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R&R SALES SPECTACULAR!

Going beyond the numbers to sell Adult
Alternative, driving NAC non-spot sales
to create exira cash, and selling Rock in
smaller markets. These are just some of
the topics R&R’s format editors address
in this special, sales-themed issue.

Begins Page 32

WHO DOES WHAT AT LABELS?

Most PDs know a label’s local promo rep
and the head of the department. But
relationships with all branches of the
corporate tree can benefit your station.
Page 86

NEW MANAGEMENT, SALES,
MARKETING & PROMOTION
PAGES MAKE THEIR DEBUT!

» Arbitron GM Pierre Bouvard sneaks a
peek at the new ratings book.

» Eagle Group VP Jim Ashbery surveys
the differences between radio and ad
agency concerns.

¢ Ted Bolton teaches 10 lessons radio
can learn from the Web.

* PROMAX International begins an
ongoing promotional forum as three
new R&R feature pages debut.

Pages 18, 20, 23

* Dave Stewart named
PD for WSHE/Miami

* Haz Montana becomes
PD at WRMA-FM/Miami;
Keith Isley to be Programming
Consultant at WRMA-FM & WXDJ-FM

¢ Steve Crumbley named Ops Dir. at
WCAQ-AM & WXYV-FM/Baltimore

* Boyz Il Men and Sony Music
form Stonecreek Recordings
Page 3

CHR/POP

* EVERYTHING BUT THE GIRL Missing (Atlantic)
CHR/RHYTHMIC

* BRANDY Sittin’ Up In My Room (Arista)
URBAN

* MARY J. BLIGE Not Gon’ Cry (Arista)

URBAN AC
* MARY J. BLIGE Not Gon’ Cry (Arista)

COUNTRY
o COLLIN RAYE Not That Different (Epic)

NAC
» SPECIAL EFX Seduction (JVG)

HOT AC
* MARIAH CAREY One Sweet Day (Columbia/CRG)

AC
* MARIAH CAREY One Sweet Day (Columbia/CRG)

ACTIVE ROCK
* SMASHING PUMPKINS 1979 (Virgin)

ROCK

* COLLECTIVE SOUL The World | Know (Atlantic)
ALTERNATIVE

* SMASHING PUMPKINS 1979 (Virgin)

ADULY ALTERNATIVE
* GIN BLOSSOMS Follow You Down (A&M)

NEWSSTAND PRICE $6.50

It’s Dance For WKTU (Again)

By Tony Novia
R&R CHR EDITOR

A week after |
its splashy Big |
Apple debut
with its new ||
dance format, a
staff alignment at
Evergreen’s
WKTU/New
York is taking
shape:

» John Bas-
sanelli, GSM
from co-owned KIOL/San
Francisco, has been named
Director/Sales.

* WFAN/NY Sales Manag-
er Scott Elberg crosses over
as GSM for ’KTU.

* Frankie Blue, Dir/Music

Programming for The Box,has  years that New York has been

resigned and is expected to be  without a Country station —

named WKTU’s PD next week. WKTU/See Page 34
MORE WYNY/WKTU:

» TONY NOVIA talks exclusively with Evergreen President/COO
Jim de Castro about the WKTU evolution (Page 37). * LON HELTON
explores the sales consequences over the loss of a NY Country
station (Page 56). * Experts tell STEVE WONSIEWICZ that music
was not to blame for WYNY’s departure from Country (Page 30).
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Evergreen President/COO Jim de Castro
with company Chairman/CEO Scott Ginsberg

B

- |

|
|

* The first confirmed person-
ality to join the station is eight-
year WHTZ (Z100)/NY per-
sonality Jo Jo Morales.

Following WYNY'’s depar-
ture from Country — which
marks the first time in 25
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Let The Deals Begin!

@ Jacor, SFX are among first to pounce on new
telecom rules and to exceed 50-station mark

By Roy FurCHGOTT
R&R WASHINGTON BUREAU

With ownership limits official-
ly lifted, it’s buy, sell — or get
out of the way.

On the buy side, Jacor Com-
munications and SFX Broad-
casting have moved aggressive-
ly to consolidate

their positions. | Who Owns What?

List of Jacor’s, SFX’s
current and proposed
holdings: Page 12

This week, Jacor
announced the
purchase of Citi- |
casters for be- !
tween $775 mil- |
lion and $800 mil- -
lion — its second purchase in as
many weeks — and SFX has
bought Prism Radio Partners
for $105 million.

SFX Exec. Chairman Robert
Sillerman announced that its 51
total stations (see chart, Page 12)
“means we will own more radio
stations in more markets than any

other owner/operator.” Soon after,
Jacor announced its deal, which
brings it up to 54 stations.

And, just last week, Jacor an-
nounced it was buying Noble
Broadcast Group’s 12 sdions
for $152 million.

The Jacor-Citicasters deal is
___being made

! through a stock

| purchase. The

| company will pay
| $29.50 per share

1 and issue warrants

| for the 19 radio and

two TV properties.
The exact value of the purchase
is subject to vagaries of the stock
price.

The two TV stations account
for almost half of Citicasters’ cash
flow. Jacor President and co-COO
Randy Michaels said his compa-
ny was excited by “the opportu-

DEALS/See Page 12

So Many Rules, So Little Time

B FCC must square its regulations with telecom
laws despite short time frame, underfunding
The FCC has sworn to move quickly to bring its regukations in line

with the new Telecommunications Act of 1996, despite complaints by
Chairman Reed Hundt that the agency doesn’t have enbugh money

to do the job.

The FCC must enact an estimated 80 regulations in a little more
than a year — while doing its regular work. Hundt said the agency is
looking at ways to streamline and speed up the process, including
asking industry leaders to provide joint comments or at least brnef
comments in Notices of Proposed Rulemaking.

“We can’t do this the same old way,” said Hundt. “[FCC General
Counsel] Bill Kennard has gone to the industry and said. ‘Please stay

293

focused, don’t paper us.

TELECOM/3ee Page 12

Mason Seeks ‘Mom & Pop’ Spirit At GBS

M Former programmer says Group W merger will be multiyear effort

By Ron RODRIGUES
R&R MANAGING EDITOR

Dan Mason might
as well have
grown up with a tran-
sistor radio glued to his
ear. As a child in the
’50s and ’60s, Mason
spent countless nights
at his home in Louis-
ville listening to a lot of
great radio from all cor-
ners of the country. He
turned that passion into
a profession, and by the mid-
*70s, his career as a major-
market programmer was under
way — first at WZGC/At-
lanta and then at WPGC/
Washington. In 1979, his de-
cision to enter the manage-
ment ranks raised many eye-
brows — primarily because
his career as a PD had been
impeccable — but it was a de-
cision he doesn’t regret, and he
hasn’t looked back.

Mason
Today, as the head of the in-
dustry’s largest group of radio sta-
tions (at least as of this week),
Mason has the monumental task
of merging the personnel and cul-
tures of Group W and CBS —
both were radio pioneers that
blossomed into major media con-
glomerates — into something he
hopes will be as flexible and spir-
ited as the new radio groups that
dominate today’s business.
We caught up with him during

his recent ‘“road
§ show,” where he in-
troduced himself to
the staffs of each of
the CBS stations.

Now that
l:@—’ you run one
= of the big-

gest groups, is there
a philosophical
identity by which
you want your com-
pany to be known?

I would love to be the
biggest “mom and
pop” company in
America. CBS is a big cor-
poration, but if we can cap-
ture an entrepreneurial spirit
in the company, we can break
the sound barrier! l

Even if you wanted
to do that, is that real-
!

e

MASON/See Page 35 1
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R&R Talk Seminar
Takes Shape As
Format Summit

As the R&R Talk Radio Semi-
nar draws near, the event contin-
ues to attract high-caliber experts
and impressive attendees from
News/Talk stations across the
country — and around the world.
The event kicks off next Thurs-
day night (2/22) at Washington,
DC’s Grand Hyatt Hotel and runs
through Saturday (2/25).

The latest additions to the line-
up of presenters are USA Today’s
Frank Barnako, consultant Lor-
na Gladstone, “Don & Mike
Show” producer Dizna Silman,
and NAB Sr. VP/Radio John
David.

Barnako is a former radio
broadcaster who helped launch
USA Today’s wildly popular Inter-
net web site, which currently at-
tracts some 120,000 users per day.
He will join Intervex President
Peggy Miles for a workshop en-
titled “Interactive Media: The
Good, The Bad, And The Ugly.”

SEMINAR/See Page 34

RAB Reports ’95 Radio Revenues Rise 8% — See Page 3 For Details
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real love from the beatles anthology 2

Produced by Jeff Lynne, John Lennon, Paul McCartney, George Harrison, Ringo Starr
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Stewart Segues To
WSHE/Miami As PD

Former WARQ/Columbia, SC
PD Dave Stewart has been tapped
for similar duties at TK Communi-
cations Adult Alternative WSHE/
Miami, effective February 19. He’ll
succeed Bill Pugh.

“Dave’s vast knowledge of the
Rock Alternative [approach] will
make WSHE a major player in
South Florida radio,” said WSHE
GM Mark Krieger.

Stewart added, “We had a great run
at WARQ; Radio Equity was a
wonderful company to work for. |
look forward to joining a legendary
station like WSHE. I'm also look-
ing forward to consulting Jimmy
Johnson on creating a dynasty with
the Dolphins.”

Prior to his stint at WARQ, Stew-
art served as PD at WHFX/Brun-
swick, GA.

Montana Moves To
WRMA/Miami As PD

M Isley will consult

Former KIMN-FM/Denver PD
Haz Montana (aka Haz Alwattar)
has been named PD of Spanish AC
WRMA-FM (Romance 106.7)/

Isley

Montana

Miami. The job had been filled on
an interim basis by Keith Isley, who
remains as Programming Consult-
ant/Adviser for WRMA and Tropi-
cal Spanish sister WXDJ-FM (El
Zol 95).

“It’s a fantastic opportunity to be
working in a market-leading station
like this,” Montana told R&R. “And
the benefit of working with Keith,
who has evolved with the early stag-
es of this project, [is something I'm
looking forward to]. It’s a great op

WRMA/See Page 34

R&R Observes
Presidents Day

n observance of the Presidents

Day holiday, R&R'’s Los Ange-
les, Nashville, and Washington,
DC offices will be closed Monday,
February 19.

PAGE THREE

1995 AD REVENUE GAINS
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Source: RAB

Radio Biz Up 8% In 1995

adio ad revenues rang in at an estimated $11.47 billion in 1995, up

from $10.65 billion the previous year, according to RAB estimates.
The 8% overall gain was fueled by a 9% increase in local advertising
business, a 3% fise in national business, and 4% higher network radio
revenues.

For the month of December, sluggish retail sales were evident in ad
expenditures: Local revenues were up only 3% over the previous holiday
month, and national spot revenues were down 11% compared to a red-
hot December "94. |

Revenues for 1995 break out as follows: local — $9.12 billion, national ~ }
| —$1.92 billion, network — $426 million. {
L -
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Sony, Boyz Il Men Form Stonecreek

Boyz Il Menhave pacted with Sony
Music Entertainment to form
Stonecreek Recordings, a Philadel-
phia-based label through which the
Motown act will produce new artists.

“For me, this is one of the most ex-
citing artist development projects I’ ve
been privileged to be involved with,”
said Sony Music Entertainment Pres-
ident/COO Thomas Mottola. “Over the course of just two studio albums,
Boyz Il Men have established new standards of excellence for vocal groups
from all walks of music.”

Stonecreek product will be marketed and promoted through Sony Mu-
sic’s Columbia Records Group, Epic Records Group, and associated
labels, depending upon the direction of each release. The label’s artist and
executive rosters were not revealed.

This production deal does not affect Boyz II Men’s contract to record
exclusively for Motown, though the group has publicly expressed its dis-
satisfaction with the label. Motown could not be reached for comment.

STONECREEK

Crumbley Now WCAO & WXYV Ops. Dir.

Consultant/veteran programmer Steve Crumbley is re-entering the on-
site radio trenches to take the Operations Director post at Gospel/Urban
combo WCAO-AM & WXYV-FM/Baltimore. Crumbley, who replaces
exiting OM/PD Roy Sampson, will continue to operate his consulting firm,
Crumbley & Associates.

“Steve and I worked together for seven years when he and I were at U.S.
Radio, and we’ve been very successful as a team,” combo VP/GM Bob
Woodward told R&R. “This new opportunity to take V103 and Heaven
600 to new heights and regain the position they used to enjoy is exciting for
both of us, so Steve is obviously a very welcome addition to the Operations
Department of these radio stations.”

Crumbley added, “I'm very happy to be on board with Granum Com-
munications, especially back working with Bob Woodward. The relation-
ship we developed and the things we learned from each other were really

HOW TO REACH US RADIO & RECORDS INC./ 10100 SANTA MONICA BLVD., 5TH FLOOR, LOS ANGELES, CA 90067

CIRCULATION:

NEWS DESK:

R&R ONLINE SERVICES:
ADVERTISING/SALES:

CRUMBLEY/See Page 34
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Zut Suits EMI

Tomn Zutaut and conclave are shown officially launching his new EMI-
distributed label, The Enclave. Zutaut — a former A&R executive who
signed such acts as Guns N’ Roses, Motley Crue, and Elastica — says
the name of his new label will reflect its nurturing approach toward artists.
Pictured (I-r) are Virgin Music Group Chairman/CEO Ken Berry, Enclave
President/CEO Zutaut, and EMI-Capitol Music Group NorthAmerica Chair-
man/CEO Charles Koppelman and Exec. VP/GM Terri Santisi.

Touting Thomas

h e R
Actorfformer air talent Jay Thomas recently stopped by SW's Classic FM
Studios to chat about his role in the movie “Mr. Holland's Opus.” Doing
the hang thing are (I-r) Thomas, SW Networks’ VP/Classical Program-
ming Tony Rudel, and Classic FM personality Dennis Elsas.

OPPORTUNITIES/MARKETPLACE: 310-788-1622
EDITORIAL, OTHER DEPTS:
WASHINGTON, DC BUREAU:
NASHVILLE BUREAU:

WEB SITE: http://www.rronline.com
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310-553-4330 310-203-9763  mailroom @ rronline.com
202-783-3826  202-783-0260 rnrdc@aol.com
615-244-8822 615-248-6655 mailroom@rronline.com
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FCC To Streamline EEOQ Rules

(1 Broadcasters complain agency’s rules are difficult, costly

The FCC wants to streamline its Equal Employment Op-
portunity rules and establish a schedule of penalties for viola-
tions. Toward that end, the agency is requesting broadcasters’

input on the best way to do that.

The agency’s decision to address
the issue is based on complaints by
broadcasters that its EEO policies
don’t follow what was laid out by the
Supreme Court: that minority hiring
programs must be narrowly tailored
to rectify the identifiable damage done
by past discrimination. Broadcasters
contend that the FCC’s EEO rules,
which require detailed records of at-
tempts to hire minorities, fail that test.

They charge it is difficult and cost-
ly to adhere to those rules. Some sta-
tions that have hired a number of
minorities have still been hit with
heavy fines for flawed record-keep-
ing. Others have argued that the FCC
rules are unnecessary because the
Department of Labor’s EEO rules

apply to broadcasting the same as
with any industry.

‘Undue Burden’

The FCC is seeking comment on
several issues. First, what categories
of stations should be exempt from
record-keeping or subject to reduced
record-keeping?The FCC is consid-
ering exemptions based on staff size,
market size, and size of a market’s
minority work force. The agency is
also looking for a fair way to mea-
sure availability of minorities in a
work force other than the current
method of examining the labor force
in a Metropolitan Statistical Area.

Not all of the commissioners agree
on how the streamlining should be

handled. “Some have focused their
criticism of the Commission’s EEO
rules on the alleged undue adminis-
trative burden on licensees,” said
Commissioner Andrew Barrett.
“However, I am not convinced the
burden is necessarily ‘undue.’”

Barrett went on to stress the im-
portant entry-level role that small
stations and markets present to
young broadcasters. He also said he
was not likely to support a quota
system “that seeks to alleviate a lic-
ensee’s obligation to recruit minori-
ties and women in the event that it
consistently meets a specific em-
ployment profile.”

For The Record

Media Venture Partners was listed in the Broker
Scorecard (R&R 2/2) as having brokered $345.2
million in deals in 1995. The correct amount is
$462.7 mittion. Media Venture Partners remains
in third place for the year, however.

EARNINGS

T

overall improved results.

estwood One (Nasdagq:
WONE) posted fourth-
quarter earnings of $3.8 million
{11 cents per share) on revenue
of $44.7 million, rising from last
year's earnings of $845,000 (two
cents) on revenue of $43.7 mil-
lion. The company attributes the
increase to higher ad rates and
discontinued unprofitable pro-
grams that had sapped earnings.
Westwood One owns the NBC
Radio Networks, Mutual Broad-
casting System, Westwood One
Entertainment, and Westwood
One Radio Networks.
vergreen Media Corp.
(Nasdaq: EVGM) released
fourth-quarter earnings showing
increased revenue and cash
flow, but a net loss to common
sharehoiders. Results factored
in station purchases and sales,
but not the purchase of Pyramid
Communications.

The company reported a loss
of $2.2 million (12 cents per
share) on net revenue of $47.7
million, compared to a loss of
$6.4 million (74 cents) on net

o :aﬂ;:%.g%e«;& B

A Shiny Quarter For WW1, Evergreen

Fourth-quarter earnings are rolling in, and several radio-related companies are reporting

revenue of $29.7 million for the
same period the prior year.

The company registered the
highest quarterly broadcast cash
flow in its history: $47.8 million,
compared to $29.7 for the previ-
ous year.

lear Channel Communica-

tions (NYSE: CCU) an-
nounced earnings of $12 million
(34 cents per share) on revenue
of $84.2 million, a slight decline
from last year’s earnings of $8.4
million (24 cents) on revenue of
$66.1 million.

The company also reported in-
creased after-tax cash flow of $25.1
million, compared to $15.8 million
for the same period last year.

Clear Channel operates 36 radio
stations and 10 TV stations in 21
markets. The company said the
passage of ownership deregulation
coupled with its low level of lever-
age would result in acquisitions in
key markets.

Z Communications (Nasdagq:
EZCIA) declared fourth-quar-
ter earnings of $294,000 (three
cents per share) on revenue of

$26.7 million, a jump from last
year's loss of $319,000 (three
cents) on revenue of $22.3 million.
EZ President/CEO Alan Box said
the results reflected unexpected im-
provements from acquisitions in
Philadelphia and Seattle, as well as
improvements in stations where for-
mat changes were made in late
1994 and early 1995.
acor Communications (Nas-
daq: JCOR) reported fourth-
quarter earnings of $3.1 million (16
cents pershare) on revenue of $35.4
million, a slight increase from the
previous year's earnings of $3 mil-
lion (14 cents) on revenue of $32 mil-
lion.

Jacor President/co-COO Randy
Michaels said that revenue was de-
pressed because of the baseball
strike, which affected ad sales on
those broadcasts. He also said the
company made “significant invest-
ment spending” in 1995. The com-
pany has announced two purchas-
es in just over one week: $152 mil-
lion Noble Broadcast Group and
publicly held Citicasters for $775
million.

BUSINESS BRIEFS

Simon Says No Radio Spectrum Auction

E ven as Larry Pressler (R-SD), Chairman of the Senate Committee
on Commerce, makes good on his promise to hold hearings on spec-
trum management (read: auctions), a White House figure key to telecom
issues says radio broadcasters shouldn't worry.

Gregory Simon — Vice President Al Gore's chief domestic policy
advisor and the man called most responsible for the telecommunications
bill — said, “I can't see any” circumstance under which radio could be
subjected to a spectrum auction. The NAB and some industry observers
have suggested that if TV broadcasters are forced to pay for spectrum for
digital high definition TV, it would only be a matter of time before the FCC
would ask radio broadcasters to pay for their spectrum

Fcc To Broadcasters What’s Your Beef?

he FCCis soliciting suggestions on how to improve service in various
areas. Among other issues, the Commission seeks comment on

*» Which procedures or functions can be eliminated?

* How can the Commission reduce paperwork?

* What functions can be turned over to private industry?

* Where are processing delays occurring and how can they be solved?

MMR’s Ferrel Re-Ups For Five Years

M ulti-Market Radio President/CEO Michael Ferrel has entered into a
new five-year contract with the company. He will also be designated as the
sole CEQ, according to MMR Chairman and former co-CEQ Bruce Morrow,

“Inlight of the pending Liberty acquisition, | feel it is particularty important to
recognize the role that Mike has played in our exceptional growth,” Morrow
said, adding that he won't be reducing his personal role in the company.

Hutchison Joins Senate Subcommittee

T he second session of the 104th Congress is upon us, and the Senate
Communications Subcommittee sports a new face: Kay Bailey Hutch-
ison (R-TX). The only woman on the committee, Hutchison fills the seat
held by Bob Packwood (R-OR), who exited last year for well-publicized

reasons. The rest of the committee membership remains unchanged

Commlsslon Rescinds EEQ Fine

ealizing that it shouldn’t blame the child for the sins of the parent, the

FCC has rescinded a $25,000 fine levied against Dennis Elam, trust-
ee in bankruptcy for Bakcor Broadcasting Inc. Bakcor is the former
licensee of KMND-AM & KNFM-FM/Midland, TX. The Commission found
EEO violations at the stations and fined Elam, but later removed the fine
because all of the violations occurred while Bakcor was the licensee.

In another EEQ case, the FCC reduced a fine against KISN-AM & FM/
Salt Lake City from $18,750 to $8000. The NAACP had originally contest-
ed KISN's license renewal because it said the station's minority recruitment
policies were below par. KISN licensee Sun Mountain Broadcasting, in a
joint settiement with the NAACP, agreed to pay the group’s litigation fees in
exchange for the petition’s dismissal. In tum, the FCC reduced the fine.

Americom Refinances

mericom has secured a $5.25 million term loan to refinance its radio
holdings and the purchase of KTHT-FM/Fresno & KRZQ-FM/Reno.
The financing was provided by AT&T Capital Corp

More Deals Fmallzed

M ore major deals closed last week:
*SFX Broadcasting completed its $23.5 million purchase of Trump-
er Communications Inc.'s WLYT-FM & WTDR-FM/Charlotte, NC.

* Osborn Communications wrapped up two deals totaling $15 mil-
lion. It sold WNDR-AM & WNTQ-FM/Syracuse to Pilot Communica-
tions and WWRD-FM/Jacksonville to Renda Broadcasting.

* Triathlon Broadcasting closed its purchase of Pourtales Radio's
KTGL-FM & KZKX-FM/Lincoin, NE for $9.65 million. Star Media bro-
kered the Trumper and Pourtales transactions.

* Connoisseur Communications’ acquisition of WROK-AM & WZOK-
FM/Rockford, IL (35 million) and WFRL-AM & WXXQ-FM/Freeport, IL
($2.3 million) from Nolte Communications and Stateline Broadcasting,
respectively, also closed. Media Venture Partners brokered both deals.

The Ll.lAnd.Cﬁﬁs‘xﬂtanis . « « The Experts in Radio Programming Consulting

Format design, music, promotions, marketing, talent development

customized for your station’s needs..
Call John Lund today!

The Lund Consultants to Broadcast Management, Inc. 415-692-7777

ADULT CONTEMPORARY e COUNTRY ¢ TOP 40 « ROCK » CLASSIC ROCK * OLDIES « NEWS-TALK

————— .
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“We Hit a Home Run
with The Research Group

in Philadelphia!”™

B
y taking advan-

tage of some of

The Research Group’s
newest tools, not only
are we #1 overall
with women 25-54,
we're now a monster
in middays with a
15.1.. .nearly double
the ratings of our
nearest competitor.
You just don’t expect to achieve these
kinds of numbers in a market this big,
but here we are...15.1! I think The
Research Group is as much a part of
Our Success as our transmitter and
antenna. Our relationship is wonder-
ful. Everyone at The Research Group
cares as much about our ratings as

[ do. Not only do they help us uncover
any problems that may exist, they help
us solve them.”

— Jim Ryan
Program Director

WBEB-FM, Philadelphia

The Research
Group develops
the right informa-
tion, then uses a
special system of
strategic planning

to help you win —

and stay strong —
in tough, competitive environ-
ments. Some managers may
have the perception that using
the best is prohibitively expen-
sive. With The Research Group,
that is not true. Call today
about our availability in your
marketplace and for prices that
will fit your budget.

For great results like these, call Larry Campbell, President, (206) 443-3888.

The Research Group

The World's Foremost Strategic Advisors to Radio
2601 FOURTH AVE, SUITE 250 ® SEATTLE, WA 98121  (206) 443-3888

Now an employee-owned company.

*Fall 1995 Arbitron. AQH share, M-F, 10A-3P.
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1996 DEALS TO DATE B | _TRANSACTIONS AT A GLANCE

DEAL OF THE WEEK

»{GAElen e SSlmItnn (oL Dollars To Date: $1,037,558,949

L] - - n .

o KRXQ-FM & KSEG-FM/Sacramento (Last Year: $352,47§,770)

* WYBT-FM & WXTB-FM/Tampa . g

. m::’v;tlam —— This Week’s Action: $618,138,000

. -, KYYS- ansas o

L T 4

B e J Stations Traded This Year: 246

o KEX-AM, KXCW-FM & KKRZ-FM/Portiand (Last Year: 115)
Jacar's post-lelecom bil axpansion shits into overdrive. As an | Stations Traded This Week: 62
encore to its 12-station Noble acquisition, it picks up 19 more sta- (Last Year: 15)
tions from Citicasters as past of a $775 million multimedia deal.

* Prism Radio Partners $105.25 million
¢ KCEE-AM, KNST-AM, KRQQ-FM & KWFM-FM/Tucson i
* WPDQ-AM, WOKV-AM, WIVY-FM & WKQL-FMW/Jacksonville g
¢ KNSS-AM, KKRD-FM & KRZZ-FM/Wichita
* WWKY-AM, WTFX-FM & WVEZ-FM/Louisville
* WDCG-FM & WZZU-FM/Raleigh
* Southem Skies Stations $24.5 million
* KSSN-FM & KMVK-FM/Little Rock
* KZSN-AM & FWWichita
* KFAR-AM & KWLF-FM/Fairbanks, AK $300,000 for 66%
« KOLL-FM/Little Rock $4 million

TRANSACTIONS

Jacor Grabs Citicasters Stations For $430 Million

(7 Sillerman strikes again and again

Citicasters Inc.

PRICE: $430 million (estimated)
TERMS: Duopoly deal; cash for stock
at $29.50 per share and warrants to
purchase Jacor stock at $28 per share
BUYER: Jacor Communications
Inc., headed by President Randy
Michaels. It owns 23 other stations,
including stations in Atlanta, Cincinnati,

purchase an additional 12 from Noble

CEO John Zanotti

BROKER: Salomon Brothers Inc.
COMMENT: The estimated price of $430
million applies to the radio properties only.
Including two television stations, the to-
tal value of the merger is approximatety
$775 million.

KOPA-AM & KSLX-FMW/
Phoenix
FREQUENCY: 1440 kHz; 100.7 MHz |

KRXQ-FM & KSEG-FMW/
Sacramento

FREQUENCY: 93.7 MHz; 96.9 MHz
POWER: 25kw at 325 feet; 50kw at
499 feet

FORMAT: Rock; Classic Rock

WTBT-FM & WXTB-FM/Tampa
FREQUENCY: 105.5 MHz; 97.9 MHz
POWER: 6kw at 285 feet; 100kw at
1345 feet

FORMAT: Classic Rock; Rock

Broadcasting.

|
and Tampa, and has an agreement to |
SELLER: Citicasters Inc., headed by ’

&
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Call today to learn why
thousands of broadcasters
like yourself are growing
with the superior sound
quality and stationwide
integration of DCS digital
. . .800-255-6350.

You haven't heard of DCS digital?

computer Concepts

SOMB CORPORION

8375 Melrose Drive ® Lenexa, KS 66214
Phone 800-255-6350 ¢ Fax 913-541-0169

|

| WLOH-AM, WTVN-AM, WHOK-

* WCCQ-FM/Crest Hill, IL $2.7 miliion

* WLRO-FM/Richmond, KY $2 million

* WIDE-AM/Biddeford, ME $80,000

* WVIC-AM & FM/East Lansing, MI $2 million

¢ KLTF-AM & KFML-FM/Little Falls, MN $625,000

* WZRX-AM & WSTZ-FM/Jackson, MS $3.5 million

* KGEZ-AM/Kalispell, MT $198,000 for 66 2/3%

» KVEG-AM/Las Vegas $1.8 million f
.« WEMJ-AM/Laconia, NR $160,000

| © « KMYZ-AM/Pryor, OK $40,000 !

* WROQ-FMW/Anderson, SC $14 million

* WDPC-AM/Dallas $85,000

* WRAD-AM & WRIQ-FM/Radford, VA $550,000
* WHEO-AM/Stuart, VA $125,000

* WDCM (FM CP)Cruz Bay, VI $225,000

* KYCW-FM/Seattle $26 million

* This figure will be rounded off to the nearest doliar for use in weekly and

year-to-date totals.

POWER: 99kw at 984 feet | FREQUENCY: 1190 kHz; 103.3

POWER: Skw; 100kw at 1001 feet

FREQUENCY: 610 kHz; 102.1 MHz ‘
FORMAT: Country; Rock

l
WKRQ-FM & WWNK-FM/
Cincinnati

FREQUENCY: 101.9 MHz; 94.1 MHz
POWER: 16kw at 876 feet; 32kw at 600 |
feet

FORMAT: CHR/Pop; AC

FM, WLLD-FM & WLVQ-FMW/
Columbus, OH

FREQUENCY: 1320 kHz; 610 kHz: 95.5
MHz; 98.9 MHz; 96.3 MHz

POWER: 1kw day/28 watts night; Skw;
21kw at 761 feet; 580 watts at 755 feet;
18kw at 751 feet

FORMAT: AC; News/Talk; Country; Coun-
try; Rock

KEX-AM, KKCW-FM & KKRZ-FM/
Portland |

POWER: 5kw day/52 watts night; FORMAT: Rock MHz; 100.3 MHz
100kw at 1841 feet WKLS-FM/Atlanta POWER: 50kw; 100kw at 1654
FORMAT: News/Talk; Classic Rock FREQUENCY: 96.1 MHz WDAF-AM & KYYS-FM/Kansas City | fest; 95kw at 1434 feet

FORMAT: Full Service; AC; CHR

EiGrol

Prism Radio Partners
PRICE: $105.25 million
TERMS: Duopoly deal; cash
BUYER: SFX Broadcasting Inc.,
headed by President Steve Hicks.
It owns or has agreed to buy 35
other stations.

SELLER: Prism Radio Partners,
headed by President/CEO Bill
Phalen

BROKER: J.P. Morgan and Radio
Consultants inc.

KCEE-AM, KNST-AM,
KRQQ-FM & KWFM-FM/
Tucson

FREQUENCY: 940 kHz; 790 kHz:
93.7 MHz; 92.9 MHz

Continued on Page 8
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F YOU’'RE SERIOUS

Coleman Research Plan Developers Chris Ackerman, Jon Coleman, Warven Kurtzman, and Andy Bloowm.

“The Plan” Gets Resvults

“The Plan” for Success

In radio research, there are hundreds of data vendors. But
only a couple of companies with proven expertise as
strategic thinkers. We’re one of them. Coleman Research.
The Company with “The Plan.”

At Coleman Research, we do more than just collect data.
We interpret the numbers, then help you develop a strategic
game plan to break away from the competition.

Every Coleman study includes “The Plan” — a point-by-
point set of strategic recommendations encompassing
formatting decisions, music image management, secondary
image development of program attributes, and specific
recommendations for marketing and advertising initiatives.

COLEMAN RESEARC

The results are impressive. Just ask your colleagues at:

e KISS-FM in New York City
e HOT 97 in New York Ci

* POWER 106 in Los Angeles
e MIX 106.5 in Baltimore

e KJR-FM in Seattle

e WBAP in Dallas

And dozens of other stations in markets around the country.

“The Plan” from Coleman Rescarch helped them make the
climb to the top. We can help take you there, too. Call
Coleman Research today and put the power of “The Plan”
to work for vour station.

One Of America’s Top Two Radio Research Companies

(919) 571-0000

Hamburg ¢ Research Triangle Park ® Los Angeles

— e AAA A o Lio anradinhicton, oo
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TRANSACTIONS

Continued from Page 6

POWER: 1kw day/250 watts night; Skw
day/50 watts night; 91kw at 2031 feet;
90kw at 2038 feet

FORMAT: Nostalgia; News/Talk; CHR;
Oldies

WPDQ-AM, WOKV-AM, WIVY-
FM & WKQL-FM/Jacksonville

FREQUENCY: 600 kHz; 690 kHz;
102.9 MHz; 96.9 MHz

POWER: 5kw; 50kw day/10kw night;
98kw at 1014 feet; 100kw at 1014 feet
FORMAT: Nostalgia; News/Talk; AC;
Oldies

KNSS-AM, KKRD-FM & KRZZ-
FM/Wichita

FREQUENCY: 1240 kHz; 107.3 MHz;
96.3 MHz

POWER: 637 watts; 95kw at 860 feet;
50kw at 492 feet

FORMAT: News/Talk; CHR; Rock

WWKY-AM, WTFX-FM &
WVEZ-FM/Louisville
FREQUENCY: 790 kHz; 100.5 MHz;
106.9 MHz

POWER: S5kw day/1kw night; 37kw at
554 feet; 24.5kw at 669 feet
FORMAT: News/Talk; Rock; AC

WDCG-FM & WZZU-FMW/
Raleigh

FREQUENCY: 105.1 MHz; 93.9 MHz
POWER: 100kw at 1040 feet; 100kw
at 1263 feet

FORMAT: CHR; Classic Rock

Southern Skies Stations
PRICE: $24.5 million

TERMS: Duopoly deal for cash and stock
BUYER: Triathlon Broadcasting Co.,
headed by President Norm Feuer. It
owns six other stations, including KFH-
AM, KQAM-AM, KRBB-FM & KXLK-
FM/Wichita, and has agreements to
acquire an additional 15.

SELLER: Southern Skies Corp., head-
ed by President/CEO Jerry Atchley
COMMENT: Atchley will become Re-
gional Manager for Triathion.
BROKER: Star Media Group

KSSN-FM & KMVK-FMAittle Rock
FREQUENCY: 95.7 MHz; 106.7 MHz
POWER: 92kw at 1663 feet; 16kw at
866 teet

FORMAT: Country; Country

KZSN-AM & FM/Wichita
FREQUENCY: 1480 kHz; 102.1 MHz

POWER: Skw day/1kw night; 98kw at

1034 feet
FORMAT: Country; Country

KFAR-AM & KWLF-FM/
Fairbanks

PRICE: $300,000 for 66%

TERMS: Stock sale

BUYER: Frank Delong, acquiring a

66% interest in Borealis
Broadcasting Inc. Phone: (907)
451-5910

i\ SELLER: Estate of Edward A.

. (Chicago)

Merdes and Estate of Bill Walley.
Phone: (907) 451-5910
FREQUENCY:660 kHz; 98.1 MHz
POWER: 10kw; 28kw at -7 feet
FORMAT: News/Talk; AC

T

KOLL-FM/Little Rock

PRICE: $4 million

TERMS: Duopoly deal; cash
BUYER: Triathion Broadcasting Co. |
(see group deal at left) |
SELLER: Multi-Market Radio Inc.,
headed by Chairman Bruce Morrow. |
it owns 15 other stations.
FREQUENCY: 94.9 MHz
POWER: 96kw at 1844 feet
FORMAT: Oldies

WCCQ-FM/Crest Hill

PRICE: $2.7 million

TERMS: Cash

BUYER: TKO Broadcasting L.L.C.,
headed by President Scott Krusinski
SELLER: CHB Venture, headed by
President Bob Channick
FREQUENCY: 98.3 MHz

POWER: 3kw at 300 feet

FORMAT: Country

BROKER: George Otwell and
Charles Giddens of Media Venture
Partners

by

WLRO—FMIRlchmond
PRICE: $2 million
TERMS: Duopoly deal; asset sale for $1.4
million cash and a five-year, $600,000 prom-
issory note at 8.5% interest

BUYER: Clark Broadcasting Co.,
headed by President Michael Dou-
glas. It owns 10 other stations, includ-
ing WLTO-FM/Nicholasville, KY.
Phone: (301) 657-7180

SELLER: WCBR Radio Inc., headed
by President George Robbins. It also
owns WCBR-AM/Richmond, KY.
Phone: (606) 623-1235
FREQUENCY: 101.5 MHz

POWER: 7.2kw at 541 feet
FORMAT: Rock

WIDE-AM/Biddeford
PRICE: $80,000
TERMS: Asset sale for $20,000 cash
and a 10-year, $60,000 promissory
note at 10% interest

BUYER: Saco Bay Communications
Group, headed by President Barry
Hobbins. Phone: (207) 284-9600
SELLER: Witham-Rhodes Commu-
nications Inc. Phone: (207) 282-5121
FREQUENCY: 1400 kHz

POWER: 1kw

FORMAT: News/Talk

DI0 BUSINESS

WVIC-AM & FM/East Lansing
(Lansing)

PRICE: $2 million

TERMS: Cash

BUYER: Jencom Broadcasting, head-
ed by President James Jensen. !t also
owns WJIM-AM & FM/Lansing.
SELLER: MSP Communications Inc.,
headed by President Jackson Smart
FREQUENCY: 730 kHz; 94.9 MHz
POWER: 500 watts day/50 watts night;
50kw at 492 feet

FORMAT: Sports; Rock

BROKER: Dick Blackburn of Black-
burn & Co.

: 4
' ol |
KLTF-AM & KFML-FM/Little Falls
PRICE: $625,000

TERMS: Duopoly deal. Stock sale for

| $100,000 cash; a 12-year, $120,000

promissory note; and a $405,000 non-
compete agreement.

| BUYER: Jackand Merry Jo Hansen,
| acquiring a 67% interest in Little Falls

Broadcasting Co. Inc., and Steve and
Heidel Van Slooten, acquiring a 33%
interest. They also own WYRQ-FW/
Little Falls. Phone: (612) 632-2992
SELLER: John Lemme, selling his
72.885% interest in Little Falls Broad-
casting; Jean Lemme, selling her
10.43% interest; and Mark Lemme,
selling his 16.685% interest. Phone:
(612) 632-5414

FREQUENCY: 960 kHz; 94.1 MHz
POWER: 5kw; 3kw at 328 feet
FORMAT: AC; AC

WZRX-AM & WSTZ-FMW/
Jackson

PRICE: $3.5 million

TERMS: Duopoly deal; cash
BUYER: Multi-Market Radio Inc.,
headed by Chairman Bruce Morrow.
It owns 15 other stations.

SELLER: Lewis Broadcasting Corp.,
headed by President J.C. Lewis Jr.
FREQUENCY: 1590 kHz; 106.7 MHz
POWER: 5kw; 100kw at 1060 feet
FORMAT: Gospel; Rock

COMMENT: These stations are being
traded to SFX Broadcasting Inc.in a
tax-free swap that s part of the Liber-
ty Broadcasting deal.

KGEZ-AM/Kalispell

PRICE: $198,000 for 66 2/3%
TERMS: Stock sale for $66,000 cash
and a $132,000 promissory note at
8.5% interest

BUYER: Charles Lee, acquiring a
22.33% interest in Skyline Broadcast-
ers Inc.; Dallas Herron, acquiring a
22.33% interest; Michael Stocklin, ac-
quiring a 12% interest; and Stephen
Breeze, acquiring a 10% interest
SELLER: C.M. Anzjon, selling his 33
1/3% interest in Skyline Broadcasters,
and M.A. Himsl, selling his 33 1/3%

interest. Phone: (406) 752-2600
FREQUENCY: 600 kHz
POWER: Skw day/1kw night
FORMAT: Oldies

= - s
L U Vg |

KVEG AM/Las Vegas

PRICE: $1.8 million

TERMS: Cash

BUYER: Crescent Communications
L.L.C., headed by President/CEQ
Allen Shaw. It owns eight other sta-
tions, including KFBI-FM & KMZQ-FMW/
Las Vegas.

SELLER: K-G Communications Inc.,
headed by President Jerry Kutner
FREQUENCY: 840 kHz

POWER: 50kw

FORMAT: Sports/Talk

BROKER: Force Communications
and Consultants and Broadcast-
ing Asset Management Corp. of
Chicago

&

22

WEMJ-AM/Laconia

PRICE: $160,000

TERMS: Duopoly deal; asset sale for cash
BUYER: WLNH Radio Inc., headed by
President William McLean. It owns
WLNH-FMLaconia, NH and WBHG-
FMMeredith, NH. Phone: (703) 356-6000
SELLER: Tole BroadcastAssociates
Inc., owned by Robert & Margaret
Tole. Phone: (603) 645-6829
FREQUENCY: 1490 kHz

POWER: 1kw

FORMAT: Talk

BROKER: Dick Kozacko of Kozac-
ko Media Services

I W fd
l_ ey R A

KMYZ-AM/Pryor
PRICE: $40,000
TERMS: Duopoly deal; asset sale for cash
BUYER: Oklahoma Sports Proper-
ties Inc., headed by President/Director
Fred Weinberg. It also owns KTRT-AW
Claremore, OK. Phone: (918) 341-6600
SELLER: Shamrock Communica-
tions Inc. It owns seven other stations.
Phone: (717) 348-9103
FREQUENCY: 1570 kHz

POWER: 1kw

FORMAT: Alternative

WROQ-FM/Anderson
(Greenville-Spartanburg)
PRICE: $14 million

TERMS: Cash

BUYER: Multi-Market Radio
Inc., headed by President Mike
Ferrel. It owns 12 other stations.
SELLER: ABS Greenville Partners
L.P., headed by President Kenneth
Brown. It also owns WKHK-FM &
WBZU-FM/Richmond.
FREQUENCY: 101.1 MHz

POWER: 100kw at 988 feet
FORMAT: Ciassic Rock

BROKER: Tony Rizzo of Blackbum & Co.

WDPC-AM/Dallas

PRICE: $85,000

TERMS: Asset sale for cash

BUYER: Word Christian Broadcast-
ing Inc., headed by President Kenneth
Johns. Phone: (770) 920-1520
SELLER: Worthy Communications

- Inc., headed by President Harry Wor-

thy. Phone: (770) 445-8813
FREQUENCY: 1500 kHz
POWER: 1kw

FORMAT: This station is dark.

| |
s "
WRAD-AM & WRIQ-FM/
Radford

PRICE: $550,000

TERMS: Duopoly deal; asset sale for
cash

BUYER: Travis BroadcastingL.L.C.,
headed by President Karen Travis. It
aiso owns WFNR-AM/Blacksburg, VA
and WNRV-AM/Narrows, VA. Phone:
(540) 382-6106

SELLER: WRAD Broadcasting Co.,
headed by President Charles Dix II.
Phone: (540) 639-2461
FREQUENCY: 1460 kHz; 101.7 MHz
POWER: 5kw day/500 watts night;
5.8kw at 66 feet

FORMAT: Country; Country

WHEO-AM/Stuart

PRICE: $125,000

TERMS: Stock sale for $50,000 cash
and a 10-year, $75,000 promissory
note at 8.5% interest.

BUYER: Bennie Weaver et al., buy-
ing Mountain View Communications
Inc. Phone: (703) 694-3114
SELLER: Samuel Massie
FREQUENCY: 1270 kHz

POWER: 5kw

FORMAT: Country

WDCM (FM CP)/Cruz Bay
PRICE: $225,000

TERMS: Asset sale for cash
BUYER: Knight VI Radio Corp.,
headed by President Randolph
Knight. Phone: (809) 690-6230
SELLER: Jersey Shore Broadcast-
ing Corp., headed by President Jo-
seph Knox Jr. It owns WJRZ-FM/
Manahawkin, NJ. Phone: (609) 597-
1000

KYCW-FM/Seattle

PRICE: $26 million

TERMS: Duopoly deal; cash
BUYER: EZ Communications Inc.,
headed by Chairman/CEO Alan Box.
It owns 21 other stations, including
KMPS-AM & FM & KZOK-FM/Seattie.
SELLER: Infinity Broadcasting,
headed by President/CEO Mel Kar-
mazin. It owns 33 other stations.
FREQUENCY: 96.5 MHz

POWER: 100kw at 1224 feet
FORMAT: Country

Take the search out of research!
MasterAccess™database s

has all the radio station information you need

TV Version
also
available

mﬁz/%ﬂ\, 4555 Actr ey, . 00 Call 703-818-2425
Chantilly, VA 22021
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Congratulations!!

#1 25-54 KLVE, Los Angeles #1 25-54 WILB, Detroit

#1 25-54 WMIX, Boston #2 25-54 WMXD, Detroit

#1 25-54 WSIX, Nashville #4 25-54 WWWW, Detroit

#1 25-54 KSON, San Diego #2 25-54 KRBY, Dallas wp#12w0#2
#1 25-54 KFRG, Riverside #2 25-54  WUSN, Chicago

#1 18-34 KSFM, Sacramento #1 12+ WLW, Cincinnati

#1 25-54 WFBQ, Indianapolis #1 18-34 WEBN, Cincinnati

#1 25-54 WZZK, Birmingham #2 25-54 KFKF, Kansas City
#1 25-54 WWKA, Orlando #1 25-54 WPCH, Atlanta women
#1 25-54 KKCS, Colorado Springs #1 25-54 KEZK, St. Louis women
#1 12+ KSSN, Little Rock #2 12+ WGN, Chicago

#1 25-54 WSSL, Greenville, SC H#2 25-54 KOA, Denver

#1 25-54 WYYD, Roanoke #3 25-54 KRFX, Denver

#1 25-54 KDRK, Spokane #2 25-54 WQIK, Jacksonville
#1 25-54 KWEN, Tulsa #3 25-54 WWYZ, Hartford

#1 25-54 KZSN, Wichita #2 25-54 KCYY, San Antonio
#1 18-34 WFLZ, Tampa #3 25-54  WMIL, Milwaukee
#1 25-54 WEZL, Charleston, SC #1 25-54 WKHK, Richmond
#1 25-54 WDVE, Pittsburgh #1 25-54 WYYY, Syracuse

Thank you for believing in Critical Mass Media.
We greatly appreciate your trust!

The difference between success, “just getting by,” We pledge to continue delivering the innovations
and failure lies in your ability to use knowledge in you’'ve come to expect from us with MusicVUE™ and
revolutionary ways, to recognize ahead-of-the-pack Variety Control™ music research, Nest Marketing™
opportunities for success and take decisive action. and Mental Weaponry™ perceptuals.

To become market leaders you've demonstrated that | That is our promise to you.
actionable ideas, creative solutions designed to solve
your problems, and results that translate to your bottom
line are what you demand ... are what you deserve. | Thank you for believing we can help you succeed

with revolutionary ldeas, Solutions and Results.

Revolutionary Radio Research e Nest Marketing « Mental Weaponry

Thank you for your trust and confidence in 1995.

Cincinnati Chicago New York Phoenix Washington, DC CMM Internet
3857 Ivanhoe Avenue 654 Garland Avenue 2025 Hilltop Road 534 North Mountain View Road 901 North Livingston Street World Wide Web Site
Cincinnati, Ohio 45212 Winnetka, lliinois 60093 Scotch Plains, New Jersey 07090  Apache Junction, Arizona 85219 Arlington, Virginia 22205 http://www.cmmnet.com
Tel: (513) 631-4CMM Tel: (847) 441-9CMM Tel: (908) 232-4CMM Tel: (602) 983-8CMM Tel: (703) 536-4CMM World Wide E-Mail

Fax: (513) 631-4FAX Fax: (847) 441-4FAX Fax: (908) 233-6613 Fax: (602) 933-0901 Fax: (703) 536-7600 cmm@cmmnet.com

U.S.A. Headquarters
Fall 1995 Arbitron, Monday-Sunday, 6AM-Mid, MSA, AQH
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:Ilﬂg: I\I;;,;gﬁ?,fvs - Landy I.ands' Island BIack Promo Post

orace Landy has been elevated to National

Metro Networks has tapped Director/Promotion for Island Records’
Steve Candullo as VP/GM, New Black Music Division. Based at the label's NYC
York Region. He most recently headquarters, Landy most recently served as

served as President/GM of Coun- No“rtheast Regional Manager.
try WYNY/New Morace has consistently displayed the energy lev-

. el and leadership qualities necessary to manage this
Yonl'k,}:v }ECh has promotion team,” said Island VP/Black Music Promo-
PIELE o tion Ronnie Johnson. “He is a valued addition to the

EXECUTIVE ACTION

DiMatteo Assumes WKXK/Chicago GSM Duties

ormer WWCM-AM, WRXK-FM & WXKB-FM/Ft. Myers Regional
GM Frank DiMatteo has been named GSM for recent Country con-

vert WKXK-FM/Chicago.
“I think it's terrific we have such a vibrant and enthusiastic player join-
ing us,” said WKXK President/GM Gregg Lindahl. “Frank has demon-
strated he is a forward thinker and an intelligent leader. We look forward

CHR/Rhythmic national staff.” to having him on the ‘Kicks' team.”
WKTU (see . - . . N Prior to heading south, the Windy City native worked in the market as
Page 1) REOARI oGS ANty antjpmasaiteginalidn VP/GM for WBIG-AM & WYSY-FM and LSM for WLS-AM.
age 1). ager for Reprise Records. He has also held a variety
“St bri of positions at Profile Records. H i
SEVErUtings | Jij Thorn Now Station Mgr./GSM At WLYT & WTDR

the talent and ex-
perience neces- | LYT-FM & WTDR-FM/Charlotte GSM Reta Thorn has been

sary to maintain promoted to Station Manager/GSM for the AC-Country combo.

T
our high stan- Ostrow Will Head Trauma Radio Promo | | VP/GM Pat Reedy left a few weeks ago to manage the Trumper

Candulio dards of excel- . i stations in Salt Lake City.
lence in the Danny Ostrow has joined Trauma Records as VP/ Sre Thorn told R&R, “I'm very excited about SFX’s new ownership of the

broadcasting field,” said Metro Radio Promotion. He previously was VP/Pop Promotion station and the opportunity we all have. What a wonderful time to be in
§ at American Recordings. Charlotte radio!”

Networks Exec. VP Chuck Bort- *“We’ve been searching for a head of promotion for [

nick. “We are eager to see the re- Se g ( pri 1 r | B An 18-year market veteran, Thorn has served as GSM gt WBT-AM &

sults of his efforts in Metro’s New about five Tonlhs. Trauma co-President Rob Kahgne Y WWSN-FM and GM at WMXC (now WSSS). Thorn joined WLYT as

York region.” told R&R. “We wanleq somebody who hz}d an overview f' GSM three years ago and became the combo’s GSM a year later.

Ork region. of all the formats of radio and who would interface effec-

Prior to WYNY, the 18-year | tively with Interscope’s staff. My partner [Paul Palmer]
broadcast industry veteran served | and I came to the conclusion that Danny would be the | § R
as President/GM of WKQI/De- | most effective person for that position.” 5 . .
troit. He also has worked in New Prior to joining American in 1994, Danny spent three FI‘IEdman Appﬂmt&d KTAR/PhﬂenIX’S ND
York as WPLJ's Station Manager- | years as Director/Promotion at PLG. He also served five
and as both GM and GSM at | years as Radio Editor at Hirs Magazine. An American Ten-year radio veteran Andy Friedman — formerly all-Talk KFI/Los
WRKS. staffer says Ostrow’s vacancy will not be filled. Angeles’s Asst. News Director/Q.J. reporter — has segued to News/Talk
KTAR-AM/Phoenix as News Director. He replaces Jeff Scott, who moved
to KSAZ-TV/Phoenix.

i irleli “I’m going to focus on the strengths here and continue to emphasize live
”hlnﬂ ”0t Kldd",g i ] coverage,” Friedman told R&R. “I also want to get a little bit innovative ...
to inject more creativity in our approach to the news. The way I see it, I got
my bachelor’s degree {from KFI] and now I'm going for my master’s.”

After six and a half years at KFI, Friedman spent a year as a KFBK/
Sacramento reporter. He also has worked at KUIC-FM/Vacaville (San
Francisco) and KALF-FM/Red Bluff, CA.

Chino Surfin

l ama B .. .
_—l - On a break from readying the debut album by hip-hop artist Chino XL,
Kid Rhino, the children’s division of Rhino Records, has agreed to develop and market audio-related products American Recordings President Rick Rubin poses among the remains of
based on the live-action programs and characters of Capital Cities/ABC company DIC Entertainment L.P. Finalizing the fire-gutted L.A. house where he once recorded with the Red Hot Chili
the venture are (I-r) Rhino Exec. VP Bob Emmer, DIC consuitant Artie Ripp, Kid Rhino Sr. Dir. Torrie Dorrell, Rhino Peppers. Trouncing through the ashes are (I-r) American Dir./Hip-Hop
President Richard Foos, and DIC Entertainment President Andy Heyward. A&R Dan Charnas, Chino XL, and Rubin.

Today’s level of fierce competition demands that
you prominently display your name every
chance you get (location broadcasts, concerts, . .
station sponsored autograph sessions, etc.). With &< UV stabilized plastic won’t
theft, vandalism and loss, it becomes a costly fade indoors or outdoors.
proposition to continuously replace expensive & Simply FAX your logo and

signs and banners costing hundreds of dollars. color separation information
for a free price quote.

$< Durable banners for a
throw-away price.

Roll-A-Sign™ offers a better way. You get up to
four vibrant colors printed on durable, high
quality 4 or 6 mil plastic film to display your
logo and message brilliantly for an economical
price. Now you can afford to display a bright
new sigh at every public event. They even make [317% 18" gves you 380 banners per ol
great cost-effective promotional give-aways. Just
roll off what you need and cut. \

72" x 36" gives you 170 banners per roll

36" x 24" gives you 330 banners per roll

Banners are available in 18", 24" and 36" heights on 1000 ft rolls.
The number of banners on each roll is determined by banner length.|

Call today

and get exposed. ® b6 Box A _
800/231-2417 WX 2 Fne

REEF INDUSTRIES. INC. 713/507-4295 FAX

PLASTIC
BANNERS

©1996 Reet industries. Inc.
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Free Promotion!
GREAT COMMUNITY EVENT!!

MADD and Chrysler have teamed This free _l"‘;lmﬂﬂﬂn isk“':“{
up to promote responsible driving 1:’:"3""’ i a" 8
a .- uquerque
and your station can join them! oo T Poteau, OK

The Chrysler Drunk Driving Simulator B?}:F'mmfw : ggg{'eh
tour features a *96 Dodge/Plymouth Neon g:rr':"ﬁlsdham Rapié’ City, SC
with an on-board computer program that Escanaba, M Saginaw, Mi
delays the car’s steering and braking. The Fargo Shreveport
car is programmed so your listeners can Flagstaff Tulsa
feel the effects of drunk driving without Mitchell, SC Tyler, TX
consuming alcohol. Oklahoma City Wichita

This is the perfect way for your station to
increase its community involvement and
gain positive personality exposure. You can
interview local police and spokespersons,
announce hotline numbers and give away
station promotion items supporting the event!

L= MARKETING

¥

¢ non. MADD 310-553-4330

—anann aaricanradiohistonscom
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Briner To National
Promo At Magnatone

Former Giant/Nashville North-
east promo rep George Briner has
been named Di-
rector/National
Promotion for
Magnatone. He
i| succeeds  Joe
O’Donm;ll, who
| was elevated
from a regional
4 post last August
4 and will be reas-
signed to anoth-
~ er position with-

in the depart-

ment.

The appointment reunites Briner
with newly appointed Sr. VP/Pro-
motion & Marketing Chuck
Rhodes, who formerly was Giant’s
Director/National Promotion
(R&R 2/9). Rhodes said, “George
is one of the best promotion guys
I’ve ever been associated with.
His motivation and enthusiasm
will help us reinvent the wheel
here at Magnatone.”

Briner has spent almost nine
years in the record business — the
last 18 months with Giant/Nash-
ville and the rest of the time with
WB/Nashville. His background
also includes retail as well as a
promotions stint at KZLA/Los
Angeles.

Briner

NEWSBREAKERS.

s

Big Groups Get Bigger

Here’s what the two biggest
groups (for now) will look like after
all their pending deals are complete:

Jacor Communications Inc.

| ®*WGST-AM & FM, WKLS-FM &
WPCH-FM/Atlanta
* WCKY-AM, WLW-AM, WEBN-
FM, WKRQ-FM, WOFX-FM &
WWNK-FM/Cincinnati
® WLOH-AM, WTVN-AM, WHOK-
FM, WLLD-FM & WLVQ-FM/Co-
lumbus, OH
* KHOW-AM, KOA-AM, KTLK-AM,
KBCO-AM & FM, KBPI-FM, KHIH-
FM & KRFX-FM/Denver
* WJGR-AM, WZAZ-AM, WJBT-
FM, WQIK-FM & WSOL-FM/Jack-
| sonville

* WDAF-AM & KYYS-FM/Kansas

City
| ®KOPA-AM & KSLX-FM/Phoenix
| ®KEX-AM, KKCW-FM & KKRZ-FM/
Portland
® KRXQ-FM & KSEG-FM/Sacra-
mento
® KATZ-AM, KMJM-FM & KNJZ-
FM/St. Louis
® XTRA-AM & FM & KHTS-FM/San
Diego
® WBRD-AM/Sarasota
* WFLA-AM, WDUV-FM, WFLZ-
FM, WTBT-FM & WXTB-FM/
Tampa
* WSPD-AM, WRVF-FM & WVKS-
FM/Toledo

SFX Broadcasting Inc.

® WLYT-FM & WTDR-FM/Charlotte
® KRLD-AM & KTCK-AM/Dallas |
* WQSI-AM & WXVR-FM/Freder-
ick, MD (
* WMFR-AM, WWWB-AM &
WMAG-FM/Greensboro-Winston ‘
Salem ’
\
|

* WGVL-AM, WMYI-FM, WROQ-
FM & WSSL-FM/Greenville-Spar-
tanburg

® KNUZ-AM, KODA-FM & KQUE-
FM/Houston

* WJDS-AM, WZRX-AM, WKTF-
FM, WMSI-FM & WSTZ-FM/Jack-
son, MS

®* WOKV-AM, WPDQ-AM, WIVY-
FM & WKQL-FM/Jacksonville

* WWKY-AM, WTFX-FM & WVEZ-
FM/Louisville

® WSIX-FM & WYHY-FM/Nashville
* WGBB-AM, WBAB-FM, WBLI-FM
& WHFM-FM/Nassau-Suffolk

* WDCG-FM, WRDU-FM, WTRG-
FM & WZZU-FM/Raleigh-Durham
* KMKX-FM & KYXY-FM/San Diego
® KCEE-AM, KNST-AM, KRQQ-FM
& KWFM-FM/Tucson

® WQSI-AM, WHFS-FM, WXTR-
FM & WXVR-FM/Washington

® KNSS-AM, KKRD-FM & KRZZ-
FM/Wichita

Compass Radio Group Classic Rocker KCBQ-FM/San Diego last
week picked up the “Sets-FM” programming concept developed by con-
sultant Bob Henabery. The format plays two, three, or four *70s, *80s, and

’90s songs in a row by the same artist.

KCBQ will have new calls when Compass’s acquisition of Rock KIOZ-
FM s completed. Sets-FM (105.3) will then trade dial positions with KIOZ
(102.1). KCBQ now identifies itself only as *“Sets-FM, 105.3.”

According to Compass President Bob Hughes, “This format is de-
signed to give our station a clear, obvious, and memorable difference.
Even if [listeners] never hear the call letters or any positioning state-
ment, [they’ll] realize there’s something fundamentally different about

what we’re doing.”

Representative artists of the 25-44-targeted format include Eric Clap-
ton, Phil Collins, Sheryl Crow, Hootie & The Blowfish, Billy Joel, El-
ton John, Annie Lennox, Tom Petty, Bonnie Raitt, Steely Dan, and U2.

Among 39 rated signals in this fall’s Arbitron, KCBQ-FM ranked 22nd

12+ (1.3).

i

|
i
|
|
|
|
|
|

UPDATE

brings a lot to the table.”

casting.

Before joining WBMX in 1990, Rozynek spent five
years as GSM for Christian/Talkk WAVA-FM/Wash-
ington. He was also the first AE for Emmis Broad-

Connoisseur Selects Rozynek As Corporate VP

onnoisseur Communications has named

Gary Rozynek to its newly created Corporate

VP post. He most recently was GSM at American
Radio Systems Hot AC WBMX-FM/Boston.

“With acquisitions taking on more of my time ...

Gary was the perfect addition to the company,” Con-

noisseur PresidentJeffrey Warshaw told R&R. “He

Deals
Continued from Page 1

nity to shamelessly cross-promote,”
estimating potential savings of
$800,000 a year. But he did not rule
out a sale of the TV stations: “At
the same time, we recognize there
is a ton of [cash] in those stations.”

Price Barrier

Michaels said the purchase would
give Jacor market dominance in At-
lanta, Tampa, and Cincinnati and a
major presence in Columbus, OH;
Portland, OR; and Sacramento. “The
price barrier kept us out of the larg-
est markets,” said Michaels. “We
almost backed into a strategy that is

more powerful.” His company
plans to dominate large markets but
steer clear of the top 10 “unless we
can buy Infinity [Broadcasting] at
seven times cash flow.”

Michaels said Jacor would not be
looking for more group buys, but
would seek to fill in its current mar-
kets. He said purchases in San Di-
€go would be announced shortly.

SFX President/CEO Steven
Hicks said the Prism purchase “is
totally complementary to our oper-
ating strategy.” The purchase gives
the company four stations in Ra-
leigh, creates duopolies in Jackson-
ville and Tucson, and adds three sta-
tions in Louisville and Wichita.

LS e = ——— . —— —————————

Telecom
Continued from Page 1

Few of the new regulations affect
radio, and because most of those that
do affect the medium are carefully
spelled out in the Telecommunica-
tions Act, they will be enacted as
written in the law. Among these are
the new eight-year license period
and the relaxed ownership limits.

The FCC said its radio owner-
ship regulations will mirror those
of the Telecommunications Act by
March. Those new regulations
will allow ownership of:

* Eight stations, no more than
five in aband, in markets with 45
or more stations

PRIME SPORTS RADIO

* Seven stations, no more than
four in a band, in markets with 30 to
44 stations

* Six stations, no more than four
in a band, in markets with 15 to 29
stations

¢ Five stations, no more than three
in a band, in markets with 14 or few-
er stations.

The FCC says a provision of the
new law that allows the agency to
waive ownership limits if such a
waiver is in the interest of a com-
munity won'’t be implemented until
the end of this year.

License Renewals

The FCC will take up the issue of
streamlining license renewals some-

and NHL Hall-of-Famer Denny Potvin are in your

station right now covering the plays and providing
insightful commentary for Prime Sports Radio.

We're there so why not turn us on and try us out?
Hear for yourself why Prime Sports Radio has the best
up-to-the-minute sports news and information,
in-depth interviews, expert analysts and intriguing
sports features, 24 hours a day, seven days a week.
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time in the second quarter of this
year. Under the new law, licenses
are renewed without allowing for a
challenge if a station has met its
basic license requirements.

However, this tentative schedule
could be derailed if the government
shuts down again. Because Con-
gress has not agreed on a budget,
there is a chance the FCC may have
to close again when its temporary
funding runs out in March. The
agency was shuttered for a month
in the last budget showdown.

Asked what effect a closure
would have on deadlines, Hundt
replied, *“The truly horrible is best
not to speculate about.”

As of February 1, 1936 your station along with the other 6,000 radio

stations across the United States have the capability of picking up Prime

Sports Radio on C-5.
Fox television analyst Matt Millen, NBA Hall-of-Famer, Bill “Big Red” Walton,

point guard of the two time defending champion Houston Rockets, Kenny Smith

THE SOUND OF SPORTS

Maxe Tre Move To Prime SPorts Rapio!
For MORE INFORMATION cALL 214-401-3960
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Get Ready to Roll Up Your Sleeves and ‘R&R Talk Radio Seminar
Participate in the Most Useful, Informative, '

and Comprehensive Radio Seminar

You’ve Ever Attended

The R&R Talk Radio Seminar

February 22-25, 1996 ¢ Washington D.C.

If you're working hard to build a Talk station, this meeting is the blueprint for your success. It’s a conference
with real substance, devoted exclusively to the Talk format. The R&R Talk Radio Seminar offers a wealth of
learning and networking opportunities for radio programmers, managers and producers who are looking to excel LX X
and achieve in a non-music format. Among the highlights: 15 Talk-specific workshops and general sessions featuring addresses by prominent politicians
and Talk radio figures. You can participate in a working lunch session dedicated to brainstorming format issues. In addition to those top-flight sessiors,

"0°a uolbulysEp o 9441 '92 ET Adcnigod

your registration fee also includes receptions, continental br=akfasts, lunches and a very special closing dinner. Register today - fill out the form below,
mail or fax it, and get ready to receive valuable insight from the people shaping Talk radio today.

|Seminar Registration Hotel Registration
W You Can Mail This Form To: Hotel Intormation
R&R Talk Radio Seminar =

10100 Santa Mcnica Blvd. 5th Floor { The Grand Hyatt g ’5 IH Street
Los Angeles, CA, 900674004 at Washington Center @ | 0o sifst=anmw

. . The Grand Hyatt ar Mashington Center is conventently Washington DC 20001
Please print carefully or type in the form below. Full payment must focated 13 minutes from Washington National Airport, (202) 582-1234 ——

accompany this registration form. Photocopies are acceptable. and within walking distance of the White House, Lords | |

You Can Fax This Form To:
(310) 203-8450

Theatre and Lincoln Museuns. The US Capitol, Siuthsonian,

ietnant Memerial and more are located nearby.

We look forward to hosting you in our Nation’s Capital at the
Grand Hyatt Washington, located in the heart of downtown
Washington. To guarantee your reservation we require either an
enclosed check or money order covering the first night’s stay, or a
major credit card number, expiration date, and signature. Deposits will
be refunded only if cancellation notification is reccived at least 7
days prior to arrival.

Reservations requested after February 1, 1996 or after the room
block has been filled are subject to availability and may not be avail-
able at the convention rate. Check in time is 3:00 pm, Check out
time is 12 noon. Note: If paying by check, make a check out to The
Grand Hyatt for your hotel reservation, and a separate check to RGR
for the Seminar payment.

E

all L s/ C ’ 5
Call Letters/Company Name Type of Room No. of Rooms Convention Rates

Single (1 person) * $139 a night

Street Double (2 people) * $159 a night

1 bdrm Suite $475-1300 a night
* Regency Club Rates Available

Date of Arrival

Time of Arrival

Date of Departure

Telephone #

Name

eminar rees

|

Company

Before January 19, 1996 $300

After January 19, 1996 =AGIPE Address
There is a $50.00 cancellation fee. There will be no refunds after February 1, 1996. City

" » »
ethod o ayment- eminar Telephone #

Amcunt Enclosed: Sharing Room with

I:IVisa DMasterCnrd I:l American Express E] Check '\:;k;gg“b]" Amount $

Acccunt Number [CJAmerican Express [JVisa [JMasterCard [ Discove: [ODiners/Carte Blanche [JCheck

| Account Number

1Tatl Expiration Date; Montl
Expiration Date piratior )

| | | | Signature

Print Name Here

Month Year Signature
Gold Passport #

Non-Smoking Room Requested D

Print Name Here
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Playing Cupid Means Cash
And Cume For WUSN/Chicago

(1 US99 nets $ 300,000 from listeners looking for love

For Chicago singles who like country music, “What's your
sign?” has been replaced by WUSN’s “Dateline” as the way to
meet new people. For the station, it’s meant fun, promotional

opportunities, and big bucks.

WUN  VP/
GM Steve Ennen
says demographic
trends make
Dateline a natural £%
for radio. “De-
mographers say
40% of the popu-
lation is currently
single, with that
percentage grow-
ing to 50% by
2005. Interep’s
survey of singles says 7% of them
use an outside dating service.”

But Country’s recent surge among
young demos, he adds, makes it a |
real winner for the format. “We re-
alized we have all these 25-34 wom-
en — many of whom are single —
who came to Country in the last few
years. We spend a lot of time on the
air talking about family and kids, but
weren’t doing much to promote and |
market to these young women. Date- ‘
line helps us satisfy a huge need |
among our listeners.” |

m. .

We spend a lot of time
on the air talking
about family and kids,
but weren’t doing
much to promote and
market to [single]
young women.
Dateline helps us
satisfy a huge need
among our listeners.

%9

Ennen feels Dateline works par-
ticularly well for Country stations
because of the format’s broad appeal.
“To be successful, Dateline needs a |
lot of participants so members get a ‘
steady flow of ‘matches.” We appeal
to the younger demos who are sin-
gle and to the 35-44s, a large per-
centage of whom are divorced and
running out of acceptable options on
how to meet people. This works for
Country so well because, as a for-
mat, it crosses so many demos.

“And we can feel it working —
listeners are coming up to us at events
and thanking us for starting it. The
early response was so great, it al-

Ennen

leviated any concerns we had
about the negatives attached to
dating services.”

No Cost, Huge Reward

As if playing Cupid and making lis-
teners happy wasn’t enough to give
GMs a warm, tingly feeling inside,
Ennen points out there’s literally no
cash outlay for the station but
there’s potential for huge profits. “Our
commitment is the same as any other
promotional commitment. All
WUSN does is run promos. There’s

for their daily list of matches, they |
alsohear messages from a station per-
sonality. (These are automatically
downloaded to every voice mailbox.)
WUSN has told Dateline users about
amorning show remote from Nash-
ville, upcoming live remotes, and
other activities.

WUSN has also used Dateline in
conjunction with new artist show-
cases. Invitations are left in every-
body’s voice mailbox, and they
RSVP to the station to get on the
guest list. That, of course, also be-
comes a value-added membership
benefit.

Win-Win Situation
Dateline is even a win-win situa-

listeners.

es, and phone numbers.)

cost of $1.95 a minute.

ing. That’s a big consideration for |
people who love country music.
They run into a lot of people who
put it down — and they’re tired
of it.” ‘
One recent Dateline-exclusive |
promotion  in-

no capital expense
— the computers
are located at
Northwestern Uni-
versity, and every-
thing else is done
by the company.”
WUSN airs
one promo in
each daypart and
plugs Dateline
once an hour dur-
ing the nighttime
“Cryin’, Lovin’,
and Laughin®”

QBT VT e

What are the odids, in this modern
oge, of actuaily getting o date with
a real person with similar interests ?

And why is this the cennal issue in
the hearts and minds of your listeners ?

volved a pair of
tickets to a recent |
Windy City ap-
pearance by Trisha
Yearwood and ‘
Lee Roy Parnell.
WUSN had both
artists enter their |
“dream date” data
into the system, and
the man and wom-
an who proved to be
Trisha and Lee |
Roy’s closest i
matches got the |

'/

»

Y

show.

In the 10 months since Dateline
started, WUSN has enrolled almost
15,000 members who generate “a
couple thousand calls a day,” ac-
cording to Ennen. He adds they’re
hitting almost the entire database on
a weekly basis.

The revenues generated by the
$1.95-a-minute 900 number (see
“How Dateline Works™) are truly
amazing. Ennen says WUSN’s share
of those profits — about 30-35 cents
per minute of usage — has added up
to over $300,000 since last Decem-
ber. Ennen emphasized, *“That’s mon-
ey that falls right to the bottom line.
That’s like a $900,000 radio account,
because it falls right into other profit.
Plus the phone company does collec-
tions for you.”

Database Building

Ennen says Dateline is also an ex-
cellent way to build a database from
scratch or add names to the existing
list, since stations keep all the names
of those who sign up. Each Dateline
client has its own database, and each
receives an updated data disk every
month.

While Dateline users become part
of the station’s “Loyal Listener Club”
and other event marketing strategies,
the service itself is used to reach them
as well. When members call the 800
number to check their voice mailbox

tion for sales and programming, says
Ennen. “PDs like it because with a
simple promo, they can dish off to
Dateline some of the sales-related
promotions they might consider on-
air clutter.”

For example, WUSN has tied in
with area gambling riverboats to
help them fill the casinos on off
nights. Ennen explains, “We issue
invitations on the phone system —
something PDs don’t often like to
put on the radio— and leave a num-
ber for people to RSVP and be put
on a VIPlist for free admission. The
client’s happy, ,
sales is happy, m
programming is
happy.”

As you might
imagine, the num-
ber and types of
promotions that
can be done are
endless. Ennen es-
pecially likes us-
ing music-related
events as Dateline promotions: “We
keep it format-friendly by tying the
promotions to the music and our
product. In fact, this is another area
especially beneficial to Country.
People tell us they love Dateline be-
cause they want to meet somebody
who likes country music, country
concerts and clubs, and line danc- |

tickets, a limo |
ride to the show, and a chance to
meet the stars.

Sales Satisfaction

A Dateline promotion even gen-
erated a new client for the station.
WUSN hooked up with a Lake
Michigan cruise company for the
*“US99 Singles Dateline Cruise,” and
Ennen says, “We took over the boat
on one of their slower nights and
sold 200 tickets for dinner and danc-
ing through the phone system. They
were amazed.

“The cruise company had been

People tell us they love Dateline because
they want to meet somebody who likes
country music, country concerts and clubs,
and line dancing. They run into a lot of people
who put it down - and they’re tired of it.”

somewhat skeptical about what a |
Country station could bring to them. |
The tremendous success of our
cruise night solidified them as a sta-
tion client.”

In another successful Dateline
promotion, the station split the
membership database into four dif- |
ferent geographic areas. A club in I

MAAAAL e o oo radiobiotomn s oo

How Dateline Works

ere’s how the “Dateline” system works and sounds to

Station Dateline promos include a toll-free 800 phone number that
people use to sign up (in Chicago, it's a local number). A station person-
ality walks callers through a sign-up process that takes about 10 minutes.

New members answer 18 personal questions — how tall a date should
be, whether they'd be willing to date a smoker, how old a date should be,
etc. — to create their profile and a profile of their “perfect companion.”
Individuals can also record an outgoing message that will be placed in
the voice mailboxes of any companion matches.

During the initial call, they're also assigned a personal identification
number they use to access messages from potential dates, as well as
hear messages from the radio station. Each day after 5pm, members can
call the toll-free line to hear how many matches and messages there are
in their voice mailbox. (Because it’s illegal for profanity to be used on 800
access numbers, every voice message is screened by the company. Also
prohibited in messages left on the 800 number are last names, address-

After hearing those messages, the Dateline user can choose to call a
900 number and, using their PIN number, hear personal messages left
specifically for them by their matches. People can use the 900 number to
set dates, exchange information, or carry on “conversations” — all at a

each area was the site of a no-host
after-work party on a Friday. By tar-
geting members’ voice mailboxes
geographically, the station invited
them to the party in their area, and
each club paid $2500 for a sponsor-
ship of the Dateline message. Each
club was packed, and the station
made $10,000 without airing a sin-
gle spot.

Now There Are Three

Until recently, WUSN was the only
Country outlet in the nation using
Dateline. Just over a month ago,
WMIL/Milwaukee debuted the ser-
vice and enrolled 2000 peopie in its
first 30 days. It now averages 50 new
members a day. Last week, WYNY/
New York joined the fun.

It should be fascinating to see how
"YNY does with Dateline. A Big
Apple Urban station had 5000 peo-
ple sign up for Dateline in its first
three weeks and is currently getting
900-number phone usage of 7000-
9500 minutes per day. By compari-
son, a Chicago Urban station en-
rolled 30,000 people in its first 10
months.

Carol Schlosser, Marketing Di-
rector at DMI — Dateline’s mar-
keting and service arm — works
with a number of different stations
and formats and compiles an affili-
ate newsletter in which stations share
promotion ideas, liners, and copy.
She notes that Country users are dif-
ferent from those
of other formats.
“They’re more
serious, more in-
tense,” she says.
“They also spend
more time in the
system than other
format users. As
Steve says,
m ‘Country listeners

have a sensitive
BS meter — but they’re believers
when they go in. They believe it’s
going to work for them.” They’re
looking for Mr. or Ms. Right —
they’re looking for love.”

And as far asWUSN is concerned,
they’re looking in all the right plac-
es. If you're looking for Dateline, call
Schlosser at (312) 266-3636.
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General Managers,™ Program Directors
and Sales Managers can all
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* The quality of the MATCH-LINK system is fantastic. It's the technology that
really makes it work. MATCH-LINK has been a real compelitive advantage
for WRKS. something the other stations don't offer.”

- Judy Ellis, Senior Vice-President / General Manager WRKS in New York

members in six months and ten times that amount in good will. ~

I
“ We had no idea it would be this successful. We've had over 10.000 }
- Lee Zapis, President / General Manager WZAK in Cleveland '

* When we pul logether new business proposals we re always looking
for something different to enhance the clients impact. MATCH-LINK
is a definite plus. ~
Scott Savage, Vice President / General Manager |
KYNG “Young Country” in Dallas

" One advantage of MATCH-LINK we've sold to our advertisers is the
ability 1o really target that single audience. ” |
- Julie Revburn, General Sales Manager WI'MS in Indianapolis -

“It was only alter hearing from our listeners did | realize how important ;

MATCH-LINK has been for them. Its been a great way for WKOX !

o connecl with our audience on a whole new level. ” ‘
Bill Gamble. Program Director WRAQX in Chicago

“1 wasi't sure at first, but once our listeners embraced this thing just
ook off. The response and the revenues have surpassed my expectations. ™
- Andre Gardner, Program Director WXRK in \ew York

e Y A R E

LENIE

! TECHN
By D.M.I.

For more information call Mark Bohn,

Director of Sales at 312-266-3636.
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® PHILIP CATLETT has been named
Regional Manager/Midwest of Patter-
son Broadcasting. He will continue to
serve as GM of Patterson-owned
WGRD-AM & FM & WLHT-FM/Grand
Rapids.

® JOHN DEW is the new GM at and
WAIR-FM & WIAR-FM & WKLT-FM &
WKLZ-FM/Traverse City, Ml. He was
previously VP/GM of WILS-AM & FM
& WHZZ-FM/Lansing, M.

* WUBE-FM & WYGY-FM/Cincinnati
have reiocated to the Baldwin Center.
The Country combo’s new address is
625 Eden Park Dr., Suite 1050, Cin-
cinnati, OH 45202-6006. Phone (513)
721-1050; fax (513) 562-3030.

Records

7 LAUREN
KOPF has been
| appointed VP/Fi-
nancial Opera-
3 tions for Elektra

i Entertainment
Group. She was
most recently the
label’'s Director/
Financial Opera-
tions.

Kopf

o JEFF GRANT, PAM JONES, KIRK-
LAND BURKE, and JANICE BLACK
have become Regional Promotion
Managers/Black Music for Warner
Bros. Records. They will serve the

PROS ON
THE LOOSE

Texx Center — Nights
KZDG/Denver (303) 750-2586

Jim (Stewart) Kennedy —
GM/GSM WLYC-AM & WILQ-FM/
Williamsport, PA (717) 326-7847

Chip Ramsey —AMD/Oper-
ations WNTC/Evansville, N
(812) 473-5848

Sean “Hollywood” Scott —
MD/afternoons WFLY/Albany
(518) 393-9431

1561 FAIRVIEW AVENUE

ST.LOUIS, MO 63132

_NEWSBREAKERS.

Northeast, Ohio Valley, Midwest, and
Southeast U.S., respectively.

® GARY BRIGGS
has been promot-
edto VP/Artist De-
velopment from
Director/Artist De-
velopment at Re-
prise Records.

® HARVEY SCHWARTZ has been el-
evated to Nationa! Director/A&R at
Capricorn Records. He had been Di-
rector/College Promotion in the Nash-
ville-based label’'s New York office.

* BRENDA WALKER, ERIC

THRASHER, and CINDY GREER
have been named Director/A&R, Sr.

Walker

Director/R&B
Field Operations,
and Director/Pub-
licity, West Coast,
respectively, for
Virgin Records.
Walker was most \
recently Director/ |59 .
Product Manage-
ment for the label, ¢
Thrasher was °
previously VP/
Black Music for
Reprise, and Greer last served as Mar-
keting Director at WFOX/Atlanta,

® MATT VOSS and BRIAN LONG
have been named VP/Marketing & Pro-
motion and Sr. Director/A&R/Label Op-
erations, respectively, for Caroline
Records. Voss was formerly VP for the
label; Long was a Product Manager/
A&R Representative at Caroline.

°* ANE ROSEBOROUGH has been
promoted to Director/Marketing, Black

Music, from Manager/Marketing, Black
Music, at Island Records.

® STEVE KARAS is elevated from
National Director/Publicity, East Coast
to Sr. Director/Pubilicity, East Coast, at
A&M Records.

® GARY BADDELEY has been ap-
pointed VP/GM at Robbins Entertain-
ment, a newly formed label. He was
most recently an entertainment law at-
torney for Phillips Nizer Benjamin Krim

| & Ballon.

National Radio

* RHONDA KINOSIAN has been ap-
pointed Dir./Affiliate Marketing for
Premiere Radio Networks. She was
previously Manager/National Affiliate
Relations for Westwood One Radio
Networks. In related Premiere news,
the network has agreed to distribute
its 10 comedy networks via Digital
Courier International. Furthermore,
Premiere has teamed with Vital Op-
tions TeleSupport™ Cancer Network
to present “The Group Room,” a two-
hour cancer support talk show airing
Sundays via the WOR network; (818)
508-5657.

® CINDY GROGAN has been promot-
ed to VP/Affiliate Relations & Market-
ing for After MidNite Entertainment
(AME). She was most recently Direc-
tor/Affiliate Relations for the company.
In related news, American Network
Radio will be the agency of record for
AME'’s record industry dealings.

® COURT TV has expanded its
agreement to provide audio program-
ming and additional features to ABC
Radio. Included are “Court TV Legal
Minute,” a 60-second daily report;
regular one-on-one interviews with
Court TV anchors about the day’s le-
gal news; live courtroom audio; and
anchored radio coverage of major tri-
als when appropriate. The two are
also developing a children’s radio fea-
ture designed to tie in with Court TV
Kids, the network’s new programming
block; (214) 448-3342.

® USA RADIO NETWORKS presents
a new feature, “The Busy Woman's
Time Saving Tips,” hosted by Dinah
Monahan; (800) 829-8111.

l

Industry

|  YVONNE HARMON has become

VP/Training for the Radio Advertising
Bureau. She was previously President
of Radio Ink magazine.

® SIMON POTTS has been chosen to
head Island Entertainment Music. He
was most recently Sr. VP/A&R World-
wide at Capitol Records.

® JOHN TITTA has been elevated to
Sr. VP/New York at Wamer/Chappell
Music. He was formerly the company’s
VP/New York.

® Former Heftel Broadcasting and TK
Communications executive STEVEN
HUMPHRIES has reopened his con-

ConooLENCES

WVRK/Columbus, GA PD
Brian Waters's father, Donaid
Hutton, February 12.

sulting business, Humphries Commu-
nications Inc. (HCI). HCI was folded in
September 1994 after Humphries and
his staff joined Heftel.

® [TEX Media has hired JOE DeNIRO
and JOE MANCUSO to help promote
its expanded audio product line. The
company now offers station imaging,
liners, sweepers, station IDs, and cus-
tom voice work for half-cash, half-
trade; (503) 244-4673 ext. 232.

NATIONAL
RADIO
FORMATS

ABC RADIO NETWORKS
Robert Hall » (214} 991-9200

StarStation — Peter Stewart
SEAL/Don't Cry

Hot AC — Robin Jones
SOPHIE B. HAWKINS/Only Love

Classic Rock — Chris Miller
TOM PETTY/You Get Me High
ROLLING STONES/I'm Free

STING/Let Your Soul Be Your Pilot

LZ TOP/She’s Just Killing Me

ALTERNATIVE PROGRAMMING
Steve Knoll » (800} 231-2818

GIN BLOSSOMS/Follow You Down
GOO GO0 DOLLS/MNaked

SON VOLT/Drown

STING/Let Your Soul Be Your Pilot

Lite AC

EVERYTHING BUT THE GIRL/Missing
AMY GRANT/The Things We Do For Love
ROD STEWART/So Far Away

uc

MARY J. BLIGE/Not Gon’ Cry

DEBORAH COX/Who Do U Love?

ISLAND INSPIRATIONAL ALL STARS/Don't Give Up.

BROADCAST PROGRAMMING
Walter Powers * (800} 426-9082

Digital AC — J.J. Cook
DIANA ROSSNVoice Of The Heart

Digital Soft AC — Mike Bettelli
DIANA ROSS/Voice Of The Heart

AG Mix — J._J. Cook
BEATLES/Real Love

Digital Hot AC — J.J. Cook
BLUES TRAVELER/Hook

Modern Rock — J.J. Cook

GARBAGE/Only Happy When It Rains
TOADIES/Away'

JONES SATELLITE NETWORKS
Phll Barry » (303} 784-8700

Adutt Hit Radio — J.J. McKay

BLUES TRAVELER/Hook
PHIL COLLINS/Somewhere

Soft Hits — Rick Brady
AMY GRANT/The Things We Do For Love

WESTWOOD ONE NETWORKS
Bob McNelill  (805) 294-9000

Bright AC — Bill Michaels
HOOTIE & THE BLOWFISH/Time

Soft AC — Andy Fuller
PHIL COLLINS/Somewhere

Aduit Rock & Roll — Diana Laird

JACKSON BROWNE/Some Bridges
DON HENLEY/You Don't Know Me At All

the waves and Minncapolis qgels warm ('.n()ugll

oranges and the last tree on earth is made into a

skamp o celebrare Earth Dag, your UASATap('.

|)ump('.r stickers will still look good.

1.800.569.1906

FAX: 314.423.2964
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KRG DIMENSIONS SALESPEOPLE i
ARE TRAINED TO RECOGNIZE OPPORTUNITIES
THAT OTHER REPS JUST DON'T SEE.

e e

Some sales opportunities are no brainers. Others, however, are o little more integrated markefing and media plans that can help advertisers and stations
difficult to see. That's one of the reasons we created our Dimensions sates division alike. The Kafz Radio Group—KRG Dimensions, Banner Radio, Christal Radio,
—to find real new business opportunities for our client stations and to develop Eastman Radio, Katz Radio, Katz Hispanic Media and Sentry Radio.

The Katz Radio Group
SUPERIOR PERFORMANCE MAKES US THE BEST
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MANAGEMENT

Inside Arbitron’s Redesigned Radio Market hepart

I t’s coming at last! Our long awaited, hotly debated rede-
sign of the Arbitron Radio Market Report. Beginning in
April, you’ll be seeing it in radio station offices and agency
buying cubicles across the country.

It certainly didn’t happen over-
night. And Arbitron didn’t refash-
ion the report alone. The ratings
book’s new format reflects input
from the Arbitron Radio Advisory
Council, plus the many radio sta-
tions and ad agencies with whom
we’ve been consulting during the
past few years.

What’s New & Different?

To begin with, the book’s new
layout is more attractive and easi-
er to understand. Take the im-
proved Metro Market Profile sec-
tion, for example. We’ve upgrad-
ed the graphics and layout so a sta-
tion can insert pages from this sec-
tion directly into its sales presen-

* February 14-16 —Broadcast Ca-

Credit Torch” Seminar. J.W. Marri-
ott at Lenox, Atlanta; (708) 296-
0200.

e February 15-18 — RAB '96 Mktg.
Leadership Conference & Exec.
Symposium. Loews Anatole, Dal-
las; (212) 387-2100.

e February 22-25 —R&R Talk Ra-
dio Seminar. Grand Hyatt Washing-
ton, Washington; (310) 553-4330.
* February 28 — '96 Grammy
Awards. Shrine Auditorium, Los An-
geles.

* February 28-March 2 — 27th
Country Radio Seminar. Opryland,
Nashville; (615) 327- 4487.

* February 28-March 2 — Pol-
lack's New Media & Music Confer-
ence. Westwood Marquis Hotel,
Los Angeles; (310) 459-8556.

* March 8 — NABOB 12th Annual
Communications Awards Dinner.
Sheraton Washington Hotel, Wash-
ington, DC; (202) 463-8970.

| *March 13-17 — South By South-
ble Credit Association “Light The |

| Convention. Convention Center,

tation. We’re also including pages
from the Media Targeting 2000
study highlighting the value of ra-
dio for advertisers.

The improved Station Informa-
tion section contains details that
are new to the market report. We’ll
now include the address, the phone
and fax numbers, and the format
of every station listed in the report.
There’s no longer any reason to
turn to another reference to find
basic station information. Every-
thing a user needs to contact the
sales department, fax a buy sheet,
or learn the station’s format is right
there in one compact. current di-
rectory.

west Conference. Convention Cen-
ter, Austin; (512) 467-7979.

e March 21-22 — First Annual
Sports Radio Conference. Marriott
Suites, Scottsdale, AZ; (206) 867-
9397.

* March 22-25 — 38th Annual
NARM Convention. Sheraton
Washington Hotel, Washington,
DC; (609) 596-2221.

e April 2 — Sixth Annual The Busi-
ness of Entertainment: The Big Pic-
ture Conference. Pierre Hotel, New
York City; (212) 492-6082.

* April 15-18 — 74th Annual NAB

Las Vegas; (800) 342-2460.

¢ April 24 — Academy of Country
MusicAwards. Universal Amphithe-
atre, Los Angeles.

*May 1-3 — Radio Only Manage-
ment Conference. 5/Star/5 Dia-
mond Camelback Inn, Scottsdale, =
AZ, (609) 424-6800.

By Pierre Bouvard

More Averages,
More Demos

For the first time, we’re report-
ing four-book or two-book aver-
ages in markets measured four
times a year and twice a year, re-
spectively. Programmers and sales
executives now can compare how
they're currently doing against a
highly reliable, long-term bench-
mark based on a large sample size.

Not to be overlooked — more
demographics in the audience
trend section. Now a station can
see at a glance how it has per-
formed over time for 20 key de-
mographics. Is the audience con-
sistent, or is it trending up or
down? The answer will be there
in a single, easier-to-read section.

Showing off one of radio’s
strengths is one reason we're in-
cluding Time Spent Listening
trends in the redesigned report. For
programmers tracking their perfor-
mance — and for sales executives
looking for a new advantage to
highlight — our new section de-
tails station TSL estimates for 10
key demographics, including five
survey trends, and a four-book
TSL average. Now you won’t
have to calculate your station’s
TSL by hand.

Other changes include: consol-
idating TSA measures into a sin-
gle section (spring & fall measure-
ment only), and deleting hour-by-
hour estimates from the printed
report. (Look for hour-by-hour in
Arbitron’s computer-based servic-
es.)

Still The Same

Not every part of the Radio
Market Report required a thorough
revamping. Sections for Exclusive
Audience, Audience and Ethnic
Composition, Overnight Listen-
ing, Listening Locations, Cume
Duplication, and DMA Target Lis-
teners will continue to be pub-
lished in the redesigned report.

. V4
Monday-Sunday Monday—F:g@/
6AM-MID 6AM-10,
A AQH | CUME| AQH | AQH
?(90")1 C(%ON)E Q(T)g SSE (00) (L(J)O) RIG | SHR
WAAA-AM
FA ‘85 18| 1731 19 99 167 1118 26| 108
SU '35 123 1980 191 101 155 908 2.4 96
SP g5 101 2120 16 80 107 1110 1.7 7.2
Wi 95 1N5| 2238 18 93 144 1233 22 9.3
4-Book 116 2149 1.8 97 145 1131 22 9.3
FA'94 126 | 2259 201 105 172} 1272 271 114
WAAA-AM
FA 95 18] 1731 19 99 167 | 1118 26| 108
Su ‘85 123| 1980 181 101 155 908 24 9.6
SP'g5 101| 2120 16 9.0 10} 1110 1.7 7.2
Wi ‘85 15| 2238 18 93 144 1233 22 9.3
4-Book 116| 2149 18 87 1451 1131 22 83
FA '94 126 2259 20| 105 172 1272 271 1na
Four-book averages and five-book trends are two of the major new fea-
tures for Arbitron’s redesigned ratings book.

Also, in 59 Scarborough markets
(and coming soon in our 38 Re-
tailDirect markets), the report will
continue to include top-line con-
sumer profile reports as well as
cume station audiences by income,
occupation, and presence of chil-
dren.

Although Reach & Frequency
tables were discussed as a poten-
tial section of the redesigned Ra-
dio Market Report, they are not a
feature of the new design,

What’s Next?

The Arbitron-printed, local mar-
ketreport has been the centerpiece
of our measurement service to ra-
dio stations and ad agencies since
1965. Now that computer applica-
tions to process the ratings are
common among our station and
agency customers, the question
arises, is there a future for the print-
ed book?

I certainly believe so. Given a
computer’s ability to slice and dice
our ratings any number of ways for
any number of users, many of our
station customers believe that at
least one common set of estimates
should be available to all users in
a standard “benchmark” form.
That’s what the printed report pro-
vides.

Adagencies still see the need for
a printed report. In our meetings

Fast Enough to plug & play in
. thirty minutes or less.

with them, we’ve learned that
many still rely on the printed re-
port to buy radio. What’s more,
those agencies have told us that the
changes we’re introducing will
make buying radio advertising eas-
ier and much more effective.

If we were 10 do a chart on the
new, redesigned report, these
would be the top three “cool”
things you should look for when
you crack open the Winter 1996
book:

* Five-book trends for more de-
mographics

* Four-book averages right in
the report

* Time Spent Listening,

For our stations in one- and two-
book markets, the new redesigned
report will be coming your way in
Spring 1996. In the meantime,
Arbitron will be mailing several
handy guides to the new report.

Pierre
Bouvard is
the General
Manager of
Arbitron Ra-
dio. He can
be reached
at (212) 887-
1300.

Produce the best sounding spots in one-third the time. Be more creative and
productive. Orban’s DSE 7000 was designed for radio. It’s very fast. Very friendly.
No setup. No confusion. No trouble. Ask anyone who has a DSE and they'll tell
you there’s no comparison. Why bother with anything else. The DSE digital work-
station is everything you need. One quick Call to Harris Corporation will put you in

the fast lane.

Phone: 800-622-0022

Fax:

317-966-0623

waAMLamericantadiahistons.com- ——
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Winni
Market Modeling, the first real advance in
perceptual research in 20 years gives

you the advantage you need in today’s
competitive markets.

- Just Got

Market Modeling provides the first fully
integrated picture of your radio station,
your competitors and u_nexp,l-oitied‘ __
opportunities. It integrates Arbitron results,
perceptual research, and music testing into
a single actionable picture of the market.

Easier.

If you want to find out how research
can help you grow and learn more about
Harker Research, call Richard Harker or
Glenda Shrader-Bos.

™ g

e Y e

MARKET MODELING”
-perceptual mapping for radio «

\ Harker
- Research

Phone: 919.954.8300
v Fax: 919.954.8844

More Than Research— Answers.

\\\\\\\\\ omaricanradinhictaons, cam L b
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Radio, Ad Agencies Don’t Share Same Concerns

ere’s where the radio sales game begins: The stations

have the consumers. The advertising agencies have the
ad dollars. But during the course of conducting a recent na-
tional radio sales survey, Cox Broadcasting’s Denver-based
Eagle Group research firm found many instances where the
stations and the agencies aren’t playing by the same rules!

The problems between the agen-
cies and the stations came to light
when the Eagle Group began to
compare the sales concerns of
GMs and GSMs with the concerns
of agency buyers. While the sta-
tions and agencies have much in
common, an analysis of their dif-
ferences reveals much more help-
ful information.

What Agencies Want

When we asked agencies to rate
some different factors that may
come up when they purchase ra-
dio ads, the agencies’ most impor-
tant concern was that “stations run
a schedule as ordered.”

Most of the broadcasters we sur-
veyed didn’t see this as much of
an issue. So why was this at the
top of the agencies’ lists?

Obviously, the agencies per-
ceive there’s a problem here, and
radio needs to take some steps to
remedy this. Your AEs need to
communicate clearly to the agen-
cy; AEs always should tell buyers
if the spots are pre-emptible. Con-
sidering the weight that agencies
put on this matter, you may want
to rethink whether the traffic man-
ager, the AE, or the sales manager
has the final say on moving over-
sold inventory. This may be the old
trick: Move the spot, we’ll deal
with it later. Well, the agencies are
saying, later is here!

Wiar's Goob SErRvVICE?

The second most important is-
sue among agency buyers was
“good service.” Again, stations
didn’t rate this item high on their
list. The agencies indicated they
wanted more effort put into servic-
ing them after the sale. We re-
ceived many comments to the ef-
fect that AEs are hard to get a hold
of or they don’t return phone calls.

Similarly, agencies said they
needed better follow-up from sta-
tions. They also want station sales
reps to be problem-solvers who
can provide creative ideas and re-
sourceful “‘added value” plans.
They like AEs to supply service
that's sincere and friendly. Agen-
cies appreciate sales reps who

show a real interest in the account
and who can balance the station
needs with those of the buyer ana
client.

Stili, each agency or buyer de-
fines service differently. What one
considers service could be consid-
ered overbearing or annoying to
another. There are no easy answers
here. Your sales force will need to
work harder to determine what each
agency wants, and give it to them.

The agencies’ third-greatest
concern was the need for stations
to “deal with them in rates.”
Agencies like to negotiate; they
want to feel they’ve received the
lowest possible rate for their cli-
ent’s schedule. The station rep
needs to help an agency more
aggressively with buys. Agencies
are asking for stations to go the
extra mile and be more creative
in pricing. Some buyers said that
stations need to understand that not
every client has megabucks and
stations should make room for ad-
vertisers with smaller budgets.

Salespeople
On The Move

* Katz Radio Group has creat-
ed KRG Hispanic Dimensions, a
division that will search for new
business in the Hispanic radio sec-
tor. Laura Hagan — most recent-
ly VP/Sales Mgr. for Katz Hispan-
ic Media — will direct the new out-
fit. Katz reps 59 Spanish-language
stations across the nation.

» Katz ailso appointed Lydia
Clark VP, Dir/KRG Urban Dimen-
slons, a new business develop-
ment unit for all Katz Urban- and
Black-formatted stations. Clark had
been a marketing and finance spe-
cialist for several major banks. ]

* Terry Schoppmann becomes
Dir/Sales at WHTZ/NY. Shopp-
mann was most recently Sales
Mgr. at crosstown WQHT (Hot 97).

* Deborah Lang has been ap-
pointed Sales Mgr./Southeast &
Southwest Regionals for West-
wood One Radio Networks.
She was previously Regional
Mgr./Sales Dir. for the Torbet
Radio Group.

By Jim Ashbery

Stations that “have knowledge-
able account executives” rated
fourth among agencies. While
buyers place a great value on ex-
perienced radio AEs who exhibit
professionalism, they define the
characteristics of a sales profes-
sional in many ways. A knowl-
edgeable and professional AE is
always accessible and responds to
agency requests in a timely man-
ner. The top-rated AEs have strong
organizational abilities and pay
attention to detail. They also pos-
sess good communication skills,
have an adept knowledge of the
market, and submit well-written
proposals.

Cost Per Point CrLash

When we asked agencies how
important it is for stations to meet
their Cost Per Point (CPP) goals,
buyers rated this issue fifth most
important. However, broadcasters
felt CPP was their biggest prob-
lem with the agencies.

Station managers are looking for
ways to go beyond the ratings and
get away from CPP. They strong-
ly feel there’s more to a radio sta-
tion than Arbitron numbers; they
say agencies aren’t putting enough
weight on other station selling
points. Broadcasters are trying to
build a partnership with agencies
to solve clients’ marketing needs
instead of the adversarial attitude
they sense between the selling and
buying sides. Stations also want
more emphasis placed on reach
and frequency, value-added plans,
and qualitative audience data.

The radio industry’s sales diffi-
culties stem from the reality that
we live in a numbers-driven, com-
puterized world. However, the
original mission of radio’s sales
professionals was to get custom-
ers in the advertiser’s door and to
ring the cash register. The agency
and radio communities need to
merge their marketing skills and
focus on the advertiser’s need to
sell products or services to real
people rather than faceless num-
bers crunched by a computer
somewhere in Maryland. One GM
voiced his frustrations with the
CPP situation, saying, “The FM
Jukebox stations continue to win
CPP. but a well-run AM ‘commu-
nity treasure’ has a better quality
audience.”

The agencies gave their lowest
score to the statement that a sta-

ATt mm——r— e T T S OV YT T

your sales staff?

in the advertising community.

the following ways:

Do You Have A Sales Story To Tell?

he challenges facing a radio sales department are grow-
ing more difficult each day.

* How are you staying ahead of the game?
*In what new ways are you compensating and motivating

* Is your department using computer technology? How?
* Are you exploiting all possible new business sources?
* Is radio’s slice of the advertising pie in your market growing?

R&R invites you to share your story about any of the above topics —
or any other sales-related issues — with our readers. Your comments will
contribute to an ongoing forum designed to raise the profile of radio sales

Send your thoughts to Managing Editor Ron Rodrigues in any of

Mail: 10100 Santa Monica Blvd., 5th Floor,
Los Angeles, CA 90067-4004
Phone: (310) 788-1646  Fax: (310) 203-9763
E-mail: ronr@rronline.com

tion should “maintain a strong
relationship with clients them-
selves.” The thought of station
sales reps going directly to clients
always has bothered agency peo-
ple, and agencies continue to be
uncomfortable with stations trying
to build any kind of a relationship
with the agencies’ clients. Regard-
less of this firm agency directive,
there are numerous success stories
where a station stepped on the
agency’s ego and saved a buy by
dealing directly with the client.

Wiar Rabio Wasrs

A couple of other issues were
deemed far more important by the
broadcasters than by the agencies.
For example, station manage-
ment’s second most important con-
cern was the image of radio as an
advertising medium.

Broadcasters feel that radio’s
share of many media budgets is too
small, and they’re looking for
ways to get a bigger portion of an
advertiser’s marketing money. In
many markets, radio stations have
formed local sales organizations
that pitch radio’s overall strengths
compared with TV, print, and oth-
er media. Their objective is to per-
suade agencies to develop media
plans that allocate more dollars to
radio advertising, and to show buy-
ers that radio has matured beyond
switch-pitch infighting.

Some new effort is being put
into the creative side of radio ads
as well. Stations are putting in-
creased emphasis on the use of
sound, music, and writing to de-
velop more compelling and more
persuasive sales messages for their
clients’ radio spots. A few trend-
setting stations are using research

to help advertisers identify their
current customers’ attitudes and
needs as well as to recognize po-
tential new customers.

While the “relationship berween
the station and the agency” was
the third most important issue
among GMs and GSMs, the agen-
cies ranked the issue eighth. This
classic example of a personality
conflict occurs because an analyt-
ical. task-oriented person (the
agency buyer) is trying to deal with
an emotional, relationship-driven
person (the station sales rep). The
agency just wants to see the num-
bers: the station wants to bond with
the buyer. Knowledge is power.
The best agency and station rela-
tionships are those in which there
is empathy between the two par-
ties.

OK, so we found many differ-
ences betweeen agencies and
broadcasters. Now the radio indus-
try needs to focus on these per-
ceived differences. Clear commu-
nications between stations and
agencies may be the key. Of
course, these findings represent
national tendencies that may or
may not be present on a local lev-
el. To maximize your station’s po-
tential, you should address these
issues in your market.

Jim Ashbery
is Vice Presi-
dent of the Ea-
gle Group. He
can be reached
at (303) 980-
1888.
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Mark Kassof & Co. delivers
the most powerful, advanced
research in radio

TO GIVE YOUR STATION A COMPETITIVE EDGE.

You know all the standard questions... Which station plays ~ Mark Kassof’s research and radio expertise means we give

the most music? Which one plays the best music? Which your station much more than statistics...
station is your favorite? Every research company uses
questions like these. We do, too. v/ It means we deliver our s . CLASSIC CORE

= ' findings and analysis in ? :
But at Mark Kassof & Co., . a clear, graphic, easy- jtom / I
that’s only the beginning... to-understand way. |
MARK KASSOF & CO. - v’ It means we work lrorens
GOES BEYOND THE HAIDBAGK woop + N\, e e with you to turn Hos " o
BASICS... TARGET SEGMENT @) research into a UNINVOLVEDS
We specialize in the application e decisive “plan of action” “Cluster Analysis
of powerful, advanced MULTI- ‘ customized to your pinpoints meaningful
VARIATE ANALYSIS tools to | TE04Y station and focused on  fargets for your station”
real-world radio situations like “Multi-Dimensional your market situation.
yours. Multi-Variate Analysis Scalin.g. isa power I:ul
looks at the pattern of listeners’ positioning tool v/ It means we are “on your team” exclusively in your
responses to many questions — not any one or two — to market for a full year...to answer questions and
provide a clearer picture of your station, competitors, provide additional input based on the research.
listeners. The result? Focused, actionable strategies that
WIN in today’s competitive, fragmented radio markets. Most importantly, this combination of powerful research

and personal service S

POWERFUL RESEARCH + PERSONAL SERVICE WORKS for our clients’ ] ,%
= SUCCESS STRATEGIES success! In fact, Mark A
Statistics alone (no matter how advanced) never helped Kassof & Co. has applied e, % i _,*& oF
. . Y advanced research and % Fal .
any station. Success requires the application of research has heloed devel , ‘\ m/ o
- into easy-to-understand, actionable as he pet (Eve.op ¢ — nazz AR
strategies. Mark Kassof is uniquely wmnm% S hr a ;gles or N ‘/,ﬁ.Twrsssmsm
qualified to apply powerful Multi- S0me o t_ ¢ ngglelst oow-‘“’a e 7 " ",
Variate Analysis tools to radio. sAucce§ses mn d.ort &é@” ég' % ’%%
He has solid research credentials — merican radio. © S & "’%@ %
an M.B.A. in Marketing and years of e S : 4 %
experience applying it. And he has et the competitive edge | d

of Mark Kassof & Co.’s
powerful, advanced
research. Call us at:

& more — over ten years at stations as a
programmer, researcher and air talent.
Radio isn’t an “academic exercise” to

“Multiple Discriminant
Mapping determines your
station’s optimum

him...he’s been there. 313-662-5700 Stationality”
MARK KASSOF G 60, /10
l|I|IIIIIIIIIIIIIIIII_IIlII|IIIIIIIIlIIIIII|II||IIIIIIIIIII|IIIII \\‘11,98:501‘996)'
SUCCESS STRATEGIES FOR RADIO T
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LOYALTY MARKETING LEADERS

THE BEST WORK WITH THE BEST

Z100 - New York
KMPC - Los Angeles
KSAN - san Francisco
KDMX - Dallas
WIJZW - washington
WKLB - Boston
KMPS - seattle

K]R FM - seattle
KIOZ - san Diego
WPOC - Baltimore
KMLE - phoenix
KW])J - portiand
KCMO FM - Kansas City
KNCI - sacramento
KSS] - Sacramento
WSOC - charlotte
WSM FM - Nashville
WRLX - w. Palm Beach
KZST - santa Rosa

WYNY - New York
K101 - san Francisco
KFOG - san Francisco
WXTU - philadelphia
KISS - Boston

KBXX - Houston
KZOK - seattle

KJR AM - seattle
KTCZ - Minneapolis
B94 - pittsburgh
WZAK - Cleveland
KFXX - portland
KLTH - kansas City
KRAK - sacramento
KHTK - sacramento
WSSS - Charlotte
WRMF - w. Palm Beach
WCLB - w. Paim Beach
CFOX - vancouver

KABC - Los Angeles
KNBR - san Francisco
KYLD - san Francisco
WMZQ - Washington
W]MN - Boston
KHYS - Houston
KUBE - seattle

Q1 06 - san Diego
WIL FM - st Louis
WZPT - pittsburgh
WZJM - Cleveland
WGRR - Cincinnati
KFRG - Riverside
KGBY - sacramento
WWSBB - providence
WMAG - Greensboro
W]NO - W. Palm Beach
B106 - Columbia
ADFM - Australia

The Fairwest Direct Loyalty Marketing System is now considered a mainstream strategy
for leading stations. Based on the efficiencies and effectiveness of Loyalty Marketing,
stations are enjoying dramatic rating increases and new revenue streams.

Fairwest Direct is a full service direct marketing company. From the building and management of a
pure database to the development of targeted direct mail and telemarketing campaigns, leading
stations rely on the company that pioneered the concept of Loyalty Marketing for radio.

Call Reg Johns, Rob Sisco or Greg Fredrick at Fairwest Direct and let us help you

.. : ./
chart your course in direct marketing strategiés.

FAIRWEST DIRECT

LOYALTY MARKETING SYSTEMS

DIRECT MAIL ®* TELEMARKETING * INTERACTIVE SYSTEMS * DATABASE MANAGEMENT * SALES APPLICATIONS
9815 CARROLL CANYON RoAD, SUITE 206, SAN DIEGO,CA 92131 PHONE (619) 693-0576 Fax (619) 693-0778
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MARKETING & PROMOTION

Ten Lessons Radio Can Learn From The Web

7Y Y he World Wide Web is setting new standards in market-

ing. Not only is the web touching an exposed nerve with-
in the soul of the user, it’s also teaching users new ways to
interact and explore a new product or service.

Fortunately, this gigantic mass
of online interactivity can teach
us how to do our jobs better. In a
recent issue of Adverrising Age, a
web site called “HotWired” list-
ed the 20 lessons it had learned
about interactivity. The list was a
virtual users’ guide on how to do
radio better, and how the web will
influence your listeners in the
years to come.

Here’s an abbreviated — and
translated — version of the list that
moves it from the realm of high-
tech to radio tech.

The ‘How-To’ List

6 Decide what you want to
do. Radio and web sites cannot be
all things to all people. Whether
you are developing a web site or
running a radio station, the first
thing youneed to do is decide what
you want to do with your facility.
Make a decision if you need to

build brand, extend usage, capture
an opportunity, or sell a new ser-
vice. Your answer to this question
will affect everything that you do
from that point forward.

o Forget about broadcast-
ing. The web is not mass media.
Neither is great radio — it is one-
to-one marketing. The measure of
efficiency in radio isn’t cost per
thousand. The only valid measure

Pro:Motion

e Rick Marshall has been
named Dir/Mktg. & Promotions for
KLTH-FM & KCMO-FMW/KC. He'll
retain his weekend airshift at
KCMO, too. Marshall replaces
Jane Graber, who becomes Dir./
Mktg. & Promotions for Bonne-
ville sister outlets KCMO-AM &

KMBZ-AM.

By Ted Bolton

is cost per diarykeeper. In the case
of the web, it’s the cost per re-
sponse.

0 It’s a process. A good web
site is never finished. Change is
good. A radio station in today’s
world should live by the same stan-
dards. Evolve or become Jurassic.

It’s not a monologue, it’s a
multilogue. Web interactivity isn’t
about beaming a message to a pas-
sive couch potato. Instead, it’s
about engaging an active seeker in
an interactive discussion. Effective
radio involves a different kind of
interactivity, but that interactivity
is still the key to success. Smart
web sites understand that their ser-
vice isn’t a monologue but a mul-
tilogue — a discussion among the
community of users (insert the
word “listeners” for “users™) and
your radio station.

Test, learn, change. Setting
up a users’ loop with your audi-
ence creates the most cost-effec-
tive market research in the world.
Keep asking them what they like
and what they dislike until you get
it right.

. ound breal & Look Greal

bn The Boftom Line,
With JSN!

Jones Satellite Networks
STACKS UP!

The best selection of successful, proven formats.

Major Market Sound

A Continuously Researched Music Mix

Dependable, Consistent On-Air Talent with
Experience in Markets of All Sizes

Ample Opportunities for Localization

T
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radio industry.

Share Your Marketing Plan!

e hope you'll take part in the industry’s newest weekiy forum for
marketing & promotion professionals.

e Just what did it take to pull off that remote?

e How much time went into that station concert?

* Who chose the colors for that outdoor campaign?

® Why did you use film — or video — for those TV spots?

R&R invites you to share your stories about any of the above topics —
or just about anything marketing- or promotion-related — with our read-
ers. Your comments will contribute to an ongoing forum designed to at-
tract attention to the importance of strong marketing and promotion in the

Please send your ideas, releases, and photographs to Scott Slaven,
Director of Communications, PROMAX International, 2029 Century Park
East, Suite 555, Los Angeles, CA 90067.

@ Don’t just link in, link out.
Web sites are about association and
connections. So is radio. Find
ways to associate and connect with
other media and associated vehi-
cles. Reciprocal marketing is
what’s happening in the next de-
cade so you need to get on board.

Response techniques work.
People respond to response oppor-
tunities. Create them on your ra-
dio station just like they’re creat-
ed on the web. Keep the ones that
work and toss the rest. If you aren’t
truly providing an ongoing oppor-
tunity for listener response, then
you aren’t actively targeting dia-
rykeepers.

OPsychographics count. Web
sites vary by lifestyle. Radio sta-
tions vary by lifestyle. Be sure you
have accurate lifestyle data about
your listeners so you can make
informed product and marketing
decisions.

Don’t test the waters, jump
in. Nielsen reports there are al-
ready 24 million Americans on the
web. This medium isn’t going
away, and every single day your
listeners are being shaped by this
new form of entertainment. More
importantly, they are expecting
new levels of interactivity with

their favorite radio station. Treat
your radio station like a web site
and meet these new expectations.

@ The laws of media haven’t
been repealed. At the end of the
day, a web site is either entertain-
ing or boring. The same holds true
for your radio station. If radio is to
compete for consumer time, then
it really has to be uniquely enter-
taining and satisfying or else they
will go elsewhere.

There’s a new kid on the block
that’s competing for that attention
and it’s setting new standards. Pay
attention to what the web is all
about because everyday of the
week thousands of your listeners
are doing exactly the same thing.

- i
I’_ Ted Bolton is President of |

Bolton Research Corporation,a |
[ full-service au-
| dience re-
search and

ning company.
He can be [
reached by |
phone at (610)
649-8100 or
by fax at (610)
l 642-7770.

Meeting Growing Expections:
Promotion & Marketing Today

By Scott Slaven

or years, the perception in the radio industry has been
that a promotion person’s job was to hang a few ban-

You Control Your Local Market Presence, Sound & Impact

The Market’s Most Reliable, Affordable Delivery System

As a JSN offiliate, you have more time to focus on
sales, promotions and community visibility. There’s a JSN
format to match your individual market needs
Call us. Discover how JSN advantages stack up in your favor.

At 1 Redie” - BRUSK

)
o Time Dl

W

JONES SATELLITE NETWORKS
Call Gene Ferry, National Affiliate Sales Manager at 303-784-8700

Jones Satellite Networks 15 o subsidiary of Jones Intercable, Inc

_ oy amaricanradiohistarny com

ners and drive the van to local mall openings. How times
have changed.

Today, marketing and promotion people are expected to contend with
constantly evolving resources and issues: web sites, direct mail cam-
paigns, value-added promotions. In effect, promotion people are re-
quired to contribute to all aspects of radio operation — from ratings to
advertiser tie-ins to brand awareness — all focusing on that ever more
important bottom line.

With this column, PROMAX International — the world’s foremost
association of promotion and marketing executives in the electronic
media — will be working with the editors of R&R to discuss how
promotion people are meeting the growing expectations of their posi-
tions.

* What emerging new technologies are marketers using ta make an
impression on an increasingly fragmented public?

* How can advertisers be induced to sponsor web sites?

* What company cuts the best deal on T-shirts and baseball caps?

These are some of the topics that will be covered, along with up-to-
the-minute promotion news, descriptions of exceptional campaigns, and
unique idea-starters. We look forward to your participation.

Because no matter how complex the demands of the medium may
grow, the bottom line for promotion people lies in their ability to create a
message that’ll be heard loud and clear above the din of the competition.
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CYBERSPACE

Hot new music-related
World Wide Web sites, cool cy-
berchats, and other points of
interest along the information
superhighway.

{

Microsoft Network's celebra-
tion of Black History Month con-
tinues with nightly online chats
featuring (all times 9pm ET/6pm
PT): Toni Braxton (Friday 2/
16), Tony Rich and Sonja
Marie (Monday 2/19), Orga-
nized Noise (Tuesday 2/20),
TLC (Wednesday 2/21), and
M.C. Hammer (Thursday 2/22).
GO: Black History. (MSN is
available to Windows 95 users.)

Ministry's Paul Barker is the
guest on America Online’s Cy-
ber-Talk (keyword: WARNER)
Monday night (2/19) at 9:30pm
ET/6:30pm PT. (Jump: chat)

Grammy Awards telecast
producer Pierre Cossette taiks
about this month’s show on
Prodigy Monday night (2/19) at
10pm ET/7pm PT. (Jump: chat)

Jefferson Airplane/Jeffer-
son Starship founder Paul
Kantner chats on Prodigy
Wednesday (2/21) at 10pm ET/
7pm PT.

Former Elvis Presley guitar-
ist Scotty Moore visits on Com-
puserve Sunday afternoon (2/
18) at 3pm ET/noon PT (GO:
Convention).

MUSIC DATEBOOK

1985/Lionel Richie's “Can't
Slow Down” wins a Best
Album Grammy, Cyndi
Lauper is named Best New
Artist, and Tina Turner
wins Best Record and Best
Song for “What’s Love Got
To Do With It.”

Born: Fats Domino 1928, Johnny
Cash 1932, Mitch Ryder 1944

TUESDAY. FEBRUARY 27 [

1980/The Doobie Brothers’
“What A Fool Believes™ wins
Grammys for Best Record
and Best Song, Billy Joel's
“52nd Street” takes Best Al-
bum, and Rickie Lee Jones
is named Best New Artist.

1990/Time magazine quotes Milli
Vanilli's Rob Pilatus: “Musical-
ly we're more talented than any
Bob Dylan or Paul McCartney.
Mick Jagger can't produce a
sound. I'm the new Elvis.”

Bom:Neal Schon (Journey, Bad
English) 1955, Paul
Humphries (OMD) 1960

WEDNESDAY. FEBRUARY 28

1966/ verpool’'s Cavem Club closes.

1976/Paul Simon's “Still Crazy Af-
ter All These Years” wins a
Best Album Grammy, the
Captain & Tennille's “Love
Will Keep Us Together” wins
Best Record, and Natalie
Cole takes Best New Artist.

1984/Michael Jackson takes
home a record eight Gram-
mys including Best Album
(“Thriller”) and Best Record
(“Beat It"). Sting’s “Every
Breath You Take” wins Best
Song. Culture Club win
Best New Artist.

|

g

CURRENT

® MR. HOLLAND'S OPUS (Polydor)
Single: Visions Of A Sunset/Shawn Stockman (Polydor/A&M)
Other Featured Artists: Stevie Wonder, Jackson Browne
° DEAD MAN WALKING (Columbia/CRG)
Featured Artists: Bruce Springsteen, Mary Chapin Carpenter
® BEAUTIFUL GIRLS (Elektra/EEG)
Featured Artists: Atghan Whigs, Chris Isaak, Ween

e BED OF ROSES (MilaryBMG)

Single: Independent Love Song/Scarlet
Other Featured Artists: Borrowers, Sarah McLachian
® FROM DUSK TILL DAWN (Epic Soundtrax)
Single: She’s Just Killing Me/ZZ Top (Los Hooligans/Epic ST)
Featured Artists: Mavericks, Blasters

* WAITING TO EXHALE (Arista)

Singles: Exhale (Shoop Shoop)/Whitney Houston
Why Does It Hurt So Bad/Whitney Houston
Sittin’ Up in My Room/Brandy
Not Gon’ Cry/Mary J. Blige

Let It Flow/Toni Braxton

Other Featured Artists: Aretha Franklin, For Real, TLC

© DON'T BE A MENACE ... (Island)

Singles: All The Things (Your Man Won't Do)/Joe
Don’t Give Up/Island Inspirational All Stars
Can't Be Wasting My Time/Mona Lisa f/Lost Boyz

Renee/Lost Boyz

Other Featured Artists: Jodeci, Mobb Deep, R. Kelly

° TWO IF BY SEA

Single: You Love Who You Love/Alannah Myles (TVT)
COMING

e MR. WRONG (Hollywood)

Single: The Things We Do For Love/Amy Grant
Other Featured Artists: Joan Osborne, Chris Isaak, Ben Folds Five

® UP CLOSE & PERSONAL

Single: Because You Loved Me/Celine Dion (550)

1986/George Michael announces
Wham! have broken up.

Bomn: The late Brian Jones (Roll-
ing Stones) 1942

THURSDAY, FEBRUARY 29

1968/The Beatles’ “Sgt. Pepper’s
Lonely Hearts Club Band”
wins the BestAlbum Grammy,
becoming the first rock album
to do so. Fifth Dimension's
“Up, Up & Away” takes Best
Record and Best Song, and
Bobbie Gentry is named
Best New Artist.

1992Motley Crue fires lead sing-
er Vince Neil.
Also ...singer Joey Belladon-
na quits Anthrax.

FRIDAY, MARCH 1

RE.M s Bil Berry —mindbiowing show.

1957Muddy Waters releases “I
Got My Mojo Working.”
1969/Doors frontman Jim Morri-
son is arrested for allegedly
exposing himself to a Miami
audience.

1975/Stevie Wonder wins five
Grammys, including Best Al-
bum for “Fulfillingness First
Finale.” Olivia Newton-
John's “| Honestly Love You”
wins Best Record, and Marv-
in Hamlisch takes Best New
Artist.

1990/)Janet Jackson begins her
first solo tour in Miami.

e

1994/ Whitney Houston's “| Will
Always Love You” wins a Best
Record Grammy, “The Body-
guard” soundtrack wins Best
Aibum, and Toni Braxton is
named Best New Artist.

1995/Bruce Springsteen wins four
Grammys, including Best
Song for “Streets Of Philadel-
phia." Tony Bennett's “MTV
Unplugged” wins Best Album.
Sheryl Crow’s “All | Wanna Do"
takes the Best Record award and
she wins Best New Artist, too.
Also ... R.E.M. dummer Bill
Berry has to leave the stage
atthe band's Switzerland con-
cert due to his having had a
brain aneurysm.

Born: Harry Belafonte 1927,
Roger Daltrey 1944, Bill
Leen (Gin Blossoms) 1962

SUNDAY, MARCH 2

1964/The Beatles begin filming “A
Hard Day's Night.”

1967/The Beatles' “Michelle” wins
a Best Song Grammy; Frank
Sinatra wins Best Song for
“Strangers In The Night” and
Best Album for “Sinatra: A
Man & His Music.”

1974/Stevie Wonder's wins five
Grammys, including Best Al-
bum for “Innervisions.” Rob-
erta Flack’s “Kiling Me Soft-
ly With His Song” wins Best
Record, and Bette Midler is
Best New Artist.

1988M002's “The Joshua Tree” wins
a Best Album Grammy, Paul
Simon’s “Graceland” wins
Best Record, and Jody Wat-
ey is named Best New Artist.

Bom: Lou Reed 1944, Larry Car-
Iton 1948, Eddie Money
1949, the late Karen Carpen-
ter 1950, Jon Bon Jovi 1962

— Paul Colbert
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Lovestyles Of The Rich & Famous!

M ichael Jackson sent es-
tranged wife Lisa Marie
Presiey a $250,000 necklace —
dripping with one-carat diamonds
— for her birthday, because he
fears she'll talk to the police about
what a sham their marriage was
and his involvement with young
boys (National Enquiren).

Meanwhile, the Star reports
that Lisa Marie and her ex-hub-
by, Danny Keough, celebrated
her 28th birthday in the same bed
in which they spent their 1988
honeymoon.

Speaking of birthdays, Whitney
Houston shocked partygoers at
hubby Bobby Brown's birthday
bash when she was spotted
smooching with another — uniden-
tified — man (Star).

Onetime TV talk show host Ber-
tice Berry now claims she’s the il-
legitimate daughter of the late Otis
Redding; the Big O's widow dis-
putes this (People).

“When couples are getting it on,
they're usually at their most vulner-
able, and the choice of music in that
situation is extremely important. In
a perverse way, | guess they're al-
lowing me into their sex lives” —
Seal on his music being the
soundtrack to people’s private mo-
ments (Entertainment Weekly).

Alanis Morissette is getting
heat from two fronts over her ro-
mance with Christian Lane —
whose band, Loud Lucy, is Moris-
sette’s current opening act. Lesbi-
ans are furious that Morissette
falsely presented herself as being
gay, and fans of Veruca Salt vo-
calist Louise Post are angry that
Morissette stole Post's boyfriend —
Lane — away from her (Globe).

“l haven't really been success-
ful in relationships with men or
women. The men think I'm a big
dyke, and the women think 'm a
fake lesbian, so no one comes up
to me except littie kids with brac-
es” — Jill Sobule sings the bisex-
ual blues (Advocate).

And ... Madonna and Rosie
O’Donnell have set up a love nest
in Madonna’s Miami mansion for
their male and female chihuahuas,
hoping the little doggies will get
along (National Enquiren).

Everyone’s A Critic

“White people who don’t watch
videos and stuff are, like, ‘| don't
know who he is, but he’s a very tal-
ented guy.’ They drop money in my
cup not knowing who { am. That's
the greatest feeling in the world.
Not to be known” — Vibe cover star
R. Kelly explains his love for im-
promptu piano bar performances.

“They think it's brilliant — not
to mention [the money from] the
publishing rights” — Epic VP/

A&R David Massey speaks for
Oasis’s reaction to the Mike Flow-
ers Pops’ version of “Wonderwall”
(Entertainment
Weekly).

“dohn
Michael
[MontgomeryTs
cool, but we
don’t want to
be known as
the guys that
do country
i songs” — All-
4-One member
Delious,
whose group has scored pop hits
with “| Swear” and “| Can Love You
Like That,” both of which were
country chartbusters for Montgom-
ery (Entertainment Weekly).

“It was very bizarre. Because of
the distance of his [father John Len-
non’s] voice and the sound quality,
he felt like — | hate to say it — a
ghost. It upset me to a degree that
as soon as Paul’s voice came in, it
was loud as hell’ — Julian Len-
non’s reaction to “Free As A Bird”
(Entertainment Weekly).

‘1 do sound like the Little Mer-
maid on acid” —Tori Amos agrees
with her critics (Newsweek).

I Love My Job

“‘'m sort of a gay success story, a
very inspirational one. What happened
to me is exactly the opposite of what
closeted people fear. They think they'll
lose everything if they come out. This
did not happen to me at all. In fact,
everything came back tenfold” — Ac-
vocate cover girl Melissa Etheridge’s
reaction to being named the maga-
zine's “person of the year."

“‘'m an Asian on a black station in
the No. 1 drive slot, but the support I've
gotten has been staggering’ —KKBT/
LL.A. air talent Theo assesses his ca-
reer to date (Vibe).

New York finally gets around to re-
porting on WXRK/MNY’s format switch
from Classic Rock to Altemative, not-
ing that longtime local air talents such
as Dave Herman had to re-audition
for their jobs.

“When | made ‘Fantastic Voy-
age,’ | said, ‘It reaily don't matter if
you're white or biack.’ | believe that
— to a certain degree. | believe
that it don’t matter in music. But |
think people thought | meant some-
thing else, and they gave me a real
warm reception because of that.
That one line might be the most
important fine I've ever written.
Without it, | wouldn't have had the
opportunity to travel the worid and
find out what it meant. Because
it's true — outside of America” —
Details cover star Coolio marks the
turning point of his career.

“I'lt be on the road until they put
rhinestones on my walker” —
Wynonna envisions a loooong
career (People).

' ‘Each wesek R&R sneaks a peek through the nation’s consumer
magazines in search of everything from the sublime to the ridicu-
lous in music news. R&R has not verified any of these reports.

- e ————
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59.4 miliion households
Patti Galluzzi,
VPMusic Programming

MU PISY
50.8 million households
Lee Chesmut, VP/Music Programming
Wayne Isaak, S VP/Music & Talent Relations

|ADDS l

| ADDS

R. KELLY/Down Low (Nobody ...} (Jive)

STING/L2t Your Sout Be Your Pilot (ASM)

TOTALNo One Eise (Bad Boy/Arists)

LENNY KRAVITZ/Can't Get You Off My Mind (Virgin)
STABBING WESTWARDWHat Do tHave To Do?( Cobsmia DRG)

| EXCLUSIVE |

ALICE IN CHAINS/Heaven Beside You (Columba/CRG)

STING/Let Your Soul Be Your Pilot (AZM)

JOAN OSBORNERight Hand Man (Bive GorikaMercury)
JACKSON BROWNE/Soma Bridges (Blekira/EEG)
TRACY CHAPMANGive Me One Reason (Sektra/EEG)
DOG EYE'S VIEW/Everything Falls Apart (Columbia/CRG)
O'ANGELO/Lady (EM))

BEL CANTO/Rumour (Atéantic)

3T/Anything (MAYS50 Musicy

| XL

MMWMMDW(MIMQ
MELISSA ETHERIDGE/ Want To Come Over (isand)
HOOTIE & THE BLOWRISH/Time (Atiantic)

|HEAVY ||| St cnaon 0 i e Gttt
BLUES TRAVELERHook (ASM) “_A RGE '

BRANDY/Sitti’ Up In My Room (Arista)
BUBH/Giyeerine (TraumInterscope)

COLLECTIVE SOUL/The Workd | Know (Atiantic)

FOO FIGHTERS/Big Me ( Capito)

GREEN DAY/Brain Stew (Repriss)

ALANIS MORISSETTE/ronic (Maverick/Repriss)
DRSEEAonderwall (Epic)

N0 DOUST/Just A Girl  Trauma/Interscope)
PRESIIENTS OF THE UNITED .. /Peaches (CobmbiaCRG)
RED HOT GHiLI PEPPERS/Acroplans (WB)

SEVEN MARY THREE Cumbersome (MamimotivAtiantic
SMASHING PUMPXINS/1979 (Virgin

TONY RICH PROJECT/Nabody Knows (LaFace/Arista)
2PAC YDR. DRE/California (Death Row/interscope)

|JAM OF THE WEEK |

MARY J. BLIGE/Not Gon’ Cry (Arista)

|STRESS |

CODLIB/,23.4 (Sumpin’ New) (Tommy Boy)

DOG'S EYE VIEW/Everything Falls Apart (Columbia/CRG)
PETE DROGEBeautiful Gin (ElektraEEG)
EVERCLEAR/Santa Monica ... (Capito

GIN BLOSSOMS/Follow You Down (ASM)

G600 GOO DOLLSNaked (Metal BiadeWB)

W, HOUSTON & C. WINANS/Count On Me (Arists)
L.L. CODL JAey Lover (Def Jam/isiana)

GEORGE MICHAEL Jesus To A Chi! (Dveamiborks/ Gafler)
MOMICABefore You Wak Out Of My Life (Rowny/Arista)
SEAL/Don't Cry (ZTTWB)

BRUCE SPRINGSTEEN Dead Man Walin' (CobmbiCRG)
ST/Anything (MAYS50 Music)

| ACTIVE

TOR! AMDS/Caught A Lite Sneeze (Atintic)
O'AMGELDAady (EM))

DOGG POUND/New York, New York { Death Rows/¥ralerscops)
MELISSA ETHERIOGE/ Want To Coma Over (/skand)
GARBAGEOnly Happy When 1t Rains (Aimo Sounds/Geffen)
IMMATUREWe Got It (MCA)

JUNIOR M.AF.L.A/Get Money (Big Beat/Atiantic)

R. KELLY/Down Low (Nobody ...) (Jve)

RIS KROSS/Tonite's The Nite ( luMsa Cokmisa THG)
LA BOUCHE/Be My Lover (Logi/RCA)
PHARCYDE/Runnin’ (Capitol
RADIOHEAD/High & Dry (Capitol)
SEVERCHAIRzrasls Son (Epic)
SPACEHOG/n The Meantime (Sire/EEG)

STING/Let Your Soul Be Your Pilot (A&M)

SHAWN STOCKMAN Visions Of A Sunset ( Polydor/A&M)
TOTALNo One Else (Bad Boy/Arista)

WHITE ZDMBIE/Super-Charger Heaven (Geffer)

LoN |

AG/DC/Cover You In O (E2stWest/EEG)

KORN/Shoots & L adders (immortaVEpic)

LENNY KRAVTTZ/Can't Get You Off My Mind (Virgin)
RUBY/Tiny Meat (Creation Work/ORG)

SALT/Bluster (Island)

SON VOLT/Drown (W8)

STABBING WESTWARDW D] Have To Do? (CobmbizCRG)

Video airplay from February 19-25.

BLUES TRAVELERMOOK (A&M)
COLLECTIVE SOUL/The World | Know (Atiantic)

DERP BLUE SOMETHING Brealdast .. (RainMakewintrsoope)
MADONNA/You'l See (Maverick/WB)

NATALIE MERCHANT/Wonder (Elektra/EEG)

GEORGE MICHAEL/Jesus To A Child ( DreamiMorks/Geffer))
SEAL/Don't Cry (ZTTWB)

SON VOLY/Drown (WB)

| MEDIUM |

CELINE DION/Because You Loved Me (550 Music)
EVERYTHING BUT THE GIRL/Missing (Atiantic)

GIN BLOSSOMS/Foliow You Down (A&M)

SOPHIE B, HAWKINS/Orty Love (The Ballad .} (ColumbizCRG)
W. HOUSTON & C. WINANS/Count On Me (Arista)
DASIS/Wonderwall (Epic)

ROD STEWART/So Far Away (WB)

STING/Let Your Sout Be Your Pilot (ASM)

TONY RICH PROJECT/Nobody Knows (Arista)

| CUSTOM

TOR! AMOS/Caught A Lite Sneezs (Atiantic)

BEL CANTO/Rurmour (Atiantic)

MARY J. BLIGE/Nat Gon' Cry (Arista)

BRANDY/Sittin' Up In My Room (Arista)

JACKSON BROWNE/Some Bridges (Elektra/EEG)
TRACY CHAPMAN/Give Me One Reason (Bektra/EEG)
O'ANGELO/Lady (EM))

DAVE MATTHEWS BAND/Satetite (ACA)

DOG EYE'S VIEW/Everything Falls Apart { ColimbiaCRG)
ENYAAnywhere is (Reprise)

AMY GRANT/The Things We Do For Love (Hodywood)

TOP TEN SHOWS
FEBRUARY 5-11

Total Audience
(95.9 miliion households)

ER

Seinfeld

Friends

Movie (Monday)
(“Gulliver’s Travels,” Pt. 2)
The Single Guy
Home Improvement
Frasler

60 Minutes

Movie (Sunday)

(“The Thom Birds: The
Missing Years,” Pt. 1)
10 Law And Order

(tie) Walker, Texas Ranger

Adults 18-49

w.
©ONOIN Hh=

1 ER

2 Seinfeld

3 Friends

4 The Single Guy

5 Home improvamant

6 Movie (Monday)
(“Gulliver’s Travels,” Pt. 2)

7 Frasler

8 Melrose Place

9 Lois & Clark

(tie) NYPD Blue

Source: Nielson Media Research

All show times are EST/PST unless
otherwise noted; subtract one hour for
CST. Check listings for showings in the
Mountain time zone. All listings subject

| Friday, 2/16

* Rhonda Vincent, “Prime
Time Country” (TNN, 9pm EST/
6pm PST).

* k.d. lang, “The Tonight
Show With Jay Leno.”
* Temptations and Barry

" TELEVISION FILMS

* 2Pac, “Saturday Night
Live.”

Monday, 2/19

+ Brandy, “Jay Leno.”

Tuesday, 2/20

* Jeft Carson, Perfect
Stranger, and former Monkees
member Davy Jones, “Prime
Time Country.”

» Alan Jackson guest-stars
onABC's “Home Improvement”
(9pm).

* Willie Nelson, “Jay Leno.”

* James Brown, “Late Show
With David Letterman.”

* Lisa Loeb, “L ate Night With
Conan O'Brien.”

Wednesday, 2/21

« Jodeci guest-star on Fox’s
“Moesha” (8pm).

* Jeft Foxworthy, John
Michael Montgomery, and
Tanya Tucker are profiled on
“The Road” (TNN, 8pm EST/
5pm PST).

* Bryan White, “Prime Time
Country.”

mﬁﬂ&m;w Miw White, “ABC In Concert” (check *» Wynonna, ‘David Letterman.”
ou Afiantic) S R M
CLINCY JONES YINMIAN PLEA MOV On My Hear (QWest) local listings). O_B;anr? Tillls, *“Conan
LENNY KRAVITZ/Cas't Gat You Off My Mind ( Virgin) | Saturday, 2117 -
ALANIS MORISSETTE ronic (Maverick/Reprise) ’
el ol el ) « PBS’s “Austin City Limits” Thursday, 2/22
m mm“mm”::m (Capito) L ! showcases Lee Roy Parnell « Roberta Flack performs on
SOLO/MWhers Do U Want Me To Put It (Perspectva/AS M) § and A.J. Croce (check local Fox's “New York Undercover”
SOUL ASYLUM/Promises Broken (Columbia/CRG) listings). (9pm).
BRUCE SPRINGSTEENDead Man Walkin' (CobumbiazCRG) ! * Lee Greenwood performs * Green Day, “Jay Leno.”
““/" ‘ nmmmw<wmm . onTNN's “Grand Oie Opry Live” * Lou Reed, ‘David Letterman.”
Anything § T
DAN ZANES/Rough Spot (Private) ¢ (8:30pm EST/5:30pm PST). » Sting, “Conan O'Brien.
Video airplay from February 19-25, %
) T H E
- - 36 million households 21 million households
7 a0 Les Gartand
T Tl P e CONCERT PULSE
Video Soul Top 10 gt
o P VOSBRI  DirectorMusic Programming Avg. Gross
KRES KROSS/Tonie's The Nite (Ao Todimiue (A f“;, :,:., (in s:?:-;
IMMATUREM® Got It (MCA LE.M. X
MARY J. BLI;/NOI &(m Cr)y (Arists) ' National Top 20 : :5;:' MCcENTIRE :zai; .g
TOTALNo 0,20 &mﬁ;ﬁ . MARY J. BLIGE/Not Gon' Cry (Arista) 4 JODECYMARY J. BLIGE s2217
BRANDY/Siti I My Room (Arista) 2PAC YOR. DRECaiomia Love (P 2) (Deatf Rownterscope) 5 BROOKS & DUNN $210.2
2PAC VDR, DRE/Caifornia Love ( Death Row/Interscope) JUMIOR MA.F.1.A/Get Money (Big Bsat/Atiantic) 6 OZZY OSBOURNE $195.8
JANET JACKSON/Tweriy Forepiay (AZM) D'ANGELDA ady (EM)) 7 ALAN JACKSON $1950
TONY RICH PROJECT/Nobody Knows {LaFace/Arists) J'SON/Take A Look {Holywood) 6 “YOUNG MESSIAH TOUR"  $171.2
9 TIM McGRAW $149.7

MONICA/Before You Walk Out Of My Life (Roway/Arista)
Information for week ending February 16.

[ RapCityTop10 |

PHARCYDE/Drop (Capito)

REDMAN/Funkorama {Death Row/Interscope)

KRIS KROSS/Tonkte's The Nite (i sa Cinkimtaa TR
2PAC UDR. DRE/California Love (Death Row/Interscope)
FUGEES/Fu-Gee-La (RufffaisaTkwmikyEAT
JUNIOR M.A.F.\.A/Get Money (Big Beat/Atiantic)
ERICK SERMORWeicome (RAL/Tskand)

L.L. COOL 41 Shot Ya (Remix) (Def Jam/siand)

REAL LIVEA DEF & LARRY O/Real Live (Attantic)
BUSTA RHYMES/AWo0-Hah) | Gat Ya In Check (EasWesEEG)

Information for week ending February 17.

DOMING/Physical Funk (Outburst/RAL/sland)
BRANDY/Sittin’ Up In My Room (Arista)

TOTAL/No One Etse (Bad Boy/Arista)

RAPPIN' 4-TAY/Ain't No Playa Like ... (EM)
MONICA/Before You Walk Out Of My Life (Rowdhy/Arista)
L.B.C. CREW/Beware Of My Crew (Jac-Mac/WB)
LUKE/Scared (skand)

TONY RICH PROJECT/Nobody Knows (LaFace/Arista)
FROST/La Familia (Ruthiess/Relativity)

PURE SOUL/Stairway To Heaven (Stapsun/Interscope)
XSCAPE/Do You Want To (So So DetColumbia/CRG)
DOGG POUMDNew York, New York ( Deatl Rowinersoope)
MONA LISA {A.OST BOYZ/Can't Be Wasting My Time (s
MACK 10 tACE CUBE .. /Westside Staughterhouse { Priorty)
FAB 5/ eflaur Laflah Eshkoshka (Duck DownvPriority)

Most requestod for week ending February 9.

10 BRUCE SPRINGSTEEN $1424
11 JOHN MICHAEL MONTGOMERY $137.4

12 WHITE ZOMBIE $109.3
13 GREEN DAY $109.2
14 BOB DYLAN $99.3
15 BLUES TRAVELER $915
Among this week's new tours:

DEL AMITRI

EVERYTHING BUT THE GIRL

ARETHA FRANKLIN

LISA LOEB & NINE STORIES

NILS LOFGREN

LOVE & ROCKETS

STEVE MILLER BAND
The CONCERT PULSE is courtesy of Polistar, a
publication of Promoters’ On-Line Listings, (800)

344-7383; California (209) 224-2631.

- emorr——tiani 2 ariconradinhictan, cam .

o

WEEKEND BOX OFFICE

FEBRUARY 9-11
1 Broken Arrow $15.58
(Fox)"
2 Mr. Holland’s Opus $6.75
(Buena Vista)
3 Black Sheep $6.48
& (Paramount)
: 4 The Juror $4.41
: (Columbia) i
¢ 5 Leaving Las Vegas $3.25
: (MGM/UA)
: 6 Dead Man Walking $2.88
(Gramercy)
2 7 Beautiful Girls $2.76
i (Miramax)”
i 8 Bed Of Roses $2.69
: (New Line)
' 9 Sense And $2.40
] Sensibliity (Columbia)
i 10 White Squall $2.35
(Buena Vista)

All figures in millions ;
* First week in release ¢
Source: Entertainment Data Inc.

COMING ATTRACTIONS: This
week’s openers include “Mr. |
Wrong,” starring Ellen DeGeneres
and Bilt Puliman. The film’s Hol-
lywood soundtrack sports Amy '

. Grant's current single (her version '
. of 10ce’s “The Things We Do For !
: Love”) and other cover tunes by '
. Sophie B. Hawkins, Chris Isaak,
- Joan Jett & The Blackhearts, and
| the Wild Colonials. New songs by
: Joan Osborne, Skawn Colvin,
! Faith Hill, Ben Folds Five, and
. Once Blue — along with Queen’s
" “Crazy Little Thing Called Love” |
. and Arturo Sandoval's “Suavito”
—complete the album.
“Muppet Treasure-dsiand,” starring -
Tim Cuny, also opens this week. The |
fim's Angel soundtrack features Ziggy
Mariey & The Melody Makers’ and a
duet by John Berry anc Helen Darling.
Rounding out this week's openers
is“Happy Gilmore,” stariing Adam San-
dier in the title role and showcasing mu-
sic by former Devo frontman Mark

NEW THIS WEEK
*THE RUTLES — ALL YOU
NEED IS CASH (Fhino)

Unavailable on home video
for more than five years, this
documentary retums to the mar-
ket with an additional six minutes
of never-before-sean footage.
With such musical selections as
“Hold My Hand,” “Ouch!” “| Must
Be In Love,” “Piggy In The Mid-
dle,” and “Get Up And Go,” the
film also guest-stars Mick Jag-
ger, Ron Wood, Paul Simon,
and George Harrison.

*TO WONG FOO, THANKS
FOR EVERYTHING, JULIE
NEWMAR (MCA/Universal)

Starring Patrick Swayze,
Wesley Snipes, and John Le-
guizamo — in drag — this fea-
ture film spawned an MCA
soundtrack with the reunited La-
Belle’s “Tum It Out” and a solo
Patti LaBelle's cover of “Some-
where OverThe Rainbow.” Cyn-
di Lauper's “Hey Now” (a re-
mixed version of her “Girs Just
Want To Have Fun”) and cuts by
Salt-N-Pepa, Monifah, Crystal
Waters, Chaka Khan, the Com-
modores, Tom Jones,
CharisseArrington, and Rach-
el Portman complet= the LP.

i Smn— S
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Alternative

_ R&R @) -
Monitor 10*-7*
~Major Spins

WKRO 39x

WHYT 44x

Pop Radio
Impacts 2/19
Already on:
Z-100 New York
WPST Trenton
Q99 Salt Lake
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Denver, Dallas Radio Rumors Roundup!

ountry KZDG/Denver — once known

as the “Big Dog” — heads to the pound

for good when it begins a two-week
simulcast with Classical KVOD this Sunday
(2/18). But on March 4 at 6:50pm — right in
the middle of a client party — the Tribune-
owned KVOD will flip to another format on
99.5, a signal that's currently being beefed up.

KZDG, located at 92.5, will become KVOD.
New owner Chancellor gets the Classical staff,
the calls, the format, the library — even present
KVOD GM Pam Kenny. So what will Tribune
— which owns crosstown Nostalgia KEZW-AM
and AC KOSI-FM — do with 99.5?

The two strongest rumors are Hot AC and
Country. ST even got a fax from someone
proclaiming he'd just been hired to do an airshift
for Tribune's “new Hot Country” station. Is that
part of a smokescreen? Kenny told ST she has.
no idea what the format will be. One Denver
radio insider says Tribune has hired a CHR and
an Oldies jock from Mile High stations and two
AC jocks from Colorado Springs. Stay tuned ...

Meanwhile, Dallas radio speculation about
why former KTRH/Houston PD Peter Gardiner
is putting together a crew of newspeople is
running wild. (The new hires all signed
confidentiality agreements — and are stickin’ to
'em.) ST keeps hearing that either CBS Classic
Rock KRRW-FM or Infinity Country KSNN-FM
are poised to go all-News or News/Talk.

However, CBS Radio Prez Dan Mason fiatty
denies that such a move is in the works. And
there are indications that KSNN intends to keep its
current sound.

One of the latest additions to Gardiner’s crew
is ex-Texas AP Network staffer Amanda Bamett,
who exited AP’s Washington, DC office this week.

Rumors

* Has KMXV & KUDL/KC OM Tom Land offered
ex-KTHT/Fresno OM/PD Jon Zeliner the open
KMXV PD gig?

* Wil KVRY/Phoenix PD Steve Elliot exit? Wil
the KZZP calls — and a new CHR format — resur-
face in the market soon? And ... will crosstown KBZR
- under the guidance of new part-owner Jerry Clif-
ton — have segued to CHR/Rhythmic by the time
you finish reading this sentence?

» Wil former Maverick GM Abbey Konowitch re-
surface at MCA Records? Will MCA’s Universal
iabel elevate Exec. VP/GM Danlel Glass to Presi-
dent shortly? And... will RCA Records VP/Pop Pro-
mo Skip Bishop segue to a promo slot at MCA
Records?

* Will ex-Giant Prez/Black Music Cassandra Mills
become a Motown VP?

COMING

KHS/L.A. Prez/GM Roy Laughlin says
Gannett Nat'l & KIIS/L.A. PD Steve Perun did
not resign his post at the CHR/Pop outlet. Ina
staff memo, Laughlin said Perun “will remain PD
of KIIS for as long as he wishes. Steve assured
me he is not interested in programming any
[other] station in L.A. [or the U.S.].”

Laughlin said rumors of Perun’s departure
revolve around knowledge that his contract will
be up for renewal. But he added, “If in the future
Steve decides to retumn to running his own radio
consulting business [which KIIS and Gannett
convinced him to give up in 1994], KIIS will have
a long-term consulting agreement with him.”

Meanwhile, KIIS re-signs moming man
Rick Dees to a new multiyear contract though
the year 2000. Dees's previous deal was worth
about $2 million per year; his new contract is
said to be even more lucrative. Dees told ST, “It
feels so wonderful to have all the negotiations
behind me and all the money in front of me.”

In the wake of The Box Dir/Music Programming
Frankie Blue’s exit for the WKTUMNY PD slot (See
Page 1), Exec. VP Les Garland will oversee all of the
Box’s senior programming dedisions.

PolyGram is restructuring its Nashvilie labels,
Mercury/Nashville and Polydor/Nashville, so
that its heads no longer report directly to
PolyGram Prez/CEO Alain Levy. Mercury/
Nashville Prez Luke Lewis instead will report to
Mercury Records Prez Danny Goldberg.
Polydor/Nashville will be renamed A&M/Nashville,
with label Prez Harold Shedd reporting directly to
A&M Records Prez/CEO Al Cafaro.

Joe Isgro’s payola case — in which the
indie record promoter was indicted in 1989 on
more than 50 felony counts — is set for May 9.
On March 25, the judge will consider a defense
motion to dismiss the case due to the
government’s violation of the speedy trial act.

Citing the need to “de-stress and become
normal again,” Alternative WLUM/Milwaukee
PD Ron Bunce resigned this week. Bunce will
remain at WLUM as interim Production Dir.
Tommy Wilde has been named interim PD.

AC WMJJ/Birmingham PD/MD/afternoon
driver Joe Madison is now officially listed as a
missing person. Madison (real name: Joseph
Huffstetler) was last seen at his Alabaster, AL
residence on January 13. Anyone who has

Continued on Page 28
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WHERE THE STARS PLAY THE STARS A
GARY OWENS, WINK MARTINDALE & CHUCK SOUTHCOTT 1'800

- —msbiidi=adaae ke tadiohisters-cola
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.

WPRO/PROVIDENCE
Z100/NEW YORK
STAR94/ATLANTA
G105/RALEIGH
WAPE/JACKSONVILLE
Y100/MIAMI
Q102/CINCINNATI
WZPL/INDIANAPOLIS
WKBQ/ST. LOUIS

“CLOSER TO FREE”

i -
CALLOUT
AMERICA
DEBUT#8!

3.71!

42x
46X
Add
44X
34x
28x
37x
31x

22X
and many more!

THE NEW SINGLE
PRODUCED BY BODEANS

FROM THE ALBUM: GO SLOW DOWN

MANAGEMENT: MARK MCCRAW

S

©1995 stasH Recorns  http://www.RepriseRec.com/BoDeans
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A Company is Judged by
Comparison to its Competitors

Here is our case: Music Express Limousine

Service was created in 1974. We have offices
in Los Angeles and New York. We employ
over 200 people. We are totally indepen-
dent from any other limousine company. We
are fully and completely computerized. We
employ our own factory-trained mechanics.
We own over 150 vehicles. Our fleet of lim-
ousines, town cars, vans and busses are con-
stantly updated. No vehicle is over 24
months old. Our dispatchers, reservationists,
office personnel and chauffeurs are all expe-
rienced, hand-picked, bonded and most
qualified. They have to be. Our client list is
Americas "Whos Who” in all government,
corporate, financial and entertainment
fields. Our Los Angeles and New York offices
are headquarters of an independent world-
wide affiliation of the finest limousine com-
panies on the globe. We have been consis-
tently honored and awarded by all national
limousine organizations. We accept major

credit cards. Our rates are always competitive.

Case

Los Angeles: 1-800-255-4444
New York: 1-800-421-9494

Continued from Page 27

seen or been in contact with him since then
should contact Alabaster Police Dept.

Investigator Mike Wilder at (205) 663-7401.

Consultant Jeff Pollack’s annual
convention will be held in L.A. (2/29-3/2). In
addition to the sessions, Joan Osborne, the
Gin Blossoms, Jewel, Edwin McCain,

Cracker, and Dog’s Eye View, among others,

will perform.

WRCX/Chicago morning manatee

Mancow Muller helped save a woman'’s life

last Thursday (2/8). Depressed about her

husband’s having cheated on her, the woman
called Mancow on-air and admitted to having

taken an overdose. Mancow spent an hour
consoling her and trying to keep her awake

while producer Angie Congione phoned 911.

Police traced the call and broke down the
woman’s door in time to save her life.

Kiddos 'n’ superlatives to KLOL/
Houston APD/midday maven and recent
(1/19) R&R cover girl Dayna Steele (and
hubby Charlie Justiz), who gave birth to
Charles William last Tuesday (2/6).

ST loves the baby’'s nickname —

Rumbles

* WKCUNew Haven PD Steve Wilson exits. Does
consuitant Scott Shannon aiready have his eyes on
a replacement?

* Ex-WHTZ/NY morning zookeeper John Lander
succeeds longtime Boston personality Joe Martelle
in moming drive at Hot AC WBMX/Boston.

* After a bout with Guillian-Barre Syndrome, NAC
WOTB/Providence PD Bill Gray retums to the sta-
tion and his airshift.

* As first whispered on these very pages, West-
wood One’s Saturday Bob Grant show is going away;
last broadcast is set for March 16.

* As Heritage Media assumes ownership of WWST
& WMYU/Knoxville from Jacor, OM Jim Richards
and PD Todd Shannon are out. (Both will continue
with Jacor in as-yet-unnamed capacities.)

* KMEL/SF new moming drive team consists of night
slammer Sway, midday maven Lisa Foxx, and former
crosstown KOFY-AM moming driver Victor Zaragoza.

* WBLX/Mobiie PD/morming co-hostJ.B. Louis ex-
its for APD/afternoons at WVEE/Atlanta. ook for MD
Niecy Davis to become WBLX's PD late next week.

* WVAZ/Chicago ups AMD Jamillah Muhammad
to MD.

* New owners Palm Broadcasting flipped WXWX
(103X)YGreenvilie, SC from Alternative to Oldies and
the “Oldies 103" moniker iast Friday (2/9). 103X PD
Rick Schmidt has aiready accepted a position at
WXSR/Tallahassee.

* CKEY/Buffalo adopts a new format for 3pm-5am
- a techno-dance stance. it will remain Alternative
from 5am-3pm.

¢ Jim Scott — who has been a part of Cincinnati-

radio for more than 25 years — is now doing wake-
ups atAC WWNK/Cincy.

* Westwood One sateliite-delivered “Hot Country” and
“Mainstream Country” formats PD Steve Penny exits.

¢ Jerry Blair boosted to Columbia Records Sr. VP/Promo.

* Matt Bisbee promoted to WLUP/Chicago
Dir./Programming & Production.

* Jeft Levine is upped to WBAB/Long Island
Dir./Programming & Mktg.

* Gary Moss picked as KIKK-AM & FM/Houston PD.

* Ron Atkins becomes WAMO/Pittsburgh PD.

v

* Davitt Sigerson named Polydor Records President.
. *Bob Moore becomes Exec. VP/Westwood One
. Radio Stations.
* WFLZ/Tampa ups Marc Chase to OM and
B.J. Harris to PD.
* Randy Michaels purchases 100% of Critical Mass
. Media from Jacor; remains Exec. VP/COO of Jacor.

4

* Rob Edwards named Bonneville International
Divisional Program Coordinator.
* Elien Hulleberg elected McGavren-Guild Radio
President.
* Jeff Wyatt appointed KPWR (Power 106)L.A. PD.
% * Tommy Edwards becomes WKQX/Chicago PD.
. *Tony Gray promoted to WUSL/Philly PD.

\ 4

* New KiLT/Houston PDs: Beau Weaver for the AM,
Rick Candea for the FM.

* Dick Edwards upped to KMJM/St. Louis PD.

* Ken Kohl appointed KOMO/Seattle Program Mgr.

* Dave Anthony named KZZP/Phoenix PD.

* Howard Stern joins WWDC-FM/Washington as

morning man.

* Scott Shannon joins Casablanca Records as
. VP/Promo & Media.
: *Ron Lowry promoted to WHOK-FM/Dayton PD. :

i RSB0 e

S T R e i i

“Dack,” an acronym for “Dayna And Charlie’s
Kid” — coined by one of Charlie’s NASA co-
workers. Steele has taken an extended leave
of absence to enjoy motherhood, leaving PD
Andy Beaubien with a primo midday slot to fill.

Records

e island Artist & Field Manager Lori Rischer be-
comes the label’s Boston local promo rep. She re-
places Paul Langton, who's upped to Istand Assoc.
Dir/ Aliternative Promo.

* The Atlas imprint is no more. From now on it'l be
known as Polydor/A&M.

* Motown laid off approximately 18 administrative
personnel last week as the company moved its head-
quarters.from L.A. to NYC.

World-Wide Afilliates: All 50 states throughout the
U.S., Canada, Mexico, England and Australia. EACH WEEK OVER 200 STATIONS BROADCAST THE
i 5 ; ORIGINAL 80s MUSIC SHOW
English-speaking chauffeurs in Backtrax USA with Kid Kelly:
Western and Eastern Europe, KDWB Minneapolis WTIC Hartford WBMX Boston
WPNT Chicago KKRZ Portland WKQI Detroit
Hong Kong and Japan. WRaX Washington WKT! Milwaukee KHMX Houst|on
i WFLY Alb WZPL Indianapolis KPLZ Seattle
Call for our free video tape. LY Albany
Your Arbitron-rated station can get
Nobody does better a free one-month trial of Backtrax
USA on a market exclusive basis.
what we do best. = Try it for a month and we know
S ENGS ke, you'll want it for good. Call Kathy
Limousine Service Gilbert at {201) 487-0900.
© 1995 Music Express. Inc.
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Music Scheduling Software

In an on-going effort to serve you better, our product and service are always
improving, as it has for the past 8 years. And now...

GO DIRECT

POWERGOLDe® Music Scheduling Software is now available in North America
only from Micropower Corporation, the people who created it.

INSTANT SERVIGE

Sales, license renewals, and friendly, expert support are available 24 hours-a-day,
7 days-a-week. No Voice Mail!

INSTANT UPGRADES

Visit our new internet web page to upgrade to the latest version or to get product
information and a working demo version.

201-221-0660

http://www.powergold.com

POWERGOLD® is a Registered Trademark of Micropower Corporation. * Copyright ©1996 Micropower Corporation
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SOUND DECISIONS

STEVE WONSIEWICZ

Why New York City Has No Country

| Experts claim music not to blame for New York’s loss of WYNY

Evergreen-owned WYNY/New York deserted its format
on February 5, leaving America’s largest market without a

Country outlet ..

The Country radio and record
communities say the music is still
viable, although opinions vary as to
why the station could not pull in
strong enough ratings to justify Ev-
ergreen’s investment.

Some on the programming side
say the music changed too often.
leaving listeners confused. Others
say the presentation style wasn't hot
and hip enough to compete with sta-
tions such as CHR/Rhythmic
WQHT, CHR/Pop WHTZ (Z100),
and Hot AC WPLJ.

Yet the execs polled uniformly
agree that mainstream country mu-
sic remains the way to draw the
most Country listeners. Play any-
thing else. they warn, and you risk
alienating the core audience.

A New York Sound?

Comments Country WXTU/
Philadelphia PD Kevin O’Neal:
“In a major mar-
ket where a lot of
people are not
i country music
E Pls. you have to
T # put formatics to-

gether that are not
normally associ-
ated with a Coun-
try station. Your
: | presentation style

- | must be 100%
mass  appeal
where entertain-
ment value is as
large as musical-content value.

“Philadelphia is very similar to
New York, and we’ ve found that you
have to play familiar artists and
records. You have to play some new
stuff, but only the records that fit
within those guidelines. You don’t
need to be aggressive and play ev-
ery new act and record immediate-
ly. But when you run across a great
new record and you feel like you’ve
heard it before, then jump on it.

“Successful New York stations
such as 2100 and "PLJ have made
a major impact because they’re hip,
hot, and very well-produced. They
sound like New York. Over the last
several years we have yet to have a
Country station like that in New
York. They all sound like a ‘Coun-
try’ station.

Musically, "YNY was about
“80% on target — the rest is pro-
grammer’s opinion,” says O’Neal.
“Music isn’t the issue. Mainstream
country will work.

“If I were in New York, I would
have a tempo-driven station, yet still
play the big-name, core artists like
Reba McEntire, Brooks & Dunn,
and Clint Black. I would make sure
the audience was very familiar with
the music. What I would play on the

Kevin O’Neal

. but don’t blame the music.

fringe would be what tested the best,
yet still is familiar with the audience.
Based on what’s strong in Philade}-
phia, that would be the BlackHawks
of the world and maybe Mary Chap-
in Carpenter and the Mavericks.”

O’Neal also would avoid leaning
too heavily to the rockier side of
country. “You don’t necessarily have
to play Dwight Yoakam and the
Mavericks all day long. You use
those records to salt and pepper your
station.”

Better Music Today

Westwood One Radio Networks
President/Formats Ed Salamon,
who programmed "YNY predeces-
sor WHN-AM from 1975-81 —
when that station hit the four share
(12+) mark — agrees it’s a main-
stream  music
game. While the
music has
changed dramati-
cally since those
days, the strategy
hasn’t. “We pro-
grammed a main-
stream Country
station with broad
appeal in order to
attract the largest
amount of coun-
try listeners we could. That's still
true today.

“But these days the music is so
much better. Country artists in the
*70s, even the crossover artists, were
not selling multiplatinum like they
are today. As a result, Country sta-
tions have a better advantage than
we did.”

Salamon says a Country station in
New York can take chances musi-
cally, but only if the other puzzle
pieces are in place. “We were fortu-
nate to have great personalities and
research, so we were able to take
chances with songs that might only
be hits locally and break a lot of
records. We could have the same
kind of enthusiasm for those records
that you have with a station like [Al-
ternative] KROQ [Los Angeles].
But we were still mainstream at the
end of the day.”

‘Can’t Lay Back’

Joel Raab Associates President
; Joel Raab —
also an alum of
% | WHN during its

§ four-share days
— says those rat-
ings are still there
for the taking, but
by another station
at another fre-
quency. “If you
look at the histo-
ry of Country ra-

Ed Salamon

¥

Joel Raab

dio in the market, stations had their
best ratings when they played main-
stream music. When the music went
overly gold or super current, ratings
went down.”

For Music Row, the mainstream
mantra coming from the prograni-
ming communi-
ty is music to
their collective
ears. Comments
RCA Records
Label Group
Chairman Joe
Galante, “The
music in New
York doesn’t
| need to be edgi-
~ erthan anywhere

else. You don’t
need to be like [WMMU/Nash-
ville]. But you do need to have a
station that has a very contempo-
rary feel; that kind of walks an
edge. It has to have a personality
that can go up against a Z100 or
’PLJ. You can’t lay back. You have
to attack in that marketplace.

“Country has to be more exciting
as a format in the city and on top of
what is happening with the music.
don’t know what the proper balance
is. But maybe it’s mainstream mu-
sic combined with some of the edg-
ier stuff and album cuts.”

While *YNY’sexit is only a tem-
porary setback for country, Galante
says TV and cable will help prop up
the industry’s profile. “New York is
still driven to a certain degree by
what happens with CMT. You also

Joe Galante

have network TV, whether it’s Dav-

id Letterman or “Good Morning
America.” Artists will be seen there.
And you still have concerts and print
media.

“I don’t believe the country base
is going to evaporate or dwindle sig-
nificantly, because there are stations
that spill into the outer areas of the
city that will service those listeners.”

‘Bigger Issue’

Warner/Reprise Nashville Sr.

VP/Promotion Bill Mayne says,
“There was not a
tragic program-
ming flaw at
"YNY that
caused it to
change formats.
It was more an is-
sue of corporate
economics than
the music or any-
thing else.

“The bigger is-
sue now is that
there is a big hole in the number one
market in the country. Media-wise,
people turn to New York and Los
Angeles — and even the Country
station in that market is going
through some upheaval after having
probably the worst book in a long,
long time.

Bill Mayne

WA MY ertcarraoehi<story com

investment.”

comes down to the math.”

huge rate. It's a vicious circle.

Numbers Conspire Against
Country In The Big Apple

iacom President/Radio Division and country vet Bill

Figenshu believes the numbers are stacked against
Country radio in New York from the get-go. His experience
is rooted in Viacom’s failed attempt over a decade ago with
WKHK, before it flipped to AC WLTW.

“Country is very near and dear to me and | love it as a format, but it's
very difficult to operate a station like that in New York at the required
expense base. Country makes a wonderful duopoly
partner as long as you expense it right. Butif it's your
only station in New York, which ours and Evergreen'’s
was, it's very, very difficult to run the station on a
daily basis and make it pay for itself.

“That's where | believe duopoly contributes to lis-
tener choice. In New York, one false move and you're
beily-up if you only have one station. If you have two
or three stations, you can take a chance with one.
And if it doesn’t work, you haven't lost your entire

Figenshu, who programmed KIKK/Houston and
put WMZQ/Washington on the air 22 years ago,
says WYNY “did as good a job as anybody with
the music. Plus they marketed all over town. They did what they had to
do. “With 'KHK, we went both hot and soft with the music. And we also
spent a lot of money on marketing. Those are not the issues. It all

‘Big In New Jersey’

“Country is not necessarily big in Manhattan, but it's very big in New
Jersey,” adds Figenshu. “The problem is the country audience is way out
in Jersey. So you run out of two things: signal and diaries. There's a huge
country audience out there, but there are just not enough diaries against
what they put in the boroughs. “Another thing is that you are not going to
convince Vinny from Brooklyn, who grew up listening to rap and hip hop
or rock, to come over. So you're not going to convert.

“Again, it's the math. Not only in terms of operating a radio station but
also with the diaries. And because you can't build a huge base, you're not
a ‘must buy.” And because you're not a ‘must buy’ you can't charge a

“We have a similar problem facing us in Washington, DC. But we have
the benefits of duopoly. WMZQ doesn’t do well in and immediately around
the city. So outside the city we have to do twice as well in orderto get high
enough ratings for the overall market. We depend on that suburban circle.

“We spend most our time selling country music in DC because if we
don't care, listeners go away. They have too many choices and are not
married to the format like they are in Dallas or Houston. You have to put
on a damn good radio station first; one that is as competitive with a [Hot
AC] WPLJ or [CHR/Rhythmic WQHT] Hot 97."

Figenshu agrees with pundits that it could be a year or two before an-
other operator tries Country in the Big Apple again. “The first person to
take a couple of suburban stations and strap them together to create one
big Country outlet could make a run at it. If | had a decent signal on Long
Island, I'd be Country in a minute. The world is not waiting for another AC
station, contrary to the way | feel about them.”

Bill Figenshu

“Unfortunately, that’s going to
send a signal to some people even
though it’s not a projectable re-
flection of what’s going on in the
format. In the rest of the country
the format is alive and well, and
many stations are enjoying strong
ratings.”

Mayne says he isn’t worried
about a big dropoff in country mu-
sic on the air or in country record
sales. “‘For the residents of the great-
er metro area, there is going tobe a
flattening of country interest be-
cause they won’t be serviced with
the music regularly. But that’s not
where the bulk of sales probably
come from anyway. In the outlying
areas consumers are probably al-
ready being serviced by other sta-
tions or had that option already.
There’s also CMT.”

To native New Yorker Steve
Schnur, who recently segued from
Arista VP/Rock Promotion to VP/

Artist Development in Nashville,
“it’s back to Marketing 101. We have
to put out our records with the as-
sumption that they may never get
played on the radio. But judging by
the business of the venues and clubs,
B the fan base is still
very active.

“In New York
the dollars associ-
ated with radio go
to the flavor of the
moment And
New Yorkers
pride themselves
on being first with
everything that’s
hip. So it’s not
surprising that
there are now four stations catering
to the alternative market.

“Now it goes back to touring,
press, and local appearances. Inter-
estingly, that’s what the entire alter-
native format used to be based on.”

Steve Schnur
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Sen Dog Exits
Cypress Hill Tour

ypress Hill member Sen Dog has bowed out from the
Columbia/CRG rap trio’s current tour. The band will re-
group after the tour, at which time Sen Dog will decide if he
wants to remain with the
band. Longtime crew mem-
ber Shag assumes Sen
Dog's rap duties for the re- |-jf
mainder of the tour. Sen Dog
cited his desire to work more |3
on his funk rock band Dog- {3
wood as a key reason for his
decision to leave the tour.
Speculation is building
that a third Beatles “reunion” song is in the works. Rumored

Epic Hoping Ammonia Cleans Up At Alternative, Rock

Epic — home of Silverchair — is
hoping Aussie lightning strikes twice
when it goes for adds February 27 at
Alternative, Active Rock, and Rock
with Perth-based trio Ammonia. The
band’s first U.S. single is “Drugs,” tak-
en from their U.S. debut “Mint 400"
(named after an auto race described in

to focus on independent retail and col-
lege radio first,” says Bergen, “because
with a band like this it’s very important
to have that kind of underground support
in order to sustain their longevity. They
are a very credible band and we want to
build that base first before moving on.”
Ammonia has already performed
shows in Los Angeles (2/7),

drop at retail around mid-May. Mean-
while, Johnson says the label will have
the artist perform some showcases, se-
lect conventions, and as part of the Is-
land Black Music tour. More compre-
hensive tour plans are still being
worked out.

Capricorn

Cypress Hill

the growing list of artists
whose career received a shot
in the arm by having a single

band’s current single “Unwind” (the
second track from their Capricorn de-
but album “Swarm”) is currently be-
ing played by 10 Alternative stations

Atlanta (2/10) and New York ‘Unwind’s Shoveljerk working titles: “Now And Then” and “Miss You.” Meantime,
(2/13). The album hits retail Capricorn Records didn’t let the the release date for the second anthology has been delay.ed
March 19. box office disappointment of the mov- until March 19 because Paul McCartney reset the running
Mona Lisa Paints ie_ “Nationz.il Lampoon’s Senior Trip” order of the 45-track album.
. kill its excitement about the potential Blind Melon
Adsc:‘llsl::n ?nl\iSlanLd for Idaho foursome Shoveljerk. The Looks For Singer
's Mona Lisa to

Word also from the Capitol camp is that Blind Melon may
regroup. The band recently placed an ad in New York's news-
paper the Village Voice looking for a new vocalist to replace
Shannon Hoon, who died last year of a drug overdose. Also,

featured in a hit movie.
Thanks to the box office suc-
cess of the Miramax Films/
Island Pictures comedy
“Don’t Be A Menace” and the
correspondingly strong retail
sales of the soundtrack, Mona
Lisa’s “Can’t Be Wast- ==
ing My Time,” featur-
Ammonia ing the Lost Boyz, has
— taken off at radio.
Since officially going
for adds three weeks ago, the
song has charted at 31 at Urban.
According to Island VP/
Black Music Promotion Ronnie
Johnson, “Don’t Be Wasting My
Time” was one of several tracks
from the soundtrack included on
an EP serviced to clubs and mix
shows. “This was the track that
kept coming back. We were go-
ing to eventually release it as a
single, but the mixes and clubs
were vibin’ on the record so
much we moved things around
to get it out quicker.”

and 22 Active Rock stations. “Swarm”
dropped at retail February 13.

To help introduce the band to ra-
dio, Capricorn set the group’s single
“Killing My Buzz” as the lead track
from the “Senior Trip” soundtrack.
That song, on which the label went |

an album of previously unre-
leased material featuring }
Hoon and recorded in hotel
rooms and tour buses is said
to be near release.

Meat Loaf has filed suit
against Sony Music, claim-
ing the record company and
its predecessor, CBS
Records, failed to pay roy-
alties owed to the singer.
Meat Loaf is seeking $14 mil-
lion and the rights to master
recordings. The singer says
| Sony allegedly earned over
$100 million from his record-
ings. The suit comes five Meat Loat
months after Cleveland International, the label to wnich Meat
Loaf was originally signed, also filed suit against Seny.

Studio Talk; Release Updates

In the studio: Ivan Neville is putting the finishing touches
on his second album for Iguana Records, on which Keith
Richards is lending a hand. Street date isApril 30. Also, look
for the new Neville Brothers (A&M) “Billy Mann" an April 1.
Meantime, labelmates Soundgarden are looking for a May
21 release date for their new album.

Elvis Costello’s new Warner Bros. album is expected
around April 1 ... The Melvins' new album on Atiantic is slated

i
|
|

gonzo journalist Hunter S. Thompson’s
{ book “Fear And Loathing In Las Ve-
gas”). Enough of a buzz has already been
generated Down Under that Alternative
stations WBCN/Boston and WNNX/
Atlanta have jumped on the single.
Interestingly, Ammonia was origi-
nally signed to Murmur Records in
Australia, the same imprint which
brought the world Silverchair. “Mint
400" was also produced by Kevin
“Caveman’ Shirley, who helmed Sil-
verchair’s breakthrough multiplatinum
debut “Frogstomp.” “Mint 400" en-
tered the Australian charts at No. 16

Shoveljerk

when it was released in Australia last
year.

The similarities end there, howev-
er. “Ammonia’s

Another big plus, says Johnson, was

the strong box office showing of the
movie. “The opening-week numbers got

even more people

sound is very differ-
ent from Silverchair
and people who
have listened to the
record understand
that,” says Epic VP/
Alternative Promo-
tion Stu Bergen.

To get the ball
rolling for “Drugs”
— a song that gui-
tarist/vocalist Dave
Johnstone says is
“about apathy to-
ward drugs” and
which some Austra-
lian stations refused
to play because of its
title — Epic initially

talking about the
music. With the
movie going strong
and the clubs and
mixes excited about
the record, we real-
ly had a story to tell
radio.”

Look for the dz-
but album from
Mona Lisa — the
first artist signed
directly to Island’s
Black Music divi-
sion under the
leadership of Sr.
VP/GM Hiriam
Hicks (who also
executive-pro-

serviced the single to
the college radro
market. “We wanted

Mona Lisa

duced the “Don’t
Be A Menace”
soundtrack) — to

for adds on September 5, picked up
airplay at Alternative stations such as
KNDD/Seattle, KITS/San Fran-
cisco, and KEGE/Minneapolis, and
Active Rock outlets KISW/Seattle
and KTXQ/Dallas. Says Sr. VP/
Promotion & Marketing Jeff Cook,
“While the band had a fan base
when it was known as Black Hap-
pY. we wanted that track to be more
like a calling card.”

After “Killing My Buzz” had run
its course, Capricorn sent out a three-
track sampler from “Swarm” to ra-
dio before Christmas “to get the band
out in front of radio again,” says
Cook. “This time around people are
being much quicker to respond to
‘Unwind.” We’re getting simulta-
neous airplay at Alternative and Ac-
tive Rock, which is exactly what we
want. You want that mass appeal ex-
posure to break an act.”

The band, which recently signed
with Variety Artists for booking,
is working to line up a tour.

for March 26 (untitled) ... Look for a new single from the Spin
Doctors (Epic) calied “She Used To Be Mine” on Masch 4. No
word yet on when the new album drops ... EMI will reiease the
follow-up to Joi's platinum debut album sometime inApril. The
set is called “The Amoeba Cleansing Syndrome” ... Soul bal-
ladeer Kenny Lattimore's debut Columbia/CRG album is slat-
ed for an April 30 release ... Maria McKee's new Geffen al-
bum, “Life Is Sweet," is slated to be released March 25 ... The
Cocteau Twins' new Capitol album “Mike & Kisses” hits April
30. The lead-off single, “Tishbite,” goes to Altemative, Active
Rock, and Adult Altemative in early May.

Jazz legend Louis Armstrong’s three-story home in Queens,
NY will become a museum dedicated to the famed trumpeter.
The home, which is already a national landmark, will be operat-
ed by Queens College and house the Armstrong archives.

The estate of Grateful Dead founding member Jerry Gar-
cia has enlisted the William Morris Agency for representa-
tion. WMA will handle internationally all book, TV, interactive,
and fashion deals for the estate.

Here's a recap of the Oscar nominations for best original
song: Bruce Springsteen/‘Dead Man Walking” from the mov-
ie of the same name, Sting/*Moonlight” from “Sabrina,” Van-
essa Williams/‘Colors Of The Wind” from “Pocahontas,” Bry-
an Adams/’Have You Ever Really Loved A Woman” from “Don
Juan DeMarco,” and Lyle Lovett & Randy Newman/You've
Got A Friend In Me” from “Toy Story.”

And over at the Blockbuster Entertainment Awards, look
for Coolio, Celine Dion, and Shania Twain to perform. Bran-
dy and Vanessa Williams will be among the presenters at the
show to be broadcast live March 6 on UPN-TV.
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RANDALL BLOOMQUIST

What Your Programming
Staff Should Know About Sales

Over the years, this page has carried more than a few pleas
for understanding of the challenges faced by Talk personalities
and programmers. But they aren’t the only people in the format
with a toughrow to hoe. As consultant Lorna Gladstone points
out, life isn’t always a beach for sales reps and managers.

In the interest of
fostering the in-
creasingly impor-
tant sales pro-
gramming syner-
giesdiscussed in a
il recent column
(R&R 8/25/95),
Gladstone offers
this primer on
sales realities for
programming
staffers. Keep
this in the back of your mind (or on
top of your desk) and refer to it the
next time you’re tempted to throt-
tle a junior AE — or the GSM.

You Oughta Know

* More than half of the people
buying radio have never listened
to your station and probably nev-
er will.

As anyone in sales will tell you,
many agency buys are controlled
by twentysomething women who
hardly know AM exists, think Talk
radio is a bore, and hate sports.
They might listen to the occasion-
al FM personality, but music ac-
counts for most of their time spent
listening.

The idea that these influential de-
cision-makers might actually listen
and learn about the stations they’re
buying is a pipe dream. They are
overworked, and their main goal is

Lorna
Gladstone

to get through the reams of paper
on their desks as fast as possible.
They could care less how wonder-
ful your programming is.

* Sales sells ratings, not shares.

Programming is quick to criticize
sales for not selling shares when
they go up. What they sometimes
don’t realize, however, is that sales
doesn’t sell shares; it sells ratings.

When the Arbitron book comes
out, programmers fixate on the left
side of the (soon-to-be-outdated)
hour-by-hour pages, while sales is
looking at the right side for ratings.

High TSL may create a good sto-
ry for a small retailer about listener
loyalty, but if it is accompanied by
low cume, the sales staff is going
to have trouble with the agencies.

¢ Clients think their promo-
tional ideas are great; they could
care less about yours.

Don’t get mad at the AE when
he brings in the 100th bad sales pro-
motion of the day. He’s just the
messenger. Programming people
can help stamp out bad promotions
by learning to sell good ideas. That
means:

* Find out what your clients’
needs are.

e Give the sales people multiple
options or ideas.

* Don’t tell, sell.

® Make the client think it’s their
idea.

* Build client relationships in
which you participate proactively
in the development of promotional
ideas.

Taking Responsibility

* Programming’s responsibili-
ty for spots extends beyond hit-
ting the next cart.

Every talent, producer, board op,
news person, and human being who
enters a studio or control room
ought to know the basics about

6]

Can your
programming people
tell the difference
between a ‘top of the
rate card’ spot on a
short run and a
‘cheapie’? Do you
have an airline crash
policy book in the
control room?

reading a log and handling spots
during crises.

Can your programming people
tell the difference between a “top
of the rate card” spot on a short run

and a “cheapie”? Do you have an
airline crash policy book in the con-
trol room? Do people know what
and where it is?

-25 at Washington, bcs Grand Hyﬂli Hotel, Come
“ftom WRKO/Boston s Jnrrr Wiﬂlam, WABC/New
York's Bob Grant, KABC/l.os Angei

® Mess with Arbitron, and
sales will suffer.

If you choose to break Arbitron’s
rules by talking about or promot-
ing diary entries, you may very well
end up screwing your sales depart-
ment. If Arbitron delists your sta-
tion or puts it at the bottom of the
page, the station becomes an easy
target for the buying community,
which may challenge the reliabili-
ty of all your numbers. This defeats
the ultimate goal of generating
good ratings, which is to sell ad-
vertising.

* Numbers can be good, yet not
very salable.

In each market, there are domi-
nant demos that form the basis for
most key buying decisions. Typi-
cally, adults 24-54 and women 25-
54 are especially attractive. If your
fall book was strong in men 18-34,
programming might rejoice, but
sales may still find it difficult to sell
the station.

¢ Competition can mean differ-
ent things to different depart-
ments.

A Full Service programmer
might think his competition is the
all-Sports station. The sales de-
partment might be worried about
a completely different competitor.
If, for example, the buys have
been coming in with a female
skew, sales may be much more
concerned about competition
from the Soft AC. Both depart-
ments may be right.

Show Some Respect

* Fooling with live copy is dan-
gerous.

Your talent may be right when they
say playing with copy brings atten-
tion and awareness to a spot. But if
the advertiser doesn’t like the atten-
tion, the awareness is irrelevant.

At one time, WGN/Chicago’s
traffic department would put “DFA”
on certain pieces of live copy. Ad-
vertisers whose copy carried the
“Don’t Fuck Around” label were
considered especially sensitive to
anything but a straight read. Joking,
banter, and editorial comments dur-
ing or following the read were off-
limits — cancellation of the order
could result.

And finally, don’t ever forget:

¢ It’s a cold, cruel world out
there.

Think of the number of times
you’ve heard someone in program-
ming say derisively, “Even [ could
sell that!”

The fact is, they probably
couldn’t. After the third time the
client refused their call, they’d give
up. Programming staffers seldom
understand the inflexibility, dismiss-
iveness, abuse, and plain stupidity
salespeople face on a daily basis.

Sure, there are lazy, no-good sales-
people just as there are lazy, no-good
programnming people. But most AEs
work very hard. They knock on
closed doors, yell in deaf ears, and
get beaten up pretty regularly.

Show a little empathy.

Provocative. Conservative,
Satirical. Adored by tens of

millions. Known to take

listener calls.

RUSH LIMBAUGH

SHOW

MONDAY-FRIDAY 12 NOON-3PM (ET)

Both programs via Satcom C5, Transponder 23, Channel 54.

EFM H-EDI.A HI’.HAEEHENT

For the full story please call Lee Vanden-Handel at 212-338-1406 or Catherine Beronilla at 212-338-1405. ‘

Health-medical news, ‘
1ssues, opinions and

advice to callers by |
America’s favorite M.D

MONDAY-FRIDAY 4PM-5PM (ET)

DEAN EDELL
SHOW
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STARTING WITH NEW HAMPSHIRE AND STRAIGHT THROUGH NOVEMBER,
You CAN GET SOME IMPORTANT PEOPLE INVOLVED IN THE ELECTION PROCESS...
YOUR AUDIENCE.

During election year ‘96 use RadioPOLL to add to the excitement of the primary process. Create the news on your station while you

e -

collect listener information, increase TSL and recycle one daypart audience to another.

RadioPOLL is a powerful, instant programming tool. Using toll free phone lines, RadioPOLL has the exclusive ability to count all
calls... even busy signals... enabling your station to gather a huge number of votes. Listeners calls are then sorted by telephone exchange
groups, so you’ll know how each neighborhood in your market is voting. And, multiple votes from the same caller can be excluded.

RadioPOLL is fast, simple and economical. With our state-of-the-art, on demand technology, we’ll immediately set you up with two
easy to use toll free 800 numbers (one for each response). Then, every fifteen minutes, we’ll fax you the results so that you can report
them live on the air! For as little as $125 per hour (volume pricing plans available) you can realize the benefits of RadioPOLL and
interact with your listeners this election year like never betore.

Can today to set up your poll for the New Hampshire Primaries.

[TECH].

MEDIA MARKETING TECHNOLOGIES
RadioPOLL. Listener Participation Required.

100 WILSHIRE BOULEVARD SuITE 800, SANTA MONICA, CA 90401 Tet: 310-260-6565 Fax: 310-260-6550
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Seminar
Continued from Page 1

Miles believes Barnako will bring a
fresh and unique perspective to the
question of how Talk radio can best
employ interactive media. “What bet-
ter place to see the possibilities of the
Internet develop than from behind the
masthead of one of the top 10 web
sites?” Miles asked.

Gladstone, who programmed
WGN/Chicago for several years be-
fore opening her consultancy, will take
part in the session designed to help sta-
tions select and effectively use consult-
ants. As a newly minted consultant,
she will offer a both-sides-now view
that managers may find useful as they
deal with outside experts.

Silman will be a co-presenter in the
*“Creating Strong Producers” session,
where she will share what she has
leamed in her years of producing a fast-
paced, freewheeling, two-host show.

David will offer attendees an over-
view of the numerous hot issues cur-
rently facing radio, including imple-
mentation of the new Telecommuni-
cations Act, DAB, and EEO.

From The Four Corners

Registration for the seminar contin-
ues to grow, with a steady stream of
programmers, managers, consultants,
and network executives signing up in

Tommy LiPuma recently announced the signing of pianist Danilo Perez.
His debut, produced by LiPuma, is slated for release in May.

recent weeks. Among the new addi-
tions:
* WHAM/Rochester PD Jeff
Howlett

* WABC/New York ND Bob Bucci

* WIP/Philadelphia Station Manag-
er Tom Bigby

* WWTN/Nashville PD Kyle
Cantrell

* WSTC/Stamford, CT PD Brooke
Daniels

* WNIR/Kent, OH GM/PD Bill
Klaus

¢ KSDO/San Diego PDCliff Albert

* CJAD/Montreal’s Rob Braide

and Melanie King

* WTKS/Orlando PD Jay Clark

* WCTC/New Brunswick, NJ OM
Dan Flatt

* Radio 2UE/Sydney, Australia’s
John Brennan

* Consultant Michael Packer

* WCBM/Baltimore’s Rob Pettit

* KOGO/San Diego PD Jack
Merker

* WTAG/Worcester, MA PD Skot
Pare.

Registration for the R&R Talk Ra-
dio Seminar is $300. For more infor-
mation, call (202) 783-3822.

Your worst nightmare. Despite all your
| best efforts, your new release doesn't reach
| all the stations on your list. Perhaps it was
mislabeled, delivered incorrectly, lost,

or...used as a coaster.

Whatever. Those problems are now

history.

Digital Generation Systems, the nation’s
leading online radio commercial distribution
network, is also your fastest, easiest
and most dependable way to distribute

new music.

Just ask Garth Brooks and Reba
| McEntire. Both stars recently released

_ I¥snotahitif
it doesn’t/ggt air play.

nationwide!

new singles using DG Systems digital com-
munications network. In each case, every
station on the list was able to debut the ‘
new release. . .at precisely the same time,

Thanks to DG Systems technology, and l

accountability, you can forget about shipping

taneous.

Digital

Y 51

errors, late deliveries, or misplaced CDs.
Music release and delivery fo as many
stations as you like, is fast, easy and simul- ;

For more information, call DG Systems
at (800) 335-4DGS, or visit our Web |
Site at http://www.dgsystems.com. |

#®  Generation
Systems, Inc.

©1996 Digital Genermion Systems, Inc.

. Crumbley

WKTU

Continued from Page 1

the countdown to the new WKTU
began last week with simulcasts of
Evergreen’s WRCX/Chicago,
KKBT/Los An- =

geles, WLUP/
Chicago, KIOY/
San Francisco,
and WXKS/Bos-
ton.

The company
used the occasion
to parade much of
Evergreen’s array
of talent in front
of Wall Street. By
last Friday
evening (2/9), the
station broadcast only the sound of
a heartbeat, adding musical riffs on
Saturday. WKTU’s new format
was born at noon on Saturday (2/
11).

The WKTU call letters made
headlines back in the fall of 1978,
when the station’s all-disco sound
during the height of that dance
craze propelled the station to an
11.3 Arbitron debut. The calls
were eventually retired in 1985.

The station is currently jockless,
but is airing listener drops and
commercials. Evergreen President/
COO Jim de Castro is serving as
GM, while Steve Rivers is han-
dling day-to-day programming du-
ties until a PD and MD are offi-
cially named.

The station is setting up remotes
at HMY, Tower Records, and oth-
er locations where listeners — ex-
cited to have dance music back on
the air — were taped.

The station has also set up toll-
free lines inviting listeners to call
in and vote for their favorite all-
time dance hits. WKTU will play
them back a “Top 500 Countdown”
on Monday (2/19).

Bassanelll

Continued from Page 3

great. The opportunity to join togeth-
er again and direct that force into an-
other winning situation is one of the
things that made me excited to do this.
And also being allowed to continue
working with my consulting compa-
ny, it was just the perfect opportuni-
ty. Bob made me an offer I couldn’t
refuse.”

Crumbley’s numerous program-
ming credits include the OM position
at U.S. Radio’s WRAP-AM &

WOWI-FM/Norfolk, National PD |

duties at Willis Broadcasting, and
PD stints at WMYK/Norfolk,

WILD/Boston, and WQKS/Will-

iamsburg, VA.

Wanffo share an
opinion or a hot
tip¢ Call R&R’s News-
Tips line: (310) 788-
1699 or e-mail us at

mailroom@rronline.com

WRMA

Continued from Page 3

portunity to be working in an area
that people are intimidated by. We're
Just looking forward to doing great
basic radio ... [owner] Russ [Oasis}
has really done a lot for Spanish ra-
dio here.”

Isley commented, “Haz has a
good solid background in both the
radio and research ends. Very few
of us in radio management [at
WRMA] have a Spanish-language
background — it’s the basics of ra-
dio that work for us.”

Prior to becoming KIMN PD,
Montana worked at Critical Mass
Media and held PD posts at both
WSNX/Grand Rapidsand WVIC/
Lansing, M1.

Pusuisier/CEQ: Erica Farber
Criier Financiat OFrcer: Bill Ferrari
Semon VP/Research & Devetopvent: Dan Cole

EDITORIAL

MaucinG Eomor: Ron Rodrigues
Executve EniTor: Gall Mitchell
Sensor EDiToR: Don Waller
DIRECTOR/CHARTS & FORMATS: Kevin McCabe
Music Ebmon: Steve Wonslewicz
Format EDiToRs: AC: Mike Kinosian
Aswanve: Sky Danieis CHR: Tony Novia
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News/Taix: Randail Bloomquist
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Dan Holcombe, Saeid Irvani, Mark Micklich,
Ceci! Phillips, Marjon Shabanpour,
Kenton Young
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Mason Seeks ‘Mom & Pop’ Spirit At CBS

Continued from Page 1

ly possible under Westinghouse’s

huge umbrella?
A ing that entrepreneurial
spirit as the most important
part of my job.

What kind of pressure

@ does the debt that West-
inghouse took on in order

to finance the CBS purchase
place on the CBS Radio Group?
A for the CBS stations to be
able to achieve the same

goals the Group W stations have
achieved over the last three years.
Is it going to be a tough job? Heck
yeah, it’ll be a tough job. Is it im-

possible? No! Is it probable that it
will happen? Yes.

When would you like to
@ have the merger com-
plete and settied down,
and what stage are you in right

now?
A could get the CBS and
Group W e-mail systems
talking to each other! Management
information systems is the biggest
challenge right now. We’ve got two
big computers talking different lan-
guages, so we have to get that to-
gether. But it’s definitely a three-ito
four-year task. It's not going to
come easy.

But it has to be done this way —
on the road with the stations. Com-
panies have such great windows of
opportunities for change within the
first 90-120 days, but you need re-
lationships to make that happen. So
I’m on the road trying to make re-
lationships the best I can, spelling
out the vision for the future and yet
trying to support them through the
tasks ahead.

I see capturing and foster-

All that has to happen is

I would be thrilled if I

Is there an acquisition
I__Q_l strategy that you’ve iden-
tified in these early stag-

es of the merger?
We'd like to fulfill our port-
A folio in News in the Top 10
markets. To do that, we
would need News properties in
Washington, Dallas, and Houston.

Are you looking for exist-
ing News properties, or
are you willing to grow

them from scratch? You have
experience doing both.

| would love to
be the biggest
‘mom and pop’
company in
America. If we
can capture an
entrepreneurial
spirit in the
company, we
can break the
sound barrier !

We would much prefer to
A buy solid, cash-flowing

properties already doing
News, assuming they become for
sale.

Will there be any formu-
@ la by which your stations
will be managed? In
some cases, you have one GM
overseeing an entire market,

while in other situations several
GMs are in the picture.

Everything will be re-
A viewed by market, but we

have no cookie-cutter way
that we’re going to do business. We
may see one GM over two stations,
but in St. Louis and Detroit, for
example, we’ve made it clear that
we're going to split the two CBS
stations. In those markets, there’s
more opportunity for revenue, and
we need more people involved in
the sales process than we currently
have.

What about in the mar-
kets such as New York
and L.A., where you have
two News stations? Do you still
expect those stations to be oper-

ated by separate GMs?
products with two separate

sales staffs, and they're
going to continue to have two sep-
arate managers.

You’ve been asked this ad
infinitum about your

dual News markets —
and you’ve stated several times
that you intend to continue with
their formats — but do you ex-
pect to add any non-news prod-
uct to either station, such as talk

shows?
A ed itself. But no decisions
have been made as yet.

Do you intend to increase
@ synergies between those
stations and the CBS sta-

tion in the market?
A listeners or advertisers. For
example, in San Francisco,
we have a strong identity between
KPIX television and KPIX radio.

Yes. i hey're two separate

If the opportunity present-

Yes, but not to confuse the

And to immediately begin focus-
ing on synergies between KPIX-
TV and KCBS-AM could jeopar-
dize and confuse listeners. The
same thing applies to WCBS-TV/
New York and WINS. We're very
cautious about how we’ll approach
that. The opportunities are clearer
between WCBS-AM and WCBS-
TV. There’s a risk when you mix
these radio and TV call letters, and
we’re meticulously researching to
avoid any problems.

What do you think of
@l Talk programming, and

how it would fit into your
News programming?

Whetherit’'s a
small market,
medium market,
or big market,
anybody who has
the privilege of
working in a radio
station should be
thankful.

Perfectly. I see them in one
arena.

A

Both the Group W and
@l CBS stations, with a cou-
ple of exceptions, are

adult-oriented ... yet
your background at Cook Iniet
inciuded the operation of several
successful youth stations (KUBE/
Seattle and WPGC, among
them). Might we see any more
youth-oriented stations in your
chain down the road?

Not likely. I won’t say for
A sure based on your ques-

tion, since it’s all market-
driven. I have no philosophy about
capturing a youth market nation-
wide. It’s ‘How can we make the
most money in each individual
market?’ And in mast cases, you
do that with a 25-54 advertiser
base. I'm really not interested in
getting into a philosophy, such as
in the "70s when companies —
like Cook Inlet — would special-
ize in a youth market. I don’t think
that’s the place for us to be. But
[CHR/Rhythmic] WBBM-FM/
Chicago is very successful, and
we have no intention of changing
that. So it’s very market-driven
and not driven by corporate phi-
losophy.

You just switched the
Group W FM in Detroit
to NAC. What are your
thoughts about the format?
A came from the fabulous
results that KTWV/Los
Angeles [PD] Chris Brodie has
been able to achieve. Also, I think
there’s a vote of canfidence for
what [consultant] Frank Cody
has been able to do with the for-
mat. With both Chris’s and Frank’s

help, I think our chances for suc-
Cess are enormous.

Any chance of Country
expanding within the
group?

Not at the present; not that
A I can see today. But we're
KILT in Houston.

very proud of KIKK and
What’s the future of the
‘Arrow’ stations in the

group?
A

The faith we have in NAC

It does its best when
there’s no Classic Rock
format in the market. CBS

MASON/See Page 36
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Continued from Page 35

has had great success with Arrow in
Los Angeles. Tommy Edwards is a
great program director. I’ ve said this
before: Any 25-54 format is a friend
of mine!

You’re one of the few radio
'@ people with a program-
o ming background who rose
through the management ranks,
There are a lot of other people with
no sales background who would
like to follow in your footsteps.
How did you get where you are?

a1 WhenIwas 27, [ was the PD
[ IofWPGC and [ had a great
—— contract. But I wanted to be
a general manager so badly. When
the opportunity came at KTSA-AM
& KTFM-FM/San Antonio, I had
to take a pay cut and give up the se-
curity of WPGC, which was a well-
run station — and even better in
1996, by the way. It was hard to break
myself of the complacency mold. We
were very successful, and it was
risky to move, but I was willing to
take the risk because I wanted to be
a general manager. The station was
hot during that year; I had an oppor-
tunity with San Antonio, and I took
it.

My advice to anyone who wants
to be a GM: You have to be prepared
to take risks, and it’s best to take
those risks when you’re hot or when
you have a string of good books. Re-
member — no one will hire you
when you’re cold. So you have to
leverage that and move to the next
level. Be willing to give up one kind
of success and start all over again.
When I went to San Antonio, those
people didn’t know who I was and
could care less.

If they didn’t know you that
@ well, how did you convince
them to hire you?

Fortunately for me, a gentle-
A man by the name of Bernie
Waterman loved hiring pro-

gram directors. He hired Ken Dowe,
and Ken did a tremendous job be-
fore he went into ownership. Bernie
had a successful string, and I hap-
pened to follow Ken.

I Then you took on the job
@ of group head, which car-
ries a different set of re-
sponsibilities — much of them in-
volved with finance. Did you han-
dle this challenge as you did the
transition from PD to GM?

~a ||I've never had any formai
A training for the situations I've
been in, but I fought my way
through it. I knew little of finance,
but when I got to Cook Inlet I had to
learn the ropes really quickly. Fortu-
nately, I had a lot of great support,
and it worked. I think I learned more
through adversity than through for-
mal training.

[P\ By virtue of your program-
@J ming background, do you

feel you have a vested inter-
est in the way your stations sound,
perhaps more than a typical group
head?

| have relationships with all
A of our program directors, but
I’'m careful not to jump in

their way. And for the winning radio
stations, [ don’t go near them ... they
don’t need me! But I listen to the sta-
tions constantly, all day long, on our
listen lines — even on the weekends.

Do you envision setting up
a single rep firm for all of

your stations?

We have CBS Radio Repre-
A sentatives and Group W

Radio Sales, which is under
contract with Interep, but the idea
of combining them is not a priority
today. Our contract with Interep goes
through the end of '96, and we're
going to honor that. We need more
time to determine how WINS and
WCBS-AM, for example, can max-
imize their revenue from their rat-
ings. 'm not sold on the idea that
one team can do that.

NEWS

Plaza Hotel on April 10.

broadcasting industry.”

host Jay Leno.

information, call (203) 862-8577.

Knight Crowned With 1996
Golden Mike Broadcast Award

Industry veteran Norman Knight and his Knight
Quality Stations will be awarded the 1996 Golden Mike
Award by the Broadcasters’ Foundation at New York’s

“We could think of no other broadcaster more deserv-
ing of this honor,” said Broadcasters’ Foundation Pres-
ident Gordon Hastings. “Not only are the Knight Sta-
tions held in the highest esteem by industry peers, Nor-
man Knight, as an individual, represents the commit-
ment to community that is the very foundation of the i

Joiriing in the industry salute are legendary Boston
Celtics coach Red Auerbach, Republican presidential
candidate and fongtime friend Pat Buchanan, sports-
casters Curt Gowdy and Will McDonough, and NBC-TV's “Tonight Show”

The Golden Mike Award was established in 1942 as an annual fundrais-
ing event of the Broadcasters’ Foundation, with proceeds benefiting a be-
nevolence fund for.broadcast colleagues in acute financial need. For ticket !

Knight

1

The CBS Radio Networks have not |
expanded into other services, such |
as 24-hour formats and syndicat- |
ed radio programs, as ambitiously
as some of their competitors. Are
there plans to expand CBS’s offer-
ings, and what can we expect?
A business and look forward to
investing our efforts to im-
prove the network.

|
We like the radio network

What fascinates you about

@ radio these days?
I have to answer that by start-
A ing at the beginning. I've
known I wanted to be in ra-
dio since I was 10 years old, living
in Louisville and winning contests all
the time. I once won a trip to see the
Beatles at Crosley Field in 64 or °65,
but it got rained out. But I was lucky
— I'won a trip to Coney Island the
same weekend from the competition!
I’ve done everything there isto do in
a radio station except sell. Whether
it’s a small market, medium market,
or big market, anybody who has the
privilege of working in a radio sta-

tion should be thankful.

Changes

AC:KACD & KBCD/Santa Mon-
ica-L.A. drops its *70s, ’80s, and *90s

| blocks for traditional Hot AC ...

Former WHTZ/New York zookeep-
er John Lander is the new morning
man at WBMX/Boston. At crosstown
WMIJX, John Kosian takes after-
noons ... Jim Scott joins WWNK/
Cincinnati for wake-ups ... JimAllen
segues to afternoons at Rock AC
WRVV/Harrisburg ... At WIBR/
Wilmington, Paul Lewis moves to
middays, Pat Boone shifts to nights,
and Joe Vietri assumes overnights.

CHR: Therapist Carolyn Bush-
ong joins nighttimer Rick O’Bryan
for “Passion Phones” at KWMX/
Denver ... Danny Qakes is the new
Promotions Asst./middayer at
KQXY/Beaumont, TX ... Debra
Miles is the new ND at WNDU/
South Bend, IN ... Hot Shot Hamil-
tonjoins as night slammer at WMG/
Terre Haute, IN ... Mike Young s the
new news personality/morning side-
kick at WAFL/Milford, DE.

Country: Steve Jordan is now
weekends/swing at KYCY/San Fran-

cisco ... Richard Hudson joins new
Hot Country KVOD-FM/Denver as
Asst. Production Director/middays

. KNAX/Fresno adds Ruth
Michaels as morning news anchor
and Jimmy Hoppa for evenings. At
crosstown KRBT, Don Weaver and
Jodi Nye join for mornings ...
KRMD/Shreveport, LA’s Julie
Ryan moves to middays. Gary
Walker joins for afternoons ...
Christina Kelley is new to middays
at WKSF/Asheville, NC.

NAC: WJZW/Washington adds
Lee Hamilton for middays.

News/Talk: WOR/New York adds
Talk veteran Joey Reynolds for
overnights ... CHOG (Talk 640)/Tor-
onto welcomes Marc Weisblott 10
Saturday nights.

Rock: WRCX/Chicago taps in-
tern Jim Gregg as producer of “The
Lou Brutus Show” ... Bart Taylor
Jjoins WCKW/New Orleans as Pro-
duction Director ... Sherriemaniais
named night slammer at WFYV/
Jacksonville ... KICT/Wichita after-
nooner Rick Regan departs ..
KRAB/Bakersfield names Robin
Pechota Promotions Director. Also,
the station moves to 106.1 MhZ ...
KSTR/Grand Junction, CO flips
from Classic Rock to Rock. PD/MD
Ken Pilling can be reached at (970)
242-5787; fax (970) 245-6585 ...
WBXQ/Altoona, PA taps Adam
“AnE” Erykson and Larry “Pur-
ple” Hayze for mornings ... CKIT/
Regina, Saskatchewan flips to
*“Aduit Rock” as The Wolf, with new
calls CFWF and Dwane Ford as PD.
The station’s new address is 1922
Park St., Regina, SK, S4N 7M4,
Canada. Phone (306) 569-6200; fax
(306)936-8329 ... Here's the new ad-
dress for KRZR/Fresno: 1066 E.
Shaw Ave., Fresno, CA 93170.
Phone (209) 243-4300; fax (209)
243-4301 ... For the record: Dave
Sheppard joins WIXV/Savannah,
GA as Promotion Director.

Urban: WVEE/Atlanta hires
Larry Tinsley as Sunday morming
gospel host and Si-Man for “The
Old School Family Reunion” on
Sunday afternoons.

POLITICALLY

ERECT

CAPITAL IDEA!
THE GARY BURBANK SHOW

If you happen to be attending R&R’s Talk Radio
Seminar in DC, don’t miss your chance to explore radio’s
only politically erect program in national syndication.
To meet with affiliate director Rick Consolo

while in DC, call Broadbank Burbcasting

1-800-852-7007

WANYY amefricantactaltetorycom
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A New GHR In New York!

] Evergreen’s de Gastro outlines the WYNY-to-WKTU evolution

Evergreen Media Chairman/CEO Scott Ginsburg and Pres-
ident/COO Jimmy de Castro know radio and how to shake
up an industry. In seven and a half years they’ve established
Evergreen Media as one of America’s premier radio broadcast
companies. In revenue, where it counts on Wall Street, Ever-
green is ranked third and has assembled an unrivaled stable of

top talent and programmers.

Ginsburg and de Castro are also
masterful salesmen who know how
to get attention. Not since the launch
of KQLZ (Pirate Radio)/Los An-
geles with Scott Shannon and the
infamous WFLZ (Power Pig) vs.
WRBQ (Q105)/Tampa battle has
a new station stimulated an air of
anticipation in the industry like last
week’s format flip at WYNY/New
York. For months there has been
speculation that*YNY would flip to
CHR/Rhythmic, Classic Rock, *70s
Pop, or just about any other format
— or even remain Country.

CHR believers were hopeful that
amove to any type of CHR inAmer-

The First Hours

ere's what New York

heard at noon on Sat-
urday (2/10), when the new
WKTU signed on the air:

Noon
C + C MUSIC FACTORY Gonna
Make You Sweat
MARIAH CAREY Fantasy
SNAP Rhythm Is A Dancer
MADONNA Open Your Heart
REAL MCCOY Run Away
CECE PENISTON Finally
LINA SANTIAGO Feel So Good
(Show Me Your Love)
PRINCE | Would Die 4 U
K.w.S. Please Don't Go
CYNTHIA Change On Me
TLC Diggin' On You
JANET JACKSON Runaway
HADDAWAY What Is Love

EMOTIONS Best Of My Love

L 1PM ]

SALT-N-PEPA f/EN VOGUE
Whatta Man

WHITNEY HOUSTON Exhale
(Shoop Shoop)

DONNA SUMMER Hot Stuff
SEAL Kiss From A Rose
MARKY MARK & THE FUNKY
BUNCH Good Vibrations
EVERYTHING BUT THE GIRL
Missing

CRYSTAL WATERS Gypsy Wom-
an (She's Homeless)

BLACK BOX Everybody Every-
body

TLC Waterfalls

A TASTE OF HONEY Boogie
Oogie Oogie

LA BOUCHE Be My Lover
MARVIN GAYE Sexual Healing
TERROR FABULOUS Action

ROZALLA Everybody's Free

F

ica’s largest radio market would help
revive a format that has been suffer-
ing declining market shares and loss
of stations over the past five years.
The most positive sign would be the
effect a large and respected compa-
ny like Evergreen would have by
putting its stamp of approval on
CHR by putting one on in a com-
petitive market such as New York.

Will this send a signal to other
major groups that with the right
music, marketing, and morning
show, CHR can be very profitable
— especially with the available
holes throughout the nation?

Upon hearing that Evergreen
would flip the WYNY calls to
WKTU, utilizing one of New York’s
most legendary and popular call let-
ters, and program a CHR/Rhythm
format, I interviewed de Castro.
Here's the real story on the inner-
workings of Evergreen and
WYNY'’s format flip.

To Change Or
Not To Change

One of the most asked questions
about the’ YNY flip was why Coun-
try wasn’t making it in New York.
Was it poor programming, or was
the Country audience too small to
make it a financial success?

The story began when Evergreen
bought Broadcast Partners Inc.,
the former owners of WYNY. BPI
spent a great deal of time and mil-
lions of dollars researching and mar-
keting the Country format.

Through its many stages and re-
search projects "YNY moved from
mainstream Country to Hot Coun-
try and back again. In the Fall 1994
Arbitron ratings, WYNY had a 1.8
share, 12+. It jumped to a 2.7 in the
Winter 95 book after an immense
marketing campaign. But without
the marketing push, the station was
off a half-point to a 2.2 in the spring,
rose to 2.4 in summer, and ended
1995 with a 1.9 share.

Given all the format shifts, did the
potential New York country audi-

ence become fragmented? De Cas-
tro explains, “What we found by the
time we took over in May ’95 was
the listening audience and advertis-
ing base did not support Country. So
we questioned whether Country was
correct for New York and commis-
sioned Strategic Radio Research
to conduct a market study.

“When we got the study back, it
said the largest hole was for a
rhythm-based CHR. Estimates said
it could do upwards of a five share,
cross several demos, and wouldn’t
be too young or ethnic. In this study,
Country was the fourth or fifth for-
mat choice. We also checked Old-
ies, *70s Pop, News on FM, Arrow,
and All-Personality as potential
choices.

“While it looked like a there was
a clear hole for CHR, the timing
wasn’t right. [Former WYNY GM]
Steve Candullo convinced us to
stay Country, and Scott and I also
didn’t want to change at the time.
We had several other changes and
projects on our on radar screen —
we were making changes at WLUP-
FM (The Loop)/Chicago and sis-
ter WMVP-AM, so the timing
wasn’t good. That’s when all the ru-
mors started flying.”

Plan B

Without a duopoly in New York
City, Ginsburg and de Castro knew
they had to develop another game
plan for"YNY. De Castro adds, “We
know how to make money, and we
were also looking for something
exciting and
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Evergreen VP/Programming Steve Rivers (I) and President/COQ Jimmy
de Castro announce WKTU'’s launch at Friday’s (2/9) press conference.

GMs and PDs and everyone in-
dependently was telling me the
same thing. The research con-
firmed it.

“P’ve had secret ‘Man From
U.N.C.L.E.’-type board meetings
with Ginsburg, Rivers, John
Madison, Bev Tilden, Zapoleon,
several other industry heavies,
and Evergreen PDs to help with
strategies on this project. We’ve
assembled the greatest brain trust
of the best programmers and ge-
niuses in the world on this format.
We’re going to develop a morn-
ing show. We’ll work hard and
deliver the product that New York
is asking for.”

After deciding on a format, the
next focus was on the music. De
Castro adds, “We did massive audi-
torium music tests conducted by
Broadcast Architecture, another
company we’re buying. That infor-
mation is being evaluated now and
will help fine-tune the station’s mu-
sical position.”

Hook The Audience

To make maximum audience im-
pact, de Castro says, “The music will
be very tight in the beginning and
widen somewhat with time. WKTU’s
audience goals will be women 21-
40.We’ll be top three 18-34, top five
25-34, and top 10 25-54. We’re go-
ing to carefully craft our demo pre-
sentation to

challenging. be  wide
Evergreen is enough and
not satisfied have enough
with being on depth and
pagesevenin breadth to
New York or deliver the
any market. 34- or 36-
We want to year-old
be on page who grew up
one! We re- with  this
spect the job music.

that WPLJ From a
and compa- rhythmic
nies like In- standpoint
finity and [competitor)
Emmis have | Evergreen’s neon, retro invite for WKTU's | W Q H T
done in New | faunch. (Hot 97) has
York and are most of the
anxious to deliver the same kind of  young African-American audience,
caliber radio. and WRKS (Kiss) has the older Af-

“We did another market re-
search study, this time with the
Nova Marketing Group. They
put together probably the most in-
tensive study ever done in New
York. Results came back in early
January with some very specific
information. Then I talked to
Steve Rivers and Guy Zapoleon.
Everyone agreed there was a huge
hole for a rhythmic CHR. I start-
ed talking with other New York

—— AN 2 aricanradichistaons com

rican-American audience tied up. We
don’t want to compete with that.”
“Pop mass-appeal rhythm” is
how de Castro describes the new
WKTU: “There’s a lot of monster
hit product that’s not being played
here. We want to be New York’s
Top 40. The new WKTU is ‘New
York's Mass Appeal Hit Music Ra-
dio Station.” The full positioning
statement reads like this: ‘There’s
no radio station in New York play-

ing music that appeals to the wid-
est group of people possible. In oth-
er words, there’s no mass appeal hit
music station for New York. New
York is a melting pot of different
types of people. In an effort to serve
one group, New York’s radio sta-
tions play to the extremes. Pop and
mass-appeal rhythm are the most
popular music styles in New
York.”” De Castro cites Janet Jack-
son, TLC, Real McCoy, Mariah
Carey, Whitney Hcuston, Boyz I1
Men, Prince, Madonna,and Don-
na Summer as core artists for the
new WKTU.

De Castro notes, “WKTU will
play pure hit music. You really can’t
get this mass-appeal music from any
other radio station in New York.
Some stations only offer it in small
doses, but it comes with a more ex-
treme music type.As a matter of fact,
if you monitor the percentages of the
other stations, Pop and Pop-Dance
are only 3% of WHTZ (Z100)’s
playlist, 6% of WPLJ’s, 11% of
WRKS’s, 13% of Hot 97’s and 14%
of [Urban] WBLS’s.”

The Countdown

During the week of February 4,
WYNY simulcasted Evergreen
stations WRCX/Chicago, KKBT/
Los Angeles, WLUP/Chicago,
KIOI/S.F., and WXKS/Boston —
along with some of Evergreen’s
best talent—to attract New York’s
attention, including the ears of the
big hitters on Wall Street. From
Friday evening (2/9) until noon
Saturday, only a heartbeat with
musical riffs was heard. The new
WKTU was launched at noon on
Saturday (2/10).

In order to plug in immediately
with New York listeners, de Castro
says, “’KTU will be setting up re-
mote locations such as HMV and
Tower Records, where listeners will
get an opportunity to be on the air.
People can talk abou: where dance
musi¢ has been, how excited they
are to have this station back, and
request songs.

“Through our toll-free 800 line
we’re also inviting listeners to call
in and vote for theis favorite all-
time dance hits. We’ll tally those
hits and play them back in a ‘Top
500 Countdown’ on Presidents’
Day. That’s our gift to New York.
That goes until Tuesday morning
and then the real new WKTU for-
mat kicks off.”

Next Week: More exclusive be-
hind-the-scenes info from de Cas-
tro and Rivers.
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Callout America.
Cawout Americas SONg selection is based on the top titles from the CHR/POP B B

R&R CHR/Pop chart for the week of January 22-28. TOTAL AVERAGE i HOiSCO res
FAVORABILITY ESTIMATE {1-5) - TOTAL% TOTAL%
" FAMILIARITY BURN

ARTIST TITLE LABEL(S) ™ LW oW 3w By Tony Novia
GOO GOO DOLLS Name (Metal Blade/WB) - 395 3.8 378 381 78.0% 17.3% ST Ao/l
DEEP BLUE SOMETHING Breakfast At... (RainMaker/Interscope) 3.90 3.85 3.97 3.85 88.6% 24.4% ey
SMASHING PUMPKINS 1979 (Virgin) 3.88 — — — 42.7%  8.9% | smashing Pumpkins' “1979" (Vir-
COLLECTIVE SOUL The World | Know (Atlantic) 1385 372 374 361 64.4% 11.1% | F3us iorer et e peee
MARIAH CAREY One Sweet Day (Columbia/CRG) ~ 3.85 3.83 3.87 3.93 88.9% 33.1% | lomeris2swihadssamdinmeve
OASIS Wonderwall (Epic) 376 380 — — 58.0% 12.3% e B9 R [y 1 JPDReT

(Stash/Reprise), from the fast-rising Fox

375 R _364 7 369 ?65 i 8020/0 227°/° TV series “Party Of Five,” debuts at No.

8 with a 3.71 total favorability score.

DEL AMITRI Roll To Me (A&M)

BODTEANS C'OSBr TO Freei(S/aéh/RgprSE) t B B 7371 —- | B . 51 .9°/o 77.90/0 The nation’s 10 besl.-tesling songs this
BLUES TRAVELER Hook (A&M) 369 379 379 372 60.2% 15.8% | eniingerenier mredinde

ALANIS MORISSETTE Hand In My Pocket (Maverick/Reprise) 3.68 3.67 3.77 3.77 85.2% 28.6% | Vomen 1217 — Decp Biue Some.

thing and Collective Soul (tie), Goo Goo

JOAN OSBORNE One Of Us (Blue Gorilla/Mercury) 3.66 3.73 3.64 3.77 857% 27.7% | Dol Joan Osborne, Mariah Carey

“Sweet,” Oasis, Alanis Morissette.

SOPHIE B. HAWKINS As | Lay Me Down (Columbia/CRG) 365 3.72 3.62 3.6 89.9% 27.7% | Smashing Pumpkins. Bobeans. and Del

NATALIE MERCHANT Carnival (Elektra/EEG) 361 358 360 356 74.8% 21.2% | “"Women 1524 — Smashing Pump.
MARIAH CAREY Fantasy (Columbia/CRG) 355 354 348 360 859% 37.3% e
TOAD THE WET SPROCKET Good Intentions (Columbia/CRG) 3.55 3.49 3.45 3.63 52.8% 10.9% i SN Erh e g
GROOVE THEORY Tell Me (Epic) 7 353 351 345 350 52.8% 12.6% | snda ti between Bobeans and Alanis
NATALIE MERCHANT Wonder (Elektra/EEG) ) 353 3.47 348 3.46 50.0% 11.4% | Wemen 25:34 — Goo Goo Do
HOOTIE & THE BLOWFISH Time (Atlantic) 352 353 373 355 825% 28.6% | fectic & The Blowfish Del Amir.
TONY RICH PROJECT Nobody Knows (LaFace/Arista) 348 379 377 332 41.0% 10.4% | BoDeims Decp Ble Somcihig, Bues
SOUL ASYLUM Promises Broken (Columbia/CRG) 346 343 362 — 17.3% 2.7% |wdSea. _

TLC Diggin’ On You (LaFace/Arista) - 344 351 355 362 T1.1% 28.7% | amevicnin g ones in Coout
SEAL Don't Cry (ZTT/WB) ’ 334 330 332 327 56.3% 18.6% | o ot e piacl s Col
WHITNEY HOUSTON Exhale (Shoop Shoop) (Arista) 332 34 351 343 B7% 3.1% | g o
LA BOUCHE Be My Lover (Logic/RCA) 331 337 316 321 53.3% 17.8% | Theoo: Sophic B Howkirs Bobeans,
BLESSID UNION OF SOULS Oh Virginia (EMI) 330 — — —  25.9%  3.2% | - Souh—Ossis Collective Soul, Goo
MADONNA You'll See (MaverickWB) 329 326 342 330 84.4% 27.8% | Sremeteebin by pncihink and
EVERYTHING BUT THE GIRL Missing (Atlantic) 327 332 338 332 60.0% 22.2% | DetAmin ManahCarey Sweet Blucs
BIG MOUNTAIN Get Together (Giant/WB) 318 331 315 325 T1.1% 17.8% | -Mvex — Guo Goo Dol Decy
MELISSA ETHERIDGE | Want To Come Over (/s/and) 299 315 — —_ 51.1% 17.8% | Morisseue, Mariah Carey “Sweet.”

GEORGE MICHAEL Jesus To A Child (DreamWorks/Geffen) ~ 2.68  2.97 2.66 —  32.1% 11.9% | folens Ois Smasting rumphins

a Soul.

¢ West — Smashing Pumpkins, Goo

Total sample size is 400 respondents with a +/-5 margin of error. Total average favorability estimates are based on a scale of 1-5 (1 = dislike very much, Goo Dolis, Collective Soul, Deep Blue
5 = like very much). Total familiarity represents the percentage of respondents whc recognized the song. Total burn represents the number of respon- Something, Oasis, Alanis Morissette,
dents who said they are tired of hearing the song. Sample composition is based on females aged 12-34, who responded favorably to a CHR/Pop musical g'ueSImvel{g-aol?:hanCs. Toa:isThe !‘Yet
montage in the following regions and markets: EAST: Boston, Buffalo, Hartford, New York, Philadelphia, Pittsburgh, Providence. SOUTH: Atianta g ol
Charlotte, Dallas, Houston, Miami, Norfolk, Orlando. MIDWEST: Cincinnati, Cleveland, Columbus, Indianapolis, Kansas City, Minneapolis, St. Louis. America with demo and region informa-
WEST: Los Angeles, Phoenix, Portland, Sait Lake City, San Diego. © 1996, R&R Inc. tion, call (310) 788-1648 or 788-1695.

“F.A.C.supplies "“lseenoreason "F.A.(. offers

the synergy that's why ANY station an impressive
been missing wouldn'tagree  package with
between radio & the  tobepart great potential.”
music industry.” of F.A.CI" _Rick Stone
Sr. V.P. Promotion, A&M
—Rick Cummings —Tracy Johnson (reported to MediaWeek)

Exec. V.P.,, Emmis KFMB-FM/San Diego

o (reported to MediaWeek) (posted on AOL)

~ e

u've heard the rumors. Get the FACts. (all Jeff Wyatt at 818-559-FAIR. ¢
JFAIR AIR COMMUNICATIONS Partners In Music
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FEBRUARY 16, 1996 GIN BLOSSOMS
Follow You Down (A&M)
e A S | TOTAL TOTAL PLAYSANCREASE  TOTAL STATIONS/ADDS CHART
WoW W ™w ARTIST TITLE LABEL(S) ™ LW W w STATIONS/ADDS 2200 /396 110/10 m
s 2 2 1 EVERYTHING BUT THE GIRL Missing (Atlantic) 5289 5423 5308 5226 1240
1 1 1 2 MARIAH CAREY One Sweet Day (Columbia/CRG) 5166 5728 5978 6139 118D
« 4 3 3 JOAN OSBORNE One Of Us (Blue Gorilla/Mercury) 4867 4902 4919 4602 11770 BLESSID “"'0" OF SOULS
> 3 4 « GOOGOO DOLLS Name (Metal Blade/WB) 4452 4858 5124 5261 110/ Oh Virginia (EMI)
5 5 5 s HOOTIE & THE BLOWFISH Time (Atiantic) 4348 4471 4517 4393  109/0 *;3;’1““’;"“““ TOTAL STATIONS/ADDS CHART 6]
s 1 s @ TONY RICH PROJECT Nobody Knows (Laface/Arista) 4179 3555 3056 2571 11572 213 99/5
6 & s 7 WHITNEY HOUSTON Exhale (Shoop Shoop) (Arista) 3948 4158 4416 4197 1070
n s 9 @ NATALIE MERCHANT Wonder (Elektra/EEG) 3682 3534 3333 2974 117A SMASHING PUMPKINS
w o o @ LABOUCHE Be My Lover (Logic/RCA) 3593 3421 3158 2720 1072 1979 (Virgin)
7 7 1 1 DEEPBLUE SOMETHING Breakfast At... (RainMaker/Interscope) 3399 3719 3808 3883 98/0 TOTAL PLAYSINCREASE  TOTAL STATIONS/ADDS CHART
% 1 1 (D BLUES TRAVELER Hook (A&M) 3391 3123 2888 2507 10371 2016/283 105/7 (19)
w 1 12 @ SEAL Don'tCry (ZTT/WB) 3141 3056 2902 2709 117A
v u 1w (O COLLECTIVE SOUL The World | Know (Atiantic) 3078 2852 2759 2504 1137 MOST ADDED.
x 2 1 ) OASIS Wonderwall (Epic) 2712 2393 2070 1672 113 | sansrime vers -
xn 19 15 (O MELISSA ETHERIDGE | Want To Come Over (/sland) 2623 2398 2189 1924  109/2 | CELINE DION Because You Loved Me (550 Music) 48
& 1 w 1 TLCDiggin’ On You (LaFace/Arista) 2208 2734 3127 3488 750 | ALANIS MORISSETTE Ironic (Maverick/Reprise) 40
BREAKER (D GIN BLOSSOMS Follow You Down (A&M) 2200 1804 797 58 110/10 | PRESIDENTS... Peaches (Columbia/CRG) e
BREAKER (D  BLESSID UNION OF SOULS Oh Virginia (EMI) 2091 1678 1643 1184 995 | RNELE O h B IO et (AGKD 2
BREAKER ) SMASHING PUMPKINS 1979 (Virgin) 2016 1733 1506 1263  105/7 | cownn MeCAIN Sorry To A Friend (Lava/Atiantic) 19
w 1w w » GEORGE MICHAEL Jesus To A Child (DreamWorks/Geffen) 1978 ~ 2236 2215 2140 107/0 | RADIOHEAD High & Dry (Capitol) 18
2 2 2 @ BODEANS Closer To Free (Slash/Reprise) 1869 1761 1637 1426 91/5 MARY J. BLIGE Not Gon’ Cry (Arista) 14
w 16 17 2  ALANIS MORISSETTE Hand In My... (Maverick/Reprise) 1851 2244 2503 3001 67/0 BRANDY Sittin’ Up In My Room (Arista) 12
s 15 18 2 MADONNA You'll See (Maverick/WB) 1766 2186 2663 3116  73/1 | LINA SANTIAGO Feels. (Groove Nation/Uriversal) 12
2 =2 2 2 GROOVE THEORY Tell Me (Epic) 1748 1906 1957 1970 581 :
v » u € 3T Anything (M550 Music) 1708 1485 1363 1231 723 MOST INCREASED
— _ & @ SOPHIEB. HAWKINS Only Love (The Ballad Of..) (CoumbiaRG) 1598 956 152  —  101/11 PLAYS ToTL
2 23 22 2 SOPHIE B. HAWKINS As | Lay Me Down (Columbia/CRG) 1573 1735 1840 2083  65/0 | AATST Tme Lases) , INCREASE
2 2 2 2 SOULASYLUM Promises Broken (Columbia/CRG) 1548 1711 1752 1686  83/2 | ACEOF BASELucky Love (Arista) L
SO BRANDY Sittin’ Up In My Room (Arista) 1501 1173 755 525  70A2 mi’ﬂmm UG L LR )
_ . Only.(The Bakad OF.) (CobrmbarCRG) +642
2 2 22 3 MARIAH CAREY Fantasy (Columbia/CRG) 1454 1651 1832 2108 T1/0 | GIN BLOSSOMS Follow You Down (A&M} +396
@  ALANIS MORISSETTE Ironic (Maverick/Reprise) 1449 793 503 316 100/40 | PRESIDENTS... Peaches (Columbia/CRG) +334
s 3 3 € BUSH Glycerine (Trauma/Interscope) 1342 1255 1162 972 83/6 BRANDY Sittin’ Up In My Room (Arista) +328
s x 3 € MONICA Before You Walk Out Of My Life (Rowdy/Arista) 1334 1280 1087 982 54/1 | OASIS Wonderwall (Epic) +319
w 2 = 35 TOAD THE WET SPROCKET Good Intentions (ColumbizCRG) 1321 1530 1894 2201 50/0 | CORRS The Right Time (143/Lava/Atiantic) +297
@  ACE OF BASE Lucky Love (Arista) 1237 560 301 214 76119 | SMASHING PUMPKINS 1979 (Virgin) e
% 2 w ¥ DELAMITRIRoll To Me (A&M) 1191 1464 1599 1689  63/0
s w a3 s  BLESSID UNION OF SOULS Let Me Be The One (M) 1166 1462 1510 1510  46/0 HOTTEST
2 w s w  GINBLOSSOMS Til | Hear It From You (A&M) 1115 1315 1303 1823 480 RECURRENTS
% w a3 4« HOOTIE & THE BLOWFISH Only Wanna Be With You (Atlantic) 1095 1148 1129 1219 502 | ARTST Tme use
— _ 4 @ DEBORAH COX Who Do U Love (Arista) 1091 985 769 486 685 ?fgbv'('fs ﬁF’If'“ LA ?"SiA(Z.’tT/WB)
2 v s « BIGMOUNTAIN Get Together (GiantWs) 1078 1604 2413 2807 457 | [iv Waterals (raface/Arsta T
— w « @ DAVE MATTHEWS BAND Satellite (RCA) 1074 965 933 834  58/0 | cooi0 Gangsta's Paradise (MCA)
— 4 4 s  FOLK IMPLOSION Natural One (London/Island) 1042 1068 97 868 66/0 | ALANIS MORISSETTE You Oughta Know (Maverick Raprise)
5 32 36 4  JANET JACKSON Runaway (A&M) 1042 1261 1403 1752 56/0 | ALL-4-ONE | Can Love You Like That (Blitzz/Atlantic)
9 a9 a2 s PLANET SOUL Set U Free (Strictly Rhythm) 964 1007 914 895 35/2 | REMBRANDTS I'll Be There For You (EastWest/EEG)
@ a« & 4 BLUES TRAVELER Run-Around (A&M) 938 986 1059 1081 54/0 | GREEN DAY When | Come Around (Reprise)
@ w s FUNFACTORY | Wanna B With U (Curb) 936 974 1082 1163  44n | REAL MCCOY Another Night (Arista)
@  SEVEN MARY THREE Cumbersome (Mammoth/Atiantic) 909 845 766 615  60/6 | NICKI FRENCH Total Eclipse Of The Heart (Critique)
o DENINE W/COLLAGE All Cried Out (Metropolitan) 787 809 750 600 30/8 | [ orentors: Songe egtsering 200 tays ormore for te frttime, Butts
to songs o g plays over the previous weei. if two songs
This chart reflects airplay from February 5-11. Songs ranked by total plays. Highlighted songs indicate Breaker. ,',:::;d ,,',';L" mmnzzm’pmm&m"ﬂ;: :‘},:" mm:';.',:':m
130 CHR/Pop reporters. 129 current playiists. © 1996, R&R Inc. e e
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POP/ALTERNATIVE TOP 20

— TOTAL PLAYS — TOTAL
LW TW  ARTIST TMLE LABEL(S) ™ LW STATIONS/ADDS

1 JOAN OSBORNE One Of Us (Blue Gorilla/Mercury) 5460 5622 153/
3 @ OASIS Wonderwall (Epic) 5336 5295 1951
2 3 GOO GOO DOLLS Name (Metal Blade/WB) 4901 5333 1390
4 4 COLLECTIVE SOUL The World | Know (Atlantic) 4768 4715 1761
s @ SMASHING PUMPKINS 1979 (Virgin) 4676 4492 19217
s & HOOTIE & THE BLOWFISH Time (Atlantic) 4505 4651 11410
7 §B NATALIE MERCHANT Wonder (Elektra/EEG) 4310 4204 144A
s @ GIN BLOSSOMS Follow You Down (A&M) 4194 3734 19110
12 @€ ALANIS MORISSETTE ironic (Maverick/Reprise) 3826 3044 184/40
1 D BLUES TRAVELER Hook (A&M) 3681 3485 1182
s 1 DEEP BLUE SOMETHING Breakfast AL... (RainMaker/Interscope) 3545 3999  108/0
1 12 BUSH Glycerine (Trauma/Interscope) 3093 3376 150/6
13 13 GREEN DAY Brain Stew (Reprise) 2622 2625 93/0
s (® EVERCLEAR Santa Monica (Watch...) (Capitol) 2604 2294 106/9
— (O PRESIDENTS OF THE UNITED... Peaches (ColumbiaCRG) 2414 1970 139/27
1 16 FOLK IMPLOSION Natural One (London/Island) 2403 2599 12370
19 D NO DOUBT Just A Girl (Trauma/Interscope) 2386 2277 116/11
1 { GOO GOO DOLLS Naked (Metal Blade/WB) 2379 2345 1007
— (D ALICE IN CHAINS Heaven Beside You (Columbia/CRG) 2347 2182  86/3
20 €@ SPACEHOG In The Meantime (Sire/EEG) 2331 2209 90M

This chart reflects airplay from February 5-11. Songs ranked by total plays. 130 CHR/Pop report-
ers and 89 Altemative reporters combine from the custom chart function on R&R ONLINE. Alter-
native titles are manually extrapolated. For complete reporter lists refer to Pop and Altemative
sections. © 1996, R&R Inc.

HANGIN’ WITH “THE SINGLE GUY” — Columbia’s Ray Vaughn (I), Lee Leipsner (r) and his
brother Jonathan Silverman, star of NBC-TV's “The Single Guy,” pose for a shot at Super
Bowil XXX in Tempe, AZ.

NEW & ACTIVE

JANN ARDEN Insensitive (A&M) DIANA KING Ain't Nobody (WorkCRG)
Total Plays: 734, Total Stations: 61, Adds: 4 Total Plays: 444, Total Stations; 33, Adds: 8

2PAC F/DR. DRE Califoria Love (Death Row/Interscope)
Totat Plays: 726, Total Stations: 41, Adds: 4

LINA SANTIAGO Feels So Good... (Groove Natior/Universal)
Totai Plays: 433, Total Stations: 26, Adds: 12

L.L. COOL J Hey Lover (Def Jam/Island)
Total Plays: 707, Total Stations: 40, Adds: 1

EVERCLEAR Santa Monica (Watch The Worid Die) (Capitol)
Total Plays: 349, Total Stations: 30, Adds: 9

PRESIDENTS OF THE UNITED STATES. Peaches (CobmbiaCRG)
Total Plays: 568, Total Stations: 56, Adds: 24

HOOTIE & THE BLOWFISH | Go Blind (Reprise)
Total Plays: 317, Total Stations: 11, Adds: 1

LISA LOEB & NINE STORIES Taffy (Geften)
Total Plays: 532, Total Stations: 41, Adds: 1

CORRS The Right Time (143/Lava/Atiantic)
Total Plays: 307, Totai Stations: 35, Adds: 9

MARIAH CAREY Always Be My Bahy (Columbia/CRG)
Total Plays: 530, Total Stations: 22, Adds: 7

GOO GOO DOLLS Naked (Metal Blade/WB)
Total Plays: 300, Total Stations: 15, Adds: 1

MEAT LOAF Not A Dry Eye In The House (MCA)
Total Plays: 488, Total Stations: 44, Adds: 0

ENYA Anywhere Is (Reprise)
Total Plays: 298, Total Stations: 26, Adds: 3

J'SON Take A Look (Holywood)
Total Plays: 477, Total Stations: 37, Adds: §

N-TRANCE Stayin’ Alive (Raciikal/Critique)
Total Plays: 293, Total Stations: 17, Adds: 1

NO DOUBT Just A Girl (Trauma/Interscope)
Total Plays: 465, Total Stations: 39, Adds: 10

L.A.D. Ridin’ Low (Hollywood)
Total Plays: 250, Total Stations: 10, Adds: 0

D: REAM Shoot Me With Your Love (Sire/FEG)
Total Plays: 447, Total Stations: 33, Adds: 0

MARY J. BLIGE Not Gon’ Cry (Arista)
Total Plays: 242, Total Stations: 23, Adds: 14

Songs ranked by total plays

SELECTED NEW RELEASES

Here are a few hot releases for next week. Release date is subject

to change.
Apps Fesruary 20
Beatles “Real Love” (Apple/Capitol)

Del Amitri
Dog’s Eye View
Francis Dunnery

“Tell Her This” (A&M)
“Everything Falls Apart” {Columbia/CRG)
“Too Much Saturn” (Atlantic)

Foo Fighters “Big Me” {Capitol)

K.D. Lang “Sexuality” (WB)

Edwin McCain “Sorry To A Friend” (Lava/Atlantic)
Spacehog “In The Meantime” (Elektra/EEG)

Poe “Trigger Happy Jack” (Modern/Atlantic)
Xavier “Saturday’s Song” (Interscope)

ALL DOLLED UP IN BUFFALO — Goo Goo Dolls members Johnny Rzenik (second from left)
and Robbie Takac had nothing but a good time hanging out backstage with the folks at WKSE/
Buffalo. Enjoying the schmoozing are (I) WKSE MD Dave Universal, PD Sue O’'Neil (second
from right), and WB rep Jeff Cryden.

A BLESSID CAUSE — Blessid Union Of Souls recently helped WKRQ (Q102)/Cincinnati
AMers Linda Welby and Terry Boyd raise over $44,000 for a local child’s double lung trans-
plant. Presenting the check at the Mayor’s office are (back, I-r) group members Tony Clark,
Jeftf Pence, Elliot Sloan and Eddie Hedges; (front, I-r) Welby, Cincinnati Mayor Roxanne Qualls,
the child’s mother Pam Koch, and Boyd.
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WFLY/Albany, NY
PD; Michael Macgaa
MD: Shaws Scolt
MARY J. BLIGE "Not™
ACE OF BASE “Lucky”
ALANIS MORISSETTE “tronic”

KQiD/Alexandria, LA
PD: Kahuna

WAEB/Allentown, PA

PO: Briaa Choek

MO: Chuck McGoe
PRESIDENTS OF... Peaches”
TONY RICH PROJECT “Knows™
ALANIS MORISSETTE “konic™

KQiz/Amarillo, TX
POMD: Tad Kedly
SELENA “Boy”
MARY J. BUGE “Not"
CELINE OI0N “Because™
STING “Sou™
K. LANG “Sexuaity”
NC DOUBT “Girl™

KGOT/Anchorage, AK

PD: Mark Murphy

MD: Roxy Leamox

6 ACE OF BASE “Lucky”

6 ALANIS MORISSETTE “fronic”

6 PRESIDENTS OF . “Peaches”
SOPHIE 8. HAWKINS “Only”

WSTR/Atianta, GA

PD: Kevin Pelerson

M J.R. Ammons

11 BODEANS "Closer™
CELINE DION “Because™

WAYV/Atlantic City, NJ
PD: Tommy Frank
APD/MD: Bobiby D.
10 CELINE DION “Because™
STING "Soul"
CORRS “Right”
SMASHING PUMPKINS “1979"

WZNY/Augusta, GA
PD: Bruce Stevens
PRESIDENTS OF . “Peaches™
STING “Soul”
CELINT DINN “Becausa™

KHFt/Austin, TX

PD: John Roberts

MO: Fernando Ventura
SMASHING PUMPKINS “1979"

WFMF/Baton Rouge, LA
PDMD: Johnmy A

TEARS FOR FEARS "Secrets”
MARY J. BLIGE “Not™

STING “Soul”

RADIOHEAD “High™

KQXY/Beaumont, TX
PD: Dale Baird

MO: Jammar,

11 MIGHTY DUB KATS “Magic™
CELINE O¥ON “Because™
DIANA KING “Nobody™
EDWIN MCCAIN “Sory™
ALANIS MORISSETTE “Irpnic”

WXYK/Biloxi, MS
PD: Patty Steele

MO: Ken Clark

CELINE DION “Because™
CORRS ~Right”

ACE OF BASE "Lucky”
LISA LOEB “Tafty"

WMRV/Binghamton, NY
PO: 8ill Sheridan

MD: Dem Jones

33 ALANIS MORISSETTE “Ironic™
EDWIN MCCAIN “Sorry”
RADIOHEAD “High®

EVERCLEAR “Monica”

NC DOUBT “Girt™

SELENA “Boy”

STING “Soul”

WMXQ/Birmingham, AL
PO: Joft Tyson

M0: Gait O'Brien

CELINE DION “Because™
ALANIS MORISSETTE “lronic™
GIN BLOSSOMS “Foliow™

KZMG/Boise, ID
PD: Mike Kasper
MD: Cart Ballance
MARY J. BLIGE “Not
ALANIS MORISSETTE “Ironic™

WXKS/Boston, MA
PD: Joha vty
MO: Tad Boavie
5 MADONNA “See”
5 TAKE THAT “Back”
MELISSA ETHERIDGE Come”
MARIAH CAREY “Atways™

WKSE/Butfalo, NY

PO: Su 0'Net

MO: Cave Universal
CASIS “Wonderwalr
GROOVE THEORY “1e”

WRQK/Canion, OH
PD: Jay unley
APD: Todd Dowsert
EDWIN MCCAIN “Sony”
ALAMIS MORISSETTE “tronic™
RADIOHEAD "High™

WSSX/Charieston, SC

PO/AD: Cabvin Hicks

14 EDWIN MCCAIN "Sorry”

11 STINGSour”
LINA SANTIAGO “Feel”
RADIOHEAD "High”
CELINE DION “Because”

WVSR/Charlesion, WV
PO: Bl Shahan
API: Miln Edwands

ALANIS MORISSETTE “Hronic”

MARY J. BLIGE “Not
2PACF/DR DRE “Calffornia”

WEDJ/Charlotte, NC
PO: Brian Bridgman
PRESIDENTS OF.. “Peaches”

WZST/Chattanooga, TN
OM/PD: Bob Forster
WD: Mika Gibson
33 ALANIS MORISSETTE “Tronic™
20 SOPHIE B. HAWKINS “Ony”
18 PRESIDENTS OF . “Peaches™
13 SPACEHOG “Meantime™
12 EVERCLEAR “Monica™
10 NODOUBT Get*
10 DOG'S EVE VIEW “Fals”
CELINE DION "Because”
0O GOO DOLLS "Naked"

WKRQ/Cincinnati, OH
PD: Jimemy Sieal
APD: Race Taylor
MO: Brian Douglas
24 LABOUCHE “Lover”
7 BIG MOUNTAIN “Topether”
3 PRESIDENTS OF...Peaches”
SOPHIE B. HAWKINS “Only™

WZiM/Cleveland, OH

PD: Lisa Rodman

MD: Dave Eubanks
PRESIDENTS OF... “Peaches™
MARIAH CAREY “Always”
LINA SANTIAGD “Feel”

PDMD: Scocter B. Stevens
PRESIDENTS OF... “Peaches”
BODEANS “Closer”

ALANIS MORISSETTE "ironic™

WNOK/Columbia, SC
PO: Jonathan Rush

MD; T.J. McKay

11 EDWIN MCCAIN “Sorry™

10 BRANDY “Sitbn™

CELINE DION “Because™

WNCI/Columbus, OH
PD: Joha Dimick

APDMD: Dan Bowen

SMASHING PUMPKINS “1979"
SOPHIE B. HAWKINS “Only™

KHKS/Dallas, TX
PD: John Cook

MD: Ed Lamberi

LINA SANTIAGO “Feel™

WGTZ/Dayton, OH

PO: Lowis Kapian

MO: Greichea Corbett

7 ALANIS MORISSETTE “lronic™
PRESIOENTS OF... “Peaches”

SEVENMARY THREE “Curmbersome™

KKMG/Colorado Springs, CO

KWMX/Denver, CO
PO: John Deake
APD: Sieve Douplas
MD; Leo Cagle
No Adds

WKMX/Dothan, AL
PO: Pl Thomas
MD: Tim Godwin
ALANIS MORISSETTE *Ironic”
ACE OF BASE "Lucky”
STING “Soul"
CORRS “Right”

WNKI/Elmira, NY
PO: Do Guyer
1 SMASHING PUMPKINS “1979"
CELINE DION “Because™

MARIAH CAREY “Aways®

WJET/Erie, PA
PO: leal Sharpe
MD: 4. Faxx
15 STING “Soul
SOPHIE B. HAWKINS “Only™
RADIOHEAD "High™

KDUK/Eugene, OR

PO: Barry McGuire
ACE OF BASE “Lucky”
ALANIS MORISSETTE “tronic™
STING “Soul”
JANN ARDEN “Insensitiv"

WSTO/Evansville, IN
PD: Barry Witherspoon
MD: Cindy Mercor
CELINE OION “Bacause”

KMCK/Fayetteville, AR
PD: Wi Pation
MD: Mika Chase
7 PRESIDENTS OF...“Peaches”
BRANDY “Siltin™
CELINE DION “Because”
MARY J. BLIGE "Not”

WWCK/Flint, MI

POMD: ScoltSeipel
NODOUBT “Git"
RADIOHEAD “High
CELINE DION “Because™
TEARS FOR FEARS "Secrets”

WJMX/Florence, SC
OM: Dave Baker
MO: Jack Kzhan
EOWIN MCCAIN “Sorry”
STING “Soul™
CELINE DiON “Because™
PRESIDENTS OF... “Peaches”
RADIOHEAD “High™

WXKB/Ft. Myers, FL
PO: Chris Cue
MD: Randy Sherwyn
SOPHIE 8. HAWKINS “Oniy*
SOUL ASYLUM “Promises™

KISR/Ft. Smith, AR
PDMD: Fred Baker
CELINE DION “Because”
HOUSTON & WINANS “Count”
RADICHEAD “High”
ALANIS MORISSETTE "Ironic”
MARY J. BLIGE “Not™
TEARS FOR FEARS “Secrets™
STING “Sout”

WDJB/Ft. Wayne, IN

PDMD: Scott Thomas

ALANIS MORISSETTE “Ironic*
JSON “Take™

EVERCLEAR “Monica”

TEARS FOR FEARS “Secrets™
MARY J. BLIGE “Not"

WYKS/Gainesville, FL
PD/MD: Jeri Banta

11 LINA SANTIAGO “Feel”

CELINE DION “Because”
EDWIN MCCAIN “Sorry”

ACE OF BASE “Lucky”
EVERCLEAR “Monica™

WSNX/Grand Rapids, Mi
PD: Mark McGilt

MD: Kaith Curry

BRANDY “Sittin™

JSON “Take™

EDWIN MCCAIN “Sory”

TEARS FOR FEARS “Secrets”

SEVEN MARY THREE “Cumbersome”™

WIXX/Green Bay, Wi
PD/MO: Ban Stone
17 GIN BLOSSOMS “Foliow™
10 SMASHING PUMPKINS “1979"
CELINE DION “Because™

WRHT/Greenville, NC
PD:J.T. Bosch
APD/MO: Gina Gray
ENYA “Anywhere™
CELINE OION “Because”
DOG'S EYE VIEW “Falls”
LINA SANTIAGO “Feel™

WFBC/Greenville, SC
PD: Roh Wagman
MD: Hawk Harrison
ACE OF BASE "Lucky”
BLESSID UNION OF... “Virginia™
ALANIS MORISSETTE ™ronic™

WNNKMHarrishurg, PA

PU: Joha 0'Dea

MO: Scot Shaw
CORRS “Right”
DIANA KING "Nobody”
DOG'S EYE VIEW “Falk™
CELINE DION “Bacaisse™

WKSSHartford, CT
PO: Jay Beau Jores
Acting MD: Dave Vaysa
GiN BLOSSOMS “Foslow™
LENNY KRAVITZ "Mind™
BUSH “Giycerine™
DEBORAH COX “Who™

WTICHartiord, CT

PO: Pau! Cannon

MD: Tomy Brisiol

14 ALANIS MORISSETYE “Ironic”
GiN BLOSSOMS “Follow™
CELINE OION “Because™

KQMQMonolulu, Hi
PD: Jamie Hyatt
MD: Mars Frehley
INTRIGUE “Dance”
QUAD CITY DJ'S “Ride”
HOUSTON & WINANS “Count”
CELINE DION “Because™

KRBE/Houston, TX
PD:Tom Poleman

MO: Cubby Bryant

18 TORI AMOS “Sneeze”
16 RUST “Today”

12 RUBY “Tiny”

12 DOG'S EYE VIEW “Falis”

WZYPMuntsville, AL
PD: Mark Summars
MD: Kramer,
ALANIS MORISSETTE “ironic™
CELINE DION “Because”

WZPL/Andianapolis, IN
PD: Tom Gjerdrum

MD: Rob Blair

25 BRANDY “Sittin™

20 SOPHIE B. HAWKINS “Oniy”

WAPE/Jacksonville, FL
PD: Cat Thomas

23 FUNTFACTORY Wanna*
BRANDY “Sittin™

MARIAH CAREY “Atways™
CELINE DION “Because™

WGLU/Johnstown, PA
PD: Rich Adams

MO: Mitch Edwards

No Adds

WKFR/Xalamazoo, MI
POMD: Dave Michaels

LINA SANTIAGO “Feel”

NG DOUBT “Girl”

ACE OF BASE “Lucky”

KMXV/Kansas City, MO
OMMD: Tom Land

12 ALANIS MORISSETTE “Ironie™
12 BUSH "Glycenne”

12 CELINE DION “Because™

WWST/Xnoxville, TN
PD: Todd Shanson

M0: Ron Gerosimo

20 ALANIS MORISSETTE “Ironic™
STING “Soul™
CELINE DION “Because™

N0 DOUBT “Girt™

CORRS “Rigit™

SA-DEUCE "Wasse™

KSMB/Lafayette, LA

PD: Bobby Novosad

MD: Bebba Boudreaux
EDWIN MCCAIN “Sorry™
ALANIS MORISSETTE "Ironic™
EVERCLEAR “Monica™
RADIOHEAD “High"
STING “Soul™
TEARS FOR FEARS ~Secrets”

WLAN/Lancaster, PA
PO: Jorden Walsh
APD/AMO: Vince 0'Ambrosio
ALANIS MORISSETTE “lronic™
CELINE DION “Bacause”

WHZZALansing, MI
Interien PD: Casey Daniels
GIN BLOSSOMS “Fotiow™
ALANIS MORISSETTE “lronic™
SEVEN MARY THREE “Cummbersome™
JSON “Take™

KFRX/Lincoln, NE
PD: Sonny Valentine
CELINE DION “Because”
2PAC F/DR. DRE "Caldomia™
ALANIS MORISSETTE *Ironic™

KiIS/Los Angeles, CA
PO: Sleve Perva
APO/MD: Tracy Austin

18 WHISTLE “Chance”

B FROST “Famia”

WDJX/Louisville, KY

PO:C.C. Matthews

MD: Jill Meyer
DEBORAH COX “Who"
SOPHIE B. HAWKINS “Ony™
ACE OF BASE “Lucky”

KZli/Lubbock, TX
PD/MD; Jay Shannon
14 ALANIS MORISSETTE “Lean”
SELENA “Boy™
CELINE OION “Because™

WZEEMadison, W
PD: Joe Larson
APG/MO: Oana Lundon

No Adds

KBFM/McAllen, TX

PD: Billy Santiago

MD: Jefl DeWil

32 SELENA“Boy”

30 ACE OF BASE "Lucky”

18 ARTIE THE 1 MAN... “Mover™
SEAL “Dont”
SOPHIE B HAWKINS “Ony”
JSON “Take"
2PAC F/DA. ORE "Calfomia”

WAOAMelboume, FL

PD; Scott Chase

MD:J.T. Daniels

31 ALANIS MORISSETTE “Wronic*

6 SEVEN MARY THREE “Cumbersome”™

2 EVERCLEAR "Monica”
BRANDY “Sitin™
PRESIDENTS OF... “Peaches”

WHYIMiami, FL
PD; Rob Roberts

MO; Al Chio

CELINE DION “Because™
MARIAH CAREY “Aways”
GIN BLOSSOMS “Follow™

KDWB/Minneapolis, MN
PD: Daa Kieley

M0: Rob Morris

20 MARIAH CAREY "Always™

10 DEBORAH COX “Who

WABBMobile, AL
PD; Breti Dumler
MO:Crash

No Adds

WHHYMontgomery, AL
OM: Scolt Hamilton
8 HOOTIE & BLOWFISH “Only”
OIANA KING “Nobody™
ACE OF BASE "Lucky”
BRANDY "Sittin™
NO DOUBT "Gid”
PRESIDENTS OF... “Peaches”

WVAQMorgantown, WV
PO/MD: Jos Anderson
DOG'S EYE VIEW “Faiis™

SEVEN MARY THREE “Cumbersome™

PD: Nikki Nite

15 EDWIN MCCAIN “Sorry”

11 ALANIS MORISSETTE “ironic”
PRESIDENTS OF... “Peaches™

WYHY/Nashville, TN
PD: Crarlie Quinn
APD: Tom Psacs
BODEANS "Closer”
CELINE DION “Because™

PO: Jim Reitz

MD: Christine Fox
ALANIS MORISSETTE “tronic™
MARY J. BLIGE “Not™
CELINE OION "Becauss™
GIN BLOSSOMS “Foliow™

WKCU/New Haven, CT
O8t: Gloan Bock
10 BUSH “Bycerine™

OMPD: Franco

MD: Roh ftayes
CELINE OION “Because™
JSON “Take™
NO DOUBT “Girl™
DIANA KING “Nobody™
CORRS “Right”
ALANIS MORISSETTE “Ironic™

POMO: Bill Thormaa

21 MARY J. BLIGE "Not*

14 ENYAAnywhere”
RADIOHEAD “High™
CELINE DION “Because”
SELENA “Boy”
EDWIN MCCAIN “Sorry™
PRESIDENTS OF... “Peaches”

WHTZ/New York, NY

PD: Stove Kingsion

MD: Andy Shane

10 GARBAGE “Happy”

9 LABOUCHE "Lover”

7 PEARL JAM “Leaving”

5 STABBING WESTWARD “What"

1 RED HOT CHILL... “Aeropiane”™

WNVZ/Norfolk, VA
PD: Don London
MD: Sean Seollers
6 MICHAEL JACKSON “Earth”
LINA SANTIAGO “Feel™

PD: Clayion Allsa

MO: L0 Carn

10 PRESIDENTS OF.. “Peaches™
EDWIN MCCAIN “Sorry”
CELINE OION “Because”
LINA SANTIAGO “Feel”
RADIOHEAD "High™
TEARS FOR FEARS “Secrets”
MARY J. BLIGE "Not"

PD: Mike McCoy

MD: Jimmy Barreda
STING “Soul™
ALANIS MORISSETTE "Ironic”
CELINE DION “Bacause™
EVERCLEAR “Monica™
DEBORAH COX “Who™

KQKQ/Omaha, NE

PO: Mike J, Steeie

MO: Jimi Jamm
CELINE DION “Because”
BODEANS "Closer”
PLANET SOUL “Set"
MELISSA ETHERIDGE “Come”

WXXL/Ortando, FL
PD/MD; Adam Cook
GIN BLOSSOMS “Foliow”

KPS|/Palm Springs, CA
PO: Mike Xeane

MD: Bobby Sato

AGE OF BASE “Lucky™

WKZW/Peoria, IL
APO/MO: Kavia floss
BRANOY “Sitin™
EDWIN MCCAN "Sorry”
CELINE DION “Because”

WI00/Philadedphia, PA

PD: Gloan Kalina

MD: Dos Dee Mcuire

5 ALANIS MORISSETTE “lronic™
37 “Anything”

WWXM/Myrtle Beach, SC

WFHN/New Bedford, MA

WQGN/New London, CT

KHOM/New Orleans, LA

KCH Dcle-Mificitand, TX

KJYO/Okiahoma City, 0K

KKFR/Phoenix, AZ
PO: Don Parker
MD: Brisn Dougtas
SELENA"Gatting”
YVETTE MICHELLE “Every”

WBZZ/Pittsburgh, PA
PD: Keith Clack
MD: John Cline
7 BUSH “Giyoerne™
6 PRESIDENTS OF... “Peaches”
GIN BLOSSOMS “Follow™

KKRZ/Portiand, OR
PO: Ken Benson
MO: Chd Bichannse

Mo Ados

WERZPortsmouth, NH
DMPD: sack O'ion
0: Lz Jovdan

5 ALANES MORISSETTE “ironic”
PRESIDENTS OF... “Poaches”
CELINE DION “Because™
DUANA KING “Nobody™
ACE OF BASE “Lucky”

WSPK/Poughksspsie, NY

PD: Stew Schantz

40 Scolly Mac

1 N0 DOUBT “Girt™

CORRS "Right”
CELINE DION “Bacause™
STING “Sour”
RADIOHEAD “High*

WPRD/Prividanca, RI
PO: Chris Shedel
MO Tony Mastare

WHTS/Quad Cities, IL-1A
OM: Chuck 0'Brien
MO: Brian Scott
BLESSID UNION OF . “Virginia™
SOPHIE B. HAWKINS “Ony”

WDCG/Raleigh, NC
PD: BrianBums
MD: Kip Taylor
5 RADIOHEAD “High”
EDWIN MOCAIN “Sory”

WRFY/Reading, PA
PD: Al Buke
MO: Mike Browne
DOG'S EYE VIEW “Fails™
RADIOHEAD “High*
EDWIN MCCAIN "Soery™
TEARS FOR FEARS “Secrets™
LENNY KRAVITZ “Mind™

KWNZ/Reno, NV

PD: Jeti Davis

APD: Bill Shakespeare
JOE “Things™
IMMATURE “Got™
OIANA KING “Nobody™

WRVQ/Richmond, VA

PD:Lisa McKay

APD/MD; Bllly Surf
SMASHING PUMPKINS "1979™
ALANIS MORISSETTE “lronic™
GIN BLOSSOMS "Follow™
BODEANS “Closer™
TONY RICH PROJECT “Knows™
NATALIE MERCHANT “Wonder™

WXLK/Roanoke, VA
OM: Ashby Coleman
APDMO: Rich-E Cunningbam
4 HOOTIE & BLOWFISH “Only”
PRESIDENTS OF... "Peaches™
ACE OF BASE “Lucky™
EDWIN MCCAIR “Somy™

WPXY/Rochester, NY
OM: Clarks ingram

APDMO:J.J. Rice

BLESSID UNION OF_.. “Virginia™
LINA SANTIAGO “Feel™

WZO0K/Rockiord, L.
POMD; Tom Garrok

6 ACE OF BASE "Lucky”

4 2PAC F/DR. DRE “Calfomia”
4 PRESIDENTS OF..."Peaches™

WTCF/Saginaw, MI
VP/Prog.: Rich Panasma
APD/MD: Greg Fry

20 BLUES TRAVELER “Hook™
19 CORRS “Right”

19 ALANIS MORISSETTE “ronc™
12 ENYA “Anywhere™

WKBQ/St. Louis, MO
PD: Michaei 5. John
MD: Keany Knight

7 SOUL ASYLUM “Promises™

6 CELINE DION “Bocause™
DIANA KING “Nobody™
STING “Soul”

KUTQ/Salt Lake City, UT

PO: Brisn Dogess

MD: Goronieno,
STABBING WESTWARD "What"
TEARS FOR FEARS "Secrets”
BABYLON 200 “Spacehan”
STING “Sour

KKLQ/San Diego, CA
PD: Grog Stevens.
MO: Ray Kalusa
11 BLESSIO UNKON OF... “Virginia™

OM/PO: Dave Chrisiopher

080: Adam Barnes

3 TORI AMOS “Sneezs”

1 STABBING WESTWARD “What™
1 JOAN OSBORNE “Man™

KHTY/Santa Barbara, CA

PO/MO: Damion Young
RADIOHEAD “Hgh”
PRETENDERS "Angel”
TEARS FOR FEARS “Sacrets”
EDWIN MCCAIN “Sorry”
SAL'S BIRDLAND “Groowy”
STING “Soul”

WNDU/South Bend, IN
PD/MD: Bitl Mitchell
ALANIS MORISSETTE “Ironic™
DOG'S EYE VIEW “Falts”
CORRS “Right™

KZZU/Spokane, WA
PO: Ken Hopking

APD: Casey Christopher

44 HOUSTON & WINANS "Count™
38 LINA SANTIAGO “Feel”

23 N-TRANCE “Alve™

20 ALANIS MORISSETTE “Ironic”

WDBR/Springfieid, IL
OM: Bill Kiaproth
Inderim MO: Rik Biade
SMASHING PUMPKINS “1979"
MONICA “Before”

WFLZ/Tampa, FL

PD:B.J. Hamis

MO: Jefl Kapugi

23 ALANIS MORISSETTE “ironic”

9 CELINE D10 “Because™

6 LINA SANTIAGO "Feel™
EVERCLEAR “Monica™

WMG|/Terre Haute, IN
PD: Besu Richards
MD: Toay Manero
NO DOUBT “Gie"
MARY J. BLIGE “Not™
CELINE DION “Because”™
QUAD CITY DJ'S "Ride™

WVKS/Toledo, OH
PO: Mike Wheeler
MD: Corl Kruss
MARY J. BUIGE “Not*
DEBORAH COX “Who™

WPST/Trenton, NJ

PO: Michells Stovens

MD: Dave McKay

19 ALICE IN CHAINS “Heaven™
15 JEWEL “You™

14 RED HOT CHILL... “Agropiane™
13 TORIAMOS "Sneeze”

8 PEARL JAM “Leaving”™

KRQQ/Tucson, AZ

PD: Mark Todd

MD: Valerie Knight

ALANIS MORISSETTE “Wronic™

18 LOS DEL RIQ/BAYSIDE “Macarena™

KHTT/Tulsa, OK
OM: Tim Vaa Marsn
POMO: Carty Rush
ACE OF BASE “Lucky”
ALANIS [WORISSETTE ™fronic™
CELINE [NON "Because”

KISX/Tylar, TX

PD: Michael Storm

MD; Mick Fulgham
CELINE CHON “Because™

WSKS/Utica, NY
PO: Backy Myers
MO: Joo! Merphy

KSLY/San Luis Obispo, CAl 7 LLcoot Lowr

ACE OF BUSE "Lucky”

KWTX/Waco, TX

PD: Tom Mars

MO: Rash Phillips

12 QUAD CITY DJ'S “Ride”
PRESIDENTS OF... “Peaches™
SELENA "toy”
GROOVE THEORY "Tryin™

WIFC/Wausau, Wi
PO: Kavia Kolling
MO: Jackie Johason
31 "Anythieg”
RADIOHEAD “High

KKRD/Wichita, KS
PO: Jack Ohiver
MD: Craig Hubaard
ALANIS MBRISSETTE “Ironic”

WBHT/Wilkes-Barre, PA
PD: Kid Kelly
APD/MD; Danvy Ocean
RADIOHEAD “Hhgh™
HOOTIE & BLOWFISH “Bling™

WKRZ/Wilkes-Barre, PA
OM: Gary Hotieme
PO: Kon Modok
MD: Jerry Padden
JANN ARDEN “Insarsit”
ACE OF BASE “Lucky”
BLESSIO UMION OF.. “Virgeia™
EDWIN MCCAIN “Sorry”

WSTW/Wiimington, DE
PO: Miks Somers
MD: Mike Rossi
6 JANN ARDEN “tnsensitiv”
STING "Sour”
DIANA KING™Nobody”

KFFM/Yakima, WA

PO/MO: Michaat.dack Kirby

4 LINASANTIAGO “Feel

1 PRESIDENTS OF.. “Peaches™
CELINE DIO “Because”

WYCR/Yort, PA

OM: Rick McCaustia

PD: Davy Crocket

17 3TAnything

7 PRESIDENTS OF . “Peaches”
BRANDY “Sitin™
SELENA “Boy”

WHOT/Youngstown, OH
PO/MD: Yom Papeas
27 MARIAH CAREY “Avaays™
20 COLLECTIVE S0UL “Worid™
8 PLANET SOW. “Ser”
SEVEN MARY THREE “Cumbersome™
EVERCLEAR "Mona™
RADIOHEAD “High"
JANN ARDEN “tnseqtsdiv”
ACE OF BASE “Lucky”™

BRANDY “Sittin™

Data(1):

BRANDY “Sam™
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' e | | MARKET #9
12 A
WHTZ/New York D C_;FM KItS/Los Angeles anb g WI0Q/Philadelphia KHKS/Dallas 104 KRBEMouston
(212) 239-2300 K“s J (618) 845-1027 (610) 667-8100 1061 K'SSFM (214) 891-3400 (713) 266-1000
A Kingston/Shane 102.7 Perun/Austin Kalina/McGuire L ] Cook/Lambert KRBE Poteman/Bryant
PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TIILE
W 2w W TW IW W LW W 2W LW W W W TW W IW W TW
41 54 56 60 ALANIS MORISSETT®/lronic 84 82 86 82 LA BOUCHE/Be My Lover 60 61 62 60 EVERYTHING BUT. /Missing 73 79 79 B0 EVERYTHING BUT. /Missing 33 36 55 53 BUSH/Glycerine
59 60 56 57 LIVE/ANl Over You 60 73 82 80 3T/Anything 62 63 59 59 LA BOUCHE/Be My Lover 70 72 69 79 MARIAH CAREY/One Sweet Day 56 57 51 51 ALANIS MORISSETTEArONIC
58 57 55 56 EVERYTHING BUT. /Missing 80 80 79 77 MARIAH CAREY/One Sweet Day 22 52 60 58 TONY RICH PROJECT/Nobody Knows 47 B4 75 77 SOPHIE B. HAWKINS/As | Lay Me Down 40 35 31 S0 OASIS/Wonderwall
57 45 37 50 BUSH/Comedown 84 72 70 68 EVERYTHING BUT../Missing 61 57 60 58 DEEP BLUE SOMETHING/Breaktast At 49 46 47 63 LA BOUCHE/Be My Lover 43 49 33 46 NATALIE MERCHANT/Wonder
23 29 2B 49 DAVE MATTHEWS BAND/Satellite 33 40 38 50 LADJ/Ridin' Low 58 54 60 56 MARIAH CAREY/One Sweet Day 56 63 54 58 PLANET SOUL/Set U Free 45 56 56 44 SMASHING PUMPKINS/1979
55 53 60 48 BUSH/Glycerine - 28 43 48 TONY RICH PROJECT/Nobody Knows 55 60 36 48 REAL MCCOY/Automalic Lover 45 47 43 50 JON B. & BABYFACE/Someone To Love 25 25 23 32 GOO GOO DOLLS/Naked
32 35 43 46 BODEANS/Cioser To Free 85 60 48 47 GROOVE THEORY/Tell Me 59 58 59 46 LE CLICK/Tonight is The Night 46 49 46 45 SF SPANISH FLY/Beiieve In Me 47 56 55 32 FOLK tMPLOSION/Naturai One
33 29 26 45 COLLECTIVE SOUL/The World | Know 60 63 53 45 MARIAH CAREY/Fantasy 23 35 39 41 MAX-A-MILLION/Sexual Healing 51 48 43 45 GROOVE THEORY/Tel Me - 18 22 30 JARS OF CLAY/Fiood
56 57 56 44 GOO GOO OOLLS/Name 50 43 45 44 PLANET SOUL/Set U Free: - - 30 40 MADONNA/You'll See 43 46 45 45 TLC/Watertalis 39 34 34 30 SEVEN MARY THREE/Cumbersome
31 31 38 42 SMASHING PUMPKINS/1979 - - 17 43 JOAN OSBORNE/One Of Us 10 25 35 40 FUN FACTORY/Celebration 40 41 39 44 PRETENDERS/VN Stand By You 13 21 27 29 RADIOHEAD/High & Dry
44 41 43 38 0ASIS/Wonderwall 15 24 33 43 LINA SANTIAGO/Feel So Good (Show.) 35 36 36 39 TLC/Oiggin’ On You 44 42 45 43 BLESSID UNION OF.A Believe 30 31 27 28 SPACEHOG/In The Meantime
19 26 32 37 PRESIDENTS OF./Peaches 42 41 37 42 WHITNEY HOUSTON/Exhate {Shoop...} 34 37 37 39 DENINE W/COLLAGE/Al Cried Out 43 44 39 43 ERASURE/Fingers & Thumbs.. - - 9 26 FOO FIGHTERS/Big Me
46 47 45 37 JOAN OSBORNE/One Of Us 30 42 48 40 L.L COOL JHey Lover 33 34 35 38 LIU SUZYMWhen | Fall In Love - 44 38 42 NATALIE MERCHANT/Carnival 10 11 14 25 COLLECTIVE SOUL/The Worig | Know
47 48 45 37 DEEP BLUE SOMETHING/Breakfast At .. 42 39 39 39 JON B/Pretty Girl 15 35 35 37 MARIAH CAREY/Aiways Be My Baby 50 52 42 38 HOOTIE & BLOWFISH/Only Wanna Be . 19 31 29 24 31V/AH Mixed Up
30 34 30 35 BETTER THAN EZRA/In The Blood 42 40 42 38 SELENA/Oreaming Of You 30 34 49 35 PLANET SOUL/Set U Free 39 32 30 35 JANET JACKSON/Runaway 16 13 17 23 JEWEL/Who Will Save...
44 44 40 28 HOOTIE & BLOWFISH/Time 20 26 33 33 OENINE W/COLLAGE/ANl Cried Out 57 35 32 33 FUN FACTORY/Close To You 38 43 40 33 SEAL/Kiss From A Rose - - 13 22 PRESIOENTS OF../Peaches
34 30 29 25 SMASHING PUMPKINS/Buitet With... 22 24 28 30 N-TRANCE/Stayin' Alive 17 18 17 29 WHITNEY HOUSTON/Exhale (Shoop..} 75 42 39 32 MARIAH CAREY/Fantasy - - 13 22 GREEN OAY/When | Come Around
15 16 19 24 SPACEHOG/In The Meantime 33 27 25 29 SOPHIE 8. HAWKINS/As | Lay Me Down 10 11 21 28 DREAM WORLD/Movin' Up 17 27 26 31 WHITNEY HOUSTON/Exhale (Shoop...) 26 25 23 22 GREEN DAY/Brain Stew
27 24 22 24 NO DOUBT/just A Gint 33 33 35 29 HOOTIE & BLOWFISH/Only Wanna 8e... - 17 28 27 REAL MCCOY/Sleeping With An... 45 46 44 29 ALANIS MORISSETTE/You Oughta Know 25 21 19 20 ENYAAnywhere Is
25 25 21 23 NATALIE MERCHANT/Wonder 28 30 28 27 GOO GOO DOLLS/Name 11 24 27 27 GOO GOO DOLLS/Name 17 25 25 27 SELENA/Dreaming Of You 19 23 19 20 NO OOUBT/Just A Girt
26 24 23 23 GREEN DAY/Brain Stew 29 32 29 23 JANET JACKSON/Runaway 24 27 24 25 INTONATION FAJOEE/Died In Your Arms - 5 20 27 JOAN OSBORNE/One Of Us 13 13 26 19 SEAL/Don't Cry
45 48 37 23 BLUES TRAVELER/Hook B 22 20 23 2PAC F/DR. DRE/California Love 37 38 41 25 SOUL FOR REAL/Every Littie Thing.. 5 29 23 26 3T/Anything 27 21 23 19 GARBAGE/Queer
11 27 23 22 GIN 8LOSSOMS/Fotlow You Down 34 30 27 23 SEAL/Kiss From A Rose 22 22 24 24 MONTELL JORDAN/This Is How We Do Il 18 23 19 21 COOLIO/Gangsta's Paradise - - - 18 TORI AMOS/Caught A Lite Sneeze
31 33 11 18 PEARL JAM/Corduroy 20 24 22 22 CRANBERRIES/Dreams - - - 24 GROOVE THEORY/Tell Me 15 21 15 19 ALANIS MORISSETTE/Hand In My Pocket 23 27 21 17 ALANIS MORISSETTE/You Learn
- B8 14 18 EVERCLEAR/Santa Monica.. 26 22 23 21 NICKI FRENCH/Total Eclipse Of. 22 22 23 23 STEVIE B/Dream About You 15 19 18 18 MONTELL JORDAN/This Is How We Do it 22 21 21 16 KICKING HAROLD/Everything
15 18 17 18 SEVEN MARY THREE/Cumbersome’ 21 20 21 21 RUFFNECK/Everybody Be... 35 21 17 23 SOPHIE B. HAWKINS/AS | Lay Me Down 15 17 18 17 CORONA/The Rhythm Of. 5 15 18 16 GIN BLOSSOMS/Follow You Oown
19 21 21 18 RANCID/Ruby Soho 16 15 13 21 REAL MCCOY/Another Night - 25 27 22 SOPHIE B. HAWKINS/Only Love.. 18 17 19 17 ALL-4-ONE/(She's Got) Skillz 10 12 12 16 LISA LOEB/Tatty
14 16 16 16 SPONGE/Molly. 13 - 14 20 BRANDY/Sittin' Up In My. - - 21 21 REAL MCCOY/Come And Get Your. 17 13 15 16 REAL MCCOY/Another Night - - - 16 RUST/Not Today
18 16 16 15 BETTER THAN EZRA/Good 16 19 18 19 SOUL FOR REAUEvery Littie Thing.. - - - 20 LA BOUCHE/Sweet Dreams 14 - 15 16 SALT-N-PEPA/EN VOGUE/Whatta Man 12 12 13 15 STABBING WESTWARO/MWhat Do,..
12 17 16 15 GREEN DAYMWhen | Come Around 27 25 22 19 COOLIO/Gangsta's Paradise 31 19 17 20 MARIAH CAREY/Fantasy 13 14 16 15 SNAP/Rhythm Is A Dancer 16 13 10 15 EVERYTHING BUT../Get Me
11 17 17 15 TOADIES/Possum Kingdom 12 - - 18 WHISTLE/Chance For Qur Love - 23 22 20 FUN FACTORY/I Wanna B With U 5 13 14 MONICA/Betore You Watk. - - 13 15 CRANBERRIES/Dreams
23 25 22 14 PEARL JAM/I Got Id 28 22 20 17 TAKE THAT/Back For Good 22 20 20 20 ALL-4-ONE/I Can Love You. - - - 14 DES'REE/You Gorta Be 29 31 46 15 EVERYTHING BUT../Missing
25 28 16" 13 GIN BLOSSOMS/Til | Hear It.. 15 - - 17 TLC/Wwatertalls 33 21 - 18 IMMORTALS/Mortal Kombat o - 14 DIANA KING/Shy Guy - - 16 14 JOAN OSBORNE/SI. Teresa
12 10 13 12 DEL AMITRI/RoH To Me 14 12 13 15 LV/Throw Your Hands Up 19 - 16 17 JON B. & BABYFACE/Someone To Love - 13 - 14 COOLiO/Fantastic Voyage - - - 12 RUBY/Tiny Meat
- - - 10 GARBAGE/Only Happy When. 40 43 41 12 TLC/Olggin’ On You 7 11 11 13 LL COOL J/Hey Lover 14 - - 14 BLIND MELON/No Rain 18 19 13 12 BOOEANS/Closer To Free
-9 12 10 MELISSA ETHERIOGE/ Want To. 15 - - 12 MONTELL JORDAN/This ts How We Do It -5 12 12 LINA SANTIAGO/Feel So Good (Show.) 5 9 5 13 LL COOL J/Hey Lover - - - 12 DOG'S EYE VIEW/Everything Falis.
- - 9 LA BOUCHE/Be My Lover 20 13 12 11 OUTHERE BROTHERS/Boom Boom Boom 19 11 13 12 COOLIO/Gangsta’s Paradise 17 14 12 11 N-TRANCE/Stayin' Alive - - - 12 LVELightning Crashes
- - 4 9 0ASIS/Champagne Supernova 11 16 - 11 2 UNLIMITED/Get Ready For This 8§ 10 11 10 COOLIO/Too Hot - - 5 10 SOPHIE B. HAWKINS/Oniy Love.. 54 52 25 11 HEATHER NOVA/Walk This World
8 11 3 9 SEAL/Don't Cry 18 14 16 10 BIG MOUNTAIN/Get Together 5 912 8 2PAC F/OR. DRE/Caiitornia Love - 5 8 9 HOOTIE & BLOWFISH/Time - - 12 11 COLLECTIVE SOUL/December
- = - T PEARL JAM/Leavinp Here 12 13 12 10 K7/Move It Like This 21 18 14 5 GEORGE MICHAEL/Jesus To A Child - - 5 TONY RICH PROJECT/Nobody Knows a 9 10 MELISSA ETHERIDGE/i Wan! To.
x . A
WXKS/Boston 2 I um WHYI/Miami m WSTR/Atlanta KKLOQ/San Diego KDWB/Minneapolis
. (617) 396-1430 e (305) 620-9299 \ (404) 261-2970 (619) 560-5464 (612) 340-9000
1UgTm Ivey/Bonvie B corem Roberts/Chio ATEANTA Peterson/Ammons Stevens/Katusa /0/} Kiefey/Morris
PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE
W W W TW W oW LW W W LW W W LW W O2W W TW
59 57 60 58 DEEP 8LUE SOMETHING/Breaktast At.. 31 47 41 44 WHITNEY HOUSTON/Exhale (Shoop...) 35 36 48 58 BLUES TRAVELER/Hook 34 30 33 35 EVERYTHING BUT../Missing 54 64 46 65 GROOVE THEORY/Tell Me
44 44 51 56 GOO GDO DOLLS/Name 30 39 44 44 MADONNA/You'll See 56 55 56 57 GOO GOO DOLLS/Name 29 33 30 34 ELTON JOWN/Biessed 45 62 48 62 BACKSTREET BOYS/We've Got it.
49 35 46 55 ALANIS MORISSETTE/Hand In My Pocket 27 37 44 44 LA BOUCHE/Be My Lover 33 35 48 57 NATALIE MERCHANT/Wonder 29 33 30 34 BIG MOUNTAIN/Get Together 61 60 60 61 WHITNEY HOUSTON/Exhaie (Shoop..)
53 57 56 54 LISA LOEB/Oo You Sieep? 35 49 43 44 DEEP BLUE SOMETHING/Breakfast At... 54 54 56 56 NATALIE MERCHANT/Carnival 35 33 33 34 GOO GOO DOLLS/Name 45 36 63 61 HOOTIE & BLOWFISH/Time
52 52 47 52 JOAN OSBORNE/One 0! Us 24 25 34 43 ALANIS MORISSETTE/You Oughta Know 54 55 56 56 HOOTIE & BLOWFISH/Time 34 30 30 33 MARIAH CAREY/One Sweet Day 44 43 43 59 TLC/Diggin' On You
20 34 50 47 HOOTIE & BLOWFISH/Time 44 45 42 41 MARIAH CAREY/One Sweet Day 36 37 38 46 DEEP BLUE SOMETHING/8reakfast At.. 33 30 32 32 SOPHIE B. HAWKINS/As | Lay Me Oown 35 44 42 45 EVERYTHING BUT../Missing
41 27 37 45 MARIAH CAREY/One Sweet Day 25 13 25 29 HOOTIE & BLOWFISH/Time 28 33 38 39 EVERYTHING BUT../Missing 34 32 32 32 HOOTIE & BLOWFISH/Time 42 40 43 44 TONY RICH PROJECT/Nobody Knows
44 40 45 42 EOWYN COLLINS/A Girl Like You - - 16 2% 3T/Anything 34 46 41 3B SEAL/Don't Cry 24 13 31 31 TAKE THAT/8ack For Good 62 61 62 43 MARIAH CAREY/One Sweet Day
40 45 48 41 NATALIE MERCHANT/Carnival - - 15 28 BODEANS/Closer To Free 34 34 35 36 JON B/Pretty Girl 37 31 27 31 WHITNEY HOUSTON/Exhate {Shoop...) 43 63 42 43 BLUES TRAVELER/Hook
56 50 40 38 SOPHIE B. HAWKINS/As | Lay Me Down - 17 28 28 TONY RICH PROJECT/Nobody Knows 36 34 34 36 TLC/Diggin' On You 28 28 28 28 MELISSA ETHERIOGEA Want To. 61 43 60 43 GOO GOO DOLLS/Name
33 25 24 33 GIN BLOSSOMS/Til | Hear It. 44 46 44 27 EVERYTHING BUT./Missing 26 27 33 36 MELISSA ETHERIDGE/ Want To. 26 26 28 28 NATALIE MERCHANT/Wonder 19 33 35 43 JON B. & BABYFACE/Someone To Love
16 17 23 32 LA BOUCHE/Be My Lover 15 26 27 27 GOO GOO DOLLS/Name 43 47 42 35 DAVE MATTHEWS BANO/Ants Marching 26 26 31 27 GEORGE MICHAEL/Jesus To A Child 61 42 61 41 BLESSID UNION OF./Let Me Be The One
47 40 30 29 ALANIS MORISSETTE/You Qughta Know 24 30 26 26 GEORGE MICHAEL/Jesus To A Child 37 37 35 33 TOAD THE WET./Good Infentions 26 25 26 26 SEALOon’t Cry 36 36 37 34 LA 8OUCHE/Be My Lover
20 16 22 29 ALANIS MORISSETTE/Ironic 14 19 19 24 JOAN OSBORNE/Cne Df Us 10 19 26 31 GIN BLOSSOMS/Foliow You Down - - 21 26 TONY RICH PROJECT/Nobady Knows 24 27 24 33 BRANOY/Sittin' Up In My..
47 41 31 26 MARIAH CAREY/Fantasy - 13 23 23 MELISSA ETHERIDGE/I Want To. 7 14 28 30 OAVE MATTHEWS BAND/Satellite 13 24 26 25 JOAN OSBORNE/One Of Us 52 31 34 32 JOAN DSBORNE/One Of Us
56 37 24 26 HOOTIE & BLOWFISH/Only Wanna Be. 33 26 20 22 SELENA/Oreaming Of You 26 26 26 27 TONY RICH PROJECT/Nobody Knows - - 21 23 SOPHIE B. HAWKINS/Only Love.. 25 30 22 28 COLLECTIVE SOUL/The World | Know
40 35 35 26 COLLECTIVE SOUL/December - 15 23 21 NATALIE MERCHANT /Wonder 28 32 29 24 ELTON JOHN/Btessed - = - 21 CORRS/The Right Time 15 12 27 27 BLESSIO UNION OF./Oh Virginia
45 23 25 25 DEL AMITRVRoli To Me 45 50 29 20 TAKE THAT/Back For Good 32 37 34 24 GIN 8LOSSOMS/TIl | Hear 1. - 15 13 18 ROD STEWART/So Far Away 20 26 19 27 SEAL/Oon't Cry
18 18 18 23 TONY RICH PROJECT/Nobody Knows 13 14 17 20 ACE OF 8ASE/Lucky Love - 10 20 22 O0ASIS/Wonderwail 32 28 32 16 GIN BLOSSOMS/Ti 1 Hear it... 23 24 25 26 DIANA KING/Shy Guy
32 33 30 22 EVERYTHING BUT. /Missing 12 13 11 19 SEAULOon't Cry 36 37 24 21 DEL AMITRI/Rolt To Me 9 9 15 BLESSID UNION OF./I Believe 21 22 22 26 PLANET SOUL/Set U Free
13 21 24 22 ALL-4-ONE/These Arms 14 27 20 19 ALANIS MORISSETTE/Hand In My Pocket - - 15 19 SOPHIE B. HAWKINS/Only Love. 14 12 10 15 ALL-4-ONE/I Can Love You. 31 29 28 24 SOUL FOR REAL/Every Little Thing.
16 13 15 19 BLUES TRAVELER/Mook 18 13 14 19 HOOTIE & BLOWFISH/Onty Wanna Be... 15 16 16 17 ALANIS MORISSETTE/Ironic 15 12 11 15 REMBRANDTS/'It Be There For.. 43 44 44 23 OEEP BLUE SOMETHING/Breakfast Al..
11 8 11 18 00G'S EYE VIEW/Everything Falis 18 20 17 18 QUEEN/Too Much Love.. 14 11 17 17 COLLECTIVE SOUL/The Worid | Know 10 15 11 15 JANN ARDEN/Insensitive 24 25 21 23 MARIAH CAREY/Fantasy
26 22 18 18 PEARL JAM/Better Man 14 18 17 16 ALL-4-ONE/I Can Love You.. 15 12 15 17 WHITNEY HOUSTON/Exhate {Shoop...) 32 31 27 15 MADONNA/You'll See - 15 16 22 GIN BLOSSOMS/Foliow You Down
16 25 16 18 WHITNEY HOUSTON/Exhale (Shoop...) - - 12 16 COLLECTIVE SOUL/The World | Know 15 18 15 16 GEORGE MICHAEL.Jesus To A Child 12 11 15 14 SEAUKiss From A Rose 25 24 21 21 MONICA/Don't Take ..
30 22 17 16 COOLIO/Ganpsta’s Paradise - - 10 16 OASIS/Wonderwall 12 14 16 16 BOYZ Il MEN/Thank You 14 13 13 14 HOOTIE & BLOWFISH/Only Wanna Be... 12 13 13 21 O0ASIS/Wonderwall
- 24 24 156 BLESS!O UNION OF /Let Me Be The One 16 16 19 16 REAL MCCOY/Another Night 16 15 13 15 BUSH/Glycerine - - 12 13 TOAO THE WET. ‘Good Intentions - - - 20 MARIAH CAREY/Aiways Be My Baby
- 11 17 16 0ASISWonderwalt - - 16 REAL MCCOY/Automatic Lover 17 18 17 15 REAL MCCOY/Another Night 8 12 12 13 COLLECTIVE SOUL/Oecember 16 22 18 20 3T/Anything
- 11 15 13 GIN BLOSSOMS/Foliow You Down 19 17 12 16 MARTIN PAGE/In The House 17 16 15 15 JANET JACKSON/Runaway - - 13 GIN BLOSSOMS/Follow You Down 15 19 18 19 SMASHING PUMPKINS/197%
18 15 15 13 COLLECTIVE SOUL/The World | Know 16 13 - 15 OIONNE FARRIS/I Know 15 17 16 15 MARIAH CAREY/Fantasy 10 9 11 13 SELENA/ Could Fall In Love 18 21 21 19 TLC/waterfalls
6 9 8 11 NATALIE MERCHANT/Wonder - 12 12 15 OIANA KING/Shy Guy 13 15 15 15 TLC/waterfalls 28 14 14 12 BLUES TRAVELER/Run-Around 16 19 19 18 CRYSTAL WATERS/100% Pure Love
16 11 9 9 GEORGE MICHAEL/Jesus To A Child 34 22 20 15 BLUES TRAVELER/Run-Around 12 13 15 13 ALL-4-ONE/I Can Love You.. 10 - - 12 CHRIS ISAAK/Somebody's Crying 14 21 20 17 HOOTIE & BLOWFISH/Only Wanna Be.
6 9 10 9 SEAUDont Cry 46 30 18 15 GIN BLOSSOMS/Til | Hear it. 16 13 14 13 DIONNE FARRIS/I Know 13 11 16 12 NATALIE MERCHANT/Carnival 18 18 16 16 REAL MCCOY/Another Night
5 7 & 6 MEAT LOAF/Not A Dry Eye In... 46 29 18 15 SOPHIE B. HAWKINS/As | Lay Me Oown - = - 12 LA BOUCHE/Be My Lover - - 7 12 LISA LOEB/Oo You Sleep? - 15 14 16 LOS OEL RIO/BAYSIDE/Macarena
- - 5 6 SOPHIE B. HAWKINS/Only Love.. 13 14 - 15 SHERYL CROW/AIl | Wanna Do 17 14 13 12 SEAUKiss From A Rose 12 9 10 12 MARIAH CAREY/Fantasy 29 26 20 16 COOLIO/Gangsta’s Paradise
5 7 6 5 BLESSID UNION OF./0h Viginia 7 14 13 14 BLESSID UNION OF. /Oh Virginia - - - 11 BOOEANS/Cioser To Free 27 27 15 11 DEEP BLUE SOMETHING/Breakfast At. 25 17 15 16 FUN FACTORY/I Wanna B With Ut
5 - - 5 MADONNA/You'll See 12 13 - 14 CORONA/The Rhythm Of. 24 17 19 11 SOPHIE B. HAWKINS/As | Lay Me Down - - B 11 AARON NEVILLE/Can't Stop My... 22 20 15 16 DEL AMITRI/Roli To Me
25 17 - 5 TAKE THAT/Back Foi Good - 10 11 13 SOUL ASYLUM/Promises Broken 1110 11 10 SOUL ASYLUM'Promises Broken 10 - & 11 FUN FACTORY/) Wanna B With U 17 18 20 16 2 UNLIMITED/Get Ready For This
- 5 7 § LISA LOEB/Tatty - - 12 13 JANET JACKSON/Runaway 56 44 18 10 MARIAH CAREY/One Sweet Oay - - - 11 BLESSIO UNION OF./Oh Virginia 17 14 18 186 MONTELL JORDAN/This Is How We Oo It
- - - - MELISSA ETHERIDGE/! Want To ° 13 SOPHIE B. HAWKINS/Only Love. - = - 9 SMASHING PUMPKINS/1979 24 27 14 11 DEL AMITRI/Roll To Me 18 17 17 156 BLUES TRAVELER/Run-Around
— JAMMIN
) /I‘ J{ WKBQ/St. Lauls WBZZ/Pittsburgh KKFR/Phagnix ﬂz WFLZ/Tampa WZIM/Cleveland
t‘ (314) 644-1380 / (412) 381-8100 {602) 258-6161 (813) 839-9393 (216) 621-9566
w St. John/Knight o //~ — Clark/Ciine Parker/Douglas Harris/Kapugi Rodman/Eubanks
PLAYS ARTIST/THTLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTISTTITLE PLAYS ARTIST/TITLE
IW W LW TW W W LW IWO2W Lw TW IW W LW TW IW W LW T
24 30 34 49 BLUES TRAVELER/HoOKk 62 61 60 63 GOO GOO DOLLS/Name 43 40 47 61 BRANDY/Sittin’ Up In My. 34 54 63 68 TONY RICH PROJECT/Nobody Knows 41 40 43 47 GOO GOO DOLLS/Name
44 47 49 49 GOO GOO DOLLS/Name 60 61 64 62 MARIAH CAREY/One Sweet Day 53 57 57 58 GROOVE THEORY/Tell Me 73 72 7t 67 JOAN OSBORNE/One Df Us 34 44 46 45 MAX-A-MILLION/Sexual Healing
32 39 31 48 TDAD THE WET./Good intentions 57 57 59 57 DEEP BLUE SOMETHING/Breakiast At. 58 60 60 57 MAX-A-MILLION/Sexval Healing 70 73 72 66 MARIAH CAREY/One Sweet Day 34 32 47 45 LADJ/Ridin' Low
32 39 35 41 OASIS/Wonderwail 30 45 59 57 COLLECTIVE SOUL/The World | Know 37 44 47 46 JON B./Pretty Girl 45 49 74 56 EVERYTHING BUT./Missing 39 30 34 42 TONY RICH PROJECT/Nobody Knows
47 46 49 40 EVERYTHING BUT../Missing 61 60 62 56 HOOTIE & BLOWFISH/Time - 21 34 45 MARIAH CAREY/Aiways Be My Baby 54 62 53 52 LA BOUCHE/Be My Lover 41 41 43 41 LL CODL J/Hey Lover
18 38 40 LA BOUCHE/Be My Lover 27 26 32 38 TONY RICH PROJECT/Nobody Knows 39 40 46 44 DANCE HALL DIVAS/t's Alt About Me 23 30 39 51 NATALIE MERCHANT/Wonder 16 23 36 3% BACKSTREET BOYS/We've Got It..
30 36 38 39 JOAN OSBORNE/One Of Us 37 38 37 36 JOAN OSBOANE/One Of Us 36 37 34 44 MONICA/Before You Walk. 63 46 38 47 FUN FACTORY/Take Your Chance 43 40 46 38 MARIAH CAREY/One Sweel Day
22 21 35 37 SMASHING PUMPKINS/1979 29 29 34 36 EVERYTHING BUT./Missing 37 38 39 41 LA BDUCHE/Be My Lover 50 45 61 47 SEAUDon't Cry 40 47 50 37 BLUES TRAVELER/Hook
27 36 34 37 HOOTIE & BLOWFISH/Time 28 27 27 32 SOUL ASYLUM/Promises Broken 28 29 29 40 J'SON/Take A Look 37 43 45 46 DIANA KING/Shy Guy 32 31 34 31 LA BOUCHE/Be My Lover
- 21 24 36 GIN BLOSSOMS/Follow You Down 33 31 28 32 TAKE THAT/Back For Good 36 35 36 39 TONY RiCH PROJECT/Nobody Knows 73 64 36 40 WHITNEY HOUSTON/Exhale (Shoop..) 12 16 18 31 FUN FACTORY/ Wanna B With U
-9 15 33 ALANIS MORISSETTE/Irenic 30 27 29 31 MARIAH CAREY/Fantasy - 20 31 38 BOYZ Il MEN/I Remember 12 32 32 39 TLC/Diggin’ On You 14 14 25 31 HOOTIE & BLOWFISH/Time
24 26 26 31 NATALIE MERCHANT/Carnivai 23 29 29 31 LA BOUCHE/Be My Lover 28 25 26 38 DIANA KING/AIn't Nobody 31 37 38 38 0ASIS/Wonderwall 13 23 16 31 COOLIO/Gangsta's Paradise
26 33 30 31 COLLECTIVE SOUL/The World | Know 22 24 28 30 WHITNEY HOUSTON/Exhale (Sheop..) 49 53 52 37 MARIAH CAREY/One Sweet Day 35 38 35 37 MADONNA/You'll See - - 21 29 ACE OF BASE/Lucky Love
40 39 32 24 MARIAH CAREY/One Sweet Day 30 31 30 29 TLC/Watertaits 56 39 40 37 TINA MOORE/Never Gonna Let. 34 35 37 37 JON B/Pretty Girl 20 16 39 29 MONICA/Don't Take It. ‘
11 11 8 22 BODEANS/Closer To Free - 19 28 SOPHIE B. HAWKINS/Only Love... 38 21 45 34 TLC/Diggin' On You 36 34 35 36 MONICA/Oon't Take It. 30 34 31 27 SELENA/Dreaming Of You
8 15 22 21 WHITNEY HOUSTON/Exhale (Sheop...} 26 28 26 27 NATALIE MERCHANT/Wonder 28 26 3t 32 LL COOL J/Hey Lover 71 69 44 34 GOO GOO DOLLS/Name 17 27 44 25 TLC/Diggin' On You
10 10 20 21 SEAL/Don't Cry 23 24 23 27 ALANIS MORISSETTE/You Oughta Know 31 30 33 30 SDPHIE B. HAWKINS/As | Lay Me Down 68 54 39 33 ALANIS MORISSETTE/Hand In My Pocket 16 19 17 25 FOUR SEASDNS/December 1963 ('94)
- - 12 20 TONY RICH PROJECT/Nobody Knows 30 31 29 26 BLESSIO UNION OF./Let Me Be The One - 21 18 29 AFTER 7/Til You Do Me Right 13 18 32 32 COLLECTIVE SOUL/The World | Know 30 34 23 25 EVERYTHING BUT. /Missing
- - - 18 LOS DEL RI0/BAYSIDE/Macarena - - 18 26 MELISSA ETHERIOGE/ Want To.. 31 30 32 28 LAD/Ridin' Low 32 27 28 32 DEF LEPPARD/When Love & Hate 8 24 15 25 BUSH/Glycerine
13 18 15 16 BUSH/Glycerine 28 27 27 26 PRESIDENTS OF /Lump 25 26 24 28 LINA SANTIAGO/Feel So Good (Show.) 25 25 22 32 COOLIO/Gangsta’s Paradise - - 19 24 O0ASIS/Wonderwall
- 16 19 14 BLESSID UNION OF../Oh Virginia 24 28 32 25 BLUES TRAVELER/Run-Around - - - 26 ACE OF BASE/Lucky Love 24 32 34 31 SMASHING PUMPKINS/1979 34 32 24 24 FUN FACTORY/Celebration
- 14 15 14 SEVEN MARY THREE/Cumbersome 58 43 26 25 COLLECTIVE SOUL/December 18 35 39 25 JANET JACKSON/Twenty Foreplay 5 16 23 30 2PAC F/DR. ORE/California Love - 17 23 SOPHIE B. HAWKINS/Only Love.
& 5 13 PRESIDENTS OF. /Peaches 17 20 24 25 OASIS/Wonderwall 29 32 27 23 EVERYTHING BUT. Missing 27 27 23 26 JANET JACKSON/Twenty Foreplay 30 34 24 21 JOAN OSBORNE/One Ot Us
21 20 17 12 MELISSA ETHERIOGE/ Want To.. 32 34 30 24 SOPHIE B. HAWKINS/As | Lay Me Down 28 22 24 22 DEBORAH COX/Wno Do U Lové - 18 22 25 GIN BLOSSOMS/Fellow You Down 34 27 39 21 JON B./Pretty Girl
20 18 20 12 NATALIE MERCHANT/Wonder 31 31 31 24 DEL AMITRI/Roll To Me - - - 21 SEAUDon't Cry - - - 23 ALANIS MORISSETTE/Ironic - - - 21 JON B. & BABYFACE/Someone To Love
= - 7 11 FOLK IMPLOSION/Naturat One 19 23 24 24 FUN FACTORY/l Wanna B With U 37 21 19 18 MARIAH CAREY/Fanlasy 29 24 22 23 HOOTIE & BLOWFISH/Time 35 39 39 21 ALANIS MORISSETTE/Hand tn My Pocket
16 19 12 9 GEORGE MICHAEL/Jesus To A Chiid 21 19 20 22 SMASHING PUMPKINS/1979 10 16 20 18 OEVONE'/Energy 25 19 17 21 BLUES TRAVELER/Hook < - 19 21 GIN BLOSSOMS/Follow You Down
- - 9 9 SOPHIE B. HAWKINS/Onty Love. - - 20 22 REAL MCCOY/Another Night 23 21 23 17 JANET JACKSON/Runaway 24 23 20 21 MELISSA ETHERIDGE/I Want To. 8 21 21 21 BLESSIO UNION OF_/0h Virginia
10 9 - 7 SOUL ASYLUM/Promises Broken 18 - 20 22 OIONNE FARRIS/I Know 9 - 17 2PAC F/OR. ORE/California Love - - 20 20 BLESSID UNION OF./Let Me Be The One 18 24 28 21 LIL SUZY/MWhen | Fail In Love
- - - 7 EVERCLEAR/Santa Monica... 31 30 27 21 SEAL/Don't Cry = - - 17 SOPHIE B. HAWKINS/Only Love. 18 14 15 19 BOOEANS/Closer To Free 19 23 22 20 DIANA KING/Ain't Nobody
- - - 6 CEUNE O)10N/Because You Loved Me 21 23 25 20 GREEN DAY/When | Come Around - 16 16 16 CHANTAY SAVAGE/I Will Survive 24 21 21 19 OEL AMITRIRoN To Me . 20 22 19 20 PLANET SOUUSe! U.Free
e - - DIANA KING/Ain't Nobody 17 - - 20 REMBRANDTS/IU Be There For... - - 12 16 XSCAPE/Do You Want To - - 9 18 BLESSIO UNION OF_/On Virginia 12 17 19 20 N-TRANCE/Stayin Aln{e
- - = - STING/Let Your Sout Be... - - 19 20 BLESSID UNION OF. /I Believe 13 17 17 15 N-TRANCE/Stayin® Alive 14 15 15 18 3T/Anything 12 18 21 20 MONTELL JOROAN/TNis Is How We Oo It
- - 19 19 ACE OF BASE/Don’t Turn Around - 20 16 14 FOLK IMPLOSION/Natural One 23 22 18 16 PLANET SOUL/Sel U Free 17 21 23 18 NATALIE _MERCHANT/WIJnder
21 22 20 18 SEAL/Kiss From A Rose 14 14 14 14 DENINE W/COLLAGE/AN Cried Out 23 13 13 16 SELENA/Oreaming Of You 29 24 24 18 3T/Anything
20 - 22 1B NICKI FRENCH/Total Ectipse Of .. 38 40 32 13 WHITNEY HOUSTON/Exhale (Shoop...) 25 23 20 15 OEEP BLUE SOMETHING/Breakfast At... 15 12 11 18 BRANDY/Sitin’ Up Ilj Myv.“
- - 19 17 MELISSA ETHERIDGE/Come To My... - - 7 8 D'ANGELO/Lady 18 14 20 15 SELENA/I Coutd Fali In Love 12 15 16 18 2PAC F/DA. DREICiMIerileJve
12 11 17 16 GEORGE MICHAEL/Jesus To A Chiid 7 7 7 5 SHAWN STOCKMANNisions Of A Sunset - 15 12 14 LL COOL JHey Lover 5 14 14 18 ALANIS MORISSETTE/Ironic
- - - 15 BLUES TRAVELER/HOOK - - - 5§ MARY J. BUGEMNot Gon' Cry 20 19 14 14 GROOVE THEORY/Tell Me 19 16 22 17 LOS DEL RI0/BAYSIDE/Macarena
5 8 10 10 TOM PETTY/Wailing For Tonight - - - - SELENAN'm Getting Used. - - - 12 COLLECTIVE SOUL/December 15 19 19 17 DEEP BLUE SOMETHING/Breaklast AL
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PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ATIST/TITLE PLAYS ARTISTATITLE g ARTIST/TITLE
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62 63 67 66 HOOTIE & BLOWFISHTime 32 48 62 61 OEEP BLUE SOMETHING/Breakfast Al... 34 65 66 66 DEEP BLUE SOMETHING/Breakfast At... 72 73 69 72 HOOTIE & BLOWFISHTime 39 42 42 85 JOAN OSBORNE/One Ot Us
47 46 48 50 TOAD THE WET./Good Intentions 16 24 58 60 GOD GOO DOLLS/Name 64 65 66 65 COLLECTIVE SOUL/December 26 24 39 72 SOPHIE B. HAWKINS/As | Lay Me Down 62 63 63 63 GROOVE THEORY/Telt Me
61 60 60 60 MARIAH CAREY/One Sweet Day 42 43 45 59 TONY RICH PROJECT/Nobody Knows 49 38 66 65 EVERYTHING BUT. /Missing 16 27 50 72 BLUES TRAVELER/Hook 38 40 42 @3 EVERYTHING BUT../Missing
59 54 56 59 BLUES TRAVELER/Run-Around 50 59 61 58 MONICA/Don't Take It... 54 66 66 65 GOO GOO DOLLS/Name 72 72 70 72 GOO GOO DOLLS/Name 36 62 61 61 DEF LEPPARD/When Love & Hate...
65 65 69 55 DEEP BLUE SOMETHING/Breakiast At... 43 33 47 56 NATALIE MERCHANT/Carnival 53 63 64 64 WHITNEY HOUSTON/Exhale (Shoop...) 31 57 69 72 NATALIE MERCHANT/Wonder 62 61 62 80 BLESSID UNIOM OF /et Me Be The Ones
47 44 41 54 SEALDan’t Cry 20 39 42 47 BLUES TRAVELER/Hook 33 65 64 62 ALANIS MORISSETTE/Hand In My Pocket 17 - 4y 72 GIN BLOSSOMS/Til | Hear It... 36 65 60 58 WHITNEY HOUSTON/Exhale (Shoop...)
61 52 41 52 GOO GOO DOLLS/Name 56 38 62 45 MARIAH CAREY/One Sweel Day 36 66 66 61 JOAN OSBORNE/One Of Us 71 71 71 71 WHITNEY HOUSTON/Exhaie (Shoop...) 63 64 63 58 HOOTIE & BLOWFISH/Time
48 54 64 49 MADONNAYou'll See 65 61 45 45 EVERYTHING BUT../Missing 65 38 31 40 EOWIN MCCAIN/Solitude 27 55 71 71 JOAN OSBORNE/One Of Us 20 40 39 42 BODEANS/Closer To Free
45 52 59 48 NATALIE MERCHANT/Wonder 44 47 43 45 JCAN OSBORNE/One Of Us 38 36 39 38 ACE OF BASE/Beautiful Life - 13 25 35 LA BOUCHE/Be My Lover 30 33 43 42 BLUES TRAVELER/Hook
28 34 47 43 EVERYTHING BUT.. /Missing - 23 27 44 L0S DEL RIO/BAYSIOE/Macarena 27 33 32 37 BODEANS/Closer To Free 29 29 34 34 TOAD THE WET../Good Intentions 30 34 37 42 MELISSA ETHERIOGEN Want To...
44 43 43 43 GREEN DAY/When | Come Around 45 46 47 44 GROOVE THEORY/Tell Me 45 38 37 36 BLUES TRAVELER/Hook 19 29 33 32 TONY RICH PROJECT/Nobody Knows 36 37 35 41 COLLECTIVE SOUL/The World | Know
48 46 43 42 MELISSA ETHERIDGEN Want To... 9 28 29 40 HOOTIE & BLOWFISH/Time 42 31 37 35 JANET JACKSON/Runaway - - 31 31 ACE OF BASE/Lucky Love 37 44 40 41 LA BOUCHE/Be Wy Lover
47 43 41 41 LUVEALightning Crashes 54 33 35 40 WHITNEY HOUSTON/Exhale {Shoop...) 28 30 29 34 NATALIE MERCHANT/Wonder 20 24 33 30 BIG MOUNTAIN/Get Together 40 38 38 40 TLC/Diggin’ On You
32 39 40 41 COLLECTIVE SOUL/The World ¢ Know - - 31 40 MARIAH CAREY/Always Be My Baby 11 28 36 33 TONY RICH PROJECT/Nobody Knows 71 72 55 29 DEEP BLUE SOMETHING/Breakfast At.. 65 60 64 39 SELENA/Dreaming Of You
41 38 42 40 DAVE MATTHEWS BANO/Ants Marching 46 61 58 29 SCPHIE B. HAWKINS/As | Lay Me Down - 25 25 32 DEBORAH COX/Who Do U Love 72 48 30 29 MARIAH CAREY/One Sweet Day 38 36 39 39 GOO GOO QOLLSMName
40 40 34 38 NATALIE MERCHANT/Camival - 25 33 28 FUN FACTORY/l Wanna 8 With U 31 31 30 31 BLESSID UNION OF. /et Me Be The One 10 20 24 26 SEAL/Don’t Cry 67 63 60 33 MARIAH CAREY/Dne Sweet Day
63 49 36 37 SOPHIE B. HAWKINS/As | Lay Me Down - - 9 27 BAANDY/Sittin’ Up In My... - - 30 31 ACE OF BASE/Lucky Love 22 11 17 24 MAOONNA/You'll See - - 27 29 SOPHIE B. HAWZINS/Only Love...
31 27 26 36 TONY RICH PROJECT/Nobody Knows 20 30 28 26 HCOTIE & BLOWFISH/Only Wanna Be... 25 29 30 29 SEAL/Don't Cry 1t - - 23 HOOTIE & BLOWFISHHold My Hand 27 28 28 20 SEAL/Don't Cry
17 26 36 32 BLUES TRAVELER/Hook - - 15 26 BLESSID UNION OF. /Oh Virginia 13 20 26 20 COLLECTIVE SQUL/The World | Know 16 - 21 21 BLUES TRAVELER/Run-Around 29 32 30 28 NATALIE MERCHANT/Wonder
12 25 28 38 GIN BLOSSOMS/Foilow You Down 28 27 24 25 COOLIO/Gangsta's Paradise 20 33 30 29 MAOONNA/You'll See 17 17 22 18 SMASHING PUMPKINS/1979 - - - 28 TONY RICH PROILIECT/Nobody Knows
19 23 23 24 SMASHING PUMPKINS/1979 - 10 17 25 3T'Anything 66 32 32 28 SOPHIE B. HAWKINS/As | Lay Me Down - - 10 18 MONICA/Before You Walk... - - 28 271 GIN BLOSSOMS/Foliow You Down
23 24 18 23 DAVE MATTHEWS BAND/Sateflite 11 20 21 25 OASIS/Wonderwail 25 26 25 28 TLC/Oiggin’ On You - - 10 18 CORRS/The Right Time - 19 24 24 OASIS/Wonderwall
- 22 24 23 TLC/Waterfalls 61 60 43 25 BLSSID UNION OF../Let Me Be The One 41 356 35 28 MARIAH CAREY/Fantasy 19 22 19 18 BLESSID UNION OF../0h Virginia 20 15 17 19 SMASHING PUMPKINS/197%
24 - 23 23 JANET JACKSON/Runaway 25 31 30 24 LA BOUCHE/Be My Lover - 8 27 28 BRANDY/Sittin’ Up In My... - - 10 17 EDDIE MONEY/Take It From... 24 22 23 18 DEL AMITRI/Ho# To Me
26 24 25 23 DES'REE/You Gotia Be 28 27 28 24 DEBORAH COX/Who Do U Love 47 33 28 26 GIN BLOSSOMS/Til | Hear it... 16 22 17 16 MEN WITHOUT HATS/The Satety Oance 18 18 17 18 ALANIS MORISSETTE/You Oughta Know
- - 21 22 BLESSID UNION OF../1 Believe 42 42 27 23 DEL AMITRI/Roll To Me - - - 24 LA BOUCHE/Be My Lover 9 19 19 18 SOUL ASYLUM/Promises Broken 34 29 27 17 SOUL ASYLUM/Promises Broken
- - 11 21 SOPHIE B. HAWKINS/Only Love... 8 11 23 21 SEAL/Don't Cry 26 33 33 24 “AFKAP™/Gold 19 34 27 16 SIMPLY RED/Fairground 18 20 15 17 BLUES TRAVELER/Run-Around
15 22 21 21 ALANIS MORISSETTE/Ironic - 10 19 18 PLANET SOUL/Set U Free - - 4 24 DASISWonderwall 35 29 28 15 TLC/Diggin' On You - 16 13 17 COLLECTIVE SOWL/Dscember
24 22 21 21 ALL-4-ONEN Can Love You... 64 45 - 16 MAOONNA/You'S See - 4 13 23 SMASHING PUMPKINS/1979 - 11 17 14 3T/Anything 16 19 14 16 FUN FACTORY/Take Your Chance
- - 14 19 FOLK IMPLOSION/Natural One 21 1B 18 15 XSCAPEMWho Can i Run To - 23 20 23 NATALIE MERCHANT/Camival 18 13 14 14 HOOTIE & BLOWFISHA Go Blind 22 16 15 16 TLC/MWaterfails
13 14 15 17 BUSH/Glycerine 16 23 21 13 ALANIS MORISSETTE/You Oughta Know - 27 27 23 GIN BLOSSOMS/Follow You Down - - 10 13 BODEANS/Closer To Free 20 18 19 18 CORONA/The Rhythm Of...
- 8 17 15 DASIS/Wonderwail 16 46 - 12 TLC/Oiggin’ On You - - 24 23 ALL-4-ONE/Il Can Love You... - 11 17 13 JANN ARDEN/Insensitive - - 20 15 ALANIS MORISSETTE/Ironic
- - 8 14 JANN AROENAnsensitive - - 6 11 SMASHING PUMPKINS/1979 63 62 S 21 MARIAH CAREY/One Sweet Oay 9 17 16 13 OENINE W/COLLAGE/AIl Cried Out - - - 15 MARIAH CAREYfFantasy
10 2 9 13 SOUL ASYLUM/Promises Broken § 5 5 7 NATALIE MERCHANT/Wonder 16 17 14 18 ELTON JOHN/Blessed - 11 19 13 SOPHIE B. HAWKINS/Only Love... 20 16 19 15 DIONNE FARRIS/I Know
20 14 13 12 WHITNEY HOUSTON/Exhale (Shoop...) 15 27 8 § GEORGE MICHAEL/Jesus To A Child 24 24 26 17 PRESIOENTS OF./Lump 9 13 16 12 OASIS/Wonderwall 20 20 21 15 GREEN OAY/Wher | Come Around
- - § 8 ENYAAnywhere Is - - 8 DAVE MATTHEWS BAND/Satellite 12 15 12 17 BLESSID UNION OF../Oh Virginia - = - 12 ALANIS MORISSETTE/Ifonic 14 15 16 14 O: A Nie With...
8 11 6 4 GEORGE MICHAEU Jesus To A Child - - 8 16 ENYA/Anywhere is - - 12 BUSH/Glycerine - 11 - 14 HOOTIE & BLOWFISH/Only Wanna Be...
27 8 - 7 BIG MOUNTAIN/Get Together 55 12 CELINE OION/Because You Loved Me 16 12 14 13 BLESSIO UNION OF../Oh Virginia
§ § 10 7 SOUL ASYLUM/Promises Broken 11 11 - 12 ALANIS MORISSETTE/You Oughta Know - - - 10 TAKE THAT/Back For Good
22 18 12 5 GEORGE MICHAEL/Jesus To A Child 25 23 11 12 MARIAH CAREY/Fantasy 25 23 11 9 GEORGE MICHAE(/Jesus To A Child
)
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PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTISTAITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE
W 2W LW TW W W W W W W TW W W W TW W 2w W TW
59 57 55 55 DEEP BLUE SOMETHING/Breakiast At... 49 66 72 76 PLANET SOUL/Set U Free 32 47 63 54 SMASHING PUMPKINS/1979 46 44 61 63 3T/Anything 62 54 62 63 GOO GOO DOLLS/hame
56 55 4B 55 GOO GOO OOLLS/Name 58 52 55 69 WHITNEY HOUSTON/Exhale (Shoop...) 31 34 50 54 ALANIS MORISSETTE/Ironic §5 62 56 62 WHITNEY HOUSTON/Exhale {Shoop...) 52 49 56 55 MARIAH CAREY/On- Sweet Day
48 4B 50 51 HOOTIE & BLOWFISH/Time 67 74 57 67 MARIAH CAREY/Dne Sweet Day 56 40 41 54 SEVEN MARY THREE/Cumbersome 67 63 63 61 DEEP BLUE SOMETHING/Breakfast At.. 45 46 56 53 EVERYTHING BUT.. ‘Missing
58 54 47 50 MARIAH CAREY/One Sweet Oay 45 48 46 67 MARY J. BLIGE/Not Gon' Cry 30 33 39 39 BUSH/Glycerine 59 56 56 58 AFTER 77Til You Do Me Right 35 44 46 S50 TLC/Watertalls
45 50 53 49 GIN BLOSSOMS/Til | Hear It.. 63 54 58 66 TONI BRAXTON/Lel It Flow 32 33 39 39 PEARL JAM/I Got |0 64 61 42 44 MARIAH CAREY/One Sweet Day 50 42 35 40 HOOTIE & BLOWFISHTime
46 50 45 47 JOAN OSBORNE/One Of Us 38 56 €6 64 HOOTIE & BLOWFISHTime - - 39 39 SPACEHOG/In The Meantime 43 42 41 44 ALANIS MORISSETTE/Hand In My Pocket 35 29 39 40 SOPHIE B. HAWKIN=/As | Lay Me Down
47 43 45 47 SOPHIE B. HAWKINS/As | Lay Me Down 70 69 53 59 JON B./Pretty Ginl 32 33 39 39 EVERCLEAR/Santa Monica... 41 42 41 44 GOO GOD DOLLS/Name - - - 39 FUN FACTORY/l Wamna B With U
58 54 45 45 ACE OF BASE/Beautiful Life 29 44 55 52 SIMPLY RED/Fairground 14 28 39 39 LISA LOEB/Matly 48 47 49 43 JOAN OSBORNE/One Of Us 37 29 35 39 OEL AMITRURoN To-Me
15 24 45 44 GROOVE THEORY/Tell Me 67 69 67 49 3T/Anything 32 48 50 39 COLLECTIVE SOUL/The World § Know 20 25 29 42 TONY RICH PROJECT/Nobody Knows 35 30 35 39 NATALIE MERCHANF/Camival
17 15 15 43 NATALIE MERCHANT/Wonder 27 43 47 49 BRANDY/Sittin’ Up In My... 31 33 38 38 GREEN DAY/Brain Stew 23 26 38 41 COLLECTIVE SOUL/The World | Know 29 44 38 37 HOOTIE & BLOWFIS Go Biind
52 36 55 43 TOAD THE WET../Good Intentions 42 61 55 48 LA BOUCHE/Be My Lover 32 33 38 38 NO DOUBT/ust A Girl 44 40 45 40 BACKSTREET BOYS/We've Got It... 29 37 33 36 OASISWonderwall
18 10 13 42 MADONNA/You'll See 43 45 43 47 TONY RICH PROJECT/Nobody Knows 31 34 38 38 GOO GOO OOLLS/Name 44 42 40 40 GROOVE THEORY/Tell Me 6 19 20 34 BLUES TRAVELER/Hook
18 19 16 41 SEAUDon't Cry 44 45 47 45 MAX-A-MILLION/Sexual Healing 32 33 38 38 GOO GOO OOLLS/Maked 38 42 43 39 BLUES TRAVELER/Hook 35 33 31 32 DEEP BLUE SOMET 1ING/Breakfast At...
49 51 43 40 JANET JACKSON/Runaway 63 53 46 44 MONICA/Before You Walk... 31 33 38 38 OASIS/Wonderwall 43 41 42 38 MONICABefore You Walk... 43 42 45 32 FOLK IMPLOSION/Natural One
40 24 18 36 ALANIS MORISSETTE/Hand In My Pocket 15 25 35 43 DEBORAH COX/Who Do U Love 31 34 37 37 NATALIE MERCHANT/Carnival 40 37 28 33 HOOTIE & BLOWFISH/Time 45 56 54 32 JOAN OSBORNE/Om Of Us
13 12 10 35 BLESSID UNION OF.. /Oh Virginia 24 34 39 38 SHAWN STOCKMANNisions Of A Sunset 32 33 37 37 BUSH/Comedown 27 26 28 31 NATALIE MERCHANT/Wonder 35 25 33 31 EDWIN MCCAIN/SofRude
47 38 12 28 MARIAH CAREY/Fantasy 10 23 32 37 EVERYTHING BUT. /Missing 29 30 35 35 RED HOT CHIL)../Aeropiane - - 27 31 2PAC F/TR. ORE/California Love 26 29 23 28 ALANIS MORISSETR/Ironic
45 45 52 28 NATALIE MERCHANT/Camival 17 18 18 32 L.L COOL JHey Lover 55 56 61 35 FOLK IMPLOSION/Natural One - 16 26 31 BODEANS/Closer To Free 28 28 34 26 COLLECTIVE SOUL/Mhe World | Know
27 26 23 26 EVERYTHING BUT../Missing §2 45 57 30 TLC/Diggin' On You 31 33 34 34 JOAN OSBORNE/One Of Us 32 28 32 30 OASIS/Wonderwall 27 30 25 25 SMASHING PUMPKNS/1979
6 16 19 25 TONY RICH PROJECT/Nobody Knows S 18 25 GROOVE THEORY/Keep Tryin' 32 33 33 33 HOOTIE & BLOWFISH/Only Wanna Be... 31 30 29 30 LA BOUCHE/Be My Lover - - 23 23 CRANBERRIES/Oreams
19 16 17 25 BLUES TRAVELERMHook - 8 19 23 2PAC F/DR. ORE/California Love §1 36 32 32 SMASHING PUMPKINS/Buliet With... 38 37 37 27 COOLIO/Bangsta's Paradise 26 24 23 23 COLLECTIVE SOUL/Becember
8 29 31 25 LA BOUCHE/Be My Lover 1 5 15 22 JSON/Take A Look 32 21 27 21 TOADIES/Possum Kingdom 23 27 24 26 SMASHING PUMPKINS/1979 14 - 9 23 MARIAH CAREY/Fameasy
6 14 15 23 MELISSA ETHERIDGE/ Want To... - 16 20 18 OEVONE'/Energy - - 26 26 PRESIOENTS OF./Peaches - 15 19 25 GIN BLOSSOMS/Follow You Oown 20 22 18 23 SEAL/Kiss From A Rase
14 17 16 20 COLLECTIVE SOUL/The Worid | Know 54 24 13 17 GROOVE THEORY/Tell Me 19 21 25 2§ OAVE MATTHEWS BAND/Satellite - - 25 BRANDY/Sittin’ Up In My... 32 27 25 21 BLUES TRAVELER/Run-Around
- 11 22 20 OASIS/Wonderwall 35 16 18 17 SiLK/Hooked On You 16 14 23 23 31VAI Mixed Up 27 22 25 24 MARIAH CAREY/Fantasy 5 18 19 21 LA BOUCHE/Be My Lover
12 19 18 19 GEORGE MICHAEL/Jesus To A Child 14 14 14 17 OIANA KING/Shy Guy 32 21 22 22 RADIOHEAOMHigh & Dry 22 19 25 23 COOLIO/Too Hot 20 23 21 20 HOOTIE & BLOWFIS®/Only Wanna Be...
20 17 13 18 SELENADreaming Of You 18 16 16 16 ALL-4-ONE/(She's Got) Skiliz 29 30 29 21 MR. MIRAINGA/Burnin Rubber 24 22 23 23 PLANET SOUL/Sel U Free § 6 18 19 SEAL/Don't Cry
- - 8 18 3T/Anything 15 15 14 16 CRYSTAL WATERS/100% Pure Love - 14 21 21 GIN BLOSSOMS/Follow You Down 21 19 16 23 L.L COOL JHey Lover 18 14 15 19 BUSH/Glycerine
36 35 17 17 EOWIN MCCAIN/Solitude 18 13 19 15 SEALDon't Cry 14 19 20 20 NATALIE MERCHANT/Wonder 20 20 19 22 BLESSIO UNION OF../let Me Be The One - - - 18 REAL MCCOY/Anothar Night
- - - 18 SOUL ASYLUM/Promises Broken 17 14 15 MONTELL JORDAN/This Is How We Do It 28 26 34 20 POETrigger Happy Jack - - - 21 SOUL FOR REAL/Every Little Thing.. - - 17 2 UNUMITED/Get Remdy For This
10 13 11 12 MEAT LOAF/Not A Dry Eye In... - 17 19 14 OIANA KING/Ain't Nobody 7 14 18 18 SEAUDon't Cry - - 20 SOPHIE E. HAWKINS/Only Love... - - - 18 BOYZ Il MEN/Water Runs Ory
13 15 16 12 BIG MOUNTAIN/Get Together 13 11 21 14 BLESSIO UNION OF../Oh Virginia 27 34 - 15 BLUES TRAVELER/Hook - 20 21 19 ALANIS MORISSETTE/You Oughta Know - - 15 DAVE MATTHEWS BAND/What Wouid ..
- - - 11 GIN BLOSSOMS/Foliow You Down 14 - 16 14 AOINA HOWARD/Freak Like Me 13 10 15 13 SOUL ASYLUM/Promises Broken 17 21 19 19 BLESSIO UNION OF../Oh Virginia - - 15 OIONNE FARRIS/ Kmow
18 22 47 9 DEF LEPPARD/When Love & Hate. - - - 13 SOPHIE B. HAWKINS/Only Love... 22 21 22 13 MELISSA ETHERIOGE/ Want To. - - 16 19 BUSH/Ghcerine - - - 14 REMBRANOTS/'Il Be There For...
46 43 44 7 DEL AMITRURoH To Me 16 16 14 13 SOUL FOR REAL/Candy Rain 8 8 13 13 ALICE IN CHAINS/Heaven Beside You 19 19 20 18 SEAL/Don’t Cry - 8 14 14 GIN BLOSSOMS/Foilow You Down
45 42 54 7 BLESSID UNION OF./lLet Me Be The One 15 14 - 13 COOLIO/Fantastic Voyage 7 7 7 10 BLESSID UNION OF./Oh Virginia 22 - 22 18 HOOTIE & BLOWFISH/Only Wanna Be... 19 22 22 13 NATALIE MERCHANT Wonder
1923 6 5 WHITNEY HOUSTON/Exhale (Shoop...) - 12 - 13 COLLAGENY Be Loving You - - 7 8 MARRY ME JANE/TwentyOne 31 - 2t 18 TLC/Diggin' On You 8 12 12 12 MELISSA ETHERIDGE! Want To..
45 47 53 5 TAKE THAT/Back For Good 15 14 14 13 SOUL FOR REAUEvery Littie Thing.. - - 8 MEAT LOAF/Not A Ory Eye In... 22 23 20 18 TLC/Watertalls 19 25 23 10 BOOEANS/Closer To kree
- - - - SMASHING PUMPKINS/1979 15 - 12 JAOE/Every Day Of.. - 5§ § LENNY KRAVITZ/Can't Get You Off... 14 15 13 13 SOUL ASYLUM/Promises Broken 20 15 - 10 GIN BLOSSOMS/Til | ear It..
-+ - - SOPHIE B. HAWKINS/Only Love.. 15 13 12 12 BRANDY/Baby - - - - STABBING WESTWARD/What Do.. - 13 13 12 GEORGE MICHAEL/Jesus To A Child -~ - - 7 OAVE MATTHEWS BANO/Ants Marching
- 10677
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17 60 61 61 LA BOUCHE/Be My Lover 65 58 60 57 LA BOUCHE/Be My Lover 17 53 56 60 JOAN OSBORNE/One Ot Us 42 45 61 64 OEEP BLUE SOMETHING/Braakfast At... 48 46 46 47 ODEL AMITRLRoI To Me
§5 60 60 61 JOAN DSBORNE/One Of Us 37 38 50 56 EVERYTHING BUT. /Missing €3 54 53 56 NATALIE MERCHANT/Carnival 33 41 60 60 HOOTIE & BLOWFISH/Time 46 48 48 46 MARIAH CAREY/One Sweet Day
§5 60 61 60 EVERYTHING BUT.../Missing 56 57 54 56 WHITNEY HOUSTON/Exhale (Shoop..) 56 56 57 55 LA BOUCHE/Be My Lover 61 54 63 58 GOO GOO OOLLS/Name 38 47 48 46 WHITNEY HOUSTON/xhale (Shoop...)
§5 60 60 60 TLC/Diggin’ On You 24 34 39 51 HOOTIE & BLOWFISH/Time 16 20 48 55 MARIAH CAREY/Always Be My Baby 59 53 60 57 MARIAH CAREY/One Sweet Oay 36 32 37 4B MARIAH CAREY/Fantzsy
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21 12 18 S$7 TONY RICH PROJECT/Nobody Knows 43 38 38 37 PLANET SOUUSet U Free 43 43 40 41 USA LOEB/Do You Sleep? 27 22 32 37 LA BOUCHE/Be My Lover 25 25 34 33 HOOTIE & BLOWFISHTime
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16 11 12 21 COLLECTIVE SOUL/The World | Know 18 24 30 28 FUN FACTORY/Celebration 24 24 23 32 NATALIE MERCHANT/Wonder - - 34 32 MONICA/Before You Walk... 34 34 34 26 TAKE THAT/Back For Good
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18 16 15 14 BLUES TRAVELER/Run-Around - - - 19 DIANA KING/Shy Guy - - 17 19 PRETENOERS/Anget Of The Morning 8 9 8 13 BLESSIO UNION OF. /Oh Virginia 9 18 19 19 BLESSIO UNION OF../Bh Virginia
18 16 - 14 ALL-4-ONE/ Can Love You... - 10 21 19 BLESSID UNION OF./Let Me Be The One 19 22 20 18 GOO GOO OOLLS/Naked 10 11 12 12 PLANET SOUL/Set U Free - 20 19 19 BOOEANS/Closer To Fre
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31 32 45 HOOTIE & BLOWFISH/Only Wanna Be 32 35 38 37 M.TS/IN 8e Alright 9 20 31 38 BLUES TRAVELER/Hook 31 35 35 33 TOAD THE WET /Good Intentions 28 39 32 32 LA BOUCHE/Be My Lover
41 42 40 42 DEL AMITRI/Roll To Me 36 24 23 35 HOOTIE & BLOWFISH/Only Wanna Be 26 41 40 34 JOAN OSBORNE/One Of Us 31 27 33 33 COLLECTIVE SOUL/The World | Know 23 31 32 3z TONY RICH PROJECT/Nobody Knows
39 41 42 41 COLLECTIVE SOUL/December 39 40 38 33 LA BOUCHE/Be My Lover 8 10 24 34 NATALIE MERCHANT/Wonder 55 40 37 32 GDO GOO DOLLS/Name 24 34 31 31 COLLECTIVE SOUL/The World | Know
32 39 38 41 MADONNA/You'll See 24 - - 31 SEAL/Kiss From A Rose 15 11 20 32 ALANIS MORISSETTE/Hand In My Pocket 29 30 32 32 DAVE MATTHEWS BAND/Sateliite 27 34 30 30 BLUES TRAVELER/Hook
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44 41 25 17 BLUES TRAVELER/Run-Around 14 15 16 22 TONY RICH PROJECT/Nobody Knows - - 7 12 GIN BLOSSOMS/Follow You Down - 19 19 SEAL/Don't Cry .- 7 GOO GOD DOLLS/Naked
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23 32 34 15 BIG MDUNTAIN/Get Together 15 15 14 19 DEL AMITRI/Roll To Me 6 6 7 10 COLLECTIVE SOUL/The World | Know 19 31 23 18 BLUES TRAVELER/Run-Around 5 6 6 & SEVEN MARY THREE/Cumbersome
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20 23 19 15 GREEN DAY/When | Come Around 10 13 14 17 N-TRANCE/Stayin' Alive 11 11 9 SEAL/Kiss From A Rose 16 16 15 14 STONE TEMPLE PILOTS/Interstate 5 6 B LISA LOEBarty
- - 14 SOPHIE B. HAWKINS/As | Lay Me Down 20 18 22 17 BLESSID UNION Of. /Let Me Be The One - - 19 8 EDWIN MCCAIN/Sohtude 17 14 19 14 GREEN DAY/When | Come Around - - 6 § BRANDY/Sitlin' Up In My.
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23 41 60 60 BLUES TRAVELER/Hook 50 60 59 58 EVERYTHING BUT./Missing 43 44 46 b8 NATALIE MERCHANT/Carnival 43 44 44 44 HOOTIE & BLOWFISH/Time 45 43 55 65 SOPHIE 8. HAWKINS/As | Lay Me Down
31 46 59 59 BLESSID UNION DF._/Let Me Be The One 50 42 56 56 JDAN OSBORNE/One Df Us 42 44 45 67 3T/Anything 12 12 42 44 HOOTIE & BLOWFISH/Only Wanna Be. 61 64 66 64 MARIAH CAREY/One Sweet Day
53 57 59 58 HOOTIE & BLOWFISH/Time 47 55 50 55 MARIAH CAREY/Dne Sweet Day 66 67 68 67 GOD GOO DDLLS/Name 30 34 43 43 GIN BLOSSOMS/Til | Hear It 61 62 63 63 HOOTIE & BLOWFISHTime
23 25 34 56 JOAN DSBORNE/One Of Us 50 57 57 §5 GOO GOO DOLLS/Name 66 66 67 66 LA BOUCHE/Be My Lover 43 40 42 41 DEEP BLUE SOMETHING/Breakfast At.. 61 65 60 62 GOD GOO DOLLS/Name
51 56 57 55 MARIAH CAREY/One Sweet Day 37 10 47 54 EDWIN MCCAIN/Solitude 42 44 42 64 DENINE W/COLLAGE/All Cried Out 43 42 44 40 MARIAH CAREY/One Sweet Day 42 47 48 53 WHITNEY HOUSTON/Exhaie {Shoop...)
51 35 33 53 TLC/Diggin® On You 38 56 33 49 WHITNEY HOUSTON/Exhale (Shoop..) - - 36 45 ERASURE/Fingers & Thumbs 41 14 42 40 NATALIE MERCHANT/Carnival 19 16 39 53 MONICA/Betore You Walk.
52 56 58 45 WHITNEY HOUSTON/Exhale {Shoop. ) 24 50 51 48 HOOTIE & BLOWFISH/Time 33 46 45 45 COLLECTIVE SOUL/The World | Know 9 9 42 38 MARIAH CAREY/Fantasy 37 40 37 52 JOAN OSBORNE/Dne Of Us
52 56 60 44 DEEP BLUE SOMETHING/Breakfast At 25 31 45 44 LA BOUCHE/Be My Lover 35 32 43 45 JOAN OSBORNE/One Ot Us 33 31 32 33 EVERYTHING BUT. /Missing 26 34 49 52 JON B.Pretty Girt
21 23 34 42 GROOVE THEORY/Tell Me 39 45 52 38 ALANIS MORISSETTE/Mand In My Pocket 45 43 44 44 TLC/This s How tt Works 43 41 32 31 GOO GOD DOLLS/Name 38 41 47 45 LA BOUGHE/Be My Lover
24 30 38 39 TOAD THE WET./Good Intentions 14 31 27 34 BODEANS/Closer To Free 44 49 43 44 ACE OF BASE/Lucky Love 32 29 33 31 WHITNEY HOUSTON/Exhale (Shoop .} 48 43 46 43 EVERYTHING BUT. /Missing
18 21 32 38 TONY RICH PROJECT/Nobody Knows 32 55 31 28 MADONNA/You'll See 19 35 44 44 BRANDY/Sittin Up In My 32 33 32 31 SEAUDon't Cry 45 42 47 43 LE CLICKTonight Is The Night
52 56 58 38 GOOD GOO DOLLS/Name 6 26 28 29 ALANIS MORISSETTE/ironic 44 65 67 43 GRODVE THEORY/Tell Me 30 32 33 31 GEORGE MICHAEL/Jesus To A Chiid 46 51 48 43 DEEP BLUE SOMETHING/Breakfast At.
§3 25 7 37 ALANIS MORISSETTE/Hand In My Pocket - 14 24 28 BLESSID UNION OF../Oh Virginia 66 67 67 42 PLANET SOUL/Set U Free 15 16 29 30 ELTON JOHN/Blessed 59 58 53 40 TLC/Diggin' On You
26 31 33 36 NATALIE MERCHANT/Carnival 12 18 21 27 SMASHING PUMPKINS/1979 66 69 66 40 MARIAH CAREY/One Sweet Day 28 32 30 30 MADONNA/You'll See - - 18 40 3T/Anything
25 29 31 30 EVERYTHING BUT. /Missing 20 25 26 24 0ASIS/Wonderwalt 38 38 35 34 EVERYTHING BUT./Missing - - 31 30 SOPHIE B. HAWKINS/Only Love 41 40 41 39 NATALIE MERCHANT/Carnival
26 30 28 30 DIANA KING/Shy Guy 17 17 - 23 FUN FACTORY/l Wanna B With U 17 18 34 33 SELENA/A Boy Like That 31 42 29 29 JOAN OSBORNE/One Of Us 24 32 43 38 BRANDY/Sittin' Up In My.
13 16 25 28 LA BOUCHE/Be My Lover 16 20 17 23 MELISSA ETHERIDGE/l Want To. 33 34 30 33 SOPHIE B. HAWKINS/As [ Lay Me Down - 24 28 28 TONY RICH PROJECT/Nobody Knows 41 30 16 38 HODTIE & BLOWFISH/Only Wanna Be.
27 26 28 28 SOPHIE B MAWKINS/As | Lay Me Down 14 15 21 23 ACE OF BASE/Lucky Love 27 31 33 33 SEAL/Kiss From A Rose 21 30 21 20 NATALIE MERCHANT/Wonder 41 43 39 38 ALANIS MORISSETTE/You Oughta Know
52 40 25 27 JON 8. & BABYFACE/Someone To Love - 18 21 GIN BLOSSOMS/Foliow You Down 36 37 29 30 DEEP BLUE SOMETHING/Breaktast At. 16 15 15 19 BLUES TRAVELER/Hook 29 34 37 37 ALANIS MORISSETTE/Hand In My Pocket
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3 - 24 JANET JACKSON/Runaway 26 20 14 18 DEEP BLUE SOMETHING/Breakfast Al. 32 31 29 27 TLC/Diggin' On You 21 17 17 17 DIONNE FARRIS/I Know - 8 20 23 O0ASIS/Wonderwall
24 30 26 24 COLLECTIVE SOUL/December - - - 14 BLUES TRAVELER/Hook 27 26 30 26 SELENA/Dreaming Df You - 16 15 16 SMASHING PUMPKINS/1979 17 18 19 20 2 UNLIMITED/Get Ready For This
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14 18 17 22 PRESIDENTS OF./Lump 10 - - 12 SOPHIE B. HAWKINS/AS | Lay Me Down 22 18 22 23 L.L COOL J/Hey Lover 13 12 15 15 TLC/Walerfalls 14 29 33 19 BLESSID UNION OF../Oh Virginia
- - 18 20 GIN 8LOSSOMS/Follow You Down 22 12 - 12 NATALIE MERCHANT/Carnival 43 5 5 21 SEAUDon't Cry 14 11 13 15 SOUL ASYLUM/Promises Broken 17 14 20 19 BOYZ Il MEN/Thank You
35 29 16 19 MADONNA/You'll See 18 22 19 11 NATALIE MERCHANT/Wonder 16 17 19 O0ASIS/Wonderwall 12 16 17 15 OASIS/Wonderwall 24 21 21 18 SEAUKiss From A Rose
13 12 14 14 COLLECTIVE SOUL/The World | Know - 11 10 11 REAL MCCOY/Another Night - - 18 17 O0EBORAH COX/Wha Co U Love 16 14 16 14 ALL-4-ONE/I Can Love You. 46 37 21 18 DIANA KING/Shy Guy
7 9 14 13 SMASHING PUMPKINS/1979 - 12 - 11 2 UNLIMITED/Get Ready For This - - 18 17 ALANIS MORISSETTE/Ironic 10 15 14 14 MELISSA ETHERIDGE/ want To. 17 15 19 18 CRYSTAL WATERS/100% Pure Love
11 13 14 12 NATALIE MERCHANT/Wonder 1115 13 11 GREEN DAY/When | Come Around - 16 TONY RICH PROJECT/Nobody Knows 16 13 16 13 JANET JACKSON/Runaway 15 17 17 17 JANET JACKSONAH
9 10 13 12 3T/Anything - 11 - 11 VAN HALEN/Can't Stop Lovin'.. - - - 16 4 HERO/Mr. Kirk 11 11 12 13 COLLECTIVE SOUL/December - - 8 16 MARY J. BLIGE/Not Gon' Cry
33 15 13 12 GEORGE MICHAEL/Jesus To A Chiid - - 11 11 FOUR SEASONS/December 1963 {'94) - 18 22 16 LINA SANTIAGO/Feel So Good {Show.) - - 14 13 BODEANS/Closer To Free - - - 16 DES'REE/You Gotta Be
12 11 12 12 MELISSA ETHERIDGEA Want To. . ° - 11 STONE TEMPLE PILOTS/Interstate 30 29 35 16 COOLIO/Gangsta's Paradise 43 42 18 12 SOPHIE B. HAWKINS/As | Lay Me Down 18 15 - 16 BIZARRE INC/I'm Gonna Get You
7 12 13 11 DEBORAH COX/Who Do U Love 11 - 12 10 NICKI FRENCH/Total Eclipse Of 14 - - 14 ALL-4-ONE/l Can Love You 15 12 12 11 SEAUKiss From A Rose 15 - 16 16 SPIN DOCTORS/Two Princes
8 7 12 10 MONICA/Before You Walk. 18 17 27 10 SEAL/Don't Cry 15 15 14 NICKI FRENCH/Total Eclipse Of.. - - 12 11 JANN AROEN/Insensitive 46 43 31 16 MARIAH CAREY/Fantasy
119 12 10 BUSH/Giycerine 14 - 15 10 DEL AMITRI/Roll To Me - 15 - 14 REAL MCCOY/Another Night - - - - CELINE DION/Because You Loved Me 19 14 17 15 RED HOT CHILL. My Friends
- 7 11 10 JANN ARDEN/Insensitive - 12 - 10 MARTIN PAGE/In The House. 14 - - 13 GREEN DAY/When | Come Around 9 - - ALANIS MORISSETTE/ironic - 8 15 2PAC F/OR. ORE/California Love
- - 11 10 2PAC F/DR. DRE/Calfornia Love - - - - DBRANDY/Sittin’ Up ln My.. - 15 16 13 2 UNLIMITED/Get Ready For This: : - GIN BLOSSOMS/Follow You Down - - - SMASHING PUMPKINS/1979
3 MARKET #58 MARKET #60 MARKET #51
FL1LY=n— WFLY/Albany, NY ﬂlmuw) KGMQMonolulu B}"I“, 7. WFBC/Greemville, SC 4‘%“'77 KHTT/Tulsa WKRZ/Wilkes-Barre
(518) 456-1146 | ' o ke) {808) 591-9369 p¢ '®. (803) 271-9200 m 18) 492-2020 (717) 883-9850
Morgan/Scott L *E),Jrlll Hyatt/Frehley Wagman/Harrison i 1069 rm Rush Medek/Padden
PLAYS ARTIST/ITLE PLAYS ARTIST/AITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE
W 2w W TW IW 2w W IW W W TW IW W W TW IW W LW TW
58 59 58 59 JOAN OSBORNE/One 0! Us 84 89 87 82 BOYZ OF PARADISE/Since You Went Awa: 55 56 57 59 HOOTIE & BLOWFISH/I Go Blind 42 41 43 43 WHITNEY HOUSTON/Exhale (Shoop...) 41 44 43 43 MARIAH CAREY/Dne Sweet Day
59 58 61 59 LA BOUCHE/Be My Lover 92 89 87 80 TONY RICH PROJECT/Nobody Knows 56 57 59 59 JON B./Pretty Girl 40 43 41 43 EVERYTHING BUT. /Missing 33 34 33 42 MELISSA ETHERIDGE/I Want To.
56 58 15 59 DEEP BLUE SOMETHING/Breakfast At.. 82 89 86 80 MARIAH CAREY/Always Be My Baby 33 55 58 58 WHITNEY HOUSTON/Exhale (Shoop...} 42 42 42 43 MARIAH CAREY/One Sweet Day 45 44 42 42 GOO GOO DOLLSMName
58 57 58 58 MARIAH CAREY/One Sweet Day 36 42 66 80 EXPOSE/I'Nl Say Goodbye. . 40 38 36 52 GROOVE THEORY/Tell Me 41 43 42 43 JOAN OSBORNE/One Of Us 34 33 33 41 COLLECTIVE SOUUThe World | Know
36 36 34 57 TONY RICH PROJECT/Nobody Knows 52 80 84 80 BRANDY/Sittin' Up In My... 39 39 38 52 GOO GOO DOLLS/Name 42 41 43 43 GOO GOO DOLLS/Name 32 33 33 34 NATALIE MERCHANT/Wonder
60 58 59 57 EVERYTHING BUT./Missing 55 51 73 74 WHITNEY HOUSTON/Exhale (Shoop...) 52 57 57 44 TLC/Diggin' On You 42 42 43 41 OEEP BLUE SOMETHING/Breakiast At 33 33 35 34 DEF LEPPARO/When Love & Hate..
36 34 35 46 MELISSA ETHERIOGEN Want To. 32 35 23 63 KEALI'l REICHEUEvery Road Leads.. 43 54 58 42 MARIAH CAREY/One Sweel Day 34 41 41 41 HOOTIE & BLOWFISH/Time 18 27 30 34 HDOTIE & BLOWFISH/! Go Blind
35 58 58 42 DENINE W/COLLAGE/ANl Cried Out 58 66 59 62 2PAC F/DR. DRE/Caiitornia Love 39 44 40 41 BLUES TRAVELER/Hook 16 18 19 37 (A BOUCHE/Be My Lover 35 34 35 31 EOWIN MCCAIN/Soiitude
14 18 36 37 DEBORAH COX/Who Do U Love 55 50 48 58 SHAVCome With Me 41 43 40 41 COLLECTIVE SOUUThe World | Know 15 18 18 35 NATALIE MERCHANT/Wonder 11 14 16 31 BETTER THAN EZRA/Rosealia
36 34 33 35 BLUES TRAVELER/Hook 45 38 50 57 GROOVE THEORY/Tell Me 23 21 27 38 TONY RICH PROJECT/Notiody Knows 43 43 42 24 TLC/Oiggin' On You 26 42 43 31 WHITNEY HOUSTON/Exhaie (Shoop..)
36 33 34 34 NATALIE MERCHANT/Wonder 59 53 45 54 LAD/Ridin' Low 17 30 29 38 BODEANS/Closer To Free 41 41 43 24 MADONNA/You'll See 14 25 28 29 BODEANS/Closer To Free
35 31 32 34 MONICA/Before You Walk... 53 56 55 53 MONICA/Before You Walk. 15 25 22 35 MONICA/Before You Walk 18 18 19 19 BIG MOUNTAIN/Get Together 19 16 18 29 BLUES TRAVELER/HoOK
14 15 34 34 BLESSID UNION OF../Oh Virginia 47 39 48 52 QUINCY JONES/Rock With You 37 38 34 35 3T/Anything 15 18 18 18 SEAL/Don't Cry 12 .21 21 29 BIG MOUNTAIN/Get Togelher
-~ 15. 34 GIN BLOSSOMS/Follow You Oown 27 42 40 41 LINA SANTIAGO/Feel So Good (Show.) 27 29 22 33 EDWIN MCCAIN/Sorry To A Friend 10 16 18 18 BLUES TRAVELER/Hook 31 28 28 27 REMBRANDTS/Drowning In Your.
15 35 34 34 D: REAM/Shoot Me Wilh_.. 34 45 38 39 TRIBE/So In Love - 24 29 32 GIN BLOSSOMS/Foliow You Down 7 6 14 18 GEORGE MICHAEU Jesus To A Child 28 27 25 26 SOUL ASYLUMPromises Broken
- 30 32 32 3T/Anything 24 31 30 36 CHANTAY SAVAGE/ Wil Survive 42 43 40 32 MOKENSTEF/He's Mine 19 18 18 18 TOAD THE WET. /Good intentions - - 22 26 OEL AMITRLRoll To Me
27 33 31 31 DAVE MATTHEWS BAND/Satellite 47 43 38 35 (A BOUCHE/Be My Lover 20 22 16 31 DAVE MATTHEWS BANO/Satelite 7 14 18 18 COLLECTIVE SOUUThe Worid | Know 23 26 30 25 DEEP BLUE SOMETHING/Breaklast At..
35 33 30 30 GEORGE MICHAEUJesus To A Child 22 35 22 33 MARY J. BLIGE/Nol Gon’ Cry 39 39 37 30 NATALIE MERCHANT/Wonder 6 7 14 18 TONY RICH PROJECT/Nobody Knows 25 27 25 24 DAVE MATTHEWS BAND/Satellite
12 29 30 30 SEALDon't Cry 17 21 28 30 SHAWN STOCKMAN/Visions Ot A Sunset 40 38 41 29 EVERYTHING BUT. /Missing 18 18 19 17 BLESSID UNION OF /et Me Be The One - 24 27 24 GIN BLDSSOMS/Foliow You Down
34 32 28 29 SOUL ASYLUM/Promises Broken 89 B8 63 28 MARIAH CAREY/One Sweet Qay - - 17 27 BRANDY/Sittin' Up In My. 26 18 18 17 ALANIS MORISSETTE/Hand In My Pocket 23 26 25 24 BLUES TRAVELER/Run-Around
- - - 25 BOOEANS/Cioser To Free 37 35 28 25 3T/Anything 37 37 39 27 BLESSID UNION OF. /Let Me Be The One 17 18 19 15 SELENA/Dreaming Of You 42 41 44 24 TOAO THE WET./Good Intentions
14 15 19 22 0ASIS/Wonderwali - - 14 24 EVERYTHING BUT./Missing 20 21 25 26 DEEP BLUE SOMETHING/Breakfast At 7 B 8 14 MELISSA ETHERIOGEA Wan! To - - 14 23 SOPHIE B. HAWKINS/Oniy Love. .
34 31 54 20 GOO GOO DOLLS/Name 12 11 12 18  N-TRANCE/Stayin' Alive 25 20 25 25 NATALIE MERCHANT/Carnival 5 9 8 13 O0ASISWonderwall 2126 25 23 TAKE THAT/Back For Good
- - 19 SOPHIE B. HAWKINS/Only Love. - 17 28 14 JOE/AIl The Things. 19 24 23 23 TOM PETTY/Waiting For Tonight - 7 10 11 BODEANS/Closer To Free 25 21 22 22 EVERYTHING BUT./Missing
18 15 17 18 LL COOL JHey Lover -8 11 11 KRIS KROSS/Tonite's The Nite 20 20 20 22 MARIAH CAREY/Fantasy - - 7 10 GIN BLOSSOMS/Follow You Quwn 25 22 20 22 GIN BLOSSOMS/Til | Hear ...
- - - 18 BRANDY/Sittin’ Up In My.. 12 6 11 11 DEBORAH COX/Who Oo U Love 21 18 22 21 JANET JACKSON/Runaway 6 11 10 10 BLESSID UNION OF./Oh Virginia 19 16 12 21 JOAN 08?0RNE/0ne 0f Us
19 17 15 18 MADONNA/You'll See 58 47 28 9 JANET JACKSON/Twenty Foreplay - - - 20 SOPHIE B. HAWKINS/Only Love.. 6 8 9 9 D: REAM/Shoot Me With_.. 20 23 23 20 SEAUDon't Cry
21 17 15 18 JANET JACKSON/Runaway 13 13 12 8 DEVONE/Energy 21 22 15 20 DEF LEPPARD/When Love & Hate.. B 8 8 9 SOUL ASYLUM/Promises Broken 42 32 30 20 HOOTIE & BLOWFISH/Time
19 17 16 18 TAKE THAT/Back For Good 3 5 7 8 DOGG POUND/Let's Play House 19 17 19 20 TLC/Watertalls 7 B 8 9 GROOVE THEORY/Tell Me : 24 21 19 19 FUN FACTORY/I Wanna B With U
16 15 15 18 HOOTIE & BLOWFISH/Onty Wanna Be. 57 58 27 7 JSON/Take A Look 56 41 27 20 OAVE MATTHEWS BAND/Ants Marching 9 8 9 9 TOM PETTYWaiting For Tonight 10 12 12 17 LA BOUCHE/Be My Lover
- 18 15 18 TLC/Watertalis 8 5 5 5 GEORGE MICHAEUJesus To A Chid 16 18 17 19 0ASIS/Wonderwall 6 8 8 8 DEBORAH COXWno Do U Love 16 14 13 16 TOM PETTY/Waiting For Tonight
21 20 19 17 WHITKEY HOUSTON/Exhale (Shoop...) - 5 5 5 IMMATURE/We Got It 11 17 18 19 BUSH/Glycerine 7 8 8 8 3T/Anything 33 18 16 16 BLESSID UNION OF. /Let Me Be The One
14 15 16 17 MEAT LOAF/MNot A Dry Eye In. - - - 5 GROOVE THEORY/Keep Tryin' 14 19 19 18 BUSH/Comedown - 4 7 7 MEAT LOAF/Not A Dry Eye In.. 11 15 15 15 MEAT LO_AF/NIJI A Dry Eye in.
57 59 59 17 HOOTIE & BLOWFISH/Time = - INTRIGUE/Dance With Me 54 22 17 18 HOOTIE & BLOWFISH/Time - 4 7 7 MDNICA/Before You Walk - - 15 3T/Anything
17 17 15 17 TOAD THE WET.. /Good Intentions = = - QUAD CITY DJ'S/C’'mon ‘N Ride 19 17 18 16 SMASHING PUMPKINS/1979 - - - 7 CORRS/The Right Timg 13 12 15 14 O0ASIS/Wonderwall
38 36 36 17 GROOVE THEORY/Tell Me - - HDUSTON & WINANS/Count Dn Me 14 17 17 16 LA BOUCHE/Be My Lover - - 5 7 JANN ARDEN/Insensitive 10 11 12 13 SEVEN MARY THREE/Cumbersome
59 17 15 17 TLC/Diggin' On You - - - - CELINE DION/Because You Loved Me 17 16 15 16 MELISSA ETHERIDGEN Want To.. 10 11 10 7 MARIAH CAREY/Fantasy ) 20 16 16 13 SOPHIE B. HAWKINS/As | Lay Me Down
18 16 17 17 OEL AMITRI/Roli To Me 16 - - 16 DIANA KING/Shy Guy 6 6 8 7 DAVE MATTHEWS BAND/Satellite 10 13 11 12 RED HOT CHILI. /My Frends
19 18 19 17 FUN FACTORY/I Wanna 8 With U 17 15 - 16 REMBRANDTS/I'It Be There For. - - - 5 SOPHIE B. HAWKINS/Only Love, . - - 9 12 FOLK IMPLOSION/Natural One
- - 15 16 2PAC F/DR. DRE/California Love - - 11 15 SEVEN MARY THREE/Cumbersome - - - 5 SMASHING PUMPKINS/1979 17 14 15 12 SMASHING PUMPKINS/1973
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CHRRHYTHMICTOPS0 = |  preakers.
FEBRUARY 16, 1996 D’ANGELO
Lady (EMI)
 TOTALPLAYS ——————— TOTAL TOTAL PLAYSANCREASE  TOTAL STATIONS/ADDS CHART
W oW ™ ARTIST TITLE LABEL(S) ™ W 2W w STATIONS/ADDS 554/1 03 23/3 @
s 3 2 @ BRANDY Sittin’ Up In My Room (Arista) 1642 1580 1384 1228 3310 YVETTE MICHELLE
3 2 12 TONY RICH PROJECT Nobody Knows (LaFace/Arista) 1564 1582 1441 1465 28/0 )
> 4 4 3 LL. COOLJ Hey Lover (Def Jam/Island) 133 1405 1370 1509 310 | EveryDayAnd Every Night (Loud/RCA)
s s s @ 2PACF/DR. DRE California Love (Death Row/Interscope) 1335 1328 1209 1039 331 531/86 171 @
n w0 0 @ MARYJ.BLIGE Not Gon’ Cry (Arista) 1283 1006 901 793 30/4
1 1 3 s  MARIAH CAREY One Sweet Day (Columbia/CRG) 1248 1428 1594 1889 28/0 R. KELLY
s s o @ MONICABefore You Walk Out Of My Life (Rowdy/Arista) 1223 1214 1219 1328 28/0 Down Low (Nobody Has To Know) (Jive)
s 9 s @ 3T Anything (MUS/550 Music) 1060 1052 996 994 251 TOTAL PLAYSANCREASE  TOTAL STATIONS/ADDS CHART
7 8 s 9 LABOUCHE Be My Lover (Logic/RCA) 1034 1049 1017 M2 21/0 518/41 18/3 D
« 7 7 1w WHITNEY HOUSTON Exhale (Shoop Shoop) (Arista) 1018 1115 1154 1336 26/0
w n 1 ) EVERYTHING BUT THE GIRL Missing (Atiantic) 948 788 724 620 22/ MOST ADDED.
u % 7 (B MARIAH CAREY Always Be My Baby (Columbia/CRG) 922 637 337 345 22/4 | asvst ime s ADDS
7 1 1w @  LINASANTIAGO Feels So Good...(Groove Nation/Universal) 798 784 682 628 26/2 | WHITNEY HOUSTON & CECE WINANS Count OnMe (Aista) 7
1 12 n 1 GROOVE THEORY Tell Me (Epic) 760 828 722 959 18/0 | MARY J. BLIGE Not Gon’ Cry (Arista) , 4
2 2 w» @ DEBORAH COX Who Do U Love (Arista) 697 615 529 509  23/2 |MARIAH CAREY Always Be My Baby (Columbia/CRG) 4
n w6 O IMMATURE We Got It (MCA) 651 637 627 603 2371 |LL.CO0LJ Do It (Deramslang) - .
© w w v KRISKROSS Tonites The Nie (RuffiouseCoumbisCRG) 648 672 687 609 2771 | SErEUN I A ho Plae o FopM) 4
4 25 21 ® |.|. CODLJDom’ |t. (DefJam/Island)_ 611 538 434 300 28/4 | ACE OF BASE Lucky Love (Arista) 3
'BREAKER- () D'ANGELO Lady (EM)) . e 554 451 329 277 23/3 - |JONB. Isn't It Scary (Yab Yunv550 Music) 3
6 1 2 x LAD.Ridin Low (Hollywood) 541 577 593 683 16/0 | D’ANGELO Lady (EMI) 3
BREAKER ) YVETTE MICHELLE Every Day And Every Night (Loud/RCA) 531 445 446 421 171 | QUAD CITY DJ'S C'mon ‘N Ride It (Big Beat/Atiantic) 3
BREAKER@ R.KELLY Down Low '(Nbeﬂy'-:Has To Know) (Jive) 518 477 348 328 18/3 R. KELLY Down Low (Nobody Has To Know) (Jive) 3
2 16 19 2  PLANET SOUL Set U Free (Strictly Rhythm) 496 586 632 745 13/0
5 17 2 2 MARIAH CAREY Fantasy (Columbia/CRG) 481 509 629 701 19/0 MOST INCREASED
- « 1 @ GROOVE THEORY Keep Tryin’ (Epic) 45 377 315 168 21/2 PLAYS romL
% 2 2 2 BARRIO BOYZZ How We Roll (SBK/EMI) 412 459 451 447 1200 | e e wass A
s un x €@ XSCAPE Do You Want To (So So Def/Columbia/CRG) 409 395 365 296 21/2 | MARIAH CAREY Aways Be My Baby (ColumbiaCRG)  +285
— a @ JOE Al The Things (Your Man Won't Do) (/sland) 396 342 258 158 211 | MARY J. BLIGE Not Gon’ Cry (Arista) +277
@ 2 » €D DEVONE Energy (Aqua Boogie/Mercury) 389 384 382 310 201 | EVERYTHING BUT THE GIRL Missing (Atlantic) +160
w 2 =z wm TLCDiggin’ On You (LaFace/Arista) 385 494 565 708 12/0 | ACE OF BASE Lucky Love (Arista) +137
x 2 w @ TOTALNoOne Else (Bad Boy/Arista) . 380 336 383 345 1A ﬂ’oﬁ"g.ﬁtgﬁdgcgm{,a NPT *13:
2 xun s 32 DENINE W/COLLAGE Al Cried Out (Metropolitan) 379 392 351 399 10/0 |\ ARIAH CAREY Open Arms (Colimbia/CRG) 87
38 41 37 @ JON B. Pretty Girl (Yab Yum/550 MUSIC) . 365 314 315 328 10/0 YVETTE MICHELLE Every Day And Every Night (Low/RCA)  +86
13 15 15 3 XSCAPE Who Can | Run To (So So Def/Columbia/CRG) 361 643 640 743 10/0 DEBORAH COX Who Do U Love (Arista) +82
w 2 2 3 R.KELLY You Remind Me Of Something (Jive) 338 425 494 622 12/0 | J'SON Take A Look (Hollywood) +80
% 2 20 3 FAITH EVANS Soon As | Get Home (Bad Boy/Arista) 335 400 407 439 10/0
» a 3 € SELENA Dreaming Of You (EMI) 318 292 300 320 9/0
— — — @ J'SON Take A Look (Hollywood) 316 236 224 220 10A HOTTEST
2 29 u 3 DOGGPOUND Let's Play House (Death Row/Interscope) ~ 296 352 380 374 12/0 RECURRENTS
— s » 4« FROST LaFamilia (Ruthless/Relativity) 292 311 2713 242 140 | ARTST TTE LBE(y
» & o @ SHAICome With Me (Gasoline Alley/MCA) 283 275 268 397 g/ | COOLIO Gangsta's Paradise (MCA)
— _ « @ DIANAKING Ain't Nobody (Work/CRG) 280 261 228 130 TR |go T ooReo hunaway (A&M)
o ) .. very Little Thing | Do (Uptown/MCA)
0 42 49 ® N-TRANCE Stayln Allve (Radlkal/Cr/t/que) 277 240 3N 319 9/0 SEAL Kiss From A Rose (ZTT/WB)
u x «# « JODECILove U4 Life (Uptown/MCA) 272 278 355 482 8/0 MONTELL JORDAN This Is How We Do It (PMP/RAL/Island)
@ CHANTAY SAVAGE | Will Survive (RCA) 267 234 122 — 151 | TLC Waterfalls (LaFace/Arista)
@ a 4 4 RUFFNECK Everybody Be Somebody (Strictly Rhythm) 260 264 263 316 8/0 | SHAGGY Boombastic (Virgin)
2 m a «  QUINCY JONES Rock With You (Qwest/WB) 250 289 374 507 6/0 :gmﬂz m(\:gﬁ Mg't!:('SMBrorgnsfmﬂegf (EAGfﬁa"ﬁc)
@ ACE OF BASE Lucky Love (Arista) 230 93 36 30 1073 reak Like Ve (Lastvesitt
@ @ @ o COOLIO Too Hot (Tommy goy) 225 241 250 308 i LSS L GG B T 7 )
@ MARIAH CAREY Open Arms (Columbia/CRG) 220 133 86 95 6/0 reskars: Songe rogistering 500 plays of more orthe fre tme. Butets
awarded to songs gaining plays over the previous week. if two songs
This chart reflects airplay from February 5-11. Songs ranked by total plays. Highlighted songs indicate Breaker. ;'.:;.‘:d n',:{' :f.b:fn:'m':'::;'pmmﬂm?ﬁy:mmmm;:.ﬁm:
35 CHR/Rhythmic reporters. 33 current playlists. © 1996, R&R Inc. lo-week Increases In total plays. Welghted chart appears or: R&R ONLINE.

CHR RHYTHMIC:

DEBUTQ-®

WBBM W]JBT WJJS
KUBE KIKI KCAQ

diana King B,

“AIN'T NOBODY” o Kbon Woca
The follow-up to the gold single “Shy Guy” PR Wil
from the platinum debut album “Tougher Than Love” LU R 2 B WORK

— _________unany amaricanradiahictorvy. com o
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Y

HIP HOP TOP 20

W W ARTST TILE LABELS) T PR Tl | RAPPIN' 4-TAY Ain't No Playa (Rag ToEM) JON B, Isn't t Scary (Yab Yum/550 Music)
. a ZPN: Fm MCdfOﬂ'ﬂ Lowe (me ROVWIHHW) 3525 3294 112A Total Plays: 198, Total Stations: 13, Adds: 4 Total Plays: 154, Total Stations: 13, Adds: 3
2z LL. COOLJHey Lover (Def Jamvisiand) , 2574 2859 830 | rygeEs Fugeea (RufouseColmbiaCRG) JUNIOR M.A.FLA. Get Morey (Big Beat/Atatic)
3 6 KRIS KROSS Tonite's The Nite (Ruffhouse/Columbia/CRG) 2384 2517  106/1 | total prays: 191, Total Stations: 9, Adds: 1 Total Plays: 150, Total Stations: 7, Adds: 0
5 JUNIOR M.A.F.LA. Get Money (Big Beat/Atlantic) 1361 1139 762 .
s @ FUGEES Fu-gee-la (Ruffhouse/Columbia/CRG) 1032 905 743 SA-DEUCE Don't Waste Mmie (Mecca Don/EastiVestEEG) | WHITNEY HOUSTON Why Does It Hurt So Bad (Arista)
. s DOGG POUND Let's Play House (Dea th Row/In terscope ) 996 1256 53/0 Total Plays: 189, Total Stations: 11, Adds: 1 Total Plays: 149, Total Stations: 4, Adds: 0
7 @) ERICK SERMON Welcome (RAL/Island) 734 121 64A1 4 HERO Mr. Kirk (Sm.Je/Profile) SLOW PAIN Money Maid (Thump)
10 e L.L. COOL J Doin’ It (DefJam//s/and) 692 632 31/4 Total Plays: 184, Total Stations: 6, Adds: 0 Total Plays: 139, Total Stations: 6, Adds: 1
- 0 NONCH{‘U‘NT 5 _O’F'OCK (MCA) 581 4910 556 MONIFAH | Miss You (Come Back Home) (Liptown/Universal) | SOLO Where Do U Want Me To Put it (Perspective/A&M)
- 0 EII\\P[F;INR Z'TAY Ain't NZ/:/'aYZ (Rag Top/EMI) 2? :69 5:3/1 /: Total Plays: 179, Total Stations: 6, Adds: 0 Total Plays: 128, Total Stations: 7, Adds: 1
2z 1 L.A.D. Ridin’ Low (Hollywood) 77 6
. @ TWINZ Eastside LB (Def Jam /RA L/lIsland) 530 524 40 L.B.C. CREW Beware Of My Crew (Jac-Mac/WB) MC LYTE F/XSCAPE Keep On Keepin’ On (Ravor UnitEastWess£E5)
s 1 COOLIO Too Hot (Tommy Boy) 507 645 270 Total Plays: 176, Total Stations: 9, Adds: 1 Total Plays: 111, Total Stations: 5, Adds: 2
s 14 M.C. HAMMER Goin’ Up Yonder (Giant/WB) 516 651 2600 MONA LISA FA.OST BOYZ Can't Be Wasting My Time (isiand)| QUAD CITY DJ’S C'mon N Ride It (Big Beat/Atiartic)
— (D DOMINO Physical Funk (Out Burst/RAL/Island) 472 206 5513 Total Plays: 176, Total Stations: 8, Adds: 0 Total Plays: 105, Total Stations: 12, Adds: 3
EFX FmMi0BB DEEP Microphone EastWestEEG) 425 354 4 . iy
v O E’;s g CREﬂxl E—— l\llly g . n (ﬁft&;&”B) bSYEEG) I zgﬁ TONI BRAXTON Let It Flow (Aristz) ME & MY COUSIN Smooth (Priorty)
o TR v':ar ey (Tcr) b/ o) Sl Total Plays: 166, Total Stations: 5, Adds: 0 Total Plays: 94, Total Stations: 9, Adds: 2
118 L.V, [hrow Your hands Up mm
1 19 FROST La Familia (Ruthless/Relativity) 292 311 144 TLC Kick Your Game (LaFa.ce/An‘SM) ART N’ SOUL Ever Since You Went Away (Big Beat/Atiantic)
% 20 COOLIO Gangsta's Paradise (MCA ) 271 279 140 Total Plays: 165, Total Stations: 3, Adds: 0 Total Plays: 87, Total Stations: 4, Adds: 2
: : ) MAX-A-MILLION Everybody's Groovin’ (S.0.5./Z0o) LOST BOYZ Renee (/siand)
e e OHLNIe oy ey ameny oo, | T Pl 15 Tl S, 2 T Pl .ol atiors: 2, s 0

lated. For complete reporter lists refer to Rhythmic and Urban sections. © 1996, R&R Inc.

Songs ranked by total plays

SELECTED NEW RELEASES

Rhythm Radio Impact Date 219 DOMINO

“PHYSICAL FUNK”’
Ea"V Adds: KBXX 28x! Here are a few hot releases for next week. Release date is
WWKX 12x, 290 9x, KYLD Most Added At subject to change.
—y Urban Radio

Apos Fesruary 20

Including:

KKBT Art N’ Soul “Ever Since You Went Away” (Big Beat/Atlantic)
WXYV Bass Is Base “I Cry” (Istand)

WJLB Cypress Hill “Wlusions” (Rufthouse/Columbia/CRG)

WGCI & more H-Town “Thin Line Between Love And Hate” {Jac-Mac/WB)

Gerald & Eddie Levert “Wind Beneath My Wings” (EastWest/EEG)
LV “I Am L.V.” (Tommy Boy)

Mad Skillz “Move Ya Body” (Big Beat/Atlantic)

MC Lyte f/Xscape “Keep On Keepin’ On” (Flavor Unit/Elektra/EEG)

CHR/RHYTHMIC REPORTERS
Slations and their adds listed alphabetically by market

KKSS/Albuquerque, NM KZFM/Corpus Christi, TX WJIMH/Greenstiom, NC KLUC/Las Vegas, NV WQHTMNew York, NY KSFM/Sacramento, CA XHTZ/San Diego, CA KWIN/Stockton, CA
PD: Roy Jaynes PD: Charile Maxx PD: Brian Dosglas PD: Jorry Dean PD: Stave Smith PD: Rick Thomas DM/PD: Liss Vazquez PD: Steve Wail
MD: Jacgue James MD: Dino Hernandez MD: Mary Kay MD: Cat Thomas APD/MD: Tracy Cloherty MD: Trejo APD/MD: Jaif Nelson MD: Mark Modina
42 EVERYTHING BUT... “Missing" XSCAPE “Want™ 40 R, KELLY “Freak” 43 SHAI "Come” 15 MARIAH CAREY “Atways® No Adds 30 SLOW PAIN “Money™ SA-DEUCE “Waste™
40 IMMATURE “Got" MARY J. BUGE "Not" 33 GROOVE THEORY "Tryin™ 12 YOUNG M.C. *Rollin™ 13 TOTAL “Eise® HOUSTON & WINANS “Count”
SELENA "Boy” 27 95 SOUTH “Hainey” R KELLY "Low” 12 LB.C.CREW "Crew" MC LYTE FXSCAPE “Keep®
MAX-A-MILLION “Groovin™ 15 FUGEES “Fu-pee-a”™ JOE “Things* H-TOWN “Thin" TSON “Take™
QUAD CITY DJ'S *Ride” HOUSTON & WINANS "Count” QUAD CITY DJ'S “Ride”
RAPPIN' 4-TAY “Playa” KCAQ/D
xnard, CA
KQKS/Denver, CO KJMZALas Vegas, NV PD: Rooster Rhoses
PD: Mark Feather :gn:“l.: ';:"M MD; Lucy B. WOCQ/Salishury, MD
APD: Michael Hayss A PRy No Adds PD: Wookie,
KIOOUBakersfield, CA MD: John Dickinsoa KiKiHonolulu, HI MD: Kid Stavenz MO: Mariiou KMEL/San Francisco, CA
eld, 27 MARIAH CAREY “Always™ PD: Alan Oda DANGELO “Lady™ ARTN' SOUL “Away® PD: Michells Santesuosso oc
PD: Chwis Squires R. KELLY “Low” WD; James Coles LINA SANTIAGO “Feel SELENA “Boy” MD: Joey Arbagey . WPGE/Washinglon
MD: Tony Manes XSCAPE "Want” 6 JONB.*Scary” ME & MY COUSIN “Smooth” 19 MC LYTE F/XSCAPE "Keep PO: Jay Stavens
ACE OF BASE "Lucky" 5 L.L.COOLJ " Doin™ RAPPIN' 4-TAY “Playa” 14 ANGELINA "Release” MD: Albla D,
LINA SANTIAGO “Feel” WWKXProvidence, RI 12 ARTN' SOUL “Away 43 SOLO “Where™
WHISTLE "Chance” KPWR/Los Angeles, CA PO/MD: Jos Dawson 5 DANGELO"Lady” 35 HOUSTON & WINANS “Count”
PD: Michalie Mercer 12 SELENA"Boy” COOLIO “Sumgin 36 PURE SOUL "Stairway”
MD: Bruce 8!. James 6 JON B, “Sca 34 FUGEES “Softly
KPRR/E! Paso, TX ks Ay
i 15 B-CODE "Feels’ INTRIGUE “Dance
WERQ/Baltimore, MD PD: Joha Candsiaria 11 LL. COOL J *Doin™
Interim PD; Camille Castwil 16 DJ DERO "Campana” KB)O(Houston, TX KZHT/Salt Lake Clty, UT
No Adds 12 SELENA “Getting” PD: Rob Scorplo ity, KYLD/San Francisco, CA
e T MO: Grog Head DM Brian e PO/MD: Michae Mart
COOLIO " Sumpin o0 FLGRES Sotty” KHTN/Modesto, CA POMD: Geroaims 22 ANGELINA -Releass®
GROOVE THEORY "Tryin™ 15 OEBORAH COX “Who™ POMD: Pats Jones MARY J. BLIGE “Not™ 14 DOGG POUND "New"
WJIMN/Boston, MA HOUSTON & winans “Coun | KGGI/Riverside, CA MARIAH CAREY "Aways” S DANGELD -Lady"
PD: Cadillac Jack McCartwey H-TOWN "Thin" POMD: Bob Lewis N RAPPIN 4-TAY *Playa™ DOMINO “Physical®
MD: Cai Coliias ACE OF BASE "Lucky” lg ﬁ %ohglﬁo%sm:smmm CHANTAY SAVAGE “Survive HOUSTON & WINANS "Count”
- L. ain 4
50 MARY J. BLIGE *Not KBOSFresno, CA o s . 2PAC “How" 2 Total Reporters
PD/MD: Mark Adams WHHH/ndianapolis, IN KDON/Monterey, CA B wc T 'w"“' :
35 AGE OF BASE *Luciy PO: Scstt Wheeler ey,
WBBM/Chicago, IL 20 DEBORAH COX “Who' : Cart Frys PD: Michas! Newman KUBE/Seattle, WA
PD: Todd Cavansh 25 JONB. *Scary” 5 QUAD CITY DJ'S “Ride” APD/MO: Jomaiior Wilde KTFM/San Antonio, TX ’ g Did Not Report, Pleylist Frazen (2
MD: Erik Srasiey 15 2PAC F/DR. DRE "Califona” RAPPIN' 4-TAY ~Playa” 78 MARIAH CAREY *Always PO: Cilt Tradway PO: Mike Tiarnay WJBTAacksonville, FL
10 LL. COOL J"Doin™ YVETTE MICHELLE “Every” FROST “Famia” DIANAKING "Nobody™ W.LIS/Roanoke, VA APDMD: Charles Chavez AZD/MD: Shate Hart NN WPOWAiam, FL
9 37 Anything” MAX-A-MILLION “Groovin™ HOUSTON & WINANS “Count” EVERYTHING BUT.. “Missing PO: David Loe Michasls 23 SELENA“Boy” O
KRIS KROSS "Nite”  No Adds ALKELLY “Low" DIANA KING “Nobody
* )
MAAAN = aEieamsackalietarn~com " L e —— e - — s
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CHR/RHYTHMIC PLAYLISTS

FIND COMPLETE PLAYLISTS FOR ALL CHR/RHYTHMIC REPORTERS ON R&R ONLINE

February 16,1996 R&R ® 47

WOHTNew York PﬂWEH KPWR/Los Angeles T Ié < s WBBM/Chicago KM EI_ KMEL/San Francisco KYLD/San Francisco
(212) 840-0097 0 FM {818) 953-4200 -D C__,.l {312) 944-6000 (415) 391-1061 (418) 391-1077
Smittv/Cloherty 0 Mercer/St. James b — CavanalvBradiey 10 G . i Santosuosso/Arbagey Martin
caTERao
PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE LAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE
W W W TW W W W W oW U W 2w W W W W TW
43 44 46 44 MONIFAH/ Miss You (Come. .} 69 70 68 49 2PAC F/DR. DRE/California Love 66 68 68 65 BIG SISTER/Round We Go 65 49 75 72 BRANDY/Sittin' Up In My . 79 75 78 78 2PAC F/DR. DRE/Caiomia Love
37 40 42 44 MARY J. BLIGE/Not Gon' Cry 68 71 67 49 LINA SANTIAGO/Feel So Good (Show.) 69 57 52 65 EVERYTHING BUT. /Missing 79 78 76 71 2PACF/OR DRE/California Love 27 42 59 76 RAPPIN' 4-TAY/Ain't No Playa
43 43 43 43 TOTAL/No One Eise 50 68 71 47 L.L COOL JMHey Lover 39 49 62 61 GROOVE THEORY/Tell Me 68 56 67 53 MARY J. BLIGE/Not Gon' Cry 75 79 78 74 LINA SANTIAGD/Feei So Good (Show.)
42 43 42 43 JUNIOR M.AFIA/Get Money 68 70 69 45 LA.D/Ridin’ Low 47 47 32 56 TLC/Diggin' On You 30 37 60 50 MARIAH CAREY/Always Be My Baby - 32 64 73 EVERYTHING BUT..Missing
41 42 45 42 FUGEES/Fu-gee-la 66 49 45 39 GROOVE THEORY/Tell Me 23 29 41 50 ACE OF BASE/Lucky Love 40 39 45 49 SHAUCome With Me 24 34 57 72 MARY J. BUGE/MNot Son' Cry
36 39 42 42 BRANDY/Sittin’ Up In My... 32 47 45 35 FROST/La Familia 66 67 61 49 LA BOUCHE/Be My Lover 28 32 37 46 JODECIlove U 4 Life 59 41 57 72 LL COOL JDoin' It
- 20 33 42 MONA LISALOST BOYZ/Can't Be Wasting.. 20 44 46 34 L.B.C. CREW/Beware Of My Crew 12 5 26 47 LL COOL JHey Lover 36 47 66 42 4 HEROMr Kirk 56 72 60 68 OOGG POUND/Lets Pay House
46 43 42 41 MONICA/Before You Walk... 67 69 64 32 PLANET SOUL/Sel U Free 18 19 29 45 R KELLY/You Remind Me Of - 32 36 41 SANDY AND PAPO/EI Mambo 26 50 55 59 DEVONE/Energy
26 39 40 41 L.L COOL J/Doin' It 46 36 31 30 0OGG POUND/Let's Play House 36 33 31 39 ACE OF BASE/Beautiful Life - - 19 40 TERRY ELLIS/Where Ever You Are 72 70 54 55 CLICK/Scandalous
- - 31 40 JOE/AH The Things... 28 31 28 29 SLOw PAIN/Money Maid 31 53 55 36 BUFFY/Give Me A Reason 15 23 36 34 FAITH EVANS/Soon As | Get Home 71 69 63 53 FROST/La Familia
35 37 38 37 YVETTE MICHELLE/Every Day And... 42 46 49 26 MARIAH CAREY/One Sweet Day 20 23 29 33 RUFFNECK/Everybody Be. - 20 27 33 RAPPIN' 4-TAY/Ain't No Playa 23 37 42 52 BRANDY/Sittin' Up In My...
36 35 36 36 R KELLY/(You To Be) Be Happy 28 27 31 22 RUFFNECK/Everybody Be. 21 18 25 30 2PAC F/OR. ORE/Califormia Love - - 20 32 TOTAUNo One Else 74 74 71§51 TONY RICH PROJECE Nobody Knows
40 - 40 36 R KELLY/Down Low {Nobody. ) 19 23 28 22 KRIS KROSS/Tonite's The Nite 63 64 49 29 WHITNEY HOUSTON/Exhale {Shoop Shoop)l - 1B 23 31 EVERYTHING BUT./Missing 39 43 54 50 4 HERO/Mr Kirk
15 23 38 35 L.L COOL J ShotYa 45 47 4B 17  LV/Throw Your Hands Up - 17 22 28 LINA SANTIAGO/Feel So Good (Show.) 25 29 28 25 KRIS KROSS/Torute's The Nite - - 35 41 MARIAH CAREY/Always Be My Baby
41 42 39 35 FAITH EVANS/Ain't Nobody 28 30 24 17 RAPPIN 4-TAY/Ain't No Playa 4 20 23 27 BRANDY/Sittin’ Up In My. 40 38 33 24 L.L.COOL J/Doin' It 38 44 59 40 SANDY AND PAPO/La Hora De Bailar
44 42 40 33 LL. CODL JMey Lover - - - 15 B-CODE/Feels Good 62 55 30 25 MARIAH CAREY/One Sweet Day -5 25 24 CHANTAY SAVAGE/I Will Survive 41 40 41 39 LL COOL JMey Lover
27 40 40 33 FAB 5/Leflaur 19 22 23 12 ME & MY COUSIN/Smooth 26 30 32 24 OEVONE'/Energy 33 40 45 22 SHAWN STOCKMANVisions Of A Sunset 14 - - 32 TOTAL/No One Eise
- - 10 27 O'ANGELO/Lady 18 18 19 12 DOVE SHACK/Summertime In . 26 22 23 24 MARIAH CAREY/Fantasy - - - 19 MC LYTE F/XSCAPE/Keep On Keepin' On 12 10 25 31 KRIS KROSS/Tonite® The Nite
28 26 24 25 TLC/This Is How It Works 17 18 17 12 BONE THUGS-N-HARMONY/1st Of Tha.. 58 35 21 23 PLANET SOUL/Set U Free 27 32 28 1B SLOW PAIN/Money Maid 42 37 37 31 SLOW PAIN/Money iaid
- 16 17 25 GHOST FACEMWinter war 47 34 18 11 DEVONE'/Energy 20 15 16 22 MARIAH CAREY/Dpen Arms 38 38 36 17 FROST/La Famitia 57 64 42 22 LV/Throw Your Hamis Up
- 18 24 25 GRODVE THEORY/Keep Tryn' 25 30 - 11 LL.COOL J/Doin' it 20 29 32 18 MARIAH CAREY/Always Be My Baby 15 21 21 17 SF SPANISH FLY/Believe In Me - - - 22 ANGELINA/Release e
- - 22 24 IMMATUREMWe Got It 15 15 17 10 MARIAH CAREY/Fantasy 23 24 21 15 COOLIO/Gangsta’s Paradise 73 45 38 17 LINA SANTIAGO/Feel So Good (Show.) 42 40 29 18 MONICA/Before You Walk..
36 27 24 23 KRIS KROSS/Tonite's The Nite 13 13 17 9 MIGHTY DUB KATS/Magic Carpet Ride 15 13 13 15 JANET JACKSON/Runaway - - 10 15 JOE/AH The Things... - - - 14 DOGG POUND/New York, New York
- 21 21 22 BOUNCY KILLER/Suicide Murder 28 19 16 9 FROST/East Side Rendezvous 21 38 29 15 FUN FACTORY/Celebration 23 21 19 14 3T/Anything 57 22 22 14 RUFFNECK/Everybody Be.
- - 1t 21 CAMP LO/Cooley High 24 21 22 6 DOGG POUND/New York, New York 13 - 12 13 REAL MCCOY/Another Night - - - 14 ANGELINA/Release Me 40 33 26 13 LAD/Ridin' Low
10 17 17 15 REAL LIVE/Real Live Sh™t 28 19 12 13 LOS OEL RID/BAYSIOE/Macarena 5 16 10 13 IMMATUREMWe Got It - - 11 11 FUGEES/Fu-gee-la
- - - 15 MARIAH CAREY/Always Be My Baby 13 12 14 13 LE CLICK/Tonight s The Night - - - 12 ART N SOUL/Ever Since You. 20 15 14 10 MARIAH CAREY/One Sweet Day
16 15 15 14 SMOOTH THE HUSTLER/Broken Language 12 10 10 13 HOOTIE & BLOWFISH/Only Wanna Be - - - 5 D'ANGELO/Lady - 6 8 7 GROOVE THEDRY/Ksep Tryin'
- - 10 14 J-Z/Dead Presidents - 6 12 12 KRIS KRDSS/Tonite’s The Nite - - § 5 JONBsn't it Scary 17 10 0 6 3TAnything
- 10 ¥4 13 REDMANFunk-0-Rama 28 20 15 12 SELENA/Dreaming Of You 5§ 5 5 5 S0LOWhere Do U Want.. 5 510 § XSCAPE/Do You Waul To
11 11 - 11 FUN FACTORY/Close To You - - - - CDOLIDN.234 (Sumpin'. ) 17 21 12 5 L.B.C. CREW/Beware Of My Crew
16 - 14 11 TLCMWaterfalls - - - 5 DANGELO/Lady
- - - 10 LL COOL J/Doin" it - - -« OOMINO/Physical Funk
- 11 - 10 CAUSE & EFFECT/You Think You Know.. - - = - HOUSTON & WINANS/Count On Me
10 10 - 10 LA BOUCHE/Sweet Dreams - = - - 2PACMow Do You Want It?
11 - - 10 OMD/t You Leave
- - - 9 3T/Anything
- 5 5 6 DIANA KING/Ain't Nobody
10 15 15 6 MONICA/Betore You Walk..
- 21 37 3 GOO GOOD OOLLSMName
w WPGC/Washington ..i 97}.?,"1 * KBXX/Houston WJMN/Boston WPOW/Miami KUBE/Seattie
{301) 441-3500 " {713) 623-2108 (617) 280-0009 {305) 653-679%6 (20%) 285-2295
kTN Stevens/Albie D E‘ Scorpio/Head McCartney/Collins - Jones Tierney/Hart
TR T -
PLAYS ARTISTTITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE
W W W TW W 2w W oW W TW W 2w W TW W oW W TW
23 38 51 61 MARIAH CAREY/Always Be My Baby 71 B2 84 80 2PAC F/OR OREfCalifornia Love 63 63 63 64 LL COOL J/Mey Lover 54 56 56 56 MARIAH CAREY/One Sweet Day 53 54 69 75 BRANDYSittin' Up InMy...
55 41 54 58 O'ANGELO/Lady 47 B0 77 73 BRANDY/Sittin' Up In My. 57 42 47 64 3T/Anything 46 57 56 56 SELENA/Oreaming Of You 74 61 64 70 TONY RICH PROJECE™NobOGY Knows
42 53 52 56 WHITNEY HOUSTON/Why Does It Hur.. 68 70 67 70 MARYJ BLIGE/Not Gon' Cry 47 60 47 63 TONY RICH PROJECT/Nobody Knows 41 45 54 54 PROYECTO UNO/EI Tiduron 36 31 69 68 MONICA/Before You Walk..
23 10 40 53 BRANDY/Sitlin’ Up In My 63 71 68 70 MARIAH CAREY/Always Be My Baby B0 60 60 62 GROOVE THEORY/Teil Me 35 44 51 51 OUTHERE BROTHERS/Boom Boom Boom 31 49 47 59 LINA SANTIAGO/Feei So Good (Show.)
46 59 58 50 TONiIBRAXTON/Let It Flow 45 31 50 69 R.KELLY/Down Low (Nobody. ) 59 58 59 59 BRANDY/Sittin' Up In My. 48 53 51 51 PLANET SOUL/Sel U Free 45 38 64 S8 LA BOUCHE/Be My Lover
46 44 48 47 MONiICA/Before You Walk. 70 70 67 68 PLANET SOUL/Set U Free 48 58 46 58 MONICA/Betore You Walk.. 32 38 50 50 JON B./Pretty Girl 66 56 69 56 PLANET SOUL/Set U “ree
51 56 51 47 2PACF/DR ORE/Caltornia Love 46 55 52 60 JOE/AN The Things. 57 46 63 56 MARIAH CAREY/One Sweet Day 58 56 41 41 LL COOL JHey Lover 66 61 57 §3 MARIAH CAREY/One Sweet Day
25 34 40 45 KRIS KROSS/Torute's The Nite 18 47 56 L.L.COOL J/Doin' It - - - 50 MARYJ BLIGE/Not Gon' Cry - 20 39 39 MONICA/Before You Walk. 56 35 57 52 L.L. COOL JiHey Lover
56 43 29 45 MARY J. BLIGE/Nol Gon' Cry 44 49 42 54 H-TOWN/A Thin Line... 41 36 27 45 JODECVLove U4 Lite 39 28 39 39 TONY RICH PROJECT/Nobody Knows 75 63 41 51 N-TRANCE/Stayin' Alive
- - - 43 SOLOMnhere Do U Want - 16 44 52 ART N SOUUEver Since You 30 39 40 43 MAX-A-MILLION/Sexuai Healing 5 16 35 35 2PAC F/DR. DRE/Calilomia Love - 8 43 47 YVETTE MICHELLE/Every Day Ang.
- - 37 43 SONJA MARIE/And | Gave My . 70 58 60 52 L.L.COOL J/Hey Lover 61 60 58 42 TLC/Diggn' On You 38 37 35 35 AFRO-RICAN/AIl Of Puerto Rico 47 32 50 40 MARIAH CAREY/Alwars Be My Baby
41 43 59 40 FAITH EVANS/KISsing You 36 58 50 46 AFEW GOOD MEN/Have | Never 43 46 58 42 AFTER 7/Til You Do Me Right 28 36 34 34 3T/Anything 51 47 47 40 TLC/Kick Your Game
36 45 43 40 XSCAPE/Do You Want To 41 37 42 38 BBALL & M.J.G/Space Age Pimpin’ 58 40 42 41 SELENA/Dreaming Of You 55 41 34 34 LA BOUCHE/Be My Lover 36 43 39 40 2PAC F/OR. DRE/Califernia Love
- 23 26 36 JOE/AN The Things. 56 60 40 37 TOTAL/No One Eise ~ - 26 39 MARIAH CAREY/Always Be My Baby 16 27 31 31 EXPOSE'MN Say Goodbye.. 23 31 39 39 MARY J BLIGE/Not Gon' Cry
- - - 36 HOUSTON & WINANS/Count On Me 29 34 36 35 XSCAPE/Do You Want To 50 63 56 38 XSCAPE/Who Can i Run To 37 35 30 30 LUNIZ/I Got50nlt 9 9 13 32 GROOVE THEORY/Keep Tryin'
- - - 36 PURE SOUL/Stwirway To Heaven - - 13 35 IMMATURE/We Got it - - 29 38 WHITNEY HOUSTON/Exhale (Shoop Shoop)| 44 32 29 29 R KELLY/You Remind Me Of... 57 50 41 31 GROOVE THEORY/Tet Me
16 7 15 35 GERALD/EDOIE LEVERT/Wind Beneath. 47 32 36 34 FAITH EVANS/Soon As | Get Home 32 36 42 37 OUTHERE BROTHERS/Boom Boom Boom - - 27 27 LU SUZYMWnen | Fall in Love 41 30 31 31 LA BOUCHE/Sweet Dreams
- - - 34 FUGEES/Kilng Me Sottly 55 56 44 32 WHITNEY HOUSTONWhy Does Mt Hurt... - - 32 37 SHAI/Come With Me - - 26 26 MARIAH CAREY/Dpen Arms 42 33 30 30 MARIAH CAREY/Fantasy
18 13 18 33 FUGEES/Fu-gee-la - 17 38 31 SA-DEUCE/Don't Waste My Time 32 35 34 33 IMMATURE/We Got It 17 20 22 22 STATE OF GRACE/Hello - - - 27 L.L.COOL JDain' It
23 11 39 32 R KELLY/Down Low (Nobody..) 20 37 31 DOMINO/Physical Funk 40 41 30 28 YVETTE MICHELLE/Every Day And. 9 13 22 22 DENINE W/COLLAGE/AN Cried Out 64 48 34 23 WHITNEY HOUSTON/Exhale (Shoop..)
37 38 38 26 WHITNEY HOUSTON/Exhale (Shoop Shoop)| - - 12 29 QUAD CITY DJ'S/C'mon N Ride it 13 29 21 28 COOL{O/Too Hot 13 16 22 22 EVERYTHING BUT. /Missing 31 29 26 21 3T/Anything
52 55 36 24 FAITH EVANS/Soon As | Get Home 63 66 47 28 MARIAH CAREY/One Sweel Day 32 13 16 21 SHAGGY/Boombastic 11 17 21 21 DEVONE'/Energy 46 39 32 20 IMMATURE/MWe Got It
16 7 15 19 DEBORAH COX/Who Do U Love 62 61 50 26 WHITNEY HOUSTON/Exhale (Shoop Shoap) 13 12 17 21 COOUIO/Gangsta's Paradise 15 20 21 21 BILLIE RAY MARTIN/Your Loving Arms 18 18 25 17 AFTER 7/Til You Do Me Right
- - 15 15 BUSTA RHYMES/Woo-hah!! Got You... - - 9 26 MC LYTE F/XSCAPE/Keep On Keepn' On 8 31 33 20 SALT-N-PEPA/Ain’t Nuthin' But. 15 17 21 21 SAMANTHA/Craving Your Love 51 33 33 17 LAD/Ridin' Low
24 23 25 13 HUCKLE BUCKS/Da Bug 42 45 45 26 KRIS KRDSS/Tonite's The Nite 12 12 14 20 MONTELL JORDAN/This Is How We Do It -9 19 19 LINA SANTIAGO/Feel So Good (Show.) - - 9 16 D'ANGELO/Lady
14 12 15 13 LOST BOYZRenee - - - 24 FUGEES/Killing Me Softly 20 - - 19 JON B /Pretty Gid 12 18 19 19 LOS DEL RIO/BAYSIDE/Macarena 10 16 14 14 KRIS KROSS/Tonite’s The Nite
- 15 14 13 L.L.COOL JDoin" It - - - 15 DEBORAH COXWho Do U Love 8 14 14 18 2PAC F/DR ORE/Calitornia Love - - 19 19 FUN FACTORY/I Wanna B With U - 6 10 13 DEVONE'/Energy
6 13 15 13 NONCHALANT/S O'Clock 34 16 20 18 MARIAH CAREY/Fantasy 15 18 19 19 DIANA KING/Shy Guy 35 29 24 13 GEORGE MICHAEL/Jesus To A Chilg
19 24 16 10 IMMATURE/We Got it - - - 12 SALT-N-PEPA/Shoop - - 19 19 TLCWatertalls 12 10 14 13 SEAUKiss From A Rose
7 36 27 71 GROOVE THEORY/Keep Tryn' 15 16 15 11 DIANA KING/Shy Guy 14 17 18 18 K7/Move It Like This - - 8 10 JON BAsn't It Scary
23 24 24 T TONY RICH PROJECT/Nobody Knows 11 12 11 10 SOUL FOR REAL/Every Little Thing.. 14 20 18 18 BUCKETHEADS/The Bomb (These...) 49 39 14 5 MAX-A-MILLIONFat oy
12 15 12 10 TLCAWatertalls 14 12 18 18 COOULIO/Gangsta's Paradise 18 16 14 5 SEALDon't Cry
12 14 12 10 NAUGHTY BY NATURE/Feel Me Fiow 16 20 17 17 SCATMAN JOHN/Scatman - - - - HDUSTON & WINANSCount On Me
11 12 11 10 MONICA/Don't Take It . 14 17 17 17 SHAGGY/Boombastic - - - - DIANA KING/Ain't NoBody
15 19 17 7 LL COOL J/Doin' 30 17 15 15 REAL MCCOY/Automatic Lover
- - 6 B XSCAPE/Do You Want To 44 42 14 14 N-TRANCE/Stayin' Alive
-~ 5 5 5 KRISKROSS/Tonite's The Nite 13 13 13 13 MONTELL JORDAN/This Is How We Do It
- 10 11 11 JANET JACKSON/Runaway
12 10 11 11 MONICA/Don't Take It...
- 19 10 10 KUT KLOSE/ Like
/""f 90 XHTZ/San Diego 920 WERQ/Baltimare 0 _C i KQKS/Denver OVIKGGI™ | | kcimiversice KSFM/Sacramento
I = | {(619) 585-9090 xp\s (410) 332-8200 O (303) 721-9210 T Guadruples the Mosict | | (909) 684-1991 KSI:" {916 920-1025
=" Vasquez/Nelson Cashwell — FeatherHay i ruples = | Lewss Thomas/Trejo
G23FM
PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE
W W W TW W W W IWOIW W TW W oW W TW W 2w W TW
65 59 61 67 BRANDY/Sitvn’ Up In My. 49 56 50 55 MARY J. BLIGE/MNot Gon' Cry 45 65 74 72 WHISTLE/Chance For Our Love 60 60 61 65 MARIAH CAREY/One Sweet Day 56 - 61 60 TONY RICH PROJECT™Nobody Knows
62 66 64 63 OEBORAH COX/Who Do U Love 54 51 53 52 XSCAPE/Do You Want To 89 70 67 67 TLC/Kick Your Game 32 32 59 64 OUTHERE BROTHERS/Boom Boom Boom 56 - 39 55 GROOVE THEORY/Tell Me
30 58 65 63 YVETTE MICHELLE/Every Day And.. 53 54 55 49 TOTAUNo One Else 59 59 60 64 LL COOL J/Hey Lover 29 29 57 62 WHITNEY HOUSTON/Exhale (Shoap Shoop 56 - 53 54 MARIAH CAREY/One Sweet Day
30 57 64 62 KRIS KROSS/Tonite's The Nite 11 37 36 45 MARIAH CAREY/Aiways Be My Baby 85 60 57 56 MARIAH CAREY/One Sweet Day 30 30 41 §7 MONICA/Before You Walk,. 23 - 44 54 LL. COOL JHey Loves
58 65 65 62 3T/Anything 51 58 48 44 WHITNEY HOUSTON/Why Does It Hurt... 45 40 45 49 GROOVE THEORY/Tell Me §9 59 60 51 GROOVE THEORY/Tell Me §7 - 57 53 MARIAH CAREY/Alwars Be My Baby
19 61 66 59 R KELLY/Down Low (Nobody. ) 39 45 36 43 ISLAND../Don't Give Up 42 50 48 48 AFTER 7/Ti You Do Me Right 40 40 59 50 EVERYTHING BUT. /Missing 58 - 53 51 XSCAPE/Who Can | Ren To
- - 27 ST MARIAH CAREY/Always Be My Baby 22 27 39 42 BRANDY/Sittin' Up In My... 40 41 43 46 3T/Anything 36 36 39 47 TONY RICH PROJECT/Nobody Knows 54 - 48 41 WHITNEY HOUSTON/xhate (Shoop...)
30 31 30 30 DIANA KING/Ain't Nobody - 33 34 38 PURE SOUL/Stairway To Heaven 29 31 35 41 TONY RICH PROJECT/Nobody Knows 61 61 41 45 LAD/Ridin' Low 22 - 32 39 2PACF/DR. DRE/Califonia Love
- - - 30 SLOW PAIN/Money Maid 13 19 35 36 SA-OEUCE/Don't Waste My Time 40 36 35 36 MAX-A-MILLION/Sexual Healing 58 58 40 44 L.L COOL JMHey Lover - - 35 39 |ABOUCHE/Be My Lover
26 28 32 28 LAD/Ridin' Low 24 36 43 36 GRODVE THEORY/Keep Tryin' 36 39 35 36 BRANDY/Best Friend 33 33 38 43 3T/Anything 28 - 28 32 3T/Anything
- 30 27 28 N-TRANCE/Stayin' Alive 43 35 38 36 2PAC F/DR. ORE/California Love 16 25 34 34 MARY J. BLIGE/Not Gon' Cry 27 27 41 43 JON B./Pretty Girl - - - 31 EVERYTHING BUT./Missing
27 28 2B 27 LINA SANTIAGO/Feel So Good (Show.) 23 19 33 35 OEBORAH COX/Who Do U Love 32 33 33 34 MONICA/Before You Walk.. 29 29 39 43 TLC/Dipgn’ On You 38 - 26 29 BRANOY/Sittin' Up InMy..
- - 20 27 ACE OF BASE/Lucky Love 29 29 37 34 MONIFAH/I Miss You (Come..) 69 49 38 34 R KELLY/You Remind Me Of.. 32 32 36 43 PLANET SOUL/Set U Free 39 - 40 27 LINA SANTIAGO/Feel So Good {Show.)
27 30 29 27 QUINCY JONES/Rock With You - - 24 31 CHANTAY SAVAGE/I Will Survive 31 30 31 33 EVERYTHING BUT. Missing 13 13 36 43 BRANDY FAV. MORRIS/Brokenhearted 26 - 38 25 MONICA/Before You Walk.
18 25 27 26 REAL MCCOY/Sieeping With An 14 19 29 31 KRIS KROSS/Tonite’s The Nite 30 31 32 32 JOOECH/Freek'n You 37 37 28 40 LA BOUCHE/Be My Lover 28 - 27 22 JANET JACKSON/Rumaway
- - 26 25 MAX-A-MILLION/Everybody's Groovin' 37 39 36 30 LOST BOYZ/Jeeps, Beems.. 23 28 28 31 BRANDY/Sittin' Up In My, 59 59 36 36 XSCAPE/Who Can | Run To - - 7 21 R.KELLY/Down Low {Nobody..)
13 23 24 25 GROOVE THEORY/Keep Tryin' 26 29 34 30 IMMATURE/Please Donl Go 25 27 26 31 WHITNEY HOUSTON/Exhale (Shoop...) 39 39 27 30 LINA SANTIAGO/Feel So Good (Show.) 50 - 32 19 MARIAH CAREY/Fantasy
- 29 27 25 SOMETHIN' FOR../You Want This. 27 31 31 29 O'ANGELO/Lady - - - 21 MARIAH CAREY/Always Be My Baby 10 10 20 28 L.V./Throw Your Hands Up 32 - 26 17 JONB & BABYFACE/omeone To Love
24 - 26 25 PLANET SDUL/Set U Free 36 31 10 29 YVETTE MICHELLE/Every Day And.. 40 36 30 26 MARIAH CAREY/Fantasy - - 28 21 LBC.CREW/Beware Ot My Crew 23 - 19 16 TLCWaterfalis
26 25 23 25 OEVONE/Energy 25 26 29 27 TONY RICH PROJECT/Nobody Knows 10 21 27 25 2PAC F/OR. ORE/Calitornia Love 33 33 28 24 BRANDY/Sittin’ Up In My. 15 - 15 16 L.L COOL JDoin' It
25 27 21 24 RUFFNECK/Everybody Be... - 24 34 26 TERRY ELLIS/What Drd | Do To... 23 21 20 20 N-TRANCE/Stayin' Alive - - - 23 ARTN SOUL/Ever Since You. - - 10 15 COOLI0M 234 (Sumpin'...)
20 22 22 21 2PAC F/DR. DRE/California Love 26 28 33 25 SHAWN STOCKMANVisions Of A Sunset 23 20 19 20 LA BOUCHE/Be My Lover 13 13 20 23 2PAC F/DR. DRE/Calilomia Love - - &5 15 XSCAPE/Do You Want To
66 68 63 21 TONY RICH PROJECT/Nobody Knows 42 45 46 25 WHITNEY HOUSTON/Exhate (Shoop Shoop; - 17 14 20 ADINA HOWARD/Freak Like Me - - - 15 ME & MY COUSIN/Smooth 10 - 10 12 L.B.C CREW/Beware Of My Crew
3 14 16 19 O'ANGELO/Lady - - 5 24 JON B/sn'l it Scary 22 16 21 17 TONY THOMPSON/I Wanna Love Like. 19 19 14 15 0O0GG POUND/Let's Piay House - - - 10 MARY J. BLIGE/Not Gon’ Cry
- - 10 18 MONA LISA/LOST BOYZ/Can't Be Wasting. - - - 24 MONICA/Like This And.. 14 14 17 16 MONTELL JORDAN/This Is How We Do it 7 7 15 13 RUFFNECK/Everybody Be. - - - 8 JOAN DSBORNE/One Di Us
9 10 16 17 FUGEES/Fu-gee-la 27 28 20 23 JOE/AN The Things. 14 15 14 15 JOE/All The Things. 18 18 11 12 TERRY ELLISWhere Ever You Are 7 - 10 7 SHAWN STOCKMAN/¥isions Of A Sunset
11 11 14 15 FROST/La Familia 28 29 30 23 R KELLY/Down Low (Nobody..) 15 14 18 15 MONICA/Oon't Take I 9 9 9 11 DEVONE/Energy - - 24 7 OEBORAH COX/Who Do U Love
- 13 11 15 L.L COOL J/Doin’ It - - - 23 BLAHZAY BLAHZAY/Danger 14 17 14 15 SOUL FOR REAU/Every Little Thing.. - - - 6 LLCOOL JDoin’ It
2 6 9 13 JUNIOR MAFIA/Get Money 24 25 20 22 TLC/Dwgin' On You 9 16 14 14 DEVONE/Energy - - - 5 MARYJ BLIGE/Not Gon' Cry
- - - 13 TOTALNo One Else 31 30 38 19 FUGEES/Fu-gee-la 17 13 15 14 JANET JACKSON/Runaway - - - 5 FROST/La Familia
- - 6 12 JSON/Take A Look - - - 189 MARY J. BLIGE/ Love You - 10 14 14 BRANOY/Baby
5 7 10 12 FAITH EVANS/Soon As | Get Home - - - 18 MARIAH CAREY/Fantasy 13 14 16 13 DES'REE/You Gotta Be
10 14 - 12 L.B.C. CREW/Beware Of My Crew 10 17 12 15 MONA LISA/LOST BOYZ/Can't Be Wasting.. 18 16 14 13 (COOLIO/Gangsta's Paradise
5 10 12 12 4 HERO/Mr. Kirk 1123 22 14 MC LYTE F/XSCAPE/Keep On Keepin' On 10 9 7 12 KRIS KROSS/Tonite's The Nite
4 5 4 9 JOE/AN The Things. - 6 9 11 KRIS KROSS/Live And Die For. 9 B 12 11 YVETTE MICHELLE/Every Day Ang.
4 6 10 9 MARY.J BUGEMNO! Gon' Cry 28 36 17 10 IMMATUREMWe Got it 11 13 14 11 TLC/Creep
7 9 8 9 SHAWN STOCKMANNisions Of A Sunset 41 43 19 9 MONICA/Before You Walk.. 5 5 11 10 D'ANGELO/Lagy
11 13 10 8 XSCAPE/Oo You Want To - - 9 8 LL COOLJDoin" It - 8 5 89 SHAWN STOCKMAN/isions Of A Sunset
- - 4 8 DOMINO/Physical Funk - - 7 7 TONIBRAXTON/Let It Flow - 6 6 9 LINASANTIAGO/Feel So Good (Show.)
= - - T RAPPIN' 4-TAY/Ain't No Playa 18 - 10 7 MARIZH CAREY/Dne Sweet Day 6 9 10 8 OEBORAH COX/Who Do U Love

______uyuny amaricanradiohictory com
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Passion For The Product

[J KSOL/SF GM Shepherd says belief in your station is a powerful sales tool

It’s easier to sell a product when you believe init, and when
it comes to selling Urban radio to advertising agencies, retail-
ers, and other clients, only those who are strong-willed need
apply. Because even though the format and its music are as
popular now as they’ve ever been, it seems that Urban radio
still has to work harder to earn the share of market revenues its

ratings would warrant.

Selling Diversity

For Urban AC KSOL/San Fran-
cisco GM Ali
Shepherd, this
means building a
station tailor-
made to a diverse
city and creating
a product her
whole staff can
believe in. “I’ve
sold a number of
different formats,
] and to me, Urban

Ali Shepherd  p, 4i6 is like when
MOR came on the scene as a for-
mat. It was really a hybrid, and it
dictated itself to the marketplaces.
When 1 first got into the format,
Urban was a real educational pro-
cess. Nationally, it’s defined as a
Black format. “One of the greatest
challenges — but also one of the
passions that I've had here — is de-
fining Urban for this market as ‘mu-
sic that really fits the marketplace.’
And because of the extreme diver-
sity here — gays, Asians, blacks,
Hispanics, and whites — Urban re-
ally does define our marketplace. To
me, Urban is great R&B music with
alot of soul ... [a format] that really
appeals to people who love this kind
of music.

“It’s not really necessarily a black
thing. We’re more geared toward our
marketplace, San Francisco. Be-
cause it only has a 10% black popu-
lation, it’s programmed differently

to fit our marketplace and our needs.
This kind of music evokes passion,
emotion, feeling. I don’t care what
color you are — especially in this
market, because it’s very sophisti-
cated and this type of music is full
of passion ... it’s full of emotion.”

Pushing Passion

So how does Shepherd make that
passion pay? “One of the greatest
benefits we’ve had is that most of
the advertisers in the buying com-

| try to hire people
who love this music.
That is a passion, and
that comes across in
selling. I have to love
what I’m selling, and
this happens to be the
best format ’'ve ever
sold because it’s a
very passionate
format.

munity love the station and its
sound. So because they’re here, they
have already turned us on and set
us on their radio dials. And to target
25-49-year-olds, most of the buyers

One of our biggest
selling strengths here
is that we are
exclusive to this
format. No one else is
doing a true Urban AC.
That’s a real benefit to
an advertiser.

E

have already bought the radio sta-
tion.”

That fits perfectly with KSOL’s
target demo, which Shepherd de-
scribes as “25-49, leaning a little to-
ward women. Because of where our
music is targeted, I have to say that I
really relate to it emotionally. It
evokes a lot of memories of when I
was back in the *70s and *80s, and
when you relate to something like
that, it’s a very easy thing to embrace.

*“I try to hire people who love this
music. That is a passion, and that
comes across in selling. I have to
love what I’m selling, and this hap-
pens to be the best format I've ever
sold because it’s a very passionate
format. So we seek people who re-
ally have a passion for this music,
because that’s half of the battle. And
whether they’re Asian, black, what-
ever ... our staff just happens to look
like the United Nations. When I’'m
looking for people to sell, or even
work here, 1 look for people who
have passion for this music and what
it stands for rather than race. You can
really see the diversity of the music
represented in the makeup of the
staff.”

KSOL fed more than 9000 area families over the oliday season in
conjunction with Glide Memorial Church.

Listeners turned out in full force for the station’s second annual New

Year’s Eve party.
Team Effort Although the San Francisco radio
Speaking of the staff, KSOL’s veter-  market is one of the country’s most

an airstaff does its part to help out with
the sales effort as well. “We are very
fortunate to have a seasoned staff,”
Shepherd says. ‘“We have some people
fike Leslie Stovall, Clifford Brown,
and Doug Lee who have been in this
market 10+ years. We do a lot of re-
motes, and the response has been phe-
nomenal. We do listener parties and ev-
erything — we did a listener party for
New Year’s Eve, we’ve done listener
parties at the Bay Meadow Race Track
[for crowds] in excess of 2000. And
where we have been, we draw a tre-
mendous response for advertisers.”

@

crowded, Shepherd says she makes it
work to her advantage. “I think one of
the benefits of this marketplace is that
there are in excess of 70 radio stations.
One of our biggest selling strengths
here is that we are exclusive to this for-
mat. No one else is doing a true Urban
AC. There are various ACs in the mar-
ketplace, but this station formatically
really stands out. This is an exclusive
format in this market with a very pas-
sionate following. These people are
music-intensive, and they stay with the
station. We have a very high TSL.
That’s a real benefit to an advertiser.”

One of the greatest challenges — but also one
of the passions that P’ve had here — is defining
Urban for this market as ‘music that really
fits the marketplace.’ And because of
the extreme diversity here, Urban really
does define our marketplace.

THE ORIGINAL BIG PAPA — During a recent show at WIMZ/Greenville, James Brown n
received a proclamation from the city. Doing the honors were (I-r) WJMZ moming team Chuck
Hamilton and Stanley Toole and City Councilman Ray Martin.

FLYING SOLO IN ST. LOUIS — KMJM/SL. Louis PM driver Eric Mychaels (c) is flanked by
Perspective’s quartet Solo during a recent visit.
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URBAN PLAYLISTS

FIND COMPLETE PLAYLISTS FOR ALL URBAN REPORTERS ON R
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KKBTALos Angeles WEJM/Chicago WGCI/Chicago POWER 385 WUSL/Philadsiphia WJLB/Detroit
(213) 466-9566 & {708) 895-1400 (312) 427-4800 {215) 483-8900 1313) 965-2000
Austin/Snider = Starr/Allan WGCHYLm Smith/Cologne Young/McGhee Saunders/Darcell
PUYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTISTTITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE
W W W TW W 2w w TW W 2w LW Tw IW 2w LW TW w W Lw TW
53 55 55 S5 MARYJ. BLIGE/Not Gon' Cry 43 45 55 S8 O'ANGELO/Lady 41 44 40 52 FAITH EVANS/Soon As | Get Home 41 39 38 39 2PAC F/DR. DRE/Cafornia Love 42 41 44 44 MARY J. BLIGE/NG Gon' Cry
20 27 45 53 MONIFAHA Miss You {Come ..) 37 35 51 56 BRANDY/Sittin' Up In My. 49 46 47 49 BRANDY/Sittin' Up In My... 8 31 33 38 MONIFAH/I Miss You (Come...) 33 32 41 41 MONIFAH/I Miss Ysu (Come...)
45 49 51 51 2PAC F/DR. DRE/Cahfornia Love 33 38 53 55 JUNIOR M.AFLAJGel Money 19 26 42 46 JOE/AN The Things... 39 36 39 37 MARY J.BLIGE/Not Gon' Cry 36 29 41 40 FAITH EVANS/Soon As | Get Home
47 51 49 49 L.V/Throw Your Hands Up §3 §7 56 55 2PACF/DR. DRE/Cahfornia Love 41 44 41 44 R.KELLY/Down Low (Nobody...} 24 40 40 37 O'ANGELO/Lady 22 18 19 35 XSCAPE/O0 You Want To
51 53 53 47 KRIS KROSS/Tonite's The Nite 53 55 55 54 JODECHLove U 4 Life 49 53 51 42 MARYJ. BLIGE/Not Gon' Cry 30 33 30 36 XSCAPEAWNO Can | Run To 33 35 24 34 LL COOL JMey Lover
23 23 41 45 JDDECULove U 4 Lite 54 56 55 52 R.KELLY/Down Low (Nobody..) 28 36 38 4% IMMATUREMWe Got It 26 25 32 35 XSCAPE/Do You Want To 38 33 33 33 MONICA/Betore Yau Waik...
55 47 47 43 LL CODL J/Hey Lover 54 55 55 52 MARYJ. BLIGE/Nol Gon' Cry 31 33 36 39 R.KELLY/Trade In My Lite 32 34 36 33 FAITH EVANS/Soon As | Get Home 22 31 26 32 GERALD/EDDIE LE/ERT/Already Missing You
49 41 40 41 XSCAPEMWho Can | RunTo 56 46 39 46 XSCAPE/Do You Want To 20 22 32 39 2PAC F/DR. ORE/Catifornia Love 36 38 29 33 MONICA/Before You Walk... 29 23 17 31 MARYJ. BLIGE/Evaryday It Rains
31 32 33 40 BRANDY/Stttin’ Up In My. 47 44 37 44 SOMETHIN' FOR../You Wan! This.. 40 43 42 34 JODECILove U4 Life 26 25 2B 32 R.KELLY/Down Low (Nobody...) 43 43 31 31 R.KELLY/Down Law {Nobody..)
43 43 43 33 GROOVE THEORY/Teli Me 43 43 39 42 TOTALNo One Else 28 29 29 34 XSCAPE/Do You Wanl To - - 26 31 MCLYTE F/XSCAPE/Keep On Keepin' On 21 26 19 30 FAITH EVANS/Conms Over
33 33 31 32 JOE/AN The Things... - - 26 4% ARTN' SOUL/Ever Since You... 36 35 33 34 MONICA/Before You Walk.. 33 28 35 31 JODECULove U 4 Lite 25 27 34 30 D'ANGELO/Lady
32 31 30 31 IMMATUREMe Gol It 46 46 42 41 TWINZEastside LB 36 36 32 33 R.KELLY/(You To Be) Be Happy 28 29 27 30 BRIAN MCKNIGHT/Still In Love 24 28 27 29 JOE/AU The Things.
2 28 29 30 TOTAL/No One Eise 39 41 37 37 CHANTAY SAVAGE/I Wil Survive 40 39 37 33 R.KELLY/Baby. Baby, Baby.. 39 36 34 27 TOTAL/No One Eise 28 19 13 27  BRIAN MCKNIGHTOn The Down Low
13 20 23 29 O'ANGELO/Lady - - - 36 H-TOWN/A Thin Line. - 8 35 32 ARTN' SOUL/Ever Since You... 28 30 28 26 WHITNEY HOUSTON/Exhale (Shoop Shoop) 38 39 27 27 MARIAH CAREY/Owe Sweet Day
25 26 26 28 L.L.COOL /Doin It 53 50 54 35 KRISKROSS/Tomute's The Nite 32 35 33 32 MONIFAHA Miss You {Come...) 29 21 22 26 LL. COOL VHey Lover 31 34 39 25 TERRYELLISWhese Ever You Are
23 30 25 27 R.KELLY/Down Low (Nobody...) 50 54 56 33 0OGG POUND/Lel's Play House 17 21 29 30 SHAWN STOCKMANVisions Of A Sunset 8 - 26 28 FAITH EVANS/Kissing You 29 31 38 21 JODECIiove U4 Life
= 21 24 256 MONA LISA/LOST BOYZ/Can't Be Wasting.. 28 27 24 31 SOLOMWhere Do U Wanl... 42 33 39 29 L.L. COOL {/Hey Lover 15 9 16 26 BRANOY/Sittin' Up In My... 32 28 35 21 GROOVE THEORYAell Me
28 29 27 24 YVETTE MICHELLE/Every Day And.. -+ - 25 NONCHALANT/S 0'Clock = - 928 SOLOMhere Do U Want... - - - 24 MARIAH CAREY/Always Be My Baby 9 14 19 21 SILKHooked On Yiu
© - - 23 MARIAH CAREY/Aiways Be My Baby - - - 23 PATRAW/AARON HALUScent Of Attraclion 14 18 29 28 ISLEY BROTHERS/Let's Lay Together 19 12 14 24 JOE/A!N The Things... - 21 19 21 H-TOWN/A Thin Liwe.
24 24 21 21 FAITH EVANS/Soon As | Gel Home 45 44 42 23 IMMATUREMWe Gol It 41 41 37 27 MARIAH CAREY/One Sweet Day 22 21 18 23 BRANDY/Best Friend 13 13 16 20 TONI BRAXTON/LE It Fiow
35 25 20 20 MONICA/Before You Walk... - - - 12 CONSCIOUS DAUGHTERS/Gamers 34 37 29 26 TONI BRAXTON/Let It Flow 21 22 14 23 R.KELLY/You Remind Me O1... 21 21 20 20 WHITNEY HOUSTCN/Exhale (Shoop Shoop)
= - 11 19 ARTN' SOUL/Ever Since You... 118 15 11 ERICK SERMONWeicome 37 38 26 25 OUINCY JONES/Heaven's Girl 19 6 15 22 JUNIDRM.AFIA/Get Money 21 20 20 20 BRANDY/Sittin' Ugin My...
9 13 17 17 XSCAPE/Do You Want To 7 10 1 10 GROOVE THEORY/Xeep Tryin' 42 39 30 25 WHITNEY HDUSTON/Exhale (Shoop Shoop) 23 19 21 21 MOKENSTEF/He's Mine 37 28 33 19 XSCAPEMWno Can ' Run To
-9 16 16 DOMINO/Physical Funk - 5 7 8 PURESOUL/Stairway To Heaven 30 28 25 25 D'ANGELD/Lady 17 16 19 20 MARIAH CAREY/One Sweet Day 18 21 16 18 IMMATURE/Feei The Funk
41 45 32 15 DOGG POUND/Let's Play House T 7 7 1 FUGEESFu-gee-la 30 29 26 21 GROOVE THEORY/Tell Me 20 13 14 17 PURE SDUL/We Must Be In Love 26 26 18 18 MARIAH CAREY/Fantasy
10 10 14 14 MACK 10/ICE CUBE/WC/West Side... 8 7 7 T DASEFXF/MOBB DEEP/Microphone Master - - 25 20 PURE SOUU/Stairway To Heaven 19 25 23 16 BRANDY FAW. MORRIS/Brokenhearied 13 16 14 1§ IMMATURE/We Got It
- - 13 13 MC LYTE F/XSCAPE/Keep On Keepin' On = - 5 5 RAPPIN 4-TAY/Ain't No Playa 15 17 8 20 CHANTAY SAVAGE/ Will Survive 15 16 12 15  AFTER 7/7il You Oo Me Right = 19 17 18 JESSE POWELL/A ) Need
12 14 18 12 RAPPIN' 4-TAY/Ain't No Playa - - - 5 JOE/AN The Things... 15 20 19 20 KRIS KROSS/Tomte's The Nite 115 16 14 TLCMaterfalls = - 5 18 SA-DEUCE/Don't Waste My Time
~ -+ 10 11 ERICK SERMON/Weicome - = - § MONALISA/LLOST BOYZ/Can't Be Wasting... 7 13 19 19 DEBORAH COX/Whe Do U Love 12 13 14 14 JONB. & BABYFACE/Someone To Love 16 13 17 15 R.KELLY/Baby, Bahy, Baby...
- - - 10 DEBDRAH COXWno Do U Love - - - 5 DOMIND/Physical Funk 32 27 21 16 ASANTE/Look Whal You've... 16 20 19 13 MODNICA/Don't Take IL.. 15 17 15 15 NOTORIOUS B.|.6./0ne More Chance
*
WEDR-FM
AN T
KKDA /Dallas WKYS/Washington 99 JAMZ || weormiam T WHTNAtlanta WVEE/Aanta
(214) 263-9911 (202) 686-9300 b ' (305) 623-7711 e Q75 (404) 765-9750 1404) 898-8900
Cheatham Lopez Wiami o K. Landrndale Thomas Hegwood/Zulu Brown/Shabazz
PLATS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE
W W W TW W 2w LW TW W W LW TW W W LW TW W W LW TW
66 59 59 75 R.KELLY/Down Low (Nobody..) 50 47 49 58 MONICA/Before You Walk. . 35 32 30 34 BRANDY/Sittin' Up In My... 51 46 56 53 IMMATUREMs Gol It 35 35 39 34 FAITH EVANS/S00a As | Get Home
25 41 41 73 JOE/AN The Things... 53 51 52 58 2PAC F/DR. ORE/Califomnia Love 27 33 31 34 TONY RICH PRDJECT/Nobody Knows §7 50 50 52 LOSTBOYZ.Jeeps, Beems... 26 33 34 33 XSCAPE/Do You Want To
26 36 36 71 TONY RICH PROJECT/Nobody Knows 40 47 48 57 TOTAL/No OneElse 25 33 34 34 TOTAL/No One Els 37 47 50 51 TOTAL/No One Else 39 37 42 32 MONICA/Belore You Waik..
67 69 69 71 WMARY J. BLIGE/Nol Gon' Cry 50 47 49 57 L.L.CODL &Hey Lover - 20 31 34 SONJA MARIE/And | Gave My... 55 47 48 51 2PAC F/DR. DRE/California Love 39 37 40 32 MARY J. BLIGE/NG Gon' Cry
= - - 70 H-TOWN/A Thin Line... 46 45 40 S5 MARY J. BLIGE/Not Gon’ Cry 26 31 34 33 iSLAND../Don't Give Up 57 41 42 47 MARY J. BLIGE/Not Gon’ Cry 30 40 43 30 JODECHiove U 4 Life
61 61 61 66 2PACF/DR. ORE/Caiifomia Love 24 29 40 SO R.KELLY/Down Low (Nobody...) 35 32 29 33 SDLD/MWhere Do U Want... 37 41 44 4T MONICA/Before You Walk... 35 38 41 27 WHITNEY HOUSTON/Exhale (Shoop Shoop)
- 36 36 B4 JUNIOR MA.FLAJGet Money 48 42 43 49 XSCAPE/Do You Wanl To - 21 30 33 R.KELLY/Baby, Baby, Baby... 53 41 45 46 JDDECIAove U 4 Life 26 28 34 26 XSCAPEMho Can | Run To
60 55 55 83 BRANDY/Sittin' Up In My... 20 35 40 40 D'ANGELD/Lady 34 31 29 33 JODECULove U4 tife 60 38 41 45 GOODIE MOB/Oirty South 26 34 37 23 MARIAH CAREY/One Sweet Oay
72 67 67 B0 DANGELO/Lady 50 47 50 37 IMMATUREWe Got It 35 31 32 32 MARY.J. BLIGE/Not Gon' Cry 36 37 49 45 XSCAPE/Do You Want To - - 20 23 O'ANGELOAady
68 65 65 59 MONICA/Before You Walk... 33 35 36 33 BRANDY/Sittin' Up In My... 34 30 29 31 R.KELLY/Down Low (Nobody...) 39 41 40 44 JUNIOR M.AF1.A/Get Money - - - 21 BRANDY/Sittin’ Up In My...
33 15 15 58 SOLD/Where Do U Want.. 32 31 33 31 FUGEES/Fu-gee-la 12 13 10 27 YVETIE MICHELLE/Every Day And... 27 26 29 42 R, KELLY/Down Low {Nobody...) 18 17 16 17 MARIAH CAREY/Fantasy
69 68 68 52 FAITH EVANS/Soon As | Get Home 39 29 32 31 LOSTBOYZJeeps. Beems... 9 7 10 26 GROOVE THEORY/Keep Tryin' 14 39 38 42 KRIS KRDSS/Tonite's The Nite 28 25 22 17 R.KELLY/Down Low (Nobody...)
- - - 38 XSCAPE/Do You Want To 31 34 30 28 KRIS KROSS/Tonite’s The Nite 16 21 26 28 2PAC F/DR. DRE/California Love 27 36 50 40 BRANDY/Sittin' Up In My... 17 17 17 16 BRANDY/ Wanna Be Down
17 17 17 34 TOTAL/No One Eise 31 41 42 28 FAITH EVANS/Soon As | Get Home 21 20 24 25 KRIS KROSS/Tonite’s The Nite 39 39 37 39 FUGEESFu-gee-la 17 18 17 18 TLC/Creep
60 60 60 34 JODECNLove U 4 Lite - 6 27 26 JOE/AIl The Things... 12 10 9 25 SHAWN STOCKMAN/Visions Of A Sunsel 32 33 30 38 L.L.COOL #Doin' It 19 25 28 15 L. COOL J/Hey Lover
33 40 40 34 TERRY ELLISWhere Ever You Are - - 6 25 MARIAH CAREY/Always Be My Baby 12 25 14 25 GERALD/EDDIE LEVERT/Wind Beneath My... 56 44 38 35 L.L.CODL &/Hey Lover 18 20 17 15 BRANDY/Best Freml
60 59 59 33 KRIS KROSS/Tonite's The Nite 23 22 22 24 TONI BRAXTON/Let It Fiow 7 10 10 21 CAPLETON/METHOD MANWings Df... - 22 27 34 LOSTBDYZ/Renee 17 18 19 15 TOTAL F/NOTORIOUS../Can't You See
65 58 58 31 LL.CDOL {/Hey Lover 48 44 44 24 JODECIfLove U4 Lite 35 32 32 17 MONICA/Belore You Walk... 15 - 12 28 GOODIE MOB/Cell Therapy 18 20 19 15 SOUL FOR REAL/Candy Rain
52 44 44 29 SHAWN STOCKMANNisions 01 A Sunset 17 21 22 23 YVETTE MICHELLE/Every Day And.. 34 31 30 18 BRIAN MCKNIGHT/Still In Love - 5 22 28 NONCHALANT/S O°Clock 17 16 17 14  BROWNSTONE/! Yau Love Me
25 25 25 28 IMMATUREMe Got It 23 22 28 23 GROOVE THEORY/Tell Me 34 33 33 16 JANET JACKSON/Twenty Forepiay 18 32 38 28 KILOMWhite Horse 17 - 16 14 MICHAEL JACKSOR/You Are Not Ajone
- - - 25 CHANTAY SAVAGE/I Will Survive 31 22 13 22 CHANTAY SAVAGE/I Will Survive 35 31 32 18 IMMATUREAWe Got It 53 39 42 28 GOODIE MOB/Soul Food 1820 17 14 MOMICA/Don't Taka It...
26 20 20 24 GROOVE THEORY/Tell Me - - 22 20 DEBORAH COX/Sentimental - - 5 10 AFEWGODD MEN/Have | Never 9 28 30 25 KILO/Nasty Dancer 13 13 14 13 HTOWNEmotions
53 56 56 19 WHITNEY HOUSTON/Exhale (Shoop Shoop) - - 1B 19 R KELLY/Baby, Baby, Baby... - 7 10 DAS EFX F/MOBB DEEP/Microphone Masler 9 33 30 25 FAITH EVANS/Soon As | Get Home 12 13 13 12 MARY J. BLIGE/'m Goin' Down
- - - 18 SA-DEUCE/Don't Waste My Time -7 10 18 NONCHALANT/S D'Clock = - 5 10 JONB./Isn't It Scary - 33 29 25 R KELLY/Baby, Baby, Baby... 15 11 14 12 2PAC F/DR. ORE/California Love
34 31 31 18 FUGEES/Fu-gee-la = - - 18 TOTAL F/NOTDRIOUS../Can't You See - - 5 10 MONA LISALLOST BOYZ/Can't Be Wasting.. 1123 18 23 DOGG POUND/Do Whal | Feel 23 29 28 12 BRANDY F/W. MORRIS/Brokenhearled
- - - 16 CYPRESS HILL/Throw Your Setin... 20 24 21 18 WHITNEY HOUSTON/Exhale (Shoop Shoop) 5§ 10 10 18 LVJ/Thiow Your Hands Up 40 36 30 22 OANGEROUS CREW/Buy You Some 12 13 15 12 BOYZ Il MEN/Water Runs Dry
S 19 19 14 ERICK SERMON/Weicome = - 17 18 FAITH EVANS/You Used To Love Me - - 5 9 JESSE POWELL/AI | Need - - 1421 KRIS KROSS/Live And Die For... 11 12 13 11 TLC/Red Light Spesal
= - - 10 KAWZAW't No Love... 13 20 38 17 LL CODL JOon it - 8 10 9 JUNIOR M.A£1.AJGet Money 36 44 37 20 DOGG POUND/Let's Play House 15 18 16 11 BRIAN MCKNIGHT/Crazy Love
55 57 57 10  MARIAH CAREY/One Sweel Day ~ - - 16 TLCAWaterfalls 7 11 10 9 XSCAPE/Do You Want To 33 32 22 18 JODECUFreek'n You 12 12 14 10 KUT KLOSE/ Like
47 44 44 10  MONIFAH/ Miss You (Come...) - - - 16 CODLIO/Gangsta's Paradise 5 8 10 9 CLICKHurricane 16 17 19 18 NOTORIOUS B.1.6./One More Chance 9 12 12 10 TOTALo One Eise
MAJICIOB FM | | WML Louis ] 2. WXYV/Ballimors WAMO/Pittsburgh WZAK/Cloveland WIZF/Ciacinnati
(314) 692-5108 - (41D) 653-2200 (412) 471-2181 (216) 621-9300 (513) 351-5900
Wynter ] | R Crumbley/Johnson VO Atiins/Kelley RushvStephens Bauley/Rankin
YR ARTIST/TITLE PAYS ARTIST/TITLE PATE ARTIST/TITLE PLAYS ARTIST/TITLE
W W LW TW W W LW TW W W LW TW W oW LW W
5 5 29 32 JOE/A The Things... 8 26 38 38 2PACF/OR. DRE/California Love 35 36 36 38 MARY J. BLIGE/Not Gon' Cry 32 46 48 4B  MARY J. BLIGE/Not Gon' Cry 47 47 47 & MARY J. BLIGE/MNot Gon' Cry
37 36 34 32 MARY J. BLIGE/Everyday It Rains 20 26 28 38 JOE/AIl The Things... 37 35 35 38 JODECILove U4 Lite 48 48 45 45 WHITNEY HOUSTON/Exhale (Shoop Shoop) 52 20 52 5@ R.KELLY/Down Low (Nobody...)
- 29 32 32 GROOVE THEORY/Xeep Tryin' 41 36 35 37 MARYJ. BLIGE/Not Gon' Cry 37 37 37 38 BRANDY/Stttin‘ Up In My... 47 47 45 45  MARIAH CAREY/One Sweet Oay 26 15 11 50 FAITH EVANS/S00n4s t Get Home
31 36 35 31 L.V/Throw Your Hands Up 23 23 27 31 R KELLY/Down Low (Nobody...) 36 37 37 37 MONICA/Before You Walk... 47 47 44 44 L.L.COOL J/Mey Lover 51 49 47 4B XSCAPE/Do You Want To
32 34 32 31 OQUINCY JONES/Heaven's Gidl 43 34 36 34 BRANOV/Sittio' Up In My... 37 36 36 38 INTROFunny How Time Fiies 47 47 44 44 FAITH EVANS/So0n As | Get Home 23 22 23 45 SOLO/Where Do U tant...
33 35 34 31 ISLANO../Don't Give Up 20 21 25 33 DEBORAH COX/Who Do i Love 36 37 37 36 R.KELLY/Down Low (Nobody..) 47 47 43 43 MONICA/Before You Walk .. 22 47 47 45 BRANDY/Sittin' Up i My...
36 35 35 30 BRANDY/Sittin' Up In My... 21 24 20 32 SHAWN STOCKMAN/Visions Of A Sunset 24 28 28 38 JOE/AI The Things... 39 45 42 43 SOLOMhere Do U Want... 22 22 22 23 JANET JACKSON/Twenty Foreplay
37 36 34 38 R.KELLY/Down Low (Nobody...) 14 10 26 30 CHANTAY SAVAGEA Will Survive 19 19 19 32 QUINCY JONES F/TAMIAYou Put A Move On. 38 44 41 42 R.KELLY/Down Low (Nobody...) 18 22 23 28 DEBORAH COXWh Do U Love
36 34 32 38 IMMATURE/We Got It 23 27 26 29 TONY RICH PROJECT/Nobody Knows 31 33 33 30 SOLOMhere Do U Want... 36 44 41 41 JOE/AU The Things... - 21 23 21 DANGELO/Lady
35 32 33 28 MONICA/Before You Walk... 36 30 35 28 MONICA/Before You Walk... 21 22 22 28 PURE SOUL/ Want You Back 36 43 40 41 2PAC F/DR. ORE/California Love - - 2 28 TOM BRAXTON/Let It Flow
S 5 25 27 XSCAPEMo You Want To 30 25 25 28 MONIFAH/I Miss You (Come...) 22 22 22 27 BOYZII MEN/ Remember 35 43 40 40 TONY RICH PROJECT/Nobody Knows ~ - - 20 JESSE/Baby, Baby, Baby
39 33 35 27 MARYJ. BLIGE/Nol Gon' Cry 21 18 25 21 D'ANGELO/Lady 1424 24 21 MONIFAK/ Miss You (Come...) 30 38 38 40 BLAHZAY BLAHZAY/Danger - - 22 28 GROOVE THEORY/Kzep Tryin'
30 30 29 27 ANGIE BIts My Lite 37 34 35 25 TERRY ELLISMWhere Ever You Are 22 23 23 26 SOMETHIN' FOR../You Want This... 23 38 38 38 TOTAL/No One Eise - 22 2t 28 JOE/AN The Things..
26 34 32 21 TOTALNo One Else = 19 26 23  MARIAH CAREY/Always Be My Baby 22 23 23 25 SILK/Hooked On You 29 37 37 38 BRANDY/Sittin' Up In My... - - 22 28 OLETA ADAMS/Newrr Knew Love
36 34 31 28 EARTH GYRLZ/Love Of Mine 17 23 22 23 FUGEESFu-gee-la 21 19 19 23 TLCMiggin' On You 29 37 37 37 SOMETHIN' FOR../You Want This... 22 21 22 20 MMATURE/MWe Got 1
36 36 30 28 D'ANGEL 13 26 27 23 YVETTE MICHELLE/Every Day And... 21 20 20 22 ISLAND../Don't Give Up 28 36 36 37 KRIS KROSS/Tonite’s The Nite == - 19 PURE SOUUStairway To Heaven
30 30 27 26 YVETTE MICHELLE/Every Day And. 24 35 34 22 TOTAL/No One Eise 19 19 19 22 WILL DOWNING/Sorry, | 28 34 34 36 TMMATURE/We Got It = - = 18 CHANTAY SAVAGE/ Will Survive
3t 30 28 26 BOYZ ! MEN/ Remember 16 19 24 22 HEZEKIAH WALKER/99 And A Half 18 20 20 21 MARIAH CAREY/One Sweet Day 25 34 34 35 D'ANGELOMLady 14 16 17 14 GERALD/EOOIE LEVERT/Wind Beneath My...
24 29 26 26 SOLO/Wnere Do U Want... = 21 18 22 TONI BRAXTON/Let it Flow 19 16 16 21 R.KELLY/You Remind Me Of... 25 32 32 35 XSCAPE/Do You Want To 16 17 18 14 SHAWN STOCKMAWVisions Of A Sunset
24 26 26 24 GERALD/EDDIE LEVERT/Wind Beneath My.. 1113 10 22 GROOVE THEORY/Xeep Tryin' 18 23 23 21 YVETTE MICHELLE/Every Day And... 24 31 31 34 JERALD DAEMYON/Summer Madness ==+ 11 HOUSTON & WINARS/Count On Me
24 23 25 24 SPEECH/Like Marvin Gaye... 27 12 20 22 IMMATUREMWe Got It 19 20 20 20 BRIAN MCKNIGHT/Still In Love 24 31 31 34 SPEECH/Like Marvin Gaye.. 6 6 7 8 2PACF/DR. DRE/Caiforma Love
30 30 26 24 SOMETHIN' FOR../You Want This.. 8 20 23 21 SOLOMhere Do U Want... 1412 12 18 IMMATURE/We Got It 20 28 28 33 VVETTE MICHELLE/Every Day And... 8 10 10 8 TOTALNo Doe Eise
= - 5 23 MONA LISMLOST BOYZ/Can't Be Wasting... 7 19 16 21 GERALO/EDOIE LEVERT/Wind Beneath My... 5 12 12 18 D'ANGELO/Lady 20 27 27 33 OEBORAH COXWho Oo U Love - - 6 & JUNIOR MAFIA/Cet Money
20 24 22 23 OEBORAH COXWho Do U Love == - 21 FUGEES/Killing Me Softly - 10 10 15 MONA LISALOST BOYZ/Can't Be Wasting... 20 26 26 31 GROOVE THEORY/Xeep Tryin' - - 7 & FUGEES/Fu-geeta
23 27 25 23 JANET JACKSON/Twenty Foreplay 27 28 22 20 SIMPLY REO/Fairground § 17 17 14 TONI BRAXTON/Let It Flow 20 26 26 31 ERICK SERMONWelcome S 6 7 & KRISKROSS/Tonite's The Nite
33 27 25 22 CHANTAY SAVAGE/I Will Survive - - 21 20 ARTN SOOL/Ever Since You... § 13 13 14 JANET JACKSON/Twenty Foreplay 20 26 26 31 REGINA BELLE/You Make Me Feel.. = - - - SILKDon't Rush
= - - 21 SUKDon't Rush 20 19 15 20 WHITNEY HOUSTON/Why Does It Hurt.. 5 11 11 14 CHANTAY SAVAGE/l Will Survive 15 25 25 30 SA-DEUCE/Don't Waste My Time - - - - JONBJsatitScary
- 21 24 21 JON BJisn'tIt Scary 20 19 16 20 IMMATURE/Please Don't Go 14 12 12 14 OEBORAH COXWho Do U Love 15 25 25 30 CHANTAY SAVAGE/I Will Surve <= - - JESSE POWELL/AIl | Need
© - 20 21 RANDY CRAWFORO/Give Me The Night 36 34 34 19 XSCAPE/Do You Want To 5§ 5 5 13 SHAWN STOCKMANNisions Of A Sunset 15 25 25 30  DIANA KING/Ain't Nobody
25 26 26 21 TONY RICH PROJECT/Nobody Knows 5 20 23 19 DIANA ROSS/I You're Not... 5§ 5 5 13 XSCAPE/Do You Want To 15 20 25 30 MAYSA/Sexy
HOT K05 JAMZ/ | | kPRSKansas City WKKV/Miiwaukee WN’V WNOV/Milwaukes YTy 2T o WOWiNorfolk
el o (816) 763-2040 (414) 321-1007 A (414) 449-9568 Ju‘é/ S (684) 4660009
Weavers/Fears Fields/Hart anrdo Robinson WCRX.FM Kelly Dave/Mauzone
PUYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE PLAYS ARTIST/TITLE
W 2w LW TW W 2w W TW W 2w LW W 2w W TW W oW W TW
15 21 25 25 R. KELLY/Down Low (Nobody...) 46 49 47 50 MONICA/Before You Walk.. 17 19 25 25 R.KELLY/Down Low (Nobody...) 24 30 36 37 R.KELLY/Down Low (Nobody..) 2t 32 30 30 JANET JACKSON/Tweaty Foreplay
15 21 24 25 O'ANGELD/Lady 46 48 47 49 R KELLY/Oown Low (Nobody..) 25 25 25 25 MARYJ. BLIGE/Not Gon' Cry 22 34 34 36 MARY J. BLIGE/Not Gon Cry 28 30 30 30 SOLOMWnere Doy want..
20 20 24 25 BRANDY/Sitn’ Up In My... 48 47 47 48  MARY J. BLIGE/Not Gon' Cry 25 25 25 25 BRANDY/Sittin' Up In My... 34 35 30 34 BRANDY/Sittin' Up In My... 27 30 29 29 R.KELLY/Down Low (Nobody..)
20 20 24 25 MARY J, BLIGE/Nol Gon' Cry 46 47 48 47  FAITH EVANS/Soon As | Get Home 25 25 24 24 KRIS KROSS/Tonite's The Nite 34 34 35 34 SOLOWhere Oo U Want... 27 27 28 29 FUGEESAFu-gee-la
17 20 22 22 SOLOMhere Oo U Want... 32 38 47 47  MARIAH CAREY/One Sweet Day 17 21 24 24 DANGELO/Lady 34 34 33 34 SOMETHIN' FOR.. /You Want This.. 28 28 28 28 MARYJ. BLIGE/Not Gon' Cry
17 17 19 22 TONY RICH PROJECT/Nobody Knows 34 34 39 47  BRANOY/Sittin’ Up In My. 15 22 23 23 2PAC F/DR. DRE/Califomia Love 32 34 34 34 IMMATURE/MWe Got It 19 27 26 28 2PAC F/DR. DRE/Calitornia Love
20 20 21 21 MONICA/Before You Walk.. 21 39 39 42 D'ANGELO/Lady 23 24 23 23 SOMETHIN' FOR.../You Want This... 33 35 35 34 TOTALMo One Eise 17 18 23 27 YVETTE MICHELLE/very Day And..
14 18 18 18 IMMATURE/We Got It 42 48 39 40 JOOECULove U4 Life 22 23 22 22 EAZY-E/Jusi Tah Let U Know 10 24 28 34  JOE/Ali The Things... 23 28 27 21 JOE/AIl The Things.
14 16 18 18  TOTALMNo One Eise 44 45 46 38 L.L.COOL J/Hey Lover 23 23 22 22 SHAWN STOCKMANNVisions Of A Sunset 24 26 28 30 GERALD/EODIE LEVERT/Wind Beneath My... - 28 29 26 ART N' SOUL/Ever Since You...
10 15 16 16 GERALD/EDDIE LEVERT/Wind Beneath My... 42 34 40 38 WHITNEY HOUSTON/Exhale (Shoop Shoop) 1220 21 22 SOLOAWhere Do U Want.. - 20 24 28 CHANTAY SAVAGEA Will Survive 29 29 27 24  BRANDY/Sittin’ Up In My..
10 14 16 18 YVETTE MICHELLE/Every Day And. . - 28 36 35 CHANTAY SAVAGE/| Wili Survive 10 20 21 21 JOE/ANl The Things... 24 26 27 28 ISLAND../MDon't Give Up - - - 23 INTRO/Feeis Like...
13 13 16 16 SHAWN STOCKMANNisions Of A Sunset - 43 40 35 GROOVE THEORY/Tell Me 15 19 20 21 ISLAND../Don't Give Up 18 22 28 21 DEBORAH COX/Who Do U Love 1417 21 23 JUNIOR M.AFLAJGet Money
20 20 22 15 MARIAH CAREY/One Sweet Day 35 35 36 33 XSCAPE/Do You Wanl To 15 18 20 20 TONY RICH PROJECT/Nobody Knows 28 28 30 26 AL GREEN/Your Heart's In, - - 21 23 JAKLE THE BEAR/Far Real
20 20 21 15 FAITH EVANS/Soon As | Get Home 34 34 33 33 MONIFAH/ Miss You (Come...) 5 16 19 20 XSCAPE/Do You Want To 16 18 22 26 TONY RICH PROJECT/Nobody Knows - - 22 23 SILKDon't Rush
10 13 15 15  JANET JACKSON/Twenty Foreplay 14 16 25 33 (MMATUREWe Got It 14 16 19 20 SPEECH/Like Marvin Gaye.. 18 18 19 24  KRIS KROSS/Tomite's The Nite 19 19 18 22 GROOVE THEORY/Kiep Tryn'
8 10 15 15 XSCAPE/Do You Want To - 29 29 33 TONI BRAXTON/Let Il Fiow 10 15 17 18 ERICK SERMONWeicome 28 28 28 24  JANET JACKSON/Twenty Foreplay - - - 22 PATRAW/AARON H4LL/Scent Of Attraction
8 10 15 15 JOE/AN The Things... 5 25 28 28 JOE/All The Things... B 14 17 18 GROOVE THEORY/Keep Trym' 14 18 19 24 XSCAPE/Do You Wani To = 13 16 21 MONA LISALOST BDYZ/Can't Bg Wasting.
9 9 13 15 DEBORAH COX/Who Do b Love - 30 28 26 GERALO/EDDIE LEVERT/Already Missing You 12 15 18 19 MAREE/So Sensitive 16 20 24 24 O'ANGELO/Lady < 11 17 20 CHANTAY SAVAGE/I Will Survive
- 5 10 15 PURE SOUU/Stairway To Heaven 28 2t 25 26 TERRY ELLIS/Where Ever You Are 10 14 15 18 GERALD/EDDIE LEVERT/Wind Beneath My.. 10 12 18 24  YVETTE MICHELLE/Every Oay And... - - 21 20 RANOY CRAWFORO/Give Me The Night
14 14 14 14 ISUAND../Don't Give Up 13 18 15 25 2PAC F/DR. DRE/California Love 10 13 15 18 DEBORAH COX/Who Do U Love 18 18 18 24  SHAWN STOCKMANNVisions Ol A Sunset 21 19 13 20 GERALD/EODIE LEVERT/Wind Beneath My..
9 10 14 14  SOMETHIN FOR../You Waot This.. § 5 12 22 TOTAUNo One Else 8 13 15 18 FUBEES/Fu-geeda 20 20 22 22 MAREE'So Sensitve 18 18 17 19 DAS EFX F/MOBB DLEP/Microphone Master
10 10 13 13 GRODVE THEDRY/Keep Tryin' < - - 21 H-TOWNA ThioLine... - 5 14 17 CHANTAY SAVAGEA Will Survive 11 14 18 20 2PAC F/OR. DRE/Calitornia Love 25 21 21 1B KENNETH MANGRAWWHhat's Yo Name?
18 18 18 10 BRIAN MCKNIGHT/Still In Love =5 12 16 JUNIOR M.AFIA/Get Money § 12 14 17 REGINA BELLENOU Make Me Foel... 10 18 18 20  OLETA ADAMS/Never Knew Love 26 20 22 18 XSCAPE/Oo You Wast To
20 15 10 18 OQUINCY JONES F/TAMIA/You Put A Move On. 17 17 18 16 DOGG POUND/Let's Play House 5 13 14 15 OLETA ADAMS/Never Knew Love - - 8 20 PURE SOUL/Stairway To Heaven - - 19 18 DOMINOD/Physical Funk
10 10 10 10 KRIS KROSS/Tonile's The Nito 21 21 16 15 QUINCY JONES F/TAMIA/You Put A Move On. - 12 14 16 JESSE POWELL/AIl | Need = - 10 18 NONCHALANT/S O'Clock - 5 13 17 SA-DEUCE/Don't Waste My Time
5 10 10 10 ADTAor The Love Of You 17 18 17 15  KRIS KROSS/Tonite’s The Nite - 11 12 14 SA-OEUCE/Don't Waste My Time 12 16 18 18  RANOY CRAWFDRD/Give Me The Night 25 19 19 17 DANGELO/Lady
§ 10 10 10 2PAC F/DR. DRE/California Love 9 17 18 14 SHAWN STOCKMANNVISoNS Of A Sunset = 11 12 14 DAS EFX F/MOBB DEEP/Microphone Mastes 32 28 18 18 M.C. HAMMER/Goin' Up Yonder 30 30 26 17 TONY RiCH PROJECE/Nobody Knows
- 6 10 18 CHANTAY SAVAGE/ Will Surwive 20 21 17 13 TONY RICH PROJECT/Nobody Knows 5 11 12 14 JUNIOR M.A.F1.A/Get Monay 34 35 16 18 MONICA/Before You Walk... 23 30 24 17 KRIS KROSS/Torute's The Nite
-5 10 18 AFEW GOOD MEN/Have | Never 15 17 14 12 SOLOMhere Oo U Want... - 10 10 14 RANDY CRAWFORO/Give Me The Night 18 18 18 18  FAITH EVANS/Soon As | Get Home 32 32 27 18 SHAWN STOCKMAMVisions Of A Sunset
5 9 9 18 RANDY CRAWFORD/Give Me The Night - - 5 18 FUGEES/Fu-gee-la - - 10 14 PURE SOUU/Stairway To Heaven 16 16 16 18 OUINCY JONES F/ITAMIAYou Put A Move On. 14 24 18 16 ERICK SERMON/Weizome
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URBAN TOP .50 . BREAKERS:
FEBRUARY 16, 1996 MONA LISA FALOST BOYZ
Can’t Be Wasting My Time (/s/and)
S TOTAL PLAYS TOTAL PLAYSANCREASE TOTAL STATIONS/ADDS CHART
W 2w W TW  ARTIST TITLE LABEL(S) ™ ™ W w STATI;:ZALDDS 920/258 69/4 (31)
+ 1+ 1 1 MARYJ. BLIGE Not Gon’ Cry (Arista) 3166 3222 3205 3165 810 o H-TOWN
« 2 2 g R. KELLY Down Low (Nobody Has To Know) (Jive) 3112 3016 2861 2687  81/0 | AThin Line Between Love & Hate (Jac-Mac/WB)
3 3 3 BRANDY Sittin’ Up In My Room (Arista) 3055 2966 2830 2689 811 TORHESIEREIERE oINS BT
o s s @ SOLOWhere Do UWant Me To Put It (Perspective/AGM) 2417 2324 2283 2139 76/0 e i ®
4 9 8 g XSCAPE Do You Want To (So So Def/Columbia/CRG) 2393 2195 2051 1686 8on JESSE POWELL
712 7 D’ANGELO Lady (EMI) 2371 2206 1927 1474 81/0 All | Need (Silas/MCA)
8 6 6 7 IMMATURE We Got It (MCA) 2284 2294 2248 2203 78/0 TOTAUEEAYSINCREASE  BTOTAWSTATIONS/ADDS CHART
w1 8 2PAC F/DR. DRE California Love (Death Row/interscope) 2190 1966 1755 1452  79/0 888/146 62/8 (34)
nou o9 TOTAL No One Else (Bad Boy/Arista) 2161 2062 1963 1821 76/3 ART N’ SOUL
2« « 10 MONICABefore You Walk Out Of My Life (Rowdy/Arista) 2159 2480 2801 3018 69/0 Ever Since You Went Away (Big Beal/Atlantic)
u 2 1 @) JOEAI The Things (Your Man Won't Do) (/siand) 1965 1630 1353 890 7813 TOTAL PLAYSANCREASE  TOTAL STATIONS/ADDS CHART
13 13 13 12 KRIS KROSS Tonite’s The Nite (Ruffhouse/Columbia/CRG) 1736 1845 1819 1763 79/0 879/263 60/4 (35)
5 o n 1 FAITHEVANS Soon As | Get Home (Bad Boy/Arista) 1693 1993 2230 2540 61/ OLETA ADAMS
% 24 18 % DEBORAH COX Who Do U Love (Arista) 1683 1528 1351 1155 75/0 Never Knew Love (Fontana/Mercury)
a 29 2 CHANTAY SAVAGE | Will Survive (RCA) 1643 1429 1116 659 76/2 TOTAL PLAYSINCREASE  TOTAL STATIONS/ADDS CHART
2 18 19 ) TONY RICH PROJECT Nobody Knows (LaFace/Arista) 1628 1497 1418 1356 681 8781146 60/2 (36)
19 17 17 P SOMETHIN’ FOR THE PEOPLE You Want This Party... (WB)1600 1564 1492 1440 68/2 FUGEES
6 7 1w 11 JODECILove U4 Life (Uptown/MCA) 1550 1994 2243 2351 60/0 nen. ]
w u = O SHAWN STOCKMAN Visions Of A Sunset (PolydorAGM) 1489 1428 1390 1265 69 | o o ee-la (Ruffhouse/Columbia/tRG)
26 2 % GERALD & EDDIE LEVERT SR. Wind... (EastWest/EEG) 1397 1269 1197 1051 73/0 841117 65/2 37
3 28 2% GROOVE THEORY Keep Tryin’ (Epic) 1387 1258 1142 948 70A1
% 1 2z 2 ISLAND INSPIRATIONAL ALL STARS Don't Give... (Island) 1364 1412 1404 1308  56/1 . RANDY CRAWFORD .
w 2 = YVETTE MICHELLE Every Day And Every Night (Lou/RCA) 1283 1199 1166 1106  61A Give Me The Night (Bluemoon/Atlantic)
7 1 w2 MARIAH CAREY One Sweet Day (Columbia/CRG) 1267 1632 1967 2239  52A e Sl e -
w 16 2 2 LL.COOLJHey Lover (Def Jam/Island) 1238 1454 1664 1984 52/0 3¢
w 15 1w 2 JANET JACKSON Twenty Foreplay (A&M) 1223 1585 1702 1614 56/0
o s » €@ JUNIORM.A.F.LA. Get Money (Big Beat/Atiantic) 1211 1018 870 508 692 MOST ADDED-
— — 3 € PURE SOUL Stairway To Heaven (Stepsurv/Interscope) 1169 849 349 22 76/2 ARTIST TITLE LABEL(S) ADDS
— 4 3 € SA-DEUCE Don't Waste My Time (Mecca DorvEastiWest/EEG) 1013 829 530 157 69/6 WHITNEY HOUSTON & CECE WINANS Count On Me (Arista) 70
0 2 % BRIAN McKNIGHT Still In Love (Mercury) 952 1237 1381 1402 521 LU0 L Ul (D SO 20 () s (g
BREAKER MONA LISA F/LOST BOYZ Can't Be Wasfing My... (island) 920 662 300 45  69/8 | oo Lt o0 e b e s WoniEoic) 40
12 20 28 WHITNEY HOUSTON Exhale (Shoop Shoop) (Arista) 907 1146 1402 1790 407 INTRO Feels Like The First Time (Atlantic) ? 47
BREAKER H-TOWN A Thin Line Between Love & Hate (Jac-Mac/WB) 906 121 27 — 68/58 CONSCIOUS DAUGHTERS Gamers (Priority) 23
BREAKER JESSE POWELL All | Need (Silas/MCA) 888 742 502 175 62/6 KAWZ Ain't No Love And Happiness (Bust /f) 20
BREAKER ART N’ SOUL Ever Since You Went Away (Big Beat/Atiantic) 879 ~ 616 185 ~ —  60/4 | WIRIGUE Dance o Ve (Uniersa) &
BRE