: Mark Liggett < A&R: Pete Ganbarc & Dzbbie Southwocd Sm:th ¢ E-Mail: BlesselUN@ao .com


www.americanradiohistory.com

January 12,1996 R&R ® 17

STREET TALK.

Continued from Page 14

KVSP/Oklahoma City APD/night jammer
Terry Monday becomes PD for KVSP and
KJMM/Tulsa. KVSP weekender Kila will take
over Monday’s night shift.

d LAD.

featuring darvy travlor

After 20 years of managing Bonneville
stations in the shadow of the Space Needle,
KIRO-AM/Seattle VP/Station Mgr. Joseph
Abel resigns. Abel told ST the decision was
prompted by the company’s recent Seattle
reorganization.

v

® Shamrock Broadcasting sets Clancy Woods as
WHTZ/NY GM and Sally Beamer as

Bonneville Seattle VP/GM Kari Johnson VDVSO’:GAS*‘"‘B ’i{":- S e rwBintedlh
0 . s . bns ® na oore becomes WV an -
Winston said Abel won't be replaced; his & FWChicago VP/GM.

former duties will be divided among other

) ] ) e Larry Pareigis named KYCY/SF PD.
execs, including Winston.

e New San Diego PDs: Jesse Bullet at KCBQ and
Bill Conway at KJQY.

Condolences to the family and friends of

¢ Andy Bloom becomes KLSX/L.A. PD.

R "m b Ies * WZOU/Boston PD Steve Rivers segues to
crosstown rival WXKS-FM (Kiss 108).
® Sports WDFN/Detroit welcomes longtime local TV/ e Jay Stevens appointed WPGC-FM/Washingtos
radio sports personality Ell Zaret to momings, slots PD.

locals Stoney & Wojo into aftemoon drive, and goes
satefiite from 6pm-6am. Nignt guy ike Griffen (aka
Mega-Mega-Sports Man} and moming dudes Dave
& Sterns are among the several staffers exiting.

o KYLD & KYLZ/SF PD Mike Martin reups for two
more years.

® Look for New World Communications partner
Mark Shands to serves as acting-PD/MD for WPOW/
Miami until replacements for exiting PD Funky Frank
Walsh, MD John Rogers, and moming co-hostMindy
Frumkes can be found.

& WKBQ/St. Louis moming drivers Steve & D.C.
announce plans for national syndication; their first affil-
iate wilt be sister KCMQ/Columbia, MO.

* Q101/Chicago moves Lex & Stoley (aka the Lu- . *
pins) from momings to 10pm-midnight. Moming side- H OT 1 0 0 2 52
kick Brooke Hunter retains the wakeup shift.

¢ WYUU/Tampa moming drivers Kelly & Alpha

yranpe POWER 106 51X #2 REQUEST
P EcWEGK/Albony, NY PO Gary Schoareter ) 204 KYLD 67X TOP 5 PHONES

joins. KXPK (The PeakyDenver as MD/early after- o Bill Sherard promoted to WGST/Atlanta Ops Dir. I\
noons. Meanwhiie, KXPK stifts Jackie Selby from e Jerry Stevens named WCAU-FM/Philly PD. KU BE 33X TOP 5 PHO ES

2%:;:(: aftemoons and moves parttimer Sam Stock ® Gerry Peterson appointed KCBQ/San Diego PD. K LU C 48X TO P 5 PH 0 N ES

o Look for KUKQ-AM/Phoenix to fiip from Alterma- * 2399"’ Blackweil bscomes WRFC/Athens, GA WHHH 56X TOP 5 PHONES
tive to Rock Entertainment, billing itself as “KUPD Two” k ) ‘ {
— an altemative for Sandusky's Active Rock KUPD- KGGI 31 X TOP 5 PHONES
FM — on January 15, under current PD Larry Mac. KKFR 22X #1 REQUEST
The format will offer speciatty programming for rock 'n’ i
roll junkies, including music, live concerts, nationalty 2:2%:::";:6;;\;A;ta:zgt&:;%r;?aﬂgﬁ:se KQKS 13X TOP 10 PHONES

o Barry James named WAXY/Miami PD.

A

« Don lenner upped to Arista Records
Sr. VP/Promo.

® Malrite Communications sets Steve Edwards as
VP/California Stations and Bob Guerra as KLAC &
KZLA/L.A. OM.

® Daryl Cox promoted to XHRM/San Diego GM.

¢ Ted Edwards appointed W1YY/Baltimore PD.

® John Moen named WLVE (Love 94)/Miami PD.

A

® Bill Ward elevated to Metromedia Exec. VP.

o Dale Reeves named WKTU/NY PD.

® WVON/Chicage appoints Velma Brazeiton
Station Mgr. and Ron King PD.

din’ Lo
R&R RHYTHMIC: D - ®
MONITOR RHYTHM CROSSOVER: 15*

syndicated music and talk shows, sports, and more.

MD Allison Strong exits to pursue other opportuni-
ties.

* KZRQ/Albuquerque flips from the Z-Rock satel-
lite format to Hot AC.

® Ex-WXLP/Quad Cities, IA-IL PD Ray Sherman
joins Oldies WODW/Grand Rapids, Mi for PD duties.

* KDLE/Wichita PD Greg Williams exits; MD A.J.
Jones becomes acting PD. The station also changes
calis to KDGS.

® Foliowing WPLY/Philly Promo Dir. Lynn Jean-
renaud’s exit, Y100 hires WAEB & WZZO/Allentown
MD/MKkig. & Research Dir. Maggle McAleer as Mkig.
Dir. and ups Asst. Promotion Dir. Dave Burgess to
Promo Dir.

® | ook for WKXJ/Chattanooga PD/midday maven
Art Sanders to exit at the end of the month. Cross-
town WZST nighttimer Mikey Mike becomes the new
WKXJ PD. And in other Chattanooga news ... WZST
GSM Bill McKay is upped to GM, replacing Rex Tack-
ett, who heads to parent Wickes Radio/San Antonio.

® WAVF/Charleston, SC PD Dave Rossi exits.

* WVSR/Charleston, WV enters into a joint sales
agreement with Bristol Broadcasting’s crosstown
Country WQBE. GM Robert Thaler exits, citing per-
sonal reasons, with no replacment named. And de-
spite what you may have read kast week, WQBE Sales
Mgr. Dick Findley is not the new WVSR GM.

* CHR KQHT/Grand Forks, ND flips to 70s Oldies
under PD Brian Lee Rivers.

® KBAC/Santa Fe, NM retums to the airwaves as
anAltemative/Adult Attemative/NAC hybrid under FD
Ira Gordon.

jumping when her parachute failed to open.

Condolences also to Virgin Records VP/

Promo Al Moinet and wife Linda, whose
mother, Rosalie Jackson, passed away
January 2.

Kiddos 'n’ superlatives to Work VP/Rock
Promo Pam Edwards and Discovery Nat'l Dir.

Rock/Alternative Promo Gary Poole on the
birth of their daughter, Tuesday (1/9). Baby

Poole was unnamed at ST’s deadline. May we

suggest “Tuesday”?

KPRR
KWIN
290

64X
70X
29X

T - E

wal G508 2
vou N

TOP 5 PHONES
TOP 5 PHONES
TOP 5 PHONES

IMIF #3 MoST REQUESTED

Congratulations to Columbia Sr. Dir/Nat’|

Singles Promo Charlie Walk on his
engagement to Lauran Miller.

Records

® Atlas/Polydor is staffing up regionally to com-
plement its existing promotional relationship with
A&M. Joining Atlas/Polydor in Regional Dir. Promo
slots are ex-Hollywood statfers John “Archie”
Souchack (Northeast) and Steve Stoff (Southeast).
Stay tuned ...

® WAPE/Jacksonvilie MD Damon Cox joins Uni-
versal for Boston promo duties.

 Elektra Nat'l Dir/AOR John Pernick exits.

® JVC-distributed Victory Records shutters its
doors.

— ____waoany . amaricanradiahistans cam

produced by
Richard “Rikko™ Preuss

Hgllywood

available on Hollvwood Records s i

vinyl, compact discs and cassettes
HR-64004
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12+ FALL "95 ARB RESULTS

New York

1 Fa '95
WQHT-FM (CHR/R) 6.6 6.1
WSKQ-FM (Span) 4.7 5.5
WCBS-FM (Oldies) - 4.8 49
WRKS-FM (Urban/O) 6.1 49
WLTW-FM (AC) 47 46
WABC-AM (Talk) 36 45
WPLJ-FM (HotAC) 3.7 4.1
WHTZ-FM (CHR/P) 4.2 38
WCBS-AM (News) 3.3 37
WXRK-FM (CR)* 3.1 36
WINS-AM (News) 35 35
WQCD-FM (NAC) 35 3.1
WMXV-FM (HotAC) 2.9 30
WBLS-FM (Urb.AC) 3.2 29
WFAN-AM (Sports) 2.3 29
WOR-AM (Talk) 28 28
WQXR-FM (Clas) 26 26
WADO-AM (Span) 1.3 23
WPAT-FM (AC) 23 23
WQEW-AM (Nost) 2.0 20

*Just switched to Alternative.

Los Angeles

Su 95 Fa 95
KLVE-FM (Span) 48 6.9
KPWR-FM (CHR/R) 5.3 55
KFI-AM (Talk) 39 48
KKBT-FM (Urban) 42 4.0
KIIS-A/F (CHR/P) 42 36
KOST-FM (AC) 3.2 36
KROQ-FM (Alt) 45 36
KRTH-FM (Oldies) 3.9 35
KLAX-FM (Span) 33 32
KTWV-FM (NAC) 29 32
KKHJ-AM (Span) 28 3.1
KABC-AM (Talk) 32 29
KBIG-FM (AC) 32 29
KYSR-FM (HotAC) 22 2.8
KNX-AM (News) 30 2.7
KCBS-FM (Ci. Hits) 2.7 24
KFWB-AM (News) 24 24
KLOS-FM (Rock) 29 24
KXEZ-FM (AC) 1.7 2.0

Chicago

Su'95 Fa '95
WGCHFM (Uban) 67 6.1
WGN-AM (FS) 62 60
WUSN-FM (Clry) 42 47
WLIT-FM (AC) 37 42
WBBM-FM (CHR/R) 45 40
WBBM-AM (News) 37 39
WVAZ-FM (UAC) 41 39
WNUA-FM(NAC) 39 36
WJMK-FM (Oldies) 34 3.4
WRCX-FM (Rock) 38 33
WAIT-AM (Nost) 25 34
WKQX-FM (Af) 34 31
WOJO-FM (Span) 34 30
WMAG-AM (News) 3.1 29 |
WLUP-FM (Tal) 22 28
WXRT-FM (AdultAt) 29 27 |
WLS-AM (Talk) 28 26
WTMX-FM (HOtAC) 24 24
WSCR-AM (Sports) 1.1 23
WCKGFM(CR) 25 20 |

missionfrom Arbitron.

San Francisco

KGO-AM (N/T)
KCBS-AM (News)
KOIT-A/F (AC)
KMEL-FM (CHR/R)
KNBR-AM (FS)

Su'95
6.7
5.1
43
4.6
4.1

KYLD/KYLZ (CHR/R) 3.9

KFRC-A/F (Oldies)
KIOI-FM (Hot AC)
KDFC-A/F (Clas)
KITS-FM (Alt)
KKSF-FM (NAC)
KABL-AM (Nost)
KBLX-FM (NAC)

40
35
25
3.0
33
25
26

KFOG/KFFG (Ad. Alt) 3.3

KOME-FM (Al)
KBGG-FM (Oldies)
KSAN-FM (Ctry)
KLOK-AM (Span)
KSJO-FM (Rock)

20
20
24
1.2
20

Fa'95
8.0
53
44
4.1
39
39
35
35
29
28
2.8
2.6
26
25
22
21
21
20
20

Philadelphia

KYW-AM (News)
WUSL-FM (Urban)
WPEN-AM (Nost)
WBEB-FM (AC)
WDAS-FM (UAC)
WXTU-FM (Ctry)
WYSP-FM (CR)*
WOGL-FM (Oldies)
WWDB-FM (Talk)
WIOQ-FM (CHR/P)
WMMR-FM (Rock)
WPLY-FM (Alt)
WYXR-FM (Hot AC)
WJJZ-FM (NAC)
WIP-AM (Sports)
WMGK-FM (Oldies)
WFLN-FM (Clas)

Su '95
74
6.4
48
4.4
5.6
47
5.0
52
49
41
45
40
4.0
36
29
38
23

Fa'9s
8.2
6.1
57
55
53
5.3
5.1
50
47
43
39
37
37
35
32
3.1
25

*Switched to Rock in November.

Detroit

WJLB-FM (Urban)
WJR-AM (Talk)
WWJ-AM (News)
WNIC-FM (AC)
WMXD-FM (UAC)
WWWW-FM (Ctry)
WRIF-FM (Rock)
WLTI-FM (AC)
WOMC-FM (Oldies)
WKQI-FM (Hot AC)
WXYT-AM (Talk)
WYCD-FM (Ctry)
WCSX-FM (CR)
WJZZ-FM (NAC)
WYST-FM (Oldies)
WHYT-EM (Ak)
WQRS-FM (Clas)
CKWW-AM (Nost)
WLLZ-FM (Rock)*

Su 95
103
79
5.2
49
43
49
45
37
4.0
41
38
45
30
29
3.1
27
20
2.0
20

Fa'9s
10.2
74
6.2
5.6
5.6
5.0
42
4.0

*Switched to NAC format after rat-

ing period ended.
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ous year. The company intends to
listen to the complaining GMs, but
plans no immediate or sweeping
changes to its methodologies.

Spanish Surge

The uproar among the 13 GMs
apparently began following the first
phase of the fall survey, when Span-
ish-language KLVE and crosstown
competitor KKHJ surged dramati-
cally. The frustration and tension
among the execs spilled over into a
December meeting between them
and Arbitron GM Pierre Bouvard.

They accused Arbitron of em-
ploying ethnic sampling techniques
that equate to overkill in a market
with a large proportion of ethnic lis-
teners. Tops among them is a new-
ly implemented procedure whereby
all Arbitron interviewers who make
initial contact with potential Span-
ish-speaking households are bilin-
gual,

In the past, only a portion of these
interviewers were bilingual, while
any English-speaking interviewers
who made contact with a Spanish-
speaking household either “flipped”
the call immediately to a bilingual
co-worker or had a bilingual house-
hold call that household back. Some
observers believe this change has
slanted reported listening in favor of
Spanish-language stations.

They also criticize the concept of
High Density Hispanic Areas.
HDHAs are zip codes housing at
least a 25% Latino population, call-
ing for Arbitron to employ special
diary placement and retrieval pro-
cedures. In a letter to Bouvard, the
GMs said HDHAS are “flawed be-
cause the odds are overwhelming
that you will find a higher percent-
age of Hispanics who primarily
speak Spanish in the HDHA than
exist outside the HDHA.”

The letter was signed by GMs Bill
Sommers of KLOS, Roy Laugh-
lin (KIIS), Pat Duffy (KRTH), Ken
Christensen (KYSR & KXEZ),
Howard Neal (KFI, KACE &
KOST), Trip Reeb (KROQ),
George Nicholaw (KNX), Chris
Claus (KFWB & KTWV), J.D.
Freeman (KZLA & KLAC), Bob
Moore (KLSX & KRLA), Bill
Ward (KSCA), Dave Van Dyke
(KCBS-FM), and Craig Wilbra-
ham (KKBT).

Stabilize Swings
The managers want Arbitron to
“stabilize these swings” by estab-
lishing a “language benchmark or
norm against which the returns can

be measured.” Translation: They
want diaries filled out by listeners
whose primary language is Spanish
to be weighted against the actual
number of Spanish-speaking listen-
ers.

Notably absent from the signato-
ries was Doyle Rose, GM of
KPWR, an English-language
Rhythmic CHR whose listenership
is mostly Latino.

Rose said a good number of his
listeners speak English outside the
home even though they might speak
to family members in Spanish. “Just
because they speak Spanish in the
household doesn’t necessarily mean
they consume Spanish-language me-
dia,” Rose said. “It has a lot to do
with the age group. It’s not a simple
answer to put a weighting in simply
because they speak Spanish. I have
a feeling that if they did that, Lati-
nos over the age of 30, in particular,
will actually be more influenced to
report Spanish-language listening
and the [complaining] stations will
stand more to lose than to gain.

KTNQ-AM & KLVE GM Rich-
ard Heftel was more blunt in his as-
sessment of the 13 GMs’ concerns:
“Several of them questioned the va-
lidity of the current book. We don’t
share that same concern. They talk
about a decline in English listening,
but we saw a decline in Spanish lis-
tening a year and a half ago and they
never issued any letter or questioned
any methodology then. If they have
a problem with it now, why didn’t
they have a problem with it then?”

None of the 13 managers wanted
to be quoted on the record for this
story, at least until they had the op-
portunity to meet among themselves
(scheduled for January 11) and re-
fine their strategies and arguments.
However, Laughlin told the L.A.
Times, “We think the Spanish-dom-
inant response is being overampli-
fied.” He contends 100% of Ar-
bitron’s diaries end up in the HDHAs
when a significant number of Lati-
nos live outside of them.

But Bouvard disputed that conten-
tion: “In the Summer '95 book, you
can see for yourself that 20% of His-
panics live outside HDHAs, and
20% of our Hispanic diaries came
from outside HDHAs. There was
only about a half-percent differ-
ence.” He didn’t have figures from
the Fall ’95 survey period, but he
“was certain” the ratio of HDHA to
non-HDHA Hispanic diaries would
come close to the actual population
figures.

Study Conducted

Bouvard also pointed out that,
while HDHA diaries receive great-
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Palmese
Continued from Page 1

helped develop the careers of Live,
Tom Petty, Lyle Lovett, and Bobby
Brown, among others.

Palmese’s initial stint at Arista be-

ganin 1975, when he was appointed
Director/Midwest Regional Promo-
tion. He subsequently moved up to
Director/National Promotion, VP/
Pop Promotion, VP/Promotion, and
Sr. VP/Promotion, a position he at-
tained in 1980.

Giant & Reprise

Continued from Page 3

Brad Howell (SE) remain in place;
Promotion Coordinator Rowanne

RVAVAVAVAVAV AR =R R e e pem e o e L s avara@ T A a

MclIntyre is upped to Regional Man-
ager (her region — plus two new re-
gional managers — will be an-
nounced shortly).

T T T YRR T

er attention by way of their place-
ment and retrieval, they are not giv-
en greater weight because of their
ethnic origins. He said Arbitron has
conducted some studies of language
in homes and intends to share some
of the results with the L.A. GMs in
an upcoming meeting.

Despite the apparent polarization
between the so-called Anglo sta-
tions and their Latino counterparts,
almost all parties, including Ar-
bitron, want more studies to be con-
ducted regarding the true number of
the market’s Spanish-speaking res-
idents and their media usage.

Said Rose, “We want to be able
to tell media buyers what the right
mix is to reach Latinos in L.A. —
70% Spanish-language stations and
30% English-language stations or
whatever.”
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NEWS/TALK

First-Quarter Sales: So Far, Not Too Bad

Let’s face it, no first quarter is ever going to be queen of the
sales prom. But as 1996 gets under way Talk GSMs report this
particular opening quarter isn’t too hideous. In fact, some sta-
tions have found it downright cute.

The Hotlanta Games

WGST/Atlanta GSM Steve
Youlios says the first quarter is off
to a strong start — that indicates
1996 will be a very good year —
thanks in large part to the summer
Olympics, which will take place in
Atlanta. “With the Olympics com-
ing up, advertisers have been trying
to get their media buys done early,”
says Youlios. “A lot of them are
booking well in advance — and for
the full year. It’s going to be a wild

- year for managing inventory in At-
lanta.”

Things are going so well that
Youlios is concerned about the im-
pact of Georgia’s presidential prima-
ry, which takes place on March 5.
“I’'m particularly worried about the
impact on February, which is a time
when things usually start to pick up
for us,” he says.

Among WGST’s hot first-quarter
categories: computers and electron-
ics, automotive, cellular phone ser-
vices, local television stations, and
— oddly enough — jewelry stores.

Healthy In Hartford

WTIC/Hartford GSM Jim
Principi says the station is cashing
in on a very bullish local radio mar-
ket. “On a market basis January is
up 13% and February is 18% ahead
[of the same months last year],” he
reports. “And WTIC is pacing well
ahead of those numbers.”

Principi says his station has ben-
efited from its University of Con-
necticut basketball broadcasts and
local radio’s apparent success in re-
gaining revenue it lost to television
in the fourth quarter of 1995. Some
of WTIC’s hotter categories are au-
tomotive, banking, health care, and
issues advertising. Retailing, Prin-

75 BROADCAST YEARS — KDKA/Pittsburgh talker Fred Honsberger
recently did his show live from the Museum of Television and Radio in
New York City. The broadcast was part of the station’s 75th anniversary
celebration.

With the Olympics
coming up,
advertisers have been
trying to get their
media buys done
early. A lot of them
are booking well in
advance. It’s going to
be a wild year for
managing inventory
in Atlanta.

— Steve Youlis

cipi says, is “doing okay.”
WRKO/Boston is also running
ahead of last year, thanks in large
part to a surge in national revenues.
“National wasn’t pacing very well
at all until a couple of weeks ago,”
says GSM Lynn O’Connell. “Then
all of a sudden it really took off.”
On the local level, O’Connell says
the station’s active categories are
television, retail, and, to a lesser ex-
tent, political advertising.
Pumping Up The Loop
The new year is off to a slow start
at WLUP/Chicago, according to
GM Larry Wert. “Allin all, the first
quarter of last year was very good
for us,” he explains. “We’re running
slightly behind that level this year.
January is coming in late and slow.
But based on what I see for Febru-
ary and March I think it's possible
we could [equal] last year’s num-
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R&R TALK RADIO SEMINAR UPDATE

fix on their audience.

Buiiding A Research Tooibox

Audience research can be a powerful programming tool
—if it's done properly. Join WRKO/Boston PD Al May-
ers and researcher Rob Balon for an in-depth look at the
latest and most effective research methods — including
techniques stations can use internally to get an accurate

“The Research Toolbox” is just one of 15 workshops that
will be presented during the R&R Talk Radio Seminar, Feb-
ruary 22-25 at Washington, DC’s Grand Hyatt Hotel. For
registration information, call (202) 783-3822.

bers.”

Wert says the Loop is seeing lots
of money from the local TV sta-
tions and regional gambling oper-
ations — floating casinos and In-
dian reservation gaming parlors.

WFLA/Tampa GSM Chuck
Deskins reports that his station is
also facing a sluggish start, primari-
ly because he recently promoted two
senior sales reps into management
jobs. He believes that once he has
resolved that personnel situation,
WFLA’s first quarter will be “flat to
slightly ahead” on a year-to-year
basis.

WRVA/Richmond is also trying
to pick up the slack. GSM Ken
Wayland says sales are running be-
hind last year’s pace. However, he
is encouraged by the number of
long-term commitments the station
is receiving.

“Usually at this time we’re get-
ting some January and February
hits,” he explains. “People make a
buy and then, if the cash register
rings, they call back in March. But
this year, advertisers seem to be
committing to year-round market-
ing; they realize you have to do that
in this competitive environment.”

Wayland identifies his fat catego-
ries as financial, automotive, and
groceries. Retail has been a mixed
bag for the station as it reaps new
revenue from the Richmond debut

of a couple of major chain stores,
while suffering the continued loss of
more “mom and pop” accounts.

WTAE/Pittsburgh is counting
on its Steelers broadcasts to coun-
teract a bad case of the winter blahs.
According to GSM Mark Turley:
“If the Steelers have a good run to
the Super Bowl we’ll be okay. But
if they get eliminated early we’'re
looking at a first quarter that is flat
compared to last year.”

Turley’s most active categories
are: automotive and auto after-mar-
ket, health care, and home improve-
ment. Retail, he says, has been a so-
so performer.

Usually at this time
we’re getting some
January and February
hits. But this year,
advertisers seem to
be committing to year
round marketing; they
realize you have to
do that in this
competitive
environment.

— Ken Wayland
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Joanie Greggains has consistently delivered number
one ratings at San Franclsco’s KGO Radio for over a
decade...number one among Adults and Women 25-54
and 25+. Now your ratings can get a healthy boost with

Let’s Talk Health!

questions concerning them,

and other vital health tips.

T

Plus...with “Let’s Talk Health Tips,”
These two-minute daily vignettes highlight nutrition, health, fitness, lifestyle, weight control

e

Let’s Talk Health with Joanie Greggains is relevant to everyone.
Joanie is an expert and she talks to your listeners live as they ask the

SR s

your weekdays will be healthy too.

For more information, call Horizon Radio Networks at (212) 949-1842.
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Saturday
8-10am (PT)

Horizon

radio networks
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ABC RADIO NETWORKS
Robert Hall ® (214) 991-9200

Classic Rock - Chris Miller

BADLEES/Fear Of Falling
MELISSA ETHERIDGE/ Want To Come Over
GOO GDO DOLLSNaked

ALTERNATIVE PROGRAMMING
Steve Knoll ® (800) 231-2818

Lite AC

MICHAEL BOLTON/A Love So Beautiful
GERALD & EDDIE LEVERT SR./Already Missing You
TEMPTATIONS/Some Enchanted Evening

BRANDY/Sittin’ Up In My Room
MICHAEL JACKSON/This Time Around
MONICA/Before You Walk Out Of My Life
MONIFAHA Miss You (Come Back Home)

BROADCAST PROGRAMMING
Walter Powers e (800) 426-9082

Digital AC - J.J. Cook
GEORGE MICHAEL Jesus To A Chikd

Digital Soft AC - Mike Bettelli
MARY CHAPIN CARPENTER/Grow Oid With Me

Digital AC Mix - Mike Betteill
CURTIS STIGERS/Keep Me From The Cold

Digital Hot AC - J.J. Cook

MELISSA ETHERIDGE/ Want To Come Over
GEORGE MICHAEL/Jesus To A Child

Digital CHR - J.J. Cook

MELISSA ETHERIDGE/ Want To Come Over
GEDRGE MICHAEL Jesus To A Child

Modern Rock - J.J. Cook

FOR SQUIRRELSMighty K C.
RUTH RUTHUninvited

JONES SATELLITE NETWORKS
Phil Barry » (303) 784-8700

Soft Hits - Rick Brady
ROD STEWART/So Far Away

Adult Hit Radio - J.J. McKay
COLLECTIVE SOUL/The World | Know

WESTWOOD ONE NETWORKS
Bob McNelll  (805) 294-9000

Adult Rock & Roll - Diana Laird
BOB SEGERHands in The Air

RADIO AAHS
Children’s Satellite Network
Stix Frankdin ® (612) 926-1280

WTW

3 1 REN & STIMPY/ Wanna Be A DJ
(Somy Wonder/Sony Music)
1 2 ACE OF BASE/Beautiful Life (Ansta)
2 3 MICHAEL JACKSON/You Are Not Alone (Epic)
10 4 BACKSTREET BOYSMWe've Got It Goin’ On (Jive)
5 5 LYLE LOVETT & RANDY NEWMAN/
You've Got A Friend In Me (Wakt Disney)
4 6 ANIMANIACS/The Cheese Roi Call
(Kid Rhino/Rhino)
6 7 CHIPMUNKS/'ve Got No Strings
(Epic/Chipmunis/Sony Wonder)
— 8 HEAVY D/Garden Of Delight (Lightyear/WEA)
8 9 LOS DEL RIOMacarena (Anola/BMG)
7 10 ELYON JOHN/Blessed (Rocket1sland)

©Children’s Broadcasting Corporation

€)TNN

THE NASHVILLE NETWORK ¢

AUSTRALIA

MURIC MURIC FRET
59.4 million households 50.8 million households 60.2 million households LWTW
Patti Galluzzi, Lee Chesnut, VP/Music Programming Traci Todd,
VP/Music Programming Wayne Isaak, Sr. VP/Music & Talent Relations Manager/Video Programming 2 1 DEN' HlNES/IfS Alnght
Weeks On . Weeks On Weeks On 3 2 SWOOP/Apple Eyes
ADDS | (lADDS || |[HEAVY 1 3 COBALtsGroove
iy Fineg 1 . & 4 YOUAM M. Milk
g::;cs MICHAEL Jesus To A Child (DreamWorks/ MEAT LOAF/Not A Dry Eye In The House (MCA) JOHN BERRY/f | Had Any Pride... (Capitol) ........... 3 5 5 CAVE & MINOGUE/Where The
) ) ROO STEWART/So Far Away (WB) JEFF CARSON/The Car (MCG/Curb) ........ccvveeeen 16 Wld R G

SHAWN STOCKMANNVisors O1 A Sunset (Polydor/ASM) = M TERRI CLARKAhen Boy Meets Gir (Mercury) ... 11 ild Roses Grow
PRESIDENTS OF THE UNITED.../Peaches (Columbia/CRG) i DIAMOND RIOWalkin' Away (Afista) .............. A0D 6 6 TINAARENA/Wasn't It Good
LHEAVY ] [XL | JOE DIFFE/Bigger Than The Beaties (EQK) ... 9 - 7 SIX MILE HIGHHomebaker

WADE HAYESWhat | Meant... (DKWMNa/CRG). 12 4 B PETER ANDRE/Mysterious Girt
ALICE IN CHAINS/Grind (Columbia/CRG) .. ... 10 MARIAH CAREY/Ore Sweet Day (ColumbiaCRG) ... 10 TY HERNDON Heart Half Empty (Epic) ... - G KATE CEBERANDO/Change
BUSH/Giycerine (T pe) 8 HOOTIE & THE BLOWFISH/Time (Atiantc) ... 12 FAITH HILL/It Matters To Me (WB) ... .

o ( ) —10 DEF FX/Psychoactive S
MARIAH CAREY/One Sweet Day (Columbia/CRG) . 17 WHITNEY HOUSTONE:iae (Shoop Shoop) (V) 12 MARTINA McBRIDEWild Anges (RCA) . .9 YChoa ummer
COLLECTIVE SOUL/The World | Know (Atiantic) ... 11 TIM McGRAW/Can't Be Really Be Gone (Curb) ..... 12
CODLIO/Too Hot (Tommy Boy) JANET JACKSON Tiwenty Forepiay (AGM) ............. 2 )
00 Hot (Tommy - JOHN MICHAEL MONTGOMERY/Cowboy... (Attantic) . 6 Most Added

GREEN DAY/Brain Stew/Jaded (Reprise) . JOAN OSBORNE/Dne Of Us (Blue GorillaMercury) 16 COLLIN RAYE/NG That Differe (EPic) .............. 7
SANETIACKEOR Twer “m‘m)fﬁ)“;; [ LARGE | i or o Round et (1) DEF FX/Psychoactive Summer
L.L. COOL LHey Lover (Def Jam/lsiand) 1 DOUG SUPERNAW/Not Enough Hours In... (Giant) 16 i/ m
MADONNA Yol See (Mavesick/WB) “AFKAP"/GOd (NPG/WB) .o 6 SHAMA TWA/(1 You'r..) fm Outz Here (Meroury) .. 8
OASISMWonderwall (Epic) X BRYAN WHITE/Rebecca Lynn (AsylunvEEG) Top 10 Australian records from playlists of 3Triple
JOAN OSBORNE/One Of Us (Biue GoriliaMercury) 14 DEEP BLUE../Breakdas! .. (RanMaker/Interscope) .. 29 DWIGHT YOAKAMNothing (Reprise) ... 9 M-FM/Melbourne, FOX-FM/Meib . MMM/
RED HOT CHILI PEPPERS/My Friends (WB) ......... 4 DON HENLEY/The Garden Of Allah (Geffen) ........... 25 Perth, PMFM/Perth, SA-FM/Adelaide, 2-DAY/
SMASHING PUMPIONS/Bulet With Butterlly.. \Vigin) 13 MICHAEL JACKSON/Earth Song (Epic) s IA DDS l Sydney, 2 Triplo M-FM/Sydney, MMM-FM/
2PAC {DR. DRE/California (Death Row/interscope) . 3 MADONNANou'l See (MavericloWB) ... 9 B105/Brisbane. FM-104/Canberra.

' NATALIE MERCHANT/Camival (EM/EEG) ........ 27

l JAM OF mE WEEK l GEORGE MICHARL/Jesus To... (Dreamworks/Geffen) .. 2
TONY RICH PROJECTNobody Knows (LaFaceArista) . 8 ALANIS MORISSETTEMand In... (Maverick/Reprise) . 14

= . SEAL/DON' Cry (ZTT/SIeWB) ..o 5
|STRESS = "
BLUES TRAVELERHOOK (AGM) ... 17 l MEDIUM
CAMDLEBOL i ssainching (Maverck/WB) . )
DAVE MATTHEWS BANDISaioe (RCH) ... BIG MOUNTAIN Get Together (Giant/WB) .............. 1
DEEP BLUE.. /Breakfast... (RainMaker/Interscape) 17 BLUES TRAVELERHook (ALM)
EVERCLEAR/Santa Monica... (Capiol) ............... 12 COLLECTIVE SOUL//The World | Know (Atantic) .....
xﬁﬂﬂ DOLLS/Name (Metal BMNWB)) J— EVERYTHING BUT THE GIRLMissing (Aantic) ... 3

TIE & THE BLOWFISH/Time (Atiantic) ...

T ey e ELTON JOHN/Blessed (Rocketsland) ................. 1n
GEDRGE MICHAEL/Jesus To..(DreamWorks/Geflen) ADD MEAT LOAF/Not A Dry Eve In The House (MCA) .. ADD
RANCAO/Ruby Soho (Epitaph) NATALLE MERCHANT Wonder (El6lra/EEG) ......... 6
m':"JNCW (ZTT/Sire/WB) ROD STEWART/So Far Away (WB) .................. ADD
SEVEN MARY THREE Cumbersome (MammotivAtlantic) 75 ) ) .
THA DOGE POUNL 5., (Dsath Roue 18 ROLLING STONES/Like A Rolling Stone (Virgin) ...... §
|ACTIVE || |lcusToM
CYPRESS HILL/Throw Your_. {FuhoseCoiumiiyCRG) 7 D'ANGELO/Crusin’ (EMI) ......ccoonvvenrenrcer 3
O ANGELO/CAISIN' (EMY) ... ] DAVE MATTHEWS BAND/Satefite (RCA) ............. 2
EVERYTHING BUT THE GIRLMissing (Attantic) ... 3 TERRY ELLISWhere Ever You Are (EastWesVEEG) ... 6
il obiu TR el ENYAAmwhere Is (Reprise) ... .3

DON HENLEY/The Garden Of Allah (Geffen) ...........
IMMATUREWe Got It (MCA) ..........
MICHAEL JACKSON/Earth Song (Epic)

ELTON JOHN/Blessed (Rocketistand) ............ ........ 3
R. KELLY/You Remind Me Of Something (Jive) ... 10
KRIS KROSS/Tonite's... (RusnousaTouumaTRE) §
L.V./Throw Your Hands Up (Tommy Boy)

LA BOUCHE/Be My Lover (LOGI/RCA) ...............
MONICA/Before You Walk Out O1... (Rowdy/Arista) .. §
PHARCYDE/Runnin' (Capitol)

SILKHooked On You (Elekr/EEG) .
SILVERCHAIR/Pure Massacre (Epic) ... . 10
SHAWN STOCKMANAisions Of... (Polydor/A&M) . ADD
IT/Amything (MI/SS0 MUSIC) ........cccvvveenernneneees 8
[ON |
BEATLES/Free As A Bird (Apple/Capitol) ................. §

BETTER THAN EZRA/Roseaia (SwelVElektra/EEG) ... 7
BLACK GRAPE/in The Name Of The Father (Radicactive) 7
DEF LEPPARD/When Love & Hate Collide (Mercury) 6

FOR SQUIRRELSMighty K.C. (550 MusKc) ............. §
KORN/Shoots & Ladders (Immortal/Epic) .............. 3
MARILYN MANSON/Dope Hat (Nothing/Interscope) .. 8
NO DOUBT/Just A Girt (Trauma/interscope) ............
PRESIDENTS OF.../Peaches (Columbia/CRG) ...
SPACEHOG/In The Meantime (SIr/BEG) .................

WHITE ZOMBIE/Super-Charger Heaven (Geffen)

Information current as of January 15.

T HE
21 million households
Les Garand,
Exec. VP/Programming
Frankie Blue,
YEICTEESION  DirectorMusic Programming

WTW

1 MEL-LOW/BG Thang (Poppa C/RAL)
2 L.A.DRidin' Low (Hollywood)
3 2PAC {DR. DRE/Calfomia... (DeathRow/inierscope)
4 J'SON/Take A Look (Hollywood)
5 EAZY-E/Just Tah Let U Know (Ruthless/Retativity)
6 TOTALNo One Else (Bad Boy/Arista)
7 LUNIZA Got 5 On It (Noo TrybeVirgin)
8 XSCAPEDo You Want. (So So Det/Columbia/CRG)
9 DOGG POUNDALet's... (Death Row/inierscope)

10 AZ/Gimme Yours (EMI)

[ B A

Most requested for week ending January §.

GO0 GDO DOLLS/Name (Metal Blade/WB)
GROOVE THEORY/Tell Me (EQIC) ... 16
JEWEL/You Were Meant For Me (Atlantic) ..

SOUL ASYLUM/Promises Broken (Columbia/CRG) .. 2
SHAWN STOCKMANisions Of .. (Polydor/A&M) ADD
TONY RICH PROJECT/Nobody Knows (Arista) ...... 11
TLL/Diggin' On You (LaFace/Arista) ........................ 9
TOAD THE WET.../Good... (RaprisaCoumiaThi) 9
XSCAPEMWho Wil You... (So So Def/Columbia/CRG) 9

Information current as of January 15.

36 miltion households
Lydia Cole,
VP/Music Programming

w

| Video Soul Top 10 |

IWTW

1 1 L.L. COOL IHey Lover (Def Janvisiand)

2 2 MARMH CAREY/One Sweet Day (Columbia/CRG)

3 3 SILKHooked On You (Elektr/EEG)

4 4 TLC/Diggin' On You (LaFace/Arista)

5 5 WHITNEY HOUSTON/Exhale (Shoop...) (Arista)
6 6 D'ANGELO/Cruisin’ (EMI)
7
8
9
10

7 MICHAEL JACKSON/Earth Song (Epic)
8 MONICA/Before You Walk Out... (Rowdy/Arista)
9 TERRY ELLISMWhere Ever You... (EastWestEEG)
10 PURE SOULA Want You... (Stepsuninterscope)
{Note: This week's playlist is frozen. )

lnab tﬂ};— To_p 1_0 .............. l
™

w

1 1 GROUP HOME/Living Proof (Payday)

2 2 CHEF RAEKWONncarcerated... (Loud/RCA)
3 3 THADOGG POUNDAet's... (Death Row/rderscope)
4 4 GENIUS/Cold World (Geffen)

5 5 BLAHZAY BLAHZAY/Danger (Mercury)

6 6 CAMP LO/Coolie High (Profile)

7 7 ONYX/All We Got 1z Us (Def JanvRAL/Istand)
8 8 L.L. COOL 1 Shot Ya (Remix) (Def Jam/istand)
9 9 FAB S/eflaur, Leflah, Eshoiika (Priority)

10 10 FUGEES/Fu-Gee-La (Columbia/CRG)

{Note: This week’s playlist is frozen.)

LINDA DAVIS/Some Things Are Meant To Be (Arista)
DIAMOND RIOMWalkin' Away (Arista)

RICH McCREADY/Hangin' On (Magnatone)

KEITH STEGALL/"1968" (Mercury)

Information current as of January 8.

CMT

COUNTRY MUSIC TRLAVISION
30.8 million households
Tracy Rogers, Director/Programming
Paul Hastaba, VP/GM

g

™w

1 TIM McGRAW/Can't Be Really Gone (Curb)

2 BRYAN WHITE/Rebecca Lynn (AsylunvEEG)

3 FAITH HILL/t Matters To Me (WB)

4 DWIGHT YOAKAM/Nothing (Reprise)

5 SHANIA TWAIN/( Youe... I'm Outta... (Mercury)
6 TERRI CLARKMhen Boy Meets Girl (Mercury)
7 ALAN JACKSON/Tall, Tall Trees (Arista)

8 DOUG SUPERNAW/Not Enough Hours... (Giant)
9 COLLIN RAYE/Not That Ditferent (Epic)

— 10 WADE HAYESAVhat | Meart... (DKC/ColumbiaCRG)

Weeks On

| HEAVY l

TERRI CLARKWhen Boy Meets Girl (Mercury) ..... 13
WADE HAYESMWhat | Meant.. (DKC/ColumbiaCRG) . 13
FAITH HILL/!t Matters To Me (WB)
MARTINA McBRIDE/Wild Angels (RCA) .
JOHN MICHAEL MONTGOMERY/Cowboy... (Atlantc) .. 7
COLLIN RAYE/Not That Different (Epic) ..
SAWYER BROWNRound Here (Curb) ...
DOUG SUPERNAW/Not Enough Hours In... Gant) .. 17
SHANIA TWAIN/(If You're...) 'm Outta... (Mercury) .. 10
BRYAN WHITERebecca Lynn (ASYWMVEEG) ....... 16
DWIGHT YOAKAMMNothing (REpHSE) ................ 10

| HOT SHOTS

MANDY BARNETTNow That's Al Right... (AsylunvEEG) 3
JUNIOR BROWN/My Wite Thinks... (MCG/Curb) ..... 2
LINDA DAVIS/Some Things Are Meant To Be (Arista) .. 2

-
I AD®o&awm

EMILIO/Even I | Tried (Capitol) .
KIERAN KANE/Cool Me Down (Dead Reckoning) ..... 5§
TRACY LAWRENCE/ You Loved Me (Atantic) ....... 5
MAVERICKS/All You Ever Do s Bring Me... (MCA) ... 2
J0 DEE MESINAMHeads Carofina, Tais... (Curb) ....... 2
RICH McCREADY Hangin' On (Magnatone) ........... 3
TRAVIS TRITT/Only You (And You Alone) (WB) .. ADD
CLAY WALKERHypriotize The Moon (Giant) ......... 3

| ADDS

LONESTARNo News (BNA)
PAM TILLIS/The River And The Highway (Arista)
TRAVIS TRITT/Only You (And You Alone) (WB)

Heavy rotation songs receive five plays per day. Hot
Shots receive four plays per day. Breakout Videos and
Picks (Pick Hits of the Week)receive anextra play above
heavy rotation per day. All Top 10 videos also receive
heavy rotation.

Information current as of January 10.

CANADA

LWTW

i 1 ALANIS MORISSETTE/
Hand In My Pocket

2 2 AMANDA MARSHALL/Let
It Rain

3 3 DEBORAH COX/Sentimental

8 4 TOM COCHRANE/Wildest
Dreams

5 5 JANN ARDEN/Good Mother

4 6 BASSIS BASEDwmond Dreams

7 7 HEMINGWAY CORNER/Watch
Qver You

9 8 K.D.LANG/fI Were You

6 9 TOM COCHRANE/I Wish
You Well

10 10 KIM STOCKWOOD/She’s Not

In Love

Most Added

TOM COCHRANE/Wildest Dreams
BARNEY BENTALL/Oh Shelly

Top 10 Canadian CHR hits courtesy

The Record (416) 221-3366.
PRILLSTAR
CONCERT PULSE

Avg. Gross

Pos. Artist (in 000s)
1 PAGE & PLANT $554.1
2 REM. $509.4
3 DAVID BOWIE $402.1
4 VAN HALEN $352.1
5 REBA McENTIRE $329.5
8 GEORGE STRAIT $262.9
7 JODECYM. BUIGE $251.7
8 TOM PETTY $222.4
9 PHISH $207.0

10 ALAN JACKSON $186.9

11 BROOKS & DUNN $175.8

12 BARRY MANILOW $175.2

13 JOHN MICHAEL MONTGOMERY $148.1
14 SANTANA/JEFF BECK $146.1
15 TRAVIS TRITT $141.1

New Tours
Among this week’s new tours:

RHETT AKINS
BLACKHAWK
CANDLEBOX
EVERCLEAR

TY HERNDON

TOBY KEITH

SEVEN MARY THREE
DARYLE SINGLETARY
SOUL Il SOUL

ROD STEWART

The CONCERT PULSE is a weekly comput-
erized report ranking each artist by their aver-
age box office gross reported per venue. Cour-
tesy of Polistar, a publication of Promoters’ On-
Line Listings, (800) 344-7383, or in California
(209) 224-2631.

AV VAVVAR =R R RIZ1Bi0r= 1 RIN= 181101615410 ATASI0]10]



www.americanradiohistory.com

STEVE WONSIEWICZ

Trust Your Own Instincts

[J Label execs urge PDs to rely less on research in '96

Following up last week’s column, I spoke with four senior
VP/promotion execs who look at what transpired during 95
and how those trends will play out this year. Issues topping
their new year’s lists: artist development, music research, and

alternative music.

JerrY BLamg,

‘oLuMBIA RECORDS
Jerry Blair cautions about sin-
gularly focusing too much on hit

songs at the ex-

== pense of helping

build artists’ ca-
reers. “You used
to be able to de-

velop  artists
slowly and
steadily by build-

ing a following
and a sales base
through touring.
You’d spend
money on tour
support and
working the records at radio”’

These days stations are only look-
ing for hits, Blair says. “Artist loy-
alty means nothing. Don’t get me
wrong; hits are good for everybody,
but just hit songs are not.” Toad The
Wet Sprocket have built a loyal fan
base by constantly touring, and with
every new release more records are
sold — something not many bands
are capable of today. Since many
acts are identified with only one
song, catalog development for that
act will not be able to occur, he says.

“This business is going to be in
dire straits if that doesn’t change.
Walk into a Waldenbooks or Barnes
& Noble and you'll see people hang-
ing out, drinking cappuccino and
reading and buying books. Go next
door to the record store and you’ll
see six people as opposed to 60.
We’re spending money on price and
positioning, and people aren’t even
in the stores to take advantage of
that.”

Blair stresses that the radio and
record industries have to realize they
are in the same business. “Radio
plays music to get people emotion-
al about their station so their audi-
ence will listen more, and they can
sell more advertising and generate
income for their clients and them-
selves. By getting people emotion-
al about the music, they in turn will
buy records and generate income for
retailers, the artists, and the record
companies. We all need to work to-
gether to get people excited about
both the artists and their songs.”

Blair also wamns about relying too
much on music research. “Alterna-
tive radio wanted to say Alice In
Chains wasn’t recording hits.
Meanwhile, ‘Grind’ was recently a
top-requested song at several sta-
tions in the format. In the same vein,
if we would have listened to re-

Jerry Blair

We [radio & records]
all need to work
together to get people
excited about both
the artists and

their songs.
— Jerry Blair

searchers and programmers, we
would have stopped with Sophie B.
Hawkins. We would have never re-
leased another Soul Asylum single.
Researchers were telling us the art-
ists wouldn’t be successful.”

Methods such as callout research
are fine for Blair so long as people
use it intelligently. If programmers
make sure songs receive enough air-
play so their cuming listeners get to
hear it, the problem of programmers
adding songs too early will be avoid-
ed, he says.

“It’s all going to go back to mean-
ingful music, real songwriters, and
songs that touch people. They want
heroes and stars like Mariah Carey
and Hootie & The Blowfish, who
play music that touches them.”

Jok RicoITELLL,

IsiLanp RECORDS

Joe Riccitelli firmly agrees with
Blair’s assessment that radio is be-
ginning to rely too much on music
research. He worries that radio has
been testing records too early or us-
ing callout research too much as a
barometer, and that programmers ai-
low research to dictate things pre-
maturely, without letting records

grow.

“We’'ve seen
consultants in
seminars say you
| can’t research a
record until it has
100 to 200 plays.
But we're finding
PDs in all formats
spinning a record
40 times and ex-
pecting it to be fa-
miliar. That’s dan-
gerous because it
creates a smaller
window of opportunity for every-
one.”

Riccitelli says CHR stations fell
into this trap several years ago, cost-
ing them dearly because the music
didn’t sound fresh. Now he finds it

Joe Riccitelli

moving over to Alternative stations.

While Alternative was embraced
by the mainstream audience last
year, Riccitelli says promotion ex-
ecs should not abandon an artist’s
fan base for the sake of going for a
quick strike at mass appeal radio.
“We released the Cranberries’
‘Zombie’ first to Alternative because
we had to image the band properly.
It’s the same with the Melissa
Etheridge album. We had to have a
No. 1 rock record at that format to
serve her fan base. You can’t simul-
taneously release records to all ma-
jor formats yet. You have to keep the
proper positioning to service the
band’s core audience.”

Formatics still play a pretty big
role in the imaging of artists, al-
though he sees all formats eventu-
ally “blending into one.”

Looking ahead, Riccitelli won-
ders if the time is ripe for male solo
artists to make a comeback at con-
temporary radio. “With the excep-
tion of Country and maybe Urban
radio, find me a successful new male
artist. [t’s not really happening. Mat-

Variety is what built
[Alternative] in the
first place. If they
niche themselves

into only one
dimension of music,
then Alternative radio

will get into trouble.
— Greg Thompson

thew Sweet is — to a limited de-
gree — in alternative pop/crossover.
There’s Boyz II Men’s Shawn
Stockman. We were lucky to have
Montell Jordan this year. Outside
of Montell, and now maybe R. Kelly
and Coolio, very few new male art-
ists broke through.”

Grec THovPsox,

ErLekTrA ENTERTAINMENT

Two trends that Greg Thompson
sees continuing into "96 are the pop-
ularity of a kinder, gentler rock sound
and thought-provoking singer/song-
writers. “It’s going to be the great
songwriters, the great vocalists, and
the singer/songwriters who can ma-
ture into artists. They will make peo-
ple passionate about music. Their
records make people go from hear-
ing a song on the radio to wanting to
know more about an artist. Whether
it’s Natalie Merchant, Better Than
Ezra, or Alanis Morissette, they all
write very thought-provoking lyrics
and move people.”

While alternative music will prob-
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We're finding PDs in all formats spinning a
record 40 times and expecting it to be familiar.
That’s dangerous because it creates a smaller

window of opportunity for everyone.
— Joe Riccitelli

ably continue to be the flavor of the
year, Thompson stresses the need
for variety, especially with a music
genre as hot as alternative. “What
surprised us was that there were
some Alternative stations that resist-
ed Natalie at first because her mu-
sic wasn’t the guitar-driven, loud,
male-dominated grunge rock sound
that was so popular. While many
stations almost
did themselves a
great disservice
by walking away
from that album,
they suddenly
ended up coming
back in many
cases — and it
was one of the
biggest callout
records of the
year. It proves
that listeners
want that variety.”

Alternative will make a huge mis-
take if it allows itself to become in
any way generic, he says. “Variety
is what built the format in the first
place and made people think the sta-
tions were so cool. It’s what creat-
ed passionate listeners. If they get
away from that and niche them-
selves into only one dimension of
music, then Alternative radio will
get into trouble.”

Thompson disagrees with Blair
and Riccitelli in his belief that 1996
could be the year that programmers
and promotion execs stay with se-
lected records longer. “We are go-
ing to see a lot more ‘secret weap-
on’ type of records, such as those
by Everything But The Girl,
Sophie B. Hawkins, and what we
hope Simply Red’s ‘Fairground’
will turn into. They will be the
records that programmers realize
will help listeners associate that
song and artist with their station. We
all need to forget about the big chart
picture, and deal with making the
artist and the song a hit for them.”

Movies and television will also
play a larger role in artists being ex-
posed in multiple areas, presenting
the need for radio to help capitalize
on that, he says.

PeTER NAPOLIELLO,

EMI Recorns

For Peter Napoliello, 1996 could
be the year when international-
based artists are featured more
prominently on mainstream radio,
especially when it comes to the His-
panic community. “When we suc-
cessfully went about fulfilling Sel-
ena’s dream [of crossover success],
we were able to convince markets
like the Midwest and New England
of the power of her music and mes-
sage. We proved that a type of mu-
sic not usually associated with those
markets can be attractive. The end
result was significant sales and, just
as important, songs that researched

through the roof.”

As tragic as her death was, all the
coverage helped bring 1o the fore-
front the importance of the artist, her
heritage, and the significance of her
music, in turn opening the door for
other Hispanic artists. “There are no
ethnic barriers if you have a hit song.
The U.S. is ripe for this kind of mu-
sic. You’re going to see more domes-
=27 tic labels releasing
| this type of mu-

Napoliello also
applauds efforts
to attract more
foreign acts to
American  air-
waves.  “The
whole vibe is
coming back in a
big way. Just look
at all the attention
on the Beatles album. You can see it
in a band like Qasis, who are mak-
ing their mark here. Let’s hope itisn’t
treated like a passing fad or it could
go underground again.”

The “vibe” is also being seen in a
lot of the European alternative and
dance music with an uptempo beat
and positive messages. “Much of
what’s being signed in the States in
the alternative genre is still pretty de-
pressing. The radiowaves need to be
friendlier. There will always be room
for safe, homogeneous rock ’n’ roll.
I’'m not disrespecting it. I'm a fan of
bands like Hootie & The Blowfish
and Blues Traveler. Eleven-plus
million people can’t be wrong.”

However, Napoliello never rules
out anarchistic music, especially

Much of what’s being
signed in the States
in the alternative
genre is still pretty
depressing. The
radiowaves need to

be friendlier.
— Peter Napoliello

with the younger audience. “Right
now there isn’t anything like that
that’s setting the world on fire. We're
in a period of safe tempo, good
songs, good hooks, and geod musi-
cianship. Kids still want to let out a
little aggression — but in a some-
what safe way.”

Peter Napolielio

More Sound Decisions on Page 22.

TALK BACK TO R&R!
Do you have gquestions, comments,
or feedback regarding this tolumn
or other issues?
Call me at (615) 244-8€77 or
e-mail: mailroom@rronliae.com
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The Eyes Of Texas Are Upon Funland, Spot

hanks to the success of Tex-

as-based bands like Deep

Blue Something, Toadies,
and Tripping Daisy, alternative-
leaning acts from the Lone Star State
are enjoying unheard-of success in
their own backyard as local program-
mers work overtime to discover new
artists for their listeners.

Two of the latest successes are a
couple of trios: Steve Records act
Funland and Ardent Records band
Spot. In Funland’s case, the singles
“Angry Girl” and “Bleed Like Any-
one” received airplay on such stations
as Alternative KNNC/Austin and
Active Rock KEGL/Dallas, KTXQ/
Dallas, KRAD/Corpus Christi, and
KZRR/Albuquerque. In Spot’s case,
the track *“Moon, June, Spoon” broke
a Active Rock KTXQ/Dallas,
KRAD/Corpus Christi, KNRX/Den-
ver, WTGE/Baton Rouge, and
WAVEF/Charleston.

According to Steve Records Di-
rector/A&R David Dennard— who
signed such bands as Tripping Dai-
sy, Hagfish, and the Nixons to his
Dragon Street Records before
moving on to major label deals—
“Texas is really hot right now. Ev-
eryone’s marveling at this being the
golden year because it’s all coming
together. The bands who have been
recording great music are now see-
ing major record sales.

“Programmers are really starting to
take chances. There are three Rock sta-
tions in Dallas that are competing to
break acts on the radio,” he says.
“[KTXQ MD] Redbeard and other
programmers are taking records and
testing them on the air. They’re taking
chances on the outer edge of the play-
list and it’s paying off for them and the
bands. It’s great to see this happening.
It’s like radio in the *60s.”

Since the two bands remain pri-
marily regional, both labels have

chosen to focus on their own backyard
to continue building airplay. Steve
Records serviced Funland’s album,
with emphasis on the tracks “Angry
Girl,” “Die Like A Satellite,” and
“Bleed Like Anyone,” simultaneous-
ly to commercial and college radio.
*“Our basic philosophy is to try and

of stations unfortunately didn’t take
us seriously and didn’t know who we
were. Once we had CEMA on board,
that helped a lot and started the ball
rolling,” Breen says.

Unlike Steve Records, Ardent opt-
ed to focus on college radio first, ser-
vicing ““Moon, June, Spoon” to the
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Spot

break the acts regionally in states in-
cluding Texas, Louisiana, Oklahoma,
and Arkansas. Once we start seeing
some action there, then we’ll start
looking at other areas,” Dennard says.
To do that, the band — who parted
ways with Arista Records after re-
cording only an EP — performs on
the local club circuit and does as many
radio shows and promos as possible.

For Ardent Manager/Artist Devel-
opment Mary Breen, the big push for
Spot came once the label secured na-
tional retail distribution viaCEMA in
August. With airplay in Texas build-
ing and CEMA on board, the label is
looking beyond the Southwest. “A lot

format in May. “Redbeard was just
beginning to play ‘Moon, June,
Spoon,’ but we felt we didn’t have the
resources yet to go after commercial
radio. Plus, we were getting such a
good response from college radio that
we wanted to build on that.” “Moon”
was the most added single in its first
week at college and eventually chart-
ed. Once the label felt confident about
the track, it serviced it to commercial
outlets in September.

Spot also frequents the local club
circuit and visits radio stations in the
Sun Belt. The band’s next visits in-
clude El Paso and Denver, and then
possibly California.

Funland

Diversity Key To 96
Grammy Nominations

NARAS’s Greene credits radio, new policy

C redit radio and this year’s change in nominating procedures
for the wealth of female and alternative-leaning artists dom-
inating the top categories for the 1996 Grammy awards. So says
NARAS President/CEO Michael Greene in an interview this
week with R&R.

Greene notes that the nomination policy
changes announced last May 22 “absolute-
ly" had a lot to do with the results. A nation-
al nominations review committee scruti-
nized the top vote-getters in the album of
year, record of the year, song of the year,
and best new artist of the year categories.

“Unfortunately, in previous years we
were getting nominees in one or two top
categories who were there because of their
popularity,” adds Greene. “After taking the
top 20 nominees and putting their record-
ings before the review committee, there's
no question the quality of the artists we
came up with was much more consistent.

“It's also important to note that [the changes] didn't accrue
only to the Coolios and Joan Osbornes but to artists with huge
public personas, like a Michael Jackson ... [artists] whom peo-
ple perhaps pay too much attention to their problems and dis-
miss their artistry. Overall, it has allowed us to really get back to
what I believe the academy was founded for in the first place —
to recognize excellence instead of popularity.”

As for radio’s contribution, Greene observes, “A lot of it had
to do with radio being willing to play female artists like PJ Har-
vey, Alanis Morissette, and Joan Osborne for the past year.
Plus their commitment over the last few years to playing music
by such ground-breaking women as k.d. lang and Melissa
Etheridge. That — combined with the fact that we are in a new
era of organic; singer/songwriter style of music — has really
given a lot of vitality to those new artists. And that's definitely
reflected in the voting.”

Michael Greene

Asked whether the nominations review committee will be
pressed into service to review oth-
er categories, Greene says only,
“We've been doing this for years
in music video, classical, and jazz
and have experienced much suc-
cess. As we evolve, I'm sure that
if we 